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INTRODUCTION

The grades and standards under which the Florida mature
green tomato crop is marketed serve a dual purpose. They
provide a means of relatively quick and concise communication
between the Florida seller and the terminal market buyer regard-
ing the physical attributes of the product and the manner in
which it is packed, and they serve as the basis for separating
the crop into categories reflecting the preference patterns of
consumers.

In relation to most fresh vegetable products, a rather elabor-
ate set of grades and standards is employed in the marketing of
mature green tomatoes. These standards take into account the
considerations that are of primary importance from a trading
standpoint as well as the physical attributes that have signifi-
cance to the consumer. However, the dynamic nature of the in-
dustry calls for a continual examination and modification of
these grades and standards to accommodate the changes of the
times. In the past some modifications have been made in the
standards for tomatoes to relieve the pressures created by insti-
tutional and technological changes in the market. In general, the
consumer side of the grade and standard question has received
much less attention than have operational considerations. This
is understandable, because the linkage between the industry and
the consumer is a comparatively remote one. Between the two
there is a maze of repackers, wholesalers, chain store operators,
and others who, in effect, serve as the spokesmen for the con-
sumer. Preoccupation with operational problems together with
the lack of direct access to the consumer is sufficient to raise
some question as to the completeness of the information on con-
sumer desires that is funneled back to the producing area by
distribution agencies.
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