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A walk through our

shrinking citrus country

BY EVAN WILLIAMS
ewilliams@fl oridaweekly.com

STANDING ON THE CORNER, BIBLE IN HIS HAND, 
JEREmiah Sterling was a man possessed by 
the Lord. In worn, ill-fitting blue pants and 
workshirt, puffy patches of curly hair on his 
head, he paced, screaming and hollering 
indecipherably as if in tongues, his body 
and arms jerking about puppetlike, his 
small round face screwed up with fury. 
The streets were almost empty in 
downtown Arcadia that Thursday 
morning, Oct. 16. Straw men tied to 
lampposts for Halloween added 
to its ghostly dimension. A few 
people stared at the scene and 
walked the other way. After 
a few minutes, Mr. Sterling 
walked across the street 

SEE CITRUS, A8 

SEE FOOD, A23 

Thanksgiving is fast approaching, and the 
Harry Chapin Food Bank needs to provide 
about 12,000 turkeys and chickens for families. 
You can help by donating frozen poultry or by 
making a financial contribution.

Frozen turkeys or chickens can be dropped 
off at the food bank’s Naples warehouse, 
2221 Corporation Blvd. Monetary donations 
can be made online at harrychapinfoodbank.
org.

It costs the food bank about $12 to purchase 

and distribute each holiday bird through its 
network of partner agencies.

The Harry Chapin Food Bank, an affiliate of 
Feeding America, solicits, collects and distrib-
utes quality food to families in need through 
a network of 150 nonprofit agencies in Collier, 
Lee, Hendry, Charlotte and Glades counties. 
These partner agencies operate food pantries, 
soup kitchens and other feeding programs 
that serve 30,000 Southwest Floridians each 
month. The food bank distributes more than 1

Food banks, pantry shelves need stocking 
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% of our nation’s 
oranges come 
from Florida

%  of Florida’s 515,000 acres of 
citrus have been transplanted 
in the last four years

Florida 
citrus 
growers
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OPINION
Nightmare on Elm Street

It is an alarming time in the annals 
of our nation’s politics. We brace our-
selves heading into November because 
we know — as bad as congressional 
gridlock is now — the fear and threat 
of more of the same are almost assured 
post-election.

The approach of Halloween is thus 
a welcome diversion from the dark-
and-stormy nightmares robbing us of 
our sleep at night, perpetuated by the 
confused and chaotic zombies roam-
ing the legislative halls. They have 
no clue about the responsibilities of 
governance they have sworn to uphold 
and the most extreme among them are 
happy to cannibalize the lingering bits 
of civility left undevoured by their 
equally immoderate colleagues. 

We all need a break.
Halloween is a good excuse to take 

one. The fun advances on the edginess 
of dark themes sometime taken to 
extremes by adults who embrace their 
inner ghoul without a sense of humor, 
but for young people and the youthful 
at heart, it is a different story. They 
revel in the traditions of All Hallows’ 
Eve, and the opportunity to indulge in 
being, if only for a few hours, a citizen 
in a Harry Potter world. 

Parents and neighbors stroll in the 
evening shadows, stewarding their 
costumed kids on the street. Fair-
ies, warriors, witches and ghosts race 
excitedly from house to house seeking 
a ransom of candy from those in wait 
of their unusual guests. 

Neighborhoods get into the groove 
of a fall happening, which is, in South 
Florida, an otherwise subdued affair. 
Autumn colors and an accent of the 
bizarre signal the arrival of a new 
season. Homes sprout jack-o’-lanterns; 
ghostly apparitions appear on high in 
the live oaks; monstrous spiders lurk 
in the tangle of neon webs; and tomb-
stones sprout up in patches of lawn, 
the HOA helpless to intervene. Imagi-
nation is on full display and the charm 
of creativity delights. We get flashes 
of Halloween past, and all the children 
we have known, still costumed in our 
memories. It is a lovely tradition when 
an abundance of good will prevails 
and the spirit of community emerges. 
Strangers meet strangers and all is well.

When the Halloween fun has faded, 
reality returns soon enough. Our inner 
child warns, “Be afraid.” A mediocre job 
market sucks the vitality out of the mid-
dle class, the poor get poorer, and income 
inequality is the major characteristic of 
the new economy and gilded age of the 
superrich. Ideologues haunt the nation’s 
legislatures, threatening the demise of 
rational behavior. It is a Halloween déjà 
vu but without the levity; and there is no 
sweet ending to the scenarios unfolding 
in many a family’s home. 

Radicals have turned the legislative 
process into policy trick or treat, with 
tricks the dominant theme of their 
behavior. Their stinginess is legion 
with regard to the economic plight 
of low- and middle-income families, 
whose income and earnings have bare-
ly budged since 1980, accounting for 
inflation. 

The so-called recovery is creating 
jobs, but in the majority low-wage 
jobs, and an army of working poor 
while pay has jumped 80 percent for 
the top 10 percent; and a jaw-dropping 
177 percent for the top 1 percent, 
according to IRS data that also factors 
inflation. 

Meanwhile, says The New York 
Times, “From 2001 to 2007, 98 percent 
of income gains accrued to the top 10 
percent of earners.” This is the 21st 
century version of a nightmare on Elm 
Street we could not have imagined.  

With high unemployment, rising 
housing costs, wages stagnating, and 
purchasing power gone anemic, fami-
lies juggle the repercussions of their 
economic decline by sacrificing on 
the fundamentals that sustain a decent 
standard of living — such as food 
security, access to medical care, edu-
cational opportunity, and transporta-
tion. 

Unable to buy a home, they become 
“cost burdened” if more than 30 per-
cent of their annual income goes into 
paying rent. The bigger the slice of 
income for this purpose, the closer 
they get to the precipice of mak-

ing a devil’s choice: If they pay the 
rent, they will not have enough to 
get through until the next paycheck. 
This is a life haunted by the death of 
optimism and the slow strangulation 
of modest dreams. For the first time, 
the majority of Americans expect their 
kids to face an economic future less 
secure than their own. 

The toxicity of the political rhet-
oric blinds and poisons those cal-
lous enough to suggest the govern-
ment’s default on the social safety net 
is a necessary evil that protects the 
nation’s most vulnerable; and scolds 
middle class Americans, suggesting 
they are lazy or simply not trying hard 
enough. 

Blaming those most victimized by 
the excesses of Wall Street is a slap 
in the face of American workers who 
make this country great — but it gets 
worse. Corporations deemed to be 
people and money exercised as free 
speech is a Frankenstein democracy 
governing in a long night of the living 
dead. ■

— Leslie Lilly is a native Floridian. 
Her career spans more than 25 years 
leading major philanthropic institutions 
in the South and Appalachia. She writes 
frequently on issues of public poli-
cy and philanthropy, earning national 
recognition for her leadership in the 
charitable sector. She resides with her 
family and pugs in Jupiter. Email her at 
llilly15@gmail.com and follow Lilly on 
Twitter @llilly15
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OPINION
The self-indulgent triviality 
of the Ferguson protests

It wasn’t so long ago that Ferguson, 
Mo., was supposed to be an American 
morality tale of racism, the milita-
rization of police and all manner of 
other evil. For a few weeks in August, 
the attention of the national media 
focused on the suburb of St. Louis, 
and MSNBC practically broadcast 
nothing else. 

While the media long ago moved 
on, the protests have persisted, enter-
ing their late, decadent phase of self-
indulgent triviality. Cornel West got 
arrested last week, and Al Sharpton 
is heading back to Ferguson at the 
end of the month to pump up atten-
tion for what styles itself a movement, 
although it is more tinny by the day.

A hallmark of August was point-
lessly destructive civil disorder, and 
it’s only gotten more pointless. In late 
September, the makeshift memorial to 
Michael Brown on the street in Fergu-
son burned down. This set off minor 
rioting, including the vandalizing of 

a beauty salon that has been hit mul-
tiple times for the offense of operating 
a business in a town where protesters 
are so committed to justice.

In nearby St. Louis a few weeks later, 
an off-duty cop working as a private 
security guard shot to death a teen who 
had fired at him with a Ruger 9 mm. It 
turned out the gun had been stolen two 
weeks earlier, and the teen, monitored 
with an ankle bracelet, had been await-
ing trial on a felony concealed-weapon 
charge. Protesters took the streets to 
demonstrate against what would strike 
most people as a legitimate act of self-
defense, chanting the inapt "Hands up, 
don’t shoot!"

A grand jury is still considering the 
evidence in the shooting of Michael 
Brown, which protesters long ago con-
cluded is a case of murder in the first 
degree. It’s not possible for anyone 
who wasn’t there to know what hap-
pened on that day, when Mr. Brown’s 
friend said Mr. Brown was attacked by 
Officer Darren Wilson and shot while 
running away. 

An anonymous witness who saw 
the entire incident from beginning to 
end told the St. Louis Post-Dispatch 
that after an initial scuffle in the car, 
Officer Wilson didn’t shoot Mr. Brown 

until he turned back toward him. Mr. 
Brown kept coming toward Officer 
Wilson despite orders to stop, and was 
20-25 feet away when the last shots 
were fired. According to the witness, 
Mr. Brown did not raise his arms in 
the gesture of surrender that is the 
iconic symbol of the Ferguson pro-
tests. Although the witness believes 
Officer Wilson didn’t have to kill Mr. 
Brown, his version is more compli-
cated than the one taken as a given by 
the protesters.

The New York Times has reported 
that Darren Wilson told investiga-
tors that Mr. Brown pinned him in 
his vehicle and there was a struggle 
over his gun, and he feared for his 
life. FBI forensics show that the gun 
was indeed fired twice in the car, and 
Mr. Brown’s blood was on the gun and 
Officer Wilson’s uniform.

Mr. Sharpton and protesters main-
tain that all they want is justice. It 
may well be what justice demands 
in this case is no indictment of a cop 
who fired in self-defense. Although, 
sadly, that is unlikely to be a formula 
for peace. ■

— Rich Lowry is editor of the Nation-
al Review.

Making the case for single-member districts
BY MATT CALDWELL

Imagine if 
the voters in 
Pensacola or 
Miami had a 
say in choosing 
our state leg-
islators? Well, 
that’s exactly 
how at large 
districts work. 
While they are a 
thing of the past 
for the state 
Legislature, Lee 
County still has at large elections for 
several local legislative bodies, spe-
cifically the Lee County Commission 
and the Lee County school board.

In a bid to stop the rising influ-
ence of minority groups in 1950s, 
both black and Republican voters 
were effectively shut out of legisla-
tive races when the state of Florida 
changed from the age-old system of 
single-member districts to the per-
nicious at-large system. Prior to 
1956, all Florida counties had single-
member district elections for coun-
ty commission. This was altered in 
order to thwart the potential elec-
tion of minority candidates to county 
offices. A constitutional amendment 
sponsored by the Republican Party 
of Florida and the NAACP in 1984 re-
introduced single-member districts 
to state government. But Lee County 
still utilizes the 1956 at-large method 
for county elections and the school 
board has been modeled after them 
ever since local school districts were 
abolished to end segregation.

However, school boards are not 
required to mirror their county gov-
ernment, despite being countywide 

entities. In fact, research by the staff 
of the Florida House revealed that 
“the Florida Constitution states each 
school district shall be composed of 
five or more school board members. 
These members will be elected in 
nonpartisan elections and will serve 
terms of four years each… Neither 
the Florida Constitution nor general 
law expressly prohibits a school dis-
trict from holding a local referendum 
to increase membership seats for a 
school board… Consequently, based 
upon the district school board’s home 
rule power, the district may place a 
proposition on the ballot...”

In Lee County today, both boards 
have five members elected county-
wide, but each member must live 
in one of the districts. By electing 
members at large, the voter does not 
get the opportunity to choose all five 
members, as some would suggest, but 
rather gets told by the other four dis-
tricts who their representative will 
be during the coming term. This can 
be a critical problem; most recently 
when Eric Feichthaler won his dis-
trict, District 1, but lost the race over-
all to the incumbent, Bob Janes.

Now some might point to the rela-
tive rarity of this occurrence and the 
regular victory of candidates univer-
sally across all five districts. What is 
left unsaid is how many candidates 
decline the opportunity to serve due 
to the size and cost of a countywide 
election. If you decide to send just 
one letter to each and every voter, 
between the stamp and the printing 
the cost can easily exceed $300,000. 
So many voters lament that they 
know very little about their candi-
dates, but at these costs, it is little 
wonder why.

Access to and by the voters is 

the most important facet of legisla-
tive office and large constituencies 
naturally limit responsive decision-
making. Today, Lee County is near-
ing 700,000 residents. This makes 
us larger than the states of Wyo-
ming and Vermont, which have a 
60-member and 150-member state 
house, respectively. The sovereign 
will of 700,000 persons is a seri-
ous responsibility and having the 
opportunity for smaller groups to 
make their unique choices will serve 
to make our county level legisla-
tures more responsive. In fact, every 
county larger than Lee has expanded 
their school boards to between seven 
to nine members, including Broward, 
Duval, Hillsborough, Miami-Dade, 
Orange, Palm Beach and Pinellas. 
While Polk County is smaller than 
Lee, it changed to a seven-member 
board in 1996.

This election season, you will have 
the opportunity to bring that local 
responsiveness to your Lee County 
school board. The board has proposed 
a system that would elect the five 
current members in single-member 
districts, but would add two addition-
al seats that would be countywide, 
with no district residency restriction. 
This is a compromise solution that 
will retain a countywide perspec-
tive while focusing the majority of 
the board on their local districts 
and their neighborhood schools. I 
encourage everyone to vote “Yes” on 
the school board referendum.

— Matt Caldwell is the state rep-
resentative for District 79, which 
includes Lehigh Acres, Alva and 
North Fort Myers.

rich LOWRY
Special to Florida Weekly

CALDWELL
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 C-SCAPES
Get your hands dirty and clear your mind

A while back, I had to deal with a 
perplexing challenge. It was a business 
matter, mostly, but it also involved some 
personal dealings and some people I 
knew well and others I didn’t know at 
all.

For days, I tried to figure out the best 
and most equitable solution for all par-
ties concerned, including myself, but I 
just couldn’t get there. Worse yet, I lost 
two nights of sleep and wasn’t able to 
give my full concentration to anything 
else. Even people I barely knew could 
tell something was wrong.

The week before all of this occurred, 
I had purchased some flats of bego-
nias. If I didn’t get them in the ground 
pretty soon, they’d die. One morning, 
as they sat there staring at me through 
the breakfast window, I did something I 
never do except for when there’s a family 
emergency.  

I cleared my schedule.  
I didn’t have any appointments, just 

lots of small tasks that could wait. I 
called the office, told my assistant to 
move a few things around and suddenly 
found myself staring back at those bego-
nias and smiling. I changed out of my 
business clothes and went out to spend 
the day getting dirty.

I even turned off my cell phone.
There’s a natural serendipity to gar-

dening, both physically and mentally. 
One thing leads to another. Unplanned 
things. What used to go here gets 
replanted over there. Tasks arise. I need 
some potting soil. And some Miracle 
Gro. Maybe a new sprayer.

Almost immediately, all of the angst I 
had been experiencing was gone — and 
I was barely aware of it disappearing. I 
picked up a trowel and when I dug into 
the earth, my senses came alive.  There 
was the mild stench of sulfur, the cool 
feel of the loamy soil, the mix of light 
sand and black dirt, the cacophony of 
songbirds, scampering squirrels and the 
occasional rush of wind through the 
leaves of my mahogany tree.

I started to daydream — a true luxury 
for me.

Suddenly, there were all these unex-
pected thoughts and feelings: memories 
of childhood, paintings I had done, long-
lost friends, the movie I had seen the 
night before, a relaxing walk I had taken 
with my husband one cool evening many 
months ago — all of them separate, dis-
junctive, really, but nonetheless fitting 
together, flowing from one to the other 
without any logical order.

Somehow, out of all of these, and so 
completely unrelated to them, came the 
answer to my problem. Like magic. It 
was not only clear now, but remarkably 
simple.

Why had I not known this all along? 
Could it be that my worry over the vari-

ous outcomes was so great that it over-
shadowed the problem itself? Or could I 
have failed to focus on the right aspects 
of the problem?  

Whatever it was, somewhere between 
the begonias and the soil coming 
through a little hole in my gardening 
glove, between the monotonous call of 
the mourning dove and chainsaw down 
the block, the answer came to me like a 
genie on a cloud.

You know when you try to remem-
ber something and you just can’t, then 
you quit trying and you suddenly do? 
That’s what happened here. But in this 
process, I transformed a barren patch 
of dirt in my backyard into a colorful 
little flower garden. I accomplished two 
things at once. Well, three really: I got 
a glow of color to my fair skin to boot.

And there’s more. This little garden 
will need my tender loving care on a 
regular basis, which means it will also 
avail me to its problem-solving talents.

I slept like a baby that night — as 
only a body can after a day of work in 
the fresh air — and when I awoke, every 
aspect of my life made sense. Yes, I had 
cleared my schedule, but I had also 
cleared my mind.

Next time you’re in a funk, try a little 
gardening — and be prepared for your 
mind to wander to beautiful places and 
return home with wonderful answers. ■ 

— When Cheryl Turner isn’t working 
in her garden, she can be found helping 
her real-estate clients find a garden of 
their own.

cherylTURNER
Cheryl@cherylturner.com
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toward me, calm now and smiling. I 
asked if he had heard of the disease 
that was killing Florida’s citrus trees, a 
terminal illness called citrus greening, 
or Huanglongbing (HLB), but he was 
there to save Man instead. 

“Man has a disease,” he said. “You 
know what this is — sin. And the only 
cure is Jesus Christ and his blood.” 

I had been standing with Mr. Ster-
ling’s friend, pastor and missionary 
C.E. Mainous, who had heard of the 
disease. Among citrus growers in the 
Christian, rural interior of the state, 
it has reached the almost biblical 
dimensions of plague, killing their 
trees and spreading to every grove 
in the past decade. And with no sure 
cure — but myriad ways to slow the 
disease, hopefully long enough to make 
a profit before the trees die — a cloud 
of uncertainty mixed with hope hangs 
over the industry. Mr. Mainous himself 
used to have three orange trees in his 
backyard. The disease took two, he fig-
ures, and one is left, a Honeybell tree. 

“I don’t know if it’ll last another year 
or not,” he said. “If you’ve never ate a 
Honeybell orange you oughta get one. 
Fantastic. Juicy. Sweet.”

When I asked what spiritual advice 
he might offer growers, he said, “Pray.” 

Many of them surely are, even as 
they wait for science to find a solution, 
and tend their groves more vigilantly 
than ever.  

C.E. Mainous handed me a small 
pamphlet. Inside it read, “Life is very 
uncertain, and you have no guarantee 
that you will be alive this time tomor-
row…”

T
HE FLORIDA CITRUS BELT 
“bands the state,” the writ-
er John Mulliken observed 
in a Fort Lauderdale Sun-
Sentinel article 30 years 
ago, “the same way a rural, 

Southern sheriff might wear his gun-
belt — low-slung.” The description 
is true today. Once “clinched around 
the state’s midsection,” growers were 
forced south because of freezes, and 
over decades they were also squeezed 
inland by urban development. Now 
this rural, Southern belt —respon-
sible for three-quarters of the nation’s 
orange crop, most of it used for not-
from-concentrate juice — exists south 
of Interstate 4. The road is slung at 
an angle from Tampa up through the 
northwest corner of Polk County 
(Lakeland and the surrounding area), 
the geographic center of the Florida 
peninsula and defacto heart of the 
state’s signature industry. As of six 
years ago, the University of Florida 
Institute of Food and Agriculture Sci-
ences reported that citrus had an $8.9 
billion economic impact in the state 
and provided 75,800 jobs. The orange 
is the official state fruit, its juice the 
state drink, its trees’ heady blooms the 
state flower, its name gracing street 
signs and at least one diner in Frost-
proof, as well as the famous college 
football game held in Miami. And for 
the past 10 years, the citrus belt has 
been dying from citrus greening or 
Huanglongbing. That means “yellow 
dragon disease” in Chinese, China 
being the country where HLB is first 
known to have existed a century or 
more ago. 

It was officially first discovered 
in the United States in Miami-Dade 
County in 2005, before appearing in 
Texas and California. One Florida 

grower told me he saw the Asian citrus 
psyllid (Diaphorina citri), the tiny bug 
that carries the bacterium (Candidatus 
Liberabacter asiaticus) in its saliva and 
feeds on citrus tree leaves, as early 
as 2000. UF reported that in the four 
years through the 2010-11 growing 
season, HLB cost the state 8,257 jobs 
and $4.5 billion in lost revenue. Since 
then production has only continued to 
drop, and it’s not clear just how many 
of Florida’s citrus trees are infected, 
scientists said, because it can take up 
to five years for symptoms of HLB to 
express in a mature tree.

“If they don’t find a cure for it soon 
it’s going to devastate this economy,” 
said Polk County Commissioner Mela-
nie Bell.

“The HLB greening situation is very 
frightening to our 
state,” said Hendry 
County Commissioner 
Karson Turner. “Flori-
da has been known as 
a citrus producer my 
entire life. It puts us on 
the map internationally. 
The citrus industry is 
on life support in many 
ways. Maybe life sup-
port is a strong word 
but it’s definitely in critical condition. 
It’s a bad, bad disease right now. And 
there’s no answer. That’s the scary 
thing. No way to defeat this bug that’s 
out there.”

Meanwhile, Americans are drink-
ing less orange juice, which industry 
experts believe is tied to the rising 
price of juice due to lack of supply. 
The decline in demand is also partly a 
reaction to the obesity epidemic and 
the perception that the beverage is too 
high in calories and sugar. 

B
Y ALL ACCOUNTS, THE PAST 
decade has been the most 
challenging period for 
Florida citrus farmers in 
history. By last season, 
the more than 200 million 

boxes of oranges the citrus belt pro-
duced had been cut in half, with every 
commercial citrus grove in the state — 
if not every tree — infected with HLB. 

“I don’t care how strong you are on 
the balance sheet or personally, it’s a 

very difficult time for all of us,” said 
Paul Meador, who owns Everglades 
Harvesting & Hauling in LaBelle.

“All the trees in the ground now, that 
have been around 10 to 20 years, are 
pretty much all infected,” said Fran 
Becker, vice president of fruit procure-
ment for Peace River Citrus Products, 
a large-scale orange and grapefruit 
growing and packing operation with 
the capacity to process 20 million 
boxes of fruit per year. 

“You see (HLB) in every tree, 
almost,” said Kevin Shelfer, a 53-year-
old grower whose family has run the 
300-acre Joshua Citrus groves near 
Arcadia since the late 1880s. Last year, 
his crop was half what it was the year 
before. On a tour of his groves, his 
wife, Lynn, pointed out that a side 

effect of HLB is a spike 
in salesmen pushing 
nutrients and chemicals 
designed to save their 
trees. 

“Kevin gets phone calls 
all the time,” she said. 
“It’s like in the old days, 
everybody has a snake 
oil.”

Some may help more 
or less — it can be hard 

to tell. One of the frustrating aspects 
of HLB is that what works in one part 
of the state, or in one grove, or even 
from one tree to the next, isn’t always 
consistent. 

 “There’s a lot of uncertainty 
because we’re not sure the trees will 
keep going like they are,” said grower 
Bobby Mixon about the citrus trees on 
his 1,600 acres (some devoted to cat-
tle) in Hardee and DeSoto counties. “I 
think the majority of growers is going 
to come up with a way to overcome 
it. That’s my feeling. I’m not giving up 
on it anyhow, and most growers aren’t. 
We think the citrus industry’s going to 
be here. I’m optimistic we’ll overcome 
the greening somewhere down the 
road. We’ll learn to live with it until 
we overcome it.”

But there has also been an increase 
in growers abandoning their groves or 
selling them, especially smaller 
operations that can’t afford 
the high upfront costs 
of caring for trees with 
HLB. Smaller or “mar-
ginal” producers who 
control maybe a few 

hundred acres, “those folks are gone,” 
said Carey Soud, who was one of them. 
His family harvested citrus on about 
150 acres until a few years ago when 
a freeze killed off his trees, already 
weakened by HLB. 

Mr. Carey, who is also president of 
First Bank of Clewiston, pointed out 
that HLB has affected lending. “We did 
a good bit of citrus lending up until 
really the past year,” he said. 

Now the bank is mostly “not look-
ing to do any citrus loans. There’s not 
a whole lot of confidence in the credit 
sector that you can plant a tree and 
control greening and have a viable cit-
rus operation.”

H
LB SHUTS DOWN AN 
orange or grapefruit 
tree’s vascular system 
during the course of 
roughly five to 10 years. 
The tree, unable to 

deliver nutrients through its roots and 
up into the fruit, becomes progressive-
ly weaker and dies. Costly, coordinated 
treatments of pesticides to reduce the 
psyllid population and a variety of 
nutrients to baby the sick plant have 
been found to keep many trees alive 
longer. But even with constant atten-
tion, it is not known how long growers 
can keep a tree with HLB in remission 
and the tree economically viable. 

It could take five years for a young 
tree to produce fruit and 10 to 15 to 
reach maximum yield. Historically, 
trees last 30 or 40 years, with heritage 
trees 80 and older in some places. But 
with HLB, that productive life could 
be reduced to 10 or 20 years at best, 
making it harder to break even on total 
costs. Because it is believed that most 
of Florida’s mature citrus trees now 
have the HLB virus, industry profes-
sionals are working under the assump-
tion that the existing crop will die 
out by roughly 2025 unless a cure is 
discovered. 

That’s why researchers and 
growers stress the importance 

of replanting and protecting 
new trees. Indeed, groves 
throughout the state are 
dotted with young citrus 
trees that have come fresh 

CITRUS
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Kevin Shelfer with a young orange tree at his grove in Arcadia. A rootstock bred for HLB resistance, it is one of millions of new trees that Flori-
da growers have planted to replace dead ones.

“You see (HLB) in 
every tree, almost.”

—  Kevin Shelfer, a 
53-year-old grower whose 

family has run the 300-acre 
Joshua Citrus groves near 

Arcadia since the late 1880s. 
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from nurseries. 
“The maturely established groves… 

it’s safe to say a large majority of 
those trees are infected,” said Michael 
Rogers, an entomologist, associate 
professor and interim director of the 
University of Florida’s Citrus Research 
and Education Center in Lake Alfred, 
at the northern edge of Polk County. 
“And that’s why the tree replanting is 
so important because we know we are 
going to be losing a lot of these trees 
in the next five to 10 years. If we didn’t 
replant, 10 years from now we won’t 
have a citrus crop because of this dis-
ease.”

Today, almost 15 percent of Florida’s 
515,000 acres of commercial citrus are 
trees that have come from nurseries 
in the past four years, Mr. Rogers esti-
mates. That is based on the maximum 
number of trees a nursery can produce 
per year. Growers who can afford to 
stay in the business now are replant-
ing at such a high rate that nurseries 
are all by and large on backorder, an 
indication of both optimism and that 
growers have little other choice. Many 
of the young trees are experimental 
rootstalks that may have a stronger tol-
erance for HLB.

“That doesn’t mean they’re not going 
to be infected but they seem to hold 
up and last longer,” Mr. Rogers said. 
“These are some of the first generation 
of new plant material that are coming 
through the breeding program.” 

As an HLB-positive tree sickens, 
it produces less fruit, and a portion 
of the citrus fruit, unable to be sus-
tained by an infected tree, drops to the 
ground while still green, before it has 
a chance to ripen. HLB, its “fruit drop” 
and other symptoms such as yellowing 
leaves account for the lion’s share of 
Florida’s enormous loss of production 
in the last decade, industry experts 
say. But the disease has also made the 
weakened trees — the leaves thinning 
out, skeletal branches appearing, the 
roots weakening, mirroring what hap-
pens above ground — far more suscep-
tible to a long list of other diseases and 
pests, including freezes and canker. 

“If people are taking care of the trees 
they can make a good profit,” said  
Mongi Zekri, a University of Florida 
IFAS citrus extension agent. “We have 
groves that have been infected since 
2006 and they have been producing the 
same crop, almost the same yield.”

But he adds, “If you cause any stress 
to the trees, the tree will decline really 
drastically. A long time ago if you get 
greedy with the trees, they will still 
produce a decent crop, but nowadays, 
you have to spend money (on pesti-
cide, fertilizer and management). You 
can spend money or you can stop but 
you cannot stay in the middle, because 
any kind of stress can cause the fruit to 
drop on the ground before it reaches 
maturity.”

S
COTT YOUNG’S GRANDFATHER 
established a grove in 
Alturas, a semi-rural Polk 
County community of about 
4,200 just east of Bartow, 
near the start of the Great 

Depression. Polk County produces 
more citrus on more acreage than any 
other county in the state. 

The Young family plans to keep a 
small portion of their roughly 500 
acres “as a nucleus,” and sell the rest, 
said Mr. Young, who is 57. “We can’t 
hang on in the current situation.”

But it hasn’t sold yet, and for now he 
is still running the grove along with his 
family. His mother, Wanda, does the 
bookkeeping. 

“We’re keepin’ on keepin’ on, that’s 
the best way to put it. And we’re pray-

ing for a miracle,” he said, talking with 
me in a barn filled with memorabilia, 
including an old Wurlitzer jukebox 
with a picture of the New York City 
skyline, including the Twin Towers, 
on the front. Governors and senators 
have hosted meetings at this barn, Mr. 
Young told me. His thoughts seemed 
to drift for a moment and he said, as 
much to himself as me, “(HLB) could 
run its course. Who knows.” 

Mr. Young sees the problem through 
his father’s eyes as well. “It’s kind of 
disheartening to live your life and 
build up an empire and watch it go out 
when you’re going out,” he said.

For his father, Leland, who was out 
back working on a mechanical part of 
some kind —his ability to fix broken-
down vehicles apparently legendary 
— uncertainty defines the disease: the 
feeling of feeling your way in the dark, 
that in spite of your own best knowl-
edge and the best efforts of science, 
your efforts may be in vain. When his 
son asked him if he had anything to say 
to a reporter about greening he said, “I 
don’t know anything about it. Nobody 
does.”

“We’re fighting blind,” his 
son said.

After a moment, his 
father walked over 
to where we were 
standing in the 
storied barn, talk-
ing, his body mov-
ing in a way that 
was wooden but 
forceful. He flashed 
a smile, revealing 
a surprising row of 
perfect, straight white 
teeth. “I’ve been growing 
for more than 60 years,” he 
added. “I did a pretty good job of it 
and now I can’t. That’s what I know.”

As a grower, his son has battled one 
pest after another, but nothing like this. 
The only thing he can compare it to is 
the boll weevil beetle, which his rela-
tives once faced. 

“They came from Georgia where the 
boll weevil ran them out of the cotton 
industry,” Mr. Young said — and they 
came to Alturas and founded his citrus 
grove. “So it’s kind of happening again. 
But we’re a tough bunch.”

D
EAN SAUNDERS, A FORMER 
state legislator who has 
for years run a large real 
estate practice specializ-
ing in agricultural land, 
put me in touch with the 

Young family when I visited his expan-

sive, third-floor office in downtown 
Lakeland earlier that day. Born in Cler-
mont, Mr. Saunders graduated from 
the University of Florida — where he 
was a member of the Citrus Club — 
with a degree in fruit crops, food and 
resource economics. He served as a 
Democrat in the state House of Rep-
resentatives between 1992 and 1996, 
before establishing his current broker-
age.  

“The small guys (growers) can’t 
afford to keep going, paying the money 
they are for production costs,” he said. 
“There’s a paradigm where the small 
guys are getting out and some of the 
larger guys want to get larger and 
see an opportunity: you know there’s 
always an opportunity with this stuff. I 
think everybody is optimistic that we 

will get some solution and some 
resolution but the question is 

when and can people sur-
vive between now and 

then?”
He sums up the 

problem for a smaller 
grower: “I was produc-
ing 400 boxes to the 
acre now I’m produc-
ing around 200 and 
I’m afraid I’m less than 

200. They start doing 
the math. It’s costing you 

close to $2,000 per acre to 
grow it now and if you’ve only 

got 200 boxes of fruit, those eco-
nomics don’t work.”

With citrus production hovering 
at about 100 million boxes per year, 
Mr. Saunders said, “the infrastructure 
around the industry is now going to 
have stresses and strains on it. And 
so you couple all those things with 
declining juice consumption — there’s 
just a lot of things going on as far as 
a perfect storm in the industry. But 
again where some people see doom 
and gloom or some people just are 
faced with the reality of what’s going 
on with their individual groves, other 
people see some opportunities maybe 
to expand their acreage at some point 
in the future.”

Mr. Saunders also believes govern-
ment, including Florida legislators, 
should consider short-term financial 
help for grove owners intended to 
“stabilize” the citrus-processing infra-
structure by offering growers a way to 
produce at lower costs, thereby lower-
ing the cost for consumers and making 

orange juice a more attractive choice. 
 “I’m not an advocate of long-term 

government intervention at all,” he 
said. “But if there’s a time and place for 
(short-term intervention), it’s now. We 
need to start talking about it now.”

F
OR FLORIDIANS WHO WORK IN 
the citrus business, includ-
ing some 8,000 growers, 
their families, friends and 
neighbors, living under the 
cloud of HLB has become 

routine. 
“That’s kind of old news, isn’t it?” 

said one of a group of men from this 
crowd in downtown Arcadia. They fil-
ter in to Wheeler’s diner almost every 
morning about 5 a.m. for breakfast, said 
a waitress there. Most of them know 
about the citrus business, she’d heard 
“bits and pieces” of conversation about 
greening, and suggested I might speak 
with them.

Walking along the dark streets 
at 5:40, I met the disciple Jeremiah 
Sterling, the possessed man who 
responded to my question about citrus 
greening with proselytism. Wheeler’s 
open door glowed. Inside the small 
bright room, early morning conversa-
tions percolated. A rotating group of 
men, a few middle-aged but most with 
roughened faces and silver hair, were 
hunched around two tables. None of 
them agreed to give their names to the 
reporter who showed up unexpectedly 
so early in the day. They were cagey 
about revealing their occupations. A 
few may have been politicians, another 
said he was a grower who housed sea-
sonal grove workers (“slumlord” his 
friends goaded him) but later seemed 
to deny it; another’s brother was a 
grower, one was in the funeral busi-
ness, and so on. Yet, they let me have 
breakfast with them nonetheless and 
suggested others I might speak with. 
They paused for a brief, almost unno-
ticeable but distinct moment of silent 
prayer before digging in to eggs, bacon, 
grits, buttered toast and conversation. 

“You get rid of oranges in this coun-
ty and we’re in trouble — it’s citrus 
and cattle,” said one of the men, the 
only clearly identifiable member of 
the group, a highway patrolman in uni-
form. Earlier in his life he had consid-
ered being a grower, but he shakes his 
head at the idea now. You couldn’t give 
him a grove for free. 

The one whose brother is in the 
business thinks groves will be largely 
wiped out within 10 years. 

“A lot of people are more optimistic 
than I am,” he conceded, speculating 
about other things that could be grown 
instead of citrus trees: marijuana, nuts, 
grapes. 

“Who knows, you might be able to 
grow cocoa beans,” he said, or coffee. 

To date, researchers and growers 
said they have not found any alterna-
tive to take the place of citrus. 

One man walked in later than the 
others, shortly after 6 a.m. He recount-
ed learning to drive in citrus groves, 
hunting rabbits in them, and getting 
a job picking fruit and watering trees, 
along with his wife, almost 60 years 
ago when they were newlyweds. 

“It was a different town back then,” 
he said. “It was a different country.”

EVAN WILLIAMS / FLORIDAS WEEKLY

Dean Saunders at his downtown Lakeland office. The former state legislator and broker spe-
cializing in agricultural land advocates short-term financial help for citrus growers.
Below: Of Florida’s more than 61 million commercial citrus trees, roughly 15 percent are 
young ones replanted in the past four years. 
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A
S FALL BEGINS, GROWERS 
continue to weather 
uncertainty as they wait 
for what could be, at least 
according to U.S. Depart-
ment of Agriculture pre-

dictions, a year in which production 
stops hemorrhaging. Because of ideal 
growing conditions, a rainy summer 
and babied trees, many groves look as 
full and loaded with fruit now as they 
ever have. But even the best-looking 
trees may carry the HLB virus, and as 
much as they try to put it in remission, 
as nice as the trees look now, it could 
potentially cause a lot of the fruit on 
them to drop off before it’s harvested 
in the next few months. 

Growers’ bid to delay the death of 
trees is matched only by a vast, sus-
tained effort by the scientific com-
munity.  The Citrus Research and 
Development Foundation was founded 
in 2009 to raise money to fund HLB 
research. It has already spent more 
than $92 million and partnered with 
experts all over the world (HLB is a 
threat to citrus farmers everywhere). 
The foundation is funding 130 proj-
ects at public and private institutions, 
including more than two dozen univer-
sities in the U.S. In spite of all this, a 
“silver bullet” solution to the disease 
has eluded them. 

There is still no cure, no antibiotic, 
no disease-immune rootstalk, or genet-
ically engineered tree whose genes 
are not susceptible to the bacterium. 
But researchers leading the effort, as 
well as some growers, believe they 
have found a toolbox full of methods 
to keep trees alive at least long enough 
to stay economically viable, pulling the 
citrus industry back from the edge of 
an apparent widespread collapse. 

“Long term like with most problems 
in agriculture, it’s kind of a system 
integration where you adjust a bunch 
of things and collectively it solves a 
problem,” said Harold Browning, the 
foundation’s chief operations officer. 

S
INCE HLB APPEARED IN THE 
United States, knowledge 
about it has exploded. 

“We’ve learned more in 
the past seven or eight years 
than has been learned in 

100 years elsewhere,” said entomolo-
gist Mr. Rogers. “We’ve had so many 
scientists working on this we’ve really 
come a long way in how to deal with 
and manage this disease. We’ve got 
some of these new rootstocks that are 
out there that are a little more toler-
ant now, and people see there is 
a future for citrus industry in 
Florida. If you want to stay 
in this industry, you’ve got 
to replant and move for-
ward.”

One of the most success-
ful means of slowing HLB 
has been coordinated pesti-
cide sprays across numerous 
groves under different ownership, 
or Citrus Health Management Areas. 
That helps prevent psyllids from grove 
hopping from a recently treated field 
to an untreated one. There are now 
52 CHMAs in the state. The program 
began in 2011.

“Since that time we’ve seen about a 
60 percent reduction in psyllid popula-
tion statewide,” Mr. Rogers said. 

The UF Citrus Research and Educa-
tion Center (not to be confused with 
the Citrus Research and Development 

Foundation, also in Lake Alfred) has 
studied all aspects of citrus exclusively 
for close to a century, but its more 
than 20 faculty members are now all 
focusing on HLB. Until his current 
administrative role, Mr. Rogers studied 
how psyllids breed and transmit the 
pathogen (bacterium) to trees. 

“All the faculty here has transitioned 
their programs to focus on citrus 
greening research,” said Mr. Rogers. 

“It’s the most important problem 
facing our industry right now.

“There have been a lot 
of diseases that have come 
through the industry and 
said this will be the disease 
that will wipe out the indus-

try.
But greening is a little bit dif-

ferent. It’s origins are back more 
than 100 years in Asian countries — 
despite the fact that this disease has 
been out there nobody has found a 
cure for it. It’s considered to be the 
most dangerous (disease affecting cit-
rus trees) worldwide.”

One of the largest stumbling blocks 
to finding a way to control the HLB 
pathogen is that so far it can only 
be studied in a natural setting, mak-
ing gold-standard scientific research 
impossible.  

“Here we’re trying to find a way to 
cure and prevent this disease, but we 
haven’t even cultured the disease in a 
laboratory,” Mr. Rogers said. 

Too, the psyllid that spreads the dis-
ease has a high rate of reproduction. 
A female can lay 800 eggs in a short 
period, with the population exploding 
in just a few weeks. 

“It only takes one psyllid feeding on 
a healthy tree which begins the process 
of the death of that tree,” he said. “We 
have to have pretty much perfect psyl-
lid control. Our goal is to eliminate all 
the psyllids.” 

A tree bred to be disease tolerant or 
a genetically engineered tree — such 
as adding a gene from spinach that 
would make it immune to HLB — offer 
two of the most promising long-term 
solutions to greening. 

“I think one of the biggest hindranc-
es of (genetic engineering) is trying 
to get the public to understand there’s 
nothing wrong with a genetically mod-
ified citrus,” Mr. Rogers said.

Among numerous short-term meth-
ods to keep trees productive are heat 
or steam therapies that temporar-
ily raise the temperature of the tree 
enough to kill off bacteria inside it. 

O
N A FRIDAY EVENING NEAR 
Frostproof, I turned 
off the road and took a 
smaller road around a 
bend, and then an even 
smaller road that was 

paved but in disrepair. The citrus trees 
on both sides were so thick and tall, 
the branches heavy with large clusters 
of perfect green oranges — green as 
they should be before harvest season, 
roughly November through May — 
the dark shiny leaves so thick on the 
branches that they almost completely 
blocked out the evening sun dropping 
behind them. And then I came to a 
field that stood out starkly from the 
rest. The rows of orange trees were 
almost all skeletons, nearly fruitless. 
At the front of this ghost grove were 
staked two small signs, each one a pic-
ture of a cross, like a roadside memo-
rial for the state’s dying groves and 
its embattled growers. The quiet and 
peacefulness was overwhelming, and 
I lay down in the grass to get a good 
angle on some pictures of the crosses. 

After a few moments a white truck 
rambled up over a small hill at the 
crest of the grove and down one of the 
alleys toward me. I got up and stood 
by the road. The truck pulled up and 
the driver beckoned for me to open 
the passenger side door. Bob Harvey 
had not been expecting company. 
Shirtless and with his white hair some-
what disheveled, he regarded me with 
only the faintest hint of suspicion, and 
said he was just taking out the garbage 
and then he’d talk with me. 

He and his wife own 10 acres, and 
they’re surrounded by big growers, 
companies that manage thousands 
of acres, Mr. Harvey said. They pour 
enormous amounts of money into 
keeping the trees healthy, while he 
hasn’t tended his 10-acre plot since 
Hurricane Charley wiped out his 
irrigation system in 2004. After that, 
citrus greening sped up the process of 
killing the trees, he believes. He and 
his wife used to make around $10,000 
per year from its produce but now that 
has been reduced to spending money 
for the Harveys, who enjoy eating out. 
Even this stark-looking grove produces 
enough for that. His wife will pick a 
few bushels and sell them at a market. 
One boon of letting the trees take their 
natural course is that their Valencia 
oranges qualify as certified organic. 

As it turns out, the crosses were not 
a memorial or prayer for dying trees, 
at least not intentionally. Mr. Harvey 
explained that he and his wife are also 
deeply religious, and their driveway 
runs up through the orange grove. 
They put out the crosses to mark a 
spot that company can find when they 
come to visit. ■

EVAN WILLIAMS / FLORIDA WEEKLY

Scott Young at his grove in Alturas. Run by his family since the 1930s, the grove’s high pro-
duction costs related to HLB forced the Youngs to list the land for sale. 
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Orange you glad you know
>> A box of oranges or “fi eld box” weighs 90 

pounds, and is the equivalent of 1 and 3/5 bushel, 
two-compartment open-top wooden container 
used in the fi eld to hold citrus fruits during har-
vesting operations. The same box of grapefruit 
weighs 85 pounds; tangerines 95 pounds.

 
>> Crop estimate: a monthly appraisal of crop 

size, issued by the United States Department of 
Agriculture. The fi rst estimate of citrus production 
— the number of boxes picked — is announced 
in early October each year, with updates through 
July. This October’s estimate for oranges was 
108 million boxes out of a total of 160.5 million 
boxes in the United States; 15 million boxes of 
grapefruits; 9 million boxes of tangelos; and 2.8 
million boxes of Tangerines.

 
>> Truckload: 1,000 4/5 bushel containers 

(commonly known as corrugated cardboard) of 
fresh citrus fruits.

 
— Source: Florida Citrus Mutual and USDA
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STEINSHOUER

Lunch & Learn series                               
begins at Rookery Bay 

Rookery Bay National Estuarine 
Research Reserve begins its seasonal 
series of Lunch & Learn lectures with 
“Florida History Through the Eyes 
of Florida Authors” at noon Tuesday, 
Nov. 4. Using costume and charac-
ter, literary historian Betty Jean Stein-
shouer will portray three authors in 
15-minute segments. 

First will be Har-
riet Beecher Stowe, 
who came to North 
Florida in 1866 
after the Civil War. 
Next will be Mar-
jorie Kinnan Raw-
lings, who fell in 
love with Florida in 
1928 after arriving at 
Cross Creek, where 

she wrote “The Yearling.” Finally, the 
audience will meet Marjory Stoneman 
Douglas, who coined the phrase “River 
of Grass” in her 1947 guide “The Ever-
glades,” written as part of her effort to 
save the Everglades.

Following her performances, Ms. 

Steinshouer will welcome questions 
from the audience. She has degrees in 
speech communication and English, 
and has toured 43 states since 1988.

Rookery Bay’s Lunch & Learn series 
continues with:

■ “Nature’s Dozen: Key Moments 
in Florida’s Environmental History” – 
Tuesday, Dec. 2

■ “The Everglades Queen and Other 
Tales of Old Florida” – Tuesday, Jan. 6

■ “The Scent of Scandal: Inside the 
Wild World of Orchid Smugglers” – 
Tuesday, Feb. 3

■ “Florida Since 1945: A Whole New 
World” – Tuesday, March 3

■ Program TBA – Tuesday, April 7
Cost is $10 for each program and 

includes lunch. Admission is free for 
Friends of Rookery Bay members. Res-
ervations are required and can be 
made by calling 530-5940 or by going 
to rookerybay.org.

The Rookery Bay Environmental 
Learning Center is at 300 Tower Road 
off Collier Boulevard between Naples 
and Marco Island. ■

Learn about nightlife in the Naples Preserve 
Naples Preserve and Eco-Center 

invites the public to “Nightlife in the 
Preserve,” a free nature talk and guid-
ed tour at 10 a.m. Saturday, Nov. 1. 
The program includes a video of the 
preserve’s animals caught on motion-
triggered night cameras.

The series continues with: 
■ “Life in Our Butterfly Garden” – 

Saturday, Nov. 22
■ “Birds of Southwest Florida” – Sat-

urday, Dec. 6, with a lecture by Wen-
dell Vaught, a retired forest ranger and 
the owner of Eco-Quest Nature Tours

The Naples Preserve and Eco-Cen-
ter is at 1690 Tamiami Trail N., at the 
corner of Fleischmann Boulevard. For 
more information, call 261-4290. ■

Go deep into the Fakahatchee 
aboard the ‘Ghost Rider’ tram 

Thanks to the new tram dubbed 
“Ghost Rider,” you don’t have to get 
your feet wet or drive your car down 
dusty roads to see the wonders of 
the Fakahatchee Strand Preserve State 
Park. The tram is named in honor of 
the famous (and elusive) ghost orchid 
found in the park, which is home to 
more orchid species than any other 

place on the North American conti-
nent. The preserve is also a haven for 
diverse wildlife and migratory birds.

The first tram tours of the season 
take place Saturday, Nov. 1, and Tues-
days, Nov. 4, 11, 18 and 25. December 
tours are set for Tuesdays, Dec. 2, 9, 16 
and 30 and also Saturday, Dec. 9. Tours 
set out at 10 a.m. from the park ranger 
station at 137 Coastline Drive in Cope-
land, off Janes Scenic Drive.  

An experienced guide leads each 
2½-hour tour and points out interesting 
aspects of the park. The tour includes a 
15-minute walk down an old logging 
path to see numerous air plants, a vari-
ety of ferns and seasonally blooming 
orchids. The path is high and dry, but 
hikers need to wear closed shoes and 
dress appropriately for the weather. 

The 20-passenger tram is wheelchair 
accessible, and some seats face back-
ward. Participants must sign a standard 
release-of-liability form.

Reservations are required and can 
be made at orchidswamp.org (click on 
“tours and events”). ■

COURTESY PHOTO

Naturalist Glen Stacell makes a point during 
Fakahatchee tram tour.

RON ECHOLS / COURTESY PHOTO

A tree frog on the boardwalk at the Naples Preserve and Eco-Center.
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F. Rick Palmon, M.D.

CALL TODAY TO SCHEDULE YOUR FREE LASIK CONSULTATION!
The patient and any other person responsible for payment has the right to refuse to pay, or be reimbursed for payment for any other service, examination, or 

treatment that is performed as a result of, and within 72 hours of responding to the advertisement for the free, or reduced fee service, examination and treatment. 

All Laser Lasik
Bausch & Lomb Technolas/Victus

State-of-the-Art Technology

$1,000 OFF LASIK 
($500.00 per eye) Offer good through November 30, 2014

Cannot be 
combined with 
any other offer.

SWFLEYE.COM

Nina Nordgren, M.D.

2590 Northbrooke Plaza Drive, Suite 103, Naples, FL 34119
Located on the corner of I-75 and Immokalee Road

OVERWEIGHT?
Naples Weight Loss & Wellbeing

Lose up to 30 pounds in 30 days!

Complete comprehensive review of BMI, BMR, 
total body fat percent, waist-to-hip ratio, 

lean vs. fat body mass, 30 days of diet supplements, 
plus 3 laser-lipo treatments and a B-12 shot 

*Must call before 11/6/14 and mention Florida Weekly 
when booking to receive offer ($699 value).

$249 

FOUR-WEEK WEIGHT LOSS PROGRAM

Annual orchid sale rooted in tradition
It’s first come, first served at the 

Naples Orchid Society annual plant sale 
from noon to 3 p.m. (or until all the 
plants are sold) Saturday, Nov. 8, at 
Moorings Presbyterian Church. Admis-
sion is free. 

Approximately 600 orchids — cat-
tleyas, dendrobiums, phalaenopsis, van-
das, oncidiums and others, all donated 
by NOS members from divisions and 
duplication — will be available. Most  
will range from $10 to $30. 

“Buyers should not be surprised that 
every plant is not in bloom right now,” 
says Sheila Demkovich, chair of the 
event. “Different orchid genera natural-
ly bloom at different times of the year,” 
she adds. “That being said, we will have 
pictures of the expected flower for most 
of the plants to show a buyer what the 
plant will look like in bloom.”

Society members will be on hand to 
share information about the care and 
growing habits of the plants. Culture 
sheets from the American Orchid Soci-
ety explaining what each genus needs 
as far as light, watering, fertilizing and 
general care will be available to take 
home. Attendees will also be able to 
register for the orchid culture class the 
society offers every spring.

For something new this year, NOS 
members will give each attendee wait-
ing in line for admission a free raffle 
card to fill out. At the end of the day, 
one winner will receive a basket of 
multiple blooming orchids. The winner 
need not be present to win.

The annual sale is the society’s only 
fundraising activity, with proceeds 
going toward scholarships for college 
interns whose research will benefit 
native orchid species on federal and 
state lands in Southwest Florida. This 

year the society also awarded a grant to 
the American Orchid Society to enable 
digitizing of its Orchids magazine.

An important part of the NOS mis-
sion is to educate the general pub-
lic about orchids. All are welcome to 
attend meetings on the first Thursday 
of the month at Moorings Presbyte-
rian Church. Guest speaker Nov. 6 is 
Mac Rivenbank, past president of the 
Fort Lauderdale Orchid Society and an 
expert in plants from Asia. His presen-
tation about exotic dendrobiums will 
begin at 7:30 p.m. At 6 p.m., society 
member Bill Overton will give a work-
shop about the different components of 
orchid culture. Admission is free, and 
guests are always welcome. 

Moorings Presbyterian Church is at 
791 Harbour Drive. For more informa-
tion about the Naples Orchid Society, 
call Ms. Demkovich at 598-9647 or Mr. 
Pippen at 775-5220, or visit naplesor-
chidsociety.org. ■ 

TIM GIBBONS / FLORIDA WEEKLY 

Armando and Marie Resillez at the 2013 
orchid sale.

239.948.PUCK • floridaeverblades.com

Buy a new 2014-15 Ticket Plan Today & receive a 
$20 OUTBACK STEAKHOUSE GIFT CARD

- (per plan) mention Florida Weekly.

 Postgame Jersey Auction

Periodontal 
FACT

Periodontal disease may 
be a contributing factor to:

 gum periodontal disease

 periodontal disease

Dr. Bradley Piotrowski, DDS, MSD
BOARD CERTIFIED PERIODONTIST

Helping You Keep Your Smile For A Lifetime

Please Visit NaplesDentistPractice.com

FREE SCREENING
Hurry offer expires 11/6/14. 

Dental Implants Starting at $1,295
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CALLING ALL ALUMNI
■ The Harvard Club of Naples 

welcomes all residents of Collier 
County and southern Lee County who 
have a connection with Harvard Uni-
versity. Upcoming events include a 
welcome-back reception from 5:30-
7:30 p.m. Thursday, Nov. 6, at the Peli-
can Marsh Community Center. The 
evening’s sponsor and host is Fidu-
ciary Trust. Reservations are required 
by Nov. 2.

A “Get to Know Your Members” 
luncheon with The Hon. Lewis Whit-
man (Harvard Law School, 1960) starts 
at 11:30 a.m. Tuesday, Nov. 18, at a pri-
vate club in Pelican Bay. “Judge Lew” 
will share his observations on the 
foibles of the human condition gleaned 
during 20 years as a judge in Massa-
chusetts. Reservations are required by 
Nov. 14. Harvard Club and Yale Club 
members will gather for lunch and to 
watch the Harvard-Yale football game 
Saturday, Nov. 22.

Information about club member-
ship and the season’s full schedule 
of events are available by calling 793-
7887 or going online to harvardclubof-
naples.org. 

■ The Greater Naples Branch of 
AAUW holds its monthly meeting 
starting at 9:30 a.m. Saturday, Nov. 1, 
at Hodges Universtiy. The meeting  
begins at 10 a.m. Jackie Stephens, CEO 
of the Children’s Advocacy Center of 
Collier County, will discuss “A Refuge 
for Children.” All are welcome, and 
reservations are not necessary. For 
more information, visit aauwgnb.org.

■ Kappa Kappa Gamma alum-

nae members living in Naples, Bonita 
Springs and Marco Island are invited 
to celebrate Founder’s Day at a lun-
cheon beginning at 11:30 a.m. Saturday, 
Nov. 8, at the Naples Beach Hotel & 
Golf Club. Reservations are required 
and can be made by calling 403-3012.

■ Pi Beta Phi alumnae are invited 
to join the alumnae club of Naples, 
Bonita Springs and Marco Island for 
monthly luncheons, social mixers and 
other events. The next luncheon is 
set for Saturday, Nov. 8, at the 
Naples Sailing & Yacht Club. 
Guest speaker Diane Ketchum 
is an award-winning New York 
Times columnist and author. 
Reservations and advance 
payment are required. For 
more information, contact 
chapter president Donna 
Issenmann by calling 
(919) 612-1217 or emailing 
donna@marketthisinc.
com.

■ Kappa Alpha Theta 
alumnae chapter of Naples, 
Marco Island and Bonita 
Springs welcomes members 
for lunch at noon Wednesday, 
Nov. 19, at M Waterfront Grille 
in the Village at Venetian Bay. 
Guest speaker Eileen Connol-
ly-Keesler, president and CEO 
of the Community Foundation 
of Collier County, will discuss 
a study about the wealth that 
will be passed down to Baby 
Boomers during the next 10 
years and what that could 

mean for Collier County and for chari-
table giving to area nonprofits. 

Cost is $30. RSVP by emailing Ali-
son Shoemaker at alison7704@aol.
com. For more information about the 
chapter, visit naplesmarcoislandboni-
tasprings.kappaalphatheta.org.

■ Alpha Delta Pi alumnae are 
invited to join the ADPi alumnae 
chapter of Naples, Bonita Springs and 

Marco Island for monthly luncheons 
and occasional evening events 

held at various area locations. 
The next luncheon is set for 
noon Wednesday, Nov. 19, at 
Mira Mare in the Village at 

Venetian Bay. 
For more information, 

call 404-3294 or email swf-
laadpialum@gmail.com.

■ The Naples area 
chapter of Gamma Phi 
Beta alumnae meets 
regularly for lunch and 
a program at a variety 
of venues in Collier and 
Lee counties. All Gamma 
Phi Betas who are living in 
or visiting Southwest Flor-
ida are welcome. For more 
information, call 594-8420. ■

— Email alumni news to 
cpierce@floridaweekly.com.

Auction pros
will have tips
for nonprofits

Scott Robertson of 
Scott Robertson Event 
Fundraising Consul-
tants/Auctioneers and 
Sara Rose of The Rose 
Auction Group invite 
nonprofit organizations 
to send representatives 
to their free seminar, 
“How to Use Social 
Media Marketing to 
Enhance and Promote 
Your Fundraising Auc-
tion,” from 8:30 a.m. to 
noon Wednesday, Nov. 
5, at the Hilton Naples. 
Beverages and pastries 
will be served begin-
ning at 8 a.m. 

“We’ll provide prac-
tical tips for utilizing Twitter, Instagram 
and Facebook campaigns to promote non-
profit organizations and fundraising auc-
tions,” Mr. Robertson says. “We encour-
age volunteers and staff of nonprofits to 
attend and bring laptops or tablets for 
hands-on work.”

Mr. Robertson annually conducts 70-80 
fundraising auctions and last year helped 
raise more than $24 million. He is one of 
an estimated 30 auctioneers in the country 
who make fundraising auctions their full 
time profession.

Seating is limited. Registration deadline 
is Friday, Oct. 31. To sign up, go to thevoe.
com and click on “seminar registration.” 
For more information, visit the website or 
call 246-2139. ■

ROSE

ROBERTSON

ROYAL PALM ACADEMY
Excellent Education in the Catholic Tradition for Grades Pre-K Th rough 8

Please Join Us!
Royal Palm Academy Presents an:

ADMISSIONS OPEN HOUSE
Sunday, November 9th, 2014 at 1:00 p.m.

Take advantage of this wonderful opportunity to meet our Head of School, 
learn about our programs and future plans, and hear testimonials from 
current parents. Prospective families will tour the Royal Palm Academy 

campus, visit classrooms and learn about the exciting happenings 
at our school. Refreshments will be served.

The mission of Royal Palm Academy is to provide an education of rich academics with Catholic content 
while teaching the mind, educating the heart, and forming the character of tomorrow’s leaders. 

16100 Livingston Road
Naples, Florida 34110

www.royalpalmacademy.com
Call 239-594-9888 to register

Voted Best Private School 
in Southwest Florida 
by Gulfshore Business Magazine!



“Your complete satisfaction is
      my first and foremost priority”

TONY LEEBER SR.
Owner/Contractor

FORT MYERS SHOWROOM
14680 S. Tamiami Trail, Suite 2

239-674-0560
Mon-Sat 9:00am to 5:00pm

NAPLES SHOWROOM

239-674-0560
Mon-Sat 10:00am to 4:00pm

CONTACT ONE OF OUR DESIGN CENTERS TODAY!
FEATURED ON HOUZZ

FREE IN-HOME CONSULTATION

SOLID SURFACE 
COUNTER TOPS

as low as

$19
per sq. ft.

3CM GRANITE 
COUNTER TOPS

as low as

$39
per sq. ft.

NOW-TO-WOW 

COME CHOOSE YOUR NEW 

Licensed and Insured General Contractor #CBC1253280 Cornerstone Builders of SW Florida, Inc. 

$500

Complete Remodeling | New Countertops | Cabinet Refacing | Dream Kitchens | Luxurious Bathrooms

10%OFF REFACING 

READERS RECEIVE

Exceeding ExpectationsSince 1988
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©2014 McDonald’s
For more information on Publix and our other available opportunities, visit publix.jobs.

Publix is proud to be an equal opportunity employer committed to a diverse workforce. 

www.publix.jobs/seasonal

Publix Careers @PublixJobs Publix Super Markets

APPLY FOR THESE SEASONAL JOBS!

For further information about 
Winter season employment, visit:

30-35 Hours Weekly, Late November - April 3, 2015

Publix Careers+

Feel great about what you do, where you work, and 
how you’re treated. As part of an employee-owned company, 

our associates support each other, and will help you 
learn the ropes for this seasonal assignment. BECAUSE  

ARE A PEOPLE
PERSON

YOU
There are 375 jobs available 

throughout Southwest Florida.

 P E L I C A N  M A R S H  G O L F  C LU B  

Celebrates 20 th Anniversary

Reciprocal Tee Times Reserved Club to Club
Visit us during reciprocal season.

Located on US 41 North of Vanderbilt Beach Road, 
next to Mercato.

PelicanMarshGC.com

Schedule a 
         Private Tour
          (239) 597-0016

PREMIER. PERFECT. PELICAN MARSH.

Eye of the beholder
The Osiligi Maasai Warrior choir, from 

Kenya, in ornate, mystifying native cos-
tumes and uncalled-for headdresses, hap-
pened to be touring the U.K. this fall, 
coinciding with the recent Paris Fash-
ion Week in which the most celebrated 
designers from the “developed” world 
exhibited their wares, which often seemed 
as excessive as the Maasais’. Examples: 
Rei Kawakubo’s “Blood and Roses,” a 
red KKK-type swaddling robe with face-
obscuring, pointy hood. Sarah Burton’s 

skirt of oversized petals, accessorized with 
skull cap and chin strap. Junya Watanabe’s 
dress with huge plastic puff sleeves of red 
and blue — and vinyl see-through helmet. 
Julie de Libran’s gown with earmuff-like 
chest coverings. The week ended with a 
street march of “Chanel girls” (most, Cau-
casian) dressed as garishly as the African 
Maasais. (Bonus: Some designers delight-
fully offered explanations of their often-
inexplicable works.) 

Government in action
■ Oops: The Rural Municipality of 

Hanover, Manitoba, has prohibited alcohol 
sales for more than a century — or at least 
that’s what everyone in the community 
believed as recently as 2006 when the last 
attempt was made to repeal the ban (and 
failed by 30 votes). However, town offi-
cials finally decided recently to research 
the prohibition (examining records back 
to 1880) and in July revealed, astonishingly, 
that no city bylaw exists making the town 
dry. At least one restaurateur is expected 

to start serving booze soon.
■ In August, Katja Kipping, the leader 

of Germany’s largest opposition party (the 
liberal Die Linke), proposed to grant all 
welfare families a cash voucher of the 
equivalent of about $640 in order to allow 
each a summer vacation. “For me,” she 
said, “the holidays of my childhood are 
among the most beautiful memories,” and 
she is saddened that “3 million children 
this summer cannot experience what a 
holiday means.”   

Wait, what?
■ In October in Gresham, Oregon, a 

21-year-old man openly carrying a hand-
gun he had just bought was robbed, at 
gunpoint, the same day. According to 
the police report, the robber apparently 
thought the victim’s gun was nicer than his 
own: “I like your gun. Give it to me.”

■ New World Order: In September, 
Dr. Sean Perry of the Marathon (Florida) 

Veterinary Hospital saved the life of But-
tercup, an orange tabby who needed blood 
— by giving him a transfusion from a West 
Palm Beach dog blood bank. According 
to the U.S. National Library of Medicine, 
62 cats have been known to receive such 
“xenotransfusions,” and cats are appar-
ently the only animals (besides dogs) that 
can safely process dog blood.

Legal technicalities
When a van on official business for the 

city of St. Paul, Minnesota, accidentally 
hit Megan Campbell’s Nissan Pathfinder 
in August, Campbell, naturally, filed a 
claim against the city for the $1,900 dam-
age — normally just a cost of business for 
a city and one of about 400 claims St. Paul 

has processed this year. However, the van 
happened to be driven by the same Megan 
Campbell, an employee of St. Paul Parks 
and Recreation, who apparently could not 
avoid hitting her own parked SUV. At 
press time, the city was investigating but 
expected to handle the claim as routine.

Too much information
Pauline Chai and her estranged hus-

band, Khoo Kay Peng (a Laura Ashley 
executive), are battling in a London court-
room in a very expensive divorce, with the 
current issue to determine whether the 
English judge has jurisdiction instead of 
courts in the couple’s native Malaysia. In 
the course of bringing the British judge up 

to date, Chai casually described how she 
has supported her husband’s relentless 
nature — by revealing that he would do 
copious amounts of work (for four hours 
at a time) at home while sitting on the 
toilet. Khoo “got backache there,” she said, 
“so I got the idea of (a) padded toilet seat” 
for him. ■

NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE
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FINAL WEEKEND & LAST CHANCE!
SAVE 45% OFF* ALL CENTURY FURNITURE!

FORT MYERS:
13170 S. Cleveland Avenue, Fort Myers, FL 33907 

Phone: (239) 415-2800

NAPLES:
355 9th Street South, Naples, FL 34102

Phone: (239) 732-2400
Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

www.RobbStucky.com
 *Sale prices are marked off MSRP. Robb & Stucky never sellsat MSRP; our prices are  

always lower. Robb & Stucky is not responsible for typographical errors.

Thursday, Nov. 6th at 11:00am 
Robb & Stucky Naples Showroom

FREE  SEM INAR

What’s New and Next 
in Interior Design

RSVP today: call (239) 732-2490 
email RSVP_02@RobbStuckyintl.com, 
or register on-line at RobbStucky.com.

On the heels of returning from the International 
Home Furnishings Market,Robb & Stucky  
Creative Director (and creative mastermind) 
Mark Stuart shows us what’s new and next 
for 2015. Color theory: the return of reds, 
powerhouse blues, and mainstay grays. 
Mixed media: Lucite, stone, cement, paint, 
and stain – all get to play. Finishing power: 
Silver meets gold, and Sheen = Elegance. 
Mark will touch on all these topics in  
Robb & Stucky’s most popular design seminar.  
Seating is limited, please RSVP. 

Mark Stuart, 
Robb & Stucky 
Creative Director

Century 6-Drawer Mesa Dresser 
$7649 MSRP   $4195 SALE

Century Del Mar Sofa 
$3255 MSRP   $1795 SALE

Century Graze End Table 
$2999 MSRP   $1645 SALE

Century Hannah King Wing Bed 
$4169 MSRP   $2285 SALE

Analyst downplays drop in Florida consumer sentiment
THE UNIVERSITY OF FLORIDA

Consumer sentiment among Floridians 
dropped a point in October to 82, the first 
decline in the index since May, according 
to a monthly University of Florida survey. 

The decline should not be indicative 
of a trend, according to Chris McCarty, 
director of UF’s Survey Research Center 
in the Bureau of Economic and Business 
Research, which conducts the survey. 

“Given that the stock market has 
improved late in the month and the decline 
was only a point, we don’t view the drop as 
significant,” Mr. McCarty says.

Of the five components used in the sur-
vey, three declined, one increased and one 
stayed the same. 

Survey-takers’ overall perception 
whether their personal finances are bet-
ter now than a year ago fell four points to 
71, while their expectations of being better 
off financially one year from now fell one 
point to 82. Confidence in the national 
economy over the coming year fell one 
point to 78, but it rose a point to 82 when 
respondents were asked to consider U.S. 
economic conditions over the next five 
years. Finally, respondents’ perception as 
to whether it is a good time to buy big-
ticket item stayed the same at 96.

“The decline in the sentiment index 
was mostly among those in higher income 
households who are more likely to have 
holdings in the stock market either directly 
or indirectly through retirement accounts,” 

Mr. McCarty says. 
The gloomy outlook for the stock mar-

ket is fueled by concerns over declining 
global markets, expected Federal Reserve 
interest rate hikes and the potential eco-
nomic effects from Ebola, he adds.

Overall, economic indicators for Florida 
have been steady. Unemployment for Sep-
tember declined to 6.1 percent, .2 percent 
higher than U.S. rate of 5.9 percent.       

However, Mr. McCarty notes, an 
increase in jobs rather than a decline in 
the labor force was a major reason for the 
drop in the unemployment figure. Other 
data show a fuller employment picture: 
The unemployment rate for part-time and 
discouraged workers is the 12th highest 
in the country at 13.4 percent. In addition, 

Florida’s hourly wages and median income 
are much lower than the national average. 

Housing in Florida remains strong. Infla-
tion, meanwhile, remains low largely 
because of declines in gasoline prices.

“There are headwinds that may make 
it difficult for the index to rise much 
next month,” Mr. McCarty warns, not-
ing a struggling global market and, in the 
Sunshine State, a gubernatorial election. 
“Most polls show a very close race, and as 
is typical after such elections, about half 
of the electorate will not be happy with 
the outcome,” he says. “This mood often 
shows up in the sentiment index for that 
month, but it will not last,” he says, adding 
holiday sales are expected to be better than 
last year. ■
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Share yoursh
with the ones 
you love.y
Join our club and enjoy:J i l b d j
· Unlimited access to our fleet
· Monthly social events
· On-water training
· 83 boating locations nationwid

Become A Member Today! 
FreedomBoatClub.com
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entry fee.

25Years… GENERATIONS
          OF STORIES.

Thomas Quigley, M.D.
Board Certified Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Freedom and Optimum health plan participants.

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certified
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 11/30/2014

Naples 
Bonita Springs 

CLUB NOTES
■ Ohio State University fans are wel-

come to join the Naples Buckeyes for 
OSU football at the following locations 
in Naples on every game day: Bokam-
per’s Sports Bar and Grille, Stevie Toma-
to’s Sports Page, Harold’s Place at the 
Gulfcoast Inn and Gatsby’s Pizza. The 
Nov. 1 game against the University of 
Illinois starts at 8 p.m. 

The club also invites fellow Buckeye 
fans to the annual Welcome Back Party 
from 6-8 p.m. Thursday, Nov. 6, at Wells 
Fargo Private Bank in Mercato. RSVP by 
calling Sue Goldsberry at 405-7068 or 
emailing suegold181@aol.com. 

■ Members of the Naples IOWA 
Club invite University of Iowa Hawk-
eyes fans to join them at Weekend Wil-
lie’s to watch the season’s football games. 
Up next is the Nov. 1 game against the 
Northwestern Wildcats. Kickoff is at 
noon. For more information about the 
club, call Michiael Eovino at 431-8845 or 
email naplesiowaclub@gmail.com.

■ The Zonta Club of Naples holds 
its monthly meeting at noon Tuesday, 
Nov. 4, at Brio Italian Grill in Waterside 
Shops. Cost is $17. RSVP and make your 
menu choice by calling Jean Sloan at 
572-4343.

For more information, visit zonta-
naples.org.

■ The Naples chapter of the Florida 
Native Plant Society meets at 6:30 p.m. 
Tuesday, Nov. 4, in the Kapnick Center at 
Naples Botanical Garden. Guest speaker 
Janice Duquesnel will discuss rare plants 
of the Florida Keys and their conserva-
tion. Admission is free, and reservations 
are not required. For more information, 
visit naples.fnpschapters.org.

■ The Collier County Men’s Repub-
lican Club (women welcome) meets for 
buffet breakfast and a program from 
7:45-9 a.m. on the first Friday of every 
month at Pelican Marsh Golf Club. Cost 
is $20 for members, $25 for others. The 
Nov. 7 program will be a tribute to vet-
erans. Honored guests will be veterans 
from World War II and the Korean, Viet-
nam, Iraq and Afghanistan wars. RSVP 

by emailing patriotart@centurylink.net. 
For more information, visit collierrepub-
licanmensclub.com.

■ The Naples Christian Women’s 
Connection invites area women to a 
luncheon beginning at 11:30 a.m. Fri-
day, Nov. 7, at Quail Creek Country 
Club, 13300 Valewood Drive. Guests 
are encouraged to bring something to 
exchange in the Swap ’n’ Shop. Cost is 
$23. Call 592-0229 for reservations. For 
more information, visit cwcfl.net.

■ The International Men’s Club 
of America welcomes Tarik Ayasun as 
guest speaker at its monthly luncheon 
Monday, Nov. 10, at Vineyards Country 
Club. Mr. Ayasun will discuss “ISIS/
IS Whirlwind Conquests: Implications 
to the U.S. and the West.” A resident 
of Marco Island, he was born in Istan-
bul and came to the U.S. in 1969 on a 
soccer scholarship to the University of 
Maryland, where he earned a bachelor’s 
degree in international marketing. He is 
the founder of Taray International Corp., 
an export management company selling 
to 70 countries around the world, and 
also owns the local screen-printing and 
embroidery company Sunshine Stitch-
ers. He is president of the board of the 
Marco Island Charter Middle School 
and serves on the boards for the Marco 
Island Rotary Club and the Marco Island 
Police Foundation.

For luncheon reservations, email Karl 
Williams at karl08williams@aol.com.

For information about membership in 
the IMCA, which was founded in Naples 
in 1993, visit imcofa.com or email imca-
central@gmail.com.

■ A genealogical workshop with 
members of the National Society 
Daughters of the American Revolu-
tion to discuss the work of the DAR 
with a group of prospective members 
who plan to organize a new evening 
chapter of the DAR in Collier County is 
set for 6:30 p.m. Monday, Nov. 10, at Our 
Savior Lutheran Church. For more infor-
mation, call Cynthia Carlson at 494-0303 
or email csc99@comcast.net.

■ Naples Nites Lions Club meets at 
6 p.m. on the second and fourth Tues-
days of every month at Perkins on Pine 
Ridge Road at Interstate 75. The next 
meetings are Nov. 11 and 25. All current 
and former Lions are welcome. For more 
information, call Dan Sams at 352-2827.

■ The Genealogical Society of 
Collier County meets at 7 p.m. Tues-
day, Nov. 11, at Moorings Presbyterian 
Church. Guest speaker Jean Kearney will 
present “Genealogy & Social Media,” 
how to use computers, iPads and tablets 
to enhance your search for ancestors. 
Refreshments will be served. Guests 
are always welcome. Doors open at 6:30 
p.m., and reservations are not required. 
For more information, go to thegscc.
org.

■ The Naples Italian American 
Foundation has a full schedule of pro-
grams, dinners and other activities at 
its renovated and redecorated head-
quarters at 7035 Airport-Pulling Road 
(corner of Orange Blossom Road). For 
reservations or more information, call 
597-5210. Here’s some of what’s ahead: 

10 a.m. every weekday: Bocce on 
the lawn.

11:30 a.m. to 4 p.m. every Tuesday 
and Friday: Mah johgg (free for NIAF 
members, $3 for others).

12:30 p.m. every Tuesday: Interme-
diate bridge (free for members, $3 for 
others).

Noon to 3 p.m. Saturday, Nov. 1: 
Lunch and lecture, “Medieval Siena 
and its Meandering Pathway to Good 
Government,” presented by Professor 
Deana Basile Kelly of Ave Maria Uni-
versity. $25.

Six weeks, starting Monday, Nov. 
3: Italian language classes offered at 
three levels. Free for NIAF members, 
$60 for a six-week session for others.

8 a.m. to 3:30 p.m. Friday, Nov. 
7: Charity mah jongg tournament and 
Italian lunch buffet to benefit Bosom 
Buddies. Continental breakfast begins 
at 8 a.m. and the games begin at 9 a.m. 
Bring your own mah jongg set. 

■ Pilot Club of Naples/Naples 
Pilot Foundation meets at 6 p.m. on 
the second Thursday of every month 
at Perkins, 3585 Pine Ridge Road in 
Naples. The next meeting is Nov. 13. 
Pilot International focuses its charitable 
and educational efforts on brain-relat-
ed disorders and disabilities, including 
traumatic brain injuries, dementia and 
autism. Guests and new members are 
always welcome at meetings. Reserva-
tions are not required. Attendees order 
from the menu and pay for their meals. 
For more information, call Sue Lester 
289-8268.

■ The Democratic Women’s Club 
of Collier County welcomes members 
and guests to its meetings from 10 a.m. to 
noon on the third Saturday of the month 
in the Walden Oaks Professional Center, 
6710 Lone Oak Blvd. The next meeting 
is Nov. 15. For more information, email 
dwcpresident@gmail.com. 

■ Naples Newcomers Club wel-
comes women who have moved to the 
area within the past five years. In addi-
tion to a monthly luncheon, members 
get together to explore Naples and to 
enjoy a variety of interests, from books 
to bridge and mah jongg to gourmet 
cooking and conversations over coffee. 
A coffee for prospective new members 
takes place on the first Thursday of each 
month.  For more information, call 298-
4083 or visit naplesnewcomers.com.

■ Coastal Chess clubs in Naples 
and Marco Island welcome players of 
all levels for casual games and occa-
sional tournaments. Marco meetings are 
from 9 a.m. to noon every Monday at 
the Lutheran Church, 525 N. Collier. 
Naples meetings are from 9 a.m. to 3 
p.m. every Saturday in the clubhouse 
at Moorings Park, off Goodlette-Frank 
Road just south of Pine Ridge Road. 
For more information, call Wade Keller 
at 389-2525, email wk@kellerpublishing.
com or visit chess7.net. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.



Powerful Women Powerful Choices
Information that can improve your health and change your life.

Complimentary Women’s Symposium on Cancer

Registration Required. Seating Limited. 

239.936.0382 • www.PowerfulWomenInfo.com

Saturday, November 15, 2014 | 8:30 a.m. to 12:00 p.m.
Hyatt Regency Coconut Point 

5001 Coconut Rd., Bonita Springs, FL 34134

Program
Keynote Speaker: Christine Clifford – Humorist, Professional Speaker, Cancer Survivor

Breast Cancer: “Lifestyle Changes to Decrease the Risk of Breast Cancer” – Thomas Hudson, MD 

Colorectal Cancer: “Colorectal Cancer Update” – Valerie Dyke, MD  

Fashion Show by Cabi Fashions    

Estrogen Therapy: “The Latest on Estrogen Replacement” – James Orr, MD

Radiation Therapy: “Advancements in Radiation Oncology” – Amy Fox, MD

Medical Oncology: “Chemotherapy... Don’t Fear the Word!” – Rebecca Kosloff, MD 

Expert Panel:  What You’ve Always Wanted to Know, but Were Afraid to Ask

Physicians and Patients - A Team Approach
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NEW 2014 SUBARU
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MODEL# ERA, OPTION PACK 01 MODEL# EZA, OPTION PACK 01 MODEL# DJA, OPTION PACK 01
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ONE OF 
CAR & DRIVER’S 

10 BEST

O’BRIEN 
SUBARU 
OF FT. MYERS

www.obrienssubaru.com

82

41

75

Bonit
Spring
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Ft. Myers

Daniels 
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Colonial Blvd

Caloosahatchee 
River

EXIT 
136

888-843-1636
2 1/2 MILES WEST OF I-75

2850 COLONIAL BLVD 
FORT MYERS, FL 33966 

ON THE CORNER OF COLONIAL & METRO

PURCHASE OR LEASE ANY NEW (PREVIOUSLY UNTITLED) SUBARU AND RECEIVE A COMPLIMENTARY FACTORY SCHEDULED MAINTENANCE PLAN FOR 2 YEARS OR 24,000 MILES (WHICHEVER COMES FIRST.) SEE SUBARU ADDED SECURITY 
MAINTENANCE PLAN FOR INTERVALS, COVERAGES AND LIMITATIONS. CUSTOMER MUST TAKE DELIVERY BEFORE 12/31/14 AND RESIDE WITHIN THE PROMOTIONAL AREA. AT PARTICIPATING DEALERS ONLY SEE DEALER FOR PROGRAM 

DETAILS AND ELIGIBILITY. ON SELECT MODELS WITH APPROVED CREDIT. 0% APR OR DEFERRED PAYMENT PROGRAMS CANNOT BE OFFERED ON BALLON CONTRACTS OR OTHER IRREGULAR PAYMENT CONTRACTS. ALL PRICES PLUS TAX, 
TAG, AND TITLE, $699 DEALER FEE AND DOES NOT INCLUDE OPTIONAL EQUIPMENT OR INLAND FREIGHT. ALL LEASES WITH $2495 DUE AT SIGNING AND INCLUDE ALL APPLICABLE REBATES AND SAVINGS, ZERO SECURITY DEPOSIT, 12K 

ANNUAL MILES, 20¢ THEREAFTER. DEALER RETAINS ALL REBATES AND/OR VALUE OWNER COUPONS WHEN APPLICABLE. MILES PER GALLON IS BASED ON UPPER LEVEL EPA HIGHWAY ESTIMATES AND MAY VARY DEPENDING ON VEHICLE 
MAINTENANCE. ALL VEHICLES ARE SUBJECT TO AVAILABILITY. ALL PICTURES ARE FOR ILLUSTRATIVE PURPOSES ONLY. ALL OFFERS PRIOR TO NEGOTIATION AND MAY NOT BE COMBINED. ^^BASED ON KELLY BLUE BOOK FAIR MARKET 

VALUE. EXCESS MILEAGE, WEAR, AND TEAR, AND RECONDITIONING MAY REDUCE TRADE ALLOWANCE. OFFER ENDS 10/31/14

2002 PONTIAC SUNFIRE #H736811A ............................................................................................ $4,995
2004 HYUNDAI ACCENT #H737852A ............................................................................................ $4,995
2003 SUBARU FORESTER #S456718A .......................................................................................... $6,995
2003 HYUNDAI SONATA #H928608B ............................................................................................ $6,995
2001 BMW 3 SERIES CONVERTIBLE #H077136S ................................................................... $7,995
2007 HYUNDAI SONATA #H463045A ............................................................................................ $7,995
2003 TOYOTA SOLARA #S213318A ............................................................................................... $7,995
2001 LEXUS RX 300 #H915447A .................................................................................................... $8,995
2006 HYUNDAI TUCSON #S461850A ............................................................................................ $8,995
2005 LINCOLN LS #H047563S .......................................................................................................... $8,995
2008 TOYOTA PRIUS #H934944A ................................................................................................... $8,995
2010 HYUNDAI ACCENT #M171614A ........................................................................................... $8,995
2008 HYUNDAI ACCENT #H736658A ............................................................................................ $8,995
2007 FORD MUSTANG CONVERTIBLE #S605649B ................................................................. $9,995
2010 HONDA FIT #H147606B .........................................................................................................   $9,995

2008 HYUNDAI ELANTRA #H953889A .......................................................................................... $9,995
2010 FORD FOCUS #H557453A ........................................................................................................ $9,995
2006 HYUNDAI TUCSON #H932507A ............................................................................................ $9,995
2003 MAZDA MIATA #M237831A ................................................................................................... $9,995
2006 MAZDA TRIBUTE #H992068A ............................................................................................... $9,995
2004 LEXUS IS 300 #H028325A .................................................................................................. $10,980
2011 FORD FIESTA #S330887A .................................................................................................... $10,980
2012 HYUNDAI ELANTRA #H151415A ...................................................................................... $11,980
2011 KIA SEDONA VAN #H225658A .......................................................................................... $11,995
2011 NISSAN ALTIMA #H049706A ............................................................................................. $11,995 
2011 KIA SOUL #S494683A ........................................................................................................... $11,995
2007 TOYOTA HIGHLANDER #H228651B ................................................................................ $11,995
2007 TOYOTA SIENNA #S469150A ............................................................................................ $11,995
2012 MITSUBISHI GALANT #H924665A .................................................................................. $12,980
2003 TOYOTA MR2 SPYDER #H735705A ............................................................................... $12,995

NEW 2014 SUBARU

FORESTER

$2,495
TOTAL DUE AT
LEASE SIGNING

STARTING
AT

$2256 .................. Down Payment 
     $0 ............... Security Deposit 
  $239 ......... First Month's Lease

$239OR LEASE
FOR

PER MO. 
36 MOS.

2.5i

EFB01EFB01EFB01

    www.obriensubaru.com
O’BRIEN SUBARU
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www.Ligh ngFirst.us 

Naples - 239.775.5100, 4600 Tamiami Tr. E. 
Bonita Springs - 239.949.2544, 28801 S. Tamiami Tr. 
Fort Myers - 239.322.5488, 12879 S. Cleveland Ave. 

Rustic Chic  

Keep an eye out 
for traffic deputies

Here’s where Collier County Sheriff ’s 
Office traffic-enforcement deputies will 
be the week of Nov. 3-7

Monday, Nov. 3
■ Vanderbilt and Retreat drives: 
Speeding
■ 18th Avenue SW and Sunset Road: 
Stop-sign running
■ 91st Avenue North and U.S. 41 
North: Improper U-turn

Tuesday, Nov. 4  
■ Collier Boulevard and Tower Road: 
Speeding
■ Tarpon Bay Boulevard and Spanish 
Oaks Lane: Stop-sign running
■ U.S. 41 East and Airport-Pulling 
Road: Red-light running

Wednesday, Nov. 5
■ White and Collier boulevards: 
Speeding

■ Airport-Pulling Road at Pelican 
Marsh Elementary School: 
Aggressive driving
■ Victory Lane at Palmetto Ridge 
High School: Speeding

Thursday, Nov. 6 
■ Golden Gate Parkway and I-75 
southbound exit: Speeding
■ Vanderbilt Beach Road and Collier 
Boulevard: Aggressive driving
■ Pine Ridge Road and Forest Lakes 
Boulevard: Red-light running

Friday, Nov. 7 
■ Triangle and Collier boulevards: 
Speeding
■ Livingston Road and Marbella 
Lakes Drive: Aggressive driving
■ Santa Barbara and Devonshire 
boulevards: Red-light running ■  
 

Tune up your driving skills
AARP offers classes to help older 

drivers learn about new traffic laws, 
refresh their driving skills and reduce 
their risk for tickets and accidents. Driv-
ers older than 55 might be eligible for a 
discount on auto insurance.

Cost is $15 for AARP members, $20 
for others. Reservations are required 
and can be made by calling the num-
ber listed with the session you wish to 
attend. Here’s what’s coming up:

■ Friday, Nov. 7: 9:30 a.m. to 4 p.m. 
at the Golden Gate Community Center, 
4701 Golden Gate Parkway; 732-5310.

■ Monday, Nov. 10: 9 a.m. to 3:30 

p.m. at Vanderbilt Presbyterian Church, 
1225 Piper Blvd.; 596-6007.

■ Tuesday, Nov. 11: 9 a.m. to 3:30 
p.m. at Germain Toyota, 13315 Tamiami 
Trail; 269-6050.

■ Thursday, Nov. 13: 9 a.m. to 3:30 
p.m. at St. Williams Ministry Center, 75 
Seagate Drive; 947-1727.

■ Tuesday, Nov. 18: 9 a.m. to 3:30 
p.m. at Christus Victor Lutheran Church, 
15600 Tamiami Trail N.; 269-6050.

■ Thursday, Nov. 20: 9 a.m. to 3:30 
p.m. at Germain Toyota, 13315 Tamiami 
Trail; 269-6050. ■ 
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MEET      THE DOCTORSJUNE 27th, 5-7p.m.
LEARN ABOUT:     OUR NEW COSMETIC LASER              TECHNOLOGY*Cynosure will pay for a portion of all patients that sign up for their laser treatments

FORT MYERS/CAPE CORAL/NAPLES 
877-UFIRSTHEALTH

239.243.8222 • 12640 World Plaza Lane, Building 71 
Fort Myers, FL 33907

Anne Lord-Tomas D.O.
FACOOG

COSMETO-GYNECOLOGY 
Bioidentical Hormones/Pellets
Labiaplasty/Vaginaplasty
Labial Puff
SmartLipo Liposuction
Botox™/Fillers

U FIRST SURGICAL CENTER  •  AAAASF CERTIFIED FACILITY 
MAKING QUALITY COSMETIC SURGERY AFFORDABLE 

WITH ONE ALL INCLUSIVE PRICE

Robert E. Tomas D.O.
FACOS

COSMETIC SURGERY
SmartLipo Liposuction
Abdominoplasty - “Tummy Tuck”
Precision Neck Lift
Male Breast Reduction
Botox™/Fillers

239.243.8222
www.Ufirstrejuvenation.com

Our mission is to make patient satisfaction a priority 
amongst your beauty needs and to make your 
journey as stress-free as possible.

BEFORE AFTER

BEFORE AFTER

BEFORE AFTER

YOUR SMARTLIPO® LASER CENTER

SmartLipo™ Liposuction
        Abdomen, Hip Rolls, Back & Thighs
      Only 1 Treatment, Local Sedation

Precision™

  Treatment for Sagging Necks
  Only 1 Treatment, 1 Hour, 
             Local Sedation

Treatment GYNECOMASTIA  
     (Man Breasts)
  Only 1 Treatment, 1 Hour, 
  Local Sedation

COSMETO-GYNECOLOGY 
LABIAPLASTY 
VAGINAL TIGHTENING 
LABIAL PUFF
BIOIDENTICAL HORMONES

          here Health  
          Meets          eauty
W

B
LOOK AND FEEL 
YOUNG AGAIN!

Neck LazerLift is here.
Come learn about our 

minimally invasive lower face lift.

11/8/2014 at 11:30am-2:00PM
EXCLUSIVE EVENT WILL BE HELD AT CRU BELL TOWER

RSVP TODAY @ 239.243.8222

Collier County residents in need of holi-
day food for their families and Christmas 
toys for their children can apply for assis-
tance from The Salvation Army. After mak-
ing an online application, residents must 
register in person with their documentation; 
however, they will save time in the Express 
Application line.

Last year more than 14,000 people 
received food and toys, according to Maj. 
Dan Proctor, regional coordinator for The 
Salvation Army. The organization is the 
official partner of the Marine Corps Toys for 
Tots campaign. 

Online registration for assistance is avail-
able in English, Spanish and Creole and is 
open through Dec. 5. The in-person follow-
up to complete the process must be done 
at The Salvation Army Toy Shop in Court-
house Shadows, 3360 Tamiami Trail E. The 
next times to do so are: 9 a.m. to 3 p.m. 
Monday through Thursday, Nov. 3-6, and 9 
a.m. to 7 p.m. Friday, Nov. 7. Applicants must 
show photo ID (valid driver license pre-
ferred, although passport, birth certificate, 
school ID and green cards are also accept-
able); proof of income, proof of child’s age 
(birth certificate required) and child’s cloth-
ing and shoe size.

For more information, visit salvationar-
mynaples.org. ■

Salvation Army 
is ready to help 
families in need 

during the holidays

ANN WEISS / COURTESY PHOTO 

Laibl Henesh with his child, a photograph 
from the book “The Last Album.”

‘The Last Album’
still on exhibit
at Holocaust

museum
“The Last Album: Eyes from the Ashes of 

Auschwitz-Birkenau” is on exhibit through 
November at the Holocaust Museum & Edu-
cation Center of Southwest Florida.  

Based on a book of the same name by Ann 
Weiss, the exhibit contains family photos 
carried by Jews when they were deported to 
the Auschwitz-Birkenau camp from all over 
Europe. The photos were confiscated from 
the deportees in 1943 upon their arrival in 
the camp. While the Nazis ordered that all 
pictures be destroyed, somehow these spe-
cial photos remained hidden for more than 
40 years. During a 1986 visit to Auschwitz, 
Ms. Weiss accidently discovered 2,400 pic-
tures in a storeroom. Depicting happy, smil-
ing people enjoying everyday life and special 
occasions, the pictures are simultaneously 
heartwarming and heartbreaking. Most of 
those in the photos would not survive their 
time at the camp.

After discovering the photos, Ms. Weiss 
traveled the world in an attempt to track 
down surviving family members and docu-
ment some of the lives of those who were 
pictured and perished. The exhibit has trav-
eled the U.S., Europe and the Middle East.

The museum is at 4760 Tamiami Trail N. 
Admission is $10 for adults, $5 for students. 
For more information, call 263-9200 or visit 
holocaustmuseumswfl.org. ■
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15600 San Carlos Blvd., Unit 170
Ft. Myers, FL 33908

(239) 437-7475
Hours: M-F 8-5:30
Sat. 8-5, Sun. 9-3

1156 N. Tamiami Trail
N. Ft. Myers, FL 33903

(239) 997-5777
Hours: M-F 8-5:30
Sat. 8-5, Sun. 9-3

4694 N. Tamiami Trail
Port Charlotte, FL 33980

(941) 766-1044
Hours: M-F 8-5:30

Sat. 8-5, Sun. Closed

2397 Davis Blvd.
Naples, FL 34104

(239) 793-5800
Hours: M-F 8-5:30
Sat. 8-5, Sun. 9-3

www.marinetradingpost.com

Now Open in Port Charlotte!

Marine 
Trading 

Post
Your source for affordable

marine parts and accessories

Fiberglass
  Mat

2 
STROKE 
OIL...

per
gallon!

Limited Time!
$16.60
Life Jackets

3 GALLON 
GAS TANK

$41.95

$54.95
6 GALLON 
GAS TANK

$6.95

PROPS
$99.95
$299.95

ALUMINUM...

STAINLESS STEEL..

LLLALAAARRRRGRGGESESSTTTT
SSSESEELLLELEEECCCTCTTTIIOONN N N OOFOFF FFIFIIBBBBEBEERRRRGRGGLALAASSSSSSS
SSSSUSUUUPPPPPPPPLILIESESESESS

LLLLLLLAAAAAAAAAARRRRRRRGGGGGGGEEEEEE
SSSSSSeeeeeeellllllleeeeeeeeeccccccttttiiiiioooooonnnnnn!!!!!!!!!! Engine Parts

Uflex Rotech
Steering System

$134.95

239.298.8210
rmcreinsurance.com

Innovative Risk Management Solutions at Your Fingertips
We can provide solutions for your current insurance portfolio by 

reviewing your policies and making recommendations that best suit 
your needs. Risk management should not be a do-it-yourself job.

791 10th Street South, Suite 202, Naples, FL 34102

 Personal Insurance | Commercial Insurance 
Employee Benefits | Life Insurance

million pounds of food every month to 
its partner agencies.

The Harry Chapin Food Bank can 
distribute $6 worth of food and grocery 
items for each donated dollar. Last fis-
cal year, the food bank distributed more 
than 18.7 million pounds of food and 
other grocery items, valued at more 
than $32 million. This was the equiva-
lent of 15.5 million meals to people in 
need.

For more information, visit the web-
site or call 334-7007.

More pantry needs
Several nonprofit organizations 

throughout Collier County maintain 
pantries for food distribution and for 
serving meals to clients in need. Here 
are a few of the places that welcome 
non-perishable staples such as peanut 
butter and jelly, macaroni and cheese 
mixes, crackers, jarred baby food, canned 
fruits and vegetables, canned meats and 
fish, condiments of all kinds, pasta and 
tomato sauce, rice and beans, chicken 
noodle and other soups, cereals, cooking 
oil, fruit juices, coffee and tea.

Grace Place for Children & Fami-
lies:  Donations welcome anytime, but 
9 a.m. to noon weekdays preferred, at 
4300 21st Ave. SW. 234-2400 or gracepla-
cenaples.org. 

Guadalupe Social Services:  Dona-
tions welcome anytime, but 9 a.m. to 5 
p.m. preferred, at Our Lady of Guadalupe 
Catholic Church, 211 Ninth St., Immo-
kalee. 657-6242 or catholiccharitiescc.org.

The Salvation Army:  Donations are 
welcome at two locations (photo ID 
required). The Naples center accepts 
donations weekdays from 8:30 a.m. to 3 
p.m. at 3050 Horseshoe Drive N., Build-
ing B, Suite #260; 210-4009. The Immo-
kalee center accepts donations from 
weekdays (except Thursday) from 8:30 
a.m. to noon and 1:30-3:30 p.m. at 2050 
Commerce Ave.; 657-2199.

The Shelter for Abused Women & 
Children:  Drop off items at Options 
Thrift Shoppe, 968 Second Ave. N., 
between 10 a.m. and 4:30 p.m. Monday-
Saturday. 775-3862 or naplesshelter.org.

St. Matthew’s House:  Donations are 
welcome from 7:30 a.m. to 7 p.m. daily at 
2001 Airport-Pulling Road. 774-0500 or 
stmatthewshouse.org.  ■

FOOD
From page 1



“Your complete satisfaction is
      my first and foremost priority”

TONY LEEBER SR.
Owner/Contractor

FORT MYERS SHOWROOM
14680 S. Tamiami Trail, Suite 2

239-674-0560
Mon-Sat 9:00am to 5:00pm

NAPLES SHOWROOM

239-674-0560
Mon-Sat 10:00am to 4:00pm

CONTACT ONE OF OUR DESIGN CENTERS TODAY!
FEATURED ON HOUZZ

FREE IN-HOME CONSULTATION

SOLID SURFACE 
COUNTER TOPS

as low as

$19
per sq. ft.

3CM GRANITE 
COUNTER TOPS

as low as

$39
per sq. ft.

NOW-TO-WOW 

WHAT IS REFACING?

Licensed and Insured General Contractor #CBC1253280 Cornerstone Builders of SW Florida, Inc. 

$500

Complete Remodeling | New Countertops | Cabinet Refacing | Dream Kitchens | Luxurious Bathrooms

 
10%OFF REFACING 

READERS RECEIVE

Exceeding ExpectationsSince 1988
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Dr. Jensen Dr. Carr
90 Cypress Way E, Suite 20, 

Naples, FL 34110

239-596-5771

Expeerieencee the Diff ereence

Dentist encourages kids to trade
treats for donation to the troops

For the ninth year, dentist Thomas 
Hale invites young trick-or-treaters to 
bring their unwanted candy to his Smiles 
of Hale office and earn $1 per pound (no 
limit) when they hand it over. Dr. Hale 
in turn donates the sweets to the Harry 
Chapin Food Band and to U.S. military 
troops (along with toothbrushes, tooth-
paste and dental floss).

The annual Halloween candy buy-back 
takes place from 4-6 p.m. Monday, Nov. 
3, at the practice at 9180 Galleria Court. 
For more information, call the office at 
593-0880.

Happy Halloween!
Here are some Halloween happenings 

where kids can collect treats this year:

■ “Track”-or-Treat at Rookery Bay
Rookery Bay National Estuarine 
Research Reserve
300 Tower Road
10 a.m. Friday, Oct. 31
Creepy critters, owl-pellet dissection 

and animal “tracking” in 
costume. $5. Info: Rook-
erybay.org

■ Halloween 
Spooktacular
Fifth Avenue South
4:30-9:30 p.m. 
Friday, Oct. 31
A block party for all 

ages complete with cos-
tume contests for peo-
ple and pets, live music, 
movies and the inaugu-
ral Zombie Dash. Info: 
fifthavenue.com

■ Boo Bash at Waterside Shops
5:30-7:30 p.m. Friday, Oct. 31
Trick-or-treating, stilt walkers, jugglers 

and more. Info: watersideshops.com

■ Halloween in the Park
Riverside Park, Bonita Springs
6-9 p.m. Friday, Oct. 31
Canned food drive, trick-or-treating 

giveaways, bowling and more fun. Info: 
(616) 633-7858

■ Haunted “Gross” House
Collier County Fairgrounds
7-11 p.m. Thursday-Saturday, 
Oct. 30-Nov. 1
Halloween night Oct. 31 also includes 

trunk-or-treating, hayrides and costume 
contests. Info: colliercountyfair.com

■ Ghosts in the Gardena
Everglades Wonder Gardens

27180 Old 41 Road
Bonita Springs
Saturday, Nov. 1

Children’s Halloween activi-
ties in the morning with the price 
of admission. Evening party for 
adults from 5-9 p.m. with live 
entertainment, beer and wine. 

$25. Info: evergladeswondergar-
den.com ■

— Check out our calen-
dar of events on page C6 

for some  Halloween 
parties at restaurants 
and bars around town. 
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 3M & SUNTEK WINDOW TINTING

 HEADLIGHT RESTORATION

 OIL CHANGE

 COMMERCIAL TRUCKS & VANS

 COMMERCIAL ACCOUNTS WELCOME

 FLEET MAINTENANCE

 SENIOR CITIZEN DISCOUNT

 COMPLIMENTARY CONCIERGE SERVICE

100% Guarantee
$5.00
OFF

Any Wash Package

with this ad

239.300.5995
slick-ride.com

facebook.com/slickridenaples
2470 Trade Center way, Naples, FL 34109

Your Ride... Our Pride
CAR WASH & DETAIL CENTER

FREE HAND WASH INSIDE & OUT WITH WINDOW TINT

COMPLETE DETAILING SERVICE FOR YOUR

OPEN HOUSE

FREE SCREENINGS AND EDUCATION:  
LASIK, cataracts, glaucoma, vision

FREE PRIZES AND GIVEAWAYS:  
(3) Kindle Fire HD

 FREE FOOD AND DRINKS

MEET THE DOCTORS 

® ® ®

Managing Principal
PIM Portfolio Manager

Accredited Wealth Management Advisor (sm)
www.crisciprivatewealth.com

Investment and Insurance Products > Not FDIC Insured > No Bank Guarantee > May Lose Money
Investment products and services are offered through Wells Fargo Advisors Financial Network LLC (WFAFN) Member SIPC, a registered broker-dealer and separate non bank affi liate of Wells Fargo & Company. Crisci Private Wealth Management is a separate entity from 
WFAFN. Wells Fargo Advisors Financial Network LLC All rights reserved The views of the attorney are their own views and do not necessarily refl ect the opinion of Wells Fargo Advisors Financial Network or its affi liates. Wells Fargo Advisors is not a legal or tax advisor.

IS YOUR ROOF 
HURRICANE-READY?

Office: (239) 465-2646 | Toll Free: (800) 578-0035 | Fax: (239) 228-5789
2900 Horseshoe Drive South #1100, Naples, Florida 34104

castillaroofing.us

No Questions Asked Guaranteed!

Castilla Roofing is committed to a no fuss experience, making sure that all 
work is completed at the highest level of quality and finished on time with 

a fixed price, which means no hidden “add-ons” at the end of the job.

All Our Roofing Services Come With a
10-Year Guarantee On Our Workmanship

Metal Roofs | Tile Roofs | Shingle Roofs | Slate Roofs | Roof Repair
Skylights | Aluminum Fascia & Gutters | Soffit | Custom Sheet Metal

General Roof Condition
Debris on Roof

Drainage
Physical DamageStructural Deformation

Fascia
Soffit

Flashing
Gutters/Drains

Skylights
Chimneys/Vents

FREE
ROOF
INSPECTION

GET OUT FOR 
A GOOD CAUSE

■ Friends of Rookery Bay and the 
Coastal Conservation Association of Flor-
ida hold the Guardian Anglers Charity 
Fishing Tournament Nov. 7-8. Proceeds 
from the catch-and-release 
event will benefit both 
organizations. Reg-
istration for $100 
includes the Fri-
day evening 
captain’s meet-
ing, cocktail 
party and auc-
tions and raffles 
at the Rookery 
Bay Environmen-
tal Learning Center. 
On Saturday, anglers can 
depart from any location within tourna-
ment boundaries — Gordon’s Pass to 
Lost Man’s River — and return for an 
awards ceremony at Pelican Bend Res-
taurant on Isle of Capri. Tickets for non-
anglers are $10 for Friday evening and $20 
for Saturday. For more information, call 
530-5940 or visit rookerybay.org.

■ The Literacy Council Gulf Coast 
hosts its inaugural Line it Up for Lit-
eracy golf challenge Sunday, Nov. 9, at the 
Bonita Bay Club. The scramble format 
competition takes the best two of four 
balls. Registration for $250 includes lunch 
and an awards ceremony/reception with 
silent auctions. Sign up starting at 11 a.m. 
the day of the event or in advance by call-
ing 676-5202 or going to literacygulfcoast.
com.

■ Harley-Davidson of Naples and 

Florida Sports Park host the 20th annu-
al Bikes for Tykes Charity Event and 
Pistons & Pedals Ride on Sunday, Nov. 
9 at the Florida Sports Park. Attendees 
are requested to donate a child’s bike, 
toy or sports equipment and enjoy a car 

show, motorcycle show, fashion show, 
Pistons and Pedals motorcycle and 
bicycle ride, swap meet and vari-
ous vendors from 10 a.m. to 4 p.m. 
Admission is $5 or free with the 
donation of a bicycle. Registration 
for the ride is the morning of Nov. 

9 at Harley-Davidson of Naples, 3645 
Gateway Lane. For more information, 

visit bikesfortykes.org.

■ The Bonita Springs Area Cham-
ber of Commerce holds its annual golf 
tournament Friday, Nov. 7, at Raptor Bay 
Golf Club. Registration for the four-per-
son scramble is $130 per person or $500 
for a foursome and includes a boxed 
lunch and dinner at Braxton’s at the Hyatt 
Regency Cocont Point Resort & Spa. Sign 
up by Oct. 30 by calling 992-2943.

■ The sixth annual Tour de Taverns 
bicycle poker run starts at 10 a.m. Satur-
day, Nov. 1, on Marco Island. Participat-
ing restaurants are: Snook Inn, Sunset 
Grill, Rookies, CJ’s on the Bay, Crazy 
Flamingo, Old Marco Pub, Marco Speak-
easy and Sand Bar. Free bike rentals from 
Island Bike Shop. $25 for a T-shirt and a 
ride sheet. Proceeds will help 2-year-old 
Harper Stapleton obtain treatment for 
viral encephalitis. For more information, 
send an email to capri.sandbarmarco@
yahoo.com. ■



Devoted to Your
Health Care

Lee Memorial Hospital 
and  

Rehabilitation Hospital
Downtown Fort Myers

Cape Coral Hospital
Cape Coral

Gulf Coast Medical Center
South Fort Myers

HealthPark Medical Center 
and  

Golisano Children’s Hospital
South Fort Myers

www.LeeMemorial.org
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OFFERING A COMPLETE RANGE OF SPECIALTIES

General Dermatology • Skin Cancer • Mohs Micrographic Surgery 
CoolSculpting® Cosmetic Dermatology • Camisa Psoriasis Center 

Laser Treatments • Medical Spa

1-800-591-DERM  |  www.RiverchaseDermatology.com

Multiple Locations for Convenient Care

Now open in Downtown Fort Myers

HEALTHY LIVING
Doctor advises flu shot
for pregnant women

BY JL WATSON

Lee Memorial Health System

There are officially four seasons on 
the calendar, but the fifth — flu season 
— is just as real, though not welcome. 
With the flu season comes the oppor-
tunity to combat this pesky virus with 
a flu shot.

“Everyone age 6 months or older 
should get the flu shot,” says Moham-
mad Ayaz Sadat, M.D., Lee Memo-
rial Health System family medicine 
resident. “Babies up to 6 months of age 
have protection if mom had a flu shot 
during pregnancy.”

While the flu can strike any time of 
the year, now is the time when it hits 
a high number of people. “In tropical 
areas we find that flu is more active in 
fall and winter,” Dr. Sadat says. Preg-
nant women are susceptible to con-
tracting the flu, a situation that makes 
the pregnancy more difficult.

“We encourage pregnant women to 
get the flu shot,” Dr. Sadat says. “Flu 
shots have been given to millions of 
pregnant women over several decades 
and have not been shown to cause 
harm to pregnant women or their 
babies. The shot can be given to a 
pregnant woman in any trimester.”

Flu is more likely to cause severe 
illness in pregnant women than in 
women who are not pregnant, Dr. 

Sadat says. “Changes in the immune 
system, heart and lungs during preg-
nancy make pregnant women more 
prone to severe illness from flu, as well 
as hospitalizations and even death,” he 
says. “Pregnant women with flu also 
have a greater chance for serious prob-
lems for their unborn baby, including 
premature labor and delivery.”

Dr. Sadat stresses the importance of 
pregnant women receiving the shot, 
not the attenuated (weakened) vac-
cine, which is administered as a nasal 
spray. “Once a woman has given birth, 
even if she is breast-feeding, she can 
receive either type of vaccine,” Dr. 

Sadat says. “Remember, the flu shot 
takes two weeks to induce protection 
against flu, so even if you have gotten 
a flu shot, you should avoid contact 
from all those who have active flu-like 
illness.”

Avoiding the flu helps everyone, 
from co-workers to family members 
of all ages. “The flu vaccination can 
keep you from getting sick from flu,” 
Dr. Sadat reminds patients. “Protect-
ing yourself from flu also protects the 
people around you who are more vul-
nerable to serious flu illness.”

Contact your primary care physi-
cian to schedule a flu shot. ■ 

This week I pose a few “What if?” 
questions.

■ What if ours could become the 
healthiest region in the nation within the 
next decade?

■ What if we experienced no severe 
cyclical economic downturns during the 
next decade?

■ What if we outgrew our dependence 
on tourism, retirees, building, agriculture 
and health care and could help everyone 
in Southwest Florida lead longer, hap-
pier, and healthier lives?

■ What if our region could change its 
culture in the coming years much like 
NCH has changed its culture during the 
past 14 years?

Southwest Florida has experienced 
monumental change, from the opening of 
the Tamiami Trail and completion of I-75 
to regionalizing air travel and expanding 
higher educational institutions such as 
Florida Gulf Coast University, Florida 
SouthWestern State College and Hodges 
University.

Now is the time to change the way we 
think, especially about the health and 
wellness of our citizens.

The answer to my “What ifs” lies in 
the Blue Zones Project that has come to 
Collier County at the invitation of the 
NCH Healthcare System and other com-
munity leaders. We have brought the 
Blue Zones Project to Southwest Florida 
to make our region an even healthier, 
happier and vibrant place to live in the 
next decade. 

So what exactly is the Blue Zones 
Project? It’s a community-wide initiative 
designed to make healthy choices easier. 
It encourages sustainable changes in our 
built environment and social networks, 
often suggesting policy changes involv-
ing worksites, schools, restaurants, gro-
cery stores and neighborhoods. People 
living in Blue Zones communities can 
enjoy lower health care costs, improved 
productivity and an overall higher qual-
ity of life as they live, work, learn, wor-
ship and grow.

The program is based on principles 
identified during an eight-year world-
wide longevity study commissioned by 

What if Collier
could become
a Blue Zone?

The David Lawrence Center partners 
with the International Mental Health 
Research Organization to host the Sound 
Minds Music Festival & Mental Health 
Symposium on Saturday, Nov. 15, at Naples 
Botanical Garden. The 
Naples Children & Educa-
tion Foundation is a spon-
sor.

Sound Minds is modeled 
after IMHRO’s success-
ful Music Festival for Brain 
Health that has taken place 
every year for the past 20 
years at Staglin Family Vineyard in Napa 
Valley.

The inaugural Naples symposium will 
be from 1-3 p.m. and will feature nation-
ally renowned scientists, local experts and 
mental-health advocates for early detec-
tion and intervention of brain disorders. 
Attendees will learn how to recognize early 

signs of mental illness in youth and improve 
patients’ outcomes.

Speakers include: Carrie Bearden, Ph.D, 
professor in the departments of psychiatry 
and biobehavioral sciences and psychology 

at UCLA; Scott Russo, Ph.D., 
assistant professor of neuro-
science at the Icahn School 
of Medicine at Mount Sinai; 
Scott Haltzman, senior psy-
chiatrist, outpatient medi-
cal services, at the David 
Lawrence Center; and Bran-
don Staglin, mental-health 

advocate/consumer and director of market-
ing communications for both IMHRO and 
the Staglin Family Vineyard. FOX4 News 
anchor Patrick Nolan will emcee and mod-
erate a question-and-answer session.

After the symposium, ticketholders will 
enjoy a private reception, wine tasting and 
concert at 3 p.m. with performances by local 

artists Alex Dean, Chloe and John Bowlin. 
Tickets are $125. VIP admission for $1,000 

includes dinner at Windstar on Naples Bay 
with wine pairings from the Staglin Family 
Vineyard. Sponsorship packages are avail-
able.

Proceeds from sponsorships and ticket 
sales will allow the symposium portion of 
the event to be free to the public and help 
spread awareness to students, mental-health 
and health care practitioners, concerned cit-
izens, consumers and supporters. Addition-
ally, proceeds also will be shared between 
David Lawrence Center and IMHRO to 
provide mental-health and substance-abuse 
services to the community and fund neuro-
psychiatric research initiatives. 

The symposium is open to the public, but 
registration is required. Tickets are required 
for the concert and dinner. Call the David 
Lawrence Foundation at 304-3505 or visit 
davidlawrencecenter.org. ■

Sound minds are the focus of symposium and concert

allenWEISS
allen.weiss@nchmd.org

SEE WEISS, A29 
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®

844-749-2363
www.SixBends.com | www.SixBendsHD.com

GRAND
OPENING
Nov. 8 & 9
· Demo Rides on all  
New 2015 Models  
Available Both Days

·  Live Music including 
Grayson Rogers Band 
Sunday from 12–4 PM

·  Food and Drinks

· Antique Motorcycles, 
Corvettes & Muscle  
Car Display

·  Family Fun Sunday!

9501 THUNDER ROAD, FORT MYERS
LOCATED OFF I-75, EXIT 131 DANIELS PARKWAY, SOUTHEAST CORNER

FORT MYERS'
NEWEST HANGOUT
At Six Bends™ we believe in freedom and 
individuality, the open road, a calling to experience 
life, not just live it. 

It’s a place unlike any other, a place to visit during 
the week, to take in a concert or just relax by �e 
Pit. A place to hang your helmet and recharge with 
friends. Six Bends is your place. With weekly live 
entertainment on Wednesdays and Sundays, and 
special performances at Top Rocker Field, there’s  
so much to experience.

This is Six Bends and this is your life. Won’t you join us?
Call Us For A FREE ESTIMATE

239-357-1177
Licensed, Insured, Bonded and Locally Owned

CleanGreenNaples.com

FOR DETAILS ON 
OUR SERVICES, VISIT US AT

Customized cleaning 
packages available.

Weekly/monthly 
agreement discounts. 

Hazelden at Naples, part of the Hazelden 
Betty Ford Foundation, hosts “Grit & Grace: 
A Professional Symposium on Women and 
Addiction” from 8 a.m. to 4 p.m. Saturday, 
Dec. 6, at the Hyatt Regency Coconut Point 
in Bonita Springs. Presentations include:

■ “A Woman’s Guide to Recovery” by 
Brenda Iliff, executive director of Hazelden 
at Naples.

■ “The Graceful Lessons of Betty Ford” 
by Dr. Harry Haroutunian, physician direc-
tor of residential treatment at the Betty 
Ford Center. An author and an internation-
ally known speaker on addictive disease 
and its treatment, Dr. Haroutunian devel-
oped the popular Recovery 101 lecture 
series.

■ “The Intersection of Trauma and 
Addiction in Women” by Dr. Laura Fer-
guson, medical director of Hazelden at 
Springbrook, Ore. Dr. Ferguson has exper-
tise in the treatment of co-occurring addic-

tion with trauma.
■ “Healing from Depression: 8 Keys to 

Recover and Thrive” by Gayathri Ram-
prasad, founder and president of ASHA 
International, a nonprofit organization pro-
moting personal, organizational and com-
munity wellness. Ms. Ramprasad is the 
author of “Shadows in the Sun: Healing 
from Depression and Finding the Light 
Within.”

■ “The Recovering Body” by Jennifer 
Matesa, an award-winning journalist, blog-
ger) and author of three books of non-
fiction, including the new release, “The 
Recovering Body: Physical and Spiritual 
Fitness for Living Clean and Sober.”

Registration is $245. Attendees will 
receive copies of bestselling books 
authored by the presenters. Continuing 
education credits are available for profes-
sionals. Sign up by calling 659-2340 or visit-
ing hazelden.org.  ■

‘Grit & Grace’ examines                 
women and addiction

National Geographic and detailed in the 
New York Times bestseller “The Blue 
Zones: Lessons for Living Longer from 
the People Who’ve Lived the Longest,” 
by Dan Buettner. Basically, Mr. Buettner 
identified areas where people live mea-
surably longer and in good health and 
learned that the secret to their longevity 
lies not in diets or exercise but in creat-
ing the right surroundings and support-
ing social networks.

During the next several months, you 
will hear a lot more about the Blue 

Zones Project and our concerted com-
munity effort to enhance the wellness 
and well being of our citizens. Well-
being is a measure of a person’s overall 
physical, social and emotional health. A 
higher level of well being leads to lower 
health care costs, higher productiv-
ity and increased economic vitality, and 
offers benefits for everybody. 

Working together to make our region 
a Blue Zone will enable us to respond to 
those “What if” questions with the kind 
of affirmative answers that will help all 
of us live longer, happier and healthier 
lives. ■

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System. ■

WEISS
From page A28
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Donations welcome!
Furniture, clothing, books, 

accessories, home decór items 
in great condition appreciated

Store Hours: Mon - Sat, 10 AM - 4 PM

Pack-up/pick-up service available call 239.213.0614

Furniture, home decor, clothing, 
accessories, books & more!

Treasures 
Resale Shop

3601 Tamiami Trail N. 

Sales benefit the services of Avow

Saturday, Nov 1st

Come join the 
Holiday Fun! 

Holiday 
Boutique

Seasonal Gift Items 
Holiday Decorations 

Ornaments
           

       Complimentary 
             Refreshments

Gulfshore Sedan
Naples to RSW 

Airport Transfers
$60.00

Call Dayle
239.595.7853

Airport 
TRANSFERS

BY DR. MARTY BECKER
Universal Uclick

If you’re online, you’ve seen them: 
the social media rumors, emails or blog 
posts claiming that particular products 
are hazardous to a pet’s health. Wheth-
er we’re talking foods, treats, cleaning 
products or pharmaceuticals, there are 
likely stories floating around that one or 
another of them causes illness or death. 

They sound alarming. But are they true? 
The Internet is wonderful, but not every-
thing you read on it is fair or even factual. 
Heck, I read things about myself on the 
Internet all the time that aren’t true. 

How can you know if what you’re 
reading is accurate? We have some 
advice and sources that will help you 
separate fact from fiction. So forget the 
panic: Here are five ways to avoid the 
spin and get the real skinny.

■ Go to the source. By law, drug 
manufacturers must report all potential 
adverse effects to the Food and Drug 
Administration. The FDA defines an 
adverse drug experience as any unfavor-
able or unintended reaction after a drug 
is administered, whether or not that 
reaction is believed to be related to the 
product and whether or not the drug was 
given as instructed on the label. You can 
find adverse drug experience reports for 
veterinary drugs online at www.fda.gov.

“Each pharmaceutical company is 
required to conduct a thorough inves-
tigation of all adverse events,” says my 
colleague Michael Dryden, professor of 

veterinary parasitology at Kansas State 
University College of Veterinary Medi-
cine. “In these investigations, all rel-
evant information is obtained, such as 
the medical history of the animal, clini-
cal pathology reports, toxicological data 
for the product, necropsy reports and 
any other available information. This 
information is used to help determine 
the likelihood that a product is linked to 
the reported event in the patient.”

■ Contact the company directly. 
Most manufacturers provide a toll-free 
number on their packaging. In fact, food 
manufacturers are required to provide 
contact information on the label. Ask what 
is being done to investigate the situation.

■ Go to neutral fact-checking sites. 
Neutral sites aren’t associated with or 
supported by manufacturers, and their 
only goal is to seek the truth. You might 
say that they don’t have a dog in this hunt. 
These independent sites present evidence 
and facts to verify or debunk all kinds of 

rumors. They look for confirmation from 
authoritative sources and list their refer-
ences. Reputable sites that often address 
pet-related e-rumors include snopes.com 
and truthorfiction.com. 

■ Don’t confuse correlation with 
causation. In other words, coincidence 
happens. Here’s what my colleague Tony 
Johnson, DVM, an emergency medicine 
and critical-care specialist, has to say 
about that:

“If a dog or cat is diagnosed with an 
infection or cancer or organ failure, and 
the owner had used a certain product in 
the preceding days or weeks, it’s human 
nature to want to associate something 
new with the outcome. It looks bad, but 
there’s not necessarily any correlation.”

For more about how to distinguish 
between correlation and causation, 
especially in the context of science and 
health, take a look at George Mason 
University’s website stats.org, which 
addresses the subject in a way that’s 
easy to understand.

■ Talk to your veterinarian. Your 
pets’ veterinarian is trained in looking 
at data and has experience with many 
different pets and the products made 
for them. There’s no doubt that adverse 
drug events can occur, especially in 
pets with underlying health conditions 
or other unknown causes of sensitivity, 
and that foods or other products can 
become contaminated. When you have 
concerns, your veterinarian is the best 
person to help you sort out reality from 
rumor and science from spin. ■

Before becoming alarmed by what you read 
online, get a reality check to make sure the 
information isn’t misleading, or just plain wrong.

PET TALES
True or false?

How to find the facts when you encounter Internet rumors

Pets of the Week
>> Asher is a 
handsome, 1-year-old 
domestic shorthair 
who loves to give and 
receive affection.

>> Jenny is a 
6-month-old rat ter-
rier mix who weighs 
a little more than 4 
pounds. She’s happy, 
friendly and ready for 
training.

>> Momma Kat is 
a 7-year-old domestic 
shorthair with a 
luxurious coat and 
bright yellow eyes. 
She loves to play and 
be petted. Because of 
her age, her adoption 
is free to a qualifi ed 
senior citizen and 
includes a complete 
care package.

>> Parker is a 
1-year-old rat terrier 
who weighs about 14 
pounds. Friendly and 
fun, he loves to go on 
walks. 

To adopt or foster a pet
This week’s pets are from Collier County 
Domestic Animal Services. Adoption fees 
for cats are $60 and dogs are $85 and include 
sterilization surgery, vaccinations, pet license, ID 
microchip and a bag of food. Visit DAS at 7610 
Davis Blvd. from 11 a.m.-6 p.m. Monday-Satur-
day. For more information, call 252-7387 or visit 
colliergov.net/pets.

Well, it takes a lot more than a mask. MINI is agility. 
MINI is performance. MINI is individuality. MINI is a 

celebration of life. MINI is RAD, ROCKIN’ FUN! Get right 
down to MINI of Fort Myers. We will spirit you away! 

CALL TO MAKE AN APPOINTMENT 
888-560-1657

13880 S. Tamiami Trail Ft. Myers 33912 
on 41 South of Daniels Pkwy

www.miniofftmyers.com OF FORT MYERS

BRING IN THIS AD AND RECEIVE
 $150 OFF ANY IN STOCK MINI!

WANT TO BE A MINI 
COOPER FOR 

WHAT’S IN YOUR TREAT BAG?
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Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.

HEATER SALE

BELIZE POOL & SPA
239.599.5666 belizepool@gmail.com

NEW CONSTRUCTION 
AND RENOVATION

GAS HEATER
Propane 250,000 BTU 
Pool Heater $1,995

HEAT PUMP
Built Right 100,000 BTU 
7-Year Warranty $2,795

Salt Systems 
From $695

We have just acquired a 
truckload of heaters. 

We also carry the brands 
you are looking for.

Installation and 
service is available 

for any heater. 
CALL TODAY!

24-HOUR SERVICE: 239.438.6918

THE DIVA DIARIES
There’s something about Renee …

If you were within a stone’s throw of 
the Internet last week, or if you happened 
to stroll past a television or even glance 
at a magazine in the checkout line, then 
you are fully aware that a good part of 
the world momentarily lost their minds 
when Academy Award-winning actress 
Renee Zellweger showed up at a red car-
pet event in Hollywood with a new face.

Like many of you, I was rather shocked 
at her appearance — and not, mind you, 
because she looked bad, because truly, 
both of her faces, the old one and the 
new one, are quite lovely. I was shocked 
because she was unrecognizable. I mean, 
yes, if you squinted your eyes, concen-
trated really hard and stared at her pic-
ture long enough, you could sort of see a 
resemblance. Like, if Renee had a cousin 
named Heather, this new face might look 
like Heather.

Wondering if I was the only one who 
noticed, I posted a link with photos of 
Renee’s new face on my Facebook page. 
Almost 100 of my equally kerfluffled 
friends commented with remarks rang-
ing from “OMG!” to “Noooooo!” and 
“Whyyyyyy!?” And then there were a few 
who made us all feel terrible by pointing 
out that Renee’s new face looks fabu-
lous and that we shouldn’t judge or be 
mean-spirited — which I totally get, but 
there was no judgment on my part, just 

surprise.
And I think the surprise is warrant-

ed. I mean, if your husband or wife or 
best friend showed up one day with 
a new face, would you be expected to 
ignore it and carry on because screaming 
“Where’d your face go??!!” would be all 
judgy and mean?

Since the Renee “Face-Gate” contro-
versy, I’ve come across a myriad of arti-
cles, essays and blogs about how we 
should be focusing not on the actress’ 
new face, but on her talent and heart 
and charm and all, and that by express-
ing shock over her new face we’re being 
shallow. But, see, that’s just the thing: 
Renee’s talent and heart and charm are 
why we feel like we’re on a first-name 
basis with her. She’s the plucky single 

mom in “Jerry Maguire,” she’s the lovable 
and relatable Bridget Jones and she’s the 
cute and clever Roxie Hart in “Chicago.” 
As the movie-going public, we recognize 
these characters and more because they 
all have Renee’s old face.

I noticed, via Facebook, that my young-
er friends in their 20s were having a 
harder time with the change than the 
rest of us. One even bemoaned, “I grew 
up watching your face, Renee. Why’d 
you change!?” as if Renee could hear her 
plea. That’s when it occurred to me that 
we, especially the millennials among us, 
haven’t really seen the faces of celeb-
rities change. With Botox, fillers, nips 
and tucks, actual aging barely happens 
anymore. For instance, her face has lost 
some baby fat, but Nicole Kidman looks 

the same now as she did 25 years ago 
in “Days of Thunder.” Same with San-
dra Bullock: She looks exactly the same 
— only tighter.

Of course, there’s huge pressure on 
actors and actresses to maintain their 
same, easily recognizable faces — because 
when they change, we notice. Even when 
Jennifer Lawrence dyes her hair dark for 
a film or Brad Pitt grows a scraggly mous-
tache for a role, we notice. We comment. 
We wage an opinion.

Actors can toil away on the stage, loving 
their craft and never having to worry about 
flashbulbs popping on the red carpet, but 
there seems to be a trade-off when you 
become a movie star. Part of the good about 
that trade-off is that we notice the way a 
star looks; and part of the bad is that we 
notice the way a star looks.

Some 600-kajillion plastic surgeons on 
the Internet weighed in on Renee’s new 
face and came to the collective conclu-
sion (even though none of them have 
actually met her) that the lady has aged, 
lost a bit of weight, likely had her eyes 
done and possibly had some injections 
and fillers. And while I’m sure we’ll all 
get used to her new face, it’s perfectly 
natural to notice that it’s not her old face. 

When I was just a wee diva, I dreamt 
of fame and fortune and red carpets 
and Oscars. But as time has gone by, I’m 
not sure all the ruckus would have been 
worth it — besides, I’m deathly afraid of 
needles. ■ 

— Ciao for now, my lovelies! Stay 
tuned for another divalicious diary entry 
next week …

stephanieDAVIS 
sdavis@floridaweekly.com

Discussions about Renee Zellweger’s before and after looks have dominated the Internet.
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Serving Naples the finest 
products for over 70 years.

FREE 
Monkey Bay Sauvignon Blanc 

750 ML

FREE
San Marzano Tomatoes 28 OZ can

assorted varieties



2777 Tamiami Trail North, Naples, Florida 34103  •  239.261.home (4663) •  www.clivedaniel.com

Award • Winning • Design
Clive Daniel Home

Sand Dollar 2013 Winner! Susan Petril & Wilfredo Gonzalas

Best Interior Design of the Year 
Foresite Custom Homes

Sand Dollar Award Winner! 

Best Showroom • 2012 • 2013 • 2014 
Clive Daniel Home

Sand Dollar 2014 Award Winner! Susan Petril

Best Interior Design, Best Custom Detail 
Stock Development

Sand Dollar 2014 Award Winner! Kelley Bridwell

Best Interior Design of the Year 
Mustique

CLIVE DANIEL
HOME

CD
2014 Winner of

27 Awards

for design excellence 

including

Best Showroom 

for 3 years in a row!

Check out some
really cool stuff on 
Instagram @ 
Clivedanielhm
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Experience Counts. Expertise Sells.

luxee x c l u s i v e l y

Port Royal to Bonita Beach, The Bua Bell Group 
brings over 28 combined years of experience serving 
the luxury market of Naples.

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Verona at Mediterra   $3.925 Million
16971 Verona Lane

Port Royal   $5.950 Million
870 Nelsons Walk
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Real estate agents are hungry for time. 
Their workdays pass as they pivot from 
one technology tool to the next, wran-
gling websites, apps and plug-ins to stay 
on top of the market, pitch sales and close 
deals.

A Realtor juggling act may look like 
this: Sign on to a CMS (Content Manage-
ment System) to manage their websites. 
Turn to Google AdWords or Zillow to 
chase down generated leads. Send indi-
vidual emails through servers such as 
Gmail. Send mass emails through appli-
cations such as MailChimp. Feed listing 
updates to prospects through MLS (Mul-
tiple Listing Service) or IDX (Internet 

Data Exchange) systems. Cultivate client 
relationships through a CRM (Customer 
Relationship Manager) such as Nutshell, 
Salesforce or Top Producer. Store con-
tracts on hard drives or up in the cloud 
through Dropbox or Google Drive … the 
technology menagerie goes on and on.

A Southwest Florida-born technology 
called REfindly looks to revolutionize 
real estate by giving all of these tasks one 
home, one system where agents can gen-
erate, engage and convert sales, affording 
them the gift of time, so they can sell 
more. Some Realtors and technologists 
say it’s the only system they know that 
encompasses everything. Like with any 
new product, its challenge will be to dem-
onstrate its unique abilities in a market 
already saturated with software solutions.

The brainchild of 
tech innovator Ryan 
Tremblay, REfind-
ly technology, as in 
“Real Estate RE cre-
ated,” aligns a CRM 
service with an IDX 
service. Soon as a lead 
enters the system, 
email or text alerts go 

out to the agent. The 
CRM nurtures communication between 
the two. The IDX enables users to search 
properties. Indexed by Google, it steers 
traffic to the agent or brokerage to stir up 
more leads. 

Listings are refreshed twice an hour. 

Tools of the trade have become more technologically advanced

Revving up real estate
BY ATHENA PONUSHIS
aponushis@fl oridaweekly.com

SEE REVVING, B5 

TREMBLAY
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CHRISTOPHER A. BRAUN
b r o k e r - a s s o c i a t e ,  c r s

EXPERT REPRESENTATION IN NAPLES SINCE 1984

C O M P A N Y W I D E  D O W N I N G  F R Y E  R E A L T O R  I N  2 0 1 1  &  2 0 1 31#

All the reasons Olde Naples is so highly desired and 
sought after: a short 3 block stroll to the beach and 
an even shorter 1 block stroll to 5th Avenue South.  
10’+ ceilings, attached 2-car garage, 3 bedrooms + 
den with 3 full baths plus half bath and over 2,500 
square feet of air conditioned living space all on the 
same level.  $1,895,000

Residence is situated upon a sunny southern facing 1.25 acre lakefront site.  Over 6,500 square feet of air 
conditioned living space ready for your Naples lifestyle.  5 ensuite bedrooms with full bathrooms, study, formal 
dining room, large family room and 5-car garage.  Every lifestyle is well suited to this home … you name it … 
this residence delivers!  $3,395,000

Fully and gorgeously renovated, long range views of the Gulf of Mexico or Moorings Bay from every room, 
full amenities include beachfront beach access, direct Gulf access boating & slips, tennis, security, and 
more.  3 bedrooms, 2 baths, private attached garage, impact glass throughout.  Stunning and move-in 
ready in every way.  $1,649,000

When you are thinking of spreading out do not 
miss this sunny home with 5 bedrooms and 4 full 
bathrooms plus half bath. 2+ acres, 2003 construction, 
impact glass windows and doors, high ceilings, 3-car 
garage and additional detached 2-car garage with 
12’ doors for outdoor and recreational enthusiasts. 
Terrific privacy and design.  $1,495,000

Lives just like your own private beach house! Walk 
right out to the beach from youra own large and 
private lanai that directly faces the Gulf and the 
beach.  This renovated 3 bedroom 2 full bathrooms 
plus half bath residence on Vanderbilt beach lives 
big.  Amazing views, ready to move into. Private 
garage.  $1,850,000

Truly the best of the best … have every amenity with 
beach, boat docks, tennis, pools and … views!!  This 
3 bedroom 3.5 bath residence has favored southern 
exposure.  Wake up in your master suite overlooking 
uninterrupted direct views of Doctors Pass and the 
Gulf of Mexico each day.  Lots of light and terrific 
floor plan.  $1,095,000

Walk To Beach Home & AcreageBeachfront Jewel beach & boating

pendin
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idyllic & picturesque views and more views
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End of the equity market’s happy story hard to predict

The equity markets have been telling 
a largely cheerful story for the past five 
years. There have been some hiccups 
along the way … but not too many. After 
five years and seven months of an equity 
bull market, investors are now scratching 
their heads. They are wondering what 
comes next: more of a bear or resumption 
of a bull equity market? 

Many equity and bond investors have 
stayed the course through several years. 
They have benefited from the world cen-
tral banks’ many aggressive steps to lower 
rates/keep rates low. These investors will 
go through some mental wrangling, but, 
as these investors are accustomed to the 
Federal Reserve’s and other central banks’ 
prior curative actions, they are inclined to 
side with the power of these banks, par-
ticularly the Fed, to fix any future market 
and future economic ills. 

“Don’t fight the Fed!” is a classic 50 
year-plus investment expression. In the 
current case, it begs the question, “What 
is the Fed to do next?” 

The Fed has been planning to end 
its purchases of longer-term U.S. gov-
ernment debt. The several programs of 
Quantitative Easings have collectively 
been a gargantuan monetary program; 
the Fed has purchased trillions of U.S. 

government debt. There is little invest-
ment banter about the end of the QE 
program. The reason that the end of 
QE government bind purchases is 
being ignored is: 1) Many investors do 
not believe that these programs were 
important to the financial markets, 
both in the market valuation of debt 
or equities. 2) Everyone is focused on 
the Fed funds rate (the rate of interest 
charged by the Fed to member banks). 
They want to know the when and how 
much this rate might increase. 

So, when that end of QE does come, it 
will be interesting to see how the markets 
respond — particularly the bond market. 
When QE ends, will rates immediately 
jump higher and bonds loose value? Will 
equities loose value? 

Equity investors often think that the 
world revolves around the equity market, 
as it makes the headlines and captures 
much of the jabberwocky of cable news 
programs. But in fact, the worlds’ financial 
markets, including equity markets, revolve 
around the global debt markets. That’s 
simply due to the sheer size of the debt 
market and that the cost of capital impacts 
the bottom-line profits of corporations. 

“The stats show that the total size of 
the world stock market capitalizations 
closed 2013 at $54.6 trillion, which was 
only 25 percent of the total world market 
capitalization — the rest being bonds. 
The bond market is larger than the stock 
market for various reasons. Whereas only 
corporations issue stocks, governments 
and corporations both issue fixed income 
securities. The U.S. Treasury is the larg-

est issuer of bonds worldwide.” (Martin 
Armstrong’s Blog, Oct. 22, 2014) 

Mr. Armstrong is rightly concerned 
that a rise in interest rates will end the 
bond bull market and may result in the 
“popping” of a global bond bubble. It is 
the opinion of many that the sovereign 
debt crisis has not gone away, has not 
been solved, and will ultimately return to 
a crisis state in the respective countries’ 
government debt markets. So two fac-
tors weigh heavily on the fate of bonds: 
possible increase in rates by the Fed and 
governmental bind crisis brewed across 
the Atlantic. 

Sometimes equity markets can take a 
huge hit and the economy can continue 
without a depression. Just take a look at 
Japan’s correction, which took 81 percent 
off the peak valuation for the Nikkei 225 
(Dec. 29, 1989 to March 10, 2009). Take 
a look at China. The Shanghai Compos-
ite Index is still down 62 percent from 
its 2007 peak, but the Chinese economy 
has continued to grow at very high rates, 
often above 7 percent since 2007. How 
could such equity drops not have caused a 

depression? Because the bull market in 
bonds was still intact and these coun-
tries and their corporations could still 
borrow money and grow their way out 
of their market ills. 

But a huge drop in the bond mar-
ket can cause a depression. It is Mr, 
Armstrong’s position that the 1929 and 
ensuing years’ drop in bond valua-
tions created the Depression. Clearly it 
would have been rough sledding with 
just a collapsed equity market. But an 

economy can find its way out of a crest-
fallen equity market if there is availability 
of capital and reasonable cost of capital. 

No one knows the future, the past 
never exactly repeats itself and this pres-
ent is so unlike the past that there would 
be no way to connect prior economic dots 
of information that predict the future. We 
have never had a set of circumstances as 
we currently have. 

Investors should talk to their advisers 
and figure some strategies to withstand 
a bond bear market. It might be that your 
advisor will create a “laddered” portfolio 
of differing maturities. But you will still 
have to decide if you want that laddered 
portfolio to be in government bonds, cor-
porate bonds, mortgages or bank CDs, etc. 

We just do not know the last chapter 
of this current economic cycle and you 
should prepare yourself for a variety of 
market changes. ■

— Jeannette Showalter, CFA is a market 
specialist with Worldwide Futures Sys-
tems. Follow her on Twitter @rohnshowal-
ter and on Linkedin.

g
m
p
Q
b
n
i

jeannette SHOWALTER, CFA
showalter@wwfsystems.com
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wood, Fla.; Weston Hills Country Club 
in Weston; Eden Roc Resort & Spa in 
Miami Beach; and Emerald Hills Coun-
try Club in Hollywood, Fla. At LaPlaya 
he is responsible for all food operations 
for the club, including member dining 
as well as special events, training and 
supervision of food and beverage staff 
and creation and implementation of 
new club dining menus.

 Education

Col. Bartholomew 
Weiss, vice athletic 
director at the U.S. 
Air Force Academy 
in Colorado, has been 
named Community 
School of Naples’ first 
director of athletic 
operations. A Naples 
native and graduate of 
Naples High School, Col. Weiss will 
assume his new position in January.

 Law

Kelly Lyon Davis, an attorney in the 
Naples office of the national law firm of 
Quarles & Brady LLP, has been admit-
ted as a partner of the firm. Ms. Davis 
practices in the labor and employment 
practice group, providing advice and 
counsel to and representing employers 
in defense of workplace-related litiga-
tion. She serves a vice president of 
the Collier County Women’s Bar Asso-
ciation. She holds a bachelor’s degree 
from Pennsylvania State University and 
earned her J.D. from the University of 
Florida Levin College of Law.

 Professional Development

Kirsten O’Donnell and Fred Rich-
ards of Goodwill Industries of South-
west Florida have graduated recently 
from the Goodwill Industries Inter-
national senior leader program. Ms. 
O’Donnell is the nonprofit organiza-
tion’s director of public relations and 
marketing. Mr. Richards is vice presi-
dent of community support services.

 Recreation

Joe Allinder has been named head golf 
professional at Imperial Golf Club. Mr. 
Allinder was first assistant golf profes-
sional at the club from 1994 to 1999 before 
taking the role of head golf professional 
at Highland Woods Golf & Country Club 
in Bonita Springs. For the past 12 years he 
has been head golf professional at Spring 
Run Golf Club. In his new role, he will 
plan, promote and direct all golf activities; 
manage the pro shop; provide golf lessons 
and conduct special golf clinics; organize 
and conduct all club tournaments and 
charity endeavors and represent the club 
in area professional events. He holds a 
bachelor’s degree in management from 
the University of South Alabama and 
became a PGA member in 1993. ■

 New Location

Naples-based ITZ Studios has 
acquired a 30,000-square-foot film and 
television production studio in Seaucus, 
N.J., for national film and television 
projects produced by ITZ. The former 
headquarters of Univision, the studio 
was most recently home to the reality 
television series “Cake Boss.” ITZ co-
founder Frank Monti will oversee the 
new production facilities and is respon-
sible for booking additional client work 
from both ITZ clients and outside pro-
duction company work product.

XLR8 Naples, the home of Power 
Plate Technology for personal training, 
weight loss, health management and 
fitness coaching, has moved into new 
space in Park Shore Shopping Center at 
3619 Tamiami Trail N.

 New Partnership

Joel Kessler of Naples-based Joel 
Kessler Strategic Services and Andrea 
Nierenberg of New York City- and Sara-
sota-based Nierenberg Consulting Group 
have partnered in a subsidiary company, 
Strategic Sales Solutions, to coach busi-
ness executives and salespeople in sales 
techniques and networking.

 Board Appointments

Adria Starkey, Col-
lier County president 
for FineMark National 
Bank and Trust Com-
pany, has joined the 
board of directors for 
Healthcare Network of 
Southwest Florida. Ms. 
Starkey holds a degree 
in finance from the 
University of Florida and has done post-
graduate work at Florida International 
University, University of Miami and the 
University of North Carolina. With three 
decades of experience in financial ser-
vices, she has held executive positions 
at major banking institutions including 
Regional President of Wachovia National 
Bank (Wells Fargo) and Northern Trust.

The 2014-15 board of directors for the 
Membership Directors’ Association of 
Southwest Florida is as follows: Melissa 
Hansen, The Club at Olde Cypress, pres-
ident; Jennie Taylor, Quail West, vice 
president; Donald Sawin, Imperial Golf 
Club, treasurer; Alesia Galuppo, Bear’s 
Paw Country Club, secretary; Renee 
Easley, Windstar on Naples Bay, public 
relations chair; Danita Osborn, Shadow 
Wood Country Club, website and com-

munications chair; Daniela Jacob, The 
Commons Club at The Brooks, member-
ship chair; and Melody Kappauf, Island 
Country Club, past president (ex-officio). 
The MDASF represents more than 60 
golf clubs, country clubs and yacht clubs.

 

 Hospitality

Casey Cook has 
been named club-
house manager at Bay 
Colony Golf Club. For 
the past eight years, 
Ms. Cook worked 
at Cherokee Town 
and Country Club in 
Atlanta. She earned a 
bachelor’s degree in 
hospitality management from the Uni-
versity of Alabama and worked for two 
years at Northriver Yacht Club in Tus-
caloosa, Ala., before taking the food and 
beverage manager position at Sandestin 
Golf and Beach Resort in Destin. 

Lindsay Plantier, 
catering and confer-
ence services manager 
at the Naples Beach 
Hotel & Golf Club, 
received the Industry 
Award for the Naples 
chapter of the National 
Association of Wed-
ding Professionals at 
the NAWP annual national conference 
held recently in West Palm Beach. Ms. 
Plantier was honored for her commitment 
to the chapter board as well as for her 
volunteerism, initiative, follow-through 
with the Naples chapter’s projects, and 
for keeping attendees engaged with new 
trends and ideas. 

Melissa Read, 
senior catering and 
conference services 
manager at the Naples 
Beach Hotel & Golf 
Club, received the 
Leadership Award for 
the Naples chapter of 
the National Associa-
tion of Wedding Pro-
fessionals at the NAWP annual national 
conference held recently in West Palm 
Beach. Ms. Read was honored for her 
contributions toward making the orga-
nization stronger and for helping out 
wherever needed.

Richard Brown has been named club 
chef at LaPlaya Beach & Golf Club. Chef 
Brown’s culinary career spans 20 years 
and includes several chef positions at 
resorts and clubs including Hard Rock 
Hotel & Casino in Tampa and Holly-

M-F 8-5 and Sat 8-12 
2240 Davis Blvd., Naples, FL 34104

Complete Collision Repair 
24 Hour Towing 

Rentals

Mention our ad in Florida Weekly 
and get  a rental car 
UP TO 3 DAYS FREE.
(with collision repair services)

239-775-6860 
www.economybodyshop.com 

economybodyshop@aol.com
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STARKEY

ON THE MOVE

We are a direct lender offering the following loan products:
Conventional  FHA  VA  USDA  Florida Bond  HomePath

Let our experienced loan offi cers place 
you in the very best loan product 

that suits your needs. 

ARE YOU LOOKING TO PURCHASE 
OR REFINANCE A HOME?

THE OFFICES AT MERCATO
9118 STRADA PLACE, #8105, NAPLES, FL 34108  239-596-0500

INTERNATIONAL CENTER
6804 PORTO FINO CIRCLE, #E-2, FORT MYERS, FL 33912

239-434-0300  www.aemc.cc
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SW Florida ’s 

Fastest Growing 

Mortgage Bank!



B4    BUSINESS    WEEK OF OCT. 30-NOV. 5, 2014 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

If someone keeps coming back to the 
site, visiting the same property, the sys-
tem sends a message to the individual, 
‘Noticed your interest in this property. 
Would you like to know more?’ The 
system creates a task for an agent to 
call a prospect, should three emails go 
unopened. 

Mr. Tremblay says all the parts were 
built to interact, to work together, to 
click, to make better agents, save them 
from the grunt work, help them make 
more sales and give them an after-hours 
life, keeping activities transparent for 
brokers, all while keeping in touch with 
the consumer, the home buyer, who may 
be making the most important invest-
ment of his or her life.

“Our focus was to 
bring a tech solu-
tion to the real estate 
market, a complete 
solution,” Mr. Trem-
blay says. 

REfindly works 
side-by-side with Lu 
Doan, CEO of Agent 
Shield, a service that 
brings real estate 
agents and develop-
ers together to mar-
ket and sell new con-
struction homes; and 
Jason Dolle, presi-
dent of Testimonial 
Tree, a service that 
curates consumer 
testimonials online 
to leverage business. 

The tech collective has formed Sunset 
Coast Technology Consortium, a group 
dedicated to promoting the ingenuity of 
local tech firms.

The group says REfindly’s debut was a 
hit at the Florida Association of Realtors 
conference. “We had two iMac comput-
ers to demonstrate the software, but so 
many people wanted to see the technol-
ogy we had to deploy additional lap-
tops to respond to demand,” says Mat-
thew Crowson, REfindly data scientist. 
“People were literally lined up. We had 
to start making reservations. After two 
days of non-stop demonstrations to rep-
resentatives from more than 100 compa-
nies, there were still people wanting a 
demonstration.”

Deals were signed at and after the 
state conference. Next up: the company 
heads to the National Association of 
Realtors conference taking place this 
November in New Orleans. 

Real-world implementation 
Tiffany McQuaid, broker and owner of 

McQuaid & Company Real Estates Ser-

vices in Naples, will be at the national 
event. She attends every year to keep up 
with changes in the industry. She sees 
technology as necessary, but fears too 
many automated advances might lose 
the vital relationship between agent and 
client.

“I know technology is where the world 
is going, but I still think people like 
people,” Ms. McQuaid says.

She points to self-checkout aisles as an 
analogy: Technology replaced the clerk, 
but these aisles are not wildly popular 
because people still want to interact 
with people.

Ms. McQuaid has not seen REfindly 
technology and cannot speak to how it 
differs from appFiles, the technology 
her business uses to manage paperwork, 
emails and client relations.

Jerry Hawes, a broker doing business 
in Broward County and South Palm 
Beach County, has hired the REfind-
ly team to build his website, believing 
accessibility to information in the age of 
information will make a difference for 
his business, Hawes Real Estate. 

“I anticipate a user-friendly interface 
that will allow people to easily search for 
homes in the areas they desire without 
having to muddle through some of the 
larger search engines,” he says. “I truly 
believe the user-friendly site is going to 

be the difference in setting apart suc-
cessful real estate brokerages.”

Ramping up around the state, REfind-
ly has garnered businesses in Saraso-
ta, Jacksonville and Fort Lauderdale. 
Outside the state, sales have spread to 
California, the Carolinas, Maryland and 
Louisiana. 

Mr. Dolle, the man behind Testimonial 
Tree, says it makes sense for the impe-
tus of real estate technology to stem 
from Southwest Florida. “We were the 
epicenter of the boom and the bust,” he 
says. “We were leading the market in 
second-home sales, crazy sales, we were 
in the middle of it. We were one of the 
first markets to bust and one of the first 
to come out of it, too. The boom and the 
bust forced people to be inventive.”   

Mr. Doan, the man behind Agent 
Shield, says REfindly success shows the 
national shift in technology: Techies are 
no longer creating in a bubble, perfect-
ing a project for years before presenting 
it to the world, but turning out a product 
quick-and-dirty to get it in the hands of 
a test group, to create, cut and polish the 
features that are truly needed. 

Downing Frye Realty served as a guin-
ea pig, helping customize REfindly. Jesse 
McGreevy, leader of the Domain Realty 
Group of Downing Frye, speaks to what 
life was like before and after REfindly. 

“Before we had the REfindly technol-
ogy we were bogged down with a lot of 
busy work, administrative hack work 
such as manually distributing leads that 
came in through the website, having to 
cross reference different things through-
out several databases,” he says. “I spent 
probably half my day doing follow-ups 
with agents rather than 20 to 30 min-
utes a day doing follow ups with agents 
because everything is accountable in 
the system, everything is transparent 
and I can see what’s going on, on a day-
to-day basis now, rather than having to 
go through and laboriously check those 
agents, what they’ve done and follow-up 
reporting, so it’s made me a heck of a 
lot more efficient in terms of day-to-day 
operations.”

Downing Frye is now transitioning to 
REfindly company-wide, with more than 
600 agents from Punta Gorda to Marco 
Island. Mike Hughes, broker/vice presi-
dent at Downing Frye, anticipates more 
lead generation and more lead captures 
moving properties faster. 

“We got very lucky to find a local 
company set up with the expertise to 
develop such first-class technology,” he 
says. “We looked all over the state. We 
looked all over the country. To have 
one right under out nose was a pleasant 
surprise.” ■

REVVING
From page 1

COURTESY PHOTO

Ryan Tremblay designed REfindly to integrate several software solutions in one place. 

DOLLE

DOAN
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How to tell — and what to do — 
if your company is in bad mood

SPECIAL TO FLORIDA WEEKLY

Is your company in a bad mood? The 
signs aren’t always overt. People aren’t 
biting each other’s heads off or glaring 
sullenly across the conference table. 
Instead, it feels like everyone is just … 
coasting. They’re not cage-rattlers and 
idea-sharers; they’re “yes men” and pas-
sive compliers.

And if you could be 
the proverbial fly on the 
wall (instead of the boss 
in the hall), you suspect 
you’d hear far more bitch-
ing and blaming than the 
faked enthusiasm you 
usually hear.

That’s “bad mood” in 
workplace parlance. And 
Michael Houlihan says 
your apathetic clock-
punchers are the cre-
ations of a culture that’s 
set up to squelch their 
inner entrepreneur.

Bad mood comes from employees 
believing their best days are behind 
them, not ahead of them, Mr. Houlihan 
says. He’s the co-author along with 
Bonnie Harvey of “The Entrepreneur-
ial Culture: 23 Ways to Engage and 
Empower Your People” and the New 
York Times bestseller “The Barefoot 
Spirit: How Hardship, Hustle, and Heart 
Built America’s #1 Wine Brand.”

“Of course,” he adds, “ it’s culture that 
creates that belief — and it’s leaders 
who create the culture.”

The tactics outlined in “The Entre-
preneurial Culture” echo the methods 
by which the authors ran Barefoot Wine 
—making sure its leadership practices, 
compensation structure and processes 
were set up in a way that kept employ-
ees fully engaged, empowered and 
entrepreneurial.

Of course, before you can shift a bad 
mood, you need to know you have one. 
Here are some red flags to look for:

■ Employees are paid for 
attendance, not per-
formance. In orga-
nizations that are 
overshadowed by bad 
moods, most employ-
ees come to work 
each day and perform 
the tasks within their 
job description, but no 
more. 

“At Barefoot, we 
found that the key to 
turning worker bees into 
solutions-oriented entre-
preneurs was simplifying 
our structure into just 
two divisions — 
sales and sales 
support — and 
linking every-
one’s pay to the 
performance of 
sales,” Ms. Harvey 
explains. “When we 
began giving our sales 
support people bonuses based on quar-
terly sales amounts, Barefoot became 
more efficient, more responsive and 
even closer-knit.”

■ Everyone hides behind their 
screens. If you notice that your employ-
ees prefer to do business through a 
computer or smartphone screen, even 
when they don’t have to, it’s cause for 
concern. Very possibly, they feel that 
your company — and their positions in 
it — just aren’t worth the extra time and 
energy that a face-to-face meeting (or 
even a phone call) would require.

“At first you might have to require 
or ‘strongly encourage’ your people 

to meet with certain clients, vendors, 
etc.—while leading through your own 
example, of course,” Ms. Harvey says. 
“But over time, your employees will 
begin to develop strong, mutually fulfill-
ing business relationships, and they’ll 
probably also see how much more effec-
tive communicating in real time can be.”

■ There’s an attitude, but it doesn’t 
involve gratitude. “Even 
if they’d never say so, 
workers want to know 
that they’re doing well 
and that their efforts are 
valued,” Mr. Houlihan 
points out. Make sure 
they know that you have 
noticed their efforts and 
that you’re grateful for 
their knowledge and help.

■ People can’t seem 
to execute. Take a look in 
the mirror and make sure 
you aren’t using a leader-
ship style that is keep-
ing people from getting 

things done. “Do you find it difficult 
to delegate important projects?” asks 
Houlihan. “Do you insist on running 
every new idea through legal before 
letting an employee pursue it? Are you 
a micromanager?” If so, step back and 
show your people that you trust them 
to make important decisions and do 
important work.

■ Nobody bothers to contribute 
new ideas. If most of your employees’ 
ideas get stuck in compliance limbo or 
are slapped down (or appropriated by) 
supervisors, even the most innovative 
employees will eventually become dis-
couraged or frustrated to the point of 
not speaking up with future ideas.

■ It’s every man for himself. Gener-
ally, all but the most frustrated, burned-
out employees can manage to turn on 
the charm when they’re interacting with 
clients — so don’t assume that you’re 
worry-free because your team was chip-

per during a sales pitch. A 
much better way 
to gauge your 
organization’s 
overall mood is 
to observe how 
employees inter-
act with each 
other.

“ E m p l o y -
ees who aren’t 
invested in your 
organizat ion’s 
future usually 
won’t go out 
of their way to 
give pointers to 
the new hire or 
proofread a col-
league’s report, 
for example,” Ms. 
Harvey says. “If 
that’s the case in 

your company, we 
suggest that you start culti-

vating more team spirit by starting 
with new employees. Match them up 
with more experienced mentors who 
can advise, teach, challenge and encour-
age them. The rookie will appreciate 
the personalized guidance and will be 
encouraged to form meaningful bonds 
with his or her colleagues right out of 
the gate. 

“Plus, all but the most cynical veter-
ans will soften when they see how ful-
filling it can be to pass on their knowl-
edge and expertise.”

The bottom line, Ms. Harvey con-
cludes, is that cultivating a good mood 
in your organization is the key to 
unleashing a transformative entrepre-
neurial spirit in your people. ■

www.wa-cr.com

Call us today to SELL / LEASE your property! 

P.O. Box 60151, Fort Myers, FL  33906 | Pinebrook Park, 12995 S. Cleveland Ave., Suite 219, Fort Myers, FL  33907

WOODYARD & ASSOCIATES, LLC  •  COMMERCIAL REAL ESTATE
Licensed Real Estate Broker

www.wa-cr.com  •  239-425-6000
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FOR SALE - 635.28± acs pasture/farm-
land in Hendry Co., 2 miles of paved road 
frontage. Leased thru 2017-$55K per year 
with $5K annual increases. $10K/acre
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FOR SALE - 30.62± ac. corner w/ 1,838’± 
frontage on Homestead Rd. Excellent 
visibility, quick access to SR 82 & I-75. 
Mixed Use zoning app pending. $1.47 PSF
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FOR SALE - 53.99± acs. on Daniels Pkwy, 
just east of Red Sox Stadium. Zoned MPD 
for 576 residential units, plus retail & of-
fice. Utilities in place.    $19,000 per unit
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FOR SALE - 11.49± ac. on SR 82 & I-75. 
En-terprise Zone offers exemptions & in-
centives. Zoned Comm. Intensive & Heavy 
Industrial. Adj. acreage available. $7.95 PSF
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FOR SALE - 20± acs in Lee Co., zoned 
AG-2, allows 6 units per acre. Located in 
area of fast growing residential & com-
mercial development. $10,415 per unit
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FOR SALE - 19.20± ac. corner w/ 667’± front-
age on SR 80. May be combined with 7.3± 
acs. w/ frontage on Joel Blvd. Future land use 
allows commercial development. $3.35 PSF

FOR SALE

FOR LEASE

ENVIRONMENTALLY SAFE & MADE IN AMERICA!

CALL US TODAY!! 239-768-6811

www.RecolorYourGrout.com
All of our cleaners and sealers are made in America and are environmentally safe.

OUTSIDE WE CLEAN, POWER WASH & SEAL: 
DRIVEWAYS  PATHWAYS  PATIOS  BRICK 

CONCRETE  PAVERS
INSIDE WE CLEAN & SEAL:

FLOORS  COUNTERTOPS  BACK SPLASHES
 WALLS  SHOWERS  TILES  SLATE  MARBLE

35 YEARS RESTORING 
& RECOLORING 

LIKE NEW!
LIFETIME 

WARRANTY!

FREE ESTIMATES! WE MEET OR BEAT ALL COMPETITORS’ PRICES!

DON’T RIP IT OUT,
RECOLOR 

YOUR GROUT!
RESTORE OR RECOLOR YOUR 
GROUT TO LOOK LIKE NEW!

BEFORE

AFTER

BEFORE

AFTER

BEFORE

AFTER

KITCHENS 
& FLOORS

BATHROOMS 
& SHOWERS

PAVERS, POOL 
DECKS & PATIOS

Harvey and Houlihan
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BUSINESS MEETINGS
■ A Job Search Support Group 

meets from 9:30-11:30 a.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit naples-
chamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at 
the Greater Naples Chamber of Com-
merce, 2390 Tamiami Trail N., every 
Thursday. To make an appointment for 
a free session, call Suzanne Specht at 
745-3704.

■ The next members-only Acceler-
ated Networking luncheon for members 
of the Greater Naples Chamber of 
Commerce takes place from 11:30 a.m. 

to 1:15 p.m. Thursday, Nov. 6, at Light-
house of Collier, 2685 Horseshoe Drive 
S. Sign up at napleschamber.org/events.

■ The Above Board Chamber meets 
from 11:30 a.m. to 1 p.m. Monday, Nov. 10, 
at the Hilton Naples. $25 for members, 
$30 for others in advance; $28 and $33 at 
the door. Registration required at above-
boardchamber.com. 

■ The Greater Naples Chamber 
of Commerce holds its next Wake 
Up Naples for members and guests 
from 7:30-8:30 a.m. Wednesday, Nov. 
12, at the Hilton Naples. The annual 
Distinguished Public Service Awards 
will be presented. The event sponsor 
is ArgoTrak. Sign up at napleschamber.
org/events.

■ The Marco Island Area Chamber 
of Commerce holds its next Business 
After Five networking event from 5:30-
7 p.m. Wednesday, Nov. 19, at Arturo’s 
Restaurant, 844 Bald Eagle Drive. $5 for 
chamber members, $10 for others. Call 
394-7549 or visit marcoislandchamber.
org.

■ The Collier Building Industry 
Association iholds a guest bartender 
night from 5:30-7:30 p.m. Wednesday, 
Nov. 19, at the Players Club & Spa at Lely 
Resort. $10 includes one drink ticket and 
appetizers. Stock Development is the 
evening’s sponsor. Guests are asked to 
bring a new, unwrapped toy for dona-
tion to the holiday toy drive. Email 
nancy@cbia.net to RSVP.

■ Business After Five for mem-
bers and guests of the Greater Naples 
Chamber of Commerce takes place from 
5:30-7:30 p.m. Thursday, Nov. 20 at The 
Naples Zoo. $8 for chamber members, 
$25 for others. Sign up at naplescham-
ber.org/events. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.

I trace my roots back to 1947 in South 
Korea, to a company that in its early days 
sold face cream and toothpaste. My brand 
name today suggests relatively high-end 
products and my slogan proclaims that 
“Life’s Good,” but at one time I went by 
the cuter moniker of Lucky Goldstar. 
Today I offer a wide range of prod-
ucts, including televisions, DVD players, 
music systems, security systems, smart-
phones, refrigerators, washing machines, 
air conditioners, battery packs for electric 

vehicles and much 
more. I bought 

Zenith Electronics in 
the 1990s. By 2009, I 

was the second-largest 
LCD TV provider world-

wide. Who am I?
Know the answer? Send 

it to us with Foolish Triv-
ia on the top and you’ll be 

entered into a drawing for a 
nifty prize! ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) and 
send it to The  Motley Fool c/o 

My Dumbest Investment. Got one that worked? 
Submit to My Smartest Investment. If we print 
yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Market Drops Create Opportunities
A falling stock market reflects many 

shares being sold — and many people 
worrying or panicking. Savvy investors 
remember the words of Warren Buffett, 
though, who advocates being fearful when 
others are greedy and greedy when oth-
ers are fearful. With the S&P 500 having 
dropped more than 7 percent from its 
mid-September high, many are clearly fear-
ful — and this is a good time to be greedy. 
Here are some stocks to research further 
for possible berths in your portfolio:

■ Apple (Nasdaq: AAPL) has a monster 
balance sheet, with about $135 billion in 
net cash and marketable securities. Apple’s 
business has shown remarkable resilience, 
with its brand, software, app ecosystem and 
product quality all coming together to make 
premium products that, year after year, cus-
tomers seemingly can’t get enough of.

■ Microsoft (Nasdaq: MSFT) is a cash-
generating machine, producing more than 
$25 billion in free cash flow annually. Its 
Windows Phone market share, Surface tablet 
sales and even Xbox sales may be under-
whelming, but most of Microsoft’s rev-
enue comes from Windows and less high-

profile offerings such as computing plat-
forms and business products and services.

■ Gilead Sciences (Nasdaq: GILD) leads 
in HIV treatment. The biotech company 
recorded $9 billion in HIV drug sales last 
year and markets five separate products. Its 
Sovaldi hepatitis C treatment is selling brisk-
ly and generated $5 billion in sales in the 
first half of the year. Its Harvoni drug (which 
includes Sovaldi’s key ingredient) just won 
FDA approval and could quickly become the 
planet’s top-selling hepatitis C drug.

■ Celgene (Nasdaq: CELG) is another 
big biotech concern. Its  cancer drugs Abrax-
ane and Revlimid have been helping drive 
double-digit revenue growth, and the com-
pany expects its newest product, psoriasis 
drug Otezla, to generate sales topping $1 
billion within the next three years. All told, 
Celgene’s pharma sales are on track to more 
than double within three to four years, and it 
has some of the best management in biotech.

Fool disclosure: The Motley Fool rec-
ommends Apple, Celgene and Gilead Sci-
ences, and it owns shares of Apple, Gilead 

and Microsoft. ■

Gain Left on the Table
I bought shares of a groundbreaking 

genomics company in several install-
ments, until I had accumulated $6,000 
worth. That was a large sum for me then 
— perhaps half of my portfolio. Over 
about two years, I watched the stock 
feverishly, got my parents involved, and 
spent hours a day on what was then 
perhaps the busiest Motley Fool discus-
sion board. On the best day, my stake 
skyrocketed 40 percent and put me up to 
$110,000. As I recall, it never went higher 
and eventually I sold in despair, netting a 
25 percent loss.

I have a standing promise to myself that 
if I ever have another massive one-day 
gain on a stock, I’m taking the gain off the 
table. I’ve done well enough since then to 
be on track with my retirement goals, but 
I’ve never had another such gain.

— B.C.T., Des Moines, Iowa

The Fool Responds: Selling isn’t an 
all-or-nothing decision. Some investors 
like to sell a portion of their shares to 
lock in some gains when they’ve reached 
certain levels. You might sell all, but you 
could miss out on further gains. ■

Reap Dividends From Smartphones
You may not have heard of Qualcomm 

(Nasdaq: QCOM), but its technology is 
probably in that smartphone in your pocket.

Qualcomm is one of the world’s largest 
chip vendors and is the leading vendor of 
smartphone-related chips, selling appli-
cations processors, modems, connectiv-
ity chips and more at a wide range of 
price points and to a wide range of smart-
phone vendors. It also owns thousands 
of patents and collects about 30 percent 
of its revenue via royalties and licensing 
fees. Sales of 3G and 4G LTE devices are 
growing, and Qualcomm is collecting a 
percentage of their selling prices.

As long as the smartphone boom con-
tinues, Qualcomm’s business should ben-

efit — and smartphones are still selling 
like hotcakes in the U.S. and abroad. 
(China is one of Qualcomm’s largest mar-
kets and accounted for nearly half of all 
the company’s 2013 revenue.)

The company is more than smart-
phones, though. It’s looking to sell chips to 
carmakers, for example, and aims to sup-
port connectivity for wearable technology.

Financially sound, Qualcomm has a for-
tress of a balance sheet, with more than $18 
billion in cash and marketable securities on 
the books. With a price-to-earnings (P/E) 
ratio in the mid-teens, revenue growing by 
more than 20 percent annually and a divi-
dend yield near 2.2 percent, Qualcomm is 
an attractive portfolio candidate. ■

I built my first car in 1904. You may 
know me for my fancy cars, but I’m an 
industrial powerhouse, providing power 
for aircraft, ships and land applications. 
My engines power more than 30 commer-
cial aircrafts, including the new Airbus 
A350 and the Boeing 787 Dreamliner. I 
have almost 13,000 engines in service in 
the civil aerospace market. I have 4,000 
marine customers and equipment installed 
on more than 30,000 vessels worldwide, 
including those of 70 navies. I’ve sold 
thousands of gas turbines, have more than 
50 years of experience with nuclear power 
and employ more than 17,000 engineers. 
Who am I? (Answer: Rolls-Royce) ■

Put Prices in Context
QIs a company priced at $50 per 

share in better shape than a 
company with a $10 share price? 

— W.D., Joliet, Illinois

ANot necessarily. By itself, a com-
pany’s share price  actually tells 

you very little, so never examine 
it in isolation. Lots of other things 
need to be taken into account, such 
as how many shares there are (many 
companies have millions, and others 
have billions), how much income the 
company is earning per share, and 
how the price relates to the com-
pany’s earnings, cash flow, growth 
rates and other measures.

If a company is saddled with a 
lot of debt and its sales have been 
shrinking, it’s not the most attractive 
investment, no matter its price. If an 
outfit with a $10 or $50 or $100 stock 
price is  growing rapidly, increasing 
its profit margins and gaining mar-
ket share in its industry, it’s well 
worth considering, unless its stock 
price has zoomed beyond its intrinsic 
worth.

Remember that a $3 stock can 
really be worth $1, and a $50 stock 
might be worth $300. Dig deep to 
learn more instead of drawing hasty 
conclusions.

***

QWhat is arbitrage? 

— M.E., Mechanicville, New 
York

AIt’s the practice of  profiting from 
price differences in  different 

markets.
Imagine that stock in Porcine Avi-

ation (ticker: PGFLY) is trading for 
$25 per share in the United States 
and $25.10 per share in England. If 
you simultaneously buy shares in 
America and sell the same  number 
of shares in England, you’ve earned 
a profit of 10 cents per share (not 
counting  commission costs).

This may not seem like much, 
but those who engage in arbitrage 
are usually large  institutional inves-
tors with  millions to invest in big 
 positions. ■

Got a question for the Fool? 
Send it in — see Write to Us
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Daniel I. Wasserman, M.D.
Board Certi  ed Dermatologist  |  Fellowship Trained Mohs Surgeon

Harvard Fellowship Cosmetic & Laser Medicine

8625 Collier Boulevard, Naples, FL 34114
239.732.0044 www.SkinWellnessFlorida.com New Patients Only.

Must have an appointment.

Follow 
Dr. Wasserman 

@sw  derm.

Complimentary Skin Cancer Check
Friday, Oct. 24t am - Noon

NETWORKING
Friends of Foster Children of SWF hosts reception for new board members

“Like” us on Facebook.com / NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to society@fl oridaweekly.com.
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Ron McGinty and Diane McGinty with Brad Scribner and Carroll Scribner Sandy Bean, Elizabeth Zerbe, Ana Howe, Donna Fox and Jen Brown

Dennis Ferriel and BJ Ferriel with Buck Bowen

Dr. Rebecca Lambert and Dr. Jonathan Sonne

Mike Schroeder and Andy Schroeder with Dick Westfall

Faye Derham and Jim Derham

Alison Douglas, Wilma Boyd and Olga Placeres

Rosemary Hammer and Dick Westfall
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Have peace of mind knowing your boat, 
your classic car, your motorcycle 

and your recreational vehicles are well 
protected and that you’re   

— Prepared For The Unexpected.

Our independent agents are professional advisors 
you can trust -  who help you protect your financial 
security with personalized insurance advice.

For experienced, local insurance advice talk to  
BB&T - Oswald Trippe and Company today.

BB& T - OSWALD TRIPPE AND COMPANY
889 111TH Ave N Suite 201, Naples FL 34108

Direct: (239)-280-3803 • Office/Client Service: (239)-261-0428 
Email: ndalaskey@bbandt.com • Fax: (866)-802-8677

I n s u r a n c e . B B T . c o m 

© 2014 Branch Banking and Trust Company.

NETWORKING
Young Executives of the David Lawrence Center host a ‘Wish List Friendraiser’

“Like” us on Facebook.com / NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to society@fl oridaweekly.com.
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Kelly Gregory

Connie Byrne, Ryan Needler and Shanna Short

Andrew Daane and Cullen Daane Luis Naranjo, Emily Naranjo, Fabricio Ferrer and John Breault Aaron Lapp and Matt Sutton

Jesse Adams and Jennifer Adams

Phil Debiasi and Alex Lefcakis

Shanna Short and Alejandra Jaimes

Allison Durian, Colby Robertson and Shanna Short



Call 866.600.6008 from your smartphone  
and enter the  code for our mobile brochure.Coldwell Banker® Delivers Instantly!

ColdwellBanker®

F L O R I D A M O V E S . C O M

Naples, Pelican Bay $1,445,000 3/3.5 Marianna Foggin 
239-263-3300 MLS#214047244 79973

Naples, Golden Gate Estates $599,999 4/4 Sherry Santucci 
239-263-3300 MLS#214052497 79989

Naples, Hammock Bay $595,000 3/3.5 Joanne MacLeod 
239-262-7131 MLS#214042306 55968

Bonita Springs, Heitmans $678,910 3/2 Kirstin Vega 
239-992-0059 MLS#214032345 79736

Marco Island, Marco Beach $599,000 3/2 Patty Attwell 
239-262-7131 MLS#214037819 73191

Naples, Glen Eagle $369,000 3/2 Sharon & Art David, P.A. 
239-262-7131 MLS#214052528 55969

Naples, Delasol $549,000 3/3 Beth Brown 
239-262-7131 MLS#214032043 75356

Naples, Delasol $383,160 3/2 Gabriele H. Vretta, PA 
239-263-3300 MLS#214056567 73182

#1  real estate brokerage in florida*,  108 year legacy, 
3,100 offices in 50 countries

Naples, Vineyards $895,000 Impressive 3BR/3+BA beautiful upgrades sporting spectacular outdoor living & custom pool/spa. 
Golf membership inc. Aldee Rosenberg 239-262-7131 MLS#214051695 80167 

Yes, you can buy peace of mind!  Contact a local Coldwell Banker® associate. Administered by  
American Home Shield

*Coldwell Banker Residential Real Estate is ranked number one in closed residential buyer and/or seller transaction sides in Palm Beach, Orlando, Tampa/St. Petersburg and Naples/Fort Myers, and number one in residential sales volume (calculated 
by multiplying number of buyer and/or seller transaction sides by the sales price) in Miami/Fort Lauderdale, Orlando and Tampa/St. Petersburg according to data submitted to REAL Trends by NRT LLC, 2014.Nothing contained herein is intended to 
create an employment relationship. Any affiliation by you with the Company is intended to be that of an independent contractor licensed real estate sales associate. The property information herein is derived from various sources that may include, 
but not be limited to, county records and the Multiple Listing Service and it may include approximations. Although the information is believed to be accurate, it is not warranted and you should not rely upon it without personal verification. © 2014 
Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. Coldwell Banker, the Coldwell Banker 
Logo, Coldwell Banker Previews International, the Previews International logo and “Dedicated to Luxury Real Estate” are registered and unregistered service marks owned by Coldwell Banker Real Estate LLC.

Estero, $975,000 4/4 Carol Jones 
239-250-4310 MLS#214041078 73108

Open Sun 1-4PM 20281 Wildcat Run Dr 

Naples, Park Shore $730,000 3/2.5 Becky Mato 
239-263-3300 MLS#214050358 79865
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AMERIVEST REALTY | NAPLES, FL
239.280.5433 | David@DavidNaples.com

Mediterra Estate Home
$2,495,000

Shadow Wood at the Brooks
$2,185,000

Talis Park Former Model
$1,599,900

Shadow Wood Preserve
$1,295,000

PENDING

REAL ESTATE
F L O R I D A  W E E K L Y
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■ Coldwell Banker Residential Real 
Estate sales associate James Bates of 
the company’s Fifth Avenue office in 
Naples recently closed on the sale of 330 
Seabreeze Drive in Hideaway Beach on 
Marco Island for $6.4 million. 

The sale marks the highest-priced 
sale in Marco Island since May 2008. Mr. 
Bates represented the seller.

The 10-954-square-foot beachfront 
residence has five bedrooms, 4½ baths 
and a six-car garage. Outdoor living 
areas include multiple patios, a pool 
and spa and unobstructed views of the 
Gulf of Mexico. Owners and their guests 
also have access to the Hideaway Beach 
beach clubhouse, fitness center, pool 
and nine holes of golf with a separate 
clubhouse.

■ Lawrence 
M i d d l e t o n , 
Roland Nairnsey  
and Terri Speach  
with London Bay 
Homes recently 
completed a luxu-
ry-home market-
ing training course 
offered by the Insti-
tute for Luxury 
Homes Marketing. 
The course cov-
ered topics includ-
ing demographics 
of the affluent, life-
style segmentation, 
trends and ameni-
ties in today’s lux-
ury home product, 
and creating a mar-
keting plan for the multimillion- dollar 

THINKING ABOUT RETIRING TO A ROCKING 
chair? This penthouse pad in hip, hap-
pening Bayfront will rock you right 
out of it. Not only retirees, but young-
at-heart families and couples can have 
the best of two worlds: Bayfront’s 
urban flair, and the laid-back resort 
lifestyle the Naples beach community 
is known for.

One of the choicest in Bayfront, this 
two-bedroom, two-bath, 1,518-square-
foot residence has beautiful Naples 
Bay views and a southeast exposure. 
It was gutted and renovated this year. 
The open floor plan is appointed with 
exotic walnut acacia wood floors, GE 
Café series appliances, custom kitchen 
cabinets, a master bath with natural 
stone and high-end Kohler fixtures, 
and upgraded PGI hurricane glass 
doors and windows.

A day at Bayfront might begin with 
a stroll downstairs for breakfast at 
E.J.’s, a workout at the onsite-gym or 
perhaps a swim in a rooftop pool or a 

game of tennis on one of the rooftop 
courts. Biking to the beach or pier is 
another popular pastime for Bayfront 
residents and their guests. In the eve-
ning, rent a boat at the marina for a 
sunset cruise, and return to dine at a 
sports club, jazz club, steakhouse or 
fine-dining restaurant.

This penthouse residence is listed at 
$875,000. For more information, con-
tact Rob Mauceli of McQuaid & Com-
pany by calling 216-6347 or emailing 
rob@robmauceli.com. ■

SEE NEWSMAKERS, B14 

450 Bayfront Place, Penthouse 4504

COURTESY PHOTOS

REAL ESTATE 
NEWSMAKERS

COURTESY PHOTO

Sold on Marco Island for $6.4 million

MIDDLETON

NAIRNSEY

House Hunting:



BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

Visit our Sales Center today. 8020 Grand Lely Drive, Naples, Florida 34113  (239) 793-2100 
Lely Resort Realty, LLC, Exclusive Sales Agent, Licensed Real Estate Broker

At Lely Resort, the lines between fantasy and reality have vanished. This is a world of 3 championship golf 
courses, 4 clubhouses, 13 tennis courts, 4 resort-style pools, a luxurious spa and fitness center, a village center, 

and a newly expanded 30,000+ square foot Players Club & Spa, and 7 distinctive neighborhoods... 
and it can all be yours in a way most people only dream of. 

www.LELY-RESORT.com

Capture the lifestyle you’ve always wanted from the $200s to over $2 million

Live Beyond Your Dreams

FLStockDevelopment

Olé from the $200s Alden Woods from the $300s Cordoba from the $400s Players Cove from the $400s

Canwick Cove from the $500s The Estates at The Classics from the $900sLakoya from the $300s to over $1 million

ONLY 2 REMAINING! ONLY 3 REMAINING!OPEN HOUSE!

 Open House at Cordoba this Weekend from 12 p.m. - 4 p.m.



WE MAKE
IT EASY. 

YOU MAKE
IT HOME.

RoyalShellSales.com
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, 
Fort Myers/Cape Coral, Naples/Marco Island, 

Ocala, Sanibel and Captiva Islands

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire/Lake Toxaway
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ENGLEWOOD
941.473.7750

BOCA GRANDE
941.964.2000

PUNTA GORDA 
941.639.0000

BURNT STORE
941.505.5555

RENTALS  |  PROPERTY MANAGEMENT  |  MORTGAGE  |  TITLE  |  COMMERCIAL 

BANK OWNED  |  NEW DEVELOPMENTS  |  RELOCATION  |  888.552.5228
michaelsaunders.com

A World of Opportunity
That’s Not A World Away

LITTLE BOKEELIA ISLAND USEPPA ISLAND PALM ISLAND
Majestic private island on over 100 acres located on Florida’s Gulf Coast. This island 
is unrivaled in its amenities, investment potential and location. LittleBokeelia.com
Offered at $29,500,000. Jennifer Calenda, 941.916.0798 or 941.505.5555

Imagine a private island set in the midst of beaches, bays and sky. Accessible only by 
water or sea plane and home to over a hundred families. Useppa Island residences 
pricing starts at $515,000 and up. Brian McColgan, 239.410.7850 or 941.505.5555

This unique barrier island offers seven miles of pristine white sandy beaches and 
gorgeous turquoise Gulf waters. Live the resort lifestyle all year long. Palm Island 
residences start at $329,900 and up. Kevin Mackin, 941.769.0198 or 941.473.7750

LICENSED REAL ESTATE BROKER

Cheryl Turner
Broker Associate

c 239.250.3311
cheryl.turner@sothebysrealty.com

cherylturner.com

Contact me for more information on these 
properties, or for any of your real estate needs. 

Grey Oaks - 2823 Thistle Way

Over 5,000 square feet of exceptional living space. 
Offered at $3,200,000.  premiersir.com/id/214028364                     
OvOverer 555 00,0000000 ssququararee fffefe tetet ooffff exexcece tptptiiioionanallll lililili iivivingng sspapacece.

Park Shore - Park Plaza #600

c

Sophisticated beachfront living at its best. 
Offered at $1.695,000.  premiersir.com/id/214046849                     

Sotheby’s International Realty and the Sotheby’s International Realty 

independently owned and operated. Equal Housing Opportunity.

property. It is a step 
toward earning the 
Certified Luxury 
Home Marketing Spe-
cialist designation. 

Mr. Middleton 
specializes as a sales 
executive in the Medi-
terra community in 
North Naples, while 
Mr. Nairnsey and Ms. 
Speach specialize in Naples and Sarasota.

■ Mitch and Sandi Williams,  bro-
ker/Realtors with John R. Wood Proper-

ties in Naples, have 
been recognized by 
the Institute for Lux-
ury Home Marketing 
for their success in 
the $1 million-plus 
residential market. 
Members of the Mil-
lion Dollar Guild 
are Certified Luxury 
Home Marketing 
Specialists who have 
documented their 
success in assisting 
affluent buyers and 
sellers with million-
dollar properties.

■ Naples Fifth 
Avenue Residential 
LLC announces the 
launch of Olde Naples Residences on 

Fifth Avenue South. The initial projects 
will be the conversion of two existing 
mixed-used buildings on the avenue to 
residential spaces. The Metropolitan, at 
365 Fifth Ave. S., will be home to seven 
penthouse pied-à-terre residences, while 
the Continental, at 375 Fifth Ave. S., will 
include a collection of exclusive pent-
house units.

The Naples Fifth Avenue Residential 
team has more than 100 years of collec-
tive experience in the development of 
mixed-use urban developments, condo-
miniums, Class-A office and industrial 
projects, residential communities, retail 
centers, master-planned business parks, 
corporate headquarters and hotels. For 
more information, call Fatima Khokhar, 
director of sales, at 961-5661 or visit old-
enaplesresidences.com. ■

NEWSMAKERS
From page 10

SPEACH

WILLIAMS

WILLIAMS

Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

Jacki Strategos  
GRI, CREN, SRES, e-Pro 

239-370-1222
JStrategos@att.net

Marco Island & Southwest Florida Real Estate Specialists
Visit www.JackiStrategos.com Today!

1570 Villa Court
$350,000

Large lot, all large rooms, 3 BR/2 BA Great pool. 
Good family/starter home.

CUL-DE-SAC  
LOT

Homesites on 
Marco Island

91 S. Heathwood -  Inland - $88,900
 173 Gulfstream St - Inland - $129,900  

1664 Villa Ct. - Wide water view - $463,000

BUILD A 
DREAM

1642 Rainbow Court
$610,000

Florida Style home on the water. 
3 BR/2 BA, so many updates.

 Garage + carport

NEW 
WINDOWS

Fountains
$99,000

Adorable end unit. Lake view. 
2 BR/2BA plus carport. 

Furnished

55+ 
COMMUNITY

It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.



AT SEAGLASS

 L I K E  N O W H E R E  E L S E .

                          It feels weightless. Carefree. 

     To roam this space that indulges you.

                            To entertain. To laugh.

     Far above the tropic splendor.

                   The light at Seaglass. 

                             It changes everything.

Shine
RESIDENCES FROM $1M

Coastal contemporary tower & penthouse residences | Open floor plans | Designer finishes 
With access to Championship golf | World-class tennis | Marina | Parks & preserves

S E AG L ASSATBO N ITABAY.COM

26951 Country Club Drive   |   Bonita Springs   |   239.301.4940

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED HEREIN AND THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
Community features, amenities and pricing are approximate and subject to change without notice. The information and materials displayed on materials provided to you are solely intended to provide general information about proposed plans of WSR-Bonita Bay, LLC. These proposed plans are conceptual in nature and are subject  
to change or cancellation (in whole or in part) at any time without notice. Land uses, public and private facilities, improvements, and plans described or depicted on any materials are conceptual only, subject to government approvals and market factors, and subject to change without notice. Nothing in these materials obligates 
WSR-Bonita Bay, LLC, or any other entity to build any facilities or improvements, and there is no guarantee that any illustrated or described proposed future development will be implemented. Neither the information and materials provided to you, nor any communication made or given in connection with and of the foregoing may  
be deemed to constitute any representation or warranty or may otherwise be relied upon by any person or entity for any reason whatsoever.
Obtain the Property Report required by Federal law and read it before signing anything. No Federal agency has judged the merits or value, if any, of this property.  Equal Housing Opportunity.

at



   

CORTLAND

NORTH LAKE

CUSTOM ESTATE HOMES

ESCALA

TAMWORTH AND NEWLANDS

LA CAILLE

From the $700s to over $7 million. VISIT OUR SALES CENTER TODAY

OPEN DAILY 9-5, SUNDAY 11-5 | 6289 BURNHAM ROAD | NAPLES, FL 34119 | 239.592.1010 | QUAILWEST.COM

QUAIL WEST REALTY, EXCLUSIVE SALES AGENT,  LICENSED REAL ESTATE BROKER    

CASTLE HARBOUR HOMES | DIAMOND CUSTOM HOMES | EMERALD HOMES | FLORIDA LIFESTYLE HOMES | FOX CUSTOM BUILDERS

 LONDON BAY HOMES | MCGARVEY CUSTOM HOMES | STOCK SIGNATURE HOMES 

BROKER PARTICIPATION WELCOME. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW.  
PRICES SUBJECT TO CHANGE WITHOUT NOTICE. *Offer and prices subject to change without notice. $30,000 membership on home and lot packages only. Offer not valid on all Custom Estate lots. See Sales Center for details.

There’s never been a better time to visit 
Naples’ best-selling luxury community, Quail West.

With the opening of our newest single-family neighborhood, 

Cortland, there are now six distinctive neighborhoods from which 

to choose. Come see our new model homes, new luxury product 

offerings, and our collection of move-in-ready residences and 

experience our incomparable luxury lifestyle, with championship 

golf, a grand clubhouse, spa, fitness center, beach club and much 

more. All from an award-winning developer and some of 

Southwest Florida’s most prestigious builders. 

COME TOUR OUR BEAUTIFULLY DECORATED MODELS.

A $30,000* Social Membership is included 

with every new home purchase.

FLStockDevelopment

QEX     UISITE.



Broker participation welcomed. Prices, plans and specifications subject to change without notice.

ORAL REPRESENTATION CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.  NOT AN OFFERING WHERE PROHIBITED BY STATE LAW.  PHOTOGRAPHY 
IN THIS AD MAY BE STOCK PHOTOGRAPHY USED TO DEPICT THE LIFESTYLE TO BE ACHIEVED RATHER ANY THAT MAY EXIST.

3,200 to 5,000 Square Feet 
Spanish Eclectic, Italian Renaissance, 
and Colonial Caribbean Residences

1/3-ACRE LAKEFRONT HOME SITES
WITH DOUBLE FAIRWAY VIEWS

SENECA AT
TALIS PARK

SEE IT, TOUCH IT, 
FEEL IT…

MAKE IT YOUR OWN

Old Fashioned Grace Wrapped In
A New Fashioned Lifestyle

MODELS OPEN DAILY

239.449.5900     TalisPark.com
  A Kitson & Partners Community  

Visit Talis Park’s Garden House Sales Center at
16980 Livingston Road in North Naples

Fitness Center, Spa & Dining 
All Within a 2 Minute Walk

Custom Home and Lot Packages 
From $1.6 Million
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Full Range of Real Estate 
Services Available!

Located in Village Walk 
since 1998

Call us today for your 
Complimentary Pre-Marketing 
consultation and let us help you 
achieve your Real Estate Dream!

Our agents have 
over 32 years combined 
real estate experience 
in the Naples market.

3250 Village Walk Circle, #101, Naples, FL 34109
239.596.2520

Serving North Naples and the Surrounding Area

Joanne Ciesielski
239.287.6732 

OPPORTUNITY

Brian Carey
239.370.8687
Karen Carey

239.216.8826
naplescarey.com

specializing in Buying and Selling Real estate and Rentals 
in North Naples, Island Walk and Village Walk

D.R. Horton 
communities 
open for sales 

in Naples

Mockingbird Crossing and Turnbury 
Preserve are two of the newest commu-
nities by D.R. Horton in Naples.

Eight one- and two-story designs 
are available in Mockingbird Crossing, 
ranging from 2,500 to 5,350 square feet 
of living space and offering three to five 
bedrooms and three to 6½ baths. Prices 
start in the low-$400,000s.

The entrance to Mockingbird Cross-
ing is off Collier Boulevard and Immo-
kalee Road, within easy access of Inter-
state 75. For more information, call Jason 
Chang at 233-0592 or email jchang@
drhorton.com.

The entrance to Turnbury Preserve  
is off Immokalee Road west of Livings-
ton Road. Two floor plans are available, 
each with four bedrooms and a three-
car garage. The one-story Hibiscus has 
2,663 square feet; the two-story Elling-
ton has 3,103 square feet.

Only 10 homesites are available in 
Turnbury Preserve. For more informa-
tion, call Esther Prat at 248-5273 or 
email meprat@drhorton.com. ■

Taylor Morrison move-in ready homes 
available soon in Fiddler’s Creek

Fiddler’s Creek announces that a 
selection of move-in-ready homes by 
Taylor Morrison will soon be available 
in the villages of Amador and Mussorie. 
Amador has 16 residences, while there 
are 54 homes in Mussorie.

The villages showcase five designs 
ranging from 1,856 to 3,144 air-condi-
tioned square feet. Each model has a 
standard two-car garage with a three-car 
tandem garage available.

The Piceno VII is a one-story resi-
dence with 1,856 air-conditioned square 
feet. There are two bedrooms, two baths 
and a den. Pricing starts at $403,900, 
plus lot premium.

The Farnese VII is a one-story resi-
dence encompassing 2,100 air-condi-
tioned square feet, with two bedrooms, 
2½ baths and a den situated around a 
great room with adjoining kitchen and 
breakfast nook. The den features a his-
and-her office that is large enough to 
accommodate two desks with ample 
room to work separately or plan togeth-
er. Pricing for the Farnese VII begins at 
$428,900, plus lot premium.

The Lazio VII is a one-story home 
with 2,275 air-conditioned square feet. 
This residence has an open floor plan 
with three bedrooms, three baths and 
a den situated around a great room 
with an adjoining kitchen and oversized 
island bar. The master suite in the rear 
of the home includes a sitting area. The 
two guest bedrooms are toward the 
front of the home on opposite sides of 
the foyer for privacy. The Lazio VII is 
priced from $448,900, plus lot premium.

The Trevi VII is a two-story residence 
offering 2,843 air-conditioned square 

feet. There are two bedrooms, 3½ baths 
and a den, plus a bonus room on the 
second floor that can be converted into 
a third bedroom or a home entertain-
ment room. Base price for the Trevi VII 
is $468,900, plus lot premium.

The largest floor plan currently offered 
within Mussorie, the two-story Carina 
VII has 3,144 air-conditioned square feet. 
There are three bedrooms, 3½ baths and 
a den, plus a second-floor bonus room 
that can be converted to a fourth bed-
room or game room. The base price for 
Carina is $483,000, plus lot premium.

Interior-design features for homes in 
Amador and Mussorie include Colonial-
style wood casing and baseboards; decora-
tive lighting fixtures in the breakfast nook, 
dining room and foyer; ceramic tile floors 
in the foyer, kitchen, baths and utility room; 
plus 42-inch wood cabinets with hidden 
hinges and GE stainless-steel appliances in 

the kitchen. Each model also offers an over-
sized master bath with clear glass shower 
enclosure and his-and-her vanities.

Exterior design features of the homes in 
Amador and Mussorie include barrel pro-
file roof tiles; a steel-paneled garage door; 
brick paver driveway, walkway and entry; 
garage coach lights; and galvanized storm 
panels. There are also high-efficiency, 
energy-saving features throughout.

Within Amador and Mussorie, Taylor 
Morrison is in various stages of construction 
on six move-in-ready homes, from three sin-
gle-family floor plans, that are anticipated to 
be ready for purchase this season.

The entrance to Fiddler’s Creek is off 
Collier Boulevard on the way to Marco 
Island. For more information, stop at the 
information center, call 732-9300 or visit 
fiddlerscreek.com. ■

COURTESY PHOTO

The kitchen in the Farnese VII by Taylor Morrison.

The Ellington in Turnbury Preserve



Finally, the most anticipated new community in Naples is now open! Nestled within a pristine natural setting 
just minutes from Downtown Naples, Florida’s preeminent homebuilder has created a colorful update of 
classic coastal living. Don’t miss this once-in-a-lifetime opportunity to own an amazing piece of Florida. 

Model homes are now open at The Isles of Collier Preserve! Inspired by the timeless architecture and 
traditions of Old Naples, these elegant new model homes overlook eight miles of scenic kayak and biking 
trails that wind along the Cypress Waterway. Explore our nature trails and waterways on available Minto 
bicycles and kayaks or take a complimentary guided boat tour down the Cypress Waterway. 

*Incentive is available for a limited time, please see new home sales professional for details. © Minto Communities, LLC 2014. All rights reserved. Content may not be reproduced, copied, altered, 
distributed, stored or transferred in any form or by any means without express written permission. Artist’s renderings, dimensions, specifi cations, prices and features are approximate and subject to 
change without notice. Minto, the Minto logo, The Isles of Collier Preserve and The Isles of Collier Preserve logo are trademarks of Minto Communities, LLC and/or its affi  liates. CGC 1519880. 10/2014

(888) 707-1251 ~ mintofla.com
5445 Caribe Avenue, Naples, FL 34113  |  Located on US 41/Tamiami Trail East, just south of Thomasson Drive.

For location, hours of operation and further details about our award-winning communities throughout Florida, visit mintofl a.com.

One-of-a-kind coastal community, 
once-in-a-lifetime opportunity.

No CDD Fees
Unlike other communities, The Isles of Collier Preserve does not burden you with Community Development 

District (CDD) fees, which saves you thousands of dollars during your home ownership.

7 Furnished Models Now Open!   |  Luxury Single-Family and Coach Homes  from the low $400s to high $700s

Call to charter a complimentary guided boat tour down the Cypress Waterway!

Classic Old Florida Clubhouse  Fitness & Wellness Center 
Resort-Style Pool   Tennis Courts  Bocce Ball Courts  Kayak Launch

Overlook Bar & Grill   8 Miles of Scenic Kayak, Hiking and Biking Trails

DON’T MISS THIS SPECIAL OFFER ON SELECTED HOMES!
FEATURED MODEL: 

Jacaranda
Homesite 58

3 Bedrooms/3.5 Bathrooms
Den/3-Car Garage/Pool

2,558  a/c sq. ft . 

$710,577
Available November 2014

Limited Time $50,000 Incentive!*

FEATURED MODEL: 

Poinciana Retreat
Homesite 42

3 Bedrooms/2 Bathrooms
2-Car Garage

1,952  a/c sq. ft . 

$539,990
Available Now

Limited Time $30,000 Incentive!*

*National Association of Home Builders GOLD AWARD winner for Community of the Year, 
the only Florida Winner in 33 years, and NAHB Gold Award for Best Clubhouse.

CALL ANGELA BAVETTA or KIM SHORE

Copyright © 2014, Miromar Development Corporation. Miromar Realty is a registered mark of Miromar Development Corporation.

Ask the Experts – We Know Miromar!
FIND YOUR HOME IN MIROMAR LAKES BEACH & GOLF CLUB, 

THE #1 COMMUNITY IN THE UNITED STATES*

10293014-2562

BELLINI

Beachfront Condo
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Gulfshore Homes Starts Cielo Model in Seneca at Talis Park
Gulfshore Homes has started con-

struction of its furnished Cielo model 
residence in Talis Park’s Seneca neigh-
borhood that will showcase 43 resi-
dences offering the community’s “In 
the Park” living experience. Seneca’s 
north and south facing lakefront home 
sites feature water and double or triple 
fairway views and are within minutes of 
Talis Park’s Vyne House Clubhouse and 
the Great Lawn. Priced from the high 
$400’s to $700,000, each of the sites is 
180 to 220 feet deep, 77 to 90 feet wide, 
and will accommodate residences rang-
ing from 3,200 to 5,000 square feet. 

Seneca offers Spanish Eclectic, Ital-
ian Renaissance, and Colonial Carib-
bean architectural designs by Gulfshore, 
McGarvey Custom Homes, Fox Cus-
tom Builders, and Harbourside Custom 
Homes. Custom home and lot packages 
are priced from $1.6 million. The Cielo 
is one of five Seneca model residenc-
es under construction. Twenty Seneca 
home sites remain available. 

Gulfshore’s 3,997 square feet Cielo 
floor plan presents a sprawling great 
room that opens to a spacious out-
door living space with a fireplace, com-
fortable conversation area, an outdoor 
kitchen and dining area, and a cus-
tom designed pool and spa. The plan 
includes a double-island kitchen with a 
walk-in pantry, a dining room that opens 
to the outdoors, a wine cellar, a library/
study, three bedrooms, three full-baths 
and two half-baths, and a three-car 
garage. Furnished pricing will be deter-
mined as construction progresses.

Two furnished model residences by 
Harbourside are under construction in 
Seneca. Both showcase interior designs 
by Vogue Interiors. Harbourside’s 3,935 
square feet Casa Arianna great room 
plan includes a formal dining room, a 
wet bar, an island kitchen with a break-
fast nook, a study, a craft room, four 
bedrooms, four-and-a-half baths, an out-
door living area with an optional sum-
mer kitchen, an optional fireplace, pool 
and spa, a two-car garage, and a one-car 
garage. The great room and master 
bedroom open to a lanai overlooking 
Seneca’s spectacular views.

Harbourside’s 3,658 square feet Villa 
San Remo model features a great room, 
a formal dining room, a wet bar, a dou-
ble-island kitchen and breakfast nook, a 
study, three bedrooms, three-and-a-half 
baths, an outdoor living area with a 
covered terrace, gas fireplace, outdoor 
kitchen, pool and spa, and a three-car 
garage. The great room, study, and mas-
ter bedroom all open to the outdoor liv-
ing area to create a captivating indoor/
outdoor experience. 

The Villa San Remo and Casa Arianna 
models are expected to be completed by 
January, 2015. Furnished pricing will be 
announced as construction progresses.

McGarvey has started construction 
of its Caribbean-style, 4,464 square feet 
Sinatra model in Seneca. French doors 
open the home’s great room and dining 
space to an outdoor living area with a 
summer kitchen, fireplace, island bar, 
sitting and dining areas, and a custom 
pool and spa. A double-island kitchen 
includes a counter-height outer island 
with bar seating. The plan includes a 
wet bar, a study, four bedrooms, four full 
and two half baths, an oversized one-car 
garage, and a two car garage. The master 
suite features a private garden off the 
bath, and a large sitting area in the bed-
room. One of the guest bedrooms serves 
as a VIP suite that opens to the outdoor 
living area and a landscaped courtyard. 
The Sinatra features an interior by Clive 
Daniel Home.

Fox’s 4,122 square feet Sierra great 
room residence under construction 
in Seneca features a walled courtyard 
entry. One of the home’s three guest 

suites is adjacent to the courtyard. A 
second guest suite and the study open 
to the courtyard. A formal dining room 
opens to a courtyard and garden. Other 
features include a wet bar, a double-
island kitchen and breakfast nook, four-
and-a-half baths, and a three-car garage. 
The great room opens to a pavered 
outdoor area with multiple sitting areas, 
a dining area, an outdoor kitchen, a 
fireplace, and a pool and spa. The Sierra 
model will showcase an interior by 
Arlynn McDaniel of Freestyle Interi-
ors and is scheduled for completion in 
spring, 2015. 

Gulfshore is also making a custom 
home and lot package available in Talis 
Park’s Firenze estate neighborhood. 
Firenze features 13 estate home sites 
measuring more than one acre. The 
north and south facing Firenze sites 
offer long range views of multiple fair-
ways and lakes. Firenze is situated adja-
cent to Talis Park’s Grand Piazza, home 
of the community’s Vyne House club-
house and the Great Lawn. The combi-
nation of Firenze’s park-like setting and 
easy access to Talis Park’s amenity core 
offers an estate living experience that 
takes advantage of all the community 
offers. Eleven buildable one-acre+ end-
user home sites priced from $1.65 mil-
lion remain available in Firenze.

In addition to its Seneca model, Gulf-
shore is finalizing plans for a 6,127 
square feet furnished estate model in 
Talis Park’s Prato neighborhood. The 
model will join a group of magnificent 
residences in Prato, an enclave of 24 
Park Estate Homes offering enhanced 
privacy and some of the best golf, water 
and preserve views in Talis Park. Prato’s 
residences range from 4,500 to over 
7,000 square feet on 125’ x 175’ sites and 
start at $2.5 million. Gulfshore is also 
making a custom estate home and lot 
package available on one of the last 
available home sites in Prato. All devel-
oper home sites in Prato have been sold.

Talis Park is conveniently located on 
Livingston Road just north of Immo-
kalee Road in North Naples. To learn 
more about Talis Park, visit the com-
munity’s Garden House Sales Center at 
16980 Livingston Road or visit Talis Park 
online at talispark.com. ■

ADVERTORIAL

Gulfshore Homes has started construction of its 3,997 square feet under air fully-furnished 
Cielo model in Seneca at Talis Park.

Fox Custom Builders’ 4,122 square feet Sierra model in Seneca at Talis Park will showcase an 
interior by Arlynn McDaniel of Freestyle Interiors and is scheduled for completion in spring, 2015.

Harbourside Custom Homes’ 3,935 square feet Casa Arianna great room model in Seneca at 
Talis Park will feature an interior design by the award-winning Vogue Interiors.

McGarvey Custom Homes has started construction of its Caribbean-style, 4,464 square feet Sinatra model in Seneca at Talis Park. The Sinatra 
features an interior by Clive Daniel Home. 

Fox Custom Builders’ 4 122 square feet Sierra model in Seneca at Talis Park will showcase an

Gulfshore Homes has started construction of its 3 997 square feet under air fully furnished

y y y p p g,

H b id C t H ’ 3 935 f t C A i t d l i S t

M G C t H h t t d t ti f it C ibb t l 4 464 f t Si t d l i S t T li P k Th Si t



Fort 
Myers

Cape
Coral

41

41 82

951

80

Naples

Estero

3

Exit 131

Exit 138

Exit 128

Exit 123

Three 
Oaks 
Pkwy

Exit 111

Exit 107

Exit 143

Alligator Alley

5th Ave

Co
llie

r B
lvd

3r
d S

tre
et

951

Bonita Beach Rd

75

75

75

41
Tamiami Trail



B22    REAL ESTATE    WEEK OF OCT. 30-NOV. 5, 2014 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

41

41

41

Bonita
Springs
Bonita
Springs

Naples

Immokalee Road

Li
vi

ng
sto

n 
Ro

ad

Bonita Beach Road

3 O
ak

s P
kw

y

Coconut Rd

Old U.S. 41

Old 
U.S.

 41

Pine Ridge Road

Golden Gate Pkwy.

Davis Blvd
Co

lli
er

 B
lvd

Co
lli

er
 B

lvd

Ai
rp

or
t P

ul
lim

g R
d

Gu
lf 

Sh
or

e B
lvd

.

Park Shore
Dr.

Rattlesnake Hammock Road

Go
od

let
te

 F
ra

nk
 R

oa
d

Vanderbilt Beach Road

Radio Road

Marco
Island

Open Houses are Sunday 1-4, 
unless otherwise marked

>$200,000
1 • PELICAN LANDING - CREEKSIDE 
CROSSING • 25204 Pelican Creek Circle 
#202 • $289,000 • Premier Sotheby’s 
International Realty • John Coburn • 
239.825.3464

2 • BONITA BAY - GREENBRIAR • 4140 
Bayhead Drive #205 • $299,000 • PSIR • 
Jane Gruenhagen • 239.450.6437

>$300,000
3 • OLD NAPLES • 674 Broad Avenue 
South • $320,000 • PSIR • Celine Julie 
Godof • 239.404.9917

4 • WORTHINGTON COUNTRY CLUB 
• 13641 Southampton Drive • $350,600 • 
PSIR • Sarah Batey • 239.287.9063

5 • FIDDLER’S CREEK - CHERRY OAKS 
• 9130 Cherry Oaks Lane #101 • $379,500 • 
PSIR • Brandon Dowdy • 239.287.6243

>$400,000
6 • BONITA BAY - VISTAS • 4751 Bonita 
Bay Boulevard #405 • $405,900 • PSIR • 
Fay Felitto • 239.910.5340

7 • BONITA BAY - WATERFORD • 3330 
Glen Cairn Court #202 • $424,000 • PSIR • 
Teresa Rucker • 239.281.2376

8 • VERONA WALK • 7303 Carducci 
Court • $449,000 • PSIR • Jon Peter 
Vollmer • 239.250.9414

>$500,000
9 • BONITA BAY - MONTARA • 3244 
Montara Drive • $519,000 • PSIR • 
Roxanne Jeske • 239.450.5210

10 • PORTA VECCHIO AT MEDITERRA 
• 17045 Porta Vecchio Way #101 • $519,900 
• John R Wood Properties • Emily K. Bua 
& Tade Bua-Bell • 239.595.0097

11 • BONITA BAY - WATERFORD • 
26300 Devonshire Court #201 • $535,000 • 
PSIR • Brian Nelson • 239.572.2903

12 • FIDDLER’S CREEK - CASCADA • 
9026 Cascada Way #201 • $579,900 • PSIR 
• Mike Joyce 239.285.6275 • Call listing 
agent for gate code access.

13 • BRENDISI AT MEDITERRA • 29140 
Brendisi Way #201 • $584,000 • John R 
Wood Properties • Emily K. Bua & Tade 
Bua-Bell • 239.595.0097

>$600,000
14 • OLD NAPLES - NAPLES MARINA 
VILLAS • 995 9th Avenue South #5 
• $625,000 • PSIR • Paul Graffy • 
239.273.0403

15 • PELICAN MARSH - TIMARRON • 
1985 Timarron Way • $665,000 • PSIR • 
Debbie Broulik • 239.297.5152

16 • PELICAN LANDING - LAKEMONT 
• 3970 Lakemont Drive • $674,900 • PSIR • 
Debron Fowles • 239.826.6655

17 • NAPLES BATH & TENNIS • 1031 
Oriole Circle • $699,000 • PSIR • Debbi/
Marty McDermott • 239.564.4231

>$700,000
18 • IMPERIAL RIVER • 27548 Bayshore 
Drive • $745,000 • PSIR • Suzanne Ring • 
239.821.7550

19 • MARCO ISLAND • 830 Inlet Drive • 
$749,000 • PSIR • Jim Prange • 239.595.0701

>$800,000
20 • PELICAN LANDING - HERON 
POINT • 3616 Heron Point Court • 
$825,000 • PSIR • Stephanie Coburn • 
239.825.3470

21 • VANDERBILT BEACH - CONNERS 
• 249 Lagoon Avenue • $859,000 • PSIR • 
Jon Peter Vollmer • 239.250.9414

>$900,000
22 • PELICAN BAY - VILLAS • 571 Gulf 
Park Drive • $925,000 • PSIR • Susie Culp 
• 239.290.9000

>$1,000,000
23 • CABREO AT MEDITERRA • 16811 
Cabreo Drive • $1,150,000 • John R Wood 
Properties • Emily K. Bua & Tade Bua-Bell 
• 239.595.0097

24 • THE MOORINGS - MARTINIQUE 
CLUB • 3003 Gulf Shore Boulevard North 
#901 • $1,475,000 • PSIR • Linda Perry • 
239.450.9113

25 • BONITA BAY - TAVIRA • 4851 
Bonita Bay Boulevard #304 • $1,499,000 • 
PSIR • Ginger Lickley • 239.860.4661 • Also 
Available: #301 $1,499,000

26 • OLD NAPLES • 740 5th Avenue 
South • $1,595,000 • PSIR • Debbi/Marty 
McDermott • 239.564.4231

27 • THE BROOKS - SHADOW WOOD 
- GLEN LAKES • 10550 Glen Lakes Drive 
• $1,575,000 • PSIR • Roxanne Jeske • 
239.450.5210

28 • PINE RIDGE • 585 Ridge Drive 
• $1,670,000 • PSIR • Linda Perry • 
239.450.9113

29 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $1,795,000 • 
PSIR • Call 239.261.3148 • Open Monday-
Saturday 9am-5pm & Sunday 12-5pm

>$2,000,000
30 • MEDITERRA - IL TREBBIO • 16045 
Trebbio Way • $2,195,995 • PSIR • Tom 
Gasbarro • 239.404.4883

31 • PELICAN MARSH - BAY LAUREL 
ESTATES • 8643 Blue Flag Way • 
$2,745,000 • PSIR • Terri Moellers • 
239.404.7887

>$3,000,000
32 • QUAIL WEST • 28950 Somers Drive 
• $3,850,000 • John R Wood Properties 
• Emily K. Bua & Tade Bua-Bell • 
239.595.0097

33 • COQUINA SANDS • 550 Banyan 
Boulevard • $3,975,000 • PSIR • Richard 
Culp • 239.290.2200

34 • GREY OAKS - ESTUARY • 1473 
Anhinga Pointe • $3,995,000 • PSIR • 
Melissa Williams • 239.248.7238

Florida Weekly’s Open Houses
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Exquisite Estates
Immerse yourself in a private world of luxury and intrigue.

A world full of splendor, set apart from the rest.

      beyond the extraordinary.. .





The new Gulfshore Opera, headed 
by soprano Steffanie Pearce, the for-
mer artistic director at Opera Naples, 
launches its inaugural season with 
three performances of “Viva Verdi 
– A Big Opera Concert” across South-
west Florida. Opening Thursday, Nov. 
6, at North Naples United Methodist 
Church, the concert moves to the 
Charlotte Performing Arts Center in 
Punta Gorda on Saturday, Nov. 8, and 
to Harborside Event Center in Fort 
Myers on Sunday, Nov. 9.

Ms. Pearce says the new company 
has presented her with the opportu-
nity to expand opera’s reach beyond 
Collier County to the rest of South-
west Florida. Accessible opera is built 
into the Gulfshore Opera business 
model as one of the company’s core 
values, she adds. Most of the inau-
gural season’s 11 concerts will be 
presented in at least two counties, 
in both large and small venues. Vol-
ume ticket sales, Ms. Pearce hopes, 
will allow Gulfshore Opera to bal-
ance what is usually a dependence on 
patrons to meet financial obligations. 
Tickets typically will range from $25-
$60, she says.

“I’m very excited to have the abil-
ity and the support to follow my 
instincts for my business plan,” she 
says. “I’m grateful to my advisers 
and supporters who have gotten me 
through the transition.”

One component of the Gulfshore 
Opera outreach plan is already opera-
tional in the form of the Harmony 
Choir, a children’s ensemble built 
on the El Sistema model of char-
acter development through classical 
music. Ms. Pearce approached local 
churches and other organizations to 
help recruit young voices.

“Harmony Choir goes well beyond 
just exposing kids to the art form,” 
Ms. Pearce says. “It is a social pro-
gram that uses classical music as the 
conduit to help kids who would typi-
cally not be able to afford private les-
sons to explore creativity and, more 
importantly, to gain self-esteem.”

For now, the choir of about 25

Gulfshore Opera
inaugural season

starting on a 
Verdi high note
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ROM ONE OF AMERICA’S HOTTEST young 
playwrights comes a play that clev-
erly skewers liberal pretentions and 
turns political correctness on its 
head. Gulfshore Playhouse’s produc-
tion of Annie Baker’s “Body Aware-
ness” runs Nov. 1-16 at The Norris 
Center.

With wit, empathy and a frank 
point of view, Ms. Baker snaps a 
picture of a nontraditional modern 
American family struggling to make 
things work. When an unexpected 
guest arrives, questions of sexuality 
and self-identity come up.

“Body Awareness” was staged Off-
Broadway by the Atlantic Theater 
Company in the summer of 2008. 

SEE BODY, C4 

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

SEE OPERA, C24 

COURTESY PHOTO

Steffanie Pearce 
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*Restrictions apply. Individual results may vary.

Contact Riverchase for more information.

1-800-591-3376
www.Riverchase-FatFreeze.com
Multiple locations for convenient care.

We Guarantee Your Results*

Before

After

Photos courtesy of Eric Bachelor, MD, FACS

SANDY DAYS, SALTY NIGHTS 
The butcher who saved Paris 

In Paris, where I’m four weeks into 
a five-week stay, an epidemic is cir-
culating. Known as Paris Syndrome, 
the calamity afflicts tourists, especially 
those from Asian countries. At one 
point, it’s rumored, the Japanese embas-
sy had to run flights to Tokyo to evacu-
ate the victims.

What exactly is Paris Syndrome? A 
psychological state brought on by the 
realization that Paris, at times, is not 
actually that nice. It goes by another 
name: crushing disappointment. 

So far, I’ve managed not to be evacu-
ated. Although I’ve come pretty close. 
Like the recent morning when the 
Metro police stopped to ask if 
I had my Metro ticket and I, 
being a good and litter-pho-
bic American, had already 
thrown mine away. The 
Metro officer pulled out 
his notebook and pro-
ceeded to write me a fine 
for 50 euros. I pleaded 
with him. 

“Look — I have unused 
Metro tickets.”

He took one of the tickets and 
turned it over, inspecting. 

“OK,” he said. “That reduces your 
fine to 33 euros.” 

Thirty-three euros? For supposedly 

jumping the turnstile, an infraction I 
didn’t commit? 

I could see why Japanese tourists 
were fleeing in droves. 

A friend told me before my trip that 
she found Paris less charming when 
she visited the city alone, and until my 
own stay I didn’t understand what she 
meant. Now I do. It’s hard to look a 
place in the face for five weeks without 
being disappointed, and it’s even harder 
when you’re alone, without a lover or a 
friend to soften the effect. 

This is why I had nearly given up on 
this city, a place I had long dreamed 
about, when late on a Monday after-
noon I stumbled into my neighborhood 
butcher shop. I’d been there once 
before on a frenzied 
afternoon 

when men and women coming home 
from work elbowed each other to get 
to the counter and my own small voice 
disappeared in the ferocious crowd. But 
on this particular day the shop stood 
empty — except for a handsome man 
behind the counter. He wore a white 
apron and a grin that balanced between 
charming and rakish. I took my time 
choosing what I wanted, and when I 
asked for two tomatoes stuffed with 
ground beef, I confessed that I wasn’t 
sure how to cook them. 

“Well, that,” said the butcher, “is 
complicated. First, you have to start by 
inviting me to dinner.”

I blushed. 

“Next time, I guess,” I stammered. 
The butcher smiled. “Watch out. I’ll 

take you up on that.”
The next day, in the late afternoon, 

when my stomach started to rumble 
and it was time to think about dinner, 
I found myself wandering back to the 
butcher shop. Once again, I was the 
only customer. And once again, the 
good-looking man in the white apron 
flirted outrageously until I blushed and 
stuttered.

Now this has become our daily rou-
tine. Each time, I find myself on the 
street afterward, clutching my dinner 
and smiling a silly grin.

The magic of Paris, it seems, has 
returned. 

Who knew that the antidote to the 
Paris Syndrome was right in my neigh-
borhood? Just next to the stuffed toma-

toes. ■

— Artis Henderson is the 
author of “Unremarried 

Widow” published by 
Simon and Schuster.

artis HENDERSON
sandydays@floridaweekly.com
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very Saturday

Honoring the legacy of ...
Earl G. Hodges

Dedication will be done by State 
Representative Kathleen Passidomo.

Please join us for our
Dedication Ceremony and Reception

Sunday, November 16th

Sunset Beach Cremation Garden

111th Avenue N.  |  Naples, FL 34108  |  239-597-3101
www.HodgesNaplesMG.com

* Preferred but not required

Celebrate 
Thanksgiving!

Relax this Thanksgiving! Treat you and your family to a 
cruise and delicious Thanksgiving dinner on the water!

Cruise Naples Bay catching the beautiful homes of Port 
Royal while enjoying a traditional Thanksgiving Dinner.

The best part ... No cooking, no mess!

Thursday, November 27th
Early Dinner: 12-2pm  

Sunset Dinner: 4:45-6:45pm

 $59.50* per adult
$29.75* per child 

* tax, port and service not included
No Coupons or Discounts

Call (239) 649-2275 
www.NaplesPrincessCruises.com

550 Port-O-Call  Way | Naples, FL 34102

Book yourself and your family today!

Aboard the...

Fifth Avenue South welcomes
the Naples Grape Escape

Now in its 10th year, the Naples Grape 
Escape began in a boutique food mar-
ket, moved to The Naples Zoo where it 
was renamed Grapes & Apes and this 
year settles into its new home along 
Fifth Avenue South. The annual festival 
of fine food, wine and artisan beers 
hosted by The Rotary Club of Naples 
and the Fifth Avenue South Business 
Improvement District 
takes place Thursday 
through Sunday, Nov. 
13-16. 

Participating res-
taurants are: Alberto’s 
on Fifth Fine Italian 
Restaurant, Aqua, 
Avenue 5, Bellini 
on Fifth Italian Ris-
torante, Bistro 821, 
Café Luna, Café Lur-
cat, Chops City Grill, 
Citrus, Mangrove 
Café, L’angolo, Kohr’s 
Family Frozen Cus-
tard, Hobnob Kitchen 
& Bar, Pazzo!, Truluck’s, Vergina and 
Yabba Island Grill.

The main event Saturday, Nov. 15, will 
feature the Miami-based reggae band 
Inner Circle headlining an evening of 
live entertainment. Inner Circle will 
play from 8:30-10 p.m., with Frankie 
Colt performing as the warmup act. 
Additional live entertainment includes 
Rick Howard and The Speedbumps, 
Patchouli, Marshall & Doc, Mark Fogel 
IV, Steel Cruizin’ and Joe’s Hot Jazz per-
forming along Fifth Avenue South.

Vintner dinners and other parties — 
an oyster bash, caviar and vodka tastings 

and craft beer dinners — will take place 
at participating restaurants throughout 
the three days of the festival.

The Naples Grape Escape’s renowned 
Boost Your Wine IQ education seminars 
will be presented each day on a variety 
of topics, from the basics of wine to 
presentations on in-depth complexities 
for even the most knowledgeable of 

oenophiles.
Proceeds from The 

Naples Grape Escape 
will benefit programs 
of The Rotary Club 
of Naples Charitable 
Foundation, including 
Learn2Earn, a voca-
tional and educational 
scholarship program 
providing direction 
and financial support 
to promising young 
people from econom-
ic disadvantage; Meals 
of Hope, where com-
munity groups come 

together to pack meals for hungry peo-
ple in a half-day session; End Polio Now, 
Rotary International’s 30-year effort to 
eradicate polio worldwide; Gift of Life 
International, which focuses on life-
saving heart surgeries for children in 
third-world countries where adequate 
facilities are unavailable to provide 
them with the procedures they need; 
and ShelterBox, a Rotary program pro-
viding life’s most basic shelter necessi-
ties in response to significant natural 
disasters.

For more information, visit 
napleswine.org. ■
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Starring JoBeth Williams, it was nomi-
nated for a Drama Desk Award and an 
Outer Critics Circle Award. Ms. Baker’s 
“The Flick” won the 2014 Pulitzer Prize 
for Drama and the 2013 Obie Award for 
Playwrighting.

“I am thrilled to bring such a smart 
and witty comedy to our stage,” Kristen 
Coury, Gulfshore Playhouse founder and 
producing artistic director, says about 
“Body Awareness.” “It touches upon 
struggles that many families face every 
day. Regardless of circumstance, many of 
our patrons will relate to it.”

The story is set in the fictional small 
town of Shirley, Vt., where Phyllis, a col-
lege campus organizer for Body Aware-
ness Week (whose topics range from 
a dance troupe of refugee Palestinian 
children to an eating disorder seminar) 
lives with her partner, Joyce, a high-
school social studies teacher, and Joyce’s 
21-year-old son, Jared, from a prior mar-
riage. Jared shows several symptoms of 
Asperger syndrome but refuses to see a 
therapist for treatment. Their houseguest 
is a middle-aged photographer named 
Frank Bonitatibus, whose artistic photos 
of nude women offend Phyllis. Frank’s 
presence exacerbates the already exist-
ing tension between the three of them, 
and when Joyce agrees to pose for one of 
Frank’s pictures, this threatens her rela-
tionship with Phyllis. Meanwhile, Jared, 
a self-described autodidact who works at 
McDonald’s until he successfully tries to 
get fired because he hates his co-workers, 
asks Frank for advice on how to attract 
women.

Cody Nickell, Gulfshore Playhouse 

artistic associate, directs the cast that 
consists of Kate Eastwood Norris as Phyl-
lis, Julia Brothers as Joyce, Michael Pan-
tozzi as Jared and Eric Hissom as Mr. 
Bonitatibus.

Gulfshore Playhouse audiences will 
remember Ms. Norris for her work with 
the company’s New Works Festival in 
2013 and 2014. The winner of two Helen 
Hayes Awards and a Barrymore Award, 
she has appeared in productions around 
the country at theaters including Arena 
Stage, Folger Theatre, Woolly Mammoth 
Theatre, Round House Theatre, Berkeley 
Repertory Theatre and Actor’s Theatre 

of Louisville.
Ms. Brothers returns to The Norris 

Center stage after playing the role of 
Inspector Goring in Ken Ludwig’s “The 
Game’s Afoot.” She appeared on Broad-
way in “Relatively Speaking,” three one-
act comedies by Ethan Coen, Elaine May 
and Woody Allen directed by John Tur-
turro.

Mr. Pantozzi has worked as an actor 
with collaborators ranging from Edward 
Albee to College Humor. He will next 
appear in Alison Bagnall’s independent 
comedy feature, “Funny Bunny.” 

Mr. Hissom most recently appeared 

with Gulfshore Playhouse in last season’s 
production of David Mamet’s “Race.” 
Other recent credits include “The Tem-
pest” at American Repertory Theatre, the 
national tour of “The Thirty-Nine Steps” 
and “Glengarry Glen Ross” at Asolo Rep-
ertory Theatre in Sarasota.

After “Body Awareness,” the Gulfshore 
Playhouse season continues with “Jacob 
Marley’s Christmas Carol,” Christopher 
Durang’s “Vanya and Sonia and Masha 
and Spike,” “The Butcher” (a world pre-
miere) and “The Liar” by David Ives. ■

BODY
From page 1

There is a right way and a wrong way 
to live in the world, right? The things 
our parents and grandparents taught us, 
the things holy texts or religious leaders 
tell us, what we learned in philosophy 
classes or business ethics classes or 
feminist studies, from Oprah or Bill 
O’Reilly or Jon Stewart or Sean Hannity 
or Rachel Maddow, or from our favorite 
website dealing with our favorite sub-
ject, from our political leaders (well, 
maybe someday this will be true again) 
or from the amazing amount of books 
out there telling us how to live fuller, 
deeper, truer, righter, healthier, jazzier 
lives … all have ideas about the correct 
way to live one’s life.

I am sure it is not lost on you, dear 
reader, that the above list is full of 
contradictions, and in fact some of you 
may be wanting to turn away from the 
rest of this letter because I invoked the 
names of the enemy to your view on 
the correct way to conduct oneself in 
the world.

Alas, the world is complex and full of 
opposing and conflicting views. What is 
one to do in the face of that? Wouldn’t it 
just be easier if everyone accepted our 
version of the correct path?

These questions, these ideas, are why 
I love Annie Baker’s play “Body Aware-
ness.” The family at the center of the 
play is at a moment of crisis. Each of 
them is struggling with their own per-
sonal demons about the right way to be 
in the world, the right way to behave, 
the right way to be seen, the right way 
to look at others, the right way to ask 
for what you need, the right way to try 
to teach others to think the way you do.

And part of the beauty of Ms. Baker’s 

text is that ultimately, there might not 
really be a correct answer, but the strug-
gle to get there is so full of humor and 
pathos and a sense that if we can get 
beyond ourselves and our own struggle 
and team up with other people to find 
connection in this world, the struggle 
to get to “rightness” might at least be 
manageable.

This play rings so true to me, even 
though the family at the center of the 
play couldn’t look more different from 
mine.

I come from a pretty traditional 
(though certainly weird in our own 
ways) Southern family. There was a 
divorce, but it was pretty amicable, con-
sidering. There were remarriages and 
blending of families, but this all eventu-
ally felt normal to me, and the parents 
always tried (and mostly succeeded) to 

put the kids’ best interests first.
The family in “Body Awareness” is 

so different from that. The young man, 
Jared, is an only child who still lives 
at home at 21 years old and is strug-
gling with the possibility that he might 
have Asperger syndrome. His divorced 
mother now lives with her girlfriend — 
or is partner the “right” word? Ah, dear 
reader, this depends on which character 
you ask — a college professor who is 
righteously trying to teach the world 
about self-empowerment and how to 
get away from the “white male gaze.” 

So, yeah, this family feels very dif-
ferent from mine. But let me tell you, I 
identify with every one of their strug-
gles, hopes and dreams. This is where 
beautiful writing and phenomenal act-
ing come into play. They draw us in. 
They show us human beings with needs 

and wants, doubts and fears. 
Directing this play is a joy, because 

every time I try to steer the ship a cer-
tain way, or plumb the depths of emo-
tion in a scene, or broaden the aware-
ness of an actor about a certain moment, 
or layer in the comedy that connects it 
all together, both the script and the 
actors hold up under the scrutiny. This 
group of actors is one of the best I have 
ever worked with. They trust the play, 
their characters, each other — and me. 
And they have the skills and technique 
to dive into these roles and bring them 
to brilliant life.

And this play, it just keeps reveal-
ing itself. Every time I try to peel back 
another layer, it keeps giving and giving. 
And it keeps asking: “Is there a right 
answer?”

Are there right answers to the ques-
tions of how best to live one’s life? Of 
course. Did I learn some from my fam-
ily? Yes. Have I tried to live by them 
and failed? Sometimes. Have I had other 
people try to force their version of right 
on me? Yes.

Do the plays I work on and go see in 
my constant love affair with theater as a 
storytelling art form influence the way I 
think about right and wrong? Yes ... and 
sometimes no.

Will this play show you the right way? 
I don’t know. I don’t think it’s trying to 
do that. Will it show you a set of beauti-
ful people struggling just like we all do 
to try to figure that out? Yes.

Maybe reflecting on that struggle, 
reflecting on the question “Is there 
a right answer?” is more important 
and much more powerful than actually 
knowing what the answers are.

I hope you will join me for this beau-
tiful exploration of humanity.  ■ 

Right or wrong? Who’s to say?
BY CODY NICKELL
Special to Florida Weekly

‘Body Awareness’
by Gulfshore Playhouse
>> When: Nov. 1-16
>> Where: The Norris Center
>> Tickets: $40 and up; half-price seats for 

matinee performances 30 minutes before 
curtain

>> Info: (866) 811-4111 or gulfshoreplay-
house.org

COURTESY PHOTO

Cody Nickell, the director of “Body Awareness” 

COURTESY PHOTOS

Julia Brothers, Eric Hissom, Kate Eastwood 
Norris and Michael Pantozzi.



If Life is a Journey,

Introducing the new Florida SouthWestern State College. 
Formerly Edison State College, we offer Associate’s and 

Bachelor’s degrees, and professional certifications to 
students spanning the country. 

50 years behind us and still going strong. This is our 
year with a brand new residence hall and an athletic’s 

program slated for 2015. Your journey begins here. 
Your moment is now.

Let it Begin Here.

Florida SouthWestern State College is committed to providing an educational and working environment free from discrimination and harassment. All programs, activities, 
employment and facilities of Florida SouthWestern State College are available to all on a non-discriminatory basis, without regard to race, sex, age, color, religion, national 

origin, ethnicity, disability, sexual orientation, marital status, genetic information or veteran’s status. The College is an equal access/equal opportunity institution. Questions 
pertaining to educational equity, equal access or equal opportunity should be addressed to Title IX/Equity Officer, Florida SouthWestern State College, 8099 College 

Parkway, Fort Myers, FL 33919, (239) 489-9305.

800-749-2322  -  FSW.edu 
Naples - Fort Myers - Punta Gorda - LaBelle

On campus.  Online. Evenings and Weekends.

November 3, 5 and 6
3:00 - 6:00 p.m.

Nov. 3 : Hendry/Glades Center, LaBelle
Nov. 3 : Charlotte Campus, Punta Gorda
Nov. 5 : Collier Campus, Naples
Nov. 6 : Thomas Edison (Lee) Campus, 

    Fort Myers

Learn what FSW offers you!
More Info: FSW.edu/openhouse

You’re Invited!
Open House Week
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WHAT TO DO, WHERE TO GO
THEATER
Time Stands Still – Through Nov. 15 
at Sugden Community Theater. 701 Fifth 
Ave. S. 263-7990 or naplesplayers.org. 
See review on page C10.

Stonewall’s Bust – Oct. 30-Nov. 9 by 
the Island Theater Company on Marco 
Island, with performances at the Marco 
Island Historical Museum. 394-0080 or 
theateronmarco.com.

Body Awareness – Nov. 1-16 by Gulf-
shore Playhouse at The Norris Center. 755 
Eighth Ave. S. 866-811-4111 or gulfshore-
playhouse.org. See story on page C1.

Vanya and Sonia and Masha and 
Spike – Oct. 31-Nov. 19 by Florida Rep-
ertory Theatre, downtown Fort Myers. 
332-4488 or floridarep.org.

New Play Event – Theatre Con-
spiracy holds its fourth annual New Play 
Contest fundraiser at 7 p.m. Nov. 1 at the 
Alliance for the Arts, Fort Myers. $50. 
936-3239 or theatreconspiracy.org.

Buddy: The Buddy Holly Story 
– Through Nov. 15 on the main stage at 
the Broadway Palm Theatre, Fort Myers. 
278-4422 or broadwaypalm.com.

Better Late – Through Nov. 1 in 
the Off Broadway Palm Theatre at the 
Broadway Palm Theatre, Fort Myers. 
278-4422 or broadwaypalm.com.

Miss Nelson Has A Field Day – 
By Broadway Palm Children’s Theatre 
on select dates through Nov. 14 at the 
Broadway Palm Theatre, Fort Myers. 
278-4422 or broadwaypalm.com.

Sunset Park – Nov. 5-23 by The 
Marco Players at The Marco Players The-
ater. 642-7270 or the marcoplayers.com.

The Spitfire Grill – Nov. 12-Dec. 6 by 
The Naples Players at the Sugden Commu-
nity Theatre. 263-7990 or naplesplayers.org.

Grease! – Nov. 20-23 by students of 
the Naples Performing Arts Center in 
the Daniels Pavilion at Artis—Naples. 
597-1900 or artisnaples.org.

THURSDAY10.30
Free Tasting – Sip complimentary 
samples of wine, beer and spirits while 
listening to music by flutist Hung Ly 
from 4:30-7:30 p.m. at Dagny’s Spirits. 
Buy two Rocky Patel cigars and get the 
third free. 15205 Colllier Blvd. 384-9241 
or dagnysspirits.com.

Art Reception – Bio New York in 
Mercato hosts a reception with photogra-
pher Michelle Tricca from 5-8 p.m. Several 
pieces of Ms. Tricca’s work will be avail-
able for purchase. 514-3777 or bio-nyc.com.

Live & Local – Head to the Daniels 
Pavilion at Artis—Naples to hear local 
favorite Little Eddie and the Fat Fingers 
beginning at 7 p.m. $15. 597-1900 or artis-
naples.org.

Deb & The Dynamics – The Cen-
ters for the Arts Bonita Springs presents 
Deb & the Dynamics playing a mix of 
blues, R&B, funk and soul at starting at 7 
p.m. 10150 Bonita Beach Road. 495-8989 
or artcenterbonita.org.

Laugh-In – Old Naples Comedy Club 
hosts comedians J.B. Ball and Krishna 
Reddy 8:30 p.m. tonight through Saturday. 
$15. 455-2844 or oldnaplescomedyclub.com

Glow with the Flow – Wear your 
neon and stretch and breathe under 
the black light for Halloween yoga with 
Andrea Sanchez from 8-9 p.m. at Bala 
Vinyasa Yoga. $20 drop-in fee. 6200 
Trail Blvd. N. 598-1938 or bvyoga.com.

FRIDAY10.31 
Go ‘Psycho’ – Buckle up as the 
Naples Philharmonic transports you to 
a quaint, quiet motel on a rainy night, 
complete with a screening of the digi-
tally remastered classic thriller “Psy-
cho” starring Anthony Perkins, at 8 p.m. 
in the Daniels Pavilion at Artis—Naples. 
597-1900 or artisnaples.com

Ghost Tour – Marco Murder and May-
hem starts at 8 p.m. with dinner at Bis-
tro Soleil and then moves to six Marco 
Island locations by trolley and foot, with 
a pit stop for a cordial at Marco Island 
Seafood Company. Costume contest for 
guests who wear 1880-1930s garb. Reser-
vations required. 537-8353.

Halloween Fun – Pier 3 Band plays 
at Marco Island Fish Company starting 
at 9 p.m. Come in costume and enjoy 
complimentary appetizers, happy hour 
pricing from 8-10 p.m. and spooky fun. 
599 S. Collier Blvd. 389-6900 or marcois-
landfishco.com.

Cash for Costumes – Rusty’s Raw 
Bar & Grill awards cash prizes ($500, $250 
and $50) for the three best costumes at 
each of its Naples, Estero and Fort Myers 
locations. Contests begin at 10 p.m. 2700 
Immokalee Road in Naples, 263-9464; 
20041 Tamiami Trail S. in Estero, 390-
0123; 16520 Tamiami Trail S. in Fort Myers, 
437-1870. rustysrawbarandgrill.com

Big Fun in Goodland – If you like 
your parties a little salty, head to Little 
Bar in Goodland, where Raiford Starke 
and The Starke Raving Mad Band take 
the stage at 9 p.m. The fun carries on 
until it hurts. 205 Harbor Place, Good-
land. 394-5663 or littlebarrestaurant.com

Epic Bash – Pelican Larry’s annual 
Halloween bash starts at 10 p.m. at both 
locations. 1046 Pine Ridge Road and 
7785 Davis Blvd. 649-0800 or 793-2004 
or pelicanlarrys.com.

SATURDAY11.1
Breakfast with the Birds – Take 
an early walk with Friends of Tigertail 
for some bird watching starting at 9 
a.m. at Tigertail Beach on Marco Island. 
Friendsoftigertail.com

Riding in Style – Vintage RVs pull 
into Koreshan State Park for a show from 
10 a.m. to 4 p.m. Park admission rates 
apply. 3800 Corkscrew Road. 992-0331. 

Swamp Buggys on Parade – Pick 
your spot on Tamiami Trail South to 
watch the Swamp Buggy Parade that 
celebrates the opening of the 66th rac-
ing season. Things get rolling at 10 a.m. 
774-2701 or the floridasportspark.com

Down and Dirty – Florida Sports 
Park hosts the fall Swamp Buggy Races. 
Gates open at 10:30 a.m. and races start 
at 12:30 p.m. 8250 Collier Blvd. 774-2701 
or swampbuggy.com.

Art in the Park – Members of the 
Naples Art Association display and sell 
their works in this juried exhibition 
from 10 a.m. to 4 p.m. at Cambier Park. 
262-6517 or naplesart.org.

Beethoven and More – FGCU’s 
Bower School of Music presents tenor 
Craig Bermingham and pianist Michael 
Baron in concert at 7:30 p.m. $10. 10501 
FGCU Blvd. S. 590-7292.

Cheap Treasures – Stop by Veterans 
Community Park for a community yard 
sale from 8 a.m. to noon. 1895 Veterans 
Park Drive. 566-2367 or collierparks.com.

SUNDAY11.2
Farmers Market – Sugden Regional 
Park hosts a farmers market from 9 a.m. 
to 2 p.m. 293-6266.

Corvettes and More – The Vette 
Together for Charity car and truck show 
hosted by Corvettes of Naples takes 
place from 8 a.m. to 3 p.m. at Harbour 
Plaza on U.S. 41 in south Fort Myers. 
910-2027 or premiumcarshows.com.

Dogs in the Garden – Well-man-
nered dogs can join their owners at 
Naples Botanical Garden (Children’s Gar-
den excluded) from 9-11:30 a.m. Free for 
Garden members and their dogs, $14.95 
and $9.95 for non-member people and 
pooches. 643-7275 or naplesgarden.org.

Yoga in the Garden – Instructor 
Susie Lentz of Bala Vinyasa Yoga leads a 
gentle yoga class from 10-11 a.m. on the 
lawn of the Kapnick Caribbean Garden 
at Naples Botanical Garden. $10 for Gar-
den members, $20 for others. 643-7275 
or naplesgarden.org. 

Cars at Miromar – See all your 
favorite classic, exotic and custom cars 
at Miromar Outlets starting at 11 a.m. 
948-3766 or miromaroutlets.com

Jazz in the Garden – Naples Botani-
cal Garden hosts a jazz concert from 2-4 
p.m. Free for Garden members, $14.95 
for adults, $9.95 for children 4 and older. 
643-7275 or naplesgarden.org. 

Foreign Film – The Renaissance 
Academy of FGCU presents a screening 
and discussion of “A Royal Affair” (Den-
mark, 2012) starting at 2 p.m. Centering 
on the love triangle between the insane 
Danish King Christian VII, the royal phy-
sician and the young but strong Queen 
Caroline Mathilda, the film tells the true 
story of an ordinary man who wins the 
queen’s heart and starts a revolution. $5 
for members, $6 for non-members. 1010 
Fifth Avenue S. 434-4737 or fgcu.edu.

Strike Up the Big Band – The 
Music Makers Big Show Band performs 
a free concert starting at 2 p.m. in the 
band shell at Cambier Park. 

Bach Ensemble – The Bach Ensemble 
performs selections by Bach, Vivaldi and 
Galuppi at 3 p.m. at Grace Lutheran Church. 
$25, $10 for students with ID. 860 Banyan 
Blvd. 732-1055 or thebachensemble.org.

ETC… – ECT … Readers Theatre of 
The Naples Players opens its 13th season 
with four short plays in staged readings 
starting at 7 p.m. The evening’s theme 
is “Friends, Lovers and Monkeying 
Around.” 263-7990 or naplesplayers.org.

MONDAY11.3
Toys for Tots – Through Dec. 3, 
receive half-priced admission to Ever-
glades Wonder Gardens when you donate 
a new, unwrapped toy to Toys for Tots. 
27180 Old 41 Road, Bonita Springs. 992-
8792 or evergladeswondergardens.com.

TUESDAY11.4
Early Florida Authors – Literary 
historian and actress Betty Jean Stein-
shouer portrays Harriet Beecher Stowe, 
Marjorie Kinnan Rawlings and Mar-
jory Stoneman Douglas during Lunch & 
Learn at Rookery Bay. 300 Tower Road. 
530-5940 or rookerybay.org.

Little Eddie and the Fat Fingers kick off a new season of Live & Local concerts in the Daniels 
Pavilion at Artis—Naples starting at 7 p.m. Thursday, Oct. 30. $15. 597-1900 or artisnaples.org.

THE METROPOLITAN OPERA / COURTESY PHOTO

Catch a live performance of “Carmen” by 
The Metropolitan Opera from the comfort and 
convenience of the Hollywood Stadium 20 
in Naples or the Coconut Point 16 in Estero 
starting at 12:55 p.m. Saturday, Nov. 1. The 
production stars Anita Rachvelishvili in the 
title role and Aleksandrs Antonenko as Don 
José. Purchase tickets at the box office or at 
metopera.org/hdlive.
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WHAT TO DO, WHERE TO GO
Vote, then Visit – Receive $2 off 
the cost of admission when you wear 
red, white and blue to Everglades Won-
der Garden. 27180 Old 41 Road, Bonita 
Springs. 992-8792 or evergladeswonder-
gardens.com.

Goodland Cottages – “The Good-
land Cottages,” an exhibit of water-
colors by Donald Sunshine along with 
historic artifacts from Goodland, opens 
with a reception from 5-7 p.m. at the 
Marco Island Historical Museum. Free. 
The exhibit remains through December. 
642-1440 or colliermuseums.org.

La Dolce Vita – The Italian Cultural 
Society presents a screening of “It Start-
ed in Naples” starring Sophia Loren, 
Clark Gable and Vittoria DeSica starting 
at 6:45 p.m. at The Norris Center. Sparks 
fly as an American lawyer and the Ital-
ian bombshell fight for custody of their 
nephew in post-WWII Naples. $5 dona-
tion. 434-4423 or italianculturalsociety.
com.

River Facts – Kevin McCarthy pres-
ents “Ten Little Known Facts about the 
Caloosahatchee River” at 7 p.m. at the 
Marco Island Historical Museum. 180 S. 
Heathwood Drive, Marco Island.

WEDNESDAY11.5
Guided Tour – Join the Naples His-
torical Society for a walking tour of Old 
Naples. Meet at 9:30 a.m. at Historic 
Palm Cottage. Reservations required. 
$10 for members, $16 for non-members. 
261-8164 or napleshistoricalsociety.org.

Art Alive – The first First Wednesday 
Art Alive of the season takes place from 
5-8 p.m. in the North Naples Art District 
north of Pine Ridge Road and west of 
Airport-Pulling Road. More than two 
dozen galleries and working art studios 
stay open late. Sponsored by Art Alli-
ance Naples. Free. 821-1061.

Florida History – The Collier Coun-
ty History Museum kicks off its French 
in Florida series with a film about the 
historic engravings of Lemoyne and 
DeBry picturing life in 1500s Florida. 
Buffet dinner and entertainment by a 
string quartet included. Reservations by 
Oct. 30. $35 for members, $50 for non-
members. 252-8477 or colliermuseums.
com.

Fall Into Art – Sweet Art Gallery hosts 
the opening reception for an exhibit of 
works by Roy and Amanda Clark from 
5-8 p.m. 2054 Trade Center Way. 597- 
2110 or thesweetartgallery.com.

Sip Tour – Naples Sunset Rotary Club 
hosts the Mercato Wine Walk starting at 
6 p.m. Ticket holders will receive wine 
samples from participating restaurants 
while enjoying live music and prizes. 
$50 at the door, $40 at naplessunsetrota-
ry.org.

Reggae Show – Artis—Naples pres-
ents SowFlo in the second of the sea-
son’s Live & Local series at 7 p.m. in 
the Daniels Pavilion $15. 597-1900 or 
artisnaples.com.

Start to Tango – Pablo Repun Tango 
holds a lesson strictly for beginners at 8 
p.m. $15. 1673 Pine Ridge Road. 738-4184 
or pablorepuntango.com.

COMING UP
Follow the Flow – Naples Botanical 
Garden holds an instructor-led tai chi 
class at 10 a.m. Thursday, Nov. 6. $10 for 
members, $20 for non-members. 643-
7525 or naplesgarden.org.

#SEE IT #WALK IT#AVOID IT
■ Sure, you 
could watch it at 
home, but Artis—
Naples presents 
a screening 
of the digitally 
remastered classic 
thriller “Psycho” 
accompanied by the Naples 
Philharmonic at 8 p.m. Friday. 

—artisnaples.org

10.30

11.1

11.2
■ The Vette Together for 
Charity Open Car & Truck 
Show hosted by Corvettes of 
Naples is set for 8 a.m. to 3 p.m. 
Sunday at Harbour Plaza, 17660 S. 
Tamiami Trail in south Fort Myers. 
910-2027 or premiumcarshows.
com.

■ Just about everything in sight gets down 
and dirty (and wet) when the fall Swamp 
Buggy Races take over Florida Sports Park 
starting at 12:30 p.m. Saturday (gates open at 10:30 
a.m.). 8250 Collier Blvd. 774-2701 or swampbuggy.com

■  The 
Ebola 
costume, 
billed as “the 
most viral” 
costume of 
the year. It 
might just 
be the most 
tasteless. 

■ Meet photographer 
Michelle Tricca 
from 5-8 p.m. 
Thursday at Bio New 
York boutique in 
Mercato. Several pieces 
of Ms. Tricca’s work, 
including “Khyra on 
Piling,” are on exhibit 
and available for 
purchase. 514-3777 
or bio-nyc.com.

Naples 
. Friday. 

artisnaples.org

■  The 
Ebola 
costume,
billed as “the 
most viral”
costume of 
the year. It 
might just 
be the most 
tasteless. 
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■ Well-mannered 
dogs can join their 
owners at Naples 
Botanical Garden 
from 9-11:30 a.m. 
Sunday. Free for Garden 

members and their dogs, 
$14.95 and $9.95 for 
non-member people and 
pooches. 643-7275

— naplesgarden.org
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WHAT TO DO

PAMPER YOURSELF THIS FALL.
A most rejuvenating spa experience awaits you. 

Relax and restore at the Naples Grande Spa 
with the below fall specials.

Class Mani+Pedi | Swedish Massage
Signature Facial | Seasonally Inspired Body Scrub

$99 PER TREATMENT*

To reserve your treatment, please call
855.923.7312 or visit naplesgrande.com.

*Valid through November 30, 2014. 22% service charge additional.

Trunk Show – Signatures boutique 
in the Promenade at Bonita Bay and 
Mercato hosts a trunk show for Peace 
Of Cloth’s resort line from 10 a.m. to 5 
p.m. Thursday, Nov. 6, at the Promenade 
and Friday, Nov. 7, at Mercato. 254-5800.

Classic Story – The Naples Region-
al Library presents “The Philadelphia 
Story” starring Katharine Hepburn, 
Cary Grant and James Stewart at 2 p.m. 
Thursday, Nov. 6. When a rich woman’s 
ex-husband and a tabloid reporter show 
up before her wedding, she begins to 
learn about herself. 650 Central Ave. 
Free, but reservations required. 262-4130 
or collierlibrary.org.

Meet the Author – The Holocaust 
Musuem & Education Center of South-
west Florida hosts author Jeff Shaara 
from 4-6:30 p.m. Thursday, Nov. 6, at 
North Collier Regional Park. Mr. Shaara 
is a New York Times bestselling author 
for his many novels about the Civil War 
and World War II. $25 general admission, 
$15 for veterans. Reservations required. 
263-9300 or holocaustmuseumswfl.org.

Fall Bazaar – Get a head start on 
your holiday shopping at a fall bazaar 
featuring jewelry, clothing, beauty prod-
ucts and more from 18 vendors from 
5-8 p.m. Thursday, Nov. 6, at the Easter 
Seals Lily Academy, 2801 County Barn 
Road. Total Realty Corp. hosts the event 
as a benefit for the academy. 

Dinner with Artists – The Naples 
Art Association holds the season’s first 
Palate & Palette evening Thursday, Nov. 
6, at HobNob on Fifth Avenue South. 
The featured artist is Anne Chock. 262-
6517, ext. 100, for reservations.

Cultural Celebration – Take a trip 
to the Ah-Tah-Thi-Ki Museum on the Big 
Cypress Seminole Indian Reservation in 
Clewiston for the American Indian Arts 
Celebration Friday and Saturday, Nov. 
7-8. (863) 902-1113 or ahtahthiki.com.

Arrange a Bouquet – Learn to 
make a lovely floral arrangement in a 
class starting at 11 a.m. Friday, Nov. 7, 
at Whole Foods in Mercato. 552-5100 or 
wholefoodsmarket.com

Bluegrass is Back – Eddie and 
Martha Adcock take the stage when the 
Florida Fish Hook Tour continues at 7 
p.m. Friday, Nov. 7, at Fred’s Food, Fun & 
Spirits. 2700 Immokalee Road. 431-7928 
for reservations.

More Bach – The Bach Ensemble 
performs selections by Bach, Vivaldi 
and Galuppi starting at 7:30 p.m. Friday, 
Nov. 7, at Community Congregational 
Church. $25 general admission, $10 for 
students with ID. 15300 Tamiami Trail 
N. 732-1055 or thebachensemble.org.

Treasures in the Trunk – San 
Marco Catholic Church invites locals to 
fill their trunks with things to sell and 
set up in the parking lot from 8 a.m. to 
noon Saturday, Nov. 8. $10 per parking 
space. 272-0158 or 396-1016.

Holiday Bazaar – North Naples United 
Methodist Church holds its holiday bazaar 
8 a.m. to 2 p.m. Saturday, Nov. 8. Shoppers 
will find crafts, Christmas decorations, gift 
baskets and more. 6000 Goodlette-Frank 
Road N. 593-7600 or nnumc.org.

Another Bazaar – Vanderbilt Pres-
byterian Church holds a holiday bazaar 
and bake sale from 9 a.m. to 1 p.m. Satur-
day, Nov. 8. 1225 Piper Blvd. 597-5410 or 
vpcnaples.org.

A Third Bazaar – Mayflower Congre-
gational United Church of Christ holds 
its holiday bazaar from 9 a.m. to 2 p.m. 
Saturday, Nov. 8. Shoppers will find baked 
goods, crafts, Christmas decorations and 
more. 775-0055 or mayflowernaples.com.

Foreign Film – The Renaissance 
Academy of FGCU presents a screening 
and discussion of “Memories of Murder” 
(South Korea, 2003) starting at 2 p.m. Sun-
day, Nov. 9. South Korea in 1986 is under 
a military dictatorship. As two rural cops 
and a special detective from the capital 
investigate a series of rape murders, their 
crude measures become more desperate 
with each new corpse found. $5 for mem-
bers, $6 for non-members. 1010 Fifth Ave. 
S. 434-4737 or fgcu.edu.

Make a Mask – Marco Island Cen-
ter for the Arts holds a family-friendly 
mask-making class from 2-5 p.m. Sun-
day, Nov. 9. 1010 Winterberry Drive. 394-
4221 or marcoislandart.com.

Concert in the Park – The Naples 
Concert Band performs a program of patri-
otic favorites from 2-4 p.m. Sunday, Nov. 
9, in the bandshell at Cambier Park. Free. 

Play Your Cards Right – Enjoy a 
semi-ironic game of bingo with a glass 
of wine starting at 3 p.m. Sunday, Nov. 
9, at Three60 Market. Four bingo cards 
for $2. 2891 Bayview Drive. 731-7331 or 
three60market.com.

Bluegrass artists Eddie and Martha Adcock take the stage when the Florida Fish Hook Tour 
continues at 7 p.m. Friday, Nov. 7, at Fred’s Food, Fun & Spirits. 2700 Immokalee Road. Call 
431-7928 for tickets.

2014
Fall Bazaar

SPONSORED BY:

Want to get a jump start on your holiday shopping?

Want to shop to support a good cause?

There will be great items for sale along with 
silent auction items, gift cards and more!!!

Vendors at this event will be donating 
a portion of their sales to:

November 6th 
5-8pm

Easter Seals Lily Academy Naples
2801 County Barn Road

Naples, FL 34112
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WHERE TO GO

*Shipboard  credit  applies per suite based on double occupancy.  Free Wi-Fi and Pre-Cruise Luxury Hotel package applies to concierge suites or 
higher. Restrictions apply. Subject to change and availability. Ships’ Registry: Bahamas

(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay

Wilma Boyd - CEO

DYNASTIES & DRAGONS

Beijing – Tokyo
Hosted by Margo Buttino
PLUS $400 SHIPBOARD CREDIT*
 

INDELIBLE SOUTH AMERICA

Buenos Aires – Rio de Janeiro
Hosted by Karen Berger
PLUS $800 SHIPBOARD CREDIT*
 

KINGDOMS OF THE SUN

Dubai - Barcelona
Hosted by Kit Mathews
PLUS $800 SHIPBOARD CREDIT*
 

ROMANTIC VISTAS

Roundtrip Barcelona
Hosted by Lillian Rudd
PLUS $400 SHIPBOARD CREDIT*
 

LA DOLCE VITA

Rome - Venice
Hosted by Bo Gover
PLUS $300 SHIPBOARD CREDIT*
 

CELESTIAL SOJOURN

Lisbon -Rome
Hosted by Connie Moody
PLUS $400 SHIPBOARD CREDIT*

2015 PREFERRED TRAVEL HOSTED SAILINGS

THE MOST INCLUSIVE LUXURY CRUISE EXPERIENCETM

ADDITIONAL ITINERARIES & DEPARTURE DATES AVAILABLE!

Science Discovery – Kids are invit-
ed to The Conservancy Nature Center 
for a day of experiments and activities 
from 11 a.m. to 2 p.m. Sunday, Nov. 9. 
Free for members; $12.95 for adults, 
$8.95 for children. 1495 Smith Preserve 
Way. 262-0304 or conservancy.org.

Church Music – Trinity-by-the-Cove 
Episcopal Church presents organist John 
Fenstermaker, violinist Ming Gao and 
harpsichordist Crawford Wiley in concert 
at 4 and 7 p.m. Sunday, Nov. 9. Mr. Fenster-
maker will play the church’s 18th century 
pipe organ. The program includes com-
positions by Handel and Mozart. Free, but 
reservations required. 553 Galleon Drive. 
262-6581 or trinitybythecove.com.

Art Social – Mingle with friends and 
artists at the Marco Island Center for 
the Arts from 5:30-7 p.m. Tuesday, Nov. 
11. 1010 Winterberry Drive. 394-4221 or 
marcoislandart.org.

All About Richard – The Renais-
sance Academy of FGCU presents a 
two-part lecture about actor Richard 
Burton at 10 a.m. Monday, Nov. 10 and 
17. Fueled by rare talent and alcohol, 
Mr. Burton’s journey takes him from a 
bleak mining valley in Wales to the Lon-
don stage, the Hollywood screen and 
into the arms of “Cleopatra,” where an 
entire industry flourished recording his 
and Elizabeth Taylor’s every move. $34 
for members, $39 for non-members.1010 
Fifth Ave. S. 434-4737 or fgcu.edu.

USO Show – The Naples Depot 
Museum commemorates Naples’ role as 
an Army Air Corps training base dur-
ing World War II with a 1940s-themed 
program from noon to 1 p.m. Tuesday, 
Nov. 11. Bring lawn chairs for seating. 
262-6525 or colliermuseums.com.

Music in the Park – The Naples 
Philharmonic performs at 7 p.m. 
Wednesday, Nov. 12, in the bandshell 
at Cambier Park. Yaniv Segal conducts 
the orchestra through popular works 
by composers including Copland, Verdi 
and Brahms. Free.

Talk About Books – Tell other read-
ers about the great books you’ve read 
lately at 2 p.m. Thursday, Nov. 13, at the 
Collier County Headquarters Library. 
Feel free to bring books to swap. 2385 
Orange Blossom Drive. 593-0334 or col-
lierlibrary.org.

Concert Tribute – Atilio and Christ 
Marinelli of Duo Romantica perform 
“A Tribute to Andrea Bocelli and Sarah 
Brightman” at 7 p.m. Thursday, Nov. 13, 
at the Marco Island Historical Museum. 
$25. Purchase tickets at museum gift 
shop or call (800) 838-3006.

Fun for Fashion – True Fashionis-
tas celebrates the grand opening of its 
second resale store with champagne, 
snacks and complimentary makeovers 
all day starting at 10 a.m. Saturday, Nov. 
15, at Coconut Point in Estero. 292-7007 
or truefashionistasresale.com

Ad Libbing – The Upright Citizens 
Brigade presents a night of improvisa-
tional comedy with two shows at Gold-
en Gate Community Center on Saturday, 
Nov. 15. The 7:30 show is for all ages; the 
9 p.m. show is for adults only. $20 for 
one show, $35 for two. 4701 Golden Gate 
Parkway. 298-0158.

Block Party – Head downtown to 
Fifth Avenue South for the Rotary Club 
of Naples’ Grape Escape block party, the 
four-day festival’s main event, on Sat-
urday, Nov. 15. Visit napleswine.org for 
tickets and a complete schedule.

Art Alive – It’s Weekend Art Alive 
from 11 a.m. to 4 p.m. Saturday, Nov. 
15, and 1-4 p.m. Sunday, Nov. 16, in the 
North Naples Art District north of Pine 
Ridge Road and west of Airport-Pulling 
Road. More than two dozen galleries 
and working art studios welcome visi-
tors. Sponsored by Art Alliance Naples. 
Free. 821-1061.

Here Come the Brides – Brides-
to-be can shop the latest bridal trends 
and meet area wedding professionals 
at the Naples Bridal Expo from 1-4 p.m. 
Sunday, Nov. 16, at the Hilton Naples. $5 
at the door, free for those who register 
in advance. 272-8477 or naplesbrida-
lexpo.com.

La Boheme – Opera Naples opens 
its 10th anniversary season with “La 
Boheme” Thursday, Nov. 20, and Satur-
day, Nov. 22, at Artis—Naples. 963-9050 
or operanaples.org.

Music Man Jr. – Island Theater 
Company, Christmas Island Style, Marco 
Lutheran Church and the Island Dance 
Academy present “The Music Man Jr.” 
Friday through Sunday, Nov. 21-23, on 
Marco Island. 394-0080 or theateron-
marco.com. 

Under the Big Top – Cole Bros. Cir-
cus brings its Circus of the Stars to the 
Naples-Fort Myers Greyhound Track in 
Bonita Springs Friday through Sunday, 
Nov. 28-30. Purchase tickets at gotothe-
circus.com. ■

— Email calendar listings and high-
resolution photos to Lindsey Nesmith 
at lnesmith@floridaweekly.com. Please 
send Word or text documents and jpgs. 
No pdfs or photos of fliers. Deadline for 
calendar submissions is noon Monday.

“The Goodland Cottages,” an exhibit of watercolors by Donald Sunshine along with 
historic artifacts from Goodland, opens with a reception from 5-7 p.m. Tuesday, Nov. 4, at 
the Marco Island Historical Museum. The exhibit remains through December. 642-1440 or 
colliermuseums.org.

Sunday
LOBSTER NIGHT – 29

Maine Lobster Fra Diavolo in a 
Spicy Tomato Sauce over Linguine

Monday
COZZE – 12

Sautéed Mussels in a Light Spicy 
Tomato Sauce or White Wine Sauce

Tuesday
PASTA NIGHT – 12

Choose from 12 Diff erent Pastas

Wednesday
50% OFF BOTTLES OF WINE 

Under $100

Thursday
PIZZA NIGHT – 12

Extra Toppings $1.25 Each

Friday
WHOLE FISH – MKT PRICE
Please Ask Server for Fish Special

Saturday
SURF & TURF – 39

Petite Filet Mignon & 3 Grilled Jumbo Shrimp

Waterfront Dining at its Best

NIGHTLY 

FEATURES

SUN–THU 11:30AM TO 10:00PM FRI–SAT 11:30AM TO 11:00PM

THE VILLAGE ON VENETIAN BAY
4236 Gulf Shore Boulevard North, Naples, Florida 34103

239-430-6273 miramarenaples.com

GREAT PEOPLE GREAT FOOD GREAT VIEW
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TO FIND OUT MORE INFORMATION, VISIT US AT NAPLES.CONCEPT1010.COM

One-On-One–Always. Medically Approved.
20 MINUTES A WEEK  —ALWAYS IN SHAPE!

Naples

CALL TODAY TO SCHEDULE  
YOUR FREE STARTER SESSION!

ARTS COMMENTARY
Naples Players’ show is ‘Time’ well spent

Time seems to stop when you’re 
doing what you love.

You’re in the zone, you’re fully 
engaged. Everything else fades away.

For photojournalist Sarah Goodwin, 
that happens when she’s in a war zone 
halfway around the globe, taking imag-
es of famines, wars, bombing sites. 
With a click of the shutter, she’s able to 
make time stand still, capturing images 
that let people understand the current 
atrocities of the world.

As she puts it: “We gather evidence 
to show the world. If it wasn’t for 
people like me, who would know? Who 
would care?”

When “Time Stands Still” opens, 
Sarah (Victoria Diebler) is returning 
home to her Brooklyn loft. Her right leg 
is in a brace, her left arm in a sling. Red 
slashes mark her face where shrapnel 
sliced it. She survived a car bombing 
while covering the Iraq War, and is 
now on the long, challenging road of 
recuperation. 

Her lover, James (Anthony Renda), a 
writer, hovers anxiously about her. The 
two met years ago, covering the wars. 
He, too, is damaged by the work he 
does, though his scars are more psychic 
than physical.

Now they’re both home and trying 
to heal.

“Time Stands Still” is the opening 
play of the season in the Tobye Studio 
at the Sugden Community Theatre. Set 
designer Chase Lilienthal makes the 
most of the small space, recreating it 
into a Williamsburg loft — but just like 
this production, parts of it are very 
good, while others don’t quite reach 
those levels.

The loft has exposed brick walls and 
a skylight, as well as huge barn-like 
doors. (But oddly, not an array of locks, 
which you would expect for a NewYork 
apartment.) There’s a wood plank floor, 
but then a horrible wall stage right 
that’s painted a hospital green. Surely 
a photographer with her keen sense of 
color wouldn’t have painted her wall a 
color most commonly found in institu-
tions. There’s a Murphy bed, which 
makes sense, as space is at a premium 
in New York’s small apartments, but 
it doesn’t seem wide enough to hold a 
couple. And its maroon sheets look gar-

ish against the sickly green walls.
The space doesn’t feel lived-in at all. 

I find it difficult to believe it’s the loft 
of a writer and photographer. Where 
are the photographs or images on the 
walls? And no writer worthy of the 
name would own just a small handful 
of books on a shelf.

I feel the same way about the cou-
ple’s relationship. 

There doesn’t seem to be a connec-
tion there — a connection that is now 
in contention, that’s being reworked. 
Perhaps that will come in later produc-
tions.

Both actors are excellent in their 
roles. Mr. Renda’s James is intense, 
all darting eyes and anxiety (though 
he needs to project more when he’s 
turned away from the audience). Ms. 
Diebler is perfect: Feisty and sarcastic, 
her character does not suffer fools eas-
ily. There’s a hardness about her Sarah, 
a necessary toughness to be able to 
do what she does for a living, but the 
actress brings a certain warmth and 
vulnerability to her character as well. 
So while she’s prickly and tough talk-
ing, we also like her. That’s a difficult 
thing to pull off, but Ms. Diebler does 
it with finesse. (And it helps that in 
one scene costume designer Dot Auch-
moody puts her in a white lace tea-
length dress with a pink ribbon at the 
waist. It is perfect for the occasion, and 
shows off Sarah’s softer side.)

The couple’s long-time friend Rich-
ard (Adam Shaver), a photo editor at a 

magazine, shows up to see how Sarah 
is doing — but also, it seems, to show 
off his latest girlfriend, Mandy (Ellice 
McCoy), who is a generation younger 
than him. (As Sarah puts it, Mandy is 
so young she’s “embryonic.”) Mandy 
admits Richard is only three years 
younger than her father, though she 
claims it doesn’t bother her.

Mandy is a lightweight, neither well 
versed in many things nor tested by 
life’s trials and difficulties. She doesn’t 
get the others’ cultural or pop ref-
erences. (She’s never heard of the 
movie “Brazil,” for example. When it’s 
explained to her, she dutifully writes 
down the name of the film in a pink 
notebook, using a pen that has a glit-
tery feather at its other end. It’s so 
junior high.)

She’s oblivious, blurting out what-
ever she’s thinking, however inappro-
priate.

And she adores Richard, taking an 
almost worshipful attitude around him. 
She loves him because he has money 
and he takes care of her.

She’s Richard’s midlife-crisis girl-
friend.

Ms. McCoy plays her well, and could 
even be more extreme.

Mr. Shaver as Richard is very even-
keeled. I would have loved to see more 
dynamics from him.

His character can’t believe his luck, 
snagging a girlfriend so much younger. 
He doesn’t care about having an intel-
lectual equal; he just wants to have fun. 

Plus, he likes the way she looks on his 
arm: She’s eye candy, a trophy.

But they’re happy — and their hap-
piness throws Sarah and James’ own 
relationship into relief. 

Pulitzer Prize-winning playwright 
Donald Margulies is good at this, at 
using another couple to make a pair 
take stock of their own relationship 
(he did this incredibly well in “Dinner 
With Friends,” about a couple whose 
break-up throws their best friends’ 
marriage into question).

I wish director Chris Goutman had 
made this drama … well, a little more 
dramatic, with more defined highs and 
lows. I wish there had been more sub-
text. I didn’t always get the feeling that 
Sarah, James and Richard have been 
friends for a long time, that they had a 
history together. That connection, that 
familiarity, was missing for me.

The timing also seemed off at times, 
with everything moving along at the 
same pace. And James has two impor-
tant conversations with his back to half 
the audience, which dilutes the power 
of his words. I kept wishing I could see 
his face.

If you’ve never seen “Time Stands 
Still,” this production is worth seeing. 
It’s encouraging to see The Naples 
Players doing more modern fare and 
taking some risks.

Mr. Margulies stuffs a lot into this 
play.

“Time Stands Still” is about relation-
ships, what we’re willing to give and 
what we want and need from them, 
how they change and how we have to 
constantly renegotiate and find our 
way. It’s about not turning a blind 
eye to the atrocities of the world, but 
recording them so the world is aware 
of what’s happening. And it’s about 
staying true to yourself and to your art, 
not allowing others to make you dilute 
what you do or compromise.

When Ms. Diebler’s Sarah fixes her 
eye on something and raises a camera 
to her face, I believe in what she sees. ■

nancySTETSON
nstetson@floridaweekly.com

‘Time Stands Still’
>> When: Through Nov. 15
>> Where: In the Tobye Studio at the Sugden 

Community Theatre, Naples 
>> Cost: $30
>> Info: 263-7990 or naplesplayers.org

COURTESY PHOTO 

Sarah (Victoria Diebler) and James (Anthony Renda) welcome their longtime friend Richard 
(Adam Shaver) and his new girlfriend Mandy (Ellice McCoy) in a scene from “Time Stands Still.” 
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JB Ball
Krishna Reddy

www.oldnaplescomedyclub.com
1100 6th Ave S, Naples FL 34102

239-45-LAUGH

Get the Free Old naples comedy  
club app for Apple & Android

Oct 3
0, 31 &

 

Nov 1 2
014

8:30 Showtime

$15.00 tickets

ALL ABOUT CLOSETS
We Create Function and Storage with Style.

     Call for a Free Professional Design Consultation! 239.303.5829
WWW.ALLABOUTCLOSETS.COM

9
M
9
M

Innovative Design. Impeccable Craftsmanship. Flawless Service.

 Experience the Difference Good Taste Makes.
Monday–Thursday 11:30am–9:00pm

1427 Pine Ridge Road, #105, Naples

True Neapolitan Pizza and Authentic Italian Food

on !
Cannot be combined with any other 

offer or coupon. Expires 11/05/14.

 
Purchase 

of Any Specialty Pizza  

Cannot be combined with any other 
offer or coupon. Expires 11/05/14.

PUZZLE ANSWERS
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LOTSA LOBSTER!!!    Waterfront Dining

                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch

Established 1976

239-263-9940

Established 1979

239-263-2734

                         
          

                    www.napleswaterfrontdining.com

                  fries and slaw or black beans and rice

                  $
26.95

                                                                                      Expires 11/2/2014

                                                                           Not good with any other offer.

“The Real Taste of Naples”® “The Flavor of the Gulf Coast”

PUZZLES
HOROSCOPESPUZZLING BEHAVIOR

By Linda Thistle

★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C11 SEE ANSWERS, C11

■ SCORPIO (October 23 to Novem-
ber 21) The facts continue to be on your 
side. So make use of them in dealing with 
any challenge to your stated position. Also, 
open your mind to the offer of help from an 
unlikely source.

■ SAGITTARIUS (November 22 to 
December 21) There could still be a com-
munication problem holding up the resolu-
tion of a troublesome situation. Stay with 
it, and eventually your message will get 
through and be understood.

■ CAPRICORN (December 22 to 
January 19) A possible change in your 
workplace schedule might create a chaotic 
situation for a while. But once things begin 
to settle down, you might find that this could 
work to your advantage.

■ AQUARIUS (January 20 to Febru-
ary 18) A recent job-linked decision might 
need to be reassessed because of the pos-
sibility of finding benefits you might have 
overlooked. Check out all related data to 
help in the search.

■ PISCES (February 19 to March 20) 
A personal situation you agreed to might not 
be as acceptable to the other person involved 
in the matter. Avoid pressuring and bullying. 
Instead, seek common ground by talking 
things through.

■ ARIES (March 21 to April 19) A rejec-
tion of your attempt to be friendly leaves you 
with two choices: Try again, or give up. If 
you want to make another effort, go slowly. 
Let things develop without pressure.

■ TAURUS (April 20 to May 20) It 
could be a problem dealing with unfamiliar 

people who do things differently from what 
you’re used to. But rely on that strong sense 
of purpose to get you through this difficult 
period.

■ GEMINI (May 21 to June 20) To 
avoid neglecting a personal matter because 
of a demanding new workplace schedule, 
start prioritizing immediately. Knowing how 
to apportion your time takes a little while 
to set up.

■ CANCER (June 21 to July 22) It won’t 
be easy to avoid some of the pressures that 
come with change. Best advice: Take things a 
step at a time, and you’ll be less likely to trip 
up while things are in a chaotic state.

■ LEO (July 23 to August 22) A much-
talked-about workplace change could be 
coming soon. Be sure to get all the details 
involved in the process, and once you have 
them, you can decide how you want to deal 
with it.

■ VIRGO (August 23 to September 22) 
You might still believe that your trust was 
betrayed, although the facts would appear 
to prove the opposite. But by the week’s end 
you should learn something that will help set 
the record straight.

■ LIBRA (September 23 to October 22) 
Holiday plans could be a challenge because 
of shifting circumstances. But a more settled 
period starts by midweek, allowing you to 
firm up your plan-making once and for all.

■ BORN THIS WEEK: You have a gift 
for touching people’s minds as well as their 
hearts. You would make an outstanding 
educator. ■
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FALL SWING SPECIALS
BUY 5 LESSONS AND GET 1 FREE - $350

STRING 2 RACKETS - $50

TEAM LESSON (6-8 PEOPLE) - $100

For information call the Tennis Shop at 
855.923.7314 or email the Tennis Director at 

adri.atkinson@pbitennis.com.

CONTRACT BRIDGE
A highly imaginative lead

BY STEVE BECKER

This deal occurred in a national team 
championship more than 50 years ago. 
The star was Irving Kass, who trans-
formed what appeared to be a sure loss 
of more than 1,300 points into an unex-
pected gain.

North’s two-club bid was strong and 
artificial, and South’s three diamonds 
showed a positive response with a good 
diamond suit. The bidding then contin-
ued until South became declarer at six 
diamonds.

Kass, West, was on lead against the 
slam. Had he led a heart, South would 
have made 12 tricks after the diamond 
finesse succeeded. And if Kass had led 
a club or a spade, declarer would have 
taken all the tricks.

But Kass chose the extraordinary lead 
of the deuce of diamonds! This gave 
South pause for thought. He could not 
conceive that the lead was from the K-2 
of diamonds, let alone that West had the 
king. From South’s viewpoint, therefore, 
playing low from dummy would lead to 
immediate defeat. East would presum-
ably win the trick with the king, and his 
heart return would sink the contract.

So declarer put up the ace of dia-
monds, hoping to drop the singleton 
king. When the king didn’t appear, South 
still had another string to his bow. If East 
started with the K-10-5 of diamonds and 
at least three clubs, the slam could still 
be made. In that case, declarer could 
not be stopped from discarding all of his 
hearts, so he would lose only a trump 
trick regardless of how East defended. 

But when East ruffed the fourth club 
with the ten and South overruffed, so did 
Kass. His heart return then did South in.

In finding the opening diamond lead, 
Kass took advantage of South’s five-club 
response to four notrump, indicating 
that he had no aces. Kass knew dummy 
would have the ace of diamonds and 
decided to put declarer to the test imme-
diately. ■
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1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–SAT 11 to 4 DINNER/SUN–THU 4 to 10 & FRI–SAT 4 to 11

Not valid with any other offers or discounts. Must present ad. Expires 10/31/14.

Caesar Salad Chicken Parmesan Homemade Meatballs
Penne with Marinara Fettuccine Carbonara Cannoli

Gratuity added before discounts. Not valid with any other offers or discounts. 
One coupon per check. Expires 10/31/14.

not valid with Italian Feast Dinner

FILM CAPSULES
The Good Lie ★★★

(Reese Witherspoon, Corey Stoll, Arnold 
Oceng) A Kansas employment agent (Ms. 
Witherspoon) helps African refugees settle 
into life in the U.S. It’s a solid movie about 
the horrors of war in Africa and the chal-
lenges of the American dream. Rated PG-13.

Fury ★★★1/2
(Brad Pitt, Logan Ler-

man, Jon Bernthal) As 
WWII draws to a close, 
the five members of a 
U.S. tank unit (Mr. Pitt, 
Mr. Lerman, Mr. Bern-
thal, Michael Pena, Shia 
LaBeouf) fight for sur-
vival and their humanity. 
The action is fierce, but the human element 
often glossed over in war movies is star-
tlingly omnipresent to great effect. Rated R.

The Judge ★★★
(Robert Downey Jr., Robert Duvall, Vera 
Farmiga) Hotshot defense attorney Hank 
Palmer (Mr. Downey) defends his small-
town judge father (Mr. Duvall) in a murder 
trial. Mr. Downey’s charm is enough to keep 
you interested throughout this too-long 
legal drama. Rated R. 

Gone Girl ★★★★
(Ben Affleck, Rosamund Pike, Neil Pat-

rick Harris) Nick Dunne (Mr. Affleck) looks 
increasingly suspicious after his wife (Ms. 
Pike) disappears on their fifth wedding anni-
versary. Fantastic performances and precise 
directing from David Fincher (“The Social 
Network”) make this one of the best of 2014. 
Rated R.

Hector and the Search for 
Happiness ★★★

(Simon Pegg, Rosamund Pike, Toni Col-
lette) Bored British psychiatrist Hector (Mr. 
Pegg) travels the world investigating what 
makes people happy. It’s an impossible ques-
tion to answer, but this earnest comedy pro-
vides just enough laughs. Rated R.

The Hero of Color City ★★
(Voices of Christina Ricci, Owen Wilson, 

Sean Astin) Crayons come alive after their 
owner goes to sleep, but calamity strikes 
and Yellow (Ms. Ricci) has to lead the other 
colors before they fade away. It’s strictly for 
little kids, and I’m not even sure if they’ll 
enjoy 77 minutes of this. Worse, it’s torture 
for parents. Rated G.

A Walk Among the Tombstones 
★★

(Liam Neeson, Dan Stevens, David Har-
bour) An unlicensed private eye (Mr. Nee-
son) helps a drug lord (Mr, Stevens) find 
the men who murdered the drug lord’s wife. 
While it’s always fun to watch Mr. Neeson 
as a badass, the story is unfocused and lacks 
surprises. Rated R.

The Trip to Italy ★★★
(Steve Coogan, Rob Brydon, Rosie Fell-

ner) In this sequel to “The Trip” (2010), 
friends Mr. Coogan and Mr. Brydon play a 
version of themselves as they tour fine eater-
ies in Italy. It’s more consistently funny than 
the original, and the beautiful Italian land-
scape is nearly worth the price of admission 
alone. Not Rated (strong language). ■
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Located just north of Vanderbilt Beach Road on U.S. 41

Bio New York | Buy One Get One Half Off on women’s apparel, 
shoes and accessories | 239.514.3777

GiGi’s Children’s Boutique | 10% Off all merchandise 
(excluding Orbit strollers) | 239.254.0800

Jos. A. Bank | 20% new customer discount | 239.513.9372

Naples Flatbread & Wine Bar | 1/2 Price Roasted Wings 
239.431.8259

Spectacles | 15% Off eyewear (excluding Cartier and 
Chrome Hearts) | 239.566.9300

Stage 62 Deli | Buy Two Get One Free on all sandwiches 
(dine in and take out) | 239.597.2800 

*Discounts are available on November 6 only. Contact merchants for details and hours.
Mention “Mercato Event” to receive discount.

LATEST FILMS
‘Nightcrawler’  

★★★½
Is it worth $10? Yes

The term “nightcrawler” refers to vid-
eographers who listen to police scanners, 
race to crime scenes, film the action and 
then sell the footage to local news sta-
tions. The profession is not virtuous, but 
it is necessary for television news — and 
proficient nightcrawlers can make a nice 
living at it. 

And when you’re a sociopath who has 
no qualms about moving a dead body 
in order to get a better shot before the 
police arrive, as is the case in “Night-
crawler,” even better. 

The reason TV news covets the sala-
cious material is because its ratings 
books suggest that’s what people want to 
see. If it bleeds it leads, right? So TV pro-
ducers feed the nightcrawling monster; 
the hell with positive stories of people 
doing good when there’s a home inva-
sion with three murders in an affluent 
neighborhood. 

These (seeming) facts are what 
“Nightcrawler” gets right: that a thief 
and sociopath like Lou Bloom (Jake Gyl-
lenhaal) can buy a camera and police 
scanner, find an accident/crime scene, 
record the footage and try to sell it to 
the news director (Rene Russo) at a local 
news station. With moderate success, 
he can afford to upgrade his equipment, 
hire help (Riz Ahmed) and learn busi-
ness 101 basics online. Lou also discovers 
that orchestrating accident/crime scenes 
so he can be the first one there — even 
before police — can be much more lucra-
tive. This is what puts the entire city of 
Los Angeles is at risk. 

Mr. Gyllenhaal is nothing short of 
creepy, and the film is better because 
of it. His calm, monotone voice and big 
eyes have a disarming effect, suggesting 
a gentility that’s belied by his character’s 
conduct. The truth is that Lou is an ava-
ricious monster who will do or say any-
thing to get what he wants in any aspect 
of his life. 

The night shooting in Los Angeles 
brings two recent films to mind, both of 
which showcased a superior visual pal-
let than what’s seen here. Both Michael 
Mann’s “Collateral” (2004) and Nicholas 
Winding Refn’s “Drive” (2011) hit the 

right notes of coarseness and muted 
neon to almost make the city a charac-
ter in itself. Here, though, director Dan 
Gilroy eschews the broader scope for a 
series of smaller moments that highlight 
Lou’s isolation but fail to paint L.A. as 
a city of sin. This is appropriate for the 
film, but one wonders how Lou would’ve 
handled being in real danger himself. 

“Nightcrawler” is a fascinating, dark 
and damning film that has the guts to 
say things we don’t want to hear. Its 
grim subject matter suggests limited box 
office prospects, and in truth it will play 
better with the indie film crowd (it was 
the talk of the town at the Toronto Film 
Festival in September) than the main-
stream. 

It’s kind of ironic, actually: Viewers 
flock to this type of content on TV news, 
but when it’s presented in an unflatter-
ing way on a movie screen, they’re more 
likely to stay away. But this makes sense: 
For the masses, TV is in part for news 
and reality programming, while movies 
are for escapism. I hope this one receives 
enough acclaim to get people to open 
their eyes about what media they’re con-
suming, because anything programmed 
by a sociopath can’t be good. ■

dan HUDAK
www.hudakonhollywood.com

>> “Nightcrawler” is a Gilroy family passion 
project: Rene Russo is director Dan Gilroy’s 
wife, Dan’s brother Tony (“The Bourne 
Legacy”) is a producer, and Dan’s fraternal 
twin John (“Warrior”) is the editor.  

naplesfujiyama.com  239.261.4332

TWO FOR $39.90
HIBACHI DINNERS &

FREE BOTTLE OF WINE

Located at:
2555 Tamiami Trail North, Naples, FL 34103

Offering the Ultimate in Early or Late Dining!

MANAGER JUNJI HIJIKATA

UNTIL 6:00 PM OR AFTER 8:30 PM - SUNDAY THROUGH THURSDAY

Offer expires 11/6/14. Menu not valid with any other discounts, coupons or promotions.
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THE BAY HOUSE & THE CLAW BAR AT TIERNEY’S TAVERN
799 WALKERBILT ROAD, NAPLES 

OFF U.S. 41, ¼ MILE NORTH OF IMMOKALEE ROAD

LIVE ENTERTAINMENT NIGHTLY

STONE 
CRAB 

SEASON 
IS HERE!

Hosted by

Lee Memorial Health System Foundation

To benefit

S day, November th, 201
10 a.m. and 2 p.m. shows

The Naples Beach Hotel & Golf Club
851 Gulf Shore Blvd N

Naples, FL 34102

Tickets: $100 per person
For more information, call (239) 343-6

Four nonfiction authors lined up
for 2015 breakfast lectures

Friends of the Library of Collier 
County has confirmed four bestselling 
authors for its 2015 Nonfiction Author 
Breakfast lectures. Authors and dates 
are:

■ Jan. 12: Ron Powers, 
Pulitzer Prize-winning 
journalist and author of 
“Flags of Our Fathers,” 
a chronicle of six men 
who raised the flag at 
Iwo Jima. The book was 
also made into a movie.

■ Feb. 2: Lawrence 
Goldstone, author of 
“Birdmen,” the story of 
the intense rivalry that 
fueled the rise of Ameri-
can aviation.

■ Feb. 16: David O. 
Stewart, lawyer-turned-
author of “American Emperor: Aaron 
Burr’s Challenge to Jefferson’s Ameri-
ca.”

■ April 13: Walter Kirn, author of 
“Blood Will Out,” a memoir of his 
friendship with the imposter and con-
victed murderer Clark Rockefeller, and  
“Up in the Air,” made into a movie star-
ring George Clooney.

Friends of the Library offered two 
nonfiction author lectures earlier this 
year to complement its popular Nick 
Linn Lecture Series, which features fic-
tion authors; and its annual “Bagels 
& Book Clubs Breakfast,” which often 
includes local authors.

“Since the Nick Linn Lecture Series 
focuses on fiction writers, we want-
ed to offer readers expanded choices,” 
says Robert Levin, a board member of   

Friends of the Library of Collier County. 
“We tested the waters earlier this year 
for interest in nonfiction authors with 
programs by Tom Zoellner, author of 

‘Uranium: War, Energy 
and the Rock that Shaped 
the World,’ and Les Stan-
diford, author of ‘Last 
Train to Paradise.’”

An enthusiastic 
response from patrons 
led to expansion of the 
nonfiction series to four 
lectures for 2015. The 
programs will take place 
at the Country Club of 
Naples from 8:30-10:30 
a.m., beginning with a 
continental breakfast. 
Patrons can choose to 
attend either a single lec-

ture or all four. Tickets to each event 
are $35 for members of Friends of the 
Library, $45 for non-members.

Purchase tickets online at collier-
friends.org or call 262-8135.

 

About Friends of the Library
Friends of the Library of Collier 

County is a nonprofit organization that 
helps fund the expansion and enhance-
ment of programs and services for the 
county’s 10-branch public library sys-
tem. Incorporated more than 55 years 
ago, Friends has contributed more than 
$2 million to help fund library pro-
grams, books and other services that 
benefit the community’s adults, teenag-
ers and children. ■

2460 VANDERBILT BEACH ROAD, NAPLES

EARLY BIRD 
SPECIAL ALL DAY 

EVERYDAY!

KITCHEN & BAR
Your Neighborhood Restaurant
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Located in Miromar Outlets Suite E-154  239.405.8897

GOLF APPAREL $24.99!
SHIRTS, SHOES & SKORTS

CABRETTA & CALLOWAY GLOVES 
$8.50 EACH OR 3 FOR $20!

RECONDITIONED TITLEIST 
PRO V BALLS - $1 EACH!PRO V BALLS  V $1 EACA H!

MEN’S & LADIES FULL SETS OF CLUBS FOR SALE, 
AS WELL AS HATS, BAGS & SHOES!

 Shorts, documentaries, features lined up
for Naples International Film Festival

The fifth annual Naples International 
Film Festival opens Thursday, Nov. 6, 
with the Florida premiere of “Song 
One,” an indie film that premiered in 
competition at this year’s Sundance 
Film Festival.

Anne Hatha-
way stars as 
Franny, who 
has been living 
emotionally and 
geographically 
distant from her 
musician broth-
er Henry (Ben 
Rosenfield) and 
their mother, 
Karen (Mary 
Steenburgen). 
After Henry suf-
fers an accident 
that leaves him 
comatose, Fran-
ny returns home 
to New York. 
When she meets 
her brother’s 
musical idol, 
James Forester 
(Johnny Flynn), 
a romantic con-
nection sparks 
between the 
two that will 
ultimately transform them both.

Writer/director Kate Barker-Froy-
land will attend the NIFF opening night 
to discuss her movie with the audience 
after the screening. The evening starts 
at 6 p.m. on the red carpet at Artis—
Naples. The film starts at 7 p.m., and 

an afterparty takes place from 9:30 p.m. 
to midnight. VIP tickets are $169 and 
general admission is $29. For tickets, 
call Artis—Naples at 597-1900 or visit 
artisnaples.org.

The festival’s 
Saturday night 
party at Avenue5 
restaurant starts 
at 9:30 p.m. Guests 
will mix and min-
gle with visiting 
filmmakers and 
other film lovers 
while enjoying a 
c o m p l i m e n t a r y 
signature drink 
and hors d’oeuvres. 
The party is spon-
sored by PNC 
Wealth Manage-
ment. Tickets are 
$40 in advance, $50 
at the door.

“Take Me to the 
River,” a documen-
tary exploring the 
mixtures of races, 
generations and 
genres that cre-
ated the Memphis 
music blend of 
R&B, rock, coun-
try and funk, clos-

es the festival at the wrap party and 
awards ceremony that begins at 6 p.m. 
Sunday, Nov. 9, at Silverspot Cinema. 

Described as both a master class in 
the history of American music and a 
love letter to Memphis, “Take Me to 
the River” contains archival footage 

of recording sessions and live perfor-
mances with legendary artists as well 
as interviews with contemporary musi-
cians who are prominent on the Mem-
phis landscape.

In between the special parties, NIFF 
presents 20 Florida premieres and four 
East Coast premieres among a total of 
40 narrative features, documentaries 
and short films from all over the world. 
All screenings and discussions are at 
Silverspot Cinema. 

For a complete schedule and tick-
et information, call 775-3446 or visit 
naplesfilmfest.com. ■

· BCBG MAX AZRIA · CAROLINA HERRERA · C
ITZER · MICHAEL KORS · ST. JOHN · TORY BURC
LACK MARKET · ARMANI · BCBG MAX AZRIA · C

A · CHANEL · LILLY PULITZER · MICHAEL KORS · S
RCH · WHITE HOUSE BLACK MARKET · ARMANI · B
AROLINA HERRERA · CHANEL · LILLY PULITZER · 
T. JOHN · TORY BURCH · WHITE HOUSE BLACK M

· BCBG MAX AZRIA · CAROLINA HERRERA ·
ULITZER · MICHAEL KORS · ST. JOHN · TORY 
OUSE BLACK MARKET · ARMANI · BCBG MAX
A HERRERA · CHANEL · LILLY PULITZER · 
T. JOHN · TORY BURCH · WHITE HOUSE BLACK
I · BCBG MAX AZRIA · CAROLINA HERRERA ·
ULITZER · MICHAEL KORS · ST. JOHN · TORY 
OUSE BLACK MARKET · ARMANI · BCBG MAX
A HERRERA · CHANEL · LILLY PULITZER · 
T. JOHN · TORY BURCH · WHITE HOUSE BLACK
I · BCBG MAX AZRIA · CAROLINA HERRERA ·

Designer
Clothing!

NOW 

CONSIGNING 

FURNITURE!

Centrally Located Just Off U.S. 41
933 Creech Road, Suite 7 

Naples, Florida 34103
(in the Seabreeze Plaza)

239.263.8400
Appointments Preferred

Drop-Offs Welcome
Open Monday–Saturday 

10 a.m. to 6 p.m.

Buying and selling from casual to 
couture. Designers include:

Armani, BCBG Max Azria, Carolina 
Herrera, Chanel, Lilly Pulitzer, 

Michael Kors, St. John, Tory Burch 
and White House Black Market

SUMMER SALE 
Up to 50% off on select items! 

Owned and operated by 
Gregg Sari and managed 
by Lynda Maloney.

Fashionable
Furniture!

OPEN!
UNDER NEW OWNERSHIP!

WE HAVE NOT GONE ANYWHERE!

W E  A R E

Halloween Party!
EAT, DRINK AND BE SCARY!

FRIDAY OCTOBER 31ST
COME IN COSTUME & YOUR FIRST DRINK IS ON US!

Prizes for best costume with a chance to win a FREE month of dining!

 LIVE MUSIC THIS FRIDAY & SATURDAY-REGGAE
HAPPY HOUR 3 TO 6 P.M. 
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Preferred Travel of Naples President and CEO Wilma Boyd
and the Preferred Travel team of travel professionals

would like to thank our many travel partners for participating in…

Thank you to our many guests for their generous support in raising more than $3,000 for
Barbara’s Friends-Golisano Children’s Hospital Cancer Fund!

Special thanks to our media sponsor

Thank you to our local business partner, Beverly’s Tropical Glass Design, for their support.

Please call your Preferred Travel consultant today for exclusive offers available for a limited time.
Special amenities include shipboard credit, additional savings, upgrades and onboard value booklets.*

THANK YOU TO THE FOLLOWING TRAVEL PARTNERS FOR SUPPORTING BARBARA’S FRIENDS
AND FOR MAKING CREATING TIMELESS TRAVEL MEMORIES A GREAT SUCCESS!

Belmond • Crystal Cruises • Regent Seven Seas Cruises • Silversea

Abercrombie & Kent • African Travel • Ama Waterways • Azamara Club Cruises • Celebrity Cruises • Cunard • Disney Cruise Line
Holland America Line • Lindblad Expeditions • Oceania Cruises • Princess Cruises • Seabourn • SeaDream Yacht Club • Tauck

*Offers apply to new bookings and may vary per travel partner. Restrictions apply. Please contact Preferred Travel of Naples for complete details.

(239) 261-1177 • (800) 523-3716
www.preferrednaples.com

SunTrust Building at Pelican Bay • 801 Laurel Oak Drive • Suite 300 Wilma Boyd — CEO

KOVEL: ANTIQUES 
 Soda shop implements a treat 

for nostalgic collectors
BY TERRY KOVEL AND KIM KOVEL

Ice cream scoops, soda fountain 
syrup dispensers and urns, advertise-
ments, even old soda glasses and sun-
dae dishes are selling quickly. Nostalgia 
has kept the prices high for things that 
bring back memories of the old-fash-
ioned drugstore soda fountain. A white 
ceramic Crawford’s Cherry-Fizz syrup 
dispenser with gold, orange, green 
and red lettering and nine cherries as 
decorations auctioned for $19,200 at 
Morphy Auction’s August 2014 sale 
in Denver, Pa. It was just one of the 
130 syrup dispensers in the auction. 
Seventy percent of them sold for more 
than $1,000. Prices were high because 
the syrup dispensers were in good to 
great condition and had their pumps 
and all other parts. A record price for 
a dispenser was set at the same auc-
tion: $69,000 for a Pepsi-Cola syrup 
urn in excellent condition that we think 
resembles pieces of 1904 Roseville pot-
tery by Frederick Hurten Rhead.

Q: Years ago, I bought an old wood-
en dictionary stand. It’s about 3 feet 
tall, has angled sides and two lower 
shelves. There’s a small metal plate 
on the bottom shelf that reads “Baker 
Office Furniture Co., Pittsburg, Pa.” 
There is no “h” in Pittsburg. Can you 
tell me something about it so I can pass 
it on to younger family members? Does 
it have any value?

A: Your dictionary stand was made 

between 1891 and 1911. Pennsylvania’s 
city of Pittsburg was chartered in 1816 
and the spelling of the name changed 
a few times. In 1891, the United States 
Board on Geographic Names ruled that 
the official spelling was without an 
“h.” The decision was reversed in 1911. 
Edward Enzer Baker opened the first 
office furniture store in the country in 
1889. In 1913 Baker Office Furniture Co. 
advertised a reorganization sale, offer-
ing old office furniture for sale and 
offering to buy used office furniture - 
or taking it as partial payment for new 
furniture. The company was still in 
business in the 1920s. The value of your 
dictionary stand: $95 to $250.

Q: I have a cast-iron Dutch oven and 
lid. It’s embossed “Griswold No. 8 Tite-
Top Dutch Oven” around the lid and 
“Erie Pa., U.S.A.” on the bottom. Value?

A: Griswold’s history dates back to 
1865. But the company was not named 
Griswold Manufacturing Co. until 
about 1884. It operated in Erie until 
1957. Griswold made a few different 
“Tite-Top” Dutch ovens marked “No. 
8.” Yours could date from before or 
after World War II, depending on its 
size and style. Most of them sell for 
$150 to $200. Griswold cast-iron cook-
ware is popular with both collectors 
and cooks.

Q: I have a lamp with a pillow base 
that has a cast-bronze cat sitting on it. 

naplesclubsushi.com  239.261.4332
Located at:
2555 Tamiami Trail North, Naples, FL 34103

Enjoy our fresh atmosphere and friendly 
service right in the heart of Naples.

Private Lunches Available 
for Small or Large Parties

Catering Available 

Lunch Specials Available 
for Carry Out

NOW OPEN FOR LUNCH
MONDAY–FRIDAY
11:30 AM to 2:30 PM

Like Us on:

CLUB SUSHI ROLLS
Spicy Tuna $9.00
California $6.75
Japanese Bagel $7.75

Makimono and Nigiri Combos Served with Soup and SaladStarting at $9.50

Bento Boxes Served with Soup, Salad, Steamed Rice, Pork Dumplings and Fruit CupStarting at $12.50
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Located in The Galleria Shoppes at Vanderbilt
2367 Vanderbilt Beach Road #805, Naples, FL 34109

239.431.8750 • www.VinosPicasso.com

BYOB paint sessions with local artists.  •  NO experience necessary!

Paint studio. Art Gallery. Wine Bar.
GREAT FOR DATE NIGHTS, GIRLS’ NIGHT OUT, BRIDAL PARTIES AND MUCH MORE!

SAVE 10%
Register online with code 

FLWEEK10
*some restrictions apply

Paint studio. Art Gallery. Wine Bar.

High Quality Costumes for Rental and Retail

5321 Ave Maria Blvd, Ave Maria, FL 34142
239-207-5231

Visit www.collierfamilyfarms.com for more info

 

Organic Produce  
Membership

 

/// !!!///

/// Sat Nov 15 • 12-4pm /// 

Come & Visit the Farm! Re-Opening Nov 22! Sign Up Now for Your MarketMember Discount!

Cherry-Fizz was a drink made from soda water and 
cherry-flavored syrup. Although the first soda fountains 
opened in the United States in the early 1800s, they were 
most popular in the 1940s and 1950s. This Cherry-Fizz 
dispenser sold for $19,200 at a 2014 Morphy auction held 
in Denver, Pa.

The cat’s tail forms the lamp’s stem. 
On the pillow is a medallion that has 
a fleur-de-lis inside a square and the 
words “Collection Francaise, Made in 
U.S.A.” I bought the lamp at an auc-
tion. A man has now offered me double 
what I paid. Should I sell?

A: Your lamp isn’t bronze. It’s made 
of spelter, a zinc alloy less valuable 
than bronze. It’s also called “French 
Bronze.” In 1907 J.B. Hirsch, a Roma-
nian metal-smith, started the New York 
Metal Art Bronze Works in Manhattan 
to import pieces from French found-
ries. After World War I, he traveled 
to Paris, bought the company’s molds 
and opened J.B. Hirsch, his own cast-
ing foundry, in the United States. Dur-
ing the 1930s, J.B. Hirsch made figural 
“French Bronze” lamps. From 1948 to 
1963, Hirsch and his son Abraham reas-
sembled hundreds of original bronze 
molds hidden during World War II. J.B. 
Hirsch is still in business in New Jer-
sey as a division of Richmond Lighting. 
Your lamp probably was made in the 
1960s or 1970s and is worth about 
$ 2 0 0 . Now you can decide 

whether to sell the 
lamp.

Q: I bought six silver spoons at a 
garage sale a couple of years ago. They 
are 5 1/2 inches long and have a dragon 
on the front. They are marked on the 
back with “DK” in a diamond and “E.P.” 
I tried to find information on these but 
had no luck. Can you tell me how old 
they are and how much they’re worth?

A: The letters “E.P.” stand for elec-
troplate, a method of coating metal 
with a layer of silver that uses electric 
current. The mark “DK” may be for 
D.K. & Co., a company in Japan. Drag-
ons are popular Japanese decorations. 
We found a pair of silver seafood forks 
marked “DK” decorated with pagodas 
for sale online for $30. Your spoons 
probably were made after 1930. Value 
of your set of six spoons: about $75.

Tip: The acid or sulfur in eggs, 
onions, mayonnaise, tart salad dress-
ing and salt will corrode the surface of 
silver or silver plate. ■

 — Terry Kovel and Kim Kovel 
answer questions sent to the column. 
By sending a letter with a question, 
you give full permission for use in 
the column or any other Kovel forum. 
Names, addresses or email addresses 
will not be published. We cannot guar-
antee the return of photographs, but 
if a stamped envelope is included, we 
will try. The amount of mail makes per-
sonal answers or appraisals impossi-
ble. Write to Kovels, (Florida Weekly), 
King Features Syndicate, 300 W. 57th 
St., New York, NY 10019. 

Custom Group Menu Options Available

Call 239.263.4421 to 
Discuss Your Next Event

mwaterfrontgrille.com

We Specialize In:
Corporate Luncheons and Dinners

Private Dinner Parties
Business Seminars

Bridal and Rehearsal Dinners
Birthday and Anniversary Celebrations

WHEN SPECIAL OCCASIONS ARISE…
YOU NEED TO MAKE SURE EVERYTHING IS PERFECT!
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BARBECUE IS WHAT WE DO
LET US DO IT FOR YOU!

In Lee & Collier Counties Call Our 
Catering Manager at (239) 209-0940

Catering Services from 25 - 5,000
www.ribcity.com Catering!

Our Award Winning 

Baby Back Ribs,

Chicken, Pork and Beef

accompanied by our homemade 

Cole Slaw and Baked Beans 

can be brought to your event 

by our mobile char-grill.

EEEEEiillllleeeeeenn PPPPiitteeeelll
AAAll AAbouut Clooseets iis alll aabboutt innnovvaativee deesign, immpecccabbble ccrafftsmmaansship andd flflaawleess sservvice. 

Our iinnstallationnss reeflecct yoourr dreaamss annnd yoour personalityy, whhile dramatticcallly eenhaanccinng yyourr hoomme. 
Let mmme fifind thee pperfecct sooluttion ffor yyouu..

5606 6th Street West
Lehigh Acres, Fl 33971

 VVViisssiitt ooouur wwweeebbbsiiittee:: 
wwwwwwwwwww..aaallllaabboouttccllooosseeettss.cccoommmm

e. 
e. 

Call for a 
FREE

 Professional 
Design 

Consultation!
2222333339999..3333000333...5558888222299999 

CELEBRITY EXTRA
Jesse Ventura unchained 

on new show
BY CINDY ELAVSKY

Q: Can you tell me what Jesse Ven-
tura has been up to? I miss watching 
him on his previous show, “Conspiracy 
Theory.” 

— Stanley G., 
Omaha, Neb.

A: Gov. Ventura is 
still in the public eye, 
but not on network 
TV. He has his own 
Internet show called 
“Off the Grid,” which 
is filmed from his 
home in Mexico. It can 
be seen on his You-
Tube channel and ora.
tv. A big selling point 
for Jesse is that he can 
talk about whatever 
the heck he wants on 
his new show; he told 
me: “That’s one of the 
reasons I think ‘Con-
spiracy Theory’ got 
canceled after only 
three seasons, because 
in many ways, we were going where 
they didn’t want us to go, and we were 
asking questions they didn’t want asked. 
I love the Internet because there are no 
FCC regulations. There’s no govern-
ment hanging over my shoulder. If I 
want to say ‘bulls—-,’ I can without get-
ting fined or anything like that. For me 
it was like getting the handcuffs taken 

off and being able to speak freely. That’s 
what I love about ‘Off the Grid.’”

Q: I read in your column that “The 
Mentalist” would be renewed. When is 
it going to return? It’s one of my favorite 

shows. 
— Sissy U., via 

email
A: “The Mentalist” 

will be back for a sev-
enth and final season 
on CBS, but not until 
midseason 2015, and 
only for 13 episodes. 

Q: I am so dis-
traught that “Parks 
and Recreation” hasn’t 
premiered its new 
season yet. I thought 
you said it had been 
renewed! 

— Kallie F., via 
email

A: NBC’s hit 
sitcom has been 
renewed. And, like 

“The Mentalist” mentioned above, this 
will be its seventh and final season, 
which will consist of 13 episodes and 
premiere midseason 2015. 

— Write to Cindy at King Features 
Weekly Service, P.O. Box 536475, Orlan-
do, FL 32853-6475; or e-mail her at let-
ters@cindyelavsky.com.

Jesse Ventura

WI
DER M ATOLOGY  FACIAL   PL ASTIC    SURGERY
The Woodruff Institute

www.thewoodruffinstitute.com

DEER MR MR M ATATATOLOLOLOGOGOGGYYY FFFACACACIAIAIALLL   PPLPL ASASASTITITICCCS    SUSUSUSURGRGRGGERERE Y

Since 2004, The Woodruff Institute has offered 

Southwest Florida patients the region’s highest quality, 

state-of-the-art Facial Aesthetic Surgery, Dermatology 

and Reconstructive Surgery. Our highly trained 

physicians and skin care experts are dedicated to the 

health and beauty of your skin.

Acne

Actinic Keratosis

Aging Skin

Alopecia Areata

Birthmarks

Botox/Dysport

Droopy Eyelids

Eczema

Hair Loss

Lasers

Melasma

Mohs Surgery

Molluscum

Psoriasis

Rosacea

Skin Cancer

Soft Tissue Fillers

Spider Veins

Sun-Damaged Skin

Unwanted Hair

Urticaria/Hives

Vitiligo

Warts

Wrinkles

CALL TO SCHEDULE YOUR APPOINTMENT TODAY! SAME WEEK APPOINTMENTS 
NAPLES: 2235 Venetian Court, Suite 1, Naples, Florida 34109, p: 239.596.9337, f: 239.596.9466

BONITA: 23471 Walden Center Drive, Bonita Springs, Florida 34134, p: 239.498.3376, f: 239.498.3379

YOUR SKIN SPECIALISTS
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Rebecca W. Lambert, M.D.    Nicole M. Habib, PA-C
Jonathan E. Sonne, M.D.       Lianne R. Martin, PA-C          
Kathryn J. Russell, M.D.               Debbie A. Wallace, PA-C

CALL 239-325-2630 
5375 Hibiscus Drive, Naples, FL 34113

Located off  Rattlesnake Hammock Road 1 mile East of US 41

Join Us

Thanksgiving Day!
November 27th, 2014

Serving 12 noon - 9pm
All entrees include: cream of mushroom soup or fresh 
garden salad, choice of baked, mashed or candied 
yams, fresh green beans or squash, hot rolls and 
butter, Florida Key Lime or traditional pumpkin pie.

NOW TAKING RESERVATIONS!

Special Menu
Appetizers:

Shrimp Cocktail $13
Escargot $13
Clams Casino $13

Entrees
Traditional Roast Turkey $19.95
Braised Lamb Shank $22.95
Broiled Filet of Salmon $23.95
Live Maine Lobster $23.95
Baked Ham $19.95
Roast Duck $23.95
Prime Rib of Beef $24.95
Filet Mignon $29.95
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Coupon required at time of 
purchase. Limit one coupon 

per day per person. Not 
valid with any other offers or 
specials. Expires 11/30/14 FW

$5.00
OFF

Purchase of $50
Coupon required at time of 
purchase. Limit one coupon 

per day per person. Not 
valid with any other offers or 
specials. Expires 11/30/14 FW

$10.00
OFF

Purchase of $100

Shoppes at Vanderbilt
2355 Vanderbwilt Beach Road #178 | 

Naples

(239) 596-5044
MON-FRI 10AM-6PM

NO APPOINTMENT NECESSARY

Coconut Point Mall
23106 Fashion Drive | Estero

(239) 992-7007

truefashionistasresale.com

Resale! Consignment! Trade!

Pre-Owned Women’s, 
Men’s & Children’s

Designer Fashions
with Impeccable 

Style and 
Sophistication

THIS WEEK ON WGCU-TV
THURSDAY, OCT. 30, 9 P.M. 
Doc Martin 
Having failed to restart his relation-

ship with Louisa, Martin is forced out 
of the picture with the arrival of her 
dad, Terry Glasson, who has hatched a 
scheme to smuggle in some explosives.

 
FRIDAY, OCT. 31, 10 P.M.  
The Mark Twain Prize: 
Carol Burnett
From 2013, a star-studded lineup at 

the Kennedy Center salutes comedi-
enne Carol Burnett as she receives the 
coveted prize. 

 
SATURDAY, NOV. 1, 8 P.M. 
Antiques Roadshow: 
Jacksonville
Highlights include a NASA “Mercury 

7” signed photo, an 1862 Abraham Lin-
coln signed document and a Tiffany & 
Co. gold necklace.

 
SUNDAY, NOV. 2, 9 P.M. 
Masterpiece Mystery 
Death Comes to Pemberley, Part 2 
A suspect goes on trial for his life, 

while Elizabeth pursues the truth 
behind a mysterious death. The future 
of Darcy’s sister, Georgiana, also hangs 
in the balance.

 
MONDAY, NOV. 3, 8 P.M. 
Antiques Roadshow: Miami Beach 
Highlights include a movie poster for 

“The Wild One,” a George Ohr vase and 
a 1940s Alexander Calder mobile.

 
TUESDAY, NOV. 4, 9 P.M. 
Makers: Women in Politics 
The episode of “Makers” showcases 

profiles of women in public office who 

were “firsts” in their fields. From the 
first woman elected to Congress in 1916 
to a young woman running for Detroit 
City Council in 2013, the documen-
tary explores the challenges confronting 
American women in politics.

 
WEDNESDAY, NOV. 5, 8 P.M. 
Nature: A Sloth Named Velcro 
Filmed in Panama, Costa Rica and 

Colombia, this is a story of the friend-
ship between a journalist and the sloth 
she named Velcro and a network of 
people working to learn more about 
sloths in order to protect them. ■

The Mark Twain Prize, Oct. 31 Makers Women in Politics, Nov. 4 

Nature A Sloth Named Velcro, Nov. 5 

SHOWROOM OPEN
MONDAY-FRIDAY 9AM-5PM

insideout furnituredirect
 239-450-9296

2367 TRADE CENTER WAY, NAPLES, FL

New Merchandise Arriving Daily!
LOWEST PRICES GUARANTEED!

WE DO CONDO AND RESORT POOL FURNITURE! CALL US TODAY FOR HUGE SAVINGS!

Shop Us LAST
for the

BEST PRICE!
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239.263.6979 – artichokeandcompany.com 
11920 Saradrienne Lane, Bonita Springs, FL 34135

(Located on Bonita Beach Road, at the Homedepot shopping center just south of Interstate 75)

This Thanksgiving join us for an evening of
 delicious foods and fi ne wines.

$29 per person
Reservations are required to attend.

Call 239.263.6979 or visit artichokeandcompany.com

... with Artichoke & Company 

THURSDAY, NOVEMBER 27, 2014
SEATINGS ARE 1:30 P.M. AND 6:30 P.M.

Give Thanks

489 Bayfront Place, Naples

239.530.2225

NAPLES BIGGEST 

 3rd Annual

MONSTER
BASH

Hosted by:

Friday, October 31st 
at 8pm

$1,000 in Cash aNd Prizes 

including $500

Judging underway to send two winners to Writers Conference
This year’s writing challenge has 

been the most successful ever. During 
the past few months we’ve provided 
readers with photo prompts, and they’ve 
let their imaginations run; providing 
us with stories inspired by the photos. 
We received more than 200 entries and 

we read every single one. We whittled 
down the final list of entries to 15 of the 
best, and now they’re in the hands of the 
ultimate arbiter: Florida Weekly book 
reviewer Phil Jason. Two winners will 
receive a ticket each to the Sanibel Island 
Writer’s Conference from Nov. 6-9.  This 

year’s conference will feature keynote 
speaker Richard Russo, along with doz-
ens of other professional writers in a 
variety of genres. For more information 
on the Sanibel Island Writers Conference, 
visit fgcu.edu/siwc. We’ll announce the 
winners next week.

In the meantime, we’re featuring a 
couple of notable entries this week, both 
inspired by the photo of the dinghy from 
round four of the competition. 

Thanks to everyone for writing and 
good luck.  ■

Untitled
By Jacqueline Lanoszka,
Naples

The hills of the ocean rolled with a hypnotic 
rhythm; seemingly syncing with my minds inner 
symphony. Gazing out at this movement for such 
long periods of time put me in a kind of mellowed 
trance. It became an escape from the tiresome 
thoughts that regularly spiraled throughout my 
psyche. The sway of the skiff lulled me further 
into my haven; rocking me ever so gently as 
a mother might do for her infant child. As I 
stretched out my arm to feel the sun warmed 
water, I noticed the faded blue paint along the 
edges of my little boat. A rush of memories 
fl ooded my consciousness; every sunset that I 
had ritually watched fl ashed up in a short movie 
accompanied by a peacefully joyous sensation. I 
most admired the ones with grand cotton clouds 
that would lazily sail over a violet painted welkin.   

Dusk had enveloped the day. It was my signal 
to begin the brief journey back toward shore. 
I had a lilting row that fell in harmony with 
my mind just as the waves had done earlier. 

Euphoria fi lled every ounce of my body, fl owing 
as energy in my blood stream, giving me my 
habitual high. This was my form of meditation. 
Eyes closed, head lightened, I felt release. The 
thought that evoked at this point recapitulated 
my bliss. Freedom means nothing. Absolutely 
nothing. A tear beaded on my cheek at the en-
lightening realization. I discerned the magnitude 
of the simplicity in it. What a surreally glorious 
impression. Freedom means nothing: nothing 
holding you down, nothing haunting your dreams, 
nothing provoking your anger. Countless distrac-
tions choke our reality. We forget the freedom 
of nothingness, the freedom, which so many 
children comprehended with such ease. Yet, in 
the process of becoming an adult, we somehow 
forget. Our minds become fogged, our spirits 
weakened, to where it becomes lost on us. How 
such exuberance comes from nothing.

My eyes shot open at the sudden halt of 
movement. The boat had touched land. I wiped 
my face on the back of my hand and climbed 
ashore, towing the skiff by rope. I felt inspired by 
nothing. ■

Mr. Jenkins’ Boat
By Greg Wojciechowski

I used to be pretty, really, but that was years ago. 
Now I am a shadow of my former self. Nothing a 
little paint, a rudder and perhaps a sail couldn’t fi x. 
All I need is a little TLC, you know tender loving care.

I was never a grand vessel, but I served my 
purpose. My fi rst owners would take me out onto 
the sea when they needed fi sh for their family. And 
sometimes when the fi shing was good, they would 
sell the fi sh they couldn’t eat for money. Once 
they caught an enormous fi sh and sold it for a lot 

of money. They used it to buy a grander boat and 
didn’t need me anymore. That was long ago.

Later a family bought me. The father and son 
would take me out sailing in the bay. We never went 
very far. They seemed to have a good time — the 
father instructing his son how to tack and sail into 
the wind. As time passed they sailed less and less. 
Then one day the boy left and the father never took 
me out again. I stayed on the shore for a long time.

Sometime later a young couple used me to row 
out into the bay in the moonlight. It was nice to see 
them kiss and caress. I suppose he was courting 
her and it must have worked, because one evening 
he presented her with an engagement ring and she 
accepted. I never saw them after that.

A boat needs to be in the water that is where 
it feels most comfortable. The waves lapping up 
against its side, the wind fi lling out its sail, the sea 
gently rocking it side to side. I miss that feeling.

Now Mr. Jenkins owns me. He never uses me, 
in fact he neglects me terribly. I hope someday he 
will sell me so I can be useful again. It wouldn’t 
take much to make me ship-shape. I just know I 
can fulfi ll someone’s needs, and perhaps even their 
hopes and dreams. ■

WRITING CHALLENGE
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facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

                  TOLL FREE 800-593-7259

$119
GET AWAY 
FOR ONLY...

Vacation Spot of 
Pirates, Poets, Presidents 

and Party Goers!

ROUND TRIP!*

*Minimum 8 day advance purchase, non-refundable fare. Cannot be combined with other offers. Weekend fee applies to any travel Friday thru Sunday. Expires November 31, 2014. 

PARADISE!
The BEST way to get to     

Bath & Body Home Fragrances French Jewels 
French Gourmet Provence Fabric Gifts & Books

The largest choice of Provence Products
100% Made in France

878 Neapolitan Way, Naples
(on the left of FedEx)

239.963.9030
info@buyprovence.com

Natural Oil
French Soap
BUY 2, GET 1 FREE!

Equal or Lesser Value

Shop Online at BuyProvence.com

FLORIDA WRITERS
The human element at the heart of America’s space program

■ “Surrounded by Thunder” by 
Tom Williams. Inspire on Purpose 
Publishing. 432 pages. Trade paper-
back, $17.99.

This exciting story, a 
blend of biography and 
history, has been out 
for a while but deserves 
more attention than it 
has received.

In “Surrounded by 
Thunder,” longtime 
Marco Island resident 
Tom Williams has crafted an interview-
based history of America’s space race 
activities through the experiences of one 
key figure. That person’s name is given the 
book’s subtitle: “The Story of Darrell Loan 
and the Rocketmen.” The book’s scope is 
from the Soviet Sputnik launch in 1957 to 
the Aldridge-Armstrong moon landing in 
July 1969. 

Darrell Loan, who worked as the chief 
electronic guidance designer and trou-
bleshooter, had a unique vantage point 
on that tension-filled and relatively short 
period during which enormous technolog-
ical gains were made. Mr. Loan and those 
he worked with seemed to have done the 
impossible in fulfilling the mission set by 
President John F. Kennedy.

The author carefully traces Mr. Loan’s 
family background and education. Upon 
graduation from the University of Iowa, 
he had just the right credentials to be 
heavily recruited by the new and estab-
lished industrial companies fighting for 
government contracts during the space 
race. He first worked on Long Island for 
Sperry. The work was challenging and 
important, but his wife was unhappy in 
the New York area. She didn’t find the 
other women she met friendly. And her 
husband spent much of his time else-
where, as he was constantly called to the 
facilities where spacecraft were being 
tested or high-level meetings were being 
held.

Mr. Loan’s superior performance led to 
a call from Chrysler, the principle manu-
facturer of the Army’s rockets. Although 
Mrs. Loan was much happier once the 
couple moved back to the Midwest and 
she was befriended by the “Chrysler 
Wives,” Mr. Loan was still away from 
home most of the time, meeting with 
project directors, high-ranking military 
officers and civilian bigwigs in the aero-
space efforts. 

In fact, Mr. Loan was regularly under 
the supervision of the main rocketman, 
Wernher von Braun, who, assisted by 
other German scientists hired by the U.S. 
government, was the primary organizer of 
and motivator for America’s space efforts.

The author’s descriptions of the inter-
actions among members of this elite class 
of technical and management geniuses 
(both military and civilian) are unex-
pected treasures of this book. Readers 

learn about an amazing cast of characters. 
Some, such as the American astronauts, 
are well-known. Others, such as Bill Hin-
kle, the Chrysler executive who lured Mr. 
Loan away from Sperry, should be. 

Essentially, Mr. Williams focuses on 
the principal stages in the space 
race. These include getting a 
manned vehicle into space, 
then getting one- and two-
man vehicles into earth orbit 
on mission-specific flights, 
then managing the rendez-
vous and linking of two space 
vehicles, and finally survey-
ing the moon and landing 
there. These were the build-
ing blocks of President 
Kennedy’s call to put a man 
on the moon by the end of 
the 1960s — and, of course, 
ahead of the Soviets. 

Each of the stages has 
its own vignettes of frus-
tration, temporary setbacks and even-
tual success. But there are also several 
serious crises and failures, including the 
disaster when veterans Gus Grissom, Ed 
White and Roger Chaffee are burned to 
death inside the Apollo 1 capsule during a 
launch pad test at Cape Canaveral.

Throughout his space race narrative, 
Mr. Williams keeps the domestic story of 
Darrell and Audrey Loan in view. Theirs 
is an uplifting, sensitively told story of 
American family life often compromised 
by a driven husband’s need to bring all 
his talents to his country’s service. The 
author provides a remarkable understand-

ing of the way in which supportive spous-
es make their partners’ achievements pos-
sible. The three Loan children might just 
as well be named Mercury, Gemini and 
Apollo.

But for all of its powerful stretches 
of adrenalin-rush action, this glorious 

hymn to the golden age of 
space exploration has 
problems. It is marred 
by poor proofreading 
and infelicities of style, 
including grammatical 
lapses. For example, Mr. 
Williams regularly uses 
“that” instead of “who” 
when referring to people. 

Then there is a tenden-
cy toward sloppy handling 
of facts. It jeopardizes cred-
ibility to place Antwerp 
in Holland (instead of in 
Belgium) and pre-indepen-
dence Kazakhstan in Soviet 
Russia rather than in the 

Soviet Union. A second edition needs 
fact-checking and much more careful 
editing. 

On the other hand, “Surrounded by 
Thunder” won the 2013 Florida Book 
Award gold medal for non-fiction. Read it 
and you’ll know why. ■ 

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, 
including several studies of war litera-
ture and a creative writing text.

WILLIAMS
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pkjason@comcast.net
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V2+U
Join us at Naples’ Best Champagne Happy Hour 

featuring Veuve Clicquot and specially priced 
delectable fare and libations.

EVERY FRIDAY FROM 5 TO 7PM AT THE BAR. 

FEATURING 

$5 Veuve Clicquot Yellow Label

$5 Select Cocktails & Wine

$5 Select Appetizers

$7 flutes of Veuve Clicquot Rose 

$25 Veuve Clicquot La Grande Dame

children is based in Collier County, though 
Ms. Pearce hopes it can expand into Lee 
County next year. “We plan to do a lot of 
small performances with them,” she says. 
“(But) transportation is a huge problem 
with this group … we’re just taking it one 
day at a time.”

 Because the choir — or “nucleo,” as 
it is known within the El Sistema frame-
work — was created in partnership with 
Artis—Naples, she adds, she envisions 
performances will be help in the center’s 
Daniels Pavilion. She hopes the group can 
one day sing the national anthem at a ball 
game or other public event.

Begun in Venezuela in the 1970s, the El 
Sistema program targets underprivileged 
children and provides them with musical 
education to develop the inner resources 
to rise out of poverty. Founder Jose Anto-
nio Abreu’s network of children’s ensem-
bles has endured through seven political 
administrations as a social-services pro-
gram, and his model has been adopted 
and adapted throughout the world as a 
youth-development program. 

Many of the participants in Gulfshore 
Opera’s Harmony Choir have recently 
arrived from places that have strong 
musical traditions, such as Haiti and Cen-
tral America.

Bruno Guerrero, volunteer market-
ing director for Gulfshore Opera, under-
stands the sense of displacement these 
children can feel when they leave their 
home country’s musical traditions behind. 
A native of Peru, he says that without that 
musical base, a young person can feel lost. 
A singer himself, he met Ms. Pearce when 
she became his voice teacher three years 
ago while he was a student at Florida 

Gulf Coast University. He graduated with 
a degree in marketing and joined Ms. 
Pearce at Gulfshore Opera.

For their introduction to Southwest 
Florida’s newest opera company, area 
opera aficionados will hear the most 
dramatic moments from a variety of 
Guiseppe Verdi’s most famous works, 
including “Rigoletto,” “La Traviata,” “Il 
Trovatore” and “Messa da Requiem.” 
Maestro Paul Nadler will lead the Gulf-
shore Opera orchestra, and Gulfshore 
Opera Musical Director Trent Brown will 
lead the chorus. 

Guest soloists are: soprano Julie-
Anne Hamula, who performed Gilda in 
“Rigoletto” this year in the North Shore 
Music Festival and the title role in “La 
Traviata” for the North Dutchess Sym-
phony Orchestra and the Delaware Val-
ley Opera; mezzo-soprano Ola Rafalo, 
who has played a variety of operatic 
roles, won the Leo M. Rogers Award as 
an apprentice artist at Sarasota Opera 
and in 2009 won the Audience Award at 
the Metropolita Opera National Council 
auditions; tenor Michael Wade Lee, who 
sang Alfredo in “La Traviata” with the 
Boston Lyric Opera and Cavadarossi in 
“Tosca” with Lyric Opera Productions 
Ireland; and baritone Thomas Cannon, 
who has been a featured artist with Ari-
zona Opera, Chautauqua Opera, Crested 
Butte Festival and Dallas Opera, among 
others. Ms. Pearce will perform the aria 

“Pace Mio Dio.”
Tickets to the inaugural performance 

are $25-$60 and can be purchased by 
calling 529-3925 or visiting gulfshoreop-
era.org. For more information about the 
fledgling company, visit the website. ■

OPERA
From page 1 Gulfshore Opera: The 

inaugural season
>> “Viva Verdi – A Big Opera Concert”
 7:30 p.m. Thursday, Nov. 6: North Naples 

United Methodist Church
 7:30 p.m. Saturday, Nov. 8: Charlotte 

Performing Arts Center, Punta Gorda
 7 p.m. Sunday, Nov. 9: Harborside Event 

Center, Fort Myers
>> “Hansel and Gretel”
 3 p.m. Sunday, Dec. 7: Bonita Centers for 

the Arts
 7 p.m. Sunday, Dec. 21: The Alliance for the 

Arts, Fort Myers
>> “Cuisine et Chanson” – Wine recep-

tion and dinner followed by a vocal 
concert in the clubhouse at The 
Strand in North Naples

 Friday, Dec. 12
 Friday, Jan. 23
 Saturday, March 28
>> Gala concert featuring tenor Michael 

Fabiano
 7 p.m. Sunday, Jan. 4: Artis—Naples
>> Anthony Kearns in Concert
 7:30 p.m. Friday, Feb. 13: Moorings Pres-

byterian Church, Naples
>> Gilbert & Sullivan’s “The Mikado”
 7 p.m. Saturday, Feb. 28: The Charlotte 

Performing Arts Center, Punta Gorda
 7:30 p.m. Saturday and Sunday, March 

5-6: Bonita Centers for the Arts
>> “A Guided Tour of Baroque Opera”
 8 p.m. Saturday, May 2: The Daniels Pavil-

ion at Artis—Naples
 For tickets or more information, call 592-

3925 or visit gulfshoreopera.org.

The Naples Players hold auditions 
for “Red” beginning at 2 p.m. Saturday, 
Nov. 15, at the Sugden Community 
Theatre. No appointments are neces-
sary. Two actors are needed: one man 
in his 50s and another in his 20s. FGCU 
Professor Barry Cavin will direct.

Winner of the 2010 Tony award for 
Best Play, “Red” explores the relation-
ship between an artist and his creations 
as he fights for relevance in the art com-
munity. Famed abstract expressionist 
Mark Rothko has just received the big-
gest commission in the history of mod-
ern art: a series of murals to be hung 
in New York City’s new Four Seasons 
restaurant.  Working feverishly with 
his new and eager assistant, Ken, the 
artist challenges his young apprentice’s 
artistic point of view every step of the 
way. When Ken challenges the virtuoso, 
however, Mr. Rothko is forced to con-
template his own artistic significance.

Rehearsals begin Dec. 15, and per-
formances are Feb. 4-28. Scripts are 
available at the box office for 72 hours 
perusal with a $20 deposit. Call 263-
7990 to confirm availability.

For more information about the audi-
tions or The Naples Players, call 434-
7340, ext. 10, or visit naplesplayers.org.  ■

Two male actors
needed for ‘Red’

COURTESY PHOTO

Members of the new Harmony Choir
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Diana Irizarry and Saidee Rincon 

Jim Hale and Sharon Hale with Nathan, Katee Shaw and 
Calie Shaw 

Anais Alvarez and Jaunita Loeza Emmanuel Martinez and Celementina Martinez 

Jenny Penaloza, Abby Villagomez and Lynecee Romelus 

Maria Aguilar, Jose Hernandez, Lesly Chavez and Rocky Marcano 

Kim Adamson 

Ulna Beaubrum and Roney Paul  

Jessie Wozniak and Bonnie Thayer Samantha Moran, Kate Moran and Kyle Moran 

Skylar Norvo-Smith, Anyela Toth and Valerie Toth Marcus Jelley, Raphael Jelley and Monique Jelley 

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to society@fl oridaweekly.com.

SOCIETY
Avow butterfly release in Immokalee 

Community Day and Family Fun Festival at Artis—Naples 
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A GREAT PLACE TO PLAY & CREATE, INSPIRE & DISCOVER

Spooktacular Savings!

We are a full-service studio offering structured 
classes (hand building and wheel) for beginner and  
intermediate artists. Private lessons also available.

STUDIO HOURS 
Sunday-Thursday from 10:00 am to 5:00 p.m. 

Open studio $10; pottery wheel $15

Visit claymoreceramics.com for class schedule  
or call 239.821.0750 for more information.

 1750 J and C Boulevard, Naples, FL 34109

20% OFF ALL 
CLASSES

Call Us For Some 
Sweet Deals!

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to society@fl oridaweekly.com.
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Julie Kukk and Jon Kukk 

Betty Meyer and Larry Meyer  

Donna Campbell and Mark Kaplan 

Kathleen van Bergen and Lou Simpson Tracy Zenoniani and Jeff Zenoniani 

Brad Crandall, Lisa Moroz and Jonathan Lewis David Wilkinson and Karen Wilkinson 

Rachel Pierce and Matthew Pierce Christina Grun and Marg Gormley 

SOCIETY
An Evening in Monte Carlo at the Naples Yacht Club for the Physicians Led Access Network 

LOCAL SPORTS TAVERN FEATURING:
OVER 30 BEERS ON TAP 

WITH ROTATING CRAFT BEER SELECTIONS!
COME IN AND TRY OUR NEW MENU ITEMS INCLUDING 

AMAZING SIGNATURE BURGERS LIKE “THE MAC ATTACK”
“CAPONE’S REVENGE” AND “THE BOOTLEGGER”!

HAPPY HOUR 3-6PM & 10-CLOSE 
INCLUDES GREAT DRINK SPECIALS & SELECT $3.99 APPETIZERS!

LIVE ENTERTAINMENT!

DAILY 
DRINK AND 

FOOD 
SPECIALS!

239.596.6377 8004 TAMIAMI TRAIL N., NAPLES WWW.TAVERNWESTNAPLES.COM

LUNCH 
SPECIALS 

AS LOW AS 
$5.99
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Dennis Goodman and Kristen Goodman

Linda Lowery and Tim Reidy 

Amanda Jaron, Alanna Jaron with Miss Pearl Bug and Melisa 
LaTour 

Dennis and Marg Gormley 

Len Hook, Dee Hook, Beth Haely and Brian Johnson 

Karen Klukiewicz and Patrick Neale 

Christina Grun and Marg Gormley 

Niccole Neebling and Courtney Strong  Cynthia Adams and Steve Adams 

Tom Curtis and Deborah Jackson David Sendler and Tessa Tilden-Smith 

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to society@fl oridaweekly.com.

SOCIETY
Grand opening of the Dennis Goodman Photography & Printing Art Gallery
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CUISINE NEWS
Pazzo! celebrates a milestone

with new dishes through season
BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

The elder statesman of Fifth Ave-
nue’s fine dining establishments turns 
20 this season, and owner Skip Quillen 
has been hard at work ensuring Pazzo! 
endures for 20 more. To mark the mile-
stone, Mr. Quillen and his chefs spent 
three months creating 100 new dishes to 
roll out on the Pazza! menu during the 
winter season.

As for how things have changed over 
the years, the landmark Italian estab-
lishment is a bit more “dignified” now, 
he says. “Believe it or not, this place was 
rockin’ back in the day.”

Mr. Quillen proudly credits his and 
his staff’s dedication to quality food and 
ingredients for Pazzo!’s staying power 
over the years. “If there’s a better res-
taurant in Southwest Florida as far as 
Italian goes, I’d like to see it,” he says.

Diners with a taste for authentic Ital-
ian food and an extensive list of Italian 
wines can visit Pazzo! at 853 Fifth Ave. 
S. Reservations are welcome by calling 
434-8494 or going to pazzoitaliancafe.
com.

■ The wine experts at Culinary 
Concepts have completed their annual, 
exhaustive search for new selections 
to add to the wine lists at the compa-
ny’s five restaurants: Pazzo! and Yabba 
Island Grill in Naples, Bluewater Bistro 
at Coconut Point in Estero and Chops 
City Grill in Naples and at Coconut 
Point. 

The group overhauls each wine list 
and menu every year to ensure that din-
ers always have a fresh selection. Here’s 
how the exhaustive process works: Each 
restaurant hosts bar managers from 
its sister establishments for blind tast-
ings of more than 700 bottles over the 
course of a few months. Scores are tal-
lied for each varietal and a first and sec-
ond place are selected. Disputes are set-
tled by the resident bar manager. Then 
the wait staff at each restaurant has its 
own tasting of the selected bottles and 
receives a packet to study in order to 
be prepared to describe the new wines 
to customers when the new lists debut. 

■ Chef Dario Leo at Barbatella dem-
onstrates the finer points of basic pasta 
sauces starting at 11:30 a.m. Saturday, 
Nov. 1. $50 includes prosecco, lunch and 
wine. Call 263-1955 to make reserva-
tions.

■ The Naples Children and Educa-
tion Foundation hosts “Friendsgiving” 
evening of food and wine starting at 
5:30 p.m. Thursday, Nov. 6, at Hotel 
Escalante. Cost is $50 for NCEF mem-
bers, $75 for others, and proceeds will 
benefit charitable initiatives for chil-
dren in Collier County. Guests are asked 
to bring non-perishable donations for 

The Harry Chapin Food Bank. For tick-
ets or more information, call 325-2978 
or visit friendsofthefoundation.org.

■ Norman Love Confections is 
among six U.S. destinations for choco-
late in a list published by The Huffing-
ton Post. “It’s an honor to be recognized 
not simply as a company that produc-
es excellent chocolates but one that’s 
worth getting on an airplane and mak-
ing a trip to visit,” says owner Norman 
Love. He’s noted in the list for vibrant 
creations such as Key Lime Shells and 
Cherry Cordial Truffles.

Chocolate enthusiasts can dip into 
Mr. Love’s confections at his chocolate 
salons in Naples at 3747 Tamiami Trail 
N., at Miromar Outlets in Estero and in 
Fort Myers at 11830 Lindbergh Blvd. For 
more information, visit normanlove-
confections.com.

■ Sous chef Sergey Kashkin at Bay 
Colony Golf Club took top prize in the 
American Culinary Foundation’s recent 
“Ready, Set, Cook!” competition with 
the assistance of Zack Eubanks from 
Golden Gate High School. 

Competing chefs were paired with 
aspiring culinary artists from area high 
schools to create a dish using a mys-
tery basket of ingredients. Inside the 
basket were cara cara oranges, kobo-
cha squash, romanesco, green toma-
toes, broccoli, apples, green plantains, 
Belgian endives, sea scallops, fermented 
shrimp and semi-dry chorizo sausage.

With just 50 minutes to prepare their 
dish, Chef Kashkin Zack came up with 
the winning curry coconut scallops, 
vegetable soup with rice crackers, and 
kobocha squash and orange marmalade 
with seared scallops.

■ Two local restaurants have specials 
for U.S. military veterans as Veterans 
Day approaches.

McCormick and Schmick’s invites 

SEE CUISINE NEWS, C29 

COURTESY PHOTO

Culinary Concepts bar managers Donny 
Darling, Kendra Rizzi and Cameron Boyers at 
work on building new wine lists for each of 
the company’s five restaurants.

COURTEY PHOTO

A selection of truffles from Norman Love 
Confections.

KASHKIN
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Now Serving Lunch  

Organic
Healthy
Local

Sustainable
Seasonal

Wednesday - Sunday: 11:30 a.m. to 2:30 p.m.
Dinner 7 Nights a Week: Starting at 5:00 p.m.

1234 8th St. South
Naples, FL 34102

239-261-8239 
BlueProvenceNaples.com

vets to enjoy complimentary lunch 
or dinner Sunday, Nov. 9. Guests can 
choose from options including but-
termilk fried shrimp, cedar-planked 
or grilled salmon, parmesan-crusted 
chicken and beef medallions. Call 591-
2299 for reservations.

Shula’s at the Hilton Naples serves 
veterans complimentary lunch from 
11:30 a.m. to 3 p.m. on Veterans Day, 
Tuesday, Nov. 11. Reservations are 
required as well as a valid military or 
veterans ID or DD-214. Call 430-4999.

Take note
■ The Sauce Lady, Ela Vivonetta’s 

new storefront that sells carryout 
classic Italian favorites, celebrates its 
grand opening from 3-8 p.m. Thurs-
day, Oct. 30. 9331 Tamiami Trail N. 
592-5557 or saucelady.com.

■ Shoppers at Old World Market 
at 2800 Davis Blvd. can sample com-
plimentary wine and hors d’oeuvres 
while they browse from 5-7 p.m. every 
Friday.

■ Sukie’s Wine Shop opens Sat-
urday, Nov. 1, at Village on Venetian 
Bay and will feature mid-range to 
high-end wines selected by longtime 
Naples wine expert Sukie Honeycutt. 
4280 Gulfshore Blvd. 

■ Kirk’s Coney Island hosts its 
grand-opening celebration with live 
entertainment and more at 5 p.m. 
Wednesday, Nov. 5. The restaurant 
is at 1095 Bald Eagle Drive on Marco 
Island.

■ The Good Life of Naples holds 
a class in the simple steps of making 
fresh pasta starting at 6 p.m. Thurs-
day, Nov. 6. $60 includes dinner. Res-
ervations required. 2355 Vanderbilt 
Beach Road. 514-4663.

■ BaconFestNaples sizzles into 
town Friday and Saturday, Nov. 7-8, 
at Hodges University, with a gala cel-

ebration Friday evening and family-
friendly fun during the day Satur-
day. Both events will feature bacon-
themed treats from local restaurants. 
Proceeds will benefit the university’s 
scholarship fund for veterans. Sat-
urday admission is $10 for adults, $5 
for kids. For more information, visit 
baconfestnaples.com.

■ The Knights of Columbus host 
a spaghetti dinner from 4:30-7 p.m. 
Tuesday, Nov. 11, at San Marco Catho-
lic Church, with proceeds to ben-
efit Marco’s annual Christmas Island 
Style. $12 for adults, $5 for children; 
$12 for takeout. 819 San Marco Road, 
Marco Island. 250-8348. 

■ Avenue 5 restaurant at Inn on 
Fifth hosts a five-course dinner show-
casing Donelan Family Wines at 
6:30 p.m. Wednesday, Nov. 12. Cost 
is $135, and seating is limited to the 
first 30 people who call 598-1155 for 
reservations.

■ The Johnsonville Sausage 
18-wheeler Big Taste Grill pulls into 
town for the opening of the Johnson-
ville Sausage Marketplace at 6355 
Naples Blvd. The pork purveyor’s 
first retail outlet will carry more than 
40 varieties of sausage, sausage prod-
ucts and cheese — particularly Wis-
consin cheddar.  The Big Taste Grill 
will serve locals free bratwurst and 
“Beddar with Cheddar” sandwiches 
to celebrate the opening from 11 a.m. 
to 2 p.m. Sunday, Nov. 16.

■ Marco Island Florist intro-
duces Wine Wednesday on select 
dates this season. Visitors to the 
shop can enjoy complimentary wine 
paired with hors d’oeuvres prepared 
by Executive Chef Laura Owen of 
CJ’s on the Bay from 4-6 p.m. Nov. 19, 
Dec. 17 and Jan. 28. The wines will be 
available for purchase by the bottle at 
$5 off the regular price. ■ 

— Email dining news and photos 
to Lindsey Nesmith at lnesmith@
floridaweekly.com. Send Word or text 
documents and jpgs. Deadline for 
submission is noon Friday for the 
next week’s edition.

CUISINE NEWS
From page 28

THE DISH
The dish: 
That Un-Carbo 
Diet Thing

The Price: 
$8.95

The place: 
LuLu B’s Grill 
& Café
The Market
place at Pelican 
Bay
8795 Tamiami 
Trail N.
594-5330

The details: 
The high-protein, 
no-carb special 
has three eggs 
scrambled with spinach, feta and mush-
rooms, served with two strips of bacon 
and two sausage links. There’s no toast, 
of course, but along with a couple of 
cups of freshly brewed coffee, That Un-
Carbo Diet Thing is more than enough 
to get your day started and keep you 
going at least until lunchtime. 

For those who aren’t counting carbs 
(or calories), LuLu B’s has all sorts 
of temptations, from Cinnamon Roll 

French Toast and Cranberry Nut Pan-
cakes to the Fill ’er Up Skillet (three 
eggs scrambled with sausage, bacon, 
peppers, mushrooms and onions, 
topped with cheddar and sausage gravy 
and all piled on home fries with a bis-
cuit on the side). ■

— Cindy Pierce
cpierce@floridaweekly.com
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Subject to change.

agavenaples.com  I  239-598-3473
Corner of Airport & Vanderbilt

Locally owned & operated

Featuring fresh flavorful food, cocktails 
and entertainment.

Visit www.agavenaples.com for schedule.

Dining to a New Beat!

Saturday, Nov. 1 7-10 p.m.  Ramos Brothers Band

Wednesday, Nov. 5 7-10 p.m. The Flamingo Kid

Subject to change.

agavenaples.com  I  239-598-3473
Corner of Airport & Vanderbilt

Locally owned & operated

Featuring fresh flavorful food, cocktails 
and entertainment.

Visit www.agavenaples.com for schedule.

Saturday, Nov. 1 7-10 p.m. Ramos Brothers Band

Wednesday, Nov. 5 7-10 p.m. The Flamingo Kid

Lobster Mac N’ Cheese

Southwest Grilled Chicken Wings

PAST REPASTS
Here are some capsule summaries of 

previous restaurant reviews:

■ Araya Sushi Asian Grill, 2650 
Immokalee Road, Naples; 593-3344

Jon and On Augsondthung, the cre-
ators of Fuji Bar & Asian Bistro, have cre-
ated a second, somewhat more upscale 
space with Araya. Like Fuji, it offers a 
wide range of sushi as well as cooked 
Thai and Japanese dishes, including some 
you won’t find in most spots. Stop in for 
the stellar sushi but stay to explore the 
cooked fare. Try any of the dozen yaki-
tori items, priced by the skewer, and spe-
cials such as sautéed chicken livers with 
asparagus or mainstays like spicy tuna 
nachos and carpaccio of hamachi with 
jalapenos. A huge tiger roll  — shrimp 
tempura with asparagus, avocado, rice, 
seaweed, sesame seeds, masago, smoked 
salmon, eel and wakame — was deli-
cious. A nightly special, the mummy 
roll, contained spicy blue crab in rice 
paper with mango sauce, tobiko and 
gold flake. Grilled salmon with baby bok 
choy and lychee duck curry were as well 
crafted as the sushi. For dessert, try the 
Tokyo sundae — sticky rice, green tea 
ice cream, red bean paste, lychee and 
coconut. Beer and wine served. 

Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 1/2 

Atmosphere: ★ ★ ★ ★ 1/2 
Reviewed July 2014

■ Cider Press Cafe, 1201 Piper 
Blvd., Naples; 631-2500

Chef/owner Johan Everstijn calls what 
he creates “Florida inspired, modernist 
plant-based cuisine.” What you'll find at 
Cider Press is an imaginative selection 
of meat-, fish- and soy-free dishes that 

are beautiful and brimming with nutri-
tion and flavor. Nothing is cooked at a 
temperature higher than 117 degrees, 
thereby preserving nutrients. But there’s 
no sacrificing taste. A Florida roll is 
made from shredded jicama (in lieu of 
rice), watermelon “tuna,” mango, cilan-
tro and avocado. The Seminole corn 
chowder, served cold, is alive with sweet 
corn flavor. Chipotle enchiladas and 
churrasco (dumplings made of smoked 
nuts and portobello served with chimi-
churri sauce and yellow aji-pineapple 
salsa) are satisfying entrees. For dessert, 
try the tiramisu, with two creamy lemon 
layers and two imbued with coffee fla-
vor. And don’t skip the freshly pressed 
apple cider. Beer and wine served. 

Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 1/2 

Atmosphere: ★ ★ ★ ★ 1/2 
Reviewed March 2014

■ Grouper Grille, 2065 Pine Ridge 
Road, Naples; 963-2058

This small, casual spot is just right 
when you don’t feel like getting dressed 
up or spending a lot but want someone 
else to do the work. Simplicity reigns, 
with dishes such as chicken soup and 
grilled chicken as well as the grilled, 
fried, blackened and sautéed offerings 
from the sea. The philosophy is to serve 
fresh food from local farms, whenever 
possible, just like Mom used to make. 
Wine selections are few, but they go 
beyond the usual jug options. As you 
might expect, grouper baskets are popu-
lar here. Creamy clam chowder and 
crisp, well-seasoned fried calamari with 
spicy marinara were great starters. With 
the fried grouper, you can also order 
other items, such as the shrimp and 

scallops available in the hearty captain’s 
basket. All the seafood was perfectly 
fried, accompanied by tartar and cock-
tail sauces, excellent fries and fresh cole 
slaw. A pasta platter with shrimp, clams, 
calamari and mussels was lovely, but the 
sauce needed a boost of garlic and more 
herbs. Beer and wine served. 

Food: ★ ★ ★ 1/2 
Service: ★ ★ ★ 1/2 

Atmosphere: ★ ★ ★  
Reviewed November 2013

  
■ Rode’s Fresh and Fancy, 3756 

Bonita Beach Road, Bonita Springs; 
992-4040

A casual spot serving unpretentious 
food in a somewhat kitschy atmosphere 
that appeals to tourists without turn-
ing off the locals too much, Rode’s has 
been around, in various incarnations, 
since 1987. It’s a reliable destination for 
a simple, quick and satisfying meal. You 
won’t find most of the food tarted up 
with fruity salsas or plates squirted with 
colorful coulis, but your meal will be 
cooked properly and served promptly 
with an easy smile. Rode’s makes a 
few concessions to restaurant trends the 
ubiquitous sesame-crusted seared ahi 
tuna and the ever-popular if overfished 
Chilean sea bass, for example). But its 
bread and butter are basic pleasures such 
as deep baskets of perfectly fried oysters, 
expertly cooked fresh fish and crab cakes 
unsullied by fillers. The Key lime pie 
lacks pucker power, but Rode’s might be 
holding back a bit for tourists. Full bar. 

Food: ★ ★ ★  1/2 
Service: ★ ★ ★ ★

Atmosphere: ★ ★ ★  
Reviewed January 2014

■ The Local, 5323 Airport-Pull-
ing Road, Naples; 596-3276

This is a restaurant whose name 
aptly describes its mission: to serve as 
much farm- and sea-to-table food as 
can be procured from area farms and 
local waters. It’s run by Jeff Mitch-
ell, a Culinary Institute of America 
alum. The menu is creative, the set-
ting unfussy and the staff friendly 
and accommodating. Local items are 
boldfaced on the menu, which chang-
es as availability does. Clam flat-
bread with Pine Island clams, local 
tomatoes and herbs on a thin, yeasty 
crust was a great starter. So was the 
snapper ceviche, with locally grown 
serrano peppers, avocado, red onion, 
cilantro, golden grape tomatoes and 
citrus. Grilled Gulf-caught cobia with 
tomato confit and grass-fed short 
ribs were both simply but expertly 
prepared. Sides of calabaza squash, 
crunchy chard and smashed potatoes 
were all cooked perfectly. For des-
sert: two mini-sized treats, Key lime 
panna cotta and bread pudding, both 
just right. Beer and wine served. 

Food: ★ ★ ★ ★ ★ 
Service: ★ ★ ★ ★

Atmosphere: ★ ★ ★ ★
Reviewed June 2013

                            Key to ratings

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good

 ★ ★ Fair
 ★ Poor 

SUN–THU 11:30AM TO 10:00PM FRI–SAT 11:30AM TO 11:00PM

THE VILLAGE ON VENETIAN BAY
4360 Gulf Shore Boulevard North, Naples, Florida 34103

239-263-FISH (3474) fishseafoodrestaurant.com

F I S H
R E S T A U R A N T

Monday
Fisherman’s Platter 19 (Fried)
Oysters, Scallops, Calamari, Shrimp, White Fish, 

Tarter Sauce, Malt Vinegar Slaw & Chips

Tuesday
1/2 Price Sushi All Night

Wednesday
Raw & Chilled Bar

12 Oysters 12 6
 1 lb. Lobster 14 12

1½ lb. Alaska King Crab Legs 90

Fri.-Sat.-Sun.
Branzino 28

Happy Hour
3-6PM Every Day (Bar Only)

Wine & Well Cocktails Half Price
Half Price Sushi Rolls

Fish Wine Bar Opening Soon!

SPECIALS!
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700 Fifth Avenue South, Naples, Florida 34102 · Reservations 239.659.7008 · VerginaRestaurant.com

You can get 5% return on every visit  
at Vergina with your new

Vergina Loyalty Membership Card
Sign up and generate a HUGE discount during the year, 

plus anniversary and birthday prizes exclusively for 

Gold Star Club Members ONLY!
Call 239.659.7008  

to find out how to sign up for your FREE Gold Star Club  
Membership Card and get your first return immediately.

CUISINE REVIEW
Mereday expands portfolio again with a French brasserie

At the pace he’s opening restaurants 
in Southwest Florida, Charles Mere-
day might be modeling his career after 
empire-makers such as Tom Colicchio 
and Mario Batali.

In the space of little more than a 
year, Chef Mereday has opened three 
distinctly different concepts: Mereday’s 
Fine Dining and Alto Live Jazz Kitchen 
in Naples and, most recently, Mereday’s 
Brasserie at Coconut Point in Estero. 
The obvious concern is that he might be 
biting off more than he can chew, that 
having his fine-tuned attention spread 
out across such distance and such a 
range of styles might compromise con-
sistency of quality.

A recent visit to his more casual but 
still stylish French brasserie did provoke 
moments of doubt.

However, most of the missteps appear 
to be fixable with time, tweaking or 
training. For the most part, the food mer-
its a degree of forbearance — and a bit 
of indulgence when it comes to the tab.

Mereday’s Brasserie occupies the mas-
sive space once occupied by The Grill 
Room on the southwest side of Coconut 
Point. It’s 8,000 square feet of warmly 
polished wood and stylish upholstery 
inside, with an outdoor bar and patio 
seating raising the capacity to 250 diners. 

Big orange drum lamps cast subdued 
light over white linen-topped tables in 

the main dining area. We were seated 
in roomy curved banquette facing the 
bar, which turned out to be the hot seat 
— literally. The windows beyond the 
bar were open on a still-humid evening, 

which didn’t make for the most comfort-
able dining. Why the maitre d’ seated us 
there when most of the tables deeper in 
the room were available (and away from 
the heat source) remains a mystery.

True to the tradition of a brasserie, 
which loosely translates as “brewery,” 
Mereday’s offers more than a dozen craft 
beers on draft as well as beer cocktails. 
My companion sipped a Florida Cracker 
($7.75), a cloudy but bright-tasting Bel-
gian white wheat ale from Cigar City 
Brewing in Tampa. Wines by the glass 
are equally pricey, mostly in the $10-$15 
range, but show a good range in regions 
of origin. The Girardin Cuvee Vincent 
Burgundy ($15) was a perfect accompani-
ment to our appetizers of foie gras ter-
rine ($22) and a quartet of spicy smoked 
duck wings ($14).

The terrine was served chilled but 
had the palate-satisfying consistency of 
softened butter — and it spread as eas-
ily as butter on toasted bread. At once 
earthy and refined, it paired nicely with 
a sweet grape mostarda, which is akin to 
marmalade.

Although the escargot and the roasted 

marrow bones were tempting, the duck 
wings had been highly recommended by 
a friend who’d already scoped out the 
restaurant, so we had to try them. They 
lived up to expectations. Based on wing 
size, these ducks might have been on 
steroids. Sheathed in shatteringly crisp, 
smoky skin, they had a lot of tender meat 
on them and were glossed with a kicky 
habanero glaze. If we’re lucky, they’ll 
stay on the menu, which is said to change 
frequently.

As it was, there was plenty to choose 
from when it came to the main course. 
Would it be comfort cuisine in the form 
of coq au vin, a simple snapper en papil-
lote or decadent $42 lobster thermidor 
(a rarefied dish seldom seen these days)? 

My companion was won over by the 
braised lamb shank ($38). Pricey for a 
shank but ample enough for two meals, 
it was seasoned with a well-blended mix 
of Moroccan-inspired spices and served 
with minty couscous and perfectly 
cooked asparagus, green beans, red and 
golden beets and tomatoes. Red grapes 
added unexpected pops of juicy sweet-
ness. All told, this was a well-conceived, 
well-executed dish.

The bouillabaisse ($38) didn’t achieve 
quite the same level of quality — and 
it nearly ended up on the table and in 

my lap as the waiter tilted the large 
bowl perilously close to spillage when 
he reached across the table to set it 
down. Throughout the evening, his inex-
perience or nervousness was repeatedly 
apparent. I had to ask for a soup spoon, 
and the one he brought back didn’t have 
a bowl sizeable enough to convey big 
pieces of seafood or even much broth. 
He also described the Floating Islands 
dessert as “whipped eggs”; if the chef 
had overheard that insult, the meringues 
would not have been alone in getting 
whipped.

Still, the waiter could not have been 
blamed for the bouillabaisse’s shortcom-
ings. Perhaps other distractions in the 
kitchen could explain why the grilled 
shrimp were tough and the fish dry, 
while the massive grilled sea scallops 
and the clams were spot on, tender and 
just cooked through. The dish was domi-
nated, though, by an overabundance of 
mussels — teeny-tiny mussels at that, 
their flesh about the size of a fava bean. 
In this state, this French classic is des-
tined to disappoint diners.

On the positive side: The flavorful 
saffron-colored soup base was enhanced 
by scrumptious green beans, baby car-
rots, fingerling potatoes and a variety of 
tomatoes from The Chef’s Garden, the 

renowned purveyor of sustainably grown 
produce based in Ohio. 

Despite the waiter’s half-hearted des-
sert spiel, the Floating Islands ($9) made 
for a delightful end to my meal. The 
delicate little clouds of meringue were 
adrift with a complement of berries in a 
pool of rich crème Anglaise. The choco-
late mousse napoleon ($9), in contrast, 
was too stingy in its use of the delicious 
mousse. 

With the considerable gifts of the 
man building the empire, there’s reason 
enough to feel confident that Mereday’s 
Brasserie, in time, will prove to be anoth-
er jewel in his crown. ■

— Email dining news to cuisine@flori-

Mereday’s Brasserie

>> Hours: 5-9 p.m. Sunday-Thursday, 5-10 p.m. 
Friday-Saturday

>> Reservations: Accepted
>> Credit cards: Accepted
>> Price range: Appetizers, $12-$22; entrees, 

$26-$48
>> Beverages: Full bar
>> Specialties of the house: French classics
>> Volume: Low
>> Parking: Mall lot
>> Website: meredaysbrasserie.com

Ratings:
Food: ★ ★ ★ ½
Service: ★ ★
Atmosphere: ★ ★ ★  

Coconut Point, 23161 Village Shops Way, 
Estero; 239-949-9466

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 
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drew STERWALD
cuisine@floridaweekly.com

Islands of meringue float in a pool of crème 
Anglaise.

PHOTOS BY DREW STERWALD

A terrine of foie gras spread like butter on 
toast.

A napoleon filled with chocolate mousse.

A quartet of smoked duck wings with haba-
nero glaze.



Bayfront Bistro Blue Coyote Supper Club 
Blue Windows French Bistro

Bubba’s Roadhouse & Saloon Buckingham Farms
Cafe Brazil CRaVE Restaurant 

Island Seafood Keylime Bistro 
LaMotta’s Italian Restaurant & Pizzeria 

Marker 92 Waterfront Bar & Bistro Matanzas on the Bay 
Matzaluna Italian Restaurant

Mereday’s Brasserie Pinchers Crab Shack 
Pine Island Botanicals & The Sprout Queen

Rabbit Run Farm
Skip One Beach Seafood Restaurant Slate’s

The Melting Pot 
Timbers Restaurant and Fish market Twisted Vine Bistro 

Wicked Dolphin Artisan Rum

NOVEMBER 2-8, 2014



over 15,000 associates | more than 750 offices | 52 countries worldwide | 22 locations

BROAD AVENUE | 239.434.2424
390 Broad Avenue South | Naples, FL 34102

FIFTH AVENUE | 239.434.8770
500 Fifth Avenue South, Suite 505 | Naples, FL 34102

MARCO ISLAND | 239.642.2222
760 North Collier Boulevard, Suite 101 | Marco Island, FL 34145

THE VILLAGE | 239.261.6161
4300 Gulf Shore Boulevard North, Suite 100 | Naples, FL 34103

ESTUARY SALES CENTER | 239.261.3148
1220 Gordon River Trail | Naples, FL 34105

THE GALLERY | 239.659.0099
4001 Tamiami Trail North, Suite 102 | Naples, FL 34103 

VANDERBILT | 239.594.9494
325 Vanderbilt Beach Road | Naples, FL 34108

BONITA SPRINGS | 239.948.4000
26811 South Bay Drive, Suite 130 | Bonita Springs, FL 34134

MERCATO SALES CENTER | 239.594.9400
9123 Strada Place, Suite 7125 | Naples, FL 34108

SANIBEL | 239.472.2735
2341 Palm Ridge Road | Sanibel, FL 33957

CAPTIVA | 239.395.5847
11508 Andy Rosse Lane | Captiva, FL 33924

THE MOORINGS
Admiralty Point #701
Karen Van Arsdale 239.860.0894
premiersir.com/id/214056548 $3,895,000

THE MOORINGS
600 Regatta Road
Michael G. Lawler 239.261.3939
premiersir.com/id/REGA082914IHE $3,350,000

THE MOORINGS
617 Binnacle Drive
Michael G. Lawler 239.261.3939
premiersir.com/id/BINN072914IHE $3,150,000

THE MOORINGS
614 Bow Line Drive
Angela R. Allen 239.825.8494
premiersir.com/id/214056508 $2,495,000

THE MOORINGS
Bella Baia #403
John Sekely 239.404.7272
premiersir.com/id/214057365 $2,195,000

THE MOORINGS
3003 Crayton Road
Steve Smiley 239.298.4327
premiersir.com/id/214057915 $1,150,000

MARCO ISLAND
820 South Barfield Drive
Paul Strong 239.404.3280
premiersir.com/id/214055880 $8,595,000

THE MOORINGS
Royal Palm Club #204
Ryan Nordyke 239.776.9390
premiersir.com/id/214053857 $689,000

OLD NAPLES
38 Broad Avenue South
Karen Van Arsdale 239.860.0894
premiersir.com/id/214027970 $10,900,000

OLD NAPLES
181 4th Avenue North
Michael G. Lawler 239.261.3939
premiersir.com/id/214023386 $6,950,000

OLD NAPLES
210 11th Avenue South
Karen Van Arsdale 239.860.0894
premiersir.com/id/213503555 $3,995,000

OLD NAPLES
190 13th Avenue South
Karen Van Arsdale 239.860.0894
premiersir.com/id/214051561 $2,895,000

OLD NAPLES
1355 4th Street South
Karen Van Arsdale 239.860.0894
premiersir.com/id/214047287 $1,925,000

OLD NAPLES
775 Broad Court North
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/214041786 $1,850,000

OLD NAPLES
Bayfront #4303
Tom Gasbarro 239.404.4883
premiersir.com/id/214047381 $855,000

PORT ROYAL
746 & 770 Spyglass Lane
Michael G. Lawler 239.261.3939
premiersir.com/id/GOME090514IHE $14,800,000

PORT ROYAL
3605 Fort Charles Drive
Karen Van Arsdale 239.860.0894
premiersir.com/id/214019026 $9,450,000

PORT ROYAL
775 Galleon Drive
Rick Marquardt 239.289.4158
premiersir.com/id/211520623 $7,945,000

PORT ROYAL
2525 Treasure Lane
William Callahan 239.272.5756
premiersir.com/id/214017364 $6,900,000

PORT ROYAL AREA
2070 Gordon Drive
Nicola Gentil 239.289.7737
premiersir.com/id/BERR091614IHE $4,500,000

THE MOORINGS
1839 Hurricane Harbor Lane
Sherree Woods 239.877.7770
premiersir.com/id/CAMM082714IHE $5,195,000

PORT ROYAL
3595 Gin Lane
Ruth Trettis 239.571.6760
premiersir.com/id/214057891 $7,800,000

premiersothebysrealty.com

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 
Property information herein is derived from various sources that may include, but not limited to county records and the multiple listing service and it may include approximations. All information is deemed accurate.



OLD NAPLES
Franciscan #830
Sarah Theiss 239.269.0300
premiersir.com/id/214036250 $594,900

ROYAL HARBOR
Oyster Bay - Quarter Deck #2
Heather Hobrock 239.370.3944
premiersir.com/id/214043485 $299,000

OLD NAPLES
Coconut Grove #103
V.K. Melhado 239.216.6400
premiersir.com/id/214057038 $289,900

ROYAL HARBOR
Naples Bay Resort #258
Angela R. Allen 239.825.8494
premiersir.com/id/214028328 $279,000

PARK SHORE
Regent #PH 1
Bet Dewey 239.564.5673
premiersir.com/id/213508022 $13,700,000

PARK SHORE
4215 Crayton Road
Michael G. Lawler 239.261.3939
premiersir.com/id/GEIG111813IHE $4,995,000

PARK SHORE
311 Neapolitan Way
Michael G. Lawler 239.261.3939
premiersir.com/id/212035092 $3,795,000

PARK SHORE
Aria #603
Marion Bethea/Anne Killilea 239.571.5614
premiersir.com/id/214010920 $2,995,000

PARK SHORE
4010 Old Trail Way
Michael G. Lawler 239.261.3939
premiersir.com/id/214057111 $2,750,000

PARK SHORE
Brittany #V17
Barbi Lowe/Trish Lowe Soars 239.213.7227
premiersir.com/id/214045606 $2,695,000

PARK SHORE
Provence #1605
Larry Roorda 239.860.2534
premiersir.com/id/KNEE101714IHE $2,695,000

PARK SHORE
Park Plaza #1204
Susan Barton 239.860.1412
premiersir.com/id/214058285 $2,200,000

PARK SHORE
Venetian Villas #600
Tom/Tess McCarthy 239.243.5520
premiersir.com/id/214055458 $2,095,000

PARK SHORE
Park Shore Tower #12B
Amy Becker/Leah Ritchey 239.272.3229
premiersir.com/id/213508071 $1,295,000

PARK SHORE
Surfsedge #806
Gordie Lazich 239.777.2033
premiersir.com/id/214058146 $1,075,000

PELICAN BAY
Montenero #PH1907
Cathy Owen 239.269.3118
premiersir.com/id/GEYE032014IHE $4,295,000

PELICAN BAY
684 Annemore Lane
Jerry Wachowicz 239.777.0741
premiersir.com/id/213508604 $2,595,000

PELICAN BAY
Pointe #201
Jerry Wachowicz 239.777.0741
premiersir.com/id/214011798 $975,000

PELICAN BAY
701 Heathery Lane
Amy Atherholt 239.860.2167
premiersir.com/id/214047505 $799,000

PELICAN BAY
546 Bay Villas Lane
Amy Atherholt 239.860.2167
premiersir.com/id/214050560 $775,000

PELICAN BAY
Hyde Park #C-104
Jane Darling 239.290.3112
premiersir.com/id/214013332 $525,000

PELICAN BAY
L’ambiance #102
Linda Roberts 239.450.2864
premiersir.com/id/214043902 $525,000

PELICAN BAY
Valencia #202
Marilyn Moir 239.919.2400
premiersir.com/id/214052219 $435,700

PELICAN BAY
St. Nicole #302
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/214024475 $429,000

PELICAN BAY
Interlachen #235
Martha Kelly 239.877.4569
premiersir.com/id/214052353 $425,000

PELICAN MARSH
9328 Sweetgrass Way
Dave/Ann Renner 239.784.5552
premiersir.com/id/214058561 $2,695,000

PELICAN MARSH
1985 Timarron Way
Debbie Broulik 239.297.5152
premiersir.com/id/214055560 $665,000

BAY COLONY
8812 La Palma Lane
Pat Callis 239.250.0562
premiersir.com/id/214047613 $2,249,000

BAY COLONY
Salerno #301
Gilman/Hamilton/Briscoe 239.213.7463
premiersir.com/id/213510254 $1,695,000

BAY COLONY
Toscana #204
Leah Ritchey/Amy Becker 239.289.0433
premiersir.com/id/213025019 $1,495,000

BAY COLONY
Mansion La Palma #301
Gilman/Hamilton/Briscoe 239.213.7463
premiersir.com/id/214038050 $1,350,000

PINE RIDGE
63 Eugenia Drive
Sue Black 239.250.5611
premiersir.com/id/214037097 $2,295,000

CLUB ESTATES
4505 Club Estates Drive
Lizette Candela 239.293.2378
premiersir.com/id/214053933 $1,945,800

PINE RIDGE
6582 Trail Boulevard
Sarah Theiss 239.269.0300
premiersir.com/id/GALB072414IHE $1,850,000

NAPLES CAY
Baypointe #406
Julie Rembos 239.595.1809
premiersir.com/id/214054069 $1,800,000

PINE RIDGE
585 Ridge Drive
Linda Perry/Judy Perry 239.404.7052
premiersir.com/id/214030160 $1,670,000

PINE RIDGE
147 Caribbean Court
Sue Black 239.250.5611
premiersir.com/id/214055282 $1,250,000

VINEYARDS
425 Terracina Court
Beth McNichols 239.821.3304
premiersir.com/id/214042006 $1,150,000

LOGAN WOODS
60 Logan Boulevard South
Bill Duffy 239.641.7634
premiersir.com/id/214045015 $1,095,000

ISLES OF CAPRI
107 Trinidad Street
Cynthia Corogin 239.393.6747
premiersir.com/id/214048013 $1,029,000

PELICAN MARSH
8643 Blue Flag Way
Terri Moellers 239.404.7887
premiersir.com/id/214058104 $2,745,000

THE MOORINGS
368 Hawser Lane
Chris Yanson 239.450.7584
premiersir.com/id/214056344 $2,195,000

premiersothebysrealty.com

You might not know what you’re looking for, but now you know where to f ind it.



LIVINGSTON WOODS
6480 Sandalwood Lane
Michelle Thomas 239.860.7176
premiersir.com/id/214036196 $999,000

TREVISO BAY
9301 Vercelli Court
Tess/Tom McCarthy 239.207.0118
premiersir.com/id/EDEL041014IHE $990,000

LIVINGSTON WOODS
7071 Hunters Road
Tammie Schmidt 239.777.3766
premiersir.com/id/214023092 $849,000

WYNDEMERE
22 Bramblewood Point
Bordner/Hurvitz 239.560.2921
premiersir.com/id/214003728 $820,000

VINEYARDS
Avellino Isles #32202
Denise Sands 215.327.9930
premiersir.com/id/214031671 $688,888

TREVISO BAY
9441 Napoli Lane
Paul Strong 239.404.3280
premiersir.com/id/214022409 $674,900

VERONA WALK
7303 Carducci Court
Jon Peter Vollmer 239.250.9414
premiersir.com/id/214052013 $449,000

WYNDEMERE
Commons #103
Bordner/Hurvitz 239.560.2921
premiersir.com/id/214012457 $400,000

LELY COUNTRY CLUB
215 Torrey Pines Point
Patrick O’Connor 239.293.9411
premiersir.com/id/214054060 $395,000

LELY RESORT
8070 Palomino Drive
Janna McCan 239.222.3433
premiersir.com/id/214053604 $279,000

POSITANO PLACE
Positano Place #108
Jon Peter Vollmer 239.250.9414
premiersir.com/id/214052200 $259,900

MANDALAY
6152 Mandalay Circle
Jesse Moreno 239.405.0065
premiersir.com/id/214011579 $239,500

CEDAR HAMMOCK
Veranda #1623
Larry Caruso 239.394.9191
premiersir.com/id/214005668 $217,900

GOLDEN GATE ESTATES
5th Avenue SW
Bill Duffy 239.641.7634
premiersir.com/id/214058626 $200,000

POSITANO PLACE
Positano Place #106
Jon Peter Vollmer 239.250.9414
premiersir.com/id/214026267 $183,000

BERKSHIRE VILLAGE
Trafalgar Square #202B
Bordner/Hurvitz 239.560.2921
premiersir.com/id/214037643 $145,000

COUNTRYSIDE
Country Haven #1210
Bobby Long 239.776.4650
premiersir.com/id/214019292 $115,000

GREY OAKS
2956 Bellflower Lane
Fahada Saad 239.659.5145
premiersir.com/id/MOOR092614IHE $8,200,000

GREY OAKS
2823 Thistle Way
Cheryl Turner 239.250.3311
premiersir.com/id/214028364 $3,200,000

GREY OAKS
1708 Venezia Way
Lynn Anderson 239.290.6674
premiersir.com/id/214008666 $2,495,000

GREY OAKS
2809 Tarflower Way
Jutta V. Lopez/Al Lopez 239.659.5113
premiersir.com/id/214055357 $2,250,000

GREY OAKS
1264 Osprey Trail
Daniel Guenther 239.357.8121
premiersir.com/id/214015983 $1,700,000

GREY OAKS
1202 Gordon River Trail
Sam Heitman 239.537.2018
premiersir.com/id/214040008 $1,575,000

GREY OAKS
L’ermitage #18
Jutta V. Lopez/Al Lopez 239.659.5113
premiersir.com/id/214053736 $1,250,000

GREY OAKS
Traditions #102
Jutta V. Lopez/Al Lopez 239.659.5113
premiersir.com/id/214031407 $699,000

TALIS PARK
Toscana #801
Erik David Barber 323.513.6391
premiersir.com/id/HALL080814IHE $2,350,000

PELICAN ISLE
Aqua #610
John D’Amelio 239.961.5996
premiersir.com/id/213508927 $2,250,000

TWINEAGLES
11864 Hedgestone Court
John D’Amelio 239.961.5996
premiersir.com/id/213507967 $1,675,000

THE DUNES
Grande Dominica #202
Jennifer/Dave Urness 239.273.7731
premiersir.com/id/214011752 $1,195,000

OAKES ESTATES
5741 English Oaks Lane
Tatyana Bogdanova-Sallee 239.293.5017
premiersir.com/id/214035512 $997,000

THE STRAND
5935 Barclay Lane
Jane Bond 239.595.9515
premiersir.com/id/213513395 $835,000

TWINEAGLES
11989 Heather Woods Court
Paul Koch 305.586.5309
premiersir.com/id/214058257 $699,000

WILSHIRE LAKES
9901 Clear Lake Circle
Bernie/Joe Garabed 239.571.2466
premiersir.com/id/214036544 $695,000

VILLAGES OF MONTEREY
8050 Vera Cruz Way
Lee Leatherwood 239.877.8861
premiersir.com/id/214039968 $668,000

WILSHIRE LAKES
3920 Fabienne Court
Patrick O’Connor 239.293.9411
premiersir.com/id/214054986 $525,000

TIBURON
Castillo III #101
Mark Maran 239.777.3301
premiersir.com/id/214050824 $489,900

STERLING OAKS
1330 Old Oak Lane
Diane Solomon 301.343.5585
premiersir.com/id/214057475 $479,000

ISLAND WALK
5901 Bermuda Lane
Amy Becker/Leah Ritchey 239.272.3229
premiersir.com/id/214039302 $475,000

WILSHIRE LAKES
6091 Shallows Way
Bernie/Joe Garabed 239.571.2466
premiersir.com/id/214054324 $378,000

THE ORCHARDS
7900 Gardner Drive
Adrienne Young 239.825.5369
premiersir.com/id/214028638 $369,000

MARCO ISLAND
1727 Hummingbird Court
Larry Caruso 239.394.9191
premiersir.com/id/214057724 $2,000,000

BAY COLONY
Mansion La Palma #304
Leah Ritchey/Amy Becker 239.289.0433
premiersir.com/id/214057721 $1,299,000

premiersothebysrealty.com

We proudly present a selection of our residences along Florida’s Gulf Coast.



OAKES ESTATES
5940 English Oaks Lane
Mira Rochford 239.287.2929
premiersir.com/id/214052823 $349,000

WILLOUGHBY ACRES
90 Kirtland Drive
William Callahan 239.272.5756
premiersir.com/id/214057193 $337,500

CARLTON LAKES
Lakeview #202
Debbie Broulik 239.297.5152
premiersir.com/id/214053883 $194,500

VANDERBILT BEACH
Vanderbilt Gulfside #104
Pat Callis 239.250.0562
premiersir.com/id/214017027 $799,000

VANDERBILT BEACH
245 Heron Avenue
Ruth Trettis 239.571.6760
premiersir.com/id/214048586 $650,000

VANDERBILT BEACH
Vanderbilt Bay #211
Pat Callis 239.250.0562
premiersir.com/id/213508100 $649,000

BEACHWALK
Beachwalk Gardens #203
Jennifer/Dave Urness 239.273.7731
premiersir.com/id/214040598 $309,000

MARCO ISLAND
945 Caxambas Drive
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/214057818 $3,600,000

MARCO ISLAND
1232 Orange Court
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/ZELN061614IHE $2,150,000

MARCO ISLAND
944 Sand Dune Drive
Cathy Rogers 239.821.7926
premiersir.com/id/213010212 $1,399,000

MARCO ISLAND
1678 McIlvaine Court
Paul Strong 239.404.3280
premiersir.com/id/213513035 $1,325,000

MARCO ISLAND
1064 Gayer Way
Cathy Rogers 239.821.7926
premiersir.com/id/214058534 $1,199,000

MARCO ISLAND
36 Algonquin Court
Paul Strong 239.404.3280
premiersir.com/id/214048137 $1,195,000

MARCO ISLAND
Marbelle Club #806
Darlene Roddy 239.404.0685
premiersir.com/id/213012585 $899,000

MARCO ISLAND
1130 Caxambas Drive
Jim/Nikki Prange-Carroll 239.642.1133
premiersir.com/id/214000566 $885,000

MARCO ISLAND
489 Balsam Court
Brock/Julie Wilson 239.821.9545
premiersir.com/id/214028595 $850,000

MARCO ISLAND
224 Windbrook Court
Vince Colace 239.260.3333
premiersir.com/id/214057215 $845,700

MARCO ISLAND
1771 Hummingbird Court
ML Meade 239.293.4851
premiersir.com/id/214056524 $798,000

MARCO ISLAND
Sandpiper #1403
Cynthia Corogin 239.393.6747
premiersir.com/id/214048324 $720,000

MARCO ISLAND
1131 Vernon Place
Brock/Julie Wilson 239.821.9545
premiersir.com/id/213005779 $695,000

MARCO ISLAND
300 Capistrano Court
Brock/Julie Wilson 239.821.9545
premiersir.com/id/214001674 $629,000

MARCO ISLAND
290 Polynesia Court
Larry Caruso 239.394.9191
premiersir.com/id/214058034 $589,000

MARCO ISLAND
South Seas #601
Brock/Julie Wilson 239.821.9545
premiersir.com/id/214058511 $515,000

MARCO ISLAND
Goodland - Calusa Island Village #401
Larry Caruso 239.394.9191
premiersir.com/id/214035793 $429,900

MARCO ISLAND
601 Somerset Court
Brock/Julie Wilson 239.821.9545
premiersir.com/id/213005749 $425,000

MARCO ISLAND
116 Sea Lavender Lane
Darlene Roddy 239.404.0685
premiersir.com/id/214057327 $359,000

MARCO ISLAND
South Seas #208
Vince Colace 239.260.3333
premiersir.com/id/214058348 $349,000

FIDDLER’S CREEK
7810 Mulberry Lane
ML Meade 239.293.4851
premiersir.com/id/214057062 $1,150,000

FIDDLER’S CREEK
8508 Bellagio Drive
Lura Jones 239.370.5340
premiersir.com/id/212039626 $997,500

FIDDLER’S CREEK
Serena #202
Michelle Thomas 239.860.7176
premiersir.com/id/214010244 $649,000

FIDDLER’S CREEK
9048 Cherry Oaks Trail
Michelle Thomas 239.860.7176
premiersir.com/id/212033141 $597,500

FIDDLER’S CREEK
Serena #202
Michelle Thomas 239.860.7176
premiersir.com/id/214028784 $474,900

FIDDLER’S CREEK
Varenna #201
Lura Jones 239.370.5340
premiersir.com/id/214004669 $449,000

FIDDLER’S CREEK
Serena #201
Lura Jones 239.370.5340
premiersir.com/id/208034226 $442,000

FIDDLER’S CREEK
Callista #101
ML Meade 239.293.4851
premiersir.com/id/214056677 $424,900

FIDDLER’S CREEK
Cascada #101
Michael/Maureen Joyce 239.285.6275
premiersir.com/id/214000827 $419,000

FIDDLER’S CREEK
Cascada #201
Dave Flowers 239.404.0493
premiersir.com/id/214058187 $399,000

FIDDLER’S CREEK
Cherry Oaks #101
Pat Duggan/Rhonda Dowdy 239.216.1980
premiersir.com/id/214027312 $379,500

FIDDLER’S CREEK
Montreux #203
Michelle Thomas 239.860.7176
premiersir.com/id/214000951 $350,000

FIDDLER’S CREEK
Cascada #101
Michelle Thomas 239.860.7176
premiersir.com/id/214058545 $349,000

FIDDLER’S CREEK
Serena #102
Lura Jones 239.370.5340
premiersir.com/id/213510219 $345,000

FIDDLER’S CREEK
Montreux #203
Michelle Thomas 239.860.7176
premiersir.com/id/213017942 $339,000

MARCO ISLAND
460 Pheasant Court
ML Meade 239.293.4851
premiersir.com/id/MINK102214IHE $1,295,000

WWW.RENTNAPLES.COM
 

Explore our collection of properties available for 
weekly, seasonal and long-term accommodations.
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