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Slow cooking is the method for big 
change.

In one of the state’s poorest counties, 
the big change started in 1998 before 
Airglades International Airport was 
even a light in a Hendry County com-
missioner’s eyes: The U.S. Congress 
gave the Federal Aviation Administra-
tion a permitting track to allow private 
owners to operate commercial airports. 
They called it the Airport Privatization 
Pilot Program.

The APPP was a nice idea aimed at 
bringing big capital into the air trans-
port business, but no one in the United 
States did it in any sizeable way. That is 
until now, more than 20 years later and 
smack in the middle of Florida’s south-
ern peninsula, roughly 100 miles north-
west of Miami International Airport, in 
Clewiston. There, a big change seems 
much more likely than ever before.

Lying in the shadow of Lake 
Okeechobee’s western dike, a massive 
airport project underway since 2010 
may soon become the first, according 
to hopeful Hendry County officials and 
representatives of the private firm Air-
glades International Airport Inc. It’s sur-
rounded by sugar-cane fields flanking 
four-lane highways and a railroad track.  

Earlier in the year, the FAA complet-
ed a multi-year environmental study 
of the project, and “achieved a find-
ing of ‘no significant impact,’” by the 
proposed new cargo airport on the 
sensitive environment of the region, 
said Charles Chapman, Hendry County 
administrator.

That was a major hurdle in the permit-
ting process, according to Karson Turner, 
a Hendry County commissioner. 

“The Airglades project met the quali-

Airglades 
International 

nears the 
starting line

SEE AIRGLADES, A20 
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Florida Weekly highlights the Florida Weekly highlights the 
enduring art of photography enduring art of photography 
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SEE PHOTOGRAPHED, A10 

N THE DAY AND AGE WHERE INSTA-
gram and Facebook allow any-
one and everyone to share their 
favorite photos of their meals, 
pets, sexy bodies and really just 
about anything at any, and every 
time of the day with the click of 

an app, it is hard to imagine a time 
when visual imagery was a distin-
guished master craft, slow-cooked 
and well thought out.

Photographers for the last century 
have had to deal with much more labo-
rious approaches to the final product 
than even the hardest working social 
media influencers of today might ever 
imagine, from long exposures and 
developing, to fixing and washing in a 
darkroom with sensitivities to matted 
and glossy prints. The amount of time 

BY ERIC RADDATZ
eraddatz@fl oridaweekly.com

Clyde BUTCHER________________
clydebutcher.com

Nick�DOLL______________
nickdollphotography.com

BY ROGER WILLIAMS
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COMMENTARY
LETTERS from readers

On books (“Summer booking,” June 
6, 2018)

Roger Williams:
With the closing of BSG, I seldom 

peruse your publication. (My wife occa-
sionally brings a copy of FW home from a 
doctor’s office, etc.)

Books? Herman Melville? Hemingway? 
What? Surely you jest. I wrote 100,000 
words in a political blog before realizing 
that anything more than a sentence or two 
is overly burdensome.

The written word will not survive this 
century, (as a result of) mostly technological 
advances or perhaps by edict of our Most 
Eminent and Gracious Leader on Trump’s 
130th birthday — the disease of aging having 
long been secretly eradicated for billionaires.

— Mel
Reply: Mel, thank you, as always. We’re 

online: www.floridaweekly.com. It’s a new 
invention. Now we give you words with 
electricity rather than ink and paper. It 
works better. Words are more powerful than 
nukes. People love power. Therefore, people 
love words and always will.

As for our Most Eminent and Gracious 
Leader, he’s been dead for years. Brain dead. 

— Roger

On public schools and superinten-
dent salaries (letters shared with Mr. 
Williams):

From: Angela Schivinsky, Florida Weekly 

Fort Myers publisher: 
To: Melissa Cofta, Lee Schools advisory 

committee member:
Hi! Just saw your FB post about the pro-

posed school tax. Do you have insight or 
thoughts about the superintendent getting 
a $24,000 raise last week while classrooms 
are underfunded? Not trying to stir the pot, 
just curious.

Reply from Ms. Cofta:  
Yes, my opinion is that it’s one of the most 

difficult jobs in our region… The burden of 
responsibility on the superintendent is tre-
mendous, and it’s a 24/7 job that is severely 
underappreciated. 

Here are a few (of his) notable achieve-
ments: 

We went into this past weekend’s gradu-
ations with the highest graduation rate 
this district has ever seen: 78.7 percent. 
That rate climbs to 88.7 percent when you 
include only our traditional high schools.

We exceeded our Vision 2020 target for 
the second year in a row. What’s even better? 
We are closing the achievement gap. The 
graduation rate for our African American 
and Hispanic students jumped by 5 per-
cent and 1.3 percent respectively, and we 
expect those numbers to increase this year.

We made the second highest gains in dis-
trict history in student achievement. Our stu-
dents improved in Math, Science, Language 
Arts and Reading. 

The number of schools in Differentiated 
Accountability — those in need of interven-
tion — decreased. In the last three years 
we have gone from 23 DA schools down 
to just five. And this year we hope to 
have none.

More things to consider: Collier Coun-

ty’s superintendent gets paid more than Dr. 
Adkins and Collier’s district is half of the 
size of Lee’s.

If this were the private sector, someone 
responsible for 110,000+ people (students and 
staff), and a $400-plus million budget would 
be getting paid MILLIONS in salary.

Dr. Adkins certainly isn’t doing this job 
for the money. (It’s) really a personal passion 
for service and making progress for the next 
generation!

Reply from Roger: 
So cool to see you two hotshots exchang-

ing letters. Thanks for sharing them with me. 
Here’s what I think as a general rule: Spend 
money on education, make society better. 

Don’t spend money on education, might 
as well cut the wings off your plane and 
turn the controls over to your children.

(Note: public schools superintendent 
salaries: Palm Beach County, $290,000; 
Collier County, $220,000-plus; Lee County, 
$209,000.) 

On “The living blues,” Florida Weekly, 
June 6

Roger Williams:
I just read your article and wanted to thank 

you for your mention of the new Peace & Jus-
tice Memorial in Montgomery. We did part of 
the Mississippi Blues Trail & Loraine Hotel/
MLK Memorial last year while we evacuated 
for Irma. This year (we are) doing the Selma 
to Montgomery march route. Your article was 
the first I’ve heard of it and researching the 
Memorial brought me to tears. We will go. 
Thank you.

Your son’s perspective on recognition of 
the Blues agrees with my experience having 
discovered it and Muddy Waters as a teen 
during the Vietnam protest era. Insightful 

young man...I never put it together! 
Thanks again,

— Joyce Clark
Reply:
Joyce, thank you. What makes me most 

blue is thinking how much talent we squan-
dered and how many people we mistreated 
for 100 years, from the end of the Civil War in 
1865 to the passing of the Civil Rights Act in 
1964. When I say “we,” I’m talking about “the 
greatest generation” and every generation 
before them. 

On “The Gun,” May 30, Florida Weekly
Roger:
We don’t agree on some matters, but I’ve 

been meaning to tell you I do agree somewhat 
with your recent article on guns.

I don’t own a gun, never have. But I did 
grow up with them. My stepfather had sev-
eral but I never touched them unless we were 
going hunting or target shooting. I was quite 
good at skeet shooting with a shotgun, but 
haven’t shot a gun in at least 50 years.

I don’t remember anything pertaining to 
kids taking guns to school let alone killing 
anyone when I grew up. I started first grade 
in 1948 and graduated high school in 1960 
and had a stay-at-home mom, who turned 97 
last month. I do think we have lots of prob-
lems in this country because so many moth-
ers are now working and kids come home to 
an empty house.

I believe the U.S. has a problem and it’s not 
just guns.

Again, good article.
— Bob from Colorado

Reply: Bob, many thanks. Do what your 
mother says. I do what mine says, and she’s 
only 90. Doesn’t know as much as yours, not 
old enough, but I still follow her advice. ■

roger WILLIAMS
rwilliams@floridaweekly.com
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OPINION
With friends like these ...

Now that President Donald Trump 
has totally alienated the leaders of the 
traditional U.S. allies before escaping 
from Canada, it’s easy to see what he 
hopes to gain from that experience 
when he sat down with Kim Jong Un in 
Singapore. North Korea could give him 
some pointers on how the United States 
will exist as another pariah nation. 

No, we’re not one yet, but the other 
G-7 heads of state could barely hide their 
disgust and were talking openly about 
becoming the G-6 now that Trump is 
blasting the Old World Order of trade 
agreements and so many geopolitical 
arrangements, turning things into the 
New World Disorder. The group used 
to be the G-8, but the other members 
tossed out Russia in 2014 over Vladimir 
Putin’s decision to take over Crimea. 
Now the president has added another 
layer to the antagonism, by pushing to 
have Russia readmitted.

First Vlad, then China’s Xi Jinping, 
Recep Tayyip Erdogan of Turkey and 
now Kim. I’m hardly the first one to 
wonder why the leader of the free world, 
meaning POTUS, seems to get along 
with those who rigidly rule their unfree 
countries while picking fights nonstop 
with those who govern countries with a 
tradition of democracy.

Mind you, there is much to improve 
in a rigged worldwide system that has 
calcified since it was cobbled together 
after World War II. Still, mindlessly 
upending the intricately woven military, 
diplomatic and economic tapestry will 
leave it in tatters if change is not accom-
panied by careful planning and execu-
tion. Now at the G-7’s latest confronta-
tion (everything with Donald Trump is a 
confrontation), Trump threatens to end 
trade with our longstanding interna-

tional trade partners. That is obviously 
absurd -- unless he comes up with a way 
to make up for it with North Korea as an 
economic cohort.

As he was winging away, the Trump-
ster disclosed that the U.S. had refused 
to sign on to the usual communique 
that glosses over diplomatic disappoint-
ments. He exploded on Twitter, refer-
ring to the G-7 host, Canadian Prime 
Minister Justin Trudeau, as “dishonest 
and weak.” That was after Trudeau had 
made uppity statements describing what 
really was a Trump-vs-everyone-else 
series of arguments. By now, just about 
anyone who deals with Donald Trump 
understands that part of that process 
will inevitably involve personal attacks. 
After a while, some might conclude that 
with the unavoidable abuse from such 
a crass individual, it isn’t worth it, even 
though he is temporarily in charge of 
the world’s most significant economy, at 
least until he fritters it away. 

His base might be thrilled by all 
his tough bluster, but how would they 
feel being unemployed when there’s 
no market for American goods and the 
jobs shrivel away? Maybe his millions of 
followers would be excited if he were to 
demand another wall, this one along the 
border with Canada.

There’s always the possibility of new 
alliances, the United States joining with 
China, Russia and now North Korea. 
He can leave the old gang behind, even 
those who tried to be buddies, like 
French President Emmanuel Macron, 
who said of Trump’s approach: “There 
is no winner, there are only losers when 
you take that strategy.” ■

— Bob Franken is an Emmy Award-
winning reporter who covered Wash-
ington for more than 20 years with 
CNN. 

Canada is not the enemy

Justin Trudeau may be the annoying, 
youthful avatar of chic progressivism — 
but he’s not our adversary.

After leaving the G-7 summit, Presi-
dent Donald Trump blasted the Cana-
dian prime minister on Twitter as weak 
and dishonest, in the kind of invective 
once reserved for “Little Rocket Man.” 

The Trump presidency routinely pro-
duces unprecedented events, and here is 
another: Never before has a president of 
the United States spoken as scornfully 
in public about the head of state of a 
friendly, allied country. Particularly one 
who has appeared in Vogue. 

Trudeau is not exactly a threatening 
figure, although his worshipful, celebri-
ty-fueled press coverage qualifies as one 
of the more vexing political phenomena 
in all of North America (Rolling Stone 
celebrated the fact that he rides a uni-
cycle; TMZ declared him on the “clear 
path to hottest leader in the world”).

It’s not clear what exactly led to the 
great U.S.-Canada tiff of 2018. White 

House aides fanned out over the week-
end to try to lend meaning and justifica-
tion to the flap. 

They said Trudeau had stabbed the 
president in the back at the meeting. 
But Trudeau didn’t say anything after 
Trump left the G-7 that he hadn’t sig-
naled before — namely that Canada 
finds Trump’s steel and aluminum tar-
iffs insulting and will retaliate.

The incident is a great misdirec-
tion. Canada’s trade practices are hardly 
above reproach. Its tariff on milk of 270 
percent, highlighted by Trump officials 
the past few days, is stupid and indefen-
sible. It is guilty of subsidizing and pro-
tecting favored companies and sectors, 
the way most countries are. 

It is nothing compared with the 
world’s great mercantilist power, though. 
China routinely steals U.S. intellectual 
property, seeks to distort the entire 
system of international commerce to its 
advantage, and is pouring resources into 
a massive military buildup, with which 
it eventually hopes to expel the United 
States from East Asia.

Trudeau is the facile, democratically 
elected leader of a Western society; 
President Xi Jinping is the remorseless 
president for life of a hostile dictator-
ship. It’s not a remotely close call who 

we should be aiming our fire at. 
That we are dissipating our energies 

with steel and aluminum tariffs against 
allies and potentially alienating friends 
in what should be a united front against 
China speaks to a key mistake. Trump 
views the U.S. trade deficit — with any 
country, friend or foe — as the problem 
rather than China as the unique com-
mercial and geostrategic competitor.

The flare-up with Trudeau is not an 
encouraging sign for prospects of rene-
gotiating NAFTA, which also should 
be viewed in strategic terms. As Derek 
Scissors of the American Enterprise 
Institute points out, the trade agreement 
could extend beyond North America to 
Britain, which is seeking a new trade 
arrangement as it exits the EU, and the 
Philippines and Taiwan, which are pres-
sured by China.

None of this will happen if Trump 
is determined to pursue a protection-
ist policy no matter what, or he lets 
his pique at friends get the best of him. 
The trade war — and the fight for our 
paramount interests — won’t be won or 
lost against Justin Trudeau. Beijing, not 
Ottawa, is our enemy. ■

— Rich Lowry is editor of the Nation-
al Review.

rich LOWRY
King Features

bob FRANKEN
King Features
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Proposed ethics policy for city held up in courts
BY KRISTINE GILL
FLORIDA WEEKLY CORRESPONDENT

Supporters of a proposed ethics poli-
cy and commission in the city of Naples 
will likely have to wait to voice their 
opinions at the polls. Originally planned 
for the August primary election, the 
referendum has since become a decision 
for the courts. 

Ethics Naples, a political action com-
mittee formed in summer 2017 by five 
residents, wants to see the city’s ethics 
policy for both employees and govern-
ment officials rewritten. And they want 
to put an appointed board of volunteer 
officials in charge of 
investigating ethics 
claims.

“This is not about 
playing gotcha,” 
said Ethics Naples 
executive director 
Ray Christman. “It’s 
really about training, 
and education and 
prevention.”

But critics of the 
measure say the 
proposed commis-
sion would be given 
broad, unchecked 
powers and the 
nebulous language 
laid out in its pro-
posal would give this 
group the ability to 
impose city ordi-
nances as well. 

“It’s too far-reaching,” Mayor Bill Bar-
nett said. 

Now the courts will get to decide 

whether the policy is fit to vote on. Both 
sides have filed escalating motions in 
what Mr. Christman believes will be a 
months-long process toward a decision, 
bypassing both the primary and general 
elections this year. While the group has 
considered holding a special election for 
the referendum, the $60,000 price tag 
might be too much for the 501(c)(4) to 
foot. 

The PAC formed last summer and 
quickly gathered the required signatures 
to put the referendum on the ballot: 10 
percent of the voting population in the 
city, or about 1,500 total signatures. 

Mr. Christman said the need arose 
for a way to independently vet concerns 
about certain council decisions and how 
they were made, but the commission 
would also be responsible for look-
ing into complaints made about city 
employees. 

The biggest concern, Mr. Christman 
said, is having a clear, efficient pro-
cess in which government officials and 
city employees would feel comfortable 
reporting a concern and seeing it han-
dled by an independent entity. 

Councilwoman Linda Penniman, 
whose husband is president of Ethics 
Naples and helped to raise money for the 
group, said she supports the measure. 

When she looked to file an ethics 
complaint against then-Councilman 
Sam Saad in early 2017 over the 7-Eleven 
gas station vote, she had to file with the 
Florida Commission on Ethics.  

For months after, the state investi-
gated, eventually exonerating Mr. Saad. 

“It was a terrible thing to do to have 
his fate in the balance so long,” Ms. Pen-
niman said. “I had no idea it could take 

this long.” 
Ms. Penniman 

thinks there is a need 
for a local board to 
focus on the city to 
both offer a venue 
for complaints and 
to expedite those 
with merit. 

“It seems like 
another bloated 

layer of government, but it doesn’t have 
to be that way,” she said. “This seems 
like the right thing to do and the city 
should support it.” 

Mr. Barnett said at first blush, he too 
supported the idea for an ethics board 
and another improvement to the city’s 
longstanding ethics policy. 

But after reading into the language, 
he decided he couldn’t support some of 
the concepts. 

“We’ve worked on our ethics policy in 
the city constantly. It was revised 
in 2013 and in 2017, and it’s not 
like we don’t have one,” Mr. 
Barnett said. “If you look at 
the language of this pro-
posal, it’s so far reaching. 
It violates, I think, the state 
constitution.” 

The city has a full ethics 
policy laid out on its website, 
defining conflicts of interest 
and establishing a code of conduct. 
Complaints about city employees are to 
be directed to the city manager, com-
plaints about the police are to be sent to 
the city’s police department and com-
plaints about board members are to be 
sent to the mayor. If a complaint rises to 
the level of violating a state ethics law, it 

can also be sent to the Florida Commis-
sion on Ethics, the site says.

City Attorney Bob Pritt presented a 
memo at the council’s May 2 meeting 
outlining those parts of the proposal he 
believes are unconstitutional. He wrote 
that some of the language in the peti-
tion “appears to usurp the legislative 
function of the City Council.” His con-
cern comes from a line in the proposal 
where it reads that an amendment sug-
gested by Ethics Naples “shall become 
law… unless five or more members vote 
against it.” 

In another section, Mr. Pritt argues 
that by giving Ethics Naples the power 
to enact these ordinances, they will 
essentially become a non-elected legis-
lative body.

Mr. Pritt also writes that the board’s 
power to investigate claims dating back 
five years is an executive function and 
quasi-judicial. 

Mr. Christman said the refer-
endum is simply a framework 

that would allow for a com-
mission to be formed, which 
would then collaborate 
with city council to create a 
new ethics policy and rules 
for the commission. 

“We don’t think anything 
in our charter is improper or 

illegal,” Mr. Christman said. “But 
if there was to be a legal challenge 

and discussion, that should occur after 
it’s determined by the voters. This is 
denying the voters their role in this to 
approve this or not.”

There is no estimated timeline for 
the courts to rule on the legality of the 
referendum. ■

PENNIMAN

CHRISTMAN

BARNETT
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Furniture
Factory Direct

MIROMAR DESIGN CENTER

YOUR STYLE.  YOUR BUDGET.  YOUR HOME.

30-70%
Off Retail!

Buy it off the floor  
or have it delivered 

the next day!

The Arlington of Naples is redefining what retirement living should be. Our generously 

appointed, maintenance-free apartment homes and freestanding villas are the epitome of 

independent living. The Arlington will exceed your expectations every day with an extensive 

array of resort-style amenities, personalized services and a vibrant, active social life.  

And because this is a Life Plan Community, you’ll have the confidence that comes with 

knowing you’ve made a secure plan for the future.

Contact The Arlington today.
Schedule your personal tour by calling 239-963-4048.

7900 Arlington Circle • Naples, FL 34113 • 239-963-4048 • www.ArlingtonNaples.org
 The Arlington of Naples welcomes people of all faiths, beliefs and traditions. A Lutheran Life Community — Serving seniors and their families for more than a century.

Lutheran Life Communities: Empowering vibrant, grace-filled living across all generations.

Come Make the Good Life

Laird Lile named ad interim 
Collier County Clerk of Court

Twentieth Judicial 
Circuit Chief Judge 
Michael T. McHugh 
has appointed Laird 
A. Lile to serve as 
the clerk ad interim 
for Collier County 
following the pass-
ing of Dwight E. 
Brock. 

“Laird’s diverse 
and impressive background makes 
him uniquely qualified to successfully 
handle this position until the governor 
appoints a successor or the voters of 
Collier County elect a new clerk of the 
court. I am pleased that Laird has agreed 
to serve the people of Collier County in 
this very important capacity,” said Judge 
McHugh.

Mr. Lile has practiced law in Florida 
since 1984 and currently has a private 
practice in Naples.  He is certified by 
The Florida Bar as a wills, trusts and 
estates lawyer and was recently elected 
to a seventh consecutive term on the 
Board of Governors for The Florida 
Bar. Mr. Lile also serves on the Florida 
Supreme Court’s Judicial Management 
Council and Florida Courts Technology 
Commission. He is also a certified pub-
lic accountant (inactive).

 “The clerk of courts provides impor-
tant services to Collier County through 

the tireless efforts of many dedicated 
professionals,” said Mr. Lile. “During 
this time of transition, it is my honor to 
serve alongside these public servants as 
the clerk ad interim.”

Mr. Lile’s appointment is effective 
immediately. He will return full-time 
to his law practice when his service as 
Collier County clerk ad interim con-
cludes. ■

LILE

COURTESY PHOTO

The late Judge Dwight E. Brock.
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spent on creation probably caused more pause to consider 
more excellent technique, lighting, composition, depth of 
field and subject matter, offering more time to produce 
masterpieces. It meant getting it right since you didn’t have 
unlimited digital space and film was costly.

Plus there was no social media.
It also likely limited the number of those involved to 

the few who had the both the passion and resources for 
this hobby and profession. 

Still, the potential of creating a two-dimensional still-
frame works is alive and well — online and offline — 
and we here at Florida Weekly, who give a damn about 
masterful visual presentation, found a few local expert 
snappists who we feel embrace the gentle but powerful 
potential of the medium that can capture that one-of-a-
kind moment that will move you in ways that may not in 
any other way, than by this one distinct and well-focused 
snapshot. 

So it is with delight and profound reverence of the fine 
art of photography we present to you this year’s edition 
of Photographed, celebrating South Florida photogra-
phers who will delight you with colorful, poignant, bril-
liant and exceptional works to enjoy and remember. ■

  
— Photos curated and arranged by Eric Raddatz; 

eraddatz@floridaweekly.com. 

PHOTOGRAPHED
From page 1

Michelle TRICCA________________
michelletricca.com

John SCOULAR________________
mantaimages.com

Reagan RULE_____________
reaganrule.com

Robyn ROBERTS________________
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Mila BRIDGER________________
milabridger.com

Clyde BUTCHER________________
clydebutcher.com

Peggy�FARREN________________
naplesportraits.com
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Chris ANDRUSKIEWICZ______________________
facebook.com/SparrowGraphicsDesign

Scott SIMMONS________________
ssimmons@floridaweekly.com

Donna VALENTI________________
donnavalentiphotography.com

Garth FRANCIS________________
garthfrancis.com

Chuck LARSEN________________
chucklarsenphotography.com
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Jasmine BENNETSEN____________________
pxlscaptured.com

David SUSSMAN________________
DWSussman.com

Audrey SNOW OWEN______________________
www.AudreySnowPhotography.com

Chris KOVAZ______________
chriskovazimages.com

Mike KINIRY________________
mikekiniry.com

Andrew SPILOS________________
palmbeachimages.net

 

 

 

 

 

 



FLOORING SALE!
SUMMER

R O Y A L  C O V E  P L A Z A  •  1 3 2 5 0  T A M I A M I  T R A I L  N O R T H  •  N A P L E S
2 3 9 - 5 9 6 - 5 9 5 9  •  N A P L E S . A B B E Y C A R P E T . C O M   •  M - F  9  -  6  •  S A T  9  -  5

In Southwest Florida

The Largest Selection of

F R E E  S E T - U P  &  D E L I V E R Y  •  F R E E  D E S I G N  S E R V I C E

I N - S T O C K  A N D  R E A D Y 
F O R  I N S TA LL AT I O N  

Thorough Body Porcelain High Gloss Tile

JERUSALEM 
IVORY 

POLISHED
32” X 32”

$4.99*

SQUARE FOOT

ORO FROM SPAIN • 30” X 30” $4.99 
square foot

PLATA FROM SPAIN • 30” X 30” $4.99 
square foot

IVORY COAST • 32” X 32” $4.99 
square foot

MARBLE SELECT • 32” X 32” $4.99 
square foot

40%-75%
OFF ALL RUGS!
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Florida Based. Florida Focused.     |     FloridaCommunityBank.com

EXCLUSIVE RATES  |  LIMITED TIME OFFER

— 15-MONTH CERTIFICATE OF DEPOSIT  — 

2.25 %
— 25-MONTH CERTIFICATE OF DEPOSIT  — 

2.40 %
Make the switch to better banking today!

Hurry, Limited-time offer.

Promotional Rate  
 Minimum Deposit $10,000 of New Funds

Expires June 29, 2018

FCB welcomes Floridian Community Bank and its customers to our growing network. 
Stop by your local Banking Center and open your account today or call 

1.877.378.4297 — We’re here to serve you.

BETTER BANKING WITH BETTER RATES!

50 convenient Banking Center locations throughout Florida to serve you better.

Offers expire June 29, 2018. Programs, rates, terms and conditions are subject to change without notice and maybe withdrawn at any time. Deposits must be new funds. Promotional 
rates do not apply to existing balances or transfers from existing accounts. Annual Percentage Yields (APY) are accurate as of date of publication.  Fees may reduce earnings.  CD 
promotion excludes Business and Public Funds CDs; early withdrawal penalty applies. 1. Deposit $25,000 or more new funds into a new or existing Pinnacle Checking account to qualify 
for this offer. Advertised rate is good for the initial 4 months from date of qualified deposit. Afterward the rate will change to the prevailing rate for this account at that time, which as of 
June 18, 2018 is as follows: Balances of $0.00 - $9,999.99 earns 0.00% APY; balances of $10,000.00 - $24,999.99 earns 0.05% APY and balances of $25,000.00 and over earns 1.50% 
APY. 2. Minimum opening deposit of $10,000 will earn 2.25% APY. Advertised rate applicable to initial 15-month term only. CD will automatically renew to a standard 15-month CD term 
at the current rate and APY available at that time. 3. Minimum opening deposit of $10,000 will earn 2.40% APY. Advertised rate applicable to initial 
25-month term only. CD will automatically renew to a standard 25-month CD term at the current rate and APY available at that time.  7176 0618

1.50% INTEREST CHECKING!APY 1

Promotional rate guaranteed for 4 months. Minimum deposit $25,000 of new funds.

APY 2 APY 3

2400 N. Tamiami Trail, #100, Naples, FL 34103 | 239.552.1840
2325 Vanderbilt Beach Rd., Naples, FL 34109 | 239.552.1820

3360 Bonita Beach Rd., Bonita Springs, FL 34134 | 239.552.1700
7900 Summerlin Lakes Dr., Fort Myers, FL 33907 | 239.437.0025

1400 N. 15th St., Immokalee, FL 34142 | 239.657.3171 

Straight from the kitchen:
Naples mom unveils skin care line

Victoria Watts explored her own 
physical health issues to create 
solutions in her kitchen.

Ms. Watts recently launched Vic-
toriaLand Beauty, a maker of organ-
ic, all natural skin treatments. The 
concept began in her own kitchen 
through the use of various essential 
oils from plants, fruit and nut oils 
and active botanical extracts. 

Her company came to be after 
a search for products to treat her 
hyperpigmentation, oily skin and 
signs of advanced aging proved 
unsatisfactory. Her skin conditions, 
exacerbated by a stressful divorce, 
threatened to derail Ms. Watts’ ded-
ication to living a healthy, joyful 
lifestyle. 

“I created VictoriaLand Beauty 
to solve my skin care ailments and 
introduce a line of products that 
left my skin looking and feeling 
good enough to go naked,” said Ms.  
Watts. “I took my knowledge of 
oils, skin care healers and natural 
age defiers and started blending. Once I 
knew I had something, I started sharing 
it. The response has been tremendous.”  

The company also has a charitable 
program, donating a percentage of its 
sales to Boston Children’s Hospital to 
bring awareness to visual impairments. 

Ms. Watts’ son, Cyrus, was diagnosed 
with familial exudative vitreoretinopa-
thy when he was 18 months old. Ms. 
Watts found Boston Children’s Hospital 
and hopes with her giving plan she can 
help other young boys and girls like 

Cyrus get the care they need for visual 
impairments. 

The proceeds go toward the oph-
thalmology department, who provides 
life-changing research and treatment 
development for FEVR. 

In honor of Child Vision Awareness 
Month and Vision Research Month, Vic-
toriaLand Beauty for the month of June 
will increase its donations to ten per-
cent of all sales. 

For more information, visit www.Vic-
toriaLandBeauty.com. ■

COURTESY PHOTO

Victoria Watts and her son, Cyrus. 
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Clearly, the right choiceClearly the right choice

Since 1971

CATARACT 
SURGERY 

Can Keep You 
at the Top 

of Your Game!

David C. Brown, M.D.
World Renowned Cataract Surgeon

Dial **EYE on your Mobile Phone 
for an Appointment Today!

Call 239.939.3456
ecof.com

We’re In Your Neighborhood

LIFETIME EYE CARE  
for the Entire Family

Voting is Easy
Visit BestSWFL.com and cast your ballot  

for Habitat in these categories:

 Thrift Store       Resale Furniture       Appliance Store

Want to Donate? 

(239) 732-6388  I  HabitatStores.org 

VISIT OUR NAPLES LOCATIONS TODAY!

North Naples:  5430 Yahl Street East Naples: 11127 Tamiami Trail East 

VOTE HABITAT

VVVOOOTTTEEE  
NNNOOOWWW!!!

Support the stores that build homes  

with a vote for Habitat Collier ReStores

BEHIND THE WHEEL
Kia Stinger: an aggressive name with an aggressive price

The first-ever Kia Stinger isn’t out to be 
timid. Just look at the name.

Large grille openings, wind-swept head-
lights and power vents in the long hood 
give the same kind of appeal as the Jag-
uar F-Type. Plus, tall fenders with plenty 
of flair and a stretched fastback profile 
instantly remind us of the best sports cars. 

While the outside wants to be as coupe-
like as possible, the interior doesn’t seem 
to suffer. The sleek roofline extends far 
enough that it doesn’t infringe on the rear 
passengers’ headroom. It also helps that 
Kia takes full advantage of its mid-size 
car platform to provide ample backseat 
legroom.

For $32,800, the base car comes well 
equipped with leather interior (black 
only), touch-screen infotainment system, 
power front seats, dual-zone automatic cli-
mate control, steering-wheel paddle shift-
ers and sonar parking sensors. 

The next rung up the ladder is the Pre-
mium trim, starting at $38,000. That’s a 
big jump in money, but it adds a sunroof, 
enhanced parking cameras and a larger 
touch screen with navigation. There are 
interior leather color options, too — which 
might be the best reason to upgrade. A 
lighter color can contrast the dark interior 
trim, giving the Stinger a much more pre-

mium feel.
Those who are enticed by the Premium 

trim might consider spending $39,250 for 
the GT model. There are fewer standard 
luxuries, but it takes the 225-horsepower 
turbocharged 2.0-liter motor and trades up 
to a 3.3-liter twin turbo V6 that produced 
365 hp. The 62-percent jump in muscle 
makes the Stinger GT more powerful and 
quicker than some of the most prestigious 
competition, including the base Porsche 
Panamera (whose fastback profile seems 
like a heavy influence on the Kia).

The power of the 3.3-liter engine is 
immediate, ferocious — and quite a lot of 

fun. It feels like there’s always power in 
reserve no matter if the Stinger GT is start-
ing from a standstill or merging onto the 
highway. But as aggressive as this might 
seem, the Stinger GT also knows how to 
amble through everyday traffic with quiet 
dignity. This dual nature is what happens 
when turbochargers boost a decent-sized 

engine displacement.
The suspension of the Stinger GT also 

has that sensible-shoes attitude, taking 
bumps with the same damping as a family 
sedan, and the steering is light. The Sport 
mode can tighten things up a bit for the 
wild-child commuter, and the standard 
Brembo four-wheel disc brakes do a fine 
job of stopping (the red calipers behind 
the alloy wheels lend a nice sporty touch).

The Stinger still won’t take corners 
quite like the BMWs and Porsches that it 
benchmarked. But in the real world, those 
who discover these limits are probably 
already a menace to the neighborhood.

There are two more trim levels that go 
beyond the base GT, capping the Stinger’s 
price at around $50,000 (plus $2,200 extra 
for all-wheel drive on any trim.) The GT1 
and GT2 offer upgraded stereos, better 
leather, head-up display, a performance 
suspension and other amenities, but there 
is no more power over the standard GT. So 
choose wisely for what represents the best 
personal value.

Kia didn’t just pull a complete sports 
sedan out of thin air. The Stinger was born 
from Hyundai’s need to give the upscale 
Genesis brand more premium products 
(corporate-cousin Kia gets to spread the 
development/production expense). So 
there was a much larger investment here 
than just giving a value-priced brand a 
halo car.

That’s the key to the Stinger. It’s an 
aggressive name with aggressive looks and 
available with an aggressive motor. But 
underneath this intimidation facade is a 
thoughtfully produced sedan. ■

mylesKORNBLATT
mk@autominded.com



PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

FORT MYERS: 13170 S. Cleveland Ave., Fort Myers, FL 33907 
Phone: (239) 415-2800

NAPLES: 355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

See more products online at
ROBBSTUCKY.COM

 *Sale prices are marked off MSRP. RSI never sells at MSRP; our prices  are always lower.
Robb & Stucky is not responsible for typographical errors.

CLEARANCE
STOREWIDE

80%
OFF

save up to

floor samples and discontinued items

MSRP*
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Katia E. Taba, MD, PhD
Board Certified Ophthalmologist

Each patient should be treated and cared for  
with their unique needs in mind. 

The ONLY  
Retina Care Specialist 

based in Naples
D

t

Y 
t
s

SAME-DAY APPOINTMENTS AVAILABLE

3467 PINE RIDGE ROAD  NAPLES, FL 34109

Watch out for traffic deputies
Here’s where Collier County Sheriff ’s 

Office traffic deputies will be on watch 
the week of June 25-29:
Monday, June 25
■ Golden Gate Parkway and 50th Street 

Southwest: Speeding
■ Naples Boulevard and Airport-Pulling 

Road: Aggressive driving
■ David Boulevard and Shadowlawn 

Drive: Speeding
Tuesday, June 26
■ Goodlette-Frank Road and Solana 

Road: Aggressive driving
■ White Boulevard and 39th Street 

Southwest: Speeding
■ Vanderbilt Drive and 91st Avenue 

North: Speeding
Wednesday, June 27

■ Orange Blossom Drive and Livingston 
Road: Red-light running
■ Davis Boulevard and Radio Road: 

Aggressive driving
■ U.S. 41 and Lely Resort Boulevard: 

Speeding
Thursday, June 28
■ Santa Barbara Boulevard and Golden 

Gate Parkway: Red-light running
■ U.S. 41 North and Wiggins Pass Road: 

Red-light running
■ Immokalee Road and Strand Boule-

vard: Aggressive driving
Friday, June 29
■ Pine Ridge Road and Logan Boule-

vard: Speeding
■ Progress Avenue and Airport-Pulling 

Road: Red-light running. ■
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 Vote with your Dollars, Invest in Change 
Align Your Money with Your Personal, 

Religious, or Ideological Views 
LLearn to Potentially  

BBuild Value from your VValues  
WWITHOUT SACRIFICING RETURNS  

 

 

  

WWhether You Are on the Left or the RRight,  
  iif You’re Passionate about   

aa Single Issue or a Complete Ideology,  
JJoin Us for a Discussion  

WWhere We Will Go Over Some Ways to  
IInvest With Your Conscience That Often  

OOutperform The Market..  
 

 

 
When: 

Tuesday  June 26th, 10 – 11 am 
Thursday  June 28th, 1 - 2 pm 

 
Where: 

Morgan Stanley 
8889 Pelican Bay Blvd. N Suite 300 

Naples, FL 34108 
 

Hosted By: 
Paul Saad 

Financial Advisor 
Morgan Stanley 

 
 
 
 
 
 

 

 
The appropriateness of a particular investment or strategy will depend on an investor’s individual circumstances and objectives. Principal value and return of an investment will fluctuate 

with changes in market conditions. • The returns on a portfolio consisting primarily of Environmental, Social and Governance (“ESG”) aware investments may be lower or higher than a 
portfolio that is more diversified or where decisions are based solely on investment considerations. Because ESG criteria exclude some investments, investors may not be able to take 

advantage of the same opportunities or market trends as investors that do not use such criteria. • Past performance is no guarantee of future results. The index returns are illustrative 
and shown for comparative purposes only. They do not represent the performance of any specific investments. An investor cannot invest directly in an index. • The Standard & Poor's (S&P)
500 Index tracks the performance of 500 widely held, large-capitalization US stocks. The MSCI KLD 400 Social Index is a market capitalization-weighted Common Stock Index, consisting of 

400 corporations that have passed multiple, broad-based social screens. © 2018 Morgan Stanley Smith Barney LLC. Member SIPC.   CRC2067689  3/18 

 

RSVP to:    Paul.Saad@MorganStanley.com or (239) 449-7813 

Cumulative Return (%)    May 1, 1990 – Feb. 28, 2018    Source: Bloomberg, MSCI, Morgan Stanley Wealth Management 

Our proven system has enabled us 
to become the largest, most 
successfully owned and operated 
real estate company in America. 
We have The LEADS You Want and 
The TECHNOLOGY You Need!

A Proven History Of SUCCESSFUL AGENTS  

A Positive Environment  WHERE YOU CAN THRIVE  

The Leads You Want, The Technology You Need  

The Right Selling Systems, TOOLS & TECHNIQUES  

Everything You Need To Be MORE PRODUCTIVE  

Weichert® Relocation; the world’s leading full-service global relocation 
    and assignment management firm  

State-of-the-art offices - Boca Raton | Naples | Delray Beach (coming soon)

Integrated suite of contact management tools  

Weichert® University 

24/7 comprehensive E-Learning courses covering the industry’s best practices

CALLING 
ALL 
REALTORS
JOIN OUR NAPLES TEAM TODAY!

For More Information Call Anthony Russo, Broker/Manager

FINALLY, SAY YES TO SUCCESS!

378 Fifth Ave South  Naples, Florida 34102

(239) 260-4595
premierpropertiesfl a.net/cp/join-us/
premierpropertiesfl orida@gmail.com

Wait, what?
■ Visitors to Merlion Park in Singa-

pore on June 8 were startled to see Kim 
Jong Un and Donald Trump enjoying 
a casual walkabout, hand-in-hand. On 
closer inspection, however, they would 
have seen the two men were Howard X, 
a Kim impersonator, and Dennis Alan, 
a Trump impersonator, who traveled to 
Singapore in advance of the June 12 sum-
mit meeting between the two real leaders. 
Janette Warokka of Indonesia was fooled: 
“It’s so shocking for me. I don’t know why 

those two famous guys come here,” she 
told the Associated Press. Airport officials 
were less amused when Kim’s doppel-
ganger, whose real name is Lee Howard 
Ho Wun, arrived at Changi Airport. Wun 
said police officers searched his bags and 
detained him for two hours before releas-
ing him with stern warnings to stay away 
from the summit. Singapore’s Immigra-
tion and Checkpoints Authority said Wun 
was interviewed for about 45 minutes.

The litigious society
■ If you’ve ordered a Quarter Pounder 

recently and specified “no cheese,” you 
may be interested in a $5 million class-
action lawsuit brought against McDon-
ald’s on May 8 by Cynthia Kissner of 
Broward County, and Leonard Werner 
of Miami-Dade. According to the Miami 
Herald, the two are angry that they’ve 
been paying for cheese even though 
they ordered their sandwiches without 
it. The lawsuit contends “customers ... 
continue to be overcharged for these 

products, by being forced to pay for two 
slices of cheese, which they do not want, 
order or receive.” Also, Kissner and 
Werner “have suffered injury as a result 
of their purchases because they were 
overcharged” and “McDonald’s is being 
unjustly enriched by these practices.” 
While attorney Andrew Lavin admits 
the mobile app ordering option does 
offer a Quarter Pounder without cheese, 
he notes in-store customers have no 
such choice.

Irony
■ Charlotte Fox, 61, an accomplished 

mountain climber who summited Mount 
Everest in 1996, met an unlikely death 
May 24 when she fell down the hard-
wood stairs at her home in Telluride, 
Colo. Fox was part of the infamous 1996 
Mount Everest expedition chronicled in 
“Into Thin Air” by Jon Krakauer, when 

eight climbers died. Friends called her 
fall “shocking,” according to The Aspen 
Times. Climbing partner Andrea Cut-
ter said of the news, “It made me think, 
‘Jeez, it’s just so wrong.’” San Miguel 
County Coroner Emil Sante said offi-
cials “have no reason to believe that it 
was suspicious at all.”

Armed and clumsy
■ Things got wild on June 2 at Mile 

High Spirits and Distillery in Denver 
when an unnamed off-duty FBI agent 
accidentally shot patron Tom Redding-
ton, 24, in the lower leg. According to the 
Denver Post, the agent was dancing and 
did a backflip, which caused his firearm 
to come out of its holster and fall to the 
floor. When he bent to pick up the gun, 
it discharged. “I heard a loud bang,” Red-

dington said, “and I thought some idiot 
set off a firecracker. All of a sudden, from 
the knee down became completely red, 
and that’s when it clicked in my head, ‘Oh, 
I’ve been shot.’” A man at the bar applied 
a tourniquet to Reddington’s leg. The FBI 
agent was taken to Denver police head-
quarters and released to an FBI supervi-
sor. Mile High Spirits has promised “com-
plimentary drinks forever” to Reddington.

Sweet revenge
■ In a bid to unseat his boss, Bon 

Homme County, S.D., Deputy Sheriff 
Mark Maggs thrashed Sheriff Lenny 
Gramkow in the June 5 Republican pri-
mary by a vote of 878 to 331. So Sheriff 
Gramkow didn’t waste any time: Less 
than a minute after the polls closed, 
he fired Maggs, the Sioux Falls Argus 
Leader reported. “As of this moment 
you are no longer an employee of 

Bon Homme County,” Maggs’ termina-
tion notice read. Maggs, a 31-year-old 
father of four, will not become sheriff 
until January, but he is confident the 
county commission “will stand with 
my family ... and insure that my fam-
ily will not be left hanging without 
an income or insurance,” Maggs said. 
“We’re going to be fine.”

You think your job is bad?
■ Car salesman Brett Bland in League 

City, Texas, finally had enough and filed 
a lawsuit in May against his employer, 
AutoNation Acura Gulf Freeway, and 
Jeremy Pratt, a co-worker. Pratt, the suit 
alleges, engaged in “constant taunting 
... making extremely crass, vulgar and 
rude comments” and “reinforced domi-
nance over his subordinates by regularly 
entering their enclosed offices, inten-
tionally passing gas and then laughing,” 
as well as “pinching and touching his 

male subordinates’ nipples.” KPRC-TV 
reported Pratt was fired after sending a 
text to everyone at the dealership alleg-
ing Bland was a sex offender (which he 
is not). After the firing, however, Bland’s 
lawsuit alleges, AutoNation allowed 
Pratt to “loiter at the dealership” and 
continue harassing employees, and 
Bland was threatened with termination 
if he didn’t sell eight vehicles a month. 
Bland seeks damages and court costs. 
   

Ewwwwwww!
■ In a gross twist on road rage, Henry 

George Weaver, 69, of New Tripoli, Pa., 
ended an argument with another man 
June 8 by defecating on him. Accord-
ing to Lehigh Valley Live, Pennsylvania 
state police reported that “the accused 

and the victim got into a road-rage argu-
ment, leading the accused to defecate 
on the victim,” but they did not disclose 
what started the argument. Weaver was 
charged with harassment. ■
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A Grande 
OPEN HOUSE

For information on this new community, please call 239-919-1620 or
visit our Sales Gallery Monday - Friday: 9:00 am - 5:00 pm, Saturday: 10:00 am - 2:00 pm 

7330 Premier Drive, Naples, Florida 34105  I  MooringsParkGL.org
Moorings Park® is a nationally accredited, non-profit, Medicare certified community and the only A+ S&P and Fitch rated
life plan community in the country. All dimensions are approximate. Actual gross square footage may vary. All images are
conceptual renderings and developer reserves the right to make modifications, including amenities, without prior notice. #88033

Learn about this new collection of Life Plan (CCRC) residences by Moorings Park 
and London Bay Homes during our open house.

· Simply the Best® healthcare 
· Assisted Living, Memory Care
  & Physician Services included 
· 70% refundable entrance fees

· Luxurious lakefront residences
· Boardwalk & yoga pavilion
· Clubhouse with resort-style pool & spa
· Pricing from $1.4 million 

Please join us for an Open House 

Saturday, June 23rd
10:00 am - 2:00 pm

Moorings Park Grande Lake
Sales Gallery 

7330 Premier Drive, Naples, FL
Refreshments will be served
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fications of environmental assessment 
including by the national Department 
of Environmental Protection, and they 
found nothing environmentally sensitive. 
Anything that has to be mitigated has 
been. So there are no major issues to 
speak of,” he said.

AIA Inc. is one of three partners 
together calling themselves Florida Cargo 
Fresh: the entity is owned by U.S. Sugar, 
the Hilliard Brothers — both corporate 
growers of sugar cane and produce who 
own the land around the airport — and 
AIA, Inc. itself, headed by a veteran air-
industry manager, Fred Ford.

The partners plan to buy the county’s 
Airglades Airport, hugely expand it by 
replacing a little 5,000-foot runway with 
one more than 11,000 feet long, and ulti-
mately begin bringing in cargo planes of 
any size with produce from South and 
Central America. 

The planes would offload at Airglades 
and trucks or even a train on track now 
owned by U.S. Sugar would begin hauling 
the goodies north without ever having to 
get near MIA and its sometimes-frustrat-
ing congestion, officials say.

MIA officials have resisted the notion, 
insisting their airport has the infrastruc-
ture and room to do the job. In recent 
years almost two-thirds of the fresh fruit, 
vegetables and fish and 90 percent of 
the fresh flowers imported to the United 
States come through Miami, officials say.

Breaking ground could occur at the end 
of this year or early in the next, said Mr. 
Ford — but it’s not a done deal yet.

 “The project must still overcome sev-
eral major regulatory and business hurdles 
before receiving final FAA approval,” he 
said in a written statement. “AIA hopes to 
complete this process by late 2018 or 2019.”

Breaking ground depends on final 
FAA approval. Although the project is 
expected to cost about $650 million in its 
entirety, Florida Fresh Cargo has invested 
only about $20 million, so far, officials 
have said. 

Mr. Ford has also publicly expressed 
hope that the FAA will help pay for part 
of the project, ultimately.

What will happen
If and when the FAA’s final approval 

comes, it will trigger a number of reac-
tions county officials have long antici-
pated. 

First, Hendry officials will sell the 
county’s airport to AIA according to the 
terms of a deal long since negotiated. The 
price is soft: $13 million for a footprint of 
roughly 3,000 acres, including the 5,000-
foot runway and infrastructure. For every 
100 jobs the private owners create, how-
ever, the price will drop by $1 million, to 
a bottom line of $5 million.

Critics have called that a ridiculously 
good deal for the developers, almost a 
giveaway; but officials insist the county 
will recoup a huge bounty in future jobs 
and tax income.

In a county of about 40,000 with one 
of the highest unemployment rates in the 
state, consistently, the economic advan-
tages are many, said Mr. Chapman: “Job 
diversification into a variety of trades 
both aviation and logistics related. Ware-
housing development options along with 
commercial and industrial development 
is also an opportunity for landowners. 
Hendry is largely a blank slate and the 
development opportunities are vast.”

While AIA Inc., with the Florida Fresh 
Cargo investors behind it, breaks ground, 
the landowners will scramble — they’ve 
long since started planning, officials say 
— to rezone private lands near the air-
port for commercial development. Now, 
they’re zoned for agricultural use.

That part, not subject to the scrutiny of 
the FAA’s environmental study, has wor-

ried conservationists and environmental-
ists, including at the Conservancy of South-
west Florida, who say they’ll wait and see 
what happens if the project is approved.

Commercial and home development 
around the 3,000-acre site could become 
a significant factor in the region’s future, 
altering the face of Hendry and its neigh-
bor, Glades County. 

And the already rich landowners could 
get much richer.

Several years ago, U.S. Sugar and the 
Hilliard brothers, the predominant land-
owners, proposed the “Sugar Hill Sector 
Plan” to include more than 43,000 acres 
that could be developed with millions 
of square feet of commercial space and 
roughly 18,000 homes in the next 40 
years, around the new Airglades Interna-
tional Airport.

The plan called for that development to 
occur in part on land the state of Florida 
once had an option to buy in an effort to 
send water south from Lake O., saving the 
now-dying Everglades, but also saving the 
now-dying water basins east and west of 
the lake.

Periodically the U.S. Army Corps of 
Engineers must release floods of fresh 
water loaded with pollutants down two 
rivers: the St. Lucie to the Atlantic and 
the Caloosahatchee to the gulf. That pre-
vents the 135-mile Lake Okeechobee dike, 

for years under repair, from collapsing 
when the lake level rises higher than the 
engineering can withstand, Army Corps 
officials say.

Those released waters periodically cre-
ate toxic algae blooms and cyanobacteria 
that threaten human health and destroy 
fish and marine life, as well as real estate 
and commercial businesses when tourists 
give up on them. 

At the time landowners proposed the 
Sugar Hill Sector Plan, some of the land 
was still a purchase option for the state 
of Florida aimed at stopping that massive 

environmental dilemma, “so that’s why 
there was push-back from the state and 
probably why the DEO in 2015 objected 
to the Sugar Hill proposal,” said Nicole 
Johnson, director of Environmental Poli-
cy and Advocacy at the Conservancy of 
Southwest Florida.

As a result, “Individual landowners are 
making their own individual comprehen-
sive plan amendment applications as they 
desire,” said Mr. Chapman. 

The state’s Department of Economic 
Opportunity did not respond to Florida 
Weekly by press time to update its posi-
tion on development around the pro-
posed new airport.

Mr. Chapman doesn’t expect develop-
ment surrounding the airport to have a 
significant detrimental effect on the sen-
sitive environment, he said. He described 
it as likely to be “minimal.  

“We are putting items in place in terms 
of land use planning that will help to 
ensure smart growth patterns along cur-
rent and soon to be expanded urban ser-
vice boundaries.” ■

AIRGLADES
From page 1

This map overlay shows what the proposed 
Airglades International Airport could look 
like before the decade ends. The proposed 
Airglades Airport in Clewiston could put 
Southwest Florida on the map as a worldwide 
shipping destination.
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Your Premier Eye
Specialist Group

If you have blurry vision, 
cataracts, glaucoma, 
droopy eyelids, dry eye, 
corneal issues, retinal 
conditions, or just want to 
make sure your eyes are 
healthy, we have the right 
specialist for you.www.QuigleyEye.com

FORMERLY EYE HEALTH

Thomas Quigley, M.D.
Board Certified Eye Surgeon & Cataract Specialist

* Number one cataract practice based upon 2016 volume in Lee, 
Charlotte and Collier Counties.

Offices in Lee, Collier & Charlotte Counties
Call to schedule your evaluation today.

239-230-0314

Victoria A. Rinando, DDS 
LIC, DN20426

graduated President of 
her class from the 

University of IL at Chicago. 
Former Assistant Professor 
at UIC, Clinical Instructor 
Midwestern University.

•ALL-ON-FOUR FULL MOUTH RESTORATIONS OVER IMPLANTS 
•IV CONSCIOUS SEDATION •COMPOSITE AND CERAMIC FILLINGS 
•VENEERS •FULL COVERAGE & 3/4 CROWNS •IMPLANT CROWNS 

•DENTURES •DENTURES WITH ATTACHMENTS TO IMPLANTS 
•OVER DENTURES •PARTIALS •ENDO (ROOT CANALS) 

•DENTAL CLEANINGS •NIGHTGUARDS/SLEEP APNEA/SNORING 
•TEETH WHITENING •FULL MOUTH COSMETICS •INVISALIGN •EXTRACTIONS 

•NITROUS OXIDE/LAUGHING GAS •BRIDGES •INLAYS/ONLAYS 
•LASER TECHNOLOGY •COSMETIC BONDING 

•PERIODONTAL SURGERY

www.6thsensedental.com

NOW ACCEPTING NEW PATIENTS

State of the Art Dentistry

28901 Trails Edge Blvd., Suite 103, Bonita Springs, FL 34134

(239) 913-6780
Conveniently located on the 

border of Collier and Lee 
Counties on US 41

All forms of payment acceptable except American Express. 3rd party Financing available. Not applicable when periodontal 
therapy is necessary. Additional fees/treatments may be necessary or recommended during examination. Offer does not expire. 

FREE SECOND 
OPINION 

CONSULATION
Please bring recent radiographs

(D9310)

New Patient 
Special $189

Includes
Comprehensive Exam (D0150)
Prophylactic Cleaning (D1110)

Intraoral Complete Series Of Radiographic Images (D0210)

CLUB NOTES
■ The Naples chapter of PFLAG, 

Parents Families and Friends of Les-
bians and Gays, a support, education 

and advocacy group 
for families with gay 
or transgender mem-

bers, meets at 7 
p.m. on the third 
Thursday of every 

month at Naples 
United Church of 

Christ, 5200 Crayton 
Road. The next meeting is 

June 21. For more information, call 
963-4670 or visit www.pflagnaples.org. 

■ The Naples Quilters Guild meets 
at 6:30 p.m. on the third 
Thursday of every 
month at the Emmanuel 
Lutheran Church, 777 
Mooring Line Drive, 
Naples. Guests and new 
members are always 
welcome. Doors open at 
6 p.m. There is a short business meet-
ing at 6:30 followed by a short pro-
gram. For more information, visit www.
naplesquiltersguild.com.

■ Wine Tasters of Naples mem-
bers meet from 5-7:30 p.m. every Friday 
at different locations 
around town. Members 
enjoy socializing and 
working together on 
philanthropic and ser-
vice projects to benefit 
the community. Mem-
bers pay a $7 door fee; 
guests pay $9. Light bites 
are served, and attendees 
pay for their own bever-
ages. The club spon-
sors other social events 
throughout the year as 
well. For more information, visit www.
winetastersofnaples.org.

■ Solo Singles of Collier County
creates and promotes recreation, cul-
ture, charitable and social activities for 
those persons single, divorced or wid-
owed. Members gather at a different 
restaurant at 5 p.m. every Friday for 
happy hour and dinner. For membership 
information, call Carey Hughes at 262-
0278 or email careyjh@aol.com.

■ Pi Beta Phi alumnae in Naples, 
Bonita Springs, Estero and Marco Island 
are invited to socialize at the June 
Mixer, from 4:30-6:00 p.m. Thursday, 
June 21, at The Wine Loft, 9118 Strada 
Place at Mercato, Naples. Reservations 
are requested. Contact Connie Kinds-
vater at 249-4969 or email conskind@
aol.com or more information on either 
event.

■ Serving Naples and Collier County 
since 1969, the Naples 
Nites Lions Club
meets at 6 p.m. on 
the second and 
fourth Tuesdays 
at Perkins Res-
taurant at Pine 
Ridge Road and I-75. 
The next meeting is 
June 26. All are welcome. 

For more information, call 293-6369 or 
352-2827.

■ CHESS on Marco Island meets for 
casual games of chess from 9 a.m. to 
noon every Monday at Marco Luther-
an Church, 525 
N. Collier 
Blvd. (next 
to Winn-
D i x i e ) . 
Free and 
open to all. For more information, call 
club founder Wade Keller at 389-2525.

■ The Naples Park Area Associa-
tion holds beginning lessons in Mah 
jong for anyone who would like to learn 
the game. Regular games are played 
from 1-4 p.m. every Monday, Wednesday 
and Friday and at 5:30 p.m. every Tues-
day. For information about lessons, send 
an email to Donna Caccese at naples-
donnac@gmail.com.

■ La Table Française is for all indi-
viduals who are interested to come and 
chat in French (all levels of French). It 
will be led by President Denyse Jenkins. 
The next meet-
ing be held 
at noon on 
Thursday, 
June 28, at 
La Colmar, 
located at 80 
Tamiami Trail 
North. Each attend-
ee needs to make his/her own reserva-
tion for the table of Alliance Française 
de Naples by calling 315-4303, and ask 
for Robert Domagala or Heather Marie 
Ortiz. The cost is for the meal only; 
there is no charge for the two-hour 
French conversation. For more informa-
tion, email Alliance Française de Naples 
at afnaples@comcast.net.

■ The Naples MacFriends User 
Group has hundreds of members who 
share a passion for all thing Apple and 
who love to learn from one another. 
Weekly meetings are open to all, free 
of charge, and take place from 11:30 a.m. 
to 1 p.m. every Wednesday at Naples 
Regional Library, 650 Central Ave. For 
more information, visit www.naples-
mug.com.

■ The Experimental Aircraft Asso-
ciation Chapter 1067-Naples mem-
bers meet 
at 7 p.m. 
on the first 
Wednesday 
of the month 
at Naples 
M u n i c i p a l 
Airport. The 
next meeting is July 4. Members also 
serve a $5 buffet breakfast from 8-11 a.m. 
on the second Sunday of the month in 
the pilots lounge at Naples Municipal 
Airport. All are welcome, with proceeds 
benefitting the EAA Young Eagles pro-
gram that acquaints youth ages 8-17 with 
aviation as a career. The next breakfast 
is June 10. The Naples chapter is one 
of approximately 1,700 EAA chapters 
worldwide. Members are pilots, stu-
dent pilots, plane builders and aviation 

enthusiasts. For more information, call 
649-6627 or visit www.1067.eaachapter.
org.

■ The Naples Orchid Society wel-
comes members and guests to meetings 
on the first Thursday of the month at 
Moorings Presbyterian Church, 791 Har-
bour Drive. The next meeting is July 5. 
Doors open at 6:30 p.m. for flower regis-
tration. Judging is at 7:10 p.m., followed 
by a short meeting at 7:15 p.m. and the 
program at 7:30 p.m. For more informa-
tion, visit www.naplesorchidsociety.org.

■ Collectors and admirers of Cor-
vettes are welcome to meet like-mind-
ed others when Corvettes of Naples 
meets at 7:30 p.m. on the first Thursday 
of the month at Vanderbilt Presbyterian 
Church, 1225 Piper Blvd. off of Immo-
kalee Road in North Naples. The next 
meeting is July 5. For more information, 
visit www.corvettesofnaples.com.

■ The Naples Newcomers Club 
helps members learn about the com-
munity, local activities and make new 
and lasting friendships for women new 

to Naples. Members gather for lunch 
and a program on the second Thurs-
day of each month at country clubs 
throughout northern Collier County. 
Members explore Naples and form spe-
cial interest groups to share a variety of 
interests from books, bridge and mah-
jong to gourmet cooking, conversation 
and wine tasting. For information, visit 
www.naplesnewcomersclubnorth.com.

■ The Naples Christian Women’s 
Connection invites area women to 
attend a luncheon at 11:30 a.m. on Friday, 
July 6, at The Club at Longshore Lake, 
11399 Phoenix Way. The guest speaker 
will be Ginny Sexton with “The Girl 
With The Curls.”  The group will also 
welcome Barbara Ann Vickery and Jean 
Humphries representing the National 
Society of the Big Cypress Chapter of 
the D.A.R. with “Have You Seen a Rare 
Bird Called a Native?”  Musical enter-
tainment is included.  Reservations $28. 
Contact cwcnaples@gmail.com, or Tri-
cia at 594-2056. ■

— Email club news to Robbie Spencer 
at rspencer@floridaweekly.com.
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Our award-winning Life Enrichment program was created 
to provide our residents with exciting opportunities for 
entertainment, inspiration and personal growth. 

We offer: 
•  Revolving calendar of educational  

workshops and classes
• Fun experiences
• Exhilarating social events

www.HarborChase.com Like us on

LIVE  inspired.

First 2 people to bring in this 
ad and move in will receive a 
$2000 move in package!*

*Restrictions apply.

Naples
7801 Airport Pulling Road, N. 

Naples, FL 34109 
(239) 599-5158

ALF# 9172

Florida Weekly Celebrates Your Pets! 
(DOGS, CATS, HAMSTERS, HORSES, EXOTIC OR WHATEVER YOUR PETS MAY BE)

& PHOTO CONTEST 

Fort Myers

Naples/Bonita Springs

Charlotte County 

Visit online at www.FloridaWeekly.com
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CHEESE!

Pet Lovers IssuePet Lovers Issue
2018

Florida Weekly Celebrates Your Pets! 
(DOGS, CATS, HAMSTERS, HORSES, EXOTIC OR WHATEVER YOUR PETS MAY BE)

& PHOTO CONTEST 

AD DEADLINES & PUBLISH DATES
FORT MYERS PUBLISHES:  WEDNESDAY, JULY 25, 2018 
CHARLOTTE COUNTY, NAPLES 
AND BONITA PUBLISH: THURSDAY, JULY 26, 2018

Pet photo contest! Staff 
judges choose three winners. 

$450 in prizes!

All the best, funniest 
and cutest photos will 

publish July 25th & 26th!
Advertise your business to this speciality audience!

 Submit your pet photo on Naples Florida Weekly 
Facebook page under the Contest tab 

Starting Friday, June 1st - Sunday, July 15th!

CALL TODAY TO SCHEDULE YOUR FREE LASIK CONSULTATION!
The patient and any other person responsible for payment has the right to refuse to pay, or be reimbursed for payment for any other service, examination, or 

treatment that is performed as a result of, and within 72 hours of responding to the advertisement for the free, or reduced fee service, examination and treatment. 

$1,000 OFF LASIK 
$500 per eye; offer good through August 31, 2018.

Cannot be 
combined with 
any other offer.

All Laser Lasik
Bausch & Lomb Technolas/Victus

State-of-the-Art Technology

Albert Smolyar, M.D.

SWFLEYE.COM

We’ll work with your doctor 
to get you the best price. 

Call or stop by our offi ce. 
We’ll answer 

all your questions.

Why trust a Business with no face or physical address? Our doors are always open.

SAVE 85%on over 5,000 
Medications!

UP 
TO

Call or Stop TODAY

2500 Tamiami Trail North, Suite 216 Naples, FL 34103
T: 1-800-540-0902 or 239-403-4444  Fax: 1-800-416-4310 or 239-403-4424

Mon-Thurs 9:00-5:00  Fri 9:00-4:30  Closed Sat & Sun
YourHealthSolutions@aol.com

Viagra (generic) 

Cialis (generic) 

Premarin (brand)

Myrbetrig (brand)

100mg   

20 mg   

0.3 mg

50mg

24 tabs

36 tabs

84 tabs

90 tabs

$175.65

$259.90

$193.10

$422.69

MONEY & INVESTING
Higher inflation could be 

around the corner

Last week, the Federal Reserve once 
again raised the short-term interest rate 
with two more rate increases expected 
by the end of the year.  The primary pur-
pose of these rate increases is to dampen 
increasing prices for consumers going 
forward.  In fact, the Federal Reserve, 
time and time again, has indicated that 
the speed it raises rates would be heav-
ily dependant on inflation results.  So 
given how important general inflation is 
to the Fed, wouldn’t it be great if there 
was a leading indicator we could look 
at that could predict how quickly prices 
will rise in the future?  It turns out there 
is such an indicator, the Producer Price 
Index.  So what is this index and what 
does it tell us about inflation and inter-
est rates going forward?

When most people think of inflation, 
they picture how prices of the goods and 
services they buy every day change in 
price.  This is basically the Consumer Price 
Index.  The change in this index measures 
the cost of everything from healthcare to 
transportation to food.  Currently, the CPI 
stands at around 2.5 percent.  This means, 
on average, our cost of living is 2.5 percent 
higher today than last year.

However, there is also a lesser known 
and followed price indicator, the Pro-
ducer Price Index.  This price index 
measures the prices at which compa-
nies can sell their products to other 
companies, government, or consumers.  
This is different from CPI in that it 
measures goods and services at every 
point in supply chain.  For example, CPI 
would measure the cost of Cheerios at a 
grocery store.  PPI would measure the 
price of fuel sold to a farmer to power 
his tractor to grow oats, the price of 
oats sold to a mill to be made into flour, 
the price of the flour sold to General 
Mills to be made into Cheerios, and the 
wholesale price of Cheerios being sold 
to Publix.

The great thing about PPI is that it 
historically has been an excellent pre-
dictor of CPI.  If the price of gold goes 
up, it makes sense that soon thereafter 
the price of gold jewelry at your local 
jewelry store will go up as well.  Or if 
fuel prices fall, all things being equal, 
the cost of airline tickets should drop as 
well as airlines are able to fly their plans 
at a lower cost.  Of course, for a while, 
the airlines may want to keep that extra 
savings as profit and not lower prices 
right away.  But in the medium to long 
term, prices should fall.

The most current PPI report pegged 
the index at an annual rate of 3.1 per-
cent, higher than the current CPI.  The 
key driver of this increase was increases 

ericBRETAN
estaterick@gmail.com
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8 Month CD
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2.25%APY*
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2.42%APY*

VIP Rates. Offer expires 6/30/18.

www.patiogalleryofnaples.com
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SHOWROOM
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Why buy from us? 
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Patio Furniture Store 

Since 1978
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MONEY & INVESTING

in energy and raw material prices.  This 
should be no surprise given higher crude 
oil prices as well as steel and aluminum 
price hikes driven by recent tariffs.  

The fact that PPI is higher than CPI 
indicates that prices for consumer goods 
and services should continue to push 
even higher going forward.  You can bet 
that the Fed is also paying very close 
attention to this and will continue to 
push interest rates higher in the upcom-
ing months in its attempt to not allow 
inflation to spin out of control.  

This also means that companies that 
cannot easily raise their prices to con-
sumers may have their profit margins 
shrink as rising input costs and higher 
wages eat into their earnings.  With 
Amazon, Target and Walmart pushing 
suppliers to lower their costs in their 

retail price wars, companies like Proctor 
& Gamble and Unilever may be stuck 
between a rock and hard place going 
forward.

And finally, consumers may be the 
biggest loser in this scenario of higher 
rates and inflation.  Wages are still rela-
tively stagnant while higher interest rates 
result in higher payments on everything 
from credit cards to car payments.  And 
now with goods and services becom-
ing more expensive, people will have to 
learn to live with even less. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda, 
was a senior derivatives marketer and 
investment banker for more than 15 
years at several global banks.

We are passionate about bringing spaces to life.

LUXURY TILE & WOOD FLOORING

239.599.5678
www.gcflooringtheshowroom.com

Boutique Showroom & Installation

3350 Woods Edge Circle, 102         Bonita Springs, FL 34135

GCFlooring
COMMERCIAL RESIDENTIAL REMODELING
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with Surgeon-Controlled, Patient-Specific 
Mako® Robotic-Arm Assisted Surgery

PRECISE • ACCURATE • MINIMALLY INVASIVE • PARTIAL KNEE REPLACEMENT

Robert J. Zehr, M.D.
CEO • Medical Director

Southwest Florida’s premier 
outpatient surgery facility, designed 

specifically for joint replacement

239.592.4955
SeasideSurgeryCenter.com
1879 Veterans Park Drive, Suite 1101 

Naples, Florida 34109

HEALTHY LIVING
The delicate 

matter of 
finances in 
health care

Quality is always paramount, but 
finances matter because we can’t pro-
vide quality without being solvent. 

At our most recent NCH Board 
meeting, CFO Rick Wyles and Con-
troller Noble Arrington reviewed our 
current position, which is good but 
could change quickly as reimburse-
ment continues to decrease. Since 
Oct. 1 and in spite of Hurricane Irma 
recovery, we have been busier than 
expected but also have had increased 
expenses. Having the right colleagues 
being appropriately compensated is 
mission critical, accounting for 52 
percent of our expenses. 

We have added services that are 
greatly appreciated but sadly have 
become important such as 24/7 build-
ing security at an additional cost of 
$1.2 million. Our acuity is up, namely 
our in-patients are objectively sicker 
than ever before, probably due to 
our augmented cardiac intervention 
and surgery services as well as the 
fact that less-sick patients are being 
treated as out-patients. 

We also have spent over $21 million 
on capital improvements including 
Baker ORs, ICUs, energy saving proj-
ects, NCH Southeast (just opened), 
NCH Bonita (opening late 2018), and 
other smaller projects including plan-
ning for the Baker ER renovation. We 
do have 222 days of cash-on-hand, 
which is invested and reinvested in 
the system. Fitch, one of our two 
bond rating agencies, has upgraded 
us from A+ to AA- noting that, “Even 
in the midst of the hurricane, two of 
NCH’s facilities did not have to close 
their doors and had 300 patients in 
beds as the eye of the storm passed 
through.” More commentary can be 
found at www.NCHmd.org/Fitch. 

Since 1956, NCH has also provided 

SEE WEISS, A25 

Study suggests combination therapy 
might prevent stroke for certain people
NATIONAL INSTITUTE OF HEALTH

Results from an international clinical 
trial of more than 4880 participants, pub-
lished in the New England Journal of 
Medicine, show that combining clopido-
grel and aspirin following a small stroke 
or experiencing minor stroke symptoms 
decreases risk of a new stroke, heart attack 
or other ischemic event within 90 days.  
The combination therapy was also associ-
ated with an increase in major bleeding, 
although many of those episodes were 
non-fatal and did not occur in the brain. 
The results were presented at the fourth 
annual European Stroke Organization 
Conference in Gothenburg, Sweden. The 
study was supported by the NIH’s Nation-
al Institute of Neurological Disorders and 
Stroke.

“These findings are likely to have a 
global effect on clinical practice, as these 
drugs are easily available in many hospi-
tals and clinics,” said Walter Koroshetz, 
M.D., director of NINDS. “As the benefit 
of the combination was concentrated in 
the first two weeks while risk of bleed-
ing was constant over 90 days, it may be 
especially valuable in acute management 
of a minor ischemic stroke or transient 
ischemic attack.”

The Platelet-Oriented Inhibition in New 
TIA and minor ischemic stroke (POINT) 
clinical trial follows an earlier study, which 
showed benefits of this drug combination 
in a Chinese population. POINT was con-
ducted to see whether the benefits could 
be expanded to a more diverse group of 
patients.

The study, led by S. Claiborne Johnston, 
M.D., Ph.D., dean and pro-
fessor of neurology at Dell 
Medical School at The Uni-
versity of Texas at Austin, 
included patients who had 
experienced either a minor 
stroke or a transient isch-
emic attack, in which blood 
supply to a part of the brain 
is briefly stopped and can be a risk fac-
tor for a larger stroke. Study participants 
were given clopidogrel and aspirin or 
aspirin alone to see whether the combina-
tion therapy could prevent a larger stroke 
within three months.

Dr. Johnston’s team found that the 
combination of clopidogrel and aspirin 
prevented more ischemic events, such 

as stroke and heart attack, compared to 
aspirin alone. The results showed that 5 
percent of patients in the combination 
therapy group and 6.5 percent of patients 
taking only aspirin experienced such an 
event within 90 days.  However, the com-
bination therapy was associated with a 
greater risk of major bleeding, or hemor-
rhage, than aspirin alone. In the aspirin-
only group, 0.4 percent of patients suffered 
a major hemorrhage but 0.9 percent of 

patients taking clopidogrel and 
aspirin had severe bleeding.  

The findings suggest that 
for 1000 patients, clopi-
dogrel plus aspirin would 
prevent 15 ischemic attacks 

but may cause five instanc-
es of major hemorrhage. The 

majority of these hemorrhages 
occurred outside of the brain and were 
not fatal.

“We saw a real benefit with the com-
bination therapy, but that treatment does 
come with a risk,” said Dr. Johnston. 
“Overall, the risk of severe bleeding was 
very small, but it was not zero.”

The study was stopped early because 
the combination therapy was found to be 

more effective than aspirin alone in pre-
venting severe strokes but also due to the 
risk of severe hemorrhage.

Clopidogrel and aspirin prevent plate-
lets from sticking together and forming 
clots in blood vessels, although they work 
in different ways. Aspirin blocks molecules 
that activate the clotting process while 
clopidogrel prevents a specific chemical 
from attaching to a receptor.

“Each year, strokes cause millions of 
disabilities around the world and prevent-
ing many of those would lead to not only 
tremendous health savings, but improved 
quality of life for many individuals and 
their families,” said Dr. Johnston.

POINT was supported by the 
NINDS’ Neurological Emergencies Treat-
ment Trials Network, a system of research 
institutions dedicated to emergency issues 
such as stroke.

More research is needed to investigate 
ways to lower the risk of bleeding and 
examine the impact of treatment timing on 
outcomes. In addition, future studies may 
help identify similar drugs that are associ-
ated with fewer adverse events.

For more information, visit stroke.nih.
gov. ■

allenWEISS
allen.weiss@nchmd.org
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Volumizing Facelift: Fat vs Fillers

TUESDAY, JUNE 26TH

IN FT MYERS OFFICE AT 11:30AM

&
FRIDAY, JUNE 29TH

IN NAPLES OFFICE (ASSUAGE SPA) AT 11:30AM

Dr. Bradley Piotrowski, DDS, MSD Is A Leading Periodontist in dental implants, the permanent, hassle-
free solution to loose or missing teeth. His expertise in having done thousands of implants allows him to 

What Are Dental Implants?

More Affordable Than You Think.

Are Implants For You?

and explain your options. Call today to make an appointment.

ENJOY THE BENEFITS OF 
DENTAL IMPLANTS!

Throw away your dentures
No more gooey, messy adhesives

 and feeling teeth

HELPING YOU KEEP YOUR SMILE FOR A LIFETIME! PLEASE VISIT NAPLESDENTISTPRACTICE.COM

DR. BRADLEY PIOTROWSKI, DDS, MSD
1044 Castello Drive, Suite 202, Naples, FL 34103

239-263-6003

Receive a 
FREE 

SCREENING
($140 value)

HURRY! 
Offer Expires 6/28/18

charity care for all in need. This past 
year the charity cost to NCH was $38.7 
million for direct patient care, with $156 
million of uncollectable charges and 
bills. Our current charity policy pro-
vides free care with documented and 
demonstrated need for those below 200 
percent of the Federal Poverty level. For 
a family of four, this amounts to $50,200; 
or if their medical expenses exceed 25 
percent of their annual income and they 
do not have ability to pay, free care is 
given. Self-pay discounts are also avail-
able for patients based upon family size, 
income, and total bill. 

NCH supports many other health 
related activities, with a few samples 
listed below in our most recent yearly 

report, “Valuing Charitable Health Ser-
vices” www.NCHmd.org/Charitable-
Health:

Staying healthy financially is as 
important for an institution as it is for 
an individual or family. NCH continues 
the delicate balance of demonstrable 
quality, operational efficiency, and fiscal 
responsibility as we help everyone live a 
longer, happier and healthier life. ■

WEISS
From page 24

Blue Zones Project $2,901,390 
Neighborhood Health Clinic $2,136,403
Physician Led Access Network  $1,496,934
Support for patient families $265,102
Clinical scholarships $237,522
Community health fairs and testing  $194,052
Sharing our expertise (consulting)  $152,762
Briggs Wellness memberships  $64,329
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Go ahead. Get that colonoscopy.

Remember when Katie Couric had 
her colonoscopy televised on the “Today 
Show” 18 years ago? A camera making 
its way through Katie’s innards made 
colonoscopies so popular that EVERY-
ONE wanted one. It was reported that 
there was a 20 percent spike in folks 
getting all 6 feet of their colons checked 
out after they got a glimpse of Katie’s 
G.I. tract on TV.

I was not one of those people. The 
very thought of a colonoscopy, from 
the prep to the actual procedure, made 
me both panicky and nauseous. A 
couple of years ago when I celebrat-
ed a certain milestone birthday that 
rhymes with shifty, I ignored my doc-
tor’s nudge to let a gastroenterolo-
gist go exploring through my nethers. 
After all, I have no family history of 
colon cancer — in fact (knock wood), 
no one on either of my parents’ side 
has had to deal with cancer. That was 
reason enough, in my non-medical 
opinion, to avoid the scope. Besides 
that, I wasn’t having any problems in 
that neck of the woods. 

Still, my doctor continued to nudge.
My husband agreed. When he had a 

birthday that rhymed with thrifty, he 
had his first colonoscopy and assured 
me it wasn’t that bad. I vaguely remem-
ber that chapter and mostly recall how 
grateful I was that we had two bath-
rooms at the time of his prep and that 

one was on the other side of the house. 
The nudging eventually worked, how-

ever, and I grudgingly made an appoint-
ment with a highly recommended gas-
troenterologist named Dr. Gutstein (no, 
that’s not a typo). There’s also a derma-
tologist in town named Dr. Skinner. And 
I once saw a surgeon named Dr. Miter 
(as in miter saw). 

While Dr. Gutstein had a great bed-
side manner and was super reassuring, I 
postponed my colonoscopy three times. 
I kept coming up with better things to 
do than “cleaning” my insides for 16 
hours so that I could let a doctor inspect 
my intestines. I nearly canceled a fourth 
time, but finally cow-girled up. 

In all honesty, the prep wasn’t nearly 

as bad as I was made to believe by folks 
who’d gone through it 10 or more years 
ago (I guess things have improved in 
colon-cleansing world). I drank a small 
bottle of bitter-tasting stuff, but mixed 
with diet ginger ale and sipped through 
a straw, it wasn’t heinous (during my 
research, I found one lady on You-
Tube who mixed hers with apple juice, 
served it in a martini glass, and called 
it a “Colotini” — bless her heart). The 
following 16 hours were more annoying 
than violent or painful. I was trying to 
watch the Tony Awards and had to keep 
getting up. Other than that, it was no big 
deal. Bonus: I lost 7 pounds. 

The next day, the worst part was not 
being able to eat, but whenever I felt 

pangs I just kept repeating the mantra, 
“7 pounds lost, 7 pounds lost, 7 pounds 
lost.” And while I was a bundle of 
nerves, everyone at the surgery center 
acted like it was a day at the beach. 
Even the receptionist, who said, “Oh, 
it’s NOTHING! You take a nap, you 
wake up, you go home and eat a cheese-
burger.”

The anesthesiologist treated me to 
propofol, the anesthesia that Michael 
Jackson was so fond of. One minute I 
was humming “Billie Jean” and the next, 
I was wide awake in the recovery room.

When Dr. Gutstein came in to talk to 
me, I asked him if I had any polyps.

“You had TEN,” he replied. “But, 
they’re gone now.” He even showed me 
full-color pictures.

Ten polyps — and one was pretty 
big. Turns out being prone to polyps is 
genetic. Dr. Gutstein encouraged me to 
nudge my brothers and sisters into get-
ting colonoscopies. Since I’m an only 
child, I called my dad and learned that 
when he was at an age that rhymes with 
nifty, his colonoscopy uncovered three 
benign polyps and for a while, he had to 
get it done every three years. 

I, too, am now on the three-year plan, 
gladly. 

Knowing that 10 troublesome ten-
ants are no longer keeping house inside 
my body is a relief. If I’d known more 
about my dad’s history, I wouldn’t have 
repeatedly postponed my colonoscopy. 
I would have gotten checked out years 
ago.

If you’re still fearful of getting a 
colonoscopy after reading this, sim-
ply repeat after me: “7 pounds lost, 7 
pounds lost, 7 pounds lost … ” ■

stephanieDAVIS 
sdavis@floridaweekly.com
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NON-SURGICAL ORTHOPEDICS AND
REGENERATIVE MEDICINE

(239) 631-1960 
1201 PIPER BOULEVARD | SUITE 24 | NAPLES, FL 34110

• Musculoskeletal and sports-related injuries

•Non-surgical treatment of orthopedic injuries

• Regenerative medicine treatments with PRP 
and bone marrow derived Stem Cells

• Nearly 30 Years of Experience Treating Amateur 
& Professional athletes

www.BluetailMedicalGroup.com

Dr. Podesta will 
personally evaluate 
and treat each 
patient upon 
every visit.

Luga Podesta, MD | Sports Medicine Consultant for the Florida Everblades

Pets of the Week
>> Stella is a 
3-year-old female 
black and gold fl at 
coat retriever mix. 
She is friendly, 
medium energy, and 
weighs about 51 
pounds.  

>> Chappie is an 
8-month-old male 
orange tabby and 
white domestic short 
hair. He is handsome, 
likes people, and 
gets along with other 
cats.

>> Ann Marie is a 
3-month-old female 
torbie domestic 
short hair. She has a 
beautiful personality 
that matches her 
beautiful “body art.”

>> Mr. T is a 
6-year-old male tan 
and black mastiff 
and bullmastiff mix. 
He has lots of energy, 
is friendly, and loves 
human attention.

To adopt or 
foster a pet
This week’s 
adoptable pets are 
from Brooke’s 
Legacy Animal 
Rescue, an all-
volunteer, foster 
home rescue 
organization. For 
more information, 
call 434-7480, 
email Admin@

BrookesLegacyAnimalRescue.org or visit www.
brookeslegacyanimalrescue.org. ■

PET TALES
Kitten fever

BY KIM CAMPBELL THORNTON
Andrews McMeel Syndication

Every kitten is adorable, but some peo-
ple look for breeds with a certain look, size, 
personality, activity level or other desirable 
trait. From Abyssinians to Turkish vans, 
there’s a pedigreed cat to suit anyone’s 
feline desires. 

Not everyone starts out looking for a par-
ticular breed. Sometimes their choice of cat 
is a happy accident. That was the case with 
Ramona Marek of Portland, Oregon, who 
began looking for a new kitten after the 
death of her 15-year-old Maine coon-mix. 
Marek’s previous cats had been found — in 
a ditch, on the side of an expressway, in an 
apartment complex laundry room. But this 
time, she and her husband searched several 
local shelters and rescue organizations, as 
well as Petfinder, with no luck. 

“The kittens we were interested in had 
either been adopted or were on hold,” 
Marek says. “We went to a cat show in 
hopes of finding a   kitten for adoption, since 
shelters often have a space at the shows.”

She didn’t find a kitten, but she did learn 
about cat breeds that matched the traits 
she was looking for: longhaired, social, 
affectionate. They included Maine coons, 
Norwegian forest cats and Siberians. With 
no shelter kitten available yet, Marek locat-
ed a Siberian breeder who had a litter of 
6-week-old silver tabby kittens, to be avail-
able when they were 12 weeks old. They 
put down a deposit but continued looking 
for a kitten to adopt. None turned up, and 
a month later, they went home with their 
little prince, Tsarevich Ivan, who still rules 
13 years later.

Some people seek out cat breeds with 
reputations for being hypoallergenic, such 
as Siberians, Cornish rexes and sphynx. 
No cat is truly free of allergens, which are 
found not just on skin but also in saliva and 
urine. Individual cats may produce less of 
the proteins that trigger allergies than oth-
ers, so spend lots of time with several dif-
ferent cats to make sure you’re comfortable 
around them before acquiring one.

Cats such as Persians are often in 
demand for their beautiful appearance and 
gentle nature. If there is such a thing as 
a couch potato cat, the Persian is it. The 
beautiful longhaired cats have a draw-
back, though: They shed. A lot. They also 
require daily grooming. Cat lovers who 
like the Persian personality but not the 
time required to comb them may choose 
an exotic, a shorthaired variety. Another 
consideration: Some Persians have a flat 
face, which can cause them to have breath-
ing difficulties. Avoid cats with extreme 
characteristics.

Want an active, mischievous cat who 
might enjoy an adventurous lifestyle? Con-
sider an Abyssinian, but know what you’re 
getting into. The cats are highly intelligent 
and can run you ragged as you try to stay 
one step ahead of them.

Any cat, pedigreed or not, can experi-
ence health problems, but some pedigreed 
breeds may be prone to specific diseases 
or conditions, ranging from hypertrophic 
cardiomyopathy to periodontal disease. 

“Be educated about potential health 
issues,” says veterinary cardiologist Sarah 
Miller, DVM, who lives with a pair of 
Maine coons. “Make sure the breeder is 
screening for the health problems that are 
inherent in the breed and that the breeder 
is breeding responsibly in order to keep 
these problems out of their lines.”

Buy from a breeder who puts the cat’s 
health and welfare foremost. That includes 
being willing to take the cat back at any 
point if you’re unable to keep him. Buying 
from a breeder has other advantages. Think 
full-time “tech support” from an expert. A 
reputable breeder will always be there to 
answer questions about behavior or devel-
opment.

Before acquiring a pedigreed kitten, 
learn as much as possible about the breed 
by talking to breeders and other owners 
about activity level, health concerns and 
grooming requirements.

“Look at the kittens and both parents, if 
possible, and ask many questions,” Marek 
says. “For me, the experience was posi-
tive, educational and rewarding on many 
levels.” ■

Consider a pedigreed kitten if you want one with 
a certain appearance, coat type or personality.

www.oaktreedentistrynaples.com

90 Cypress Way East #20
Naples FL 

(Across From Sam’s Club) 239-596-5771

$98 (A $270 VALUE)
New Patient Special!

CALL NOW TO EXPERIENCE THE DIFFERENCE!

Comprehensive Exam (D0150)
Oral Cancer Screening
Full Mouth Digital X-rays (D0210)
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tobacco farmer presumed to move to New York to start a small boutique ad agency.
York to start a small boutique ad agency.“Americans thought I was crazy. What 

“Americans thought I was crazy. What could a Scotsman know about advertis-
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As it turned out, quite a lot.As it turned out, quite a lot.
The man was David Ogilvy, and the 
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Legacy of a

Why David Ogilvy still matters
BY BOB MASSEYBY BOB MASSEY
bmassey@fl oridaweekly.combmassey@fl oridaweekly.com
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BUSINESS MEETINGS
■ Consultants from the Small Business 

Development Center at Florida Gulf 
Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. 
To make an appointment for a free ses-
sion, call Suzanne Specht at 745-3704.

■ Business Networking Interna-
tional goal setters and networkers meet 
at 7:30 a.m. every Thursday at Emman-
uel Lutheran Church, 777 Mooring Line 
Drive. Call Jamie Bergen at 572-3720 for 
more information. 

■ Business Networking Interna-
tional goal setters and networkers meet 
at 8 a.m. every Wednesday at St. Moni-
ca’s Episcopal Church, 7070 Immokalee 
Road. Call Ted Fitzpatrick at 910-7994 
for more information. 

■ Young Professionals of the Bonita 
Springs Area Chamber of Commerce 
meet from 5:30-7:30 p.m. Wednesday, 
June 20, at Children’s Museum of Naples. 
Sign up by calling 992-2943 or going to 
www.bonitaspringschamber.com. 

■ The Public Relations Society of 
America, Gulf Coast Chapter meets 
from 11:30 a.m. to 1 p.m. on Tuesday, June 
26, at the Naples Hilton, 5111 Tamiami 
Trail N. Guest speaker John Miller, a 
partner with the law firm of Henderson, 
Franklin, Starnes & Holt,  will discuss 
“The Legal Issues Employers Need to 
Know,” including how technology and 
social media impact litigation. Mr. Miller 
also will address social media and the 
First Amendment. The cost is $30 for 
PRSA members, $38 for others ($25 for 
students). Reservations required by June 

22 at www.gulfcoastprsa.org.

■ Applications are open for the 
Southwest Florida Blue Chip Com-
munity Business Award, sponsored by 
BB&T - Oswald Trippe and Company 
and BB&T Bank. 

The award recognizes a small busi-
ness that has overcome adversity to 
achieve success. Finalists and the winner 
will be selected by an independent panel 
and announced at a Nov. 1 luncheon at 
the Hyatt Regency Coconut Point.

To be eligible for the award, appli-
cants must be a for-profit business, based 
in Lee, Collier or Charlotte county, that 
has overcome obstacles to achieve suc-
cess. Businesses must employ between 
four and 500 people, and have been in 
operation for at least three years.

Applications are due Sept. 4. They 

are available at the Bonita Springs Area 
Chamber of Commerce, 25071 Chamber 
of Commerce Drive in Bonita Springs. 
Interested businesses can also request an 
application from BB&T - Oswald Trippe 
and Company at 433-7189 or smercado@
bbandt.com. 

■ Registration is open for the Col-
lier Building Industry Association’s 
annual Sand Dollar Awards gala. The 
event will begin at 6 p.m. on Satur-
day, Sept. 22 at the Ritz-Carlton Beach 
Resort in Naples. All reservations must 
be made by September 1. Tickets are 
$150 per person, with tables seating 10 
guests each. To RSVP, email Nancy@
cbia.net. ■

— Email business meeting announce-
ments to rspencer@floridaweekly.com.



skepticism. He lived quite an eclectic life 
before finding his destiny on Madison 
Avenue, almost none of it having to do 
with advertising.

“I was a chef in Paris, a door-to-door 
salesman, a social worker in the Edin-
burgh slums, an associate of Dr. Gallup in 
research for the motion picture industry, 
an assistant to Sir William Stephenson 
in British Security Co-ordination, and a 
farmer in Pennsylvania.”

So much for his credentials on paper. 
By the time “Confessions” was published, 
14 years after founding Ogilvy & Mather, 
his agency had grown to become, as 
he boasted, “one of the best advertis-
ing agencies in the United States, with 
billings of $55,000,000 a year, a payroll 
of $5,000,000, and offices in New York, 
Chicago, Los Angeles, San Francisco, and 
Toronto.”

Today, that agency has become such a 
gargantuan chimera that it recently found 
it necessary to re-brand itself.

“In the beginning,” says the corporate 
website, “there was one Ogilvy, the com-
pany founded by David Ogilvy in 1948. 
Today, there is again one Ogilvy, in 83 
countries and 132 offices. We are one 
doorway to a creative network re-found-
ed to make brands matter in a complex, 
noisy, hyper-connected world.”

If you’ve watched any episodes of the 
late AMC series “Mad Men,” you’ll get 
a taste for the era in which Mr. Ogil-
vy thrived. But he was not just another 
Madison Avenue hotshot like the fic-
tional Don Draper — he was a living 
legend who helped transform the world 
of advertising, and whose influence is felt 
even today. Hey, he hasn’t been called 
“The King of Madison Avenue” and “The 
Father of Advertising” for nothing.

At his agency’s founding, in what he 
referred to as an act of mad presumption, 
Mr. Ogilvy targeted five blue-chip compa-
nies he wanted as clients — and eventu-
ally won over every single one of them.

“Confessions” — which he admittedly 
wrote partially to get more clients and to 
make himself better known in the busi-
ness world — is considered his literary 
masterpiece. But it was a book he pub-
lished in 1983 that garners the most atten-
tion, perhaps because of its utility.

“Ogilvy on Advertising” generously 
lays out its author’s insights on everything 
from how to create better advertisements 
(both in print and television) to getting 
clients to running a successful ad agency 
and more. It is profusely illustrated in full 
color with a plethora of examples of what 
works in advertising — and what doesn’t.

It’s a classic that should be considered 
timeless — but therein lies the rub.

Taking up the gauntlet
The rising, predominantly younger 

practitioners of marketing in the digital 
age brush off the wisdom of Mr. Ogilvy. 
His concepts of selling are as obsolete as 
the rotary telephone, they posit.

This is not a new challenge, nor is it 
one that Mr. Ogilvy failed to refute in his 
lifetime.

In “Ogilvy on Advertising,” he wrote: 
“Most of the advertising techniques which 
worked when I wrote ‘Confessions of an 
Advertising Man’ still work today. Con-
sumers will buy products whose adver-
tising promises them value for money, 
beauty, nutrition, relief from suffering, 
social status and so on. All over the world.

“In saying this, I run the risk of being 
denounced by the idiots who hold that 
any advertising technique which has been 
in use for more than two years is ipso 
facto obsolete … turning a blind eye to the 
fact that these techniques still make the 
cash register ring.”

Still, the gauntlet had been cast down.
And taking it up is Miles Young, non-

executive chairman of Ogilvy.
“The world has changed dramatically, 

particularly in the last 15 years, and in a 
sense, some of the things David Ogilvy 
stood for came under slight attack. Not 
in a malicious way, but in a way that put 
his view of advertising on the defensive,” 
Mr. Young said in an interview with Fast 
Company. “That attack came from people 
who were strong partisans of digital, and 
some of it was justified and some wasn’t. 
The part that wasn’t was really to do with 
the view that digital replaces everything.”

Mr. Young used the criticisms leveled 
at “Ogilvy on Advertising” to fuel one of 
the most anticipated books in marketing 
circles this year, “Ogilvy on Advertising 
in the Digital Age.”

It acts as a sort of sequel, one that 
attempts to apply Mr. Ogilvy’s wisdom 
of the past to the digital landscape of the 
present.

“I wanted to direct people back to 
David’s book because it still is the adver-
tising bible,” Mr. Young told the Huff-
ington Post. “In the 1970s, David saw ‘an 
attempt to disentangle the eternal verities 
from the passing facts.’ That is even more 
necessary now, and the digital revolution 
has changed so many things in a variety 
of ways. The point of this book is to say 
that the screenplay and the script may be 
different, but the process is very much 
the same. David believed in big, simple 
ideas, and one of the challenges of the 
digital age is that people have confused 
the medium with the message. In elevat-
ing digital platforms as we have, we’ve 
forgotten what really matters — what you 
say to people and how you say it to them.”

Mr. Young’s ambitious project has 
been met with mostly positive response, 
although it contains several weaknesses.

One of a kind
His style is more clinical than Mr. 

Ogilvy’s, and this volume reads more like 
a textbook. There is much drily presented 
information about technology, including 
the origins of the internet. It’s like read-
ing a book on how to be a better driver, 
and having it start with the history of the 
automobile, and detailed explanations on 

how the vehicle works. One chapter is 
titled “My Brain Hurts,” and that’s pretty 
much how I felt after reading not far into 
the book.

It’s not that the information in Mr. 
Young’s book isn’t beneficial or neces-
sary — far from it; it’s critical to gain 
an understanding of how to promote 
goods and services in the digital market-
place. It’s just that he lacks the warmth 
and eloquence of Mr. Ogilvy that makes 
the latter’s works not just easy to read, 
but a pleasurable experience, to boot. I 
concluded upon my first time ripping 
through “Confessions” back in the late 
1980s that it was well written enough to 
engage even those who have no interest 
in the industry.

Writer Michael Wolff says this in his 
Adweek article “The First (and Last) 
Adman”: “‘Confessions of an Advertising 
Man,’ a book my advertising-man father 
gave me to read, had the same body-slam-
ming impact on me as Hemingway’s Nick 
Adams stories. … Active rather than pas-
sive, intimate rather than formal, gram-
matically streamlined, first person, and 
characterized by a set of appealing per-
sonal tics, the language seemed to break 
from all the blah blah you’d ever read 
before. Not only did it make you want 
to write like that, but you felt you could 
write like that: crystalline, authoritative, 
oracular even, and witty. I read that book 
and was instantly smarter. … After read-
ing Ogilvy I was confident that I knew 
more than anyone (teachers, friends, par-
ents) who had not read that book.”

To be honest, when I started to read 
“Ogilvy Digital,” it immediately made me 
eager to re-read “Confessions” and the 
original “Ogilvy on Advertising.” In this, 
Mr. Young achieved his goal.

“The point of this book is to persuade 
people to read or re-read ‘Ogilvy on 
Advertising’ by David Ogilvy,” he writes 
in the introduction. “It is still pure, pure 
gold.”

Though the marketplace has evolved 
with the advent of the digital age, he 
argues, the essence of this business of 
advertising remains “persistently and 
defiantly unchanged.”

So why does David Ogilvy still matter? 
Because those engaged in marketing can 
still learn from the master those immu-
table principles that will still, as he liked 
to say, make the cash register ring.

Here are just some of Mr. Ogilvy’s eter-
nal verities that still apply in the digital 
age, as only he could write them (all the 
quotes are his). Ignore them at your peril.

Know the purpose of advertising
“I do not regard advertising as enter-

tainment or an art form, but as a medium 
of information. When I write an adver-
tisement, I don’t want you to tell me that 
you find it ‘creative.’ I want you to find it 
so interesting that you buy the product. 
When Aeschines spoke, they said, ‘How 

MAD MAN
From page 28
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UP TO 80% TOTAL SOLAR ENERGY REJECTION AND REDUCES GLARE  
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PROUDLY USING
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well he speaks.’ But when Demosthenes 
spoke, they said, ‘Let us march against 
Philip.’”

Too many creatives forget that the 
purpose of advertising isn’t to produce 
trendy, cutting edge, artsy or, heaven 
forbid, avant garde ads. The purpose is to 
sell the product. While you would think 
this is obvious, sometimes common sense 
isn’t so common.

The best way to sell is to provide con-
sumers with the information that would 
entice them to make a buying decision 
— specifically, what your product is, what 
it does and, most importantly, why it’s 
of benefit to them. And it has to be pre-
sented in a compelling fashion.

“You cannot bore people into buying 
your product; you can only interest them 
in buying it.”

■ Don’t bury the copy
Copy is a light on a hill, not a hidden 

treasure. Mr. Ogilvy vehemently opposed 
any layout that made the copy difficult to 
read (whether through design or typogra-
phy) or detract from its primacy. Copy is 
always king.

“You may think that I exaggerate the 
importance of good typography.… But 
do you think an advertisement can sell if 
nobody can read it? You can’t save souls 
in an empty church.”

■ Get the headline right
“On the average, five times as many 

people read the headlines as read the 
body copy. When you have written your 
headline, you have spent 80 cents out of 
your dollar. If you haven’t done some sell-
ing in your headline, you have wasted 80 
percent of your client’s money.”

There’s no substitute for a good head-
line. It can be short (“Ogilvy on Advertis-
ing” includes a successful William Ber-
nbach ad for Volkswagen that used one 
word), but the most effective headlines 
run about 11 words.

A headline is what Mr. Ogilvy referred 
to as “the ticket on the meat” — it can 
flag down a specific audience (expectant 
mothers, asthma, men over 35, etc.).

“The headlines which work best are 
those which promise the reader a benefit 
— like a whiter wash, more miles per 
gallon, freedom from pimples, fewer cavi-
ties.”

■ Without research, you’re in the 
dark

“We prefer the discipline of knowledge 
to the anarchy of ignorance. We pursue 
knowledge the way a pig pursues truffles. 
A blind pig can sometimes find truffles, 
but it helps to know that they grow in oak 
forests.”

Having worked for Gallup, Mr. Ogilvy 
appreciated the value of research. He was 
a lone early adopter of direct mail (he 
called it his “first love and secret weap-
on”), and emphatically advocated that 
industry’s techniques, not only for writ-
ing copy, but also for measuring results. 
He wanted to know what worked — and 
what didn’t. How else are you going to 
know how and where to spend your 
advertising dollars most effectively?

“Advertising people who ignore 
research are as dangerous as generals 
who ignore decodes of enemy signals.”

Mr. Ogilvy was also dedicated to 
researching everything available about 
the product. This is admittedly tedious, 
but it produced nuggets of gold that could 
not be discovered any other way.

One of Mr. Ogilvy’s most successful 
ads for Rolls-Royce carried the compel-
ling headline, “At sixty miles an hour, 
the loudest noise comes form the electric 
clock.” It was a direct quote from an engi-
neer, buried in a technical document he 
was poring through.

■ Respect the consumer
“The consumer is not a moron. She is 

your wife. Don’t insult her intelligence.”
Mr. Ogilvy believed not only in the 

intellect of average consumers, but also 

respected them enough to be truthful in 
his advertising. For this reason, he chose 
only clients that would reflect well on his 
agency — and was not opposed to firing 
even top-notch clients who committed 
unforgiveable faux pas.

“Never write an advertisement which 
you wouldn’t want your family to read. 
You wouldn’t tell lies to your own wife. 
Don’t tell them to mine.”

■ Education trumps presumption
With such massive amounts of accu-

mulated knowledge available, and tons 
of research on what makes advertising 
effective, Mr. Ogilvy had little tolerance 
for those who showed up to the table 
with nothing but ignorance and intuition. 
If you don’t know what is proven to work 
— and what is proven not to — how can 
you possible create good advertising?

“I asked an indifferent copywriter what 
books he had read about advertising. 
He told me that he had not read any; he 
preferred to rely on his own intuition. 
‘Suppose,’ I asked, ‘our gallbladder has to 
be removed this evening. Will you choose 
a surgeon who has read some books on 
anatomy and knows where to find your 
gallbladder, or a surgeon who relies on 
his intuition? Why should our clients be 
expected to bet millions of dollars on 
your intuition?’”

■ Copy should always be personal
“Do not address your readers as though 

they were gathered together in a stadium. 
When people read your copy, they are 
alone. Pretend you are writing to each of 
them a letter on behalf of your client.”

This personal touch is what makes 
“Confessions” and “Ogilvy on Advertis-

ing” so engaging and entertaining to read. 
There is a real sense that the author is 
addressing you as an individual.

“When you sit down to write your 
body copy, pretend that you are talking 
to the woman on your right at a diner 
party. She has asked you, ‘I am thinking 
of buying a new car. Which would you 
recommend?’ Write your copy as if you 
were answering that question.”

■ Bad ads can sink you
The notion that bad publicity is better 

than no publicity, or that bad advertising 
is better than no advertising, is a crock — 
pure and simple.

“The wrong advertising can actually 
reduce sales of a product.”

Consider the debacle of the disturbing 
plastic-headed Burger King mascot of 
the late 2000s. It was abruptly retired in 
2011 because it cost the company in sales 
— not to mention it made Time maga-
zine’s list of the top 10 creepiest product 
mascots.

■ Don’t repeat existing mistakes
“Advertising agencies still waste their 

clients’ money repeating the same mis-
takes. I recently counted 49 advertise-
ments set in reverse type (white type on 
black background) in one issue of a Ger-
man magazine, long years after research 
demonstrated that reverse is difficult to 
read. During a ten-hour train ride, I read 
the ads in three magazines. Most of them 
violated elementary principles which 
were discovered in years gone by.… The 
copywriters and art directors who cre-
ated them are ignorant amateurs. What is 
the reason for their failure to study expe-
rience? … Are they afraid that knowledge 

would impose some discipline on them 
— or expose their incompetence?”

These snippets of Mr. Ogilvy’s wisdom 
are just scratching the surface of the cor-
pus of knowledge provided in the original 
“Ogilvy on Advertising.” Those who have 
anything to do with their organization’s 
marketing are doing themselves a dis-
service by not reading this classic — and 
then reading it again.

In the Copyblogger article “13 Timeless 
Lessons from the Father of Advertising,” 
writer Beth Haden says, “Ogilvy’s work 
continues to inspire us, and his world-
famous marketing campaigns live on.”

But Mr. Ogilvy’s work provides more 
than inspiration. It still offers us direction, 
wisdom and insight based on the benefits 
of copious amounts of research and a 
peerless track record of success.

Oh … and one more thing. It gives us a 
multitude of techniques that, applied cor-
rectly to digital media, are guaranteed to 
make the cash register ring.  ■

>> “Ogilvy on Advertising” by David 
Ogilvy

 1983
 Vintage (paperback, fi rst edition published 

1985)
 224 pages
 List price: $27.50

>> “Confessions of an Advertising Man” 
by David Ogilvy

 1963
 Southbank Publishing (revised edition 2012)
 192 pages
 List price: $19.95

COURTESY PHOTO

David Ogilvy.
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1916, Auto-Owners has partnered with independentSince 
ents to provide local service and trusted protection. age

Protection you need,
service you deserve.

Fort Myers: 239.433.4535  •  Naples: 239.261.0428

(239) 449-0609  •  LaruePest.com

Get a Free Quote for
Mosquito ControlC

Pest Control Lawn Care Irrigation

See your world without a screen.See your world without a screen.

NETWORKING
NET Swirl and Sip for CPE at Moorings Country Club
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Florida Weekly welcomes submissions for the Networking photo pages from business events, grand openings, professional association meetings, etc. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.
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 1. Elicha Moore and 
Colin Hurley

 2. Paul Nick and 
Jennifer Figurelli

 3.  Courtney Cound and 
David Webster

 4. Sema Eren and 
Joseph Badway



ROCK SOLID

“I promise you, I’ll 
save you money!”

— Hugo Vargas, Owner
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From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

buabellsellsnaples.com  |  buabellgroup@johnrwood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Aria at Park Shore $3.575 M
4501 Gulf Shore Blvd N, #501

Villalago at Mediterra $1.250 M
18081 Lagos Way
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COASTAL REAL ESTATE GUIDE
N A P L E S  F L O R I D A  W E E K L Y

Pending 
home sales 
lose steam 

in April
NATIONAL ASSOCIATION OF 
REALTORS

After two straight months of mod-
est increases, pending home sales 
dipped in April to their third-lowest 
level over the past year, according 
to the National Association of Real-
tors®. All major 
regions saw no 
gain in contract 
activity last 
month. 

The Pend-
ing Home Sales 
Index, a for-
wa rd - l o o k i n g 
indicator based 
on contract sign-
ings, declined 1.3 
percent to 106.4 
in April from an upwardly revised 
107.8 in March. With last month’s 
decrease, the index is down on an 
annualized basis (2.1 percent) for the 
fourth straight month. 

Lawrence Yun, NAR chief econo-
mist, said the housing market this 
spring is hindered because of severe 
housing shortages in much of the 
country. 

“Pending sales slipped in April 
and continued to stay within the 
same narrow range with little signs 
of breaking out,” he said. “Feedback 
from Realtors, as well as the underly-
ing sales data, reveal that the demand 
for buying a home is very robust. List-

House Hunting
29140 Positano Lane, Mediterra

SEE SALES, B3  

This stunning single-family home offers 
three bedrooms plus den, 3½ baths and 
a total of 3,974 square feet living space 
with ample outdoor entertaining area. 
No detail was overlooked in the award-
winning model, which includes decora-
tor furnishings and finishes by Collins & 
Dupont Design Group masterpiece. There 
are soaring ceilings, a custom kitchen, a 
master suite with its own sitting room, 
morning room and private den/office and 
a guest suite with its own garage. Western 
exposure allows for breathtaking lanai 
sunsets. Mediterra is an exclusive commu-
nity with amenities that include a private 
beach club just a few minutes’ drive away; 
golf membership is not required. ■

— Kelly Capolino of Downing Frye 
Realty Inc. has the listing for $1,750,000. 
For more information or to arrange a 
showing, call 877-6700 or email Kelly@
naples.net.

COURTESY PHOTOS
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Expert Naples Real Estate Services for Buyers and Sellers for Over 34 Years

Pelican Marsh

Fantastic Design & Quiet Location

Furnished 3+Den / 3 Bath

Spacious + Private Elevator

2-Car Garage

 $669,000
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Pelican Marsh

Fantastic Design & Quiet Location

Furnished 3+Den / 3 Bath

Spacious + Private Elevator

2-Car Garage

 $669,000

Regatta at Vanderbilt

Gorgeous long Water views

3/2 fully furnished, amenities,  

garage parking, gated, 

walk to beach
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Regatta at Vanderbilt

Gorgeous long Water views

3/2 fully furnished, amenities,  

garage parking, gated,  

walk to beach

$779,000

NEW LISTING

Coconut River

Gulf Access in your own Backyard

Broad & Private Water Views

3+Den With 2-Car Garage

NO Mandatory HOA’s or Fees

Close To Everything!

Huge Fenced Backyard

$549,000
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Coconut River

Gulf Access in your own Backyard

Broad & Private Water Views

3+Den With 2-Car Garage

NO Mandatory HOAs or Fees

Close To Everything!

Huge Fenced Backyard

$549,000

Park Shore

Expansive Coastal & Gulf Views

Direct Gulf Views All Rooms

3/3 Re-Mastered & Renovated

Over 1,700SF Private Terraces

True Walkouts to beach

$3,995,000
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Park Shore

Expansive Coastal & Gulf Views

Direct Gulf Views All Rooms

3/3 Re-Mastered & Renovated

Over 1,700SF Private Terraces

True Walkouts to beach

$3,995,000

FIRST TIME TO MARKET

Port Royal

Incredibly private waterfront  

with over 1 acre of manicured grounds 

and over 220’ of water frontage.  

5+Den / 5.5 Bath
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Port Royal

Incredibly private waterfront  

with over 1 acre of manicured grounds 

and over 220’ of water frontage.  

5+Den / 5.5 Bath

$10,900,000

Southpointe on Naples Bay

Extraordinary views & privacy

6000+SF, 5+Den

40’ Dock + 50’ Boat Slip

Soaring dramatic 20’+ ceilings

Gated golf course community & marina

$4,795,000
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Southpointe on Naples Bay

Extraordinary views & privacy

6000+SF, 5+Den

40’ Dock + 50’ Boat Slip

Soaring dramatic 20’+ ceilings

Gated golf course community & marina

$4,795,000

Aqualane Shores

Oversized Lot 190’ Depth

Wide Water & Western Exposure

Charming Residence

Deep Water Direct Gulf Access

Beach & 3rd Street South Too

$4,950,000

Monterey

12’ Ceilings, Gorgeous Renovation

3000+ SF Under Air, 4+Den

Southern Exposure

Quiet Cul-De-Sac Location

Gated, Amazing Amenities

$885,000
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Monterey

12’ Ceilings, Gorgeous Renovation

3000+ SF Under Air, 4+Den

Southern Exposure

Quiet Cul-De-Sac Location

Gated, Amazing Amenities

$885,000

PENDING
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Dante DiSabato

Follow me on:

Broker Associate

1461 Anhinga Pointe
LISTED AT $3,895,000

REAL ESTATE • MORTGAGE • INSURANCE

William Raveis Real Estate
720 5th Ave., Naples, FL 34102
Cell: 239.537.5351 
DanteDiSabato.raveis.com

LISTED AT $8,250,000

333 GULF SHORE BLVD SOUTH333 GULF SHORE BLVD SOUTH

The Dunes Unit 1605
LISTED AT $1,625,000

489 1st Ave South
LISTED AT $3,892,000

875 9th Street South, Units 101, 102, 201 & 202
LISTED AT $1,699,000 - $2,875,000

o Br

W
7
C
D

The Dunes Unit 1
LISTED AT $1,62

LISTED AT $4,099,000

615 WEDGE DRIVE615 WEDGE DRIVE

ings are typically going under contract 
in under a month1, and instances of mul-
tiple offers are increasingly common 
and pushing prices higher. The unfor-
tunate reality for many home shoppers 
is that reaching the market will remain 
challenging if supply stays at these dire 
levels.”

Heading into the summer months, if 
low supply and swift price growth were 
not enough of a headwind for the hous-
ing market, Mr. Yun believes that rising 
mortgage rates and gas prices could 
lead to hesitation among some would-

be buyers.
“The combination of paying 

extra at the pump, while also 
needing to save more for a down 
payment because of higher rates 
and home prices, may weigh on 
the psyche of those looking to 
buy,” he said. “For now, the econ-
omy is very healthy, job growth 
is holding steady and wages are 
slowly rising. However, it all 
comes down to overall supply. 
If more new and existing homes 
are listed for sale, it would allow 
home prices to moderate enough 
to stave off inflationary pres-
sures and higher rates.” 

Mr. Yun still forecasts for 
existing-home sales in 2018 to 
increase 0.5 percent to 5.54 mil-

lion — up from 5.51 million in 2017. 
The national median existing-
home price is expected to increase 
around 5.1 percent. In 2017, exist-
ing sales increased 1.1 percent and 
prices rose 5.7 percent.

The PHSI in the Northeast 
remained at 90.6 in April, and is 
2.1 percent below a year ago. In 
the Midwest the index decreased 
3.2 percent to 98.5 in April, and is 
5.1 percent lower than April 2017.  

Pending home sales in the South 
declined 1.0 percent to an index of 
127.3 in April, but is still 2.7 percent 
higher than last April. The index 
in the West inched backward 0.4 
percent in April to 94.4, and is 4.6 
percent below a year ago. ■

SALES
From page 1
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Unprecedented contract conversions 
at Ronto’s Eleven Eleven Central

T
he Ronto Group reported it has 
converted 83% of the reserva-
tions for Phase I residences at 
its new Eleven Eleven Central 

community to binding sales contracts 
worth nearly $22 million.  Conversion 
of additional reservations is currently in 
process.    Eleven Eleven Central is a new 
walkable/bikeable, access-controlled 
community to be built on Central Avenue 
between 10th Street and Goodlette-Frank 
Road in downtown Naples.  Permitting 
for Phase I construction is underway.  
Ronto anticipates beginning construc-
tion by the end of this year.  Phase I fea-
tures 62 residences showcasing five two-
bedroom, two-bedroom plus den, and 
three-bedroom open-concept floor plans 
ranging from 1,407 to 2,297 square feet of 
total living space, including covered out-
door balconies.  Pre-construction pricing 
starts in the mid-$500’s.  

“The excitement Eleven Eleven Central 
has generated has been gratifying,” said 
Ronto Group president Anthony Solo-
mon.  “Frankly, the contract conversion 
rate has been historic.  It is a reflection of 
the confidence our homebuyers have in 
us and in the value of our product.  That 
is exciting to all of us.  Our design inten-
tion was to provide the things that make 
Naples so popular – sun, fun, and luxury.  
Eleven Eleven Central’s location will put 
residents right in the middle of down-
town’s action and excitement.  The beach, 
galleries, restaurants, and shopping are 
all within easy walking distance.  Our 
residents will also enjoy all the sun, fun, 
and luxury they want right at home.  No 
other community or residential building 
in Old Naples offers the level of ameni-
ties included at Eleven Eleven Central.  
Homebuyers no longer need to choose 
between a downtown location or an ame-
nity-rich master planned community life-
style.  Now they can have both.”  

Forty-something professionals, empty 
nesters, and retirees have been captivated 
by Eleven Eleven Central’s walkable life-
style and Phase I floor plan choices.  Each 
floor plan includes an outdoor balcony 
with northern exposure views of the com-
munity’s spectacular amenity courtyard 
or southern exposure views of the sur-
rounding neighborhood.  Just nine south-
ern facing residences remain available.  
Two of the floor plans, the 1,265 square 
feet under air, two-bedroom Atlantic plan 
and the 1,476 square feet under air, two-
bedroom Avalon plan, are sold out.

Northern exposure and two southern 
exposure Belair residences are avail-
able.  The remaining southern exposure 
Belair units are priced at $690,000 and 
$740,000.  With a total of 1,741 square 
feet of living space and 1,561 square feet 
under air, the Belair floor plan includes 
a large great room that opens to a cov-
ered balcony, a comfortable dining area, 
and an island kitchen.  The plan also 
includes two bedrooms, two full-baths, 
and a den.  Two walk-in closets are fea-
tured in the owner’s suite.   

Northern and southern facing Col-
lins residences base-priced at $785,000 
are available, including seven offering a 
southern neighborhood view. The two-
bedroom plus den, two-and-a-half bath 
Collins floor plan includes a total of 
1,947 total square feet of living space 
with 1,757 square feet under air.  The 
spacious living area opens to a covered 
balcony and includes a great room, din-
ing area, and island kitchen.  The own-
er’s suite features two walk-in closets, 
a bath with his and her’s vanities, and a 
bedroom with a sitting area.    

Base-priced at $1,020,000, the north-
ern facing three-bedroom, three-and-a-
half bath Duval plan features a total of 
2,297 square feet of living space with 

2,045 square feet under air.  Each of the 
guest bedrooms include private baths 
and one of the guest bedrooms opens 
to the covered balcony.  Two walk-
in closets are included in the owner’s 
suite.  The living area features a great 
room, dining area, and an island kitchen 
wrapped by perimeter cabinetry and 
countertops.  The great room and dining 
area open to the covered balcony.  

Eleven Eleven Central residents will 
enjoy access to downtown Naples’ attrac-
tions, and to the new eateries, galleries, 
and specialty shops in the burgeoning 
Design District.  Naples’ beach is three-
quarters of a mile from the community 
via the sidewalks and bike lanes on Cen-
tral Avenue, or a short ride on the planned 
community beach shuttle.   Eleven Eleven 
Central’s location provides access to Baker 
Park and the Gordon River Pedestrian 
Bridge and Boardwalk on the east side of 
Goodlette-Frank Road that connects Cen-
tral Avenue and downtown Naples to the 
Gordon River Greenway.

Scheduled for completion in Phase I, 
the community’s approximately 60,000 
square feet courtyard amenity deck will 
feature a 3,500 square feet resort style 
pool with a beach entry and two lap 
lanes, chaise lounges and poolside tables, 
two spas, outdoor showers, poolside 
cabanas, grills, a cabana bar and grilling 
area with large screen televisions, fire 
pits with built-in seating areas, a ham-
mock lawn, a life-sized outdoor chess 
set, a yoga stretching area, and bocce 
ball courts.  The outdoor amenities will 
be expanded during Phase II to include a 
20,400-square foot Courtyard Park with 
park benches, a putting green, a yoga 
lawn, and fenced dog runs.

Eleven Eleven Central will invite resi-
dents to enjoy a nearly 4,000-square foot 
clubroom with a bar, billiards tables, 
card tables, large screen televisions, and 
a catering kitchen adjacent to an out-
door grill and fire pit.  A fitness center 
also measuring nearly 4,000-square feet 
will include a stretching and functional 
movement area, state-of-the-art exer-
cise equipment, massage rooms, and 
rest rooms.  Six guest suites will be 

provided for visiting friends and family 
members.  Resident storage areas and 
bike storage areas are included.        

Two downtown Naples sales centers 
represent Eleven Eleven Central and 
Ronto’s Naples Square community, one 
located at 100 Goodlette-Frank Road 
South, the other in unit 101 of the Naples 
Square Phase I building at 1030 3rd 
Avenue South.  Visit 1111Central.com or 
NaplesSquare.com. ■

Above: The Ronto Group reported it has 
successfully converted an unprecedented 
83% of the reservations for Phase I 
residences at its new Eleven Eleven Central 
community to binding sales contracts worth 
nearly $22 million. Right: Scheduled for 
completion in Phase I, Eleven Eleven Central’s 
approximately 60,000 square foot courtyard 
amenity deck will feature a massive 3,200 
square feet resort style pool with a beach 
entry and two 90-foot lap lanes. Below: Every 
Phase I Eleven Eleven Central floor plan 
includes an outdoor balcony with views of 
the amenity courtyard or the surrounding 
neighborhood.
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Please join us for an Informational Luncheon 
Thursday, June 28th at 11:30 am

Moorings Park Grande Lake
Sales Gallery 

7330 Premier Drive, Naples, FL
RSVP by June 26th by calling 239.919.1620

A Grande Life Awaits You

For information on this new community, please call 239-919-1620 or
visit our Sales Gallery Monday - Friday: 9:00 am - 5:00 pm

7330 Premier Drive, Naples, Florida 34105  I  MooringsParkGL.org
Moorings Park® is a nationally accredited, non-profit, Medicare certified community and the only A+ S&P and Fitch rated
life plan community in the country. All dimensions are approximate. Actual gross square footage may vary. All images are
conceptual renderings and developer reserves the right to make modifications, including amenities, without prior notice. #88033

Learn about this new collection of Life Plan (CCRC) residences by Moorings Park 
and London Bay Homes during our Information Luncheon. Discover all the 
unique features and benefits of this new community including:

· Simply the Best® healthcare 
· Assisted Living, Memory Care
  & Physician Services included 
· 70% refundable entrance fees

· Luxurious lakefront residences
· Boardwalk & yoga pavilion
· Clubhouse with resort-style pool & spa
· Pricing from $1.4 million 



GREY OAKS
1399 Great Egret Trail
Melissa Williams 239.248.7238
$5,750,000

GREY OAKS 
2630 Bulrush Lane
Daniel Guenther 239.357.8121
$3,495,000

GREY OAKS 
2305 Residence Circle #202
Carol Reid 239.269.9555
$1,294,400
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PremierSothebysRealty.com

CALL US FOR YOUR INTRODUCTION
TO THE EXTRAORDINARY CENTRAL NAPLES  |  239.659.0099

CAPTIVA  |  239.395.5847

BROAD AVENUE  |  239.434.2424

BONITA SPRINGS  |  239.948.4000

1365 Spyglass Lane
Keith Buchanan 239.253.7775
$6,395,000

584 Banyan Boulevard
Michael G. Lawler 239.261.3939
$2,995,000

565 Fairway Terrace
Michael G. Lawler 239.261.3939
$2,225,000

3231 Green Dolphin Lane
Karen Van Arsdale 239.860.0894
$12,500,000

2100 Gulf Shore Boulevard North #102
Gary Blaine 239.595.2912
$469,900

1300 Spyglass Lane
Ruth Trettis 239.571.6760
$8,700,000

3156 Crayton Road
Michael G. Lawler 239.261.3939
$3,495,000

1601 Gulf Shore Boulevard North #31
Cindy Thompson 239.860.6513
$2,500,000

1672 Galleon Drive
Michael G. Lawler 239.261.3939
$18,500,000

1624 Gulf Shore Boulevard North #203
Bill Frantz 330.329.0077
$690,000

1351 Spyglass Lane
Michael G. Lawler 239.261.3939
$9,995,000

380 Bowline Bend
Dina L. Moon 239.370.1252
$3,999,000

1810 Gulf Shore Boulevard North #404
Heather Hobrock 239.370.3944
$2,695,000

500 Admiralty Parade
Michael G. Lawler 239.261.3939
$19,980,000

2400 Gulf Shore Boulevard North #603
Larry Roorda 239.860.2534
$795,000

2386 Gulf Shore Boulevard North #104
Larry Roorda 239.860.2534
$995,000

960 Galleon Drive
Karen Van Arsdale 239.860.0894
$8,995,000

271 Harbour Drive #1
Michael G. Lawler 239.261.3939
$4,195,000

757 Binnacle Drive
Trish Lowe Soars/Barbi Lowe 239.213.7226
$2,195,000
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985 Sandpiper Street #I-206
Sherry Irvin 239.825.2786
$550,000

7425 Pelican Bay Boulevard #1004
Susan Barton 239.860.1412
$1,700,000

985 Sandpiper Street #I-103
Tom/Tess McCarthy 239.243.5520
$419,000

7425 Pelican Bay Boulevard #203
Gilman/Hamilton/Briscoe 239.213.7463
$1,299,000

4053 Crayton Road
Debbi/Marty McDermott 239.564.4231
$1,199,000

7855 Vizcaya Way
Barbi Lowe/Trish Lowe Soars 239.216.1973
$3,400,000

4058 Crayton Road
Patrick O’Connor 239.293.9411
$599,900

2432 Ravenna Boulevard #102
Debra McInnis 239.776.4946
$434,900

Bayshore Lots 24 & 20
Sherry Irvin 239.825.2786
$1,100,000

7425 Pelican Bay Boulevard #1703
Gilman/Hamilton/Briscoe 239.213.7463
$2,195,000

1045 Sandpiper Street #G-103
Debron Fowles 239.826.6655
$439,000

6075 Pelican Bay Boulevard PH C
Cynthia Rosa 239.287.6015
$1,550,000

3971 Gulf Shore Boulevard North #1105
Sandra McCarthy-Meeks 239.287.7921
$1,995,000

8231 Bay Colony Drive #902
Michael G. Lawler/Terri Moellers 239.213.7344
$3,995,000

4751 Gulf Shore Boulevard North #503
Polly Himmel 239.290.3910
$795,000

1958 Dory Court
Michelle Thomas 239.860.7176
$539,000

1969 7th Street South
Marybeth Brooks 239.272.6867
$7,999,500

806 Tallow Tree Court
Michael G. Lawler/Terri Moellers 239.213.7344
$4,995,000

985 Sandpiper Street #201
Michelle Thomas 239.860.7176
$489,000

830 Bentwood Drive
Janet Rathbun 239.860.0012
$1,650,000

4951 Gulf Shore Boulevard North #603
Ed Cox/Jeff Cox 239.860.8806
$3,850,000

8473 Bay Colony Drive #602
Gilman/Hamilton/Briscoe 239.213.7463
$4,100,000

3951 Gulf Shore Boulevard North #800
Larry Roorda 239.860.2534
$925,000

9053 Whimbrel Watch Lane #201
Dave/Ann Renner 239.784.5552
$699,000

8121 Via Vecchia
Barbi Lowe/Trish Lowe Soars 239.216.1973
$5,750,000

1056 Grand Isle Drive
Terri Moellers 239.213.7344
$1,198,000

8477 Bay Colony Drive #301
Gilman/Hamilton/Briscoe 239.213.7463
$9,475,000

1286 Waggle Way
Barbi Lowe/Trish Lowe Soars 239.216.1973
$6,450,000

PremierSothebysRealty.com

GREY OAKS - ESTUARY  |  239.262.5557
FIFTH AVENUE  |  239.434.8770

DEVELOPMENT SERVICES  |  239.403.2200

912 9th Avenue South
Melinda Gunther 239.297.2155
$3,600,000

4001 Gulf Shore Boulevard North #1404
Gordie Lazich/Mark Maran 239.777.2033
$799,000

5555 Heron Point Drive #702
Sharon Kaltenborn 239.248.1964
$1,395,000
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MORE THAN 22,000 ASSOCIATES  |  950 OFFICES WORLDWIDE
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537 Avellino Isles Circle #31201
Michael/Donna Ricci 239.896.7104

$779,000

2428 Terra Verde Lane #2428
Krista Fraga 239.877.6745

$869,000

3816 Wax Myrtle Run
ML Meade 239.293.4851

$649,000

425 Cove Tower Drive #1002
Tatyana Sallee 239.293.5017

$614,999

9815 Giaveno Court #1246
Bonnie Nageon De Lestang 239.280.6997

$359,000

9176 Quartz Lane
Monica Rawn 239.272.3468

$529,900

2273 Residence Circle
Krista Fraga 239.877.6745

$1,650,000

10867 Fieldfair Drive
Rebecca Sinatra 239.227.8556

$355,000

5692 Hammock Isles Drive
Heather Hobrock 239.370.3944

$1,295,000

2426 Terra Verde Lane #2426
Sam Heitman 239.537.2018

$885,000

953 Tierra Lago Way
Tom/Tess McCarthy 239.243.5520

$679,000

730 Pan Am Avenue
Gentry Wesner 239.595.7951

$619,000

732 Teton Court
Janine Monfort 239.641.0990

$399,900

1849 Pondside Lane
James Bates 239.961.3973

$549,000

1227 Gordon River Trail
Daniel Guenther 239.357.8121

$2,395,000

3554 Beaufort Court
Ann Marie Shimer 239.825.9020

$445,000

451 Terracina Way
Claudia Vitulich 216.470.5500

$1,399,000

2088 Rivoli Court
Jutta V. Lopez/Al Lopez 239.659.5113

$1,595,000

5585 Hammock Isles Drive
Jon Peter Vollmer 239.250.9414

$699,000

661 97th Avenue North
Anthony Gatto/Valerie Bee 239.913.9722

$750,000

13351 Silktail Drive
Patrick O’Connor 239.293.9411

$524,900

16361 Camden Lakes Circle
Dave/Ann Renner 239.784.5552

$599,000

1212 Gordon River Trail
Daniel Guenther 239.357.8121

$6,995,000

5343 Hawkesbury Way
Helen Baker 239.580.9522

$458,500

591 Avellino Isles Circle #22102
Joanne MacLeod 239.272.7679

$545,000

5947 Bermuda Lane
Laurie Zanelli 239.675.9777

$479,000

6593 Marbella Lane
Mary Anastos 239.331.8273

$569,900

14520 Jekyll Island Court
Monica Rawn 239.272.3468

$509,000

PremierSothebysRealty.com

CALL US FOR YOUR INTRODUCTION
TO THE EXTRAORDINARY

MERCATO SALES CENTER  |  239.594.9400

MARCO ISLAND  |  239.642.2222

HARBOUR POINT  |  239.213.7373

6361 Lyford Isle Drive
James Bates 239.961.3973

$1,249,000

2306 Tradition Way #101
Sonya Shaheen 239.877.2797

$825,000

1286 Rainbow Court
Becky Toole 239.297.6775

$899,000
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11116 Gulf Shore Drive #801
Clint Parsons 239.273.1474

$725,000

8196 Saratoga Drive #504
John Dolle 239.410.5896

$409,000

140 Seaview Court #506N
Cathy Brodie 239.272.7725

$580,000

10721 Mirasol Drive #205
Jacquie Lewisy 239.227.3070

$599,000

270 North Collier Boulevard #603
Brock/Julie Wilson 239.821.9545

$424,750

28620 Carriage Home Drive #203
Pamela Hershberger 239.784.7534

$279,000

9154 Cherry Oaks Lane #202
Michelle Thomas 239.860.7176

$419,900

1501 Middle Gulf Drive #D304
Burns Family 239.464.2984

$460,000

450 Launch Circle #204
Frank Pezzuti 239.216.2445

$729,000

7849 Hawthorne Drive #803
Nancy Harris-Gannon 239.691.0939

$465,000

6525 Roma Way
Michael Husted 239.825.0857

$629,900

730 South Collier Boulevard #103
Larry Caruso 239.394.9191

$599,000

243 6th Street West
Fern Ritacca 239.405.6210

$999,500

740 North Collier Boulevard #2-209
Sue Shaughnessy 239.248.1138

$499,000

20316 Foxworth Circle
Jacquie Lewisy 239.227.3070

$329,000

9150 Cherry Oaks Lane #201
Lura Jones 239.370.5340

$519,500

8418 Mallards Way
Michelle Thomas 239.860.7176

$749,900

1016 NW 36th Avenue
Maxwell Thompson 239.989.3855

$474,900

400 Flagship Drive #706
Lisa Rogstad 239.777.1698

$849,900

7849 Hawthorne Drive #804
Sean Meehan 239.404.0109

$469,000

9050 Shenendoah Circle
Sean Meehan 239.404.0109

$999,000

300 South Collier Boulevard #1904
Larry Caruso 239.394.9191

$749,500

240 Barefoot Beach Boulevard
Lisa Tashjian 239.259.7024

$3,200,000

58 North Collier Boulevard #1907
Vince Colace 239.260.3333

$555,000

19441 Caladesi Drive
Roxanne Jeske 239.450.5210

$519,000

8544 Mallards Way
Michelle Thomas 239.860.7176

$529,000

3177 Olympia Lane
Michelle Thomas 239.860.7176

$924,900

2726 SW 48th Terrace
Brooke Denson 239.989.7758

$770,000

359 Conners Avenue
Audra Bryan 239.821.9465

$1,299,000

3959 Woodlake Drive
Pamela Hershberger 239.784.7534

$739,000

9860 El Greco Circle
Valerie Bee/Anthony Gatto 239.398.3055

$525,000

1426 Causey Court
Burns Family 239.464.2984

$1,175,000

10951 Gulf Shore Drive #301
Jane Darling 239.290.3112

$1,625,000

3071 Laurel Ridge Court
Jacquie Lewisy 239.227.3070

$899,000

26171 Hickory Boulevard #4A
Joanne MacLeod 239.272.7679

$569,000

1 Crescent
Burns Family 239.464.2984

$2,599,000

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 

Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate. 

VANDERBILT  |  239.594.9494

THE VILLAGE  |  239.261.6161

SOUTHEAST NAPLES  |  239.449.3400

SANIBEL  |  239.472.2735

V
A

N
D

E
R

B
IL

T
B

E
A

C
H

520 South Collier Boulevard #807
Michelle Thomas 239.860.7176

$950,000

M
A

R
C

O
IS

L
A

N
D

F
ID

D
L

E
R

’S
 

C
R

E
E

K
L

E
LY

B
O

N
IT

A 
B

A
Y

F
O

R
T

 M
Y

E
R

S
SA

N
IB

EL
/C

AP
TI

VA

PremierSothebysRealty.com

PremierSothebysRealty.com

MORE THAN 22,000 ASSOCIATES  |  950 OFFICES WORLDWIDE

70 COUNTRIES AND TERRITORIES GLOBALLY 

OVER 40 PREMIER SOTHEBY’S INTERNATIONAL REALTY LOCATIONS



B10    REAL ESTATE    WEEK OF JUNE 21-27, 2018 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

Stock’s best on display this Summer: 
move in ready homes available 

& Capistrano neighborhood at Fiddler’s Creek released for sale 

S
tock Signature Homes is show-
ing off its best this summer 
with the completion of new 
inventory homes and the 

release of a beautiful new luxury home 
neighborhood in Fiddler’s Creek. 

“Capistrano is a spectacular enclave of 
33 luxury homes offering five brand new 
floorplans, featuring a variety of spec-
tacular golf course views.” said Claudine 
Léger-Wetzel, Vice President of Sales and 
Marketing at Stock Development. “Most 
of the homes offer views across the beau-
tiful fairways of the championship golf 
Creek Course.  The floorplans also give 
homebuyers an amazing array of choices.”

The uniquely designed single and 
two-story floor plans range from 2,627 
to 3,702 square feet under air. They offer 
extraordinary flexibility with options 
that give the homes a range of three to 
six bedrooms. There are from three and 
one-half baths in the smallest home to 
four full baths and two half-baths in the 
largest plan. 

All of the homes include 
large great rooms that open to 
a screened and covered lanai, 
which features outdoor kitchen 
and pool bath options. Inside, 
homeowners may choose a for-
mal dining room, a formal study 
or extra bedroom suites.

The two-story plans include a 
large loft with a wet bar option 
and a bath. In each, a bedroom 
may also be included. All homes 
include a three-car garage. Stock 
has released introductory pricing 
from the mid-$500’s in Capistrano.

These new homes are just the 
beginning of all that Stock has to 
offer in Southwest Florida.

“With 30 models in 11 differ-
ent communities, we have one of 
the largest selections of homes 
available in the area,” said Léger-
Wetzel. “They are found in three 
tiers of excellence: Stock Classic 
Homes, Stock Signature Homes 
and Stock Custom Homes.”

At Hidden Harbor, Stock Devel-
opment has built a boating para-
dise. This unique, South Fort Myers 
waterfront community is among 
the last new construction neighbor-
hoods in the area with Gulf-access. 

Hidden Harbor’s beautiful homes, 
sensational amenities and exceptional 
location has earned it the Lee Building 
Industry Association’s Community of 
the Year Award. Since its introduction, 
Hidden Harbor has been a favorite with 
homeowners seeking a waterfront life-
style. Nearing sell-out, inventory homes 
are priced from just $509,545. 

Hidden Harbor offers a collection of 
three and four bedroom homes ranging 
from 2,389 to more than 3,100 square 
feet of living area with base prices from 
the low $500s. 

Completed and ready for immediate 
occupancy is the Tivoli III. This exqui-
sitely designed home provides spacious-
ness and livability in a three-bedroom, 
three-bath great room-style home. The 
Tivoli III features a formal study, a 
gourmet island-style kitchen with a din-
ing room, a screened covered lanai and 
an attached two-car garage. The home 
offers 2,062 square feet under air and is 
a total of 3,057 square feet including the 
lanai, the entry and the garage.

All of these homes are set in a nauti-
cal paradise with exceptional amenities.

The wonderful 4,484 square foot 
community clubhouse is situated 
on a premium waterfront site at the 
entrance to the harbor. The fitness cen-

ter is equipped with new state-of-the 
art equipment, a comfortably furnished 
lounge area and a club room that is 
available for social events. Outside is a 
resort style pool with a fire pit, a bar-
beque area and a beautifully furnished 
sundeck. There is also a kayak launch 
and open green space to enjoy the beau-
tiful Southwest Florida weather.

Quail West, one of Stock Develop-
ment’s premier golf and resort-lifestyle 
communities, is located in North Naples. 
Several inventory homes are available. 

The Windsor III is a four-bedroom 
plus study, four-and-a-half-bath home 
with 4,155 square feet under air and 6,573 
total square feet, including two, two-car 
garages, one on each side of the home.

There is a 22-by-20-foot great room 
with sliding glass doors that pocket 
back providing direct access to the pool 
and outdoor living area.

To the left of the great room is the 
open kitchen with island counter, walk-
in pantry and circular breakfast nook. 
The formal dining room is the left of 
the foyer and overlooks the front yard.

Beyond the kitchen are the three 
guest suites. Two are en suites, while 
the third guest bedroom, which has 
direct access to the outdoor living area, 
has the pool bath nearby.

On the opposite side of the home is the 

study, exercise room and master retreat.
The master retreat, which also has 

access to the outdoor living area measures 
18 by 15 feet and has a seating area. The 
bedroom also has his and her oversized 
walk-in closets, while the master bath has 
his and her vanities, a private water closet, 
large shower, and separate soaking tub. 
The Windsor III is priced at $2,249,925.

Visit a Stock sales center this week to 
find the home of your dreams! 

To see all that Stock has to offer, 
please visit the Stock Development 
website at www.stockdevelopment.com. 
Email at info@stockdevelopment.com 
or call (239) 592-7344. Stock Develop-
ment is on Facebook at www.facebook.
com/FLStockDevelopment. ■

Top: The Malibu on Marco Island. Left: The Amelia at Hidden 
Harbor. Below Left: The Clubhouse at Hidden Harbor. Below 
Right: The Madison II at Fiddler’s Creek. Bottom: The Corleone 
at Hidden Harbor.
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665 FOUNTAINHEAD WAY, NAPLES
• "Tranquility", a Contemporary Zen Design
• Over 9,000 S.F. Indoor/Outdoor Living Space
$3,495,000   MLS 217029954
Doug Haughey 239.961.1561

PARK SHORE

4213 BRYNWOOD DR., NAPLES
• 5 Bedrooms, 6.2 Bathrooms + Den
• Furnished, Transitional Style Courtyard
$3,090,000   MLS 218016888
Pam Olsen 239.464.6873

QUAIL WEST

9865 MONTIANO CT., NAPLES
• Quick Delivery Burano Home, One of the Best Lots
• Ready in Time for the Holidays!
$2,099,000   MLS 218021048
Peninsula Sales Team 239.777.7209

PENINSULA AT TREVISO BAY

29110 POSITANO LN., NAPLES
• 4 BR, 5.5 BA + Den Magnificent Luxury Villa
• Private Lanai w/Peaceful Long Lake Views
$1,995,000   MLS 217069720
Dotti Fagan, The Fagan Team 239.272.4946

MEDITERRA

9893 MONTIANO DR., NAPLES
• The Caprina - 4 BR, 4 BA+ Den
• Pool/Spa, 3 Car Garage, TPC Golf Included
$1,945,000   MLS 218026670
Peninsula Sales Team 239.777.7209

PENINSULA AT TREVISO BAY

4916 CRAYTON RD., NAPLES
• Totally Remodeled 3 BR, 2 BA, Pool Home
• Large Lanai w/Outdoor Kitchen
$1,650,000   MLS 217064146
Liz Appling 239.272.7201

NEW PRICE 
PARK SHORE

26448 BRICK LN., BONITA
• Visit 26448BrickLane.com for Details
• 3 Bedrooms + Den, Pool/Spa
$1,199,000   MLS 218019976
Gary & Jeff Jaarda 239.293.1507

BONITA BAY - COCONUT ISLE

524 PARKWOOD LN., NAPLES
• Pool Home, 3 BR, 3 BA, Unfurnished
• Large Outdoor Living Area
$1,199,000   MLS 217043451
Liz Appling 239.272.7201

NEW PRICE 
PARK SHORE
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1201 GALLEON DR., NAPLES
• http://royalshell.me/galleondrive
• Extraordinary 5 BR, 6 BA Estate, Over 9,700 S.F.
$13,875,000   MLS 217020067
Call for Details! 239.213.9100

OPEN 6/22 - 6/24 1:00PM - 4:00PM

PORT ROYAL

150 13TH AVE. S., NAPLES
• One Block to Beach & 3rd Street Shopping
• 100 ‘ X 170’ Lot Facing South 
$4,475,000   MLS 217053800
The Taranto Team 239.572.3078

OPEN 6/24 1:00PM - 4:00PM

OLDE NAPLES

5889 SUNNYSLOPE DR., NAPLES
• 4 Bedrooms, 6 Bathrooms, 4 Car Garage
• Saltwater Pool, Game & Wine Rooms
$3,300,000   MLS 217054229
The Taranto Team 239.572.3078

OPEN 6/24 1:00PM - 4:00PM

QUAIL WEST

$2,697,900   MLS 216077530
Peninsula Sales Team 239.777.7209

$2,495,000   MLS 218002029
Gary & Jeff Jaarda 239.293.1507

$1,349,000   MLS 217031403
The Taranto Team 239.572.3078

3161 LAUREL RIDGE CT., BONITA
• Stunning SW Lake View
• Beautifully Remodeled Open Floor Plan
$1,125,000   MLS 218039639
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY - LAUREL RIDGE

4811 ISLAND POND CT. #1203, BONITA
• Penthouse
• 2,382 S.F. Under Air
$1,100,000   MLS 217041042
The Taranto Team 239.572.3078

BONITA BAY - BAYVIEW

23680 WATERSIDE DR., ESTERO
• Sunset Skies, Huge Lot, 117' x 160' Floor Plan
• Lakefront, 4 BR + Den, Finished Bonus Space
$1,060,000   MLS 218039592
The Taranto Team 239.572.3078

NEW LISTING 

OPEN 6/24 1:00PM - 4:00PM

PELICAN LANDING

$1,050,000   MLS 218031434
Connie Lummis, The Lummis Team 239.289.3543

$994,900   MLS 217009314
Dru & Greg Martinovich 239.325.3505

$889,500   MLS 218025477
Cathy Rosario 239.464.2249

9415 GULF SHORE DR. #301, NAPLES
• Spectacular Gulf Views, Beachfront Condo
• 2 BR, 2 BA, Furnished & Pet Friendly
$869,999   MLS 217063949
Liz Appling 239.272.7201

VANDERBILT BEACH

23850 VIA ITALIA CIR. #406, ESTERO
• 3 Balconies w/Spectacular Views
• 3 Bedroom, 3 Bathroom + Den High Rise
$799,000   MLS 217064749
Taylor Ekovich 239.370.7715

THE COLONY - FLORENCIA

2834 TIBURON BLVD. E. #102, NAPLES
• 3 BR, 2 BA, 2,400+ S.F., Furnished, 2 Car Garage
• Open Floor Plan, East & West Facing Lanais
$755,000   MLS 218007398
Connie Lummis, The Lummis Team 239.289.3543

TIBURON - CASTILLO

$699,000   MLS 218028636
Gary Ryan 239.273.6796

$676,900   MLS 218040873
Ron Cotorakas & Jim Nott 239.560.1406

$629,900   MLS 218032506
Jim Peterson 239.470.2353

4415 SE 20TH PL., CAPE CORAL
• Riverfront w/Oversized Backyard
• Boat & Ski Lift, Boathouse
$744,900   MLS 217052226
Yesi Snyder, Koffman & Assoc. 239.887.8339

OPEN 6/23 1:00PM - 3:00PM

ORCHID COMMUNITY

$699,000   MLS 218029139
Dodona & Ornela, The Roboci Team 239.776.8123

27054 SERRANO WAY, BONITA
• Custom 3 BR, 2.5 BA + Den, Quiet Neighborhood
• Open Chef's Kitchen w/Lake View
$625,000   MLS 218036689
Vahle Team 239.450.7805

SERRANO

9260 ISLA BELLA CIR., BONITA
• 4 BR, 2.5 BA + Den, Bonita Isles' Largest Model
• Beautiful Lake View, Southern Exposure
$575,000   MLS 218026884
Loretta Young, Team LaVita 239.450.5022

BONITA ISLES

1948 IMPERIAL GOLF COURSE BLVD., NAPLES
• Large 3 BR, 2 BA, Pool Home
• Freshly Updated w/Neutral Palette
$549,000   MLS 217067742
Loretta Young, Team LaVita 239.450.5022

IMPERIAL GOLF ESTATES

$537,000   MLS 217050017
The Bordner Team 239.989.8829

$535,000   MLS 218027697
The Taranto Team 239.572.3078

$535,000   MLS 218007317
Carol Jones 239.250.4310

6750 BENT GRASS DR., NAPLES
• Lakefront Pool Home w/Large Screened Lanai
• 3 BR, 2 BA, Dining, Living & Family Rooms
$544,000   MLS 217078415
Liz Appling 239.272.7201

LELY RESORT

$539,000   MLS 218023488
Navarro Group 239.689.9339

17025 PORTA VECCHIO WAY #201, NAPLES
• 3 BR, 3 BA + Den, 2nd Floor Coach Home
• Expansive Golf Course & Lake Views
$529,000   MLS 217034458
Dru & Greg Martinovich 239.325.3505

MEDITERRA - PORTA VECCHIO

10218 AVONLEIGH DR., BONITA
• Lake View, Entertaining Dream Home
• 3 BR, 3 BA + Den, Home Theater
$525,000   MLS 218025207
Jim Westerfield, Westerfield Group 239.287.6617

NEW PRICE 
FAIRWINDS

27167 OAKWOOD LAKE DR., BONITA
• Lake & Golf Course Views
• Remodeled Kitchen w/High-End Appliances
$449,000   MLS 218031813
Linda Ramsey 239.405.3054

BONITA BAY

$430,000   MLS 218027857
Ed Biddison 239.218.7444

$419,000   MLS 218018885
Vahle Team 239.450.7805

$399,000   MLS 218017776
Mike Fagan, The Fagan Team 239.340.5455

28646 SAN GALGANO WAY, BONITA
• 3 Bedrooms, 2 Bathrooms, Pool/Spa
• Beautiful Golf & Sunset Views
$435,000   MLS 217014059
Dotti Fagan, The Fagan Team 239.272.4946

PALMIRA GOLF & CC

$434,000   MLS 218029417
Danni Jones, The Martinovich Group 239.325.3507

9929 COLONIAL WALK N., ESTERO
• 3 Bedrooms + Den, 2 Car Garage
• Private Pool w/Southern Lake Views
$395,000   MLS 217041994
Corye Reiter, The Lummis Team 239.273.3722

COLONIAL OAKS

1025 SANDPIPER ST. #E105, NAPLES
• Resort Style Living, 2 BR, 2 BA, Turnkey
• 5 Minute Walk to 5th Avenue
$389,000   MLS 217033486
Roger Stening 239.770.4707

NAPLES BAY RESORT

20283 TORRE DEL LAGO ST., ESTERO
• Former Model, Canterbury Floor Plan
• Move-In Ready, 3 BR, 2.5 BA, 2 Car Garage
$389,000   MLS 218029931
Jamie Lienhardt 239.565.4268

OPEN 6/24 1:00PM - 4:00PM

BELLA TERRA

$375,000   MLS 218017662
Jamie Lienhardt 239.565.4268

$374,900   MLS 218002362
Trisha Kent & Patti Fortune 239.272.8494

$369,000   MLS 218029755
Jim Westerfield, Westerfield Group 239.287.6617

28616 CLINTON LN., BONITA
• 2 BR, 2 BA + Den, Near Beaches!
• Open Floor Plan, Newer Kitchen
$389,000   MLS 217064795
Sue Ellen Mathers 239.877.2726

VANDERBILT LAKES

$375,000   MLS 218019387
Cathy Lieberman & Cindy Reiff 239.272.1196

10349 FLAT STONE LP., BONITA
• Water View, 3 BR, 3 BA + Den, 2 Car Garage
• Tile & Wood Floors, Granite, SS Kitchen
$359,000   MLS 217055701
Deb Adams-Bateman 239.273.4824

HAWTHORNE

4926 SW 2ND PL., CAPE CORAL
• 3 BR, 2 BA, Sailboat Access, Pool Home
• 10K Boat Lift w/New Canopy, 1.6 Miles to River
$339,000   MLS 217071193
Marc Wozny 239.297.0760

NEW PRICE 

OPEN 6/22 - 6/25 11:00AM - 3:00PM

PELICAN - ROSE GARDEN

9231 PALMETTO RIDGE DR. #101, ESTERO
• 2 BR, 2 BA + Den, Offered Turnkey
• 2 Car Garage w/Built-In Cabinets
$339,000   MLS 218023408
Sue Ellen Mathers 239.877.2726

PALMETTO RIDGE

$325,000   MLS 218018629
Dodona & Ornela, The Roboci Team 239.776.8123

$319,000   MLS 218036511
Carol Jones 239.250.4310

$317,000   MLS 217066664
Steve Suddeth 239.784.0693

2515 TALON CT. #4-402, NAPLES
• Pristine!
• Well Located
$339,000   MLS 218007287
Steve Suddeth & Jenn Nicolai 239.784.0693

COLONY AT HAWKSRIDGE

$329,000   MLS 218022912
The Bordner Team 239.989.8829
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$13,875,000   MLS 217020067
Call for Details! 239.213.9100

$4,475,000   MLS 217053800
The Taranto Team 239.572.3078

$3,300,000   MLS 217054229
The Taranto Team 239.572.3078

9938 MONTIANO DR., NAPLES
• Burano Model Home, Upgrades & Furnished
• Leaseback Opportunity
$2,697,900   MLS 216077530
Peninsula Sales Team 239.777.7209

OPEN DAILY 10:00AM - 5:00PM

PENINSULA AT TREVISO BAY

4851 BONITA BAY BLVD. #804, BONITA
• Visit Tavira804.com for Details
• 3 Bedrooms, 3.5 Baths + Den, 2 Car Garage
$2,495,000   MLS 218002029
Gary & Jeff Jaarda 239.293.1507

OPEN 6/24 2:00PM - 4:00PM

BONITA BAY - TAVIRA

5718 CLARENDON DR., NAPLES
• 3 BR, Flex Room, 3 Car A/C Garage
• Brand New, Prime Lakefront Home
$1,349,000   MLS 217031403
The Taranto Team 239.572.3078

OPEN 6/24 1:00PM - 4:00PM

ISLES OF COLLIER PRESERVE

$1,125,000   MLS 218039639
Connie Lummis, The Lummis Team 239.289.3543

$1,100,000   MLS 217041042
The Taranto Team 239.572.3078

$1,060,000   MLS 218039592
The Taranto Team 239.572.3078

27540 RIVERBANK DR., BONITA
• Gorgeous 3 BR, 3.5 BA + Den, Updated Villa
• Rare 3 Car Garage, Wide Scenic Lake Views
$1,050,000   MLS 218031434
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY - ANCHORAGE

4751 BONITA BAY BLVD. #1902, BONITA
• Stunning Views of Bay & Gulf of Mexico
• 3 Private Balconies
$994,900   MLS 217009314
Dru & Greg Martinovich 239.325.3505

BONITA BAY - VISTAS

1401 MIDDLE GULF DR. #N403, SANIBEL
• 2 BR, 2 BA + Den, Penthouse Condo
• Sunset & Gulf Views from Lanai
$889,500   MLS 218025477
Cathy Rosario 239.464.2249

OPEN 6/24 1:00PM - 4:00PM

CAPTIVATING SUNDIAL

$869,999   MLS 217063949
Liz Appling 239.272.7201

$799,000   MLS 217064749
Taylor Ekovich 239.370.7715

$755,000   MLS 218007398
Connie Lummis, The Lummis Team 239.289.3543

23307 FOXBERRY LN., ESTERO
• 3 BR, 2.5 BA + Den, Pool Home
• Lake & Golf Views
$699,000   MLS 218028636
Gary Ryan 239.273.6796

OPEN 6/24 1:00PM - 4:00PM

SHADOW WOOD AT THE BROOKS

14074 LAVANTE CT., BONITA
• 4 BR, 4 BA + Den, 3 Car GA, Pool
• 17' x 17' Master Suite w/Large Walk-In Closet
$676,900   MLS 218040873
Ron Cotorakas & Jim Nott 239.560.1406

NEW LISTING 

OPEN 6/22 - 6/25 11:00AM - 3:00PM

PALMIRA GOLF & CC

2550 SW 27TH PL., CAPE CORAL
• Island Style Florida Retreat
• Gulf Access, 4 BR, 4 BA, 3,100+ S.F.
$629,900   MLS 218032506
Jim Peterson 239.470.2353

OPEN 6/23 12:00PM - 3:00PM

DESIRABLE SURFSIDE AREA

$744,900   MLS 217052226
Yesi Snyder, Koffman & Assoc. 239.887.8339

5801 WAXMYRTLE WAY, NAPLES
• 3 Miles from the Beach
• Walking Distance to Shopping & Dining
$699,000   MLS 218029139
Dodona & Ornela, The Roboci Team 239.776.8123

TALL PINES

$625,000   MLS 218036689
Vahle Team 239.450.7805

$575,000   MLS 218026884
Loretta Young, Team LaVita 239.450.5022

$549,000   MLS 217067742
Loretta Young, Team LaVita 239.450.5022

2843 TIBURON BLVD. E. #7-101, NAPLES
• Spacious 3 BR, 2 BA Condo w/2 Car Garage
• Over 2,100 S.F. of Living in Ritz Carlton Resort
$537,000   MLS 217050017
The Bordner Team 239.989.8829

TIBURON - CASTILLO

5575 LAGO VILLAGGIO WAY, NAPLES
• Lakefront 4 BR Home w/Pool & Spa
• Outstanding Views
$535,000   MLS 218027697
The Taranto Team 239.572.3078

GLEN EAGLE

20261 COUNTRY CLUB DR., ESTERO
• 18th Fairway of Arnold Palmer Golf Course
• 3 Bedrooms, 4.5 Bathrooms + Office
$535,000   MLS 218007317
Carol Jones 239.250.4310

OPEN 6/24 1:00PM - 4:00PM

WILDCAT RUN

$544,000   MLS 217078415
Liz Appling 239.272.7201

17055 PORTA VECCHIO WAY #101, NAPLES
• 1st Floor, 3 BR + Den, Natural Preserve View
• Volume Ceilings w/Grand Foyer
$539,000   MLS 218023488
Navarro Group 239.689.9339

OPEN 6/24 1:00PM - 4:00PM

MEDITERRA GOLF COMMUNITY

$529,000   MLS 217034458
Dru & Greg Martinovich 239.325.3505

$525,000   MLS 218025207
Jim Westerfield, Westerfield Group 239.287.6617

$449,000   MLS 218031813
Linda Ramsey 239.405.3054

1520 CLERMONT DR. #H-304, NAPLES
• Southern Views of Golf Course
• Updated Wood Flooring
$430,000   MLS 218027857
Ed Biddison 239.218.7444

PELICAN MARSH

28371 NAUTICA LN., BONITA
• Popular 3 BR, 2 BA + Den, Oakmont Floor Plan
• Pool, Lake View
$419,000   MLS 218018885
Vahle Team 239.450.7805

VILLAGES OF BONITA

6120 MONTELENA CIR. #2201, NAPLES
• Golf Views, 3 BR, 3 BA + Den
• Cherry Cabinetry, Granite, 18" Diagonal Tile
$399,000   MLS 218017776
Mike Fagan, The Fagan Team 239.340.5455

VINEYARDS - MONTELENA

$435,000   MLS 217014059
Dotti Fagan, The Fagan Team 239.272.4946

86 7TH ST., BONITA
• 3 Bedrooms, 2 Baths, Vaulted Ceilings
• Upgraded Kitchen, Granite Countertops
$434,000   MLS 218029417
Danni Jones, The Martinovich Group 239.325.3507

BONITA SHORES

$395,000   MLS 217041994
Corye Reiter, The Lummis Team 239.273.3722

$389,000   MLS 217033486
Roger Stening 239.770.4707

$389,000   MLS 218029931
Jamie Lienhardt 239.565.4268

9681 RAVEN CT., ESTERO
• Waterfront, Islamorada Model
• 2 Master Suites, 3 BR, 3 BA, Pool
$375,000   MLS 218017662
Jamie Lienhardt 239.565.4268

ROOKERY POINTE

15209 BUTLER LAKE DR. #101, NAPLES
• Large 1st Floor End Unit
• 2 Car Garage
$374,900   MLS 218002362
Trisha Kent & Patti Fortune 239.272.8494

LIVINGSTON LAKES

4536 SANTIAGO LN., BONITA
• Beautiful 3 BR, 2 BA, No HOA Fees
• Hurricane Windows, New Hot Water Tank
$369,000   MLS 218029755
Jim Westerfield, Westerfield Group 239.287.6617

EL DORADO ACRES

$389,000   MLS 217064795
Sue Ellen Mathers 239.877.2726

4520 RIVERWATCH DR. #101, BONITA
• 1st Floor End Unit, Lake View
• 2 BR, 2 BA + Den, 1 Car Garage
$375,000   MLS 218019387
Cathy Lieberman & Cindy Reiff 239.272.1196

BONITA BAY

$359,000   MLS 217055701
Deb Adams-Bateman 239.273.4824

$339,000   MLS 217071193
Marc Wozny 239.297.0760

$339,000   MLS 218023408
Sue Ellen Mathers 239.877.2726

1060 ALHAMBRA CIR., NAPLES
• Minutes to Shopping & Restaurants
• Short Bike Ride to the Beach
$325,000   MLS 218018629
Dodona & Ornela, The Roboci Team 239.776.8123

TWIN LAKES

21711 BRIXHAM RUN LP., ESTERO
• 3 BR, 2 BA + Den, 2 Car Garage
• Southern Exposure on Lanai w/Pool
$319,000   MLS 218036511
Carol Jones 239.250.4310

STONEYBROOK

1001 10TH AVE. S., NAPLES
• One of the Few Live Aboard Slips in Naples!
• 70' x 18.5' Slip - 15 Mins./2 Miles to the Gulf
$317,000   MLS 217066664
Steve Suddeth 239.784.0693

OLDE NAPLES SEAPORT, SLIP #17

$339,000   MLS 218007287
Steve Suddeth & Jenn Nicolai 239.784.0693

23820 SAN MARINO RD. #201, ESTERO
• Bright 2nd Floor End Unit, 2,354 S.F.
• Bonus Room Over 2 Car Garage
$329,000   MLS 218022912
The Bordner Team 239.989.8829

LIGHTHOUSE BAY



9181 LAS MADERAS DR., BONITA
• 2 BR, 2 BA, Turnkey Attached Villa
• Beautiful Lake & Golf Course Views
$295,000   MLS 218024948
The Boeglin Team 239.287.6414

SPANISH WELLS

25160 GOLF LAKE CIR., BONITA
• New Roof & Lanai Impact Slider April 2018
• Open Plan, Vaulted Ceilings, Tile Floors
$289,900   MLS 218031817
Tom Crea 239.315.1111

GREENS AT BONITA

12021 COVENT GARDEN CT. #2701, NAPLES
• 2nd Floor End Unit, 2,045 S.F. Under Air
• Beautifully Updated, Full 2 Car Garage
$279,000   MLS 217021512
Corye Reiter, The Lummis Team 239.273.3722

TWIN EAGLES

13400 CAUSEWAY PALMS CV., FORT MYERS
• On-Island Lifestyle, Off-Island Pricing
• Luxury Villas Just Off the Causeway
$275,000   MLS 218036804
Scott Allan 239.333.3635

OPEN DAILY 12:00PM - 4:00PM

CAUSEWAY KEY

1059 MARBLEHEAD DR. #0-3, NAPLES
• Golf Membership Included
• Four Miles to Downtown & the Beach
$275,000   MLS 218005692
Mark Semeraro 239.370.2455

OPEN 6/23 1:00PM - 4:00PM

GLEN EAGLE GOLF & CC

26449 LUCKY STONE RD. #101, BONITA
• Quiet Sanctuary Preserve View
• Immaculate 2 BR + Den, 2 Car Garage
$274,900   MLS 218010712
Deb Adams-Bateman 239.273.4824

HAWTHORNE

8990 PALMAS GRANDES BLVD. #102, BONITA
• 1st Floor, 2 BR, 2 BA, 1 Car Garage Condo
• Beautiful Lake & Water Feature Views
$269,900   MLS 218017846
The Boeglin Team 239.287.6414

SPANISH WELLS - LAS BRISAS

7990 HELENA CT., AVE MARIA
• 3 BR, 2 BA, 2 Car Garage, 2,000+ S.F.
• Extended Lanai, Beautiful Water View
$269,000   MLS 218038248
Corye Reiter, The Lummis Team 239.273.3722

AVE MARIA

21179 BUTCHERS HOLLER, ESTERO
• Lake & Golf Course Views
• 3 Bedrooms, 2 Bathrooms, 2 Car Garage
$269,000   MLS 218007593
Jim Griffith, The Boeglin Team 239.322.2409

OPEN 6/24 1:00PM - 4:00PM

COUNTRY CREEK

1720 TARPON BAY DR. S. #202, NAPLES
• 2 BR, 2 BA + Den, 1 Car Garage, 1,669 S.F.
• Granite, Crown Molding, SS, Gas Available
$267,500   MLS 218024360
Corye Reiter, The Lummis Team 239.273.3722

TARPON BAY - NEPTUNE BAY

6620 BEACH RESORT DR. #3, NAPLES
• Beautifully Kept 2 BR, 2 BA Condo
• Amenity Rich Community
$259,999   MLS 218030253
Sean Smuk 239.220.4040

FALLING WATERS BEACH RESORT

4239 TEQUESTA DR., ESTERO
• Waterfront End Unit Townhome, Enclosed Lanai
• 3 BR, 2 BA, 2 Car Garage, Open Floor Plan
$255,000   MLS 218001693
Jamie Lienhardt 239.565.4268

BRECKENRIDGE

1407 MONARCH CIR. #B-2.1, NAPLES
• Large Split Bedroom Villa
• 3 Bedrooms, 2.5 Bathrooms, 2 Car Garage
$249,900   MLS 218021758
Taylor Ekovich 239.370.7715

BERKSHIRE VILLAGE

28442 ALTESSA WAY #202, BONITA
• 2 BR, 2 BA + Den, 1,616 S.F., Turnkey Furnished
• Beautiful Lake View w/Southern Exposure
$249,900   MLS 218004534
Corye Reiter, The Lummis Team 239.273.3722

VASARI - MATERA

12601 FOX RIDGE DR. #5201, BONITA
• 2nd Floor End Unit, 3 BR, 2 BA
• Large Screened Porch, 2 Car Garage
$244,000   MLS 218032222
The Bordner Team 239.989.8829

HUNTERS RIDGE CC

20130 GOLDEN PANTHER DR. #3, ESTERO
• Furnished Townhouse, 3 BR, 3 BA
• Lake, Preserve, Golf Course View
$242,500   MLS 217067983
Carol Jones 239.250.4310

WILDCAT RUN

5681 HERON LN. #203, NAPLES
• 2 BR, 2 BA + Den, 1,490 S.F. Under Air
• Beautiful Golf Course & Fountain Views
$239,000   MLS 218003177
Jenn Nicolai & Steve Suddeth 413.773.9247

THE STRAND - FEATHER SOUND

1240 SARAH JEAN CIR. #M-106, NAPLES
• Sought After 1st Floor End Unit, 3 BR, 2 BA
• Beautiful Lake Views from Lanai
$229,900   MLS 218029900
Robin Bennett & Denny Koesters 239.734.0373

IMPERIAL GOLF ESTATES

27850 HACIENDA EAST BLVD. #203C, BONITA
• 2 BR, 2 BA End Unit, Newer Roof
• Great Location!
$225,000   MLS 218020725
Vahle Team 239.450.7805

HACIENDA VILLAGE

6820 STERLING GREENS PL. #2104, NAPLES
• 1st Floor, Furnished, 2 BR, 2 BA
• Serene Panoramic Views
$219,000   MLS 218027340
Mark Semeraro 239.370.2455

OPEN 6/24 1:00PM - 4:00PM

GLEN EAGLE

3308 EUROPA DR. #26, NAPLES
• 2nd Floor Designer Renovated Condo
• 2 BR, 2 BA, Prime Location
$191,999   MLS 218039835
Sean Smuk 239.220.4040

NEW LISTING 
WORLD TENNIS CENTER

221 9TH ST. S. #406, NAPLES
• Fantastic Location, Walk to 5th Avenue & Beach
• Sold Turnkey
$189,000   MLS 218036329
Tina Tusack 239.634.3810

BELLASERA RESORT

12070 MATERA LN. #201, BONITA
• 2 BR + Den, 2nd Floor Condo
• Golf Course, Lake & Wildlife Views
$182,900   MLS 218028964
Doug Haughey 239.961.1561

VASARI - MATERA

197 HARRISON RD. # 1, NAPLES
• 1st Floor 2 BR, 2 BA Condo, Turnkey Furnished
• Golf & All Amenities Included
$151,900   MLS 218011058
Liz Appling 239.272.7201

NEW PRICE 
GLADES COUNTRY CLUB



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE

TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

Celebrate life. Without ever leaving home.
Whether gathering with friends or enjoying endless amenities, celebrate each and 

 
Where thoughtful designs blend seamlessly into a carefree resort lifestyle and sun 
drenched days give way to glorious gulf sunsets. Forever views that are forever yours. 

Tower 200 from $1.4 million.

1391
KaleaBay.com         239-793-0110
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RENDERINGS OF ELEVATIONS ARE CONCEPTUAL IN NATURE. FOR ACTUAL ELEVATIONS, REFER TO THE FINAL PLANS AND SPECIFICATIONS FOR THE RESPECTIVE HOME-TYPE AND ELEVATION-
TYPE. MANGROVE BAY IS OFFERED BY GULF GULF COAST INTERNATIONAL PROPERTIES™, A LICENSED REAL ESTATE BROKER. PRICES, FEATURES AND AVAILABILITY SUBJECT TO CHANGE 
WITHOUT NOTICE. LOGO, PHOTOGRAPHY AND ALL RENDERINGS ARE PROPERTY OF MANGROVE BAY, COPYRIGHTED AS SUCH AND MAY NOT BE USED BY ANY OTHER PARTY. 
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239.261.2200  |  www.mangrovebaynaples.com
201 Goodlette Road South  |  Naples, Florida 34102  
Sales Center Hours of Operation: 
Monday through Friday 10:00am-5:00pm
Saturday 11:00am-4:00pm, Sunday 12:00pm-4:00pm
or by appointment.

www.gcipnaples.com

Exclusively Represented by:

TM

STELLAR ADDRESS IN OLD NAPLES LOCATION!
Paradise Awaits...

FEATURED MODEL - CAPTIVA II
2,992 sq. ft. - 3 BR + 3.5 BA’s + Guest Suite w/Kitchenette, 1BR/1BA)

FINISHED MODELS ON THE WAY!
Under Construction and Slated for Completion in Fall 2018.

LOT 13 - COQUINA II - 3,232 sq. ft. 

LOT 25 - COQUINA II - 3,232 sq. ft. 

LOT 26 - AMELIA I - 3,098 sq. ft. 

LOT 31 - USEPPA I (Modified) - 3,488 sq. ft. 

LOT 41 - KEEWAYDIN I - 3,272 sq. ft.

Built on Old Naples’ last remaining significant waterfront property for 

residential development, the homes at Mangrove Bay are built for those 

with exceptional taste desiring an unequaled residence and lifestyle. 

Remarkably designed with spacious floor plans, these homes depict 

coastal luxury living at its finest. Homes range from 2,500 to over 4,000 

square feet all with their own, pool, outdoor kitchen, fireplace and boat 

dock included. Mangrove Bay offers resort-style amenities that make life 

on Naples Bay an unparalleled experience, including a private Gulf access 

boat slip with the purchase of every home. You’ll be within blocks of the 

Gulf beaches and the upscale entertainment, dining, shopping, and more 

along famed Fifth Avenue South.

Mangrove Bay
A

n outstanding water-
front address close to Old 
Naples, Mangrove Bay pro-
vides a world-class lifestyle, 

combining estuary views and Gulf of 
Mexico access with all the nearby shop-
ping and entertainment venues of 5th 
Avenue South.  

Mangrove Bay offers a choice of one- 
and two-story, Old Naples cottage-style 
luxury single-family homes complete 
with private pools and individual boat 
slips. Built on Old Naples’ last remain-
ing significant waterfront property for 
residential development, the homes at 
Mangrove Bay are designed for those 
with exceptional taste desiring an 
unequaled residence and lifestyle.

Mangrove Bay will be breaking 
ground on The Amenities Center which 
will have a private on-site concierge to 
cater to every resident’s needs, compre-
hensive property management services, 
state-of-the-art wellness/fitness equip-
ment and ground level storage area for 
resident’s kayas, canoes, paddle boards 
and jet-skis. Residents may choose from 
a wide range of fitness activities that 
include public and private golf and ten-
nis nearby. In addition, residents will 
enjoy easy access to the new 20+/- acre 
Baker Park and bridge accessing the 
120+/- acre Gordon River Greenway 
Preserve with trails immediately adja-
cent to the community. This remarkably 
distinguished location makes Mangrove 
Bay a rare jewel indeed.

The Captiva II floor plan features 
an attractive open concept design with 
soaring vaulted ceilings and expansive 
outdoor living space. A vast master suite 
as well as two en suite bedrooms flow 

seamlessly from the breathtaking light 
filled great room and kitchen.

The single story Palm Cottage offers 
3 bedrooms, 2 ½ bathrooms in a lovely 
open great room setting with beach 
cottage aesthetics. This 2,514 square 
foot floor plan encompasses a spacious 
master suite and a generous living area 
for entertaining.  

Step into The Coquina, a charming 
three bedroom, two-story cottage style 
home, and prepare to be impressed.  
This home is designed to maximize pri-
vacy and functionality in an exquisite 
floor plan. The alley entry with two-car 

garage paves the way to a beautifully 
situated outdoor area complete with 
pool and covered living space.

The Amelia floor plan exemplifies open 
concept living with an expansive master 
suite, two guest bedrooms, 3 ½ baths and a 
den on a single story. Perfect for entertain-
ing, the great room seamlessly flows to a 
partial covered charming outdoor space. 

Old Florida architecture is exemplified 
in the brilliantly crafted Keewaydin floor 
plan. The second story features a loft liv-
ing area allowing for picturesque views 
as well as two guest bedrooms giving the 
first floor master and open concept living 

space privacy and functionality.
The most versatile of Mangrove Bay’s 

waterfront homes, the Useppa is offered 
in three different elevations varying in 
square footage. The largest of the three is 
a true two story old Florida masterpiece 
of architectural innovation. With the 
exceptopn of Palm Cottage, all floor plans 
may include a second-story guest suite. 

With only 53 homes available, the 
opportunity to purchase a home at Man-
grove Bay won’t last long. Remarkably 
designed with spacious and open floor 
plans, these homes inspire coastal luxu-
ry living at its finest. ■

Aerial view of Mangrove Bay. 
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THE BEST QUALITY.  THE BEST CHOICES.  THE BEST LOCATIONS.
MOVE-IN-READY HOMES NOW AVAILABLE!

P R E S E N T I N G

STOCK’S BEST

FLStockDevelopment
BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE 
MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT 
TO CHANGE WITHOUT NOTICE. 

For directions and complete listings of all our models & communities please visit  
StockDevelopment.com

2639 PROFESSIONAL CIRCLE | SUITE 101 | NAPLES, FL 34119 | 239.592.7344

CORLEONE at HIDDEN HARBORGLENMORE at TWINEAGLES

MARIGOLD at ISLES OF COLLIER PRESERVE MADISON II at FIDDLER'S CREEK NORMANDY II at QUAIL WEST

ESPL ANADE OF NAPLES
MARGO – FURNISHED SINGLE FAMILY HOME
4 BED/4.5 BATH 3,578 sq.ft. NOW $1,608,770

HIDDEN HARBOR
TIVOLI III – SINGLE FAMILY HOME
3 BED/3 BATH 2,062 sq.ft. NOW $509,545

SIESTA – SINGLE FAMILY HOME
3 BED/3 BATH 2,630 sq.ft. NOW $536,455

MARATHON – SINGLE FAMILY HOME
3 BED/3.5 BATH 2,909 sq.ft. NOW $660,655

CORLEONE – FURNISHED SINGLE FAMILY HOME
4 BED/3.5 BATH 3,186 sq.ft. NOW $1,099,990 

LELY RESORT
ONLY 20  NEW HOMES AVAIL ABLE
WENTWORTH – COACH HOME
2 BED/2.5 BATH 2,091 sq.ft. NOW $391,215

SAN MARCO B – COACH HOME
3 BED/3 BATH 2,919 sq.ft. NOW $409,385

NAPOLI – VILLA
2 BED/2 BATH 1,882 sq.ft. NOW $444,260

SAN MARCO B – COACH HOME
3 BED/3 BATH 2,919 sq.ft. NOW $418,540

ST. ANDREWS – COACH HOME
3 BED/3.5 BATH 2,743 sq.ft. NOW $549,235

T WINEAGLES
GLENMORE – SINGLE FAMILY HOME
4 BED/4.5 BATH 3,591 sq.ft. NOW $1,473,495

WYNDAM – FURNISHED SINGLE FAMILY HOME
3 BED/4.5 BATH 4,298 sq.ft. NOW $2,508,850

MARC O ISL AND
MALIBU – FURNISHED CUSTOM ESTATE HOME
5 BED/5.5 BATH 3,629 sq.ft. NOW $2,599,000

COMING SOON

NAPLES RESERVE
SIESTA II – SPARROW CAY – FURNISHED SINGLE FAMILY HOME
3 BED/3 BATH 2,626 sq.ft.                NOW $834,695*

BELFIELD – PARROT CAY – SINGLE FAMILY HOME
3 BED/3.5 BATH 2,812 sq.ft. NOW $939,860

VENICE – SPARROW CAY – FURNISHED SINGLE FAMILY HOME
3 BED/2.5 BATH 2,643 sq.ft. NOW $966,750

MADISON – PARROT CAY – FURNISHED SINGLE FAMILY HOME
4 BED/4.5 BATH 2,947 sq.ft.              NOW $1,207,500*
*Offered as a model leaseback. See Sales Associate for details.

FIDDLER'S  CREEK  – MARSH COVE  
NEW HOMES JUST RELEASED FROM THE $500s
CHANDLER – SINGLE FAMILY HOME
3 BED/4.5 BATH 3,136 sq.ft. NOW $1,142,130

MADISON II – SINGLE FAMILY HOME
4 BED/4.5 BATH 3,054 sq.ft. NOW $1,152,905

VALE – SINGLE FAMILY HOME
4 BED/4.5 BATH 3,284 sq.ft. NOW $1,198,405

ULYSSA – FURNISHED SINGLE FAMILY HOME
5 BED/4 BATH 3,196 sq.ft. NOW $1,439,055

ISLES OF COLLIER PRESERVE
MARIGOLD – SINGLE FAMILY HOME
4 BED/4.5 BATH 3,578 sq.ft. NOW $1,272,550

PLUMBAGO – SINGLE FAMILY HOME
3 BED/4 BATH 3,714 sq.ft. NOW $1,323,205

QUAIL WEST
MUIRFIELD V – SINGLE FAMILY HOME
4 BED/4.5 BATH 3,375 sq.ft.  NOW $1,480,480

NORMANDY II – FURNISHED SINGLE FAMILY HOME
4 BED/4.5 BATH 4,124 sq.ft. NOW $2,145,000

WINDSOR III – ESTATE HOME
4 BED/4.5 BATH 4,155 sq.ft.  NOW $2,249,925

SOLD

SOLD

MALIBU at MARCO ISLAND

PENDING
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Public invited to special presentation luncheon
at Moorings Park Grande Lake

M
oorings Park Grande Lake, 
the new Life Plan (CCRC) 
Community being devel-
oped by Moorings Park 

and London Bay Homes, is inviting the 
public to a special event that will fea-
ture the premiere of the community’s 
new informative video presentation and 
the release of more details and artistic 
renderings of the community’s spectac-
ular Grande Clubhouse and amenities.

The informational luncheon will be 
held on Thursday, June 28, at 11:30 a.m., 
at the Moorings Park Grande Lake Sales 
Gallery. Those wishing to attend need 
to RSVP by 5:00 p.m. on Tuesday, June 
26, by calling 239-919-1620. 

The Moorings Park Grande Lake 
Sales Gallery is located on Premier 
Drive, on the south side of Golden Gate 
Parkway, between Airport-Pulling and 
Livingston roads, inside the entrance to 
Naples Grande Golf Club.

“Moorings Park Grande Lake is going 
to be a spectacular community that 
offers exceptional healthcare services,” 
stated Daniel Lavender, CEO of Moor-
ings Park Institute, Inc. “We hope the 
public will take advantage of this oppor-
tunity to learn more about London Bay 
Homes’ luxurious design and Moorings 
Park’s commitment to Simply the Best® 
qualities, services and amenities.” 

Building upon the foundation that 
has made Moorings Park and Moorings 
Park at Grey Oaks the preferred choice 
for Life Plan (CCRC) communities in 
Southwest Florida, this third incredible 
neighborhood is planned for the next 
generation of residents.

Situated on 55 acres in the heart of 
Naples, Moorings Park Grande Lake will 
combine one-of-a-kind vistas of magnifi-
cent lakes and championship golf with 
luxury homes and exceptional healthcare.

Moorings Park Grande Lake is being 
created in partnership with esteemed 
luxury custom homebuilder and devel-
oper, London Bay Homes, long known 
for its award-winning architectural 
design and attention to detail. 

“Future residents will be attracted 
to its natural beauty, classic design and 
total commitment to enabling them to 
live longer, healthier and happier lives,” 
said Lavender.

“For nearly three decades, the brand 
promise of ‘Private Label Living’ has 
reflected our commitment to building 
and developing the finest luxury homes 
in Southwest Florida,” said Mark Wil-
son, President of London Bay Homes. 
“It’s an honor for us to now extend our 
philosophy of choice in design to the 
area’s newest community.”

The community will consist of luxuri-
ous mid-rise residences, including spa-
cious penthouses. Prices start at $1.4 mil-
lion with 70 percent refundable entrance 
fees. Assisted Living, Memory Care and 
Physician Services are included.

Moorings Park Grande Lake is a pet-
friendly campus and has been designed 
to take advantage of the views of a 
28-acre lake and the picturesque golf 
course beyond.

The physical environment presents 
an innovative and resort-style blueprint 
that provides for seamless physical and 
visual experiences. It also maximizes 
the beauty and appeal of waterfront liv-
ing combined with high-end materials 
and services. 

Consistent with other Moorings Park 
campuses, Moorings Park Grande Lake 
will include common areas that pro-
mote social interaction, which will allow 
and encourage residents to choose from 
indoor and outdoor activities year-round.

A few of the planned outdoor activi-
ties or amenities include a yoga pavilion, 

walking paths, lakeside parklettes with 
boardwalks, gardens, fire pits and over-
looks; and several bird-watching posts. 
The areas for social gatherings were 
designed so the family members and 
friends of our residents could join in the 
various activities, which could include 
events such as outdoor concerts.

The clubhouse, as planned, will fea-
ture casual and fine dining venues, a 
private dining room, long curved bar, art 
studio, wellness center, state-of-the-art 

fitness center, strength and cardio area, 
salon and spa, and a resort-style pool 
with poolside cabanas.

Also located in the clubhouse will be 
The Center for Healthy Living. The cen-
ter is home to rehabilitation services, as 
well as the Care 360 concierge healthcare 
program, which was developed in part-
nership with NCH Healthcare System. 

The Care 360 
program offers a 
higher level of per-
sonalized primary care. Services are 
available to residents of Moorings Park 
with no additional fees, other than typi-
cal co-pays. The Care 360 concierge 
physicians are accessible by appoint-
ment, plus 24/7 access via phone, text 

or email.
The Moorings Park Grande Lake Sales 

Gallery’s regular hours are Monday thru 
Friday, 8:30 to 5:00. It is closed Saturdays 
and Sundays. For additional information 
visit MooringsParkGL.org. ■

Above: Moorings Park Grande Lake consists 
of luxurious mid-rise residences, including 
spacious penthouses. Left: The buildings 
at Moorings Park Grande Lake feature a 
coastal-inspired architectural design. Below: 
Gorgeous golf course and lake views are 
available from nearly every residence at 
Moorings Park Grande Lake. Bottom Left: The 
clubhouse includes casual and fine dining 
venues and a long curved bar. Bottom Right: 
The Moorings Park Grande Lake clubhouse 
lobby is as inviting as it is beautiful.
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Second tower under construction at Kalea Bay
Club amenity center popular with residents

J
ust months after the success-
ful sell out and move-ins of all 
developer units in Kalea Bay’s 
first tower, construction on the 

second tower in the gated, luxury high-
rise community located in North Naples 
is well underway.

“We’ve had record-breaking sales in 
Tower 200 during the first quarter of 
2018,” stated Inga Lodge, Vice President 
of Sales & Marketing for Kalea Bay. “To 
be more specific, from January to May 
we sold 24 residences in Tower 200 
totaling more than $52 million.  How-
ever, since launching sales in July 2017, 
we have sold more than 50 percent of 
all residences in the tower for a total of 
$120 million.”

Like its predecessor, Tower 200 is 
also 22-stories with 120 residences. Spe-
cifically, 20 floors of residences over 
two floors of parking.

Six floor plans are available in Tower 
2. Residences 1 and 6 are 3-bedroom 
plus den/3.5 bath plans with 3,704 total 
square feet. Residences 2 and 5 are 
4-bedroom/4.5 bath plans with 3,791 
total square feet. Residences 3 and 4 
are 4-bedroom/4.5-bath plans with 3,919 
total square feet.

“Residents will revel in Gulf 
views, open floor plans, a pri-
vate elevator leading directly into 
their residence and wood floors 
throughout,” said Lodge.

The custom kitchens have Wolf 
and SubZero appliances, a natural 
gas range, luxury cabinetry, quartz 
countertops, a Butler’s pantry and 
oversized island, all standard features.

“Our floor plans have an open 
design we call ‘lifestyle designs’ 
that blends the kitchen seamlessly 
into the living and dining rooms, 
perfect for the way people live 
today,” said Lodge. 

The master bedroom includes 
an oversized walk-in closet while 
the master bath has his and hers vani-
ties, quartz countertops, luxury cabi-
netry, a soaking tub and separate glass-
enclosed shower.

“Master suites, kitchens and main 
living areas in most units have direct 
views to the water and preserve. They 
are perfect vantage points to watch 
our spectacular sunsets,” 
Lodge said.

Additional residential 
features include floor-
to-ceiling windows and 
doors that open to large 
lanais with transparent 
glass rails. 

“We take our outdoor 
living as seriously as our 
indoor living with over-
sized lanais on every 
residence,” said Lodge. 
High-tech wiring and 
fully equipped laundry 
rooms round out the list 
of features.

Like the first tower, 
Tower 200 will also have 
rooftop amenities includ-
ing a pool, open-air fitness center and a 
sky lounge.

Prices in Tower 200 begin at $1.4 million.
The residents of the first tower, along 

with their family members and friends, 
are already enjoying the community’s 
Club amenity center. It opened in early 
January and is now the social and rec-
reational centerpiece of the community.

“The 88,000-square-foot club amenity 
center is located on the north side of the 
large lake at the community’s entrance,” 
stated Lodge. “Not only is it a dramatic 
sight as residents and visitors drive into 
the community, but it’s now the envy of 
every community in the Naples area.”

She added, “Purchasers in Tower 
200 can start using the club and its 
amenities the day they sign their con-
tracts, affording them an unprecedented 
opportunity to utilize this amazing $25 
million world-class amenity center.” 

The clubhouse itself features three 
individual pools, including a resort 
pool, an adults-only pool and a chil-
dren’s pool, plus an expansive pool 
deck, an open-air bar, an indoor/outdoor 
restaurant, bistro, a fitness center, and 
lakeside fire pit.

“All three pools overlook the lake 
and provide a multitude of recreational 
options for everyone who lives and vis-

its here,” said Lodge.
Expansive sun decks and lounge 

chairs separate each of the three pools 
for the ultimate in privacy.

If basking in the sun or taking a 
refreshing dip in the pool isn’t on a 
resident’s schedule, perhaps meeting 
friends for lunch, dinner or drinks is.

“We have the perfect place for all 
three,” said Lodge. “The indoor/out-
door restaurant serves incredible meals 
throughout the day. And what better 
way to celebrate the good life in Florida 
than meeting family and friends for 
drinks while watching the sun set over 
the Gulf of Mexico. This is what living 

in Florida is supposed to be.”
Adjacent to the clubhouse is the 

tennis pavilion with 4 Har-Tru tennis 
courts, as well as eight pickleball courts. 
Guest suites can be reserved by mem-
bers to accommodate overnight guests 
and are located on property. 

Residents also have a shuttle service 
that originates from the clubhouse, and 
takes them to the beach.

For more information regarding 
Kalea Bay, visit the onsite sales cen-
ter. It is located on Vanderbilt Drive, 
two-tenths of a mile north of Wiggins 
Pass Road.  Call (239) 793-0110 or visit 
KaleaBay.com. ■

Top: Kalea Bay’s second tower is 22 stories 
and features 120 luxury residences. Above 
Left: The rooftop amenities at Kalea Bay’s 
second tower will include a pool, open-air 
fitness center and sky lounge. Right: The 
custom kitchens feature Wolf and SubZero 
appliances and an oversized island. Below 
Left: All master bedrooms offer views of the 
Gulf of Mexico. Below Right: The high-rise 
residences have very open floor plans. 

A D V E R T O R I A L
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Mediterra
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com

Naples Square
1030 3rd Avenue South #101
Naples, FL  
239.228.5800
NaplesSquare.com

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
844.838.3392
MintoUSA.com

Lely Resort New Home Sales
8038 Signature Club Circle, Bldg 8-102
Naples, FL
239.793.2100
stockdevelopment.com

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercato.com

Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
888.841.3477 
AveMaria.com

Barrington Cove - DR Horton
16168 Aberdeen Avenue
Naples, FL
239.287.9499
drhorton.com/swfla

Naples Reserve
14885 Naples Reserve Circle 
Naples, FL
239.732.1414
naplesreserve.com

Eleven Eleven Central
100 Goodlette-Frank Road South 
Naples, FL
239.302.6848
1111central.com.com

Omega
26951 Country Club Drive
Bonita Springs, FL 
239.301.4940
omegabonitabay.com
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Fronterra by CC Homes
8725 Madrid Circle
Naples, FL
239.207.3721
FronterraFL.com

Mockingbird Crossing-DR Horton
1546 Mockingbird Drive
Naples, FL
239.225.2678
drhorton.com/swfla

Artisia - Lennar
1347 Artesia Drive East
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave
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La Morada
2385 Montserrat Lane
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave

Orange Blossom Ranch
2083 Vermont Lane
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave
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Sue@SueMyhelic.com · SueMyhelic.com

Falling Waters      $238,500
Turnkey 2BR, 2BA 2nd fl oor unit.   Lanai features include 

outdoor kitchen with Jenn Air Grill, fridge, sink & cabinet space. 

Island Walk    $494,500
4BR, 3BA, 2C garage pool home.  All white kitchen,

fi replace, security system, hurricane shutters & more.

Bellagio    $2,999,999
3BR, 3.5BA plus den furnished penthouse. Open
fl oor plan with unobstructed views of the Gulf.

GORGEOUS PARADISE IN THE SKY! PEACEFUL & WATERFALL VIEW!RESORT-STYLE AMBIANCE!

NEW LISTING!
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NETWORKING
CBIA Real Estate Industry Panel at Hilton Naples

Florida Weekly welcomes submissions for the Networking photo pages from business events, grand openings, professional association meetings, etc. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

Ron Waldrop, Claudine Leger-Wetzel, Van Osborne and Chris 
Johnson

Dave Dunnavant, Tony Fortino, John Williams and JP Coleman

Cali Clardy, Jackie Nelson and Jessica SchneiderBrian Keller, Rob Carroll, Rick Armalavage, John Wiseman and 
Tony Fortino

William Archer, James Schlimmer, Terrilyn VanGorder, Nicholas Bobzien, Richard Baranski, 
Marty Manion and Jeff Jones

Julia Kennealy, Jones Gustave, Caleb Froitzheim, Tony Fortino and Mitch Crawford

John Wiseman 
and Jenny 

Malone-
Wiseman
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Featured Open House
PELICAN ISLE – AQUA • 13675 Vanderbilt Drive #210 • $3,995,000 • Open Sun 1-4pm
4 bedroom, 5 bath, 4,573 square foot condominium
John D’Amelio 239.961.5996
Premier Sotheby’s International Realty
Web ID 218006729

Call 239.325.1960 to be inculded in Florida Weekly’s OPEN HOUSE DIRECTORY

Naples
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
PORT ROYAL 1201 Galleon Drive $13,875,000 Royal Shell Real Estate Call for Details! 239.213.9100  Fri-Sun 1-4pm 
GREY OAKS - ESTUARY  1234 Gordon River Trail  $6,595,000  Premier Sotheby’s International Realty  Melissa Williams 239.248.7238  Sunday 1-4pm  
OLD NAPLES 150 13th Avenue South $4,475,000 Royal Shell Real Estate The Taranto Team 239.572.3078  Sunday 1-4pm 
OLD NAPLES    489 1st Avenue South  $4,175,000    William Raveis    Dante DiSabato 239.537.5351   Sunday 1-4pm
PELICAN BAY - BARRINGTON   7035 Greentree Drive  $3,950,000  Premier Sotheby’s International Realty  Joe McBride 239.298.3379  Sunday 1-4pm  
ESTUARY AT GREY OAKS     1461 Anhinga Pointe  $3,895,000     William Raveis     Dante DiSabato 239.537.5351   Sunday 1-4pm
OLD NAPLES  514 3rd Street North  $3,800,000  Premier Sotheby’s International Realty  Alyssa Reppucci 239.776.6714  Sunday 1-4pm  
QUAIL WEST 5889 Sunnyslope Drive $3,300,000 Royal Shell Real Estate The Taranto Team 239.572.3078  Sunday 1-4pm 
BELLAGIO  10620 Gulf Shore Drive #802  $2,999,000  Gulf Breeze Real Estate  Sue Myhelic 239.216.6444  Sunday 1-4pm
OLD NAPLES    875 9th Avenue South  $2,875,000     William Raveis     Dante DiSabato 239.537.5351   Sunday 1-4pm
PENINSULA AT TREVISO BAY 9938 Montiano Drive $2,697,900 Royal Shell Real Estate Peninsula Sales Team 239.777.7209  Daily 10am-5pm 
GREY OAKS - ESTUARY AT GREY OAKS  1220 Gordon River Trail  From $2,495,000  Premier Sotheby’s International Realty  Call 239.261.3148 Mon-Sat 9am-5pm 
     & Sun 12-5pm
CORTILE AT MEDITERRA  10838 Est Cortile Court  $2,350,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
THE MOORINGS  441 Wedge Drive  $2,250,000  Premier Sotheby’s International Realty  Sheila Lytle 239.293.5040  Sunday 1-4pm  
OLD NAPLES - ESMERALDA ON EIGHTH  969 8th Avenue South #201  $2,195,000  Premier Sotheby’s International Realty  Denise Tozzi 239.370.3944  Sunday 1-4pm  
CELLINI AT MEDITERRA  16510 Cellini Lane  $2,000,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
QUAIL WEST  4211 Cortland Way  $1,950,000  Premier Sotheby’s International Realty  Betty Smith 239.821.7608  Sunday 1-4pm  
THE DUNES    295 Grande Way #804  $1,649,000    William Raveis    Dante DiSabato 239.537.5351   Sunday 1-4pm
GREY OAKS - TORINO  2088 Rivoli Court   $1,595,000  Premier Sotheby’s International Realty  Jutta V. Lopez 239.659.5113  Sunday 1-4pm  
TORINO AT GREY OAKS  2121 Modena Court  $1,650,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
VANDERBILT BEACH - BELLAGIO GRANDE  10620 Gulf Shore Drive #201  $1,500,000  Premier Sotheby’s International Realty  Pamela Parsons 239.404.3475  Sunday 1-4pm  
PELICAN BAY - DORCHESTER  6075 Pelican Bay Boulevard #1102  $1,399,000  Premier Sotheby’s International Realty  Werner Schroeder 239.776.8956  Sunday 1-4pm  
VINEYARDS - TERRACINA  451 Terracina Way  $1,399,000  Premier Sotheby’s International Realty  Claudia Vitulich 239.330.3611  Sunday 1-4pm  
QUAIL WEST  4649 Idylwood Lane  $1,395,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
ISLES OF COLLIER PRESERVE 5718 Clarendon Drive $1,349,000 Royal Shell Real Estate The Taranto Team 239.572.3078  Sunday 1-4pm 
RESIDENCES AT MERCATO  9123 Strada Place #7125  From $1,325,000  Premier Sotheby’s International Realty  Sales Offi ce 239.594.9400 Mon-Sat 10am-6pm 
COLLIER’S RESERVE  12600 Colliers Reserve Drive  $1,195,000  Premier Sotheby’s International Realty  Gregory Sofranko 239.877.1966  Sunday 1-4pm  
THE DUNES  295 Grande Way #02  $999,999  Gulf Breeze Real Estate  Sue Myhelic 239.216.6444  Saturday 1-4pm
PELICAN ISLES - RESIDENCES II  435 Dockside Drive #201  $989,000  Premier Sotheby’s International Realty  Suzanne Ring 239.821.7550  Sunday 1-4pm  
THE DUNES - SEA GROVE  375 Sea Grove Lane #102   $825,000  Premier Sotheby’s International Realty  Craig Wolf 239.850.3172  Sunday 1-4pm  
TIBURON - CASTILLO  2854 Tiburon Boulevard #103  $819,900  Premier Sotheby’s International Realty  Priscilla Diaz 413.221.4615  Sunday 1-4pm  
LELY RESORT - CLASSICS PLANTATION ESTATES  7486 Martinique Terrance  $779,900  Premier Sotheby’s International Realty  John Dolle 239.410.5896  Sunday 1-3pm  
TRADITIONS AT GREY OAKS  2305 Residence Circle #101  $750,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
WINDSTAR - REGATTA LANDING  2439 Breakwater Way #9-101  $739,000  Premier Sotheby’s International Realty  Susie Culp 239.290.9000  Sunday 1-4pm  
LELY    7924 Cordoba Place  $547,900    William Raveis    Dante DiSabato 239.537.5351   Sunday 1-4pm
MEDITERRA GOLF COMMUNITY 17055 Porta Vecchio Way #101 $539,000 Royal Shell Real Estate Navarro Group 239.689.9339  Sunday 1-4pm 
PORTA VECCHIO AT MEDITERRA  17005 Porta Vecchio Way #202  $499,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
SATURNIA LAKES  2388 Leafshine Lane  $475,000  Premier Sotheby’s International Realty  Lisa Rogstad 239.777.1698  Sunday 1-4pm  
PELICAN MARSH - RAVENNA  2432 Ravenna Boulevard #102  $434,900  Premier Sotheby’s International Realty  Nancy Randall 239.776.4946  Sunday 1-4pm  
BRIARWOOD  732 Teton Court  $399,900  Premier Sotheby’s International Realty  Janine Monfort 239.641.0990  Sunday 1-4pm  
LOGAN WOODS  5260 Hickory Wood Drive  $395,000  Premier Sotheby’s International Realty  Anne Robinson 619.719.6532   Sunday 1-4pm  
LIVINGSTON LAKES - COACH HOMES  15156 Palmer Lake Circle #202  $369,000  Premier Sotheby’s International Realty  Debbi/Marty McDermott 239.564.4231  Sunday 1-4pm  
WILSHIRE LAKES  6091 Shallows Way  $365,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
VERONA WALK  7422 Emilia Lane  $314,000  Premier Sotheby’s International Realty  Taryn Cafi ero 239.287.2840  Sunday 1-4pm  
CYPRESS WOODS GOLF & C.C.  3445 Grand Cypress Drive #102  $264,900  Gulf Breeze Real Estate  Sue Myhelic 239.216.6444  Sunday 1-4pm
HUNTINGTON LAKES  2440 Millcreek Lane #103  $229,000  Gulf Breeze Real Estate  Sue Myhelic 239.216.6444  Saturday 1-4pm
GLEN EAGLE 6820 Sterling Greens Place #2104 $219,000 Royal Shell Real Estate Mark Semeraro 239.370.2455  Sunday 1-4pm 
 
Bonita Springs
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
BONITA BAY - TAVIRA 4851 Bonita Bay Boulevard #804 $2,495,000 Royal Shell Real Estate Gary & Jeff Jaarda 239.293.1507  Sunday 2-4pm 
BONITA BAY - WOODLAKE  3959 Woodlake Drive  $739,000  Premier Sotheby’s International Realty  Joanne MacLeod 239.784.7534  Sunday 1-4pm  
PALMIRA GOLF & CC 14074 Lavante Court $676,900 Royal Shell Real Estate Ron Cotorakas & Jim Nott 239.560.1406  Fri-Mon 11am-3pm 
PELICAN LANDING - SOUTHBRIDGE  25041 Ballycastle Court #201   $349,000  Premier Sotheby’s International Realty  Stephanie Coburn/Pam Umscheid 239.825.3470  Sunday 1-4pm  
CORDERA  10868 Alvara Way  $280,000  Premier Sotheby’s International Realty  Monica Rawn 239.272.3468  Sunday 1-4pm 
  
Estero
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
PELICAN LANDING 23680 Waterside Drive $1,060,000 Royal Shell Real Estate The Taranto Team 239.572.3078  Sunday 1-4pm 
SHADOW WOOD AT THE BROOKS 23307 Foxberry Lane $699,000 Royal Shell Real Estate Gary Ryan 239.273.6796  Sunday 1-4pm 
WILDCAT RUN 20261 Country Club Drive $535,000 Royal Shell Real Estate Carol Jones 239.250.4310  Sunday 1-4pm 
BELLA TERRA 20283 Torre Del Lago Street $389,000 Royal Shell Real Estate Jamie Lienhardt 239.565.4268  Sunday 1-4pm 
COUNTRY CREEK 21179 Butchers Holler $269,000 Royal Shell Real Estate Jim Griffi th, The Boeglin Team 239.322.2409  Sunday 1-4pm 
 
Fort Myers
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
THE FOREST  16647 Bobcat Court  $445,000  Premier Sotheby’s International Realty  Ray Felitto 239.910.5640  Sunday 1-4pm  
CAUSEWAY KEY 13400 Causeway Palms Cove $275,000 Royal Shell Real Estate Scott Allan 239.333.3635  Daily 12-4pm 

Florida Weekly’s OPEN HOUSE DIRECTORY  |  June 23 & 24
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Is where your story begins

*For well qualified borrowers.

Get started. Call today! (239) 908-5864
Or visit www1.LMCU.org/FloridaMortgage

Build your dream home
with as little as 5% down*.

$650,000

Lenore Vitale | 239.370.7030

Richard Droste
Sales Associate

239.572.5117
richard.droste@sothebysrealty.com

Jacki Strategos, P.A.  
Sales Associate, GRI, CREN  

239.370.1222
jacki.strategos@sothebysrealty.com

premiersothebysrealty.com

Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated.

BEAUTIFUL HOMESITE 1621 Begonia Court  
$370,000
—
Popular southern exposure on 
an indirect access waterway. 
Easy access to the Gulf through 
Roberts Bay. Delightful street with 
lovely homes. Close to amazing 
Mackle Park, YMCA, shopping & 
more. Sewer assessment paid.

SEWER ASSESSMENT PAID
521 S. Heathwood Dr. 
$154,900
—  
Great inland lot nestled in the 
desired south end of the island. 
Close to Mackle Park, YMCA, 
restaurants and shopping. Eastern 
exposure brings all the glorious 
morning sunrises into your home. 
Lot is lined w/trees for total privacy. 

HUGE PRICE REDUCTION
1830 Menorca Ct.
$725,000
—  
Lovely home with all the right 
features. Great curb appeal, high 
ceilings, large rooms, tons of 
windows/sliders to brighten each 
room. Lovely street, direct access 
waterway with quick out. 3 BR/2 
BA. New roof/lanai cage approved.

IT’S ABOUT THE VIEW
Dela Park Place #704
$569,900
—  
Great inland lot nestled in the 
desired south end of the island. 
Close to Mackle Park, YMCA, 
restaurants and shopping. Eastern 
exposure brings all the glorious 
morning sunrises into your home. 
Lot is lined w/trees for total privacy. 

 Harbour Drive Banking Center
2911 Tamiami Trail North

 NMLS# 1215049

Fift h Th ird 
Private Bank Mortgage 

Loan Program

To learn more 
contact me today!

O: 239-330-3530 
C: 781-576-0095
Jennifer.Fueger@53.com
www.53.com

Jennifer Fueger
Mortgage Loan Originator

Margaret Hutchison
239.272.7000
mhutchison@JohnRWood.com

IMPERIAL GOLF ESTATES    $290,000

13131 Castle Harbour Dr #M5
Stunning Carriage Home, mostly furnished. 2+bedrms/2 baths at 
Bermuda Greens, M-5. Larger 1,820 sq. ft. unit. Mirrored walls, NO 
stairs, garage! Panoramic Golf course/pond view. 50 steps to pool & spa.
MLS 218023968           IMPERIAL GOLF CLUB

OPEN D
AILY 594-9484

Housing activity in May yields solid market
NAPLES AREA BOARD OF REALTORS

For a second consecutive year, hous-
ing activity during May demonstrated 
to broker analysts that May remained 
a standout month. Overall closed sales 
were remarkable with 1,024 closed sales 
during May 2018 compared to 1,027 
closed sales in May 2017. Closed sales 
in May 2018 were higher than all months 
following May 2017. May also saw inven-
tory levels continue to stabilize, accord-
ing to the May 2018 Market Report 
released by the Naples Area Board of 
Realtors, which tracks home listings and 
sales within Collier County (excluding 
Marco Island).

“In 2017, May’s sales increased 23 
percent over sales in May 2016,” said 
Phil Wood, president of John R. Wood 
Properties. “The fact that we are keeping 
the same pace this year and inventory is 
holding steady is good news as we move 
into summer.” 

Closed sales of properties in the 
$300,000 to $500,000 price category dur-
ing May increased 21 percent over May 
2017, while closed sales in the $300,000 
and below price category were just one 
sale short of the number of closed sales 
in May 2017.

There was very good news for buy-
ers in the report as May’s overall medi-
an closed price dropped 5 percent to 
$337,000 from $355,000 in May 2017. 
Moreover, the overall median closed 
price for homes priced above $500,000 
decreased 14 percent to $507,000 from 
$590,000 in May 2017. 

On the high-end side of the market, 
despite an 11 percent increase in median 
closed prices, pending sales of proper-
ties in the $2 million and above price 

category increased 23 percent in May 
2018 compared to May 2017. 

“We haven’t seen inventory levels 
in May this high since 2013,” said Mike 
Hughes, vice president and general man-
ager for Downing-Frye Realty, Inc. “I was 
concerned that the low end of the market 
would start shrinking after season, but the 
May report showed inventory increased 6 
percent for homes under $300,000.”

Overall inventory in May rose by 15 
properties compared to May 2017. The 
report also showed inventory rose in 
May for both single family homes and 
condominiums priced below $500,000, 
which accounted for 58 percent of the 
available market in Collier County at the 
end of the month. ■



Ronto.com

1111Central.com
239-302-6848

Sales Center:
100 Goodlette-Frank Road South

Naples, FL 34102

COMING SOON –  right in the
center of the Design District
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Cuisine news
On eating local – and how Anthony 
Bourdain made that important. C3  

Arts Commentary
Insane or sanctified? The Studio 
Players bring “Agnes of God” to the 
stage. C10 

Latest films
See if “American Animals” is worth the 
price of admission. C17  

Naples reality show contestant reflects on ‘new experience’

It’s been a few short weeks since Trent 
Jespersen got booted to the curb on na-
tional television when “The Bachelor-
ette” star Becca Kufrin sent him packing 
in the second episode of the show, which 
airs on ABC. The show pits 28 hopeful 
bachelors against one another as they vie 
for the heart of one girl through progres-
sively challenging, awe-inspiring and ex-
pensive dates.

But, the 28-year-old 
Naples model and real 
estate agent seems to 
have bounced back. 
Florida Weekly talked 
to him after his final 
episode of the reality 
TV show aired June 4. 

Q: So you’re origi-
nally from Iowa. How 

did you end up in Naples before retire-
ment? 

A: I moved to Naples because my ex-
girlfriend and I just wanted to move to 
a random place. I had friends that lived 
here, but there was no real reason. We 
got here in 2012 and I liked the serenity 
of the place. The beaches are some of the 
best in the country. I’ve been here 6 years, 
and I’m moving up to Orlando now where 
there’s more of a market in terms of real 
estate and modeling, too. 

F THERE’S AN UP SIDE TO THE STICKY, STORM-TOSSED SUMMERS OF SOUTH-
west Florida, it’s that it is a whole lot easier to land a great table in 
your favorite restaurant and that establishment is mighty happy to 
see you.
In fact, restaurateurs are so determined to keep the business rolling 
through the slower season that many offer specials and discounts 
to lure year-round residents out of their air-conditioned cocoons. 

There are specially priced meals, reductions in wine prices and various 
events because that’s when they have time for them.

Summer value menus have become downright respectable, not to men-
tion something of a necessity, as evidenced by the caliber of restaurants 
offering them. Many of the Naples Originals (naplesoriginals.com), a 
group of independent, locally owned and operated restaurants, are lead-
ing the way in offering budget-pleasing specials.

BY KAREN FELDMAN
Cuisine Correspondent

Restaurants 
promote 

appetizing 
offers to 

ensure 
survival 

through the 
(somewhat) 

slower 
season

SEE SPECIALS, C4 

SPECIALS
SUMMER

I

Sink your teeth into sizzling

COURTESY PHOTO

Top: Chef Lysielle’s signature 
Bleu de Mer, or Mediterranean 
Sea Bass, from Bleu Provence in 
Naples.

JESPERSEN

Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
Mystique at Pelican Bay | 239.598.9900 
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs | 239.948.4000
Sanibel Island | 239.472.2735
Rentals | 239.262.4242

SEE REALITY, C12 

BY KRISTINE GILL
Florida Weekly Correspondent

L
S
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Heel pain in the morning can be 
easily resolved.

1

Feel pebbles in the balls of your 
feet; can be a nerve tumor. 

2

New customized total ankle 
implants for end stage ankle 
arthritis, see us now.

3

Diabetic infections kill more people 
than breast cancer and AIDS. If 
diabetic, must see us now.

4

Collapsing arch may be a sign of 
serious tendon damage.

5

Ingrown toenails can lead to bone 
infection; we treat them fast.

6

Dull Achilles pain can lead to 
ruptures, if untreated.

7

Top pickleball injuries seen include 
foot fractures from ankle sprains.

8

Moving Forward

Recognized Amongst
American Top 

Podiatrists
2010, 2014, 2016, 2017 & 2018

Dr. Kevin Lam FACFAS, DABLES, DABPS
730 Goodlette Road, Suite #102, Naples

Dr. W. Drew Chapman, AACFAS
12250 Tamiami Trail East, Suite #101, Naples 

Dr. Rikhil Patel, DPM, AACFAS
840 111 Avenue North, Suite #3, Naples

Dr. Khoa Nguyen, DPM, AACFAS
530 S.E. 16th Place, Suite A, Cape Coral 

Dr. Chelsea Viola, DPM, AACFAS
9510 Corkscrew Palms Circle, #3, Estero

(239) 430-3668  www.NaplesPodiatrist.com
Request Appointments Online–Quick Access To Appointments

Board Certifi ed in Reconstructive Ankle Surgery.  Board Certifi ed in Foot Surgery.

8 New Facts About Your Feet & Ankles
Avoid Surgery–Live Amniotic Stem Cell Th erapy For Knee, Ankle and Foot Pain.

LONGEST TRACK RECORD OF FOOT & ANKLE SURGERY SUCCESS IN COLLIER COUNTY

COLLECTOR’S CORNER

scott SIMMONS
ssimmons@floridaweekly.com    

I’ve never told my mother this, but 
it bothered me when she insisted on 
drinking coffee out of a mug at supper.

I mean, my grandparents were happy 
to sip theirs from the cups and saucers 
that matched Grandma’s Noritake din-
nerware — Grandpa took his coffee 
black, thank you very much. Grandma 
preferred hers with a spoonful of sugar 
from the matching sugar bowl. And my 
mom? Sugar from the aforementioned 
sugar bowl and a splash from the can of 
Carnation milk.

Oh, well. I’d have at least poured it 
into the cream pitcher.

She insisted that her coffee stayed 
warmer in the mug, and she didn’t have 
to get up as often to refill it, either. After 
all, that kitchen was hot, especially in 
the days before central air conditioning.

For some reason, a properly set table, 
with matching accessories, no less, was 
important to me. After all, a chubby 
8-year-old boy needed something over 
which he had some control, something 
that made life in early 1970s Florida 
appear to be at least somewhat refined. 

And that need probably is part of 
what led to my love of china, silver and 
glassware, and, by extension, antiques. 

But it goes beyond patterns and labels 
and degrees of quality. 

It’s all about the memories.
I close my eyes and look back at the 

tables of yore. Grandpa sat at the north 
of the table. Grandma was to his right, at 
the west, in the seat nearest the kitchen. 
I generally sat next to her. If he was in 
town, my dad sat at the south end, and 
my mom sat on the east. My baby broth-
er sat in his high chair between them, 
and my sister sat to my mom’s right. 

Perhaps that’s why I kept the Nori-
take china — maybe even that mis-
matched mug. After all, with one clink 
of a dish, I’m seated in that Fort Myers 
dining room again. 

All may not have been right with the 
world, but very nearly everyone who 
mattered was there. And those who are 
gone are missed. ■

Bought: Tag sale by Kofski Antiques, 
5501 Georgia Ave., West Palm Beach; 
561-585-1976 or www.kofski.com.

Paid: $30
The Skinny: We’ve all seen Lenox 

china, sold everywhere from TJ Maxx 
and Marshall’s to Bloomingdale’s and 
beyond. 

Most of what we see bears a templat-
ed design created from a decal. There 
might be a bit of hand-embellishment, 
but one plate, or cup, or saucer is 
nearly identical to every other of that 
particular pattern.

This set of diminutive cups and 
saucers was painted by the artist Jan 

Nosek, who worked for Lenox in two 
key periods — 1903-1908 and 1939-1954. 
During his early years, Lenox was 
noted for its handpainted, one-of-a-
kind wares. 

These cups and saucers date from 
Nosek’s second stint at Lenox, and you 
can see each dainty brushstroke on 
the pears, apples, oranges, cherries, 
peaches and plums that grace them.

These will be perfect for serving 
espresso, once I finally get around to 
hosting a dinner party. Or, even better, 
a palate-cleansing sorbet. 

Whatever — they whet my appetite 
for more. ■

THE FIND: A set of artist-signed Lenox demitasse cups 
and saucers.

SCOTT SIMMONS / FLORIDA WEEKLY

These Lenox demitasse cups stand about 2½ high. There were six different fruits depicted in the set of 12.

My cup runneth over with – you guessed it – memories
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What is ISST Camp:
ISST Camp is an intensive scoliosis-specifi c group 
treatment according to the original Katherina 
Schroth method. The camp is tailored for patients 
with idiopathic scoliosis and kyphosis.

What to expect during the camp:

session with a light snack and lunch provided.

individually and the home exercise program 

curve patterns.

Camp Investment: 
specifi c props, T-shirt, HEP material, daily snacks 
and lunch.

Number of Participants: Limited to 12

Registration: 
us via email at www.physioneticstherapy.com

Location: 

Naples, Florida ISST Schroth Camp
July 12-18, 2018

Don't sit & wait! Something can be done about your scoliosis.

1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–FRI 12PM to 4PM DINNER/MON–SAT 4PM to 10PM & SUN 4PM to 9PM

saturday sushi night
4PM -10PM

Must mention this 
promotion at time 
of visit. Cannot be 
combined with any 
other offer. Expires 
July 1, 2018. 

Must mention this promotion at time of visit. Cannot be combined with any other offer. Expires July 1, 2018. 

DINE 
IN 
ONLY

25% OFF 
ENTIRE SUSHI MENU 

Complimentary Sake with 
Purchase of $50 or more

 INCLUDES BOTTLE OF HOUSE WINE
 CHOICE OF HOUSE OR CAESAR SALAD

 CHOICE OF NOODLES ORIGINAL FAVORITE:
 Famous Chicken and Broccoli with Garlic & Oil 

 Homemade Meatball with Spaghetti    Italian Sausage Onion Peppers 
 Homemade Fettuccine Chicken Carbonara 

 Chicken Parmesan   Chicken Marsala   Homemade Lobster Raviolis
 ONE LARGE CANOLI EACH

DINNER FOR TWO $50 AND A BOTTLE OF WINE

#1 Sushi Restaurant in Naples
How was your sushi? Let the world know on Tripadvisor.com

UPGRADE YOUR 
BOTTLE OF WINE

FOR AN 
ADDITIONAL $15
$60 Max Value 

for Wine

ANTIQUES
Glassmakers and others inspired 

by seashells in the late 1800s
BY TERRY AND KIM KOVEL

Shell-shaped decorative objects were 
very popular during the 19th century. 
There were trinket boxes covered in 
tiny shells, counter bells made with 
mother-of-pearl shells put together 
into a container and nautilus 
shells used as part of cleverly 
shaped lamps that held spe-
cial light bulbs. Large conch 
shells were kept whole as 
decorations, often with the 
addition of a cameo carved 
into part of the shell. Dur-
ing the late 1800s, glassmak-
ers adapted the shell shape to 
their medium, making “shells” 
of colored glass and decorating 
with enamel paint or plac-
ing them in elaborate metal 
frames.

A shell-shaped cranberry 
glass watch holder with enam-
eled decorations was auc-
tioned recently. The almost 
egg-shaped glass was held in 
a gilt metal frame with leaves, 
flowers and a bird finial. It was lined 
with padded fabric to protect the watch. 
The unusual piece, probably American, 
sold for $708 at a Conestoga auction in 
Pennsylvania. A pocket watch kept in a 
holder on a table near the bed served as 
a bedroom clock. 

Q: My mother gave me a small box 

with five 3½-inch dolls inside. It says on 
the top of the box: “Best Maid Quintu-
plets,” “No. 63077” and “Made in Japan.” 
Is this of any value?

A: The Dionne quintuplets 
— Yvonne, Annette, Cecile, Emi-
lie and Marie — born in Canada 

on May 28, 1934, were the first 
quintuplets to survive infancy. 
When they were 4 months old, 

they became wards of the Cana-
dian government and were 
put under the guardianship 
of the doctor who delivered 

them. The girls lived in the 
doctor’s nursery and became a 
major tourist attraction. They 
returned to live with their 
family in 1943. Thousands 
of special dolls and souve-
nirs were made picturing 
the quints at different ages. 
Annette and Cecile are still 
alive. The value of your dolls 
is about $20. ■

— Send for a free sample 
issue of Kovels on Antiques 

and Collectibles, a 12-page, color-illus-
trated monthly newsletter filled with 
prices, news, information and photos, 
plus major sale reports and opinions 
about the world of collecting. Write to 
Kovels, P.O. Box 292758, Kettering, OH 
45429-8758, or call 800-829-9158. For 
more collecting news, tips and resourc-
es, visit www.Kovels.com.

COURTESY PHOTO

This unusual glass 
watch holder, 11 
inches high and 
with minor wear, 
sold at auction for 
more $700.

GUEST COMMENTARY
On eating local – and how Anthony 

Bourdain made that important

There have been thousands of words 
written about Anthony Bourdain, both 
during his years in the culinary spot-
light, when he seemed larger than life, 
and in the past couple of weeks, since 
he proved his wasn’t by dying at his 
own hand.

I never had the opportunity to meet 
this brilliant force of nature, but I felt 
a kinship with him. Turns out, we were 
born five days apart. I turned 62 on 
Wednesday. He would have done so this 
coming Monday. We both loved food, 
the food industry, the people involved 
and writing and talking about the many 
fascinating experiences with which they 
enrich our lives.

If you haven’t read it, I recommend 
buying your own copy of Mr. Bourdain’s 
“Kitchen Confidential.” One romp 
through the back of the house with the 
irrepressible bad boy chef he was then 
won’t be enough. And the book is a 
startling contrast to the man he became: 
the social activist, the world traveler, 
the loving dad, the chef who was will-
ing to stand back and allow those from 
wildly different cultures to savor their 
moments of fame as they awakened us 
to their foods and customs. No standing 
about gaping at the usual tourist traps 
for him. No, unless you were commun-

ing with the people, eating what they 
ate, drinking what they drank, swapping 
stories and forging friendships, it didn’t 
count.

That he should leave us now, when 
our own country seems so segmented, 
so mistrustful of and disinterested in, 
other cultures and what they have to 
offer us, seems especially sad. We need 
him now more than ever.

I don’t know about you, but I am 
grateful that Netflix is keeping his show 
on for a while so we can continue to 
spend some time getting our cultural 
and culinary lessons from a man who 
delivered both with incomparable style 
and heart. 

We will miss him. But we can never 
forget him. ■ 

karenFELDMAN
cuisine@floridaweekly.com

BOURDAIN
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Chief among them is the group’s found-
er, chef and restaurateur Tony Ridg-
way, who just finished his 47th season 
in Naples.

Owner of Ridgway Bar & Grill, Tony’s 
off Third, Bayside Seafood Grill & Bar 
and Sukie’s Wine Shop with long-time 
business partner Sukie Honeycutt, Mr. 
Ridgway says that he didn’t do summer 
specials until a few years back when the 
recession hit. But, aside from the cash 
flow issue, he realized “we were bored 
to tears in the restaurant. We made a 
decision more from the standpoint that 
we needed more bodies in here so we 
didn’t go crazy.”

So Ridgway’s offers two summer spe-
cials, both two-course meals, one for $29 
and another for $39. “We’re discounting 
two courses by 30 to 35 percent over a 
la carte,” he says. “We’re not giving it 
away, but the $29 menu is a very good 
value and the $39 menu is an extremely 
good value.”

There’s no dessert included as most 
people don’t want that during the sum-
mer, he says, and, if they do, they can 
add it.

“They’re happy, we’re happy, the 
servers are happy, the kitchen has more 
hours and all of us are less bored,” Mr. 
Ridgway says.

It’s great for customers now and 
in the fall because the staff stays on 
through the summer, is able to make a 
living and is still in place come October.

So here then is a sampling of some of 
the specials available to those of us who 
are sticking it out this summer. Check 
out these two dozen specials and con-
tact your favorite spot if you don’t see 
it listed below:

■ Barbatella: Lunch at the bar from 
11:30 a.m. to 3 p.m. is $11.95, including 
a glass of house red or white, happy 
hour at the bar, 3-7 p.m., features two-
for-one cocktails, beer and wine by the 
glass and there’s a three-course sunset 
menu from 5 p.m. to close that’s $28.50. 
On Mondays, buy one pizza and get one 
free. On Tuesdays, lasagna Bolognese is 
$16.95 and includes a glass of house red 
or white. On Wednesdays, all bottles 
of wines priced at $100 or less are half 
price and there are no corkage fees. 1290 
Third St. South; 263-1955; www.barbatel-
lanaples.com.

■ Bleu Provence: Early diners – 5-7 
p.m. Sunday through Thursday – may 
order a three-course menu that includes 
an appetizer, entrée and dessert – for 
$32.99. The offer is not valid on holi-
days and orders must be placed by 6:45 
p.m. At the bar, enjoy a quiche Lorraine 
and glass of featured wine 5-7 p.m. daily 
for $8.99. Purchase an entrée at the bar 
from 5 p.m. to close on Sunday or Mon-
day and receive a free glass of featured 
wine. 1234 Eighth St.; 261-8239; www.
bleuprovencenaples.com/early-dining.

■ Club Sushi: For $29.95 per person 
(two minimum), select one of four su-
shi or sashimi platters, which comes 
with soup and salad and a bottle of 
house wine. Available through Sept. 
30 except on holidays. Gulfcoast Inn, 
2555 Tamiami Trail N., 261-4332; www.
naplesclubsushi.com.

■ D’Amico & Sons: On Mondays, 
mussels appetizers are $8.99 and the 
mussel pasta is $17.99. Bottles of wine 
are half price on Tuesdays and Wednes-
days are ravioli nights. Sunday is date 
night, featuring a $50 three-course din-
ner for two. Monday through Saturday, 
the restaurant offers a pick-two items 
for $12 lunch menu. 4691 Ninth St.; 430-

0955; naples.damicoandsons.com.

■ Fujiyama Steak and Seafood 
House: For $29.95 per person (mini-
mum two), select one of four chicken or 
shrimp entrees, which come with soup, 
salad, shrimp appetizers, vegetables and 
rice and a bottle of house wine. Expires 
Sept. 30 and is not available on holi-
days.  Gulfcoast Inn, 2555 Tamiami Trail 
North; 261-4332; www.naplesfujiyama.
com.

■ HB’s on the Gulf: The restaurant 
at The Naples Beach Hotel & Golf Club, 
offers a bottle of Kendall-Jackson wine 
with the purchase of two dinners (large 
plates). At lunch, enjoy a glass with the 
purchase of one large plate. Available 
through Sept. 30. 851 Gulf Shore Blvd. N.; 
435-4347; www.naplesbeachhotel.com.

■ Lamoraga: This stylish tapas and 
international cuisine restaurant offers a 
summer menu featuring piri-piri sword-
fish ($20), beef short ribs ($25), truffle 
fettuccine ($21), grilled pork ($19), Gulf 
snapper ($22), chicken rigatoni ($19) 
and 4-ounce filet mignon ($25). 3936 
Tamiami Trail, 331-3669; www.lamor-
agarestaurant.com.

■ M Waterfront Grille: There are 
discounts of 25 percent off the lounge 
menu from 5 to 7 p.m., 50 percent off 
house wines and cocktails, $2 off im-
ported and domestic beers, $3 off cock-
tails and $4 off premium wines. The Vil-
lage on Venetian Bay, 4300 Gulf Shore 
Blvd. N.; 263-4421; www.mwaterfront-
grille.com

■ Ocean Prime: Stop and 
Sip the Rose is a summer-long 
promotion featuring four spe-
cially prices roses by the glass 
and bottle, ranging from $11 to 
$29 per glass. On Friday, Veuve 
Cliquot Rose is half-price — 
$14.50 a glass – 4-7 p.m., dur-
ing happy hour. Inn on Fifth, 
699 Fifth Ave. South; 430-0404; 
www.ocean-prime.com

■ Osteria Tulia: Tuesday 
nights try summer flights of 
house-made pasta, three flights 
for $29 (plus tax and tip) 460 
Fifth Ave. S., 213-2073; www.os-
teriatulia.com.

■ Ridgway Bar & Grill: 
Besides the $29 and $39 two-
course menus, available 4:30 
p.m. to close daily, happy hour 
features half-off beer, cock-
tails and wine by the glass. 
1300 Third St. South; 262-5500; 
www.ridgwaysbarandgrill.com

■ Ristorante Ciao: The 
summer dining special is $25 

per person and includes a choice of soup 
or salad, a choice of five entrees and a 
bottle of pinot grigio or Montepulciano 
wine for two. It’s available 5 to 6:30 p.m. 
Tuesday through Saturday. 835 Fourth 
Ave. S., 263-3889; www.ristoranteciao.
com.

■ Riverwalk at Tin City: Fridays 
through Sundays this summer it’s Lotsa 
Lobster nights. From 4 to 9 p.m., enjoy 
two, one-pound lobsters for $27.95 per 
person with French fries and coleslaw 
or black beans and rice. 1200 Fifth Av-
enue South; 263-2734; www.riverwalk-
tincity.com.

■ Sea Salt: Chef/owner Fabrizio 
Aielli offers a $12.95 lunch at the bar, 
which includes a glass of house wine, 
and a $34 three-course summer menu 5 
p.m. to close every day. It’s a choice of 
three appetizers, one of three entrées 
and one of three desserts. On Sundays, 
oysters are $2 and bloody Marys or 
mimosas are $5 all day. 1186 Third St. S.; 
434-7258; www.seasaltnaples.com.

■ Skillets: Weekdays through Sept. 
30, kids eat free on Tuesdays with one 
adult meal. Also available are four $8.95 
budget breakfast options and four bud-
get lunch options. 5628 Strand Blvd., 
North Naples, 596-8202; 5461 Airport-
Pulling Road N., North Naples, 566-1999; 
7711 Collier Blvd., Lely, 732-9786; 4170 N. 
Naples, 26203788; 847 Vanderbilt Beach 
Road, North Naples, 330-2515; www.skil-
letsrestaurants.com.

■ Stevie Tomato’s Sports Page: The 
FIFA Cup doesn’t last all summer, but 

Stevie Tomato’s locations are offering 
food specials and $10 domestic pitchers 
or $12.50 domestic beer buckets every 
day through the championship match on 
July 15. Weekday lunch specials feature 
seven choices for $7 each. Pebblebrooke 
Plaza, 15215 Collier Blvd.; 352-4233; www.
stevietomatosportspagenaples.com.

■ Sunburst Café: In keeping with 
offering lighter fare for the summer, 
Sunburst Café offers avocado toast for 
breakfast or lunch with two eggs for 
$9.50 and vegan bowl dishes starting at 
$7.95 (add salmon for an additional $5. 
2340 Pine Ridge Road;263-3123; www.
sunburstnaples.com.

■ The Continental: Lunch spe-
cials feature pick two items for $14 or 
$18 from select menus. Try one of 10 
Prohibition-era cocktails for $7 each at 
the bar, along with four wines and a se-
lection of beers and hard ciders for $5 
each and $7 small plates during happy 
hour, which runs 3 to 6 p.m. daily. Other 
specials include a three-course dinner 
for two for $50 on Sundays (with a $25 
bottle of wine available), $29.95 steak 
and lobster on Wednesdays, and half off 
bottles of wine priced at $200 or less on 
Thursdays. 1205 Third St. South; 659-
0007; www.damicoscontinental.com

■ The Dock at Crayton Cove: Fri-
days through Sundays this summer it’s 
Lotsa Lobster nights. From 4 to 9 p.m., 
enjoy two, 1-pound lobsters for $27.95 per 
person with French fries and coleslaw or 
black beans and rice. 12th Avenue South; 
263-9940; www.dockcraytoncove.com

■ The French Brasserie Rustique: 
Chef Vincenzo Betulia’s brasserie now 
offers a $22 lunch featuring classic 
French dishes and the daily sunset soi-
ree, featuring three course for $33 be-
tween 5 and 6 p.m. 365 Fifth Ave. S.; 315-
4019; www.thefrenchnaples.com.

■ The Local: There’s a different spe-
cial every night at this farm- and sea-
to-table spot. Mondays it’s BYOB wine 
night with no corkage fee. Tuesdays, it’s 
Casey’s $3 selection beer specials plus 
all-day taco Tuesday. Wednesdays it’s 
$12 burgers with $3 craft beer. On Thurs-
days, pasta is half price when you buy 
one entrée at full price. Friday through 
Sunday, selected bottles of wine or half 
off. 5323 Airport Pulling Road; 596-3276; 
www.thelocalnaples.com.

■ Timeless: An MHK Eatery: Chef 
David Nelson’s acclaimed grilled cheese 
is the star on Tuesdays with three vari-
eties: fried green tomato and bacon on 
sourdough for $14; smoked brisket and 
cheddar on caraway rye for $16; and 
French onion grilled cheese with cara-

melized onions, gruyere, cheese 
curds and rosemary butter for 
$14. On Wednesdays, select bot-
tles of wine are half price. 90 
U.S. 41 N.; 331-4325; www.time-
lesseatery.com.

■ True Food Kitchen: Sum-
mer happy hour runs 3-6 p.m. 
Monday through Friday featur-
ing $5 handcrafted seasonal 
cocktails, select beer and wine 
and $15 carafes of farmers market 
sangria. Every Monday, bottles 
of wine are half off. Waterside 
Shops, 5375 Tamiami Trail N.; 
431-4580; www.truefoodkitchen.
com

■ 21 Spices: Chef Asif has 
crafted a $35 three-course menu 
that includes a glass of wine or 
draft beer from the house selec-
tion as well as a choice of one 
of four appetizers, one of six 
entrees, and a choice of three 
desserts. 4270 Tamiami Trail E.; 
919-8830; www.21spicesdining.
com. ■

SPECIALS
From page 1

COURTESY PHOTOS

The Vegan Salmon Bowl from Sunburst Cafe.
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Introducing...
The new Grady-White 23 Twins! 

The pinnacle of safety, 
engineering, and 
luxury – and built 

Grady Tough!

Backed up with 
Naples Boat Mart’s 

award-winning service

  In Stock Now! 

ON THE WATER
Grady White means freedom to enjoy variety of activities on the water

BY GLENN MILLER
Florida Weekly Correspondent

Scott Latham loves the freedom of 
Southwest Florida waters that has opened 
up to him with Grady White boats.

Last fall the Naples resident purchased 
his second Grady White, a Freedom 307. 
Many things appealed to him about a 
Grady White. He knew from reputation 
and experience that a Grady White is the 
epitome of boating excellence.

He didn’t at first, though, realize the 
significance of the boat’s name: Freedom.

“I never thought of it,” Mr. Latham 
said. “You get to do what you want to do 
on the water.”

Their first Grady White allowed Mr. 
Latham and his wife, Kathy, to learn 
more about the water, the ports-of-call, 
the culture, history, sunsets and people 
of this corner of Florida.

“We love spending time on the water 
and try to get out weekly, either to grab 
lunch on Marco or Fort Myers, spend a 
little time on Keewaydin Island or run 
out 30 miles in the gulf to try our luck at 
fishing,” Mr. Latham, a retired GE plant 
manager from Louisville, Ky., wrote in 
an email to Florida Weekly. “We are 
also members of the Naples Cruise Club 
and Naples Grady White Owners, which 
keeps us busy.”

The couple’s first overnight boating 
trip was to Useppa Island, and their 
most recent trip was to Marathon in the 
Keys. The size and design of the Free-
dom 307 allows them to do whatever 
activity they prefer: beach, travel or fish.

The Grady White story goes back 
nearly 60 years, to 1959 when the com-
pany was formed. The plant is in Green-
ville, N.C.

“My first Grady, I waited almost a year 
before the model I wanted became avail-
able on the used market,” Mr. Latham 
wrote in his email. “It was a 27-foot dual 
console. I loved it,” he added, but as 
happens with most boaters, bigger and 
newer models caught his eye.

The Freedom 307 is 30 feet long. Mr. 

Latham watched the used market for 
one for six months before deciding to 
purchase a brand new 2018 model in 
May 2017.

Here’s how the Grady White website 
describes the model: “… creating a new 
category of big, saltwater tough coastal 
cruiser/family fishing boats. The Free-
dom 307 is a roomy, versatile, great per-
forming inshore or offshore cruiser with 
amenities and comfort to spare. Seating 
is second to none.”

Sounds ideal for the Lathams and 
their friends and family, which includes 
two grown children and three grand-
children.

Mr. Latham had the opportunity to 
visit the Grady White plant as his second 
boat was being built. “I was extremely 
impressed, which is a bit surprising since 
my career centered on manufacturing 
plants,” he wrote. “It was very obvious the 
investment the company makes in devel-
oping its employees, both on a personal 
and professional level, as well as the com-
mitment of the Grady White workforce to 
build the highest quality boat.”

A Grady White, Mr. Latham knows, is 
not just a boat.

“It feels good when asked by other 
boaters, ‘What boat do you own?’ and 
you can say ‘a Grady.’” 

The appeal and reputation are so 
strong that Grady White clubs have 
formed in 14 states, from Connecticut to 
Washington to Texas and Florida. There 
are at least eight such clubs in the Sun-
shine State, including one in each coastal 
Southwest Florida county: Naples in Col-
lier County, Fort Myers in Lee County 
and Port Charlotte in Charlotte County.

One of Mr. Latham’s favorite outings 
aboard his Freedom 307 is for sunset on 
the Gulf of Mexico. He believes sunsets 
on the open water and away from land 
are even more spectacular than those 
viewed from a beach.

Now that’s freedom: out on the water 
in a dual-console Grady White Freedom 
307, watching the sun disappear below the 
horizon while surrounded by family. ■

COURTESY PHOTO

Naples residents Scott and Kathy Latham aboard their Grady White Freedom 307.
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WHAT TO DO, WHERE TO GO
THEATER
Iolanthe – By Opera Naples’ Summer 
Youth Program Saturday and Sunday, 
June 23-24, at Wang Opera Center. $10-
$20. 2408 Linwood Ave. 963-9050 or 
www.operanaples.org. 

Agnes of God – By The Studio Play-
ers through July 1 at Joan Jenks Audito-
rium. 4701 Golden Gate Pkwy. 398-9192 
or www.thestudioplayers.org. 

The Savannah Sipping Society 
- At Broadway Palm Dinner Theatre 
through July 22. 1380 Colonial Blvd., 
Fort Myers. 278-4422 or www.broad-
waypalm.com.

Hush Up, Sweet Charlotte - By 
The Laboratory Theater of Florida on 
select dates through July 1. 1634 Wood-
ford Ave., Fort Myers. Brownpapertick-
ets.com or 218-0481. 

Ring of Fire – By Broadway Palm 
Dinner Theatre through June 23. 1380 
Colonial Blvd., Fort Myers. 278-4422 or 
www.broadwaypalm.com. 

Chicago – By The Naples Players 
June 28-July 29 at Sugden Community 
Theater. 263-7990 or www.naplesplay-
ers.org.

THURSDAY6.21
Pups in the Garden – Put your 
favorite pooch in the car (don’t forget 
the leash) and head to Naples Botani-
cal Garden for canine-friendly hours 
from 3-5 p.m. (also 9-11:30 a.m. Sunday 
and 8-11 a.m. Tuesday). Free for garden 
members and their dogs; regular admis-
sion for humans plus $9.95 for their 
dogs. www.naplesgarden.org. 

Florida Stalkers – Naples Regional 
Library hosts a talk about Florida pan-
thers at 3 p.m. Free. 650 Central Ave. 
262-4130 or www.collierlibrary.org. 

Wine & Design – Naples Art Associ-
ation offers a T-shirt painting class with 
wine from 6-9 p.m. $50, please bring a 
clean white t-shirt. 585 Park St. 262-6517 
or www.naplesart.org.

Painted Posey – Naples Art Associ-
ation hosts a three-part painting series 
with wine kicking off from 6-9 p.m. 
today and continuing July 26 and Aug. 
23. $50 per class. 585 Park St. 262-6517 or 
www.naplesart.org.

Om on the Beach – Naples Grande 
Beach Resort celebrates International 
Yoga Day and the summer solstice 
with a yoga session on the sand, sound 
meditation and post-stretch refresh-
ments from 6-7:30 p.m. $30, reserva-
tions required by June 20. 594-6321 or 
www.naplesgrande.com. 

Grand Cello – Cellist Sophie Shao Hi 
performs works by Bach, Dvorak and 
Chopin at 7:30 at Trinity-by-the-Cove 
Episcopal Church. $40. 553 Galleon 
Drive. $40. 553 Galleon Drive. 646-734-
8179 or grandpianoseries.com.

FRIDAY6.22
Farmers Market – Find fresh local 
produce and more at the St. John Farm-
ers Market from 9 a.m. to noon at St. 
John the Evangelist Catholic Church. 
625 111th Ave. N.

Family Funday – Corkscrew Swamp 
Sanctuary hosts kid-friendly activities 
and educational opportunities all day. 
Free for kids under 18. 348-9151 or www.
corkscrew.audubon.org. 

Classic Film – FGCU’s Renaissance 

Academy screens “Pride of the Yan-
kees” (1942) at 2 p.m. at the university’s 
Naples campus. The story of the life and 
career of baseball player Lou Gehrig. $6 
for members, $8 for others. 1010 Fifth 
Ave. S. 434-4737 or www.fgcu.edu. 

Easy to Love – Reggae singer Maxi 
Priest performs at 8 p.m. at South-
west Florida Event Center. $30-$50. 11515 
Bonita Beach Road. 245-9910 or www.
swfleventcenter.com. 

Classic VeeJay – Comedian and 
former MTV host Bill Bellamy performs 
at Off The Hook Comedy Club tonight 
and Saturday, June 23. 2500 Vanderbilt 
Beach Road. 389-6901 or www.offthe-
hookcomedy.com. 

SATURDAY6.23
To Market, To Market – Stock 
up on fresh produce and locally made 
goodies at the Third Street South farm-
ers market from 7:30-11:30 a.m. 434-6533 
or www.thirdstreetsouth.com.

Sail Away – Naples Model Yacht 
Club hosts radio-control model sail-
boat racing at 9:30 a.m. each Satur-
day behind Dick’s Sporting Goods. 5955 
Naples Blvd. www.naplesmyc.org. 

All Aboard – Volunteer docents from 
the Naples Train Museum are on hand 
at the Naples Depot Museum from 10 
a.m. to 2 p.m. today to help visitors of 
all ages enjoy the outdoor and indoor 
trains. Corner of 10th St. S. and Fifth 
Ave. S. www.naplestrainmuseum.org. 

Get Your Spam On – Little Bar 
Restaurant on Goodland celebrates its 
kookiest celebration, Spammy Jammy, 
from 11:30 a.m. to 11 p.m. with Spam 
sculpture competitions, pajamas, live 
music, crazy games and more. 205 
Harbor Place. 394-5663 or www.little-
barrestaurant.com. 

Jazz on the Sand – Naples Beach 
Hotel & Golf Club hosts a free perfor-
mance by Show Biz Kids from 6:30-9:30 
p.m. as part of its annual SummerJazz 
on the Gulf concert series. 261-2222 or 
www.naplesbeachhotel.com. 

Mind Matters – Mentalist Wayne 
Hoffman presents a show that incorpo-
rates body language, human behavior 
and visual magic for a mind-blowing 
spectacle at 7 p.m. at Venue Naples. 
$150 per person, includes three-course 
meal by Crave Culinaire. 13240 Tamiami 
Trail N. 292-1529 or www.venuenaples.

com. 

’Til Touchdown Brings Me 
’Round – The Rocket Man Show 
featuring Elton John impersonator Rus 
Anderson performs at 8 p.m. at Centers 
for the Arts Bonita Springs. $30-$40. 
10150 Bonita Beach Road. 495-8989 or 
www.artcenterbonita.org. 

SUNDAY6.24
Fresh Produce – Take your grocery 
list to the Naples Farmers Market from 
9 a.m. to 2 p.m. at the corner Pine Ridge 
and Livingston roads.

MONDAY6.25
Films for Film Lovers – Centers 
for the Arts Bonita Springs screens 
“Populaire” (2012, France) at 7 p.m. In 
1958, Rose is a terrible secretary but a 
phenomenal typist and her boss plans 
to turn her into the fastest in the world. 
$10. 10150 Bonita Beach Road. 495-8989 
or www.artcenterbonita.org. 

TUESDAY6.26
Close Encounter – Get up close and 
personal with Dee Gee, Naples Zoo’s 
anteater, when you make reservations 
for a special encounter from 11 a.m. to 
noon each Tuesday through June. 262-
5409 or www.napleszoo.com. 

Free Film – Paragon Theaters screens 
“Captain Underpants” (2017) at 10 a.m. 
Tuesday through Thursday, June 26-28, 
as part of its free kids’ movies series 
through summer. 596-0008 or www.
paragontheaters.com. 

WEDNESDAY6.27
Steady at the Wheel – Country 
artist Shooter Jennings performs at 8 
p.m. at Southwest Florida Performing 
Arts Center. $22-$45. 11515 Bonita Beach 
Road. 245-9910 or www.swfleventcen-
ter.com. 

COMING UP
Creative Arts – Ah-Tah-Thi-Ki 
Musuem hosts an arts and crafts exhi-
bition of works created by students at 
the Seminole Tribe’s Pemaytv Emahakv 
Charter School on Thursday, June 28. 
Free with admission. 17 miles off Exit 49 
on I-75. 877-902-1113 or ahtahthiki.com.

Peanut Butter Jelly Time – Juni-
per Village hosts its third annual Peanut 
Butter & Jelly Fundraiser, where people 
can drop off cans of the condiments for 
donation to St. Matthew’s House and 
enjoy snacks and refreshments from 4-6 
p.m. Thursday, June 28. Free, but res-
ervations required by June 21. 598-1368. 

Art Lecture – Art historian Annie 
Storr leads a lecture titled “The Shock 
of Tradition: Citizenship, Art & Ethics” 
from 5:30-6:30 p.m. Thursday, June 28, 
at United Arts Council of Collier Coun-
ty’s headquarters. Free, but reservations 
required. 953 Fourth Ave. N. kdonovan@
uaccollier.com or www.uaccollier.com. 

Independence Party – Everglades 
City hosts its annual Independence Day 
celebration with an opening ceremony 
at 10 a.m. Saturday, June 30, at City Hall, 
followed by a parade and family activi-
ties at MacLeod Park and concluding 
with a fireworks show at 9 p.m. 695-3781 
or www.evergladeshistorical.org.

Americana Night – The Americana 
Community Music Association hosts an 
evening of performances by local song-
writers like Ray Cerbone, Joe Virga, 
Carlene Thissen and many more from 
7-9:30 p.m. Saturday, June 30, at All 
Faiths Unitarian Congregation in Fort 
Myers. $10-$15, tickets available at the 
door. 2756 McGregor Blvd. www.ameri-
canaacma.org.

Red, White & Awesome – Cel-
ebrate Independence Day downtown 
with the City of Naples’ annual 4th of 
July Parade as it processes down Third 
Street South and Fifth Avenue South at 
10 a.m. Wednesday, July 4. 213-1000 or 
www.naplesgov.com.

Reggae Night – The Roots Almighty 
performs from 6-9 p.m. Thursday, July 
5, at Mercato. Free. 254-1080 or www.
mercatoshops.com. 

Free Film – Paragon Theaters 
screens “Trolls” (2016) at 10 a.m. Tues-
day through Thursday, July 10-12, as part 
of its free kids’ movies series through 
summer. 596-0008 or www.paragonthe-
aters.com. 

Skate du Soleil – Cirque du Soleil 
takes the ice at Germain Arena with its 
frozen acrobatic spectacle, “Crystal,” 
Thursday through Sunday, July 12-15. 
$48-$133. 948-7825 or www.germainare-
na.com. 

Jazz on the Sand – Naples Beach 
Hotel & Golf Club hosts a free perfor-
mance by Late Night Brass from 6:30-
9:30 p.m. Saturday, July 14, as part of its 
annual SummerJazz on the Gulf concert 
series. 261-2222 or naplesbeachhotel.
com.  

Breakfast with the Birds – Shore-
bird expert Adam DiNuovo hosts a lec-
ture with breakfast pastries and refresh-
ments from 9:30-10:30 p.m. Tuesday, 
July 17, at Rookery Bay Environmental 
Learning Center. $15. 300 Tower Road. 
530-5940 or www.rookerybay.org. 

Free Film – Paragon Theaters screens 
“Kung Fu Panda 3” (2016) at 10 a.m. 
Tuesday through Thursday, July 17-19, 
as part of its free kids’ movies series 
through summer. 596-0008 or www.
paragontheaters.com. 

Interlude – The Brennan Yetter Jazz 
Trio performs from 5:30-7 p.m. Wednes-
day, July 18, at Marco Island Center 
for the Arts. $25-$30. 1010 Winterberry 
Drive. 394-4221 or www.marcoisland-
arts.org.

Grand Piano – Pianist Eric Lu per-
forms works by Brahms and Chopin at 

COURTESY PHOTO

It’s gonna be a long, long time before celebrated Elton John impersonator Rus Anderson 
touches down again, so snag some tickets for his show at 8 p.m. Saturday, June 23, at Cen-
ters for the Arts Bonita Springs’ Hinman Auditorium. www.artcenterbonita.org.
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■ Reggae singer Maxi 
Priest performs at 8 p.m. 
June 22 at the Southwest 
Florida Event Center. $30-$50. 
11515 Bonita Beach Road. 

— swfleventcenter.com

■ ■  Comedian  Comedian 
Bill BellamyBill Bellamy 
performs tonight performs tonight 
through Saturday through Saturday 
at the Off The at the Off The 
Hook Comedy Hook Comedy 
Club. Show times Club. Show times 
vary. Tickets start vary. Tickets start 
at $25. 2500 at $25. 2500 
Vanderbilt Beach Vanderbilt Beach 
Road. Road. 

— offthehook — offthehook 
comedy.comcomedy.com

6.21

6.21

■ Cellist Sophie Shao Hi 
performs works by Bach, Dvorak 
and Chopin at 7:30 Thursday, 
June 21, at Trinity-by-the-Cove 
Episcopal Church.

— grandpianoseries.com

6.2
1

■  Naples Grande Beach Resort celebrates 
International Yoga Day and the summer 
solstice with a yoga session on the 
sand, sound meditation and post-stretch 
refreshments from 6-7:30 p.m. $30. 

— naplesgrande.com

#BREATHE IT

#PLAN IT

#HEAR IT 

6.22

■  Cirque du Soleil takes the ice at Germain 
Arena with its frozen acrobatic spectacle, 
“Crystal,” July 12-15. $48-$133. 948-7825.

— germainarena.com

■  Country artist Shooter 
Jennings performs at 8 p.m. 
June 27 at Southwest Florida 
Event Center. $22-$45. 11515 
Bonita Beach Road. 

— swfleventcenter.com

WHAT TO DO, WHERE TO GO
7:30 p.m. Thursday, July 19, at Trinity-
by-the-Cove Episcopal Church. $40. 553 
Galleon Drive. 646-734-8179 or grand-
pianoseries.com.

Free Film – Paragon Theaters screens 
“Ferdinand” (2017) at 10 a.m. Tuesday 
through Thursday, July 24-26, as part of 
its free kids’ movies series through sum-
mer. 596-0008 or www.paragontheaters.
com. 

Painted Posey – Naples Art Asso-
ciation hosts a two-part beaded jewelry 
series with wine kicking off from 6-9 
p.m. Thursday, July 26, with a subse-
quent class on Aug. 23. $50 per class. 585 
Park St. 262-6517 or www.naplesart.org.

War Remembrance – Ah-Tah-Thi-
Ki Museum commemorates the Semi-
nole Wars with a special display, war 
games and more on Saturday, July 28. 
Free with admission. 17 miles off Exit 49 
on I-75. 877-902-1113 or ahtahthiki.com.

Summer Smash – WWE Live’s 
SummerSlam Heatwave Tour visits 
Germain Arena at 7:30 p.m. Monday, 
July 30. $23-$98. 948-7825 or www.ger-
mainarena.com.

Free Film – Paragon Theaters screens 
“Prince of Egypt” (2015) at 10 a.m. Tues-
day through Thursday, Aug. 7-9, as part 
of its free kids’ movies series through 
summer. 596-0008 or www.paragonthe-
aters.com. 

Breakfast with the Birds – Shore-
bird expert Adam DiNuovo hosts a lec-
ture with breakfast pastries and refresh-
ments from 9:30-10:30 p.m. Tuesday, 
Aug. 14, at Rookery Bay Environmental 
Learning Center. $15. 300 Tower Road. 
530-5940 or www.rookerybay.org. 

Jazz on the Sand – Naples Beach 
Hotel & Golf Club hosts a free perfor-
mance by TBone Hamilton’s Big Easy 
Revue from 6:30-9:30 p.m. Saturday, 
Aug. 18, as part of its annual Summer-
Jazz on the Gulf concert series. 261-2222 
or naplesbeachhotel.com.  

Doodle Night – Naples Art Assoca-
tion hosts wine with class on doodling 
from 6-9 p.m. Thursday, Aug. 23. $50. 
585 Park St. 262-6517 or www.naplesart.
org. 

Jazz on the Sand – Naples Beach Hotel 
& Golf Club hosts a free performance 
by Pocket Change from 6:30-9:30 p.m. 
Saturday, Sept. 15, as part of its annual 
SummerJazz on the Gulf concert series. 
261-2222 or naplesbeachhotel.com. 

Art ALIVE – The galleries and studios 
of Naples Art District, the area west of 
Airport-Pulling and north of Pine Ridge 
roads, open their doors to the public 
from 5-8 p.m. Wednesday, Oct. 3. Look 
for the magenta and white art flags to 
locate participating galleries. Free. 289-
5070 or www.naplesartdistrict.com. 

All The Best Ones – Emmy and 
Golden Globe winner Jane Lynch 
(“Glee”) performs a concert entitled “A 
Swinging Little Christmas” with Kate 
Flannery (“The Office”) and Tim Davis 
(“Glee”) at 7:30 p.m. Thursday, Dec. 13, 
at Southwest Florida Event Center. $43-
$65. 11515 Bonita Beach road. 245-9910 or 
www.swfleventcenter.com. ■

  — Email calendar listings and high-
resolution photos to Lindsey Nesmith 
at lnesmith@floridaweekly.com. Please 
send Word or text documents and jpgs 
with time, date, location, cost and con-
tact information. No pdfs or photos of 
fliers. Deadline for calendar submis-
sions is noon Monday. No phone calls, 
please. 
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Escape city stress with a visit to Bok Tower Gardens
BY MARY THURWACHTER
mthurwachter@fl oridaweekly.com

From its 205-foot Gothic bell tower 
stretching out of the highest point on the 
Florida peninsula to its garden walk and 
flowering shrubs, Bok Tower Gardens is a 
glorious place to relax and get away from 
city noise and stress. The National Historic 
Landmark in Central Florida’s rolling hills 
makes a good day trip — and is a perfect 
place to take visiting relatives and friends.

That’s what I did early this year, when 
my brother, sister and sister-in-law came 
down from Wisconsin. We all enjoyed 
the gorgeous gardens, walking the nature 
trails, listening to the Singing Tower caril-
lon and having lunch alfresco in the Blue 
Palmetto Café. 

My sister-in-law, a florist, knew almost 
all the names of the flowers. But even 
those of us who did not (me) were in luck 
because each type of flower blooming 
the day we visited was on a display and 
identified outside the welcome center  — 
bromeliads, gardenias, azaleas, camillas, 
firecracker plant, water willow, Cracker 
rose, or Louis Philippe, and summer snap-
dragons among the mix. 

Bok Tower Gardens was founded by 
Edward W. Bok, an immigrant from the 
Netherlands, in 1929. Mr. Bok was only 6 
when he arrived in the U.S. He became a 
publisher, Pulitzer Prize-winning author, 
humanitarian and an advocate of the envi-
ronment and for world peace. 

His grandmother told him to “make 
the world a bit better or more beautiful 
because you have lived in it.” And he paid 
attention to what his grandmother said.

His family lived in Pennsylvania, but 
wintered near Lake Wales, which is where 
Mr. Bok became enchanted with the beau-
ty and magnificent views from Iron Moun-
tain, which stands 298 feet above sea level. 
He loved watching the sunset from the top 
of the mountain.

In awe of what he saw, Mr. Bok wanted 
to create a place that would “touch the soul 
with its beauty and quiet.” 

To that end, he bought the hilltop land 
and transformed it into lush gardens with a 
Singing Tower housing a 60-bell carillon. It 
was, Mr. Bok said, his token of appreciation 
for all the opportunities he had been given.

Famous landscape architect Frederick 
L. Olmsted was commissioned to turn the 
arid sandhill into what Mr. Bok predicted 
would be “a spot of beauty second to none 
in the country.”

After spending a year digging trenches, 
installing water pipes for irrigation and 
bringing in thousands of truckloads of rich 
black soil, trees, bushes and flowers were 
planted to entice migrating birds. Today 
there are more than 126 species of birds 
(and a lot of squirrels) at Bok.

The gardens Reflection Pool, a favorite 
spot for visitors, captures the reflection of 
the tower and is one of the most memo-
rable images guest see.

The Singing Tower, designed by archi-
tect Milton B. Medary (who designed the 
Washington Memorial Chapel at Valley 
Forge) and sculpted by Lee Lawrie, houses 
a 60-bell carillon. Concerts are given daily 
at 1 p.m. and 3 p.m.

The sculptures and grille work on the 
tower features birds and wildlife, from her-
ons and eagles to foxes and storks. 

One of my favorite parts of the tower 
is the Great Brass Door, which depicts 
the Book of Genesis, beginning with the 
creation of light and ending with Adam 
and Eve being tossed out of the Garden of 
Eden. It is absolutely gorgeous!

The 7½-acre garden also includes the 
20-room Pinewood Estate, a Mediterra-
nean-style mansion. Built in the early 1930s 
for Charles Austin Buck, a Bethlehem Steel 
vice president, Pinewood also is open for 
tours and is especially stunning when dec-
orated for the holiday season in December.

But no need to wait for Christmas to 

go. Every day is a good day to soak up 
the beauty and serenity of Bok Tower 
Gardens. ■

Bok Tower Gardens
>> Where: 1151 Tower Blvd., Lake Wales 

between Tampa and Orlando in Polk County. 
>> Hours: Singing Tower carillon concerts are 

at 1 and 3 p.m. daily with short selections 
played on the hour and half-hour.

>> Cost: $14 adults, $5 children (5-12), free 
for kids 5 and under.

>> Info: Call 863-734-1222 or visit www.
boktowergardens.org.

MARY THURWACHTER / FLORIDA WEEKLY

The 205-foot neo-Gothic and Art Deco Singing Tower rises above Lake Wales in Central Florida.

The Great Brass Door, which depicts the Book 
of Genesis, beginning with the creation of 
light and ending with Adam and Eve being 
booted from the Garden of Eden.
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Visitors relax and listen to the carillon concert at Bok Tower.

A sign quotes Bok Tower founder Edward Bok 
(inset): “Give the world the best you have and 
the best will come back to you.” 

A log with ferns on a nature trail at Bok 
Tower Gardens.
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WEDNESDAY DINNERS

SATURDAY AFTERNOON 
SIGHTSEEING (12:30PM & 3PM)

SUNDAY MORE THAN HORS D’OEUVRES
*Valid on adult tickets only. Subject to availability. 

No other coupons or discounts apply.

SUMMER 
SPECIALS
JUNE-SEPTEMBER
BUY 1, GET 1 
HALF PRICE*:

www.NaplesPrincessCruises.com

239.649.2275

 

Best German Food 2016 and 2017

Join us for 
Schnitzel Fest 
in June. $16

239.592.4784

www.blackforestnaples.com

Free Strudel 
with purchase of  Entree

THIS WEEK ON WGCU-TV
THURSDAY, JUNE 21, 9 P.M. 
Midsomer Murders 
Ring Out Your Dead
Parts 1 and 2
Someone is killing off bell ringers of 

parish church in the week before a big 
bell-ringing competition takes place in 
the village of Midsomer Wellow.

FRIDAY, JUNE 22, 9 P.M. 
The Great British Baking Show 
Season 5, Part 1 
Cakes
The show imported from the UK 

charged with finding the best amateur 
baker kicks off a new season here with a 
challenge involving cakes.

SATURDAY, JUNE 23,  10 P.M. 
Downton Abbey 
Season 2, Christmas Special 
In the second season finale of the 

popular British period piece, the cast 
gathers for the holiday.

SUNDAY, JUNE 24, 11:30 P.M. 
POV 
Quest
This film captures eight years in the 

life of a black family from Philadelphia. 
Follow Christopher “Quest” Rainey, and 
his wife, Christine’a “Ma Quest,” as they 
raise a family and nurture a community 
of hip-hop artists.

MONDAY, JUNE 25, 10 P.M. 
Wild Weather
Nature takes simple ingredients like 

wind, water and temperature and trans-
forms them into something spectacular 
and powerful. “Wild Weather” reveals 

exactly how it does it.

TUESDAY, JUNE 26, 8 P.M. 
Civilizations 
Part 8, The Cult of Progress
Examine the rise and fall of “prog-

ress” as an ideology, and see how the 
“civilizing” project that arose from 
Enlightenment ideas was fraught with 
contradictions.

WEDNESDAY, JUNE 27, 10 P.M. 
Nova 
Rise of the Superstorms
Dive into the devastation wrought 

by hurricanes Harvey, Irma and Maria. 
How can scientists better predict these 
storms? ■

 “Wild Weather,” 10 p.m. June 25

“Cakes,” on “The Great British Baking Show,” 
9 p.m. June 22. 
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ARTS COMMENTARY
Insane or sanctified? The Studio Players bring ‘Agnes of God’ to the stage

“Agnes of God” is a tough sell, to be 
sure.

A play about a murdered newborn 
and a woman who was sexually and ver-
bally abused as a child doesn’t exactly 
sound like a fun night at the theater. Not 
only that, but there’s almost non-stop 
discussion about theology and psychol-
ogy.

The play was first staged almost 40 
years ago. It played on Broadway in 
1982, and a film version was released 
in 1985.

It’s a challenging play for a commu-
nity theater to put on. Even an Equity 
theater would think twice about stag-
ing it, though there’s talk of a possible 
Broadway revival. 

In more professional hands, it might 
be more gripping, though I suspect it 
hasn’t held up well over the decades. It 
was highly popular when it first came 
out —there was even a national tour 
— but times have changed. So many 
appalling things have happened since 
then that we’re jaded. Or perhaps shell-
shocked.

“Agnes of God” was inspired by the 
real-life incident of a 36-year-old nun 
giving birth at her convent in upstate 
New York. Her baby was found dead, in 
the wastepaper basket in her room.

Playwright John Pielmeir read the 
news story and then wrote about a 
21-year-old novice nun who is found 
unconscious in her room with a dead 
newborn in the wastebasket. She claims 
she doesn’t remember anything. 

She is an innocent, ignorant of the 
ways of the world. She thinks babies — 
well, at least the good ones — are cre-
ated by angels.

The play revolves around three 
women: Agnes, the novitiate (Kathleen 
Thomas in The Studio Players produc-
tion), her Mother Superior (Mary Jane 
Disco) and the court-appointed psy-
chiatrist, Dr. Martha Livingston (Rachel 
Borwein).

Dr. Livingston is supposed to make 
a determination as to whether Agnes 
is sane or not. If declared insane, she’ll 
be sent to an institution; if found sane, 
she’ll be sent to prison. Neither option 
seems appealing to the doctor or to the 
Mother Superior.

One weakness of this play is that it’s 
mostly all talk; the important action 
takes place off-stage. 

Director Paula Keenan has not given 
this production enough highs and lows, 
enough drama. (We learn from the play-
bill that the play has a personal appeal 
to her; she was educated Catholic and 
also played the role of the psychiatrist in 
a production “several years ago.”)

“Agnes of God” needs a strong title 
character who will leave us guessing 
and thinking, at times: perhaps it was an 
immaculate conception.

(But theologically, that doesn’t make 
sense. According to the Christian faith, 

one already took place; wouldn’t anoth-
er also make this baby God, a younger 
half-brother to Jesus? And wouldn’t that 
mean that this novitiate nun has just 
murdered God?)

Agnes must also be otherworldly, 
mystical. Ms. Thomas has a pretty sing-
ing voice, but I never felt she was ethe-
real. I never got shivers down my spine.

Ms. Borwein, as the psychiatrist, looks 
very much like a young Jane Fonda and 
has her mannerisms. (Ms. Fonda played 
the role in the movie version.) She 
has some moments, particularly during 
her monologues when she’s directly 
addressing the audience, especially at 

the play’s opening and closing.
Her character is a lapsed Catholic 

with loads of anger and resentment 
toward the Church. She, like Agnes, also 
has mother issues. But when the doctor 
tells Agnes she is past the age of being 
able to bear a child, Ms. Borwein seems 
decades too young for the role.

Ms. Disco, as the Mother Superior, is 
a likeable character much of the time, 
displaying a sly sense of humor. At one 
point, she and Dr. Livingston, a chain 
smoker, have a conversation about the 
saints and what brands they might have 
smoked.

Yet, like those who protect abusive 
priests, she too seems willing to protect 
the institution and its reputation even if 
it means harm to an individual.

The Studio Players set is minimal-
ist: two chairs, and a desk and another 
chair. 

The lighting is intrusive, swinging 
wildly across the stage throughout the 
performance, as if searching for the 
actor or actors who should be in its 
spotlight. This happened repeatedly.

The music played before the play 
begins and at intermission is intrigu-
ing, setting the scene well: modern pop 
songs sung as if by chanting monks. 
The band, Gregorian, sings songs such 
as “Losing My Religion,” “Wonderwall,” 
“Shout” and “Imagine.” (The latter pro-
vided some real cognitive dissonance, as 
the singers chanted, monk-like, “Imag-
ine there’s no heaven.”)

“Agnes of God” provides more ques-
tions than answers: Where is the line 
between fervent religious belief and 
insanity? Is the desire to suffer holy, or 
a mental illness? How can one have a 
healthy faith?

And can miracles happen in our day 
and age? 

Would we recognize them if they 
did?  ■

nancySTETSON
nstetson@floridaweekly.com

COURTESY PHOTO

Kathleen Thomas in “Agnes of God” presented by The Sudio Players.

‘Agnes of God’

>> Who: The Studio Players
>> When: Through July 1
>> Where: The Golden Gate Community 

Center, Naples
>> Cost: $25
>> Info: 398-9192 or www.thestudioplayers.

org
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1380 COLONIAL BOULEVARD, FORT MYERS
239.278.4422  •  www.BroadwayPalm.com

SWFL’S PREMIER DINNER THEATRE

NOW - JUN 23

NOW - JUL 22 JUN 28 - AUG 11

THE OFF BROADWAY PALM UP NEXT IN THE MAIN THEATRE

A FOOT-STOMPIN’, CROWD-PLEASIN’
SALUTE TO JOHNNY CASH!

239-352-0888 
8793 Tamiami Trail East
Naples, FL 34113

Hours: 
Mon-Sat 4:00 - 9:00

Closed Sunday’s

Traditional Italian and Vietnamese cuisine 
with a French Infl uence. All Made to Order

NOW OFFERING OUR SUMMER SPECIAL

2 Entrees, Salad, Bread 
and a Bottle of House Wine  $44.95

THE MUSICAL
LIVE ORCHESTRA

JUNE 28

JULY 29
THROUGH

M u s i c  b y  J o h n  K a n d e r, 
L y r i c s  b y  F r e d  E b b , 
B o o k  b y  F r e d  E b b 
&  B o b  F o s s e . 
B a s e d  o n  t h e  p l a y  by 
Maurine Dallas Watkins, 
S c r i p t  A d a p t i o n  b y 
D a v i d  T h o m p s o n

D I R E C T O R -
CH O R E O G R A P H E R
Dawn Lebrecht- 
F o r n a r a
MUSICAL DIRECTOR
Charles Fornara

GENEROUSLY
SPONSORED BY

TICKETS : Adults - $45
SUBSCRIBERS-$35
Students & Educators-$10

FREE VALET PARKING

TICKE TS (239) 263-7990 OR NAPLESPLAYERS.ORG
T HE NAPLE S PL AYER S AT  SUGDEN T HE AT RE 
701  5T H AVE .  SOU T H •  NAPLE S •  FL  •  3 4102

PUZZLE ANSWERS

t-michaels.com
Sunday-Thursday 4 p.m. to 9 p.m.
Friday-Saturday 4 p.m. to 10 p.m.

W A T E R F R O N T   D I N I N G  I N  V E N E T I A N  V I L L A G E

4050 Gulf Shore Boulevard North 
Take US 41 to Park Shore

Reservations Taken 239.261.0622

Weekend Specials
N O W  S E R V I N G  I N  T H E  L O U N G E  A N D  D I N I N G  R O O M

Fri day
Delicious BBQ 

Baby Back Ribs 
with fries, Beans, Cole slaw 

1/2 Rack: $14     
Full Rack $24

All You Can Eat 
Fish & Chips  

$19

Satu rday
BEST DEAL IN TOWN

“Prime” 
12 oz. Prime Rib 
with Mashed Potato 
and Vegetable  $21 

Add a lobster tail for $15 more

HAPPY HOUR 
— IN THE LOUNGE —

4 p.m. to 7 p.m.
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AM PM AM PM

When your journey 
from a dream to a 

great story includes 
us, you travel better.

DESTINATIONS: Mediterranean | Africa | Caribbean | Hawaii | Europe | South America
SPECIALTIES: Luxury | Safari | Escorted Tours | Small Ship Cruises | River Cruising

Lee McCarthy, 
President

Q: The show listed your modeling 
claim to fame as being a guy on the front 
of romance novels. What else have you 

appeared in?

A: I’m doing a shoot tomorrow for a 
commercial for Publix. I’ve done a lot 
of ads for places like Ashley Furniture, 
Lees, a lot of resorts. I’m just trying to 
make the best of a temporary thing. 

Q: Why did you apply for the show? 

A: Well, my ex and I broke up, and two 
weeks later I was shooting an applica-
tion submission for the show. Then they 
asked for more photos because they were 
interested. The next thing you know, it’s 
the real deal. They flew to Fort Lauder-
dale to see me. I did a 25-minute bio tape, 
and then they flew me out to Los Ange-
les. 

Q: That sounds really involved. What 
was the process like?

A: It took three months. It was me 
and 49 other guys, narrowed down from 
5,000. Then they got it from about 49 to 
28. They check your blood, check you for 
STDs, they put you through a psychologi-
cal evaluation and ask you this 500-ques-
tion personality test. I had never done 
anything like it, and I’m all about new 
experiences. 

Q: How do you feel you were por-
trayed on the show? 

A: In that last episode, there was a lot 
they didn’t show. I had one-on-one time 
with Becca and they never showed that. 
It was kind of upsetting. I texted one of 
the producers. It was me and Becca just 
hanging around the pool doing some stu-
pid stuff. I wrestled a fake alligator float, 
because I used to be an alligator wrestler 
as a 19-year-old. It was fun, you know. She 
kissed me. 

Q: Why do you think you got cut from 
the episode? 

A: I was one of the more popular guys 
in the house, I think. I got along with ev-
eryone and I think the show is more fo-
cused on drama. I have a lot of memories 
with the guys though. We only filmed for 
two and a half weeks but I text them ev-
ery day.

Q: Have you had any crazy moments 
with fans yet who recognize you?

A: I had one girl send me a message on 
Instagram and sing to me. I was in the 
parking lot the other day and this guy 
was like, “Dude, you’re the guy on ‘The 
Bachelorette.’” I have a little bit of a fan 
base. ■

REALITY
From page 1

ABC / COURTESY PHOTO

Naples real estate agent Trent Jespersen was recently eliminated from the latest season of The Bachelorette.



(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay
801 Laurel Oak Drive · Suite 300

Wilma Boyd – CEO
*Offer valid on new bookings on select sailings made by 9/5/18. Free Premier Beverage Package applies to guests booked in a balcony stateroom or above. 
It is valid only for guests 1 & 2 per stateroom who are 21 years or older, and is not applicable during the land portion of cruisetours. A daily limit on alcoholic 
beverages will apply. Guests 1 & 2 who are under 21 will receive the Unlimited Soda & More Package. Fares apply to minimum lead-in categories on a space-
available basis at time of booking. Fares are per guest, non-air, cruise- or cruisetour-only, based on double occupancy and apply to the first two guests in a 
stateroom. Subject to change and availability. Other restrictions apply. © 2018, Princess Cruise Lines, Ltd. Ships of Bermudan and British registry.

CALL TODAY FOR ADDITIONAL SAILINGS!

Balcony
fares from*

Mini-Suite
fares from*

Beverage Package

VALUE

$1,749 $2,049
Royal Princess® 5/11/19
*Taxes, Fees & Port Expenses of up to $190 are additional.

Alaska Voyage of the Glaciers 
May – September 2019
7-day between Vancouver, B.C. and Anchorage (Whittier)

$483
FREE

Balcony
fares from*

Mini-Suite
fares from*

Beverage Package

VALUE

$1,799 $2,199
Ruby Princess® 10/23/19
*Taxes, Fees & Port Expenses of up to $140 are additional.

Mediterranean 
September 2019 – April 2020
10-day roundtrip Sydney

$690
FREE

Balcony
fares from*

Mini-Suite
fares from*

Beverage Package

VALUE

$2,599 $2,899
Cruisetour HA4, Royal Princess® 5/11/19
*Taxes, Fees & Port Expenses of up to $265 are additional.

Alaska Cruisetour HA4 
May – September 2019
11-night Vancouver, B.C. to Fairbanks

$483
FREE

Balcony
fares from*

Mini-Suite
fares from*

Beverage Package

VALUE

$3,449 $4,099
Crown Princess® 7/24/19
*Taxes, Fees & Port Expenses of up to $195 are additional.

British Isles 
April – November 2019
12-day roundtrip London (Southampton)

$828
FREE

Balcony
fares from*

Mini-Suite
fares from*

Beverage Package

VALUE

$1,399 $1,699
Caribbean Princess® 5/18/19
*Taxes, Fees & Port Expenses of up to $140 are additional.

Caribbean 
May 2019 – April 2019
7-day roundtrip Ft. Lauderdale

$483
FREE

Balcony
fares from*

Mini-Suite
fares from*

Beverage Package

VALUE

$3,249 $3,899
Regal Princess® 6/12/19
*Taxes, Fees & Port Expenses of up to $185 are additional.

Scandinavia & Russia 
April – August 2019
11-day roundtrip from Copenhagen

$759
FREE
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PUZZLES
IF THE SHOE FITS

HOROSCOPES
GEMINI (May 21 to June 20) 

Don’t be put off by the surprising 
turn in the way your project is devel-
oping. You’ve invested enough time 
in it to know how to make all the 
necessary adjustments.

CANCER (June 21 to July 22) 
The work week goes smoothly for 
the most part. But a weekend visit 
to a place in your past could hold 
surprises for your future, especially 
where romance is involved.

LEO (July 23 to August 22) A 
sudden attack of shyness for the 
usually loquacious Lion could be a 
sign that deep down you’re not sure 
enough about what (or whom) you 
had planned to talk up in public.

VIRGO (August 23 to Septem-
ber 22) Deal with that job-related 
problem on-site — that is, at the 
workplace. Avoid taking it home, 
where it can spoil those important 
personal plans you’ve made.

LIBRA (September 23 to Octo-

ber 22) It’s a good time to let those 
favorable comments about your 
business dealings be known to those 
in a position to be helpful. Don’t 
hide your light; let it shine.

SCORPIO (October 23 to 
November 21) Avoid added pres-
sure to finish a project on deadline 
by steering clear of distractions. To 
put it somewhat poetically: Time for 
fun — when your tasks are done.

SAGITTARIUS (November 
22 to December 21) You might be 
uneasy about an offer from a long-
time colleague. But before you reject 
it, study it. You might be surprised at 
what it actually contains.

CAPRICORN (December 22 to 
January 19) Deal firmly with a dif-
ficult family matter. It’s your strength 
they need right now. You can show 
your emotions when the situation 
begins to ease up.

AQUARIUS (January 20 to Feb-
ruary 18) A recent dispute with 

some co-workers might not have 
been completely resolved. But other 
colleagues will be only too happy to 
offer support of your actions.

PISCES (February 19 to March 20) 
Let go of that Piscean pride long enough 
to allow someone to help you with a sur-
prising development. That could make 
it easier for you to adjust to the change.

ARIES (March 21 to April 19) 
Before you adventurous Arians 
charge right into those new proj-
ects, take a little time to learn where 
you’ll be going so you can avoid get-
ting lost before you get there.

TAURUS (April 20 to May 
20) Your time is devoted to career 
demands through much of the week. 
But Venus, who rules your sign, 
might be planning how (and with 
whom) you’ll spend your weekend.

BORN THIS WEEK: Your will-
ingness to open up to possibilities is 
why people like you are often among 
our most popular political leaders. ■

SEE ANSWERS, C11

▼

By Linda Thistle

SUDOKU
Difficulty level: 
★ ★ ★

Place a number in the empty boxes in such a way that 
each row across, each column down and each small 9-box 

square contains all of the numbers from one to nine.



NAPLES FLORIDA WEEKLY    WEEK OF JUNE 21-27, 2018    C15

is Uniqueis Unique
Your journey Lifestyle & Legacy C

hoices by D
esign

waller.com Naples • Columbus  

For over 30 years, we have successfully helped clients 
pursue their lifestyle and legacy goals by taking a 

team-based, comprehensive approach to financial planning 
and combining it with a long-term vision. 

To learn more about taking the first step in controlling your 
financial future, contact us at waller.com.

Available In Any
Dollar Amount, 

They’re the 

PERFECT
GIFT 

For Any Event! 
Visit the Rib City in your Neighborhood Today!
Find a Location & View Our Menu at www.ribcity.com

Paint, draw, create a comic book, jewelry 
design, clay, 3D sculptures and so much more. 
All while making new friends and having fun.

Children ages 5 – 17 years old

Monday through Friday
9 am – 12 pm or 1 – 4 pm

585 Park Street 
Naples 34102 

 

Sponsors:

CONTRACT BRIDGE
A case of double indemnity

BY STEVE BECKER
It is not uncommon for declarer to 

be in a situation where he can assure 
a contract by playing correctly, but 
can jeopardize the contract by playing 
incorrectly.

Take this deal where South wins 
the opening club lead with the king 
and, after digesting the 5-0 split in the 
suit, returns the queen of diamonds. If 
West knows his way around a bridge 
table, he ducks and allows declarer to 
win the trick. (If West takes the queen 
with the ace, South cannot be stopped 
from eventually scoring two diamond 
tricks and the contract.)

When the queen holds, South plays 
another diamond, and West ducks 
again. Declarer now has a tough deci-
sion to make because he does not 
know where the ace and jack are 
located. If he guesses wrong, he goes 
down.

Presenting declarer with such 
guesses is part of the strategy of 
defense, and any defender who misses 
such opportunities is selling himself 
short.

This having been said, however, the 
fact is that if declarer plays correctly, he 
makes the contract regardless of where 
the ace and jack of diamonds are situated. 
All he has to do is to lead the four of dia-
monds to dummy’s eight at trick two. This 
guarantees at least two diamond tricks 
against any lie of the cards.

If the eight wins, a low diamond to 

the queen produces a second diamond 
trick. If the eight loses to the jack, South 
later overtakes his queen with the king to 
assure two diamond tricks.

All roads lead to Rome — provided 
South has the presence of mind to play 
the diamond four to the eight at trick 
two. This eliminates any chance of going 
wrong later in the play. ■
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& INCLUDES A BOTTLE OF WINE, HOUSE SELECTION

PER 
PERSON 
(MIN 2) 

$2995 

* Dine in only. Not valid on Holidays. Offer valid Sun-Thurs only.  
Not valid with other coupons. Expires June 28, 2018.

PICK ONE PER PERSON:
Teriyaki Chicken Entree
Chicken & Shrimp Entree
Shrimp Entree
Sesame Chicken Entree

239.261.4332 | naplesclubsushi.com

NEW 
Cold Water Oysters, 
Ceasar Salad & an 

Outrageous Crab Cake !! 
Escargot too !

239.263.7254 | naplesharoldsplace.com

WEDNESDAY 

239.261.4332 | naplesfujiyama.com
2555 Tamiami Trail North, Naples, FL 34103

Comes with 
Soup, Salad, 

Shrimp Appetizer, 
Vegetables 

& Rice

SPECIALS 

TOO !

Located at 
Gulfcoast 

Inn

239.348.7362
dr-pena.com

Located at Exit 107, off I-75
6370 Pine Ridge Road, Suite 101

Naples, Florida 34119
MANUEL PEÑA, M.D.
Board Certifi ed Plastic Surgeon

Are you 
Summer 
Ready? 

 Summer Specials 
Now thru August 31st

Naples First Medispa

55

66

BOGO Hair 
Removal Packages 

Buy Bikini 
Get Underarms Free! 

Must prepay.

Botox for 
Hyperhidrosis 

(sweating) 
Reg $1000 Now $800

Results can last for up to a year.

FILM CAPSULES
Deadpool 2 ★★★

(Ryan Reynolds, Josh Brolin, Julian 
Dennison) After a horrible personal trag-
edy, Deadpool (Reynolds) tries to protect 
a young mutant (Dennison) from a futur-
istic soldier (Brolin) out to kill the kid. 
Brash and meta wit are on satisfyingly 
full display amidst all the action, but an 
underdeveloped villain makes it a weaker 
film than the 2016 original. Rated R.

Godard, Mon Amour ★★
(Louis Garrel, Stacy Martin, Berenice 

Bejo) The late-1960s personal life of famed 
French director Jean-Luc Godard (Gar-
rel), including his marriage to a young 
actress (Martin) and social activism, is 
chronicled in this nudity-filled drama. 
Director Michel Hazanavicius (“The Art-
ist”) has crafted the most unflattering 
homage to a great director that one could 
imagine, to the point that Godard is easily 
the least likeable character in the film. As 
a result, there’s not much to enjoy. Rated 
R.

RBG ★★★
(Ruth Bader Ginsburg, Gloria Steinem, 

Bill Clinton) The life and career of 
Supreme Court Justice Ruth Bader Gins-
burg takes center stage in this revealing 
tell-all documentary. We learn about RBG 
both personally and professionally, and 
by the end it’s hard to not have immense 
respect for her accomplishments. Rated 
PG. 

Avengers: Infinity War ★★★
(Robert Downey Jr., Scarlett Johansson, 

Josh Brolin) The Avengers and the rest of 
the Marvel Cinematic Universe (MCU) 
unite when villainous Thanos (Brolin) 
tries to take over the galaxy. Be prepared 
for anything, MCU fans, and rest assured 
the action, effects, and humor are all top 
notch. Rated PG-13.

I Feel Pretty ★★½
(Amy Schumer, Michelle Williams, 

Tom Hopper) A woman with low self 
esteem (Schumer) bangs her head and 
now views herself as beautiful, though she 
looks the same to the rest of the world. It’s 
got a great message and will be a great for 
a group of girl friends to enjoy together, 
but it’s not consistently funny for the rest 
of us. Rated PG-13.

Truth or Dare ★★
(Lucy Hale, Tyler Posey, Sophia Ali) 

College seniors enjoy spring break in 
Mexico, but return to school cursed to 
play Truth or Dare; if they don’t play, they 
die. It’s a fun idea to put real life-or-death 
stakes on a game so many of us have 
played, but the filmmakers don’t do quite 
enough with it to keep us entertained 
throughout. Rated PG-13.

Beirut ★★
(Jon Hamm, Rosamund Pike, Dean 

Norris) A U.S. diplomat (Hamm) in early 
‘80s Beirut must negotiate the release of 
an old friend who’s been taken hostage 
by terrorists. It’s laborious to the point 
that you stop caring whether the hostage, 
diplomat, or anyone else comes out alive. 
Rated R. ■
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SPECIAL OFFERS:
Everyday: Happy Hour 4-7 pm – Beer & wine $5, Well drinks $6

Monday – Friday: Tapas specials - $5 - $8
Monday: Buy 2 entrées get a COMPLIMENTARY bottle of house wine

Wednesday: 3 Course Prix Fixe Menu with a COMPLIMENTARY BOTTLE  
of house wine $39.95 for two (Plus tax & gratuity)

Saturday: Buy 2 entrées get a  
COMPLIMENTARY bottle of house wine  

*With restaurant or bar purchase.

Unique EXPERIENCE!Unique EXPERIENCE!
Distinct FLAVORS.

Enjoy lunch, happy hour or dinner featuring innovative appetizers, tasty sandwiches,  
unique entrées as well as delicious desserts and drinks. 

To view our NEW menu visit Latitude26Restaurant.com

 

FREE valet or 
self-parking*

FREE boat  
docking*

 Located at the Hyatt House Naples, 1345 5th Avenue S,  Naples, FL 34102  |  P: 239.775.1000

Lose up to 30 pounds in 30 days!

Naples Weight Loss 
& Wellbeing

*Must call before 6/28/18 and mention Florida Weekly when booking to receive offer ($699 value).

$199
Offer Includes:  Complete comprehensive review of 

lean vs. fat body mass, 30-day diet supplements + 
(3) Laser-Lipo treatments & B-12

SUMMER SPECIAL

239-596-1896     NaplesWeightLoss.com
5644 Tavilla Circle, Suite 203, Naples, FL 34110

(Corner of I-75 & Immokalee Rd)

I N T R O D U C I N G  O U R  

THREE COURSE $35 SUMMER MENU 
I N C L U D E S  G L A S S  O F  H O U S E  W I N E  O R  B E E R

authentic lebanese  

cuisine by chef Rachid

kareemskitchen.com  |  239.315.4167  |  4270 Tamiami Trail E, Naples

21SpicesDining.com    239.919.8830 

4270 Tamiami Trail E #21, Naples

express lunch menu  
now available!

LATEST FILMS
‘American Animals’

★ ★ ★ ½
Is it worth $10? Yes

For worse, movies glamorize thiev-
ery. The bigger the heist, the more fun 
it is, sure, but the moral component of 
robbery has always been dubious. Even 
if stealing for a righteous cause, it still 
includes taking something that isn’t 
yours. 

When grand thefts become entertain-
ment (such as the “Ocean’s” movies), 
the characters rarely feel bad about 
what they’re doing. Just the opposite, 
in fact: Usually they’re on such a plati-
tude about pulling it off that the conse-
quences are rarely mentioned, let alone 
seriously considered. 

“American Animals” takes this notion 
and twists in a fascinating exposé of four 
otherwise “normal” college students 
who steal rare books from Transylvania 
University in Kentucky in 2004. These 
guys are not hardened criminals; aside 
from recreational drugs and speeding, 
they’ve barely ever broken the law. So 
what would possess them to steal from 
the school library?

Millions of dollars, if they can authen-
ticate and sell the books, we learn. It’s 
also clear why main planners Spencer 
(Barry Keoghan), an aspiring artist with 
little life experience to speak of, and 
Warren (Evan Peters), a loose cannon 
product of a broken home, would want 
to do this. Less clear are the motivations 
for Eric (Jared Abrahamson), who wants 
to join the FBI, and Chas (Blake Jenner), 
a fitness fanatic. Eric and Chas join the 
team later and seem to have a lot to lose; 
a bit more character development for 
them would have been welcome.

Still, this is an intriguing cautionary 
tale of good kids gone bad, to the extent 
that they ignore their conscience telling 
them “Stop!” as the planned date of the 
robbery approaches. Throughout the 
film there are ups and downs, obstacles 
and the unexpected. What’s interesting 
is how the sense of decline and dread 
sets in before the heist even begins. 
The result, accordingly, is painful and 
expected. 

“American Animals” is based on a 
true story, and one of the ingenious ele-

ments of writer/director Bart Layton’s 
film is the incorporation of the real 
Spencer, Warren, Eric and Chas in con-
fessional interviews as they recall what 
happened. In some cases their recollec-
tions of events vary, but it’s the blending 
of fact and fiction that’s significant here 
because it allows Mr. Layton to create 
the sense that these young men were 
acting outside of themselves (as if they 
were in a movie!) in a way they knew 
was wrong, yet couldn’t bring them-
selves to stop pursuing. Seeing the real 
guys look back with candor and regret 
is also something rarely experienced in 
a heist movie. It feels refreshingly hon-
est, and its inclusion gives “American 
Animals” more appeal.

In one scene, Spencer and Warren 
rent a number of heist flicks to learn the 
tricks of the trade. Surely, they thought 
the real thing would play out like a 
movie, what with all the time and intri-
cate planning they put into the process. 
But movies and real life are very dif-
ferent things, and part of the brilliance 
of “American Animals” is how well it 
articulates that fact. ■

dan HUDAK
punchdrunkmovies.com

>> Writer/director Bart Layton’s discus-
sions with the four guys formed the basis 
of the screenplay. He decided to interview 
the guys on camera during production, and 
crafted the movie around the interviews and 
dramatizations of the events.



Return to Southwest Florida this fall 
for the 5th annual Island Hopper 
Songwriter Fest. Catch dozens of 

free shows – and acclaimed singer-
songwriters – at intimate venues 
across Captiva Island, Fort Myers 

Beach and Downtown Fort Myers.

Sept. 21–Sept. 30

Find more at 
IslandHopperFest.com.

#IslandHopperFest

PROFESS IONAL
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1-800-593-7259
keywestexpress.netkk

Enjoy a tropical drink from the bar or bite to eat 
from the galley as your adventure begins. Sit back 
and relax within one of the air conditioned cabins 
or take in the sun and soft ocean breezes from 
the sun decks. You’ll arrive in comfort and luxury 
within walking distance of all there is to see and 
do on this idyllic palm lined island surrounded by 
crystal blue waters.

Book Your TripToday!

ii l d ii k f tth b bi

$125GET AWAY ROUND
     FROM ONLY TRIP!*

 

*Minimum 8 day advance purchase, non-refundable fare. Cannot be combined with other offers. Weekend fee applies to any travel Friday thru Sunday. Expires August 31, 2018. Online purchases.

GET READY FOR YOUR NAUTICAL ADVENTURE! 
FASTER THAN DRIVING, CHEAPER THAN FLYING, THE BEST WAY TO TRAVEL

y

VACATION SPOT OF 
PIRATES, POETS, PRESIDENTS 

& PARTYGOERS!

SET SAIL
                   for

All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. Our 
installations reflect your 
dreams and your personality, 
while enhancing your home. 
We will maximize the storage 
of your closets, home office, 
wall units, pantry, and 
garage or anywhere in your 
home that requires storage 
solutions. Our team works 
from Port Charlotte to 
Marco Island.

www.allaboutclosets.com

Call for a Professional Design Consultation! 

Pam Katosic
Designer

pkatosic@allaboutclosets.com
239.303.5829

Create Function & Storage with Style!

Custom closet | wall units | laundry areas | garages | home offices and more! 

Create Function & Storage with Style!

SUBLIME STYLE 
Charivari | Coastal Outfitters | DeRomo’s Gift Basket Center & Pastaria 

Evelyn & Arthur | International Jewelers | Jami’s Boutique 
Kay’s on the Beach | Kelly Chase Couture Bridal Boutique 

Lace Canada | Little Paris | Marc Joseph New York 
Robert of Philadelphia | Sandy Feet Gifts | Tara Grinna Swimwear 

To The Moon Boutique | Well Read Boutique

FANTASTIC FLAVORS 
DeRomo’s Gourmet Market & Restaurant 

Molino’s Ristorante | Roy’s Restaurant

PLAYFUL PURSUITS 
Creative Pottery | DeRomo’s Banquet Room | Enchanted Ballroom 

Local Roots Farmers Market | The Center Bar
Creative

this  summerSo many ways to 

ONE-OF-A-KIND  
DESTINATIONS. OVER25Shop, dine and

tastes. tasteful. here!

sizzle

PromenadeShops.com 
26795–26851 South Bay Drive
Bonita Springs, Florida 34134

BY CINDY ELAVSKY

Q: One of my favorite shows is “DC’s 
Legends of Tomorrow.” Please tell me it 
will be back for another season! 

— Thomas F., via email
A: It shall be back for a fourth season, 

which will premiere 
this fall on Monday 
nights at 8/7c on the 
CW. I spoke with 
series star Adam 
Tsekhman (who 
plays Gary Green) 
about it, and he’s 
excited to get back 
to the set in July.

“They’ve cre-
ated a lovely sort of 
egalitarian system on the set,” he told 
me. “All the actors kind of sit together; 
there are no egos. Everyone’s really 
sweet. I’m so lucky to be a part of it. And 
the role is so much fun. I get to work 
on my comedy chops and play in these 
fabulous environments. It’s time travel-
ing, and every moment could mean the 
end for every character. And then, while 
that’s about to happen, someone (Gary) 
makes the jokes. So, it’s really fun, goofy 
and amazing.”

Later this year, fans will get to see 
Adam explore his darker side when he 
co-stars in the feature film “Dragged 
Across Concrete.” “It’s about these two 
cops, Vince Vaughn and Mel Gibson, 
who get sucked down into the dark 
criminal world to save their reputations. 
And I am one of those dark characters 
— Behzad, a used-car salesman. It’s very 
dark. Very nefarious.”

Q: I remember you had written about 
a series reboot of the cult-classic film 
“Heathers,” but I haven’t seen anything 
about it lately. Do you know what’s going 
on? 

— Gina R. in Indiana
A: Paramount has canceled the reboot 

before an episode even had the chance 
to air on TV Land. It was originally 
slated to premiere in March, but that 
was pushed back due to the Parkland 
High School shootings. Then it was 
going to premiere in July, but the Santa 
Fe High School shootings happened, so 
Paramount scrapped it altogether. The 
producers are actively searching for a 
new home for the series.

Spoiler alert: “The Hollywood Re-
porter” sources say that season two was 
to be set in the 1700s and revolve around 
Marie Antoinette — with many of the 
key cast members returning in new 
roles. With season one perhaps being 
too triggering in our current “gun cli-
mate,” maybe they should just start with 
season two, which has a historical bent. 
It might make season one easier for 
some people to handle in the long run. 

Q: What can you tell me about these 
“Legally Blonde 3” rumors I’ve been 
hearing? 

— Linda F., via email
A: I can tell you that it is definitely 

happening, with Reese Witherspoon 
and almost all of the original creative 
team on board! It’s been 15 years since 
“Legally Blonde 2: Red, White & Blonde” 
premiered, so I can’t wait to see what 
Elle and the crew have been up to in the 
interim. ■

CELEBRITY EXTRA

TSEKHMAN
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Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town.
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

SOCIETY
150th Anniversary Memorial Day Ceremony at Hodges Funeral Home

 1. George Menslage, MacKenna Bryant and Wioldalis Gonzalez
 2. Aaron Cook, 8, Colton Cook, 5, and Vilus Telusnord, 6
 3. Chief William C. Carl, USCG
 4. Karole Davis, Sue Huff and Betty Bailey
 5. Karen Wedge and USMC veteran Richard Wedge
 6. Christina Cool and Samantha Cook
 7. Danny Cook, Mike Cook and Greg Cook
 8. Clyde Quinby and Pearl Quinby
 9. JROTC Cadets, Naples High
 10. James Popper, 15, and Kyler Klimek, 16
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James 
Burch, Ron 

Schmanske and 
William Carl
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 239 . 435 . 1166

1177 THIRD STREET SOUTH, NAPLES FLORIDA

CAMPIELLO.DAMICO.COM

 239 . 430 . 0955

4691 9TH STREET NORTH, NAPLES FLORIDA

NAPLES.DAMICOANDSONS.COM

 239 . 659 . 0007

1205 THIRD STREET SOUTH, NAPLES FLORIDA

DAMICOSCONTINENTAL.COM

All Night Wednesday
STEAK&LOBSTER

2-Courses $29.95

Sunday Date Night
3-Course Dinner - $50 per couple

Lunch Special

Pick one from each category 
$14 per person - DAILY

MUSSEL MONDAYS
Appetizer $8.99 • Mussel Pasta $17.99 

Available at Lunch and Dinner

RAVIOLI NIGHT
WEDNESDAY NIGHTS

Two Styles of Handmade Ravioli  
that Change Weekly

DAILY EARLY  
EVENING SUPPER

4pm - 5:30pm
$19.99 - 2 Courses with Endless Glass of Wine

Lunch Special
Choose 2 Items / Select Menu
$12 per person - Served Daily

/2 Off Bottle Wine
Wednesday

(Bottles under $100)

Date Night
Sunday Nights

3 Courses - $50 per couple
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SOCIETY
150th Anniversary Memorial Day Ceremony at Hodges Funeral Home

 1. Zoe Bucher, 10, and Jamison 
Withers, 5

 2. Laci Marshall, 5, and Grace 
Cook, 5

 3. Tyler Delehanty, Ryan Feria, 
Josh Munro and Jaxson Torres

 4. Collier County Honor Guard
 5. Kathy Padalino with Jersey
 6. Patrick Brown, Joshua Morgan 

and Michael Spicuzza
 7. Matthew Brabyn, Jacob Winge 

and Jeffrey Waite
 8. Macklin Marshall, 7, and Noah 

Marshall, 9
 9. Frank Montemurro and Lucy 

Martinez
 10. Members of a local school band
 11. Congressman Francis Rooney, 

Kathleen Rooney and Chief of 
Staff Nick Carr

 12. Thelma Hodges and Carol 
Brundage
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I Do...

Hilton Naples (239) 659-3108 | naples.hilton.com 
5111 Tamiami Trail North, Naples, Florida, 34103

IS YOUR PREFERRED DATE AVAILABLE?
Celebrate your special day at the Hilton Naples. Our elegant, 
upscale hotel off ers all-inclusive packages from 10 to 300 
guests. Whether you envision an intimate ceremony on the 
beach with close friends and family, or a lavish reception, let 
our wedding professionals make your wedding dreams come 
true. Contact us today for venue availability.

New packages including Chiavari chairs now available!

CAPRICE DEL VECCHIO
Special Events Manager
cdelvecchio@cooperhotels.com
(239) 659-3108

Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town.
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

BERNADETTE LAPAGLIA / 
FLORIDA WEEKLY

SOCIETY
10th annual Barrister’s Bash for Legal Aid at Naples Hilton

 1. Bonie Montalvo and Rocio 
Navarrete

 2. Debi Lux and Sean Lux
 3. Judi Menard, Patrick Menard, 

Karen Klukiewicz, Patrick 
Neale and David Rawlings

 4. Jean Lancaster and Rob 
Lancaster

 5. Rep. Kathleen Passidomo and 
Sharon Hanlon

 6. Charles Hayes, Dale Klaus and 
Kate Klaus

 7. Frater Fitzgerald and Ruth 
Orange

 8. John Cardillo, Carina Cardillo, 
Linda Cardillo and Papa John 
Cardillo

 9. Reuben Doupe and Karen 
Moss

 10.  Michele Calder, Kelley Price 
and Katy Esquivel
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A portrait of the artist, Sophie Shao
BY IVAN SELIGMAN
FLORIDA WEEKLY CORRESPONDENT

Cellist Sophie Shao will perform 
alongside noted concert pianist Milana 
Strezeva at 7:30 p.m. Thursday, June 21, at 
Trinity-by-the-Cove, playing selections 
by Bach, Dvorak and Chopin, as part of 
the Grand Piano Series. She is the winner 
of the prestigious Avery Fisher Career 
Grant and top prizes at the Rostropovich 
and Tchaikovsky competitions, and is 
renowned as a versatile and passionate 
artist.  The New York Times has noted 
her performances as “eloquent, power-
ful” and The Washington Post called 
them  “deeply satisfying.” Ms. Shao has 
made numerous recordings. 

  At age 13, Ms. Shao enrolled at the 
Curtis Institute of Music in Philadel-
phia, studying cello with David Soyer. 
After graduating from the Curtis Insti-
tute, she continued her cello studies with 
Aldo Parisot at Yale University, receiving 
a bachelor’s in religious studies from 
Yale College and an M.M. from the Yale 
School of Music, where she was enrolled 
as a Paul and Daisy Soros Fellow. She 
is on the faculty of Vassar College and 
plays on a cello made by Honore Derazey 
from 1855 once owned by Pablo Casals. 

Q: How did your musical career get 
started?

A: My mom taught me piano. Then I 
started cello at age 6 in a public school 
Suzuki program and continued through 
elementary school. It was a big class of 
little kids playing cello — we learned 
playing by ear. Compared to the piano, I 
preferred the sound of the strings, feel-

ing their vibra-
tions — it’s so 
very satisfying to 
play cello.  Early 
on, I got hooked 
on Jacqueline Du 
Pré’s magnificent 
recording of the 
Elgar Concerto, 
and practiced the 
cello more seri-
ously. When I 
was 10 years old 
in Houston, the 
principal cellist 
offered to teach 
me for a few 
years; next was 
the Curtis Insti-
tute in Philadel-
phia at 13, and I 
finished at 18.  

Q: Did you ever think of doing any-
thing other than cello? 

A: Yes, there were times when I 
thought of stopping, and the cello just 
drew me back — it’s always been in my 
life. Ironically, having time away from 
it makes me want to play more! It’s 
practicing and playing all the time that’s 
difficult.

Q: What’s it like to travel with a big 
cello? What airplane seat does it prefer 
— aisle, middle or window?

The hardest thing about playing the 
cello is carrying it; even with spinner 
wheels, the large case can get stuck. 
People always ask if I have to pay for 

a plane ticket for 
it. Yes, always, 
because cellos 
get damaged in 
the baggage hold 
because of inevi-
table impacts or 
temperature fluc-
tuations. Then 
the cello would 
be both unusable 
for the purpose 
for which I’m 
traveling with it. 
Damage depreci-
ates its value, and 
it’s expensive to 
fix. It must sit in 
a window seat. 
It likes the view, 
and being in the 
aisle or middle 

seat would block 
people from getting out.  

Q: Which composers do you favor?

A: The cello has an incredible stan-
dard repertoire; there are a lot of won-
derful romantic pieces ranging from 
Beethoven and some classic Russian 
composers to freshly minted commis-
sioned works. It’s a really wide gamut to 
choose from. Bach is so really geared to 
me because while he puts everything in 
order for you, at the same time it’s very 
free form as some Bach movements are 
full of fantasy and allow for improvisa-
tion. Playing solo suites can feel so free. 
Then, there’s also a degree of improvis-
ing when you play with friends, so when 
I play with Milana, she may have her 

own interpretation, so we come together 
— it just works out as musicians resolve 
any differences. 

Q: What would you like to do in 
Naples?

A: Well, I’ll have to rehearse a bit 
for this and for the next concert — that 
makes it a short stay to sightsee and 
explore. I’ll check out the beach and 
take a dip in the gulf. Then I’d love to try 
some good restaurants after the concert. 
I’ve already been to Gatorland, so I’ve 
got the full gator experience.  I remem-
ber being so hungry while at a beach 
that I tried a truly fresh-cooked fish, I 
ate it all — it was the best. Meatloaf can 
hide a lot of things in it. I’ve even had 
alligator. ■

Grand Piano Series featuring 
Sophie Shao and Milena 
Strezeva
>> Where: Trinity-by-the-Cove Episcopal 

Church
>> When: 7:30 p.m. Thursday, June 21
>> Tickets: Available at the door and online at 

www.grandpianoseries.com
>> Selection: 

■  Bach: Selections from Suite in C Major, 
BWV 1009 (ca. 1720)

■  Chopin: Sonata for cello and piano in G 
minor, op. 65 (1847)

■  Dvorak: Silent Woods from The 
Bohemian Forest, op. 68/5 (1893)

■  Rondo in G minor, op. 94 (1894)

Sophie Shao
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1300 THIRD STREET SOUTH, NAPLES
239 -262- 5500 ·  RIDGWAYBARANDGRILL .COM

DAILY 
HAPPY 
HOUR 

3:00-5:30pm

LIVE MUSIC
 Thursday, Friday and Saturday 

starting at 7pm

PRIX FIXE
Daily 4:30-5:30  
2 Courses $29

(per person)

stgermainsteakhouse.com • info@stgermainsteakhouse.com
403 BAYFRONT PLACE, NAPLES

Not valid with any other offer. Example: two beef stroganoff entrees total $36 including  
complimentary bottle of house wine. Plus tax, gratuity not included. *Consuming raw or undercooked 

meat, poultry, seafood, shellfish or eggs may increase your risk for food-bourne illness.

Weekly Special: Stuffed Artichoke
A blend of chicken, bread crumbs, garlic, white onion, Spinach, broccolini  & 

Parmesan Cheese with EVOO, stuffed in a whole Artichoke & baked crisp

SERVING ONLY 100% PRIME STEAKS!

$30 per person including  
Bottle of Wine and salad

SUMMER 
MENU SPECIAL

Open from 4PM-Close • Summer Menu Available All Night!

St Germain’s Slow Roasted Prime Rib Of Beef
Special seasonings, rub and natural juices, choice of potato

Prime Beef Tenderloin Brochettes
Grilled to perfection, topped with Gorgonzola cheese,

caramelized onions, garlic mashed potatoes

8oz Prime Center Cut Iowa Beef New York Strip Steak
The best mouth-watering steak you have ever had, choice of potato

Cold Water North Atlantic Salmon
Served with sweet potato mashed, vegetable of day

Oven Roasted Airline Chicken Breast
Crispy and delicious, served with broccolini, garlic mashed potatoes

Fresh Herb Crusted Baked Cold Water North Atlantic Cod
Served with sweet potato mashed, vegetable of day

Fisherman’s Stew
Fresh Fish, Mussels, Shrimp, Calamari in a light fresh  

tomato fennel sauce over capellini pasta

Beef Stroganoff
Medley of caramelized onions, tender mushrooms and prime beef, perfectly 

balanced in a creamy stroganoff sauce, tossed with egg noodles

CUISINE NEWS
Ready to celebrate some Florida kids? 

Each year, Fresh from Florida chal-
lenges high school chefs to create dishes 
that highlight our state’s produce and 
we’re printing the winning recipe by 
Tony Alvarez and Gigi Rivera from 
Bloomingdale High School in Hillsbor-
ough County. The standard submissions 
were high, requiring entries to be below 
850 calories per serving, meet National 
School Lunch meal pattern and nutri-
tion standards and be easily replicable 
by school nutrition professionals. 

T&G’s Burrito
■ ½ cup corn
■  3 small tomatoes – diced 1/3 cup 

cilantro – chopped 1 tbsp. tomato 
juice

■ 2 oz. lime juice
■ salt
■ pepper
■ 1 cup mayonnaise
■ 1 tbsp. sriracha sauce
■   ½ cup black beans, drained 1⁄2 cup 

pinto beans, drained 
■ 1 tsp. curry powder
■ 1 tsp. sazon seasoning
■ 1 tsp. adobo seasoning
■ 2 tbsp. vegetable oil
■ 1 red pepper -sliced
■ 1 green pepper -sliced
■ 1 yellow pepper – sliced
■  ½ pound cooked pork, cut into 

strips whole wheat tortillas 

Preparation:
1. Make the salsa by mixing the corn, 

tomatoes, cilantro, tomato juice and 
lime juice. Season with salt and pepper 
to taste. Set aside. 

2. Make the spicy mayo by mixing the 
mayonnaise with Sriracha Sauce and set 
aside. 

3. Combine the black beans, pinto 
beans, minced garlic, curry, sazon, and 
Adobo seasonings with 3 tablespoons of 
water and cook in a small sauce pan on 
medium heat until the liquid is almost 
absorbed. 

4. In a separate sauté pan, on medium 
high heat, add the vegetable oil and 
sauté the peppers and strips of pork 
until heated thoroughly. 

5. When all ingredients are ready, heat 
tortillas in a large sauté pan. When they 
are hot, add the beans and then add the 
meat with the peppers, sprinkle with 
cheese, roll tightly and place them back 
in the pan to get crispy! 

6. Cut the burritos in half and gar-
nish with spicy mayonnaise, salsa and a 
wedge of fresh lime. Serve immediately 
and enjoy! 

Local kitchen goods store The Good 
Life, located at The Galleria Shop-
pes at Vanderbilt, is closing its doors 
after almost 50 years in business. The 
Schwarz family has owned the store 
since the early 1980s. Many of those 
years were spent operating it on Third 
Street South before moving to North 
Naples ten years ago. The current inven-
tory is being liquidated and the busi-
ness has been put up for sale. For more 
information, call 514-4663 or visit www.
goodlifenaples.com. 

Take Note:
Purple Spoon hosts a cooking class 

focused on foods offering beneficial 
bacteria from 6-8 p.m. Thursday, June 
21. Guests will learn to prepare items 
like kombucha, preserved produce and 
fermented cacao. $50. 25151 Chamber 
of Commerce Drive. 908-3842 or www.
purplespoonfl.com. 

The French offers a free Kronen-
bourg beer with the purchase of an 
appetizer for guests who view World 
Cup games at the French brasserie. All 
games can be viewed daily at the bar, 
with special watch parties scheduled 
for 11 a.m. Thursday, June 21 (France 
vs. Peru) and 10 a.m. Tuesday, June 26 
(France vs. Denmark). 365 Fifth Ave. S. 
315-4019 or www.thefrenchnaples.com. 

It’s SchnitzelFest at Black Forest 
Resturaunt through the month of June. 
$16 for a schnitzel with complimentary 
struedel, open from 5 to 9 p.m. Tuesday 
through Sunday. 2366 Immokalee Road 
or www.blackforestnaples.com.

Campiello Ristorante & Bar’s sum-
mertime Champagne Tuesdays are back 
with progressive pours from 5-10 p.m. 
each week, meaning guests pay $5 for 
glass at 5 p.m., $6 per glass at 6 p.m., $7 
per glass at 7 p.m., $8 per glass at 8 p.m., 
$9 per glass at 9 p.m. and $10 per glass 
at 10 p.m. $50 bottles of Niclas Feuillate 
are available all day. 1177 Third St. S. 435-
1166 or www.campiellonaples.com. 

Timeless—An MHK Eatery offers 
a three-course, prix-fixe menu through 
summer with items like kale and Brus-
sels sprouts Caesar salad, black cod and 
vanilla espresso crème brulee. $29. 90 
Tamiami Trail N. 331-4325 or www.time-
lesseatery.com.

Want to work on your skills in the 
kitchen? Here are some cooking classes 
on the front burner:

Sur La Table, 9501 Strada Place, Mer-
cato; 598-1463 or www.surlatable.com 
– Chinatown Favorites: Thursday, June 
21 ($51.96); Wine Night Out Dining in 
French: Friday, June 22 ($100); Summer 
Macaron Workshop: Saturday, June 23 
($75); Summer in Tuscany: Saturday, 
June 23 ($75); Wine Night Out Lovely 
Dinner Party: Saturday, June 23 ($58.96); 
Summer Berry Desserts: Sunday, June 
24 ($51.96); Great Summer Cooking: 
Sunday, June 24 ($85); Date Night Sum-
mer in Tuscany: Sunday, June 24 ($85); 
5-Day Kids Series American Road Trip: 
Monday-Friday, June 25-29 ($300); Din-
ner in Provence: Monday, June 25 ($75); 
Steakhouse Favorites: Tuesday, June 26 
($85). ■

T&G’S BURRITO

Tony Alvarez and Gigi Rivera from Hillsbor-
ough County’s Bloomingdale High School 
won this year’s Fresh from Florida’s Student 
Chef Cook-Off with their T&G Burrito.

TIMELESS

TIMELESS—An MHK Eatery offers a three-
course, prix-fixe meal through summer that 
includes kale and Brussels sprouts Caesar 
salad.
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239.434.6533/thirdstreetsouth.com

Over 60 Vendors
Saturday Mornings from 7:30 to 11:30 a.m.

Stroll & Shop in the parking lot behind Tommy Bahama

Open Daily • 11am • Lunch, Dinner & Sunday Brunch
Subject to availability, while supplies last.

 TWO  1 pound lobsters with

   $27.95fries and slaw or black beans and rice
LOTSA LOBSTER!!!Waterfront Dining

1200 Fifth Avenue South  
at Tin City

(239) 263-2734

12th Avenue South  
at the City Dock
(239) 263-9940

    

NaplesWaterfrontDining.com

Kids Under 12  
Eat Free on Mondays  

1 kid meal with 1 adult entrée. 
From kids menu only.

MONDAY
BEEEF, BBQQ & 
CRCRAFT BEERR 

66 OZ Z SSIRLOIN STEAKAKK & 2 
JJUMMBBBO CHICKEN TENNDDERSS 
WITTHH STEAK FRIES $1122.99
8 OZZ SHORT RIBS/ BRISSKKET 

BURGER $7.99  
WWWITH CHEESE $8.9999 

AANYY OOTHER BURGER $$$99.999
MMOONNSHSHINE BBQ PPLLAATTERR                     

$12$ .999  
Half rack of ribs, pulled pork slider, 
2 chicken wings, fries, homemade 

coleslaw and baked beans

TUESDAY
NEWEW YORKRK/

CCHIHICAGO PIZZZZA A
PARTY

$55 OFF MEDIUUUM
$$77 OFF LARGGEE
GREEKEK K SALADD $$3.50
CHIC CKEKEN PN PARARMMESANN  
WITW H PPASTASTA $A $12.999

WEDNESDAY
MAMARGRGARARITTITASA   

&& FAJITAASS
$$5 OFFF ANANY FY FY AJIITAA 

$55 MAAARGARRRITAS 
$5 QUEESO SOS BBLBLANCNCO  

& CCHIPHIPS
2 FFOR O $5 SOFOFT 
SHEES LLLL TACTACOSS

Choice of chicken or beef.

LULUNCNCHH
CHECHEESEBURGERGER  

SLIDER

MEATBALL SUB

MEDITERRANEAN  
PASTA SALAD

GRILLED CCHICKEN  
CAESAR SALAD

BEEF CHILI DOG

BOBONELESS CHICKEENN 
WINGERS

BUBUFFALALO CO HICCKENKEN SUUBB

Bags with Bobby! 
Biginners Welcome

Cornhole 
7pm - Close

Blitz Trivia is Back 
with Eric!

6:30pm - 9:30pm

COME FOR THE FOOD, STAY FOR THE SPORTS!

KARAOKE  
WITH JAN  

5:30- 
8:30PM

.79¢  
JUMBO  
WINGS
Min. of 10

BEST WINGS IN 
TOWN, WITHOUT  
A DOUBT

Live Music with John McCormick 7-10pm

$2 OFF  
ANY  

STEVIE’S 
BASKET

10 FOR $6.99 
BONELESS 
CHICKEN  
WINGERS

FridayFriday
FISH FRY & BEER 
YUENGLING BEER  
BATTERED FISH FRY  
$9.99 Served with fries and slaw.

GROUPER FRY $12.99
Served with fries and slaw.

7 FOR $7 LUNCH

MON-FRI NEW  
LUNCH MENU

Available till 3 pm 
INCLUDES a soft drink or an 

alcoholic drink at Happy Hour 
Prices. Dine in only.

777 cchooiiicceess ffoorrr  
$$77 eeaacchh

77777   $$$77777fffffooorrrr

STEVIES TREASURES AND SIGNATURE 
DRINKS HAVE ARRIVED!

ThursdayThursday
2 for 1  
DRINKS  
ALL DAY

 House Wine, Domestic 
Drafts & All Well Drinks

Mon-Thurs 3-7pm & 9pm-close. Friday All Day!

HAPPY HOUR

Live Music
Friday Evening!

7-10pm Robin & Dean

Inntrtrtrtrododododucucucucininini g  
tthhee BeBestts   

CCCChhicicagago o DeDeepppp 
DDishshh PPizizizza!!

Piled high with premium 
Grande mozzarella cheese, 
cooked to perfection and  

topped with our home  
made pizza sauce.  

OUR BEEF AND CHICKEN IS NEVER FROZEN!

All special offers available with the purchase of a beverage. Dine in only. 

Let Stevies Cater  
Your Weekend Party 
Call 239-352-4233

aw.w.

WOW!

CELEBRATE EVERYDAY WITH US!
 @stevietomatos    |    www.stevietomatosportspagenaples.com  

Naples 239-352-4233, Pebblebrooke Plaza, 15215 Collier Blvd #301, Naples, FL 34119

Sttevevieies  
TrTreasureess

&& Signature e
Drinnkksks HHHava e 

AArrriveedd
SNOW CRAB,  

BOONE IN RIB EYE, FILLEET, 
POORTERHOUSE STEAKAK,  
SIGGNATN URE MARTININI’S, 

HAHAND CRAFTEDED  
COCOCKTAAILSILS && CLCLASSIICCS

NeNeNeew w LaLaLatetete NNNiggggighthhh   
CCCCrraavvviings MMMenne uuuu  
111010PPMMM TILL CLOOSOSININNNGGGG

TTHE BEST FOOOOD,D, DDRINKSS & & HAHAPPY HOURR,,  
MMAAJOR LEAGGUE BASEBBAALL,L, NCAA BASEEBAAB LLL, PGA GOOLF, BOXINNGG, 
MMAARTIAL ARARTS, RUGBBY,Y NNASCAR AND CHHAAMPIONSHHIP SOCCEERR

Succululululeeenentt  
Babybyyy BBaacacckkk RiRiRibsbsbs
Served with Fries  
& Cole Slaw 

$11.99

SAT JUNE 23 
& SUN JUNE 24
SSSSAT

&&&&&& SU

SATURDAY  
& SUNDAY

Live Music Saturday
Sonny Kenn 7-10pm

Deeeee lllliicicicioousus HHurriricacanen SSSShrhrhh imp 
$$1$100.99999,, EvEvEverereryy y DaDay!y

15 Crispy Fried Shrimp Mixed  
with Sweet & Spicy Sauce

MONDAYS ONLY  Kids Eaatt Frreee!!   
(11 KidK s s mealal ofo f Kids menu with 1 adadult eentrérééee)

6 oz Sirlrllloinnoo StS eakeakak & 2 Jumbo Co CChhickeken TTTeTenders 
witwith SSteaeateak Fk Fk Frierieriess $s $12.9999

Offers available with the purchase of a beverage.  
Dine in only.

WWOWOWORORLDLD CUPUPUPUPCU  
SSOCOCCCECERRC

June 18-June 24

THE DISH

The Dish: Jamaican Oxtails

The Price: $10.50

The Place: Island Vybz Caribbean 
Cuisine in the Coastland Mall Food 
Court, 1876 Tamiami Trail N., Naples, 
877-7860

The Hours: 10 a.m. to 9 p.m. 

The Details: Savor delicious authen-
tic Jamaican cuisine in Naples. Oxtail, 
once a neglected cut, has gone main-
stream. Prices have risen as word of the 
rich, flavorful braised meat makes the 
rounds-think beef bourguignon with a 
tropical twist. It’s not a “fast food” to 
prepare Jamaican cuisine. Top Jamaican 
chef Damion Morgan sears the oxtails 
and seasons them with a mix of onions, 
carrots, tomato, garlic, ginger, thyme, 
allspice, with a touch of cayenne heat, 
then braises them low and slow for 
hours. The flavors mingle and the sauce 

is reduced to a luscious stew consis-
tency. 

Poured over rice and peas (red beans, 
to some), or plain rice or cabbage with a 
side of fried plantains; you’re ready for 
a truly Jamaican feast — you can add a 
rich hot sauce if you’d like.

One More Thing: The staff, with 
co-owners Shishana and Rogen Forbes, 
is super warm and friendly — you’ll 
chat and not want to leave. You must 
try the flavorful Jerk chicken or oh-so-
tender pork, curry goat, fried chicken 
and a crisp beef or cheese-beef patty. 
Portion sizes are very generous. Check 
out the lunchtime specials — if you see 
escovitch fish (fried red snapper) then 
go for that. Pair your meal with a glass 
of Vitamalt, coconut water, sweetly tart 
grapefruit Ting or Tropical Rhythm’s 
pineapple-guava juice blend, and every-
thing’s gonna be all right. ■ 

            
             — Ivan Seligman
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Home-cooked eggs, omelets, benedicts, pancakes, 
waffles, scrapple, homemade soups, fresh salads, 

sandwiches, Angus burgers, chili, Taylor pork roll, 
sausage gravy, creamed chipped beef, home-cooked 
roast beef & turkey, and “Real” Philly Cheesesteaks.

Pork Roll & Scrapple Served Here!

P: 239.948.4123   Old 41 & Bernwood Parkway

BONITA’S BEST

10 YEARS RUNNING! OPEN DAILY 7AM TO 2:30PM
Beer, Wine, & Mimosas

www.Old41.com

239-231-3912
221 9th Street South, Naples,FL 34102

in the Bellasera Resort

HAPPY HOUR: 4-6 PM Daily 

BRUNCH Sunday: 10:30 AM - 2 PM
Featuring endless mimosas & other drink specials

LUNCH Monday-Saturday: 11 AM - 2 PM

DINNER Sun-Thurs: 5 PM - 9 PM  | Fri & Sat: 5 PM - 10 PM

NOW OPEN FOR LUNCH & BRUNCH!

CELEBR AT ING OUR 80 T H A NNI V ERSA RY

141 TA MI A MI  TR A IL  NORTH,  N A PLES
239.261.7157 – W Y NNSONL INE .COM

Dave’s Killer 
Assorted Breads 

and Bagels 
Buy One 

Get One FREE 
with coupon

Must present coupon. 
While supplies last. 

Good through 7/5/18.

Wynn’s 
Store Made Apple 

Turnovers 
2 for $3.00

with coupon
Must present coupon. 

While supplies last. 
Good through 7/5/18.

Mezza Corona 
Pinot Grigio 

750 mL 

FREE with 
$50 grocery order

Must present coupon. 
While supplies last. 

Good through 7/5/18.

Boneless Skinless 
Chicken Breast 

$1.89 
per pound

Must present coupon. 
While supplies last. 

Good through 7/5/18.

ECCOS Laundry 
Detergent 

50 oz 
Magnolia Lily or Lavender 

$4.99
Must present coupon. 

While supplies last. 
Good through 7/5/18.

Alexia 
Oven Potato Crinkles 

16 oz 

Buy One 
Get One FREE

Must present coupon. 
While supplies last. 

Good through 7/5/18. Places that 
cater to 
vegetarians
A trio worth noting3KAREN’S

THREE 
FOR

1VEGAN KITCHEN
794 Neapolitan Way, Naples; 307-4813; www.vegan-kitchen.us
Some of the folks from the former Loving Hut moved down the street a 

bit and set up shop in a smaller but charming spot and are serving a slightly 
different menu, but the premise remains the same: It’s all vegan even though 
you’d swear that there’s meat in some of the dishes. The wheat protein they use 
is chewy and substantial and not at all tofu-life, although some dishes contain 
that as well. Fresh vegetables and flavorful sauces bring life to this cuisine. Start 
with some pot stickers and move on to hot and sour soup, a Thai curry bowl, 
Mongolian wonder or sesame basil eggplant. Then try the cheesecake, which 
has no cheese, but has the taste and texture of it. 

2ORGANICALLY TWISTED
13040 Livingston Road, Naples; 302-8669; www.organicallytwisted.com
It was only natural that what began as a food truck would morph into a 

storefront with its fresh, locally sourced dishes. There’s the raw kelp noodle 
bowl with sweet-spicy ginger sauce over mixed greens; walnut tacos with corn 
tortillas, black bean salsa, shredded cabbage, lime and a side salad; curried 
chicken salad with veggies and a grilled nut cheese and avocado sandwich as 
standard features. Specials make each day’s offerings even more interesting.

3TRUE FOOD KITCHEN
Waterside Shops, 5375 Tamiami Trail, Naples; 431-4580; www.truefood-
kitchen.com

While not all vegetarian, this bastion of healthy dining offers a wealth of vegan 
and vegetarian options. In fact, even if you enjoy meat, you might opt to skip it 
with so many great meatless dishes from which to choose. I’m hooked on the 
charred cauliflower (yes, really), with harissa tahini, medjool dates, mint, dill 
and pistachio. The grilled artichoke and pesto pizza, Mediterranean quinoa, 
spring asparagus toast and spicy panang curry with tofu are worthy contenders 
as well. Try some honey lemonade or sparkling honeydew on the side or, if it’s 
been one of those days, a basil cucumber Collins might cure what ails you. ■

CUISINE
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CHEF Q&A
Meet Kareem’s Lebanese Kitchen chef and owner, Rachid Eido

Naples seems to be in the grip of 
Middle Eastern mania with all manner 
of Near East restaurants popping up. 
At the center is the Kareem’s Leba-
nese Kitchen, which caters to discern-
ing palates of those craving a refined 
take on favorites like shawarma, falafel 
and much more. We spoke to chef and 
owner Rachid Eido about what sets his 
restaurant apart and why local eaters 
are so crazy about Lebanese cuisine. 

Q: What is your culinary back-
ground?

A: After graduating from culinary 
school, I worked at Crown plaza Beirut 
for four years and went on to become 
a junior sous chef at Intercontinental 
Beirut for two years. After mastering 
the Lebanese cuisine, I moved to Saudi 
Arabia to be the personal chef of the 
royal family for four years. While work-
ing there, I got offer from Omni Hotels 
in Dallas to be the chef de cuisine for 
Lebanese cuisine. From there I joined 
Four Seasons Baltimore and ultimately 
joined Lebanese Taverna Baltimore as 
executive chef, which is a leading Leba-
nese restaurant chain in USA. After hav-
ing a successful professional journey, 
I pursued my dream to open my own 
restaurant here in Naples. 

Q: How were you inspired to 
become a chef?

A: I’m a third generation professional 
Lebanese chef following my father and 
grandfather.

Q: What brought you to Naples?
A: My dream of opening my own res-

taurant brought me to Naples because 
I see an opportunity to showcase my 
cuisine. Naples is also becoming a des-
tination for top quality restaurants in 
the state.

Q: Can you tell us about your 
father and grandfather’s culinary 
legacy in Beirut? How about your 
family?

A: My grandfather used to own a 
hummus shop in Beirut that served a 
traditional Lebanese breakfast. He was 
very well known and respected in the 
culinary circle and my father went to 
culinary school and graduated at the 
top of his class.  He has fifty years 

of culinary experience 
working with royal fami-
lies in Middle East and 
top international hotels. 
Now, he works in Monte 
Carlo, France as Master 
Chef. Ultimately I fol-
lowed his foot steps to 
become a top Lebanese 
chef in the U.S. 

Q: Where does hum-
mus fit into your fam-
ily history?

A: It started the 
streets of Beirut in the 
1940s. This histori-
cal city has been the 
center of trading and 
conducting businesses in 
the Middle East for many 
centuries and in the mid-
dle there was my grand-
father’s hummus shop. 
My father grew up within 
this environment and it 
sparked in him the pas-
sion about our Lebanese 
cuisine which became his 
craft, or better... his art. 
I inherited this passion 
and love for our cuisine. 
So you can say that the 
love for hummus was the spark that 
ignited in us the passion for our crafts-
manship and close relationship to our 
origin Beirut. Hummus is part of our 
family and it fits in all three meals on 
our dining table. Ours is a secret recipe 
that has been passed down through four 
different generations.

Q: Middle Eastern food seems to 
only be growing in popularity in 
the West. What do you think sets it 
apart from our culinary traditions 
and makes it appealing now?

A: It’s one of the healthiest cuisines in 
the world and it’s getting very popular 
in this country now. You can see any 
grocery store full of Middle Eastern 
products. Lebanese food is all cooked or 
prepared from scratch and it has wide 
selection of vegetarian options. 

Q: Do you consider yourself a bit 
of an ambassador of Lebanese cul-
ture?

A: Absolutely. I’m one of the few Leb-
anese chefs who have worked with my 
grandfather. I’m very open to even teach 
young chefs and sometime do cooking 

classes at my restaurant

Q: You and Asif Syed of 21 Spices 
partner frequently to present vegan 
Indo-Lebanese buffets. How are 
the two cuisines complementary in 
terms of flavor profiles? What do 
guests expect from the dishes when 
they arrive?

A: The closer countries and cultures 
are geographically the more common is 
there cuisine. Granted, there are many 
different ethnicities within India. How-
ever, what the Indian cuisine and Leba-
nese cuisine have in common is that 
there wide variety of spices and flavors. 
Also, there’s the cultural importance of 
food. For both of us, food is celebration! 
A gift you want to share with family and 
friends, daily if possible. 

Both our cuisines can very eas-
ily accommodate a vegan diet since we 
use so many different vegetables and 
plant-based ingredients. We had two 
Indo-Lebanese Vegan Fests which were 
sold-out because we were not only able 
to provide a plant-based and flavor-
ful buffet but also we did not use any 
added oil! We feel that we are pio-

neers in this field, working 
hand-in-hand with the char-
ity www.aplantbaseddiet.
org, which promotes a plant 
based and healthy diet.  

Q: Which dishes are you 
particularly proud of?

A: I love all my dishes but 
chicken Farrouj is my favor-
ite, which is a broiled and 
grilled free-range boneless 
bird.

Q: What do you find 
challenging?

A: My challenge is to bring 
everyone to my restaurant, 
I’m confident once they 
come they will start loving 
my food and restaurant . Of 
course as any other restau-
rant we are challenged by 
the offseason, but we look at 
it as an opportunity to even 
more focus on the patrons 
who are here all year around. 
Connecting with them and 
building the relationship is 
very important to us and 
crucial to the success of our 
restaurant. 

Q: Who or what are your greatest 
culinary influences?

A: As a chef, everywhere I go 
and everywhere I worked I was influ-
enced by great chefs, the culture I was 
living in and of course my heritage in 
Beirut with my father and grandfather 
teaching me everything they knew. I 
always try to keep an open mind. I have 
already learnt a lot through our collabo-
ration and friendship with Chef Asif 
from 21 Spices. It is great to have such a 
recognized chef in your backyard where 
I can literally walk over to his kitchen.  

Q: What has been one of your 
favorite culinary experiences?

A: Cooking at Kareem’s Lebanese 
Kitchen is my dream come true.

Q: What are your favorite culinary 
resources (books, blogs, etc.)? How 
do you keep your dishes relevant?

A: I have a few cooking recipes and 
notes from my grandfather and father; 
I also follow Thomas Keller and love 
his style of cooking and recipes. I have 
given a modern touch to Lebanese cui-
sine keeping the recipes traditional. ■

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

COURTESY PHOTO

Specials good from December 7-9, 2017. Lobster prices subject 
to change without notice. Please call for pricing.

Hours: Sun-Thu 11am-9pm Fri-Sat 11am-9:30pm

LIVE ENTERTAINMENTSun-Thu 6-9pm Fri-Sat 6:30-9:30pm

p

The Only Naples Restaurant Where 
Fresh Seafood is Flown in Daily 

From New England! 

4221 East Tamiami Trail, Naples

billssteakandseafood.com 
239.455.5111

Specials good from June 21-27, 2018. Lobster prices subject 
to change without notice. Please call for pricing.

CHEF BILL’S WEEKLY 
FEATURES SERVED ALL DAY

Surf & Turf Dinner for Two – $109.99
32oz Bone in Tomahawk steak served 
with 2 one pound Maine lobsters served 
with chowder, salad, baked potato and 
veggies

Jumbo Lobsters are Back 
Please call for pricing

Lobster Dinner for Two – $119.99
Two 2½-pound Maine lobsters served with chowder, 
salad, corn on the cob and baked potatoes

3 COURSE EARLY BIRD SPECIALS   
 Served Daily Sunday – Thursday 3pm-5:30pm and Friday and Saturday 3pm-4:30pm

4221 E T i i T il N l
HAPPY HOUR

Daily 11am-9:30pm (Bar Only)
Check out our new local craft beers on tap

Take Two  
 

The Consecutones  
Featuring Jimmy Clemens 

& Gayle Anderson 

Manhattan Connection Bill Colletti  
& Lisa George 

Gayle Anderson  
& Jimmy Clemens

Add a cup of clam chowder to any twin lobster for only $3
Twin lobsters cannot be split

Sunday, Wednesday & Thursday $24.99
Twin one pound Maine lobsters with corn on the cob

Monday & Tuesday $21.99
Twin one pound Maine lobsters with corn on the cob

Friday & Saturday $28.99
Twin one pound Maine lobsters with corn on the cob

T W I N  LO B S T E R  S P E C I A L S

Add

T W I N
LOBSTER MANIA IS BACK!LOBSTER MANIA IS BACK!



MINUTES AWAY
FROM MORE

MUST BE 21 YEARS OF AGE OR OLDER TO ATTEND INDOOR CONCERTS. SEE PLAYER’S CLUB FOR COMPLETE DETAILS. 
MUST BE AT LEAST 21 YEARS OLD AND A SEMINOLE WILD CARD MEMBER TO PARTICIPATE. MANAGEMENT RESERVES 
THE RIGHT TO CHANGE OR CANCEL THIS PROMOTION AT ANY TIME BASED ON OPERATIONAL AND/OR BUSINESS 
CONCERN. PERSONS WHO HAVE BEEN TRESPASSED OR BANNED BY THE SEMINOLE TRIBE OF FLORIDA OR THOSE 
WHO HAVE OPTED INTO THE SELF-EXCLUSION PROGRAM ARE NOT ELIGIBLE. IF YOU OR SOMEONE YOU KNOW HAS A 
GAMBLING PROBLEM, PLEASE CALL 1.888.ADMIT.IT.

PROMOTIONS AT
SEMINOLE CASINO HOTEL

MOREINPARADISE.COM

$60,000
PROGRESSIVE
GIVEAWAY

PRIZES INCREASE HOURLY!
GRAND PRIZE: $4,500 AT 6PM

PRIZES AWARDED IN FREE SLOT PLAY OR PROMO CHIPS. 

$15,000 EVERY THURSDAY IN JUNE
1PM - 6PM

SATURDAY, JUNE 30

& $20,000 GIVEAWAY
AUDI CONVERTIBLE

4 WINNERS OF $1,000
7PM - 11PM HOURLY

PRIZES AWARDED IN FREE SLOT PLAY
OR PROMO CHIPS.

Image may not represent actual vehicle. 

WYNONNA
& THE BIG NOISE
SATURDAY, OCTOBER 13 | 8PM • SEMINOLE CENTER
TICKETS ON SALE NOW AT MOREINPARADISE.COM

EARN ENTRIES JUNE 1-30

GRAND PRIZE CAR
MIDNIGHT

NOW OPEN
ALL NEW



Call 866-657-2300

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Riverfront Estate Pool Home
Riverfront home with 4 beds + den, 4.5 baths, over-
sized garage and a guest house. $1,599,000
1-866-657-2300 800CC032022.

FORT MYERS

Magnificent River Views
This gorgeous contemporary custom 4/3 pool home of-
fers rivers views from almost every room in the house!

$949,900
1-866-657-2300 800CC030271.

FORT MYERS

Bring Your Yacht……
Spectacular views of Florida sunsets! Deep water direct
gulf access! Beautiful 3 + den with 4 car plus garage.

$840,000
1-866-657-2300 800CC005349.

CAPE CORAL

Stunning River Views
The home offers an efficient layout with 4 bedrooms
and 3 bathrooms, one of them with access to the pool.

$765,000
1-866-657-2300 800CC013177.

CAPE CORAL

Paradise Awaits
Private beach access with shuttle boat to private is-
land!! Gated golfing community . $759,900
1-866-657-2300 800NA031364.

BONITA SPRINGS

Location, Location, Location
This beautiful income producing triplex is a turnkey in-
vestment ready for your touch. $745,000
1-866-657-2300 800LE008496.

FORT MYERS BEACH

Gated Community
5/4 pool home located in the highly desirable commu-
nity of Wilshire Lakes. $634,900
1-866-657-2300 800NA000938.

NAPLES

Centerfold Gulf Access Dream Home
4/3 gulf access pool home. Tastefully decorated custom
built two story home! $625,000
1-866-657-2300 800CC013365.

CAPE CORAL

Stunning Sanibel Retreat
Sanibel Beaches! Bring your whole family to this over-
sized home on Sanibel Island. Deeded beach access in
the community! $475,000
1-866-657-2300 800CC041272.

SANIBEL

New Construction
Stunning rarely available new construction home com-
pleted April 2018 in the highly desirable Bonita
Shores/Collier. County $475,000
1-866-657-2300 800NA024270.

BONITA SPRINGS

Direct Sailboat Access Duplex
Located centrally to downtown Cape Coral. Both units
have been updated and include all appliances! Bring
your boats! $429,900
1-866-657-2300 800CC035607.

CAPE CORAL

Banyon Cove Pool Home
Here is your chance for space!  Almost a half an acre -
3 bed 2 bath with over 2017 sqft under air - pool

$385,000
1-866-657-2300 800CC035211.

FORT MYERS

4 Bed/2.5 Bath Pool Home - Whiskey Creek
This house is Florida living!  4 bed/2.5 bath pool home
is a must see with stunning views, large private yard,
patio/pool. $379,900
1-866-657-2300 800FM030672.

FORT MYERS

Waterfront Gulf Access
Beautifully updated waterfront gulf accessible 4/2
home. $378,000
1-866-657-2300 800CC029959.

CAPE CORAL

Stunning Pool Home
4 bedroom 2.5 bath in gated community of Cross
Creek. $377,900
1-866-657-2300 800CC034926.

FORT MYERS

Salt Water Front - Beautiful Home
Beautiful home in Port Charlotte on salt water canal
with access to the Harbor and the Gulf of Mexico. This
is the Dream! $368,900
1-866-657-2300 800CH401148.

PORT CHARLOTTE

Forest Lakes Home
3 bedroom/3 bath in golf community. $367,500
1-866-657-2300 800NA013613.

NAPLES

Beautiful 4/3 Built 2016
Western exposure and great location! $360,000
1-866-657-2300 800CC013876.

CAPE CORAL

3 Bed/2 Bath Pool Home - Tanglewood/McGregor Area
Eye catching beauty! This elegant 3 bed/2 bath home
could be an HGTV featured home! Tastefully renovated
and details. $349,900
1-866-657-2300 800FM027699.

FORT MYERS

2 Bed 2 Bath Brighton at Silver Oaks
See this beauty today 2 bed 2 bath + den corner lot
immaculate. $349,000
1-866-657-2300 800FM032462.

FORT MYERS



Call 866-657-2300

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Pool Home
4 beds & 3.5 baths in this meticulously maintained pool
home! $345,900
1-866-657-2300 800CC032356.

CAPE CORAL

Well Maintained Pool Home
3/2 pool home with direct gulf access. $335,900
1-866-657-2300 800CC034444.

CAPE CORAL

Gated Community
3/3 pool home in a lovely gated community.$327,500
1-866-657-2300 800CC036377.

CAPE CORAL

Open Concept
4 bedroom, 2 bath open concept design. $324,900
1-866-657-2300 800CC029822.

CAPE CORAL

Fall in Love
Easy access to Ft. Myers Beach, Sanibel and Captiva.
Fall in love with this 3 bedroom, 2 bath 2 car garage
plus den home. $322,000
1-866-657-2300 800CC032876.

FORT MYERS

Pool Home with Open Concept
3/2 open concept pool home in SW Cape Coral.

$319,900
1-866-657-2300 800CC029531.

CAPE CORAL

Panoramic River Views
Fabulous 2/2 condo with beautiful kitchen in the gated
community of Cape Harbour! $309,000
1-866-657-2300 800CC025175.

CAPE CORAL

Sailboat Gulf Access w/Pool
Come discover this 3 bed sailboat gulf access home
w/heated pool! Wide canal enough to turn your boat
around in! $300,000
1-866-657-2300 800FM032942.

FORT MYERS

Naples Lakefront Villa
2 bed/2 bath + den features an open floor plan, vaulted
ceilings, a den with Murphy bed & closet. $299,000
1-866-657-2300 800FM033410.

NAPLES

Panoramic Marina Views
Enjoy fabulous serene marina views from the balcony
of your 2/2 7th floor unit. $299,000
1-866-657-2300 800CC030646.

CAPE CORAL

S. Fort Myers Large Single Family Home
Like new 3 bedroom 2 bath, split plan.  1938 sqft, 2 car
garage.  New roof and A/C. $296,000
1-866-657-2300 800FM031915.

FORT MYERS

Enjoy your Nice Remodeled Pool Home -
Heart of Ft. Myers
Enjoy your new and nice pool in the heart of Fort Myers.
Completely remodeled 3 bedroom/2 bath home.$280,000
1-866-657-2300 800FM028371.

FORT MYERS

4 Bedroom Upgraded Home
Stunning 4 bedroom home with great room, formal din-
ing room, laundry room, spacious kitchen, and
screened lanai. $235,000
1-866-657-2300 800LE034979.

LEHIGH ACRES

Custom Built - 3 Bedroom with Den!
Pristine condition. Formal living and dining family room
with informal dining. Many upgrades. Established
neighborhood. $235,000
1-866-657-2300 800CC035836.

CAPE CORAL

Gorgeous Condo in Portofino
Second floor 2 bedroom condo with attached 2 car
garage.  Gated community in great location.

$229,000
1-866-657-2300 800FM029777.

FORT MYERS

Furnished Mobile Home with Paved Road on Five Acres
Enjoy fresh air and quiet surroundings daily with bright
stars nightly. North Fort Myers is rapidly becoming dis-
covered. $225,000
1-866-657-2300 800FM008472.

NORTH FORT MYERS

Island Club at Corkscrew
Single family 2 bedroom, den with French doors, 2
bath, 2 car garage home. $240,000
1-866-657-2300 800LE014718.

ESTERO

1st Floor 3 Bed/2 Bath Condo in Portofino
Florida living in the Tuscany inspired gated community
of Portofino! Serene preserve views. $239,900
1-866-657-2300 800FM031292.

FORT MYERS

Charming 3 Bed/2 Bath Fenced Corner Lot
Charming 3 bed/2 bath on fenced corner lot in the San
Carlos area of Ft. Myers. Calm interior colors and
vaulted ceilings. $239,000
1-866-657-2300 800FM028985.

FORT MYERS

The Pool Home You Have Been Waiting For
Very quiet location but close to everything. Perfect
place to walk and bike in a quiet and friendly water-
front community. $239,000
1-866-657-2300 800CH400215.

PORT CHARLOTTE

Meticulously Maintained
3/2 pool home in SW Cape. Close to shopping and en-
tertainment. $279,900
1-866-657-2300 800CC034214.

CAPE CORAL

Colonial Country Club Attached Villa
Two bedroom, two bath attached villa .Pool and spa.
Hurricane windows on the home and Storm Smart
Shutters. $279,000
1-866-657-2300 800FM030346.

FORT MYERS

Gulf Access Pool Home Boat Dock & Lift SE
Cape Coral
3/2 Split floor plan design. Upgraded kitchen, granite coun-
ters custom cabinets stainless steel appliances. $269,500
1-866-657-2300 800CC010456.

CAPE CORAL

Move in Ready
Stunning move-in ready 3 bedroom + den, 2 bath with
over 2000 sqft of living space. $245,400
1-866-657-2300 800CC035172.

CAPE CORAL
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Beautifully Upgraded
3/4 + Den sitting on almost 1/2 acre lot. Move in ready.

$225,000
1-866-657-2300 800CC013936.

LEHIGH ACRES

Pool Home with Southern Exposure
Updated heated pool home with all utilities in and paid!
Very open floor plan with french doors out to a large
pool area. $225,000
1-866-657-2300 800CC054262.

CAPE CORAL

N. Ft Myers 3/2 w/Private Neighborhood Boat Ramp
Sliders are abundant in this home allowing you to take
in the gorgeous sunny daylight, while overlooking a
wooded area. $224,900
1-866-657-2300 800FM031917.

NORTH FORT MYERS

Cozy Cape Coral Cottage
This wonderful pool home is a great starter, snowbird
or down sizer home.  Spacious open floor plan, ample
bedrooms. $219,900
1-866-657-2300 800CC030014.

CAPE CORAL

Large Well Kept Home in NW Cape
Over 2000' under air.  Good condition, large split bed-
rooms and ready for new family. $219,000
1-866-657-2300 800FM013550.

CAPE CORAL

Awesome Water view 2 Bed/2Bath
Nestled on a quiet street lined with huge oak trees!!

$215,000
1-866-657-2300 800FM006743.

ESTERO

Waterfront with Pool
Great 2/2/1 on canal. Has pool and just under half an
acre! $214,900
1-866-657-2300 800CH401248.

NORTH PORT

Gated Community
Minutes from the beach, don't miss this 2/2+den
condo in excellent condition! $212,000
1-866-657-2300 800NA021091.

BONITA SPRINGS

Charming 3/2/1 Home in the Heart of Port
Charlotte
This is a great family home, just minutes from shopping
and 20 minutes to the beach. $209,900
1-866-657-2300 800CH244012.

PORT CHARLOTTE

SW Cape Pool Home
Adorable Southern exposure pool home. 1258 sqft
under air, split floor plan fenced yard  Built in 2003.

$209,900
1-866-657-2300 800CC029132.

CAPE CORAL

Charming Home
Charming 4 bedroom 2 bath home on a 1/2 acre lot in
North Port with mature landscaping. $179,900
1-866-657-2300 800CH249905.

NORTH PORT

Gulf Access 10 Minutes to the Harbor
Very cozy 2 bedroom 1 bath home with concrete sea-
wall and 6,000 boat lift. $179,900
1-866-657-2300 800CH249459.

PORT CHARLOTTE

Handyman Special
Handy man fixer upper located in the highly coveted
Gold Coast Estates. $179,000
1-866-657-2300 800CC032596.

CAPE CORAL

Top Floor Vaulted Ceilings Lake View in
Kelly Greens
Championship golf in Southwest Fort Myers near the beach
in this 2/2/1 condo with golf membership! $175,000
1-866-657-2300 800FM009879.

FORT MYERS

Beautiful 2 Bed + Den First Floor Condo
Beautiful mint condition first floor 2 bedroom with den
and garage in the sought after gated community.

$195,000
1-866-657-2300 800FM031083.

FORT MYERS

Top Floor with Great Lake View in Kelly Greens
Top floor - great view - vaulted ceilings - upgraded -
turnkey - ready to move in to. $193,000
1-866-657-2300 800FM029163.

FORT MYERS

3 Bed Townhome with Garage
Fantastic opportunity to own a 3 bed, 2.5 bath plus loft
and 1 car garage in a wonderful gated community.

$186,375
1-866-657-2300 800FM002181.

FORT MYERS

Golf Course Community
Well maintained 3/2 pool home on a fresh water canal
in golfing community of Rotonda West! $179,900
1-866-657-2300 800CH250809.

ROTONDA WEST

SW Cape 3 Bed, 2 Bath, Triple Lot
Triple lot, 3 bed, 2 bath, built in 2004, great family
home. $199,900
1-866-657-2300 800CC034316.

CAPE CORAL

3/2 Pool Home
So many newer features, do not let this one pass you
by. Well priced 3/2/2 with a den and heated pool.

$199,000
1-866-657-2300 800CH250362.

PORT CHARLOTTE

Half Acre 3+Den Home in Lehigh Acres
Half acre 3+ den home in Lehigh Acres. Over 2000
sqft. $199,000
1-866-657-2300 800NA033406.

LEHIGH ACRES

Updated South Cape Coral Home on Palm Tree
New updated kitchen & laminate flooring in great room
& master bed; remodeled master bath; too many up-
grades to name. $196,000
1-866-657-2300 800FM035432.

CAPE CORAL
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1st Floor - Turnkey - Close to Beach - Lake View
Immaculately maintained golf condo in Kelly Greens
Golf community. Close to all amenities.   Ready to go.

$175,000
1-866-657-2300 800FM034801.

FORT MYERS

River Views
Move-in ready 3 bedroom, 2 bath log cabin. Plenty of
room for a pool! $164,900
1-866-657-2300 800CC034185.

FORT MYERS

Newer Home in Lehigh
3/2/2 with open floor plan. $160,000
1-866-657-2300 800CC034133.

FORT MYERS

2 Bed/2 Bath Villa in Whiskey Creek
Charming and spacious 2 bedroom /2 bath villa in
Whiskey Creek. Located in desirable Section 5 with
great reserves. $159,900
1-866-657-2300 800FM032575.

FORT MYERS

Lakefront Condo in Heritage Lake Park
This 3 bedroom 2 bath condo is on the 2nd floor over-
looking the lake. Great amenities like pool, gym, secu-
rity etc. $149,900
1-866-657-2300 800CH400443.

PUNTA GORDA

Lots of Room
Updated 2062 sqft home featuring 3 bedrooms, 2 full
baths and large enclosed back patio. $145,000
1-866-657-2300 800CC029676.

FORT MYERS

Gulf Access Condo
2/2 corner unit overlooking a gulf access canal.

$139,000
1-866-657-2300 800CC007237.

CAPE CORAL

Kelly Greens Terrace Condo - Golf & Lake View
2nd floor condo on Kelly Greens Championship golf
course offered turnkey! $137,000
1-866-657-2300 800FM028550.

FORT MYERS

Renovated 2/2 Townhouse w/Loft in Pine Grove
Beautiful, newly renovated townhouse. 2 bed/2 bath
with a loft! Loft can be used as an office, game room.

$136,900
1-866-657-2300 800FM030226.

FORT MYERS

Townhouse
Gated community - 3/2.5 corner unit townhouse with
oversized 2 car garage. $135,500
1-866-657-2300 800CC025234.

FORT MYERS

2 Bed /2 Bath Condo Overlooking Water off Daniels
Be Wowed by this condo's view overlooking the water
and onto the pool area. Located on the third floor.

$125,000
1-866-657-2300 800FM025901.

FORT MYERS

Townhouse
2/1.5 remodeled and updated townhouse. $119,900
1-866-657-2300 800CC032547.

FORT MYERS

Affordable Home
Live the Florida lifestyle in this 1/1 home with a den in
a quiet neighborhood. $79,962
1-866-657-2300 800CH249405.

PORT CHARLOTTE

Vacation Home Package Deal
Best Package deal you will find in a Florida vacation
home! Home comes fully furnished (a few personal
pieces excluded.) $69,000
1-866-657-2300 800FM028464.

NORTH FORT MYERS

Town and Country Manor
1st floor 2/2 condo. Unit has tile in the kitchen & lanai
and carpet thru-out. 2 bed and 2 baths. $64,999
1-866-657-2300 800CH400891.

PORT CHARLOTTE

Investor/Rehab Special
Corporate owned Rehab Special. Lee County Tax Ap-
praiser shows this home as a  2 bedroom/ 1 bath.

$64,900
1-866-657-2300 800FM034466.

NORTH FORT MYERS

Gulf Access Condo
2/2.5 gulf access two story villa style condo.

$119,000
1-866-657-2300 800CC013249.

CAPE CORAL

Weekend Getaway Moore Haven
Manufactured home on .55 acre. Corner lot, extra
buildings, screened in spa/lanai, motor home barn and
plant nursery shed. $115,000
1-866-657-2300 800LE079391.

MOORE HAVEN

Sought After Lazy Days Village
Beautiful corner lot in prime area of park, amenities in-
clude 2 clubhouses, pool. $94,000
1-866-657-2300 800FM028457.

NORTH FORT MYERS

Location with a View
This beautiful and well maintained condo is priced for
an immediate sale. $82,500
1-866-657-2300 800LE007937.

LEHIGH ACRES


