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People drowned in 
Florida in 2013. 
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86 were visitors.
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children 1 to 4.

Preschool 
classrooms you 
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year with Florida 
children who drown

LIFEGUARDS ARE TAKING 
A deep breath going into the 

Fourth of July weekend, praying 
for flat water and cloudy skies. 

They know what’s coming — 
masses of families and extended 
families and friends close as family, 

who have thought about food and 
tunes, planned a menu and a playl-
ist but not checked the weather, not 
paid any mind to the flags flying at 
the beach.

Their forecast for the three-day 
weekend: crowds and coolers. Veteran 
lifeguards describe the first day as 
busy, the second day as super busy, and 
they say that the third day, that doubles. 
“People are pickled,” says Rick Welch, 
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Baby Basics knows what 
low-income families need

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

Somewhere in Naples right now — actually, 
in many places throughout Collier County — 
there is a baby with diaper rash sitting in an 
overfull diaper. The baby isn’t suffering from 

neglect or inattention, but from poverty.  Keep-
ing an infant or toddler in disposable diapers 
can run parents between $70-$80 a month — a 
modest estimate, but a whole lot of money for 
anyone living near or below the poverty line. 
So they leave diapers on longer and sometimes 



www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYA2    NEWS    WEEK OF JULY 2-8, 2015

Bring Your Highest Expectations™

LI
V

IN
G

ST
O

N
 R

O
A

D

PINE RIDGE ROAD
EXIT
107

W
H

IP
PO

RW
IL

L 
LA

N
E

N

COMMENTARY 
The bona fide red, white and blue

On at least two distinct occasions in the 
history of the United States, the nation found 
itself equipped to take over the world.

The first occurred beginning in April of 
1865, at the end of the Civil War. Never in 
history had so much military power been 
amassed together with so much experience 
and effective ability as President Abraham 
Lincoln’s. He wielded that power only near 
the end of his life.

The second occasion occurred at the end 
of World War II, when an Army general of 
such magnitude as George Patton suggested 
we take advantage of our muscle to put down 
the Soviets. He wanted to wield the Third 
Army right down their throats, along with 
everything else we had.

That period of unmatched American 
power arguably stretched into the early 1950s, 
when Gen. Douglas MacArthur advocated 
nuking the Chinese. At the time, the Chinese 
were supporting the North Korean effort to 
swallow the south. They were belligerent 
Communists, just like the Soviets.

But after that suggestion, Gen. MacArthur 
(a belligerent democratist) found himself not 
only in the Korean War but right back out of 
it, relieved of duty by a stubby, hot-tempered 
civilian from Missouri with no West Point 
education and only aging memories of his 
own service more than 30 years earlier in 
World War I — President Harry Truman.

Lincoln and Truman were both hard-

nosed pragmatists. As presidents, each might 
well have been asked to consider a variety 
of muscular military options. Mexico and 
Canada, for example, could have been ours 
for the taking in 1865.

Germany both east and west, along with 
Eastern Europe and Russia, not to mention 
China, could have been ours for the taking 
beginning in 1945 or ’46.

But Lincoln and Truman understood 
something some other Americans didn’t and 
still may not: The greatest American weapon 
of all — the greatest strength we had and still 
have — lies not in our sophisticated killing 
tools or our ferocious ability to employ them 
and to wage war.

Instead, it lies in our ferocious ability to 
employ and wage peace — to play the role of 
Samaritan or capitalist, not conqueror, even 
when we’re both or all.

Lincoln’s greatest general, Ulysses Grant, 
started the peace war on Lincoln’s behalf 
beginning at Appomattox. After Robert E. Lee 
surrendered the Army of Northern Virginia 
on April 9, Gen. Grant allowed each man to 
walk away with his rifle (and a mule or horse 
if he had one).

Truman, meanwhile, waged peace with the 
immense Marshall plan, providing aid to our 
former enemies, restoring their economies, 
and ending their suffering almost on the spot.

So in my book, Lincoln and Truman are 
two of our greatest patriots.

As for Lincoln, no other wars have 
occurred between Americans. And now, 150 
years later, societal discrimination based on 
race is gone. (Yes, it flares up from time to 
time in individuals, as recent events suggest.)

As for Truman, more than 65 years of mas-
sive peace has followed World War II, a peace 

whose aberrations — Korea, Vietnam and 
possibly Iraq — have not become world wars 
and probably should not have occurred at all.

They were errors — but patriotism does 
not exclude errors, any more than living or 
loving does.

Patriotism merely excludes the defending 
of errors out of pride, vanity or jingoism.

But what does patriotism include? Leftists, 
rightists and centrists in America probably 
agree at least on this: that patriotism requires 
love, allegiance and defense of country.

How we define those qualities, however, 
varies considerably.

Is the United States a geographic location 
or is it a set of values — or both?

Does patriotism exclude criticism? Or on 
the contrary does it require criticism and self-
inspection?

Whatever it is, we know that any grand 
plans or philosophies like those of Lincoln’s 
or Truman’s always come down to individu-
als on the ground, men and women who get 
dirty, damaged or dead being patriots.

I was reminded of all this last week when 
I finally met the writer and author Robert 
Hilliard, now a month or so shy of his 87th 
birthday.

Dr. Hilliard (he earned a doctorate from 
Columbia University 14 years after World 
War II) came from New York City to fight as a 
teenager at the Battle of the Bulge, from Dec. 
16, 1944 to Jan. 25, 1945.

He survived, unlike 19,000 other young 
Americans who were alive when that five-
week horror kicked off. By April, he had been 
wounded, shipped out and hospitalized in 
Paris, where he found himself on April 12, 
1945, when President Franklin Roosevelt died.

In uniform that day, Pvt. Hilliard was sur-

prised and moved by French citizens, many of 
them crying, who approached and hugged or 
kissed him, offering consolation for the loss 
of his president.

Then he rode back to his barracks. What 
moved him the most, he recalled, was the 
sight of 12 very tough combat veterans, most 
of them older than him and all of them recu-
perating from battle wounds, who weren’t 
playing cards. They weren’t shining their 
boots. They weren’t writing love letters home, 
or eating or drinking.

Instead, they were crying, too.
From Paris, he joined a unit ordered to 

help disarm the Germans — all of which, by 
that time, would have qualified him as a bona 
fide American patriot.

But Pvt. Hilliard wasn’t through being a 
patriot. Between April and late fall with his 
friend, Pvt. Ed Herman, he helped save about 
10,000 Jewish survivors of the Holocaust 
— not from Germans but from Americans 
who neglected them, cutting off the food and 
medicine they needed unless they were rec-
ompensed with favors.

He stopped it by writing a letter home 
— with 600 copies for all the friends and 
families he and his pals could contact — beg-
ging for food and supplies. President Truman 
ultimately saw the letter, investigated, and 
ended the abuse.

It amounts to this: Two patriots waging 
peace — Pvt. Hilliard and President Truman 
— did what Americans do at their best.

They put down the prejudices or cal-
lous indifference of their own people, and 
painted tolerance and charity in red, white 
and blue. ■

— This column first appeared in March 
2012. Mr. Hilliard turned 90 last week. 
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OPINION

rich LOWRY
Special to Florida Weekly

Take down the flag

“Patriotism is seen not only as the last 
refuge of scoundrel but as the first bolt-
hole of the hypocrite,” so said a British 
broadcaster in observance of Parliament. 
He might just as well have been talking 
about right wing conservatives professing 
to bleed red, white and blue for the United 
States, but who hate the federal govern-
ment — and yes, they can hardly wait 
to take over Washington, if only to blow 
things up.

They have no fealty toward Congress 
accomplishing much of anything unless it 
can be challenged and undone by a con-
servative state legislature, in the guise of 
protecting state sovereignty — immigra-
tion reform, voting rights, environmen-
tal protection, access to healthcare, gay 
rights, and family planning, for example. 
If their zealotry wins the argument, they 
will divorce the nation, and repudiate 
the American pledge of allegiance to one 
nation, under God, indivisible and with 
liberty and justice for all and these United 
States will become a balkanized version of 
its former self. 

I have been thinking about states’ rights 
because of the tragic events in Charleston 
and where the trail really begins that led to 
such a horrific act of racial violence. Devo-
tees of the confederacy are still with us. 
The modern proponents of states’ rights, 
like their Civil War predecessors, promote 
insurrection by stoking cultural fires and 
fostering economic divides, appealing to 
the basest amongst them in support of 
their cause. 

These modern rebels are the progeny of 
the southern conservatives who took the 
South down a rabbit hole with Jim Crow, 
launched the defense of “separate but 
equal education” and promoted decades 
of white resistance to the desegregation of 

public schools following Brown vs. Board 
of Education. 

When states’ rights was ascendant in 
the ’60s, white supremacists murdered and 
assassinated African-Americans and civil 
rights workers, burning and bombing more 
than 300 black churches, all with impunity.

One of the most infamous of these ter-
rorist acts killed four African-American 
girls attending Sunday school at the 16th 
Street Baptist Church in Birmingham. The 
states of the old Confederacy turned their 
gaze and looked the other way, signaling 
their complicity with white supremacists, 
perpetuating racial injustice by using all 
the levers of government available. States’ 
rights was a euphemistic code for condon-
ing intimidation, hate and racial violence.

Congress passed the Civil Rights Act in 
1965 with Democratic support. The legisla-
tion opened the door for Richard Nixon to 
cultivate the disaffection of white south-
erners with the Democratic party.

The “southern strategy” to advance 
Republican ambitions drove a stake into 
the heart of the Democrats’ solid South, 
but to win converts to its party, Republi-
cans allied with the proponents of white 
supremacy. The GOP today owes its domi-
nance in national politics to the South but 
it must now struggle with the region as the 
engine room of its growing extremism.

The Confederate flag has always been 
a not-so-secret handshake among people 
sympathetic to white resistance. It debuted 
with the States’ Rights Democratic Party 
in 1948. 

These were the “Dixiecrats,” the south-
ern Democrats, who bolted their party 
to fight integration and champion states’ 
rights.

South Carolina’s then-governor, Strom 
Thurmond, campaigned unsuccessfully for 
president as a Dixiecrat. He went on to 
serve 48 years in the U.S. Senate represent-
ing his state.

Thurmond said states’ rights was the 
reason he defended segregation and 
opposed racial equality, but no, he was no 
racist, proving yet again that lawmakers 
like Thurmond can whistle “Dixie” like 

nobody’s business.
Enlightened attempts to remove the 

Confederate flag from state-sanctioned dis-
plays are not new. 

The rebuttal of those loyal to the cause 
(Cause?) say it is in homage to southern 
heritage, to honor the fallen rebels who 
gave their all in defense of states’ rights. 
The folks who make these assertions gen-
erally deny slavery caused the Civil War.

A read of the Constitution of the Con-
federate States of America ought to put this 
issue to bed.

The document is a plagiarized version 
of the U.S. Constitution, with one major 
exception. It sanctions and institutionalizes 
slavery as the rule of law in the nation the 
Confederacy went to war to create.

So really, the fancy footwork around the 
flag’s symbolism fools no one, least of all 
the African-Americans for whom the flag is 
a deeply painful and repugnant reminder of 
slavery. Southern manners ought to dictate 
that its offensiveness alone is sufficient 
reason to put it away, but no. 

Dancing with the devil has consequences.
By with their defense of deeply moral 

wrongs, right wing conservatives nailed 
themselves to the cross they elected to 
carry to win the South. No one can deny 
the substance of the murderous act in 
Charleston or the breadth of those who 
bear its responsibility. 

A white supremacist targeted and mas-
sacred nine African-Americans in Charles-
ton’s historic Emanuel African Method-
ist Episcopal Church, espousing words of 
bigotry and hate, delivered with a racist 
manifesto, wrapped in a Confederate flag.

Yes, take down the flag. 
But if that is the only thing that changes, 

we will not prevent such acts from happen-
ing again. ■

— Leslie Lilly is a native Floridian. Her 
professional career spans more than 25 
years leading major philanthropic insti-
tutions in the South and Appalachia. 
She resides with her family and pugs in 
Jupiter. Email her at llilly@floridaweekly.
com and follow Lilly on Twitter @llilly15. 
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Pope Francis goes off the rails

A quasi-religious movement now has a 
genuinely religious leader.

The pope’s encyclical on the environ-
ment is being hailed for its embrace of 
science, although it is about as scientific 
as the Catholic hymnal.

Pope Francis writes that Sister Earth 
“now cries out because of the harm we 
have inflicted on her by our irresponsible 
use and abuse of the goods with which 
God has endowed her.” Really? Is that 
what the United Nations’ Intergovern-
mental Panel on Climate Change says?

The Catholic Church brings comfort 
and meaning to the lives of countless 
millions. That doesn’t mean that climate 
science, economic policy and cost-benefit 
analysis are its core competencies. No one 
has ever said: Yes, but what did Gregory 
VII do to fight the onset of the Medieval 
Warm Period?

All that matters to the media, though, is 
that Pope Francis has taken an apocalyptic 

climate alarmism and given it the impri-
matur of the Vatican. The same people 
who dismiss the pope on more central 
moral matters, like the dignity of life, are 
now attributing to him an authority that 
might have made Pope Innocent III, who 
challenged kings, blush.

The document could have benefited 
from an editor cutting out the bizarre ram-
blings. The pope writes of “harmful habits 
of consumption,” including “the increas-
ing use and power of air conditioning.” 
He argues that “an outsider looking at our 
world would be amazed at such behavior.”

That’s assuming the outsider lives in a 
very cool climate, or doesn’t mind sweat-
ing. Anyone not so lucky probably thinks 
the inventor of air conditioning should be 
canonized. 

While the pope pays lip service to 
technological advances, he doesn’t truly 
appreciate their wonders. The Industrial 
Revolution was a great boon to human-
kind. Consider the unrelieved misery — 
the disease, the poverty, the illiteracy — 
before around 1800, when if you weren’t 
an aristocrat, a general or a bishop, your 
life was probably nasty, brutish and short.

But at least when everyone died at a 
much earlier age, we weren’t engaging in 
the ravages of the planet that so exercise 

Francis. This sinful assault on the Earth, 
by the way, largely consisted in taking 
otherwise completely useless glop from 
the ground and using it to power econom-
ic and technical advances that enriched 
average people beyond anyone’s imagin-
ing. This is obviously a secular miracle of 
the highest order. 

And the bounty hasn’t ended. Some-
thing like a billion people have been lifted 
out of poverty in places like India and 
China in recent decades as they have 
embraced markets and global trade. The 
pope should be delighted, except he has a 
blinkered view of capitalism as a zero-sum 
game benefiting only the privileged.

For all that the pope portrays modern 
development as a long exercise in envi-
ronmental devastation, it is the advanced 
countries that have the cleanest water and 
air, and are best prepared to adapt their 
way around any far-off environmental 
challenges.

His encyclical will be portrayed as the 
best thing the church has done since Pope 
Leo dissuaded Attila from sacking Rome, 
but on climate change, it merely bends to 
the fashions of the hour. ■

— Rich Lowry is editor of the National 
Review.

Publisher
Shelley Hobbs

shobbs@floridaweekly.com

Editor
Cindy Pierce

cpierce@floridaweekly.com

Reporters & Columnists
Eric Bretan

Karen Feldman
Artis Henderson
Jerry Greenfield
Lindsey Nesmith
Athena Ponushis
Nancy Stetson
Evan Williams
Roger Williams

Photographers
Peggy Farren
Tim Gibbons

Bernadette La Paglia
Vandy Major

Charlie McDonald
Ivan Seligman

Stephen Wright

Copy Editor
Cathy Cottrill

Presentation Editor
Eric Raddatz

eraddatz@floridaweekly.com

Graphic Designers
Chris Andruskiewicz

Hannah Arnone
Marissa Blessing

Amy Grau
Paul Heinrich
Meg Roloff 

Circulation Manager
Cameo Hinman

chinman@floridaweekly.com

Circulation
David Anderson
Paul Neumann

Greg Tretwold

Account Executives
Nicole Ryan

nryan@floridaweekly.com
Cori Higgins

chiggins@floridaweekly.com

Adam Schonberg 
aschonberg@floridaweekly.com

Mary Wollen 
mwollen@floridaweekly.com

Sales and Marketing Assistant
Carolyn Aho

Business Office Manager
Kelli Carico

Published by 
Florida Media Group LLC

Pason Gaddis
pgaddis@floridaweekly.com

Jeffrey Cull
jcull@floridaweekly.com

Jim Dickerson
jdickerson@floridaweekly.com

Naples Florida Weekly
9051 Tamiami Trail North, Suite 202

Naples, Florida 34108

Phone 239.325.1960 • Fax: 239.325.1964

Subscriptions:

Copyright: The contents of the Florida Weekly 
are copyright 2013 by Florida Media Group, LLC. 

No portion may be reproduced without the express 
written consent of Florida Media Group, LLC.

Call 239.325.1960 
or visit us on the web at
www.floridaweekly.com 

and click on subscribe today.

One-year mailed subscriptions:
 $31.95  in-county

$52.95 in-state  •  $59.95 out-of-state



BUY DIRECT FROM THE MANUFACTURER & SAVE
CALL FOR A FREE CONSULTATION OR VISIT OUR SHOWROOM

Serving Florida

Over 20 years!Best Value 

   Guaranteed

CCCCAAALLLLLL FFFOOORRRR AAAA FFRREEEEE  IIIINNN-HHHHOOOOMMMMEEE CCCCOOONNNSSSUUULLLTTAAATTTIIOOOONNN

®

*No Interest charged if paid in full within 12 months. With approved credit. 

Approved  Hurricane Protection  Security  Privacy  Light Control  Energy Saving  
Motorized/Remote Control  Encloses Open and Screened Lanais  UV Protection   

12 Months 0% Interest*

®



www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYA6    NEWS    WEEK OF JULY 2-8, 2015

Contact Landmark today to elevate your vacation and real estate possibilities.

Local: 828-743-9234 | Toll-Free: 877-747-9234
www.LandmarkVacations.com

Cashiers: 828-743-0510 | Highlands: 828-526-4663
www.LandmarkRG.com

The majestic Blue Ridge Mountains of 
Western North Carolina is where luxury 
and the great outdoors come together in 
perfect harmony. Take your vacation to 
a higher level with Landmark Vacation 
Rentals where you can experience 
beautiful scenery, amazing wildlife and 
outdoor adventures, as well as one of 
the most restful vacations of your life 
from the comfort of our breathtaking 
cabins, cottages, condos or large family 
home rentals. Once you fall in love with 
the mountain lifestyle, Landmark Realty 
Group provides local expertise and 
professional services to buy your forever 
home, home-away-from-home 
or investment property.

From vacation rentals 
to real estate sales, 
Landmark can take 
you to new heights.

COME FOR
SUMMER.

FIND YOUR WAY
HOME.

NORTH CAROLINA: CASHIERS, FRANKLIN, HIGHLANDS, LAKE GLENVILLE, LAKE TOXAWAY, SAPPHIRE VALLEY, BURLINGAME

ROOTED IN NAPLES
Looking back at a lifetime of July Fourths, Neapolitan-style

If you’re anything like me — young-
ish, native and stubborn — you have a 
very clear idea of how Independence 
Day should be spent in Naples. Most 
self-respecting Neapolitans will be 
watching the city’s fireworks show on 
the beach, and those who can’t get there 
will stay home and set alight their own 
property, thank you. Bonus points for 
owning a lot in Golden Gate Estates, 
where pyromania and increased lot size 
often combine for truly terrifying dis-
plays that would make Beldar Conehead 
hang his head in shame. 

But really, fireworks on the beach 
are one of the defining characteristics 
of a Naples summer. After I’ve peeled 
my legs off the car seat and reapplied 
sunscreen to sweaty children for the 
umpteenth time, I’m secretly singing 
love songs to my hometown while wait-
ing for hours on the beach for the light 
show to begin.

And our Independence Day celebra-
tions have changed over the years. In 
high school, when we had a steady 
supply of friends who lived downtown, 
we didn’t have to fight for a parking 
space in order to get a view of the 
fireworks show. Inevitably, I’d already 
be at someone else’s family barbecue 

near the beach, and after the food had 
been eaten and the real grown-ups were 
over-sunned and quiet, my friends and I 
would take a slow walk to the beach and 
plop our butts down on wet sand that 
had already absorbed a summer thun-
derstorm. No towel or chair required 
— we traveled empty-handed and spent 
dusk gossiping, flirting and smacking 
no-see-ums from our legs and shoul-
ders. The rain and sea breeze combined 
to wipe away the humidity, and we spun 
glow necklaces on our fingertips against 
a pink and gold sunset. We flitted from 
one group of teenagers to another until 
dark, at which point many of us were 
sitting with an entirely different group 
of people than the ones we had arrived 
with. The fireworks were really the con-
clusion of our evening, rather than its 
climax, and we walked back from hence 
we came and stayed the night, usually 
because our parents didn’t want anyone 
driving (it was a totally unnecessary 
inconvenience for everybody to get in 
and out of the downtown area).

College brought independence from 
licensed adults and from knowing some-
one with a beachside abode. The Fourth 
of July often turned into an all-day 
beach day, complete with homemade 
sangria poured into Nalgene bottles 
and an argument between a reunited 
long-distance couple. By staking out our 
claim by noon, we would have already 
solved the parking problem. We had all 
afternoon to drink our contraband while 
sunning, avoiding calls from our parents 
and whining about our summer jobs. 

Frequent sandy walks to the 7-Eleven on 
Third Street South broke up the day to 
supply essentials that were frankly ines-
sential when we were packing for the 
day — like water, food and sunscreen. 
By the time crowds started packing 
the beach, we all kind of regretted 
being there since we were sunburned, 
bored and our buzz had long gone. 
Relinquishing our spot and going home 
would have meant it was all for naught, 
however, so we stuck it out. When the 
fireworks were over, we separated to 
our cars quietly and sat in traffic for an 
hour until we could reach the open road 
on U.S. 41. This pattern repeated itself 

in some form for a few years until we 
realized that our plan sucked and made 
better arrangements that involved more 
booze and less beach.

Now that we have kids, spending 
a day on the beach to see fireworks 
after bedtime seems unspeakably dim. 
But I’m not saying it hasn’t happened. 
It might even happen this year, when 
standing on the sand will feel like stand-
ing on the surface of the sun. The kids 
will spend the entire day in the water 
and not suffer from the heat the same 
way their keepers will, as long as they 
can deal with lots of hands frequently 
pulling them out of the surf to adminis-
ter an application of sunscreen or a sip 
or two of water.

More likely is that the day will be 
spent poolside where we can light our 
own tame (or not) fireworks and the 
kids can retreat to the house when they 
get a little uneasy about the noise and 
lights.

I’m sure that one day, though — and 
probably sooner than I realize — they 
will be winding their way through the 
crowds and cars on Seventh Avenue 
North to plop their backsides on the 
damp sand, surrounded by a group of 
good friends and Neapolitans to watch 
the best show in town. ■

— Lindsey Nesmith just remembered 
homemade sangria. It will be making 
an appearance this weekend, in proper 
glasses this time. 
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an ocean rescue captain in Palm Beach 
County. “What you can explain to them 
on day one no longer goes in on day three.” 

This Independence Day, people will 
swarm to water, pools and beaches across 
South Florida, to cut loose and celebrate 
with liberty. Lifeguards will keep an eye 
out for the very young and very old, boo-
gie boarders with more ambition than 
skills, pool bathers more concerned with 
impressions than safety, leisure-seekers 
without local tans and anyone in blue 
jeans looking displaced and audacious. 

These revelers are water bound, so life-
guards and drowning prevention activists 
are speaking out before the holiday to pre-
vent the tragedy. 

“Over a holiday weekend, you can be 
certain, the drowning rate goes up. Every 
summer holiday. Memorial Day, it spikes. 
Independence Day, it spikes. Labor Day, 
it spikes. It’s a sad truth, but it can be 
changed,” says Diane Holm, public infor-
mation officer for the Florida Department 
of Health in Lee County.

Palm Beach County 
beaches are guarded. 
Southwest Florida 
beaches are not, mak-
ing personal respon-
sibility even more 
imperative on the gulf 
side. 

“The natural, grad-
ual slope of the gulf 
sea bottom that goes 
out for miles doesn’t 
really create the dan-
gerous rip currents 
or rough wave condi-
tions that the Atlantic 
beaches and coastline 
has,” says Alise Flan-
jack, deputy director 
of Lee County Parks 
& Recreation. “When 
we had guards at our 

beach parks, they mainly did first aid from 
seashell cuts or stepping on stingrays.”

Capt. Welch, who spent 25 years on 
the beach as a lifeguard before his recent 
promotion, and Rob Rogerson, a rescue 
training officer who has been in the office 
15 years after 13 years on the beach, wish 
everyone would check the weather fore-
cast, check posted hazards for beaches on 
county websites, see the flags lifeguards 
are flying at the beach, read the signage 
and what the colors mean and take advan-
tage of the various ways they communi-
cate what their concerns for your safety 
might be. 

They wish everyone would watch their 
children and teach their children that 
lifeguards are like police, like firefighters, 
“that’s where you go, that tower, that’s 
your safe place.”

Too often they have to hold a child up 
and blow an air horn. Parents come run-
ning up, embarrassed. 

“We are constantly battling this idea, 
‘I’m at a guarded beach, I don’t have to 
watch my kid anymore,’” Capt. Welch 
says. “We’re fetching 2-, 3-, 4-, 5-year-old 
kids out in moving water. That makes up 
the bulk of our rescues.”

Children are among the most vulner-
able.

In 2013, the latest statistics available, 
448 residents and 86 visitors drowned in 
Florida, reports the Florida Department 
of Health. 

Drowning ranks as the leading cause 
of death in Florida among children ages 
1 to 4. Florida’s drowning death rate 
among children ages 1 to 4 ranks as the 
highest in the nation. Enough children 
drown each year in Florida to fill three 
to four preschool classrooms, the Flor-
ida Department of Health reports.  

Florida children under the age of 5 

are most likely to drown in a swimming 
pool. Florida children ages 5 to 9 are most 
likely to drown in a natural, open body of 
water.

Lifeguards are stationed at county pools 
across Southwest Florida, but regardless if 
you are at a pool or beach, Ms. Holm says, 
“The single most important thing, always 
watch your child, always have a designated 
child watcher.”

Too many children drown at crowded 
pools or crowded parties because every-
one thinks everyone else is watching. “No 
one is exclusively watching the children 
near the water,” Ms. Holm says. “It hap-
pens so quickly, a child disappears from 
sight, there is no sound, that’s why you 
must have a designated child watcher.”

She recommends taking shifts, no drink 
in hand, no cell phone. 

“If your kid is in the water, don’t text, 
don’t take calls, put your phone away,” 
says T.J. Snopkowski, executive direc-
tor of NCH Safe & Healthy 
Children’s Coalition in 

Naples, also a certified lifeguard and swim 
instructor. “If you’re a lifeguard on patrol, 
there’s no phone on deck, or you could 
lose your job immediately. Parents should 
adopt this same approach. Instead of los-
ing your job, you could be losing your 
child.”

In the absence of lifeguards, lifejacket 
loaner stations are surfacing at Southwest 
Florida beaches. The U.S. Coast Guard-
approved lifejackets come in all sizes, from 

infant to multiple Xes. Beachgo-
ers are welcome to take 

them, use them and return them.
“It’s important lifejackets are present,” 

Ms. Holm says. “People don’t plan ahead. 
They don’t realize they might need some-
thing until they get there. If you think 
about the free time we have, it’s limited. 
And sometimes, people overanticipate 
what they are capable of doing, so one may 
get to the beach and realize watching two 
or three kids, they figure out it’s harder 
than they had thought and wish there was 
some way to keep them safe. That’s why 
we have the lifejacket loaner stations at 
the beach, for when people realize they 
need help.”

People may also overestimate their own 
swimming skills, or know their water skills 
are marginal, but feel uncomfortable wear-
ing a lifejacket because of the image it por-
trays, says Ms. Holm. “Having lifejackets 
readily available, we hope what comes out 
of this, more people will find it OK to wear 
a lifejacket … and encourage others who 
may be feeling uncomfortable emotionally 
to take the safer route.”

As an instructor, Mr. Snopkowski has 
taught 6-month-old babies and 55-year-old 
men to swim. He has heard self-conscious 
adults say, “I don’t want people to see I 
can’t swim,” but he reminds them, “Every-
one in swimming classes can’t swim,” then 
he tells them, “Your children, your grand-
children, look up to you. You have to 
learn how to swim for them. They will 
not make it a priority if you don’t. And if 
they were to fall in the water, what would 
you do?”

He says the most poignant piece of 
advice he could ever give would be 
never swim alone. “If every kid heard 
that a million times by the age of 5, it 
might make more of an impact.”

As for Collier County, Mr. Snop-
kowski says the numbers are going 
down. “Looking at the number 
of drownings, under the age of 18, 
between 2000 to 2010 and 2010 to 
now, the numbers are down,” he says. 
“Total drownings of kids 18 and under 

SAFETY
From page 1
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Robert Wagner, promoted to ocean rescue captain after 22 years on the beach in Palm Beach County, changes the flag to red, closing off the 
water to the public for a lightning hazard. 

Be safe on the beach 
The flat water located between the breaking 

waves, which appears to be safe, is actually the rip 
current. It is a river flowing away from the beach 
out to the ocean. Typically, rip currents form at 
breaks in sandbars and also near structures, such as 
jetties and piers. 

How to survive a rip current:
• Don’t fight the current.
• Relax and float to conserve energy.
• Do not try to swim directly to shore.
• Swim parallel to the shoreline until you escape   

      the current’s pull. 
• When free from the pull of the current, swim   

      diagonally back to shore. 

The National Weather Service offers online train-
ing on how to “break the grip of the rip” and spot 
rip currents before entering the water. For more 
information on rip current safety, visit RipCurrents.
NOAA.gov.
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This Fourth of July, heed the statewide 
campaign: “Pool safety is everyone’s 
responsibility.” A pool party can be a lot 
of fun, but it’s important to incorporate 
layers and layers of protection.

■ Layer 1: Supervision. 
The first and most crucial layer of 

protection, supervision means someone 
is always actively watching when a child 

is in or near a pool.
■ Layer 2: Barriers.
A child should never be able to enter 

a pool area unaccompanied by a guard-
ian. Barriers, like pool fences, physically 
block a child from the pool.

■ Layer 3: Emergency preparedness.
The moment a child stops breathing 

there is a small, precious window of 

time in which resuscitation may occur, 
but only if someone knows what to do. 
Even if you’re not a parent, it’s impor-
tant to learn CPR. The techniques are 
easy to learn and can mean the differ-
ence between life and death. ■

— Source: WaterproofFL.com

Pool safety: Use layers of protection

Sobering numbers
>> Children in Florida under the age of 5 are 

most likely to drown in a swimming pool.
>> Children in Florida ages 5 to 9 are most likely 

to drown in a natural, open body of water.
>> In Florida, drowning happens year round, 

but most drownings occur during the spring 
and summer.

— Florida Department of Health

Holiday snapshot
>> This past Memorial Day, around 124,200 

people fl ocked to Palm Beach County beaches. 
There were 313 minor fi rst aid incidents where 
lifeguards treated jellyfi sh stings, fi shing-hook 
injuries, cuts from rocks, surfboard blows to the 
head and the like. There were four major fi rst aid 
cases where someone needed further medical 
attention, lost consciousness, was given oxygen, 
a 911 call may have been made. 

>> There were 13 rescues where lifeguards swam 
or paddled out to a victim in distress. And 
there were 42 assists where lifeguards helped 
someone who lost their footing, stumbled in 
a shore break, or helped a child struggling in 
shallow water. ■

CPR for child 1-8
The following steps are based on instructions from 

the American Heart Association.
Check for alertness. Shake or tap the child gently. 

See if the child moves or makes a noise. Shout, “Are 
you OK?”

If there is no response, shout for help. Tell someone 
to call 911 and get an AED (if available). Do not leave 
the child alone until you have done CPR for about 2 
minutes.

Carefully place the child on his or her back. If there 
is a chance the child has a spinal injury, two people 
should move the child to prevent the head and neck 
from twisting.

Perform chest compressions:
Place the heel of one hand on the breastbone —  

just below the nipples. Make sure your heel is not at 
the very end of the breastbone.

Keep your other hand on the child’s forehead, 
keeping the head tilted back.

Press down on the child’s chest so that it com-
presses about 1/3 to 1/2 the depth of the chest.

Give 30 chest compressions. Each time, let the 
chest rise completely. These compressions should be 
fast and hard with no pausing. Count the 30 compres-
sions quickly: “1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 12, 1, 
14, 15, 16, 17, 18, 19, 20, 21, 22, 23, 24, 25, 26, 
27, 28, 29, 30, off.”

Open the airway. Lift up the chin with one hand. At 
the same time, tilt the head by pushing down on the 
forehead with the other hand.

Look, listen, and feel for breathing. Place your ear 
close to the child’s mouth and nose. Watch for chest 
movement. Feel for breath on your cheek.

If the child is not breathing:
Cover the child’s mouth tightly with your mouth.
Pinch the nose closed.
Keep the chin lifted and head tilted.
Give 2 rescue breaths. Each breath should take 

about a second and make the chest rise.
Continue CPR (30 chest compressions, followed by 

2 breaths, then repeat) for about 2 minutes.
After about 2 minutes of CPR, if the child still does 

not have normal breathing, coughing, or any move-
ment, leave the child if you are alone and call 911. If 
an AED for children is available, use it now.

Repeat rescue breathing and chest compressions 
until the child recovers or help arrives.

If the child starts breathing again, place him or 
her in the recovery position. Periodically recheck for 
breathing until help arrives.

DO NOT
If you think the child has a spinal injury, pull the jaw 

forward without moving the head or neck. Do NOT let 
the mouth close.

If the child has signs of normal breathing, cough-
ing, or movement, do NOT begin chest compressions. 
Doing so may cause the heart to stop beating.

Unless you are a health professional, do NOT 
check for a pulse. Only a health care professional is 
properly trained to check for a pulse.

— nlm.nih.gov/medlineplus/ency/article/000012.
htm

COURTESY PHOTO

Taking proper precautions while playing in the pool include having someone assigned to watching children, proper life vests and teaching chil-
dren the dangers with water.

in Collier County from 2010 to the end of 
2014, there were nine. That’s still nine too 
many.” 

He thinks of all the parents who don’t 
know CPR and says, “It’s unfortunate, you 
don’t think about these things until the 
tragedy.”  

Paul DeMello lost his 13-month-old 
twin boys to drowning. There was a 
lapse of time, the pool was the last place 
checked, there was no pool fence, no one 
knew CPR. It was the middle of winter 
2010. 

Mr. DeMello has since started the Just 
Against Children Drowning foundation in 
Port Charlotte, the JACD acronym for his 
boys, Joshua and Christian DeMello. 

“I’m the pool guy. I feel like my boys left 
me with a job. They’re here with me every 
time I do a (pool) fence, an event, sharing 
their story, that’s how I get to live this life 
with them. I need that to wrap my head 
around it,” Mr. DeMello says. 

A developing coalition in Charlotte Coun-
ty has taken a proactive role in drown-
ing prevention, promoting pool fences and 
swimming lessons, awarding scholarships to 
families in need. 

“There’s always a silver lining when trag-

edy happens, that’s a good thing, but why 
wait for something bad to happen,” says 
Mr. DeMello, who was named safety advo-
cate of the year by the National Drowning 
Prevention Alliance.  

Two-thirds of drownings happen in 
swimming pools, Mr. DeMello says, so he’s 
pushing the message of layers and layers of 
protection — active adult supervision, bar-
riers such as pool fences and pool alarms, 
and emergency preparedness, know CPR. 

“My real mission, it’s the little people, the 
ones under 5 years old. They’re so inno-
cent, they don’t know right from wrong, 

but they can be taught, ‘Look both ways 
before you cross the street. Don’t talk to 
strangers. Don’t touch the stove,’ and they 
learn it, so why can’t we teach them not to go 
in the water alone?” Mr. DeMello says.

To adults who don’t swim well enough for 
the situations they put themselves into, or 
parents who look away from their children, 
he says, “The worse thing you can do is be 
close-minded, think it’s not going to happen 
to you, it happens to other people.”

He thought that way. And he became “other 
people.”  ■
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BEST
FURNITURE STORE

- NA P L E S DA I LY  N E WS -

FOURTH OF JULY

WAREHOUSE EVENT!

25%OFFTAKE EVERYTHING
*25% off our original ticketed prices. Offer not on Mattresses, Yellow Tag or fi nal price 
items and cannot be combined with any other discount, coupon or other offer. Certain 

restrictions apply. See sales associate for details.  Through July 5th 2015.

Boys & Girls Club kids get into the swim
Almost 100 Collier County kids 

recently completed a week of water-
safety lessons at the Boys & Girls Club 
of Collier County as part of a national 
partnership initiative undertaken by 
The ZAC Foundation and the Boys & 
Girls Clubs of America to bring life-
saving water-safety skills to more than 
2,500 of the youngest members of 25 
clubs across the country.

The ZAC Foundation and ZAC Camp 
are named for 6-year-old Zachary 
Archer Cohn, who drowned as a result 
of being entrapped in the suction of a 
swimming pool drain. Campers received 
swimming instructions and learned how 
to create a water-safety plan and how to 
rescue a distressed swimmer safely.

“Water safety plays an important part 
in saving our children’s lives,” says Jodi 
Truel, unit director at BGCCC. “The 
camp was a fun way for our youth to 
learn water-safety techniques they will 
carry with them throughout their lives.”

At week’s end, campers received 
medals handed out by Olympic diver 
and 1964 gold medalist Lesley Bush and 
heard words of encouragement from 
him about continuing their water-safety 
education.

The ZAC Foundation was established 
in 2008 by Brian and Karen Cohn after 
the loss of their son. Through education 
and advocacy, the foundation is dedi-
cated to preparing children and their 
families for a lifetime of water safety. 
For more information, connect on Face-
book or visit thezacfoundation.com.

BGCCC annually serves 3,000 of the 
most at-risk children and teens in Col-
lier County, providing a safe, positive 
place that fosters academic success, 

good character and citizenship and 
healthy lifestyles. The mission of Boys 
& Girls Clubs of America is to enable all 
young people to reach their full poten-
tial as productive, caring, responsible 
citizens. To learn more about BGCCC or 
to arrange a tour of the local facility, call 
325-1700 or visit bgccc.com. ■ Jamesley Malande Rashaud St. Louis and Christian Angrand

Left to right: Devonte Dorvil, Sophia Cardeso, 
Celeste Yanez, Lesley Bush, Dwayne Liberal 
and Austin Hernandez
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Celebrate Freedom!
• 86 Clubs Nationwide!
• 850 Boats Nationwide!
• 14 SW Florida Clubs!
• 320 Boats in Our Area Fleet!
• Inshore and Offshore Boats!
• Pontoons, Deckboats, Sport  
  Boats!
• Free Boating Classes!
• Monthly Member Socials!

FreedomBoatClub.com

MEMBERSHIP PLANS 

AVAILABLE FROM 
$129-$279

per month, plus a one-time 
entry fee.  See a membership 

executive for details. 877.804.0402

UPCOMING OPEN HOUSE
Saturday, July 11 (10am - 4pm)

Marco Island
Calusa Island Marina

Join and Get Six Months Free!

MIROMAR OUTLETS
®

 AND GERMAIN ARENA
PRESENT  

Have a Blast!

07010215-1718

7:55 p.m. Live Music by The 80s Icon Band 
9:30 p.m. Spectacular Fireworks Display  

by the Lake

Copyright © 2015, Miromar Development Corporation. Miromar Outlets is a registered service mark of Miromar Development Corporation.

SAVE UP TO 70% OFF RETAIL PRICES

16TH ANNUAL

INDEPENDENCE EVE!

6:00 p.m. Face Painting in MundoFox Playland
6:00 p.m. Live Music by Rockin’ Horse 
7:25 p.m. Miromar has Talent

SPONSORED BY:

Summer is a great time to visit the Conservancy 
Conservancy of Southwest Florida 

invites everyone to come in from the heat 
this summer and cool off in the nature cen-
ter’s air-conditioned exhibit spaces. Out-
side exhibits, electric boat rides and kayak 
rentals are also available. 

Hours are 9:30 a.m. to 4:30 p.m. Monday-
Saturday. Admission is always free for Con-
servancy members; non-member adults pay 
$12.95 and kids pay $8.95. Active and retired 
military with ID will enjoy free admission 
Thursday through Saturday, July 2-4. 

Here’s what’s on the summer schedule:
10 a.m. to 2 p.m. daily – Electric boat 

rides and kayak rentals.
10 a.m. to 3 p.m. daily – Interactive 

exhibits and brief videos in The von Arx 
Wildlife Hospital help visitors learn about 

the threats facing Southwest Florida’s 
native wildlife and what they can do to 
help. The hospital’s nursery viewing win-
dow is also open.

1:15 a.m. daily – Reptile Reverie, an 
education program in the Dalton Discov-
ery Center.

1:15 p.m. daily – Feeding Frenzy, a 
hands-on activity in the Dalton Discovery 
Center touch tank.

2:15 p.m. daily – A glimpse into The von 
Arx Wildlife Hospital.

Cinema Saturdays – 1:30 p.m. July 11 
(“Invasion of the Giant Pythons”) and Aug. 
8 (“Earth” by Disney Nature).

10 a.m. Thursday, July 2 – “Izzie Lizzie 
Alligator,” a Little Explorers program espe-
cially for ages 5 and younger.

10 a.m. Thursday, July 16 – “Oopsie 
Otter,” a Little Explorers program espe-
cially for ages 5 and younger.

10 a.m. Thursday, July 30 – “Oozie 

Octopus,” a Little Explorers program espe-
cially for ages 5 and younger.

10 a.m. Thursday, Aug. 13 – “Stevie 
B. Sea Horse,” a Little Explorers program 
especially for ages 5 and younger.

10 a.m. Thursday, Aug. 27 – “Johnny 
Longlegs,” a Little Explorers program espe-
cially for ages 5 and younger.

Noon every Friday (subject to weath-
er conditions and tides) – Take a guided 
tour of the Gordon River aboard one of the 
Conservancy’s electric boats and stop for 
lunch at Jack’s River Bar in Naples Har-
bour. Price of lunch not included. Reserva-
tions required. Call 262-0304. 

For more information about the Conser-
vancy, including how to become a member, 
visit conservancy.org. ■

COURTESY PHOTO 

Curious kids get up close and personal with 
creatures in the touch tank.  
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WhereHealth                  Meets Beauty
OUR MISSION IS TO MAKE PATIENT SATISFACTION A PRIORITY AMONGST YOUR 
BEAUTY NEEDS AND TO MAKE YOUR JOURNEY AS STRESS-FREE AS POSSIBLE.

LOOK BETTER.  FEEL BETTER.  U DESERVE IT!

BIOIDENTICAL    
 HORMONES/PELLETS
Hormone therapy may be in 
the plan for many women, 
restoring a sense of balance 
& wellness to this incredibly 
important time of your life. 
Consult with Dr Anne and 
explore the possibilities!

ANNUAL VISITS/IUD’s

LABIAPLASTY

VAGINAL    
 REJUVENATION 

 MED-SPA
 ELOS PLUS LaserTM

 BotoxTM & Fillers

Cosmeto 
Gynecology

U FIRST SURGICAL CENTER  •  AAAASF CERTIFIED FACILITY 
MAKING QUALITY COSMETIC SURGERY AFFORDABLE WITH ONE ALL INCLUSIVE PRICE!

I am 3 months shy of my 60th birthday and have been a patient of Dr. Anne and her team for many years. She is dedicated 
to caring for my over all GYN health and skin care needs including the use of ObagiTM products, BotoxTM for forehead lines 
and JuvedermTM for the deeper lines. About a year ago, Dr. Anne injected ArtefillTM into the most stubborn spots. Most 
recently, I have had 4 of 5 DermapenTM neck and face treatments and could not be more pleased with the results. My pores 
are smaller and the wrinkles softened, leaving just healthy, supple, glowing skin...not taunt or tight. At a recent reunion, my 
Aunt commented that I must have gotten the look young gene! Then, at a community meeting, I saw friends I hadn’t seen 
for a while and received more comments about how good I look. No one knows why I look better...I just do.  ~ Alice B.

“ “

Now Accepting New Patients!
FORT MYERS CAPE CORAL NAPLES ESTERO 

NATIONWIDE: 877-UFIRSTHEALTH
12640 WORLD PLAZA LANE, BUILDING 71, FORT MYERS, FL 33907

Anne Lord-Tomas D.O.
FACOOG

COSMETO-GYNECOLOGY 
Bioidentical Hormones/Pellets
Labiaplasty/Vaginaplasty
Labial Puff
SmartLipo Liposuction
Botox™/Fillers

Robert E. Tomas D.O.
FACOS

GENERAL/COSMETIC SURGERY
No Mesh Hernia Surgery 
SmartLipo Liposuction
Abdominoplasty - “Tummy Tuck”
Precision Neck Lift
Male Breast Reduction
Botox™/Fillers

Call for your 
consultation today!
239.243.8222
www.ufirsthealth.com
ufirstrejuvenation.com

Traffic deputies 
are on the road
Here’s where Collier County Sheriff ’s 

Office traffic-enforcement deputies will 
be the week of July 6-10:

Monday, July 6
U.S. 41 North and Pelican Bay Boule-

vard: Red-light running
White Boulevard: Speeding
Industrial Boulevard and Radio Road: 

Red-light running
Tuesday, July 7
Santa Barbara Boulevard and Recre-

ation Lane: Aggressive driving
Collier Boulevard and Business Circle 

South: Speeding
Vanderbilt Beach Road and Gulf 

Pavilion Drive: Red-light running
Wednesday, July 8
Bayshore Drive and Barrett Avenue: 

Speeding
Osceola Trail and Livingston Road: 

Speeding
Golden Gate Parkway and I-75 south-

bound exit: Red-light running
Thursday, July 9
Goodlette-Frank Road and Granada 

Boulevard: Aggressive driving
Radio Road and Davis Boulevard: 

Red-light running
Golden Gate and Wilson boulevards: 

Speeding
Friday, July 10
Rattlesnake Hammock Road and 

Grand Lely Drive: Speeding
Immokalee Road and Oakes Boule-

vard: Speeding
Vanderbilt Beach Road and Logan 

Boulevard: Red-light running ■

Classes can help
older drivers

AARP offers classes to help older 
drivers learn about new traffic laws, 
refresh their driving skills and reduce 
their risk for tickets and accidents. Driv-
ers over age 55 might be eligible for a 
discount on auto insurance.

Cost is $15 for AARP members, $20 
for others. Reservations are required 
and can be made by calling the num-
ber listed with the session you wish to 
attend. Here’s what’s coming up:

Tuesday, July 14: 9:15 a.m. to 3:34 
p.m. at Germain Toyota, 13315 Tamiami 
Trail N., Naples; 269-6050.

Tuesday, July 21: 9 a.m. to 3:30 p.m. 
at Marco Island Lutheran Church, 525 
No. Collier Blvd.; Marco Island; (734) 
968-3105.

Tuesday, July 21: 9 a.m. to 3:30 p.m. 
at Christus Victor Lutheran Church, 
15600 Tamiami Trail N., Naples; 269-
6050.

Thursday, July 23: 9:15 a.m. to 3:45 
p.m. at Germain Toyota 13315 Tamiami 
Trail N., Naples; 269-6050. ■
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PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

www.RobbStucky.com
NAPLES:

355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10 am – 6pm, Sun: Noon – 5pm

FORT MYERS:
13170 S. Cleveland Avenue, Fort Myers, FL 33907 

Phone: (239) 415-2800

 *Sale prices are marked off MSRP. Robb & Stucky never sells at 
MSRP; our prices are always lower. Item quantities may be limited.

Robb & Stucky is not responsible for typographical errors.

E
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F

A. Outdoor Living Crescent Sofa 
 $4599 MSRP $1997 sale

B. South Seas Server/Media Cabinet 
 $3199 MSRP $1499 sale

C. South Seas King Bed 
 $3599 MSRP $1499 sale
 Queen: $2999 MSRP $1399 sale

D. 76" Veracruz Upholstered Sofa 
 $2749 MSRP $1897 sale

E. Driftwood Cocktail Table
 $1599 MSRP $797 sale
 End Table: $1199 MSRP $597 sale

F. Island Manor King Bed 
 $2699 MSRP $1199 sale
 Queen: $2499 MSRP $999 sale

B C

A

SAVE UP TO 60% OFF* TROPICAL STYLES!

PLUS, HALF OFF ALL MATTRESS SETS!
SAVE 50% OFF MSRP all Royall & Borden™ Mattress Sets. Queen sets start at $695.

Breakfast will honor the Greatest Generation and all military vets
The Naples Spirit of ’45 commit-

tee will host its sixth annual Greatest 
Generation Breakfast from 8-11 a.m. Sat-
urday, Aug. 8, at the Hilton Naples. Lt. 
Gen. (Ret.) Josiah Bunting II, chairman 
of the Friends of the National World 
War II Memorial, will attend as a special 
guest.

This year’s theme will honor the 70th 
anniversary of the ending of WWII as 
well as Victory Florida, which pays trib-
ute to the Sunshine State’s role in WWII 
and its WWII Heritage Trail.

WWII and other U.S. military veter-
ans, a family member and Honor Flight 
guardians can make reservations by 
calling Kena Yoke at 431-5618. The free 

breakfast is underwritten by a local 
sponsor.

Table sponsorships are available by 
calling Lois Bolin at 777-2281.

“Thank You for Our Freedom” adver-
tisements in the morning’s program are 
also available. Call Karl Frye at 777-3962 
for more information.

For more information about the 
breakfast in general, call Ms. Bolin at 
the above number. ■ 

COURTESY PHOTO

Representatives of the Greatest Generation 
gather for a group photo at last year’s breakfast 
in their honor. Reservations are being accepted 
for the sixth annual breakfast coming up 
Saturday, Aug. 8, at the Hilton Naples.
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Estero starting at $150,000.

 
 

 

World Renowned 
Cataract Surgeon, 
David C. Brown

M.D., F.A.C.S

Clearly, the Right Choice

13 CONVENIENT LOCATIONS

 
 

239.939.3456  www.ecof.com

In 1971, David C. Brown, M.D., F.A.C.S, established the origional  
all-inclusive eye care center to ensure visionary excellence. 

For over 40 years, Eye Centers of Florida has offered the most experienced 
and proven procedures for surgery, treatments, and optical care.

That New York attitude
Gregory Reddick, 54, and his employ-

er, SJQ Sightseeing Tours, filed a law-
suit in June against New York City for 
“harass(ing)” them and hampering their 
ability to rip off tourists, specifically, inter-
fering with their “right” to sell tickets for 
$200 or more for trips on the Staten Island 
Ferry — which is actually free to ride. 
Reddick was wearing an (unauthorized) 

“Authorized Ticket Agent” jacket when 
arrested, and according to a New York 
Post account, believes he operates legally 
because he misunderstands a technical-
ity in a 2013 court case. Prosecutors, who 
described the waterfront tourist-exploita-
tion scene as “the wild west,” found Red-
dick with seven dates of birth, five aliases 
and six Social Security numbers.

Can’t possibly be true
■ Doctors at a hospital in Dongyang, 

China, removed 420 kidney stones from 
a single patient in June (a “Mr. He”). One 
of the surgeons told reporters that a soy-
heavy diet of tofu was probably to blame. 
According to the Guinness Book of World 
Records, the most stones removed from 
one kidney during surgery (in India in 
2009 in a three-hour operation) is (this is 
not a misprint) 172,155.

■ In May, the Museum of Modern Arts 
in Krakow, Poland, began showing a video 
of naked men and women entering a room 
and playing a game of tag — then revealing 
that that particular room was actually a 
building in a Holocaust gas-chamber facil-
ity in Auschwitz. The idea, apparently, was 
to bring three affected nations (Poland, 
Germany and Israel) together, and among 
the sponsors of the exhibit was the Israeli 
embassy in Warsaw, despite criticism that 
the work was somewhat “repulsive and 
offensive.” (A similar project opened in 
Tartu, Estonia, in February, but was closed 
almost immediately after objections from 
Jewish-advocacy organizations.)

■ U.S. students may be clever, but they 
apparently badly trail Chinese students in 
the genius of cheating on exams (and espe-
cially on the use of cheat-enabling technol-
ogy). The government’s newest anti-fraud 
weapon, employed recently in the city 
of Luoyang during the crucial university-
determining tests, is a six-propeller drone 

that can hover above a cavernous exam 
hall, trying to pinpoint the locations inside 
in which designated ace test-takers are 
radio-transmitting correct answers to their 
clients, whose tiny earbuds are worn deep 
in ear canals. Cheating students also use 
beverage-bottle cameras, ordinary-appear-
ing eyeglasses that can scan and transmit 
images, and fingerprint film (to fool fin-
gerprint scanners that otherwise would 
root out test-taking “ringers”).

■ France’s daily La Provence reported 
in May that at least one enterprising drug 
dealer in Marseilles had begun distribut-
ing “loyalty cards” to its best customers, 
offering a 10-euro discount on future sales 
after that customer’s card was full (all 
10 squares stamped from previous sales). 
Said one buyer, “I thought I was hallucinat-
ing. I thought I was at a pizzeria or some-
thing.” The card also expressed thanks for 
the patronage and reminded the customer 
of operating hours (11 a.m. to midnight).

■ Rehab Will Be Difficult: Laquanda 
Newby, 25, was charged with three counts 
of child abuse on June 7 at the county 
courthouse in Richmond, Virginia, after 
police spotted her car with two children 
locked inside on a day in which the tem-
perature reached the 90s. Newby had 
parked at the courthouse that day in order 
to attend her hearing on charges that on 
May 26, she had locked her kids in a hot 
car while she was out on errands.

Wait, what?
Two students at Florida’s Valencia Col-

lege filed a federal lawsuit in May against 
the school and three instructors for forc-
ing them to undergo “transvaginal probes” 
as part of their sonography (ultrasound) 
curriculum. According to the lawsuit, the 
school insisted that students learn the 
probing on each other because, as an 
instructor said, “Experience is the best 
teacher.” The plaintiffs also charged that 

some instructors and a student leader 
(dubbed the “TransVag Queen”) made 
inappropriate, sexualized comments about 
bodies during the demonstrations. Though 
the school defended the practice initially, 
it ordered the live probes halted about 
a week after the lawsuit was filed and 
announced lessons would in the future be 
conducted on simulators.

Compelling explanations
■ Luis Cruz, 46, sought pre-trial release 

in Springfield, Mass., in June — even 
though he had been charged with heroin 
distribution and even though his rap sheet, 
counting his record in Florida, was 52 
pages long. His court-appointed lawyer, 
Anna Levine, was not deterred, arguing 
that bail was not necessary to assure that 
her client would appear for trial because 
none of the 52 pages, she said, contained 
an arrest for failure to appear. Said Levine, 
earnestly, “It’s a 52-page record for show-
ing up.”

■ “(J)ust one of those spur-of-the-

moment crazy things,” explained John Paul 
Jones Jr., in May after he had intentionally 
driven his pickup truck through his living 
room in Senoia, Ga. He told a reporter that 
he had been on the phone with his wife 
and gotten angry, and “one thing led to 
another.” Fortunately, Jones is a contrac-
tor, and has been out of work for a while 
and thus figures he can keep busy fixing 
his mess. The house “needed some work,” 
he said, “needed air conditioning.” Jones 
said the truck fared well, with just a few 
scratches.

Questionable judgments
Teachers Just Wanna Have Fun: Some 

parents of Encinal High School students, 
in Alameda, Calif., demanded an investiga-
tion in June after learning from a counselor 
at an after-school program that students 
had been “assigned” the extra-credit proj-
ect of rummaging through their parents’ 

bedrooms looking for sex toys (and bring-
ing in a “selfie” holding one). Administra-
tors told parents that the “assignment” was 
not a requirement of the course but could 
not ascertain how many students actually 
presented show-and-tells to the class. ■

NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE
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Paying it forward: College Success students tutor high-schoolers 
SPECIAL TO FLORIDA WEEKLY

Yasmin Estrada is devoting part of her 
summer to help fellow Immokalee youths 
achieve the same dream she has realized:  
becoming a college student.

The Florida Gulf Coast University junior 
is among a group of The Immokalee Foun-
dation’s College Success program partici-
pants who are serving as tutors for the orga-
nization’s annual Summer Academy. The 
academy is designed to help high school 
students improve their reading, writing and 
math skills in preparation for graduation, 
as well as college. Programming focuses 
on readying students for the ACT college 
admissions examination, which is tradition-
ally taken during a high school student’s 
junior and senior years. Professors from 
Southwest Florida colleges and universities 
lead the TIF Summer Academy instruction.

“Being a summer program tutor not only 
allows me to give back to the community, 
but it also satisfies my passion for helping 
and seeing the product that comes from 
working in a program like this,” Ms. Estrada, 
who is a nursing major, says. “I believe help-
ing others is one of the most wonderful 
things mankind has to offer.”

About 50 Immokalee High School stu-
dents, ranging from incoming ninth-graders 
to rising seniors, are enrolled in this year’s 
academy, which runs through July 30. This 
is Ms. Estrada’s first time taking part in the 
program; in previous years, her summers 
were spent with her family who, as migrant 
workers, travel the country following the 
growing seasons. She is the first person in 
her family to attend college.

In addition to helping the Summer Acad-
emy students with their learning, Ms. Estra-
da has found she is learning from them as 
well. “Getting to know them has created 

a desire to continue helping and making a 
difference in their lives,” she says. Educa-
tion starts with an instructor or tutor who 
shows students they are not alone on their 
path to success, she adds. “I want to be part 
of that path.”

Students in the TIF College Success pro-
gram, all of who are pursuing post-second-
ary degrees, receive individualized academ-
ic plans and guidance in obtaining financial 
aid and developing life skills, such as time 
management and financial responsibility, 
that will benefit them in college and beyond.

Elijah Arreaga is a College Success par-
ticipant who is sharing his knowledge with 
aspiring TIF students for a second summer. 

Now a junior at the University of Florida, 
he took part in the academy before the start 
of his sophomore year at Immokalee High.

“It helped me a lot,” Mr. Arreaga says 
about the Summer Academy. “I got a lot of 
practice and became familiar with the ACT. 
When I took it, the tutoring helped me 
because it gave me a real sense of how the 
test sessions are timed.” Now he helps acad-
emy students learn that same sense of tim-
ing. “That’s a big part of what we’re trying to 

teach the students — pacing themselves so 
they complete the exam,” he says about his 
role as a Summer Academy tutor.

The tutors’ roles can extend beyond aca-
demics.

“They get close to the students, and 
they’re there to answer questions about 
their personal journey,” says Noemi Perez, 
manager of the Take Stock in Children and 
College Success programs for TIF. “As alum-
ni of our program, the tutors understand the 
struggles the students go through.”

Like Ms. Estrada, Mr. Arreaga derives a 
sense of fulfillment from tutoring the future 
college students. “One thing I find satisfying 
is when I can help a student and they are 
excited about understanding or getting the 
answer to a practice problem,” he says. He 
also plans to mentor 2015 Immokalee High 
School graduates who will be freshmen at 
the University of Florida in the fall. “I really 
plan on helping them, whether it’s with 
academics or just giving friendly advice,” he 
says about connecting with the students in 
Gainesville.

“The Immokalee Foundation has had a 
big impact on my life, not only financially 
with a scholarship, but in building relation-
ships with my mentor and the staff,” Mr. 
Arreaga says. “You always have somebody 
looking out for you and helping you strive 
for greatness. Having parents who dropped 
out in the ninth grade, it was hard to find 
someone to help keep me on the right path. 
That’s the reason I want to come back and 
help the students. I want to give back to 
them and give them the benefit of what I 
received from the foundation.”

To learn more about TIF programs, 
including how to become a volunteer men-
tor, call 430-9122 or visit immokaleefounda-
tion.org. ■

Elijah Arreaga, center, tutors Summer Academy students Amy Montez and Hannah Hernandez 
in preparation for the ACT college entrance exam.
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Baby Basics volunteers and other supporters toss coins into the fountain at Waterside Shops. The 
shopping center has designated the nonprofit to receive all of the money collected from the foun-
tain this year.

BASICS
From page 1

even rinse and reuse them.
Why don’t these parents use cloth 

diapers? Because cloth diapers are relics 
of days when babies stayed home with a 
parent. In families of the working poor, 
moms and dads head out to work and 
children go to daycare, which always 
requires disposable diapers to come 
from home. Even in families where a 
parent stays home with the children, 
most don’t have washers and dryers for 
cloth diapers, and laundromats do not 
allow cloth diapers in their machines.

 “Families have told us that they had 
to stay home from work until they could 
gather enough money to buy diapers to 
get their kids back to daycare,” says Jean 
Ann Lynch, founder and board presi-
dent of Baby Basics of Collier County.

Since starting the first chapter of 
Baby Basics 23 years ago in Ridgewood, 
N.J., Mrs. Lynch has started 15 official 
chapters and affiliates around the coun-
try to address families’ needs for dia-
pers. Locally, the Collier chapter runs 
nine distribution centers (eight in Col-
lier County and one in Bonita Springs) 

that disperse diapers monthly to quali-
fying families. Right now, the program 
supplies diapers to 378 babies.

“That’s 33 more babies than a year 
ago, a 9.6 percent increase,” Mrs. Lynch 
says. “The numbers are not decreasing. 
The need is still out there.”

Not only is diaper rash painful for 
a baby, but according to a study con-
ducted by Yale University and The 
National Diaper Bank Network in 2013, 
low-income mothers who cannot afford 
diapers suffer increased rates of anxi-
ety and depression. The whole fam-
ily is affected by a baby who cannot 
be diapered properly, particularly chil-
dren. Kids’ cognitive development is 
vastly influenced by their parents’ men-
tal health, particularly their mothers’, 
and they can be negatively impacted 
when parents suffer over a seemingly 
simple need that can’t be met, the study 
showed. 

Baby Basics is working with Flori-
da Gulf Coast University’s College of 
Social Work on a similar study that 
focuses on local families. The results of 
that project, headed by professor Karen 
Landy, will be revealed on Thursday, 
July 16.

To participate in Baby Basics, a fam-
ily must have one working parent, be 
within 185 percent of the federal poverty 

line, which is $24,250 for a family of four 
in 2015, and cannot be receiving state or 
federal cash assistance. All participants 
are accepted into the program on a 
referral basis from other local agencies 
and nonprofits that work with low-
income families. Babies are graduated 
from the program once they reach 3 
years old. 

Despite how necessary a plenti-
ful supply of disposable diapers has 
become to modern families, one in three 
families in the United States reported 
to The National Diaper Bank Network 

that they experience diaper need. Food 
stamps do not currently and have never 
covered diapers, and no state or federal 
programs exist to specifically provide or 
assist in the purchase of diapers. Even 
more frustrating is that low-income 
families often to do not have the money 
to purchase diapers in bulk, which the 
network claims is much more cost-
effective. If Baby Basics can take care 
of that one essential item for a family 
living in poverty, parents can purchase 
other necessities for their children, such 
as food and medicine, Mrs. Lynch says.

Save $250 off your next Hunter Douglas  
purchase of $2,500 or more!

Provenance® Woven Wood shades allow light to filter beautifully into 
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Privacy and light control can be adjusted by adding one of our many 
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■ Baby Basics has been named Waterside Shops’ 
2015 Coins for a Cause partner, which means the 
shopping center will donate all of the coins tossed 
in its fountains to Baby Basics for the entire year.
■  The eighth annual Baby Basics Champagne 
Brunch & Fashion Show is set for Monday, Nov. 9, 
at Wyndemere Country Club.
■ The seventh annual Baby Basics Walking Chal-
lenge will take place Saturday, Jan. 23, at North 
Collier Regional Park.
For more information, visit babybasicscollier.org.
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“One little family said to me they 
were able to buy their daughter a new 
T-shirt” because we were providing 
diapers, she continues. “The use that 
money to enhance their lives and the 
lives of their family members.”

Kristen Thomas, a local mother of a 
3-year-old and an 8-month-old, found 
herself suddenly in need of help last 
winter when her youngest was born 
with spina bifida. The condition had 
gone undetected during her pregnancy, 
and the family faced magnified and 
additional medical costs coupled with 
unpaid maternity leave.

“It’s one less thing we have to worry 
about,” Mrs. Thomas says about the dia-
pers provided by Baby Basics. “When 
you have a child with special needs, the 
expense of everything goes up. Finan-
cially, we were already in the hole; 
throw that on top and it doesn’t help.”

Baby Basics volunteers were also able 
to connect Mrs. Thomas with other 
resources that could help with other 
needs her son will have.

Baby Basics of Collier County is run 
by 125 volunteers. There is a board 
of directors, an operations council, a 
development council and various other 
people who distribute supplies. It will 
cost the organization $122,641 to supply 
its current crop of babies with a year’s 
supply of diapers (72 families out of 378 
are migrants who will only be here for 
seven months to receive their share).

Baby Basics receives its diapers by 
tractor-trailer load and volunteers dis-
perse them to nine distribution centers. 
For more information about donating 
or volunteering, or to find out how to 
apply to receive Baby Basics services, 
visit babybasicscollier.org. ■ 

Nonprofits can save the date
for ‘Telling the Story’ seminar

Nonprofit organizations in Collier 
County are encouraged to mark their 
calendars for “Telling the Story,” the 
sixth annual Thinking Outside the Box 
seminar presented by Sue Huff of E. 
Sue Huff & Associates and real estate 
professional Kelly Capolino.

This year’s free session is set for 8:30 

a.m. to noon Friday, Aug. 14, in the com-
munity room at the Naples Daily News.

Five speakers will discuss various 
aspects of telling a story in ways that 
make powerful impact.

Save the date for now and watch 
for information and registration details 
coming soon. ■
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An old-fashioned (and early) Independence Day celebration
Pretty much the whole town turned 

out for Everglades City’s annual Inde-
pendence Day parade and celebration. 
As happens every year, the all-Ameri-
can festivities took place the weekend 
before the rest of the country brings out 
the flags and fireworks on July 4. See 
page C1 for our list of patriotic fun still 
to come.

CLUB NOTES
■ The Naples Orchid Society invites 

members and guests to “A Common 
Sense Approach to Growing Orchids” 
presented by Dan Christensen of Dan 
and Margie Orchids in Fort Lauderdale 
at the society’s regular meeting Thurs-
day evening, July 2, at Moorings Presby-
terian Church. Attendees will also enjoy 
a slide presentation about ghost orchids 
in Cuba by Ernesto Mujica, whose 
upcoming research at Florida Panther 
National Wildlife Refuge has been spon-
sored by the orchid society. Doors open 
at 7 p.m. for the orchid competition; the 
business meeting and program start at 
7:30 p.m. All are welcome. Admission is 
free. For more information, visit naple-
sorchidsociety.org.

■ The Gulf Breeze Button Club, 
whose members collect and study 
antique clothing buttons, meets at 11:30 
a.m. the first Tuesday of every month 
at the Golden Gate Community Center, 
4701 Golden Gate Parkway. The next 
meeting is July 7. Guests are always 
welcome. For more information, call 
682-6117.

■ The Naples Civitan Club meets 
at noon on the second Wednesday of 
the month at Perkins on Pine Ridge 
Road and on the fourth Wednesday of 

the month at varying locations. The 
next meetings are July 8 and 22. For 
more information, call 774-2623 or email 
naplescivitan@aol.com.

■ The Marco Island Civitan Club 
meets at 6 p.m. on the second and fourth 
Tuesday of every month. The next 
meetings are July 14 and 28. For loca-
tions, call Anthony DeLucia at 285-6785 
or email marcoislandcivitanclub2014@
yahoo.com. 

The international service club focuses 
on assisting people with developmental 
disabilities and finding the cause, cure 
and better treatments of brain disorders 
including autism, Alzheimer’s disease 
and Down syndrome.

■ Alliance Francaise de Naples 
hosts it next French-speaking table and 
lunch from noon to 2 p.m. Thursday, 
July 9, at Café Normandie. Anyone who 
speaks French at any level and wants to 
converse with others in the language 
is welcome. Attendees pay for their 
lunch; there is no fee for the session 
that is monitored by French teacher 
and Alliance Francaise de Naples presi-
dent Denyse Jenkins. Summer lunches 
at Café Normandie continue on Thurs-
days, July 23 and Aug. 13 and 27. Reserva-
tions are required and can be made by 

calling 261-0977. For more information, 
visit afnaples.org.

■ Pilot Club of Naples/Naples 
Pilot Foundation meets at 6 p.m. on 
the second Thursday of every month 
at Perkins on Pine Ridge Road. Guests 
and new members are always welcome. 
The next meeting is July 9. Reserva-
tions are not required. Attendees order 
from the menu and pay for their meals. 
Pilot International focuses its charitable 
and educational efforts on brain-relat-
ed disorders and disabilities, including 
traumatic brain injuries, dementia and 
autism. For more information, call Sue 
Lester 289-8268.

■ Members of the Naples chapter 
of Sigma Chi alumni meet for a lun-
cheon from 11:30 a.m. to 1 p.m. Friday, 
July 10, at the Pelican Bay Club. Results 
of the national convention will be dis-
cussed. The group will not meet in 
August. Members are reminded that 
2015-16 dues are payable now. For more 
information, call Bill Robinson at 293-
5239 or visit naplessigs.com.

■ The Experimental Aircraft Asso-
ciation Chapter 10670-Naples serves a 
pancake breakfast from 8-11 a.m. on 
the second Sunday of each month in 

the pilots’ lounge at Naples Municipal 
Airport. All are welcome. Admission for 
$5, with proceeds benefitting the EAA 
Young Eagles program that acquaints 
youth ages 8-17 with aviation as a career. 
The next breakfast is July 12. Members 
also meet at 7 p.m. on the first Wednes-
day of the month at Naples Municipal 
Airport. The next meeting is Aug. 5. The 
Naples EAA chapter is one of approxi-
mately 1,700 chapters worldwide. Mem-
bers are pilots, student pilots, plane 
builders and aviation enthusiasts. For 
more information, call 649-6627 or visit 
eaa1067.com.

■ Kappa Alpha Theta alumnae are 
invited to join the chapter of Naples, 
Marco Island and Bonita Springs for 
lunch at noon Monday, July 13, at La 
Bazenne, 474 Fifth Ave. S. Reservations 
are required by July 9 and can be made 
by calling Betsy Penzo at 404-3075 or 
emailing penzob@aol.com. For more 
information about the chapter, call 
chapter president Linda Shafer at (402) 
770-3737, email lsworklife@msn.com or 
visit NaplesMarcoIslandBonitaSprings.
KappaAlphaTheta.org. ■ 

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.
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A certified comprehensive stroke center provides the  
highest level of care with the most advanced treatments for serious strokes.

Gulf Coast Medical Center
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NIH begins clinical trial of new 
medication for alcohol use disorder

NATIONAL INSTITUTES OF HEALTH

A clinical trial investigating a poten-
tial treatment for alcohol use disorder 
was announced recently by the National 
Institute of Alcohol Abuse and Alcohol-
ism. The study will assess the safety 
and efficacy of gabapentin enacarbil 
in extended-release tablets for treating 
moderate to severe AUD. NIAAA is part 
of the National Institutes of Health.

Alcohol use disorder affects about 
16.6 million adults in the United States 
and has an estimated societal cost of 
$223.5 billion each year, primarily from 
lost productivity, but also from health 
care and property damage costs. Cur-
rently, three medications are approved 
by the U.S. Food and Drug Administra-
tion for treating alcohol dependence: 
disulfram, an older drug that blocks the 
metabolism of alcohol and causes nau-
sea; acamprosate, which helps support 
abstinence and can ease symptoms of 
withdrawal; and naltrexone, which can 
help people reduce heavy drinking.

NIAAA will enroll 346 patients in 
a randomized, double blind, placebo-
controlled clinical trial of gabapentin 
enacarbil in patients with AUD at 10 
sites across the United States. The study 
will assess the safety and efficacy of 
1200 milligrams of gabapentin enacarbil 
(administered in two daily doses of 600 
mg), compared with placebo, to reduce 
drinking in patients who report four or 
more symptoms of AUD, as defined in 
the Diagnostic and Statistical Manual 
of Mental Disorders.  Eligible subjects 
will receive either gabapentin enacarbil 
or placebo for 26 weeks. The study will 
evaluate whether participants using the 
medication are more likely to abstain 
from heavy drinking during the last four 
weeks of treatment.

In a recent study supported by 

NIAAA, researchers at The Scripps 
Research Institute in La Jolla, Calif., 
found that alcohol-dependent patients 
using gabapentin were more likely than 
those taking placebo to stop drinking 
or refrain from heavy drinking. Scien-
tists at XenoPort designed gabapentin 
enacarbil extended-release tablets to 
address certain limitations of drug levels 
in the body, which may make it a more 
attractive treatment option for people 
with AUD. 

Gabapentin is already widely pre-
scribed to treat pain conditions and epi-
lepsy. HORIZANT contains gabapentin 
enacarbil, a prodrug of gabapentin that 
is converted to gabapentin in the body. A 
prodrug is an inactive form that is con-
verted to an active form through meta-
bolic processes. Gabapentin enacarbil 
is currently approved in the U.S. for the 
treatment of restless leg syndrome and 

nerve pain caused by shingles. NIAAA 
is working in partnership with the bio-
pharmaceutical company XenoPort of 
Santa Clara, Calif., which will supply 
gabapentin enacarbil for the study.

“This multi-site, well-controlled clin-
ical trial will allow us to evaluate the 
safety and effectiveness of gabapentin 
enacarbil in treating alcohol use disor-
der,” said George F. Koob, Ph.D., direc-
tor of NIAAA. “Gabapentin has shown 
promising results in earlier clinical tri-
als, and the development of new medi-
cations is an important component of 
our commitment to broaden the range 
of treatment options for people with 
AUD.”

For more information about the 
NIAAA clinical trial of gabapentin 
enacarbil for the treatment of AUD, 
visit clinicaltrials.gov/ct2/show/
NCT02252536. ■

HEALTHY LIVING
Eye institute

opens $25 million
center in Naples
Bascom Palmer Eye Institute, the 

world-renowned department of ophthal-
mology at the University of Miami Miller 
School of Medicine, has opened a $25 mil-
lion center in Naples.

The nation’s top-ranked program in 
ophthalmology as ranked by U.S. News & 
World Report, the institute has leased a 
3,000-square-foot office in the NCH Med-
ical Plaza for the past 11 years. Services 
were primarily for the diagnosis and treat-
ment of retinal and macular diseases. The 
new center at the intersection of U.S. 41 
and Cypress Woods Drive (across the 
street from Park Shore Drive) has 20,000 
square feet and more than six times the 
clinical space of the previous facility.

 “The new campus will allow our doc-
tors to treat virtually all eye diseases, from 
the most common to the most rare,” says 
Dr. Stephen Schwartz, associate professor 
of ophthalmology and medical director of 
the center. “Not only are we expanding 
the space and our faculty and staff,” he 
adds, “but the number of clinical research 
trials offered to patients will increase.” In 
addition, an ambulatory surgery center 
will open early next year on the second 
floor of the new building.

Bascom Palmer Eye Institute physi-
cians partner with its scientists who use 
the latest technology, including stem cell 
research and gene therapy, to find treat-
ments that can be personalized for each 
person suffering from vision loss. “Much 
of what we do and learn will take place 
right here in Naples,” Dr. Schwartz says. 
For more information, visit bascompalm-
er.org. ■ 

Crohn’s, colitis 
support group 
meets monthly

The next support group meeting 
for the Crohn’s and Colitis Foundation 
of America takes place from 5-6 p.m. 
Thursday, July 2, at Naples Regional 
Library, 650 Central Ave. Gastroenter-
ologist Raymond Phillips will welcome 
questions from all in attendance. The 
group will also meet from 5-6 p.m. 
Thursday, Aug. 6, and Sept. 3. For more 
information, call 649-1336.■ 

Bonita senior living community partners with Hope Hospice
The Terraces at Bonita Springs senior 

living community has partnered with 
Hope Hospice to provide additional 
space to offer care and comfort to those 
who need end-of-life palliative care. The 
partnership grew from an opportunity 
that arose following the opening of the 
Renaissance health center at The Ter-

races two summers ago.
“We saw an opportunity in the fact 

that some of the beds in our health 
center weren’t always full,” says Ross 
Dickmann, executive director of The 
Terraces at Bonita Springs. “We already 
had a strong relationship with Hope 
Hospice dating back to the opening of 

Renaissance in 2013, so it made good 
sense to build on that.”

The agreement was finalized at the 
end of May, following meetings between 
Mr. Dickmann and Hope Hospice Presi-
dent and CEO Samira Beckwith. For 
more information, visit theterracesatbo-
nitasprings.com. ■ 
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The goal of health-care metrics:
better outcomes at lower costs

All the new health-care metrics some-
times create confusion, not clarity, for 
patients, families, physicians, health-care 
systems and payers. So it’s important to 
remember that those metrics are designed 
to realize one goal: better outcomes at lower 
cost, the value equation defined as out-
come/cost = value. 

This equation was at the heart of recent 
discussions in which I participated as a 
member of the Region 4 policy board of the 
American Hospital Association. A group of 
about 45 of us discussed issues of common 
concern and shared best practices.

First we reviewed AHA’s strategic plan-
ning assumptions, which include a strong 
interest in retail health, digital strategies, 
consumerism and other market disrupters.

We then discussed the Institute of Medi-
cine’s report from the Committee on Core 
Metrics for Better Health at Lower Cost. 
Titled Vital Signs, the report seeks to rem-
edy the confusion over health-care metrics 
by setting forth 15 priorities by which we can 
best measure progress toward realizing the 
value equation. Among those priorities are 
life expectancy, weight, addictive behavior, 
unintended pregnancy, preventive services, 
care access, personal spending burden, indi-
vidual engagement and community engage-
ment. Interestingly, these priority measures 
overlap significantly with those of the Blue 
Zone Project.

Next up at the AHA meeting was creating 

a new delivery system based on the follow-
ing principles:

1. Patient centered: where patient needs 
and access precede practitioner needs and 
convenience.

2. Empower patients with technology: 
ensuring that technology supports quality 
and safety.

3. Build care management and coordi-
nation systems: embedding an organized 
process to simplify better outcomes for all. 

4. Integrate behavioral health and social 
determinants of health with physical health: 
mind and body are intimately integrated 
and should be treated as such.

5. Collaborative leadership and gover-
nance: Trust, shared goals and account-
ability are necessary throughout the care 
continuum in order for everyone to be 
successful.

6. Integrate care delivery into the com-
munity: most of health is controlled in 
the community, outside the hospital, with 
everyone being responsible for his/her own 
health outcomes.

7. Create a safe and highly reliable health-
care organization: organizations can create a 
culture of safety by managing and avoiding 
risk. 

The value of these policy board discus-
sions is captured in something my parents 
used to say: “Nothing happens when you 
stay home.”

To put it another way: “In our turbu-
lent health-care waters, learning from other 
ships at sea is both comforting and instruc-
tive.” ■ 

— Dr. Allen Weiss is president and CEO 
of the NCH Healthcare System. 

allenWEISS
allen.weiss@nchmd.org
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BY KIM CAMPBELL THORNTON
Universal Uclick

Reading is a year-round activity, but 
summer is an extra-special reading time, 
with lazy family vacations and extended 
periods of daylight making it seem as if 
we have more time. And who better to 
read about than our best friends: dogs 
and cats? Whether your vacation reading 
leans toward mystery, history, photog-
raphy or nonfiction, we’ve rounded up 
some new favorites that will have you 
turning the pages with fervor. 

■ Two cats, Mrs. Murphy and Pewter, 
and Tee Tucker the corgi are your guides 
to life in Crozet, Va., where they live with 
too-curious farmer Mary Minor Haris-
teen. In “Tail Gait,” the latest installment 
of the Mrs. Murphy mysteries written by 
Rita Mae Brown and Sneaky Pie Brown, 
past and present blend to tell the tale of 
a Revolutionary War-era mystery and a 
modern-day murder, with Mary Minor 
and her pets in the thick of things. A per-
fect cozy read for a beach or mountain 
getaway.

■ Judy was an English pointer, the 
mascot of a Royal Navy gunboat in the 
Pacific as the world geared up for World 
War II in 1939. Frank Williams was a 
POW in a Japanese internment camp on 
the Indonesian island of Sumatra, where 
the two met and became best friends. 
Robert Weintraub’s “No Better Friend” is 
the story of their friendship and survival 
through battle, captivity, starvation and 
shipwreck. Readers and reviewers call it 

spellbinding, gripping and heartwarm-
ing.

■ You’ve come a long way, kitty! That’s 
the message in Arden Moore’s “Fit Cat: 
Tips and Tricks to Give Your Pet a Lon-
ger, Healthier, Happier Life.” In chapters 
on health, nutrition, grooming, behavior 
and more, Ms. Moore shares top cat tips 
on coping with cat burglars, teaching 
tricks and building a cat habitat, to name 
just a few of the areas covered. One tip 
from the book: Treat your cat to a hit of 
catnip just before bedtime to induce a 
case of the zoomies and wear him out so 
you’ll both sleep soundly.

■ Teaching tricks to your dog (young 
or old) is a fun way to spend some time 
this summer. In the recently released 
“Idiot’s Guides: Dog Tricks,” mother-

daughter team Deb Eldredge, DVM, and 
Kate Eldredge show step by step how to 
teach your dog more than 80 basic and 
advanced tricks and skills, including the 
fun — playing basketball — and the use-
ful — putting away his toys. They explain 
how to use rewards, cues and body lan-
guage to communicate with your dog, 
and color photos illustrate each step. Dr. 
Eldredge’s dog Doc demonstrates bas-
ketball and putting down the toilet seat. 
“I think it is admirable that a male dog 
learned to put the seat down,” she says.

■ Canine Instagram star Momo and 
his chronicler and best buddy, Andrew 
Knapp, take to the road in “Find Momo 
Coast to Coast.” The border collie and 
his photographer visit landmarks and 
attractions such as Grand Central Sta-
tion, the White House and the French 
Quarter in New Orleans on their 15,000-
mile journey through the United States 
and Canada. Part game, part photogra-
phy book, it will test not only your geo-
graphic knowledge, but also your ability 
to find the black-and-white dog hiding in 
each photo. 

■ Do you miss the Zen of coloring? 
Pull out your crayons, watercolor pen-
cils, markers or gel pens and take a trip 
back in time to the pleasure of coloring 
books with “Cool Cats” from the Really 
COOL Colouring series or “Creative Cats 
Coloring Book” from the Creative Haven 
series. Don’t be surprised to feel stress 
melt away as you let your creativity run 
wild. Bonus: No one cares if you color 
outside the lines. ■

PET TALES
Summer reading list

We share seven of our favorite new dog and cat books

Hobbes, a 5-year-old Parson Russell terrier, 
demonstrates balancing a biscuit on his nose.

Pets of the Week
>> American 
Pharoah is a fun-
loving, neutered, 
8-month-old pup 
who looks like a 
tiny cattle dog with 
a long body.

>> Isadora is a 
spayed, 1-year-old 
Chihuahua mix 
who will be full of 
loyalty and love 
for her forever 
companion.

>> Karishma 
is a spayed, 
7-month-old Staf-
fordshire terrier 
mix who was res-
cued from medical 
neglect and is 
being nursed back 
to health. Her spirit 
shines and should 
be an inspiration 
to all.

>> Upstart is a 
neutered, 2-year-
old hound mix who 
is happy to have 
a second chance 
at life.

This week’s adoptable pets are from Brooke’s 
Legacy Animal Rescue, an all-volunteer, foster 
home rescue organization. For more information, 
call 434-7480, email Admin@BrookesLegacyA-
nimalRescue.org or visit brookeslegacyanimalres-
cue.com.

RMC IS A LEADING PROVIDER OF 
insurance, reinsurance, risk management, 

employee benefi ts, and actuarial consulting.

RMC specializes in the design and administration of innovative risk 
management programs and insurance products for individuals and 

small-to-medium sized businesses. We off er a wide range of services, 
including property & casualty insurance, life insurance, health insurance, 

annuities, and risk management, as well as a wide variety of employee benefi t 
programs and solutions. Risk Management should not be a Do it-yourself job.

Where there is risk, you’ll fi nd RMC.
Call us today.

239.298.8210
RMCreinsurance.com

791 10th Street South, Suite 202, Naples, FL 34102
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(Adult & Pediatric)

MEET OUR PHYSICIANS
Penny J. Orr, OD , MD , MD , OD , OD

SWFLEYE.COM

CALL TODAY TO SCHEDULE YOUR APPOINTMENT!

Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.

THE DIVA DIARIES
Forget aerobics and yoga. Let a toddler get you in shape.

You know how actresses and models 
lose weight so fast after having a baby 
and then they have more babies and they 
still stay unbelievably thin and fit? And 
you’re certain, of course, that they have a 
team of personal trainers, a private chef 
and probably a little liposuction after 
each birth? But then, when they’re inter-
viewed for People magazine about how 
they’re in such good shape when they 
have two or three little ones (I’m looking 
at YOU, Gisele Bundchen, Gwyneth Pal-
trow and Sarah Jessica Parker) and they 
say something like, “Oh, golly, I NEVER 
work out or diet. I don’t have to. When 
you’re running around with toddlers all 
day, the weight just falls right off!” and 
you mutter to yourself, “Liar”?

Well, after last weekend, I will no lon-
ger doubt the honesty of these willowy 
mothers. 

I spent four days with my only grand-
son, who just turned 2, and I’m pretty 
sure I lost three dress sizes.

Little Bentley lives in Ohio with my 
son, so the last time I saw him, he was 
NOT 2. Two is an adorable age. It’s that 
time when a wee one is still a cuddly 
baby in many ways, but is suddenly 
infused with great power and strength 
in his 29-pound, 34-inch body. Especially 

when you’re laying on the floor and he 
jumps from the sofa on to your back, 
“Wheeeeee!” Then there are some of his 
favorite ways to pass the time: One way 
is to jump up from the couch into your 
arms (after a running start, of course) 
and then be lifted high into the air, which 
emits squeals of joy and delight (and if 
you’re getting squeals and delight out 
of the most beautiful, perfect, lovable 
little boy in the world, well, well, you lift 
him in the air as high as you can). This 
game does wonders for your triceps, 
your lower back muscles, and your abs. I 
am positive it’s better than Cross Fit.

If you’ve ever wondered how Ms. 
Bunchen gets those strong, fabulous legs 
with which she struts down the Victo-
ria’s Secret Angel runway, I think it’s 
by playing airplane with her toddlers. 
This is where you lie on your back 
and the toddler lays face down on your 
lower legs while holding your hands. 
Your job is to move your legs up and 
down while speaking in a sing-song baby 
voice, “Uuuuuuup!!! Dooooowwwwwn!! 
Uuuuuuup!! Dooooooowwwwn!” Insert 
even more wild giggles and delighted 
shrieks from your toddler. This does 
more for your quads than a week of 
bikram yoga. 

And while a 2-year-old has short 
legs, it doesn’t slow him down a bit. I 
took Baby B. to the park and learned 
that a 2-year-old’s attention span is 
even shorter than his legs. We start at 
the swings, and then he darts to the 
teeter-totter. That lasts for 78 seconds 
before he runs over to the slides for 

one brief moment. Then he finds the 
merry-go-round far more interesting 
for, oh, 30 seconds. You get to run, dart 
and whip around with him until you’re 
out of breath.

Thankfully, Baby B. found the drink-
ing fountain to be the most fascinating 
item at the park, and after 20 minutes 
of pushing the button and watching 
the water spurt forth over and over 
and over and over again, he had to be 
bribed away with promises of a cookie.

That trip to the park had to have 
been a burn of more than 1,000 calo-
ries. 

But, it’s not only your body that gets 
a much-needed workout with a tod-
dler; there’s your brain, too. Because 2 
is the age of Baby B.’s favorite question: 
“Whassat?!”

“Whassat?!”
“The sky.”
“Whassat?!”
“An iPad.”
“Whassat?!”
“A lightning bug.”
I could go on, but you get the drill. 

It’s almost as good for your thinking 
skills as Words With Friends. 

So, yeah, maybe all those celebrity 
moms are telling the truth about how 
their toddlers give them a workout. 
I’m just waiting for a shapely diva of a 
grandma actress or model to give cred-
it for her hot bod to her grandchildren. 
Now, THAT I’d like to hear. ■ 

 
— Ciao for now, my lovelies! Stay 

tuned for another divalicious diary entry 
next week … 

w
j

fstephanieDAVIS 
sdavis@floridaweekly.com

STEPHANIE DAVIS / FLORIDA WEEKLY

The writer’s 2-year-old grandson, Bentley.
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And the beat goes on
SWFL music shops are crossroads for diverse musical equipment and people 

BY EVAN WILLIAMS

ewilliams@fl oridaweekly.com

Musical instrument and repair shops 
are central to the local music scene as 
traders in the tools that power its sound 
and style. For those who shop at them, 
or just stop by to hang out on a Satur-
day afternoon, their greater value is in 
the expertise of owners and employees 
who are themselves often seasoned, 
working musicians; and as a crossroads 
for the wider community of the musi-
cally inclined. Among their customers 
are teachers and students, beginners 
and those beginning again later in life, 
symphony orchestra professionals and 
drum-circle percussionists, marching 
bands, church bands, bands covering 
any era or style, and a less visible but 
distinct group of original songwriters 
and recording artists. Florida Weekly 
stopped by neighborhood music stores 
to talk shop with owners of differing 
backgrounds — a drummer, a guitarist 
and a tuba player. 

Cadence Music
This time of year, 

Cadence owner Tom 
Kracmer and 14 employees 
fulfill a symphonic-sized 
task: the summer main-
tenance of orchestra and 
band instruments for the 
school districts in Lee, 
Collier, Charlotte, Hen-
dry and parts of Glades 
and Sarasota counties. 

One day last week, the 
muffled sound of a violin 
tuning came from one 
end of the shop, where 
musicians have rooms 
for private lessons. At 
the other end, in the back, 
employees were busy cleaning or repair-
ing flutes and brass instruments. Cadence 
also uses an ultrasonic cleaner, a bath 
in which instruments are sterilized in a 
solution and cleaned by sound waves. 

“Some of them need a lot of dent work, 
especially the big brass instruments,” 

said Mr. Kracmer, standing near a group 
of large unwieldy black cases containing 
sousaphones, a marching-band instru-
ment. It is related to the tuba, which Mr. 
Kracmer plays for the Southwest Florida 

Denny Scott, owner of Naples Park Music.
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MONEY & INVESTING
Exploring the nuances of stock options

I went through a very stressful epi-
sode this past weekend as my wife 
assigned me with a Herculean task: to 
buy toothbrushes for my twins. Now, 
before you start to laugh at my dif-
ficulties, buying a toothbrush today 
is not like it was 20 years ago when 
your choices were either a soft-bristled 
brush, which would guarantee plaque 
buildup and thus gum disease or a hard-
bristled brush, which would guarantee 
scraping away your entire gum line 
and thus gum disease. Today there are 
literally hundreds of different tooth-
brush choices ranging from vibrating 
and rotating mechanical brushes to all 
different shaped handles and heads to 
the ability to scan the toothbrush with a 
smart phone to reward a child for brush-
ing. This is one situation where options 
are overwhelming. 

Financial options are also overwhelm-
ing for most people, which is why most 
investors tend to stay away from them. 
This is a very valid reaction, as one of 
my primary investing tenants is that 
if you don’t understand an investment 
completely, absolutely do not buy it. 
I have seen too many investors and 
business leaders get burned by a finan-
cial product because they didn’t com-

prehend the nuances of the purchase. 
That being said, “vanilla” equity (stock) 
options may have a place in your portfo-
lio, so I think it is worth understanding 
what they are and how they work.

Purchasing a stock option gives an 
investor the option to either buy a stock 
(a “call”) or sell a stock (a 
“put”) on a certain date in 
the future at a prede-
termined price (the 
“strike price”). For 
example, you can 
buy a call on 
Apple to pur-
chase the stock 
for $150 one 
year from now 
even though the 
stock is trading 
at $125 today. Or 
you can buy a put 
on Apple to sell the 
stock for $150 one 
year from now. In a 
year’s time, let’s say that 
Apple is actually trading at 
$160. If you bought the call, let’s say 
for a price of $2, you are feeling great 
because you have the right to buy Apple 
at $150 and can immediately sell it for 
$160 and make a $10 profit. 

If you bought the Apple put, you aren’t 
in such a good mood. It wouldn’t make 
sense to exercise your option contract to 
sell Apple for $150 because the market 
price is $160 and you can sell the stock 
for $10 more without the contract. So, in 
this case, you would just walk away from 

the contract and your loss is just the 
purchase price of the option. That’s one 
of the great things about buying options 
— they give you the right but not the 
obligation to buy or sell a stock. You can 
always just walk away.

So what are the positives and nega-
tives of buying an option 

on a stock as opposed 
to buying the stock 

itself? On the posi-
tive side, returns 
on an option 
position are 
much higher 
when the stock 
moves in your 
favor. For exam-
ple, in our Apple 

scenario, you 
may have bought 

the call option for 
$5. At the end of the 

year, the option is 
worth $10 so you made 

a 100 percent return. If 
you bought Apple stock dur-

ing that time period, the price of 
the actual stock rose from $125 to $160, 
a 28 percent return. So clearly you were 
much better off buying the option. But 
the opposite is true when the stock 
does not move in your favor. If you pur-
chased the $150 put, at the end of the 
year the option is completely worthless. 
You lost 100 percent of your money 
with no chance of ever getting it back. 
This is why buying options is not for the 
faint hearted.

Finally, I would like to touch on sell-
ing options. When you sell an option, 
you collect a premium in exchange for 
granting someone the right to buy or sell 
a stock at a predetermined price. Unlike 
buying an option, selling an option IS 
an obligation. If the person who buys 
the option exercises it, you are forced to 
honor the transaction. This makes sell-
ing options extremely risky. In fact, you 
can theoretically lose an infinite amount 
of money selling options. For example, 
let’s say you sell a call option at a strike 
of $10 and the stock rises to $100. The 
buyer of the option would make $90 and 
the seller of the option would lose $90. 
Now let’s say the stock rises further to 
$1,000. Our seller now has a paper loss 
of $990. And since there is no ceiling to 
a stock price, there is no ceiling to how 
much money a call option seller can 
lose. This is why I would never advise a 
typical investor to sell options. The one 
exception to this rule is a covered call 
strategy where the option seller actually 
owns the underlying stock, but this is a 
complex strategy not meant for novice 
investors. Kind of like buying children’s 
toothbrushes. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda 
(a buyer and seller of estate jewelry 
and diamonds), was a senior deriva-
tives marketer and investment banker 
for over 15 years at several global banks. 
He holds a bachelor’s degree in finance 
from UVA and an MBA in finance from 
the Wharton School of Business.
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 &  Best Realtor In SW Florida As Voted By Naples Daily News Readers’ Choice Award
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In Town Lakefront Luxury Grey Oaks Privacy & Views Pelican Marsh... Relax & EnjoySunny Spacious Moorings Gorgeous Avila

Tucked away spectacular residence, truly 
moments to Mercato, Venetian Village, 
and Waterside shops, close to many 
schools.  Abundant natural privacy with 
room to entertain graciously or relax 
exceptionally. Sunny 1.25 acre lakefront 
site, 6,500+ square feet of luxurious air 
conditioned living space, High triple 
crown ceilings, masonry construction, 
wood floors, huge family room with 
fireplace and billiards area overlooking 
lake. Furnishings available. $2,950,000

This type of incredible location simply 
cannot be duplicated, preferred 
southern exposure golf course to 
water view close to clubhouse, nearly 
6,000 square of air conditioned living 
space thoughtfully designed for today’s 
lifestyles. Impressive porte-cochere 
entry at top of circular driveway, fantastic 
ceiling heights, tons of light and views, 
oversized lanai and pool area. $2,795,000
 

Gorgeous, gated, 3+den / 3.5 baths 
in Pelican Marsh … this private, quiet 
custom home located around the corner 
from Mercato offers over 3,500 feet of 
exceptional living. 14’ ceilings, bar area 
for entertaining, impact glass, oversized 
lanai, fantastic sunny oversized pool area 
plus open cabana area. $1,369,000

This 5 bedroom home is built to please 
with wood planked interior ceiling and 
alder wood plank floors. Terrific ceiling 
heights, impact glass, fantastic pool area 
with summer kitchen plus room to entertain 
and move around, large master suite, 
circular drive and 3-car garage. Casual 
evenings poolside, afternoon incredibly 
quiet and convenient location, split floor 
plan, rare to find thoughtfully designed 
one story newer 5 bedroom homes in this 
premiere location. $2,495,000

3 + den / 3.5 bath with sunny pool and 
spa area … truly ready to move into and 
to start enjoying Naples immediately. 
Immaculate, freshly painted inside and 
out with new high end appliances, eat-in 
kitchen plus breakfast bar, and 14’ ceilings. 
Outstanding floor plan for relaxing 
and entertaining with bar adjacent to 
sliding glass panel doors that lead out 
to pool / spa area with useful expanded 
landscaped area which is convenient and 
secure within the fenced in lanai area, 
close to everything! $937,000
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Let Anthony Schrenkel help you 
get pre-qualifi ed today by calling 
American Eagle Mortgage 

Company, LLC at 

(239) 877-0327

 Direct Lender

 In-house Underwriting

 Quick Approvals

 Closings on Time

 Diversity of Programs

 Mortgage Banker

 We deliver on Our Promise*

 Seasoned/Talented Loan Offi cers

*Customers are not an 
account number, 

they are valued friends!

Why do
Realtors
choose
American
Eagle 
Mortgage 
for their 
clients?

BEAT
From page 1

Symphony Orchestra. He also plays with 
the Suncoast Brass Quintet. 

Cadence has long been a destination 
for classical, community, marching and 
school band participants with a steady 
business of rentals, repairs, sheet music, 
instrument sales and supplies.

“Really it’s all about school and pro-
fessional music and education,” said Mr. 
Kracmer.

The shop has been open since 1979 
and Mr. Kracmer started working there 
a decade later. He bought the business 
in 1993. 

Growing up, he played baritone horn 
in Detroit public schools, and later 
worked as a freelance musician in the 
Chicago area. For nearly a decade he 
played with a major symphony orchestra 
on the other Gulf Coast — the one near 
Xalapa, Veracruz, in Mexico. His parents 
had meanwhile retired to Punta Gorda. 
He moved to Southwest Florida in 1989, 
where he has a wife and two children. 
And it looks like for at least another gen-
eration, business should be steady. 

“Fortunately students still like to play 
in band and orchestra,” Mr. Kracmer 
said, “and they get passionate about 
music, symphonic music and jazz.”

Naples Park Music
It’s easy to miss Naples Park Music 

at first, tucked into a partially hidden 
spot in a generic shopping plaza on U.S. 
41 in North Naples. Owner and guitar-
ist Denny Scott has run the shop here 
since 1992, and many of his customers 
are families who live in the surrounding 
Naples Park neighborhood or nearby 
Bonita Springs. 

Acoustic and electric guitars and 
amps crowd the walls along with other 
accessories in a small, cozy showroom 
where Mr. Scott greets customers, occa-
sionally flashing a boyish grin that belies 
his decades of experience as a music 
educator and professional guitarist for 
national performers, including rock pio-
neer Bill Haley & His Comets. That was 
shortly before Mr. Haley’s death in 1981, 
but Mr. Scott went on to tour with the 
Comets anyway. He still often plays live. 
You might see him around town with a 
country rock band called Railhead or 
at the open mic at Fred’s Food, Fun, & 
Spirits from 5 p.m. to 7 p.m. on Sunday 
evenings. 

Besides the showroom, Mr. Scott rents 
other space at the plaza where music 
teachers offer lessons on myriad instru-
ments. There is also a recording stu-
dio and space to keep larger, high-end 
sound equipment used to power shows 
throughout South Florida, including a 
concert at a wedding in early June at the 

Versace mansion on South Beach. Closer 
to home, the mid to lower-priced guitars, 
usually in the $300 to $500 range, are 
bestsellers.

Mr. Scott’s expertise and personal 
attention to customers and equipment 
keeps him competitive with big box and 
online stores, he believes. Each instru-
ment leaves the store ready to play; 
there’s no question about what you’re 
getting and a pro is there to answer 
questions, help you figure out a riff or 
talk technical details about knobs on 
an amp. 

While the business has weathered its 
ups and downs, with online sales, a road 
construction project and a major reces-
sion posing challenges, sales improved 
by 10 to 20 percent per year each of 
the last four years, Mr. Scott said. His 
customer base is strengthened by an 
active music scene, especially for work-
ing musicians with the ability to play a 
diverse range of covers at restaurants, 
bars, hotels and clubs. 

“If you’re a solo piano or guitar player, 
have a little trio, there are gobs of places 
to play,” he said. “There’s a lot of music 
here.”

Musicians who write their own songs 
are more rare — and find far fewer 
venues that will pay to support them in 
Southwest Florida — but some of Mr. 
Scott’s customers have gone on to find 
varying degrees of commercial success 
performing their own music outside the 
region. 

Venues such as Rack’em Billiards in 
Cape Coral host original local and trav-
eling bands. Howl Gallery/Tattoo shop 
in Fort Myers, by Brent’s Music, another 
well-known independent shop, is also 
known for supporting new and some-
times avant-garde musicians. They hold 
occasional concerts and carry a small 
number of original albums by bands 
such as “Audible Chocolate” by The High 
Chiefs, a funk rock group from Naples. 

Ace Drums
Ken Giunta is the drummer for Char-

lotte County’s popular rock and soul 
group The BoogieMen. You will also 
find him at his shop, Ace Drums in Port 
Charlotte, although it is better described 
by its slogan, “your neighborhood music 
store,” for its comprehensive array of 
inventory, services and customers. 

Mr. Giunta has run Ace Drums for 12 
years and lived in Southwest Florida for 35. 
But he became a drummer (and salesman) 
long before that, in the fifth grade when 
he sold the guitar his mom bought him for 
his birthday and bought a drum instead. 
He grew up on Long Island where he got 
involved in school music programs and lis-
tened to drummers like Ringo Starr, Char-
lie Watts, Gene Krupa and Buddy Rich. 

The front room of his shop is packed 
with instruments and equipment. In the 
back, musicians rent out studios to teach 
just about any instrument you can find 
in a band. Sharon Ponte, a keyboard and 
voice teacher who graduated from Berk-
lee School of Music in Boston, said her 

students range in age from 5 to 75. 
She had stopped in for a lesson with 

one of them, Bill Akins, an unassuming 
65-year-old Vietnam War veteran who has 
led fundraising efforts for a memorial wall 
in Laishley Park. Mr. Akins has played gui-
tar off and on since he was a teenager and 
is expanding his musical horizons, learn-
ing breathing techniques, for example.

A guitarist who works at Ace as a vol-
unteer and performs with local rock and 
bluegrass bands, Pete Stillwaggon said 
one of the best places to get involved as 
a player is the Punta Gorda Guitar Army. 
The open jam session is held in Gilchrist 
Park every Thursday evening for acous-
tic music as it has been for more than a 
quarter century; and more recently on 
Tuesdays for electric, both nights from 
about 6 p.m. to 11 p.m. 

Drum circles, such as those on Siesta 
Key in Sarasota and Centennial Park in 
downtown Fort Myers on Sunday evenings, 
have also become more popular lately, Mr. 
Giunta said, which has helped sell a wide 
variety of percussion instruments. ■

Ken Giunta, owner of Ace Drums in Port Charlotte.

Employees at Cadence Music in Fort Myers cleaning brass instruments.

Bill Akins gets a piano lesson at Ace Drums.
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I trace my roots back to 1906, when 
William Riley founded me in Boston 
in order to manufacture arch supports 
and orthopedic shoes. I produced my 
first pair of running shoes in 1938. 
By the 1950s I was handcrafting cus-
tomized footwear, and customized 
sneakers are a big hit for me today. 
I’m now the only major company 
producing more than 4 million pairs 
of athletic footwear annually in the 

U.S. Over the years, 
my acquisitions have 

included the Dunham 
men’s casual shoe brand 

and the Brine athletic sup-
ply company. I raked in $2.7 

billion globally in 2013. Who 
am I?
Think you know the answer? 

We’ll announce it in next week’s 
edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Approach Annuities Carefully
Many annuities leave a lot to be desired, 

and some are worth running away from. 
Many times, it’s the folks selling them, not 
the people buying them, who are making 
a lot of money. Learn more about annui-
ties, though, because some can serve you 
very well in retirement.

In a nutshell, an annuity typically 
involves your handing an insurance com-
pany a big chunk of cash today, with it 
agreeing to pay you an income for a speci-
fied period, which can be a certain num-
ber of years or the rest of your life. Here 
are three broad categories of annuities:

• Equity-indexed annuities: Beware of 
these. They might promise a “guaran-
teed” return based on the performance 
of an index, but it likely will be several 
percentage points lower than the index’s. 
Worse, your gain is often capped. When 
the S&P 500 has a big year, perhaps surg-
ing 20 percent or more, you might collect 
no more than a 10 percent return. And 
that’s before ridiculous fees. A well-built 
 portfolio of stocks should easily trounce 
this tax-disadvantaged product.

• Variable annuities: These often 

sport high fees, iffy returns and brutal 
“surrender charges” if you need your 
money back. There are some tax advan-
tages, but they won’t necessarily compen-
sate for the downsides.

• Fixed immediate annuities: These are 
basic, classic annuities — you hand over a 
lump sum and get a specified income for 
the rest of your life. The best ones offer 
cost-effective insurance against outliving 
your money, and you can opt for ones that 
include inflation adjustments, too. They’re 
worth serious consideration if you’re near 
retirement and seeking guaranteed income.

Even if you think your nest egg is big 
enough, remember that you might not 
always want to be managing an invest-
ment portfolio or be dependent on an 
adviser. An immediate annuity — or a 
deferred one that starts paying you at a 
later date — might suit your needs.

Annuities offer trade-offs, but they 
may be worth the peace of mind. If you’re 
considering this option, seek low-fee 
offerings backed by highly rated insur-

ers. We’ll offer more 
details next week. ■

Caved and Lost
My investment club once had a mem-

ber who liked to gamble with his personal 
investing money. He had been pumping 
all of his money, around $30,000, into a 
large trucking company, and that was his 
only investment before joining our club. 
It had been close to bankruptcy, and he 
was sure it had nowhere to go but up. He 
hounded the club about buying shares, 
and after a few months we caved just to 
shut him up.

At that time, it was a penny stock, 
trading around $0.50 per share. A few 
days after buying it, the stock jumped 25 
percent and the following day it dropped 
about 28 percent. We had a stop order in 
place, calling for an automatic sale if the 
shares fell 25 percent, so that kicked us 
out of them. We only lost a few dollars, 
but it is the dumbest investment because 
we caved and bought a stock that only 
one member wanted. It was a small cost 
for a big lesson 

— J.R., Anaheim, California

The Fool Responds: That company 
is saddled with a pile of debt and has 
been losing money for years, making it a 
risky proposition. Buying is fine if your 
research suggests a company is likely to 
grow, but buying to shut someone up isn’t 
a great path to profits. (It was risky for 
him to have all his money in one stock, 
too.) ■

This Stock Isn’t Walking Dead
If you’d like to make money in show 

business, consider investing in AMC 
Networks (Nasdaq: AMCX). AMC, once 
mainly a distributor of content, is now 
purchasing and/or producing it, with 
such critical and popular hits as “Mad 
Men,” “Breaking Bad,” “Better Call Saul” 
and “The Walking Dead.” It has profited 
by selling multiyear streaming rights to 
those programs and recently sold rights 
to its upcoming spinoff, “Fear the Walking 
Dead,” to Hulu.

Hulu’s purchase is wide-ranging and 
also includes future originals screening on 
AMC channels such as IFC and Sundance 
and on network partner BBC America, in 
which AMC has a 49.9 percent stake. The 
resulting windfall could last several years.

The international upside might be even 
greater. Right now, AMC gets just over 
2 percent of its cash flow from overseas 
sales. As the ratio gets closer to 50-50 
— and it likely will, because the interna-
tional TV audience is far larger and AMC 
is doing more of its own international 
distribution — AMC should see revenue 
and earnings accelerate, driving its stock 
value higher.

AMC Network’s revenue has roughly 
doubled since 2011, and its net profit mar-
gins are in the teens, with revenue and 
net income growing by double digits over 
the past five years. With its P/E ratio in 
the teens, the stock is appealingly priced. 
(The Motley Fool recommends and owns 
shares of AMC Networks.) ■

I trace my history back to 1938, when 
my founder opened The Green Frog lun-
cheonette in Georgia. Today, headquar-
tered in Orlando, Florida, I’m an $8 bil-
lion giant, encompassing the following 
brands: Olive Garden, LongHorn Steak-
house, Bahama Breeze, Seasons 52, The 
Capital Grille, Eddie V’s and Yard House. 
(I sold Red Lobster last year.) Through 
subsidiaries, I own and operate more 
than 1,500 restaurants, employ more than 
150,000 people and serve more than 320 
million meals annually. My sales top $6 
billion each year, and my stock has aver-
aged gains of 13 percent annually over 
the past 20 years. Who am I? (Answer: 
Darden Restaurants) ■

Different Growth Rates
QI recently noticed a company 

post quarterly results that fea-
tured earnings growing faster than 
revenue. Shouldn’t those two items 
grow at a similar rate? 

— W.A., Wilmington, Delaware

ANot necessarily. Revenue (or 
“sales”) is the top line of the 

income statement and earnings (or 
“net income”) the bottom, with a lot 
happening in between. If a compa-
ny’s revenue holds steady over a few 
years, but it adds workers or facto-
ries, or spends more on advertising, 
its expenses will rise and its profits 
will shrink. When you see a compa-
ny’s earnings growing faster than its 
revenue, that suggests it’s becoming 
more efficient and its profit margin 
is increasing.

***

QA company I’m invested in wants 
to issue more stock. Should I 

vote for or against that?

— F.B., Miamisburg, Ohio

ASome would automatically 
vote no, because adding more 

stock can dilute the value of exist-
ing shares. For example, imagine 
that Chihuahua Channelers (ticker: 
YIPYIP), which helps people com-
municate with long-lost pets, has 
just 100 shares of stock outstanding, 
and you own 10, or 10 percent of it. 
Then it issues 10 more shares. It now 
has a total of 110 shares, and your 10 
now represent only 9 percent of the 
company. The value of your shares 
appears to have dropped.

But consider why the company is 
issuing more shares. Sometimes it’s 
just to facilitate a stock split or for 
employee stock options. If the addi-
tional shares are to buy another com-
pany in a well-structured deal, add-
ing them may be a smart move. Per-
haps the acquisition will add much 
more in value to your company than 
it’s costing in additional shares. If a 
company uses the money raised to 
grow its business effectively, share-
holders can still win. ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.
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BUSINESS MEETINGS
■ A Job Search Support Group 

meets from 9:30-11:30 a.m. Mondays at the 
Greater Naples Chamber of Commerce. 
Contact Karen Klukiewicz at kluk77@
comcast.net or visit napleschamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. To 
make an appointment for a free session, 
call Suzanne Specht at 745-3704. 

■ The Florida Gulf Coast Real 
Estate Investors Alliance meets at 
5:30 p.m. on the first Tuesday of the 
month at the Bonita Springs Elks Lodge, 
3231 Coconut Road. The next meeting is 
July 7. Call (941) 257-3577 or visit fgreia.
com for more information.

■ Wake Up Naples for members 
and guests of the Greater Naples Cham-
ber of Commerce takes place from 
7-8:30 a.m. Wednesday, July 8, at the 
Hilton Naples. Guest speaker Gregory 
Scasny, CEO of Cybersecurity Defense 
Solutions, will discuss how to defend 
your business against hackers and data 
thieves. The morning’s sponsor is the 
Holocaust Museum & Education Center 
of Southwest Florda. Sign up at naples-
chamber.org/events.

■ Business After Five for members 
and guests of the Marco Island Area 
Chamber of Commerce takes place from 
5:30-7 p.m. Wednesday, July 15, at Ciao 
Bella Ristorante Italiano, 1000 N. Collier 
Blvd. Call 394-7549 or visit marcoisland-
chamber.org.

■ Young Professionals of the Boni-
ta Springs Area Chamber of Com-
merce meet for networking from 5:30-
7:30 p.m. Wednesday, July 15, at The Cen-
ter Bar in the Promenade at Bonita Bay. 
Admission is free, and food and drinks 
will be available for purchase. Sign up 
at bonitaspringschamber.com. For more 
information, call 992-2943 or visit face-
book.com/bsayoungprofessionals.

■ Business After Five for members 
and guests of the Greater Naples Cham-
ber of Commerce takes place from 5:30-7 
p.m. Thursday, July 16, at the chamber 
Visitor Information Center, 900 Fifth Ave. 
S. Sign up at napleschamber.org/events.

■ Young Professionals of the 
Greater Naples Chamber of Com-
merce hold their annual meeting from 

6-10 p.m. Thursday, July 16, at the Con-
servancy of Southwest Florida. Free for 
members who sign up in advance, $10 at 
the door; $50 for non-members (includes 
a membership). Visit ypnaples.com or 
follow ypnaples on Facebook. 

■ “Destination Paradise: Limit-
less Opportunities,” a business-to-
business trade show sponsored by the 
Greater Naples Chamber of Commerce, 
takes place from 3-7 p.m. Thursday, Aug. 
27, at the Naples Grande Beach Resort. 
Sponsorship opportunities are available, 
as are exhibit booths. Call Judi Menard 
at 298-7928 or email judi@naplescham-
ber.org. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.
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M-F 8-5 and Sat 8-12 
2240 Davis Blvd., Naples, FL 34104

Complete Collision Repair 
24 Hour Towing 

Rentals

Mention our ad in Florida Weekly 
and get  a rental car 
UP TO 3 DAYS FREE.
(with collision repair services)

239-775-6860 
www.economybodyshop.com 

economybodyshop@aol.com

Back Row: Anna Liu, Ken Thomas, Bob Schoonmaker and Ann Howard Banzet. Front Row: Bill Hallal, Kathy Houck and Thomas Abood.

WE BELIEVE 
PERSONAL ATTENTION
IS BEST GIVEN IN PERSON.
When you work with the Huntington Private Client Group, we meet with you face-to-face. 
Using our Listen, Plan, Advise® approach, we work with you to create a clear plan that 
fi ts your needs, giving you meaningful advice about the options available for meeting your 
objectives. As your goals change over time, we help you review your plan to make any 
necessary revisions. And we keep you involved every step of the way. 
Learn more by visiting huntington.com/pcg 
or calling your local Naples team at 800-231-5598.

HUNTINGTON PRIVATE CLIENT GROUP

The Huntington Private Client Group is a team of professionals that includes Private Bankers and Personal Trust Administrators and Portfolio Managers 
from The Huntington National Bank and licensed investment representatives of The Huntington Investment Company, who work together to deliver a 
full range of wealth and fi nancial services.

Member FDIC.      ®, Huntington® and Listen, Plan, Advise® are federally registered service marks of Huntington Bancshares Incorporated. Huntington®

Welcome™ is a service mark of Huntington Bancshares Incorporated. ©2014 Huntington Bancshares Incorporated.
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Call us today to SELL / LEASE your property! 

P.O. Box 60151, Fort Myers, FL  33906 | Pinebrook Park, 12995 S. Cleveland Ave., Suite 219, Fort Myers, FL  33907

WOODYARD & ASSOCIATES, LLC  •  COMMERCIAL REAL ESTATE
Licensed Real Estate Broker

www.wa-cr.com  •  239-425-6000
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FOR SALE (Hendry Co) - 635.28± acs pas-
ture/farmland w/ 2 miles of paved road 
frontage. Leased thru 2017 @ $55K per 
year with $5K annual increases.  $10K/acre 
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FOR SALE (Hendry Co) - 31.70± ac. cleared 
corner at entry to Port of LaBelle Marina 
on  Intercoastal Waterway. 984± ft front-
age on SR 80. Ideal RV Park.     $800,000
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FOR SALE  (Hendry Co) - 39.18± acs on CR 
731, just mins. to Labelle. Designated CG 
on Future Land Use Map. Over 2,000 resi-
dential units planned in area.   $1.70 PSF 
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FOR SALE (Lee Co) - 24.82± acs on SR 80 
near I-75, potential RV/MH park with access 
to both Caloosahatchee & Orange Rivers via 
canals. Planned density 80-100 units.  $3M
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FOR SALE (Hendry Co)- 190.28± in 2 par-
cels, perfect for grazing livestock, conserva-
tion, hunting, recreational use. 3± miles east 
of SR 29 on Evans Rd.  Will divide.     $4,400/ac

FOR LEASE

FOR SALE
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FOR SALE (Lee Co) - 4 parcels totaling 117± 
acs, north of Wilmington Pkwy on pro-
posed Nelson Rd Extension, being annexed
by City of Cape Coral.        $0.24 PSF 

 Board Appointments  

John Cardillo, a 
partner with the law 
firm of Cardillo, Keith 
and Bonaquist, P.A., 
has been appointed 
president of the Col-
lier County Bar Asso-
ciation. Mr. Cardillo 
is active with the 
Florida Bar as a mem-
ber of the RPPTL Sec-
tion, Client Security 
Fund and the Griev-
ance Committee for 
the Twentieth Judi-
cial Circuit. He sits 
on the planning advi-
sory board for the 
city of Naples and is a 
past president of the 
Collier County Bar 
Association’s Young 
Lawyer Division. Mr. 
Cardillo received his 
law degree from the 
Florida State Univer-
sity College of Law 
and his undergradu-
ate degree from Bos-
ton College.

Officers and direc-
tors joining Mr. Car-
dillo are Marc Hul-
ing, president elect; 
Carlo Zampogna, 
treasurer; Damian 
Taylor, secretary; 
Sonia Diaz, imme-
diate past president; 
and Travis Hayes, 
Edward Larsen, 
Rachael Loukonen, 
Mike McDonnell, 
Richard Montecal-
vo, Andrew Reiss 
and Kimperly Spik-
er, directors.

The Collier Coun-
ty Bar Association 
was formed in 1948 
to enhance the legal 
profession by providing educational 
opportunities for its members and the 
community. Members of this voluntary 
association educate the public about 
the legal profession through pro-bono 
clinics, speaking opportunities and pro-
grams such as the high school mock 
trial competition. The association has 
a lawyer-referral service to help link 
members of the public with a local 
attorney, and a library for legal research 
open to the public.

Lisa Freund, Ph.D., has been 
appointed to the board of directors for 
Project Help, Collier County’s rape and 
crisis center. Originally from New York, 
Ms. Freund earned her doctorate in edu-
cation from Teachers College, Colum-
bia University, and was a teacher, staff 
developer and professor of education 
for almost 40 years prior to her retire-
ment in 2012. She devotes her time now 
to volunteerism and social action.

Matt Grabinski, attorney with Cole-
man, Yovanovich & Koester, P.A., has 
been named chairman of the 2015 Busi-
ness Hall of Fame-Collier County advi-
sory board for Junior Achievement of 
Southwest Florida. Patrick Utter, vice 
president of real estate and club opera-
tions for Collier Enterprises, has been 
named vice chairman. Other advisory 
board members for this year are Wilma 
Boyd, president and CEO, Preferred 
Travel of Naples; Carleton Case, vice 
president of business development, 
Brown & Brown Benefits; Clay Cone, 
president, Cone Communications Com-

CARDILLO

HULING

ZAMPOGNA

TAYLOR

DIAZ

pany; John English, PE, LEED-AP, Bar-
ron Collier Companies; Kathy Gulvas, 
communications manager, London Bay 
Homes; Ken Haney, partner, Quarles 
& Brady, LLP; Matthew Kragh, presi-
dent, MHK Architecture & Planning; 
Kent McRae, COO, Moorings Park; 
Jerry Nichols, executive vice presi-
dent, Brown & Brown Benefits; Tom 
O’Reilly, former McDonald’s owner/
operator; Orlando Rosales, CEO, 
Media Vista Group; Craig Sherman, 
senior vice president-commercial lend-
ing, CNL Bank; Vicki Tracy, director, 
The Arlington; Steve Wheeler, vice 
president of development, Healthcare 
Network of SWFL; and Len Zaiser, 
Azimuth Technology Inc. The 2015 Busi-
ness Hall of Fame-Collier County event 
will be held Thursday, Oct. 29, at the 
Naples Grande Beach Resort.

 Banking

Jackie Fritsch has been named vice 
president-branch manager for First 
Florida Integrity Bank at the location 
at 3580 Pine Ridge Road. Ms. Fritsch 
has more than 22 years of experience 
in the banking industry. Prior to join-
ing First Florida Integrity Bank, she 
was a vice president-branch manager at 
Capital Bank/TIB Bank, a branch man-
ager at Fifth Third Bank and an opera-
tions manager at First National Bank of 
Florida.

 Media

Justin Paprocki, an award-winning 
print and digital journalist, has joined 
the staff of Gulfshore Life magazine as 
a senior editor. 

Mr. Paprocki has 10-years profession-
al experience in the journalism industry. 
After graduating from the University of 
Maryland, he worked in newspapers, 
starting at Suburban News Publications 
in Columbus, Ohio. He then moved to 
Hilton Head Island, South Carolina, and 
worked in news and features for eight 
years at The Island Packet newspaper. 
Before leaving, he served as an assistant 
features editor.

He is a recent graduate of the Univer-
sity of Missouri with a master’s degree 
in convergence journalism. Originally 
from Ohio, Mr. Paprocki lives in Naples 
with his wife, Sarah.

 Nonprofi t Organizations

Karen Brothers has been named 
assistant manager at Options Thrift 
Shoppe at 968 Second Ave. N. The shop 
is operated by The Shelter for Abused 
Women & Children. ■

ON THE MOVE 
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
If you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. The website is also where you can purchase photos.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Trisha Borges in fashions from Lux Boutique Back row: Carole Waller, Vicki Stephenson and Cheri Martin. Front: Cathi Hughes, John 
Laliberte and Niki Dutton

Meredith Chase, Laura Hill, Melissa Hansen and Lisa Spiller

Dakota Peoples in fashions from Hollie’s 
Boutique Megan Lisay and Colleen Sowerby

Rosanna Klopack in Simply Elegant Dresses

Kathe Villalona in fashions from Electric 
Zebra Apparel

Christian Avila in fashion from Men’s 
Wearhouse John Burke of Southern Wine & Spirits

Mary McDonough, Barbara Dell and Sherry 
Bryant

GirlTalkTV hosts a fashion show
for Dress for Success SWF

The Club at The Strands hosts the Membership 
Directors Association of SWF
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Your local hometown hero 
AS YOUR LOCAL INDEPENDENT AGENT, WE’RE YOUR NEIGHBOR - 

 SOMEONE YOU CAN TRUST AND SOMEONE WHO’S HERE WHEN YOU NEED US! 

Our experienced, friendly insurance professionals will advise and recommend protection for  
your specific insurance needs. For experienced, local insurance advice talk to  

BB&T - Oswald Trippe and Company today.

A U T O  •  B O A T  •  H O M E O W N E R S  •  H E A L T H  •  L I F E
C O N D O M I N I U M  A S S O C I AT I O N S  •  P R O F E S S I O N A L  L I A B I L I T Y 

© 2014 Branch Banking and Trust Company.

BB& T - OSWALD TRIPPE AND COMPANY
889 111TH Ave N Suite 201, Naples FL 34108

Direct: (239)-280-3803 • Office/Client Service: (239)-261-0428 
Email: ndalaskey@bbandt.com • Fax: (866)-802-8677

NETWORKING
The second annual SMART Party to benefit the Women’s Foundation of Southwest Florida
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
If you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. The website is also where you can purchase photos.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Brenda Tate, Lori Bassano, Heather Bassano, Stacey Deffenbaugh and Marcella Espinosa

Robin DeMattia, Eileen Wesley, Michelle English and Nicole Pigford

Elizabeth Morano, Kerry Hollowell and Debbie Layer Linda Flores, Ann Bares and Dayhanna Acosta

Nancy Constantine, Yvonne Bourk, Lindsay Corbin and Joshua White

Steve Garthwaite and Nikki Buckmaster

Holly Boldrin and Brenda Tate
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David William Auston, PA 
Mediterra Resident, Golf Member & Real Estate Specialist

Assisting in over 80 closed Mediterra transactions since 2011
AMERIVEST REALTY | Offi ce: 239.280.5433

Il Corsini at Mediterra
7,857 Living Sq Ft | $6,495,000

Terrazza at Mediterra
4,867 Sq Ft | $1,899,000

Terrazza at Mediterra
3,917 Living Sq Ft | $1,799,000

Cabreo at Mediterra
2,996 Sq Ft | $1,075,000

PEN
DIN

G

Market report 
shows spike in 

home sales
SPECIAL TO FLORIDA WEEKLY

Historically, May has been consid-
ered an “in-between” month in the local 
real estate industry, as it sits between 
when winter residents head north and 
when summer visitors arrive. This year, 
however, activity in the $300,000 to 
$500,000 price category of the housing 
market was on fire in May, increasing 
30 percent in overall closed sales, from 
181 homes in May 2014 to 236 homes in 
May 2015. The numbers are according to 
the newest report from the Naples Area 
Board of Realtors, which tracks home 
listings and sales within Collier County 
(excluding Marco Island).

Many homes in the under-$300,000 
category have moved into the $300,000-
$500,000 price category (bracket creep), 
a phenomenon that contributes to the 
increase in inventory levels for single-
family homes in all price categories 
above $300,000, all of which increased 
by double digits.

NABOR’s May 2015 market report also 
indicated closed sales for single-fami-
ly homes in the $300,000 to $500,000 
price category — while impressive at an 
increase of 25 percent, from 102 in May 
2014 to 127 in May 2015 — was actu-
ally not the highest performing price 
segment. It was closed sales for single-
family homes in the $1 million to $2 
million category that experienced the 
highest increase: 38 percent, from 32 
closed sales in May 2014 to 44 this 
May. Year over year, closed sales in 
the $300,000 to $500,000 condominium 
market increased 38 percent, from 79 
condominiums in the 12 months ending 
May 2014 to 109 in the 12 months ending 
May 2015.

House Hunting:
2196 Beacon Lane, The Moorings

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE REAL ESTATE INDUSTRY   B8WEEK OF JULY 2-8, 2015

SEE NABOR, B14 

This privately gated property on an oversized lot 
in The Moorings is just a short walk to the com-
munity’s private beach park. With classic French 
architecture, this light-filled and impeccably land-
scaped residence offers an outstanding combina-
tion of location, newness and quality. The gourmet 
kitchen has Wolf and Sub-Zero appliances, marble 
countertops, gas cooking and a butler’s pantry 
with wine room. The outdoor living area has a 
large pool/spa and a toddler pool as well as a fire-
place and summer kitchen ideal for family fun and 
entertaining year-round. This home also affords a 
recently completed guest suite, sixth bedroom or 
nanny quarters above the garage.

Rex Miller of Gulf Coast International Proper-
ties has the listing for $3,495,000. For more infor-
mation or to arrange a showing, call 821-1433, email 
rex@gcipnaples.com or visit gcipnaples.com. ■



Coastal Chic.

Prices from $1.3 Million. Sales Center Open Daily

Another Naples community by the developers of Moraya Bay & The Dunes

KaleaBay.com    239-793-0110    13910 Old Coast Road, Naples, FL 34110 

Located off Vanderbilt Drive just north of Wiggins Pass Road

The lakefront clubhouse at Kalea Bay will be a social center of epic proportions. With three 
pools, an indoor/outdoor restaurant, poolside bar, expansive sundeck, tennis pavilion and 
nearby guest suites, a fun-in-the-sun day is guaranteed. All wrapped within our brand new 
hi-rise, resort-style community consisting of 3 and 4 bedroom waterfront residences. 

Social Cool.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 
TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

Exclusive Sales
& Marketing by

Wilson&Associates



NAPLES

AQUALANE SHORES

NAPLES

QUAIL WEST

SANCTUARY

NEW LISTING 

BONITA BAY

ATTENTION HORSE LOVERS

SATURNIA LAKES

BRIDGEWATER BAY

ANCHORAGE AT VANDERBILT

PARADISE VILLAGE

ST. CHARLES HARBOUR

NAPLES

NAPLES CLUB ESTATES

NAPLES

LIVINGSTON WOODS

NEW LISTING 

VINEYARDS

PARADISE VILLAGE

LAS BRISAS AT SPANISH WELLS

VANDERBILT WATERFRONT HOME

PELICAN BAY

NAPLES

NEW LISTING 

STONEBRIDGE COUNTRY CLUB

NAPLES

OPEN SUN 7/5 1-4PM
WILSHIRE LAKES

BONITA BAY

NAPLES

NEW LISTING 

GOLDEN GATE ESTATES

RoyalShellSales.com
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, 
Fort Myers/Cape Coral, Naples/Marco Island, 

Ocala, Sanibel and Captiva Islands

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire/Lake Toxaway



NAPLES

MOORINGS

BONITA BAY

NAPLES

GOLDEN SHORES

VASARI

WINDSTAR

SERRANO

NAPLES

TREVISO BAY

OWN A PIECE OF PARADISE

BRIARCLIFF

NEW LISTING 

SPANISH WELLS

BRIDGEWATER BAY

NAPLES

PINE VIEW VILLAS

WEST BAY CLUB

MOORINGS

ESTANCIA

NEW LISTING 

BONITA BAY

NAPLES POOL HOME

NAPLES

BENT PINE VILLAS

GREAT LOCATION

BONITA BAY

BAREFOOT BEACH

NAPLES

GOLDEN GATE ESTATES

PALMIRA GOLF & CC

SPANISH WELLS

LOVELY CONDO AT BLUE HERON
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Fantastic renovation to wonderful single family home. Southern exposure, large lanai space with new screening and plenty 
of room for pool. New cabinetry, granite counters, custom paint and tile work. 4BR+Den/2BA $439,000

WILLOUGHBY ACRES - 42 Wickliffe Drive

Mindy Young  248-0258

PRICE REDUCED!

What $2 million 
will buy in SWFL

10100 Bump Court, Port Charlotte
On a quiet cul-de-sac in South Gulf 

Cove is a structure known as “The Cas-
tle,” and it’s no secret why. This dream 
home is loosely modeled after a similar 
structure in England, and no expense 
was spared in the construction of this 
stately manor. 

The floor plan features four bed-
rooms with four full baths and two half 

baths, a formal dining area, cavernous 
living room, formal sitting area, three-
car garage, oversized pool and sunken 
second-floor hot tub adjacent to the 
oversized, elegant master bedroom that 
opens to three second-floor patios. 

The property is listed at $1,999,000 
by Century 21 Almar & Associates, cen-
tury21almar.com. ■

1014 Dolphin Drive, Cape Coral
This riverfront home is next to Cape 

Coral Yacht Club and only a short walk 
to the beach. The third floor is dedi-
cated to the master suite with an office 
and loft area, while the four guest bed-
rooms are on the main floor. 

Other features include a four-car 
garage with huge storage areas, a living 
area with soaring ceilings, lots of glass 

to capture the incredible views, granite 
counters, custom wood cabinetry and 
beautiful hardwood floors throughout.

The buyer will pay all closing costs 
and commissions.

The property is listed at $1,850,000 
by Better Homes and Gardens Real 
Estate, betterfloridarealestate.com. ■

4431 Deerwood Court, Bonita Springs
This newly remodeled and decorated 

home overlooks a large lake and pro-
vides long water views from the exten-
sive outdoor lanai and pool area, which 
is perfect for entertaining. This home 
flows onto the lanai in true Florida style 
for owners to fully enjoy the indoor-to-
outdoor lifestyle.

A furniture/accessory package coordi-
nated by a professional designer is avail-

able. Other recent improvements include 
a new landscape design that enhances 
the architectural detail of the home and 
an air-conditioned, three-car garage. Set 
in one of Bonita Bay’s most prestigious 
neighborhoods, this four-bedroom, 4½ 
bath home is ready to be occupied. 

The property is listed at $1,949,000 
by Premier Sotheby’s International 
Realty, premiersothebysrealty.com. ■

2751 Buckthorn Way, Naples
In a prime cul-de-sac location in The 

Estates at Grey Oaks, this classically 
designed six-bedroom, 4½ bath home 
with 5,000 square feet of living space is 
perfect for entertaining with an island 
kitchen boasting wood flooring, cus-
tom cabinets and pocket doors leading 
to the pool area, finished off with a 
top-of-the-line appliance package. A 

multi-level waterfall pool and spa are 
surrounded by lush tropical landscapes, 
built-in grill, shaded dining areas and 
landscape lighting. This is the best in 
luxury golf course living.

The property is listed at $1,999,000 
by Premier Sotheby’s International 
Realty, premiersothebysrealty.com. ■



FEATURED RESALE LISTINGS

ANGELA BAVETTA
REALTOR® 

Resale Specialist

KIM SHORE
REALTOR®

Resale Specialist

Call the Resale Team today at  

(239) 425-2340 for exceptional full-time service.

10160 Miromar Lakes Boulevard, Miromar Lakes, Florida 33913

*National Association of Home Builders GOLD AWARD Winner for Community of the Year, 

pp

VOLTERRA
10590 Via Milano Drive

3 BR/3 ½ BA - $1,375,000
Furnished Waterfront Home

VIVALDI 
10821 Vivaldi Court, #1902

3 BR/3 ½ BA + DEN - $750,000
Waterfront Condominium

NAVONA
17467 Via Navona Way

3 BR/3 BA + DEN - $1,250,000
Furnished Model Home

BELLINI 
10671 Via Milano Drive, #1901

2 BR/2 BA + DEN - $705,000
Waterfront Residence

  S
ALE PENDIN
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MONTELAGO
18081 Montelago Court

4 BR/4 BA + DEN - $869,000
Private Pool & Cabana

MONTEBELLO

10722 Mirasol Drive, #503

3 BR/3 BA + DEN - $850,000 
Coach Home

BELLAVISTA 

10101 Bellavista Circle, #802

2 BR/2 BA + DEN - $479,000
Luxury Coach Home

BELLAVISTA 

10240 Bellavista Circle, #1503
3 BR/3 BA - $429,000

Luxury Coach Home

VIVALDI 
10801 Vivaldi Court, #1703 

3 BR/3 ½ BA - $885,000
Waterfront Condominium

VIVALDI 
10700 Vivaldi Court, #601

3 BR/2 BA - $599,900
Waterfront Condominium

THE #1 COMMUNITY IN THE UNITED STATES*

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS ADVERTISEMENT AND TO 
THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not intended to be an offering or solicitation of sale in any jurisdiction where 
the development is not registered in accordance with applicable law or where such offering or solicitation would otherwise be prohibited by law. Prices, plans, artist’s renderings, photos, land uses, dimensions, specifications, 
improvements, materials, amenities and availability are subject to change without notice. Copyright © 2015, Miromar Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation.

SALE PENDIN
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07010215-1723

© 2015 Ashton Woods Homes. All rights reserved. All trademarks herein, including Ash-

ton Woods, the “AW” logo, and the “AW Ashton Woods” logo, are the property of Ashton 

Woods Homes and may not be used without express written permission. In an effort to 

continuously improve its product, Ashton Woods Homes reserves the right to change 

plans, specifications and pricing without notice in its sole discretion. Square footage is approximate 

and window, floor and ceiling elevations are approximate, subject to change without prior notice or 

obligation and may vary by plan elevation and/or community. Special wall and window treatments, 

upgraded flooring, fireplace surrounds, landscape and other features in and around the model homes 

are designer suggestions and not included in the sales price. All renderings, color schemes, floor 

plans, maps and displays are artists’ conceptions and are not intended to be an actual depiction of the 

home or its surroundings. Basements are available subject to site conditions. Home site premiums may 

apply. Please see Sales Representative for additional information. Most Trusted Builder in AmericaSM. 

Lifestory Research 2013 and 2014 Most Trusted Builder in America StudiesSM. CRC# 1517613 6.15

Discover lakeside living  
at Naples Reserve. 

MANATEE RD

NAPLES RESERVE BLVD
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NAPLES RESERVE

14167 Nautica Court 
Naples, FL 34114 

239.919.6612
ashtonwoods.com

SINGLE-FAMILY HOMES FROM THE MID $300s

Ashton Woods is building new homes in four, picturesque 
neighborhoods in Naples Reserve. Discover one- and two-story, 
single-family homes with design touches from coastal resort 
towns from Nantucket to Key West. Here, together, we’ll create a 
home that’s a true reflection of your style and your passions.

 NEW, master-planned community

 Tour four NEW neighborhoods in Naples Reserve

 Home designs from 1,671 sq. ft. to 3,516 sq. ft.
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Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

Jacki S trategos  
GRI, CREN, SRES, e-Pro 

239-370-1222
JStrategos@att.net

Marco Island & Southwest Florida Real Estate Specialists
Visit www.JackiStrategos.com Today!

8088 Lely Island Circle
$769,000

Outstanding 3BR/3BA home with pool and spa. 
Take in the beautiful lake views and southern 

exposure from the private, extended lanai.

ALL LARGE 
ROOMS

Sierra Grande
$235,000

Own in this exciting community.  
Second floor 3BR/2BA end unit with garage. 

Excellent amenities.

RARE
OPPORTUNITY

Greenlinks
Under $200,000

Two and three bedroom units available.  
Beautiful decor and great views.  

Super location and bountiful amenities.

INCOME
PRODUCING

Homesites on  
Marco Island

91 South Heathwood; inland $88,900
331 Hazelcrest; oversized/inland $160,000

1664 Villa Court; wide water views $463,000

BUILD  
YOUR DREAM

Homes in the $300,000 to $500,000 
range saw positive double-digit action 
in overall pending and closed sales 
(and inventory), yet the overall median 
closed price did not change. Contrib-
uting to this pricing stabilization was 
a 2 percent increase for single-family 
homes, from $380,000 in the 12 months 
ending May 2014 to $386,000 in the 12 
months ending 2015, and a 1 percent 
decrease in the median closed price for 
condominiums in the same price cat-
egory, from $370,000 in the 12 months 
ending May 2014 to $367,000 in the 12 
months ending May 2015.

Jeff Jones, NABOR treasurer and 
managing broker at the Naples-Park 
Shore office of Coldwell Banker, says 
the median closed price for homes 
above $300,000 in May was the lowest 
since NABOR began tracking statistics 
in March 2008. The median closed price 
for homes above $300,000 was $520,000 
in the 12 months ending May 2015, com-
pared to $550,000 in the 12 months end-
ing May 2009, he adds.

John Steinwant, broker and principal 
at Naples Realty Services, says prices for 
homes between $300,000 and $1 million 
are remaining relatively static. The May 
report supports his observation, indi-
cating the overall median closed price 
for homes under $300,000 increased 10 
percent, from $170,000 in the 12 months 
ending May 2014 to $187,000 in the 12 
months ending May 2015; and the over-
all median closed price for homes $2 
million and above increased 11 percent, 
from $2.9 million in the 12 months end-
ing May 2014 to $3.212 million in the 12 
months ending May 2015.

The NABOR market report for May 
provides comparisons of single-family 
home and condominium sales (via the 
Southwest Florida MLS), price rang-
es and geographic segmentation and 
includes an overall market summary. 
Among the additional findings:
■ Overall pending sales decreased 11 

percent, from 1,096 in May 2014 to 
977 in May 2015.

■ Overall closed sales remained 
flat for a second month, with no 
increase or decrease reported on a 
12-months ending basis.

■ Closed sales for single-family 
homes in the $300,000 to $500,000 
category increased 22 percent, from 
1,075 homes in the 12 months ending 
May 2014 to 1,316 homes in the 12 
months ending May 2015.

■ Closed sales for condominiums in 
the $300,000 to $500,000 range 
increased 33 percent, from 691 in the 
12 months ending May 2014 to 922 in 
the 12 months ending May 2015.

■ The overall median closed price 
increased 15 percent, from $252,000 
in the 12 months ending May 2014 
to $289,000 in the 12 months ending 
May 2015.

■ Overall inventory decreased 3 
percent, from 3,919 homes in May 
2014 to 3,800 homes in May 2015.

■ Inventory for single-family homes 
in the under $300,000 category 
decreased 34 percent, from 465 
homes in May 2014 to 307 homes in 
May 2015.

■ Inventory for condominiums in the 
$2 million and above price category 
increased 83 percent, from 30 
condominiums in May 2014 to 55 in 
May 2015.

Average days on market decreased 21 
percent from 95 days in May 2014 to 75 
days in May 2015. 

Bill Coffey, broker manager of 
Amerivest Realty Naples, points to the 
report’s finding that there is a 1.85-
month supply of homes available in the 
under $300,000 category.

“Inventory is not going down as much 
as it once did,” notes Mike Hughes, 
NABOR president and vice president/
general manager of Downing-Frye Real-
ty says the below-$300,000 market is 
under tremendous pressure from mul-
tiple groups including first-time home 
buyers, retirees and boomerang buyers.

“The dynamics of the Naples market 
in 2015 are quite different than they 
were in 2005,” Mr. Hughes adds. “We 
are not seeing the rampant flipping of 
properties that occurred in 2005. Many 
of our recent buyers are end users. The 
financing market today is a lot tougher 
than it was in 2005. Roughly 60-70 
percent of our buyers these days are 
cash buyers. Also, many developers are 
requiring a larger down payment than 
they did back in 2005.

“With respect to the low-end part of 
the market, we still have many properties 
within Naples and plenty on the outskirts 
of the Naples area, too. The bottom line is 
that the consumer looking for properties 
below $300,000 still has a wide selection 
of choices in Southwest Florida.”

Mr. Hughes points to similar dynam-
ics affecting other high-demand cities 
such as Washington, D.C., where most 
of the affordable homes are in suburban 
areas. “The projections are for tremen-
dous growth east of Collier Boulevard 
over the next 20-plus years,” he says, 
adding the area is very desirable for the 
consumer who wants land and wants to 
stay in a more affordable budget. 

Homebuyers are fueling the decrease 
in days on market, as shown by an over-
all decrease of 21 percent, from 95 days 
on the market in May last year to 75 days 
on the market this May.

See the complete NABOR report at 
naplesarea.com. ■

NABOR
From page 8

This is the perfect neighborhood for 
entertaining your family and friends. 

Close to Naples’ fi nest beaches, shopping, 
dining and entertainment along with direct access 

to I-75. This 3BR+den/3.5BA/3-car garage Carlyle is a 3,051 
SF home that is absolutely exquisite! Stunning marble and 

wood fl ooring throughout. Possible lease or lease purchase. 
Riverstone is ideal for the active lifestyle and has countless 

amenities. Low HOA fees. REDUCED! $799,000

Offi ce: 239-261-2244    |    Cell: 239-572-8643    |    TA1019@aol.com

Tracey Albert

The perfect home in the perfect 
community! This 5BR/5BA plus media 
room (6th BR) and den, with a 3-car 
garage, home is absolutely stunning with impeccable 
detail. This home has countless features: wet bar area with 
wine cooler, tankless water heater, hurricane shutters on the 
fi rst fl oor, impact glass on the second fl oor, pest defense in 
walls and much more. You do not want to miss out on this 
hidden gem. Low HOA fees. REDUCED!

R ICK  PARLANTE  &  THE  PARLANTE  GROUP

JACKIE MAY
Berkshire Hathaway Home Services

Port Royal Specialist

NEW French Country waterfront estate
$22,900,000

OPEN EVERYDAY from 1 to 7 p.m.

2009 waterfront estate with beach access
$20,000,000

1¾ lot waterfront estate with guesthouse
$8,900,000

Immaculate waterfront home with guesthouse
PRICE REDUCED $5,850,000
Open Daily from 1 to 6 p.m.

Largest 5-way panoramic, 120-foot waterfront 
view in Port Royal; situated on .69 acres

PRICE REDUCED $5,690,000

 
One fl oor living with wood fl oors, cathedral ceilings, 
4 bedrooms, den, 2 family rooms and 3-car garage

PRICE REDUCED $2,125,000
Open Daily from 1 to 6 p.m.

2-story, immaculate lakefront 4-bedroom home 
$374,000

JACKIE MAY 

239-450-0776
jackiemayportroyalnaples.com

portroyalrealtor@gmail.com

SOLD



ILLUSTRATED PROPERTIES
Serving North Naples and the Surrounding Area

Joanne Ciesielski
Naples Offi ce top Producer

239.287.6732 

Brian Carey
239.370.8687
Karen Carey
239.216.8826
naplescarey.com

OPPORTUNITY

North Naples Resort-Style Living! 

Village Walk Town Center is the focus of the community’s unique 
lifestyle—a lifestyle people dream about—meeting friends for a 
swim, a workout or a set of tennis. Then grabbing lunch or dinner 
at the on-site restaurant. Relaxing to soothing sounds of fountains 
or taking a stroll around the many lake and footbridges. Stop by 
our on-site offi ce to view the community and all it has to offer!

Village Walk offers a full array of activities 
and full recreational facilities reserved exclusively for 

residents’ use with no equity or membership fees!

VILLAGE WALK

VILLAGE WALK OF NORTH NAPLES
3BR + Den, 2 BA features an inviting open fl oor 
plan! Features include NEW A/C, NEW washer 
and dryer, tile throughout with the exception 
to the den that has Bamboo fl ooring, built in 
entertainment center in great room, home offi ce 
space, hurricane shutters, and a large screen 
lanai with private pool that has recently been 
re-fi nished! $445,000 Check it out today!

VILLAGE WALK OF NORTH NAPLES  
Rarely Available Windsor Model! Located 

on a prime cul-de-sac home site! This 
4BR +Den 3BA features the highly sought 
after Windsor fl oor plan that offers plenty 

of room to entertain. Interior is nicely 
upgraded, and the lanai features a custom 
pool and spa, with lakes views! This is the 
prefect home for entertaining and enjoying 

the Florida lifestyle! A must see home! 
$635,000 Schedule a showing today! 

NEW LISTING

NEW LISTING

Now you can join Naples’ most unique new community in an extraordinary new home value! The Isles of 
Collier Preserve introduces 14 new model homes. Come discover all this community has to offer – in total 
43 single-family, villa and coach home floor plan selections designed and priced for carefree, low-
maintenance Florida living at its finest. 

Nestled within a pristine natural setting, The Isles of Collier Preserve captures the timeless architecture 
and traditions of Old Naples. Over half of the 2,400 acres are dedicated to lakes, nature preserves and 
natural habitat. Elegant single-family, villa and coach homes overlook miles of scenic kayak and biking 
trails along the tranquil Cypress Waterway. Visit our interactive Discovery Sales Center and experience 
this one-of-a-kind community for yourself! 

The Isles Club Opening Fall 2015
Construction Nearing Completion!

Open Now: 
Coming Soon: 

Explore our nature trails and waterways on Minto bicycles and kayaks.

On the south shore of Naples Bay

For location, hours of operation and further details about our award-winning communities throughout Florida, visit mintofla.com.

© Minto Communities, LLC 2015. All rights reserved. Content may not be reproduced, copied, altered, distributed, stored or transferred in any form or by any means without express written permission. Artist’s renderings, 
dimensions, specifi cations, prices and features are approximate and subject to change without notice. Minto, the Minto logo, The Isles of Collier Preserve and The Isles of Collier Preserve logo are trademarks of Minto 
Communities, LLC and/or its affi liates. CGC 1519880. 7/2015

Introducing An Expanded Choice of New Home Offerings.
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No CDD Fees
Unlike other communities, The Isles of Collier 
Preserve does not burden you with Community 

Development District (CDD) Fees, which saves you 
thousands of dollars during your home ownership. 

(888) 707-1251 ~ mintofla.com

 5445 Caribe Avenue, Naples, FL 34113
Located on US 41/Tamiami Trail East, 

just south of Thomasson Drive

14 Model Homes Now Open!
7 Brand New Single-Family Models

4 Brand New Villa Models
3 Coach Home Models

Only 5 Minutes to Downtown 
Naples and the Beaches



Over 16,500 associates | More than 760 offices worldwide | 60 countries and territories globally | 25 Premier Sotheby’s International Realty locations

OLD NAPLESROYAL HARBOR

630 5th Avenue North
Karen Van Arsdale 239.860.0894

Web ID 215033802 $3,597,000

1805 Kingfish Road
Celine Julie Godof 239.404.9917

Web ID 215029243 $3,750,000

AQUALANE SHORES

656 16th Avenue South
Karen Van Arsdale 239.860.0894

Web ID 215033391 $3,495,000

AQUALANE SHORES

1877 6th Street South
Lodge McKee 239.434.2424

Web ID 215035071 $2,950,000

PORT ROYAL

3200 Gordon Drive
Lisa Tashjian 239.259.7024

Web ID 215032365 $6,500,000

OLD NAPLES

561 Palm Circle East
Michael G. Lawler 239.261.3939

Web ID SIEG052915IHE $2,900,000

PARK SHORE

Regent #12S
Michael G. Lawler 239.261.3939

Web ID SADO061215IHE $9,950,000

PARK SHOREPARK SHORE

310 Neapolitan Way
Roxanne Jeske 239.450.5210

Web ID 215037583 $4,200,000

4151 Gulf Shore Boulevard North
Michael G. Lawler 239.261.3939

Web ID NAPL062215IHE $4,295,000

PARK SHORE

Horizon House PH 2B
Patrick/Phyllis O’Donnell 239.250.3360

Web ID 215036281 $2,250,000

PARK SHORE

516 Turtle Hatch Lane
Heather Hobrock 239.370.3944

Web ID 215027813 $1,995,000

PORT ROYALPORT ROYAL

3550 Gordon Drive
Cristal O’Meara 239.961.1943

Web ID BERE050715IHE $17,000,000

Galleon Drive
Phil Collins 239.404.6800

Web ID 214053711 $18,500,000

PORT ROYAL

4223 Gordon Drive
Michael G. Lawler 239.261.3939

Web ID 215001052 $13,500,000

PORT ROYAL

901 Galleon Drive
Phil Collins 239.404.6800

Web ID 215035888 $6,650,000

PORT ROYAL

3060 Green Dolphin Lane
Karen Van Arsdale 239.860.0894

Web ID 210027761 $5,185,000

premiersothebysrealty.com

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 

Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate.

MARCO ISLAND 760 North Collier Boulevard, Suite 101 | Marco Island, FL 34145 239.642.2222
BROAD AVENUE 390 Broad Avenue South | Naples, FL 34102 239.434.2424
FIFTH AVENUE 500 Fifth Avenue South, Suite 501 | Naples, FL 34102 239.434.8770
ESTUARY SALES CENTER 1220 Gordon River Trail | Naples, FL 34105 239.261.3148
THE VILLAGE 4300 Gulf Shore Boulevard North, Suite 100 | Naples, FL 34103 239.261.6161
THE GALLERY - CENTRAL NAPLES 4001 Tamiami Trail North, Suite 102 | Naples, FL 34103 239.659.0099

MERCATO SALES CENTER 9123 Strada Place, Suite 7125 | Naples, FL 34108 239.594.9400
VANDERBILT 325 Vanderbilt Beach Road | Naples, FL 34108 239.594.9494
BONITA SPRINGS 27400 Riverview Center Boulevard, Suite 4 | Bonita Springs, FL 34134 239.948.4000
SANIBEL 2341 Palm Ridge Road | Sanibel, FL 33957 239.472.2735
CAPTIVA 11508 Andy Rosse Lane | Captiva, FL 33924 239.395.5847
DEVELOPER SERVICES 4001 Tamiami Trail North, Suite 350 | Naples, FL 34103 239.213.2999

PORT ROYAL

1270 Galleon Drive
Michael G. Lawler 239.261.3939

Web ID 215000721 $7,995,000

THE MOORINGSTHE MOORINGS

250 Bahia Point
Michael G. Lawler 239.261.3939

Web ID 215001381 $4,450,000

2805 Leeward Lane
Michael G. Lawler 239.261.3939

Web ID COLE120314IHE $6,995,000

THE MOORINGS

261 Harbour Drive
Michael G. Lawler 239.261.3939

Web ID SCUR120114IHE $3,495,000

THE MOORINGS

825 Wedge Drive
Michael G. Lawler 239.261.3939

Web ID TOBE011014IHE $2,995,000

THE MOORINGS

Shores Of Naples #44
Ryan Nordyke 239.776.9390

Web ID 215029275 $1,145,000

THE MOORINGS

Lausanne #612S
Celine Julie Godof 239.404.9917

Web ID 215028874 $759,900

PELICAN BAYPELICAN BAY

The Pointe #1602
Debbi/Marty McDermott 239.564.4231

Web ID 215020904 $1,139,000

Marbella PH 2202
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 215011907 $2,995,000

PELICAN BAY

Chateaumere #D-301
Jeannie McGearty 239.248.4333

Web ID 215025962 $759,000

PELICAN BAY

Willow Brook #702
Samantha Aybar 239.450.6831

Web ID 215036763 $529,000

PARK SHORE

Provence PH 6
Marion Bethea/Anne Killilea 239.261.6200

Web ID 215001656 $7,495,000



BAY COLONYBAY COLONY

Trieste #1106
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 214024952 $2,695,000

8804 La Palma Lane
Diane Solomon 301.343.5585

Web ID 215036123 $2,950,000

BAY COLONY

Toscana #204
Leah Ritchey/Amy Becker 239.289.0433

Web ID 213025019 $1,395,000

PELICAN MARSHPELICAN MARSH

8691 Purslane Drive
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 214068500 $1,695,000

1708 Persimmon Drive
Michael G. Lawler/Terri Moellers 239.261.3939

Web ID 215025801 $2,095,000

PELICAN MARSH

Clermont #F-205
Tom/Tess McCarthy 239.243.5520

Web ID 215009806 $499,900

PINE RIDGESEAGATE

63 Eugenia Drive
Sue Black 239.250.5611

Web ID 214037097 $2,150,000

101 Seagate Drive
Larry Roorda 239.860.2534

Web ID 215006930 $2,895,000

HEMINGWAY PLACE

1412 Hemingway Place
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 215012741 $1,695,000

TREVISO BAY

9301 Vercelli Court
Tess/Tom McCarthy 239.207.0118

Web ID 215000859 $990,000

COACHMAN GLEN FOREST LAKES

2830 Coach House Way
Fahada Saad 239.659.5145

Web ID 214051877 $965,000

1735 Forest Lakes Boulevard
Richard/Susie Culp 239.290.2200

Web ID 215017298 $460,000

REFLECTION LAKESSUN TERRACE

14813 Canton Court
ML Meade 239.293.4851

Web ID 215011288 $389,000

1354 Rordon Avenue
Cristal O’Meara 239.961.1943

Web ID 215016891 $429,000

GREY OAKS

1268 Osprey Trail
Sam Heitman 239.537.2018

Web ID 215025838 $6,295,000

GREY OAKS

1315 Noble Heron Way
Sam Heitman 239.537.2018

Web ID 215025837 $2,564,000

GREY OAKS

1215 Gordon River Trail
Daniel Guenther 239.357.8121

Web ID 215036906 $1,995,000

COLLIER’S RESERVEOLDE CYPRESS

12502 Collier’s Reserve Drive
Michael G. Lawler 239.261.3939

Web ID GLAZ040215IHE $1,495,000

3035 Mona Lisa Boulevard
Sandra McCarthy-Meeks 239.287.7921

Web ID 215026302 $1,530,000

MERCATO

9277 Mercato Way
Mary Kavanagh 616.957.4428

Web ID 215009331 $1,375,000

QUAIL CREEK

13501 Pond Apple Drive East
Melinda Gunther 239.297.2155

Web ID 215036311 $1,208,000

MONTEREY

8144 Las Palmas Way
Dave/Ann Renner 239.784.5552

Web ID 215019278 $859,000

AUDUBON COUNTRY CLUBINDIGO LAKES

228 Cheshire Way
Jane Bond 239.595.9515

Web ID 214060038 $650,000

14865 Tybee Island Drive
Blake Owen 239.273.3117

Web ID 215026587 $730,000

CARLTON LAKES

6427 Waverly Green Way
Patrick O’Connor 239.293.9411

Web ID 215037100 $430,000

VANDERBILT BEACH

Moraya Bay #603
Marion Bethea/Anne Killilea 239.261.6200

Web ID DEJE062615IHE $6,395,000

FIDDLER’S CREEKMARCO ISLAND

3271 Hyacinth Drive
Lura Jones 239.370.5340

Web ID 215013280 $1,060,000

Villa Del Mare #103
Vince Colace 239.260.3333

Web ID 214059554 $389,700

FIDDLER’S CREEK

7646 Mulberry Lane
ML Meade 239.293.4851

Web ID 215013535 $949,000

FIDDLER’S CREEK

9343 Chiasso Court
Michelle Thomas 239.860.7176

Web ID 215018371 $780,000

FIDDLER’S CREEK

Callista #204
Michelle Thomas 239.860.7176

Web ID 215024211 $549,000

FIDDLER’S CREEK

Montreux #6-101
Lura Jones 239.370.5340

Web ID 215024094 $419,900

PELICAN MARSH

9024 Terranova Drive
Suzanne Amon 239.216.3906

Web ID 214047429 $1,697,000

premiersothebysrealty.com
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MERCATO

9204 Mercato Way
Susan Gardner 239.438.2846

Web ID 215035234 $1,375,000

GREY OAKS

Traditions #202
Krista Fraga 239.877.6745

Web ID 215033776 $879,000

VANDERBILT BEACHVANDERBILT BEACH

229 Heron Avenue
Ruth Trettis 239.571.6760

Web ID 214048593 $650,000

Vanderbilt Shores #600
Pat Callis 239.250.0562

Web ID 215016309 $1,695,000

MARCO ISLANDMARCO ISLAND

Marbelle Club #806
Darlene Roddy 239.404.0685

Web ID 215035595 $969,000

673 Crescent Street
Vince Colace 239.260.3333

Web ID 215035890 $1,025,000

MARCO ISLAND

264 Rockhill Court
Larry Caruso 239.394.9191

Web ID 214059520 $949,900

MARCO ISLAND

1290 Riverhead Avenue
Larry Caruso 239.394.9191

Web ID 215035711 $669,999

MARCO ISLAND

672 Crescent Street
Larry Caruso 239.394.9191

Web ID 214059119 $589,000

MARCO ISLAND

221 Hideaway Circle North
Darlene Roddy 239.404.0685

Web ID 215036843 $487,500

WWW.RENTNAPLES.COM | Explore our collection of properties available for weekly, seasonal and long-term accommodations. 239.262.4242
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$300,000
1 • PALM RIVER - OAK PARK • 174 Old 
Tamiami Trail • $374,900 • Premier Sotheby’s 
International Realty • Jon Peter Vollmer • 
239.250.9414

2 • BERKSHIRE LAKES • 6632 Merryport 
Lane • $396,000 • PSIR • Jon Peter Vollmer • 
239.250.9414

3 • FIDDLER’S CREEK - MARENGO • 
3123 Aviamar Circle #201 • $397,000 • PSIR • 
Michelle Thomas • 239.860.7176

>$500,000
4 • FIDDLER’S CREEK - CASCADA • 
9074 Cascada Way #202 • $529,000 • PSIR • 
Michelle Thomas • 239.860.7176

>$600,000
5 • FIDDLER’S CREEK - MULBERRY 
ROW • 7677 Mulberry Lane • $649,999 • 
PSIR • Michelle Thomas • 239.860.7176

6 • VANDERBILT BEACH - VANDERBILT 
YACHT & RACQUET CLUB • 11030 Gulf 
Shore Drive #201 • $699,000 • PSIR • Jon 
Peter Vollmer • 239.250.9414

>$800,000
7 • VINEYARDS - HAMMOCK ISLES • 
5910 Hammock Isles Circle • $848,000 • 
PSIR • Denise Sands • 215.327.9930

8 • PELICAN BAY - DORCHESTER • 6075 
Pelican Bay Boulevard #604 • $890,000 • 
PSIR • Cynthia Rosa • 239.287.6015

>$900,000
9 • WYNDEMERE - ROSEMEADE • 405 
Rosemeade Lane • $975,000 • PSIR • Robert 
Hollister • 239.250.6113

10 • THE BROOKS - SHADOW WOOD 
- GLENVIEW • 22541 Glenview Lane 
• $975,000 • PSIR • Shirlene Elkins • 
239.913.9722

>$1,000,000
11 • FIDDLER’S CREEK - BELLAGIO • 8532 
Bellagio Drive • $1,195,000 • PSIR • Michelle 
Thomas • 239.860.7176

12 • MARSALA • 14439 Marsala Way 
• $1,425,000 • PSIR • Joe Garabed • 
239.571.5700

13 • VANDERBILT BEACH - VANDERBILT 
SHORES • 10691 Gulf Shore Drive #600 • 
$1,695,000 • PSIR • Pat Callis • 239.250.0562

14 • CELEBRITA AT MEDITERRA • 16457 
Celebrita Court • $1,725,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell • 
239.595.0097

15 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $1,795,000 • PSIR 
• Call 239.261.3148 • Open Monday-Saturday 
9am-5pm & Sunday 12-5pm

>$2,000,000
16 • THE MOORINGS • 728 Regatta Road 
• $2,125,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-5pm

17 • PELICAN MARSH - MARSH LINKS • 
1703 Persimmon Drive • $2,595,000 • PSIR • 
Shelia Lytle • 239.293.5040

18 • AQUALANE SHORES • 719 17th 
Avenue South • $2,899,000 • PSIR • Cindy 
Thompson • 239.860.6513

19 • OLD NAPLES • 366 Central Avenue 
• $2,995,000 • PSIR • Ruth Trettis • 
239.571.6760

>$3,000,000
20 • MARCELLO AT MEDITERRA • 29111 
Marcello Way • $3,100,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell • 
239.595.0097

21 • AQUALANE SHORES • 656 16th 
Avenue South • $3,495,000 • PSIR • Frank 
Sajtar • 239.776.8382

22 • THE MOORINGS • 875 Wedge Drive • 
$3,595,000 • PSIR • Paul Graffy • 239.273.0403

23 • OLD NAPLES • 630 5th Avenue North 
• $3,597,000 • PSIR • Stephen Allison • 
239.776.8160

24 • PELICAN ISLE - AQUA • 13675 
Vanderbilt Drive #210 • $3,850,000 • PSIR • 
John D’Amelio • 239.961.5996

25 • GREY OAKS - ESTUARY • 1473 
Anhinga Pointe • $3,995,000 • PSIR • Melissa 
Williams • 239.248.7238

>$5,000,000
26 • PORT ROYAL • 655 Galleon Drive • 
$5,850,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-6pm 

27 • TREVISO AT MEDITERRA • 16996 
Treviso Way • $5,990,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell • 
239.595.0097

>$7,000,000
28 • GREY OAKS - ESTUARY • 1213 Gordon 
River Trail • $7,295,000 • PSIR • Melissa 
Williams • 239.248.7238

29 • GREY OAKS - ESTUARY • 1234 
Gordon River Trail • $7,495,000 • PSIR • 
Melissa Williams • 239.248.7238

>$8,000,000
30 • PORT ROYAL • 3330 Rum Row • 
$8,900,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776

>$9,000,000
31 • PORT ROYAL • 3250 Gin Lane 
• $9,450,000 • PSIR • Dana Mount • 
239.404.2209

>$22,000,000
32 • PORT ROYAL • 840 Admiralty Parade 
• $22,900,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-7pm

Florida Weekly’s Open Houses

2

15

6

10

16

17
13

14

4

3

5

11

7

19

8

9

12

18

1

20

22

23

24
27

26

25 28

29

30
31 32

21

*For illustration purposes only.



PREMIERSOTHEBYSREALTY.COM  |  877.539.9865 Naples, Florida  |  premiersir.com/id/DEJE062615IHE

COMMANDING 
VIEWS

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 
Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate.

Contact us today for a consultation on how your home 

can be marketed in Naples and around the world.



Our naturally magnifi cent setting will transport you to a magical level,
our two world-class golf courses, top fl ight amenities and stunning

new homes will spoil you... and no initiation or CDD fees are the
bonus points that will make your arrival so satisfying.

• Naples’ fi nest championship golf community •

239-352-8000 • TwinEagles.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE BROKER, BUILDER OR SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED 
BY FLORIDA LAW TO BE FURNISHED TO A BUYER OR LESSEE. ALL FEATURES, AMENITIES, PRICES AND AVAILABILITY ARE SUBJECT TO CHANGE WITHOUT NOTICE. OWNERSHIP OF PROPERTY WITHIN TWINEAGLES DOES NOT 
ENTITLE AN OWNER TO ANY RIGHT, TITLE, INTEREST OR OTHERWISE TO USE ALL CLUB FACILITIES, BUT RATHER AN OPPORTUNITY TO JOIN, SUBJECT TO THE PAYMENT OF ASSESSMENTS, FEES AND APPLICABLE REGULATIONS.

SEVERAL MODELS BY THE AREA’S FINEST BUILDERS ARE OPEN DAILY 

Priced from the high $200’s to over $2 million.



A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENEWEEK OF JULY 2-8, 2015 

N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
C

SECTION

BY NANCY STETSON
nstetson@fl oridaweekly.com

PEOPLE USED TO HAVE CLEVER CONVERSATIONS.
They’d banter.
They’d make witty observations.
They’d drop bon mots like Oscar Wilde- 

or Dorothy Parker-wannabes.
Now, we let our T-shirts do the talking for us.
And Mike Draper thinks that’s a good 

thing.
A native Iowan, he’s built a small empire 

upon clever sayings printed on cloth… and 
paper, and mugs.

He saw a need, and started a business to 
meet that need.

He grew up in Van Meter, Iowa, a small 
town of 900 people just north of the county 

SEE SHIRTS, C4 

SEE FOURTH, C20 

T-shirts from the heart of the Midwest

put pithy sayings on your chest

At right: Mike 
Draper’s Raygun 

T-shirt store 
in Des Moines, 

Iowa.

INSIDE

BROUGHT TO YOU BY:

Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt| 239.594.9494
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Chef Q&A
Catching up with Tony Ridgway, 
patriarch of restaurateurs
in Naples. C31 

Thriller in Miami
Book critic Phil Jason enjoys
a scintillating adventure
involving the lead players
from two popular series. C8 

More Mike 
to like
Film critic Dan 
Hudak says it’s 
OK to enjoy
“Magic Mike 
XXL.” C15 

Here’s to the red, white and blue
Southwest Floridians can show their 

patriotic pride over the next few days in 
a wide variety of activities that celebrate 
summer, freedom and fireworks. Grab the 
family, a cooler, some sunscreen and head 
to one (or more) of these events that honor 
the red, white and blue.

■ Independence Day Kick-Off Party
6-9 p.m., Thursday, July 2
Mercato
The shopping center in North Naples 

salutes the holiday with a bounce house, 
face painting, stilt walkers, lawn games 

and more, including live music by Rockin’ 
Horse. Guests who wear red, white and 
blue will receive a complimentary Mercato 
beach towel and tumbler (while supplies 
last).

■ Have a Blast Celebration
6-9 p.m. Friday, July 3
Miromar Outlets
Kids can burn off some energy at the 

outlets’ MundoFox Playland while grown-
ups enjoy music by Rockin’ Horse and The 
80s Icon Band as well as a talent show all 
leading up to the fireworks show starting 
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Learn more at www.RiverchaseDermatology.com

Thu, July 16 at 5:30pm North Naples: 1015 Crosspointe Dr.
Thu, July 23 at 5:30pm Downtown Naples: 261 9th St. South

Light refreshments, demonstrations and giveaways.

Reserve your spot:

Attendance is complimentary, but RSVP is required.

239-313-2553  |  www.riverchasedermatology.com

Join us to learn more about this 
revolutionary procedure that freezes 
away stubborn fat for good without 
needles, surgery or down time!

July 16 & 23 at 5:30pm

SANDY DAYS, SALTY NIGHTS 
Facebook syndrome 

Every few weeks, I change my Face-
book profile picture. Even though I’m 
hardly active anymore, I figure it’s still 
a good idea to give a fresh face to the 
world.

My profile picture is usually from one 
of my travels, set against some glam-
orous backdrop like the mountains of 
northern Spain or the coast of Greece. In 
these photos I always have a certain look: 
deliriously happy. And of course I only 
post pictures that capture me in the best 
possible light, a moment of good hair and 
calm skin. 

But here’s a secret I never tell people. 
Those photos? They’re the product of 
careful curation. I don’t photoshop them 
— who has time? — but I’m judicious in 
my selection. For every profile picture 
that makes it onto Facebook, there are at 
least 20 that stay on the proverbial cut-
ting room floor. Same fabulous location, 
same good-lighting, but I’m doing some-
thing to screw it up (making a weird face 
or closing my eyes or pulling my shoul-
ders together in that awkward way that 
makes me look like Gumby).

In my pictures from Greece, I had a 
blemish on my left cheek so big it looked 
like a wasp sting. People would stop me 
and ask, “What happened to your face?” 
then invariably offer some sort of cream 

from their first aid kits. But in my profile 
picture you’d never know it. I have my 
left side turned away from the camera 
and my hand covering my cheek. I’m 
laughing. Deliriously happy, of course. 

The reason I’m telling you all this: I 
recently had drinks with a friend who 

confessed that he isn’t as happy as other 
people.

“What people?” I asked. “Who’s so 
satisfied with their lives?”

My friend shrugged and took a sip of 
his bourbon. “Oh, you know. The people 
on Facebook. The ones with the great 

families and the perfect lives.”
I started to laugh. Perfect lives? Please.
But I could see his point. I’ve felt the 

same anxiety. It’s easy to forget that Face-
book and other social media are carefully 
crafted, even when we’re the ones doing 
the crafting.

What’s worrisome is that lately I’ve 
noticed a trend in the men I’m dating. 
This online tendency to clean up our 
image has spilled off the Internet and 
into the real world. The men I’ve been 
out with recently seem more concerned 
with looking good than investing in any 
sort of authenticity. Instead of celebrat-
ing their weirdness and insecurities — 
qualities that are actually endearing 
— they put all their energy into expung-
ing their true selves. It must be exhaust-
ing for them. It’s certainly exhausting 
for me, not only to humor the character 
they’ve created but to maintain my own. 
If they’re not going to let a hair slip, I 
can’t either.

Which creates a scenario in which no 
one wins.

The problem with this insistence on 
maintaining our best face at all times 
is that it’s, well, impossible. In real life, 
there are no retakes, no cutting room 
floor.

If we’re going to be in a real relation-
ship, we have to learn to be our true 
selves. Even when the lighting’s not per-
fect. ■ 

— Artis Henderson is the author of 
“Unremarried Widow” published by 
Simon and Schuster.

artis HENDERSON
sandydays@floridaweekly.com



From US 41, Take Park Shore Drive to Gulf Shore Boulevard • 239.261.6100 • VenetianVillage.com

Stroll along and discover 
tables adorned with top-quality 

merchandise at discounted prices!
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Everything But Water
Extra 40% off sale styles

Patchington
Up to 75% off

Chiarivari
Summer clearance

H.T. Chittum & Co.
Up to 50% off on selected Jams 
World, Tribal, Lulu-B, Nat Nast 
and more

The Lavender
Up to 50% off

All About April
50-70% off designer labels 
like Catimini Deux Par Deux, 
Magnolia Baby, Biscotti, Zutano, 
Swimwear from Kate Mack and 
more

Whispers of Naples
Piano Wire Jewelry: buy a 
necklace and get a free pair of 
earrings, $20 jeans table and
75% off clothing racks

Mondo Uomo
Summer merchandise markdown 
at least 50% off

Panache
15% off storewide; clearance 
items at 50-70% off

Sunday Tropez
Summer clearance

Casanova Boutique
Summer clearance

JK Collections
Select clothing, accessories and 
gifts up to 70% off

J. McLaughlin
Great savings on summer 
merchandise

Di’s Dazzle
20-50% off entire store

Lux Boutique
20% off entire store

A Horse of a 
Different Color
Enjoy 50% off on selected 
decorative accessories, ceramics, 
glassware and more

Pratt’s Shoe Salon
Drastic reductions on all sale 
merchandise

Chico’s
Sale on the latest summer styles 
in shorts, crops, T-shirts and tops 
at the best prices of the season

Sukie’s Wine Shop
Wine tasting on July 4th only 
from 3:30-5:30 p.m.; featured 
wines: Whispering Angel Rose, 
Hall Sauvignon Blanc & Hahn SLH
Pinot Noir

MiraMare Ristorante
Glass of bellini for $3.15 per glass 
(regularly $9) on July 4th only
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CAPE 
COMA

BY NANCY STETSON
nstetson@fl oridaweekly.com

seat of Winterset.  (“Home of Bob Feller, 
who pitched for the Cleveland Indians in 
the 1930s,” he says. “He was called The 
Heater from Van Meter.”) 

He knew his state — heck, not only his 
state, but the entire surrounding cluster 
of a dozen or so Midwestern states — was 
viewed as “flyover country” to those liv-
ing on the east and west coasts.

But the Midwesterners have hometown 
pride and love local references and in-
jokes.

And they love wearing these pithy say-
ings on their chests.

Mr. Draper makes T-shirts that say 
things such as: “I put the ‘sin’ in Wiscon-
sin,” “Iowa: 75% vowels, 100% awesome,” 
“Missouri: the South of the North” and “I 
went to the Iowa State Fair and all I got 
was Type 2 diabetes.”

Some are obviously tongue-in-cheek: 
“Dubuque! The Riviera of Iowa!”

Others are slightly suggestive: “Kan-
sas City: Two States at the Same Time” 
(referring to the fact that Kansas City is 
in Kansas but also in Missouri.)

There are quotation shirts: 
“I grew up in Kansas. That’s about as 

American as it gets. — Superman” “’Is this 
heaven?’ ‘No, it’s Iowa.’ Field of Dreams” 
and “’No, I’m from Iowa. I only work in 
outer space.’ — Captain Kirk”

Mr. Draper made and sold his first 
T-shirts in his senior year in college at the 
University of Pennsylvania. A store that 
originally sold “Not Penn State” T-shirts 
had gone out of business. Mr. Draper saw 
how popular the shirt was when he wore 
his, so he printed 100 T-shirts that said 
“Not Penn State” and with some friends, 
sold them on campus.

“I made some other college-based stuff, 
in-jokes. The first several months of the 
company was just selling on busy inter-
sections of college campuses. Not the 
most desirable job in the winter.”

After graduating, he also sold shirts in 
Boston, Philadelphia and in New York 
City at Union Square and Times Square.

“The whole concept of funny phrases 
on shirts was, I had to sell a shirt to a total 

stranger in the time it took for them to 
walk past me. We got pretty good at mak-
ing products that people would purchase 
quickly.”

Then, in the spring of 2005, he opened 
up his first store in Des Moines. (“Des 
Moines: French for the Moines.”) 

“I thought, ‘I know this city.’ There are 
all sorts of inside jokes about Des Moines 
and Iowa. I was privy to all that. Not a lot 
of people make shirts about Des Moines 
and the Midwest…  I like the idea of hav-
ing something that’s just here.”

In the beginning, the Raygun company 
consisted of just him.

“I had a staff of just one very good-
looking employee,” he jokes. “We had 
that going for us. I printed every shirt, 
rang up every sale. ‘Iowa: Wave the next 
time you fly over.’ ‘Iowans: The few, the 
proud, the extremely attractive.’ Those 
were some of the really early ones. It laid 
the groundwork for what became this 
overly positive content about Des Moines 
especially: ‘Des Moines: The greatest city 
in the world!’ ‘Des Moines: Hell yes’ ‘Des 
Moines: Let us exceed your already low 
expectations.’”

He originally called the store Smash, 
but learned a California company already 
had the name. So he changed it to Raygun.

“I wanted a noun, four or six letters, 
spelled properly,” he explains. “I just like 
the idea of this all-powerful weapon that 
doesn’t exist. It would be a pretty pow-
erful weapon if someone could make it 
work, but until then, it’s just a toy. Menac-
ing and not menacing.”

He opened another store in Iowa City 

in 2010 (“Iowa City: All our creativity 
went into our name”), and then a third in 
Kansas City, Mo., in 2014 (“Kansas City: 
Too much city for one state!”) He now 
has 40 employees, including two full-time 
designers.

Any staff member can suggest a T-shirt 
slogan or product ideas.

For every T-shirt they offer, there are 
25 ideas that didn’t make it, Mr. Draper 
estimates.

“In a creative environment, you want 
everybody to throw out ideas and white 
board ideas,” he says. “It’s a pretty inter-
esting place to work. I own 100 percent of 
it: no investors, no board, no sharehold-
ers. Just me and the bank. It makes for a 
nice environment; anything we come up 
with can happen, there’s nobody else to 
clear it with.”

There are no $50 T-shirts at Raygun. 
For one thing, Midwesterners, especially 
Iowans, are too practical to spend that 
much on a T-shirt. Raygun keeps the 
prices low, at $21. And they’re good qual-
ity, made by American Apparel. All their 
paper products are made by union labor 
on the north side of Des Moines.

“I’ve been to every facility that makes 
stuff for us,” he says. “We take the supply 
chain more seriously than other compa-
nies. I think it shows in what we do: My 
goal is not to grow it as fast as possible 
and sell it to venture capitalists, but to 
build something that I enjoy but also adds 
to the community. Our employees should 
be well paid. The people we buy stuff 
from should be well paid.

“Our stores are all in downtown (areas). 
We’re not adding to the sprawl, we’re not 
opening up next to Best Buy in the suburbs. 
We want to add to the core of the city.”

He also doesn’t do business with 
national chains or large, publicly held 
corporations.

“I don’t think they contribute anything,” 
he says simply.

Mr. Draper, who’s married to a woman 
he met in college, has printed a number of 
T-shirts supportive of same-sex marriage. 
Iowa was the third state in the nation to 
legalize same-sex marriage after Mas-
sachusetts and Connecticut. He made a 
shirt: “4.3.09 Iowa is now finally as gay 
as Connecticut.” And more shirts fol-
lowed, including, “5/14/13 Minnesota is 
now finally as gay as Iowa.”

Recently, Raygun created a series of 
special black and white shirts in response 
to the Iowa caucuses.

“Every four years we’re in the news,” 
he says. “(Typically) we get in the news 
if famous people visit or enough people 
die: George Clooney visiting or a tornado 
comes through.”

The T-shirts sport sayings such as: “Is 
there a bale of hay I can interview you 
next to?” “Sorry to interrupt your meal, 
but are you alive and have an opinion on 
the election?” and “Didn’t I interview you 
four years ago?”

The T-shirts have been mentioned on 
NBC, CNN, C-span and in the New York 
Times.

“We enjoy having the media here,” 
he says, acknowledging that they’re 
“extremely hyper-local.”

And they may not sell as well as, per-
haps, “Decorah: Lutherans Gone Wild” or 
“Art: Just another get-poor-quick scheme.”

Sometimes, people just don’t under-
stand their humor and will write to him 
to “correct” the slogans. They take excep-
tion to the shirts that say “Des Moines: 
French for the Moines” and “Chicago: 
Home of the El train, which is Spanish 
for… the train.”

“It’s interesting to be in the business of 
humor, to see what people don’t get, or 
get offended by,” he says. 

And everyone, it seems, has an idea for 
a T-shirt.

“At the birth of our first son,” Mr. Drap-
er says, “the doctor was like, ‘You guys 
ever do any doctor-related T-shirts?’

“That’s bizarre.” ■

SHIRTS
From page 1

What would Raygun-style T-shirts say 
if they focused their laser-like wit on 
Southwest Florida? 

We asked company founder Mike 
Draper, whose maternal grandparents 
from Michigan wintered in Sarasota for 
15 years, and this is what he came up with:

Florida: Humid with a chance of Mid-
westerners

Florida: From Mobility Scooters to 
Meth

Florida: From Prescription drugs to 
illegal drugs

Florida: The most normal state in 
America

Florida: Nothing crazy going on here, 
that’s for sure… no sir.

We came up with a few ourselves:

I don’t live here, I’m just visiting my 
grandparents.

My other grandparents live in Arizona.
Southwest Florida: The Ohio of the 

South
Fort Myers: Ohio with palm trees
Southwest Florida: God’s waiting room
Mamie Eisenhower’s alive and living 

in Naples
Naples: The playground of billionaires
Welcome to Southwest Florida: Land of 

snowbirds, retirees and meth addicts
Fort Myers River District: Give us 50 

years and our name will be literal.
Naples: City of entitlement & Botox
Turn off your damn signal if you’re not 

turning!
It’s the humidity
Paul Rudolph is God
Thomas Edison invented everything
Thomas Edison stole all his ideas
Thomas Edison: Inventor of the night 

parade
Cape Coma
Escape from the Cape

Now we’re opening it up to our readers. 
Send in your best suggestions for what 

you think would make a great Southwest 
Florida-oriented T-shirt slogan, and we’ll 
print the best ones in an upcoming issue.  
Send them to Tshirts@floridaweekly.com

You might want to have “a positive 
kernel” to it, Mr. Draper says. “Sometimes 
use another state as your whipping boy. 
Look at how people explain their state 
to people outside. ‘Florida: A whole lot 
of crazy.’

“Get the whole range. You’ve got gay 
Cubans and old people, white trash peo-
ple, shooting, swamps, beaches. There’s 
a whole lot going on down there, a lot to 
unpack.”

He notes that though Mamie Eisen-
hower doesn’t really live in Naples, she 
was from Boone, Iowa.

And the almost-sanctified “ordinary 
friends” were all from the Midwest. 
Thomas Edison and Harvey Firestone 
were from Ohio. Henry Ford was born in 
Michigan.

And bam! there’s another T-shirt idea, 
he says: “Southwest Florida: Pretty much 
built by Midwesterners.” ■

Sweaty Florida T-shirts

COURTESY PHOTO

Inside the Raygun T-shirt store in Des Moines, 
Iowa.

Send us your slogans
Send your own T-shirt slogans to Tshirts@

fl oridaweekly.com. We’ll print some of the best 
ones in the weeks to come. 

What makes a good
T-shirt slogan?

Mike Draper, founder of Raygun, has been 
brainstorming T-shirt slogans for more than a 
dozen years. He follows a couple of basic rules.

First, make it as direct as possible.
Use as few words as you can.
“Start with one word and go from there, start 

smaller and work your way out,” he says. “If you 
start longer, then try to eliminate words.

“Delete unnecessary words,” he says, sound-
ing like E.B. White in Strunk and White’s classic 
“The Elements of Style.”

In high school, he wrote for an alternative 
weekly in Des Moines, he says, which taught 
him to be “very punchy, getting to the point 
early.

“Strip everything down,” he says.
Second, he says, make a declaration of some 

kind.
“For example,” he says, “If you want to make 

a T-shirt about Naples, you don’t want to start 
with a roundabout joke that refers to Italy. That’s 
really common knowledge. Instead, make a 
declaration about Naples. It can be kinda an 
inside joke.

“It’s harder than you think it’s going to be,” 
he warns. “It’s diffi cult to make an appealing 
slogan in only seven words that you can sell to 
strangers.”

— Nancy Stetson
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THEATER
Church Basement Ladies – 
Through July 4 at the Broadway Palm 
Theatre, Fort Myers. 278-4422 or broad-
waypalm.com.

Legally Blonde – By The Naples Play-
ers July 8-Aug. 9 at the Sugden Communi-
ty Theatre. 263-7990 or naplesplayers.org.

Shrek the Musical – By the Centers 
for the Arts Bonita Springs Youth Play-
ers Aug. 14-16 at the Hinman Audito-
rium. 10150 Bonita Beach Road. 495-8989 
or artcenterbonita.org. 

THURSDAY7.2
Free Admission – Active and retired 
military veterans get free admission 
today through Saturday, July 4, at the 
Conservancy of Southwest Florida. 262-
0304 or conservancy.org. 

Sock Hop Pop – Explore 1950s pop 
culture with books, movies, games and 
more fun starting at 9 a.m. Barnes & 
Noble in Waterside Shops. Free. 598-
5200 or bn.com. 

Free Movie – Paragon Theaters in 
Pavilion Shopping Center presents 
“How to Train Your Dragon 2” at 10 a.m. 
Free. 833 Vanderbilt Beach Road. 596-
0008 or paragontheaters.com. 

Extraordinary People – South 
Regional Library hosts a lecture about 
the contributions by women and minor-
ities to the U.S. military at 10 a.m. Res-
ervations required. Free. 8065 Lely Cul-
tural Blvd. 252-7542 or collierlibrary.org. 

Make and Take – Artis—Naples invites 
guests to make carved soap sculptures at 2 
p.m. Free. 597-1900 or artisnaples.org. 

Love That Dress! – Gordon’s on 
the River at Naples Harbour hosts “Life, 
Liberty & Love That Dress!” from 5-8 
p.m. Free admission for those who bring 
a new or previously loved dress for PACE 
Center for Girls’ annual fashion sale; $10 
for others. gordonsontheriver.com.

Freedom Fun – Mercato hosts a 
pre-Independence Day bash with family 
activities and live music starting at 6 p.m. 
Free. 254-1080 or mercatoshops.com. 

FRIDAY7.3
Free Admission – Active and retired 
military personnel receive free admis-
sion to the Naples Zoo today through 
Monday, July 6, in honor of Indepen-
dence Day. 262-5409 or napleszoo.com. 

More Free Admission – Rook-
ery Bay Environmental Learning Center 
offers free admission to kids 12 and 
under. 300 Tower Road. 530-5940 or 
rookerybay.org. 

Beachcombing – Set out at 9:30 a.m. 
with a volunteer at Delnor-Wiggins Pass 
State Park to see what kind of treasures 
you can find in the sand. Free with park 
entry fee ($2 for bicyclists and walkers, 
$4 per car with one person, $6 per car 
with two or more people). 593-2568 or 
floridastateparks.org. 

The Power Within – Join the medi-
tation session and chill out at 10 a.m. at 
Goddess I Am. $10. 600 Goodlette-Frank 
Road. 228-6949 or goddessiam.com. 

Paws on Fifth – Take an adoptable 
pups from Humane Society Naples for a 
stroll down Fifth Avenue at 4 p.m. The 
HSN mobile adoption bus will be parked 
at the corner of Park Avenue, and adop-
tion volunteers will be on hand. 643-1555 
or hsnaples.org.

Jazz Al Fresco – Naples Grande 
Beach Resort presents The RJ Howson 
Band on the Sunset Veranda starting at 5 
p.m. Free. 597-3232 or naplesgrande.com.

Happy Hour Flow – Shangri-La 
Springs hosts Yin Yang Happy Hour Yoga 
at 5 p.m. $15. 27750 Old 41 Road, Bonita 
Springs. 949-0749 or shangrilasprings.com. 

Dr. Who? – Fans of “Doctor Who” are 
invited to Barnes & Noble in Waterside 
Shops for trivia, games and giveaways 
from 7-9 p.m. 598-5200 or bn.com.

Two Left Feet? – Step up for a dance 
lesson at 5:30 p.m. at the Naples Ital-
ian American Foundation. $10. If you’re 
already comfortable with your moves, 
come for dancing beginning at 7 p.m. 
$10. 7035 Airport-Pulling Road. 597-5210 
or niafoundation.org.

Summer Fun – Collier County Sher-
iff ’s Office invites families to Hot Sum-
mer Nights from 6-9 p.m. at McLeod 
Park in Everglades City for food and 
fun with bounce houses, rock walls, Wii 
games, hot dogs and more. Free. 774-
4434 or colliersheriff.org. 

SATURDAY7.4
Food Trucks and Farmers Mar-
ket – The summer farmers market at 
Galleria Shoppes at Vanderbilt is open 
from 7:30 a.m. to noon, and the food 
trucks stay until 2 p.m. 273-2350.

Farmers Market – Dozens of ven-
dors bring their food and wares to 
the Third Street South Farmers Market 
from 7:30-11:30 a.m. in the parking lot 
behind Tommy Bahama. 434-6533 or 
thirdstreetsouth.com.

We Love A Parade – Get in stop 
for the city’s Independence Day parade 
starting at 10 a.m. 213-1000 or naplesgov.
com. 

Jazz Concert – Naples Jazz Masters 
perform at 1 p.m. at The Norris Center. 
Free, but donations welcome at the 
door. jazzydrjim@gmail.com or naples-
jazzsociety.com.

Bonita Celebration – The City of 
Bonita Springs hosts a holiday bash 
starting at 4 p.m. and continuing through 
the fireworks show at sundown. 949-
6262 or cityofbonitasprings.com.

Peace and Paddleboarding – 
Strive for perfect balance in a class that 
combines yoga and paddleboarding from 
8:30-9:45 a.m. on the beach at Second 
Avenue North. $35 includes board rental; 
$15 if you bring your own board. Text 595-
3199 to obtain confirmation beforehand.

Light Show – Head to the beach for 
The City of Naples’ annual fireworks 
show starting at sundown, or about 9 
p.m. 213-1000 or naplesgov.com.

Island Sparks – Residents Beach on 
Marco Island puts on its annual fire-
works show for members at 9:30 p.m. 
642-7778 or marcocivic.com.

SUNDAY7.5
Wonder Garden – Kids can learn 
about aquatic plants from 10 a.m. to 
3 p.m. at Naples Botanical Garden. 
Regular admission applies. 643-7275 or 
naplesgarden.com.

Kids Paint – Vino’s Picasso hosts a 
guided painting session for children at 
3 p.m. $15. 2367 Vanderbilt Beach Road. 
431-8750 or vinospicasso.com. 

MONDAY7.6
Black Hole Sun – Learn about black 
holes, quarks and quasars in an FGCU 
Renaissance Academy class starting at 
10 a.m. at the Naples Center of FGCU. 
$20 for RA members, $25 for others. 1010 
Fifth Ave. S. 434-4737 or fgcu.edu. 

Yoga for Youngsters – Green Mon-
key Yoga offers classes for kids ages 4-8 
starting today. Sessions are from 4-5 
p.m. Monday and Wednesday and 8:45-
9:45 a.m. Tuesday and Thursday. $10 per 
class, $90 for 10 classes. 6200 Trail Blvd. 
598-1938 or greenmonkey.com.

Ommmm – Chelsea’s Resale Shoppe 
hosts evening meditations at 5:15 p.m. 
every Monday. Peace offering welcome. 
949 Second Ave. N. 261-0005. 

TUESDAY7.7
Free Movie – Paragon Theaters in 
Pavilion Shopping Center screens “Diary 
of a Wimpy Kid” at 10 a.m. today through 
Friday, July 9. Free. 833 Vanderbilt Beach 
Road. 596-0008 or paragontheaters.com. 

Bridging the Gap – Naples Italian 
American Foundation hosts bridge for 
beginners at 11 a.m. and for intermediate 
players at 12:30 p.m. Free for members, 
$3 for others. 7035 Airport-Pulling Road. 
597-5210 or naifoundation.org. 

History Presentation – Marco 
Islander William Hughes presents his 
two 30-minute movies, “A Look Through 
Time” and “Jane Hittler at Marco Cem-
etery,” at 7 p.m. at the Marco Island 
Historical Museum. Free for members, 
$5 for others. 180 S. Heathwood Drive. 
642-1440 or themihs.com.

Start to Tango – Pablo Repun Tango 
holds a lesson for beginners at 7 p.m. 
$15. 1673 Pine Ridge Road. 738-4184 or 
pablorepuntango.com.

Belly Up – Learn to belly dance in a 
five-week series of classes starting at 7:30 
p.m. at Etudes de Ballet starts a Teusday-
belly dancing class at 7:30 p.m. Sessions 
runs through Aug. 4. $50. 3285 Pine Ridge 
Road. 593-8280 or bellydancingswfl.com. 

WEDNESDAY7.8
Pop-Cultured – Fans of DC Comics 
are invited to Barnes & Noble for activi-
ties and giveaways starting at 9 a.m. 598-
5200 or bn.com.

Beach Yoga – Candice Oligney of 
Green Monkey Yoga leads a gentle yoga 
class for all levels from 9-10 a.m. at 
Delnor-Wiggins Pass State Park. Bring 
yoga mat, water, a towel and bug spray. 
$5 plus regular park entrance fee ($2 for 
bicyclists and walkers, $4 per car with 
one person, $6 per car with two or more 
people). Sign up by calling 598-1938 or 
visiting greenmonkey.com.

Paddleboarding Basics – Learn 
the basics of standup paddleboarding 
from staff at Delnor-Wiggins Pass State 
Park starting at 9:30 a.m. For ages 12 and 
older. Boards supplied by Naples Beach 
Adventures. Reservations required. Free 
with regular park entry free (see above 
entry). 597-6196 or floridastateparks.org. 

Gardening Clinic – Naples Botani-
cal Garden hosts a terrarium workshop 
at 10 a.m. $35 for members, $40 for non-
members. 643-7275 or naplesgarden.org. 

Bingo on Board – Double Sunshine 
sets sail on a bingo cruise at noon. 
Boarding starts at 11:30 and guests will 
enjoy three games and snacks. $25. 1200 
Fifth Ave. S. 263-4949.

Florida History – Collier County 
Museum presents “Enterprising Entre-
preneurs: The Archaeology of South-
west Florida’s Cuban Fishing Ranchos” 
with Florida Public Archeology Net-
work’s Melissa Timo at 2 p.m. Reserva-
tions required. Free. 3331 Tamiami Trail 
E. 252-8738 or colliermuseums.com. 

WHAT TO DO, WHERE TO GO

Start the weekend off right by sipping a 
cocktail and enjoying live music by The RJ 
Howson Band starting at 5 p.m. Friday, July 3, 
at the Sunset Veranda at the Naples Grande. 

“Spring in Tavria,” on exhibition at Gallery on Fifth at Mercato, features the work of artists 
Mikhail Shapovalenko (“Games on the Beach,” above) and Alexei Petruhin as they capture the 
beauty and majesty of the fabled Crimean Coast. 
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Film Fest Fun – Naples International 
Film Festival presents a screening of 
“Chocolat” (2000) as part of its summer 
series at 7 p.m. at Silverspot Cinema at 
Mercato. The arrival of a free-spirited 
woman disrupts a conservative French 
village. Doors open at 6:30 p.m. $30 
includes a glass of house wine, beer or 
soft drink, snack and a sweet treat. 775-
3456 or silverspotcinema.com. 

Dinner & Cards – The Naples Ital-
ian American Foundation hosts dinner, 
cards and mah jongg at 6 p.m. 7035 
Airport-Pulling Road. 597-5210 or nia-
foundation.org. 

COMING UP
Monster Hurricanes – The FGCU 
Renaissance Academy presents a lec-
ture about the science of hurricanes and 
the history of recording them at 10 a.m. 
Thursday, July 9, at the FGCU Naples 
campus. $20 for RA members, $25 for 
others. 1010 Fifth Ave. S. 434-4737 or 
fgcu.edu.

Alla Fun! – Centers for the Arts Bonita 
Springs invites guests to paint wine 
glasses while they enjoy pizza and wine 
starting at 5:30 p.m. Thursday, July 9. $55. 
26100 Old 41 Road. 495-8989 or artcen-
terbonita.org.

Great Outdoors – Centers for the 
Arts Bonita Springs hosts an opening 
reception for its “All Outdoors” exhibi-
tion from 6-8 p.m. Friday, July 10. Free. 
26100 Old 41 Road. 495-8989 or artcen-
terbonita.org. 

Youth Group – Unity Faith Mission-
ary Baptist Church kicks off its Youth 
Jamboree 2015 at 6:30 p.m. Friday, July 
10. Fun and fellowship continue through 
the weekend with speakers, workshops 
and concerts. 1620 39th St. SW. 353-6604.

Nature Flick – The Conservancy of 
Southwest Florida screens “Invasion of 
the Giant Python” at 1:30 p.m. Satur-
day, July 11. This PBS nature series film 
explores the Burmese pythons’ invasion 
of Florida habitats. Free with regular 
admission ($12.95 for adults, $8.95 for 
children). 262-0304 or conservancy.org.

Family Fun – St. Mary’s Episcopal 
Church welcomes families for games, 
hot dogs and more fun from 6-8 p.m. 
Saturday, July 11. Free. 9801 Bonita Beach 
Road. 992-4343 or stmarysbonita.org. 

Foreign Film – The Renaissance 
Academy screens “My Afternoons with 
Marguerite,” (France, 2010) at 2 p.m. 
Sunday, July 12, at the FGCU Naples 
campus. In a small French town, a near-
ly illiterate and lonely man bonds with 
an older and well-read woman in the 
park. $5 for RA members, $6 for others. 
1010 Fifth Ave. S. 434-4737 or fgcu.edu.

Film for Film Lovers – Centers 
for the Arts of Bonita Springs screens 
“Phoebe in Wonderland” at 7 p.m. Mon-
day, July 13. Confounded by the seem-
ingly rule-obsessed world, a troubled 
young girl seeks enlightenment from 
her unconventional drama teacher. $10. 
10150 Bonita Beach Road. 495-8989 or 
artcenterbonita.org. 

Read-a-thon – Barnes & Noble hosts 
a marathon read-in of “To Kill A Mock-
ingbird” that starts at 9 a.m. Monday, 
July 13. 598-5200 or bn.com. ■

— Email calendar listings and high-reso-
lution photos to Lindsey Nesmith at lne-
smith@floridaweekly.com. Please send 
Word or text documents and jpgs with per-
tinent details, cost and contact informa-
tion. No pdfs or photos of fliers. Deadline 
for calendar submissions is noon Monday.

WHAT TO DO, WHERE TO GO

■■■■■■■■■■■■■■■■■ PPeeerrkkkkkyyy EEEEEElllleeee WWoooooooooooooooooddddddddddddssssssss (((((((((((((((PPPPPPPPPPPPPPaaaaaaaaiiigggggee 
RRRRRRRaaaalleeiiiiggggggghh))) eeeeemmmmmmmbbbbbbbbbbbbbbbbbooooooooooooddddddddddddiiiiiiiiiiieeeeeeeeeeessssssssss ttttttttttthhhhhhhhhhhheeeeee  
pppppppooowwweeeeeeeeerrrrr ooofffffffffff  ddddddddddddeeetttttttteeeeeeeeerrrrrmmmmmmmmmmmiiiiinnnnaaaaatttttiiiiioooonnnn 
aaaaaaannnndddd ppppppppooooooooossiiiittttttttiiiivvvvvvvvveeeeeee ttttttthhhhhhhiiiiiinnnnnkkkkiiinnnnngggg iiiinnnn TTTTThhhheee 
NNNNNNNappleeeeeeesssssssss PPPPPPPllllllaaaaaayyyyyyeeeeerrrrsssss’’’ pppprrrrooodddduuuccctttiiiiooonnnn 
ooooooffffff ““““LLLeeggaallllllyy BBBlonndde: Thhee 
MMMMMuuussical,,” rruunnniinngg JJuuullyyyy 
888888--AAAAuuuugggg... 9999 aat tthhe SSugdddeeeeennn 
CCoommuunityy TTThhhheeeaaaattttrrreeee.

—— nnnaaaappppplllleeeesssppppppllllaaaayyyyyyeeeerrrrssss.ooorrrgggggggggggggg
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■ Rockin’ Horse keeps the party going 
at Mercato’s Independence Day Kick-
Off Party starting at 6 p.m. Thursday.

— mercatoshops.com

7.2

■ Dog fanciers are invited to take adoptable pups from 
Humane Society Naples for a stroll down Fifth Avenue 
on Friday afternoon. Starting at 4 p.m., the HSN mobile 
adoption bus will be parked at the corner of Park Avenue.

— fiftheavenuesouth.com

7.7
■ Tune in to Discovery Channel at 10 p.m. 
Tuesday for the Shark Week presentation of 
“Tiburones: The Sharks of Cuba,” 
a documentary about an expedition 
that partnered researchers 
from Sarasota’s Mote Marine 
Laboratory, the University 
of Havana and Cuba’s 
Center for Coastal Ecosystems Research.

7.3
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Sugden Community Theatre, 701 5th Ave. So., Naples, FL 34102

 OMG! A high energy musical that proves that being  
true to yourself never goes out of style! 

July 8 – 
August 9

Wed. – Sat. 8:00 p.m.
Sun. 2:00 p.m.

In Blackburn Hall 

Tickets: Legally Blonde $40  •  Students 21 and under $10 

Call 239-263-7990 or  visit www.naplesplayers.org
12 times awarded
“Best Live Theatre”

LEGALLY 
BLONDE

The Musical

MUSIC AND LYRICS BY LAURENCE O’KEEFE & NELL BENJAMIN WITH BOOK BY HEATHER HACH • BASED ON THE 

NOVEL BY AMANDA BROWN AND THE METRO GOLDWYN MAYER MOTION PICTURE

THE NAPLES PLAYERS

 Be a part of the show! 2015Summer

•  Show your ticket or stub at Blue Martini any 

Wednesday for Ladies Night Out, and get a 

FREE drink! July 8 – Aug 5th.  Ask for the special 

“Legally Blonde Martini!”

SPECIAL 
BLUE MARTINI

OFFER!

Welcome Blue Martini as Opening Night Sponsor!

NAPLES FINEST REAL ESTATE

Rose Mary Everett & 
Jessica Bibbee 

John R. Wood Properties

www.NaplesFinestRealEstate.com

SHOW 
SPONSORED BY

The

Show

www.bobharden.com

“News and commentary you

can use to help you enjoy life

on the Paradise Coast.”

Streamed live,

Monday-Friday, 7-8 a.m.

The show is archived for your

listening convenience.

Brought to you in part by

wwwwww

News and coN

n use to helcan

on the Para

M

The

B

like us on facebook

FLORIDA WRITERS
Legal hotshots team up for a 

scintillating adventure set in Miami

■ “Bum Rap” by Paul Levine. 
Thomas & Mercer. 350 pages. Trade 
paperback, $15.95.

Author Paul 
Levine has done 
the inevitable in 
“Bum Rap,” bring-
ing together the lead 
players from his two 
popular series into a 
slick legal thriller.

Steve Solomon, 
partner of Victoria 
Lord through Mr. 
Levine’s four previ-
ous Solomon vs. Lord 
novels, is arrested for murder. Given the 
nature of the case, the partners feel that 
Jake Lassiter (whose series boasts 10 previ-
ous titles) is the man for the job as chief 
counsel for Steve. The interplay among 
the three throws off plenty of sparks, as 
does their frantic striving to combat the 
prosecution’s case.

What’s going on? Steve had been hired 
by a gorgeous B-Girl, illegal Russian immi-
grant Nadia Delova, to help obtain money 
she is owed by her employer, mobster 

Nicolai Gorev, who has also locked away 
Nadia’s passport. During a meeting in Gor-
ev’s office, weapons are drawn and Gorev 
ends up shot to death. Steve’s fingerprints 
are found on the murder weapon, and gun-
powder traces are found on him.

In a confused panic, Steve confesses to 
the murder. From various perspectives, the 
narrative rehearses the facts as alleged by 
Steve and Nadia (not quite identical) and 
the facts as used, abused and refused in 
various iterations of Jake’s proposed trial 
strategy. Though Jake is a stickler for the 
truth, he is also bent on winning every case 
and doing all he can for a client. 

Did Steve pull the trigger accidentally? 
Did he pull it at all, or did the weapon 
simply misfire? Do these details make any 
difference with regard to murder charges 
if Steve is viewed as Nadia’s accomplice in 
a robbery? Can Steve change his story dur-
ing the trial with any credibility?

Slowly, deliberately and with uncan-
ny humor, Mr. Levine uses this case to 
expose many slippery aspects of the legal 
system, including laws regarding criminal 
charges and sentences that seem to con-
tradict one another.

The reader is blessed with a device that 
the author uses to add contextualizing 
background to the case: the piecemeal 
presentation of Nadia’s testimony in an 
interview with Deborah Scolino, an assis-
tant U.S. district attorney. Scolino is inves-
tigating the Russian mafia-like enterprise 
that has Gorev as its front man and Benny 
the Jeweler as the ultimate boss. 

N
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philJASON
pkjason@comcast.net

LEVINE

SUN–THU 11:30AM TO 10:00PM FRI–SAT 11:30AM TO 11:00PM

THE VILLAGE ON VENETIAN BAY
4236 Gulf Shore Boulevard North, Naples, Florida 34103

239-430-6273 miramarenaples.com

FIRST SEATING 
3-COURSE 
DINNER

$22.15 

4:00PM TO 6:00 PM

Off er available every day excluding holidays. Price of $22.15 does not include beverage; 
wine, liquor, tax and gratuity extra. No substitutions please. No promotional gift  certifi cates.

INSALATE & ZUPPA
Choice of one:

Insalata Mista
Insalata Alla Cesare

Zuppa Del Giorno

ENTRÉE
Choice of one:

Penne Alla Bolognese
Pollo Alla Cacciatore

Fettuccine Alfredo con Pollo
Tilapia Gratinata

Melanzane Rollatine
Scaloppine Di Vitello Piccata
Ravioli Di Spinaco Alla Vodka

Fegato Alla Veneta
Gnocchi Di Patate con Grogonzola

Pizza Napoletana

DESSERT
Tiramisu

15% OFF
WITH PURCHASE OF

$40 MINIMUM PER PERSON
Cannot be used in conjunction with 

fi rst seating, lunch special, happy hour 
or nightly specials. Good till 7/31/15.

Waterfront Dining at its Best
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www.PromenadeShops.com 
 

 
 

26795-26851 South Bay Drive, Bonita Springs,  FL 34134

July 2nd from 5 - 7 PM 
Complementary wine tasting 
event at DeRomo’s Gourmet 

Market & Restaurant including 
fresh cheeses, gourmet treats 

and live music. 
Now - July 6th

Shop at Signatures for the newest 
pants, skirts and tops and enter to 

win a $250 gift card with each $100 
purchase, including sale items!

July 9th  from 5 - 7 PM 
“Business after Hours” event with 

the Bonita Springs Chamber of 
Commerce hosted by John 

Craig Clothier.
Every Wednesday - Saturday 

Live Entertainment nightly at 
The Center Bar.

July 1st & 2nd from 5 - 6:30 PM
Rumba Workshop (All Levels)
at the Enchanted Ballroom.

Nadia’s testimony reveals the opera-
tions of Club Anastasia, run by the Gorev 
brothers, and the Q&A underscores how 
Nadia’s future is governed by how many 
charges against her will be dropped or 
reduced in exchange for her testimony 
against others, including Steve.

Illegal immigration, scamming cus-
tomers who expect sexual favors while 
running up enormous bar bills with 
beautiful women, money laundering, and 
smuggling diamonds all figure in the 
enterprises under investigation. How-
ever, for Jake the case is all about proving 
Steve innocent. He will somehow use 
Nadia if he has to — she certainly has a 
much stronger motive than Steve Solo-
mon — but he’d rather find another way. 

There is more to enjoy: Romance is in 

the air. Though she remains faithful 
to Steve, Victoria becomes more and 
more attracted to Jake. This proves 
to be a problem for both of them. 
Will Jake eventually take advantage 
of her vulnerability? You’ll have to 
find out for yourself. 

Another romance, much more sud-
den, grows out of a Pennsylvania 
pretzel manufacturer’s attraction to 
Nadia. He moves quickly from being 
her good times customer to being her 
suitor and perhaps her husband. 

An aging Jake Lassiter is still a 
blessing. Jake stays in good physical 
condition, remains a sarcastic wise 
guy, continues to be quick-witted and 
proves more an attack dog than a coun-
terpuncher. However, his sense of how 
to conduct himself in life and in court 
has mellowed, as has his relationship to 
truth and justice. When he looks at his 
client, attorney Steve Solomon, he sees 
the kind of rawness and brashness that 
will be toned down in time. 

Jake is considering his future in retire-
ment, which seems to be not so far away.

As he handles these subtle changes 
in his best-selling character, Mr. Levine 
shows his skills as a writer who reveals 
his characters through sharp-edged dia-
logue and convincing excursions into 
their thoughts and feelings. He sets 
the action in one of the country’s most 
intriguing cities. 

Miami is the place, presented with 
confident authority and telling detail, 
and Mr. Levine is the ace. ■

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, 
including several studies of war litera-
ture and a creative writing text.
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LOTSA LOBSTER!!!  Waterfront Dining

                   TWO  1 pound lobsters with

Open Daily  11 am 
Lunch, Dinner & 
Sunday Brunch

12th Avenue South
at the City Dock
239-263-9940

1200 Fifth Avenue South
at Tin City

239-263-2734

                         
          

                        NaplesWaterfrontDining.com

                  fries and slaw or black beans and rice

                   $
27.95

                                                                                      
 

                                                                           
   

ARTS COMMENTARY 
 Making a list, checking it twice

List making seems like a very basic 
human activity.

We make lists for a variety of reasons 
and occasions: grocery lists, to-do lists, 
New Year’s resolutions, supplies to pur-
chase for the new school year.

In addition to making lists of bills I 
have to pay and people I have to con-
tact for my work, I make lists of books 
I’ve read and movies I’ve seen, as well 
as those I hope to devour in the near 
future. 

I also have a bucket list of things I’d 
like to do or experience in this life. It 
includes moving back to New York, 
touching an elephant, and putting on 
a parka and feeding penguins in a pen-
guin exhibit. 

Our lists are very practical and per-
sonal. You wouldn’t think they’d be of 
interest to anyone other than the per-
son who’d written them.

Yet I find myself captivated by Sasha 
Cagen’s book, “To-Do List: From Buy-
ing Milk to Finding a Soul Mate, What 
Our Lists Reveal About Us” ($16, A 
Fireside Book). It’s a collection of 100 
hand-written lists and short explana-
tions of the stories behind them. 

The book started as a magazine 
called To-Do List and a blog (todolist-
blog.com).

It’s not a collection of 100 grocery 
lists.

Apparently, we make lists for all 
kinds of reasons. One, by a 30-some-
thing grad student, is “Risks I Took 
That Paid Off (aka how to cheer myself 
up when I feel blue).” One person made 
a list of “Things I Hate,” while another 
wrote “Ten Reasons to Be Happy.” 

Some are whimsical. One father kept 
his 7-year-old daughter’s list of sup-
plies for an imaginary camping trip, 
written in blue crayon. The list, in its 
entirety: “flashlight, food, shos (shoes), 
bananas, blue crayon” There’s a short 
space, and then she’s written: “thats 
all.” I love that she felt bringing a blue 
crayon was essential. Maybe she was 
just in love with the color or, like me, 
doesn’t like to be anywhere without 
paper and pen.

Another list includes “do taxes” fol-
lowed by “call cat psychic.”

Some lists are heart wrenching.

One daughter, who was taking care 
of her mother who had Alzheimer’s, 
found a list the mother had written 
while in high school or junior college: 
“Sayings to Live By.”

“My mom did use sayings like these 
with us growing up,” the daughter 
writes. “She was a very sweet, chipper 
person and tried to be posi-
tive in every situation … I 
found the list long after she 
had lost the ability to speak. 
It’s a treasure that’s now 50 
years old. It’s the kind of 
thing I would run back into 
a burning house to save.”

One son contributed 
lists that his father, a rabbi, 
would write and put in 
envelopes that then went 
into his jacket pockets. On 
the first anniversary of 
his father’s death, the son 
opened the envelopes his 
father’s nurse had sent him.

“They were like ancient 
relics,” he writes. “All were 
written in his unmistak-
ably beautiful penmanship, 
parts Hebrew, parts Eng-
lish. I realized he carried 
his whole life in his pock-
ets … Whether or not these 
notes gave him a sense 
of control over things, I 
don’t know. I only know 
these envelopes are now 
precious to me. When I 
finished reading them, I 
put them back in one of 
his jackets. Every so often 
I pat them to make sure 
they are safe.”

In the introduction 
to her book, Ms. Cagen 
writes: “In a sense, our to-do 
lists are like diaries, only they’re the 
bullet-point version.

“Lists can be about anything — from 
flossing to finding a soul mate, from 
buying carrots to becoming whole. 
When we read other people’s lists, we 
uncover the range of meaningful and 
mundane things that are on their mind. 
Lifelong hopes and daily tasks mix 
together, and ‘organize sock drawer’ is 
on par with ‘get teaching credential,’ 
which is sometimes exactly how life 
feels.”

She calls it “everyday voyeurism,” a 
“rare window into (others’) everyday 
life.

“They are not only reflections of our 
mind states, they’re also often tools 

for action and decision making,” she 
writes. “They represent the conversa-
tions that we have with ourselves but 
don’t often voice to others.”

One man made a list of “10 Ways to 
Be a Better Husband,” while a young 
woman made a list of things she want-
ed to do before getting pregnant. A 

teenager’s to-do list included: “stop 
swearing, stop eating pork (unless in 
the form of bacon)” and “get left ear 
pierced a third time.”

The lists include New Year’s resolu-
tions and lists of what someone wants 
or doesn’t want in a mate. One woman 
wrote 28 reasons to lose weight, anoth-
er made a list of things wrong in her 
marriage. 

Some are minimal and cryptic. One, 
titled “5 Happiness” consist of: “1. no 
work 2. book 3. sleep 4. food 5. money.”

Some of the list-makers are well 
known. There’s one by Chef Alice 
Waters of the things she planned to 
cook for a friend’s birthday, and one 
from former Village Voice columnist 

Michael Musto of films for his Bad 
Movie Club. Mr. Musto and four friends 
meet regularly to watch “movies that 
should’ve been good but weren’t,” he 
writes. “It’s an ongoing, evolving list 
which I started about five years ago 
when I realized there are so many bad 
movies out there that I had to catalog 
the best of the worst. The club is sick, 

ritualistic and much more 
fun than watching a good 
movie.”

According to a telephone 
survey of 1,000 people by 
American Demogaphics, 42 
percent make to-do lists.

Ms. Cagen did her own 
online survey of list making, 
which she includes in the 
book’s appendix. She had 
600 respondents. Of those 
who participated, 83 percent 
prefer to write their lists 
with pen and paper. (And 
there’s just something about 
seeing lists written in oth-
ers’ handwriting.) Just over a 
quarter of them had made a 
“to-don’t” list — things to not 
do. Most (66 percent) cross 
things off the list, while 21 
percent use a check mark.

And — this warmed my 
heart, because I thought I was 
the only person who did this 
— 50 percent admitted they 
added things to their list that 
they’d already accomplished, 
then crossed them off.

“The pleasure of reading 
other people’s lists is certainly 
voyeuristic, but also therapeu-
tic, because there’s so much 
humanity in them,” Ms. Cagen 
writes. “We all wonder: Am I 
normal? Am I the only one who 
doesn’t have it all figured out? 

When we only see other people’s pol-
ished exteriors, it feels like they have 
some secret we don’t. When we look 
at other people’s lists, we see that func-
tional adulthood doesn’t come natu-
rally to everyone else either.

“… Our lists reveal our secret selves. 
They show us as the hilariously imper-
fect works-in-progress that we are 
every single day. We’re all figuring 
it out as we go along, and we’re all 
much funnier, more neurotic and idio-
syncratic than our finished-product 
versions of ourselves suggest. The evi-
dence is in our lists.” ■ 

This column originally ran on July 
30, 2014.
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nancySTETSON
nstetson@floridaweekly.com
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1290 Third Street South, Old Naples
239-263-1955

BarbatellaNaples.com

®

Includes a glass of house wine

Half off cocktails, beer and wine by the glass

3-course dinner: appetizer, entree and dessert

SUMMER SPECIALS
MONDAY

Buy one pizza, get one free
TUESDAY

WEDNESDAY
Spaghetti Night:

THURSDAY
Martini Night

FRIDAY
Big Night

Served family style at our community table

 
dessert and glass of house wine

SATURDAY
Complimentary dessert with purchase of a dinner entree

SUNDAY
Half price off all bottles of wine

PUZZLE ANSWERS

HOME OF THE NAPLES PRINCESS

239.774.0479 
PORTOFNAPLESMARINA.COM

*NOT VALID WITH ANY OTHER OFFER.

550 Port-O-Call Way, Naples, Florida 34102
info@portofnaplesmarina.com

$20 OFF* 
JET SKI RENTAL OF 

2½ HOURS 
OR MORE

$40 OFF* 
ANY HALF 

OR 
FULL DAY 

BOAT RENTAL

BOAT RENTALS & JET SKI RENTALS

BRAND NEW EQUIPMENT WITH THE LATEST ADVANCED TECHNOLOGY

Also Available at the Marina: Daily Public Cruises, Private Charters, Charter Fishing, Live Bait and More!

55

OFFER EXPIRES ON JULY 31, 2015 OFFER EXPIRES ON JULY 31, 2015

Pam Neitzel 
Clinical Director
Naples Laser and 
MedSpa
Pam’s more than 15 years 
in the industry has lead 
her to be a national 
trainer and educator on 
advanced techniques 
with injectables and laser 
techniques. Pam has 

assisted in opening several medspas across the 
country and is a founding member of the Illinois 
Medical Spa Association (IMSA) and now the 
American Med Spa Association (AmSpa).

ADVERTORIAL

Treating, Delegating & Supervising 
Dr. Alexander Rodi, Jr. 

Bonita Springs
26381 South Tamiami Trail

Naples
898 5th Avenue South, Suite 204

$199 
INTRODUCTORY

SPECIAL 
for Your First Body Firming 
or Contouring Treatment 
(Valid for new and existing clients)

Ask the MedSpa Expert
Common Question: No matter how much I exercise 

and eat right I cannot get rid of cellulite. 
How can I permanently reduce signs of cellulite?

NaplesMedSpa.com
239.228.7491

 At Naples Laser and MedSpa, we 
offer a painless and relaxing treatment 
to help you target and eliminate fat 
cells in trouble spots.
 This treatment is painless and 
requires no downtime for healing 
and recovery, no injections or other 
interventions in trouble spots, no 
anesthesia or antibiotics. Patients may 
see results after one treatment, but up 
to six treatments can be recommended 
depending on the patient’s needs.
 The science behind the technology 
of our treatment is the targeting of 
adipose (fat cells). As we target the 
treatment area, ultrasonic vibrations 
heat up the fat cells, creating a 
bubble that eventually bursts. The 
released fatty acids and toxins 
are then evacuated through the 
lymphatic system. The body naturally 

metabolizes these compounds into 
either energy or waste. 
 For more information and a free, 
no obligation consultation, please call 
239.228.7491.
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Before After
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HOROSCOPES‘CAN’T YOU SEE I’M DIZZY’

By Linda Thistle

★ ★ 
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C11 SEE ANSWERS, C11

CANCER (June 21 to July 22) A diffi-
cult personal situation seems to defy efforts 
to resolve it. Perhaps you’re too close to 
it. Take some time to reassess what went 
wrong, and then see where things can be 
set right.

LEO (July 23 to August 22) Leonine 
pride could be piqued a bit when someone 
else appears to be standing in your light. Be 
patient and resist the urge to growl at the 
interloper. You’ll soon be the “mane” attrac-
tion again.

VIRGO (August 23 to September 
22) A professional situation benefits from 
your clear assessment of the circumstances 
involved. On the personal side, that new 
relationship looks as if it will continue to 
grow.

LIBRA (September 23 to October 22) 
More good news about a loved one helps 
reassure others who could not share your 
more-optimistic view before. Continue to 
help everyone in need of your comforting 
presence.

SCORPIO (October 23 to November 
21) Creating new friendships could turn out 
to be the unexpected but welcome result of 
reconnecting with old friends. The weekend 
is a good time for fun and games. Enjoy!

SAGITTARIUS (November 22 to 
December 21) The more you learn about 
what you plan to do, the more likely you are 
to consider making some changes in your 
plans. This is good; don’t resist it. Instead, 
go with it.

CAPRICORN (December 22 to Janu-
ary 19) A career change is still in your 
aspect, but a potential workplace change 

could be what you’ve been looking for. See 
what develops before making any drastic 
moves.

AQUARIUS (January 20 to February 
18) Your energy levels are high this week, 
which should help you get all your worka-
day tasks done and still leave you with 
enough breath to handle some domestic 
challenges.

PISCES (February 19 to March 20) 
An unexpected fluke could cause problems 
with your travel plans. If so, use the time 
to troll for other available options, and you 
might be pleasantly surprised at what turns 
up.

ARIES (March 21 to April 19) A per-
plexing situation needs to be dealt with in 
order to avoid problems later on. Rely on 
both your own sense of what’s right and the 
advice of someone you trust to help work 
it out.

TAURUS (April 20 to May 20) Let your 
sharp Taurean business insight guide you 
when considering a “dream deal.” Without 
all the facts, it could turn into a nightmare. 
Remember: Investigate before investing.

GEMINI (May 21 to June 20) Shar-
ing so much of your time and your gifts 
with others is what you do so well, and 
this week, don’t be surprised if others want 
to share with you. Enjoy the experience. 
You’ve earned it.

BORN THIS WEEK: You enjoy the 
company of lots of people, but you also can 
treasure the moments shared with just one 
special person. ■

PUZZLES
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FOR RESERVATIONS, CALL 239-325-2630 
5375 Hibiscus Drive, Naples, FL 34113 Located off  Rattlesnake Hammock Road, 1 mile East of U.S. 41

OPEN DAILY FOR LUNCH AND DINNER
MON-SAT: LUNCH 11AM-4PM DINNER 4PM-9PM 

SUNDAY: BREAKFAST 8AM-1PM  LUNCH 11AM-4PM
CLOSED SUNDAY NIGHT

Th e Best in Fresh 
Seafood, Steaks,Veal and Chops!

LIVE MAINE 
LOBSTER

$1895

Entrees include soup or 
fresh garden salad, choice 
of potato & fresh vegetable

COMPLETE DINNER

SIGN UP FOR A 
CHANCE TO WIN 

EACH TIME YOU HAVE 
LUNCH OR DINNER THOUGH 

THE SUMMER SEASON

BI-WEEKLY DRAWING:
$50 GIFT CARDS

LABOR DAY: 
GRAND PRIZE DRAWING 

$500.00

DAILY LUNCH 

AND DINNER 

SPECIALS

HAPPY HOUR PRICES 11 AM TILL 7 PM

Rain or shine, 
day and night, we continue 

to have the hospitality 
cart bringing you from the 

parking lot to the front. 
THERE IS NO OTHER 
SERVICE LIKE THIS 

IN NAPLES.

CONTRACT BRIDGE
Overexposure

BY STEVE BECKER

Good bidding gets you to the best 
contract a very high percentage of the 
time. Every bid you make sends partner 
a message, and your partner replies 
in kind. Eventually, after a sufficient 
amount of information has been trans-
mitted, one of you chooses the final 
contract.

In today’s deal, for example, when 
South bids one heart, he announces that 
he has a hand containing approximately 
12 to 21 high-card points. North’s raise to 
two hearts has a much narrower range, 
indicating adequate trump support and 
six to 10 points.

Two spades shows values above a 
minimum opening, since otherwise 
South would pass two hearts. It also 
suggests that spades might serve bet-
ter as the trump suit than hearts. Three 
spades guarantees at least four-card 
support and willingness to go on to 
game in either suit, and four spades 
closes the auction.

Unfortunately, these exchanges of 
information can sometimes backfire. As 
the bidders send their messages back 
and forth, the opponents can listen in, 
and what they hear often helps them 
find the best defense.

West took full advantage of the 
North-South bidding and found the kill-
ing opening lead. He led the ace and 
another heart, and later gave East a 
heart ruff to set the contract.

West reasoned that his opponents 
had to have at least eight hearts between 

them for the opening heart bid and 
immediate raise. This in turn indicated 
that East had either one or two hearts, 
and that he could sooner or later trump 
a heart.

Had South adopted a less-scientific 
approach to the bidding and jumped 
directly to four hearts over two, there 
would have been no way to stop him 
from making that contract. ■

STARTING FRIDAY, JULY 10, 2015:
6:30 p.m. - 8:30 p.m.  

SATURDAY, JULY 11, 2015:
8:30 a.m. - 5:00 p.m.  

5:00 p.m. - 6:00 p.m.  

6:00 p.m. - 8:30 p.m.  |  Jamming for Jesus Concert and Message

SUNDAY, JULY 12, 2015
10:00 a.m. - 12:00 p.m.  

Youth of all ages are welcomed!
Come and Celebrate Christ!
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FILM CAPSULES
Max ★★

(Robbie Amell, Lau-
ren Graham, Thomas 
Haden Church) A 
Texas family welcomes 
in the Belgian Malinois 
dog that accompanied 
their now-deceased 
Marine Corps son in 
Afghanistan, but peo-
ple around the family 
cause trouble. Sappy and sentimental, it’s 
something that belongs on the Hallmark 
Channel, not the big screen. Rated PG.

Inside Out ★★★
(Voices of Amy Poehler, Bill Hader, 

Mindy Kaling) The emotions of an 11-year-
old girl, including Joy (Ms. Poehler), Fear 
(Mr. Hader) and Disgust (Ms. Kaling), take 
center stage as the girl moves to San Fran-
cisco. The latest from Pixar Animation, it’s 
tender with its heart in the right place, but 
not as funny as you’d expect. Rated PG. 

Jurassic World ★★
(Chris Pratt, Bryce 

Dallas Howard, Ty 
Simpkins) A geneti-
cally modified dino-
saur gets loose and 
endangers everyone 
at an island-based 
amusement center, 
including the opera-
tions manager (Mr. 
Howard) and a Veloci-
raptor whisperer (Mr. 
Pratt). The action and effects are fine, but 
not impressive enough to justify a trip back 
to the park. Rated PG-13.

Entourage 
★★1/2

(Adrian Grenier, Jer-
emy Piven, Kevin Dil-
lon) Movie star Vinny’s 
(Grenier) directorial 
debut stresses out stu-
dio boss Ari (Piven), 
while other members 
of Vinny’s entourage 
get into trouble of their 
own. It’s an amusing bit of showbiz buf-
foonery, much more accessible to fans of the 
show than newbies like myself. Rated R.

Insidious: Chapter 3 ★★
(Dermot Mulroney, 

Stefanie Scott, Lin 
Shaye) Psychic Elise 
(Ms. Shaye) helps a 
father (Mr. Mulroney) 
exorcise a demon 
from his daughter (Ms. 
Scott). The story is 
poorly structured and 
the scares lack imagi-
nation. And why does 
this franchise need a 
prequel? Rated PG-13.

Aloha ★★
(Bradley Cooper, Emma Stone, Rachel 

McAdams) A military contractor (Mr. Coo-
per) deals with government bureaucracy 
and two love interests (Ms. Stone and Ms. 
McAdams) in this woefully lost drama from 
writer/director Cameron Crowe (“Jerry 
Maguire”). The writing is weak, it’s not 
funny, and it’s a total bore. When will Mr. 
Crowe be good again? Rated PG-13. ■

MEDICAL DIRECTOR
DR. CURTIS DEDRICK 
DO, FACOI

FACIAL PLASTIC SURGEON
DR. JOHN M. NASSIF

MD, FACSAGE MANAGEMENT HEALTHCARE 

2350 Vanderbilt Beach Road 
Naples, Florida 34109
Monday-Friday 9AM-4PM

Summer 
 bodies 
are made NOW!

239.494.4441
NaplesMedi-Spa.com

IT’S A 100% PAINLESS 
“Warm” treatment, using RF Technology 
to provide the following immediate and 
long-term results for the face, neck and body.

BEFORE AFTER BEFORE AFTER

your first 
session is 
ONLY $99!($250 VALUE)

Call Now 
and Receive 
20% Off
Packages!

Visit us online at www.FloridaWeekly.com

www.facebook.com/FloridaWeeklyNewspapers

THERE’S A LOT 
TO LIKE
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(239) 530-2225
489 Bayfront Place, Naples, Florida 34102

4th of 
JULY 
BBQ

Pre-Firework 
Headquarters 
Saturday July 4th!
ALL DAY LONG
BBQ MENU 
includes American favorites like:

-BBQ Chicken
-Baby Back Ribs
-Hot Dogs
-Corn on the Cob
-Baked Beans
-Homemade Potato Salad
-Watermelon 

Deep Eddy 
VODKA 

SPECIALS!

RED, 

WHITE, 

& BLUE 
DRESS 

ENCOURAGED!

Rejuvenate

Dr. Manuel M. Peña offers a complete line

of treatments designed to improve your

complexion, reduce skin irregularities

and in short, provide a healthier,

younger-looking, rejuvenated you. 

Call us today for a consultation

to see if Fractora, IPL or Fractional 

Laser is the right treatment for you.

�ince 1990
�

6370 Pine Ridge Road, Suite 101, Naples, FL 34119   239-348-7362   dr-pena.com

LATEST FILMS
‘Magic Mike XXL’

★ ★ ★
Is it worth $10? Yes

Not only does “Magic Mike XXL” have 
more male dancing, bulging biceps, oily, 
washboard abs and G-string thongs than 
you can imagine, it also hasn’t lost sight of 
what made “Magic Mike” (2012) successful: 
At its core it was about Mike (Channing 
Tatum) striving to break 
free from the pleasurable 
but unfulfilling monotony 
of male exotic dancing. 
Logically, “XXL” finds Mike 
pursuing the life he desires 
— but allowing himself one 
more week of fun with the 
boys before it’s too late. 

A note to those attending 
just for the stripteases: Be 
patient. It takes a while for 
things to get amped up.

Three years after the 
events of “Magic Mike,” 
Mike runs his own furni-
ture designing business. 
When his old stripper 
friends pass through Tampa on their way 
to Myrtle Beach, S.C., for the annual strip-
per convention, Mike meets up with them 
at a hotel. There’s naked Richie (Joe Man-
ganiello), who throws him into the pool, and 
Tarzan (Kevin Nash), Ken (Matt Bomer), 
Tito (Adam Rodriguez) and Tobias (Gabriel 
Iglesias).

Back home in his wood shop after the 
hotel reunion that night, Mike starts dancing 
when Ginuwine’s “Ride My Pony” plays on 
the radio, going so far as to suggestively drill 
holes in his table. The next day, he leaves 
everything behind and heads to Myrtle 
Beach with the boys.

Once the guys leave Tampa, director 
Gregory Jacobs’ film takes on typical road 
trip clichés: hookups, drugs, drinking, 
destroyed vehicles, inspirational chats, etc. 
Mike meets a girl (Amber Heard) who 
seems a kindred spirit. It’s standard stuff, 
but the bro-ness of it all makes it enjoyable.

But then an odd thing happens. They 
get to Rome’s (Jada Pinkett Smith) house 
in Savannah, and the film grinds to a halt. 
Literally. An old flame of Mike’s, Rome now 
runs a “subscription service” for ladies who 
come on a monthly basis and enjoy all the 
male entertainment they desire. And for 
roughly 15 minutes, we just enjoy the show. 
It’s an odd thing for the story to completely 

stop while the action revs up 900 degrees, 
but such are the flaws and charms of this 
flawed, charming movie. 

That’s right — it’s charming. It made me 
smile. Even though it’s never really clear 
why the convention is so important, let 
alone why Mike decides to tag along, there’s 
heart here that goes beyond dancing and 
gyrating. 

When it comes down to it, the real role 
of the male adult entertainer/stripper is to 
make women of all shapes and sizes and 
walks of life feel good. This is best exempli-
fied in a scene in which the men happen 
upon a group of five older women (one 
of whom is played by Andie MacDow-

ell) enjoying an evening 
of wine. They talk about 
relationships, sex, secret 
yearnings and more, and 
you realize these men are 
capable of making women 
feel good in more than one 
way. Now that’s sexy.  

This isn’t to say the 
dancing isn’t darn enter-
taining. It is. Mr. Tatum’s 
movements and agility are 
second to none, but Mr. 
Manganiello has the two 
best sequences (one of 
them inside a convenience 
store). And Stephen Boss, 
who plays one of Rome’s 

dancers, has tremendous body control and 
style.

What’s most interesting about the dance 
sequences is that the women don’t necessar-
ily appear to be turned on by six-pack abs 
and grinding groins, but they are smiling 
and laughing, clearly having a great time. It 
makes me think a male strip club would be 
a lot of fun, whereas a female strip club is 
downright depressing.

To the macho straight guys who’re 
dragged to “Magic Mike XXL” against your 
will, it’s OK to like it. You are allowed to 
be entertained by something without find-
ing it arousing. Heck, most of what you’re 
entertained by (“Furious 7”) isn’t arous-
ing, so why use that criteria here? And if 
you can’t bring yourself to laugh when Mr. 
Manganiello dances with a woman in a sex 
swing to Nine Inch Nails’ “Closer,” you’re 
just missing out. 

Final thought: Why wasn’t this in 3D? ■

>>Although they appeared in “Magic Mike,” 
Matthew McConaughey, Alex Pettyfer and 
Cody Horn do not reprise their roles in the 
sequel. Steven Soderbergh directed “Magic 
Mike”; he’s the cinematographer and editor 
here.

★★ ★ ★
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w
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dan HUDAK
www.punchdrunkmovies.com

Located at:
2555 Tamiami Trail North, Naples, FL 34103

*Not valid with other promotions. 
Offer expires July 9, 2015.

NEW SEASONAL HOURS

SHOW 
THIS 

TO YOUR 
SERVER 

BUY ONE 
GET ONE 

FREE

BEERS, 
HOUSE WINE 

naplesclubsushi.com  239.261.4332

NIGIRI 
HAPPY HOUR

BUY ONE 
NIGIRI 

GET ONE FREE
ALL NIGHT 

LONG! 



Come and exper ience Re-v ive at  F lor ida Leather  Gal lery  f lor ida leathergal lery .com

11016 SOUTH CLEVELAND AVE. ,  FORT MYERS AND 28701 SOUTH TAMIAMI  TRAIL ,  BONITA SPRINGS 

OTHER LOCATIONS IN BRANDON, TAMPA,  CLEARWATER AND SARASOTA

AT FLORIDA LEATHER GALLERY YOU WILL LOVE DOING NOTHING.

Natuzzi Re-vive is the world’s first performance recliner.

A chair that is almost human, mimicking your every movement. 

Flexing as you change position, supporting your body 

and mind in a fluid dynamic form. Recline, Relax. Love Doing Nothing.

NATUZZIREVIVE.COM
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facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

1-800-593-7259  
www.keywestexpress.us

ROUND TRIP!*ROUND TR

$119
RIPRIPP!!!PP!!!******!!!P

GET AWAY
FOR ONLY...

*MINIMUM 8 DAY ADVANCE PURCHASE, NON-REFUNDABLE FARE.
CANNOT BE COMBINED WITH OTHER OFFERS. WEEKEND FEE APPLIES TO ANY 

TRAVEL FRIDAY THRU SUNDAY. EXPIRES JULY 31, 2015.

1 8001 800000000

YGET AWAY

fafacecebobookok com// t b

NEW MUSIC REVIEW
Courtney Barnett: ‘Sometimes I Sit 

and Think and Sometimes I Just Sit’
Courtney Barnett sings about see-

ing Jesus in the watermarks on a 
ceiling, buying organic vegetables 
and staring at a lawn that needs to 
be mowed on “Sometimes I Sit and 
Think and Sometimes I Just Sit,” her 
captivating debut album. But mix-
ing sing speaking with pop cooing 
and occasional full-on vocal blast, 
the Australian singer transforms her 
observations of the everyday into 
personal examinations of anxiety 
and insecurity, love and regret. Ms. 
Barnett’s writing has been rightfully 
compared to that of Nirvana’s Kurt 
Cobain in her ability to turn the 
mundane meaningful. But she’s also 
whip smart, insightful and, impor-
tantly, funny,  ala The Kinks’ Ray 
Davies. The single “Despreston,” for 
example, starts out talking about the 
purchase of a percolator saving $23 a 
week on coffee, shifts to the possibility 
of buying a house that has some con-
nection to a man who served in Vietnam 
and becomes an examination of mortal-
ity and responsibility. The shimmering 
music, like the rest of the album, is driv-
en by Ms. Barnett’s incisive guitar and is 
rooted in Pavement of the ’90s, but spins 
backward toward the spareness of the 
Modern Lovers and even a hint of the 
Velvet Underground on “Dead Fox,” a 
number about supermarket vegetables, 
hay fever and a “Jackson Pollock in the 
tar.” The songs range from the spacious 

ballad “Small Poppies,” which starts out 
about staring at the lawn and becomes 
a languid meditation on a break up, 
to he buzzing ‘90s alt rock stomp of 
“Pedestrian at Best,” with its key line 
“Give me all your money, and I’ll make 
some origami, honey.“ There’s garage 
rock on “Nobody Cares If You Don’t Go 
to the Party,” the ’60s pop in the look 
at insecurity and happiness  of “Debbie 
Downer,” and  layered, grinding guitar 
crescendos of “Kim’s Caravan” — all of 
which feel perfect. ■

— L. Kent Wolgamott 
Rating: 4 stars

File next to: Liz Phair, Sleater-Kinney
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This Fourth of July Join Naples 
Premier Steakhouse on the Bay

Specials for the whole family 
this Friday, Saturday 
and Sunday!!!!

1/2 RACK OF BABY BACK RIBS $10  FULL RACK $19
Includes fries, slaw and baked beans

ALL YOU CAN EAT FISH AND CHIPS $19
Includes coleslaw

(PRIME) PRIME RIB $19
Includes potato and vegetable

MINI SURF AND TURF 4oz Prime Filet w/4oz Maine Lobster Tail $39
Includes potato and vegetable

KIDS MENU: Hot Dogs, Sliders, Chicken Fingers & More!

Waterfront Dining at Venetian Village

All of Our Steaks are Prime and we Serve Naples Freshest Seafood

t-michaels.com
4050 GULF SHORE BOULEVARD NORTH; TAKE US 41 TO PARK SHORE

Open Sun-Thurs from 4 to 9 p.m.  |  Fri-Sat from 4 to 10 p.m.

Reservations Accepted 239.261.0622

Every Night Extended Happy Hour 4 to 7 (in Lounge Only)

HAPPY HOUR ALL WEEKEND LONG
 July 4th weekend 

KOVEL: ANTIQUES
Not necessarily beat up, 

‘clobbered’ pieces sell for less
BY TERRY KOVEL AND KIM KOVEL

Is an antique “clobbered” Chinese 
vase a valuable Asian ceramic? Fifty 
years ago, if you were clobbered, it 
meant someone beat you up. Recent 
auction catalogs have been describ-
ing porcelains using this word, and 
at an April 2015 Neal auction, a pair 
of very large “clobbered” famille rose 
porcelain vases sold for $4,780. The 
term clobbered has been used since 
the end of the 19th century. It meant 
patched or worn. In about 1970, we 
were appraising an estate, and the 
family had a 17th- or 18th-century, 
bright-yellow Chinese plate with blue-
and-white decoration that they were 
donating to an art museum. We took 
it to the museum expert, along with 
other Chinese porcelains that were 
being donated. He took the plate and 
much to our surprise, he climbed on 
his desk, held the plate close to the 
ceiling light fixture and said, “Clob-
bered. We can’t accept it.” The light 
showed that the plate was old with 
original blue-and-white decoration. 
But sometime, probably in the 19th 
century, someone in Holland, Eng-
land or some other European country 
enhanced the salability of the plate by 
adding the yellow glaze. Porcelains 
that were too plain or slightly dam-
aged were given added color by filling 
in the blue and white lines of a flower 
or adding a new border, flowers, ani-

mals, birds or even landscapes. Yel-
low, red and green enamel was added 
and “burned in” so it was permanent. 
Today, that clobbered piece would be 
bought for its decorative value and 
sell for far less than an original multi-
colored plate but more than a similar 
modern plate.

Q: I have a champer chest that was 
brought from China right after World 
War II. It is heavily carved on all sides 
with figures, some on horses, and 
trees. All around the border are carved 
flower heads and overlapping leaves. 
It also has a shaped brass clasp. It’s 
23 inches high, 41 inches wide and 20 
inches deep. Can you tell me what it 
might be worth?

A: Your chest is a camphor, not 
champer, chest, so called because it’s 
lined with camphor wood. In the 18th 
and 19th centuries, camphor chests 
were used to carry tea, silks and porce-
lain from China to Europe and Amer-
ica. Camphor wood has a fresh scent 
that is like eucalyptus, and is a natu-
ral repellent against moths. The out-
side of your chest probably is teak or 
rosewood. Sometimes the chests were 
plain, but usually they have ornate 
carving with ships, warriors and drag-
ons. Camphor chests also were used 
to store blankets, linens, clothes and 
papers. They were popular in Amer-
ican homes in the 1930s and ’40s, 
brought home by Americans who lived 
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Experience the Difference Good Taste Makes.
Monday–Thursday 11:30am–9:00pm

1427 Pine Ridge Road, #105, Naples

True Neapolitan Pizza and Authentic Italian Food

Lunch Menu
11:30am to 3:00pm 
Monday–Friday

All selections served with your 
choice of soup, house salad or 

fries and soft beverage.

Happy Hour Weekdays 4:00pm–6:00pm
Half Price Appetizers! 

Half Price Domestic Beer and House Wine!

in China or sailors who were stationed 
in Asia. Camphor chests made in the 
20th century sell for $50 to $400, 
depending on size, carving and condi-
tion. Chests from the 19th century sell 
for lots more. Yours probably is worth 
about $200 to $300.

Q: I have an old tin photograph of 
Jessie James, his brother, Frank, and 
an unidentified man. It’s been passed 
down in my family from my great-
great-grandfather. The story goes that 
he was given the picture by Jessie 
James. It’s in excellent shape. Is it 
valuable?

A: Collectors are interested in pic-
tures of the Old West and of outlaws, 
but the value depends on rarity and 
authenticity. The only known picture 
of Billy the Kid sold for over $2 mil-
lion dollars in 2011. Pictures of Jes-
sie James (1847-1882) and his brother 
Frank (1843-1915) are fairly common. 
The brothers grew up on a farm in 
Missouri. During the Civil War, they 
were part of a group of Confederate 
guerilla fighters that operated in Mis-
souri. After the war they belonged to a 
gang that robbed banks, stagecoaches 
and trains, and murdered several peo-
ple in the process. Jessie was killed 
by one of the gang members for the 
ransom money that was offered for his 
capture “dead or alive.” Frank turned 
himself in and led an honest life after 
that. An expert with knowledge of 
historical photographs would have to 
authenticate your picture in order to 
determine the value. If there is no way 
to prove it’s really the James family, 
the tintype is worth under $100.

 
Tip: Textiles need to “breathe.” 

Don’t put them in high stacks or hang 

them in tight groups. Leave room for 
air to circulate. ■

— Terry Kovel and Kim Kovel 
answer questions sent to the column. 
By sending a letter with a question, 
you give full permission for use in 
the column or any other Kovel forum. 
Names, addresses or email addresses 
will not be published. We cannot guar-
antee the return of photographs, but 
if a stamped envelope is included, we 
will try. The amount of mail makes 
personal answers or appraisals impos-
sible. Write to Kovels, (Florida Week-
ly), King Features Syndicate, 300 W. 
57th St., New York, NY 10019.

This 60-inch-high pair of Chinese clobbered 
famille rose porcelain vases from the 19th 
or 20th century sold for $4,780 at a Neal 
auction in New Orleans recently. They have 
multicolored decorations and a yellow ground.

WOW! 
$97 SPECIAL

$379 VALUE, YOU SAVE $282!

Patient Consultation, 
Exam, Cleaning and 
Necessary X-Rays 

(DO110, D0150, D0274)

PLUS FREE TEETH 
WHITENING

NOT VALID WITH THE PRESENCE 
OF PERIODONTAL DISEASE. 

SOME RESTRICTIONS APPLY. 
MUST CALL BY 7/9/15.

Located in the French Quarter

WE OFFER 
PAYMENT 

PLANS 
THROUGH 

CARE CREDIT 

GULF VIE WDENTISTRY.COM
LOCATED IN THE FRENCH QUARTER

501 Goodlette Road North Suite B202

Naples, FL 34102

Over a Century of Combined 
Dental Experience!

Dr. Craig Ashton–University of Buffalo

Dr. Gary Gordon–University of Michigan 

Dr. Dean Mourselas–University of Detroit Mercy

NOW ACCEPTING
NEW PATIENTS!

Call today! 

No Insurance? No Problem.  

Ask about our Dental Assistance Savings Plan!

Complimentary Emergency 
Exams and Second Opinions 

(D01407) 
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239.434.6533/thirdstreetsouth.com

very Saturday

www.mwaterfrontgrille.com | 239.263.4421 | 41 to Park Shore

Sunday Brunch & Lunch

New Arrivals Daily!
Free pick-up of furniture donations

968 Second Avenue North ~ Naples, FL ~  239.434.7115 
HOURS: Mon-Sat: 9:30 am-4:30 pm ~ DONATIONS accepted Mon-Sat:10 am-4 pm

Owned and Operated by The Shelter for Abused Women & Children ~ naplesshelter.org

THRU 7-9-15 may not be combined with any other offers

New Arrivals Daily!

Get An Additional 

20% OFF
ALL FURNITURE

FOURTH
From page 1

at sundown. Bring lawn chairs or blan-
kets. Coolers, tailgating and personal 
fireworks are not permitted. Addition-
al parking available at Germain Arena 
and Miromar Design Center. 

■ Moe’s Firecracker 5K
10 a.m. Saturday, July 4
Fleischmann Park, Naples
Gulfcoast Runners presents the 

annual race sponsored by Moe’s South-
west Grill. Packet pick-up is 10 a.m. to 
5 p.m. Friday, July 3, at Naples on the 
Run, 2116 Ninth Ave. N., or anytime 
after 6 a.m. on race day at the park. 
For more information, visit gcrunners.
com.

■ City of Naples
Fourth of July Parade
10 a.m. Saturday, July 4
Downtown Naples
The city’s annual Independence Day 

Parade starts at the corner of Third 
Street South and Broad Avenue South, 
turning onto Fifth Avenue and ending 
near Naples City Hall on Eighth Street 
South.

■ Collier County Fourth of July
2-10 p.m. Saturday, July 4
Sugden Regional Park
Collier County hosts an Indepen-

dence Day party that begins with a 
free ice cream social from 2-4 p.m. and 
continues with family-friendly activi-

ties at 6 p.m. leading up to fireworks 
at 9:15 p.m. For more information, 
including parking information, visit 
colliergov.com.

■ Naples Marina & Excursions 
Saturday, July 4
$55 per person, plus tax and gratuity
Avoid the parking trauma and book 

boat passage for a view of the down-
town fireworks show. Boarding begins 
and 7 p.m. and the boat pushes off at 
7:30 p.m. $55. For reservations or more 
information, visit cruisefishdive.com.

■ City of Naples Fireworks Show
Saturday, July 4
Naples packs the beaches for the 

city’s annual light show starting a sun-
down off the Naples Municipal Pier. 
Parking downtown is limited, though 
rooftop access in a public parking 
garage is a hassle-free tactic for a good 
view. 

■ Star-Spangled Bonita ’15
4-10 p.m. Saturday, July 4
Riverside Park, Bonita Springs
The fun starts at 4 p.m. and includes 

old-fashioned bed races and more fam-
ily-friendly activities. The fireworks 
start at sundown and are followed by a 
laser light show. For more information, 
visit cityofbonitasprings.org

■ Uncle Sam’s Sand Jam
Noon to 9 p.m. Saturday, July 4
Residents Beach, Marco Island
The fun for Residents Beach mem-

bers starts at noon and lasts through 
the fireworks display. There will be 
a deejay and family activities, plus 
hamburgers and hot dogs courtesy of 
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 © 2015 Pandora Jewelry, LLC • All rights reserved • PANDORA.NET  

WITH YOUR PURCHASE OF 
ANY TWO PANDORA RINGS*

JULY 2–12

FREE
RING

the mercato
9123 strada place #7107
naples, fl 34108
239.431.5520

740 n. collier blvd. unit 107
marco island, fl 34145
239.259.8660

protocol  
@ esplanade

“Be yourself; everyone else is already taken.” 

 - Oscar Wilde

The Promenade  26841 South Bay Drive  Suites 150 & 151  
(Near Roy’s Restaurant) 

Bonita Springs, FL 34135

239.221.3282

FOURTH
From page 20

Paradise Grill. For more information, 
visit marcocivic.com.

■ Hot Dog Eating Contest
2 p.m. Saturday, July 4
Bay Oaks Recreation Center
2731 Oak St., Fort Myers Beach
The town of Fort Myers Beach offers 

15 spots in three divisions (men’s, 
women’s and children’s) to see who 
can gulp down the most hot dogs and 
take home a $100 prize. Register by 
calling 765-4222 or emailing sarah@
fortmyersbeachfl.gov.

■ Fort Myers Beach Fireworks
9-10 p.m. Saturday, July 4
Much like in Naples, the public pier 

is the place to be to watch the fire-
works show once the sun goes down 
in Fort Myers Beach. ■

Goodwill, Boy Scouts want flags
Goodwill and the Boy Scouts of 

America are combining resources to 
collect used, soiled or damaged U.S. 
flags.

On Sunday and Monday, July 5-6, 
select Goodwill stores in Collier, Lee 
and Charlotte counties will collect 
unserviceable flags to be transported 
to Boy Scouts of America for a proper, 
dignified retirement. Scouts retire flags 
in a formal ceremony during which each 
scout is encouraged to comment about 
our nation and freedom.

Flag collection containers will be 
placed at Goodwill Retail & Donation 
Centers in Naples (Towne Centre loca-
tion, 3759 Tamiami Trail E.), Fort Myers 
(Daniels Road and Island Park Road), 
Cape Coral (Pine Island Road), Lehigh 
Acres and Port Charlotte. Stores are 
open from 10 a.m. to 6 p.m. July 5 and 
from 9 a.m. to 8 p.m. July 6. ■
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Impeccable Sophisticated Style.
Pre-Owned Women’s, Men’s &

Children’s Designer Fashions for
Resale & Consignment 

Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178, Naples

(239) 596-5044
MON-FRI 10AM-6PM

SAT 9AM-5PM SUN 12PM-5PM
NO APPOINTMENT NECESSARY

truefashionistasresale.com

SHOP 
ONLINE

24-7

BCBG
Chanel
Tory Burch
Gucci
Jimmy Choo
J. Crew
Louis Vuitton
Michael Kors
And More!

*Single item must be less than $100.00. This ad required at time 
of purchase. Limit one coupon per day per person. Not valid 

with any other offers or specials. Expires 7/31/15. (FW)

20% OFF
SINGLE ITEM* 

TUTOR

SPORTS TEACHER

CALL GLENN
AT 269-7625

Glenn Herriman

THIS WEEK ON WGCU-TV
THURSDAY, JULY 2, 8 P.M. 
Doc Martin, Season 5 
Remember Me
Martin and Louisa’s baby still doesn’t 

have a name, and P.C. Penhale warns 
them that time is running out. If they 
don’t register a name for the baby soon, 
the state will step in and name the baby.

 
FRIDAY, JULY 3, 9 P.M. 
The National Mall-America’s 
Front Yard  
The United States National Mall, set 

in the heart of Washington, D.C., is a 
place unlike any other on earth, and its 
history is equally fascinating.

 
SATURDAY, JULY 4, 8 P.M.    
A Capitol Fourth 
Celebrating 35 years on air, this show 

kicks off the country’s 239th birthday 
with an all-star musical extravaganza 
that puts viewers front and center for 
the greatest display of fireworks any-
where in the nation.

 

SUNDAY, JULY 5
8 P.M. – Last Tango 
in Halifax
Alan finally lets 

Celia into his secret 
about Gary, but is 
saddened when Celia 
punishes Caroline on 
her wedding day for 
his mistake. Mean-
while, Gillian loses her 
job after a humiliating 
visit from Cheryl.

9 P.M. – 
Masterpiece: 
Poldark
Poldark’s battle 

with the local gentry deepens. He faces 
one turning point with Elizabeth and 
another with Demelza.

10 P.M. – The Crimson Field 
Thomas wrestles with a growing 

attraction to Kitty, a terrified patient 
faces court martial and Sister Joan 
reveals a dark secret to one of her 
patients.

 
MONDAY, JULY 6, 10 P.M.   
Queen & Country London:
Royal City 
Sir Trevor McDonald introduces 

viewers to the ongoing traditions of the 
monarchy in London, from members of 
the Grenadier Guards, the Scots Guards 
of Buckingham Palace and the Horse 
Guards to the opening of the Parliament 
by the Queen.

 
TUESDAY, JULY 7, 8 P.M.     
American Experience
The Abolitionists, Part 1 

Shared beliefs unite Angelina Grimké, 
daughter of a plantation family; Fred-
erick Douglass, a slave; William Lloyd 
Garrison, founder of The Liberator; 
Harriet Beecher Stowe, a writer; and 
John Brown, who devotes his life to the 
abolitionist cause. Followed by Part 2.

 
WEDNESDAY, JULY 8
8 P.M. – Operation Wild
Find out how pioneering medicine is 

transforming ways to tend to animals. 
See a rhino’s groundbreaking skin graft 
after poachers stole her horns, and view 
a micro-surgery attempt to restore an 
orangutan’s sight.

9 P.M. – First People Europe 
Find out why Homo sapiens in prehis-

toric Europe prevailed over our geneti-
cally similar cousins, the Neanderthals, 
with whom they interbred. Learn what 
caused the Neanderthals’ extinction. ■ 

 
A Capitol Fourth, July 4

Last Tango in Halifax, July 5

The Newest Art Gallery 
in The Naples Art District is 

GALLERY HOURS:
Monday-Friday 10 a.m. - 4 p.m.  Saturday by Appointment

6240 Shirley Street, Unit 104, Naples

(239) 596-5099

FEATURING ART FROM LOCAL AND REGIONAL ARTISTS:

JACK MEGELA
Photography

HOLLY MANNECK
Mixed Media

JOHN ZIDEK
Sculpture

JOHN MASCOLL
Woodturning

MAUREEN & GARY SHULL
Jewelry

Art For Everyone

Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

It’s Local. It’s Entertaining. It’s Mobile.
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An independent affi liate of Hurley Travel Experts–Direct Travel Vacations

Luxury Small 
Ship Cruises 

Silversea Cruise Specialist

Private, Custom 
& Escorted Tours
Abercrombie & Kent 100 

Club Member

Hair 
Safari

Berkshire Commons
7223 Radio Road

Naples, Florida 34104
Se Habla Espanol

VISIT US AT

239.348.2887
APPOINTMENTS

WALK INS WELCOME

Call for 
Monthly Specials! 

Wildly 

Affordable 

Prices!

HAIRCUTS
COLOR

HIGHLIGHTS
PERMS

EYEBROW, LIP AND 
FACIAL WAXING

UPDOS
BLOWOUTS

BEARD TRIMS
HOT TOWEL SHAVES

Family owned Salon here to serve your entire family! 

All    
You  
Can 
Eat LUNCH SPECIAL

12pm-3pm Daily

With Purchase of A Non-Alcoholic Beverage

1585 Pine Ridge Road, Suite 5, Naples, Florida 34109

to to 10 & SUN 4 to 9

All You Can Eat 
SUSHI

$9.99

All You Can Eat 
PASTA
$5.99

Cannot be combined with any other off ers, specials or coupons.

C H I N A  B I S T R O
CHEF OWNED WITH 

38 YEARS EXPERIENCE

OPEN 7 DAYS A WEEK
Monday–Saturday 11:30 a.m. to 2:30 p.m.

                4:30 p.m. to 9:30 p.m.
Sunday 5 p.m. to 9 p.m.

omeinaples.com
WE MAKE THE BEST PEKING DUCK! 

OUR FOOD IS MADE WITH THE FRESHEST INGREDIENTS. 
FULL BAR & COMFORTABLE PATIO SEATING.

NAPLES CENTRE VILLAGES
6434 Naples Boulevard, Unit 406
Naples, Florida 34109

239.631.5633

TO OUR VALUED GUESTS: We have moved. 
Naples Boulevard is our sole location now. 
We thank you for your loyalty. Please join 
us at this location.
– Mark & Mary Cheng

10% OFF
Coupon is good up to 10 people. Please present 

coupon at time of seating. Cannot be combined with 
other offers. Offer is not valid on Friday, Saturday, 

Sunday or holidays. Valid through 7/9/15.

ENTIRE BILL

CELEBRITY EXTRA
Life after ‘Breaking Bad’

BY CINDY ELAVSKY

Q: Can you tell me 
what Aaron Paul is up 
to now that “Breaking 
Bad” is over? 

— Holly H., via 
email

A: Hulu just 
announced that Aaron 
has been cast as the 
lead in its new, origi-
nal series called “The 
Way” (working title). Aaron will play Eddie 
Cleary, a convert to a controversial move-
ment with a wayward past. He’s a husband 
and father who suffers a crisis of faith when 
all that he’s come to accept as truth in his 
life is fundamentally challenged. Michelle 
Monaghan plays his wife, Sarah. “The Way” 
examines a family at the center of a con-
troversial movement, with each episode 
taking an in-depth look at what it means to 
choose between the life we live and the life 
we want. The series is slated to premiere 
this winter. 

Q: With all the new shows announced for 
the 2014-15 TV season, it was said that “24: 
Live Another Day” would be shown in early 
spring 2015. Kiefer Sutherland starred in the 
series “24,” and either the 2015 show was 
going to start another series or a miniseries. 
Can you tell us what happened or is going 
to happen to “24” this year or in the future? 

— Jo-Ann, West Haven, Conn.
A: Back in fall 2013 (not 2014), I did report 

on the premiere of “24: Live Another Day,” 
which did indeed air from May through 
mid-July 2014. In September 2014, the 12-epi-

sode DVD and Blu-ray came out. Either you 
read an outdated article or got your years 
mixed up.

There is no word yet on whether “24” 
will continue as an event series; however, 
I can tell you that “Live Another Day” was 
very well-received. In fact, the Blu-ray edi-
tion has a bonus episode called “24: Soli-
tary,” which takes place approximately three 
years after the events of “Live Another Day” 
and features the return of Carlos Bernard as 
Tony Almeida as he attempts to be released 
from solitary confinement. 

Q: Can you tell me how Vivian Campbell 
of the band Def Leppard is doing? I heard his 
cancer came back. 

— Larry E., via email
A: As of this writing, Vivian had to miss 

the first few shows of the band’s summer 
tour with Styx and Tesla to receive treat-
ment for a recurrence of his Hodgkin’s 
lymphoma. Vivian explained what is going 
on via his Facebook page: “So, so happy to 
report that I’ve dodged the bullet of radia-
tion. I was due to start a course that would 
have sidelined me for most of the first leg of 
the U.S. tour, but my brilliant doctors have 
steered me toward an alternative course of 
treatment that will enable me to rejoin the 
tour. Furthermore, they’ve tailored future 
treatments to accommodate the tour sched-
ule, so I won’t have to miss any more 
shows.” ■

— Write to Cindy at King Features 
Weekly Service, P.O. Box 536475, Orlan-
do, FL 32853-6475; or email her at let-
ters@cindyelavsky.com.

PAUL

naplesfujiyama.com  239.261.4332

             50%OFF
       SELECT SIX-COURSE ENTREES

BUY ONE
GET ONE 

Located at:
2555 Tamiami Trail North, Naples, FL 34103 5-10 P.M. | 7 DAYS A WEEK

Our Japanese Master Chefs prepare 
and serve succulent dinners with 
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Downtown Fort Myers River District
www.verandarestaurant.com

We Guarantee An
Incomparable Dining Experience

239-332-2065
Reservations Recommended

2122 Second St. (at Broadway)
Lunch Mon - Fri 11am - 2pm

Dinner Mon - Sat 5:30 - 10pm
Courtyard & Indoor Dining

Closed Sunday

Extraordinary Since 1978

stjohnsshoppe.com • stjohnsthriftshoppe@gmail.com

(Now Accepting Credit Cards)

Happy 4th of July!

All Proceeds Benefi t Collier County Charities–A Ministry of St. John’s Episcopal Church

An Upscale Thrift

Tamiami Square Shopping Center
14700 Tamiami Trail North, Units 19 & 20

Naples, FL 34110

(239) 597-9518
(2 miles north of Immokalee Road on the east side of U.S. 41)

SAVE THE DATE
■ The fifth annual Peace, Love & 

Haiti pub crawl to benefit Hope for Haiti 
starts at 3:45 p.m. Saturday, Aug. 1, at Bar 
Tulia and includes subsequent stops at 
Hob Nob Kitchen & Bar and 7th Avenue 
Social, with Krista Fogelsong of ABC7 
leading the way. Tickets for $50 include 
three drink tickets and other goodies 
(T-shirts for the first 100 to sign up). Bring 
three personal hygiene items items for 
donation and earn a chance to spin the 
Wheel of Fun.  To sign up or for more 
information, call 434-7183, ext. 209, or visit 
hopeforhaiti.com.

■ The fifth annual Love That Dress! 
event to benefit PACE Center for Girls-
Collier at Immokalee takes place the 
evening of Wednesday, Sept. 2, at the 
Naples Grande Beach Resort. Tickets go 
on sale Aug. 1 at lovethatdress.org. For 
more information, visit the website or call 
Michelle Shaw Hashman at 248-9704 or 
Shannon Starr at 207-1878.

■ The fourth annual Trendy Tours & 
Trendy Travel luncheon and travel expo 
to benefit Champions For Learning takes 
place from 11:30 a.m. to 2 p.m. Thursday, 
Sept. 24, at the Hilton Naples. Tickets for 
$49 include a raffle ticket. Call 449-5065 
for reservations or more information.

■ The 25th annual Sand Dollar 
Awards gala hosted by the Collier Build-
ing Industry Association takes place Sat-
urday, Sept. 26, at The Ritz-Carlton Golf 
Resort. The silver anniversary theme is 
“Vintage Grace & Glamour.” The evening 
begins at 6 p.m. and includes cocktails and 
dinner. Tickets are $150. For reservations 
or more information, including details 

about various sponsorship opportunities, 
call 436-6100 or visit cbia.net.  

■ The Naples Area Professional 
League of Executive Services, a busi-
ness-to-business networking organiza-
tion, invites the public to its annual Big 
Event on Wednesday evening, Oct. 14, at 
Shula’s at the Hilton Naples. Cocktail hour 
will be followed by a three-course dinner 
and a presentation by world-renowned 
chocolatier Norman Love, founder and 
president of Norman Love Confections in 
Naples, Estero and Fort Myers. The event 
is open to the public and will begin with 
a cocktail reception followed by a three-
course meal with guest speaker, Norman 
Love. The award-winning Mr. Love is 
chef, president and founder of Norman 
Love Confections. Sponsors of the Big 
Event are Florida Weekly, Gulfshore Life, 
Shula’s and the Hilton Naples, Naples 
Flowers and Naples Print Source. For 
tickets or more information, visit naples-
group.net.

■ Physician Led Access Network of 
Collier County hosts a Swanky Speak-
easy evening of fun Saturday, Oct. 17, at an 
as yet undisclosed location (you’ll need a 
password, too). The night includes pro-
fessional regulation casino-style gaming 
as well as music, food, drink and a silent 
auction. Numerous sponsorship opportu-
nities are available starting at $1,000. For 
information, call 776-3016 or visit plancc.
org. 

■ Humane Society Naples holds its 
17th annual Tea & Fashion Show from 
11:30 a.m. to 2:30 p.m. Friday, Nov. 6, 
at The Ritz-Carlton Beach Resort. This 
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Centrally Located Just Off U.S. 41
933 Creech Road, Suite 7 

Naples, Florida 34103
(in the Seabreeze Plaza)

239.263.8400

Owned and Operated by Gregg Sari

Appointments Preferred
Drop-Offs Welcome

Hooker, Hitchcock, 
Lillian August, 
outdoor furniture 
and more.

Unqiue Designer Fashions 
& Vintage Accessories

Follow Our Inventory 
and Specials! 

SUMMER HOURS 
Tue 11-5, Wed 11-6
Thu, Fri, Sat 11-5

55

Wine Down 
Wednesdays
Shop late and 
enjoy a 
glass of 
wine while 
you shop!

SUN–THU 11:30AM TO 10:00PM FRI–SAT 11:30AM TO 11:00PM

THE VILLAGE ON VENETIAN BAY
4360 Gulf Shore Boulevard North, Naples, Florida 34103

239-263-FISH (3474) fishseafoodrestaurant.com

F I S H
R E S T A U R A N T

At FISH, the quality of our food stands for itself !

Offer served daily from 11:30 a.m. to 3:00 p.m. No substitutions please. No promotional gift certificates.

LUNCH SPECIAL
 Choose One:

 Ugly-ripe tomatoes, basil and feta 
 cheese, white balsamic vinaigrette

 Mixed baby lettuce, fresh herbs, 
 shallot vinaigrette

 Please ask your server for daily soup

 Choose One:

 Fried oyster with remoulade and 
 heirloom cabbage slaw

 
 HERB BUTTER
 Grilled pounded chicken breast 
 with mixed green salad and shaved 
 Parmesan

 Spicy tempura fish roll, seaweed 
 salad, chili-sesame vinaigrette

 Battered mixed fish fried, whipped 
 tarter and potato chips (add fries $2)

 Sautéed baby spinach and garden 
 vegetable with feta and fontina 
 cheese

IN THE BAR

HAPPY HOUR
3:00PM TO 6:00PM
Half price well drinks  

and house wine!

WITH PURCHASE OF $40  
MINIMUM PER PERSON

Cannot be used in conjunction with  
first seating, lunch special, happy hour  

or nightly specials. Good till 7/31/15.

All sandwiches served on our baguette.Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

Naples Princess

Buy One Get One 
Half Price

Wednesday Dinners
Saturday Sightseeing 

(12:30 & 3:00)
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets. 
No other coupons or discounts apply.

Off ering Daily Public Cruises
 Seabreeze Lunch, Dinner, 
 Hors d’oeuvres, 
 Aft ernoon and 
 Sunset Sightseeing 

55

Summer Specials

Live Entertainment on Tuesdays through Summer!
The Best Way to Experience Naples from the Water

year’s theme is “Matinee at the Movies.” 
For information about tickets and spon-
sorship opportunities, call 643-1555, ext. 
18, or email events@hsnaples.org.

■ The seventh annual Naples Inter-
national Film Festival is set for Thurs-
day through Sunday, Nov. 5-8. The red 
carpet opening night gala and screen-
ing take place Nov. 5 at Artis—Naples, 
while features, documentaries and film 
shorts of all genres will be screened 
at Silverspot Cinema at Mercato Nov. 
6-8. Check naplesfilmfest.com for details 
as the date draws near, or call 775-3456 
for information about becoming an NIFF 
member or sponsor.

■ The 12th annual Hats in the Gar-
den: “The Confection Collection – 
Delectable Designs from Garden to 
Runway”  to benefit Naples Botanical 
Garden takes place Wednesday, Nov. 11, 
at the Garden. Leslie Fogg and Kath-
leen Rooney are this year’s chairs; Kathy 
Wood is Hats in the Garden ambassador. 
Northern Trust is the presenting spon-
sor; additional sponsors include Naples 
Illustrated; Saks Fifth Avenue; Arthrex; 
Premier Sotheby’s International Realty; 
Arabesque of Naples; Kellie Jacoby, J3 
Multi-dimensional Marketing; Rufino 
Hernandez, The Garden District; Sukie 
Honeycutt and Tony’s Off Third; Naples 
Soap Company and Mr. and Mrs. John E. 
Vandenberg. For more information, call 
the Garden at 643-7275. 

■ Uncorked, an evening of fine wine, 
fine food and entertainment to benefit 
Youth Haven, takes place from 5-8 p.m. 

Friday, Nov. 13, at Mediterra Beach Club. 
Tickets are $125. For reservations or more 
information, visit youthhavenswfl.org.

■ The 57th annual NCH Hospital 
Ball takes place Saturday, Nov. 14, at 
The Ritz-Carlton Beach Resort. Proceeds 
from this year’s ball have been designated 
for the stroke program at NCH. This 
year’s co-chairs are Kim Ciccarelli Kan-
tor and Jan Kantor. Tickets for $500 per 
person include live and silent auctions 
as well as dinner, dancing and entertain-
ment throughout the evening. The NCH 
Physician of the Year and Nurses of the 
Year awards are also presented during 
the program. 

For tickets or more information, includ-
ing details about sponsorship opportuni-
ties, call 624-2019 or visit nchmd.org/
hospitalball.

■ The Immokalee Foundation holds 
its Charity Classic Celebration & Fund 
A Dream Auction on Friday, Nov. 20, at 
The Ritz-Carlton Beach Resort. The TIF 
Charity Classic Pro-Am Golf Tournament 
precedes the celebration on Monday, 
Nov. 16. For information about tickets and 
sponsorship opportunities, call 430-9122 
or email info@immokaleefoundation.org. 
To register online, visit immokaleefoun-
dation.org. 

■ The Aqua Gala to benefit the Gua-
dalupe Center takes place Wednesday 
evening, Jan. 13, 2016, at The Ritz-Carlton 
Golf Resort. For more information, con-
tact Megan Becker by calling 657-7124 or 
emailing mbecker@guadalupecenter.org.

■ PAWS Assistance Dogs will be the 
sole beneficiary of the Celebrity Martini 
Glass Auction set for Saturday, Jan. 16, 
2016 at Artis—Naples.   

The signature auction will feature more 
than 20 martini glasses, each autographed 
by an A-list celebrity or a modern-day 
hero. Once the autographed glasses arrive 
in Naples, they are assigned to local art-
ist and artists from around the globe to 
decorate and design with the celebrity’s 
career accomplishments and personality 
in mind. One glass can bring $5,000 to 
$25,000 from a collector.

What began as a cocktail party for 
friends in 2008 has now turned into an 
annual fundraising event for local char-
ities. CMGA founder Brenda Melton’s 
concept was and still is to bring together 
fundraising, art, music and entertainment 
to benefit the community and its chosen 
charities. 

PAWS Assistance Dogs promotes inde-
pendence and enhances the quality of life 
for combat wounded veterans and chil-
dren with special needs through partner-
ships with skilled assistance dogs.

For more information about PAWS 
Assistance Dogs, visit pawsassistance-
dogs.org. For information about CMGA 
sponsorship opportunities or tickets to 
the martini-glass auction, call 775-1660. ■

— It’s never too early to mark your 
calendar for galas and fundraisers not to 
miss in the season coming up. Nor is it too 
soon to list your nonprofit organization’s 
event in Florida Weekly. Email details to 
Cindy Pierce at cpierce@floridaweekly.
com.

SAVE THE DATE
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Come Experience The Woodhouse Difference!

naples plaza | 2059 tamiami trail n | naples, fl 34102 | Naples.WoodhouseSpas.com   239.403.spas (7727)

experience a tranquil, transformational environment
massage | facials | body treatments | microdermabrasion |  hydrafacial | manicures | pedicures | waxing | gifts | events

Summer Weekday Special!  20% OFF 2 or more services*
*monday–thursday. 

please enjoy on same visit. 
$65 minimum service.
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Olga Placeres, Marilyn Ward and Wilma Boyd Amy Spradlin and Lesley Colantonio

Marsha Berquist and Pat Classen Carol Heitz and Mike Heitz

Loretta Vento and Joe Vento Ann Sullivan and Kimberly Hale

Sandi Hamann and Lillian Rudd Kyle Nevius and Pamela Anastasia

Wilma Vanderveen and Arlene Lento Piper Brown and Alexia Anastasia

Jennifer Allen and Matthew Allen Kim Etzel and Theo Etzel

Marianne White and Rachel Schutt Marilyn Varcoe and Karole Davis

Kit Mathews and Linda Aubel Kristen Goodman, Dennis Goodman and 
Tammy Lynn

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

SOCIETY
Preferred Travel hosts

Cuba presentation
The Shoppes at Vanderbilt

host a Make-A-Wish benefit
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Brian Pulver, Kelly Pulver, Brooke Michei and David Michie Jason LaFond, Edee DeLuca, Sandra Edwards and Kylen Moran

Sherry Bryant and Nicholas Steege

Irena Ssance and Alina Brannon

Phil Corrente and Elizabeth Parenteau Bill Nichols Jr. and Nancy DagherMelissa Wychocki and Nick Wychocki

Michael Milner and Heather Milner Michael Bernsen and Teri Nies

Patrick Flanigan and Marsha McDonald Mary Fischer and Scott Fischer

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

SOCIETY
Friends of the Foundation, LaPlaya Beach Resort host The Grape Celebration for NCEF
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(239) 992-0991
26107 HICKORY BLVD., BONITA SPRINGS

VISIT BY LAND: 2 miles North of Bonita Beach Rd. & Doc’s Beach House 
VISIT BY SEA: Look for Channel Marker 60 on Estero Bay and head West

Follow Us On 

Serving Lunch & Dinner: Tuesday - Saturday 11am - 9pm  |  Sunday 11am - 8pm

LOBSTERFEST
1 lb. Live Maine

$24.99
ALL DAY EVERY DAY

WEDNESDAYS:
$3 Fish Tacos
Order as many as you like!

FRIDAYS: 
Fish Fry
All You Can Eat! 
Flaky Alaskan Cod $13.50

BOGO 50%
Purchase One Entrée 

and Receive the 
Second at Half Price

18% Gratuity Added Before Coupon.  One Coupon 
Per Couple. May Not Be Combined with Any 

Other Offer or Special.  Expires 7/16/15.

Get Out of  Your Zip Code 
and Discover Bonita's 

Hidden Waterfront Gem.  
EST. 1969

4221 East Tamiami Trail, Naples 

239.455.5111
seafoodrestaurantnaples.com

JOIN BILL’S FOR OUR ALL DAY 
4TH OF JULY PARTY!

6-7 Pound Lobsters  $59.99
9-10 Pound Lobsters  $99.99

Oysters on the Half Shell  $1.25
Littlenecks  $0.75   |   Tomahawk Steaks
Our Famous Prime Rib Served all Day!

$7.00  Kettle One Drinks All Day
$5.00  Captain Morgan Drinks All Day

Margarita Specials All Day

Live Performance from Kim Mclean
Then watch the Sugden Park fi reworks from our front patio!

This will be the best 
4th of July Party in Naples!

CUISINE NEWS
From ‘fish ribs’ to beach dining
and a United Way to-do, there’s

a lot on the menu for local diners
BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

HB’s on the Gulf at the Naples Beach 
Hotel & Golf Club has introduced a Toes-
in-the-Sand option that enables diners to 
take their meal on the literal beach with 
white linen table service, a five-course 
dinner, choice of wine or champagne 
and candlelight. Included on the menu 
are several small plates such as seared 
scallops, roasted oysters and horseradish-
marinated shrimp. Large plate options for 
this new service include New York strip 
steak and grilled shrimp, grilled pork ten-
derloin, Maine lobster topped with blue 
crab and pan-roasted Frenched chicken. 

HB’s on the Gulf is open for dinner 
service from 5:30 p.m. to 10 p.m., and the 
Toes in the Sand option starts at $360 per 
couple. 851 Gulf Shore Blvd. N. 435-4347 
or naplesbeachhotel.com.

Dinner and a show 
for United Way

The second annual Nogala Gala to 
benefit United Way of Collier County 
takes place Friday, July 10. Guests can 
enjoy cocktails and a three-course din-
ner at either Vergina or Mangrove Café 
(or cocktails at one, dinner at the other) 
before heading to the Sugden Communi-
ty Theatre for a performance of “Legally 
Blonde, The Musical.” 

Tickets are $125. Proceeds will support 
Collier 211, which provides free, anony-
mous and confidential help and referrals 
24/7, in a variety of languages (dial 211 or 
263-4211, or text 898-211). For tickets or 
more information, call Dayhanna Acosta 
at 261-7112, ext. 201, email Dayhanna.
acosta@uwcollier.org or visit unitedway-
ofcolliercounty.org.

Take Note
■ Crave Culinaire is cooking up a 

summer series in which the catering 
company’s team will demonstrate cook-
ing techniques and teach guests about the 
latest developments in culinary science. 
Each “Test Kitchen Experience” evening 
will end with a multi-course dinner in the 
kitchen’s food lab. The schedule will be 
announced soon on company’s website, 
craveculinaire.com. 

■ Maura Methany, chef chocolatier 
with Norman Love Confections, recently 
visited her alma mater, Johnson & Wales 
University in Providence, R.I., as its 175th 
Distinguished Visiting Chef. She con-
ducted two demonstrations for 300 stu-
dents and faculty members. Three times 
a year, the school invites internationally 
recognized chefs from around the world 
to share their knowledge and techniques 
with students.

■ Bar Tulia serves up a culinary salute 
to Independence Day with an all-American 
cookout menu starting at 11:30 a.m. Sat-
urday, July 4. Chef Vincenzo Betulia will 
prepare the Bar Tulia burger, Kobe beef 
hotdogs and Calabrian-style grilled ribs, 
all served with traditional sides of potato 
salad, slaw and corn. The restaurant’s regu-
lar menu will also be available. 462 Fifth 
Ave. S. 228-7606 or tulianaples.com. 

■ Vom Fass in Mercato has a full 
schedule of free events showcasing its 
specialty liquors and epicurean bites:

Ice Cream Social: Enjoy macaroons 
courtesy of Le Macaron and tastings 
of house-supplied gelato dressed with 
condiments such as hazelnut oil, Latte 

Macchiato Liqueur and Scotch whiskey. 
Children welcome. 6 p.m. Friday, July 3, 
and Sunday, July 5.

American Whiskey Tasting: Learn 
about the history and production of 
American whiskeys while sipping rye and 
bourbon. 6 p.m. Friday, July 3.

The Alchemy of Absinthe: Learned 
about the fabled elixir while enjoying 
tastings and pairings. 6 p.m. Friday, July 
10, and Sunday, July 12.

Brunch & Bubbles: Sample brunch 
bites, bubbly cocktails and mocktails. 11 
a.m. Saturday and Sunday, July 18-19. 

Irish Whiskey Tasting: Sip samples 
of Irish whiskey and take home a grab 
bag. 6 p.m. Tuesday, July 21.

For more information, call 513-0103 or 
visit vomfassnaples.com.

■ Whole Foods has packed this 
month full of health-oriented culinary 
events. Here what’s coming up in the 
week ahead:

Uncorked Friday Wine Tasting: 
Enjoy samples of wines paired with spe-
cialty cheese. Proceeds benefit PAWS 
Assistance Dogs. $10. 6 p.m. Friday, July 3. 

Health Starts Here: The store’s 
healthy eating specialist hosts a weekly 
cooking class featuring health-inspired 
dishes. This month’s topics are raw vegan, 
sprouts, healthy picnics and healthy 
sweets. $10. 6:30 p.m. every Tuesday.

Top 10 Summer Wine Class and 
Tasting: Enjoy Whole Foods top 10 
wines as selected by wine teams across 
the country. Registration required. $10. 5 
p.m. Wednesday, July 8.

Appreciate Your Brews: Explore and 
sample a wide variety of beer styles 
and flavors paired with an assortment 
of cheeses. Proceeds benefit The Ricky 
King Foundation. $5. 6 p.m. Friday, July 10.

For more information, call 552-5100 or 
visit wholefoodsmarket.com.

■ Want to work on your skills in the 
kitchen? Here are some cooking classes 
on the front burner:

The Good Life of Naples, 2355 
Vanderbilt Beach Road; 514-4663 or good-
lifenaples.com – Flavors of Thailand: 
Thursday, July 9 ($60); Florida Seafood: 
Wednesday, July 15 ($65); Sandwiches: 
Saturday, July 18 ($50).

Sur La Table, 9501 Strada Place, Mer-
cato; 598-1463 or surlatable.com – Cool 
Summer Desserts: Sunday, July 5 ($69); 
Grilling Made Easy: Sunday, July 5 ($69); 
Fresh Mediterranean Flavors: Tues-
day, July 7; Spectacular Spanish Paella: 
Wednesday, July 8 ($69). ■

— Email food and dining news to Lindsey 
Nesmith at lnesmith@floridaweekly.com.

COURTESY PHOTO 

Diners looking for something a little exotic can 
head over to Sea Salt on Third Avenue South 
and order “fish ribs,” which are actual ribs 
from a large Amazonian fish called a tambaqui. 
Chef Jason Goddard’s preparation, shown 
here, includes Pisco sour chimichurri sauce, 
charcoal-roasted yams and ocean broth. 
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 /2 Off Bottle Wine
Wednesday

(Bottles under $100)

Early Dining
Daily 5 - 6:30pm

$26.95 - 3 Courses

Date Night 
Sunday nights

3 Courses - $50 per couple
SUNDAY

Date Night
3- CO U RSE DINNER

 $50 per couple

DAILY

Lunch Special
2  for $14

 Pick 2 lunch items
 $14 per person

THURSDAY

Half-Price Wine
( Bottles under $100 )

THURSDAY, FRIDAY 
& SATURDAY NIGHTS

Live Music
The Incorrigibles

featuring, Susie Hulcher

DATE NIGHT
3 Course Dinner for 2

$50
Sunday Dinner

$4 at four o'clock  $5 at five  $6 at six  
$7 at seven $8 at eight  $9 at nine  $10 at ten

$55 Perrier-Jouët bottles all day throughout the restaurant.

Available in the lounge and bar only!
4-10pm Tuesdays

CHAMPAGNE TUESDAYS

 239 . 435 . 1166

1177 THIRD STREET SOUTH, NAPLES FLORIDA

CAMPIELLO.DAMICO.COM

239 . 213 . 3357

494 FIFTH AVENUE SOUTH, NAPLES FLORIDA

CAFELURCAT.COM

2 for $12

239. 598 . 0887

MERCATO, NAPLES 9123 STRADA PLACE

MASA-RESTAURANT.COM

HAPPY HOUR

 $ 5  

Sunday-Thursday 3 pm - 6 pm  &  10 pm - Close

Friday & Saturday 3 pm - 6 pm  &  11pm - Close

DAILY LUNCH SPECIAL

PICK 2

Margaritas    House Wine 

Draft Beers     Appetizers

FIRST

Hearts of Palm Salad  /  Chicken Quesadilla

Romain & Frutas Salad  /  Chicken Tortilla soup

SECOND

Steak Tacos  /  Fish Tacos  /  Duro Tacos

Carnitas Tacos  / Chicken Tamale

bar only

Avenue

Wine, Beer, Appetizers5
4PM - 6PM  &  10PM - Close

$

HAPPY HOUR

on   th5

( BAR ONLY )

DAILY

2 for $12 LUNCH
Pick 2 items for 12 dollars

FIRST
Caesar Salad

Campiello House Salad  /  Soup of the Day

SECOND

Margherita Pizza  /   Primi Cavatelli
Primi Penne  /  Half Spit Roasted Beef

Half Spit- Roasted Turkey Breast Panini 

THE DISH 
The Dish: Lobster Salad Gyro

The Price: $15.25

The Place: Riverwalk at Tin City
1200 Fifth Ave. W.

The Hours: 11 a.m. to 9 p.m. Monday-
Saturday, 10:30 a.m. to 9 p.m. Sunday

The Full Menu: riverwalktincity.com. 

The Details: We had a family event 
last weekend and once the party was 
over, the Neapolitans were left with a 
problem: How does one give guests a 
nice Naples experience while the heat is 
topping out at 92 degrees with humid-
ity hovering around 70 percent? These 
were delicate northeastern flowers we 
were charged with entertaining, and 
even we were disgusted with the weath-
er. Our solution? Waterside dining at 
Riverwalk. We were on the water, the 
breeze was nice and my lobster gyro 
was the perfect lunch option because it 

was hearty and cooling. A healthy serv-
ing of lobster mixed with mayo, celery 
and bacon came wrapped in a pita and 
was accompanied by a pile of kettle-
style potato chips and a pickle (which 
was quickly snagged by my daughter 
when she realized she didn’t receive one 
with her hot dog). My lobster gyro was 
tasty and filling, and there was enough 
in the pita that by the time I finished it, 
there was some leftover to be forked off 
the plate. Highly recommend.

One More Thing: Riverwalk offers 
Sunday brunch until 2 p.m., complete 
with a Bloody Mary bar. I cannot ignore 
a Bloody Mary bar and I didn’t. I built 
mine with Grey Goose vodka, Clamato, 
Old Bay seasoning and blue cheese 
olives, of which I snagged a few extra on 
a napkin for the brine-loving kindergart-
ner I brought with me. ■  

— Lindsey Nesmith
lnesmith@floridaweekly.com
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We bring in music’s most engaging 
entertainers who are serious about their 

craft and passionate about entertaining you.

BIG music: 

239-598-3473
www.agavenaples.com

Southwest corner of 
Airport & Vanderbilt

Serious fun. Serious flavor. @

Happening

agavenaples

/AgaveNaples

AgaveNaples

NaplesAgave

#

The perfect complement 
to our big flavors.

YOUR CHOICE OF AN

SUMMER MENU
5:30 TO 7:00 P.M.

PAST REPASTS
Here are some capsule summaries of 

previous restaurant reviews:

■ Alto Live Jazz Kitchen, 492 Bay-
front Place, Naples; 261-2586

Summoning the spirit of Philadel-
phia’s famed jazz supper club Zanzi-
bar Blue, at which he was once chef, 
Charles Mereday has created a sleek, 
sophisticated space where there’s great 
attention afforded to food, music and 
cocktails. There’s live jazz on the stage 
most nights. Enjoy it while dining on 
a charcuterie plate of artisan meats, 
cheese and house-pickled veggies, an 
Asian-style tuna cocktail, steamed buns 
with tender teriyaki chicken or the cap-
rese salad with heirloom tomatoes and 
the hearty Alto burger (topped with 
cheddar and a fried egg, tomatoes and 
lettuce). A simple but elegant dish was 
the salmon served with kale, water-
melon and feta. For dessert, consider 
the Alto trio: the harmonious combo of 
flourless chocolate torte, dark chocolate 
and orange mouse and white chocolate 
ice cream. Full bar. 

Food: ★ ★ ★ ★ 
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★
Reviewed September 2014

■ The Bay House, 799 Walkerbilt 
Road, Naples; 591-3837

Seated in the dining room gazing out 
on the tranquil mangrove-lined Coco-
hatchee River, you’ll find it hard to 
believe U.S. 41 is just yards away. The 
grand view is matched by superb food 
and polished service. Executive Chef 
Andy Hunter and his team have done 
a masterful job of showcasing fresh 

seafood (with a nod to carnivores in the 
form of steak and one chicken dish). An 
appetizer called South of Broad features 
perfectly cooked fried green tomatoes, 
tangy goat feta, basil puree and tomato 
jam. A roasted beet and citrus salad, 
which included a delicious horseradish 
panna cotta, was an equally good start. 
The Coastal Pan Roast consisted of 
golden tilefish, shrimp, a Tampa devil 
crab, Carolina gold rice, baby vegeta-
bles, corn pudding and red wine sauce. 
Seafood pirlau, a Low Country version 
of bouillabaisse, contained scallops, 
shrimp, mussels, and an outstanding 
house-made seafood sausage in a mild 
seafood brandade served with seafood 
fumet on the side. Florida Sunshine 
— goat cheese cheesecake with pink 
grapefruit gelee and pools of blood 
orange and lemon curd, finished with 
tangy lime granita — was an excellent 
end to a top-notch meal. Full bar. 

Food: ★ ★ ★ ★ ½ 
Service: ★ ★ ★ ★ ½ 

Atmosphere: ★ ★ ★ ★ ★ 
Reviewed May 2014

■ Bokamper’s Sports Bar & Grill, 
8001 Plaza del Lago Drive (Coconut 
Point), Estero; 992-7611

The palm fronds and plantation shut-
ters of Hemingway’s Island Grill have 
given way to myriad TV screens and 
oversized images of sports figures that 
are the trappings of Bokamper’s. The 
small chain started in Plantation by a 
longtime Miami Dolphins player has 
another location off Vanderbilt Beach 
Road in North Naples. Not surpris-
ingly, the menu is mostly dedicated to 
sports-bar fare — appetizers of dips and 

fried snacks along with wings, burg-
ers and other sandwiches, flatbreads, 
sliders and tacos. The majority of the 
dishes we tried, though not particularly 
innovative, were nicely executed. The 
jalapeno crab dip, a bubbling bowl of 
molten cheddar, sour cream and real 
blue crabmeat, is a good way to start, 
as are Southwestern chipotle eggrolls 
stuffed with tender chicken, corn, black 
beans, spinach, bell peppers and cheese. 
Bokamper’s burgers achieve a good bal-
ance of ingredients. Full bar. 

Food: ★ ★ ★ ½ 
Service: ★ ★ ★ ½ 

Atmosphere: ★ ★ ★ 
Reviewed September 2014

■ La Bazenne, 474 Fifth Ave. S., 
Naples; 682-8623

Whether it’s breakfast, lunch or din-
ner you fancy, La Bazenne is prepared 
to serve it to you with proper French 
style and flair. A cozy little spot on 
Fifth next to Osteria Tulia, it’s operated 
by Martine and Bernard Giacometti. 
(His parents have run the original La 
Bazenne in France for 40 years.) From 
crepes, salads and burgers early in the 
day to the more complex and interest-
ing dinner lineup, Chef Andy Hyde’s 
fare is tres magnifique. The octopus 
salad is outstanding (rendered tender 
via sous vide preparation) and served 
with broccoli rabe, cherry tomatoes and 
lemon verbena pesto. A chevre starter 
with cherry tomatoes, dried cranberries, 
pumpkin seeds and mixed greens was 
also excellent. Entrees of diver scallops 
with English peas, scallops and pom-
mes fondants were elegant and perfect, 
as was the crisp lavender duck with 

Florida orange glaze, kohlrabi and pom-
mes almond. A cheese plate and aph-
rodisiaque crepe provided a wondrous 
ending to a flawless meal. Beer and wine 
served. 

Food: ★ ★ ★ ★ ★
Service: ★ ★ ★ ★ ★

Atmosphere: ★ ★ ★ ★ 
Reviewed July 2014

■ Patric’s, 2091 Pine Ridge Road, 
Naples; 596-7708

Long-time area chef Patric Achilles 
and his husband, Gary Teater, are back 
with a breakfast and lunch joint named, 
not surprisingly, Patric’s. The owners 
are as friendly and charming as ever. 
There are loads of breakfast and lunch 
items, including paleo options (pro-
teins, veggies, fruits, roots and nuts), of 
which the chef is a devotee. Want gluten 
free? They’ve got that, too. Those how 
have no such dietary limitations might 
tuck into the Brie-stuffed French toast 
with peaches for a decadent, satisfying 
start to the day. The pot roast skillet was 
a hearty blend of home fries, pot roast, 
gravy, onions, eggs, cheddar cheese and 
a fresh biscuit. Even if you’re full, take 
home some homemade chocolate-choc-
olate chip cookies for later. 

Food: ★ ★ ★ ★ ½
Service: ★ ★ ★ ★

Atmosphere: ★ ★ ★ ★
Reviewed June 2014 ■

                            Key to ratings

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good

★ ★ Fair
★ Poor 
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700 Fifth Avenue South 
Naples, Florida 34102 

Reservations 239.659.7008 VerginaRestaurant.com
Like us on Facebook @VerginaRestaurantNaples

bar happy hour
Healthy Mediterranean Food

15% 
OFF

Cannot be combined with
any other offer or promotion.

Expires 7/31/15. 
Bring in or scan coupon 

on your cell phone.

REGULAR
LUNCH & 
DINNER 
MENU

on Food & Beverage
Monday
All Night

Half Price on All Beverages

Tapas Menu From $5

3:30pm-Close

CHEF Q&A
Tony Ridgway, the patriarch of restaurateurs in Naples

■ Tony Ridgway, chef/owner Ridg-
way Bar and Grill, Tony’s Off Third, 
Bayside

Age: 71
Education: Bachelor’s degree in his-

tory from Kenyon College
From: Born in Dayton, Ohio, and grew 

up in Chester County, Pa. Moved to Naples 
in the late 1950s.

Previous restaurants: Truffles, Chef’s 
Garden, Plum’s, Villa Pescatore

Q: You have operated successful restau-
rants for decades. To what do you attribute 
your longevity?

A: There are a lot of chefs in town with 
huge capabilities. I’m sure in certain areas 
they exceed my abilities. Where I’m com-
petitive is that I have dined in as many or 
more fine dining restaurants around the 
world and know what the level of expecta-
tion is. I’ve recognized that the importance 
of food at a restaurant can be overstated 
when, in reality, how you are treated is 
most important. Great food cannot over-
come mediocre service or environment, 
but great service can overcome less than 
perfect food.

Q: Nonetheless, you are known for set-
ting high standards for food quality. How 
do you do that?

A: Every day we talk about dishes in 
detail in the kitchen. We make minute 
changes in the dishes, such as the fried cal-
amari, adding shishito peppers and quickly 
fried wedges of cured lemon. I don’t have 
the most current menu. I don’t have the 
latest imported pork on my menu, but I 
do have a great one. I don’t have the best 
dry aged beef like The Continental, but 
I have a great steak. The fish is as local 
as we can possibly get. I don’t bring in 
Alaskan salmon in season because I don’t 
think customers want to pay $10 more than 
we charge for the Scottish variety. We are 
comfortable where we are. There’s enough 
cutting edge to the menu that we are there, 
but not so much that I’m uncomfortable 
because that’s not who I am.

Q: How would you describe your style 
of cooking?

A: The roots are based in American 
cuisine with French elements.

Q: Any chefs you admire?

I would love to have dinner with Antho-
ny Bourdain. But I would stop at two 
drinks. I’d love to talk with him about line 
cooks. I love line cooks. They are the ones 
who do so much of the work. My job is to 
design the menu so they can produce 450 
covers on a Saturday in March. Our food 
comes out perfectly executed. Our line 
cooks have all been here an average of six 
or seven years. I respect them. I seek their 
input.

Q: How did you figure out you wanted 
to be a chef?

A: A lot of my culinary foundation came 
from my early years in Chester County, 
Pa. My family and friends all loved food. 
Everyone had a garden. I was raised in 
an apple orchard and there were cherry 
and peach orchards nearby. I made my 
first apple pie at age 8. I still love doing it. 
During my years at Kenyon College I was 
always in charge of the party. I went to the 
bakery, grocery, cooked all day long.  It’s in 
my blood. 

After college, I joined the Air Force, 
was in Vietnam for 6 months and came 
home when my father died. My family had 
moved to Naples. In a matter of days after 
arriving in August 1971, I had committed to 
purchasing a restaurant on (Naples Daily 
News food writer) Doris Reynolds’ prop-
erty on 12th Avenue South, just behind 
where The Continental is now. It was The 
Wurst Place. I bought it from a couple who 

did Reubens, knockwurst. I kept a lot of 
what they did, added salads and opened 
for dinner.

Q: How did you go from sausage to 
places like the Chef’s Garden?

A: In 1972, a couple from Cleveland who 
had a building on Fifth Avenue asked me 
to open a restaurant there. That was the 
original Chef’s Garden. I went to Italy and 
France and London and spent weeks in the 
kitchens watching. I was in the bakeries at 
3 in the morning. I was with the fishmon-
gers as they boned the fish and spent time 
with butchers as they boned the chickens. 
It was an extraordinary experience. I took 
what I learned there and applied it.

The Chef’s Garden was the first of its 
kind in Naples. We moved from fish with 
paprika to broiled pompano, interesting 
vegetables, great sauces and accompani-
ments. It was a fabulous time in my life. 
Four years later, we opened the Chef’s 
Garden on Third (where Ridgway Bar and 
Grill is now) and then Truffles.

Q: Why did you change it to the Ridg-
way concept?

A: Chef’s Garden became a place to go 
for a special night out. Ridgway can be a 
special night out or just a place to go and 
have dinner.

Q: What are your favorite dishes?
A: I love the pan-roasted shrimp and 

the lamb with cassoulet — a wonderful 
combination of taste and texture. And I 
love the Tuscan bean soup. Whenever it’s 
on the menu, I have some. Guests love the 
clam chowder and crispy fish. The burger, 
which is hand-packed and griddled, not 
grilled, is great on a fresh brioche roll.

Q: Where do you dine on a night off? 
A: I enjoy KC’s American Bistro, Café 

Lurcat, Fuse. We like to try them all.

Q: How do you keep yourself excited 
about food?

A: My wife and I take off a fair amount of 
time, spending September in Vermont and 
late July and early August in Eugene, Ore., 
where the produce is almost indescribable. 
Mornings are cool and the humidity is low, 
so there’s almost no mildew or mold so 
the sugars develop perfectly. We harvest 
red blackberries that are sweet. The toma-
toes are small to enormous. We love it out 
there.

Q: Any plans to retire?
A: I had a triple bypass in December. I 

feel 15 years younger. I’m working out for 
the first time in my life. I have a trainer 
at the gym. I work muscles I didn’t even 
know I had. But I feel good. I’m still having 
fun. I love being in the kitchen, especially 
when it comes to baking. As long as there 
are tomorrows, I’m going to keep on doing 
it. ■

karen FELDMAN
cuisine@floridaweekly.com
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FORT  MYERS
14125 S. Tamiami Trail
Fort Myers, FL 33912

239.690.9844

SAN IBEL
1025 Periwinkle Way
Sanibel, FL 33957

239.579.0412

NAPLES
5015 Tamiami Trail N.

Naples, FL 34103
239.263.0580

SARASOTA  (Coming Soon)
8001 S. Tamiami Trail
Sarasota, FL 34231

941.556.0501

D I S T I N C T L Y  N O R R I S

BIG SAVINGS
– On All – 

Floor Sample 
Items

F O U R T H  O F  J U L Y
SUMMER SALES EVENT

50%
OFF

UP TO

NOW Through JULY 14

FINAL DAYS! LIMITED TIME OFFER!

huge savings 
on every sofa 
in the store!

SAVINGS THROUGHOUT THE STORE

SPECIAL Fourth of July HOURS – VISIT US FROM 10AM – 4PM

END OF SEASON SALES EVENT



WEEKLY 9 OFFICES SERVING ALL OF SOUTHWEST FLORIDA

      CALL US TODAY! 1.866.657.2300

Sunday Open Houses  Open 1-4pm*
Visit www.c21sunbelt.com to view ALL open houses with photos!

*UNLESS OTHERWISE NOTED

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Beautifully Maintained 4 Bed in Wildcat Run!
This home offers a bright and open floor plan and is situ-
ated on an oversized estate lot overlooking the 6th green.

$550,000
1-866-657-2300 800BS027245.

ESTERO

SW Cape - Gulf Access/No Bridges 3,170 Sq. Ft.
4 bed/4 bath totally remodeled! Newer tile roof, flooring
and pool/spa resurfaced. Medallion cabinets and granite.

$509,900
1-866-657-2300 800CC022913.

CAPE CORAL

Beautiful Isles of Capri Top Floor Condo
Spectacular river/gulf view in the immaculate, fully updat-
ed 2/2 condo in the most desirable La Peninsula commu-
nity. $508,000
1-866-657-2300 800NA017666.

NAPLES

Captain Cove Direct Access Home in Bokeelia
This 4 bedroom, 4 bath home is very unique, 3 docks, 2
lifts, pool,  access to Charlotte Harbor, water on two sides.

$449,000
1-866-657-2300 800PI032366.

BOKEELIA

Beautiful Gulf Access Home For Sale!!
Gorgeous gulf access home on almost a half an acre with
breathtaking views of the 250+ ft wide intersecting canal!

$448,000
1-866-657-2300 800CC018851.

CAPE CORAL

2.5 Acres
One of the most beautiful homes on one of the most beau-
tiful properties on Pine Island. Fenced and private.

$399,000
1-866-657-2300 800PI056629.

BOKEELIA

Kelly Greens Lake View Single Family Home
Upgraded St Charles style single family home in Kelly
Greens Golf and Country Club-a gated bundled golf com-
munity. $398,000
1-866-657-2300 800FM029748.

FORT MYERS

Gorgeous Two Story-Desirable Sandoval Community
A gorgeous 3-car garage, two story pool home built in
2012. Oversized corner lot, open kitchen w/wood cabinets
& more! $389,900
1-866-657-2300 800CC025728.

CAPE CORAL

Elegantly Renovated River View Condo near Sanibel
No cost spared in updates! Beautiful picturesque river
view of boat traffic passing under the Sanibel Bridge.
WOW! $379,900
1-866-657-2300 800CC016029.

OPEN SUN
1-4PM

FORT MYERS

Horse Ranch/Farm between Clewiston/Labelle
Horse ranch/farm between Clewiston/Labelle. Large cus-
tom built barn. 4200 sq ft house 4B 4.5Bths. 2 car garage.
22.20 acres. $375,000
1-866-657-2300 800LE001907.

LABELLE

Beautiful Lake Views
Fabulous lake views from over-sized screened lanai & pool
deck. 4/2/3 w/volume ceilings, tile & wood flooring &
more! $365,000
1-866-657-2300 800NA029045.

NAPLES

Gorgeous Home in Heron Creek
This immaculately maintained 3/2/2 custom pool home is
located in a gated, golf course community. $364,900
1-866-657-2300 800CH210852.

NORTH PORT

Waterways 3 Bedroom Lakefront Beauty
3 bedroom/2 bathroom/3 car garage. Hurricane
shutters/heated pool/gorgeous long lake view. Tile
throughout the home. $359,000
1-866-657-2300 800NA016460.

NAPLES

Exceptional Lakefront Home On Alhambra Lake
3 bedrooms, 2 bath home built by Villa Homes.  Granite
counters, stainless steel counters, large lanai, screened
pool. $349,900
1-866-657-2300 800CC055303.

CAPE CORAL

Sandoval-3+Den with Lake View
Over 2000 sq' in Ashbury Estate Section with furnishings
and vehicle included! Rare huge oversize - lake view.

$339,900
1-866-657-2300 800CC028362.

CAPE CORAL

Best View on Coral Oaks Golf Course
Custom built home overlooking the #15 green and down 2
fairways and a lake on Coral Oaks Golf Course.

$320,000
1-866-657-2300 800FM030116.

CAPE CORAL

Gulf Access Pool Home
Move in condition 3/2 gulf access pool home. Fenced
yard. Newer roof. 10K lift. Oversized lanai. $309,000
1-866-657-2300 800CC019432.

CAPE CORAL

Beautiful Gem very near Cape Harbour
Stunning views to your heated pool with pocket sliders.
New kitchen, roof, fence, and more. $305,000
1-866-657-2300 800CC030713.

CAPE CORAL

Fantastic Gulf Access Home
3 bedroom, 2 bath, 2 car garage with a huge dock and
13,000 lb lift, and large tiki hut. Only minutes to the river.

$299,900
1-866-657-2300 800CC011227.

CAPE CORAL

Heatherwood Lakes, Large 2 Story, Lakefront, Pool
Heatherwood Lakes Community, with over 2,900 SF, 2
story, swimming pool. Impact windows updated & mod-
ernized kitchen. $285,000
1-866-657-2300 800CC010414.

CAPE CORAL
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VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Call 866-657-2300

Attached Villa
Enjoy beautiful sunset views from this 2 bedroom plus
den, 2 bath, pool villa, located on a lake, in Bridgetown.

$284,999
1-866-657-2300 800FM004810.

FORT MYERS

4 Bed 2-1/2 Bath Home on 1.65 Acres!
Beautiful 2 story with wood floors, cathedra ceilings,
screened lanai, 24x30' storage barn, room for a pool or
horses. $275,000
1-866-657-2300 800PI032624.

ST. JAMES CITY

You Will Love this 3 Bed/2 Bath Pool Home!
Walk into this beautiful home through double front door
entry way. This 2011 built home has rarely been lived in.

$269,000
1-866-657-2300 800SS021028.

CAPE CORAL

Stoneybrook at Gateway Pool Home
Brighton model 2 bedroom + den 2 bath pool home.

$267,900
1-866-657-2300 800FM005405.

FORT MYERS

Gulf Access Convenient Cape Coral Location
Gulf access, 1 bridge to river, 3/2 split floor plan, well
maintained, roof 2010, great location near MidPoint
Bridge. $239,900
1-866-657-2300 800FM029160.

CAPE CORAL

Pineland 3/2 Turnkey
Wonderful home closed to marina, golf course and restau-
rant.  Home is turnkey and beautifully furnished.

$229,900
1-866-657-2300 800PI008903.

BOKEELIA

1st Floor Coach Home
Picturesque view of golf course - beautiful. $225,500
1-866-657-2300 800FM006934.

FORT MYERS

Custom Home on 2 Lots!
3/2/2 home over 1700 sq ft inside. Split floor plan w/cus-
tom kitchen. $209,900
1-866-657-2300 800CH212172.

PORT CHARLOTTE

Naples Condo. Spectacular Golf Course/Lake Views
3/2. Private keyed entry to building, elevator & 2 private
screened lanais. Secure storage area inside building.

$200,000
1-866-657-2300 800NA028638.

NAPLES

Beautiful 3/3/2 + Den w/Adjoining Lot in Labelle
This large home features Spanish style offers 3/3/2 w/pri-
vate bathroom, enclosed terrace, den/study, large open
kitchen. $199,900
1-866-657-2300 800LE031651.

LABELLE

Love at First Sight!
4/2/3. Room for all your toys. Custom stamped driveway
gives home its own look. Assessments in/paid!

$194,500
1-866-657-2300 800CC035364.

CAPE CORAL

Your Chance to Own a Beautifully Upgraded Home
No expense has been spared from the $38 per sq ft Italian
tiled flooring, Brookwood kitchen cabinets, granite coun-
ters. $190,900
1-866-657-2300 800SS011979.

LEHIGH ACRES

Bokeelia 2/2 Ranch Style Home
Almost 1/2 acre, impact resistant windows, extra insula-
tion, 2 car attached garage and separate detached 35x25
garage. $188,000
1-866-657-2300 800PI013285.

BOKEELIA

Beauty at its Best!! 3 Bed in Deep Creek Community
Come see this exciting home boasts 2277 of living space
with formal living & dining, family room, eat-in kitchen .

$185,000
1-866-657-2300 800CC211156.

PUNTA GORDA

Large 3 Bedroom Home Just Renovated
Has extra room for 2nd den or office and loft in addition to
3 bedrooms and 2 1/2 Baths. New tile and new carpet.

$184,000
1-866-657-2300 800SS032161.

CAPE CORAL

3/2/2 w/Den & Pool on 1/2 Acre in S Lehigh Acres
Beautifully maintained 3/2/2  and screened in pool all on a
1/2 acre. Large back yard w/4 gardens & lots of fruit trees.

$180,000
1-866-657-2300 800LE034486.

LEHIGH ACRES

Direct Gulf Access Cottage
Perfect hideaway for the fisherman or boater. Located in
the Gold Coast area of Cape Coral. Great Price.

$179,900
1-866-657-2300 800CC035688.

CAPE CORAL

Split Bedroom, Pool, Brick Paver Patio
3 bed/2 bath/2 car garage/living and family rooms/all
assessments paid located off Del Prado across from
Walmart. $179,900
1-866-657-2300 800CC029486.

CAPE CORAL

Pristine North Port Estates Pool Home
3/2/2 with beautiful landscaping, great room, cathedral
ceilings, hurricane shutters. Scenic & peaceful!

$179,900
1-866-657-2300 800BS017957.

NORTH PORT

Home Features Open Floor Plan Cathedral Ceilings
This home features an open floor plan with cathedral ceil-
ings, tile floor throughout the home except the bedrooms.

$179,000
1-866-657-2300 800SS035527.

CAPE CORAL

Turnkey Furnished - Oversized Pool Home
3 bedroom, 2 bath, 2 car garage. New septic, appliances
and roof. Comes with Home Warranty. $178,800
1-866-657-2300 800CH210675.

PORT CHARLOTTE

Awesome 3/2 in Gated Community
Beautifully maintained & updated 3 bed/2 bath in a gated
community w/low HOA fees. 1 year home warranty from
Home Tech incl. $174,900
1-866-657-2300 800LE031501.

LEHIGH ACRES

Just New On The Market... Beautifully Maintained
This home offers many features! Great location close to I-
75, airport, FGCU. Enjoy the outdoors from the extended
lanai. $174,900
1-866-657-2300 800CC027151.

FORT MYERS

Move in Ready 3/2 Condo!
Newer appliances, breakfast bar and cathedral ceilings.
Great community with nice amenities. One car garage.
Wow! $169,900
1-866-657-2300 800BS032107.

BONITA SPRINGS
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Casual & Comfortable
Is the feeling you receive as you enter this roomy 3 bed ~
2 bath ~ 2 car garage Whiskey Creek villa. $169,900
1-866-657-2300 800FM033769.

FORT MYERS

Conveniently Located - The Forum
Walk to the clubhouse from your townhome & enjoy the
pool, fitness center, playground and tennis. $168,000
1-866-657-2300 800FM004638.

FORT MYERS

Premium Unit in Gulf Harbor Yacht Club
This is a must see! Spacious, 3/2 second floor condo
w/vaulted ceilings and a view of the golf course. Many
amenities. $167,900
1-866-657-2300 800BS030590.

FORT MYERS

Second Floor Golf Course Condo in Kelly Greens
Turnkey condo with upgraded appliances in a
Championship golf community 3.5 miles from Fort Myers
Beach. $167,500
1-866-657-2300 800FM016096.

FORT MYERS

Gorgeous Community Pool
Excellent community area, 2/2/2 In Port Charlotte the
Heritage Oak Park. $166,900
1-866-657-2300 800CH053782.

PORT CHARLOTTE

Motivated Seller
Enjoy beautiful pool views from this 2/2 condo in a secure
building with 2 master suites. $159,900
1-866-657-2300 800NA029961.

NAPLES

2nd Floor Condo - Gated
Gated community. 3/2 second floor condo with many
amenities. 1 car garage, area pool, and more! Come see it
today! $152,900
1-866-657-2300 800SS016927.

CAPE CORAL

Investment Duplex in Fort Myers Shores
Great investment, units rented.  Each is 2 bedrooms, 2
baths, 1 car attached garage. Good location close to shop-
ping. $145,000
1-866-657-2300 800FM005570.

FORT MYERS

Expansive-Affordable-Immaculate-Whiskey Creek Villa
Desirable Section 2 WC Village Green with low low LOW
$270/mo condo fees!! Discover real value here.

$144,900
1-866-657-2300 800FM013897.

FORT MYERS

Adorable-Affordable-Whiskey Creek Villa
2 bed/2 bath/with one-car garage.  Roomy 1567 sq. ft.
under air w/enclosed lanai.  Great views. $143,000
1-866-657-2300 800FM035376.

FORT MYERS

5 Plex located Downtown Moore Haven
The unit is a 5 Plex w/each unit having 1B & overall unit
being approx. 616 sq ft under air. Each unit has a porch.

$142,500
1-866-657-2300 800LE022066.

MOORE HAVEN

Furnished Spacious 1st Floor Unit in Van Loon Commons
Furnished, large and spacious 1st floor unit in Van Loon
Commons. Large living room, formal dining room, eat-in
kitchen. $139,500
1-866-657-2300 800CC011111.

CAPE CORAL

Pine Island Cove Gulf Access Waterfront!!!
2/2 home with gulf access via lift, low HOA fees on only
$65.00 per month, community pool, spa, boat ramp, stor-
age. $137,000
1-866-657-2300 800PI009164.

ST. JAMES CITY

Large 3/2/2 in NE Cape
You will love the space.  Soaring ceilings, full home RO
system ($4,000 value). Screened in lanai. Den or office
too! $135,000
1-866-657-2300 800FM016005.

CAPE CORAL

Community Living in a Country Setting
3/2/2 in a gated community of Jubilation. In Immokalee
close to Seminole Casino & Alligator Alley. $131,000
1-866-657-2300 800LE012998.

IMMOKALEE

Great Home in Lehigh
Nice 3 bed/2 bath home located in Lehigh. Large great
room open to the kitchen w/sliders leading to the back-
yard. Tile floors. $129,000
1-866-657-2300 800LE014140.

LEHIGH ACRES

Triplex Fully Rented
Triplex fully rented.  Concrete block with stucco siding and
tiled roof.  Separate meters for each unit. $119,000
1-866-657-2300 800BS057962.

FORT MYERS

Check Out This Beautiful 1 Bed, 1 Bath With A Loft
Located in the quiet neighborhood of Concordia. This unit
features granite counter-tops in the kitchen and bathroom.

$117,700
1-866-657-2300 800CC066117.

CAPE CORAL

Great Starter Home on an Oversized Lot
3/2 centrally located in Cape Coral. Across the street from
soccer field w/children's play area. New roof in '07.

$115,000
1-866-657-2300 800SS031254.

CAPE CORAL

In the Much Desired Terraverde Community
Boat, golf, tennis, and more!  Beautiful turnkey 2nd floor
unit. $114,995
1-866-657-2300 800CC024740.

FORT MYERS

Turnkey Furnished Pool Home
2/2/1 just a few minutes to Murdock, Town Center Mall,
restaurants & shopping. Enjoy the FLA lifestyle in this pool
home! $114,900
1-866-657-2300 800CH209781.

PORT CHARLOTTE

This Turnkey Condo Won't Last
Great investment property, second home or primary resi-
dence. 1st floor unit, fully furnished, sleeps up to four.

$99,500
1-866-657-2300 800SS023211.

FORT MYERS
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Spotless, Move-in Ready 2 Bedroom
Freshly painted, updated bath, newer A/C & hot water
heater. $88,500
1-866-657-2300 800CH212406.

PORT CHARLOTTE

Walk to Everything Manufactured Home
Two bed/two bath, large two car garage, , close to all
shopping, walking distance to everything. $84,500
1-866-657-2300 800PI011654.

ST. JAMES CITY

Well Appointed 3 Bed, 1.5 Bath Home
Located on one of the most peaceful streets in all of Port
Charlotte. Open floor plan. $79,900
1-866-657-2300 800CH208140.

PORT CHARLOTTE

2 Bed 2 Bath Condo Low HOA Fees
Completely remodeled 2 bed 2 bath condo overlooking
pool and lush landscaping. $75,000
1-866-657-2300 800FM035656.

FORT MYERS

Condo in the Heart of Fort Myers
Don't miss this spacious 3/2 condo in the heart of Fort
Myers! Live the FL lifestyle in this quiet, second floor
retreat. $75,000
1-866-657-2300 800CC035735.

FORT MYERS

2/2 In Polynesian Condo Community At Hawaiian South!
Enjoy the best view of the community from the screened
lanai overlooking the clubhouse and pool! $74,900
1-866-657-2300 800CC022590.

FORT MYERS

Ground Floor Condo
Remodeled. This super spacious 1/1 condo is in a perfect
location.  Fully Furnished! A great winter home. $64,900
1-866-657-2300 800CC021232.

OPEN SUN
1-4PM

CAPE CORAL

Nice 2 Bed/2 Bath Villa Home
Take time to come & see this nice 2 bed/2 bath home.
Relax & enjoy the beautiful sunsets great buy will go fast.

$59,500
1-866-657-2300 800LE012949.

LEHIGH ACRES

Attention To Detail in Palmetto Point
Striking Mediterranean design combines with classic
southern charm in this gorgeous gulf access salt water
pool home. $1,995,000
1-866-657-2300 800CC013951.

FORT MYERS

Key West Style Riverfront Estate
Custom built home. Boasts crown molding, wood trim,
wainscoting plantation shutters and more. 2nd floor mas-
ter. $1,699,000
1-866-657-2300 800CC058253.

NORTH FORT MYERS

Recently Constructed, Turn-key Luxury Home!
4/4. 3000+ sq/ft. Home office, infinity caged pool w/spa, in
pool bar, outdoor kitchen, lift/dock, and much, more! Wow.

$1,100,000
1-866-657-2300 800CC017294.

CAPE CORAL

Riverfront
Boat lift and dock - heated pool - spa - 2 story - 3 bed/2
bath/2 car garage. $1,095,000
1-866-657-2300 800FM068880.

CAPE CORAL

Island Estate
Island Estate, horse ranch, botanical garden....it's large
enough to do all of this and more. 22 beautiful fenced
acres. $880,000
1-866-657-2300 800PI046750.

ST. JAMES CITY

Views of Sanibel, the Sound, and Intracoastal
Only 5 minutes to open water at the southernmost tip of
Pine Island across from Sanibel Island. Totally remodeled.
WOW! $749,000
1-866-657-2300 800SS025152.

ST. JAMES CITY

Drop Dead Gorgeous
5 bedroom/4 bath/3 car garage/river front/infinity
pooI/spa/boat dock home w/ 3760 sq. ft. $745,000
1-866-657-2300 800FM070884.

CAPE CORAL

Key West Style Home
With 3 docks/lifts. Located on an intersecting canal. Direct
sailboat access and minutes to the river. $649,900
1-866-657-2300 800FM056158.

CAPE CORAL

Pine Island Dream Home
Five acre French country like estate in Bokeelia. 4 bed-
room, 4 bath, fireplace, guest house, gorgeous kitchen,
pool. $610,000
1-866-657-2300 800PI006581.

BOKEELIA

Stunning Gulf Access Pool Home
Gorgeous entry way leading to large great room with 15'
high ceiling's, crown molding, tile floors, solar tinted win-
dows $569,000
1-866-657-2300 800SS029463.

OPEN SUN
1-4PM

CAPE CORAL

Live on the Golf Course...
Spectacular views of the golf course and sunsets! Large
island kitchen with wood cabinets, granite counter tops &
more. $559,000
1-866-657-2300 800CC023340.

FORT MYERS

Calling All Fishermen
This home sits on a huge double with open water views.
Some of the best fishing and boating in the world.

$550,000
1-866-657-2300 800PI026899.

MATLACHA


