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M
arch is Women’s History Month, and this 

is the perfect time to offer my thanks on 

behalf of the entire VFW organization for 

the long and illustrious legacy of women’s 

contributions to our military. I’m personally thrilled to 

see more women joining the VFW, getting involved and 

taking leadership roles.

Women are a fast-growing force in the veterans move-

ment. Currently, they represent about 10 percent of the 

nation’s 17 million veterans. Projections from the U.S. 

Census Bureau estimate that by 2040, women will consti-

tute about 17 percent of all U.S. veterans. 

That’s refl ected in the changing demographics of the 

U.S. military. In 1970, for example, women accounted 

for only 1 percent of the active-duty force. By 1980, that 

jumped to 9 percent. In 2017, the fi gure was 16 percent.

The growth of female offi cers has expanded even fast-

er. In 1975, only 5 percent of commissioned offi cers were 

women. By 2017, that share had risen to 18 percent.

As we take this month to refl ect on how women have 

shaped history, we also observe Vietnam Veterans Day 

on March 29. The role women played in the Vietnam 

War is often overlooked for two reasons: They were not 

yet authorized to serve in combat, and only about 7,500 

served in the war zone. 

But in total, more than 250,000 women served America 

during the Vietnam War. Thousands were stationed in 

Japan, Guam, Hawaii, the Philippines or at stateside hospi-

tals. Many Navy women served off Vietnam’s coast on the 

hospital ships the USS Repose and the USS Sanctuary. 

About 85 percent of the women who served in Vietnam 

were nurses in the Army, Navy and Air Force. It was 

arduous duty in a war without frontlines. The names of 

eight female Vietnam War veterans are enshrined on the 

Vietnam Veterans Memorial in Washington, D.C.

One of those women was Army 2nd Lt. Sharon Ann 

Lane, the only woman killed by hostile fi re in the war. She 

served with the 312th Evacuation Hospital in Chu Lai. On 

June 8, 1969, a Viet Cong rocket attack hit the hospital, 

killing Lane, two other Americans and wounding 27.

Lane’s story is an example of women’s dedication to 

our nation. We want to refl ect that in VFW’s demograph-

ics and boost our numbers of female members. Nearly 10 

percent of VFW’s Department commanders are women, 

as is VFW’s chief fi nancial offi cer, Quartermaster General 

Debra Anderson, an Army veteran.

I think it will be sooner rather than later when VFW 

elects its fi rst female Commander-in-Chief. It will be a 

fi tting and deserved achievement, not only for women 

veterans but the VFW, too.

VFW Salutes Women Veterans

COMMANDER-IN-CHIEF

Hal Roesch II

COMMAND POST | FROM THE CHIEF
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Remembering the 
Persian Gulf War
Thank you for commemorating 

the Gulf War. The E-3 Sentry 

aircraft was omitted. The E-3 direct-

ed U.S. and coalition air forces’ oper-

ational and training fl ights as well as 

provided secure communications.

STAN HOCKETT

HILLSBORO, ORE.

John Muckelbauer says the Gulf War 

is often overlooked as “not a serious 

operation” because it was brief with few 

casualties. He’s right. We Americans 

have a bad habit of building memorials 

to our slaughtered troops and to endless 

wars. The object of war isn’t to die — it’s 

to win quickly without casualties and if 

possible, without fi ghting. 

MARK ANICH

OMAHA, NEB.

There is a glaring hole with the 

absence of the U.S. Coast Guard. Port 

Security Units (PSUs) were in Saudi 

Arabia and in Bahrain. PSUs were the 

first of their kind. My unit was the 

PSU 303 from Milwaukee. PSU 302 

was called up later.

DR. ROBERT FONG SR.

LEXINGTON, S.C.

“Mail Call” features letters from our readers in nine issues per year. If you have questions, comments or concerns about any subject

or article from our most recent issue, letters can be emailed to magazine@vfw.org, with the subject line “Mail Call,” or mailed to: VFWor article from our most recent issue, letters can be emailed to magazine@vfw.org, with the subject line “Mail Call,” or mailed to: VFW

magazine, Mail Call, 406 W. 34th Street, Suite 523, Kansas City, MO 64111. Letters must be no more than 200 words, and VFWmagazine, Mail Call, 406 W. 34th Street, Suite 523, Kansas City, MO 64111. Letters must be no more than 200 words, and VFW

magazine reserves the right to edit letters for clarity, length and accuracy.magazine reserves the right to edit letters for clarity, length and accuracy.

MAIL CALL | LETTERS TO THE EDITOR

VFW Members and 

Employees Recall 

Gulf War Service

Gulf War’s Impact 

on Popular Culture

Gulf War Memorial 

Hopes to Break 

Ground in 2021

30 YEARS AGO

GULF WAR VETS 

‘DREW A LINE 

 IN THE SAND’

I have enjoyed VFW

magazine for more than 30 

years. I enjoyed your latest 

issue where you acknowl-

edged some of your VFW employees 

who served in Operation Desert Storm. 

I have yet to see any acknowledgment 

of the Reserve and National Guard 

units who served there as well. These 

members were pulled from their fam-

ilies and jobs to serve. Wouldn’t you 

agree? Some came back with medical 

issues. It would be great to acknowl-

edge these military personnel.

RICK BARAJAZ

LAGRANGE PARK, ILL.

Thank you for such a thorough 

account of the Persian Gulf War. The 

description by all contributors, espe-

cially VFW Commander-in-Chief Hal 

Roesch II and Bob Ryder, deserve 

praise for their part in clarifying to 

this Korean War vet and likely untold 

others the connection to the designa-

tion “Gulf War” with Operation Desert 

Storm  and Operation  Desert  Shield. 

Ryder’s story about participation by 

U.S. and coalition comrades illustrates 

the fi ghting in Iraq seemingly better 

than ever in print before.

MEL PITZEN

MARSHALLTOWN, IOWA

I enjoyed your January issue. But con-

cerning the map on page 15, what good is 

it if one cannot read it? I enjoy military 

history and following actions on maps. 

But maps are worthless if they cannot 

be read and understood. Please consid-

er your audience — many older veterans 

with reduced or failing eyesight.

JEFFREY BROOKS

VIENNA, VA.

I was under the impression that 

only Congress and the President of 

the United States can declare a “war.” 

Vietnam was a conflict and so was 

Korea. The last war declared was 

World War II. All the other following 

worldwide events involving our mili-

tary forces are confl icts.

WALTER MICHAJLIW

BOSTON, MASS.

Gulf War in Pop Culture
Good article. 

Also included 

should be [the 

character of ] 

U.S. President 

T h o m a s  J. 

Whitmore, 

who was  a 

Persian Gulf 

War f ighter 

pilot played by 

Bill Pullman in 

the movies “Independence Day” and 

“Independence Day: Resurgence 2016.”

SAMUEL KRAMER

COLUMBIA, S.C.

Correction
VFW  Quartermaster  General  Debra 

Anderson’s service was incorrectly list-

ed in the January 2021 issue. Anderson 

served with the Army in the Persian 

Gulf War. 
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The Navy announced in December that 

a female captain will take command of 

an aircraft carrier this year. It is the fi rst 

time the Navy has selected a woman to 

lead its largest warship.

Navy Capt. Amy Bauernschmidt will 

assume her duties at the helm of the USS 

Abraham Lincoln (CVN-72) this sum-

mer. Bauernschmidt previously served 

aboard the Lincoln from September 2016 

to January 2019 as the fi rst female exec-

utive offi cer on an aircraft carrier.

“I am incredibly honored and hum-

bled to be selected,” Bauernschmidt 

said Dec. 23 in a Navy news release. 

“I love leading sailors and I take that 

responsibility extremely seriously.”

Bauernschmidt will lead a crew of 

about 5,000 aboard the Lincoln, which 

carries between 60-75 aircraft.

NOW HEAR THIS | NEWS YOU CAN USE
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WOMEN MAKING A MARK ON THE MILITARY

Over the last year, women in the Navy, Army and Marine Corps have achievedOver the last year, women in the Navy, Army and Marine Corps have achieved

significant accomplishments. Here’s a quick recap:significant accomplishments. Here’s a quick recap:

Woman Will Lead Aircraft Carrier

Navy Capt. Amy Bauernschmidt delivers an order last year as commanding officer of the USSNavy Capt. Amy Bauernschmidt delivers an order last year as commanding officer of the USS

San Diego (LPD-22). The Navy in December named Bauernschmidt commander of the USSSan Diego (LPD-22). The Navy in December named Bauernschmidt commander of the USSSan Diego (LPD-22). The Navy in December named Bauernschmidt commander of the USS

Abraham Lincoln (CVN-72), making her the first woman to command the Navy’s largest warship.Abraham Lincoln (CVN-72), making her the first woman to command the Navy’s largest warship.Abraham Lincoln (CVN-72), making her the first woman to command the Navy’s largest warship.
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Second Female Earns Green Beret
The fi rst woman in 40 years to earn 

the title of Green Beret graduated from 

the Army’s Special Forces Qualifi cation 

Course in July 2020.

As offi cial policy, the Army does not 

“release the names of service members 

in training … due to unique missions 

assigned upon graduation.” The Army 

Times reported that the woman was an 

enlisted National Guard soldier who 

was slated to become an 18C, or Special 

Forces engineer sergeant.

The first woman to complete the 

course, then-Army Capt. Kathleen 

Wilder, did so in 1980. At the time, the 

Army banned women from serving in 

combat arms. That ban was lifted in 

2016. Wilder would go on to serve 28 

years in the Army, retiring as a lieu-

tenant colonel. 

Female Marines are 
Howitzer Chiefs

Marine Cpl. Julianna Yakovac, right, graduates 

on Feb. 14, 2020, from Howitzer Section Chief 

Course at Camp Pendleton, Calif. Yakovac 

became the Corps’ second female howitzer 

section chief, following Marine Corps Cpl. 

Shannon Lilly, who graduated from the course 

in December 2019. 

The Marine Corps announced in 

December 2019 that its first female 

had earned the rating of howitzer sec-

tion chief. Cpl. Shannon Lilly of Gulf 

Battery, 2nd Bn., 10th Marines, based 

at Camp Lejeune, N.C., was the fi rst to 

pass the course.

Less than two months later, the sec-

ond female Marine — Cpl. Julianna 

Yakovac of Charlie Battery, 1st Bn., 11th 

Marines based at Camp Pendleton, Calif. 

— equaled Lilly’s accomplishment.

The two women’s position, which is 

the artillery equivalent of a squad lead-

er, will be responsible for maintain-

ing, aiming and fi ring the Corps’ M777 

155mm howitzer. They each will lead a 

crew of eight to 10 Marines.

In 2016, two Marines — then-2nd 

Lt. Virginia Brodie of Manhasset, N.Y., 

and then-2nd Lt. Katherine Boy of East 

Rochester, N.Y. — made history as the 

Corps’ fi rst female artillery offi cers.

Celebrate Vietnam Veterans Day
The nation observes National Vietnam War Veterans DayThe nation observes National Vietnam War Veterans Day

on March 29. Enacted in 2017, Public Law 115-15 encourag-on March 29. Enacted in 2017, Public Law 115-15 encourag-

es the flying of the U.S. flag to mark the occasion.es the flying of the U.S. flag to mark the occasion.

It was on March 29, 1973, that the last U.S. combatIt was on March 29, 1973, that the last U.S. combat

troops were withdrawn from Vietnam and the last pris-troops were withdrawn from Vietnam and the last pris-

oners of war held in North Vietnam arrived on Americanoners of war held in North Vietnam arrived on American

soil. It also is the date President Richard Nixon chose forsoil. It also is the date President Richard Nixon chose for

the first Vietnam Veterans Day in 1974.the first Vietnam Veterans Day in 1974.
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ISSUES UP FRONT | CURRENT VETERANS CONCERNS

Vietnam Veterans Wealthier than Nonveterans in Retirement

V
 ietnam War veterans 72 years 

old and older earn more in 

retirement than nonveterans, 

according to a 2018 study.

Published in 2020 by the 

Congressional Budget Office, the 

report, Vietnam Veterans’  Income  in 

Retirement, found that veterans are 

making more money during retirement 

than past veterans and more than non-

veterans from 72 to 78 years old. The 

data shows that the average 72-year-

old retired Vietnam War veteran made 

about $5,000 more annually.

The CBO assessed groups of male 

veterans and male nonveterans in 

2008 when they were nearing retire-

ment, and in 2018, when most were no 

longer working. It examined 246,000 

males — 68,000 veterans and 178,000 

nonveterans — between ages 63 and 

78 years old using data from Census 

Bureau surveys.

While an average veteran older than 

72 makes more than their nonveteran 

counterpart of the same age, younger 

veteran retirees 63 to 71 years old make 

less than nonveterans in the same age 

group. The CBO found that 65-year-old 

veterans made an average of $56,300 

per year while 65-year-old nonveterans 

made $62,200.

The CBO study also includes data 

suggesting that the total income among 

Vietnam War veterans was distrib-

uted more evenly. There were fewer 

Vietnam War veterans in the high-

est and lowest income categories than 

nonveterans, meaning there were fewer 

low-income-earning Vietnam War vet-

erans than nonveterans, but there were 

more high-income-earning nonveter-

ans than Vietnam War veterans.    J

EMAIL dspiva@vfw.org

A Congressional Budget Office study showed that Vietnam vets earned

about $5,000more annually by the time they reached their 70s.

BY DAVE SPIVA

THREE FINDINGS OF

VIETNAM VETERANS’VIETNAM VETERANS’

INCOME IN RETIREMENTINCOME IN RETIREMENT

About 1.3 million VietnamWar veteransAbout 1.3 million VietnamWar veterans

(25 percent) collected disability compen-(25 percent) collected disability compen-

sation from VA in 2018, with an aver-sation from VA in 2018, with an aver-

age annual payment of $18,100.Whenage annual payment of $18,100.When

those payments are excluded from totalthose payments are excluded from total

income, veterans averaged $59,000 annu-income, veterans averaged $59,000 annu-

ally, 9 percent less than nonveterans.ally, 9 percent less than nonveterans.

The gap between the average incomeThe gap between the average income

of veterans and nonveterans was larg-of veterans and nonveterans was larg-

est for men in their mid-60s, but it wasest for men in their mid-60s, but it was

smaller for older men. On average, vet-smaller for older men. On average, vet-

erans older than 71 made more thanerans older than 71 made more than

nonveterans of the same age. Evennonveterans of the same age. Even

without the amount of VA disabilitywithout the amount of VA disability

payments factored in, VietnamWar vet-payments factored in, VietnamWar vet-

erans 72 years old or older had moreerans 72 years old or older had more

income than their counterparts.income than their counterparts.

In 2018, VietnamWar veterans receivedIn 2018, VietnamWar veterans received

more money from Social Security andmore money from Social Security and

retirement plans than nonveterans.retirement plans than nonveterans.

However, nonveterans had more totalHowever, nonveterans had more total

earnings and more investment income.earnings and more investment income.
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AVERAGE 2018 INCOME OF VIETNAM WAR VETERANS AND NONVETERANS

SOURCE: DATA FROM THE CENSUS BUREAU AND VA USED BY THE CONGRESSIONAL BUDGET OFFICE

Marines riding on top of an M-48 tank cover their ears

as the 90mm gun fires during a road sweep on April 3,as the 90mm gun fires during a road sweep on April 3,

1968, southwest of Phu Bai Combat Base in Vietnam.1968, southwest of Phu Bai Combat Base in Vietnam.

A study by the Congressional Budget Office found that,A study by the Congressional Budget Office found that,

on average, Vietnam War-era veterans in their 70s earnon average, Vietnam War-era veterans in their 70s earn

more in retirement income than nonveterans.more in retirement income than nonveterans.



• Precision movement • Digital and analog timekeeping • LED subdials • Stainless steel crown, caseback & bracelet

• Dual time zone feature • Stopwatch • Alarm feature • Calendar: month, day, & date • Water resistant to 3 ATM • Fits wrists 7" to 9"• Dual time zone feature • Stopwatch • Alarm feature • Calendar: month, day, & date • Water resistant to 3 ATM • Fits wrists 7" to 9"

Stauer… Afford the Extraordinary.®Stauer… Afford the Extraordinary.®

“Blue face 

watches are 

on the discerning 

gentleman’s 

‘watch list’.”

– watchtime.com

Every once in a while a timepiece comes along that’s so 
incredibly good looking, masterfully equipped and jaw-

droppingly  priced, that it stops us stone cold. A watch that 
can take you seamlessly from the 18th hole to the board room. 
A watch that blurs the line betweens sports watch and dress 
watch. We’re talking the Blue Stone Chronograph, and it sits 
at the top of the discerning gentleman’s watch list. 

Striking in appearance and fully equipped with features, this is 
a watch of substance. The Blue Stone merges the durability ofa watch of substance. The Blue Stone merges the durability of
steel with the precision of crystal movement that’s accurate to 0.2steel with the precision of crystal movement that’s accurate to 0.2steel with the precision of crystal movement that’s accurate to 0.2
seconds a day. Both an analog and digital watch, the Blue Stoneseconds a day. Both an analog and digital watch, the Blue Stone
keeps time with pinpoint accuracy in two time zones.keeps time with pinpoint accuracy in two time zones.keeps time with pinpoint accuracy in two time zones.

The watch’s handsome steel blue dial seamlessly blends an analogThe watch’s handsome steel blue dial seamlessly blends an analog
watch face with a stylish digital display. It’s a stopwatch, calendar,watch face with a stylish digital display. It’s a stopwatch, calendar,watch face with a stylish digital display. It’s a stopwatch, calendar,
and alarm. Plus, the Blue Stone resists water up to 30 meters,and alarm. Plus, the Blue Stone resists water up to 30 meters,
making it up for water adventures.making it up for water adventures.making it up for water adventures.

A watch with these features would easily cost you thousandsA watch with these features would easily cost you thousands
if you shopped big names. But overcharging to justify an in-if you shopped big names. But overcharging to justify an in-if you shopped big names. But overcharging to justify an in-
flated brand name makes us blue in the face. Which is why weflated brand name makes us blue in the face. Which is why weflated brand name makes us blue in the face. Which is why we
make superior looking and performing timepieces priced tomake superior looking and performing timepieces priced to
please. Decades of experience in engineering enables Stauer toplease. Decades of experience in engineering enables Stauer to
put quality on your wrist and keep your money in your pocket.put quality on your wrist and keep your money in your pocket.

Your satisfaction is 100% guaranteed. Experience  the Blue 
Stone Chronograph for 30 days. If you’re not convinced you 
got excellence for less, send it back for a refund of the item price. 

Time is running out. Originally priced at $395, the Blue 
Stone Chronograph was already generating buzz among watch 
connoisseurs, but with the price slashed to $69, we can’t 
guarantee this limited-edition timepiece will last. So, call today!

14101 Southcross Drive W.,
Dept. BSW383-01Dept. BSW383-01
Burnsville, Minnesota 55337Burnsville, Minnesota 55337
www.stauer.comwww.stauer.com

Stauer Blue Stone ChronographStauer Blue Stone Chronograph
non-offer code price $395non-offer code price $395††

Offer Code PriceOffer Code Price $69 + S&P Save $326

You must use the offer code to get our special price.

1-800-333-20451-800-333-2045
Your Offer Code: BSW383-01Your Offer Code: BSW383-01
Please use this code when you order to receive your discount.Please use this code when you order to receive your discount.

Rating of A+Rating of A+
Stauer ¨̈

† Special price only for customers using the offer code versus the price on† Special price only for customers using the offer code versus the price on

Stauer.com without your offer code.Stauer.com without your offer code.

TAKE 83% OFF INSTANTLY!
When you use your OFFER CODE

êêêêê

“The quality of their watches is equal 

to many that can go for ten 

times the price or more.” 

— Jeff from 

McKinney, TX

Stone Cold Fox
SoSo good-looking...heads will turn. So unbelievably-priced...jaws will drop.good-looking...headsSo good-looking...heads will turn. So unbelievably-priced...jaws will drop.willSo good-looking...heads will turn. So unbelievably-priced...jaws will drop.turn. SoSo good-looking...heads will turn. So unbelievably-priced...jaws will drop.unbelievably-priced...jawsSo good-looking...heads will turn. So unbelievably-priced...jaws will drop.willSo good-looking...heads will turn. So unbelievably-priced...jaws will drop.drop.So good-looking...heads will turn. So unbelievably-priced...jaws will drop.
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FOR MORE INFORMATION about specific legislation or VA benefits, contact VFW’s Washington Office at

vfw@vfw.org. A member of VFW’s National Veterans Service staff will respond as soon as possible.vfw@vfw.org. A member of VFW’s National Veterans Service staff will respond as soon as possible.

New Conditions Added to Agent 
Orange List

Three medical con-

ditions were added 

to the VA’s Agent 

Orange presump-

tive conditions list 

after approval of the 

National  Defense 

Authorization  Act 

(NDAA) of 2021 on 

New Year’s Day.

The law (P.L. 

1 1 6 - 9 2 )   n o w 

requires VA to add 

bladder cancer, 

hypothyroidism 

and Parkinsonism 

to the list of conditions caused by Agent Orange exposure to 

troops in the Vietnam War.

The addition of these conditions comes after the intro-

duction of the Fair Care for Vietnam Veterans Act of 2020 (S. 

3444). A portion of the bill was added to the NDAA.

The National Academies of Sciences, Engineering and 

Medicine in recent years has published two studies linking 

Agent Orange exposure to the three approved conditions. 

Since then, VFW has advocated for VA to add the condi-

tions to the list, which lowers the amount of evidence vet-

erans need to provide for disability benefi ts connected to 

Agent Orange exposure.

VFW asks veterans who served in or off the coast of 

Vietnam or Thailand to contact a VFW-accredited ser-

vice offi cer to discuss whether they are eligible to fi le a VA 

claim. Visit www.vfw.org/nvs to fi nd a nearby service offi cer.
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WASHINGTON WIRE | CAPITOL HILL BRIEFS BY DAVE SPIVA

17 PRESUMPTIVE AGENT ORANGE CONDITIONS

To qualify for Agent Orange-related benefi ts, a veteran must have 

one or more of the 17 conditi ons VA presumes to have been 

caused by exposure, which are:  

A UH-1D helicopter from the 336th 

Aviation Company sprays a defoliation 

agent on a dense jungle area on July 26, 

1969, in Vietnam’s Mekong Delta. The 

National Defense Authorization Act of 2021

now requires VA to add bladder cancer, 

hypothyroidism and Parkinsonism to the 

list of conditions caused by Agent Orange 

exposure to troops in the Vietnam War. 

Congress approved the National Defense Authorization

Act of 2021. The bill was originally vetoed in late 2020Act of 2021. The bill was originally vetoed in late 2020

but was overridden by the House and Senate on Newbut was overridden by the House and Senate on New

Year’s Day.Year’s Day.

Included in the $740.5 billion budget is a 3 per-Included in the $740.5 billion budget is a 3 per-

cent pay raise for troops and a 10 percent hazardcent pay raise for troops and a 10 percent hazard

pay increase. The law also requires the Departmentpay increase. The law also requires the Department

of Defense (DoD) to spend $44 million on COVID-of Defense (DoD) to spend $44 million on COVID-

19 vaccine research, according to the Senate Armed19 vaccine research, according to the Senate Armed

Services Committee.Services Committee.

Regarding the COVID-19 pandemic, the 2021 NDAARegarding the COVID-19 pandemic, the 2021 NDAA

requires DoD to:requires DoD to:

• Maintain a 30-day supply of personal protec-

tive equipment sufficient for every active andtive equipment sufficient for every active and

Reserve service member.Reserve service member.

• Keep track of Tricare beneficiaries diagnosed

with COVID-19.with COVID-19.

• Conduct a study on mental health services pro-

vided to troops during the COVID-19 pandemic.vided to troops during the COVID-19 pandemic.

• Establish a panel to review the military health

system’s response to COVID-19 and report tosystem’s response to COVID-19 and report to

Congress by June.Congress by June.

• Prevent Reserve troops from having their retire-• Prevent Reserve troops from having their retire-

ment eligibility penalized because drill week-ment eligibility penalized because drill week-

ends and annual training were canceled due toends and annual training were canceled due to

the pandemic.the pandemic.

• Provide health benefits to National Guard mem-• Provide health benefits to National Guard mem-

bers separating from active-duty service if theirbers separating from active-duty service if their

service was in support of the federal response toservice was in support of the federal response to

the COVID-19 pandemic.the COVID-19 pandemic.

• Provide quarantine housing for members of the

Reserves ordered to active service in responseReserves ordered to active service in response

to the COVID-19 pandemic.to the COVID-19 pandemic.

• Conduct a study on financial hardships experi-

enced by troops due to the COVID-19 pandemic.enced by troops due to the COVID-19 pandemic.

For national defense, the NDAA authorizedFor national defense, the NDAA authorized

$9.1 billion to produce 93 new aircraft for all services$9.1 billion to produce 93 new aircraft for all services

and $8.5 billion for military construction needs in theand $8.5 billion for military construction needs in the

U.S. and overseas. The law also authorizes the build-U.S. and overseas. The law also authorizes the build-

ing of nine new Navy ships, according to the Houseing of nine new Navy ships, according to the Houseing of nine new Navy ships, according to the House

Armed Services Committee.Armed Services Committee.

Congress Approves Troop PayCongress Approves Troop Pay
Raise and COVID ReliefRaise and COVID Relief

• Chronic B-cell Leukemia

• Hodgkin’s Disease

• Multi ple Myeloma

• Non-Hodgkin’s Lymphoma

• Prostate Cancer

• Respiratory Cancers

• Soft  Tissue Sarcomas

• AL Amyloidosis

• Chloracne

• Diabetes Mellitus Type 2

• Ischemic Heart Disease

• Parkinson’s Disease

• Early onset Peripheral 

Neuropathy

• Porphyria Cutanea Tarda

• Bladder Cancer

(added by NDAA 2021)

• Hypothyroidism 

(added by NDAA 2021)

• Parkinsonism 

(added by NDAA 2021)

Legislative Update



STYLE, COMFORT & VALUE SINCE 1925

Sold Exclusively

at Haband!

at Haband!

WORLD FAMOUS 3-SEASONWORLD FAMOUS 3-SEASON

GREAT SHOULDERS

JACKET

FREE
SHIPPING!**

6 POCKETS!
4 Outer Pockets

(2 that zip)
PLUS

2 Inside Pockets!

Machine

WashWash

& Wear!& Wear!

Wind and rain don’t 
stand a chance with 
this water-repellent 
jacket! Handsome broad-
shouldered design 
features a front zipper 
with storm flap, plus 
four outside pockets 
(two zip) and two inside 
pockets. Rib-knit collar, 
cuffs and hem. Polyester 
lining. Machine washable 
polyester/cotton poplin. 
Imported.
Sizes: S, M, L, XL 
$29.99  $19.99
Sizes: 2XL, 3XL, 4XL  
$35.99  $25.99

Now Only

1999
eachceach

Reg. 29.99Reg. 29.99

$10 OFF!

Black
(01)

True
Khaki
(7E)

Navy
(03)

Turquoise
(18)

Light Grey
(6A)

Burgundy
(EB)
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Check for Protection
Plus!Plus! (X96)(X96)
Expedites replacement ofExpedites replacement of
items lost in transit. Additems lost in transit. Add
$2.95 to protect your$2.95 to protect your
entire order.entire order.

When you pay by check, you authorize us to useWhen you pay by check, you authorize us to use information from your check to clear it electronically.  information from your check to clear it electronically. 
Funds may be withdrawn from your account as soon as the same day we receive your payment, Funds may be withdrawn from your account as soon as the same day we receive your payment, 

and you will not receive your check backand you will not receive your check back from your fi nancial institution. from your fi nancial institution.

*Valid on standard shipping for areas
served by the US Postal Service.served by the US Postal Service.served by the US Postal Service.served by the US Postal Service.

Search this code at
Haband.com to get thisHaband.com to get this
price &price & FREE SHIPPING!*

If we need to call you about your order, you expressly consent to receiving autodialed or
prerecorded messages at this number.prerecorded messages at this number.

Satisfaction Guaranteed or Full Refund of merchandise 

purchase price up to 90 days after receipt.purchase price up to 90 days after receipt.

Shop at Haband.com or Call Now! 1-800-742-2263

I enclose $_______purchase price, & only $9.99 shipping & handling for my entireI enclose $_______purchase price, & only $9.99 shipping & handling for my entireI enclose $_______purchase price, & only $9.99 shipping & handling for my entireI enclose $_______purchase price, & only $9.99 shipping & handling for my entireI enclose $_______purchase price, & only $9.99 shipping & handling for my entireI enclose $_______purchase price, & only $9.99 shipping & handling for my entireI enclose $_______purchase price, & only $9.99 shipping & handling for my entire
order. Add applicable sales tax. (Sales tax is charged as required by law. We reserve theorder. Add applicable sales tax. (Sales tax is charged as required by law. We reserve the
right to charge or collect applicable sales tax for your order, which may differ from theright to charge or collect applicable sales tax for your order, which may differ from the
amount you provided. See our website or call customer service for sales tax information.)amount you provided. See our website or call customer service for sales tax information.)

Please use blue or black ink.
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Congress Passes VFW-Favored Omnibus Bill
Congress passed a VFW-supported 

veterans’ omnibus bill on Dec. 16. As of 

press time, the bill had not been signed 

into law.

The Johnny  Isakson  and  David  P. 

Roe, M.D. Veterans Health Care and 

Benefits  Improvement  Act  of  2020 

(H.R. 7105) was passed by the House 

and Senate. One section of H.R. 7105 

was the Deborah Sampson Act. 

If signed into law, the Sampson Act 

would require VA to improve its health 

care policies for women veterans, 

including privacy concerns and a lack 

of health care access for women veter-

ans. The bill gives new mothers more 

time to find health care coverage for 

their newborns. 

It also would examine outcomes to 

women veterans’ services by requir-

ing studies and reports on barriers to 

receipt of care, gap analysis on services 

for homeless women veterans and the 

availability of prosthetics for women.

H.R. 7105 contains other VFW-backed 

bills that were introduced to Congress 

earlier in 2020. These bills would:

• Require VA to make disability 

benefits questionnaires avail-

able for public use again. These 

forms are used in the VA’s eval-

uation process.

• Lower the age from 57 to 55 

to remarry without incurring 

penalties for surviving spous-

es receiving Dependency and 

Indemnity Compensation.

• Modernize the Service-

Disabled Veterans Insurance 

(SDVI) program. 

• Require VA to study incidents 

of cancer and other illnesses 

experienced by service mem-

bers who served at Uzbekistan’s 

Karshi-Khanabad Air Base from 

Oct. 1, 2001, to Sept. 30, 2005. 

• Change the statutory definition 

of a Vietnam veteran to include 

individuals who served in the 

country from Nov. 1, 1955, to 

Feb. 27, 1961. 

• Increase veteran funeral benefits 

and authorize VA to add spouses 

and eligible dependent children 

to VA-furnished headstones. 

• Increase the maximum amount 

VA may grant in a fiscal year 

to states and tribal organiza-

tions for maintaining veterans’ 

cemeteries from $5 million to  

$10 million. 

• Require VA to create a database 

on its website to explain pub-

lic institution requirements for 

in-state tuition.

• Create education, employ-

ment and housing protections 

for veterans impacted by the 

COVID-19 pandemic.

• Allow veterans to remove a 

dependent on the eBenefits 

website.

• Change the SDVI program to 

allow veterans to receive life 

insurance coverage through the 

VA, even if they were denied 

coverage from insurance pro-

viders.

• Expand VA services for home-

less veterans during the 

COVID-19 pandemic.

• Allow specialty care providers 

to conduct disability exams in 

other states.

• Expand eligibility for the VA 

Home Loan Guarantee Program 

to members of the National 

Guard and Reserve who have 

been activated by governors in 

response to the COVID-19 pan-

demic, civil disturbances and 

natural disasters.

WASHINGTON WIRE, CONTINUED

New Episodes Available for VFW’s PodcastNew Episodes Available for VFW’s Podcast

Last year, VFW launched its offi-Last year, VFW launched its offi-

cial audio platform which hascial audio platform which has

continued to release an episodecontinued to release an episode

twice a month since the begin-twice a month since the begin-

ning of the year. Listeners canning of the year. Listeners can

expect to have new episodes onexpect to have new episodes on

the first and third Wednesday ofthe first and third Wednesday of

every month.every month.

The VFW Podcast, hosted byThe VFW Podcast, hosted by

the VFW Communications Department, coversthe VFW Communications Department, covers

current information on key veterans’ legislation,current information on key veterans’ legislation,current information on key veterans’ legislation,

as well as education and financial assistance pro-as well as education and financial assistance pro-

grams, national veterans’ services and other crit-grams, national veterans’ services and other crit-grams, national veterans’ services and other crit-

ical VFW initiatives.ical VFW initiatives.

The VFW Podcast is available at www.vfw.The VFW Podcast is available at www.vfw.

org/podcast. It also can be found on:org/podcast. It also can be found on:

• Google Play

• Apple Podcasts

• Pandora

• SpotifySpotify

• Stitcher

• Deezer



REMOTE-CONTROLLED
EASILY SHIFTS FROM FLAT TO 

A STAND-ASSIST POSITION

You can’t always lie down in bed and sleep.

Heartburn, cardiac problems, hip or back aches – 

and dozens of other ailments and worries. Those 

are the nights you’d give anything for a comfortable 

chair to sleep in: one that reclines to exactly the right 

degree, raises your feet and legs just where you want 

them, supports your head and shoulders properly, and 

operates at the touch of a button.

Our Perfect Sleep Chair® does all that and more. 

More than a chair or recliner, it’s designed to provide 

total comfort. Choose your preferred heat and 

massage settings, for hours of soothing 

relaxation. Reading or watching TV? Our chair’s 

recline technology allows you to pause the chair in an 

infinite number of settings. And best of all, it features 

a powerful lift mechanism that tilts the entire chair 

forward, making it easy to stand. You’ll love the other 

benefits, too. It helps with correct spinal alignmentand 

promotes back pressure relief, to prevent back and 

muscle pain. The overstuffed, oversized biscuit style

back and unique seat design will cradle you in comfort.  

Generously filled, wide armrests provide enhanced 

arm support when sitting or reclining. It even has a 

battery backup in case of a power outage.

White glove delivery included in shipping charge. 

Professionals will deliver the chair to the exact spot in 

your home where you want it, unpack it, inspect it, test 

it, position it, and even carry the packaging away! You 

get your choice of Genuine Italian leather, stain and 

water repellent custom-manufactured DuraLux™ with 

the classic leather look or plush MicroLux™ microfiber 

in a variety of colors to fit any decor. New Chestnut 

color only available in Genuine Italian Leather 

and long lasting DuraLux™. Call now!

The Perfect Sleep Chair®

1-888-737-1530
Please mention code 114343 when ordering.

REMO
EASILY S

A STA

“To you, it’s the perfect lift chair.

To me, it’s the best sleep chair I’ve ever had.”
— J. Fitzgerald, VA

BecauseBecause each Perfect Sleep Chair is a made-to-order bedding product it cannot be returned, but if it arrives damagedeachBecause each Perfect Sleep Chair is a made-to-order bedding product it cannot be returned, but if it arrives damagedPerfect Sleep Chair is a made-to-order bedding product it cannot be returned, but if it arrives damaged
or defective, at our option we will repair it or replace it.  © 2021 fi rstSTREET for Boomers and Beyond, Inc. 4
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Footrest mayotrest may

vary by modelryvary by modelby model

You can’t always lie down in bed and sleep muscle pain The overstuffed oversized biscuit style

Pictured: Italian Leather chairPictured: Italian Leather chair
chestnut color. Chestnut colorchestnut color. Chestnut color

also available in Duraluxalso available in DuraluxTMTM fabricfabric

NOW
also available in 

Genuine Italian Leather
(and new Chestnut color)

Three Chairs 
in One

Sleep/Recline/Lift

ACCREDITED

BUSINESS  A+

Make your home more comfortable than ever

Chestnut Burgundy Tan Chocolate Blue 

Burgundy Cashmere  Chocolate Indigo

Long Lasting DuraLux™
stain & water repellent

Genuine Italian Leather
classic beauty & durability

Chestnut

MicroLux™  Microfi ber
breathable & amazingly soft
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L
alena Magnetta, a life member of VFW Post 2245 

in Grayslake, Ill., has made it her life’s work to 

help others. At 38 years old, Magnetta said that 

her service to and advocation for others has only 

just begun.

Magnetta, who served as a Navy aviation electronics 

technician, earned her VFW eligibility during a deploy-

ment to the Persian Gulf in 2006-07 aboard the USS Dwight 

D. Eisenhower (CVN-69). Before leaving the Navy in 2012, 

Magnetta served at Naval Station Great Lakes in northeast 

Illinois as a recruit division commander, a drill instructor 

for Navy recruits.

“It was a very arduous duty with long hours,” Magnetta 

said. “But it really was the best job I’ve ever had.”

Magnetta said that even though she advanced to petty 

offi cer 1st class during her almost 12-year Navy career, she 

wanted to achieve more in her civilian life. 

“It was my time to start a new chapter with my family 

and education,” Magnetta said.

After her honorable discharge in 2012, Magnetta went 
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A former Navy drill instructor has

made it her mission to advocatemade it her mission to advocate

for the homeless, including womenfor the homeless, including women

veterans. The VFW life memberveterans. The VFW life member

said she knows first-hand what it’ssaid she knows first-hand what it’s

like to not have a home.like to not have a home.

BY DAVE SPIVABY DAVE SPIVA

‘I’ve Always 
Wanted to 
Help Others’



on to earn two master’s 

degrees. She has a busi-

ness administration (MBA) 

degree from California’s 

University of Redlands and 

a global supply chain man-

agement degree from the 

University of Southern 

California in Los Angeles.

HELPING WOMEN 
VETERANS
Magnetta said that one of the 

achievements she is proudest 

of was participating in Ms. 

Veteran America, an annual 

competition that showcases 

women veterans who con-

tinue to serve after their mil-

itary careers.

“When I found out about 

Ms. Veteran America and that 

they were helping homeless 

women veterans and their 

children, I wanted to be a part 

of that,” Magnetta said. “I’ve 

always wanted to help others.”

In 2018, Magnetta compet-

ed in Ms. Veteran America 

and was one of the fi nalists. 

The next year, she placed sec-

ond runner up.

“But I’m still a winner,” 

Magnetta said. “I was able to 

advocate for women veter-

ans as an ambassador for Ms. 

Veteran America, and that’s 

all I could ask for.”

The proceeds from the Ms. 

Veteran America competition 

goes to Final Salute, an orga-

nization that provides women 

in need of safe housing.

“It’s heartbreaking to think 

about all these women who 

served our country and now are homeless — especially 

those with children,” Magnetta said. “There are so many 

reasons for their situation, such as sexual trauma they had 

during their military service or other factors that play a role 

in causing post-traumatic stress.”

Magnetta also cited lack of support from family and ineli-

gibility for or lack of knowledge of VA benefi ts for the women 

veterans’ homeless population.

“Now my passion for this has evolved into helping home-

less veterans and nonveterans — men or women,” Magnetta 

said. “I just want to help everybody.”

This issue hits close to home for Magnetta. She was 

homeless before joining the military. Magnetta said she left 

an abusive home when she was a teenager.

‘I  KNEW I WAS CAPABLE OF MORE’
Growing up in Las Vegas, Magnetta had a troubled child-

hood living with her father and stepmother. Magnetta 

decided to leave home due to mistreatment caused by her 

parents’ drug use. 

“I just wasn’t getting what I needed to grow up and become 

an adult,” Magnetta said. “I had to leave for my own good.”

After leaving Las Vegas, she traveled to New Mexico and 

Colorado to fi nd a way to support herself. She recalled hav-

ing to sleep in a sleeping bag in the desert for a period.

“I remember at one 

point when I was 16 

years old I ended 

up in Durango, 

Colo., where I 

wasn’t even old 

enough to be 

in a home-

less shelter,” 

Magnetta said. 

“I was living in a 

tent behind the shelter because I 

wasn’t offi cially allowed to be there. 

I had to have people bring me food 

while I stayed outside.”

Magnetta eventually ended up 

in Denver working odd jobs and 

living in temporary housing. 

This is when she said she “had 

enough” of the lifestyle. 

“I called my grandma and 

asked her if I could live with 

her,” Magnetta said. “I want-

ed to do right by her and told 

her that I wanted to get my 

life together by joining the 

military. I just needed a way 

out of my situation. I knew 

I was capable of more.”

Her grandmother 

agreed, and Magnetta 

traveled by bus to 

Minnesota. Magnetta 

lived there for a year 

while she was 

in the Navy’s 

delayed 
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Lalena Magnetta, a life

member of VFW Postmember of VFW Post

2245 in Grayslake, Ill.,2245 in Grayslake, Ill.,

wears her old Navywears her old Navy

uniform in front of theuniform in front of the

USS Midway Museum inUSS Midway Museum in

2018 in San Diego. The2018 in San Diego. The

former aviation elec-former aviation elec-

tronics technician 1sttronics technician 1st

class made one of herclass made one of her

life’s goals to advocatelife’s goals to advocate

for and help homelessfor and help homeless

women veterans.women veterans.

RIGHT: Lalena Mag-RIGHT: Lalena Mag-

netta holds up a pairnetta holds up a pair

of service boots as theof service boots as the

second runner up of thesecond runner up of the

Ms. Veteran AmericaMs. Veteran America

competition in 2019. Ascompetition in 2019. As

an ambassador of Ms.an ambassador of Ms.

Veteran America andVeteran America and

Final Salute, MagnettaFinal Salute, Magnetta

advocates for homelessadvocates for homeless

women veterans acrosswomen veterans across

the country.the country.
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entry program.  

“It took me five 

waivers to join the 

Navy,” Magnetta 

said. “At the time, 

I didn’t have a 

high-school tran-

script because I 

didn’t even com-

plete one year of 

high school. And, 

I only had a GED 

(General Education 

Development, 

which are tests 

taken as an alterna-

tive to a high school diploma).”

Magnetta said she wants to use the “challenges and obsta-

cles” she has overcome in her life as an example for others.

“We all make mistakes, and everything happens for a rea-

son,” Magnetta said. “I want to use my experiences as a way to 

guide others who are struggling.”

FINDING HER ‘TRIBE’ AT THE VFW
Magnetta now resides in Grayslake, 

about 40 miles north of downtown 

Chicago. She joined VFW during her 

time at Recruit Training Command in 

Great Lakes.

Magnetta said joining VFW has been 

a great way to serve her community.

“When we all eventually leave 

the military, we have a place at VFW 

where we can affiliate ourselves with 

other veterans,” Magnetta said. “In 

other words, it’s where veterans can 

find their tribe. That’s why I love 

being a part of VFW. The VFW con-

tains a wealth of knowledge. It can be 

that place we go to get help and find 

out where we can help others.”

Magnetta said that now more than ever, women need to join 

and be active in VFW.

“The highlight needs to be on women right now,” 

Magnetta said. “There still is a lot of work to be done.”

As an example, Magnetta noted that many people have 

assumed she was the wife of a veteran, rather than a veter-

an herself.

“The statistics are staggering when it comes to women 

veterans,” Magnetta said. “Many don’t use the VA health 

care system because they don’t feel valued. Most women 

who are homeless are veterans with children. Now is the 

time we need to make our voice heard, and one of those 

ways is joining the VFW.”

Magnetta’s service to others now has gone beyond her 

military career and advocacy for homeless veterans. Last 

year, she was appointed to the Grayslake Village Board of 

Trustees. Magnetta said she wants to continue helping oth-

ers and her community in any way she can.

“I’m honored to be in this role and be a representative for 

my community,” Magnetta said. “I want to do my part and 

do what’s best for our village residents and businesses.”   J

EMAIL dspiva@vfw.org

LEFT: Lalena Magnetta and Jessica Stevens, 

members of VFW Post 2245 in Grayslake, 

Ill., distribute Buddy Poppies last September 

at the Grayslake Farmers Market. Magnetta 

said now is the time for women to be a part 

of VFW. 

BELOW: Then-Aviation Electronics Technician 

2nd Class Lalena Magnetta poses for a 

photo during her time as a recruit division 

commander at Naval Station Great Lakes 

in Illinois. She said her service as a drill in-

structor for Navy recruits was the “best job” 

she has ever had.
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$1748

No long-term
contracts

Keep your current 
phone number

No hidden 
monthly fees

Affordable, 
flexible plans

100% U.S.-based customer 
service and technical support

Why the Jitterbug Smart2 is your best choice for a new smartphone:

The Jitterbug® Smart2 from GreatCall® is the simplestJitterbug® Smart2 from GreatCall® is the simplest
smartphone with a simple menu, large screen andartphonesmartphone with a simple menu, large screen andwith a simple menu, large screen and
exclusive health and safety services.lusiveexclusive health and safety services.health and safety services.

EASY Everything you want to do, from 
texting and taking pictures, to emailinging and taking pictures, to emailing
and getting directions, is organized ingetting directions, is organized in
a single list on one screen with large,nglea single list on one screen with large,list on one screen with large,
legible letters. Plus, Voice Typing makes writing emailsblelegible letters. Plus, Voice Typing makes writing emailsletters. Plus, Voice Typing makes writing emails
and texts effortless.texts effortless.

SMART Turn your Jitterbug Smart2 into a personal 
safety device with GreatCall’s 5Star® Urgent Responseetysafety device with GreatCall’s 5Star® Urgent Responsedevice with GreatCall’s 5Star® Urgent Response
Service and exclusive health apps.viceService and exclusive health apps.and exclusive health apps.

AFFORDABLE GreatCall has a variety of plans with 
data starting as low asadata starting as low asstarting as low as $1748 per month. Compared to 
other cell phone companies, you could save overerother cell phone companies, you could save overcell phone companies, you could save over $300 
per year.year.per year.

The simplestheThe simplestsimplest
smartphone ever.martphonesmartphone ever.ever.

Powered by the nation’s largest anderedPowered by the nation’s largest andby the nation’s largest and

most dependable wireless network.dependable wireless network.

No cancellation fees

NO LONG-TERM 
CONTRACTS

With 25% off , it’s even 
easier to stay connected! 

125% off regular price of 14999 is only valid for new lines of service. Off er valid 2/28/21 through 4/3/21. ²Monthly fees do not include government taxes or assessment 
surcharges and are subject to change. Plans and services may require purchase of a GreatCall device and a one-time setup fee of 35. 300 savings calculation based on market 
leaders’ lowest available monthly published fees. 5Star or 9-1-1 calls can be made only when cellular service is available. 5Star Service tracks an approximate location of the 
device when the device is turned on and connected to the network. GreatCall does not guarantee an exact location. 5Star is only available with the purchase of a Health & 
Safety Package. GREATCALL, 5STAR, and JITTERBUG are trademarks of Best Buy and its affi  liated companies. ©2021 Best Buy. All rights reserved.

Available in-store
or online at:

Or visit 

greatcall.com/Smart

To order or learn more, call 

1-800-650-4074

OFFER  STARTS 2/28/21

%
OFF

SPRING SAVINGS

25 1

Plans with 
data as low as

$1748
month2
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VFW SALUTES OUR NATION’S 
FEMALE TROOPS

Navy Seaman Ella Koudaya 

rings two bells during last 

year’s Sept. 11 remem-

brance ceremony on the 

main deck of the USS Blue 

Ridge (LLC-19) in Yokosuka, 

Japan, Sept. 11, 2020.
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WOMEN COMPRISE 

MORE THAN 16 

PERCENT OF TODAY’S 

MILITARY AND ABOUT 

10 PERCENT OF THE 

NATION’S 17 MILLION 

VETERANS. VFW VALUES 

THEIR SERVICE AS IT 

DOES ALL VETERANS 

AND WELCOMES 

WOMEN INTO OUR 

MEMBERSHIP RANKS. 

WE THANK YOU FOR 

YOUR SERVICE.

An airman performs maintenance on an

F-16C Fighting Falcon at King Faisal AirF-16C Fighting Falcon at King Faisal Air

Base, Saudi Arabia, Dec. 1, 2020.Base, Saudi Arabia, Dec. 1, 2020.
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BY LAUREN GOLDMAN 

AND JANIE DYHOUSE
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Gina, a military working dog, opens wide while Army 

Spc. Caitlin Rippin inspects her teeth during a visit last 

September at Camp Lemonnier, Djibouti.
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Navy Petty Officer 2nd Class Elizabeth 

Pinon exercises aboard the guided missile 

destroyer USS Halsey (DDG-97) in the 

South China Sea last September.
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Ordering from the VFW Store is easy...

Order online: vfwstore.org
Order by phone:  1.833.VFW.VETS (1.833.839.8387)
Order by fax: 1.816.968.1115
Mail: VFW Store, 406 W. 34th Street, Kansas City, MO 64111

No. Product/Description/Size Qty Price
_____ _____________________________ _____ ______

_____ _____________________________ _____ ______

_____ _____________________________ _____ ______

Product Total $                  ______

MO Residents only

add 8.6% sales tax ______

Shipping & Handling ______

Total $ ______

VFW Post/Aux #______________________________________________

Name__________________________________________________________

Address________________________________________________________

City __________________________State__________Zip______________

Phone__________________________________________________________

Email___________________________________________________________

CREDIT CARD         MC       Visa        Discover        AmEx

Card # _________________________________________________________

Exp. Date (MM/YYYY) _______________________________________

Signature _____________________________________________________

Shipping & Handling
Up to $10.00................
$10.01 to $25.00.........
$25.01 to $50.00.........
$50.01 to $75.00.......
$75.01 to $100.00.....
$100.01 to $200.00...
$200.01 to $300.00...
$300.01 & Over..........

$4.00
$7.00
$9.00

$12.00
$15.00
$17.00
$19.00
$24.00

Your purchase from the VFW Store supports veterans, military service members and their families!Prices valid through 8/31/2021

V
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W
0
3
2
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V
F
W
0
3
2
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M
ADE IN

POW-MIA FLAGS
Double-sided

2233 3 x 5’ $37.002233 3 x 5’ $37.00
2234 2 x 3’ $27.002234 2 x 3’ $27.00

M
ADE IN

82848284 VFW Logo $5.00VFW8284 VFW Logo $5.00Logo8284 VFW Logo $5.00$5.008284 VFW Logo $5.00

82698269 Woman Veteran $5.00Woman8269 Woman Veteran $5.00Veteran8269 Woman Veteran $5.00$5.008269 Woman Veteran $5.00

TACTICAL PATCH CAP Mesh
back, six-panel, mediumback, six-panel, medium
pprofile. Hook-and-loop backpprofile. Hook-and-loop back
strap. 7140    $10.00

Create your cap!
Check vfwstore.org

for more tactical caps 
and patches!RED FRIDAY T-SHIRT

100% polyester. Unisex 
sizing. 
7837 S-2XL $27.00

3XL $32.00
4XL $35.00

BRACELET
Rhodium 
plated, 
expandable up 
to 8". 
1692 $14.95 
NOW $9.95

VFW LOGO BLACK 
POLO Classic fit for 
men and ladies. 100% 
moisture wicking 
polyester.
A. 7708  Ladies’

S-XL $29.95 
2XL $32.95
3XL $34.95

B. 7706  Men’s
S-XL $29.95 
2XL $32.95
3XL-4XL $34.95

VFW BASECAMP BACKPACK
RFID compartment, padded laptop 
compartment, plus multiple 
organizational pockets. Adjustable 
padded shoulder straps.      
1695  $62.95

VFW PEN 50-CAL BMG 
made into a pen. Black ink. 
Refillable. Uses Cross-style 
refills.  1465  $20.95

A. 

B. 

PATRIOTIC PEARL SET Freshwater 
pearls 7-8 mm in red, white and 
blue. 18” necklace, 7½” bracelet and 
earrings. 1784  $48.95

LIFE MEMBER 
PIN ¾” 24k 
gold plated, 
rubber clutch 
back. 
0415 $8.00

Refillable. Uses Cross-style
1465 $20.95

HAND-HELD FLAGS
4 x 6” cotton flag.
9½” staff. 21999½” staff. 2199
1 dozen1 dozen $5.00$5.00
6 dozen $28.506 dozen $28.50
12 dozen $54.0012 dozen $54.00

M
AD

GRAVE MARKER FLAGS

Printed cotton with hemmed
edges.edges. 55/16" dowel./16" dowel.

2150 8 x 12" flag, 24" staff2150 8 x 12" flag, 24" staff2150 8 x 12" flag, 24" staff

1 dozen1 dozen $12.00$12.00
6 dozen6 dozen $64.80$64.80
12 dozen $122.4012 dozen $122.40



Stauer… Afford  the  Extraordinary .®

OOn May 18, 1980, the once-slumbering Mount St. Helensn May 18, 1980, the once-slumbering Mount St. Helens
erupted in the Pacific Northwest. It was the most impressiveerupted in the Pacific Northwest. It was the most impressive

display of nature’s power in North America’s recorded history. Butdisplay of nature’s power in North America’s recorded history. Butdisplay of nature’s power in North America’s recorded history. Butdisplay of nature’s power in North America’s recorded history. But
even more impressive is what emerged from the chaos... a spectaculareven more impressive is what emerged from the chaos... a spectacular
new creation born of ancient minerals named Helenite. Its lush, vividnew creation born of ancient minerals named Helenite. Its lush, vivid
color and amazing story instantly captured the attention of jewelrycolor and amazing story instantly captured the attention of jewelrycolor and amazing story instantly captured the attention of jewelrycolor and amazing story instantly captured the attention of jewelry
connoisseurs worldwide. You can now have four carats of the world’sconnoisseurs worldwide. You can now have four carats of the world’s
newest stone for an absolutely unbelievable price.newest stone for an absolutely unbelievable price.

Known as America’s emerald, Helenite makes it possible to giveKnown as America’s emerald, Helenite makes it possible to give
her a stone that’s brighter and has more fire than any emeraldher a stone that’s brighter and has more fire than any emerald
without paying the exorbitant price. In fact, this many carats ofwithout paying the exorbitant price. In fact, this many carats of
an emerald that looks this perfect and glows this green would costan emerald that looks this perfect and glows this green would cost
you upwards of $80,000. Your more beautiful and much moreyou upwards of $80,000. Your more beautiful and much more
affordable option features a perfect teardrop of Helenite set inaffordable option features a perfect teardrop of Helenite set in
gold-covered sterling silver suspended from a chain accented withgold-covered sterling silver suspended from a chain accented with
even more verdant Helenite.even more verdant Helenite.

Limited Reserves. As one of the largestLimited Reserves. As one of the largestLimited Reserves. As one of the largest
gemstone dealers in the world, we buygemstone dealers in the world, we buy
more carats of Helenite than anyone,more carats of Helenite than anyone,
which lets us give you a great price.which lets us give you a great price.
However, this much gorgeous green forHowever, this much gorgeous green for
this price won’t last long. Don’t miss out.this price won’t last long. Don’t miss out.
Helenite is only found in one section ofHelenite is only found in one section of
Washington State, so call today!Washington State, so call today!

Romance guaranteed or your moneyRomance guaranteed or your moneyRomance guaranteed or your moneyRomance guaranteed or your moneyRomance guaranteed or your moneyRomance guaranteed or your moneyRomance guaranteed or your money
back. Experience the scintillating beautyback. Experience the scintillating beautyback. Experience the scintillating beauty
of the Helenite Teardrop Necklace for 30of the Helenite Teardrop Necklace for 30of the Helenite Teardrop Necklace for 30of the Helenite Teardrop Necklace for 30
days and if she isn’t completely in love withdays and if she isn’t completely in love with
it send it back for a full refund of the itemit send it back for a full refund of the itemit send it back for a full refund of the itemit send it back for a full refund of the item
price. You can even keep the stud earringsprice. You can even keep the stud earrings
as our thank you for giving us a try.as our thank you for giving us a try.as our thank you for giving us a try.

• 4 ¼ ctw of American Helenite and the Ultimate Diamond Alternative• 4 ¼ ctw of American Helenite and the Ultimate Diamond Alternative®®,

DiamondAura®® • Gold-finished .925 sterling silver settings• Gold-finished .925 sterling silver settings

• 16" chain with 2" extender and lobster clasp• 16" chain with 2" extender and lobster clasp

Rating of A+Rating of A+

14101 Southcross Drive W., Ste 155, Dept. HEN356-01,14101 Southcross Drive W., Ste 155, Dept. HEN356-01,

Burnsville, Minnesota 55337 www.stauer.comBurnsville, Minnesota 55337 www.stauer.comStauerStauer ¨̈

* Special price only for customers using the offer* Special price only for customers using the offer

code versus the price on Stauer.com without yourcode versus the price on Stauer.com without your

offer code.offer code.

Helenite Teardrop Necklace (4 ¼ ctw) $299* ..... Only $129 +S&P$129 +S&P

Helenite Stud Earrings (1 ctw) .......................................$129 +S&PHelenite Stud Earrings (1 ctw) .......................................$129 +S&P

Helenite Set (5 ¼ ctw) $428Helenite Set (5 ¼ ctw) $428*......Call-in price only $129 +S&P

(Set includes necklace and stud earrings)(Set includes necklace and stud earrings)

Call now and mention the offer code to receive FREE earrings.Call now and mention the offer code to receive FREE earrings.

1-800-333-20451-800-333-2045
Offer Code HEN356-01Offer Code HEN356-01

You must use the offer code to get our special price.You must use the offer code to get our special price.

Uniquely American stone ignites romanceUniquely American stone ignites romance

Tears FromTears FromTears From

aVolcanoaVolcanoaVolcano

Necklace  
enlarged  
to show  
luxurious color

EXCLUSIVEEXCLUSIVEEXCLUSIVE

FREE
Helenite EarringsHelenite Earrings

-a $129 value--a $129 value--a $129 value-
with purchase ofwith purchase of

Helenite NecklaceHelenite NecklaceHelenite Necklace

4 carats of  
shimmering  

Helenite 

Limited to the first  
1600 orders  

from this ad only


“I love these pieces... 
it just glowed...
so beautiful!”
— S.S.,  
Salem, OR
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K
erri Jeter is on a mission. 

She is working to tell the 

empowering stories of her 

fellow female veterans. 

On Veterans Day 2019 she launched 

Freedom Sisters Media to do just that. 

This faith-based, multi-media com-

pany shares the successes of women 

veterans via the internet. Through the 

Freedom Sisters podcast, which airs 

weekly, Jeter highlights the successes of 

her “sisters” who served in the military.

“The conversations have been 

authentic, real, transparent and vulner-

able,” said Jeter, a mother of fi ve. “The 

show can be summed up like this: It’s 

women veterans’ soulful stories that 

help others overcome, heal and thrive.”

Jeter, who served from 2012-2013 

at Camp Buehring in Kuwait with the 

Army National Guard’s 35th Combat 

Aviation Brigade, said she fi nds her pod-

cast guests through her network of fel-

low veterans and following specific 

hashtags on social media. 

“No matter how different the stories 

are week to week, the common thread is 

sisterhood, hope and healing,” said Jeter, 

Based in Washington state, a 

multi-media company focuses 

solely on women vets and 

off ers guidance for success in 

life. From a weekly podcast to 

an online magazine, Freedom 

Sisters Media has set out to 

improve lives.

BY JANIE DYHOUSE

BELOW: Army National Guard Maj. Danielle Smith,

Freedom Sisters Media founder Kerri Jeter, AthenaFreedom Sisters Media founder Kerri Jeter, Athena

Sparrow, Mari Sidwell and Tanja Struyck-FoglemanSparrow, Mari Sidwell and Tanja Struyck-Fogleman

take part in a photoshoot for Freedom Sisters Mediatake part in a photoshoot for Freedom Sisters Media

in 2019 in Washington state. Jeter, who deployed toin 2019 in Washington state. Jeter, who deployed to

Kuwait in 2012, formed Freedom Sisters Media as aKuwait in 2012, formed Freedom Sisters Media as a

way to share the stories of her fellow female veterans.way to share the stories of her fellow female veterans.

RIGHT: Freedom Sisters Media founder Kerri Jeter isRIGHT: Freedom Sisters Media founder Kerri Jeter is

at the mic during her weekly podcast, which showcas-at the mic during her weekly podcast, which showcas-

es the success stories of women vets. A member ofes the success stories of women vets. A member of

VFW Post 5878 in Tenino, Wash., Jeter also launchedVFW Post 5878 in Tenino, Wash., Jeter also launched

Freedom Sisters Magazine in January.Freedom Sisters Magazine in January.
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a member of VFW Post 5878 in Tenino, Wash. “No topic is off 

the table. This is real life, and our sisters are real ‘sheroes.’ ”

From her interviews each week, Jeter discovered com-

mon themes among female vet entrepreneurs and nonprofi t 

leaders: lack of funding, marketing, connection and net-

working. To address these issues, Freedom Sisters Magazine 

launched in January. 

Jeter put a call out on LinkedIn and Instagram and ended 

up with 30 female vets to write for the magazine. She calls her 

team “writeHers.”

Magazine “readHers” will fi nd practical tools, skill-shar-

ing and knowledge to succeed in whatever endeavors lay 

ahead, Jeter said. 

The digital magazine app is available for subscription on 

iOS and Android. Subscribers get their fi rst issue for free. 

‘THAT WASN’T OKAY WITH ME’
The road to Freedom Sisters started when Jeter enlisted on 

Dec. 5, 2006. A single mom with three kids, Jeter said she 

wanted to better her life for her children and herself. 

When she deployed to Kuwait in 2012, she was apart 

from her children for 18 months. She tried to make the best 

of it at Camp Buehring. While others were on the receiv-

ing end of care packages, Jeter was making care packages 

from things she bought at various markets and sending to 

her kids back home.

“It was nerve-wracking because I was their primary care-

giver,” Jeter said. “It was diffi cult, but I was really focused on 

my job and was promoted to captain during that time.”

In 2015, Jeter was crowned Ms. Veteran America. During 

her reign, Jeter realized that the stories being reported about 

female vets simply weren’t accurate.

“The stories are about our pain points or that we are all 

damsels in distress,” Jeter said. “That wasn’t okay with me.”

When she left the National Guard, Jeter was re-married and 

had a “surprise” baby. She took a year off but felt “called by 

God” to serve women vets.

“I just thought, ‘There has to be more to what I was called 

to do,’” Jeter remembered. “One night, I went to bed in distress 

and had a dream about the words ‘Freedom Sisters.’ When I 

woke up, I looked up the domain name and found it was avail-

able. We launched on Veterans Day 2019.”

Jeter and her husband are both active members of Post 

5878. While campaigning for Ms. Veteran America, Jeter 

said the Post kept inviting her back to speak about home-

less women veterans. Currently, her husband, Marcellus, is 

junior vice commander. 

To learn more about Freedom Sisters Media, visit www.

freedomsisters.com.  ✪

EMAIL jdyhouse@vfw.org

LEFT: Then-Army National Guard Capt. Kerri Jeter sits on an AH-64 

Apache helicopter in 2012 while deployed to Camp Buehring in 

Kuwait. Jeter served with the 35th Combat Aviation Brigade out of 

Sedalia, Mo., as the public affairs offi cer.
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Freedom Sisters Media founder Kerri Jeter with her husband,

Marcellus, and children Ariana, Eli and Savannah. Jeter also hasMarcellus, and children Ariana, Eli and Savannah. Jeter also has

two adult children. Marcellus is junior vice commander of VFWtwo adult children. Marcellus is junior vice commander of VFW

Post 5878 in Tenino, Wash.Post 5878 in Tenino, Wash.
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Kerri Jeter was

crowned Ms. Veterancrowned Ms. Veteran

America in 2015. ItAmerica in 2015. It

was during that timewas during that time

she began hearingshe began hearing

empowering storiesempowering stories

of her fellow femaleof her fellow female

veterans. She wantedveterans. She wanted

to create a platformto create a platform

for those stories tofor those stories to

be shared.be shared.
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D
uring Women’s History 

Month, VFW magazine 

reflects on the women 

w h o  h ave  e n r i c h e d 

today’s military. One of those women 

was Navy Master Chief Lucille Haas, 

the first woman to lead air operations 

at Naval Air Station Cecil Field in 

Jacksonville, Fla.

Haas started her Navy career in 

January 1945 as a part of WAVES 

(Women Accepted for Volunteer 

Emergency Service), a division of the 

service created during World War II. 

She planned flights as a dispatch-

er in the beginning and went on to 

be the first woman to graduate from 

Ground Control “C” School, accord-

ing to her profile in an October 1972 

issue of All Hands.

The official Navy publication also 

stated that Haas was the first woman 

to be the leading chief of air operations 

at Naval Air Station Cecil Field, where 

Haas said she oversaw every aircraft 

“within a 5-mile radius.” She had previ-

ously held the position of leading chief 

petty officer of her division at the base’s 

Radar Air Traffic Control Facility. Haas 

retired from the Navy in February 1975 

after more than 30 years of service.

In the interview with All Hands, Haas 

said that women, at the time, should 

consider joining the Navy.

“But a woman should first decide 

what she wants for herself,” she said. 

“She will mature and benefit from expe-

riences and educational advantages the 

Navy offers.”

According to the family, Haas passed 

away on Aug. 25, 1992, in Penn Valley, 

Calif. She was cremated, and her 

remains were buried at sea. There is a 

military marker in her honor at Sharon 

Baptist Church in Sharon, S.C. J

EMAIL dspiva@vfw.org
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Navy Master Chief Lucille Haas was among the first women leaders in Navy aviation. She was the first to 

lead air operations at Naval Air Station Cecil Field in Jacksonville, Fla.

BY DAVE SPIVA

MASTER CHIEF LED THE WAY 

FOR WOMEN IN THE NAVY

Lucille Haas, a Navy Air Controlman who retired as a 

master chief in 1975, works on a control tower at Naval 

Air Station Cecil Field in Jacksonville, Fla. Haas was 

the first woman to graduate from Ground Control “C” 

School, an advanced course for Navy air controlmen.

Navy Master Chief Air Controlman Lucille L. 

Haas served as the first leading chief of air 

operations at Naval Air Station Cecil Field in 

Jacksonville, Fla. She retired from the Navy 

in 1975 after 30 years of service. 
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B
y the time the U.S. declared 

war on Germany in 1917, the 

Navy had already opened its 

doors to women, assigning 

them ground jobs that freed up men 

for sea service. The need ashore was 

even greater. 

As the first American forces began 

arriving in France that summer, they 

found the communications network 

in disarray. In three years of combat, 

telephone lines were shot, shelled 

and bombed faster than they could 

be repaired. 

Furthermore, the French women 

operating telephone exchanges spoke no 

English and in general were very casu-

al toward their duties, frequently for-

saking their switchboards in order to go 

to canteens, shopping and to meet with 

boyfriends. The very first U.S. phone 

operators were men who were poor-

ly trained and tended to hang up when 

combat-stressed officers shouted at 

them over the lines. 

PERSHING CALLS FOR ‘HELLO GIRLS’
Army Gen. John J. Pershing, command-

er of American Expeditionary Forces in 

World War I, found this situation intol-

erable. He had, however, noted the effi -

ciency and competence of Britain’s 

Women’s Army Auxiliary Corps as they 

expertly kept England-based phone 

lines humming. 

In November, he urgently advised 

his War Department of the need for 

French-speaking American women to 

take over the telephone system so that 

Allied military operations could be 

effectively coordinated. 

Before Pershing had boarded the 

ship that bore him to Europe, he stuffed 

its hold with the latest in communica-

tions technology. The telephone was an 

American invention, and he was deter-

mined to exploit it to its fullest potential.

The War Department placed adver-

tisements in newspapers across the 

country, and more than 7,000 patriot-

ic women eagerly responded. The vast 

majority had to be rejected because they 

had no communications experience and 

spoke no French. 
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Serving as civilian telephone operators for the Army, more 

than 200 American women leapt at the chance to serve 

overseas during the Great War. Their exemplary performance 

greatly aided the quest for women’s suff rage.

BY KELLY BELL

Kept World War I 
Communications Humming

A full contingent of “Hello Girls” arrives 

in France in March 1918. Recruited for 

their ability to speak French, many of the 

women were Louisiana Creoles or were the 

daughters or granddaughters of French-

Canadian immigrants.

‘H
ello Girls’
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From this pool, the Army select-

ed 150, mostly Louisiana Creoles and 

the daughters and granddaughters of 

French and French-Canadian immi-

grants. Following intensive training (in 

some cases re-training women who had 

been working as telegraph operators) by 

AT&T and basic instruction in military 

protocol, the Secret Service meticulous-

ly screened these volunteers to assure 

they were loyal to the Allied cause. 

Eventually, 223 women were cleared for 

duty and served in war-torn France.

While the men serving in the trench-

es were affectionately known as 

“Doughboys,” these female switchboard 

warriors had the moniker “Hello Girls” 

hung on them. In general, they loved it. 

In a rare case (for that time) of sexual 

equality, chief operators were paid $125 

per month, the same as a male Signal 

Corps soldier. All the ladies received 

their monthly remuneration, down to 

$50 for substitute operators.

PROFESSIONALISM WELCOMED  
IN WAR ZONE
The initial contingent of Hello Girls 

arrived in France in March 1918 and 

immediately ingratiated themselves. 

U.S. officers who had been stymied 

by French operators who spoke no 

English and were less than conscien-

tious about their duties were might-

ily relieved to come on line and hear 

a crisp, clear and fluent American 

woman say, “Number please.” 

After their long shifts ended, many of 

these fatigued women, rather than col-

lapse into their bunks, would visit field 

hospitals and talk to wounded British, 

French and American soldiers. This 

undoubtedly raised the spirits of these 

hurting young men, many of whom were 

terribly disfigured. Sexism faded away 

quickly on the front lines, replaced by 

mutual respect and admiration as men 

and women embraced a camaraderie 

brought on by the horrors of war. 

The operators working in the forward 

areas endured many of the same dangers 

and discomforts as the young men in the 

trenches. Shellings, aerial strafings, poi-

son gas, freezing weather, drafty bar-

racks and phone huts, squirrel-sized rats 

and the terrifying specter of the Spanish 

flu were all factors these women refused 

to be intimidated by as they flawlessly 

carried out their assignments.

NEAR THE MEUSE-ARGONNE  
FRONT LINE
Following the battle of St. Mihiel in 

September 1918, the Hello Girls trans-

ferred to Souilly in northeastern France 

for the Meuse-Argonne offensive. As the 

armies clashed, these operators worked 

round-the-clock handling an endless 

succession of calls coordinating infantry 

advances, artillery placements and troop 

movements. An extra six operators had 

to be assigned to the Allied communi-

cations center to handle the volume of 

wire traffic supporting this last major 

engagement of the war in Europe. 

After German shrapnel shattered the 

windows of the building housing the 

central telephone exchange, the oper-

ators ignored the numbing cold as they 

kept the flow of information moving, 

enabling Allied victory. As always, hav-

ing danger at their sides did not impress 

these ladies.

On Oct. 30, a wounded German 

POW kicked over an oil stove in the 

U.S. headquarters, starting a confla-

gration that spread to eight buildings, 

including the telephone exchange. As 

the flames crept closer, the Hello Girls 

continued to connect calls, ignoring 

repeated orders to evacuate. Not until 

the fire was almost upon them and 

exasperated officers threatened them 

with courts martial did the women 

finally forsake their switchboards. 

The fire brigade made short work 

Hello Girls operate switchboards in 1918 in Seine, France. The women, serving with the U.S. Signal Corps, were lauded for their professionalism and 

efficiency, which made them extremely popular with U.S. commanders and greatly aided the war effort.

U
.S

. A
R

M
Y

 S
IG

N
A

L
 C

O
R

P
S

 P
H

O
T

O



30 • VFW  •  MARCH 2021

of the blaze, and a mere hour later, 

the operators rushed back into the 

still-smoking building to staff the 

remaining phone lines. This selfless, 

crucial heroism earned seven women 

Distinguished Service Medals. 

Following the Nov. 11, 1918, armistice, 

the Army sent a contingent of Hello Girls 

to Paris to translate during the peace 

proceedings. Some went to Germany 

to assist with the settling in of the lim-

ited Allied occupation forces. Their vital 

contributions in these capacities did 

not go unnoticed as Pershing frequent-

ly visited the telephone exchanges and 

extolled the worth of the Hello Girls. 

As they returned home, though, they 

learned that the U.S. government did not 

share their general’s high estimation.

Two Hello Girls died from the 

Spanish flu while in France. Others were 

wounded. After their return home, the 

Army said they had served as employ-

ees of the military, not as actual soldiers, 

and denied them veterans bonuses, hos-

pitalization for disabilities or even flags 

on their coffins. 

GRANTED OFFICIAL VETERANS STATUS
Decades later, a new wave of femi-

nism spearheaded by the National 

Organization for Women came to the 

WWI phone operators’ aid. In 1977, 

President Jimmy Carter enacted the 

GI Bill Improvement Act of 1977 (P.L. 

95-202) that granted the Hello Girls vet-

erans status, benefits and receipt of the 

WWI Victory Medal. In 1979, 31 surviv-

ing Hello Girls received their much-de-

served medals.

Even before World War I ended in 

1918, President Woodrow Wilson, not-

ing the priceless contribution being 

made by the Hello Girls, reversed his 

previous stance on women’s suffrage. 

In 1912, one of the planks in his elec-

tion platform had been staunch opposi-

tion to allowing women to vote, the logic 

being that since women stayed home 

during wartime they did not participate 

in combat, and therefore had not earned 

the right to vote. 

The Hello Girls showed this argu-

ment as pure fallacy. While address-

ing Congress on Sept. 30, 1918, Wilson 

spoke clearly in the opposite direction, 

as he urged the legislators to pass wom-

en’s suffrage.

“Are we alone to ask and take the 

utmost that our women can give and still 

say we do not see what title that gives 

them to stand by our sides in the guid-

ance of the affairs of their nation and 

ours?” he asked. 

“We have made partners of the 

women in this war. Shall we admit them 

only to a partnership of suffering and 

sacrifice and toil and not to a partner-

ship of privilege and rights? This war 

could not have been fought if it had not 

been for the services of the women, ser-

vices rendered in every sphere wherev-

er men have worked and upon the very 

skirts and edges of the battle itself.”

The Nineteenth Amendment to 

the U.S. Constitution — which gave 

women the right to vote — was ratified 

in 1920.   J

EMAIL magazine@vfw.org

Kelly Bell is a freelance writer based in 

Tyler, Texas.

Army Gen. John Pershing reviews a unit of Hello Girls in 1918 in France. A year earlier, Pershing had urged the U.S. War Department to recruit Ameri-

can women to overhaul the deficient communications network that seriously hampered commanders on the Western front during World War I.
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T
he VFW Auxiliary has a mes-

sage for all VFW members: 

“We are inviting you to invite 

your family members to 

join our great organization,” said VFW 

Auxiliary National Secretary-Treasurer 

Ann Panteleakos. “The Auxiliary mem-

bership number is counted in with the 

VFW when it comes to advocacy on 

Capitol Hill. So a larger Auxiliary is a 

win-win for everyone.”

Panteleakos noted that on average, 

one VFW member has several family 

members eligible for Auxiliary member-

ship, but they may not even know it.

“For so long, it’s been a misconcep-

tion that only spouses of members are 

eligible for membership,” she added. 

“One look at our eligibility wheel 

proves otherwise.”

Furthermore, Panteleakos said that 

step- and adopted parents, children, 

siblings (and half-siblings), grandpar-

ents and grandchildren are considered 

the same as if they were all biologically 

related. Family members must be at least 

16 years old to join the Auxiliary.

“Most VFW members have fami-

ly members and friends who are eli-

gible for the VFW Auxiliary,” VFW 

Commander-in-Chief Hal Roesch II 

said. “I personally encourage you all to 

invite them to join our family.” 

‘AT WORK OUT IN THE COMMUNITY’
Panteleakos, whose eligibility comes 

from her father, said the main focus 

of the Auxiliary is to support veterans 

and their families. A wide array of pro-

grams makes the Auxiliary attractive 

to anyone looking for volunteer ser-

vice opportunities. 

National Auxiliary President Sandi 

Onstwedder’s spe-

cial project empha-

sizes food insecurity. 

Through Stars, Stripes 

and Support: Combating 

Food Insecurity Among 

Our Nation’s Military 

Service Personnel and Their 

Families, Auxiliary members are 

working together to raise funds to 

help fi ght hunger. All donations raised 

for food insecurity go through the 

VFW Foundation.

One of the newer programs, Auxiliary 

Community Outreach, encourages 

members to work in their communities 

with other organizations.

“We promote patriotism through 

our programs,” Panteleakos said. The 

VFW Auxiliary is really at work out in 

the community.”

As a VFW member, if you have 

someone in your family who would 

like to join the Auxiliary, there are sev-

eral ways to do so:

• If your VFW Post has an 

Auxiliary, go directly to it and 

ask for a membership applica-

tion to fi ll out. If your veteran 

(the one who makes you eligible 

to join) is a member of the Post, 

no proof of eligibility is needed.

• If no Auxiliary is avail-

able at your Post, go to the 

Department Auxiliary trea-

surer. This option would make 

the individual a Department 

at-large member. Or the trea-

surer may suggest another 

Auxiliary in your area.

• Visit www.vfwauxiliary.org and 

click on “Join Us” to learn more 

about becoming a member.

• To be a national at-large 

Auxiliary member, go directly 

to the Auxiliary’s National 

Headquarters in Kansas City, Mo.

Panteleakos said that while the 

Auxiliary has many benefi ts of mem-

bership, she has found that most people 

join because of the family connection.

She added that joining the 

Auxiliary as a life member is a good 

idea because once you’re a member, 

you’re always a member. 

“Even if you have someone in your 

family who isn’t able to be active now 

due to time constraints, when they do 

have time, they will already be a mem-

ber,” Panteleakos added. 

She said veterans should make sure 

their family members know where their 

important paperwork, such as military 

discharge documents, is in case they 

have a family member who wants to join 

after they have passed away.

 “The Auxiliary has been and contin-

ues to be a great partner with the VFW 

as we continue to help veterans, their 

families and communities,” Roesch said. 

For more information on the 

Auxiliary, email info@vfwauxiliary.

org, call (816) 561-8655 or visit www.

vfwauxiliary.org.   ✪

EMAIL jdyhouse@vfw.org

VFW members have the potential to greatly increase the size 

of Auxiliary membership. Collectively, the two organizations 

have a strong voice on Capitol Hill, which only strengthens 

the larger it becomes.

BY JANIE DYHOUSE

AUXILIARY INVITES VETERANS’ 
FAMILIES TO JOIN
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888.498.3754

Fall in love with your bathroom

without breaking your budget

Fits existing space

Certified Installers

Amazing style selection

Safety features available

7am TODAY 4pm TONIGHT

*with purchase of any complete bath or shower system.
Sales and installation performed by the licensed or
registered (if applicable) Jacuzzi Bath Remodel dealer 
in your area. 
**Financing is provided by third-party lenders under 
terms arranged by customers and lender, subject to credit
requirement. Not all buyers may qualify. Not all products
available in all locations.

CALL
NOW!NOW!

JacuzziBathrooms.comJacuzziBathrooms.comOr visit usOr visit us
online atonline at

50% off
Installation*

PLUS
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A
fter returning from World 

War II in the spring of 1945, 

John Kenny made it his 

mission to honor the mem-

ory of those who never came back. 

The former infantry sergeant and 

Purple Heart recipient, who served 

with the Army’s 32nd Infantry 

Division in the Pacific, spent the next 

76 years finding ways to help his fellow 

veterans as a result.

From operating a feed-the-homeless 

program for five years with his late wife 

to serving as the legislative chairman of 

the VFW Department of Washington for 

eight years, Kenny delved whole-heart-

edly into veterans affairs. 

Over the past 16 years, however, the 

focus of his life’s work remains VFW 

Post 2995’s Troop Support Program in 

Redmond, Wash., about 15 miles east 

of Seattle.

Kenny, at 95 years old, vividly 

remembers serving as an infantryman 

in the Pacific, dealing with disease, 

a lack of showers and the unnerving 

anxiety of not knowing whether he 

would return home. With his person-

al experiences of war serving as the 

ethos, he created his Post’s program 

to help boost morale by shipping care 

packages twice a month to troops on 

the front lines in Afghanistan and Iraq.

“These guys are truly the American 

heroes,” said Kenny, who in 2016 

received the VFW Department of 

Washington’s Lifetime Achievement 

Award. “You get a special feeling when 

the postman picks up those boxes and 

you know the next stop is Afghanistan.”

Since its creation in 2005, Post 

2995’s Troop Support Program has 

been responsible for sending more than 

23,000 care packages consisting of 35 

items each to soldiers in the Middle 

East. The packages, prepared through a 

network of more than 50 volunteers in 

Redmond and Kirkland, Wash., contain 

assorted toiletries, snacks and “thank 

you” letters from Kenny and children 

from the local schools. 

“Many of our volunteers come from 

the local high schools. They need com-

munity service, so they’ll come and 

help us pack boxes, while elementa-

ry kids write letters for the soldiers,” 

said Sharon Phillips, the program’s 

volunteer coordinator and wife of P.G. 

Phillips, a Post 2995 life member and 

Vietnam veteran. “It isn’t just 50 peo-

ple doing this. It’s the whole commu-

nity supporting our troops.”

Each month, volunteers gather at Post 

2995 to prepare and send between 100 

and 150 comfort boxes to troops over-

seas (25 boxes a month since COVID-

19 restrictions on gatherings began in 

March 2020). But they’re only part of 

the equation.

“We’ve been fortunate to have sever-
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A VFW Post inWashington 

state created a program 

that has sent more than 

23,000 care packages to 

active-duty troops in Iraq 

and Afghanistan over the 

past 16 years.

BY ISMAEL RODRIGUEZ JR.

‘IT’S THE WHOLE COMMUNITY   SUPPORTING 

Volunteers from VFW Post 2995’s Troop Sup-

port Program and members of the Redmond 

Fire Department pack care packages for 

troops in the Middle East in February 2020 

at Post 2995 in Redmond, Wash. This was 

the last month with a full cast of volunteers 

before COVID-19 restrictions limited large 

gatherings of people. Since then, the VFW 

Post 2995’s Troop Support Program has 

switched to two volunteers packing 25-30 

boxes each month, a drop-off from their 

accustomed 100-150 packages per month.
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al community partners and businesses 

who have offered to help in some way 

over the years,” Phillips said. “They’ve all 

contacted us, hearing about it through a 

volunteer. Most of them want to be sup-

portive. It makes them feel good to show 

their support for the troops.”

Aside from donations and rela-

tionships with local businesses like 

Starbucks, the Tacoma Corvette Club 

and Oberto Specialty Meats, the pro-

gram relies mostly on its partnership 

with retail chain Fred Meyer, a division 

of Kroger Foods.

“This relationship between Fred 

Meyer and the Troop Support Program 

is a win-win situation for all,” Phillips 

said. “It allows the store to sell thou-

sands of dollars of additional mer-

chandise to fill these care packages, 

while customers get an opportunity to 

support the troops.”

Volunteers have gathered at the 

local Fred Meyer grocery store once a 

month for more than a decade to dis-

tribute flyers that list specific items 

needed for the care packages. The 

customers who choose to participate, 

in turn, can shop for these items and 

drop their donations in a barrel locat-

ed at the store’s entrance. 

“Some customers also donate cash, 

which is gratefully accepted,” Phillips 

said. “This cash is used to pay postage 

to send the boxes. All customers who 

donate receive a small American flag by 

a volunteer as a ‘thank you’ from us at 

the Troop Support Program.”

Between 2005 and 2011, the program 

shipped 10,000 care packages with 

approximately $500,000 worth of mer-

chandise and $105,000 in donated funds 

for postage, according to the Redmond 

Reporter, a weekly newspaper. Although 

no records

 have been kept over the last 10 years, 

those numbers have approximately dou-

bled as a result of the program’s efforts, 

which have produced more than 13,000 

care packages and counting since 2011. 

THANKS FROM OVERSEAS
For Kenny and the program’s growing 

network of volunteers, however, the 

success doesn’t rest with the numbers 

but with the troops receiving such 

care packages. 

“One of my blessings as a mom is to 

know we’re meeting a need and lift-

ing the spirits and morale of our sons 

and daughters deployed under diffi-

cult conditions in foreign countries,” 

said Sheri Salo, a lifetime Post 2995 

Auxiliary member and mother of an 

active-duty soldier.

The program’s unwavering sup-

port and contributions for active-du-

ty troops also have received immense 

feedback from their recipients in Iraq 

and Afghanistan over the years.

Since its inception in 2005, Kenny 

and Post 2995 members have received 

many letters from active-duty mem-

bers on the receiving end of the care 

packages. The majority of the let-

ters, as this particular one provided 

by Phillips, read: “The care packages 

found their way to Afghanistan. The 

items were shared with a number of 

soldiers out here. We are all grateful 

for support like yours from back home. 

It is greatly encouraging to know that 

we are thought of and cared for.”

Phillips said that it’s letters like 

these that keep volunteers coming 

back every month. 

“On packing night at the Post, you 

always hear volunteers saying how 

much they love this,” Phillips said. “The 

soldiers are doing so much for us, and 

receiving ‘thank you’ letters from them 

is a great way to know that we are help-

ing make a difference.”

As chairman of the Troop Support 

Program at Post 2995, Kenny has 

advocated for other local Posts to fol-

low his lead.

“That’s always been his goal,” Phillips 

said of Kenny. “He believes any Post that 

wants to start a similar program will be 

surprised at how many organizations 

want to help. It takes commitment to get 

going, but it’s worth pursuing.”  J

EMAIL irodriguez@vfw.org

COMMUNITY   SUPPORTING OUR TROOPS’

Volunteers of VFW Post 2995’s Troop Support Program finish a packing day in December 2017 at Post 2995 in Redmond, Wash.
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F
or nearly 15 years, Gary 

Chamberlain has wielded 

an unwavering passion to 

unburden his community of lit-

ter by empowering the youth to 

do the same.

In “Honoring God and His 

Creation” through an anti-litter 

movement, Chamberlain’s pas-

sion carries an uncanny ability to 

motivate others to follow his lead.

At 74 years old, however, the 

Vietnam veteran, a recipient of 

both the Silver Star and Purple 

Heart, is running out of time. 

Diagnosed with esophagageal 

cancer last year, Chamberlain 

chose to bypass treatments as it 

“brings him closer to the God he’s 

spent a lifetime trying to serve.”

Instead, what Chamberlain 

stands to leave behind is a leg-

acy. The kind he hopes will beat 

and thump within those young-

er generations he’s educated 

and stood with along highways, 

streets and parks collecting litter 

by the gallon. 

“It’s safe to say that in my lifetime, I’m 

never going to see anything even close 

to what would make me happy because 

we’re so far behind the eight ball,” said 

Chamberlain, a member of VFW Post 

7620 in Andrews, N.C. “The youth are 

the future, and I just hope our anti-litter 

efforts have encouraged them to develop 

pride in themselves, their schools, com-

munity and country.”

‘WE WANTED TO TEACH THEM’
Since 2007, Chamberlain’s plan to 

engage the younger generations to 

join the anti-litter movement has led 

to a number of incentive-based pro-

grams and organizations to keep peo-

ple involved.

It began with Chamberlain’s cre-

ation of Folksville USA in Cornville, 

Ariz., about 100 miles north of Phoenix. 

The organization’s implementation 

of BagReadyJobs in 2009, backed by 

Arizona’s Adopt-a-Highway, paired 

businesses and youth groups.

“We sought out any young-people 

organizations looking for a fundraising 

opportunity and took our idea to them,” 

Chamberlain said. “We wanted to teach 

them how to be independent, creative 

and self-motivating.”

The program’s mission gave teens, 12 

years and older, in the Northern Arizona 

Valley an opportunity to learn and 

clean up their community while raising 

money for their youth groups.

This two-pronged model to engage 

the younger generation traveled with 

Chamberlain to North 

Carolina when the retired 

pharmaceutical data collec-

tion consultant moved to 

Murphy, about 90 miles east of 

Chattanooga, Tenn., in 2016.

In Murphy, Chamberlain 

established the North 

Carolina Litter-Free Coalition 

and soon after began a barn-

storming campaign to speak 

and work with schools in 

Cherokee and Clay counties 

to educate on the importance 

of not littering. 

From meetings with school 

representatives to passing out 

brochures and hanging up 

posters around schools, the 

impact has been immediate.

Since Chamberlain’s arriv-

al in Murphy, the students at 

Martin’s Creek School and 

Murphy Middle School have 

combined to pick up more 

than 250 33-gallon bags of lit-

ter, while Chamberlain him-

self has contributed about 

860 33-gallon bags.

“I am really proud of the county’s 

principals, teachers and student par-

ticipation in the anti-litter movement,” 

Chamberlain said. “They have real-

ly made a difference in the community 

through their actions, and it shows.”

The impact of Chamberlain’s mes-

sage to the youth also has spilled into 

households around the community, 

and that’s in large part to the North 

Carolina Litter-Free Coalition’s con-

tests and programs.

“Students become interested in 

teaching parents and family mem-

bers about the importance of picking 

up litter, and more importantly, the 

importance of not littering in the first 

place,” said Paul Wilson, a principal at 

A Vietnam veteran devotes more than a decade of his life to an anti-littering movement geared toward 

changing the future by empowering younger generations to do the same.

BY ISMAEL RODRIGUEZ JR.

‘Honoring God and His Creation’

Gary Chamberlain, a Vietnam veteran and founder of the North 

Carolina Litter-Free Coalition, poses on July 8, 2020, with one of 

many litter-free posters introduced in the North Carolina Legis-

lature Building in Raleigh, N.C. Chamberlain was formally recog-

nized by the state legislature for his efforts, a meeting that was 

arranged by state representatives Kevin Corbin and Holly Grange.
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Martin’s Creek School. 

At Murphy Middle School, the senti-

ment reverberates.

“Using the message provided by Gary 

and the Litter-Free Coalition, many of 

our students at Murphy Middle have 

become empowered to become leaders, 

driving sustainability and change,” said 

Principal Tiffany Clapsaddle. “Our hope 

is to continue creating responsible youth 

and encouraging others to take action 

and increase the positive impact.”

A LASTING APPROACH
Chamberlain’s North Carolina Litter-

Free Coalition’s most recent program 

comes in the form of Cash-4-Trash,

an initiative, much like BagReadyJobs, 

that allows residents to participate for 

cash rewards. 

The 2017 program yielded results 

within and around Cherokee and Clay 

counties. It involved 35 local businesses, 

which paid participants $100 for every 

10 33-gallon bags of litter and a question-

naire about the experience.

Between its inception and 2020, 

Chamberlain’s Cash-4-Trash program 

awarded more than $4,000 to groups 

that met the guidelines of the program. 

Each winner also earned recognition 

in the Cherokee Scout and Clay County 

Progress, both weekly newspapers in 

western North Carolina.

“When we at the Post got involved in 

this project some years ago, it was still 

new and pretty tough getting it start-

ed,” said J.D. Baker, a past commander of 

Post 7620. “But in a short time, you start-

ed to see a dramatic change in the mind-

set of how people disposed of their litter. 

Now you can see that in areas where the 

Coalition is adopted, there’s minimal 

trash in highways, schools and parks.” 

The program was especially import-

ant in 2020 as COVID-19 hampered 

North Carolina’s Department of 

Transportation’s (NCDOT) litter-free 

initiatives due to gathering restrictions. 

For a state that in 2019 spent more 

than $21 million to remove litter from 

80,000 miles of state routes, accord-

ing to NCDOT data, having to can-

cel NCDOT-sponsored programs such 

as Sponsor-A-Highway and Adopt-A-

Highway in 2020 left tons of litter scat-

tered across the state.

As a result, Cash-4-Trash received 

strong support from legislative repre-

sentatives and NCDOT personnel as 

it continued to battle littering across 

Cherokee and Clay counties.

“Gary Chamberlain has made a huge 

impact on the way the roadsides look 

in Cherokee and Clay counties,” said 

Kimberly Wheeless, the program out-

reach coordinator for NCDOT’s litter 

management. “He is truly one of the 

most passionate people about litter pre-

vention and the importance of a healthy 

environment that I have ever met.”

Although Chamberlain’s health con-

tinues to deteriorate, he hopes Cash-4-

Trash remains a staple of the community 

long after he’s gone. He expects resi-

dents and businesses to continue to fol-

low the program’s model, which keeps 

both businesses and participants work-

ing in a symbiotic relationship. 

“The success of this effort is a result 

of the residents and businesses of 

Cherokee and Clay counties, and the 

future rests with these same residents 

and businesses,” Chamberlain said. “We 

are an army of one, but consisting of 

many.”  J

EMAIL irodriguez@vfw.org

Members of VFW Post 7620 in Andrews, N.C., and American Legion Post 96 in Murphy, N.C., gather in July 2020 in Murphy before setting out to 

collect litter in Cherokee and Clay counties. Their efforts have helped fill gaps in the state’s highway cleanup programs.
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HOW DO YOU REMEMBER 9/11?
VFW magazine would like to hear from our members. What are your thoughts as the nati on nears the 

20th anniversary of the Sept. 11, 2001, terrorist att acks in New York City, Washington, D.C., and Pennsylvania? 

What do you recall from that day? How have your feelings evolved since then?

Let us know. Send your responses, along with

your name and VFW Post or affi  liati on, via 

email to magazine@vfw.org.

Write us at:

VFW magazine

9/11 Remembrance

406 W. 34th Street

Kansas City, MO 64111

September 11, 2001

#STILLSERVING.
WEARE

Learn how and share your story at vfw.org/StillServing.

EWE
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These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat,  cure, or prevent any disease. 
Results based upon averages. Models are used in all photos to protect privacy.

A re-discovery from the 1600s is caus-
ing a frenzy within the medical system.  A 
weird herb has been shown in six clinical 
studies (and by thousands of users) to be 
very effective for leg and feet pain, burning 
and numbness – with no side effects – at 
low cost – and with no doctor visit or pre-
scription needed.

This weird herb comes from a 12-foot 
tall tree that grows in Greece and other 
countries in Europe.  In the old days, peo-
ple noticed that when their horses who 
had leg and feet problems ate this herb – 
it was almost like magic how quickly their 
problems got much better.  They called it 
the “horse herb”.  Then somehow with Eu-
rope’s ongoing wars, this herbal secret got 
lost in time.

“It works for people who’ve tried many 
other treatments before with little or no 
success.  Other doctors and I are shocked 
at how effective it is.  It has created a lot of 
excitement” says Dr. Ryan Shelton, M.D.

Its active ingredient has been put into 
pill form and improved.  It is being offered 
in the United States under the brand name 
Neuroflo.

WHY ALL THIS EXCITEMENT?

Researchers have found an herb orig-
inally from Greece that has been shown 
in six placebo-controlled medical studies 
(543 participants) to be effective and safe.  
This natural compound strengthens blood 
vessel walls and reduces swelling to stop 
the pain and suffering.

Poor blood flow in the legs and feet is 
one of the common problems that devel-
ops as we age.  Millions of Americans suf-
fer from neuropathy and chronic venous 
insufficiency (CVI), edema, and other leg/
feet problems – millions have these but are 
undiagnosed.

Today’s treatments don’t work for a high 
percentage of people – and they have side 
effects that make them hard to tolerate or 
that people do not want to risk.  This in-
cludes prescription drugs, over the count-
er pain pills, surgery and compression.

Already popular in Europe, this natural 
herb is taking America by storm since it 
was announced last week.

HOW IT WORKS

Here’s why you have pain now:   Your ar-
teries have weakened.  Your arteries can’t 
carry enough blood, nutrients and oxygen 
down to your legs and feet.  This damages 
your nerves and causes your burning, tin-
gling and numbness.

The herbs in the pill Neuroflo strength-
en your arteries that carry blood, nutri-
ents and oxygen to your feet and legs.  It 
improves your circulation so oxygenated 
blood goes to the nerves and repairs them.  
This makes your nerves grow stronger so 
your pain fades away and your legs and 
feet feel much younger again.

Until now, scientists could not combine 
these herbs into one pill without losing 
their full potency, but finally, they have 
succeeded.

Katerina King from Murrieta, California 
says, “I had hands and feet tingling and 
snapping and burning feeling.  It made 
my life very uncomfortable.  I had a hard 
time walking, my legs felt like they each 
weighed 50 pounds.  Once I got in my car 
and my feet felt so heavy I couldn’t even 
drive the car. With Neuroflo I have no 
more tingling, cold or burning painful legs 
and feet.  It went away.”

WHAT DOCTORS ARE SAYING

“Now I finally have a natural solution I 
can recommend to my patients who suf-
fer from leg and feet problems and pain.  
I’m delighted because previous treat-
ments were not effective, but Neuroflo has 
worked for every one of my patients with 
no side effects” says Dr. Eric Wood, N.D.  

Dr. Ryan Shelton, M.D. says “This is 
new and different.  It 
works for people who’ve 
tried many other things 
before.  It is natural with no 
side effects.   Don’t give up 
hope for your leg and feet 

6 clinical studies show it is effective.  Lost but now re-
discovered. Thousands of new users report amazing relief 
from leg and feet problems in just 30 to 90 days – with no side 
effects. Available in all 50 states without a prescription.

Weird Herb Shocks Doctors 
With Relief of Leg and Feet Pain, 
Burning, Tingling, Numbness

pain, burning, tingling and numbing.  This 
pill is working for countless people after 
other treatments have failed them.  I highly 
recommend it.”

“Neuroflo is a terrific choice for people 
with leg and feet issues.  The clinical trials 
in support of this herb show it is very effec-
tive for safe and fast relief,” said Dr. Wood, a 
Harvard trained doctor  who has appeared 
on award winning TV shows.

Now you can get a good night’s sleep - 
peaceful, restful sleep – with no pain, tin-
gling, zinging, itching or zapping.  Improve 
your balance and coordination.  No side ef-
fects – safe to take with other medications.  
Enjoy your favorite activities and hobbies 
again.  Be more active, have more fun, enjoy 
life more.  Don’t risk irreversible damage to 
your feet and hands.  Don’t get worse and 
wind up in the hospital or a nursing home.  

Neuroflo is GUARANTEED to work for you 
– or you will get full refund with a 90-day 
unconditional money-back guarantee.  It is 
NOT sold in stores or online.  No prescrip-
tion or doctor visit is required.

50% OFF FOR THE NEXT 10 DAYS

This is the official release of Neuroflo for 
VFW readers. Therefore, everyone who 
calls within the next 10 days will receive 
50% OFF their first order.  A toll-free ho-
tline number has been set up for local 
readers to call for this 50% OFF savings.  
The number will be open starting at 7:00 
am today and only for the next 10 days.

All you have to do is CALL TOLL-FREE 
1-888-824-9216 and provide the opera-
tor with the special 50% OFF discount ap-
proval code:  NEF158.

Important:  Due to Neuroflo’s popularity 
and recent media exposure on ABC, CBS 
and FOX NEWS, phone lines are often busy.  
If you call and do not get through immedi-
ately, please be patient and call back.  Those 
who miss the 10 day deadline for 50% OFF 
will have to pay more for Neuroflo.

RE-DISCOVERED LEG AND FEET PROBLEM
SOLUTION: In Greece in the 1600s, this herbSOLUTION: In Greece in the 1600s, this herb
was originally called “horse herb” because itwas originally called “horse herb” because it
was fed to horses with ailing legs. It has nowwas fed to horses with ailing legs. It has now
been re-discovered and is giving soothingbeen re-discovered and is giving soothing
comfort to Americans who have leg and feetcomfort to Americans who have leg and feet
pain, burning, tingling and numbness.pain, burning, tingling and numbness.
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S
ince the Agricultural Improvement Act of 2018 

expanded its farm bill to include hemp, the buzz in 

veteran communities turned to the plant’s highly 

concentrated cannabidiol (CBD) production.  

For many veterans facing physical and mental trauma as 

a result of their military service, the declassifi cation of the 

hemp plant opened a window toward a safer path for long-

term self-sustainment. 

Hemp, outlawed by the Marihuana Tax Act of 1937, car-

ries a history dating back to the creation of the Navy and 

early sustainment of the southern states, according to “New 

Billion-Dollar Crop” by Popular Mechanics Magazine in 

February 1938. Most notably, the Navy used 120,000 pounds 

of the plant in 1797 to rig the 44-gun USS Constitution, the 

world’s oldest commissioned naval vessel still moored at 

the Boston Navy Yard.

Yet, on July 24, 2020, Secretary of the Navy Kenneth 

Braithwaite released a memo that expanded the Navy’s 

previous restrictions on hemp and CBD to include topical 

products such as lotions and shampoos.

“More specifi cally, the memo stated plainly that ‘these 

products may contain appreciable levels of THC,’ yet with-

out any reference to THC on the label,” wrote former Marine 

Chief Warrant Offi cer 3 Mark L. Baldwin. “This broad state-

ment gives the impression that newly founded companies in 

a brand new market would voluntarily market CBD products 

infused with THC. Surely, this is possible and even more like-

ly in states where marijuana is recreationally legal, but why 

doesn’t the service feel the need to address the same level of 

scrutiny to other unregulated supplements?”

Baldwin, who deployed with Regimental Combat Team 6 

to Fallujah, Iraq, in 2006, added that it’s in the misinformation 

and confusion about CBD that led to a drastic drop in the use 

of hemp products.

“Sadly, these false notions would be the same culprit that 

caused the plant’s demise nearly 100 years ago,” Baldwin 

wrote. “Except this time, the Department of Defense had 

the entire world’s knowledge at their fi ngertips, and it still 

refuted the possible medicinal value of the plant before a 

decision was made.”

In a recent study published by the VA, data showed that 

nearly 20 percent of the 2.7 million Iraq and Afghanistan vet-

erans experience service-connected post-traumatic stress dis-

order (PTSD) or depression. The same study added that 60 

percent of veterans returning from the Middle East live with 

some form of chronic pain.

A MARINE VETERAN OF THE IRAQ WAR POSES QUESTIONS AND 

OFFERS ANSWERS ABOUT THE CONTROVERSIAL USE OF CBD 

WITHIN THE VETERAN COMMUNITY.

BY ISMAEL RODRIGUEZ JR.

HEMP PRODUCTS 
OFFER ‘A DIFFERENT 
APPROACH TO HEALING’
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Refuting the medicinal value of hemp’s highly concentrat-

ed CBD, Baldwin believes, the Department of Defense may be 

doing a disservice to many veterans threatened by the severity 

of war-related injuries.

As further noted by Baldwin in his writings, distinguished 

veterans such as Medal of Honor recipient Dakota Meyer often 

use CBD to cope with varying levels of PTSD and depression.

Meyer, who earned the Medal of Honor in 2011 for his 

actions during the Battle of Ganjgal on Sept. 8, 2009, in 

Afghanistan, spoke on the Joe Rogan Experience podcast in 

2019 about the value of medicinal CBD in his daily life.

Baldwin added that due to the federal classification of hemp 

as a controlled substance, long-term studies on the effects and 

efficacy of hemp have been slow to reach mainstream audienc-

es because of the lingering effects of prohibition. 

“However, more recently, promising results seem abundant 

in peer-reviewed journals and academia sphere,” he said.

AN UPHILL BATTLE
Instead, Baldwin alludes to the military authorities’ stout 

opposition toward implementing alternative medicinal prod-

ucts such as CBD, while fighting an uphill battle against an opi-

oid epidemic unraveling within the veteran community. 

In 2019, Resul Cesur, an associate professor of health care 

economics at the University of Connecticut, added sub-

stance to Baldwin’s claims in his widely publicized study 

titled “Did the War on Terror Ignite an Opioid Epidemic?” 

In the study, Cesur wrote, “we have an opioid epidemic in 

the military population,” before explaining how things have 

slowly come undone.

Baldwin believes that opioids are habit-forming for the sole 

purpose of benefiting big pharmaceuticals.

“Though primary care managers have continued to work 

toward reducing repeat opioid prescriptions, it is abundant-

ly clear that our current policies don’t fully embrace holistic 

medicine,” he said. “We do, however, gladly support holistic 

support for physical training and even allow chiropractors to 

operate on nearly every military base, even though the scien-

tific density of the art is very minimal.” 

Baldwin recognizes that part of the hesitance in accept-

ing holistic medicine rests with hemp’s likeness to marijuana, 

which could unknowingly jeopardize a servicemember’s mil-

itary career. 

“The same could be said for hemp products sold in gel, liq-

uid and even vape modules,” Baldwin noted. “However, the 

real problem is that military members are faced with these 

odd situations daily when they purchase anything from a 

less-than-reputable source.”

In battling the stigma and a possible opioid epidemic within 

military communities, Baldwin proposes that a cohort of Army, 

Air Force and Navy doctors conduct research in order to iden-

tify quality hemp growers. These growers are already required 

under federal law to test each batch in order to maintain their 

license. So when the military branches approve such growers, 

these reputable hemp businesses would then be allowed to sell 

their products at an on-base exchange.

“This would allow for servicemembers to at least attempt 

a different approach to healing and thereby prevent unneces-

sary over-prescribing of far harsher drugs,” Baldwin wrote. “As 

of the writing of this article, more than 50 peer-reviewed jour-

nal articles or completed studies associated with active-duty 

servicemembers suffering from sleep disorder, PTSD and even 

tobacco cessation can be found.”

Baldwin believes that CBD offers help for these conditions 

and addictions, but he admits that its benefits may never be 

realized unless it receives proper consideration as an alterna-

tive medicine.

“The future will most likely host a plethora of oddities that 

most conventional warfighters will find hard to embrace,” 

Baldwin concluded. “It saddens me to admit that the policy 

concerning CBD is likely not going to change, but I am only 

hoping that when the next breakthrough in science occurs, we 

wait just a bit longer before we rewrite our orders. Patience 

in this regard will guarantee we bring the fight to the enemy 

instead of becoming an enemy to ourselves.”  J

EMAIL irodriguez@vfw.org

VFW WANTS TESTING One of the VFW’s 

priority goals for 2021 calls on Congress, VA 

and the Department of Defense to “research 

the efficacy of medical cannabis.”
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P
erhaps the most iconic memo-

rial in the U.S., the creation 

of the Tomb of the Unknown 

Soldier was approved by 

Congress 100 years ago this month.

Now known as the Tomb of the 

Unknowns, the monument represents 

the service and sacrifi ce of America’s 

war dead. The U.S. treats even uniden-

tifi ed remains the same as any that were 

returned home to family.

On March 4, 1921, Congress approved 

the burial of a U.S. serviceman who was 

killed in World War I at the Tomb of the 

Unknown Soldier. The memorial was 

created to serve as a reminder of the 

nation’s war dead to the people of the 

United States.

THE ORIGINAL UNKNOWN
The selection process for the original 

unknown soldier of World War I took 

place in October 1921. Four bodies were 

retrieved from different American mil-

itary cemeteries in France and taken to 

Châlons-sur-Marne (known today as 

Châlons-en-Champagne), France.

The U.S. Army held a selection cer-

emony on Oct. 24, 1921, where U.S. 

Army Maj. Robert Harbold, aided by 

others, rearranged the four caskets. 

Harbold chose Sgt. Edward Younger of 

Headquarters Co., 2nd Bn., 50th Inf., 

to select the unknown soldier to be 

interred at the Tomb of the Unknown 

Soldier. Younger selected the soldier 

by placing white roses on his cas-

ket, according to Arlington National 

Cemetery’s offi cial history of the Tomb 

of the Unknown Soldier.

The remains not selected for the 

tomb were taken to and buried at 

Romagne Cemetery, located 152 miles 

east of Paris, according to an Army 

publication titled The Last Salute: Civil 

and Military Funeral, 1921-1969.

The original unknown’s remains 

were transported to Le Havre, France, 

and placed aboard the USS Olympia 

(C-6). The warship transported the 

remains of the unknown soldier to 

Washington, D.C. The unknown war-

rior arrived at the Washington Navy 

Yard on Nov. 9, 1921, before he was laid 

to rest on Nov. 11, 1921. 

Before the tomb’s dedication, 

about 90,000 visitors mourned the 

unknown soldier during a visita-

tion on Nov. 10, 1921, according to 

Arlington National Cemetery.

On Nov. 11, 1921, the unknown war-

rior’s casket then was transported by 

a horse-drawn caisson to Arlington 

In 1921, Congress approved creation of the Tomb of the Unknown

Soldier at Arlington National Cemetery, where it is guarded aroundSoldier at Arlington National Cemetery, where it is guarded around

the clock by members of the Army’s 3rd Infantry Regiment. VFWthe clock by members of the Army’s 3rd Infantry Regiment. VFW

pays homage every year during a formal ceremony.pays homage every year during a formal ceremony.

BY DAVE SPIVABY DAVE SPIVA

TOMB OF THE 

UNKNOWN 

SOLDIER 

APPROVED 

100 YEARS AGO
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National Cemetery. The memorial took 

place at the Memorial Amphitheater, 

where the unknown soldier was interred 

in the tomb. President Warren Harding 

was at the ceremony and placed a Medal 

of Honor on the casket, according to 

Arlington National Cemetery.

WORLD WAR II-KOREAN WAR 
UNKNOWNS
In August 1956, President Dwight D. 

Eisenhower approved the selection and 

internment of unknowns from World 

War II and the Korean War.

Since WWII was fought on sever-

al fronts, remains of war dead from the 

Pacific and European theaters were 

selected for possible burial at the Tomb 

of the Unknown Soldier.

In 1958, 13 bodies from military cem-

eteries in Northern Africa and Europe 

were brought to the Epinal American 

Cemetery and Memorial in Dinozé, 

France, located about 230 miles south-

east of Paris. 

Army Maj. Gen. Edward O’Neill 

selected the European Theater repre-

sentative on May 12, 1958, by placing a 

red and white wreath on one of the 13 

caskets, according to Arlington National 

Cemetery. The selected remains were 

transported to the U.S. aboard the USS 

Blandy (DD-943).

From the Pacific Theater, five bod-

ies were exhumed from Fort McKinley 

American Cemetery (known today as 

Manila American Cemetery) in the 

Philippines and the National Memorial 

Cemetery of the Pacific in Hawaii. Four 

sets of remains from the Korean War 

also were exhumed from the National 

Memorial Cemetery of the Pacific.

The nine sets of remains were 

brought to Hawaii’s Hickam Air Force 

Base, and on May 15, 1958, Army Master 

Sgt. Ned Lyle selected the Korean War 

unknown. The next day, Air Force Col. 

Glenn Eagleston selected the WWII 

Pacific Theater unknown. Both caskets 

were flown to Guantanamo Bay, Cuba, 

before being loaded aboard the USS 

Boston (CAG-1).

On May 26, 1958, the warships trans-

porting the unknowns met with the 

USS Canberra (CAG-2) off the coast 

of Virginia. The caskets were placed 

aboard the Canberra, where the WWII 

unknown representative was selected.

Navy Hospital Corpsman 1st Class 

William Charette, who earned the 

Medal of Honor near the Korean demil-

itarized zone in March 1953, selected 

the set of remains for the Tomb of the 

Unknown Soldier during a ceremony. 

The selected WWII unknown and the 

Korean War unknown were then trans-

ported to Washington, D.C., aboard the 

Blandy. The other set of World War II 

remains were buried at sea, according to 

Arlington National Cemetery.

Much like the remains of the WWI 

unknown, the WWII and Korean War 

unknowns arrived in Washington, 

D.C., on May 28, 1958, and were laid in 

the U.S. Capitol Rotunda for two days. 

The remains were then transported 

to Arlington National Cemetery and 

interred at the Tomb of the Unknown 

Soldier.

LEFT: A sentinel from the Army’s 3rd Infantry 

Regiment marches in front of the Tomb of 

the Unknowns early on the morning of Jan. 

22, 2020, at Arlington National Cemetery 

in Virginia. The creation of the Tomb of the 

Unknowns was approved by Congress 100 

years ago this month. 

STANDING WATCH

In 1926, soldiers from Fort Myer, Va., started standing sentinel watch at the Tomb of theIn 1926, soldiers from Fort Myer, Va., started standing sentinel watch at the Tomb of the

Unknown Soldier. These soldiers were present during the daytime only, according toUnknown Soldier. These soldiers were present during the daytime only, according to

Arlington National Cemetery’s official history of the tomb.Arlington National Cemetery’s official history of the tomb.

Soldiers began guarding the tomb all day, every day, in 1937. A decade later in 1948, theSoldiers began guarding the tomb all day, every day, in 1937. A decade later in 1948, the

3rd Infantry Regiment became the Army’s official ceremonial unit. Known as members of3rd Infantry Regiment became the Army’s official ceremonial unit. Known as members of

“The Old Guard,” 3rd Infantry Regiment soldiers still are based at Fort Myer. All soldiers“The Old Guard,” 3rd Infantry Regiment soldiers still are based at Fort Myer. All soldiers

who stand sentinel watch at the tomb are volunteers and stand watch 24 hours a day, 365who stand sentinel watch at the tomb are volunteers and stand watch 24 hours a day, 365

days a year. Even during severe weather, soldiers stand guard at the tomb.days a year. Even during severe weather, soldiers stand guard at the tomb.

According to Arlington National Cemetery, soldiers undergo “a strict selection processAccording to Arlington National Cemetery, soldiers undergo “a strict selection process

and intensive training.” During watch, guards march back and forth in front of theand intensive training.” During watch, guards march back and forth in front of the

tomb. Much like a 21-gun salute, soldiers take 21 steps each time they march in fronttomb. Much like a 21-gun salute, soldiers take 21 steps each time they march in front

of the monument.of the monument.

ABOVE: Soldiers of the 3rd Infantry Regiment based at Fort Myer, Va., stand watchABOVE: Soldiers of the 3rd Infantry Regiment based at Fort Myer, Va., stand watch

during winter storm Janus on Jan. 14, 2014, at the Tomb of the Unknowns in Virginia’sduring winter storm Janus on Jan. 14, 2014, at the Tomb of the Unknowns in Virginia’s

Arlington National Cemetery. Even during torrential weather, soldiers of “The OldArlington National Cemetery. Even during torrential weather, soldiers of “The Old

Guard” stand watch at the tomb 24 hours a day, every day of the year.Guard” stand watch at the tomb 24 hours a day, every day of the year.
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THE VIETNAM 
WAR UNKNOWN
On May 17, 1984, 

the only set of 

unidentified 

remains from 

the Vietnam War 

were designat-

ed by Medal of 

Honor recipi-

ent Marine Corps 

Sgt. Maj. Allen Jay 

Kellogg Jr. during a ceremony at Joint 

Base Pearl Harbor-Hickam in Hawaii. 

Kellogg earned the Medal of Honor by 

covering a grenade with his body to pro-

tect others during an attack by enemy 

forces in the Quang Nam Province of 

South Vietnam.

The USS Brewton (FF-1086) trans-

ported the casket to the United States. 

Eventually, the remains were laid at 

the U.S. Capitol Rotunda on May 25, 

1984. On Memorial Day 1984, the casket 

was transported to Arlington National 

Cemetery, where President Ronald 

Reagan presided over the internment. 

In 1998, the Department of Defense 

identified the Vietnam War unknown 

as Air Force 1st Lt. Michael Blassie, 

a pilot who was shot down in 1972 

near An Loc, South Vietnam. Blassie’s 

remains were returned to his family 

and are currently interred at Jefferson 

Barracks National Cemetery in his 

hometown of St. Louis, Mo.

Today, a vacant crypt at the Tomb of 

the Unknowns at Arlington represents 

all missing U.S. troops of the Vietnam 

War. All of America’s war dead from 

conflicts and wars since Vietnam have 

been identified.

STILL RECOGNIZED TODAY
The troops interred at the Tomb of the 

Unknowns still are representing the 

U.S. military’s unidentified or missing 

servicemembers. Soldiers from the 3rd 

Infantry Regiment, the Army’s official 

ceremonial unit based at Fort Myer, Va., 

guard the tomb.

According to Arlington National 

Cemetery, millions of visitors, includ-

ing presidents, politicians, foreign 

dignitaries and other well-known 

public figures, visit the memori-

al each year. Organizations, such as 

VFW, mourn the tomb’s service mem-

bers and honor their sacrifice by lay-

ing a wreath at the memorial. J

EMAIL dspiva@vfw.org

ABOVE, LEFT: Sailors of the USS Olympia (C-6) 

handle the remains of the original unknown 

soldier on Nov. 9, 1921, at the Washington 

Navy Yard in Washington, D.C. The remains of 

the soldier were transported from France to 

the U.S. to be interred on Nov. 11, 1921, at 

the Tomb of the Unknown Soldier at Arlington 

National Cemetery. Today, the Olympia is 

located in Philadelphia, where it is a museum 

ship at the Independence Seaport Museum. 

BELOW, LEFT: President Ronald Reagan 

presides over the burial of the Vietnam War 

representative of the Tomb of the Unknowns 

on Memorial Day 1984 at Virginia’s Arlington 

National Cemetery. In 1998, the Depart-

ment of Defense identified the remains as 

belonging to Air Force pilot 1st Lt. Michael 

Blassie, who was shot down in 1972 in 

South Vietnam. His remains now are interred 

in his hometown of St. Louis, Mo.
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VFW HONORS THE FALLEN

Typically, the VFW remembers the ser-Typically, the VFW remembers the ser-

vicemen buried at the Tomb of the Un-vicemen buried at the Tomb of the Un-

knowns on Memorial Day and Veteransknowns on Memorial Day and Veterans

Day. The VFW Commander-in-Chief laysDay. The VFW Commander-in-Chief lays

a wreath on the monument to honor thea wreath on the monument to honor the

unknown warriors.unknown warriors.

One of VFW’s pledges is to never forgetOne of VFW’s pledges is to never forget

the unknowns and all others who diedthe unknowns and all others who died

in past wars. Today, VFW continues toin past wars. Today, VFW continues to

support and advocate for the return ofsupport and advocate for the return of

the more than 82,000 U.S. troops stillthe more than 82,000 U.S. troops still

missing in action.missing in action.

LEFT: VFW’s 2019-20 Commander-in-Chief William “Doc” Schmitz participates at a wreath-lay-

ing ceremony on Veterans Day 2019 at the Tomb of the Unknowns at Arlington National 

Cemetery in Virginia. Each year, VFW pays respect to the troops interred at the tomb, which 

represents America’s unidentified casualties of past wars. 
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We reserve the right to withdraw this offer at any time. 
Coins shown not actual size. VV#VFTA0321

844-999-USTA (8782)
650 Main Street, #8548
Lumberton, TX 77657

INFLATION IS COMING 
BACK WITH A VENGEANCE!

Gold  
may be 

your only
option!

“ A crisis goes to crisis in all areas from monetary to fiscal to social and political. BIS Just Intervened 
In The Gold Market Because All Hell Is About To Break Loose In Financial Markets” 

— Egon von Greyerz

• Debt is up 31x and Tax Revenue is up 6x!

• U.S. deficit is currently 3.3 Trillion which is 
virtually equal to total tax revenue of 3.4 trillion.

• Currently 50% of annual government spending needs to be borrowed!

• Under the new Biden administration, Trillions more to be printed!

DOLLAR TO GOLD RATIO NOW

$33,814 PER OUNCE

$10 Gold Eagle

$599

y
2021 Dual Signature 

Silver Eagle

$59.95

Sponsored by The Peterson Firm, LLP

Call Our Veterans Department Now

855-955-9561

Get a Free Guide for 
Veterans with Mesothelioma

Thousands of veterans diagnosed with 

mesothelioma and their families have used our 

free guide to learn about:

Filing or Appealing 
a VA Claim

Compensation 
Options

Military Asbestos 
Exposure
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Past Commander-in-Chief Cameron Dies at 76 
The first-ever 

Vietnam War vet-

eran to hold the 

position of VFW 

Commander-In-

Chief passed away 

on Dec. 17, 2020.

B i l l y  R a y 

Cameron,  76, 

died peacefully surrounded by family 

at his home in Sanford, N.C.

The eldest of four children, 

Cameron was raised in Sanford before 

accepting a high school scholarship to 

play basketball at Oak Hill Academy in 

Mouth of Wilson, Va., about 170 miles 

northwest of Sanford.

Following high school, Cameron 

enlisted in the Marine Corps and 

deployed to Vietnam in 1966, where 

he served with the 1st Marine Division 

near Da Nang. His service during the 

war earned him two meritorious com-

bat promotions, a Purple Heart with 

Oak Leaf Cluster and the Vietnam 

Campaign Medal.

After his military service, Cameron 

attended Wingate Junior College near 

Charlotte on a basketball scholarship 

before later attending North Carolina 

State University.

Cameron joined VFW Post 5631 

in Sanford in 1968, and by 1973, he 

had won honors as an All-American 

Post Commander. He went on to 

become an All-American Department 

Commander in 1975 and eventually 

was elected to VFW’s National Council 

of Administration in 1977.

In North Carolina, Cameron’s efforts 

toward improving the lives of veter-

ans earned him consecutive four-year 

terms on the North Carolina Veterans 

Commission between 1976 and 1984.

On Aug. 24, 1984, Cameron was 

elected VFW National Commander-

in-Chief at the organization’s 85th 

national convention in Chicago.

In the public sector, Cameron  

served as the director of Emergency 

Management for Lee County, N.C., 

and the city of Sanford from 1971 

to 1993 before becoming the North 

Carolina emergency director in 1993. 

In 1997, he was promoted to assis-

tant secretary of Crime Control and 

Public Safety for the state of North 

Carolina. In 1999, he was again pro-

moted to deputy secretary of Crime 

Control and Public Safety, where he 

served the citizens of North Carolina 

until his retirement in 2003. 

Cameron leaves behind his three 

younger sisters, his wife, two children 

and three grandchildren.   J

EMAILmagazine@vfw.org

OBITUARY | BILLY RAY CAMERON, 1944-2020
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LIMIT  4  - Exp.  3/22/21 *

LIMIT  1  - Exp.  3/22/21 *

LIMIT  1  - Exp.  3/22/21 *

LIMIT  4  - Exp.  3/22/21 *

LIMIT  4  - Exp.  3/22/21 *

LIMIT  1  - Exp.  3/22/21 *

LIMIT  4  - Exp.  3/22/21 *

LIMIT  4  - Exp.  3/22/21 *

0.30 cal. Ammo Box

$ 349

$ 599

Compare to
RangeMaxxRangeMaxx
1312-921312-92
$9.99$9.99
ITEM 63135/61451 shownITEM 63135/61451 shown

Save
 65% 

(7838)

4-1/2" Angle Grinder4-1/2" Angle Grinder

$ 999

$ 1399
Compare to
IrontonIronton
6145161451
$22.99$22.99

ITEM 69645/60625 shownITEM 69645/60625 shown

Save
 56% 

(7151)

$ 399

3-Ply Disposable
Face MasksFace Masks
Pack of 10Pack of 10

Non-medical.

WHILE 
SUPPLIES 

LAST

$299

(3755)

Save
66%

Compare to
FecedyFecedy
B01711ZXI4B01711ZXI4
$8.99$8.99

YOUR CHOICE OF COLOR

Blue
ITEM 57593ITEM 57593

BlackBlack
ITEM 58065ITEM 58065

BlueBlack

Less Than 
30¢ per 
Mask

130 Piece Tool Kit with Case

$ 2999

$ 3999

Compare to
AnvilAnvil
A137HOSA137HOS
$75.88$75.88
ITEM 68998/63248ITEM 68998/63248
64080/64263 shown64080/64263 shown

Save
 60% 

(4522)

$ 1999
$ 2499

ITEM  64410 

Save
 20% 

5000 Lumen
4 ft. LED Hanging 
Shop Light 

( 10,538 )

20 Gallon, 135 PSI

Oil-LubeOil-Lube
Air CompressorAir Compressor

$ 16499

$ 19999

(969)

Compare toCompare to
Porter-CablePorter-Cable
PXCML224VWPXCML224VW
$229.99$229.99
ITEM 56241/64857 shownITEM 56241/64857 shown

Use Online & In-Store

164
Save

$65 

3 Piece Titanium
Step Bit SetStep Bit Set

$ 899
$1399

(2266)

Compare toCompare to
IrwinIrwin
15504PKSM15504PKSM
$59.98$59.98
ITEM 69087/60379ITEM 69087/60379
91616 shown91616 shown

13
Save
 85% 

Lithium-Ion Jump Starter
and Power Packand Power Pack

$ 6999

$ 8999

(1911)

Compare toCompare to
Schumacher ElectricSchumacher Electric
SL1SL1
$139.99$139.99

ITEM 64412/62749/56798 shownITEM 64412/62749/56798 shown

99
Save

$70 

10 ft. x 20 ft. Portable Car Canopy

$ 9999 $ 11999

(1511)

Compare toCompare to
Moto ShadeMoto Shade

163627163627
$229.99$229.99

ITEM 63054/62858 shownITEM 63054/62858 shown

Save
$130 

(388)

Compare toCompare to
ValeoValeo
2552125521
$14.99$14.99

Save
 66% 

Mechanics Gloves

$ 499 $ 549

ITEM 62434, 62426,
62433, 62432, 62429,62433, 62432, 62429,
64179, 62428, 64178 shown64179, 62428, 64178 shown

 AVAIL. IN SM, 
MED, LG, XL, XXL 

Rapid Pump®® 1.5 Ton1.5 Ton
Lightweight AluminumLightweight Aluminum
Floor JackFloor Jack

$ 5999

$ 7999

(2379)

Compare toCompare to
K ToolK Tool
KTI63094KTI63094
$163.09$163.09

ITEM 64552/64832ITEM 64552/64832
64980/64545 shown64980/64545 shown

Save
$103 

ITEM 61675 shown

Heavy Duty BatteriesHeavy Duty Batteries
AA, AAA - 24 PACKAA, AAA - 24 PACK

(6170)

$ 349

WOW!W
$139 

 YOUR CHOICE 

W
O
W SAVE 60%

SU
PER

 C
OUPON

LIMIT 3

7 ft. 4" x 9 ft. 6" All Purpose
Weather Resistant TarpWeather Resistant Tarp

$ 299 $ 499

Compare to
Blue HawkBlue Hawk
BG8X10-YBG8X10-Y
$8.78$8.78

ITEM 69115ITEM 69115
69121/6912969121/69129
69137/6924969137/69249
877 shown877 shown

7 ft. 4" x 9 ft. 6" All Purpose

Save
 65% 

(2837)

250 lb. Capacity250 lb. Capacity
Mechanic'sMechanic's
Roller SeatRoller Seat

$ 1999

$ 2799

(1262)

Compare toCompare to
IrontonIronton
5296952969
$34.99$34.99

ITEM 61653/3338 shownITEM 61653/3338 shown
*36920367*

99

Save
 42% 

$ 12499

Compare to
HondaHonda
GX200UT2QX2GX200UT2QX2
$329.99$329.99

6.5 HP (212 CC) OHV
Horizontal Shaft Gas EngineHorizontal Shaft Gas Engine

ITEM 60363/69730 shownITEM 60363/69730 shown

ITEM 69727/68121ITEM 69727/68121
CALIFORNIA ONLYCALIFORNIA ONLY

Save
$230

$9999

(4094)

Wheel kitWheel kit
and batteryand battery

sold separately.sold separately.

9000w Max. Starting Extra Long Life9000w Max. Starting Extra Long Life
Gas Powered GeneratorGas Powered Generator

$ 64999

$ 69999

Compare to
HondaHonda
EM6500SXK2ATEM6500SXK2AT
$2,929$2,929

ITEM 63971/63970 shownITEM 63971/63970 shown

ITEM 63969/63968 CALIFORNIA ONLYITEM 63969/63968 CALIFORNIA ONLY

99

ITEM 63971/63970 shown

Save
$2,279

(972)

ITEM 56329/56248/63958 shownITEM 56329/56248/63958 shown

390 Lumen Magnetic Slim Bar390 Lumen Magnetic Slim Bar
LED Work LightLED Work Light

$ 2499

$ 3499

(5271)

Compare toCompare to
Astro Pneumatic ToolAstro Pneumatic Tool
40SL40SL
$64.68$64.68

Astro Pneumatic Tool

Save
 61% 

13-1/2"

(5547)

18" Working Platform18" Working Platform
Step StoolStep Stool

Compare to
NeocraftNeocraft
6063560635
$51.45$51.45

ITEM 62515/66911 shownITEM 62515/66911 shown

Save
 61% 

$ 1999

$ 2799

125 AMP

Flux Core WelderFlux Core Welder

$ 9999

$ 13499

(1953)

Compare toCompare to
IrontonIronton
4543345433
$199.99$199.99
ITEM 63583/57798/63582 shownITEM 63583/57798/63582 shown

Save
$100 

30", 5 Drawer Mechanic's Cart

$ 19999

$ 23999

Compare to
Snap-onSnap-on

Blue-PointBlue-Point
KRBC10TBPESKRBC10TBPES

$830$830

ITEM 64031, 64722,ITEM 64031, 64722,
64030, 64721, 64061,64030, 64721, 64061,
64720, 5642964720, 56429

Save
$630 

(1878)

YOUR CHOICE
OF 7 COLORS

Side
tray soldtray sold

separately.separately.
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D
iabetes is becoming increas-

ingly prevalent throughout the 

world, with higher rates among 

our nation’s veterans. More than 10 per-

cent of Americans — around 34 million 

— have diabetes, including more than 7 

million who are undiagnosed. 

According to the Veterans Health 

Administration, diabetes affects nearly 

25 percent of VA patients. Fortunately, 

a number of steps can help patients 

stay healthy. 

Exercise and nutrition are critical in 

both prevention and treatment, said Dr. 

Todd Fristo with Saint Luke’s Primary 

Care in Independence, Mo. 

“I recommend striving for at least 30 

to 45 minutes of regular exercise daily 

for patients with diabetes,” Fristo said, 

adding that this physical activity also 

will help prevent diabetes. “This can 

be walking, biking, low-impact aero-

bics-type exercise, swimming, etc.” 

Fristo recommended limiting sugar, 

sugar-containing foods and processed 

flour foods as a measure for prevention 

and treatment of diabetes.

 “Avoid sugar substitutes such as high 

fructose corn syrup and maltodextrin, 

a common food additive in processed 

foods,” he added.

Diets with a focus on fruits and vege-

tables are especially beneficial.

“Berries such as blueberries and 

blackberries are good choices as they 

have lower sugar content, but in my 

opinion, there really is no ‘bad’ fruit or 

vegetable,” Fristo said. “Healthy pro-

tein which is low in fat is helpful as 

well. Nuts and beans such as pinto or 

black beans are good sources of fiber 

and protein.” 

The majority of Americans with dia-

betes have Type 2, a problem within the 

body that causes blood glucose (sugar) 

levels to rise to higher than normal. 

With Type 1 diabetes, the body does not 

produce insulin, a hormone needed to 

get glucose from the bloodstream into 

the body’s cells. 

Specifically, for Type 2 diabetes, the 

U.S. Centers for Disease Control and 

Prevention reports that structured life-

style interventions can cut the risk of 

this type of diabetes in half. 

Improving care for patients requires 

access to health care providers who 

are knowledgeable in treatments, early 

detection screening and preventative 

measures. 

“Educating people on the risk factors 

for diabetes and for developing the con-

dition would also be helpful,” Fristo said.

Such factors include being over-

weight, sedentary lifestyles or family 

history.

Regular screenings for diabetes are 

critical. A blood sugar/glucose test 

and/or a test known as A1c should be 

done yearly to detect early elevations 

in blood sugar, also called prediabetes 

or insulin resistance. 

“The A1c will tell patients what the 

average blood sugar has been for the 

previous three months,” Fristo added.

Over the last few years, several new 

medications have become available that 

significantly improve the care and treat-

ment of diabetes while reducing the risk 

of cardiovascular disease, Fristo said. 

“There also are advances in moni-

toring blood sugars daily with what is 

termed continuous glucose monitor-

ing, which can help patients manage the 

sugars in real time,” he added.

Patients are encouraged to stay posi-

tive as they make healthy changes. 

“Try not to get discouraged if it takes 

time to improve blood sugars,” Fristo 

shared. “Health care providers and their 

teams are here to support and educate in 

these endeavors.”  J

EMAIL magazine@vfw.org

Janice Phelan is a freelance writer 

based in Lee’s Summit, Mo.

Exercise and nutrition are among the most effective methods to  

prevent or manage a disease that afflicts 34 million Americans.

BY JANICE PHELAN

BETTER HEALTH | NEWS TO IMPROVE YOUR LIFE

Diabetes is Preventable



Smart device  
sold separately. 
* Sensor and 
smartphone  
not actual size.

The Dexcom G6 Continuous Glucose Monitoring (CGM)  

System helps you more easily navigate diabetes. See glucose 

readings on your smartphone* every 5 minutes – without 

fingersticks.† Trend arrows tell you where your glucose is heading. 

Plus, it may be covered for qualified veterans.‡ 

Learn more at  

Dexcom.com/Veterans

this is a GPS.If this is a compass,

*For a list of compatible devices, visit dexcom.com/compatibility. 
†If your glucose alerts and readings from the G6 do not match symptoms or expectations, use a blood glucose meter to make diabetes treatment decisions.
‡For a complete description of Veterans Affairs coverage criteria and additional information, please see the Department of Veterans Affairs Criteria for Use Memorandum, 
January 31, 2019. A patient must be seen at a VA healthcare facility or a VA Community Care Network clinic to be eligible to receive coverage.

BRIEF SAFETY STATEMENT Available by prescription only. Failure to use the Dexcom G6 Continuous Glucose Monitoring System (G6) and its components 
according to the instructions for use provided with your device and available at dexcom.com/safety-information and to properly  
consider all indications, contraindications, warnings, precautions, and cautions in those instructions for use may result in you missing a severe hypoglycemia  
(low blood glucose) or hyperglycemia (high blood glucose) occurrence and/or making a treatment decision that may result in injury.  
If your glucose alerts and readings from the G6 do not match symptoms, use a blood glucose meter to make diabetes treatment decisions. Seek  
medical advice and attention when appropriate, including for any medical emergency.

Dexcom is a registered trademark of Dexcom, Inc. in the U.S., and may be registered in other countries.  
©2021 Dexcom, Inc. All rights reserved. This product is covered by U.S. patent. LBL019926 Rev002

Dexcom G6 is

to help control diabetes.

Mission Critical
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Adventures of a Young Marine in WWII

By Walt Augustyniak, VFW Post 10092, Barnegat, N.J.

This World War II memoir by Walt Augustyniak reviews his almost end-

less day-to-day adventures in the Marines. He guides the reader through his 

time in boot camp before the Japanese attacked Pearl Harbor, as well as daily 

life during those endless months on some lonely Pacifi c island during the war, 

dreaming of the day he would return home to marry his high school sweet-

heart. Augustyniak also writes about his time assigned to the fl edgling aviation 

arm of the Marines, schooled as an aircraft armorer with special training in 

the maintenance and use of the top secret Norden Bombsight. He also captures 

adventures spent during his 18 months in the South-Central Pacifi c war zone in 

support of the Tarawa campaign. Self-Published

Surpassing the Crucible

By R.W. Riley, VFW Post 249, Butler, Pa.

This novel by R.W. Riley follows the National Guard’s 2nd Bn., 220th Inf. 

in 1989, while they train to perform well at the prestigious Joint Readiness 

Training Center at Fort Chaffee, Ark. This story describes how the battal-

ion’s exceptional leadership is able to overcome these challenges to turn their 

unique situation into an advantage. iUniverse

SMAJ: The Stories of George Warren Jr.

By George Warren Jr., life member, VFW Post 4570, Clayton, Ga.

Encouraged by his wife, George Warren Jr. wrote this memoir, a compila-

tion of stories that capture his 22 years in the Army and another 22 years in 

the restaurant business. The memoir serves as a tribute to his wife, Pat, who 

as a military wife endured as much as Warren himself did over those 44 years. 

His introspective prose captures how the military wife is a special breed that 

endures more pain and sacrifi ce than the public can imagine. While servicemen 

may be in harms way, Warren notes, it’s the wives that have to carry the burden 

of worry, heartache and any problems associated with caring for the family on 

the home front. Intellect Publishing

Zarbul Masalha: 151 Afghan Dari Proverbs

By Edward Zellem, life member, VFW Post 1989, Indiana, Pa.

This educational book, in its third edition, was written by Edward Zellem, a 

Navy offi cer trained as a Dari speaker who spent a year-and-a-half embedded 

on native Afghan teams in Afghanistan during an experimental DoD program. 

This award-winning book on Afghan proverbs captures how Afghans use prov-

erbs to show common humanity. Illustrated by Afghan high school students in 

a unique collaboration with an American Naval offi cer, the book also carries a 

foreword by retired Army Gen. David H. Petraeus, a user of Afghan Proverbs 

himself. Cultures Direct Press

Love and War

By Robert Huddleston, VFW Post 9100, Chapel Hill, N.C.

Having been born three years before Lindbergh crossed the Atlantic, Robert 

Huddleston’s teenage years focused on the Great War and combat duty in the 

Second World War, leading to a lifetime of learning and writing of the two epics 

of the 20th century. His experiences are captured in this historical novel, which 

displays the times in and around both wars. Austin Macauley Publishers

STAFF PICK

BOOK CORNER SUBMISSIONS

VFW magazine’s “Book Corner” fea-VFW magazine’s “Book Corner” fea-

tures select books written by VFWtures select books written by VFW

members. If you have written a bookmembers. If you have written a book

or an e-book bearing an ISBN or ASIN,or an e-book bearing an ISBN or ASIN,

contact the magazine for guidelinescontact the magazine for guidelines

at magazine@vfw.org or by mail at:at magazine@vfw.org or by mail at:

VFW magazine, Book Corner, 406 W.VFW magazine, Book Corner, 406 W.

34th Street, Suite 523, Kansas City, MO,34th Street, Suite 523, Kansas City, MO,

64111. The subject of the book must64111. The subject of the book must

relate to the military or veterans. VFWrelate to the military or veterans. VFW

does not sell books featured in “Bookdoes not sell books featured in “Book

Corner.” Contact the book’s publisherCorner.” Contact the book’s publisher

for more information.for more information.

BOOK CORNER

A Soldier’s Home

By Matthew R. Cooper, life mem-By Matthew R. Cooper, life mem-

ber, VFW Post 6248, Decatur, Mich.ber, VFW Post 6248, Decatur, Mich.

This nonfiction thriller is told first-This nonfiction thriller is told first-

hand by Matthew R. Cooper, ahand by Matthew R. Cooper, a

nationally recognized attorneynationally recognized attorney

whose role in the landmark case U.S.whose role in the landmark case U.S.

Servicemembers vs. Wall Street ledServicemembers vs. Wall Street led

to countless appearances in The Newto countless appearances in The New

York Times, as well as other promi-York Times, as well as other promi-

nent newspapers and news stationsnent newspapers and news stations

around the world. A Soldier’s Homearound the world. A Soldier’s Home

follows Sgt. James Hurley from hisfollows Sgt. James Hurley from his

tranquil life at home, his tour in Iraqtranquil life at home, his tour in Iraq

and a federal court lawsuit that wouldand a federal court lawsuit that would

result in legislation benefitting all ser-result in legislation benefitting all ser-

vicemembers in the U.S. military. Sgt.vicemembers in the U.S. military. Sgt.

Hurley took on Deutsche Bank, SaxonHurley took on Deutsche Bank, Saxon

Mortgage Company and a DetroitMortgage Company and a Detroit

foreclosure law office in a David vs.foreclosure law office in a David vs.

Goliath campaign that lasted sevenGoliath campaign that lasted seven

years and resulted in the first jury trialyears and resulted in the first jury trial

of its kind. Self-Publishedof its kind. Self-Published
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Remember America’s great
World War II victories in Europe andWorld War II victories in Europe and
the Pacific with a prized 5-coin setthe Pacific with a prized 5-coin set
ofof 1941-1945 Mercury dimes –1941-1945of 1941-1945 Mercury dimes –Mercuryof 1941-1945 Mercury dimes –dimesof 1941-1945 Mercury dimes ––of 1941-1945 Mercury dimes –
all struck in 90% fi ne silver! This 
historic circulated set represents 
every year of U.S. involvement in 
WWII and contains the last 5 years 
of a classic silver series....

      Order your set within 30 days for 
ONLY $9.95 – a savings of OVER 75% OFF
the regular price of $46.95 – and get a FREE
reprocessed 1943 Steel Cent (struck to save 

copper for the war). Plus, with this
special offer, we’ll pay your state’sspecial offer, we’ll pay your state’s
sales tax on this order! You’llsales tax on this order! You’ll
alsoalso receive our fully illustratedreceivealso receive our fully illustratedouralso receive our fully illustratedfullyalso receive our fully illustratedalso receive our fully illustratedillustratedalso receive our fully illustrated
catalog, plus other fascinating 
selections from our Free 
Examination Coins-on-Approval 
Service, from which you may 

purchase any or none of the coins 
– return balance in 15 days – with 

option to cancel at any time.

Due to fl uctuations in the coin market, prices and limits are subject to change. ©
2

0
2

1
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C
C

, 
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c
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Mail coupon today or visit 
www.LittletonCoin.com/Specials

45-Day Money Back Guarantee of Satisfaction

FREE!
Minted in steel to save copper
for the war effort.for the war effort.

ReprocessedReprocessed
1943 Steel Cent!1943 Steel Cent!

when you order within 30 dayswhen you order within 30 days

Name _______________________________________________

Address _________________________________Apt# _______

City ________________________  State ____  Zip __________

E-Mail _______________________________________________

Please print clearly

Special Offer for New Customers Only

Please send my 1941-1945 WWII Silver Mercury 
Dime Set for ONLY $9.95 – regularly $46.95,Dime Set for ONLY $9.95 – regularly $46.95, plus

FREE Sales Tax && FREE Shipping (limit 3 sets). Also send my FREE

reprocessed 1943 Steel Cent (one per customer, please).

QTY DESCRIPTION PRICEPRICE TOTALTOTAL

 5-Coin Collector’s Set (limit 3 sets) $9.95

Display Folders – SAVE 25% $2.95

                                                    Sales Tax FREE!

FREE Shipping! TOTAL $ 

Add Custom Mercury Dime Display Folders
for $2.95 – Reg. $3.95 – and SAVE!

ORDERS MUST BE RECEIVED WITHIN 30 DAYS

Please send coupon to:
Dept. 6EC400
1309 Mt. Eustis Road
Littleton NH 03561-3737

Card #: Exp. Date

o Check payable to Littleton Coin Co.  
o VISA  o MasterCard  o American Express  o Discover

❐ YE !✓

Serving Collectors Since 1945

ONLY

((Reg. $46.95)

SAVE Over 75%
plus, FREE shipping!usplus, FREE shipping!ppiplus, FREE shipping!

46 95

$$999595

Last 5 Years of a Classic Series ★ 1941-1945...

Own                 

NO

SALES TAX!

✓✓
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Through VFW’s Legacy life member incentive program, veterans 

are helped in perpetuity. 

BY JANIE DYHOUSE

VFW Life Members Can Provide a Lasting Legacy

MEMBER CORNER | MAKING THE MOST OF YOUR VFW

V
FW’s life membership pro-

gram offers several advan-

tages, which is likely why 

there are currently more 

than 800,000 VFW life members. 

The biggest of those advantages is the 

cost-saving aspect.

According to Corey Hunt, associ-

ate director of VFW’s Membership 

Department, it makes financial sense 

to upgrade from an annual member-

ship to a life membership. 

“Annual members pay dues year 

after year,” Hunt said. “With a life 

membership, a member only pays one 

time. In the end, it can be quite a signif-

icant savings to the member.”

In addition, nearly 8,000 VFW life 

members have upgraded to Legacy 

life members. According to Matt Nute, 

VFW membership coordinator, life 

members have the unique opportuni-

ty to join the ranks of those who have 

chosen to leave their legacy with VFW.

“The No. 1 tangible benefit for a 

Legacy member is the perpetual endow-

ment,” Nute said. “This means that long 

after a member passes, the Post and 

Department will continue to receive a 

payment in honor of that member. What 

better way to be remembered?”

There are three levels of Legacy 

status, Nute said. Bronze, silver and 

gold each have attractive incentives 

for members (see chart). A personal-

ized brick at VFW’s Centennial Plaza 

at VFW National Headquarters in 

Kansas City, Mo., is included with the 

gold level.

‘A DIGNIFIED OPTION’
For deceased annual or life members 

who never got around to converting to 

Legacy status, Posts or family members 

may choose to honor them through 

VFW’s Memorial Legacy program.

“The Memorial Legacy is a dignified 

option for anyone wishing to honor a 

VFW annual or life member in death,” 

Nute said. “Through this, you can 

ensure that future generations know 

and remember the sacrifice and con-

tributions of the deceased.”

Nute said the Memorial Legacy is 

offered at the same bronze, silver and 

gold levels, with an annual endow-

ment going to the member’s Post and 

Department as well as the national 

headquarters.

New Legacy members are recog-

nized each year in the VFW conven-

tion program, so now is the time to 

convert, Hunt said. Additionally, at the 

Membership booth at the annual nation-

al convention, a large display scrolls the 

names of all Legacy members.

“For those who aren’t yet Legacy 

members, they will want to be once 

they see those nearly 8,000 names 

scrolling,” Hunt said. “This program 

represents what it means to help vet-

erans forever.”

VFW Posts with the largest num-

bers of Legacy members also are rec-

ognized at the national convention.

For questions about becoming a life 

or Legacy member or to memorialize 

a loved one with a Memorial Legacy 

membership, call the VFW Member 

Service Center at 1-833-VFW-VETS. J

EMAIL jdyhouse@vfw.org



ADVERTISEMENT

If you struggle to fall asleep and stay asleep, your 
prayers have been answered. 

Thanks to the discovery of a breakthrough, all-
natural compound, it is finally possible to induce a 
deep, restorative sleep in a relatively short amount of 
time. 

News of this discovery is sweeping the nation as 
long-time sleep sufferers report finally getting the 8 
hours of uninterrupted, deep sleep their bodies need to 
stay healthy, youthful, and energetic at any age.

Countless scientific studies have shown the crucial 
role sleep plays in our life.

Research suggests it can help improve heart health,  
reduce joint pain,  boost cognitive function,  decrease 
anxiety and mood swings,  and strengthen overall 
health. 

Yet, despite this, millions of Americans are plagued 
by sleepless nights. And, are often forced to choose 
between addictive sleeping pills that leave them groggy 
and fatigued the next morning or lying awake every 
night for hours on end. 

DEEPER SLEEP IN 

MERE MINUTES

Fortunately, this stunning new discovery ends this 
problem once and for all. 

It promises to deliver deep, all-natural sleep every 
night, without any side-effects or risk of addiction. 
Most exciting of all, studies confirm this compound 
becomes active in the system within 15 minutes of 
ingestion. 

A study performed by the University of Colorado  
showed this compound helped calm a racing mind, 
allowing those who have difficulties falling asleep 
to doze off in a relaxed, comfortable, and worry-free 
manner — often waking in the same position they fell 
asleep in.

However, in addition to improving sleep quality, 
this compound offers a slew of other health benefits, 
including: soothing stress,  improving blood pressure,  
preventing cognitive decline,  and even helping ease 

joint pain.

SUPERSONIC CBD

It’s called Supersonic CBD and it works in a 
remarkable new way.

By shrinking the CBD particles and making them 
10,000 times smaller than normal, this new form of 
CBD oil can do what no other oil can — bypass the 
liver’s rigorous filter up to 450% more effectively, 
which leads to greater benefits. 

This explains why, unlike ordinary CBD, Supersonic 
CBD is able to help deliver uninterrupted, deeper sleep, 
along with a smorgasbord of other health benefits.

Furthermore, unlike prescription drugs, this new 

compound is often well-tolerated, non-habit forming, 
and doesn’t even require a prescription. 

“In my 20-year career,” says Dr. Al Sears, “I’ve 
never seen anything quite like it. Supersonic CBD truly 
is remarkable.”

WHY SO MUCH EXCITEMENT

Dr. Al Sears, M.D., is considered the leading 
pioneer in anti-aging medicine. He’s published 
over 500 scientific papers and is a frequent 
guest on ABC News, CNN, Discovery, National 
Geographic, and many other media outlets.

Working with his team at the Sears Institute for Anti-
Aging, Dr. Sears has formulated Supersonic CBD into 
a new, fast-acting, feel-young formula called Canna 
LS.

The results have been so incredible that Dr. Sears is 
having a hard time keeping up with the rising demand. 
“We’ve sold out multiple times in the past and expect 
to sell out again soon.”

94% OF CBD GOES TO WASTE

The reason most CBD oils fail to deliver results 
is because of the liver’s filtering system. “Think of 
it as a mesh strainer,” explains Dr. Sears. “It catches 
almost everything, and only a handful of the tiny 
particles are able to pass through.”

In other words, almost all CBD products promising 
better sleep, mood, blood pressure, cognitive function 
and even pain relief, all get filtered by your liver before 
they can even attempt to fix the problem.

The World Health Organization recently reported 
only 6% of CBD ingested makes it to the bloodstream,  
while the other 94% goes to waste. This explains why 
so few people get any results from CBD oils and other 
alternatives. 

However, since Supersonic CBD is broken down 
into such small particles, it’s able to bypass the liver’s 
filter more effectively.  

“If it’s not Supersonic CBD,” says Dr. Sears, “it 
can’t bypass your liver, it won’t help, and frankly, it’s 
only wasting your money.”

Canna LS solves this problem for anyone wanting 
to get better sleep, while also feeling younger.

Thanks to the unique Supersonic CBD inside Canna 
LS, there is finally an all-natural way for anyone to get 
a better night’s rest, improve blood pressure, cognitive 
function and even soothe stiff, sore joints. 

“Many of my patients report feeling more energized 
after only a few weeks of using Canna LS,” says Dr. 
Sears.

IMPRESSIVE CLINICAL RESULTS

The Supersonic CBD in Canna LS has shown 
remarkable clinical results.

In one placebo-controlled study, the core compound 

in Canna LS helped increase sleep duration,  allowing 

participants to feel more rejuvenated and energized 

upon waking.

In another clinical trial, this all-natural compound 

was given to adults who reported suffering from both 

anxiety and poor sleep. After the first month, overall 

anxiety decreased in 79% of the adults while 66% 

dramatically improved sleep.  

And in one of the largest studies of its kind, 2,736 

men and women over the age of 65 were gathered. 

They all experienced joint pain that worsened their 

quality of life and prevented them from doing the 

activities they used to enjoy.

After being given this natural compound, 93.7% of 

the participants reported their pain was cut in half, after 

only six months of treatment. 

Lastly, in another clinical trial, 85% of seniors given 

this powerful agent were able to soothe their pain 

significantly, in only 21 days.  And a third of them were 

able to soothe their joint pain completely.

“Before I started Canna LS, pain from my hip 

replacement surgery made it hard to walk for more 

than a few minutes. Now, I can get out of the house 

and spend time with friends. I played 9 holes of golf, 

which I had given up after the surgery.” — Jonathan 

Wilson, age 73.

49-year-old Katherine H. reports, “I can whizz 

through my four-bedroom bungalow with the vacuum 

cleaner. I have so much more energy.”

“It has helped my lower back pain and overall I am 

just better!” says Kenneth O., a man from Troutdale, 

Oregon who’s tried various CBD oils without success, 

prior to Canna LS.

HOW TO GET CANNA LS

This is the official nation-wide release of Canna 

LS in the United States. As a result, the company is 

offering a special discount to anyone who calls.An 

Order Hotline has been set up for local readers to 

call. This gives everyone an equal chance to try this 

powerful pain-reliever for themselves. All you have 

to do is call TOLL FREE 1-866-558-6570 right now. 

Then, provide the operator with this exclusive discount 

approval code: VW0221CAN. The company will do 

the rest.

Important: Due to the recent media exposure of 

Canna LS, phone lines are often busy. If your call 

doesn’t go through, please try again because this 

product is worth having

THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE OR PREVENT ANY DISEASE. RESULTS MAY VARY THE VIEWS AND OPINIONS EXPRESSED IN THIS 

ADVERTISEMENT ARE THOSE OF THE ADVERTISER AND DO NOT REFLECT THE OPINIONS, POLICY OR POSITION OF THIS NEWSPAPER OR ITS PARENT COMPANIES OR AFFILIATES. THIS PRODUCT IS NOT INTENDED FOR USE BY INDIVIDUALS UNDER THE AGE OF 18

Supersonic CBD Breaks 

the “Sleep Barrier”
Clinical trials confirm: deeper, longer-lasting sleep in as 

little as 15 minutes after it reaches the bloodstream

OFFER NOT AVAILABLE TO RESIDENTS OF ID, IA, MI, MO, NE, NC, SD
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T
he cost of insurance continues 

to rise. Since 2008, the cost of 

auto insurance has increased 

faster than the rate of inflation and is 

expected to continue. Auto insurance 

companies revise their rates annually 

to compensate for the money they pay 

out in claims.

Homeowner’s insurance and prop-

erty taxes seemingly increase each 

year, too. Let’s look at some key factors 

contributing to these trends:

FACTORS CONTRIBUTING TO RISING 
AUTO INSURANCE COSTS

• Cars on the road — Even with 

the reduction in traffic in the 

early part of 2020 due to the 

COVID-19 lockdown, one AAA 

forecast put summer numbers at 

nearly 700 million road trips (a 

decrease of only 3 percent from 

2019) with driving accounting 

for 97 percent of all travel.

• Distracted drivers — The wide-

spread usage of smartphones 

and in-car technology has caused 

more drivers to be distracted by 

things other than the road while 

driving. Even with many states 

banning texting while driving 

and hand-held cellphone usage, 

research on the effectiveness of 

these laws is mixed.

• Costly repairs — Since 2008, 

consumers have been buy-

ing more new vehicles. Along 

with these new pricier vehicles 

comes higher repair costs.

• Medical costs — As you’ve prob-

ably noticed, medical expenses 

also are on the rise. This means 

higher medical bills from bodi-

ly injury claims.

FACTORS CONTRIBUTING TO RISING 
HOME INSURANCE COSTS

• Extreme Weather Events —

According to the National 

Centers for Environmental 

Information, the U.S. has expe-

rienced 16 weather disaster 

events, with losses exceeding 

$1 billion each as of October. 

As more wildfires, windstorms, 

hurricanes, floods and other 

damaging events occur, insur-

ance companies are spending 

more to clean up the damage 

and restore customers’ proper-

ty. As the frequency and sever-

ity of these events increase, 

insurance companies must 

increase their rates in order to 

pay claims.  

• Inflation — Insurance com-

panies must raise the cost of 

coverage to keep up with the 

increasing cost to repair or 

rebuild your home.

• Age of your home — Older homes 

have a greater need for repair and 

maintenance that might require 

a higher insurance cost. 

SAVING MONEY DESPITE  
RISING COSTS
Luckily, there are three main ways you 

can save money on your auto and home 

insurance despite the rising costs:

1. Shop around — When renewal 

time comes, don’t automatically 

renew. Shop around for a better 

deal from other carriers every 

couple of years. In most states, 

if you bundle the two policies, 

you can save.

2. Use discounts — Many driv-

ers don’t know they qualify for 

several discounts. Depending 

on the carrier, these discounts 

can include bundling, accident 

forgiveness, being a safe driv-

er, installing a security system 

in your home or making your 

home more disaster resistant.

3. Maintain your car and home 

— Stay on top of repairs and 

do your best to avoid acci-

dents and claims. With com-

mon sense, these tips can be 

the best way to help keep your 

insurance costs low.

For more information, call the VFW 

Member Benefits Department at 1-833- 

VFW-VETS, 1-833-839-8387.

Saving on Rising Auto and Home Insurance Costs

MEMBER BENEFITS | PERKS OF VFW MEMBERSHIP

REUNIONS

To publicize your unit’s reunion, email  
magazine@vfw.org. Submit at least four 
months in ad vance of reunion date. 
VFW members only. 

AIR FORCE
20 TFW Reunion, 20th FW Assn.: Jerry Fetter (817) 675-

6683; www.20fwa.org  

ARMY
591st Eng. Co., Nam Vets & Sappers: Ken Kiel (414) 529-7731; 

kcconst@wi.rr.com

MARINES
Marine Corps Disbursing Assn.: Kevin Gascon  

(760) 458-2655; mojorisin68@hotmail.com or 
 www.usmcdisbursers.com 

VMFA-115 Reunion Assn.: James Brady (202) 549-9533; 
jimbrady1951@gmail.com 

NAVY
133 Seabee Veterans Assn.: Dennis Ruocco;  

gulfport67@gmail.com  
USS Bluefish SS-222/SSN-675: John Wittenstrom (910) 

638-1716; Jwittenstrom@nc.rr.com 
USS Yellowstone AD-27: Karen Bowen (603) 948-2821; 

pkbowen@atlanticbb.net  

CANCELED
94th Inf. Div. WWII Historical Society: John Clyburn (609) 

699-6280; 94thHistSociety@comcast.net  

POST EXCHANGE ADVERTISING

WIDESHOES.COM

Hingham,MA 02043 •• dept.VW2103dept.VW2103

800-992-WIDE

600++ stylesstyles

Men’s Sizes 5Men’s Sizes 5--20 in 3E20 in 3E--88EE

Women’sWomen’s
wide shoes, too!wide shoes, too!
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CLAIMS

Readers are urged to help these vet s seek ing 

claim sub stan ti a tion state ments. Respond 

directly to the per son list ed at the end of the 

claim as sis tance re quest. This service is provid-

ed for VFW members who are in the process 

of filing a VA claim. Please email your claim to 

magazine@vfw.org.

Coast Guard

Sqdn. One, Div. 11, Vietnam, 1968-1969 – Seeking anyone 

who served with me to substantiate a claim. Ronald R. Hirth 

(860) 749-0475; coastguardveteran@cox.net 

Navy

USS Corregidor CVU-58, MSTS, Civilian Base, Mobile Bay, 

Mobile, Ala., February – August 1958 – Seeking anyone who 

served with me in the Fire/Boiler room to substantiate a claim. 

Jim “O.B.” O’Brien (215) 538-8682.  

USS El Paso LKA-117, 1978-1983 – Seeking anyone who 

served with me to substantiate a claim. Michael Lyens; 

mlyens59@gmail.com  

USS Whidbey AG-141, 1952-1954 and USS Aludra AF-55, 

1954-1956 – Seeking any sailors onboard at the time to sub-

stantiate a claim. Ramon Estrada; restrada222@gmail.com 1-877-828-8323
Mention Promo Code: VF321

BBBBBB eeeeee cccccc oooooo mmmmmm eeeeee SSSSSSS EEEEEE LLLLLL FFFFFF ------ SSSSSS UUUUUU FFFFFF FFFFFF IIIIII CCCCCC IIIIII EEEEEE NNNNNNN TTTTTT !!!!!!

Clear land & brush for trails, ex-
cavate a foundation for your
dream home, dig trenches and
ponds, demolish old sheds, the
list goes on and on! - Out per-
forms 4WD Wheeled Tractors!!!

SAVE MONEY! Stop paying others
to do jobs you could do yourself.

Get Your

FREE

Info Kit!

EASY TO USE! No shifting gears, in-
stant power to forward and reverse.

MADE IN THE USA! Quality craft-
manship, by American workers!

StruckCorp.com

Get Your

FREE
Info Kit!
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JEST A MINUTE | LIGHTEN UP WITH LAUGHS

BRAVEST TROOPS
Top brass from the Army, Navy and 

Marine Corps were arguing about who 

had the bravest troops. They decided 

to settle the dispute using an enlisted 

man from each branch.

The Army general called a private 

over and ordered him to climb to the 

top of the flag pole while singing “The 

Caissons Go Rolling Along,” then let go 

with both hands and salute. The pri-

vate quickly complied.

Next, the admiral ordered a sail-

or to climb the pole, polish the 

brass knob at the top, sing “Anchors 

Aweigh,” salute smartly and jump 

off. The sailor did as he was told and 

landed on the concrete below.

Finally, the Marine was told to do 

exactly as the Army and Navy men had 

done,done, but in full battle gear, pack filledbut in full battle gear, pack filled

withwith bricks, loaded weapon carriedbricks, loaded weapon carried

high.high. He took one look at the MarineHe took one look at the Marine

generalgeneral and said, “You’re out of yourand said, “You’re out of your

mind,mind, sir!”sir!”

The Marine commander turned to 

thethe others. “Now THAT’S guts!”others. “Now THAT’S guts!”

MILITARYMILITARY COMPUTERCOMPUTER
OfficersOfficers at a military installation wereat a military installation were

beingbeing lectured about a new computer.lectured about a new computer.

TheThe training officer said the comput-training officer said the comput-

erer was able to withstand nuclear andwas able to withstand nuclear and

chemicalchemical attacks.attacks.

Suddenly, he saw that one of the 

officersofficers had a cup of coffee and yelled,had a cup of coffee and yelled,

“There“There will be no eating or drinking inwill be no eating or drinking in

thisthis room! You’ll have to get rid of thatroom! You’ll have to get rid of that

coffee.”coffee.”

The officer said meekly, “Sure,  

butbut why?”why?”

“Because a coffee spill could ruin 

thethe keyboard.”keyboard.”

Jokes from www.jokeswarehouse.com



Karen James is a noted
journalist and expert in 
relationships.

Tina writes: Dear Karen,

For years my husband and I had a great 

love life, but when he reached his 50s, he  

lost his old spark, especially in the 

bedroom. He tried every product available, 

but nothing worked. For the past few 

years, it’s felt like we were roommates, not 

husband and wife.

Well, last month he came home from a 

business trip in Europe and shocked me 

with more energy and passion than he’s 

had in years. He took me in the bedroom 

like newlyweds and we had a night I’ll never 

forget. It was incredible, and our  

love life has been like that ever since. So 

here we are, closer and more intimate  

than ever… in our late 50s!

On his trip, he stayed next to an Italian 

couple. Through the walls, he heard them 

passionately making love every night… and 

sometimes again in the morning! He figured 

they must be in their twenties, but one 

morning he saw them in the hallway, and it 

turns out they were in their 70s!

Instead of being embarrassed that they’d 

been found out, they were positively glowing 

and happy to share their “secret.” The man  

pulled a small pack of tablets from his satchel, 

gave it to my husband and said  

“These come from a small village north of my  

town. They’re made from naturally pure 

extracts, packed with rich sexual nutrients. 

Believe me, they will give you powerful 

erections and you will perform in the bedroom 

even better than you did as a young man.” 

Then he laughed “You will become an ‘Italian 

Stallion’ - like me!”

Karen, that Italian man was right! My 

husband is full of energy, beaming with 

confidence, and his desire for me is through 

the roof - I love it! But now the pack is 

almost empty and we desperately want 

more. Do you know about these European 

tablets and how we get them in the States?

Sincerely,

Tina D., Fort Worth, TX

Tina, you’re in luck! Ever wonder why older 

men from Italy are famous for staying 

passionate and sexually active well into 

their 80s? For years they’ve relied on a pure 

blossom seed extract to enhance their 

libido and bedroom performance.

Milled on the fertile northern plains, and 

sold under the name Provarin, these 

extracts have a legendary reputation 

throughout Europe. As Giovanni from 

Milan put it, “It’s like bedroom rocket fuel, 

especially for us older guys!” 

All-natural and safe to take, Provarin is a  

well-kept secret for those in the know. An  

old-school, family business, they still 

harvest product by hand and don’t do any  

advertising. Long-time customers and word 

of mouth ensures their limited stock is sold 

out every year.

Provarin is surprisingly inexpensive, but as 

far as finding in the States, I only know of 

one importer. A spokesman told me they 

were proud to produce the highest quality 

product for men and went on to say if any 

of my readers call and mention this article, 

they’ll get a one-time double-discount, plus 

free shipping, AND an bonus pack of 30 

tablets free!

Wow, so there you go, Tina - and  

the rest of you readers! The offer is only 

good while supplies last so just give them a 

call today. The number is  

1-800-958-9785.

Aren’t you glad you asked?

Ask The 
Expert

Health, Marriage, and

Love After 50!

BRANDED CONTENT

The Amazing Secret of Older Italian Men 

And How They Stay So Passionate!
Famous for their energy and passion, Italian men in their 

70s (and 80s!) finally reveal their well-kept secret!

A Secret Any Man Can Use…

This month I got a letter from a reader 

in Texas about a “little secret” that’s 

made here love life with her husband 

absolutely explosive!

Karen

“My husband shocked me with more energy and passion 
than he’s had in years. He took me in the bedroom like 

newlyweds and we had a night I’ll never forget!”

These statements have not been evaluated by the FDA. This product is not intended to diagnose, treat, cure or prevent any disease. Dramatic portrayal. Results atypical. Your results may vary. In order to assure 
confidentiality, identifying details, scenarios have been changed, modified or fictionalized. Always consult your health care provider before taking any supplement. Offer not available to Iowa residents.



VETERANS FOR

YEARS

‘BLACK HAWK DOWN’

REUNION

17
NEW VETS IN 

CONGRESS

MONTAGNARDS
REBUILD THEIR LIVES IN 

NORTH CAROLINA

VFW POST IS FIRST

‘REMOTE’
VA SITE

‘BIG 6’

UNITE IN 
WASHINGTON

VFW CHIEF

CALIFORNIA 

WILDFIRES: 

VFW POSTS RALLY 

TO HELP THOSE 

IN NEED

IN 2019

VFW FOSTERS 
FIRST ALL-GIRL 

BOY SCOUT TROOP
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VFW has a special
$12 yearly subscription off er 

just for your friends and family!

Call 1-833-839-8387 today and menti on off er code GIFT2020 or email MSC@vfw.org.

This Marine is a 

Self-Made 

GARDEN

Billionaire

AFGHANISTAN 

SERVICE INSPIRES 
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Student Vets and VFW

800-MILE HIKE 

REJUVENATES 

ARMY VET

U.S. SPACE FORCE: 

AT WHAT COST? 

A M E R I C A’ S  F U T U R E

Student Vets and VFWA M E R I C A’ S  F U T U R E

BLACK RIFLE COFFEE COMPANY: 

WE WILL HIRE

10,000 VETERANS

MONTAGNARDS: 

VIETNAM’S FORGOTTEN 

MOUNTAIN PEOPLE

300TH MARINE EARNS 

MEDAL OF HONOR

Pat Tillman’s LegacyNOW SUCCEEDING

IN BUSINESS

TELLS LAWMAKERS 

‘DO WHAT IS RIGHT’

BRUTAL BATTLE ON BRUTAL BATTLE ON 
SERVED THE

NATION

TELLS LAWMAKERS 

‘DO WHAT IS RIGHT’

50 YEARS AGO: 

BRUTAL BATTLE ON 

HAMBURGER HILL RECRUITERS
‘MADE IT HAPPEN’

VFW’S WASHINGTON CENTENNIAL

100SERVING VETERANS FOR0
WOUNDED 

VETS INSPIRE 
& MOTIVATE

‘MADE IT HAPPEN’
‘MADE IT HAPPEN’

VFW’S WASHINGTON 

100100SERVING VETERANS FOR

SERVING VETERANS FOR100

VFW has a special

VFW’SVFW’S NEW CHIEF WANTS YOU TO ‘DARE TO CARE’
‘DARE TO CARE’

SECOND CHANCES 
IN SAN ANTONIO COURT

NASCAR’S

THIS VFW MEMBER IS

ONLY VETERAN
ONLY VETERAN

10TH ANNIVERSARY OF AFGHANISTAN WAR’S BATTLE OF GANJGAL

BATTLE OF GANJGAL

SECOND CHANCES 

TEXAS VETS GETSECOND CHANCES UNDERWATER MEMORIAL 

VETS RECALLFIGHT INFALLUJAH

BERLIN WALL FELL
          30 YEARS AGO

DIVERS EXPLORE

EXCLUSIVE OFFER FOR FRIENDS & FAMILY OF MEMBERS OF THE VETERANS OF FOREIGN WARS

G I V E  T H E  G I F T  O F  VFW  MAGAZINE

Would you like to receive the 
FREE Checkpoint e-newsletter?
Email your name and email address to magazine@vfw.org. Then watch your inbox for 

this bi-monthly newsletter highlighting the good work of VFW Posts around the world!



Ordering from the VFW Store is easy...

Order online: vfwstore.org
Order by phone: 1.833.VFW.VETS (1.833.839.8387)
Order by fax: 1.816.968.1115
Mail: VFW Store, 406 W. 34th Street, Kansas City, MO 64111

No. Product/Description/Size Qty Price
_____ _____________________________ _____ ______

_____ _____________________________ _____ ______

_____ _____________________________ _____ ______

Product Total $                  ______

MO Residents only

add 8.6% sales tax ______

Shipping & Handling ______

Total $ ______

VFW Post/Aux #______________________________________________

Name__________________________________________________________

Address________________________________________________________

City __________________________State__________Zip______________

Phone__________________________________________________________

Email___________________________________________________________

CREDIT CARD         MC       Visa        Discover        AmEx

Card # _________________________________________________________

Exp. Date (MM/YYYY) _______________________________________

Signature _____________________________________________________

Shipping & Handling
Up to $10.00................
$10.01 to $25.00.........
$25.01 to $50.00.........
$50.01 to $75.00.......
$75.01 to $100.00.....
$100.01 to $200.00...
$200.01 to $300.00...
$300.01 & Over..........

$4.00
$7.00
$9.00

$12.00
$15.00
$17.00
$19.00
$24.00

Your purchase from the VFW Store supports veterans, military service members and their families!Prices valid through 8/31/2021

V
F
W
0
3
2
1

VFW LOGO CAP  Embroidered 
VFW Logo.  Patriotic Flag design 
sandwich bill, structured, six-
panel, medium profile with hook-
and-loop adjuster.  Made in the 
USA.  
7784 Blue/White $18.95
7235 Red/Blue  $18.95

M
ADE IN

VFW “NO ONE DOES MORE” 
TOTE Microcanvas with open 
main compartment. Front 
organizer with hook-and-loop 
closure. Large side pockets. 
Screen printed. Handles adjust 
to 15" drop height. 13½" x 5" x 
13½".  1130  $13.95

VFW “NO ONE DOES MORE”
Microcanvas with open

organizer with hook-and-loop

Screen printed. Handles adjust
to 15" drop height. 13½" x 5" x

PRICE OF FREEDOM 
T-SHIRT 100% cotton
Unisex sizing.Unisex sizing.
7812 S-XL7812 S-XL $13.95$13.95

2XL-4XL $19.952XL-4XL $19.95

OMBRE GREEN T-SHIRT
100% polyester moisture
management, antimicrobialmanagement, antimicrobiallmanagement, antimicrobial
performance fabric. Unisexperformance fabric. Unisex
sizing.sizing.
7899 S-XL7899 S-XL $21.95$21.95

2XL $24.95
3XL $27.95
4XL $30.95

NO ONE DOES MORE  T-SHIRT 
60/40 cotton/polyester, black.
Tagless for comfort. Moisture-Tagless for comfort. Moisture-
wicking odor protection andwicking odor protection and
UPF 30+. Unisex sizing. VFWUPF 30+. Unisex sizing. VFWPFUPF 30+. Unisex sizing. VFW
Logo on left sleeve.Logo on left sleeve.gLogo on left sleeve.
7874 S-2XL $12.95

3XL $15.95
4XL $18.954XL $30.95

VFW RIDER T-SHIRT
100% pre-shrunk
cotton. Unisex sizing.cotton. Unisex sizing.
7875 S-3XL $15.957875 S-3XL $15.95

VIETNAM T-SHIRT
100% preshrunk cotton.
Unisex sizing.Unisex sizing.
7877 S-3XL $15.957877 S-3XL $15.95

LIFE MEMBER POLO
100% polyester, 3-button 
placket. Men’s sizing 
7840 S-2XL $51.00

3XL $56.00
4XL $61.00

Ordering from the VFW Store is easy...

Order online: vfwstore.org

_____ _____________________________ _____ ______

_____ _____________________________ _____ ______

Order online: vfwstore.org
Order by phone: 1.833.VFW.VETS (1.833.839.8387)
Order by fax: 1.816.968.1115
Mail: VFW Store, 406 W. 34th Street, Kansas City, MO 64111

No. Product/Description/SizeQty Price
_____ _____________________________ _____ ______

_____ _____________________________ _____ ______

Order online: vfwstore.org
Order by phone: 1.833.VFW.VETS (1.833.839.8387)
Order by fax: 1.816.968.1115
Mail: VFW Store, 406 W. 34th Street, Kansas City, MO 64111

No. Product/Description/SizeQty Price
_____ _____________________________ _____ ______

_____ _____________________________ _____ ______

VFW GOLF BALLS 11 dozendozen1 dozen
AuthoriteeAuthoritee golf balls with VFW Logogolf balls with VFW Logo
imprint.   1116  $24.95 

VFW GOLF TOWEL Corner grommet 
and hook.  18 x 10½".   1112  $5.00 

BLACK BRASS 
PEN SET One
rollerroller ball penballroller ball penpen
with cap and one 
ballpointballpoint pen. Blackpen. Black
inkink cartridges.cartridges.
11431143 $25.95$25.95
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My Confessions From Vietnam

By Mark S. Miller, VFW Post 10301, Racine, Wis.

My Confessions from Vietnam by Mark S. Miller and his daughter, Brooke 

Miller-Hall, tells a story not of heroic war, but of a small group of young men 

just trying to keep their minds and bodies intact under terrifying conditions. 

Intimate, raw and at times funny and heartwarming, Miller’s wartime confes-

sions remind us of a side of Vietnam often forgotten in Hollywood’s romanti-

cized version of war and those who fought it. Self-Published

Saving Tres Rios

By John Witzel, life member, VFW Post 10727, Bellevue, Neb.

This novel by John Witzel follows retired Air Force Sgt. Robert Madden, who 

thought the war was behind him. But as he entered Tres Rios, N.M., a new war was 

just beginning. When Madden stops at Tres Rios on his way to California to pur-

sue a doctorate in education, he doesn’t expect to stay past lunch. A run-in with the 

local drug lord halts all of his plans. To escape from a corrupt police force and legal 

action, Madden is given a choice in punishment between state prison or a year of 

teaching troubled kids at the local rural school. Faced with the toughest school he 

has ever experienced and a drug lord with a score to settle, he must use all of his 

training to survive and protect his students. Wildcatter Publishing

Open Wounds

By Robert W. Smith, VFW Post 9760, Berryville, Va.

After 50 years of keeping the tormenting memories of the Vietnam War at bay, 

Robert W. Smith unveils the horrifi c experiences he lives with daily. He weaves 

over 130 letters and pictures he sent to his family during a 15-month tour of duty 

between 1967 and 1968 in South Vietnam into a cohesive and fl owing memoir. 

Open Wounds transforms disjointed examples of physical, emotional, mental and 

spiritual hardships into an engaging journey that modern-day military families 

can empathize with. Open Wounds is a book that highlights the Vietnam War era 

but carries relevance to the pains of modern-day war. Self-Published

Eating With Veterans

By Michael Lund, life member, VFW Post 7059, Farmville, Va.

This compilation of short stories by Vietnam veteran Michael Lund, who holds a 

Ph.D. from Emory University in Atlanta in literature, follows aging veterans, mostly 

of the Vietnam War. Often these veterans and their companions are eating, drinking 

and talking. Most of the stories communicate an atmosphere of social unease. Many 

of the short stories take place in South Vietnam and give the reader insight into the 

lives of soldiers who served there in communications. Beachhouse Books

D-Day Journal

By John V.O. Kennard, VFW Post 7318, Southern Pines, N.C.

On the morning of June 6, 1944, 22-year-old Army Lt. Frank L. Kennard led 

a Ranger cannon platoon onto Omaha Beach, losing his equipment and half his 

men. He and his seven remaining men went on to overcome enormous odds to 

achieve their objective at Pointe du Hoc. Lt. Kennard’s journal of the 2nd Ranger 

Battalion in World War II is the fi rst record of vivid wartime experiences writ-

ten by a Ranger with Kennard’s perspective. D-Day Journal also includes rare oral 

histories of four other members of the 2nd Ranger Battalion, the fi rst American 

unit to achieve its mission on D-Day: to take out the big German guns overlooking 

Normandy beaches. Koehlerbooks

STAFF PICK

BOOK CORNER SUBMISSIONS

VFW magazine’s “Book Corner” fea-VFW magazine’s “Book Corner” fea-

tures select books written by VFWtures select books written by VFW

members. If you have written a bookmembers. If you have written a book

or an e-book bearing an ISBN or ASIN,or an e-book bearing an ISBN or ASIN,

contact the magazine for guidelinescontact the magazine for guidelines

at magazine@vfw.org or by mail at:at magazine@vfw.org or by mail at:

VFW magazine, Book Corner, 406 W.VFW magazine, Book Corner, 406 W.

34th Street, Suite 523, Kansas City, MO,34th Street, Suite 523, Kansas City, MO,

64111. The subject of the book must64111. The subject of the book must

relate to the military or veterans. VFWrelate to the military or veterans. VFW

does not sell books featured in “Bookdoes not sell books featured in “Book

Corner.” Contact the book’s publisherCorner.” Contact the book’s publisher

for more information.for more information.

BOOK CORNER

Accused American

War CriminalWar Criminal

By Fiske Hanley II, life member,By Fiske Hanley II, life member,

VFW Post 2137, Azle, TexasVFW Post 2137, Azle, Texas

Author and World War II veteran FiskeAuthor and World War II veteran Fiske

Hanley II shares his deeply captivatingHanley II shares his deeply captivating

experiences as a captured WWII B-29experiences as a captured WWII B-29

airman awaiting trial and execution byairman awaiting trial and execution by

the Japanese as an American war crim-the Japanese as an American war crim-

inal. The memoir tells of Hanley’s tor-inal. The memoir tells of Hanley’s tor-

ture, beatings and starvation sufferedture, beatings and starvation suffered

at the hands of his captors. While manyat the hands of his captors. While many

of his fellow prisoners died, Hanleyof his fellow prisoners died, Hanley

lived to bear witness to war crimeslived to bear witness to war crimes

prosecuted after the war and to recordprosecuted after the war and to record

the horror of the harrowing ordeal hethe horror of the harrowing ordeal he

and other American flyers experienced.and other American flyers experienced.

Echo Point Books & Media, LLCEcho Point Books & Media, LLC



Men Sizes 7.5-15 M/W/XW

- Gray TB9024MGS
- Blue/Black TB9024MLU
- Black TB9024MBL

Women Sizes 6-11 M/W/XW

- Gray TB9024FGS
- Salmon/Gray TB9024FGP
- Purple/Black TB9024FLP

Ultimate Comfort

Renewed Energy

Maximum Protection

Improve Posture

Enjoy the benefi ts of exercise 
with proven pain relief.

Free Exchanges • Free Returns

Call 1(800) 429-0039
Gravity Defyer Corp.

10643 Glenoaks Blvd. Pacoima, CA 91331

Promo Code ME3CNQ2

www.gdefy.com
Expires June 30, 2021

$20 OFF
YOUR ORDER

100% Satisfaction Guaranteed

SHOCK ABSORPTION SYSTEM

PATENTED VERSOSHOCK® SOLE

*Results of a double-blind study conducted by Olive View UCLA Medical Center.

AVAILABLEG-DEFY MIGHTY WALK $135
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VersoShock® U.S Patent #US8,555,526 B2. May be eligible for Medicare reimbursement. This product is not intended to treat, cure or prevent any disease. $20 off 
applies to orders of $100 or more for a limited time. Cannot be combined with other offers. 9% CA sales tax applies to orders in California. Shoes must be 
returned within 30 days in like-new condition for full refund or exchange. Credit card authorization required. See website for complete details. 

Live Life without pain
Plantar Fasciitis • Arthritis • Joint Pain • Heel Spurs • Back & Knee Pain

Corrective Fit Orthotic
$50 Value Free
podiatrist-grade support with
every shoe purchaseevery shoe purchase
Excludes sandals.Excludes sandals.



MADE OF
NONSTOP
DEDICATION
SINCE 
1922

USAA was founded in 1922 to insure  

members of the military when no one  

else would. But we didn’t stop there.  

We’ve lifted up the military community 

in all we do. They inspired us to invent 

the first mobile deposit technology to 

help meet their unique needs. They are 

the reason we have created programs 

to strengthen military families and help 

veterans adapt to life after service. The 

history of our commitment runs deep, 

and we proudly continue it today.

Supporting the Veterans 
of Foreign Wars, and all 
that you do, for nearly  
a century.

USAA means United Services Automobile Association and its affiliates. Use of the term “member” or “membership” refers to membership in USAA Membership Services and does not convey any legal or ownership rights in 
USAA. Restrictions apply and are subject to change. To join USAA, separated military personnel must have received a discharge type of “Honorable.” Eligible former dependents of USAA members may join USAA. The Veterans  
of Foreign Wars  receives financial support from USAA for this sponsorship.
© 2020 USAA. 271778-0820


