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The efficacy with which perceptible quality differences to the
consumer are reflected in the standards for fresh tomatoes is a
consideration which the Florida tomato industry can ill afford to
overlook. In both the short and the long run, both individual
firms and the industry as a whole must take into account the
effects of their anticipated actions on the ultimate consumer.
Adequate information about the economic significance of quality
to the consumer will do much to facilitate the decision-making
process within the industry, and can make a material contribu-
tion to the efficiency and the accuracy with which adjustments
are made.

The orientation of this study is strictly from the standpoint
of consumers. It is based on the assumption that they have a
relevant point of view regarding the grades and sizes currently
employed in marketing the Florida mature green tomato crop.
The study objective was to examine preference patterns within
the complex of grades and sizes currently employed in Florida
marketing operations to the end of determining the degree to
which the standards reflect discernible differences to consumers. 2

METHOD OF APPROACH

The consumer concept of quality in Florida tomatoes is a
subjective and highly complex affair. In general, the image of
quality which the consumer holds stems from some mixture of
previous use experience, intuition, and association. A part of
the quality concept may be real in the sense that it is based on
actual experience, while the other part may be of an imaginary
nature in that it stems from opinions of others, inferences drawn
from other products, or lack of adequate information.

It is difficult to separate the real and the imaginary in the
quality concept. Moreover, such efforts are unnecessary under
most circumstances. Both are of equal validity from the stand-
point of practical application, even though the relative impor-
tance of each may differ substantially. Consequently, this study
was designed to explore the extent to which consumers dif-
ferentiate between tomatoes of varying grade and size charac-
teristics without attempting to identify the reasons involved.
In other words, the choice was to concentrate on how consumers

SA partial presentation of the results of this study was published as
Florida Agricultural Experiment Stations Journal Series article 1178. Fig-
ure 4 and parts of Figures 5 and 8 are reproduced here.


