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Population density and employment opportunities in the Low-
er Delaware Valley area are fairly typical of northeastern in-
dustrial sectors, which are the major market outlets for Florida
citrus and citrus products. For this reason the area was deemed
an appropriate locale for the study.

Characteristics of the Retail Stores.-By any commonly ac-
cepted definition, all of the retail stores employed in the study
would be regarded as supermarkets. 6 All contained three distinct
departments-grocery, meat and produce. In all cases, each of
these departments was operated essentially on a self-service
basis. However, customers frequently received clerical assist-
ance in connection with their purchases of meats and fresh fruits
and vegetables, and were at liberty to request special items or
services from either of these departments. In each store custo-
mer purchases were handled through a central check-out system
which served all departments.

TABLE 3.-AVERAGE WEEKLY SALES PER STORE AND BY DEPARTMENTS, 10
RETAIL FOOD STORES, LOWER DELAWARE VALLEY AREA, JUNE 7-AUGUST 7,
1954.

Week Department Total
Beginning Grocery Meat Produce |

(dollars)

June 7 15,449.15 7,853.66 3,342.81 26,645.62

14 16,353.30 8,429.28 3,419.29 28,201.87

21 15,047.68 7,423.60 3,407.82 25,879.10

28 16,710.67 8,671.82 3,751.64 29,134.13

July 5 14,494.03 7,090.42 2,993.48 24,577.93

12 15,703.74 7,301.75 3,429.16 26,434.65

19 15,101.61 7,234.28 2,936.47 25,272.36

26 14,197.21 6,819.81 2,809.71 23,826.73

Aug. 2 14,688.83 7,062.26 2,504.81 24,255.90

From the standpoint of sales volume, all of the 10 stores were
relatively large food retailing operations. Average weekly sales
per store ranged from $29,134 during the week beginning June 28

" A commonly accepted definition of a supermarket is: "A complete, de-
partmentalized food store with a minimum volume of $500,000 a year and
at least the grocery department fully self-service." The Super-Market In-
dustry Speaks, 6th Annual Report of the Members of the Super-Market
Institute, Chicago, Illinois, 1954.


