
 A famly of elephants at The National 
Elephant Center in Fellsmere.

TUCKED AWAY IN RURAL FELLSMERE, Fla., 
on a 225-acre parcel of land off an 
unpaved road, birds soar and swoop 
over grassy knolls dotted with palm 
trees. From inside this slice of Indian 
River County emerges a large, bluish-
gray mass of lumbering animals. A few 
moments later, four African elephants 
come into focus. The mammoth mam-
mals shuffle about, waving their trunks 
along the orange trees and plucking the 
sweet, round fruit.

The herd pays not much attention 
to a small group of onlookers and con-
tinues munching on the citrus, seem-
ingly enjoying their new home at the 
National Elephant Center, a nonprofit 
organization that provides permanent 
and temporary residency for elephants. 
After breaking ground in April, the first

A new shelter for  A new shelter for  
elephants openselephants opens

in Fellsmerein Fellsmere
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Height in feet a male 
elephant can grow to.

Weight in pounds an 
elephant can grow to.

Pounds of food an elephant 
can eat in a day.

Years an average 
elephant lives.
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Forty middle school students recently 
went behind the IberiaBank teller line, 
into the vault and through the payment 
processing area on a tour designed to help 
them learn more about the business world 
and careers. 

The morning at the bank’s Naples 
office was the first of more than a dozen 
field trips children from Grace Place for 
Families & children will take this summer. 
Other stops include D’Latinos, Harmon-

Meek Gallery, Waste Management, Physi-
cians Regional Healthcare System, Naples 
City Hall, The Ritz-Carlton and the Collier 
County Sheriff’s Office.

“These are all new field trips, and we 
are very pleased with the diversity of 
experiences and the business partners 
who have made these possible,” says the 
Rev. Stephanie Munz Campbell, execu-
tive director at Grace Place. She adds the 
children, who are at-risk students from 
Golden Gate Middle School, have shown 

Local businesses make investment in Grace Place kids

SEE FIELD TRIP, A12 

BY ROBIN DEMATTIA
Florida Weekly Correspondent

COURTESY PHOTOS

Bayle Brew of IberiaBank shows Grace Place stu-
dents how checks are processed in the lockbox 
department.

Movie season
Business is brisk
at local cinemas. B1 

Choice roles
“Les Miz” brings a host
of iconic characters to the 
Sugden. C1 
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COMMENTARY

scottSIMMONS
ssimmons@floridaweekly.com

Bigotry diminishes us all

The air along Flagler Drive was sti-
fling that night.

There was no breeze to speak of from 
across the Intracoastal Waterway. The 
humidity was high and the temperature 
was above 80.

But it was a good night for exercising, 
so a friend and I walked along the West 
Palm Beach waterfront taking in the view 
of Palm Beach and admiring the houses 
of the tony neighborhood south of South-
ern Boulevard that has been nicknamed 
“So-So.”

Then a car slowed, the window came 
down and the passenger shouted, “Hey, 
faggots!”

A stop like that could lead to a beating 
or worse. Fortunately, the car sped off.

And just like that, I was transported 
more than 30 years back to high school 
in Fort Myers.

The memories go something like this:
Algebra class began and the first spit-

ball hit. 
Mr. Gilmore turned and began to write 

a problem out on the board.
Zing! 
And other.
Someone hissed, “Faggot!”
Mr. Gilmore turned around, gave the 

class a look and continued writing.

Another spitball and class continued.
It was 1977 and these were the honor 

students.
Riverdale High was the easternmost 

high school in Lee County, and served a 
predominantly rural community.

It could be a tough crowd.
No Latin class here, and humanities 

courses were cut to make way for a 
remedial writing class.

Books and arts were frowned upon by 
many of the students.

So were people who were different.
Even then, I was the geeky kid. I was 

shy and slightly chubby, and the thick 
aviator glasses I wore let everyone 
know I took things perhaps a little 
too seriously.

Kids could be cruel and they 
fed on that. 

Take the time a girl walked 
up to me and shouted, “Hey, 
fag-boy.” 

She grabbed my books and tossed 
them into a water-filled ditch.

The stack sank to the bottom 
of the mire.

It almost was pointless to 
retrieve them, as the crowd shout-
ed, “Faggot! Faggot! Faggot!” over 
and over.

The books were ruined, and at 
the end of the year, Mr. Gilm-
ore looked at the algebra book, 
its cover warped and its pages 
stuck together, and said, “I 
really should charge you for 
this...”

He didn’t.

The torment continued, though it 
eased somewhat; even senior year could 
be a bumpy bus ride as kids shouted a 
chorus of “Scott! Faggot! Scott! Faggot!” 
all the way home. 

Grandma had said to counter the tor-
menters by telling them they didn’t know 
what the word meant.

I tried it, but one boy gave a very 
graphic definition of the word, and a 
visit to the dictionary proved him to be 
somewhat accurate. 

Thirty-five years later, a little perspec-
tive helps.

Florida was a simpler place. Local 
folks could be simpler, too. They were 
naïve, and tended to see things in strict 
hues of black and white. Taupe and gray 
were elusive, and forget all about the 
folks who possibly followed a rainbow.

Fort Myers still had a small-town feel 
three decades ago, but was well on its 
way to becoming the hub that it is today. 
West Palm Beach was the big city for 
us — heck, it had a mall with two major 
department stores — but civilization 
largely ended at Military Trail. The land 
along U.S. 441 and beyond was horse, 
cattle and farm country that gave way to 
the sugarcane fields of the Glades. State 

Road 80 cut through a vast emptiness 
that ended at the Orange River in 
Fort Myers.

Thirty-five years later, southern 
Florida feels all grown up.
But somehow it feels tragic that 

youth feel the need to belittle folks 
because of sexual orientation or race, 
especially in a free, educated society.

Faggot. The word contains two painful 
syllables.

Replace it with any racial slur and the 
hurt is still the same.

As Pride Day — traditionally the last 
Saturday in June — approaches, it’s 
important to remember that we’re all in 

this together, straight or gay.
It is part of the diversity that 
makes our nation great, and it 

reminds us that bigotry dimin-
ishes us all. ■
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GUEST OPINION
A lesson in leaving the world a better place

BY SAM DURSO, M.D.
Special to Florida Weekly

I believe that each of us desires to 
leave our world a little better than when 
we arrived. My wife was no different. 
As was true throughout her life, she did 
everything with the fullest measure of 
what she had to offer. Her legacy stands 
as a testimony to her passion to make a 
difference, and particularly to positively 
impact the lives of children living in 
poverty. 

In 1993, when Mary Ann and I retired 
to Marco Island, she became involved in 
Guardian Ad Litem, a strong and critical-
ly important organization that advocates 
for our community’s abused and neglect-
ed children. At the same time, I picked 
up my hammer and began working on 
Habitat for Humanity homes, beginning 
with house No. 100 in Immokalee. 

As I learned more about the work 
that Habitat was doing and its incredible 
impact on children and families strug-
gling to break the cycle of poverty, I 
encouraged Mary Ann to join me on a 
home visit to a prospective partner family 
(the last step in the exhaustive applica-
tion process). Having been in and out of 
many homes in Immokalee, she knew that 
a safe, stable and affordable home could 
make a life-changing difference to ALL 
the children in a family and even could 
preclude the need for Guardian Ad Litem.

After that first visit, the rest, as they 
say, is history.  

For 15 years, we worked together to 
strengthen the Collier County affili-
ate of Habitat for Humanity and to 
reach as many families as possible. By 
building relationships with generous 
donors, hard-working volunteers and 
inspirational partner families, we wit-
nessed the transformation that occurred 
in everyone who got involved. Together, 
we built a strong and dedicated staff 
that multiplied our efforts and, in 2002, 
we reached the milestone of building 
100 homes in a year. Mary Ann’s efforts 
remained intensely focused on families. 
Through many of her initiatives, we 
have seen the success of 1,600 local 
families who now own the homes that 
they helped to build.  It was Mary Ann’s 
insight that led to our requirement that 
mortgage payments be made in person. 
In this way, our relationships with part-
ner families remain strong, and late pay-
ments are a rarity (our delinquency rate 
is less than 5 percent).

A careful balance between tough love 
and unconditional acceptance remains 
one of my late wife’s greatest lessons 
and something that our staff continues 
to strive to emulate.  

In 2008, just months after Mary Ann’s 
passing, Habitat for Humanity Interna-
tional selected Naples to be the site of 
the 300,000th home built in the world. 

That home was funded and erected in 
Mary Ann’s memory and serves as a 
constant reminder of her deep dedica-
tion and unwavering commitment to the 
mission of Habitat for Humanity. 

Mary Ann was taken from us too 
soon. But the legacy that she has left 
continues to offer hope to Collier Coun-
ty families living in desperate condi-
tions. Her inspiration to those who 
knew her and worked alongside her 
remains the driving force behind new 
initiatives and programs to support and 
empower partner families.

If you are looking for a way to posi-
tively impact our community for gen-
erations to come, I invite you to join me 
in the work of Habitat for Humanity as 
together we build a legacy and make a 
life-changing difference.

For more information about volun-
teering or donating to support Habitat 
for Humanity of Collier County, please 
call our office at 775-0036 or visit www.
habitatcollier.org. ■

— Dr. Sam Durso is president and 
CEO of Habitat for Humanity of Collier 
County. This year marks the fifth anni-
versary of the passing of his wife, Mary 
Ann, who served as full-time volunteer 
executive director of the organization. 
This year also marks the 35th anniver-
sary of the local Habitat affiliate.

Publisher
Shelley Hobbs

shobbs@floridaweekly.com

Editor
Cindy Pierce

cpierce@floridaweekly.com

Reporters & Columnists
Karen Feldman
Artis Henderson
Jim McCracken

Athena Ponushis
Jeannette Showalter

Nancy Stetson
Maureen Sullivan-Hartung

Evan Williams
Roger Williams

Photographers
Peggy Farren
Tim Gibbons

Bernadette La Paglia
Marla Ottenstein

Charlie McDonald
Bob Raymond

Stephen Wright

Copy Editor
Cathy Cottrill

Presentation Editor
Eric Raddatz

eraddatz@floridaweekly.com

Graphic Designers
Chris Andruskiewicz

Hannah Arnone 
Nick Bear

Paul Heinrich
Natalie Zellers 

Circulation Manager
Penny Kennedy

pkennedy@floridaweekly.com

Circulation
David Anderson

Paul Neumann  •  Greg Tretwold

Account Executives
Nicole Ryan

nryan@floridaweekly.com
Cori Higgins

chiggins@floridaweekly.com

Aron Hubers 
ahubers@floridaweekly.com 

Sales and Marketing Assistant
Carolyn Aho

Business Office Manager
Kelli Carico

Published by 
Florida Media Group LLC

Pason Gaddis
pgaddis@floridaweekly.com

Jeffrey Cull
jcull@floridaweekly.com

Jim Dickerson
jdickerson@floridaweekly.com

Naples Florida Weekly
9051 Tamiami Trail North, Suite 202

Naples, Florida 34108

Phone 239.325.1960 • Fax: 239.325.1964

Subscriptions:

Copyright: The contents of the Florida Weekly 
are copyright 2013 by Florida Media Group, LLC. 

No portion may be reproduced without the express 
written consent of Florida Media Group, LLC.

Call 239.325.1960 
or visit us on the web at
www.floridaweekly.com 

and click on subscribe today.

One-year mailed subscriptions:
 $31.95  in-county

$52.95 in-state  •  $59.95 out-of-state

amyGOODMAN
Special to Florida Weekly

Dead man walking, 20 years on

Thirty years ago, a Catholic nun 
working in a poor neighborhood of New 
Orleans was asked if she would be a 
pen pal to a death-row prisoner. Sister 
Helen Prejean agreed, forever changing 
her life, as well as the debate on capital 
punishment in this country.

Her experiences inspired her first 
book, “Dead Man Walking: An Eyewit-
ness Account of the Death Penalty in 
the United States,” which has just been 
republished on its 20th anniversary. She 
was a pen pal with Patrick Sonnier, a 
convicted murderer on death row in 
Louisiana’s notorious Angola prison. In 
her distinctive Southern accent, she told 
me of her first visit to Sonnier: “It was 
scary as all get-out. I had never been in 
a prison before. ... I was scared to meet 
him personally. When I saw his face, it 
was so human, it blew me away. I got 
a realization then, no matter what he 
had done ... he is worth more than the 
worst thing he ever did. And the journey 
began from there.”

Sister Helen became Mr. Sonnier’s 
spiritual adviser, conversing with him as 
his execution approached. She spent his 
final hours with him, and witnessed his 
execution on April 5, 1984. She also was 
a spiritual advisor to another Angola 
death row prisoner, Robert Lee Willie, 
who was executed the same year. The 
book was made into a film, directed by 
Tim Robbins and starring Susan Saran-
don as Prejean and Sean Penn as the 
character Matthew Poncelet, an amal-
gam of Mr. Sonnier and Mr. Williams. 

Ms. Sarandon won the Oscar for Best 
Actress, and the film’s success further 
intensified the national debate on the 
death penalty.

The United States is the only indus-
trialized country in the world still using 
the death penalty. There are currently 
3,125 people on death row in the U.S., 
although death-penalty opponents con-
tinue to make progress. Maryland is 
the most recent state to abolish capital 
punishment. After passage of the law, 
Maryland Gov. Martin O’Malley wrote: 
“Evidence shows that the death penalty 
is not a deterrent, it cannot be admin-
istered without racial bias, and it costs 
three times as much as life in prison 
without parole. What’s more, there is no 
way to reverse a mistake if an innocent 
person is put to death.”

Studies of the racial bias abound. 
The Death Penalty Information Center, 
citing a recent Louisiana Law Review 
study, reports that in Louisiana, the 
odds of a death sentence were 97 per-
cent higher for crimes in which the 
victim was white than those where the 
victim was African-American. Nation-
ally, 75 percent of the cases that resulted 
in an execution had white victims.

Although Colorado is not one of the 
states to abolish the death penalty, Gov. 
John Hickenlooper used his executive 
authority to grant a temporary reprieve to 
one of the three death-row prisoners there, 
saying, “It is a legitimate question whether 
we as a state should be taking lives.”

This week, Indiana released a former 
death-row prisoner. Paula Cooper was 
convicted for the 1985 murder of Ruth 
Pelke. Ms. Cooper was sentenced to 
death at the age of 16, and was, at the 
time, the youngest person on death 
row in this country. Ms. Pelke’s grand-
son, Bill Pelke, actively campaigned for 

clemency for her: “I became convinced, 
beyond a shadow of a doubt, that my 
grandmother would have been appalled 
by the fact that this girl was on death 
row and there was so much hate and 
anger towards her.” He went on, “When 
Paula was taken off of death row in the 
fall of 1989, I thought, ‘Well, that’s it. 
She’s off of death row. My mission has 
been accomplished.’“

Nevertheless, Ms. Pelke joined a 
march from Florida’s death-row prison 
to Atlanta, on which he met Sister Helen 
Prejean. “After 17 days of walking down 
the highways with this nun, you get a 
real education about the death penalty. 
It was on that march with Sister Helen 
Prejean where I dedicated my life to 
the abolition of the death penalty,” he 
said. “As long as there’s any state in this 
world that’s killing their own citizens, 
I’m going to stand up and say that it’s 
wrong.”

Sister Helen said one of her greatest 
regrets was that she failed to reach out 
to the families of the murder victims 
while she was spiritual adviser to Mr. 
Sonnier and Willie. She went on to 
found Survive, an organization to sup-
port families of murder victims such as 
Ms. Pelke. She wrapped up our conver-
sation this week by saying: “I’ve accom-
panied six human beings and watched 
them be killed. I have a dedication to 
them to do this; I can’t walk away from 
this. I’m going to be doing this until I 
die.” ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,000 stations in North America. 
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Devoted to enhancing the lives of 
Immokalee’s next generation by empha-
sizing education, vocation and life skills, 
The Immokalee Foundation thrives under 
the leadership of Liz Allbritten. Her life 
story serves as an object lesson for many 
of the young people the foundation serves.

The sixth of seven children, Liz Peña 
Allbritten was the first child born in the 
United States to Jose Mercedes Peña and 
Melba Cubero after they immigrated to 
Miami from Honduras in 1960. Although 
the family had lived a life of wealth and 
privilege in Honduras, no such luxury 
existed for them here.

Liz graduated from Hallandale High 
School in 1979 and attended Broward Col-
lege and the University of Phoenix. She 
began her career in higher education as 
an academic adviser at Broward College in 
Fort Lauderdale, and served the school in 
various capacities over the next 23 years, 
ultimately becoming director of student 
life and development.

Upon moving to Naples in 2004, she 
began volunteering for nonprofit orga-
nizations including the PACE Center for 
Girls, the United Arts Council and the 
Greater Naples Chamber of Commerce’s 
Youth Leadership Collier program. In 
2007 she joined the Education Foundation 

of Collier County as the vice president for 
the Take Stock in Children program. She 
joined The Immokalee Foundation two 
years later. 

She and her husband, Jeff Allbritten, the 
president of Edison State College, reside 
in Naples. They have two children and 
four grandchildren.

One of Liz’s favorite quotes is from 
Ralph Waldo Emerson: 

“To laugh often and much; to win the 
respect of intelligent people and the affec-
tion of children; to earn the appreciation 
of honest critics and endure the betrayal 
of false friends; to appreciate beauty; to 
find the best in others; to leave the world 
a bit better, whether by a healthy child, a 
garden patch or a redeemed social condi-
tion; to know even one life has breathed 
easier because you have lived. This is to 
have succeeded.”

To her, those words exemplify true life 
and success.

“My family had great success in Hondu-
ras if you measure success simply by the 
accumulation of wealth,” she says. “They 
lost all they had and came to the United 
States with very little money … Houses 
are built with bricks and mortar and some 
are quite grand; assets are simply placed 
on a balance sheet and they are fleeting. A 
home is made with love and respect, and 
success is measured by the difference one 
makes to enhance the life of another.”  ■ 

— Bob Harden is the producer and host 
of “The Bob Harden Show,” airing from 7-8 
a.m. weekdays at www.bobharden.com.
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bobHARDEN
e-mail: bob@bobharden.com

PROFILES IN PARADISE
Personal values, passion provide foundation for child advocate 

Talking points with Liz Allbritten
Mentor(s): George Young, the 
former vice president of student 
affairs at Broward College, taught 
me the value of leading with 
integrity, conviction and passion. 
John Henry taught me about 
collaboration and relationship 
building. John Costigan taught me 
how to take a practical approach 
in solving problems and showed 
me the importance of staying calm 
in diffi cult situations. And Don 
Gunther is teaching me how to look 
at myself. He tells me: “I am the 
problem and I am the solution.” 

As a kid, what did you want to 
be when you grew up? In high 
school I thought I wanted to be a clinical psychologist, 
until I shadowed one. I learned that you have to detach 
emotionally, and that is not who I am.

What would you be doing if you weren’t doing 
this? I would be mentoring more children personally and 
I would write a book.

Guilty pleasures: Chocolate, red wine and spa days.

One thing on your bucket list: To have our children 
and grandchildren spend a Christmas with us in Murren, 
Switzerland, where you feel like you’re walking in a 
storybook.

Skill or talent you wish you had: I wish I could sing 
and play the piano.

Advice for kids: Nothing worth having comes easily.

Something that’s been on your mind: In 1981, when 
I began working as an academic adviser, I saw fi rsthand 

many students who struggled to 
complete their college education as 
a result of not being prepared. It’s 
2013 and very little has changed. I 
am passionate about helping solve 
this problem.

Something your mom was 
right about: Do the right thing, 
even if you think no one is 
watching.

Something you’ll never 
understand: Why doing the right 
thing can sometimes be so diffi cult.

What makes you laugh? My 
husband. He helps me to 
remember what an important part 

laughter is in our lives.

Pet peeve: Passive-aggressive people. It’s OK not to 
agree on everything all the time.

Something people would be surprised to fi nd out 
about you: I am very adventurous and an adrenaline 
junkie. I’ve tackled a ropes course in the Swiss Alps.

What are you most proud of? My family, and how I’ve 
been able to overcome signifi cant obstacles and turn my 
passion into my life’s work.

First job: At a bakery when I was 14. My father made 
me.

What the Paradise Coast really needs: Economic 
diversifi cation to allow young people to stay in Naples 
and contribute to the growth of our community.

What I miss about the Paradise Coast when I’m 
away: The beauty and peacefulness here.
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phase of the facility welcomed its char-
ter guests in late May. The four African 
elephants from Disney World are mak-
ing themselves at home, says Executive 
Director John Lehnhardt. Plans are 
for the center to accommodate Asian 
elephants as well.

The National Elephant Center is the 
dream child of Mr. Lehnhardt and other 
wildlife advocates who comprise the 
board of directors. Approximately 75 
zoos around the country have contrib-
uted financially and in other ways to 
bring the dream to fruition. All accred-
ited by the Association of Zoos and 
Aquariums, the supporting zoos have 
elephants themselves and expect some-
day to benefit from the existence of the 
center.

“It’s a support system for zoos,” Mr. 
Lehnhardt says.

Zoos that have elephants trumpet the 
National Elephant Center as a godsend.

“This is something the zoo commu-
nity has needed for a long time,” says 
Tony Vecchio, executive director of the 
Jacksonville Zoo & Gardens. “It’s espe-
cially exciting to see it happening right 
here in Florida.”

The vast acreage — being leased to 
the center by an orange grove owner 
for $1 a year for 40 years — is vital for 
keeping male or bull elephants, mostly 
solitary creatures who need room to 
roam. At capacity, the center could 
house 45 elephants. 

It cost $2.4 million to get the 25-acre 
first phase up and running; four subse-
quent phases totaling an additional $2.4 
million will depend on private and cor-
porate donations and fundraisers.

The master site plan calls for four 
open-air barns for daily caretaking, 
health checks and veterinary proce-
dures, a keeper center, conservation/
education center, elephant overlooks, a 

pavilion and varied yards for flexibility. 
Ultimately, the center might also have 
an observation tower and an education 
center for school groups and other visi-
tors to learn about elephants. 

The grounds are designed to ensure 
the elephants’ security and safety and 
to enable them to roam free, forage and 
socialize with their families and herds. 
Mr. Lehnhardt and his staff of caretak-
ers work to keep the elephants healthy 
and comfortable in their tropical sur-
roundings. Chief Operations Officer Jeff 
Bolling and his staff work to minimize 
human interaction with the animals so 
that they can form and cultivate their 

own social groups.
“Our goal is for them to be ele-

phants,” Mr. Lehnhadt says.

Meet the elephants
The first four pachyderm residents at 

the new center are a family made up of 
Thandi, the matriarch at 33 years old; 
Moyo, 32; and her male calves, Tufani, 
10, and Tsavo, 5. The daily routine in 
their new digs starts with morning 
baths, care checkups and breakfast.

Fed a diet of grain, hay and supple-
ments, the elephants eat several hun-
dred pounds of food a day. 

Tufani’s big hazel eyes are aglitter as 

he spots his breakfast being delivered. 
As it does for most teenagers, room 
service seems to agree very much with 
him. As a young and growing elephant, 
Tufani likes to eat, play with his broth-
er, roll in the mud and knock over trees.

And of course, there’s his budding 
love life.

“He’s a preteen,” Mr. Lehnhardt says. 
“He’s very interested in the opposite 
sex.”

Tufani raises his trunk while han-
dlers bathe him with a gentle spray of 
water. His emerging maturity has not 
gone unnoticed within his family. He 
is beginning to get asked in elephant 

ELEPHANTS
From page 1

FLORIDA WEEKLY AND COURTESY PHOTOS

Above: A famly of elephants at The National Elephant Center in Fellsmere. Below: Every day starts off with a bath.
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terms to leave the nest. 
While Tufani, guided by the handlers, 

moves in different angles to get his 
bath, a barrier remains between him 
and the staff at all times. 

“He’s not a pet,” Mr. Lenhardt says. 
“You can’t get too close.”

Besides their own safety, there’s 
another reason the handlers don’t get 
too close: They want the elephants to 
focus on one another, not on people. 

“We’re not part of their social group,” 
Mr. Lehnhardt explains. 

Elephants can live into their 60s 
and beyond, which means most of the 
pachyderms who come to the National 
Elephant Center will spend many years 
in residence there. Staff, on the other 
hand, will no doubt change over the 
years, and if they were encouraged to 
interact and bond with the elephants, 
such changes could affect the animals.  

On a recent day, one could spot 
the elephant family noshing on palm 
fronds, branches and oranges remaining 
in the citrus groves. The oranges are a 
new phenomenon for the elephants.

With their large gray trunks, they 
suction oranges from the trees.

“It like a kid in the candy store,” Mr. 
Lehnhardt said.

Aside from a big appetite, elephants 
have even bigger brains that need to 
be enriched. Mr. Lehnhardt, the staff 
and Elephant Center board work to 
make sure that the sensitive, bright and 
socially aware creatures have what they 
need to thrive. 

Right now that support comes in let-
ting the elephants get to know their 
new home and become comfortable in 
it.

Maintaining the population
A main component of the National 

Elephant Center’s mission is to ensure a 
future elephant population. For several 
decades, elephant numbers have dwin-
dled. The African elephant is consid-
ered vulnerable and the Asian endan-
gered, according to www.LiveScience.
com. The animals are living in areas of 
dense human population. Their habitat 
is being encroached upon, and their 
lives are also being taken for their ivory 
tusks.

“Both Asian and African elephants 
are being persecuted,” says Rick Bar-
ongi, director of the Houston Zoo and 
a board member for the National Ele-
phant Center.

“The center will be able to contribute 
to maintaining elephants in the future,” 
Mr. Barongi says. “I think that’s so 
important.”

Future breeding opportunities 
coupled with an education center and 
access for school children are what cen-
ter staff and board members trumpet as 
the keys to the center’s success.

“The vast majority of Americans will 
not be able to see elephants in their 
habitats,” Mr. Barongi says. “It (the cen-
ter) will inspire all people, especially 
children, to care more about elephants. 
And if they care more about elephants, 
they will try to help them.”

Although the center houses ele-
phants, it is not a sanctuary. A sanctu-
ary keeps animals permanently and has 
core standards that emphasize no active 
breeding and no commercial trade. Nor 
are they generally not open to the pub-
lic, says Jackie Bennett, deputy director 
for the Global Federation of Animal 
Sanctuaries.

Helping Fellsmere too
Before The National Elephant Center 

came to town, the residents of Fells-
mere didn’t have much reason to think 
about the 225 acres of orange groves 
the nonprofit now leases. But the new 
center holds the potential to make a 
difference in the lives of the city’s 5,300 
residents.

The town’s Frog Leg Festival every 
January used to be the biggest show in 
town. But with a herd of elephants in 
the neighborhood, now the people of 
Fellsmere can expect some new atten-
tion.

“We’re very excited about it,” says 
City Manager Jason Nunemaker. “It just 
puts us on the map.”

Mr. Nunemaker expects the center 
will create opportunities and draw 
tourists when it is complete. He also 

envisions greater prosperity being 
generated from visiting trainers who 
will use City Hall as a place to work 
and hold meetings. “I think it’s a huge 
resource on a variety of levels,” he says.

But perhaps the most tangible benefit 
will be for Fellsmere’s youngest resi-
dents. The area’s children are going to 
have a chance to take school trips to see 
and experience the elephants.

“Were excited,” says Fellsmere 
Elementary School Principal Ramon 
Echeverria. “It’s unique. It’s going to be 
a plus from an educational aspect.” For 
many Fellsmere youngsters, it could be 
their first chance to see a real elephant. 
“They’re excited,” Mr. Echeverria adds. 
“These kids are off the chain.”

The idea of reaching children seems 
to matter most in procuring a future for 
the elephants.

“I think it’s going to have the biggest 
benefit for school kids,” Mr. Barongi 
says. “Those kids will be in awe. It will 
influence them to care.”

He and Mr. Lehnhardt, along with 
everyone who has worked to make the 
new center a reality, know that engen-
dering compassion is the must-have 
ingredient in order to ensure that the 
National Elephant Center and simi-
lar places have a reason to exist and 
serve. ■

Elephant facts
>> Height: Five to 14 feet at shoulders 

(males); females of all subspecies are 
smaller than males.

>> Length: Up to 30 feet trunk to tail. 
>> Weight: 6,000-15,000 pounds. 
>> Lifespan: Up to 70 years.
>> Diet: Grasses, leaves, bamboo, bark, roots. 

Elephants are also known to eat crops like 
banana and sugarcane. Adult elephants eat 
300-400 pounds of food per day.

>> Range: African forest elephants inhabit 
the dense rainforests of west and central 
Africa. The Asian elephant is found in India, 
Sri Lanka, China and much of Southeast 
Asia.

>> Behavior: Elephants form deep family 
bonds and live in tight matriarchal family 
groups of related females called a herd. 
The oldest and often largest female in the 
herd, called a matriarch, leads the herd. 
Herds consist of eight to 100 elephants 
depending on terrain and family size. When 
a calf is born, it is raised and protected by 
the whole matriarchal herd. Males leave the 
family between the ages of 12-15 and may 
lead solitary lives or live temporarily with 
other males.

>> Communication: Recent discoveries 
have shown that elephants can commu-
nicate over long distances by producing a 
sub-sonic rumble that can travel over the 
ground faster than sound through air. Other 
elephants receive the messages through 
the sensitive skin on their feet and trunks. 

— Source: www.defenders.org

To help:
>> The National Elephant Center is non-

profi t and is accepting donations. A private 
foundation has agreed to match dona-
tions to The National Elephant Center up 
to $150,000. For more information, go to 
www.nationalelephantcenter.org/.
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NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

Storage cloudburst
The executive in charge of the elec-

tronic infrastructure of Facebook con-
firmed to London’s information-technolo-
gy website The Register in June that when 
the company inaugurated its first “cloud” 
data-storage facility in Prineville, Ore., in 
2011, the equipment was “drenched” when 
an actual cloud formed inside the build-
ing. (Facebook had only “hinted” previ-
ously at a Prineville “humidity event,” 
according to The Register.) The tall, huge 

building’s cooling units use an electricity-
saving system that takes air from the 
outside (rather than recirculated indoor 
air) and subjects it to various humidity 
levels to cool the heat coming from the 
aisles of computer servers. Apparently, 
engineers had not accurately anticipated 
the vapor condensation profile of the new 
system, and rain guards were promptly 
installed. ■

Can’t possibly be true
■ In May, only two states away from last 

year’s mass shooting at an Aurora, Colo., 
movieplex, management at the Goodrich 
Capital 8 Theaters in Jefferson City, Mo., 
hired a man dressed in full tactical gear 
and carrying guns resembling M-4 rifles 
and 9mm pistols (as “S.H.I.E.L.D.” opera-
tives) to greet patrons for the opening of 
the new “Iron Man” movie. Police were 
not pleased by the barrage of frightened 
911 callers who were fearful that Aurora 
was happening all over again. Capital 
8 manager Bob Wilkins said that “hun-
dreds” of customers were entertained by 
the publicity stunt and that “only a few” 
were upset.

■ Since Rozie, a pregnant Asian ele-
phant at Albuquerque’s ABQ BioPark Zoo, 
stands a better chance of a healthy birth if 
she is strong, the “elephant manager” and 
staff have been putting her through twice-
a-day, Pilates-type exercises (featuring 
leg lifts, squats and other calisthenics). 
(Rozie is due sometime between August 
and November.) Lest anyone worry that 
Rozie is being mistreated, the elephant 
manager noted in a May press release 
that her participation “is completely vol-
untary.”

■ The founder of the Beauty Park 
Medical Spa in Santa Monica, Calif., has 
introduced a 45-minute procedure called 
the “Male Laser Lift,” which is also known 

colloquially as “tackle tightening,” involv-
ing the removal of hair and wrinkles on 
the scrotum, along with laser treatment to 
remove “discoloration.” Co-owner Jamie 
Sherrill (“Nurse Jamie”) told London’s 
Daily Mail that sales are up this year, 
and some might attribute that to a joke 
comment made by actor George Clooney 
that the latest Hollywood craze was “ball-
ironing.”

■ Recently, parents in Texas and New 
York City have pointed out that when 
children commit sex offenses against 
classmates, educational policy (and 
sometimes, the law) seeks to give light 
punishments and second chances to the 
perpetrators, thus posing risks to their 
classmates. A Texas child, raped at age 
4 by a 13-year-old, recently was forced to 
endure the perpetrator’s return to class 
after only 45 days away at an “alternative” 
program — because federal law requires 
the child’s prompt return to ordinary 
classroom settings if a “disability” played 
a role in the incident. A New York City 
mother filed a $6 million lawsuit in May 
against the city’s Education Department 
after her son was allegedly forced to per-
form oral sex on a group of classmates, 
one of whom had already been involved 
in a sex assault — for which he received a 
five-day suspension. ■

Inexplicable 
■ As John Jacobson, 20, was being 

booked into jail in Portland, Ore., in May 
(for allegedly trying to steal a case of beer 
from a Plaid Pantry grocery store), police 
discovered a live mouse in his pocket. Mr. 
Jacobson had his father come down to the 
jail and take custody of the mouse.

■ Christie’s auction house in New York 
City reported that a painting of the late 
actress Bea Arthur — nude from the waist 
up — by the artist John Currin in 1991 had 
sold for $1.9 million on May 15th. Mr. Cur-
rin said that he made the painting from 
a photograph of Ms. Arthur clothed, and 

Ms. Arthur, known for her roles in TV’s 
“Maude” and “Golden Girls,” appears 
younger in face and body in the painting 
than on the TV shows.

■ Maryland state troopers caught sight 
of a drummer rocking out on the shoulder 
of Interstate 695 near Windsor Mill Road 
in Baltimore on May 21, at about 10:30 
a.m. According to the troopers, the man 
had run out of gas and had decided to 
set up his drum kit to practice while he 
waited for assistance. When a utility truck 
arrived, supplying gasoline, the drummer 
packed up and resumed his travels. ■

Perspective
■ The websites OpposingViews.com 

and the Jewish Daily Forward (Forward.
com), sweeping through all of the 2013 
news accounts that two reporters could 
find, added up the fatalities so far this 
year (through May) of Americans killed 
by domestic “terrorist” attacks, compared 

to the number of Americans killed with 
guns fired by toddlers (aged 2-6). Terror-
ism’s total: 4 (all from the Boston Mara-
thon bombing). Gun deaths by toddlers: 
11. (During the same period, 10 additional 
Americans were merely wounded by tod-
dlers firing guns.) ■

Least-competent criminals
■ A 38-year-old man was arrested in 

Wichita, Kan., in June and charged with 
trying to rob a Spangles restaurant by 
presenting a cashier with a demand note. 
He was arrested a short time later — and 
easily, because the demand for money 
was written on the back of a check-
reorder form that contained his name and 
address. 

■ Joseph Meacham, 39, fleeing on foot 
during a mid-afternoon traffic stop in 
Clayton, Mo., in May, ran through town so 
indiscriminately that when he decided to 
duck into a building for cover, he failed to 
realize it was the St. Louis County Police 
Headquarters. He was found curled into 
a ball on the floor in a dead-end hallway, 
and promptly arrested. ■
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Search under way for those
who served on USS Intrepid

The 70th anniversary of the commission-
ing of the USS Intrepid, the World War II-era 
Essex class aircraft carrier that is now home 
to the Intrepid Sea, Air & Space Museum in 
New York City, takes place Friday, Aug. 16. 
The museum has issued a coast-to-coast “all 
call” for former crewmembers on the ship to 
be reunited Aug. 16-18 in New York.

Nicknamed “the Ghost Ship” by the Japa-
nese, the Intrepid was hit by five Kamikaze 
attacks in the Pacific but refused to sink. One 
of the most stalwart ships in U.S. history, 
she later served three tours of duty off Viet-
nam and in submarine surveillance in the 
North Atlantic during the Cold War. She was 
also one of the primary recovery vessels for 
NASA during the Mercury and Gemini space 
missions, and retrieved astronauts Scott Car-

penter and Gus Grissom after their respective 
Earth orbits and splashdowns in the Pacific.

For more information about the reunion 
and the 70th anniversary celebration of the 
ship’s commission, visit  www.intrepidmu-
seum.org. ■ 

The USS Intrepid in 
the Philippine Sea, 
November 1944
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a commitment to their academics 
through participation in Grace Place’s 
after-school tutoring program.

“These hands-on and real-world 
experiences open their eyes to pos-
sibilities for their lives that they never 
imagined,” Rev. Campbell says. “Meet-
ing business people who are interesting 
and enjoying their jobs and their fields 
makes a big impression on youth. See-
ing what a workplace really looks like is 
invaluable.”

Throughout the almost two-hour visit 
at IberiaBank, staff provided both prac-
tical and fun information.

The first thing that Cathi Johnson, 
vice president and branch manager for 
private banking, told the students was 
that everyone who enters a bank is on 
video, so they all turned to wave at the 
security camera.

She asked the students if they 
knew why people use banks, and they 
answered with the main reasons: to 
put in and take out money, to transfer 
money and to borrow it — though one 
student quickly added, “But then you 
have to pay it back.”

Machelle Shirk, vice president for 
retail administration, shared a list of 
facts about money. Most students did 
not know that “paper” money is actu-
ally 75 percent cotton and 25 percent 
linen. And all of them were amazed to 
hear that 38 million bills with a value 
of $541 million are printed daily by the 
Federal Reserve in Fort Worth, Texas, 
and the District of Columbia.

Lead teller Fernando Fresnillo dem-
onstrated a money counting machine 

that can detect counterfeit bills. When 
asked about his favorite part of the tour 
later, 13-year-old Eduardo Martinez said 
the specialized equipment was a high-
light.

At the vault, Ms. Johnson let the stu-
dents push the door to see how heavy 
it is. Opening the vault each morning 
requires two people with different 
codes, she told the students. Sebastian 
Sanchez, 13, said he was impressed with 
how securely the money is kept.

The students enjoyed a tour of the 
lockbox area, watching how checks 
for utilities such as electricity and cell 
phones are processed. They got some 
hands-on experience as they helped 
operate the machine that slits open the 
payment envelopes. 

Just before snacks were served, they 
learned about the symbolism of the 
images and wording on the $1 bill, 
each getting to take one home along 
with a packet of information from the 
bank that included dress-for-success 
and interview etiquette tips. Leslie 
Mahoney from the bank’s human 
resources department discussed some 
of those tips while the students sat 
around a table in a conference room. 
She also demonstrated the best way 
to shake hands — with a firm grip and 
making eye contact — before she asked 
the students to practice with the person 
next to them.

The students also heard from Maria 
Botana, Golden Bate branch manager, 
about how to protect themselves from 
identify theft. Then, Senior Vice Presi-
dent Paul Belfore invited five students 
up to the front of the room to role 
play the process of a customer mak-
ing a deposit and another customer 
requesting a business loan. Mr. Belfore 
explained that a bank pays its custom-
ers interest to put their money there, 

FIELD TRIP
From page 1

Seeking to put God’s love into action, Habitat for Humanity brings 
people together to build homes, communities and hope.

 Closed 4th of July
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which then means the bank has money 
to loan to people who need funds for 
their business or to pay for a car, a 
house or perhaps college.

The students’ tour was just part of 
IberiaBank’s relationship with Grace 
Place. The bank provides school sup-
plies for Grace Place students and 
invited them to participate in the grand 
opening of the Golden Gate branch last 
December. And Ms. Botana recently 
launched a financial literacy training 
program for mothers whose children 
attend Grace Place, teaching them the 
basics of having a bank account. “Most 
of them don’t know how to manage 
money or how a bank works,” she says.

For now, the tour may have sparked 
an interest in a banking career for a 
budding branch manager or loan offi-

cer, or at least inspired the students to 
remain focused on their academics.

“A field trip can awaken the desire 
in a student to try new things and 
pursue previously unconsidered 
dreams,” Rev. Campbell said. “Studies 
also show that field trips can result 
in greater achievement in all subjects 
at school. By seeing real-life applica-
tion of the lessons they are learning 
in school, students are more likely to 
understand and appreciate the impor-
tance and relevance of what they are 
learning.”

Grace Place’s middle school summer 
program was funded through grants 
from The League Club of Collier Coun-
ty and the Marco Lutheran Church 
Foundation, along with individual 
donor sponsorships. ■

COURTESY PHOTO

Some of the Golden Gate Middle School students at IberiaBank on a Grace Place field trip.
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Center expands
services for alumni

in recovery
David Lawrence Center has expanded 

its services for alumni who have suc-
cessfully completed the center’s resi-
dential treatment program for substance 
abuse. Crossroads aftercare services are 
designed to keep the basics of recovery 
front of mind, prevent relapse, provide 
guidance and inspiration during the 
adjustment to sobriety.

“Many relapses occur in the first 
three months following treatment,” says 
Crossroads clinical supervisor Nancy 
Dauphinais. “Our expanded aftercare 
services provide support, education and 
coping skills during this critical period.” 

Aftercare group sessions focus on 
promoting a positive lifestyle and con-
tinuing the stabilization process as cli-
ents return to living in the community. 
Participants learn about the dynamics of 
relapse and how to identify and develop 
recovery maintenance skills. Aftercare 
treatment is individualized and usually 
lasts four to 12 weeks. All services are 
free.

Expanding the aftercare services 
is one of several program enhance-
ments made to the Crossroads program 
at David Lawrence Center in the last 
year. Additional services implement-
ed include onsite yoga, equine-facili-
tated psychotherapy, tobacco cessation 
groups, art therapy and enhanced family 
support services. ■

— With eight locations in Collier 
County, David Lawrence Center touches 
the lives of more than 30,000 people 
each year. For more information, call 
455-8500 or visit www.DavidLawrence-
Center.org.

Blood center
needs donors

of all types
Donations of blood slow to a trickle 

during the summer months in South-
west Florida, but the need for blood of 
all types does not. Donors are urged to 
take the time to donate at the Commu-
nity Blood Center or its bloodmobile.

The center is on the first floor of 
the NCH Medical Plaza Building at 311 
Ninth St. N., next to the NCH parking 
garage. Complimentary valet parking is 
offered for all blood donors. Hours are 
8 a.m. to 5 p.m. Monday, Wednesday, 
Thursday and Friday, and 11 a.m. to 7 
p.m. Tuesday.

In Bonita Springs, the CBC bloodmo-

HEALTHY LIVING
Big-screen portrayals can enhance
our understanding of mental illness

BY CARYN HACKER-BUECHEL
Special to Florida Weekly

When the drama of mental illness 
plays to large audiences via cinema and 
TV screens, the emotional pain within 
the storyline remains a comfortable, 
yet perceptible, distance from what we 
would like to think of as our personal 
realities. And yet, the stories often 
touch us, individually and communally.

The popularity 
of “Silver Linings 
Playbook” demon-
strates our desire 
to understand the 
deep complexities 
of human behav-
ior. In the award-
winning film, high-
school teacher Pat 
Solitano Jr. strug-
gles to find his 
way to a balanced 

emotional life following a months-long 
psychiatric hospitalization and the end 
of his marriage.

The movie portrays the characteris-
tics of bi-polar disorder honestly, poi-
gnantly and humorously, as the audi-
ence travels the emotionally moving 
yet capricious journey toward psycho-
logical stability with Pat and his “fam-
ily” of parents, friends and a potential 
love interest, Tiffany, who’s also bi-
polar. With the positive changes that 
come with Pat’s treatment, our com-
passion and acceptance of everyone 
involved increases, as they begin to 
appear less diagnosable, more com-
monplace and whole. 

“Silver Linings Playbook” is less an 
expose of mental illness as it is more 
a study of family love and tolerance, 
highlighting the beauty and healing 
magic that lie in that empathetic and 
pliable relationship. 

“Bi-polar disorder is not a condi-
tion brought on by a weakness of will 
or a lack of prayer. It is a real illness 
and requires treatment,” says Dr. Scott 
Haltzman, a staff psychiatrist at the 
David Lawrence Center. Yale-educated 
and the author of books including “The 
Secrets of Happy Families: Eight Keys 
to Building a Lifetime of Connection 
and Contentment,” Dr. Haltzman says 
that although the road from illness to 
wellness is not an easy transition for 
those with bi-polar disorder, the condi-
tion is very treatable.

But sadly, not everyone suffering 
from a mental disorder will benefit 
from psychological intervention, as the 
stigma regarding mental disorders con-
tinues as one of the potential deter-
rents to treatment.  

“If we don’t talk about these things, 
the stigma will continue,” Dr. Haltzman 
cautions.

Our communal skin is highly sensi-

tive to the potential trauma related to 
mental illness when left unchecked 
and/or untreated. Images of Sandy 
Hook — and far too many other exam-
ples of brutal human outbursts and 
destruction — remain imprinted in 
our hearts and minds. But most people 
with mental illness are not violent, Dr. 
Haltzman stresses.

Psychological therapy (individual 
and family) is critical with this popula-
tion and highly important in successful 
treatment, he adds. The assessment for 
potential assistive medications, as well 
as the use of supplements, exercise, 
healthy nutrition and meditation, can 
be useful tools in the treatment of bi-
polar and other mental disorders. 

About the center
David Lawrence Center is the Naples-

based, nonprofit center that provides 
innovative comprehensive inpatient, 
outpatient, residential and community-
based prevention and treatment servic-
es for the one in four local children and 
adults who experience mental health, 
emotional, psychological and/or sub-
stance abuse challenges.

For more information or to begin 
or solidify your journey (or some-
one else’s) toward life-changing mental 
wellness, call 455-8500 or visit www.
DavidLawrenceCenter.org. ■ 

 — Psychotherapist and motivational 
speaker Caryn Hacker-Bueche serves 
on the board of directors of the David 
Lawrence Center. The author of the 
children’s book “A Bully Grows Up: 
Erik Meets the Wizard,” she focuses 
her writing on ways to heighten psy-
chological and interpersonal aware-
ness.

SEE HEALTH, A15 

Common symptoms 
of the two phases
of bi-polar disorder
■ At least two weeks
 of depressive behavior:
     Feeling hopeless
      Persistent sadness
      Lack of interest or pleasure in people 
 and things
      Diffi culty sleeping or over-sleeping
      Feelings of worthlessness
      Thoughts of self-harm or suicide
■  At least a week of manic behavior:
      Abnormally elevated mood and/or irritability
      Over-infl ated self-esteem
      Increased talkativeness
      Racing thoughts/distractibility
      Decreased need for sleep
      Increase in irresponsible behaviors 
 (alcohol/drug use, unusual sexual behavior, 
 excessive shopping)
     

Hacker-Bueche 
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CLUB NOTES
■ Five Collier County high school 

graduates will receive $1,000 scholar-
ships for the 2013-14 year from the 
Naples Press Club. The club’s Ter-
rence J. Miller Renewable Scholarships 
are awarded to students who are major-
ing in journalism at their respective 
colleges.

Three of this year’s recipients are 
enrolled at Florida Gulf Coast Universi-
ty: senior Mary Castro (Immokalee High 
School, 2010), sophomore Eric Crum 
(Barron Collier High School, 2012) and 
junior Oscar Santiago-Torres (Golden 
Gate High School, 2011). One is at the 
University of Central Florida: sopho-
more Lauren Schoepfer (Barron Collier 

High School, 2012), and one is studying 
at Florida Southern College: freshman 
Kyle Shatto (Naples High School, 2013).

The Naples Press Club Endowed 
FGCU Foundation Scholarship will again 
be awarded to Andrew Friedgen, a senior 
at FGCU (Bishop Verot High School, Fort 
Myers, 2010), for 2013-14. The club is also 
giving a $500 Writing Award Scholarship 
to Florida State University freshman Lisa 
Kobzina (Naples High School 2013).

■ The Ohio State Alumni Club of 
Naples holds is annual “student send-
off” social for local students who attend 
OSU from 5-6:30 p.m. Thursday, July 
18, at Gatsby’s Pizza, 4450 Bonita Beach 

Road in Bonita Springs. RSVP by calling 
404-9399 or e-mailing   ohfliova@gmail.
com.

The club has announced that Buckeye 
Heisman Trophy recipient Eddie George, 
who recently joined OSU as an assistant 
vice president, will serve as honorary 
chair for the annual “Buckeyes in Para-
dise” gala set for March 8, 2014, at the 
Hilton Naples. Proceeds from the gala 
help the club provide scholarships for 
local students to attend OSU. For more 
information, visit www.naplesbuckeyes.
com.

■ The Naples Newcomers helps 
those who are new to the area make 

new friendships centered around vari-
ous social activities. Members meet to 
share a variety of interests and activities, 
including couples and singles groups, 
bridge, mahjongg, crafts, gourmet cook-
ing, coffees, movies, card games and book 
discussions. Membership is for women 
who have been permanent residents of 
Naples for no more than five years.

Luncheon meetings take place on 
the second Thursday of each month at 
Naples area country clubs. An orien-
tation coffee for prospective members 
takes place on the first Thursday of 
each month. For more information, call 
298-4083 or visit www.naplesnewcom-
ers.com. ■

bile makes a regular visit to the parking 
lot at Sunshine Plaza on the second 
Monday of the month. Look for it next 
from 10 a.m. to 4 p.m. July 8.

Here are some additional stops for 
the bloodmobile coming up:

■ Thursday, June 27: 10 a.m. to noon 
at the Glenview, 100 Glenview Place 
(donors get a complimentary movie 
pass).

■ Thursday, June 27: 2-5 p.m. at 
Lowe’s, 12730 Tamiami Trail E. (donors 
get a complimentary movie pass).

■  Friday, June 28: 2-6 p.m. at Park-
way Plaza, 4897 Golden Gate Parkway 
in Golden Gate (donors get complimen-
tary movie pass).

■ Saturday, June 29: 8:30 a.m. to 1 
p.m. at Germain BMW, 11286 Tamiami 
Trail N. (donors get a $10 gas card while 
supplies last).

■  Sunday, June 30: 8:30 a.m. to 
noon at Summit Church at Barron Col-
lier High School, 5600 Cougar Drive 
(donors get a complimentary movie 
pass).

■  Monday, July 1: 10 a.m. to 1 p.m. at 
Soldavini & Caldwell CPAs, 5455 Jaeger 
Road (donors get complimentary movie 
pass).

■  Tuesday, July 2: 2:30-6:30 p.m. at 
NCH in North Naples, 11190 Health Park 
Blvd. (donors get complimentary movie 
pass).

■ Friday-Sunday, July 5-7: 11 a.m. 
to 6 p.m. at Sembler Plaza, corner of 
Airport Road and Naples Boulevard 
(donors get a complimentary movie 
pass).

 Donors can safely give blood every 56 

days. The minimum age to give blood is 
16 (parental consent required). Donors 
must weigh at least 110 pounds, should 
eat and be well hydrated prior to giving 
blood and must present photo ID. 

For more information, call 624-4120 
or visit www.givebloodcbc.org.

Breast surgeon
to present free
cancer lecture

“Myths and Facts about Breast Can-
cer,” a presentation by Dr. Sharla Gayle 
Patterson, is set for 6-7 p.m. Thursday, 
July 18, at IberiaBank at 1905 Pine Ridge 
Road. Dr. Patterson will discuss detec-
tion, BRCA testing, surgical options and 
treatment for breast cancer.

The program is part of the Health Plus 

lecture series sponsored by the bank in 
collaboration with Physicians Regional 
Healthcare System. Attendance is free.

According to the Centers for Disease 
Control and Prevention, one in eight 
women in the United States will be 
diagnosed with breast cancer in their 
lifetime, and breast cancer is the second 
highest leading cause of death among 
American women. While many advanc-
es have been made in the detection 
and treatment of breast cancer, many 
misperceptions persist.

Dr. Patterson earned a medical degree 
and an MBA from the Health Organi-
zation Management program at Texas 
Tech University. She completed a Soci-
ety of Surgical Oncology Breast Surgery 
Fellowship at Emory University, and her 
general surgical internship and residen-
cy at the University of South Alabama.

Lecture seating is limited. call 403-
5170 for reservations. ■ 

HEALTH
From page 14
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UNDERCOVER HISTORIAN
Hats off to Guy Bradley and other Everglades wardens

Back in the late 1880s, in order to 
keep up with demand from a thriv-
ing millinery trade, 5 million birds were 
being slaughtered every year for their 
prized plumes. Those plumes were as 
valuable as gold. Historical records show 
that in 1915, an ounce of gold sold for $32 
— the same as plumes. It’s hard to believe 
that ladies hats were at one time a $17 
million industry. 

The Florida Everglades were prime 
hunting grounds. Most birds were shot 
in the springtime, when their feathers 
were colored for the nesting and mating 
season. Poachers would shoot the birds, 
pluck the plumes and leave the carcasses 
to rot. Also left behind were thousands 
of baby birds, defenseless without their 
parents and doomed to die from starva-
tion or exposure.

It’s no wonder that many species were 
decimated, most notably the great egret.

In an effort to control plume hunting 
in Florida, the American Ornithologists 
Union and the National Association of 
Audubon Societies (known today as the 
National Audubon Society) persuaded 
the state Legislature to pass a bird pro-
tection law in 1901. With that law came 
jobs for wardens to oversee rookeries 
throughout the Everglades. 

Enter Guy Bradley, a game warden 

who was also a depu-
ty sheriff for Monroe 
County (of which Col-
lier County was once 
part). Before becom-
ing a guardian of the 
wading birds, Guy had 
been a plume hunter 
himself. He and his 
older brother served 
as scouts for the noted 
French plume hunter 
Jean Chevalier on his 
trip to the Everglades.

It was 1885. Guy was 
15 years old, and plume 
feathers were selling 
for more than $20 an 
ounce. It was reported 
that on that one hunt-
ing trip, which lasted 
several weeks, Mr. Chevalier and his party 
killed 1,397 birds of 36 different species.

Seventeen years later, Mr. Bradley 
became one of the first wardens hired 
by the American Ornithologists’ Union 
and the Florida Audubon Society. For a 
monthly stipend of $35, he was charged 
with single-handedly patrolling the area 
that stretched from Florida’s west coast 
through the Everglades and on down to 
Key West — an area known for its plenti-
ful egrets, spoonbills, white ibis and her-
ons. It was a dangerous job, and one that 
Mr. Bradley took very seriously.

The story is told that on July 8, 1905, 
gunshots rang out near his home in Fla-
mingo. He got into his skiff and came 
upon a father and two sons by the name 

of Smith shooting up a 
rookery. This was not 
their first altercation; 
Mr. Bradley had twice 
arrested two of the 
Smith men for poach-
ing, and the elder 
Smith had threatened 
to kill the warden if he 
tried to cite anyone in 
his family again.

This time, as Mr. 
Bradley attempted 
to arrest one of the 
sons who was loading 
plumes into a truck, 
Mr. Smith opened fire 
with his hunting rifle. 
The warden’s body 
was found the next 
day by a search party, 

having drifted 10 miles from the scene 
of the crime.

The day after that, Mr. Smith sailed 
to Key West and turned himself in to 
the authorities. Mr. Smith claimed self-
defense, maintaining that Mr. Bradley 
had fired first. Even though the evi-
dence showed the warden had never 
fired his gun, the jury decided against 
conviction, saying there was insufficient 
evidence.

Mr. Bradley’s death and Mr. Smith’s 
acquittal made headlines in the New 
York Times, Philadelphia North Ameri-
can, New York Herald and Forest and 
Stream. Not only were members of 
Audubon societies around the coun-
try outraged, women’s clubs around 

the country rose up against the use of 
plumes in millinery and encouraged 
others to follow suit. 

A couple of years after Mr. Bradley’s 
murder, another game warden/deputy 
sheriff went missing near Charlotte Har-
bor. His boat was later recovered, hav-
ing been weighted down, but the body 
was never found. That same year, an 
employee of the South Carolina Audu-
bon Society was shot and killed during 
an ambush. The deaths helped put a stop 
to the commercial trade of feathers from 
Florida. In 1910, the New York legislature 
passed the Audubon Plumage Act, out-
lawing the plume trade once and for all.

Mr. Bradley was buried on a shell ridge 
overlooking Florida Bay. A monument 
erected by the Florida Audubon Society 
was inscribed: “Guy M. Bradley, 1870-
1905, Faithful Unto Death, as Game War-
den of Monroe County he Gave his Life 
for the Cause to Which he was Pledged.” 
The grave and monument were washed 
away during Hurricane Donna in 1960; 
however, the original gravestone was 
recovered and is now on display at the 
Flamingo Visitor Center. ■

 
— Maureen Sullivan-Hartung arrived 

in Naples in 1981. Following a year’s 
stint as a reporter for the former weekly 
Everglades Echo newspaper, she began 
freelancing. Her first book, “Hidden 
History of Everglades City & Points 
Nearby,” was published in 2010 by The 
History Press in South Carolina. Learn 
more about Ms. Sullivan-Hartung at 
www.maureenwrites.com.
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maureenSULLIVAN-HARTUNG
mshwrites@gmail.com

This photo of Guy Bradley in the 
Everglades is provided courtesy of 
the Florida State Archives and the 
National Park Service.

Let Wynn's help you Celebrate!

For all your catering needs, call us today... 
239.649.7272

1090 First Ave S. Naples 34102

From small intimate dinners to large corporate receptions, you can count on Wynn’s Catering to give your event the personal attention to detail that will have 
everyone raving for months. Our talented chefs approach food preparation as a fi ne art, interpreting your special theme to create dishes that are both delicious to the 
palate and pleasing to the eye. Our experienced, courteous staff ensures everything will run smoothly with meticulous, unobtrusive service. But the very best part is 

that you are free to enjoy the occasion, spend time with your guests and leave the fuss and cleanup to us!

FREE WITH AWHILE SUPPLIES LAST

10% OFF WHILE SUPPLIES LAST
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PET TALES
Pet-safe on the Fourth of July

Prepare now for the most dangerous holiday for companion animals
BY GINA SPADAFORI
Universal Uclick

I love the Fourth of July. I love the 
picnics and parades, and especially the 
fireworks. But I love my pets, too, so I 
usually stay home. 

My cats live indoors, so I don’t worry 
about them running off in fear, and my 
backyard is double-fenced, so I don’t 
worry about my dogs bolting when 
let outside, either. But I know I would 
spend the evening worrying if I left 
them alone, and with good reason: Pet-
advocacy groups warn that more pets 
are lost or killed, injured or panicked on 
this day than on any other.

Even if your pet is not the nervous 
type, it is a good idea to think twice before 
heading out the evening of July 4, or at least 
to take some precautions. Here are some 
tips:

■ Line up some chemical calm. If you 
know your pet looks for a place to hide and 
shiver at the neighborhood’s first noise, 
call your veterinarian in advance to get a 
medication to keep him calm. While you 
are at it, ask if your vet is available for 
after-hours emergencies, and if not, get the 
location and phone number of the nearest 
emergency clinic. You never know if you 
will need it. One usually calm dog I know 
jumped through a sliding-glass door after 
firecrackers went off in the yard behind 
him. Fortunately, his owners knew where 
to take him, and he got the prompt care he 
needed to save his life.

■ Set up a safe room. For truly terrified 
pets, it’s not a bad idea to secure them in 
quiet room, or a crate if they’re used to one. 
Synthetic pheromone sprays — Feliway 
for cats, Adaptil for dogs, both available at 
pet stores — mimic the natural substances 
that calm anxious pets, and help many pets 
over the rough spots. Clothing that “hugs” 
your pet, such as Thundershirts, has also 
been shown to help. And many people have 
used the homeopathic Rescue Remedy on 
their pets; a few drops in drinking water 
may help. 

■ Keep your pets secure. Make sure all 
your pets are safely confined and provided 
with plenty of fresh, cool water (nervous 
animals drink lots of water). Bring outside 
pets inside, at least into the garage. Allow 
your cat no access to the outside, and be 

sure to keep your dog on leash 
outside, even in your own yard if 
you’re not sure about your fenc-
ing. Frightened dogs have been 
known to go over — or even 
through — fences that would nor-
mally hold them. And cats are 
often the targets of cruel prank-
sters, some of whom enjoy ter-
rorizing animals with fireworks.

■ Prepare for the worst. Make 
sure your pet is wearing a collar 
with ID tags. When animal-con-
trol agencies are closed, there’s 
no way for your pet to be traced 
to you unless you have made sure 
your phone number is also on 
that collar. And if you don’t have 

time to get your pet microchipped, get it 
done before next year’s fireworks. 

■ Know what to do if you lose your pet. 
Start looking as soon as you discover your 
pet is missing. Cover your neighborhood 
with fliers and check with veterinarians, 
emergency clinics and shelters. When deal-
ing with shelters, remember that a phone 
call is not enough. Shelter staff cannot 
remember every animal in the place, and 
may not be able to recognize your pet from 
your description even if they have seen it. 
It is important to check in person at least 
every other day.

With so much to worry about, I feel a lot 
better staying home. Besides, I live close 
enough to my city’s fireworks show that I 
can get a pretty good view without leaving 
my pets alone. ■

Leave your party animal at home, and stay with him if you 
can. The Fourth of July is a risky day for cats and dogs. 

>>Kat is a 
2-year-old Labrador 
retriever mix who 
weighs about 60 
pounds. Friendly 
with people and 
other dogs, she’s 
good on her leash 
and loves to run.

>>Lotus is a quiet 
and affectionate, 
2-year-old black 
mouth cur mix 
who weighs almost 
80 pounds. Loves 
children and other 
dogs, is good on the 
leash. 

>>Mickey is a 
handsome and 
personable, 1-year-
old domestic short 
hair. He purrs to the 
touch and loves to 
be held and petted. 

>>Paige is a 
3-month-old 
domestic short hair 
who has a well-
mannered, sweet 
personality.

To adopt or foster a pet
This week’s pets are from Collier County Do-
mestic Animal Services. Adoption fees for cats 
are $60 and dogs are $85 and include sterilization 
surgery, vaccinations, pet license, ID microchip and 
a bag of food. Visit DAS at 7610 Davis Blvd. from 11 
a.m.-6 p.m. Monday-Saturday. For more informa-
tion, call 252-7387 or visit www.colliergov.net/pets. 

Pets of the Week

Call now to schedule an appointment:

North, Central and East Naples: 239-430-3668

www.NaplesPodiatrist.com

A N S W E R  T H E S E  Q U E S T I O N S : 
If you said yes to 2 or more, you need to see us now

1) Walking on hard surfaces causes a sharp, stabbing pain

2) Walking differently to avoid putting pressure on the heel causing hip and back pain

3) Constantly wasting money on custom store bought insoles

4) Wearing higher and higher heels to avoid pain

5) Constant ache in the Achilles tendon

(239) 430-3668   

THE 5 DANGERS WITH HEEL PAIN

DR. LAM
FACFAS, 
DABPS

DR. LEE
DPM

DR. TIMM
AACFAS, 
DABLES

DR. ADARVE
DPM

Win a Free Mini IPAD
Critical Mistakes People Make that can 

Cripple You or Your Child.
6:30 til 7:30pm

http://naplesdoctors.eventbrite.com/

FREE WORKSHOP JULY 16TH

NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF JUNE 27-JULY 3, 2013    NEWS    A17



THE DIVA DIARIES 
How to get the hang of responsible drinking

Technically, it’s not party season, and 
yet there seems to be an awful lot of 
imbibing in tasty adult beverages lately. 
Then again, it’s the heat of summer and 
there’s not much else to do but sit around 
the pool, the patio or the living room and 
sip the summer away. 

Last week, I enjoyed my first blueber-
ry mojito at a tiki bar; on Saturday morn-
ing, I attended a lovely morning wed-
ding complete with an all-you-can-drink 
mimosa bar; and on Sunday afternoon, 
a thoughtful neighbor friend showed up 
with a giant glass of the most delicious 
and refreshing homemade white sangria 
ever, filled to the brim with freshly cut 
fruit. 

Alas, with so many creative beat-the-
heat cocktails, there are plenty of head-
throbbing hangovers to go with them. 
Fortunately, since I’ve been covering par-
ties and events since before the first Tom 
Collins was concocted (not really, but 
almost), I have discovered through much 
trial and error that there is no cure for a 
hangover. 

None. 
That greasy breakfast you crave or 

even a “Hangover Omelet” will only 
make you feel worse. Aspirin will alle-
viate your headache, but it does the 

opposite to your stomach. A liver 
working to metabolize liquor 
doesn’t need to deal with Tylenol 
as well, so stay away from that. 
“Hair of the dog” the morning 
after only serves to postpone the 
inevitable.

The only thing that seems to 
soothe at all is staying in bed all 
day and watching a marathon of 
happy Tom Hanks movies such 
as “Big” and “Sleepless in Seat-
tle.” Not “Castaway,” though. 
You don’t want to see poor Tom 
knock his own tooth out when 
you’re hungover. Trust me on 
this. 

Here, dear readers, is how one 
avoids a hangover and therefore 
need never fret that there is no 
relief:

■ “Never mix, never worry” 
is a true fact. If you’re going 
to drink wine, don’t switch 
to vodka midstream, or you’ll 
regret it.

■ Enjoy a cocktail, then drink 
a full glass of water before order-
ing another cocktail. A friend of 
mine calls it “the rinse cycle.”

■ Please, I beg you: Eat a meal 
before imbibing. Drinking on an empty 
tummy is the most common cause of 
hangovers. Remember in “Gone with 
the Wind” when Mammy makes Scarlett 
eat a plate of food before the Wilkes’ 
barbecue? It’s not in the dialogue, but 
I’m certain it was because Mammy didn’t 
want Scarlett getting fall-down drunk at 

the party. Mammy was very, very savvy.
■  Don’t do shots. Just don’t. So many 

hangover stories start with, “I was fine 
until we started doing Jagermeister shots 
…”

■ And, finally, if you ignore everything 
above and find yourself drunker than 
Cooter Brown, do NOT drive. Hangovers 

are no fun, but waking up on a 
cot in a cell would likely be your 
worst hangover ever. 

Three artists, one show
I can’t think of anything more 

delightful than being at the 
Sweet Art Gallery perusing the 
vivid, festive and colorful works 
of Sharon Erby, Madelon Gorsky 
and gallery owner Dede Sweet 
herself, who paints under the 
moniker, MAC. (Ms. Gorsky’s 
“The Girls,” shown here, makes 
me smile and want to pack my 
beach bag — but probably keep 
my cover-up on once my toes are 
in the sand, at least until I’ve had 
my first a piña colada.)

The opening reception for the 
new exhibit, fittingly dubbed 
“Summer Jamboree,” will surely 
be sweet. Be there from 6-8 p.m. 
Friday, June 28. In case you can’t 
get there for the opening fun, the 
exhibit will hang through July 
24. Through June, regular gal-
lery hours are 10 a.m. to 5 p.m. 
Monday-Friday; July and August 
hours are noon to 4 p.m. Mon-
day-Friday and by appointment 

Saturday. Check it out at 2054 Trade 
Center Way. Also, you can “like” Sweet 
Art Gallery on Facebook for all the latest 
news. ■

— Ciao for now, my lovelies! Stay 
tuned for another divalicious diary entry 
next week …

“The Girls,” by Madelon Gorsky
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stephanieDAVIS 
sdavis@floridaweekly.com

HONORING LEADERSHIP, COMMUNITY AND INNOVATION

COLLIER COUNTY  
NOMINATE OUR REGIONS BEST!

The Partnership for Collier’s Future Economy, 
in coordination with the Greater Naples Chamber of Commerce, 

invites you to fi nd, honor and recognize our local 
best businesses in the ALL-NEW 2013 

Excellence in Industry Awards.
Enter your favorite local companies and organizations small and large, 
new and old, for-profi t and non-profi t in our bold new array of categories. 

Nominations are now being accepted at www.NaplesChamber.org. 
Visit The Partnership for Collier’s Future Economy webpage where you 

can download the 2013 Nomination Form. 
HURRY! YOU MUST ENTER BY AUGUST 2ND.

For questions, or for sponsorship opportunities, 
please contact Cotrenia Hood at 239-403-2914 or 

chood@napleschamber.org.

Event design and materials by Wilson Creative Group, Inc.

The Partnership
for Collier’s Future Economy™

$1
Emergency Exam (D0140),

X-Ray (D0220) and Photos (D0471)
With Coupon Only. Expires 6/30/13

$595
Complete/Immediate Dentures 

(D5110. D5120, D5130, D5140)
With Coupon Only. Expires 6/30/13

9960 Business Circle #14
Naples, FL 34112

239-330-3666
License Number DN14337
Monday - Saturday 7 am - 7 pmScan for more savings!

The Patient Has The Right To Refuse To Pay, Cancel Payment Or Be Reimbursed For Any Other Service Or Treatment Which Is 
Performed As A Result Of, And Within 72 Hours Of Responding To The Advertisement For The Discounted Service.

Same Day Crowns and Root Canals at Truly Affordable Prices

*Starting 

At

Bonita Bay
MARINA 

DIRECT GULF ACCESS FULL SERVICE MARINA

Boat storage & slip rentals from $276/month 

Dry storage for up to 32’ & wet slips with lifts

Non-ethanol fuel & ships store

Boat launch & detail services

Seasonal Waterfront Dining at Backwater Jacks 

OPEN DAILY
239-495-3222 or visit BonitaBayMarina.net  
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WELCOME ABOARD! 
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www.MillenniumPhysician.com

P R I M A R Y  C A R E   o   L A B  S E R V I C E S   o   R A D I O L O G Y   o   D I A G N O S T I C S   o   M E D I C A L  A E S T H E T I C S   o   U R G E N T  C A R E

Primary Care Offices
MARIA DEL RIO-GILES, M.D.
ALEJANDRO PEREZ-TREPICHIO, M.D.
LUIS POZNIAK, M.D.
MICHAEL Y. WANG, M.D.
1735 SW Health Parkway
Naples, FL 34108

239-249-7800 
239-249-7830

JULIA HARRIS, M.D.
JAMES FAREMOUTH, D.O. 
NANCY BARAT TA, MSN, ARNP
8803 Tamiami Trail E
Naples, FL 34112

239-732-1050

JOHN DIAZ, M.D.
KAE FERBER, M.D.
JULIE DIAZ, FNP-BC
671 Goodlette Road,  
  Suite 200
Naples, FL 34102

239-263-8222

CHARLES KILO, M.D.
1495 Pine Ridge Rd. Suite 4
Naples, FL 34109

239-594-5456
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SHOP TALK
Show your true colors 
on Independence Day

BY CINDY PIERCE
cpierce@fl oridaweekly.com

Whether you’re lacing up your 
running shoes for the annual 
Moe’s Firecracker 5K Race at 
Fleischmann Park, taking a side-
walk seat downtown for the patri-
otic parade or simply looking for-
ward to a lazy day by the pool 
with a few friends until the fireworks 
start, declare your American pride by 
having something red, white and/or 
blue on hand (or in your hand) all day 
Thursday, July 4. Here are some ideas 
that won’t break the bank.

 
Keep it cool – We found a bright red 

“Drinks” tub for $19.99 at Tuesday Morn-
ing. Fill it with all the bottles and cans of 
soda, wine, 
water or 
beer that’ll 
fit and add 
a bag of 
c r u s h e d 
ice. Also 
s p o t t e d : 
b e a c h 
t o w e l s 
and umbrellas in vari-
ous patterns of red, white and blue, and 
pint-sized plastic chairs in red and blue 
($3.99) for flag-waving toddlers. 

 
Tervis goes patriotic – Every house-

hold can always use another Tervis Tum-

bler or two, right? Beall’s has them with 
all-American designs from fireworks 
and flags to Uncle Sam and stars-and-

stripes peace signs ($15.99 for 
a 16-ounce mug or tumbler).

Cheers! – Redneck wine 
glasses (Mason jars affixed to 
“crystal” stems) are great for 
indoor to-dos, but a Solo cup 
hot-glued to a plastic stem is 
safe by the pool (40 percent 
off the regular price of $14.99 at 

Beall’s).

Decorate! – Beall’s has an 
array of wood blocks with patri-

otic proclamations such as “Every 
heart beats true …” (40 percent off the 
regular price of $24.99). Prop one up by 
the “Drinks” tub. Dollar Tree has paper 
lanterns ($3 for a package of two) perfect 
for hanging in the pool cage or over the 
buffet table.

Accessorize! –
Every red-blood-
ed fashionista can 
accessorize herself 
for the holiday with one 
stop at Charming Charlies in Mercato, 
where we scored sunglasses ($12.99), 
bangle bracelets ($10) and a necklace 
inspired by Old Glory ($10). By the 
checkout counter at Pier One, we found 
necklaces of little red, white and blue 
stars that light up and blink ($10).

 
Store and serve – We don’t usually 

think of Best of Everything for kitchen 
stuff, but these metal mixing bowls with 
plastic lids would be perfect “accesso-
ries” for an Independence Day pot-luck 
($8 and $10). Also seen: a bright red, crisp 
cotton tunic dotted with white crabs and 
trimmed in navy blue ($44), and gauzy 
cotton scarves in red or blue and white 
stripes ($14). And if hair bows are your 
thing, Best of Everything has tons of 
them in red, white and blue for $3 each.

A patriotic picnic – Make your pat-
ties the All-American kind with a burger 
press from World Market ($7.99). Sip your 
liquid refreshment through an 
old-fashioned paper 
straw ($4.99, also 
at World Market). 
And pack up your 

paper plates 
($1-$2 at Dol-
lar Tree) and 

other picnic 
must-haves 

in a retro-
plaid tin 
for easy 
transport 
( $ 1 7. 9 9 
at World 
Market). ■ 

Patriotic places to be
■ Everglades City 
11 a.m. to 3 p.m. Saturday, June 29
Independence Day parade, Art-in-the-Glades art 
festival, fun and games for the whole family. 

■ Fleischmann Park
7 a.m. Thursday, July 4
The annual Moe’s Firecracker 5K Race sets out at 8 
a.m. Registration begins at 7 a.m. Sign up in advance 
at www.gcrunner.org.

■ Third Street South
and Fifth Avenue South
10 a.m. Thursday, July 4
The city’s annual July Fourth Parade starts on Third 
Street South and winds up at Eighth Street near 
Cambier Park.

■ Sugden Regional Park
4-10 p.m. Thursday, July 4
Free ice cream social, 4-6 p.m.; big band music, 
7-8:30 p.m.; fi reworks, 9:15 p.m. Bring blankets or 
lawn chairs for seating. No parking on site; shuttles 
will run from various locations. Call 793-4414 or visit 
www.collierparks.com.

■ Mercato
6-9 p.m. Thursday, July 4
Indie-Pendence Day celebration including lawn 
games, face painting and live music by The Free-
styles.

■ Waterside Shops
7:30-10 p.m. Thursday, July 4
Fireworks viewing party with free barbecue and 
ice cream. RSVP required by June 30, as space is 
limited. Call 598-1605.

■ Fireworks displays at 9 p.m.
The Naples Pier
Residents Beach, Marco Island

, 



■ Thursday, July 18 at 11am and 2pm 
Model Home Tours at exciting Talis Park
Mark your calendar for this exclusive opportunity to tour
two exceptional new model homes in Talis Park! Join CDH 
designers for an inside look at two beautiful homes built by 
Fox Development and Imperial Homes of Talis Park. 
This is an exclusive, offsite event. RSVP required. Please 
call 239.213.7844 to reserve your spot for this design tour.

Clive Daniel Home

2777 Tamiami Trail North, 

Naples, FL 34103

239.261.home(4663)

www.clivedaniel.com

Shop Mon thru Sat 10am to 6pm

Sunday

RSVP
Join us for all the 

exciting events 

in-store this month!

Info and RSVP 

online at
clivedaniel.com/events

voted best new 
showroom in the USA!

It’s official! 
Clive Daniel Home 

has been voted the 
best new showroom 

in the USA – and 
the best showroom 
for furnishings and

design in SW Florida!

This is the best new address in Naples!
Clive Daniel Home is a Total Home showroom 
with everything from floors to ceilings, accents

to fine furnishings, landscaping to patio and
outdoor kitchens, plus all the design services 
essential to great rooms: color consultation, 
space planning, flooring, wallpaper, draperies, 
home automation, home theater, kitchens and 
baths – all under one roof! Discover it today!

CLIVE DANIEL
HOME

CDlocal. 
original. 

exceptional.

CDH
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Mingling at Lely
Sam Snead’s hosts Marco
chamber members, and more
Networking photos. B6-7 

Here’s to good health
Center for Healthy Living
opens at Moorings Park. B10 

House Hunting
See what $799,000 will buy
in four area markets. B8 
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Question SWFL 
businesses ponder

movie summer

Ever since “Jaws” gleefully and profitably 
terrorized theatergoers in the summer of 
1975, Hollywood studios have invested 
billions in making this the season of the 
blockbuster. 

Summer at the movies is superlative: the 
sexiest stars, the greatest explosions, the 

most awesome chase scenes, whoa dude!
And of course the biggest crowds, too. 

With kids out of school and the oppressive 
heat crying out for a cool, dark auditorium to 
retreat to, people flock to the movies. While 
snowbirds head north and much of the rest of 
Southwest Florida’s entertainment industry 
winds down for the dog days, theater 
operators look toward “the biggest time of 

by  evan  w i l l i ams  •  ew i l l i ams@f lo r i daweek l y. com

Cinema season heats up 
in Southwest Florida

SEE MOVIE SUMMER, B5 

Westgate at Moorings Beach 
Bua/Bua-Bell 866.884.8196

 $1.04 Million
Web#: N212028363

Naples Bay Resort
Bua/Bua-Bell  866.884.8196

 $1.250 Million
Web#: N213006717



We are a direct lender offering the following 
loan products:

Making dreams
come true...

SW Florida’s Fastest 
Growing Mortgage Bank!

239-434-0300 • www.aemc.cc
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jeannetteSHOWALTER, CFA
showalter@wwfsystems.com

MONEY & INVESTING
Wealthy giving changes in light of federal policy

Americans are among the world leaders 
in charitable giving. About 65 percent of 
Americans give charitably.  

The 2012 Giving USA report released 
this month by the Center for Philanthropy 
at Indiana University shows that charitable 
giving totaled $316 billion, an uptick of 3.5 
percent over 2011’s total. That’s still signifi-
cantly below 2007’s peak of $344 billion. 

The breakdown for the $316 billion in 
gifts by donor type was: individuals at $229 
billion; foundations at $45 billion; bequests 
at $23 billion; and corporations at $18 bil-
lion.  

And what sectors received these gifts? 
The top recipients were: religious groups at 
$101 billion; education at $41 billion; human 
services (which includes hurricane relief) 
at $40 billion; foundations at $31 billion; and 
health organizations at $28 billion.   

The bulk of the $229 billion in “indi-
vidual” giving comes from high-net-worth, 
or HNW, donors; a group few in number. 
“Roughly half (of the $229 billion) was 
given by the wealthiest 3 percent of Ameri-
can households,” says the report. 

While the report gives insights as to 
overall giving, the annual “Bank of America 
Annual Study of High Net Worth Giving”  
released in November 2012 and based on 

2011’s giving focuses on the patterns, pri-
orities and trends of America’s wealthiest 
households. The Bank of America study 
also was conducted in conjunction with the 
Center for Philanthropy at Indiana Univer-
sity; it is the fourth time-sequenced study 
covering this group’s giving. 

While the middle and lower econom-
ic classes focus their giving on religious 
causes or their church, the giving by HNW 
individuals becomes much more diverse 
and is becoming far more complicated. 

HNW individuals are defined, per the 
Indiana University study, as households 
with incomes exceeding $200,000 and/or 
with net assets exceeding $1 million.  It is 
this group that writes the priceless checks 
to support the many worthy organizations 
in higher education, medical research, 
health institutions, the arts and so forth. 

Their reasons for giving vary, from pas-
sionate interests, to peer pressure, to com-
plicated tax strategies, to generational fam-
ily traditions, etc. But their capacity to 
give might be constrained by higher levels 
of taxation and the economic  sub par 
recovery.  As a consequence, HNW giving 
(excluding the top 50 philanthropists) is 
changing.

The biggest change in 2011’s HNW giv-
ing (excluding the mega million gifts or 
“outliers”) was that giving decreased from 
2009. “The average amount donated to phil-
anthropic causes in 2011 was $52,770 — a 7 
percent decline from 2009.”  (But it is a 45 
percent decline from 2005 when the aver-
age amount — excluding the “outlier” gifts 
— was $96,408.)  

Even though high-net-worth households 
are on average giving less, the giving of the 
top 50 philanthropists moves the overall 
meter. In 2011, the inclusion of the bequest 
from the estate of Margaret Cargill — $4.4 
billion — accounted for the decline in giv-
ing by the average HNW households.  

Besides a decline in gifting, The Philan-
thropy Daily reported in November that the 
HNW givers made some other changes in 
2011. They became more focused, reducing 
the number of gift recipients. 

Surprisingly, according to the Bank of 
America report, the HNW group expects 
nonprofits “to spend an appropriate amount 
of their donation on general administration 
and fundraising … ”  as it demonstrates 
sound business and operational practices. 
“They expect nonprofits to honor their 
request for privacy and anonymity and sim-
ilarly to not distribute their name to others.”

The HNW group is very much impacted 
by tax policy.  “The Obama administration 
threatened at several points in Obama’s first 
term to decrease the value of the charitable 
deduction for high-income households. 
Nearly half — 49 percent — of respondents 
in the new Bank of America report said that 
they would decrease their charitable giving 
in response to such a move (about the same 
percentage of respondents who reported 
that they would feel this way in the previ-
ous Bank of America reports).” 

For those who readily point to the 
wealthy as not paying their fair share, they 
might want to, firstly, consider the degree to 
which the HNW group give more than their 
fair share ( … to many nonprofits for which 

they or their children are direct recipients 
of such largesse; e.g., gifts that help colleges 
meet their budgets) and, second, consider 
that the nature of very large gifts generally 
requires a lot of time and effort in making 
the gift.  

More than 90 percent of the HNW group 
donate time to the nonprofits. Beyond this 
service, most donors expend much time 
finding suitable recipients; conducting due 
diligence to affirm legitimacy; structur-
ing the gift for tax benefit and creating a 
vehicle for giving in perpetuity; reviewing 
the funds’ expenditure and effectiveness, 
etc.  Rarely is a large gift made without a 
multitude of such time-consuming steps. 
Rarely is the gift whimsically made. 

This column’s focus on HNW giving 
does not suggest that lower and middle 
income groups are not doing their very best 
in their charitable giving and labors.  

The various reports are worthy of read-
ing by those involved with nonprofit giving 
or solicitation. ■

— Jeannette Showalter, CFA is a com-
modities broker with Worldwide Futures 
Systems, 571-8896. For mid-week commen-
taries, write to showalter@wwfsystems.
com.

—  There is a substantial risk of loss in 
trading futures and options on futures con-
tracts. Past performance is not indicative 
of future results. This column was written 
by a registered broker and is not a research 
report and should not be solely relied upon 
when making trading decisions.



To Schedule a Private Showing of  Our 6 Luxury Model Homes,  
call (239) 494-5398 or visit LifeAtMediterra.com

MEMBER OWNED CLUB. FROM THE $700s TO OVER $7 MILLION 
A London Bay Homes Community Development Enterprise

Visit us daily at The Mediterra Sales Center 15836 Savona Way, Naples, FL 34110 
Located on Livingston Road, approximately 2 miles north of  Immokalee Road between I-75 and US 41.

HAVE IT ALL

ELORO at LUCARNO
3,380 Total A/C  By London Bay Homes  $1,693,000 

FEATURED MODEL HOME OF THE WEEK
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BUSINESS MEETINGS
■ Leadership Bonita alumni are 

invited to a refresher session from 
1-4 p.m. Friday, June 28, at the Bonita 
Springs Fire Control & Rescue District, 
27701 Bonita Grande Drive. After the 
program, all Leadership Bonita alumni 
(including those who did not attend the 
refresher session) are invited to happy 
hour from 4:30-7:30 p.m. at Fitzgerald’s 
Irish Pub, 9070 Bonita Beach Road. 
RSVP by calling 992-2943 or visiting 
www.bonitachamber.com.

■ Young Professionals of the Bonita 
Springs Area Chamber of Commerce 
have a Wake Up networking event from 
7:45-9 a.m. Tuesday, July 9, at Toast, 
24600 S. Tamiami Trail. Attendance is 
free; food will be for sale. RSVP by 

calling 992-2943 or visiting www.boni-
tachamber.com.

■ Wake Up Naples for members and 
guests of the Greater Naples Chamber 
of Commerce takes place from 7:30-8:30 
a.m. Wednesday, July 10, a the Hilton 
Naples. Guest speaker will be Dwight 
Brock, Collier County clerk of courts. 
The morning’s sponsor is CenturyLink. 
Call 262-6376 or visit www.naplescham-
ber.org/events.     

■ The East Naples Merchants 
Association meets for Business After 
Business at 5:30 p.m. Thursday, July 11, at 
Physicians Regional-Collier Boulevard. 
For more information, call 435-9410 or 
643-3600 or visit www.eastnaplesmer-

chantsassoc.com.

■  The Marco Island Area Cham-
ber of Commerce holds its next Busi-
ness After Five event from 5:30-7 p.m. 
Wednesday, July 17, at the Old Marco 
Pub & Restaurant, 1105 Bald Eagle Drive 
on Marco. $5 for members, $10 for oth-
ers (cash bar). For more information, 
call 394-7549, e-mail kate@marcoisland-
chamber.org or visit www.marcoisland-
chamber.org.

■  Business After Five for members 
and guests of the Greater Naples Cham-
ber of Commerce takes place from 5:30-
7:30 p.m. Thursday, July 18, at Whole 
Foods in Mercato. $8 for members, $25 
for others. RSVP by calling 262-6376 

or visiting www.napleschamber.org/
events.

■  A Job Search Support Group
meets from 9:30-11:30 a.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit www.
napleschamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at 
the Greater Naples Chamber of Com-
merce, 2390 Tamiami Trail N., every 
Thursday. To make an appointment for 
a free session, call Suzanne Specht at 
745-3704. ■ 

I trace my history back to 1879 and the 
F.W. Woolworth company, which later 
became the Venator Group before taking 
on my name, as I was a successful subsid-
iary. Today I’m a top global athletic foot-
wear and apparel retailer, with more than 
3,300 stores in 23 countries. My brands 
include Eastbay, CCS, Footaction, Champs 
Sports, SIX:02 and The Locker Room — 

along with several that 
include my name. My 
stock has averaged 13 
percent growth annu-

ally over the past decade 
but only 3 percent over 

the past 20 years. My mar-
ket value recently topped $5 
billion. Who am I? ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Smartest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) and 
send it to The  Motley Fool c/o 

My Dumbest Investment. Got one that worked? 
Submit to My Smartest Investment. If we print 
yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Progress for Shareholder Rights 
Many stock investors discard the annual 

proxy statements and ballots they receive 
from their holdings without looking at 
them. That’s a shame, as investors have been 
wielding more power lately. More attention 
is being paid to matters of corporate gover-
nance, such as board composition, voting 
rights and CEO pay issues. And the link 
between corporate governance, sharehold-
er rights and choosing solid investments is 
gaining the attention it deserves.

According to data from proxy advisory 
firm Institutional Shareholder Services, as 
of last year, 21.5 percent of S&P 500 com-
panies had an outside director serving as 
chairman of the board, a huge increase from 
just 3 percent 10 years ago.

Other heartening signs include corpora-
tions increasingly embracing shareholder-
friendly gestures such as eliminating stag-
gered board elections and putting majority 
voting in place. Both of these have a huge 
influence on the level of difficulty share-
holders have in voting out underperforming 
or even incompetent directors.

Staggered board elections remain in only 
a quarter of companies. They’re a share-

holder nightmare because they have only a 
portion of the board coming up for election 
in any given year.

Meanwhile, plurality voting is giving way 
to majority voting. Majority voting requires 
directors to receive a majority of votes cast 
in order to be elected. Far fewer votes can 
prevail with plurality voting.

Not everything is improving, though. Mul-
tiple-class stock structures are on the upswing, 
permitting insiders to maintain voting control.

It’s no surprise there’s still work left to do 
in reminding corporate managements and 
boards that they are beholden to sharehold-
ers, not their own self-interest and control. 
And more shareholders need to come to 
the realization that they’re part-owners of 
public companies, so they should act like it.

Recent years have delivered accelerated 
progress, though, strengthening sharehold-
ers more than ever. If we investors continue 
to take long-term views and weigh factors 
such as corporate governance policies in 
our investment decisions and proxy voting, 
we’ll see far more victories toward the goal 
of having stronger companies to invest in — 
and a stronger marketplace. ■

Don’t Settle for High Fees
The smartest move I ever made, many 

years ago, was getting out of a big bro-
kerage and transferring all my money to 
AARP, which charged relatively little. At 
the brokerage, my money was just sitting 
there, doing nothing, while I was charged 
very steep annual fees. 

— J.R., Las Vegas
The Fool responds: Many years ago, tra-

ditional full-service brokerages did charge 
steep fees. That’s partly what drove the 
growth of discount brokerages that started 
out with fewer services but lower fees. Today, 
there are many solid brokerages charging rel-
atively little and also offering many services, 
such as banking, retirement planning, mutual 
funds, annuities and more. (Learn more about 
some good ones at broker.fool.com.)

AARP still offers financial services, such 
as immediate annuities and insurance. It has 
partnered with Schwab, for example, provid-
ing financial advising and brokerage services. 
(Learn more at AARP.org.)

It’s great that you realized how harmful 
steep fees can be. If a firm is taking hundreds 
of dollars from your account every year, 
it better be more than making up for that 
with great performance. Otherwise, it’s just 
shrinking your nest egg, which could grow 
elsewhere.

A Refined Stock
Valero Energy (NYSE: VLO) was 

recently one of the cheapest stocks in the 
S&P 500. Having both fans and doubters, 
it deserves some consideration for a berth 
in your portfolio.

Based in San Antonio and sporting a 
market value north of $20 billion, Valero 
is one of America’s largest oil refiners 
and ethanol producers. Its stock doubled 
in value over the past year, and yet it 
still looks compelling, with its price-to-
earnings (P/E) ratio in the single digits 
and a solid dividend yield. (Its dividend 
has grown by about 8 percent annually, on 
average, over the past five years.)

Valero has been profiting from strong 
international demand for energy products. 

Naysayers don’t like Valero’s vulnerability 
to volatile commodity prices and worry that 
the company may suffer from proposed 
regulations requiring cleaner gasoline. Bulls 
see a lot of promise in the U.S. shale boom 
and like that Valero (and others) have been 
buying thousands of rail cars in order to 
transport inland crude to its refineries.

Valero has also made investments in 
next-generation biofuel technologies such 
as green crude and algae farms, although 
each will take considerable time to prove 
effective at commercial scale. No compa-
ny or stock is a sure thing, but Valero has 
been looking intriguing at recent levels. If 
management executes well, there could 
be a lot of upside to this oil stock. ■

Founded in 1982 and based in San Jose, 
Calif., I may conjure images of buildings 
made from sun-dried earth. I’m a high-tech 
company, though, with one of my main prod-
ucts named after a common circus performer. 
More than 90 percent of creative pros use my 
photo-editing software, and more than 5,000 
top global brands rely on my digital market-
ing solutions. I employ more than 11,000 peo-
ple around the world, and I generate about 
half my revenue abroad. My stock has gained 
about 12.4 percent annually, on average, over 
the past 20 years. I rake in more than $4 bil-
lion annually. Who am I? (Answer: Adobe)

Spending Company 
Money

QWhat does a company’s “capital 
allocation” refer to? 

— S.L., West Palm Beach, Fla.

AIt’s how the company spends its 
money, doing such things as buy-

ing back some of its shares on the open 
market, paying shareholders a divi-
dend, paying off debt, buying another 
company, investing the money, or rein-
vesting it in the firm’s core business 
(perhaps building a new factory or 
hiring more employees).

Companies should spend effective-
ly, though — buying back overpriced 
shares or paying too much for an 
acquisition, for example, is wasteful 
and hurts shareholders.

***

QOnce I decide to invest in a 
mutual fund or a stock, how do I 

actually do it? 
— R.B., Honolulu

AYou can invest in most mutual 
funds either through an account 

you set up at a brokerage, and/or 
through the mutual fund’s parent 
company (such as Vanguard or T. 
Rowe Price). Some funds have small 
minimum initial investment require-
ments, such as $500 (compared with 
$10,000 or more for other funds).

A good place to look up mutual fund 
track records, fees and other informa-
tion is at morningstar.com. Remember 
that for many of us, index funds such 
as ones that track the S&P 500 are the 
best bet. Learn more at indexfunds.
com and fool.com/mutualfunds/
mutualfunds.htm.

To open a brokerage account, first 
choose one that suits your needs. Fill 
out an application and deposit money 
into the account. Then you can buy 
and sell shares of stocks, mutual 
funds and more. For help finding a 
good brokerage, visit broker.fool.com.

Finally, consider using direct 
investing plans (“Drips”), which let 
you invest in companies with as little 
as $50 or less per month. Learn more 
at fool.com/School/DRIPs.htm and 
dripinvestor.com.

Got a question for the Fool? 
Send it in — see Write to Us
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Call Tom Woodyard at (239) 425-6011 for more details
Experts in Commercial Real Estate Tax Appeals

Phone: (239) 425-6000 • Fax: (239) 425-6001 •  P.O. Box 60151, Fort Myers, FL  33906 
Pinebrook Park, 12995 S. Cleveland Ave., Suite 219, Fort Myers, FL  33907

WOODYARD & ASSOCIATES, LLC  •  COMMERCIAL REAL ESTATE
Licensed Real Estate Broker

Visit www.wa-cr.com
now for resourceful tools and our latest listings.

252.04 Acres / Labelle (Glades County), FL
Bank Owned - Paved Access

•  Located on the north side of SR 80, 
   4 miles east of LaBelle
•  Preliminary approval for 90 estates
•  Ideal for Hunting,  Camping, Horseback
   and more
•  Pristine Oaks, Pine and Cypress
•  Access via Aspen Blvd. & Birchwood Pky.
•  Offered at $5,150 per acre

The Estates of Port Labelle
Get Florida Weekly 
delivered to your 
mailbox for only

$3195*

PER YEAR

*Rates are based on standard rate postage. A one-year in-county 
subscription will cost $31.95 to cover shipping and handling. Call for 

out-of-county and out-of-state postage and pricing options.

Subscribe online at  
www.FloridaWeekly.com  

or Call 239.325.1960

M-F 8-5 and Sat 8-12

239-775-6860 
www.economybodyshop.com 

Email : economybodyshop@aol.com

2240 Davis Blvd., Naples, FL 34104

Complete Collision  Repair 

24 hour Towing

Rentals
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year,” said Nick Campo, partner and 
general manager of Fort Myers Beach 
Theatre and Marco Movies. “When 
everyone else is winding down, we’re 
building up for summer.”

From hometown operators such as 
Mr. Campo to the country’s largest the-
ater chain, Regal Entertainment Group, 
expectations are high for summer 
ticket sales. Regal has 6,777 screens 
nationwide, including those at Town 
Center Stadium 16 in Port Charlotte, 
Hollywood Stadium 20 in Naples, and 
Bell Tower Stadium 20 in Fort Myers.

“Summer’s got a great mix of some-
thing for everybody,” said Christine 
White, Regal’s southern region market-
ing manager.  “It’s hitting every fan 
group and every interest base.”

One of the country’s smallest opera-
tions, the boutique Silverspot Theatre 
in Naples, offers special indie features 
in addition to blockbusters, plush seat-
ing and gourmet food. And Edison Park 
8, an independently owned theater in 
Fort Myers, reopened in January with 
major upgrades after closing during the 
recession. 

“The summer is always the season 
for theaters, unlike restaurants,” said 
Bill Goble, projection manager for Edi-
son Park 8.  

The theater’s renovations include 
Dolby Surround Sound, 3-D, and ultra 
high-resolution digital projectors. At 
4,000 lines per inch, they’re twice the 
resolution that other theaters offer and 
almost four times that of a standard 
1080 HD television, Mr. Goble says. For 
movie history buffs, the theater has 
kept many of its antique projectors for 
posterity as well. An upstairs room at 
the theater will be used for birthday 
parties and to show off some projectors 
as museum pieces. 

Top grossing
Marquee Cinema’s Coralwood 10 

in Cape Coral increases its staff from 
roughly 20 to 30 for the summer sea-
son. “Iron Man 3” was a huge hit, of 
course. But the theater is even busier 
when movies that reach across mar-
ket segments come in combination, 
pointed out general manager Matt Van-
demark. 

Marquee was busiest recently when 
“Fast & Furious 6” combined with 
raunchy comedy “The Hangover Part 
III” and animated feature “Epic” to 
reach a more diverse audience, from 
boys to boy-men. 

Features geared toward kids bring in 
bigger, younger crowds. 

“During the summer, kids’ movies 

are the most important thing,” Mr. 
Vandemark said, especially on Tuesday 
and Wednesday mornings at 9:30 when 
the theater offers a free kids’ show. On 
one such morning, busses arrived and 
parents dropped off children, filling the 
theater’s almost 1,300 seats to capacity. 

“We were running around like chick-
ens with our heads cut off,” Mr. Vande-
mark said.

Sleeper hits
Every year brings surprise hits, 

movies often geared toward mature 
audiences and made with relatively 
low budgets that end up being widely 
popular. 

Last year, the comedy-drama “Magic 
Mike,” a picture about a group of male 
strippers in Tampa, was the sneaker 
hit of the season, turning on straight 
women, gay men and movie critics 
down the line. This year, “The Purge,” 
a horror film made by production com-
pany Platinum Dunes, blew away stiff 
competition, heading to the top spot 
for its opening weekend. It is about a 
future in which all crime is legal for 12 
hours each year.  

“Some of the surprise stuff has been 
‘The Purge,’” said Jerry Jones, director 
of film, television and digital media for 
The Charlotte Harbor Visitor & Con-
vention Bureau. “The premise, from the 

standpoint of an older demographic, 
looked not very appealing. But that 
little production company has a history 
of making these little low budget films 
hugely successful.”

Marquee in Cape Coral gets younger 
kids during the week — when teenag-
ers head to the beach, Mr. Vandemark 
surmises — and teenagers on the week-

ends. The teens tend to like R-rated 
pictures (those younger than 17 must 
be accompanied by an adult, not just 
dropped off at the show), so identifica-
tion is checked at the door. 

Even if they aren’t allowed in, “they 
try,” says Mr. Vandemark with a smile. 
“They absolutely try their hardest.” 

Good luck with that, kids. ■

MOVIE SUMMER
From page 1

COURTESY PHOTOS

Edison Park 8 manager Bill Goble shows off antique film projectors. 
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NETWORKING
 Welcoming summer with the Membership Directors Association of Southwest Florida
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Ann Marie Ashline, Sandy Cotter and Melody Kauppauf

“Like” us on Facebook at Fort Myers Florida Weekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Celebrating Collier County’s 90th anniversary
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Gianna Farrell, Jim Magnusson and Liz Landry

Debbie Lohan and Kristina Saly Jennie Taylor and Tish Sargent Laura Pelletier, Katie Peduzzi and Nancy Russo

Tiffany Birakis and Christina Apkarian 

Muffy and Warren Gill with Michelle Vallez 

Cherryle Thomas and Larry Litt Maureen Sullivan-Hartung

Betsy Perdichizzi and Mary Margaret Gruszka  Laura Larsen and Joe Dixson Phil Fisher and Natalie Guess 



NETWORKING
Sam Snead’s at Lely Resort welcomes the Marco chamber

B
E

R
N

A
D

E
TT

E
 L

A
 P

A
G

LI
A

 /
 F

LO
R

ID
A

 W
E

E
K

LY
 

 1 . David Hyatt and David 
   Longfield-Smith
 2 . Cathy Mendygraw, Peg Geller 
   and Carol Rosasco
 3 . Cindy Crane, Litha Berger and 
   Marilyn Honahan
 4. Bud Palmer and Erik Condee
 5. Marie Zoda and Pat Hagedorn
 6. Mary Quinton and Chris Quinton
 7. Dan Collardey and Dina 
   Schleifer

“Like” us on Facebook at Fort Myers Florida Weekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Champions For Learning, Take Stock in Children at Golden Gate High School

COURTESY PHOTOS 

 1 . Jose Hernandez, Susan McManus and Matt Mucci (fifth, 
   sixth and seventh from left) with Golden Gate High students 
   and JROTC cadets
 2 . Beth Colman and Rich Mattes
 3 . Barb Anderson and Claudine Leger-Wetzel
 4. Golden Gate High School culinary students
 5. Cadet Lt. Col. Tiare Velasco and John Sorey
 6. Carlos Tarra and Bill Zellin
 7. Dianne Mayberry and Gerri Moll
 8. Kathleen Passidomo and Deborah Minnick

1 2 3

54

6 7

1 2 3

5 64

87

Karen 
Collecas 
and Amy 
Wilson 
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6791 PENZANCE BLVD., FORT MYERS

This beautiful custom home is located along a private road 
on more than 1½ acres. Interior features include a stunning 
kitchen with island, granite countertops, raised panel cus-
tom cabinetry offering ample storage, KitchenAid appliances, 
double oven and breakfast bar. Other features are a media 
room, 10-foot coffered ceilings, hickory wood floors, custom 
tile in bathrooms, frameless glass doors, solid core interior 
doors, wood-burning fireplace, three Trane air-conditioning 
zones and a safe room. The home has a large paved lanai with 
saltwater pool, three-car garage and two electric gates. The 
guesthouse offers two bedrooms, 2½ bathrooms, kitchen and 
living room in 1,350 square feet and a downstairs office of 
1,000 square feet. The home is listed at $799,500. Contact list-
ing agent Sunni Hammermeister of Sellstate Premier Realty 
Network at (239) 822-3332. ■

5025 N. BEACH ROAD, ENGLEWOOD

This updated home is located on a spacious bayfront par-
cel. The home of 2,019 square feet of living space has three 
bedrooms and two bathrooms, including a master bathroom 
with a shower and no tub. The dining room, living room 
and kitchen have views of the bay. The living room has a 
gas fireplace, and the home has tile flooring except for the 
master bedroom and game/exercise rooms, which have 
new carpeting. Other interior features are solid wood cabi-
nets, stone counters and window treatments. The property 
has a dock with room for three boats. The home is listed 
at $799,000. Contact listing agent JoAnn Schilp of Nelda 
Thompson & Associates in Englewood at (941) 475-8572. ■

4855 POND APPLE DRIVE S., NAPLES

This gorgeous pool home with spectacular views of a 
lake and golf course is in the gated golf course community 
of Quail Creek. The home of 3,636 square feet of living 
space offers four bedrooms, a den and 2½ bathrooms. A 
loft space can serve as a retreat or office. Other interior 
features are cathedral ceilings, closet cabinets and custom 
mirrors. The extended patio includes an outdoor kitchen, 
and the home has a three-car garage. The landscaping is 
lush and manicured. Community amenities include a club-
house, fitness center and putting green. The home is listed 
at $799,000. To learn more, contact listing agent Tiffany 
McQuaid of McQuaid & Company at (239) 287-6308. ■

22431 GLENVIEW LANE, BONITA SPRINGS

This pool home with golf course and preserve views is 
in the Glenview subdivision of the Shadow Wood at The 
Brooks. Glenview is an enclave of 17 homes on a quiet 
cul-de-sac opposite a tranquil preserve. The home of 3,693 
square feet includes four bedrooms, den and 4½ bathrooms. 
Among the updates are refinished kitchen cabinets, new 
pool equipment, stainless steel appliances, natural gas stove 
and Viking refrigerator, electric roller storm shutters, a 
home entertainment center with a flat-screen TV in the fam-
ily room, California closets, two air-conditioning units, TV 
and speakers on the lanai, hot water heater and an air purify-
ing system. The tropical pool is in a courtyard setting, and 
the residence has a two-story cabana. The home is listed at 
$799,000. For more information, contact listing agent Sheila 
Gea of Palm Realty Group at (239) 455-2727. ■

— C O M P I L E D  B Y  B A R B A R A  B O X L E I T N E R

What $799,000 
will buy in SWFL

A GUIDE TO THE LOCAL REAL ESTATE INDUSTRY

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y
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Rental Division

Sotheby’s International Realty and the Sotheby’s International 
Realty logo are registered service marks used with permission. 

Each office is independently owned and operated. 
Equal Housing Opportunity.

239.262.4242 | 800.749.7368
rentnaples.com

Pelican Bay | Chanteclair
2BR/2BA+den, beautifully updated. 

Furnished. $2,000

Royal Harbor
4BR/4BA pool home on canal with 

boat slip. Unfurnished. $4,300

Old Naples
4BR/3.5BA+den pool home, 2 blocks to 
beach and 5th Avenue. Unfurnished or 

partially furnished. $14,000

Marco Island
5BR/6BA+den estate home. Waterfront 

with Gulf views. Furnished. $21,500

Vanderbilt Beach | Pavilion Club
2BR/2BA on 2nd floor, close to beaches, 
shops and theaters. Furnished. $1,350

NAPLES

FORT MYERS, ESTERO
& BONITA SPRINGS 

Bonita Bay | Tuckaweye
3BR/3BA courtyard villa with heated pool 

and waterfall. Furnished. $3,500

Pelican Landing | Palermo
3BR/3BA luxurious high-rise in The Colony. 

Private elevator and entry. Unfurnished. $3,500

Bonita Bay | Esperia
3BR/2BA 15th-floor condominium with 

expansive Gulf views. Unfurnished. $3,500

Bonita Bay | Waterford
3BR/2.5BA+den pool home on golf course with 
wood floors throughout. Unfurnished. $5,000

We offer the largest selection of 
weekly, seasonal and long-term rental 

accommodations in Southwest Florida. 
Visit the link below to see our 

portfolio of offerings.
http://bit.ly/12fRNMG

Cove Tower | Caribe
3BR/2BA, 8th floor with Gulf views. 

Unfurnished. $2,500

Vanderbilt Beach
4BR/4.5BA pool home, lots of upgrades. 

Unfurnished. $4,700

Pelican Bay
3BR/3.5BA courtyard pool home. Lake view. 

Unfurnished. $6,000
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Center for Healthy Living opens at Moorings Park
Tailored specifically for forward-

thinking seniors, the new Center 
for Healthy Living at Moorings Park 
addresses all aspects of physical, emo-
tional and spiritual wellness under one 
roof. Director of the 37,000-square-foot 
center is Dr. Michael Gloth, who has 
been a practicing geriatrician for more 
than 20 years and was previously an 
associate professor of medicine in the 
division of geriatric medicine at Johns 
Hopkins University School of Medicine.

According to CEO Dan Lavender, the 
resident-focused, physician-based cen-
ter will improve the delivery of health 
care to Moorings Park residents, expand 
the knowledge of the aging process and 
introduce new approaches to care “that 
celebrate the positive aspects of aging 
and optimize vitality and happiness.” 

The center offers personalized physi-
cian services, integrated rehabilitation 
programs and licensed professional staff 
specializing in geriatrics. Its features 
include customized cardio and strength 
programming as well as cognitive and 
memory training. There is also a theater 
suitable for feature films and lectures, 
and a full-service salon and spa and an 
Internet café.

A Max-Wellness retail store is set to 
open soon at the center, stocked with 
merchandise selected by Max-Wellness 
CEO Michael Feuer (also co-founder 
of Office Max) in collaboration with 
Moorings Park’s medical staff and well-
ness providers. Products will range 
from natural vitamins and supplements 
to fitness items and mobility devices.

Moorings Park is at 120 Moorings 
Park Drive. For more information, call 
643-9111. ■ Lori Wegman, Kent McRae, Heather Grey and 

Rebecca Nychyk 
Katie Sproul, Dan Lavender and 
Stephanie Nelson 

Dr. MIchael Gloth, Dan Buettner, Dan Lavender, Dr. 
John Little and Steve Brinkert 

Dr. John Little, Dan Buettner, Major John Sorey and Dan Lavender Bruce Fields, MIchael Fueur and Francis Rooney 

Bob and LuLu Jonas, Helen and Steve 
Brinkert 

$559,000

850 5th Avenue South #C | Naples, FL 34102

Cell 239.272.8494 | PattiFortune@gmail.com

Marbella Lakes
Your Community Specialist & Neighbor

PattiFortune@gmail.com
www.OwnInNaples.com

$459,900

FURNISHED HOME!

TURN KEY READY

NEW POOL HOME

$349,900 Furnished



BROKER PARTICIPATION WELCOME. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS 
REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.  NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT 

TO CHANGE WITHOUT NOTICE. PHOTOGRAPHY IN THIS AD MAY BE STOCK PHOTOGRAPHY USED TO DEPICT THE LIFESTYLE TO BE ACHIEVED RATHER ANY THAT MAY EXIST. *ON SELECT FLATS, TOWNHOMES AND CASITAS.

From the $160s to over $7 million. 
For our community locations and directions, please visit StockDevelopment.com

From the $600s 
to over $2 million.  
Naples • 239.249.6210

From the $800s.  
Naples • 239.949.8989

From the $600s to over $7 million. 
Includes Social Membership.
Naples • 239.592.1010

With an amazing selection of under construction & move-in-ready homes now available!

FLATS                                                                                                            
SAN CLEMENTE #7304 | 2 bed/2 bath | 1,404 sq. ft. | $174,990 
Choose Your Own Options!
TOWNHOMES                                                                                            
SANTA ISABELLA #8403 | 2 bed/2.5 bath | 1,520 sq. ft. | $179,990
Includes $17,765 in Options
CASITAS                                                                                                        
CARMEL #9103 | 2 bed/2.5 bath | 1,531 sq. ft. |  $204,990 
Choose Your Own Options!
TWIN VILLA                                                                                                
CORONADO VILLAS #113  |  2 bed/2 bath   | 1,575 sq. ft. | $371,790
        

SINGLE FAMILY HOMES                                                                          
CORDOBA – BARCELONA #50 |  4 bed/3.5 bath |  2,219 sq. ft. | $545,000
LAKOYA – JASMINE II #80 |  3 bed/3.5 bath |  2,876 sq. ft. | $754,590
LELY ISLAND ESTATES – CARRINGTON #7 | 4 bed/3 bath 
2,685 sq. ft. | $619,990
TWIN VILLA                                                                                                
MOORGATE – ARVANITA #34 | 3 bed/2 bath | 1,916 sq. ft. | $384,690 
TOWNHOMES                                                                                             
OLE – SAN CLEMENTE #5004 | 2 bed/2 bath | 1,404 sq. ft.| $234,990 
OLE – SAN PABLO #5003 | 2 bed/2 bath | 1,770 sq. ft.| $249,990
Choose Your Own Options!

LANTANA SINGLE FAMILY HOMES                                                   
MONTESSA II #66  |  3 bed/2 bath  | 2,327 sq. ft. | $557,385
RUFFINO II #72 |  3 bed/2.5 bath  | 2,585 sq. ft. | $619,680

SINGLE FAMILY HOME                                                                            
TIVOLI III  #77 |  3 bed/3 bath | 2,062 sq. ft. | $379,360

From the $160s. Up to $20,000
Towards Options/Upgrades* on 
Select Multi-Family Homes. 
Ft. Myers • 239.425.6777

It’s Not Just a Community,
It’s a Lifestyle. From the $200s. 
Naples • 239.793.2100

From the $300s. 
$25,000 Towards Options/Upgrades. 
Plus Full Golf Membership. 
Naples • 239.687.2264 

From the $300s. $15,000 
Towards Options/Upgrades. 
Naples • 239.514.2706Only 5 Remaining! 

SINGLE FAMILY HOMES                                                                            
MAJORCA – SCOTTSDALE II  #6 | 3 bed/3 bath | 2,719 sq. ft.| $909,425
ISLA DEL SOL – CHESTERFIELD  #29 | 4 bed/5.5 bath | 4,224 sq. ft.
$1,645,475 

  

SINGLE FAMILY HOMES                                                                           
ESCALA – MARLOWE #10 | 4 bed/4.5 bath | 3,239 sq. ft.| $1,190,725 
Model Leaseback | Fully Furnished 
TAMWORTH – PONTE VEDRA GRANDE #MM1 | 4 bed/4.5 bath 
3,525 sq. ft.| $1,332,855 | Fully Furnished          

SINGLE FAMILY ESTATE HOMES                                                            
LIPARI – PONTE VEDRA II  #2 |  4 bed/4.5 bath | 3,525 sq. ft.  
 $1,221,215 | Fully Furnished, Leaseback Available
LIPARI – MUIRFIELD III  #3 |  4 bed/3.5 bath | 3,255 sq. ft. 
$1,235,090 |  Fully Furnished, Leaseback Available

SINGLE FAMILY HOMES                                                                           
BUONASERA – PONTE VEDRA II #3| 4 bed/4.5 bath | 3,490 sq. ft. 
$1,221,045
REGENCY II #2 | 4 bed/4.5 bath | 3,699 sq. ft. $1,537,618 Fully Furnished
CELLINI – GRAND CALAIS #11| 4 bed/4.5 bath | 3,597 sq. ft. $1,498,635

From the $700s. 
$25,000 Towards Options/Upgrades. 
Naples • 239.249.6220
Ask Guard for Directions to Stock’s Model Homes





239.213.3311



A N N U A L  &  S E A S O N A L  R E N T A L S

Don’t wait – call today!

The Name 
You Can Trust:

 

We take care of the rest.

{ DO YOU OWN A 
HOME OR CONDO?

how

We have qualifi ed guests and tenants ready to move in, and we’ll take care of 
everything so your property earns income for you all year. Contact us today! 

unpack.

800-346-0336
239-482-8040
www.RoyalShellAnnuals.com

}



 

They belong together. Renowned Moorings Park and resplendent Grey Oaks. 
             A brilliant new approach to active, healthy retirement living.  

Moorings Park at Grey Oaks.

Country club living and quality healthcare come together in the 

heart of Naples. So smart. So right. Like peaches and cream. 

Like Bogie and Bacall. Meant for each other. 

This inspired new community offers a holistic approach 

to living well. Call today for introductory pricing.  

90% refundable entrance fees.

2406 Grey Oaks Drive North 
Naples, Florida 34105

www.MooringsParkGO.org

239.919.1711

Moorings Park® is a nationally accredited, non-profit, Medicare certified community and the 
only A+ S&P and Fitch rated continuing care retirement community in the country.

All dimensions, specifications and prices are subject to change without notice. All images are
conceptual renderings and developer reserves the right to make modifications without prior notice.

The Time is Right. The Time is Now.
Please join us for an Informational Luncheon about

Moorings Park at Grey Oaks on July 12th at 11:30 AM
in The Everglades Room at Grey Oaks Country Club.

RSVP by July 8th by visiting our website at 
www.mooringsparkgo.org/events or calling 239.919.1711.

www.JackiStrategos.com

Jacki Strategos 
GRI, CREN, SRES, e-Pro

239-370-1222
JStrategos@att.net

Richard Droste Realtor

239-572-5117
rddsmd@comcast.net

Mint condition, 2nd fl . 3 BR/ 2 BA, Professionally 
decorated. ALL NEW FURNISHINGS. $278,900.

Mystic Greens 
Lely Resort

BONUS ROOM

Acreage, cleared & fenced in. Utilities, 
large lake & tax benefi ts.

11441 Riggs Road
  $299,000

GREAT LOCATION

Located on the water, 2 levels, large balcony. 
New kitchen, updated baths.

Model Village
$195,000

SOUTHWESTERN EXPOSURE
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Move-in ready Biella design
available in Firano at Naples

Toll Brothers offers new homebuyers 
the opportunity to move in before season 
and enjoy the Florida lifestyle in a new 
quick-delivery home in Firano at Naples. 
Buyers can personalize the Biella floor plan 
with selections from the builder’s regional 
design studio.

The Biella has two bedrooms plus a 
study and 2½ baths in slightly more than 
2,058 square feet of air-conditioned living 
space. With a two-car garage, lanai and 
entry, the home includes 2,777 total square 
feet. The great room/dining room/kitchen 
are at the heart of the home. Details include 
stainless steel appliances, granite counter-
tops in the kitchen with undermount sinks, 
42-inch upper cabinetry and raised-panel 
cabinetry in the kitchen, granite counter 
tops in the master bath and 18-by-18-inch 
floor tile. 

The Biella is priced at $495,995, with 
completion planned for January 2014.

Firano at Naples will have 112 single-fam-
ily homes on approximately 40 acres when 
completed. Amenities include a clubhouse 

with a community room, fitness center and 
media center, a pool with sun decks and 
spa, and a children’s playground. 

Seven of the eight available home designs 
feature a first-floor master suite. Each plan 
offers a choice of four elevations. Pricing 
begins in the mid-$300,000s.

The entrance to Firano at Naples is four 
miles from downtown Naples on Davis 
Boulevard. The model and sales center 
are open from 10 a.m. to 6 p.m. Monday-
Saturday and from 11 a.m. to 6 p.m. Sunday. 
For more information, call 596-5966 or visit 
www.firanoatnaples.com.

In addition to Firano at Naples, Toll 
Brothers’ Florida West Division includes 
Bonita Lakes, a new community of luxury 
single-family homes on Imperial Parkway 
in Bonita Springs priced from the low 
$300,000s to the $600,000s; The Reserve at 
Estero, a community of single-family homes 
also on Estero Parkway priced from the 
$200,000s; and Belle Lago, a single-family 
community nearing completion on Estero 
Parkway priced from the mid-$300,000s. ■ 

REAL ESTATE NEWSMAKERS 
Susie Ulrich-Loewel and Nancy Fox 

earned top sales honors for Stock Devel-
opment at Lely Resort in May. A native of 
Bath, Ohio, and a Florida resident since 
1984, Ms.  Ulrich-Loewel has worked as 
a real estate professional in central sales 
at Vineyards, Stonebridge Country Club 
and Lely Resort. She is a member of the 
Naples Area Board of Realtors, the Col-
lier Building Industry Association Sales 
and Marketing Council and the Women’s 
Council of Realtors. A native of Fort Knox, 
Ky., Ms. Fox has been a Florida resident 
since 1971 and has 31 years of experience 
in real estate sales. Before joining Lely 
Resort, she spent six years as the sales 
manager at Europa-by-the-Sea in Lauder-
dale-By-The-Sea and also worked at West 
Bay Club and for Gulfshore Homes in 
Pelican Landing.

John Zagar earned top sales honors for 
Stock Development at Mediterra for the 
month of May. A native of Minneapolis, he 
has spent more than 30 years in the real 

estate profession. Mr. Zagar has worked 
in a variety of sales position with Stock 
since 2003. 

Sharon Karr earned top sales honors 
for Stock Development at Black Bear Ridge 
in May. Originally from Springfield, Mo., 
she has lived in Florida since 1979 and has 
30 years of real estate experience. Before 
joining Stock, she was a sales associate at 
Vineyards Realty and has also worked for 
US Home/Lennar in Fort Myers and Cen-
tex Homes/Pulte Homes in Estero.

Friley Saucier, a broker associate in the 
Broad Avenue office of Premier Sotheby’s 
International Realty, has been selected to 
serve on the advisory board of Leaders 
in Luxury, an educational and networking 
event exclusive to real estate agents who 
work in the million and multi-million dol-
lar home and estate market in the United 
States and Canada. Hosted by the Dallas-
based Institute for Luxury Home Market-
ing, the event takes place in October at the 
Four Seasons in Seattle. ■ 











TAKE YOUR NEXT 
VACATION TO NEW HEIGHTS.
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Contact Landmark Vacation Rentals today and let 
us help you take your next vacation to new heights.

Enjoy the beautiful scenery, amazing 
wildlife and outdoor adventure of 
Western North Carolina... or simply sit 
back, relax and take in the breathtaking 
view. Best of all, you can do it all 
from the comfort of our luxury cabins, 
cottages, condos or private home rentals. 

A vacation in the 
Great Smoky Mountains 
will take you to new 
heights, no matter 
how you choose to 
spend your time. 

NORTH CAROLINA: CASHIERS, FRANKLIN, HIGHLANDS, LAKE GLENVILLE, LAKE TOXAWAY AND SAPPHIRE VALLEY

For North Carolina vacation, seasonal and annual rentals 
call 877-747-9234 or visit www.LandmarkVacations.com



 Enjoy Resort Style Living 
at Village Walk and 

Island Walk of North Naples!

Serving North Naples and surrounding area.

STOP BY OUR ON-SITE NORTH NAPLES VILLAGE WALK OFFICE MON-SAT.

All homes now on re-sale market and priced from the low 200’s-500’s.

Illustrated Properties

Joanne Ciesielski | 239.287.6732             Brian Carey | 239.370.8687
OPPORTUNITY

Village Walk Town Center is the focus of the community's unique lifestyle - a lifestyle 
people dream about; meeting friends for a swim, a work out or a set of tennis..then 
grabbing lunch or dinner at the on-site restaurant...relaxing to the soothing sounds 
of fountains or taking a relaxing stroll back home around the many lakes and 
footbridges.

Village Walk off ers a full array of activities, and full recreational facilities reserved 
exclusively for resident's use with no equity or membership fees!

 
Extended 2BR, 2BA Capri with private pool located in the cul-de-
sac of El Verdado Court, offers views of intersecting waterways and 
bridge, brand new A/C unit, hurricane shutters, and a  long driveway 
that accommodates up to 8 cars!  Must see prime location.  $314,900

VILLAGE WALK

The clock is ticking on this pre-foreclosure, 2.5BA Oakmont with private pool, 
and newer appliances in the kitchen, quiet location, side load garage, built in wall 

unit, and more...so much potential! $365,000

NEW
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ING

NEW
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ING

Perfectly located, 2.5BA Oakmont near amenities center and close to gate.  
Home features include private pool, wide water views, near cul-de-sac, wall unit in 
great room, larger tile in all living areas, front load garage, and more. $389,000

Island Walk off ers luxury resort style living - yet’s 
it’s the way of life enjoyed everyday by the residents! Th e Town Center 

is reserved for the exclusive use of the residents and there are no equity or 
membership fees to enjoy the this unique lifestyle. Th e heart of the community 

is the unique Town Center that has an appealing country club feel and off ers 
meeting rooms, open air community pool and lap pool, state of the art fi tness 

center, putting greens, working post offi  ce, on site restaurant, lighted Har-
Tru Tennis courts, gas pumps, beauty salon, nail salon, and so much more! 

Schedule a private tour of this award wining community today.

This home offers all THE BELLS AND WHISTLES! Exquisite 4BR,3BA is handsomely appointed to 

cabinets with pull out drawers, crown moldings and decorative trim work, 20” tile, plantation shutters, 

lanai offers the perfect place to relax or entertain guest poolside, CUSTOM salt water POOL & 
SPA,water feature, retractable awning, paver brick, and lush landscaping with lake view complete 
this fabulous entertaining area. Furnishings negotiable.   $515,000 Visual Tour Available

ISLAND WALK FEATURED PROPERTY
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>$200,000
1 • PELICAN LANDING - CYPRESS 
ISLAND • 25011 Cypress Hollow Court 
#104 • $218,500 • Premier Sotheby’s 
International Realty • Jackie Fogel • 
610.283.3843 

2 • PELICAN LANDING - 
SOUTHBRIDGE • 25071 Ballycastle Court 
#202 • $254,900 • PSIR • Scott Fogel • 
239.989.2152 

3 • PARK SHORE - LAKEVIEW PINES 
• 4776 West Blvd. #D-101 • $279,900 • PSIR 
• Linda Perry • 239.450.9113

4 • PARK SHORE - LEXINGTON • 4022 
Belair Lane #10 • $299,900 • PSIR • Linda 
Perry • 239.450.9113

>$300,000
5 • MARINER’S COVE • 305 Goodlette 
Road South #C-303 • $310,000 • PSIR • 
Marilyn Moir • 239.919.2400 

6 • FOREST GLEN • 3748 Jungle Plum 
Drive East • $345,000 • PSIR • Jesse 
Moreno • 239.405.0065

7 • PELICAN BAY - GLENCOVE • 5803 
Glencove Drive #601 • $345,000 • PSIR • 
Linda Ohler • 239.404.6460 

8 • MERCATO - THE STRADA • 9123 
Strada Place • From $390,000 • PSIR • Call 
239.594.9400 • Open Monday-Saturday 
10am-8pm & Sunday 12-8pm

>$400,000
9 • IMPERIAL GOLF ESTATES • 2018 
Duke Dr. • $419,000 • Engel & Völkers Olde 
Naples • Alberto Macia • 239.248.9150

10 • TIBURON - BOLERO • 2658 Bolero 
Drive #901 • $440,000 • PSIR • John 
D’Amelio • 239.861.5996 

>$600,000
11 • PELICAN LANDING - THE 
COLONY - NAVONA • 23540 Via Veneto 
Blvd. #1005 • $653,000 • PSIR • Mark Leone 
• 239.784.5686 

12 • THE MOORINGS - LUCERNE 
• 3100 Gulf Shore Blvd. North #604 
• $689,000 • PSIR • Larry Roorda • 
239.860.2534 

13 • PARK SHORE • 4865 Whispering 
Pine Way • $699,000 • PSIR • Vickie 
Larscheid • 239.250.5041

>$700,000
14 • FIDDLER’S CREEK - BELLAGIO 
• 8519 Bellagio Drive • $739,000 • PSIR • 
Michelle L. Thomas • 239.860.7176 

15 • SPANISH WELLS • 28506 Sombrero 
Drive • $759,000 • PSIR • Jane Bond • 
239.595.9515 

16 • VANDERBILT BEACH - 
VANDERBILT GULFSIDE • 10951 
Gulfshore Drive #104 • $795,000 • PSIR • 
Pat Callis • 239.250.0562 

17 • THE DUNES - GRANDE 
PRESERVE • 280 Grande Way • From 
$799,000 • PSIR • Call 239.594.1700 • Open 
Monday-Saturday 10am-5pm & Sunday 
12-5pm

18 • FIDDLER’S CREEK - 
MAHOGANY BEND • 3856 Mahogany 
Bend Drive • $799,000 • PSIR • Michelle L. 
Thomas • 239.860.7176 

>$800,000
19 • VANDERBILT BEACH - 
PHOENICIAN SANDS • 9155 Gulfshore 
Drive #502 • $895,000 • PSIR • Paul Graffy 
• 239.404.6800 

>$1,000,000
20 • OLD NAPLES - VILLA VERONA 
• 259 4th Avenue South #103 • $1,075,000 
• PSIR • Marty/Debbi McDermott • 
239.564.4231 

21 • OLD NAPLES • 920 9th Street South 
• $1,150,000  • Naples Estate Properties 
• Emily K. Bua & Tade Bua-Bell • 
239.465.4645

22 • BONITA BAY - TAVIRA • 26951 
Country Club Drive • From $1,306,000 • 
PSIR • Call 239.495.1105 • Open Monday-
Saturday 10am-5pm & Sunday 12-5pm

23 • VILLA LAGO AT MEDITERRA 
• 18051 Lagos Way • $1,375,000  • Naples 
Estate Properties • Emily K. Bua & Tade 
Bua-Bell • 239.465.4646

24 • FELICITA AT MEDITERRA • 
16500 Felicita Court • $1,595,000 • Naples 
Estate Properties • Emily K. Bua & Tade 
Bua-Bell • 239.465.4645

25 • MEDITERRA • 14878 Bellezza Lane 
• $1,685,000  • Naples Estate Properties 
• Emily K. Bua & Tade Bua-Bell • 
239.465.4646

26 • THE MOORINGS • 619 Bowline 
Drive • $1,749,000 • PSIR • Susan Barton • 
239.860.1412

>$2,000,000
27 • THE MOORINGS • 475 Putter Point 
Drive • $2,000,000 • PSIR • Larry Roorda • 
239.860.2534 

28 • GREY OAKS - ESTUARY • 1220 
Gordon River Trail • From $2,049,000 • 
PSIR • Call 239.261.3148 • Open Monday-
Saturday 9am-5pm & Sunday 12-5pm

29 • BONITA BAY - ROOKERY LAKE • 
3940 Pineshadow Court • $2,190,000 • PSIR 
• Aysim Eserdag/Nick Serce • 239.404.6891

30 • PELICAN BAY - ST. RAPHAEL • 
7117 Pelican Bay Blvd. #1005 • $2,395,000 
• PSIR • Jean Tarkenton • 239.595.0544 • 
Other Residences Available from $825,000-
$1,795,000

31 • QUAIL WEST • 4430 Wayside Drive 
• $2,495,000 • Naples Estate Properties • 
Emily K. Bua & Tade Bua-Bell • 239.465.4645

32 • OLD NAPLES • 154 2nd Avenue 
South • $2,495,000 • PSIR • Marty/Debbi 
McDermott • 239.564.4231 

>$3,000,000
33 • MEDITERRA - IL TREBBIO • 16017 
Trebbio Way • $3,650,000 • PSIR • Maryann 
Brickett • 603.944.0031 

34 • OLD NAPLES • 282 1st Avenue North 
• $3,995,000 • PSIR • Tess McCarthy • 
239.207.0118 

>$4,000,000
35 • PORT ROYAL • 3060 Green Dolphin 
Lane • $4,695,000 • PSIR • Frank Sajtar • 
239.776.8382

>$6,000,000
36 • PORT ROYAL • 3630 Rum Row • 
$6,750,000 • PSIR • Vincent Bandelier • 
239.450.5976 

Florida Weekly’s Open Houses
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INSIDE

A GUIDE TO THE LOCAL ARTS & ENTERTAINMENT SCENEWEEK OF JUNE 27-JULY 3, 2013
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BROUGHT TO YOU BY:

The High-Rises at Bonita Bay   495-1105
Estuary at Grey Oaks      261-3148
The Strada at Mercato      594-9400
The Village  261-6161
The Gallery  659-0099
Broad Avenue  434-2424
Vanderbilt  594-9494
The Promenade  948-4000
Fifth Avenue  434-8770
Marco Island  642-2222
Rentals  262-4242
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Like a zombie
Dan Hudak finds “World War Z”
flat from the start. C11 

Short diversions
Nancy Stetson recommends
some quick and easy
summer entertainment. C8 

Name change
Antiques expert Terry Kovel
explains why names (and prices)
are subject to change. C14 

Naples’ newest improvisational theater 
troupe has added performances to its 
summer debut at the Sugden 
Community Theatre. First-tim-
ers and fans of Stage 2 Improv 
can catch a show Thursday-
Saturday, July 11-13, 18-20 and 
25-27. Performances feature 
scenes, games and songs that 
are driven from suggestions by 
the audience. Each show is cre-
ated on the spot, so no two are 

ever alike.
Stage 2 Improv is directed by Michael 

Santos and Judith Gangi 
Santos, co-founders of the 
now-defunct Naples City 
Improv. “We are proud 
of our show and what we 
have accomplished so far,” 
Mr. Santos says. “We’re 
grateful and excited for the 
continued support of the 
community.”

In addition to the Santoses, the 
cast consists of JamieLynn Bucci, Kat 
Ebaugh, Brad Goetz, Steven Johnson, 
Randy Jones, Meg Pryor and Nancy 
Swartz. Interns for the summer shows 
are Casey Debrowski, Synthia Dubose, 
Guy Clover, Bukki Sittler, Rosie Spinosa 
and Corey Walker.

Show time is 8 p.m. Tickets are $15 for 
adults and $10 for ages 18 and younger. 
Call 263-7990 or visit www.naplesplay-
ers.org.  ■

“THIS WHOLE SHOW IS WOW!” SAYS 

Charles Fornara.

“Everything about this show is wow!”

He’s talking about “Les Miserables,” 

the musical based on Victor Hugo’s 

1862 novel.

The show celebrated its 25th anni-

versary in 2010. The new national 

tour played Artis—Naples (the venue 

formerly known as the Philharmonic 

Center for the Arts) in 2012 and the 

Barbara B. Mann Performing Arts 

Hall in Fort Myers this past March. 

A movie version starring Hugh 

Jackman, Anne Hathaway and Rus-

sell Crowe was released last year.

And now The Naples Players 

are trying their hand at it. The

Improv troupe adds performances through July 

VANDY MAJOR/ FLORIDA WEEKLY

Left: Dave Gipson as Valjean. Right: Michael Freshko 
as Javert in The Naples Players’ performance of “Les 
Miserables.”

BY NANCY STETSON

nstetson@fl oridaweekly.com

Naples Players 

interpret beloved 

characters in 
‘Les Miz’

SEE LES MIZ, C4 

“It’s an incredible show … so full of heart. Everything is so passionate 
and so emotional. You become emotionally invested with the people in the show.” 

— Charles Fornara, The Naples Players

i



Transform your body without... diet, exercise or surgery!

Treat-to-Complete with...

Riverchase Dermatology now off ers guaranteed results 
with the Treat-to-Complete package featuring FDA-

Cleared CoolSculpting®

*Guaranteed Results!

Confi dence in your treatment, Confi dence in your clothes.

North Naples
1015 Crosspointe Dr.

Downtown Naples
261 9th St. S.

 Marco Island 
950 N. Collier Blvd., 

Suite 303

Fort Myers
7331 Gladiolus Dr.

Cape Coral
413 Del Prado Blvd. S., 

Suite 101

NOW OPEN
North Port

14840 Tamiami Trail

Free Consultations 239-313-2553
Fort Myers and Downtown Naples

www.riverchase-fatfreeze.com

Our overly medicated human condition

An alert reader who enjoys reading 
about sex and relationships as much as I 
do recently sent me a compelling article 
from The New York Times Magazine: 
“Unexcited? There May Be a Pill for 
That.” 

The article explores the phar-
maceutical industry’s response to 
the complicated female libido, a 
subject that has long fascinated 
(and eluded) researchers. In the 
story we’re given a look into the 
science behind a new medication 
called Lybrido currently undergo-
ing FDA trials. The pill aims to 
kindle female desire; many hope it 
will be a panacea for the declining 
sex drives that haunt many long-
term couples.

The article rightly points out 
the complexity of female desire, an 
elaborate system of physical and 
emotional stimuli often weighed 
down by the demands of daily life. 
Any misstep on the way to copula-
tion — and there are many — can 
snuff out a woman’s appetite. Sci-
entists are aiming to develop a drug 
that would prevent that, but to call 
these medications a female version 

of Viagra is misleading, the article’s 
author writes:

“Viagra meddles with the arteries; 
it causes physical shifts that allow the 
penis to rise. A female-desire drug 
would be something else. It would adjust 
the primal and executive regions of the 
brain. It would reach into the psyche.”

The complicating factor with the 
female libido, it seems, has less to do 
with quotidian distractions and more to 
do with the quotidian itself. 

Through his research, the author sug-
gests that the plunge in female libido 
is often tied to long-term monogamy. 
Whereas male desire stabilizes in a 
relationship, female desire plummets. 
We’re not so much distracted, it turns 
out, as bored.

Which is a terrifying prospect. So ter-
rifying that a drug has been invented to 
counteract it.

But what exactly are we afraid of? 
Perhaps that everything will fall apart. 

We’ve created this mass delusion that we 
should find the right person, settle down 
together and feel uncomplicated lust into 
old age, long after the sheen has worn off 
the wedding china. We think if only we 
choose correctly, if we behave wisely, if 
we keep a tight rein on our desires and 
toe the unambivalent line, then this fan-
tasy will come to pass. And if not? Now 
there’s a pharmaceutical solution.

What worries me about all this is not 
simply our reliance on an easy external 

fix — the fact that we would turn 
to a pill in times of struggle — but 
our unwillingness to examine life’s 
messy complications. We expend so 
much energy fortifying this ideal life 
we have built in our minds that we 
miss the opportunities for dazzling 
misadventures. 

Life’s most worthy moments 
rarely spring from smooth pas-
sages. They arise during the com-
plicated chapters, the parts where 
we thought everything was fall-
ing down around us. If a perfectly 
content existence were handed to 
us in a pill, we would lose the rich 
complexity that makes this time on 
earth so remarkable.

I’d argue that the human con-
dition is a state of uncertainty, 
and that the intangible loveliness 
of existence comes from the ebb 
and flow of all things — including 
desire. Why would we ever give 
that up? ■

SANDY DAYS, SALTY NIGHTS
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artisHENDERSON
sandydays@floridaweekly.com
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production opens Friday, June 28, at the 
Sugden Community Theatre and runs 
through July 28.

Mr. Fornara is music director, con-
ducting an orchestra of 14 in the pit; 
his wife, Dawn Lebrecht Fornara, is 
the choreographer. Dallas Dunnagan 
directs. This trio has been a win-
ning combination many times for The 
Naples Players, often with the com-
pany’s summer musicals.

In his nine years with the community 
theater, Mr. Fornara says, this is “the 
best cast I’ve ever had … I thought ‘All 
Shook Up’ was great. This one is better, 
though it has a lot of the same people. 
I’m absolutely thrilled.”

It’s a musical Mr. Fornara knows 
well. He played both male leads — Jean 
Valjean and police inspector Javert — 
in the late 1990s in Germany for a little 
over a year. Initially, for the first six 
months, he was an alternate for both 
roles, a role similar to that of an under-
study, except the actor is guaranteed 
stage time. Mr. Fornara would perform 
as Valjean in two shows and as Javert in 
another two performances each week 
— in German. 

“They’re enormous roles,” he says.
Valjean, a French peasant, steals a 

loaf of bread for his sister’s starving 
child. He serves prison time, but when 
he’s released, he breaks his parole and 
is pursued relentlessly by Javert. So 
within the course of a week, Mr. For-
nara would play both the man being 
chased and the one doing the chasing. 

“What’s also really funny is that they 
each have a song that starts exactly the 
same way,” he says. “When you don’t 
know the language that well, you have 
to be super careful. Valjean sings his at 
the beginning of the show, and Javert 
sings his at the end. You had to be very 
careful to make sure you were singing 
the right one.”

He looks back at that time as one of 
the best years of his life.

“The cast was like a family,” he says. 
“It’s an incredible show … so full of 
heart. Everything is so passionate and 
so emotional. You become emotionally 
invested with the people in the show.”

Some 20 years later, he says, he sees 
that happening with The Naples Play-
ers cast. At the first rehearsal with 
orchestra and cast together, he saw 
people weeping on stage.

Mr. Fornara recalls that when he 
began rehearsing for the show in Ger-
many, the director told the cast that 
“Les Miserables” would change their 
lives.

“And it does,” he says. “It really does. 
I can’t say exactly why, except it speaks 
to so many human emotions.” 

Part of the show’s appeal to actors is 
that it has several iconic roles — “top-
shelf roles that everyone wants to play,” 
he adds. 

“Valjean is the best role to play in 
musical theater if you’re a man. If 
you’re a tenor or a bari-tenor, you 
dream of being Enjolras or Marius. 
If you’re a soprano, you dream about 
playing Cosette. And if you’re a belter, 
all you want to do is play Éponine.

“And … every character actor wants 
to play Thénardier and Madame Thé-
nardier.

“It’s everyone’s bucket list role, all in 
one show.”

Role of a lifetime
For baritone Michael Freshko, play-

ing Javert for The Naples Players is a 
dream come true. “I’ve loved it for 25 
years,” he says about the role. “It’s my 
favorite.”

He says he’s drawn to the police 

inspector in “Les Miserables” because 
the character is so complicated.

“Some people mistakenly think he’s 
a bad guy, but he’s passionate ... about 
being the best he can be. He’s doing his 
job.”

He and Mr. Fornara performed 
together in “CATS” in 1997-98 in Ger-
many, which is where Mr. Freshko saw 
Mr. Fornara as Valjean on stage at the 
closing night of  “Les Miserables.” 

As Mr. Freshko prepares to play 
Javert with The Naples Players, he 
says Mr. Fornara has been “a wealth of 
information” about the character … “the 
role, the music, the body language … 
how Javert walks, stands, holds himself. 
Once he (shared that) the role started 
coming together for me.”

Dave Gipson, cast in the role of Vale-
jan for the upcoming production, also 
finds Mr. Fornara’s first-hand experi-
ence invaluable.

“He’s there to guide me through it; 
he knows it inside and out,” he says. 
“He’s been an inspiration to me, per-
sonally, and also a comfort. It’s like 
having someone shepherd you through 
it. He’ll give me bits of stage busi-
ness I wouldn’t have thought of doing, 
because he has been through it himself. 
I’m very fortunate to have him there as 
a guide. He has incredible insight into 
the character.”

Mr. Gipson, who in real life serves as 
the pastor at Legacy Church of Naples, 
says the character of Valjean is “the most 
Christian character in musical theater, 
other than Jesus himself. He spends his 
entire life sacrificing himself for others … 

He’s a heroic figure. Because of the pain 
he’s been though in his life, he has a tre-
mendous amount of mercy.”

At the other end of the spectrum, Mr. 
Gipson adds, “Javert is a self-righteous 
man. Both characters claim to know 
God and be religious, but they’re com-
pletely opposite. One is self-sacrificing 
and merciful, while the other is judg-
mental and hateful. To me, the play is a 
sermon.”

‘A monster to conduct’
It isn’t just the complexity of char-

acters that makes “Les Miserables” 
a great musical, says Mr. Fornara, 
it’s “how beautiful the music is, how 
strong the story.”

(Claude-Michel Schonberg wrote the 
music. Alain Boublil and Jean-Marc 
Natel wrote the French lyrics, which 
were adapted into English by Herbert 
Kretzmer.)

The original version of the musical 
was known for its turntable set; the 
new national production doesn’t use 
one, instead incorporating clever video 
projections to give a sense of place and 
movement.

Nor does The Naples Players’ pro-
duction have a turntable.

“When you get the rights (to the 
musical), the contract specifically 
spells out that you’re forbidden to 
use a turntable,” Mr. Fornara says. “I 
think they wanted to keep the memory 
of the original production untainted. 
Only (producer) Cameron Mackintosh 
(could use the turntable set); that ver-
sion will never be repeated.”

Mr. Fornara won’t disclose how the 
Players are staging the show, allowing 
only that set designer Matt Flynn and 
his team, costume designer Dot Auch-
moody and Ms. Dunnagan as the direc-
tor have had “really good ideas.”

Conducting the score will keep him 
on his toes throughout the month-long 
run, he says. “No matter how well I 
know the score — and I can sing the 
entire score, everyone’s part — it’s a 
monster to conduct. There are so many 
meter changes, so many crazy musical 
things … it’s pushing me to the limit. 
It’s as complicated as conducting any 
opera would be.”

The musical marks the first time the 
Players have covers for roles — some-
one who can step in and play someone 
else’s role, if they need to. The show 
is vocally demanding, even the new 
shorter version that runs from 2 hours, 
45 minutes to 3 hours long.

“I think this is going to be the best 
thing we’ve ever done,” Mr. Fornara 
says. ■

LES MIZ
From page 1

“Les Miserables”
>> When: June 28-July 28
>> Where: The Sugden Community Theatre 
>> Tickets: $35 for adults, $10 for ages 18 

and younger
>> Info: 263-7990 or www.naplesplayers.org

VANDY MAJOR / FLORIDA WEEKLY

The Naples Players in rehearsal for “Les MIserables,” opening Friday, June 28.

Music Director Charlie Fornara with Michael Freshko as Javert and Dave Gipson as Valjean.

Kellie Cullinan as Cosette and Dave Gipson as 
Valjean.



EXPERIENCE CHARRED CUTS PERFECTLY PAIRED  
WITH DECADENT SIDES AND GLAMOROUS CHARM.

ZAGAT RATED AND FORBES MAGAZINE’S ALL-STAR EATERIES. 

LOCATED ON THE SUNSET DECK. 
FOR RESERVATIONS, PLEASE CALL 239-598-9600.

OPEN TUESDAY THRU SUNDAY 5-10 PM. CLOSED MONDAYS.

SEDUCE YOUR PALATE

at the

AT WALDORF ASTORIA® NAPLES

475 SEAGATE DRIVE
NAPLES, FL 34103
WALDORFASTORIANAPLES.COM

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

    www.keywestexpress.us

 1-800-593-7259  

$99
ROUND TRIP!*

FOR ONLY

*Advance purchase, non-refundable fare for travel 
July 4th through July 7th, 2013 only. 

Cannot be combined with other offers. 
Expires June 30, 2013. 

Naples, Fort Myers festivals seek entries from filmmakers
The Naples International Film Festival 

and the Fort Myers Film Festival invite 
submissions for consideration.

NIFF welcomes full-length features (fic-
tion, at least 40 minutes), documentaries 
(non-fiction, at least 40 minutes), shorts 
(narrative or documentary films shorter 
than 40 minutes) and Florida films (any 
of the aforementioned, but with princi-
pal photography in Florida) exclusively 
through Withoutabox, the online submis-
sion platform, at www.withoutabox.com/
login/7363.

The fifth annual NIFF is set for Thurs-
day-Sunday, Nov. 7-10. The opening night 
screening and gala take place at Artis—
Naples; screenings of approximately 40 
films will be held at Silverspot Cinema.

Summer screenings hosted by the Film 
Society of NIFF continue Tuesday, July 
9, with “The Sting” at Silverspot Cinema. 
Doors open at 6:30 p.m. for food and drink, 
and the movie starts at 7 p.m. Next up are 
“The Station Agent” (Aug. 13) and “Sunset 
Boulevard” Sept. 10.

A discussion follows each screening. 
Tickets for $25 include refreshments. 

For more information about NIFF, call 
775-3456 or visit www.naplesfilmfest.com.

And in Fort Myers
The fourth annual Fort Myers Film Fes-

tival is set for Thursday-Monday, March 
19-23, 2014. Films for consideration can be 
submitted online at www.fortmyersfilmfes-
tival.com. 

FMFF categories for 2014 are: features, 
documentaries, shorts, short shorts, stu-
dent and “Strictly Local.” Through Aug. 1, 
entry fees will be waived for submissions 
from students and filmmakers living in Lee, 
Collier and Charlotte counties.

FMFF starts its “Missed It Mondays” 
series on July 22. The six-week series 
brings back films from the 2013 festival. 
Screenings are at 7 p.m. (doors open at 6:30 
for happy half-hour) at the Sidney & Berne 
Davis Art Center, downtown Fort Myers. 
Tickets are $6. 

For more information about FMFF, visit 
the website above. ■ 

“The Sting” comes to Silverspot Cinema 
as part of the Film Society of NIFF summer 

series on Tuesday evening, July 9.
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Introducing the New ROYAL PRINCESS!

(239) 261-1177
(800) 523-3716

www.preferrednaples.com
SunTrust Building at Pelican Bay

801 Laurel Oak Drive  Suite 300
Hablamos Espanol Wilma Boyd - CEO

Escape completely® to the Caribbean on the Royal 
Princess sailing round trip from Ft. Lauderdale every week.

Inaugural season Oct 29, 2013 – Apr 20, 2014

Preferred Travel Hosted Departure:

November 3 – 10, 2013
Preferred Travel Exclusive includes Round Trip Motor Coach 

Transfers from Naples and Sail Away Cocktail Party
Round Trip Ft. Lauderdale

Inside Stateroom from  $954*

Verandah Stateroom from $1,294*

Mini Suite Stateroom from $1,644*

*Rates are cruise only per person, based on double occupancy and include port charges, government fees, taxes and round trip motor coach 
transfers from Naples. Subject to change and availability. Restrictions apply. Please contact us for complete details.



CATERING FOR ALL EVENTS

Professional Chefs - Exhibition Cooking
Business and Residential

CATERING

Basic Omelette Party for 1st time Business Clients
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WHAT TO DO, WHERE TO GO
Theater

■ Les Mis – By The Naples Players 
June 28-July 28 at the Sugden Commu-
nity Theatre. 263-7990 or www.naples-
players.org. See story on page C1.

■ Shrek The Musical – June 27-Aug. 10 
at the Broadway Palm Theatre, Fort Myers. 
278-4422 or www.broadwaypalm.com.

■ Funny Money – Through Aug. 10 at 
the Off Broadway Palm Theatre, Fort Myers. 
278-4422 or www.broadwaypalm.com.

■ Bob: A Life in Five Acts – June 
28-July 20 at Laboratory Theater, Fort 
Myers. 218-0481 or www.laboratorythe-
aterflorida.com.

Thursday, June 27

■ Family Concert – The Gulf Coast 
Symphony presents a family-friendly perfor-
mance at 1 p.m. at the Barbara B. Mann Per-
forming Arts Hall, Fort Myers. Pre-concert 
activities include a “Picture This!” art con-
test and a “Musical Discovery Zone” where 
children can create a work of art and play an 
instrument. $10 for adults, $7 for children. 
481-4849 or www.bbmannpah.com.

■ Take the Floor – Interior designer 
Jill Kersey discusses flooring possibili-
ties for the home at 2 p.m. at Clive Dan-
iel Home. Free. Registration required. 
213-7844 or www.clivedaniel.com.

■ Stand Up Guy – Eric Schwartz, 
aka “Smooth-E,” takes the stage tonight 
through June 30 at the Off the Hook 
Comedy Club, Marco Island. 389-6901 or 
www.offthehookcomedy.com.

■ Art Walk – The Center for the Arts 
of Bonita Springs showcases works by 
local artists along with live music and 
light refreshments from 5-7 p.m. at the 
Promenade at Bonita Bay. 495-8989.

■ Dancing by the Fountain – The 
Village on Venetian Bay hosts an eve-
ning of live music and dancing demon-
strations from 5-8 p.m. 261-6100 or www.
venetianvillage.com.

■ Wine Tasting – Sea Salt Restau-
rant hosts a tasting of wines perfect for 
Fourth of July barbecues from 6-7 p.m. 
$10 per person, which can be applied 
toward dinner. Reservations required. 
434-7258 or www.seasaltnaples.com.

■ Jamming with Jebry – Jebry’s 
Jazz Jam takes place from 6-9 p.m. at 
New York Pizza and Pasta House. 11140 
Tamiami Trail N. 594-3500.

■ Keep it Local – The Good Life of 
Naples holds a “Local Farms in the Sum-
mertime” cooking class from 6-8 p.m. 
$50. 2355 Vanderbilt Beach Road. Res-
ervations required. 514-4663 or www.
goodlifenaples.com.

■ More Wine – The Sauce Lady hosts 
a wine tasting from 6-8 p.m. $20. Reser-
vations required. 9331 Tamiami Trail N. 
592-5557 or www.saucelady.com.

■ Opera Time – Opera Naples mem-
bers present a free performance of selec-
tions from Rodgers and Hammerstein’s 
“State Fair” at 7 p.m. at the Naples Ital-
ian American Foundation. 7035 Airport 
Pulling Road. 963-9050. 

Friday, June 28

■ Farmers Market – The indoor 
farmers market at the Shoppes at 
Vanderbilt is open from noon-6 p.m. 
today and 9 a.m. to 4 p.m. June 29. 2355 
Vanderbilt Beach Road. 273-2350. 

■ Craft Beer Tours – Tour Naples 
Beach Brewery from 4-8 p.m. today and 3-7 
p.m. June 29. $15 gets the guided tour and 
samples of six beers. 4110 Enterprise Ave. 
304-8795. www.naplesbeachbrewery.com.

■ Birthday Bash – Tommy Bahama’s 
celebrates its 20th anniversary with live 
music, refreshments, appetizers and 
giveaways, from 3-7 p.m. Free. 1220 3rd 
Street. 643-7920. 

■ Rock Out – Konnie & Kirk perform 
from 6-9 p.m. by the pool at Jack’s River 
Bar. 475 North Road. 213-1441 or www.
floridamarinaclubs.com.

■ Piano Music – Lynn Carol enter-
tains at the baby grand from 6-9 p.m. 
today and June 22 in the lounge at 
Capers Kitchen & Bar. 2460 Vanderbilt 
Beach Road. 431-7438.

■ Art Reception – The Sweet Art 
Gallery hosts an opening reception 
for “Summer Jamboree,” an exhibit of 
works by Madelon Gorsky, Sharon Erbe 
and Mac, from 6-8 p.m. Free. 2054 Trade 
Center Way. 597-2110.

Saturday, June 29

■ Two to Tango – Alicia Repun leads 
a tango class from 7-8 p.m. followed by 
milongo for all levels until 11 p.m. $15. 

1673 Pine Ridge Road. 738-4184 or www.
pablorepuntango.com.

■ Amazing Animals – The Golisano 
Children’s Museum of Naples and Shy 
Wolf Sanctuary present “Wolves, Coy-
otes, Dingoes…and Dogs!?!” from 11:30 
a.m.-1 p.m. at the museum. Guests will 
meet a wolfdog, a coyote and a husky. 
Free for C’mon members, $10 for others. 
514-0084 or www.cmon.org. 

■ Summer Cooking – Sea Salt res-
taurant presents a cooking class featuring 
“Summer Grilling: Fish and Poultry” at 11:30 
a.m. $65 (includes lunch and two glasses of 
wine). Reservations required. 434-7258.

■ Summer Smokeout – The Trail 
Café & Grill hosts its second annual 
barbecue and raffle to benefit Humane 
Society Naples from noon-4 p.m. 370 
Airport-Pulling Road. 643-1555 or www.
hsnaples.org.

■ Young Voices – The Opera Naples 
Youth Program presents Gilbert & Sulli-
van’s “Ruddigore” at 7 tonight and 3 p.m. 
June 30 at G&L Theatre at Community 
School of Naples. $15 for adults, $8 for 
children. 963-9050. 

■ Live Tunes – The Boogie Men per-
form from 8-10 p.m. under the stars at 
Gulf Coast Town Center. Free. 267-0783 
or www.gulfcoasttowncenter.com.

■ Live Tunes – One Good Day per-
forms a reunion show at 9 p.m. at IIWII 
Beach Bar & Grille. 13510 Tamiami Trail 
N. 596-5731. 

Sunday, June 30

■ Foreign Film – The Renaissance 
Academy of FGCU presents a screen-
ing and discussion of the film “Paris 36” 
(France, 2008) beginning at 1 p.m. Rated 
PG-13 for some sexuality and nudity 
material. $5. 1010 Fifth Ave. S. 434-4737.

■ Flamenco Guitar – El Gato Solea 
plays from 7-10 p.m. at Café Luna. 467 
Fifth Ave. S. 213-2212 or www.cafelu-
nanaples.com.

Monday, July 1

■ All That Jazz – Fred’s Food, Fun 
and Spirits hosts a jazz jam with Jebry and 
friends from 6-9 p.m. 2700 Immokalee 
Road. 431-7928 or www.fredsdiner.com.

■ Live Tunes – Kerry West plays from 
7-10 p.m. at Café Luna. 467 Fifth Ave. S. 
213-2212 or www.cafelunanaples.com.

Tuesday, July 2

■ Movie Time – The Regal Holly-
wood Stadium 20 presents a screening 
of “Monte Carlo” (PG) for $1 at 10 a.m. 
as part of its Summer Movie Express 
series. 6006 Hollywood Blvd. 597-4252 
or www.regmovies.com.

■ History Lecture – Naples Region-
al Library hosts David Southall with 
a presentation titled “The Timucuan 
Rebellion of 1656” from 10-11:30 a.m. 
Free. 650 Central Ave. 263-7768 or www.
collierlibrary.org.

■ Movie Night – Catch a free screen-
ing of “Hotel Transylvania” beginning at 
8:30 p.m. under the stars at Gulf Coast 
Town Center. Bring blankets or chairs 
for seating. 267-0783 or www.gulfcoast-
towncenter.com.

Wednesday, July 3  

■ History Lecture – Collier County 
Museum presents “The Florida Crack-
ers: Pioneer Life in Southwest Florida” 
at 2 p.m. Free. 252-8476 or www.collier-
museums.com.

■ Independence Eve – Miromar 
Outlets celebrates Independence Day 
from 3:30-8 p.m. with children’s activi-
ties, fireworks and entertainment by 
Superbot and Simple Jack. 948-3766 or 
www.miromaroutlets.com.

Coming up

■ Red, White, and Blue – Naples 
Botanical Garden celebrates Indepen-
dence Day from 8 a.m. to 3 p.m. July 4, 
with $4 admission for guests wearing red, 
white, and blue. 4820 Bayshore Drive. 
643-7275 or www.naplesgarden.org. 

■ Patriotic Tunes – The Village on 
Venetian Bay celebrates Independence 
Day with patriotic tunes performed by 
The Suncoast Brass Quintet and more 
entertainment by the Blue Wave Duo 
from 4-7 p.m. July 4. www.venetianvillage.
com.

— Submit calendar listings and high-
resolution photos to events@flori-
daweekly.com. E-mail text, jpegs or 
Word documents are accepted. No pdfs 
or photos of fliers. The deadline for cal-
endar submissions is noon Sunday.

Learn about the creation and history of 
Lady Liberty when WGCU-TV presents the 
1985 documentary “Ken Burns’ America: 
The Statue of Liberty” at 8 p.m. July 2. An 
Academy Award nominee, the film narrated 
by David McCullough includes readings by 
Jeremy Irons and Arthur Miller, among others. 
See page C16 for more of what’s coming up 
on the public televsion station. 

The Holocaust Museum & Education Center 
of Southwest Florida hosts Joanne Caras, 
creator of the “Holocaust Survivor Cookbook” 
and “Miracles & Meals,” from 7-8:30 p.m. 
June 27 for a discussion about the books and 
stories about the people whose recipes they 
feature. Free. 4760 Tamiami Trail N. 263-9200 
or www.holocaustmuseumswfl.org.



Call (239) 649-2275 for Reservations
www.NaplesPrincessCruises.com

Naples PrincessNaples Princess

The Best Way to Experience Naples from the Water.

Naples Princess...
ALL NEW

COCKTAIL CRUISE!
4-5:30pm & only $25.00 per person plus tax. 

50% off  house wine and beer and
 $2.00 mixed drinks.

Call (239) 649-2275 for Reservations

SUMMER SPECIALS
BUY ONE GET ONE

1/2 PRICE
Wednesday Dinners

Saturday 12:30 & 3pm Sightseeing
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets. 
No other coupons or discounts apply.

239-434-JEEP Orangejeeptours.com
Located in Ave Maria Town Center  I-75 exit 111, Follow signs to Ave Maria

Water Park open Wed, Fri, Sat & Sun

RIDE an Orange Jeep (Tour) ‘n SLIDE at the Ave Maria Water Park
 

Schedule subject to change. Promotion valid June 1 - Aug 31, 2013

T I C K E T S  A VA I L A B L E  A L L  S U M M E R

RIDE ‘n SLIDE
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 CALLS FOR ARTISTS
■ Naples-based Boulderbrook pro-

ductions invites artists to apply online 
for 11 festivals taking place in the 2013-14 
season throughout Collier, Lee, Char-
lotte and Sarasota counties as well as 
in Panama City Beach and Pompano 
Beach. 

Festival organizer Richard Sullivan 
seeks fine artists working in all media, 
including painting, photography, sculp-
ture, jewelry, ceramics, glass, fiber and 
metal. Here’s the schedule:

Oct. 26-27: Naples Downtown Fall 
ArtFest

Nov. 9-10: Pier Park Masters Art Fes-
tival, Panama City Beach

Nov. 15-16: Seminole Casino Immo-
kalee Craft & Music Festival

Nov. 29-30: Sanibel Masters Art Fes-
tival

Dec. 7-8: Pompano Beach Masters 
Art Festival

Jan. 18-19: Naples Masters Art Festi-
val, The Shoppes at Vanderbilt 

Feb. 1-2: Sarasota Masters Art Fes-
tival

Feb. 15-16: Olé Art & Jazz Festival at 
Lely Resort, Naples

March 15-16: Peace River National 
Art Festival

March 22-23: Boca Grande Art & 
Wine Festival

April 19-20: Balloons Over Paradise 
Festival, Seminole Casino Immokalee

Apply at www.boulderbrook.net or 
call 293-9448 for more information. ■ 
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ARTS COMMENTARY
Some short shorts for summer

It’s summer, the time of flip-flops and 
shorts.

We can’t provide any flip-flops for you, 
but we do know where you can find some 
great shorts — the non-wearable kind.

The sun and heat can make the brain 
a bit sluggish, and with that in mind, 
we offer some arts and entertainment-
related quick hits to check out during the 
summer months. 

PBS Online
You’ve probably already watched 

entire shows on www.video.pbs.org (I 
just caught up with the second season of 
“Call the Midwife”), but did you know 
you can also see short videos from some 
of the network’s arts and entertainment 
shows?

Just think of it as public television’s 
version of early MTV — you know, when 
they actually showed music videos. I’ve 
recently watched:

■ Jack White, on electric guitar, per-
forming Paul McCartney’s “Mother 
Nature’s Son,” with a nod to “That Would 
Be Something” in the middle.

■ Alabama Shakes performing “Born 
Under a Bad Sign,” with lead singer Brit-
tany Howard growling and belting her 
way through the song.

■ Stevie Wonder at the piano, sing-
ing the Burt Bacharach/Hal David song, 
“Alfie.” What really knocked my socks 
off was when, halfway through the song, 
he played a couple of verses on the har-
monica, hitting notes he wouldn’t have 
been able to reach vocally and displaying 
such virtuosity it gave me a new respect 
for the instrument and what it’s capable 
of expressing.

And this is just scratching the surface 
of what’s available. Performances are 
from shows such as “Live at Lincoln 
Center,” “Great Performances,” “In Per-
formance at the White House,” just to 
name a few. The last time I looked, there 
were 1,589 video shorts to choose from at  
video.pbs.org/topic/arts-entertainment/.

The Idea Channel
A friend recently turned me on to the 

Idea Channel, a series of short PBS vid-
eos (three to eight minutes long) examin-
ing different ideas connecting pop cul-
ture, technology and art. Find it at www.

video.pbs.org/program/idea-channel/.
Presented by Mike Rugnetta, each 

video, which opens with the sentence, 
“Here’s an idea … ” examines a differ-
ent question. He presents his theories at 
such breakneck speed you’d be forgiven 
for thinking that perhaps the studio is on 
fire and he wants to say his piece before 
the entire place burns down. And the 
accompanying graphics — everything 
from The Village People to “The Simp-
sons” to movie stills from “Singin’ in the 
Rain” and “The Matrix” — are unexpect-
edly clever. 

Some of the questions he debates:
■ Is William Gibson a modern-day 

oracle?
■ Is “Dr. Who” a religion?
■ Is dub step the new 

musical avant-garde?
■ What makes a pop 

star authentic?
■ Is Twitter the new-

est form of literature?
■ Are mashups the end 

of musical genres?

The New School 
Minute

My undergraduate school, 
The New School in New York 
City, recently held an event 
on alumni day where 20 pro-
fessors and deans sequentially 
stood behind a podium and 
talked about a subject for a min-
ute. (Though the event was held 
for alumni, you don’t have to have 
attended the school to appreciate 
the mini-talks.)

Of course, it’s almost next to 
impossible to get a professor to keep to 
a minute, so some of these mini-lectures 
run for oh, maybe two minutes. Topics 
of the rapid-fire talks range from design 
to economics to urban policy to music, 
drama and history. Some even incorpo-
rate graphics or video. 

Pippin Parker, director of The New 
School for Drama, spoke of the impor-
tance of drama, opening his talk by 
saying, “If all people told the truth all 
the time, there would be no need for 
drama.” His talk is poetic and lyrical, and 
I’ve found myself watching it more than 
once.

You can watch all 20 “New School 
minutes” by going to YouTube.com and 
keying in “Alumni Day 2013: New School 
Minute.” Or you can key in Pippin Park-
er’s name, and then choose other minute 
lectures from the column on the right.

Hint fiction
Back in 2006, Larry Smith invented the 

six-word memoir. 
In comparison, Robert Swartwood’s 

hint fiction — stories consisting of no 
more than 25 words — can seem almost 
downright wordy. 

In the introduction to his anthology, 
“Hint Fiction” (W.W. Norton, $13.95), he 
writes: “The hierarchy of fiction goes 
something like this: novel, novella, nov-
elette, short story, sudden fiction, flash 
fiction, micro fiction, drabble, dribble … 
Only two types have clear word distinc-
tions: a drabble is a story of exactly 100 
words; a dribble, of 50 words.”

And now, hint fic-
tion: stories of 25 or 
fewer words.

It almost seems 
like a literary par-
lor game; the 
trick is to pack as 
much as possible 

into those 25 

words. 
(Swartwood 
explains that 
that’s why 
he calls it 
hint fiction 
— “because 
the reader is 
given only a hint of a much 
larger, more complex story.”)

Some work is better than others.
There’s Merrilee Faber’s story, “Love 

is Forever”: “We came around the corner 
and there they were: young lovers, hands 
clasped. I drew the outline, Joe directed 
the crowd.”

The title of Will Panzo’s story is almost 
as long as his story: “The Man of Tomor-
row or Maybe You’ve Heard This One 
Before But You’ve Never Heard it Like 
This.” It reads: “Dying planet. A boy, 
a rocket, a last hope. Kansas cornfield 
crash landing. Ma finds it sleeping in the 
crater. Pa fetches the shotgun.”

And then there’s “Widow’s First Year,” 
by Joyce Carol Oates: “’I kept myself 
alive.’”

Lydia Davis
When it comes to writing short sto-

ries, Lydia Davis is a genius. In fact, she 
received a MacArthur Fellowship Award 
(commonly called the Genius Award) in 
2003.

She’s basically reinvented the genre 
of short stories. Her stories are lyrical, 
humorous, wry and totally unexpected. 
Though they are sometimes only a para-
graph or two long, or even just one or 
two sentences, they are light years away 
from hint fiction.

All her short stories, to date, have been 
gathered in “The Collected Stories of 
Lydia Davis,” now in paperback (Pacador, 
$20).

Her “Spring Spleen” is just two sen-
tences: “I am happy the leaves are grow-
ing large so quickly.

“Soon they will hide the neighbor and 
her screaming child.”

And “Special” goes like this: “We 
know we are very special. 

Yet we keep trying to 
find out in what way: 
not this way, not that 

way, then what way?” 
Just this month, Ms. 

Davis won the Man 
Booker Prize, an inter-

national award that has 
a cash value of approxi-
mately $93,000 in U.S. dol-

lars. A press release from 
the organization quotes Sir 

Christopher Ricks, chair-
man of the judges in the 

competition, saying Ms. 
Davis’ writings “fling their 
lithe arms wide to embrace 

many a kind. Just how to cat-
egorize them? They have been 

called stories but could equally 
be miniatures, anecdotes, essays, 

jokes, parables, fables, texts, aph-
orisms or even apophthegms, prayers or 
simply observations.

“There is vigilance to her stories, and 
great imaginative attention. Vigilance as 
how to realize things down to the very 
word or syllable; vigilance as to every-
body’s impure motives and illusions of 
feeling.”

Fellow writer Dave Eggers says Ms. 
Davis’ work, “blows the roof off of so 
many of our assumptions about what 
constitutes short fiction.” ■

nt of a much 
mplex story.”)

g
And “Specia

kno

D
Bo

na
a c
mat

lars.
the o

Chris
man 

compe
Davis’
lithe ar

many a
egorize t

called sto
be miniatu

n?
ew

ol,
ork
vent
pro-
tially
 and
a min-
as held
to have
preciate

tion: stori
fewer wo

It alm
like a lit
lor ga
trick is
much 

int

words.
(S d

.

v

v
“
e
s

nancySTETSON
nstetson@floridaweekly.com



agavenaples.com I 239-598-FIRE (3473)
Corner of Airport & Vanderbilt 

Sunday & Monday 11:30 am - 10 pm
Tuesday -Saturday 11:30 am - Midnight 

CONTEMPORARY SOUTHWEST CUISINE

Introducing the new
2 for $49 menu!

For only $49*,
Choose an appetizer and dessert to share

with two entrées.
 With such great value, why wait?

Hurry in today!
 *plus tax & gratuity

HAPPY HOUR beverages daily, 11:30 a.m.-7:30 p.m., throughout restaurant!

2012
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LOTSA LOBSTER!!!    Waterfront Dining

    Friday,
  Sunday

 Saturday,
                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch

Established 1976

263-9940

Established 1979

263-2734

                  fries and slaw or black beans and rice

                  $
26.95                                                                                      Expires 6/30/2013

                                                                           Not good with any other offer.
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■ CANCER (June 21 to July 22) Your 
urge to do your best on a current task is 
commendable. But don’t let it become 
all-consuming. Spend some spiritually 
restorative time with those who love you.

■ LEO (July 23 to August 22) This 
could be a good time for all you Leos and 
Leonas to take your bows for your recent 
achievements and then go off to enjoy 
some fun times with your prides and joys.

■ VIRGO (August 23 to September 
22) A negative response to a well-inten-
tioned suggestion could communicate 
a sense of distrust you might later find 
hard to refute. Think carefully before 
reacting.

■ LIBRA (September 23 to October 
22) Your loving attention comforts a 
family member who is feeling a bit out 
of sorts. But be careful to prioritize your 
time so you don’t neglect your work 
duties.

■ SCORPIO (October 23 to Novem-
ber 21) Your curiosity might be resented 
by some. But those who know you will 
support your penchant for never settling 
for less than the truth. So stay with it.

■ SAGITTARIUS (November 22 to 
December 21) A pesky situation from 
the past recurs, albeit in an altered form. 
Deal with it promptly before it can go 
from merely irksome to decidedly trou-
blesome.

■ CAPRICORN (December 22 to 
January 19) Don’t wait too long to sub-
mit your proposals after giving them a 

last look-over. If necessary, you should 
be able to defend any portion called into 
question.

■ AQUARIUS (January 20 to Feb-
ruary 18) A bid to use your workplace 
dispute-settling skills in another situation 
is tempting. But be careful: You might not 
have all the facts you’ll need if you agree 
to do it.

■ PISCES (February 19 to March 
20) That sense of self-doubt is so untypi-
cal of you, you should have no qualms 
in shaking it off. Remind yourself of all 
you’ve done and can do, and then do it 
again.

■ ARIES (March 21 to April 19) 
Don’t be Sheepish about asking questions 
and demanding answers. You not only 
gain needed information, but also respect 
for your steadfast search for the truth.

■ TAURUS (April 20 to May 20) A 
money problem that shows up early in 
the week is expeditiously resolved by 
savvy Bovines who know how to turn a 
momentary financial lapse into a mon-
etary gain.

■ GEMINI (May 21 to June 20) It’s 
a good time to shed negative energy-
draining forces and develop a positive 
approach to handling current, as well as 
upcoming, personal and/or professional 
situations.

■ BORN THIS WEEK: Your abil-
ity to charm others without sacrificing 
sincerity is what makes people want to 
follow your leadership. ■

©2013 King Features Synd., Inc. World rights reserved.©2013 King Features Synd., Inc. World rights reserved.

PUZZLES
HOROSCOPESLUMINARIES

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C9 SEE ANSWERS, C9



Located just north of Vanderbilt Beach Road on U.S. 41

PLUS:

Bead Toss at 8pm - Prizes for 12 Lucky Winners!

For the KIDS

Indie Rock from
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★ ★ 
Is it worth $10? No

Sequels and any James Bond film can 
begin with large-scale action sequences 
because we know who the characters 
are and can easily grasp why they’re in 
a perilous situation. But when we 
don’t know the characters and the 
action lacks energy — as is the case 
with “World War Z” — it’s especially 
grating because you’re bored and 
have no idea why anything is hap-
pening.

There are zombies, we do know 
that. They’re fast, strong and aggres-
sive, and with people turning into 
them within seconds of being bitten, 
the zombies are multiplying at an 
alarming rate. What’s causing this 
is never explained, which is annoy-
ing, but not nearly as frustrating as 
seeing Gerry Lane (Brad Pitt), his 
wife Karen (Mireille Enos) and their 
daughters (Sterling Jarins and Abi-
gail Hargrove) get special attention 
from the government for (at this 
point) no discernible reason.

It’s not until about 30 minutes 
in that we learn Gerry is a former 
United Nations investigator who has 
experience in war-torn areas. With a 
pandemic in full swing, he’s forced 
to traverse the globe looking for 
the person who started the zombie-
causing virus, aka “patient zero,” as 
it’s believed the origin of the disease 
can also provide the antidote. If Gerry 
doesn’t help, his family will be kicked 
off their safe haven cargo ship and 
placed in harm’s way.

Soon Gerry finds himself in South 
Korea, Jerusalem and Cardiff, Wales, 
slowly but surely figuring out how to 
combat the omnipresent virus. Between 
various misleads and dead ends are 
some high-octane action scenes — but 
only one of which, on a plane headed to 
Wales, is notably impressive (and still 
not nearly as good as the plane crash in 
Liam Neeson’s “The Grey”). 

The visual effects are adequate, high-
lighted by the aforementioned plane 
crash and the way zombies swarm like 
ants to climb a wall in Jerusalem, but 
overall, this film is not visually dynam-
ic. And the 3D (if you go this route, 
which is not recommended) only makes 
things worse. Thankfully, though, direc-

tor Marc Forster (“Quantum of Solace”) 
gives us a PG-13 rating, which spares us 
excess violence and gore.

Although the movie is based on the 
best-selling book of the same name by 
Max Brooks, fans of the novel will only 
see scant elements of it here. Mr. Pitt’s 
production company, Plan B, won the 
rights to the novel, and with “The Walk-
ing Dead” and other undead-related 
content all the rage right now, it’s easy 
to see why he thought this could be a 
profitable big-ticket franchise. But what 
makes “The Walking Dead” so success-
ful — the central question of “What 

becomes of humanity when all hope 
for mankind is lost?” — is completely 
absent here, shoved aside for the sake 
of post-apocalyptic action that doesn’t 
want the audience to think for a second 
about what’s going on.

Unfortunately, “World War Z” is flat 
from the start. It sort of ambles its way 
along with excitement popping up here 
and there, always ready to feast on 
an action scene with reckless abandon 
because nothing else of interest is hap-
pening. 

You know, kind of like a zombie. ■

LATEST FILMS
‘World War Z’
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danHUDAK
www.hudakonhollywood.com

>> Director Marc Forster told me in an 
interview that the original ending involved a 
large-scale battle sequence, but they changed 
it to a haunted-house setting that provides a 
different type of tension from the action in the 
beginning and middle of the fi lm.

CAPSULES
Man of Steel ★★

(Henry Cavill, Amy Adams, Michael 
Shannon) Clark/Superman (Mr. Cavill), 
after being sent to earth by his father 
(Russell Crowe) prior to the destruc-
tion of their home planet of Krypton, 
discovers that surviving Kryptonian 
General Zod (Mr. Shannon) is planning 
to destroy earth. The action is strong 
and it looks great; too bad the story is 
burdened with surplus: too many char-
acters, too little development. Rated 
PG-13. 

This Is The End ★★1/2

(Seth Rogen, James Franco, Jay 

Baruchel) Actors Mr. Rogen, Mr. Franco 
and their friends play versions of them-
selves in this end-of-the-world comedy 
set at Franco’s house. It’s very funny (and 
raunchy), but it’s also one-dimensional 
and gets old fast. Rated R.

The Internship ★★
(Vince Vaughn, Owen Wilson, Rose 

Byrne) Two middle-aged failed watch 
salesman (Mr. Vaughn and Mr. Wil-
son) talk their way into an internship at 
Google, though they know nothing about 
technology. It’s amusing in spurts and fun 
to see the real Google campus, but it goes 
through too many dry spells and is woe-
fully predictable. Rated PG-13. ■



Richard & Karen Buff

Kevin & Connie Crews

Robert & Carol Wilsey

Robert & Shirley Noorigian

Kenneth & Joan Krueger

Joseph & Cindy Verzino
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Barbara “Sis” Van Dorn 
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Michael & Julie Crowder Robert  & Marilyn Dietz
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Robert & Beverly Cobuzzi

Darren Dugan Kevin Dugan Fred & Judy Herzog
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(not pictured) Hisae Kitagishi 

John & Valerie Klosterman

13300 Valewood Drive, Naples, FL 34119

follow us on Facebook

Dr. Dominic & Virginia Cringoli 



“The most important shot in golf is the next one.”   -Ben Hogan

At Quail Creek,  
 

 Expanded indoor & outdoor  
casual dining at the Greenside 
Grille 

 Bocce court complex coming  
this Summer

We welcome our newest Members & these exciting additions to 
the Quail Creek lifestyle:

 36 holes of Arthur Hills-designed  
golf under phased renovation for brilliant 
new play

 World-class, state-of-the-art Sports  
Center & Spa opening Fall 2014
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Come see what’s 

available at the 

NEW River Park 

Aquatics Center

239.348.4357
www.naplescosmeticsurgerycenter.com

Physicians-Regional Medical Center | Pine Ridge Campus
 6101 Pine Ridge Road, Suite 15 | Naples, FL 34119

Andrew Turk,
MD, FACS
Board Certifi ed Plastic Surgeon
of the Face, Breast and Body

          Castle Connolly 
               Top Doctor

TRUST your face, breast and body
to the ONLY one you need... 

...a board certifi ed plastic surgeon.

Actual Patients of Dr. Andrew Turk.

 Names (and prices)
 are subject to change

 The names of antiques sometimes 
change as research corrects old errors. In 
the 1930s, an auction house sold a pair of 
what were called “Lowestoft” vases that 
were large enough to put on a fireplace 
mantel. They were named after the Eng-
lish town where they were thought to 
have been made in the 18th century. The 
vases had a traditional Chinese shape 
and were made of bluish-white porcelain 
decorated with a blue, green and orange 
coat of arms and slightly raised white 
scrolls. When the same vases were sold 
again in the 1950s, they were described 
as “Chinese export porcelain” because 
experts had learned that in the mid-1700s 
the Lowestoft factory was making early 
blue-and-white English Delft souvenirs 
of regional interest, not porcelain like the 
vases. Researchers also had learned that 
porcelain made in China in the 18th cen-
tury was being exported to England and 
that some had made its way to Lowestoft. 
But the Chinese porcelain exported to 
the West back then, although very good, 
was not the top-quality porcelain made 
in China for wealthy Chinese families. 
Some of the export pieces were plain, 
Chinese porcelain with added new deco-
rations like coats-of-arms or pictures of 

ships. But there were also other problems 
with the pair of vases. The vases were 
not Chinese at all; they actually were 
copies made by Jacob Petit (1796-1868), 
who opened a shop in Paris in 1863. 
Painted raised white scrolls are the clue 
to identifying Petit’s copies of Chinese 
export porcelain. Petit also made copies 
of Sevres, Meissen, English dinnerware 
and more. So be careful when looking 
for information about Chinese export 
or Lowestoft porcelain. Information in 
old books is not accurate. And often, 
information online is from old books. 
Present-day auction-house descriptions 
and information in recent publications 
usually are accurate. Jacob Petit copies 
of Chinese export porcelain are collected 
today. A single one of his vases is worth 
about $800.

Q: My mother would like to know 
what her bound volume of “Frank Leslie’s 
Illustrated Newspaper” is worth. The 
spine is marked “Vol. 1,” and the book 
includes issues dated from Dec. 15, 1855, 
to May 31, 1856. The newspaper pages are 
large, about 12 by 16 inches.

A: Bound volumes of Frank Leslie’s 
illustrated weekly, the first one published 
in the United States, often show up at 
shows and can be found for sale online. 
Leslie (1821-1880) was born in England 
and immigrated to the United States in 
1848. He was an engraver and illustrator 
before he became a publisher, and his 
many publications are wanted by collec-
tors not only for their historical value, 

KOVEL: ANTIQUES
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but also for their wood engravings and 
early photographs. The price your vol-
ume could sell for depends on condition 
of the binding and of 
the newspapers them-
selves. We have seen 
early volumes sell for 
$50 to $200.

Q: I have had an old 
table cigarette lighter 
for about 30 years. It 
was old when I got it. 
It appears to be silver-
plate, but it’s heavy. It’s 
in the shape of a cornu-
copia, with the lighter 
at the top of the basket. 
There’s no mark on it. 
Can you identify and 
price it?

A: The Evans Case 
Co. of North Attlebor-
ough, Mass., made an 
unmarked silver-plat-
ed cornucopia table 
lighter like the one you 
describe. Evans was in 
business from 1922 to 
1960, but table lighters were at their 
height of popularity in the 1930s and ‘40s. 
That’s probably when yours was made. 
Other silver-tone cornucopia table light-
ers were made in Japan after World War 
II, but they’re marked “Made in Occu-
pied Japan.” The irony is that both the 
Evans and Occupied Japan lighters sell 
for about $50 today.

Q: My grandmother gave me her 
antique water basin, a very large pitcher 
and a smaller, matching water pitcher. 
She said the smaller pitcher was for hot 
water. The wash-basin set was given to 
her as a wedding gift in 1907. All three 
pieces are plain white. On the bottom, 
each piece is marked “Yale” in gold on 
a banner. Since this set is a family heir-

loom, it will not be sold, but I would like 
to know the history of the company.

A: Wash sets such as yours were used 
in the days before 
indoor plumbing. 
The large pitcher 
was used to pour 
water into the basin 
for washing, and the 
smaller pitcher was 
used when brush-
ing teeth. The “Yale” 
mark was one of 
several marks used 
between 1882 and 
1925 by the Potters 
Co-Operative Co. 
of East Liverpool, 
Ohio. The company 
made hotel ware, 
white ware and some 
decorated ware. The 
name of the compa-
ny became Dresden 
Pottery Co. in 1925. It 
went out of business 
in 1927. Your set was 
made between 1882 

and 1907.
Tip: If you have stored a quilt, take it 

out twice a year and refold it — in half, if 
you had it in thirds before. This practice 
will prevent crease lines. ■

— Terry Kovel answers as many ques-
tions as possible through the column. By 
sending a letter with a question, you give 
full permission for use in the column or 
any other Kovel forum. Names, addresses 
or email addresses will not be published. 
We cannot guarantee the return of any 
photograph, but if a stamped envelope 
is included, we will try. The volume of 
mail makes personal answers or apprais-
als impossible. Write to Kovels, (Florida 
Weekly), King Features Syndicate, 300 W. 
57th St., New York, NY 10019.

These urns were thought to be 
Chinese export pieces made in the 
1700s, but they were made by Jacob 
Petit in France. Raised white lines are 
found on his 19th-century pieces.
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SPA

PAM PER  YO U RS EL F  TH I S  SU M M ER 

To reserve your treatment, please call  
239.594.6321 or visit WaldorfAstoriaNaples.com.

A most rejuvenating spa experience awaits you.  
Relax and restore at the Waldorf Astoria Spa with the  

below summer specials priced from $110 per treatment*.

•  Signature Massage   
•  Perfect Balance Facial   

•  Marine Sea Salt Scrub    
•  Spa Manicure & Pedicure

*Valid through July 31, 2013. 22% service charge additional.  

ANNOUNCING THE NAPLES PLAYERS SUMMER SHOW!

Voted Best Live Theatre 
10 Years in a row!

Call or buy online 239-263-7990
www.naplesplayers.org

Sponsored by 

Enjoy Dinner & A Show!
Les Misérables  

Performances 
Wednesday – Saturday 8:00 p.m. 

Sunday 2:00 p.m.

BOUBLIL  & SCHONBERG’S  
LEGENDARY MUSICAL

Lyrics by Herbert Kretzmer

June 28 thruJuly 28, 2013No show on  July 4th 
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TELESCOPE CASUAL AND HANAMINT 
TRUCKLOAD SALE/NEW FLOOR SAMPLES 

UP TO 50% OFF MSRP

insideout furnituredirect

SHOWROOM 
OPEN

MONDAY-FRIDAY  
9AM-5PM  

SATURDAY & SUNDAY 
BY APPOINTMENT

WWW.INSIDEOUTFURNITUREDIRECT.COM 

WWW.SINKVANITIESDIRECT.COM

239.431.6341
NaplesDesignerDivas.com

The Shoppes at Vanderbilt
Suite 136

2355 Vanderbilt Beach Road, Naples

naples designer divas

No Appt. Necessary 

Resale - Cash on the Spot - We Buy & Consign Items 
in Mint Condition 12-18 Months Young

20% OFF
with this ad. Expires 7-4-13

excludes sale items

now buying and selling
 all fashion trendy clothing

DESIGNERS 
ANTHROPOLOGIE | BCBG | BURBERRY  

CACHE | CHANEL | COACH | FENDI 
FREE PEOPLE | GUCCI | JIMMY CHOO 

 JUICY COUTURE | KATE SPADE
LILY PULITZER  | LOUIS VUITTON
MICHAEL KORS | TIFFANY & CO. 
TORY BURCH | VERA BRADLEY
WHITE HOUSE BLACK MARKET

New Items Below Wholesale Prices!

THIS WEEK ON WGCU-TV
■ THURSDAY, JUNE 27
10 p.m. – A Masterpiece Special
David Suchet on the Orient 
Express
With glamour, insight, beautiful pho-

tography and fascinating stories, Suchet 
(“Poirot”) leads viewers on a homicide-free 
excursion aboard the Orient Express.

 
■ FRIDAY, JUNE 28, 9 p.m.
Annie: It’s the Hard Knock
Life from Script to Stage 
For “Annie’s” return to Broadway, this 

documentary offers a memorable behind-
the-scenes look at every step of a single 
“Annie” production number.

 
■ SATURDAY, JUNE 29, 9 p.m.
As Time Goes By 
Jean and Lionel try to rekindle their 

flame after 38 years.
 
■ SUNDAY, JUNE 30, 11:30 p.m.
Dunk City: We Are FGCU 
One magical March week, Fort Myers 

skyrocketed into the national spotlight as 
the FGCU Eagles men’s basketball team 
made a historic run to the Elite 8. The 
impact it has had and will continue to 

have on the university and the community 
is told through players, coaches, fans and 
media.

■ MONDAY, JULY 1, 8 p.m.
Antiques Roadshow 
Vintage Milwaukee 
Ever wonder what some of the items 

appraised 15 years ago are worth now? 
Watch updates on items such as a Tiffany 
lamp that was valued at $8,000-$15,000 
in 1998 and is now estimated to be worth 
$20,000-$30,000.

 
■ TUESDAY, JULY 2, 8 p.m.
The Statue of Liberty 
This 1985 Ken Burns film explores the 

creation and history of the Statue of Liberty 
and what she represents to all Americans.

 
■ WEDNESDAY, JULY 3, 8 p.m.
Nature: American Eagle 
Unique to North America, the bald eagle 

is the continent’s most recognizable aerial 
predator. Photographed by Emmy-winning 
cinematographer Neil Rettig. ■ 

Available exclusively at

EAST INDIES HOME
COLLECTION

11985 US 41 N., Naples 34110
239-596-7273

Mon-Sat 10:00-5:00

Set the Table

Java Loft Dining Table

It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

MiraMare
Ristorante

4360 Gulf Shore Blvd. N.

fi shseafoodrestaurant.com

11:30AM - 10PM SUN - THURS
11AM - 11PM FRI - SAT

www.miramarenaples.com

 
WELL MARTINIS,

HOUSE WINE & BEER

$5
EVERYDAY 3 - 6PM BAR ONLY

$10
CHOOSE FROM 12 DIFFERENT 

PASTAS

$10

$

4 - 6PM

$
1 PLATE, 2 COURSES 

EVERYDAY 11:30AM - 3PM

11:30AM - 10PM SUN - THURS
11AM - 11PM FRI - SAT

3 - 6PM AT THE BAR

WEDNESDAY

EXCLUDES RAINBOW, 
CATERPILAR, LOBSTER 

& SPIDER

2 LOBSTERS $28.00

Watefront Dining at Its Best

STEAMED W/BUTTER & 
PARMESAN TRUFFLE FRIES

F I S H
R E S T A U R A N T
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Cirque’s classic 
‘Quidam’ is coming

Cirque du Soleil brings its critically 
acclaimed production “Quidam” to Ger-
main Arena for eight performances Aug. 
7-11. The show tells the story of young 
Zoé. Bored and ignored by her parents, 
her life has lost all meaning. Seeking to 
fill the void of her existence, she slides 
into an imaginary world — the world of 
Quidam — where she meets characters 
who encourage her to free her soul.

Since its world premiere in Montreal 
in 1996, “Quidam” has toured on five 
continents. The international cast fea-
tures 52 acrobats, musicians, singers and 
characters.

Tickets are $31.50-$75. For more 
information, call (800) 745-3000 or visit 
www.cirquedusoleil.com/quidam. ■

MATT BEARD / COURTESY PHOTOS

Experience the Difference Good Taste Makes.

True Neapolitan Pizza and Authentic Italian Food

VOTED #2 Pizzeria in Southwest Florida 
by Jean Leboeut of The News Press.

* Good for use Sunday thru Thursday. 
Not to be combined with any other offers.

EXPIRES 9/30/13
* Good for use Sunday thru Thursday. 

Not to be combined with any other offers.
EXPIRES 9/30/13

©2013 Hilton Worldwide

Book our “Locals Only” package now through 
September 30, 2013 with rates from $129 including 
complimentary self-parking and complimentary 
breakfast buffet for two.

You can expect exceptional restaurants, a Waldorf Astoria 
Spa and unparalleled service. What may surprise you are 
the amazing activities that will either awaken your sense of 
adventure, or give you the relaxation you are longing for.

Book today by calling 888.722.1269, or visiting 
WaldorfAstoriaNaples.com

*Visit WaldorfAstoriaNaples.com for complete terms and conditions. 
Use booking code P24N. $30 resort charge, incidentals, taxes and gratuity 
additional. Must show valid Lee or Collier County proof of residence.

TRANQUILITY AWAITS 
ON YOUR COAST.

(239) 530-2225

 
 $500 in CASH and PRIZES!

 
Live with Arrow 94.5!

 
CONTEST STARTS AT 6pm!

 
Call 530-2225 if you have what it takes!

 Saturday July 6th 
is Tavern's on the Bays Inaugural...

CALLING ALL 
COMPETITIVE EATERS!

 Spon
sored

 by H
ormel 

100%
 all b

eef H
ot Dogs

EATIN
G CHAMPIONSHIP!
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$20
ANY COMBINATION OF TWO 

PASTAS, BAKED PASTAS, OR ENTRÉES
BUCA SMALL® OR BUCA LARGE®  ONLY.

OFF

OURBirthday.
Your PARTY.

Blow here.

Ft. Myers |  
Naples |  

BucadiBeppo.com

Minimum purchase of any two Pastas, Baked Pastas or Entrées 
required, excluding tax, tip or gratuity. Valid for Buca Small® or Buca 
Large®. Not valid with any other offers or discounts. Excludes Pizza 
and Lunch Items. One coupon per visit, per check. Unauthorized internet 
distribution, replication or resale is strictly prohibited. No cash value or 
return. Excludes banquet and group menus, alcohol, merchandise and 
purchase of gift cards. Valid for Dine In or Buca To Go. Expires 8/25/13.

CONTRACT BRIDGE 
Eliminating the luck factor

BY STEVE BECKER

There’s nothing thrilling about mak-
ing a contract that’s easy to make 
regardless of how the opponents’ cards 
are divided. The real thrill for declar-
er comes when the missing cards are 
stacked against him and he finds a way 
to succeed anyhow.

Take this case where South is in four 
hearts and West leads a club. Let’s say 
declarer ruffs the club lead in dummy, 
plays a trump to the ace, cashes the ace 
of diamonds, ruffs another club and 
then finesses the jack of diamonds. West 
wins and shifts to the queen of spades, 
and South goes down one, losing a dia-
mond and three spades.

Declarer might complain about his 
bad luck in finding West with the queen 
of diamonds and East with the ace of 
spades, but this does not alter the fact 
that South can — and should — make 
the contract by adopting a more cau-
tious approach to the play. Instead of 
relying solely on the 3-to-1 odds that 
either the diamond queen or the spade 
ace is favorably located, he should rely 
on a different approach that makes the 
contract foolproof.

To assure limiting his losses to no 
more than three tricks, declarer should 
discard a diamond from dummy on the 
opening club lead! This play has every-
thing to gain and nothing to lose. In the 
actual case, East wins the club with the 
ace but is helpless. Let’s say he returns 
a diamond. South wins with the ace, 
cashes the ace of trumps and king of 

diamonds and then leads the eight of 
diamonds.

If West follows low, declarer discards 
a spade from dummy, not caring one 
iota whether East wins the trick or not. 
If East wins with the queen, South cannot 
lose more than one spade trick; if East 
doesn’t win with the queen, declarer can-
not lose more than two spade tricks.

If West covers the eight of diamonds 
with the queen, South ruffs in dummy and 
later discards a spade from dummy on the 
nine of diamonds. One way or the other, 
by playing in the prescribed fashion South 
is sure to make at least 10 tricks. ■

Naples Harbour
475 North Rd., Naples, FL 34104

(239) 213-1441 
GordonsOnTheRiver.com

Enjoy a complimentary Mimosa or Champagne with Brunch
*Offer is not valid with any other offers or discounts.

Omelet Station
An extravagant display of vegetables, meats, seafood and assorted cheeses

Carving Station
Farmland Hickory Smoked Ham 

Buff et
Eggs Benedict 

 Display House Salad

 “Love that Dress” 
June Collection Event

Attend our Brunch & Donate 2 dresses
Donors will Receive a complimentary membership valid thru August

Must bring in dresses on day of your reservation*

Naples Harbour 
is the best 
place for your 
Sunday Brunch

Serving 10am - 2pm
Reservations Appreciated



FARMER’S
MARKET

NOW OPEN
Extended Summer Hours

Friday 12-6 & Saturday 9-4

2355 Vanderbilt Beach Road
Unit 190 (next to Let’s Yo)
(NW Corner of Airport Pulling & 

Vanderbilt Beach Road Behind CVS)

Personal Care Products
Handmade & Natural Jewelry
Accessories & so much more!

All Indoors
All Air Conditioned 

More Info 
239-273-2350

 follow us on Facebook 
Shoppes at Vanderbilt 

Farmers Market

Located at The Mercato of Naples

www.tthewinneloftoofnaplles.coooomm

Byy thhe FFFluuuttttteee

BBy tthee BBootttttllllleee

EEverry Tuuuessdddddaaaaayyyyy 

6pmm-MMiddnniiggghhhhhhtttt

1//2 Prrriccceeeee 
aall WWiineeesss 

up to $550.000000000

225%% OOOfffff 
aall WWiineeesss 

oover $$5000 

upp too $110000000

$55.0000 
Chheesse PPlaaaatttttteee

EEveeryy Suuunddddaaaaaayyyyy

4ppm--Clllosseeeee

ITALIAN STEAK FEAST ~DINNER FOR TWO - $29.95
TENDER SIRLOIN STEAK - SEASONED, GRILLED 

& TOPPED WITH MUSHROOM MARSALA WINE SAUCE 
ONE BOTTLE OF CK MONDAVI WINE, YOUR CHOICE OF CABERNET OR CHARDONNAY

(served with mashed potatoes and fresh vegetables )
All early bird orders must be placed by 6 PM in order to receive promotional pricing.

For more information call Seth or Tom 239.592.0050
1585 Pine Ridge Road, Naples, FL 34109

www.NoodlesCafe.com

NITALIAN STEAK FEAST DINNNNNNNNNNNNNNNNER FOR TWO $29 95ITALIANN STEAK FEAST DINNNNNNNNNNNNNNER FOR TWO $29 95

Early Bird Special 
Offer expires  3 , 2013

ITALIAN STEAK FEAST ~ 2 FOR $29.95

Celebrate July 4th
by spending the day 

in the Garden! 

Earn $4 OFF 
regular Garden admission 

by wearing red, white, 
and blue to the Garden!

The Garden is open 8 a.m. - 3 p.m. 
beginning July 1 - September 15

4820 Bayshore Drive, Naples 

239.643.7275 / 877.433.1874 

WWW.NAPLESGARDEN.ORG

July 4th
I N  T H E  G A R D E N
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Pre-Owned Women’s, Men’s & Children’s

Designer Fashions 
with Impeccable 
Style & Sophistication

Resale! Consignment! Trade!
Anne Taylor | BCBG | Chanel

Tory Burch
Gucci

Jimmy Choo 
Louis Vuitton
Michael Kors

Theory | True Religion
and many more!

At the Shoppes at Vanderbilt
2355 Vanderbilt Beach Road #178 | Naples

(239) 596-5044
www.truefashionistasresale.com

$5.00
OFF

a Purchase of $50
Coupon required at time of purchase.  
Limit one coupon per day per person.  

Not valid with any other offers or 
specials. Expires 7/31/13 FW

$10.00
OFF

a Purchase of $100
Coupon required at time of purchase.  
Limit one coupon per day per person.  

Not valid with any other offers or 
specials. Expires 7/31/13 FW

We have EXPANDED...  
We now have more space to offer 
you extraordinary FABULOUSNESS!Third Street South pub crawl

coming up for Hope for Haiti
Crawl Hope for Haiti holds its third 

annual pub crawl the evening of Saturday, 
Aug. 3, along Third Street South. First stop 
along the way is Campiello; the party con-
tinues at Sea Salt and Ridgway Bar & Grill. 

Only 100 tickets for $30 each are avail-
able. Each ticket is good for three drinks, 
souvenirs, a limited-edition T-shirt to 
wear the night of the event and entry into 
drawings for door prizes. Each of the three 
restaurants will also offer food specials to 
pub crawlers.

For more than 20 years, the Naples-
based Hope for Haiti has worked to 
improve the quality of life for the Hai-
tian people, particularly children, through 

education, nutrition and health care. The 
organization works partnership with 
the Haitian people to connect, heal and 
empower communities on the path toward 
sustainability.

Pub crawlers are encouraged to bring a 
donation of school supplies (three items 
will give the donor a chance to spin the 
wheel for a prize). Suitable donations 
include colored and regular pencils, man-
ual sharpeners, markers, spiral notebooks 
and Maglite flashlights with batteries. No 
crayons, please, as they melt in transit to 
Haiti.

Sign up by calling 434-7183 or visiting 
www.hopeforhaiti.com. ■ 
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The

Show

www.bobharden.com

“News and commentary you can use to help you enjoy life on the Paradise Coast.”

Streamed live, Monday-Friday, 7-8 a.m. The show is archived for your listening convenience.

Brought to you in part by

“

like us on facebook

SOCIETY
Decanted hosts a ‘Locals Appreciation’ wine tasting

STEPHEN WRIGHT / 
FLORIDA WEEKLY 

“Like” us on Facebook at Fort Myers Florida Weekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

W
W
WRIGHT / 

WEEKLY 

 1 . Alexandra Farley and Cindie 
   Fitzenreiter
 2 .  Hope Gorman pours a sample 
   for Jackie Banks  
 3 . Jay Martinez, Angela Fowler 
   and Steve Adelman
 4. Karen Klukiewicz, Barbara 
   Hill and Monika Ludwig
 5. Fran Card and Laraine 
   Cunningham 
 6. Gail Turner and 
   Martha Merritt 
 7. Delan MacPhee, 
   Jamie Ruth and 
   Ryan MacPhee
 8. Sylvia and Bruce 
   Ramsey

1

4

7

6

8

5

2 3

Andy Crounse 
and Jamie Ruth 
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Get great deals on 
Florida Weekly merchandise at 
www.cafepress.com/FloridaWeekly.

Visit us online at www.FloridaWeekly.com

SOCIETY
Aboard the Naples Princess with Young Executives of the David Lawrence Center

“Like” us on Facebook at Fort Myers Florida Weekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

1

7

2 3

654

 1 . AJ and Sara Bremmerman, Judith 
   Smith, TJ Meister, MIchele Brown and 
   Lina Hitchcock
 2 .  Michaela Samo Sito, Tia Johnson, 
   Whitney Hall and Stephanie Horna
 3 . Marcy Indelicato, Morgan Hila, AJ 
   Krouse, Dana Hila and Scott 
   Blackburn
 4. Patrick McCann, Heather Loran and 
   Jon Kassolis
 5. Stephanie Cardarella, Tom Mead, 
   Kevyn Noonan and Jamie Stout 
 6. Rachel Spangenthal, Colby Robertson, 
   Natalie Rey and Caroline Hayden
 7. Trista Meister and Monica Biondo

LANE WILKINSON / FLORIDA WEEKLY 

Marnie Codrey, 
Matt Sutton and 
Ellison Warner 



VINO
Thrill of the grill requires care in picking right wine

One of the challenges of grilling is 
figuring out what wine will work with 
the finished product.

Whether you’re cooking up a big, 
brawny steak or something more deli-
cate such as chicken, seafood or veg-
gies, the wine needs to complement the 
smoky char flavors imparted to the food 
by grilling.

I find it easier to pair wines with the 
foods grilled, rather than picking a wine 
then trying to decide which dish would 
go best with it. It’s harder to adjust 
the flavors of grilled items, so it’s best 
to start with those and find a wine to 
complement them.

To go with grilled red meat, you need 
a wine that will stand up to the big fla-
vors without overwhelming them. Cab-
ernet is a classic choice, as the tannic 
structure works with the smokiness of 
the meat as well as the proteins and fat. 
I recently tasted La Vite Lucente 2009, a 
super Tuscan produced by Tenuta Luce 
Della Vite in Italy. A blend of merlot, 
cabernet sauvignon and sangiovese, it’s 
smooth and balanced with big fruit 
flavors. A smooth, aged chianti riserva, 
made from sangiovese, would also work.

When you smoke food, you intro-

duce more flavors in the 
rub or sauce, as well 
as a greater amount of 
smoke. You need a big-
ger red wine here with 
some spice and oak to 
allow the flavors of the 
meat and the wine to 
balance. Either a shi-
raz or zinfandel make a 
good choice here. Wil-
liam Hardy Shiraz has 
enough depth of flavor 
to go well with smoked 
meats and even heavier 
barbecue sauces.

Barbecue sauce fla-
vors pose the biggest 
challenges when it 
comes to wine. Toma-
to and vinegar flavors 
are hard to pair with 
wine, and heavy sauces 
are even more difficult. 
With lighter sauces, 
stick to zinfandel and 
shiraz. With heavier sauces, skip the 
wine and stock up on a well-chilled, 
hearty beer.

If you’re grilling seafood, chicken or 
vegetables, a dry rosé lets you drink 
a chilled wine, but has some of the 
berry flavors and structure similar to 
a red wine, which goes well with the 
smoky flavors. One of my favorites is 
made by Tablas Creek Vineyard, a coop-
erative project of wine importer Robert 

Haas and Chateau de 
Beaucastel, the famous 
Rhone wine producer.

White wines are more 
traditional matches for 
seafood and chicken. 
A California sauvignon 
blanc is well suited here 
because it will not have 
the grapefruit notes that 
other New World wines 
(think New Zealand 
here especially) tend to 
have. Waterstone Sauvi-
gnon Blanc from Napa 
Valley is crisp enough 
to balance with the 
stronger grill flavors.

For those who are 
confirmed red drink-
ers, look toward a 
lighter-bodied pinot 
noir from Oregon. The 
Ponzi Pinot Noir is light 
enough to enjoy chilled 
but has enough tannins 

and structure to complement many sea-
foods or grilled vegetable dishes.

Wine Picks of the Week
■ La Vite Lucente 2009 ($30): This 

one has big, mouth-filling flavors of 
dark cherry and plum, with a touch of 
chocolate. Good structure with enough 
balanced acid to stand up to grilled 
meats.

■ Marchese di Frescobaldi Nip-

pozano Riserva Chianti Rufina 2009 
($20): Well suited for grilled meats, this 
one has  aromas and flavors of black 
cherry, berries and violets. It’s full-bod-
ied, with complex layers of fruit, acid 
and a slight mineral finish.

■ Tablas Creek Rosé Patelin de 
Tablas Paso Robles 2012 ($20): This 
Rhone-style rosé is made with grenache, 
mourvedre and cunoise grapes. Clean, 
refreshing aromas of cherry and berries 
add to the stone-fruit flavors on the pal-
ate, ending with a structured balanced 
finish with a light spice.

■ Two Hands Bella’s Garden 2010 
($75): From the aroma to the palate 
and on to the finish, complex flavors of 
black cherry and plum mix with pepper 
and spice. The complex finish goes on 
for a long time. Balanced and supple, 
it’s well structured with acid for those 
big flavors.

■ Waterstone Sauvignon Blanc 
Napa Valley 2012 ($18): Mostly sauvi-
gnon blanc with 18 percent semillon, a 
classic Bordeaux blend. Flowery citrus 
aromas lead to lemon and tangerine on 
the palate, with crisp acidity and a touch 
of oak (90 days in used French oak bar-
rels) for a lingering finish.

■ William Hardy Shiraz Australia 
2011 ($20): Made by Hardy’s of Austra-
lia, this new label has dark fruit aromas 
and flavors of blueberry and plum, fol-
lowed by blackberries and spice, with a 
touch of oak as well. Ends with a satisfy-
ing long finish. ■

Lucente 
Super Tuscan

d
r
a
s
g
s
a

jimMcCRACKEN
vino@floridaweekly.com

Nipozzano 
Riserva Chianti

Dinner Daily at 5:00pm
Open Sunday for Brunch 10:30-2:00pm

Happy Hour 4-6pm
Live Music in the Tavern

~  THE CLAW BAR at TIERNEY’S TAVERN ~
OPEN ALL DAY

239.591 .3837 .   799 WALKERBILT RD. ,  NAPLES 
Located off  US 41,  1/4 mile North of  Immokalee Rd.

(239)  591-3837 •  WWW.BAYHOUSENAPLES.COM

HOT DAYS,  COOL NIGHTS
AT THE CLAW BAR
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Craving a certain cuisine? There’s an app for that

Nara, an innovative restaurant app, is 
now operational in Southwest Florida. 
Available for iPhone and iPad (an Android 
version is coming), Nara puts “a personal 
concierge in your pocket,” says Thomas 
Copeman, CEO and founder of the free 
app.

Download it, take a short quiz at signup 
or simply press the thumb up or thumb 
down on specific restaurants, and the app 
will help tailor restaurant recommenda-
tions to your tastes. It can also show you 
a broad selection of restaurants by cuisine, 
price and neighborhood. It lets you make 
reservations on Open Table and order 
delivery from grubHub. You can use it 
in your own neighborhood or across the 
country. 

There are comments from other diners 
to help you figure out if a place might be a 
good match for you, and a pin list to which 
you can add places you want to try in the 
future.

“You shouldn’t be spending your free time 
trying to figure out what to do with your free 
time,” Mr. Copeman says. “Tell us what you 
like and we’ll do the work for you so you can 
stay in the real world. We believe your time 
should be spent experiencing real things 
instead of searching for them.”

You can find Nara (which means happy 

in Greek) in the iTunes store.

Say ‘ciao’ to Tony Soprano
Aldos Ristorante Italiano & Bar says so 

long to Tony Soprano with a tribute to the 
late James Gandolfini on Thursday, June 
27. From 4-10 p.m. diners can tuck into all-
you-can-eat spaghetti and meatballs while 
scenes from “The Sopranos” starring Mr. 
Gandolfini, who died June 19 of a heart 
attack while vacationing in Italy, play on 
the TV. 

The family-style meal is $9.99 per per-
son, with 50 percent of the proceeds going 
to the American Heart Association. Aldos 
is in Kings Lake Square, 4820 Davis Blvd. 
For more information, call 775-2200 or visit 
aldosnaples.com.

 
Indoor market hours expand

The indoor farmers market and empo-
rium at the Shoppes at Vanderbilt has 
relocated to unit 190 and is now open from 
noon to 6 p.m. Fridays and 9 a.m. to 4 p.m. 

Saturdays.
With 40 local vendors, the market offers 

fruits and vegetables, seafood, fresh flow-
ers, baked goods, artisan wares, clothing 
and personal care items in an air-condi-
tioned venue. It’s at the northwest corner 
of Airport-Pulling and Vanderbilt Beach 
roads in North Naples. Check the market’s 
Facebook page for more information about 
vendors, special events and promotional 
activities.

‘Love Potions’ and more
It’s a good thing Norman Love named 

his company Norman Love Confections, 
rather than Norman Love Chocolates, 
because this creative, ever-changing enter-
prise has become so much more than 
world-class truffles and pastries. Mr. Love 
and his team of bakers and confectioners 
challenge themselves to stay stimulated 
and creative, and we, their customers, are 
the happy beneficiaries.

Two new products coming this fall are:
■ Love Potions: Coming in Septem-

ber, this line pairs the company’s (hot) 
sipping chocolate with six test tubes of 
sugar in flavors such as jalapeno and cay-
enne pepper (called Dragon Fire), instant 
espresso (Elixir of Life) and red fruits 
such as acai, pomegranate and raspberry 
(Eternal Youth). Each box comes with 
instructions on mixing the sugars with 
the chocolate for interesting new taste 
experiences.

■ Fall in Love: Even though the weath-
er won’t feel like it yet, you’ll be able to get 
a taste of fall through a new line of choco-
lates due out in September and October in 

flavors including maples cookie, pumpkin 
cheesecake and apple crisp.

The Norman Love Confections Choco-
late Salon in Naples is at 3747 Tamiami 
Trail N. Call 687-725.

Short subjects
■ Bellini on Fifth Italian Ristorante now 

offers a summer menu and a summer clas-
sics menu starting at 4 p.m. Among the 
offerings are spinach salad, caprese salad 
and linguini with clam sauce. The summer 
classics menu, available all night Sunday-
Wednesday and from 4-7 p.m. Thursday-
Saturday, allows guests to choose two 
entrees and a bottle of wine from the spe-
cial menu for $32. Classics include chicken 
Parmigiana, spaghetti and meatballs and 
lemon haddock. The restaurant is at 445 
Fifth Ave. S. Call 261-1117 or visit www.
belinionfifth.com. 

■ Wine dinner time: Angelina’s Ris-
torante will hold monthly wine dinners 
through October. Set to the theme of 
“Stars and Stripes,” this year’s dinners will 
include producers from Pas Robles, Napa 
Valley, Washington State and Oregon. The 
dinners are $89 (plus tax and gratuity). For 
details and reservations, call 390-3187. 

■ Local closings: Among the estab-
lishments that have closed recently are 
Gyrene Burger, Orange Leaf at The Vil-
lage at Venetian Bay, L’Orient at Naples 
Bay Resort and Bella Mia Amore Pizza 
and Pasta at Pelican Strand Shopping 
Center. ■

— Send items to cuisine@floridaweekly.
com.

CUISINE

karenFELDMAN
cuisine@floridaweekly.com

COURTESY PHOTO

Nara is a new iPhone app that lets you tailor your 
restaurant searches to your tastes and cravings.

EARLY DINNER
2 Entrées & a Bottle of Wine 

by Coastal Vines, CA
$34.95

Offered Daily 4pm-Closing

700 Fifth Ave. S., Naples, FL 34102   239.659.7008  |  www.VerginaRestaurant.com  |  Live Entertainment Daily from 8:30pm

Fine Mediterranean Cuisine
BAR SPECIAL

1/ 2 Price Beverages
Apps. $3.50 & up

Select Wines $15 per bottle
Offered Daily 3:30 - 7pm

Cannot combine with other promotions!
In the Bar Lounge Only

LUNCH SPECIAL
Main Course & Soda, Coffee 

or Iced Tea
$12.95
Offered Daily for Lunch
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239 692-9449 · www.evnaples.com
475 Seagate Drive
Naples, FL 34108

Waldorf Astoria Naples

837 Fifth Avenue South
Naples, FL 34102

Downtown Naples

Your Local Guide to Worldwide Real Estate.

Mallorca · Spain
Price Upon Request

Laguna Beach · California
Price Upon Request

25 property shops in South Florida
501 property shops in 37 countries on 6 continents


