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Considering that Florida has long been 
considered the country’s gold standard 
destination for retirement living, it’s sur-
prising that Naples’ senior community did 
not have a place it could use for social-
ization and resources until about a year 
and a half ago. Instead, services were 

cobbled together through 
several agencies. The elderly 
often went without the com-
pany of their peers, often 
prevented by lack of mobil-
ity, money and health.

The situation started to 
change for many seniors in Collier Coun-
ty in January 2014, when Jewish Family & 
Community Services opened its senior 

center. Non-sectarian and 
welcoming all comers, the 
center uses its parent orga-
nization’s social services and 
its large community cen-
ter to fill gaps in the area’s 
senior care. 

“What was a surprise to us at JFCS is 

JFCS answers a need among local seniors

SEE SENIORS, A10 

climbing aspirations

FutureMakers Coalition 
sets out to fill the region’s 
dismal education gap
BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com

If you’re like most people — about 
95 percent of adults who can work — 
you have to get up and go into the salt 
mines each day. So there hasn’t been 
a lot of time to sit around and think 
about “attainment equity.”

As a term, perhaps, it’s fairly lead-
en. But as a concept — one carefully 

SEE CLIMBING, A8 

BY THE NUMBERS:

SWFL percentage of adults 
who hold post-high school 

degrees or certificates

National percentage of 
adults with post-high school 

degrees or certificates

What U.S. is ranked 
among developed nations 

for level of education.

Senior prom
Fun at Bentley Village, and
more Society photos. C24-26 

Turtle time
How to help loggerheads
during nesting season. A18 

Pet project
Send us your best picture
of your beloved pet. C1 

Rents on the rise
Weighing ownership against
month-to-month living. B1 

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com
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COMMENTARY 
Welcome to Florida

On behalf of all 19.2 million Floridians 
who haven’t yet had time — on behalf 
of the state’s Greater Chambers of Com-
merce, its Better Business Bureaus, its 
various parties (Republican Party, Demo-
cratic Party, Tea Party, Tupperware Party, 
Beer Party, Birthday Party, Beach Blanket 
Bingo Party, Frat Party, Pool Party and 
Spa Party to name only a few) — I want 
to extend a warm invitation of welcome 
to every special interest group, every 
misogynistic school board member or 
local government official, every corpo-
rate-owned politician, every private cor-
poration in need of tax breaks, and each 
and every deregulation lobbyist for any 
cause. 

Come on in (bring your money, of 
course), the Florida water’s just fine for 
you these days— even if it is choked with 
algal blooms, bubbling with oil clots, 
festering with bacterial invaders that 
could kill an elephant herd at 800 yards, 
and crowded with bathers who refuse 
to remove their Glocks from their hips 
when they go in the water because “open 
carry” is just so much fun.

But let me offer a special welcome to 
those lobbyists who champion deregu-
lation for industry, health care and the 
manufacturers of combat-grade weapons 
that every non-felonious adult can pur-

chase as a matter of state law.
Oh, and welcome, too, to all those 

Americans from places like Utah and 
Texas and such who don’t cotton to no 
stinckin’-pickin,’ smarty-pants-in,’ federal 
guv’mint oversight and control (at least 
until it floods in Texas, when the clamor 
for help is louder than a Greek chorus).

I can’t remember a time when condi-
tions have been riper for a hands-off 
regression in Florida, straight from 21st-
century progress to 19th-century mani-
fest destiny. In these conditions, money 
talks louder than votes and power is right 
and every man can not only get what he 
deserves, but take what others deserve 
too, if regulations don’t stop him. 

Not only that, but he can tell women 
what to do and wear, too. It’s almost as 
much fun here as a vacation in Riyadh.  
As of last week when Gov. Rick Scott 
signed the new law, women have to notify 
authorities and then wait before they can 
get an abortion, if that’s what they choose 
to do. I’m sorry, Little Lady. Not unless 
you check in with the Big Guy, first, then 
come back tomorrow, hear? 

You gotta love Florida — I do. And 
while you’re lovin’ it, just glance around 
and ask yourself: Who’s riding high here 
in the Sunshine State?

Not voters. Not the underemployed or 
the underpaid or the under-the-weather-
with-no-health-insurance. Not the envi-
ronment. Not taxpayers in some plac-
es (Lee County, for example), who will 
now have to shoulder the costs of future 
development since their elected leaders 
have amputated sizeable portions of the 

impact fees developers used to pay to 
help cover their portion of growth. Not 
brainy young women who win appoint-
ments to the National Honor Society, take 
their jackets off at the ceremony to reveal 
a dress with straps and get stripped of 
their honor because people can see their 
arms and the tops of their shoulders. 

That privilege, by the way, comes with 
this one: Afterwards, the young woman 
might get reinstated — finally. But she’ll 
also get berated publicly by a jowly white 
man in a suit who first tries to befriend 
her on Facebook (school board member 
Steve Teuber).

In Tallahassee, meanwhile, we have 
a legislature that doesn’t have to worry 
about voters, even after voters chose by 
a wide margin to set aside $700 million 
to buy and preserve land, by approving  
a thing called Amendment 1. So what? 
The House and Senate agreed to spend 
only $55 million strictly on that purpose, 
next year.

And the House itself? There, repre-
sentatives just turned down billions of 
dollars in federal aid for those who are 
uninsured under a Medicaid program — 
including money that Florida taxpayers 
already paid into the system — because 
they don’t like the president, and prob-
ably think he came from Kenya. That hap-
pened even though their fellow Republi-
cans in the Senate encouraged them not 
to be so bull-headed. They probably think 
the world was created 6,000 years ago, 
too, so it all makes sense. And why are 
the ice caps melting? Oh, you know, just 
because the ice caps feel like it.

It’s worth pointing out that our legisla-
ture is still in a special session this week, 
the third and final week in which taxpay-
ers continue to keep them in high style 
in the capital after they failed to come up 
with a budget during the regular session 
that ended six weeks ago.

And why? Because when they rejected 
Medicaid expansion, they had to rely on 
some other federal money, known as the 
Low Income Pool, which reimburses hos-
pitals that treat those without insurance 
or a doctor. But that wasn’t enough, so 
last week our legislators agreed to boost 
it with $400 million more from taxpayers. 
Who (let’s remember) have already paid 
for this, once.

Did I remember to invite hunters? 
No, I don’t think I did. But you’ll like it 
here, so come on down and get your-
self a bear. We took them off the list of 
creatures about to go extinct in 2012, and 
this month the Florida Fish and Wildlife 
Conservation Commission is expected to 
approve an October bear hunt, because 
their numbers had grown so large — 
2,500 to 3,000 are running around now, 
the FWC estimates.  There were once 
probably about 12,000.

Besides, they aren’t like grizzlies, or 
even the big blacks of the West — they’re 
a lot less aggressive toward people, which 
means they probably won’t kill you, even 
if you make a mistake. 

That’s sort of like Florida voters. You 
can lobby or legislate against their inter-
ests all day, and they still might not vote 
you out of office.

So come on down and join the fun. ■
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roger WILLIAMS
rwilliams@floridaweekly.com
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AT MANGROVE BAY, WATER IS THE ESSENCE 
OF A WONDERFUL LIFESTYLE SET ALONG 
THE GORDON RIVER IN OLD NAPLES. 
Every one of our luxury one- and two-story 

single-family residences comes complete with 

a private pool and patio, and an individual 

boat slip.

   

Step into 

paradise and 

coast into 

the bay, 

explore the 

backwaters, or 

cruise into the 

Gulf of Mexico. 

Live an unparalleled existence between nature 

and nightlife. Mangrove Bay is adjacent to the 

City’s Gordon River Greenway preserve and 

proposed Baker Park, and mere blocks from 

the Gulf Beaches and upscale entertainment, 

dining, shopping, and more along famed Fifth 

Avenue South.

There are only 53 Old Florida cottage-style 

residences available, offering six distinctive 

fl oor plans with three elevation options 

each – all with private boat slips, and all that 

wonderful water.

Next 5 residences sold 

receive a generous 

$100,000 
designer allowance 
for upgrades and 
change orders. 

Call 239.261.2200 

or visit our Sales 

Center today!

* Please see disclaimer below.

Featured Model: KEEWAYDIN II. Artist concept. 

Featured Model: USEPPA II. Artist concept. 

PRICING FROM THE MID $2Ms
239.261.2200  |  www.mangrovebaynaples.com
201 Goodlette Road South, Naples, FL 34102
Sales Center Hours of Operation
Monday through Friday 9am-5pm
Sunday noon-4pm, or by appointment

Experience the wonder! Mangrove Bay site tours are 
available by water or land.

NATURE’S 
BEAUTY 
AT YOUR 

OWN 
DOCKSTEP
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GUEST OPINION
High stakes for black bears and our 

Southwest Florida community
BY AMBER CROOKS
Conservancy of Southwest Florida

On behalf of 
the Conservan-
cy of Southwest 
Florida and our 
more than 6,500 
supporting fami-
lies, we hope the 
Florida Fish and 
Wildlife Conser-
vation Commis-
sion will aban-
don its black 
bear hunting 
proposal. Given the overwhelming 
public concern, lack of support for 
the FWC proposal, missing scientific 
information, and potential for long-
lasting effects to the bear population, 
we believe the most appropriate deci-
sion is to focus resources on remedies 
that can truly reduce human-bear 
conflicts.

At its last meeting, the FWC 
acknowledged that scientific studies 
have not shown that hunting reduces 
conflicts. Rather, trash management 
is the most effective way of curb-
ing human-bear interaction. Given 
this data, the FWC can be a leader 
in preventing conflicts by recom-
mending the denial of developments 
in environmentally-sensitive lands, 
requiring “Bear Wise” practices for 
new development permits, and cre-
ating a statewide ordinance to help 
local communities manage trash and 
other attractants. The Conservancy 

remains committed to assisting in 
these efforts.

At its June 24 meeting, the FWC 
may decide to allow up to 20 percent 
of the bear population to be hunted 
without an updated population esti-
mate. Scientific studies and are being 
conducted right now, to be complete 
by fall 2016, are expected to provide 
essential information to ensure that 
the proposed hunt won’t imperil the 
bear in any of its subpopulations. 
Until we have this data, allowing a 
hunt is not appropriate. 

In the last few months, the FWC 
has sought to completely overhaul its 
management of black bears — and not 
for the better. Only three years ago, 
the Conservancy of Southwest Flor-
ida was testifying before the FWC, 
asking for bears to be retained on the 
protected species list. Our concerns 
that the bear population may not be 
secure enough to warrant removal of 
imperiled species protections were 
shared by several notable scientists. 
Some bear populations are doing well; 
other isolated bear populations are in 
dire straits. Indeed, since the bear 
has been delisted from the protected 
list, the bear population in the Glades 
County area has been reduced from 
a bare minimum sustainable number 
of 200, to only about 75 bears. As it 
stands, this population is at extreme 
risk for local extinction.

Simultaneously, FWC recently 
implemented a new and aggressive 
approach of euthanizing “conflict 
bears” (aka the “One-Strike Rule”). As 

a result, already in 2015, 50 bears 
have been euthanized. If bear hunt-
ing is approved, it will be conducted 
without a full understanding of how 
the one-strike rule is impacting bear 
population.

 Additionally, bear populations in 
Lee and Collier counties are fac-
ing habitat reduction from rampant 
development and increasing threats 
from negative human-bear conflicts 
including the continued record-high 
number of bears killed on our road-
ways.

Given this information, the Con-
servancy has asked to collaborate 
with the FWC to focus its efforts to 
address two major threats to bears:

1.  The continued loss and fragmen-
tation of habitat.

2. The related conflicts that come 
from unmanaged trash and other food 
attractants (such as accessible pet 
food, bird feeders, etc.).

Southwest Florida has a lot to lose 
with the FWC’s pending decision on 
bear management, as we have one of 
the state’s most imperiled subpopu-
lations, and also just to the south of 
that, the area where a majority of the 
bears may be taken in the hunt. Rush-
ing toward a hunt is leading the FWC 
astray from the real task at hand. With 
the FWC at the helm, working as the 
conservation agency it is entrusted to 
be by the public, we can and should 
focus on meaningful measures toward 
habitat protection, citizen education, 
and conflict management, not bear 
hunting. ■

The end of the Clinton coalition

Every time Hillary Clinton makes a 
left-wing policy pronouncement, it is, in 
effect, another eulogy marking the death 
of the coalition and style of politics that 
twice made her husband president.

Bill Clinton got elected by peeling off 
working-class whites and suburbanites 
from the Republican Party, while hold-
ing traditional Democratic voters. He 
made significant geographic inroads, 
winning a handful of Southern states 
both in 1992 and in his 1996 re-election, 
when he narrowly won the popular vote 
in the region as a whole.

This is all very interesting, but the 
Clinton coalition is rusty and up on 
blocks in some overgrown backyard like 
the El Camino pickup he once boasted 
about. And Hillary knows it.

Who is pushing Hillary to the left? 
Hillary is. It’s sheer electoral necessity. 

As Sean Trende of the website Real-
ClearPolitics puts it, President Barack 
Obama has narrowed but deepened the 
Clinton coalition.

He blew the doors off it among base 
Democratic voters. As Philip Klein of 
the Washington Examiner points out, 
Democrats had won the 18- to 24-year-
old vote by 11.5 points on average and 
the 25- to 29-year-olds by about 7 points 
on average from 1992 to 2004. Obama 
won those groups by more than 30 
points in 2008 and 20 points in 2012.

He outdid himself among minorities, 
liberals and upper-class suburbanites. 
Obama, Klein notes, amped up not just 
his margin among African-American 
voters, but their turnout. Elsewhere in 
the former Clinton coalition, though, 
his support collapsed, with older and 
blue-collar whites continuing to flee the 
Democrats.

Even if Hillary wanted to try to recap-
ture those kinds of voters, it’s not clear 
that she could, and the effort would risk 
alienating the Obama supporters she 
needs.

So the question for Hillary is whether 
a 67-year-old candidate who’s not a 
racial minority or particularly exciting 
can re-energize the electoral coalition 
defined by a youthful African-American 
who rose to prominence on rhetorical 
flights of fancy about hope and change.

She’s certainly not going to do it 
by recapitulating the politics of Bill. 
He hewed to the political center. He 

played defense on cultural issues. He 
balanced the budget (at the insistence 
of a Republican Congress). He touted, 
at least after his first two years, small-
scale government programs of symbolic 
significance. He was tough on crime and 
relatively hawkish.

Everything indicates she’s going to do 
and be the opposite. Hillary will make 
herself a paladin of the left, and hope 
to energize and frighten the constituent 
parts of the Democratic base enough to 
walk the treacherously narrow electoral 
path of President Obama.

This is the price of victory Obama-
style. Despite his rhetoric of unity, 
Obama depends on a politics that writes 
off much of the country and depends on 
turning out voters already inclined to 
support him. It is less a politics of per-
suasion than of mobilization. 

For Hillary, this means the centrism 
and practicality of her husband have to 
be jettisoned, so what remains from the 
Clintonism of yore is mostly the shady 
dealings and shameless insincerity. But 
she really has no choice. It’s go left or 
go home. ■

— Rich Lowry is editor of the National 
Review.
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ROOTED IN NAPLES
Adults behind the wheel set the example for future drivers

My inbox can be a frightening place 
sometimes, and when I get around to clear-
ing and organizing it, I often find some gem 
of an item that totally flew past me. In my 
mind, those emails anthropomorphize into 
cold limp fish, accusing me of neglect with 
their dilated, jellified eyes.

I told you my email is scary.
I found a few of those stinkers last week, 

but one from Collier County Public Schools 
was still flopping around on deck and gasp-
ing for breath, begging me to do something 
useful with it. On Friday, June 5, the school 
district partnered with AT&T to scare the 
pants off teenaged drivers with some har-
rowing statistics about distracted driving 
and smart phones. I don’t know if it worked 
— God knows I was pretty thick-skulled 
when I started driving — but their statistics 
combined with the frustration I felt driv-
ing during season scared me straight about 
modeling good driving habits to my kids. 

I feel like I’m pretty vigilant about keeping 
my phone out of reach while I’m behind the 
wheel. My kids are in the back seat most of 
the time and their safety aside, keeping my 
phone in my purse spares me the aggrava-
tion of listening to a little girl whine about 
needing Minecraft because she’s bored. 
Bored during the seven-minute car ride to 
Grandma’s house, bored during the three-
minute ride to the grocery store, bored on 

the way to school. She is so perpetually 
bored in the car that I’m worried she might 
link boredom on the road with smartphone 
relief in the future, because she does wear 
me down sometimes.

So, parents, if you need some sober-
ing stats on what your teenagers think 
is appropriate use of their commute, 
take a look at the numbers AT&T 
provided us:

■ Seventy-five percent of 
polled teenagers said texting 
and driving is common among 
their friends.

■ Nearly 40 percent of 
smartphone owners use their 
social media accounts while 
driving; 30 percent use the 
Internet, and 10 percent video 
chat. 

■ Thirty percent of people 
who admit to using Twitter 
while driving say they “do it all 
the time.” Think about the age of 
Twitter’s main demographic for a 
minute — it’s not the snowbirds.

■ Of drivers who shoot videos while 
driving, 27 percent think they can do it 
safely. Seasoned drivers know that driving 
is deadly dull and no one wants to watch 
us do it.  

According to the Florida Department of 
Highway Safety, accidents involving dis-
tracted driving have increased by 25 percent 
since 2012, and even though teens represent 
only 5 percent of the driving population, 
they were responsible for 12 percent of those 
accidents. 

There is still an 88 percent differential 
that grown adults have to account for.

It seems to me that the challenge of dis-
couraging this kind of behavior behind the 
wheel is to stigmatize it in the same man-

ner that drunk driving is. In many states, 
a person can be charged with vehicular 
manslaughter if they manage to kill another 
motorist while fooling with their phones. 
However, making the social link between 
managing communication (i.e., your life) 
and killing yourself and/or others is not easy. 
To most adults humans, keeping your life 
together while driving is not the same thing 

as getting loose on a Saturday night and driv-
ing yourself home.

Somehow, with the advent of cell phones 
and instant communication, our sense of 
timing and scheduling has been pushed 
to the edge. For instance, people are now 

encouraged to notify people when they 
are going to be a few minutes late by 

sending a text or making a quick 
call — usually in the car. In fact, it’s 

almost rude not to anymore. Ten 
years ago, a person was simply 
15 minutes late and apologized 
on arrival — we don’t want to 
give each other that leeway 
anymore because everyone 
is flying by the seat of their 
pants, depending on up-to-
the-second notification and 
confirmation to make plans. 
We are responsible to everyone 

and no one for our time and 
have created some really danger-

ous habits as a result. 
It should be no surprise that 

our children adopt similar behaviors 
when driving and add to it — they aren’t 

making too much of a logical leap to think 
tweeting isn’t so bad if their parents are tex-
ting. So we should stop. 

Besides, leaving our phones untouched 
allows us to be so much more self-righ-
teous about the driving habits of snowbirds, 
which is totally worth it. ■

  — Despite clutching her pearls at the 
habits of teenagers, Lindsey Nesmith is 
not above texting dissertations at stop-
lights. 
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Captiva Villa Home
Captiva Villa Home

ONLY   9 Residences
Remain!
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are retirement community, residents 
ave the assurance of Lifecare with 
efundable contracts. For those 
earching for a touch of Southwest 
lorida’s enduring past — while 

njoying its current comforts and 
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Shell Point is the perfect choice!

EEEnnntttteeerrriiiinngg ThThThThThThThThThee EEEEEEssstttttttuuuaaarrrryyy aaaaattttttttttttt SSSSSShhhhheellllllllllll PPPPPPPPoooiiiiiiinnnttttttt iiiiiiss lllliiiiiiikkkkkee ttttttttaakkkkkkkiiiiiinngg a stteepp bbbbbbbaacckkkkkkk iiiiiinnttttttoo FFFFFFFllllloorrriiiiiddddddddaa’’’’’’ss ppppaaassttttt. 

IISSTINNNCCTIIVVVE LLD LLOORIDDDAA STTTYLLEE
WWIITTH TTHHE ASSSUURRANNCCEE OOFF LIFFEECCARRRE

o
o
s
o
11
pr
th
ha
ca
ha
re
se
Fl
en
con

al 
ethora 

round 

Shell Point is a non-profit ministry of The Christian and Missionary Alliance Foundation, Inc.   ©2015 Shell Point. All rights reserved. EST-104-15

Sanibel Villa Home

Rare finds don’t last long, so call today to schedule 
a tour and experience the spectacular homes, 
resort-style amenities, and so much more at 

The Estuary!

AAA: Teen crash fatalities climb during ‘100 Deadliest Days’
SPECIAL TO FLORIDA WEEKLY

Nearly two-thirds of people injured 
or killed in a car crash involving a teen 
driver are people other than the teen 
behind the wheel, according to a new 
report released by the AAA Foundation 
for Traffic Safety. In 2013 alone, 371,645 
people were injured and 2,927 were 
killed in crashes that involved a teen 
driver. 

The report was released at the start 
of the “100 Deadliest Days,” the period 
between Memorial Day and Labor Day 
when teen crash fatalities historically 
climb.

“Teen crash rates are higher than any 

other age group, and this data confirms 
that the impact of their crashes extends 
well beyond the teen who is behind the 
wheel,” says Peter Kissinger, president 
and CEO of the AAA Foundation for 
Traffic Safety. “Since teens drive more 
during the summer than any other sea-
son, this insight is a timely reminder to 
everyone — drivers, pedestrians and 
bicyclists — to be mindful when sharing 
the roads with young drivers.”

The study analyzed data from 1994-
2014 of police-reported crashes of driv-
ers ages 15-19 and found that:

■ While the overall number of teen 
crashes is down, the majority of people 
killed (66 percent) and injured (67 per-

cent) in crashes involving a teen driver 
are people other than the teen them-
selves.

■ Nearly 50 percent of those injured 
were in another vehicle, 17 percent were 
in the teen driver’s car and 2 percent 
were non-motorists (i.e., pedestrian, 
bicyclist).

■ Nearly 30 percent of those killed 
were in another car, 27 percent were the 
teen’s passenger and 10 percent were 
non-motorists.

AAA is promoting the study find-
ings to raise attention among parents of 
teen drivers and all road users during 
the “100 Deadliest Days” period. Based 
on AAA’s analysis of the government’s 

Fatality Analysis Reporting System, in 
2013 an average of 220 teen drivers and 
passengers died in traffic crashes dur-
ing each of the summer months, a 43 
percent increase compared to the rest 
of the year.

“Keeping teen drivers safe is the 
shared responsibility of parents, policy 
makers, other motorists and obviously 
the teens themselves,” says AAA traffic 
safety consultant Matt Nasworthy. 

AAA has long advocated on behalf 
of teen drivers and their families and 
has been a leader at the state level 
in supporting the implementation and 
improvement of both graduated drivers 

SEE AAA, A17 
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defined by a private foundation called 
Lumina (from the Latin word for light) 
with a billion-dollar-plus endowment 
trying to muscle-up education in the 
United States — it’s magic. Hard eco-
nomic magic, a cooking fire of sorts. 

And now that economic cooking 
fire has been lit beneath the soup of 
Southwest Florida in a program known 
as the FutureMakers Coalition. The 
title is apt. It’s tailored and fit to the 
region by the Southwest Florida Com-
munity Foundation, which has brought 
together a network of experts and 
advocates. The foundation is working 
with Lumina coaches and using a new 
and never-before-harnessed cadre of 
team members from business, educa-
tion and government.

When it comes to “attainment equi-
ty,” they can see the light, and for two 
reasons: one, it’s worth immense com-
munity wealth (not to mention better 
personal fortune, for many) over the 
next 20 years. And two, we don’t have 
it.

As it stands, if Southwest Florida 
were the United States in microcosm, 
we’d rank way down in the so-called 
“second world” on the planet for level 
of education, at 27 percent: that’s the 
percentage of adults here who hold 
post-secondary degrees or certificates. 

The national average is 40 percent. 
Which itself ranks the United States 
at only number 13 among developed 
nations for level of education. And that 
statistic is just plain flat dangerous, 
says Lumina. (Canada, for example, 
ranges up near 60 percent, according to 
Lumina statistics.)

So the FutureMakers Coalition has a 
single definable goal: to raise the level 
of those with certificates or college 
degrees from 27 percent to 40 percent 
by the year 2025, in Southwest Florida. 
In the United States, meanwhile, the 
goal of the Lumina Foundation, which 
is based in Indianapolis, is to raise the 
percentage from 40 to 60 percent.

How? By working within the 
decades-old educational system as well 
as disrupting it, says Jamie Merisotis, 
the president and CEO of Lumina.

“We’re working side by side with 
employers, postsecondary education 
leaders, and community members in 
75 metro areas to encourage broader 
adoption of and support for Goal 2025,” 
he explains at ssireview.org. Those 
communities will shape their educa-
tions to fit their needs and residents 
“through significant technical and plan-
ning assistance, data tools, and flexible 
funding.”

Which sounds nice, but also requires 
that communities redefine success in 
education by “rewarding all forms of 
postsecondary learning,” Mr. Merisotis 
argues. 

“A core element of this approach is a 
strategic document called the Degree 
Qualifications Profile, which defines 
the skills and knowledge students need 
to earn degrees at various levels. In 
short, the DQP shifts the discussion on 
campuses from ‘What are we going to 
teach?’ to ‘What should our students 
know and be able to do? What knowl-
edge and skills must they be able to 
demonstrate to thrive?’”

If it sounds easy enough, it may not 
be.

“Attainment equity” simply means 
getting a much greater percentage of 
people with high school diplomas or 
GEDs to go on in their educations — 
to earn useful certificates or college 
diplomas. And that means finding new 
ways to reach adults who want to come 

back to college or certified training 
programs, and first generation students 
whose parents don’t hold post-sec-
ondary degrees, and low-income and 
minority students who can’t figure out 
how to tap into a system that can offer 
money and help.

At the FutureMakers Coalition, they 
call those people “21st century stu-
dents,” the ones we need to reach to 
make the society stronger and wealth-
ier. 

When the statistic is broken down 
— that 40 percent of adult Americans 
have post-high school degrees or cer-
tificates, now — the demographics of 
21st century students become more 
clear: Among Asian American adults, 
59 percent have post-secondary certifi-
cates or degrees. Among whites, it’s 44 
percent, African Americans 27 percent, 
Native Americans 23 percent, and Lati-
nos 20 percent, Lumina figures show.

But why bother with all that if you’re 
getting up and going into the salt mines 
every day, and you’re not an educator? 

Why should such diverse organiza-
tions and some of their best thinkers 
across the region get behind this, vol-
unteering their time (which, after all, is 
money) — outfits such as Fifth Third 
Bank, Wells Fargo, The Microenterprise 
Institute of Goodwill, Deva Industries, 
CareerSource of Southwest Florida, 
the city of Fort Myers, the Southwest 
Florida Regional Technology Partner-
ship, Lee Memorial Health System, the 
PACE Center for Girls, Florida Gulf 
Coast University, Florida SouthWestern 
State College, Keiser University and 
Hodges University, the Scientists Soci-
ety of Southwest Florida, Big Brothers 
Big Sisters of Charlotte County, Al and 
Nancy Burnett Charitable Foundation, 
the engineering and planning firm, 
EnSight, the Glades Education Foun-
dation, the Collier, Lee and Charlotte 
county school districts, the Guadalupe 
Center, the Horizon Council, PR Zebra 
and Florida Weekly, among many oth-
ers?

Here’s the answer and it’s based on 
this demonstrable statistic: Those who 
earn degrees or useful certificates 
after high school will, on average, take 
in $2.8 million more in their working 
lifetimes than those who don’t, govern-
ment statistics show.

And when that happens, the places 

those people live, the children those 
people raise, the businesses and orga-
nizations that pay those people salaries 
and benefits, along with those people 
themselves can contribute significantly 
more to their communities and their 
country, and probably have a lot more 
fun in the meantime.

That’s why the Lumina Foundation 
has now chosen the five-county region 
we call Southwest Florida to become 
one of the key metro or sub-metro 
regions in the U.S. to make fundamen-
tal changes in the way we, as a region, 
approach education.

Boots on the ground
It’s happening in 

74 other regions or 
major metropolitan 
areas in the U.S., 
as well, says Tessa 
LeSage, director of 
social innovation 
and sustainability 
at the Community 
Foundation, or as 
she puts it, the 
woman with “the 
neatest job title in the world.”

The Lumina Foundation, administer-
ing grants of about $50 million annually 
and guiding the various regions, has 
chosen Southwest Florida because of 
the increasing population here — 1.2 
million and climbing — and because 
the region’s struggles to raise the 
level of education, and to avoid “brain 
drain,” as they call it when young 
people move away, taking their skills 
elsewhere.

Ms. LeSage herself is a model for the 
future, perhaps, like many of those who 
are joining the FutureMakers Coalitions 
and its special teams: the Aspiration 
and Preparation team (35 team mem-
bers to date); Access and Entry (13); 
Persistence and Progress (11); Comple-
tion (32); Data (six) and Media (seven 
team members). 

Ms. LeSage grew up here before get-
ting a higher education in Boston and 
then returning — with her brainpower, 
education and talent — to her birth-
place, making her the model of deport-
ment of the FutureMakers Coalition. 

She is now raising her own children 
in the region, and she describes what 
the FutureMakers Coalition will make 

happen, this way: “This is a cradle to 
career system, which includes educa-
tion and workforce development and 
economic development and jobs — 
each of the functions in our (commu-
nity).

“My job is to get people on these 
teams. I say, ‘We’re not here to cre-
ate a new job for you. We want you 
to come be a part of this team and 
have it enhance, and make your work 
easier and more effective. Most people 
are thrilled, and they want to get on 
board.”

Voices
Here are the voices of just a few 

of those who are stepping in — who 
have gathered for their first strategy 
meetings, who are now able to work 
with such coalitions in other cities or 
regions, and who consult with coaches 
at Lumina.

■    ■    ■

T E A M  C O M P L E T I O N

■ Peg Elmore, director of 
business, Career Source 
Southwest Florida

“We are in our 
early stages. It’s 
an ambitious goal 
but I do think it’s 
achievable. We sup-
port this as part 
of what we do. We 
work within the 
five counties now, 
and we know there 
are thousands who 
cross county lines 
every day for work.

At the last meeting we broke up into 
different groups, asking who was rep-
ping somebody, who was doing training 
or working in the high schools — then 
we did asset mapping (using data to 
understand who and what is avail-
able). I walked away thinking, ‘Wow we 
have a lot of resources… the breadth of 
them… everything from needing space, 
to funding, to contacts and collabora-
tive efforts — it’s across the board.”

“More people are moving into Flor-
ida instead of out if it. And we need 
trained and educated people.

CLIMBING
From page 1

LESAGE

ELMORE

‘We’re not here to create a new 
job for you. We want you to come 

be a part of this team and have it 
enhance, and make your work easier 

and more effective. Most people are 
thrilled, and they want to get on board.”

— Tessa LeSage, director of social innovation and 
sustainability at the Community Foundation
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“Even within the hospitality industry 
the value of credentials can be crucial 
— and sometimes people don’t know 
what they don’t know. But they can 
enter into a tiny program and learn; 
there’s so much more to the software 
than they realize. So the act of getting 
the credential is a learning and growing 
experience itself. We must all be life-
long learners.

“Even though unemployment is now 
at a low of roughly 5 percent, I work 
with businesses who are seeking quali-
fied talent on a daily basis. And there 
are gaps in occupations. Computer 
skills, the building trades — there’s an 
instructor at the Fort Myers Institute of 
Technology who’s having trouble keep-
ing the automotive service technicians 
in the class long enough to graduate 
because they can get such good jobs 
even before they finish.

“And insurance programs that affect 
the health-care industry. We have a 
number of medical personnel who have 
learned on the job, but with tighter 
insurance regulations, its critical they 
get certified.”

■    ■    ■

T E A M  P E R S I S T E N C E 
A N D  P R O G R E S S 

■ Gina Frazier, president of 
Deva Industries. 

“If we are to 
have an impact, we 
must take a total 
systems approach, 
involving not just 
the schools but 
local businesses, 
nonprofits, gov-
ernment entities, 
private citizens, 
and the students 
themselves.

“We need ways to excite kids about 
learning, so they want to go on for 
degrees or certifications. Especially 
those kids facing circumstances that 
place them at risk. There are many 
great programs locally that do this, 
such as those through the JROTC, I 
Will Mentorship Foundation, Kappa 
Alpha PSI Educational Foundation, 
Uncommon Friends Foundation, Lee 
County Electric Coop, to name just a 
few.  What I do at Deva for Good (Ms. 
Frazier’s pro-bono arm) is help make 
the connections and facilitate collabo-
ration among those who can make a 
difference.

“I look at things from a big system 
approach — how do things interact 
together?

Most people think in a silo — you’re 
thinking one way, the only way educa-
tion occurs. But that’s not the case. 

How do you get kids excited? They 
have to want to do it, to know there are 
possibilities — and, they have to have 
the financial responsibility. 

When I was young, I hated math in 
school. Later I entered dance competi-
tions, and I realized it was all geometry. 
They’re doing angles and curves. And I 
thought, ‘Why didn’t they tell us this is 
in school?’ And I developed a computer 
program that would create patterns 
for the dance. Everything around us 
is math. It made me look at the world 
completely differently. So if you can 
make it meaningful to kids, you can 
change how they feel about learning.

“Getting that 27 percent up to 40? 
That’s going to be a tough goal. It’s a 
campaign, a marketing campaign.

“We need to pull in students to get 
their opinions, and ask them, ‘Why 
aren’t you going off to be educated 
(after high school)? I don’t think I saw 
any students in the meeting.’”

■    ■    ■

T E A M  D A T A

■ Brent Kettler, data 
consultant

Data, says Tessa 
LeSage, is one of 
the FutureMakers 
Coalition’s most 
powerful tools. “We 
can use Geographic 
Information Systems 
to create layered 
maps with data that 
let you understand 
almost anything 
about a community: what infrastruc-
ture is in place, what access to internet 
service are in place, what properties 
are already zoned or have entitlements, 
or, as in the Tampa Bay Regional Part-
nership, a map on top of commercial 
or office space that also offers informa-
tion about the workforce, the kinds of 
degrees or certificates they have and 
where they are.

“And the other side is understanding 
what’s going on in terms of the cradle 
to career system, with data.”

Enter Brent Kettler.
“When I worked for Lee County’s 

Economic Development Office, my role 
morphed into business intelligence, 
technology, and the role of databases

“Because economic development has 
morphed into something else.

“Traditionally, businesses would 
come to different metro areas and vet 
the area for clients and everything else 
— quality of life, education, and work-
force. They’d physically show up, doing 
interviews and getting background.

“But it has a different face, and 
there’s this younger generation of 
directors, in charge as senior level eco-
nomic development directors, and their 
understanding of information, and they 
way mine it and use it is different.

“Now you can provide data sets that 
paint a picture.

“So where this spins into Lumina 
and Tessa and my assistance with 
the FutureMakers Coalition is here: 
I started to look at our numbers 
and the 27 percent of post second-
ary attainment, and ask a couple of 
questions. That 13 percent we want 
to make up, there’s a lack of defini-
tion about what a post secondary 
degree or certificate is — it has to be 
employable, but there’s a problem: 
there are all these great informa-
tion tools out there, and on line, but 
they’re hard to measure, to track.

“I was shocked at how many (good 
programs) there are down here and 
how employable these folks are who 
come from them.

“So the meat and bones is: how are 
we going to achieve this, and how can 
we make this effort work. We have to 
figure out what our landscape looks 
like. 

“The Census tells us that Lee County 
alone has just north of 15,000 employ-
ers, and 92 percent of businesses have 
less than 20 employees. You look at 
revenue of organizations and head 
count to learn that there are 1.12  IT 
employees per 20 head count. So that 
means that every single business relies 
on technology now. It’s multifaceted, 
and I would be very shocked if Collier 
and Charlotte are not similar. Informa-
tion security, website security, cus-
tomer data management… those don’t 
require four-year degrees.

“So this gets into social part of it. 
There’s a ton of momentum here for 
this, there’s no state tax, a great broad-
band structure, and the rent isn’t too 
bad either. And with ACA and the 
availability of health care, you can work 
by yourself, if you have some kind of 

usable skills. So this is a great place to 
live. But there’s a problem, and that’s 
brain drain or migration of workers — 
it’s a hole in the boat. Business is com-
ing in, but the workforce leaks.”

■    ■    ■

T E A M  A S P I R A T I O N 
A N D  P R E P A R A T I O N

■ Jonathan Romine, 
landscape architect and 
principal at EnSite Inc.  

I’m doing this 
in part because 
I wanted to help 
mentor youth and 
at-risk kids — pipe 
dream stuff —  who 
didn’t have a fairy 
tale upbringing, like 
I did. And my wife 
is a public school 
teacher. 

“I also didn’t 
believe we should be waiting until 
retirement before we give back. I think 
it is a duty and corporate responsibility 
to be involved — not just invested but 
involved. As a business owner, I was 
looking for something that didn’t have 
a huge liability attached to it, too.

“I have two kids I’m mentoring now. 
They’re both going to be seniors. We 
all had conversations about the Future-
Makers program. A lot of times these 
kids have no money, so they can’t go to 
college in their minds, but they don’t 
realize what’s out there. There’s money 
available if they keep up their GPAs 
and finish. So the idea of helping these 
kids understand opportunity appeals 
to me.

“This is still the only country where 
anybody can make it if they’re willing 
to try. And I still think public education 
is the most valuable tool available to 
everybody, because you cannot be suc-
cessful without education. I’m not say-
ing everybody should go to college, but 
education is still the foundation. And 
as a country, the fact that we provide 
every single child with access is won-
derful. So I’m committed. My mom, my 
wife, my mother-in-law, some of my 
cousins — they’re all teachers. At the 
end of the day, they make pennies but 
they produce productive citizens. 

“We take that for granted far too 
often.

“I love it when people say how awful 

public schools are and how great pri-
vate schools are, and I ask them when 
was the last time they rolled up their 
sleeves and stepped in to help.

“That’s what we’re doing here.”

■    ■    ■

T E A M  A S P I R A T I O N 
A N D  P R E P A R A T I O N 

■ Ava Barrett, library direc-
tor for Hendry County

“FutureMakers is a great idea. South-
west Florida has this challenge, and 
with the number of certifications we 
have, this is a great opportunity for us 
to help change these kinds of statistics 
that are not very complimentary.

“I am in Clewiston, and I think the 
statistics might be worse here than 
anywhere else.

My role: To be able to work with 
local entities, such as CareerSource, to 
see how I can run programs to reach 
people who can get this done. I can be 
there to help sign people up for post-
secondary degrees or certificates, and 
for the money that can help them pay 
for it. 

So we’ve started to talk to young 
people, and help them sign up for 
(scholarships for low-income students). 
There is money available. Free money, 
and they can’t take advantage of it if 
they don’t know how.

“So my role is to push — to push the 
idea of getting them scholarship and 
aid money. That way we will have more 
certified people.

“Another thing I’m doing at my 
library — we have purchased sub-
scriptions to some Microsoft IT 
academy places.  Through this they 
are able to get Microsoft certifica-
tions  — and we’ve started off with 
Office. Right now, we’re talking with 
Florida SouthWestern State College 
about how we can partner to help 
provide instruction so we can get 
more people who are qualified. This 
looks positive for the Hendry County 
library system and we’re hoping to 
entice people from Belle Glade and 
Moore Haven as well as LaBelle and 
Harlem.

“I believe it’s doable. If we put all our 
effort into do it, it’s possible to move 
those percentages. Especially if we’re 
working with the school system, and 
not only with people still in schools, 
but many out of school.” ■

FRAZIER

KETTLER

ROMINE

“This is still the only country where anybody can 
make it if they’re willing to try.”

— Jonathan Romine, EnSite Inc.
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Contact Landmark today to elevate your vacation and real estate possibilities.

Local: 828-743-9234 | Toll-Free: 877-747-9234
www.LandmarkVacations.com

Cashiers: 828-743-0510 | Highlands: 828-526-4663
www.LandmarkRG.com

The majestic Blue Ridge Mountains of 
Western North Carolina is where luxury 
and the great outdoors come together in 
perfect harmony. Take your vacation to 
a higher level with Landmark Vacation 
Rentals where you can experience 
beautiful scenery, amazing wildlife and 
outdoor adventures, as well as one of 
the most restful vacations of your life 
from the comfort of our breathtaking 
cabins, cottages, condos or large family 
home rentals. Once you fall in love with 
the mountain lifestyle, Landmark Realty 
Group provides local expertise and 
professional services to buy your forever 
home, home-away-from-home 
or investment property.

From vacation rentals 
to real estate sales, 
Landmark can take 
you to new heights.

COME FOR
SUMMER.

FIND YOUR WAY
HOME.

NORTH CAROLINA: CASHIERS, FRANKLIN, HIGHLANDS, LAKE GLENVILLE, LAKE TOXAWAY, SAPPHIRE VALLEY, BURLINGAME

that we were located right in the bulls-
eye of the target for where the greatest 
need was,” executive director Jaclynn 
Faffer, Ph.D., says.

The idea started 
in November 2012 
when the Leadership 
Coalition on Aging 
in Collier County, 
an offshoot of Col-
lier Senior Services, 
commissioned a 
study from Florida 
Gulf Coast Universi-
ty’s College of Social 
Work on demographics of the elderly in 
the community.

“The study clearly indicated that 
there was a need for a senior center,” 
Ms. Faffer says. “It showed that many 
of them are alone, lonely and required 
socialization.”

More than that, the study found that 
many retirees are living in poverty or 
with food insecurity, isolated from ser-
vices because they live in gated com-
munities. Those gates can often prevent 
social services from investigating who 
lies beyond and needs help.

The country’s economic turmoil hit 
the senior community hard, and they 
won’t have the opportunity to improve 
their finances, says Thomas Felke, an 
assistant professor at FGCU who led 
the study.

“Everybody thinks of Naples as this 
paradise and a grand place to retire,” 
he said. “One of the things that really 
complicates this is that we have so 
many gated communities in an area 

where everyone likes to pride them-
selves on this being paradise … People 
who moved into those communities to 
live out the rest of their days and be 
very comfortable found themselves in a 
very different situation.”

Furthermore, the study showed that 
alienated seniors were spread through-
out the county, which is why the coali-
tion chose JCFS’ centralized location to 
develop a senior center. By creating a 
hot spot for seniors at the group’s home 
base, staff would be able to easily inte-
grate its services, such as a food pantry 
and various therapists and social work-
ers, to address the problems of seniors 
in need. 

Sometimes, they have trouble accept-
ing help.

“The first thing they experience is 
shame and embarrassment,” Ms. Faf-
fer says. “These are people who have 
given help, not asked for help. They are 
frightened because they know they’re 
not able to go out and get a job. They 
become anxious and depressed. We 
have to often encourage them to use our 

food pantry.”
While seniors are enjoying educa-

tional programs, discussion groups and 
a weekly hot lunch at the center, its 
social workers are guiding many of 
them toward mental health counseling, 
emergency financial assistance, geri-
atric case management and more. The 
organization’s Senior Outreach and Sup-
port Services serves clients who are 
homebound.

“While seniors come to the center to 
have a good time and to socialize, clear-
ly they don’t leave their problems at the 
door,” Ms. Faffer says. “For some people, 
(the Wednesday lunch) is the only hot 
meal they will have that week, and for 
many of these people, it’s the only meal 
they share with someone else.”

The center is open Monday-Friday 
and offers diverse programming, from 
movie matinees and art classes to card 
games and Medicare seminars.

At 77 years old, Maureen Benes con-
siders herself “very, very active.” She 
discovered the center shortly after it 
opened and attended the weekly lunch 

for the first time two days before her 
husband was admitted to the Douglas 
T. Jacobson Veterans Home in Port 
Charlotte. He suffers from dementia and 

SENIORS
From page 1

Jewish Family & Community 
Services and the Naples 
Senior Center
>> Where: 5025 Costello Drive
>> Mission statement: JFCS empowers 

individuals and families by giving them tools 
to address life’s challenges.

>> Executive director: Jaclynn Faffer
>> Board chair: David Rutstein
>> Major fundraiser: “An Evening for Better 

Tomorrows,” set for Saturday, Jan. 9, 2016
>> Volunteer opportunities: Naples Senior 

Center seeks volunteers who enjoy working 
with the elderly, both in groups and on 
a one-to-one basis, to serve as visitors, 
drivers, activity assistants, clerical helpers 
and more.

>> Phone: 325-4444
>> Website: jfcsswfl .com

FAFFER

 COURTESY RENDERING
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PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

www.RobbStucky.com
NAPLES:

355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10 am – 6pm, Sun: Noon – 5pm

FORT MYERS:
13170 S. Cleveland Avenue, Fort Myers, FL 33907 

Phone: (239) 415-2800

 *Sale prices are marked off MSRP. Robb & Stucky never sells at 
MSRP; our prices are always lower. Item quantities may be limited.

Robb & Stucky is not responsible for typographical errors.

SAVE UP TO 60% OFF*

OVERSTOCKS • CLEARANCE ITEMS • FLOOR SAMPLES
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A. Geonna Leather Swivel Power Recliner 
 $3139 MSRP $2097 sale

B. 56" Circles Table Base 
 $1199 MSRP $697 sale

C. Outdoor Living Crescent Sofa 
 $4599 MSRP $1997 sale

D. Angelica Leather Sectional
 $8339 MSRP $3997 sale

D

experienced a very rapid decline.
The senior center, Mrs. Benes says, has 

transformed her life. “It was a very, very 
emotional time for me,” she explains. 
“The outpouring of support was just 
incredible. I’ve made some wonderful 
friends there and it has changed my 
life.”

Mrs. Benes describes her life before 
Mr. Benes’ diagnoses as “wonderful.” 
The two traveled extensively together, 
almost to the exclusion of others, she 
says, which made the transition to living 
alone intimidating.

“I’m by myself. I have no family here,” 
she says, adding, “There are many 
women like myself.” She enjoys lunch 
there every Wednesday and has also 
gone for movies and tai chi.

 Veora Little, who cares for her 

98-year-old mother-in-law, Sylvia Rich-
ter, says the center’s resources have 
made Mrs. Richter’s move from Canada 
much easier than it would have been 
otherwise. Mrs. Little and her husband 
made the decision to move Mrs. Richter 
to their home last year after she suffered 
a series of injuries and maladies from 
which she had a difficult recovery.

“Here’s this person who is very much 
a fish out of water,” Mrs. Little says. 
“She started going to the senior center 
and she has already developed relation-
ships that have been lifesaving for her.”

Mrs. Richter’s involvement at the cen-
ter has been a boon for family relation-
ships as well, Mrs. Little adds. Mrs. 
Richter’s granddaughter drives her to 
lunch every week, giving her a chance 
to visit with her 16-month-old great-

granddaughter in the backseat. That 
scenario wouldn’t exist if she were still 
in Canada, and her weekly dates at the 
senior center enable it now that she’s in 
Naples.

“It’s really, for us, a broadening of the 
generations,” Mrs. Little says. 

Due to the popularity of the senior 
center, JFCS is in the middle of an 
expansion to the second floor of its 
headquarters. By doubling its square 
footage from 3,000 square feet to 6,000 
square feet and moving its administra-
tive offices to the new upstairs unit, the 
organization’s programs, senior center 
included, will have increased space for 
programs and activities. 

Members are charged $15 a year, 
which covers all activities and services. 
The center offers scholarships to people 

who can’t afford the membership fee. 
The center operates solely with money 
from donors and what it can fundraise 
in the community. Corporate sponsors 
also assist with some costs. For exam-
ple, Wal-Mart provides the food for 
weekly lunches.  ■

“The outpouring of support was 
just incredible. I’ve made some 
wonderful friends there and it 
has changed my life.”

— Maureen Benes, 77
Naples Senior Center member
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Life insurance helps you provide for your  
family when you can’t be there for them.

MUST SELL
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Bank Foreclosures
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Properties
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FREE LIST
WITH PICTURES
NaplesForeclosedList.com

Burge Realty Group

Living small
Apartment buyers in ridiculously 

expensive Hong Kong are now eagerly 
paying up to the equivalent of $500,000 
(U.S.) for units not much bigger than a 
U.S. parking space (and typically phys-
ically self-measured by the applicant’s 
wing-span). An agent told The Wall Street 
Journal in June that, for example, standard 
furniture does not fit the units and that 

having guests over requires sitting on the 
window sill. (The Journal pointed out 
that a typical such “mosquito” apartment 
unit in Hong Kong is 180 square feet, way 
smaller than the 304 of a basketball court’s 
“lane” subject to a “3-second” violation.) 
A government lottery for subsidized units 
rewards barely one of every 100 appli-
cants.

The entrepreneurial spirit
In May, Texas health officials shut down 

the flea market sales of sonogram DVDs 
at Leticia Trujillo’s stall at San Anto-
nio’s Traders Village. Though the nature 
of the equipment was not described in 
news reports, sonograms can be produced 
only under a doctor’s prescription and 
by licensed personnel, but pregnant flea 

market customers underwent a procedure 
(“just like a doctor’s office,” said Tru-
jillo) that yielded a 12-minute DVD image, 
along with photos, for $35 — that Trujillo 
subsequently defended as for “entertain-
ment” purposes only and for those with-
out health insurance. 

Ironies
According to Nathan Hoffman’s lawsuit, 

he was prepped for eye surgery that day 
in May 2014 when the clinic employee 
handed him a small-lettered liability-lim-
itation form to sign. He was told that the 
surgery at the LASIK Vision Institute in 
Lake Oswego, Oreg., could not proceed 

without a signature, and despite hazy 
vision, he reluctantly relented, but things 
went badly. The form limits lawsuit dam-
ages to a money-back $2,500, but Hoffman 
demands at least $7,500 (to cover the so-
far two additional surgeries elsewhere to 
correct LVI’s alleged errors).

War Is hell
Some jihadists who have traveled to 

Syria to join ISIS have complained recent-
ly (according to a Radio Free Europe 
dispatch) that they cannot secure work 
as “martyrs” because of discrimination 
by incumbent fighters. One “pro-ISIS” 
cleric, speaking for Chechens, said they 

“are so fed up with the long waiting lists 
in Syria” that they head to Iraq, where the 
lists are shorter. Said one, Saudis control-
ling suicide rosters in the Syrian theater 
“won’t let anyone in.” Their “relatives go 
to the front of the line using (their con-
nections).”

Sexual assaulters’ defense league
■ In April, Judge Marc Kelly in Orange 

County, California, defied a 25-year-min-
imum statutory sentence for punishing 
the sexual abuse of a 3-year-old girl by 
Kevin Rojano — cutting the term to 10 
years because the man did not “intend 
to harm” the girl (except that he became 
“inexplicably” “aroused” when she walked 
into his garage). “There was no violence 
or callous disregard for (her) well-being,” 
the judge said.

■ The child-abuse sentence of a sports 
club official in Buenos Aires was reduced 
in 2014 to little more than three years, it 
was recently revealed, because, said the 
judges, the 6-year-old boy had earlier 
been sexually molested by his father and 
had already made a “precocious (sexual) 
choice” (“apparently a reference to homo-
sexuality,” according to a May Associated 
Press dispatch).

   

The continuing crisis
■ America (sometimes called a land 

of “second chances”) gave stockbroker 
Jerry Cicolani Jr., 69 such chances, before 
he pleaded guilty in May to selling unreg-
istered securities — setting up his first 
overt punishment despite a history of 
60-some client complaints made to his 
then-employer, Merrill Lynch, between 
1991 and 2010. The stockbrokers’ self-regu-
lating arm (Financial Industry Regulatory 
Authority) has finally revoked his license, 
but issued a statement acknowledging that 
it needed to improve its monitoring.

■ Awkward: Corey Huddleston, 52, 
apparently having taken a fancy to a teen-

age girl in Dickson, Tenn., in May, knocked 
on her family’s front door, according to 
police, then pushed his way in, asked 
for cigarettes and beer, “touched him-
self” inappropriately, asked about the girl, 
and then reluctantly departed. However, 
he merely went to a back window of a 
darkened bedroom, climbed inside, and 
fondled a sleeping figure in bed, whom he 
likely assumed was the girl — but it was 
the girl’s father, who later confessed that 
he called the police only after resisting the 
impulse to kill Huddleston. (Police said 
Huddleston’s rap sheet shows more than 
100 charges.) 

Weird science
Among caterpillars’ natural defenses 

against being devoured by birds is their 
ability to contort themselves into odd 
shapes for disguise — perhaps most inge-
niously (according to researchers writing 
in the current Animal Behaviour journal) 

as bird droppings. The authors created 
artificial dough-based squiggles that were 
either straight (resembling the caterpillar) 
or bent (to resemble poop), and found that 
birds zeroed in on the straight ones about 
three times as often. ■

NEWS OF THE WEIRD
BY CHUCK SHEPHERD
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Thomas Quigley, M.D.
Board Certified Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
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complete medical exam with one of our board certified
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 6/30/15. 

Naples 
Bonita Springs 

Goodwill honors workers for breaking through to independence
SPECIAL TO FLORIDA WEEKLY

Goodwill Industries of Southwest 
Florida recently honored Mike Drouin 
of Naples and Jennifer Glawe of North 
Fort Myers with its annual Breakthrough 
Award for businesses and individuals 
who have assisted others or themselves 
in overcoming disabilities or barriers on 
their path to employment and indepen-
dence. Mr. Drouin received the Break-
through Graduate award, and Ms. Glawe 
received the Breakthrough Achiever of 
the Year award.

A third-generation carpenter, Mr. 
Drouin worked with his father in the 
family business. When his father passed 
away three years ago, however, the busi-
ness began falling apart. After a struggle 
with addiction, Mr. Drouin entered Jus-
tin’s Place, a recovery program at St. 
Matthew’s House. He wanted to stay in 
the family trade, but on his own terms. 

St. Matthew’s House told him about 
the SWFL Goodwill MicroEnterprise 
Institute, an intensive training program 
for people who want to start their own 
business.

“He was already an excellent work-
er,” says Elliott Rittenhouse, Goodwill’s 
director of microenterprise.  “But he 

didn’t know how to set it up as a busi-
ness.”

Mr. Drouin completed the MicroEn-
terprise program and formed Drouin’s 
Helping Hands, LLC. He has hired two 
full-time employees and another part-
timer, all of who are in the St. Matthew’s 
House recovery-for-life program. He 
hopes to expand the business to as many 
as 10 employees and is studying for the 
Florida state contractor’s examination, 
which would allow him to expand into 
larger projects.

When Ms. Glawe was referred to 
Goodwill by Southwest Florida Works, 
the then 24-year-old had a limited 
employment history and was struggling 

to find a job because of a high unem-
ployment rate and a learning disabil-
ity. Although she lives independently, 
she depends on public transportation, 
another barrier to her self-sufficiency.

After working with a Goodwill occu-
pational skills trainer, Ms. Glawe found 
a good fit when Goodwill’s janitorial/
floor care manager Brad Ellena needed a 
day-shift custodian to work at Lynx Ser-
vices in North Fort Myers. Ms. Glawe 
would be the only custodian on the 
shift, working with limited supervision.

“At first, I wasn’t sure how she would 
handle working independently, but she’s 
done an incredible job,” Mr. Ellena says. 

“It’s a 72,000-square-foot facility, and 
she covers every bit of it.”

It’s been more than three years, and 
Ms. Glawe still gets rave reviews for her 
work.

“Everyone in the call center adores 
her,” says Karen McDaniel, facilities 
supervisor at Lynx. “She’s always on 
task and quick to respond to everything. 
Really, she’s a joy to work with.”

“I like to stay busy, and it makes me 
happy to have a job,” Ms. Glawe says. “I 
can pay bills, be on my own and be more 
responsible.”

Other Goodwill Breakthrough Award 
winners this year are Communication & 
Data Solutions, Breakthrough Business 
of the Year; John Talmage, Breakthrough 
Employer of the Year; and Amanda 
Lynch, Breakthrough Volunteer of the 
Year.

Goodwill Industries of Southwest 
Florida is committed to serving people 
with disabilities and disadvantages by 
providing life-changing opportunities to 
achieve independence. Revenue gener-
ated by Goodwill’s 30 retail and dona-
tion centers throughout the area is used 
to support these programs. For more 
information, visit goodwillswfl.org. ■

COURTESY PHOTOS

Jennifer Glawe is the sole custodian on a 
shift at Lynx Services in North Fort Myers.

Mike Drouin owns Drouin’s Helping Hands 
and employees three people in Naples.

LOCALLY OWNED & OPERATED! CELEBRATING OUR 13TH YEAR!
BEST

FURNITURE STORE

Unique One of A Kind fi nds and Name Brands You Know, All At Unbelievable Everyday Low Warehouse Prices! 
NEW SHIPMENTS ARRIVE DAILY!

D E S I G N E R
H O M E  D E C O R

AT  WA R E H O U S E 
P R I C E S !



NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF JUNE 18-24, 2015    NEWS    A15

Up To 70% Off at Over 140 Top Designer and Brand Name Outlet Stores
Voted the Best Shopping Mall and Best Factory Outlet Mall in Southwest Florida

UPCOMING EVENTS

MIROMAR OUTLETS®

 Copyright © 2015, Miromar Development Corporation. Miromar Outlets is a registered service mark of Miromar Development Corporation.  

MIROMAR has Talent
Come watch participants compete in 

Miromar Outlets’ 3rd Annual Talent Search.
Saturdays: June 20 & 27

Suite 67, near Neiman Marcus Last Call
11 a.m. to 1 p.m., ages 13 and under

2 to 4 p.m., ages 14 to 20

FATHER/SON/GRANDSON  
LOOK-ALIKE CONTESTS

Saturday, June 20
10 a.m. near Bloomingdale’s The Outlet Store

SUMMER GIVEAWAY SERIES
Friday, June 26

6 p.m. at Ford’s Garage
Compete for a chance to win tickets to see 

Imagine Dragons live in concert.

MiromarOutlets.com for details

Hot Brands. Cool Prices.

VISIT OUR NEW STORES

Coming Soon – Christopher & Banks

I-75, Exit 123, Just North of Naples

06171815-1593

Join The Club!
• 86 Clubs Nationwide!
• 850 Boats Nationwide!
• 14 SW Florida Clubs!
• 320 Boats in Our Area Fleet!
• Inshore and Offshore Boats!
• Pontoons, Deckboats, Sport  
  Boats!
• Free Boating Classes!
• Monthly Member Socials!

FreedomBoatClub.com

MEMBERSHIP PLANS 

AVAILABLE FROM 
$129-$279

per month, plus a one-time 
entry fee.  See a membership 

executive for details. 877.804.0402

UPCOMING OPEN HOUSE
Saturday, June 27 (10am - 4pm)
Naples - Bayfront Place Marina

Marco Island - Calusa Island Marina
Join and Get Six Months Free!

Summer doesn’t have to drain young brains
To combat summer learning loss, 

Boys & Girls Club of Collier County 
offers its Summer Brain Gain program 
at its main campus in Naples and its 
Immokalee locations. Through Aug. 4, 
area youngsters ages 6-18 can partici-
pate from 7:30 a.m. to 6 p.m. Monday 
through Friday. The program, is made 
possible with help from the Naples Chil-
dren & Education Foundation.

Summer Brain Gain activities include 
reading and mentoring, dance and 
music, swimming and other sports, arts 
and crafts and occasional field trips. 
Breakfast, lunch and a snack are includ-
ed.

“With the average American stu-
dent losing approximately one month’s 

worth of learning during the summer, 
it is critical that we keep them engaged 

in activities that are both fun and edu-
cational so that they will be on track 

for the fall,” Jodi Truel, unit director at 
the Boys & Girls Club of Collier County, 
says.

NCEF, founder of the Naples Winter 
Wine Festival, supports charitable pro-
grams that improve the physical, emo-
tional and educational lives of under-
privileged and at-risk children in Collier 
County. BGCCC annually serves 3,000 
of the most at-risk children and teens in 
Collier County, providing a safe, posi-
tive place where they can work toward 
academic success, good character and 
citizenship and healthy lifestyles.

For more information about the Sum-
mer Brain Gain program and other pro-
grams of the BGCCC, call 325-1700 or 
visit bgccc.com. ■ 

Sara Hernandez, Robert Mangham, Miguel Lopez-Santiago and Noah Smith in a Summer Brain 
Gain class at the Boys & Girls Club of Collier County.
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Inguinal hernia
- No Mesh hernia Repair- Desarda   
 Hernia Repair®
-  Local With IV Sedation

Umbilical Hernia
- No Mesh Triple Layered Repair 
- Local With IV sedation

If left untreated for a long 
period of time the intestine can 
become damaged and require 
cutting out the damaged bowel. 
The treatment for this is to repair 
the defect early before further 
problems arise. We offer the No 
Mesh Hernia Repair called the 
Desarda Tension Free No Mesh 
Repair. Recurrence is less than 1% 
with this technique.

NO MESH 
Hernia Surgery

U FIRST SURGICAL CENTER  •  AAAASF CERTIFIED FACILITY 
MAKING QUALITY COSMETIC SURGERY AFFORDABLE WITH ONE ALL INCLUSIVE PRICE!

It was one year ago on September 13 you performed my double inguinal hernial repair. I have 
never once experienced any pain, or even discomfort, from the moment I stood off the operating 
table. My scars are imperceptible. I feel wonderful. My confidence in the Desarda method of hernia 
repair is exceeded only by my respect for your surgical art in performing it. I often think of you 
and everyone at the U First Health Clinic with gratitude. I thank you all for your genuine kindness.
 ~Brian H.

“ “

DESARDA HERNIA CENTER, USA®

ROBERT TOMAS, D.O., FACOS
GENERAL/COSMETIC SURGERY

WE ARE THE BEST KEPT SECRET IN HERNIA SURGERY.

NO MESH HERNIA SPECIALIST

Now Accepting New Patients!
FORT MYERS CAPE CORAL NAPLES ESTERO 

NATIONWIDE: 877-UFIRSTHEALTH
12640 WORLD PLAZA LANE, BUILDING 71, FORT MYERS, FL 33907

Anne Lord-Tomas D.O.
FACOOG

COSMETO-GYNECOLOGY 
Bioidentical Hormones/Pellets
Labiaplasty/Vaginaplasty
Labial Puff
SmartLipo Liposuction
Botox™/Fillers

Robert E. Tomas D.O.
FACOS

GENERAL/COSMETIC SURGERY
No Mesh Hernia Surgery 
SmartLipo Liposuction
Abdominoplasty - “Tummy Tuck”
Precision Neck Lift
Male Breast Reduction
Botox™/Fillers

Call for your 
consultation today!
239.243.8222
www.ufirsthealth.com
ufirstrejuvenation.com

Traffic deputies 
are on the road
Here’s where Collier County Sheriff ’s 

Office traffic-enforcement deputies will 
be the week of June 22-26:

Monday, June 22
Vanderbilt Drive and 111th Avenue 

North: Aggressive driving
Green Boulevard and Hemingway 

Lane: Speeding
Rattlesnake Hammock Road and 

Charlemagne Boulevard: Speeding
Tuesday, June 23
Naples Boulevard: Speeding
Tarpon Bay Boulevard and Malibu 

Lake Place: Speeding
Radio Road and Devonshire Boule-

vard: Aggressive driving
Wednesday, June 24
Collier Boulevard and U.S. 41 East: 

Red-light running
U.S. 41 North and Pelican Bay Boule-

vard: Speeding
Airport-Pulling and Vanderbilt Beach 

roads: Red-light running
Thursday, June 25
Davis and Lakewood boulevards: 

Red-light running
Golden Gate Parkway and 41st Street 

SW: Speeding
River Reach Drive: Speeding
Friday, June 26
Livingston Road and Orange Blossom 

Drive: Red-light running
Collier Boulevard and Immokalee 

Road: Aggressive driving
Golden Gate and Wilson boulevards: 

Aggressive driving ■

Classes can help
for older drivers

AARP offers classes to help older driv-
ers learn about new traffic laws, refresh 
their driving skills and reduce their risk 
for tickets and accidents. Drivers over 
age 55 might be eligible for a discount on 
auto insurance.

Cost is $15 for AARP members, $20 
for others. Reservations are required and 
can be made by calling the number listed 
with the session you wish to attend. 
Here’s what’s coming up:

Wednesday, June 24: 9 a.m. to 3:30 
p.m. at South County Regional Library, 
2110 Three Oaks Parkway, Estero; 947-
1727.

Tuesday, July 14: 9:15 a.m. to 3:34 p.m. 
at Germain Toyota, 13315 Tamiami Trail 
N., Naples; 269-6050.

Tuesday, July 21: 9 a.m. to 3:30 p.m. 
at Marco Island Lutheran Church, 525 
No. Collier Blvd.; Marco Island; (734) 
968-3105.

Tuesday, July 21: 9 a.m. to 3:30 p.m. at 
Christus Victor Lutheran Church, 15600 
Tamiami Trail N., Naples; 269-6050.

Thursday, July 23: 9:15 a.m. to 3:45 
p.m. at Germain Toyota 13315 Tamiami 
Trail N., Naples; 269-6050. ■
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Come see what Brookdale is all about. 

Call 866-450-4320 
or visit Brookdale.com/newname6

BROOKDALE® is a registered trademark of Brookdale Senior Living Inc., Nashville, TN, USA
 *Services available may vary by community.

New name.
Same loving community.
Our caring communities have some new company.

With 15 recently renamed communities in 
your area offi cially part of the Brookdale 
family, you’re sure to fi nd one nearby. 
We offer comfortable lifestyles and caring 
environments, with opportunities to 
improve wellness, fulfi ll lifelong wishes and 
stay connected with friends and loved ones.

Residents at Brookdale enjoy 
life-enriching care that supports 
their individual needs:*

 • Independent Living 
 • Assisted Living  
 • Alzheimer’s & Dementia Care 
 • Skilled Nursing

licensing laws and quality driver edu-
cation programs. Additional data from 
this study point to the drop in overall 
crash rates for teen drivers that can be 
attributed to strong graduated divers 
licensing legislation as well as other 
factors including rising gas prices and 
the economy.

In the last 20 years, non-fatal injury 
crashes and fatal crashes of teen drivers 
ages 15-19 decreased by 51 percent and 
56 percent respectively. In comparison, 
crashes resulting in non-fatal injuries 
and fatalities, including but not limited 
to those involving teen drivers, fell by 25 
percent and 17 percent respectively.

“While great strides have been made 
to improve the safety of teen drivers 
over the past 20 years, motor vehicle 
crashes still remain the leading cause of 
death for drivers ages 15 to 19, so advo-
cating on behalf of teen driver safety 
remains a top priority for AAA,” Mr. 
Nasworthy says.

Tools to help parents navigate the 
“100 Deadliest Days” of summer driv-
ing and other resources to coach teens 
through the learning-to-drive process, 
including a parent-teen driving agree-
ment, can be found at treedriving.aaa.
com.

Parents might find the online AAA 
StartSmart program to be particularly 
useful, helping them to quickly become 
effective in-car coaches, make informed 
decisions about access to a vehicle and 
manage their teen’s overall driving priv-
ileges. ■ 

AAA
From page 7

Free program for rising 
high-school freshman

Champions For Learning invites rising 
ninth-graders to “Making it Real: Prepar-
ing for High School and Beyond” 
from 8 a.m. to noon Monday 
through Friday, July 13-17, at the 
Champions For Learning office. 
Participants will gain insights 
into preparing for the transition 
to high school, exploring career 
possibilities and finding vol-
unteer opportunities. Etiquette 
skills and proper use of social media will 
also be covered. Visits to local college 
campuses are included, with bus trans-
portation provided. 

Collier County students who will 
enter ninth grade this fall are eligible 

if they exhibited good attendance and 
behavior and maintained a GPA of at 

least 2.5 through middle school. 
Attendance at all five days of 
“Making it Real” is expected.

The program is made possi-
ble by a grant from the Richard 
M. Schulze Family Foundation. 
There is no fee for attending. 
Space is limited, however, and 
applications must be submitted 

by June 15. Download an application at 
championsforlearning.org.

For more information, contact James 
Hanrahan by calling 643-4755 or email-
ing JHanrahan@championsforlearning.
org. ■ 
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After all these years, my vision 
is still perfect, thanks to 
Dr. Frantz and his team 
at Frantz EyeCare.
George McNeill,
PGA Pro Golfer
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BETTER THAN PAR VISION 

For an appointment:  430-3939
800.581.0999  |  BetterVision.net

Jonathan M. Frantz, MD, FACS
One of our Country’s Top 5 Bladeless Laser Cataract Surgeons
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Summertime is turtle time on area beaches
BY KATHALYN GAITHER
Special to Florida Weekly

Sea turtle nesting season is underway in 
Florida through October. Guided by instinct, 
female turtles swim thousands of miles, 
often to nest on the very same beaches 
where they hatched. They make their way 
high on the shore, dig a hole, deposit up to 
120 eggs and cover them with sand before 
lumbering back into the gulf waters. Incuba-
tion takes about 60 days. When the young 
emerge, the hatchlings make their way back 
into the gulf waters. The last eggs of the sea-
son are generally laid in August.

Five sea turtle species frequent Florida 
waters. The majority of nests in the Naples 
area and the Rookery Bay National Estua-
rine Research Reserve are by loggerheads 
(Caretta caretta). Listed as threatened, the 
species can weigh up to 400 pounds and 
grow to 3 feet in length. Loggerheads are 
the most common of the species found in 
Florida, with more than 90 percent of the 
U.S. population nesting in the state.

Since 1989, when the Florida Fish and 
Wildlife Conservation Commission began 
nesting surveys, numbers of nests have 
ranged from just over 28,000 to the highest 
recorded number in 1989 of nearly 60,000.

Last year’s numbers were slightly higher 
than 2013, with close to 37,000 nests counted. 

As of the first week of June this year, 154 
nests had been counted in Rookery Bay 
Reserve, compared to last year’s count of 103. 
In Collier County, the number was 413 so far 
this year, compared to 236 last year.

Another species sometimes found in the 
region is the green sea turtle (Chelonia 
mydas). This endangered species, named for 
its green body fat, weighs up to 350 pounds 
and is a little longer than 3 feet. Nests have 
been recorded in most Florida coastal coun-
ties, though primarily along the lower south-
east coast. Green sea turtle nesting numbers 
have been rising, from a count of 267 in 1990 
to a high of more than 25,000 in 2013.

For the first time anyone can recall, an 
endangered leatherback sea turtle (Dermo-
chelys coriacea) nest was recently found 
in the reserve. The largest of Florida’s sea 
turtles, a leatherback can weigh as much as 
1,500 pounds and grow to 6 feet in length. 
The leathery skin gives them their common 
name. A relatively small number nest along 
Florida’s coasts, the highest count being 
60, with the majority found in Palm Beach 
County. 

The most endangered and rarest of the 
sea turtles is the Kemp’s Ridley — only five 

nests have been recorded in Florida since 
1989. Also, each year a few endangered 
hawksbill sea turtle nests are documented, 
mostly along the Keys and up to the Canav-
eral Seashore.

With summer here and the beaches a 
prime destination for residents and visitors 
alike, it is important that precautions are 
taken to ensure the egg-bearing turtles can 
safely reach a nesting location, that the eggs 
are protected and that the hatchlings can 
make it back out to the water to begin their 
lives. A few simple steps will help to protect 
these majestic creatures:

■ Keep beaches free of barriers such as 
beach furniture, toys and sand castles that 
would deter nesting turtles.

■ Dispose of trash properly.
■ Keep beaches dark, with lights out or 

shielded by 9 p.m.
■ Keep off dunes. Use designated beach 

walkovers or boardwalks.
■ Don’t let dogs run loose on the beach.
Report injured or dead sea turtles or nest-

ing disturbances by calling the Florida Fish 
and Wildlife Conservation Commission at 
(888) 404-3922 or by dialing *FWC or #FWC 
on your mobile phone. ■ 

— Kathalyn Gaither is the internal com-
munications manager for the office of exter-
nal outreach and public education at the 
Florida Department of Environmental Pro-
tection.

Sarah Norris, an intern at the Rookery Bay National Estuarine Research Reserve, discovered 
this summer’s first turtle nest in the reserve.

Loggerhead hatchlings will begin to emerge from their nests through August.
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What a difference a time zone makes

I recently attended back-to-back meet-
ings — the annual conference of the 
American Hospital Association in Wash-
ington, D.C., followed by a gathering in Des 
Moines, Iowa, of the first 26 communities 
participating in the Blue Zones Project 
across the country — and was struck by the 
profound differences.

Of course, there were similarities in that 
speakers and participants were passionate 
about helping people and understanding 
that ours is a continuous, never-ending 
journey of healing. But there were also 
dramatic differences. 

AHA was focused on hospitals, from 

large systems like NCH to tiny safety-net 
hospitals. Most are clinging to a “repair 
shop” mindset, fixated on sustaining finan-
cial viability and adapting to the Affordable 
Care Act. Governmental influences, poli-
tics, technology, alternate forms of deliv-
ery and other disruptive influences were 
clearly of top-of-mind concerns.

Among our Blue Zones Project partners 
(Blue Zones are five areas around the 
world where more people live to be 100 
by embracing nine common characteris-
tics) in Des Moines, there was a different, 
more optimistic mindset focused on pre-
vention of illness, making the easy choice 
the healthy choice and understanding that 
it’s easier to change your environment 
than to change your mind when it comes 
to healthy behavior. Success stories were 
shared and led to animated discussions 
about objective metrics and sustainability.

The overriding goal in Blue Zones Proj-

ect communities is to decrease the need 
for health care by focusing on health. Early 
results are compelling.  According to Iowa 
Gov. Terry Branstad, who heads his state’s 
Blue Zones Project initiative, cities embrac-
ing Blue Zones values have decreased 
health-care expenditures 9 percent per 
year for two years in a row. The mayor of 
Cedar Falls, Iowa, and leaders from Albert 
Lea, Minn., reported that as a result of the 
Blue Zones Project, their communities’ res-
idents have lost weight, increased exercise, 
changed eating habits, decreased tobacco 
use, improved spirits and developed a cul-
ture of collaboration.

Dr. Brian Wansink, author of “Mindless 
Eating” and “Slim by Design,” reported the 
alarming statistics that children in America 
drink 53 gallons of soda per year, that 70 
percent of Americans are overweight and 
that 84 percent of medical costs are related 
to diet. He said we spend more as a nation 

on potato chips than we do on cancer 
research — a fact I found both scary and 
sad.

The founder of Blue Zones, Dan 
Buettner, was our keynote speaker in Des 
Moines. In his book “The Blue Zones Solu-
tion,” he stresses that our eating choices 
are major influencers of our well-being 
index. This metric is a good predictor of 
who will live a long, happy and healthy life.

As we shift our efforts from health care 
to health, the AHA and the Blue Zones 
Project both have programs and purpos-
es worth embracing. With perseverance 
and cooperation, Southwest Florida can 
become the healthiest community in the 
nation. The journey starts with each of us 
as individuals. ■ 

— Dr. Allen Weiss is president and CEO 
of the NCH Healthcare System. 

allenWEISS
allen.weiss@nchmd.org

Here’s something to think about when you hop on an exercise bike
 THE UNIVERSITY OF FLORIDA

Who says you can’t do two things at 
once and do them both well?

A new University of Florida study 
challenges the notion that multi-tasking 
causes one or both activities to suffer. In 
a study of older adults who completed 
cognitive tasks while cycling on a sta-
tionary bike, UF researchers found that 
participants’ cycling speed improved 
with no cost to their cognitive perfor-
mance.

Results of the study, which was sup-
ported by a grant from the National 
Institute on Aging, were published in 
the journal PLOS ONE in May.

The discovery was a surprise find-
ing for investigators Lori Altmann, an 
associate professor of speech, language 
and hearing sciences at the College of 
Public Health and Health Professions, 
and Chris Hass, an associate professor 
of applied physiology and kinesiology 
in the College of Health and Human 
Performance. They originally set out 
to determine the degree to which dual-
task performance suffers in patients 
with Parkinson’s disease. To do this, the 
researchers had a group of patients with 
Parkinson’s and a group of healthy older 
adults complete a series of increasingly 
difficult cognitive tests while cycling.

“Every dual-task study that I’m aware 
of shows when people are doing two 
things at once they get worse,” Ms. Alt-
mann says. “Everybody has experienced 

walking somewhere in a hurry when 
the person in front of them pulls out 
a phone, and that person just slows to 
a crawl. Frankly, that’s what we were 
expecting.”

Participants’ cycling speed was about 
25 percent faster while doing the easiest 
cognitive tasks but became slower as 
the cognitive tasks became more diffi-
cult. Yet, the hardest tasks only brought 
participants back to the speeds at which 
they were cycling before beginning the 
cognitive tasks. The findings suggest 
that combining easier cognitive tasks 
with physical activity might be a way to 
get people to exercise more vigorously. 
The researchers plan to make this a 
topic for future research.

“As participants were doing the easy 
tasks, they were really going to town on 
the bikes, and they didn’t even realize 
it,” Ms. Altmann says. “It was as if the 
cognitive tasks took their minds off the 
fact that they were pedaling.”

During the study, 28 participants with 
Parkinson’s disease and 20 healthy older 
adults completed 12 cognitive tasks 
while sitting in a quiet room and again 
while cycling. Tasks ranged in difficulty 
from saying the word “go” when a blue 
star was shown on a projection screen 
to repeating increasingly long lists of 
numbers in reverse order of presenta-
tion. 

Their cycling speed was faster while 
performing the cognitive tasks, with 
the most improvement during the six 

easiest cognitive tasks. Cognitive per-
formance while cycling was similar to 
baseline across all tasks.

The reasons for participants’ multi-
tasking success most likely include mul-
tiple factors, the researchers say, but 

they hypothesize that one explanation 
could be the cognitive arousal that hap-
pens when people anticipate completing 
a difficult cognitive task. Similarly, exer-
cise increases arousal in regions of the 
brain that control movement. Arousal 
increases the release of neurotransmit-
ters that improve speed and efficiency 
of the brain, particularly the frontal 
lobes, thus improving performance in 
motor and cognitive tasks.

“What arousal does is give you more 
attention to focus on a task,” Ms. Alt-
mann says. “When the tasks were really 
easy, we saw the effect of that atten-
tion as people cycled very fast. As the 
cognitive tasks got harder, they started 
impinging on the amount of attention 
available to perform both tasks, so par-
ticipants didn’t cycle quite so fast.”

Study participants with Parkinson’s 
disease cycled slower overall and didn’t 
speed up as much as the healthy older 
adults. That could be because arousal 
that stems from cognitive and physi-
cal exercise is dependent on dopamine 
and other neurotransmitters, which are 
impaired in people with Parkinson’s.

Ms. Altmann and Mr. Hass are cur-
rently studying whether multi-tasking 
benefits will extend to other types of 
exercise, including use of an elliptical 
trainer. They hope to eventually exam-
ine whether pairing mental tasks with 
exercise can lead to both cognitive and 
fitness improvements in older adults. ■

HEALTHY LIVING
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 GET OUT FOR 
A GOOD CAUSE

■ The Gulf Coast Runners annu-
al Firecracker 5K sponsored by Moe’s 
Southwest Grill sets out at 7 a.m. Sat-
urday, July 4, at Fleishmann Park and 
makes two loops through the neighbor-
hood of Naples Lake Park. Proceeds 
benefit the organization’s youth devel-
opment fund. Registration is $15 in 
advance, $20 on the day of the race ($10 
for ages 21 and younger). To sign up or 
for more information, call 434-9786 or 
visit gcrunner.org.

■ The Rotary Club of Bonita 
Springs hosts the fourth annual Star-
Spangled 5K to kick off the city’s Inde-
pendence Day celebration at 7:30 a.m. 
Saturday, July 4, at Riverside Park. Reg-
ister in advance for $15-$25, or sign up 
starting at 6:30 a.m. on race day for $30. 
To register or for more information, call 
357-3607 or visit active.com.

■ The third annual Castles for Kids 
sand-sculpting contest to benefit Golisa-
no Children’s Museum of Florida takes 
place Wednesday, Aug. 12, at LaPlaya 
Beach & Golf Resort. Teams of five 
(one adult, four children) can sign up 
now for the day that also includes live 
entertainment, activities with Coach B 
Aquatics, lunch and sand buckets and 
shovels for the children.

Registration is $125 for C’mon mem-
bers, $150 for others. For contest details 
and information about sponsorship 
opportunities, call C’mon at 
514-0084 or visit cmon.
org.

■ The Collier 
Building Industry 
Association sum-
mer golf tourna-
ment tees off at 8:30 
a.m. Friday, Aug. 14, 
at Grey Oaks Coun-
try Club. Registration 
starts at 7:30 a.m., and 
an awards lunch follows 
the tournament. $150 for 
one, $600 for a foursome, with 
proceeds to benefit the CBIA 
scholarship fund. Sign up online 
by July 31 at cbia.net. For more 
information, visit the website or 
call 436-6100. 

■ The Pilot Club of Naples and 

Gulf Coast Runners host the Labor 
Day weekend John Clay 5K stepping 
out Saturday morning, Sept. 5, at Low-
dermilk Park. A 2-mile walking course 
will also be available. Registration is 
$18 before Aug. 24, $23 Aug. 25-Sept.4, 
and $25 on race day ($10 for ages 18 and 
younger). To sign up or for more infor-
mation, call 404-7007 or visit gcrunner.
org.

■ Walk for the Way, a 2.5-mile fun 
walk and 5K race to benefit The United 
Way, takes place the morning of Satur-
day, Sept. 26, along the trails at North 
Collier Regional Park. Registration is 
$20 by July 11, $25 July 12-Sept. 26, and 
$30 on race day ($12 for ages 18 and 
younger). For more information, visit 
unitedwayofcolliercounty.org. 

■ The Foundation of the Collier 
County Medical Society hosts its sec-
ond annual Docs and Duffers charity 
golf tournament Saturday, Sept. 26, at 
the Bonita Bay Club. Tee-off is at 8:30 
a.m. An awards lunch follows the game. 
Registration is $175 per golfer, $600 per 
foursome. Sponsorships available. For 
more information or to register, call 435-
7727 or visit ccmsonline.org.

■ The 2015 Walk to End Alzheim-
er’s steps out at 10 a.m. Saturday, Nov. 
14, at Fleischmann Park. Registration is 

free, but donations are appreciated. 
Sign up online at act.alz.org 

or starting at 9 a.m. on 
the day of the event. 

For more information, 
visit the website or 
call (800) 272-3900. 

■ The Ameri-
can Heart Asso-
ciation hosts the 
2015 Collier Heart 

Walk Saturday morn-
ing, Nov. 7, at Cam-

bier Park. The 3.1-mile 
walk is free; participants 

are expected to gather pledges 
for the AHA leading up to the 

event. For more information, call 
495-4905 or visit collierheartwalk.
kintera.org. ■ 

— Email items to lnesmith@flori-
daweekly.com.

Family fun national hoops tourney
headed to Gulf Coast High School
Naples hosts the only 

Gus Macker 3-on-3 bas-
ketball tournament in 
Florida this summer. 
Made possible by the 
Greater Naples YMCA, 
Rotary Club of Immokalee and the One 
By One Leadership Foundation, the 
nationwide tournament comes to Gulf 
Coast High School on Saturday and Sun-
day, June 20-21. 

Since it begin in 1987, the Gus Macker 
tour has expanded to consist of 972 
tournaments with more than 2.2 million 
players — male and female, from ages 7 
to 50-plus years of age. Teams are com-
puter-matched (considering age, height 
and experience of all four players) into 
male and female divisions within one 
of three categories: junior, adult or top. 
Teams receive at least three scheduled 

games each tournament. The Macker is 
a double-elimination tournament with a 
consolation bracket: the Toilet Bowl for 
teams losing their first two games.

Local organizers expect to draw par-
ticipants and spectators from all corners 
of the state. Spectators will be admit-
ted free. For more information, call 
Kory Swinderman at the Greater Naples 
YMCA, 963-3765, or visit macker.com. 
Proceeds from tournament registration 
fees will benefit children’s program-
ming in Immokalee and at the Greater 
Naples YMCA. ■ 
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BY KIM CAMPBELL THORNTON
Universal Uclick

With their dark-green shells, green 
legs with yellow stripes and green heads 
with a red stripe behind the eye, red-
eared sliders are popular pets for kids 
whose parents may not want to commit 
to a dog or cat, and people interested in 
reptiles. Problem is, not everyone who 
gets them realizes that they need a large 
aquatic environment to thrive. They 
can also spread salmonella, especially 
to children, who aren’t always careful 
about washing their hands after han-
dling the shelled reptiles. Here’s what 
you need to know about getting and liv-
ing with one.

■ Turtles are interesting pets and can 
have different personalities, but as com-
panions, they are more like fish than 
dogs. Be sure you or your child have a 
true interest in them before acquiring 
one. To learn about them, talk to a vet-
erinarian who is familiar with reptiles 
or to a turtle rescue organization (an 
Internet search will turn up many).

■ Tiny turtles are illegal. The sale 
of turtles with a carapace — the top of 
the shell — smaller than 4 inches was 
banned in 1975 because the turtles shed 
salmonella bacteria. That’s a problem 
when you think about the likelihood 
of young kids becoming infected after 
touching the turtles and then putting 
their fingers — or even the turtles them-
selves — into their mouths. You may see 

tiny turtles for sale at pet stores, flea 
markets, swap meets or even online, but 
always choose one that is legal size or 
larger. 

■ Wait to get a turtle until your child 
is at least 5 years old. Young children are 
more susceptible to infection.

■ Turtles need an adequate water 
habitat. A real or artificial pond is best. 
You can start them out in a large indoor 
aquarium, but they need more space as 
they grow older and bigger.

“They need a place to get out of the 
water so they can get some sun and 
completely dry off if they want to, and 
they need deep enough water so they 
can swim around,” says Scott H. Weldy, 
DVM, an exotic animal veterinarian at 
Serrano Animal and Bird Hospital in 

Lake Forest, Calif. 
The pond or aquarium must have 

good filtration so waste products don’t 
build up and make the turtle sick. 

■ Females lay eggs with or without 
the presence of a male. They need to be 
able to get out of the water and go to an 
area with dirt or sand where they can 
dig a hole, lay the eggs and bury them to 
keep them safe from predators.

■ Unless they live indoors, turtles 
hibernate in winter. They burrow into 
the bottom of the pond and wait for 
spring.

■ Turtles eat a variety of foods. Water 
hyacinths and elodia are common water 
plants for ornamental ponds, and turtles 
are fond of them. They are carnivores, 
so they also eat worms, fish and craw-
fish. Avoid keeping your turtle in the 
same pond with your $300 koi, or you 
may find that his fins have been nipped 
or even that he has been eaten if he’s on 
the small side. Commercial pellets are 
available, but Dr. Weldy recommends 
feeding a more natural diet and not rely-
ing solely on pellets.

■ Use common sense when han-
dling turtles, and teach children how to 
handle them safely. Salmonella bacteria 
can live on surfaces for days, so even 
indirect contact can spread disease. The 
golden rule? Wash your hands before 
and after handling your turtle, after 
cleaning his tank or pond and after 
feeding him, and keep turtles away from 
areas where food is prepared. ■

With good care, red-eared sliders can live for 
50 to 70 years and can grow to be 10 to 12 
inches long. 

PET TALES
Turtle time

Are turtles good pets? They can be, but they require special care and handling

Pets of the Week
>>Arielle is an 
affectionate, 1-year-
old, tortie/domestic 
shorthair who is happi-
est when she’s around 
people. Her adoption 
fee is $55.

>>Robin is a hand-
some, 1-year-old tux-
edo. He enjoys playing 
with people, napping 
and cavorting with his 
feline roommates. His 
adoption fee is $55.

>>Magic Mike is 
a calm and gentle, 
2-year-old Lionhead 
rabbit with the best 
head of hair you’ve 
ever seen. He will 
make a great family, 
and his adoption fee is 
just $20.

>>Rosette is an 
affectionate, 8-month-
old Chihuahua mix 
who always seems to 
have a smile on her 
face. Her adoption fee 
is $150.

Dogs and cats adopted from Humane Society 
Naples come with vaccinations, sterilization surgery, 
ID microchip and 30 days of health insurance. Visit the 
animals ready for adoption at the main shelter at 370 
Airport-Pulling Road N. (11 a.m. to 7 p.m. Tuesday 
and Thursday, and 11 a.m. to 5 p.m. Wednesday, 
Friday, Saturday and Sunday), or at the satellite 
adoption center at Coastland Center during mall 
hours. Call 643-1555 or visit HSNaples.org for more 
information.
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THE DIVA DIARIES
Keeping vacation envy at bay, one local adventure at a time

It’s happening again: vacation envy. 
Like clockwork, it strikes every year 
around this time.

I blame social media. Facebook is 
guilty, but Instagram is just as much 
to blame. (I won’t throw any shade 
at Twitter. None of my friends post 
there, and I just check occasionally to 
see what kind of shenanigans Lindsay 
Lohan and the like are up to.)

But Facebook has become a platform 
to make me feel inferior every summer 
because I’m stuck in Southwest Flori-
da. Seriously, I seem to be the only one 
left around these parts. Everyone, from 
a girl I haven’t seen since we were in 
eighth grade to my Dad, is posting gor-
geous vacation photos that are making 
me pea-green with envy.

Dad went to the Smoky Mountains, 
and I swear, I could feel the crisp, cool 
Tennessee air through my computer 
screen. The girl from eighth grade 
is posting photos from London, like, 
every hour. I tend to wonder if she’s 
even enjoying Big Ben and Bucking-
ham Palace, or if she’s too preoccupied 
with uploading her pictures of them to 
Facebook. 

Don’t get me wrong. I don’t begrudge 
anyone their fabulous vacation. Folks 
work hard and plan — in fact, it’s been 
a delight seeing the pictures from one 
local family I adore as they take a 
Disney tour of Europe (I love seeing 
their two young kids smiling next to 
some of the most amazing wonders of 
the world). Another dear friend went 
to Ireland to meet her fiancé’s family, 
and I clicked “like” and commented 
“aaaaawwww” on all of her posts.

It’s just that I want to be part of the 
“How-Cool-Does-My-Vacation-Look?” 
crowd. My husband just started a new 
job, so far-away travel plans are on the 
back burner for now. In the meantime, 
we’ve been trying to spend our Sundays 
in some of Southwest Florida’s pretti-
est places. I can’t post amazing shots of 
The Alamo (have fun, Tracy!), Boston 
(enjoy, James), Utah (that looked like 
a blast, Andrea!) or Bermuda (happy 
engagement trip, Glenn and Amy!), but 
I have plenty of shots of us biking on 
Sanibel, beaching it at Delnor-Wiggins 
Pass State Park and even kayaking on 
the Estero River. In fact, here’s a photo 
from that lovely Sunday activity. It’s 
not Buckingham Palace — but for now, 
it’s days like these that keep my vaca-
tion envy at bay. ■ 

 
— Ciao for now, my lovelies! Stay 

tuned for another divalicious diary entry 
next week … 

stephanieDAVIS 
sdavis@floridaweekly.com

STEPHANIE DAVIS / FLORIDA WEEKLY 

Kayaking on the Estero River isn’t London, but … 
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ALL PRICES PLUS TAX, TAG, AND TITLE, $699 DEALER FEE AND DOES NOT INCLUDE OPTIONAL EQUIPMENT OR INLAND FREIGHT. ALL LEASES WITH $2495 DUE AT SIGNING AND INCLUDE ALL APPLICABLE REBATES AND SAVINGS, 
ZERO SECURITY DEPOSIT, 12K ANNUAL MILES, 20¢ THEREAFTER. DEALER RETAINS ALL REBATES AND/OR VALUE OWNER COUPONS WHEN APPLICABLE. MILES PER GALLON IS BASED ON UPPER LEVEL EPA HIGHWAY ESTIMATES 
AND MAY VARY DEPENDING ON VEHICLE MAINTENANCE. ALL VEHICLES ARE SUBJECT TO AVAILABILITY. ALL PICTURES ARE FOR ILLUSTRATIVE PURPOSES ONLY. ALL OFFERS PRIOR TO NEGOTIATION AND MAY NOT BE COMBINED. 

^^BASED ON KELLY BLUE BOOK FAIR MARKET VALUE. EXCESS MILEAGE, WEAR, AND TEAR, AND RECONDITIONING MAY REDUCE TRADE ALLOWANCE. OFFER ENDS 6/30/15.

HUNDREDS OF QUALITY PRE-OWNED VEHICLES

AFTER 
OBRIEN 
DISCOUNT

STARTING
AT

NEW 2015 
SUBARUFORESTER2.5i

NEW 2014 SUBARU

XV CROSSTREK
2.0i PREMIUM

NEW 2015 SUBARU

BRZ
PREMIUM

NEW 2015 SUBARU

IMPREZA
2.0i PREMIUM 5-DOOR

IIHS TOP 
SAFETY PICK 2014

IIHS TOP 
SAFETY PICK 2014

,, ,, ,,

STARTING AT
MODEL#ERB-04  337447, OPTION PACK 01 MODEL # FZA - 01  602217 MODEL# FLF-11, OPTION PACK 01

AFTER O’BRIEN DISCOUNTAFTER O’BRIEN DISCOUNTAFTER O’BRIEN DISCOUNT

STARTING AT STARTING AT

ONE OF 
CAR & DRIVER’S 

10 BEST

NEW 2014 SUBARU N

 MODEL# FFB- 02 529254

•Smart Breaking System •Symmetrical All-Wheel Drive

$2,495 TOTAL DUE AT
LEASE SIGNING

$2256 .................. Down Payment 
     $0 ............... Security Deposit 
  $239 ......... First Month's Lease

OR LEASE FOR

PER MO. 36 MOS.

www.obriensubaru.com
O’BRIEN SUBARU

,,,,,,,,,,,,

MO 02 529254MODEL# FFB- 02 529

veeeveveve
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sitpo tosip
see eeas

Prices, Plus Tax, Tag and Title.

3000UP 
TO

OVER KBB VALUE
F O R  Y O U R  T R A D E

^̂̂̂̂̂

TO CHOOSE FROM
VEHICLES

2004  HYUNDAI SONATA #H416078S ...............................................................................................$4,995

2002 BUICK LESABRE LTD #H607654S ............................................................................................$5,995

2005  HYUNDAI SANTA FE #H452135B ...........................................................................................$6,995

2005  CHRYSLER TOWN AND COUNTRY #P217624A ..............................................................$6,995

2004  CADILLAC DEVILLE #H288536A ..............................................................................................$6,995

2005  HONDA ACCORD LX #H101104A ............................................................................................$7,995

2006  TOYOTA COROLLA #H197505A ...............................................................................................$7,995

2005  JEEP GRAND CHEROKEE  #H047260A .................................................................................$7,995

2006 BUICK RENDEZVOUS #S803754A ............................................................................................$8,995

2008  MAZDA 6 TOURING #H415698A ............................................................................................$8,995

2007  MITSUBISHI ECLIPSE GS  #M181909B ..............................................................................$8,995

2006  CHRYSLER SEABRING CONV  #H187062A ........................................................................$9,995

2007 CADILLAC CTS #H076038A ........................................................................................................$9,995

2007  HONDA CIVIC LX #H179309A ..................................................................................................$9,995

2010  HYUNDAI ELANTRA #H512221A ............................................................................................$9,995

2007  HYUNDAI TUCSON LTD  #S461613B...................................................................................  $9,995

2009 CHEVY MALIBU LT #S322448B .............................................................................................$10,995

2007 HYUNDAI AZERA LTD #H585090B .......................................................................................$10,995

2008  TOYOTA CAMRY SE #H231525B.........................................................................................$10,995

2012 JEEP PATRIOT SPORT #M610750A .....................................................................................$11,995
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From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Aria at Park Shore Beach $3.975 M
4501 Gulf Shore Blvd North, #1201

Lucarno at Mediterra $1.775 M
16626 Cortona Lane
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Ask the Fool
How to start investing
in stocks, and what is a 
“liar loan?” B6 

House Hunting
Beauties in the heart of
Aqualane Shores (above), and on 
Sixth Avenue North. B11, B23 

Flying high
FAA honors local pilot, and
more Networking pictures. B7-8 

In a tight Southwest Florida rent-
al market, landlords have raised rents 
sharply, shocking even some loyal ten-
ants, and making the idea of buying a 
home look more attractive. 

Rents jumped by $200 or $300 per 
month or more in some cases with land-
lords taking advantage of high demand 
and recouping losses from lower rents 
charged in the wake of the Great Reces-
sion, property managers said. 

“At this point the existing multi-
family or apartment rental units have 
the ability to increase the rent simply 
because the demand has allowed for 

it,” said David G. Malt, president and 
owner of Malt Realty & Development, 
a rental property management and real 
estate company in 
Fort Myers. 

That has hit 
many tenants hard, 
especially when 
their wages haven’t 
kept up with price 
increases. 

“Rents in South 
Florida and other 
places in Florida 
have exceeded 
growth in income over the past two 
years,” said Ralph McLaughlin, a hous-
ing economist with Trulia, which tracks 

real estate listings nationwide.
Last fall, Maria Sanchez’s rent 

increased from $515 to $700 at Gulf-
stream Isles Apartments in Fort Myers, 
and units like hers are now starting at 
$865. She had been accustomed to past 
raises in the $30 range. 

“While my salary’s staying the same, 
everything around me’s going up,” said 
Ms. Sanchez, who is 53. “It’s hard.”

She has rented there for five years 
and likes the complex itself and the 
location near work; other family, includ-
ing her brother Roberto Encarnacion 
and mother Yolanda, also live in Gulf-
stream and struggle with higher rents. 

BY EVAN WILLIAMS
ewilliams@fl oridaweekly.com

SEE RENT, B4 

Big increases in monthly payments have hit some tenants hard

RENT RISING

MALT

“Rents in South Florida ... have exceeded growth in income over the past two years.”  
— Ralph McLaughlin, a housing economist with Trulia, which tracks real estate listings nationwide

>>  The 
calculations 
are based 
on homes 
listed 
for sale 
or rent 
on Trulia 
in March 
2015. As-
sumptions 
include that 
buyers get a 
3.87 percent 
mortgage rate 
on a 30-year-
fi xed rate 
loan with 
20 percent 
down and 
will stay in the 
home at least 
seven years. 

Top 10 U.S. metro areas where buying a home is cheaper than renting  1. Sarasota, 
 55 percent 

cheaper
 2. Fort Myers, 

54 percent 
   3. Baton Rouge, 

53 percent 
  4. New Orleans, 

52 percent
    5. Miami-Fort 

Lauderdale, 
50 percent

 6. Columbia, 
S.C., 

 50 percent 
 7. Chattanooga, 

Tenn., 
 50 percent 
 8. Oklahoma 

City, Okla., 
 50 percent 
 9. Charleston, 

S.C., 
 49 percent
 10. Tampa, 

49 percent 
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MONEY & INVESTING
Sometimes, it’s better to do it yourself

I feel very fortunate to be married 
to my amazing wife, Robin, especially 
as I know that there are little things 
about me that tend to annoy her. For 
example, she finds it irksome that I am 
not Maroon 5 singer Adam Levine, who 
was really her first choice for a spouse. 
But fortunately for me, Levine ended up 
marrying Victoria’s Secret Supermodel 
Behati Prinsloo so my wife had to settle 
for her second choice. Another trait that 
aggravates her is that I am definitely 
a “Do it yourself-er” while she likes to 
hire “experts” to do things like maintain 
our pool, paint a room or perform minor 
surgeries. While this quality has meant 
that I do not always have a clear pool 
or matching colored walls or the ability 
to rotate my head to the left more than 
15 degrees, I still love the challenge of 
tackling life’s puzzles by myself. 

Mutual funds and exchange traded 
funds can similarly be divided into two 
main camps: passive/index funds that 
are more for the “do it yourself” inves-
tors and actively managed funds where 
an “expert” makes investment choices 
for you. With the former, the fund is 
constructed to mirror the performance 
of a certain benchmark index. For exam-
ple, an index fund may achieve returns 

that mirror those of the S&P 500 index 
or the NASDAQ Biotech index. Con-
versely, an actively managed fund is run 
by a fund manager who has the ability, 
within certain pre-set parameters, to 
pick any security he wants to maximize 
returns for the fund’s investors. 

So which of these types of funds is 
right for you? It would seem like an 
actively managed fund would be the logi-
cal choice. Investing is a very complex 
and sophisticated business so wouldn’t it 
make sense to hire an experienced fund 
manager to make investment choices 
for you? For people who don’t want to 
be bothered with following the market 
or those that want someone to blame 
when their investments loose value, this 
may be a good choice. However, I would 
argue that there are a number of factors 
that make passive funds a better choice, 
even for amateur investors.

As anyone who has ever hired a lawyer, 
accountant or surgeon can attest, these 
professionals do not work for free. In 
fact, the more skilled the professional, the 
greater amount they can charge. This fact 
is especially true in the investment world 
where the elite fund mangers can literally 
earn billions of dollars a year. And where 
does this money come from? That’s right, 
the investors. I would agree that this extra 
fee would be worth it if fund managers 
can beat their benchmarks year in and 
year out. But just like your plastic surgeon 
is still going to charge you whether you 
come looking out looking like Kate Upton 
or Quasimodo, that fund manager is going 
to charge you in good years and bad.

A second headwind against actively 
management funds is size constraints. 
Like most times in life, here size mat-
ters but it is often a disadvantage to be 
large. Let’s say there is a star hedge fund 
manager who has developed a model that 
identifies great investments and starts to 
outperform the market. In an efficient 
market, investors would dump tons of 
money into that fund and the fund man-
ager has to put all of that money to work. 
If the fund gets big enough, that manager 
may run out of great investment ideas 
and have to invest in mediocre invest-
ment ideas or keep money in cash. These 
will drag down the return of the fund. 
Or, more likely, competitors will see the 
success this manager is having and will 
mimic the investment model, thereby 
driving up the price of the investment tar-
gets and decreasing returns for the fund.

Finally, an actively management fund 
is, by definition, active. That means it is 
consistently buying and selling securi-
ties in an attempt to beat its benchmark 
and maximize return for its investors. 
In theory, this is great but in practice all 
of this buying and selling is costly. You 
have to pay traders, back office person-
nel to reconcile trades, compliance offi-
cers to monitor trades, and taxes every 
time you sell an investment for a profit. 
All of these fees add up over time and 
decrease investor returns.

Of course, all of these active fund 
expenses and fees would be easy to stom-
ach if active fund managers can consis-
tently beat their benchmarks. (For those 
advanced students out there, this metric 

is called alpha. So if a fund’s alpha is 1 per-
cent, that means the fund outperformed 
its benchmark by 1 percent during that 
time period.) However, over long periods 
of time, there are very few managers who 
can outperform the market. And once an 
actively managed fund starts to under-
perform, a type of death spiral occurs. 
Investors start to withdraw funds, which 
necessitates the selling of securities to 
raise cash to pay the departing investors. 
This selling drives down the price of the 
investments under management, which 
makes the fund underperform even more. 
The continued underperformance leads 
to more withdrawals of funds and the 
cycle continues. 

So with a little homework, I believe 
that index funds are a great alternative 
to actively managed funds. This invest-
ing style does necessitate following the 
markets in order to pick which index to 
invest in, but the fact that you are read-
ing this column demonstrates that you 
have an interest in financial matters and 
probably know more than you realize. 
We all can be our own investing super-
star. So take that, Adam Levine. Now if I 
could only carry a tune. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda 
(a buyer and seller of estate jewelry and 
diamonds) was a senior derivatives mar-
keter and investment banker for more 
than 15 years at several global banks. 
He holds a bachelor’s degree in finance 
from UVA and an MBA in finance from 
the Wharton School of Business.
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estaterick@gmail.com

C O M P A N Y W I D E  D O W N I N G  F R Y E  R E A L T O R  I N  2 0 1 1  &  2 0 1 3

C H R I S  A L L N A P L E S . C O M   /   2 3 9 . 5 7 2 . 2 2 0 0   /   W W W . A L L N A P L E S . C O M
 &  Best Realtor In SW Florida As Voted By Naples Daily News Readers’ Choice Award

#1 E X P E R T  R E P R E S E N T A T I O N  I N  N A P L E S  S I N C E  1 9 8 4

In Town Lakefront Luxury Grey Oaks Privacy & Views Pelican Marsh... Relax & EnjoySunny Spacious Moorings Gorgeous Avila

Tucked away spectacular residence, truly 
moments to Mercato, Venetian Village, 
and Waterside shops, close to many 
schools.  Abundant natural privacy with 
room to entertain graciously or relax 
exceptionally. Sunny 1.25 acre lakefront 
site, 6,500+ square feet of luxurious air 
conditioned living space, High triple 
crown ceilings, masonry construction, 
wood floors, huge family room with 
fireplace and billiards area overlooking 
lake. Furnishings available. $2,950,000

This type of incredible location simply 
cannot be duplicated, preferred 
southern exposure golf course to 
water view close to clubhouse, nearly 
6,000 square of air conditioned living 
space thoughtfully designed for today’s 
lifestyles. Impressive porte-cochere 
entry at top of circular driveway, fantastic 
ceiling heights, tons of light and views, 
oversized lanai and pool area. $2,795,000
 

Gorgeous, gated, 3+den / 3.5 baths 
in Pelican Marsh … this private, quiet 
custom home located around the corner 
from Mercato offers over 3,500 feet of 
exceptional living. 14’ ceilings, bar area 
for entertaining, impact glass, oversized 
lanai, fantastic sunny oversized pool area 
plus open cabana area. $1,369,000

This 5 bedroom home is built to please 
with wood planked interior ceiling and 
alder wood plank floors. Terrific ceiling 
heights, impact glass, fantastic pool area 
with summer kitchen plus room to entertain 
and move around, large master suite, 
circular drive and 3-car garage. Casual 
evenings poolside, afternoon incredibly 
quiet and convenient location, split floor 
plan, rare to find thoughtfully designed 
one story newer 5 bedroom homes in this 
premiere location. $2,495,000

3 + den / 3.5 bath with sunny pool and spa 
area … truly ready to move into and to start 
enjoying Naples immediately. Immaculate, 
freshly painted inside and out plus new 
high end appliances. Outstanding floor 
plan for relaxing and entertaining with bar 
adjacent to pool area sliding glass panel 
doors, eat-in kitchen, 14’ ceilings, close to 
everything! $937,000
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CHRISTOPHER A. BRAUN
B R O K E R - A S S O C I A T E ,  C R S
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Let Anthony Schrenkel help you 
get pre-qualifi ed today by calling 
American Eagle Mortgage 

Company, LLC at 

(239) 877-0327

 Direct Lender

 In-house Underwriting

 Quick Approvals

 Closings on Time

 Diversity of Programs

 Mortgage Banker

 We deliver on Our Promise*

 Seasoned/Talented Loan Offi cers

*Customers are not an 
account number, 

they are valued friends!

Why do
Realtors
choose
American
Eagle 
Mortgage 
for their 
clients?

RENT
From page 1

On her salary, with school loans after 
going back to be a paralegal, a car pay-
ment, and her husband struggling to 
find steady work, $700 is a limit and 
$900 seems out of sight. 

She searched similar complexes 
and found prices aren’t much better; 
although unlike Gulfstream, some have 
updated accessories such as kitchen 
countertops and carpets. Gulfstream 
also recently required all residents to 
purchase liability insurance, which adds 
about $10 per month to the bill, telling 
her most places recently started doing 
the same.

That may be because the owners 
of the complex, a national company 
called Waterton Residential that man-
ages more than 19,000 units, get a dis-
count on its own insurance by requir-
ing it, said Alice Vickers, an attorney 
and director of the nonprofit Florida 
Alliance for Consumer Protection. The 
property manager at Gulfstream didn’t 
respond to messages requesting infor-
mation about how rents and insurance 
costs are calculated. 

The big jumps in price aren’t unique 
to Gulfstream.

Steve Hollister, who runs Twisted 
Vine Bistro in downtown Fort Myers, 
has lived at the Oasis condo building 
with his wife for four years. The rent 
increased at $50 or $100 increments, 
then jumped $300 to $2,050 for a three-
bedroom unit. 

“It seems like the rent has gone up 
and the amenities are going down every 
year,” he said. 

Chris Andruskiewicz has lived at the 
Franklin Arms Court building in down-
town Fort Myers the last six years. A 
few years ago, her rent increased from 
$650 to $900, then last year to $950 for 

her one-bedroom with a den. Her lease 
is up soon.

 “I’m scared to find out how much it’s 
going to go up,” said Ms. Andruskiewicz, 
a graphic designer at Florida Weekly. 

Another co-worker, arts writer Nancy 
Stetson, recently sought a new rental 
after prices forced her out of an old 
one. She found that costs for pets have 
increased as well. 

“Places seem to think that everyone 
wants a luxury apartment complex,” she 
wrote in an email, “such as expensive 
stainless steel appliances and granite 
countertops... My priorities were: cost, 
size, location, safety.”

She added, “People keep saying this 
is paradise, so you should be willing to 
pay more. But you cannot pay your rent 
with sunshine.”  

For rents in the $900 range, Ms. San-
chez says, she’ll think about buying a 
house instead. Realtors have jumped on 
this as a selling point.

“They could own a $200,000 home 
for what they’re paying in rent,” in some 
cases, said Ellen C. O’Day, managing 
broker with Coldwell Banker Residen-
tial Real Estate in Punta Gorda.

In South Florida metro areas, Trulia 
found, buying a home may be up to 55 
percent cheaper than renting, a higher 
percent than anywhere else in the coun-
try. That assumes you have excellent 
credit and stay in the home for at least 
seven years, among other factors. 

High rents may be a factor keeping 
young people from buying a home, said 
Trulia economist Mr. McLaughlin.

“In Florida and also places like San 
Francisco and Los Angeles where rents 
are high that’s an even larger hurdle to 
save for a down payment,” he said.

Little relief 
Rental prices are determined by a 

“comprehensive analysis” including 
operating costs, repairs and market 
rates, Mr. Malt of Malt Realty explained. 
The steep increases demanded of some 
renters are in part a reflection 
of prices having fallen just as 
much after the housing crisis 
in the late 2000s. He believes 
rents will continue to rise in 
the next few years. 

“I don’t see much change 
with anticipating some 
increase, not dramatic, but 
some increase to rental rates 
as opposed to decrease or 
even leveling off,” he said.

After the housing market 
crashed and construction 
came to a halt, the rental 
market surged in the late 
2000s, said Randy Thibaut, 
owner of Land Solutions, a 
regional real estate company 
based in Fort Myers. 

In addition, young people 
in their 20s and 30s are hold-
ing off on buying a home for various 
reasons such as going back to school 
and starting families later or souring on 
the idea of real estate as an investment. 

“It’s clear that a lot of millennials are 
not buying homes as early or as often,” 
Mr. Thibaut said. 

Now new apartment construction is 
starting to catch up with demand. Land 
Solutions has tracked 15 multi-family 
projects in Lee and Collier County in 
different stages of development from 
late to 2014 to March 2015 totaling more 
than 3,800 units. 

But instead of increasing supply and 
lowering prices it could actually raise 
rents instead, Mr. Thibaut believes, at 
least at first, because renters will be 
covering the cost of new construction. 
But with housing prices compared to 

rents becoming favorable, Mr. Thibaut 
thinks rent prices will start to level off. 

“I don’t think you’ll see price level 
increases,” he said, “Because very clear-
ly people can only afford so much.”

Demand for rentals is still larger than 
supply, said Michael Depaola, opera-
tions manager for Premier Property 
Management in Naples. 

“Rental rates in the last two to three 
years have gone up about 30 percent,” 
he said.

Mr. Depaola advises that an aver-
age moving cost is around $2,000, so if 
the increase is say up to $150 a month, 
consider staying at least one more lease 
cycle. 

“I always tell people if you’re happy 
where you are now, you know what’s 
going on, at least you have a year to pre-
pare,” he said.

In some cases, tenants interviewed 
for this story said they were able to 
strike a deal with landlords to pay what 
they can afford at least for a while, but 
that’s more likely to be successful with a 
mom-and-pop rental than a multi-family 
complex where rent policies are less 
flexible. 

“The likelihood of being 
successful if you’re dealing 
with a management compa-
ny with an onsite manager, 
it’s going to be harder to get 
them to back off a price,” 
said Ms. Vickers, the con-
sumer rights attorney. “But 
there’s certainly no harm in 
trying.”

And there is no restriction 
on how much landlords can 
raise the rent. 

 “Obviously when you 
see rises in prices on resi-
dential rentals, that means 
the market is tight and they 
know they can charge tenets 
a lot,” she said, adding that 
Florida is “pretty much a 
landlord state in terms of our 
laws. They certainly have the 

upper hand.” ■ 

“Rental rates 
in the last two 
to three years 

have gone 
up about 30 

percent.”
— Michael 

Depaola, operations 
manager for 

Premier Property 
Management in 

Naples 

Increases in Fort Myers
>>  Average rental and occupancy rates, now 

compared to two years ago

>>  June 2013:
 Occupancy rate 94.1 percent
 Average rental rate $849 

>>  June 2015:
 Occupancy rate 94.7 percent 
 Average rental rate $974 
 (Increase of 14.7 percent)

— Source: ALN Apartment Data at alndata.com

2015 Rental Housing Wage
>>  The hourly wage that a household must 

earn (working 40 hours a week, 52 weeks 
a year) in order to afford the Fair Market 
Rent for a two-bedroom rental unit ($1,012 
in Florida), without paying more than 30 
percent of their income. 

>>  Florida: $19.47
>>  Charlotte County: $16.42
>>  Collier County: $19.04
>>  Lee County: $17.23
>>  Palm Beach County: $23.19
>>  A minimum wage worker in Florida would 

need to work 77 hours per week to afford a 
one-bedroom at Fair Market Rent. 

— Source: National Low Income 
Housing Coalition 

EVAN WILLIAMS 

Gulfstream Isles Apartments resident Maria Sanchez.
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M-F 8-5 and Sat 8-12 
2240 Davis Blvd., Naples, FL 34104

Complete Collision Repair 
24 Hour Towing 

Rentals

Mention our ad in Florida Weekly 
and get  a rental car 
UP TO 3 DAYS FREE.
(with collision repair services)

239-775-6860 
www.economybodyshop.com 

economybodyshop@aol.com

  

www.wa-cr.com

Call us today to SELL / LEASE your property! 

P.O. Box 60151, Fort Myers, FL  33906 | Pinebrook Park, 12995 S. Cleveland Ave., Suite 219, Fort Myers, FL  33907

WOODYARD & ASSOCIATES, LLC  •  COMMERCIAL REAL ESTATE
Licensed Real Estate Broker

www.wa-cr.com  •  239-425-6000

(R
ef

  #
00

20
94

)

SELLER FINANCING - .42± ac, 150±’ front-
age on Santa Barbara Blvd, between Golden 
Gate Pkwy & Pine Ridge Rd. High visibil-
ity, convenient access, Zoned C2. $349,000
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FOR SALE (Lee Co) - 30.62± ac. corner w/ 
1,838’± frontage on Homestead Rd. Zon-
ing app pending approval for 300,000 SF 
commercial & 180 dwelling units. $1.47 PSF
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FOR SALE (Hendry Co) - 31.70± ac. cleared 
corner at entry to Port of LaBelle Marina 
on Intercoastal Waterway. 984± front-
age on SR 80. Ideal RV Park.    $800,000
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FOR SALE - 3± acs. on SW corner of Pine 
Ridge Rd. & Logan Blvd. High visibility & 
traffic counts. Easy access to I-75. Strong 
retail/residential growth area. $450,000
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FOR SALE (Lee Co) - 11.49± ac. on SR 82 & I-
75. Enterprise Zone offers exemptions & in-
centives.  Zoned Comm. Intensive & Heavy 
Industrial.  Adj. acreage available. $7.95 PSF

FOR LEASE

FOR SALE
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FOR SALE (Lee Co) - 20± acs near I-75 & 
SR 80, zoned AG-2, allows 6 units per acre. 
Located in area of fast growing residential & 
commercial development. $10,415 per unit

WATERFRONT  600-ACRE LAKE  THE QUARRY  9214 MARBLE STONE DRIVE
This immaculate, custom 4BR+den/5.5BA Arthur Rutenberg waterfront estate on navigable water, in a private gated community, 
has numerous upgrades including marble floor entry with polished walnut travertine flooring continuing throughout the home and 
15-foot ceilings with custom detailed trim. Two fireplaces, standby 20 kW generator and 500-gallon buried propane tank. The 
kitchen offers top-of-the-line appliances, exposed wood beam ceilings and gas cooking with 2 ovens. The family room has zero-
entry sliders that afford endless lake views. Each guest room is highly upgraded and en suite. The master bedroom has 4 closets 
and spa-like bath. A lily-pad step pool with tiki torches, fireplace and outdoor kitchen puts this lanai against any top vacation resort. 
4,200 square feet; built in 2011. The Quarry offers over 600 acres of freshwater lakes for boating, fishing, jet skiing and kayaking 

along with 5 tennis courts and beachfront club with 2 pools and restaurant. Low HOA fees. Welcome home!

GREG SOFRANKO  THE RAWN GROUP

239-877-1966

REDUCED!
PRICED BELOW REPLACEMENT

AT $1,595,000

Back Row: Anna Liu, Ken Thomas, Bob Schoonmaker and Ann Howard Banzet. Front Row: Bill Hallal, Kathy Houck and Thomas Abood.

WE BELIEVE 
PERSONAL ATTENTION
IS BEST GIVEN IN PERSON.
When you work with the Huntington Private Client Group, we meet with you face-to-face. 
Using our Listen, Plan, Advise® approach, we work with you to create a clear plan that 
fi ts your needs, giving you meaningful advice about the options available for meeting your 
objectives. As your goals change over time, we help you review your plan to make any 
necessary revisions. And we keep you involved every step of the way. 
Learn more by visiting huntington.com/pcg 
or calling your local Naples team at 800-231-5598.

HUNTINGTON PRIVATE CLIENT GROUP

The Huntington Private Client Group is a team of professionals that includes Private Bankers and Personal Trust Administrators and Portfolio Managers 
from The Huntington National Bank and licensed investment representatives of The Huntington Investment Company, who work together to deliver a 
full range of wealth and fi nancial services.

Member FDIC.      ®, Huntington® and Listen, Plan, Advise® are federally registered service marks of Huntington Bancshares Incorporated. Huntington®

Welcome™ is a service mark of Huntington Bancshares Incorporated. ©2014 Huntington Bancshares Incorporated.

 Awards & Recognition

Ted Brousseau has 
received the Federal 
Aviation Administra-
tion’s Wright Brothers 
Master Pilot Award, 
the most prestigious 
award the FAA issues 
to certified pilots. Mr. 
Brousseau was certi-
fied as a private pilot 
in 1964. A Naples resident since 1971, 
he retired in 2006 after serving 27 years 
as a Collier Circuit judge. He joined 
the Experimental Aircraft Association 
in 1996, has served as president of Chap-
ter 1067 at Naples Municipal Airport 
since 2006 and introduces youngsters 
to aviation through the EAA’s Young 
Eagles flight program. A member of the 
Civil Air Patrol since 2007, and instructs 
cadets at its national glider academies. 
See photos on page B8.

 Board Appointments

Samira Beckwith, 
president and CEO 
of Hope HealthCare 
Services, has been 
appointed to serve 
on the Florida Center 
for Nursing board of 
directors for a three-
year term that begins 
July 1.

 Media

Justin Paprocki, an award-winning 
print and digital journalist, has joined 
the staff of Gulfshore Life magazine as a 
senior editor. After graduating from the 
University of Maryland, Mr. Paprocki 
worked in newspapers, starting at Sub-
urban News Publications in Columbus, 
Ohio. He then moved to Hilton Head 
Island, S.C., and worked in news and 
features for eight years at The Island 
Packet newspaper. He is a recent gradu-
ate of the University of Missouri with a 
master’s degree in convergence journal-
ism.

 Nonprofi t Organizations

Pam Baker, Ph.D., grants and com-
pliance coordinator at Youth Haven, has 
been designated as assistant faculty for 
the University of South Florida to travel 
to Ireland for an intensive study abroad 
course. Ms. Baker has spent many years 
working with state, local and nonprofit 
organizations focusing on behavioral 
health and homelessness.

BROUSSEAU

BECKWITH

The team will be teaching students 
from USF about social policies, plan-
ning and practices in the U.S. and Ire-
land/Europe, with special focus on solu-
tions to homelessness in an intensive 
two-week course, with one week on site 
at Trinity College.

Karen Brothers has been named 
assistant manager at Options Thrift 
Shoppe at 968 Second Ave. N. The shop 
is operated by The Shelter for Abused 
Women & Children.

Janet Martin has been named inter-
im executive director of Everglades 
Wonder Gardens, effective July 1. The 
gardens are owned by the nonprofit 
Bonita Wonder Gardens. A resident of 
Bonita Springs since 2001, Ms. Martin 
previously worked as guest services 
supervisor and Regency Club VIP con-
cierge at the Hyatt Regency Coconut 
Point Resort & Spa. She has served on 
the Bonita Springs City Council since 
2008 and was initially appointed by the 
city as the liaison to the Bonita Won-
der Gardens board. She resigned that 
assignment to take the interim executive 
director job. Councilman Mike Gibson 
is now the liaison. A 2009 graduate of 
Leadership Bonita, Ms. Martin is a past 
board member of the Bonita YMCA. 
She speaks with environmental studies 
students at FGCU regarding the role 
of government in conservation, hosts 
Government Day for Leadership Bonita 
classes each year and was a speaker for 
the Estero High School leadership pro-
gram on Environment Day. ■

ON THE MOVE
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BUSINESS MEETINGS
■ A Job Search Support Group 

meets from 9:30-11:30 a.m. Mondays at the 
Greater Naples Chamber of Commerce. 
Contact Karen Klukiewicz at kluk77@
comcast.net or visit napleschamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. To 
make an appointment for a free session, 
call Suzanne Specht at 745-3704. 

■ Business After Five for members 
and guests of the Greater Naples Chamber 
of Commerce takes place from 5:30-7 p.m. 
Thursday, June 18, at Silverspot Cinema in 
Mercato. The July Business After Five takes 
place Thursday, July 16, at the chamber 
Visitor Information Center, 900 Fifth Ave. 
S. Sign up at napleschamber.org/events.

■ The third program in the sum-
mer Power Networking Lunch Series 
presented by the Bonita Springs Area 
Chamber of Commerce takes place from 
11 a.m. to 1 p.m. Wednesday, June 24, at 
Artichoke & Company in Bonita Springs. 
The public is welcome. Guest speaker 
Tony Solgard, president of Bookkeepers 
Plus, will discuss how to use your busi-
ness financial statements as a tool to help 
you work smarter, not harder. Mr. has 
been ranked by Intuit as one of the top 
QuickBooks consultants in Southwest 
Florida. Tickets are $35 for chamber 
members, $45 for others. Reservations 
required by June 22. Call 992-2943 or 
visit bonitaspringschamber.com.

■ The Above Board Chamber hosts 
a mixer for new members from 5-7 p.m. 
Wednesday, June 24, at Northwestern 

Mutual Financial Network, 23160 Fashion 
Drive at Coconut Point. For more informa-
tion, call Jeanne Sweeney at 910-7426 or 
email Jeanne@aboveboardchamber.com.

■ The Bonita Springs Area Cham-
ber of Commerce holds a mini-trade 
show from 8-9:15 a.m. Thursday, June 25, 
at the Naples Daily News, 1100 Immo-
kalee Road. Call 992-2943 or visit boni-
taspringschamber.com/events.

■ Young Professionals of the 
Greater Naples Chamber of Com-
merce meet for networking from 5:30-
7:30 p.m. Thursday, June 25, at Yabba 
Island Grill. Visit ypnaples.com or fol-
low ypnaples on Facebook.

■ The Florida Gulf Coast Real 
Estate Investors Alliance meets at 
5:30 p.m. on the first Tuesday of the 

month at the Bonita Springs Elks Lodge, 
3231 Coconut Road. The next meeting is 
July 7. Call (941) 257-3577 or visit fgreia.
com for more information.

■ Wake Up Naples for members 
and guests of the Greater Naples Cham-
ber of Commerce takes place from 
7-8:30 a.m. Wednesday, July 8, at the 
Hilton Naples. Guest speaker Gregory 
Scasny, CEO of Cybersecurity Defense 
Solutions, will discuss how to defend 
your business against hackers and data 
thieves. The morning’s sponsor is the 
Holocaust Museum & Education Center 
of Southwest Florda. Sign up at naples-
chamber.org/events. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.

I trace my roots back to the 1800s, 
but my current structure was formed in 
1987 through the merger of Peat Mar-
wick International and Klynveld Main 
Goerdeler (and their member firms). 
Today I’m a global network of legally 
distinct and separate firms (encompass-
ing more than 162,000 employees) offer-
ing tax, audit and advisory services in 
155 countries. Together, they generated $25 

billion in fiscal 2014 
revenue. My U.S. division 

is the fastest-growing Big 
Four accounting firm in the 

U.S., and I’ve repeatedly been 
named a top employer. I spon-

sor golf pros Stacy Lewis and 
Phil Mickelson. Who am I?
Think you know the answer? We’ll 

announce it in next week’s edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Keeping It Real
Your investment returns can be a bit 

misleading if you’re not considering the 
big picture. Imagine, for example, that 
you bought $2,500 worth of stock in Farm 
Dogs Inc. (ticker: BINGO) and sold it a 
year later for $2,800. Your total return 
is 12 percent. ($2,800 divided by $2,500 
equals 1.12.)

But remember inflation, which makes 
money worth less as prices rise. Watch-
ing your investments grow is a bit like 
seeing them take two steps forward and 
then one step back. Let’s say inflation was 
3 percent during the year of your invest-
ment. (The long-term annual average 
inflation is around 3 percent, though it 
has been much higher or lower at times.) 
Subtracting 3 percent from your 12 per-
cent return yields an inflation-adjusted 
return of 9 percent. (Inflation alone can 
wipe out much of a money market fund’s 
return these days.)

When you read about a “real return,” 
it typically refers to one adjusted for 
inflation. But let’s make it even more 
real, with taxes. Let’s say you’re in the 
25 percent tax bracket, forking over 25 

percent to Uncle Sam and keeping 75 
percent. Take your 9 percent inflation-
adjusted return and multiply it by 0.75, 
and you get 6.75 percent. That’s your 
after-tax, inflation-adjusted return.

The tax picture is less gruesome for 
long-term returns — for now. Current 
laws have capital gains on stocks held for 
more than a year taxed at 15 percent for 
most people. (High earners face a 20 per-
cent rate.) Clearly, you’ll likely pay less in 
taxes if you hold on to your investments 
for at least a year and a day.

Always compare your investment’s 
return to a benchmark such as the Stan-
dard & Poor’s 500 index, which measures 
the performance of 500 of the biggest 
companies in America. If your portfo-
lio returned 12 percent and the S&P 
500 advanced 9 percent during the same 
period, you’re doing well. If you lose to 
the benchmark repeatedly, you need to 
reconsider your investment strategy — or 
just earn the S&P 500’s return by invest-
ing in an S&P 500 index fund or Standard 

& Poor’s Depositary 
Receipts. ■

Facebook Faceplant
My dumbest investment was selling 

all my shares of Facebook when they 
were at about $26 apiece back in 2013. 
That was about a week before the shares 
surged to $34 and beyond. I sold pretty 
much because I had become bored with 
the stock. 

— B.B., Long Grove, Illinois

The Fool Responds: Ouch. Face-
book’s shares were recently trading near 
$80, so you missed out on more than 
tripling your money — so far. It’s helpful 
to remember that there are good and bad 
reasons for selling a stock. Boredom isn’t 
a great reason, because some stocks that 
will be great long-term performers can 
temporarily slump. No stock will go up in 
a straight line.

It would have made sense to sell your 
shares, though, if you’d found a differ-
ent investment that seemed much more 
promising to you, or if you’d lost your 
faith in Facebook’s future. This is why 
it’s important to keep up with 
your holdings’ progress and  developments, 
so that you’ll notice when their futures 
start looking brighter or dimmer.

Facebook’s stock isn’t for the faint of 
heart, but many analysts and investors 
are bullish on it, even at recent levels. 
As of the end of March, the company 
had more than 1.4 billion monthly active 
users. With such a huge base, Facebook 
has a lot of  opportunity to sell advertising 
and to monetize its gobs of accounts in 
other ways.

Income From Realty Income
Income-seeking investors should take 

a look at real estate investment trusts 
(REITs), as they’re required to pay out at 
least 90 percent of their income in divi-
dends. A fine REIT to consider is Realty 
Income Corp. (NYSE: O), specializing in 
commercial properties and paying out a 
growing monthly dividend.

Realty Income acquires free-standing 
retail properties all over the United States 
(it owns more than 4,000), which it leases 
to high-quality tenants, most of which 
represent national brands such as Wal-
greens, FedEx and Dollar General. While 
it’s true that retail real estate can be 
sensitive to recessions and rising interest 
rates, Realty Income’s strong and diverse 
group of tenants has kept year-end occu-
pancy high — recently around 98 percent 

and above 96 percent since 1969.
Further contributing to its stability is 

that most of Realty Income’s tenants are 
on long-term “triple-net” leases, which 
have rent increases built in and hold the 
tenants responsible for variable expenses 
such as taxes, insurance and mainte-
nance. All Realty Income has to do is 
collect a rent check.

Realty Income has a 20-year track 
record of outstanding performance as a 
public company, including 70 consecutive 
quarterly dividend increases (it recently 
yielded 4.9 percent) and an exceptional 
17.1 percent average annual return. Bet-
ter still, Realty Income has suffered a 
pullback, dropping more than 12 percent 
since February, making this an appealing 
buying opportunity. ■

Founded in 1916, I’m still family-owned, 
boasting 85 supermarkets in New York, 
Pennsylvania, New Jersey, Virginia, Mary-
land and Massachusetts, with more to come. 
I’ve been named America’s best supermar-
ket chain many times and have been named 
one of Fortune magazine’s “100 Best Com-
panies to Work For” for 18 consecutive 
years. I offer more products than the aver-
age supermarket (thousands of them organ-
ic), and aim to give my stores the feel of a 
European open-air market. I employ more 
than 44,000 people and rake in more than 
$7 billion annually. I’m one of America’s 
largest privately held companies. Who am I? 
(Answer: Wegmans Food Markets) ■

Start by Learning
QWhat’s the best way to start 

investing in stocks if you don’t 
know much about it and don’t have 
much money?  

— H.D., Walnut Creek, California

AA great way to begin is simply to 
start learning more about it. You 

don’t want to be nervous and uneasy 
about where you’re putting your few 
available dollars.

Books such as “The Little Book of 
Common Sense Investing” by John 
Bogle (Wiley, $25) and “The Five 
Rules for Successful Stock Investing” 
by Pat Dorsey (Wiley, $20) can help 
you understand the world of stocks 
and mutual funds.

Online, click over to fool.com/
how-to-invest/index.aspx and morn-
ingstar.com to learn the basics and 
more. When you’re ready to open a 
brokerage account, find a good one at 
consumersearch.com/online-brokers 
or broker.fool.com.

If you end up deciding that you 
don’t want to study and  carefully select 
stocks or funds on your own, consider 
just parking your long-term money in 
one or more broad-market index funds, 
such as one based on the S&P 500. 
Often charging very low fees, they’re a 
great way to keep up with the market’s 
growth. Learn more at investopedia.
com/terms/i/indexfund.asp and fool.
com/investing/basics/index.aspx.

***

QWhat are “liar loans”?

— R.G., Wilton, Connecticut

ALiar loans, which got press cov-
erage during the recent finan-

cial crisis, are loans based not on 
documented necessary information 
(such as the borrower’s income or 
assets), but mainly on the say-so of 
the  borrower. These low-documen-
tation or “no-doc” loans tend to be 
 subprime ones, as many  borrowers 
aren’t always truthful about their 
financial conditions, resulting in 
defaults. While these loans have 
helped many good people secure 
loans, they’ve also been abused by 
opportunistic lenders and  borrowers 
— thus, the term “liar loan.” ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.
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Your local hometown hero 
AS YOUR LOCAL INDEPENDENT AGENT, WE’RE YOUR NEIGHBOR - 

 SOMEONE YOU CAN TRUST AND SOMEONE WHO’S HERE WHEN YOU NEED US! 

Our experienced, friendly insurance professionals will advise and recommend protection for  
your specific insurance needs. For experienced, local insurance advice talk to  

BB&T - Oswald Trippe and Company today.

A U T O  •  B O A T  •  H O M E O W N E R S  •  H E A L T H  •  L I F E
C O N D O M I N I U M  A S S O C I AT I O N S  •  P R O F E S S I O N A L  L I A B I L I T Y 

© 2014 Branch Banking and Trust Company.

BB& T - OSWALD TRIPPE AND COMPANY
889 111TH Ave N Suite 201, Naples FL 34108

Direct: (239)-280-3803 • Office/Client Service: (239)-261-0428 
Email: ndalaskey@bbandt.com • Fax: (866)-802-8677

NETWORKING
IberiaBank Pine Ridge welcomes Dr. Caroline Cedarquist
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
If you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. The website is also where you can purchase photos.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Adriana Arizmendi, Keith Dameron, Dr. Caroline Cederquist, Indira Maharaj and Yvette Saco

Sandi Zurlino and Jane French

Luis Espinal and Karleen Najera Sylvia Iturburu with guest author Dr. Caroline Cederquist Angel Arizmendi and Adriana Arizmendi

Sherry Grant, Edwina Barsano and Linda Miller

Shirley Warkentien and Bob Warkentien
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NETWORKING
FAA honors retired Naples judge with its highest award for pilots
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
If you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. The website is also where you can purchase photos.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Craig Monk, Barb Keil and Ron Jefferson

Master Pilots Jessica Stearns and Ted Brousseau

Brenda Brousseau, award recipient Ted Brousseau and Gordon Schmidt of the FAA John Piper, Kirk Munroe and James Ray

Dorothy Reed, Brenda Brousseau and Chuck Ahearn

Jack Irvine, Tom Craig and Richard Gentil

Jim Hendricks and Alexander Bengoechea

Hans Muller and Tom Craig



BUY DIRECT FROM THE MANUFACTURER & SAVE
CALL FOR A FREE CONSULTATION OR VISIT OUR SHOWROOM

Serving Florida

Over 20 years!Best Value 

   Guaranteed

CCCCAAALLLLLL FFFOOORRRR AAAA FFRREEEEE  IIIINNN-HHHHOOOOMMMMEEE CCCCOOONNNSSSUUULLLTTAAATTTIIOOOONNN

®

*No Interest charged if paid in full within 12 months. With approved credit. 

Approved  Hurricane Protection  Security  Privacy  Light Control  Energy Saving  
Motorized/Remote Control  Encloses Open and Screened Lanais  UV Protection   

12 Months 0% Interest*

®



*Coldwell Banker Residential Real Estate is ranked number one in closed residential buyer and/or seller transaction sides in Palm Beach, Orlando, Tampa/St. Petersburg and Naples/Fort Myers, and number one in residential sales volume (calculated by multiplying number of buyer 
and/or seller transaction sides by the sales price) in Miami/Fort Lauderdale, Orlando and Tampa/St. Petersburg, according to data submitted to REAL Trends by NRT LLC, 2014. Real estate agents affiliated with Coldwell Banker Residential Real Estate are independent contractor 
sales associates and are not employees of Coldwell Banker Residential Real Estate. The property information herein is derived from various sources that may include, but not be limited to, county records and the Multiple Listing Service and it may include approximations. 
Although the information is believed to be accurate, it is not warranted and you should not rely upon it without personal verification. ©2015 Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing 
Act and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. Coldwell Banker, the Coldwell Banker logo, Coldwell Banker Previews International and the Previews logo are registered and unregistered service marks owned by Coldwell Banker Real Estate LLC.

Bonita Springs 239.992.0059  |  Naples Fifth Avenue 239.262.7131  |  Naples Park Shore 239.263.3300

Administered by American Home Shield

Barefoot Beach  |  5/5.5  |  $3,999,000  |  Doug Grant 866.600.6008  470207

Open Sun 1-4   |  230 Barefoot Beach Blvd   |  FloridaMoves.com/214066326

Barefoot Beach  |  5/4.5  |  $2,995,000  |  Doug Grant 866.600.6008  480615

Open Sun 1-4  |  242 Barefoot Beach Blvd   |  FloridaMoves.com/215025279

Imperial Shores  |  4/4  |  $948,000 

Ray Ambrozy 866.600.6008   80309

Open Sun 1-4   |  4842 Esplanade St 

FloridaMoves.com/215014756

Bonita Beach  |  3/2  |  $2,550,000 

Doug Grant 866.600.6008   484568

Open Sun 1-3  |  26540 Hickory Blvd 

FloridaMoves.com/215031395

Berkshire Lakes  |  3/2  |  $469,000 

Kathi Kilburn-Bruce 866.600.6008   471550

752 Lambton Ln

FloridaMoves.com/215000590

Moorings  |  4/3  |  $1,100,000 

Judy Hansen 866.600.6008   484155

Open Sun 1-4   |  659 Mooring Line Dr 

FloridaMoves.com/215030530

Palmira Golf &CC  |  3/3  |  $674,995 

Ric Simmonds 866.600.6008   480991

Open Sun 1-4  |  28413 Via Odanti Dr 

FloridaMoves.com/215024997

Mediterra  |  3/4.5  |  $2,199,000 

Hosted by: Joe Ring 866.600.6008   79972

Open Sun 1-4  |  29160 Positano Ln 

FloridaMoves.com/214052159

Glen Eagle  |  3/2.5  |  $440,000 

Barbara Leiti 866.600.6008   476877

Open Sun 1-3  |  5619 Lago Villaggio Way 

FloridaMoves.com/215016952

Crossings  |  4/3.5  |  $1,000,000 

Glenn Bradley Group 866.600.6008   480792

Open Sun 1-4  |  6649 Stonegate Dr 

FloridaMoves.com/215026053

Barefoot Beach  |  3/2  |  $659,000 

Doug Grant 866.600.6008   477104

Open Sun 1-4  |  266 Barefoot Beach Blvd, 203

FloridaMoves.com/215018860

Barefoot Beach  |  4/4  |  $1,895,000 

Doug Grant 866.600.6008   75309

Open Sun 1-4  |  191 Topanga Dr 

FloridaMoves.com/214020164

Bonita Springs  |  3/2  |  $439,000 

Ken Hoover 866.600.6008   79633

24891 Bay Cedar Dr 

FloridaMoves.com/215011641

Audubon  |  3/3.5  |  $999,000 

Doug Grant 866.600.6008   482006

Open Sun 1-4  |  759 Brentwood Pt 

FloridaMoves.com/215027721

Berkshire Lakes  |  5/3  |  $549,000 

The Peppe Fox Partners 866.600.6008   469891

Open Sun 1-4  |  527 Henley Dr 

FloridaMoves.com/214061647

Talis Park  |  3/3.5  |  $1,495,000 

Kathie Soller 866.600.6008   472386

Open Sun 1-4  |  16683 Pistoia Way 

FloridaMoves.com/215004885

Bonita Springs  |  3/3  |  $425,000 

Bill Sexton 866.600.6008   467044

Open Sun 1-4  |  27149 Edenbridge Ct 

FloridaMoves.com/215005254

Barefoot Beach Club  |  2/2  |  $950,000 

Doug Grant 866.600.6008   470126

Open Sun 1-4  |  253 Barefoot Beach Blvd, 403

FloridaMoves.com/214065008

Bonita Springs  |  4/3  |  $529,900 

Michael Landino 866.600.6008   467048

28461 Las Palmas Cir 

FloridaMoves.com/215014988

Stonebridge  |  4/3  |  $1,149,000 

Lisa Hall 866.600.6008   484751

Open Sun 1-4  |  1973 Winding Oaks Way 

FloridaMoves.com/215032405

Lakes Of San Souci  |  3/2  |  $374,900 

Kirstin Vega 866.600.6008   467033

12406 Lake Shalimar Dr 

FloridaMoves.com/215033427

Bonita Springs  |  3/3.5  |  $949,000 

Ray Ambrozy 866.600.6008   80316

Open Sun 1-4  |  27580 River Reach Dr 

FloridaMoves.com/214052956

Coldwell Banker Residential Real Estate
Statewide Open House — Visit FloridaMoves.com or call 866.600.6008 and enter the  code for property details or connect with an agent.

# 1  R E A L  E S T A T E  B R O K E R A G E  I N  F L O R I D A *  |  1 0 8 - Y E A R  L E G A C Y  |  3 , 0 0 0  O F F I C E S  O N  6  C O N T I N E N T S
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David William Auston, PA 
Mediterra Resident, Golf Member & Real Estate Specialist

Assisting in over 80 closed Mediterra transactions since 2011
AMERIVEST REALTY | Offi ce: 239.280.5433

Padova at Mediterra
4,272 Sq Ft | $2,999,000

Positano at Mediterra
3,432 Living Sq Ft | $1,895,000

Il Corsini at Mediterra
1.09 Acres | $1,300,000

Porta Vecchio at Mediterra
2,589 Living Sq Ft | $559,000

Patrick O’Connor 
of Premier Sotheby’s 
International Realty 
has been recognized 
as one of the firm’s 
Top 50 associates for 
2014. Premier Sothe-
by’s International 
Realty has approxi-
mately 800 associates 
and employees along 
Florida’s Gulf Coast and in the Carolinas. 
A broker associate since 1978 with addi-
tional experience as a property appraiser, 
Mr. O’Connor has been a Florida-licensed 
real estate professional for 37 years. He is a 
member of the Naples Area Board of Real-
tors, the Florida Association of Realtors 
and the National Association of Realtors. 
He serves as president of the Collier Coun-
ty 100 Club and is a Collier County Honor 
Flight guardian, volunteer first responder 
and a graduate of Leadership Collier and 
the Leadership Institute.

Al Smith has 
joined Neal Commu-
nities as a new home 
sales associate at the 
gated community of 
Canopy in Naples. A 
naples resident for 30 
years, Mr. Smith has 
been in the real estate 
industry for 22 years.

Jamie Ross has 
joined McQuaid & Company as a broker 
associate in the agency’s Coconut Point 
office. Ms. Ross has nearly 17 years of resi-
dential real estate experience in Lee and 
Collier counties. Prior to her real estate 
work, the Ohio native and graduate from 
Miami University in Oxford, Ohio, was 
one of the first women to become a fed-
eral Special Agent for the then U.S. Postal 
Inspection Service, ultimately working for 
three U.S. agencies during 26 years and 
retiring from the U.S. Customs Service 
in San Francisco and Silicon Valley, Calif. 
Posts in between included Seattle, and 
Chicago. Her work involved investigating 
crimes that involved illegal exports, such 
as munitions going to hostile countries and 
intellectual property lost to international 
competitors. ■

House Hunting:
1756 Third St. S.
Aqualane Shores

Step inside this lovely residence in the heart of 
Aqualane Shores only to be drawn outside by the open 
design that allows for easy flow and entertaining, with 
disappearing walls of glass and an expansive lanai 
area opening onto the living room and family/break-
fast room. There are four bedrooms plus an office, 
and a formal dining room as well as a kitchen with a 
large island and counter bar. The private pool and spa 
have due west exposure and, for the kid in all of us, a 
fun slide for taking the plunge before floating over to 
the sun shelf. Solar power and a three-car garage are 
among many extras. The location is ideal for strolling 
to the beach, the pier and all the dining, shopping and 
entertainment offered in the picturesque Third Street 
South historic district. 

Built in 2010 by Gulfstream Homes and ARCS Con-
struction, this property is being sold as-is. Linda Perry 
of Premier Sotheby’s International Realty has the list-
ing for $3,999,000. For more information or to arrange 
a showing, call 213-7433 or 261-6161, or email Linda.
perry@sothebysrealty.com. ■
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AN EXCLUSIVE BOATING COMMUNITY

Join us this weekend to get your first look at this exclusive boating community by

Stock Development, Southwest Florida’s most respected luxury builder and developer. Hidden 

Harbor’s luxury boating lifestyle offers just 76 coastal contemporary estate homes, with private 

docks and direct access to the Gulf, plus fabulous waterfront amenities.

GRAND OPENING CELEBRATION
Next Weekend June 27TH & June 28TH, Noon—4pm 

Sneak Preview This Saturday & Sunday, Noon—4pm

BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

17270 Hidden Estates Circle, Fort Myers, Florida 33908   (239) 249-6255
Hidden Harbor Realty, LLC, Exclusive Sales Agent, Licensed Real Estate Broker FLStockDevelopment

Residences from the $500s to over $1 Million

Driving Directions 
I-75 exit 128. West on Alico Road. South on US-41/Tamiami Trail. Right onto Pharmacy Lane. Follow the signs to Hidden Harbor.

visit Stock Development.com



Our naturally magnifi cent setting will transport you to a magical level,
our two world-class golf courses, top fl ight amenities and stunning

new homes will spoil you... and no initiation or CDD fees are the
bonus points that will make your arrival so satisfying.

• Naples’ fi nest championship golf community •

239-352-8000 • TwinEagles.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE BROKER, BUILDER OR SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED 
BY FLORIDA LAW TO BE FURNISHED TO A BUYER OR LESSEE. ALL FEATURES, AMENITIES, PRICES AND AVAILABILITY ARE SUBJECT TO CHANGE WITHOUT NOTICE. OWNERSHIP OF PROPERTY WITHIN TWINEAGLES DOES NOT 
ENTITLE AN OWNER TO ANY RIGHT, TITLE, INTEREST OR OTHERWISE TO USE ALL CLUB FACILITIES, BUT RATHER AN OPPORTUNITY TO JOIN, SUBJECT TO THE PAYMENT OF ASSESSMENTS, FEES AND APPLICABLE REGULATIONS.

SEVERAL MODELS BY THE AREA’S FINEST BUILDERS ARE OPEN DAILY 

Priced from the high $200’s to over $2 million.



WE MAKE
IT EASY. 

YOU MAKE
IT HOME.

RoyalShellSales.com
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, 
Fort Myers/Cape Coral, Naples/Marco Island, 

Ocala, Sanibel and Captiva Islands

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire/Lake Toxaway

GRAND ISLE TOSCANO ESTATE 
• 6BR/ 7 Full + 4.5BA, 6-Car Garage
• Beautiful, Covered Outdoor Area
• $8,500,000    MLS 214028789
Steve Suddeth & Jennifer Nicolai  239.784.0693

GREY OAKS

6053 SUNNYSLOPE DR.
• 4  Bedroom/4 Bath Overlooking 15th Fairway
• Gourmet Kitchen with Custom Cabinetry
• $1,835,000    MLS 214029817
The Taranto Team 239.572.3078

OPEN SUN. 6/21 1-4PM

QUAIL WEST

BELLINI
• Luxurious 3 BR +Den Lake/Beachfront Condo
• 3rd Floor, Open Floor Plan, 3,000+ Sq. Ft.
• $849,000    MLS 215016737
Corye Reiter, The Lummis Team 239.273.3722

MIROMAR LAKES

LONGLEAF
• Pool, Spa & Great Views
• 3BR + Den, 2.5BA
• $553,000    MLS 215027418
Gary Ryan   239.273.6796

SHADOW WOOD AT THE BROOKS

MARINA COVE
• Beautifully Decorated Turnkey Unit!
• 3BR, 3BA Ground Floor Unit
• $349,000    MLS 214065290
Doug Haughey  239.961.1561

WINDSTAR

PROMENADE 
• 4 Bedroom, 3 Bathroom, 2,049 Sq. Ft.
• Swimming Pool with Heater
• $269,000    MLS 215015784
Gabe Mellein 239.825.2234

NEW PRICE 

THE FORUM

ESTERO
• 4 BR, 2.5 BA, Over 3,000 Sq. Ft. Living Space
• Formal Living & Dining Rooms
• $399,000    MLS 215033751
Mike Fagan, The Fagan Team 239.340.5455

NEW LISTING 

ROOKERY POINTE

BONITA SPRINGS
• Turnkey Furnished 2BR + Den, 2BA 2nd Floor Condo
• Expansive Pond, Water Feature & Golf Course Views
• $269,000    MLS 214064015
Jim Griffith-Boeglin Team 239.322.2409

LAS BRISAS AT SPANISH WELLS

NAPLES
• 4 Bedroom, 3 Bath with Southwest Views
• 26,000 lb. Boat Lift
• $3,495,000    MLS 214052997
Gary, Jeff & Becky Jaarda 239.248.7474. 

AQUALANE SHORES

NAPLES
• 4 Bedroom + Den, 4 Full & 3 Half Baths
• Gated 155 Acres w/Just 28 Estate Homes
• $1,795,000    MLS 213003435
Roger Stening/The Fischer Group 239.770.4707

NAPLES CLUB ESTATES

NAPLES
• 3BR, 3.5BA Waterfront Townhouse
• Investors: Existing One Year Lease at $3,000/mo.
• $839,000    MLS 214030966
Steve Suddeth & Jennifer Nicolai  239.784.0693

GOLDEN SHORES

FIRANO AT NAPLES
• Tosara Model Perfect
• 4 Bedrooms 2.5 Baths, Pool & Lanai
• $549,900    MLS 215002843
Roger Stening/The Fischer Group  239.770.4707

NAPLES POOL HOME

10389 FLAT STONE LOOP
• 2 Bedroom +Den, 2 Bathroom Home
• Extended Lanai with Nice Landspace View
• $348,000    MLS 215032076
Deb Adams-Bateman 239.273.4824

OPEN SUN. 6/21 1-4PM

NEW LISTING 

HAWTHORNE

THE RESIDENCES 
• 2 Beds +Open Den, 2 Bath Luxury Condo
• Split Bedroom Floor Plan w/ 1,480 Sq. Ft. Under Air
• $260,000    MLS 215020308
Corye Reiter, The Lummis Team 239.273.3722

COCONUT POINT 

BAYWOODS
• Stunning Custom Harwick Home 
• Spillover Spa & Lagoon Pool w/ Waterfall 
• $2,799,000    MLS 213511014
Dru & Greg Martinovich 239.564.5717

BONITA BAY

ST. RAPHAEL
• Private Pool
• Highrise Amenities
• $1,395,000    MLS 215008601
Steve Suddeth & Jenn Nicolai  239.784.0693

PELICAN BAY

BONITA SPRINGS
• Build Your Dream Home-Located 1 Block From Beach
• 0.40 acres, 106' wide, deep water
• $799,000    MLS 215006615
Liz Appling  239.272.7201

BONITA BEACH

BONITA SPRINGS
• Fantastic 3+ Bedroom, 2 Bathroom Newer Pool Home 
• Views of Lake and Golf Course
• $525,000    MLS 215031278
The Taranto Team 239.572.3078

VASARI

TIMBER RIDGE
• Beautiful 4 BR +Den, 2.5 BA Pool Home
• Granite, Stainless Steel Kitchen
• $344,900    MLS 215025657
Bradford Bateman 239.273.8842

GATEWAY

IMPERIAL GOLF ESTATES
• Lovely 2 BR +Den, 1st Floor with Golf Course View
• Over 1,500 Sq. Ft., Garage, Tile Roofs
• $239,000    MLS 215033647
Vahle Team 239.450.7805

NEW LISTING 

CHARLESTON SQUARE



ATTENTION BOATERS
• Furnished 5 Bedroom Custom Built Home
• Pool/Spa and Boat Dock on Water's Edge
• $2,595,000    MLS 214054239
The Taranto Team      239.572.3078

VANDERBILT WATERFRONT HOME

PARKSIDE OFF 5TH
• 3BR + Office Nook and 3BA
• Beautifully Turnkey Furnished
• $1,395,000    MLS 215000446
Kurt Petersen  239.777.0408

OLDE NAPLES

NAPLES
• 5 Bedroom/3 Bathroom, 3 Car Garage
• Huge Screened Lanai with Pool
• $750,000    MLS 215013690
Doug Haughey 239.961.1561

NEW PRICE 

GOLDEN GATE ESTATES

BONITA SPRINGS
• Charming 3 Bedroom, 3 Bath, Pool & Spa
• Extensively Updated
• $499,990    MLS 215019667
The Boeglin Team 239.287.6414

SPANISH WELLS

HIGHLY SOUGHT AFTER 
• 3 Bedroom 2 Bathroom with Attached Garage
• Tons of Natural Light and Lake Views
• $340,000    MLS 214063279
Doug Haughey  239.961.1561

BRIDGEWATER BAY

NAPLES
• 2 Bedroom, 2 Bathroom on 1st Floor 
• Completely Updated with Upgrades Galore!!
• 224,900   MLS 215032699
Starr Whiting  239.404.1219

NEW LISTING 

FIDDLER'S CREEK

NAPLES
• 5 BR, 4.5 BA, 4,655 Sq. Ft. Under AC
• Minutes to Beach, Shopping & Downtown Naples
• $2,450,000    MLS 214051295
The Taranto Team   239.572.3078

MOORINGS

CREEKSIDE
• 3BR + Den, 4 Full Baths on Quiet Cul-de-sac
• Solar Heated Pool/Spa,Outdoor Kitchen
• $1,350,000    MLS 214059142
Linda Ramsey   239.405.3054

BONITA BAY

ATTENTION HORSE LOVERS
• 3 Fenced Pastures, 6 Stall Barn, Riding Arena
• Completely Remodeled Ranch Home, 5BR/4BA
• $749,900    MLS 214054247
The Taranto Team  239.572.3078

GOLDEN GATE ESTATES

NORTH NAPLES POOL HOME
• Perfectly Maintained, Amenity Rich Neighborhood
• MBR on Ground Floor, Loft Upstairs, Gorgeous Lake View
• $499,900    MLS 215015645
Dodona Roboci 239.776.8123

SATURNIA LAKES

NAPLES
• Light, Bright & Airy 2BR + Den/2BA
• Pet Friendly Community - No Size Restrictions
• $299,999    MLS 215009693
Liz Appling  239.272.7201

BENT PINES VILLAS

NAPLES
• 3 Bedrooms + Bonus Room, 2 Baths
• Close to 5th Ave. S.
• $214,900    MLS 215010204
Kurt Petersen  239.777.0408

PINE VIEW VILLAS

IBIS COVE
• Must See 3 BR +Den, 3.5 BA Pool Home
• Wraparound Lake Views with Southern Exposure
• $2,149,000    MLS 215018066
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY

CABREO
• 3 Bed +Den, 3.5 Bath Pool Home
• Serene Preserve Setting 
• $1,029,000    MLS 215032876
Dru & Greg Martinovich 239.564.5717

NEW LISTING 

MEDITERRA

3917 FABIENNE CT.
• Estate Home with Pool
• 3 Bedrooms Plus a Den
• 659,900   MLS 215025252
Debbie Dekevich 239.877.4194

OPEN SUN. 6/21 1-4PM

WILSHIRE LAKES

ESTERO
• Turnkey Furnished
• Beautiful Courtyard Home
• $499,900    MLS 215032361
Bette Pitzer   239.560.2627

GRANDEZZA

MARBELLA
• 3 Bedrooms + Den, 2 Bath, 2nd Floor Condo
• Lovely Golf Course & Preserve Views
• $298,500    MLS 215031831
The Boeglin Team 239.287.6414

NEW LISTING 

SPANISH WELLS

BONITA BEACH
• Great Sunsets
• Cross the Street to the Beach
• $174,900    MLS 214065734
Gary Ryan         239.273.6796

GREAT LOCATION

RIVERWALK
• Completely & Tastefully Remodeled
• Lake View from All New Pool & Lanai
• $1,849,000    MLS 215023931
Linda Ramsey   239.405.3054

BONITA BAY

SANCTUARY POINT
• Beautiful Golf Course View
• Large Outdoor Kitchen, Entertainment Area
• $859,900    MLS 215025428
Kevin Welch 239.223.7006

VERANDAH

CAPE CORAL
• Upstairs Suite/Studio/Workout Room
• 3 Beds, 3 Baths, Extra Wide Canal
• $599,000    MLS 215033629
Dan Pearce 239.940.1747

NEW LISTING 

GULF ACCESS POOL HOME

BONITA SPRINGS
• 3BR + Den, 2.5BA, Great Room Plan
• Toll Brothers Built - Never Occupied
• $469,000    MLS 215033159
The Boeglin Team 239.287.6414

NEW LISTING 

CORDOVA AT SPANISH WELLS

FURNISHED LAKE VIEW CONDO
• 2 Bedrooms + Den, 2 Bathrooms 
• Furnished with Garage
• $290,000    MLS 214063660
Doug Haughey  239.961.1561

BRIDGEWATER BAY

BEING SOLD TURNKEY
• Top Floor 2BR, 2BA Condo
• 9.5í  Ceilings, Crown Molding
• $173,900    MLS 215019092
Michael May 239.949.0000

LOVELY CONDO AT BLUE HERON
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Fantastic renovation to wonderful single family home. Southern exposure, large lanai space with new screening and plenty 
of room for pool. New cabinetry, granite counters, custom paint and tile work. 4BR+Den/2BA $449,000

WILLOUGHBY ACRES - 42 Wickliffe Drive

Mindy Young  248-0258

OPEN HOUSE Sunday 
JUNE 21 FROM 1-4PM

Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

Jacki S trategos  
GRI, CREN, SRES, e-Pro 

239-370-1222
JStrategos@att.net

Marco Island & Southwest Florida Real Estate Specialists
Visit www.JackiStrategos.com Today!

Greenlinks
Under $200,000

Great investment; income guaranteed.  
Live, rent or vacation in it.  

Several floor plans available

GOLF 
ENTHUSIAST

Sierra Grande
$225,000

Best deal. Newer complex 2007  
with super amenities. Great location. 

3BR/2BA; private garage.

RED HOT  
DEAL

Marco Island  
Homesites  

91 South Heathwood; inland. $88,900
331 Hazelcrest; oversized. $160,000

1664 Villa Court; wide water view. $463,000

BUILD A 
DREAM

8088 Tiger Lily
$769,000

Awesome street with best lake views in Lely. 
Spacious, open floor plan. 

3BR+den/3BA; separate dining room.

PRIVATE  
LANAI SETTING

Models, villa homes progressing in Residences at Mercato
Vertical construction is more than 

30 percent complete for the Le Rivage 
and Le Jardin single-family home mod-
els in the Residences at Mercato. Slabs 
have been placed for the first four villa 
homes. All six homes are scheduled for 
completion this fall.

The project is being developed by 
The Lutgert Companies and built by 
Lutgert Construction, LLC. A total of 16 
homes are in the design and construc-
tion processes, site work is nearing 
completion and utilities are in place 
within the neighborhood.

Howard Gutman, president of The 
Lutgert Companies, reports sales in the 
new community have reached 29 per-
cent.

The five-bedroom Le Rivage single-
family design will feature a California 
contemporary style with interior by 
Charlie Hansen of Clive Daniel Home. 
The Le Jardin home, with two mas-

ter bedroom suites, is being designed 
with a strong coastal influence by Susie 
Petril, also of Clive Daniel Home.

Elsewhere in the community, con-
struction crews have begun the final 
grading work for the balance of the 
home sites. Road and curb work have 
begun, and all roads are expected to be 
in place by mid-July.

At completion, Residences at Mer-
cato will include 52 single-family homes 
within Mercato’s urban-style retail, 
office and residential community. Six 
floor plans are available, with prices 
starting at $1,325,000 and sizes rang-
ing from approximately 2,697 to 3,558 
square feet of living space. Homes have 
three to five bedrooms and 3½ to five 
baths, with the master suite on the 
first floor. Pool, courtyard and two-
car garage are included; outdoor living 
options include summer kitchens and 
outdoor showers. 

Premier Sotheby’s International Real-
ty is the exclusive sales and market-
ing representative for the Residences 

at Mercato. For more information, call 
594-9400 or visit residencesatmercato.
com. ■

Construction underway in Residences at Mercato.

A rendering of the kitchen in Le Rivage. A rendering of the living room in Le Jardin.
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FEATURED RESALE LISTINGS

ANGELA BAVETTA
REALTOR® 

Resale Specialist

KIM SHORE
REALTOR®

Resale Specialist

Call the Resale Team today at  

(239) 425-2340 for exceptional full-time service.

10160 Miromar Lakes Boulevard, Miromar Lakes, Florida 33913

*National Association of Home Builders GOLD AWARD Winner for Community of the Year, 

pp

VERONA LAGO
10121 Verona Lakes Lane

3 BR/3 ½ BA - $1,610,000
Lakefront Estate Home

VIVALDI 
10821 Vivaldi Court, #1902

3 BR/3½ BA + DEN - $750,000
Waterfront Condominium

NAVONA
17467 Via Navona Way

3 BR/3 BA + DEN - $1,250,000
Furnished Model Home

BELLINI 
10671 Via Milano Drive, #1901

2 BR/2 BA + DEN - $705,000
Waterfront Residence

SO
LD

MONTELAGO
18081 Montelago Court

4 BR/4 BA + DEN - $869,000
Private Pool & Cabana

MONTEBELLO

10722 Mirasol Drive, #503

3 BR/3 BA + DEN - $850,000 
Coach Home

BELLAVISTA 

10101 Bellavista Circle, #802

2 BR/2 BA + DEN - $479,000
Luxury Coach Home

BELLAVISTA 

10240 Bellavista Circle, #1503
3 BR/3 BA - $429,000

Luxury Coach Home

VIVALDI 
10801 Vivaldi Court, #1703 

3 BR/3 ½ BA - $885,000
Waterfront Condominium

VIVALDI 
10700 Vivaldi Court, #601

3 BR/2 BA - $599,900
Waterfront Condominium

THE #1 COMMUNITY IN THE UNITED STATES*

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS ADVERTISEMENT AND TO 
THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not intended to be an offering or solicitation of sale in any jurisdiction where 
the development is not registered in accordance with applicable law or where such offering or solicitation would otherwise be prohibited by law. Prices, plans, artist’s renderings, photos, land uses, dimensions, specifications, 
improvements, materials, amenities and availability are subject to change without notice. Copyright © 2015, Miromar Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation.

SALE PENDIN
G 

06171815-1604

LaMorada Naples will bring
343 homes to North Naples

WCI Communities has introduced 
LaMorada Naples, a 200-acre luxury 
community of 343 homesites nestled 
among lakes and nature preserves. 

LaMorada Naples offers 
homebuyers a variety of home 
designs in four distinct neigh-
borhoods.

Multi-family carriage 
homes, with 1,710 to 2,376 air-
conditioned square feet, offer 
maintenance-free living with 
two and three bedrooms, two 
baths and flex spaces or dens. 
Elevators offer easy second-
floor access.

Single-family grand villas 
offer two and three bedrooms, 
2½ or 3½ baths, and plan spe-
cific dens in 2,201 to 3,010 square feet of 
living space. 

Offering 2,556 to more than 3,000 air-
conditioned square feet, classic homes 
feature great rooms that open to the 
kitchen, breakfast nook and lanai. The 
three-bedroom, two- to four-bath homes 
offer traditional foyers and a den. Guest 
rooms are positioned opposite the own-
er’s suite for optimum privacy. 

The largest LaMorada Naples homes 
are grand estates with oversized owner’s 
suites, three or four guest rooms with pri-

vate baths, and a den. With casual and for-
mal dining areas and spacious lanais, grand 
estate homes offer 2,906 to more than 
4,000 square feet of air-conditioned living 
space and standard three-car garages. 

Luxury homes in LaMorada Naples 
boast granite-countertop kitchens and 
Whirlpool appliance packages, expansive 
islands and designer cabinetry. Baths 
include Moen faucets and solid-surface 
vanities with dual sinks. Prices range 
from the low $300,000s to $1 million.

The community’s 13,700-square-foot 
lakefront clubhouse, designed with a 

great room and verandah, was inspired 
by the British West Indies and will have 
a fitness center, aerobics studio, theater, 
culinary arts center for cooking dem-
onstrations, tennis court, a resort-style 
pool and spa and an outdoor bar.

The entrance to LaMorada Naples 
is on Woodcrest Drive off Immokalee 
Road in North Naples, approximately 1 
mile east of Collier Boulevard and less 
than 5 miles from Interstate 75. 

For more information, call 444-4450 
or visit wcicommunities.com. ■

The Martinique

LaMorada is on 200 acres off Livingston Road in North Naples.

This is the perfect neighborhood for 
entertaining your family and friends. 

Close to Naples’ fi nest beaches, shopping, 
dining and entertainment along with direct access 

to I-75. This 3BR+den/3.5BA/3-car garage Carlyle is a 3,051 
SF home that is absolutely exquisite! Stunning marble and 

wood fl ooring throughout. Possible lease or lease purchase. 
Riverstone is ideal for the active lifestyle and has countless 

amenities. Low HOA fees. REDUCED! $799,000

Offi ce: 239-261-2244    |    Cell: 239-572-8643    |    TA1019@aol.com

Tracey Albert

The perfect home in the perfect 
community! This 5BR/5BA plus media 
room (6th BR) and den, with a 3-car 
garage, home is absolutely stunning with impeccable 
detail. This home has countless features: wet bar area with 
wine cooler, tankless water heater, hurricane shutters on the 
fi rst fl oor, impact glass on the second fl oor, pest defense in 
walls and much more. You do not want to miss out on this 
hidden gem. Low HOA fees. REDUCED!

R ICK  PARLANTE  &  THE  PARLANTE  GROUP



There’s no place like Downtown.
Be it ever so stylish...

 
Naples Square. Bold, contemporary residences in the heart of where it all happens.

You and the best of Downtown.   
Finally together.

Share your #NaplesSelfie

NaplesSquare.com 
239.228.5800

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECT STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS BY THE DEVELOPER, MAKE REFERENCE TO THE DOCUMENTS 
REQUIRED BY SECTION 718.503, FLORIDA STATUTE, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. Equal Housing Opportunity. 

OR PICTURE YOU IN PHASE II
Reserve Yours Today

Building I Complete Fall 2015



Coastal Chic.

Prices from $1.3 Million. Sales Center Open Daily

Another Naples community by the developers of Moraya Bay & The Dunes

KaleaBay.com    239-793-0110    13910 Old Coast Road, Naples, FL 34110 

Located off Vanderbilt Drive just north of Wiggins Pass Road

The lakefront clubhouse at Kalea Bay will be a social center of epic proportions. With three 
pools, an indoor/outdoor restaurant, poolside bar, expansive sundeck, tennis pavilion and 
nearby guest suites, a fun-in-the-sun day is guaranteed. All wrapped within our brand new 
hi-rise, resort-style community consisting of 3 and 4 bedroom waterfront residences. 

Social Cool.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 
TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

Exclusive Sales
& Marketing by

Wilson&Associates



Over 16,500 associates | More than 760 offices worldwide | 60 countries and territories globally | 24 Premier Sotheby’s International Realty locations

OLD NAPLESAQUALANE SHORES

366 Central Avenue
Ruth Trettis 239.571.6760

Web ID 215022849 $3,250,000

251 Aqua Court
Martha Kelly 239.877.4569

Web ID 215027075 $4,650,000

ROYAL HARBOR

Oyster Bay | Bayview Estates #4-B
Celine Julie Godof 239.404.9917

Web ID 215017783 $899,000

OLD NAPLES

Olde Naples Seaport BS #8
Daniel Pregont 239.272.8020

Web ID 214022971 $599,000

PORT ROYAL

3125 Rum Row
William Callahan 239.272.5756

Web ID 215005679 $12,995,000

OLD NAPLES

Franciscan Gardens #830
Sarah Theiss 239.269.0300

Web ID 214036250 $549,900

PARK SHORE

Regent #4N
Barbi Lowe/Trish Lowe Soars 239.216.1973

Web ID 213024984 $9,750,000

PARK SHOREPARK SHORE

320 Neapolitan Way
Michael G. Lawler 239.261.3939

Web ID 214015185 $5,350,000

4215 Crayton Road
Michael G. Lawler 239.261.3939

Web ID GEIG111813IHE $5,995,000

PARK SHORE

308 Neapolitan Way
Barbi Lowe/Trish Lowe Soars 239.216.1973

Web ID 213024991 $4,600,000

PARK SHORE

576 Neapolitan Lane
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 214068584 $2,195,000

PORT ROYALPORT ROYAL

3250 Gin Lane
Karen Van Arsdale 239.860.0894

Web ID 215002707 $9,450,000

Galleon Drive
Phil Collins 239.404.6800

Web ID 214053711 $18,500,000

PORT ROYAL

775 Galleon Drive
Rick Marquardt 239.289.4158

Web ID 211520623 $7,795,000

PORT ROYAL

3060 Green Dolphin Lane
Karen Van Arsdale 239.860.0894

Web ID 210027761 $5,185,000

PORT ROYAL

2700 Treasure Lane
Lisa Tashjian 239.259.7024

Web ID 215029802 $4,150,000

premiersothebysrealty.com

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 

Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate.

MARCO ISLAND 760 North Collier Boulevard, Suite 101 | Marco Island, FL 34145 239.642.2222
BROAD AVENUE 390 Broad Avenue South | Naples, FL 34102 239.434.2424
FIFTH AVENUE 500 Fifth Avenue South, Suite 501 | Naples, FL 34102 239.434.8770
ESTUARY SALES CENTER 1220 Gordon River Trail | Naples, FL 34105 239.261.3148
THE VILLAGE 4300 Gulf Shore Boulevard North, Suite 100 | Naples, FL 34103 239.261.6161
THE GALLERY - CENTRAL NAPLES 4001 Tamiami Trail North, Suite 102 | Naples, FL 34103 239.659.0099

MERCATO SALES CENTER 9123 Strada Place, Suite 7125 | Naples, FL 34108 239.594.9400
VANDERBILT 325 Vanderbilt Beach Road | Naples, FL 34108 239.594.9494
BONITA SPRINGS 27400 Riverview Center Boulevard, Suite 4 | Bonita Springs, FL 34134 239.948.4000
SANIBEL 2341 Palm Ridge Road | Sanibel, FL 33957 239.472.2735
CAPTIVA 11508 Andy Rosse Lane | Captiva, FL 33924 239.395.5847
DEVELOPER SERVICES 4001 Tamiami Trail North, Suite 350 | Naples, FL 34103 239.213.2999

PORT ROYAL

3507 Rum Row
Karen Van Arsdale 239.860.0894

Web ID 215013533 $6,250,000

THE MOORINGSTHE MOORINGS

Admiralty Point #701
Karen Van Arsdale 239.860.0894

Web ID 214056548 $3,495,000

2225 Beacon Lane
Cathy Owen 239.269.3118

Web ID 215027334 $5,000,000

THE MOORINGS

725 Ketch Drive
Carolyn Weinand 239.269.5678

Web ID 214043899 $2,790,000

THE MOORINGS

438 Putter Point Court
Isabelle Edwards 239.564.4080

Web ID 215028031 $1,595,000

THE MOORINGS

Lausanne #303
Vickie Larscheid 239.250.5041

Web ID SUTH050515IHE $995,000

THE MOORINGS

2900 Crayton Road
Michael G. Lawler 239.261.3939

Web ID 214055235 $895,000

PELICAN BAYPELICAN BAY

San Marino #410D
Janet Rathbun 239.860.0012

Web ID 215019779 $1,195,000

520 Tierra Mar Lane East
Linda Piatt 239.269.2322

Web ID MILE051915IHE $1,595,000

PELICAN BAY

St. Kitts #1205
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 215024178 $995,000

PELICAN BAY

571 Gulf Park Drive
Richard/Susie Culp 239.290.2200

Web ID 214055628 $895,000

PARK SHORE

Aria #601
Michael G. Lawler 239.261.3939

Web ID 215009015 $3,695,000



BAY COLONYESTATES AT BAY COLONY

Trieste #705
Leah Ritchey/Amy Becker 239.289.0433

Web ID 215018143 $2,275,000

9751 Bentgrass Bend
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 214060998 $6,495,000

BAY COLONY

Mansion La Palma #103
Leah Ritchey/Amy Becker 239.289.0433

Web ID 215005497 $989,000

PELICAN MARSHPELICAN MARSH

1703 Persimmon Drive
Leah Ritchey/Amy Becker 239.289.0433

Web ID 215015486 $2,595,000

8719 Spikerush Lane
Erik David Barber 323.513.6391

Web ID 215022082 $2,649,000

PELICAN MARSH

Clermont #H-103
Ed Cox/Jeff Cox 239.860.8806

Web ID 215017707 $475,000

PINE RIDGECLUB ESTATES

197 Eugenia Drive
Dave/Ann Renner 239.784.5552

Web ID 215014749 $1,895,000

4437 Club Estates Drive
Lizette Candela/Jane Bond 239.293.2378

Web ID 214054067 $2,144,000

WYNDEMERE

405 Rosemeade Lane
Bordner/Hurvitz 239.560.2921

Web ID 215016941 $975,000

BAY PARK

2130 Curtis Street
Fahada Saad 239.659.5145

Web ID 214052852 $700,000

VINEYARDS VINEYARDS

Avellino Isles #32202
Denise Sands 215.327.9930

Web ID SHER050115IHE $677,777

801 Villa Florenza Drive
Jutta V. Lopez/Al Lopez 239.659.5113

Web ID 214068612 $674,500

GLEN EAGLECOVE TOWERS

5678 Lago Villaggio Way
Mark Maran/Gordie Lazich 239.777.3301

Web ID 214061542 $469,900

Nevis #503
Tatyana Sallee 239.293.5017

Web ID 215012788 $599,000

GREY OAKS

2956 Bellflower Lane
Fahada Saad 239.659.5145

Web ID 214062926 $7,799,000

GREY OAKS

1234 Gordon River Trail
Melissa Williams 239.248.7238

Web ID 214000494 $7,495,000

GREY OAKS

1213 Gordon River Trail
Daniel Guenther 239.357.8121

Web ID 214007227 $7,295,000

VILLAGES OF MONTEREYTIBURÓN

7697 Santa Cruz Court
Dave/Ann Renner 239.784.5552

Web ID 214062169 $1,395,000

2558 Escada Court
Chris Resop 239.231.6164

Web ID 215016627 $4,495,000

WILSHIRE LAKES

9633 Wilshire Lakes Boulevard
Patrick O’Connor 239.293.9411

Web ID 215013817 $795,000

TWINEAGLES

11989 Heather Woods Court
Paul Koch 305.586.5309

Web ID 214058257 $659,000

THE STRAND

Trophy Club #703
Mark Maran 239.777.3301

Web ID 215015692 $529,000

VILLAGES OF MONTEREYTIBURÓN

7653 San Sebastian Way
Dave/Ann Renner 239.784.5552

Web ID 215014815 $399,000

Castillo III #101
Mark Maran/Gordie Lazich 239.777.3301

Web ID 214050824 $469,900

WILSHIRE LAKES

6091 Shallows Way
Bernie/Joe Garabed 239.571.2466

Web ID 214054324 $350,000

VANDERBILT BEACH

Sausalito #4
Clint Parsons 239.273.1474

Web ID 215021465 $899,000

FIDDLER’S CREEKMARCO ISLAND

3848 Mahogany Bend Drive
Michelle Thomas 239.860.7176

Web ID 214063355 $999,900

Pelican Perch #302
Cynthia Corogin 239.393.6747

Web ID 214041160 $350,000

FIDDLER’S CREEK

8515 Bellagio Drive
Michelle Thomas 239.860.7176

Web ID 214063718 $729,000

FIDDLER’S CREEK

Callista #204
Michelle Thomas 239.860.7176

Web ID 214048545 $490,000

FIDDLER’S CREEK

Marengo #204
Lura Jones 239.370.5340

Web ID 214054221 $449,000

FIDDLER’S CREEK

Marengo #104
Michelle Thomas 239.860.7176

Web ID 214052112 $364,500

PELICAN MARSH

1450 Via Portofino
Jennifer/Dave Urness 239.273.7731

Web ID 215015592 $1,400,000

premiersothebysrealty.com

3

0

8

4

WILSHIRE LAKES

9961 Clear Lake Circle
Bernie/Joe Garabed 239.571.2466

Web ID 215027447 $795,000

GREY OAKS

1474 Anhinga Pointe
Melissa Williams 239.248.7238

Web ID 214057895 $3,450,000

VANDERBILT BEACHVANDERBILT BEACH

229 Heron Avenue
Ruth Trettis 239.571.6760

Web ID 214048593 $650,000

467 Seagull Avenue
Celine Julie Godof 239.404.9917

Web ID 215020618 $895,000

MARCO ISLANDMARCO ISLAND

1181 Ember Court
Brock/Julie Wilson 239.821.9545

Web ID 214031381 $1,134,900

1727 Hummingbird Court
Larry Caruso 239.394.9191

Web ID 214057724 $1,775,000

MARCO ISLAND

Les Falls PH A
Larry Caruso 239.394.9191

Web ID 214050604 $865,000

MARCO ISLAND

South Seas #1209
Helga Wetzold 239.821.6905

Web ID 214048796 $579,000

MARCO ISLAND

945 Royal Marco Way
Michelle Thomas 239.860.7176

Web ID 214032780 $495,000

MARCO ISLAND

321 Yarmouth Street
ML Meade 239.293.4851

Web ID 214057355 $489,000

WWW.RENTNAPLES.COM | Explore our collection of properties available for weekly, seasonal and long-term accommodations. 239.262.4242



2647 PROFESSIONAL CIRCLE | SUITE 1201 | NAPLES, FL 34119 | 239.592.7344

FLStockDevelopment
BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE. 
BONITA BAY® AND ITS ASSOCIATED LOGO ARE TRADEMARKS OF BONITA BAY PROPERTIES, INC., AND ARE USED UNDER LICENSE.

Announced by BUILDER MAGAZINE as one of 
America’s Top 100 Builders for 3 years in a row!

With our amazing selection of move-in-ready homes, 

you can start living the life you’ve always wanted in a 

quality-built home by Stock Signature Homes, Southwest 

Florida’s leading luxury home builder. You’ll fi nd homes 

in the best communities, at special end-of-season pricing, 

all ready for living!

For directions and complete listings of all our models & communities please visit 
StockDevelopment.com

MUIRFIELD III–Lot# 13:   4 bed/3.5 bath   3,255 sq.ft. under air   $999,990

RIVIERA II–Lot# 42:   4 bed/4.5 bath   3,174 sq.ft. under air   $1,092,950

PONTE VEDRA GRANDE–Lot# 5:   4 bed/4.5 bath   3,525 sq.ft. under air   $1,374,955  
fully furnished

RENAISSANCE

STELLA–Lot# 13:   4 bed/4.5 bath   4,238 sq.ft. under air   $2,965,725  fully furnished

CAMERON–Lot# 14:   4 bed/4.5 bath   4,297 sq.ft. under air   $3,062,815  fully furnished

CLAIRBORNE–Lot# 15:   4 bed/4.5 bath   4,242 sq.ft. under air   $3,220,410

BAYWOODS AT BONITA BAY®

SCOTTSDALE II–Lot# 17:   3 bed/3 bath   2,719 sq.ft. under air   $897,266

GRAND CALAIS II–Lot# 33:   4 bed/4.5 bath   3,597 sq.ft. under air   $1,099,990

COURTLEIGH–Lot# 1:   4 bed/4.5 bath   3,640 sq.ft. under air   $1,256,470

FIDDLER’S CREEK

PENDING

OAKDALE–Lot# 14:   4 bed/4 bath   3,386 sq.ft. under air   $1,545,011  fully furnished

REGENCY MANOR–Lot# MM6:   4 bed/4.5 bath   3,699 sq.ft. under air   $1,918,405  
fully furnished

CASA KATRINA–Lot# J47:   4 bed/4 bath   4,403 sq.ft. under air   $3,299,000  fully furnished

ALLESANDRA–Lot# M5:   4 bed/5 bath   4,587 sq.ft. under air   $3,579,000  fully furnished

QUAIL WEST

ORCHID II–Lot# 34:   4 bed/3.5 bath   3,158 sq.ft. under air   $834,515

SCOTTSDALE II–Lot# 24:   3 bed/3 bath   2,719 sq.ft. under air   $941,625

PONTE VEDRA GRANDE–Lot# 38:   4 bed/4.5 bath   3,525 sq.ft. under air   $1,272,110

PONTE VEDRA GRANDE–Lot# 56:   4 bed/4.5 bath   3,525 sq.ft. under air   $1,492,480  
fully furnished

TWINEAGLES

SAN REMO III–Lot# 260:   2 bed/2 bath   1,809 sq.ft. under air   $682,335

HIBISCUS II–Lot# 338:   4 bed/3.5 bath   3,026 sq.ft. under air   $1,050,370

SCOTTSDALE II–Lot# 170:   3 bed/3 bath   2,719 sq.ft. under air   $1,109,366

MAJORCA–Lot# 220:   4 bed/4.5 bath   4,064 sq.ft. under air   $1,657,098

LELY RESORT

PENDING

Choice Locations
CHOICE SELECTIONS

PENDING
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ILLUSTRATED PROPERTIES
Serving North Naples and the Surrounding Area

Joanne Ciesielski
Naples Offi ce top Producer

239.287.6732 

Brian Carey
239.370.8687
Karen Carey
239.216.8826
naplescarey.com

OPPORTUNITY

North Naples Resort-Style Living! 

Village Walk Town Center is the focus of the community’s unique 
lifestyle—a lifestyle people dream about—meeting friends for a 
swim, a workout or a set of tennis. Then grabbing lunch or dinner 
at the on-site restaurant. Relaxing to soothing sounds of fountains 
or taking a stroll around the many lake and footbridges. Stop by 
our on-site offi ce to view the community and all it has to offer!

Village Walk offers a full array of activities 
and full recreational facilities reserved exclusively for 

residents’ use with no equity or membership fees!

VILLAGE WALK

VILLAGE WALK OF NAPLES
This single-family 3BR+den/2BA home is ideally 
located in this highly-desired community. Enjoy 
one of the friendliest and social communities in 
North Naples; it is close to beautiful Vanderbilt 
Beach, hotspot Mercato for dining and shopping 
and has a “town center” for neighbors to gather 
and enjoy the wonderful amenities. This home is 
ready for you to make it your own! What are you 
waiting for? Call for a tour today!

ISLAND WALK  
LOCATION, LOCATION! This immaculate 
3BR+den/2.5BA is situated on a prime 

cul-de-sac homesite and is ready for 
immediate occupancy. Nicely upgraded 

throughout with tile in living areas, 
decorative plantation shutters, built-in 

entertainment center, home offi ce, crown 
molding, hurricane shutters and more!

Dine alfresco on the large screened-in lanai 
while taking in the peaceful lake views 

or enjoy a dip cooling off from the summer 
heat in the private pool! $494,500

NEW LISTING

House Hunting:
751 Sixth Ave. N.

Nestled amongst tropical foliage in 
Old Naples, this three-bedroom-plus-
den home encapsulates the spirit of 
tropical living. Decorated with country 
French flair, this pristine home has high 
ceilings throughout, French doors lead-

ing to a sunny patio, a gourmet kitchen 
with cherry cabinets and Subzero and 
Wolf appliances, and a large and private 
master suite with an outdoor shower. 
It’s a short bike ride to the downtown 
area for fine dining and shopping as 

well as to the beach at the end of the 
mahogany tree-lined street.

Celine Julie Godof of Premier Sothe-
by’s International Realty has the listing 
for $2,165,000. For more information or 
to arrange a showing, call 404-9917. ■



It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.



BUY DIRECT FROM THE MANUFACTURER & SAVE
CALL FOR A FREE CONSULTATION OR VISIT OUR SHOWROOM

Serving Florida

Over 20 years!Best Value 

   Guaranteed

CCCCAAALLLLLL FFFOOORRRR AAAA FFRREEEEE  IIIINNN-HHHHOOOOMMMMEEE CCCCOOONNNSSSUUULLLTTAAATTTIIOOOONNN

®

*No Interest charged if paid in full within 12 months. With approved credit. 

Approved  Hurricane Protection  Security  Privacy  Light Control  Energy Saving  
Motorized/Remote Control  Encloses Open and Screened Lanais  UV Protection   

12 Months 0% Interest*

®
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$300,000
1 • CAY LAGOON • 2155 Cay Lagoon • 
$319,000 • Premier Sotheby’s International 
Realty • Jon Peter Vollmer • 239.250.9414

2 • PALM RIVER - OAK PARK • 174 Old 
Tamiami Trail • $374,900 • PSIR • Jon Peter 
Vollmer • 239.250.9414

3 • BERKSHIRE LAKES • 6632 Merryport 
Lane • $396,000 • PSIR • Jon Peter Vollmer 
• 239.250.9414

>$500,000
4 • VANDERBILT BEACH - GULF 
BREEZE • 21 Bluebill Avenue #B606 
• $563,900 • PSIR • Denise Sands • 
215.327.9930

>$600,000
5 • TWINEAGLES - HOLLYBROOK • 
11989 Heather Woods Court • $659,000 • 
PSIR • Paul Koch • 305.586.5309

>$800,000
6 • PELICAN BAY - VILLAS • 571 Gulf 
Park Drive • $895,000 • PSIR • Susie Culp • 
239.290.9000

7 • ISLES OF CAPRI • 107 Trinidad Street • 
$899,000 • PSIR • Lura Jones • 239.370.5340

>$1,000,000
8 • PELICAN BAY - ST. RAPHAEL • 7075 
Pelican Bay Boulevard #V9 • $1,000,000 • 
PSIR • Jean Tarkenton • 239.595.0544

9 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $1,795,000 • PSIR 
• Call 239.261.3148 • Open Monday-Saturday 
9am-5pm & Sunday 12-5pm

>$2,000,000
10 • THE MOORINGS • 728 Regatta Road 
• $2,250,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-5pm

11 • PELICAN MARSH - MARSH LINKS • 
1703 Persimmon Drive • $2,595,000 • PSIR • 
Debra Waton • 239.293.9057

12 • AQUALANE SHORES • 719 17th 
Avenue South • $2,899,000 • PSIR • Cindy 
Thompson • 239.860.6513

>$3,000,000
13 • MARCELLO AT MEDITERRA • 29111 
Marcello Way • $3,100,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell • 
239.595.0097

14 • COQUINA SANDS • 550 Banyan 
Boulevard • $3,395,000 • PSIR • Richard 
Culp • 239.290.2200

15 • THE MOORINGS • 875 Wedge Drive 
• $3,595,000 • PSIR • Anne Marie Shimer • 
239.825.9020

16 • PELICAN ISLE - AQUA • 13675 
Vanderbilt Drive #210 • $3,850,000 • PSIR • 
John D’Amelio • 239.961.5996

17 • GREY OAKS - ESTUARY • 1473 
Anhinga Pointe • $3,995,000 • PSIR • 
Melissa Williams • 239.248.7238

>$4,000,000
18 • THE MOORINGS • 250 Bahia Point 
• $4,450,000 • PSIR • Michael Lawler • 
239.261.3939

>$5,000,000
19 • PORT ROYAL • 655 Galleon Drive • 
$5,850,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-6pm 

>$6,000,000
20 • PORT ROYAL • 3200 Gordon Drive 
• $6,500,000 • PSIR • Lisa Tashjian • 
239.259.7024

21 • PORT ROYAL • 901 Galleon Drive 
• $6,650,000 • PSIR • Philip Collins • 
239.404.6800

>$7,000,000
22 • GREY OAKS - ESTUARY • 1213 
Gordon River Trail • $7,295,000 • PSIR • 
Melissa Williams • 239.248.7238

23 • GREY OAKS - ESTUARY • 1234 
Gordon River Trail • $7,495,000 • PSIR • 
Melissa Williams • 239.248.7238

24 • GREY OAKS - ESTATES • 2956 
Bellflower Lane • $7,799,000 • PSIR • Fahada 
Saad • 239.595.8500

>$8,000,000
25 • PORT ROYAL • 3330 Rum Row • 
$8,900,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776

>$9,000,000
26 • PORT ROYAL • 3250 Gin Lane 
• $9,450,000 • PSIR • Dana Mount • 
239.404.2209

>$22,000,000
27 • PORT ROYAL • 840 Admiralty Parade 
• $22,900,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Daily 1-7pm

Florida Weekly’s Open Houses
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PREMIERSOTHEBYSREALTY.COM  |  877.539.9865 Naples, Florida  |  premiersir.com/id/215032749

Contact us today for a consultation on how your home 

can be marketed to Naples and around the world.

LIFE FROM  
EVERY ANGLE

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 
Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate.



COASTAL CONTEMPORARY TOWER & PENTHOUSE RESIDENCES FROM $1M

Unrivaled tower amenities complemented by Bonita Bay’s  
world-class recreation, sport, social and membership opportunities.

S E AG L ASSATBO N ITABAY.COM

26951 Country Club Drive   |   Bonita Springs   |   239.301.4940

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED 
HEREIN AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
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The call is out for pet pictures
You love animals, and yours just hap-

pens to be the cutest of them all, right? 
Florida Weekly wants to see. Share a 
photo of the beloved pooch, feline, feath-
ered friend, turtle, emu, pig, rabbit or 
whatever critter has your heart. Who 
knows? We might love it, too. We know 
your pet is priceless, but we’ll reward our 
No. 1 choice with a $250 gift certificate to 
its owner’s favorite pet supply store. Our 

second- and third-place picks will get 
$100 gift certificates.

Profess your pride in your pet by email-
ing a picture to pets@floridaweekly.com. 
You can also post a picture at facebook.
com/naplesfloridaweekly or mail one the 
old-fashioned way to: Florida Weekly Pet 
Contest, 4300 Ford S., Suite 105, Fort Myers, 
FL 33916. Be sure to include your first and 
last name, address, phone number (so we 
can contact you if you win), email address 
and your pet’s name and breed.

We’ll publish the winners, and as many 
other pictures as we can fit, in a special 
issue later this summer. ■

screen
Fromstage

to

You might recognize these actors 

who have performed locally

BY NANCY STETSON
nstetson@fl oridaweekly.com

You’re sitting in your family room, watching 
“Graceland” on cable TV.

On the screen, FBI agent Rick Cranston is 
seated at a conference table, being especially 

hostile and argumentative. He’s downright 
irritating.

But there’s something about him. You start 
looking at him more closely.

Suddenly, it hits you. You know the guy!

SEE SCREEN, C4 

Last year’s pet lovers issue.
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SANDY DAYS, SALTY NIGHTS 
A scarlet letter of a different sort 

Now that I’m a homeowner, I seem 
to be on the mailing list for every 
decorating catalog on the market. Each 
day, something new shows up in my 
mailbox, usually advertising the sort of 
bourgeois knickknacks I would make 
fun of in my pre-house life. Now, of 
course, I scan the catalogs cover-to-
cover, mooning over the housewares. 
Sometimes I still mock the odd ways 
people find to spend their money 
— a $200 copper hose pot? Can you 
imagine? — but I secretly love them. 
(In fact, I can imagine. And it’d look 
great in my front yard.)

What put me in my latest covetous 
fever is a series of personalized welcome 
mats featured in a catalog from Front-
gate (“Outfitting America’s finest homes 
since 1991”). Crafted of coir fiber — what 
is that? — and hand stenciled, my favor-
ite mats feature arabesque designs and a 
single insignia letter in the middle. I’ve 
already picked out the right size and 
color, but that letter is proving tricky. 

I didn’t start life as a Henderson, so 
an H doesn’t feel quite right. After all, it 
doesn’t really belong to me. It’s just on 
loan for a while. And if I remarry, “Hen-
derson” will go the way of my maiden 
name. And then what will I do with my 
rug?

Isn’t it strange how when women 
marry we’re expected to become some-
one else, a new person with a different 
last name? What a formidable concept, 
to reshape one’s identity just because we 
decide to yoke our life to another’s. 

I always assumed I’d be happy to 
change my last name when I got married. 
I never had modernist notions of keep-
ing my maiden name or even bringing 
in a hyphen. I was born a Chester — not 
very elegant, and to tell you the truth, 
it rhymed too easily with “molester.” I 
never thought I’d be sad to see it go. 

But when it came time to part with that 

well-worn name, I surprised myself by 
holding on fiercely. What about all those 
award certificates from high school? Or 
my college diploma? Or the bathrobe 
with my initials stenciled over the heart? 
All of it: suddenly irrelevant. 

I delayed going to the DMV, I waited 
on getting a new Social Security card. 
My husband, masculine and proud in a 
traditional way, couldn’t understand my 
hesitation. 

“But I’ve worked hard to build a name 
you’d be proud to carry,” he said, hurt 
when I tried to explain my reluctance. 

But what about my name? Hadn’t I 

worked hard for it? 
Last names are a fickle 

business, I’m learning, 
and sometimes I wonder 

if women wouldn’t 
do better putting 
all our pride in 
our first names. 
That way, at least, 
we know it won’t 
get lost along the 

way. So why not just 
have an A printed 

on my rug? Because 
the etiquette-mind-
ed part of my brain 
balks. It’s simply 
not done, it says. 

But the older I 
get, the less I care 
about conventions. 
And nothing in my 
life would find a 

place in an etiquette 
book, anyway.
So I’ll have my first 

initial emblazoned on that 
rug. At least that way I 
know it will last. ■ 

— Artis Henderson is 
the author of “Unremar-
ried Widow” published 

by Simon and Schuster.

artis HENDERSON
sandydays@floridaweekly.com

A
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BY NANCY STETSON
nstetson@fl oridaweekly.com

It’s Brendan Powers.
Over the past several seasons, you’ve 

seen him act in a number of plays at the 
Florida Repertory Theatre. And there 
he is, a familiar face on your television 
screen.

It’s a realization 
that occurs hundreds 
or thousands of times 
throughout the area 
when local theater 
patrons recognize an 
actor they’ve seen 
onstage now appear-
ing in shows on their 
TVs or computers.

Those who’ve 
watched the Net-
flix original series 
“Bloodline” starring 
Sissy Spacek and Sam 
Shepard have also 
seen Mr. Powers as a 
guest at the inn on the 
series.

Locally this past 
season, Mr. Powers 
performed in “Mur-

der at the Howard 
Johnson’s” and “Dividing the Estate” 
at Florida Rep and in Theatre Con-
spiracy’s production of “The Morning 
After the Night Before the Wedding.” 
His wife, fellow Florida Rep ensemble 
actress Rachel Burttram, who was also 

in “The Morning After” and played his 
on-stage wife in “Dividing the Estate,” 
and was also in Florida Rep’s produc-
tion of  “Split in Three,” had a guest role 
as Shannon Park’s assistant in “Burn 
Notice” in 2009.

Miami-born Kim Ostrenko, who acted 
in “Vanya and Sonia and Masha and 
Spike” and “Murder at the Howard 
Johnson’s” at Florida Rep this season, 
has also had roles in both “Burn Notice” 
and “Graceland,” as well as in “From the 
Earth to the Moon.”

And Patricia Idlette, who appeared in 
Florida Rep’s “Dividing the Estate,” had 

recurring roles on “Battlestar Galactica,” 
in which she played a politician, and 
“Dead Like Me,” in which she played 
Kiffany, the worldly wise waitress who 
served the Grim Reapers at the Pancake 
Haus. She also portrayed Michael Jack-
son’s mother in the 2004 biopic “Man in 
the Mirror: The Michael Jackson Story.”

Conversely, several faces on television 
recently have performed on our local 
stages in seasons past. 

I was watching an episode of CBS’ 
“Madame Secretary” one Sunday night 
when they showed a scene with the for-
mer Secretary of State Vincent Marsh 

(SLIGHT SPOILER) who died under 
mysterious circumstances in a plane crash 
and had been having an affair with Bebe 
Neuwirth’s character, his chief of staff 
Nadine.

I was stunned to see Brian Stokes 
Mitchell, who toured in “Ragtime” and 
has performed numerous times at Artis—
Naples, including with Harolyn Blackwell 
at the Thank You Myra Gala in tribute to 
outgoing CEO and founder Myra Janco 
Daniels upon her retirement.

“Oh my gosh, that’s Stokes!” I said, sit-
ting up from my couch.

The Tony Award-winning actor has also 
performed with the Naples Philharmonic 
Orchestra.

But sometimes, the actor isn’t always 
that easy to pick out.

Annie Golden, who played Aphrodite, 
the goddess of love and Calliope, the 
muse of heroic poetry in “Xanadu,” back 
in April 2010 at the Barbara B. Mann 
Performing Arts Hall, is a regular on the 
Netflix hit, “Orange is the New Black,” 
now in its third season. She plays Norma 
Romano, the woebegone mute woman 
who works in the kitchen and who, at the 
end of the first season, (SPOILER) sud-
denly steps in when Crazy Eyes freezes 
up during their nativity pageant, sweetly 
singing a Christmas carol. 

It was the last person you’d expect 
— unless, of course, if you knew of Ms. 
Golden’s musical career: She was in the 
film version of “Hair” and was the lead 
singer of  “The Shirts,” who headlined 
CBGB’s in the late ’70s, and has per-
formed in Broadway musicals including 
the 1977 revival of “Hair,” “On the Town” 
and “The Full Monty.” ■

SCREEN
From page 1

“I happen to be quite possibly the 
worst lawyer in the history of television, 
because I always lose,” says J. Paul Nicho-
las, the actor who plays defense attorney 
Linden Delroy on the TV series “Law & 
Order: Special Victim Unit.” It’s a recur-
ring role he’s played since 2005.

“Usually I tell my clients not to say 
anything, and that’s when they start talk-
ing and confess or give away the plot, and 
then it’s over,” he says. “A couple of times, 
I’ve gotten people out of things, but usu-
ally I end up losing. Oftentimes I don’t 
even make it to court; I’m seen in the 
interrogation room, and my client will do 
something stupid, like confess.”

The stars of the show give him some 
good-natured ribbing when he shows up 
to do his role. They’ll say, “Oh he’s here 
again, to tell his clients to shut up.”

But typically, his clients will blab or 
break down and confess.

It’s not his fault: It’s in the script.
Mr. Nicholas is glad for the work, 

though it’s not consistent enough to live 
on. (There are a handful of other actors 
who also play public defenders.)

He’s also appeared on “Law & Order: 
Criminal Intent” as Naseer Hadim in 
2006 and on the original “Law & Order” 
in two roles: as Leon and as Ballistic 
Technician Harland during the 2008-09 
season.

The franchise is so popular with its 
current shows as well as episodes in syn-
dication, that it’s been said an episode of 
“L&O” is always playing somewhere in 
the world, no matter what the time.

The original show, which ran for 20 
seasons from 1990-2010, is said to be 
the longest-running series on television. 
There were four television spin-offs, all 
of which deal with the criminal justice 
system. They include two short-lived 
shows, “Law & Order: Trial By Jury” 
and “Law & Order: L.A.,” as well as the 
above mentioned “L&O: Criminal Intent” 
(which ended in 2011) and the still-run-

ning ”L&O: SVU.” There are also foreign 
adaptations of “L&O” in France, Russia 
and the UK.

The “Law & Order” franchise is a very 
good thing for actors, providing at least 
a dozen jobs or more per episode for 
actors, in addition to the regular casts. 
Roles include the murder victim, the per-
son who discovers the corpse, police offi-
cers, friends, family members, neighbors 
and co-workers of the victim.

Mr. Nicholas estimates that half the 
actors he knows have been on one itera-
tion or another of “L&O.”

“Actually, it’s a little bit of a running 
joke with my actor friends, (who’ll say) 
‘I’m not getting anywhere in this city, 
because I haven’t been on “Law & Order” 
yet,’ or, ‘There must be something wrong 
with me, I haven’t been on “Law & Order” 
yet.’”

Appearing on the TV show is “a very 
nice springboard,” he says, “a very nice 
thing to have on your resume.” And if 
one of the executive directors happens 
to be directing an episode and has also 
cast you, that’s even better. “Other casting 

directors are impressed by that,” he says. 
They’ll take a more serious look at you 
and it could help you get roles.

Very different art forms
Local audiences had the opportunity 

to see Mr. Nicholas perform on stage 
this spring in “The Butcher” at Gulf-
shore Playhouse in Naples. He portrayed 
a Muslim butcher who has a life-altering 
event happen in his butcher shop.

Stage and television are very different 
art forms with different “thrill levels,” he 
says.

“Stage is more of a thrill, because it’s 
live and you’re doing it for 90 minutes to 
two hours,” he says.

With film, he explains, you’re doing lit-
tle shots here and there out of sequence, 
and the thrill comes from trying to repli-
cate the same thing from scene to scene, 
and to keep straight what your character 
knows at any given time and what he’s 
thinking.

“They’re very different art forms,” he 
says. “It’s hard to say which one I prefer. But 
if you forced me to pick one, I’d say stage.”

It’s not unusual to see a “Law & Order” 
reference in an actor’s bio in a play pro-
gram.

This past season had numerous ones, 
including actor James Vincent Meredith, 
who plays a Ugandan father in the touring 
production of “The Book of Mormon,” 
which was presented at Artis—Naples 
and at the Barbara B. Mann Performing 
Arts Hall in January. He estimates he’s 
one of three or four actors in the cast 
who’ve acted in a “L&O” episode. 

Even though it was shot five years ago, 
he still recalls his time on an episode of 
“L&O: SVU.” He’d been acting in Tracy 
Letts’ Broadway play “Stolen Donuts” 
in the fall and winter of 2009, which is 
how the Chicago-based actor, an ensem-
ble member of the Steppenwolf Theater 
company, happened to be in New York 
City at the time.

“The episode was called ‘Wannabe,’ 
and I played a kids’ counselor who was 
helping some kids paint a wall,” he says. 
“Ice-T and his partner (Richard) Belzer 
came over and asked me some questions. 
It was a one scene-er, in and out. 

“And what I remember being so crazy 
was that Ice-T’s rap career had been over, 
but he still had a large number of fans. We 
were in the middle of Chinatown, I think 
it was, doing the scene in Manhattan, 
and there were still a lot of people on the 
side, (watching.) They’d caught wind that 
Ice-T was going to be there. He has the 
craziest fan base!”

Though known for his theater perfor-
mances, Mr. Meredith has been on other 
TV shows, including “ER,” and played 
Alderman Ross in the Starz cable series 
“Boss,” acting in eight episodes over the 
first and second seasons. ■

‘Law & Order’: An actor’s best friend

COURTESY PHOTO

Rachel Burttram, left, and husband Brendan Powers perfom at Florida Rep in Fort Myers. They 
both can be seen on television and online series.

POWERS

MITCHELL

COURTESY PHOTO

J. Paul Nicholas in “Law & Order: Special Victims Unit.”
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FLORIDA WRITERS
Pregnant judge the tool of kidnappers in top-notch thriller

■ “Don’t Lose Her” by Jonathon 
King. Open Road. 262 pages. Trade 
paperback, $14.99.

Jonathon King’s 
Max Freeman Mys-
tery series is one of 
my favorites. With 
a well-developed 
lead character, fas-
cinating plot ideas, 
authoritative details 
on police work and 
the court system and 
an authentic rep-
resentation of two 
Floridas (the Palm 
Beach area and the Everglades), Max’s 
seventh outing met my high expectations, 
along the way providing deep insights 
into stressed characters dealing with criti-
cal situations.

Diane Manchester, 43, is a U.S. district 
judge in charge of the extradition hearing 
of a big-time criminal, a Colombian drug 
lord named Juan Manuel Escalante. As 
a weary Diane, eight months pregnant, 
announces a break for lunch, Escalante 
speaks out to her. His seemingly sarcastic 
concern for her condition could easily be 
taken as a threat.

Soon after leaving the courthouse, the 
judge, who is the wife of super-lawyer 
and highly successful financial guru Billy 
Manchester, is abducted. Her husband’s 
go-to guy for investigations is Max Free-
man, who is also Billy’s best friend. Billy’s 
clout allows him access to all kinds of 
information sources, and he quickly takes 
advantage of his connections to begin the 
hunt for Diane’s captors and to seek out 
their possible motives. The usual motive, 
a fat ransom, does not seem to be in play.

Mr. King builds his narrative through 
several points of view. Max’s viewpoint is 
paramount; readers will gratefully follow 
him as he tracks and interprets the accu-
mulating clues. 

Many chapters explore Diane’s thoughts 
and emotions as she processes her situa-
tion and worries about the outcome of 
her pregnancy. Her abductors treat her 
rather roughly, binding her hands behind 
her and covering her head so she cannot 
see. Her breathing is somewhat restricted.

For a long time, no one speaks to her. 
The space in which is confined is a place 
of silence. Working hard to stay as calm 
as possible, she forces herself to be alert 
to motion, to environment, to the needs of 
her unborn child. A woman who is used 
to controlling her destiny, she strives to 
balance realism and hope in a situation 
she cannot understand. 

The author is in full command of this 
character, electrifying readers who are 
brought so close to what Diane is going 
through.

The team that is holding Diane is head-
ed by a huge Native American, a man of 

enormous strength and no compassion. 
He is known as Geronimo, and his under-
lings live in fear of him.

Danny and Rae are a 
young couple who have, 
for the promise of big 
money, tied themselves 
to this kidnapping ven-
ture. The two of them, 
but Rae in particular, 
have Diana in their 
charge. Slowly but sure-
ly, Diana works to build 
the kind of relation-
ship with her captors 
that will give her clues 
regarding her where-
abouts, the reason for 
her abduction and the 
ultimate plan.

She is dependent 
on Rae for nourish-
ment and bathroom 
visits. As time passes, 
Diane’s discomfort 
grows. She begins 
to have contractions 
and anticipates going into labor. How can 
she save herself and her child?

The final perspective belongs to Rae. 
This woman, who has nothing in com-
mon with Diane, is brilliantly portrayed. 
Suspicious, intelligent and challenged by 
the situation, she resents what she under-
stands to be Diane’s life of social and 
economic privilege. More and more, she 
suspects that Danny has led them into a 
no-win situation: one in which they will 
finally be expendable.

The kidnappers relocate Diane to pri-
vate quarters in the Everglades. Once 
Max is on the scent, we follow his care-
ful, competent steps to that location. A 

man who knows the 
unique beauty and 
treacherous nature 
of this habitat well, 
he is well equipped 
for this particular 
assignment. Govern-
ment agents are also 
in pursuit, and yet no 
one has figured out 
why Diane has been 
kidnapped.

Max is defined not 
only by his role in this 
assignment and his 
long association with 
Billy, but also by the 
tender relationship 
with his one-legged 
girlfriend, Sherry Rich-
ards, a police detective 
recently returned to 
work after recovering 

from her near- devastating injury.
Filled with uncertainties and with 

characters whose racing heartbeats will 
be echoed by your own, “Don’t Lose Her” 
is the author in top form. ■

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, 
including several studies of war litera-
ture and a creative writing text.
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KING



www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYC6    ARTS & ENTERTAINMENT    WEEK OF JUNE 18-24, 2015

WHAT TO DO, WHERE TO GO
THEATER
Leading Ladies – By the youth 
troupe of the Island Theater Compa-
ny through June 20. 180 S. Heathwood 
Drive, Marco Island. 394-0080 or the-
ateronmarco.com. 

Sylvia – By The Marco Players through 
June 28. 1089 N. Collier Blvd., Marco 
Island. 642-7270 or themarcoplayers.com.

The Underpants – By The Labora-
tory Theater of Florida through June 27. 
1634 Woodford Ave., Fort Myers. 218-
0481 or laboratorytheaterflorida.com. 
See review on page C10.

Church Basement Ladies – 
Through July 4 at the Broadway Palm 
Theatre, Fort Myers. 278-4422 or broad-
waypalm.com.

Doo-Wop Wed Widing Hood – By 
The Naples Players’ KidzAct June 26-28 
at Sugden Community Theatre. 434-
7240 or naplesplayers.org. 

The Gondoliers – By Opera Naples 
Summer Youth Program June 27-28 at 
the David and Cecile Wang Opera Cen-
ter. 2408 Linwood Ave. 963-9050 or 
operanaples.org. 

Legally Blonde – By The Naples Play-
ers July 8-Aug. 9 at the Sugden Communi-
ty Theatre. 263-7990 or naplesplayers.org. 

THURSDAY6.18
Pop-Up Lesson – The Village on 
Venetian Bay hosts the Holocaust box-
car exhibit from the Holocaust Muse-
um & Education Center of Southwest 
Florida today through Sunday, June 21. 
261-6100 or venetianvillage.com. 

Free Advice – Naples Botanical Gar-
den invites gardeners to pick the brains 
of master gardeners at 10 a.m. Free with 
regular Garden admission. 643-7275 or 
naplesgarden.org. 

Local History – South Regional 
Library hosts a presentation about Bar-
ron Gift Collier at 10 a.m. 8065 Lely Cul-
tural Blvd. 252-7542 or collierlibrary.org. 

Lunch & Learn – Learn how to clear 
your nervous system and unlock your 
potential over lunch with chiropractor 
Benjamin Goudreau at noon at Shangri-La 
Springs. Lecture free with the purchase of 
lunch. 27750 Old 41 Road, Bonita Springs. 
949-0749 or shangrilasprings.com. 

Dress Collection Party – Bring a 
new or “lightly loved” dress for dona-
tion to the PACE Center for Girls’ Love 
That Dress! fundraiser and receive a $10 
gift certificate for shopping at Glamour 
Puss when you stop by the boutique in 
the Shoppes at Vanderbilt for cham-
pagne and treats from 5-7 p.m. 2355 
Vanderbilt Beach Road. 300-0950.

Third Thursday – Dave Mankes per-
forms at 6:30 p.m. in the Fleischmann 
Courtyard on Third Street South. 434-
6533 or thirdstreetsouth.com.

Chug, Chug – Artis—Naples hosts 
“Chuggington Live! The Great Rescue 
Adventure” at 6:30 p.m. 597-1900 or 
artisnaples.org. 

Scout Masters – Barnes & Noble at 
Waterside Shops hosts a discussion of 
“To Kill A Mockingbird” and its screen 
adaptations at 7 p.m. in anticipation of 
the release of Harper Lee’s “Go Set A 
Watchman.” Free. 598-5200 or bn.com. 

Trivial Matters – It’s trivia night 
with Daniel Jackson starting at 7:30 p.m. 
at the Naples English Pub. Free. 5047 
Tamiami Trail E. 775-3727 or thenaple-
senglishpub.com. 

Sweat the Small Stuff – It’s trivia 
night from 7-9 p.m. at Jack’s River Bar at 
Naples Harbour. Non-members are wel-
come. Teams of up to four people can 
enter, with the first-place finisher taking 
home $100 in gift certificates to Jack’s. 
213-1441 or floridamarinaclubs.com. 

Comedy Show – Mitch Fatel per-
forms at Off the Hook Comedy Club at 
8 and 10 p.m. tonight through Sunday. 
Tickets start at $10. 2500 Vanderbilt 
Beach Road. 389-6901 or offthehook-
comedy.com.

Free Movie – Bring the family, some 
blankets and lawn chairs and settle in 
under the stars for a free screening of 
“Dolphin Tale 2” at 8:30 p.m. on the 
lawn at Mercato. 254-1080 or mercato-
shops.com. 

Happy Together – Celebrate the 
’60s and ’70s when the Happy Together 
tour comes to Seminole Casino Immo-
kalee from 7:30-10 p.m. The lineup for 
the multi-media production includes 
The Turtles featuring Flo and Eddie, 
The Association, The Grass Roots, The 
Buckinghams, The Cowsills and Mark 
Lindsay of Paul Revere & The Raiders. 
$65-$79. (800) 514-ETIX.

FRIDAY6.19
Yoga and Art – Naples Art Associa-
tion combines art and yoga every Friday 
from 9-11 a.m. Each session begins with 
an hour of kundalini yoga followed by 
an hour-long intuitive art class. $100. 
262-6517 or naplesart.org. 

Beachcombing – Set out at 9:30 a.m. 
with a volunteer at Delnor-Wiggins Pass 
State Park to see what kind of treasures 
you can find in the sand. Free with park 
entry fee. 593-2568 or floridastateparks.
org. 

The Power Within – Join the medi-
tation session and chill out at 10 a.m. at 
Goddess I Am. $10. 600 Goodlette-Frank 
Road. 228-6949 or goddessiam.com. 

Garden Tour – Naples Botanical Gar-
den staffer Liz Chehayl leads a lecture 
and tour of the Irma Garden and the 
Kathryn Garden starting at 10 a.m. $15 
for Garden members, $20 for others. 
643-7275 or naplesgarden.org. 

Gardening Principles – Collier 
County Extension Service experts help 
homeowners in a workshop about Flor-
ida-friendly landscaping at 1 p.m. 14700 
Immokalee Road. 2562-4800 or iway@
ufl.edu. 

Boredom Buster – Headquarters 
Library screens “Mr. Peabody & Sher-
man” at 2 p.m. Free. 2385 Orange Blos-
som Drive. 593-0870 or collierlibrary.org. 

Happy Hour Flow – Shangri-La 
Springs hosts Yin Yang Happy Hour 
Yoga at 5 p.m. $15. 27750 Old 41 Road, 
Bonita Springs. 949-0749 or shangrilas-
prings.com. 

Two Left Feet? – Step up for a dance 
lesson at 5:30 p.m. at the Naples Italian 
American Foundation. $10. 7035 Airport-
Pulling Road. 597-5210 or niafoundation.org.

Hot Summer Night – The Collier 
County Sheriff ’s Office hosts an evening 
of free fun for families from 6-9 p.m. at 
Corkscrew Middle School. Activities 
include the police car bounce house, 
a rock-climbing wall, corn hole, water 
balloons and a movie and Wii games on 
two giant screens. colliersheriff.org. 

Fashion Show – GirlTalkTV.com 
presents its “Face the Summer” run-
way fashion show at 6 p.m. at Bellasera 
Hotel. $40-$55, with proceeds to benefit 
Dress for Success Southwest Florida. 
784-4706 or sherry@girltalktv.com.

Wine Time – Bring four of your own 
wine glasses to Dagny’s Spirits and 
decorate them in workshop that starts 
at 6:30 p.m. $35. Reservations required. 
15205 Collier Blvd. 384-9241 or dagnys-
spirits.com.

Dance Night – The Naples Italian 
American Foundation hosts a dance at 7 
p.m. $10. 7035 Airport-Pulling Road. 597-
5210 or niafoundation.org. 

SATURDAY6.20
Farmers Market – Dozens of ven-
dors bring their food and wares to 
the Third Street South Farmers Market 
from 7:30-11:30 a.m. in the parking lot 
behind Tommy Bahama. 434-6533 or 
thirdstreetsouth.com.

Food Trucks and Farmers Mar-
ket – The summer farmers market at 
Galleria Shoppes at Vanderbilt is open 
from 7:30 a.m. to noon, and the food 
trucks stay until 2 p.m. 273-2350.

Peace and Paddleboarding – 
Strive for perfect balance in a class 
that combines yoga and paddleboarding 
from 8:30-9:45 a.m. on the beach at Sec-
ond Avenue North. $35 includes board 
rental; $15 if you bring your own board. 
Text 595-3199 to obtain confirmation 
beforehand.

Find Your Roots – WGCU Public 
Media hosts a genealogy workshop from 
9 a.m. to 4 p.m. in the Cohen Center at 
FGCU. $100 includes lunch. (888) 809-
9809 or wgcu.org.

Car Show – Vintage cars of all makes 
and models will rumble into the Village 
on Venetian Bay for shoppers to admire 
from 10 a.m. to 1 p.m. 261-6100 or vene-
tianvillage.com. 

Author Signing – Food & Thought 
hosts local health and wellness authors 
Tricia Otto, Mary Guay, Linda Beaure-
gard and Marc Meyer for a book signing 
at 10 a.m. 2132 Tamiami Trail N. 213-2222 
or foodandthought.com. 

Take Dad Fishing – Naples Botani-
cal Garden holds its annual Father’s Day 
catch-and-release fishing tournament 
from 10 a.m. to 2 p.m. today and Sun-
day, June 21. Dads and granddads will 
enjoy free admission on June 21; regular 
admission applies otherwise. Garden 
hours are 9 a.m. to 5 p.m. both days. 
naplesgarden.org.

Like Father, Like Son – Miro-
mar Outlets hosts a three-generation 
look-alike contest for fathers, sons and 
grandsons starting at 11 a.m. Free. 948-
3766 or miromaroutlets.com.

Jazz Concert – Naples Jazz Masters 
perform at 1 p.m. at The Norris Center. 
Free, but donations welcome at the 
door. jazzydrjim@gmail.com or naples-
jazzsociety.com.

Free Concert – Grammy Award-win-
ning country songwriters Dylan Altman 
and Philip White perform at 5 p.m. at 
Promenade at Bonita Bay. Free. 949-1573 
or promenadeshops.com.

Lip Sync Singers – Naples English 
Pub hosts karaoke with Tony Dodge 
starting at 7 p.m. Free. 5047 Tamiami 
Trail E. 775-3727 or thenaplesenglish-
pub.com. 

SUNDAY6.21
Free for Dads – Everglades Wonder 
Gardens in Bonita Springs lets dads in 
for free in celebration of Father’s Day. 
992-2591 or evergladeswondergardens.
com.

Foreign Film – The FGCU Renais-
sance Academy presents a screen-
ing and discussion of “Nine Queens” 
(Argentina, 2000) from 2-5 p.m. at the 
FGCU Naples Center. Rated R. $5 for 
RA members, $6 for others. 1010 Fifth 
Ave. S. 425-3272 or registerRA.fgcu.edu. 
Reservations strongly recommended.

MONDAY6.22
Monet’s Garden – The FGCU 
Renaissance Academy presents “In the 
Garden of Claude Monet’s Giverny” 
from 10-11:30 a.m. at the FGCU Naples 
Center. Instructor Carol Jonson exam-
ines photos of the garden and discusses 
how Monet translated them into works 
of art. $20 for RA members, $25 for oth-
ers. 1010 Fifth Ave. S. 425-3272 or regis-
terRA.fgcu.edu.

Tormented Tchaikovsky – Peter 
Ilyich Tchaikovsky composed some of 
the world’s most beautiful and beloved 
music while suffering depression and 
hiding a dark secret. Steven Mutart 
discusses the musical genius who died 
at age 53 in a lecture from 10-11:30 a.m. 
at the Naples Center of FGCU as part 
of the Renaissance Academy summer 
program. $20 for RA members, $25 for 
others. 1010 Fifth Ave. S. 425-3272 or 
registerRA.fgcu.edu.

Give a toddler a thrill by heading to Artis—Naples at 6:30 p.m. Thursday, June 18. 
“Chuggington Live! The Great Rescue Adventure” unfolds with familiar characters including 
Koko, Wilson and the rest of the Chug Patrol. 597-1900 or artisnaples.org.
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■ Everglades 
Wonder Gardens 
in Bonita Springs 
lets dads in for free 
in celebration of 
Father’s Day.  

— everglades 
wondergardens 

.com

■ GirlTalkTV.com 
presents its “Face 
the Summer” 
runway fashion 
show at 6 p.m. 
Friday at Bellasera 
Hotel. $40-$55, with 
proceeds benefitting 
Dress for Success 
Southwest Florida. 
— sherry@girltalktv.

com ■ Bring a new or 
“lightly loved” 
dress for 
donation to 
the PACE 
Center 
for Girls’ 
Love That 
Dress! 
fundraiser 
to Glamour 
Puss from 5-7 
p.m. Thursday 
and receive a $10 gift 
certificate for shopping 
at the boutique in the 
Shoppes Vanderbilt. 

— lovethatdress.org

■  Elvis impersonators 
and fans of The King 
will flock to Seminole 
Immokalee Casino for Elvis 
Fest 7 on Saturday and 
Sunday, June 27-28.

 — seminole 
immokaleecasino.com
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# BOOK IT

6.
23

■ Audubon Corkscrew Swamp 
Sanctuary hosts guided walks 
along the 2.5-mile boardwalk 
starting at 9:30 a.m. every Tuesday. 
$12 for adults, $3 for children. 
Reservations recommended.

— corkscrew.audubon.org

■  Tickets for John Cleese 
and Eric Idle in “Together 
At Last … For the Very 
First Time” (coming to the 
Barbara B. Mann Hall in Fort 
Myers on Oct. 3) go on sale 
at 10 a.m. Friday, June 19.

— bbmannpah.com
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■  Explore your 
roots and branches 
at a genealogy 
workshop hosted 
by WGCU Public 
Media from 9 a.m. 
to 4 p.m. Saturday in 
the Cohen Center at 
FGCU. $100 includes 
lunch.

— wgcu.org
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WHAT TO DO, WHERE TO GO
Yoga for Youngsters – Green Mon-
key Yoga offers classes for kids ages 4-8 
starting today. Sessions are from 4-5 
p.m. Monday and Wednesday and 8:45-
9:45 a.m. Tuesday and Thursday. $10 per 
class, $90 for 10 classes. 6200 Trail Blvd. 
598-1938 or greenmonkey.com.

Bingo – Naples English Pub hosts 
bingo at 7 p.m. and donates the proceeds 
to St. Jude’s Hospital. 5047 Tamiami 
Trail E. 775-3727 or thenaplesenglish-
pub.com. 

In the Loop – Centers for the Arts 
Bonita Springs presents a screening of 
“In the Loop” (UK, 2009) at 7 p.m. $10. 
10150 Bonita Beach Road. 495-8989 or 
artcenterbonita.org. 

TUESDAY6.23
Free Movie – Paragon Theaters hosts 
a free screening of “Rio 2” at 10 a.m. 
833 Vanderbilt Beach Road. 596-0008 or 
paragontheaters.com.

Better Photos – Learn how to take 
great travel pictures when the FGCU 
Renaissance Academy holds a class with 
instructor Frank Berna from 9:30 a.m. to 
12:30 p.m. at the FGCU Naples Center. 
$34 for RA members, $39 for others. 1010 
Fifth Avenue S. 425-3272 or registerRA.
fgcu.edu.

Garden Help – Naples Botanical 
Garden hosts a workshop about rejuve-
nation pruning at 10 a.m. $15 for mem-
bers. $20 for non-members. 643-7275 or 
naplesgarden.org. 

Bridging the Gap – Naples Italian 
American Foundation hosts bridge for 
beginners at 11 a.m. and for intermediate 
players at 12:30 p.m. Free for members, 
$3 for others. 7035 Airport-Pulling Road. 
597-5210 or naifoundation.org. 

Lion Tamers – Divers, fishers and 
ocean enthusiasts are invited learn 
about the invasive lionfish and how to 
capture them in a class starting at 6 p.m. 
at Rookery Bay Environmental Learning 
Center. Registration required. 530-5940 
or reef.org.

Start to Tango – Pablo Repun Tango 
holds a lesson for beginners at 7 p.m. 
$15. 1673 Pine Ridge Road. 738-4184 or 
pablorepuntango.com.

WEDNESDAY6.24
Beach Yoga – Candice Oligney of 
Green Monkey Yoga leads a gentle yoga 
class for all levels from 9-10 a.m. at 
Delnor-Wiggins Pass State Park. Bring 
yoga mat, water, a towel and bug spray. 
$5 plus regular park entrance fee ($2 for 
bicyclists and walkers, $4 per car with 
one person, $6 per car with two or more 
people). Sign up by calling 598-1938 or 
visiting greenmonkey.com.

Paddleboarding Basics – Learn 
the basics of standup paddleboarding 
from staff at Delnor-Wiggins Pass State 
Park starting at 9:30 a.m. For ages 12 and 
older. Boards supplied by Naples Beach 
Adventures. Reservations required. Free 
with regular park entry free. 597-6196 or 
floridastateparks.org. 

The Romanovs’ World – Explore 
the Hermitage Museum and the legacy 
of the czars in an FGCU Renaissance 
Academy class led by Carol Jonson 
from 10-11:30 a.m. at Moorings Park. The 
official residence of the Romanovs has 
more than 500 rooms and houses trea-
sures assembled over 250 years. $20 for 
RA members, $25 for others. 425-3272 or 
registerRA.fgcu.edu.

6.
18
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Experience the Difference Good Taste Makes.
Monday–Thursday 11:30am–9:00pm

1427 Pine Ridge Road, #105, Naples

True Neapolitan Pizza and Authentic Italian Food

Lunch Menu
11:30am to 3:00pm 
Monday–Friday

All selections served with your 
choice of soup, house salad or 

fries and soft beverage.

Happy Hour Weekdays 4:00pm–6:00pm
Half Price Appetizers! 

Half Price Domestic Beer and House Wine!

Beat the heat this summer and enjoy the air-conditioned, indoor  
Summer Programs at the Conservancy Nature Center.

• Cinema Saturdays

• Summer Lecture Series

• FREE Admission Days

 

Cinema Saturdays

Seri

Full summer 

schedule at

conservancy.org

Check out our new Calico Crab  
inside the Dalton Discovery Center.

Join the “Feeding Frenzy” or  
any of our daily interactive  
programs. 

Cool off inside the new  
Little Explorer Play Zone.

NATURE CENTER  
FAVORITES!
• Electric boat tours
• Boat & Lunch program
• Kayak rentals 
• von Arx Wildlife Hospital 

exhibits

Cool as a Calico Crab

Conservancy Nature Center  I  1495 Smith Preserve Way  I  Naples, FL 34102  
239.262.0304  I  www.conservancy.org

WHAT TO DO

239.261.7157  wynnsonline.com
141 Tamiami Trail North, Naples, Florida 34102

SERVING NAPLES THE FINEST PRODUCTS 
FOR OVER 70 YEARS

10% Off 
6 Bottles of Wine (Mix & Match)

$9.99/Pound
Maine Lobster (Up To 1½ Pounds)

$9.99/Pound
Storemade Beef Kabobs 

10 for $10
Local Florida Grown Mangos 

Free with $60 Grocery Order 
5-Inch Chocolate Mousse Cake

Must present advertisement. While supplies last; limit one per customer. 
Good through 6/25/15. Not valid with tobacco purchases.

Treat Dad to a Special Meal

Happy Father’s Day!

Local Ecology – Join park ranger 
Brandy Nethery at 3 p.m. at Naples 
Regional Library to learn about the 
wildlife and habitats in Collier-Semi-
nole State Park. 650 Central Ave. 262-
4130 or collierlibrary.org.

Dinner & Cards – The Naples Ital-
ian American Foundation hosts dinner, 
cards and mah jongg at 6 p.m. 7035 
Airport-Pulling Road. 597-5210 or nia-
foundation.org. 

Art After Hours – The Baker Muse-
um offers free admission from 6-9 p.m. 
597-1900 or artisnaples.org. 

COMING UP
Turtle Talk – Delnor-Wiggins State 
Park hosts a talk about one of Florida’s 
keystone species, the humble gopher 
tortoise, at 9:30 a.m. Thursday, June 25. 
Free with park entry. 596-6196 or flori-
dastateparks.org. 

Dress Collection Party – Euro 
Spa of Naples invites women to bring 
in new or gently worn dresses for dona-
tion to PACE Center for Girls’ Love That 
Dress! fundraiser from 2-6 p.m. Enjoy 
complimentary makeup refreshers and 
15 percent off Jane Iredale and DMA lip 
products. Donors will receive a coupon 
for $20 off any one-hour spa service. 
1575 Pine Ridge Road. 591-0060.

History Chat – South Regional 
Library hosts a presentation about influ-
ential women in American history at 2 
p.m. Thursday, June 25. 8065 Lely Cul-
tural Blvd. 252-7542 or collierlibrary.org. 

Piano Man – Josh Isenberg performs 
from 6-9 p.m. Thursday, June 25, at Dag-
ny’s Spirits. 15205 Collier Blvd. 384-9241 
or dagnysspirits.com. 

Dance the Night Away – The 
Naples Italian American Foundation 
hosts a dance at 7 p.m. Friday, June 26. 
$10. 7035 Airport-Pulling Road. 597-5210 
or niafoundation.org. 

Raise the Roof – Greater Naples 
YMCA hosts a family rooftop party and 
movie at 7:30 p.m. Friday, June 26. $20. 
597-3148 or greaternaplesymca.com. 

Free Fit – Naples Grande Resort 
offers a free outdoor circuit training 
class at 8:30 a.m. Friday, June 26. 597-
3232 or naplesgrande.com.

Early Independence – Everglades 
City is always the first to celebrate Inde-
pendence Day. This year’s family festival 
takes place from 10:30 a.m. to 9:30 p.m. 
Saturday, June 27, and includes a patriotic 
parade, pet competitions, arts and crafts, 
raffles and playground games, all leading 
up to fireworks at twilight. 695-2695.

Hounddoggin’ – Seminole Casino 
Immokalee invites Elvis enthusiasts to 
pull out their jumpsuits and aviators 
to see who comes away as The King 
starting at 11 a.m. Saturday and Sunday, 
June 27-28. Contestants perform karaoke 
each night at 6 p.m. Free. (800) 218-0007 
or seminolecasinoimmokalee.com.

Talent Show – Miromar Outlets 
presents its annual talent show at 11 a.m. 
and 2 p.m. Saturday, June 27. 948-3766 or 
miromaroutlets.com.
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3RD ANNUAL

(239) 530-2225
489 Bayfront Place, Naples, Florida 34102

COUNTRY JAM
Saturday, June 27 8 p.m.

WIN 
2 tickets to 
TOBY 
KEITH 
concert!

Hosted by Gentry Thomas & Cat Country

$3 Coors Light Bottles

Featuring Line Dancing 
with Yesterday & 

Today's Country Hits!

t-michaels.com

Naples #1 Waterfront Steakhouse

Waterfront Dining at Venetian Village
Open Sunday-Thursday from 4 to 9 p.m.

Friday-Saturday from 4 to 10 p.m.

Reservations Accepted 239.261.0622

Enjoy a Great Selection of Steaks and Fresh Fish, 
plus Soups, Salads, Burgers, Sliders and More

4050 Gulf Shore Boulevard North; Take US 41 to Park Shore

Every Night Extended Happy Hour 4 to 7 (in Lounge Only)

Friday 
RIB FEST 

Half Rack $10
Full Rack $19

All-You-Can-Eat 

Friday 
FISH FRY

w/Fries & Coleslaw
$19.00

Saturday
PRIME RIB 
DINNER 

$19

Cheesecake or Chocolate Lava Cake 

FATHER’S DAY SPECIAL June 21ST

ALL FOR $59!
ALSO SERVING REGULAR MENU ALL DAY 

WHERE TO GO

(239) 261-1177
(800) 523-3716

www.preferrednaples.com
SunTrust Building at Pelican Bay

801 Laurel Oak Drive · Suite 300 Wilma Boyd – CEO

*Complete pricing terms, condition and guest ticket contract can be found at www.OceaniaCruises.com. Free Airfare promotion applies to coach, roundtrip fl ights only 
from select gateways. Airline-imposed personal charges such as baggage fees may apply. For complete details visit explorefl ightfees.com. Free Internet is one per 
stateroom and applies to Concierge Level Staterooms and higher. Usage of minutes/data vary based on stateroom category. Not all promotions are combinable. All offers 
subject to change and availability. Restrictions apply. Ships’ Registry: Marshall Islands.

2 for 1 Cruise Fares plus Free Airfare*
Early Booking Savings up to $5,000

50% off Deposits

$200 Shipboard Credit
Wine Tasting Event with 
Complimentary Bottle

Welcome Bottle of Wine 
signed by the Winemaker 

Ask for promo code C-SIGBON 1 & 2

FREE Pre-Paid Gratuities
FREE Internet*
up to an additional $500 
Shipboard Credit 
Offer is per stateroom based on double 
occupancy on select voyages. 
Ask for promo code YWO2015/2016

VOYAGES NIGHTS FROM/TO SHIP
10/13/15 10 RT Barcelona Riviera
12/09/15 10 RT Miami Regatta
02/04/16 18 Papeete – Sydney Marina
04/02/16 10 RT Miami Regatta
05/10/16 10 San Francisco – Vancouver Regatta
07/27/16 11 Lisbon – Paris Sirena
08/29/16 10 Rome – Venice Sirena

ADDITIONAL ITINERARIES & DEPARTURE DATES AVAILABLE!

Circus Fun – Centers for the Arts 
Bonita Springs presents Shooley Mool-
ey Circus at 2 and 7 p.m. Saturday, June 
27. $20. 10150 Bonita Beach Road. 495-
8989 or artcenterbonita.org.

Paint Session – Dagny’s Spirits 
invites guests to enjoy a glass of wine 
while an artist helps them create a mas-
terpiece on canvas starting at 6:30 p.m. 
Saturday, June 27. Reservations required. 
$35. 15205 Collier Blvd. 384-9241 or dag-
nysspirits.com. 

SummerJazz on the Gulf – The 
Naples Beach Hotel & Golf Club presents 
its free SummerJazz on the Gulf concerts 
from 6:30-9:30 p.m. Saturdays, June 27, July 
18, Aug. 15 and Sept. 19. This year’s lineup 
begins with The Betty Fox Band and con-
tinues with The Danny Sinoff Band, Pock-
et Change and Late Night Brass. Bring 
your own blanket or lawn chair. Food and 
drinks available for purchase; no coolers 
allowed. 851 Gulf Shore Blvd. N. 261-2222 
or naplesbeachhotel.com. 

New Kicks – Solefest 2015 stops by 
North Collier Regional Park noon to 5 
p.m. Sunday, June 28. Sneaker enthusi-
asts can buy, sell or trade and mix with 
their own kind. Vendor tables available. 
$15-$25. Solefest.com. 

Classic Marilyn – The FGCU 
Renaissance Academy screens “Gentle-
men Prefer Blondes” (1953) at 2 p.m. 
Sunday, June 28, at the FGCU Naples 
campus. A wealthy father puts a private 
detective on a showgirl who is engaged 
to marry his nerdy son. $5 for RA mem-
bers, $6 for others. 1010 Fifth Ave. S. 434-
4737 or fgcu.edu.

Classic Backstory – Learn about 
how the cinematic masterpiece “Gone with 
the Wind” was created at 10 a.m. Monday, 
June 29. The FGCU Renaissance Academy 
holds the class at the FGCU Naples cam-
pus. $20 for RA members, $25 for others. 
1010 Fifth Ave. S. 434-4737 or fgcu.edu.

Freedom Fun – Mercato hosts a 
pre-Independence Day bash with family 
activities and music by the classic rock 
band Rockin’ Horse starting at 6 p.m. 
Thursday, July 2. Free. 254-1080 or mer-
catoshops.com. 

Jazz Al Fresco – Naples Grande 
Beach Resort presents The RJ Howson 
Band on the Sunset Veranda at 5 p.m. 
Friday, July 3. Free. 597-3232 or naples-
grande.com.

History Presentation – Marco resi-
dent William Hughes presents his two 
30-minute movies, “A Look Through Time” 
and “Jane Hittler at Marco Cemetery” at 7 
p.m. Tuesday, July 7, at the Marco Island 
Historical Museum. Free for members, $5 
for non-members. 180 S. Heathwood Drive. 
642-1440 or themihs.com.

Boat Show – Marine Industries Asso-
ciation of Collier County hosts the Naples 
Boat Show at Naples City Dock 10 a.m. to 
5 p.m. Saturday and Sunday, Oct. 3-4. ■

— Email calendar listings and high-
resolution photos to Lindsey Nesmith 
at lnesmith@floridaweekly.com. Please 
send Word or text documents and jpgs 
with pertinent details, cost and contact 
information. No pdfs or photos of fliers. 
Deadline for calendar submissions is 
noon Monday.
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ARTS COMMENTARY
 Are these ‘Underpants’ returnable?

Underpants come in all styles and col-
ors.

Some are plain and utilitarian, others 
racy and fun.

“The Underpants,” playing at the Labo-
ratory Theater of Florida, falls somewhere 
in the middle, though more toward the 
former than the latter.

This Steve Martin adaptation of a 1910 
Carl Sternheim farce is about an errant pair 
of bloomers. When Louise (Dena Galyean) 
goes to a parade to see the king pass by, she 
stands on tiptoe to get a better view … and 
her drawers drop. Her husband, govern-
ment bureaucrat Theo (Mike Dinko), is 
appalled. All he cares about is his reputa-
tion, and how the incident might reflect 
poorly on him.

But the men at the parade who wit-
nessed the incident are captivated. Driven 
by their lust, they show up at Louise and 
Theo’s house to rent a spare room, just so 
they can get close to Louise and possibly 
have their way with her.

Louise is not the slut her husband accus-
es her of being, but their nosey upstairs 
neighbor, Gertrude (Angie Koch), per-
suades her to play the field.

Gertrude is a troublemaker, an instiga-
tor. There are better men out there, she 
tells Louise, and proceeds to coach her 
in the ways of men and sew her a series 
of increasingly more revealing underpants 
with which to seduce them.

Ms. Koch is girlish and impish in the 
role, but she could’ve easily played her 
character even bigger.

The same could be said for almost every-
one else in the cast.

Sadly, this production is remarkably 
staid for a farce.

That could be partly because this is a 
community theater and these are amateur 
actors, and also partly due to director Rick 
Sebastian’s interpretation of the play. He 
chose to use a conventional set and period 
clothing; there’s nothing absurd or whimsi-
cal about either.

Comedy, especially this particular brand 
of over-the-top farce, can be extremely dif-
ficult to play. The tone should be light, like 
a soufflé, but this production is leaden.

Part of it is due to Mr. Dinko’s strong 
performance. His Theo is so overbear-
ing, so pedantic and authoritarian, that he 
steamrolls over the other characters.

I was so looking forward to this play. I 
saw a production of it 12 years ago and still 

remember it fondly. It was great fun: crazy, 
absurd and uproariously funny.

I re-read the play recently, and it was 
hysterical to even just read it on the page.

But somehow, that wild humor has 
not translated to the Lab Theater stage. It 
comes across like a straight play (albeit a 
strange one) with some funny lines here 
and there.

When Florida Weekly took photos of the 
cast a couple weeks ago, the images were 
downright zany. But that zany-ness is miss-
ing onstage.

Theatergoers may well wonder what’s 
so wild and crazy about this play, other 

than the fact that it’s about underpants. 
Mr. Sebastian does play some fun music 
before the show and during intermission, 
including a bouncy oom-pah tune and (you 
will hate him for this, because it will stick 
in your head forever) the music to “The 
Chicken Dance.”

Ms. Galyean does a good job as Louise, 
a woman who, initially naïve, comes into 
her own.

Andy Savoie plays Versati, a poet (though 
he sometimes calls himself Versace), and 
Marcos Martins is Cohen, a hypochondriac 
barber who tries to hide the fact that he’s 
Jewish. Rounding out this trio of unsuitable 
suitors is Stephen Hooper as Klingelhoff, 
who is, well… just an odd duck. Mr. Hooper 
is the only one who seems to understand 
the tenor of the play, and his wackiness is 
most welcomed.

Theo is a dolt, a drone who doesn’t 
read, an unimaginative man who thrives 
on order and regularity and bureaucracy. 
He’s annoyingly paternalistic, referring to 
Louise as “a little housewife.” He makes all 
the major decisions in the household, has 
affairs and, by his own admittance, takes 
only a minute to make love.

When he makes a pass at Gertrude, she 
warns him, “You might not like me. I’m 42.”

“Rivers still flow from rusty pipes,” he 
tells her.

“That’s the most romantic thing any-
one’s ever said to me,” she replies.

“I want to sleep with you. It won’t take 
a minute,” he coaxes, as if that will seal the 
deal.

Steve Martin’s adaptation of Mr. Stern-
heim’s play is full of witty, snappy dialogue. 

Reviews of the original production have 
called it “hilarious and bawdy,” “loose, glee-
fully silly” and “light on its feet, irreverent 
and quite engaging.” Time Out New York 
magazine said, “Bad puns, goofy pratfalls… 
and an endless stream of hilariously daffy 
lines creates a momentum that rolls …”

Perhaps if the cast delivered the lines 
with a little less inhibition and at a faster 
pace, this production would feel lighter 
and crazier.

When performed well, “The Under-
pants” is side-achingly hilarious. It’s not 
only funny, it’s a clever commentary about 
marriage and relationships between the 
genders.

Louise keeps a bird in a cage in her kitch-
en; she is like that caged bird. Her husband 
sees her as a pretty thing to keep entrapped 
for his own pleasure and entertainment.

Mr. Sebastian seems to have a different 
interpretation of the play, though, espe-
cially the ending. He seems to view Theo as 
not that bad a guy, a man who just wants to 
protect his wife. He sees it as a play about 
misunderstanding and miscommunication, 
while others see it as a woman discovering 
herself, her own mind and wishes. 

Theo, frankly, doesn’t have a clue. Not 
even by the end of the play.

And according to the script, Louise is in 
full control of herself. But this production 
presents it differently.

Mr. Sternheim’s plays were considered 
subversive; they were even banned by the 
Nazis. But you couldn’t tell by this produc-
tion.

“The Underpants” is a play that can 
be as bold and brazen as a Calvin Klein 
underpants billboard or a Victoria Secret 
commercial.

What the Lab Theater delivers, however, 
is a pair of plain, white briefs. ■

nancySTETSON
nstetson@floridaweekly.com

‘The Underpants’
>> When: Through June 27
>> Where: The Laboratory Theater of Florida, 

1634 Woodford Ave., Fort Myers
>> Cost: $22 online, $25 at the door (students 

$10 online, $12 at the door)
>> Info: 218-0481 or laboratorytheaterfl orida.

com

TOM HALL / COURTESY PHOTOS

Angie Koch watches as Dena Galyean gets measured for underpants by Andy Savoie. 

Mike Dinko and Marcos Martins as Theo and 
Cohen in “The Underpants.” 
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BUTCHER BLOCK SPECIAL

811 7th Avenue South, Naples, Florida 34102
At 8th Street across from Cambier Park, next to City Hall

For reservations, call 239.206.4310 – chapelgrill.com
CLOSED MONDAY, TUESDAY, WEDNESDAY

UNHEARD OF PRICES 
AT THE CHAPEL GRILL!

THURSDAY NIGHTS ONLY

The chimes in the 
steeple are calling you 
to come experience a 

higher standard.

$19.95

BEEF BRISKET & 
SWEET POTATO FRIES
House made BBQ sauce, 

green beans & Cajun 
seasoned sweet potato fries

 COULOTTE 
STEAK & FRIES

Horseradish cream, 
buttered carrots & 

Chipotle ranch steak fries

FLAT IRON & 
POTATO STRINGS

Dijon garlic butter, green 
beans & Parmesan herb 

potato strings

INCLUDES A GLASS OF HOUSE WINE

Reservations Strongly Recommended Call 239-206-4310

PUZZLE ANSWERS
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LOTSA LOBSTER!!!  Waterfront Dining

                   TWO  1 pound lobsters with

Open Daily  11 am 
Lunch, Dinner & 
Sunday Brunch

12th Avenue South
at the City Dock
239-263-9940

1200 Fifth Avenue South
at Tin City

239-263-2734

                         
          

                        NaplesWaterfrontDining.com

                  fries and slaw or black beans and rice

                   $
27.95

                                                                                      
 

                                                                           
   

HOROSCOPESVOWEL LANGUAGE

By Linda Thistle

★ ★ 
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C11 SEE ANSWERS, C11

GEMINI (May 21 to June 20) A 
problem with a colleague you thought 
had been resolved could recur. How-
ever, this time you’ll be able to rely on 
your record to get a quick resolution in 
your favor. Good luck.

CANCER (June 21 to July 22) Giv-
ing your self-esteem a boost could be 
a good idea for the Moon Child, who 
might feel a bit daunted by the week’s 
occurrences. Just focus on all your posi-
tive accomplishments.

LEO (July 23 to August 22) The 
“mane” attraction for the Lovable Lion 
this week is — what else? — love. New 
relationships move to new levels, while 
long-standing partnerships are strength-
ened.

VIRGO (August 23 to September 
22) A recent workplace problem will 
prove to be one of miscommunication, 
and once the matter is settled, you 
should have a better chance of getting 
your proposals approved.

LIBRA (September 23 to October 
22) Good news! After dealing pretty 
much in the dark with a matter that 
seemed to be taking forever to resolve, 
you should soon be seeing the light at 
the end of the tunnel.

SCORPIO (October 23 to Novem-
ber 21) A positive message should help 
lift that energy-draining sense of anxi-
ety, and you should soon be able to deal 
with even the peskiest matter, whether 
at work or personal.

SAGITTARIUS (November 22 
to December 21) Try to control that 

heated Sagittarian temperament while 
dealing with what you believe to be an 
unfair matter. A cool approach is the 
best way to handle things.

CAPRICORN (December 22 to 
January 19) Nursing hurt feelings 
could keep you from learning what 
went wrong. Ask your partner, a family 
member or a trusted friend to help you 
reassess your actions in the matter.

AQUARIUS (January 20 to Febru-
ary 18) Nature is dominant this week. 
Try to spend time outdoors with some-
one special. An act of kindness in the 
past might be recalled by a person you 
believed was out of your life.

PISCES (February 19 to March 20) 
An upcoming career decision could be 
based on how well you might be able 
to apply your artistic talents. Be sure to 
use the finest samples of your work to 
make a strong impression.

ARIES (March 21 to April 19) Mak-
ing things more complicated than they 
need to be can be a problem for the 
typically orderly Lamb. Try to look for 
a less intricate way to accomplish the 
same goals.

TAURUS (April 20 to May 20) 
Avoiding personal involvement in a 
troubling situation might be advisable at 
this time, especially since you probably 
don’t have all the facts. The weekend 
brings a surprise.

BORN THIS WEEK: Doing good 
things for others comes easily to you. 
You are considered a good friend, even 
by those you might hardly know. ■

PUZZLES
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C H I N A  B I S T R O

WE MAKE THE BEST PEKING DUCK! OUR FOOD IS MADE WITH THE 
FRESHEST INGREDIENTS. FULL BAR & COMFORTABLE PATIO SEATING.

CHEF OWNED WITH 
38 YEARS EXPERIENCE

NAPLES CENTRE VILLAGES
6434 Naples Boulevard, Unit 406
Naples, Florida 34109

239.631.5633

OPEN 7 DAYS A WEEK
Monday–Saturday 11:30 a.m. to 2:30 p.m.

                4:30 p.m. to 9:30 p.m.
Sunday 5 p.m. to 9 p.m.

omeinaples.com

10% OFF
Coupon is good up to 10 people. Please present 

coupon at time of seating. Cannot be combined with 
other offers. Offer is not valid on Friday, Saturday, 

Sunday or holidays. Valid through 6/25/15.

ENTIRE BILL

TO OUR VALUED GUESTS: We have 
moved. Naples Boulevard is our 
sole location now. We thank you
for your loyalty. Please join us at 
this location.
– Mark & Mary Cheng

1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–FRI 11:30 to 4 DINNER/MON-SAT 4 to 10 & SUN 4 to 9

Valid with purchase of a meal 
of equal or greater value. 
Cannot be combined with 
other offers or promotions.

Enjoy a free spaghetti 
& meatball dinner 
on Father’s Day,

Sunday, June 21st!
Not valid with any other offers 
or discounts. Must present ad.

Chicken and Broccoli with Garlic & Oil
Penne A La Vodka Sauce
Homemade Spaghetti & Meatballs
Italian Sausage with Onions & Peppers
Homemade Fettuccine Chicken Carbonara

Choose from Noodles 
original 25-year running 

favorite dishes…

Open 3 to 9
Dinner Menu Only

LEARN TO PLAY BRIDGE

5865 Golden Gate Parkway, Naples
www.naplesbridge.com

Call 239-455-4445 or email info@naplesbridge.com 
for the complete schedule or more information.

Bridge Basics

Chat Game (ongoing)

For those who have taken lessons and want to play in a relaxed learning 
environment. Help is available to answer your questions as you play.  

CONTRACT BRIDGE
The hidden power of a pass

BY STEVE BECKER

One of the hardest words in bridge 
to say, it seems, is “pass.” There is no 
way of knowing how many thousands 
of points are lost, hand after hand, as 
a result of the injudicious use of bids 
other than pass when the latter action 
is called for. 

Consider this deal, from a tourna-
ment, where West failed to utter the 
magic word. The bidding began when 
East, taking advantage of the favorable 
vulnerability, opened with four spades. 

This posed a difficult problem for 
South. Certainly he had to bid some-
thing with his fine hand, but the ques-
tion of what to bid was not easy to 
answer. He didn't need much from 
his partner to make a slam, but he 
was afraid to jump to six hearts or six 
diamonds for fear he might choose the 
wrong suit. 

So he overcalled with five hearts, 
hoping he'd get a chance to name dia-
monds later. This turned out to be the 
case when West bid five spades, and 
South then properly overrode his part-
ner's double to bid six diamonds. 

West passed, and North, seeking 
the maximum score, corrected to six 
hearts. When this rolled around to 
West, he chose to double instead of 
pass. 

West led the ace of clubs and con-
tinued with the queen. Declarer ruffed 
and led a low heart. After West played 
low, South, mindful of the double, 
finessed the eight, correctly deciding 

that West had all five missing trumps. 
The rest was easy, and South made the 
slam after drawing trumps. 

It is possible that declarer would 
have finessed the eight anyway, but 
the double drew a diagram for South 
that could hardly be misread. West 
should have been satisfied with the six-
heart contract and maintained a stoic 
silence. ■

SUNDAY BRUNCH
10:30AM-3:00PM

Noted as a “Best Brunch in Naples,” our menu is the right mix of both 
breakfast and lunch selections for popular weekend dining. 

HAPPY 
HOUR

EVERY DAY
With Half Off All Drinks 

4:00pm-6:00pm
In Our Lounge

WINE ON 
WEDNESDAY 

UNTIL 7:00pm

41 to Park Shore 
The Village on Venetian Bay 239-263-4421

mwaterfrontgri l le.com WATERFRONT GRILLE

YAPPY 
HOUR

EVERY SATURDAY 
1:00pm-4:00pm

Outdoors on our verandah, 
bring your pet, 

complementary dog treats. 
A portion of the proceeds will be 

donated to the Naples Humane Society.
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www.PromenadeShops.com  

 
 

JOIN US FOR EXCITING
  EVENTS & PROMOTIONS   

26795-26851 South Bay Drive, Bonita Springs,  FL 34134

“Be yourself; everyone else is already taken.” 

 - Oscar Wilde

The Promenade  26841 South Bay Drive  Suites 150 & 151  
(Near Roy’s Restaurant) 

Bonita Springs, FL 34135

239.221.3282

COME DOWNTOWN AND ENJOY FRESH MAINE LOBSTER, PRIME CUTS 

FROM THE GRILL AND AN IMPRESSIVE WINE LIST

IN ONE OF NAPLES’ MOST BEAUTIFUL PLACES TO DINE. 

SERVING LUNCH AND DINNER DAILY.

C O M P L I M E N TA R Y  VA L E T  PA R K I N G
699 fifth avenue south, naples, florida 34102 | 239.403.7170 | avenue5naples.com

S U M M E R s um p t u
o u s

FILM CAPSULES
Entourage ★★1/2

(Adrian Grenier, Jeremy Piven, Kevin 
Dillon) Movie star Vinny’s (Grenier) 
directorial debut stresses out studio 
boss Ari (Piven), while other members 
of Vinny’s entourage get into trouble of 
their own. It’s an amusing bit of show-
biz buffoonery, much more accessible 
to fans of the show than newbies like 
myself. Rated R.

Insidious: Chapter 3 ★★
(Dermot Mulroney, Stefanie Scott, 

Lin Shaye) Psychic Elise (Ms. Shaye) 
helps a father (Mr. Mulroney) exorcise 
a demon from his daughter (Ms. Scott). 
The story is poorly structured and the 
scares lack imagination. And why does 
this franchise need a prequel? Rated 
PG-13.

Aloha ★★
(Bradley Cooper, Emma Stone, Rachel 

McAdams) A military contractor (Mr. 
Cooper) deals with government bureau-
cracy and two love interests (Ms. Stone 
and Ms. McAdams) in this woefully lost 
drama from writer/director Cameron 
Crowe (“Jerry Maguire”). The writing is 
weak, it’s not funny, and it’s a total bore. 
When will Mr. Crowe be good again? 
Rated PG-13.

I’ll See You In My Dreams ★★★
(Blythe Danner, Sam Elliott, Malin 

Akerman) Widower Carol (Ms. Danner) 
is content on her own, but finds happi-
ness when she spends quality time with 
fellow retiree Bill (Mr. Elliott). There’s 

something to be said for the simplicity 
of a good, touching story — which is 
what this is. It’s intended for an older 
crowd but is certainly a movie we can 
all learn from. Rated PG-13.

Tomorrowland ★1/2
(George Clooney, Britt Robertson, 

Hugh Laurie) Young genius Casey (Ms. 
Robertson) and a disgraced inventor 
(Mr. Clooney) travel to an alternate 
dimension to try to save the world. 
The story is a convoluted mess, and the 
visual effects are far from impressive. 
What a disappointment. Rated PG.

Good Kill ★★1/2
(Ethan Hawke, January Jones, Bruce 

Greenwood) An Air Force pilot (Mr. 
Hawke) now remotely flies drones into 
enemy territory, but struggles balanc-
ing family life with the morality of his 
work. Mr. Hawke gives a strong perfor-
mance and it’s a new part of war being 
explored, but it’s not always compelling. 
Rated R.

Pitch Perfect 2 ★★★
(Anna Kendrick, Rebel Wilson, Brit-

tany Snow) The Barden Bellas must win 
the world championships of a cappella 
or they’ll have to disband. It isn’t better 
than its 2012 predecessor, and it doesn’t 
have to be. All it has to do is satisfy the 
throngs of fans who loved the original 
and are eagerly coming back for more of 
the same. Thankfully, it delivers. Rated 
PG-13. ■
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5375 Hibiscus Drive, Naples, Florida 34113
Located Off  Rattlesnake Hammock Road, 1 Mile East of U.S. 41

HAPPY FATHER’S DAYSUNDAY, JUNE 21, 2015
Serving 12:00 PM till 9:00 PM

For Reservations, Please Call 239-325-2630

FATHER’S DAY

BREAKFAST 

BUFFET 
8:00 AM TILL 12:00 PM

Fresh Fruit & Juice Bar

Scrambled Eggs

Eggs Benedict

Corn Beef Hash

Bacon & Sausage

Hash Brown Potatoes

Biscuits & Gravy
French Toast

Toast & English Muffi ns

Assorted Muffi ns & Danish

Strawberry & Banana Bread

Assorted Breakfast Cereals

Includes Coffee

$12.95 PER PERSON
First Come, First Served

ENTREESRoast Loin of Pork $15.95Sauteed Grouper $16.95Live Maine Lobster $18.95Roast Leg of Lamb $21.95Broiled Filet of Salmon $23.95Roast Duck $23.95Prime Rib of Beef $24.95Filet Mignon $31.00Florida Lobster Tail (8 oz.) $23.95Twin Lobster Tails $39.95Surf & Turf $39.95(6 oz. fi let & 8 oz. Lobster Tail)Entrees include fresh vegetable beef soup or garden salad, choice of baked or mashed potato or candied yams and fresh vegetableFOR THE DADS—ROUND OF GOLF, ONLY $20! PLUS, FREE COCKTAIL, WINE OR BEER WITH DINNERMAKE YOUR TEE TIMES TODAYCALL 239-774-0088!Compliments of Hibiscus Golf ClubNot valid with other offers or discounts.

Special Menu

WE WISH YOU A 

Hair 
Safari

Berkshire Commons
7223 Radio Road

Naples, Florida 34104
Se Habla Espanol

VISIT US AT

239.348.2887
APPOINTMENTS

WALK INS WELCOME

Call for 
Monthly Specials! 

Wildly 

Affordable 

Prices!

HAIRCUTS
COLOR

HIGHLIGHTS
PERMS

EYEBROW, LIP AND 
FACIAL WAXING

UPDOS
BLOWOUTS

BEARD TRIMS
HOT TOWEL SHAVES

Family owned Salon here to serve your entire family! 

LATEST FILMS
‘Jurassic World’

★ ★ 
Is it worth $10? No

“Nobody’s impressed by a dinosaur 
anymore,” says operations manager 
Claire (Bryce Dallas Howard) in the early 
moments of “Jurassic World,” and how 
true it is for moviegoers as well: Visu-
al effects are leaps and bounds beyond 
what they were in 
1993 when “Jurassic 
Park” was a box office 
smash, and that film’s 
two ho-hum sequels 
prompted fans to grow 
weary of the “Juras-
sic” world. So surely 
executive producer 
Steven Spielberg and 
director Colin Trevor-
row have something 
great in store for us 
with this fourth out-
ing, right?

The franchise 
should’ve remained 
extinct.

“Jurassic World” is 
a big, humorless, drab 
movie, saved only by 
an inspired finale that 
at least allows you to 
leave the theater hav-
ing enjoyed something.

Set in Isla Nublar in Costa Rica, the 
same location as “Jurassic Park,” the park 
has reopened as a futuristic amusement 
center optimized for profitability and 
access to the dinosaurs. There’s a petting 
zoo, T-Rex observatory, aquarium, avi-
ary, on-site hotel and, of course, the one 
thing it couldn’t possibly function with-
out: a Starbucks. The problem is operat-
ing expenses are too high, so every few 
years scientists have to create something 
new to keep their 21,000 daily visitors 
coming back. 

To the tune of $26 million, meet the 
50-foot-tall Indominus Rex. A genetically 
created hybrid of various creatures that’s 
bigger and meaner than any dinosaur 
known to have existed, she’s supremely 
intelligent and kills for sport. She’s an 
enemy to and the worst nightmare of 
any living being on the island. When she 
escapes, the insufferable humans must 
argue over how to stop her.

Claire is at first overly concerned with 

company profits before she wises up and 
remembers her sister (Judy Greer) is 
counting on her to take care of her two 
nephews (Ty Simpkins and Nick Robin-
son) as they visit the park. To his credit 
the park’s owner, Simon (Irrfan Khan), 
tries to do the right thing, but it’s too late 
to reverse his critical mistakes. Owen 
(Chris Pratt) and his assistant, Brady 
(Omar Sy), work with Velociraptors and 
have developed a bit of a rapport with 
the prehistoric creatures, which the head 
of security (Vincent D’Onofrio) believes 
can be an asset in hunting the Indominus. 
Owen disagrees. Emphatically. You know 
a movie’s bad when the even the endear-

ing Chris Pratt 
(“Parks & Rec,” 
“Guardians of the 
Galaxy”) is so sti-
fled he can’t crack a 
joke for some comic 
relief. 

The visual effects 
and scale of the 
production reflect 
enormous ambi-
tion, so the lack of 
success certainly 
isn’t due to limited 
vision. The execu-
tion, however, is 
faulty. There are 
long stretches in 
which nothing 
dynamic happens, 
and the action 
scenes are pretty 
standard and much 
like what we’ve seen 

from this franchise before. 
Understand: The first “Jurassic Park” 

worked because it had ingenuity and a 
“wow” factor that crackled with excite-
ment every time a dinosaur was on 
screen. But as Claire readily admits in the 
aforementioned quote — and the film-
makers certainly know as well — dino-
saurs alone aren’t enough, and it’s these 
extra elements in “Jurassic World” that 
underwhelm. 

Simply put, there’s nothing to “wow” 
at here.

And we go to movies like these to do 
nothing but “wow.” ■

>> Jimmy Fallon has a cameo on a park 
monitor; his “Tonight Show” airs on NBC, and 
the movie was made by Universal Pictures, 
both of which are owned by Comcast.

  

★★ ★

dan HUDAK
www.punchdrunkmovies.com
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Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

The Best Way to Experience Naples from the Water

Naples Princess

Buy One Get One 
Half Price

Wednesday Dinners
Saturday Sightseeing 

(12:30 & 3:00)
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets. 
No other coupons or discounts apply.

Summer Specials

Off ering Daily Public Cruises
 Seabreeze Lunch, Dinner, 
 Hors d’oeuvres, 
 Aft ernoon and 
 Sunset Sightseeing 

55

TUTOR

SPORTS TEACHER

CALL GLENN
AT 269-7625

Glenn Herriman

New Arrivals Daily!
Free pick-up of furniture donations

968 Second Avenue North ~ Naples, FL ~  239.434.7115 
HOURS: Mon-Sat: 9:30 am-4:30 pm ~ DONATIONS accepted Mon-Sat:10 am-4 pm

Owned and Operated by The Shelter for Abused Women & Children ~ naplesshelter.org

ENTIRE STORE

Ends 6-30-15 - may not be 
combined with any other offers

Get An Additional 
20% OFF

select furniture & artwork

4221 East Tamiami Trail, Naples 

239.455.5111
seafoodrestaurantnaples.com

Not responsible for typographical errors.

SERVED 

ALL DAY
SUNDAY

NOW ACCEPTING 

FATHER’S DAY 

RESERVATIONS!

TREAT DAD!

6-Pound New England Lobster Dinner $59.99 
Served with clam chowder, corn on the cob and 
drawn butter 
Dinner for Two $79.99
Two 2½-pound Maine lobsters served with clam 
chowder, salad, potato and corn on the cob
Father’s Day Surf & Turf For Two $79.99
Our famous 34 oz. Tomahawk steak and two 
1-pound Maine lobsters served with clam chowder, 
salad, potato and corn on the cob
Our Famous Prime Rib

Served with au jus, salad, potato and vegetable 
Lazy Man Surf & Turf $49.99
12 oz. fi let pan-seared and topped with a shucked 
1¼-pound lobster and a champagne butter sauce 
served with salad, potato and vegetable 

Twin Lobsters $25.99
Two chix lobsters served with clam chowder, corn on 
the cob and drawn butter
Blue Cheese Filet $39.99
12 oz. applewood bacon wrapped fi let cooked to 
perfection and fi nished with melted blue cheese 
crumbles served with salad, potato and vegetable  
Seafood Fra Diavolo $39.99 
Shrimp and scallop Fra Diavolo with linguine 
and topped with a split 1-pound Maine lobster 
served with a salad

DRINK SPECIALS 
Served All Day in Restaurant 
All Kettle One Drinks and Martinis $7
All Domestic Drafts $2
All New Amsterdam Gin Drinks $5
All Well Drinks $5

MANHATTAN CONNECTION 
PERFORMING SATURDAY NIGHT PLUS THE SUNDAY NIGHT FATHER’S DAY SHOW!

LIVE ENTERTAINMENT 6 NIGHTS A WEEK!

The ONLY Naples Restaurant where Fresh 
Seafood is Flown in DAILY from New England! 

The Celebrity Martini Glass 
Auction seeks artists to be con-
sidered as glass designers for the 
2016 event. Artists who work in 
watercolor, mixed media, textile, 
clay, mold, 3D imagery, paint and 
new media are encouraged to 
apply to decorate one of the 20 
celebrity-autographed martini 
glasses that will go up for bid 
on Saturday, Jan. 16, at Artis—
Naples.

Participating artists will receive rec-
ognition in the CMGA collector’s auc-
tion booklet, which is viewed by A-list 
publicists and agents from around the 
world. They will also be invited to 
attend the auction as CMGA guests.

For the 2015 auction, artists designed 
glasses signed by Clint Eastwood, Derek 

Jeter, Larry Bird, Jennifer 
Lawrence, Danica Patrick and 
Dan Aykroyd, among others. 
Each glass is decorated in a 
way the artist thinks matches 
the celebrity’s personality 
and accomplishments.

Proceeds from the 2016 
auction have been designated 
for PAWS Assistance Dogs, a 
nonprofit organization that 

facilitates life-changing partnerships 
between highly skilled assistance dogs 
and children and veterans with special 
needs.

Aug. 15 is the deadline to be consid-
ered as a 2016 CMGA volunteer artist. 
For details, call (312) 501-1231, email 
jen@cmganaples.com or visit naplesc-
mga.com. ■

Artists invited to put their touch
on celebrity-signed martini glasses

ArtFest seeks artists
ArtFest Fort Myers is currently 

accepting applications from profes-
sional artists for participation in the 
2016 juried show. Featuring the work 
of 215 artists, ArtFest Fort Myers will 
bring 85,000 art lovers and collectors 
to the largest outdoor gallery in South-
west Florida on the first weekend in 
February.

All artwork exhibited must be created 
solely by the displaying artists. Artist 
entries are accepted in 16 categories: 
ceramics, digital, drawing, fiber, glass, 
jewelry, metal, mixed media 2-D, mixed 
media 3-D, painting-watercolor, paint-

ing-oil/acrylic, photography, printmak-
ing, sculpture, wearable and wood. Art-
ists are selected to participate by an 
independent jury panel of art profes-
sionals who score submitted images 
on artistic conception, originality and 
workmanship. Cash prizes totaling 
$5,000 will be awarded to participating 
artists at the festival. For more details 
on the application process, visit ArtFest-
FortMyers.com

For Artist Application information, 
contact ArtFest Fort Myers at 768-3602, 
email info@ArtFestFortMyers.com or 
visit ArtFestFortMyers.com. ■



506 South 1st Street, Immokalee, FL 34142 • 800.218.0007 • seminolecasinohotel.com

The
Association

For tickets and information, visit JayTV.com
June 18 • 7:30pm

The
Bunkinghams

Mark
Lindsay

The Turtles
featuring

Flo & Eddie

The
Grass Roots

The
Cowsills

Must be 21 years of age or older.
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KOVEL: ANTIQUES
An antique to keep your antiques in

 BY TERRY AND KIM KOVEL

Collecting is not a new hobby — there 
were cavemen and even birds that saw 
unusual or attractive items and took 
them “home” to save. Ancient Romans 
collected coins and pottery and one 
Emperor had a bedroom filled with trea-
sures from Greece. By the time of the 
Renaissance, there were “wonder cabi-
nets,” and the rich and the royal had 
galleries to display their paintings and 
statuary. Collectors from every century 
have had problems of storage, display 
and inventory records. During the 18th 
century, European and American collect-
ibles like coins, mineral specimens and 
small pieces of pottery and glass were 
displayed in a large piece of wooden 
furniture, usually a combination book-
case and cabinet. It had both shelves and 
special shallow drawers, divided into 
small sections. A southern auction house 
recently sold a Federal carved mahogany 
piece of antique furniture with shelves in 
the top section, and a writing desk over 
specimen drawers below. Doors with 
panes of glass cover the upper shelves 
and wooden doors hide the lower sec-
tion’s storage. It was made in Philadel-
phia in 1807. The piece is 93 inches high, 
so it can just fit under the average 8-foot-
high ceiling if there is no carpet on the 
floor. Estimated at $3,000 to $5,000, it 
sold for $5,490.

Q: Several years ago, I inherited a 
Royal Doulton jug called “The Cava-
lier.” There is a large letter “A” next to 

the Royal Doulton mark on the bottom. 
What does that mean?

A: From 1940 to 1960, Royal Doulton 
made “The Cavalier,” a character jug 
based on a painting called “The Laughing 
Cavalier” by Frans Hals. More than one 
version was made. In the first version, 
the cavalier has a goatee. It was made in 
the large 7-inch size from 1940 to 1950, 
and it is rare. A second version, without 

A collector will enjoy this bookcase-cabinet 
because it has several sizes of sections for 
antiques and collectibles. Neal Auction Co. of 
New Orleans sold it for $5,490.
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MEDICAL DIRECTOR
DR. CURTIS DEDRICK 
DO, FACOI

FACIAL PLASTIC SURGEON
DR. JOHN M. NASSIF

MD, FACSAGE MANAGEMENT HEALTHCARE 

2350 Vanderbilt Beach Road 
Naples, Florida 34109
Monday-Friday 9AM-4PM

Summer 
 bodies 
are made NOW!

239.494.4441
NaplesMedi-Spa.com

IT’S A 100% PAINLESS 
“Warm” treatment, using RF Technology 
to provide the following immediate and 
long-term results for the face, neck and body.

BEFORE AFTER BEFORE AFTER

your first 
session is 
ONLY $99!($250 VALUE)

Call Now 
and Receive 
20% Off
Packages!

the goatee and with a ruff around his 
neck, was made in a small size (3¼-inch) 
beginning in 1941, and in a large size 
(7-inch) beginning in 1950. The “A” is a 
factory mark used between 1939 and 1955. 
According to a former employee, it was 
used to identify pieces that were made 
for export. The version without goatee 
sells for $12 to $20. The value of the rarer 
version with a goatee is estimated at 
$1,200 to $4,000.

Q: Is there any formula that will 
restore clarity to 30-year-old crystal 
stemware that has become cloudy?

A: Your water may be leaving a film 
that can be removed by using water soft-
ener. But the glasses are probably cloudy 
because hot water and detergents in the 
dishwasher slightly damage the polish 
on the glass and give the stemware the 
cloudy appearance. It is almost impossi-
ble to restore the original shine, although 
some glassware can be polished inside 
and out. There is a trick that covers the 
problem of cloudy glass decanters and 
other glassware with lids or stoppers 
that is not being used to serve food. Pour 
some clear baby oil into the decanter, 
swish it around to cover the entire inside 
with a thin layer of oil. Pour out any 
excess and then close the bottle. It will 
sparkle as if it is new. But this treatment 
is a coverup, not a cure, and about once a 
year it has to be repeated. Watch out for 
this trick when you buy glass. There is no 
permanent cure for cloudy glass.

Q: I have a stereopticon marked 
“Pat’d September 28, 1897.” I also have 
21 picture cards that go with it, includ-
ing “The President & Mrs. McKinley, 
Twentieth Century Series.” The series 
includes several pictures taken in 1899. 
I’d like to know the value of these items.

A: The Whiting View Co. of Cincin-

nati published a series of stereo cards 
called “The Twentieth Century Series” 
around 1901. Stereo cards were made for 
viewing in stereoscopes. People often 
confuse stereoscopes with stereopti-
cons. Stereopticons, sometimes called 
magic lanterns, were first made about 
1850. A stereopticon has two lenses and 
uses glass slides to project images. A 
stereoscope is a viewer for stereo cards 
that uses two images to produce a single 
three-dimensional picture. If you are 
viewing the image cards through your 
device, you have a stereoscope. Stereo-
scopes were first made in 1838. Stereo 
cards were usually purchased by the set. 
A stereoscope with the patent date of 
September 28, 1897, and five cards sold 
online for $125. Stereo cards alone sell 
for $10 to $25, depending on the subject. 
Your card set was popular, and many 
sets still exist.

Tip: Don’t eat off antique pewter 
plates. Some have a high lead content, 
and continuous use and scratches on the 
surface releases bits of poisonous lead. 
Also, avoid using pewter for food prepa-
ration. New pewter usually is safe, but be 
sure to check on the lead content. ■

— Terry Kovel and Kim Kovel answer 
questions sent to the column. By send-
ing a letter with a question, you give full 
permission for use in the column or any 
other Kovel forum. Names, addresses or 
email addresses will not be published. 
We cannot guarantee the return of pho-
tographs, but if a stamped envelope is 
included, we will try. The amount of 
mail makes personal answers or apprais-
als impossible. Write to Kovels, (Florida 
Weekly), King Features Syndicate, 300 W. 
57th St., New York, NY 10019.
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1290 Third Street South, Old Naples
BarbatellaNaples.com

®

 
Join us for a wonderful evening of dining and opera. 
Enjoy a special menu of Italian favorites while being 

serenaded by Livio Ferrari. $50 per person.
Please call 239.263.1955 for reservations

1186 Third Street South, Old Naples
SeaSaltNaples.com

Join us for a Peruvian cuisine cooking class with  
Chef Josh. $50 per person includes cooking 

demonstration followed by lunch and Pisco cocktail.
Please call 239.434.7258 for reservations

Jason’s
Delivers

Fort Myers
Reflection Pkwy.@ Cypress Lake

239-590-9994

Naples
Immokalee @ Airport

239-593-9499

Cape Coral
Santa Barbara near Veterans

239-458-8700

Port Charlotte
US Hwy. 41 & 776
941-235-3354

Order online: jasonsdeli.com

Breakfast
Box Meals
Hot Food
Sandwich
Trays

Soups, Salads
& Sides

Party Food
Catering
Packages

Just Desserts!

THIS WEEK ON WGCU-TV
SUNDAY, JUNE 21
9 P.M. - Masterpiece
Poldark, Part 1 
Savor a swashbuckling new adapta-

tion of the hit 1970s series, starring 
Aidan Turner as Ross. In the debut: 
After fighting for England in the Ameri-
can Revolution, Poldark returns home to 
Cornwall and finds wrenching change. 
He loses one close friend and gains 
another.

10 P.M. – The Crimson Field, Part 1 
Oona Chaplin stars in a drama about 

WWI’s frontline medics — their hopes, 
fears, triumphs and tragedies. In a tent-
ed field hospital on the coast of France, 

a team of doctors, nurses and women 
volunteers works together to heal the 
bodies and souls of men wounded in the 
trenches.

 
MONDAY, JUNE 22, 10 P.M. 
Tales from the Royal Wardrobe 
Examine the significance of the royal 

wardrobes of English monarchs over 
the last 400 years. Learn why most 
kings and queens have carefully choreo-
graphed every aspect of their apparel 
and why. 

 
TUESDAY, JUNE 23, 10 P.M. 
Frontline: Rape on the Night Shift 
This investigation into allegations of  

sexual abuse of undocumented women in 
the janitorial service industry examines 
how the government, law enforcement 
and companies fall short in dealing with 
the problem.

 
WEDNESDAY, JUNE 24, 9 P.M. 
First Peoples: Americas/Africa 
Learn why an underwater discovery in 

Mexico could rewrite the story of early 
migration to the Americas. Colonization 
was a challenge because a huge ice sheet 
blocked the route. It’s now believed that 
humans arrived in the Americas by boat, 
not on foot. Examine research that sug-
gests humans evolved in many places 
across Africa at the same time. ■

FRENCH 

traveling to France

Appelez-moi s’il vous plaît 
 Mme. Denyse Jenkins

(239)592-0447

Alliance Française de Naples, Florida
NON PROFIT ORGANIZATION FOR PROMOTING 
FRENCH LANGUAGE AND CULTURE

Poldark, Part 1, June 21Tales from the Royal Wardrobe, June 22

The Crimson Field, Part 1, June 21

Centrally Located Just Off U.S. 41
933 Creech Road, Suite 7 

Naples, Florida 34103
(in the Seabreeze Plaza)

239.263.8400

Owned and Operated by Gregg Sari

Appointments Preferred
Drop-Offs Welcome

We are stocked with  

Hooker, Hitchcock, Lillian  
August, outdoor furniture  
and more.

 
of special occasion  

 
of the bride and  

Casual to Couture including Akris,  
Armani, BCBG Max Azria, Cache,  

Carolina Herrera, Chanel, Eileen Fisher, 
Escada, Lilly Pulitzer, Michael Kors,  

St. John, Tory Burch and more.

222020201515151555

SUMMER HOURS 

Wine Down Wednesdays
Shop late and enjoy a glass  
of wine while you shop!

CONSIGNMENT
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239.434.6533/thirdstreetsouth.com

very Saturday

Brunch al Fresco
SUNDAYS 10 A.M. TO 1 P.M., STARTING MAY 17 

VEUVE CLICQUOT MIMOSAS  

BUILD YOUR OWN BELVEDERE BLOODY MARY BAR
$10 AT 10 A.M. $11 AT 11 A.M. $12 AT 12 P.M.

A LA CARTE BRUNCH MENU

CALL (844) 433-0961 FOR RESERVATIONS

COMPLIMENTARY

B L O O D Y
M A R Y

WITH PURCHASE FROM THE 
A LA CART BRUNCH MENU

EXP. JUNE 30, 2015 - FW

475 seagate drive | naples, fl 34103 | www.naplesgrande.com/brunch

An independent affi liate of Hurley Travel Experts–Direct Travel Vacations

Luxury Small 
Ship Cruises 

Silversea Cruise Specialist

Private, Custom 
& Escorted Tours
Abercrombie & Kent 100 

Club Member

HOME OF THE NAPLES PRINCESS

239.774.0479 
PORTOFNAPLESMARINA.COM

*NOT VALID WITH ANY OTHER OFFER.

550 Port-O-Call Way, Naples, Florida 34102
info@portofnaplesmarina.com

$20 OFF* 
JET SKI RENTAL OF 

2½ HOURS 
OR MORE

OFFER EXPIRES ON JUNE 30, 2015

$40 OFF* 
ANY HALF 

OR 
FULL DAY 

BOAT RENTAL
OFFER EXPIRES ON JUNE 30, 2015

BOAT RENTALS & JET SKI RENTALS

BRAND NEW EQUIPMENT WITH THE LATEST ADVANCED TECHNOLOGY

Also Available at the Marina: Daily Public Cruises, Private Charters, Charter Fishing, Live Bait and More!
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CELEBRITY EXTRA
Working the rails on ‘Hell on Wheels’

BY CINDY ELAVSKY

Q: I can't wait for “Hell 
on Wheels” to come back. 
Can you tell me when that 
will be, and give me a little 
hint of what will happen 
this season? 

— Michael D., via email
A: The critically 

acclaimed Western period 
drama returns to AMC for its fifth and 
final season July 18, when it will begin air-
ing the first half of the 14-episode season. 
Its midseason finale will air Aug. 29, with 
the second half picking up in 2016. I spoke 
with cast newcomer Byron Mann about 
this final season, and he told me a little bit 
of what fans can expect. 

“This season is about the Chinese work-
ers on the railroad and all the stories that 
come out of it. My character is Chang, and 
he is the power broker. He controls all of 
the workers. He gets into all of these dif-
ferent conflicts and vying of power with 
Cullen Bohannan, who is played by Anson 
Mount, and with all the other railroad own-
ers. He is a very complex and interesting 
character.”

Byron is excited for viewers to see the 
Chinese influence and labor that went into 
making America's cross-country railroad 
system. “The railroad in America — cer-
tainly the line from San Francisco out 
to the east — was built primarily by the 
Chinese workers and the Irish workers. 
There were 15,000 Chinese workers build-
ing this line. Their stories have never been 
told — on television or in movies. What I 
can tell you is that there will be a bitter and 

very complex rivalry between Chang and 
Cullen Bohannan, which will develop and 
escalate throughout the season.”

Q: I was floored by the season finale 
of “Outlander,” and I know there will be 
a wait to see season two. Do you have any 
idea when that will be? Please tell me we 
won't have to suffer another midseason 
four-month hiatus. 

— Gigi R., Lancaster, Pa.
A: Showrunner Ronald D. Moore has 

revealed that the second season, which 
will premiere in 2016, will have a straight 
run of all season-two episodes. There will 
be at least 13 episodes, because the powers 
that be might decide it needs more time 
to cover the second book, “Dragonfly in 
Amber,” which season two will be based 
on. Fans are speculating that “Outlander” 
could premiere April 16, 2016, which just so 
happens to be the 270th anniversary of the 
Battle of Culloden.

Readers: Here is the list of CW shows 
that have been renewed and canceled, 
starting with the renewed shows: “The 
100,” “America's Next Top Model,” “Arrow,” 
“Beauty and the Beast,” “The Flash,” 
“iZombie,” “Jane the Virgin,” “The Origi-
nals,” “Reign,” “Supernatural” and “The 
Vampire Diaries.” “Hart of Dixie” and “The 
Messengers” either have ended their run or 
have been canceled. ■

— Write to Cindy at King Features 
Weekly Service, P.O. Box 536475, Orlan-
do, FL 32853-6475; or email her at let-
ters@cindyelavsky.com.

 MANN
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CLUB NOTES
■ Pi Beta Phi alumnae in Naples, 

Bonita Springs and Marco Island are 
invited to a social mixer from 5-7 p.m. 
Thursday, June 18, at the Wine Loft 
in Mercato. For reservations or more 
information, call Connie Kindsvater at 
249-4969 or email conskind@aol.com.

■ The Gulf Coast Orchid Alliance 
meets Thursday, June 18, at Vander-
bilt Presbyterian Church. The evening 
begins at 6:30 p.m. Members are invited 
to bring orchids from their collections 
for judging. An orchid raffle will also be 
held. Admission to the meeting is free 
for all, and guests are always welcome.

The alliance welcomes donations 
of out-of-bloom or unwanted orchids, 
which members use for educational 
purposes. Free pick up is available and 
can be arranged by calling 498-9741. For 
more information about the alliance, 
visit gulfcoastorchidalliance.com. 

■ The Naples chapter of PFLAG, 
Parents Families and Friends of Les-
bians and Gays, a support, education 
and advocacy group for families with gay 
or transgender members, meets at 7 p.m. 
on the third Thursday of each month at 
Naples United Church of Christ, 5200 
Crayton Road. The next meeting is June 
18. For more information, call 963-4670 
or visit pflagnaples.org.

■ The Solo Women Travel Group 
meets at 2 p.m. on the third Saturday 
of the month at St. John the Evangelist 
Church in North Naples. All are wel-
come to share their travel experiences 
and travel wish list. The next meeting is 
June 20. For more information, call Barb 

Garrett at (305) 664-9202.

■ The Democratic Women’s Club 
of Collier County welcomes members 
and guests to its meetings from 10 a.m. 
to noon on the third Saturday of the 
month in the Walden Oaks Professional 
Center, 6710 Lone Oak Blvd. The next 
meeting is June 20. For more informa-
tion, email dwcpresident@gmail.com. 

■ Naples Ship Modelers is an infor-
mal group dedicated to the hobby of 
building wooden ship models. Members 
meet at 9:30 a.m. on the first and third 
Saturdays (no meeting July 4) of every 
month at the Landmark Naples commu-
nity in North Naples. The next meetings 
are June 20 and July 18. For more infor-
mation, call Dick Ritchie at 594-0868 or 
email dcritchie@comcast.net.

■ Naples Nites Lions Club meets at 
6 p.m. on the second and fourth Tuesday 
of every month at Perkins on Pine Ridge 
Road at Interstate-75. The next meetings 
are June 23 and July 14. All current and 
former Lions are welcome. For more 
information, call Dan Sams at 352-2827. 

■ The Naples Civitan Club meets at 
noon on the second Wednesday of the 
month at Perkins on Pine Ridge Road 
and on the fourth Wednesday of the 
month at varying locations. The next 
meetings are June 24 and July 8. For 
more information, call 774-2623 or email 
naplescivitan@aol.com.

The Marco Island Civitan Club meets 
at 6 p.m. on the second and fourth Tues-
day of every month. The next meetings 
are June 23 and July 14. For locations, 

call Anthony DeLucia at 285-6785 or 
email marcoislandcivitanclub2014@
yahoo.com. 

The international service club focuses 
on assisting people with developmental 
disabilities and finding the cause, cure 
and better treatments of brain disorders 
including autism, Alzheimer’s disease 
and Down syndrome.

■ Alliance Francaise de Naples 
hosts it next French-speaking table and 
lunch from noon to 2 p.m. Thursday, 
June 25, at Café Normandie. Anyone 
who speaks French at any level and 
wants to converse with others in the 
language is welcome. Attendees pay for 
their lunch; there is no fee for the ses-
sion that is monitored by French teacher 
and Alliance Francaise de Naples presi-
dent Denyse Jenkins. Summer lunches 
continue on Thursdays, July 9 and 23 
and Aug. 13 and 27. Reservations are 
required and can be made by calling 
261-0977. For more information, visit 
afnaples.org.

■ The Naples Orchid Society 
invites members and guests to bring 
their troubled orchids in for expert 
attention and to hear “A Common Sense 
Approach to Growing Orchids” pre-
sented by Dan Christensen of Dan and 
Margie Orchids in Fort Lauderdale at 
the society’s regular meeting Thursday 
evening, July 2, at Moorings Presbyte-
rian Church. Doors open at 7 p.m. for 
the orchid competition; the business 
meeting and program start at 7:30 p.m. 
All are welcome. Admission is free. For 
more information, visit naplesorchidso-
ciety.org.

■ Pilot Club of Naples/Naples 
Pilot Foundation meets at 6 p.m. on 
the second Thursday of every month 
at Perkins on Pine Ridge Road. Guests 
and new members are always welcome. 
The next meeting is July 9. Reserva-
tions are not required. Attendees order 
from the menu and pay for their meals. 
Pilot International focuses its charitable 
and educational efforts on brain-relat-
ed disorders and disabilities, including 
traumatic brain injuries, dementia and 
autism. For more information, call Sue 
Lester 289-8268.

■ Members of the Naples chapter of 
Sigma Chi alumni meet for a luncheon 
from 11:30 a.m. to 1 p.m. Friday, July 10, 
at the Pelican Bay Club. Results of the 
national convention will be discussed. 
The group will not meet in July or 
August. Members are reminded that 
2015-16 dues are payable now. For more 
information, call Bill Robinson at 293-
5239 or visit naplessigs.com.

■ The Naples base of the U.S. Sub-
marine Veterans (USSVI) meets at 7 
p.m. on the third Monday of every 
month at the VFW Post 7721, 800 Neffs 
Way in Naples. The next meeting is 
July 20. Membership is open to active 
duty and retired submariners who have 
earned the Qualified in Submarines des-
ignation. The local USSVI base com-
mander is Jack Hogan of Naples. For 
more information, visit ussvi.org/base/
naples.asp. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.

Pam Neitzel 
Clinical Director
Naples Laser and 
MedSpa
Pam’s more than 15 years 
in the industry has lead 
her to be a national 
trainer and educator on 
advanced techniques 
with injectables and laser 
techniques. Pam has 

assisted in opening several medspas across the 
country and is a founding member of the Illinois 
Medical Spa Association (IMSA) and now the 
American Med Spa Association (AmSpa).

ADVERTORIAL

Treating, Delegating & Supervising 
Dr. Alexander Rodi, Jr. 

Bonita Springs
26381 South Tamiami Trail

Naples
898 5th Avenue South, Suite 204

$199 
INTRODUCTORY

SPECIAL 
for Your First Body Firming 
or Contouring Treatment 
(Valid for new and existing clients)

Ask the MedSpa Expert
Common Question: No matter how much I exercise 

and eat right I cannot get rid of cellulite. 
How can I permanently reduce signs of cellulite?

NaplesMedSpa.com
239.228.7491

 At Naples Laser and MedSpa, we 
offer a painless and relaxing treatment 
to help you target and eliminate fat 
cells in trouble spots.
 This treatment is painless and 
requires no downtime for healing 
and recovery, no injections or other 
interventions in trouble spots, no 
anesthesia or antibiotics. Patients may 
see results after one treatment, but up 
to six treatments can be recommended 
depending on the patient’s needs.
 The science behind the technology 
of our treatment is the targeting of 
adipose (fat cells). As we target the 
treatment area, ultrasonic vibrations 
heat up the fat cells, creating a 
bubble that eventually bursts. The 
released fatty acids and toxins 
are then evacuated through the 
lymphatic system. The body naturally 

metabolizes these compounds into 
either energy or waste. 
 For more information and a free, 
no obligation consultation, please call 
239.228.7491.
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Before After

Waterfront Dining at its Best

FIRST SEATING 3-COURSE DINNER

$22.15 4:00PM TO 6:00 PM

SUN–THU 11:30AM TO 10:00PM FRI–SAT 11:30AM TO 11:00PM

THE VILLAGE ON VENETIAN BAY
4236 Gulf Shore Boulevard North, Naples, Florida 34103

239-430-6273 miramarenaples.com

Off er available every day excluding holidays. Price of $22.15 does not include beverage; 
wine, liquor, tax and gratuity extra. No substitutions please. No promotional gift  certifi cates.

INSALATE & ZUPPA
Choice of one:

ENTRÉE
Choice of one:

 GORGONZOLA

DESSERT

15% OFF
WITH PURCHASE OF

$40 MINIMUM PER PERSON
Cannot be used in conjunction with 

fi rst seating, lunch special, happy hour 
or nightly specials. Good till 6/30/15.
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Available In Any
Dollar Amount, 

They’re the 

PERFECT
GIFT 

For Any Event! 
Visit the Rib City in your Neighborhood Today!
Find a Location & View Our Menu at www.ribcity.comLocated at:

2555 Tamiami Trail North, Naples, FL 34103

*Not valid with other promotions. 
Offer expires June 25, 2015.

NEW SEASONAL HOURS

SHOW 
THIS 

TO YOUR 
SERVER 

BUY ONE 
GET ONE 

FREE

BEERS, 
HOUSE WINE 

naplesclubsushi.com  239.261.4332

NIGIRI 
HAPPY HOUR

BUY ONE 
NIGIRI 

GET ONE FREE
ALL NIGHT 

LONG! 
25% OFF 

WINE THROUGH 

SAVE THE DATE
■ The second 

annual Nogala Gala 
to benefit United 
Way of Collier 
County takes place 
Friday, July 10. Guests can enjoy cocktails 
and a three-course dinner at either Ver-
gina or Mangrove Café (or cocktails at 
one, dinner at the other) before heading 
to the Sugden Community Theatre for 
a performance of “Legally Blonde, The 
Musical.” Tickets are $125. Proceeds will 
support Collier 211, which provides free, 
anonymous and confidential help and 
referrals 24/7, in a variety of languages 
(dial 211 or 263-4211, or text 898-211). For 
tickets or more information, call Day-
hanna Acosta at 261-7112, ext. 201, email 
Dayhanna.acosta@uwcollier.org or visit 
unitedwayofcolliercounty.org.

■ The fifth annual Peace, Love & 
Haiti pub crawl to benefit Hope for 
Haiti starts at 3:45 p.m. Saturday, Aug. 
1, at Bar Tulia and includes subsequent 
stops at Hob Nob Kitchen & Bar and 7th 
Avenue Social, with Krista Fogelsong of 
ABC7 leading the way. Tickets for $50 
include three drink tickets and other 
goodies (T-shirts for the first 100 to sign 
up). Bring three personal hygiene items 
items for donation and earn a chance to 
spin the Wheel of Fun.  To sign up or for 
more information, call 434-7183, ext. 209, 
or visit hopeforhaiti.com.

■ The third annual Castles for Kids 
sand-sculpting contest to benefit Goli-
sano Children’s Museum of Naples takes 
place Wednesday, Aug. 12, at LaPlaya 
Beach & Golf Resort. Teams of five (one 
adult, four children) can sign up now for 
the day that also includes live entertain-
ment, activities with Coach B Aquatics, 
lunch and sand buckets and shovels for 
the children.

Registration is $125 per team for C’mon 
members, $150 for others. For contest 
details and information about sponsor-
ship opportunities, call C’mon at 514-
0084 or visit cmon.org.

■ The fifth 
annual Love That 
Dress! event to 
benefit PACE Cen-
ter for Girls-Collier 
at Immokalee takes 
place the evening of 
Wednesday, Sept. 2, 
at the Naples Grande 
Beach Resort. Tick-
ets go on sale Aug. 1 at lovethatdress.org. 
For more information, visit the website or 
call Michelle Shaw Hashman at 248-9704 
or Shannon Starr at 207-1878.

■ The fourth annual Trendy Tours & 
Trendy Travel luncheon and travel expo 
to benefit Champions For Learning takes 
place from 11:30 a.m. to 2 p.m. Thursday, 
Sept. 24, at the Hilton Naples. Tickets for 
$49 include a raffle ticket. Call 449-5065 
for reservations or more information.

■ The 25th annual Sand Dollar 
Awards gala hosted by the Collier Build-
ing Industry Association takes place Sat-
urday, Sept. 26, at The Ritz-Carlton Golf 
Resort. The silver anniversary theme is 
“Vintage Grace & Glamour.” The evening 
begins at 6 p.m. and includes cocktails 
and dinner. Tickets are $150. For reser-
vations or more information, including 
details about various sponsorship oppor-
tunities, call 436-6100 or visit cbia.net.  

■ The Naples Area Professional 
League of Executive Services, a busi-
ness-to-business networking organiza-
tion, invites the public to its annual Big 
Event on Wednesday evening, Oct. 14, 
at Shula’s at the Hilton Naples. Cocktail 
hours will be followed by a three-course 
dinner and a presentation by world-
renowned chocolatier Norman Love, 
founder and president of Norman Love 
Confections in Naples, Estero and Fort 
Myers. The event is open to the public 
and will begin with a cocktail reception 
followed by a three-course meal with 
guest speaker, Norman Love. The award-
winning Mr. Love is chef, president and 
founder of Norman Love Confections. 
Sponsors of the Big Event are Flori-
da Weekly, Gulfshore Life, Shula’s and 
the Hilton Naples, Naples Flowers and 
Naples Print Source. For tickets or more 
information, visit naplesgroup.net.

 
■ Physician Led Access Network of 

Collier County hosts a Swanky Speak-
easy evening of fun Saturday, Oct. 17, at an 
as yet undisclosed location (you’ll need a 
password, too). The night includes pro-
fessional regulation casino-style gaming 
as well as music, food, drink and a silent 
auction. Numerous sponsorship opportu-
nities are available starting at $1,000. For 
information, call 776-3016 or visit www.
plancc.org. 

■ Humane Society Naples holds its 
17th annual Tea & Fashion Show from 
11:30 a.m. to 2:30 p.m. Friday, Nov. 6, 
at The Ritz-Carlton Beach Resort. This 
year’s theme is “Matinee at the Movies.” 
For information about tickets and spon-
sorship opportunities, call 643-1555, ext. 
18, or email events@hsnaples.org.

■ The seventh annual Naples Inter-
national Film Festival is set for Thurs-

day through Sun-
day, Nov. 5-8. The 
red carpet open-
ing night gala and 
screening take 
place Nov. 5 at 
A r t i s — Na p l e s , 
while features, 
documentar ies 
and film shorts of 
all genres will be 
screened at Silverspot Cinema at Mercato 
Nov. 6-8. Check www.naplesfilmfest.com 
for details as the date draws near, or call 
775-3456 for information about becoming 
an NIFF member or sponsor.

■ The 12th annual Hats in the Gar-
den: “The Confection Collection – 
Delectable Designs from Garden to 
Runway”  to benefit Naples Botanical 
Garden takes place Wednesday, Nov. 11, 
at the Garden. Leslie Fogg and Kath-
leen Rooney are this year’s chairs; Kathy 
Wood is Hats in the Garden ambassador. 
Northern Trust is the presenting spon-
sor; additional sponsors include Naples 
Illustrated; Saks Fifth Avenue; Arthrex; 
Premier Sotheby’s International Realty; 
Arabesque of Naples; Kellie Jacoby, J3 
Multi-dimensional Marketing; Rufino 
Hernandez, The Garden District; Sukie 
Honeycutt and Tony’s Off Third; Naples 
Soap Company; and Mr. and Mrs. John E. 
Vandenberg. For more information, call 
the Garden at 643-7275. 

■ Uncorked, an evening of fine wine, 
fine food and entertainment to benefit 
Youth Haven, takes place from 5-8 p.m. 
Friday, Nov. 13, at Mediterra Beach Club. 
Tickets are $125. For reservations or more 
information, visit youthhavenswfl.org.

■ The Immo-
kalee Founda-
tion holds its 
Charity Classic 
Celebration & 
Fund A Dream Auction on Friday, Nov. 
20, at The Ritz-Carlton Beach Resort. 
The TIF Charity Classic Pro-Am Golf 
Tournament precedes the celebration on 
Monday, Nov. 16. For information about 
tickets and sponsorship opportunities, 
call 430-9122 or email info@immokalee-
foundation.org. To register online, visit 
immokaleefoundation.org. 

■ The Aqua Gala to benefit the Gua-
dalupe Center takes place Wednesday eve-
ning, Jan. 13, 2016, at The Ritz-Carlton 
Golf Resort. For more information, contact 
Megan Becker by calling 657-7124 or email-
ing mbecker@guadalupecenter.org.

■ PAWS Assistance Dogs will be the 

sole beneficiary 
of the Celebrity 
Martini Glass 
Auction set for 
Saturday, Jan. 16, 
2016 at Artis—
Naples.   

The signature auction will feature more 
than 20 martini glasses, each autographed 
by an A-list celebrity or a modern-day 
hero. Once the autographed glasses arrive 
in Naples, they are assigned to local artist 
and artists from around the globe to deco-
rate and design with the celebrity’s career 
accomplishments and personality in mind. 
One glass can bring $5,000 to $25,000 from 
a collector.

What began as a cocktail party for 
friends in 2008 has now turned into an 
annual fundraising event for local chari-
ties. CMGA founder Brenda Melton’s con-
cept was and still is to bring together 
fundraising, art, music and entertainment 
to benefit the community and its chosen 
charities. 

PAWS Assistance Dogs promotes inde-
pendence and enhances the quality of life 
for combat wounded veterans and chil-
dren with special needs through partner-
ships with skilled assistance dogs.

For more information about PAWS 
Assistance Dogs, visit pawsassistancedogs.
org. For information about CMGA spon-
sorship opportunities or tickets to the 
martini-glass auction, call 775-1660.

■ The sixth annual Home, Hope & 
Healing luncheon to benefit Youth Haven 
takes place Wednesday, Jan. 20, 2016, at 
The Ritz-Carlton Golf Resort. Guest 
speaker will be Jeanette Walls, whose 
memoir “The Glass Castle” has been a 
New York Times best-seller for more than 
six years. Lionsgate has purchased the 
rights to Ms. Walls’ story and has cast Jen-
nifer Lawrence to star in the movie.

Luncheon chairs are Jill and Steve Miller. 
Sponsorship opportunities are available. 
For more information, contact Shelly Long 
at Youth Haven by calling 687-5155 or email-
ing shelly.long@youghhavenswfl.org. 

■ Literacy Volunteers of Collier 
County hosts “Between the Covers with 
Elaine Newton: How to be Your Own 
Book Critic,” a luncheon and program 
Thursday, Jan. 28, 2016, at Stonebridge 
Country Club. Tickets are $75. For more 
information, call 262-4448, ext. 301. ■

— It’s never too early to mark your 
calendar for galas and fundraisers not 
to miss in the season coming up. Nor is 
it too soon to list your nonprofit organi-
zation’s event in Florida Weekly. Email 
details to Cindy Pierce at cpierce@flori-
daweekly.com.



Impeccable Sophisticated Style.
Pre-Owned Women’s, Men’s &

Children’s Designer Fashions for
Resale & Consignment 

Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178, Naples

(239) 596-5044
MON-FRI 10AM-6PM

SAT 9AM-5PM SUN 12PM-5PM
NO APPOINTMENT NECESSARY

truefashionistasresale.com

SHOP 
ONLINE

24-7

BCBG
Chanel
Tory Burch
Gucci
Jimmy Choo
J. Crew
Louis Vuitton
Michael Kors
And More!

*Single item must be less than $100.00. This ad required at time 
of purchase. Limit one coupon per day per person. Not valid 

with any other offers or specials. Expires 6/30/15. (FW)

20% OFF
SINGLE ITEM* 
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Over a Century of Combined 
Dental Experience!

Dr. Craig Ashton–University of Buffalo

Dr. Gary Gordon–University of Michigan 

Dr. Dean Mourselas–University of Detroit Mercy

WOW! 
$97 SPECIAL

$379 VALUE, YOU SAVE $282!

Patient Consultation, 
Exam, Cleaning and 
Necessary X-Rays 

(DO110, D0150, D0274)

PLUS FREE TEETH 
WHITENING

NOT VALID WITH THE PRESENCE 
OF PERIODONTAL DISEASE. 

SOME RESTRICTIONS APPLY. 
MUST CALL BY 6/30/15.

“We Create Beautiful Smiles”

WE OFFER 
PAYMENT 

PLANS 
THROUGH 

CARE CREDIT 

GULF VIE WDENTISTRY.COM
LOCATED IN THE FRENCH QUARTER

501 Goodlette Road North Suite B202

Naples, FL 34102

NOW ACCEPTING
NEW PATIENTS!

Call today! 

No Insurance? No Problem.  

Ask about our Dental Assistance Savings Plan!

Complimentary Emergency 
Exams and Second Opinions 

(D01407) 

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the 
newspaper.  So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. 

You can purchase any of the photos too. Send us your society and networking photos. Include the names of  everyone in the picture. 
Email them to cpierce@fl oridaweekly.com.

Seated: Frank and Phyllis Provenzano. Standing: Shaddrick 
Haston of the Florida Assisted Living Association, State Rep. 
Kathleen Passidomo and Liz Dudek of the Florida Agency for 
Healthcare Administration

Cindy Walker of Vi at Bentley Village 
and Kathleen Passidomo

Joe Chambers of Vi at Bentley 
Village

Liz Dudek and Shaddrick Haston Frank Provenzano accepts the Senior 
Prom King crown from Kathleen 
Passidomo while Cindy Walker looks on.

SOCIETY
Residents, staff and dignitaries at senior prom at Vi at Bentley Village
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ALL ABOUT CLOSETS
We Create Function and Storage with Style.

Innovative Design. Impeccable Craftsmanship. Flawless Service.

Call for a Free Professional Design Consultation!

Pam Katosic
 

Email: pkatosic@allaboutclosets.com
239.303.5829

WWW.ALLABOUTCLOSETS.COM

“All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. 

Our installations reflect your 
dreams and your personality, 
while dramatically enhancing 
your home. Let me find the 
perfect solution for you.”

SOCIETY
The ArtsNaples World Festival ‘Soiree au Cabaret’ at The Club at Pelican Bay

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper.  So, if you think we missed you
or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. Send us your society and networking photos. 

Include the fi rst and last names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.
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Diane McGinty and Maureen Russell Scott Herstin and JoAnn Smallwood

Selma Nettles, Jerry Wachowicz and Patti Wachowicz Jean Ackerman, Bill O’Meara and Joyce O’Meara Cindy Stegemann and Ed Stegemann

Van Zant Williams, Myra Williams, Dolores Sorey and John Sorey

Lord David Webster and Lady Gail Webster Nadia Artman Kathie O’Brien, center, with entertainers .JPG Nadia Artman and Isabelle Langlois
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Come Experience The Woodhouse Difference!

naples plaza | 2059 tamiami trail n | naples, fl 34102 | Naples.WoodhouseSpas.com   239.403.spas (7727)

experience a tranquil, transformational environment
massage | facials | body treatments | microdermabrasion |  hydrafacial | manicures | pedicures | waxing | gifts | events

Summer Weekday Special!  20% OFF 2 or more services*
*monday–thursday. 

please enjoy on same visit. 
$65 minimum service.

SOCIETY
An orchid outing at Naples Botanical Garden for Friends of Fakahatchee 

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper.  So, if you think we missed you
or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. Send us your society and networking photos. 

Include the fi rst and last names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.
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Dennis Giardina, Hong Liu, Jimene Rinehart, Yunelis Perez, Sheila Perez and Mike Owen

Art Ritas, Linda Penniman and Susan Calkins

Lynn Mullin, Regina Kleinhans and Sigi Wodtke Kelly Ballard and Daryl ThompsonDel MacLean, Judy Spoul and Connie Dickenson

Dennis Giardina and Tom MaishJim DeVore and Joan DeVore
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CUISINE NEWS
Local caterers create a tasty niche with paella parties

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

Party hosts who are stumped on what 
to feed their guests this summer might 
want to consider one of the paella chefs 
that have been making the rounds locally. 
Rather than quarantining themselves in 
a kitchen or poring over a catering menu 
with the aim to find something to appeal 
to everyone, hosts can hire one of these 
rice professionals to arrive at the party 
site and prepare fresh paella, on the spot, 
for gatherings of any size.

There are a few other benefits besides 
having what is essentially a fancy one-pot 
meal for a crowd: It’s surprisingly afford-
able, and it’s fun to watch the chefs create 
their Latin masterpieces en plein aire. 

Fire and Rice started four years ago 
as Chef Paul Schmidgall’s solution to 
finding a low-cost, high-impact gig at 
the height of the recession. “I had to 
find something affordable that feed the 
masses,” he says the 25-year veteran of 
the food industry. 

Customers of Fire and Rice can select 
a few different concoctions to feed any-
where from 15 to 500 people. “It works,” 
Chef Schmidgall says about his concept. 
“It’s just grown exponentially ever since.”

His creations remain authentically 
Spanish and affordable, topping out at 
$27.50 per person. Those who prefer a 
traditional Valencian paella can opt for 
a yellow rice mixture that contains a 
variety of vegetables, chorizo, shellfish 
and chicken. Or you can kick it up a 
notch with one of the seafood dishes that 

contain practically all the fruits of the sea 
— clams, mussels, shrimp, scallops, fish 
and more.

Packages that include a side salad, 
rolls and dessert are offered, as are tapas 
items such as aged manchego with quince 
paste, roasted dates with pineapple and 
bacon and Spanish tortillas.

Chef Schmidgall enjoys catering to 
a variety of informal occasions, from 
backyard gatherings to boat parties and 
condo association meetings. He advises 
potential clients to book weekends as 
far in advance as possible and weekday 

events at least seven days in advance. For 
more information about Fire and Rice, 
call 269-8857 or visit fireandrice.us.

Chef Ken Gluckman started his Paella 
Party Catering in Naples about 10 years 
ago and has been known to take his 
one-man show on the road to places 
including Chicago and Delray Beach. His 
basic dish, Paella de la Casa, contains 
chicken thighs, smoked paprika, sofrito 
(tomatoes, onions, garlic and parsley), 
saffron, artichokes and shrimp, but Chef 
Gluckman is happy to create customized 
mixtures with ingredients ranging from 

different vegetables and shellfish to Ser-
rano ham, snails, rabbit, squid ink and 
venison.

“Cooking paella is kind of like creat-
ing a painting,” he says. “You start with 
an empty pan and apply all the different 
ingredients. It’s a creative dish.”

Paella Party Catering prices start at 
$15 per person, and Chef Gluckman can 
serve anywhere from 15 to hundreds of 
guests. For more information, call 248-
3500 or by visit paella-party.com. ■

COURTESY PHOTOS

Chef Paul Schmidgall started Fire and Rice four years ago and says 
his paella parties, poolside and elsewhere, have been hot ever since.

Al fresco paella preparation can double as entertainment for party 
guests. Here, Chef Ken Gluckman of Paella Party Catering prepares his 
specialty at a backyard gathering. 

SUN–THU 11:30AM TO 10:00PM FRI–SAT 11:30AM TO 11:00PM

THE VILLAGE ON VENETIAN BAY
4360 Gulf Shore Boulevard North, Naples, Florida 34103

239-263-FISH (3474) fishseafoodrestaurant.com

F I S H
R E S T A U R A N T

At FISH, the quality of our food stands for itself !

Offer served daily from 11:30 a.m. to 3:00 p.m. No substitutions please. No promotional gift certificates.

LUNCH SPECIAL
 Choose One:

 Ugly-ripe tomatoes, basil and feta 
 cheese, white balsamic vinaigrette

 Mixed baby lettuce, fresh herbs, 
 shallot vinaigrette

 Please ask your server for daily soup

 Choose One:

 Fried oyster with remoulade and 
 heirloom cabbage slaw

 
 HERB BUTTER
 Grilled pounded chicken breast 
 with mixed green salad and shaved 
 Parmesan

 Spicy tempura fish roll, seaweed 
 salad, chili-sesame vinaigrette

 Battered mixed fish fried, whipped 
 tarter and potato chips (add fries $2)

 Sautéed baby spinach and garden 
 vegetable with feta and fontina 
 cheese

IN THE BAR

HAPPY HOUR
3:00PM TO 6:00PM
Half price well drinks  

and house wine!

WITH PURCHASE OF $40  
MINIMUM PER PERSON

Cannot be used in conjunction with  
first seating, lunch special, happy hour  
or nightly specials. Good till 6/30/15.

All sandwiches served on our baguette.

FOR RESERVATIONS, CALL 
239-631-5954

8955 Tamiami Trail North
Pavilion Plaza in North Naples

Corner of Vanderbilt Beach Road & 41

Monday-Friday
4 p.m. to 6 p.m. and  

8 p.m. to 10 p.m.

HAPPY HOUR

$5 Pisco
$5 Ceviche

$5 House Wine
$3 Beer

(Bar Area Only)

Serving Dinner 4 p.m. to 9 p.m. Sunday-Thursday 
4 p.m. to 10 p.m. Friday-Saturday

GET $20 OFF 
PURCHASES OF $100 OR MORE

Must present this ad. Expires July 19, 2015.  
Pavilion Plaza location only.

Starting at $5

NEW TAPAS
MENU
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Reservations 239.430.4999 | Private Dining 239.659.3176
Located at the Hilton Naples | 5111 Tamiami Trail North

www.ShulasNaples.com

201520152015

NEW MENU
Monday thru Friday • 3 to 6 p.m.
Shula’s Lounge

Craft Cocktails
Dirty Mojito $5
FEATURING RON 
ABUELO 7 AÑOS

Anejo Highball $5
FEATURING RON 
ABUELO 7 AÑOS

Ultimate Cosmo $5

Shula’s Classics $5
VODKA, GIN, RUM, 
BOURBON, WHISKEY 
OR SCOTCH WITH A 
CHOICE OF MIXER

Selected Wines 
By The Glass $5
CABERNET SAUVIGNON, 
MERLOT, CHARDONNAY, 
PINOT NOIR & PINOT 
GRIGIO

Appetizers
Sweet Chili Chicken $6
BONELESS WINGS, SWEET CHILI GLAZE AND CILANTRO

Calamari “Fries” $7
LIGHTLY BREADED, FLASH FRIED, SERVED WITH 
TOMATO COULIS AND MUSTARD AIOLI

Chicken Caesar Salad $7
ROMAINE HEARTS, SOURDOUGH CROUTONS, PARMESAN 
CHEESE, CAESAR DRESSING AND GRILLED CHICKEN

Jumbo Lump Crab Cake $7.5
PAN-SEARED, REMOULADE SAUCE AND LEMON

Sweet Chili Shrimp $9
GULF SHRIMP, SWEET CHILI GLAZE AND CILANTRO

Margherita Flatbread $9
FRESH MOZZARELLA, TOMATOES AND BASIL BRUSHED 
WITH GARLIC OLIVE OIL

Wild Mushroom Flatbread $9
BOURSIN CREAM, MUSHROOMS, PARMESAN CHEESE, 
SCALLIONS WITH TRUFFLE OIL

CUISINE NEWS
Pastry chef earns sweet accolades 

from Dessert Professional magazine
BY LINDSEY NESMITH
lnesmith@floridaweekly.com

Dessert Pro-
fessional maga-
zine has named 
Maura Metha-
ny, chef choco-
latier for Nor-
man Love Con-
fections, one of 
America’s Top 
10 pastry chefs 
in 2015. Pas-
try chefs from 
around the 
country submit-
ted a dessert for evaluation and the win-
ners were honored at the publication’s 
22nd annual awards ceremony in New 
York City earlier this month.

Ms. Methany is the only chef from the 
southeastern United States to make the 
list. “It’s so rewarding to be recognized 
by your peers,” she says. “I’m honored 
to be included in such a talented group 
of individuals.”

Her winning entry showcased a clas-
sic dessert combination: chocolate and 
peanut butter. Created as a dessert bar, 
it was composed of flourless chocolate 
cake, peanut butter chocolate crisp, pea-
nut butter cream with poached candied 
peanuts with both peanut butter and 
caramel mousses, all served alongside a 
dark chocolate peanut butter macaroon 
and vanilla caramel.

“A talented and dedicated pastry chef 
is an invaluable asset in any kitchen,” 
Matthew Stevens, editor of Dessert Pro-
fessional, says. “Our 2015 Top 10 Pas-
try Chefs in America have also distin-
guished themselves as innovators, lead-
ers and mentors in their chosen career 
paths. It is our honor to recognize them 
for their many and varied contributions 
to our industry.”

Ms. Metheny has worked at NLC 
since 2001 and is head of design and 
innovation for the company.

“Maura is a consummate professional 
— artistic, passionate and meticulous 
in her approach to work,” her employer 
and master chocolatier Norman Love 
says. “She personifies our philosophy 
of coming to work each day to be better 
than the day before. She is truly deserv-
ing of this honor.”

Ms. Methany and the nine other hon-
orees will be featured in the August 
issue of the Dessert Professional. For 
more information, visit normanlove.
com. 

Take Note:
n Through Saturday, June 20, Bar-

batella is serving flights of three red 
and three white wines. For $10, the 
whites are Donnafugata Lighea, Mon-
temassi Vermentino and Frescobaldo 
Albizzia Chardonnay; the red flights are 
$12 and include Coppo Barbera d’Asti, 
Tomassi Cabernet and Masseria Alte-
mura Primitivo. 1290 Third St. S. 263-
1955 or barbatellanaples.com.

n The Continental hosts Speakeasy 
Mondays with 50 percent off craft cock-
tails for patrons who find the pass-
word on the restaurant’s Facebook page. 
Past passwords include “juice joint” and 
“scofflaw.” 1205 Third St. S. 659-0007 or 
thecontinentalnaples.com. 

n Applebee’s has a special meal 
for dads Saturday and Sunday, June 
20-21. For $19.99, fathers can fill up on 
a 4-ounce sirloin, chicken, half rack of 
ribs, mashed potatoes, vegetables and 
coleslaw. 434-7744 or applebees.com.

n Take dad to Gordon’s on the 
River for Sunday brunch on Father’s 
Day and he’ll enjoy a free bloody Mary 
or mimosa. If a poolside barbecue is 
more to the family’s liking, then head 
to Jack’s River Bar, where dad will 
have his choice of a free drink (draft 
beer, soda, juice, iced tea or coffee) or 
dessert (Key lime pie, cheesecake, coco-
nut cake or chocolate cake) to accom-
pany his buffet meal ($20 for adults, $12 
for kids). The regular Jack’s menu will 
also be available (minimum $8 purchase 
required to get the freebies). Both res-
taurants are at Naples Harbour. Offer is 
good from 11 a.m. to 8 p.m. Sunday, June 
21. Reservations requested. 475 North 
Road; 213-1441.

n Barbatella welcomes opera singer 
Livio Ferrari to serenade diners as they 
enjoy a special menu of Italian favorites 
starting at 7 p.m. Wednesday, June 24. 
$50. 1290 Third St. S. 263-1955 or bar-
batellanaples.com. 

n The June dinner special at D’Amico 
& Sons is linguine and clams dressed 
with garlic, fennel, dill, white wine and 
tomato concasse for $21.99. 4961 Ninth 
St. N. 430-0955 or damicoandsons.com. 

n Order an entrée at Yabba Island 
Grill and enjoy 50 percent off any bottle 
of wine regularly priced from $50 to 
$100 on Wednesdays. Dinner service 
starts at 5:30 p.m. (closed Monday). 711 
Fifth Ave. S. 262-5787 or gr8food.net.

n Want to work on your skills in 
the kitchen? Here are some cooking 
classes on the front burner:

Sea Salt, 1136 Third St. S.; 434-7258 or 
seasaltnaples.com – A class on Peruvian 
cuisine starts at noon Saturday, June 20. 
$50 includes demonstration, lunch and a 
Pisco cocktail. 

The Good Life of Naples, 2355 
Vanderbilt Beach Road; 514-4663 or 
goodlifenaples.com – Vegetarian Cui-
sine: Thursday, June 18 ($55); Fourth of 
July Favorites: Wednesday, July 1 ($55); 
Beef Grazed to Perfection: Friday, July 
3 ($65); Flavors of Thailand: Thursday, 
July 9 ($60); Florida Seafood: Wednes-
day, July 15 ($65)

Sur La Table, 9501 Strada Place, Mer-
cato; 598-1463 or surlatable.com – Fresh 
Summer Pastas: Thursday, June 18 ($69); 
Savory Summer Meals: Friday, June 19 
($69); Exploring Latin Favorites: Fri-
day, June 19 ($69); Easy & Delicious 
Baking: Saturday, June 20 ($69); Learn 
to Cut Like a Pro: Saturday, June 20 
($59); Cooking with Dad: Sunday, June 
21 ($45); Sizzling Summer Grilling: Sun-
day, June 21 ($79); Vietnamese at Home: 
Tuesday, June 23 ($69); Fresh from the 
Farmers Market: Wednesday, June 24 
($69). n 

— Email food and restaurant news 
to Lindsey Nesmith at lnesmith@flori-
daweekly.com.

METHANY

Butcher Block special

811 7th Avenue South, Naples, Florida 34102
At 8th Street across from Cambier Park, next to City Hall

For reservations, call 239.206.4310 – chapelgrill.com
CloSed MoNdAy, TueSdAy, WedNeSdAy

uNHeArd oF PriCeS 
at the chapel Grill!

thursday NiGhts oNly

The chimes in the 
steeple are calling you 
to come experience a 

higher standard.

$19.95

Beef BriskeT & 
sweeT PoTaTo fries
House made BBQ sauce, 

green beans & Cajun 
seasoned sweet potato fries

 CouloTTe 
sTeak & fries

Horseradish cream, 
buttered carrots & 

Chipotle ranch steak fries

flaT iron & 
PoTaTo sTrings

Dijon garlic butter, green 
beans & Parmesan herb 

potato strings

inCludes a glass of House wine

Reservations Strongly Recommended Call 239-206-4310
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THE DISH 
The Dish: Bill’s Steak Salad

The Price: $13

The Place: Bill’s Steak & Seafood 
Restaurant, 4221 Tamiami Trail E., 455-
5111

The Hours: 11 a.m. to 10 p.m. every 
day

The Full Menu: seafoodrestaurant-
naples.com

The Details: When it comes to 
ordering steak or seafood, I often have 
a hard time deciding — especially when 
the two constitute the main part of the 
name of a particular dining establish-
ment. The lunch menu at Bill’s Steak & 
Seafood Restaurant didn’t make things 
any easier for me; I wanted to try pretty 
much everything from the clam roll 

to Bill’s Grilled Cheese (with bacon, 
tomato and avocado — yum) to the 
grilled rib eye sandwich. I finally settled 
on Bill’s Steak Salad, a plateful of mixed 
greens heaped with steak tips, julienned 
carrots, cucumbers, toasted pecans, 
mandarin orange segments, blue cheese 
crumbles and choice of dressing (I had 
blue cheese).

One More Thing: My lunch com-
panion ordered Chef Bill’s New Sea-
food Stir-Fry Special. For $12, it was 
an astonishingly generous serving of 
lobster, shrimp and scallops in a lemony 
buerre blanc sauce served over rice. 
While a few pieces of lettuce was all 
that remained on my plate, my friend 
left with a doggy bag containing more 
than enough for his dinner. ■  

— Cindy Pierce
cpierce@floridaweekly.com
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THE HEAT IS ON
- last days of the dinos!

Sponsored in part by the Department of State, Division of Cultural Affairs, 
the Florida Council on Arts and Culture, and the State of Florida.

SUPPORTING SPONSORS MEDIA SPONSOR

Make plans to see these 
life-like prehistoric creatures 
before they roar out of town!  

On view daily from 9 a.m.-5 p.m. 
through Sunday, July 5 
Regular Garden admission 

$14.95 adults, $9.95 ages 4-14 
Children 3 & Under Free 
Garden Members – FREE

Purchase tickets online at www.naplesgarden.org

4820 Bayshore Drive, Naples, FL 34112 / 877.433.1874

BBQ and Outdoor DJ until 2:30pm
Rick Howard & the Speedbumps on the inside stage from 2pm-5pm

Cruise-in featuring cars from the Cool Cruisers of Southwest Florida Car Club

BIG Giveaways for Dads · Check Out The Alamo Next Door!

VINO
Ask the Wine Whisperer

At the end of every article, I usu-
ally write “Sample widely. Write to me.” 
While I have no way of knowing how 
widely my Florida Weekly readers sample 
(hope you do…), some people actually do 
write. Most of the queries pertain to wine 
appreciation or specific winegrowing 
regions, and they’re pretty interesting. I’ll 
attempt to answer some of your questions 
in this public forum from time to time. If 
you have questions or puzzlements about 
wines, regions, labels, whatever, contact 
me and I’ll try to help.

Q: How important is the vintage of a 
wine?

— Barry C., Cape Coral
A: Vintage, the year shown on the 

bottle of most fine wines, reflects the 
year in which the grapes were picked. 
This is important because wine grapes 
are an agricultural product, and weather 
conditions can have a significant effect 
on the wine.

The more expensive the wine, the more 
important the vintage. Everyday wines (in 
the $10-$15 range) are made from grapes 
that come from several vineyards over a 
wide area. (For example, if the label on 
a bottle says “California,” the grapes can 
come from anywhere in the state). If the 
harvest is not so good in one place during 

a particular year, the producer will find 
better fruit somewhere else. But if you’re 
buying wine from very specific regions or 
vineyards, it’s worth looking up the qual-
ity of that year’s harvest.

Q: What is an “appellation?”
— Sonia R., Estero

A: An appellation is a legally des-
ignated wine-growing region. They are 
fairly large geographical areas divided 
into “subappellations” of various sizes For 
example, if a bottle label says “Cabernet 
Sauvignon Napa Valley,” the grapes can 
come from anywhere in that area. But 
Napa is divided into subregions such as 
Yountville, Rutherford, Diamond Moun-
tain, etc. And those may be further sec-
tioned off into single vineyards or even 
blocks within vineyards. A label might 

say, “Napa Valley Diamond Mountain 
Miss Lil’s Vineyard.” The more specific a 
wine is to a place, the finer — and more 
expensive — it’s likely to be.

Q: Does the shape of a wine glass really 
make a difference?

— Lou B., Bonita Springs
A: Absolutely. Wine glasses are made 

in various shapes to accomplish certain 
purposes. The deep broad bowl of a red 
wine glass, for instance, allows us to swirl 
the wine sufficiently to release the flavor 
and aroma components. They narrow 
toward the top to channel those aromas 
to the nose. And, since we taste flavors 
(sweet, salt, sour and bitter) at different 
places on our tongues, different shapes 
direct what we drink to the right places. 
A white wine glass may be a bit taller and 

narrower, because of the more delicate 
nature of the flavors and aromas. 

Q: Why is wine stored in oak barrels?
 — Robert A., Fort Myers

A: Oak is to wine what spices and 
seasoning are to food. When winemak-
ers decide to ferment or store wine 
in oak barrels, they’re adding several 
important flavors and characteristics 
to the juice. People write whole books 
on what oak does to wine, but basically 
the flavors that the juice soaks up from 
the barrel are determined by where the 
wood comes from (France and Amer-
ica supply most of the barrels used in 
winemaking), and how the barrels are 
toasted on the inside. Wine barrels are 
made over flame, because heat makes 
the wood staves flexible so they can be 
bent into shape. Winemakers order bar-
rels with light to heavy toast, depending 
on the flavors they want to extract. And 
then, of course, there’s the decision of 
how long to leave the wine in barrels. 
Some Spanish wines stay in barrels for 
decades before they’re released.

Sample widely. Send your questions to 
me at vino@floridaweekly.com. ■

— Jerry Greenfield is The Wine 
Whisperer. He is creative director of 
Greenfield Advertising Group and his 
book, “Secrets of the Wine Whisper-
er,” is available through his website or 
on Amazon. Read more about wine at 
winewhisperer.com. 

jerryGREENFIELD
vino@floridaweekly.com

Located At:
2555 Tamiami Trail North, Naples, FL 34103

Celebrate Father’s 
Day With Us!

Fathers receive a FREE appetizer with 
purchase of entree. Choose from gyoza, 

seaweed salad, edamame or shumai. 
Offer valid on Sunday, June 21, 2015 only.

New Seasonal Hours: 5-10 p.m.
Happy Hour: 5-7 p.m.

naplesfujiyama.com  239.261.4332

25% OFF 

SELECT BOTTLES OF 

WINE THROUGH 

JUNE 30!
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700 Fifth Avenue South 
Naples, Florida 34102 

Reservations 239.659.7008 VerginaRestaurant.com
Like us on Facebook @VerginaRestaurantNaples

lunch menu
Healthy Mediterranean Food

$10.95
Per Person

Main Course and

Soda, Coffee or Iced Tea

Served Daily 11:30am-3:00pm

15% 
OFF

Cannot be combined with
any other offer or promotion.

Expires 6/30/15. 
Bring in or scan coupon 

on your cell phone.

REGULAR
LUNCH & 
DINNER 
MENU

on Food & Beverage

CUISINE
The taste of summer

Mangos, lychees, avocados and other tropical fruits are a sure sign of the season
BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

We Floridians tend to have a different 
take on a lot of cultural standbys: We 
don’t have porches, we have lanais. We 
don’t just have summer thunderstorms, 
we have deluges and even hurricanes. 
And while folks in the rest of the coun-
try chase deer from their tender summer 
berries and squash, we battle squirrels 
that want to contaminate our bumper 
crop of mangos. Our northern neighbors 
keep the country steadily supplied with 
strawberries, cucumbers and tomatoes 
through summer, and we get to enjoy 
exotic backyard fruits that are less in 
demand elsewhere. 

Mangos are a perennial favorite, but 
what about lychees? Jackfruit? Sapodil-
las? Mamey? Avocados? They can be dif-
ficult to find in grocery stores, but that 
doesn’t mean the rest of us don’t have 
kitchen counters piled high with ripen-
ing fruit picked off our own trees.

Andrea Grace, the 
adult education coor-
dinator at Naples 
Botanical Garden, has 
a soft spot for tropical 
fruit because it gives 
Floridians a horticul-
tural advantage.

“Tropical fruits in 
summer, vegetables in 
winter — we can have fresh produce all 
the time,” Ms. Grace says.

Growing your own fruit, however, 
isn’t as easy as just plugging in a tree 
from a local home store, though they 
actually have some really great variet-
ies these days, says NBG horticulturist 
Brian Galligan. It’s important to research 
which trees will satisfy all your desires, 
he adds, because it’s easy to go wrong 
when so many varieties come from dif-
ferent geographical regions. Often, it’s a 
matter of taste.

“The last thing you want to do is buy 
a cultivar without doing research on it,” 
Mr. Galligan says. “Talk to the grower, 
read the ticket and do some research.”

For example, mangos from Southeast 
Asia are often intended to be eaten 
green or to add tartness to savory dishes. 
The flavor profile of a Thai variety of 
fruit and its ripening period can be quite 
different from what gardeners in Florida 
are seeking.

Another popular fruit in the area are 
lychees, which are native to China and 
have a sweet, tangy flavor and are often 

enjoyed raw. They come neatly pack-
aged in a tough, but easily removed husk 
that reveals a white nubbin of flesh sur-
rounding a dark seed. Over recent years, 
crafty chefs and bartenders have started 
incorporating them into cocktails and 
desserts. 

An added bonus, Mr. Galligan says, is 
that lychee and mango trees are beauti-
ful trees that can provide shade and are 
particularly attractive when they bloom.  

They should, however, be regularly 
trimmed back to maintain the quality 
of the fruit and promote growth. “And 
they always need to be in full direct sun, 
especially lychees and mangoes,” Mr. 
Galligan says. The tree should top out 
at about 10 feet, which reduces the need 
to feed it, enables easier harvesting and 
results in fewer, but better, fruit, he adds.

Avocados are another favorite tropi-
cal fruit, but one that many people think 
can’t be grown in Florida. Most varieties 
that are grown locally don’t have the 
same texture and flavor as Hass avo-
cados, which have dense, creamy meat 
and are notoriously difficult to cultivate 
here. But there are other varieties from 
Central America that are similar to Hass 
and are more easily cultivated in Florida. 
Brogdens and Bacon cultivars are a good 
choice for backyards.

Other fruits that are delicious but not 

as widespread are sapodillas, mamey, 
carambola and jackfruit (which tastes 
like Juicy Fruit gum), all of which thrive 
in South Florida and are great additions 
to any fruit collection, Mr. Galligan says. 

Naples Botanical Garden and Collier 
County Extension Services host a tropi-

cal fruit sale that includes educational 
presentations starting at 9 a.m. Saturday, 
July 19, at the Garden. Admission is $15. 
Reservations are recommended and can 
be made by calling the Garden at 643-
7275. For more information, visit collier.
ifas.ufl.edu.  ■

Horticulturist Brian Galligan at Naples 
Botanical Garden with a handful of lychees.

GRACE

RABEN

Pickled Mango
Chef Jack Raben of the Fogge Café at Naples Botanical 

Garden uses this on his Cuban sandwiches.
1 cup sugar
2 cups water
1 cup rice vinegar or any white vinegar
2 chilis, serrano, Fresno or jalapeno 
peppers, finely diced
6 mangos, peeled and sliced 1/8 inch 
thick
1 sprig fresh mint
Combine sugar, water, vinegar and peppers and bring to a simmer until sugar 

has dissolved. Turn off heat, add mint and steep like tea until cooled to room 
temp. Add mango and let sit for 24 hours.

Mango Mustard Sauce
Chef Raben recommends this with chicken, seafood and 

pork. The café catering menu for special events at the Garden 
has fried smoked gouda balls served with the sauce.

1 mango, diced ½ inch
3 TBS local honey
1 TBS Dijon mustard
Sauté the mango in honey until soft. Salt lightly and puree in blender with Dijon.

Avocado Lime Sorbet 
This recipe from savvyvegetarian.com was prepared as part 

of a recent Avocado 101 class taught at the Garden. 
½ to 1 cup sugar
1 TBS lime zest
2 cups ripe avocado (about 3 fruits)
2/3 cup fresh lime juice (about 3 limes)
1 cup water
Process sugar and zest in food processor for 2 minutes. Add avocado, limejuice 

and water and process until smooth. Strain mixture and discard solids. Cover the 
bowl and freeze for 2 hours. Return to food processor and process until smooth. 
Repeat freezing and blending two more times, then freeze for one to eight hours. 
Best if served within 24 hours.

Carambola Walnut Bread
2 cups flour        1 ½ tsp baking powder
½ tsp baking soda           2/3 cups sugar
¼ cup vegetable oil  2 eggs
3/4 cup orange juice   1 cup chopped walnuts
1 cup carambola, seeds removed, diced
Combine flour, baking powder, baking soda and set aside. Cream together sugar, 

oil, eggs and orange juice. Add to dry ingredients, a little at a time. Fold in nuts and 
carambola. Bake in a well-greased pan at 350 for 45-50 minutes.

Source: Sarasota Extension Service
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ALL Tommy Bahama
Beach House 

Collection 

50% OFF

D I S T I N C T L Y  N O R R I S

E N D  O F   S E A S O N
SALES EV ENT

QUALITY BRAND NAMES AT UNBEATABLE PRICES!

H U R R Y  I N  T O D AY  F O R T H E  B E S T  S E L E C T I O N S!

DRASTIC
REDUCTIONS
on name brand
FURNITURE

Just to name a few!

FORT  MYERS
14125 S. Tamiami Trail, Fort Myers, FL 33912

239.690.9844

SAN IBEL
1025 Periwinkle Way, Sanibel, FL 33957

239.579.0412

NAPLES
5015 Tamiami Trail N., Naples, FL 34103

239.263.0580

SARASOTA  (Coming Soon)
8001 S. Tamiami Trail, Sarasota, FL 34231

941.556.0501

BEACH HOUSE EVENT
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      CALL US TODAY! 1.866.657.2300

Sunday Open Houses  Open 1-4pm*
Visit www.c21sunbelt.com to view ALL open houses with photos!

*UNLESS OTHERWISE NOTED

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Bonita Lakes Home - Enjoy the Relaxed Atmosphere
Pristine 3/2, 18 month old home in Bonita Lakes natural
gas community with extensive options. A must see!

$548,995
1-866-657-2300 800BS019246.

BONITA SPRINGS

Beautiful Isles of Capri Top Floor Condo
Spectacular river/gulf view in the immaculate, fully updat-
ed 2/2 condo in the most desirable La Peninsula commu-
nity. $508,000
1-866-657-2300 800NA017666.

NAPLES

Verandah Golf Course Home
3 Bed 2.5 bath over 3000sf. Perfect entertaining home on
large lot overlooking 10th hole.  New AC. $499,000
1-866-657-2300 800FM001769.

FORT MYERS

Live On Great Marco River
2 bed 2 bath fully updated view of the gulf of Mexico 3rd
floor unit gated community to many amenities to mention.

$497,000
1-866-657-2300 800NA045272.

NAPLES

Gulf Access Pool Home Sweeping Views
You will love the palm tree-lined street of this gorgeous
neighborhood.  Open concept kitchen & family area. 3/2/3.

$449,900
1-866-657-2300 800CC029452.

CAPE CORAL

Newly Remodeled Gulf Access Pool Home
Starting with entry amongst the beauty of the lush land-
scaping, you will enter through double French doors.

$449,500
1-866-657-2300 800SS030240.

CAPE CORAL

One Acre Waterfront New Construction
Beautiful 3 BR, 2 BA custom residence, 100' of open
access canal frontage with dock, pebble pool, 9.5' ceil-
ings,. $429,000
1-866-657-2300 800PI011030.

BOKEELIA

Gated Community Close to Beaches
Relax out on the oversized lanai and pool area.  This
immaculate 3 bedroom 2 bath home is finished in neutral
colors. $425,000
1-866-657-2300 800FM033181.

FORT MYERS

Waterways 3 bedroom Lakefront Beauty
3 bedroom/2 bathroom/3 car garage. Hurricane
shutters/heated pool/gorgeous long lake view. Tile
throughout the home. $399,000
1-866-657-2300 800NA016460.

NAPLES

Custom Built in 2009
Custom build in 2009. A must see. Extraordinary house.
On oversized lot. 5 bed 4 bath, walk in closets, Jack and
Jill bathrooms. $381,000
1-866-657-2300 800LE014361.

LEHIGH ACRES

Sits On A Large Corner Lot 4 Bed Plus Den
This home sits on a large corner lot and features 4 bed-
rooms plus DEN Home offers great room with dining area.

$379,900
1-866-657-2300 800SS046271.

FORT MYERS

Gorgeous Home in Heron Creek
This immaculately maintained 3/2/2 custom pool home is
located in a gated, golf course community. $379,800
1-866-657-2300 800CH210852.

NORTH PORT

Gorgeous Pool Home - Daniels Preserve
The home is surrounded by lush landscaping that leads to
the front entryway. The large open family room.

$375,000
1-866-657-2300 800SS005081.

FORT MYERS

Horse Ranch/Farm between Clewston/Labelle
Horse ranch/farm between Clewston/Labelle. Large cus-
tom built barn. 4200 sq ft house 4 bed/4.5 baths. 2 car
garage. 22.20 acres. $375,000
1-866-657-2300 800LE001907.

LABELLE

Gulf Access Waterfront
2/2 home on deep water canal with gulf access on a large
lot, second floor has large master bedroom &, bath.

$359,900
1-866-657-2300 800PI045930.

ST. JAMES CITY

A Fabulous Boating Life Style Awaits You
Move in ready! 3/2 all new updated kitchen, great room,
impact glass windows. Deep water direct access canal.

$349,900
1-866-657-2300 800CC031790.

CAPE CORAL

New Colony Lakes Listing
Perfect family home just listed in the desirable Colony
Lakes Subdivision, This freshly painted home has 3173 sq.
ft. $349,000
1-866-657-2300 800FM014118.

FORT MYERS

SW Cape Surfside Location.
Gulf access home off Surfside on a 3 lot site.  3 bedroom,
2.5 bath, pool, boat dock and lift! $339,900
1-866-657-2300 800CC023949.

CAPE CORAL

Gorgeous Danforth Lakes
A beautiful 4 bed/2.5 bath/2 car garage+den ~2 story
home is waiting for you!! 2918 sq. ft. of natural light &
bright! $339,900
1-866-657-2300 800FM032031.

FORT MYERS

3 Bedroom With Large Den Pool Home
Beautiful update home in SW Cape.  All assessments are
paid! Ready for immediate occupancy. Over 2500 sq ft.

$314,900
1-866-657-2300 800CC026349.

CAPE CORAL

JUNE 17TH 2015
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Call 866-657-2300

Stunning Pool Home with Pond View!
This stunning pool home with a beautiful view of the pond
will please the most discriminating buyer!!! $299,999
1-866-657-2300 800FM013789.

FORT MYERS

2 Bedroom w/Den in Cascades at Riverhall
All new appliances in this 2 bedroom with den. Crown
molding through most of the home, Volume ceilings. A
must see. $282,500
1-866-657-2300 800FM046091.

FORT MYERS

St. James City
This one bedroom one bath home has been beautifully
updated. Bathroom and master closet are spacious.

$275,000
1-866-657-2300 800PI068304.

ST. JAMES CITY

4 Bed 2-1/2 Bath Home on 1.65 Acres!
Beautiful 2 story with wood floors, cathedra ceilings,
screened lanai, 24x30' storage barn, room for a pool or
horses. $275,000
1-866-657-2300 800PI032624.

ST. JAMES CITY

Hidden Gem Excellent Location
Wonderful 4/3 w/den pool home features cozy wood burn-
ing fireplace, gourmet island kitchen w/quartz counters. A
must see! $269,900
1-866-657-2300 800CC033648.

FORT MYERS

NW Cape Gulf  Access 3/2 Built In 2000
Gulf access 3/2.  Tile floors through-out.  New A/C and
well pump 2012. Great room floor plan.  One owner prop-
erty. $254,900
1-866-657-2300 800CC031260.

CAPE CORAL

Spacious 5 Bedroom Executive Home
Large single family home located in the sought after Coral
Lakes subdivision with so many amentias to enjoy!

$249,900
1-866-657-2300 800CC033084.

CAPE CORAL

Have Horses? Love the Country Life?
2/2 Jim Walter design wood frame home on pilings
w/metal roof. 2 large out buildings on 5 acres. Just needs
TLC. $249,500
1-866-657-2300 800NA018063.

NAPLES

Pineland 3/2 Turnkey
Wonderful home closed to Marina, Golf Course and
Restaurant.  Home is turnkey and beautifully furnished.

$229,900
1-866-657-2300 800PI008903.

BOKEELIA

St. James City 1.6 Acres
Two bedroom 1 bath on 1.6 acres just south of Pine Island
Center. Lots of tropical fruit trees, well maintained home.

$225,000
1-866-657-2300 800PI003751.

ST. JAMES CITY

Custom Home on 2 Lots!
3/2/2 home over 1700 sq ft inside. Split floor plan with
custom kitchen. $209,900
1-866-657-2300 800CH212172.

PORT CHARLOTTE

Custom Built Pool Home on 1/2 Acre
Home offers heated pool under screen,  inside has a large
living area that will not disappoint. Has home generator.

$209,000
1-866-657-2300 800LE054726.

LEHIGH ACRES

Gorgeous Home
Lush tropical landscaping leads to home with diagonal tile
in the formal living room, family room and kitchen.

$195,000
1-866-657-2300 800SS013633.

CAPE CORAL

Beautifully Upgraded on an Oversized Lot
No expense has been spared from the $38 per sq ft Italian
tiled flooring, Brookwood kitchen cabinets, granite coun-
ters, $190,900
1-866-657-2300 800SS011979.

LEHIGH ACRES

You Have To Come & See A Must!
Beautiful well maintained home on a quiet street.. This 4
bed/2.5 bath all tile, metal roof & full house alarm system,
screened lanai. $189,250
1-866-657-2300 800LE001538.

LEHIGH ACRES

2 Bedroom, 2 Bath. Direct Access Condo
While this condo does not sit directly on the canal you do
have a lovely water. $189,000
1-866-657-2300 800CC011296.

CAPE CORAL

Pristine North Port Estates Pool Home
3/2/2 with beautiful landscaping, great room, cathedral
ceilings, hurricane shutters. Scenic & peaceful!

$184,900
1-866-657-2300 800BS017957.

NORTH PORT

Large 3 Bedroom Home Just Renovated
Has extra room for 2nd den or office and loft in addition to
3 bedrooms and 2 1/2 baths. New tile and new carpet.

$184,000
1-866-657-2300 800SS032161.

CAPE CORAL

Rare Kelly Greens 3rd Floor End Unit
Come see this oversized condo on the top floor with a
magnificent view of lakes and golf course. $182,000
1-866-657-2300 800FM026157.

FORT MYERS

Colonial Country Club Egret Model
Desirable Colonial Country Club carriage home.

$179,900
1-866-657-2300 800FM024642.

FORT MYERS

Rare 2nd Floor 2+Den, 2 Full Bath
Rare 2nd floor 2+den, 2 full bath, 1,196 SqFt, end unit
condo in Bella Terra, Estero unit features upgraded tiles.

$179,900
1-866-657-2300 800BS057015.

ESTERO

2005 Greatroom Home
1400 Square Feet, Spacious Master suite opens to
screened lanai,  Quick access to Pine Island Road.

$179,900
1-866-657-2300 800CC059796.

CAPE CORAL

Turnkey Furnished - Oversized Pool Home
3 bedroom, 2 bath, 2 car garage. New septic, appliances
and roof. Comes with Home Warranty. $178,800
1-866-657-2300 800CH210675.

PORT CHARLOTTE

Pool Home Ready for New Owner
1450 Sq ft under air, 3 bed 2 bath split floor plan, pool,
convenient location. $169,999
1-866-657-2300 800CC032816.

CAPE CORAL
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Premium Unit in Gulf Harbor Yacht Club
This is a must see! Spacious, 3/2 second floor condo
w/vaulted ceilings and a view of the golf course. Many
amenities. $167,900
1-866-657-2300 800BS030590.

FORT MYERS

Gorgeous Community Pool
Excellent community area, 2/2/2 In Port Charlotte the
Heritage Oak Park. $166,900
1-866-657-2300 800CH053782.

PORT CHARLOTTE

Bokeelia 2/2
Neat & clean 2 bedroom 2 bath home in Bokeelia.
Spacious living room, kitchen and Florida room.

$159,000
1-866-657-2300 800PI064563.

BOKEELIA

Investment Tri-plex in Fort Myers Shores
Great investment property.  All units rented, close to shop-
ping, good monthly income.  Roof, windows and a/c.

$155,000
1-866-657-2300 800FM005287.

FORT MYERS

2nd Floor Condo - Gated
Gated community. 3/2 second floor condo with many
amenities. 1 car garage, area pool, and more! Come see it
today! $152,900
1-866-657-2300 800SS016927.

CAPE CORAL

Stunning Water Views From The 2nd Floor.
This is a 55+ community! Spacious 2 bedroom 2 bath
condo located in the center of Cape Coral. $149,900
1-866-657-2300 800CC026388.

CAPE CORAL

Gulf Access Condo - Stunning
Free boat dock space. Totally remodeled! Newer kitchen
cabinets, granite countertops, and more! A must see!

$142,900
1-866-657-2300 800CC032092.

CAPE CORAL

4 Bedroom Home w/Fence
What a great home in highly desired Lehigh Acres. Tile
flooring, large shed, & fenced yard. Surrounded by woods
& nature. $142,500
1-866-657-2300 800LE033475.

LEHIGH ACRES

Meticulously Maintained Salt Water Access
Many new features added after Hurricane Charley.
Dock/lift w elect. Spectacular views of the 80' seawall-fin-
ished canal. $139,900
1-866-657-2300 800CH211938.

PORT CHARLOTTE

2/2 Close to CC Bridge & Beaches
Built in 2005-hurricane windows. Great location College &
Southpointe Move in ready condition $139,900
1-866-657-2300 800FM322317.

FORT MYERS

Pine Island Cove Gulf Access Waterfront!!!
2/2 home with gulf access via lift, low HOA fees on only
$65.00 per month, community pool, spa, boat ramp, stor-
age. $137,000
1-866-657-2300 800PI009164.

ST. JAMES CITY

Lovely 2 Bedroom/bathhroom Townhouse
In a peaceful Newport Glen Community
Come check it out. $135,000
1-866-657-2300 800FM024292.

FORT MYERS

Affordable Gateway Condo with 2 Car Garage
Great 3 bedroom 2 bath - First floor condo with 2 car
garage located in Champions Green in Gateway. Warm
getaway in SW FL. $134,000
1-866-657-2300 800CC011156.

FORT MYERS

Attractive and Spacious
Townhome investor cant miss the great opportunity.

$134,000
1-866-657-2300 800FM023761.

FORT MYERS

Beautiful and spacious Townhome
is located right at the center of everything.
Come Check it out $134,000
1-866-657-2300 800FM023394.

FORT MYERS

Community Living in a Country Setting
3/2/2 in a gated community of Jubilation. in Immokalee
close to Seminole Casino & Alligator Alley. $131,000
1-866-657-2300 800LE012998.

IMMOKALEE

Great Home in Lehigh
Nice 3B 2B home  located in Lehigh. Large great room
open to the kitchen w/sliders leading to the backyard, tile
floors. $129,000
1-866-657-2300 800LE014140.

LEHIGH ACRES

Lots of Space 3/2/2 + Den
3 bedrooms plus den 2 bath 2 car garage very spacious a
must see home. $125,000
1-866-657-2300 800LE030072.

LEHIGH ACRES

This Home Won't Last
This home has been freshly painted and has brand new
carpet with a kitchen pantry and new appliances.

$124,900
1-866-657-2300 800SS022258.

LEHIGH ACRES

3 Bed/2 Bath Home Awaiting New Owners
A picture perfect home sitting on .23 acre fenced yard is
waiting for you. Home is being sold with all kitchen appli-
ance. $122,500
1-866-657-2300 800LE033710.

LEHIGH ACRES

Great Opportunity in a Great Neighborhood
Great opportunity to buy in a great neighborhood.
Beautifully upgraded kitchen. Will not last, call now for a
showing. $120,000
1-866-657-2300 800SS010990.

CAPE CORAL

Single Family Home
in 1/2 Acre Fenced Lot !!! $119,900
1-866-657-2300 800FM057527.

LEHIGH ACRES
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Turnkey Furnished Pool Home
2/2/1 just a few minutes to Murdock, Town Center Mall,
restaurants & shopping. Enjoy the FLA lifestyle in this pool
home! $114,900
1-866-657-2300 800CH209781.

PORT CHARLOTTE

Exceptional Remodeled Gulf Access Condo
Beautiful kitchen with white raised panel cabinets and
granite countertops, and expansive tray ceiling.  Formal
dining. $114,900
1-866-657-2300 800CC059249.

CAPE CORAL

Freshly redone 3/2/2 in SW Lehigh
This First Home Builders home offers 3 bedroom, 2 baths
and a 2 car garage. $112,500
1-866-657-2300 800LE027202.

LEHIGH ACRES

Sail Boat Water-Retirement Heaven!
Charming, well maintained mobile home on 2 corner lots.
Furnished, move-in ready! $99,900
1-866-657-2300 800CH207745.

PORT CHARLOTTE

This Turnkey Condo Won't Last
Great investment property, Second home or primary resi-
dence. 1st floor unit, fully furnished, sleeps up to four.

$99,500
1-866-657-2300 800SS023211.

FORT MYERS

Walk to Everything Manufactured Home
Two bed two bath, large two car garage, close to all shop-
ping, walking distance to everything. $84,500
1-866-657-2300 800PI011654.

ST. JAMES CITY

Spacious Fort Myers Condo
Location, Location, Location! 1 bedroom condo in South Ft.
Myers. Amenities galore! Act fast, this will not last!

$79,900
1-866-657-2300 800CC032873.

FORT MYERS

Well Appointed 3 Bed, 1.5 Bath Home
Located on one of the most peaceful streets in all of Port
Charlotte. Open Floor Plan. $79,900
1-866-657-2300 800CH208140.

PORT CHARLOTTE

Cape Coral Riverfront
Simply the best! Gorgeous riverfront home. The best of
everything in this wide open floor plan. $1,850,000
1-866-657-2300 800FM024728.

CAPE CORAL

Looking for a Waterfront Lifestyle
In prestigious Whiskey Creek? Come watch manatees
playing in your own back yard! $1,600,000
1-866-657-2300 800FM028672.

FORT MYERS

Recently Constructed, Turn-key Luxury Home!
4/4. 3000+ sq/ft. Home office, infinity caged pool w/spa, in
pool bar, outdoor kitchen, lift/dock, and much, more! WOW.

$1,100,000
1-866-657-2300 800CC017294.

CAPE CORAL

10 Acres On Caloosahatchee River
Scenic river views. Deep water protected boat dockage.
For horse lovers there is a 2 stall barn with tack room.

$860,000
1-866-657-2300 800CC024756.

FORT MYERS

Views of Sanibel, the Sound, and Intracoastal
Only 5 minutes to open water at the southernmost tip of
Pine Island across from Sanibel Island. Totally remodeled.
WOW! $749,000
1-866-657-2300 800SS025152.

ST. JAMES CITY

Island Estate
Island estate, horse ranch, botanical garden....it's large
enough to do all of this and more. 22 beautiful fenced
acres. $699,000
1-866-657-2300 800PI046750.

ST. JAMES CITY

Direct access Pool Home In SW Cape
Only minutes to intercoastal waterway. Only minutes to
ICW, this home is nestled in a tropical setting. $600,000
1-866-657-2300 800CC063235.

CAPE CORAL

Stunning Gulf Access Pool Home
Gorgeous entry way leading to large great room with 15'
high ceilings, crown molding, tile floors, solar tinted win-
dows. $569,000
1-866-657-2300 800SS029463.

CAPE CORAL

Live on the Golf Course...
Spectacular views of the golf course and sunsets! Large
island kitchen with wood cabinets, granite counter tops &
more. $559,000
1-866-657-2300 800CC023340.

FORT MYERS

Calling All Fishermen
This home sits on a huge double with open water views.
Some of the best fishing and boating in the world.

$550,000
1-866-657-2300 800PI026899.

MATLACHA

Beautifully Maintained in Wildcat Run!
This home offers a bright and open floor plan and is situ-
ated on an oversized estate lot overlooking the 6th green.

$550,000
1-866-657-2300 800BS027245.

ESTERO

Waterfront Paradise!! 2 Story Home
Stunning views of Matlacha Pass from almost every room
of the house. $550,000
1-866-657-2300 800CC016819.

MATLACHA


