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The Issues 

• Students do not know what a librarian does nor how they can 
help them. 73% of students surveyed had no clue what a subject 
specialist is.

• Lack of awareness of smaller branch libraries across campus.



Our Response

• Collaboration with a PR Campaigns class to develop marketing 
strategies.



Marketing Strategies



Assessment of Marketing Strategies
• Qualitative approach:

• 3 focus groups. Undergraduate students. 14 participants.
• Students watched three 2-minutes video profiles of librarians.
• Students looked at social media images (#facesofnorman).



Findings

• Students are not necessarily interested in viewing library marketing 
content through social media.

• They found the videos engaging and seemed pleasantly surprised that 
librarians came across as friendly and helpful.

• 13/14 students said they would be more likely to contact a librarian 
for help.

• Students identified with messages of study space, proximity, and 
technology.



“Before watching that video, I 
just assumed that they would 
be like super serious and 
intimidating. They’re not just 
someone like who’s behind 
the desk… telling you to be 
quiet…they want to help you.”

“I’ve been back and forth 
between Library West and 
Marston and even during 
finals week, it's still kinda
loud because everybody's 
trying to pack themselves 
in here so it's nice to know 
there's another library …”



Next Steps

• Move forward with best way to disseminate our marketing content 
based on students’ suggestions.

• Change our messaging to be more student-focused.
• Push out content to new channels. 
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Questions?

• April Hines, aprhine@ufl.edu
• Hélène Huet, hhuet@ufl.edu
• Rachael Elrod, relrod@ufl.edu
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