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The Memorial Day weekend typically 
means crowded conditions on Florida 
waterways. The Save the Manatee Club 
cautions the boating community to keep a 
look out for manatees.

“Collisions with watercraft are the lead-
ing cause of all manatee deaths in Florida, 
when a cause of death can be determined,” 
says Patrick Rose, aquatic biologist and 

executive director of the club.
A swirl on the water’s surface often 

signifies the presence of a manatee just 
below the surface, and sometimes the tip 
or a tail or nose can be spotted above the 
surface. But even under the best condi-
tions, manatees are often difficult to spot 

SEE MANATEES, A21 

On the water this weekend? Watch for manatees

DRIVING
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BACKROADS
AR FROM THE STATE’S POPULAR COASTLINES 
on three hot, bright days in May, I was 
sent on assignment to drive south cen-
tral Florida’s network of state, coun-
ty and city roads in my green 1999 
Honda Civic. Backroads were loosely 
defined as unfamiliar places and a 

state of mind, and where I traveled were often 
places of stark and sometimes ruined beauty or 
ugliness, endless skies, crumbling tourist des-
tinations, blink-and-you’ll-miss-it towns, fried 
whole catfish and other fine food, and unofficial, 
backroad histories and stories as told by people 
who live along the way. Here is where I went and 
what I found. 

State Road 82
HEADED SOUTHEAST FROM FORT MYERS ON STATE 

Road 82, loosely grouped homes, some of them 
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WWII vet Joseph 
Mitchell, 89, rests in 
front of his home
in Harlem.

Lady Red welcomes
visitors to Uncle Joe’s
store in Moore Haven.

Derby Day to-dos
Watching the Run for 
the Roses, and more fun
around town. C21-23  

Need a pal?
Foster organization has more
than a few to choose from 
for your next furry friend. A22  

A day with Weegee
Street photographer’s shots
of life and death on exhibit
at The Baker Museum. C1  

Taking the plunge
The cost and considerations 
of getting a pool. B1 

TORRELL VINSON / COURTESY PHOTO
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COMMENTARY 
Travesty

In eight years of column writing, I’ve 
never used the word travesty — not once. 
I’m proud of that fact. The word has been 
employed so frequently that often it rings 
with a tone of useless hysteria.

But now let me aim the word as an 
accusation at some people who were 
born with good brains and functioning 
bodies into comfortable families and who 
obtained stellar positions in American 
society as a result.

Let me aim the word at people who 
now run government agencies regulating 
the transplant of hearts, lungs, kidneys, 
the pancreas, intestines and other organs 
into the living and dying, out of the newly 
dead and willing.

They’re not doing their jobs, and that’s 
killing other people.

Here’s the problem, revealed in a 
ground-breaking and comprehensive 
story last week by a Florida Weekly inves-
tigative journalist, Athena Ponushis: Less 
than 1 percent of those who agree to be 
organ donors ever get to help others live 
on after their own deaths. 

Here’s the reason.  Officials at the U.S. 
Department of Health and Human Ser-
vices, supported by the Health Resources 
and Services Administration, the Centers 
for Medicare & Medicaid Services, and 
three or four other agencies are commit-

ting a travesty: They’re lying about why 
less than 1 percent of the newly dead can 
help the organ-needy ill carry on.

That’s what the word travesty means: a 
falsehood. A lie.

And it’s not just government officials, 
who blame the problem on doctors, claim-
ing they ultimately get to choose which 
organs and how many they use. No. Some 
doctors working in hospitals and hospital 
emergency rooms are also committing 
a travesty — they too are lying — about 
why they watch more than 6,000 patients 
die each year simply because the organ 
they needed wasn’t available, when in fact 
it probably was available, but remained 
ignored by too-comfortable professionals 
and bureaucrats. The doctors blame it on 
the bureaucrats.

As it stands, if you don’t die in a hospi-
tal with all systems working — meaning 
if you are brain dead before your body 
is plugged into the machines that keep 
organs working — doctors won’t recover 
them. Why? Because if a transplant fails, 
the government agencies might shut them 
down.

Meanwhile, the U.S. Department of 
Health and Human Services, and its divi-
sion heads, refuse to let the prescribed 
success rate for transplants drop below 
95 percent.

Add to that, this problem: There is 
no official encouragement to emergency 
workers to get people newly dead into a 
hospital. As a result, if you’re dead at the 
scene you’ll get left on a gurney until the 
crew cleans up, then transported directly 
to the morgue — and nobody is think-

ing about the kid or the young parent in 
desperate need of a kidney or a heart or a 
lung, who will die without it.

As a result, Ms. Ponushis reports, out 
of  70,892 people who died in Florida last 
year, only 572 became organ donors. And 
in 2,576 traffic fatalities, only 118 became 
organ donors.

Who are the bureaucrats creating this 
mess? 

Sylvia Mathews Burwell is the direc-
tor of the U.S. Department of Health 
and Human Services, in charge of the 
whole system. Her annual salary, paid 
by organ donors and other taxpayers, is 
about $200,000 a year. A West Virginian 
and the daughter of a doctor, she used to 
be president of the Walmart Foundation, 
and before that of the Bill and Melinda 
Gates Foundation.

Mary Wakefield, director of the Health 
Resources and Services Administration 
within the Department of Health and 
Human Services, is a nurse with a Ph.D. 
and a salary in the six figures, like Bob 
Walsh, who heads the Division of Trans-
plantation.  

There are a few other salaries worth 
mentioning, too, because they suggest 
that the people who are sometimes let-
ting other people die by their complacent 
acceptance of the status quo are living 
comfortably as they do it: For example, 
critical care and emergency doctors make 
about $271,000 to $281,000 a year on the 
average. Cardiologists come in at more 
than $351,000, with urologists averaging 
about $348,000 a year, according to Med-
scape.com. 

Most of these people, in my experience, 
are aggressively compassionate. But some 
are not doing their jobs.

It comes down to this: Those in need 
of organs, along with the newly dead 
and willing donors, have been robustly 
ignored by government bureaucrats and 
complacent doctors.

Organ donors are volunteers to the 
cause of life in the purest American and 
Western sense — based on the moral 
assumption that every single sentient 
human has a profound value that can’t be 
measured in any quantifiable way, and all 
of us are obligated to help each other.

You may be one of those volunteers. So 
am I. And so are 125 other million Ameri-
cans — 50 percent of all U.S. citizens age 
16 or older. We’ve agreed together that 
when we die, our organs should be used 
to save and enrich the lives of others.

For most of us volunteers, it says so 
on our driver’s licenses. That’s because 
when they come to take our organs, we 
probably won’t be around to confirm 
our willingness and discuss politics, 
religion, the baseball season, our invest-
ment strategies or the weather with 
them. 

And we’re fine with that. We think 
about it like this, don’t we? 

My mother and father made me to do 
some good in the world. And if the last 
thing I can do is contribute this heart, 
this lung, this kidney or anything else to a 
person who will die without it, then let’s 
get it on.

So the question now becomes, what are 
you bureaucrats going to do about it? ■
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The price of cheap labor

Manicures and pedicures aren’t usu-
ally news or fodder for commentary, 
but a blockbuster report in The New 
York Times has made them a compel-
ling issue.

Under the headline “The Price of 
Nice Nails,” the story cataloged the 
abusive treatment of workers in New 
York City’s ubiquitous nail salons. The 
story generated an enormous reaction; 
it highlighted the poignant juxtaposi-
tion of affluent women enjoying what 
once would have been a luxury, thanks 
to poor, exploited women with no 
other options. 

It is a tableau that doesn’t feel very 
American or very modern. We thought 
we had put the age of sweatshops 
behind us, but we hadn’t. It turns out 
that sweatshops are where New York 
City women go to get their mani-pedis. 

The Times story is, in part, about 
the ugly underbelly of immigration. 
The salons are what an industry that 
subsists on substantial illegal labor 
looks like. 

Census Bureau numbers say that 59 
percent of personal-appearance work-
ers are foreign-born, according to Ste-
ven Camarota of the Center for Immi-
gration Studies. By his estimate, about 
a quarter of those foreign workers 
are illegal, and judging by the Times 
report, the number is higher in New 
York City.

“Almost all of the workers inter-
viewed by The Times,” the report 
noted, “had limited English; many are 
in the country illegally. The combina-
tion leaves them vulnerable.”

Manicurists usually pay a fee of $100 
or $200 to begin working at a salon, 
and then work without pay for weeks 
or months, before finally getting wages 
— of perhaps less than $3 an hour, 
supplemented by tips. That’s assuming 
that the workers are allowed to keep all 
of the wages or the tips.

Their stories are heart-wrenching, if 
drearily predictable. These are women 
who often don’t know the language, 
don’t have any social support, have 
very few skills in an economy that 
increasingly demands them, and have 
little ability to complain about their 
working conditions, or anything else. 
What does anyone think is going to 
happen to them?

When politicians discuss immigra-
tion, it is usually in high-flying terms. 

Jeb Bush says that “immigrants create 
an engine of economic prosperity.” 
Politicians always talk of importing 
the best and the brightest from abroad. 
But New York City’s salons capture the 
tawdry reality of illegal immigration.

There is an economic upside to this 
dispensation. In this case, and in many 
others, illegal immigration is a subsidy 
for the upper-middle class that can 
enjoy cheaper services than it would 
if the country had a strictly legal labor 
market and lower levels of overall 
immigration.

No one wants to hear it, though. 
When Wisconsin Gov. Scott Walker 
suggested that the effect on wages of 
American workers should be the first 
concern in considering levels of immi-
gration, the political class recoiled in 
horror. Surely, one reason that salons 
can pay so poorly is that the supply of 
illegal workers is so plentiful. And this 
supply of labor must, at least at the 
margins, crowd out workers already 
here who might consider working in 
salons if pay and conditions were bet-
ter.

The New York Times exposed the 
price of nice nails — and of cheap 
labor. ■

— Rich Lowry is editor of the 
National Review.
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KPFT Houston, 45 years after domestic 
terrorist bombings, plays on 

“Pacifica Station Bombed Off Air,” read 
the Houston Chronicle’s banner headline 
on May 13, 1970. KPFT, Houston’s fledg-
ling community radio station, had been 
on the air for just two months when its 
transmitter was blown to smithereens. “An 
explosion which demolished the transmit-
ter of Houston station KPFT-FM (Pacifica 
Radio) was no accident and apparently the 
work of experts, authorities said today,” 
George Rosenblatt of the Chronicle wrote. 
“The blast occurred at 11 p.m. Tuesday. 
The station was playing ‘Alice’s Restau-
rant’ and at the precise moment of the 
explosion, Arlo Guthrie was singing, ‘Kill, 
kill, kill’ as he spoofed the draft.” 

The attack on KPFT was no spoof. 
Someone had placed dynamite and 
destroyed the transmitter. The KPFT staff 
and volunteers rebuilt the transmitter, 
and got the station back on the air — this 
time with a concrete-reinforced transmit-
ter shack. But by October, this time with 
15 sticks of dynamite instead of just one, 
the anonymous attackers again destroyed 
the transmitter. KPFT remains, to this day, 
thankfully, the only radio station in U.S. 
history to have been blown up. 

Recovery from the second, more seri-
ous blast took longer. When the station 
went back on the air in January 1971, Arlo 
Guthrie was there in Houston, picking 
up where he left off, finishing his famous 
song “Alice’s Restaurant” in person. KPFT 
had been blown up twice, but the bomb-
ers did something for KPFT that, with no 
marketing budget, it couldn’t have done 
on its own: The station was blasted into 
the consciousness of the potential listen-

ing audience in Houston. 
An investigation after the bombings led 

to the conviction of Jimmy Dale Hutto, 
the Grand Dragon of the local Ku Klux 
Klan. Hutto said blowing up KPFT was 
his proudest act. When you consider the 
Pacifica Radio network and its rich his-
tory, it is no surprise that a hate group like 
the KKK would target it. Pacifica Radio 
provides a forum for people to speak for 
themselves, breaking down stereotypes 
and caricatures that fuel hate.

Pacifica Radio was founded by Lew 
Hill, a pacifist who refused to fight in 
World War II. When he came out of a 
detention camp after the war, he said the 
United States needed a media outlet that 
wasn’t run by corporations that profit 
from war, but instead run by journalists 
and artists — or as the late George Gerb-
ner, former dean of the Annenberg School 
for Communication at the University of 
Pennsylvania, said, not run by “corpora-
tions with nothing to tell and everything 
to sell that are raising our children today.”

KPFA, the first Pacifica station, began 
in Berkeley, Calif., on April 15, 1949. Paci-
fica Radio tried something no one thought 
would work: building a network based on 
the voluntary financial support of individ-
ual listeners, a model later adopted by all 
of public radio and television. The Paci-
fica network grew to five stations: KPFA 
in Berkeley, KPFK in Los Angeles, WBAI 
in New York, WPFW in Washington and 
KPFT in Houston.

The Pacifica network broke important 
stories and never shied away from con-
troversy, especially when covering social 
movements. Luminaries from the civil 
rights movement, like Paul Robeson and 
Harry Belafonte, were regularly heard 
on the airwaves. African-American writer 
James Baldwin was broadcast debating 
Malcolm X on the value of nonviolent sit-
ins. WBAI in New York City sent reporter 

Chris Koch to North Vietnam in 1965 as 
the first U.S.-based reporter to cover the 
war from the North. Musicians like Bob 
Dylan and Jerry Garcia of the Grateful 
Dead got their first over-the-air broad-
casts on Pacifica stations. 

Forty-five years after the bombings, 
KPFT continues to broadcast in Houston, 
serving the public as a beacon of alter-
native perspectives and a hub of local 
news and culture. Some say the bombings 
weren’t aggressively investigated because 
of the close relationship between the local 
KKK and the Houston police. Today, we 
are facing a crisis of racial profiling and 
police targeting communities of color 
with seeming impunity. While there has 
been a significant spike in hate-group 
activity since Barack Obama was elected 
president, more significant and endur-
ing change haFive years before the first 
bombing of KPFT, on Feb. 26, 1965, Martin 
Luther King Jr. spoke at the Temple Israel 
of Hollywood in California, saying, “The 
arc of the moral universe is long but it 
bends toward justice.” He went on, “We 
shall overcome because William Cullen 
Bryant is right: ‘Truth crushed to earth 
will rise again.’“ KPFT, Pacifica’s radio 
station in Houston, was crushed to earth, 
twice in 1970. But it rose again and again, 
and has been using the public airwaves to 
help bend that arc of the moral universe 
toward justice, for 45 years. ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily international 
TV/radio news hour airing on more than 
1,300 stations. She is the co-author, with 
Denis Moynihan, of “The Silenced Major-
ity,” a New York Times best-seller.
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PROFILES IN PARADISE
Role with Gulfshore Playhouse gives financial manager her ‘theater fix’

The transition from a life in the per-
forming arts to a business owner in the 
financial services industry can’t be easy, 
but that’s exactly what Tennille Sevigny 
has been able to do. She and her hus-
band Aaron own of Acadia Wealth Man-
agement, and she serves on the board of 
Gulfshore Playhouse.

Tennille grew up in Norristown, Pa., 
about 20 miles northwest of Philadel-
phia. Her father owned a direct-mail/
marketing business, and her mother 
spent most of her time chauffeuring 
Tennille and her older sister to assorted 
extra-curricular activities.

Tennille juggled dance, piano and 
tennis lessons until age 11, when she 
decided to focus on ballet. At 14, she 
was accepted into the esteemed School 
of American Ballet, the official school 
of the New York City Ballet. Her high 
school education became a combina-
tion of classes at Professional Children’s 
School in Manhattan and certain courses 
on “correspondence,” meaning she was 
responsible for learning the material, 
handing in assignments and taking tests 
on set deadlines but only meeting with 
a teacher once a week. This college-
prep approach allowed her to complete 
four years of high school in three years 
while taking advanced classes at SAB. 

She danced on-stage with a few major 
ballet companies before stress fractures 
on both of her shins took her away from 
dancing for several months.

At age 18, she moved on to other 
forms of dance and continued her col-
lege education while working as a live-
in nanny with a family on the Upper 
West Side. She graduated from Fordham 
University with a double major in media 
studies and theater.

During her last year at Fordham, she 
was also working fulltime in the market-
ing department at EMI/Capital Records. 
A few years later she joined the ad agen-
cy DDB Worldwide Communications 
Group Inc., in account management and 
eventually moved to corporate public 
relations for the firm.

After meeting Aaron, she moved back 
to Philadelphia, married him and landed 
a position at the Philadelphia Museum 
of Art. In 2003 the couple moved to the 
Paradise Coast.

Tennille worked for the Philharmon-
ic Center for the Arts (now Artis—
Naples) for two years before she and 
Aaron founded Acadia Wealth Manage-
ment. As executive vice president and 
COO, she manages the administrative 
and operational side of the business, 
while he handles financial planning and 
investment management with clients. 
Each summer they take a “road trip” (up 
to about 10,000 miles of driving) to visit 
clients across the country.

For Tennille, the transition from the 
world of performing arts and enter-
tainment to financial services wasn’t 
easy and it certainly was not a natural 

progression. Although she was living 
the dream of owning a business with 
her husband, there was still a void in 
her life.

Her need for “a theater fix — a hands-
on, gritty, real, tear-out-your-heart the-
ater fix” — led to her to Gulfshore 
Playhouse as a volunteer and eventually 
a board member. She also enjoys travel-
ing, kickboxing, interior design, golf, 

volunteering for other charitable orga-
nizations (including PAWS Assistance 
Dogs, which Aaron serves as a board 
member) and, she says, “every now and 
then I get crafty with a glue gun.” ■

— Bob Harden is the producer and host 
of “The Bob Harden Show,” airing from 7-8 
a.m. weekdays at bobharden.com. 
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Talking points with Tennille Sevigny
Mentor: My first boss taught me everything 
I needed to know to survive in business, 
including the practice of checking, double-
checking and then triple-checking and the 
technique of showing up with donuts if you’re 
going to be late.   

Something your mom was always 
right about: If you want something, you have 
to go out there and get it. No one is going to 
hand it to you.

Something you’ll never understand: 
The art of government math. 

As a kid, what did you want to do 
when you grew up? I wanted to own a 
business and live in NYC.

Guilty pleasures: Ice cream and binge 
watching TV series (thank you, Netflix). 

Skill or talent you wish you had: I wish 
I could learn and speak foreign languages with 
ease.

One thing on your bucket list: Riding 
shotgun in a monster truck rally.

Something people might be surprised 

to learn about you: I was painfully shy 
as a kid. I was afraid to talk to people and go 
anywhere alone. However, put me on stage and 
I was fearless, little miss personality. Oh, the 
power of the arts.

Pet peeve: Daylight Savings Time. 

Favorite things about the Paradise 
Coast: Sunsets and Gulfshore Playhouse.
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unfinished concrete frames, slash pines 
and saw palmettos, electric lines strung 
across crooked wooden crosses, watery 
mirages pooling on the road in the open 
sun, the remains of a flattened animal, 
a roadside memorial, flashed by; Lee 
became Collier County and rows of citrus 
trees appeared and then a driveway where 
a man was coming out to check the mail.  

State Road 29: Felda
TURNING ON TO STATE ROAD 29 NORTH, 

the sun went behind a cloud and I 
passed a field of palm trees with their 
trunks scorched black from a fire. 

Felda is a one-stoplight town just over 
the Hendry County line. A Shell station 
is across from a billboard where a huge 
Bud Light bottle glistens. On another 
corner, an old blue aluminum building 

that used to house a grocery store and 
diner is closed down, the parking lot 
filled with weeds, the unofficial Felda 
Museum of Rusted-Out Cooking Equip-
ment in the grass, love bugs drifting 
over it. Just up SR-29 off Church Road, I 
wandered a peaceful cemetery at Mount 
Zion Primitive Baptist Church (estab-
lished 1925). 

■    ■    ■

A LITTLE FARTHER UP SR-29, A BILLBOARD 
announced swamp buggy rides and 
“4,000 acres of pristine Florida wild-
life.” Down a long driveway is a small 
house with “Roberts Farms” printed on 
the front door. An older, sun-weathered 
man with long, dark hair and tired eyes 
appeared on the porch smoking a ciga-
rette. 

He did not want his name printed, but 
explained the sad, compelling history of 
the property as he sees it: 4,000 acres 
is what’s left of a once thriving cattle 
operation with more than 100,000 acres, 
he said. 

Black wasps floated harmlessly over 
the porch as we talked. 

The swamp buggy business, his son’s, 
stalled and for now is not in operation. 
Inheritance taxes on the land may force 
him to sell the remaining 4,000 acres. 
He produced a framed 1987 newspaper 
article about it and the area’s other 
major cattle operations.

His great-grandfather was Robert 
Roberts, he said, one of the first Col-
lier County commissioners. His great-
grandmother used to make him PB&J 
sandwiches with a glass of milk and 
tell him stories on the front porch of a 
house in Immokalee, like the time her 
husband shot a dark shape out of a pine 
tree with a shotgun. When he rolled the 
dead animal over, “He said, ‘damn honey, 
that thing looks like folks.’” The old Mr. 
Roberts had shot someone’s escaped 
monkey. 

He is satisfyingly profane and irrever-
ent about historical figures from Barack 
Obama to Thomas Edison, wielding the 
f-word with aplomb: “My grandfather 

remembers seeing (beep) Henry Ford 
waiting for (beep) Thomas Edison at 
the (toot toot) train station so he could 
give him a ride in a (beep beep) Model 
A,” he said. 

County Road 832: State forest 
detour

UP SR-29, HENDRY COUNTY ROAD 832 
runs east through the Okaloacooche 
Slough State Forest, a 15,400-acre marsh, 
slash pine forest, and a north-south 
bridge for water flow between Lake 
Okeechobee and the Everglades. In the 
pines I spot two deer, one a fawn, skit-
tish and alert. Some of the recreational 
dirt and gravel roads in the park are 
drivable, although may soon be flooded 
out by the summer rains, a ranger said. 
Down one there is an alligator pond and 
campsite. Another, Old Mill Road, rolled 
on for about four miles. A sparkling sun-
lit afternoon shower fell over the forest 
along the empty road, not disturbing 
an ugly black vulture standing on the 
side and dead ended at a citrus field. I 

BACKROADS
From page 1

BACKROADS

THE DRIVE

1.

2.

3.

6.

4.

1. The Caloosahatchee River at LaBelle 
Nature Park.

2. A tortoise blocks the southbound 
lane of County Route 17 (Detjen’s 
Dairy Road) just south of Venus.

3. A train parked in the sugar cane fi elds 
as seen from County Road 720 be-
tween Clewiston and Moore Haven.

4. The Clewiston Inn off U.S. 27 (East 
Sugarland Highway) is a national 
historic landmark. 

5. Joseph Mitchell is happy with his life 
in Harlem, a community off Lewis 
Boulevard just south of Clewiston, 
and that’s no joke, as he likes to say. 

6. Sandhill cranes cross a driveway to 
the house at Roberts Farms in Felda 
off State Road 29.

7. A dog stares from a mural on the side 
of broken down carwash just south of 
LaBelle at Azteca Super Centro 2000. 

8. A woman and a man fi sh off a pier in 
Lake Okeechobee at the city of Paho-
kee Campground & Marina off North 
Lake Avenue.  

9. Brenda’s Place in Clewiston has good 
beer and vibes and an eclectic jukebox.

10.  Whole fried catfi sh at Dixie Fried 
Chicken off East Sugarland Highway 
in Clewiston. 

11. Anita Griffi n runs Dixie Fried with 
her grandson Coby Griffi n and his 
girlfriend Chelsea Vanskiver.
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turned back. A baby alligator with yel-
low stripes slipped into a canal. Yellow 
and purple flowers floated above a field. 
I turned off the car and watched a cloud 
grow, listened to the wind. 

LaBelle
JUST SOUTH OF LABELLE ON SR-29, I WAS 

starving and stopped for gas and food at 
Azteca Super Centro 2000. A yellow dog 
stared at me next to a mural of Native 
Americans painted on what used to 
be a drive-thru car wash. At the deli, I 
devoured an enormously satisfying meal 
of homemade fried chicken, beans with 
huge chunks of pork, roasted jalape-
nos peppers and corn tortillas (cheap). 
There is also a wide selection of Rhino 
boots and I bought a pair that felt soft 
like moccasins ($30). 

I drove on to downtown LaBelle to see 
the blonde brick Hendry County Court-
house (National Register of Historic 
Places) and admire the huge old oaks 
dripping with Spanish moss. I drove 
over to a park near the end of Frasier 

Street and walked off the meal, down to 
the bank of the Caloosahatchee River, 
then next door to LaBelle founder Capt. 
Francis A. Hendry’s House (National 
Register of Historic Places), a politician 
who fought for the Confederate Army in 
the Civil War and raised cattle.

Venus
TWO-LANE SR-29 TOOK ME NORTHEAST TO 

U.S. Highway 27 north over Fisheating 
Creek, before getting off on Detjen’s 
Dairy Road curving northwest to Venus, 
leaving Glades for Highlands County. 
The center of town is simply a four-way 
stop, where a man on a riding lawnmow-
er was kicking up luminescent clouds of 
dust into the tops of tall oaks, the sun 
low in the sky shooting rays through 
their gnarled limbs. At the stop sign, I 
took State Road 731 west to Old State 
Road 8 headed north.  

Old State Road 8: Lake Placid
NORTH ON OLD STATE ROAD 8 (COUNTY 

Road 17): a retro “Beef, It’s What’s for Din-

ner” billboard. There are series of hills on 
this curvy backroad to Lake Placid where 
I’ve heard kids used to drive to “catch air.” 
It crosses State Road 70, opening into a 
scenic view of the lake and citrus groves.  

Jutting up over U.S. 27 near down-
town is the old and phallic Lake Placid 
Tower, also known as Happiness Tower. 
It was, well, erected, in 1961. More than 
270-feet tall (27 stories), the concrete 
monument was envisioned as a tourism 
magnet where for $3 folks could ride up 
the elevator and gaze upon the coun-
tryside. It appeared long abandoned, in 
a half empty strip mall with a defunct 
restaurant at its base. And yet red lights 
still blinked from up on the tower and an 
open door led into the restaurant where 
the evening light haunted the busted 
windows and dusty booths where peo-
ple once ate, and the elevator, covered 
in crude graffiti (“Hell is here,” someone 
wrote) sat dormant. Next to it, the door 
to the stairwell was open and lit. Eight 
flights of echoing metal stairs wound up 
through the tower ending at an open air 

observation deck: the blaze of the setting 
sun dropping over cars crawling along 
U.S. 27, a Publix, fields and lakes beyond. 
Efforts to restore the tower to fire code 
are long stalled and it is currently owned 
by CHL Tower Group, according to the 
Highland County property appraiser, 
which operates it as a cell phone tower. 

Driving through downtown at night, 
everything was closed. A return trip is 
warranted to see the collection of circus 
art and clown memorabilia at Toby’s 
American Clown Museum & School, 
which is open noon to 4 p.m. in the sum-
mer. According to tobysclownfounda-
tion.org, more than 2,500 clowns have 
graduated from the school. 

US-27: Clewiston
IN HENDRY COUNTY IN THE EARLY AFTER-

noon, blinding rain lasted for minutes 
on US-27. I sped toward Clewiston, nick-
named “the sweetest town on earth” 
because it’s home to U.S. Sugar Corp. Just 

SEE BACKROADS, A10 
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before town, a right on Lewis Boulevard 
takes you to Harlem. There is a large 
graveyard at the entrance to the commu-
nity and cane fields were visible beyond 
rows of houses under No. 2 pencil-gray 
skies. Outside one house sat 89-year-old 
Joseph Mitchell, a World War II veteran 
born and raised in Greenville, Ala., swat-
ting at gnats with a hand towel. 

He talked slowly, stories winding along 
the backroads of his memory until he 
punctuated many of them with, “that’s 
no joke.” 

“I don’t think about dying: I know, the 
Bible says sure as you’re born you must 
die. It’s no joke,” he will say.

Or, “God didn’t just bless the black 
man, he blessed the white man and all 
the other colors. That ain’t no joke.”

There is no bitterness in his stories 
even though many of them describe rac-
ism. His father, a Cherokee Indian, was 
sentenced to 10 years in prison for shoot-
ing and killing a white man, even though 
the jury ruled him innocent because it 
was in self defense, he recalled. Some 
of his stories include white men calling 
him “nigger” derisively. Asked if it still 
happens, he mentions a conversation he 
had many years ago with his doctor. 

“He said, ‘well, nigger is nothin’ but a 
name. You don’t have to be black to be a 
nigger. You don’t have to be a human to 
be a nigger.’  

“I don’t care about people callin’ me 
nigger,” he said.

Mr. Mitchell has four children, all 
in their 60s and living in Florida. His 
wife passed away in 2003. He is content 
to live alone: saved money all his life, 
worked as a tractor-trailer driver deliv-
ering loads of cane, paid off his house, 
cares for himself, tends to his yard. 

■    ■    ■

OFF US-27 (EAST SUGARLAND HIGHWAY) 
IN Clewiston, Dixie Fried Chicken cooks 
up a wealth of southern-fried goodness. 
Local frog legs are enticing, but best 
of all are the whole fried catfish fresh 
from Lake Okeechobee, their mild fla-
vor improved by a generous dousing of 
Crystal hot sauce. An order of catfish 
and eggs with buttery grits ($9.99) and 
piping hot fried green tomatoes ($6.49) 
is best topped off with a slice of coconut 
cream pie ($4) and a nap. 

Anita Griffin runs Dixie with her 
grandson, Coby Griffin and his girl-
friend, Chelsea Vanskiver. She’s an Elvis 
Presley fan and the walls are covered 
with memorabilia. She saw him perform 
in concert twice, young in Miami in the 
1950s “when he got his first pink Cadil-
lac” and middle aged in Los Vegas in the 
1970s. 

Raised in Nashville, Ga., where her 
parents were farmers, she ran a grocery 
store when Coke was a nickel, and later 
worked for a chain diner in Miami, 
before moving to Clewiston where her 
sister lived and purchasing Dixie Chick-
en in 1994. Although in the years to come 
her sister, as well as her only son, passed 
away, and her house burned down, she 
persisted as independent as ever — sin-
gle since 1959 and “enjoyed every minute 
of it.” At 79, she works every day from 
about 8 a.m. until 10 p.m., except for July 
4, Thanksgiving and Christmas. 

■    ■    ■

DOWN THE STREET, I STOPPED IN THE BAR 
of the Clewiston Inn (National Register 
of Historic Places) and had a Budweiser 
($3) with Gregory Roberson. Original-
ly built for sugar executives, the Inn 
resembles a plantation house, and the 
bar, tended by a young woman with long 
black hair, looks nearly identical to a 
picture of it in the 1950s. 

Mr. Roberson, who is 51, was in town 

with a company that is cleaning a boiler 
at the sugar plant, one big enough that it 
requires eight flights of stairs to reach the 
top. One of his favorite backroads is Old 
U.S. 41 where it cuts across the Everglades. 

“A backroad for me is where you 
normally wouldn’t go,” he said. “Where 
the mainstream public wouldn’t go. It’s 
somewhere like Clewiston where you 
can go and nobody’s here. It’s where 
half the town is closed up. It’s where it’s 
peaceful. The backroad today is what 
you make of it. It’s like a lot of the little 
small towns. It’s not advertised. You 
have to actually Google it to find out 
there’s a town in that area. It’s where you 
can go and kick your feet up and have a 
beer without a bunch of shit.” 

County Road 720: Uncle Joe’s
TIME TO FIND A PLACE TO SLEEP. UNCLE

Joe’s Fish Camp is off County Road 
720 (narrow with no shoulder) which 
connects Clewiston to Moore Haven, 

passing from Hendry to Glades County 
as it cuts in an upside down L shape 
through cane fields. Uncle Joe’s Camp 
is off CR-720 about 4 miles down Grif-
fin Road, where it dead ends at Lake 
Okeechobee’s levee.

Eddie Massey and his wife have run 
the collection of small duplex cab-
ins and RV trailers (daily, weekly and 
monthly rates) for 30 years, although the 
original Joe started it in 1948. It used to 
be frequented mostly by serious fisher-
men and hunters, but in the last decade, 
with a paved path built along the dike 
around the lake, bicyclists and hikers 
have been attracted as well. A room with 
a stove and a refrigerator ($65 out of sea-
son) was comfortable and clean. From 
up on the levee, a huge hazy setting 
sun looked underwater. Car headlights 
crawled through the fields. 

■    ■    ■

I VENTURED OUT TO FIND FOOD ABOUT

9 P.M., BUT A TIKI bar in Clewiston that 
offers an enticing gator tail dish had 
already closed. Along a darkened street 
there was only one lit sign for Brenda’s 
Place. It might have been a rough, dank 
hole but instead a Duval Street sign 
from Key West over the bar, a feedback-
drenched Neil Young moaning “rock 
and roll will never die” and good beer 
were welcome relief. A 16-ounze can of 
crisp Imperial with a lime wedge was 
on special ($2) and a group of young 
and old danced to an eclectic jukebox. 
The bartender, who had a stylish beard, 
chuckled when asked if it was the only 
bar in town (that was open). It was. Next 
stop: Wendy’s. 

County Road 720: Moore Haven
AT 6 A.M. AT UNCLE JOE’S STORE, COFFEE

was brewing and a sweet, gentle Dober-
man pinscher sat by the front door. Lady 
Red is the camp dog after her owner 
died here three years ago, cracking his 
head in a bicycle accident, Mr. Massey 
said. 

On CR-720 into Moore Haven, the 
cane fields were filled with darting red-
winged blackbirds feeding in the already 

humid morning. 
Scrambled eggs and corned beef hash, 

toast, hashbrowns and coffee came to 
less than $6 (cash only) at The Moore 
Haven Restaurant, a squat whitewashed 
cement structure guarded by a tiny, 
angry Chihuahua, populated mostly by 
the elderly, and open only for breakfast 
in the summer.

On the way out of town, I browsed Mi 
Casa Thrift Store where Martin Gurza 
was sweeping the floor. He lives in 
Miami and commutes here three days a 
week. His impact glass installation busi-
ness has afforded him the opportunity 
to run the store as more of a hobby, he 
said, as long as it doesn’t lose money. Mi 
Casa is open Wednesdays and Saturdays 
10 a.m. to 3 p.m. and Sunday noon to 3 
p.m. There is an extensive used furniture 
collection and I snagged a paperback 
copy of “The Picture of Dorian Gray” by 
Oscar Wilde (75 cents). 

Driving through the streets of Moore 
Haven, there were a lot of empty, aban-
doned buildings, like those in many 
towns along this route, that offer a cer-
tain kind of fascination; “ruins porn” is a 
term that grew out of the recession and 
applies here, each one a testament to 
a past when the lights were on and the 
rooms inhabited by people. 

State Road 80: Belle Glade 
A FEW MILES OUTSIDE CLEWISTON ON U.S. 

27, Old U.S. 27 parallels it for a bumpy 
one-lane trip by cornfields and cane 
fields and into Palm Beach County. It 
becomes paved with two divided lanes 
again as it curves down through Lake 
Harbor, another small community that 
time forgot, and connects back with new 
27 as it dips down and connects with 
State Road 80 (Cross State Highway) 
by the South Bay Correctional Facility. 
SR-80 curves 90 degrees north into Belle 
Glade, where a shirtless man in a motor-
ized wheelchair inexplicably rode along 
the shoulder into a 93-degree day, pris-
oners working by the side of the road.

On SR-80 at Gator Boulevard, an 
uncontrolled, unlit takeoff and landing 
strip is also called Belle Glade State 
Municipal Airport. A pilot named Joe 
Don Burton, a crop duster or “aerial 
applicator,” was getting ready to take off. 

BACKROADS
From page 9
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Sharon Colvin and her husband Bobby run a 
5-acre farm in Pahokee off Bacom Point Road 
that produces 18 varieties of mango plus 
other tropical fruits and vegetables. 

Chickens at the Colvin farm are driven into a 
feeding frenzy by papaya fruit. 

EVAN WILLIAMS / FLORIDA WEEKLY

The Lake Placid Tower stands 270 feet above 
U.S. Highway 27. The former tourist attraction, 
also known as Happiness Tower, stopped of-
fering elevator rides to the top long ago and is 
now used as a cell phone tower. Here’s a look 
from the stairwell near the top. 
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He flies a handsome yellow Air Tractor 
502, which costs about $900,000, holds 
500 gallons of gas and has a turbine 
engine. It may be loaded with insecti-
cide, herbicide, nutrients or whatever an 
entomologist determines is needed for a 
given crop. He treats sugar cane most of 
all, and sweet corn. 

Mr. Burton has been flying for 34 
years, part of that time on corporate 
jets. In the late afternoon he starts the 
propeller, climbs aboard, and roars off in 
the opposite direction of storm clouds. 

State Road 715: Pahokee
I TAKE STATE ROAD 715 (NW 16TH STREET) 

north to Pahokee on Lake Okeechobee. 
Off 715 (Bacom Point Road), Bobby and 
Sharon Colvin live on a five-acre farm. A 
roadside sign advertises mangos, papaya, 
and other fruits and vegetables they 
grow.

The Colvins regularly attend Pahokee 
city council meetings, and are in favor 
of a plan by a developer to pour millions 
into renovating the city marina and park 
off North Lake Avenue that they say 
local officials have waffled on and now 
may not happen.

“It could turn this town around,” said 
Ms. Colvin, who will be 69 in August. 

Mr. Colvin tends the trees, his only 
employees being a flock of free-range 
chickens that help keep the groves 
clean eating bug and weeds. Ms. Col-
vin does the sales.  He’d be willing to 
sell the whole place for $800,000, but 
isn’t counting on that. “Realistically, I 
suspect we’ll be here ’til Jesus comes 
and I don’t think that’ll be too long,” 
said Mr. Colvin, who is 69. “We’re both 
planning to go up in the rapture when 
it happens, and prepare other people 
for it.”

They also hold a Bible study group 

every Wednesday morning, the topic being 
“Bible prophecy and end-time events.” Mr. 
Colvin gives me a papaya for the road and 
also one to feed to the chickens, who are 
driven into a piranha-like feeding frenzy, 
tearing it apart in seconds. 

■    ■    ■

AT THE MARINA AND PARK OFF NORTH LAKE

Avenue, Pahokee Moe’s Tiki Bar and 
Sunset Grill has a wall of windows filled 
with a view of the lake, a giant wildlife 
mural, and an excellent Mahi Mahi Rue-
ben ($10.95) on buttery toasted rye with 
a salad. The waitress preferred not to 
have her name in print, but said she told 
her unofficial, backroads history instead. 
She is from Alaska, part Aleutian Indian 

and part Eskimo and yes, she knows how 
to build an igloo. At 47, she’s going to 
school for architecture and engineering, 
with at least three years left to go, and is 
one of an extraordinary if nearly impos-
sible 24 siblings from the same mother. 
When I raised my eyebrows at this, 
she explained about Alaska’s long, dark 
winters, cooped up inside with nothing 
to do. Her family lives on Alaska’s west 
coast. They drove her crazy and she 
didn’t know half of them, so she packed 
two suitcases and her service dog (she 
has a heart condition) and headed as 
far away from home as she could get in 
a car. 

After lunch, out on the pier, only a few 
old boats in the marina, five people were 
fishing.

“It’s nothing to do, nowhere to go but 
fishin’ — and church,” a woman said.  

U.S. 98: Port Mayaca Locks
U.S. 441/98 (EAST MAIN STREET) from 

Pahokee Moe’s hugs the lake up through 
Canal Point to Port Mayaca in Martin 
County, where the locks is known as 
one of the lake’s most beautiful vantage 
points. Just over a bridge on the north 
side of the locks, you can drive up 
and park on top of the levee. A bright 
expanse of lake stretches out like an 
ocean. 

I took US-98 around the lake and 
home on State Road 78, making one 
last detour between Moore Haven and 
LaBelle at Ortona Cemetery, noted by a 
roadside sign to be where the Seminole 
Tribe’s Billie Bowlegs III (1862-1965) is 
buried. According the Library of Con-
gress website, he was a tribal historian of 
Seminole and African American descent 
who educated the public about the tribe. 
I drove along the cemetery paths search-
ing for his grave until it started to grow 

EVAN WILLIAMS / FLORIDA WEEKLY

Crop duster Joe Don Burton gets ready for takeoff at Belle Glade State Municipal Airport.

Now and then. Including J. Clinton Shephard’s iconic mural, not much has changed at the 
Clewiston Inn’s bar room today compared to a photo of it from the 1950s that you can see 
hanging outside the door in the hallway.
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NAPLES SHOWROOM
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CONTACT ONE OF OUR DESIGN CENTERS TODAY!
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FREE IN-HOME CONSULTATION

SOLID SURFACE 
COUNTER TOPS
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per sq. ft.

3CM GRANITE 
COUNTER TOPS
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$39
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$500
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PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

www.RobbStucky.com
NAPLES:

355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10 am – 6pm, Sun: Noon – 5pm

FORT MYERS:
13170 S. Cleveland Avenue, Fort Myers, FL 33907 

Phone: (239) 415-2800

For a limited time, save 40% off MSRP all stock Sofas, Sectionals & Sleepers.*
Visit our showrooms to see hundreds of styles, with many in stock for immediate delivery!

Century Chestnut Sofa 
$2550 MSRP $1499 Sale

Ch S fMG+BW Alex Sleeper Sofa 
$2890 MSRP $1995 sale

Sonja Leather Sectional 
$7549 MSRP $4525 Sale

MGMG

AND, LOWEST PRICES OF THE YEAR ON ALL STANLEY!

Wicker Park Wood Panel King Bed 
$1999 MSRP $1195 Sale

Coastal Living Retreat Round Pedestal Table
$2219 MSRP $1195 Sale

Arrondissement Media Console
$2499 MSRP $1345 Sale

PLUS, HALF OFF ALL MATTRESS SETS!
SAVE 50% OFF MSRP all Royall & Borden™ Mattress Sets. Queen sets start at $695.

MEMORIAL DAY SALE!

 *Sale prices are marked off MSRP. Robb & Stucky never sells at 
MSRP; our prices are always lower. American Leather, Marge 

Carson and other MAP collections are excluded. Robb & Stucky 
is not responsible for typographical errors.
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Pi Beta Phil alumnae wrap up
a successful year for literacy

The Naples Alumnae Club of Pi Beta 
Phi recently installed the following 
officers for the coming year: Barbara 
Craig, president; Donna Issenmann and 
Glen Werner, vice presidents/literacy 
initiative; Jan Maiocco, vice president/
membership; Jan Heater, Sandy Kara-
ganis and Julie Kerr, vice presidents/
programs; Liz Johnson, corresponding 
secretary; Mary Beth Unger, record-
ing secretary; and Connie Kindsvater, 
treasurer. 

The club has donated more than 
1,200 books to Shadowlawn Elementary 
School this year as part of the club’s 
Just Book It! literacy initiative and gave 
$3,000 for the purchase of library-qual-

ity bound books for the school media 
center and $1,000 for prizes for its read-
ing fairs. More than 25 Pi Beta Phis vol-
unteered at the school’s literacy events. 

Other monies were donated to the 
Greater Naples Alumnae Panhellenic, 
The Shelter for Abused Women & Chil-
dren and three Pi Beta Phi Foundation 
charities (the Friendship Fund, Holt 
House and the Literacy Fund). 

The Naples Alumnae Club of Pi Beta 
Phi meets regularly for lunch and a 
program, October-May, at a variety of 
venues in Collier and Lee counties. For 
more information, call Connie Kinds-
vater at 249-4969 or email  conskind@
aol.com. ■ 
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Traffic deputies
are on the road
Here’s where Collier County Sheriff ’s 

Office traffic-enforcement deputies will 
be the week of May 25-29:

Monday, May 25
Airport-Pulling Road and J&C Boule-

vard: Red-light running
Livingston Road and Progress Ave-

nue: Speeding
Pine Ridge Road and I-75 southbound 

exit: Red-light running
Tuesday, May 26
Rattlesnake Hammock and County 

Barn roads: Aggressive driving
Goodlette-Frank Road and Orange 

Blossom Drive: Speeding
Osceola Trail at Osceola Elementary 

School: Aggressive driving
Wednesday, May 27
Immokalee Road at Manatee Middle 

School: Aggressive driving
Santa Barbara Boulevard and Polly 

Avenue: Speeding
Airport-Pulling and Radio Roads: 

Red-light running
Thursday, May 28
Manatee Road at Manatee Middle 

School: Aggressive driving
Livingston Road and Golden Gate 

Parkway: Red-light running
Immokalee road and Palm River Bou-

levard: Red-light running
Friday, May 29
Hunter Boulevard: Aggressive driving
Vanderbilt Beach Road and Strada 

Place: Aggressive driving
Estey Avenue at East Naples Middle 

School: Speeding ■

Classes designed
for older drivers
AARP offers classes to help older 

drivers learn about new traffic laws, 
refresh their driving skills and reduce 
their risk for tickets and accidents. Driv-
ers over age 55 might be eligible for a 
discount on auto insurance.

Cost is $15 for AARP members, $20 
for others. Reservations are required 
and can be made by calling the num-
ber listed with the session you wish to 
attend. Here’s what’s coming up:

Monday, May 18: 9 a.m. to 3:30 p.m. 
at Vanderbilt Presbyterian Church, 1225 
Piper Blvd., Naples; 596-6007.

Tuesday, May 19: 9 a.m. to 3:30 p.m. 
at Christus Victor Lutheran Church, 
15600 Tamiami Trail, Naples; 269-6050.

Thursday, May 21: 9 a.m. to 3:30 p.m. 
at Germain Toyota 13315 Tamiami Trail, 
Naples; 269-6050.

Tuesday, June 9: 9 a.m. to 3:30 p.m. 
at Germain Toyota 13315 Tamiami Trail, 
Naples; 269-6050.

Thursday, June 11: 9 a.m. to 3:30 
p.m. at St. Williams Ministry Center, 750 
Seagate Drive, Naples; 732-5310.

Thursday, June 11: 9 a.m. to 3:30 
p.m. at Marco Island Lutheran Church, 
525 N. Collier Blvd., Marco Island; (734) 
968-3105.

Tuesday, June 16: 9 a.m. to 3:30 p.m. 
at Christus Victor Lutheran Church, 
15600 Tamiami Trail, Naples; 269-6050.

Thursday, June 18: 9 a.m. to 3:30 p.m. 
at Germain Toyota, 13315 Tamiami Trail, 
Naples; 269-6050. ■
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2325 Vanderbilt Beach Rd., Naples, FL 34109    | (239) 552-1820

2400 N. Tamiami Trail Suite 100, Naples, FL 34103    | (239) 552-1840

1400 N. 15th St., Immokalee, FL 34142    | (239) 657-3171

3360 Bonita Beach Rd., Bonita Springs, FL 34134    | (239) 552-1700

205 Del Prado Blvd. S., Cape Coral, FL 33990    | (239) 242-2130

7900 Summerlin Lakes Dr., Fort Myers, FL 33907    | (239) 437-0025

1261 Homestead Rd. N., Lehigh Acres, FL 33936    | (239) 369-5811 

155 N. Bridge St., Labelle, FL 33935    | (863) 675-1313

Annual Percentage Yield (APY) is accurate as of 05/18/2015. Rates are subject to change without notice. Offer expires 06/17/2015 and only 
applies to new Personal High Yield Money Market and Personal Money Market accounts opened with a minimum of $10,000. Advertised rate is 
good for the initial 90 days from account opening. Afterward the rate will change to the prevailing rate for these accounts at that time, which as of 
5/18/15 is as follows: (1) For Personal High Yield Money Markets with balances of $0.00 - $9,999.99 earns 1.10% APY; balances of $10,000.00 
– $24,999.99 earns 1.10% APY; balances of $25,000.00 – $99,999.99 earns 1.10% APY; balances of $100,000.00 – $499,999.99 earns 1.10% 
APY and balances of $500,000.00 and over earns 1.10% APY. (2) For Personal Money Markets balances of $0.00 - $9,999.99 earns 1.10% APY; 
balances of $10,000.00 – $24,999.99 earns 1.10% APY; balances of $25,000.00 and over earns 1.10% APY. Money Market Accounts are governed 
by Federal Regulations which limit the number of certain types of transactions. You are permitted no more than six (6) transfers and withdrawals, or 
a combination of such to your other accounts or to a third party per month or statement cycle. Excessive transaction 
fee of $5 will be assessed for each transaction in excess of six (6) during a month.  2147 0515

FloridaCommunityBank.com

 LIMITED-TIME OFFER! 

GET  
POWERFUL

SAVINGS GROWTH!

Personal and Personal High Yield 
Money Market 

Minimum Deposit $10,000 of New Funds

Promotional Rate
Guaranteed for 90 days on all tiers.

1.10%
APY

Florida Based. Florida Focused.

Greater earning options with FCB!  
Stop by your community FCB banking center and  
open your account today or call 1.877.378.4297  

— we’re here to serve you. 

NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

Is this a great country or what?
There’s hardly a more “generic” song 

in America than “Happy Birthday to 
You,” but to this day (until a judge 
renders a decision in a pending case), 
Warner/Chappel Music is still trying 
to make big dollars off of the 16-word 
ditty (15 original words plus a user-sup-
plied 16th). Its original copyright should 
have expired, at the latest, in 1921, but 
amendments to the law and technicali-

ties in interpretation (e.g., did the copy-
right cover all public uses or just piano 
arrangements?) bring Warner at least $2 
million a year in fees. A federal judge in 
California is expected to rule soon on 
whether the song is in fact uncopyright-
ably “generic” — 125 years after the Hill 
sisters (Mildred and Patty) composed 
it.  

Ironies
■ “The ancient art of yoga is sup-

posed to offer a path to inner peace,” 
wrote The Wall Street Journal in Febru-
ary — before launching into a report on 
how many yoga classes these days are 
so crowded that inner peace-seekers are 
more likely than ever either to seethe 
throughout their session — or to openly 
confront floor-hoggers. Explained one 
coach, “People who are practicing yoga 
want Zen; they don’t already have it.”

■ Timely Information: (1) Joseph For-
ren, 21, with a .172 blood alcohol level, 
plowed into a pickup truck in April 
in Trumbull, Conn., (though with no 
serious injuries). Police said Forren’s 
cellphone on the seat still displayed a 
current text message, “Don’t drink and 
drive ... Dad.” (2) According to police 
records released in April, Mila Dago 
(now 24 and awaiting trial for DUI 
manslaughter) was trading sarcastic 
texts with her ex-boyfriend that night 
in August 2013 while barhopping (later, 

registering .178 blood alcohol), and as 
she ran a red light, smashed into a 
pickup truck, injuring herself badly and 
her friend in the passenger seat fatally. 
According to the police report, her last 
text to the ex-boyfriend (three minutes 
earlier) was “Driving drunk woo ... I’ll 
be dead thanks to you.”

■ Readers’ Choice: (1) The Indian 
Journal of Dermatology announced in 
April that it was withdrawing a recent 
scientific paper by a dentist in Kerala 
state, “Development of a Guideline to 
Approach Plagiarism in Indian Scenari-
os,” because parts of the article had been 
plagiarized from a student dissertation. 
(2) Low voter turnout in non-presiden-
tial election years is increasingly prob-
lematic in easily distracted Los Angeles, 
but the issue was specifically addressed 
by campaigners in the March 3 city 
council elections — which, of course, 
only about 9 percent of registered vot-
ers cast ballots in.   

Suspicions confirmed
■ In New York City, someone can 

be fired for being “too nice.” Doorman 
Ralph Body, 41, was dismissed from 
his job at an upscale New York City 
apartment building because he did too 
many favors for tenants, according to 
an April New York Post report. Body 
said he “gave his life” to the residents 
at the “27 on 27th” tower in Queens, 
but “upper management” thought such 
extra kindnesses violated building pol-
icy and ordered his dismissal despite a 
tenant petition.

■ When the chief auditor for Hart-

ford, Conn., finally got around to check-
ing the finances of the police shooting 
range recently, he found that the range 
supervisor had bought 485,000 bullets 
per year, but was using only 180,000 
— and had no paperwork on where the 
other bullets went. (In one instance, 
the supervisor acknowledged having 
bought 94,500 rounds of .45-caliber 
ammo two years after the department 
had stopped using .45s and switched to 
.40-caliber weapons — but his story was 
that he needed .45-caliber bullets so he 
could trade them for .40s.)  

New world order
Millions of sports fans “draft” their 

own fantasy sports teams — and even 
the bass-fishing tournament circuit has 
its fantasy league, where fans select 
anglers good at exploiting choice spots 
on the lakes. In March, Alaska Dis-
patch News reported that, for the fourth 

straight year, there would be an Iditarod 
Fantasy League, with a “salary cap” of 
“$27,000” to pick seven mushers with 
the best chances to push their dogs to 
victory, with all-stars going for around 
$6,000 and promising rookies selling for 
much less.   

Compelling explanations
Alfred Guercio, 54, was arrested in 

Burnsville, Minn., in March after forc-
ibly entering a neighbor’s home and 
swiping a knife set that he had given 
the woman as a Christmas gift. He told 

the woman, and police, that he was tak-
ing the gift back, as he was upset that 
the woman was failing to appreciate it 
enough.

    

Fine points of the law
John Deere became the most recent 

company in America to claim that, 
though a buyer may have paid in full 
for a device, he may not actually “own” 
it. Deere claims that because its trac-
tors run on sophisticated computer pro-
grams, the ostensible owner of the trac-
tor cannot “tamper” with that software 

without Deere’s permission — even to 
repair a defect or to customize its opera-
tion. Already, traditional movie videos 
may come with restrictions on copy-
ing, but the Deere case, according to 
an April report on Wired.com, might 
extend the principle to machinery not 
traditionally subject to copyright law. ■
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CLUB NOTES
■ New officers and board mem-

bers for the Naples Italian American 
Foundation were elected earlier this 
month and assume their responsibilities 
July 1. Officers are: Charles Lomanto, 
president; Carmine Errico, vice presi-
dent-Planning and programs; Ren Mora-
ni, vice president-finance/treasurer; 
Nora Ousley, vice president-publicity/
communications; Maria Schwind, secre-
tary. Directors are: Joseph Bandy, Edith 
Coleman, Pasquale Gabriele, Jennifer 
Hoy, Nicholas Moccia, Martha Pompeo, 
Marilyn Romeo, Carl Santolli, George 
Schwind and Renato Stella. 

■ Members and guests of the Gulf 
Coast Orchid Alliance will hear about 
“Growing Vivacious Vandas” Thurs-
day, May 21, at Vanderbilt Presbyterian 
Church. The evening begins at 6:30 p.m. 
with a sale of rare and exotic orchids 
flown in from Hawaii just for the event. 
Following the sale, American Orchid 
Society award-winning exhibitor Tom 
Coffey, who serves as president of the 
alliance, will present the program about 
Vandas. Members are invited to bring 
orchids from their collections for judg-
ing. An orchid raffle will also be held. 
Admission to the meeting is free.

The alliance welcomes donations 
of out-of-bloom or unwanted orchids, 
which members use for educational pur-
poses. Free pick up is available and can 
be arranged by calling 498-9741. For 
more information about the alliance, 
visit gulfcoastorchidalliance.com. 

■ The Naples chapter of PFLAG, Par-
ents Families and Friends of Lesbians 
and Gays, a support, education and 

advocacy group for families with gay or 
transgender members, meets at 7 p.m. 
on the third Thursday of each month at 
Naples United Church of Christ, 5200 
Crayton Road. The next meeting is May 
21. For more information, call 963-4670 
or visit pflagnaples.org.

■The Naples Press Club meets for 
its monthly lunch and program from 
11:30 a.m. to 1:30 p.m. Thursday, May 28, 
at the Hilton Naples. Guest speaker will 
be John Cox, president and CEO of the 
Greater Naples Chamber of Commerce. 
Reservations are required. For more 
information, email rsvp@naplespress-
club.org.

■ The Collier County Stamp Club 
meets from 7-9 p.m. on the fourth 
Thursday of the month at the Naples 
Airport Office Building, 200 Aviation 
Drive. The next meeting is May 28. 
Stamp trading will follow the program. 
All stamp enthusiasts are welcome. For 
more information, call 348-9845.

■ The Gulf Breeze Button Club, 
whose members collect and study 
antique clothing buttons, meets at 11:30 
a.m. the first Tuesday of every month 
at the Golden Gate Community Center, 
4701 Golden Gate Parkway. The next 
meeting is June 2. Guests are always 
welcome. Buttons from several mem-
bers’ collections are currently on dis-
play at South Regional Library, 8065 
Lely Cultural Parkway. For more infor-
mation, call 682-6117. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.
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The Arlington Information Center and Model 

The Arlington of Naples welcomes people of all faiths, beliefs and traditions.  A Lutheran Life Community — Serving seniors and their families for more than a century. 

To learn more, call or stop by today and see why so many 
smart people are choosing The Arlington. (239) 206-2646 

Retirement.

MEMORIAL DAY SIDEWALK SALE
MIROMAR OUTLETS®

MAY 22-25
ENJOY ADDITIONAL SAVINGS ON ALREADY DISCOUNTED PRICES!

Up To 70% Off at over 140 Top Designer and Brand Name Outlet Stores
Voted the Best Shopping Mall and Best Factory Outlet Mall in Southwest Florida

 Copyright © 2015, Miromar Development Corporation. Miromar Outlets is a registered service mark of Miromar Development Corporation.  05202115-1381

Friday, May 22: Electric Lipstick
Friday, May 29: The Ex-Bachelors

 
Kids from toddlers to twelve are invited to 

participate in fun activities. 

KIDS DAY

Kids will receive a free slice of pizza from 
Luna Pizza and a free ice cream from 

Dairy Queen/Orange Julius. 

Come out and meet one of your 
child’s favorite characters.

Teeth and Skin Perfection

Books for Collier Kids:
new name, same mission

Books for Collier Kids is the new 
name of First Book-Collier County, the 
nonprofit organization entering its sec-
ond decade of providing brand new 
books throughout the school year to 
more than 7,000 children in pre-K, kin-
dergarten, first and second grades in 
Collier County schools.

“We are changing our name to more 
accurately and powerfully communi-
cate what we do: give a steady supply 
of wonderful books to Collier County 
children,” explains Joanne Wyss, chair 
of the organization. “Nothing else is 
changing. We will continue to provide 
books to children in need and work 
closely with teachers, administrators 
and other nonprofits in our commu-
nity,” she adds.

Books for Collier Kids provides more 
than 75,000 books each year, including 
a summer program for select nonprof-
its serving disadvantaged children. The 
organization partners with more than a 
dozen area nonprofits to put books into 
the hands of needy children.

Books for Collier Kids continues 
to obtain books from the First Book 
National Marketplace at deep dis-
counts.  This buying power stretches 
donor funds and grant awards, enabling 
the organization to provide first-quality 
books for as much as 90 percent off 
retail price.

Books for Collier Kids has a field-of-
interest fund at the Community Founda-
tion of Collier County.

In addition to Ms. Wyss, board mem-
bers serving the organization are: Donna 

Eskra, Dottie Gerrity, Jinny Johnson, 
Ray Kalich, Nora Kolmer, Sandy Parker, 
Mary Polizzotto, Terry Rayburn, Emily 
Watt and Sallie Williams.

For more information, including 
details about how to get involved or 
how to make a donation, visit books-
forcollierkids.org. ■

COURTESY PHOTO

Joanne Wyss, founder and board president 
of the newly renamed Books for Collier Kids, 
with some recipients of the nonprofit’s books.
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www.SunshineAce.com
DOWNTOWN NAPLES | GOLDEN GATE | BONITA SPRINGS
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Off US 41 between Perkins & Texas Tonys

We’ve moved!
Our East Naples location has 
relocated just up the road.

Need Help? Call Us 24/7

NaplesWeightLoss.com
2590 Northbrooke Plaza Drive, Suite 103, Naples, FL 34119
Located on the corner of I-75 and Immokalee Road

OFFICES IN 
NAPLES, 

FORT MYERS & 
CAPE CORAL

Lose up to 30 pounds in 30 days!

MEMORIAL DAY SPECIAL
Naples Weight Loss & Wellbeing

$249 
FOUR-WEEK 

WEIGHT LOSS 
PROGRAM 

Offer Includes:  
Complete comprehensive review of BMI, BMR, 

total body fat percent, waist-to-hip ratio, 
lean vs. fat body mass, 30 days of diet supplements, 

plus 3 laser-lipo treatments and a B-12 shot 
*Must call before 5/28/15 and mention Florida Weekly 

when booking to receive offer ($699 value).

Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.
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DEL’S          
24 HR

STORE

OPEN 50 YEARS 

ROUND THE CLOCK

BEST LIVE & FROZEN 
BAIT PRICES IN TOWN!

WE NEVER CLOSE!

2802 THOMASSON DRIVE 
NAPLES, FLORIDA 34112
ON THE WAY TO BAYVIEW PARK 

BOAT LAUNCH

 239-774-3853 
239-250-7754
www.Dels24.com

KITCHEN NOW OPEN 
7 DAYS A WEEK

8AM-8PM
SERVING BREAKFAST, 

LUNCH & DINNER

GET OUT OF THE HEAT! 
Stop in and play a game of 
pool on our new pool table,
have a bite to eat and enjoy 

a cold beverage with our 
discounted drink specials! 

Must present coupon. While supplies last. Expires 6/4/15.

COUPON

305 
CIGARETTES 
KINGS OR HUNDREDS

$33.74 (Carton)
SAVE $4 BUCKS

Must present coupon. While supplies last. Expires 6/4/15.

COUPON

SHRIMP 
SPECIAL

BUY 3 DOZEN, 
GET 1 DOZEN

FREE

Must present coupon. While supplies last. Expires 6/4/15.

COUPON
BUDWEISER OR

BUD LIGHT OR 
COORS LIGHT OR

MILLER LIGHT
$17.99 (24 Packs)

LIMIT 2

Must present coupon. While supplies last. Expires 6/4/15.

COUPON

SUTTER HOME
750 ML.

CHARDONNAY OR 
WHITE ZINFANDEL

2 FOR $9.99
SAVE OVER $5

GET OUT 
FOR A 

GOOD CAUSE
■ Golden Gate Road Patrol and the 

Fraternal Order of Police Lodge 14 host 
the 5K Fun Run & Safety Fair at 5:30 p.m. 
Friday, May 22, at Golden Gate Commu-
nity Center. Registration starts at 6:30 
p.m. and the race sets out at 8 p.m. For 
more information or to pre-register, call 
455-3121 or visit colliersheriff.org.

■ Naples Harley-Davidson hosts 
a freedom ride at 10 a.m. Saturday, 
May 23, to benefit Fisher House, which 
provides accommodations for military 
families while their soldier receives 
medical care. The ride starts at 11 a.m. 
at Harley-Davidson and ends at Old 
Marco Lodge & Crab House in Good-
land. Registration is $20. To sign up or 
for more information, call 594-5504 or 
visit hdnaples.com. 

■ The Collier County Bar Founda-
tion and Gulf Coast Runners host 
the 5K Judicata Race on Memorial Day 
morning, Monday, May 25, at North Col-
lier Regional Park, to benefit Special 
Olympics of Collier County. Registra-
tion is $23. To sign up, call Gulf Coast 
Runners at 434-9786 or visit gcrunner.
org.

■ The third annual Offshore Rodeo 
& Reggae Party to benefit Ronald 
McDonald House Charities of South-
west Florida sets out Saturday, June 6, 
at Salty Sam’s Marina on Fort Myers 
Beach. Anglers will spend the day fish-
ing for a chance to hook the top prize 
and enjoy their fresh catch for dinner, 
compliments of Bootleggers Waterfront 
BBQ. Attendees will also enjoy silent 
and live auctions, live music and an 
award ceremony. 

 Registration is $250 per angler and 
includes admittance for a guest to 
attend the dinner festivities. To sign up, 
visit rmhcswfl.org. Sponsorship oppor-
tunities are also available. For more 
information, call Jeff Miloff at 565-0831. 

■ The 29th annual Fitness Chal-
lenge Triathlon takes place Sunday, 
June 7, at the Naples Beach Hotel & Golf 
Club. The reverse triathlon consists of a 
5K run and a 15K bike ride followed by 
a ¼-mile swim in the Gulf of Mexico. 
Individuals and teams can compete. All 
participants can enjoy a pancake break-
fast on the Watkins Lawn while waiting 
for the awards presentation to the top 10 
overall finishers and the top five in each 
age group. Register at active.com or call 
262-8373 for more information. ■



 

Devoted to Excellence
in Health Care

Lee Memorial Hospital
HealthPark Medical Center
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Research: Depression increases risk of stroke
Persistent depression might may dou-

ble the risk of stroke in adults over 50 
— and stroke risk remains higher even 
after symptoms of depression go away, 
according to research reported in the 
latest Journal of the American Heart 
Association.

“Our findings suggest that depression 
may increase stroke risk over the long 
term,” says Paola Gilsanz, study lead 
author and Yerby Postdoctoral Research 
Fellow at Harvard University’s T.H. 
Chan School of Public Health in Boston.

Researchers used data from 16,178 
participants ages 50-plus who were 
interviewed every two years between 
1998-2010 as part of a health and retire-
ment study about depressive symptoms, 
history of stroke and stroke risk factors. 
The study documented 1,192 strokes 
over 12 years. Among the findings:

■ People with high depressive symp-
toms at two consecutive interviews 
were more than twice as likely to have 
a first stroke than people who did not 
have any depressive symptoms.

■ People who had depressive symp-
toms at the first interview but not the 
second had a 66 percent higher stroke 
risk.

Researchers did not evaluate whether 
depressive symptoms diminished because 
of treatment or for other reasons; but find-
ings suggest that treatment, even if effec-
tive for depression, might not have imme-
diate benefits for stroke risk. Researchers 
also suggest that diminished depression 
may have a stronger effect on women 

than men. However, recent 
onset of depression was 
not associated with higher 
stroke risk.

“Looking at how chang-
es in depressive symptoms 
over time may be associat-
ed with strokes allowed us 
to see if the risk of stroke increases after 
elevated depressive symptoms start or if 
risk goes away when depressive symp-
toms do,” Ms. Gilsanz says. “We were 
surprised that changes in depressive 
symptoms seem to take more than two 
years to protect against or elevate stroke 
risk.”

Previous research has shown that 
depression is associated with an 
increased risk of high blood pressure, 
abnormalities of the autonomic ner-
vous system and increased inflammato-
ry responses. Depression might trigger 
underlying vascular problems, including 

infection or atrial fibrilla-
tion, and depressed peo-
ple are also more likely to 
smoke and be less physi-
cally active.

“Although we now 
know that depression 
strongly predicts stroke 

on par with many other major stroke 
risk factors, we still need research to 
understand exactly why this link occurs 
and whether we can potentially reduce 
stroke risk by treating depression,” says 
Maria Glymour, study senior author and 
an associate professor of epidemiol-
ogy and biostatistics at the University 
of California, San Francisco School of 
Medicine.

The National Institutes of Health, 
Eunice Kennedy Shriver National Insti-
tute for Child Health and Human Devel-
opment and the American Heart Asso-
ciation funded the study. ■

Act F.A.S.T. at signs of stroke
The American Heart Association and 

American Stroke Association are rais-
ing awareness about American Stroke 
Month in an effort to prevent some of 
the more than 137,000 deaths annually 
from stroke.

Stroke is the No. 5 cause of death and 
the leading cause of adult disability in 
the United States. A stroke occurs when 
a blood vessel that carries oxygen and 
nutrients to the brain either ruptures or 
is blocked by a clot. When part of the 
brain cannot get the blood and oxygen 
it needs, brain cells die causing the por-
tion of the body affected to not function 
as it should.

Available for free download, the Spot 
a Stroke F.A.S.T. app ensures individuals 

have immediate access to 911 and also pro-
vides helpful resources and a video with a 
short overview of the following warning 
signs of a stroke:

F: Face drooping – Is one side of the 
person’s face drooping or numb? When he 
or she smiles, is the smile uneven?

A: Arm weakness – Is the person expe-
riencing weakness or numbness in one 
arm? Have the person raise both arms. 
Does one of the arms drift downward?

S: Speech difficulty – Is the person’s 
speech suddenly slurred or hard to under-
stand? Is he or she unable to speak? Ask 
the person to repeat a simple sentence. 
Can he or she repeat it back?

T: Time to call 9-1-1 – If any of these 
symptoms are present, dial 9-1-1 immedi-

ately. Check the time so you can report 
when the symptoms began.

Additional signs of stroke include: Sud-
den trouble seeing in one or both eyes. 
Sudden difficulty walking, dizziness, loss 
of balance or coordination. Sudden severe 
headache with no known cause.

Anyone experiencing some or all of 
these symptoms should seek immediate 
medical attention, even if the symptoms 
go away. Timing is crucial; there are treat-
ments for stroke that can be considered 
within 4½ hours of the onset of symp-
toms.

For more information about American 
Stroke Month, call the AHA office in 
Bonita Springs at 495-4900 or visit stroke-
association.org. ■

HEALTHY LIVING

THE AMERICAN HEART ASSOCIATION_______________________________

Now’s the time
to learn to live
in the moment

Do you find yourself constantly dis-
tracted, frazzled and too stressed to 
enjoy life? Are you squandering the pres-
ent moment worrying about past events 
you cannot undo or future events beyond 
your control?

If so, you’ve got a lot of company. 
And perhaps you can find some relief in 
the spiritual teachings of Eckhart Tolle, 
author of the bestselling “The Power of 
Now.” 

“Our Human Destiny,” a six-week 
spiritual intensive facilitated by Naples 
resident Linda Allen and based on Mr. 
Tolle’s ancient wisdom, takes place from 
6:30-8 p.m.

Thursdays, July 16-Aug. 20, at the 
Unitarian Universalist Congregation of 
Greater Naples, 6340 Napa Woods Way. 

Each session begins with a guided 
meditation. Ms. Allen has been a student 
or Mr. Tolle for 13 years and has been 
practicing meditation for more than 40 
years.

Registration is required; no walk-ins. 
Cost is $30 for the series. Send a check 
made payable to Donna Carty (include 
your name, phone number and email 
address) to 1725 Supreme Court, Naples, 
FL 34110.

For more information, call Ms. Carty 
at 784-7734 or email journeytopresence@
gmail.com.

Toastmasters 
clubs host Blue 

Zone presentation
The Toastmasters clubs of Collier 

County will host a presentation of the 
“The Blue Zone Project” by Dr. Allen 
Weiss from 6:30-7:30 p.m. Wednesday, 
May 27, in the boardroom at NCH in 
North Naples, 11190 Healthpark Blvd. 

Dr. Weiss, president and CEO of the 
NCH Healthcare System, will explain 
how the Blue Zone Project will increase 
the quality and length of life for every-
one in Collier County by bringing 
together citizens, schools, employers, 
restaurants, grocery stores and com-
munity leaders to improve our living 
environment. NCH has brought the Blue 

SEE ZONE, A21 
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Thomas Quigley, M.D.
Board Certified Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Freedom and Optimum health plan participants.

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certified
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 5/31/15. 

Naples 
Bonita Springs 

Your Adventure Starts Now!
Join ‘The Club’ and Enjoy
• 86 Clubs Nationwide!
• 850 Boats Nationwide!
• 14 SW Florida Clubs!
• 320 Boats in Our Area Fleet!
• Inshore and Offshore Fishing   
  Boats!
• Pontoons, Deckboats, Sport  
  Boats!
• Free On-Water Boating Classes!
• Monthly Member Socials!

FreedomBoatClub.com877.804.0402

UPCOMING OPEN HOUSEMEMBERSHIP PLANS 

AVAILABLE FROM 
$129-$279

per month, plus a one-time 
entry fee.  See a membership 

executive for details.

Saturday, May 30 (10am - 4pm)
Naples - Bayfront Place Marina

Marco Island - Calusa Island Marina
Join and Get Six Months Free!

 

in the water. Mr. Rose recommends wear-
ing polarized sunglasses to eliminate the 
glare of the sun, which helps boaters see 
below the water’s surface.

Follow all posted boat speed regula-
tions, slow down if manatees are in the 
vicinity and stay in deep-water channels 
if possible, he adds.

Save the Manatee Club produces and 
distributes a variety of free materials to 
raise public awareness about protect-
ing endangered manatees. Yellow water-
proof banners with the message “Please 
Slow, Manatees Below” are available to 
Florida boaters so they can alert other 
boaters nearby about the presence of 
manatees. Other free materials include 
dock signs for Florida shoreline prop-
erty owners, waterproof manatee protec-
tion tips cards and boat decals featuring 
the Florida Fish and Wildlife Conserva-
tion Commission hotline number for 
reporting dead, orphaned, sick or injured 
manatees, or a manatee who is being 
harassed.

Call (888) 404-FWCC (3922) or #FWC 
or *FWC on cellular phones, or VHF 
Channel 16 on marine radios, or send a 
text message to tip@myFWC.com.

More manatee protection tips for boat-
ers can be found at savethemanatee.
org/boatertips. A free manatee alert 
app is available for free download-
ing for iPhones and iPads at http://
bit.ly/15EYen6. The app notifies boat-
ers when they are approaching mana-
tee speed zones and helps facilitate the 
reporting of injured manatees and mana-
tee harassment.

“Save the Manatee Club appreciates the 
efforts of boaters to keep manatees safe, 
and those efforts are even more impor-
tant now as Florida’s boating population 
continues to grow,” Mr. Rose says. As long 
as threats continue to increase and mor-
tality from human causes remains high, 
the gentle sea cows will require strong 
protection in Florida, he adds.

For more information about manatees, 
the Adopt-A-Manatee program, or to sign 
up for the club’s free email newsletter, 
visit savethemanatee.org. ■

MANATEES
From page 1

Zones Project to Southwest Florida in 
support of its 10-year vision to make the 
region an even healthier, happier and 
more vibrant place to live. Dr. Weiss will 
also share his insights on the future of 
health care.

To reserve a seat for this free event, 
email Mark Beland at mbeland@wgcu.
org. 

Take time out
to donate blood

The Community Blood Center, an 
affiliate of the NCH Healthcare System, 
encourages everyone age 16 and over 
to take time out to donate every eight 
weeks. The center in Naples is at 311 
Ninth St. N. Hours are 8 a.m. to 4:30 p.m. 
Monday, Wednesday, Thursday and Fri-
day and 11 a.m. to 7 p.m. Tuesday. Valet 
parking is free for donors. The center 
will be closed on Memorial Day, Mon-
day, May 25.

The blood center in Bonita Springs 
has closed, but the CBC bloodmobile 
parks at Sunshine Plaza from 9 a.m. to 
3 p.m. on the second Monday of the 
month. The next date is June 8. Here are 
some other places the CBC bloodmobile 
will be in the coming weeks. A complete 
schedule is at givebloodcbc.org. 

Friday through Monday, May 22-25: 
11 a.m. to 5 p.m. at Sembler Plaza, corner 
of Airport-Pulling Road and Naples Bou-
levard. Free movie ticket with donation.

Wednesday, May 27: 7:30-11:30 a.m. 
at Suncoast Schools Credit Union, 2728 
Horseshoe Drive N.

Wednesday, May 27: 1:30-4 p.m. at 
Conditioned Air, 3786 Mercantile Ave.

Thursday, May 28: 8:30 a.m. to noon 
at the Collier County Government Com-
plex, 3315 Tamiami Trail E.

Thursday, May 28: 1:30-4 p.m. at 
Naples Municipal Airport, 200 Aviation 
Drive

Friday, May 29: 7-9 a.m. at The Club 
at Pelican Bay for the Pelican Bay Rotary 
Club

Saturday, May 30: 10 a.m. to 1 p.m. 
at the Crown Pointe clubhouse, 2972 
Crown Pointe Blvd. Free movie ticket 
with donation.

Sunday, May 31: 10 a.m. to 2 p.m. at 
The Naples Zoo. Free zoo ticket with 
donation.

Who can donate
Any 17 years of age and older who 

weighs at least 110 pounds and is in good 
health is eligible to give blood (16-year-
old accompanied by a parent can also 
donate). There is no upper age limit for 
giving blood. Good health means you 
should have no cold, flu or sore throat 
symptoms.

You cannot donate if you are taking 
antibiotics; you can donate 24 hours 
after the last dose was taken.

It takes less than an hour to donate 
blood, from the time you arrive to the 
time you leave. Bring photo identifica-
tion and be prepared to answer ques-
tions about your medical history and 
have your blood pressure, pulse, tem-
perature and red blood cell level taken. 

Before going to the blood center or 
bloodmobile, follow your usual diet and 
meal schedule.

Once you have registered and your eli-
gibility has been determined, the actual 
blood collection takes five to seven min-
utes. You can resume your usual daily 
activities after you leave, and you can 
return in eight weeks to donate again.

For more information, call the Com-
munity Blood Center at 624-4120 or visit 
nchmd.org. 

Support for those 
with Crohn’s 

disease, colitis
The next support group meeting offered 

by the Crohn’s and Colitis Foundation of 
America takes place from 5-6 p.m. Thurs-
day, June 4, at the Collier County Library 
on Central Avenue. Guest speaker gastro-
enterologist Raymond Phillips will answer 
questions from those in attendance. The 
support group meets on the first Thursday 
of every month. All are welcome. For more 
information, call 649-1336. 

Wildfire smoke 
can cause 

respiratory woes
The Florida Department of Health 

in Collier County cautions citizens that 
wildfire smoke is a respiratory irritant 
that can cause a scratchy throat or irritat-
ed eyes and nose. Smoke can also worsen 
conditions such as asthma and other 
chronic respiratory or lung conditions.

Here are some tips on how to protect 
your family from smoke:

■ Pay attention to news coverage or 
health warnings related to the wildfires 
and the associated smoke, including local 
air quality reports, which can be found 
at collierprepares.org. Scroll to the bot-
tom of the page under local and national 
resources, and view Collier County air 
quality readings.

■ Use common sense when outside 
conditions are smoky. Avoid prolonged 
outdoor activities. It is especially impor-
tant to limit time spent outdoors for chil-
dren and persons with existing medical 
conditions.

■ Stay indoors and keep your air 
conditioner’s fresh air intake closed and 
the filter clean to prevent bringing addi-
tional smoke inside. If you do not have 
an air conditioner, staying inside with 
the windows closed may be dangerous 
in extremely hot weather. In these cases, 
seek alternative shelter with family or 
friends.

■ People who live in areas that are 
regularly affected by smoke from wild-
fires would be well advised to create a 
“clean room” in their home to reduce 
the irritants of wildfire smoke. A good 
choice is an interior room with as few 
windows and doors as possible.

■  Follow your doctor’s advice about 
taking medicines and following your 
asthma management plan if you have 
asthma or other lung disease. Call your 
doctor if your symptoms worsen.

■ When driving in smoke or fog, 
decrease your speed, increase your fol-
lowing distance and use your low beams.

For more information, contact the 
Department of Health in Collier County 
at 252-8049 or visit collierprepares.org. ■

ZONE
From page 20
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2777 Tamiami  Tra i l  Nor th ,  Nap les ,  F lo r ida  34103  •   239.261.home (4663)   •   www.cl ivedanie l .com

CLIVE DANIEL
HOME

CD

In Memory of

Douglas
Schwartz

local. original. exceptional.

A passion for design

From his Virginia/Washington DC 

roots to his many years in Naples, 

Doug has brought his exceptional

design talents and floral expertise

to countless events and projects. 

Recognized in the nation’s capital

by Washingtonian Magazine as a 

Top Consultant, Doug transplanted 

his expertise to Naples where he

managed Devonshire, an English 

Garden Shop in Olde Naples and 

co-authored Paradise Pages – The 

Essential Guide to Visiting and Living 

in Naples. At Clive Daniel Home, we 

will all miss his warm smile and 

abundant design talent.

BY KIM CAMPBELL THORNTON
Universal Uclick

Has your dog passed his SAT? Snake-
aversion training, that is. 

If you live in an area where venomous 
snakes are common or frequently take 
your dog hiking in such areas, you may 
want to look for a class that will teach 
your dog to avoid the scaly “slitherins.” 
The training can also teach dogs to avoid 
toxic amphibians, such as the Colorado 
river toad and cane toads. It’s especially 
useful for active, inquisitive dogs, or 
those with a high prey drive, but any dog 
can benefit if there’s a chance he will 
come face-to-face with a rattlesnake, cop-
perhead or water moccasin.

Jackie Brown of San Clemente, Califor-
nia, often saw rattlesnakes while hiking 
with her dog, but it wasn’t until she saw a 
nonvenomous snake in her yard that she 
realized Jager, a miniature poodle, could 
encounter snakes anywhere. 

“I worried about what he would do if 
he came across a rattlesnake,” she says. 
“Would he try to play with it? Chase it? 
Corner it in the yard? I didn’t want to 
leave it to chance, so I decided to look 
into snake-aversion training, which I had 
read about in a dog magazine.”

Dogs learn to avoid snakes once they 
smell, hear or see one. The training, 
accomplished with the aid of an electron-
ic collar, helps them to keep a safe dis-
tance. It takes only a few minutes to teach 
a dog that snakes are better left alone.

The session usually involves expos-
ing the dog to the sound of a rattle-
snake’s rattle, snakeskins and live snakes 
— mouths banded closed — in different 
environments, such as sun or shade. If 
the dog approaches the snake, the trainer 
activates the electronic collar to simulate 
a snakebite. Collars are set on low — 
enough to create a negative association, 
but not enough to cause pain or distress. 
(Be sure to try it on your own skin 
first to make sure it’s working correctly 
before it’s placed on your dog.) Some 
sessions have a final test with a hidden 
snake. The class should be repeated 
every year or two to reinforce the lesson.

Depending on where you live, ses-
sions are not always easy to find. Ask 
your veterinarian for a recommendation, 
or look for fliers at your local pet sup-

ply store or animal shelter. Hunters and 
other outdoorspeople are usually famil-
iar with snake training. Ask to observe a 
session first, and choose an experienced 
trainer who uses the collar carefully and 
makes sure the dogs feel comfortable 
and safe. Excellent timing and the ability 
to observe changes in the dog’s behavior 
are critical.

“It is a specialized field, and I would 
not trust my dogs in the hands of a 
rookie,” says dog trainer Connie Kelly of 
Carlsbad, Calif., who has had her Austra-
lian shepherds snake-trained.

Watch how the handler treats the 
snakes as well. You want someone who 
handles them kindly and respectfully and 
always makes sure they are safe.

People who don’t understand the pro-
cess may consider it cruel or abusive. 
That’s a mistake, says Eric Christensen of 
Oro Valley, Ariz., whose English springer 
spaniels and flat-coated retrievers have 
all undergone snake-aversion training.

“It is neither (cruel nor abusive) if 
done correctly, and is, in fact, a poten-
tially life-saving gift.”

Jager? A few months after training, he 
and Ms. Brown came across a dead rat-
tlesnake on one of their walks. As soon 
as he smelled it, Jager jumped back about 
three feet, Ms. Brown reports.

“It made me feel better knowing that 
he would try to get away if he came 
across a live one,” she says. ■

PET TALES
Forsake the snake

Snake-aversion training can help any dog avoid a serious or even fatal bite

Creating a negative association with snakes 
can save a dog’s life. Jackie Brown and Jager 
participated in snake-aversion therapy.

Pets of the Week
>>Cantina 
is a spayed, 
1½-year-old 
beagle mix 
who is full 
of love and 
sweetness.

>>Cinco is 
a neutered, 
4-month-old 
beagle mix 
who has an 
adorable 
scruffy chin 
and a friendly 
personality.

>>Enchillada 
is a spayed, 
2-year-old 
American bull-
dog mix who is 
done caring for 
her babies and 
ready to live a 
life of her own.

>>Lt Dan is 
a neutered, 
3-month-old 
tabby who 
promises to 
bring lots of 
playfulness and 
affection to his 
forever home. 

This week’s adoptable pets are from Brooke’s 
Legacy Animal Rescue, an all-volunteer, 
foster home rescue organization. For more 
information, call 434-7480, email Admin@
BrookesLegacyAnimalRescue.org or visit 
brookeslegacyanimalrescue.com.
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THE DIVA DIARIES
Social media puts the pressure on to be picture-perfect

It’s wedding season, and honestly, I’ve 
never seen matrimonial ceremonies more 
competitive than they are these days. Not 
only that, I think I’ve found the culprit: 
social media. 

There was a time, before 2006 (when 
Facebook became available for everyone, 
not just college students), when a girl 
had herself a lovely wedding and, eight 
weeks or so later, received the profession-
al photographer’s photos from the blessed 
event. She’d choose her favorites and put 
them in a pretty white album that sat on 
the coffee table for friends and family 
who popped in to browse at their leisure.

That tradition is quaint, dear. And 
because of Facebook and Instagram, it’s 
pretty much over.

Wedding photos these days are posted 
in real time by smartphone-savvy guests 
who shoot and upload images for all to 
see — before the couple is even pro-
nounced man and wife. 

A girlfriend’s son is getting married, 
and she and her husband are hosting the 
rehearsal dinner, which is turning out to 
nearly as elaborate as the wedding itself. 
And, indeed, I’ve seen some rehearsal 
dinner photos on Facebook showing open 
bars, flowing champagne, color themes 
and live bands. They look like awfully 
hard acts to follow. 

Another girlfriend is getting married 

this summer and she’s barely eaten a 
carbohydrate since her fiancée proposed 
a year ago. She’s also doing Cross Fit and 
running; you could bounce a quarter off 
her abs. I get it: It’s not just the 75 guests, 
all friends and family, who will see her 
walk down the aisle in her form-fitting 
strapless gown. Once her social media-
happy cousin starts tagging the bride in 
photo after photo, everyone will see — 
including her old boyfriend and his old 
girlfriend from high school.

Talk about pressure. 
Add to all this countless photos of 

fancy food, incredibly creative center-
pieces, amazing wedding favors and a 
lineup of more than a dozen bridesmaids 
(not including flower girls). 

And keep in mind that Facebook is 
far-reaching. In fact, those of us who are 
perhaps, say, sitting in the waiting room 
at the doctor’s office might find ourselves, 
at first, looking at the cute cat video you 
posted, which somehow leads us to your 
most recent Throwback Thursday photo 
and, because we’re bored, we click on 
someone else in the photo — who turns 
out to be your sister-in-law whose step-
daughter’s best friend just got married in 
Maui last month and all the bridesmaids 
wore coconut bras paired with different 
colored grass skirts for the wedding — 
which we learn thanks to all the pictures 
posted by the aforementioned stepdaugh-
ter. 

Of course, I was never intended to see 
those 324 wedding photos (and had my 
doctor not been running behind, I never 
would have). The point is that with so 
much social media exposure, women have 

to live in fear that one of their best friends 
is going to get married, choose a Hawaiian 
theme and ask them to be a bridesmaid in 
a coconut bra because she saw it on your 
sister-in-law’s Facebook page.

And the one-upping doesn’t stop with 
weddings.

There are the destination birthday par-
ties, kids going to prom in limo busses 
and baby showers that look more like 
spring fashion shows with signature cock-
tails rather than the kind we had where 
we sat around eating potato salad in our 
muumuus and sharing grueling birth sto-
ries. 

A perfect example of hard-to-live-up-to 
Internet perfection would be Kate Mid-
dleton recently posing for the paparazzi 
outside the maternity wing at the hospital 
with newborn Princess Charlotte mere 
hours after giving birth to the 8-pound, 
3-ounce royal bundle of joy without an 
epidural. There she was, in a custom-
designed spring shift, fresh make-up, 
perfectly blown-out Breck girl hair and 
HIGH HEELS. And that’s because Her 
Royal Highness is no fool. She knew that 
not only would that photo be immortal-

ized in newspapers and magazines all 
over the world, it would be splashed all 
over our smartphones, where we would 
zoom in to scrutinize everything, includ-
ing her ankles to determine if they were 
swollen. They weren’t, which led some 
to speculate that it was all a plot and that 
Kate had given birth to Charlotte days 
before. She hadn’t, of course — but she 
did have a team to take care of her, includ-
ing a stylist, a make-up artist and a royal 
ankle-unsweller (OK, I made that last one 
up). Either way, I wouldn’t be surprised 
if, as a result, salons started offering post-
natal hospital visits before the official 
Facebook photos are taken. 

The competition, conscious or sub-
conscious, is real, and it’s right there on 
our newsfeeds to make us feel envious, 
inspired or inferior — whether it’s the 
future Queen of England or an old rival 
from middle school. As for me, I just 
remind myself that, typically, folks only 
share the sparkle. At that ultra-expensive 
wedding, the maid of honor’s coconut bra 
probably fell off when she was dancing 
on a table to Beyonce’s “Single Ladies,” 
but (mercifully) that’s not going to make 
it on your newsfeed. And I’m certain that 
after that two-minute photo op outside 
the hospital, they brought Kate Middleton 
back inside where they promptly put her 
hair in a clip, wiped off all the make-up 
and dressed her in the most comfy muu-
muu ever. ■

— Ciao for now, my lovelies! Stay 
tuned for another divalicious diary 
entry next week … 
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stephanieDAVIS 
sdavis@floridaweekly.com
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O’BRIEN 
SUBARU 
OF FT. MYERS

www.obrienssubaru.com
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Ft. Myers
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Pkwy

Colonial Blvd

Caloosahatchee 
River

EXIT 
136

888-843-1636
2 1/2 MILES WEST OF I-75

2850 COLONIAL BLVD 
FORT MYERS, FL 33966 

ON THE CORNER OF COLONIAL & METRO

PURCHASE OR LEASE ANY NEW (PREVIOUSLY UNTITLED) SUBARU AND RECEIVE A COMPLIMENTARY FACTORY SCHEDULED MAINTENANCE PLAN FOR 2 YEARS OR 24,000 MILES (WHICHEVER COMES FIRST.) SEE SUBARU ADDED 
SECURITY MAINTENANCE PLAN FOR INTERVALS, COVERAGES AND LIMITATIONS. CUSTOMER MUST TAKE DELIVERY BEFORE 12/31/15 AND RESIDE WITHIN THE PROMOTIONAL AREA. AT PARTICIPATING DEALERS ONLY SEE DEALER 
FOR PROGRAM DETAILS AND ELIGIBILITY. ON SELECT MODELS WITH APPROVED CREDIT. 0% APR OR DEFERRED PAYMENT PROGRAMS CANNOT BE OFFERED ON BALLON CONTRACTS OR OTHER IRREGULAR PAYMENT CONTRACTS. 
ALL PRICES PLUS TAX, TAG, AND TITLE, $699 DEALER FEE AND DOES NOT INCLUDE OPTIONAL EQUIPMENT OR INLAND FREIGHT. ALL LEASES WITH $2495 DUE AT SIGNING AND INCLUDE ALL APPLICABLE REBATES AND SAVINGS, 
ZERO SECURITY DEPOSIT, 12K ANNUAL MILES, 20¢ THEREAFTER. DEALER RETAINS ALL REBATES AND/OR VALUE OWNER COUPONS WHEN APPLICABLE. MILES PER GALLON IS BASED ON UPPER LEVEL EPA HIGHWAY ESTIMATES 
AND MAY VARY DEPENDING ON VEHICLE MAINTENANCE. ALL VEHICLES ARE SUBJECT TO AVAILABILITY. ALL PICTURES ARE FOR ILLUSTRATIVE PURPOSES ONLY. ALL OFFERS PRIOR TO NEGOTIATION AND MAY NOT BE COMBINED. 

^^BASED ON KELLY BLUE BOOK FAIR MARKET VALUE. EXCESS MILEAGE, WEAR, AND TEAR, AND RECONDITIONING MAY REDUCE TRADE ALLOWANCE. OFFER ENDS 5/31/15.

HUNDREDS OF QUALITY PRE-OWNED VEHICLES

AFTER 
OBRIEN 
DISCOUNT

STARTING
AT

NEW 2015 
SUBARUFORESTER2.5i

NEW 2014 SUBARU

XV CROSSTREK
2.0i PREMIUM

NEW 2015 SUBARU

BRZ
PREMIUM

NEW 2015 SUBARU

IMPREZA
2.0i PREMIUM 5-DOOR

IIHS TOP 
SAFETY PICK 2014

IIHS TOP 
SAFETY PICK 2014

,, ,, ,,

STARTING AT
MODEL#ERB-04  337447, OPTION PACK 01 MODEL # FZA - 01  602217 MODEL# FLF-11, OPTION PACK 01

AFTER O’BRIEN DISCOUNTAFTER O’BRIEN DISCOUNTAFTER O’BRIEN DISCOUNT

STARTING AT STARTING AT

ONE OF 
CAR & DRIVER’S 

10 BEST

NEW 2014 SUBARU N

 MODEL# FFB- 02 529254

•Smart Breaking System •Symmetrical All-Wheel Drive

$2,495 TOTAL DUE AT
LEASE SIGNING

$2256 .................. Down Payment 
     $0 ............... Security Deposit 
  $239 ......... First Month's Lease$239

OR LEASE FOR

PER MO. 36 MOS.

www.obriensubaru.com
O’BRIEN SUBARU

,,,,,,,,,,,,

FB 02 529254MODEL# FFB- 02 52925E FFB

iivvee
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NING

ment
posit
ease

2003  LINCOLN TOWN CAR #H028665B ..............................................................................................$2,995
2004  HYUNDAI SONATA #H416078S ...................................................................................................$4,995
2004  FORD EXPLORER XLT #S581658A ...............................................................................................$6,995
2006 CHRYSLER TOWN AND COUNTRY #M457043A ....................................................................$7,995
2001   MAZDA MIATA MX-5 #S603411B ............................................................................................$7,995
2008  SATURN AURA #M222930A ...........................................................................................................$7,995 
2010   MITSUBISHI OUTLANDER SPORT ES #H239932B ............................................................$8,995
2007   HYUNDAI SONATA SE  #H106070A ..........................................................................................$8,995
2008   NISSAN ALTIMA 2.5S  #H139915B .........................................................................................$9,995
2003  LEXUS GS 300 #M222089A ...........................................................................................................$9,995 

2010  HYUNDAI SONATA #H769075A ...................................................................................................$9,995
2013   KIA RIO #H051137A .........................................................................................................................$9,995
2008  SATURN VIEW AWD XR  #M536705A ...................................................................................$10,995
2008   TOYOTA CAMRY SOLARA CONV  #S292926A .................................................................$10,995
2007   TOYOTA RAV 4 #S529893B ......................................................................................................$10,995
2013 FORD FIESTA SE #M156318A ......................................................................................................$11,995
2013  MAZDA 2 #P158205 ......................................................................................................................$11,995
2007   TOYOTA AVALON LTD #H162796A ........................................................................................$11,995
2007   TOYOTA HIGHLANDER HYBRID # S586752A ....................................................................$12,995
2007  ACURA MDX #H380995 ...............................................................................................................$13,995

O’BRIEN SUBARU’SMemorial Day
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From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Marina Bay Club $529,900
13105 Vanderbilt Drive #408

Medici  at Mediterra $2.490 M
15211 Medici Way

INSIDE

BUSINESS & REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE LOCAL BUSINESS & REAL ESTATE INDUSTRIES

B
SECTION

WEEK OF MAY 21-27, 2015

“We treat every pool as if it was in our own backyard.” 
— Pete and Beth Coccaro, Nautilus Pools

On the Move
Who’s going where, doing what
on the local business scene. B5 

House Hunting
A five-bedroom beauty
in Mediterra for $1,725,000. B10 

Barristers Bash
A Legal Aid Services benefit, 
and more Networking photos. B8-9 

For any who have studied the outside 
view of Southwest Florida from an air-
plane’s window seat in the last couple of 
years, two things might become imme-
diately apparent: one, the economy is 
once again robust; and two, the evi-
dence for that assumption can be as 
simple as a landscape below speckled 
with swimming pools.

In Lee and Collier counties alone, for 
example, more than 120,000 pools now 

exist on the domestic side, and about 
4,000 commercial pools. Thousands of 
pools are tucked into the neighbor-
hoods and communities of Charlotte 
County as well. That means the pool 
business is booming — not only in the 
construction of new pools, but in the 
maintenance or repair of old ones, say 
those in the business.

“We build and renovate pools, but we 
also clean more than 1,500 a month,” says 
Rich Hudec, general manager of Jackson 
Custom Pools, with offices in Naples, 
Estero, Bonita Springs and Fort Myers.

And like anything else, those who had 
the newest technology in the last couple 
of years, may not now.

At Nautilus Pools in Port Charlotte, 
for example, where owners Pete and 
Beth Coccaro just won five awards in 
an annual design contest sponsored by 
the Florida Swimming Pool Association, 
a trade group with about 600 members 
in 16 state chapters, an online advertise-
ment suggests as much.

“There is even an app for your smart 
phone that will allow you to control all 

POOL-topia
BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com

COURTESY PHOTO

Nautilus Pools won five awards in an annual design contest sponsored by the Florida Swimming Pool Association.

SEE POOLS, B4 
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MONEY & INVESTING
Gas prices based on the market’s guesses

I was waiting in line at my local cof-
fee establishment yesterday when I 
overheard the gentleman in front of me 
expressing in a very colorful manner his 
anger that the price of gasoline was start-
ing to rise again. Fortunately, he paused 
his tirade long enough to order his Venti 
Mocha Frappuccino before moving on 
his way 

Incidentally, a gallon of gas = $3.65. A 
gallon of Frappuccino = $30. But I guess it 
must be really difficult to produce a cup 
of coffee compared to extracting hydro-
carbons from thousands of feet under 
the ground, refining the oil to an exact 
chemical composition, piping it across 
the country, and then taxing it at more 
than 15 percent. 

Nevertheless, my line-mate did bring 
up a salient question: why does the price 
of gas move, sometimes dramatically, 
over a short period of time?

The main driver of gasoline prices is 
the price of its primary component — 
crude oil. So what affects the price of 
crude oil? I know in my ECON101 class, 
my professor spent an entire semester 
drawing commodity supply and demand 
curves and proving that the intersection 
sets the price so maybe sizable changes 
in oil supply and demand will explain 

volatile gas prices.
The demand side of the oil equa-

tion is actually quite stable and rela-
tively easy to predict. If you set your 
thermostat at 76 degrees yesterday, 
you are probably going to set it at 76 
tomorrow. Over the longer term, such 
factors as energy efficiencies, eco-
nomic growth, energy tax rates and 
costs of alternative energy sources 
will all shift oil demand, sometimes 
dramatically. But these factors take 
years to develop and do not move 
oil prices week to week or month to 
month.

So if oil demand is stable in the 
near term, it must be that significant 
moves in oil supply is the culprit 
behind gas price swings. Actually, 
oil supply in the short run is just as 
stable as oil demand. Engineers have 
gotten really good at knowing exactly 
how much oil a rig will produce each 
day. And getting a well online is not like 
flipping on a light switch. Again, in the 
long-run, oil supply can shift due to new 
oil finds, new technology like fracking, 
or geo-political events, but those events 
are years in the making.

So if supply and demand of oil doesn’t 
affect pricing on a short-term basis, what 
does? The answer can be found in this 
set of eye-opening facts: First, the world 
produces around 93 million barrels of 
crude oil each day. Second, the financial 
markets trade more than 1 billion bar-
rels of crude oil financial contracts dur-
ing that same 24 hours. What are these 
financial contracts? Basically, they allow 

a person or company to make or lose 
money based on the price movement of 
oil in the future. Speculation and hedg-
ing the future price of oil has completely 
overshadowed the actual physical buying 
of selling of crude oil itself.

So knowing that oil futures contracts 
dominate crude oil trading, it then 
becomes easy to figure out just what 
moves oil prices. It is the expectation of 
supply and demand shifts. Like almost all 
financial assets, investors and analysts 
buy something not based on the past or 
present, but the future. They also buy it 
because they think they know something 
that is not priced into the current mar-
ket. So if an oil minister in Saudi Arabia 
makes a comment that his country is 

considering cutting oil production, 
you can immediately see a spike in 
oil prices that day, even though the 
supply of oil will not change for 
months or years. It is a direct result 
of traders adjusting their pricing of 
futures contracts, which shifts the 
entire oil pricing curve, even today’s 
prices.

This concept is not very intuitive. 
Why should gas prices today move 
based on something that may or not 
happen in the future? Think of it this 
way — What if I told you that you 
could trade me the $1 bill in your 
pocket for $2 tomorrow? Wouldn’t 
that $1 be worth more than a dollar 
today? It’s the same thing with oil. 
If the price of oil is expected to be 
much higher in the future, the price 
of the commodity is actually worth 

more today.
So once again we can see how Wall 

Street really affects all facets of our daily 
life, even the price of gas. And if you 
want to complain about the price of gas 
rising another 10 cents, that’s fine. Just 
put it in perspective while sipping a $375/
gallon glass of wine at your local steak 
house. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda, 
was a senior derivatives marketer and 
investment banker for more than 15 
years.  He holds a bachelor’s degree in 
finance from the University of Virginia 
and an MBA in finance from the Whar-
ton School of Business. 
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estaterick@gmail.com
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 &  Best Realtor In SW Florida As Voted By Naples Daily News Readers’ Choice Award

Stunning, inviting, private, close to EVERYTHING! Moments to Mercato, Waterside Shops and Venetian 
Village. Sunny south facing lushly landscaped 1.25 acre lakefront site with spectacular residence, over 6,500  
square feet of luxurious living space, 5 ensuite bedrooms + study, wood floors, eat-in family kitchen, huge 
and open family area overlooking tropical pool area and lake. 5-car garage, Andersen impact glass doors and 
windows, masonry construction, circular driveway. Relaxing and ready for immediate occupancy … lake views 
from all bedrooms and living areas. $2,950,000

This 5 bedroom home is built to please with wood planked interior ceiling and alder wood plank floors. Terrific 
ceiling heights, impact glass, fantastic pool area with summer kitchen plus room to entertain and move around, 
large master suite, circular drive and 3-car garage. Casual evenings poolside, afternoon incredibly quiet and 
convenient location, oversized lot, floor to ceiling stone fireplace, built in generator, large breakfast bar at 
kitchen island perfect for informal meal times, gas range, split floor plan, rare to find thoughtfully designed one 
story newer 5 bedroom homes in this premiere location. $2,495,000

In Town Lakefront Luxury Sunny Spacious Moorings

Furnishings

Available

#1 E X P E R T  R E P R E S E N T A T I O N  I N  N A P L E S  S I N C E  1 9 8 4

CHRISTOPHER A. BRAUN
B R O K E R - A S S O C I A T E ,  C R S

2 0 1 4  O V E R A L L  T O P  S E L L I N G  R E A L T O R  C O M P A N Y W I D E

Open House: Sunday May 17th, from 1-4 PMopen house: may th from -pm

This type of incredible location simply cannot be duplicated, preferred southern exposure golf course to 
water view close to clubhouse, nearly 6,000 square of air conditioned living space thoughtfully designed for 
today’s lifestyles. Impressive porte-cochere entry at top of circular driveway, fantastic ceiling heights, tons of 
light and views. $2,795,000

In-Town Lakefront Luxury Grey Oaks Privacy and Views
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2015 HURRICANE ISSUE

FLORIDA WEEKLY HAS TEAMED UP WITH 

to produce a Special Hurricane Issue. This Hurricane Issue  
will have the latest tips and trends in storm awareness and preparedness.

PICK UP 

YOURS

June 4!

will have the latest tipwill have the latest tips and trends in storm atorm awa
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Download our FREE App today
Available on the iTunes and Android App Store.
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What’s it worth?
Find out when WGCUholds a ‘Roadshow’-styleappraisal fair. C1 

Real-world wisdom Businessman dad has tipsfor helping new gradsget good start on the job. B1 

Take me home
Pets in foster care with Brook’s Legacy readyfor forever families. A42 

A salute to vets
Remembering veteranson Memorial Day. A12 

Paul Thein, CEO of the Greater Naples 
YMCA, will have a hard time forgetting 
ast Sept. 2 and the Labor Day thunder-
torm that swept through the Naples area. 
During the deluge, lighting struck the 

’s main building, sparking a blaze that 
estroyed about 70 percent of the struc-
re containing the gymnasium, fitness 

center, locker rooms and administrative offices.
For Mr. Thein, the memory is offset by feelings of excitement and gratitude, howev-er, thanks to the com-munity’s response to the catastrophe: a $4.4 million fundraising cam-

paign that will result in a bigger and better 
Y for Naples by year’s end.“It’s been a blessing in disguise,” he says 
about the tragedy. “We’re 15 years into the 
future because of the fire.”A groundbreaking ceremony was held 
recently for the construction project, 
which upon completion in December will 
result in a new and improved, two-story,

From the ashes, a new Greater Naples YMCA begins to emerge
BY LAURA TICHY-SMITHSpecial to Florida Weekly

Preparing 
for pets

A33
Hurricane 
amnesia

Insurance 
ready

A24
Robert Van 

Winkle

A26
Great 

gadgets

A37A36

When Hurricane Charley hit Friday,  Aug. 13, 2004, local meteorologists made the decision 

to deviate from the National Weather Service. It probably saved a lot of lives    A17
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HURRICANE SEASON IS ALL ABOUT PREPARATION!

Be safe  
and informed  
this season!

Naples/Bonita Springs  
   Visit online at www.FloridaWeekly.com

Job-hunting? Take time for a ‘commercial’ break
SPECIAL TO FLORIDA WEEKLY

If you’re a job seeker, you can bet 
you’ll run into the request: “Tell me 
about yourself.” And you can also bet 
your interviewer isn’t looking for an 
answer like: “Well, I’m a Pisces, I like to 
read sci-fi novels and I have a pet rab-
bit named Sesame.” (If only it were that 
easy, right?)

The truth is, many people struggle to 
give interviewers an accurate, targeted 
portrait of themselves as job candidates. 
If you’re one of them, Peter Studner is 
here to turn your rambling, unfocused 
answer into an articulate pitch that 
will leave interviewers wanting to know 
more about how you can help their 
company.

“Think of your answer as a 90-second 
commercial that presents the essence 
of what makes you a unique, experi-
enced, engaging businessperson,” the 
author of “Super Job Search IV: The 
Complete Manual for Job Seekers & 
Career Changers” says, adding, “You 
need to write and practice ‘performing’ 
this commercial with as much enthusi-
asm as you can muster while still seem-
ing natural.”

In “Super Job Search IV,” Mr. Studner, 
whose outplacement firm has helped 
more than 27,000 people transition from 
one job to the next, guides readers 
through the complicated process of con-
ducting a successful job search cam-
paign. The book contains a detailed sec-
tion about preparing for and navigating 
interviews, and it also includes online 
resources and an app.

Here, Mr. Studner shares an outline 
for developing your 90-second com-
mercial:

1. Start with a brief introduction. State 
your name and thank the person for 
his or her time.

2. My background is ... List your 
degrees or certificates and the 
schools you attended. Avoid 
mentioning dates, unless you are 
asked.

3. I specialize in ... Briefly describe 
your area of expertise and/or any 
particular skills you have. At this 
point, it wouldn’t hurt to mention 
a good accomplishment. For 
example, “During my last job, I was 
instrumental in bringing in three 
new clients with first-year sales of 
$6.7 million.”

4. I’ve worked at ... Share your 
most pertinent jobs, not a list of 
every position you’ve ever had. 
Remember, the interviewer has a 
copy of your résumé. (And just in 
case he or she doesn’t, make sure 
you bring a copy to the interview.) 
Again, you might put in another 
brief accomplishment to support 
your expertise. “We reformed our 
sales team, and I recruited three 
new associates. We exceeded our 
sales goals by 43 percent.”

5. I was responsible for ... Again, 
don’t recite a laundry list of all 
the responsibilities you held in 
your previous job. Share the most 
prominent and pertinent.

6. I’m especially proud of ... List 
one or two additional major 
accomplishments, including the 
benefits they brought to your 
employer(s). Don’t fall in the trap 
of getting into the details of how 

you achieved each accomplishment. 
(If you are asked how you did it, 
you know you’ve hit pay dirt, as the 
interviewer might have an identical 
problem that you already know how 
to solve.)

7. I’m excited to be here because ... 
The interviewer obviously knows 
you’re at the meeting because 
you’re looking for a job — this 
is an opportunity to make it a 
bit more personal. Using well-
researched details, you might 
mention the company’s reputation, 
products, management, technology, 
international scope, etc., and how 
these things fit with your skills and 
aspirations. If you are currently 
unemployed, this might also be 
a good place to share a plausible 
reason for leaving your last 
position.

8. Close, but keep the conversation 
flowing. Turn the questions 
back to the interviewer with, 
“So I can better relate to you, 
could you please tell me a little 

about your (company, 
department)?”

Mr. Studner stresses 
that some of the compo-
nents of your commer-
cial might change from 
interview to interview. 
“Before each meeting,” 
he says, “think about 
which of your skills 
would best fit with this 
particular company and 
this particular job. Con-
sider what problems the 
company might have and 

how you can solve them. Then tweak 
your pitch to reflect your conclusions.”

And what if you have a long, detailed 
work history that doesn’t fully fit into 
this template? Mr. Studner urges you to 
remember that 90 seconds is a long time 
to listen to someone’s monologue. You 
can always provide more information 
later in the interview — and if you craft 
your commercial well, interviewers will 
ask to hear more.

Once you’ve developed your com-
mercial, record yourself reciting it, 
speaking slowly enough that someone 
hearing it for the first time will be able 
to understand and process what you’re 
saying, he concludes. “Edit, improve, 
and record again and again until you can 
deliver your commercial with the same 
ease with which you would tell a favor-
ite anecdote. Rest assured, your effort 
will be worth it.

“Your 90-second commercial will 
stand head and shoulders above the 
multitude of ‘um-s,’ ‘uh-s’ and ‘well, let 
me see-s’ your interviewer has doubt-
less heard.” ■
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your pool and spa functions even if you 
are out to dinner,” it says.

Which means that you could fly to 
Paris and clean or vacuum your pool 
from a table at Le Meurice on the Rue 
de Rivoli while dining on crispy green 
ravioli with a fricassee of snails and 
wild garlic as a starter, followed by spit-
roasted red-wine marinated pigeon with 
red cabbage and apple juice.

Among the designs at which the Coc-
caros excel are infinity and vanishing-
edge pools. As they tell customers, “if 
you can dream it, we can design it.” 

These pools appear to join either 
seascape or skyscape in a seamless line 
of color and liquid that suggests infinity 
— an allusion created by a system that 
maintains a water level on the pool’s 
edge by providing light spillage into 
a trough below, from which water is 
recycled back into the pool.

But in each in-ground pool, from the 
most elemental to the most sophisticated, 
quality workmanship is job number one.

“We treat every pool as if it was 
in our own backyard,” the Coccaros 
say. Mr. Coccaro works every job, and 
among the company’s 20 employees are 
two supervisors who also manage every 
job — 2,400 pools in the last 24 years, 
serving such communities as Venice 
and Englewood to the north, and Port 
Charlotte, Punta Gorda and Cape Coral 
to the south.

In Florida nowadays, say the experts, 
the range of construction materials and 
the options that consumers may choose 
for in-ground pools are much more var-
ied than once upon a time.

Building a single pool, for example, 
also requires building the approaches 
and deck, the cleaning and pump system 
and usually a pool screen or cover — 
and now to hurricane-ready standards, 
says Mr. Hudec. 

That means that the iconic images of 
hundreds or thousands of crumpled and 
twisted pool enclosures that scattered 
the landscape after Hurricane Charley 
rolled through in August of 2004 are not 
likely to be repeated.

Coincidentally, the prices to build in-
ground pools that existed then are not 
likely to be seen again, either.

“The way the economy has changed, 
people thinking about a pool should not 
expect to get one for $29,900 anymore 
— the days of the 29-9 pool are gone,” 
he notes.

Since Jackson Custom Pools will 
spend weeks constructing a pool with 
the highest quality workmanship at 
every phase, consumers now should fig-
ure to spend in the $42,000 to $49,000 
range, or more, Mr. Hudec says, depend-
ing on the design and materials.

A word to the wise: “The number one 
thing for the consumer is to get refer-
ences. And then to check them. If you’re 
going to spend $50,000 or $70,000 or 
$100,000, you owe it to yourself. 

“Also, make sure the builder is licensed 
and insured — you can do that at myflori-
dalicense.com. Everybody shops price, 
and the numbers are usually fairly close 
(between competitors). So make sure 
they’re using quality products, and hold 
your contractor to a timeline.”

In a quality pool, very little should 
have to be changed or redone for 15 or 
even 20 years, Mr. Hudec says.

One aspect of the business that has 
changed everything for pool contractors 
is the Internet, he adds.

“Now with the Internet the consumer 
is much more sophisticated, and I’m talk-
ing the 55- to 65-year-old consumer. Ten 
years ago that wasn’t the case. But this is 
good for us. I love an educated consumer 
who has read and can talk about the dif-
ference between materials — glass tiles or 
ceramic tiles, for example.”

Pool construction in Florida, too, can 
have some challenges that it may not 
elsewhere. Here, a pool construction 
crew cannot simply dig a hole and use 

that as the outline of the pool structure, 
because the soil is mostly sand, Mr. 
Hudec explains.

“That means you have to have two 

feet on every side, then you put forms 
up and get forming material. That’s why 
you don’t see vinyl pools in Florida — 
because the way fiberglass sets up, and 
because of the humidity, it’s a concrete 
pool market.”

Weather is another challenge, and in 
summer time, when pool construction 
used to be slow (that’s changed, the 
contractors say), crews will work early 
to mid-afternoon before the rains start. 
Pool construction from start to finish 
should probably take about six weeks.

For those who aren’t interested in 
spending large sums for a pool, how-
ever, there are above-ground options.

At Home Depot, for example, the 
company advertises a range of pools 
from the $700 Intex frame pool of 16 
feet by 48 inches with a sand filter 
pump, to a $3,800 round Blue Wave 
Zanzibar, which stretches 30 feet, is 54 
inches deep, has a metal pool railing 
on top, and includes pump and filter 
systems.

In Florida, it’s all part of the Pool-
topian water culture. ■

POOLS
From page 1

COURTESY PHOTOS

Pete Coccaro of Nautilus Pools

Nautilus Pools just won five awards in an 
annual design contest sponsored by the Flori-
da Swimming Pool Association.
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M-F 8-5 and Sat 8-12 
2240 Davis Blvd., Naples, FL 34104

Complete Collision Repair 
24 Hour Towing 

Rentals

Mention our ad in Florida Weekly 
and get  a rental car 
UP TO 3 DAYS FREE.
(with collision repair services)

239-775-6860 
www.economybodyshop.com 

economybodyshop@aol.com

Back row: Anna Liu, Ken Thomas, Bob Schoonmaker, Ann Howard Banzet   Front row: Bill Hallal, Kathy Houck, Thomas Abood

MEMBER FDIC.      Huntington®  is are federally registered service marks of Huntington Bancshares Incorporated. 
Huntington®  Welcome™  is a service mark of Huntington Bancshares Incorporated. ©2015 Huntington Bancshares Incorporated.

 New in Business

Angel Animal Hospital has expand-
ed from its original Bonita Springs 
location to 15505 Tamiami Trail N. in 
North Naples. The building has sepa-
rate waiting rooms for cats and dogs, 
two feline exam rooms and four canine 
exam rooms, dental and surgical oper-
ating rooms, on-site x-rays and ultra-
sounds, boarding facilities and an open 
treatment area. To lessen the stress of 
a visit to the vet, the practice diffuses 
canine and feline pheromones that have 
a calming effect on the animal patients 
in each exam room, and employee uni-
forms are sprayed with the same phero-
mones. The feline exam rooms play 
bio-acoustic sound therapy tracks that 
help soothe cats. The public is invited to 
an open house for tours and to meet the 
staff from 1-3 p.m. Sunday, May 31.

 Awards & Recognition

Wilma Boyd, 
president and CEO 
of Preferred Travel of 
Naples, has received 
a Lifetime Achieve-
ment Award from 
Gulfshore Business 
in recognition of her 
many contributions 
to Collier County’s 
charitable and business communities. 
Ms. Boyd started Preferred Travel more 
than 30 years ago and today oversees 
a team of more than 53 luxury travel 
advisors. 

Theodore Soli-
day, executive 
director of the city 
of Naples Airport 
Authority, has been 
named 2015 Aviation 
Professional of the 
Year by the Southeast 
Chapter of the Amer-
ican Association of 
Airport Executives. The chapter has 
more than 450 members in 12 states plus 
the Virgin Islands and the District of 
Columbia. Mr. Soliday joined the Naples 
Airport Authority in 1994. Among other 
recognitions, he was named Florida Avi-
ation Professional of the Year by the 
Florida Department of Transportation 
in 2002 and 2014.

 Construction

O w e n - A m e s -
Kimball (OAK), a 
Fort Myers-based 
construction con-
tracting and manage-
ment company, has 
hired Alesha Reed 
has joined Owen-
Ames-Kimball, a con-
struction contracting 
and management company, as assistant 
project manager. Ms. Reed is a recent 
graduate of Ferris State University in 
Big Rapids, Mich., where she earned 
an associate of applied science degree 
in civil engineering technology and a 
bachelor’s degree in construction man-
agement.

 Law

Adam Gross of 
Wollman, Gehrke 
& Solomon P.A. has 
been admitted to 
the Florida Bar. A 
native Neapolitan, 
Mr. Gross joined the 
firm in August 2014 
after graduating with 
honors from Emory 
University School of Law in Atlanta. His 
practice will focus on estate planning, 
elder law and guardianship matters. He 
also has a strong background in contract 
and property law that will be an asset 
to the firm in its strategic business and 
estate planning matters.

 Nonprofi t Organizations

Jake Young has 
joined the Bonita 
Springs Area Cham-
ber of Commerce as 
membership develop-
ment representative 
to focus on recruiting 
and developing new 
members. Mr. Young 
moved to Southwest 
Florida from the Atlanta area in early 
2014. He holds a bachelor’s degree in 
business administration from Kennesaw 
State University and previously worked 
as a bartender and shift leader at Cali-
fornia Pizza Kitchen. ■

ON THE MOVE

BOYD

SOLIDAY

REED

GROSS

YOUNG
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11 Bonita small 
businesses 

up for annual 
award

The Bonita Springs Area Chamber 
of Commerce hosts the 2015 Small 
Business of the Year celebration from 
11 a.m. to 1:30 p.m. Tuesday, June 
16, at Artichoke & Company, 11920 
Saradrienne Lane in Bonita Springs. 
Nominees for the award, which will 
be presented at the luncheon, are: 

A/C Electrical Services, ARC of 
Life Family Spinal Care, Centers 
for the Arts Bonita Springs, Classic 
Floors & Countertops, Cosmotique 
Day Spa, Entech, Norman Love Con-
fections, Nova Wealth Management, 
Pelican Landing Dental, Spotlight 
Magazines and TLC Marketing and 
Creative Services.

Tickets for $35 are available by 
calling the chamber at 992-2943 or by 
visiting bonitaspringschamber.com. 
Reservations are required by noon 
Monday, June. 8. ■

BUSINESS MEETINGS
■ A Job Search Support Group 

meets from 9:30-11:30 a.m. Mondays at the 
Greater Naples Chamber of Commerce. 
Contact Karen Klukiewicz at kluk77@
comcast.net or visit napleschamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. To 
make an appointment for a free session, 
call Suzanne Specht at 745-3704.

 ■ The Greater Naples Chamber 
of Commerce holds its next Business 
After Five networking event from 5:30-
7 p.m. Thursday, May 21, at Woodside 
Lanes, 8525 Radio Road. Bowland Cen-
ters of Southwest Florida is hosting the 
evening. Sign up at napleschamber.org/
events.

■ The Public Relations Society of 
America-Gulf Coast Chapter holds its 
next luncheon meeting Tuesday, May 26, 
at the Hilton Naples. Doors open at 11:30 
a.m. Guest speaker Mayela Rosales, exec-
utive vice president of MediaVista Group 
and co-host of the “D’Latinos” television 
program will discuss “Reaching the His-
panic Audience.” $27 for PRSA members, 

$35 for non-members, $27 for non-prof-
its and $20 for students. Reservations 
required by May 22. Call Deb Jonsson at 
649-3689 or visit gulfcoastprsa.org.

■ The second of six programs in the 
Bonita Springs Area Chamber of Com-
merce’s summer lunch networking series 
takes place from 11 a.m. to 1 p.m. Wednes-
day, May 27, at Artichoke & Company, 
11920 Saradrienne Lane in Bonita Springs. 
Guest speaker will be Arlene Knox, senior 
director of development for Florida South-
Western State College. The public is wel-
come. $30 for chamber members, $45 for 
others. Reservations required. Call 992-
2943 or visit bonitaspringschamber.com. 

■ The Collier Building Industry Asso-
ciation hosts its 2015 Real Estate Industry 
Panel from 5:30-7:30 p.m. Wednesday, May 
27, at the Hilton Naples. John Wiseman 
of CORE Construction will moderate the 
discussion with panelists Richard Corace 
of Kalea Bay, John John Hillman of Kitson 
& Partners, Mike Hughes of NABOR, Bob 
Imig of Stock Development and Jonathan 
Pentecost, DR Horton. $25 for CBIA and 
NABOR members; $35 for others. RSVP 
by May 19 by calling 436-3878 or emailing 
nancy@cbia.net.

■ Business Before Business for mem-
bers and guests of the Bonita Springs Area 
Chamber of Commerce takes place from 
8-9:15 a.m. Friday, May 28, at Costco at 
Gulf Coast Town Center. $10 in advance, 
$15 at the door for chamber members; $40 
for non-members. Call 992-2943 or visit 
bonitaspringschamber.com/events.

■ CBIA members are invited to a 
seminar titled “Managing the Permit-
ting Process Step by Step,” presented 
by Tatiana Gust of Elite Consulting of 
SWFT, from 4-5 p.m. Thursday, May 28, 
at CBIA headquarters, 3200 Bailey Lane. 
$10. No walk-ins. RSVP by May 22 by 
emailing nancy@cbia.net.

■ The President’s Club of the Boni-
ta Springs Area Chamber of Com-
merce Foundation hosts a social from 
5:30-7:30 p.m. Tuesday, June 2, in Sugden 
Hall at Florida Gulf Coast University’s 
School of Resort & Hospitality Man-
agement. President’s Club members and 
their guests will enjoy culinary treats and 
a wine tasting and will learn about the 
school’s PGA-accredited golf program 
and its campus day spa program. RSVP 
required by May 29. Call 992-2943 or visit 
bonitaspringschamber.com/events.

■ The District V State Conference of 
the Women’s Council of Realtors takes 
place from 11:15 a.m. to 2 p.m. Thursday, 
June 4, at the Bonita Bay Club in Bonita 
Springs. Keynote speaker will be Pamela 
Banks, president of the Florida State Wom-
en’s Council of Realtors. RSVP online at 
20150604district5.eventbrite.com.

■ The Above Board Chamber 
meets from 11:30 a.m. to 1 p.m. Monday, 
June 8, at the Hilton Naples. For more 
information, call Jeanne Sweeney at 910-
7426 or visit aboveboardchamber.com.

■ Wake Up Naples for members and 
guests of the Greater Naples Chamber of 
Commerce takes place from 7-8:30 a.m. 
Wednesday, June 10, at the Hilton Naples. 
Guest speaker will be Randall Kenneth 
Jones. Sign up at napleschamber.org/events.

 ■ Business After Five for members 
and guests of the Marco Island Area 
Chamber of Commerce takes place from 
5:30-7 p.m. The June meeting will be 
Wednesday, June 17, at the Classics at 
Lely Resort. Call 394-7549 or visit mar-
coislandchamber.org. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.

June 12 is deadline for making 
Excellence in Industry nominations

Opportunity Naples, in coordination 
with the Greater Naples Chamber of 
Commerce, is accepting nominations for 
the 2015 Excellence in Industry awards.

Opportunity Naples showcases the 
“best of the best” businesses in Collier 
County that exemplify the use of inno-
vation and a responsible approach to 
economic diversification, and business 
and community enhancement.

This year’s Excellence in Industry 
awards categories are:

■ Business Expansion: An award 
presented to a company that expanded in 
2014 through investing capital and creat-
ing jobs in Collier County. The winner 
in this category will have demonstrated 
growth in terms of sales, staff, services, 
products, markets and market share.

■ Company to Watch: This is pre-
sented to a business with the poten-
tial to make a positive impact on Col-
lier County’s economic future. Appli-
cants will have demonstrated signifi-
cant growth trends since opening and 
will exhibit excellence in the areas of 
management, marketing, customer ser-

vice and integrity. The recipient of this 
award sets the standard for entrepre-
neurship and creativity. The recipient 
must be a new business that has been in 
operation more than a year but less than 
five years.

■ Heart of the Community: An 
award presented to a nonprofit organi-
zation that exemplifies superior service 

to the local community. The recipi-
ent will have distinguished itself from 
others by enhancing the community 
through financial, volunteer and active 
involvement in organizations and pro-
grams that assist in the creation of a 
better quality of life for all citizens in 
Collier County.

■ Pillar Award: This honor is given 
to a company that has been in business 
in Collier County for a minimum of 20 
years and has taken an active role in 
making Collier County the best place to 
live and do business.

■ Young Professional of the Year: 
This award is given to a young profes-
sional between the ages of 21 and 40 
who has demonstrated leadership and 
a passion for making a difference in the 
community.

Nominations are due by June 12. 
The awards will be presented the eve-
ning of Wednesday, Sept. 16, at the 
Hilton Naples. For more information 
or to make a nomination, contact Kristi 
Bartlett by calling 403-2914 or emailing 
Kristi@napleschamber.org. ■

25 named to Bonita leadership class
The Bonita Springs Area Chamber 

of Commerce announces the members 
of its 2015-16 Leadership Bonita class. 
Now in its 17th year, the Leadership 
Bonita program boasts more than 300 
graduates who are utilizing their new 
connections, knowledge and leader-
ship skills at their respective companies 
and throughout the community and the 
region. The new class members are:
Heather Auld, Lee Memorial 

Health System 
Tom Barber, Agnoli, Barber & 

Brundage
Colleen Billings, Vi at Bentley Village
Sheri Branstetter, Bonita Community 

Health
Jay Caudill, Woods, Weidenmiller, 

Michetti & Rudnick
Jessica Curry, FineMark 

National Bank & Trust
Yuriy Datsyk, Fred Astaire 

Bonita Springs
Keith Day, Lee County Sheriff’s Office

Lorena De Los Reyes, Wiebel, 
Hennells & Carufe

Darcy Eikenberg, Red Cape 
Revolution

Scott Flagel, American House 
Bonita Springs 

Natalie Gagnon, Bonita Springs Area 
Chamber of Commerce

Michael Honorio, Summit Broadband
Kim Hoskins, Bonita Springs Utilities
Michael Kirby, CH2M Hill
Cindy McCurry-Ross, 

The News-Press Media Group
Jim Murphy, Bonita Springs Fire 

District commissioner
Nicole Perino, city of Bonita Springs
Mike Prioletti, Baird Private Wealth 

Management/Bonita Springs 
Rotary Club Noon

Richard Scott, Bonita Springs 
Fire and Rescue District

Brad Shipley, Wiltshire, Whitley, 
Richardson & English

Arielle Stimson, FGCU Alumni 
Relations

Carole Stuckert, Physicians Regional 
Healthcare System

Eddie Thorpe, Naples Daily News/
The Banner

Randy Upchurch, FGCU School of 
Resort & Hospitality Management

Leadership Bonita is a nine-month 
program that kicks off with a two-day 
leadership training retreat, complete 
with leadership assessments, group 
exercises, team building and other 
activities. Following the retreat, par-
ticipants embark on discovery day trips, 
getting a behind-the-scenes look at the 
region’s media outlets, water manage-
ment facilities, ecological environment, 
public services, health-care systems, 
economic development initiatives and 
public safety systems. 

About the chamber
Designated as the 2014 Chamber of 

Commerce of the Year by the Florida 
Association of Chamber Professionals, 
the Bonita Springs Area Chamber of 
Commerce operates a fully staffed visitor 
and business center at 25071 Chamber 
of Commerce Drive in Bonita Springs. 
Hours are 8:30 a.m. to 5 p.m. Monday-Fri-
day. For more information, call 992-2943 
or visit bonitaspringschamber.com. ■
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 100% Financing
 No Minimum Borrower Contribution
 Gift Funds Allowed To Pay For Borrower’s Closing Costs And Prepaids
 No Down Payment Required
 Seller Concessions Allowed
 Be a US Citizen, US Non-Citizen National or Qualifi ed Alien
 Low to Moderate Income Families

Let Anthony Schrenkel help you get pre-qualifi ed today by calling 
American Eagle Mortgage Company, LLC at (239) 877-0327

PROUDLY SERVING FLORIDA SINCE 2003

**Subject to Credit and Underwriting Approval. Additional conditions may apply**

Homeownership doesn’t have to be a dream. 
With USDA Guaranteed Rural Housing Program 

IT CAN BE A REALITY! 

Why is USDA such a great choice for fi nancing? USDA offers:

I trace my roots back to Barcelona, 
Spain, in 1919, when my founder began 
offering yogurt. In 1973, I merged with 
BSN, a major industrial glassmaker that 
had become a top dog in mineral water, 
beer and infant food. Today I’m a lead-
ing global food company, present in 
more than 130 countries and focusing 
on fresh dairy products, waters, early 
life nutrition and medical nutrition. 
My brands include Activia, Oikos, Evian 

and Volvic. With my 
acquisition of Uni-

milk in 2010, Russia 
has become one of my 

largest national markets, 
joining France and the U.S. 

Who am I?
Know the answer? Send it 

to us with Foolish Trivia on the 
top and you’ll be entered into a 
drawing for a nifty prize! ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or fewer) 
and send it to The  Motley Fool c/o 

My Dumbest Investment. Got one that worked? 
Submit to My Smartest Investment. If we print 
yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Splitting Shares
Many investors get excited about stock 

splits, but splits aren’t as meaningful as 
they seem.

For example, imagine shares of Buzzy’s 
Broccoli Beer (ticker: BRRRP), trading 
around $60 each. If you own 100 shares, 
they’re worth $6,000. Let’s say Buzzy’s 
splits its stock 2-for-1. For each share that 
you own, you’ll get another, so you end 
up with 200 shares.

You didn’t get any richer, though, 
because while your share count increas-
es, the value of each share decreases pro-
portionately. After the split, the shares 
will trade around $30 each. The total 
value of your shares? Still $6,000.

Splits can take many forms: 2-for-1, 
3-for-2 and so on. One reason shares get 
split is to keep prices low enough for 
individual investors. If Apple had never 
executed its four stock splits, its shares 
would trade for more than $7,000 apiece 
instead of a recent $128.

Microsoft, meanwhile, has undergone 
nine splits, turning one original share into 
288 today. If there had been no splits, the 
stock, which recently traded at $49 per 

share, would be priced around $14,000 per 
share. It’s rare for investors to be shut out 
of a stock because of a steep price, though. 
Even with a $400 stock, shallow-pocketed 
investors can just buy one or two shares.

There are even “reverse splits,” which 
reduce the total number of shares while 
boosting the share price. But beware of 
reverse stock splits, because companies 
can use them to create a (false) sense of 
higher value and sometimes to avoid get-
ting delisted from a stock exchange. Many 
well-known companies, such as American 
International Group, Citigroup and Price-
line, have executed reverse splits, though 
it’s typically smaller companies that do so.

While a split can make a stock’s price 
more psychologically inviting and does 
technically make it cheaper, it doesn’t 
make it a sudden bargain. A stock selling 
at more than $100 per share might seem 
expensive, but it can be a much better 
value than many $10 stocks. Stock prices 
only matter when you compare them to 

other numbers, such 
as earnings or rev-
enue. ■

A Bad Spread
My dumbest investment taught me 

the value of investigation before buy-
ing shares of a company. My co-worker 
had been watching the meteoric rise 
of a penny stock. I got caught up in his 
enthusiasm, sold my shares of a per-
fectly good mutual fund, and placed a 
market order to buy 500 shares of the 
penny stock.

The shares were purchased at a lofty 
price of $4.25, which the stock never 
saw again. It was recently trading for 
less than a dollar per share. This was a 
$2,000 crash course 

— T.H., Merchantville, New Jersey

The Fool Responds: Ouch. Penny 
stocks are dangerous in many ways. 
They are often tied to companies with-
out proven revenue and earnings, and 
they’re easily manipulated. Also, they 
can have wide “spreads” — the differ-
ence between the latest price you can 
buy at (the “ask”) and the price you can 
sell for (the “bid”). If the spread is very 
wide, the stock will have to rise signifi-
cantly just for you to be able to sell and 
break even. Penny stocks are almost 
always to be avoided. It’s much better 
to stick with established and growing 
companies. ■

Banking on Wells Fargo
There’s a lot to like about Wells Fargo 

(NYSE: WFC), one of America’s largest 
banks. For example, consider its strong 
growth and returns for shareholders over 
the past few decades, and its market-leading 
mortgage and auto lending businesses. (Its 
stock has averaged annual returns of more 
than 17 percent over the past 30 years!)

Instead of relying heavily on areas such 
as trading and investment banking, Wells 
Fargo focuses on community banking, 
via loaning money (through mortgages, 
auto loans, credit cards, etc.) and other 
relatively straightforward and low-risk 
operations such as insurance and retail 
brokerage. Thus, its revenue tends to be 
more stable than that of its peers.

Wells Fargo has been on a mission to 

become its customers’ only bank as it 
cross-sells its products. Its average bank-
ing household has more than six separate 
products with the bank, and Wells Fargo is 
aiming for eight. Over the past year, Wells 
Fargo has increased the percentage of its 
customers with a Wells-issued credit card 
from 38 percent to nearly 42 percent.

Wells Fargo’s management is focused 
on expense control, productivity and mit-
igating risk. It’s highly profitable, and it 
cruised through the financial crisis argu-
ably better than any other institution in 
the western world. It also offers investors 
a dividend that recently yielded 2.6 per-
cent. Wells Fargo’s easy-to-understand 
services will always be in demand, and 
it deserves investment consideration. ■

I was created for students at Harvard 
in 2004, and by the end of the year, a 
million people were using me. Today, 
based in Menlo Park, California, I boast 
almost 1.5 billion monthly active users 
and 936 million folks worldwide who 
use me daily — and these numbers have 
been growing by double digits in recent 
years. More than 80 percent of my users 
are outside the U.S. and Canada, and 
I employ more than 10,000 people. I 
rake in more than $12 billion annually 
and own Instagram and WhatsApp, too. 
Who am I? (Answer: Facebook) ■

Run, Rate, Run!
QWhat’s a “run rate”?

— B.G., Slidell, Louisiana

AIt’s a way to get a more  realistic 
view of a company’s perfor-

mance. Imagine that Carrier Pigeon 
Communications (ticker: SQUAWK) 
is growing very rapidly. If you want 
to estimate its current annual level 
of sales, you could add up the last 
four quarters’ worth, but that would 
clearly understate sales, as each 
quarter’s numbers have been rising.

So instead, take the most recent 
quarter’s sales of $30 million (up 
from $24 million the quarter before 
and $19 million before that). Multi-
ply that by four, and you’ll have the 
company’s current run rate for sales: 
$120 million. It’s not a forecast or a 
measure of past sales; it’s a reflection 
of the current level of annual sales.

***

QShould I pass on a company if 
it’s reporting increased losses 

per share instead of increased prof-
its? 

— J.L., Norton Shores, Michigan

ANot necessarily. Compa-
nies sometimes spend a lot 

more in one year than another. 
Imagine Home Surgery Kits, Inc. 
(ticker: OUCHH), a young  company. 
Let’s say it lost about $40  million 
in 2013 and $60 million in 2014, 
though its revenues nearly doubled 
during the same period. Some inves-
tors see numbers like this and run 
the other way, preferring to invest 
only in companies reporting steadily 
increasing  profits. That’s reasonable.

But those willing to take on more 
risk may still consider  buying, if other 
factors are  compelling. For example, 
if you have great faith in the future of 
home surgery kits, you might see the 
company needing to plow available 
money into advertising and growing 
the business. You might reason that 
the time for profits is later, once the 
company has amassed a huge cus-
tomer base. ■

Got a question for the Fool? 
Send it in — see Write to Us
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NETWORKING
‘A Swing of Grace’ golf tournament to benefit Grace Place for Children & Families
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
If you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. The website is also where you can purchase photos.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Phil Mathias and Frank Oats

Pat Bosscher and Jim Bosscher

Tim Hoeksema, Bill Rose and Gary Zaiser

David Corban, Steve Miller, Eli Egozi and Erik Lutgert

John McNamara and John McNamara

Mike Crane, Greg Cowser and Bill Drawz

Dick Norwood and Richard Fogle

Peg Webbe and, Sheila Case

Glen Gronlund and George Dumouchel
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Your local hometown hero 
AS YOUR LOCAL INDEPENDENT AGENT, WE’RE YOUR NEIGHBOR - 

 SOMEONE YOU CAN TRUST AND SOMEONE WHO’S HERE WHEN YOU NEED US! 

Our experienced, friendly insurance professionals will advise and recommend protection for  
your specific insurance needs. For experienced, local insurance advice talk to  

BB&T - Oswald Trippe and Company today.

A U T O  •  B O A T  •  H O M E O W N E R S  •  H E A L T H  •  L I F E
C O N D O M I N I U M  A S S O C I AT I O N S  •  P R O F E S S I O N A L  L I A B I L I T Y 

© 2014 Branch Banking and Trust Company.

BB& T - OSWALD TRIPPE AND COMPANY
889 111TH Ave N Suite 201, Naples FL 34108

Direct: (239)-280-3803 • Office/Client Service: (239)-261-0428 
Email: ndalaskey@bbandt.com • Fax: (866)-802-8677

NETWORKING
Legal Aid Service of Collier County’s seventh Annual Barristers Bash at the Hilton Naples
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
If you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. The website is also where you can purchase photos.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Mark Bonner and Beth Bonner Michelle McLeod, Mike McLeod, Danielle Ahren and Rebecca Vaccariello Cheri Dunnigan and Anna Bryant

Abood Shebib and Logan Meester Rhonda Borden and Scott Moser Kathleen Passidomo and John Passidomo Leeza Arkhangelskaya and Georgia Hiller

Julie Fisher, Matt Stepan and Liz Hazelbaker Fitzgerald Frater, Eric Vasquez and Melinda Vasquez Tony Karratt, Maureen Kelleher and Jeff Ahren
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David William Auston, PA 
Mediterra Resident, Golf Member & Real Estate Specialist

Assisting in over 80 closed Mediterra transactions since 2011
AMERIVEST REALTY | Offi ce: 239.280.5433

Il Corsini at Mediterra
7,857 Living Sq Ft  |  $6,495,000

Terrazza at Mediterra
3,917 Living Sq Ft  | $1,799,000

Monterosso at Mediterra
2,503 Living Sq Ft  |  $695,000

Porta Vecchio at Mediterra
2,589 Living Sq Ft  |  $539,000

JUST LIS
TED

House Hunting:
16457 Celebrita Court

Mediterra
Tuscan architectural details blend with modern com-

fort in this five-bedroom, 4½-bath home on a quiet cul 
de sac in the Celebrita community of Mediterra. The 
open floor plan creates an indoor/outdoor flow while 
optimizing the lakefront setting. Pocketing sliding doors 
open the great room to the expansive screened pool and 
loggia areas with a summer kitchen encouraging alfresco 
entertaining. The generous master suite has 12-foot tray 
ceilings and a spacious sitting area with French doors 
opening to the pool deck. In the master bath, a jetted tub 
and dual-entry shower add to the luxury. Other highlights 
throughout the house include a include a wet bar near the 
formal dining/living room, a home office adjacent to the 
kitchen, a media room, study with hardwood floors and a 
cabana bedroom/bath. There is a three-car garage and a 
fenced-in backyard. 

This estate is offered at $1,725,000. For more informa-
tion or to arrange a showing, contact Emily K. Bua or 
Tade Bua-Bell at John R. Wood Properties by calling 595-
0097 or visiting buabellsellsnaples.com. ■

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE REAL ESTATE INDUSTRYWEEK OF MAY 21-27, 2015       B10



Kalea Bay. So coastal. So cool. So you. 

Gracious 3 and 4-bedroom residences with unobstructed water views. Amazing rooftop 
terrace and pool with forever views. Clubhouse. Guest suites. Amenities that are simply amazing.
See it all today in our newly opened sales center. For information email info@kaleabay.com

Coastal Cool.

Prices from $1.2 Million. Sales Center Now Open

Another Naples community by the developers of Moraya Bay & The Dunes

KaleaBay.com    239-793-0110    13910 Old Coast Road, Naples, FL 34110 

Located off Vanderbilt Drive just north of Wiggins Pass Road

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 
TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
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Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

Jacki S trategos  
GRI, CREN, SRES, e-Pro 

239-370-1222
JStrategos@att.net

Marco Island & Southwest Florida Real Estate Specialists
Visit www.JackiStrategos.com Today!

8865 Lely Island Circle
$739,000

Beautiful home w/ lovely lake view. 
3 BD/3 BA + den. Gorgeous hardwood floors. 

No Mandatory Fees.

HIGHLY 
DESIRED 
STREET

Seaview Club #208 
$364,900

Remodeled unit with granite, 2 BR/2 BA, 
Updated baths. New a/c handler & 

hot water heater. 

ACROSS 
FROM BEACH 

ENTRANCE

Homesites 
on Marco Island

91 S. Heathwood -  Inland - $88,900 
331 Hazelcrest - Oversized -Inland - $170,000

1664 Villa Ct. - Wide water view - $463,000

ITS TIME 
TO BUILD 

8088 Lely Island
$769,000

Gracious living - spacious residence 
3 BR/3 BA + den. A haven for dreaming & 

relaxing on this gorgeous lanai. 

NO 
MANDATORY 

FEES

D.R. Horton begins building in 
new village at Fiddler’s Creek

SPECIAL TO FLORIDA WEEKLY

D.R. Horton has started construction 
on single-family residences within Lago-
mar, a new village of 42 home sites with-
in Fiddler’s Creek. Lagomar will feature 
three floor plans, ranging from 2,583 to 
3,246 air-conditioned square feet. 

The Hawthorne will provide 2,583 air-
conditioned square feet and emphasize 
southern-style Florida living. This home 
will feature three bedrooms and a den, 
three full baths and a great room with a 
large dining space off of the kitchen area 
and glass sliding doors that retract into 
the wall. An optional lanai extension is 
available. The home includes a three-
car garage; pool and spa packages are 
options. The Hawthorne is priced from 
$574,990.

The Washington will encompass 
2,788 air-conditioned square feet and 
will have three bedrooms, a den and 
three full baths. Details will include 
12-foot ceilings and glass sliding doors 
that retract in to the wall. The home 
will have a formal dining room, butler’s 
pantry area with optional wine fridge, 

covered entries and a two-car, side-load 
garage. A pool and spa and a three-
car garage are among the options. The 
Washington is priced from $599,990.

The largest home offered in Lagomar, 
the Madison will encompass 3,246 air-
conditioned square feet and will have 
three bedrooms and a den, four full 

baths and a large foyer that leads 
to a living room and formal din-
ing room. This spacious plan then 
flows through to the kitchen, break-
fast area and family room. The 
en-suite bedrooms will be in sepa-
rate corners of the home to ensure 
privacy, and the den can serve as 
a fourth bedroom. The Madison is 
priced from $634,990.

Each residence within the village 
of Lagomar will be built of structur-
ally engineered reinforced concrete 

block wall construction with high-pro-
file concrete roof tiles. Each home will 
also feature brick paver driveways and 
walkways and impact glass doors and 
windows. Interior design features will 
include 7-inch crown molding in all the 
living areas and the master suite. Kitch-
ens will have granite countertops, GE 
Profile Series stainless steel appliances 
with gas range top and cabinets with 
decorative finishes. Baths will feature 
ceramic tile flooring, designer fixtures 
and custom-framed mirrors and granite 
countertops in the master bath.

The entrance to Fiddler’s Creek is on 
Collier Boulevard on the way to Marco 
Island. For more information, stop by 
the sales center at 8152 Fiddler’s Creek 
Parkway, call 732-9300 or visit fiddler-
screek.com. ■

London Bay Homes has new model 
under construction in Miromar Lakes

SPECIAL TO FLORIDA WEEKLY

The cobblestone streetscape in Por-
tofino at Miromar Lakes Beach & Golf 
Club is filled with activity as the newest 
model nears completion and additional 
homes are under construction for the lat-
est buyers. Also, eight additional water-
front sites have recently been released.

An enclave of only 20 luxury estate 
homes built by London Bay Homes, Por-
tofino has an old world ambiance reflect-
ed in the use of fountains and stonework 
throughout. Each home is on a waterfront 
site with an optional boat dock.

The Carina, which is on target for 
early summer completion, is a new 
three-bedroom, 3½-bath great room 
design with a den and three-car garage. 
There is a formal dining room and ample 
outdoor living space for family gather-
ings and entertaining. The master suite, 
living room, kitchen and family room 
wrap around the outdoor living space 
with double door access in the bedroom 

and sliding glass doors that pocket and 
recess in the other areas for a seamless 
integration of indoor and outdoor living. 
The split plan separates the master suite 
from the additional bedrooms.

Options for the Carina include an 
alternate master suite layout, variations 
on indoor kitchen island configurations, 
an outdoor kitchen and a three-car 
garage. The home is 3,248 square feet 
under air, with 4,722 total square feet 
including the three-car garage.

The Carina is available for purchase 
fully furnished at $1,775,000, on a lease-
back basis. It replaces the Emelia fur-
nished model which recently sold, as 
well as an additional planned model, the 
Benita, which sold prior to completion.

Eight floor plans are offered in Por-
tofino, where homes including home 
sites range from $1,400,000 to more than 
$2,000,000. For more information, call 
the Miromar Lakes Beach & Golf Club 
sales center at 425-2340 or visit miro-
marlakes.com. ■

The Carina by London Bay Homes.

The Washington by D.R. Horton.

Naples | $429,900  
INDIGO LAKES

Naples | $529,000  
THE STRAND - TROPHY CLUB

TOGETHER WE ARE DEDICATED TO PROVIDING OUR PERSONALIZED CONCIERGE SERVICE TO OUR BUYERS AND SELLERS.

EXCEEDING EXPECTATIONS

GORDIE LAZICH & MARK MARAN

Bonita Springs | $539,900  
BONITA BAY – BAY HARBOR

JUST LISTED

Each offi  ce is independently owned and operated.

GORDIE LAZICH
239.777.2033

gordie.lazich@sothebysrealty.com

MARK MARAN
239.777.3301

markmaran@sothebysrealty.com
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Dream homes featuring 2-6 bedrooms with lakes, preserve and golf course 
views. 17 models open daily. Choose from over 30 fl oor plans. Plus, all of this 
makes for a very sweet deal:

17 Models Open Daily
239-352-3903   AveMaria.com

Homes from the high $100s.
Now, that’s a sweet deal!

#1 Single Family Home Community in Naples/Ft Myers

3 New Models Now Open

Coquina

From the Low $200s

Hampton Village

Top 55 Places to Retire

Del Webb Naples

11 Models Open Daily

Maple Ridge

Water Park, Golf & More

Estate Homes. From The High $300s

Maple Ridge Reserve

REAL ESTATE 
NEWSMAKERS

Howard Gust 
has joined Weichert, 
Realtors – On the 
Gulf, bringing 37 
years of experience 
to the Naples office. 
A member of the 
Naples Area Board 
of Realtors and a 
GRI designee, Mr. 
Gust is a 20-year 
resident of Southwest Florida and previ-
ously worked in the sales, home building 
and property management industries.

Cheryl Turner 
of Premier Sothe-
by’s International 
Realty was recog-
nized as one of the 
agency’s Top 50 
associates for 2014. 
Premier Sotheby’s 
International Realty 
has more than 700 
associates in Flori-

da and the Carolinas. A broker associ-
ate with more than 25 years of experi-
ence in the luxury real estate market, 
Ms. Turner works from the company’s 
Broad Avenue office in Old Naples. She 
holds designations including accredited 
buyer representative, certified interna-
tional property specialist, certified resi-
dential specialist, internet professional, 
certified sales negotiator and certified 
residential broker. She has served on 
the legal resources committee and the 
broker committee for NABOR.

WCI Communities announces the fol-
lowing top sales performers of April for 
its communities throughout Southwest 
Florida:

Top sales agents: Andrea Poulton 
at Hampton Park; Teresa Brown, Peli-
can Preserve; David Sanvidge, Shadow 
Wood Preserve and Porto Romano at 
Miromar Lakes Beach and Golf Club; 
Patrick Ruff, The Colony Golf & Bay 
Club; Shoshana Yeager, Carrara at 
Talis Park; Jamie Meisterheim, Raffia 
Preserve; Lisa Potts, Livingston Lakes; 
and Fred Zuccarelli, Artesia Naples.

Tim Savage and Mike McCumber 
of Gulf Coast International Properties 
announce that 1076 Nelson’s Walk in 
Port Royal has sold for $15,200,000. Mr. 
Savage represented the seller of this 
new construction home. Within 10 days 
of CO, he and Mr. McCumber procured 
a buyer for the property. The newest 
home by Alan Fraser Homes Corp., 
it was designed by Jeffrey A. Harrell 
Architects and built by BCB Homes. 
Godfrey Design Consultants completed 
the interior.

John Lodge of The Moody Blues 
has purchased a condominium at Kalea 
Bay on Vanderbilt Drive north of Wig-
gins Pass Road in North Naples. The 
bass guitarist has a son and grandson 
who live in Naples. In addition, he 
recorded his new solo album, “10,000 
Light Years Ago,” at The Mix Factory in 
NaplesMr. Lodge has been a member of 
The Moody Blues since 1966. ■

GUST

TURNER



WE MAKE
IT EASY. 

YOU MAKE
IT HOME.

RoyalShellSales.com
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, 
Fort Myers/Cape Coral, Naples/Marco Island, 

Ocala, Sanibel and Captiva Islands

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire/Lake Toxaway

GRAND ISLE TOSCANO ESTATE 
• 6BR/ 7 Full + 4.5BA, 6-Car Garage
• Beautiful, Covered Outdoor Area
• $8,500,000    MLS 214028789
Steve Suddeth & Jennifer Nicolai  239.784.0693

GREY OAKS

ST. RAPHAEL
• Private Pool
• Highrise Amenities
• $1,395,000    MLS 215008601
Steve Suddeth & Jenn Nicolai  239.784.0693

PELICAN BAY

FORT MYERS
• Riverfront Preserve Lot
• Amazing Outdoor Living Space
• $996,700    MLS 215016086
Kevin Welch 239.223.7006

VERANDAH

LANTANA
• Like New, 2 BR +Den, San Remo III
• Over-Sized Lot, Custom Pool
• $592,000    MLS 215027114
Sue Ellen Mathers 239.877.2726

NEW LISTING 

OLDE CYPRESS

BONITA SPRINGS
• 2nd Floor Condo with Private Elevator
• 3BR + Den, 3 Full Baths, Lake View
• $385,000    MLS 215023944
The Boeglin Team 239.287.6414

SPANISH WELLS

BONITA SPRINGS
• Turnkey Furnished 2BR + Den, 2BA 2nd Floor Condo
• Expansive Pond, Water Feature & Golf Course Views
• $269,000    MLS 214064015
Jim Griffith-Boeglin Team 239.322.2409

LAS BRISAS AT SPANISH WELLS

ESTERO
• Well Appointed 3 BR +Den, 2.5 BA
• Loft Overlooking Greatroom
• $395,000    MLS 215000082
Mike Fagan, The Fagan Team 239.340.5455

ROOKERY POINTE

SPRING RUN
• 2nd Floor, 2 Bed +Den, 2 Bath Residence
• Turnkey Furnished with Lake & Preserve Views
• $285,000    MLS 215021902
Corye Reiter, The Lummis Team 239.273.3722

THE BROOKS

NAPLES
• 5BR/4 Full & 1 Half BA, 4655sqft Under AC
• Minutes to Beach, Shopping & Downtown Naples
• $2,450,000    MLS 214051295
The Taranto Team   239.572.3078

MOORINGS

PARKSIDE OFF 5TH
• 3BR + Office Nook and 3BA
• Beautifully Turnkey Furnished
• $1,395,000    MLS 215000446
Kurt Petersen  239.777.0408

OLDE NAPLES

NAPLES
• 3BR, 3.5BA Waterfront Townhouse
• Investors: Existing One Year Lease at $3,000/mo.
• $839,000    MLS 214030966
Steve Suddeth & Jennifer Nicolai  239.784.0693

GOLDEN SHORES

LONGLEAF
• Pool, Spa & Great Views
• 3BR + Den, 2.5BA
• $553,000    MLS 214062232
Gary Ryan   239.273.6796

SHADOW WOOD AT THE BROOKS

PLANTATION
• Newly Renovated
• Open Floor Plan
• $369,000    MLS 215018000
Kurt Petersen  239.777.0408

PLANTATIONS

THE RESIDENCES 
• 2 Beds +Open Den, 2 Bath Luxury Condo
• Split Bedroom Floor Plan w/ 1,480 Sq. Ft. Under Air
• $260,000    MLS 215020308
Corye Reiter, The Lummis Team 239.273.3722

COCONUT POINT 

QUAIL WEST GOLF & COUNTRY CLUB
• Designed for Those Who Love to Entertain 
•  8,700 Sq. Ft. LAKEFRONT Home
• $2,300,000    MLS 215027810
The Taranto Team 239.572.3078

LIVING ON THE EDGE

CREEKSIDE
• Custom Designed Frey & Son 3 BR +Den, 4 BA Home
• Pristine Golf & Preserve Views
• $1,359,000    MLS 215002598
Dru & Greg Martinovich 239.564.5717

BONITA BAY

FIVE STAR GOLF RESORT
• 3 Bedroom 2 Bathroom - Turnkey Furnished
• Third Floor Carriage Home 
• $835,000    MLS 215016463
Debbie Dekevich  239.877.4194

TIBURON

FIRANO AT NAPLES
• Tosana Model Perfect
• 4 Bedrooms 2.5 Baths, Pool & Lanai
• $549,900    MLS 215002843
Roger Stening/The Fischer Group  239.770.4707

NAPLES POOL HOME

MARINA COVE
• Beautifully Decorated Turnkey Unit!
• 3BR/3BA Ground Floor Unit
• $349,000    MLS 214065290
Doug Haughey  239.961.1561

WINDSTAR

LOVELY SINGLE FAMILY HOME
• 2 Bedroom + Den, 2-Car Garage
• Large, Corner Lot
• $234,900    MLS 215006967
Michael May 239.989.6357

COUNTRYSIDE



SPRING RIDGE 
• 4 BR, 4.5 BA Pool/Courtyard Home, Golf Course View
• Superior Finishes & Intricate Detailing Throughout
• $2,159,000    MLS 214021549
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY

CREEKSIDE
• 3BR + Den, 4 Full Baths on Quiet Cul-de-sac
• Solar Heated Pool/Spa,Outdoor Kitchen
• $1,350,000    MLS 214059142
Linda Ramsey   239.405.3054

BONITA BAY

BONITA SPRINGS
• Build Your Dream Home-Located 1 Block From Beach
• 0.40 acres, 106' wide, deep water
• $799,000    MLS 215006615
Liz Appling  239.272.7201

BONITA BEACH

BONITA SPRINGS
• Charming 3 Bedroom, 3 Bath, Pool & Spa
• Extensively Updated
• $499,990    MLS 215019667
The Boeglin Team 239.287.6414

SPANISH WELLS

HIGHLY SOUGHT AFTER 
• 3 Bedroom 2 Bathroom with Attached Garage
• Tons of Natural Light and Lake Views
• $340,000    MLS 214063279
Doug Haughey  239.961.1561

BRIDGEWATER BAY

BONITA SPRINGS
• 2 BR, 2.5 Turnkey Furnished Townhome
• Great Amenities, Only $640/Quarter
• $229,000    MLS 215028395
Vahle Team 239.450.7805

NEW LISTING 

HACIENDA VILLAGE

ORCHID RIDGE 
• 3 Bedrooms, 3.5 Baths, Executive Study, Wine Room 
• 230 Ft Panoramic Water & Golf View, Lanai, Gazebo 
• $1,899,000    MLS 215009589
Greg Lewis, The Lewis Team 239.287.1158

SHADOW WOOD AT THE BROOKS 

FABULOUS GULF VIEWS
• Grande Phoenician
• 10th Floor Luxury Residence
• $1,200,000    MLS 214065942
Debbie Dekevich  239.877.4194

THE DUNES

ATTENTION HORSE LOVERS
• 3 Fenced Pastures, 6 Stall Barn, Riding Arena
• Completely Remodeled Ranch Home,5BR/4BA
• $749,900    MLS 214054247
The Taranto Team  239.572.3078

GOLDEN GATE ESTATES

NORTH NAPLES POOL HOME
• Perfectly Maintained, Amenity Rich Neighborhood
• MBR on Ground Floor, Loft Upstairs, Gorgeous Lake View
• $499,900    MLS 215015645
Dodona Roboci 239.776.8123

SATURNIA LAKES

CROSSINGS
• Unsurpassed Lake Views
• 3 BR, 3 BA 1,873 Sq. Ft. Living Area 
• $330,000    MLS 215009893
Sue Ellen Mathers 239.877.2726

BONITA BAY

NORTH NAPLES
• Near Beaches, Shopping & Restaurants
• Good Tenant in Place or Move-In Ready
• $214,900    MLS 214048265
Gary Ryan         239.273.6796

WIGGINS LAKES & PRESERVE

RIVERWALK
• Completely & Tastefully Remodeled
• Lake View from All New Pool & Lanai
• $1,849,000    MLS 215023931
Linda Ramsey   239.405.3054

BONITA BAY

FORT MYERS 
• Organic Farm Tree and Plan Nursery on 5.15 Acres
• Main Home w/Heated Pool, Additional Historic Cottage and Barn
• $1,195,000    MLS 215007309
Roger Stening,The Fischer Group 239.770.4707

OWN A PIECE OF PARADISE

NAPLES
• Estate Home with Pool
• 3 Bedrooms Plus a Den
• $659,900    MLS 215025252
Debbie Dekevich 239.877.4194

NEW LISTING 

WILSHIRE LAKES

FORT MYERS
•  4 Bedroom 3 Bathroom Home on Lake
• 2331 SQ FT
• $399,000    MLS 215024658
Katie Brady 239.770.6061

REFLECTION LAKES

NAPLES
• Light, Bright & Airy 2BR + Den/2BA
• 2 Masters, Walk-In Closets, Den, Dining & More
• $319,000    MLS 215009693
Liz Appling  239.272.7201

BENT PINE VILLAS

NAPLES
• Less Than 4 Miles From Downtown Naples
• Canal-front Home on Double-Lot
• $210,000    MLS 215011018
Loretta Young's Team Lavita 239.784.1984

SUNSET HOMES

NAPLES
• 4 Bedroom + Den, 4 Full & 3 Half Baths
• Gated 155 Acres w/Just 28 Estate Homes
• $1,795,000    MLS 213003435
Roger Stening  239.770.4707

NAPLES CLUB ESTATES

LOCATION! LOCATION! LOCATION!
• 4BR Home in Very Desirable Community
• West of 41 and Close to Your Own Private Beach & Shopping
• $1,100,000    MLS 215018171
Mark Semeraro 239.370.2455

MOORINGS

BONITA SPRINGS
• 4 Bedroom+, 3 Bath w 2-car attached garage
• Fantastic Architectural Features
• $655,000    MLS 215017868
Zach Fischer, The Fischer Group 239.777.7500

SPANISH WELLS

BONITA SPRINGS
• Built in 2013, Stunning Lake View, Plantation Shutters
• 3 BR, 2 BA, Home Sits on Slightly Larger Lot
• $395,000    MLS 215028335
Gabe Mellein 239.825.2234

NEW LISTING 

HAWTHORNE

FURNISHED LAKE VIEW CONDO
• 2 Bedrooms + Den, 2 Bathrooms 
• Furnished with Garage
• $290,000    MLS 214063660
Doug Haughey  239.961.1561

BRIDGEWATER BAY

BEING SOLD TURNKEY
• Top Floor 2BR, 2BA Condo
• 9.5í  Ceilings, Crown Molding
• $184,900    MLS 215019092
Michael May 239.949.0000

LOVELY CONDO AT BLUE HERON



There’s no place like Downtown.
Be it ever so stylish...

 
Naples Square. Bold, contemporary residences in the heart of where it all happens.

You and the best of Downtown.   
Finally together.

Share your #NaplesSelfie

NaplesSquare.com 
239.228.5800

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECT STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS BY THE DEVELOPER, MAKE REFERENCE TO THE DOCUMENTS 
REQUIRED BY SECTION 718.503, FLORIDA STATUTE, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. Equal Housing Opportunity. 

OR PICTURE YOU IN PHASE II
Reserve Yours Today

Building I Complete Fall 2015



1/3-ACRE LAKEFRONT HOME SITES 
WITH DOUBLE FAIRWAY VIEWS

3,500 to 5,500 Square Feet Spanish Eclectic, 
Italian Renaissance, and Colonial Caribbean Residences

Fitness Center, Spa & Dining All Within a 2 Minute Walk

Custom Home and Lot Packages
From $1.75 Million

AT TALIS PARK
SENECA

YOUR OWN

239.449.5900     TalisPark.com

  A Kitson & Partners Community  

Visit The Award-Winning Garden House Sales Center at
16980 Livingston Rd, Naples, FL 34110

MAKE IT
SEE IT, TOUCH IT, FEEL IT

*$9
MODELS OPEN DAILY

•  The Nadia  •

ORAL REPRESENTATION CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS 
OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR 
LESSEE.  NOT AN OFFERING WHERE PROHIBITED BY STATE LAW.  PHOTOGRAPHY IN THIS AD MAY BE STOCK PHOTOGRAPHY USED TO DEPICT THE LIFESTYLE TO BE ACHIEVED RATHER ANY THAT MAY EXIST.

Broker participation welcomed. Prices, plans and specifications subject to change without notice.



Marketed exclusively by

Each of f ice is independently owned and operated THE LUTGERT COMPANIES

52 villas & single-family homes 

Pre-construction from $1,325,000
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239.594.9400  |  residencesatmercato.com



COASTAL CONTEMPORARY TOWER & PENTHOUSE RESIDENCES FROM $1M

Unrivaled tower amenities complemented by Bonita Bay’s  
world-class recreation, sport, social and membership opportunities.

S E AG L ASSATBO N ITABAY.COM

26951 Country Club Drive   |   Bonita Springs   |   239.301.4940

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED 
HEREIN AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
Community features, amenities and pricing are approximate and subject to change without notice. The information and materials displayed on materials provided to you are solely intended to provide general information about proposed plans of WSR-Bonita Bay, LLC. These proposed plans are 
conceptual in nature and are subject to change or cancellation (in whole or in part) at any time without notice. Land uses, public and private facilities, improvements, and plans described or depicted on any materials are conceptual only, subject to government approvals and market factors, and subject 
to change without notice. Nothing in these materials obligates WSR-Bonita Bay, LLC, or any other entity to build any facilities or improvements, and there is no guarantee that any illustrated or described proposed future development will be implemented. Neither the information and materials provided 
to you, nor any communication made or given in connection with and of the foregoing may be deemed to constitute any representation or warranty or may otherwise be relied upon by any person or entity for any reason whatsoever. Equal Housing Opportunity.

It changes e v e r y t h i n g .

L I K E  N O W H E R E  E L S E .
T H I S  T O W E R .  T H I S  C O M M U N I T Y.



1220 GORDON RIVER TRAIL, NAPLES, FL 34105
239.261.3148 estuaryatgreyoaks.com

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. Property information herein is derived from various sources including, but not limited to, county records and multiple listing 
services, and may include approximations. All information is deemed accurate and neither suggests nor infers that Premier Sotheby’s International Realty participated as either the listing or cooperating agent or broker in the sale or purchase of the properties depicted.

Marketed exclusively by

The West Indies-inspired Neapolitan 

estate is a custom, open floor plan with 

over 7,700 square feet of living space, 

five bedrooms and five full and two 

half baths, centrally located clubroom, 

second floor loft, attached four-car 

garage, and expansive outdoor living 

area overlooking a lake and golf course.

$7,295,000 FURNISHED

The stunning, soft-contemporary 

Biscayne estate features a clean exterior 

and open floor plan in over 7,500 square 

feet with five bedrooms, five full and two 

half baths, spacious study, second-story 

game room, and magnificent, glass-tiled 

pool with floating spa and fire feature. 

$7,495,000 FURNISHED

Visit the Estuary Sales Center for a personal tour today.
9:00 a.m. – 5:00 p.m. Monday – Saturday

Noon – 5:00 p.m. Sunday

INTRODUCING 
ESTUARY’S NEWEST CUSTOM MODELS

OPEN THIS SUNDAY FROM 1 - 4  PM

The open great room Azalea model 

is currently under construction and 

slated to be completed by the end of 

the year.  Perfectly situated in Estuary’s 

Noble Heron neighborhood, this 

low-maintenance villa features 3,883 

luxurious square feet, three bedrooms 

plus study, four full baths, two-car plus 

golf cart garage, saline pool and spa and 

outdoor kitchen.

VILLAS FROM $2,300,000

BISCAYNE BY G.E.S. CONSTRUCTION LIMITED

NEAPOLITAN BY STOCK SIGNATURE HOMES

AZALEA BY LUTGERT CONSTRUCTION
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NETWORKING
Norris Home Furnishings hosts the 2015 Golden Heart Awards
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
If you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. The website is also where you can purchase photos.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Golden Heart Award winner Dr. Brian Hummel, third from left, with Larry Norris, Renee Norris and Dr. Robert Pascotto Claudine Leger-Wetzel, Alice Matheson and Sherri Rozzi

Ben Bova and Rashida Bova Sherri Rozzi, Mitzi Metcalf and Jackie Drake Kim Belfore and Monica Seif

Kandy DeWitt and Dr. Michael Metke Kevin Rathburn, Ginger Shoup and Peter Shoup Lauren Gelder and Keith Gelder

Dr. Robert Pascotto, Stacey Deffenbaugh, Joan Pascotto and Dr. George ComasJeff Moes, Keith Embree and Kacey Schneider



McGarvey’s Sinatra Model Open
For Viewing in Seneca at Talis Park

McGarvey Custom Homes’ furnished 
Sinatra model is now open for viewing 
in Talis Park’s Seneca neighborhood 
that will showcase 43 luxury residences 
offering the community’s hallmark “In 
the Park” living experience. Seneca’s 
north and south facing lakefront home 
sites feature captivating water and dou-
ble or triple fairway views. Seneca offers 
all-new designs in a palette of Spanish 
Eclectic, Italian Renaissance, and Colo-
nial Caribbean architectural styles. Each 
of the neighborhood’s sites will accom-
modate residences ranging from 3,200 
to 5,000 square feet. Custom home and 
lot packages are priced from $1.75 mil-
lion. Two developer home sites remain 
available in Seneca. 

Previously sold, McGarvey’s Caribbe-
an-style, 4,464 square feet Sinatra model 
remains open for viewing through a 
leaseback. A grand foyer and gallery 
hallway lead to a massive great room. 
The plan includes a wet bar, a study, 
four bedrooms, four full and two half-
baths, one-car owner’s garage, and a two 
car garage. The master suite features a 
private garden off the bath, and a sit-
ting area in the bedroom that opens to 
the pool and spa. One of the guest bed-
rooms serves as a VIP suite that opens 
to the outdoor living area and a court-
yard. The Sinatra features an interior 
by Clive Daniel Home’s Susie Petril and 
Charlie Hansen. 

Petril and Hansen’s contemporary 
Caribbean style establishes an airy 
ambience throughout the home. Their 
color palette includes warm browns and 
creams, with pops of indigo and maize 
yellow. The flooring in the main living 
areas is neutral 24” x 24” inch porcelain 
tile with a marble look.

The Sinatra’s elegance is established 
in a double foyer showcasing wide 
plank wood flooring with mosaic mar-
ble insets. Contemporary artwork and 
framed mirrors create a statement com-
plemented by two chrome chandeliers. 
The eye drawn through the foyer to the 
great room and the sweeping Seneca 
views beyond.

The great room’s feature wall dis-
plays a contemporary fireplace wrapped 
in the porcelain flooring material with 
a wooden mantel and television above. 
Built-in bookcases with back-lit floating 
glass shelves add drama while bench 
seats are incorporated at the base. A 
cream-toned wool area rug anchors two 
white linen sofas with indigo accent pil-
lows as well as armchairs finished in a 
gray geometric pattern. Four bunching 
cocktail tables in parchment with wood 
trim complete the look. The ceiling 
features four linear coffers with wood-
wrapped detailing. Pocketing sliders 
open entire length of the rear wall 
allowing for an indoor/outdoor lifestyle. 

A convenient walk-up wet bar fea-
tures a back wall made of back-lit milk 
glass. The wooden base cabinetry is 
complemented by a back-lit crushed 
glass countertop. 

The gourmet kitchen includes two 
spacious islands. Adjacent to the kitch-
en, the dining room features built-in 
cabinetry and an area for casual enter-
taining against a backdrop of lake and 
golf course views. 

The generous study features wide-
planked wood flooring and a square 
pitched ceiling with a drywall beam 
detail. A wood finished desk floats on 
a textured Sisal area rug complemented 
by two bookcases and a pair of over-
scaled guest chairs. Arched windows 
overlook a private terrace.

A vestibule leads to the Sinatra’s neu-
tral-toned master suite that exudes style 
and elegance. Petril and Hansen have 
designed a feature wall with a custom 
soffit over the master bed. The bed 

incorporates four linen panels with a 
wood surround for the headboard. The 
night stands are built into the bed while 
above the night stands a decorative 
grass cloth adorns the walls, surrounds 
the windows, and flows upwards onto 
the soffit. Iron light fixtures with linen 
shades are suspended from the soffit 
over the nightstands. A crushed bamboo 
dresser complements the arrangement. 
In the sitting area, center-opening slid-
ing doors open directly to the pool’s 
gorgeous spa. 

Between the master bedroom and 
master bathroom, a hallway accommo-
dates his and her walk-in closets. A 
morning bar with natural wood finishes 
and a stunning Calcutta marble top pro-
vides the perfect place to brew that first 
cup of coffee. 

In the master bathroom, his and her 
vanities are in a natural teak wood 

color palette. White Calcutta marble 
with striking black veining creates a 
restful, spa-like atmosphere. The bath 
includes separate water closets and a 
walk-through shower finished in Calcut-
ta marble. An exterior door leads from 
the bath to a private courtyard garden. 

The Sinatra’s outdoor living experi-
ence is spectacular. A double-sided fire-
place is the focal point of a conversation 
area with comfortable seating. The out-
door kitchen and dining area includes 
an island bar with barstool seating that 
provides an additional gathering place. 
The outdoor space is anchored by a 
designed pool and spa with a captivat-
ing landscape design that includes an 
arbora. 

Residences in Seneca are being built 
by McGarvey, Harbourside Custom 
Homes, Fox Custom Builders, and Gulf-
shore Homes. A furnished Seneca model 

by Fox is under contract. Gulfshore’s 
furnished Cielo model is on schedule 
for completion in June. 

In addition to its park-like ambiance, 
Seneca is within a short walk or bike 
ride of Talis Park’s Grand Piazza, home 
of the Vyne House clubhouse and the 
Great Lawn. Seneca residents will have 
immediate access to the dining, fitness, 
and spa amenities at Vyne House, and to 
the outdoor dining and lounge experi-
ence at the Casa Cortese Grille. Seneca’s 
park-like setting and easy access to Talis 
Park’s amenity core offers a living expe-
rience that takes full advantage of all the 
community offers.

Talis Park is located on Livingston 
Road just north of Immokalee Road in 
North Naples. Visit the community’s 
Garden House Sales Center at 16980 Liv-
ingston Road or visit Talis Park online at 
talispark.com. ■

ADVERTORIAL

The Sinatra’s gourmet kitchen includes two spacious islands. Adjacent to the kitchen, the dining room features built-in cabinetry and an area 
for casual entertaining against a backdrop of lake and golf course views.

The feature wall in the Sinatra’s great room displays a contemporary 
fireplace wrapped in the porcelain flooring material with a wooden 
mantel and television above. 

Previously sold, McGarvey Custom Homes’ Caribbean-style, 4,464 
square feet Sinatra model in Seneca at Talis Park remains open for 
viewing through a leaseback. 

The Sinatra’s generous study features wide-planked wood flooring 
and a square pitched ceiling with a drywall beam detail. 

The Sinatra’s outdoor living experience is spectacular. A double-sided 
fireplace is the focal point of a conversation area with comfortable 
seating.

The Sinatra’s generous study features wide-planked wood flooringPreviously sold McGarvey Custom Homes’ Caribbean-style 4 464 TT

The Sinatra’s outdoor living experience is spectacular A double-sided

The Sinatra’s gourmet kitchen includes two spacious islands. Adjacent to the kitchen, the dining room features built-in cabinetry and an area

The feature wall in the Sinatra’s great room displays a contemporary TT



ILLUSTRATED PROPERTIES
Serving North Naples and the Surrounding Area

Joanne Ciesielski
Naples Offi ce top Producer

239.287.6732 

Brian Carey
239.370.8687
Karen Carey
239.216.8826
naplescarey.com

OPPORTUNITY

North Naples Resort-Style Living! 

Village Walk Town Center is the focus of the community’s unique 
lifestyle—a lifestyle people dream about—meeting friends for a 
swim, a workout or a set of tennis. Then grabbing lunch or dinner 
at the on-site restaurant. Relaxing to soothing sounds of fountains 
or taking a stroll around the many lake and footbridges. Stop by 
our on-site offi ce to view the community and all it has to offer!

Village Walk offers a full array of activities 
and full recreational facilities reserved exclusively for 

residents’ use with no equity or membership fees!

VILLAGE WALK

PELICAN BAY LAUREL OAKS–Rarely 
available 2BR/2BA plus den END UNIT 
in highly desirable community; perfect 
for a full-time residence or seasonal 
enjoyment. Experience the carefree 
Naples’ lifestyle and all the amenities 
Pelican Bay has to offer; private pristine 
beach access, restaurants with no 
minimum required, tennis, state-of-
the-art fi tness center, bike and walking 
paths, community pools and array of 
activities, newsletter and so much more! 
$359,000

VALENCIA LAKES–4BR/2BA/3-car 
garage beauty with heated pool 
on large lake with stunning views 
from anywhere in the house. LOW 
HOA fees, great value and turnkey 
package available too! $369,000

NEW LISTING

PENDING

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing 

Opportunity. Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is 

deemed accurate and neither suggests nor infers that Sotheby’s International Realty participated as either the listing or cooperating agent or broker in the sale or purchase of the properties depicted.

baycolonyexperts.com

BAY COLONY

Leah D. Ritchey

239.289.0433

leah.ritchey@sothebysrealty.com

Amy Becker

239.272.3229

a.becker@sothebysrealty.com

9771 Niblick Lane

$3,825,000

BAY COLONY Trieste #705

$2,275,000

BAY COLONY Toscana #204

$1,395,000

1703 Persimmon Drive

$2,595,000PELICAN MARSHBAY COLONY
Mansion La Palma #103

$989,000
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS ADVERTISEMENT AND TO 
THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not intended to be an offering or solicitation of sale in any jurisdiction 
where the development is not registered in accordance with applicable law or where such offering or solicitation would otherwise be prohibited by law. Prices, plans, artist’s renderings, photos, land uses, dimensions, 
specifi cations,improvements, materials, amenities and availability are subject to change without notice. Copyright © 2015, Miromar Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation.

FEATURED RESALE LISTINGS

ANGELA BAVETTA
REALTOR® 

Resale Specialist

KIM SHORE
REALTOR®

Resale Specialist

Call the Resale Team today at 

(239) 425-2340 for exceptional full-time service.

10160 Miromar Lakes Boulevard, Miromar Lakes, Florida 33913

*National Association of Home Builders GOLD AWARD Winner for Community of the Year, 

05202115-1375

VERONA LAGO
10121 Verona Lakes Lane

3 BR/3 ½  BA + DEN  - $1,695,000
Lakefront Estate Home 

VIVALDI 
10821 Vivaldi Court, #1902

3 BR/3½ BA + DEN - $750,000
Waterfront Condominium

NAVONA
17467 Via Navona Way

3 BR/3 BA + DEN  - $1,250,000
Single-Family Waterfront Villa

BELLINI 
10671 Via Milano Drive, #1901

2 BR/2 BA + DEN - $725,000
Waterfront Residence

REDUCED

SALE PENDIN
G

VOLTERRA
10590 Via Milano Drive

3 BR/3½ BA + DEN - $1,375,000
Luxury Single-Family Villa

MONTEBELLO

10722 Mirasol Drive, #503

3 BR/3 BA + DEN - $850,000 
Coach Home

BELLAVISTA 

10101 Bellavista Circle, #802

2 BR/2 BA + DEN - $479,000
First Floor Coach Home/Golf Course Views

BELLAVISTA 

10240 Bellavista Circle, #1503
3 BR/3 BA + Den - $429,000

Luxury Coach Home

VIVALDI 
10801 Vivaldi Court, #1703 
3 BR/3½  BA  - $885,000
Waterfront Condominium

VIVALDI 
10700 Vivaldi Court, #601

3 BR/3 BA - $599,900
Waterfront Condominium

REDUCED

LeBron James’ Coconut Grove 
mansion is still on the market

TOPTENREALESTATEDEALS.COM

When NBA champion LeBron James left 
the Miami Heat to return to the Cleveland 
Cavaliers, his Caribbean-style mansion on 
Biscayne Bay in artsy Coconut Grove went 
on the market. The jungle-like property 
has instant access to charming sidewalk 
cafes, great restaurants, world-class shop-
ping, galleries, the Coconut Grove Play-
house and the renowned Coconut Grove 
Art Festival. With more than 12,000 square 
feet of living space, the house has six bed-

rooms and nine baths, a wine cellar, office, 
theater, elevator, generator, roof-top sun 
deck accessed through the master suite 
and, of course, tall ceilings. Outside is an 
infinity pool, outdoor kitchen and boat 
dock that can accommodate two mega 
yachts. The estate is walled and gated 
with a state-of-the-art security system and 
security quarters.

Originally listed for $17 million, the 
property has recently been reduced to 
$15 million. For more information, visit 
toptenrealestatedeals.com. ■

TOP TEN REAL ESTATE DEALS / COURTESY PHOTOS
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$300,000
1 • FIDDLER’S CREEK - CHERRY OAKS 
• 9126 Cherry Oaks Lane #102 • $363,500 
• Premier Sotheby’s International Realty • 
Michelle Thomas • 239.860.7176

2 • BERKSHIRE LAKES • 6632 Merryport 
Lane • $396,000 • PSIR • Dominic Panozzo • 
239.821.9321

>$600,000
3 • TWINEAGLES - HOLLYBROOK • 11989 
Heather Woods Court • $659,000 • PSIR • 
Paul Koch • 305.586.5309

4 • MARCO ISLAND - BOAT CLUB • 
870 Collier Court #403 • $669,000 • PSIR • 
Cullen Shaughnessy • 239.248.3978

5 • VANDERBILT BEACH - VANDERBILT 
YACHT & RACQUET CLUB • 11030 Gulf 
Shore Drive #201 • $679,000 • PSIR • Jon 
Peter Vollmer • 239.250.9414

>$700,000
6 • THE STRAND • 5887 Barclay Lane 
• $720,000 • PSIR • Caroline Bennett • 
239.537.2800

7 • MARCO ISLAND • 331 Copperfield 
Court • $724,900 • PSIR • Sue Shaughnessy • 
239.248.1138

>$800,000
8 • PELICAN BAY - VILLAS • 571 Gulf 
Park Drive • $895,000 • PSIR • Susie Culp • 
239.290.9000

9 • ROYAL HARBOR - OYSTER BAY - 
BAYVIEW ESTATES • 1313 Chesapeake 
Avenue #4-B • $899,000 • PSIR • Celine Julie 
Godof • 239.404.9917

>$900,000
10 • MARCO ISLAND • 883 Banyan 
Court • $935,000 • PSIR • Darlene Roddy • 
239.404.0685

11 • WYNDEMERE - ROSEMEADE • 405 
Rosemeade Lane • $999,000 • PSIR • Robert 
Hollister • 239.250.6113

>$1,000,000
12 • PELICAN BAY - ST. RAPHAEL • 7075 
Pelican Bay Boulevard #V-9 • $1,000,000 • 
PSIR • Jean Tarkenton • 239.595.0544

13 • OLD NAPLES • 516 2nd Street South 
• $1,475,000 • PSIR • Martha Kelly • 
239.877.4569

14 • HEMINGWAY PLACE • 1413 
Hemingway Place • $1,695,000 • PSIR • Katie 
Lyons • 734.476.2666

15 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $1,795,000 • PSIR 
• Call 239.261.3148 • Open Monday-Saturday 
9am-5pm & Sunday 12-5pm

>$2,000,000
16 • PORT ROYAL • 728 Regatta Road • 
$2,250,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Open Daily 1-6pm

17 • MEDICI AT MEDITERRA • 15211 
Medici Way • $2,490,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell • 
239.595.0097

18 • PELICAN MARSH - MARSH LINKS • 
1703 Persimmon Drive • $2,595,000 • PSIR • 
Suzi Barton • 239.860.1412

19 • PELICAN MARSH - BAY LAUREL 
ESTATES • 8719 Spikerush Lane • $2,649,000 
• PSIR • Erik David Barber • 323.513.6391

20 • AQUALANE SHORES • 719 17th 
Avenue South • $2,989,000 • PSIR • Cindy 
Thompson • 239.860.6513 

>$3,000,000
21 • MARCELLO AT MEDITERRA • 29111 
Marcello Way • $3,100,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell • 
239.595.0097

22 • COQUINA SANDS • 550 Banyan 
Boulevard • $3,395,000 • PSIR • Richard Culp 
• 239.290.2200

23 • THE MOORINGS • 875 Wedge 
Drive • $3,395,000 • PSIR • Phil Collins • 
239.404.6800

24 • MARCO ISLAND - ESTATES • 1470 
Caxambas Court • $3,695,000 • PSIR • Helga 
Wetzold • 239.821.6905

25 • PELICAN ISLE - AQUA • 13675 
Vanderbilt Drive #210 • $3,850,000 • PSIR 
• John D’Amelio • 239.961.5996 • Also 
Available: #605 $2,050,000

>$4,000,000
26 • TIBURON - ESCADA • 2558 Escada 
Court • $4,495,000 • PSIR • Chris Resop • 
239.231.6164 

27 • AQUALANE SHORES • 251 Aqua 
Court • $4,650,000 • PSIR • Martha Kelly • 
239.877.4569

>$5,000,000
28 • GREY OAKS - ESTUARY • 1287 Osprey 
Trail • $5,595,000 • PSIR • Fahada Saad • 
239.595.8500

29 • PORT ROYAL • 655 Galleon Drive • 
$5,850,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Open Daily 1-6pm

>$7,000,000
30 • GREY OAKS - ESTATES • 2956 
Bellflower Lane • $7,799,000 • PSIR • Fahada 
Saad • 239.595.8500

>$8,000,000
31 • PORT ROYAL • 3330 Rum Row • 
$8,900,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776

>$9,000,000
32 • PORT ROYAL • 3250 Gin Lane 
• $9,450,000 • PSIR • Dana Mount • 
239.404.2209

>$12,000,000
33 • PORT ROYAL • 3125 Rum Row • 
$12,995,000 • PSIR • William Callahan • 
239.404.6800

>$22,000,000
34 • PORT ROYAL • 840 Admiralty Parade 
• $22,900,000 • Berkshire Hathaway • Jackie 
May • 239.450.0776 • Open Daily 1-7pm

Florida Weekly’s Open Houses
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THE PERFECT ROOM 
FOR LIVING
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Realty participated as either the listing or cooperating agent or broker in the sale or purchase of the properties depicted.



Our naturally magnifi cent setting will transport you to a magical level,
our two world-class golf courses, top fl ight amenities and stunning

new homes will spoil you... and no initiation or CDD fees are the
bonus points that will make your arrival so satisfying.

• Naples’ fi nest championship golf community •

239-352-8000 • TwinEagles.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE BROKER, BUILDER OR SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED 
BY FLORIDA LAW TO BE FURNISHED TO A BUYER OR LESSEE. ALL FEATURES, AMENITIES, PRICES AND AVAILABILITY ARE SUBJECT TO CHANGE WITHOUT NOTICE. OWNERSHIP OF PROPERTY WITHIN TWINEAGLES DOES NOT 
ENTITLE AN OWNER TO ANY RIGHT, TITLE, INTEREST OR OTHERWISE TO USE ALL CLUB FACILITIES, BUT RATHER AN OPPORTUNITY TO JOIN, SUBJECT TO THE PAYMENT OF ASSESSMENTS, FEES AND APPLICABLE REGULATIONS.

SEVERAL MODELS BY THE AREA’S FINEST BUILDERS ARE OPEN DAILY 

Priced from the high $200’s to over $2 million.



A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENEWEEK OF MAY 21-27, 2015 

N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
C

SECTION

INSIDE

BROUGHT TO YOU BY:

Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt| 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs| 239.948.4000
Sanibel Island | 239.472.2735
Rentals| 239.262.4242

What’s not to like?
Naples novelist’s newest
covers all the bases for a
contemporary romance. C8 

Following the success of last summer’s 
“Julius Caesar,” Marco Island Academy 
High School and The Marco Players 
bring the Marco Island Shakespeare Fes-
tival back for the second year with “Mac-
beth.” Performances will be May 22-24 
and 30-31 at The Marco Players Theatre.

Last summer director Kaitlyn McRae 
travelled to the Globe Theatre, the 
Tower of London and Cawdor Castle in 
Inverness, Scotland, to conduct research 
for the show. Because it was written 
during the time when Catholic rebels 
attempted to attack the protestant Eng-
lish parliament, Ms. McRae sees the tur-
bulent relationship of Macbeth and Lady 
Macbeth (played by Dylan Rogers and 

Jessica Lang) as a metaphor for the insta-
bility facing Britain during a period of 
political and religious reformation.

Most important to the director and 
stars of the local production is that audi-
ences perceive Macbeth and his wife not 
as evil, but as tragically human in the 
midst of chaotic circumstances.

“Macbeth would do anything for his 
wife, and she’d do anything to make his 
power hers,” Mr. Rogers says. “They both 
just want to be loved.” 

Julia Hajjar, Paige Babb and Ella Pflau-
mer, members of Dance Arts by Maria, 
perform as the tragedy’s iconic trio of 

Macbeth on Marco: The bard is back

WEEGEE

SEE WEEGEE, C4 

COMING FACE-TO-FACE WITH A WEEGEE PHOTOGRAPH IS AN 
unforgettable experience.

And not just because he had a penchant for photo-
graphing the freshly murdered: corpses stuffed in trunks, 
sprawled out on the sidewalk, crumpled in car seats or 
dimly lit hallways.

His work is populated with people from an earlier time 
— the gritty New York City streets of the ’30s, ’40s and 
’50s — from recent immigrants to socialites, criminals to 
policemen.

Using his camera flash and whatever available light 
there was (street lights, store lights, headlights, etc.), 
Weegee carved art out of the stark black-and-white real-
ity of New York City. 

He was a street photographer, a photojournalist, an 
artist. When an exhibit of his works opened recently at 
the Baker Museum at Artis—Naples, I knew instantly 
I wanted to view it with Florida Weekly photographer 
Vandy Major.

BY NANCY STETSON
nstetson@fl oridaweekly.com

So a writer and a photographer 
walk into this museum, see…

PHOTOS BY WEEGEE (ARTHUR FELLIG) / INTERNATIONAL 
CENTER OF PHOTOGRAPHY/GETTY IMAGES). COURTESY 

OF THE COLLECTION OF JEAN PIGOZZI

Hedda Hopper, Hollywood, ca. 1948.

VANDY MAJOR / FLORIDA WEEKLY

The “Weegee by Weegee” exhibit at the Baker Museum at Artis—Naples. 

A  D A Y  W I T H

It could 
happen
Aerial drone 
attacks add
new dimension 
to the war on 
terror. C15 

COURTESY PHOTO

Dylan Rogers and Jessica Lang star in “Macbeth” 
for the Marco Island Shakespeare Festival.SEE MACBETH, C5 

Toy stories
Old playthings can fetch
serious $$$. C16 
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SANDY DAYS, SALTY NIGHTS 
Boyfriends versus lovers 

On a recent Saturday morning, I met 
my girlfriends for brunch downtown. 
Over eggs and bacon, we caught up on 
the latest gossip.

“How’s your lover?” Susie asked.
My lover? I mentally scanned the pos-

sibilities. Who was she talking about? 
“You know, that one you’ve been see-

ing.”
“Him?” I said, laughing. “He’s not my 

lover. He’s my boyfriend.”
Susie shrugged and tucked into her 

French toast. “What’s the difference?”
Everything, I wanted to say. But I 

couldn’t articulate it in the moment, so 
I spent the next week coming up with a 
list. Here’s what I decided: Lovers are 
usually European. And older.

I suppose it’s possible to have an 
American lover, but I’ve never found 
one. I’ve certainly never met a lover 
under age 40. 

It takes time, I believe, to learn how to 
appreciate a woman.

Plus, a lover has to be financially 
stable enough to give nice gifts. Because 
lovers are always giving gifts. Frequent-
ly and at random intervals, deserved or 
not. You never know when a lover will 
send over a bottle of good champagne 
or a piece of expensive jewelry. Some-

times it’s a dozen roses in just the right 
color.

Boyfriends give gifts twice a year: on 
your birthday and at Christmas. 

Lovers have very good taste. The gifts 
they select are elegant and sophisticat-
ed. They choose a perfume they know 
will suit you, a necklace or bracelet 
that’s exactly your style.

Boyfriends give you sex-shop lingerie 
that makes you look like an extra in a 

low-budget skin flick. “What?” they say. 
“I thought you’d like it.”

Lovers tell you you’re beautiful. Boy-
friends tell you about their day.

Lovers make love. They’re very good 
at it. They approach a woman’s body 
with something like worship, and when 
you say, “Don’t stop,” they don’t stop. 
Lovers can make love any time of day, 
but they prefer the late afternoon when 
the sun filters through the windows. 

Boyfriends, on the other hand, have sex. 
At night. With the lights off.

Lovers take you on exotic vacations. 
Boyfriends crash at your house. And 
never make the bed. 

Of course, lovers are never truly 
available. That’s why they can invest 
so much generosity and passion in us. 
Their affairs come with a limited dura-
tion, and they know they’ll never have 
to step in to do the emotional heavy 
lifting. Because when we’re sad, we call 
our boyfriends. When we’re sick, we 
call our boyfriends. When we need a 
hug or a back rub or general life advice, 
it’s not our lovers we turn to. It’s the 
men in our lives from day to day, those 
imperfect creatures who know just the 
way to make us laugh. These are the 
men who are happy to see us first 
thing in the morning and last thing at 
night. For more than two days at a time. 
Which is really the most important 
difference between them: Boyfriends, 
if things go right, eventually become 
husbands. But lovers will never be more 
than that. ■ 

— Artis 
Henderson is 
the author of 
“Unremarried 
Widow” pub-
lished by Simon 
and Schuster.

artis HENDERSON
sandydays@floridaweekly.com



MEMORIAL DAY
MATTRESS SALE EVENT

Don’t have a truck?  WE DELIVER

matterbrothersfurniture.com

SHOWROOM HOURS:

VISIT OUR OTHER LOCATIONS IN:

FEATURING 

TALALAY 

MATTRESSES

Everything for the Bedroom: 

NAPLES 

FORT MYERS 

SARASOTA

SAVE AN 
ADDITIONAL 

10% 
NOW THROUGH 
MEMORIAL DAY 

ON LATEX 
MATTRESSES!

The Most Comfortable Mattress 
You will Ever Sleep On!
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The museum material says the exhibit 
is organized according to the time the 
photos were presumably taken, from 
dawn through the dead of night, and is 
an invitation to “spend a day with Wee-
gee.” Vandy and I did just that last week.

WEEGEE’s namE WAS ALMOST SYN-
onymous with murder.

Born Usher Fellig in what is now 
Ukraine, some say he was called Weegee 
(a phonetic spelling of the word Ouija, 
as in Ouija board) because it seemed 
as if he could mystically foretell where 
murders and accidents were going to 
take place. 

He made a name for himself by being 
first on the scene of a crime, sometimes 
even arriving before the authorities. 
And, although self-taught, he took the 
best photos.

In 1938, he became the first civilian 
to obtain permission to install a New 
York City police radio in his car. He also 
turned the trunk of his Chevrolet into 
a makeshift darkroom; he’d develop his 
photos right at the scene, type up the 
information and have them ready to sell 
to the city’s various newspapers.

Vandy is amazed by this. She tells me 
she became a photographer a dozen 
years ago and has never worked with 
anything but digital cameras. She didn’t 
like chemistry in school, she explains, 
but she liked math, and digital photog-
raphy uses math instead of chemistry.

(On the other hand, my experimen-
tal high school in New York offered a 
wide variety of arts classes, and I loved 
working in the darkroom and seeing a 
photograph slowly emerge on the wet, 
white paper.)

Weegee’s photographs of murders 
show dead bodies on piers, on rooftops, 
on sidewalks, in doorways, in restau-
rants, alongside cars.  

One shows the corpse of a man, feet 
toward the viewer, surrounded by a 
huddle of policemen in their long jack-
ets. Weegee has cropped out their heads, 
or neglected to include them. The focus 
is on the body.

Throughout the exhibit, the images 
are accompanied with comments and 
anecdotes from Weegee, sometimes tell-
ing the story behind the photo.

“There was at least one murder every 
night,” the photographer wrote. “In my 
ten years at police headquarters I must 
have covered 5,000. Some of the stories 
I covered still stick in my mind.” 

Next to “Murder in Hell’s Kitchen, 
Corpse With Revolver, body of Anthony 
Izzo, Killed by Off-Duty Policeman Eli-
gio Sarro, February 2, 1942,” we read: 
“My camera seemed to be deadly as far 
as gangsters were concerned. Once I 
had photographed them alive I always 
had to pay a return trip to photograph 
them when whey were finally bumped 
off. They usually landed in the gutter, 
face up, in their black suits, shiny pat-
ent leather shoes with pearl gray hats … 
dressed to kill. No bumping off was offi-
cial until I arrived to take the last photo, 
and I tried to make their last photo a 
real work of art.”

JUST LIKE EVERY PERSON LIVING IN THE 
Naked City, every Weegee photo 

has a story behind it.
With his photo of Patricia Ryan being 

arrested, Weegee wrote that earlier that 
day he went along on a raid of a dirty 
bookstore. He stuffed his camera cases 
and pockets with books and photos, as 
did the cops.

After looking though the books for a 
couple hours, Michael Ryan, a police-
man, went home to the Bronx, ate sup-
per, then asked his wife if she’d like to 
try re-creating one of the poses on a 

French postcard. She grabbed his gun 
and shot him, killing him.

Weegee took a picture of her as she 
was being arrested.

WEEgee PUBLISHED A BOOK OF HIS 
crime photographs called 

“Murder is My Business.”
He also published one called “Naked 

City” in 1945 and a year later sold the 
rights and the concept of Naked City to 
Hollywood producer Mark Hellinger. It 
became a gritty, black-and-white movie 
filmed entirely on location in New York 
City in 1948. In 1958, a TV series by the 
same name premiered.

THE firsT PHOTograph TO GRAB YOUR 
attention in “Weegee by Weegee” 

at the Baker Museum is an oversized 
image titled “Heat Spell: Lower East 
Side, Children on the Fire Escape/Tene-
ment Children on Fire Escape/Tene-
ment Penthouse, May 23, 1941.”

It’s also the image used on the cover of 
the museum’s brochure for the exhibit.

It shows four children cuddled togeth-
er, sleeping on a mattress on a fire 
escape. 

But look closer, and you see the young 
girl has a sleeping kitten tucked in her 
arm. And if you look some more, you 
notice the limbs on the bottom of the 
frame; there must be at least three 
or four more children sharing the fire 
escape.

I remember my mother telling me sto-
ries about growing up in Hell’s Kitchen 
and how sometimes people would sleep 
on the fire escape to try to catch some 
cool breezes. (She also told me they 
would go to the movies just to get some 
“air-conditioned air.”)

Vandy points out the blurred rung at 
the bottom of the frame and says the 
fact that it’s out of focus means it was 
closer to the photographer. We figure 
Weegee stood on the fire escape ladder 
above the children to capture the image.

A note accompanying the photograph 
says Weegee would often leave $5 for 
the children to buy candy and go to the 
movies.

ONE OF WEEGEE’S FAMOus photo-
graphs shows more than 1 million 

people on Coney Island on July 21, 1940, 

in Brooklyn. The frame’s so packed with 
people in bathing suits looking at the 
camera you can barely see a patch of 
sand. They wave to the camera or cover 
their forehead with an arm to block out 
the sun.

People are lined up on the Board-
walk to the rear, and you can see the 
Astroland amusement park sign and the 
park’s iconic wooden roller coaster, the 
Cyclone.

The image makes me think of contem-
porary photographer Spencer Tunick, 
who, some 50 years later, is making a 
name for himself creating oversized 
photographs of groups of naked people 
in public spaces.

ANOTHER Of Weegee’s iconic pho-
tographs, “Opening Night at the 

Met Opera,” is also in the exhibit. It 
shows two women of a certain age in 
furs, gowns and tiaras, their necks and 
arms dripping with jewelry, as they walk 
on the red carpet. To their right, a poor 
woman in a simple cloth coat and hat is 
yelling at them.

We learn that Weegee’s assistant later 
revealed the photo was staged. The 
woman on the right, who the photog-
rapher knew from a bar in the Bowery, 
was brought uptown and, after buying 
her a few drinks, he had her stand next 
to where the opera patrons would be 
entering the Met for opening night.

Vandy and I are disappointed by 
this and wonder what other photos he 
staged.

“WEEGEE BY WEEGEE” IS A GREAT 
opportunity to see many of 

the photographer’s iconic photos in per-
son — and also to see them in the maga-
zines and newspapers of his day. 

I wound up falling in love with two 
photos I’d never seen before. 

“Opening Night of the Metropolitan 
Opera, Jan. 27, 1942” shows four gentle-
men in black top hats and topcoats from 
the rear. You can see the shine on their 
hats and the white of the back of their 
necks and collars, but no faces. 

“Woman Cab Driver and Macy’s 
Clown, circa 1942” is a surrealistic shot 
of a taxi driver as she passes the four-
fingered hand of a giant clown — a 
helium balloon in the Macy’s Thanks-

giving Day Parade. It’s like God’s hand 
reaching down from the skies in a white  
glove. The juxtaposition of the two is 
jarring, but then again, it’s just another 
slice of Weegee’s strange and wonder-
ful world, captured forever on film and 
paper. ■

WEEGEE
From page 1

‘Weegee by Weegee: 
Photographs from the 
Jean Pigozzi Collection’
>> When: Through July 26, then Sept. 5-Nov. 

8
>> Where: The Baker Museum at Artis—

Naples
>> Hours: 10 a.m. to 4 p.m. Tuesday-Satur-

day; noon to 4 p.m. Sunday; closed Monday
>> Cost: $10 for adults, $5 for fulltime stu-

dents; free for ages 17 and younger
>> Tours: Free docent-guided tours at 11 a.m. 

and 2 p.m. Tuesday-Saturday and at 1 p.m. 
Sunday 

>> Info: 597-1900 or artis-naples.org

PHOTOS BY WEEGEE (ARTHUR FELLIG) / INTERNATIONAL CENTER OF PHOTOGRAPHY / GETTY IMAGES). COURTESY OF THE COLLECTION OF JEAN PIGOZZI

Afternoon crowd at Coney Island, Brooklyn, July 21, 1940.

PHOTOS BY WEEGEE (ARTHUR FELLIG) / INTER-
NATIONAL CENTER OF PHOTOGRAPHY/GETTY 

IMAGES). COURTESY OF THE COLLECTION OF JEAN 

PIGOZZI

Drunken man slumped outside restaurant, 
New York, ca. 1945.
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Call 239.649.2275 for Reservations
NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

The Best Events Are on the Water 
Boat and jet ski rentals also 

available at the marina!

Tuesday, June 2
Best of the 50’s, 60’s, 70’s with Joe Marino

 Tuesday, June 9
Live Tropical Steel Pan with J Robert

 Tuesday, June 16
Today’s Contemporary Hits with 

Brett & Lola of the Brett Foreman Group

Off ering Daily Public Cruises
Seabreeze Lunch, Dinner, Hors d’oeuvres 

Aft ernoon and Sunset Sightseeing

STARTING IN JUNE  
watch for our summer specials!

55

Italian Dinner
For Two
$29.95

INCLUDES BOTTLE OF HOUSE WINE 
Choose From Noodles Original 25 Year Running Favorite Dishes:

Not valid with any other offers or discounts. Must present ad.

 
THURSDAY 6-9 IN OUR LOUNGE

1585 Pine Ridge Road, #5, Naples, FL 34109

witches, with choreography by Maria 
Ellis Nave.

“The witches are the shadows of action, 
so incorporating the fluidity of dance into 
the play brings those shadows to life,” 
Ms. McRae explains. “We don’t want the 
witches to be dismissed as bored and evil; 
we want them to be intertwined with 
the world, representative of the dark-
ness within Macbeth and Lady Macbeth 
themselves.” 

Proceeds from ticket sales will benefit 
the Marco Island Shakespeare Festival’s 
summer playwrights workshop and the 
Marco Island Academy High School’s fall 
production of O. Henry’s “The Gift of the 
Magi.”  ■

MACBETH
From page 1 ‘Macbeth’

>> Who: Marco Island Academy High School 
and The Marco Players

>> When:  May 22-24 and 30-31
>> Where: The Marco Players Theatre
>> Tickets: $18 for adults, $10 for students
>> Info: 542-7270 or themarcoplayers.org

The Naples Play-
ers’ ETC … Readers’ 
Theatre is accept-
ing original one-act 
scripts for the 12th 
annual An Evening 
of New Plays contest 
for Southwest Flori-
da playwrights. June 
30 is the deadline to 
submit works of any 
genre except musi-
cal. 

The winning plays 
will be presented as staged readings 
Friday and Saturday, Dec. 18-19, at the 
Sugden Community Theatre.

   Submitting playwrights must reside 
in Collier, Lee, Glades or Hendry coun-
ties. Their works must be no longer 
than 30 minutes and have a maximum of 

seven cast members. 
Only one submission 
per person.

Submissions must 
be the writer’s original 
work, not an adapta-
tion, and cannot have 
been commercially 
published or pro-
duced. A work that has 
been workshopped or 
presented in staged 
readings in other loca-
tions than Southwest 

Florida is eligible, however, as are sub-
missions in previous Evening of New 
Plays contests as long as they were not 
chosen as a finalist.

   For more information visit naples-
players.org. ■

One-act scripts solicited 
for annual contest
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WHAT TO DO, WHERE TO GO
THEATER
Stage 2 Improv – At 8 p.m. every 
Friday and 7 and 9 p.m. every Saturday 
through June 13 in the Tobye Studio at 
the Sugden Community Theatre. 263-
7990 or naplesplayers.org.

August: Osage County – By Let’s 
Put On A Show Productions on select 
dates through May 30 at the Gold-
en Gate Community Center. Letsput-
onashowproductions.com.

Macbeth – By Marco Island Academy 
High School and The Marco Players 
on select dates through May 31 at The 
Marco Players Theatre in Marco Town 
Center. 642-7270 or marcoplayers.com. 

Footloose – By the Naples Perform-
ing Arts Center Main Stage performers 
May 26-28 at Artis—Naples. 597-1900 or 
artisnaples.org.

Nunsense – By the Centers for the 
Arts Bonita Springs Players June 3-14. 
10150 Bonita Beach Road. 495-8989 or 
artcenterbonita.org. 

Leading Ladies – By the Island The-
ater Company June 12-20. 180 S. Heath-
wood Drive, Marco Island. 394-0080 or 
theateronmarco.com. 

Legally Blonde – By The Naples 
Players July 8-Aug. 9 at the Sugden Com-
munity Theatre. 263-7990 or naplesplay-
ers.org. 

Seven Brides for Seven Broth-
ers – Through May 23 at the Broadway 
Palm Theatre, Fort Myers. 278-4422 or 
broadwaypalm.com. 

The Adventures of Tom Sawyer 
– Through May 22 at the Broadway 
Palm Children’s Theater, Fort Myers. 
278-44223 or broadwaypalm.com.

Church Basement Ladies – May 
28-July 4 at the Broadway Palm Theatre, 
Fort Myers. 278-4422 or broadwaypalm.
com.

THURSDAY5.21
Mangrove Walk – Stroll through the 
mangroves and learn why they are vital to 
the health of Florida’s ecosystem at 9:30 
a.m. at Delnor-Wiggins Pass State Park. 
Reservations recommended. Free with park 
entry fee. 597-6196 or floridastatepark.org. 

Flower Arranging – Head to Golden 
Gate Library to learn how to make 
a centerpiece at 2 p.m. 2432 Lucerne 
Road. 252-4542 or collierlibrary.org. 

Magic Show – Magician Joshua Jay 
performs his acclaimed sleight-of-hand 
show at Inn on Fifth tonight through 
Sunday, May 24. $40. eventbrite.com/
close-up-up-close.

FRIDAY5.22
Wild Child – Kids enjoy free admis-
sion to The Naples Zoo when accom-
panied by a paying adult today through 
Monday. Visit napleszoo.org and down-
load the required coupon. Hours are 9 
a.m. to 5 p.m., with the last visitors admit-
ted at 4 p.m. 262-5409 or napleszoo.org.

Yoga and Art – Naples Art Associa-
tion combines art and yoga Fridays from 
9-11 a.m. Each session begins with an 
hour of kundalini yoga and continues 
with an hour-long intuitive art class. 
$100. 262-6517 or naplesart.org. 

The Power Within – Chill out and 
meditate for an hour at Goddess I Am 
beginning at 10 a.m. $10. 600 Goodlette-
Frank Road. 228-6949 or goddessiam.com. 

Game Day – The Naples Italian 
American Foundation hosts mah jongg 
and card games from 11:30 a.m. to 4 p.m. 
$3. 7035 Airport-Pulling Road. 597-5210 
or niafoundation.org.

Happy Hour Flow – Shangri-La 
Springs hosts Yin Yang Happy Hour 
Yoga at 5 p.m. $15. 27750 Old 41 Road, 
Bonita Springs. 949-0749 or shangrilas-
prings.com. 

Two Left Feet? – Step up for a dance 
lesson at 5:30 p.m. at the Naples Italian 
American Foundation. $10. 7035 Airport-
Pulling Road. 597-5210 or niafoundation.
org. 

Make-A-Wish Fun – Vino’s Picasso 
hosts a two-hour guided painting ses-
sion of Van Gogh’s “Irises” at 7 p.m. to 
raise money for Make-A-Wish South-
ern Florida. $46. 2367 Vanderbilt Beach 
Road. 431-8750 or vinospicasso.com. 

Bad Grandma – Gordon’s on the 
River hosts “America’s Got Talent” con-
testant Grandma Lee and local enter-
tainer Tonya Kaye at 7:30 p.m. $25. 475 
North Road. 213-1441 or floridamarina-
clubs.com. 

SATURDAY5.23
Memorial Offer – Military personnel 
will receive free admission to Naples 
Botanical Garden today through Mon-
day, May 25. 643-7275 or naplesgarden.
org. 

Turtle Time – Everglades Wonder 
Garden celebrates World Turtle Day 
from 11 a.m. to 3 p.m. with animal 
encounters, activities and 10 percent 
off any gift shop purchase that features 
a turtle. 27180 Old 41 Road. 992-8792 or 
evergladeswondergarden.com.

Summer Spectacular – The Naples 
Philharmonic and youth orchestra per-
form works of Dvorak, Bartok, Tchai-
kovsky and Weber side-by-side at 3 p.m. 
$15. 597-1900 or artisnaples.org. 

Stand-Up Guys – Peter Fogel and 
Matt Price perform at Room2Laugh at 
8:30 p.m. 5555 Golden Gate Parkway. 352-
1401 or room2laugh.com.

SUNDAY5.24
Outdoor Painting – Local artist Jen 
Norqual guides participants through the 
process of painting on canvas start-
ing at 10 a.m. at Lovers Key State Park. 
All supplies are included. Registration 
required. $40 plus park entry fee. 8700 
Estero Blvd. (651) 226-7397 or norqualj@
aol.com. 

MONDAY5.25
Memorial Day – Salute military 
veterans at the Collier County Veterans 
Council Memorial Day ceremony start-
ing at 10 a.m. at Naples Memorial Gar-
dens. hodgesfhatnaplesmg.com.

Foreign Film – Centers for the Arts 
Bonita Springs screens “The Golden 
Door” (Italy, 2006) at 7 p.m. $10. 10150 
Bonita Beach Road. 495-8989 or artcen-
terbonita.org. 

TUESDAY5.26
Free Concerts – The Naples Phil-
harmonic plays several free chamber 
concerts throughout the community 
today through Saturday, May 30. 597-
1900 or artisnaples.org. 

Start to Tango – Pablo Repun Tango 
invites beginners to step out for a lesson 
at 7 p.m. $15. 1673 Pine Ridge Road. 738-
4184 or pablorepuntango.com.

WEDNESDAY5.27
Lifelong Learning – Horticulturist 
Brian Galligan teaches a class about 
landscaping to attract wildlife from 10 
a.m. to noon at Naples Botanical Gar-
den. $15 for Garden members, $20 for 
others. 643-7275 or naplesgarden.org. 

Art After Hours – Visit Artis—
Naples’ Baker Museum from 6-9 p.m. and 
get a free peek at the museum’s current 
exhibitions. 597-1900 or artisnaples.org.

Sunset Yoga – Delnor-Wiggins Pass 
State Park hosts an all-levels gentle yoga 
session led by an instructor from Bala 
Vinyasa starting at 7 p.m. $5 plus park 
entry fee. 597-6196 or bvyoga.com.

COMING UP
Plant Walk – Explore and learn about 
the native plants of Delnor-Wiggins 
State Park at 9:30 a.m. Thursday, May 
28. Reservations recommended. Free 
with park entry fee. 597-6196 or flori-
dastateparks.org. 

Gardeners’ Clinic – Bring your ail-
ing plant (or a photograph of it) to Naples 
Botanical Garden for free advice from 
master gardeners from 1-3 p.m. Thursday, 
May 28. 643-7275 or naplesgarden.org. 

Free Fit – Naples Grande Resort 
offers a complimentary outdoor circuit 
training class at 8:30 a.m. the last Friday 
of each month starting May 29. 597-3232 
or naplesgrande.com.

Storm Safety – Home Depot hosts a 
hurricane preparedness event at 9 a.m. 
Saturday, May 30. Free. 1651 Airport Pull-
ing Road. 793-2203 or homedepot.com.

For the Love of Books – Library 
patrons are invited to share their favor-
ite recent reads with others at 2 p.m. 
Thursday, May 28, at the Golden Gate 
Library. 2432 Lucerne Road. 252-4542 or 
collierlibrary.org. 

Hot Tickets – “The Voice” contestant 
and Naples native Casey Weston per-
forms at 7 p.m. Saturday, May 30, at Agave 
Bar & Grill. $10-50. 2380 Vanderbilt Beach 
Road. 598-3473 or agavenaples.com.

Night in Brazil – Enjoy Brazilian 
music and dancing at 8 p.m. Saturday, 
May 30, at House of Gaia. $15 per per-
son, $25 for two. 1660 Trade Center Way. 
272-6152 or houseofgaia.com.

Family Fun – Germain Arena hosts a 
family fun expo that features two per-
formances by Thomas the Tank Engine 
at 11 a.m. Sunday, May 31. $6. 948-7825 or 
germainarena.com. 

Pasta e Pellicola – Naples Italian 
American Foundation hosts dinner and 
a screening of “King of Melody” (1953) at 
5:30 p.m. Monday, June 1. The film tells 
the story of Guiseppe Verdi and his strug-
gles to succeed musically and romanti-
cally. $15 for dinner and the movie, $5 
for just the movie. 7035 Airport-Pulling 
Road. 597-5210 or niafoundation.org. 

Travel Talk – Preferred Travel of 
Naples and Alexander+Roberts host a 
talk about traveling to Cuba at 5 p.m. 
Tuesday, June 2, at the Wells Fargo Build-
ing. Free, but reservations required. 5801 
Pelican Bay Blvd. 261-1177 or preferred-
naples.com.

Art ALIVE – The working art galleries 
and studios of the art district north of 
Pine Ridge Road and west of Airport-
Pulling Road welcome visitors from 
5-8 p.m. Wednesday, June 3. 580-7999 or 
artswfl.com. 

All About Avocados – Learn all 
about avocados from the staff at Naples 
Botanical Garden during a class, tour 
and tasting from 10 a.m. to noon Thurs-
day, June 4. $35 for Garden members, 
$40 for others. 643-7275 or naplesgar-
den.org.

Free Concert – The Wilder Sons 
perform at Mercato at 6 p.m. Thursday, 
June 4. 254-1080 or mercatoshops.com. 

Organ Festival – Artis—Naples 
presents several of Southwest Florida’s 
finest organists in recital at the hall’s 
3,604-pipe Casavant organ at 3 p.m. Sun-
day, June 7. $20. 597-1900 or artisnaples.
org. 

The Full Monty – Centers for the 
Arts Bonita Springs screens “The Full 
Monty” (UK, 1997) at 7 p.m. Monday, 
June 8. Six unemployed steelworkers 
form a male striptease act. $10. 10150 
Bonita Beach Road. 495-8989 or artcen-
terbonita.org. 

Rise and Shine – Enjoy Naples 
Botanical Garden from a different per-
spective when staff member Britt Pat-
terson-Weber leads a sunrise tour from 
6-8 a.m. Tuesday, June 9. $15 for Garden 
members, $20 for others. 643-7275 or 
naplesgarden.org.

Mom & Me – The Rookery Bay Envi-
ronmental Learning Center hosts an art 
session for moms and kids with local 
artist Marjorie Pesek at 10 a.m. Wednes-
day, June 10. $25 includes one adult and 
one child (ages 5 and older). 300 Tower 
Road. 590-5940 or rookerbay.org. 

Kids enjoy free admission to The Naples Zoo when accompanied by a paying adult Friday 
through Monday, May 22-25. Visit napleszoo.org and download the required coupon. Hours 
are 9 a.m. to 5 p.m., with the last visitors admitted at 4 p.m. 262-5409 or napleszoo.org.
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■  Marco Island 
Academy High School 
and The Marco 
Players present 
“Macbeth” on select 
dates May 22-31 at 
the Marco Players 
Theater. See story on 
page C1. 
— marcoplayers.com

■ Let magician Joshua 
Jay make a believer out of 
you when he performs his 
acclaimed sleight-of-hand 
show Thursday through Sunday 
at the Inn on Fifth. Audiences 
limited to 35 people per 
performance. eventbrite.com/
close-up-up-close.

■  Find a flapper 
outfit and head to 
the Great Gatsby 

dance party 
hosted by USA 
Dance Chapter 

6049 from 7-9:30 
p.m. Saturday 

at Riverside 
Community Center 

in Fort Myers. 
565-7947 or (954) 

798-0757 for 
reservations. 

■ “America’s Got Talent” 
contestant Grandma Lee 
performs her stand-up 
comedy Friday evening at 
Gordon’s on the River. 475 
North Road. 

— floridamarinaclubs.com

#BOOK IT
■ Learn about traveling 
to Cuba when Preferred 
Travel of Naples and 
Alexander+Roberts 
present a program at 5 
p.m. Tuesday, June 2, at 
the Wells Fargo Building. 
Free, but reservations 
required.

— preferrednaples.com

■ Admission to The Baker 
Museum at Artis—Naples is free 

for everyone 
from 6-9 p.m. 
Wednesday. 
Guests can 
view works 
from the 
museum’s 
permanent 
collection 
and visiting 
exhibitions. 

Shown here is “Seated Lady” 
by Robert de Niro, a gift to the 
museum from Olga Hirshhorn. 

— artisnaples.org
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WHAT TO DO, WHERE TO GO
Dinner Social – Naples Italian Amer-
ican Foundation hosts dinner, cards and 
mah jongg at 6 p.m. Wednesday, June 10. 
$25 for members, $30 for others. 7035 Air-
port Road. 597-5210 or niafoundation.org. 

Cruisin’ – David Lawrence Center’s 
Young Executives host a sunset cruise 
aboard the Naples Princess setting out 
at 7 p.m. Thursday, June 11. $40. 304-3505 
or paiges@ dlcmhc.com.

Tile Tournament – Naples Italian 
American Foundation hosts a mah jongg 
tournament to benefit Bosom Buddies 
Breast Cancer Support at 8 a.m. Friday, 
June 12. Includes continental breakfast, 
lunch buffet and raffle drawing. Please 
bring mah jongg sets. $45 cash due by 
Friday, June 5. 7035 Airport Road. 597-
5210 or niafoundation.org. 

Picture This – The Naples Art Asso-
ciation hosts the preview reception and 
awards ceremony for the annual Camera 
USA National Photography Exhibition 
and Pictures in Process: Photography by 
NAA Members from 5:30-7 p.m. Friday, 
June 12, at The von Liebig Art Center. 
Free for NAA members, $10 for others. 
262-6517 or naplesart.org.

Foreign Film – Centers for the Arts 
of Bonita Springs presents a screening 
of “Soul Kitchen” (Germany, 2009) at 
7 p.m. Monday, June 15. In Hamburg, 
German-Greek chef Zinos unknowingly 
breaks the peace in his locals-only res-
taurant by hiring a more talented chef. 
$10. 10150 Bonita Beach Road. 495-8989 
or artcenterbonita.org. 

Pasta e Pellicola – Naples Italian 
American Foundation serves pasta din-
ner at 5:30 p.m. Monday, June 15, fol-
lowed by a screening of “Gli Zitelloni” 
(Italy, 1958). A man who is falling in love 
seeks advice from a professor whose 
philosophy is that men are not meant 
to be married. $15 for dinner and movie, 
$5 for just the film. 7035 Airport-Pulling 
Road. 597-5210 or niafoundation.org. 

Free Movie – Bring the kids and a 
blanket or lawn chairs for a free screen-
ing of “Dolphin Tale 2” beginning at 
8:30 p.m. Thursday, June 18, on the lawn 
at Mercato. 254-1080 or mercatoshops.
com. 

LIVE! – Artis—Naples presents “Chug-
gington Live! The Great Rescue Adven-
ture” at 6:30 p.m. Thursday, June 18. 
597-1900 or artisnaples.org. 

Roots & Branches – WGCU hosts 
a genealogy workshop from 9 a.m. to 
4 p.m. Saturday, June 20, in the Cohen 
Center at FGCU. $100, lunch included. 
(888) 809-9809 or wgcu.org. 

Movie Night – Centers for the Arts of 
Bonita Springs presents a screening of 
the political satire “In the Loop” (2009) 
at 7 p.m. Monday, June 22. $10. 10150 
Bonita Beach Road. 495-8989 or artcen-
terbonita.org. 

Free Kids’ Flick – Paragon Theaters 
hosts a free screening of “Rio 2” at 10 
a.m. Tuesday, June 23. 833 Vanderbilt 
Beach Road. 596-0008 or paragonthe-
aters.com.

Dinner Social – The Naples Ital-
ian American Foundation hosts dinner, 
cards and mah jongg at 6 p.m. Wednes-
day, June 24. 7035 Airport Road. 597-5210 
or niafoundation.org. ■

— Email calendar listings and high-
resolution photos to Lindsey Nesmith 
at lnesmith@floridaweekly.com. Please 
send Word or text documents and jpgs 
with pertinent details and contact infor-
mation. No pdfs or photos of fliers. 
Deadline is noon Monday.
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239.434.6533/thirdstreetsouth.com

very Saturday

WINE 

WEDNESDAYS

Join Us For Our 

Wine Tasting Club

Space is limited; 

tapas starting at $5.

LIVE MUSIC 
Monday, Tuesday, 

Wednesday & Friday
5 p.m. to 7 p.m.

HAPPY 

HOUR 

Monday–Friday

4 p.m. to 6 p.m. &

8 p.m. to 10 p.m.

LADIES NIGHT Tuesdays 4 p.m. to 7 p.m.
Complimentary glass of 
wine with purchase of 

fi rst glass of select wine.

For Reservations, Call 239-631-5954
8955 Tamiami Trail North, Naples

NEW 
TAPAS 
MENU 
Starting at $5

Shrimp Wrap 

Trilogy Potato–

And Hapchi

And More…

New Spring and Summer Hours of Operation
We listened to you! Now open 7 days a week!

$5 Pisco
$5 Ceviche

$5 House Wine

Mentioned in Conde Nast Traveler America’s Best Food Cities: Readers’ Choice Awards 2014

FLORIDA WRITERS
Another round-tripper in Naples 
writer’s Barefoot William series

■ “No One Like You” by Kate 
Angell. Kensington. 304 pages. Trade 
paperback, $9.95.

Lovers of contemporary romance will 
find many satisfactions in Kate Angell’s 
latest addition to her Barefoot William 
series. The name is not that of a mytho-
logical beach bum, but a Gulf Coast 
beach town pretty much owned by the 
Cates family.

It’s time for spring training, and the 
Richmond Rogues major league team 
has made its new home in Barefoot 
William, much to the pleasure of team 
captain Rylan Cates, a hometown hero.

Because Rylan has many leadership 
responsibilities during the eight-week 
spring training season, he advertises 
for a personal assistant. Beth Avery, a 
newcomer fighting a losing streak in her 
personal life, wins the job — and much 
more.

Beth’s job includes keeping Rylan on 
schedule, taking care of the house, pre-
paring some meals and — most impor-
tantly — taking care of his four dogs. 
Atlas, the Great Dane, is way more 
than a handful. The author builds this 

stubborn but loving creature into a 
complex personality. Strange as it may 
seem, Atlas is the third most important 
character in the book. His tail-wagging 
cohorts are also memorable creations.

Who are the other important char-
acters? Clearly enough, the members of 
Rylan’s two extended families: his many 
tightly knit and mutually supportive 
Barefoot William relatives and his fel-
low Richmond Rogues. Ms. Angell’s 
readers have met many of them before.

This time out, comic relief is pro-
vided by the nuisance behavior of Halo 
Todd and his sidekick Landon Kane, two 
of the team’s star players. They hang 
around Rylan’s home uninvited, drop 
in for meals and generally impose upon 
their team captain’s good nature. Beth’s 
patience is strained by the goofy pre-
sumption of this duo. However, she does 
manage to involve them in preparing for 
a big party, even while risking the pay-
back they’ll expect. Halo and Landon 
are immaturity raised to a higher power. 

The heart of the story, of course, is 
the unwanted romance brewing and 
bubbling between Rylan and Beth. Their 
attraction to one another is powerful, 
yet neither is looking for intimacy or 
commitment. The timing just doesn’t 
seem right. Ryland has to concentrate 
on his extensive responsibilities as team 
captain; Beth needs to get her feet on 
the ground in her new surroundings and 
find the strength to overcome recent 
disappointments. 

s
c
s
c
c

a

philJASON
pkjason@comcast.net
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ORDER BY PHONE  
1.800.414.3308

(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay
801 Laurel Oak Drive · Suite 300 Wilma Boyd – CEO

*Offer expires May 28, 2015. Fares are cruise only, per person based on double occupancy. Government taxes and fees additional. 
Offers apply to select sailings and subject to change and availability. Restrictions apply. Ships of Bermudian and British Registry. 

+Reduced deposit of $100 per person applies to all guests. Restrictions apply. ^Valid for veterans – active, retired or disabled military 

SAMPLE ITINERARIES Interior 
fares from*

Balcony 
fares from*

7-DAY CARIBBEAN
Oct 2015 - Apr 2016
Roundtrip Ft. Lauderdale or Houston
Fares based on Caribbean Princess® 11/18/15 sailing.

10-DAY CARIBBEAN 
Sep 2015 - Apr 2016 
Roundtrip Ft. Lauderdale or Houston
Fares based on Royal Princess® 11/10/15 sailing.

10-DAY CANADA & NEW ENGLAND
Sep – Oct 2015
From Quebec City to New York or Bayonne
Fares based on Caribbean Princess® 10/11/15 sailing.

10-DAY PANAMA CANAL 
Dec 2015 - Apr 2016
Roundtrip Ft. Lauderdale
Fares based on Island Princess® 1/4/16 sailing.

$499
Was $649

$749
Was $999

$949
Was $1,199

$1,299
Was $1,699

$1,279
Was $1,399

$2,279
Was $2,399

$1,299
Was $1,449

$1,799
Was $1,999

SAVE 
UP TO 

$700
PER STATEROOM*

BOOK WITH $100
REDUCED DEPOSIT+

Living in the same house and working 
together so often, they become aware 
of each other’s strengths and virtues. 
Mutual respect and blazing sexual 
attraction are a powerful combination, 
yet each remains somewhat guarded as 
the fire builds. 

Where is this relationship going, 
besides the bedroom? It’s a big ques-
tion for both of them — and for the 
reader. The author reveals great skill at 
stoking that fire and artfully describing 

the consequences. In the old 
days, we called such pas-
sages erotica. 

“No One Like You” is also 
a book about community.

Rylan’s loving relation-
ships with his grandfather 
Frank and his sister and 
brothers, as well as their 
spouses, are exemplary. Not 
only Rylan, but his sister 
Shaye and his sister-in-law 
Jillian are great examples of 
people anxious to help their 
community thrive. Bringing 
the spring training stadium 
facility to Barefoot William 
was a Cates family undertak-
ing that is now nourishing the 
community in many ways. 

Beth, who was immediately 
befriended and even offered 
additional employment by the 
Cates women, is overwhelmed. 
This kind of respect, support 
and sincere friendship was not 
part of her life’s experience 
until now.

This best-selling Naples 
author clearly knows what her 
readers want: a beautiful beach 
town, loving and lovable people, 
loving and lovable pets, a strong 

sense of community and civic virtue, 
confident self-knowledge, a balance of 
discipline and letting go. Baseball and 
the bedroom. Ms. Angell touches every 
base. What’s not to like? ■

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, 
including several studies of war litera-
ture and a creative writing text.

C H I N A  B I S T R O

WE MAKE THE BEST PEKING DUCK! OUR FOOD IS MADE WITH THE 
FRESHEST INGREDIENTS. FULL BAR & COMFORTABLE PATIO SEATING.

CHEF OWNED WITH 
41 YEARS EXPERIENCE

NAPLES CENTRE VILLAGES
6434 Naples Boulevard, Unit 406
Naples, Florida 34109

239.631.5633

OPEN 7 DAYS A WEEK
Monday–Saturday 11 a.m. to 9:30 p.m.

Sunday 5 p.m. to 9 p.m.

omeinaples.com

10% OFF
Coupon is good up to 10 people. Please present 

coupon at time of seating. Cannot be combined with 
other offers. Offer is not valid on Friday, Saturday, 

Sunday or holidays. Valid through 5/28/15.

ENTIRE BILL

TO OUR VALUED GUESTS: We will be 
consolidating our operations into one 
location—6434 Naples Boulevard;
May 31, 2015 will be the fi nal evening 
of service at our 14700 Tamiami Trail 
location. We thank you for your loyalty! 
Please join us at Naples Boulevard.
– Mark & Mary Cheng
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ARTS COMMENTARY
 Florida Rep second annual PlayLab builds on success

There’s nothing quite like the excitement 
of hearing the words of a brand new play.

No costumes, no props, no set — just the 
characters and their dialogue.

You watch the actors as they perform, yet 
you’re also in your head, too, imagining the 
scenery, the locales.

Florida Repertory Theatre’s inaugural 
PlayLab play reading festival was so enter-
taining last year, I made sure to attend 
again this year. This time, they offered four 
readings as well as two full productions of 
plays that were presented as readings last 
year: “Split in Three” by Daryl Lisa Fazio on 
the main stage in the Arcade Theatre, and a 
commissioned children’s play, “Journey to 
Oz” by Christopher Parks, based on the L. 
Frank Baum novels, in the ArtStage Studio 
Theatre.

Sometimes, play descriptions don’t do the 
works justice. 

That was the case with the first play of 
the festival, “Where I Dwell” by Cynthia 
Babak. It was presented as a play about a 
family whose mother has a medical crisis 
and wants her family to be with her at 
Christmas, even though the father and son 
are estranged.

That makes it sound a little like a Hall-
mark Special, but it was so much more than 
that. It opens with a man cursing loudly in 
a broad Boston accent. He’s in a car with 
his wife, and they’re stuck in a traffic jam. 
He’s impatient and irate, and his frustration 
is funny.

And just like that, the playwright grabs us 
by the hand and draws us into the world of 
her play.

And it’s a world that we’re very happy to 
dwell in. 

I knew “Where I Dwell” was a drama and 
hadn’t expected Ms. Babak’s sly and consis-
tent humor.

I also hadn’t expected to care about the 
characters so much: the mother and father 
grappling with health, family and work 
issues, their estranged gay son trying to form 
a relationship, their college-aged daughter 
drifting through life and trying to find her 
way.

Ms. Babak — and this talented troupe 
of actors — made me feel deeply about the 
characters, and I still can’t get them out of 
my mind. That’s a gift, to create such fully 
realized people.

In the talkback afterward, it was sug-
gested Ms. Babak’s play could be difficult to 
stage, as it takes place in a variety of locales. 

Others in the audience, myself included, 
thought it could be staged with a minimal-
ist set, creative use of sound, and props that 
can be re-used as a variety of things. (After 
all, Florida Rep just put on a play in which 
people travelled around the globe via train, 
ship and elephant, and didn’t seem to have 
any trouble staging that.)

I was reminded of seeing the Elevator 
Repair Service’s production of “The Select” 
in New York, in which they staged the 
entirety of Hemingway’s “The Sun Also 
Rises,” including bullfights and fishing 
scenes. (They’ve also staged “The Great 
Gatsby” in full.) It was one of the most 
stunning and creative things I’ve ever seen 
on a stage; it was almost as if they were re-
inventing theater. No one had told them they 
couldn’t do it, and so they figured out a way 
in which they could.

“J’oy Vey,” one of the PlayLab’s two come-
dies, was a disappointment. Written by Lojo 
Simon and Anita Yellin Simons, it follows 
the verbal sparring of two grandmothers 
who wind up babysitting their infant twin 
grandchildren on the same night. Both are 
surprised by the presence of the other, and 
the one-upmanship begins almost immedi-
ately.

Sara Morsey played the non-Jewish, hip-
pie-ish grandmother, and Carrie Lund the 
Jewish grandmother. The former is wid-
owed, the latter has been divorced for five 
years.

The play is somewhat predictable, as are, 
unfortunately, many of the jokes. There were 
moments when an unexpected line made me 

laugh, but it dragged in too many places. At 
times, it felt like being trapped by someone 
who wants to tell you all about their grand-
children in excruciating detail.

As a friend of mine commented, “J’oy 
Vey” is very commercial. And one of the 
playwrights who attended said it was inten-
tionally written as a show for the holidays, 
as it takes place just before Christmas. (One 
grandmother is decorating for Christmas, 
the other for Hanukkah.)

Two handers (plays with only two actors) 
can be more difficult to write because you 
only have those two people to play off of 
each other. You don’t have other actors to 
change the dynamics or affect the action. 
(Though these two do get numerous calls on 
their cell phones.)

I was surprised it was offered as a Florida 
Rep reading, as it doesn’t match the quality 
of the fare the company typically offers. It 
was more something you’d see a community 
theater or dinner theater produce.

However, judging by the talkback at the 
reading I attended, others found the play to 
be very funny and enjoyed it. (I am willing 
to bet that most, if not all of them, are grand-
parents themselves.) But for me, the material 
did not surpass its specificity and reveal any 
universal truths.

“The Dingdong,” a zany adaptation by 
Mark Shanahan of a classic Georges Feydeau 
French farce, follows the sexual exploits 
of three couples in 1930s Paris. Mr. Shana-
han directed the Florida Rep productions 
of “Hound of the Baskervilles” and “Around 
the World in 80 Days,” and this adaptation 
is similar in tone: a quintet of actors playing 
a multitude of actors, absurdist humor and 
sexual innuendo.

The farce incorporates quick costume 
changes as characters spin around and 
become someone else entirely. Unfortunate-
ly, this does not necessarily translate well in 
a reading, and without costumes, we were 
unable to appreciate the full richness of all 
this play has to offer.

However, having seen the two produc-
tions Mr. Shanahan directed, and knowing 
what Florida Rep is capable of, I can envi-
sion them putting on a crazy production of 
this farce.

“Firestorm” by Meridith Friedman closed 
the festival on the main stage in the Arcade 
Theatre. The story revolves around Patrick, 
a white gubernatorial candidate in Ohio who 
has an African-American wife, Gaby. The 
campaign is chugging along, when an inci-
dent from his past comes up. Back when he 
was in college, while pledging a fraternity, he 
did something racist. Now that prank from 
20 years ago is surfacing.

Not only does it negatively affect his cam-
paign, but his marriage.

And Patrick tries to deal with the fallout.
The playwright doesn’t try to wrap every-

thing up with a pretty bow and explain it all 
for you; the ending’s left deliberately ambig-
uous, which makes it all the more powerful.

It created some pretty interesting discus-
sion afterward, including the observation by 
one gentleman that although the play deals 
with race and we were discussing racial mat-
ters, the entire audience was white.

It was interesting to see this reading just 
a week after seeing “Split in Three,” which 
deals with forced integration of schools in 
Mississippi in the last segregated county 
during the Civil Rights Movement. ■

nancySTETSON
nstetson@floridaweekly.com

Elise Lorraine Miller in “Where I Dwell.”

Mike Magliocca, Tad Ingram, Britt Michael Gordon, Christopher Brent and Elise Lorraine Miller 
in “Where I Dwell.”
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Hair 
Safari

Berkshire Commons
7223 Radio Road

Naples, Florida 34104
Se Habla Espanol

VISIT US AT

239.348.2887
APPOINTMENTS

WALK INS WELCOME

Call for 
Monthly Specials! 

Wildly 

Affordable 

Prices!

HAIRCUTS
COLOR

HIGHLIGHTS
PERMS

EYEBROW, LIP AND 
FACIAL WAXING

UPDOS
BLOWOUTS

BEARD TRIMS
HOT TOWEL SHAVES

Family owned Salon here to serve your entire family! 

Located at:
2555 Tamiami Trail North, Naples, FL 34103

*Not valid with other promotions. 
Offer expires May 28, 2015.

NEW SEASONAL HOURS

SHOW 
THIS 

TO YOUR 
SERVER 

BUY ONE 
GET ONE 

FREE

BEERS, 
HOUSE WINE 

naplesclubsushi.com  239.261.4332

NIGIRI 
HAPPY HOUR

BUY ONE 
NIGIRI 

GET ONE FREE
ALL NIGHT 

LONG! 

THE HEAT IS ON
- last days of the dinos!

Sponsored in part by the Department of State, Division of Cultural Affairs, 
the Florida Council on Arts and Culture, and the State of Florida.

SUPPORTING SPONSORS MEDIA SPONSOR

Make plans to see these 
life-like prehistoric creatures 
before they roar out of town!  

On view daily from 9 a.m.-5 p.m. 
through Sunday, July 5 
Regular Garden admission 

$14.95 adults, $9.95 ages 4-14 
Children 3 & Under Free 
Garden Members – FREE

Purchase tickets online at www.naplesgarden.org

4820 Bayshore Drive, Naples, FL 34112 / 877.433.1874

PUZZLE ANSWERS
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HOROSCOPESSELF DESCRIPTIONS

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C11 SEE ANSWERS, C11

■ GEMINI (May 21 to June 20) A 
change of mind might not necessarily be a 
change of heart. You still want to go ahead 
with your plans, but you might see a bet-
ter way to make them happen. So go for it.

■ CANCER (June 21 to July 22) An 
old business dispute could re-emerge and 
possibly affect upcoming negotiations. 
Consider opening up the situation to 
include suggestions from others on both 
sides of the issue.

■ LEO (July 23 to August 22) Some 
Leos and Leonas might find it somewhat 
difficult to get their ideas accepted or 
even considered. But that’s only for a 
while. Things will soon return to the way 
you like them.

■ VIRGO (August 23 to Septem-
ber 22) The pace seems to be slowing 
down from the hectic on-the-job run you 
recently enjoyed. But be assured that 
you’re still in the race to pick up new 
workplace-related goodies.

■ LIBRA (September 23 to October 
22) Seasonal changes create opportuni-
ties for busy Librans. However, be sure 
to balance your workload with your per-
sonal life so that you don’t overdo it on 
one end or the other.

■ SCORPIO (October 23 to Novem-
ber 21) A former critic could make a sur-
prise turnaround and become a supporter. 
But if your Scorpion sense suspects a 
questionable motive, who are the rest of 
us to doubt it?

■ SAGITTARIUS (November 22 to 
December 21) Data on a new project 
seems less than dependable. But it might 

turn out to be just the opposite. Consult 
with someone who knows how you might 
best be able to check it out. 

■ CAPRICORN (December 22 to 
January 19) Capricorneans face many 
decisions this week, with the Sea Goat’s 
kids rating high on the consideration 
scale, especially regarding vacations and 
upcoming school matters.

■ AQUARIUS (January 20 to Febru-
ary 18) Showing that you care is what 
Aquarians do so well. It’s your very spe-
cial skill. And this week, you’ll have sev-
eral chances to show off that gift for a 
very special person. Good luck.

■ PISCES (February 19 to March 21) 
That streak of Piscean wariness should 
serve you well this week should you be 
among those who come up against a slip-
pery character offering a fishy deal with 
nothing to back it up. 

■ ARIES (March 21 to April 19) Your 
Aries self-esteem level is high, as is your 
impatience to see more action come your 
way in the workplace. Good news, Lamb: 
It could start to happen sooner than you 
think.

■ TAURUS (April 20 to May 20) 
Changing things now could upset a lot 
of people. But if you feel you’re acting 
because you believe it’s the right thing to 
do, others will understand and even come 
to support you.

■ BORN THIS WEEK: You have an 
artist’s sense of how to help others see, 
as you do, the beautiful things about the 
world.■

PUZZLES
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Available In Any
Dollar Amount, 

They’re the 

PERFECT
GIFT 

For Any Event! 
Visit the Rib City in your Neighborhood Today!
Find a Location & View Our Menu at www.ribcity.com

naplesfujiyama.com  239.261.4332
Located at:
2555 Tamiami Trail North, Naples, FL 34103

          50%OFF
       SIX-COURSE ENTREES

BUY ONE
GET ONE 

CONTRACT BRIDGE
More than just a guess

BY STEVE BECKER

The expert declarer often “guesses” 
right in what most players would deem 
difficult circumstances, and you might 
wonder how he does it. However, the 
truth is that many so-called successful 
guesses are based on careful reasoning.

Take this case where South is in 
six diamonds and West leads a spade. 
Declarer wins with dummy’s king and 
plays the queen of trumps, East fol-
lowing with the nine. South must now 
“guess” whether to finesse or play 
his ace in the hope that West has the 
singleton king. In the actual case, the 
contract stands or falls on this deci-
sion, since a subsequent club finesse 
will lose to East.

The ace is the right play, but the 
fact that it catches West’s king is more 
than just a lucky guess. Declarer starts 
by assuming that East cannot have the 
K-10-9 of trumps, since with that hold-
ing East would cover the queen with 
the king to guarantee himself a trump 
trick.

It follows that West must have either 
the singleton king, singleton ten or 
doubleton K-10. Declarer covers all 
three possibilities by playing the ace. 

If West has the K-10, South cannot 
control the outcome whether he plays 
the ace or the deuce, so this case can 
be dismissed. If West has the singleton 
king, the ace is obviously the winning 
play.

But what if West holds the singleton 
ten? In that event, South still makes the 

contract by playing the ace. After West 
produces the ten, South cashes the A-Q 
of spades, discarding two hearts from 
dummy, and then the A-K of hearts. 
A trump lead then forces East to win 
with the king and return a club or yield 
a ruff-and-discard. Either way, South 
makes the slam without risking the 
club finesse. ■
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(239) 260-4014 | cwolfe@dt.com | @followmeroaming

YOUR LUXURY TRAVEL SPECIALIST
Charles A. Wolfe

An independent affi liate of Hurley Travel Experts / Direct Travel Vacations.
DIRECT TRAVEL VACATIONS  |  3701 Tamiami Trail North, Suite 200, Naples

     Silversea Cruise Specialist

     Abercrombie & Kent 100 Club Member

    Virtuoso Member, Ritz STARS, Four Seasons 
    Preferred Partner

1427 Pine Ridge Road, #105, Naples

True Neapolitan Pizza and Authentic Italian Food 

Experience the Difference Good Taste Makes.

Happy Hour Weekdays 4:00pm–6:00pm
Half Price Appetizers! 

Half Price Domestic Beer and House Wine!

W O R L D W I D E  

 

 CLOSE-UP. 

 UP-CLOSE. 

Thursday, May 21st — Sunday, May 24th

THE INN ON FIFTH 
699 Fifth Avenue South

Naples, Florida

Tickets available at 
joshuajay.com/tour 

or call 239.248.3265 or 
239.594.8298.

Regarded as one of the leading creative forces in the magic world.

C O M P L I M E N TA R Y  VA L E T  PA R K I N G
699 fifth avenue south, naples, florida 34102 | 239.403.7170 | avenue5naples.com

FOR WINE LOVERS

AN

WITH OVER 400 LABELS,              
               

  OFFERS A DISTINCT ADVANTAGE FOR WINE 

CONNOISSEURS. PLUS, OUR “ADVINTAGE” NIGHTS FEATURE A WEEKLY SELECTION OF 

FINE WINES BY THE BOTTLE AT HALF PRICE. COME WINE DOWN, DOWNTOWN! 

SUN-THUR NIGHTS FROM 6PM-10PM.

Please call KATIE SCHLEHR at 430-3934 
to sign up and get details.

Lunch and snacks will be provided. 
Campers and volunteers welcome!

Regaining Independence Everyday

FOR BLIND AND
VISUALLY IMPAIRED 

CHILDREN

JULY 6th - JULY 31st

Summer Camp6th Annual
www.lighthouseofcollier.org

Monday-Friday 9am-2pm

NEW ARRIVALS DAILY!
Free pick-up of furniture donations

968 Second Avenue North ~ Naples, FL ~  239.434.7115 
HOURS: Mon-Sat: 9:30 am-4:30 pm ~ DONATIONS accepted Mon-Sat:10 am-4 pm

Purchase to empower. Donate to transform.

24-Hour  
Crisis Line 

239.775.1101

owned & operated by The Shelter

www.naplesshelter.org

Check 
Out Our 

Smart Phone
COUPON!

Show this on your phone 
for an 
EXTRA
clothing only ~ offer expires 5-31-15

10 OFF%

o

FILM CAPSULES
Mad Max★★★

(Tom Hardy, Charlize Theron, Nicho-
las Hoult) In the post-apocalyptic future, 
former cop Max (Mr. Hardy) teams with a 
female renegade (Ms. Theron) as they try 
to escape a villain named Immortan Joe 
(Hugh Keays-Byrne). Loud and exciting 
non-stop action, it’s rather artfully done 
by director George Miller. Rated R.

Hot Pursuit ★★1/2
(Reese Witherspoon, Sofia Vergara, 

Michael Mosley) A by-the-book cop (Ms. 
Witherspoon) has trouble escorting a 
drug lord’s wife (Ms. Vergara) from San 
Antonio to Dallas. There are the normal 
buddy comedy/road trip bits you expect, 
but Ms. Witherspoon and Ms. Vergara 
have enough chemistry to make it worth 
recommending. Rated PG-13.

The D Train ★
(Jack Black, James Marsden, Kathryn 

Hahn) Loser Dan (Mr. Black) recruits 
a former classmate-turned-actor named 
Oliver (Mr. Marsden) to attend their high 
school reunion, thinking getting Oliver 
there will make Dan cooler. Complica-

tions ensue. It’s so unfunny it’s painful to 
sit through. When it was over I felt bad 
for the actors, talented as they are and 
undone by such horrid material. Rated R.

Avengers: Age of Ultron ★★★
(Robert Downey Jr., Chris Evans, James 

Spader) Tony Stark (Mr. Downey Jr.) 
hopes the world will be safe after he cre-
ates Ultron (voice of Mr. Spader), but it 
turns out Ultron wants to destroy the 
world instead. The Avengers to the res-
cue! It’s an action-effects extravaganza 
that lacks the novelty of its predeces-
sor but is nonetheless quite entertaining. 
Rated PG-13.

Clouds of Sils Maria★★★
(Juliette Binoche, Kristen Stewart, 

Chloe Grace Moretz) A personal assistant 
(Ms. Stewart) helps a successful actress 
(Ms. Binoche) prepare for a challeng-
ing role. The acting is superb (especial-
ly Ms. Stewart, who continues to prove 
she’s much better than anything the awful 
“Twilight” allowed her to be), and the 
story is dense with symbolism. Rated R. ■
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LATEST FILMS
‘Good Kill’

★ ★ ½
Is it worth $10? Yes!

Is it OK to be cowardly if you’re saving 
lives? 

The premise of “Good Kill” focuses on 
aerial drone attacks in the Middle East 
that are remotely flown from an air-con-
ditioned trailer in Las Vegas. The benefits 
to U.S. military personnel are obvious: 
Pilots aren’t in danger, multiple points 
of view are provided 
and the enemy never 
knows when a strike 
is imminent. 

“Drones aren’t 
going anywhere,” 
Lt. Col. Jack Johns 
(Bruce Greenwood) 
says. “In fact, they’re 
going everywhere.” 
In front of an over-
size American flag, 
he’s addressing a 
roomful of eager 
soldiers. Writer/
director Andrew 
Niccol is clearly 
channeling the 
similar “call to 
arms” speech in 
“Patton” (1970), 
and that evocation 
alone is enough 
to remind us how 
much the art of 
war has changed 
since World War II.

The fact that Johns later admits the 
technology was inspired by X-Box is not 
a surprise. Logically, this seems like a win 
for all involved except the targets. But 
what’s difficult to assess is the psycho-
logical toll it takes, and how the murder of 
individuals 10,000 miles away who never 
see it coming in some way feels … unjust. 
Unfair. Just plain wrong. 

Is it an act of cowardice to kill someone 
from so far away? The reality is the enemy 
wouldn’t hesitate to kill if the American 
soldiers were in their presence, and it’s 
not the fault of the American soldiers that 
their technology is more evolved. Still, it 
can be a tough moral pill to swallow.

For Tom Egan (Ethan Hawke), every-
thing about remote controlling the 
destruction of human life is awful. He 

served six tours of duty in the Middle 
East as an F-16 pilot, and he yearns to get 
back up in the air. His PTSD is exacer-
bated by excessive drinking and orders 
he finds increasingly difficult to follow. 
Ordinarily soldiers long to be home 
with their families when deployed; Tom 
sees his wife (January Jones) and kids 
every night and couldn’t be more miser-
able. But how do you make that switch? 
With just a short drive in between, 
Tom goes from killing supposed terror-
ists and whatever civilians are unlucky 
enough to be in the vicinity to trying 
to be a good dad to his wife and kids. 
Compartmentalization is one thing, but 
that’s a tall order for anyone.  

Ironically, Tom has in a way become 
a terrorist. He carries out attacks that he 

knows will murder innocent civil-
ians, and he does 
it because he’s 
following orders. 
And, for what it’s 
worth, he also lives 
in a desert. His fel-
low soldiers (Zoe 
Kravitz, Jake Abel, 
Dylan Kenin) deal 
with the ethical-
ity of their actions 
each in his own way. 
None of them are an 
asset to Tom, who 
believes the only 
way he can be happy 
again is to get back 
up in the air.

“Good Kill” is dif-
ferent than the war 
movie we’re used to, 
and it’s fascinating 
because it feels fea-
sible.

Mr. Hawke gives 
his character just 

enough emotion to make it clear that 
he’s getting torn apart from within — 
this is a master class in restraint, and 
is impressively effective. But the movie 
overall is a bit dull. Mental anguish 
is a tough thing to convey on screen, 
and regardless of the star’s best efforts, 
director Niccol doesn’t always succeed 
in making it captivating. Still, it’s worth 
a look, if only because it presents a new 
side to the war on terror that’s also 
undeniably current. ■

>> This is the third time Ethan Hawke has 
worked with writer/director Andrew Niccol. They 
previously collaborated on “Gattaca” (1997) and 
the underrated “Lord of War” (2005).
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dan HUDAK
www.punchdrunkmovies.com
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Beat the heat this summer and enjoy the air-conditioned, indoor  
Summer Programs at the Conservancy Nature Center.

• Cinema Saturdays

• Summer Lecture Series

• FREE Admission Days

 

Cinema Saturdays

Seri

Full summer 

schedule at

conservancy.org

Check out our new Calico Crab  
inside the Dalton Discovery Center.

Join the “Feeding Frenzy” or  
any of our daily interactive  
programs. 

Cool off inside the new  
Little Explorer Play Zone.

NATURE CENTER  
FAVORITES!
• Electric boat tours
• Boat & Lunch program
• Kayak rentals 
• von Arx Wildlife Hospital 

exhibits

Cool as a Calico Crab

Conservancy Nature Center  I  1495 Smith Preserve Way  I  Naples, FL 34102  
239.262.0304  I  www.conservancy.org

KOVEL: ANTIQUES
Your old playthings can fetch 

serious prices at auction
BY TERRY AND KIM KOVEL

Moving to a smaller house or apart-
ment or trying for a less cluttered house 
usually means there are unwanted toys. 
“Kovels Antiques and Collectibles Price 
Guide 2015” lists a late-1950s toy Radicon 
Robot that sold for $37,200, a very rare 1916 
French doll that auctioned for $300,000, 
and a blue 1962 Chrysler Imperial friction 
toy with the box that sold for $26,550. 
And many more toys are listed that sold 
for hundreds and even thousands of dol-
lars. What makes a toy that valuable? 
Barbie, Hot Wheels, stuffed Teddy bears 
and other popular toys are easy to find at 
yard sales for low prices, but the special 
ones exist today in small numbers. The 
first Barbie, 1959, in excellent condition 
is worth $6,000. A rare Steiff teddy bear 
even in “much loved” condition brings 
more than $1,000. Toys that move and 
make noise get good prices. 

In the 1930s and ’40s, many colorful tin 
toys were made in the U.S. by Louis Marx. 
He founded his toy company in 1919, and 
by the 1950s, his company was the largest 
toy manufacturer in the world. 

Chances are there is a Marx toy in 
your family. “Drummer Boy” is a tin Marx 
toy made in about 1949. It is a tin man 
dressed in a yellow and orange band uni-
form, pushing a large drum balanced on a 
wheel. Wind it up and it rolls across the 
floor while pounding the drum. That toy 
sold recently for $370. It was inexpensive 
when new because Marx had reused some 

old toy parts and patterns. The company 
created a Charlie McCarthy toy in 1938, 
when the ventriloquist dummy was a star 
on the radio. The toy’s drum said “Strike 
up the Band, Here comes Charlie.” The 
head and lithographed designs on the tin 
drum were changed to make the new toy. 
Charlie, harder to find, sells for more than 
$2,000. 

Before you clean out your toys, take 
the time to do some research. Age, con-
dition and rarity set the price, so don’t 
assume an old Hot Wheels or Barbie or a 
damaged teddy bear is worth only a few 
dollars.

Q: I have a round vase made from a 
mortar shell from World War I. It’s been 
in my husband’s family for years. They 
got it from relatives in Europe. The brass 
vase is hammered and decorated. It’s 8 ½ 
inches high and has several letters and 
numbers marked on the bottom, includ-
ing the date “Jun 1 1917.” Does it have any 
value?

A: This is a form of folk art known as 
“trench art.” It started during World War 
I when soldiers in the trenches used metal 
casings from bullets and mortar shells to 
make vases, ashtrays, lamps, letter open-
ers, and other objects. Now it’s used to 
describe art from other conflicts. The 
markings meant something to the person 
making the vase, but it’s impossible to 
decipher them now. June 1 probably was 
the date of an important battle. Other 
numbers and letters may identify the divi-
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MEDICAL DIRECTOR
DR. CURTIS DEDRICK 
DO, FACOI

FACIAL PLASTIC SURGEON
DR. JOHN M. NASSIF

MD, FACSAGE MANAGEMENT HEALTHCARE 

2350 Vanderbilt Beach Road 
Naples, Florida 34109
Monday-Friday 9AM-4PM

Summer 
 bodies 
are made NOW!

239.494.4441
NaplesMedi-Spa.com

IT’S A 100% PAINLESS 
“Warm” treatment, using RF Technology 
to provide the following immediate and 
long-term results for the face, neck and body.

BEFORE AFTER BEFORE AFTER

your first 
session is 
ONLY $99!($250 VALUE)

Call Now 
and Receive 
20% Off
Packages!

This Marx Drummer Boy is in excellent condition. 
Wind it up and the drummer beats the drum 
and moves across the floor. It sold for $370 at a 
Bertoia sale in Vineland, N.J. in September 2014. 

sion or unit the soldier belonged to or the 
place where they were fighting. Trench 
art is collectible. The value of your vase 
is about $200.

 Q: We found a picture of World War I 
soldiers in our attic. It’s about a yard long. 
There appear to be about a hundred sol-
diers sitting and standing in front of a line 
of tents. It reads “Co. L, 3rd Pioneer Inf., 
Camp Wadsworth, S.C., Moore Photo.” 
Can you give us any information about 
this photo and its value?

 A: Camp Wadsworth was an army 
mobilization center from 1917 to 1919, 
during World War I. Pioneer Infantry 
regiments marched at the head of each 
battalion to clear the way. They did minor 
construction, maintained roads and bridg-
es, and built trenches, bomb shelters, and 
gun emplacements. The War Department 
chose soldiers “experienced in life in the 
open, skilled in woodcraft and simple car-
pentry.” The soldiers were also trained as 
infantry, but their main job was clearing 
and preparing the way for the rest of the 
battalion. Contact the National Archives 

(www.archives.gov) for more informa-
tion. If you’re interested in selling the 
picture, you should contact an auction 
house that sells photos or military items.

Q: I have an empty Pearl Harbor Beam 
Kentucky Whisky decanter that has 
an eagle carrying a bomb on the front 
between columns with the words “Dec. 
7, 1941” and “Pearl Harbor.” There is a 
picture of the memorial for the U.S.S. Ari-
zona on the back. My husband was a Pearl 
Harbor survivor at Hickam Field. I’d like 
to give the bottle to one of my children, 
but I’m not sure of their interest. Is this 
bottle a collector’s item? What is it worth, 
and where can I sell it if none of my chil-
dren want it?

A: This Pearl Harbor decanter was made 
for Beam by Regal China in 1972. Anoth-
er decanter, with “Pearl Harbor Survivors 
Association” on the front and the island 
of Oahu and three ships on the back, was 
made in 1976. The Pearl Harbor Survivors 
Association was founded in 1958 and was 
disbanded because there were so few survi-
vors still alive. These decanters usually sell 
online for $10 to $20.

Tip: Don’t store silver jewelry or pearls 
in a bank safe deposit box. It may not have 
the correct humidity and temperature. ■

— Terry Kovel and Kim Kovel answer 
questions sent to the column. By send-
ing a letter with a question, you give full 
permission for use in the column or any 
other Kovel forum. Names, addresses or 
email addresses will not be published. 
We cannot guarantee the return of pho-
tographs, but if a stamped envelope is 
included, we will try. The amount of 
mail makes personal answers or apprais-
als impossible. Write to Kovels, (Florida 
Weekly), King Features Syndicate, 300 W. 
57th St., New York, N.Y. 10019.



26795 – 26851 South Bay Drive, Bonita Springs, FL 34134 
www.PromenadeShops.com  

Quotes & Hearts Painting Class
May 27 from 7 – 9 p.m.
By Epic 31 and Kindleigh

To Register, Call 239-949-3133

Children’s        Couture

SPRING SALES & EVENTS
GOING ON NOW

Summer Songwriters Celebration 
June 20 from 5 – 7 p.m.

FREE Event Brought to you by the Promenade, 
iHEART Media and BMI Nashville

Grammy Award Winning Country Songwriters 
Dylan Altman and Philip White

Live Entertainment at 
The Center Bar

May 20 – Wendy Renée Duo
May 21 – Tish Brown

Happy Hour 3 p.m. – 6:30 p.m.

See our event calendar at www.PromenadeShops.com for more!

HOME OF THE NAPLES PRINCESS

550 Port-O-Call Way, Naples, Florida 34102 info@portofnaplesmarina.com

$25 OFF* 
JET SKI RENTAL OF 

2½ HOURS OR MORE
OFFER EXPIRES ON MAY 31, 2015

BOAT RENTALS & JET SKI RENTALS
BRAND NEW EQUIPMENT WITH THE LATEST ADVANCED TECHNOLOGY
Also Available at the Marina: Daily Public Cruises, Private Charters, Charter Fishing, Live Bait and More!

239.774.0479 
portofnaplesmarina.com

*NOT VALID WITH ANY OTHER OFFER.

$50 OFF* 
ANY HALF OR FULL DAY 

BOAT RENTAL
OFFER EXPIRES ON MAY 31, 2015
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LAVENDER SPA & BODY PRODUCTS

Th e Village on Venetian Bay
4350 Gulf Shore Boulevard 

Suite 608, Naples
239.331.7112

Th eLavenderOnline.com

20% OFF
Your Next Purchase

Good Th rough May 31, 2015

Th e Only United States Store Dedicated to the True Lavender Products of Provence
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TUTOR

SPORTS TEACHER

CALL GLENN
AT 269-7625

Glenn Herriman

Avenue5 pours it on with
Star-Tender Charity Night

Avenue5 restaurant in downtown intro-
duces Star-Tender Charity Night from 
5-6:30 p.m. Thursday, May 28. On the 
fourth Thursday of each month, the res-
taurant will host celebrity guest bartend-
ers to raise money for local charities. 
Guest bartenders will mix it up with Ave-
nue5’s all-star team of mixologists and bar 
staff, working for tips in the restaurant’s 
lounge and bar area. 

For each event, Phil McCabe, owner of 
Avenue5, will match all gratuities raised 
up to $2,000.

The first Star-Tender Charity Night will 
benefit Make-A-Wish Southern Florida. 

“By leveraging the popularity of our 

daily happy hours, Star-Tender eveninggs  
will help many of our local charities with 
their fundraising efforts,” Mr. McCabe 
says. “In addition to raising money, these 
events will allow charities to educate and 
connect with new supporters.” 

Future Star-Tender Charity Night ben-
eficiaries include Take Stock In Children 
and Special Needs Children. Each orga-
nization selects a local celebrity Star-
Tender, provides volunteers to assist dur-
ing the event and helps promote it to its 
members and throughout the community. 

For more information, call Avenue5 at 
403-7170 or visit avenue5naples.com. ■
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“We Create Beautiful Smiles”

WE OFFER PAYMENT PLANS 
THROUGH CARE CREDIT 

GULFVIEW DENTAL IS PLEASED
TO ANNOUNCE THE ADDITION OF 

DR. DEAN MOURSELAS 
TO OUR DENTAL FAMILY!

GULF VIE WDENTISTRY.COM
LOCATED IN THE FRENCH QUARTER

501 Goodlette Road North Suite B202

Naples, FL 34102

No Insurance? No Problem.  Ask about our Dental Assistance Savings Plan!

Complimentary Emergency 
Exams and Second Opinions 
(D01407) 

NOW ACCEPTING 
NEW PATIENTS!

Call today! 

WOW!
$97 SPECIAL

$379 VALUE, YOU SAVE $282!

Patient Consultation, 
Exam, Cleaning and 
Necessary X-Rays 
(DO110, D0150, D0274)

PLUS FREE TEETH WHITENING
NOT VALID WITH THE PRESENCE 

OF PERIODONTAL DISEASE. 

SOME RESTRICTIONS APPLY. 
MUST CALL BY 5/28/15.

THIS WEEK ON WGCU-TV
THURSDAY, MAY 21, 9 P.M. 
Doc Martin 
Born with a Shotgun 
Sleepless nights are taking their toll 

on Martin and Louisa. Tempers are 
frayed as they try to find ways to com-
fort their constantly wailing baby. Port-
wenn resident Shirley tells the doc she 
thinks her son is trying to poison her.

 
FRIDAY, MAY 22, 10 P.M. 
A Salute to the Troops: 
In Performance at the White 
House 
The concert features performances 

by Mary J. Blige, Common, John Foger-
ty, Willie Nelson, Romeo Santos, and 
military members U.S. Army Sgt. Chris-
tiana Ball, U.S. Marine Corps Capt. Matt 
Smith and Capt. John Ed Auer.

 
SATURDAY, MAY 23, 10 P.M. 
Keeping Up Appearances 
Her chirpiness and loud flowered 

dress disguise a calculated climb up 
suburban London’s middle-class ladder, 
and Hyacinth Bucket leaves nothing to 
chance.

                                              
SUNDAY, MAY 24, 9:30 P.M. 
National Memorial Day Concert 
On the eve of Memorial Day, a star-

studded lineup, hosted by Joe Mantegna 
and Gary Sinise, will grace the stage. 
This multiple award-winning television 
event has become an American tradi-
tion, honoring the military service and 
sacrifice of our men and women in uni-
form, their families at home and those 
who have made the ultimate sacrifice 
for our country.

 

MONDAY, MAY 25, 9 P.M. 
The Homefront 
Intimate portraits of America's mili-

tary families, with unprecedented access 
to soldiers, sailors, Marines and airmen 
and women in the all-volunteer military. 
The revealing documentary tells stories 
of pride and patriotism, sacrifice and 
resilience.

                                                                                                                        
TUESDAY, MAY 26, 10 P.M. 
Frontline: Obama’s War 
Tens of thousands of fresh American 

troops are on the move in Afghani-
stan, led by a new commander and 
armed with a counterinsurgency plan 
that builds on the lessons of Iraq. But 
can U.S. forces succeed in a land long 
known as the “graveyard of empires”?

                                                                                                                     
WEDNESDAY, MAY 27, 8 P.M. 
Nature: My Bionic Pet 
Left disabled without fins, flippers, 

beaks or tails because of disease, acci-
dents or even human cruelty, these crea-
tures need what amounts to a miracle if 
they are to survive. Amazing prosthetics 
can provide just what they need, and 
scientists are finding that innovations 
created in the process are benefiting 
both animals and humans. ■

A Salute to the Troops, May 22 
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CELEBRITY EXTRA
Andie MacDowell back 

in ‘Cedar Cove’ 
BY CINDY ELAVSKY

Q: Can you tell me 
when “Cedar Cove” 
will be back? It seems 
like we’ve been waiting 
forever! 

— Donna R., via 
email

A: You’ll have to 
wait just a little while 
longer. The hugely pop-
ular Hallmark Channel 
original series, starring Andie MacDowell 
and Dylan Neal, will be back for its third 
season Saturday, July 18, with a two-hour 
season premiere starting at 8 p.m. 

Q: This can’t be true, but I hope it is. Are 
they really making a new “Muppet Show”? 

— Todd T., via email
A: ABC is indeed making a new “Mup-

pets.” According to The Hollywood 
Reporter, the new incarnation of the pup-
pet/comedy/variety show is described as 
“a contemporary, documentary-style show 
that, for the first time ever, will explore the 
Muppets’ personal lives and relationships, 
both at home and at work ... a more adult 
Muppet show, for kids of all ages.”

Q: I am a big fan of “Secrets and Lies,”    
but I don’t have a computer. So you can 
imagine my dismay when I heard that a 
final, extra scene was available online only. 
Can you tell me what I missed? 

— Mary B. in Virginia

A: I’ll try to sum it up as best I can, 
and you’ll see that the scene is a setup for 
season two. The story picks up 14 months 
later: It’s Natalie’s 18th birthday, and she 
and Dave have a simple celebration at 
a coffee shop. When Detective Cornell 
walks in and tries to convince Natalie to 
testify on behalf of Ben, she decides to 
do it to clear her father’s name. Unfor-
tunately, the way they keep referring to 
Ben, it sounds like he has died, but no one 
explicitly says that. After Cornell leaves, 
we see Natalie approaching Abby and her 
mother as they’re on a shopping trip, giving 
Abby quite a scornful look.  

Readers: The networks have announced 
the renewed and canceled shows for the 
2015-16 season. This week, I’ll cover the 
ABC shows. In alphabetical order, renewed 
shows for ABC include: “American Crime,” 
“America’s Funniest Home Videos,” “The 
Bachelor,” “Black-ish,” “Castle,” “Dancing 
with the Stars,” “Extreme Weight Loss,” 
“Fresh Off the Boat,” “Galavant,” “The 
Goldbergs,” “Grey’s Anatomy,” “How to 
Get Away with Murder,” “Last Man Stand-
ing,” “Marvel’s Agent Carter,” “Marvel’s 
Agents of S.H.I.E.L.D.,” “The Middle,” 
“Modern Family,” “Nashville,” “Once Upon 
a Time,” “Scandal,” “Secrets and Lies” and 
“Shark Tank.” 

ABC shows that were either canceled 
or have ended their run include: “Cristela,” 
“Forever,” “Manhattan Love Story,” “Res-
urrection,” “Revenge,” “Selfie” and “The 
Taste.” ■

MacDowell
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Come Experience The Woodhouse Difference!

n a p l e s

naples plaza | 2059 tamiami trail n | naples, fl 34102 | Naples.WoodhouseSpas.com   239.403.spas (7727)

experience a tranquil, transformational environment
massage | facials | body treatments | microdermabrasion |  hydrafacial | manicures | pedicures | waxing | gifts | events

Jan Feeny, Chuck Feeny and Holly Stephens

Hank Pearson and Eileen Pearson Mary Beth Hallal and Bill Hallal Artist Chris Waleri Kathleen Bourgeois and Aubrey Bourgeois

Sue and John Goldsberry with Chris and Ana Waleri

Cheryl Brosseit, Donna Mousa and Sara Ann Mousa

Marilyn Post and Cliff Reiselt

Todd Bell and Cliff Reiselt

Todd Reynolds, Adam Schonberg and Brian Weaver

SOCIETY
Second annual Naples Buckeyes golf tournament at Country Club of Naples
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“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.
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 Karin Ball

 Trent Waterhouse and Cheryl Waterhouse

Matthew Kritis and Mollie Joustra

Marguerite Steege and Jack Dillman

Gina Thomas and Jason Thomas

Susan Battaglia and Sarah Molinari Jack Dillman and Lee Kraus

Alex Breault and John Breault

Cathy Grassi and Pat Slattery Lorenzo Ramos, Kara Martin, Teresa Toscano and Chris Borself

Jim Murphy and Maureen Murphy Kendall Sap and Parker Borelli

Billy Steege and Susan Steege  

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

SOCIETY
The Naples Junior Woman’s Club’s sixth annual Derby Dash at Ridgway Bar & Grill
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Reservations 239.430.4999 | Private Dining 239.659.3176
Located at the Hilton Naples | 5111 Tamiami Trail North

www.ShulasNaples.com
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NEW MENU
Monday thru Friday • 3 to 6 p.m.
Shula’s Lounge

Craft Cocktails
Dirty Mojito $5
FEATURING RON 
ABUELO 7 AÑOS

Anejo Highball $5
FEATURING RON 
ABUELO 7 AÑOS

Ultimate Cosmo $5

Shula’s Classics $5
VODKA, GIN, RUM, 
BOURBON, WHISKEY 
OR SCOTCH WITH A 
CHOICE OF MIXER

Selected Wines 
By The Glass $5
CABERNET SAUVIGNON, 
MERLOT, CHARDONNAY, 
PINOT NOIR & PINOT 
GRIGIO

Appetizers
Sweet Chili Chicken $6
BONELESS WINGS, SWEET CHILI GLAZE AND CILANTRO

Calamari “Fries” $7
LIGHTLY BREADED, FLASH FRIED, SERVED WITH 
TOMATO COULIS AND MUSTARD AIOLI

Chicken Caesar Salad $7
ROMAINE HEARTS, SOURDOUGH CROUTONS, PARMESAN 
CHEESE, CAESAR DRESSING AND GRILLED CHICKEN

Jumbo Lump Crab Cake $7.5
PAN-SEARED, REMOULADE SAUCE AND LEMON

Sweet Chili Shrimp $9
GULF SHRIMP, SWEET CHILI GLAZE AND CILANTRO

Margherita Flatbread $9
FRESH MOZZARELLA, TOMATOES AND BASIL BRUSHED 
WITH GARLIC OLIVE OIL

Wild Mushroom Flatbread $9
BOURSIN CREAM, MUSHROOMS, PARMESAN CHEESE, 
SCALLIONS WITH TRUFFLE OIL

Now Serving Lunch  

Organic
Healthy
Local

Sustainable
Seasonal

Wednesday - Sunday: 11:30 a.m. to 2:30 p.m.
Dinner 7 Nights a Week: Starting at 5:00 p.m.

1234 8th St. South
Naples, FL 34102

239-261-8239 
BleuProvenceNaples.com

Dorothy Ghee, Barbara Barry and Patti Krupp Art Lottes and Mary Lottes Jennifer O’Dell and Scott O’Dell

SOCIETY
Kentucky Derby Day at the Naples Sailing & Yacht Club
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Ty Wilburn and Denise Wilburn Joseph Beauchamp and Jean Beauchamp Cass Diaz and Linda Diaz

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Krupp Art Lott

JosJack Harkins and Cheryl Harkins
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CUISINE NEWS
Summer is the perfect time

to savor your loyalty club points  
BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

We have a question for you, South-
west Floridians: Why are you ignor-
ing all the free food and drink you’ve 
earned? Culinary Concepts, the restau-
rant group that includes several large 
operations in downtown Naples, has 
found that its loyalty club members are 
not redeeming their points. The group 
is sitting on $35,770 in rewards, and it 
desperately wants account holders to 
use them.

“The reason we developed the reward 
system is so they can have an awesome 
experience with a deal,” says Yvonne 
Ayala McClellan, a spokeswoman for 
the restaurant group.

Loyalty programs have remained 
popular in American households, but 
according to a 2010 study by research 
firm Colloquy, about $48 billion in 
rewards go unclaimed in the U.S. each 
year. 

Ms. McClellan says this year’s audit 
of the Culinary Concepts program was 
a bit surprising. Customers have reliably 
redeemed their points in the past, and 
the company is baffled as to why this 
year is different, she says.

“It’s just kind of an anomaly. We have 
ramped up our promotions to see if peo-
ple are inspired to spend those dollars a 
bit more and we’ve also launched great 
summer discounts (for club members).”

To be clear, it’s not as if no one is 
using their Culinary Concepts rewards. 
It’s just odd that there is so much left 
unclaimed. Active club members total 
7,798 diners who redeemed $162,321 in 
rewards this year, while the club has 
4,950 members are not using their cards 
and leaving roughly $35,000 on the table.

Culinary Concepts restaurants are: 
Pazzo! Cucina Italiana, Yabba Island 
Grill and Chops City Grill in Naples and 
Blue Water Bistro at Coconut Point. Cur-
rent specials for club members include 
a 20 percent discount on their entire bill 
at Yabba’s Island Grill and 20 percent off 
white Burgundy wines throughout May 
at any of the group’s restaurants.

For more information, call 435-0990 
or visit gr8food.net.

Take note:
■ Avenue 5 hosts a wine tasting at 

5 p.m. Thursday, May 21, featuring Orin 
Swift Cellars of Napa Valley. Guests will 
visit with David Phinney, the winery’s 
vintner and owner, and Jane Uttley, found-
er of Unfiltered Unfined Wines. Small 
plates will be available. $25. 699 Fifth Ave. 
S. 403-7170 or avenue5naples.com. 

■ Vom Fass at Mercato hosts a craft 
cocktail party at 7:30 p.m. Thursday, 
May 21, with demonstrations, appetiz-
ers and samples featuring the store’s 
specialty liquors, liqueurs and fruit vin-
egars. $40. To purchase tickets, visit 
naples.vomfassusa.com. 

■ Sea Salt hosts Ted Diamantis, 
founder and owner of Diamond Wine 
Importers, for a three-course dinner fea-
turing Greek wines on Thursday, May 
21. Wines will be paired with charred 
octopus, gremolata-crusted tuna and 
lamb ragu. $55. Reservations required. 
1186 Third St. S. 434-7258 or seasalt-
naples.com. 

■ Three60 Market invites guests to 
enjoy Pasta Tuesday each week through 
August, when they can enjoy a Chef’s 

Choice selection, buy-one-get-one ravi-
oli dishes or take home three bags of 
homemade pasta for $25. 2891 Bayview 
Drive. 732-7331 or three60market.com.

■ As it celebrates 15 years in Naples, 
USS Nemo offers a complimentary 
appetizer and glass of wine or beverage 
with the purchase of an entrée. Reserva-
tions recommended. 3745 Tamiami Trail. 
261-6366 or ussnemorestaurant.com. 

■ Barbatella is offering several sum-
mer specials, including a three-course 
dinner for $21.50. Also available is a 
community dining experience every Fri-
day night, where diners are served fam-
ily style with other guests. The $35 meal 
includes appetizer, Italian-style timbale, 
dessert and a glass of house wine. 1290 
Third St. S. 263-1955 or barbatellanaples.
com. 

 
■ Applebee’s has a special meal for 

dads Saturday and Sunday, June 20-21, 
that includes a 4-ounce sirloin, chicken, 
half rack of ribs, mashed potatoes, veg-
etables and coleslaw for $19.99. 434-7744 
or applebees.com.

■ Want to work on your skills in 
the kitchen? Here are some cooking 
classes on the front burner:

The Good Life of Naples, 2355 
Vanderbilt Beach Road; 514-4663 or 
goodlifenaples.com – Pizza: Thursday, 
May 21 ($50); Appetizers and Small 
Plates for Entertaining: Saturday, May 
23 ($50); A Bounty of Seafood: Wednes-
day, May 27 ($65); Flavors of Malaysia & 
Singapore: Friday, May 29 ($65); Rustic 
Italian: Wednesday, June 3 ($60); Fast & 
Healthy: Saturday, June 6 ($50); Sushi: 
Friday, June 12 ($55); Vegetarian Cuisine: 
Thursday, June 18 ($55); Fourth of July 
Favorites: Wednesday, July 1 ($55).

Sur La Table, 9501 Strada Place, Mer-
cato; 598-1463 or surlatable.com – Tasty 
Thai at Home: Thursday, May 21 ($69); 
Seafood on the Grill: Friday, May 22 
($79); Date Night Spicy Latin American 
Cooking: Friday, May 22 ($69); Spring in 
Italy: Saturday, May 23 ($69); Mediter-
ranean Small Plates: Saturday, May 23; 
Date Night Great Food on the Grill: Sat-
urday, May 23 ($69); Pie Shoppe: Sun-
day, May 24 ($69); Tasty Thai at Home: 
Sunday, May 24 ($69); Date Night Spicy 
Latin American Cooking: Sunday, May 
24 ($69); Basics of French Macaroons: 
Monday, May 25 ($69); Sharpen Your 
Palate: Monday, May 25 ($69); Italian 
Kitchen Classics: Tuesday, May 26 ($69); 
Tapas Party: Wednesday, May 27 ($69); 
Szechuan Cooking at Home: Wednes-
day, May 27 ($69). ■

— Email food and wine news to Lind-
sey Nesmith at lnesmith@floridaweek-
ly.com.

Culinary Concepts loyalty club members are 
entitled to 20 percent off all white Burgundy 
wines at the group’s five restaurants through 
May.
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THE DISH
The Dish: Patty Melt

The Price: $8.49, served with cole-
slaw or French fries

The Place: Patio Café
10711 Tamiami Trail N., North Naples

The Hours: 7 a.m. to 9 p.m., Monday-
Saturday, 7 a.m. to 3 p.m. Sunday

The Full Menu: patiocafenaples.com 

The Details: I have a confession: 
I missed my mom on Mother’s Day. 
It’s not that I have a mom-shaped hole 
in my life, I just have more than one 
woman who needs attention on that 
particular holiday and my mom got the 
shaft this year. To be honest, so did I. 
To make up for it, we met for lunch 
the week after at Patio Café to treat 
ourselves to something that wasn’t on 

the good side of healthy. I’m glad we 
did. My patty melt was straight-up tra-
ditional, served on toasted rye bread 
with sautéed onions and Swiss cheese 
to complement the beef patty, which 
I chose to have prepared to medium 
doneness. Old-fashioned diner food is 
really the best comfort food, and it was 
great to have some mom time along 
with it.

Another Thing: The menu at Patio 
Café is devoted to traditional American 
fare, so I was surprised while scanning 
the menu to find a little corner devoted 
to Greek food. Diners can choose a gyro, 
chicken souvlaki and other Mediterra-
nean selections. Mom ordered the sou-
vlaki, which was served on a pita with 
tzatziki sauce, and loved it. ■ 

Lindsey Nesmith
lnesmith@floridaweekly.com

SUNDAY

Date Night
3- CO U RSE DINNER

 $50 per couple

DAILY

Lunch Special
2  for $14

 Pick 2 lunch items
 $14 per person

THURSDAY

Half-Price Wine
( Bottles under $100 )

MONDAY - SATURDAY 5 -6PM

Early Dining Menu
2 courses - $36.95

THURSDAY, FRIDAY 
& SATURDAY NIGHTS

Live Music
The Incorrigibles

featuring, Susie Hulcher
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Don’t Forget to Shop 

Naples Wine Collection 

for Mother’s Day!

Your Wine 
Concierge Retailer

Shoppes at Vanderbilt
2367 Vanderbilt Beach Road Suite #810  

Naples, FL 34109

239.513.0095 
napleswinecollection.com

 special orders

VINO
Bottle shock

Many of my wine 
friends have seen 
the movie “Bottle 
Shock” at least once. 
In case you haven’t, 
it’s the true story 
of the blind tasting 
in France in 1976 
that proved to the 
world that Ameri-
can wines were, for 
the most part, every bit as good as 
their famous French competitors. The 
entire story is told in the wonderful 
book, “The Judgment of Paris,” by 
George Taber, who was a freelance 
writer in Paris at the time, and the 
only journalist interested enough to 
attend. Most people in France thought 
it was heresy to even consider that 
American wines might be up to their 
standards.

A wine store owner in Paris named 
Steven Spurrier set up the event. He 
went to Napa Valley, brought back a 
selection of California wines, and set 
up the blind tasting in a hotel ballroom 
in downtown Paris. (In the movie, the 
tasting takes place in a much more 
picturesque ruined building in the 

countryside.)
The evaluation was performed by 

five or six of the most famous, most 
expert wine authorities in France. By 
the time they had tasted and rated 
all the wines the unexpected hap-
pened. Chateau Montelena Chardon-
nay from Napa Valley came in first. 
Other American wines, such as Stag’s 
Leap, ranked high as well. The French 
were incredulous. Mortified. Very 
upset. Their evaluation, proving that 
an American wine can be equal in 
quality and sophistication to the fin-
est, most expensive white burgundies 
shook the foundations of the interna-
tional wine trade. Seriously. In fact, 
there is a bottle of the Chateau Mon-
telena 1973 Chardonnay on display in 
the Smithsonian. That’s how impor-
tant the event was.

What the movie does not mention 
is that the Montelena Chardonnay was 
not made by the winery’s owner Jim 
Barrett or by his son Bo, both of whom 
are the central focus of the picture. It 
was, in fact, made by their winemaker, 
a young Croatian immigrant named 
Mike Grgich. It is said that he’s not 
depicted in the film because he didn’t 
want to be involved. So the Barretts 
are front and center, and Mike has 
about 10 seconds of screen time, if you 
know exactly where to look.

Shortly after the Judgment of Paris 
put Chateau Montelena and other 
Napa wines on the world map, Grgich 

set out on his own, establishing his 
Grgich Hills winery in 1976. He’s been 
turning out great juice every year 
since, and is now about 84 years old.

We had the opportunity to sample 
two of his wines recently, and they’re 
both well worth seeking out.

Grgich Hills Estate Merlot 2011 
– This wine is a lovely rich dark ruby 
color in the glass with a nose of lav-

ender and dark fruit. It took a while 
to open up, but then offered hints of 
plum, coffee and blueberry. WW 93

Grgich Hills Estate Cabernet Sau-
vignon 2012 – Although it could use a 
few years of cellaring or about a day of 
decanting, there are flavors of cassis, 
pepper and chocolate. The tannins are 
tight, but the wine opened up nicely in 
about an hour. WW 94-95

In addition, we enjoyed a few other 
samples in the past two weeks. Kend-
all Jackson, long known for its value 
wines, has started to kick things up 
a notch with a more premium-level 
offering called “Grand Reserve.” Its 
chardonnay is a great buy at around 
$14. We tried the 2013 vintage that gave 
off pronounced aromas of oak and 
peach, with nice apple notes on the 
palate and a medium-long finish.

Watch this space for a column on 
new rosé wines. They’ve never been 
out of fashion, but tasty versions from 
several regions are hitting the market, 
and providing exciting flavors at good 
prices. Like this one:

Mulderbosch Cabernet Sauvi-
gnon Rosé 2014 – It’s a medium pink 
rosé color in the glass, with aromas of 
roses and lavender. The palate shows 
notes of rose petals, pomegranate and 
strawberry, with some refreshing tart-
ness on the finish. WW 90. ■

— For more information, visit wine 
whisperer.com.

c

f
e
t
a

jerryGREENFIELD
vino@floridaweekly.com

GRGICH
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12th Ave. S. at the City Dock 
239-263-9940

NaplesWaterfrontDining.com

The stars are bright and the 
temperaturE is just right 
for dining on the water 

at The Dock

 

   

700 Fifth Avenue South, Naples, Florida 34102 · Reservations 239.659.7008 · VerginaRestaurant.com

You can get 5% return on every visit 
at Vergina with your new

Vergina Loyalty Membership Card
Sign up and generate a HUGE discount during the year,

plus anniversary and birthday prizes exclusively for 

Gold Star Club Members ONLY!
Call 239.659.7008 to fi nd out how to sign up for your 

FREE Gold Star Club Membership Card
and get your fi rst return immediately.

CUISINE
Neighborhood Organics: No waiting for a weekend farmers market

Until six months ago, Neapolitans’ 
opportunities to purchase locally pro-
duced products were limited. Most 
farmers markets were open only one 
day a week, and shoppers who became 
hooked on a particular product often 
found themselves on the hunt (and com-
ing up dry) for an accessible retail outlet 
to provide it when their market was 
closed. Reliable access was an obstacle 
to both customers and budding business 
owners. 

But then Laura Sloat, Janet Blanchard 
and Jenny Breton partnered up to 
opened Neighborhood Organics, an off-
shoot of the popular farmers market 
that has inhabited Shoppes at Vander-
bilt for several years now. The small 
storefront in the center now offers local 
vendors the opportunity to increase the 
availability of their products to local 
shoppers.

“We wanted to capture those custom-
ers who might not be able to get here on 
Saturday,” Ms. Sloat says. 

The key to the store’s success, she 
adds, is keeping its offerings local and 
natural. “We have a lot of paleo custom-
ers and a lot of gluten-free customers.

“We’re not trying to compete with the 
bigger box stores,” she says. “We want to 
be a local neighborhood store.”

Other local businesses have been able 
to gain a foothold in Naples thanks 
to Neighborhood Organics and have 
shared its success. While the store-
front operation has far exceeded sales 
expectation in its first six months of 
operation, local brands such as Top Dog 
Kitchen and Juicelation have seen simi-
lar growth since Neighborhood Organ-
ics starting carrying their products.

Sebastian Mancera and Zan DeCicco, 
co-owners of the juicing company Juice-
lation, placed their blends in Neighbor-
hood Organics refrigerators earlier this 
year, adding to the area yoga studios 
they supply. Because the store is close to 
their kitchen, they can provide a prod-
uct that is as fresh as possible.

“The shelf life on our products isn’t 
as long as other products in there,” 
Mr. Mancera says, adding Neighbor-
hood Organics is “very 
good at keeping them 
moving,” he said. “We’ve 
added machines, we’ve 
got trucks now. There’s a 
big need here, and we’ve 
seen a lot of customers 
who are very apprecia-
tive.”

Top Dog Kitchen is 
already a bit of a success 
story, but Neighborhood Organics has 
greatly helped the dog treat company 
increase customer access to their popu-
lar products. Because it already has a 
storefront and a loyal local following, 
adding a North Naples pickup location 
to the kitchen’s operation has helped its 

customers tremendously.
“We just had a customer Saturday 

and he said ‘oh my, gosh, I’m up at North 
Naples and I can’t get to your shop,’” 

said Kathleen Men-
chero, co-owner of Top 
Dog Kitchen. “He’s one 
of many I point toward 
Neighborhood Organics.”

And then, there are the 
companies who use the 
store to manage growth. 
Stuffum Naturals makes 
protein cookie dough 
and ships it to customers 

who purchase it online. Owner Ash-
ley Stritenberger chose Neighborhood 
Organics as her only retail location.

“They’re my first retail location, and 
the reason I chose them is that my com-
pany is still growing and I love what 
they stand for,” Ms. Stritenberger says. 

“They want to focus on business that’s 
local.”

Even better, she adds, there’s no com-
petition among products in the store. 
“They don’t want doubles of the same 
product.”

Neighborhood Organics also sells 
bags of assorted locally grown organic 
vegetables for $15. There’s no subscrip-
tion required, but customers must call 
ahead and can only buy one bag a week. 
Customer Ashley Kientzle is happy with 
the arrangement. “The weekly vegetable 
bags have been great,” she says. “You 
can get a lot of organic stuff at Publix, 
but (Neighborhood Organics) gets stuff 
from local farms, and supporting them 
is what I look for.”

Now that they are confident of suc-
cess, Ms. Sloat says she and her partners 
have plans to add a kitchen and offer 
coffee, tea, smoothies and baked goods 
prepared onsite. Ms. Blanchard would 
also use the kitchen for her My Dinner 
Factory business, for which she now 
rents space from a local caterer.

For now, the partners plan to stay in 
their little store, even though Ms. Sloat 
feels they have already outgrown it.

“It’s a great shopping center,” she 
says about the location. “It’s growing 
so crazy here, and we get a lot of foot 
traffic. We’re definitely going to renew.”

The store at 2359 Vanderbilt Beach 
Road is open 9 a.m. to 6 p.m. Monday-
Friday and 8 a.m. to 4 p.m. Saturday 
(closed Sunday). For more information, 
follow Neighborhood Organics on Face-
book.  ■
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lindseyNESMITH
lnesmith@floridaweekly.com

COURTESY PHOTO

Jenny Breton, Laura Sloat and Janet 
Blanchard are partners in Neighborhood 
Organics.
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Tommy Bahama 
Beach House Collection 

50% OFF
BEACH HOUSE EVENT

SEMI-ANNUAL FLOOR SAMPLE SALE!

ALREADY 
REDUCED 
PRICES

10% OFF

FORT  MYERS
14125 S. Tamiami Trail
Fort Myers, FL 33912

239.690.9844

SAN IBEL
1025 Periwinkle Way
Sanibel, FL 33957

239.579.0412

NAPLES
5015 Tamiami Trail N.

Naples, FL 34103
239.263.0580

SARASOTA  (Coming Soon)
8001 S. Tamiami Trail
Sarasota, FL 34231

941.556.0501

Select Items NOW thru 
JUNE 1 on

SAVE 
35% OFF

SPRING COMFORT RECLINER™ SALE

$250 OFF

SAVE up to $500 
or receive a FREE ottoman 

with qualifying purchase!

EKORNES ® STRESSLESS  COMPANION SALE



WEEKLY 9 OFFICES SERVING ALL OF SOUTHWEST FLORIDA

      CALL US TODAY! 1.866.657.2300

Sunday Open Houses  Open 1-4pm*
Visit www.c21sunbelt.com to view ALL open houses with photos!

*UNLESS OTHERWISE NOTED

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Enjoy the Relaxed Atmosphere of Bonita Springs
Pristine 3/2, 18 month old home in Bonita Lakes natural
gas community with extensive options . A must see!

$548,995
1-866-657-2300 800BS019246.

OPEN SUN
1-4PM

BONITA SPRINGS

Sanibel Condo on the Beach!!
Bright and airy condo with a  view of the Gulf of Mexico!
2bed/2bath, fully furnished. Call for your showing today.

$539,900
1-866-657-2300 800FM024738.

SANIBEL

Beautiful Isles of Capri Top Floor Condo
Spectacular river/gulf view in the immaculate, fully updat-
ed 2/2 condo in the most desirable La Peninsula commu-
nity. $508,000
1-866-657-2300 800NA017666.

NAPLES

Verandah Golf Course Home
3 bed/2.5 bath over 3000 sf. Ft.   Perfect entertaining
home on large lot overlooking 10th hole.  New AC.

$499,000
1-866-657-2300 800FM001769.

FORT MYERS

3/2/2 Pool Home with Intersecting Canal View
Southwest exposure pool home in popular SW Cape. 3
Bedroom, extra storage area. 184ft of seawall w/one of a
kind view! $474,000
1-866-657-2300 800CC015470.

CAPE CORAL

Beautiful 5 Acre Horse Property in Buckingham!
Highly desired Buckingham Area. 3,000 under air cus-
tomer built home w/7 stall barns, 4 separate paddocks,
screened porch. $465,000
1-866-657-2300 800LE042904.

FORT MYERS

Prime Location of the Very Exclusive SW Cape
Surrounded by lush tropical landscaping which is compli-
mented by professional landscape curbing.  Perfect layout.

$425,000
1-866-657-2300 800SS001414.

CAPE CORAL

Beautiful SW Sailboat Access 3/2/2
Bigger than it looks.  Updated kitchen/granite family room
& living room utility room/cabinets & counter pool and boat
lift. $404,900
1-866-657-2300 800CC008949.

OPEN SUN
1-4PM

CAPE CORAL

2.5 Acres
One of the most beautiful homes on one of the most beau-
tiful properties on Pine Island.  Fenced and private.

$399,000
1-866-657-2300 800PI056629.

BOKEELIA

Sailboat Access Pool Home
3/2 pool home with direct sailboat access with easy
access to the  Gulf, Pine Island Sound and Matlacha Pass.

$399,000
1-866-657-2300 800SS027657.

CAPE CORAL

Old Florida Style!
Old Florida style attached fully furnished single family
home, deep water dockage included community pool.

$395,000
1-866-657-2300 800PI053559.

ST. JAMES CITY

Immaculate Lakefront Paradise
4 bed/3.5 bath with Mother-in-law suite.  Over 165' of salt
waterfront.  Dock/lift.  Available turnkey. $389,900
1-866-657-2300 800CH209811.

PORT CHARLOTTE

SW Cape Gulf Access -Assessments Paid
Well maintained gulf access pool home in highly desired
southwest Cape near Surfside Blvd.  Southern exposure on
pool! $365,000
1-866-657-2300 800SS023897.

CAPE CORAL

Pineland-4 Bedrooms
1.4 acres in Pineland with a 4 bedroom, 4 bath pool home
set way off the road. Wide open floor plan, high ceilings.

$350,000
1-866-657-2300 800PI070881.

BOKEELIA

Sandoval-3+Den with Lake View
Over 2000 sq' in Ashbury Estate Section with furnishings
and vehicle included! Rare huge oversize lake view.

$339,900
1-866-657-2300 800CC028362.

CAPE CORAL

SW Cape Surfside Location
Gulf access home off Surfside on a 3 lot site.  3 bedrooms,
2.5 baths,  pool, boat dock and lift! $339,900
1-866-657-2300 800CC023949.

CAPE CORAL

Pristine Dream Home
Bring your sunglasses!  You will be dazzled by this 4 bed/3
bath/3 car garage/pool home with 2519 sq. ft.$329,900
1-866-657-2300 800FM028137.

FORT MYERS

Meticulously Cared For - Many Upgrades
Mercedes Built one owner, upgraded pool/lanai/cage area.
Impact windows. $329,900
1-866-657-2300 800CC027016.

CAPE CORAL

Whiskey Creek 3/2 w/Pool
Immaculate home - painted neutral colors.  Granite
throughout.  Hurricane Shutters $329,900
1-866-657-2300 800FM007776.

FORT MYERS

Bella Terra
Immaculate 4/2/2 Single Family Home in Bella Terra.  This
2300 sq ft is a great buy!  2 separate living areas.

$319,900
1-866-657-2300 800BS053646.

ESTERO

MAY 20TH 2015



VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Call 866-657-2300

Huge 5 Bed/4 Bath/3 Car Garage
5 bedrooms/3 baths, 3 car garage under $300k

$299,900
1-866-657-2300 800FM027606.

FORT MYERS

Room to Roam
4 bed/3 bath/oversized 2 car garage/caged, heated pool
home with mother-in-law suite. $289,900
1-866-657-2300 800FM027306.

FORT MYERS

Own This Gorgeous Executive Home
This home boasts a paver driveway leading to large open
plan home complete with wood cabinets. $275,000
1-866-657-2300 800SS062650.

CAPE CORAL

St. James City
This one bedroom one bath home has been beautifully
updated.  Bathroom and master closet are spacious.

$275,000
1-866-657-2300 800PI068304.

ST. JAMES CITY

Custom Decorated Carriage Home
This Sanibel II, carriage home at Woods Edge, offers beau-
tiful upgrades throughout. $274,995
1-866-657-2300 800BS021810.

BONITA SPRINGS

3/2/2 Pool Home, 2289 sq ft Under Roof
To be built on this nice corner lot in Burnt Store Meadows.
A PGI Deed Restricted community. $269,900
1-866-657-2300 800CH054376.

PUNTA GORDA

You Will Love This 3 Bed/2 Bath Pool Home
Walk into this beautiful home through double front door
entry way. This 2011 built home has rarely been lived in.

$269,000
1-866-657-2300 800SS021028.

CAPE CORAL

Stoneybrook at Gateway Pool Home
Brighton model 2 bedroom + den 2 bath pool home.

$267,900
1-866-657-2300 800FM005405.

FORT MYERS

3 Bedroom Gulf Access Home
Gulf access home on a large canal with southern expo-
sure!  Beautiful sunset views and just 15 minutes to open
water. $265,000
1-866-657-2300 800SS021364.

CAPE CORAL

Waterfront Gulf Accessible 3/2 Split Plan
Located in SE Cape on Everest. This waterfront home is
direct access to the river & gulf.  Newly renovated master
suite. $264,900
1-866-657-2300 800CC010026.

CAPE CORAL

Quick River Access With No Bridges
Quick river access with no bridges from this Waterway
Estates pool home.  Sunny southern exposure for the pool.

$259,000
1-866-657-2300 800CC022962.

NORTH FORT MYERS

The Tori Model
3 bed/2 bath/2 car garage to be built, 2041 sq. ft. on a
corner lot. $253,900
1-866-657-2300 800CH054350.

PUNTA GORDA

Five Acres High and Dry, Centrally Located
Newer '05 built. Cozy 3/2 w/large lake on property. Paved
driveway, separate loft, lots of room & privacy!  A must
see! $250,000
1-866-657-2300 800CC016748.

FORT MYERS

Have Horses?  Love the Country Life?
2/2 Jim Walter design wood frame home on pilings
w/metal roof. 2 large out buildings on 5 acres.  Just needs
TLC. $249,500
1-866-657-2300 800NA018063.

NAPLES

Pineland 3/2 Turnkey
Wonderful home closed to Marina, Golf Course and
Restaurant.  Home is turnkey and beautifully furnished.

$229,900
1-866-657-2300 800PI008903.

BOKEELIA

1st Floor Coach Home
Picturesque view of golf course beautiful. $225,500
1-866-657-2300 800FM006934.

FORT MYERS

South of the Parkway!!
Gorgeous home in Cape Coral's best neighborhoods! 3/2
pool home on oversized corner lot. $224,900
1-866-657-2300 800CC028406.

CAPE CORAL

St. James City Waterfront!
Immaculate 3 bed 2 bath home on a deep canal with gulf
access, covered lift.   Minutes to open water and great
fishing. $212,000
1-866-657-2300 800PI003752.

ST. JAMES CITY

Lakefront 3/2/2 Pool Home w/Spa
Over 2000 sq ft of living area, a fishing pier to relax or
watch the beautiful view of the lake. $209,900
1-866-657-2300 800CH203224.

PORT CHARLOTTE

Unique Home in the Nestings on Pine Island
2 bedroom 2 bath with efficiency apartment below. Two
decks, private yard, carport plus large 2 car garage/work-
shop. $199,900
1-866-657-2300 800PI018222.

BOKEELIA

Gulf Access SW Cape Home under $200k!
Your chance to buy least expensive home in booming, new
construction neighborhood. One of a kind deal! Updated
kitchen. $199,900
1-866-657-2300 800CC019028.

CAPE CORAL

Great Pool Home With a View
Fantastic property in a growing neighborhood. 3 bed/2
bath offers tile floors & split floor plan. Relax on the quiet
screened lanai. $199,900
1-866-657-2300 800LE061127.

LEHIGH ACRES

Lake Breeze Living!
Double lakefront lot with dock, 2 bedroom, 2 bath,
screened lanai overlooking the lake, very private.

$197,500
1-866-657-2300 800PI007673.

ST. JAMES CITY

Beauty at its Best!!  Deep Creek Community
Come see this exciting home boasts 2277 of living space
with formal living & dining, family room, eat-in kitchen.

$195,000
1-866-657-2300 800CC211156.

PUNTA GORDA
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Lovely 3 Bedroom 2 Bathroom
Adorable home has 3 bed/2 bath with a pool.   It's located
in a beautiful desirable neighborhood in the SW.

$195,000
1-866-657-2300 800SS011456.

CAPE CORAL

You Have To Come & See A Must!
Beautiful well maintained home on a quiet street.  4
bed/2.5 bath, all tile, metal roof & full house alarm system.
Screened lanai. $189,250
1-866-657-2300 800LE001538.

LEHIGH ACRES

2 Bedroom, 2 Bath. Direct Access Condo
While this condo does not sit directly on the canal you do
have a lovely water view. $189,000
1-866-657-2300 800CC011296.

CAPE CORAL

Bokeelia 2/2 Ranch Style Home
Almost 1/2 acre, impact resistant windows, extra insula-
tion, 2 car attached garage and separate detached 35x25
garage. $188,000
1-866-657-2300 800PI013285.

BOKEELIA

Wide Intersecting Canals
Experience the calming of large bodies of water from this
upgraded condo only minutes to intercostal waterways

$180,000
1-866-657-2300 800CC027079.

CAPE CORAL

Beautifully 4/2/2 Home in E. Lehigh
This newly remodeled home was built by Adams Homes.
Home offers 4 bed, 2 bath, formal living, dining, large open
kitchen. $179,900
1-866-657-2300 800LE027780.

LEHIGH ACRES

Magnificent Water View of the Yacht Basin Harbour
Enjoy a view from your 2nd floor lanai overlooking the
yacht basin 1 minute direct to the river! $179,900
1-866-657-2300 800CC027952.

NORTH FORT MYERS

Pampered to Perfection
Elegance & charm flow throughout this lovingly updated 3
bed + den/2 bath/2 car garage. $179,000
1-866-657-2300 800FM028399.

FORT MYERS

Second Floor Golf Course Condo in Kelly Greens
Turnkey condo with upgraded appliances in a champi-
onship golf community 3.5 miles from Fort Myers Beach.

$167,500
1-866-657-2300 800FM016096.

FORT MYERS

Courtyard Pool Home w/Mother-in-Law Suite
Don't miss out on this large 4 bed/3 bath,  4 car garage
home w/circular drive on a double lot. $164,900
1-866-657-2300 800CH207780.

PORT CHARLOTTE

Room to Roam
The beautifully landscaped home is newly remodeled with
designer tile, granite countertops, glass top range, and
more! $159,900
1-866-657-2300 800SS023568.

CAPE CORAL

Beautiful Lake View in NW Cape
Lush tropical landscape surround this 3 bed, Den 2 bath
home.  The front porch leads to a new ornate leaded entry
way. $159,500
1-866-657-2300 800SS024229.

CAPE CORAL

Adorable Home In the Country
This 2 bed/2 bath pool home is the perfect place for
peaceful country living, on 1 acre w/barn and horse stalls.
Space for RV. $152,000
1-866-657-2300 800LE021676.

NORTH FORT MYERS

Beautiful 3B 2B Plus Den
3 bed/2 bath plus den features an open floor plan tile
throughout the main areas with carpeting in the bed-
rooms.  Has garden tub. $150,000
1-866-657-2300 800LE005887.

LEHIGH ACRES

Stunning Water Views From The 2nd Floor
This is a 55+ community! Spacious 2 bedroom 2 bath
condo located in the center of Cape Coral. $149,900
1-866-657-2300 800CC026388.

CAPE CORAL

Bokeelia Duplex
2 bedrooms 1 bath on each side, very well maintained,
laminate floors, tile and carpet, laundry room , fenced back
yard. $149,900
1-866-657-2300 800PI015673.

BOKEELIA

1st Floor Condo in Gated Portofino Community
Turnkey apartment offers enormous closet space, a
screened lanai, indoor laundry. Walking distance to
shops/restaurants. $147,900
1-866-657-2300 800CC028632.

CAPE CORAL

Gorgeous Home
3 bedrooms/2 baths with tiles.  Near Publix and
Walgreens.  Bring all offers. $145,000
1-866-657-2300 800CC014169.

CAPE CORAL

Great 3 Bed/2Bath Starter Home Or Investment Home
This is a very well maintained 3 bed/2 bath home located
in the heart of Cape Coral close to the Parkway.

$139,900
1-866-657-2300 800CC028007.

CAPE CORAL

Large 3/2/2 in NE Cape
You will love the space.  Soaring ceilings, full home RO
system ($4,000 value). Screened in lanai.   Den or office
too! $135,000
1-866-657-2300 800FM016005.

CAPE CORAL

Affordable Gateway Condo w/2 Car Garage
Great 3 bed/2 bath first floor condo w/2 car garage locat-
ed in Champions Green in Gateway.  Warm getaway in SW
FL. $134,000
1-866-657-2300 800CC011156.

FORT MYERS

Breckenridge Golf & Country Club
Breckenridge Golf & Country Club 2 bedroom 2 bathroom
second floor unit  -turnkey. $129,900
1-866-657-2300 800NA068607.

ESTERO
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Affordable Whiskey Creek Villa
2 bed/2 bath w/garage.  Expansive 1420 SF of living area
under air.  Huge beautiful corner lot w/majestic palm trees
. $129,000
1-866-657-2300 800FM025283.

FORT MYERS

Freshly Redone 3/2/2 in SW Lehigh
This First Home Builders home offers 3 bedroom, 2 baths
and a 2 car garage. $120,000
1-866-657-2300 800LE027202.

LEHIGH ACRES

3 Bed plus Den w/Dark Wood Floors
Well maintained home. Stainless steel appliances, dark
wood flooring, his & hers closets, jack & Jill bath. home
has 6FT fence. $119,900
1-866-657-2300 800LE016592.

LEHIGH ACRES

Turnkey Furnished Pool Home
2/2/1 just a few minutes to Murdock, Town Center Mall,
restaurants & shopping. Enjoy the FLA lifestyle in this pool
home! $114,900
1-866-657-2300 800CH209781.

PORT CHARLOTTE

Oversized Corner Lot
Across the street from the river.  Cottage on oversized cor-
ner lot across the street from Caloosahatche, great poten-
tial. $99,900
1-866-657-2300 800BS055604.

FORT MYERS

Sail Boat Water-Retirement Heaven!
Charming, well maintained mobile home on 2 corner lots.
Furnished, move-in ready! $99,900
1-866-657-2300 800CH207745.

PORT CHARLOTTE

Ground Floor Condo
Remodeled. This super spacious 1/1 condo is in a perfect
location. Fully Furnished! A great winter home. $64,900
1-866-657-2300 800CC021232.

CAPE CORAL

Nice 2B/2BTH Villa Home
Take time to come & see this nice 2 bed/2 bath home.
Relax & enjoy the beautiful sunsets great buy will go fast.

$59,500
1-866-657-2300 800LE012949.

LEHIGH ACRES

Cape Coral Riverfront
Simply the best! Gorgeous riverfront home. The best of
everything in this wide open floor plan. $1,850,000
1-866-657-2300 800FM024728.

CAPE CORAL

Luxury 20th Floor Penthouse w/Gulf & Bay Views
Your private coded elevator leads to this 4400 sq./ft. unit
with panoramic golf views.  Great room plan has 12' ceil-
ings. $1,600,000
1-866-657-2300 800CC013743.

FORT MYERS

Beautiful Estate Home in Lely's Classics Estates
Amazing 4/4. French door entry, spacious courtyard, salt
water pool/spa, walk in closets, gourmet kitchen. A must
see! $999,000
1-866-657-2300 800NA015905.

NAPLES

Across From Cape Harbour Marina
Better then new construction. This home is located in the
most desirable neighborhood of Cape Coral. 3/2/2 Pool
home. $849,000
1-866-657-2300 800CC025565.

CAPE CORAL

Views of Sanibel, the Sound, and Intracoastal
Only 5 minutes to open water at the southernmost tip of
Pine Island across from Sanibel Island. Totally remodeled.
WOW! $749,000
1-866-657-2300 800SS025152.

ST. JAMES CITY

McGregor Reserve Custom Home
5 bedroom custom home with 4 full baths, 2 half baths,
chefs kitchen, lake front views, pool, wood burning fire-
place. $719,000
1-866-657-2300 800PI028165.

FORT MYERS

Key West Style Home
With 3 docks/lifts.  Located on an intersecting canal.
Direct sailboat access and minutes to the river.

$649,900
1-866-657-2300 800FM056158.

CAPE CORAL

No Bridge - Sailboat Access 5000+ Sq FT
Custom built 3 story home ** 5 Bed/4 Bath * Oversized 3
car garage with one bay being able to accommodate an
RV. $649,900
1-866-657-2300 800FM065329.

CAPE CORAL

Custom Aubuchon Gulf Access Pool Home
Beautiful gulf access, pool home!!  Four bedrooms, two
baths and many upgrades in this spacious, open floor
plan. $598,000
1-866-657-2300 800CC027061.

FORT MYERS

Beautiful 4 Bed/3 Bath in Wildcat Run!
This home offers a bright and open floor plan and is situat-
ed on an oversized estate lot overlooking the 6th green.

$550,000
1-866-657-2300 800BS027245.

ESTERO

Waterfront Paradise!! Deep Water Direct Gulf Access
Stunning views of Matlacha Pass from almost every room
of the house. $550,000
1-866-657-2300 800CC016819.

MATLACHA

Spectacular 2,355 SF Home has 4 Bed/3 Baths
Popular neighborhood with Joe Stonis Park near Matlacha
restaurants, Publix, Walgreens, etc.   New construction.

$549,900
1-866-657-2300 800SS014775.

CAPE CORAL
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THE MOORINGS

Lausanne #612S
Celine Julie Godof 239.404.9917
Web ID 215028874 $759,900

THE MOORINGS

Spindrift Club #44
Ryan Nordyke 239.776.9390
Web ID 215029268 $495,000

THE MOORINGS

La Maison Club #404
Larry Roorda 239.860.2534
Web ID 215029547 $410,000

PORT ROYAL

3250 Gin Lane
Karen Van Arsdale 239.860.0894
Web ID 215002707 $9,450,000

AQUALANE SHORES

481 21st Avenue South
Bill Frantz 330.329.0077
Web ID 215013041 $7,999,000

OLD NAPLES

940 7th Street South
Heather Hobrock 239.370.3944
Web ID 214037273 $3,950,000

ROYAL HARBOR

1805 Kingfish Road
Celine Julie Godof 239.404.9917
Web ID 215029243 $3,750,000

AQUALANE SHORES

1756 3rd Street South
Linda Perry/Judy Perry 239.404.7052
Web ID 215024661 $3,399,000

AQUALANE SHORES

1969 7th Street South
Michael G. Lawler 239.261.3939
Web ID PINH050815IHE $3,195,000

OLD NAPLES

Olde Naples Seaport BS #8
Daniel Pregont 239.272.8020
Web ID 214022971 $599,000

OLD NAPLES

Franciscan Gardens #830
Sarah Theiss 239.269.0300
Web ID 214036250 $549,900

PORT ROYAL

3600 Nelsons Walk
Frank Sajtar 239.776.8382
Web ID 214064349 $18,900,000

PORT ROYAL

Galleon Drive
Phil Collins 239.404.6800
Web ID 214053711 $18,500,000

PORT ROYAL

3845 Fort Charles Drive
Peter Reppucci 239.595.6500
Web ID 214060903 $15,950,000

PORT ROYAL

1270 Galleon Drive
Michael G. Lawler 239.261.3939
Web ID 215000721 $7,995,000

AQUALANE SHORES

251 Aqua Court
Martha Kelly 239.877.4569
Web ID 215027075 $4,650,000

premiersothebysrealty.com

Sotheby' s International Realty® and the Sotheby' s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 
Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. 

All information is deemed accurate and neither suggests nor infers that Premier Sotheby' s International Realty participated as either the listing or cooperating agent or broker in the sale or purchase of the properties depicted.

MARCO ISLAND 760 North Collier Boulevard, Suite 101 | Marco Island, FL 34145 239.642.2222
BROAD AVENUE 390 Broad Avenue South | Naples, FL 34102 239.434.2424
FIFTH AVENUE 500 Fifth Avenue South, Suite 501 | Naples, FL 34102 239.434.8770
ESTUARY SALES CENTER 1220 Gordon River Trail | Naples, FL 34105 239.261.3148
THE VILLAGE 4300 Gulf Shore Boulevard North, Suite 100 | Naples, FL 34103 239.261.6161
THE GALLERY - CENTRAL NAPLES 4001 Tamiami Trail North, Suite 102 | Naples, FL 34103 239.659.0099

MERCATO SALES CENTER 9123 Strada Place, Suite 7125 | Naples, FL 34108 239.594.9400
VANDERBILT 325 Vanderbilt Beach Road | Naples, FL 34108 239.594.9494
BONITA SPRINGS 27400 Riverview Center Boulevard, Suite 4 | Bonita Springs, FL 34134 239.948.4000
SANIBEL 2341 Palm Ridge Road | Sanibel, FL 33957 239.472.2735
CAPTIVA 11508 Andy Rosse Lane | Captiva, FL 33924 239.395.5847
DEVELOPER SERVICES 4001 Tamiami Trail North, Suite 350 | Naples, FL 34103 239.213.2999

PORT ROYAL

3550 Gordon Drive
Cristal O' Meara 239.961.1943
Web ID BERE050715IHE $17,000,000

PORT ROYAL

775 Galleon Drive
Rick Marquardt 239.289.4158
Web ID 211520623 $7,795,000

PORT ROYAL

3507 Rum Row
Karen Van Arsdale 239.860.0894
Web ID 215013533 $6,250,000

PORT ROYAL

3060 Green Dolphin Lane
Karen Van Arsdale 239.860.0894
Web ID 210027761 $5,185,000

Port 
Royal

Coquina Sands /
The Moorings

Old Naples /
Aqualane Shores /
Royal Harbor

THE MOORINGS

Vistas Royale #5
Michael G. Lawler 239.261.3939
Web ID KASS050715IHE $3,350,000

THE MOORINGS

545 Riviera Drive
Janet Rathbun 239.860.0012
Web ID 214058854 $1,995,000

THE MOORINGS

Admiralty Point #204
Jane Darling 239.290.3112
Web ID 215027162 $1,495,000

THE MOORINGS

Admiralty Point #701
Karen Van Arsdale 239.860.0894
Web ID 214056548 $3,495,000

THE MOORINGS

611 Springline Drive
Phil Collins 239.404.6800
Web ID 214063101 $3,395,000



PARK SHORE

Regent #4N
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 213024984 $9,750,000

PARK SHORE

Enclave #3
Marion Bethea/Anne Killilea 239.261.6200
Web ID 215029743 $6,295,000

PARK SHORE

4215 Crayton Road
Michael G. Lawler 239.261.3939
Web ID GEIG111813IHE $5,995,000

PARK SHORE

344 Pirates Bight
Michael G. Lawler 239.261.3939
Web ID 215011946 $5,995,000

PARK SHORE

4235 Crayton Road
Marybeth Brooks 239.272.6867
Web ID 215000995 $5,499,000

PARK SHORE

320 Neapolitan Way
Michael G. Lawler 239.261.3939
Web ID 214015185 $5,350,000

PARK SHORE

308 Neapolitan Way
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 213024991 $4,600,000

PARK SHORE

Provence #603
Michael G. Lawler 239.261.3939
Web ID 215029558 $4,295,000

PARK SHORE

310 Neapolitan Way
Roxanne Jeske 239.450.5210
Web ID 214066403 $4,200,000

PARK SHORE

300 Mermaids Bight
Michael G. Lawler 239.261.3939
Web ID 215017175 $3,450,000

PARK SHORE

576 Neapolitan Lane
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 214068584 $2,195,000

PARK SHORE

Park Plaza #700
Sherree Woods 239.877.7770
Web ID 215017388 $1,699,000

PARK SHORE

Monaco Beach Club #402
Christine Jones 239.404.9900
Web ID 215023015 $995,000

PELICAN BAY

713 Nathan Hale Drive
Cindy Thompson 239.860.6513
Web ID 215002932 $3,750,000

PELICAN BAY

Marbella PH 2202
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 215011907 $2,995,000

PELICAN BAY

Coronado #1002
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 215004101 $1,195,000

PELICAN BAY

The Pointe #1602
Debbi/Marty McDermott 239.564.4231
Web ID 215020904 $1,139,000

PELICAN BAY

St. Raphael #V9
Jean Tarkenton 239.595.0544
Web ID 215006774 $1,000,000

PELICAN BAY

571 Gulf Park Drive
Richard/Susie Culp 239.290.2200
Web ID 214055628 $895,000

PELICAN BAY

St. Marissa #2002
Jennifer/Dave Urness 239.273.7731
Web ID 215028695 $849,000

PELICAN BAY

Chateaumere #D-301
Jeannie McGearty 239.248.4333
Web ID 215025962 $759,000

PELICAN BAY

Laurel Oaks #204
Werner Schroeder 239.776.8956
Web ID 215018748 $399,999

BAY COLONY

Trieste #1106
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 214024952 $2,695,000

BAY COLONY

Toscana #204
Leah Ritchey/Amy Becker 239.289.0433
Web ID 213025019 $1,395,000

BAY COLONY

Mansion La Palma #103
Leah Ritchey/Amy Becker 239.289.0433
Web ID 215005497 $989,000

PELICAN MARSH

8719 Spikerush Lane
Erik David Barber 323.513.6391
Web ID 215022082 $2,649,000

PELICAN MARSH

1708 Persimmon Drive
Michael G. Lawler/Terri Moellers 239.261.3939
Web ID 215025801 $2,095,000

PELICAN MARSH

Clermont #F-205
Tom/Tess McCarthy 239.243.5520
Web ID 215009806 $499,900

KEEWAYDIN ISLAND

12045 Keewaydin Island
Michael G. Lawler 239.261.3939
Web ID 215024622 $5,995,000

NAPLES CAY

Seasons #1202
Michael G. Lawler 239.261.3939
Web ID 215001965 $4,250,000

SEAGATE

101 Seagate Drive
Larry Roorda 239.860.2534
Web ID 215006930 $2,895,000

CLUB ESTATES

4429 Club Estates Drive
Lizette Candela/Jane Bond 239.293.2378
Web ID 214053890 $2,595,000

PINE RIDGE

63 Eugenia Drive
Sue Black 239.250.5611
Web ID 214037097 $2,150,000

PARK SHORE

Park Plaza #1204
Susan Barton 239.860.1412
Web ID 214058285 $2,200,000

BAY COLONY

Mansion La Palma #102
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 214031263 $975,000

premiersothebysrealty.com
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PELICAN MARSH

9024 Terranova Drive
Suzanne Amon 239.216.3906
Web ID 214047429 $1,697,000

PELICAN MARSH

8691 Purslane Drive
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 214068500 $1,695,000

AVIANO

12663 Biscayne Court
Tom/Tess McCarthy 239.243.5520
Web ID 215008421 $485,000



HEMINGWAY PLACE

1412 Hemingway Place
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 215012741 $1,695,000

PINE RIDGE

147 Caribbean Court
Sue Black 239.250.5611
Web ID 214055282 $1,250,000

WYNDEMERE

405 Rosemeade Lane
Bordner/Hurvitz 239.560.2921
Web ID 215016941 $999,000

TREVISO BAY

9301 Vercelli Court
Tess/Tom McCarthy 239.207.0118
Web ID 215000859 $990,000

COACHMAN GLEN

2830 Coach House Way
Fahada Saad 239.659.5145
Web ID 214051877 $989,000

VINEYARDS

425 Terracina Court
Beth McNichols 239.821.3304
Web ID 214042006 $950,000

CYPRESS WOODS ESTATES

1003 Cypress Woods Drive
Joe Garabed 239.571.5700
Web ID 215018396 $624,900

FIRANO AT NAPLES

7640 Martino Circle
Michelle Thomas 239.860.7176
Web ID 215016382 $589,000

FOREST LAKES

1735 Forest Lakes Boulevard
Richard/Susie Culp 239.290.2200
Web ID 215017298 $460,000

SUN TERRACE

1354 Rordon Avenue
Cristal O' Meara 239.961.1943
Web ID 215016891 $449,000

REFLECTION LAKES

14749 Cranberry Court
ML Meade 239.293.4851
Web ID 215029224 $449,000

BERKSHIRE LAKES

6632 Merryport Lane
Jon Peter Vollmer 239.250.9414
Web ID 215021267 $396,000

REFLECTION LAKES

14813 Canton Court
ML Meade 239.293.4851
Web ID 215011288 $389,000

GREY OAKS

2956 Bellflower Lane
Fahada Saad 239.659.5145
Web ID 214062926 $7,799,000

GREY OAKS

1234 Gordon River Trail
Melissa Williams 239.248.7238
Web ID 214000494 $7,495,000

GREY OAKS

1213 Gordon River Trail
Daniel Guenther 239.357.8121
Web ID 214007227 $7,295,000

GREY OAKS

1395 Great Egret Trail
Jamie Dockweiler 239.216.3753
Web ID 215014781 $6,380,000

GREY OAKS

1268 Osprey Trail
Sam Heitman 239.537.2018
 $6,295,000

GREY OAKS

1315 Noble Heron Way
Sam Heitman 239.537.2018
 $2,564,000

GREY OAKS

1540 Marsh Wren Lane
Melissa Williams 239.248.7238
Web ID 214064026 $2,395,000

GREY OAKS

2242 Silver Palm Place
Fahada Saad 239.659.5145
Web ID 215021968 $1,175,000

PELICAN ISLE

Aqua #605
John D' Amelio 239.961.5996
Web ID 213512733 $2,095,000

QUAIL WEST

6459 Highcroft Drive
Fahada Saad 239.659.5145
Web ID 215029128 $1,625,000

COLLIER' S RESERVE

12502 Collier' s Reserve Drive
Michael G. Lawler 239.261.3939
Web ID GLAZ040215IHE $1,495,000

TWINEAGLES

11892 Hedgestone Court
Linda Roberts 239.450.2864
Web ID 215016388 $1,299,000

THE DUNES

Grande Dominica #202
Jennifer/Dave Urness 239.273.7731
Web ID 215021453 $1,145,000

TIBURON

Ventana #C-305
Sherree Woods 239.877.7770
Web ID 215017385 $975,000

THE STRAND

5939 Barclay Lane
Jennifer/Dave Urness 239.273.7731
Web ID LEMI050115IHE $940,000

AUDUBON COUNTRY CLUB

348 Chancery Circle
Jane Bond 239.595.9515
Web ID 214060043 $750,000

NAPLES PARK

631 96th Avenue North
Roxanne Jeske 239.450.5210
Web ID 215023028 $669,900

AUDUBON COUNTRY CLUB

228 Cheshire Way
Jane Bond 239.595.9515
Web ID 214060038 $650,000

RIVERSTONE

3431 Baltic Drive
Jennifer/Dave Urness 239.273.7731
Web ID 215024689 $550,000

WILSHIRE LAKES

8101 Lowbank Drive
Dave/Ann Renner 239.784.5552
Web ID 215028786 $469,000

HAMMOCK BAY

Rialto #202
Vince Colace 239.260.3333
Web ID 214055500 $419,000

COLLIER' S RESERVE

12411 Collier' s Reserve Drive
Dave/Ann Renner 239.784.5552
Web ID 215028151 $1,175,000
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GREY OAKS

1473 Anhinga Pointe
Melissa Williams 239.248.7238
Web ID 209007441 $4,200,000

GREY OAKS

1474 Anhinga Pointe
Melissa Williams 239.248.7238
Web ID 214057895 $3,450,000

VILLAGES OF MONTEREY

8144 Las Palmas Way
Dave/Ann Renner 239.784.5552
Web ID 215019278 $895,000

GREY OAKS

2820 Silverleaf Lane
Jutta V. Lopez/Al Lopez 239.659.5113
Web ID 215028445 $4,700,000

AVIANO

12663 Biscayne Court
Tom/Tess McCarthy 239.243.5520
Web ID 215008421 $485,000



PALM RIVER

174 Old Tamiami Trail
Jon Peter Vollmer 239.250.9414
Web ID 215014702 $386,000

BRIDGEWATER BAY

Coconut Bay #4504
Gordie Lazich 239.777.2033
Web ID 215006143 $385,000

AVE MARIA

5930 Plymouth Place
Jon Peter Vollmer 239.250.9414
Web ID 215028907 $384,900

THE QUARRY

Quartz Cove #101
Julie Rembos 239.595.1809
Web ID 215020207 $375,000

THE QUARRY

Quartz Cove #102
Julie Rembos 239.595.1809
Web ID 215020230 $375,000

VANDERBILT BEACH

160 Seabreeze Avenue
Sarah Theiss 239.269.0300
Web ID 214062907 $3,750,000

VANDERBILT BEACH

Vanderbilt Shores #600
Pat Callis 239.250.0562
Web ID 215016309 $1,695,000

VANDERBILT BEACH

Gulf Breeze #606
Denise Sands 215.327.9930
Web ID 215000742 $565,000

MARCO ISLAND

945 Caxambas Drive
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 214057818 $3,600,000

MARCO ISLAND

870 Sea Dune Lane
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 213508782 $3,500,000

MARCO ISLAND

Royal Marco Point II PH 922
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 213508301 $1,750,000

MARCO ISLAND

Belize #1402
Angelica Andrews 239.595.7653
Web ID 215028810 $1,670,000

MARCO ISLAND

Belize #2003
Larry Caruso 239.394.9191
Web ID 215029508 $1,599,990

MARCO ISLAND

671 Barfield Drive South
Paul Strong 239.404.3280
Web ID 215008511 $1,450,000

MARCO ISLAND

Caxambas South Beach Terrace #401
Vince Colace 239.260.3333
Web ID 215029487 $749,000

MARCO ISLAND

720 Barfield Drive South
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 214021758 $729,500

MARCO ISLAND

1066 Ruppert Road
Larry Caruso 239.394.9191
Web ID 214010187 $399,700

MARCO ISLAND

1810 April Court
Lura Jones 239.370.5340
Web ID 212036452 $389,000

MARCO ISLAND

116 Sea Lavender Lane
Darlene Roddy 239.404.0685
Web ID 214057327 $359,000

FIDDLER' S CREEK

3275 Hyacinth Drive
Lura Jones 239.370.5340
Web ID 213509825 $1,250,000

FIDDLER' S CREEK

8504 Bellagio Drive
Michelle Thomas 239.860.7176
Web ID 213510912 $795,000

FIDDLER' S CREEK

Cherry Oaks #202
Michelle Thomas 239.860.7176
Web ID 214070524 $585,000

FIDDLER' S CREEK

Cherry Oaks #201
Michelle Thomas 239.860.7176
Web ID 215014037 $584,000

FIDDLER' S CREEK

Cascada #202
ML Meade 239.293.4851
Web ID 214068393 $549,900

FIDDLER' S CREEK

8417 Mallards Way
ML Meade 239.293.4851
Web ID 215007999 $539,000

FIDDLER' S CREEK

Cascada #202
Michelle Thomas 239.860.7176
Web ID 215028795 $529,000

FIDDLER' S CREEK

Varenna #201
Lura Jones 239.370.5340
Web ID 214004669 $449,000

FIDDLER' S CREEK

4541 Cardinal Cove Lane
Michelle Thomas 239.860.7176
Web ID 214066734 $399,000

FIDDLER' S CREEK

Varenna #104
Larry Caruso 239.394.9191
Web ID 215010019 $399,000

FIDDLER' S CREEK

Varenna #101
Lura Jones 239.370.5340
Web ID 213511863 $379,000

FIDDLER' S CREEK

Montreux #104
ML Meade 239.293.4851
Web ID 213505258 $375,000

MARCO ISLAND

859 Wintergreen Court
Darlene Roddy 239.404.0685
Web ID 213500268 $975,000
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MARCO ISLAND

1261 Stone Court
Paul Strong 239.404.3280
Web ID 213504141 $1,695,000

MARCO ISLAND

331 Copperfield Court
Sue Shaughnessy 239.248.1138
Web ID 215029465 $724,900

FIDDLER' S CREEK

Marengo #201
Lura Jones 239.370.5340
Web ID 213501789 $485,000

FIDDLER' S CREEK

3271 Hyacinth Drive
Lura Jones 239.370.5340
Web ID 215013280 $1,060,000

INDIGO LAKES

14826 Tybee Island Drive
Gordie Lazich 239.777.2033
Web ID 215019037 $429,900


