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Chair: Spiro K. Kiousis 
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This thesis is a content analysis with a pre-post design to evaluate the 

effectiveness of Chinese President Hu’s visit to the United States in building the agenda 

for the U.S. media coverage. It includes an introduction, literature review,  methodology, 

results, discussion and conclusion section. The topic, frame and valence of the news 

stories about China from two mainstream newspapers of the United States, the New 

York Times and the Washington Post, before, during and after the visit were coded. 

Also, the news releases, statements and speeches related to President Hu’s visit from 

China’s official news agency, Xinhua News Agency, were analysed and compared with 

the news stories of the United States.  

The result showed that the first-level agenda building effect and the substantive 

attribute effect of second-level agenda building did not occur in China’s public 

diplomacy, either in the long term or in the short term. However, affective attribute 

salience successfully transferred from China’s public diplomacy agenda to the agenda 

of U.S. media coverage, especially in the short term. In terms of traditional diplomacy, 

the first-level agenda building effect and the substantive attribute agenda building effect 
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did not occur either. Although the salience of affective attributes transferred effectively, 

it occurred only in a short term. 

In addition, the data analysis of all the topics showed that China’s public diplomacy 

did not perform the agenda-building function very well in terms of second-level agenda 

building. However, by examining the issue salience, substantive attribute salience and 

affective attribute salience of two major topics, namely, international politics and 

international economy, in President Hu’s visit revealed that, China’s public diplomacy 

was effective in first-level agenda building and second-level agenda building for its 

major topics.
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CHAPTER 1 
INTRODUCTION 

Topic and Significance 

Public relations activities have been suggested to have an influence on media 

coverage and some scholars and researchers value the function of agenda-building by 

studying the effectiveness of public relations on media coverage. However, the majority 

of the literature mainly focuses on public relations campaigns or activities of 

corporations (Kiousis, Popescu & Mitrook, 2007), and only a few covered the 

international public relations activities launched by national governments (Abritton & 

Manheim, 1985; Abritton & Manheim, 1987; Kiousis & Wu, 2008). In addition, most 

studies evaluated the effectiveness from the perspective of public relations while merely 

mentioning public diplomacy.  

In this thesis, a content analysis with a pre-post test design was adopted to 

evaluate the influence of Chinese President Hu’s visit to the United States, which 

included a series of diplomacy activities during the visit, on American media coverage. 

The topic, frame and valence of the news stories about China in two leading U.S. 

newspapers, the New York Times and the Washington Post, before, during and after 

the visit was measured to see if there is any difference. In addition, since Xinhua News 

Agency is the official press agency of the government of People’s Republic of China 

(PRC), the news coverage about the visit of Xinhua, would be used as a proxy to reflect 

the main agenda of the diplomacy activities. News stories from Xinhua were analyzed 

and compared with news stories from the United States in order to see if there is any 

correlation between the U.S. media agenda and the agenda of China’s diplomacy 

activities. Different from the previous studies, which were conducted from the 
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perspective of public relations, this study paid attention to similarities between public 

relations and public diplomacy, focused on whether the function of agenda-building 

exists in the field of diplomacy, and went further to see whether public diplomacy or 

traditional diplomacy is more effective in agenda building. On the other hand, this study  

tried to analyze if there is any difference in influencing media coverage between public 

relations and public diplomacy. 

Background Information of the Visit 

Chinese president Hu Jintao visited the United States from January 18, 2011 to 

January 21, 2011. It was a reciprocal visit of sorts after President Obama travelled to 

Beijing in November 2009 and it was replete with ceremonial flourishes. However the 

trip was driven by high-priority economic, global security, and human rights issues. 

Following is the timeline of the main events of the visit (Table1-1). 

The main theme of the visit was cooperation and exchange between the United 

States and China. In the press conference, President Hu stated that: 

We both agree to further push forward the positive, cooperative and 
comprehensive China-U.S. relationship and commit to work together to 

build a China-U.S. cooperative partnership based on mutual respect and 
mutual benefit. The focus of this partnership is to better benefit people in 
our own countries and the world over. We both agree to strengthen 

exchanges and cooperation in economy and trade, energy and the 
environment, science and technology, infrastructure construction, culture 

and education, counterterrorism, non-proliferation, law enforcement and 
other areas so as to achieve mutual benefit. 

And President Obama stated: 

The positive, constructive, cooperative U.S.-China relationship is good for 
the United States.… Cooperation between our countries is also good for 

China….. (and) also good for the world. (The White House, Jan 19, 2011). 
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Thesis Structure 

This thesis consists of five sections, including literature review, methodology, 

results, discussion and conclusion. 

The literature review first differentiates public diplomacy from traditional diplomacy, 

and then compares public diplomacy with public relations in order to present the 

similarities between them and provide a foundation for applying theoretical framework 

from public relations to public diplomacy. Also it summarizes the differences between 

them. Then it discusses the influence of public relations activities on media coverage 

and introduced agenda-building theory, which is the main theoretical basis for this study. 

In addition, it applies agenda-building theory in the public diplomacy context, based on 

the similarities between public diplomacy and public relations. Meanwhile, it predicts the 

distinctions of the agenda-building role of public diplomacy from that of public relations, 

according to the differences between them. Thirdly, it provides a historical background 

of China’s public relations and public diplomacy strategies, as well as the negative 

media coverage about China in the United States. Finally, it generates six hypotheses 

and four research questions based on the literature review. 

The methodology section contains methods, sampling and data analysis strategy. 

The results section reports on the findings from the data analysis, and in the discussion 

section the results are interpreted. Finally, conclusions are drawn from the results and 

discussion, and the limitations of this study are summarized, meanwhile a direction for 

future study is also provided. 
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Table 1-1.  List of major events during President Hu’s visit to the United States 

Date Time Event Source 

01/18/

2011 

N/A 

 
 

 
N/A 

President Hu is headed to 

Washington to meet with 
President Obama at the White 

House 
China unveils a 60-second 
promotional video, ”Experience 

China” in New York Times 
Square before President Hu 

arrived. 

The New York Times. 

Retrieved from 
http://www.nytimes.com/2011/01/1

8/world/asia/18policy.html 
The New York Times. Retrieved 
from 

http://cityroom.blogs.nytimes.com/
2011/01/18/chinas-publicity-ads-

arrive-in-times-square/ 
01/19/
2011 

10:00 
a.m. 

EST 
 

1:30 
p.m. 
EST 

 
5: 30 

p.m. 
EST 

President Obama welcomes 
Chinese President Hu Jintao 

during a State Arrival ceremony 
on the South Lawn 

Press Conference held with 
President Obama and President 
Hu in East room of the White 

House 
President Obama and First lady 

Michelle Obama host the State 
Dinner  to welcome President Hu 

Los Angeles Times. Retrieved 
fromhttp://articles.latimes.com/201

1/jan/19/world/la-fg-china-hu 
washington-20110120 

The Washington Post. Retrieved 
fromhttp://www.washingtonpost.co
m/wpdyn/content/article/2011/01/1

8/AR2011011805754.html 
Xinhua News Agency. Retrieved 

fromhttp://news.xinhuanet.com/en
glish2010/china/2011-
01/20/c_13698972.htm 

01/20/
2012 

9:30 
p.m. 
EST 

President Hu arrives in Chicago 
for the first time, and Chicago is 
the only stop outside of 

Washington. He was greeted by 
Chicago May Richard Daley 

The New York Times. Retrieved 
from 
http://www.nytimes.com/2011/01/2

1/us/21cncwarren.html 

01/21/
2012 
 

 
 

 
 
 

 

N/A 
 
 

N/A 
 

 
 
 

 

President Hu visits a Chinese-
owned auto parts firm and a 
Chinese wind energy company 

President Hu and Mayor Daley 
tour Walter Payton College Prep 

High School, in which Confucius 
Institute -- a Chinese language 
and cultural education center 

housed. 

CNN News. Retrieved from 
http://articles.cnn.com/2011-01-
21/politics/china.us.visit_1_chines

e-president-hu-jintao-human-
rights-confucius-

institute?_s=PM:POLITICS 

http://www.nytimes.com/2011/01/18/world/asia/18policy.html
http://www.nytimes.com/2011/01/18/world/asia/18policy.html
http://cityroom.blogs.nytimes.com/2011/01/18/chinas-publicity-ads-arrive-in-times-square/
http://cityroom.blogs.nytimes.com/2011/01/18/chinas-publicity-ads-arrive-in-times-square/
http://cityroom.blogs.nytimes.com/2011/01/18/chinas-publicity-ads-arrive-in-times-square/
http://articles.latimes.com/2011/jan/19/world/la-fg-china-huwashington-20110120
http://articles.latimes.com/2011/jan/19/world/la-fg-china-huwashington-20110120
http://articles.latimes.com/2011/jan/19/world/la-fg-china-huwashington-20110120
http://www.washingtonpost.com/wpdyn/content/article/2011/01/18/AR2011011805754.html
http://www.washingtonpost.com/wpdyn/content/article/2011/01/18/AR2011011805754.html
http://www.washingtonpost.com/wpdyn/content/article/2011/01/18/AR2011011805754.html
http://news.xinhuanet.com/english2010/china/2011-01/20/c_13698972.htm
http://news.xinhuanet.com/english2010/china/2011-01/20/c_13698972.htm
http://news.xinhuanet.com/english2010/china/2011-01/20/c_13698972.htm
http://www.nytimes.com/2011/01/21/us/21cncwarren.html
http://www.nytimes.com/2011/01/21/us/21cncwarren.html
http://articles.cnn.com/2011-01-21/politics/china.us.visit_1_chinese-president-hu-jintao-human-rights-confucius-institute?_s=PM:POLITICS
http://articles.cnn.com/2011-01-21/politics/china.us.visit_1_chinese-president-hu-jintao-human-rights-confucius-institute?_s=PM:POLITICS
http://articles.cnn.com/2011-01-21/politics/china.us.visit_1_chinese-president-hu-jintao-human-rights-confucius-institute?_s=PM:POLITICS
http://articles.cnn.com/2011-01-21/politics/china.us.visit_1_chinese-president-hu-jintao-human-rights-confucius-institute?_s=PM:POLITICS
http://articles.cnn.com/2011-01-21/politics/china.us.visit_1_chinese-president-hu-jintao-human-rights-confucius-institute?_s=PM:POLITICS
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CHAPTER 2 
LITERATURE REVIEW 

Most of the studies on media coverage are from the perspective of public relations 

and numerous theories and statistical evidence suggest that public relations activities 

have an influence on media coverage (Ohl et al., 1995; Cameron, Sallot & Curtin, 1997; 

Curtin & Rhodenbaugh, 2001). Although some studies focus on political public relations 

(Kiousis, Mitrook, Wu & Seltzer, 2006), only a few of them have tapped into the field of 

public diplomacy. On the other hand, previous studies on international public relations 

have proposed that international activities, which are supported by the national 

government to shape the national image, would influence media coverage in the target 

nation (Albritton & Manheim, 1987; Kiousis & Wu, 2008). So first, public diplomacy will 

be defined and the relationship with traditional diplomacy will be clarified, which will then 

be served as a basis for further comparison with public relations, in order to see if there 

are any similarities between them. If there are more similarities between public 

diplomacy and public relations, it’s more reasonable to extend the public relations’ 

agenda building role to the field of public diplomacy. Meanwhile, the differences 

between public diplomacy and public relations will also be addressed in order to see if 

the application of the theory in public diplomacy will vary to certain degree.  

Similarities and Differences between PD and PR 

Similarities between Public Diplomacy and Public Relations 

The term “Public Diplomacy” has not yet reached a consensus definition. Most of 

the literature defined it in a descriptive way other than how it is conceptualized.   

Delaney (1968, p.3) stated that: 

Public diplomacy is...the way in which both government and private 
individuals and groups influence directly or indirectly those public attitudes 
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and opinions which bear directly on another government’s foreign policy 
decisions. 

Schuker ( 2004) said: 

Public diplomacy - effectively communicating with publics around the globe 
- to understand, value and even emulate America's vision and ideas; 
historically one of America's most effective weapons of outreach, 

persuasion and policy 

And Cull (2006) proposed that:  

Public diplomacy… deals with the influence of public attitudes on the 
formation and execution of foreign policies. 

Traditional diplomacy is “the art of conducting negotiations between governments” 

(Deutsh, 1966, p.81) through “sending formal documents to other nation-states” 

(Signizer & Coombs, 1992), by diplomats or national leaders of a nation. Although there 

are many different approaches to define the term “public diplomacy,” these three 

definitions provide sufficient evidence to differentiate public diplomacy from traditional 

diplomacy in terms of actors, target audience, goals, and strategies. These differences 

from traditional diplomacy also suggest similarities between public diplomacy and public 

relations.    

First of all, the actors in the field of public diplomacy are no longer merely 

diplomats or governments, instead it involves individuals, groups, and institutions 

(Koschwitz, 1986). Because of internet technology, transportation evolvement and 

democracy development, more and more individuals have the opportunity to interact 

with the outside world and serve as a role of citizen diplomat when they travel to 

another country or just “Facebook” international friends at home. Such a trend tends to 

blur the borderline of public relations practitioners and formal diplomats; some studies 

have shown that many national governments directly hire or contact public relations 



 

19 

agents for counselling to build their national image (Kunczik, 1997; Kunczik, 2003; 

Kiousis, 2008). 

Secondly, the target audience of public diplomacy is as broad as overseas citizens, 

instead of being composed of only national leaders or decision-makers. The traditional 

diplomacy is at a government-to-government level or nation-to-nation level. However 

today, governments still speak with other governments, “but they speak also to people 

(Delaney, 1968, p.4).” In addition to the overseas publics, the internal publics, namely, 

the domestic publics, are taken into consideration recently (Fitzpatrick, 2010). If the 

whole nation is regarded as an organization, then similar to public relations, the 

overseas publics and the domestic publics are the external and internal constituencies 

of public diplomacy. In the field of public relations, the branch dealing with overseas 

publics is called “international public relations.” Nevertheless, international public 

relations is more concerned with practical issues of multi-national corporations in a 

business setting. Signitzer & Coombs (1992, p. 138) stated that:  

how nation-states, countries, or societies manage their communicative 

relationships with their foreign publics remains largely in the domain of 
political science and international relations  

When it comes to public diplomacy, it deals with both “government and private 

individuals and groups (Delaney, 1968, p. 3). 

Thirdly, the traditional diplomacy intends to reach an agreement through 

negotiation between two national governments, however public diplomacy tends to 

influence public opinion first and then indirectly influence the government’s policy from 

the bottom up.  Some scholars also argue that public diplomacy and public relations 

share a similar objective. Public diplomacy has been defined by Delaney (1968, p. 3) as  



 

20 

The way in which both government and private individuals and groups 
influence directly or indirectly those public attitudes and opinions which bear 

directly on another government’s foreign policy decisions. 

 Its objective is generally agreed to be “to influence the behaviour of a foreign 

government by influencing the attitudes of its citizens (Malone, 1988, p. 3).” The public 

relations’ function is to “maintain mutually beneficial relationships between an 

organization and the publics upon whom its success or failure depends (Broom, 2009, p. 

25).” By comparing their goals and functions, the main difference is that public relations 

lays emphasis on building a relationship and strives for mutual benefit while the element 

of relationship is not explicitly mentioned by the definition of public diplomacy. However, 

there is at least one similarity in their objectives: affect public opinion for the benefit of 

client/organization (Signizer & Coombs, 1992). 

Lastly, the traditional diplomacy mainly uses official documents to disseminate 

information among nations, while public diplomacy evolved from one-way asymmetrical 

communication to two-way symmetrical communication. So  there is also an overlapping 

evolvement of the strategies and models used by public diplomacy and public relations. 

According to Signizer and Coombs (1992), “public relations and public diplomacy seek 

similar objectives and use similar tools (p. 137).” Several concepts and models of public 

diplomacy and public relations were proposed and compared with each other in their 

article.  

Two concepts of public diplomacy, which are tough-minded and tender-minded 

(James, 1955; Deibel & Roberts, 1976), showed a distinction between two main schools 

of public diplomacy. The tough-minded concept posits that the objective of public 

diplomacy is to exert an influence on attitudes of foreign audiences through the way of 

propaganda and persuasion. Hard political information is considered more important 
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than soft cultural information and fast media such as radio, television and newspapers 

are preferred to be the channel to disseminate the information. This is more like the 

public information model provided by Grunig and Hunt (1984) which focused on self-

portrayal in a method of one-way transmission.  

Conversely, the tender-minded states that the goal of public diplomacy is to create 

a climate of long-term mutual-understanding through soft cultural information and 

programs. Soft media such as films, exhibitions, language institution, overseas 

educational programs and artistic exchanges with a view toward exchange and 

communication about lifestyles, political and economic systems, and artistic 

achievements are usually adopted. The tender-minded model proposes “long-term” and 

“mutual-understanding”, thus is similar to the two-way asymmetric model developed by 

Grunig and Hunt (1984). However, it only brings about the idea of exchanging 

information to achieve mutual-understanding, without mentioning cooperation in an 

effort to achieve mutual-benefit.  

Peisert advanced and enriched the concept of tender-minded and proposed four 

models for cultural communication, including one-way transmission, self-portrayal, 

information, and exchange and cooperation (Table 2-1). Mainly two questions were 

raised to differentiate the four models: (1) to which extent the nation is willing to 

exchange information, (2) and to which extent is the nation willing to accept another’s 

culture. Signizer and Cooms compared these four models with the four models of 

Grunig/Hunt, and concluded that “two of the four models of public relations seem to fit 

best with cultural diplomacy (p. 144)” and “the other two seem to fit best with cultural 
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relations (p. 144).” It suggest that these cultural communication models used in public 

diplomacy are related to both public diplomacy and public relations. 

In conclusion, current public diplomacy is still at a two-way asymmetric level. 

However, the evolution of public diplomacy from a one-way communication model to a 

two-way symmetrical model sounds very similar to the evolution in public relations 

(Fitzpatrick, 2007). Just like public relations, it evolved from one-way to two-way, from 

transmission to communication, and also from pursuing acceptance to mutual-

understanding. 

Differences between Public Diplomacy and Public Relations 

There is an ongoing debate about whether public diplomacy falls under the 

umbrella of public relations and whether public diplomacy is tied closely to two branches 

of public relations, namely, international public relations and government public re lations.  

International public relations has been attracting more and more attention since 

1990 (Wakefield, 1996). Wilcox, Ault and Agee define it as “the planned and organized 

effort of a company, institution, or government to establish mutually beneficial relations 

with publics of other nations (pp. 409- 410).” Grunig defines it as “a broad perspective 

that will allow it to work in many countries – or to work collaboratively” in many countries 

(p. 7). Booth posits that international public relations practitioners should “understand 

how business is done across national borders” (p. 23).  

Based on these definitions, there is a common element between public diplomacy 

and international public relations—both of them involve different contexts across 

multiple nations. However, the two major differences are the actors and the goals. For 

actors, an international public relations practice does not need to be supported by 

national governments. In fact, a majority of international public relations activities are 
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launched by corporations (Parkinson & Ekachai, 2006). For goals, public diplomacy 

aims to influence the public’s opinion and attitude towards another nation’s foreign 

policy, while the goal of international public relations, mostly, is to influence the public’s  

perception about a corporation,  a brand or even a specific product. 

Tuch proposes that “the problem that public diplomacy faces here is compounded 

by the tremendous cultural diversity in the world which makes it so difficult for people to 

grasp the plethora of information coming at them from everywhere and to form accurate 

judgements (Tuch, 1990, p. 224).” But that is a common problem, which is faced by 

both international public relations and public diplomacy. Public diplomacy is confronted 

a more complicated setting as the diversity of issues varies from cultural to historical, 

political, economic, social, and so on since it is dealing with issues at a broad national 

level instead of a corporation or organizational level. 

The goal of government public relations is similar to public diplomacy to a certain 

degree. Broom (2009) mentioned the purposes of government public relations, including 

“informing constituents about the activities of a government agency”, “fostering citizen 

support for established policies and programs” and “facilitating media relations (p.424).” 

However, the audience of public diplomacy is mainly overseas public of another nation. 

Different from communicating with domestic citizens, the media platform changes from 

local media to the media of other nations. For the domestic press, there are a variety of 

resources and multiple voices since different media hold different positions towards one 

certain policy. On the contrary, the diversity is unlikely to occur when it comes to public 

diplomacy. The overall attitude of a nation towards another nation is often similar, which 

leads to high congruity in media coverage on international issues. In addition, such a 
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bias in media coverage gets worse when the media holds a hostile attitude towards the 

nation in its report.  

In summary, the diversity in linguistic, cultural, political, social, and economic 

context and the lack of diversity in media position are two major indicators distinguishing 

public diplomacy from public relations. 

Agenda-building: Public Relations Activities and Media Coverage 

Agenda-setting: Why Media is Important to Public Relations 

Dealing with media relations has been considered one sub-function of public 

relations for a long time, and past theories such as system theory suggest that media is 

one important external stakeholder of organizations in the perspective of public relations.  

Cohen (1963) stated that the mass media may not be successful in telling an 

audience “what to think”, but “stunningly successful in telling an audience what to think 

about (p. 13).” Early agenda-setting studies suggest that the audience are influenced by 

media when they decide what issues are important and how important those issues are 

(McCombs & Shaw, 1972). 

In addition to the influence on salience, numerous studies suggest that agenda-

setting can also influence how the audience thinks about an issue by selecting, 

emphasizing or ignoring certain elements of the issue (Ghanem, 1997; Lopez-Escobar 

et al., 1998). From the perspective of public relations, Kiousis (2005) suggest that 

agenda-setting may not only influence publics on a cognitive level, but also on an 

attitudinal level. 

Agenda-building Role of Public Relations 

The agenda-setting role of media in influencing an audience makes it valuable for 

public relations practitioners. Broom (2009) wrote that “traditional mass media have long 
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provided economical, effective methods of communicating with large and widely 

dispersed publics. Consequently, work in public relations requires an understanding of 

and skills in using newspaper, magazines, trade publications....and so on (p. 254.)” 

Realizing the importance in influencing media and using it as a mediator to set 

agenda for publics, some scholars propose the agenda-building role of public relations 

(Ohl et al., 1995; Turk, 1986; Weaver & Elliott, 1985; Hale, 1978). These studies 

demonstrate that public relations has an influence on media agenda and indirectly 

influence public agenda.  

Different from the traditional way of determining the value of public relations solely 

by measuring the media output such as news releases and newsletters, the agenda 

building role focuses on outcome, which means public relations’ influence on media 

agenda by providing information subsidies and activities such as news releases, press 

conferences, campaigns and so forth. Ohl and his colleagues proposed that agenda-

building in public relations “refers to the sources’ interactions with gatekeepers, a give-

and-take process in which sources seek to get their information published and the press 

seeks to get their information from independent sources (1995, p. 90).” Kiousis (2004) 

posit that media coverage is the result of the symbiotic relationship between sources 

and journalists, instead of merely the placement of messages provided by sources. The 

agenda-building role also extends to the international context and is called international 

agenda-building. Some former studies showed that international public relations efforts 

would have an impact on media coverage (Manheim & Albritton, 1984; Lee, 2007). 

Manheim and Albritton’s study showed that the international public relations activities 

sponsored by national governments influence the image of foreign nations in the United 
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States press in terms of visibility and valence. Lee’s study (Lee, 2007) found that “the 

public relations of other countries’ governments is a significant predictor of these 

countries’ prominence in the news coverage of the United States (p. 158).” Zhang and 

Cameron’s study on China’s international public relations campa ign in the U.S. also 

found that “the extent and nature of coverage of China in major U.S. 

newspapers....suggests that the press appeared to have been affected by the campaign 

(Lee, 2007, p. 13).” 

In addition to conducting a content analysis on public relations campaigns and 

activities, some scholars use another method to evaluate the influence of international 

public relations on media coverage, the public relations consultancy. Kiousis and Wu 

(2008) used a triangulation of methods by comparing public relations counsel for foreign 

nations, media content and public opinion data in 1998 and 2002. They found that 

public relations counsel influenced the news coverage, especially in the way of 

decreasing the amount of negative news coverage. 

Overall, most past studies focused on the influence of public relations on media 

coverage. Although some literature from the field of international public relations 

covered the impact of international activities supported by the national government and 

the international public relations counsel on shaping the perception of national image on 

the media of the targeted country, few of them officially mentioned public diplomacy.  In 

addition, most of them only compared the media coverage before the public relations 

activities with that after and focus on the change in salience and tone, nevertheless, few 

mentioned about whether those changes in media agenda related to agenda set by 

public diplomacy efforts. 
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Based on the similarities between public relations and public diplomacy, this study 

tries to find whether such an agenda-building role of public relations can also be applied 

to the field of public diplomacy by evaluating a specific case of Chinese President Hu’s 

visit to the United States. 

First-level Agenda Building  

Previous studies focus more on major “objects” or “issues”, which is called “first-

level agenda building.” First-level agenda-building asserts that the “objects” or “issues” 

that public relations concerns with will increase the media coverage on the same “issue”. 

Simply put, the salience of an issue in public relations messages will influence the 

media salience of that issue.  

 In this thesis, an issue will be defined as “topic”, and the categories of topic is 

adopted from Zhang and Cameron’s (2003) study on China’s image in the U.S. media 

coverage, which are mainly based on the 1980 project of the IAMCR (Stevenson & Cole, 

1984). The list of categories will be stated in the methodology section. 

Second-level Agenda-building and Framing 

The second-level agenda-building focuses on characteristics, properties, or 

qualities of the objects or issues, and they are called “attributes” of the issue (Kiousis, 

Bantimaroudis, & Ban, 1999). Attribute salience was first mentioned in second-level 

agenda setting. The contemporary explication of second-level agenda setting suggests 

that news media attention can influence public opinion about an issue by emphasizing 

on certain attributes and ignoring others (Ghanem, 1997; Lopez-Escobar et al., 1998; 

Wanta & Hu, 1993). Similarly, second-level agenda building does not only look at the 

transfer of major issue salience, but also the transfer of the attribute salience. 
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The second-level agenda building role is supported by numerous studies in the 

context of political public relations. Kaid (1976) found that the news stories about 

candidates in newspapers are reported similarly as the content in news releases 

disseminated by public relations practitioners. Lancendorfer and Lee (2003) observed 

that the salience of issues in campaign news releases influenced the salience of issues 

covered in news stories in the 2002 Michigan governor’s race. Kiousis (2006) studied 

the linkages between candidate news releases and media coverage during the 2002 

Florida Gubernatorial election and found that both object and attribute salience 

development were included in agenda building. He also argued that “the second-level 

agenda building model has a logical connection in its application to the practice and 

understanding of public relations (p. 279).” 

According to the previous studies on second-level agenda building, attributes can 

be divided into several dimensions. Ghanem (1997) proposes that there are four 

dimensions, including subtopics, framing mechanisms, affective elements and cognitive 

elements. McCombs (1995) asserts that affective and substantive elements may be the 

central attributes. Affective attributes refer to the elements in a report that arouse 

emotional reactions from audience, such as the tone (Kiousis, 2005). The substantive 

dimension refers to the facets of a story that help the audience to structure the content 

cognitively.  

Some studies suggest links between substantive attributes and framing theory. 

McCombs and Ghanem (2001) propose that substantive attributes range along a micro-

macro continuum and “frames serve as efficient building devices of micro-attributes and, 

in turn, can be thought of as macro attributes (McCombs & Ghanem, 2001, p. 74).” For 
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example, at a micro-level, the substantive attributes of Tibet issue can be the age, name 

or appearance of Dalai Lama, who is the religious leader of Tibet; at a macro-level, a 

substantive attribute can be the conflict between Dalai and Chinese central government. 

Kiousis (2011) states that “there are six substantive attributes that have been 

consistently examined in the literature are the conflict, human interest, problem 

definition, responsibility attribution, moral evaluation, and consequence assessment 

frames (p. 4).” And back to the example of Tibet issue, the macro-level attributes would 

be conflict frame. 

In a similar fashion, this study extends the concepts and measurement of affective 

and substantive attributes to the field of public diplomacy. The second-level agenda 

building role of public relations provides a theoretical foundation for this study. This 

thesis does not only examine public diplomacy’s influence at the first-level agenda 

building, but also explores deeper to see whether the media coverage would be 

influenced by second-level agenda building. For instance, whether or not the negative 

media coverage decreased, whether the salience of attributes framed by Chinese 

government influenced the attributes salience in media coverage, and whether the 

public diplomacy activities’ points of view were presented on media coverage. 

Public Relations and Public Diplomacy in China 

The concept of public relations was introduced in China in the 1980s. At this time, 

the political and economic changes such as the implementation of the “Open and 

Reform Policy” paved the way for this originally western concept and profession (Chen, 

1991). Furthermore, the market-driven economic system, the democratic development, 

and the gradually evolved media system made public opinion more and more important 

and forced organizations to establish and maintain a good relationship with their publics. 
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Therefore, the western approach of public relations soon spread rapidly all over the 

country during these twenty years and is now growing faster than ever in the form of 

educational programs and public relations societies in China (Black, 1991). Although the 

discipline of public relations has grown up very quickly whether in scholarship or in 

profession, it still faces with the same challenges such as the lack of the body of 

knowledge and the lack of a consent on its definition. Also there is an ongoing debate 

over whether it should belong to a mass communication or to a business school.  

Contrary to public relations, public diplomacy may not be a new concept in China, 

and it is tied closely to foreign media. An early example can be traced back to the mid-

1930s, when American journalist Edgar Snow was invited by the Chinese Communist 

Party to report about its civil war. His book, Red Star over China, portrayed China’s 

then-national leader, Mao Zedong, as a national hero. The book was a complete 

success around the world. After the foundation of the People’s Republic of China, the 

Chinese government kept inviting foreign journalists and academics, who were carefully 

selected and investigated, to visit China and report to the worldwide audiences. In the 

early 70s, China’s then-premier Zhou Enlai launched “Ping Pong Diplomacy” and won 

worldwide attention through a mass media report, which broke the 20-year long isolation 

between China and the United States. 

However, such a favourable national image has not been maintained for a long 

period, since it was damaged by the 1989 Tiananmen Square protest. American media 

such as CNN reported on the unrest, and the famous photo, picturing a lone protester 

standing in front of an array of tanks, was selected as the World Press Photo of 1989 

(Hooghe, 2007). After that, China hired one of the world’s largest public relations 
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consulting firms, Hills and Knowlton, to help repair its damaged national image. 

Nevertheless, the negative image related to the “Tiananmen Square Massacre” still 

casts shadows on China.  

Currently, China faces an emerging public diplomacy issue, “China Threat.” The 

United States and many Asian nations are worried that China’s political and economic 

development will threaten their leading positions and China will assert its military 

strength to the world. Chinese government officials accused western media of being 

responsible for China’s negative aggressive image. One example is BBC’s documentary, 

“The Chinese Are Coming”, which depicts China as a threat to overtake America as the 

world’s largest economic superpower. China’s minister Zhao Qizheng (2003) 

complained that western media use “their media dominance,” “stressing the negatives in 

China without pointing out recent positive developments.” In response to the “China 

Threat” theory, China created the concept of “China’s Peaceful Rise” (Zhongguo de 

hepingjueqi), and then changed it to “Peaceful Development of China” in order to avoid 

the aggressive connotation of the word “rise”.  

According to Hooghe (2007), China’s current public diplomacy goal is to “boost the 

legitimacy of the Communist Party as China’s central ruler,” “to lure foreign investment 

to the country” and “to make China’s Rise palatable to the region and the world at large 

(p. 93).”  The preferred national image for China includes three layers. The first is that 

China pursues to be seen as caring for its people and seeks understanding for its 

political system. The second is that China depicts itself as a “stable, trustworthy and 

responsible economic partner (Hooghe, 2007, p. 93)” and, meanwhile, not threatening. 
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The third is that China wants to be regarded as a trustworthy member of the 

international community, with contributions to the world peace. 

China’s Public Diplomacy Activities in the United States  

China’s public diplomacy is still at a starting point, however, some American 

scholars observe that it is developing and improving rapidly, and “it is not only 

expanding in scope, but it is also becoming more sophisticated” (Chinarelations, 2011). 

They found that China is studying from the United States and European’s experience in 

public diplomacy and trying out new public diplomacy instruments. In addition, more and 

more Chinese states and institutions are involved in the field of public diplomacy, and 

more and more public diplomacy practitioners are beginning to notice that public 

diplomacy is not only to disseminate information, but also to listen to its publics and 

have a two-way dialogue. 

China’s explosive economic power directly or indirectly erodes the leading position 

of America. For instance, American public view China’s low-cost manufacturing industry 

as making the situation of unemployment even worse in the United States. Also, its 

human rights issues, the quality of products “Made in China”, and its political issues 

including the Taiwan, Tibetan and Xinjiang issue have long been a concern of the 

United States. In addition, China’s recent actions in the South China sea and Beijing’s 

refusal to contain North Korea’s nuclear program stressed the tension between the two 

nations.  

In response to the growing fear of China’s success, in 2000, the Chinese 

government launched an international public relations campaign in the United States 

between August 23 and September17. During the campaign, many cultural 

performances and exhibitions were held and China’s then-President Jiang Zemin visited 
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the United States and was interviewed by CBS’s 60 minutes. According to Mr Zhao 

Qizheng, who was the director of the China State Council Information Office at that time, 

the cultural tour was aimed at “presenting a genuine, brand new image of China before 

the American people (Qizheng, 2000).” And the then- President Jiang said during the 

interview that he hoped it would “allow the American people to hear first-hand his 

peaceful intentions, and help foster good relations with the United States.”(China’s 

President on 60 minutes, 2000) 

According to the U.S. Senate report (Committee on Foreign relations, 2011), 

China launched the “Peaceful Rise of China” Public Diplomacy Campaign in 2005. 

“China’s successful implementation of this campaign in playing down the possible 

negative consequences of China’s ever-increasing dominance was illustrated in 

President Obama’s statement during the recent 2010 state visit: ‘I absolutely believe 

that China’s peaceful rise is good for the world, and it’s good for America’  (p. 8).” 

Aside from campaigns in the United States, two major global events that were held 

in China conveyed messages to the whole world, including the United States, and they 

were the 2008 Summer Olympics and 2010 World Expo in Shanghai. These two events 

first aimed to “introduce China to the world” and secondly, to get the “world coming to 

China”. These events drew millions of visitors to China, and also gained worldwide 

media coverage including the coverage in the United States.  

In addition to formal campaigns and official leader’s visit to the United States, 

China also established educational programs. The programs offered scholarships and 

allocated funding for overseas students in America. According to the 2010 “Open 

Doors” study, for the academic year 2009-2010, 127,000 Chinese students were in the 
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United States (a 30% increase in the number of Chinese students from the year before), 

and China is now the number one “sending” country (Open Door Study, 2010).  In spite 

of sending international students to the United States, China also developed 

educational programs and schools to introduce Chinese culture to America. For 

example, Beijing has invested millions in “Confucius Institutes” throughout the world. In 

the United States, there are about 70 such institutes, which provide classes in Chinese 

language, literature and the arts. 

In summary, China’s public diplomacy strategies, which ranged from a formal 

leader’s visit and public diplomacy campaigns, to educational programs and schools in 

the United States, showed an increasingly sophisticated system of China’s public 

diplomacy.  U.S. scholars have noticed that China pays more and more attention to 

public diplomacy activities in the United States, which aims to building its national image 

and a good relationship with the United States. 

China’s Recent National Image on U.S. Media Coverage 

According to Stevenson and Gaddy (1984), the American media share a similar 

pattern in selection of international news. Also they tend to report the negative news of 

developing or underdeveloped countries. The distorted news coverage of the third world 

has been one of the most common complaints from third world countries. In addition, 

the stories focused on crises, strikes, and protests of the third world countries.  

Chang found that not all the countries are treated equally to be mentioned in the 

news (1998). He argues that, for those countries in the core zone of the world system, 

their chances of being in the news are higher than those in the semi-peripheral and 

peripheral strata. Nations in the other two zones will have to go through several filters 

before they make it to the news. 
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As a developing country, China faces the same challenge  in American media 

coverage. Because of different political ideologies, the American media adopted the 

anti-China stance for a long time. Some argued that the anti-China stance was adopted 

since 1989 (Ching, 1998); however, according to Perlmutter (2007), the U.S. media’s 

negative attitude towards China can be dated back to 1949, when new China was just 

founded. During 1950s-1960s, western reporters were kept out of China. The media 

stories and pictures were all taken by Chinese news agencies. However, American 

news reporters and editors viewed China’s stories and pictures as sheer Communist 

propaganda and the Times tried out a way to distort and change the original pictures 

received from a Chinese agency. That was the starting point of the negative attitude of 

American media towards China.  

In media research, Goodman found that 24% of the stories from the Washington 

Post and New York Times focused on severe crises, 70% were concerned with conflict 

and 32% with violence (Goodman, 1999). According to Mann (1999), the American 

news tend to portray China in an overly simplistic frame, and the stereotype of the 

stories always used a single story, image, or concept instead of providing complete and 

substantial facts and perspectives. He believed that such a selective reduction led to 

many negative effects. Ching (1998) found that stories on Chinese lifestyle, culture and 

social attitudes started to appear in U.S. newspapers, provided a more objective and 

complete picture of China, compared with the time when media coverage merely 

focused on political issues. The improving image of China on American media does not 

reach the standard for objectivity of China. A conference hosted by the National 

Committee on U.S.-China relations and John F. Kennedy School of Government at 
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Harvard University in 1998 analyzed the US media coverage of China. Most American 

conference attendants viewed U.S. coverage of China as balanced and objective, while 

most Chinese attendants disagreed. 

In conclusion, the American media tend to report on bad news about the Third 

World such as crises, protests, and violence. Additionally, the American coverage of 

China adopted a negative stance back in the 1950s and the American media system 

shares a similar pattern and homogenized perspective on Chinese issues. Although the 

expanded coverage to Chinese culture and lifestyle improved the objectivity, China 

does not agree on the extent of objectivity and aims to build a more positive national 

image on U.S. media. 

Hypotheses and Research Questions 

Based on the logic of first-level agenda building, the salience of issues in news 

releases during the public relations activities will be related to the salience of issues in 

media coverage. Since the literature discussed about the similarities between public 

relations and public diplomacy, it is expected that the first-level agenda building effect 

also exists in the field of public diplomacy. This thesis investigates whether the topic 

salience in the visit-related news stories reported by Xinhua News Agency correlates 

with the topic salience in the news stories from the leading newspapers in the United 

States. Two hypotheses are offered here:  

H1: The salience of topics in the news stories from the New York Times and the 
Washington Post after the visit will be positively correlated with the salience of topics in 

the visit-related news stories from Xinhua News Agency. 
 
H2: The strength of the correlation between the salience of topics in the news 

stories from the New York Times and the Washington Post after the visit and the 
salience of topics in the visit-related news stories from Xinhua news agency will be 

stronger than that before the visit.  



 

37 

In addition to first-level agenda building, which focuses on object or issue salience, 

second-level agenda building suggests that attribute salience in news releases would 

be related to the attribute salience in media coverage. Just as mentioned in the 

literature review, there are two dimensions of attribute salience, namely, substantive 

dimension and affective dimension. Similarly, the second-level agenda building effect is 

also expected to occur in public diplomacy activities. For evaluating substantive 

dimension, two hypotheses are stated as follows: 

H3: The salience of substantive attributes in the news stories from the New York 
Times and the Washington Post after the visit will be positively correlated with the 
salience of substantive attributes in the visit-related news stories from Xinhua News 

Agency.  
 

H4: The strength of correlation between the salience of substantive attributes in 
the news stories from the New York Times and the Washington Post after the visit and 
the salience of substantive attributes in the visit-related news stories from Xinhua news 

agency will be stronger than that before the visit. 
 

For evaluating affective dimension, two hypotheses are stated as follows: 

H5: The salience of affective attributes in the news stories from the New York 

Times and the Washington Post after the visit will be positively correlated with the 
salience of affective attributes in the visit-related news stories from Xinhua News 

Agency. 
  
H6: The strength of correlation between the salience of affective attributes in the 

news stories from the New York Times and the Washington Post after the visit and the 
salience of affective attributes in the visit-related news stories from Xinhua news agency 

will be stronger than that before the visit. 
 
Both public diplomacy and traditional diplomacy occurred during the visit, however 

the common elements between traditional diplomacy and public relations are scarce. 

Hence, whether the agenda building effect will occur in traditional diplomacy still 

remains a question. If it still exists, whether it is more or less effective than public 
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diplomacy in influencing media agenda is another question. Four research questions 

are offered as follows: 

RQ1: Is there any correlation between the salience of topic in the agenda of 
traditional diplomacy and media coverage of the United States? 

 

RQ2: Is there any correlation between the salience of substantive attributes in the 
agenda of traditional diplomacy and media coverage of the United States? 

 
RQ3: Is there any correlation between the salience of affective attributes in the 

agenda of traditional diplomacy and media coverage of the United States? 

 
RQ4: Which is more effective in setting the media agenda, public diplomacy or 

traditional diplomacy? 
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Table 2-1.  Four cultural communication models 

 Model of public relations  
Model of cultural  
communication 

Two of the four  
models of public 
relations fit with  

cultural diplomacy 

PRESS AGENTRY/PUBLICITY 
 
 

PUBLIC INFORMATION  

ONE-WAY TRANSMISSION  
 
 

SELF-PORTRAYAL 
 

Two of the four 
models fit with 
cultural relations 

 

TWO-WAY ASYMMETRIC 
 
TWO-WAY SYMMETRIC 

 

INFORMATION  
 
EXANGE AND CO-

OPERATION  
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CHAPTER 3 
METHODOLOGY 

Methods 

Universe and Measurements 

Chinese president Hu Jintao visited the United States from January 18, 2011 to 

January 21, 2011. Actually he arrived in the United States on January 19, 2011 and it 

was a three-day visit, but he was heading to the United States on January 18, 2011 and 

China’s public diplomacy activities started on January 18, so that day was categorized 

as a day during the visit.  

The universe included two parts. The first part was the media stories of United 

States on China from November 18, 2010, two months before President Hu arrived, to 

March 21, 2011, which was two month after the day he left. The second part was news 

stories released from the Chinese government from November 18, 2010, two month 

before the visit to March 21, 2011, which was two month after the visit. All the data were 

collected from LexisNexis Academic database to keep the searching consistent. 

For media coverage, two mainstream newspapers were used as sources to collect 

stories on China, including the New York Times and the Washington Post. The keyword 

“China” or “Chinese” was used to search in headline and lead since the analysis 

focused on China’s national image in the United States media coverage. The analysis 

focused on whether the media coverage has noticed about the visit and whether the 

media agenda was influenced by the public diplomacy activities. A comprehensive 

discussion included the topic, frame and tone.  

For government news releases, news stories from China’s official news agency, 

Xinhua News Agency, were collected since Xinghua is the official news agency to report 
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to international publics and release statements, transcripts of speeches and news 

releases related to the visit. Since the intervention was China’s public diplomacy 

strategies and activities during President Hu’s visit, only the visit-related stories from 

Xinhua were collected. First,  in order to filter out news artivles irrelevant to Hu’s visit to 

the United States, search keywords “visit”, “U.S.” and “President Hu” in conjunction with 

Boolean operator “AND” were used to search in headline and lead. The second step 

was to sort out the news stories directly related to the visit. This thesis focused on the 

visit’s influence on media coverage of the United States, therefore only the news stories 

straightforwardly mentioning about President Hu’s visit to the United States were kept 

for further analysis and compared with the stories from the two newspapers of the 

United States. It might be criticized that the stories related to the visit can only cover 

traditional diplomacy activities while fail to spot public diplomacy efforts. However back 

to the definition of traditional diplomacy, only the confidential official documents 

between two governments would be counted as traditional diplomacy. Since Xinhua 

News Agency itself is a platform for public diplomacy and all the stories released by 

Xinhua is trying to communicate with U.S. publics instead of merely talking to leaders of 

the United States. Even the story only covers traditional diplomacy activities, it is still 

trying to release information that they want the public to know other than keeping it 

under the table between governments. Hence, the story covered traditional diplomacy 

were still regarded as including public diplomacy information because they released 

some portion of traditional diplomacy information, the portion they wanted the publics to 

be informed. So all the stories related to the visit were analysed as public diplomacy 
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materials. However, those stories covering traditional diplomacy were sorted out to 

answer four research questions.   

For measurement of media coverage, Lindenmann’s yardstick (1993, cited in 

Watson & Noble, 2007) model of public relations effectiveness evaluation will be 

adopted. Yardstick proposes three levels in measuring public relations effectiveness. 

The analysis mainly focused on the first media level, which was media output. The 

second level of target audience and the third level of attitude/behavioural change were 

out the scope of this thesis because the time period may be too short for the audience 

to fully respond, but it can be left for future research. 

Effects of First-level Agenda Building 

To examine the effects of first-level agenda building, the sources collected from 

both the American media coverage and from Xinhua News Agency were classified into 

different categories according to their topics to see if the issue salience transferred from 

public diplomacy agenda to overseas media agenda.  

The topic categories were adopted from Zhang and Cameron’s (2003) study, 

which was mainly based on the 1980 project of the IAMCR (Stevenson & Cole, 1984) 

“The International Association for Mass Communication Research” and other relevant 

studies.  

 Topic categories were listed as follows: (1)PRC domestic politics; (2)Taiwan 

Straits/Tibet issue/Xinjiang; (3) international politics; (4) domestic economy; (5) 

international economy; (6)defense/nuclear weapon/war crises; (7) 

disasters/unrest/terrorism; (8) culture; (9) science/ecology/technology; (10) religion; (11) 

law/crimes/corruption; (12) population; (13) sports; (14) social service, welfare, 

education. 
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  Each story was categorized into one dominant topic, while could be coded as 

with more than one topics. After categorizing every piece of stories into different topics, 

first, correlation between the issue salience of two newspapers from the United States 

and that of Xinhua News Agency were calculated to see whether they are positively 

correlated. Secondly, the correlation during the two months before the visit was 

compared with that during the two months after to see if there is any difference.  

Effects of Second-level Agenda Building 

According to previous literature, two dimensions of attributes in the second-level 

agenda building, namely, substantive and affective dimensions, were measured 

separately. For precisely measuring whether the tone or the frame of a specific topic of 

U.S. media coverage and Chinese media is related to each other, the substantive 

attributes and affective attributes were broken down into fourteen topics. Simply put, 

first a story was put into a topic category; secondly, the story under a topic was put into 

one of the six frame categories and one of the three valence categories (Figure 3-1). 

There are six substantive attributes, including the conflict, human interest, problem 

definition, responsibility attribution, moral evaluation, and consequence assessment 

frames (de Vreese, 2003; Entman, 1993; Hallahan, 1999; Knight, 1999; Scheufele, 

2000). According to Kiousis (2011), the conflict frame focuses on describing conflicts 

between individuals, groups, or institutions as a means of capturing audience interest. 

The human interest frame is “used in statements to depict how issues directly affect 

specific individuals and groups.” The problems definition frame is adopted in messages 

that “identify causes and antecedents associated with various issues.” The responsibility 

attribution frame is used in a message to identify the accountability of the cause or 

solution of an issue or problems to individual or group. The morale evaluation is “used in 
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messages to describe issues in ethical and normative terms of right and wrong,” often 

raise a question of how to behave. The consequence assessment frame is “used in 

messages to identify outcomes and results.” (Kiousis, 2011, p.6) 

For affective dimension, the tone was analyzed. A three-point scale from one to 

three was created to measure the tone of stories, in which one means positive, two 

means balanced or neutral, and three means negative.  

The complete coding book is presented in Appendix A. 

Data Analysis Strategy 

 The frequency of each topic, frame and valence were ranked in descending order 

and the rank represented their corresponding salience. Spearman’s rho correlation was 

used as the main statistical test to compare issue salience and attributes salience of the 

New York Times and the Washington Post with that of Xinhua News Agency (e.g: 

McCombs & Bell, 1996). Fisher’s r to z was adopted to analyze whether there is 

significant difference between two correlation coefficients if there was significant 

correlation both before and after the visit. Two independent coders coded all the sample 

stories separately. Scott’s Pi was used to test inter-coder reliability. Asymptotic Chi-

square test was performed to see whether there is significant difference between the 

aggregated frequency for each topic, frame and valence adopted by American 

newspapers before and after the visit.   

Sampling 

The total number of the news stories collected from the New York Times, the 

Washington Post and Xinhua was 1126, including 434 from the New York Times and 

the Washington Post and 88 from Xinhua during the two months before the visit; 60 

from the New York Times and the Washington Post and 98 from Xinhua during the visit; 
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415 from the New York Times and the Washington Post and 31 from Xinhua during the 

two months after the visit (Table 3-1).  

Table 3-1.  Sample 

Time period 
NYT 
(Unit:Story) 

WPOST 
(Unit: Story) 

Xinhua  
(Unit: Story) 

11/18/2010-01/17/2011 

(2 months before the visit) 

301                  133 

 
31                    29 
 

296              119 

88 

 
01/18/2011-01/21/2011    
(4 days during the visit) 

98 

01/22/2011-03/21/2011 
(2 months after the visit) 

31 
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Figure 3-1.  After categorizing a story into topics, categorize frame by topic and 

categorize valence by topic  
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CHAPTER 4 
RESULTS 

First-level Agenda Building 

There are two hypotheses regarding to the first-level agenda building of public 

diploamcy. H1 assumes the salience of topics in the news stories from two U.S. 

newspapers after the visit will be positively correlated with the salience of topics in the 

visit-related news stories from Xinhua News Agency. H2 stated that the strength of the 

correlation between the salience of topics in the news stories from two U.S. newspapers 

after the visit and the salience of topics in the visit-related news stories from Xinhua 

news agency will be stronger than that before the visit 

There are two research questions exploring the first-level agenda building of 

traditional diplomacy. RQ1 tries to find out if there is any correlation between the 

salience of topics in the agenda of traditional diplomacy and media coverage of the 

United States. RQ4 tries to figure out whether traditional diplomacy or public diplomacy 

is more effective in building the first-level agenda. 

As stated in the methodology section, all the visit-related news stories from Xinhua 

News Agency were regarded as a proxy to reflect the agenda of China’s public 

diplomacy. Even if the story just covered traditional diplomacy activities, those activities 

were published by Xinhua News Agency,which means Chinese government wanted to 

communicate with overseas publics through mass media. To evaluate the effectiveness 

of agenda building in the field of public diplomacy, all the news stories related to 

President Hu’s visit to the United States were analyzed to explore China’s public 

diplomacy agenda.  However, the news stories related to traditional diplomacy were still 



 

48 

sorted out to see whether the traditional diplomacy agenda is also related with media 

agenda of the United States.   

Dominant Topic Correlation 

For dominant topic, each piece of news story can only be assigned into one main 

topic, no matter whether there is any sub-topics occur. The total number and rank of 

each topic from Xinhua News Agency and two newspapers of the United States, the 

New York Times and the Washington Post are listed in Table 4-1.  The inter-coder 

reliability test showed that Scott’s Pi for dominant topic is 0.883. Bivariate correlation 

test for dominant topic is listed in Table 4-2. 

First, the Asymptotic Chi-square test was performed to analyze whether there is 

significant difference between the frequency of the news stories from two U.S. 

newspapers before and after the visit for each topic. The stories during the visit only 

covered four days, while the stories before and after the visit both covered two months. 

Therefore only the cell of before and the cell of after were analyzed because they have 

a balanced sample for statistical analysis. All of the three cells were analyzed in a 

descriptive way to see if there was any change.  

The result from the Chi-square test showed that, the frequency of topic 

6 ”Defense/nuclear weapon/war crisis” and topic 14 “Social service/welfare/ 

education”significantly decreased, while topic 8 ”Culture” significantly increased after 

the visit than that before at the 0.01level (Table 4-3). In addition, the rank of the 

frequency of news stories choosing “Culture” as dominant topic by two U.S. newspapers 

before the visit was five, however, it climbed up to three during the visit and reached 

one after the visit.  
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Bivariate correlation test showed that the rank of frequency of dominant topic 

chosen by Xinhua News Agency after the visit is not significantly correlated with the 

rank of frequency of dominant topic chosen by two U.S. newspapers after the visit. 

However, there is significant correlation between dominant topic of news stories 

reported by Xinhua and that of the news stories reported by the New York Times and 

the Washington Post during President Hu’s visit (ρ =.719, p<0.01). Also there is 

significant correlation before the visit (ρ =.732, p<0.01). The correlation before the visit 

is slightly higher than that during the visit, however, Fisher’s r to z showed the 

correlation before the visit is not significantly higher than that during the visit. The result 

suggests that the salience of dominant topic of news stories reported by the New York 

Times and the Washington Post  before and during the visit is significantly correlated 

with the salience of dominant topic of news stories reported by Xinhua, while the 

salience is not significantly correlated after the visit. Hence H1 and H2 are not 

supported. 

For the news stories related to traditional diplomacy, there is no significant 

correlation between the rank of frequency of dominant topic chosen by news stories 

from Xinhua and that of frequency of dominant topic reported by two newspapers of the 

United States after the visit. However there is significant correlation before the visit at 

the 0.05 level (ρ =.485, p<0.05), though Fisher’s r to z showed that there is no 

significant difference between the correlation wielded from stories of public diplomacy 

and that wielded from stories of traditional diplomacy. Also there is significant 

correlation during the visit at the 0.01 level (ρ =.719, p<0.01). Still Fisher’s r to z shows 

that there is no significant difference between two correlation coefficients. To answer 
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RQ1, the result showed that there is significant positive correlation between the agenda 

of traditional diplomacy and media coverage before and during the visit. And the 

correlation during the visit is higher than before. To answer RQ4, the result showed that 

the effectiveness of traditional diplomacy in setting media agenda is not significant 

different from that of public diplomacy.  

Topic Correlation 

For topic, one news story can be categorized into more than one topic, and the 

topics or sub-topics assigned to a news story were all coded. Doing so was to provide a 

more complete picture to see if the agenda of all the topics covered by news stories of 

two U.S. newspapers is related with that of Xinhua. The total number and rank of each 

topic from Xinhua News Agency and two newspapers of the United States, the New 

York Times and the Washington Post are listed in Table 4-4. The inter-coder reliability 

test showed that Scott’s Pi for dominant topic is 0.820. Bivariate correlation test for 

dominant topic is listed in Table 4-5.  

The Asymptotic Chi-square test combined with descriptive analysis were also 

performed to analyze whether there is significant difference between the frequency of 

the news stories from two U.S. newspapers before, during and after the visit for each 

topic.  

The result from the Chi-square test showed that, only topic 8 ”Culture” significantly 

increased after the visit than that before at the 0.01level (Table 4-6). In addition, the 

rank of frequency of news stories choosing ”Culture” as topic or sub-topic “Culture” 

before the visit was five before and during the visit, however it went up to one after the 

visit.  
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Bivariate correlation test showed that the rank of frequency of topics chosen by 

Xinhua News Agency is significantly correlated with that of frequency of topic chosen by 

two U.S. newspapers after President Hu’s visit (ρ =.739, p<0.01). Hence H1 is 

supported.  However there is also significant correlation between the topic salience of 

news stories reported by Xinhua and that of the news stories reported by two U.S. 

newspapers before (ρ =.808, p<0.01) and during the visit (ρ =.795, p<0.01). Although 

the correlation is slightly higher before the visit than during and after the visit, Fisher’s r 

to z shows there is no significant difference between them. For topic, H2 is not 

supported.  

For the news stories related to traditional diplomacy, there is significant correlation 

between the topic salience of news stories from Xinhua and that of news stories from 

newspapers of the United States during (ρ =.795, p<0.01) and after the visit at the 0.01 

level (ρ =.739, p<0.01). The significant correlation before the visit only occurs at the 

0.05 level (ρ =.483, p<0.05). To answer RQ1, the result showed that there is significant 

positive correlation between the agenda of traditional diplomacy and media coverage 

especially during the visit, and the traditional diplomacy does have effects in building 

media agenda of topics. To answer RQ4, firstly, the significant positive correlation only 

occurs at the 0.05 level before the visit while it is significant at the 0.01 level during and 

after the visit. Compared with the correlation wielded from public diplomacy, which 

showed no significant difference before, during and after the visit, traditional diplomacy 

is more effective in influencing media agenda. Secondly, by comparing the correlation 

wielded from public diplomacy with that wielded from traditional diplomacy in each time 

period, Fisher’s r to z showed there is no significant difference between them. The result 
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partially revealed that traditional diplomacy is more effective in setting first-level media 

agenda.  

Summary of First-level Agenda Building 

To sum up, H1 is rejected in terms of dominant topic salience while supported in 

terms of topic salience. H2 is rejected for both dominant topic and topic salience. In 

addition, there is no correlation between the dominant topic agenda of traditional 

diplomacy and that of two U.S. newspapers. Nevertheless, there is a significant 

correlation between the topic agenda of them. In terms of building topic agenda, the 

results partially showed that traditional diplomacy is more effective.  

Second-level Agenda Building 

To measure the effectiveness of second-level agenda building, the substantive 

and affective attributes were analyzed separately. There are six frames of substantive 

attributes and three tones of affective attributes.  

Substantive Attributes 

There are two hypotheses regarding second-level agenda building effects of public 

diplomacy. H3 assumes that the salience of substantive attributes in the news stories 

from two U.S. newspapers after the visit will be positively correlated with the salience of 

substantive attributes in the visit-related news stories from Xinhua News Agency. H4 

assumes the strength of correlation between the salience of substantive attributes in the 

news stories from two U.S. newspapers after the visit and the salience of substantive 

attributes in the visit-related news stories from Xinhua news agency will be stronger 

than that before the visit. 

There are two research questions that try to find out whether the substantive 

attribute agenda building effects exist in the field of traditional diplomacy. RQ2 explored 
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whether there is any correlation between the salience of substantive attributes in the 

agenda of traditional diplomacy and media coverage of the United States. RQ4 asked 

whether traditional diplomacy or public diplomacy is more effective in substantive 

attributes agenda building.  

The substantive attributes are represented by frames, and a news story can use 

more than one frame to portray a topic. The substantive attributes are broken down by 

fourteen topics. The total number and ranks of each frame adopted by Xinhua News 

Agency and two newspapers of the United States, the New York Times and the 

Washington Post are listed in Table 4-7. The inter-coder reliability test showed that 

Scott’s Pi for frame by topic is 0.787. Bivariate correlation test for frame by topic is listed 

in Table 4-8. 

First when looking at the aggregated number of each frame to get a general 

picture, the Asymptotic Chi-square test (Table 4-9) combined with descriptive analysis 

was used to analyze whether there is significant difference between the frequency of 

the news stories from two U.S. newspapers in choosing each frame before, during and 

after the visit.  

The result of Chi-square suggest that, the frequency of stories choosing Frame 1 

“Conflict”, Frame 4 “Responsibility Attribution” and Frame 6 “Consequence 

Assessment ” by two American newspapers decreased significantly at the 0.01level 

(Table 4-10) after the visit than that before.  However when it was analyzed in a 

descriptive way, the first finding is that the frame most frequently used by Xinhua before, 

during or after is Frame 6 “consequence assessment frame”, and the amount of Frame 

6 adopted by the media coverage of the United States increased by 10% during the visit 
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than that before the visit, although after the visit, the proportion turned back to almost 

the same point as that before the visit. The second finding is that the second frequently 

used frame by Xinhua is Frame 3 “problem definition”, and the amount of Frame 3 

adopted by two American newspapers increased by 7% after the visit than that before.  

Although the aggregated number of each frame did not show much correlation 

between Xinhua and two U.S. newspapers, when the frames are broken down to topics, 

bivariate correlation test showed there is  significant positive correlation between the 

substantive salience of Xinhua and that of the New York Times and the Washington 

Post after the visit (ρ =.381, p<0.01). Hence H3 is supported. However there is also 

significant correlation found between the substantive salience of Xinhua and that of two 

U.S. newspapers before the visit (ρ =.570, p<0.01) and during the visit (ρ =.581, p<0.01). 

The correlation before the visit is higher than that after the visit. Hence H4 is rejected. 

Fisher’s r to z suggest that there is significant difference between the correlation 

coefficients during the visit and that after the visit at the 0.05 level (z =1.67, p<0.001), 

therefore the correlation during the visit is stronger than that after the visit. 

For the news stories related to traditional diplomacy, by looking at the aggregated 

number of each frame, the frame most frequently used by Xinhua is still Frame 6 

“consequence assessment frame”. When the frames are broken down to topics, there is 

significant correlation between the salience of substantive attributes of news stories 

from Xinhua and that from newspapers of the United States before (ρ =.485, p<0.001) 

and during (ρ =.554, p<0.01) the visit at the 0.01 level. The substantive attributes 

salience of news stories from two American newspapers after the visit is only 

significantly correlated with that of Xinhua at the 0.05 level (ρ =.203, p<0.05). In addition, 
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although the correlation during the visit is the highest, Fisher’s r to z suggest that there 

is no significant difference between the correlation during the visit and that after the visit. 

To answer RQ2, the result showed that there is significant positive correlation between 

the agenda of traditional diplomacy and the media coverage before, during and after the 

visit while there is no significant difference in the correlations. In addition, by comparing 

the correlation wielded from traditional diplomacy with that wielded from public 

diplomacy, there is no significant difference either before, during or after the visit. To 

answer RQ4, the result showed that, for building substantive attributes agenda, 

traditional diplomacy and public diplomacy are equally effective.   

Affective  Attributes  

The affective attributes are represented by three tones, namely, positive, neutral 

and negative. The affective attributes were broken down to fourteen topics. The total 

number and rank of each frame from Xinhua News Agency and two newspapers of the 

United States, New York Times and Washington Post are listed in Table 4-11. The inter-

coder reliability test showed that Scott’s Pi for valence by topic is 0.819. Bivariate 

correlation test for frame by topic is listed in Table 4-12. 

When looking at the aggregated number of each tone, the Asymptotic Chi-square 

test was used to analyze whether there is significant difference between the frequency 

of the news stories from two U.S. newspapers in choosing each valence before, during 

and after the visit. The result suggest that, positive stories significantly increased while 

negative stories significantly decreased after the visit than that before at the 0.01 level 

(Table 4-13). When it was analyzed in a descriptive way (Table 4-14), it clearly reveals 

that the proportion of positive media coverage before the visit was only 7.6%, and it 

almost tripled to 21.6% during the visit and almost doubled as 14.4% after the visit. The 
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negative media coverage decreased from 49.9% before the visit to 37.1% during the 

visit, and then went down to 33.6% after the visit.   

 Although the change in the aggregated tone of media coverage during and after 

President Hu’s visit is obvious, when the valence were broken down to each topic, the 

bivariate correlation test showed that significant correlation between the rank of 

frequency of valence for each topic from Xinhua and that from two U.S. newspapers 

only occurs at the 0.05 level and the correlation is relatively low (ρ =.274, p<0.05). H5 is 

partially rejected. Although the correlation after the visit is only significant at the 0.05 

level, there is no significant correlation found even at the 0.05 level before the visit, 

hence H6 is partially supported. In addition, the correlation during the visit is significant 

at the 0.01 level (ρ =.582, p<0.01), and Fisher’s r to z showed that there is significant 

difference between the correlation coefficient during the visit and that after the visit at 

the 0.05 level (z = 1.7, p<0.05). Therefore the correlation during the visit is stronger than 

that after the visit. 

 For the news stories related to traditional diplomacy, when the frames were 

broken down to topics, there is significant correlation between the salience of affective 

attributes of news stories from Xinhua and the salience of affective attributes of news 

stories from two U.S. newspapers after the visit (ρ =.523, p<0.001). There is no 

significant correlation either before or after the visit. To answer RQ3, there is only 

significant positive correlation during the visit.  To answer RQ4, for both public 

diplomacy and traditional diplomacy, the result showed that there is significant positive 

correlation during the visit, and Fisher’s r to z shows that there is no significant 

difference between the two correlation coefficients.  The significant correlation after the 
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visit only occurs at the 0.05 level (ρ =.274, p<0.05) in terms of public diplomacy, and 

there is no significant correlation between the traditional diplomacy-related news stories 

and the media coverage of the United States after the visit. To answer RQ 4, the result 

partially showed that, in terms of building affective attributes agenda, public diplomacy 

and traditional diplomacy are equally effective.  

Summary of Second-level Agenda Building 

For substantive attributes, there is significant correlation after the visit, therefore 

H3 is supported. However, the correlation before the visit is higher than that after the 

visit. Hence, H4 is not supported. In addition, the correlation during the visit is 

significantly stronger than that after the visit. 

For RQ2, the results showed that there is significantly positive correlation between 

the agenda of traditional diplomacy and the media coverage before, during and after the 

visit. For RQ4, there is no significant difference between the correlation wielded from 

traditional diplomacy related stories before, during, and after the visit. In addition, by 

comparing the correlation wielded from traditional diplomacy with that wielded from 

public diplomacy, there is no significant difference either before, during, or after the visit. 

Based on the results, traditional diplomacy and public diplomacy are equally effective in 

terms of building substantive attributes agenda. 

For affective attributes, there is significant correlation at the 0.05 level after the 

visit, hence H5 is partially supported. Although the significant correlation is relatively low, 

there is no significant correlation before the visit, therefore H6 is partially supported. In 

addition, the correlation during the visit is significant at the 0.01 level, and the 

correlation during the visit is significantly stronger than that after the visit. 
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For RQ3, there is only significant positive correlations during the visit. To answer 

RQ4, the results showed that there is significant positive correlation during the visit, for 

both public diplomacy and traditional diplomacy. There is no significant difference 

between the two correlation coefficients.  The significant correlation after the visit only 

occurs at the 0.05 level for public diplomacy, and there is no significant correlation for 

traditional diplomacy. Based on the results, traditional diplomacy and public diplomacy 

are equally effective in terms of building the affective attribute agenda. 

Agenda Building Effects, Time-Lags and Ceiling Effects 

Time-Lags 

The hypotheses assumed that it would take some time for the influence of 

President Hu’s visit to take effects, so all the six hypotheses focus on the comparison of 

the correlation during the two months after the visit and that during the two months 

before the visit. However, the results showed that the short-term effects during the four-

day visit are more striking.     

For first-level agenda building, there are significant correlations between the public 

diplomacy agenda and agenda of two U.S. newspapers during the visit, in terms of both 

dominant topic and topic. Also, there are significant correlations between the traditional 

diplomacy agenda and the agenda of two newspapers of the United States during the 

visit for both dominant topic and topic.  

For substantive attributes of second-level agenda building, there is significant 

correlation between the agenda of public diplomacy and that of two American 

newspapers during the visit. In addition, the correlation during the visit is stronger than 

that after the visit. Also there is significant correlation between the agenda of traditional 

diplomacy and that of two newspapers of the United States.  
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For affective attributes of second-level agenda building, there is significant 

correlation between the between the agenda of public diplomacy and that of two 

American newspapers during the visit. Additionally, the correlation during the visit is 

stronger than that after the visit. Also there is significant correlation between the agenda 

of traditional diplomacy and that of two newspapers of the United States. 

Overall, the agenda-building effect during the short term is more significant than 

that during the long term.  

Ceiling Effects 

The hypotheses assumed that there would be no significant correlations before 

President Hu’s visit, and the correlation would be more significant during and after the 

visit than before. However, the results suggest significant correlations already exsited 

before the visit. 

For first-level agenda building, there are significant correlations between the public 

diplomacy agenda and agenda of two American newspapers before the visit in terms of 

both dominant topic and topic, and the correlations are high. Also, there are significant 

correlations between the traditional diplomacy agenda and the agenda of two 

newspapers of the United States before the visit for both dominant topic and topic.  

For substantive attributes of second-level agenda building, there is significant 

correlation between the agenda of public diplomacy and that of two American 

newspapers before the visit. Also there is significant correlation between the agenda of 

traditional diplomacy and that of two newspapers of the United States.  

Only for affective attributes of second-level agenda building, there is no significant 

correlation before the visit in terms of both public diplomacy and traditional diplomacy. 
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The results suggest that there might be a ceiling effect for first-level agenda 

building and substantive attribute agenda building. The media agenda of the United 

States is related to that of China before the visit, which might be a result from the past 

public diplomacy activities of Chinese government. And it is difficult to strengthen the 

correlation by a single visit if it is already significant at a high level. 
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Table 4-1.  List of the frequency and rank of the stories use each topic as dominant 
topic (F=Frequency, R=Rank) 

Topic 

Number 

             Xinhua U.S. newspapers 

Before During After Before During  After 

F R F R F R F R F R F R 

1 2 5.5 0 9 0 8.5 50 2 7 3.5 56 3 
2 2 5.5 0 9 0 8.5 4 11.5 1 8.5 12 9 

3 62 1 83 1 28 1 49 3 21 1 30 4 
4 2 5.5 0 9 0 8.5 27 7.5 4 5 25 5 

5 12 2 12 2 2 2 80 1 10 2 70 2 
6 6 3 0 9 0 8.5 47 4 2 6.5 18 6.5 
7 0 11 0 9 0 8.5 6 10 0 12 11 10.5 

8 2 5.5 2 3 0 8.5 40 5 7 3.5 83 1 
9 0 11 0 9 0 8.5 28 6 2 6.5 18 6.5 

10 0 11 0 9 0 8.5 2 13.5 0 12 1 14 
11 0 11 0 9 0 8.5 10 9 1 8.5 9 12 
12 0 11 0 9 0 8.5 2 13.5 0 12 7 13 

13 0 11 0 9 0 8.5 4 11.5 0 12 13 8. 
14 0 11 0 9 0 8.5 27 7.5 0 12 11 10.5 

 

Table 4-2.  Bivariate correlation of dominant topic (PD=Public Diplomacy,   
TD=Traditional Diplomacy) 

 XH(PD) XH(TD) US 

Spearman's 

rho before 
the visit 

XH(PD) 

Correlation 

Coefficient 
 .814** .732** 

Sig. (1-tailed)  .000 .001 

N  14 14 

XH(TD) 

Correlation 

Coefficient 
  .485* 

Sig. (1-tailed)  . .039 
N   14 

Spearman’s 
rho during 

the visit 

XH(PD) 

Correlation 
Coefficient 

 1.000** .719** 

Sig. (1-tailed)  . .002 
N  14 14 

XH(TD) 

Correlation 

Coefficient 
  .719** 

Sig. (1-tailed)   .002 

N   14 

Spearman's 
rho after the 

visit 

XH(PD) 

Correlation 
Coefficient 

 .734** 448 

Sig. (1-tailed)  .001 .054 
N  14 14 

XH(TD) 
Correlation 
Coefficient 

 14 14 

Sig. (1-tailed)   .241 
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N   .203 

**. Correlation is significant at the 0.01 level (1-tailed). 
*. Correlation is significant at the 0.05 level (1-tailed). 

Table 4-3.  Asymptotic Chi-square for aggregated frequency of dominant topic in the 
U.S. media before, during and after the visit 

 

Chi-

Square df Asymp.Sig 
 

Observed 

N 

Expected 

N Residual 

DT6 12.938a 1 .000 before 47 32.5 14.5 

    

after 18 32.5 -14.5 

    
total 65 

  DT8 15.033b 1 .000 before 40 61.5 -21.5 

    

after 83 61.5 21.5 

    
total 123 

  DT14   6.737c 1 .009 before 27 19 8 

    
after 11 19 -8 

    
total 38 

  a.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 32.5. 

b.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 61.5. 

c.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 32.5. 
 

Table 4-4.  List of the frequency and rank of the stories use each topic as topic or sub-
topic (F=Frequency, R=Rank) 

Topic 

Number 

             Xinhua U.S. newspapers 

Before During After Before During  After 
F R F R F R F R F R F R 

1 6 6.5 6 6 2 7.5 60 2 14 3.5 70 3 
2 9 5 2 9 0 12 8 10.5 8 6 14 10 

3 64 1 39 1 28 1 49 4 23 2 32 4 

4 5 8.5 3 8 2 7.5 30 7.5 8 6 31 5 
5 43 2 32 2 17 2 94 1 25 1 81 2 

6 32 3 15 3 6 4 53 3 14 3.5 30 6 

7 5 8.5 6 6 2 7.5 8 10.5 0 13 13 11.5 
8 6 6.5 6 6 5 5 45 5 8 6 86 1 

9 16 4 14 4 11 3 37 6 7 8 26 7 

10 0 13 1 11 0 12 4 13.5 2 10.5 2 14 
11 4 10 1 11 0 12 15 9 4 9. 25 8 

12 0 13 0 13.5 0 12 4 13.5 0 13 7 13 
13 0 13 0 13.5 0 12 5 12 0 13 13 11.5 

14 0 11 0 11. 2 7.5 30 7.50 2 10.5 23 9 
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Table 4-5.  Bivariate correlation of topic (PD=Public Diplomacy,   TD=Traditional 
Diplomacy) 

 XH(PD) XH(TD) US 

Spearman's 
rho before 

the visit 

XH(PD) 

Correlation 
Coefficient 

 .820** .808** 

Sig. (1-tailed)  .000 .000 
N  14 14 

XH(TD) 

Correlation 
Coefficient 

  .483* 

Sig. (1-tailed)   .040 

N   14 

Spearman’s 

rho during 
the visit 

XH(PD) 

Correlation 

Coefficient 
 .970** .795** 

Sig. (1-tailed)  .000 .000 
N  14 14 

XH(TD) 

Correlation 
Coefficient 

  .766** 

Sig. (1-tailed)   .001 
N   14 

Spearman's 

rho after the 
visit 

XH(PD) 

Correlation 

Coefficient 
 .872** .739** 

Sig. (1-tailed)  .000 .001 

N  14 14 

XH(TD) 

Correlation 
Coefficient 

  .653** 

Sig. (1-tailed)   .006 
N   14 

**. Correlation is significant at the 0.01 level (1-tailed). 

*. Correlation is significant at the 0.05 level (1-tailed). 
 
Table 4-6.  Asymptotic chi-square for aggregated frequency of stories choosing each 

topic in the U.S. media before, during and after the visit 

 

Chi-
Square Df Asymp.Sig 

 

Observed 
N 

Expected 
N Residual 

T8 12.832a 1 .000 before 45 65.5 -20.5 

    
after 86 65.5 20.5 

    

total 131 

  a.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 

frequency is 32.5. 
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Table 4-7.  List of the frequency and rank of the stories using each frame by each topic 
(FBT= Frame by Topic T1F1=Frame 1 used for Topic 1) 

FBT Xinhua U.S. newspapers 

 
Before During After Before During After 

 

F R F R F R F R F R F R 

T1F1 0 58.5 2 24.5 0 55 43 1 12 4 48 1 

T1F2 0 58.5 0 60.5 0 55 28 7 1 37.5 23 7 

T1F3 6 14.5 2 24.5 0 55 15 12.5 4 15.5 16 9 

T1F4 0 58.5 1 32.5 2 17.5 4 42 3 20.5 7 26.5 

T1F5 0 58.5 0 60.5 0 55 1 58 0 63 0 74.5 

T1F6 1 31 6 13 0 55 7 26.5 6 8.5 9 21.5 

T2F1 7 12.5 2 24.5 0 55 4 42 5 11.5 8 24.5 

T2F2 0 58.5 0 60.5 0 55 2 50.5 0 63 2 53 

T2F3 0 58.5 3 19 0 55 1 58 2 28.5 6 29.5 

T2F4 0 58.5 1 32.5 0 55 0 74 1 37.5 0 74.5 

T2F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T2F6 2 26 4 16.5 0 55 5 36 3 20.5 1 61.5 

T3F1 7 12.5 3 19 4 9.5 32 6 15 1 14 10.5 

T3F2 3 21 6 13 0 55 7 26.5 2 28.5 10 18 

T3F3 29 2 28 4 16 2.5 7 26.5 6 8.5 6 29.5 

T3F4 16 5 31 3 15 4 11 19 4 15.5 1 61.5 

T3F5 0 58.5 1 32.5 0 55 0 74 0 63 0 74.5 

T3F6 50 1 56 1 25 1 9 24 11 5.5 7 26.5 

T4F1 0 58.5 0 60.5 0 55 13 15 5 11.5 11 15.5 

T4F2 2 26 0 60.5 0 55 0 74 0 63 3 43.5 

T4F3 3 21 0 60.5 0 55 22 8 5 11.5 19 8 

T4F4 0 58.5 0 60.5 0 55 6 30.5 3 20.5 4 36.5 

T4F5 0 58.5 1 32.5 0 55 0 74 0 63 0 74.5 

T4F6 0 58.5 5 15 2 17.5 15 12.5 3 20.5 13 12.5 

T5F1 5 16 8 11 2 17.5 40 2 11 5.5 28 6 

T5F2 4 18 0 60.5 2 17.5 4 42 1 37.5 3 43.5 

T5F3 20 4 9 9.5 6 7 36 5 13 3 32 4 

T5F4 10 8.5 14 6.5 6 7 10 22 2 28.5 9 21.5 

T5F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T5F6 26 3 39 2 16 2.5 38 3.5 14 2 29 5 

T6F1 9 10.5 0 60.5 0 55 38 3.5 7 7 14 10.5 

T6F2 0 58.5 0 60.5 0 55 0 74 1 37.5 2 53 

T6F3 9 10.5 2 24.5 2 17.5 13 15 4 15.5 9 21.5 

T6F4 14 6 12 8 0 55 11 19 2 28.5 2 53 

T6F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T6F6 12 7 14 6.5 4 9.5 10 22 4 15.5 8 24.5 

T7F1 0 58.5 0 60.5 0 55 0 74 0 63 1 61.5 
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Table 4-7.  Continued 

FBT Xinhua U.S. newspapers 

 Before During After Before During After 

 F R F R F R F R F R F R 

T7F2 0 58.5 0 60.5 0 55 1 58 0 63 3 43.5 

T7F4 0 58.5 2 24.5 2 17.5 2 50.5 0 63 5 32.5 

T7F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T7F6 2 26 4 16.5 2 17.5 5 36 0 63 9 21.5 

T8F1 2 26 0 60.5 0 55 6 30.5 0 63 13 12.5 

T8F2 0 58.5 0 60.5 0 55 21 9 2 28.5 38 2 

T8F3 4 18 6 13 2 17.5 11 19 5 11.5 33 3 

T8F4 2 26 0 60.5 2 17.5 1 58 0 63 2 53 

T8F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T8F6 0 58.5 0 60.5 1 25 5 36 1 37.5 3 43.5 

T9F1 0 58.5 2 24.5 0 55 6 30.5 2 28.5 11 15.5 

T9F2 0 58.5 0 60.5 0 55 5 36 0 63 3 43.5 

T9F3 6 14.5 2 24.5 6 7 18 11 2 28.5 10 18 

T9F4 4 18 9 9.5 2 17.5 5 36 0 63 3 43.5 

T9F5 1 31 0 60.5 0 55 1 58 0 63 0 74.5 

T9F6 10 8.5 17 5 7 5 10 22 3 20.5 2 53 

T10F1 0 58.5 0 60.5 0 55 2 50.5 2 28.5 1 61.5 

T10F2 0 58.5 0 60.5 0 55 0 74 0 63 2 53 

T10F3 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T10F4 0 58.5 0 60.5 0 55 1 58 0 63 0 74.5 

T10F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T10F6 0 58.5 1 32.5 0 55 0 74 0 63 0 74.5 

T11F1 0 58.5 0 60.5 0 55 6 30.5 1 37.5 4 36.5 

T11F2 0 58.5 0 60.5 0 55 7 26.5 0 63 6 29.5 

T11F3 2 26 0 60.5 0 55 3 46.5 2 28.5 10 18 

T11F4 0 58.5 0 60.5 0 55 2 50.5 3 20.5 2 53 

T11F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T11F6 2 26 2 24.5 0 55 5 36 0 63 3 43.5 

T12F1 0 58.5 0 60.5 0 55 3 46.5 0 63 0 74.5 

T12F2 0 58.5 0 60.5 0 55 4 42 0 63 4 36.5 

T12F3 0 58.5 0 60.5 0 55 4 42 0 63 4 36.5 

T12F4 0 58.5 0 60.5 0 55 1 58 1 37.5 1 61.5 

T12F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T12F6 0 58.5 0 60.5 0 55 1 58 0 63 3 43.5 

T13F1 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T13F2 0 58.5 0 60.5 0 55 3 46.5 0 63 6 29.5 

T13F3 0 58.5 0 60.5 0 55 1 58 0 63 4 36.5 

T13F4 0 58.5 0 60.5 0 55 0 74 0 63 2 53 
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Table 4-7.  Continued 

FBT Xinhua U.S. newspapers 

 Before During After Before During After 

 F R F R F R F R F R F R 

T13F5 0 58.5 0 60.5 0 55 0 74 0 63 0 74.5 

T13F6 0 58.5 0 60.5 0 55 0 74 0 63 2 53 

T14F1 0 58.5 0 60.5 0 55 12 17 0 63 1 61.5 

T14F5 0 58.5 0 60.5 0 55 1 58 0 63 0 74.5 

T14F6 0 58.5 3 19 2 17.5 5 36 2 28.5 5 32.5 

 

Table 4-8.  Bivariate correlation of frame (PD=Public Diplomacy,   TD=Traditional 
Diplomacy) 

 XH(PD) XH(TD) US 

Spearman's 

rho before 
the visit 

XH(PD) 

Correlation 

Coefficient 
 .831** .570** 

Sig. (1-tailed)  .000 .000 

N  84 84 

XH(TD) 

Correlation 

Coefficient 
  .485** 

Sig. (1-tailed)   .000 
N   84 

Spearman’s 
rho during 

the visit 

XH(PD) 

Correlation 
Coefficient 

 .935** .581** 

Sig. (1-tailed)  .000 .000 
N  84 84 

XH(TD) 

Correlation 

Coefficient 
  .554** 

Sig. (1-tailed)   .000 

N   84 

Spearman's 
rho after the 

visit 

XH(PD) 

Correlation 
Coefficient 

 .694** .381** 

Sig. (1-tailed)  .000 .000 
N  84 84 

XH(TD) 

Correlation 
Coefficient 

  .203* 

Sig. (1-tailed)   .032 

N   84 

**. Correlation is significant at the 0.01 level (1-tailed). 
*. Correlation is significant at the 0.05 level (1-tailed). 
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Table 4-9.  Aggregated number of each frame in US media coverage (F=Frequency, 
R=Rank)  

 
Table 4-10.  Asymptotic Chi-square for aggregated frequency of frames in the U.S. 

media before, during and after the visit 

 

Chi-
Square Df Asymp.Sig 

 

Observed 
N 

Expected 
N Residual 

F1 31.514a 1 .000 before 205 155.5 49.5 

    

after 106 155.5 -49.5 

    
total 311 

  F4 24.377b 1 .000 before 98 69.0 29.0 

    
after 40 69.0 -29.0 

    
total 138 

  F6   16.254c 1 .000 before 158 126.0 32.0 

    
after 94 126.0 -32.0 

    

total 262 

  a.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 

frequency is 75.0. 
b.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 

frequency is 61.5. 
c.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 53.0. 

 

  

Before the visit During the visit After the visit 

F R F R F R 

F1 205 0.25593 48 0.290909 106 0.20703 

F2 138 0.17228 8 0.048485 109 0.21289 

F3 196 0.24469 43 0.260606 163 0.31836 

F4 98 0.12235 19 0.115152 40 0.07813 

F5 6 0.00749 0 0 0 0 

F6 158 0.19725 47 0.284848 94 0.18359 
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Table 4-11. List of the frequency and rank of the stories using each valence by each 
topic (T1V1= Valence 1 used for Topic 1) 

Valence Xinhua NYT and WPOST 

 
Before During After Before During After 

 
F R F R F R F R F R F R 

T1V1 6 8.5 4 12.5 2 11 0 39.5 6 9.5 12 13 

T1V2 1 21.5 6 7.5 0 28 5 20.5 2 19 21 4 
T1V3 0 33 0 33 0 28 58 1 7 6 38 3 

T2V1 2 16.5 0 33 0 28 1 34.5 1 25 0 40.5 
T2V2 5 10.5 6 7.5 0 28 2 31 4 14.5 8 22 
T2V3 2 16.5 0 33 0 28 5 20.5 3 16.5 6 25 

T3V1 36 1 21 4 20 1 4 24.5 6 9.5 5 28.5 
T3V2 27 2 63 1 8 3 27 6 11 1 18 6.5 

T3V3 1 21.5 1 21 0 28 22 8 6 9.5 11 16.5 
T4V1 2 16.5 0 33 0 28 0 39.5 1 25 5 28.5 
T4V2 3 12.5 5 9.5 2 11 16 12 1 25 16 9.5 

T4V3 0 33 1 21 0 28 17 11 6 9.5 12 13 
T5V1 22 3.5 12 6 17 2 7 16 8 4 15 11 

T5V2 19 5 33 2 4 7 54 2 9 3 49 2 
T5V3 1 21.5 2 17.5 0 28 37 3 10 2 18 6.5 
T6V1 10 7 4 12.5 4 7 3 28 4 14.5 2 35 

T6V2 22 3.5 19 5 2 11 24 7 7 6 17 8 
T6V3 0 33 0 33 0 28 31 4.5 5 12.5 7 23 
T7V1 2 16.5 3 15.5 0 28 1 34.5 0 36 0 40.5 

T7V2 3 12.5 4 12.5 2 11 4 24.5 0 36 10 19 
T7V3 0 33 0 33 0 28 3 28 0 36 3 32 

T8V1 0 33 1 21 5 5 6 17.5 1 25 19 5 
T8V2 6 8.5 5 9.5 0 28 31 4.5 7 6 50 1 
T8V3 0 33 0 33 0 28 6 17.5 0 36 16 9.5 

T9V1 11 6 4 12.5 7 4 4 24.5 2 19 5 28.5 
T9V2 5 10.5 22 3 4 7 15 13 5 12.5 9 20.5 

T9V3 0 33 0 33 0 28 18 10 1 25 12 13 
T10V1 0 33 0 33 0 28 0 39.5 0 36 0 40.5 
T10V2 0 33 1 21 0 28 1 34.5 1 25 1 37.5 

T10V3 0 33 0 33 0 28 2 31 2 19 1 37.5 
T11V1 2 16.5 0 33 0 28 0 39.5 1 25 5 28.5 

T11V2 2 16.5 2 17.5 0 28 5 20.5 0 36 11 16.5 
T11V3 0 33 0 33 0 28 10 14 3 16.5 9 20.5 
T12V1 0 33 0 33 0 28 1 34.5 0 36 2 35 

T12V2 0 33 0 33 0 28 3 28 0 36 3 32 
T12V3 0 33 0 33 0 28 2 31 0 36 3 32 

T13V1 0 33 0 33 0 28 0 39.5 0 36 0 40.5 
T13V2 0 33 0 33 0 28 4 24.5 0 36 11 16.5 
T13V3 0 33 0 33 0 28 0 39.5 0 36 2 35 

T14V1 0 33 1 21 0 28 8 15 1 25 6 25 
T14V2 1 21.5 3 15.5 2 11 5 20.5 1 25 6 25 
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Table 4-12.  Bivariate correlation of valence (PD=Public Diplomacy,   TD=Traditional 
Diplomacy) 

Correlations 

 XH(PD) XH(TD) US 

Spearman's 
rho before the 

visit 

XH(PD) 

Correlation 
Coefficient 

 .763** .130 

Sig. (1-tailed)  .000 .207 
N  42 42 

XH(TD) 

Correlation 
Coefficient 

  .053 

Sig. (1-tailed)   .370 

N   42 
 

Spearman's 
rho during 
the visit 

XH(PD) 

Correlation 
Coefficient 

 .954** .582** 

Sig. (1-tailed)  .000 .000 
N  42 42 

XH(TD) 

Correlation 

Coefficient 
  .523** 

Sig. (1-tailed)   .000 

N   42 
 

Spearman's 
rho after the 

visit 

XH(PD) 

Correlation 
Coefficient 

 .737** .274* 

Sig. (1-tailed)  .000 .040 

N  42 42 

XH(TD) 

Correlation 
Coefficient 

  .084 

Sig. (1-tailed)   .299 
N   42 

**. Correlation is significant at the 0.01 level (1-tailed). 

*. Correlation is significant at the 0.05 level (1-tailed). 
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Table 4-13.  Asymptotic chi-square for aggregated frequency of valence in the U.S. 
media before, during and after the visit 

 
Chi-Square Df Asymp.Sig 

 

Observed 

N 

Expected 

N Residual 

V1 8.495a 1 .000 before 35 49.5 14.5 

    

after 64 49.5 -14.5 

    
total 99 

  V3 17.311b 1 .000 before 230 189.5 40.5 

    
after 149 189.5 -40..5 

    
total 379 

  a.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 5.7. 

b.0 cells (.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 25.5. 

 
Table 4-14.  Aggregated number of each valence adopted by US media coverage 

Valence Before   During   After   

 

Frequency Ratio Frequency Ratio Frequency Ratio 

V1 35 0.07592 25 0.2155 64 0.14447 

V2 196 0.42516 48 0.4138 230 0.51919 

V3 230 0.49892 43 0.3707 149 0.33634 
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 CHAPTER 5 
DISCUSSION 

Methodological Concerns 

Prior to discussing about the findings, it would be more prudent to list some 

shortages of the methodological design in order to interpret the results in a more 

complete and balanced view. The three major caveats of this content analysis would be: 

(1) sample size and the keywords to collect sample; (2) legitimacy of using agenda of 

news stories from Xinhua to represent the agenda of President Hu’s visit to the United 

States; and (3) other possible interruptions both from China’s side and from the United 

States, which might be neglected during the methodological design. 

Sample Size and Reliance on Keywords for Collecting Sample  

One shortcoming of this content analysis was with its limited sample size. First, 

only two main stream newspapers, the New York Times and the Washington Post were 

analyzed. The small sample size might not be enough to generalize the results to the 

overall media coverage of the United States. However, the literature review revealt the 

homogenized media coverage on China from the media of the United States, and the 

New York Times and the Washington Post are two leading newspapers, therefore the 

two newspapers still have the credibility to represent the whole media coverage to some 

degree. 

 Secondly, the sample only covered stories two months before and after the visit. 

The small sample size is unavoidable, since beyond this period,  there is only limited 

number of stories talking about President Hu’s visit to the United States by Xinhua 

News Agency. And such a universe was applied to the New York Times and the 

Washington Post to keep the sample size of them balanced with that of Xinhua. Even 
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though the actual number of newspapers is small and the coverage length is short, the 

content analysis contains 1126 news stories, which makes the sample size more 

dependable. 

 The third concern with the study is the reliability of keywords search in collecting 

news stories. The keywords “China” or “Chinese” used to search in the headline and 

lead to sort out the stories from the New York Times and the Washington Post turned 

out to be too broad. During the coding process, two coders found that there were some 

stories merely mentioning about China or Chinese with single word or phrase when 

talking about other issues, other than focusing on any issue of China. Although the 

stories not actually reporting on China or Chinese were eliminated from the sample by 

assigning  every variable zero value and the volume is acceptable (5.06%), that would 

still influence the results.  

On the other hand, the keywords “President Hu” and “visit” and “U.S.” used to 

search in the headline and lead to collect the samples from Xinhua turned out to be too 

restrictive. During the methodological design, irrelevant stories were expected to be 

pulled out, and two coders were supposed to refine the sample. However, all the stories 

pulled out under such a keywords search were directly related to President Hu’s visit to 

the United States, no story was dropped. To view it from an optimistic way, the 

keywords can precisely eliminate all the irrelevant information. Reconsidering such a 

result, a question is raised: whether the setting of keywords was too restrictive. and 

excluded some of the relevant stories.  
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Legitimacy of Using Agenda of News Stories from Xinhua as a Proxy to 
Represent the Agenda of President Hu’s visit to the United States 

It would be more legitimate to directly investigate Chinese government’s agenda of 

President Hu’s visit to the United States, through white papers, statements and news 

releases from Chinese government. However it was difficult to directly use government 

materials for analyzing in terms of limited sample size and availability. Therefore, to 

achieve desirable volume of information, the content analysis used news stories from 

Xinhua News Agency to reflect the agenda of President Hu’s visit to the United States 

instead. 

A major concern is the legitimacy of using news stories collected from Xinhua 

News Agency to represent the Chinese government’s agenda of the state visit. Whether 

Xinhua News Agency would closely follow the agenda of Chinese government, in terms 

of topic salience, substantive salience and affective salience would be crucial to this 

study.  

First, Xinhua News Agency is an important information platform of the Chinese 

central government, serves as the “eyes and tongues” of China’s Communist Party, 

which is the dominant and ruling party in China (Malek & Kavoori, 2000, p. 346). 

Secondly, since there is strict censorship in People’s Republic of China, the watchdog 

group “Reporters without Borders” ranked China 174 out of 178 countries in its 2011-

2012 worldwide index of press freedom (Index of Press Freedom).  The Communist 

Party's Central Propaganda Department (CPD) will review and enforce laws related to 

information flow within, into, and from China. The authority of Xinhua News Agency as 

the important organ of central government in China, together with the excessive 

information censorship lay a solid base for assuming there would be high hegemony 
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between the  agenda of the news stories from Xinhua and the agenda of Chinese 

government.  By looking at the official portal of China’s central government,” 

http://english.gov.cn”, the assumption was verified in another way since the majority of 

the news releases and statements released by Chinese central government  were  from 

Xinhua News Agency. 

Possible Neglected Interruptions 

The intervention of the content analysis is Chinese President Hu’s visit to the 

United States. The underlying logic is that, according to agenda-building theory, the 

media agenda of the United States would be related with the agenda of the visit, and 

the correlation would be stronger after the visit than that before. However, such an ideal 

process would be interrupted by many other unavoidable factors.  

First, at the same time when President Hu visited the United States, there were 

some other events going on in China or between China and the United States, which 

might influence the media coverage of the New York Times and the Washington Post. 

For example, Liu Xiaobo, who was awarded the Nobel Peace Prize in 2010 was 

arrested by Chinese government and absent from the Nobel Prize Award Ceremony. 

Such an event caused the U.S. media pay great attention to China’s human rights issue 

and raised concern over China’s domestic political system. Such an interruption would 

distract the media from the issues emphasized by President Hu’s visit to other directions.  

In addition to the interruptions from China’s side, there are also interruptions from 

the United States. The first interruption is the influence of U.S. government policy on 

media coverage when framing the image of other countries, and such an influence is 

supported by numerous previous studies. Yu and Riffe (1989) analyzed the coverage of 

China’s national leaders Chiang and Mao in three U.S. newspapers and proposed that 

http://english.gov.cn/
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how the media of the United States frame the image of China’s leaders depended on 

U.S. foreign interests. Saleem (2007) reviewed the studies of Mann (1999); and Dorman 

& Farhang (1987), and reached a conclusion that “the U.S. media policy shapes with 

changing government policies towards subject countries (Saleem, 2007, p. 138).” 

Consistent with past literatures about U.S. media influenced by government foreign 

policy and reporting on foreign countries in favor of U.S. government’s interest, during 

the coding process, two coders found that even the Chinese government avoided 

talking about North Korea’s nuclear issue, it was still a major concern when U.S. media 

reported on President Hu’s visit.  

 Those interruptions both from China and from the United States would interfere 

with the results of the content analysis and it was impossible to eliminate all of them. 

When interpreting the results, it would be more prudent to consider all the possible 

factors other than reaching conclusion merely linking U.S. media coverage to President 

Hu’s visit.  

First-level Agenda Building Discussion 

First-level Agenda Building and Public Diplomacy 

For first-level agenda building, two variables were analysed; the first was dominant 

topic, and the second was topic. The results showed that China’s communication 

strategies of public diplomacy failed to transfer either the dominant topic salience or the 

topic salience from their own agenda to the agenda of the United States either in the 

long term (two months after the visit) or in the short term (during the visit). However, 

some evidence suggests that the actual public diplomacy activities might be more 

effective in first-level agenda building.  
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In terms of the dominant topic, there were significant correlations between Xinhua 

and two U.S. newspapers before and during the visit. In addition, the correlations were 

both at a high level. However, no significant correlation was found after the visit. Such a 

result suggest that China’s communication strategies of public diplomacy failed to 

transfer the dominant topic salience from their own agenda to the agenda of U.S. media 

after the visit. For dominant topic, first-level agenda building effect did not occur in the 

long term.  In addition, although there was significant correlation during the visit, there 

was no significant difference between the correlation before the visit and that during the 

visit, which suggest that the first-level agenda building effect did not occur in the short 

term, either.  

In terms of the topic, there were significant correlations between the Xinhua and 

two U.S. newspapers before, during and after the visit. However there was no 

significant difference between them.  The result wielded from all the topics also suggest 

that China’s communication strategy of public diplomacy failed to influence the media 

agenda of the United States either in the long term or in the short period.  

When taking a scrutiny at the collapsed frequency of each dominant topic, 

international politics and international economy were frequently reported by two U.S. 

newspapers either before, during, or after the visit. On the other hand, the major issue 

emphasized in the agenda of President Hu’s visit to the United States were also 

international politics and international economy. The similarity in the topic agenda gave 

certain explanation to why there was no significant difference found in the correlation 

before, during and after the visit.  
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In addition, the result showed that for dominant topic or topic, domestic politics 

was always one of top three concerns, no matter before, during, or after the visit. While 

looking at China’s agenda, the report on domestic politics was unbalanced with that of 

the U.S. As is listed in the section of methodological concerns, one reason might be 

there were some interruptive events going on in China. For example, two coders found 

the U.S. media frequently reported on the arrest of Liu Xiaobo, the winner of Nobel 

Peace Award, especially during President Hu’s visit since Liu was absent from the 

Nobel Award Ceremony because of the suppression of Chinese government. Another 

factor to explain such a gap between China and the U.S. in domestic politics would be 

the stereotypical pattern in selecting topic in the U.S. media system. Mann (1999) found 

that the U.S. media in the late 1970s and the early 1980s framed China as a politically 

repressive place. Xu and Parsons’ (1997) empirical study found that U.S. newspapers 

paid great attention to Chinese sensationalism (31% of total), which included human 

rights controversies and political dissent. When reporting on China’s international 

diplomacy, U.S. 

newspapers still tended to focus on domestic politics. All the previous studies suggest 

that, historically, the U.S. newspapers emphasized on China’s domestic politics, which 

might not be easily changed during a short period.  

Another finding is that the most significant change happened to Topic 8 “Culture”, 

either according to Chi-square test or descriptive analysis. Although Xinhua News 

Agency did not emphasize on culture,  and economy was the main issue other than 

culture in the agenda of President Hu’s visit, the interesting thing is, during President 

Hu’s visit, the culture-related activities exceeded the economy related activities. The 
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promotional video unveiled in Times Square was mainly to promote the Chinese culture 

and Chinese community; the guest list of the state dinner included a great portion of 

Chinese or Chinese-American culture-related celebrities, such as actors, artists, and 

designers; on the last day before departing to China, President Hu visited Walter Payton 

College High School, in which Confucius Institute -- a Chinese language and cultural 

education center housed. Linking these culture-related activities during the visit to the 

sharp increase of the culture-related news stories reported by U.S. newspapers, it 

proposes a new question, suggesting that to some extent, the actual public diplomacy 

activities are more effective in building first-level agenda than releasing information 

subsidies. Analyzing the news stories from Xinhua News Agency only concern about 

the communication strategy, however, the public diplomacy activity is another main 

organ of this visit, which was neglected during the methodological designing. 

First-level Agenda Building and Traditional Diplomacy 

The results wielded from the news stories related to traditional diplomacy from 

Xinhua showed that China’s communication strategies of traditional diplomacy failed to 

transfer either the dominant topic salience or the topic salience from their own agenda 

to the agenda of the U.S. media, either in the long term (two months after the visit) or in 

the short term (during the visit). The first-level agenda building effect did not occur in 

traditional diplomacy either. Therefore neither public diplomacy nor traditional diplomacy 

is more effective in building first-level agenda. 

 Another finding is that, there is significant positive correlation between the news 

stories about public diplomacy and those related to traditional diplomacy, and all the 

correlations were high especially during the visit. Such a finding suggests that Xinhua 

News Agency follows a same pattern in topic salience, no matter it reported on 
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traditional diplomacy or public diplomacy. Although China’s public diplomacy activities 

covered some soft issue such as culture, it was not reflected in the communication 

subsidies. Xinhua still focuses on hard topics such as international economy and 

international politics. 

Theoretical and Practical Implications 

The study focuses on whether agenda building theory of public relations can be 

applied to the field of public diplomacy. In this particular case, the theoretical 

implications refer to the agenda building effects of China’s public diplomacy campaign. 

Since the content analysis used the news stories from the Xinhua news agency as a 

proxy to reflect the diplomacy agenda of China, it would be more 

prudent to say the theoretical implications actually refer to the agenda building effects of 

China’s diplomatic information subsidies, which refers to the news stories related to the 

visit reported by Xinhua News Agency. 

For theoretical implication, the interpretation on the results for first-level agenda 

building suggest that, firstly, China’s communication strategy of public diplomacy did not 

perform the agenda building function very well, either in the long term or in the short 

term. Secondly, China’s communication strategy of traditional diplomacy was not 

effective in building first-level agenda either in the long term or in the short term.  

There are also some practical implications for Chinese government in terms of 

public diplomacy and traditional diplomacy. First, China’s news agency followed a 

similar pattern in reporting on traditional diplomacy and public diplomacy, and both 

focused on hard issues. It might be more effective and would contribute to the diversity 

of news topics if China’s news agency uses a different but consistent pattern to report 

on public diplomacy. Secondly, the result implies, to some extent, the diplomacy 
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activities might be more effective in building first-level agenda in the U.S. media. 

Therefore, the Chinese government might consider launching actual diplomatic activities 

if they want to earn more media coverage on a certain topic in the United States, 

instead of merely publishing information subsidies such as news releases or news 

stories. Thirdly, the content analysis showed that the arrest of Liu Xiaobo and Ai Weiwei 

distracted the media attention from President Hu’s visit, so  during a diplomacy 

campaign, the Chinese government should pay more attention to avoid eye-catching 

scandals, which would strikingly weaken the agenda building effects of diplomacy 

efforts.  

Second-level Agenda Building Discussion 

As stated in the literature review section, there are two elements of the second-

level agenda building, substantive attributes and affective attributes. The content 

analysis used six frames to measure substantive attributes, and three tones to measure 

affective attributes. The results showed that public diplomacy was effective in 

transferring affective attributes especially during the short term.   

Substantive Attributes Salience and Public Diplomacy 

First, by looking at the aggregated number of each frame, the result suggest that 

the frame most frequently used by Xinhua was Frame 6 “consequence assessment 

frame”, according to descriptive analysis, the frequency of the stories choosing 

“consequence assessment frame” by U.S. media increased by 10% during the visit than 

that before the visit, however according to the Chi-square test, it decreased significantly 

after the visit than that before. In addition, the result shows that the second frequently 

used frame by Xinhua is Frame 3 “problem definition”, and the amount of this frame 

adopted by two U.S. newspapers increased by 7% after the visit than that before. For 



 

81 

aggregated frequency of each frame, the result reveals some linkage between the 

agenda of China’s public diplomacy and that of the U.S. newspapers during the short 

term. 

When the frames were broken down to different topics, although there was 

significant correlation after the visit, the correlation before the visit was higher than that 

after the visit. In addition, there was also significant correlation during the visit while 

there was no significant difference between the correlation during the visit and that 

before the visit. Therefore, the result suggests that the substantive attributes agenda 

building effect did not occur in China’s public diplomacy.  

Throughout all the news stories from the U.S. newspapers, except for the 

rocketing of culture-related stories after the visit, the top three reported topic were 

domestic politics, international politics and international economy. For domestic politics, 

the result showed that no matter before, during or after, the most frequently used frame 

by the U.S. media was the conflict frame. For international politics, the result revealed 

that the U.S. media also tended to use conflict frame before, during and after the visit. 

For international economy, the result showed that, before and after the visit, the conflict 

frame was the most frequently used frame. Although the rank of conflict frame dropped 

from one to three, the actual frequency was very similar to Rank 1 and Rank 2. The 

result is consistent with the finding of Smith (1997) that American journalists often 

reflexively choose the conflict frame.  Again, the reason for the similarities in the frames 

chosen by the US newspapers before, during and after the visit might be the 

stereotypical pattern of the US media in sticking to a certain frame, which might not be 

easily changed during a four-day visit.  
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To sum up, although there is some variation in the aggregated number of each 

frame chosen by US newspapers, which is likely to be linked to China’s public 

diplomacy efforts, when the frames were broken down to different topics, the result 

suggests that the substantive attributes agenda building effect did not occur. However, 

before casting doubts on the effectiveness of China’s public diplomacy in substantive 

attributes agenda building, the stereotypical pattern in framing stories in U.S. 

newspapers should be taken into consideration. 

Substantive Attributes Salience and Traditional Diplomacy 

By looking at the aggregated frequency of each frame, the result suggests that the 

frame most frequently used by Xinhua is still frame 6 “consequence assessment frame”, 

followed by frame 3 “problem definition frame”. Similar to what is found in public 

diplomacy, there is some linkage between the agenda of U.S. media coverage and the 

agenda of China’s traditional diplomacy in terms of the aggregated number of each 

frame. 

The result shows that there is significant positive correlation between the agenda 

of traditional diplomacy and the media coverage before, during and after the visit while 

there is no significant change in the correlation. In addition, by comparing the correlation 

wielded from traditional diplomacy with that wielded from public diplomacy, there is no 

significant difference either before, during or after the visit. 

Similar to what was found in the first-level agenda building, there is significant 

positive correlation between the news stories about public diplomacy and those related 

to traditional diplomacy in in terms of substantive attributes. All the correlations were 

high especially during the visit. Such a finding suggests that Xinhua News Agency 
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followed a similar pattern in framing each topic, no matter it reported on traditional 

diplomacy or public diplomacy. 

Theoretical and Practical Implication 

For theoretical implications, the interpretation on the results of substantive 

attributes suggest that, firstly, the variation in the aggregated number of each frame 

occurred in the US newspapers might have some linkage with the effors of public 

diplomacy. Secondly, after the frames were broken down to different topics, the result 

shows that there was no significant change in the correlation either in the long term or in 

the short term. Thirdly, the result showed that there was a stereotypical pattern in 

framing certain topic such as China’ domestic politics, international politics and 

international economy, which can hardly be changed during a short period or by a single 

campaign.  

There are also some practical implications for Chinese government in terms of 

public diplomacy and traditional diplomacy. First, similar to what was found in first-level 

agenda building, China’s news agency followed a same pattern in framing news stories 

related to traditional diplomacy and public diplomacy, and both focused more often on 

consequence assessment. Secondly, since China’s efforts did have some effects in the 

aggregated number of frames occurred in the United States, while didn’t perform very 

well in terms of frame by topic. It would be perfunctory if China only looks at the 

aggregated number of each frame at a macro-level to measure the effectiveness of its 

diplomacy strategies. It would be more prudent and precise for the Chinese government 

to break down the frame to different topics, and to get a more complete view at the 

micro level. Thirdly, the U.S. newspapers are more interested in using conflict frame 

when reporting news stories. It might be beneficial in winning the U.S. media coverage if 
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Chinese government be more transparent about the conflicts it is currently facing and 

plan some diplomatic activities to relieve the tension within China and that between 

China and the United States.    

Affective Attributes Salience and Public Diplomacy 

The affective attributes are represented by three valences, including positive, 

neutral and negative. By looking at the aggregated frequency of positive, neutral and 

negative stories,  the Chi-square test and the descriptive analysis positive media 

coverage strikingly increased during and after the visit than before while the negative 

media coverage plummeted during and after the visit than before. The result showed 

that the aggregated valence tended to be more positive, which might be caused by 

China’s public diplomacy efforts. 

Another finding is that, different from what was expected in a stereotype, the most 

frequently used valence by Xinhua News Agency to report on this visit was not the 

positive tone but the neutral tone, though the frequency of negative tone was still 

extremely scarce. 

 When three valences were broken down to different topics, the result showed that 

there was no significant correlation found before the visit while significant correlation 

occurred during the visit at the 0.01 level and after the visit at the 0.05 level. The result 

suggest that China’s public diplomacy is effective not only in influencing the overall tone 

of the U.S. media coverage, but also effective in influencing the tone of each topic. 

Therefore, the China’s public diplomacy is effective in building affective attributes 

agenda both at a macro-level and at a micro-level. 

 However, the result also suggest that, whether at a macro-level or at a micro-level,  

the effects tended to be weaken after the visit than during the visit. Such a result cast 
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question on the long-term effectiveness in affective attributes agenda building of public 

diplomacy. 

Affective Attributes Salience and Traditional Diplomacy 

For traditional diplomacy, by looking at the aggregated number of each tone, the 

result suggests that, similar to the news stories on public diplomacy, the most frequently 

adopted tone by Xinhua News Agency is still the neutral one, followed by the positive 

one. And the frequency of the negative stories is still with a really small portion.  

When the tones were broken down to different topics, there is only significant 

correlation during the visit at the 0.01 level, while no significant correlation was found 

either before or after the visit. Such a result suggests that, compared with public 

diplomacy, traditional diplomacy was effective in building affective attributes agenda 

only in the short term while public diplomacy’s effectiveness can last in the long term 

though it was weaken gradually. 

In addition, there are significant correlation between the news stories on public 

diplomacy and those about traditional diplomacy by Xinhua, whether before, during or 

after the visit. Three correlation coefficients are all high especially during the visit. Such 

a finding suggest that Xinhua News Agency followed a same pattern in framing each 

topic, no matter it reported on traditional diplomacy or public diplomacy. 

Theoretical and Practical Implications 

For theoretical implications, the interpretation on the results of affective attributes 

suggest that, firstly, the variation in the aggregated number of each tone occurred in the 

U.S. newspapers might have some linkage with the efforts of public diplomacy. 

Secondly, public diplomacy is effective in building affective attributes agenda both in the 

short term and long term, however, the effectiveness was weaker in the long term.  
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There are also some practical implications for Chinese government in terms of 

public diplomacy and traditional diplomacy. First, similar to what was found in first-level 

agenda building, China’s news agency follows a same pattern in framing news stories 

related to traditional diplomacy and public diplomacy, and both more often chose to 

report with a neutral tone. Secondly, since public diplomacy and traditional diplomacy 

are equally effective in affective attributes agenda building in the short term while public 

diplomacy is more effective in the long-term. It is better to consider public diplomacy if 

the Chinese government is willing to aim for long-term effects. Thirdly, even public 

diplomacy was more effective in the long term, the effectiveness was gradually weaker 

in the long term than in the short term. Ideally the Chinese government should conduct 

researches to monitor the agenda-building effect and maintain it by lanching follow-up 

diplomacy activities.  In addition, the study only contains two months after the visit, 

would the effectiveness become weaker if the timeline extended to four months, half a 

year, or one year? How to achieve an actual long term effectiveness still remains a 

question. 

Review the Results on First- and Second-level Agenda Building on Two Major 
Topics Emphasized by Xinhua in an Integrated Way 

The methodological design of this content analysis went beyond first-level agenda 

building and examined the second-level agenda building effectiveness. In addition, it did 

not stop at looking the aggregated frequency of each frame and valence, which was at a 

macro-level, but it also examined each frame and valence by topic, which provided a 

more careful view at a micro-level. 

However, when reconsidering the validity of the methodology, some concern 

emerges. Supposing an ideal situation, in which the correlations between Xinhua and 
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two U.S. newspapers after the visit are all significantly stronger than that before the visit, 

whether in terms of topic salience, substantive salience or affective salience, it is still not 

robust to support the salience successfully transferred from China’s public diplomacy 

agenda to the U.S. media agenda. Consider such a situation, the major issue 

emphasized by Chinese government is Topic 1 “domestic politics”, the major 

substantive attribute China emphasized in the stories related to domestic politics is the 

conflict frame, and the major affective attribute China adopted for domestic politics is 

positive. Even there is a stronger correlation in terms of frames, it can be a result from 

the frame selection of other minor topics. For instance, the stronger correlation is 

because there is stronger correlation between the frames for Topic 2 to Topic 14. The 

same situation can also happen to valence. If the stronger correlation of frame and 

valence was not caused by the similarities in the frame and valence of major topic, 

instead it was a result from the aggregated similarities in the frame and valence of minor 

topics, it is still not convincing to value it as effective. Therefore, it would be more robust 

to examine the effectiveness of public diplomacy by analysing topic, frame and valence 

in an integrated way. 

Two most frequently reported topic by Xinhua is Topic 3 “international politics”, 

and Topic 5 “international economy” whether in terms of dominant topic or topic, 

whether before, during or after the visit. And the frequency of the two topics exceeded 

other topics strikingly. So it is reasonable to state that international politics and 

international economy are the two major issues of President Hu’s visit to the United 

States. And to examine whether the salience of major issues and the salience of 

attributes of these issues transferred from China’s agenda to U.S. media coverage, the 
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precise way is to examine the change in the topic salience, the frame and the tone of 

the topic systematically.  

First, the most frequently reported topic by Xinhua is Topic 3 “international politics”.  

The frequency of the stories choosing international politics as the dominant topic in the 

two U.S. newspapers was ranked as three before the visit, one during the visit and four 

after the visit. The frequency of the stories choosing it  as its topic or subtopic in the two 

U.S. newspapers was ranked as four before the visit, two during the visit and four after 

the visit. Secondly, the frame most frequently used to portray international politics by 

Xinhua is Frame 6 “consequence assessment” whether before, during or after the visit. 

The consequence assessment frame was ranked as three before the visit, two during 

the visit and three after the visit in the U.S. newspapers for framing international politics. 

Thirdly, the tone least frequently used to portray international politics by Xinhua is the 

negative tone whether before, during or after the visit. The negative tone was ranked as 

two before, during and after the visit in the U.S. newspapers for portraying China’s 

international politics.  However, the proportion of negative coverage decreased from 

41.5% before the visit to 26.8% during the visit, and bounced a little to 32.4% after the 

visit. For international politics, the issue salience and the substantive attributes salience 

were partially transferred from China’s public diplomacy agenda to the U.S. media 

during the visit, though the variation is slight. The affective salience transferred 

effectively is looking at the change in proportion. 

The second frequently covered topic of Xinhua is international economy. The 

frequency of the stories choosing it as the dominant topic in two U.S. newspapers was 

ranked as one before the visit, two during the visit and two after the visit. The frequency 
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of the stories choosing it as the its topic or subtopic in two U.S. newspapers was ranked 

as four before the visit, two during the visit and four after the visit. Secondly, the frame 

most frequently used to portray China’s international economy by Xinhua is Frame 6 

“consequcne assessment frame”, whether before, during or after the visit. The 

consequence assessment frame was ranked as two before the visit, one during the visit 

and two after the visit in the U.S. newspapers for framing international economy. Thirdly, 

the tone least frequently used to portray international economy by Xinhua is the 

negative tone whether before, during or after the visit. The negative tone was ranked as 

two before, one during and two after the visit in the U.S. newspapers for portraying 

Topic 3. However, the proportion of negative coverage decreased from 37.8% before 

the visit to 21.9% after the visit. For international economy, the issue salience and the 

substantive attributes salience were partially transferred from China ’s public diplomacy 

agenda to the U.S. media during the visit, however the affective attributes salience was 

only transferred effectively after the visit. 

To sum up, the scrutiny of the issue salience, substantive attribute salience and 

affective attribute salience of two major topics in President Hu’s visit reveals that, the 

issue salience and the substantive attribute salience are all effectively transferred from 

China’s public diplomacy agenda to U.S. media coverage during the visit. The affective 

attribute salience transferred effectively during and after the visit for topic of 

international politics, and only transferred effectively after the visit for topic of 

international economy. Overall, China’s public diplomacy is effective in first-level 

agenda building and second-level agenda building for its major topics.
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CHAPTER 6 
CONCLUSION 

Summary 

The Effectiveness of China’s Public Diplomacy in First- and Second-level Agenda 

Building of All the Topics 

In terms of first-level agenda building, the results wielded from dominant topic and 

topic suggest that China’s communication strategy of public diplomacy failed to 

influence the media agenda of the United States either in the long term or in the short 

period. And another finding is that the actual public diplomacy activities might be more 

effective in first-level agenda building, which need to be further examined.  

In terms of the substantive attributes of second-level agenda building, there is 

some variation in the aggregated number of each frame chosen by the U.S. 

newspapers, which is likely to be linked to China’s public diplomacy efforts. However 

when the frames were broken down to different topics, the result suggests that the 

substantive attributes agenda building effect does not occur. 

 In terms of the affective attributes of second-level agenda building, the result 

suggests that China’s public diplomacy is effective not only in influencing the overall 

tone of the U.S. media coverage, but also effective in influencing the tone of each topic. 

Therefore the China’s public diplomacy is effective in building affective attributes 

agenda both at a macro-level and at a micro-level. However, the result also suggests 

that, whether at a macro-level or at a micro-level, the effects tends to be weaker after 

the visit than during the visit.  
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The Effectiveness of China’s Traditional Diplomacy in First- and Second-level 
Agenda Building  

The results wielded from the news stories related to traditional diplomacy from 

Xinhua shows that China’s communication strategies of traditional diplomacy failed to 

transfer either the dominant topic salience or the topic salience from their own agenda 

to that of the U.S. media coverage either in the long term (2 months after the visit) or in 

the short term (during the visit). The first-level agenda building effect does not occur in 

traditional diplomacy.  

In terms of substantive attributes, although there is some variation in the 

aggregated number of each frame chosen by the U.S. newspapers, the result suggests 

that the substantive attributes agenda building effect did not occur.  In terms of affective 

attributes, the result suggests that traditional diplomacy is effective in building affective 

attributes agenda only in the short term while public diplomacy’s effectiveness can last 

in the long term though it was weaken gradually. 

The Effectiveness of China’s Traditional Diplomacy in First- and Second-level 

Agenda Building in the Two Major Topics 

Two most frequently reported topic by Xinhua is topic 3 “international politics”, and 

topic 5 “international economy” whether in terms of dominant topic or topic, whether 

before, during or after the visit. Although the data analysis of all the topics shows that 

China’s public diplomacy did not perform the agenda-building function very well in terms 

of second-level agenda building, however by examining the issue salience, substantive 

attributes salience and affective attributes salience of two major topics in President Hu’s 

visit reveals that, China’s public diplomacy is effective in first-level agenda building and 

second-level agenda building for its major topics. 
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Future Research 

Firstly, the chief shortcoming of this thesis is with its limited sample size, and the 

result shows that time-lag would have some influence on the effectiveness of public 

diplomacy in agenda building. Hence it would be more dependable if future study 

extends the universe to four months before and after the visit.  

Secondly, this content analysis only focused on the analysis of information 

subsidies, while some evidence suggest that actual public diplomacy activities might be 

more effective in agenda building, which provides new determinant for future study. 

Thirdly, this content analysis did not include the influence of U.S. foreign policies, 

which might also interrupt the results. For future study, it would be more prudent to take 

the U.S. foreign policies towards China as another factor, which would influence the U.S. 

media coverage.  

Fourthly, this content analysis only examined the effectiveness of China’s public 

diplomacy in agenda building, it would bring a more complete picture if future study 

examines the effectiveness of public diplomacy strategies of different countries. 
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APPENDIX A  
CODING SHEET 

Variabl

e 
Numbe

r 

Variab

le  
Name 

Variable  

Definition 

Instructions 

 

Value  Commen

t 

1 Coder 
ID 

Coder’s ID 
number 

1 = Coder 1 
2 = Coder 2 

  

2 Article 

ID 

Article’s ID 

number 

1-1126   

3 Sourc
e 

Title of newspaper 
containing the 
coded story 

1 = New York Times 
2 = Washington Post 
3 = Xinhua News 

Service 

  

4 Date Date that the 
article was 

published 

Enter as mm/dd/yy   

5 Lengt
h 

Exact word count 
of the coded story 

Enter as a number   

Notice: Only code for visit-related or not if the story is from Xinhua News Service. 

If the story is visit-related, keep coding for other variables. If not, leave it out and 
stop coding for other variables. 

6 Visit-
relate

d 

Whether the story 
directly related to 

President Hu’s 
visit 

0 = Not related 
1 = Related 

  

 
Notice: Only code for diplomacy type if the story is from Xinhua News Service 

7 Diplo

macy 
Type 

Type of 

diplomacy1 

1 = Traditional 

diplomacy 
2 = Public diplomacy 

  

Dominant Topic: Each story can only be categorized into one dominant topic. 

8 Domin

ant 

The dominant 

topic of the story2 

1 = Domestic politics      

2 = Taiwan 

  

                                                 
1
 Type of Diplomacy 

1. Public diplomacy: Diplomacy in which both government and private individuals and groups 

influence directly or indirectly the public attitudes and opinions which bear directly on another 
government’s foreign policy decisions.  

Example: President Hu visits a Chinese-owned auto parts firm and a Chinese 

wind energy company 
2. Traditional diplomacy: Diplomacy activities at a nation-to-nation level, which focus on negotiation 

between main actors including national leaders, diplomats and policy makers through formal 
documents, speeches, and meeting.  

Example: Press Conference held with President Obama and President Hu in 

East room of the White House 
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Topic Straits/Tibet/Xinjiang 
3 = International 
politics      

4 = Domestic 
economics  

5 = International 
economy  
6 = Defense/nuclear 

weapon/war crises  
7 = 

Disasters/unrest/terror
ism  
8 = Culture  

9 = 
Science/ecology/techn

ology 
10 = Religion 
11 = 

Law/crimes/corruption 
12 = Population 

13 = Sports 

                                                                                                                                                             
2
 Topics: These concern the kind of event or situation that the item is mainly about. Here is the list of 

topics and detailed subsidiary topics under the main topics. If any phrases contain or relate to the 
words in topic or the subsidiary topic, then code it as present. If not, code it as absent.  

1. PRC domestic politics: internal conflicts or crisis such as political unrest and political protests; 
elections, campaigns, appointments, government changes; other political, including legislation;  

2. Taiwan Straits/Tibet/Xinjiang; 

3. International Politics: China’s international relations; China’s public diplomacy activities; 
4. Domestic economics:  internal trade and tariffs; national capital investment and stock issues; prices, 

cost of living, inflation; national industrial projects, factories, dams, ports, roads; agricultural matt ers, 

projects, crops, harvest; national labor relations, disputes, negotiations, wages; government 
finance issues; other economic; 

5. International economy: agreements on trade, tariffs; other international trade, imports, exports, 

trade balance; international capital investment, international stock issues; exchange rates, money 
supply, international loans; other economic; 

6. Defense/nuclear/weapon/war crises: armed conflict; peace move, settlements; nuclear issue; arms 

deals and weapon trade; war; others; 
7. Disasters/terrorism: Natural disasters including floods, earthquakes, droughts; terrorist attacks, 

human bomb; others; 

8. Culture: culture, arts, archaeology; 
9. Science/ecology/technology: Climate change, environmental pollution; 
10.  Religion; 

11.  Law/crimes/corruption; 
12.  Population; 
13.  Sports; 

14.  Social service/welfare/ education: social problems, health, housing, illiteracy, etc; educational 
provision; health provision; student matters; other social services and social welfare matters;   
(Stevenson & Cole, 1984) 
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14 = Social service/ 
welfare/education 

9 Domin

ant 
Frame 

The dominant 

frame of the story3 

1= Conflict 

2= Human interest 
3= Problem definition 

  

                                                 
3
 Frames:  

1.  The conflict frame: focuses on describing conflicts between individuals, groups, or institutions as a 

means of capturing audience interest. If the answer to any of the items listed below is yes, then 
code it as present; if not, code it as absent.  

1. Does the news story reflect disagreement between political parties, individuals, groups, 
institutions or countries? 

2. Does China reproach another or be reproached by another country in the story? 

3. Does the story refer to two sides or more than two sides of the problem? 

2.  The human interest frame: is “used in statements to depict how issues directly affect specific 
individuals and groups.”   

1. Does the news story provide a human example or “human face” on the issue? 
2. Does the story employ adjectives or personal vignettes that generate feelings of outrage, 

empathy-caring, sympathy, or compassion? 
3. Does the story emphasize how individuals and groups are affected by the problem? 
4. Does the story go into the private or personal lives of the actors? 

3. The problems definition frame: is adopted in messages that “identify causes and antecedents 
associated with various issues.” 
1. Does the story build an understanding of the problem or the issue? 

2. Does the Story give background information of the problem/issue? 
3. Does the story identify the causes of the problem? 

4. The responsibility attribution frame is used in a message to identify the accountability of the cause 

or solution of an issue or problems to individual or group.  
1. Does the story suggest that some level of an individual/group/country has the ability to 

alleviate the issue/problem? 

2. Does the story suggest that some level of an individual/group/country is responsible for the 
issue/problem? 

3. Does the story suggest solutions for the issue or problem? 

4. Does the story suggest the problem requires urgent action? 
5.   The morale evaluation frame: is “used in messages to describe issues in ethical and normative 

terms of right and wrong,” often raise a question of how to behave.  

1. Does the story contain any moral message? 
2. Does the story make reference to morality, Confucianism, God and other religious tenets? 

3. Does the story offer specific social prescriptions about how to behave?  
6.   The consequence assessment frame: is “used in messages to identify outcomes and results.” 

1. Does the story mention the possible outcome or results of either following a certain action or 
not? 

2. Does the story mention the possible cost or gain in economic, politics, environment, and 

culture? 
3. Does the story allude to the costs associated with the issue or problem? 

(Semetko & Valkenburg, 2004; Igartua, Cheng & Muniz, 2005; Kiousis, 2011 ) 
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4= Responsibility 
attribution 
5= Moral evaluation 

6= Consequence 
assessment 

10 Domin

ant 
Tone 

The overall tone of 

the story  

1 = Negative 

2 = Neutral  
3 = Positive 

  

 
 Notice: One story can have more than topics or sub-topics. Only code for frame 

and tone if the topic is present.  

Topic 1 = Domestic Politics 

11 Tone The tone of the 
topic   

1 = Positive 
2 = Neutral  

3 = Negative 

  

12 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

13 Frame 

2 

Human interest 0 = Absent 

1 = Present 

  

14 Frame 
3 

Problem definition 0 = Absent 
1 = Present 

  

15 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

16 Frame 

5 

Moral evaluation 0 = Absent 

1 = Present 

  

17 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 2 = Taiwan Straits/Tibet/Xinjiang 

18 Tone The tone of the 

topic   

1 = Positive 

2 = Neutral  
3 = Negative 

  

19 Frame 

1 

Conflict  0 = Absent 

1 = Present 

  

20 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

21 Frame 

3 

Problem definition 0 = Absent 

1 = Present 

  

22 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

23 Frame 

5 

Moral evaluation 0 = Absent 

1 = Present 

  

24 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 3 = International politics 

25 Tone The tone of the 

topic   

1 = Positive 

2 = Neutral  
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3 = Negative 

26 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

27 Frame 

2 

Human interest 0 = Absent 

1 = Present 

  

28 Frame 
3 

Problem definition 0 = Absent 
1 = Present 

  

29 Frame 

4 

Responsibility 

attribution 

0 = Absent 

1 = Present 

  

 

30 Frame 
5 

Moral evaluation 0 = Absent 
1 = Present 

  

31 Frame 

6 

Consequence 

assessment 

0 = Absent 

1 = Present 

  

Topic 4 = Domestic economics  

32 Tone The tone of the 
topic   

1 = Positive 
2 = Neutral  
3 = Negative 

  

33 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

34 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

35 Frame 

3 

Problem definition 0 = Absent 

1 = Present 

  

36 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

37 Frame 

5 

Moral evaluation 0 = Absent 

1 = Present 

  

38 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 5 = International economy 

39 Tone The tone of the 

topic   

1 = Positive 

2 = Neutral  
3 = Negative 

  

40 Frame 

1 

Conflict  0 = Absent 

1 = Present 

  

41 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

42 Frame 

3 

Problem definition 0 = Absent 

1 = Present 

  

43 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

44 Frame 
5 

Moral evaluation 0 = Absent 
1 = Present 

  

45 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 
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Topic 6 = Defense/nuclear weapon/war crises 

46 Tone The tone of the 
topic   

1 = Positive 
2 = Neutral  

3 = Negative 

  

47 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

48 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

49 Frame 
3 

Problem definition 0 = Absent 
1 = Present 

  

 

50 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

51 Frame 
5 

Moral evaluation 0 = Absent 
1 = Present 

  

52 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 7 = Disasters/unrest/terrorism  

53 Tone The tone of the 
topic   

1 = Positive 
2 = Neutral  
3 = Negative 

  

54 Frame 

1 

Conflict  0 = Absent 

1 = Present 

  

55 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

56 Frame 

3 

Problem definition 0 = Absent 

1 = Present 

  

57 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

58 Frame 

5 

Moral evaluation 0 = Absent 

1 = Present 

  

59 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 8 = Culture  

60 Tone The tone of the 

topic   

1 = Positive 

2 = Neutral  
3 = Negative 

  

61 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

62 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

63 Frame 
3 

Problem definition 0 = Absent 
1 = Present 

  

64 Frame 

4 

Responsibility 

attribution 

0 = Absent 

1 = Present 

  

65 Frame Moral evaluation 0 = Absent   
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5 1 = Present 

66 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 9 = Science/ecology/technology 

67 Tone The tone of the 

topic   

1 = Positive 

2 = Neutral  
3 = Negative 

  

68 Frame 

1 

Conflict  0 = Absent 

1 = Present 

  

69 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

 

70 Frame 

3 

Problem definition 0 = Absent 

1 = Present 

  

71 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

72 Frame 
5 

Moral evaluation 0 = Absent 
1 = Present 

  

73 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 10 = Religion 

74 Tone The tone of the 
topic   

1 = Positive 
2 = Neutral  

3 = Negative 

  

75 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

76 Frame 

2 

Human interest 0 = Absent 

1 = Present 

  

77 Frame 
3 

Problem definition 0 = Absent 
1 = Present 

  

78 Frame 

4 

Responsibility 

attribution 

0 = Absent 

1 = Present 

  

79 Frame 
5 

Moral evaluation 0 = Absent 
1 = Present 

  

80 Frame 

6 

Consequence 

assessment 

0 = Absent 

1 = Present 

  

Topic 11 = Law/crimes/corruption 

81 Tone The tone of the 
topic   

1 = Positive 
2 = Neutral  

3 = Negative 

  

82 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

83 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

84 Frame 
3 

Problem definition 0 = Absent 
1 = Present 
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85 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

86 Frame 

5 

Moral evaluation 0 = Absent 

1 = Present 

  

87 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 12 = Population 

88 Tone The tone of the 

topic   

1 = Positive 

2 = Neutral  
3 = Negative 

  

89 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

 

90 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

91 Frame 
3 

Problem definition 0 = Absent 
1 = Present 

  

92 Frame 

4 

Responsibility 

attribution 

0 = Absent 

1 = Present 

  

93 Frame 
5 

Moral evaluation 0 = Absent 
1 = Present 

  

94 Frame 

6 

Consequence 

assessment 

0 = Absent 

1 = Present 

  

Topic 13 = Sports 

95 Tone The tone of the 
topic   

1 = Positive 
2 = Neutral  

3 = Negative 

  

96 Frame 
1 

Conflict  0 = Absent 
1 = Present 

  

97 Frame 

2 

Human interest 0 = Absent 

1 = Present 

  

98 Frame 
3 

Problem definition 0 = Absent 
1 = Present 

  

99 Frame 

4 

Responsibility 

attribution 

0 = Absent 

1 = Present 

  

100 Frame 
5 

Moral evaluation 0 = Absent 
1 = Present 

  

101 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 

  

Topic 14 = Social service/ welfare/education 

102 Tone The tone of the 
topic   

1 = Positive 
2 = Neutral  
3 = Negative 

  

103 Frame 

1 

Conflict  0 = Absent 

1 = Present 
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104 Frame 
2 

Human interest 0 = Absent 
1 = Present 

  

105 Frame 

3 

Problem definition 0 = Absent 

1 = Present 

  

106 Frame 
4 

Responsibility 
attribution 

0 = Absent 
1 = Present 

  

107 Frame 
5 

Moral evaluation 0 = Absent 
1 = Present 

  

108 Frame 
6 

Consequence 
assessment 

0 = Absent 
1 = Present 
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APPENDIX B  
TRANSCRIPT OF THE INTERVIEW 

 

(For better constructing this content analysis, an interview about China’s public 

diplomacy was conducted with Dr. Juyan Zhang. Following is the transcript.) 

Jing : What kind of public diplomacy goal and strategies was adopted by China in 

President Hu’s recent visit? And what is the current state of China’s public diplomacy?  

Answer: 

Dr. Zhang: From what I observed, China likes to take a campaign approach in the U.S., 

so every time they feel there is some need, to fix some problems, they start a public 

diplomacy campaign.  

In 2001, the U.S. congress was going to vote for China trade bill, China’s then 

president Jiang planed the visit to U.S. And at the same time, they had a huge media 

relations campaign. Compared with that, this time, President Hu’s visit, they did not 

launch such a big scale campaign, but it is the same style. Every time, you feel that the 

state relations, there is some problem, we need to fix it, then they started to use some 

public diplomacy strategies deal with it.  

This time, his visit (President Hu’s visit), I think,  (is because)the relationship 

between the two (China and America) is kind of tense. The Korean issues, Korea tested 

their missile, and U.S. ship got into the yellow sea, so the relationship at that time was 

really tense. That’s not favourable for China, China does not want to see that’s 

happening. So that’s possibly the reason, but I think the visit was scheduled long before 

that, but I think it’s still a major reason.  
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I did not follow this one closely, but compared with the last one, you know, China 

was very enthusiastic, they showed a lot of trust, tried to be close and warm. But this 

time, China is kind of cold. I think the tone is not as high as the last one. And also they 

did not create lots of events. Last time, there were lots of exhibitions, performances, but 

this time, I didn’t see lot of them. 

And China actually did hire some public relations firms, but not directly hire, or not 

those in U.S., instead, they contacted these firms whose subsidiaries are in China, to 

seek their advices. Just consultancy, not directly hire them to be in charge of the whole 

campaign. Like for Olympic Games in Beijing, they contacted several international firms, 

but they did not go further to hire them. I think the major reason is that Chinese 

government does not trust them, considering the foreign conspiracy. And also they don’t 

trust the whole effectiveness of these companies. Chinese government likes to 

approach things at a macro-level.  

China got this concept, public diplomacy, only a few years ago, maybe ten years 

ago. Before that, it was propaganda. And modern PR was introduced to China like 30 

years ago. But gradually, they become sophisticated now. It is still at a government to 

government level, or nation to nation level, but recently, they are also, Chinese 

government started to set up scholarships to send doctoral students to America, and 

also they pay U.S. students to go to China. I think overall, China did not do a good job in 

directly communicating with general public in U.S.. And an ironic thing is that, most 

Chinese public diplomacy was targeting overseas Chinese. And they are still using a 

one-way communication approach like just sending out messages, not so much 

interaction.  
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The 20 minutes’ Interview was conducted at 5:00 pm(EST time) on March 31, 2010. 
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