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Illuminating Ideas for Hanging String Lights in Your Backyard
StatePoint - So, you’ve 
created the backyard of your 
dreams and love everything 
about it -- except that seeing 
your surroundings can 
sometimes be a challenge 
once the sun’s gone down. 
As the days grow shorter 
and we head into fall, it’s 
one of the best times of year 
to enhance your backyard 
life at night. 
     While hiring someone 
to install outdoor lighting 
can be really expensive and 
involved, patio string lights 

are a simple, cost-effective 
solution. Best of all, you can 
create a look that reflects 
your style using any number 
of patterns. 
     In a recent episode of 
“ D o n e - I n - A - We e k e n d 
Projects” called “Light 
Up Your Life,” expert 
landscape designer Doug 
Scott demonstrated how to 
hang string lights, as well as 
discussed what to consider 
before, and while, doing so. 
Here are his steps for adding 
fun, personality and light 

to your outdoor living and 
dining spaces:
     1. First determine how 
long your string lights need 
to be and how many strands 
you’ll need. The only other 
materials you’ll need for 
this project are appropriate, 
outdoor-grade hardware 
(such as cup hooks or 
a similar fastener) and 
possibly an extension cord.
     2. Next you’ll want to 
sketch your design to make 
sure you capture what 
you’re going for and second, 

to ensure you’re purchasing 
the correct number and 
lengths of lights and hooks. 
For a more relaxed look, 
you may want a crisscross 
or free-form pattern. For a 
more uniform look, you can 
simply hang lights across 
the center or around the 
perimeter of the space.
     “Regardless, just make 
sure your design represents 
you and how you want to 
live outside,” says Scott.
     3. When measuring your 
lights, be sure to add a few 
feet on each pass to allow 
for slack. One other thing 
you’ll want to consider is 
whether you’ll be able to 
make light connections 
in discreet places, ideally 
where they connect to the 

wall, post or tree.
     “Having a connection in 
the middle of a swag won’t 
be the end of the world, but 
you’ll want to minimize this 
as much as possible,” says 
Scott.
     4. Install your hooks 
according to your plan. 
Then, hang your lights 
with the bulbs removed to 
decrease your chances of 
breaking them. You’ll also 
want to make sure that your 
first strand reaches an outlet, 
or you have an extension 
cord that will. Once you’re 
satisfied with your general 
look, install one bulb in each 
strand to test that everything 
is working properly. If all is 
good, install the rest of the 
bulbs, light them up, then 

kick back and enjoy.
     Need some inspiration 
to get started? A free 
downloadable guide from 
Exmark, which provides 
helpful illustrations and 
brief descriptions of five 
commonly used string light 
patterns, can be found by 
visiting Exmark’s Backyard 
Life at Exmark.com/
backyard. There you can 
also access other original 
video series, including 
“Prime Cuts” and “Dream 
Yards,” to help you make 
the most of your backyard.
     With a few supplies and a 
little creativity, brightening 
your backyard and 
enhancing your backyard 
life at night can be a simple 
DIY project.
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Skin Care Tips for When 
Sun Season is Over

StatePoint - While basic sun 
protection is likely your top 
skin care priority in summer, 
during the fall season, it’s 
time to address other skin 
care concerns. One matter 
in particular to pay close 
attention to is scarring. This 
is because sun exposure can 
cause further discoloration 
in scars. What’s more, scar 
tissue is more susceptible 
than other skin to sun 
damage.
     Whether you’re dealing 
with surgical scars, scars 
from scrapes, cuts, or burns, 
here’s what you need to 
know about caring for these 
vulnerable areas of skin 
after a season of summer 
sun:
• Cover scars: Protect 
scars from additional 
sun exposure whenever 
possible. Keep in mind that 
you can still be exposed to 
sun beyond summer and 
when indoors, so consider 
dressing accordingly.
• Amplify your protection: 
As you are apple and 
pumpkin picking, make 
sure not to shelve the SPF! 
Stay consistent with sun 
protection and be sure 
your routine also includes 
vitamin C. Protecting skin 
from oxidative damage 
caused by daily exposure 
to light, heat and pollution, 
vitamin C is an ingredient 
vital to healthy skin that 
amplifies protection and is 
the ultimate complement 
to daily SPF. Check 

out the portfolio of 
vitamin C products from 
SkinCeuticals, which offers 
something for every skin 
type. Backed by 16 clinical 
studies and over 30 years of 
research, the brand’s serums 
serve as the gold standard for 
a host of skin care benefits, 
including correcting the 
appearance of uneven skin 
tone and helping to prevent 
future skin damage.
• Take charge: Doctors 
recommend having a trusted 
scar care product readily 
available in your cabinet.
     “You need one with 
a high-concentration 
of silicone to deliver 
soothing protection to all 
scars, whether they come 
as a result of a cosmetic 
procedure or an unintended 
wound,” says Dr. Catherine 
Chang, SkinCeuticals 
partner physician with 
Cassileth Plastic Surgery.
     One new option to 
consider is SkinCeuticals 
Advanced Scar Control, a 
long-lasting semi-occlusive 
treatment designed to protect 
vulnerable skin and help 
improve the appearance of 
new and recent scars. This 
protective technology is 
specifically formulated for 
different types of scars, is 
appropriate for multiple skin 
tones, and can complement 
surgical procedures. In 
clinical trials, subjects saw a 
significant improvement in 
new and recent scar redness, 
discoloration and texture, 

with a 29% improvement 
in overall appearance in just 
12 weeks.
     Plus, using Advanced 
Scar Control benefits 
SkinCeuticals and ReSurge 
International’s charity 
program, Pioneering 
Women in Reconstructive 
Surgery, an initiative that 
provides surgical training, 
leadership development 
and mentorship to women 
surgeons in high-need 
areas worldwide so they 
can complete life-changing 
surgeries. The initiative 
has reached 12 countries 
and over 700 medical 
professionals. To learn 
more, visit skinceuticals.
com/womensurgeon.
• Get a check-up: Fall is 
an excellent time of year 
to check your annual 
dermatologist appointment 
off your to-do list. 
During your visit, your 
dermatologist will evaluate 
moles, discoloration and 
other skin issues. Should 
your doctor find it necessary 
to perform a biopsy or 
mole removal, you’ll be 
well-prepared to care for 
any resulting scar tissue by 
following the above tips.
     While you may view 
scars as beyond your 
control, there’s good news 
-- a scar care routine can 
reduce the appearance of 
scars and better protect 
this vulnerable skin from 
additional damage.

-Photo: StatePoint
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Classifieds
To Place a Classified Call 386-590-3290 or email 

to: info@suwanneevalleytimes.com
Classified Print Ad Pricing (based per column inch, which is 
approximately 20 words or less) Prices subject to change without notice. 

All classified print ads appear online FREE for 2 weeks.

You may also mail your classifieds along with your check or money order to: Suwannee Valley Times, PO Box 1475, Live Oak, FL 32064

Personal items under $100.00 are FREE for one run (non-business ads). Limit 2.
(Non-business)Yard Sales, etc. anything $100.00 or more -  $12.00 (20 words or less)

Business Classified $12.00 (20 words or less)     Prices subject to change without notice.

Real Estate $12.00 (20 words or less)
Help Wanted $12.00 (20 words or less)
ALL PHOTOS FOR CLASSIFIEDS $12.00 EACH   

STATEPOINT 
CROSSWORD

ACROSS
1. Instagram handle, e.g.
6. Faux one
9. Floor cleaner or haircut, 
pl.
13. No such thing as a free 
one?
14. Middle-earth dweller
15. Like Halloween night
16. Binary digits code
17. Biathlon glider
18. Take without asking
19. *Hockey’s ____ Cup
21. *Start of play
23. End of White House 
URL
24. 1,000 grams
25. Spot for a massage
28. Chemistry Nobelist Otto 
____
30. *The oldest U.S.-based 
team in NHL
35. Bar bills
37. Denials
39. Thin Mints group, e.g.
40. Just one of British Isles
41. Low landform
43. Not in favor of
44. Slap landing
46. Dutch cheese

47. Property right
48. Kismet-related
50. “All for one, one for all” 
sword
52. Shed tears
53. Old in Scottish
55. Time period
57. *Sandler as hockey 
player
61. *”The Great One”
65. Radio show host: 
“Hello, you’re ____”
66. Sea in Spain
68. Witchy woman
69. Pore in a leaf
70. *1980 Olympic 
“Miracle” winner
71. Ringworm
72. Gardner’s gear
73. Dashboard acronym
74. Same as sakis

DOWN
1. “Sad to say ...”
2. A deadly sin
3. Ancient Peruvian
4. Breezing through
5. Civil War battle
6. Nosegay
7. Biblical boat
8. “The Terminator” genre
9. Dole out
10. Black and white treat
11. “La Vie en rose” singer
12. Ego’s domain
15. Bodyguard, e.g.
20. *14-year NHL player, 
coached Whalers to 

playoffs, Jack ____

22. Priest’s vestment

24. Worked the dough

25. *Hockey club

26. Ottoman title

27. More competent

29. *Great Gordie

31. Europe/Asia mountain 

divide

32. Not Doric nor 

Corinthian

33. Post-it user

34. Like a sea urchin

36. Give an impression

38. *____ shot

42. Arabian chieftain

45. “Hats off,” in New 

Zealand (2 words)

49. Mixed breed puppy

51. Builds

54. Madagascar primate

56. Skylit lobbies

57. “Gee!”

58. Keen on

59. Cambodia’s neighbor

60. Marcel Marceau, e.g.

61. 1/1000 of #24 Across

62. Fall asleep, with ‘out’

63. Between femur and 

tibia

64. Confirmations

67. Nile viper

THEME:

Answers on page 2B.

Solutions On Page 2B.

Williston Lot. Beautifully 
wooded. Peaceful country 
setting. Owner Financing 
$19,900 $205/mo. www.

LandOwnerFinancing.com. 
Call 352-215-1018         

LOF-10/27

Reinke Irrigation 
Pivots!

229-559-8272  
352-629-3769  
386-755-3358

BPS-TFN

Bryant’s Pump Service
352-629-3769  
229-559-8272  
386-755-3358

BPS-TFN

Holy Moses Water 
Treatment 

229-559-8272  
352-629-3769  
386-755-3358

BPS-TFN

Registered Brangus Bulls 
Low Birthweight Calves, 

vaccinated, gentle.  
Ready to breed.
2-3 Year Olds 

Starting at $2,000. 
352-215-1018.         

 LOF-10/27

LIVESTOCK FOR SALE

Saw Mill 
We cut your logs, your 
place or ours. We sell 
lumber, trailer decking, 
project pieces, slabs.
Bruce 352-949-0743

BW-3/31/22

SERVICES

HOCKEY

CLASSIFIEDS

WANTED
Cash for junk cars

Call Jesse 386 984 8256
JSD-10/13

CARS WANTED

MISC

SERVICES
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Saw Mill 
We cut your logs, your 
place or ours. We sell 
lumber, trailer decking, 
project pieces, slabs.
Bruce 352-949-0743

BW-3/31/22

Tips to Ensure a Safe, Seamless 
Shopping Experience this 
Holiday Season

StatePoint - Despite 
the recent resurgence 
of COVID-19, many 
consumers are more 
comfortable shopping at 
brick-and-mortar stores 
compared to last year, 
and experts are predicting 
substantial retail traffic this 
holiday season.
     “While COVID-19 is 
still making headlines as 
we head into the holidays, 
vaccine availability and 
retailers’ health and safety 
measures have put us 
in a different place than 
this time last year,” says 
Bjoern Petersen, president 

at Sensormatic Solutions, 
a leading retail solutions 
provider and part of Johnson 
Controls.
     As part of its mission 
to solve complex retail 
challenges related to 
consumer confidence, health 
and safety, Sensormatic 
Solutions is sharing a few 
insights into this holiday 
shopping season, as well 
as strategies consumers 
can use to help ensure safe 
and comfortable shopping 
experiences:
• On average, the top 10 
busiest shopping days in 
the United States account 
for approximately 40% of 
all holiday retail traffic. 
Sensormatic Solutions 
predicts that this year, 
the three busiest days of 
the season will be Black 
Friday on Nov. 26, “Super 
Saturday,” on Dec. 18, 
and the Thursday before 
Christmas on Dec. 23.
     “Our predicted busiest 
days mark the peaks of in-

store traffic, but we expect 
that like last year, consumers 
will start their shopping 
earlier to offset inventory 
limitations, shipping delays 
and ongoing concerns about 
social distancing,” says 
Brian Field, senior director, 
Sensormatic Solutions, 
Global Retail Consulting 
Practice.
     By being aware of these 
days and carefully planning 
around them, consumers 
can check all the items off 
their shopping list while 
ensuring a seamless in-store 
shopping experience.
• Christmas Day falls on a 
Saturday for the first time 
since 2010, meaning there 
will be a limited number 
of viable weekends to shop 
in the month of December. 
Consumers are advised to 
get ahead of their holiday 
shopping, starting early, 
like many did last year. 

For consumers who have 
a flexible remote work 
situation, shopping during 
weekdays, if their schedule 
allows, can help them avoid 
large crowds associated 
with the weekends leading 
up to Christmas.
• Consumers can also 
take some comfort in the 
knowledge that many 
retailers are leveraging 
innovative technologies 
that help keep shelves 
stocked, making shopping 
a seamless experience. 
Additionally, new tools are 
being employed to keep 
customers safe, including 
occupancy monitoring, 
which assists with social 
distancing efforts.
• Innovations in retail have 
expanded shopping options 
for customers during the 
pandemic, including buy-
online-pick-up in store 
and buy-online-pick-up-at-
curbside. Relying on these 
alternatives to the traditional 
shopping experience can 
help consumers limit their 
contact with crowds.
     For more holiday 
shopping tips and insights, 
visit sensormatic.com.

-Photo: StatePoint

For Sale .38 acre near 
Suwannee River $5,500. 
Please call Kaley Dawson 
Real Estate Services at 

386-249-3797. 
KDRES-10/13

For Sale 5 acres near Live 
Oak $50,000. Please call 

Kaley Dawson Real Estate 
Services at 386-249-3797. 

KDRES-10/13

Brick House move in ready 
in Lake City. Open House 
on Saturday from 11 a.m. 

to 12 noon. $295K. Please 
call Kaley Dawson Real 

Estate Services at 
386-249-3797.

 KDRES-10/13

For Sale 2.12 acres in 
Flying Little River Sub-
Division, near Live Oak, 

bring your airplane. 
$20,000. Please call Kaley 

Dawson Real Estate 
Services at 386-249-3797. 

KDRES-10/13

For Sale - Warehouse 
on CR 49, in Suwannee 

County, $205K. Please call 
Kaley Dawson Real Estate 
Services at 386-249-3797. 

KDRES-10/13

REAL ESTATE

REAL ESTATE YARD SALE
YARD SALE

Friday thru Sunday, October 
15-17, 9 a.m. ’til? 

ALL MUST GO! Household 
items, housewares, 
television, furniture, 

fabric, etc. Located at: 
10472 153rd Rd. Live 

Oak, between Mattress 
Factory/104th Street and 

CR 250. Follow signs.
RH-NC-10/13
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National Study Shows What Homeowners Really Want From Their Roofs
StatePoint - Replacing your 
roof? Insights from a new 
nationwide survey may help 
you better understand the 
many facets involved in this 
important decision.
     The “2021 Roof Purchasing 
Study” conducted by Signet 
Research Inc. for DaVinci 
Roofscapes, shows that 
consumers want durable 
roofs. Nearly 85% of 
those surveyed indicate 
that durability has a lot 
of influence in the type of 
roof they would purchase. 
Longevity of a roofing 
product was the second 
highest influencer, followed 
by resistance to severe 
weather.

Mother Nature Match-Up
     Study results indicate 
that severe weather damage 
is the most likely event 
to prompt homeowners 
to replace their current 
roofs, followed by age of 
their existing roof. When 
it does become necessary 
to replace the roof, 32% of 
respondents indicate they 
are “very likely” or “likely” 
to consider a faux roofing 
product, such as composite 
slate or shake materials, 
which typically stands up 
to severe weather and is 

known for its longevity.
     “Mother Nature pounds 
roofs on a regular basis,” 
says Mark Pagel, general 
manager of DaVinci 
Roofscapes. “Homeowners 
recognize that hail, high 
winds and severe weather 
can take their toll on roofs. 
They’re reacting by seeking 
out roofing materials that 
will stand up to strong 
weather conditions. While 
price is an important 
consideration, respondents 
of the survey are focused 
more on value. They’re 
interested in investing in 
durable roofing materials, 
like synthetic slate and 
shake tiles, which are 
guaranteed to hold up to 
severe weather conditions.”

Contractors are Influential
     When it comes time to 
select a specific roofing 
brand, 61% of homeowners 
are looking for a quality 
product. To find that roofing 
brand, 57% are relying 
on their contractor for 
recommendations, which 
is more than they do on 
family and friends (35%), 
or even their own personal 
experiences with a brand 
(37%).
     “Homeowners understand 

they may choose a new 
roof only once or twice in 
their lives,” says Pagel. 
“They also understand that 
contractors make these 
decisions many times a 
year for their projects. 
The research indicates 
homeowners respect and 
value the recommendation 
of contractors who work 
regularly with different 
building products.”

10-Year Comparison
     A national survey 
sponsored by DaVinci 
Roofscapes in 2011 provides 
insights into changes in 
consumer attitudes toward 
their homes in the span 
of the last decade. In a 
comparison of the 2011 
Color Study (conducted 
by Harris Research) and 
the 2021 Roof Purchasing 
Study, results show:
     • A strong growth in 
homeowners valuing 
the curb appeal of their 
personal properties in the 
past decade (78% viewing 
it as “extremely” or “very 
important” in 2011 as 
compared to 88% with 
similar feelings in 2021).
     • An increase in 
homeowners seeing their 
home exterior as a reflection 

of their personality (71% in 
2011; 85% in 2021).
     • While durability remains 
the biggest influencer of 
a roofing purchase, the 
second-most popular 
influencer has changed 
dramatically. In 2011, 
longevity was the second 
response. In 2021, that has 
changed to pricing, up from 
the number eight position 
10 years ago.
     • Severe weather damage 
remains the number one 
reason for replacing a roof. 

However, is 2011, 65% 
said severe weather would 
prompt a new roof purchase 
(with 9% reporting current 
roof damage from a 
weather-related event), 
compared to 57% in 2021 
(with 32% reporting a 
currently damaged roof 
from severe weather).
     • While 23% of 
homeowners reported 
replacing their roof due 
to old age in 2011, 44% 
(almost double) said old age 
was the reason to replace a 

roof in the 2021 study.
     • Color preference has 
remained consistent. Black 
is still the most popular roof 
color, followed by gray, 
brown and beige/tan.
     For more roofing insights, 
visit davinciroofscapes.
com.
     Bottom line? A new 
roof can be a good, solid 
investment, especially 
when your roof is able to 
withstand the elements over 
the years and look great 
while doing it.

-Photo: StatePoint

Tips to Complete Outdoor Chores With Vigor as You Age
StatePoint - When it comes 
to healthy, active aging, 
it’s all about making 
simple adaptations. This is 
especially true of outdoor 
chores, which can put a 
strain on wrists and hands.
     Here are three simple 
tips to help maintain your 
favorite hobbies -- with 
vigor as you age:

Go Low-Maintenance
     A few smart landscaping 
choices can make 
maintaining your home’s 
curb appeal much easier 
to manage. For example, 
by selecting native plant 
species, your lawn and 
garden will more easily 
thrive with less intervention 
from you. You can also 
eliminate some upkeep by 
using groundcover plants 
in certain places instead of 
grass, or by landscaping 
with succulents that require 
minimal watering or even 
with decorative stones.

Seek Out Ergonomic Tools
     Stock your toolshed 
with items created to 
make your life easier. 
Fortunately, some product 

manufacturers understand 
the needs of older adults 
and are designing products 
accordingly. For example, 
Scepter SmartControl fuel 
containers are operated 
with a squeezing action, 
making them much easier to 
use than other types of fuel 
containers, which require 
twisting a spout or holding 
down a button.
     “We should never 
count seniors as ‘down and 
out’ from life’s activities. 
Instead, they’re continuing 
to thrive at home, as well 
as fueling their passions of 
boating, motorcycling, jet 
skiing and other activities,” 
says Daniel Marshall, vice 
president of marketing 
and business development 
with Scepter. “That’s why 
we designed SmartControl 
containers to be 
ergonomically comfortable 
for everyone.”
     Available in 1-, 
2- and 5-gallon sizes, 
SmartControl containers are 
a smart and safe option for 
easy fuel-ups. The 5-gallon 
gas container also comes 
with a molded-in rear 
handle for easy balancing 

and operation.
     For those especially 
active seniors tackling large 
fuel fill-ups, Scepter makes 
a rugged 14-gallon wheeled 
unit ideal for safely fueling 
gas-powered tools, boats, 
snowmobiles, tractors, 
jet skis and ATVs. Visit 
www.scepter.com for more 
information.

Stretch, Strengthen and Rest
     As with any exercise that 
puts strain on a particular 
area of the body, while 
doing outdoor chores it’s 
important to both know 
your limitations and to 
take steps to keep yourself 
healthy. Yoga and stretching 
exercises that target your 
hands and wrists can 
improve mobility and boost 
strength, aiding in injury 
prevention. And remember, 
it’s okay to stop for breaks 
or to divide your chores up 
over multiple days.
     By making a few tweaks 
to your outdoor chore routine 
-- including seeking out 
products designed to be easy 
on hands and wrists -- healthy 
aging and an active lifestyle 
can go hand-in-hand.
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