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This quantitative framing analysis examines The New York Times’ and China 

Daily’s coverage of the Atlanta Olympics and the Beijing Olympics respectively. Articles 

published six month before the Games and one month after the Games were selected 

for analysis. Differences were observed in the frames and their valences in the two 

media. The differences were mostly apparent in the coverage of the Beijing Olympics by 

the two newspapers. China Daily framed the Beijing Olympics more positively than it 

framed the Atlanta Olympics. China Daily also had less topic diversity in its coverage 

than did The New York Time did, ignoring human rights issues and protests in China, 

for example. The New York Times reported the Beijing Olympics and the Atlanta 

Olympics with little difference in affective tone. The Times focused on issues related to 

human rights and protests in China while covering the Beijing Olympics, mostly with a 

negative affective tone. 
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CHAPTER 1 
INTRODUCTION AND FOCUS OF THE RESEARCH 

From the very beginning of the Olympic Games, the Olympics’ ideal has been that 

sports should be separated from politics. However, in the real world, the Olympics are 

often immersed in politics and conflicts. Though friendship, peace and unity are 

regarded as universal moral principles of the Olympics, media coverage of the Olympics 

has not always promoted these principles well. Instead, media coverage has been more 

focused on conflicts and controversial issues. Indeed, Riordan (1998) questions the 

peacemaker role of sports, especially the Olympics, in international relations while 

Tomlinson and Young (2006) point out that the Olympics have actually inspired 

international competition and enmity between nations.  

Texts about mediated sports, such as the Olympics, have long been studied by 

communications researchers, and bias has been found in media coverage to support 

dominant ideologies (Kinkema & Harris, 1998). As a sports event, originated by the 

West and hosted mostly by Western countries, “the principle discourse on the modern 

Olympic Games and movement…has reflected above all Western interests and 

concerns” (Close, Askew & Xu, 2008, p. 126). Nationalistic views are enhanced in the 

coverage of such sports events by focusing on “national unity and identity, championing 

the dominant values and ideals of the nations in which they originate” (Kinkema & Harris, 

1998, p. 36). Rowe, McKay and Miller (1998) argue that “no cultural force (is) more 

equal to the task of creating an imaginary national unity than the international sports-

media complex” and that nationalist identification usually becomes most concentrated in 

the media coverage of periodic international sports events such as the Olympics and 

the World Cup (p. 133).  
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In their study of Olympic coverage, Close, Askew and Xu (2008) state that the 

dominant discourse on the Olympics in the West focuses more on political agendas, 

while Asian media discourse focuses more on economic agendas. However, they point 

out that the focus of discourse in the West shifted to economic agendas shortly after the 

1990s.  

Because the Olympics have become more and more influential at the global level, 

hosting an Olympic Games has become a strategy for a country to promote its national 

image to a global audience. However, Rivernburgh (2004) states that hosting such a 

mega-event can produce great risks as well. She says that reliance on “a largely 

independent, global media network to project its desired image around the world” brings 

risk to the host of the Olympic Games because the interpretation of the event by the 

international media is hard to manage and control (p. 5). She also argues that all 

international media cover the events by using its “raw materials” but build their stories 

through their own nation’s perspective, which is more “relevant, appealing and favorable 

to home nation audience” (p. 7). 

According to her, during the Cold War, the Olympic Games had a “heavy shadow 

of international politics” (p.46).  She also claims that the 1992 Barcelona Games were 

the first relatively non-political Olympics. Other scholars argue the Soviet Union, 

Germany and Japan were  portrayed as possible enemies in the U.S. Olympic television 

discourse due to U.S. foreign policy conflicts with these countries at that time (Riggs, 

Eastman & Golobic, 1993). 

At the opening ceremony of the 1996 Atlanta Olympics, NBC commentator Bob 

Costas made the following comments when the Chinese team entered the stadium:  
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The People's Republic of China. One-fifth of the world's population. With an 
economy growing at the rate of about 10% a year, every economic power, 
including the United States, wants to tap into that huge potential market. 
But, of course, there are problems with human rights, copyright disputes, 
the threat posed to Taiwan…they've excelled athletically, they're building 
into a power, but amid suspicions, Dick, especially concerning their track 
athletes and their female swimmers, possibly using performance enhancing 
drugs. None caught in Barcelona, but since those Olympics in 1992, several 
have been caught. (Brownell, 1996, para. 4)  

This comment by Bob Costas on a live broadcast immediately caused massive 

protests in Chinese communities both in the United States and overseas. Brownell 

(1996) concludes that the Olympics were being used as a platform for debate about 

modern nationalism and international relations.  

The collapse of the Soviet Union made China the largest remaining communist 

force in the post-Cold War era. China became the main concern of U.S. media, which 

attempted to build an image of China as an enemy. Sinha (2003) says that an outside 

threat is the best way to unite a society. He explains that the Cold War gave the United 

States both a sense of mission and a prominent antagonist. He states that by treating 

countries such as the Soviet Union or China as enemies, the United States is more 

likely to unite its population and act as the leader of the free world.  

Many Chinese scholars have criticized what they regard as the Western media’s 

biased and negative coverage of China. Hong (1998) states that “the U.S. media [try] to 

defame China with all sorts of anti-China materials to strangle China’s social system” (p. 

109). Leung and Huang (2007) found that media coverage of China is highly critical 

when issues in China conflict with Western principles related to human rights, individual 

liberty and democracy.  

Twelve years after the Atlanta Olympics, China hit the global media spotlight in the 

summer of 2008 during the Beijing Olympics. Hosting the Olympics was a long-time 
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dream of the 1.3 billion Chinese and a significant indication of China’s coming of age as 

a growing superpower in the world. However, because of China’s communist ideology 

and current complicated and multi-faceted Sino-American relations, the Western 

media’s coverage of this sports mega-event still reflected the Cold War ideology. 

Western media’s coverage leading up to and during the Beijing Olympics, especially in 

the U.S. media, politicized the Olympics.  

For example, on March 14, 2008, five months before the Beijing Olympics, 

Buddhist monks and other ethnic Tibetans collided with Chinese security forces in 

Lhasa and caused a number of deaths, which led to a month of turmoil in Tibet (Yadley, 

2008). The unrest caused the world media to focus on certain matters in China, such as 

human rights, games’ security and democracy. For example, the London Sunday 

Telegraph stated that “China’s crackdown on demonstrators in Tibet has prompted 

international condemnation and a call for a boycott of this summer's Beijing Olympics” 

(Chamberlain, 2008, page 29).  

The Beijing Olympics’ torch relay also caused important security concerns and 

attracted intense media focus. The New York Times stated that although China called 

the torch relay “a journey of harmony,” the relay faced possible unrest by human rights 

groups and increased the political challenges of the Olympic Games (Bennhold, 2008). 

The torch relays in Paris, San Francisco, Tibet and India all faced security problems to 

some extent because of highly publicized protest threats.  

Similar to the 1988 Seoul Olympics, during which the media were focused on 

Korea’s process of democratization and adoption of Western-style capitalism, in the 

Beijing Olympics, the media were focused on the impact of the Olympics on China’s 
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development of Western-style political liberalization and human rights improvements 

(Close, Askew & Xu, 2008). Sullivan (2004) says that the Beijing Games were portrayed 

in the Western media as an opportunity to pressure China into negotiation on the Tibet 

issue and the alleged violations of the human rights of different ethnic and religious 

groups in China.  According to him, ideological  issues that concerned the West the 

most were reflected in its  media’s coverage of the Beijing Olympics from the day 

Beijing was announced as the host of the Olympics (Sullivan, 2004).  

Besides the Tibetan turmoil and the torch relay controversy, Chinese policy on 

Darfur became a related issue before the Olympics started. Film director Steven 

Spielberg quit as an artistic adviser to the Beijing Olympics in February 2008, alleging 

that China had not put enough pressure on Sudan to end the violence in Darfur. But Liu 

Guijin, a Chinese Darfur crisis representative, said that it was totally unreasonable to 

link China's policy on Darfur with the Olympic Games (“Beijing Olympic Critics,” 2008).  

Human rights and environmental pollution in China were also hot topics in the U.S. 

media.  Chinese media apologists argued that the attitude of the Western media that 

tried to tie the sports event to politics was unfair and contradicted the spirit of the 

Olympics (“Beijing Olympic Critics,” 2008).  

During the Olympics, there were several other embarrassing issues, such as 

alleged limits on journalists’ free access to information and disputes about the age of 

Chinese female gymnasts (Macur, 2008).  

Media Systems, Culture and Coverage 

In addition to the ideological struggle between the two nations, the Chinese 

media and U.S. media are operated internally under two different philosophical 

approaches and beliefs. Americans believe that the Western media, especially 
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American news sources, offer objective stories, while they believe that the Chinese 

media are under the control of the Chinese government and serve only as a mouthpiece 

of the Communist Party (Baum, 2008; Herman & Chomsky, 1988; Siebert, Peterson & 

Schramm, 1956).  

China and the United States have very different political and cultural histories, so 

the two countries’ media systems might also be expected to function quite differently. 

U.S. media, which are operated under the libertarian/social responsibility model, tend to 

publicize disruptions in the social or political order and threats to its dominant values 

(Altschull, 1995). In contrast, Chinese media, which are operated under an authoritarian 

media system and controlled by the government, tend to favor more pro-government 

news. Compared to the negative news preference in the Western media, Chinese 

culture emphasizes harmonization over conflict and disputation. Therefore Chinese 

media might be less likely to present negative news related to either China or other 

countries (Baum, 2008; Gudykunst, 2005; Li, 2009).  

Influenced by these differences, media practitioners from theses two countries 

might have different angles and make different editorial choices when they frame the 

Olympic Games.  

Focus of the Study 

In this study, the researcher conducted a comparative study of Chinese and U.S. 

media coverage of the 1996 Atlanta Olympics and the 2008 Beijing Olympics. News 

published in The New York Times and China Daily from six months before the opening 

of each of the Olympics and one month after the end of each of the Olympics was 

chosen for quantitative framing analysis and discourse analysis. 
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Based on the assumptions of nationalism, the researcher expected that both the 

U.S. media and Chinese media would favor their own country’s Olympics while 

denigrating the Olympics hosted by the other country.  

Based on the assumption of differences in cultural ideology, the study also 

examined whether anti-communist ideology in the United States and harmonization 

ideology in China would be  reflected in how these two newspapers covered the same 

event. It was hypothesized that the influence of anti-communist ideology on the Western 

media would make Western media more likely to report negatively on the Beijing 

Olympics, while the harmonizing style of journalism practiced by Chinese media would 

make it less likely to report negatively on the Atlanta Olympics.  

This study is significant in two ways. The first is that even though the Beijing 

Olympics was a global event that received massive attention from the world media, very 

few international comparative studies have been done about media coverage of the 

event (Dai, 2006). Because China was the first communist country to host the Olympic 

Games since the end of the Cold War, conducting a comparative study is very timely as 

it allows us to observe whether the Cold War ideology was still apparent in the U.S. 

media coverage of the Olympics. The second reason for this study’s significance is that 

it also includes a cultural perspective on the practice of journalism to determine whether 

cultural differences in journalistic philosophy in these two countries contributed to the 

differences in coverage of an international sports event.  
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CHAPTER 2 
LITERATURE REVIEW 

Literature Review 

If all media obeyed their professional norms and covered stories objectively, there 

should be few differences in coverage between two newspapers of different 

nationalities. Though journalists claim that they are neutral, objective and non-

ideological, dramatic differences exist in national newspapers even when they cover the 

same event. Scholars offer several explanations for why these dramatic differences 

exist.  

Differences in Chinese and U.S. Media Systems 

Though many different media systems exist in the world, most of them fall into four 

different press models, which were first outlined by Siebert, Peterson and Schramm in 

1956.  

In the classic communication masterpiece Four Theories of the Press, Siebert, 

Peterson and Schramm (1956) point out that there are four media models: the 

authoritarian model, the libertarian model, the social responsibility model and the Soviet 

communist model. Siebert, Peterson and Schramm state that the four models are 

derived from two basic theories, which are the authoritarian and libertarian theories.  

The U.S. media, which have adhered to the libertarian approach for more than 200 

years, became the leading example of the social responsibility model. Siebert, Peterson 

and Schramm (1956) state that under social responsibility theory, the media should be 

“responsible to society for carrying out certain essential functions of mass 

communication,” including serving the political and economic system, educating the 

public, ensuring public rights, entertaining and being financially independent (p. 74). 
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They state that social responsibility and libertarian theory are “Anglo-American concepts” 

(p.75). The press is required to serve the general welfare under the social responsibility 

model. If the media fail to meet all of these responsibilities, some other public agency 

could require the press to fulfill its responsibilities.  

Siebert, Peterson and Schramm (1956) state that the media, under the Soviet 

communist theory, were used as a tool by the government and the party to distribute 

propaganda, to unite the public, and to interpret events from the Communist standpoint. 

The biggest difference between Soviet communist theory and social responsibility 

theory is that, from the Soviet point of view, “absolute freedom is impossible” and “no 

freedom against the state can be permitted” (Siebert, Peterson and Schramm, 1956, p. 

126-p. 127). The Soviet press was only able to speak that which was perceived to be 

true by party leaders.  

However, since the end of the Cold War and the evolution of the Third World, 

many scholars have argued that media systems nowadays cannot be easily 

summarized by Seibert’s four theories (Ostini, 2002). Ostini (2002) states that the 

original four media models were  constrained by ideology and historical circumstances, 

but that socialism in China in recent decades is very different from the idea of 

communism during the Cold War era. China began its media reform in 1992, to make its 

media more commercialized and market-oriented. Winfield and Peng (2005) state that 

with a blending of the party line and the financial bottom line, the Chinese media system 

is changing from a totalitarian model to a market-authoritarianism model.  

Winfield and Peng (2005) state that most Chinese media organizations had gained 

financial autonomy by 2000, which has had a further impact on “media content and 
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media functions as well as the relationship between media organizations and 

government” (p. 260). Some argue that this change “shifted the media’s loyalty from the 

party to the consumer” (Freedom House, 2006, p. 75). However, Winfield and Peng 

(2005) argue that adopting the Western libertarian press system is impossible for 

Chinese media. Hachten and Scotton (2007) also state that the Chinese media’s 

economic independence will not lead to a free press. In addition, Chinese media are still 

censored by the Chinese Communist Party via the Central Propaganda Department 

(“Freedom of the Press,” 2006).  

In Freedom of the Press 2006, Chinese media were listed as not free, while the 

U.S. media were listed as free by a survey team consisting of international media 

professionals. In the survey, countries were given a total score between 0 and 100, with 

0 as the most free and 100 as the least. Chinese media scored 27, 34 and 22 

respectively in legal environment, political environment and economic environment, 

while the U.S. media scored 6, 6 and 4 in these three categories.  

In contrast to Chinese media, for the most part, U.S. media were seen as free from 

governmental censorship and control. The U.S. media have been commercially based 

for centuries, which make them less reliant on government. However, Weir (2003) 

states the U.S. media system has its own problem, such as balancing the relationship 

with advertisers and its journalistic role. Weir (2003) says the “pressure brought against 

newspapers by advertisers poses particularly tricky ethical decisions at times” (p. 1023).  

The Impact of Nationalism, Ethnocentrism and Anti-communism on U.S. Media 

Compared to Chinese media, U.S. media have greater freedom and are supposed 

to be balanced in covering news. However, previous research has shown news bias 

exists pervasively in U.S. media in various forms, including selection and omission of 
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information and topics, source bias and emphasis on governmental or partisan sources, 

slanted presentation of controversial issues and the frequent use of packaged formulas 

(Altschull, 1995; Bennett, 1988; Herman and Chomsky, 1988). The dominance of 

nationalistic and anti-communist views in U.S. media could be used to explain why the 

media cover “us and others” with different standards and why more negative news is 

presented on issues related to China. Because nationalism is closely related to politics 

and culture, Demertzis, Papathanassppoulous and Armenakis (1999) state that under 

the influence of nationalism, journalists and media organizations select and present 

news about “national collective identities and national ‘others’ ” (p. 26). Dayan and Katz 

(1992) state that coverage of issues related to foreign policy and international relations 

play the largest role in differentiating between “us and them.”  

Neuliep (2006) describes cultural nationalism as part of a continuum from 

patriotism and loyalty to ethnic cleansing, which he defines together as ethnocentrism. 

Ethnocentrism makes an individual “place one’s own group or ethnicity in a position of 

centrality and worth creating negative attitudes and behaviors towards other groups” 

(Neuliep, 2006, p. 205).  

Ethnocentrism is revealed most unequivocally in foreign news, especially in war 

news (Gans, 1979). He argued that similar to “altruistic democracy, responsible 

capitalism, small-town pastoralism, individualism, modernism, social order and national 

leadership,” ethnocentrism is one of the national values that also had become enduring 

news values (p. 42). Altschull (1995) also states that the ‘free press’ ideology contains 

nationalistic and ethnocentric elements such as patriotism and xenophobia from earlier 

days and still remains so today.  
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When covering foreign news, ethnocentrism means that journalists use “binary 

oppositions that essentialize the complex and contradictory reality into core attributes of 

a nation and history to construct a reductive ideological contrast between ‘us’ and ‘them’” 

(Lee et al., 2002, cited in Leung & Huang, 2007, p. 676).  

In the case of the Olympics, Rivenburgh (2004) claims that journalists cover it in 

ways that promote “a home nation perspective – one that is relevant, appealing, and 

favorable to home nation audience” (p. 2). Xu (1998) states that “to incite patriotism 

without enemies is impossible” (p. 238). In China, nationalism became especially strong 

after 1989, with a strong anti-American attitude. Zhao (2005) says that the largest 

challenge to the post-Tiananmen Chinese leadership was to renew official ideology and 

enhance public faith on the Communist system. Emphasizing Chinese Communist 

Party’s role as “the paramount patriotic force and guardian of national pride” was the 

best way to unite the country during that turbulent era (Zhao, 1998, p. 289).  

Anti-U.S. demonstrations arose in China in 1999 after the bombing of the Chinese 

embassy in Belgrade by the United States. However, only a small amount of anti-U.S. 

news was covered by Chinese media. Li (2005) states that three decades after Chinese 

reform and opening up, Chinese coverage about the United States had become more 

objective and positive, “although sometimes it still reveals remnants of Cold War 

thinking” (Li, p. 86). Li states that the news coverage in Chinese media had the effect of 

glorifying the United States by reporting issues such as wealthy lifestyles, the 

functioning of its healthcare system and reports on entertainers.  

However, the Sino-American relationship tensed after the Tibetan turbulence in 

2008, according to Gries (2009). He states that Americans were upset by China’s 
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crackdown on Tibetan Buddhists, while the Chinese were upset by the U.S. media’s 

coverage about the Tibetan protests and the torch relay. The Chinese claimed that the 

western media, especially CNN, was deliberately misrepresenting the Tibetan situation. 

Gries (2009) claims that the Tibetan issue led many Americans to “reduce the 

complexities of Chinese politics to a simple narrative of brute force, ‘oriental despots’ or 

‘red communists,’” while the same issue led many Chinese to view U.S. policies as 

“designed to block China’s rise and humiliate the country” via “a prism of victimization” 

(p. 223). Gries states that these thoughts held by the Chinese stimulated a Chinese 

“new nationalism,” which powerfully re-shaped Chinese perception and understanding 

of American actions and intentions. Besides this, this new Chinese nationalism 

stimulated Chinese national pride about the Beijing Olympics. He concludes that it is 

difficult to separate the Beijing Olympics from Chinese new nationalism.  

Besides the different representations of us and others caused by nationalism, 

Herman and Chomsky (1988) say that anti-communism is a very important factor in the 

Western media’s propaganda model, which leads to negative and biased coverage of 

China in the Western media.  

 According to them, anti-communism is among five news filters constraining 

Western media’s coverage of the world. The first constraint is concentrated media 

ownership and the profit orientation of the media firms, which limit the content of news 

coverage. The second constraint is advertising as the main financial support of the 

media, which puts the media under economic constraints. The third constraint is the 

media’s reliance on information provided by government, elites and other agents of 

political power. The fourth constraint is negative responses to media coverage, 
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especially negative responses from government, such as “regularly assailing, 

threatening, and correcting the media” (p. 28). And finally, Herman and Chomsky add 

“anti-communism” as the fifth constraint. They argue that in the Western world, anti-

communism is a “national religion and control mechanism” (p. 2). This anti-communism 

control mechanism works well both in normal times as well as in periods of “Red scares.”  

They state that all five of these constraints interact with each other to successfully 

filter media coverage about other countries, especially communist countries: 

They fix the premises of discourse and interpretation, and the definition of 
what is newsworthy in the first place, and they explain the basis and 
operations of what amount to propaganda campaigns (p.2).  

Weaver and Wilhoit (1984) state that negative stereotypes are created and 

enforced by the U.S. media, especially of developing countries and post-communist 

countries. They state that the western media, by focusing on issues such as natural 

disaster, armed conflict and crisis, create a negative image of the underprivileged 

countries related to conflict and violence.  

Yu (1998) asserts that coverage of international events is selective and 

unbalanced. Media focus more on developed Western countries than developing 

countries. Also, media practitioners’ limit knowledge of other countries and their 

ideological and cultural differences usually resulting in a tendency to “simplify issues, 

stereotype subjects, and sometimes misrepresent facts” (p. 53).  

Carpini and Williams (1987) say the public relies on the media for guidance and 

consider media as the most trustworthy source of information when they face issues 

related to foreign policy and international relations, especially during times of crisis. But 

they state that it is difficult for media to remain fair when facing a crisis.  
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To some extent, the anti-communism ideology also exists in the sports world. 

Brownell (2008) states that certain stereotypes are held by western journalists and 

publics. China is portrayed to have “a former Soviet-style, communist sports system in 

which children are removed from their parents, sent to government-supported sports 

boarding schools, given performance-enhancing drugs by a centrally administered 

sports medicine system, and trained to win glory for the nation” (Brownell, 2008, p.150). 

Brownell (2008) argues that the same practices exist in the West, but are not mentioned 

by the media, or are mentioned in a much less extreme language. Nonetheless, 

Brownell claims that some networks, like NBC, have  adjusted their coverage to focus 

more on athletes and the Olympic Games themselves rather than on other content 

during the Olympic broadcasts.  

In conclusion, media bias can be caused by various factors, including foreign 

policy, the media system, and the character of the media event.  

The Impact of ‘Harmony Communication’ Theory on Chinese Media 

The relative lack of negative news in Chinese media could also be explained by 

the Chinese government-censored media system and the harmony theory of 

communication, which stems from Chinese culture (Chen, 2008).  

Chen states that communication serves as a carrier of culture and that culture 

determines our thinking and manifests itself in our communication patterns. In contrast 

to the American communication style, he argues that communication harmony is a core 

value of Chinese culture that guides Chinese communication behaviors. He notes that 

“the ultimate goal of Chinese communication is to pursue conflict-free interpersonal and 

social relationships” (Chen, 2008, p. 2). 
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In order to achieve harmony in communication, he says, nine guidelines and 

principles have been adopted by the Chinese, including jen (humanism), yi 

(righteousness), li (rite), shih (temporal contingencies), wei (spatial contingencies), ji 

(the first imperceptible beginning of movement), guanxi (inter-relation), mientz (face) 

and power (Chen, 2008).  He states that jen is an inner force used to establish personal 

connection and fostered by “self-restraint and self-discipline” (p.3). Yi is the “internal 

criterion” which constrains what people do and don’t do during communication (p.3). Li 

represents the humanizing form that coordinates social interaction into a more civilized 

society. Shih, Wei and Ji are contingencies that decide whether communication will be 

successful or not. Guanxi refers to the relationship between two parties, which is 

considered highly important in Chinese society. Guanxi is an important factor in building 

and maintaining power. Mientz refers to “reputation, self-esteem, or face gained from 

the respect of other persons in interaction” (Chen, 2008, p.6). Power refers to the 

capability to control resources that are valued by many parties.  

Among all nine of these principles, face might be the best explanation for the lack 

of negative foreign news in Chinese media. Chinese people believe that face is gained 

from the respect of other persons. For example, Chinese seldom say no openly or 

directly to another’s request or show aggressive behavior. Chen (2008) states: 

In Chinese society, in order to keep a harmonious atmosphere, competent 
communicators must know how to show a due respect for other parties’ 
feeling, or to save their face…the importance of saving each other’s face 
can explain, especially in an unavoidable conflict situation, why Chinese 
people would show courtesy before using force to solve a problem (p. 7). 

Other scholars have also stated that differences in international communication 

between the United States and China are culturally derived. Gudykunst (2005) argues 

that cultural individualism or collectivism affects communication patterns. U.S. culture 
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tends to be more individualistic while Chinese culture tends to be more collectivistic. He 

says that people in collectivistic societies view in-group harmony as being very 

important and try to avoid conflict and competition.  

Zhao (2005) says that the Chinese government censors anti United States 

expressions appearing on the Internet, as well as in the state-run media. Zhao (2005) 

states that Chinese leaders attempt to avoid confrontation with the United States to 

maintain a framework of cooperation between the two countries, and Chinese media 

align themselves with Chinese foreign policy in avoiding negative U.S. coverage.  

The Chinese government in recent years has attempted to build a more 

harmonious society (hexie shehui) and a harmonious world (hexie shijie), since 

President Hu Jintao assumed the reins of government. Li (2009) states that this new 

principle is seen as important for the development of China as well as the whole world. 

According to Li (2009), Western misunderstanding and prejudice are barriers to 

communication between China and the West.  

 During the Tibetan turmoil and the Beijing Olympics torch relay, the Western 

media, he says, were biased against the Chinese government as well as Chinese 

culture. All of these negative voices raised the urgency of building a harmonious world 

as the Chinese government had proposed. Harmony in communication became very 

important in global communication, especially when facing international cultural barriers.  

Chinese coverage of the Atlanta Games is examined in this study to determine 

whether the tenets of harmony communication theory are evident in the coverage of the 

Olympics by the Chinese media.  
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Framing Analysis 

Framing analysis, proposed by Erving Goffman in 1978, was originally developed 

in the discipline of sociology. This approach can be used to identify and analyze the 

structures of media coverage and the ideologies behind the media content. Goffman 

(1978) defined frames as “the principles of organization that govern social events” (p. 7). 

He stated that the existence of various ways of interpreting any given reality depend on 

the framing of the reality.  

According to Scheufele (1999), framing analysis can be divided into two categories 

based on the actor. Media frame analysis can be used to determine how media present 

the news, while individual framing analysis can be used to determine how the audience 

interprets or comprehends the news. In this study, only the structure of media frames is 

examined.  

Framing is inevitable in the process of news production. Norris (1995) defines 

news frames as cognitive schemata that are used by journalists to simplify, prioritize 

and structure events. Journalists define problems, diagnose causes and make moral 

judgments when they frame the news.  

Though framing has been studied for a very long time, the previous studies have 

not reached a very clear conceptual definition of media framing. Entman (1993) states 

that framing is “a scattered conceptualization” (p.51). He defines media frames as 

unobtrusive practices involved in news selection, emphasis, exclusion, and presentation 

used by journalists: 

To frame is to select some aspects of a perceived reality and make them 
more salient in a communicating text, in such a way as to promote a 
particular problem definition, causal interpretation, moral evaluation, and/or 
treatment recommendation…Frames, then define problems – determine 
what a causal agent is doing with what costs and benefits, usually 
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measured in terms of common cultural values; diagnose causes – identify 
the forces creating the problem; and suggest remedies – offer and justify 
treatments for the problems and predict their likely effects. (Entman, 1993, 
p. 53)  

Reese (2001) argues that the impact of media coverage on public opinion is 

achieved by the persistence of framing. He states that “the significance of frames lies in 

their durability, their persistent and routine use over time” (p. 12). In other words, if a 

frame is not persistently represented, it has very limited or no importance for analysis. 

Dai (2006) suggests that the unique characteristics of the Olympic Games, including 

continuity on a regular basis with multinational media participants, make the Olympics a 

perfect object for media framing analysis.  

Sample Studies of Nationalism-ethnocentrism and Anti-communism Media 
Framing 

In Yang’s (2008) study of Iraq War reporting, Yang compared relevant coverage in 

U.S., Chinese and Indian press. Yang found that the U.S. media’s attitude toward the 

war was more neutral, while Chinese and Indian media were more anti-war. The 

Chinese press repeatedly condemned the U.S.-led war for not being approved by the 

U.N. Security Council. In the Indian press, anti-war stories dominated the coverage.  

Yang concluded that because China and India were not involved in the war, they 

focused more on politics, economics and power, while U.S. media focused more on 

victims, soldiers, hunger and loss of life. Yang stated that all three countries were more 

interested in the perspective of their own country and prioritized their own countries’ 

concerns and interests.  Yang said that “the war was more relevant when it related to 

‘us,’ and through ‘us’ the war became visible” (p. 17).  

Yang argued that his study showed that the media were most ethnocentric in times 

of war and presented different pictures of the war from their own country’s perspective.  
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Anti-communism and Framing 

The case study of the coverage of the Korean Airlines and the IranAir tragedies 

is very famous among media framing studies. A Soviet Air Force fighter jet shot down 

KAL Flight 001 in 1983, killing 269 people, while in 1988, a U.S. Navy ship shot down 

IranAir Flight 655, killing 290 people. However, these two very similar tragedies were 

portrayed very differently in the U.S. media.  

In the study comparing media coverage of the Korean Airlines and IranAir 

incidents, the results showed that a higher proportion of inferences and judgments were 

made in the coverage of the KAL incident than in the coverage of IranAir incident (Peh 

& Melkote, 1991. The shooting down of KAL by the Soviet Union was portrayed 

negatively, while the IranAir incident was portrayed sympathetically. Entman (2004) 

states that in the KAL case, because of the prevalent Cold War ideology, the “murder” 

frame was pervasively used in the U.S. news coverage. However, in the coverage of the 

IranAir case, the “technical glitch” frame was used to portray the tragedy as being 

caused by technological fallibility, rather than U.S. aggression.  

In coverage of both events, official U.S. sources were overwhelmingly used and 

the image of the U.S.S.R. portrayed by the media was very similar to that espoused by 

the U.S. government.  Peh and Melkote (1991) concluded that different standards are 

applied to news coverage when the events’ actors are different. They state that “the 

nationality of the perpetrators significantly influenced how the crisis event was covered,” 

especially because the U.S.S.R. was a communist country (p. 74).  

The image of China in the U.S. media is highly related to U.S. foreign policies 

toward China (Yan, 1998). Stone and Xiao (2007) state that China began to receive 

more and more positive coverage in the U.S. media after President Nixon’s visit to 
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Beijing in 1972 and the normalization of Sino-American diplomatic relations in 1979. 

During Nixon’s trip, China was portrayed as a “non-threatening socialist country,” but 

the image soon turned to a “politically repressive place” in the late 1970s (p. 94), when 

U.S. policy toward China changed.  

After the Tiananmen Square incident in 1989, the anti-communist frame became 

the dominant frame in the U.S. media. In U.S. media, “anti-communism, the 

deceitfulness of communists and the problems and failures of Marxist government” were 

the predominant frames used to cover Chinese issues (Kobland et al., 1992, cited in 

Stone & Xiao, 2007, p. 95). For example, Stone and Xiao compared two similar student 

demonstrations: the Kwanju massacre in South Korea and the Tiananmen Square 

massacre in China. They (2007) found that the former was portrayed as an 

understandable response, while the latter one used an anti-communist frame. They 

conducted a framing analysis of Time, Newsweek and U.S. News and World Report, 

published from January 1984 to December 1988 and from January 1995 to December 

1999. They found that positive news decreased and negative news increased 

significantly in the latter four years, especially in international politics, Taiwan issues, 

trade, human rights and the science and technology field. They state that after the 

collapse of the U.S.S.R., China was portrayed more negatively as “an even more 

domestically oppressive nation and one with strained relationships with the US” (p. 

105).  

Peng (2004) concludes that in many cases, ideology rather than newsworthiness 

motivates news reporting. He states that a significant amount of news about China is 
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highly critical, especially of issues related to individual liberty, democracy and human 

rights, reflecting American cultural and social values.  

Framing the Olympic Games 

Dai (2006) claims that the anti-communism frame is also adopted in covering 

China in the Olympics. Dai (2006) states that China as a communist country was the 

object of much of the coverage of the Olympic Games in the U.S. media. Dai states that 

the U.S. media started to report on China in the Olympics in the late 1970s, when China 

hadn’t even shown up on the Olympic stage.  

From its 1984 debut on the Olympic stage, extensive attention was given to 

China, both during the Olympics and during off periods when China applied to be the 

Olympic host. Issues related to China, such as “child abuse, systematic drug use and 

brainwashing to produce athletes who want to win glory for the nation,” were highlighted 

in the Olympics coverage (Brownell, 1996, cited in Dai, 2006).  

After analyzing U.S. coverage of China in the Olympics between 1980 and 2004, 

Dai (2006) argues that the amount of government-related news and issue-oriented 

news increased while the amount of Olympics-related news and sports-oriented news 

decreased. Also, more negative valences were used after the 1990s, and issues related 

to human rights, individual liberties and Taiwan hit the spotlight during the Olympic 

Games.  

This study, through framing analysis of U.S. coverage of the Atlanta Games and 

the Beijing Games, examines whether the U.S. media covered Olympics in the United 

States and those in China differently and whether anti-communist frames are still 

employed in the U.S. coverage of the Beijing Olympics.  
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Research Questions and Hypothesis 

After the foregoing literature review on media systems, nationalism, anti-

communism, and harmonization communication theory, this study proposes that these 

factors affect the media frames and news discourse in the coverage of the Atlanta and 

Beijing Olympic Games in Chinese and U.S. media. The differences in these 

independent variables should lead to differentiation in valence, issues and media 

frames chosen by the two newspapers in covering the Olympics. Thus, the following 

research questions are proposed: 

• RQ1: Which frames did these two newspapers adopt respectively in covering the 
Olympics? 

• RQ 2: What were the top five most salient frames selected for media coverage in 
The New York Times and the most salient frames chosen by China Daily for 
coverage of the Atlanta Games and the Beijing Games? 

• RQ 3: What valence did media coverage in The New York Times and China Daily 
adopt for each of these frames?  

Based on the literature review, the following hypotheses are also proposed: 

• H 1:  U.S. media and Chinese media will cover their own Olympics more positively 
than each other’s Olympics.  

Because of the influence of nationalism, media professionals are more likely to 

report positively about their own countries and negatively about the other country.  

• H 2: U.S. media will report more critically on the Beijing Olympics than Chinese will 
on the Atlanta Olympics.  

The United States and China have different media philosophies and media 

systems, which will result in different media coverage of the Olympics. The long-existing 

“anti-communism” attitude among the American public and media, as well as the 

harmonization communication principle of the Chinese media, will affect the quantity of 

negative media reports appearing in the newspapers of each country. It is more likely 
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that U.S. media will feature negative reports about China and the Olympics than will 

China about the U.S. and the Olympics.  
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CHAPTER 3 
METHODOLOGY 

Conceptual and Operational Definition of Variables 

In order to answer the research questions raised by the study, the following 

variables need to be conceptually and operationally identified: valence of the story, 

media frame and frame salience.  

De Vreese and Boomgaarden (2003) state that “frames have inherent valence by 

suggesting, for example, positive or negative aspects, solutions, or treatments. Given 

this valence, news frames can be expected to influence public support for various policy 

measures” (p. 362).  

The overall valence of a story refers to the extent to which it demonstrated a 

positive or negative attitude towards each Olympic event.  

In this study, the valence of a story is divided into three categories: positive, 

negative and neutral.  

• 1) A positive story is defined as one that conveys a favorable impression toward 
an attitude object, supporting or approving a certain action.  

• 2) A negative story is defined as one that focuses on conflicts, problems and 
weakness. Negative stories convey a negative meaning by describing unfavorably 
or condemning the actor or action.  

• 3) A neutral story is defined as one that presents actors or actions  from both 
negative and positive perspectives,  or has a mix of the two valences. Each story 
related to the Olympic Games was examined and classified into one of the three 
categories.  

In this research, the valence was measured per story. The valence of the story 

overall determined the valence of the dominant frame in that story. Only the valence of 

the whole story and the valence of the dominant frame were coded for the analysis.  
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According to Entman (1993), media frame “some aspects of a perceived reality” 

which [are] made “more salient in a communicating text… to promote a particular 

problem definition, causal interpretation, moral evaluation, and/or treatment 

recommendation” (p.53). Tankard (2003) defines frame as “ a central organizing idea for 

news content that supplies a context and suggests what the issue is, through the use of 

selection, emphasis, exclusion, and elaboration” (p.100-101).  

Many scholars equate a media frame to the notion of a theme. Media frames used 

in this study were operationally defined as the general ways by which the news stories 

were constructed, as reflected in the story theme.  

Frame Salience 

Entman’s framing analysis highlights both the selection of frames and the salience 

of those frames. He (1993) defines frame salience as frames which are “more 

noticeable, meaningful, or memorable to audiences” (p.53). For this study, frame 

salience was measured by the frequency of a specific frame being used in the coverage.  

Newspaper Selection 

In this study, the researcher conducted a framing analysis of coverage of the 

Olympic Games in The New York Times and China Daily. China has several English 

daily newspapers, including China Daily, Shanghai Daily, The South China Morning 

Post. However, Shanghai Daily is a Shanghai-based local English newspaper, which is 

only distributed in and around Shanghai. The South China Morning Post is located in 

Hong Kong, which enjoys a quite different media system, compared with most other 

Chinese newspapers in mainland China. In addition, the style of The South China 

Morning Post, including management and media coverage, is more Western in style.  
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China Daily, established in 1981, has an 230,000 daily circulation in China and 

internationally (Willing, 2009). According to Chinadaily.com, two-thirds of its readers are 

elite groups, including government officials and decision makers. (“About China Daily”, 

2009). China Daily serves as an authoritative channel for international propaganda from 

the Chinese government and the Chinese Communist Party. It also has an international 

version and a North American version.  

Therefore, in this research, the researcher used China Daily to represent Chinese 

media. The researcher chose The New York Times to represent the U.S. media. 

Established in 1851, The New York Times is regarded as a national newspaper of 

record, which publishes “all the news that’s fit to print.” The New York Times had about 

1.1 million daily circulations in the United States (Willing, 2009). Though The New York 

Times’ circulation was lower than 2.3 million circulation of USA Today and 2.1 million 

daily circulation of Wall Street Journal, it has the largest impact in the United States and 

internationally (“Top 10 US newspapers,” 2007; Willings Press Guide, 2009).  

Time Frame for the Analysis 

Coverage from six months before the Game’s opening ceremonies and one month 

after the closing ceremonies was analyzed in this study. For the Atlanta Games, which 

opened on July 19 and closed on August 4, 1996, the time frame for the framing 

analysis was between January 18, 1996, and September 4, 1996. For the Beijing 

Olympics, which opened on August 8 and closed on August 24, 2008, the time frame 

was between February 7, 2008, and September 24, 2008.  

Because there was no database having archives for China Daily published before 

2001, China Daily’s coverage of the Atlanta Olympics was accessed by the researcher 

from the microforms of China Daily (North American version) via interlibrary loan. 
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However, for the Beijing Olympics, it was accessed from ChinaDaily.com, which 

contained a much larger number of articles. Both coverage of the Beijing Olympics and 

the Atlanta Olympics by The New York Times were accessed from the LexisNexis 

database.  

Due to the large number of articles published during these time periods, a 

constructed week was built from the articles published during the six-month-pre-Game 

period. According to previous research about the constructed week method, two 

constructed weeks are sufficient to represent a year of publishing (Riff, Aust & Lacy, 

1993). This study used two constructed weeks to represent each six month pre-Games 

period1.  

Because there was a great amount of sports news during the Olympics and a lot of 

news about the Para-Olympics after the Olympic Games, the researcher chose to 

analyze all the articles published both during the Olympics and during the month after 

the Olympics to capture all issue-related news.  

By searching for “Beijing” and “Olympic” in the news lead or “Olympic” in the 

headline, 34 articles were located during the two constructed weeks and 222 articles 

were identified during the event period and one month after the Olympics in The New 

York Times. In China Daily, 41 articles were identified in two constructed weeks and 

463 articles were identified during the event period and one month after the Olympics. 

On the other hand, by searching “Atlanta” and “Olympic” in the news lead or “Olympic” 

in the headline, 36 articles were identified in The New York Times during the two 
                                            
1 Constructed week: for 1996 Atlanta Olympics, 14 days were randomly selected to construct two weeks. 
The dates are Apr 7, Mar 4, Feb 13, May 1, Apr 18, Feb 16, Mar 30, Mar 17, May 20, Feb 27, Jul 3, Jul 4, 
Apr 5 and Jul 13. For 2008 Beijing Olympics, 14 days were also randomly selected to construct two 
weeks. The dates are Mar 2, Apr 28, Apr 8, May 21, Feb 14, Mar 21, Feb 9, Jul 6, Jun 2, Mar 25, Apr 30, 
Jun 26, Jul 25 and Apr 5.  
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constructed weeks before the Olympics and 229 articles were identified during and after 

the Olympics. Seven articles were found during the two constructed weeks before the 

Olympics and 153 articles were published during and after the Olympics in China Daily, 

as shown in Table 3-1.  

In total, 1134 articles on the Atlanta and Beijing Olympics were found. After 

deleting those not directly related to the Olympic Games, such as articles related to the 

Paralympics and other sports events, plus newspaper corrections, 956 articles were 

selected for analysis, including 394 articles (41.2%) from The New York Times and 562 

articles (58.8%) from China Daily. Nearly one-quarter of the articles deleted from The 

New York Times were corrections of earlier reports.  

The articles analyzed in this study include news, feature stories and editorials 

related to the Olympic Games.  

The complete story—including the headline, the lead and the entire text—was the 

unit of analysis.  

Frame Categories 

Because Peng (2004) points out that political, economic and ideological frames 

were the three most prominent frames in coverage of China, the media frames selected 

in this study were derived from these three main frames.  

From the 200 articles randomly selected from all 956 articles selected for this 

study, the following media frames were identified:  

• 1) Security and anti-terrorism frame: Articles about security and anti-terrorism 
concerns. For example, the bombing that occurred during the Atlanta Olympics 
and security checks in the Beijing subways were put into this category. 

• 2) Human rights and liberties frame: Articles related to human rights, 
democratization, and government censorship were considered to use this frame. 
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For example, the Chinese government censorship of information was put into this 
category. 

• 3) Environmental and supply frame: Articles related to environmental protection, 
pollution control, and water, food and medical supplies were considered to use this 
frame. For example, greenhouse gas pollution and food supplies for athletes were 
put into this category.  

• 4) Infrastructure frame: Articles related to stadium construction and public 
infrastructure were put into this category.  

• 5) Domestic political and social stability frame: Articles about the hosting country’s 
domestic political and social stability were considered to be using this frame. For 
example, the Tibet issue and torch relay in the hosting country were put into this 
category.  

• 6) International political and communication frame: Articles about the hosting 
country’s international politics, foreign relations, international influence and 
international media critics were considered to use this frame. The Darfur crisis, the 
torch relay overseas and other countries’ attendance in the Olympics were put into 
this frame.  

• 7) Sports morality and regulation frame: Articles related to drug use, Olympic 
regulations and the Olympic spirit were considered to be using this frame. For 
example, doubts about Chinese female gymnasts’ ages were put into this category.  

• 8) Economic and business frame: This frame included stories related to the 
financial cost and potential gain of the Olympic Games, the overall economic 
status quo of the host country and the influence of the Olympics on specific 
businesses, such as tourism, restaurants and foreign investment.  

• 9) Cultural frame: This frame included stories related to local culture, including art, 
traditions and life in the host country.  

• 10) Other: Articles not using the previous nine frames were categorized as “other.”  

The 200 articles used to pre-analyze media frames were also included in the final 

analysis. In the final analysis, two more media frames were added, including 11) 

sponsors and sports industry and 12) audiences and Olympic personnel. The sponsors 

and sports industry frame included articles related to Olympic sponsors such as IBM, 

Coca-Cola and Volkswagen, and articles related to specific sports industry, such as the 

German government cutting fund for the German sports industry. The audiences and 
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Olympic personnel frame included articles related to Olympic officials, employees, 

volunteers, visitors and TV audience ratings.  

Data Analysis and Reliability Test 

The researcher conducted a preliminary framing analysis of both China Daily’s and 

The New York Time’s coverage of 1996 Atlanta Olympics, as well as the two 

newspapers’ coverage of 2008 Beijing Olympics.  

For RQ1 and RQ2, each story was analyzed for media frames (articles which were 

purely sports were deleted from further analysis.) The five most frequently used frames 

for each of the Olympics in both China Daily and The New York Times were extracted.  

For RQ3, all stories, excluding those that only focused on sports scores or athletes, 

were analyzed for valence, and classified as negative, positive and neutral.  

H1and H2 were addressed  by examining the proportions of negative and positive 

news in overall coverage as well as the dominant amount of  negative and positive 

news in each frame. This allowed a determination of which issues were framed most 

negatively or positively in each paper to be made.  

 A code sheet and a detailed codebook that lists the categories for analysis and 

operational definitions were created by the researcher.  

• Newspaper Name 
• Name of the Olympics 
• Article Type (News, Feature, Editorial/Opinion columns, Other) 
• Story Orientation (Sports-oriented, Issue-oriented, Sports and Issue Combined) 
• Overall Valence (Positive, Negative, Neutral) 
• Frames used in the story 

A. Security Concern and Anti-terrorism 
B. Human Rights, Liberties 
C. Environmental and supplies 
D. Infrastructure 
E. Domestic Political and Social Stability 
F. International Political 
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G. Sports Morality and Regulation  
H. Economic 
I. Cultural 
J.  Other 
K. Sponsors and Sports Industry 

  L. Audience, Volunteers and Personnel 
• Dominant frame used in the story 

 
Two independent coders, both graduate students from College of Journalism and 

Mass Communication, were involved in the coding process.  

Coder A coded all articles, while coder B coded 50 articles (5.2%) of the articles. 

Inter-coder reliability was examined by using Holsti’s (1969) reliability formula, 

CR=2(M)/N1+N2, where M was the number of times the coders agreed, and N1 and N2 

represented the total number of coding decisions made by each coder.  

 The result of table 3-4 showed the confidence interval was 95%. The strength of 

agreement is considered to be very good. 

 The result of table 3-5 showed the confidence interval was 95%. The strength of 

agreement is considered to be very good. 

 Table 3-6 showed the confidence interval was 95%. The strength of agreement is 

considered to be very good. 

 Table 3-7 showed the confidence interval was 95%. The strength of agreement is 

considered to be very good. 

All articles were coded, and the data converted into a SPSS file for statistical 

analysis using nonparametric Chi-square tests.  

Table 3-1.  Atlanta Olympics articles in The New York Times (NYT) and China Daily 
(CD) 

 
Newspaper 

Before 
  Olympics 

During  
  Olympics 

After  
  Olympics 

 
Total number 

NYT 
CD 

36 
7 

175 
128 

54 
25 

265 
160 
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Table 3-2.  Beijing Olympics articles in The New York Times (NYT) and China Daily 
(CD) 

 
Newspaper 

Before 
  Olympics 

During  
  Olympics 

After  
  Olympics 

 
Total number 

NYT 
CD 

34 
42 

152 
280 

70 
142 

256 
463 

 
Table 3-3.  Results of the inter-coder reliability test 
Variables Inter-coder reliability (%) 
Type of the article 92 
Orientation of the article 90 
Media frames of the article 82 
Dominant frame of the article 96 
Valence of the article 88 
 
Table 3-4.  Quantity agreement with kappa on type of article 
 News Feature Editorial Other Kappa 
News 22 0 0 0  
Feature 4 22 0 0  
Editorial 0 0 2 0  
Other 0 0 0 0 Kappa=0.852 
 
Table 3-5.  Quantity agreement with kappa on orientation of the article 
 Sports Issue Sports Issue combined Kappa 
Sports 15 0 0  
Issue 0 26 2  
Sports issue combined  0 3 4 Kappa=0.824 
 
Table 3-6.  Quantity agreement with kappa on dominant media frame 
 1 2 3 4 5 6 7 8 9 10 11 12 kappa 
1 3 0 0 0 0 0 0 0 0 0 0 0  
2 0 4 0 0 0 0 0 0 0 0 0 0  
3 0 0 3 0 0 0 0 0 0 0 0 0  
4 0 1 0 5 0 0 0 0 0 0 0 0  
5 0 0 0 0 5 0 0 0 0 0 0 0  
6 0 0 0 0 0 2 0 0 0 0 0 0  
7 0 0 0 0 0 0 4 0 0 0 0 0  
8 0 0 0 0 0 0 0 3 0 0 0 0  
9 0 0 0 0 0 0 0 0 4 0 0 0  
10 0 0 0 0 0 0 0 0 0 0 0 0  
11 0 0 0 0 0 0 0 0 0 0 1 0  
12 0 0 0 0 0 0 0 0 0 0 0 0 Kappa=0.968 
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Table 3-7.  Quantity agreement with kappa on story valence 
 Positive Negative Neutral Kappa 
Positive 9 0 0  
Negative 0 17 2  
Neutral  1 3 18 Kappa=0.811 
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CHAPTER 4 
RESULTS 

A total of 956 articles were examined. The number of articles related to the Atlanta 

Olympics was 356, accounting for 37.2% of the whole sample, while the number of 

articles related to the Beijing Olympics was 600, accounting for 62.8%.  

The amount of coverage of the Atlanta Games and the Beijing Games by The New 

York Times was nearly equivalent. The Atlanta Games had 201 articles in The New 

York Times, while the Beijing Olympics had 193 articles in the newspaper.  

The researcher used multiple databases to search for coverage of the two Olympic 

Games by China Daily. Stories about the Atlanta Games were recovered from 

microfiche copies of the print version of China Daily, while stories for the Beijing Games 

were accessed from the paper’s online site. The Atlanta Games yielded 155 articles 

from China Daily (print) while China Daily online yielded 407 articles on the Beijing 

Olympics. For the Atlanta Games, the international version (known as the North 

American version) of China Daily was analyzed. Only one or two pages of the 

newspaper were devoted to coverage of the Olympics during the period of the Atlanta 

Games. For the Beijing Games, the researcher analyzed articles published on the 

website ChinaDaily.com, which included both newspaper and website articles.  

Article Type 

In this sample, both The New York Times and China Daily used news as their 

main approach to covering both the Atlanta Olympics and the Beijing Olympics, followed 

by feature stories and editorials/columns.  

News, as the main type of all the articles analyzed, made up 555 articles (58.1%) 

of the whole sample, followed by feature stories, which made up 302 articles (31.6%) of 
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the whole sample. Editorials and columns made up the remaining 99 articles (10.4%) of 

the total.  

The New York Times had relatively consistent article types in covering both the 

Atlanta Olympics and the Beijing Olympics. News made up more than half of the 

coverage of in both Olympics, followed by feature stories and editorials/columns. 

However, when comparing its coverage of the Atlanta Games to its coverage of the 

Beijing Games, feature stories were more common than editorials/columns.  

China Daily performed significantly different in covering the two Olympics. Among 

China Daily’s coverage of the Atlanta Olympics, news dominated the coverage, while 

fewer than 10 feature articles were found among the 155 stories in the sample. There 

were no editorials found in China Daily, since most of the articles there were 

concentrated in the sports section. On the other hand, China Daily’s coverage of the 

Beijing Olympics had a relatively large portion of features, which made up 40% of the 

total, while the portion of news stories dropped dramatically to less than 50% in 

covering the Beijing Games. Compared to no editorials or columns in the coverage of 

the Atlanta Games, almost 50 editorials/columns were found in the Beijing Games 

coverage.  

Sports and Sports Issue Article Proportions 

Though the Olympics are considered to be a sports event, the total number of 

issue-related articles and sports-issue combined articles in the NYT exceeded the 

number of purely sports-related articles. Sports articles made up less than 30% of the 

whole coverage. More than 70% of the coverage in the NYT was related to one or more 

issues.  
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The New York Times had quite similar proportions of sports news, issue news and 

sports-issue combined news in the coverage of the two Olympics (Table 4-5). However, 

China Daily, in 1996, placed most of its attention on sports news, which might be due to 

its relatively sparse coverage of those Olympics. Also, China Daily put most of its 

coverage on pages 8 and 9, which were the traditional sports section. The sports 

articles made up two thirds of the total coverage. However, during the 2008 Beijing 

Olympics, China Daily had a dramatically increased proportion of issue-oriented stories, 

which made up almost three-quarters of total reportage. (Table 4-6).  

Story Valence 

Research Question 1 asked about the valence of coverage of the two Olympic 

Games by the two newspapers.  

As Table 4-7 shows, The New York Times had a relatively higher proportion of 

negative reports than positive reports on both Olympics. 

Compared to The New York Times, China Daily had a higher proportion of positive 

vs. negative reports about both Olympics (Table 4-8, Table 4-10).  

Comparing the coverage of the two Olympics, the Beijing Olympics received more 

positive reports than the Atlanta Games from both newspapers. China Daily, however, 

had a much higher rate of positive articles (45%) about the Beijing Olympics, which 

made up almost half its coverage (Table 4-10). 

Story Valence of Sports Oriented Stories 

Pure Sports articles seldom reflected negative valence. Among all 284 sports 

articles, only three negative sports stories were found; one was in The New York Times’ 

coverage of the Atlanta Olympics and the other two were in China Daily’s coverage of 

the Beijing Olympics (Table 4-11). Pure Sports coverage by both two newspapers was 
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fairly neutral, with such stories representing about three quarters of the sports stories. 

Both newspapers had a relatively higher proportion of neutral sports stories about the 

Olympic Games held in their own country. Both newspapers published a higher 

percentage of pure sports stories about the Olympics in the other country than they did 

about the Olympics in their own country (Table 4-9). 

Story Valence of Issue-related Articles 

Both issue oriented articles and sports-issue combined articles were considered to 

be issue related articles for this analysis. 

Compared to sports-oriented articles, issue related articles showed more diversity 

in story valence in both newspapers. According to Table 4-16, The New York Times had 

a similar proportion of negative stories about the two games. Similar to sports-oriented 

articles, The New York Times had a larger portion of positive issue-related articles 

about the Beijing Olympics than the Atlanta Olympics.  

On the other hand, China Daily had a much higher proportion of positive stories 

about the Beijing Olympics than about the Atlanta Olympics, which represented more 

than half of the issue and sports-issue articles combined. CD also published a higher 

proportion of negative stories about the Atlanta Games than it published about the 

Beijing Games (Table 4-16).  

Hypotheses Testing 

Hypothesis 1 posited that U.S. media and Chinese media would cover their own 

Olympics more positively than the other’s Olympics. Tables 4-17 and 4-18 show results 

of testing Hypothesis 1. The New York Times did not present the U.S. Olympics more 

positively than the China Olympics (p = 0.0814), but China Daily presented the China 

Olympics more positively than the U.S. Olympics (p = 0.0023).  
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Hypothesis 1 was not supported for the Times coverage but was supported in 

relation to China Daily coverage.  

Hypothesis 2 posited that U.S. media would report more negatively on the Beijing 

Olympics than the Chinese would on the Atlanta Olympics. Table 4-18 shows the 

results of testing Hypothesis 2. Although compared with The New York Times, China 

Daily presented more positive stories and fewer negative stories about the Beijing 

Olympics, it also had quite a large proportion of negative stories about the Atlanta 

Olympics. The New York Times did not report more critically on the Beijing Olympics 

than China Daily did on the Atlanta Olympics (p = 0.3188) (Table 4-19). 

Hypothesis 2 was not supported. 

Frames Adopted 

According to Norris (1995), frames are cognitive schemata. When journalists 

frame the news, they define problems, diagnose causes, and make moral judgments.  

After analyzing the sample, the results show that about 70% of the coverage used 

one frame, while about 10% of the coverage used three or more frames. The average 

frequency of frame occurrence was similar in both newspapers’ coverage of the two 

games (Table 4-20).  

Question 1 asked which frames were used by the two newspapers in covering the 

two games.  

Table 4-21 and Table 4-22 show that all 12 frames listed by the researcher were 

adopted by both The New York Times and China Daily in covering the two Olympics, 

except that China Daily had no article considered “other” in its coverage of the Atlanta 

Olympics.  
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Frame Salience 

Research Question 3 asked about the top five most salient frames used by the two 

newspapers in the coverage of the two Olympics.  

According to Table 4-22, the top five most frequently adopted frames in the 

coverage of the Atlanta Olympics by The New York Times were 1) security and anti-

terrorism, 2) economy and business, 3) environment and supplies, 4) International 

politics and communications, and 5) Sports morality, regulation and Olympic spirits. 

Among these five frames, four of them also were the most frequently used frames 

adopted in the coverage of the Atlanta Olympics by China Daily, but China Daily favored 

“cultural” and “audience and Olympic personnel” rather than “economy and business”. 

“Audience and Olympic personnel”, “cultural” and “international politics and 

communications” frames appeared with the same frequency in the coverage of the 

Atlanta Games by China Daily, so they all ranked as the top 4 in  Table 4-23.  

Security and anti-terrorism was the most commonly used frame in the coverage of 

the Atlanta Olympics by The New York Times and the second most frequently used 

frame by China Daily, due to the bombing in Centennial Olympic Park during the 

Olympics  and the crash of TWA Flight 800 off Long Island, New York.  

Sports morality, regulation, and Olympic spirit was the top frame used in the 

coverage of the Atlanta Olympics by China Daily, because Chinese athletes were 

questioned about their use of drugs to improve their performance before the start of the 

Atlanta Olympics.  

Conversely, for the coverage of the Beijing Olympics, the two newspapers had 

quite different frame choices. The New York Times used such frames as “human rights 

and liberties” “domestic politics”, “sports morality, regulation, and Olympic spirit”, 
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“environmental and supplies” and “audience and Olympics personnel”. Among them, the 

human rights and liberties frame occurred 30 times, which made up 14% of the issue-

related coverage of the Beijing Olympics. In China Daily, however, the human rights and 

liberties frame occurred only six times (1.3%), which was the least used frame in its 

coverage of the Beijing Olympics. “Cultural”, “environmental and supplies”, “international 

politics and communication”, “economy and business”, and “audience and Olympics 

personnel” were the most frequently used frames (Table 4-24). Among the top five 

salient frames, the two newspapers only had two in common, which were 

“environmental and supplies” and “audience and Olympics personnel”. The New York 

Times focused more on domestic political issues happening in China, while China Daily 

focused more on issues happening internationally during the Beijing Olympics.  

Dominant Frames 

To further answer Research Questions 2 and 3, the researcher compared the 

adoption of a dominant frame in the two newspapers’ coverage of the two Olympics.  

The results show that the more frequently used frames in the two newspapers 

were also more likely to be the most frequently used dominant frames in their coverage 

(Table 4-25, Table 4-26).  

The top five dominant frames used by The New York Times and China Daily in the 

Atlanta Olympics had four frames in common. These were “security and anti-terrorism,” 

“sports morality, regulation, and Olympic spirits,” “audience and Olympic personnel” and 

“Cultural.” “Economy and business” frame was also ranked top five in The New York 

Times’ coverage, while “environmental and supplies” frame and “international politics 

and communication” frame ranked top five in China Daily’s coverage (Table 4-25).  
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In the coverage of the Beijing Olympics the top five dominant frames used by the 

two newspapers also had three frames in common. These were “international politics 

and communication,” “sports morality, regulation and Olympic spirit,” and “economy and 

business.” The New York Times also frequently used “human rights and liberties” and 

“audience and Olympic personnel” frames. China Daily used “environmental and 

supplies” and “cultural” frames more frequently (Table 4-26).  

 The “sports morality, regulation, and Olympic spirits” frame was ranked in the top 

five in both newspapers’ coverage of the two Olympics. “Economy and business,” 

“international politics and communication,” “audience and Olympic personnel,” and 

“cultural” frames were also very common in the coverage of the Olympics (Tables 4-25 

and 4-26).  

Valences of the Dominant Frames 

Comparing Tables 4-25 and 4-26, the dominant frames used in covering the 

Atlanta Games that ranked in the top five in both two newspapers were “sports morality, 

regulation, and Olympic spirit,” “security and anti-terrorism,” “cultural,” and “audience 

and Olympic personnel.” China Daily and The New York Times presented all four 

common dominant frames with in very similar valences. 

In Tables 4-29 and 4-30, the dominant frames used in covering the Beijing 

Olympics were “international politics and communication,” “sports morality, regulation 

and Olympic spirit” and “economy and business.” Among these three common frames, 

only the valences of the “economy and business” frame were presented similarly in the 

two newspapers.  

However, the other two frames, “international politics and communications,” and 

“sports morality, regulation and Olympic spirit,” were presented with quite different 
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valences in The New York Times and China Daily. The “international politics and 

communication” frame in particular was presented very differently in the two media (p 

<0.0001) (Table 4-31). In the coverage of the Beijing Olympics, China Daily was likely to 

present issues related to “international politics and communication” and “sports morality, 

regulation and Olympic spirit” significantly more positively than The New York Times.  

Table 4-1.  Coverage of the two Games in two newspapers 
Total number of 
  articles Olympics New York Times China Daily 

956 
Atlanta         356 (37.2%) 201 155 
Beijing         600 (62.8%) 193 407 

 
Table 4-2.  Article types in coverage of two Games 
Total number News Feature Editorial/column 

956 555 (58.1%) 301 (31.6%) 99 (10.4%)
  
Table 4-3.  The New York Times’ article composition in the coverage of two Games 
Olympics News Feature Editorial/column 
Atlanta 116 (57.7%) 54 (26.9%) 31 (15.4%) 
Beijing 98 (50.8%) 76 (39.4%) 19 (9.8%) 
 
Table 4-4.  China Daily’s article composition in the coverage of two Games 
Olympics News Feature Editorial/column 
Atlanta 146 (94.2%) 9 (5.8%) 0 
Beijing 195 (47.9%) 163 (40%) 49 (12%) 

 
Table 4-5.  Article orientation in The New York Times’ coverage of the two Games 
 
Article Orientation 

New York Times  
  Atlanta Olympics 

New York Times 
  Beijing Olympics 

Sports 56 (27.9%) 50 (25.9%) 
Issue 119 (59.2%) 105 (54.4%) 
Sports-issue combined 26 (12.9%) 38 (19.7%) 

 
Table 4-6.  Article orientation in China Daily’s coverage of the two Games 
 
Article Orientation 

China Daily on Atlanta 
  Olympics 

China Daily on Beijing 
  Olympics 

Sports 103 (66.5%) 75 (18.4%)
Issue 30 (19.4%) 305 (74.9%)
Sports-issue combined 22 (14.2%) 27 (6.6%)



 

52 

Table 4-7.  Overall story valence of The New York Times’ coverage 
 
Story valence 

New York Times on Atlanta 
  Olympics 

New York Times on Beijing 
  Olympics 

Positive 23 (11.4%) 38 (19.7%)
Negative 39 (19.4%) 39 (20.2%)
Neutral 139 (69.2%) 116 (60.1%)

 
Table 4-8.  The New York Times’ coverage of the two Olympics 
 Atlanta Olympics Beijing Olympics Χ1

2 P df 
Positive  23 38  
Total stories 201 193 3.744 0.0530 1 

 
Table 4-9.  Overall story valence of China Daily’s coverage 
Story valence China Daily on Atlanta Olympics China Daily on Beijing Olympics 
Positive 35 (22.6%) 183 (45%)
Negative 18 (11.6%) 13 (3.2%)
Neutral 102 (65.8%) 211 (51.8%)

 
Table 4-10.  China Daily’s coverage of the two Olympics 
 Atlanta Olympics Beijing Olympics Χ2

2 P df 
Positive  35 183
Total story number 155 407 11.32 0.0008 1

 
Table 4-11.  Sports story valence 
 
 
Story valence 

New York Times 
  on Atlanta 
  Olympics 

New York Times 
  on Beijing 
  Olympics 

China Daily on 
  Atlanta 
  Olympics 

China Daily on 
  Beijing 
  Olympics 

Positive 10 (17.9%) 14 (28%) 26 (25.2%) 12 (16%)
Negative 1 (1.8%) 0 (0%) 0 (0%) 2 (2.7%)
Neutral 45 (80.4%) 36 (72%) 77 (74.8%) 61 (81.3%)

 
Table 4-12.  The New York Times’ valence of sports coverage of the two Olympics 
 Atlanta Beijing Χ3

2 P df 
Positive  10 14  

Total number of sports stories 56 50 0.9758 0.3233 1

 
Table 4-13.  China Daily’s valence of sports coverage of the two Olympics 
 Atlanta Beijing Χ4

2 P df 
Positive  26 12  
Total number of sports stories 103 75 1.451 0.2284 1 
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Table 4-14.  Issue oriented and sports-issue combined story valence 
 
 
Story valence 

New York Times 
  on Atlanta 
  Olympics 

New York Times 
  on Beijing 
  Olympics 

China Daily 
  on Atlanta 
  Olympics 

China Daily on 
  Beijing 
  Olympics 

Positive 13 (9%) 24 (16.8%) 9 (17.3%) 171 (51.5%)
Negative 38 (26.2%) 39 (27.3%) 18 (34.6%) 11 (3.3%)
Neutral 94 (64.8%) 80 (55.9%) 25 (48.1%) 150 (45.2%)

 
Table 4-15.  The New York Times’ issue story valence of the two Olympics 
 Atlanta Beijing Χ5

2 P df 
positive  13 24  
Total story number 145 143 3.037 0.0814 1 

 
Table 4-16.  China Daily’s issue story valence of the two Olympics 
 Atlanta Beijing Χ6

2 P df 
Positive 9 171  
Total story number 52 332 9.270 0.0023 1 

 
Table 4-17.  The New York Times’ coverage of the two Olympics 

 Positive 
  stories 

Negative or neutral 
  stories 

 
Χ7

2 
 
P 

 
df 

New York Times on Atlanta 13 145
New York Times on Beijing 24 143 3.037 0.0814 1

 
Table 4-18.  China Daily’s coverage of the two Olympics 

 Positive 
  stories 

Negative or neutral 
  stories 

 
Χ8

2 
 
P 

 
df 

China Daily on Atlanta 9 52
China Daily on Beijing 171 332 9.270 0.0023 1

 
Table 4-19.  Two newspapers’ attitude towards other’s Olympics 

 Negative 
stories 

Positive or 
neutral stories Χ9

2 P df 

New York Times on Beijing 39 104
China Daily on Atlanta 18 34 0.9939 0.3188 1

 
Table 4-20.  Frame occurrence 
 
Frame 
occurrence 

New York Times 
  on Atlanta 
  Olympics 

New York Times 
  on Beijing 
  Olympics 

China Daily on 
  Atlanta 
  Olympics 

China Daily on 
  Beijing 
  Olympics 

1 103 (71%) 100 (69.9%) 40 (76.9%) 243 (73.2%)
2 19 (13.1%) 23 (16.1%) 8 (15.4%) 63 (19%)
3+ 23 (15.9%) 20 (14%) 4 (7.7%) 26 (7.8%)
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Average 
  occurrence 1.5 1.5 1.3 1.4

 
Table 4-21.  Frames occurring in the two newspapers’ coverage of the Atlanta Games 
 New York Times on 

  Atlanta Olympics 
  N = 217 

China Daily on 
  Atlanta Olympics 
  N = 65 

Security and anti-terrorism 64 (29.5%) 12 (18.5%)
Economy and business 30 (13.8%) 2 (3.1%)
Environmental and supplies 24 (11%) 9 (13.8%)
International politics and 
  Communications 20 (9.2%) 6 (9.2%)

Sports morality, regulation, 
  and Olympic spirit 20 (9.2%) 24 (36.9%)

Audience and Olympic 
  Personnel 15 (6.9%) 6 (9.2%)

Cultural 12 (5.5%) 6 (9.2%)
Sponsors and sports industry 12 (5.5%) 1 (1.5%)
Domestic politics 9 (4.1%) 2 (3.1%)
Infrastructural 6 (2.8%) 0
Human rights and liberties 4 (1.8%) 0
Other 1 (0.5%) 0

 
Table 4-22.  Frames occurring in the two newspapers’ coverage of the Beijing Games 

 
New York Times on 
  Beijing Olympics 
  N = 215 

China Daily on 
  Beijing Olympics 
  N = 453 

 

Human rights and liberties 30 (14.0%) 6 (1.3%)
Domestic politics 29 (12.1%) 21 (4.6%)
Sports morality, regulation, 
   and Olympic spirit 29 (12.1%) 39 (8.6%)

Environmental and supplies 22 (10.2%) 74 (16.3%)
Audience and Olympic  
   Personnel 22 (10.2%) 42 (9.3%)

International politics and 
Communications 20 (9.3%) 58 (12.8%)

Economy and business 18 (8.4%) 49 (10.8%)
Security and anti-terrorism 12 (5.6%) 13 (2.9%)
Cultural 12 (5.6%) 84 (18.5%)
Sponsors and sports industry 9 (4.2%) 24 (5.3%)
Other 7 (3.3%) 10 (2.2%)
Infrastructural 5 (2.3%) 37 (8.2%)
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Table 4-23.  Top five frames occurring in the two newspapers’ coverage of the Atlanta 
Games 

 New York Times on Atlanta 
  Olympics 

China Daily on Atlanta 
  Olympics 

1 Security and anti-terrorism Sports morality, regulation and 
Olympic spirits 

2 Economy and business Security and anti-terrorism 
3 Environmental and supplies Environmental and supplies 

4 International politics and  
  Communications 

Audience and Olympic 
personnel Cultural 
International politics and 
  communications 

5 Sports morality, regulation and  
  Olympic spirits 

 
Table 4-24.  Top five frames occurring in the two newspapers’ coverage of the Beijing 

Games 

 New York Times on Beijing 
  Olympics 

China Daily on Beijing 
  Olympics 

1 Human rights and liberties Cultural 
2 Domestic politics 

Sports morality, regulation, and 
  Olympics spirit 

Environmental and supplies 

3 International politics and 
  communications 

4 Environmental and supplies 
Audience and Olympics 
  Personnel 

Economy and business 

5 Audience and Olympics 
  personnel 

 
Table 4-25.  Dominant frames in the two newspapers’ coverage of the Atlanta Games 
 
 
Dominant frame 

New York Times on  
  Atlanta Olympics 
  N=145 

China Daily on Atlanta  
  Olympics 
  N=52 

Security and anti-terrorism 50 (34.5%) 10 (19.2%)
Economy and business 21 (14.5%) 1 (2.0%)
Sports morality, regulation, 
  and Olympic spirit 18 (12.4%) 21 (40.4%)

Audience and Olympic  
   Personnel 11 (7.6%) 6 (11.5%)

Cultural 10 (6.9%) 4 (7.7%)
Environmental and supplies 9 (6.2%) 5 (9.6%)
Sponsors and sports industry 9 (6.2%) 1 (2.0%)
International politics and 
   Communications 8 (5.5%) 4 (7.7%)

Domestic politics 4 (2.8%) 0
Human rights and liberties 3 (2.1%) 0
Infrastructural 1 (0.7%) 0
Other 1 (0.7%) 0
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Table 4-26.  Dominant frames in the two newspapers’ coverage of the Beijing Games 
 
 
Dominant frame 

New York Times on  
  Beijing Olympics 
  N=143 

China Daily on Beijing  
  Olympics 
  N=332 

Sports morality, regulation, 
   and Olympic spirit 24 (16.8%) 31 (9.3%)

Audience and Olympic  
   personnel 20 (14%) 29 (8.7%)

Human rights and liberties 17 (11.9%) 3 (0.9%)
International politics and 
   communications 16 (11.2%) 44 (13.3%)

Economy and business 14 (9.8%) 39 (11.7%)
Environmental and supplies 13 (9.1%) 49 (14.8%)
Domestic politics 9 (6.3%) 13 (3.9%)
Security and anti-terrorism 8 (5.6%) 9 (2.7%)
Cultural 7 (4.9%) 63 (19%)
Other 7 (4.9%) 10 (3.0%)
Sponsors and sports industry 6 (4.2%) 23 (6.9%)
Infrastructural 2 (1.4%) 19 (5.7%)

 
Table 4-27.  Valence of dominant frames used by The New York Times in coverage of 

the Atlanta Olympics  
 Positive Negative Neutral 
Security and anti-terrorism 0 12 (24%) 38 (76%)
Sports morality, regulation  5 (27.8%) 6 (33.3%) 7 (38.9%)
Economy and business 
Cultural 
Audience and Olympic personnel 

2 (9.5%)
0

2 (18.2%)

6 (28.6%) 
0 

2 (18.2%) 

13 (61.9%)
10 (100%)
7 (63.6%)

  
Table 4-28.  Valence of dominant frames used by China Daily in the coverage of the 

Atlanta Olympics  
 Positive Negative Neutral 
Security and anti-terrorism 0 3 (30%) 7 (70%)
Environmental and supplies  0 3 (60%) 2 (40%)
International politics and communication 
Sports morality, regulation 
Audience and Olympic personnel 
Cultural 

2 (50%)
5 (23.8%)
2 (33.3%)

0

0 
9 (42.9%) 
2 (33.3%) 

1 (25%) 

2 (50%)
7 (33.3%)
2 (33.3%)

3 (75%)
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Table 4-29.  Valence of dominant frames used by The New York Times in coverage of 
the Beijing Olympics  

 Positive Negative Neutral 
Human rights and liberties 0 16 (94.1%) 1 (5.9%)
International politics and  
  Communications 2 (12.5%) 5 (31.25%) 9 (56.25%)

Sports morality, regulation and spirits 7 (29.2%) 6 (25%) 11 (47.8%)
Economy and business 
Audience and Olympic personnel 

5 (35.7%)
4 (21.1%)

1 (7.1%) 
2 (10.5%) 

8 (57.1%)
13 (68.4%)

 
Table 4-30.  Valence of dominant frames used by China Daily in the coverage of the 

Beijing Olympics  
 Positive Negative Neutral 
Environmental and supplies 
International politics and  
  communications 
Sports morality, regulation, and spirit 
Economy and business 
Cultural 

26 (53.1%)
28 (63.6%)

20 (64.5%)
17 (43.6%)
24 (38.1%)

1 (2.0%) 
1 (2.3%) 

 
3 (9.7%) 
2 (5.1%) 
2 (3.2%) 

22 (44.9%) 
15 (34.1%) 

 
8 (25.8%) 

20 (51.3%) 
37 (60.7%) 

 
Table 4-31.  Two most frequent frames in China Daily and The New York Times 
 Positive  Negative  Χ10

2 p df 
International politics and  
  communications 
The New York Times  
China Daily 

 
 

2 
28 

 
 

5 
1 

 
 
 

18.76 

 
 
 

<0.0001 

 
 
 

1 
Sports morality, 
  regulation and Olympic 
  spirit 
The New York Times  
China Daily 

 
 
 

7 
20 

 
 
 

6 
3 

 
 
 
 

4.856 

 
 
 
 

0.0275 

 
 
 
 

1 
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CHAPTER 5 
DISCUSSION AND CONCLUSIONS 

Discussion  

Politics and the Olympics  

Although the Olympic ideal promotes values like fair play, equality, and 

international understanding, and attempts to separate politics from sports, the analysis 

of the coverage of the Atlanta and Beijing Games by The New York Times and China 

Daily shows that these mega-events are not simply sports events, as claimed at the 

inception of the modern Olympics. Issue-oriented articles, especially those related to 

political and economic issues, dominated coverage of these two Olympics.  

The results of the research show that the coverage of the Atlanta and Beijing 

Olympics by The New York Times shares similarities in the proportion of different article 

types and the proportion of sports and issue articles. Conversely, the coverage of the 

Atlanta and Beijing Olympics by China Daily showed virtually no similarities in these two 

aspects. The coverage of the Atlanta Olympics by China Daily was nearly 

unidimensional in article type, of which 94.2% was news. During the Beijing Olympics, 

however, the number of feature articles and editorials in China Daily increased 

dramatically. This change might be caused by the two different data bases used for this 

analysis. China Daily’s coverage of the Atlanta Olympics was accessed by the 

researcher from the newspaper’s North American version, while, for the Beijing 

Olympics, it was accessed from ChinaDaily.com, which contained a much larger 

number of articles.  
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For both newspapers, their coverage was greatly influenced by non-sports issues 

that occurred before or during the Olympics. Issues discussed most frequently before 

the Olympics continued to be the main media focus during the Olympics.  

For the Atlanta Olympics, both China Daily and The New York Times exercised 

similar judgment in reporting on issues. This research shows that China Daily and The 

New York Times chose very similar dominant frames. “Security and anti-terrorism,” 

“international politics and communication,” “sports morality, regulation, and Olympic 

spirit,” and “environmental and supplies” were the most frequently used frames for both 

newspapers. 

Besides the same concern for sports morality and regulations, such as drug use 

and fair competition, both two newspapers focused on security issues after a bomb 

exploded in Centennial Olympic Park. Both newspapers also gave attention to the local 

transportation system, the venue’s computer system, the hot weather, and the over-

commercialization of the Olympics. These issues were not new, having been predicted 

by critics long before the start of the Olympics and continuing to be the focus of media 

coverage during them (Senn, 1999). Although compared to The New York Times, China 

Daily had less coverage of the bombing, local transport, and the computer system, all 

these topics were mentioned in the newspaper and the overall valence of the coverage 

was similar to that of The New York Times. In summary, the two newspapers’ coverage 

of the Atlanta Olympics was quite similar in frames chosen and valences presented. 

The differences between the two newspapers’ reporting was mainly evident in the 

coverage of the Beijing Olympics. The two newspapers chose different issues to cover 

and used different valences in their coverage. 
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From the perspective of frame salience, the results showed that the two 

newspapers each favored such frames as “international politics and communication,” 

“sports morality, regulation, and Olympic spirit,” and “economy and business.” Their 

differences existed in each newspaper’s most frequently used frame, “human rights and 

liberties,” by The New York Times, and “cultural” by China Daily.  

For The New York Times, articles that used a “human rights and liberties” frame 

made up 14.2% of the coverage. Articles using this frame were especially related to 

issues about the right to free speech and protest both in China and abroad. On the 

contrary, that most common frame in The New York Times became the least used 

frame in China Daily, where it accounted for only 1.3% of China Daily’s coverage of the 

Beijing Olympics. 

Due to the Tibetan turbulence, The New York Times also focused attention on the 

Chinese government’s attitude toward the Dalai Lama and the Tibetan independence 

movement. These issues not only received much attention, but also were covered with 

a relatively negative valence. When covering the Parisian torch relay confrontations and 

the protests of Chinese human rights abuses, The New York Times approached these 

issues with an attitude of international concern. 

When compared to The New York Times, China Daily’s coverage of the Beijing 

Olympics showed less diversity of issues. The newspaper almost ignored issues related 

to human rights and social liberties and did not touch upon domestic and international 

protests. It paid little attention to the problems in Tibet and had a very different 

perspective when covering the torch relay. It did pay great attention to environmental 
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issues, and with a very positive valence, focusing on what the Chinese government had 

done to keep its promise to improve the environment and air quality.  

For Chinese athletes’ achievements in the Beijing Olympics, The New York Times 

focused on questioning the Chinese sports system. In The Times, there were articles 

regarding the inflation of Chinese female gymnasts’ ages and emphasis mainly on gold 

medals, while China Daily commended the performance of Chinese athletes without 

touching upon these issues. 

Coverage of “Us” and “Them”  

Hypothesis 1 tested whether or not The New York Times and China Daily would 

cover their respective Olympics more positively than the other country’s Olympics. The 

research result did not show obvious differences in The New York Times’ coverage of 

the Atlanta Games and the Beijing Games. China Daily, however, had very different 

attitudes when covering the two Olympics, with a more favorable attitude toward its own 

Olympics. 

Coverage of “Us” and “Them” by The New York Times 

The refutation of Hypothesis 1 and the research results on The New York Times’ 

coverage of the two Olympics might be caused by the character of the two Olympics. 

Although The New York Times seems to have been equal and fair in covering the two 

Olympics, regarding the remarks about the two Olympics, The New York Times, 

influenced by nationalism, might not have been as unbiased and straight on the Atlanta 

Olympics as they could have been in normal times. If the Atlanta Games had been 

evaluated as being as successful as the Beijing Games, The New York Times should 

have reported the Atlanta Games more positively than they did the Beijing Games.  
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In reality, other international reporting on the Atlanta Games did not give the 

Olympics high marks. The Sydney Morning Herald commented that “In the closing 

ceremony in Atlanta, Mr. Samaranch failed to give the Atlanta Games his usual praise 

as being ‘the best ever Olympics.” Instead, he said they were ‘most exceptional,’ a 

phrase which could be interpreted differently” (Korporaal, 1996, cited in Senn, 1999, p. 

256). The Sydney Morning Herald also stated that the 2010 Sydney Olympics must 

learn lessons from Atlanta’s mistakes, including better security, transport, and drug 

screening, plus less intrusive commercialism. The Times in London pointed out that the 

Atlanta Games faced such problems as unreliable high-tech computer systems and 

inadequate accommodations (Bridge, 1996, cited in Senn, 1999, p.258).  

Compared to commentaries on the Atlanta Olympics, the published commentaries 

on the Beijing Olympics were more positive. The IOC congratulated itself for making the 

right choice to offer Beijing the chance to host the Olympics and said the Olympics 

would be a “lasting legacy” for China (Leicester, 2008). The Sydney Morning Herald 

commented that “It was the biggest ever. The scale was unfathomably vast: big 

concepts, big technologies, big stadiums, big operation, big efficiency, big deployment. 

No detail spared or overlooked” (Baum, 2008). The Times commented that Beijing put 

unimaginable resources of people into preparation for and implementation of the 

Olympics to show the country to the world. They also stated that “The Chinese athletes 

showed the power and the depth and the strength of the nation they belong to: the 

medal count rose higher, and the world—some of it—came and applauded” (Barnes, 

2008). 
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Despite the poor implementation of the Atlanta Olympics, journalists from The New 

York Times could not have covered it more positively, perhaps out of nationalistic pride. 

Under the influence of nationalism, even though the Beijing Olympics enjoyed higher 

press approval than the Atlanta Olympics, the research results show that, in The New 

York Times, the proportion of negative coverage of the Beijing Olympics (27.3%) was 

slightly above the proportion of negative coverage in the newspaper’s coverage of the 

Atlanta Olympics (26.2%).  

Human rights issues were at the top of The New York Times’ issues, and their 

reports had a 94.1% negative valence. Besides human rights, issues related to sports 

morality and the sports systems were also portrayed more negatively in The New York 

Times (25% vs. 9.5% for China News. 

Coverage of “Us” and “Them” by China Daily and Harmonization Theory  

Hypothesis 2 tested whether or not The New York Times would report more 

critically on the Beijing Games than China Daily would on the Atlanta Games. The 

results did not show any difference between these two newspapers’ coverage of the 

other country’s Olympics, although China Daily covered the Atlanta Olympics more 

negatively than its own Beijing Olympics. 

China Daily’s stories on the Atlanta Games had a negative valence of 35%. The 

high percentage of negative stories about the Atlanta Games might have been caused 

by three reasons. Besides the influence of nationalism and the defects of the Atlanta 

Games per se, another explanation for the negative reports in China Daily might be 

Chinese policy at that time. Although the harmonization approach has been embedded 

in Chinese culture for thousands of years, it was not accepted by the Chinese 

Communist Party (CCP) until 2000 (Yu, 2008). Before that, the CCP focused on class 
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struggle, a political ideology inherited from Karl Marx and Chairman Mao. In 2003, the 

concept of harmony was quickly adopted by the party and government (Yu, 2008). 

Since Chinese media were influenced heavily by the Chinese government and CCP, 

they might not have exercised the harmonization theory in 1996, the year of the Atlanta 

Games, as closely as they did during the Beijing Olympics. 

The research shows that only 3.3% of issue-related articles were covered 

negatively by China Daily, while 45.2% of issue-related articles were covered positively. 

The predominantly positive coverage of the Beijing Olympics in the Chinese media 

supports the contention that  Chinese media are still largely controlled by CCP and the 

belief that the Chinese media lack the ability to criticize issues that go against CCP 

doctrine. 

The predominantly positive coverage in Chinese media of the Beijing Olympics 

may also point to the growing influence of nationalism before the Olympics on the 

media’s reports of the Olympic Games. Besides nationalism, another explanation for the 

predominantly positive coverage is that China wanted to erase its persistent negative 

image of being the “sick man of East Asia” and rebuild a favorable international image 

via the Olympics (Brownell, 2008).  

The research results show that Chinese media coverage of the Beijing Olympics 

especially focused on international communication, culture, and environment, which 

matched the image the Chinese central government had attempted to build for Beijing 

as “an international megalopolis,” “a famous cultural entity,” and “a livable city” (Zhang 

and Zhao, 2009). Besides this, authorities say that the Beijing Olympics accelerated 

economic development and elevated infrastructure standards (Zhang and Zhao, 2009). 
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These aspects were also reflected in China Daily's coverage of the Olympics. A positive 

image of the Olympics and the country to the world media was presented to both 1.3 

billion Chinese audience members and the international media. 

Conclusion  

The research shows that Olympics are not simply sports events today, as claimed 

at the inception of the modern Olympics. Issues related to politics, economics and 

culture that occur during the Olympic period are closely covered, even more closely 

than sports and athletes per se.  

The research shows that nationalism is still influencing media coverage today. 

Media have a different attitude in covering the Olympics held by their own country and 

the other’s country. From the results, it is difficult to see whether nationalism has a clear 

influence on The New York Times’ coverage on the Atlanta Games and the Beijing 

Games, since its coverage of the two Games shared many similarities in article amount, 

article type proportion and story valence.  

Compared to The New York Times, the research shows that nationalism had a 

more significant influence on China Daily’s coverage of the Beijing Games, because a 

majority of stories were presented positively.  

The coverage by the two media of the Atlanta Games shared more similarity than 

their coverage of the Beijing Games. Anti-communism could still be found in The New 

York Times’ coverage on the Beijing Olympics, The New York Times focused mostly on 

issues related to Chinese human rights and liberties and presented them negatively. It 

also criticized China’s performance in international politics, as well as the Chinese 

sports system. 
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Under the influence of the harmony communication theory obeyed by Chinese 

media, China Daily had a higher proportion of positive reports on both Olympics. 

However, it reported the Beijing Games much more positively than the Atlanta Games. 

Chinese nationalism seemed to be the major influence on China Daily’s dominant 

positive report on the Beijing Games, rather than the harmony communication theory. 

Limitations of the Study and Suggestions for Future Research  

This research used a “two newspaper, two Olympics” model to test whether 

nationalism, media system, cultural differences, or a combination of two or more would 

influence the media coverage of the Olympic Games. Although this study has some 

interesting implications, there were a number of limitations.  

First of all, this research involved a country that is generally non-English-speaking. 

Although China Daily is the largest English language newspaper in China, it might not 

use the same media frames as the Chinese language newspapers did. Also, the North 

American version of China Daily for the analysis of 1996 Atlanta Games and the internet 

version of China Daily for the analysis of 2008 Beijing Games might have differences in 

both framing and issue valences. Using more or different media for this type of sampling 

might give a more comprehensive understanding of U.S. and Chinese media coverage 

of the Olympics. 

Second, this study only analyzed two Olympics 12 years apart. Between 1996 and 

2008, both domestic and foreign policies of the United States and China had changed. 

These changes most likely would influence media practices, especially in China. A 

longer timeframe is suggested for future research. Adding the 2000 and 2004 Games 

into the research could reveal a clearer picture of changing influences on media 

coverage. 
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Third, future research should include a third variable—news media coverage from 

another country besides the United States and China. This comparison study between 

U.S. media coverage and Chinese media coverage of the Atlanta Olympics and the 

Beijing Olympics lacked a comparative standard. A newspaper from a relatively neutral 

state that does not have foreign relation issues or other major issues with either the 

United State or China would be the best choice.  

Fourth, this study examined media frames as a dependent variable. Media frames 

and tones influence public understanding and perception of the Olympics. Future 

studies should therefore explore media frames as an independent variable influencing 

audiences’ attitudes and opinions. 
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APPENDIX A 
CODING SHEET 

1.  Article number: 
2.  Newspaper name:  The New York Times = 1     China Daily = 2 
3.  Olympics’ name:   Atlanta Olympics=1     Beijing Olympics=2 
4.  Publication date: __ / ___ /___  
5.  Word count: ___________          
6.  Section Name: ____________          
7.  Article type: News = 1     Feature = 2 Editorial/columns=3      other=4 
9. Is the article sports oriented or issue oriented? 
 Sports oriented=1    OR   Issue oriented=2   OR    Sports and Issues 
Combined=3 
8. If it’s an issue oriented or sports and issues combined article, what is the overall 
valence of the article? 
 Negative = 1   OR  Positive =2    OR  Neutral = 3 
10. If it’s an issue oriented or sports and issues combined article, then which frames are 
used in the article? 
 Security concern and anti-terrorism=1   OR   Human rights and liberties=2 
   OR   Environmental and supplies problems=3   OR    Infrastructural=4   OR    
Domestic politics=5   OR  International politics=6   OR Sports morality and regulation=7   
OR Economy=8     OR  Cultural=9  OR Other=10 OR Sponsors and sports industry=11 
OR audience, volunteer and Olympic personnel=12 
11. Which frame is the dominant frame? 
Security concern and anti-terrorism=1   OR   Human rights and liberties=2 
   OR   Environmental and supplies problems=3   OR    Infrastructural=4   OR    
Domestic politics=5   OR  International politics=6   OR Sports morality and regulation=7   
OR Economy=8     OR  Cultural=9  OR Other=10 OR Sponsors and sports industry=11 
OR audience, volunteer and Olympic personnel=12 
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APPENDIX B 
CODING GUIDELINES 

1. Article Number—Input hand-written number that appears at the beginning of each 
article. 

 
2. Newspaper name—Input number that corresponds to the newspaper in which the 

article was published. 
 
3. Olympics’ name – Input number that corresponds to the Games which the article 

was about. 
 
4. Publication date—enter as three categories: day, month, and year. 
 
5. Word count—Enter word count as provided by article.  If no word count is provided, 

enter “0”. 
 
6. Section Name—Input section name if given.  For example: “Sports” or 

“International.”   If not given, enter “0”. 
 
7. Article Type—Input number that corresponds to correct article type.  News articles 

are timely and their validity is reliant on current events (Indicate “1”). Features tend 
to give a broad historical overview of this topic, and could be published within any 
timeframe without affecting the context of the story (Indicate “2”).  Opinion/editorial 
articles tend to take a position on the topic (Indicate “3”).  Any article that does not 
fall into one of these categories should be counted as “other” (Indicate “4”). 

 
8. Orientation of the article – articles purely about sports, such as game results, and 

athletes would be coded as sports-oriented, which indicate “1”. Articles about issues, 
such as human rights, security and environmental issues would be coded as issue-
oriented, which indicate “2”. Articles related with both sports and issues, such as the 
age of Chinese gymnasts and drug use suspicions, would be coded as sports and 
issue combined, which indicate “3”.  

 
9. Overall Valence of the article— Only articles that filled in 2 and 3 in question 8 are 

analyzed. An article is coded as positive if it conveyed a favorable impression of an 
attitude object, supported or approved certain action. An article is coded as negative 
if it had a negative meaning by describing unfavorably about or condemning the 
actor or action. Indicate neutral if article appears to have neither a positive nor 
negative overall valence. Enter “1” for positive, “2” for negative, “3” for neutral.  

 
10. Media frame of the article – only that articles filled in “2” and “3” in Question 8 are 

analyzed. All frame used in the article are analyzed.  
 
Security concern and anti-terrorism frame: articles about security and anti-terrorism 
concerns. For example, bombing happened during Atlanta Olympics and security check 
in Beijing subways can be put into this category. Enter “1” for article using this frame. 
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Human rights and liberties frame: articles related to human rights, democratization, 
and government censorship are considered to use this frame. For example, Chinese 
government’s censorship of information can be put into this category. Enter “2” for 
article using this frame. 
 
Environmental and supplies frame: articles related to environmental protection, 
pollution control, and water, food and medical supplies are considered to use this frame. 
For example, greenhouse gas pollution and food supplies to athletes can be put into this 
category. Enter “3” for articles using this frame.  
 
Infrastructural frame: articles related to stadium construction, traffic and public   
infrastructure construction use the infrastructural frame. Enter “4” for articles using this 
frame. 
 
Domestic political and social stability frame: articles about the hosting country’s 
domestic political and social stability are considered to use this frame. For example, the 
Tibet issue and torch relay can be put into this category. Enter “5” for articles related to 
this category. 
 
International political frame: articles about the hosting country’s international politics 
and foreign relations are considered to use this frame. For example, the Darfur crisis 
and torch relay overseas can be put into this category. Enter 6 for articles related to this 
category. 
  
Sports morality and regulation frame: articles related to drug use and other Olympic 
regulations are considered to use this frame. For example, doubts about the ages of 
Chinese female gymnasts can be put into this category. Enter “7” for this category. 
 
Economic frame: this frame includes stories related to the financial cost and potential 
gain of the Olympic Games and China’s overall economic status quo. Enter “8” for this 
category. 
 
Cultural frame: this frame includes stories related to local culture, such as art, tradition 
and history.  Enter “9” for this category 
 
Other: articles not using the up nine frames are marked as “other.” Enter “10” for this 
category. 
 
Sponsors and sports industry : The sponsors and sports industry frame includes 
articles related to Olympic sponsors such as IBM, Coca-Cola and Volkswagen, and 
articles related to specific sports industry, such as the government fund cutting of 
German sports industry. Enter “11” for this category. 
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Audience and Olympic personnel: The audiences and Olympic personnel frame 
includes articles related to Olympic officials, employees, volunteers, visitors and TV 
audience rating. Enter “12” for this category 
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