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If operational considerations fail to support the need for the
existing system of grades and standards for tomatoes, there is
much to be said for re-examination of the requirements of the
industry. A simplification of the standards that would not im-
pair their usefulness in trading nor detract from their ability to
communicate quality differences to the consumer has possibilities
of reducing the costs involved in marketing and distributing
the Florida tomato crop. While this study does not provide
the direct evidence upon which an alternative set of standards
might be based, it does suggest that there may exist alternatives
which might be more satisfactory and more efficient in meeting
the requirements of the industry and the consumer.

From time to time there has been considerable interest in
the Florida tomato industry in the development of programs that
would control the quality of tomatoes that are moved into con-
sumption channels. In fact, the industry operated under a Fed-
eral Marketing Order from the winter of 1955 through the 1958-
59 season. Quality control measures within the industry can
serve a dual purpose. They can be used to enhance the reputa-
tional position of the industry in the market place by retaining
from the distribution system that share of the total crop that is
clearly the least desirable from the standpoint of the consumer,
and, if carried far enough, such controls can also serve as volume
control devices. In this latter capacity they become a means of
achieving price stability, or, under conditions of exceptionally
unfavorable price, a means of improving price conditions through
withholding part of the total supply from the market. Obviously,
use of quality control programs for the purpose of attaining some
price objective would also accomplish the objective of enhancing
the reputational position of the industry in the market place if
the volumes withheld from the market were of the qualities that
are least acceptable to the consumer. The results of this study
should be particularly useful in connection with such programs.
They provide a basis for the identification of the grades and sizes
of tomatoes which consumers regard as superior or inferior, and,
in addition, identify those grade-size combinations to which con-
sumers react with indifference. This information should be
helpful in the formulation of specific programs that would ac-
complish necessary reductions in the volume of movement and,
at the same time, maximize the satisfaction of the consumer.


