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“They put on their pants just like
everybody else.”

Remember that old saw?

Maybe you heard it from your parents
or your teacher or your coach or your
mentor. Or your drill instructor, but he
would have said, “trousers.”

And maybe it’s true — pants, trousers
or skirts.

They put them on like everybody else.
As a metaphor, it’s one of the greatest
equalizers ever molded by Americans.

Is that man rich? Does that woman
come equipped with the title “boss?” Is he
a star or is she the owner?

And you — when you pull on your
pants or your skirt, do you go to work at
Walmart, or lay asphalt, or wait tables,
or pick up trash and haul it to the county
incinerator? Do you serve doughnuts,
or run the IT department, or harvest
tomatoes and watermelons or take calls
and keep the books in somebody else’s
business?

Are you marketing another pant-wear-
er’s dream?

No matter, here in the United States.
We all put our pants on the same way.
Don’t we? We’re all human beings, no
one person more valuable than another,
at the core.

Bank accounts and stock investments

rwilliams@floridaweekly.com

Wearing pants

don’t define us. Privilege and station at
birth, or genetic good luck (big brain, high
energy, stable temperament), not to men-
tion race, sex, religion or daddy’s money
or land — they don’t make us better. Do
they?

They might make us more productive.
More successful. More widely traveled.
More comfortable. But at bottom, it’s
our humanity that holds an intrinsic and
unassailable value, reshaped endlessly
in unique physiologies. And each of us
carries that humanity in equal measure,
whatever our talents.

We know that, most of us, but too
often we seem to forget. Which makes me
wonder if a notion so simple in the rec-
ognition but sometimes so challenging in
the application — respect for others — is
being taught in school.

We can’t know if it’s being taught at
home until we read the book of character
outside the home — until we see some-
body in action.

But in school we can insist: Respect has
to be taught. Creatively, if necessary.

Public education in Florida provides
less wiggle room for teacher creativity
than once upon a time. Right down to the
kindergarten level, teachers are required
to follow texts approved by the state
strictly, and to maintain a steady flow of
paperwork that traces their progress with
students, day by day.

A few years ago when my son’s kin-
dergarten teacher wanted to introduce
a glimpse of the art of Van Gogh to her
class of black, white and brown school-
children — little bright faces from suburb

or city street, from gated community or
migrant community — she had to get per-
mission from the principal.

The same was true when she intro-
duced a variety of music to those kids:
classical, Chinese, American marching
band, the holiday music of this culture or
that. What she wanted to offer was out-
side the prescribed curriculum.

Thirty years into her calling, this teach-
er was a brilliant and talented woman.
She’d once been taught to respect others,
apparently (her mother a Scottish immi-
grant; her father a New York Jew and a
G.L), because she taught it herself — in
part by offering students quick glimpses
of worlds other than their own.

But to do that required not only a
creative vision for living, but also the
kind of creativity that one uses to soften
starched-shirt regulations and regulators.
She shouldn’t have had to work that hard
to do it right, but since she did, she did.

By the end of the school year, that
teacher had 22 very different children liv-
ing on the same page, in the same culture.

And she had taught them something
that appeared in no method-derived text-
book written by people with Ed.D. doctor-
ates: that they all put their pants on (or
their dresses) the same way, even if they
came from Holland, could paint flowers
and fields so you would never see them
the same way again, were missing an ear
and had been dead for 120 years.

She taught them that each was worthy,
that each could learn A,B,Cs and 1,2,3s
in English, together. Some were and still
are better at it than others, but that didn’t

matter.

She taught them that every human is a
brush stroke laid down from the palette
of a world of humans splashed radiantly
across the canvas of life — together, like
it or not.

And just as in all painting, every stroke
of any color — every dappled dot, twist,
whorl, line, dash or swirl — counts. None
is superfluous. She taught them that.

I've heard religious people say that
we’re all equal in God’s eyes. But I expect
us all to be equal in each other’s eyes, too.
That should be a cultural imperative in
the United States. It should be taught in
every home and school. We all put our
pants on the same way. So don’t treat the
next fella cavalierly.

I try to practice it in living and writing,
because I think it adds to our strength.
When I write profiles about people with
whom I may disagree deeply on some
issues, for example, I always approach
them sympathetically. I figure they will
inevitably have strengths I won’t, and
know things I don’t. I try to consider
them teachers of a kind — and I look for
something, some one thing, that we hold
in common or that makes me proud.

Rarely or never do I fail to find it.

We, all of us, don’t have to agree with
each other or even to understand each
other fully, to be proud of each other. To
be glad to stand in the same world and
draw breath from the same natural bank,
with each other.

And why?

Because we all put our pants on the
same way. ll
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OPINION

VA health care’s socialist paradise

¢

richLOWRY

Special to Florida Weekly

For the left, the Department of Veterans
Affairs is how health care is ideally sup-
posed to work. No insurance companies,
no private doctors, no competition — just
the government and the patient.

The VA is an island of socialism in
American health care. It generally provides
adequate care — to a limited universe of
people and for only certain conditions
— but has long been plagued by scandal.
It is perhaps the worst bureaucracy in
the federal government. As with all such
single-payer-type systems, the cost of the
notionally free health care is in the ration-
ing, in this case the wait times that have
had desperately ill vets hung out to dry for
months.

The usual Obamacare excuses don’t
apply here. The existence of the VA isn’t
politically controversial. No one is trying to
repeal it, or “sabotage” it. What we’re see-
ing is simply unaccountable bureaucracy
in action.

When the benchmark was created for

VA facilities to get vets appointments with-
in 14 days, meeting the goal was easy: All it
took was logging appointments dishonestly
to hide the wait time. This is how poor-
ly performing government bureaucracies
have met goals from time immemorial; it’s
why, on a much more vast and monstrous
scale, Soviet five-year plans were always
such runaway successes on paper.

The VA system worked for everyone but
the patients — and the whistle-blowers.
The daughter-in-law of a Navy vet in Phoe-
nix who died after never getting follow-up
for his “urgent” case was told, in lines that
perfectly capture the spirit of socialized
medicine: “It’s a seven-month waiting list.
And you’re gonna have to have patience.”

But the bureaucracy acted with alacrity
when its reporting scheme was at risk. In
St. Louis, the former chief of psychiatry
says he was put under administrative inves-
tigation when he complained about wait
lists. A whistle-blower who worked in Fort
Collins, Colo., alleges that she and a col-
league were transferred when they refused
to hide wait times.

So far, the VA affair is running the usual
course of Obama administration scan-
dals, with the requisite denial and lack of
accountability. VA Secretary Eric Shinseki
has referred to the incidents as “isolated

cases” (even though 26 facilities are now
under investigation). No one has been
fired.

The White House has reverted to its
default position of maintaining that it
doesn’t know much about what’s happen-
ing in the vast government it always wants
to make bigger. Spokesman Jay Carney
seemed to suggest that the president first
heard about the scandal on CNN.

Of course, the problem with wait times
and the trustworthiness of the VA's own
reporting wasn’t news. The Government
Accountability Office has been warning
of it since 2000. It headlined a December
2012 report, “VA HEALTH CARE: Reli-
ability of Reported Outpatient Medical
Appointment Wait Times and Scheduling
Oversight Need Improvement.”

The VA obviously isn’t going anywhere,
but the scandal should be the occasion for
making it more transparent and account-
able, and giving vets more choices. As of
now, it represents a case study in how a
bureaucracy tends to its own interests,
even at the expense of veterans relying on
it for matters of life and death. H

— Rich Lowry is editor of the National
Review.

Maya Angelou: Still she

¢ ==

amy GOODMAN

Special to Florida Weekly

“You may write me down in history
With your bitter, twisted lies,

You may tread me in the very dirt
But still, like dust, I'll rise.”

These are the words Maya Angelou
wrote in her poem “Still I Rise.” She
died last week at 86 at her home in
North Carolina. In remembering Maya
Angelou, it is important to recall her
commitment to the struggle for equality,
not just for herself, or for women, or for
African-Americans. She was committed
to peace and justice for all.

“If growing up is painful for the
Southern Black girl, being aware of her
displacement is the rust on the razor
that threatens the throat,” she wrote in
the opening pages of her first breathtak-
ing autobiography, “I Know Why the
Caged Bird Sings,” which chronicles
her childhood to the age of 17. Born
Marguerite Ann Johnson in St. Louis,
at the age of 7 or 8, she was raped by
her mother’s boyfriend. He was killed
shortly thereafter. As a result of the
trauma, she remained virtually silent
for five years, speaking only to her
brother. She became a single mother at
17, and struggled to support her son as
she worked a variety of jobs, eventually
gaining success as a calypso singer.

She heard Martin Luther King Jr.
address the Harlem Writers Guild, of
which she was a member, and joined
with a fellow performer to produce and
sing in “Cabaret for Freedom” in Green-
wich Village, to raise funds for King’s
Southern Christian Leadership Confer-
ence. By some accounts it was King,
or the legendary activist and organizer
Bayard Rustin, who asked her to take on
a leadership role with the SCLC, which

she accepted, becoming the group’s
Northern coordinator.

Maya Angelou became a supporter
of Fidel Castro and the Cuban revolu-
tion. She met and fell in love with a
South African civil-rights activist, and
they moved to Cairo with her son. They
stayed together for three years, but she
stayed on in Africa, moving to Ghana,
where she met Malcolm X. The two col-
laborated on the pivotal political project
that Malcolm X was developing, the
Organization of Afro-American Unity.
She returned to the U.S. to support
the effort, but Malcolm X was assas-
sinated shortly after her return. That
tragedy, and the 1968 assassination of
her friend Martin Luther King Jr., dev-
astated Angelou. It was in 1969 that she
was encouraged by the author James
Baldwin, among others, to focus on
her writing. Thus was born her first of
seven autobiographies and the phenom-
enal career for which Maya Angelou is
known around the world. Reciting her
poem “On the Pulse of Morning” at
President Bill Clinton’s first inaugural in
1993 catapulted her into the mainstream
consciousness.

While some schools and libraries
still censor her work for unflinchingly
depicting the life she led, it was through
my hometown library, while in my early
teens, that I first saw Maya Angelou.
The library invited her to speak, and
speak she did — and danced, and sang,
in a display of talent that made us laugh,
cry and gasp as she moved her black and
white audience of hundreds ... together.

In commemorating Maya Angelou,
none can speak as eloquently as she did
herself about people who inspired her.
At the Democratic National Conven-
tion in Boston in 2004, she spoke of
Fannie Lou Hamer, who attempted, 40
years earlier, to gain recognition for the
Mississippi Freedom Democratic Party.
Angelou said: “In the most private part
of the heart of every American lives
a burning desire to belong to a great
country. To represent a noble-mind-

rises

ed country where the mighty do not
always crush the weak and the dream of
democracy is not in the sole possession
of the strong.”

Maya Angelou’s tribute two years
later, on the passing of her friend Coret-
ta Scott King, could be said of Ange-
lou herself: “She was a quintessential
African-American woman. Born in the
small-town, repressive South. Born of
flesh and destined to become iron. Born
a cornflower and destined to become a
steel magnolia.”

In eulogizing actor and activist Ossie
Davis at his 2005 memorial service in
Harlem’s historic Riverside Church,
Maya Angelou’s delivery was poetic as
always. Her words of reflection on his
death can serve as well as we note her
passing:

“When great trees fall, rocks on dis-
tant hills shudder. Lions hunker down in
tall grasses, and even elephants lumber
after safety. When great trees fall in
forests small things recoil into silence,
their senses are eroded beyond fear. ...
Great souls die, and our reality bound to
them takes leave of us.”

Maya Angelou’s eloquence, in her
poetry, lives on:

“Out of the huts of history’s shame

I rise

Up from a past that’s rooted in pain

Irise

...Bringing the gifts that my ancestors

gave,

I am the dream and the hope of the

slave.

Irise

Irise

Irise.” M

— Denis Moynihan contributed
research to this column.

— Amy Goodman is the host of
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more
than 1,200 stations in North America.
She is the co-author of “The Silenced
Majority,” a New York Times best-seller.
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PROFILES IN PARADISE

Publisher is passionate about community involvement
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bobHARDEN

bobharden@hotmail.com

It would be the exception rather
than the rule to attend a charitable
function on the Paradise Coast and
not see Kaleigh Grover, publisher of
Naples Illustrated, there. Since join-
ing Palm Beach Media Group in 2006,
she has played a key role in building
the Naples publication’s brand. She’s
also been the driving force behind
several new custom publishing prod-
ucts for the company.

In addition to overseeing the
15-year-old Naples Illustrated, Ms.
Grover oversees six other PBMG
titles: Naples Charity Register, Nea-
politan (the in-room book of the Wal-
dorf Astoria and Edgewater hotels),
Fifth Avenue South Magazine, One
Life Magazine, Estate Portfolios and
Salut!, the official magazine of the
Naples Winter Wine Festival. “The
marketplace has made us the leader,”
she says proudly. “We’re going to
continue giving readers and luxury
lifestyle advertisers one of the best
regional magazines in the country.”

One of five siblings, Ms. Grover
was born and raised in Tampa and
has been drawn to the water since
birth. “It must be in my genes,” she
says, adding her father paid his way
through medical school by working

Talking points with Kaleigh Grover

Mentors: It’s cliché, | know, but my parents.
Both of them taught me wonderful life lessons
that | try hard to honor.

Something your mom was always right
about: Do it right the first time.

As a kid, what did you want to be when
you grew up? | was all over the board. My
father always said, “Make a career out of your
hobby and you will always enjoy going to work.”
| was always in trouble in school for talking in
class, so | guess in some ways | followed my
heart, because | haven't stopped talking and
socializing yet!

What would you be doing if you weren’t
doing this? Traveling.

Last vacation destination: \Ve rented a
home in Eleuthera in May for our 25th wedding
anniversary. No phone, TV no Internet ... pure
pleasure!

One thing on your bucket list: Chatting with
Jimmy Buffett (back to that talking thing!).

Hidden skill or talent: Carpentry. Really.

Skill or talent you wish you had: | wish |
could sing.

as a tarpon fishing guide in Boca
Grande.

After studying nursing and busi-
ness at Auburn University, she chose
the latter for her career and worked
the hotel industry for 15 years, most
of which was as national sales manag-
er at the former Registry Resort (now
the Waldorf Astoria Naples).

Something
you’ll never
understand:
Terrorism.

Advice for
your kids: Be
kind and make a
difference.

Something
that’s been
on your
mind: How far
| have to go in
preparation for
a big race in
November.

What makes you laugh? Almost everything.
Laughing is my favorite pastime.

Last book read: D.J. Niko's “The Riddle of
Solomon.”

Guilty pleasures: Getting up before anyone
else and having total control of the TV clicker.

Pet peeve: Moody people.

What are you most proud of? My husband
and children.

She and her husband, Michael, have
two daughters: Sara, a student at UCF,
and Alleigh, a student at FSU.

An avid entertainer, Ms. Grover
loves to cook and decorate — things
she watched her mother do with ease
— but insists she’s a true tomboy at
heart. “I have more power tools than
my husband — and not just drills. I

have the big table saws and nail guns,”
she boasts. When she’s not fishing
and diving, she’s building furniture
and what-nots.

“Now that my garage and shed are
filled to the brim with ‘unnecessary
things,” as Michael calls them, we
need to get started on building a
cabin on our farm in Kentucky so we
can de-clutter here!” she laughs.

“Thank goodness for shellac nail
polish,” she adds, “because sandpaper
can’t hurt it and paint comes right
off when it’s time to clean up for the
charity events that I am also passion-
ate for.”

Ms. Grover’s long list of commu-
nity involvement includes serving on
the board of directors for the Educa-
tion Foundation of Collier County
(now Champions For Learning) from
2005-2012 (she was chairman in 2010
and served as Golden Apple chair in
2008). In 2012 she was a Glass Slip-
per award recipient from the foun-
dation. She has also served on the
sales and marketing council of the
Collier Building Industry Associa-
tion and was named Associate of the
Year in 2006. In 2010 she was one
of Florida Weekly’s Power Women,
and since 2009 she has served on
the board of Sports Club of Naples/
Bonita Springs. W

— Bob Harden is the producer and
host of “The Bob Harden Show,” air-
ing from 7- 8 a.m. weekdays at www.
bobharden.com.
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Quail Creek Country Club

An Exceptional Opportunity
Two Days Only:
June 14-15, 12:00 pm - 5:00 pm

No Joining Fee

for Associate & Social Members

Associate Membership
Full Club privileges for Members age 46 & under

Social Membership

Includes 6 months of off-season, unlimited golf

o Offer available only on June 14 & 15, 2014,
12:00 pm - 5:00 pm.

o Application must be completed and signed
on June 14 or 15, 2014.

o Applicants must be approved through the
Club’s joining process thereafter.

36 holes of renovated Naples’ premier New fitness & spa Bocce courts
championship golf tennis program center coming soon & league play

For more information, please contact:

Lorijane Graham, Membership Director
239-254-7418 ¢ Igraham@quailcreekcc.com
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Teen drivers, parents invited to ‘Street Smart’ presentation

Drug Free Collier and the Collier
County Public Schools driver educa-
tion department invite teen drivers and
their parents to a presentation designed
to encourage smart choices behind the
wheel. “Street Smart” is an interactive
program that offers a real-life view as
seen through the eyes of first respond-
ers.

Thanks to support from Coastal Bev-
erage, the program is offered as Collier
County students begin summer break
and face the “100 Deadliest Days for
Teens on the Road,” according to the
National Safety Council.

“Street Smart” will be presented from
noon to 1 p.m. Friday, June 6, in the audi-
torium at Barron Collier High School.

Attendance is free.

“Our goal is to promote better com-

munication between
parents and their
children prior to the
start of the ‘100 dead-
liest days,” says the
school district’s Tracy
Bowen. The program
covers topics such
as distracted driv-
ing, driving under the
influence, fatigued
driving and use of
seatbelts.

Nick Healey, a 17-year-old Barron Col-
lier High School student who lost his
leg in a car accident over spring break,

will also address the audience about

DRUG
FREE

the importance of remaining vigilant

behind the wheel.
As he learns to over-
come new challenges
each day, Mr. Healey
remains positive and
determined to help
others.

Information about
local programs
designed to improve
teen driving skills,
including the Teen
Driver Challenge

sponsored by the Collier County Sher-
iff’s Office, will also be available.
The NSC report shows that car crash-

es involving teen drivers killed almost
1,000 people during the summer of 2012
and that more than 550 of those victims
were teens.

Since car crashes remain the lead-
ing cause of death for teens in the U.S.,
Drug Free Collier is working with local
community partners to find solutions.

“Protecting our children is our prima-
ry mission,” says Melanie Black, execu-
tive director of the nonprofit organiza-
tion. “Although our focus is substance
abuse, we recognize that other risks also
threaten today’s teens.

For more information, contact Drug
Free Collier by calling 377-0535 or email-
ing info@drugfreecollier.org. M

Attack Warning Signs Include:
Neck, Back or Jaw Pain
Chest Pain
Nausea
Fatigue
Dizziness
Cold Sweat

CHEST PAIN. IT MAY MEAN NOTHING.
BUT IT MAY TAKE EVERYTHING.

Getting help immediately gives you a better chance to survive a
heart attack. So know the warning signs listed above. And if you ever

experience any of them, call 911 and get to the nearest emergency room.

PHYsICIANS REGIONAL
HEALTHCARE SYSTEM

To learn more, visit PhysiciansRegional.com

6101 Pine Ridge Road « 8300 Collier Boulevard
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Gigadollars and cents

In April, Anton Purisima filed a claim
in Federal District Court in New York City
that the Lowering The Bar blog calculated
was for the largest monetary demand
ever made in a lawsuit — “$2,000 decil-
lion” (or 2 followed by 36 zeroes, which
of course is many times more money than
exists on planet Earth). Mr. Purisima’s
lawsuit names Au Bon Pain, Carepoint

Only in

B Calvin Rodriguez was arrested in Port
St. Lucie in May as the man who had been
using a shaved key to steal a series of cars
from parking lots. His spree came to an
abrupt halt as he sped away from police in
a stolen Honda Civic only to crash into a
huge alligator in the road.

B On May 1, a wildlife trapper called
to Pine View School in Osprey, south of
Sarasota, removed four alligators (one of

Health, Kmart, the New York City Transit
Authority and LaGuardia Airport among
the parties allegedly causing him so much
distress (by fraud, civil rights violations
and even “attempted murder”). Lowering
The Bar also noted that “$2,000 decillion”
could also have been accurately nomi-
nated as “$2 undecillion” or even “two
octillion gigadollars.”

Florida

which was 8 feet long) from the campus
while classes were in session (but without
disruption).

B Beachcombers in the Gulf of Mexico
town of Redington Beach were treated on
May 17 to the sight of a full-grown elephant
treading water about 20 yards offshore.
(The animal had made its way to the water
after being unloaded for a commercial
birthday party appearance.)

Democracy in action

B During a regional session of Spain’s
parliament in February, a photographer
from the newspaper El Diario Montanes
captured a shot of legislator Miguel
Angel Revilla looking at a picture of a
nude woman (in a magazine otherwise
concealed inside a folder). (He explained
later that he was of course just reading
the articles.)

B In May, US. Rep. Joe Garcia of
Florida was captured on a C-SPAN cam-
era during a House Judiciary Committee
hearing casually eating his earwax. In the
sequence, described on a Time magazine
blog, he dug into his ear, inspected the

results, placed them in his mouth, then
went “back for seconds.” (Rep. Garcia
explained later that he was actually deal-
ing with a “hangnail.”)

B One of the leading theories as to
the cause of a radiation leak at a nuclear
waste dump near Carlsbad, New Mexico,
in February is the facility’s recent, unan-
ticipated switch to “organic” Kkitty lit-
ter. Previously, an inorganic variety had
been used to absorb liquid in the waste
drums shipped to the facility from bomb-
making plants that had been temporarily
storing the waste pending creation of a
permanent nuclear waste storage site.

Latest religious messages

B In April, India’s Delhi High Court
judges declined to halt the local govern-
ment’s program of posting pictures of dei-
ties on the walls of buildings in order to
discourage public urination (that surely
no one would soil his lord). The plaintiffs
pointed out that the campaign was so
clearly ineffective that perhaps the deities’
images were even making the problem
worse — that “evidence” so far shows that
confronting the images might even compel
some people to relieve the “pressure on the

bladder.”

B An unnamed 60-year-old Buddhist
monk was arrested in Nantou County, Tai-
wan, in April after a convenience-store
manager said he was caught red-handed
swiping packets of beef jerky. “I don’t know
why,” he told police, “but lately I had this
craving for meat.” He also had trouble with
honesty, initially denying his guilt before
finally confessing to the officer that “I have
let Lord Buddha down.” (Buddhists tradi-
tionally are strict vegetarians.)

Fine points in the law

M The Texas Court of Criminal Appeals
ruled in 2013 that it was not necessarily ille-
gal for teachers to send students sexually
oriented text messages — that the state law
banning the practice violated “free speech.”
As aresult, in February 2014, prosecutors in
Tarrant County dropped their case against
a junior-high teacher who had exchanged
688 text messages with a 13-year-old female
student over a six-day period in 2012, on
topics such as “sexual preferences and
fantasies” and whether either of them ever
walked naked around the house. The mes-
sages would be illegal, the court had ruled,
only if they led to a meeting or an offer of
Sex.

B Despite a 1971 decision by the U.S.
Supreme Court declaring that governments
could not punish people who are merely
“annoying,” dozens of towns (according to
a March Wall Street Journal report) contin-
ue to regard the behavior as criminal. (The
justices decided the word is too “vague”
to give fair warning of which behaviors

are illegal, but an Indiana deputy attor-
ney general told the Journal that anyone
with “ordinary intelligence” knows what
is annoying.) New York has such a law, as
do Lawrence, Massachusetts, and Cumber-
land, Maryland — among the 5000 men-
tions of forms of “to annoy” in a computer
search of municipal ordinances. (Britain’s
House of Lords in January blocked a pro-
posed anti-annoyance law.)

B Among the discretionary punishments
authorized to Georgia judges is banishing
an offender from the county in which he
committed the crime. Complained driver
Ricardo Riley (who as of February is barred
from Walton County), “I didn’t commit no
murder, I'm not a sex offender, I'm not a
criminal. I just got a speeding ticket.” Judge
Brad Brownlow, perhaps irritated at Mr.
Riley’s request to reduce the original fine,
instead piled on punishments — including
banishment. Mr. Riley, from adjacent Gwin-
nett County, has friends he can no longer
visit. @
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Fisherman lands endangered
sawfish off Sanibel shore

BY DON MANLEY
Florida Weekly Correspondent

Brian O’Reilly can now spin a fish tale
sure to induce envy among other saltwa-
ter anglers.

The Punta Gorda resident found the
unexpected at the end of his hook while
fishing near the Sanibel shoreline recent-
ly: a roughly 15-foot-long smalltooth saw-
fish.

The rare, sleek, prehistoric-looking fish
is known for its rostrum, a long, flat snout
with rows of razor-sharp, teeth-like struc-
tures along the outside edge that gives it
a saw-like appearance. Sawfish use their
rostrums to locate, stun and kill prey.

Mr. O’Reilly’s catch was a relatively
large specimen of Pristis pectinata, which
can grow up to 23 feet in length, weigh as
much as 1,300 pounds and is considered
endangered by the federal government.

“It was amazing to be able to wit-
ness something like that firsthand,” Mr.
O’Reilly says. “It’s a beautiful creature.”

The afternoon of May 19, Mr. O’Reilly
had anchored his 19-foot boat about 200
yards offshore and had two lines in the
water, each hook baited with half a lady-
fish, in hopes of snagging a shark or
tarpon.

His first hour on the water was punctu-
ated only by a 3-foot sand shark taking the
bait. Then Mr. O'Reilly got a hit that was
deceptive at first.

“It took both baits from both rods,” he
says. “One hit and I grabbed the rod and
then a second later, the other hit. Initially,
I thought I had a couple of large fish that
went out in the same direction. I knew it

was really big because I couldn’t get it up
from the bottom.”

He thought he might have a goli-
ath grouper or stingray in the 400-to-
500-pound range on the line as he fought
to land it. “For about an hour, I couldn’t
tell what the fish was,” he adds. “I finally
had to put all my weight into it, at the risk
of breaking the line, just to see what this
thing was.”

As he brought the fish to the surface, he
saw the 4V:-foot rostrum ensnared in his
tangled fishing lines.

In order to remove the fishing line, he
steered the boat toward the nearby beach
at idle speed and came to rest a short
distance offshore in a few feet of water. A
passing tourist helped him tie a nylon line
around the sawfish’s tail so they could
safely cut away the fishing lines. The task
took about half an hour, and the whole
affair proved fascinating for passersby.

“There were so many tourists on the
beach, clapping and cheering and having

a good time,” says Mr. O’Reilly.

He gauged the fish’s size relative to his
boat and says it took off like a bullet when
it was released.

“My primary concern was to make sure
that thing was healthy and to get the line
off the saw so it could live another 20 or
30 years,” he says.

Fishing has long been a hobby for Mr.
O’Reilly, who heads out in pursuit of
snook, redfish and trout about three or
four times a month.

The sawfish was his largest catch thus
far, although he has snagged an 11-foot bull
shark and a 180-pound tarpon in the past.

“This was the biggest thing I ever saw;”
he says, adding it was a great feeling to get
the massive fish untangled so it could go
on with its life. “I'm a conservationist. I
love Florida and I love our waters. I hope
the population explodes and that they’re
(smalltooth sawfish) here for a very long
time.” W

Museum
welcomes local
filmmaker

The Collier County Museum wel-
comes Naples filmmaker K.C. Schul-
berg for a program about the 1958 movie
produced by his grandfather in the
Everglades. Mr. Schulberg will discuss

K.C. Schulberg, circled in red, at 5 years old
in 1958 on the set at the Everglades City
Rod and Gun Club during filming of “Wind
Across the Everglades.”

“Wind Across the Everglades” at 2 p.m.
Wednesday, June 11, at the museum in
the Collier County Government Com-
plex. The film will also be shown.

The movie — produced by Stuart
Schulberg and written by his brother
and the younger Mr. Schulberg’s uncle,
Budd Schulberg — starred Burl Ives,
Christopher Plummer and Peter Falk;
locals who appeared included Totch
Brown and Seminole Chief Cory Osceo-
la. The storyline focused on illegal
poaching of native birds for the sake of
their plumage, which was prized for use
in women’s high-fashion hats of the day.

Admission is free, but reservations
are required. Call the museum at 252-
8738. 1
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A salute to veterans at Naples Memorial Gardens

The Collier County Veterans Councill
and Hodges Funeral Home host Memorial Day ceremony

Charlie Sues, Bridgette de Hove-Smith, Anna Hiller, Don Fischer and Wilfred Vasquez

Georgia Hiller and Tim Nance

Bob McDonald

Matthew Brabyn, Matthew McCague and Jeffery Wait

Saluting the colors
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YMCA

From page 1

50,000-square-foot center with, among
other things:

B A 24-hour fitness center

B Two gymnasiums

B A cafeteria featuring healthy food
items

B Classroom space

B A commercial-grade kitchen for
culinary arts instruction

B A poolside outdoor fitness train-
ing area

B Six group exercise rooms

The Y’s programs and services will
remain onsite during construction in
the existing building adjacent to the
new main facility. Called a “Healthy Liv-
ing Center,” the new building will house
services such as pediatrics and family
medicine; speech, physical, massage and
occupational therapy; and vision and
dental screenings in addition to regular
Y programs. There will also be sick-
child care for working parents.

Plans also call for a new Youth
Development Center that will allow
for expanded enrollment; additional
scholarships will become available for
families that cannot afford the child-
care and education programs the center
will provide. Vegetable gardens will dot
the 20-acre campus, enabling children
to learn about agriculture and proper
nutrition.

“The new Y, with what is restored
and what is coming, will be second to
none in Southwest Florida,” Mr. Thein
predicts.

Rising from the ashes
A half-day schedule meant the facil-

STEPHEN WRIGHT / FLORIDA WEEKLY

Children enrolled in programs at the Y turned the first shovels of dirt at the groundbreaking
celebration. See more photos from the groundbreaking on page G25.

ity was closed when the fire erupted at
about 2 p.m. last Labor Day. Mr. Thein
was bowling with his family when he
received a phone call from the campus’
maintenance director notifying him of
the blaze. When he arrived on the scene,
he recalls, “The flames were at least 10
to 15 feet through the roof.”

He stood on the sidewalk and watched
firemen work to extinguish the fire
and limit damage from the three-alarm
blaze. “It pretty much destroyed every-
thing. What wasn’t burnt out was smoke
damaged or water damaged.”

Naples Y staff was able to restore
member services, programs and youth
sports in alternate locations around the
county within 10 days.

The Y’s insurance carrier covered $1.5
million of the roughly $7 million cost of
creating the Healthy Living Center.

Fundraising received a major jolt in
February, when Best Buy Inc. found-

er Dick Schulze and his Richard M.
Schulze Family Foundation pledged $1.5
million to the project, if the community
could match that gift amount. Thanks
to a $1 million contribution from an
anonymous donor, the Y was able to
raise the matching funds in less than
seven weeks.

“I didn’t know if we could raise the
$1.5 (million), but I knew we had the
right cause and we had the right com-
munity,” says Mr. Thein. “We got large
donations and small donations. It’s
not any one person. I think everybody
believes in the Y, and they’ve come
together in this community.”

It was the Community Foundation of
Collier County that brought the Schulze
family foundation and the Y together.

“The foundation is here to connect
donors with nonprofits,” foundation
President and CEO Eileen Connolly-
Keesler explains. “Obviously, when you

have a disaster such as the Y did, it
really gets the community’s attention
because the Y is one of those organiza-
tions that really needs to be a commu-
nity staple.”

In the fire’s wake, the executive
boards of directors of the foundation,
the Y and the Greater Naples Cham-
ber of Commerce met to discuss what
needed to be done to fast-forward the
construction project. The foundation
provided a $25,000 grant for the Y to
hire a capital campaign director, and
foundation donors contributed $40,000
to the fund drive.

Mr. Schulze and his wife Maureen live
in Lee County. The Richard M. Schulze
Family Foundation is based in their
home state of Minnesota, where it’s
known for supporting education pro-
grams, youth development and medical
services.

“Now that Mr. and Mrs. Schulze are
residents of Florida, they’ve wanted to
get involved in helping the commu-
nity here as well,” says Mary Beth Geier,
coordinator for family foundation’s Flor-
ida region. She cites the YMCA’s good
works as the reason why the matching
funds were accumulated in a relatively
short period of time.

Donations are still being sought for
the $1.5 million needed to construct and
outfit the second of two new gyms in
the plan.

e nthe know ¢ ==

To view plans for the Greater Naples YMCA'S
new Healthy Living Center, visit www.donsteven-
sondesign.com/3d-animations.php and select
“YMCA Video.”

To participate in the rebuilding efforts, to
make a donation or to learn about membership,
call 597-3148 or visit www.greaternaplesymca.
org.

of Collier County

e

¥ Habitat for Humanity”

Shop ¢ Donate ¢ Volunteer

§ © 20,000 sq.ft. showroom filled with

Home Store: 11127 Tamiami Trail East, Naples, FL 34113
(239) 732-6388 | Open Mon-Fri 10-6 | Sat 10-4

Seeking to put God’s love into action, Habitat for Humanity brings
people together to build homes, communities and hope.

e Furniture, Home Décor, Appliances,

e Free pick-ups for donations with tax
write off

beautiful upscale furnishings for
your home

CLINICAL

COMPOUND

Chad L. Stoneburner
Pharm D and Owner

pharmacy

Bio-identical Hormone Replacement Therapy
Topical Pain Management — Dermatological

Wound Care — Podiatry — Pediatrics

Clinical Compound Pharmacy can work with your physician
to customize medications specifically for you. Options
include: medications free of dyes, gluten, soy, lactose,
sugars, alcohols, preservatives, etc. and/or commercially
unavailable medications.

Call us today for more information!

2612 Tamiami Trail, Naples, Florida 34103

Phone 239.331.3441 — Fax 239.331.3445

TFP 888.616.4472 — TFF 888.616.4471
clinicalcompound.com — clinicalcompound@gmail.com

MOST MAJOR INSURANCES ACCEPTED! - FREE SHIPPING!

~ ‘\M/ I
-

Join our club and enjoy:

- Monthly social events
» On-water training

There has never been a better
time to become a member
of Freedom Boat Club.

- Unlimited access to our fleet

- Affordable, hassle-free boating

Our Silver Anniversary...
Your Golden Opportunity!

-

Become A Member Today!

877.804.0402 * FreedomBoatClub.com




NAPLES FLORIDA WEEKLY

WEEK OF JUNE 5-11, 2014 | A15

i

Top: A rendering of the Greater Naples YMCA Healthy Living Center, scheduled to open in
December. Bottom: A rendering of an exercise room on the second level of the future Healthy

Living Center.

North Naples resident and personal
trainer Aubrey Alby has pledged to help
the fundraising effort. Mr. Alby uses the
Y to put clients through their paces.
He’s also a triathlete who’ll be enter-
ing his first professional competitions
this year. He has pledged to donate half
his earnings from four big-money races

he intends to enter. He’s also soliciting
sponsors who will make donations for
each of the 26.2 miles in the marathon
portion of the triathlons.

“I like everything about the Y’s mis-
sion,” Mr. Alby says. “It’s not just anoth-
er gym. It’s really there to help the com-
munity.” B

Periodontal

FACT A

* #1 cause of tooth loss is
gum periodontal disease

* 80% of all adults have
periodontal disease

Periodontal Disease may
be a contributing factor to:

e Cardiovascular/Heart
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e Osteoporosis

¢ Respiratory Disease

e Low Birth Weight Babies

o Stroke #

e Pneumonia

e Over All Health
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CLUB NOTES

B The Naples Christian Women’s
Connection invites area women to its lun-
cheon beginning at 11 a.m. Friday, June 6,
at the Quail Creek Country Club, 13300
Valewood Drive. Guest speaker and nurse
Terry McMillan will discuss surviving chal-
lenges. Lisa Daniels will present a mini
fashion show of casual wear, and vocalist
Ginny Williams will entertain. Cost is $23.
For reservations, call 254-0584. For more
information, visit www.cwcfl.net.

B The Gamma Phi Beta Alumnae Club
on Naples invites all Gamma Phi Betas to
the “Summer Lunch Bunch” get-together at
11:30 a.m. Monday, June 9, at Bravo! Cucina
Italiano at Mercato. For reservations or
more information, call 594-8420.

B The Genealogical Society of Col-
lier County meets at 7 p.m. Tuesday,
June 10, at Moorings Presbyterian Church,
780 Harbour Drive in Naples. Guest speaker
Nancy Fodi will present “Digging for New
Treasures Using Little-Known Resources.”
Ms. Fodi will discuss various websites for
genealogical research. Refreshments will
be served. Admission is free, and guests are
always welcome. For more information, visit
www.thegscc.org.

H Naples Nites Lions Club meets at 6

p-m. on the second and fourth Tuesdays of
every month at Perkins on Pine Ridge Road
at Interstate-75. All current and former Lions
are welcome. For more information, call
Dan Sams at 352-2827.

H Pilot Club of Naples/Naples Pilot
Foundation meets at 6 p.m. on the second
Thursday of every month at Perkins, 3585
Pine Ridge Road in Naples. The next meet-
ing is June 12.

Pilot International is a service organiza-
tion that focuses its charitable and edu-
cational efforts on brain-related disorders
and disabilities, including traumatic brain
injuries, dementia and autism. Guests and
new members are always welcome at meet-
ings. Reservations are not required. Attend-
ees order from the menu and pay for their
meals. For more information, call Sue Lester
289-8268.

B The Naples Digital Photography
Club meets from 7-9 p.m. on the second
Thursday of every month at Edison State
College-Collier Campus, Building J-Con-
ference Center. The next meeting is June
12. Guests are always welcome. For more
information, visit www.dpi-sig.org.

B Naples Newcomers Club welcomes

women who have moved to the area within
the past five years. In addition to a monthly
luncheon, members get together to explore
Naples and to enjoy a variety of interests,
from books to bridge and mah-jongg to
gourmet cooking and conversations over
coffee. A coffee for prospective new mem-
bers takes place on the first Thursday of
each month. For more information, call 298-
4083 or visit www.naplesnewcomers.com.

H The Naples chapter of PFLAG, Par-
ents Families and Friends of Lesbians
and Gays, a support, education and advoca-
cy group for families with gay or transgen-
der members, meets at 7 p.m. on the third
Thursday of each month. The next meeting
is June 19. Call 963-4670 for location.

B Toastmasters International teach-
es public speaking and leadership skills
through a worldwide network of meeting
locations. Guests are always welcome. Local
Toastmasters chapters, meeting times and
locations include:

Bonita Toastmasters Club: 7 p.m. every
second and fourth Wednesday at the Bonita
Springs Fire Station, 27701 Bonita Grande
Drive. For more information, call Pamela
Houze at (214) 355-6069.

Collier Communique Club: 6:30 p.m.

on the second and fourth Tuesday at the
North Collier Government Center, 2335
Orange Blossom Drive. Call Robert Rizzo at
(407) 493-8584.

Marco Island Toastmasters: 6:30 p.m.
every Wednesday at Centennial Bank, 645
Elkcam Circle, Marco Island. Email Chris
Pritchard at colliertoastmasters@gmail.
com.

Naples Sunrise Bay Toastmasters
Club: 7:30 am. on the first and third Tues-
day in Moss Hall at Moorings Presbyte-
rian Church, 791 Harbour Drive. Call Steve
McCann at 777-8851.

Naples Toastmasters Club: 7 p.m. on
the first and third Tuesday at Naples Gen-
eral Aviation Center, 200 Aviation Drive N.
Call Steve Jallad at 776-5398.

Toast of the Coast Toastmasters Club:
Noon on the second and fourth Friday at
the American Cancer Society, 5020 Tamiami
Trail N. Call Kathy Feinstein at 594-0900.

Naples Advanced Toastmasters: 6:30
p.m. on the second and fourth Monday at
the North Collier Government Center, 2335
Orange Blossom Drive. Call Linda Valentine
at (954) 780-6683. This club has prerequi-
sites for membership. H

— Email club news to Cindy Pierce at
cpierce@floridaweekly.com.

Naples ¢ 239-594-7636
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BY ROGER WILLIAMS

rwilliams@floridaweekly.com

Thursday, Aug. 12, 2004: a pleasant
summer morning and a nice afternoon,
with the wind carring a sweet sea-scent
many miles inland, accompanied by the
edges of an endless gray sky.

It was exciting, at first, because what
lay just beyond the western horizon was
supposed to miss — this looming storm
named Charley that looked like an evil
explosion, on television radar.

Most people on the Gulf Coast still
felt excited the next morning, too, a day
that fell almost comically on Friday the
13th.

Although the sky grew deeply, omi-
nously gray, they trusted both the
National Hurricane Center and their
local meteorologists, who said that they
were not on Hurricane Charley’s target
map.

But that was wrong.

Starting just before 11 a.m., that bru-
tal day became the hallmark legacy
of three regional meteorologists, who
recognized nearly simultaneously that
the southwest coast was about to get
hammered: Jim Farrell, chief meteorolo-
gist at WINK-TV, and Jim Reif, the chief
meteorologist at ABC7, along with Rob-
ert Van Winkle, the chief meteorologist
at NBC2.

Wayne Sallade, Charlotte County’s
director of the Office of Emergency
Management (the EMO), calls it “Jim
Reif’s bright shining moment. He had a
lot of bright shining moments, but this
was the brightest.”

Mr. Reif died April 7 at 61, follow-
ing a bicycle accident in Fort Myers.
But on that infamous morning, and
together with Mr. Van Winkle and the
NBC2 team, he decided that an 11 a.m.
advisory from the National Hurricane
Center was going to be wrong — or if
not wrong, not right enough.

They recognized that the intense and
fast-moving storm had experienced a
“wobble,” and would likely turn right
(east) toward the barrier islands of Lee
and Charlotte counties, and the heavy
population centers nearby.

It was a maverick moment. No meteo-
rologist likes to differ on air from the
scientists of the National Weather Ser-
vice and the National Hurricane Center.
But they did it anyway.

“Even though the National Hurricane
Center has not declared this a major
hurricane,” Mr. Reif announced, “this
is in fact a major hurricane, and we are
growing more and more concerned that
this is going to be a major impact to us
in Southwest Florida.”

And then he nailed it, on the air: “You
need to take protective measures now,
to protect your life and the lives of your
loved ones.”

Those warnings, some two hours ahead
of the NHC’s confirmation that South-
west Florida’s meteorologists were right,
not only saved lives (about 15 deaths
ultimately occurred), but it saved many
people from having to endure a lot more
suffering than they did.

How it happened Friday morning
Beginning at 8 a.m., the NHC issued

When Hurricane Charley hit Friday, Aug. 13, 2004, local meteorologists made the decision to
deviate from the National Weather Service. It probably saved a lot of lives.

COURTESY PHOTOS

Robert Van Winkle and Jim Reif cover Hurricane Charley in 2004 in the NBC2 studio.

The final path of Hurricane Charley ripped
right through Southwest Florida in 2004.

a standard, data-based analysis and pre-
diction of the dangerous storm. That
was based on information delivered by
radar and the hurricane hunter crews
that fly their aircraft into the storm.

The NHC also issued an intermediate
advisory at 11 a.m., something it didn’t
used to do frequently but offers regu-
larly in a program called NOW-casting,
when a storm becomes an imminent
threat, explains Mr. Sallade.

In that advisory, which turned out to
be off the mark, the NHC noted that
Hurricane Charley was still tracking
north of the region, with winds
blowing as much as 150 miles per
hour.

The men and women at the NHC
were doing their job exactly as they
should have, says Mr. Sallade.

“The 11 a.m. advisory was based
on 8 am. data. They need three
hours to get that stuff out. They were
reporting what they saw,” he explains.

“At the Hurricane Center, they’re sci-
entists. They’re not media people.”

Meanwhile back in the studio at NBC-
2, Jim Reif — both a scientist and a
media person — was doing his job, too,
along with everybody else. They’d been
up all night, cool, calm and collected,
watching a bullet that hadn’t changed
course.

But suddenly at about mid-morn-
ing they were sweating, because
they realized that everyone from
the Caloosahatchee River north
was in the crosshairs of the violent
storm.

“What Jim and Robert were

The newsroom at NBC2 and ABC7 during
Hurricane Charley.

doing,” says Mr. Sallade, “was tracking
Charley from what the current position
showed” — very nearly in real time.
“They were showing where the aircraft
said the center of circulation was, in
relation to the advisory” — which in
part was where the aircraft said it was
three hours earlier.

As soon as the two meteorologists
noticed the wobble, they knew they
were going to have to break with the

NHC’s report. That’s an uncomfortable
decision for any, meteorologists say, but
especially under pressure. Lives were
on the line.

First, though, they had to get permis-
sion from the boss to make that move
— Steve Pontius, executive vice presi-
dent of Waterman Broadcasting.

“We pulled our team aside,” Mr. Van
Winkle recalled in an April conversa-
tion about Mr. Reif, “and Jim said, “We
need to break with this NHC forecast.’
Even though we both got credit for
making that call, we needed Jim’s expe-
rience that day.”

Mr. Pontius recalls the entire moment
as both extraordinary and bizarre.

“God’s honest truth, it’s Friday the
13th. And all day long we had prepared
for a hurricane we thought was going to
miss us and go 120 miles out in the gulf
and hit north of Sarasota, and be a big
deal. So our focus was getting some live
trucks up and staging them so we could
swoop in up there, when the hurricane
passed.

“About 10:30 a.m., I looked up, and Jim
was coming in my door, with Robert.

“Jim says, ‘We're telling you right
now, it’s going to change course. It’s
going to impact our area and get as far
south as Cape Coral’

“I said, ‘Isn’t there a new National
Hurricane briefing coming out in a few
minutes?’

“Tim said, ‘Yes, but they won’t say
that. There are politics and the science
involved, so they have to move slowly.”

On the spur of the moment, Mr.
Pontius called a meeting, and made his
decision almost in mid-stride.

“I looked at them and said, “You guys
have a responsibility — to tell our view-
ers that this is how we see it, and we
strongly suggest you take shelter.”

They wasted no time. And they were
right.

“They were so spot on,” Mr. Pontius
recalls, adding this final salute to Mr.
Reif — a man gone from the

flesh, but now in hurricane sea-
son eternally present, it seems:
“When the weather was at its
worst, he was at his best.”

Quick, or crazy, reactions

All over the region, people

saw their broadcasts and reacted.

Mike Kiniry, then a WGCU
public radio journalist, was sent
to the Emergency Operations
Center in Lee to do remote broad-

casts back to the studio.

“I was standing out front chatting
with Dan Noah, the warning coordi-
nation meteorologist down from the
National Weather Service in Ruskin.
His cell phone rang and I could

immediately tell from his demeanor
that he was getting serious news,” he

recalls.

The hurricane had turned, and Mr.
Kiniry called his mom and told her to
get out of her house near the Caloo-
sahatchee River. That night, he would
discover his own North Fort Myers

house completely destroyed by a huge
African mahogany tree — except for

SEE CALL, A18 »
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the room where he kept his art and his
aquarium fish.

Stephanie Davis, Florida Weekly’s
social commentator, heard Jim Reif’s
broadcast and retreated from her home
to the downtown Cigar Bar — for a
week. The place had electricity because
it was on the grid for the sheriff’s office
and the jail.

Wayne Daltry, then head of Lee Coun-
ty Smart Growth and the man who years
earlier had prepared the first sophis-
ticated emergency evacuation plan on
the southwest coast for just such an
occasion, also heard the warning broad-
cast. But it was too late to evacuate, he
figured.

“We immediately made the hallway
the safe room, and called the kids and
told them to do the same,” he recalls.

Sanibel-based artist Lucas Century,
with his wife, Dee, and their greyhound,
Gracie, had already evacuated to the
Homewood Suites at the Bell Tower.

“We were dialed into Jim Reif and Van
Winkle, listening to their dire warnings
about the shift in directions and in par-
ticular the 16-foot water surge predic-
tions. They had, for a short time, pre-
dicted the storm was headed right for
the east end of Sanibel, which is where
my old 1960 ground-level cottage was.”

The wall of water — the massive surge
— never came because the storm was
traveling three times faster than other
storms typically move on a 27-degree-
north bearing, Mr. Sallade explains. But
it was still a terrible blow.
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The control room at NBG2 and ABC7 during Hurricane Charley.

“This was when the electricity went
out and I was left with the awful sick
feeling that my property and art studio
was about to be blown away,” Mr. Cen-
tury recalls. “It was early in the day, but
I started reaching for the case of cold
beer I found myself guzzling.”

The broadcasts also gave some people
a chance to be, if not crazy, bolder than
sanity requires.

Stacey Chadwick Brown, an admin-
istrator and teacher at Edison State
College, recalls hiding at her brother-in-
laws house with three small daughters,
a wrecked van and a case of bronchitis,
while her husband, Stuart, a theater
professor at Edison State, stayed home.

The home, right on the Caloosa-
hatchee River, was 11 inches above sea
level.

“Stuart tied himself to the ironwork
of the house with a rope during the
storm and prevented the house from
flooding with a hose, a diet Coke can,
probably some chewing tobacco and a
pump. No lie.”

Some people didn’t even bother to
tie themselves to their properties, they
were so tough. Or old. Or both.

“I was taking care of my father who,
at the time, was 90 years old,” recalls
Woody Hanson, a real estate appraiser
who grew up on the river in Fort Myers.
His father had lived through the famous

www.FloridaWeekly.com

and deadly hurricanes of 1926 and 1928,
just to start with.

“Our house is situated under some
very large oaks that survived Hurricane
Donna in 1960,” Mr. Hanson explains.
“I suggested that we should relocate
because of the path of the storm.

“He says, ‘We’ve never run from a hur-
ricane and we never will. Ain’t nothin’
but a bunch of wind and rain. Doesn’t
amount to nothin’ unless the eye wall
hits you.”

Which, in the end, is not the view of
most people, Wayne Sallade chief among
them.

He started the fateful day with his
crew at a Charlotte County operations
center that amounted to little more than
a Ted’s shed, he recalls. After an emer-
gency telephone call at about 3 p.m. from
a friend who told him he would be no
good to anybody dead, he moved the 50
or so personnel toward the much safer
operations center at the county jail.

But they never made it. Halfway there,
with the rising wind already at about
75 miles per hour and shrapnel of sorts
pocking and cracking the windshield of
his Ford Expedition in a dozen places, he
led the crew into the airport.

As luck and wisdom would have it, he
says, he’d been able to convince taxpay-
ers in 1999 to provide an extra penny
to reinforce one building at the airport,
for emergencies. And that’s where they
went.

Jim Reif and company would have told
him — and probably did tell him — to
move a lot sooner than he did.

But at least he did it in time, he admits.

“When the storm was over, every other
building at the airport was destroyed,”
Mr. Sallade recalls. “But not that one.” B
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Name (State) Year Category Damage BOB EPSTEIN, FEMA NEWS PHOTO
1 Katrina (Fl, La, Ms) 2005 3 $108,000,000,000 An aerial view of Miami-
2 Sandy (N.J., N.Y) 2012 1 $50,000,000,000 Dade County showing
3 lke(Tx La) 2008 2 $ 29,520,000,000 damage from one of the
4 Andrew (Fl, La) 1992 5 $ 26,500,000,000 most destructive hurricanes
5 Wima (F) 2005 3 $21,007,000,000 in the history of the United
6 Ivan (Al Fl) 2004 3 $18,820,000,000 States. Hurricane Andrew
7 Charley (F) 2004 4 $15,113,000,000 did extensive damage to
8  Rita(la,TX) 2005 3 $12,037,000,000 homes in Miami, leaving
9 Frances (F) 2004 2 $ 9,507,000,000 little behind in its wake.
10 Alison (T%) 2001 TS $ 9,000,000,000 One million people were

evacuated and 54 died in this
hurricane.

— Source: National Hurricane Center
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Insuring your home from

a hurricane —

expect the

best, prepare for the worst

BY EVAN WILLIAMS
ewilliams@floridaweekly.com

With names like Charley, Wilma or
Katrina, hurricanes are Southwest Flor-
ida’s most unwanted houseguests. But
it’s been awhile since we’ve had the non-
pleasure of their company and reports
of their mayhem: widespread flooding,
trees crashing into roofs, blowing doors
out of houses and turning pool cages
into something that vaguely resembles
modern art. When considering how to
insure your home from such windy,
watery attacks, local agents shared tips
on the best policies for homeowners.

The biggest threat that hurricanes
present to homes are floods from tidal
surge or rising water, said Ted Todd,
who runs an Allstate Agency serving
the region. If you live in a high-risk
zone, having the necessary flood insur-
ance is required if you have a mortgage.
But others may assume that because
they’re not in the highest risk area,
it’s not worth buying or they won’t be
flooded — but that’s not true, Mr. Todd
and other agents warn.

Homeowners in lower risk areas often
hear that they are in a “preferred risk
zone,” but that’s a misnomer, said Brian
Chapman of State Insurance Agency

in Port Charlotte. Nearly 20 percent
of flood insurance claims come from
these moderate-to-low risk areas, the
National Flood Insurance Program says.

“Even though we say that all the time,
we sometimes feel like it falls on deaf
ears,” Mr. Chapman said.

Primary high-risk areas have a one in
four chance of flooding during a 30-year
mortgage while secondary flood zones
have less risk. A big, slow moving storm
could damage homes in both zones.

Flood insurance covering a $250,000
dwelling and $100,000 in contents runs
about $400 per year in a secondary zone.

“I always tell people, look, if it’s not
your grocery money, buy it, because it’s
just a prudent thing to do,” Mr. Todd said.

Wind

Asking yourself what you can do on
your own to secure your home is the
first step to keeping your costs minimal
after the storm — and potentially lower-
ing your cost for wind insurance, said
Mr. Todd.

“I think the conversation should cen-
ter on, how safe is my house from a
storm?” he said. “Where are my weak-
nesses? Are there some affordable
things I could do to make myself safe
from a storm and consequently that

of GELATO with the purchase of
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could save (me) money?”

He recommends buying a wind miti-
gation inspection report, even if you
have a newer home or haven’t had one
in a while.

It costs about $125 from a certified
contractor. Be sure to get your money’s
worth. Walk around with the inspector
and ask questions about what you can
do to better protect your home. Simple
fixes like bracing for a garage door
could help lower the cost of your policy
and make the difference between com-
ing through a bad storm with minimal
damage or facing a disaster.

“That will reduce premiums, and
from a real estate standpoint, increases
value,” said Bud Hornbeck, president of
Lutgert Insurance in Naples.

While many still buy wind insurance
from the state-run Citizens Property Insur-
ance, there are many other, usually better
options these days. If there is an especially
bad storm, the state will likely be severely
challenged to handle all the claims it would
have in a disaster as the largest insurer of
homes in Florida, said Mr. Todd.

In the past, the state offered wind
coverage because fewer private com-
panies offered the benefit; now, most
do. That leaves homeowners with more
options, such as consolidating flood and
wind policies under one company.

“It’s a good thing if we can reduce the
exposure for the state,” Mr. Todd said.

Property

Here are two technical terms to look
out for when it comes to property insur-
ance.

“Replacement Cost” policies offer full
protection in a loss. It would replace
damaged equipment with new equip-
ment, without regard to its age and con-

dition. “Actual Cash Value” policies may
cost less but, by taking into account age
and condition, can reduce the amount
you’ll be reimbursed.

For instance, if you save $500 by pur-
chasing an “actual cash value” policy, it
might pay you $100 for a sofa, whereas
“replacement cost” would buy you a
new one.

And be wary of insurance mailings
offering special deals. In general, it’s a
good idea to deal with a local agent —
someone who would have to deal with
you face to face if you aren’t properly
covered, Mr. Todd pointed out — than
buying ultra low-cost policies advertised
in mailers from elsewhere in the state.

“Not all homeowners polices are cre-
ated equal,” said Mr. Chapman of State
Insurance Agency.

For instance, they might both cover
a home for $200,000 from a hurricane
— but one might leave your pool cage
uninsured while the other includes it in
the policy. H

= nthe know ¢ =

>> File a claim as soon as possible after
the storm. It’s also a good idea to begin
assessing any damage and call vendors
to find the best quotes, Mr. Todd said —
though wait to start the work until you've
consulted with your insurer.

>> Seasonal residents should make
arrangements to have someone thoroughly
check their home in the event of a
hurricane. Even if the dwelling appears fine
from the outside, there can be considerable
damage — mold and the like — inside.

>> Keep close at hand the telephone numbers
of your insurance agent and the 800
number for your insurance company.
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SPECIAL |

$310 OF GORGEOUS *
HAIR SERVICES FOR

31?

* Free professional consultation
(includes color analysis, face shape
and bone structure)

* Signature style and cut

® Glossy color of your choice

* Free ultra hydration hair treatment

* Free 8 shimmering highlights foils

® Free scalp massage

® Free blow dry & style

® Free full retail size shampoo and conditioner

® Free styling lessons
(learn tips and techniques, so you can

style your hair at home with ease)

HURRICANE & SECURITY

SHUTTERS

Professional Sales, Installatlon & Repairs

WARE Y@U PREPARED

Clear Panels'- HunrlggneScreens-\

Impact Windows & Doors

salonlzenergy

FREE ESTIMATES 239.590.9463

www.HighWindShutters.com

239.771.23

2950 Tamiami Trail
Naples, Florida 34103

*ONLY WITH ERICK OR ANITA CARTER. NEW CLIENTS ONLY. ADD $15 FOR LONG HAIR.
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The difference between a good season
and a bad season is one storm

answers to simple questions.

4 :HURRICANE I1SSUE

BY ROBERT VAN WINKLE
NBC2 Senior Chief Meteorologist

1. Can Iride out a storm
with reasonable security in

A decade after Hurricane Charley hit
my home?

Southwest Florida and here we go again. —

Will we get hit this year? Will it be an
active season? Is another hurricane like
Charley, Wilma or Sandy going to form
again this year?

Well, the only real important ques-
tion to ask yourself is: If a hurricane was
headed this way, would you be ready?

After some very quiet hurricane sea-
sons since Hurricane Charley, my fear is
that Southwest Florida may have many
residents who won’t be ready for the next
big storm. After 10 years, our collective
memory may be fading and as a bit of
amnesia sets in, our motivation to prepare
for hurricane season diminishes.

2. Can I take care of myself
and my family for several
days after a storm?

3. If I am ordered to
evacuate, where will I go
and how will I get there?

4. What will I do with my
pets or animals in my
care?

5. Is my insurance policy up
to date?

Start with these questions
and I'm sure you will come up
with more that apply to you

As we get ready for hurricane season The season average is: and your particular situation.
you will see the long-range forecasts from Named storms 12 Take a few minutes and start
meteorologists out in Colorado or govern- Hurricanes 6 with the basics and you will be
ment forecasters from The National Hur- Major hurricanes 3 well on your way to establish-

ing your personal hurricane
plan.

There is nothing you can do
avoid hurricanes and tropical

ricane Center. All interesting stuff, but the
fact is, those long-range forecasts were
very wrong last year and they may be
wrong again this year. Long-range fore-

My advice is to pay little attention to
those long-range forecasts when making

your decisions to prepare for the season COURTESY PHOTO

Hurricane Charley hit land Friday, Aug. 13, 2004.

casts are designed to give you a general
idea of how active the season will be but
they never tell you where the storms will
actually go once they develop. Neverthe-
less, here is the 2014 Atlantic Hurricane
Outlook from the National Hurricane
Center:

Named storms -13

ahead. The long-range forecasts don’t
really matter. We live in Florida and we
are as vulnerable to hurricanes as ever
before. It’s only going to take ONE hur-
ricane to make for a very bad year and
sooner or later we are due for another
bad year.

Preparing for hurricane season isn’t
rocket science. The first step is to assess
your living situation and start with simple

storms if you live in Southwest
Florida. We’ve been hit before,
we will be hit again, and there is no way
to know for certain when the next storm
is coming.

So make your plan this year. Keep a
close eye on the tropical weather fore-
casts and be sure to watch NBC2 News
every day if a storm is pointing this way.

If I am right and hurricane amnesia

continues to spread across Southwest
Florida, we could find ourselves feel-
ing unnecessary panic if a storm moves
toward us this year. It doesn’t have to be
that way as long as you have a hurricane
plan in place. It only takes one storm to
make it a bad season. Make a plan and be
ready. ®

8
Hurricanes 3-6
Major hurricanes 1-2

Serving Naples the Tinest ?mdu‘é’ts" for. Ovar 7O year

FREE WITH A s60.00
GROCERY ORDER

Oyster Bay Sauvignon Blanc
750 ml.

While supplies last. Limit one per customer,
must have coupon at the time of purchase.
Good through 06/12/14.

rket of
nooda

d nma

fine

The Wynn family has been the food purveyor of choice in
Naples for decades. Back in 1948, Don Wynn’s Sunshine
Super Market on Fifth Avenue was famous for supplying
local folks with the best groceries, produce, meats and
baked goods available in the growing city.

FREE WITH A 530.00
GROCERY ORDER

Locally-Made Mommal’s Salsa
16 oz.

While supplies last. Limit one per customer,
must have coupon at the time of purchase.
Good through 06/12/14.

Wynn's Market on Ninth Street has inherited that honor. In
an effort to continue to meet the needs of the community,
Wynn's Catering was further established in 1992.Together,
Wynn's Market and Wynn's Catering offer the finest foods
Naples has to offer.

Wynn’s is open Monday through Saturday from 8 a.m. to
9 p.m. and Sunday from 9 a.m. to 7 p.m. Wynn’s is closed
for four holidays during the year—New Year’s Day, Easter,
Thanksgiving and Christmas. With convenient hours 7
days a week, we look forward to serving you.

239.261.7157 - 141 TAMIAMI TRAIL NORTH, NAPLES, FLORIDA 34102 - WYNNSONLINE.COM
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THE CHOICE OF PREMIER BUILDERS AND HOMEOWNERS IN SOUTHWEST
FLORIDA FOR THE FINEST HURRICANE PROTECTION SYSTEMS.

WHY CHOOSE QOMPACT? py—y

> THE SMALLEST COIL IN THE BUSINESS!!

> QOMPACT IS A LIFESTYLE PRODUCT, DESIGNED TO MEET THE CHANGING

NEEDS OF THE MODERN HOMEOWNER. WHETHER ONE IS RENOVATING, |

UPDATING, OR STARTING NEW CONSTRUCTION, QOMPACT NEVER LOOKS m
LIKE AN AFTERTHOUGHT!

QOMPACT IS
40-50% SMALLER
THAN TRADITIONAL

SHUTTERS!

QOMPACT TRADITIONAL
SHUTTER BOX SHUTTER BOX

NOW AVAILABLE! OUTDOOR COMFORT ON DEMAND

RETRACTABLE AWNINGS, SCREENS, & SHELTERS FOR YOUR HOME AND BUSINESS

Retractable Patio Awnings  Retractable Vertical Screens  Retractable Privacy Shade Retractable Patio Shelter Retractable Window Wall
Instant Sun Shield Sun, Rain, & Bug Shield Custom up to 6’6”x13’ Projects up to 23’ from Wall Cold, Rain & Bug Shield

OUTDOOR COMFORT WHEN YOU NEED IT, RETRACTABLE WHEN YOU DON'T
SHIELDING YOU FROM: SUN, RAIN, COLD & BUGS * CUSTOM SIZES & HUNDREDS OF FABRICS!

SERVIGES WHETHER YOU PURCHASED STORM PROTECTION FROM CASTLE SERVICES OR NOT
OUR SERVICE DEPARTMENT IS AVAILABLE TO ASSIST YOU IN THE FOLLOWING AREAS.

> DEPLOYMENT AND TAKE DOWN SERVICE > BREAKDOWN REPAIR SERVICE
Call us anytime during the year and we will schedule you No matter what type of storm protection you have we are ready to help when
for a specific day and we will be there when promised. something is not fitting or working properly. Simply call and ask for service -
and we will respond as quickly as possible.
> ANNUAL INSPECTION AND PREVENTIVE MAINTENANCE
We have the capability of setting up a periodic maintenance > WARRANTY
program in our computer relieving you of the worry. All of the products installed by Castle Services have a minimum of a 5 year limited
We will call you instead of you remembering to call us. warranty. In many, but not all, cases we are capable of honoring our competitor’s
warranties. When you don't get a satisfactory response from them call us.

Castle Call Today! 239-304-4620

SerV|ces www.castleservices.net
of Southwest Florida, Inc. 3963 Enterprise Avenue - Naples, Florida 34104 BBB

Hurricane Protection Systems and Motorized Screens e are a Participating Contractor, #10209, in the My Safe Florida Home Program.
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Home insurance from
someone proud to call
Southwest Florida home.

As a local Allstate Agent, | know firsthand all the good that happens in
our community. And I'm here to help protect all that's good in your clients’
lives. That includes their most valuable possession: their home.

With a variety of home insurance options, | can help your clients get
the coverage that's right for them. Plus, they get personal service, local
insurance advice and much more:

7 quick proof of insurance 7 24/7 access to service

V] easy coverage updates /1 annual insurance reviews

7 time saved by bundling policies

Let me help your clients let the Good Life in.
Please remember me the next time you're
asked for a referral.

Ted Todd Insurance
(239) 603-8888

www.tedtoddinsurance.com @

Bonita Springs - Brooks Plaza

Cape Coral Shoppes at North Cape A"State
Estero Corkscrew Village Te d TO d d You're in good hands.

Ft. Myers Arborgate Shopping Center INSURANCE Auto Home Life Retirement

Subject to terms, conditions and availability. Allstate Property and Casualty Insurance Co. and Allstate Fire and Casualty Insurance Co. and their affiliates: Northbrook, IL. Life insurance
issued by Allstate Life Insurance Co., Northbrook, IL, Lincoln Benefit Life Co., Lincoln, NE and American Heritage Life Insurance Co., Jacksonville, FL. In New York, Allstate Life Insurance
Co. of New York, Hauppauge, NY. © 2013 Allstate Insurance Co.




Prefer to do business online?
Quotes in 20 seconds or less!

Ted Todd

INSURANCE

Get a home insurance quote today!

Ready to get started?

I Zip Code*

Ted Todd Insurance has been serving the
insurance needs of South Florida since
1986. Whether for home, auto, business or
life insurance, Ted Todd Insurance can
help you find the right policy for you, your
family or your business.

I Dwelling Coverage Amount*

I Year Built*

Owner Occupied? Yes O No O

Masonry O Frame O
Get a custom home quote immediately N
and start saving today! You can call us at
1.800.541.7858 to talk to an agent and ask
Quote Now

any questions you may have.

Yes O No O

Receive a homeowners quote from up
to 12 Demotech A-Rated companies

Answer a few more questions so we can
Guarantee you a competitive rate.

We're here to help you! Let’s start with this simple form.

’ First Name * ‘ ‘ Address * ‘
‘ Last Name * ‘ ‘ City * ‘
‘ Phone * ‘ ‘ State* ‘

‘ Email *

Start Saving Now

Visit TedToddQuotes.com
- At your convenience
- Six simple questions

- Savings one click away

Ted Todd

INSURANCE

You're one click away from potential savings and better
protection for your home. Click for your quote now!

St Johns: $1,465 Florida Peninsula Elite: $1,916
Security First: $1,478 Cypress: $2,113
United P&C: $1,612 Florida Peninsula Preferred: $2,355
Tower Hill Preferred:  $1,631 Universal North America: $2,741
Safe Harbor: $1,652

*Rates above reflect basic coverage and are subject to underwriting approval. By clicking to
proceed you are authorizing the use of consumer reports to provide the most accurate rate.

Answer a few simple questions and
get a refined quote to guarantee you
receive the lowest rate possible

Have questions about your policy? Want to do a complete review? Please feel free to stop by one of our

seven office locations. Our agents will be able to answer any insurance questions you may have.

Whether you need information about car, homeowners, condo, renters, boat, motorcycle, motor home,

flood, personal umbrella or commercial insurance we'll have the answers you're looking for.

.............................................................

LOCATIONS Bonita Springs
The Brooks
10020 Coconut Road #144
Bonita Springs, FL. 34135

(239) 561-1100

-
Estero Fort Myers
Corkscrew Village Arborgate Shopping Center

10676 Colonial Blvd #20
Fort Myers, FL. 33913
(239) 768-7000

21301 South Tamiami Trail #330
Estero, FL. 33928
(239) 643-1234

.........................................................

Cape Coral
Shoppes at North Cape
2481 Del Prado Blvd N. #117
Cape Coral, FL 33909
(239) 540-4848

Delray
Delray Marketplace
14859 Lyons Road Suite #126
Delray Beach, FL 33446
(561) 483-5989

Viera
The Avenues

Sarasota
University Park

5265 University Parkway #107 6711 Lake Andrew Drive Suite #2
University Park, FL 34201

Viera, FL 32940

(941) 371-6600 (321) 777-8500



(WE/ARE ONJATROLL!

YOUR ROLL'SHUTTER LEADER!

BUY DIRECT FROM THE MANUFACTURER & SAVE
CALL FOR A FREE CONSULTATION OR VISIT OUR SHOWROOM

BEST VALUE GUARANTEED * COMPETITIVE PRICING

L -
r‘ &

-
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‘ Nﬁm— ber F't | e
== ofiRollingiShutters

"ALL YEAR LONG!!!

Approved Hurricane Protection e Security e Privacy e Light Control e Energy Saving
Motorized/Remote Control e Encloses Open and Screened Lanais ® UV Protection

B (/D! 239.362.0089

SEE WHY YOUR NEIGHBORS TRUST

Southwest Florida’s Leading Distributor & Manufacturer

e = WE CARRY ALL TYPES OF HURRICANE PROTECTION
ACCORDION SHUTTERS « ROLLUP SHUTTERS © STORM PANELS * BAHAMA SHUTTERS  IMPACT RESISTANT WINDOWS
RETRACTABLE MANUAL & MOTORIZED AWNINGS * LANAI SOLAR SCREENS e INTERIOR SHADES

FREE IN-HOME CONSULTATION Sopving Floride:

(ROLLINGSHIELD %

AWNINGSe SHUTTERS  INTERIOR SHADES S
239.362.0089 « www.ROLLINGSHIELD.com

12014 METRO PKWY, FT MYERS FL 33966 * LICENSED & INSURED CGC 057184

**Call or visit the showroom for details on special pricing.
*No Interest charged if paid in full within 12 months. With approved credit.




e
PLEASE RECYCLE TODAY TO PROTECT THE FUTURE | PREMIUM BUYERS
OF OUR GENERATION! ik OF SCRAP METAL!

!

www.AlliedRecyclingSite.net
Visit Us on

Bil

e A 3770 Veronica S. Shoemaker Blvd.
; Fort Myers, FL. 33916
239-334-1191

4137 James St. Unit D
Punta Gorda, FL. 33980
941-627-4545

521 E. Haiti Ave.
Clewiston Fl, 33440
863-301-3670

1026 S.E 12th Avenue
Cape Coral, FL 33990
239-574-8988

2347 Southwest Highway 17
Arcadia, FL 34266
863-993-1812
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ALLIED

239-334-7689

Robin Youmans
Owner

’ﬁ" ' “l' - W LocaIIy owned and operated"#'t o

u\% We proudly1 erwce the West Coast of FIorlda, e
L:_,L _j,t \ Tampa Area South to Marco Island N 1
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So... still think LIVE radar doesn’t matter?

‘“2 FIRST/ALERT

DOPPLER RADAR

SOUTHWEST FLORIDA’S ONLY LIVE RADAR
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Pet family members need a plan, too

When formulating a hurricane plan,
make sure it includes all members of the
family, including pets.

After so many animals were aban-
doned following Hurricane Katrina in
New Orleans and Hurricane Charley in
Southwest Florida, disaster prepared-
ness officials have stepped up measures
to help pets and to encourage owners to
plan ahead in case a hurricane strikes.

Charlotte, Lee and Collier counties
all have emergency shelters for people
and their pets, although space — and
therefore, access — is largely restricted
to those in spots where evacuation is
mandatory.

“People should have a hurricane plan
for their pets as well as family but
the pet-friendly shelter should not be
their plan,” says Ria Brown, public rela-
tions and information manager for Lee
County Domestic Animal Services. “It is
intended as a last resort if they cannot
execute their personal plan, not because
they failed to have a plan.”

If people find they need to go to a
county-run pet shelter, they will be
required to stay as well and will need to
care for their pets throughout the stay.

Animals must be current on immuniza-
tions and have sufficient food, water and
an approved crate.

The best option is for people to
leave the area and take their pets with
them. Don’t expect local veterinarians
or boarding kennels to accept animals.
They will fall under the same guidelines
and conditions as residents. And, should
a hurricane strike, they are likely to be
without power as well.

To prepare their pets for hurricane
season, owners should attend to the fol-
lowing:

B Vaccinations: Make sure pets are
current on these now. It takes a couple
of weeks for most immunizations to
become protective so it’s too late once a
storm approaches.

B Identification: Put pets’ county
licensing tags on their collars, as well as
an ID tag with your phone number. Make
sure your address and phone number is
current on ID tags. A microchip ID
(available through most veterinarians as
well as Animal Services), is highly rec-
ommended because collars can be lost
during storms but the chip will remain
implanted and owners can update the

company as to their whereabouts,

B Hurricane Kkit: Gather up pet sup-
plies. (See accompanying box.)

B Medications: Make sure you keep
a few weeks’ worth on hand so you
won’t have to rush to refill them at the
last minute.

Bl Secure a place to stay.

Pet hurricane kit

M Leash and secure collar

M Pet food (in waterproof containers),
enough for at least one week

W Water for one week
B Manual can opener
H Bowls for food and water

M Impact-resistant crate of sufficient size
(no soft-sided or homemade models
and one for each pet)

M Bedding (blanket or towels)

M Litter, litter box and scoop for cats

M Pet’s regular medications

M Toys, chewies and other stress relievers

B County license and other
identification (microchip IDs are
encouraged)

M Proof of vaccinations
M Photo of pet
M Pet first-aid kit

B Grooming items

Websites

B Leelostpets.com: The Lee County
Domestic Animal Services site has a
section dedicated to storm preparedness
for pets.

B Colliergov.net/pets: For Collier
County information.

B Charlottecountyfl.com/emer-
gency/hurricanes: For Charlotte Coun-
ty information.

B Pbcgov.com/publicsafety/ani-
malcare/hurricane.htm: For Palm
Beach County information.

B Hsus.org: The Humane Society of
the United States also has a download-
able pamphlet on disaster preparedness.

B Petswelcome.com: A listing of
hotels and motels that accept pets. M

Portable generator safety tips

m Follow the instructions that come with your generator.
m Never run generators indoors, including garages and

sheds.

down. m

m Locate the unit outdoors and far from doors, windows and

vents.

m Install battery-operated CO alarms in your home.
m Before refueling the generator, turn it off and let it cool

— Source: Consumer Product Safety Commission

stress-proof

L

your disaster with ...

insurance

CGC1520497 « CGC054319 « MRSA987 « MRSR1039

fire & water®
restorations

rebuild. restore. recover.

24 Hour Emergency Response

239-274-0043

TOLL FREE: 1-877-274-0043
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Early
summer

~ H Develop your storm
plan.
W Stock your hurricane
supply kit.
W Create a checklist
of items you will want
to take with you if you
have to leave.
MW Take “before”
pictures of your home
for insurance purposes.
W Find out the

of your home.

&

street address is
clearly marked on
home.

|

tHURRICANE ISSUE

www.FloridaWeekly.com

Storm action timeline

Hurricane
Watch is
announced

Hurricane conditions
are possible within the
next 48 hours.

M Clear your yard

of potential flying
debris, including lawn
furniture, toys, etc.

M Lower the water
level in the swimming
pool by one foot.

MW Board up windows.
B Gas up the car.
Check your oil and tire
pressure.

W Get cash. ATMs

and banks may not be
open after a storm.

M Turn the refrigerator
to the coldest setting.
W Store plenty of
water.

Hurricane
Warning is
issued

Hurricane conditions
are possible within the
next 36 hours.

W Gather important
documents.

B Finish shuttering
doors and windows.
W Evacuate if you are
ordered to do so.

W If you're staying
home, designate a
safe room. Interior
bathrooms or closets
on the lowest level
with no windows work
best.

M Charge cell phones
and other devices.

During the
storm

W Stay indoors.

W Stay away from
windows even if
they’re shuttered.

M Listen to media
reports for the latest
information.

M Stay inside even if
it appears calm. Do
not go out until the
all-clear is given.

= nthe know ¢

What's in a name? Wind and rain

Every year since 1953, the National
Hurricane Center has generated an

M These names have been retired:

v 2000 - Keith 2004 - Frances
alphabetical list of names for the 2001 - Allison 2004 - Ivan
season’s tropical storms and hur- 2001 - Iris 2004 - Jeanne
ricanes. At first, the lists consisted of 2001 - Michelle 2005 - Dennis
only female names; since 1979, the 2002 - Isidore 2005 - Katrina
names alternate between male and 2002 - Lili 2005 - Rita
female. There are six lists that con- 2003 - Fabian 2005 - Stan
tinue to rotate, changing only when 2003 - Isabel 2005 - Wilma
there is a hurricane so devastating 2003 - Juan 2007 - Dean
that its name is retired. 2004 - Charley 2007 - Felix

2014 STORM NAMES

Arthur Hanna Omar
Bertha Isaias Paulette
Cristobal  Josephine Rene
Dolly Kyle Sally
Edouard  Laura Teddy
Fay Marco Vicky
Gonzalo  Nana Wilfred

Agencies and organizations
offer emergency help

Hindsight is always a dishonest voice
for the present. Storms on the west
coast have been few since Hurricane
Wilma during the 2005 season — the
last major hurricane to affect the Fort
Myers area. But no one wants to walk
down the street and see fallen trees and
power lines scattered along the road,
and wonder what to do next. Yet, this
scenario is a reality we should prepare
for during every hurricane season.

Floridians know from experience
that neighbors, churches and local busi-

Bridges

Travel across the area’s bridges becomes unsafe once
winds reach gale force, or in excess of 34 mph. Even if physi-
cal barricades are not present, drivers should exercise com-
mon sense when pre-storm travels involve crossing bridges.

Evacuation orders for Southwest Florida’s barrier islands
will be issued well in advance of a storm, and those affected
should promptly heed such orders, before travel across
bridges becomes unsafe and roads are closed off. Il

nesses come together in unprecedented
ways to help with recovery efforts.
Nevertheless, we’ve compiled some of
the contact information for the “big”
organizations that can serve as a start-
ing place for either volunteerism or for
your own recovery once the weather

system has passed.

From reporting downed power
lines to who to call about clean water,
canned food and local shelters, these
accredited contacts will help with your

questions and needs. B

2007 -
2008 -
2008 -
2008 -
2010 -

2010
2011

- Tomas
- Irene

2012 -
2013 -

Noel
Gustav
lke
Paloma
Igor

Sandy
Ingrid

After the
storm

M The longest part of
the process, recovery
can take weeks.

B Move slowly and
cautiously as you
survey and clean up.
Most injuries take
place after the storm.
M Do not use public
water until you are
notified that it is safe.
W Avoid travel if
possible.

B Do not connect
generators to house
wiring.

B Beware of downed
power lines, wild
animals and even
domestic animals that
may be frightened or

lost.
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The Florida Gulf Coast Chapter of
the Alzheimer’s Association encourages
families and caregivers of persons living
with Alzheimer’s or related dementia to
make a plan for hurricane season.

“It’s been almost 10 years since the
Florida Gulf Coast has seen a major hur-
ricane like Hurricane Charley (which
hit Punta Gorda on Aug. 13, 2004),” says
Gloria Smith, president and CEO of the
Alzheimer’s Association-Florida Gulf
Coast Chapter. “Families must prepare
for the additional steps needed for family
members with memory disorders.”

Advance preparations

B Consult with your physician and
pharmacy about what mechanisms they
have in place for continuity of care and
prescription needs in the event standard
communications lines are down.

B If your loved one lives in a residen-
tial facility, find out about its disaster
and evacuation plans. Ask if you will be
responsible for evacuating your loved
one.

M Prepare an emergency kit (see below
for suggestions).

B Enroll in MedicAlert + Alzheim-
er’s Association Safe Return, a 24-hour
nationwide emergency response service
for individuals with Alzheimer’s or relat-
ed dementia that wander or who have a
medical emergency. Call (888) 572-8566
or visit www.alz.org. If you are already
enrolled in MedicAlert + Safe Return,
make sure your information is up to date.

B Keep all medications organized and
in a safe, accessible place.
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B Pre-register at
your county’s special-
needs shelter in case
you need to evacuate
to a shelter.

B Know your evacu-
ation route.

Emergency kit

Consider prepar-
ing an emergency Kkit
in advance. Keep it in
a watertight container
and store it in an eas-
ily accessible location.
Your emergency Kkit
might include:

M A recent picture of
the person with demen-
tia.

W Easy on/off clothes (a couple of sets).

B Supplies of medication (or mini-
mally, a list of medications with dosages).

B Velcro shoes/sneakers.

B Incontinence products.

B Extra identification items for the
person, such as an ID bracelet and cloth-
ing tags.

B Copies of legal documents (such as
power of attorney), medical documents
that indicate the individual’s condition
and current medications, insurance cards
and Social Security cards.

W Physician’s name, address and phone
numbers (including cell phone).

M Flashlights and batteries.

H Battery-operated radio.

B Earphones and calming music, as
loud areas can increase agitation of some-
one with dementia.

B Simple activities (photo album,

scrapbooks, etc.).

If a hurricane is coming your way

B Get yourself and the person with
Alzheimer’s to a safe place.

Bl If the need to evacuate is likely, do
not delay. Try to leave as early as possible
to minimize long delays in heavy traffic.

B Alert others (family, friends and
medical personnel) that you are chang-
ing locations, and give them your contact
information. Contact them regularly as
you move.

B Be sure there are people other than
the primary caregiver who have copies
of the person with dementia’s medical
history, medications, family contacts and
physician information.

B Purchase extra medications.

B Stock up on bottled water, non-
perishable foods.

B Have the Alzheimer’s Association
and MedicAlert + Safe Return phone

numbers.

Coping with agitation

B Approach the person from
the front and use his or her name.

M Use calm, positive statements
and a patient, low-pitched voice.
Reassure.

B Respond to the emotions
being expressed rather than the
content of the words. For example,
say, “You're frightened and want
to go home. It’s OK. I'm right here
with you.”

B Don’t argue with the person
or try to correct. Instead, affirm
his or her experience, reassure
and try to divert attention. For

example, “The noise in this shelter
is frightening. Let’s see if we can find
a quieter spot. Let’s look at your photo
book together.”

Take care of yourself

Now more than ever, caregivers need
help managing their stress and handling
some of the behaviors their loved ones
may be experiencing during a hurricane.

B Take care of yourself by finding a
good listener to hear your thoughts and
feelings about the event.

M Find moments to breathe, meditate
and reflect.

The Alzheimer’s Association-Florida
Gulf Coast Chapter can help you prepare.
For more information, call (800) 272-
3900 or visit www.alz.org/FlGulfCoast.
The website has additional recommenda-
tions for hurricane season preparedness
and a list of all shelters, including pet and
special needs shelters. H
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Floridians suffering from hurricane amnesia

Dearth of storms, and
tropical tenderfoots, worry
first responders and
emergency managers, who say
we aren’t prepared for season

BY ATHENA PONUSHIS
aponushis@floridaweekly.com

Kieran Bhatia first felt an affinity for
meteorology as a sixth-grade student in
Maryland, when he realized how much
the colors he would see on a radar screen
affected his sports schedule. His teacher
always had radar on in the back of the
classroom. Young Kieran found it fasci-
nating how those colors would forecast
his afternoons. Plus, he thought it was
cool how everyone liked to talk about
the weather.

Now a Ph.D. student at the University
of Miami Rosenstiel School, Mr. Bhatia
has been drawn to the study of hurri-
canes, though he has yet to live through
one. He is not alone.

Florida has had eight years of storms
staying away and eight years of people
moving in. Looking at the state’s longest
hurricane drought in history — well,
the longest drought on record since 1851
— coupled with the huge influx of new
residents — Florida boasts four cities on
Forbes’ latest Top 20 list of America’s
fastest growing cities — Mr. Bhatia fears
there may be a knowledge deficit in pub-
lic preparedness.

Again, he is not alone.

Florida Power & Light executives
say they can’t sleep at night, tossing-
and-turning over a complacent public.
Emergency management directors worry
there’s a bit of communal “amnesia,” as
Florida’s going on nine years with no
hurricane landfalls.

FPL estimates 40 percent of its cus-
tomer base, or close to 4 million people,
have never experienced a major hur-
ricane. They are new customers. The
Southwest Florida Regional Planning
Council reports a 50 percent turnover
rate in demographics every eight years,
meaning snowbirds who were weath-
ered to tropical storms may have been
replaced by tropical tenderfoots. And the
Palm Beach County Division of Emer-
gency Management says statistics show
90 percent of people don’t even know
if they live in a storm-surge evacuation
Zone.

This new blood and lapse of memory
motivated Mr. Bhatia to gather his Ph.D.
buddies and hit the ground running,
forming a “Canes on Canes” weather
team with a calling to inform communi-
ties: “Here’s what scientists want you to
know when you see what you see on TV.”

“People look at the graphics they see
on TV with more of a skeptical eye than
an informed eye,” Mr. Bhatia says. “They
don’t know how worried they should be.”

One of the slides in the “Canes on
Canes” presentation carries the headline,
“With great weather comes great respon-
sibility,” putting a youthful, Spider-Man
spin on the subject matter. The ensuing
slide shows the paths of the 58 hurri-
canes that have passed through South
Florida since 1851, including 31 major
storms; the density of color makes it look
like the peninsula has been hit by a Pink
Floyd laser light show.

Through the fresh presentation, the
students hope to impart messages like:

B A larger storm does not mean a
stronger storm, as Mr. Bhatia points out,
“Hurricane Andrew was a very small
storm but one of the strongest hurri-
canes to make landfall in the U.S.”

B There’s more to the story than

the category. Only one mile per hour
separates a Category 1 from a Category
2. Only one mile per hour separates a
Category 3 from a Category 4. Mr. Bhatia
says, “Categories, yes, they are important
and they are scientifically-grounded, but
at the same time, it’s just a peak wind
speed, it’s not something we want some-
one at home to look at and say, ‘OK, I'm
basing all my decisions on if it’s a Cat-
egory 1 versus a Category 3.”

B There’s more to the storm than the
fastest observed wind speed. Remember
the water. Mr. Bhatia says the flooding
due to storm surge is a silent killer; it
does not receive a lot of attention but
statistically, it is the No. 1 cause of deaths
in hurricanes.

“A lot of people take a sigh of relief
when August passes and there’s no hur-
ricane, but the peak for South Florida is
October,” Mr. Bhatia says. “I think peo-
ple need to realize that when they’re
getting ready for Halloween, they’re
also getting ready for the peak of hur-
ricane season.”

The most enlightening part of the
presentation may be the explanation sur-
rounding the “cone of uncertainty,” the
storm projection that carries a name
as ominous-sounding as some “Princess
Bride” character. Here are the takeaway
points of the cone:

B Scientists design the cone based on
what happened two out of three times in
the past five years, so one out of three
times, scientists expect the storm’s track
to go outside the cone.

B Scientists will use the same fore-
cast cone all season long, no matter the
storm. Uncertainty may be higher in
some storms than others, but all season
through, you’ll see the same cookie-
cutter cone on TV.

B The cone shows the probable path
of the center of the storm, not impact. A
storm is much larger than the center of
its track. Impact can extend far beyond
the cone, even if the forecast track is
correct.

“Just because you’re not in the cone,
you have to realize that one out of three
times, your storm center is forecast to go
outside of your cone,” Mr. Bhatia says.
Everyone should be prepared, not just
the cone-destined.

On the flip side, he adds, “If two out
of three times the center’s going to come
over you, that should be enough to start
preparing, right?”

Asked if the science is saying Florida’s
due, since the state’s months away from
being nine years hurricane-free, Mr. Bha-
tia says, “The science is telling us that
South Florida is always due. Historically,
one out of every three years we’ll have a

ADAM BARON / FLORIDA WEEKLY
The annual week-long storm drill at FPL’s Category 5 Command Center.
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COURTESY PHOTO
The “Canes on Canes” team from University
of Miami Rosenstiel School, from left: Brian
McNoldy, Falko Judt, Kieran Bhatia, Jason
Godwin and Matt Onderlinde.

hurricane that affects South Florida, so I
think every year, you should be expect-
ing a hurricane to come ... Florida’s very
unique in that we have great weather
but it comes with a price ... I'd say we're
always due, not to let your guard down
because of recent trends, for all we know,
2014-2015 could be just like 2004-2005.”

FPL President Eric Silagy punctuates
this “not a question of if, but when” view.
“We are going to be hit by a storm at
some point and that’s why we all need to
prepare as if it’s going to be this season,”
he says.

In the years since Florida’s last hurri-
cane, Mr. Silagy says FPL has prepared
by investing $1.4 billion to harden its
system; inspecting all power poles
(over a million); inspecting more than
15,000 miles of line (Mr. Silagy lends
perspective by saying that’s the equiva-
lent of going from Florida to California
round-trip twice); clearing vegetation
from over 100,000 miles of line, (which
Mr. Silagy equates to going around the
world four times), all thanks to the time
Mother Nature has given them. Mr.
Silagy prays people don’t take this time
for granted. He encourages everyone
to prepare. “That’s what we do here at
FPL,” he says. “Every day that we’re not
actually responding to a storm, we are
preparing for a storm.”

Mr. Silagy says this at FPL’s Physi-
cal Distribution Center and Category
5 Command Center in Riviera Beach
during the utility’s week-long, simulated-
storm drill. Every year, FPL makes up a
fictional, virtual hurricane so employ-
ees can hone their craft at post-storm
power restoration. This year virtual Hur-
ricane Echo strengthened to a Category
3, making landfall in Highland Beach.
Storm surge swelled up to nine feet
in Palm Beach. Six to 12 inches of rain
fell throughout the state. Five tornadoes
spun off the storm. The hurricane exited
near Jacksonville.

“We don’t drill to understand what

we do well,” Mr. Silagy says. “We really
drill to understand where we can do bet-
ter, where there are gaps, where we can
improve.”

Wanting employees to be hit by the
element of surprise, much like a real
storm, FPL meteorologists threw make-
believe curveballs at them, like the flood-
ing of a substation, or loss of a gas line,
all on day one.

In early May, the media invited on day
five of the drill, Mr. Silagy stands next to
a general in the Florida National Guard.
Mr. Silagy wears a blue shirt and black
loafers. The general wears camouflage
and black boots. FPL’s signature lightning
strike stitched over Mr. Silagy’s heart.
The words “U.S. Air Force” stitched over
the general’s heart.

Mr. Silagy announces a “unique” part-
nership with the Florida National Guard,
where a mid-level officer will be embed-
ded for six months with FPL’s emergen-
cy preparedness unit, allowing the two
entities to develop a closer relationship
before an event occurs, so they can react
better together when it does occur.

“You can’t do a storm restoration
without logistics, and I would argue
there’s probably no better entity in the
world than the U.S. military on handling
logistics,” Mr. Silagy says. “And as good
as we think we are at FPL with logistics,
I'm looking forward to learning some
lessons.”

Taking the mike, Brigadier Gen. James
Eifert adds, “Better integration with
our fellow first responders is no lon-
ger a buzzword or a catchphrase, it’s
an imperative. Restoring power to the
citizens of Florida is more than just a
metric, it’s about sav-
ing lives. ... We need
to better understand
the vulnerabilities of
our power grid, our
water supply ... so we
can better serve our
citizenry.”

Bill Johnson,
director of the Palm
Beach County Divi-
sion of Emergency
Management, does not want people to
approach storm season solely relying on
government. “We are not the safety net,”
he says. “They need to be prepared ...
We’ve got our plans in place. It’s impor-
tant our citizens have their plans in
place, as well.”

This season the county is pushing a
“Know Your Zone” campaign. Mr. John-
son describes the campaign as aggres-
sive and comprehensive. He says their
message has not changed, but they have
reshaped it, simplified it to target a
broader audience.

The message is four-fold: “Make a plan.
Build a kit. Be informed. Get involved.”

Emergency management even
revamped their website, shortening their
web address to the memorable www.
readyPBC.org. And the department
added the smartphone app DART, short
for Disaster Awareness & Recovery Tool.

“We want to target millennials, the
younger generation, and allow them to
push the message up to our elderly popu-
lation,” Mr. Johnson says.

Addressing storm surge, Mr. Johnson
shares the county mantra: “Hide from
the wind. Run from the water.” At maxi-
mum, 250,000 people would have to
evacuate Palm Beach County in the event
of a Category 5 storm, he says.

Concerned that the nervousness peo-
ple used to attach to the start of hurri-
cane season may have drifted apart like
clouds in the sky, Mr. Johnson says he
cannot emphasize enough, “Prepared-
ness is the key.” B

JOHNSON
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Clever gadgets help keep life — e
cool when storms heat up | =

BY ELLA NAYOR
enayor@floridaweekly.com

It’s that time of the year when the
weather folks start making appearances
on the TV channels with a bit more
frequency. Cone of concern and storm
trajectory begin to sound familiar, as
do advertisements for hurricane shut-
ters, generators and other supplies to
keep one safe during a tropical storm or
hurricane. Preparation is key to keeping
cool in the event of a severe storm. But
why not add some fun along with func-
tion this year?

At Florida Weekly we collected a list of
some useful and tech-savvy fun gadgets
to help you and your family blow through
another hurricane season.

Communication

Knowing what’s happening is key to
protecting yourself and family during a
severe storm. A radio or device that deliv-
ers storm track updates, evacuation orders
and routes
and  other
need-to-
know facts is
vital to stay-
ing safe.

The NBC2
weather app
is available for
both  Apple
and Android
devices. You
can get easy
access to cur-
rent condi-
tions where
NBC2’s weather app is free ~ YOu are, an
and allows users to track  hourly fore-
Southwest Florida’s only cast, a full
live Doppler Radar. seven-day

forecast  and
Southwest Florida’s only live Doppler Radar.

The Red Cross FRX3 Eton Emergen-
cy Radio features AM/FM and NOAA
Weather radio bands. The built-in solar
panel radio can be powered with a hand
crank. The device
comes with an LED
flashlight, cellphone
charger, internal
rechargeable Dbat-
tery and a glow-in-
the-dark locator.
Available at the
www.redcrossstore.
org for $60. Red Cross FRX3

Staying connect- Eton Emergency
ed via smartphones Radio helps you stay
helps to keep you in in tune with vital
the know through- information during a
out a hurricane or Severe storm.
severe storm. Hur-
ricane by American Red Cross features
a free app that allows users to track the
weather and gets local area alerts on
I10S or Android devices. The app also
lists open Red Cross shelters and offers
information on how to handle a storm
before, during and after.

Water safety/sanitation
Staying clean
and  healthy s

after a storm e

is paramount.

There are many ﬁ
different prod-

ucts to sanitize
and create pota- -
ble  drinking .

water. Steripen
The CamelBak All Clear

is a UV water purifier.

WINDOWS & DOORS
NO PRESSURE, GUARANTEED!

has an eco-friendly hand-crank device to
clean and treat water in 90 seconds. And
CamelBak All Clear is a UV water purifier - | [
that neutralizes contaminants and creates
potable drinking water in 60 seconds.
www.camelbak.com has the purification
device available. Cost is $99.

Power, please

Clean water and communications
after a storm are necessary, but without
power, life pretty much comes to halt.
To keep your life moving despite the
weather, check out the Goal Zero Yeti
400 Solar Generator Kit. This solar-
powered machine generates portable
power for during unexpected outages.
The UV-run generator is ideal for TVs,
laptops and smaller medical devices
such as the CPAP sleep apnea aid. And
extra bonus: no fumes. Cost is $659.98.
Available at /www.goalzero.com.

: = —-.I Rl T e w b 'Ilnl!

This UV-run generator is ideal for TVs,
laptops and smaller medical devices such as

the CPAP sleep apnea aid. §llx%[lfﬂnei
Find your best friend

Storms can be loud and startle “

pets. Sometimes they get loose. So, to

PLUS STANDARD INSTALLATION
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BEST PRIGES ON

IMPACT
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find them quickly, ensure your four- an Andersen Company
a website or via = 4 '

legged friends are registered and have
android or IOS -, ]

a microchip, but
also consider a
GPS finder. The
GPS Pet Locator
by Pocketfinder
phqne. .And the L L = Angies list WI N nnws
device is rugged . - = .
and water proof.
Available online The GPS Pet Locator
_ by Pocketfinder lets
?itndgzzvi Occlfg; owners track lost pets BBB

allows owners to
is $129.95 plus Onawebsite orvia ' n“nl I.AB lE!

HURRICANE PROTECTION AVAILABLE!

monthly service
for $12.95.

For function and fun

The news is out that a storm is expected
to strike so it’s time to prepare. Though
weathering a storm is unavoidable, hav-
ing some fun
and maybe
even learning
a thing or two
about weather
and the atmo-
sphere is pos-
sible!

Check out
the Skymas- -
ter Wind This pocket gadget lets you Done R l}.’,h[. Guaranteed.”
and Weather track weather such as wind

Meter. The speed, temperature and

pocket gadget harometric pressure.
lets you track == | [

weather such as wind speed, temperature m

and barometric pressure. The device is
water resistant and floats. It is available
for $178 at wwwweathershop.com. l
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Flag Day ceremony will include
proper retirement of worn flags

The Collier County Veterans Council,
Naples Airport Authority, Boy Scouts of
America-Alligator District, the Museum
of Military Memorabilia and the Collier
County Freedom Memorial Task Force
host a Flag Day ceremony Saturday eve-
ning, June 14, at the Collier County Free-
dom Memorial at the northeast corner of
Golden Gate parkway and Goodlette-Frank
Road.

Starting at 5 p.m., Boy Scouts will accept
worn American flags from the public and
demonstrate the correct way to fold them
for retirement. Ceremonies will begin at
6 p.m. with the Pledge of Allegiance and
invocation. The event will conclude with
the Scouts presenting the folded American
flags to a veteran for burning, performed
according to the U.S. Flag Code with an
airport incinerator.

The Museum of Military Memorabilia,
which is housed at Naples Municipal Air-
port, accepts flags that are too worn to be
displayed and has retired almost 3,000 dur-
ing the past year.

“Most people know it is improper to
display a flag that is worn-out or tattered,
but few are comfortable destroying an
unserviceable flag,” says Robert McDonald,
president of the museum. “We are happy
to take part in the Flag Day ceremony and
to provide collection services throughout
the year.”

The US. Flag Code specifies when a
flag is so worn it is no longer fit to serve
as a symbol of the US.A., it should be
destroyed in a dignified manner, preferably
by burning. Flag Day was established to
commemorate the birthday of Old Glory. B

Public forums set for school board race

The Southwest Florida Citizens Alli-
ance urges Collier County voters to be
informed about the 2014 Collier County
School Board elections.

Unlike elections for the Collier County
Commission, in which voters can cast a
ballot only for the candidate running in
their district, each voter gets one vote per
school district seat that is up for election.
This year, school board districts 1, 3 and 5
are up for election. Nine candidates have
registered their intent with Collier County
Supervisor of Elections Office so far.

There are two ways a candidate can offi-
cially qualify for the ballot:

1) He or she must have obtained 1,806
signed and approved candidate petitions
by the May 19 deadline.

2) He or she can pay a qualifying fee of
$1,507 by Friday, June 20.

As of now, there are three candidates
for District 1, four for District 3 and two
for District 5. This could change up until
June 20.

Absentee ballots will go out July 23.
Early voting is Aug.14-23, and primary elec-
tion day is Tuesday, Aug. 26.

If any candidate receives 50 percent plus
one vote in the primary, he or she will be

elected. If not, the top two candidates in
each district will advance to the general
election on Tuesday, Nov. 4.

The Southwest Florida Citizens Alli-
ance has scheduled four public forums to
give voters the opportunity to learn about
the candidates and their views on numer-
ous education issues. The candidates will
receive detailed questionnaires prior to
each forum. Each forum will have a few
questions from this questionnaire, several
from the moderators and at least a third
from the audience. Attendance is free. All
forums begin at 7 p.m., and doors open at
6:15 p.m.

B Monday, June 23: The Marco Island
Historical Museum, 180 S. Heathwood
Drive

B Wednesday, June 25: The Collier
County Extension Service office, 14700
Immokalee Road

B Thursday, July 17: Naples First Baptist
Church, 3000 Orange Blossom Drive

W Tuesday, July 22: Covenant Presbyte-
rian Church, 936 Trail Blvd.

The complete questionnaire for candi-
dates is online at www.swflcitizensalliance.
com. M

Absentee/mail ballots available now
for Congressional District 19 election

The deadline for Collier County resi-
dents to request a mail-in ballot for the
upcoming special general election for U.S.
Congressional District 19 is 5 p.m. Wednes-
day, June 18.

Voters can submit requests online at
www.CollierVotes.com under the “Vote by

Mail” tab or by calling the Supervisor of
Elections office at 252-8683.

Voted ballots must be returned to the
Supervisor of Elections office by 7 p.m. on
Election Day, Tuesday, June 24.

For additional requirements to vote by
mail, visit www.colliervotes.com.
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HEALTHY LIVING

Recounting
a visit to the
Mayo Clinic’s

Minnesota
headquarters

¢

allenWEISS

allenweiss@nchmd.org

August will mark NCH’s two-year
anniversary as Florida’s first and the
nation’s seventh affiliate of the Mayo
Clinic. Two years ago, few of us could
have envisioned the many benefits in
terms of shared knowledge and best
practices that would result from our
relationship with this iconic institu-
tion.

An essential part of our relation-
ship is the periodic meetings we have
with Mayo. CFO Mike Stephens, Chief
Strategy Officer Mike Riley and I
recently traveled to Rochester, Minn.,
to share best practices, marvel at the
progress Mayo health care scientists
have made with personalized genom-
ics and regenerative medicine, and
map projects for the upcoming year
that will have the maximum impact
for the patients we serve.

Mayo’s Dr. David Hayes, medical
director of the affiliated practice net-
work and a cardiac electrophysiolo-
gist, shared several best practices,
two of which have particular rel-
evance for NCH:

B Electronic consultation (eCon-
sult) allows an NCH physician to
obtain a clinical consultation from a
Mayo expert at one of its three cam-
puses. More than 80 percent of the
time, this can be accomplished with-
out the patient needing to travel. This
resource has been further enhanced
by AskMayoExpert, a proprietary
knowledge base through which refer-
ring physicians seek an online answer
appropriate for the patient. Using
AskMayoExpert decreases the need
for a formal eConsult by 75 percent.

B Another Mayo affiliate has set
up an eConsult automation system to

SEE WEISS, A41 >

Common treatment for patients
with chronic, progressive
lung disease found to be ineffective

A drug used to treat patients with
mild to moderate lung damage from
the disease idiopathic pulmonary
fibrosis is no better than placebo for
preserving lung function, according
to a study supported by the National
Institutes of Health.

The finding is in the final report
of a clinical trial called Prednisone,
Azathioprine, and N-Acetylcysteine:
A Study That Evaluates Response in
Idiopathic Pulmonary Fibrosis. It was
published last week in the New Eng-
land Journal of Medicine.

Previous studies suggested that
therapies combining N-acetylcyste-
ine, or NAC, with immunosuppressive
and anti-inflammatory drugs could

slow progression of the disease. IPF
affects about 200,000 people in the
United States, only half of whom sur-
vive more than 2-3 years from initial
diagnosis.

“IPF is a devastating disease,” said
James Kiley, Ph.D., director of the
Division of Lung Diseases at the NIH’s
National Heart, Lung, and Blood Insti-
tute. “While it is disappointing that
NAC was ineffective in preserving
lung function in IPF, these are the
kind of high-quality data that patients
and their caregivers need to make
informed decisions.”

Among other measures, researchers
relied on forced vital capacity to assess
changes in lung function. FVC is the

total amount of air a person can exhale
after taking the deepest breath pos-
sible. During 60 weeks of follow-up,
the study found no statistically signifi-
cant difference in FVC declines, IPF
symptom flare-ups, deaths or hospital-
izations between patients treated with
NAC and those treated with placebo.
“We have made major strides in
understanding the biology and clinical
implications of pulmonary fibrosis,”
said Fernando J. Martinez, M.D., execu-
tive vice chair of medicine at Weill
Cornell Medical College, New York
City, and an author of the study. “As
a result, there is tremendous hope for
therapeutic options on the horizon.”

SEE TREATMENT, A41»
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Take a minute to learn
Hands-Only CPR

If you know the two simple steps of
Hands-Only CPR, then you are ready to
help save a life. If you
don’t, then the Amer-
ican Heart Associa-

rz

American

collapse, call 9-1-1; then
2. Push hard and fast in the center of
the chest at 100
beats per minute.
As part of its

tion wants you to lis- national Hands-
ten up. Hear:t . Only CPR cam-
Hands-Only CPR Associatione paign, the AHA

has been proven to
be as effective as
CPR with breaths,
and people are more
likely to feel comfort-
able performing it. Here’s what to do:

1. If you see a teen or adult suddenly

CPR & First Aid

has a new one-
minute training
video about the
life-saving tech-
nique. To learn
more, visit www.heart.org/handsonly-
cpr or www.facebook.com/AHACPR. B

Three times is a charm
for giving blood

Community Blood Center has intro-
duced “Go for 3,” a contest to encourage
and thank blood and platelet donors to
keep on giving this time of year. People
who give three times between now and
Oct. 31 have the opportunity to win a
wide-screen TV courtesy of Executive
Electronics of Southwest Florida.

Whole blood can be donated every
56 days and platelets every two weeks,
which means that provided they make
their first donation prior to July 11,
donors can give three times before Oct.
31

Those who successfully donate twice
by Oct. 31 will qualify for a drawing for
two nights at the Marco Island Marriott
Beach Resort and a $25 gift card to Buca

di Beppo Italian Restaurant.

Winning names will be drawn on
Now. 10.

The minimum age to give blood is 16
with parent consent. There is no upper
age maximum. Donors must weigh at
least 110 pounds, should eat prior to
giving blood and must be well hydrated.
Photo ID is required at donation time.

Donations can be made at any Com-
munity Blood Center bloodmobile
blood drive or at the Community Blood
Center headquarters in Naples at 311
Ninth St. N.

For more information, including
bloodmobile locations and times, visit
www.givebloodcbc.org or www.face-
book.com/givebloodcbc. M

Doctors present program
about ‘brain attacks’

IberiaBank and Physicians Regional
Healthcare System present a free pro-
gram titled “Brain Attacks” by Drs. Eric
Eskioglu and Brian Mason at 6 p.m.
Wednesday, June 11, at the bank branch
at 2180 Immokalee Road, Naples. A
reception begins at 5:30 p.m.

The National Stroke Association
reports that stroke is the nation’s third
leading cause of death and that more
than 750,000 Americans experience a
new or recurrent stroke or brain attack
each year.

Drs. Eskioglu and Mason will discuss
the latest life-saving technology and
innovative treatment options for acute
stroke, brain aneurysms and other brain
and carotid artery diseases. Physicians
Regional-Pine Ridge is the only certified
comprehensive stroke center between
Sarasota and Miami, and Physicians
Regional-Collier Boulevard holds a pri-
mary stroke center designation.

Seating is limited and reservations
are required. Call 593-2021. H

TREATMENT

From page 40

IPF, an incurable disease character-
ized by buildup of fibrous scar tissue
within the lungs, causes progressively
worsening shortness of breath, cough-
ing, chest pain and fatigue.

Part of the National Institutes of

Health, the National Heart, Lung, and
Blood Institute, or NHLBI, plans, con-
ducts, and supports research related
to the causes, prevention, diagnosis,
and treatment of heart, blood vessel,
lung and blood diseases; and sleep dis-
orders. The institute also administers
national health education campaigns
on women and heart disease, healthy
weight for children and other topics.
For more information, visit www.nhlbi.
nih.gov. B

WEISS

From page 40

seamlessly and almost simultaneously
gather up all the clinical information
into one organized PDF that is securely
shared with a Mayo physician expert for
an opinion. Turnaround for completion
of the consultation is generally within
two or three days.

From Mayo’s Dr. Andre Terzic we
heard an amazing presentation about
regenerative medicine that was remi-
niscent of science fiction. And from
Dr. Gianrico Farrugia we learned about

individualized medicine through a
heartwarming story of a young father
overwhelmed with cancer who was
saved when his tumor’s genes were
defined and found to be amenable to a
new chemotherapeutic medication.

We live in an age of such rapid
advances. Learning from Mayo’s 150-
year record of success is the fastest and
most efficient way a system like NCH
can maximize progress, as we pursue
our goal of delivering the highest qual-
ity of care to the residents of Southwest
Florida so that we all can live longer,
happier, and healthier lives. B

— Dr. Allen Weiss is president and
CEO of the NCH Healthcare System.
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Amy Phipps, ARNP

We're proud to announce our Bariatric
Surgical Nurse Practitioner and Program
Coordinator, Amy Phipps, has earned
Certified Bariatric Nurse credentials
from the American Society
for Metabolic and Bariatric
Surgery (ASMBS). She
1S an especially caring
professional as she herself
has had bariatric surgery
and shares her personal
experience with patients.
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PET TALES

Of parks and pets

The national park trip is a classic family vacation, but does Fido belong there?

BY KIM CAMPBELL THORNTON
Universal Uclick

Visiting a national park is a pop-
ular pastime, especially during sum-
mer. We decided to beat the crowds
last month by visiting Yellowstone and
Grand Teton National Parks before the
vacationing hordes overtook them. Two
of our dogs stayed home with a pet sit-
ter, but Harper — our most experienced
traveler — came along for the ride.

I dithered about bringing her until
the very last minute. Dogs can enter
national parks, but they’re not allowed
on most trails or in buildings. National
park lodges don’t permit them, although
some campgrounds and cabins make
allowances for dogs. And forget about
taking Buster to see Old Faithful spout
or stroll along the boardwalk at Biscuit
Basin checking out the steaming sulfur
pools. He’ll be canina non grata.

I knew all this going in, but as it
turned out, the offseason was a great
time to bring a dog. The rules still
applied, but with trails closed by snow
and many lodges not yet open, we didn’t
feel as if we were missing out on any-
thing by just driving through and see-
ing the sights. The driving snowstorm
at Old Faithful meant that Harper was
more than happy to stay in the car while
we waited for the geyser to blow, and, of
course, we didn’t have to worry that she
would overheat.

Harper also stayed in the car when

To protect both pets and wildlife, keep your
dog on leash and follow the rules about
where dogs are permitted.

we pulled over to photograph bison
grazing or a couple of grizzlies grubbing
for grubs after their long winter nap.
But when it wasn’t snowing, hailing,
sleeting, raining or thundering — all of
which we encountered during our two
days in Yellowstone — Harper hopped
out of the car at the turnouts and walked
with us as we appreciated the stunning
views. If a vista required a short hike,
we took turns staying with her.

At Grand Teton, it was sunnier if still
cold, so Harper got more and longer
walks at the turnouts and outside the
visitor center. At one turnout, we put
out some hides (scent) so she could
practice her nose work. She found all
three in record time — just before it
started hailing.

We stayed outside the parks in Jack-
son, Wyoming, spending three days at a
bare-bones motel and three at a luxury

resort offering offseason rates. Meals
included car picnics, brunch at dog-
friendly Cafe Genevieve and coffee at
Persephone Bakery, which had outdoor
seating. Other times she snoozed in
her crate in the hotel room. On the
two occasions that we needed to go
somewhere without her — a hike with
a local wildlife biologist and a visit to
the National Museum of Wildlife Art
— Harper stayed at Happy Tails Pet
Resort at Spring Creek Animal Hospital
in Jackson, which I had called before our
trip to make arrangements.

On the way home, we made a bonus
visit to Zion National Park in Utah,
where we met other people with dogs in
tow. Zion has the same pet rules as other
national parks, but it has one trail that
permits dogs. The paved Pa’rus Trail
follows the Virgin River for almost two
miles and is an easy stroll. (Tip: Don’t
drive your dog through Zion’s hairpin
roads if he’s prone to carsickness.)

For the best national park visit with
dogs, make reservations at boarding
kennels and pet-friendly hotels well
beforehand, and keep your dog’s vacci-
nation record handy in case you decide
to park him at a kennel for a day while
you hike. Traveling by RV is another
good option because your dog will have
a safe place to stay if you go somewhere
he can’t. If you want to take him hiking,
make your way to the nearest national
forest, where dogs generally are permit-
ted. Just don’t forget your bear spray. ®
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Pets of the Week

>>Biho is a neu-
tered, 6-year-old
miniature poodle
who's about 15
pounds of pure
adorable. He's
even good with
cats.

>>Buffalo
Scout is a neu-
tered, 1-year-
old beagle/rat
terrier mix who’s
as friendly and
outgoing as he is
cute.

>>Coda Cup-
cake is a spayed,
4-year-old English
bulldog who
weighs about 55
pounds. She’s a
happy girl who
will be even more
S0 in a forever
home.

>>Kung Pao

is a spayed,
8-week-old kitten.
She and her
friendly littermates
love to purr and
hope to find their
new families soon.

To adopt or foster a pet

This week's adoptable pets are from Brooke’s
Legacy Animal Rescue, an all-volunteer, foster
home rescue organization. For more information,
call 434-7480, email Admin@BrookeslLegacyAni-
malRescue.org or visit www.BrookesLegacyAnim-
alRescue.com.
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THE DIVA DIARIES

After the snowbirds comes storm season
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If you think about it, there’s something
unfair about the fact that when we finally
get Southwest Florida back to ourselves
— after the snowbirds have fled, the traf-
fic has finally eased up and we can walk
into our favorite restaurants and have a
seat without waiting — we immediately
have to contend with the looming pos-
sibility that we could find ourselves in the
path of the dreaded Cone of Despair. Hur-
ricane season is officially here, and even
though we must make sure we always
have plenty of gallons of water, cans of
tuna and topped-off gas tanks, I take
comfort in knowing it could be worse: We
could live in an area prone to earthquakes.
There’s no Doppler radar for earthquakes;
thankfully, we get some warning when
our natural disasters are on the way. So,
there’s that.

I recently heard from a third-genera-
tion Florida cracker that when the royal
poinciana trees (the big, gorgeous trees
with the orange/red blooms) get too col-
orful and full so early in the summer, it
makes for an ominous hurricane season.

Don’t even bother Googling that. I have
nothing scientific to back it up. I read it on
Facebook by said third-generation Florid-
ian. But I will say that this is my fourth
decade here, and the poinciana blooms
are way too vibrant and fluffy for this time

stephanieDAVIS

sdavis@floridaweekly.com

COURTESY PHOTO

“Oreo Truck, Naples, Florida” a digital photograph by Dennis Church of Bonita Springs, is part
of the 28th annual All Florida Juried Exhibition on display through June 28 at the Alliance for
the Arts in Fort Myers. Works by three Naples artists — Muffy Clark Gill, Leigh Herndon (who
won the third place ribbon) and Joel Shapses — are in the show.

of year. So, I intend to be prepared.

But, honestly, how can a girl prepare
herself to live sans electricity for even a
few hours, let alone the possibility of sev-
eral days, in the middle of August? That’s
my fear.

When Charley hit in ’04, I grabbed my
photo albums, family mementos and cell
phone (a pink Nokia flip phone at the
time — so old school) and fled to higher
ground. We were lucky in my neighbor-
hood — some flooding and a few trees
down — but the horrific aftermath of no
electricity for so long meant no air condi-
tioning, no Internet and no ice for cock-
tails. Luckily, I had a gal pal who owned
a home that was on the same power grid
as the police station, so along with about
a dozen other divas I took a pillow and
sleeping bag over every night and slept
like, well, a diva, with the air cranked
down to 68.

Every year when June arrives, I prom-
ise myself that this will be the year I
invest in a generator — or an open-ended
plane ticket to Alaska.

Of course, the problem with the open-
ended plane ticket is that we just don’t
know:

While the poinciana trees are an old-
timey legend, we can also look at the well-
documented urban legend: If Jim Cantore
from The Weather Channel shows up
in your town wearing a rain poncho,
you’re in trouble; but if Anderson Cooper
arrives in galoshes, it’s all over but the
crying. And by that time it’s way too late
to book that open-ended flight.

When Charley hit, I was smart. When I
headed for higher ground (i.e., the sturdy,
concrete home of good friends), I didn’t
choose just any good friends. I went the
house of well-prepared friends who regu-
larly host parties, knowing there would

be plenty of important supplies, such as
spirited beverages and dry goods, such
as Chex Mix, crackers and those tasty
pretzel thingies filled with peanut butter.

From now until the end of November,
the smart hostess will be prepared for a
pop-up hurricane party. And any good
guest, especially those of us who live in
low-lying areas, will be wise to keep a
supply of hostess gifts on hand. I recom-
mend a bottle of wine and a roll of duct
tape.

So here’s to a boring, uneventful hur-
ricane season — one filled with happy
hours, beach days and soirees. And let’s
just admire and appreciate the beauty of
those full, vibrant royal poinciana trees
while it lasts.

Fabulously Florida

Last Friday night at the Alliance for
the Arts in Fort Myers, it was all about
the beauty of Florida, not the peril, as
artists and art lovers gathered for the
opening reception of the 28th annual All
Florida Juried Exhibition featuring the
best of the best by artists from around
the state.

As we sipped wine and nibbled cheese,
we admired almost 50 pieces, includ-
ing works by well-known Naples artists
Muffy Clark Gill, Leigh Herndon and Joel
Shapses. Other Southwest Florida con-
tributors to the exhibition include David
Belling, Buck Ward, Mary Voytek and
Carolynn McGahey. The show is filled
with variety and runs through June 28.
Don’t miss it! H
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> f YOU’VE FRETTED ABOUT YOUR CHILD’S
? dad haS adV|Ce future from kindergarten on. You've
? ]COI’ new grads zoom-focused on homework and
> grades, worried that he wouldn’t
? have the study skills and discipline
§ to make it once he got out from
\» under your thumb, and spent sleep-
? less nights worrying he wasn’t mak-
§ ing the most of his college educa-
\» tion.

Now that he’s finally
é ready to graduate,

the last thing

vl

NS,

>

v

NS,

%

Y

M"\

7

exclusively IUXG

Port Royal to Bonita Beach, The Bua Bell Group
brings over 28 combined years of experience serving
the luxury market of Naples.

BuaBellSellsNaples.com | BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097

Experience Counts. Expertise Sells.
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you want is for your child to stall
at the real-world starting line after
all the hard work he — and you —
have put in.

You know that the economy is
scarier than ever and jobs are hard
to come by. You also know that a
lot has changed since you sent out
your first résumé. So what 11th-hour
advice can you give your child to
ensure that he’ll make it as an adult
(and not end up living in your base-
ment forever)? Ben Carpenter has
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Seeing red

Keller Williams folks volunteering
at the David Lawrence Center,
and more Networking photos. B7-9 »

On the Move

Who's going where, doing what
on the local business scene. B5 »
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House Hunting

TwinEagles lake and golf course
views for $1,675,000 (above), and
a Venetian Bay condominium

for $1,225,000. B11,24 »

IL Corsini at Mediterra $5.995 M
15326 Corsini Way

Isla Mar in Olde Naples $1.775 M
1010 5th Street South
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Adopt the personality traits of the rich

= v

jeannetteSHOWALTER, cra

showalter@wwfsystems.com

Many aspire to be wealthy. Such aspi-
ration begs the self-directed question:
“How can I become wealthy?”

If you are not going to inherit wealth
and you are not expecting to win the
lottery, then you will need to create
your wealth. You will need to develop a
career plan that creates wealth and you
will need to have attitudes/characteris-
tics that will foster wealth creation.

Here are some observations and
research findings about the personali-
ties of wealthy people, defined within
this column as those who have created
or built their own wealth.

First, they envision their wealth cre-
ation: What it will look like, when it
will happen, how they will feel, etc.
Their dream becomes their subcon-
scious reality. It becomes the filter by
which they formulate their responses
and actions.

They have elements of good charac-
ter, meaning they understand that they
have to be honest, truthful and hard-
working, and have an acceptable physi-
cal presence. Those who are dishonest
and lie will ultimately face demise as
they do not live in a vacuum. Unfor-
tunately, some wealthy have an on/off
switch for being polite and courteous

(e.g., courteous to those who play a role
in their wealth plan but discourteous to
those who are considered to be dispos-
able in their plan). Not all wealthy peo-
ple are genuinely nice; sometimes their
embrace will be followed by a dagger.

They are often persistent in every-
thing. Whether it is their pursuit of
wealth, accomplishing large or small
tasks despite many obstacles, develop-
ing focused and consistent work behav-
iors. They will keep trying until they
succeed. Their personality can be harsh
and demanding, which is tiresome to
those surrounding them, including fel-
low workers and spouses. Alternately,
they can opt for persistence clothed
in cheerfulness, positive thinking and
cooperative effort. Regardless, wealthy
people do not accept “no” for an answer.
The hurdles they have overcome might
have started with acceptance at a col-
lege or other school; it might have
been getting an internship or summer
job. The challenges continue through
to raising funds for a start-up busi-
ness; getting the first client; calling on
a potential client who has repeatedly
declined doing business; investing in a
product or service for which there is no
currently no market acceptance; etc.

A wealthy person innovates. He or
she thinks of new products and services;
new ways to sell to clients; new ways to
solve problems; new careers to pursue;
new venues for amassing wealth. It is
hard to persist in doing the same thing
if it always leads to failure, so he or

she innovates. It is sometimes easier to
invent a solution rather than bulldozing
ahead.

Most wealthy people love what they
do. Their job or career is an extension of
themselves. They look forward to work;
the challenge is often for them to turn
off the work mode and enter non-work
and relaxation periods. The wealthy are
not punching a time clock even if their
humble beginnings require a time clock
for their salary. They view their job as
an opportunity to express their desires
and abilities; hard work gives them a
sense of satisfaction.

The wealthy understand that they are
surrounded by an ever-changing world
and increasing competition in all that
they do. Beyond striving to do better,
they undertake opportunities to learn
more. The learning comes from their
inquisitiveness about the world that
drives them to read (and talk to people)
within their industry as well as indus-
tries outside their career box. Even the
discourteous wealthy might take oppor-
tunities to learn from those lower on the
career ladder.

They are often integrated into their
community. They view their commu-
nity not just as a base for their wealth
creation but are considering how they
can positively impact the people around
them. Some of their doing and giv-
ing is altruistic and some for business
advancement.

Many of the characteristics of the
wealthy are positive. Regardless of

whether wealth is achieved or not, a
career characterized by hard work, inno-
vation, persistence, sharing with the
community, and holding onto a dream
are all good things. It’s even better if the
negative characteristics (aforementioned)
are avoided — but none of us are perfect.

Sometimes the super achievers will
include narcissists. (Narcissism is a self-
absorption and self-love to an unhealthy
extreme.) Wealth is an easy vehicle with
which to command authority, express
superiority, be self-absorbed, self-admire,
and to exploit situations and people.
Wealth creates an environment in which
this personality disorder can persist
unfettered.

But do not fall into the trap of think-
ing that all powerful and wealthy people
are narcissistic. We have multiple nation-
al examples of extreme benevolence,
humility and charity among the wealthy
— all while being innovators, leaders
and persistent in pursuits. Obviously,
these wealthy have self-imposed healthy
boundaries or surrounded themselves
with strong people who are not bought
by money and are willing to confront
unhealthy behaviors.

If you develop many of the personality
characteristics of the wealthy, you might
heighten your chances that you will
reach your wealth goal. B

— Jeannette Showalter, CFA is a mar-
ket specialist with Worldwide Futures
Systems. Follow her on Twitter @rohn-
showalter and on Linkedin.
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Let our experienced loan officers place
you in the very best loan product
that suits your needs.

We are a direct lender offering the following loan products:
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Complete Collision Repair
24 Hour Towing
Rentals

239-775-6860

www.economybodyshop.com
economybodyshop@aol.com

M-F 8-5 and Sat 8-12
2240 Davis Blvd., Naples, FL 34104

24 Hour service available

Real Estate Photography

Commercial * Residential

TimGibbonsPhotography.com

239-287-7871

NEW SHOWROOM

2 Blocks North of Mercato
9465 Tamiami Trail North

One OfA Kind

Blown Glass Melted on Teak
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Mon-Sat 10-6 ¢ Sun 11-5 ¢ 239-596-7273
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—— [Introducing the Latest London Bay Neighorhood at Mediterra

CABREO

New Maintenance-Free Villas from the $800s

Featuring Cabreo’s third new maintenance-free villa, the Clara.
Echoing a rustic, Mediterranean heritage, the Clara is defined by a spacious, open floor plan,
refined stone details, barrel roof tiles and an exquisite outdoor living space.

THE CLARA MODEL in CABREO
3,248 Total A/C Square Feet ¢ By London Bay Homes ¢ $1,453,300

NAPLES 2013 2013
8 TIME WINNER BEST COMMUNITY BEST LUXURY HOME
IN 12-STATE REGION IN 12-STATE REGION
COMMUNITY
OF THE YEAR AURORA AWARDS AURORA AWARDS

To Schedule a Private Showing Visit us daily at
of Qur 7 Luxury Model Homes, ® The Mediterra Sales Center

call 239-494-5398 or M E D I T E R RA 15836 Savona Way, Naples, FL 34110
visit LifeatMediterra.com HAVE IT Q I L Located on Livingston Road,

Member-Owned Club approximately 2 miles north
From the $800s to over $7 million A London Bay Homes Community of Immokalee Road. =Y
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GRADS

From page 1

some ideas.

“I know from experience how nerve-
wracking it can be to watch a child leave
the nest, especially when there’s so much
about the real world he or she has yet to
learn,” says the author of the new book
“The Bigs: The Secrets Nobody Tells
Students and Young Professionals About
How to Find a Great Job, Do a Great Job,
Start a Business, and Live a Happy Life.”

“Tll never forget the panic I felt when
I realized that while my daughter Avery
had received a top-notch academic edu-
cation, she had no clue how the working
world, well, worked,” he says.

After a yearlong job search, Mr. Car-
penter shares, Avery finally received a
promising job offer in her field of choice.
Then she sent him an email with the
subject line: “Is this OK to send?” Until
her horrified dad stopped her, Avery was
about to ask her new boss for a later start
date so she’d have more time to “tie up
loose ends” (i.e., move out of her parents’
home and into her own apartment). Yikes,
right?

“Fortunately, I was able to redirect her
before she inadvertently did any damage,”
Mr. Carpenter says. “But this instance
really underscored to me how important
it is that we parents actively guide our
graduates through this uncertain time.”

That’s precisely the point of “The Bigs,”
a blueprint that employees of any age and
level of experience (not just recent grads)
can use to get — and do — a great job.

Having done it all, from opening his
own bar to working his way through the
Wall Street ranks to becoming the CEO
of a major international financial services
company, Mr. Carpenter seems the per-
fect coach. Here’s some of his sage advice.

H Do what you’re good at, not what
you love. Much of the career advice
that’s doled out these days encourages
young people to “follow their dreams”
and “feed their passion.” Sure, you want
your child to enjoy his career ... but you
also want him to become and remain
solvent instead of holding out for the
“perfect” job that might never materialize.

“Most professionals are happiest doing
what they are good at, while pursuing
other passions — that their careers give
them the means to finance — on the side,”
he says.

B Try out different fields when
you’re young. Your rookie years — when
you're young and before you have chil-
dren — are the ideal time to aggressively
seek out the best match for your person-
ality and talents. “Of course,” he stresses,
“no one should leave a paying job — even
if they’re unhappy with it — before they
have another one lined up.”

Author Ben Carpenter

H Think of your boss and your com-
pany before yourself. This principle
was the driving force behind Mr. Carpen-
ter’s insistence that his daughter not ask
her new boss for a later start date, and it
extends well beyond the first day of work.

Make sure your graduate understands
that a rookie must prove she will be
an asset to the team, not a drain on its
resources or a liability for the coach.
Often, that means putting the boss’s wants
and needs ahead of your own.

Mr. Carpenter’s advice is that rookie
employees need to show up before the
boss, leave after she does, schedule per-
sonal appointments after business hours,
work six months before taking vacation
days, respond to phone calls and emails
ASAP (even at night, on the weekends or
during vacations).

“Everyone has to start at the bottom
and work his way up,” he says. “When
your child shows that he’s willing to sac-
rifice his own interests for the good of the
team, he’ll have gotten a huge head start
on being named Rookie of the Year.”

H Don’t agree to anything you don’t
fully understand. Once your graduate
gets her foot in the door, she’ll likely want
to impress her colleagues and higher-
ups at every turn. And in an attempt to
avoid looking like she doesn’t know what
she’s doing, she may be tempted to feign
understanding and nod her head, even
though she really has no clue what’s going
on. Caution her against this strategy, Mr.
Carpenter urges.

“Early in my career, a client bullied
me into saying ‘yes’ to a request I didn’t
understand — and it cost my employer
$25,000,” he recalls. “It’s always better to
swallow your pride and say, ‘I'm sorry,
but I don’t understand. I need you to

explain” And that’s just as applicable in
your child’s personal dealings as it is in
her career.”

H Learn to appreciate diverse work
styles. “Maybe youre a Type A per-
sonality who is totally frus-
trated by your coworker’s
seat-of-her-pants approach to
projects. Remember, though,
by shutting her out, you’ll also
deprive yourself of her creative
solutions and outside-the-box
insights,” he says.

H Be a good steward of
the “little” things. For exam-
ple, always proofread your
emails for errors before press-
ing “send.” Don’t leave voicemails unan-
swered at the end of the day. Keep your
desk and computer files organized. Call
your clients to share progress, even when
a report isn’t required.

H Act like a leader. Even if you're the
lowest man or woman on the totem pole,
you can still display leadership quali-
ties such as having integrity and a good
attitude, providing others with helpful
feedback and treating them with respect.

H Do what you say you’re going to
do when you say you’re going to do it.
Enough said.

H Don’t complain about your job to
your coworkers. There will be plenty of
things your child won’t like about her first
(and second, and fifth) job. But complain-
ing about them around the water cooler
— even if she has a very sympathetic
audience — is never a good idea.

“Anytime your child is unhappy with
something at work, whether it’s her work-
load, the tasks she’s being given or how
she’s being treated by a coworker, instruct
her to bring those concerns directly to

COURTESY PHOTO

her supervisor,” Mr. Carpenter advises.
“If she feels that isn’t possible, tell her to
continue to do the best job she can while
looking for a more suitable position.”

H Don’t badmouth your coworkers.
This is Mr. Carpenter’s personal
golden rule for business. Don’t
vent about your boss in the
break room. Don’t gripe about
your coworker with the rest of
the team. Don’t even make fun
of John’s crazy tie unless he’s
right there laughing with you.

“These comments have a way
of getting back to the people
they’re about,” he says. “And
even if the other person never
becomes aware of what you said, your
colleagues will make judgments about
your character based on your willingness
to bash someone else behind his or her
back.”

Ml Live within your means. “I promise
you will be happier in a small apartment,
driving an older car, drinking cheap wine
than you will be in a big apartment, driv-
ing a fancy car, drinking expensive wine
and having to worry about how to pay for
it all,” Mr. Carpenter says.

H Don’t forget to have fun. Finally,
remind your graduate that while she’ll
need to put her nose to the grindstone,
she shouldn’t forget to remove it every
once in awhile.

“While work should certainly be a pri-
ority, it’s also important to have fun and
disengage every once in awhile,” Mr. Car-
penter says. “The fuller and more satisfy-
ing your child’s life is in general, the more
effective she’ll be at work. Plus, part of
living a happy life is having friends and
family to share it with.” l
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“News and commentary you can use to help you enjoy life on the Paradise Coast.”

Streamed live, Monday-Friday, 7-8 a.m. The show is archived for your listening convenience.
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ON THE MOVE

Awards & Recognition ===

Marissa Harting-
ton of Marissa Collec-
tions has been named
to JCK magazine’s 2014
Power List of Influenc-
ers who shape the glob-
al jewelry trade. She is
among only 50 of the
most innovative CEOs, e,
designers, retailers HARTINGTON
and tastemakers in the jewelry and watch
business. Marissa Collections on Third
Street South added its 1,400-square-foot
jewelry gallery in November 2012. The
gallery contains a highly curated assort-
ment of more than 20 jewelry designers,
including Arunashi, David Webb, Irene
Neuwirth, Tamarra Comolli, Todd Reed
and Yossi Harari.

Michael Wynn,
president of Sunshine
Ace Hardware, has
been named a finalist
for the Ernst & Young
LLP Entrepreneur of
the Year award in the
Family Business cat-
egory for the state of
Florida. Winners will WYNN
be announced June 12 in Orlando. In its
28th year, the Ernst & Young award pro-
gram encourages entrepreneurial activ-
ity among those with potential and rec-
ognizes the contribution of people who
inspire others with their vision, leader-
ship and achievement.

Board Appointments

Elizabeth  Whit-
mer, a professor at Edi-
son State College who
teaches health infor-
mation technology, has
been elected to a two-
year team on the board
of directors for the
Florida Health Informa-
tion Management Asso-
ciation. She will work with the board and
various committee members to improve
services to the membership and increase
opportunities for students as they pur-
sue their education in health information
management. The FHIMA promotes qual-
ity health care through strong health data
information management and governance
practices and principles.

WHITMER

Tom Goettel, director of special projects
at Shaw Development LLC; Matt Stepan,
commercial Broker at Premier Commercial
Inc.; and Susan Takacs, COO at Physicians
Regional Healthcare System-Pine Ridge
have been appointed to the board of direc-

tors of the Bonita Springs Estero Economic
Development Council.

The Leadership Collier Foundation
announces the following officers and com-
mittee chairs took office on June 1: Chair,
Katie Sproul, Barron Collier Companies;
chair-elect, Michael Wynn, Sunchine
Ace Hardware; immediate past chair, CJ
Hueston, Corporate Dimensions; vice
chair, programs, Chief Jim Bloom, Collier
County Sheriff’s Office; vice chair, cam-
paign for leadership, Russell Budd, PBS
Contractors; vice chair, leadership develop-
ment, Kathy Curatolo, Collier Building
Industry Association; vice chair, alumni,
Jan Kanton, Success Systems; vice chair,
alliances, Chris Vernon, Vernon Healy;
vice chair, finance, Lynda Waterhouse,
Collier Anesthesia.

Newly elected to the foundation’s board
of directors for three-year terms are:
Courtney Curatolo, Planned Parenthood
Collier County; Jennifer Edwards, Collier
County Supervisor of Elections; Russell
Priddy, Sunniland Family LP/JB Ranch;
Maria Ramos, Family Home Health Ser-
vices; Scott Sherman, Arthrex; and Ted
Soliday, Naples Airport Authority.

Real Estate =V

Joan Crompton
has joined Premier
Sotheby’s Interna-
tional Realty as a
sales associate in the
company’s Prome-
nade office in Bonita
Springs. A 40-year
resident of Southwest
Florida, Ms. Cromp-
ton has more than 25
year of experience in marketing. She is
licensed in Florida and Connecticut.

Patrick Ruff has joined the WCI
Communities’ development of The Col-
ony Golf & Bay Club as a community
representative. The Colony is within
Pelican Landing in Bonita Springs. A
licensed Realtor and broker, Mr. Ruff
has more than 20 years of experience
in real estate sales, development and
construction. As vice president of Boat-
Clubs of America, he oversaw construc-
tion of the company’s marina facilities
in Naples, Bonita Springs, Fort Myers
and Fort Lauderdale. He holds a bach-
elor’s degree in construction manage-
ment from Florida International Univer-
sity and currently serves as president of
the Naples Pathways Coalition’s board
of directors and on the Naples Area
Board of Realtors’ membership commit-
tee. As a community representative at
The Colony, he will introduce visitors to
the luxury condominium residences in
the Terzetto and Cielo neighborhoods.

CROMPTON

ADVERTORIAL

Naples - A new report has just been
released which reveals 7 costly mistakes
that homeowners make when selling their
home, and a 9 Step System that can help
you sell your home fast and for the most
amount of money.

This industry report shows clearly how
the traditional ways of selling homes have
become increasingly less and less effective
in today’s market. The fact of the matter
is that fully three quarters of home sellers
don’t get what they want for their homes
and become disillusioned and - worse -
financially disadvantaged when they put
their homes on the market.

This report is courtesy of Coldwell Banker 4851 Tamiami Trail N. Not intended
to solicit buyers or sellers currently under contract. Copyright (C) 2014

7 Things You Must Know Before
Putting Your Home Up for Sale

As this report uncovers, most homesellers
make 7 deadly mistakes that cost them literally
thousands of dollars. The good news is that each
and every one of these mistakes is entirely pre-
ventable. In answer to this issue, industry insiders
have prepared a free special report entitled “The
9 Step System to Get Your Home Sold Fast and
For Top Dollar”

To order a FREE special report, visit www.
Naplesdsun.com or to hear a brief recorded mes-
sage about how to order your FREE copy of this
report call toll-free 1-800-719-2812 and enter
1000. You can call anytime, 24 hours a day, 7 days
aweek.

Get your free special report NOW to find out
how you can get the most money for your home.

Law Enforcement ==

Paul Aliseo has been promoted to the
rank of corrections sergeant for the Col-
lier County Sheriff’s Office. A graduate
of Naples High School and Edison State
College, Sgt. Aliseo started working at
CCSO in the Naples jail center in 2003.

William Gifford has been promoted
to the rank of sergeant in charge of train-
ing of the K9 Unit for the Collier County
Sheriff’s Office. Sgt. Gifford began his
career with CCSO in 1997 and has had
assignments in corrections, road patrol
and vice/narcotics. He is a certified
trainer and evaluator, instructing and

evaluating K9 teams around Florida.

Professional Advancement

Sheila Dugan, dep-
uty executive direc-
tor of the Naples Air-
port Authority, has
earned designation as
an accredited airport
executive from the
American Association
of Airport Executives.
AAE designation is DUGAN
granted to those who have demonstrated
their ability to handle the responsibili-
ties of airport management. During the
past five years, an average of 26 profes-
sionals have achieved accreditation in
North America each year. Ms. Dugan
joined NAA in 1990 and served as senior
director of finance, human resources
and administration before being pro-
moted to her current position in 2011.

Nonprofit Organizations

Heather Markgraf
has joined the staff at
Lighthouse of Col-
lier Center for Blind-
ness and Vision Loss
as transition program
coordinator to conduct
functional assessments
of students ages 14-22
who are blind/vision
impaired in order to help determine the
appropriate services to assist them transi-
tioning to the work force or higher educa-
tion. Miss Markgraf holds a master’s degree
in orientation and mobility and a bachelor’s
degree in visual disability education from
Florida State University.

Engineoring mmm—

Robert McGinnis has joined the staff
at Forge Engineering. He recently earned a
bachelor’s degree in civil and environmental
engineering at Florida Gulf Coast University
and is working toward an MBA.

Sales —m

Judy Welker has joined Action Auto-
matic Door & Gate as a sales consultant in
the company’s Naples showroom. A resi-
dent of Southwest Florida for more than 20
years, Ms. Welker has been a licensed real
estate broker and an accredited home-stager
preparing homes for resale. She has been
involved in new home construction and
remodeling for more than 30 years. M
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(Ref #002315)

FOR SALE - 2,694+ SF office space at Ban-
yan Creek Prof. Center off McGregor Blvd.
Fully built out, private offices, large open
work area, ready for occupancy. $322,000

(Ref #002214)

smp e i
FOR SALE - 56,416% SF warehouse/office
on 4.06+ acs., CLIMATE CONTROLLED, in-
terior sprinklers, fenced yard w/truckwell,
overhead doors. Minutes to I-75.  $52 PSF

(Ref #001820)

FOR SALE - 13,090+ SF warehouse/office
on 1.09+ acs. in Billy Creek Commerce Cen-
ter. Easy access to |-75/exit 139, ideal for
service/product distribution. $65 PSF

—

(Ref #002308

.

FOR SALE - 22,000+ SF commercial bldg.
on 2.55 acs in N. Ft. Myers. 110'’x200’ clear
span, ten 5-ton AC units, 16’ eaves. Plenty

of parking, ideal for church. $1.5M

(Ref #002073)

.
T e T

FOR SALE - .80+ ac. site on San Carlos Blvd.
near Ft. Myers Beach. 3,600 SF block bldg
plus 2 production bldgs. Zoned light in-
dustrial, dual road frontage. $650,000

(Ref #002321)

FOR SALE - 4,057+ SF freestanding bldg.
on Colonial Blvd. near Summerlin. Zoned
Professional Office, multiple entrances for
privacy, ample parking. $695,000

Call us TODAY to list your property!

WOODYARD & ASSOCIATES, LLC
COMMERCIAL REAL ESTATE

Licensed Real Estate Broker

www.wa-cr.com e« 239-425-6000

Phone: (239) 425-6000 - Fax: (239) 425-6001 - P.O. Box 60151, Fort Myers, FL 33906
Pinebrook Park, 12995 S. Cleveland Ave., Suite 219, Fort Myers, FL 33907
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THE MOTLEY FOOL

Superinvestors Warren Buffett and his
business partner, Charlie Munger, recently
held forth at their Berkshire Hathaway annual
meeting in Omaha, Nebraska. Here are some
paraphrased nuggets:

* On figuring out what one’s circle of com-
petence is: Buffett explained that it requires
being realistic and honest about what you
really do and don’t know. He knows of many
CEOs who don’t know where their circles
begin and end. He thinks that most of Berk-
shire’s managers know when they’re playing
in a game they are going to win.

Rose Blumkin, who sold Buffett her
Nebraska Furniture Mart business years ago,
is a good example. She didn’t take Berkshire
Hathaway stock in the sale, because she didn’t
have a great understanding of it. But she
understood real estate and retail and cash.
She knew exactly what she knew and did not
know.

Munger added that competency
is a relative thing, and that what he needed to
succeed was to compete against idiots. “And
luckily there’s a large supply.”

e On whether they support more pros-

Name That Compan

I was created in 1930, but some of
my businesses were making margarine,
soap and soup tablets back in the 1800s.
Today I'm a global giant; more than 2
billion people use my products daily
in more than 190 nations. My brands
include Lipton, Knorr, Dove, Hell-
mann’s, Vaseline, Brylcreem, Close Up,
TRESemmé, Ben & Jerry’s, Omo, Surf,
Good Humor, Klondike, Q-tips, Popsicle

o Educate, Amuse & Enrich

Fool’s School

Wisdom From Omaha

ecutions for misconduct in the 2008 financial
crisis: Munger said we’ll never have perfect
behavior when there are a lot of people in an
environment of easy money, and suggested
that some criminal prosecutions can change
behavior a lot. Buffett added that he favors
prosecution of people more than prosecu-
tion of companies, because it changes behav-
ior more. It’s easier to prosecute companies
because they will often just settle by writing
a check.

e On money and happiness: Buffett said
that there isn’t a direct relationship between
the amount you have to spend and your hap-
piness. He wouldn’t be happier if he had six
or eight houses, and he said he’'d actually be
much less happy. Money makes a difference
only up to a point. But once you go far beyond
that point, it doesn’t make a difference.

There’s much more to learn about money,
investing and life from Buffett. Read his annual
letters to shareholders at berkshirehathaway.
com. Roger Lowenstein’s book, “Buffett: The
Making of an American Capitalist” (Random
House, $19), is a fas-
cinating read, too. M

% and Slim-Fast. (I'm

slimming down,
and sold Wish Bone
and Skippy.) Many of
my brands have annual
sales topping 1 billion
euros. I employ more
than 170,000 people, and
42 percent of my managers
are women. M

The Motley Fool Take
Wind and Rails

You get two industries for the price of
one with Trinity Industries (NYSE: TRN).
The company is primarily a railcar pro-
ducer, building new railcars to replace all
of those old, graffiti-stricken ones traveling
across the country delivering goods. But
over the past few years, its energy division
has been steadily growing. (It has other
businesses, t00.)

Consider the promise of its wholly owned
subsidiary, Trinity Structural Towers, which
fabricates tubular wind towers. While elec-
tricity produced from wind power in the
United States was recently just 4 percent
of all generated electrical energy, the U.S.
Department of Energy believes wind could
supply 20 percent of all U.S. electricity by
2020.

Based in Texas, Trinity Structural Towers
is in a prime location to supply wind farms
in the Great Plains, the wind-rich region that
T. Boone Pickens has dubbed “the Saudi
Arabia of wind.” Trinity’s backlog of struc-
tural towers orders totaled close to $270
million at year-end 2013.

With a price-to-earnings (P/E) ratio near
12 and rising profit margins, Trinity’s stock
is appealing. Its dividend that recently yield-
ed 0.5 percent may not be exciting, but it
reflects a hefty 33 percent increase. Best of
all is its diversification. Trinity’s railcar busi-
ness can cushion any hiccup in its alterna-
tive energy business, and while wind power
spreads, when large equipment needs to be
moved across the U.S,, it will likely be done
by a Trinity Industries railcar.

My Dumbest Investment

Depreciation
Appreciation

In my youth, I was convinced to invest
in a now-defunct broadcasting company
by a friend who had a large position in it.
I bought about 10,000 shares of the micro-
cap over time at an average of $3.67 per
share and sold them for pennies as it fell
into bankruptcy. My friend lost most of his
investment capital as well, and stated that
his money would have been better spent
buying a high-end sports car. I learned not
to take unsolicited stock tips too seriously
and to admit defeat when an investment
thesis has failed badly.

— C.A., Houston

The Fool Responds: You learned the
hard way that penny stocks are ultra-risky and
often wipe out naive investors. A fancy sports
car would indeed have been a better purchase,
but don’t think of it as an investment. Invest-
ments should ideally appreciate in value over
time, whereas most cars will depreciate. It’s
rarely smart to act on a stock tip without doing
your due diligence first. Well-meaning friends
might be convincing, but they may not be the
most astute investors, and even savvy ones
will make blunders on occasion.l

Do you have an embarrassing
lesson learned the hard way? Boil
it down to 100 words (or less) and
send it to The Motley Fool c/o

My Dumbest Investment. Got one that worked?
Submit to My Smartest Investment. If we print
yours, you’ll win a Fool’s cap!

Last week’s trivia answer

I was founded in 1976 by two guys in a
garage who dreamed of easy-to-use per-
sonal computers for homes and offices.
One of them left me for a while and estab-
lished Pixar (which Disney now owns). I
was written off by many in the mid-1990s,
but after my founder’s return I launched
new products, some of which created
new markets. My music-related revenue
is on track to eclipse that of my laptops
soon, and phones generate the bulk of my
sales. My stock went public in 1980, and it
has grown more than 180-fold since then.
Who am I? (Answer: Apple) B

Write to Us! Send questions

for Ask the Fool, Dumbest (or

Smartest) Investments (up to 100

words), and your Trivia entries

to Fool@fool.com or via regular mail c/o this

newspapet, attn: The Motley Fool. Sorry, we
can’t provide individual financial advice.

Motley Fool Goes Mobile!
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Hold the Dressing

QWhat’s “window dressing”?
— D.L, Sioux City; Iowa

Ait’s what some mutual fund man-
gers do to fool most of us. Fund
managers regularly report on their
funds’ holdings, typically every three
or six months. Since they want to look
good and impress existing and poten-
tial shareholders, some will sell poor
performers they’ve held for a while
and buy recent stellar investments.
That way, someone perusing their list
of holdings as of the end of the quarter
might be pleased.

For example, perhaps the Kitten
Kaboodle Fund (ticker: MEOWX)
has been invested in some stocks that
have plunged or been tied to scan-
dals recently. If so, before the day
on which the fund’s holdings will be
recorded and later revealed, the man-
agers might sell out of those dogs,
snapping up shares of recent market
darlings. This is window dressing.
Favoring funds with low turnover ratios
(ie., relatively little trading activity)
can thwart window dressers.

*okk

Can you explain what a “2 percent
floor” is?

— S.H,, Dalton, Georgia

It refers to your miscellaneous

itemized deductions. They need to
exceed 2 percent of your adjusted gross
income (AGI) in order to be of any
value. If they do exceed it, you'll be able
to deduct only the amount by which
they exceed it.

For example, if your AGI is $50,000,
your floor will be 2 percent of that, or
$1,000. If your miscellaneous itemized
deductions total $825, you can’t do any-
thing with them. But if they total $1,600,
you can deduct $600. Many expenses
may qualify, such as certain home-
office expenses, tax-preparation fees,
investment-related fees, job-hunting
expenses and job-related expenses.

Learn much more in our Tax Center
at fool.com/taxes and from the horse’s
mouth, at irs.gov. B

Got a question for the Fool?
Send it in — see Write to Us

BUSINESS MEETINGS

H A Job Search Support Group meets
from 9:30-11:30 a.m. Mondays at the Greater
Naples Chamber of Commerce. Contact
Karen Klukiewicz at kluk77@comcast.net
or visit www.napleschamber.org.

B Consultants from the Small Busi-
ness Development Center at Florida
Gulf Coast University are available at the
Greater Naples Chamber of Commerce,
2390 Tamiami Trail N., every Thursday. To
make an appointment for a free session,
call Suzanne Specht at 745-3704.

B The Marco Island Chamber of
Commerce hosts its annual Glory of the
Grape fundraiser from 6-9 p.m. Sunday,
June 8, at CJ’s on the Bay. Tickets are $50.
Sponsorships and donations for a live auc-
tion are being accepted. Call 394-7549 for
reservations or more information.

H The Above Board Chamber invites
members and guests to its next meeting
from 11:30 a.m. to 1 p.m. Monday, June 9,
at the Hilton Naples. The program will
be a panel discussion about “What is
the Value of Your Business?” Panelists
will include Dan Regelski of the Small
Business Development Center at FGCU,
Trisch Garthoeffner of Anchor Business
Valuations, Susan Moyer of Cadeau &
Company and Bonnie Bolton of JP Mor-
gan Chase Bank. Tim Cartwright of the
Tamiami Angel Fund will moderate. $25
for members, $30 for others. RSVP is
required by June 6. Visit www.above-
boardchamber.com. For more informa-
tion, call Jeanne Sweeney at 910-7426.

B Wake Up Naples for members of
the Greater Naples Chamber of Com-
merce meets from 7:30-8:30 a.m. Wednes-

day, June 11, at the Hilton Naples. Sign up
at www.napleschamber.org.

Bl The East Naples Merchants Asso-
ciation meets from 5:30-7:30 p.m. Thurs-
day, June 12, at Physicians Regional-Col-
lier Boulevard. For more information, call
Shirley Calhoun at 435-9410 or Natalie
Anguilano at 643-3600, or visit www.
eastnaplesmerchantsassoc.com.

B The Bonita Springs Area Cham-
ber of Commerce holds its next Busi-
ness After Hours from 5:30-7:30 p.m.
Thursday, June 12, at Rodes Fresh-n-
Fancy, 3756 Bonita Beach Road. $10 in
advance, $15 at the door for members;
$30 for future members. Call 992-2943 or
email ellie@bonitaspringschamber.com
to register.

B Business After Five for members
and guests of the Marco Island Area
Chamber of Commerce is set for 5:30-7:30
p-m. Wednesday, June 18, at The Classics
at Lely Resort. On Wednesday, July 16,
the group will gather aboard the Marco
Island Princess. Call 394-7549 or visit
www.marcoislandchamber.org.

B The Collier Building Industry
Association holds its next mixer for
members and guests from 5:30-7:30 p.m.
Thursday, June 19, at Hadinger Flooring,
401 Airport-Pulling Road. $15 for CBIA
members, $25 for others. Reservations
required. Call 436-6100 or visit www.cbia.
net. W

— Email business meeting announce-
ments to cpierce@floridaweekly.com.
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Keller Williams team spends Red Day at the David Lawrence Center
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COURTESY PHOTOS

Michelle Combs, Melanie Nero and Diane Clevenger Brandy Carrejo, Amy Reinholdt, Sue Barreiro, Jodi Maloney and Sally Masters Meagan LaBruzzo

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fit in the newspaper.
So, if you think we missed you or one of your friends, go to www.floridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.
Send us your society and networking photos. Include the names of everyone in the picture. E-mail them to society@floridaweekly.com.

Home [oans Made fﬁfy 4

Central Bank Southwest Florida introduces new programs with
competitive rates and terms for all of your home mortgage needs.

New Home Purchase ¢ Refinancing * Jumbo Loans ¢ Construction Loans
Low Closing Costs * Local Decision Making ¢ Loans Held Locally

™ Central
Daniel Klimek, Vice President Bank

NMLS # 712644 Southwest Florida
4099 Tamiami Trl N, Suite 100 1520 Royal Palm Square Blvd.
=

Naples, Florida 34103 h Fort Myers, FL 33919 oo
Equal Housing Lender apze;9.4??0n.2a500 WWW' c e ntra I n k' c 0 m ° e FDIC

“Buying a home can be a confusing process. At Central Bank,
we believe it shouldn’t be. We make the entire financing
process easy from application to closing.”

239.274.1900
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Champions For Learning education roundtable at Hodges University

. Debron Fowles, Pamela Wilkins and DJ Johnson-Hubbard
. Susan Jordan, Angelica Torres and Valerie Wenrich

. Susan Ellard and Linda Sharp

. Rick Horner and Greg Pasanen

. Rebecca Gonzalez and Marcus Carter

. Oliver Phipps and Brittany Mapes

. Joe Frazier and Roy Terry

. Nancy Burns and Lauri Garbo

. Lavern Gaynor and Jeanette Brock

. Beth Coryell and Jim Gasparino

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fit in the newspaper.
So, if you think we missed you or one of your friends, go to www.floridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.
Send us your society and networking photos. Include the names of everyone in the picture. E-mail them to society@floridaweekly.com.

Your local hometown hero

AS YOUR LOCAL INDEPENDENT AGENT, WE'RE YOUR NEIGHBOR -
SOMEONE YOU CAN TRUST AND SOMEONE WHO’'S HERE WHEN YOU NEED US!

Our experienced, friendly insurance professionals will advise and recommend protection for
your specific insurance needs. For experienced, local insurance advice talk to
BB&T - Oswald Trippe and Company today.

Insurance Services

Global Resources — Client Focused

Auto-Owners Insurance
Life Home Car Business
The N Roblom Pooplt®
BB&T-Oswald Trippe and Company

BB& T - OSWALD TRIPPE AND COMPANY
889 111TH Ave N Suite 201, Naples FL 34108
Direct: (239)-280-3803 - Office/Client Service: (239)-261-0428

AUTO « BOAT +- HOMEOWNERS « HEALTH - LIFE Email: ndalaskey@bbandt.com « Fax: (866)-802-8677
CONDOMINIUM ASSOCIATIONS « PROFESSIONAL LIABILITY

© 2014 Branch Banking and Trust Company.

COURTESY PHOTOS
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Quail Creek Country Club hosts Business After Five for the Greater Naples Chamber of Commerce

Amy Wilson and Eileen Pitel

""."“'urimr"
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Kelsey Hazzard and Bill Hazzard Judlth Mulholland and Kristin Hauck Bob Tuck and Nita Tuck

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fit in the newspaper.
So, if you think we missed you or one of your friends, go to www.floridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.
Send us your society and networking photos. Include the names of everyone in the picture. E-mail them to society@floridaweekly.com.

COMMERCIAL SERVICES

A Division of Larue Pest Management, Inc.

Locally Owned & Operated Since 1978

If you need a pest management firm that understands
your industry and offers outstanding customer service...
look no further!

SCHEDULE YOUR FREE INSPECTION TODAY!
Naples: (239) 455-7023 | (800) 330-3323 | LaruePest.com

TIM GIBBONS / FLORIDA WEEKLY
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PREVI EWS

INTERNATIONAL

FLORIDAMOVES. COM

Naples, Port Royal $10,500,000 3/3
Becky Mato 239-263-3300 MLS#214019278 @79888

Naples, Coquma Sands $2,475, 000 3/3 5 Chlp Harrls & Michele Naples, Little Harbour $4,695,000 Bermuda-style lakefront estate home with exclusive resident Port Royal membership. Gor-
Peppe 239-262-7131 MLS#214011852 @80180 geous features throughout. James W Bates 239-262-7131 MLS#214028045 @75367

REAL Trends 500 Ranks Us
#1 Residential Real Estate Brokerage in Naples/Fort Myers
#1 Residential Real Estate Brokerage in Florida

s ";'-".l-'a" "'"‘:'.u:-:-- fire.
Naples, Logan Woods $799,000 5/4.5
Beth Brown, PA 239-262-7131 MLS#213504737 ©®80314

Naples, Pellcan Marsh $1,199, 000 4/3 Naples, Lely Resort $589 900 3/3.5 Fort Myers, Fort Myers $550 000 4/3.5
Marianna Foggin 239-263-3300 MLS#214002141 ©79894 Sherry Santucci 239-263-3300 MLS#214011735 ©79943 Mike Reeves 239-992-0059 MLS#214018749 0)79720

Frr ‘ : - .-"““-"“'ﬂ' 4

Naples, Pinewoods $485,000 4/2.5 Naples, Palm River Estates $439,500 3/2 Naples, Vanderbilt c°untry CIub $429,000 3/2
Karen L. Lund, PA 239-262-7131 MLS#214029732 ©®75376 Carol Yates 239-992-0059 MLS#214019233 ©®79743 Barry Brown 239-262-7131 MLS#214030797 ®75377

Coldwell Banker

Yes, you can buy peace of mind! Contact a local Coldwell Banker® associate. @FI&IKIIE PROTECTION | Administered by

American Home Shield

g - Call 866.600.6008 from your smartphone
COIdwe" Ba n ker® Del IVers I nsta ntly! ‘ and enter the @ code for our mobile brochure.
CE

1. Coldwell Banker Residential Real Estate is ranked number one in closed residential buyer and/or seller transaction sides in Naples/Fort Myers. Data obtained by REAL Trends Survey, 2014. 2. Coldwell Banker Residential Real Estate is ranked
number one in closed residential buyer and/or seller transaction sides in Palm Beach, Orlando, Tampa/St. Petersburg and Naples/Fort Myers, and number one in residential sales volume (calculated by multiplying number of buyer and/or seller
transaction sides by the sales price) in Miami/Fort Lauderdale, Orlando and Tampa/St. Petersburg according to data submitted to REAL Trends by NRT LLC, 2014. Nothing contained herein is intended to create an employment relationship. Any
affiliation by you with the Company is intended to be that of an independent contractor licensed real estate sales associate. The property information herein is derived from various sources that may include, but not be limited to, county records
and the Multiple Listing Service and it may include approximations. Although the information is believed to be accurate, it is not warranted and you should not rely upon it without personal verification. © 2014 Coldwell Banker Real Estate LLC.
All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. Coldwell Banker, the Coldwell Banker Logo, Coldwell Banker Previews
International, the Previews International logo and “Dedicated to Luxury Real Estate” are registered and unregistered service marks owned by Coldwell Banker Real Estate LLC.
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Coldwell Banker
acquires two
area agencies

SPECIAL TO FLORIDA WEEKLY

Coldwell Banker Residential Real
Estate has acquired the assets of 5th
Avenue Real Estate in Naples and
Island Coastal Realty in Estero. The
agency welcomes six sales associates
from the Naples firm and 13 from the
Estero firm.

“Our company is expanding opera-
tions in Southwest Florida and seek-
ing opportunities to grow by identi-
fying sales associates who know the
local market inside and out,” says
Clark Toole, president of Coldwell
Banker Residential Real Estate in
Florida, which is part of NRT LLC.

Stefan Bolsen, the owner of 5th

Avenue Real Estate, was previously
the master license partner and head
of real estate for Engel & VOolk-
ers Florida. He and his wife, Bea U_
Bolsen, both former attorneys from

Germany, will become independent
sales associates at Coldwell Banker
Residential Real Estate.

Under the leadership of Gwen and 1 1 864 Hedgestone COU rt

Kip Martin, Island Coastal Realty .
has provided professional real estate T\N| N Eag |eS
services to the Estero community for
several years. Mrs. Martin joins Cold-
well Banker Residential Real Estate
as branch manager of the Cape Coral
office. Mr. Martin will work from the
Coldwell Banker office in Fort Myers
as a sales associate.

Coldwell Banker Residential
Real Estate has expanded its reach

COURTESY PHOTOS

Overlooking the 17th green and a serene lake,
this luxurious estate home in TwinEagles offers
the epitome of country club living. Custom iron
and glass front doors open to a spacious floor plan
with four bedrooms, five baths, a library and game
room. Expansive windows, beautiful built-ins,
stately columns and wall treatments create a pol-
— ished yet comfortable environment. The outdoor
through several acquisitions over the living area makes for great entertaining. The home

past 14 months, including five in Bre- has a three-car garage and is being offered fully
vard County (Melbourne) and one in furnished for $1,675,000.

Flagler County (Palm Coast). B For more information or to arrange a showing,

call John D’Amelio at Premier Sotheby’s Interna-
tional Realty, 961-5996. W

WHO’S WHO IN

AMERIVEST REALTY | NAPLES, FL l ,l RY
239.280.5433 | David@DavidNaples.com f

NAPLES LUXURY REAL ESTATI ESTATE

Mediterra Detached Villa Mediterra Estate Home Mediterra Estate Lot Mediterra Coach Home
$2,750,000 - ) $2,685,000 . $1 250 OOO _ . $500,000

n:.,l. ._
Wim

:m_l

VISIT WWW.DAVIDNAPLES.COM FOR MORE DETAILS!
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KELLERWVILLIAMS,

Named the #I| Residential Real Estate Company in North America!

NAPLES

BONITA SPRINGS

e Mediterra MLS# 214011044
¢ $2,290,000

* 3 Bed + Den/4 Bath

e Mark Benson- (239)593-7800
e Ann Willis- (239)229-1442

*MLS# 214029339

* $1,689,000

¢ 4 Bed/5 Bath

e Sally Masters- (239)253-1579
* Exquisite Outdoor Living Area

BONITA SPRINGS

NAPLES

* Bonita Bay MLS# 212006433

* $1,999,000

¢ 4 Bed 4 Bath

e Steve Sims- (239)572-2339

¢ Views of South West Florida Coastline

N APLES

e MLS# 214026919

¢ $359,900

¢ 2 Bed/2 Bath

e Chrsity Ruschel- (239) 450-4977
e Sunsets Are a Bonus

NAPLES

e Vanderbilt Beach MLS# 214026718
¢ $899,000

¢ 4 Bed/3 Bath

e Steve Sims- (239)572-2339

e Walk To The Beach!

e Plumbago Pointe MLS# 214026373
* $799,000

* 3 Bed/3 Bath

* Steve Sims- (239)572-2339

* Surrounded By Preserve Areas

NAPLES NAPLES

e Beach Walk MLS# 214028257
* $535,000

e 2 Bed2 Bath

* John Braun- (989)780-0975

* Stunning Long Lake View

NAPLES

* Golden Gate Estates MLS# 214032326
* $198,900

3 Bed/2 Bath

* Neal Wolf- (954)394-4259

e Large Corner Fenced Lot

NAPLES

* Vineyards MLS# 214027205

* $995,000

* 4 Bed/ 3 Bath

* Single Family

* Shows Like a Model With upgrades

* Vineyards MLS# 214018053
¢ $995,000

* 4 Bed 6 Bath

¢ Single Family

* Exceptional Open Floor Plan

NAPLES
o —
’ ‘i'i

NAPLES

e Park Shore MLS# 213504264

* $800,000

* 2 + Den/ 2 Bath

e High Rise

* Spectacular Views of the Gulf and Pool

NAPLES

e Vineyards MLS# 212033613

¢ $749,000

¢ 3 Bed/4 Bath

e Low Rise

e Wide Lake and Golf Course Views

NAPLES

e Audubon MLS# 214024189
* $625,000

¢ 3 Bed/4 Bath

e Single Family

e Beautiful Court Yard Pool

* Vineyards MLS# 213001053

* $599,000

¢ 3 Bed/4 Bath

e Single Family

e Large Pool and Outdoor Kitchen

BONITA SPRINGS NAPLES

* Windsong MLS# 213023728

e River Beach MLS# 214001072

* $515,000 * $475,000
2 Bed 2 Bath ¢ 4 Bed/3 Bath
* High Rise e Single Family

¢ Renovated Penthouse e Beautiful Kitchen and Breakfast Den

KELLER WILLIAMS REALTY NAPLES

e Golden Gate Estates MLS# 213503798
¢ $554,900

¢ 4 Bed/4 Bath

* Single Family

e Price Reduction!

NAPLES

¢ Golden Gate Estates MLS# 214022007
* $475,000

¢ 6 Bed/6 Bath

e Single Family

¢ 2 Grand Master Suites

Office 239.449.1000 « Fax 239.449.1001 » Web kwofnaples.com

879 Vanderbilt Beach Road, Naples, Florida 34108

e Vineyards MLS# 214008396
¢ $549,900

* 3 Bed + Den/ 3 Bath

* Low Rise

¢ Private Elevator

NAPLES

e Riverstone MLS# 214029580
 $475,000

* 3 Bed/3 Bath

e Single Family

* Loaded With Upgrades
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KELLERWVILLIAMS.

Recognized as the #2 Training Organization in the World and #1 in Real Estate by Training Magazine!

NAPLES NAPLES

* Moorings MLS# 214031777 e Park Shore MLS# 214027957 * Golden Gate Estates MLS# 214019183 e Naples Bay Resort MLS# 212034464
* $450,000 * $450,000 * $449,900 * $449,000

* 2 Bed/ 2Bath * 3 Bed/3 Bath ¢ 3 Bed/2 Bath 2 Bed2 Bath

* Low Rise ¢ Villa Attached * Single Family * Low Rise

e Completely Renovated! * Brand New Paver Driveway e Lush, Tropical Landscaping * Overlooks Canal and Marina

NAPLES NAPLES BONITA SPRINGS

e o~ L G

Lo

e Laurel Lakes MLS# 214015219 * Lely Resort MLS# 214005735 e Vandirbilt Surf Colony MLS# 214021848 e« Spanish Wells MLS# 214016287
* $439,900 * $430,900 * $425,000 * $415,000

* 5 Bed/3 Bath * 3 Bed 2 Bath * 2 Bed/2Bath * 3 Bed’2 Bath

e Single Family * Bountiful Upgrades * Single Family * Single Family

e Just Reduced!!! e Beautiful Gulf and Bay Views * Amazing Golf Course View

NAPLES NAPLES

Over 100 LOCAL and
EXPERIENCED agents to

serve your real estate needs!

BRANDY CARREJO
239-300-5203
bcarrejo@msn.com

* Moorings MLS# 214001173 * Berkshire Lakes MLS# 214018960 * Golden Gate Estates MLS# 214026701
* $395,000 * $384,500 DAWN HOFFMAN * $329.900
* 2 Bed/2 Bath * 3 Bed/2 Bath 239-404-6445 * 4 Bed2 Bath
* Low Rise e Single Family dawnhof@aol.com e Single Family
¢ Delightful Views of Gulf e Low Annual Dues e Interior Custom Finishes
EVA CARMODY
727-744-8851
NAPLES NAPLES evacarmody @gmail.com NAPLES
SR Py b — ? o i
LR f : JOHN GIBERSON v WS

239-776-6260 B S [, b et

johnsellshomes @gmail.com

NEAL WOLF

954-394-4259
niw4258 @aol.com - )

e Madison Park MLS# 213513408 e Golden Gate Estates MLS# 214011320 * Vineyards MLS# 213502958

* $329,900 « $314,000 STEPHANIE HADDAWAY « $320,000

¢ 2 Bed/ 2 Bath * 4 Bed/ 2 Bath 410-253-4933 e 2 Bed/2 Bath

e Single Family e Single Family (et @, * Low Rise

« Location Backs Up to the Preserve « Remodtled with High End Designer Finishes ¢y SMALCom « Short Sale Ready to Close

NAPLES NAPLES 1 B NAPLES

d T
WL s

e Island Walk MLS# 214025356 e Vineyards MLS# 214021014 * Golden Gate Estates MLS# 213500659 e Vasari MLS# 214016965
¢ $320,000 * $325,000 * $310,000 * $299.,999

3 Bed/3 Bath e 2 Bed2 Bath e 3 Bed/ 3 Bath * 3 Bed/3 Bath

* Townhouse e Single Family * Single Family * Low Rise

e Private Pool * Brand New to Market e Large Indoor and Outdoor Kitchen * Great Rental History

KELLER WILLIAMS REALTY NAPLES

I_Em MLS Office 239.449.1000 « Fax 239.449.1001 » Web kwofnaples.com
879 Vanderbilt Beach Road, Naples, Florida 34108



WE MAKE
IT EASY.

YOU MAKE
I'T HOME.

GREY OAKS

Grand Isle Toscano Fﬂnlc

= {1+ Bedrooms, 7 Full & 4-Half Baths
+ 63 Plus Garages

* S5.500,000 MLS 214028759

SEA CHASE

Vanderhilt Beach

* Rarely Available 3BE Southside End Unit
* Expansive, Dircct Gulf & Bay Views
+S1A499000 MLS 214025871

Kurt Petersen 239,777 0408

MEDITERRA

ROYALCSHELL.

Monfernsso

Rewgl Estate
* 2665 5/F of Living Area
'3Hodmms+[}5n
RoyalSheliSales.com ST MALS SR

239.261.9101

Florida: Bonita Springs, Fort Myers/Cape Coral,
Naples, Ocala, Sanibel and Captiva Islands

North Garolina: Cashiers, Franklin,
Highlands, Lake Glenvillg,
Lake Toxaway and Sapphire Valley

- PRESTIGE Naples

------ ! S = Totally Remodeled Pool Home

* 1 Bedrooms + Den, 2 Bathrooms
« 3405000 MLS 213511124
Liz Appling 2392727201

NAPLES

Woodstone Estates

* ABedrmoms, 2 Bathrooms

* 5 Miles from Downtown Naples/Beaches

* 5280000 MILS 214024528

Loretta Young's Team Lavita 239.784.1984

Palmetto Ridge
» Wedl Apeciniad 2nd Floor End Unit, Attached Garage
* 0S5 4 Borus Room, 284, Ovadookang Golf Coure
« 259000  MLS 214020232

Meli Chelon-Gumma 2392733974

HERITAGE GREENS WIGGINS LAKES & F‘FIESEH'H'E

Quiet 2BR, 2BA Second Floor Condo

* Near Beaches, Shopping & Restaurnts
+ Good Tenant in Place or Move-In Ready
+ 5219000 MLS 214012526

Maples

* Beautiful Secomd Floor End Unit

+ Spectacular Golf Course & Lake Views
220500 MLS 214030506

Dodona Roboci 239.776.8123

Gary Ryan 239273679

Steve Suddeth & Ben Maltese 239.784.0693

Corye Reiter, The Lummis Team 2392733722

GREAT MID-TOWN LOCATION

Barefoot Beach

* Three Gorgeous levels of Living

« s Bedroom, 6.5 Baths

«S4750,000 MLS 212027127

Steve Suddeth & Jenmnifer Nicolai 2397840693

SHADOW WOOD AT THE BROOKS

Magnaolia Bend

* Custom 4 Bedmoms, 4.5 Baths Home on Premium Lot
* Expursive Livvi, Fock Sp Packoge for Rebidng & st
«S1AZS000  MLS 214005924

Bob Nemec 239 .273.2556

MEDITERRA IN NAPLES

Mediterra

* Open Great Room Floor Plan

* 3 Bedrooms + Den, 3 Bathrooms

« 8574000 MILS 214001127

Kristin Cavella-Whorrall 2398216330

CEDAR CREEK

Bonita Springs

* Gulf Access Via Spring Creck

* 3 Bedrooms + Office, 3.5 Baths, Estate Home
« SA04.000  MILS 214029765

Darlene Rice 2393253537

WEST BAY CLUB

West Bay Club

= 3 Bedrooms, 2 Baths, 2040 Sq. Ft. Under Air
* Inal Floxor Coach Home, Tike Throwghout Living Area
= 5269000 MLS 213009301

Pam Olsen 2394646873

NDHTH NAP LES

I'mndnm.'l:nill Country L‘iuh

* Highly Desired 15t Floor Comer Unit

* Wonderful View Looking Down | 1th Fairway
= S205000 MLS 213502183

Doug Haughey 239.961.1561

BONITA BAY

Spring Ridge

= Magnificent Custom Designed Home

» Spocious, Timeless Do, Architecturd Mesterpioos

= S3390,000 MLS 212034553

Conmie Lummis, The Lummis Team 2392893543

PALMIRA GOLF & CC

Ravista

= Beautiful Lake to Golf Views

* Large Lanai with Gas Fireplace

« STUO000  MLS 214000906

Daotti Fagan, The Fagan Team 2392724946

NAPLES

Black Bear Ridge

* Professionally Decorsted 3BR +2BA

= Open Floor Plan, Beaotiful Pool With Privacy
= 8565900 MILS 214017321

Barbara Irons 239,521 2510

SPRING RUN AT THE BROOKS

G529 Spring Run

» Rare "Cypress" 2BR., 2BA + Den

= Comer Lot + Large Private Pool/Lanai
» S410000 MLS 214015897

Gary Ryan 239.273.67%

LAKE FRONT POOL HOME

Orange Tree

= 3 Bedrooms + Den, 2 Bathrooms
* Spacious Split Floor Plan

= S265000 MLS 214001808
Liz Appling  239.272.7201

QUIET & CHARMING

Bougainvillea

« Minutes From Downtown & Beach

* 2BR2BA, Quiet & Charming Neighborhood
« S25000 MILS 214026773

Loretia Young's Team Lavita 2397841984

RN



BONITA BAY SHADOW WOOD AT THE BEROOKS

e 1

i, B -

Baonita Springs
+ Infinity Edge Pool Merges Into Lake Bevond
#* 4BR+Den. 4 Full & 2 Half Bath, 4,784 S.F,
« 52275000  MLS 214000539

Linda Ramsey 2394053054

Baywoods

* Smnning Custom Harwick Home

« Spillover Spa & Lagoon Pool wi Waterfall
« 82799000 MLS 213511014

Dru & Greg Martinovich 239564 5717

Orchid Ridge

* 3 Bedrooms, 3.5 Baths, Executive Study

* 130 R Ponocamic Water & Golf View Overdocking #8 South
« S1L99000  MLS 214008804

Greg Lewis, The Lewis Team 239287.1158

WEST BAY CLUB

n

Bonita Springs
+ Outstanding 3BR + Den, 3BA Rutenberg Home
+ Sparkling Pool & Spa

Jasmine Bay North
* Panoramic 5W View of Estero Bay / Gulf
« 3 Bed/ 3.5 Bath, Spacious End Unit

Bonita Springs
= Bout Dok Inclucked, 7000 L, Boet Lift, Direct Gulf Access
* 3 Bedrooms, 2 Baths 2 + Car Garage

= 659,000 MLS 214002392 = 625,000 MLS 214019477 = 55399500 MLS 214001131
Don Graves 2392877107 The Boeglin Team 239287 6414 Darlene Rice 2393253537

15T FLOOR COACH HOME

¥,

Pelican Marsh

* 3 Bedroom + Den wi2 Car Garage
» Tumkey wiLake Views

= S525000 MLS 213013455
Debbie Dekevich 239877419

Bonita Springs
+ 3 Bedrooms + Den

* Pool Home in Gated Community
« 3520000 MLS 214013725
The Bordner Team 239,989 8529

STUNNING LONG LAKE VIEWS

Mediterra

* Tropical Lake Views

* 3 Bedrooms + Den, 3 Full Baths

« 8530000 MLS 213507626

Kristin Cavella-Whaorrall 2398216330

Vanderbilt Country Club
* Spacious 2nd Floor Carriage Home

* 3 Bedrooms, 2 Baths wi2 Car Garage
* 5339900 MLS 214013907
Annetie Villano 239 248 4798

COPPERLEAF AT THE BROOKS

Queens Park
+ Spacious 3BR + Den, 2BA
* Beautiful Pool & Spa
« S350000 MLS 214027171
Loretta Young's Team Lavita 239.784.1984

BOARDWALK CAPER #55

Valencia

* 2 Bedrooms, 2 Baths

= Beautifully Appointed Garden Condo

« S405,000  MLS 213014695

Dru & Greg Martinovich 239564 5717

Wisteria Pointe

* Bundied Golf Included

« IBR + Den, 2BA Furnished
5242000 MLS 214007733
Bette Pitzer 2395602627

Fort Myers Beach

* Deep Water, Direct Access to Gull of Mexico
+ Lovely 2BR. 2BA Tumkey Condominium

* 5249900 MLS 213511985

Michael May 2399490000

* | Story Auached Villa 2 BR + Office/2ZBA
* 2 Car Garage, Upduted Kitchen

= S255000  MLS 214020808

The Taranto Team 2395723078

BEST NAPLES LOCATION
WY T

TARPON COVE

TALIS PARK

R =W

Tuscan Villa

* Former Model, 3 Bedroom + Den, 4 Baths

* Private Entry Countyard Area

« S1.950,000  MLS 214028793

Steve Suddeth & Ben Maltese 239.784.0693

GORGEOUS NAPLES POOL HOME

Horse Creck Estales
» Spacious 4BR +Den, 3BA Home
* Heated Salt-Water Pool, Lush Landscaping

« 5589700  MLS 214019993
Loretta Young's Team Lavita 239.784.1984

WEST BAY CLUE

Jasmine Bay North

* Newly Remodeled 3 Bedroom 3 Bath
» Extended Lanai, Lake & Sunset Views
« 34009 000 MLS 214018290

Don Graves 2392877107

SPANISH WELLS

Bonita Springs
* Spacious 3BR + Den, 3BA, 2nd Floor Condo
* Lake and Golf Course Views
* $315,000 MLS 213512124

The Boeglin Team 239.257.6414
BONITA BAY

Greenbriar
= View of Bay Island 16th Fairway & Marsh Beyond
« iBR, 2BA with Brand New A/C
« 5235000 MLS 2140009614
Linda Ramsey 2394053054

Martinigue

« 20R, 2BA Condo Crverlooking the Lake

* All New Carpet, Tile and Bemng Sold Fumnished
* 5204000 MLS 214013079

Gary Ryan 239273 6TH

Vanderbilt Country Club

# 2 Bed 4 Den, 2 Bath Condo on Golf Course
* (Golf Membership Included with Purchase

« 5174900  MLS 214004459

Barbara Irons 2398212510

Vanderhilt Country Club

« Spacious 2BR2BA Condo

* Stunning Golf Course & Lake Views
* 5168900 MLS 214022385
Barbara Irons 239.821.2510

Cypress Trace Goll & CC
» 2 Bedrowwms, 2 Bathrooms, 2nd Floor
* Bundled Golf Community

« 5150000  MLS 214023286
Debbie Dekevich 239577419



PREMIER SOTHEBY'S

INTERNATIONAL REALTY

Regent #PH1
Bet Dowey
prevmrersiT ooy e A IS50802 2

THE MOORINGS

825 Wedge Drive
Michasl G. Lawles

THE MOORINGS

Lions Gate #7103
Carol Sheehy

QLD HAPLES

210 1th Avenue South
Karen Van Arcdale

MARCO ISLAND | 239.642.2223

139.261.3939
prermdersircomyicd/2HO079PE52,.995.000

1185340 9500
prevversicoomyid/ 214008235 $T40.000

139, B60.0874
preversie comy i 1F50I555 83, 995,000

PARK SHORE

COQUINA SANDS
740 Coral Drive
Fahada Saad 1376505145
premiersincomrd/213500169 §2,495.000

THE MOORINGS

Wertgate #M-6

Lindls Parey/Judy Perry  230.404. 7052

premversit.comfid/ 21400114 $1.545,000

-
OLD MAPLES
58 Broad Avenue South

Karen Van Arsdale 2159 840 0854
premisrsic comyid/ 214027970 $10,500,000

OLD MAPLES

181 4th Avenue Morth
Michael G. Lawler 299.241.3959
premiersncomy i BORRo0aHE 4550000

ROYAL HARBOR

ROYALHARBOR

2035 Snook Drive
Gary Bladne 759.595.291]
premerurcamy el 2020827 §3195.000

1355 Marlin Drive East
Rick Marquarde 119, 2894158
premversic camyd 214017347 3,395,000

Over 14,500 associates | Nearly 750 offices | 52 countries worldwide | 22 locations

: ESTUARY SALES CENTER | 239.261.3148

7a0 Marth Colligr E;uu!uuj i 5:"'.1;- 11 I Maseo lland, FL 34145 E 1220 Gﬂl'dl.'lrl Rivar Teail | Ma F-I.'i- FL 34105

BROAD AVEMUE | 239.434.2424

390 Brosd Avenue South | Maples, FL 34102

FIFTH AVENUE | 239.454.8770

00 Fidth Avenue South, Suwte 506 | Maples, FL 14102

THE VILLAGE | 239.261.6161
300 Gull Shoce Boukeard Marth, S 100 | Napkes. FL 34103

THE GALLERY | 239.659.0099
4001 Tamiarms Trall North, Suite 102 | Maples. FL 34103

Sathiby s bnternaniomal Realiy and the Serheby's ntemaons! Rasfy bego e reqitensd serve marks usad with pasm

premiersot he b}fsrea| ty.com

JERSEA LTS
13,700,000

THE MOORINGS

708 Springling Drive

Carslyn Wsinand 139, 160567

premersr comyd/F 4003927 $980.000

= -
Sk -.4'.7&5:;&

AGQUALAME SHORES

1022 Sth Street South
Karen Van Arsdale 299, 840.0894
premiersiccom /215507795 §4, 150,000

ROYALHARBOR

1100 Sandpiper Strest
Rick Marquardt 115 JE9 4158
premverair.camyid 214009904 §1,995 000

MERCATO SALES CENTER | 239.594.9400

9173 Strada Place, Suite 7125 | Maples, FL 34108

VAMDERBILT | 239.594.9494

325 Vanderbili Beach Road | Maples, FL 34108

BONITA BAY SALES CENTER | 239.495.1105
16951 Cauntry Club Drive | Basita 5:'-!-'!#.]1. FL 14114 :_

PORT ROYAL

Gallean Drive

Pl Calling 139,404 6800

prevniersie comyd/T140277E1 $18.500,000

PORT ROYAL

1001 Spyglass Lane
Frank Sajtar 199.776.0382
prevnievEir oy 2T IS0848E $10, 500,000

FORT ROYAL

1060 Galleon Drive
Michael G, Lawler 592613559
prevrbersie comyid/ XT00M00 §5 650,000

THE MOORINGS
Admiralty Point 8504
Mlichasd 3. Lawler 1392613939
prermevmoordMOORMOTIHE  $895.000

PORT ROYAL

1251 Gallegn Drive
Karer Van Arsdale 339 B&0,.0A74
premisyicam o/ 717504418 $11,495,000

PORT ROYAL
3595 Gin Lane

Ruth Trettin TI05TLETAD

premiersiscomidf 215012284 47 950, 008

THE MOORINGS

183% Hurricane Harbor Lane
Sherree Woods ITRATTIIIG
PrEanersT canl.-'u.'.l:."z:'s SO5589 45,195,008

Carringe Club #21
Karen Van Ardale 239 B60.0094
preaversir.comFd/203TPE2  $849.0040

SARASOTA

374 South Shore Drive
Inel Schemmael & Chary Looifler

premersie comy g4 94000

F41 587 4BF4
$13. 800,000

THE PROMENADE | 239.948.4000
16811 South H.‘l',' Divive., Suite 130 | Bonita Sr_‘lrlru_p FL 34134

SAMIBEL | 239.472.2735

Premier

1640 Periwinkle Way, Suite 1| Sanibel, FL 33957

CAPTIVA | 239.395,5847
N538 Andy Roase Lane | Captivae, FL 33024

g Eschoffice o independentty owned snd operated Equsl Houning Opportusery

Sotheby’s




PORT ROYAL

1270 Gallean Drive
Michael G. Lawler
pramirerir caniidMLUIRFO 14 HE

FNEREY )

PARK SHORE

Aria B603
arian Bethea/Anne Killlea 257571 5414
preersie.comyid/ 31401092042 995 000

239, 161.3939
$TR95.000

FARK SHORE
La Mer #PH-102

Gary Blaine 1395952912
Premaersiy, mm.".d:."z.‘d-'.:'.!l’.l.'u Teg 0L 600

OLD HAPLES

1085 Sth Street South
VirginlafRandy Wilion 239,450 9090
prammesivcom,fd 1350009 $1,295,000

i L.

Bt oy

PARK SHORE

Regent #PH 2
Blaksi Lowel Trnh Lowe Soars 259 113.7217
premisr comid/FT40 31060 $13, 900,000

PARK SHORE
710 Fountainhead Lane
Michael G_ Lawler 239 3013559
premiersiv.com, i 026454 81,295 000

PARK SHORE

Horizon House #105

Debble Broulik 119.197.5851

premeersic comyie/ 214018988 495 500

PELICAM BAY

St. Lucia #205
Ann b, Munes 259 B0 0945
premiersivoomyd) 214028058 §549.000

PELICAM BAY
Cap Ferrat #1706
Jurry Wachowics IR TTTOT
frf 214003535 $3,175.000

PrEaWersT.oon

PELICAM BAY

Hyde Park #C-104
Jane Drarling 1I5.2590.3112
premiersicconyid/ 21401855 §535.000

PELICAM BAY

6611 George Washington Way
Cling Parsans 139.275.1474

premwerircony I 400885952, 599,000

PELICAM BAY
Clermont #D-201

Kelly Kont 255 250 5480
premitersiccomy /214050585 §435,000

PELICAM MARSH

Ouprey Pointe #202
:1uwl.l.l'l.|l|' Rpnngs 259,784, 5557

$598.900

prermeriiv comyrdl/ 215021139

BAY COLONY

Mansion La Palma #1102
Gilman/Hamilton/Briscoe  139.213.7463

prevmdersic comyid/214031248 41,025 000

MAPLES CAY

Baypointe 2501
ichnel G. Lawler 159,161 5958
prevwersicoomyid/2 140715065 $1,495 000

Premier | S

BAY COLONY SHORES
377 Cramwell Court
Barbl Lowe/ Trich Lowe Soars 2390037207
promersr cany il 20T N §5 50,000

GOLDEM GATE ESTATES
4260 15th Avenue 3W
Creb Welch 1392955294
premyersiv.comfid 21402502184 190,000

KENSINGTON

14585 Finchley Lane
Fahada Saad I1TRA5P 5145

premiersiv.comyid/314015481 §1,150,000

otheby’s

BAY COLONY

8743 La Palma Lane
Dhiane Solaman

301,345 5585
21402867552, 350.000

ISLES OF CAPRI

24 Pelican Street YWest
Laura/Chrit Adams 149 404 4TS
premiersir.comyid/211502794 52 550,000

TREVISO BAY
9501 Wercelli Court
Tess{ Tom McCarthy 155 2070118
premiersrcomy i EDEL odramilHE  §1175.000

OLD MAPLES
Bayfrant #5511

Jarg Bord 235 5959515

promiersivoom,id/1350RE2T $1,195,000

OLD MAPLES
Olde Maples Seaport #B5-8
Danvel Pregom 1T% 1728000
proversiccom /214022971 $599.000

PARK SHORE
134 Pirates Bight
Michael G. Lawles 139 161.395%
premrigrsic conid 2102994385, 950.000

PARK SHORE

Meridian Club #1405
Pat Duggan/Rhonda Dawdy 235,216 1980
previersiccam i 2IEENFEF 1,289 000

PELICAN BAY

6955 Groen Tree Drive
Linda Perry/Judy Perry  739.404.7052
promisrs camid/ 000339 12,800,000

L L Ty
PELICAM BAY
Barrington Club #101
Heidi Dean 199,570, 5588
premersic comid 31403097  §375.000

PARK SHORE
Pravence sPH3
Suian Baston 139 BED 41T
e RUAGOSOMHE 15500000

757 Park Shore Dirive
Gordie Lazich 1557772058
premiersic.com /30N $T8000

PELICAM BAY

Pointe #2071
Jprry Wachowicr 5N TTT.OT4T

preawersic comyied/21H40NTIE 1975000

St. Simone 81
Carpl Sheshy
premeersivcomynd) 24001450 §350.000

J55. 540 59500

MARCO |SLAND

591 Hammack Court
JirnMikki P.l,u",'ll-l:;rlcll
Premiersr :;-ﬂ."-J.."G LIERDS o4 IHE

YINEYARDS

5851 Bromelia Caurt
Julie Rembos 155595 1805
prevmgrsircomyid/ 21 E5TIEEF 1,150,000

FIR642.1033
£4. 000,000

HAMMOCK BAY
Lesina @1i08
Halga Wetzold 115 8214505

premiersroomyd/ 213512559 $899.000

OLD MAPLES

Contral Garden #107
Mark Maran
prameere camy el 240T11T2

FIRTITIIN
304 S0

"

L5

PARK SHORE
320 Heapolitan Way
Michael G. Lawles 239, 261.3938
premrrcany 2015185 §4 750,000

FARK SHORE
4052 Crayton Road
Richard/Suie Culp
Premnersir mﬂl.".d:."z.‘d-'_"n'd!-' 10

18 290.2104G
$a19.008

FELICAM BAY

St Raphael #G-14
Fuddey Saucier 119.795.3533
PRI .1:-:.-'.<|:.".".‘.:'l'.l J4DE0 545 000

PELICAN MARSH
1357 Little Blue Heron Court
Gilman/Hamilton|Briscos 3139215 7442
prenwersieconydf 215018758 $1.195.00

BAY COLONY

Salermo #3010
1.1|||'|'J||'_|'| Lamilton; Briscos 2392157483

ann/id/2I35I0254 51,695,000

PRI

PINERIDGE
585 Ridge Drive
Linda Perry/Judy Perry 2394047052
premyersit.comfid/ 214030160 $1 670,008

KEMSIMGTON
4080 Kensington High Street
Jane Diarling 1192003112
premiersircomyfid/31403 7680 §150.000

premiersothebysrealty.com




.
YINEYARDS
Avelling Isles #32202

Denise Sands
priviersic.camfid/ 214031571

WYNDEMERE

167 Edgemaore Way South
Kathr Wi Hure itx
pramrers cami 21505352

215 33709930
M5 000

139 1%0.0716
$599. 900

LIVINGSTON WOODS WINDSTAR
6931 Bottlebrush Lane 1217 Paget Circle
Patrick O Coannar 238395 54N YK Melhsds 235 T 400

prémreri cantid/ 24020082 549900  premerdrcanyid/2II0MSTT 1542900

LELY RESORT

WYNDEMERE
104 Water Oaks Way Ch-lrnpiuru #E02
Kathryn Hurvitz 139.29000238  Lura Jones 255 570.5540

preversiccomyd/IIEE04628 $3R5.000  premersivcomfd/2H00ME5E $3R0.000

FOREST GLEM ROYALWOOD
Bishopwood East Il 2203 Bloomfield Ridge #A302
dedairilyn Mok F3%.919. 2400 l]l'h Welch 39 IR 5374

preaversic comyid/ 21400203 §188,000 prenweriroomd/F14025898 139900

GREY DAKS

1629 Chinaborry Way
Jutta V. Lopez/Al Loper 7394595118
premeersiroomyd/ 214025228 §1.979.000

GREY OAKS
Terra Verdn #2374 207 Angler Court
C v Wl 259, 169 54T | -lul.'ll": kris Adarms

{f2IESNETT  S590.000  premeersi oo d 214022267

h -
COLLIER'S RESERVE
12458 Colliers Reserve Drive

Jutta V. Lopez/Al Loper 7596585113
214026725 $1.895.000

TIBUROMN
1924 Tiburon Bhed. East
Barbi Lowe/ Trish Lowe Soam 239.115.7217
215507228 §1,445.000

premiersic comy;

- ;e
PrEMPErsivOomy

THE DUNES
Grande Dominica #2102
Jennifer/Dave Urness I I78.3TR
premiecsiccomyid/214011752  §1,195. 000

THE DUNES
Grande Dominica #T-3
JonniferfCiave Lirness eI TTR
premwersivoomyrd/ 215511555 §1,045,000

premie rsoth eb}*srea | ty.com

TREVISO BAY

a4t Mapoli Lano
Paul Strang

EEREIRRT CAP

159404 3100
202409 LETA 900

WYMDEMERE
Mo Wyndemare Way
Gary L. Jelf{Becky Jaarda 259 748 T474
préfriverr comydf 2120151048 $529.000

120 Water Craks Way
Kathryn Hurvitz 255.190.0728
premiersiroomSdi2ITE05024 3575000

FOREST GLEM

Britanmia lll #5303
Michalie Themas 139,860, 1174
214023735 §134,900

PrOTNErSiTCor

MARCO ISLAND

19404 4756
31,440,000

OLDE CYPRESS
2743 Olde Cypress Drive

Jane Bond 2395959515

premiersrcomfdf2HE2 2098 §1.595. 000

THE DUNES

Sea Grove #202
Sandra McCanthy-Meoks

23928779
premiersiecomy I 000158 §8F5.900

SUN TERRACE
2625 13th Street Maorth
Lincia Paer v Judy F'rill:r 37 404705
premersrcan /P00  §ES0.000

WATERFRONT IM MAPLES
Waterfront In Naples #2174
139116, 1445
premirergir ool ZITOM0OE2Y  £440. 900

Frank Pez

YIMEYARDS

Vintage Reserve #9-B
Fahada Saad
prermiersir.com,|

155655 5145
2087F 349000

GREY DAKS

1223 Gordon River Trail
Melisia Willlama

’
prefwersr.com,

I35 248, 7158
FS0ITIT ST AR5 000

GREY DAKS
1517 Marsh Wren Lane
Cran Guenther 21539357 8021
premersic comyid F14008524 §1.B10.000

PELICAMN ISLE

Agqua #210

John D Amaelia 119,961, 5994

premiers com i J14D0560E $4,450,000

MERCATO

Tha Strads #7510
Swian Gardner 159438 2846
premiersir.oomyid/ 214020850 §1.270.000

VILLAGES OF MONTEREY

205 Mission Dirive
Gayle Fawkes 259.750.6051
premmersircomyid/ 214009359 $90.000

OLD NAPLES

B850 Tth Street South
Heather Hobeo
prevrsr i coviid 2 140 10748

|

LELY RESORT

Paloming Willage w40

Jarnna McCan 299 322 458

premiersiecomyd/ 34005420 204, 000

GREY QAKS

1911 Cocoplum Way
Fahada Sasd 115 659.5145
premeersic comyid/ 7135071398 4.400,000

GREY DAKS

2056 Isla Vista Lane
Erik Dawid Basber 528 5156591
premeersivcomynd) J 14019102 81,675,000

MEDITERRA
16045 Trebble Way

Tom Gasbara 155 404, 4503

212019551 $2.295 0905

premerircam

QUAIL CREEK

13501 Pand Apple Drive East
Fahada Saad/Janice Fonda 239 659 5145
premersiccomyid/214007T4T §1, 255 000

SATURMIA LAKES
1874 lvory Cane Point

Pat Duggan/Rhanda Dovedy 239 16 1980
premiersivoomyid/2 022588 4599 000

Premier

IR IT0 P44
§2.795.000

FOREST LAKES
Fairways at Emerald Green #G-105
Gary Blaine 259.595.2912
premiersiv comid/ 200805 170,008

GREY DAKS

1513 Marsh Wren Lane
Dll'- 1\f'.||.l|,'l"|r|'| ]

prefwersir ooy

239,357, 8521
FIR0IFETE §7 065 000

GREY QAKS
2095 Rivoli Court
Fahada Saad G655 5145
prenversieconyid S 1S0TET §1,099,000

GQUAIL WEST
4341 Brynwood Drive
lane Bond TI9. 595 5515
provrlers camBd FTISO0ESD  $1.900,000

MERCATO
The Strada #7502
Barbi Lowe/ Trish Lowe Soars 259.113.7217
premversit. comfid/ 21500246 $1, 350,008

AUTUMN WOODS
4375 Old Mahogany Couwrt
Bobby Long 256776 4850
premiersircomfid/I14019545  §539.90C




IMPERIAL GOLF ESTATES
1981 Imperial Golf Course Boulevard
g rarans
$527.900

Teis[ Tom MelCarthy
premiersir.confd/215009069

Vanderbilt Gulfside #104

Pat Callis
premigrsic comyid 2140 1F027T

119 250.0%62
$799.000

MARCO ISLAMD
Dunnioire #8303
Michalle Thamas 139,860,776
premmeric comyr/214031168 §1,675.000

WIGGINS BAY

Princetan Place #304
Bet Dewey
prenversiv.oom,id) F1402 1089

250564 5673
$27%.000

PALM RIVER
Mantega Manar #8-3
Pat Callis
prefersiccomyid/ 24027018

191 Qrak Avenue
Jare Bond 2159.595.951%
prevmiersir cantid/ 214007229 §2 199 000

5. 250.0542
$NB.000

Tt MoosiHGS

Martinlgque Club s401
Bath MeMichols
premersiv conmyid 24052052

MARCD ISLAND
Cozumel #404
Larry Canao 16 154 9191

pravmiersk comydd 214005450 $1.000,000

MARCO ISLAND
o44 Sand Dune Drive
Catly Rager 139.821,7924
prevveisir.camMd/213000012 $1,475,000

230.EI.3304
£1,750.000

VANDERBILT BEACH

Vanderbilt Lagoon Villas 85
Erik Diawid Baske: 525513630
premiersiv.confd 14019554 $1,649.000

MARCO ISLAND
Belize #1108
Jim/Mikki Prange-Carroll 238 4430158
premigrsie comnd f 21050548 51,985, 000

MARCO ISLAND
1230 Stone Court
Cathy Ragen 187928

premeeryir-oomyd/ 212014994 §1, 240,000

[~ N
VANDERBILT BEACH

327 Flaminga Avenue
lennifer/Dave Limeis 339 270.TTR
PrEmersit :ar.'ll."-d'_.fzr.iﬂéult-'j 11,499,004

MARCO ISLAND
Belize 21104
Brock/hulie Wilson 5 011 9545
premiersinoomind 12059525 §1.94%.000

MARCO ISLAMD
1181 Emnber Court
Brock/Jubia Wilsana ITIWEI 545
premiesitcomid/24051I8T $1,195.000

MARCO ISLAND
1678 Mellvaine Court
Paisl Strong 159 404 3200

premyersir.comyrd/ 215513058 175,000

MARCO ISLAND

300 Capistrana Court
Brock/ fubie Wilion
premiersir conmy Wl 21401674

I39.871. 9545
675000

MARCO ISLAND

Wexford Place #9
Angelica Andrews
premiecsiv.comyid/ 212028208

150 505 TSR
£116.000

FIDDLER'S CREEK

Varenna 8201
Lura Jomes 135 3705540

provversmoomyid/F14004685 $445 000

== i ﬂ‘_ (-
FIDDLERS CREEK
Sarena #102
Liira Jomas 7353705340

premversiccomfd/IIZSI0ZTP  §I45.000

MARCO ISLAND
190 Angler Court
Larry Caruna FLLEL LR B
premiersir.comid/214 005442 $1,150,000

MARCO ISLAND
Crascent Beach #705
Larry Caruia 135354 319

premiersiv.comd/ 21005675 $600.000

FIDDLER'S CREEK

2504 Bellagio Drive
Michelle Thomas B0 T8

$890,000

premiersicoomyid/ 215510902

FIDDLER'S CREEK

Serona 2202

FIDDLER'S CREEK
Laguna 8202

Luza Jones

I39. 3705340

preverir camrd 2N IS $FIR000

MARCO ISLAND

130 Caxambas Drive
Jivw [ Mikki ;:'l_\rﬁr Carrall 330642 1133
prererur.com/id/ 214000564 $RES5 000

MARCO ISLAND

1901 Kirk Terrace
BrackJidis Wilian
premersir.comyrdf HE005 RS

IR 9545
795000

MARCO ISLAND MARCO ISLAMD
South Seas @501 601 Somarset Court
Brock/ Jube Wilion TIG ATV G545 l;-rul,i_-' Judse Wilson T30 AT 9545

490000

premieesic comfd/2IF005749  §415.000

FIDDLER'S CREEK
2072 Cherry Oaks Trail

Michelle Thomas
premmiersiv.oomfid/ 215501056

FIDDLER'S CREEK

Serena #2032
Michelle Thomas 139 BA0. T
premiersitcomfid/24010244 445,000

139840, M1
$595.000

WWW.RENTNAPLES.COM

Explore our collection of properties available for
weekly. seasonal and long-term accommedations.

239.262.4242

FIDDLER'S CREEK
1794 Carton Green Path Drive
L 735.370.5340
premiersivcomid/2MOIZZIT 5199000

FIDDLER'S CREEK
Dowr Crousing #102

Michelle Themas

190 B&0 TITE
F110.000

8 Jomes

premmiersic comyre{ 214010231

MARCO ISLAND
164 Meadowlark Court

Gwen Tolan

AT 208 2754

premiersivccomywd/210ETI2T  $TTE 000

MARCO ISLAND

&71 Barfleld Drive South
Paul Strang FI0. 404, 3200
premeersicoon /213504292 $IPR000

FIDDLER'S CREEK
Menaggio #2032
Lura Jomes 150 5705540

$58%.000

premiersie.comyid oA

g8

FIDDLER'S CREEK

Cascada #2101
Michasl/Mauresn Joyce 2392856375
promwers ooy d 000837 419,000

FIDDLER'S CREEK
Hawk's Mest #102
Michelle Thomas 139.840.7078
premversiccomhd/I14010726 5219000

MARCOISLAND
1131 Vernan Place
Brock/ Jubie Wilian 202N 9545
premiersin.comrd/ 215005778 - §695,000

R |
MARCO ISLAND

291 Flaminge Circle Wast
JimNikki Prange-Carrell
prermiersit com/id/ 213512772

1396420113
ER5.000

FIDDLER'S CREEK

Cascada 2201
Michael/Maureen Joyce 239285 4275

470995

premiersizoomadf2 1400019

FIDDLER'S CREEK
Montreux #2205

Michelle Themas 238,860, T17E
premiersicoom/dZ1400095T $350.000

FIDDLER'S CREEK
Whisper Trace #2201

Michalle Thomas

1I9.860.7178
premienitoomdZMOI061F  $170.000

premiersothebysrealty.com
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Stock Development offers move-in-ready, quality-built homes

in award-winning locations throughout Southwest Florida.

MOVE-IN-READY HOMES WITH SPECIAL SUMMER PRICING

BLACK BEAR RIDGE — NAPLES SALE PRICE OLDE CYPRESS — LANTANA — NAPLES SALE PRICE
Lot #26 Tivoli Ill 2,062 sq. ft. $489,000 Lot #72 Ruffino I 3/2.5 2,585 sq. ft. $677,905
Lot #79 Montessa 2,293 sq. f. $535,615 Lot #41 Orchid I 4/3.5 3,158 sq. f. $779,155

Lot #80 Montessa I 3/2 2,327 sq. . $852,434
PASEO — FORT MYERS Furnished Model/leaseback Available

Unit #4602  Santa Monica 1,509 sq. ft. $244,585
FIDDLER’S CREEK — NAPLES

Lot #24 Ponte Vedra Grande 3,525 sq. ft. $1,199,990

Lot #31 Grand Calais Il 3,597 sq. . $1,578,490
Furnished Model/leaseback Available

Unit #3504  San Pablo B 1,774 sq. k. $256,420

Unit #8803  Capistrano 1,776 sq. ft. $348,480
Furnished Model

Lot #95 Coronado 1,575 sq. ft. $409,610
Lot #198  Ruffino Il 25855 $811,464 QUAIL WEST - NAPLES
Furnished Model/leaseback Available Lot #20 BeaslleRalllhue 2,822 sq. ft $963,265

Lot #)142  North Lake-Majorca Grande 4,207 sq. . $1,793,531
LELY RESORT — NAPLES Furnished Model

Unit #7101 Alden Woods—Montego 2/2 1,657 sq. ft. $327,945 Lot #J141  North Lake-Tuscany 4,139 sq. f. $1,864,093
Furnished Model

Lot #78 The Classics—Maijestic 4/4 3,830sq.. $1,273,980

Lot #6 Cordoba-Triana |l 3/3.5+Den 2,213 5q. ft. $674,400 TWINEAGLES — NAPLES

Furnished Model/leaseback Available
Lot #31 Wicklow-Greenbriar I 3/4 2,949 sq. ft. $1,144,220
Lot #76 Lakoya-Jasmine Il 3/3.5 2,884 sq. ft. $743,790 Furnished Model/leaseback Available

Lot #74 Lakoya—Orchid I 4/3.5 3,158 sq. ft. $788,315 Lot #57 Hedgestone-Muirfield IV 4/4.5 3,333 sq. ft. $1,405,000
Furnished Model/leaseback Available

Lot #56 Hedgestone—Ponte Vedra Grande4/4.5 3,5255q.f.  $1,457,980
Unit #4503  Olé-Santa Isabella 2/2.5 1,520 sq. ft. $247,070 Fuiihed] il lessesed Avatliltie

Unit #4405 Olé-San Fernando 2/2 1,227 sq. ft. $228,380

For directions and complete listings of all our communities and inventory homes please visit

StockDevelopment.com

Stock Development | 2647 Professional Circle | Suite 1201 | Naples, FL 34119 | 239.592.7344

BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE f
cacwwens - DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.




Get a free pool complete with paver deck and
screened enclosure on select Move-In Ready homes -

a $41,000 value!

Tr“oo\ S FPrec!

’ (Bri own little umbrella drink)

| ey
Free swimming pool

Single-family homes from $200s.

Estate homes from $500s to over $1 million.

Relax this summer in your new home at Verandah. Picturesque views from
your pool include golf course or preserve vistas. Plus, each home includes a
charming front porch, transom windows, 8-foot interior doors and lush, beautiful
fitness center. So jump right in

landscaping. And don’t forget
our 2 Championship Golf Courses,

e
today at Verandah.
11571 Verandah Boulevard, Fort Myers, FL 33905

Riverside Clubhouse and new
www.KolterVerandah.com « 888-431-8006

*Pool incentive valid on select Move-In Ready homes. Home must close within 60 days of agreement. Pool package
($41,000 value) includes a paver deck and screened enclosure. Limited time offer. Subject to change without notice.

swwmins  Pool layout varies per home. Not valid with any other discounts or promotions.

Go ahead.
Put Your Feet Up.
The Furniture’s on Us.

For a limited time, Vineyards is offering a Free Furniture
Package with the purchase of any new residence in
Vista Pointe or Avellino Isles. Choose from 2 & 3-bedroom
Vista Pointe condominiums with up to 2,245 square feet
under air. Two and 3-story coach homes in Avellino Isles
include 2-car garage and private elevator. Plus, each new home
comes with a Free Full Lifetime Golf Membership. Get
your free furniture package today and move in tomorrow.

¥ -

-
Ty RN
£

-0

=

= —t E
o il e : ,
I .
Avellino Isles
Priced from the $600s

Vista Pointe :
Priced from the mid $400s

\fineyar(ls

Enduring. Luxury. Home. Values.

VineyardsNaples.com
239-353-1920 | 800-749-1501 | 75 Vineyards Boulevard, Naples, FL 34119

Ask about our No Initiation Fee Membership
239-353-1500 | VineyardsCountryClub.net

Prices and availability subject to change without prior notice.

E. .E Please follow us on
e (0 | You |
3 £ | ] in 55X
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Ft. Myers o 4 Bedrooms & 3.5 Baths e Courtyard Villa Visit our New Fort Myers Beach Location Only 30 min to Gulf of Mexwo « Move In Ready!
Free Form Pool & 2 Spas ¢ Boat Dock e Gulf Access 2450 Estero Blvd. S. Ft. Myers o 2 Bedrooms & 2 Baths
Up to 10 Car Garage $1,299,000 Real Estate Sales 239-425-6431 Heated Pool & Spa $325,000
Debbie Ringdahl 239.691.6029 Vacation Rental Information 877-484-7864 Sandra Weir 239.218.4466

WBeautiful “Like New’ Home

Ft. Myers o 4 Bedrooms & 3 Baths ¢ 3 Car Garage Sanibel ¢ 5 Bedrooms & 4.5 Baths ¢ On 2 Lots Sanibel ¢ 4 Bedrooms & 5 Baths e Near Beach

Spacious Open Floor Plan e Immaculate Condition Vaulted Ceilings, Built Ins ¢ Gourmet Kitchen e 3 Car Garage Private Guest Suite e Office & Library
Amazing Community Amenities $399,000 Large Pool w/Spillover Spa $779,000 Marble Floors  Pool, Waterfall & Spa $1,869,000
Todd Tooley 239.822.5155 Jim Hall 239.850.3344 Jim Hall 239.850.3344

Ft. Myers e 4 Bedrooms & 3 Baths Cape Coral ® RARE 4 Bedrooms Home Cape Coral @ Wonderful Views of Lake Lavedo Ft. Myers o 4 Bedrooms & 3.5 Baths e 4100+ sq ft

3 Car Garage e Like New Built in 2009 Minutes to the River e Pool Home Easy Gulf Access Boating Down the North Spreader Upscale Finishes Throughout e Heated Pool & Spa
Open Floor Plan $389,000 Assessments In and Paid $389,000 Get Your Piece of Paradise Now! $145,000 3+ Car Garage o Luxury Waterfront $1,295,000
Deb Smith 239.826.3416 Ethan Schumacher 239.220.3042 Marianne Festa 239.565.6696 Debbie Ringdahl 239.691.6029

s ﬂ|

Pool Homel Great Outﬁgor lemgI

ity Fi T

\Breathtaking View! )

™~
S. Ft. Myers e 3 Bedrooms & 2 Baths e Over 2200 sq ft Cape Coral o 4 Bedrooms & 2 Baths e 3 Lot Site Cape Coral @ 3 Bedrooms & 2 Baths+Den Ft. Myers e 4 Bedrooms & 3.5 Baths e Spectacular Baths
Extensively Updated in the Past 2 Years 3 Car Garage o Open Kitchen & Breakfast Room Large Screened Lanai e Pool Home Heated Pool & Spa e Championship Golf Available
Gulf Access o Heated Pool $535,000 Island Kitchen $287,000 Triple Lot e Fenced Back Yard $179,900 Designer Touches & Upgrades Throughout $824,900
Tim Kennedy 239.823.0208 Marianne Festa 239.565.6696 Marianne Festa 239.565.6696 Debbie Ringdahl 239.691.6029

Clam Bayou

"'N_I_asterplece
e N

Ft. Myers Beach e 5 Bedrooms & 4 Baths e 2 Master Suites Sanibel o irect Access Canal Sanibel e Unique 3 Bedroom, 3 Bath & 2 Half Bath Home | | Sanibel o Awesome Ground Level Home on CuI de Sac

Heated Pool & Spa, Dock e Gulf Access Lot Measures 100x81I e Borders Ding Darling Panoramic Water Views e Private & Secluded Offered Fully Furnished @ Many Updates
Intersecting Canal View $1,000,000 Enjoy Great Island Amenities $349,000 Custom Heated Pool/Dock $1,595,000 Private Backyard e Nice Screened Lanai
Diane Jayne 239.297.2349 Karen Bell 239.851.0168 Karen Bell 239.851.0168 $399,900 Jim Hall 239.850.3344
»

JUXURY P(}[{'I}"’:{. )LIO MAYFAIR LEADING REAL ESTATE
INTERNATIONAL PRSI COMPANIES o/ THE WORLD'




The Great AMERICAN

Hsme Sale

3 DAYS ONLY * JUNE 6-8 , 2014

N

7" Corkscrew Rd

Immokalee Rd
T
Vanderbilt Beach R

Naples

Livingstop Rd

Golden Gate Pkwy
Radjo Rd

Dayis Blvd

Marco Island

drhorton.com/swfla

1. MOODY RIVER ESTATES | 239.599.2929
Single-Family from the low $200s™
13023 Turtle Cove Trail, N. Fort Myers, FL 33903

2. LINDSFORD | 239.560.4461
Single-Family from the low $200s™
3948 Ashentree Court, Fort Myers, FL 33966

3. CELEBRATION CAPE | 239.225.2626
Single-Family from the low $200s™
283 Destiny Circle, Cape Coral, FL 33990

4. THE OAKS AT WHISKEY CREEK | 239.225.2657
Carriage Homes from the mid $100s™
8511 Oakshade Circle #101, Fort Myers, FL 33919

5. BANYAN BAY | 239.432.1520
Single-Family from the mid $200s™
8653 Banyan Bay Blvd, Fort Myers, FL 33908

D-RHORTON

America’s Buitater

\#1 FOR 12 YEARS IN A ROV

AMERICA’S #1 HOMEBUILDER §
BUILDER MAGAZINEY

6. CREEKSIDE PRESERVE | 239.225. 2672
Carriage Homes, from the high $100s™
18280 Creekside Preserve, Fort Myers, FL 33908

7. MIRASOL | 239.405.7203
Carriage & Townhomes from the high $100s™
8561 Violeta Street #102, Bonita Springs, FL 34134

8. PALOMA | 239.949.8910

Villas from the low $200s™

Single-Family from the high $200s™

26109 St. Michael Lane, Bonita Springs, FL 34135

9. SORRENTO | 239.225.2659
Carriage Homes from the low $200s™
28063 Sosta Lane #2, Bonita Springs, FL 34133

10. FIDDLERS CREEK | 239.304.8511

Single-Family from the low $500s™
9293 Campanile Circle, Naples FL 34114

m e Like

facebook.com/drhorton.SWFL

*As reported by Builder magazine. **Home and community information, including pricing, included features, terms, availability and amenities are sub{ect to change and prior sale at any time without

notice or obligation. Drawings, pictures, photographs, square footages, ‘floor plans, elevatlons features, colors and sizes are approximate for illustra

envarnousma S bUilt.

CPPORTUNITY

ion purposes only and will vary from the homes
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D.R. Horton adds homes
in Fiddler’s Creek

Homebuilder D.R. Horton is adding
to its inventory at Fiddler’s Creek. In
the village of Chiasso, the company is
in various stages of construction on
nine new inventory homes: four Madi-
son designs, a Somerset residence,
three Washington homes and an Emer-
son residence.

Located within the Veneta section
of Fiddler’s Creek, Chiasso has 59 sin-
gle-family home sites. Available floor
plans range from 2,583 air-conditioned
square feet to 3,522 air-conditioned
square feet.

The one-story Madison design has
3,246 air-conditioned square feet.
There are three bedrooms plus den,
four baths, a family room and open liv-
ing/dining room with contemporary
finishes throughout. The bedrooms
are situated in separate corners of the
home to ensure privacy, and the den
is large enough to serve as a fourth
bedroom. The Madison is priced from
$594,990, plus lot premium.

The Washington is a one-story resi-
dence with three bedrooms and 3%
baths in 2,788 air-conditioned square

feet. There is a great room and a den
as well as a formal dining room and a
butler’s pantry. Decorated by One of a
Kind Design Inc., the model includes
the optional summer kitchen and
pool/spa. Pricing begins at $576,990,
plus lot premium.

The two-story Somerset has four
bedrooms plus den and four full and
two half baths in 3,461 air-conditioned
square feet. There is a second-floor
game room. With pool/spa, the Som-
erset is priced from $616,990, plus lot
premium.

With 3,522 air-conditioned square
feet, the three-bedroom, 3Y:-bath
Emerson is the largest home offered
in Chiasso. There is a pool/spa/out-
door shower and a loft that can serve
as a home theater. Pricing begins at
$621,990, plus lot premium.

The entrance to Fiddler’s Creek is
just off Collier Boulevard between
Naples and Marco Island. For more
information, call 732-9300, stop by the
sales center at 8152 Fiddler’s Creek
Parkway or visit www.fiddlerscreek.
com. W

Groundbreaking at
Old Corkscrew in Estero

Old Corkscrew Golf Club in Estero
holds a groundbreaking ceremony for
its new Golf Cottages at 10:30 a.m.
Monday, June 9. A short reception
and refreshments will follow at the
clubhouse.

Upon completion, there will be 25
Golf Cottages, each containing large
common areas, indoor and outdoor
kitchens and four master suites with
king-size beds and flat-screen TVs.
Prices start at $900,000 during this
special launch.

Cottage owners will have exclusive
usage during high season. The rest of
the year, the cottages will be available

for short- or long-term rental. Cottage
owners and their guests will enjoy golf
privileges and special pricing at Old
Corkscrew as well as access to the golf
club’s related amenities. For corporate
owners, the Golf Cottages will provide
a premier golf destination for meet-
ings or entertainment.

Old Corkscrew is home to South-
west Florida’s only standalone Jack
Nicklaus Signature golf course. The
par-72, 7400-yard championship
course is nestled among 275 acres of
mature oak, pine and cypress trees.
For more information or to RSVP for
the groundbreaking, call 949-4700. ®

(lorida Four Way...

Relaxing private, golf community away from the crowds and traffic.
This Hammock Dunes oceanfront home site offers 100 front feet on a
beautiful Atlantic Ocean Beach in Flagler County, Florida. Listed for $459,900.

An'unsurpassed community offering a variety of exceptional amenities.

Hammock Dunes

SR T —

For additional info and photos call Scott Chappuis 386-295

or visit RealEstateinFlaglerCounty.com - RE/MAX, Flagstaff

-0705

COURTESY PHOTOS

House Hunting:

4031 Gulf Shore Blvd. N.

Take in the amazing wrap-around
views of Venetian Bay and The Vil-
lage from this three-bedroom, 2}%-bath
residence in the Allegro beachfront
condominum complex. When you
open the double doors and enter the
foyer, all you see beyond the floor-
to-ceiling windows is water. Even the
bedrooms have sparkling water views.
The 2,525-square-foot end unit has a
recently renovated kitchen and sophis-
ticated details including crema marfil
marble floors.

This unique residence is offered
for $1,225,000. Pam Maher and Molly

Begor of McQuaid & Company Real
Estate Services have the listings. For
more information or to arrange a visit,
call 300-4880. W

Greenlinks - Lely Resort
$194,500

GOLF
ENTHUSIAST

Great investment, income guaranteed.
Live in it, rent it or vacation in it.
Furnished 3BR/2BA.

Jacki Strategos
GRI, CREN, SRES, e-Pro
239-370-1222

JStrategos@att.net

11441 Riggs Road
$299,000

Acreage, cleared and fenced in. Utilities,
large lake and tax benefits to agricultural
zoning. Build your residential estate.

Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

Dela Park Place #507
$599,000

End unit, impeccable condition.
3BR/2BA. South end of island. Gated;
super amenities. Close to beach.

8998 Lely Island Circle - Lely Resort
$599,900

MANDATORY
FEES

Outstanding in every way. 4BR/3BA,
stunning views, large lanai with pool and spa.
3-car garage. Large square footage.

Marco Island & Southwest Florida Real Estate Specialists
Visit www.JackiStrategos.com Today!

VY RESIDENTIAL REAL ESTATE
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Buirt ON OLD NAPLES LAsT REMAINING
SIGNIFICANT WATERFRONT PROPERTY

| FOR RESIDENTIAL DEVELOPMENT |
=

Mangrove Bay has saved the Exceptional...for last. An Old Naples address in
a stellar waterfront location, providing a World Class lifestyle combined with
Waterfront and Estuary views, with a choice of One and Two-Story Old Naples
Cottage style Luxury Single Family homes, complete with private pools and
individual boat slips, makes Mangrove Bay Exceptional.

Ideally located in Old Naples, Mangrove Bay is situated mere blocks from the
pristine Gulf beaches, shopping, dining and entertainment venues. Immediately
adjacent to Mangrove Bay is the City of Naples dog park and proposed 20 +/-
acre City of Naples riverfront park with access to the 120+/- acre Greenway.

@ The Captival.Arwist’s Conception

Mangrove Bay Residents will be the recipients of luxury on-site Concierge services and comprehensive property management services
(including, but not limited to lawn care, pool care and dock maintenance). The Concierge Building will offer private on-site storage
for Resident kayaks, paddle boards and/or jet skis within convenient reach of the private Mangrove Bay boat ramp and will offer three
luxurious private guest suites available by advance reservation for guests of Residents.

Residences will range from approximately 2,600 SF to over 4,000 SF under air. Superior construction features and luxury
appointments include but are not limited to, standing seam solid aluminum roofing, hurricane impact double pane Andersen
windows, ground floor master suite configuration for all floor plans, natural gas feed to all residences, generously appointed exterior
living areas with private pools and a luxury Wolf/Subzero appliance package. Guest houses are a standard feature in the Courtyard
Homes and available as an option for each of the Waterfront Home designs.

With only 52 homes available on Old Naples last remaining significant waterfront residential property and all the luxuries only an
Old Naples address can afford, the opportunity to purchase a home at Mangrove Bay won't last long.

Mangrove Bay, an unprecedented Exceptional opportunity....but only for a precious few, and only while they last.

Old Naples Cottage Style Luxury Waterfront Single Family Homes With Boat Slips Included

MANGROVE FROM THE LOW $2M’s

239.261.2200 | www.mangrovebaynaples.com

201 Goodlette Road South, Naples, FL 34102
‘ Sales Center Open Mon.-Fri. 9-5, Sat. & Sun. Noon-4,
Or By Appointment.
Old Naples, Florida

RENDERINGS OF ELEVATIONS ARE CONCEPTUAL IN NATURE. FOR ACTUAL ELEVATIONS, REFER TO THE FINAL PLANS AND SPECIFICATIONS FOR THE RESPECTIVE
HOME-TYPE AND ELEVATION-TYPE. MANGROVE BAY IS OFFERED BY PARADISE REALTY OF NAPLES, LLC, A LICENSED REAL ESTATE BROKER. PRICES, FEATURES AND
AVAILABILITY SUBJECT TO CHANGE WITHOUT NOTICE. CONSTRUCTED BY LOTUS CONSTRUCTION, LLC.

nnnnnnnnnn
uuuuuuuuuuu
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Florida Weekly’s Open Houses

2O
34 41
Open Houses are Sunday 1-4, %
unless otherwise marked

>$500,000 \ — e

1+ BRENDISI AT MEDITERRA ¢ 29140 =l
Brendisi Way #1201 ¢ $598,000 ¢ John R 1
Wood Properties ¢ Emily K. Bua & Tade ;
Bua-Bell ¢ 239.595.0097

2 « BANYAN WOODS ¢ 5050 Blauvelt
Way #201 ¢ $599,000 ¢ Premier Sotheby’s
International Realty ¢ Pat Duggan ¢
239.216.1980

>$800,000 {

3 « THE DUNES - GRANDE PRESERVE
* 280 Grande Way ¢ From $875,000 ¢
Premier Sotheby’s International Realty ¢
Call 239.594.1700 » Open Monday-Saturday
10am-5pm & Sunday 12-5pm

>$1,000,000

4 « MERCATO - THE STRADA - 9123
Strada Place ¢ From $1,000,000 ¢ Premier
Sotheby’s International Realty ¢ Call
239.594.9400 » Open Monday-Saturday
10am-8pm & Sunday 12-8pm

5 ¢ OLDE NAPLES SEAPORT ¢ 1001 10th
Ave S, #203 ¢ $1,150,000 * John R Wood
Properties * Emily K. Bua & Tade Bua-Bell
* 239.595.0097

6 * BONITA BAY - TAVIRA - 26951
Country Club Drive ¢ From $1,272,000 ¢
Premier Sotheby’s International Realty ¢
Call 239.495.1105 » Open Monday-Saturday
10am-5pm & Sunday 12-5pm

7 ¢« PELICAN BAY - ST. RAPHAEL - 7117
Pelican Bay Boulevard #204 ¢ $1,285,000 ¢
Premier Sotheby’s International Realty ¢

FE6RrR10A WEEKLY

IN THE KNOW. IN THE NOW.

3 Oaks Pk

Bonita
Springs

Bonita Beach Road

Livingston Road

Immokalee Road

LVander ilt Beach

Pine Riflge Road

aei
Jean Tarkenton  239.595.0544 §
8 ¢ TWINEAGLES * 11864 Hedgestone H
Court ¢ $1,725,000 ¢ Premier Sotheby’s -l
International Realty ¢ John D’Amelio ¢ Share
239.961.5996 r

Goodlette

9 ¢ GREY OAKS - ESTUARY ¢ 1220

Golden [Gate Pkwy.
Gordon River Trail ® From $1,795,000 ¢

9
Premier Sotheby’s International Realty ¢ -
Call 239.261.3148 « Open Monday-Saturday A E
9am-5pm & Sunday 12-5pm &) f :g Radid Road

G IS
>$3,000,000 } : 7

= 9
10 e TERAMO AT MEDITERRA - 29080 é L < Davis Blvd .ﬁ%
Teramo Way ¢ $3,975,000 ¢ John R Wood = = 5
Properties * Emily K. Bua & Tade Bua-Bell ( * =
* 239.595.0097 &)
AU

>$4,000,000 :
11 » PELICAN ISLE - AQUA * 13675 ' Rattlesnake Hammock Road

Vanderbilt Drive #210 ¢ $4,450,000
Premier Sotheby’s International Realty
¢ John D’Amelio ¢ 239.961.5996 ¢ Also
Available: #610 $1,950,000

12 e PORT ROYAL ¢ 3060 Green Dolphin
Lane ¢ $4,695,000 ¢ Premier Sotheby’s
International Realty ¢ Beth McNichols ¢
239.821.3304

>$7,000,000

13 e PORT ROYAL ¢ 775 Galleon Drive ¢
$7945,000 * Premier Sotheby’s International
Realty ¢ Rick Marquardt ¢ 239.289.4158

>$9,000,000

14 ¢ PORT ROYAL e 3605 Fort Charles
Drive ¢ $9,750,000 ¢ Premier Sotheby’s
International Realty ¢ Vincent Bandelier ¢
239.450.5976

Collier Blvd




Classic Elegance.
Timeless Appeal.

Experience the very definition of the resort inspired lifestyle.

beyond the extraordinary...

j ==Em)

L i

‘Premier | Sotheby’s

INTERNATIONAL REALTY

PREMIERSOTHEBYSREALTY.COM

181 4TH AVENUE NORTH | NAPLES, FL
Sotheby’s International Realty an dthESth by International Realty logo are registered $6,950,000 USD

ice marks u dwwthprmls\ ite) dp d ntly owned a dp ated. i A ’
& Housie) Opportunlty premiersir.com/id/BORR0O40814/HE




Isn’t life delicious?

THE ACE GROUP

Red

CLASSIC

The Eagle Course at

TwWINEAGLES

Named
“BEST NEW U.S.
PRIVATE COURSE

OF THE YEAR”

GOLF

MAGAZINE

TWINEAGLES

Naples’ finest championship golf community

From the thrill of championship golf tournaments to the quiet beauty of a perfect sunset, this is a place
designed to help you celebrate life. Visit us today and get a taste of it for yourself. Our naturally magnificent
community has stunning new homes priced from the mid $200’s to over $2 million, a sensible membership
plan with no initiation fee, luxurious amenities and lots of friendly folks who savor every moment.

239-352-8000 - TwinEagles.com

SEVERAL MODELS BY THE AREA’S FINEST BUILDERS ARE OPEN DAILY

@
Pulte DIVCO LENNAR [CEESESIE b Ruenberg

7 27 i S
Construction Corp. A reetlr b HOMES Homes
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NAPLES FLORI W EEKLY
ARTS & ENTERTAINM ENT
WEEK OF JUNE 5-11, 2014 A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENE
“With every appraisal, | learn something. It’s all about research. Is there someone who knows more BROUGHT TO YOU BY:
than you (about an object) or can do it better? You turn it over to them, or you consult with them.” JL Premier
— Michael Logan, Michael Logan Appraisals in Punta Gorda Sotheby’s

Michael Logan appraises a vintage memory bank comprised of buttons and knick-knacks.

lake your treasures to
WGCU Public Media
appraisal fair

BY NANCY STETSON

nstetson@floridaweekly.com

It’s a fantasy fueled by episodes of
“Antiques Roadshow”: That knick-knack
you dusted off from Grandma’s attic

is worth thousands. That old painting
that’s languished in the garage for years
is actually by a highly collectible artist.
Or that bauble you bought at a yard sale
on a whim for a couple of bucks is a
priceless, one-of-a-kind object.

We all live for that moment on the
popular PBS show when the unexpect-
ed appraisal is declared and the owner’s
mouth drops open in stunned disbelief
as he or she is suddenly catapulted into
a higher tax bracket.

Almost everyone, it seems, owns
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some item they wonder about. Grand-
pa’s old pistol. Dad’s stamp collection.
An unusual ceramic figurine.

WGCU Public Media knows just how
popular “Antiques Roadshow” is and is
holding its own version of the show as
a fundraiser. For $125, you can bring up
to three items to be verbally appraised
by experts at the station’s first Antiques
Appraisal Fair on Saturday, June 7.

“I know the draw of it,” says Pam
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Marco kids present Neil Simon’s “The Odd Couple’

SPECIAL TO FLORIDA WEEKLY

The youth troupe of the Island The-
ater Company on Marco Island presents
Neil Simon’s “The Odd Couple” at 7:30
p-m. Friday and Saturday, June 13-14,
and at 2:30 p.m. Sunday, June 15, at the
Marco Island Historical Museum.

The classic comedy opens with a
group of men assembling for cards in
the apartment of divorced Oscar Madi-
son. If the mess is any indication, it’s no
wonder that Oscar’s wife left him. Late
to arrive is the fastidious Felix Unger,
recently separated from his wife and
needing a place to live. When the slob
and the clean freak decide to become
roommates, the results are hilarious.

The production stars Luke Sheldon
as Oscar and Cooper Ussery as Felix.
Rounding out the cast are Eddy Ludwig-
sen as Murray, Josiah Hurtley as Speed,
Ryan Sullivan as Vinnie, Joey Golec as
Roy (Friday and Sunday performances),

Dylan Rodgers as Roy (Saturday per-
formance), Abby Martin as Gwendolyn
Pigeon, Jessica Lang as Cecily Pigeon
(Friday and Sunday) and Marley Wil-
son as Cecily Pigeon (Saturday). Gina
Sisbarro directs.

The show is sponsored by Jump Hair
& Nails.

Tickets are $10 for adults, $5 for chil-
dren and can be purchased at the door
or in advance at Centennial Bank on
Marco and in the museum gift shop.
Tickets are also available at www.the-
ateronmarco.com. Doors open 30 min-
utes before each performance.

Island Theater Company will hold a
theater camp for kids in July. For more
information, call Pat Berry at 394-0080. M
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A spring ritual
The JROTC Ball at Golden Gate

High School, and more to-dos
around town. G24-25 »

Transcending time

Time travel adds interesting
twist to a heartwarming
new romance novel. G16 »

Welcome back!

Patric’s reappears in the former
Pee Wee’s Diner, and food critic
Karen Feldman is pleased. G27 »
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The High-Rises at Bonita Bay 495-1105

Estuary at Grey Oaks 261-3148
The Strada at Mercato 594-9400
The Village 261-6161
The Gallery 659-0099
Broad Avenue 434-2424
Vanderbilt 594-9494
The Promenade 948-4000
Fifth Avenue 434-8770
Marco Island 642-2222
Rentals 262-4242
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SANDY DAYS, SALTY NIGHTS
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artis HENDERSON

sandydays@floridaweekly.com

After discovering the joys of the
online matchmaking site How About
We, I told my friend Josh he should
join.

“I don’t know,” he said over dinner.
“I’ve tried online dating before.”

“But this is different,” I said. “Trust
me.”

The next time I saw him, we met at
his apartment. Josh pulled out his lap-
top but still seemed unconvinced.

“This will change your life,” I assured
him.

At my urging, he filled out the ini-
tial profile — a few simple questions
— and uploaded several photos, then
we jumped into the best part of How
About We: weeding through potential
dates.

On this particular site, singles sug-
gest something fun to do, such as,
“How about we go to the park?” or
“How about we meet for cocktails?” and
other singles decide whether they’re
intrigued. The site’s format combines
the quick thumbs-up or thumbs-down
fun of Tinder with the more serious
relationship intentions of places like
eHarmony or OKCupid.

I sat beside Josh on the couch as he
scrolled through the single women. I
flinched each time he passed one over.

How About We with a friend

“Wait a minute,” I said. “She’s pretty.”

“Her?” He paused, considering. “No.”

He continued on. “No, no, no, no,
no.”

“What about her?” I asked.

“Too tall.”

“And her?”

“Too old.”

I thought I might cry. How can any
woman expect to find love when men
are so damn picky?

When Josh finally found someone
who had potential, I felt more per-
plexed than ever.

“That one?” I said.

“Oh, yes,” he nodded emphatically.

“She’s beautiful.”

He went down the list of her appeal-
ing attributes — qualities I could see
and recognize but that I would never
have considered special.

When I left Josh’s apartment that
night, he seemed brighter and more
optimistic. For the first time since his
breakup, he had dating options.

As for me, I felt dismal. I'd peered
into the male brain and it was terrify-
ing.

For a time, the experience left me
sour on the opposite sex.

But then I met a girl friend for
brunch not much later, and we got to

talking about the men we’ve loved.
With her, she admitted, they always
had a certain boyishness, a brashness
and a daredevil charm. I laughed and
shook my head.

“None of that appeals to me,” I said.

“I know,” my friend said with a
sheepish smile. “We all have our
pathologies.”

I thought back to the night in Josh’s
apartment and the women on How
About We that he had selected. I
remembered something I read once
about the trick to creating a good
online dating profile. Instead of striv-
ing to be universally attractive, the
article said, we should focus on being
honest about who we are — quirks and
all. The goal is not to lure in everyone,
just someone who likes our particular
features.

It occurred to me that the session
with Josh was actually liberating. What
a relief to know that different men
find different women appealing, and
how uplifting to realize that we don’t
have to be the most beautiful woman
in the world — just one who is beau-
tiful through her own
uniqueness. H
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— Artis Hender-
son is the author
of “Unremarried
Widow” published by
Simon and Schuster.

WIDow
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COOL NIGHT OUT EVENT

at our Bonita Springs Office
Thursday, June 26, 2014
5:30 p.m.

There will be giveaways, refreshments, prizes and demonstrations!

Attendance is complimentary, but RSVP is required.

Revolutionary Fat Freezing

Medical Director: Andrew T. Jaffe, MD, FAAD

R1vERCHASE DERMATOLOGY
AND COSMETIC SURGERY

North Naples ¢ 1015 Crosspointe Drive
Downtown Naples ® 261 9th Street South

Fort Myers ¢ 7331 Gladiolus Drive
Bonita Springs ® 25987 South Tamiami Trail, Unit 90

Looking for a New Dermatologist?

Welcome...

Jennifer Rice, PA-C

Physician Assistant

AND COSMETIC SURGERY

25987 S. Tamiami Trail, Unit 90
Bonita Springs, Florida 34134

Pediatric and Adult Dermatology

Cosmetic Rejuvenation

Now accepting new patients in Bonita Springs!
Call 239-444-3201 to schedule your appointment.

RIVERCHASE DERMATOLOGY

f
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Bonita Bay
Golf Course

N. Bay Dr.

www.RiverchaseDermatology.com © 239-444-3201




Sterling silver rings from $25.

Mix, match and stack a wide variety of ring designs from PANDORA’ ring
collection to express your unique style. Explore them all at PANDORA.net.

s

PANDORA" sTORE

AT THE MERCATO
9123 Strada Pl #7107 e Naples, FL 34108
239.431.5520 ¢ MON-SAT 10-9 ¢ SUN NOON:-6

PROTOCOL
740 N Collier Blvd #107  Marco Island, Florida 34145
239.259.8660 ¢ MON-SAT 10-9 ¢ SUN NOON-6

s

PANDORA®

UNFORGETTABLE MOMENTS

June 6-30
Purchase any two PANDORA rings and get one free
(of equal or lesser value of least expensive ring).*

*See store for details.

© 2014 Pandora Jewelry, LLC o All rights reserved ¢ PANDORA.NET
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James, WGCU membership and special
events manager. She came to the local
station from Kansas City public televi-
sion, where they’ve held a similar event
for eight years.

“It seemed like a natural fit down
here,” Ms. James
says. “Antiques
Roadshow’ is one
of the most popular
programs on PBS.
Why not borrow on
that popularity?”

The closest the
actual show has
come to Southwest
Florida is Tampa and

Miami. “We’d love to
have the ‘Roadshow’ come here,” Ms.
James says. But in the meantime, WGCU
is holding its own event.

As of press time, 15 certified apprais-
ers had signed up to offer their services.
Most of them are local, with some com-
ing from as far north as Sarasota and
Venice, and one flying in from Chicago.

“Fine art experts, a stamp guy, general
appraisers,” Ms. James lists. “I'm work-
ing on a coin guy now.”

When people purchase tickets, she
asks them what they might bring,
though they won’t be held to it; she
wants to know in order to assure the
proper experts will be there.

So far the list of items includes a
pearl-handled pistol, an Art Nouveau
vase, a music box, a Chinese carved
bone and porcelain box, silver coins, a
stamp collection, a Rand McNally wall
map from 1880, Chinese silk embroi-
dery, a Russian icon, Bolivian pottery, a
three-masted schooner behind glass and
a circa 1700 Italian accordion.

Attendees will receive verbal approxi-
mations of their objects’ value.

“These are not written appraisals,”
Ms. James says. “They’ll give folks an
idea whether they need to pursue some-
thing with an insurance appraiser or
not, to make sure that it’s valued for
insurance replacement value.”

Appraisers will spend approximately
five to 10 minutes on an item.

People can sign up for the morning
session (9 a.m. to noon) or the after-
noon session (1-4 p.m.).

Michael Logan of Michael Logan
Appraisals in Punta Gorda is donat-
ing his expertise for the WGCU fair. A
certified appraiser of personal property,
he teaches the Antiques and Residential
Contents course for the International
Society of Appraisers. The course “cov-
ers everything in and around the home,”
he says. “I'm a generalist. I have to do
everything.”

Mr. Logan has earned the ISAs top
level of accreditation.

He’s been appraising for approximate-
ly a dozen years, and had an antique
shop in Tennessee for 25 years while
also working as a mechanical engineer
at a chemical plant.

His background as an engineer, com-
bined with his love and knowledge of
antiques, seemed the perfect combi-
nation for a career as an appraiser,
which demands meticulous research
and methodical, detailed recording of
information.

“What you learn (through becom-
ing accredited) is how much you don’t
know,” he jokes. “With every appraisal, I
learn something. It’s all about research.
Is there someone who knows more than
you (about an object) or can do it bet-
ter? You turn it over to them, or you
consult with them.”

The biggest or most interesting thing
he found was an original manuscript
of music by Stravinsky, written in the
composer’s hand. It was in the estate
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Michael Logan is one of more than a dozen
appraisers who will valuate objects at the
WGCU Antiques Appraisal Fair.

of a man from North Carolina; a family
member had known Stravinsky, and he
had inscribed the music to her.

Mr. Logan put it in the $50,000 range.

The most expensive thing he’s ever
appraised?

“Two paintings, neither of which I
liked,” he says. “They were contem-
porary Russian. Looked like someone
had just flung paint on
them.”

But that “flung paint” ’
was worth $350,00 "
on one canvas and
$250,000 on the other.

In the appraisal world,
Mr. Logan explains,
there are three values:
insurance replacement
value, market value and
marketable cash values.

“Those are three very
different values,” he says,
describing them as: “I'd
insure it for this, I'd see it
in a show for this market
value, and here’s what you
might get for it.”

Sentimental value of an object, is, of
course, priceless.

Values can, and often do, shift over
time. Hummel figurines, for example,
“have tanked,” Mr. Logan says. “Some of
it’s really worthless. Things that were
worth $150, $250 are maybe $35 now.”

And as for those Beanie Babies that
were the rage back in the 1990s? Pretty
near worthless.

“No way were they going to have
increased value,” he says.

A personalized appraisal

As part of this interview, I bring some
items in for Mr. Logan to appraise, to see
what he would say.

The first is a vintage memory bank
— a small wooden house decorated
with old buttons, beads, toys and knick-
knacks.

“Interesting,” he says. “I haven’t seen
houses, but I've seen jars and vases that
are covered like this. It’s sort of a folk
art type of thing.”

Folk art was very desirable among
collectors for a while, he adds, but now
it doesn’t really fit in with the trend

toward minimalist,
Ikea-type décor.

He thinks the memory bank might be
worth $30 or $40, which was less than
what I had paid for it. But still, it’s a
unique object of art.

Next: a small figurine of a dog.

“It may be porcelain,” he surmises,
noting that the word “Japan” is faintly
engraved on it. “It’s post-war,” he says.
“This was sold in dime stores — Kresk-
es, Woolworths. They did people, ani-
mals, dishes. Everything in miniature,
just like this.” My little dog, he tells me,
is worth about what I paid for it: not
much.

Mr. Logan is intrigued by my small
plastic figure with a red cylindrical hat.
My best guess, by the writing on it, was
that it was possibly a promotional item
for a Japanese airline.

After turning it around in his hands
for a while, Mr. Logan discovers he can
unscrew the bottom. “A salt shaker?” he
wonders.

What I had thought was a mouth on a

minimalist face might actually be a hole
out of which to shake salt.

Mr. Logan doesn’t suggest a price
range, but he does tell me it would be
worth more with the companion pep-
per shaker.

The next item is a yellow Fiestaware
pitcher, something with great sentimen-
tal value as it was a wedding present to
my parents more than 70 years ago.

“This is from the 1930s or ’40s,” he
says. “It used to be a real collectible.
It’s not Depression glass, but there are
people who like it.”

While Fiestaware is still being manu-
factured, today’s colors are different.
“They don’t make the old colors,” he
says. Once worth $65 to $70, my parents’
pitcher today is worth somewhere in

the $35 to $45 range.

The last item I present is a signed

2000 (or Y2K, as the artist referred
to it) Robert Rauschenberg poster for
what was then Edison Community
College. Mr. Rauschenberg, who lived
on Captiva Island, signed the posters
to help raise money for the school’s
art gallery (which was renamed in his
honor in 2004).

Mr. Logan puts my poster’s value in
the $1,250 to $4,000 range. As best as I
recall, I paid $250 to $300 for it — and
I'm glad I did. Mr. Logan advises me to
put it in an acid-free mat, not adhered
to backing, and to keep it away from
sunlight. Non-glare glass would dull the
colors and is not necessary, he adds.

Mr. Logan got into appraising because
he saw a need for it.

“I got into it to help people,” he says.
“I’'d seen families whose parents had
passed away and left them a houseful of
stuff. Then some unscrupulous person
would give them lowball figures (and
buy their things for less than they were
worth.)

“Don’t ever hire an appraiser who'’s
going to buy your (objects),” he says.
“That’s why I got into it. (To help.) I still
look at it that way.” W
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WGCU Antiques
Appraisal Fair

>> When: Saturday, June 7

>> Where: Florida Gulf Coast University

>> Cost: $125 per person donation to WGCU
Public Media

>> Info: (888) 809-9809 or www.wgcu.org/
events
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Opera Naples announces music director

SPECIAL TO FLORIDA WEEKLY

Opera Naples
announces the
appointment  of
Maestro  Ramoén
Tebar as artistic
director, effective
immediately. Mr.
Tebar also serves
as music direc-
tor of the Florida
Grand Opera, artis-
tic director of the
Palm Beach Sym-
phony and music director of the Domini-
can Republic’s biannual Santo Domingo
Festival.

When he was named to his position
with the Florida Grand Opera in 2011,
he became the first Spanish conductor
appointed to an American opera com-
pany.

Mr. Tebar began working as a pianist
and assistant conductor in his hometown
of Valencia in Spain when he was 15 years
old. He went on to become assistant con-
ductor with the Joven Orquesta Nacional
de Espaiia, while at the same time gradu-
ating with honors in piano and chamber
music.

Since his arrival in the U.S. in 2005,
he has been part of the musical staff
of Palm Beach Opera and Cincinnati
Opera, producing more than 40 different
operas, while maintaining a full sched-
ule in Europe, the Caribbean and South
America.

He has served as a guest conductor for
organizations including Italy’s Orchestra
Teatro Regio di Torino and the Spo-
leto Festival Orchestra, Spain’s Festival
de Opera de a Coruna, Germany’s Kolner

Maestro RamonTebar

certgebouw, Russia’s St. Petersburg Sym-
phony and Orchestra de Rouen Haute-
Normandie, to name a few.

He has conducted many internation-
ally renowned artists, including tenor
Ben Heppner, violinist Joshua Bell, sopra-
no Maria Guleghina and cellist Gauti-
er Capucon. In addition, he remains in
collaboration with many of the world’s
most famous vocal artists — among them
Montserrat Caballé, Angela Gheorghiu,
Roberto Alagna and Joseph Calleja, per-
forming with them from Buenos Aires to
Amsterdam, San Juan to Moscow. Orches-
tral conducting occupies a good part of
his annual activities in his native Spain as
well as the Netherlands. He will make his
Vienna State Opera debut in Rossini’s “Il
Barbiere di Siviglia” in winter 2016.

Mr. Tebar currently lives with his fam-
ily in Miami.

“We are thrilled to have Maestro Tebar’s
international experience, guiding and
implementing our upcoming program-
ming,” says Jerry Goldberg, chairman of
the board of directors for Opera Naples.
“As we become more firmly rooted in
this community and grow in stature, it
has become increasingly apparent to
our board that the time has come for us
to draw more extensively upon the great
diversity of talent available worldwide.
We’re confident that this decision will
invigorate our programming with fresh,
innovative and creative performances,
and facilitate bringing internationally
recognized soloists to Naples.”

Opera Naples produces several
works per season in a variety of styles,
including classic grand opera, Ameri-
can opera, contemporary or lesser-
known works and operetta. For more
information, call 963-9050 or visit

HOT DAYS, COOL NIGHTS
AT THE CLAW BAR

Dinner Daily at 5:00 p.m.

Open Sunday for Brunch 10:30 a.m. to 2:00 p.m.

Happy Hour from 4:00 p.m. to 6 p.m.
Live Music in the Tavern

239.591.3837 - 799 WALKERBILT ROAD, NAPLES
Located Off U.S. 41, V4 Mile North of Immokalee Road

BAYHOUSENAPLES.COM

Philharmonie, the Netherlands’ Het Con- www.OperaNaples.org. H

NOW OPEN IN NAPLES!
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BLINDS & DECOR, nc.

SWFL's Most Complete Window Fashion Showroom

Blinds | Shades | Sheers | Plantation Shutters | Draperies | Top Treatments | Wallpaper | Bedding | Decorator Services
7740 Preserve Lane Suite #11, Naples, FL. 34119 | 239-631-2528 | www.athomeblinds.com

Next door to Zookies Sport Pub Immokalee Rd. e email athomeblinds2@gmail.com
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WHAT TO DO, WHERE TO GO

Thursday, June 5 e

B Book Discussion = The Marco
Island Branch Library hosts a discussion
of Robin Cook’s “Cell” at 1 p.m. Free.
Registration required. 210 S. Heathwood
Drive, Marco Island. 394-3272 or www.
collierlibrary.org.

m Library Matinee - Mercato pres-
ents a free concert by the classic rock
band Rockin’ Horse from 6-8 p.m. on the
lawn across from Masa. Lawn chairs and
blankets encouraged. www.mercatoshops.
com.

H Now You’re Cookin’ = Chef Kris-
tina Filippo of The Good Life of Naples
leads a class in dim sum from 6-8 p.m. $60.
514-4663 or www.goodlifenaples.com.

H Ad Libbing - Stage 2 Improv puts on
a family-friendly show starting at 8 p.m.
tonight and every Thursday, Friday and
Saturday through June 21 at the Sugden
Community Theatre. Doors open at 7:30
p-m. 2637990 or www.naplesplayers.org.

H Just for Laughs - Robert Kelly
takes the stage at Off The Hook Comedy
Club on Marco Island tonight through
June 8. 389-6901 or www.offthehookcom-
edyclub.com.

Friday, June 6 =

B Foreign Film = South Regional
Library hosts a screening of the film
“O’Horten” (Norway, 2007) at 2 p.m.
Free. Registration required. 8065 Lely
Cultural Pkwy. 252-7542 or www.collier-
library.org.

B Remembering D-Day - Naples
Community Church holds a D-Day 70th
anniversary commemoration service at
4 p.m. Naples resident and veteran Peter
Thomas will recite his poem “Omaha
Beach.” 849 Seventh Ave. S. 213-1325.

H Preview Reception - The Naples
Art Association holds the preview
reception for the 50th annual Found-
ers Juried Awards Exhibition featuring
works by 24 Florida artists from 5:30-
7:30 p.m. at The von Liebig Art Center.
$10 for NAA members, $15 for others.
262-6517 or www.naplesart.org.

H Tickling the Ilvories - Tick-
ling the Ivories - Larry Moss performs
from 6-9 p.m. tonight and June 7 in the
piano lounge at Capers. 2640 Vanderbilt

Beach Road. 431-7438.

B Piano Music - Concert pianist
Jodie DeSalvo performs at 7 p.m. at the
Centers for the Arts Bonita Springs.
0150 Bonita Beach Road. 495-8989 or
www.artcenterbonita.org.

H Bluegrass Jam - Fred’s Food, Fun
& Spirits host a bluegrass jam with Scott
Ritter from 7-9 p.m. 2700 Immokalee
Road. 431-7928.

m Laugh It Off = Gary Keshner, Stan
Keshner and Robbie G. take the stage at
Old Naples Comedy Club tonight and
June 7. 1100 Sixth Ave. S. $15. 455-2844 or
www.oldnaplescomedyclub.com.

Saturday, June 7 ==

B The Wild Side - Naples Botanical
Garden closes for construction this sum-
mer but offers a series of workshops on
select dates. “Natural Areas: The Wild
Side of the Garden” is set for 9-11 a.m. Free
for Garden members, $5 for others. 643-
7572 or www.naplesgarden.org.

B Magic Carpet - Youngsters ages
3-9 are invited to learn about woodwind
instruments from members of the Naples
Philharmonic at 9:30 a.m. in the Daniels
Pavilion at Artis—Naples. www.artisna-
ples.org.

m D-Day Ceremony - The Naples
Depot Museum hosts a ceremony com-
memorating the 70th anniversary of
D-Day with guest speakers, re-enactors
and military vehicles at 10 a.m. Free. 1051
Fifth Ave. S. 262-6525 or www.colliermu-
seums.com.

B Here’s What’'s Cookin’ - Chef
Kristina Filippo of The Good Life of
Naples leads a class all about healthy and
fast recipes for summer from noon-2 p.m.
$55. 514-4663 or www.goodlifenaples.com.

Hm Dixieland Concert - The Naples
Jazzmasters perform from 1-3 p.m. at The
Norris Center. Sponsored by the Naples
Jazz Society. Free. 254-9674.

B Rock On - Rockin’ on the Bay pres-
ents a Bruce Springsteen tribute band
from 5:30-9 p.m. at Bayfront. Free. 331-7371
or www.rockinonthebay.com.

B Smooth Jazz - The Marc Vee Trio
plays 6:30-9:30 p.m. at The Bay House. 799
Walkerbilt Road. 591-3837.

B Live Tunes - Doc’s Bag O’ Tricks

performs from 6:30-9:30 p.m. at Chrissy’s
Tavern & Bistro. 3340 Tamiami Trail E.
775-0101 or www.chrissystavern.com.

B It Takes Two - Pablo Repun Tango
hosts a beginner’s class from 7-8 p.m.
followed by a “Milogna” (social dance).
Bring your own wine; snacks provided.
$15 per person. 1673 Pine Ridge Road. 738-
4184 or www.pablorepuntango.com.

H Live Tunes = The Wholetones take
the stage starting at 9:30 p.m. at South Street
City Oven & Grill. 1410 Pine Ridge Road. 435-
9333 or www.southstreetnaples.com.

Sunday, June 8§ ==

B Foreign Film - The Renaissance
Academy of FGCU presents a screen-
ing and discussion of “L’Auberge Esp-
agnole” (France, 2002) at 2 p.m. at the
FGCU Naples Center. $5 for academy
members, $6 for others. Registration
encouraged. 434-4737. 1010 Fifth Ave. S.

B Organ Concert - Organists from
throughout Southwest Florida play a
wide range of music on the 3,604-pipe
Casavant organ at Artis—Naples in the
annual Festival of Great Organ Music
beginning at 3 p.m. www.artisnaples.org.

B Free Concert - Marco Presbyte-
rian Church hosts a concert at 6 p.m.
featuring the Praise Team and Youth
Choir of Vineville Methodist Church
in Macon, Ga. Free. 875 West Elkcam
Circle, Marco Island. 394-8186.

Monday, June 9 =

B Ocean Awareness - Rookery
Bay celebrates World Oceans Day from
11 am. to 3 p.m. with half-off admission
paired with a nature film presentation,
up-close interaction with sea creatures
at the touch tank and a naturalist led
presentation about manatees. wWww.
rookerybay.org.

B Jazz Jam - Jebry and friends gath-
er for a jazz jam from 6-9 p.m. at Fred’s
Food, Fun & Spirits. 2700 Immokalee
Road. 431-7928.

m Play Your Cards Right - The
Naples English Pub hosts bingo starting
at 7 p.m. 5047 Tamiami Trail E. 775-3727
or www.thenaplesenglishpub.com.

Tuesday, June 10 ===

B Under the Tuscan Sun - Decanted
Wines celebrates hosts a Tuscan wine tast-
ing with expert Marcello Palazzi from 5-7
p-m. $15 with advance RSVP, $20 at the door.
434-1814 or info@decantedwines.com.

B Shark Night - Naples International
Film Festival kicks off its summer series at
Silverspot Cinema with “Jaws” (PG, 1975) at
7 p.m. $25 person includes choice of house
wine, beer or fountain drink, savory bites
and sweet treats. www.silverspotcinema.
com.

B Tango Tuesdays = Pablo Repun
Tango hosts an intermediate and advanced
Tango from 8-9 p.m. $5 per person. 1673 Pine
Ridge Road. 738-4184 or www.pablorepun-
tango.com.

H Live Blues - Rick Howard and Mud-
bone perform blues tunes from 8-11 p.m. at
Weekend Willie’s. 5310 Shirley St. 597-3333 or
wwwweekendwillies.com.

Wednesday, June 11 ===

B Art & Nature - Shangri La Springs
opens to the public for “Art & Nature” from
10 am. to 4 p.m. Plein air painters will set
up their easels throughout the property.
27750 Old 41, Bonita Springs. 949-0749 or
www.shangrilasprings.com.

B Local Film = The Collier County
Museum hosts filmmaker and Naples resi-
dent K.C. Schulberg for a discussion of
“Wind Across the Everglades,” the 1958
film produced by his father Stuart Schul-
berg and written by his uncle Budd Schul-
berg, starting at 2 p.m. Free. Reservations
required. 3331 Tamiami Trail. E. 252-8738 or
www.colliermuseums.com.

m All About Jazz - Hear “The Com-
plete History of Jazz in 75 Minutes” when
Artis—Naples presents the Naples Phil-
harmonic Jazz Orchestra at 6 and 8:30 p.m.
in the Daniels Pavilion. www.artisnaples.
org. H

— Submit calendar listings and high-res-
olution photos to events@floridaweekly.
com. Email text, jpegs or Word documents
are accepted. No pdfs or photos of fliers.
Deadline for submissions is noon Sunday.
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Let me find the perfect solution for you. 9 9

s » Home Offices’s Garages » Wall Units e Laun'd'ry Areas » Wall Beds

ce All About Closets is all about innovative design, impeccable craftsmanship and flawless service.
Our installations reflect your dreams and your personality, while dramatically enhancing your home.
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ALL ABOUT
CLoseTS. ..«

5606 6th Street West
Lehigh Acres, Fl 33971

Visit our website:
www.allaboutclosets.com

Call for a
FREE

Professional

Design
Consultation!

239.303.5829 ..:-‘l'EL
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FGCU presents ‘Romeo and Juliet’
in a family-friendly adaptation

The theater program of Florida Gulf
Coast University’s Bower School of Music
& the Arts presents Toby Hulse’s fami-
ly-friendly adaptation of Shakespeare’s
“Romeo and Juliet” Thursday through
Sunday, June 12-15. Originally produced in
2013 by the Bristol Old Vic Theatre in the
UK, the 55-minute show provides young
audience members with an introduction
to this classic piece of literature.

The story begins when Emily, a young
contemporary girl, discovers a book
about Romeo and Juliet. As she begins to
read, the characters come out of the book
to enact the story. Emily thinks the tale

will end like all of her well-loved Disney
movies, but she learns that not all stories
have a happy ending.

Sword fighting, dancing and a mix of
Shakespeare’s language with today’s ver-
nacular will excite and enthrall even the
youngest audience member.

Performances are at 2 p.m. each day
and also at 7:30 p.m. Friday and Satur-
day, June 13-14, in the FGCU TheatreLab.
Tickets for $7 can be purchased online at
www.theatrelab.fgcu.edu or at the door
one hour prior to curtain. Email Joanna
Hoch at jhoch@fgcu.edu for information
about group pricing.

PRIME RIB FRIDAYS!
Join Us Every Friday In June

From 11:30 am to 2:30 pm

CELEBRATING

s 5% 00
je’fz’x’fffffﬁffﬁ 1 /?2)7 PERFECTION

FOR BLIND AND VISUALLY IMPAIRED CHILDREN Enjoy Our 8oz, SHULA CUT® Prime Rib
JULY 7* — JULY 31* Eor Only

—

Lighthouse
)
| Collier o

MBHMMUI &mﬁ"@
LIGHTHOUSE OF COLLIER, INC.

The 5th Annual Summer Camp is
scheduled every Monday, Tuesday,
Weadnesday and Thursday starting July 7
through July 31 from 2:00 am to 2:00 pm;
ending with an end of the camp picnic
award ceremony on August 2.The camp
is being held at The Naples Beach Hotel
& Golf Club with field trips, too.

*This lunch special does mot
include side items, boverages,
tax & gratuity. Our regular
lunch menu is available.

Please Call
Your Hostess
To Make A Reservation
239.430.4999
AMERICA'S
STEAK HOUSE Private Dining
239.659.3176

. lmsbosk  Eusibher 30

Located at The Hilten Maples- 511 Tamiami Trail Merth
www.ShulasMaples.com

Please call KAITIE SCHLEHR a1 430-3934 10 sign up and get details

WATERSIDE SHOPS

a secret meant to be shared...

% W %

GRILLS BEST

COMPLIMENTARY
T FOR DAD

WILLIAMS-SONOMA

SHOP FRIDAY, JUNE 6 THROUGH SUNDAY, JUNE 15, PRESENT $500 IN
SAME-DAY RECEIPTS TO THE MANAGEMENT OFFICE AND RECEIVE
YOUR COMPLIMENTARY GIFTS.

AVAILABLE WHILE SUPPLIES LAST. LIMIT ONE PER CUSTOMER.

WATERSIDESHOPS

MANAGEMENT OFFICE HOURS
MONDAY - FRIDAY 8AM - 5PM
SATURDAY 10AM - 5PM
SUNDAYS AND HOLIDAYS 11AM - 5PM
WATERSIDESHOPS.COM
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Guns, health care, tea bags and conversation

nancySTETSON

nstetson@floridaweekly.com

Theatre Conspiracy has never shied
away from controversy.

The company seems to specialize in
taking sacred cows and serving them up
as hamburgers — or steak — or some-
times just tasty food for thought.

Its most recent offering was Rich Orl-
off’s play, “Chatting with the Tea Party,”
offered in four performances as a staged
reading.

Mr. Orloff, a New York City-based
playwright, saw how politically polar-
ized the country has become. He was
curious about the Tea Party and won-
dered, “Who are these people? Why do
they think the way they do?”

He realized that neither he nor his
friends knew any Tea Partiers person-
ally. So between Thanksgiving 2010 and
Election Day 2012, Mr. Orloff traveled
around the country, interviewing the
movement’s local leaders at two dozen
Tea Party meetings and events in vari-
ous states.

He genuinely wanted to learn who
they are and what they believe. “I want-
ed to make them real,” he says.

“Chatting with the Tea Party” is an
edited version of those conversations,
which he recorded. (The “chats” were

edited out of necessity — otherwise, the
play would be more than 63 hours long.)

From the press release, I initially
thought I'd be seeing a one-man show
with Mr. Orloff doing monologues, a la
Anna Deavere Smith. I was surprised
to discover it was a multi-person play.
Theatre Conspiracy presented it with
seven actors.

Jason Parrish of Florida Repertory
Theatre portrayed Mr. Orloff, who is
also the show’s narrator. Christopher
Brent, Stephanie Davis, J. Mitchell Haley,
Katie Pankow, Louise Wigglesworth and
Jim Yarnes portrayed various Tea Party
leaders and unnamed liberals.

Mr. Orloff calls “Chatting with the
Tea Party” a “documentary-style play”
and says nothing the interviewees say
is made up.

We're introduced to a mother who
sees nothing wrong with cutting fund-
ing to her local schools, and a man
who’s growing his own vegetables and
learning how to preserve them so he can
live off the land if he needs to.

To some, the play might feel like
watching the Fox Cable channel for two
hours, interspersed with snippets from
CNN or MSNBC.

The Tea Partiers talk about wanting
to “take back America” and their desire
for limited government, though when
Mr. Orloff asks, no one is willing to give
up Social Security or Medicare.

Ultimately, he calls them idealists,
Utopians who want a much better
America. Though he does not agree
with them, he sees them as patriots who

love their country and are eager to get
involved.

He admires their willingness to take
action, quoting one woman who says,
“You get off the couch.”

Many are conservative Christians, he
notes.

He ends the play with a very Chris-
tian question straight from the Gospels:
Who is my neighbor?

His conclusion seems to be that the
Tea Party people are willing to help
“their own kind,” but are not as chari-
table to strangers, outsiders, or anyone
else deemed “other.”

After the show, he said that in all his
travels he only saw a few people of color
involved in the Tea Party. And he didn’t
meet anyone who openly identified as
gay.

The thing that is heartwarming about
“Chatting with the Tea Party” is that it
shows that people from both sides of
the political spectrum can sit down and
have a conversation.

And though Mr. Orloff tells of a friend
who can now get healthcare even though
he had a pre-existing condition, and also
points out specific instances in which
high-capacity magazine gun law bans
would have helped save lives, he rarely
gets into the nitty-gritty of how laws the
Tea Party supports would affect people.

It’s not just beliefs, but how those
beliefs, turned into law, would affect
society, whether it’s class size in schools
or salaries, safety, access to health care,
non-discrimination or the right to marry.

Mr. Orloff walks a balance in his play,

treating everyone with respect and let-
ting them have their say. (Though some
self-identified Tea Party people seated
near me muttered throughout the play
and during the talkback, and felt that the
playwright had “a liberal bias.”)

But he’s not afraid to skewer his lib-
eral friends.

The talkback with the cast and the
playwright was lively, but also respect-
ful. Audience members included both
liberals and people from the local Tea
Party.

One complained that the mainstream
media presents Tea Party people as
“loonies and rednecks.” Another said
he was upset with being labeled a racist
when he wasn’t.

“Chatting with the Tea Party” has its
moments of humor. But it also contains
a lot of jargon and catch phrases, which
tends to make people generic represen-
tatives of their political beliefs, rather
than individuals. But then again, Mr.
Orloff was being faithful in presenting
everyone’s exact words.

I would’ve liked to see more of the
people behind the catch phrases.

The play is not exactly an evening
of entertainment, but it is successful
in that it opens the door to discussion
afterward. I don’t know if it will change
anyone’s mind.

I suspect liberals might feel it’s too
easy on the Tea Party, and that those
within the Tea Party, like some who
were sitting near me in the audience,
will feel it’s too liberal. W
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Must be redeemed at ticket office. Excludes $5 port tax.

All AM Cruises with this ad.

Southwest Florida’s

ONLY
CASINO

where you can play

DIGE AND
ROULETTE!

[239] 763-PLAY

. B 450 Harbor Ct. Fort Myers Beach, FL 33931

*Free Cruise (excluding the $5 port tax) May not be used in combination with any other
Big M offers or coupons. Must be 21 to cruise with us. Expires 6/30/2014
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SILVER EAGLE GALLERY

Native American & Contemporary Sterling Silver Jewelry
Crystals, Gems & Minerals

Southwest Florid@
largest selection'@
Native American
Turquoise Jewelry

850 5th Ave S, Naples, FL  www.silvereaglegallery.com 239.403.3033

20 Minutes a Week—Always in Shape!

One-On-One-Always. Medically Approved.

Personal & Private Training * Very Effective ¢ All Ages

Call Today to schedule your FREE starter session!
2 LOCATIONS: North Naples: 431-7143 * Downtown Naples: 659-1033

CONCEPT 10

C) Juples
10°

the future of exercise

To find out more info visit us at www.naples.concept1010.com
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PUZZLE ANSWERS
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7lalslalgl1l5]3]|2 AS ALWAYS, THE PRIVILEGE OF CHOICE IS YOURS.

VISTA COMPLIMENTARY
3|2(9|6)|3|7]4|8]|1 DATE DAYS FROM/TO FARES FROM UPGRADE TO
g8|13(1|4|5(2]6|9|7 SILVER SPIRIT 2-CATEGORY SUITE UPGRADE - VALUE UP TO $700

August 4 7 Athens - Venice $3,550 Veranda 2
October 8 9 Istanbul - Athens $4,350 Veranda 2
SILVER WIND 2-CATEGORY SUITE UPGRADE - VALUE UP TO $1,400
September 28 7 Rome - Monte Carlo $3,450 Midship Veranda
Q I | [ \ N October 5 7 Monte Carlo - Barcelona $3,250 Midship Veranda
I »l
\)) T\ / O \ )
/){ 7 / C\ 7" e © r7 / September 26 7 Monte Carlo - Rome $3,550 Midship Veranda
November 12 10 Rome - Funchal $3,550 Midship Veranda
SILVER SHADOW 2-CATEGORY SUITE UPGRADE - VALUE UP TO $1,500
August 28 7 Seward* - Vancouver $3,750 Veranda 1
September 13 n Vancouver - San Francisco $3,250 Veranda 1

10% OFF

*Complimentary train from Seward to Anchorage

. - ONE ITEM |
e i BﬂUTmUEm ADDITIONAL DEPARTURES AND ITINERARIES AVAILABLE.
~ Absolu W CALL TODAY!
THIS AD
~ the whole fa

Expires *Offer applies to new, individual bookings cruise only, per guest, based on double occupancy. Applies to selected sailings and categories booked April 22 —

6/30/14 June 30, 2014. Guests receive their choice of a two-category upgrade, $500 per person credit towards the purchase of the Silver Sky® Air Program or a
v = $500 per person shipboard credit. Subject to change and availability. Restrictions apply. Ships’ registry: Bahamas
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E L3
| www.preferrednaples.com TRAVE ‘:‘
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SunTrust Building at Pelican Bay
(West off Tamiami Trail, 1 block south of Immokalee Road) ; 801 Laurel Oak Drive. Suite 300 SIGMNATURE
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BROADWAY PALM
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furnishings at very wFFomVaW@ prices.

Since 1991

This musical comedy pokes fun at the curiosities and inevitability of middle
age. Regardless of age or gender, everyone will enjoy a comic look at the trials
and tribulations of the middle years. The hilarious songs cover reading glasses,

going bald, acid reflux, mood swings, double chins and hot flashes! 35 - 58

, &
' 9529.95 %Sy B
INCLUDES BOTTLE OF HOUSE WINE ## W7 0w Juneo-Augustis =~

Choose From Noodles Original 24 Year hes: & i ;- many colors. His brothers become so jealous that they
' 7 sell him into slavery in Egypt. Because of his great gift

: - M . for interpreting dreams, he rises from the status of
* Noodles Original Famous Stea Ma." R » lowly house slave to become the Pharaoh’s advisor.
. : ° Chicken Cll'ld BI‘OC‘CO“' TN 13, With a crash of drums and a ﬂg.sh n_flighl we bring
i . 2 . NiAr , e o : 3 - you a fun-filled story all ages will enjoy! $35 - §58
¢ Uniquely Inspired N’awlins Pasta Bayou 3

J »“ * Homemade Spaghetti & Meatball % & Vil IN THE OFF BROADWAY PALM
__ ¢ Italian Sausage Onion Peppers N July 10 - August 9

¢ Homemade Fettuccine Chicken Carbonara

French bachelor Bernard keeps his three flight

Not valid with any other offers or discounts. Must present ad. attendant fiancées “one up, one down and one
— pending” until an unexpected schedule change
brings all three beautiful women to Paris, and to

LIVE ENTERTAINMENT Bernard’s apartment, at the same time! $29 - $49
THURSDAY 6-9 IN OUR LOUNGE JOIN US SATURDAY EVENINGS FOR OUR NEW, UPSCALE DINNER THEATRE EXPERIENCE

#dBROADWAYPALM

1585 Pine Ridge Road, #5, Naples, FL 34109

fIE

Southwest Florida's Premier Dinner Theatre
239-592-0050 * www.noodlescafe.com 1380 Colonial Boulevard, Fort Myers = 239-278-4422  www.BroadwayPalm.com
Hours: Lunch Mon-Sat 11-4 ¢ Dinner Sun-Thurs 4-10 ¢ Fri & Sat 4-11
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GEMINI (May 21 to June 20) Creat-
ing a new look for your surroundings is
fun. Expect to hear mostly positive com-
ments on your efforts, as well as some
well-intended suggestions you might
want to note.

CANCER (June 21 to July 22) Maybe
you’d rather do anything else than what
you're “stuck with” right now. But if you
stop complaining, you might see how
this could lead to something with real
potential.

LEO (July 23 to August 22) Even a
proud Leo ultimately recovers from hurt
feelings. However, a damaged relation-
ship might never heal unless you're will-
ing to spend more time and effort trying
to work things out.

VIRGO (August 23 to September
22) There are lots of changes on the
horizon, so be prepared to make some
adjustments in your usually fine-tuned
life. One change might even impact a
personal decision you’ve been putting
off.

LIBRA (September 23 to October
22) Being the dependable person you
are could work in your favor for a proj-
ect that requires both skill and account-
ability. But check this out carefully.
There could be a hidden downside.

SCORPIO (October 23 to November
21) A temperamental outburst about a
mishandled project causes some fallout.
Be sure to couple an apology with an
explanation. A new opportunity beck-
ons by week’s end.

SAGITTARIUS (November 22 to
December 21) Changing horses mid-

stream is usually unwise but sometimes
necessary. Examine your options care-
fully before making a decision. A trusted
colleague offers good advice.

CAPRICORN (December 22 to Jan-
uary 19) While much of your time is
involved with business matters, fun-
time opportunities open up by week’s
end. Enjoy yourself, but be careful that
you don’t overspend.

AQUARIUS (January 20 to Febru-
ary 18) A “revelation” opens your eyes
to what is really going on in the work-
place. What you learn could make a dif-
ference in your career path. Continue to
be alert for more news.

PISCES (February 19 to March 20)
Not wanting to make waves might be the
safest way to deal with a difficult situ-
ation. But no substantive changes can
be made unless you share your assess-
ments with others.

ARIES (March 21 to April 19) Things
that usually come easily and quickly
for the Aries Lamb might need more of
your time and attention during the next
several days. Try to be patient as you
work things out.

TAURUS (April 20 to May 20) A
changing situation can create some
complications. But if you apply that sen-
sible Bovine mind to what seems to be a
hopeless tangle of confusion, you’ll soon
sort things out.

BORN THIS WEEK: You have a way
of talking to people that makes them
want to listen. You could find a success-
ful career in politics. B

By Linda Thistle

9 7 6
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Puzzle Difficulty this week:

4 *

Place a number in the empty
boxes in such a way that each

row across, each column down
and each small 9-box square

1 contains all of the numbers
from one to nine.

% Moderate % Challenging

% % % Expert
<« SEE ANSWERS, C9
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LATEST FILMS

‘Maleficent’

"4

danHUDAK

www.hudakonhollywood.com

Is it worth $10? No

“Let us tell an old story anew,” begins
Disney’s “Maleficent,” a cartoonish retell-
ing of “Sleeping Beauty” from the titu-
lar horned villainess’ perspective. There’s
plenty of flash and style, but little sub-
stance that sticks.

The film plays like a Disney park attrac-
tion that wows you with visuals yet treats
the story like an afterthought. The dif-
ference is that park attractions/rides last
all of two minutes, while “Maleficent” is
97 minutes of Angelina Jolie looking for
something to do.

Ms. Jolie’s Maleficent starts as an inno-
cent fairy (played as a girl by Isobelle
Molloy) in charge of protecting her land.
The neighboring humans don’t dare enter
her territory in fear of the creatures that
lurk within the moors. Sometimes, how-
ever, children are too naive to know better,
which is the case when farm boy Stefan
(Michael Higgins) is caught stealing. The
human fascinates Maleficent and the two
become friends.

As the years pass, Maleficent and Stefan
grow closer and fall in love, but they’re sep-
arated as their kingdoms go to war. Then
when Stefan (Sharlto Copley) betrays her,
Maleficent is so spurned that she curses
his newborn daughter Aurora to prick her
finger on a spinning wheel by her 16th
birthday, at which point Aurora will fall
into a permanent sleep. Only true love’s
kiss can wake her — if true love exists.

Direct Robert Stromberg is making his
feature film debut here, and his inexpe-
rience shows. He holds things together
decently enough leading up to the curse,
but there’s a narrative lull in Linda Wool-
verton’s (“The Lion King”) script as the
years slowly drudge along leading to Auro-
ra’s (Elle Fanning) climactic 16th birthday.
This middle segment — which is a little
more than a half-hour but feels longer —
is pure dead weight, and with a third act
full of head-scratching decisions, the film
never recovers.

Story shortcomings would be forgiven
with stronger visuals, but there, too, the
director falls short. The visual effects,
including the creatures, flying, magic and
three pixie fairies (Leslie Manville, Imelda
Staunton and Juno Temple) all look like
they belong on a Saturday morning car-
toon. Worse, the 3D is too dark, and in

~ MALEFICENT

B ITiN MR T M ATY G0

some scenes you notice the demarcation
between the live action set and visual
effects added in post-production (the
opening scene in which we see Maleficent
from behind as she stares into the woods is
a glaring example).

With the story a failure and the visuals
underwhelming, we're left with Ms. Jolie’s
performance, which is a trip. To say she
chews scenery would not be accurate; it’s
more like she swallows it whole. Note the
glare with her eyes, the menace of her
voice, the pure delight she exudes as her
character breaks bad. Her defined cheek-
bones with white makeup and bright red
lipstick, and how it contrasts with her
intimidating black, horned costume, fur-
ther accentuate Maleficent’s true menace.

Maleficent is the epitome of a woman
scorned, yet Ms. Jolie maintains her
humanity with reluctant half-smiles and
occasional good deeds. She’s not even
that mean to her assistant Diaval (Sam
Riley) when he offers unwelcome advice.
Although the character is an evil fairy, she
never loses her capacity for good.

You can’t blame Disney for wanting to
put a new twist on a classic fairy tale, espe-
cially in an effort to show a new side to its
most notoriously evil villain. “Maleficent”
simply does not succeed at doing it. M

== in the know ¢

1) One of Angelina Jolie’s daughters with
Brad Pitt, Vivienne, plays young Aurora in
a scene in the woods in which Maleficent
tells her to “go away.” 2) True story: | once
encountered Maleficent at Disney World.
She scoffed, “Oooh, tourists!” to my wife
and me, and | ran away scared.

Visit the Rib City in
Your Neighborhood Today!
Find a Location & View
Our Menv at www.ribcity.com

OUR GUARANTEE

"IF YOU HAVE TO PICK UP
A KNIFE TO EAT OUR
BABY BACK RIBS, WE WILL
PICK UP YOUR MEAL!"

Rib Ci

Real BBQ & Great Ribs

T

J\&fﬁ/ﬁg ‘?//megs

Offering Daily Public Cruises
Seabreeze Lunch, Dinner,

Hors doeuvres,
Afternoon and
Sunset Sightseeing

Wednesday Dinners

Saturday Sightseeing
(12:30 & 3:00)

Sunday Hors doeuvres

Based on availability. Valid on adult tickets.
No other coupons or discounts apply.

Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com
550 Port-O-Call Way, Naples, FL 34102

THE NAPLES PLAYERSWPRESENT

i

ow in its second year, Naples-based

improvisational theatre group, Stage 2 Improv,
is at it again creating scenes, songs and games
driven by suggestions from the audience. You may
even be able to participate! Created on the spot,
each show is uniquely hilarious unto itself.

June5 - Junel

Performances:
Thursday - Saturday 8:00p.m.

Tickets: Adults—$20
Students 21

@\.\a\lles. l‘/?%

InTobye Studio at
Sugden Community Theatre
Gift Certificates Available

.
Tickets: 239-263=/990 or
www.naplesplayerstorg

11 times awarded
“Best Live Theatre”

MTERET

Naples Players at Sugdémtommunity Theatre
701 5th Ave. South, NaplesiF 34 02
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FILM CAPSULES

G

Give Him the

= gen da ry Shula’s “X-Men: Days of Future Past’

E X PE‘ rrence T (Patrick Stewart, Hugh Jackman, Ian
McKellen) Wolverine (Mr. Jackman) is
sent to the past to stop Mystique (Jennifer
Lawrence) from killing a scientist (Peter
Dinklage). Strong story and visuals, but
the 3D is unnecessary, and the finale has
implications that don’t suit the franchise
well. Rated PG-13.

‘Blended’

FATHER'S DAY
SPECIAL MENU

SALAD

LAD
uLA’s HOUSE SA
R%:aine, Baby Greens, Seasona

Father's Day Hours:
12 Moon to 10:00 pm
Reservations Required

;!EEU'HF Dinner Menu Also Served

V2

(Adam Sandler, Drew Barrymore, Kevin

; ssi CELEBRATING -
\,feggtable.'a and Choice of Dressing y Nealon) Single parents Jim (Mr. Sandler)
I and Lauren (Ms. Barrymore) have a disas-
Eﬂ':ﬁE’E CUT ® Years Of .-1'“ ‘ trous blind date and then unexpectedly
UL A PERFECTION i .: s bump into one another with their kids in
22 OZ. SH T il L tow while travelling in Africa. Some jokes

CowsoY RIBEYE

fall flat, but it remains adorable to see Mr.

with Tobacco Onions Serve F Sandler and Ms. Barrymore together, and
Upon Red Onion Jam the film has a nice message. Rated PG-13.
DESSERT A ‘The Love Punch’
AMERICA'S (Emma Thompson, Pierce Brosnan
ATE L pson, :
CHDCDL S1eak House Timothy Spall) Divorced couple Richard
SEVEN LA\"ER CAKE (Mr. Brosnan) and Kate (Ms. Thompson)
ith Ragp'ﬂﬁrw Coulis travel to Paris to steal a diamond from the
wi man who took advantage of Richard in a
$ a5 Located at The Hilton Naples bad business deal. Mr. Brosnan and Ms.
=111 Tamiami Trail North Thompson are great together. It’s funny,
o . P"'"’".l Retarvations 230.430.4909 and the story’s a trip. Rated PG-13.
e + tax & gratuity ‘Godzilla’

Private Dining 239.659.5176

www.donsula.com

(Bryan Cranston, Aaron Taylor-John-
son, Elizabeth Olsen) Godzilla becomes
the saving grace for mankind when two
giant monsters start destroying the world.
The story is predictable and the effects
are mediocre, but the biggest sin is this:

#shulasnaples

EEST OF

ELFINESE

o [l : There’s not that much Godzilla in it.

Rated PG-13.

Tacahack =T

‘Million Dollar Arm’

(Jon Hamm, Lake Bell, Suraj Sharma)
A down-on-his-luck sports agent (Mr.
Hamm) believes the next big baseball star
could be playing cricket in India, so he
creates a game show to find undiscovered
talent. Right up there with “The Rookie,”
“Miracle” and “Remember the Titans,”
this is a solid sports drama with a good
heart and strong message. Rated PG.

‘Chef'

(Jon Favreau, Sofia Vergara, Scarlett
Johansson) After being fired by his jerk
boss (Dustin Hoffman) and pissing off a
famous food critic (Oliver Platt), a talent-
ed chef (Mr. Favreau) opens a food truck
in Miami and drives across the southern
U.S. with his son (Emjay Anthony) and
sous chef (John Leguizamo). Funny when
it needs to be and poignant throughout,
this film showcases Mr. Favreau’s (“Iron
Man”) skills as a writer/director/produc-
er/actor in all the right ways. Rated R.

‘Neighbors’
(Seth Rogen,
Zac Efron, Rose
Byrne) New par-
ents Mac (Mr.
Rogen) and Kelly
(Ms. Byrne)
fight with the
frat house (led
by Mr. Efron)
that moves in
next door. The
laughs are con-
sistent, creative
and hilarious.
Rated R. W

Is Your FiTnEss Giving You ALL THiIs?

S Want results like these? Learn more and request our
Transformation Stories at: lronTribeFithess.com

Naples
6291 Naples Bivd

239-513-9005

Next Intro 101 Class
Starts June 16, 2014

N\

T '
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THIS WEEK ON WGCU-TV

B THURSDAY, JUNE 5,

10 P.M.

Healing ADD

Dr. Daniel Amen and Tana
Amen, R.N., discuss the
myths, misconceptions and
hallmark symptoms of atten-
tion deficit disorder.

H FRIDAY, JUNE 6,

11 P.M.

My Music: Classic Party

Songs

Chubby Checker hosts
this first-ever “My Music”
special on the golden era of rock ‘n’ roll
dance music. From the Eisenhower era
explosion of Bill Haley and Jerry Lee
Lewis to the 1960s cultural phenom-
enon of “The Twist” to the youthful
frat-rock sounds of the Kinks, this show
celebrates classic party music.

H SATURDAY, JUNE 7, 8:30 P.M.

John Sebastian Presents: Folk

Rewind

Presented by the lead singer of The
Lovin’ Spoonful with a treasure trove
of historical footage that has not been
seen in more than four decades, plus
performances by artists who are still
appearing in concert today.

H SUNDAY, JUNE 8, 8:30 P.M.

My Music: Moments to

Remember

A dozen musical artists join TV hosts
Nick Clooney, Peter Marshall and Wink
Martindale in a celebration of songs
from the late *50s and early ’60s.

H MONDAY, JUNE 9, 8 P.M.

Mario Frangoulis: Live with The

Boston Pops

Greek tenor Mario Frangoulis performs
with conductor Keith Lockhart and The
Boston Pops. Hayley Westenra, Alkistis
Protopsalti, George Perris and Stephan
Moccio also perform.

H TUESDAY, JUNE 10, 8 P.M.

Classical Rewind: My Music

Experience the beauty, romance and
dramatic power of musical masterpieces
in this visual and auditory joyride through
the world of classical hits with host Mar-
tin Goldsmith.

B WEDNESDAY, JUNE 11, 10:30 P.M.

Joe Bonamassa Tour De Force:

Live in London

See blues/rock guitar great Joe
Bonamassa in concert footage from some
of the most famous London venues:
Royal Albert Hall, Hammersmith Apol-
lo, Shepherd’s Bush Empire and The
Borderline. B

LUXURY MOVIEGOING MADE AFFORDABLE

)
‘ PAVILION

— NOW OPEN IN NAPLES —

PARAGON

RECLINE e DINE ¢ UNWIND

ELECTRIC RECLINING LEATHER SEATS WITH FOOTRESTS
BEER & WINE e EXPANDED FOOD MENU
CHRISTIE ALL-DIGITAL PROJECTION AND redLDb))3D

RESERVE YOUR SEATS ONLINE AT
PARAGONTHEATERS.COM

THZ 833 VANDERBILT BEACH RD, NAPLES © 239.596.0008

PARAGONTHEATERS.COM f E® W

Bar & Lounge

PENA Plastic Surgery
rece 7990
S
MANUEL M. PENA wmp.

Board Certified Plastic Surgeon

FRACTIONAL RESURFACING'S

NEW TWIST!

FRACTORA skin treatment is a no down-time
fractional rejuvenation and resurfacing
treatment that reduces wrinkles to slow

the effects of aging and restores skin
to its youthful appearance.

FRACTORA"

by InMade

Free consultation offered. Call to learn more.

239-348-7362  dr-pena.com
Located at Exit 107, off I-75

6370 Pine Ridge Road, Suite 101
Naples, Florida 34119

FRACTORA
lets you look and
feel younger!

Dr. G. Lask

BEFORE

Dr. T Loeb



the

ENGINEER

the
LAWYER

ALEXANDRA JAMAR

SCHOLARSHIP:

John M. & Mary A. RESIDENCE:

Shanley Memorial Fort Myers, FL

Scholarship Fund SCHOLARSHIP:
RESIDENCE: fudge Isaac
Cape Coral, FL An c%erson

Scholarship

NOTED FOR: NOTED FOR:

Accepted into First Generation
Honors Program College Student
FUTURE GOAL: at UF i L
Engineer
Lawyer
HIGH SCHOOL: HIGH SCHOOL:
High School COLLEGE: High School Florida Gulf

University of Florida Coast University

FOR A LIST OF OUR 2014 RECIPIENTS, VISIT WV




the
DIPLOMAT

JOSE

SCHOLARSHIP:
Carl E. Brooks
Scholarship
RESIDENCE:
Naples, FL
\ \ -
FUTURE GOAL:

U.S. Ambassador

NOTED FOR:
Wants to be the
first Hispanic
U.S. Ambassador
to China

HIGH SCHOOL:

Community School

of Naples COLLEGE:
Emory University

Our 2014 Scholarship Recipients

HELP STUDENTS

LIKE THESE
ACHIEVE THEIR
HOPES AND
DREAMS

On these pages we have featured 3 of the more
than 80 outstanding students and future leaders
in the SWFL region who were recently awarded
scholarships to help them on their next big step
in education, and in life.

If you would like to help others like them, please
consider establishing a Scholarship Fund with us.

It’s so easy to make a difference. Just give us a call.

By the Numbers:

« 950 applications filed

« 61 reviewers reading scholarship applications

o 84 scholarships awarded through
competitive process

« $321,200 awarded through application process

« An additional $190,310 awarded through
outside committees and designated funds

« $511,510 in total awarded during 2014
scholarship season

AP,
\/

R

SOUTHWEST FLORIDA

COMMUNITY
FOUNDATION

239-274-5900

VW.FLORIDACOMMUNITY.COM/2014SCHOLARS
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for the | modern woman

¢ PROMENADE %

— at Bonita Bay —

26811 South Bay Drive
Bonita Springs, FL 34134
239.949.1210

CLINICAL
COMPOUND

pharmacy

Bio-identical Hormone Replacement Therapy
Topical Pain Management — Dermatological

Wound Care — Podiatry — Pediatrics

Clinical Compound Pharmacy can work with your physician
to customize medications specifically for you. Options
include: medications free of dyes, gluten, soy, lactose,
sugars, alcohols, preservatives, etc. and/or commercially
unavailable medications.

Call us today for more information!

2612 Tamiami Trail, Naples, Florida 34103

Phone 239.331.3441 — Fax 239.331.3445

TFP 888.616.4472 — TFF 888.616.4471
clinicalcompound.com — clinicalcompound@gmail.com

Chad L. Stoneburner
Pharm D and Owner

MOST MAJOR INSURANCES ACCEPTED! - FREE SHIPPING!
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FLORIDA WRITERS

A grand passion transcends
time, but is rooted in place

¢

philJASON

pkjason@comcast.net

M “The Widow’s Walk” by Robert
Barclay. William Morrow. 320 pages.
Trade paperback. $14.95.

Since retir-
ing from a career
in business and
industry-related
consulting, the
man with the pen
name Robert Bar-
clay has developed
a remarkable sec-
ond career as a BARCLAY
romance novelist. The latest title from
this Coral Springs resident follows the
successes of “If Wishes Were Horses”
and “More Than Words Can Say.” Ante-
bellum culture, architecture, time trav-
el and other paranormal occurrences
combine to make “The Widow’s Walk”
intriguing and heartwarming.

When young Massachusetts architect
Garrett Richmond decides to purchase
and restore the 1830ish home called
Seaside, he knows that the task will be
enormous, given the sorry condition of
the house due to neglect and vandal-
ism. However, it has been a dream of
Garrett’s to meet such a challenge and

reside in such a splendid Antebellum
home. In spite of the contrary advice of
family and friends, he embarks on the
journey.

What he discovers is that Seaside is
haunted — but only for him. The cry
of a woman’s voice, unheard by others,
reveals the suffering of Seaside’s 150-
year resident, a beautiful young widow
named Constance Elizabeth Canfield.
Like a ghost, she is caught between two
worlds: the world of 1840 New Bedford
and the ongoing present.

Constance has witnessed all the
tenants of Seaside since her husband
Adam’s ill-fated voyage on his whaling
ship, but she has had no presence to
them — until Garrett. She has lived a
solitary half-life for 17 decades. For Gar-
rett, at first skeptical of a hoax of some
kind, she proves to be very real — and
overwhelmingly attractive.

Slowly, hesitantly, their passion grows
and with it their sense of a shared des-
tiny. Whenever they touch, it’s as if a
cosmic energy bolt flows through them.
They struggle to find out how to under-
stand their unfathomable relationship,
eventually turning to a woman learned
in the ways of psychic and otherworldly
phenomenon, Dr. Brooke Wentworth.
She assures them that all of their diffi-
culties have been a test of love and that
there is an action they can take, though
great risk is involved, that can possibly
free Constance. However, there is a
chance that Garrett will forfeit his free-

GIVE YOUR DAD A

HIGH FIVE!

Buy five rides,
get five free.
LET DAD RIDE!

Expires 3 months after purchase.

FATHER’S

DAY

SPECIAL

Sign-Up for Classes
and Reserve Your
Bike Online Now

K

NOW WITH ANY PURCHASE OF $1,.500 OR MORE
JASON AND TODD WILL TREAT YOU TO A FOUR COURSE
DINNER FOR TWO INCLUDING A BOTTLE OF WINE.

This olfer good Thry Seplember 30, 2014, Discount cannol be combined with

DIAMOND DISTRICT
239.947.3434

DIAMONDDISTRICTUSA.COM

CoconNuT POINT
OPEN 7 DAYS

oy other promofionol offer itha nﬂhpmmpl.l'dw corfificales.
Mwhnﬂuﬂm*ﬂwmmm i i

TIME TRIAL

CYCLE
RESULTS-DRIVEN INDOOR CYCLING
TIMETRIALCYCLE.COM
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dom, if not his life, and end up in Con-
stance’s lonely, shadowy netherworld
situation.

The author ties present to past and
both to a malleable sense of identity and
corporality by creating scenes in which
Constance briefly returns to the life that
was severed so many decades ago. What
she encounters “back then” gives clues
to the future, but she returns disturbed
and frightened. Such “flashback” expe-
riences happen several times.

Matters become even more compli-
cated when Garrett is taken back to the
time of Adam’s final voyage. Of course,
for him, it’s not really undergoing a
flashback, as he is not returning to 1840s
New Bedford — or is he?

Hasn’t his obsession with restoring
Seaside, including its signature widow’s

walk, been his way of living in the

past?

Mr. Barclay employs effective
strategies and skills to invite his
readers into his preposterous prem-
ise. One, as mentioned before, is hav-
ing us vicariously experience Gar-
rett’s gradual transition from doubter
to believer. He is a man of scientific
bent as well as esthetic sensibility.
As Constance breaks down his resis-
tance to the strangeness — the seem-
ing impossibility — of her story, our

resistance is swept away as well.

In addition, because it is so clear
that these two are soul mates, we can’t
help but want them to come together
in every possible way.

Mr. Barclay’s skills at description
put us firmly in a place that we can
accept as real. Once we believe in the
reality of Seaside and its environs,
once we find Garrett a credible figure,

we are ready to allow the willing sus-
pension of disbelief that enjoyment of
such a novel requires.

Effective minor characters — Gar-
rett’s parents, his business partner and
his renovation contractor — keep us
anchored to the reality that is chal-
lenged by the “what-ifs” of “The Wid-
ow’s Walk.”

The novel itself is supplemented by
several “post script” features: a brief
author biography, “The Story Behind
the Book,” “Reading Group Discussion
Questions” and brief synopses of Mr.
Barclay’s two other novels. ®

— Phil Jason, Ph.D. United States
Naval Academy professor emeritus of
English, is a poet, critic and freelance
writer with 20 books to his credit,
including several studies of war litera-
ture and a creative writing text.

SILVERSFE .

The NEW

LUNCH

A MOVIE
SPECIAL

Lunch, Movie, Popcorn
and Fountain Beverage

' J\&éé/eg (?/fmcﬂgg

Offering Daily Public Cruises
Seabreeze Lunch, Dinner, Hors doeuvres
Afternoon and Sunset Sightseeing

$1975

plus your choice of soup of

June 10 the day, side salad or fries

50’s, 60’s 70’s with
Joe Marino

Matinées Only (showtimes prior to 3 p.m.)
Lunch served same-day between
1Ta.m. and 3 p.m. daily

i June 17

" Live Tropical Steel Pan

with ] Robert
SILVERSPOT.NET
June 24 Reserve table before or after film
- . under Restaurant tab
Songs of Billy Joel with i

*Prices subject to change

Billy Jollie

-
X e
NaplesePrincess
Call (239) 649-2275 for Reservations

‘;.,, i B www.NaplesPrincessCruises.com
o—_" 550 Port-O-Call Way, Naples, FL 34102

75& %pg{ o G/tzbm’{mcg J\@A/ﬁs Kmm the %ﬂter

1.888.35.FILMS | US 41 Mercato North Naples R[N A 113 ]




B;ECBG MAX AZRIA - CA_IFOLINA HERRERA -

JOHN - TORY BURC

DESIGNER@DIVAS

RESALEBOUTIQUE

20% OFF

with this ad. Expires 6-12-14
excludes sale items

now buying And selling
All fashion TRendy clothing

DESIGNERS
ANTHROPOLOGIE | BCBG | BURBERRY
CACHE | CHANEL | COACH | FENDI
FREE PEOPLE | GUCCI | JIMMY CHOO
JUICY COUTURE | KATE SPADE
LILY PULITZER | LOUIS VUITTON
MICHAEL KORS | TIFFANY & CO.
TORY BURCH | VERA BRADLEY
WHITE HOUSE BLACK MARKET

New Irems Below Wholesale Prices!

239.4%1.6341

NaplesDesiGnerDivas.com

The Shoppes At Vanderbilr
Suite 176
2%9% Vanderbilr Beach Road, Naples

No Apprt. NECESSARy
M-F 10-6 © Sar 9:30-7:30 ® Sun 11-4

Huge Selection
of Furniture!

VYNIT04YD - VIY 9909
0OH EIJ.IHN\ 4 AN
‘\II\I'III?\IQVI q -Ell‘ Gorgeous 'HEISF}]
' l

\ Gmrvns’ 371

- VI4ZV | (VIN 9909

_«rff - HOHNf| AHOL - N

HV:\)ILE\

Resale - Cash on the Spor - We Buy & Consign Items
in Mint Condirion 12-18 Months Young

' VHHHH H VNITO!:I\'/D VIHZV X\'/I/\I V494

W1

THE WOODRUFF INSTITUTE

DERMATOLOGY + FACIAL PLASTIC SURGERY

Ache
Actinic Keratosis
3 Aging Skin
‘Q‘ Alopecia Areata
Birthmarks
Botox/Dysport
Droopy Eyelids
Eczema
Hair Loss
Lasers
Melasma
Mohs Surgery
Molluscum
Psoriasis
Rosacea
Skin Cancer
Soft Tissue Fillers
Spider Veins
Sun-Damaged Skin
Unwanted Hair
Urticaria/Hives
Vitiligo
Warts
Wrinkles

YOUR SKIN SPEC]ALISTS

Since 2004, The Woodruff Institute has offered Southwest Florida patients the
reg'in’s highest quality, state-of-the-art Facial Aesthetic Surgery, Dermatology and

R tive Surgery. Our highly trained physicians and skin care experts are
dedicated to the health and beauty of your skin.

CALL TO SCHEDULE YOUR APPOQINTMENT TODAY!

NAPLES BONITA SPRINGS
2235 Venetian Court, Suite 1 -OPENING SUMMER 2014-
Naples, Florida 34109 23471 Walden Center Drive
239.596.9337 Bonita Springs, Florida 34134

WWW. THEWOODRUFFINSTITUTE.COM
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KOVEL: ANTIQUES

Obscure movie marketing
items a big hit among collectors

BY TERRY KOVEL AND KIM KOVEL

Collectors sometimes find an
unusual “go-with” for their collec-
tion. Collectors buy a standard one-
sheet movie poster, 27 by 41 inches,
or a three-sheet, 40 by 81 inches,
or a half-sheet, 22 by 28 inches, or
lobby cards that usually are 11 by 14
inches. Sometimes a full set of lobby
cards — seven scene cards and one
title card — is found. There also are
cardboard window cards, autographs,
promotional items, jewelry, T-shirts,
toys and games, all related to a movie.
A lucky find for movie buffs this year
was a jigsaw puzzle made with a pho-
tograph of Susan Hayward (1917-1975),
a movie star and leading lady from
1937 to 1972. While there are many
movie-star paper dolls, there are very
few jigsaw puzzles.

Q: My grandmother was married in
1899 and received a curvy birch bed-
room dresser and chest as a gift. Both
pieces are mounted with a beveled
mirror in a carved wooden frame. My
mother wasn’t fond of the furniture,
but she kept it and now we’re using
it because we can tell its quality is
a lot better than anything else we
own. The label on the back of each
piece says “Robert Mitchell Furniture
Co., Cincinnati, Ohio.” Please tell us
about the manufacturer and the fur-

niture’s value.

A: Robert Mitchell was an Irish
immigrant who partnered with Fred-
erick Rammelsberg to open a furni-
ture-making business in Cincinnati
in the 1830s or ’40s. Mitchell & Ram-
melsberg incorporated in 1867. In
1881, after Rammelsberg had died, the
corporate name was changed to Rob-
ert Mitchell Furniture Co. It remained
in business until about 1940. Any Vic-
torian-era furniture made by Mitchell
& Rammelsberg or Robert Mitch-
ell Furniture Co. is high-quality and
prized by collectors.

Q: My 85-year-old mother-in-law
gave my wife and me a six-sided large
glass Planters Peanuts jar she has
had for years. She told us her aunt
worked in a bar a long time ago and
the jar was on the counter for patrons
to reach in and grab peanuts. There
are fired-on yellow Mr. Peanut images
around the outside of the jar, which
has its original glass lid with a peanut
finial. Are these old jars collectible?

A: Planters Peanuts have been
around since 1906, and Mr. Peanut
became the company’s logo in 1916.
Jars like yours have been made in
many shapes and styles since then,
but yours probably is the six-sided jar
made in 1936. If your jar is in excel-
lent condition, it could be worth $50
to $100. Advertising collectors love
Mr. Peanut.

' =R
m. T E Rl

Friday * Saturday * Sunday

—a T

SUN-THU 11:30AM TO 10:00PM

FISH Presents Exceptional Quality and Freshness at its Best!

3-COURSE DINNER
$21.95

First Seating * 4:00PM to 6:00PM

FRI-SAT 11:30AM TO 11:00PM

4360 Gulf Shore Boulevard North, Naples, Florida 34103

239-263-FISH (3474)

fishseafoodrestaurant.com
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This jigsaw puzzle pictures young Susan
Hayward, a movie star decades ago. She was
born in 1917 and stopped making movies

in about 1972. The puzzle was one of seven
novelties that sold as a group for $250 at a
Swann Galleries auction in New York in April
2014,

Q: I'm looking for information
about my black amethyst vase. Can
you help?

A: Black amethyst glass looks black
until it’s held to the light. Then it
looks dark but not black. It has been
made in many factories since 1860, so
unless the piece has a maker’s mark,
it’s impossible to tell who made it.
Look for similar shapes online or in
books about 19th- and 20th-century
glass.

Q: I was given several Lladro figu-

rines and would like to find out what
they’re worth and the best way to sell
them, if I choose to.

A: Juan, Jose and Vicente Lladro
started making Lladro porcelain in
Almacera, Spain, in 1951. The com-
pany moved to Tabernes Blanques in
1958 and is still working. Figurines
are made in both limited and unlimit-
ed editions, and a figurine may come
in different colors and with different
finishes. Most have a glossy glaze,
some have a matte finish and some
were made with Gres finish, a bright-
ly-colored satiny finish introduced
in 1970. Lladro figurines can be hard
to sell. Price depends on condition,
glaze and rarity. You can check online
to see what they are currently selling
for, but most unlimited edition figu-
rines sell for $50 to $150.

Tip: Pewter looks best when dis-
played against a blue background.
Silver is most attractive against a red
background. M

— Terry Kovel and Kim Kovel
answer questions sent to the column.
By sending a letter with a question,
you give full permission for use in
the column or any other Kovel forum.
Names, addresses or email addresses
will not be published. We cannot
guarantee the return of photographs,
but if a stamped envelope is includ-
ed, we will try. The amount of mail
makes personal answers or appraisals
impossible. Write to Kovels, (Florida
Weekly), King Features Syndicate,
300 W. 57th St., New York, NY 10019.

RIDE ‘N SLIDE

TICKETS AVAILABLE MAY 1 - AUGUST 31

RIDE an Orange Jeep (Tour) ‘n SLIDE at the Ave Maria Water Park
Ride ‘n Slide Ticket: $30 adults ® $20 kids 12 & under*

DADS & GRANDDADS

RIDE FREE in June when accompanied by a child.
Full priced child ticket applies*
Adult Ticket $35 e Children under 12 Ticket $25

Ave Maria

239-434-JEEP
Orangejeeptours.com

Located in Ave Maria Town Center 1-75
exit 111, Follow signs to Ave Maria

ool £ 0
*Schedule subject to change. :
Promotions not combinable with other offers. :

COLLIER ADVENTURES

AVE MARIA FLORIDA

Vil

NAPLES' BEST CHAMPAGNE HAPPY HOUR
TAKEN TO A WHOLE NEW LEVEL

THE BAR
FRIDAYS, SPM-7PM

Enioy energizing, live entertainment and

$5 Veuve Clicquot Yellow Label
$5 Select Appetizers
$5 Select Cocktails & Wine

$25 Veuve Clicquot La Grande Dame

$25 Premium Appetizers W

WaALDORF
ASTORLA
L e

239-594-A058
waldofastoranaplescom

The Bar at Waldord Astoria Naples - 475 Seogate Drive - Noples, Fodda - 34103

WK
WALDORF ASTORIA

SPA

b

POLISHED TO PERFECTION

Renew and refresh your skin at the Waldorf Astoria Spa. Indulge yourself by choosing
our 50-minute Watermelon Basil Vodkatini Sugar Scrub, specially priced at $145".

Restore your skin with a fresh Watermelon-Basil Vodkatini Sugar Scrub infused with
Square One Organic Vodka. The grande finale to this sweet experience includes a light
massage with antioxidant rich sparkling Citrus Cilantro body oil blended with a vitamin-
rich whipped Shea butter, Strawberry Mash hydrating body balm to seal in moisture.
At the conclusion of the treatment, enjoy an actual “Watermelon Vodkatini”.

To reserve your treatment, please call

239.594.6321 or visit WaldorfAstoriaNaples.com.

*22% service charge additional.

475 SEAGATE DRIVE, NAPLES, FL 34103




JOIN US FOR
LIVE ENTERTAINMENT

JUNE 7 Official Outcome
JUNE 28 Elvis & the Jordanaires

Your World Cup Headquarters
Televised Games Begin JUNE 12

U CLCWATES B CERMRSONAAEER- Ul |-
4 .
%

5047 Tamiami Trail East
239.775.3727

THENAPLESENGLISHPUB.COM
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CELEBRITY EXTRA

‘True Blood’ to take its last bite

FUJIYAMA

o 5
Stk mg",; {.s%mf ;"'!fm;:

Offering the Ultimate in Early or Late Dining!

TWO FOR $39.90

HIBACHI DINNERS &
FREE BOTTLE OF WINE

UNTIL 6:00 PM OR AFTER 8:30 PM
SUNDAY THROUGH THURSDAY

GARLIC SHRIMP

COCONUT GINGER SCALLOPS
PORK LOIN

N.Y. STRIP STEAK

HIBACHI CHICKEN

FUJIYAMA CHICKEN OR
SHRIMP FRIED RICE

ALL DINNERS SERVED WITH SHRIMP
APPETIZER, SOUP, SALAD, VEGETABLE
AND WHITE RICE.

50% off all calls and wells!
$2.00 off all top-shelf calls and reserves!
$5.99 specialty cocktails and select wine!

Offer expires 06/30/14. Menu not valid with any other discounts, coupons or promotions

Located at:
2555 Tamiami Trail North, Naples, FL 34103

BY CINDY ELAVSKY

Q: It seems like I've
been waiting forever
— when will “True
Blood” be back?

— Heidi T, via email

A: Your wait is
almost over: “True
Blood” returns to
HBO for its seventh
(and final) season at
9 p.m. Sunday, June 22
I spoke with series star Amelia Rose Blaire,
who plays newly turned vampire (who just
happens to be the late-Gov. Truman Burrell’s
daughter) Willa Burrell, and she gave me
some scoops on the hit supernatural series’
final season:

“Generally, I think fans are going to be
really happy. The writers and everyone are
doing a wonderful job. Everyone wants to
make this the best ending to “True Blood’ that
they can possibly make. Everyone is putting
in 110 percent, and it is going to be epic.”

She also told me a bit about how the cast
is holding up during these last few months
of shooting, knowing that the series is com-
ing to an end: “We’re going to be shooting
until June, maybe even July, so right now I
don’t have much of that ‘it’s all going to be
over soon’ feeling. But I'm positive that as it
comes closer, that it’s going to affect every-
one, because most of the cast and most of
the crew have been here since season one.
They’ve been working together seven years,
which is an incredible amount of time to
spend with someone.”

Q: I read in “Billboard” last month that
Journey and Steve Perry were not going to

Amelia Rose Blaire

reunite, despite the rumors to the contrary.
What can you tell me about that?
— Deter E, Tempe, Ariz.

A: Neal Schon of Journey has indeed
spoken out against the rumors of a Journey
reunion with Steve Perry. In fact, the rock
band is presently touring with current lead
singer Arnel Pineda. However, last month,
Steve Perry made a rare and unannounced
appearance (he hasn’t sung publicly since
1995) with the indie band the Eels at the
Fitzgerald Theater in St. Paul, Minn., sing-
ing an Eels song with the band, as well as
Journey classics “Open Arms” and “Lovin’,
Touchin’, Squeezin’” He sounded absolutely
fabulous, and I hope this is an indication that
he is ready to step back into the spotlight,
make a new album and go on tour.

Readers: It’s time to announce the fate
of your favorite (or not-so-favorite) ABC
shows from the 2013-14 season. Good news
first — the renewed shows are: “Ameri-
ca’s Funniest Home Videos,” “The Bach-
elor,” “Castle,” “Dancing With the Stars,”
“The Goldbergs,” “Grey’s Anatomy,” “Mar-
vel’s Agents of SHILELD.” “The Middle,”
“Modern Family,” “Nashville,” “Once Upon
a Time,” “Resurrection,” “Revenge,” “Scan-
dal” and “Shark Tank” Shows that won’t
be returning for 20014-15 are: “The Assets,”
“Back in the Game,” “Betrayal,” “Killer
Women,” “Lucky 7, “Mind Games,” “Mixol-
ogy,” “The Neighbors,” “Once Upon a Time
in Wonderland,” “Suburgatory,” “Super Fun
Night” and “Trophy Wife.”

— Wrrite to Cindy at King Features Week-
Iy Service, PO. Box 536475, Orlando, FL
32853-6475; or email her at letters@cindy-
elavsky.com.

The B»:c;t Homemade Food In Bonita!

Homemade Specialties including eggs,
omelets, pancakes, waffles, scrapple,
homemade soups, salads, sandwiches,
Angus burgers, chili, Taylor pork roll,
sausage gravy, creamed chipped beef,
homecooked roast beef &
turkey, and “Real™ Philly cheesesteaks,

% WINNER!
- Best of Bonita

Restaurant

Open Daily Tam to 3pm
Breakfast Served all day » Dine-In or Take Out

BREAKFAST ¢« LUNCH

P 239.948.4123

Old 41 & Bernwood Parkway

DESIGNER
SLACKS &
SHOES

*10

BOUTIQUE
SHOES

°5

GOOD THROUGH JUNE 14TH 23
MAY NOT BE COMBINED WITH ANY OTHER OFFER.

968 Second Avenue North in Noples

NEW ARRIVALS DAILY!

J
@ ® OPTIONS

=9 THRIFT bH(_)]’FI:

Mon-Sat, 9:30 a.m. to 4:30 p.m.
239.434.7115
www.optionsnaples.org
FREE Pick-Up of
Furniture Donations.
owned & operated by:

Confidential 24-Hour Cirisis Line:
9.775.1101 o TTY 239.775.4265
www.naplesshelter.org
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COLLECTOR'S CORNER

The events are getting farther apart
as summer arrives in South Florida and
dealers head north to Scott’s Market in
Atlanta and points beyond. WGCU will
hold an appraisal fair, which should be a fun
show-and-tell, and the West Palm Beach
Antiques Festival is always worth a drive
across the state.

B Antiques Appraisal Fair — The
WGCU Public Media Antiques Appraisal
Fair is set for June 7 on the campus of
Florida Gulf Coast University in Fort
Myers. There will be more than a dozen
certified appraisers with expertise in
jewelry, musical instruments, primitive
furniture, oriental rugs, ceramics and fine
art. More than 400 people are expected

to attend. Tickets: $125 and includes
entrance for two people and the appraisal
of three items. Ticketholders can select the
morning session, from 9 a.m. to noon, or
the afternoon session, from 1 p.m. to 4 p.m.
Tickets available at wwwwgcu.org/events
or by calling (888) 809-9809.

B Auction at Gulf Coast Coin &
Jewelry — The company will hold a
multi-estate auction from noon to 10 p.m.
June 14, with previews set for 10 a.m.-5 p.m.
June 12-13. It’s at the company’s showroom,
14181 S. Tamiami Trail, Fort Myers (across
from Scanlon Lexus); 939-5636 or www.
gulfcoastcoin.com.

B Antiques shops auctions — The
contents of two large antiques shops will be

auctioned June 22 in Palm Beach Gardens.
The first, an “absolute” auction, takes place
at2p.m.,and willinclude furniture, antiques,
jewelry, collectibles, crystal, gold and silver.
The second, which will run 4 p.m.-6 p.m.,
will include antique firearms, Civil War,
‘World Wars I and II memorabilia, fine art,
furniture, jewelry, among other things. The
sales will be held at 3902 Northlake Blvd.
(in the Home Depot plaza), Palm Beach
Gardens. Register to bid online at www.
auctionsbydaum.com or liveauctioneers.
com/catalog/28678. For reserved seating,
call (772) 263-3444 or (561) 371-1958. @

— Send your event information to Scott
Simmons at ssimmons@floridaweekly.com.

LUNCH SPECIAL

Cne Plate, 2-Course
Every Day 11:3

$1 995

30 AM-3:00 PM

FIRST SEATING

3-Course Dinner
4 - & PM

$QOQ14

4236 Gulifshore Blvd. N.= Naples, FL
Tel. 239-430-6273

vations Online www.miramarenaples.com

NAPLES ART

ASSOCIATION
A Non-Profit Organization Founded 1954

Virginia Fifield,

Them US,

2013,

charcoal on museum board

6/6 @ 5:30 p.m. Preview Reception for 50th Founders Juried Awards Exhibition
Entrance is $10 for non-members and free for members.

Programs 0
Supported p

by: Ciikrities

Supported By

Naples

585 Park Street

239.262.6517

hafpEnis -I:;Mﬂblfu Hpmsxcxms REGIONAL g’ ‘* W, o] _

naplesart.org § [EWEI

NEW SHOWROOM

2 Blocks North of Mercato
9465 Tamiami Trail North

BowAppéetit

Rattan Bistro

WEST INDIES

HOME

COLLECTTION

Mon-Sat 10-6 e Sun 11-5 ¢ 239-596-7273
westindieshome.com

O3

INDULGE

TO THE FULLEST
THIS SUMMER
FOR

4 TRUE
FAsONST

............................................

. pESIGNET
wriimn

......

At the Shoppes at Vanderbllt
2355 Vanderbilt Beach Road #178 | Naples

(239) 596-5044

truefashionistasresale.com
MON-FRI 10AM-6PM
SAT 9AM-5PM « SUN 12PM-5PM
NO APPOINTMENT NECESSARY

Pre-Owned Women’s,
Men’s & Children’s
Designer Fashions
with Impeccable

Style and

Resale! Conslgnment' Trade'
BCBG « Chanel « Tory Burch « Gucci
Jimmy Choo « Louis Vuitton « Michael Kors
J. Crew « And Many More!

............................................

! Purchase of $50 :: Purchase of $100 :

< Coupon required at time of + = Coupon required at time of «
+ purchase. Limit one coupon < purchase. Limit one coupon «

er day per person. Not ¢ - er day per person. Not ¢
< valid with any other offers or + 2 valid with any other offers or «
* specials. Expires 6/30/14 FW < specials. Expires 6/30/14 FW <

............................................

CHEF’S TABLE DINNERS

Join us for a 5-course meal uniquely
paired with wines or beers in the kitchen
at the Waldorf Astoria Naples.

{ $125 per person }

THURSDAY, JULY 17
For reservations, please call 239.594.6058

FOR

Stay the night and take the elevator home
with rates from $169.*

W
WALDORF ASTORIA

NAPLES

475 SEAGATE DRIVE, NAPLES, FL 34103
WALDORFASTORIANAPLES.COM

* Visit WaldorfAstoriaNaples.com for complete terms and conditions.
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CONTRACT BRIDGE

Arthre

Complicated conventions often lead
to disastrous partnership misunder-
standings, but every now and then
they produce sensational results.

For example, take this deal played
in the match between Pakistan and
Australia in the 1981 world champion-
ship. When Munir Ata-Ullah and Jani
Fazli held the North-South cards for
Pakistan, the bidding went as shown.

The Pakistani pair were using a
system called SAAPP (Stone-Age Acol
with Pakistani Pre-empts). The open-
ing three-club bid by Fazli was artifi-
cial and indicated one of seven differ-
ent types of hands! The true nature
of the hand would presumably be
described later on by the three-club
bidder.

Ata-Ullah responded artificially
with three hearts, aware that if Fazli’s
three-club bid was based on a long,
solid suit, it could not be hearts. Fazli
thereupon jumped to four spades,
indicating a powerful eight-card spade
suit, one ace and a void in an unspeci-
fied side suit!

Ata-Ullah’s five-club bid showed
first-round control of that suit, and
Fazli’s five-diamond bid identified his
void in diamonds. This was all North
needed to know, and he jumped to six
spades, closing the bidding.

There was nothing to the play. Fazli
ruffed the diamond lead, cashed the
A-K of trumps and king of clubs, then
led a heart, losing only the heart ace to

Seating is space-available. For information and reservations visit
WWWw.conservancy.org/evenings.

Members: FREE

(Conservancy Club Members may bring additional guests for free)
Non-members $10

1495 Smith Preserve Way | Naples, FL 34102 | 239.262.0304

; X The bread-and-butter hands

BY STEVE BECKER

South dealer.
Both sides vulnerable.

NORTH
aR7
YKQ5
*¢K764
dAQI103
WEST EAST
L J0) ®104
YAT62 \ UK
¢0QJ10852 ®A03
%90 S®dI8T7542
SOUTH
MAKTIO6532
¥i0984
.
&K
The bidding:
South West North  East
34 (1) Pass 3¢ Pass
4 & Pass S Pass
54 Pass 6B

Opening lead — queen of diamonds.

score 1,430 points.

It was a magnificent triumph for
the SAAPP system. The same deal was
played at four other tables, and at each
of them the South player opened the
bidding with four spades. This was
followed by three passes at each table.

Perhaps we would all do well to
learn SAAPP ASAP! B

SADDLE UP: Saturday, June

Tavern on the Bay will be...

@@HE COUNTRYT ¢

Party Starts at 7 PM

% $100 Bar Tab to best country attire
including other prizes and giveaways!

* $2 16-ounce PBRs from 7 to 9 PM!

* Featuring yesterday and today's
country music hits!

* Jim Beam specials and Southern BBQ .

specials including REDNECK NACHOS!

e g e il

SPORTS BAR
& GRILL

(239) 530-2225

SCENIC CRUISES

You are invited !
A very special information session
hosted by SCENIC CRUISES

June 17th starting at 7:00 pm at the
Hyatt Regency in Bonita Springs

Seats are limited. Register at sceniccruises.com
or Call 1 844 6SCENIC. Travel Agents WELCOME.

Scenic Cruises: the WORLD'’s #1 Luxury Rlver CfU|se Line
Five-Star. All-Inclusive. True Luxury.

Meet Charlotte Lawson, our Regional Sales Manager, for an infor-
mative evening which will also include an ON-SITE SHOW SPECIAL.

Register at Www.sceniccruises.com
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SAVE THE DATE

High season for society events has come
and gone, but it’s never too early to mark
your calendar for galas and fundraisers not
to miss in the season coming up. Nor is it
too soon to list your nonprofit organiza-
tion’s event in Florida Weekly.

B The third annual Evening in Monte
Carlo to benefit the Physician Led Access
Network of Collier County is set for Sat-
urday, Oct. 18, at the Naples Yacht Club.
Guests will enjoy professional regulation
casino-style gaming as well as music, food,
drink and a silent auction. The evening’s
celebrity host will be actor/writer/come-
dian Scott Adsit of Chicago’s Second City
and NBC’s “30 Rock.”

Tickets are $150. Numerous sponsorship
opportunities are available beginning at
$1,000. For information, call 776-3016 or visit
www.plancc.org.

H The 56th annual NCH Hospital Ball
is set for Saturday, Oct. 25, at The Ritz-Carl-
ton Beach Resort. This year’s ball has been
designated as a benefit for the hospital’s
nationally recognized cardiology program.
Co-chairs are Cortney and Kevin Beebe.
Invitations will be mailed in late August. For
information about sponsorship opportuni-
ties, call 624-2000 or email foundation@
nchmd.org.

B The sixth annual Naples Interna-
tional Film Festival is set for Thursday-
Sunday, Nov. 6-9. The opening-night red
carpet gala takes place at Artis—Naples,
with screening of independent documen-
taries, shorts and full-length features taking
place at Silverspot Cinema in Mercato. Call
775-3456 or visit www.naplesfilmfest.com.

B Humane Society Naples holds its
annual Tea & Fashion Show from 2-5 p.m.

Tuesday, Nov. 11, at The Ritz-Carlton Beach
Resort. Details about tickets and sponsor-
ship opportunities are TBA.

B Naples Botanical Garden’s 1lth
annual Hats in the Garden luncheon and
fashion show, “Couture et Fleurs: Runway
Fantasies Inspired & Created from Nature,”
is set for Wednesday, Nov. 12, at the Gar-
den. Co-chairs are Donna Hall and Rusty
Hubbell. Northern Trust is the presenting
sponsor, and Saks Fifth Avenue is the retail
sponsor. Other major sponsors include Pre-
mier Sotheby’s International Realty, Naples
Tlustrated and Arthrex.

The event is always a sell-out. Call 643-
7275 or visit www.naplesgarden.org.

B The Immokalee Foundation’s 2014
Charity Classic Celebration: “Hope
Grows” takes place Friday, Nov. 14, at The
Ritz-Carlton Beach Resort. This year’s eve-
ning of fine dining, entertainment and the
Fund A Dream auction highlights the suc-
cesses of TIF students in the foundation’s
various education programs. Joe Zednik,
president of the TIF board of directors, is
chair of the celebration.

Tickets are $550. Sponsors include
Arthrex, Fifth Third Bank, Jaguar Naples,
Porsche of Naples, Bigham Jewelers, Naples
Illustrated, Kevin Johnson with Morgan
Stanley Private Wealth Management, GE
Foundation and Caterpillar Foundation. Call
430-9122 or visit www.immokaleefounda-
tion.org.

B The Fire & Ice gala to benefit the
Guadalupe Center of Immokalee takes place
Wednesday, Jan. 14, at The Ritz-Carlton Golf
Resort. www.guadalupecenterorg. l

— Email Save the Date details to editor
Cindy Pierce at cpierce@floridaweekly.com.
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Buy,One Lunch lor}
Dinner,Entree

REGEIVE®2NDIONE{EREE!

With purchase of 2 drinks
Max value $13. One coupon per table. Expires 6/19/14

I m = = = m o m - = = -

R HAPPY HOUR

Fresh Veggie Tray

GLIEST TIE
GONTEST!

June 1st - June 13th

(ENTRANTS ARE OPEN TO MEN, WOMEN & CHILDREN)

BRING IN ONE OF YOUR DAD'S

UGLY TIES AND YOU MIGHT WIN HIM

2014
A ROLEX FOR FATHER'S DAY!

BRING TIE INTO ONE OF OUR THREE
LOCATIONS FOR A CHANCE TO WIN:

FIRST PLACE: PRE-OWNED,
CERTIFIED SUBMARINER ROLEX
VALUED AT $6,500!

Second Place:TBA e Third Place:TBA

CONTEST RULES: Entry form must be filled out and a sticker with a

corresponding number will be issued for each tie. Cutoff for entries will be
at noon on June 13th. The winners will be announced at 6:30pm at the June
13th Auction Preview Party in Fort Myers. There will be a limit of no more
than one tie to be entered per family. Ties will be displayed in-store. MUST
BE PRESENT TO WIN!

Since 197

GULFC () AST

Comn & Jewelry, LLC

S.W. Florida's Gold, Silver, Diamond & Rare Coin Exchange

SALE HOURS - Mon-Fri 105 Sat 10-3 —
VISIT ONE OF OUR SHOWROOMS:
Bonita Springs - The Prado at Spring Creek « 25355 S. 41 - 239.333.2646
Fort Myers - 14181 S. Tamiami Trail, #110 - 239.939.5636
Cape Coral « Coral Pointe Plaza - 1631 Del Prado Blvd. - 239.574.5564

Naples - EverBank Building - 3401 Tamiami Trail N., #209 - 239.643.1616
(By Appointment Only)

www.gulfcoastcoin.com

Not Affiliated with Rolex USA

' Naples Weight Loss & Wellbeing

OVERWEIGHT"

Lose up to 30 Ibs in 30 days!

$249

FOUR-WEEK WEIGHT LOSS PROGRAM

Offer includes:
Complete comprehensive review of BMI, BMR,
total body fat %, waist-to-hip ratio, lean vs. fat body mass,
30-days diet supplements + (3) Laser-Lipo treatments
& (1) B-12 shot
*Must call before 06/12/14
Must mention Florida Weekly when booking to get offer. (a $699 value)

Need Help? Cali Us 24/7 - 1-800-WEIGHT-LOSS - 239-596-1896
www.naplesweightloss.com

2590 Northbrooke Plaza Drive, Suite 103, Naples, FL 34119
Located on the corner of I-75 & Immokalee Road

Make meeting & eating easier this month!

* Your catering order
““ of $50 or more! I
*Before taxes and delivery charges. With this original coupon. I

Cannot be used to purchase gift cards. No cash value; not
redeemable for cash. Not combined with any other offer or
discount. Expires 08/31/14 at Jason’s Deli restaurants I
in Southwest Florida.
-------------‘

S5FRUIT

Sarasota / 5231 University Pkwy. @ Honore / 941-351-5999

Port Charlotte / US Hwy. 41 & 776 / 941-235-3354
Fort Myers / Reflections Pkwy. @ Cypress Lake / 239-590-9994

Jason’s deli

Cape Coral / Santa Barbara near Veterans / 239-458-8700

Naples / Immokalee near Airport / 239-593-9499

And so much more...
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Golden Gate High School JROTC Ball

a8 5 1‘";7 e "
Yadira Santiago, Emily Wilson, Xiomara Vargas and Beatriz Angeles

FERTEN | \% T T

GOLDEN GATE HI(
LITAN

Kimberly Figueroa, Lorenza Leon and  Marisa Santoyo and Jaylene Sanchez Hunter Gonzalez, Karoline Johnson, Veronica Yanez and Nick Soter

April Gomez
“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fit in the newspaper.

So, if you think we missed you or one of your friends, go to www.floridaweekly.com and view the photo albums from the many events we cover.
Send us your society and networking photos. Include the names of everyone in the picture. E-mail them to society@floridaweekly.com.

thelavenderonline.com [HI
45 - ; The Village on Venetian Bay
NEWPRODUGTS ﬁ L A\/ E N L) E R Mﬂa 4350 Gulf Shore Boulevard
; Suite 608, Naples
T =
1 gt ' , 4

|
|
|
|
|
|

15

THE ONLY UNITED STATES STORE DEDICATED TO THE PRODUCTS OF TRUE LAVENDER. OF PROVENCE

MICHELLE BULLOCK / CHARLIE MCDONALD PHOTOGRAPHY
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Groundbreakmg for the Healthy L|V|ng Center

STEPHEN WRIGHT / FLORIDA WEEKLY

Paul Thein, Guy Blanchette, Anthony Fiore and Debbie Huzar  Des Nichols and Sandie Nichols The Stevenson familly: Dixie, Ella, Don and Vivi

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fit in the newspaper.
So, if you think we missed you or one of your friends, go to www.floridaweekly.com and view the photo albums from the many events we cover.
Send us your society and networking photos. Include the names of everyone in the picture. E-mail them to society@floridaweekly.com.

.+ '\

GETA WAY
FOR ONLY...

|
§ = g

*Minimum 8 day advance purchase, non-refundable fare. Cannot be combined with other offers. Weekend fee applies to any travel Friday thru Sunday. Expires June 30, 2014.

f]

nates, Poets, Presidents
and Party Goers!

twitter.com/
KeyWestExpress

facebook.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress |
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VINO

How to hold your own when blind wine tasting

¢

JimMcCRACKEN

vino@floridaweekly.com

Need an excuse for a party during the
long hot summer? Consider gathering a
group of wine-loving friends together
for a blind tasting.

A blind tasting — in which guests
taste wines without knowing what they
are drinking — is an entertaining way
to learn about new wines. It can help
develop your senses and your ability
to assess wine without preconceptions
(if you knew it was a bottle of Two-
Buck-Chuck, you probably would be
less impressed than if it was Chateau
Pompous Bordeaux 1961, for instance).

From simple to elaborate, there are
many ways to conduct a blind tasting.
Deciding on the method depends on the
sophistication of your guests’ palates.

Wine author and educator Jerry
Greenfield, aka The Wine Whisper-
er, enjoys blind tastings and recom-
mends serving a selection of varietals
(as opposed to blends). “Give them a
taste of four or five different reds and
see if they can tell whether they’re cab,
shiraz, zin, merlot, pinot, whatever,” he
says. “Same for the whites.”

The simplest way to conduct a tasting
is to give everyone a scorecard with the
bottles listed (Wine A, Wine B, etc.) and
let them guess what kind each one is.
There can also be room for comments
— “This one had lots of fruit” or “This

one tastes like the cardboard box it was
shipped in.” The person who does best
in identifying the wines is the winner.
It’s always nice to have a good bottle of
wine as the prize.

To make it a bit more challenging,
besides the category of varietal, you can
add region, country and/or vintage to
the scorecard. Award one point for each
correct answer. The person with the
highest score is the winner.

For a more experienced group, you
can also have them score the wine by
appearance, aroma, taste, body and fin-
ish. When you add up the scores, you’ll
know which wine everyone liked best.

Have scorecards ready and pass the
bottles around, one at a time. Give
everyone time to score and comment.
At the end, reveal the blind selections
one at a time and give everyone time
to discuss their impressions. After that,
add up the scores.

Here are some tips to get you started:

M Pick a theme. This can be all reds,
all whites, wines priced at less than $15
or from the southern hemisphere or
California —or whatever criteria you
prefer.

B Decide if you will supply all the
wines or if each guest will bring a selec-
tion. If everyone brings a bottle, it will
be less costly for you; but you can stage
a more intricate tasting, such as New
World varietals versus Old World coun-
terparts, if you supply all the bottles.

B Make sure that there is enough
wine for everyone to have a small sam-
ple. A bottle can provide 10 to 12 small
portions, depending on how much you

Ready for a blind tasting.

pour. If you have 10 or fewer guests,
a single bottle of each should be suf-
ficient. With more people — or if you
want to ensure that everyone can have
a second taste of something they like —
have two bottles on hand.

H Decide if you want the tasting to be
“single blind” or “double blind.” Single
blind is when everyone knows what is
being sampled (that there is a cab, a
zin and a merlot, for example), but they
don’t know the order in which they are
being tasted. This method is easier for
those who not accustomed to tasting
and scoring wines. The double blind
method means no one knows what is

in any bottle (or, if everyone brings a
bottle, they will only know what is in
the bottle they provided).

B Glasses and dump buckets. A fresh
glass for each wine is optimal, but it also
works with each person having a single
glass that can be emptied and rinsed
between samples. Make sure you have
easily accessible dump buckets on the
table and some small glasses on hand
for spit cups.

B Water and snacks. Supply pitchers
or glasses of water for everyone, and
some light food. Bread with a variety of
cheeses is easy to serve and eat.

B Wrap the bottles with aluminum
foil. This looks classy, and then you can
number each bottle with a Sharpie.

B Provide scorecards. Use either
a 20-point scale or a 100-point scale.
There are many examples available
online. I prefer a 20-point scale because
it is simpler for most people. Don’t for-
get to provide pens as well.

Here are some wine suggestions that
are good for tastings:

¢ Reds - Merlot, cabernet sauvignon,
shiraz, zinfandel and malbec.

e Whites - Chardonnay, sauvignon
blanc, riesling, pinot grigio and tor-
rontes.

¢ Old World-New World tasting pairs
- Sancerre and sauvignon blanc; Bor-
deaux medoc and California cabernet
sauvignon; Bordeaux St. Emilion and
California merlot; white French Burgun-
dy and California chardonnay; German
riesling and Washington State Riesling;
Italian primitivo and California zinfan-
del. ®

AGAVE

BAR & GRILL
Father' « Day Cooteout
Sunday, June 15
Noon until 4 p.m.

MENU
Agave burgers
Angry Orchard hard cider brats
chili-rubbed beef skewers

tequila-lime gulf shrimp skewers
chipotle-cilantro marinated chicken
fresh salad buffet

520 per adult, #12 children

W<

Festivities include live acoustic music by
Naples own Rob Bach at 1 p.m.
and a fishing charter guided by
Capt. Pete Root for four giveaway
(do not need to be present to win).
Every time dad dines at Agave until Father’s Day, he
will receive an entry for the charter fishing giveaway.

239.598.3473.
2380 Vanderbilt Beach Road
(corner of Airport & Vanderbilt)

Locally owned and operated.

Happy Hour: 11:30 a.m. to 7:30 p.m.
Hours: Tuesday-Thursday, 11:30 a.m. to 10 p.m.
Friday-Saturday, 11:30 a.m. to 11 p.m.
Sunday, 11:30 a.m. to 9 p.m.

Menu items subject to change.

agavenaples.com
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and enjoy 50% OFF
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happy hour drinks and menu in our bar and lounge

and early bird specials on the verandah.

Special pricing available from 4:30-6pm daily

at one of Naples’ best places to dine.
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699 5th Avenue South, Naples 239.403.7170
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Patric’s makes a comeback in frsh space with some new tricks
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There was much gnashing of teeth
and rending of garments when Chef
Patric Achilles and partner Gary Teater
shut the doors on their restaurant in
Mission Square West some 18 months
ago. They were looking for a new chal-
lenge — and maybe a less demanding
work schedule — and decided they
might find it at the Match/Point Cafe at
the World Tennis Club.

For whatever reason, they have moved
on, landing in a cozy little diner just east
along Pine Ridge Road from their old
digs. This one has a classic diner look
but with fresh new fixtures, the result of
their hardly being used by the previous
occupant, Pee Wee’s Diner, which oper-
ated in this spot for three months.

So Mr. Achilles and Mr. Teater have
returned to the neighborhood, and it’s
clear that they haven’t lost their fol-
lowing. In just the time it took us to
consume a very fine breakfast, multiple
tables of regulars showed up, greeting
the owners and staff like old friends. Mr.
Teater even inquired about one couple’s
dog, which had apparently departed
since they last spoke. Clearly, these are
owners who know their clientele well.

There are but 35 seats inside and a
couple more tables outside. The place
was about half full during our visit, so
I'm not sure what it might feel like at
capacity.

Although the room’s dimensions are
somewhat modest, the menu is not.
Patric’s serves breakfast and lunch and,
because the chef is a devotee, it also
offers a menu of paleo breakfast and
lunch items.

(For those who have been living in a
cave and haven’t heard of it, the paleo
diet is modeled on the dining habits of
Paleolithic man who basically ate fish,
grass-fed meat, eggs, vegetables and
fruits, roots and nuts. It skips grains,
dairy, refined sugars, potatoes and pro-
cessed foods.)

At Patric’s, the paleo menu also offers
gluten-free toast and sweet potato home
fries in lieu of the standard white vari-
ety.

Mr. Teater says that the diner has
been getting a lot of business from fit-
ness buffs who subscribe to the paleo
diet and have a wealth of items from
which to choose here, including omelets

A pot roast skillet, complete with eggs,
onions and potatoes, will satisfy a hearty
appetite.
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Brie-stuffed French toast with peaches
makes for a decadent start to the day.

with jerk chicken, smoked salmon, a
variety of meats or veggies, as well as
steak and eggs, paleo pancakes (I have
no idea what those are, but you likely
do if you follow the diet), sandwiches
served on gluten-free bread, quiche, sal-
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ads and burgers.

But for the rest of us, there’s even
more of a selection: breakfast burritos,
all manner of omelets, benedicts, pan-
cakes, the whimsically named s@#t-on-
a-shingle (otherwise known as chipped
beef on toast) and homemade biscuits
and gravy.

There’s something for everyone. The
Truckers Plate, for example, comes with
a side of biscuits and gravy, corned
beef hash, bacon, sausage or ham, two
eggs and toast ($12.50), while the Heart
Healthy Sandwich consists of grilled
multi-grain bread with hummus, tomato,
bean sprouts, eggs, onion, sunflower
seeds, avocado and a side of fruit ($7.95).

We were looking for something
between saintly and seriously sinful and
found it. My companion tucked into a
delicious stuffed French toast ($7.50),
thick slices of white toast loaded with
creamy brie and topped with peaches. It
came with syrup but needed not a thing
to enhance the chewy bread, gooey
cheese and just-sweet-enough-fruit on
top. Our server was happy to bring my
meat-shunning spouse a side of fresh
fruit instead of the bacon or ham with
which it normally comes.

I ordered the pot roast skillet ($7.95),
and our server presented it to me com-
plete with an oven mitt beneath. The
warm skillet was filled with home fries,
a slab of tender pot roast and gravy,
onions, two eggs over medium and
cheddar cheese. A fresh biscuit on the

side completed the meal. I was able to
eat about half of this hearty feast, which
was a delicious variation on steak/ham/
bacon and eggs. There’s also a chorizo
skillet that includes black beans and
jalapenos. Next time, perhaps.

If youd rather have lunch, there are
lots of salads, some pasta dishes, sand-
wiches and wraps, chicken wings and
fried green tomatoes.

We were too full for dessert, but took
home an order of homemade cookies
($1.25) and a large raspberry muffin
($2.50) for later. The chocolate-choc-
olate chip cookies were chewy, rich
and satisfying. The muffin was a little
gummy, but that might have been the
result of waiting until the following day
to eat it.

The service at Patric’s is like having a
doting aunt wait on you. Our server was
patient, kind, humorous and helpful. She
offered suggestions but wasn’t pushy
and was happy to accommodate us in
any way we requested. We saw much the
same thing happening at tables through-
out the room as customers happily dug
into large steaming plates of fresh food
and left with smiles on their faces.

Mr. Achilles and Mr. Teater are as
good as they ever were. It’s great to have
them back where we can all have access
to the great food and hospitality for
which they have attracted a well-earned
following. M

= nthe know ¢ =
Patric’s

2091 Pine Ridge Road, Naples;
596-7708

Ratings:

Food: % % % % 1/2
Service: % k%
Atmosphere: % % % %

>> Hours: 6:30 a.m.-2:30 p.m. daily

>> Reservations: No

>> Credit cards: Accepted

>> Price range: Breakfast, $3.95-$12.95;
lunch. $6.50-$9.95

>> Beverages: Soft drinks served.

>> Seating: At the counter, tables inside and a
couple out front

>> Specialties of the house: Breakfast and
lunch

>> Volume: Moderate

>> Parking: Free lot

% % % % Superb
% % % Noteworthy
* % % Good

* % Fair

* Poor

VEARLY DINING
SPECIAL

Main Course with a
House or Caesar Salad
and a Glass of Wine

$18.95

Offered Daily from 5:00-6:45 PM

Happy Hour Drink Prices with
Your Dinner Daily

5:00-7:00 PM

CAN USE ONLY ONE PROMOTION AT A TIME.

SUMMER
SPECIAL

and a Glass of Wine

$23.95

Offered Daily from
7:00-10:00 PM

Main Course with a House
or Caesar Salad, Dessert

MENU IS SUBJECT TO CHANGE AND/OR AVAILABILITY.

Vergina, The Taste You'll Never Forget in a Place You'll Always Remember!

700 Fifth Avenue South, Naples, FL 34102 - Reservations 239.659.7008 - VerginaRestaurant.com

Main Course with Sodaq,
Iced Tea or Coffee

$12.95

Offered Daily from
11:30,AM-3:30 PM

VERGINA-THE STA
MEDITERRANEAN-IT;
CUISINE O

BAR
HAPPY HOUR

Beer from $2.75
Wine from $4.00
Well Drinks from $5.50

Tapas from $3.50
Offered Tuesday-Sunday
from 3:30-7:00 PM
Offered All Night Monday

with Motown Music '



Come see what s new at Matter Brothers...

One of the largest selections of consoles in the area.

MATTER BROTHERS

FURNITURE & PESIGN

Naples | Fort Myers | Pinellas Park | Tarpon Springs

Newest Sarasota location coming soon

wwwmatterbrothersfurniture.com




