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Expansion 
opportunities
When the going is tough, some 
businesses get growing. B1 

All-American 
Immokalee
Photography book captures 
“the new Ellis Island.” A10 

Excellent!
Naples, Marco restaurants 
rank among the best in Wine 
Spectator’s annual awards. 
C23 We have seen the enemy and he is not 

us. He’s not even he.
Instead, she’s a billion or so blood-

sucking females representing 42 mos-
quito species that inhabit the lowlands, 
uplands, inlands, outlands and islands of 
our subtropical region.

Every female requires blood for egg 
production, a fact particularly irksome 
this year — the worst mosquito season 

in about 15 years and one of the worst in 
recent decades, officials say.

 “All of a sudden, the gates opened and 
there seemed to be lots everywhere — 
from Marco where we usually see the 
higher numbers all the way to Lely Bare-
foot beach,” says Adrian Salinas, public 
information officer for the Collier County 
Mosquito Control District.

Forget local government boundaries or 

Mosquito fighters battle bugs amid regulations

FLORIDA MEDICAL ENTOMOLOGY LABORATORY

Aedes taeniorhynchus SEE MOSQUITOES, A9 

Local contractors 

keeping busy with 

renovation projects.

A8

>>inside:

HOME 
IMPROVEMENT 
A SOURCE 
OF JOY FOR 
OWNERS 
NOT GOING 
ANYWHERE 
ANYTIME SOON

BY EVAN WILLIAMS
ewilliams@fl oridaweekly.com

MERICAN HOMEOWNERS, 
and especially those 
in Southwest Flori-
da, where “ground 
zero” has been 
a term pinned 
to the housing 

market, have had a rough time in 
the news lately. And the hits just 
keep on coming. 

Analysts say the value of homes 
in the United States tumbled fur-
ther from their peak in the last 
five years than they did in the 
five years after the Great Depres-
sion began (33 versus 31 percent). 
Back then, home prices took 19 
years to recover, note reporters 
in The Wall Street Journal and 
Associated Press.

Data from CoreLogic, a com-
pany that analyzes real estate, 
shows about half those who hold 
residential mortgages in Lee 
County, 40 percent in Charlotte 

SEE RENOVATE, A8 
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Above: An installer for 
Bailey Floors in Fort 
Myers installs a wood 
floor recently. 

A

BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com

Chill out
Stay in and keep cool
with an array of books
and DVDs.C1 
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Dr. Jamie E. Weaver, DPM
Foot and Ankle Surgeon 

DR. JAMIE E. WEAVER, DPM 
the latest addition to the Joint Replacement 
Institute, will further the Institute’s goal to 
provide comprehensive orthopedic care as a 
specialist in Foot and Ankle Surgery. She has 
distinguished herself as a podiatric physician 
who offers complete patient care with state-
of-the-art treatment modalities and surgical 
techniques. Keeping patients pain free and  
active is both her passion and her mission.

NEW PATIENTS WELCOME 
Privileges at BCHC      |     Most Insurances Accepted         

Specializing in 
FOOT &  ANKLE SURGERY

-  Bunion and Hammertoe Surgery

-  Diabetic Foot Care

-  Laser Therapy for Toenail Fungus

-  PodoPediatrics: 
Flat Feet and Toe Walkers

-  Achilles Tendonitis 

-  Heel Pain/Plantar Fascitis

-  Arthritis Management: 
Foot and Ankle

-  Sports Medicine

-  Neuropathy 

239  676.2663 (BONE)
www.JointInstituteFL.com

3501 Health Center Boulevard, Suite #2180 
Bonita Springs, FL   34135

Monday – Friday    8:30AM - 5PM

I rarely cop to this in public: I am 
enthralled by televangelists. Whence 
springs this strange affinity is not entirely 
clear, but I believe it owes to an early view-
ing of “Elmer Gantry,” the superb screen 
adaptation of Sinclair Lewis’s novel about a 
charismatic tent preacher.

Over time, I have built a small list of 
favored performers, always topped by 
Ernest Angley. If you’ve never caught Mr. 
Angley’s act, you’ve missed a sublime plea-
sure. Just the astounding sight of the man 
is worth the investment of time. It is hard 
to summon a proper description, but he’s 
always reminded me of something you 
might discover discarded in a Dumpster 
behind Madame Tussauds.

Many years back, this interest in men 
(thumping the Bible seems to be a very 
masculine line of work) who purport to heal 
and save led me to an impulsive act, which, 
in turn, led to a memorable encounter.

Here’s the story:
I was lounging in bed in a Miami hotel 

room, channel surfing, when there appeared 
on the television set a presence so mesmer-
izing and compelling that I was brought up 
short. It was Herman Stalvey, who, accord-
ing to the information on the screen, pas-
tored at the First Church of the Last Chance 
in Vero Beach.

Brother Herman Stalvey was Elmer Gan-
try incarnate.

Without thinking, I reached for the bed-
side telephone and called the donation line. 
I asked to speak with Brother Stalvey, and, 
after several minutes of jousting with the 
minion on the other end, the man himself 
took the phone.

I was honest. I said I had seen him for 
the first time that morning and wanted to 
attend a service. Sure, he said, everybody’s 
welcomed at the First Church of the Last 
Chance. Then I said I wanted to meet with 
him personally. Brother Stalvey, to my sur-
prise, agreed.

Keen with anticipation, I arrived early for 
services the next Sunday. The church held 
roughly 250 to 300 people, I estimated, and 
filled almost at once. 

When Brother Stalvey appeared, there 
was a collective gasp. He wore a jump suit 
the color of a Concord grape. Embroidered 
upon it were gold, sequined treble clefs. It 
was as if the clothing designers for Elvis, 
Liberace and Evel Knievel had shared a joint 
and then collectively sketched an outfit. 
Long sideburns framed Brother Stalvey’s 
narrow face, and his 1950s-style pompadour 
glistened under what appeared to be a liber-
al application of a kissing cousin of 10W40.

He immediately launched into a beautiful 
rendition of the Cristy Lane classic “One 
Day at a Time.” What a voice! The eve-
ning proceeded apace with an appropriate 
number of healings, confessions, bouts of 
weeping, fainting spells and spontaneous 
outbreaks of people speaking in tongues. 
When it was over, I made my way to Broth-
er Stalvey, introduced myself and asked if 
we could talk.

He gave me the once-over twice, obvi-
ously taking my measure.

“We’ll have breakfast, Brother!” he said.
The next morning at Denny’s I was 

relieved to find that Brother Stalvey had 
arrived in more conventional dress. The 
place was packed.

Brother Stalvey told me a bit about him-
self. He was from rural Georgia. He had 
traveled the road of the transgressor. Drank, 
chased women. About what you would 
expect. And for years, like Gantry, he had 
preached from a tent.

“Would you like to hear about the mira-
cles?” he asked.

At this I perked up and so did diners 
around us. Brother Stalvey had not mas-
tered his “inside voice.”

He told me that he had been in an acci-
dent and lost an arm.

“But God reattached it, praise Jesus!”
Then he told me about the time he died. 

He was headed toward the light (“Brother, 
that light is brighter than anything you can 
imagine; brighter than anything you’ll find 
in a disco!”) when he heard God’s voice.

“Go back! It’s not your time!”
People gawked, but I was long past embar-

rassment. Besides, who were they to judge?
After we worked through a few lesser 

miracles and discussed some minor prob-
lems he was having with the IRS, Brother 
Stalvey shared his dream.

“If I could just get Burt Reynolds to come 
to the church! Think about it! Burt Reynolds 
and me! Together! If only he knew what it 
would mean, I’m sure he would come.”

I pointed out that Mr. Reynolds had a 
place down the coast in Jupiter — perhaps he 
would come, if Brother Stalvey just asked.

“Oh, I’ve tried,” he said. “Called and 
called. Dozens of times.”

“And?”
“He doesn’t take or return my calls.”
Sadness engulfed the man sitting across 

from me, and that made me sad. Perhaps 
this is why I am a person of little faith, for 
if God could reattach Brother Stalvey’s arm, 
surely He could move Burt Reynolds to 
pick up the telephone. I did not share this 
thought with Brother Stalvey, saying instead 
that I needed to be on my way.

Outside, we shook hands. When I attempt-
ed to withdraw, Brother Stalvey kept a tight 
grip.

“Pray with me, Brother,” he said as he 
sank to one knee, taking me down with 
him.

Brother Stalvey began to pray. Then he 
prayed some more. And then he prayed just 
a little more. I cannot recall what he said, 
exactly, but I do know Burt Reynolds’ name 
came up at least once.

After the “amen” was rendered, we stood 
and shook hands again. I bade Brother 
Stalvey farewell, and he made his way to 
a vehicle that looked as if it had seen the 
worst of it at the Battle of Jericho. 

As he drove from Denny’s, diners at adja-
cent tables began to file out.

“Who the hell was that guy?” a man with 
a New York accent asked. “Some sort of 
nut job?”

“His name is Brother Herman Stalvey,” I 
replied. “He’s a famous preacher.”

The New Yorker gave one of those big-
city shrugs, hitched his pants and moved 
on. Good riddance.

Two things resulted from this encounter. 
I have never placed another call to an evan-
gelist. And I cannot stand the sight of Burt 
Reynolds. ■

Praise the Lord, Brother, and pass the grape jelly

billCORNWELL
bcornwell@floridaweekly.com

COMMENTARY



The use of birdcages, 
books and plants adds 
life to your room, and 

gives the room a lived in 
feeling.

Domnick Minella
Licensed Interior Designer

Chairman National Interior
Design Society

License ID 0004346

Design 
Tip:
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Designed to fi t your life.

www.NorrisHomeFurnishings.com

(239) 690-9844
14125 South Tamiami Trail

Fort Myers

(239) 579-0412 
1025 Periwinkle Way

Sanibel

COMING SOON
5015 Tamiami Trail North

Naples

SALE of Summer

Larry Norris
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OPINION

“People say that Australia has given two 
people to the world,” Julian Assange told 
me in London recently, “Rupert Murdoch 
and me.” Assange, the founder of the 
whistle-blowing website WikiLeaks, was 
humbly dismissing my introduction of 
him, to a crowd of 1,800 at East London’s 
Troxy theater, in which I suggested he 
had published perhaps more than anyone 
in the world. He said Murdoch took that 
publishing prize. 

Two days later, the Milly Dowler phone 
hacking story exploded, and Murdoch 
would close one of the largest newspa-
pers in the world, his News of the World, 
within a week.

On Tuesday, Murdoch claimed before 
the British House of Commons Select 
Committee on Culture, Media and Sport 
that it was his “most humble day.” But 
what does it mean for a man with no 
humility to suffer his most humble day? 
The principal takeaway from the commit-
tee hearing must be, simply, that Rupert 
Murdoch is not responsible for the crimi-
nal activities under investigation, from 
police bribery to phone hacking. When 
asked if he was ultimately responsible, his 
answer was simple: “No.” Who was? “The 
people I trusted to run it and maybe the 
people they trusted.”

The monosyllabic denials stood in stark 
juxtaposition to his rhetorically nimble 
son, James Murdoch. Frequently remind-
ing the committee that he was not present 
at News of the World during the dark days 
of hacking and bribing, James used more 
words to say essentially the same thing: I 
know nothing.

The performance, for now, seems to 
have worked. No, the buck doesn’t stop 
with Rupert Murdoch, but the money 
sure rolls in nicely. News Corp.’s stock 
price inched up throughout the day. The 

Murdochs’ apparent success in the hear-
ing might be attributed to the stone-
faced lawyer sitting directly behind James 
throughout: News Corp. Executive Vice 
President Joel Klein.

Klein is a new addition to the executive 
stable at Rupert Murdoch’s media empire, 
hired, according to a News Corp. press 
release, as “a senior advisor to Mr. Mur-
doch on a wide range of initiatives, includ-
ing developing business strategies for the 
emerging educational marketplace.” Klein 
formerly was deputy White House coun-
sel to President Bill Clinton. 

More lately, and more likely germane to 
his hiring by Murdoch, was Klein’s tenure 
as chancellor of New York City schools, 
the largest school system in the U.S., 
serving more than 1.1 million students 
in more than 1,600 schools. Klein, under 
Mayor Michael Bloomberg, undertook 
controversial restructuring of the school 
system. My colleague at the “Democracy 
Now!” news hour, Juan Gonzalez, who 
is a columnist at the New York Daily 
News (the main competitor to Murdoch’s 
New York Post), consistently documented 
Klein’s failures as chancellor, reporting on 
“countless parents and teachers who long 
ago grew weary of his autocratic and dis-
respectful style.” Klein’s attempt to shut-
ter 19 schools in some of the city’s poorest 
neighborhoods was reversed by the New 
York State Supreme Court. Claims of 
improved performance on standardized 
tests made under Klein’s direction were 
shown to be based on inflated scores.

Less than two weeks after his hire 
was announced, News Corp. bought a 
privately held company, Wireless Gen-
eration. Murdoch said of the $360 million 
purchase, “When it comes to K through 12 
education, we see a $500 billion sector in 
the U.S. alone.” 

Which is why one of the leading edu-
cation tweeters, Leonie Haimson, a New 
York public-school parent and executive 
director of Class Size Matters, is con-
cerned. She told me: “With all the allega-
tions about phone hacking, etc., we really 
have concerns about the privacy of New 

York state students. And secondly, we 
don’t want to open up the public coffers 
wide for the Murdoch companies to make 
money off of our kids.”

New York City public schools have 
already granted the company a $2.7 mil-
lion contract, and the New York State 
Education Department is close to grant-
ing Wireless Generation a $27 million 
no-bid contract.

News Corp. has announced the for-
mation of a Management and Standards 
Committee that will answer directly to 
Klein. Klein, who sits on the News Corp. 
board of directors, will report to fellow 
board member and former fellow Justice 
Department attorney Viet Dinh. Dinh was 
assistant attorney general under George 
W. Bush and a principal author of the 
USA Patriot Act, the law that, among 
other things, prompted an unprecedent-
ed expansion of government eavesdrop-
ping. According to recent Securities and 
Exchange Commission filings, Dinh and 
other directors lined up on July 3 to sell 
off stock options, with Dinh netting about 
$25,000, just as the scandal broke.

News Corp. is far from a news corpse, 
though the term is sadly relevant, with 
the initial expose of News of the World’s 
grotesque hacking of murder victim Milly 
Dowler’s voice mail, giving false hope 
to her family that she was alive. The FBI 
is now investigating whether Murdoch 
papers tried to profit from hacking into the 
voice mails of victims of the 9/11 attacks. 
U.S. journalists must now dig into News 
Corp.’s operations here, to expose not only 
potential criminality, but also the threat to 
democracy posed by unbridled media con-
glomerates like the Murdoch empire.  ■

— Denis Moynihan contributed research 
to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily international 
TV/radio news hour airing on more than 
800 stations in North America. She is the 
author of “Breaking the Sound Barrier,” 
recently released in paperback and now a 
New York Times best-seller.

Rupert Murdoch doesn’t eat humble pie

If Congress has trouble staying within 
constitutional bounds now, just wait until 
the Constitution mandates that it balance 
the federal budget.

Republicans have made a late entry into 
the debt-ceiling debate with a push for 
adding such a requirement to the Consti-
tution. The balanced-budget amendment 
is not only an implausible way out of the 
debt-ceiling dilemma — it’s unlikely to 
pass Congress with the necessary two-
thirds vote to send it to the states — it 
risks doing the worst disservice to the 
Constitution since Prohibition.

The balanced-budget amendment 
came to prominence in the Contract 
With America back in the 1990s. It fell 
a vote short in the Senate and had been 
forgotten — and deserved to be.

A simple balanced-budget amendment 
threatens Republican fiscal priorities; it 
would create even more pressure to raise 
taxes. A straightforward amendment rec-
ognizes no difference between balance 
at 24 percent of GDP or at 15 percent of 
GDP.

Realizing this, House Republicans 
have crafted a version that essentially 
mandates their favored fiscal policies. 
It requires that spending not exceed 18 
percent of GDP and stipulates that only 
a two-thirds majority can raise taxes. 
Only modesty, presumably, prevented the 
amendment’s authors from spelling out 
budgetary levels for the Department of 
Health and Human Services.

The Constitution is meant to set out the 
basic rules of the road for American gov-
ernance. It’s not an appropriate vehicle 
for enshrining transitory or controversial 
policy preferences. This is what the 18th 
Amendment establishing Prohibition 
did, and so ensured widespread defiance 
of the nation’s foundational law.

A balanced-budget amendment could 
befall the same fate at the hands of 
the fiscal bootleggers of Congress. Even 
House Republicans voted for a budget 
that doesn’t balance the federal books 
until roughly 2030. It’s easy to imagine 
Congress playing definitional games to 
evade the strictures of the amendment, 
inevitably inviting lawsuits.

The Republican amendment acknowl-
edges there are circumstances when the 
budget shouldn’t necessarily be balanced. 
It allows for a waiver in fiscal years in 
which a declaration of war against a 
nation-state is in effect. 

We haven’t declared war on anyone 
since World War II.

Another provision allows three-fifths 
of Congress to waive the amendment 
for expenditures related to a military 
conflict “that causes an imminent and 
serious threat to national security.” If 
you believe the Cold War or the War on 
Terror qualifies, this could have led to 
constant exceptions from 1947 to 1991, 
and from 2001 to perhaps the present.

The impulse behind the amendment 
is certainly laudatory — to attack the 
debt problem at its root. But a strictly 
balanced budget is not important enough 
to be written into the Constitution. The 
difference between balance and a small 
deficit is meaningless in the long run; it 
certainly doesn’t rise to the level of pro-
tecting free speech or ending slavery. We 
ran budget deficits from 1970 to 1997, and 
the republic survived.

The current threat to the country is 
historic deficits driven by historic levels 
of spending. Realistically, building the 
coalition necessary to pass the balanced-
budget amendment as envisioned by 
Republicans would take years, by which 
time it will be gloriously irrelevant or 
altogether too late.  ■

— Rich Lowry is editor of The National 
Review.

Against the balanced-budget amendment

amyGOODMAN
Special to Florida Weekly 

richLOWRY
Special to Florida Weekly 
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INGROWN TOENAILS

New York School of Podiatric Medicine
 Golden Key Honors Society

University of Florida
Shands Department of Orthopedics / Podiatry

University of Florida Orthopedics :  
      Education Award
     Outstanding Chief Resident

NEW PATIENTS WELCOME
www.NaplesPodiatrist.com

Emergencies and Same-Day Appointment Available
Offi ce Hours: Monday through Friday

WELCOME DR. SADIA ALI, DPM!

OUR RESULTS WALK FOR THEMSELVES

Downtown Naples
239.430.FOOT {3668}

Goodlette Medical Park • 661 Goodlette Road, Suite 103

COMPLETE REMODELING | NEW COUNTERTOPS | CABINET REFACING
DREAM KITCHENS | CUSTOM CLOSETS | LUXURIOUS BATHROOMS

Don’t Move…IMPROVE!

Kitchen Refacing at Half 
the Cost of New Cabinets 
& More. We Do Complete 
Home Remodeling!

www.cornerstonebuildersswfl .com

FORT MYERS SHOWROOM
3150 Metro Parkway
239-332-3020

NAPLES SHOWROOM
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VISIT OUR SHOWROOMS... Located in Naples & Fort Myers

Factory Direct Pricing... 
We are the Factory!
“Lifetime Warranty on any 
product we manufacture!”
Cornerstone stands behind every job...
BEFORE. DURING. AFTER.
Now Offering Mold Remediation

“Your complete satisfaction is 
my fi rst and foremost priority.”

Tony Leeber Sr.
Owner/Contractor

Give us an opportunity to

“wow” you!

COMPLETE REMODELING | NEW COUNTERTOPS | CABINET REFACING

You’re invited to our ...OPEN
HOUSE

SOLID SURFACE 

COUNTER TOPS

as low as

$19
per sq. ft.

QUARTZ 

COUNTER TOPS

as low as

$29
per sq. ft.

3CM GRANITE 

COUNTER TOPS

as low as

$39
per sq. ft.

Thinking of Moving?

15 MINUTES
United Way campaign co-chair counting on the community

Weighing in at barely 105 pounds, United 
Way of Collier County’s 2011-12 campaign 
co-chair Nancy Pelotte is a mighty force 
who knows how to dance in the ring with 
the heavyweights. And with a $2.3 million 
goal to meet, she needs the support and 
encouragement of the entire community to 
make it happen.

Born in Maine, Ms. Pelotte moved to 
Florida 13 years ago and loves her job as the 
executive director at Lely Palms retirement 
community.

“The best part of my day is when I get 
to chat and visit with the residents,” says 
the mother of two grown daughters and 
grandmother of a little girl.

Girl power runs in the family, and as the 
matriarch, Ms. Pelotte make a great role 
model. Her fascination with the makings of 
a strong female character began when she 
was just a girl herself. 

“I didn’t realize it at the time, but I was 
more comfortable in the company of two 
little old women than with my fellow class-
mates,” she says. “When I was 9 years old, I 
would walk with Myrtle to the corner store 
every day. She taught me how to be a lady 
and how to have pride.

“When I became a teenager, I took a job 
as a carhop for Ma Bean, who owned a 
popular local hot dog stand. I worked with 
Ma Bean for 30 years and attribute much of 
how I handle myself as a businesswoman 
today to what she taught me.” 

After moving to Tampa in 1998, her first 
job in the big city was doing just what 

you’d expect; she worked with little old 
ladies. Her job as the marketing direc-
tor for a large retirement center paved a 
course for her in a field that’s become her 
greatest source of pride.

“We don’t become older without also 
becoming wiser,” she believes. “When you 
start to see the value of this fact, you begin 
to appreciate what you have and what 
more you can achieve.” 

Along with United Way campaign co-
chair Robert Breitbard, director of Adult 
Education for Collier County Public 
Schools, Ms. Pelotte is taking it to the 
streets and reaching out to educate the 
young and wiser about the value of United 
Way of Collier County.

“It doesn’t have to be one or the other,” 
she says about contributing to community 

concerns.
“That’s the beauty of having a United 

Way,” she adds. “You can give once and 
know your money will support dozens of 
agencies that help residents in the entire 
community.”  

Contributions to United Way of Collier 
County fund vital services such as health 
care for the working poor, education for 
at-risk children, safety for the abused, food 
for the hungry and advocacy for those 
harmed. 

Gifts to United Way are safeguarded by 
several audit systems. A budget review 
committee made up of more than 70 local 
volunteers (beyond the 30 that form the 
board of directors) reviews and recom-
mends partnership with select local agen-
cies and their distribution amounts each 
year. 

It’s all based on financial accountability 
and proof that each provides an identified 
need and makes a measurable impact. 

Please consider helping Ms. Pelotte meet 
the goal this year by becoming a role 
model yourself and making a contribution 
to United Way.  ■

— The United Way of Collier County 
has supported the work of human service 
agencies in Naples and Collier County 
since 1957. The agency is embarking on a 
$2.3 million campaign to help more than 
100,000 residents through 29 United Way 
partner agencies. Contributions can be 
made online at www.unitedwayofcollier-
county.org or can be mailed to United Way 
of Collier County, 848 First Ave. N., Suite 
240, Naples, FL 34102.

BY MOLLIE PAGE____________________
Special to Florida Weekly
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Nancy Pelotte

The United Way of Collier County 
is signing up business sponsors for the 
sixth annual Walk for the Way, coming 
up Saturday, Sept. 24, at North Collier 
Regional Park. The walk is the agen-
cy’s only public fundraising event.

Sponsorship opportunities range 
from $75 for a sign on the walk path to 
$2,500 as a presenting sponsor. Busi-
nesses can also donate goods or ser-
vices in exchange for sponsorship. 

All sponsorships exceeding $250 are 
guaranteed logo placement on 1,000 
event T-shirts, in addition to exposure 
through media and other promotions 
leading up to the event. 

Early sponsors whose donations 
exceed $1,500 include Publix Super-
markets, Collier County Parks & Recre-
ation, Ave Maria Development, Cohen 
& Grigsby, First Call Restoration, IRMS, 
RCMA, Yale Freeman, UPS, the Naples 
Daily News, T-shirt Express and Bond, 
Schoeneck and King.

To become a sponsor, e-mail Mike 
Gentzle at Mgentzle@bsk.com or call 
Amanda Eberl at 261-7112.

For more information about Walk 
for the Way, visit www.unitedwayof-
colliercounty.org.  ■

Walk this way
to support
the cause



  Physician Lecture
Positively Great

for Physicians Regional Healthcare System

CALENDAR

August 2011

Incisionless Surgery for

Severe Heartburn

Learn about EsophyX TIF®, an effective surgical procedure per-
formed through the mouth to reconstruct the body’s natural bar-
rier to reflux.
Available only at Physicians Regional.

Tuesday, August 16, 5:30 pm
Thomas Bass, M.D.
Hospital Cafeteria • 6101 Pine Ridge Road
RSVP:  348-4180

   Weight Loss Surgery Options

Learn about the most advanced techniques in modern weight loss
surgery, including adjustable gastric banding, sleeve gastrectomy
and gastric bypass that can help you get back to your life faster.

Tuesday, August 16, 6:30 pm
Thomas Bass, M.D.
Hospital Cafeteria • 6101 Pine Ridge Road
RSVP:  348-4180

Robotic Arm Knee Surgery

Learn about one of the latest advances for treating knee pain:
MAKOplasty® joint resurfacing - an innovative new treatment op-
tion for people with early to mid-stage osteoarthritis of the knee.
Available only at Physicians Regional.

Tuesday, August 23, 6:00 pm
Jon Dounchis, M.D.
Hospital Cafeteria • 6101 Pine Ridge Road
RSVP:  348-4180

New Vein Treatment Options

Tame varicose and spider veins by learning the effective treat-
ments available, including sclerotherapy and laser therapy proce-
dures now available at Physicians Regional.

Tuesday, August 30, 4:00 pm
Richard Gelb, M.D.
Hospital Cafeteria • 6101 Pine Ridge Road
RSVP:  348-4180

Skin Cancer: What you

Skin Cancer: What you Should Know

Learn about various skin cancers and the effective treatments
available, including Mohs Surgery, a state-of-the-art procedure
now available at Physicians Regional.

Wednesday, August 3, 4:00 pm
Robert Tomsick, M.D.
Physicians Dining Room • 6101 Pine Ridge Road
RSVP: 348-4180

Newest Advances in Shoulder Surgery

Learn about the various causes of shoulder pain and the latest
treatment advances, including shoulder resurfacing, arthroscopic
surgery and joint replacement surgery.

Wednesday, August 24, 6:00 pm
Steven Goldberg, M.D.
Hospital Lobby • 6101 Pine Ridge Road
RSVP:  348-4180

Outpatient Makoplasty Robotic Knee

Resurfacing & Hip Replacement

Learn about diagnosis and treatment advances, including
MAKOplasty® joint resurfacing, an innovative new treatment
option for early to mid-stage osteoarthritis of the knee and
hip. Available only at Physicians Regional.

Wednesday, August 31, 6:00 pm
Frederick Buechel, Jr., M.D.
Hospital Lobby • 6101 Pine Ridge Road
RSVP:  348-4180

Common Childhood Ear,

Nose & Throat Ailments

Learn about common ENT/Otolarynology problems that in-
clude ear infections, allergies,  snoring and more.
Thursday, August 4, 5:30 pm
James Hadley, M.D.
Hospital Cafeteria • 6101 Pine Ridge Road
RSVP:  348-4180

Living with Back Pain

Learn about the latest surgical and non-surgical solutions to
treat painful back conditions now available at Physicians Re-
gional.

Thursday, August 11, 6:00 pm
R. Rick Bhasin, M.D.
Hospital Lobby • 6101 Pine Ridge Road
RSVP:  348-4180

What’s New and What works for

Painful Knees and Hips

Learn about the many innovative procedures available for
knees and hips, including Direct Anterior Total Hip,
MRI-Directed Custom Aligned Total Knee, Oxford Unicom-
partmental Knee and the Rapid Recovery Program.

Thursday, August 18, 6:00 pm
Robert Zehr, M.D.
Hospital Lobby • 6101 Pine Ridge Road
RSVP:  596-0100

Strategies to Help Cope

with Abdominal Pain

Learn how nutrition, exercise, and antibiotics relate to
gastroenterology diseases and the treatment options now
available at Physicians Regional.

Thursday, August 25, 6:00 pm
Anthony Vernava III, M.D.
Hospital Lobby • 6101 Pine Ridge Road
RSVP:  348-4180

TUESDAY

Wednesday

PhysiciansRegional.com

Thursday
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County, and 35 percent in Collier 
County have negative equity, or are 
“underwater” on their mortgages, 
by owing more than the property is 
worth. 

That might be true, but the popular 
term is unfairly ominous, conjuring 
images of whole neighborhoods with 
water up to the rooftops, and mortgage 
holders drowning for lack of money to 
breath. Homeownership from this per-
spective sounds about as fun as going 
out for a swim during a hurricane. 

Also, the reports don’t add another 
important variable: the degree of love 
for the home you’re in. Who cares 
about selling and or buying a house 
if you don’t plan on doing either one? 
And if you’re going to be there anyway, 
why not make it nice?

Remodeling heats up
With less movement among brokers 

and investors, it seems much of the 
market’s energy is being transferred 
to homeowners and mortgage holders 
who want a fresh look. Local compa-
nies that offer fixes and upgrades are 
getting busier, their owners say, even if 
they aren’t thriving like they were dur-
ing the boom.

“People are staying (in their homes) 
longer,” said Greg Adams, owner of 
Lighting First in Bonita Springs and 
Naples. And projects like replacing the 
carpeting, cozying up the lighting in a 
dark living room or adding new shut-
ters can be a labor of love. 

He described clients looking to stay 
in their homes as studious researchers 
and value-oriented consumers who are 
willing to scour Google for the best 
deals and even shell out a few more 
dollars, if that’s what it takes to get the 
job done as they see fit.

“They’re remodeling for themselves, 
so they’re willing to not necessarily 
go cheaper, but buy for the value,” he 
said. “They’re spending a little more 
time making sure it’s something they 
really want.”

Tony Leeber, owner of Cornerstone 
Kitchens, contracts on remodeling jobs 
from Sarasota south to Marco Island. 
“The average (remodeling) job today 
has a higher dollar value than the 
average job four years ago,” Mr. Lee-
ber said. “I think people are spending 
more money on their houses. I think 
it has to do with the fact that before 
they’d say, ‘I’m going to reface the 
cabinets and sell in two years.’ Now 
they say, ‘I’m not going to sell; instead 
of just refacing the cabinets, let’s do a 
bathroom at the same time.’

“Just the fact that we’re doing as 
much volume as we’re doing now, 
shows you people are doing more 
remodeling. I think right now (home-
owners) have resigned themselves that 
they’re going to stay, and they’re going 
to be there for a while; whereas a few 
years ago they’d had the mindset that 
we can flip the house if we want to.”

The bad financial news tends to sug-
gest that being “trapped” in a house 
leads to remodeling. While that might 
be true in some cases, other people 
remodel just because they can.

“I’m dealing with people who are 
going to live in the house, who want 
to improve the quality of that house,” 
said John Bailey of Bailey Floors Co. 
“They’ve decided this is where they’re 
going to stay and they’re putting the 
money in it to make some changes.” 

Mr. Bailey’s clients Judy and Bob Pitt 
had their Fort Myers home built nearly 
a decade ago; a recent flood made 
replacing the kitchen’s wood floor a 
viable project. In the process, they 
also revamped the lanai and got rid of 

the island kitchen to make their space 
more open and usable. The project 
took on a greater scope than originally 
intended. 

“I said to my husband, ‘As long as 
we’re doing the flooring, it’s time to 
knock out these walls,’” Mrs. Pitt says. 
“It changed the whole look of the 
house.”

Remodeling foreclosures
Southwest Florida home prices 

plummeted from their peak in 2006 
to the first quarter of 2011, and buyers 
snapped up bargain deals in the pro-
cess. 

Zillow, a company that analyzes real 

estate, says the Fort Myers median 
home price peaked at $304,600 in 
2006, and is now off 59.2 percent. Val-
ues fell nearly as much in Naples and 
Punta Gorda.

“Cash investors taking advantage of 
discounted properties,” including fore-
closures, is the main reason residential 
sales have been up recently, 23 percent 
from the end of 2010 to the beginning 
of 2011, said Walter Molony, a spokes-
person for the National Association of 
Realtors. 

“I’m doing a job right now in Sara-
sota where it’s a bank repo, but it’s a 
half million dollar remodel job,” Mr. 
Bailey said. “They’re value deals, but 

they’re in the upper end of the market. 
Even people with money want to save 
money.”

Lee Hershey Builders, a Southwest 
Florida company that does upscale 
projects from new rooms to whole 
houses, attributes some business to 
this trend.. 

“The last two jobs I’ve done that 
have been fairly decent-sized, I think 
one was a bank foreclosure and the 
other was a rock-bottom sell by the 
investor,” said owner Lee Hershey. 

While some remodelers are getting 
more work, competition is also stiffer. 
Tom Lamatrice, owner of TFL Devel-
opment Corp. in Port Charlotte, has 
been a home remodeler and repairman 
since 1999. Although the market is 
busier these days he said, new home-
builders or others with less work take 
some of his jobs.

“They’re all doing all these little 
jobs — $5,000, $2000 jobs — that I was 
doing,” Mr. Lamatrice said. “I’m slower 
now, but looking at my money this 
year, my company gross is doing OK… 
At least I’m getting these jobs.” 

Home makeover
Summer cloud formations rose 

like Stay Puft Marshmallow Men 
recently over the manicured cul-de-
sacs of Spanish Wells Country Club, a 
sprawling gated community in Bonita 
Springs. 

Inside one house, two men worked 
diligently, installing recessed illumina-
tion for the living room ceiling and over 
the kitchen countertop. A dog lounged 
on a lanai overlooking a golf course, 
empty in the oppressive heat. 

Pat Eberhard, who is retired near 
Sanibel with her husband, was there 
to help oversee remodeling projects. 
Her daughter and son-in-law were at 
work. They’ve owned the property for 
15 years. 

Ms. Eberhard keeps the contractors 
in line (she gave them all high marks 
for timeliness) and helps coordinate 
their schedules. 

“I’m the unpaid administrative assis-
tant,” she joked.

The projects started last spring with 
remodeling a bathroom, a worthy if 
pedestrian goal that quickly led to 
a more ambitious home makeover. 
“When they took the (bathroom) wall 
out, guess what? Mold, water,” Ms. 
Eberhard said. “Once you start, one 
thing leads to another.”

Contractors from at least four com-
panies are now upgrading the home 
with lighting, a new shower and toi-
let, new flooring in the bathrooms 
and plantation shutters in the living 
room and bedrooms. Those shutters 
have been the most popular item at 
Schwartz Blind & Shutter Co. this 
summer, said owner Scott Schwartz. 
They made up about 70 percent of his 
jobs in May and June.

“People just had extra money and 
were willing to upgrade and do some-
thing nicer,” he said.

Ms. Eberhard said her daughter and 
son-in-law had considered selling the 
house after their son joined the Army. 
He’s scheduled to be deployed to Iraq 
or Afghanistan in the fall, so they 
have the place to themselves. But her 
daughter called last spring and told 
her, “‘We’re not going to move; we’re 
going to stay put,’” Ms. Eberhard said.

“They like the neighborhood. They 
figured they weren’t going to sell the 
house anytime soon, and basically they 
have no reason to move.”

Repairs and remodels have been a 
silver lining in a beleaguered industry 
for some contractors.

“My old clients redoing is why we’re 
still in business,” said Mr. Bailey of 
Bailey Floors Co. 

They might also help give the tar-
nished image of home ownership a 
much brighter look. ■

RENOVATE
From page 1
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Doug Roth of Lighting First helps make a living room brighter in a Bonita Springs home. 

COURTESY PHOTO

Bailey Floors workers often inspire clients to expand the scope of their remodeling projects. 
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And so will the joy and optimistic outlook on life they represent when you consider the newest 
choice in retirement living in the Naples and Marco Island area … The Arlington.

Now you can look your best for the best years of your life in the easiest and most natural way 
possible.  By appreciating each day for the wonder it brings.  By giving up work and worry and 
gaining freedom and peace of mind.  By taking control over decisions that affect your future.  By 
being with others, having fun and laughing all the way.

It’s all part of The Arlington’s life nourishing, life flourishing and life affirming approach to 
retirement living.  One that celebrates aging and every one of its many gifts.  Laugh lines included.  

MODEL AND INFORMATION CENTER
12276 Tamiami Trail East, Suite 501, Naples, Florida  34113

(239) 206-2646 or toll-free (866) 986-9690

www.ArlingtonNaples.org

The Arlington of Naples welcomes those of all faiths, beliefs and tradi ons.

Located on Tamiami Trail East, across from the Freedom Horses Monument at Lely Resort.   
Open 8:30 a.m to 5:00 p.m. Monday through Saturday, and Sundays by appointment.

Laugh lines never looked so good.

mosquito control budgets (about $8 
million in Collier, $16 million in Lee 
and less than $2 million in Charlotte). 
Forget your air forces and truck fleets, 
or your high-tech chemical weapons.

From Marco Island to Pine Island 
and points north  — from the wild 
Fakahatchee Strand to Babcock Ranch 
— they’re out in swarms.

Some mosquitoes, such as the Culex 
nigripalpus, can breed in a salt marsh 
but require fresh standing water to 
proliferate. Only this mosquito among 
all the species here can pass West Nile 
Virus, although no cases have been 
reported thus far this year.

Others have wind-assisted ranges of 
as much as 40 miles — the aggres-
sive and prolific salt-marsh mosquito, 
Aedes taeniorhynchus, for example. It 
attacks in large numbers while emit-
ting a high whine almost as appealing 
as a dentist’s drill. (Considered mostly 
harmless to humans, it can transmit dog 
heartworm.)

That means that mosquitoes hatched 
in the mangroves and brackish marshes 
of Collier County can puncture citizens 
living in Lee, and those hatched in Lee 
can pester people in Charlotte — and 
vice versa.

Mosquito control personnel work 
around the clock, seven days a week, 
but they face an impossible battle if 
eradication and continual human com-
fort is the goal. That’s not just because 
it’s expensive to buy the chemicals and 
maintain the trucks and planes used in 
the fight, but because their hands are 
tied by state regulations, officials say.

Public lands in Collier, Lee and Char-

lotte counties buffer private and urban 
lands with vast acreages of prime mos-
quito-hatching wetland, where officials 
are not permitted to spray for adults, a 
process they call adulticide. 

Additionally, they cannot use Abate, 
their their No. 1 mosquito-killing chem-
ical, except at 50 percent of the recom-
mended strength on public lands when 
they aim to kill the larvae (larvicide).

“We’ve redoubled our efforts on 
the larviciding, and I understand the 
rationale for not adulticiding, so all 

we can do is fight them on our own 
turf (by killing adults) when they get 
to our part of the country,” says Alan 
Holbach, maintenance and operations 
manager for Charlotte County Public 
Works and the new Mosquito Control 
boss.

The chemicals aimed at adults kill 
just about anything the size of a mos-
quito or smaller, says Shelly Redovan, 
deputy director of education and com-
munications for Lee County Mosquito 
Control. That’s precisely why regula-
tions exist to protect the ecosystems 
across public lands.

“So what ends up happening is we 
get afternoon rain showers and we can’t 
larvicide them, we miss that chance, and 
we’re not allowed to adulticide (on pub-
lic lands),” she explains. “We spray the 

urban lands, but since mosquitoes have 
a natural tendency to spread out, when 
we spray someone’s neighborhood, and 
the next day they start moving off the 
(public) marshes and into neighbor-
hoods, people don’t even notice we’ve 
been there.”

Mosquito control districts trap and 
count mosquito swarms around each 
county by the minute or by the night. 
When they trap 300 a night, the calls 
start coming in. On a recent night on 
Pine Island, in Lee County, they trapped 
139,000.

Workers who do the counts are not 
allowed to apply insect repellent when 
they do the 60-second test — counting 
how many mosquitoes land on them 
from the waist down in one minute, 
says Ms. Redovan.

From the waist up, she adds, “they’re 
allowed to slap as much repellent as 
they want” — no doubt a great luxury. 
When the count reaches 100, they’re 
allowed to quit and just call it “100-
plus.”

“That’s because it’s very difficult for 
a person to stand more than that,” Ms. 
Redovan explains. 

For mere mortals, Mr. Salinas recom-
mends “the five Ds: avoid going out at 
Dusk and Dawn. Dress in clothing that 
covers the skin. Drain standing water. 
And use DEET, the active ingredient in 
most insect repellents.” ■

MOSQUITOES
From page 1

COURTESY PHOTOS

Above: A Short Brothers Skyvan sprays a field 
in Collier County. 
Left: One of two Douglas DC-3s used by Lee 
County Mosquito Control. 

                                        

>> WHAT THEY HAVE TO SPRAY
Collier County: Three Short Brothers Skyvans, 

fi ve Hughes 500 jet helicopters, seven trucks

Lee County: Two DC3s, three Huey helicopters, 

two Bell 407s, six Bell Jet Rangers, 11 trucks

Charlotte County: Two choppers, seven trucks

in the know
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Immokalee is a quintessential Ameri-
can town. That’s the message that 
emerges from the pages of “26º 81º,” a 
new fine art photography book that fea-
tures images by Tennessee photographer 
Joshua Dudley Greer.

The notion of Immokalee as an all-
American town, however, contradicts 
the stereotypical image of Immokalee 
as an immigrant community rife with 
poverty, crime and poor working condi-
tions.

“It’s true that Immokalee has its rough 
edges,” concedes Joseph Zednik, the 
Bonita Springs resident who, along with 
the Washington, D.C.-based creative 
agency Poccuo, published “26º 81º.”

“But that’s just one small part of the 
story,” Mr. Zednik is quick to add. “When 
examined more closely, Immokalee is 
like the new Ellis Island, where families 
arrive with this incredible work ethic 
and determination — they want to make 
sure their children can chase the Ameri-
can dream. It’s remarkable.”

Mr. Zednik came up with the idea for 
the book after several years working 
with children and families in Immokalee 
through The Immokalee Foundation, a 
nonprofit organization where he is a 
board member. The stories he encoun-
tered in Immokalee did not always match 
the stories he read about in the newspa-
per. “It’s a far more interesting place 
than most people realize,” he says.

“Immokalee has a story that needs to 
be told, but when I looked, I couldn’t 
find anything on the bookshelves that 
did it justice. So, I wanted to create the 
definitive book to capture the story.”

The book offers unique glimpses of 

the town’s residents (Haitian priest, 
machine worker, orange picker, young 
student), its buildings (migrant-laborer 
hovels, packing house, tire shop, idyllic 
subdivision) and the surrounding land-
scape (pepper field, parking lot, trailer-
park thoroughfare, mesmerizing horizon 
at Lake Trafford).

“Many people think of Immokalee as 
a stop on the road to somewhere else or 
a place between places,” says Mr. Greer. 
“And yet when you get into the meat of 
it, there’s this wonderful culture, diver-
sity and humanity.”

The photographer captured his images 
throughout 2010, when he made regular 
visits to Immokalee along with Poc-
cuo’s Christopher Maier, the writer who 
provides the book’s introduction. Mr. 
Greer spent weeks at a time lodging at 

the Immokalee Inn and talking to local 
residents, using a large-format camera to 
capture images that bring a fresh sense 
of texture to the traditional story of 
Immokalee. He made an early-morning 
trip to an orange grove, did a late-night 
ride-along with the police chief, attend-
ed a quinceañera and sat at the dining 
room table of Mildred Roberts Sherrod, 

daughter of the region’s 
pioneering cattle baron, 
Robert Roberts.

“Through the lens of 
his large-format camera,” 
Mr. Maier writes, “Greer 
invites us to discover 
Immokalee along with him 
by selecting those details 
that lend Immokalee its 
grit, its guts, its heart, 
and its very distinctive 
yet inimitable American 
story.”

The book’s 84 pages add 
up to a compelling portrait 
of a town that embodies 
the bedrock America char-
acteristics of community, 
perseverance and pursuit 
of opportunity, at the same 
time it points to a future 
Immokalee that begins to 
inherit the familiar mark-
ings of suburban Ameri-
cana. The viewer is left 
to consider Immokalee’s 
present as a window into 
the past as well as an indi-
cator of what’s to come. ■

— “26º 81º” is available 
online through Amazon.
com as well as on the 

shelves at select locations including The 
von Liebig Art Center in downtown 
Naples and the Eastern Collier County 
Chamber of Commerce in Immokalee. 
The cover price is $45.95, of which 50 
percent will be donated to The Immoka-
lee Foundation. For more information, 
visit www.26-81.com or e-mail chris@
poccuo.com. 

Immokalee: An unconventionally all-American town
SPECIAL TO FLORIDA WEEKLY
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Three images taken in Immokalee by Joshua 
Dudley Greer

Call or come by for your FREE ESTIMATE: 239.213.2221
We Beat the BIG  BOX Stores on Service & Price!

1460 Golden Gate Parkway, #109 {By Costland Mall in Stoney’s Plaza} • NAPLES

Kitchen Cabinet Blowout! All Wood Construction!
7 Styles to Choose From...

10x10 kitchen with 
all wood cabinets, 
granite countertops, 
installed $9,846
*Sale price good through 
September, 2011. Available in 
seven different styles with 30” 
wall cabinets, level one granite 
with standard edge and 4” 
backsplash, installation with toe 
kick and fillers.

$9,846*

 
Turn Key Kitchen

COME VISIT 
OUR SHOWROOM!

SHOWROOM OPEN: 
Mon-Fri 10-6 

Sat 10-3
Sunday Closed

Installation by Naples Property Pros
Florida Certified Building Contractor: Lic. #CBC1250145

Florida Certified Home Inspector: Lic. #HI3937
Florida Certified Mold Assessor: Lic. #MRSA1600

Florida Certified Mold Remediator: Lic. #MRSR1733

®
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FREE
Special Upgrades

During July

a style for every point of view

Blinds
Budget

NO INTEREST 

IF PAID IN FULL BY 
JULY 31, 2014*

*Interest will be charged to your account from the purchase 
date if the purchase balance is not paid in full within the 
promotional period or if you make a late payment.

KID STUFF

Due to the increasing need for specialized pediatric services in Collier, Lee, Charlotte, Hendry and Glades counties, 
we are responding. A new state-of-the-art facility will be constructed at HealthPark Medical Center in  

South Fort Myers. Our new Children’s Hospital of Southwest Florida will house 150 beds and all of the ancillary 
specialty services to treat the most critically ill children and their families. Please join us as we embark on this 

amazing journey of hope and care for the children of Southwest Florida. 
For more information on how you can help save a child’s life, 

please call 239-343-6950, or visit www.LeeMemorial.org/Foundation

Keep Children Close 
to Home for Health Care

We are responding to the increasing need for specialized pediatric services 
in Southwest Florida by building a new state-of-the-art Children’s Hospital. 

Our new Children’s Hospital of Southwest Florida will house 148 beds and many 
specialty services to treat the most critically-ill children and their families.

For more information on how you can help save a child’s life, 
please call 239-343-6950, or visit www.LeeMemorial.org/Foundation

Art classes are cool 
at The von Liebig

Weeklong ARTScool 
sessions at The von Liebig 
Art Center run through 
Aug. 12. Classes take place 
Monday through 
Friday from 9 
a.m. to 12 p.m. and 
from 1 to 4 p.m., with 
both half-day and full-
day sessions available. 
Instruction is by profes-
sional artists and certified 
art teachers.

For more information, 
call 262-6517, ext. 100, or visit 
www.naplesart.org. ■

Get in the hoop 
at Community School

The Mental Health Association of South-
west Florida presents its third annual free 
basketball clinic, “Shooting for the Stars,” 
for ages 8-17 on Saturday, Aug. 6, at Com-
munity School of Naples. Former Philadel-
phia 76ers Wali Jones will emphasize prob-

lem solving, self-esteem and teamwork. 
SweetBay Supermarket will provide lunch.

In addition to SweetBay and Communi-
ty School, sponsors are Arthrex, Irving S. 
Cooper Family Foundation, Kevin Daley, 
Margot Escott, Hilton Naples, Mindful 
Therapeutics, Monarch Therapy, NAACP 
of Collier County and Jeffrey Ryan.

For registration and more infor-
mation, call 261-2931 or visit www.

mhaswfl.org. ■

Karate camp offered 
at Marco Y

Sensei Nick Lemke will lead a weeklong 
karate camp sessions for ages 6 and older 
at the Greater Marco Family YMCA from 
Aug. 15-19 at St. Mark’s Episcopal Church. 
Camp will take place from 9 a.m. 3 p.m., 
with the emphasis on a morning workout, 
karate principals and forms, Japanese lan-
guage and karate movies, games and drills.

Campers should bring lunch and a change 
of clothes. Cost is $75 for Y members and 
$90 for others. A uniform is available for an 
additional $20 but is not required.

For registration or more information, 
call the Y at 394-3144, ext. 200, or visit 
www.marcoislandymca.org. ■



The Time You Have Together is Precious.
Don’t let leg pain rob you of these special moments. 

One day soon, either you or she will get too old to enjoy 

fun times together. Don’t let varicose veins make 

you the first to get there. 

Today’s quick and virtually painless procedures will leave you 

wondering why you didn’t take care of your varicose veins sooner.

Laser therapy eliminates varicose veins right at the source. You’ll

be back to your normal activity the very next day.

The Time is Now.
Join us for a free vein screening to learn

about your options. 

It’s All A 
Matter of Time...

CALL FOR YOUR
FREE VEIN SCREENING

APPOINTMENT! 
Please wear shorts or a skirt to the screening

239-344-7063

311 9th Street N., Suite 301, Naples, FL 34102
www.gulfcoastsurgeons.comJames M. Scanlon, M.D. 

BEFORE AFTER
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239-261-7157 • www.WynnsOnline.com • 141 Ninth Street North • Naples

For over 70 years offering Wholeseome fresh products 
to our customers. Wynns is now carrying a large selection 

of Natural, Organic, and Gluten-Free products.

Free with a 
$35 Grocery Order
Colombia Winery Cabernet 

Sauvignon .750 ml.
Must have coupon at time of purchase

Free with a 
$40 Grocery Order
Duboeuf Beaujoais 
Villages .750 ml.

Must have coupon at time of purchase

Members of the Naples 
High School Class of 1971 
are gearing up for their 40th 
reunion. “Yo Ho Ho! A Pirate 
Looks at 40” will take place Aug. 
12-14 at The Naples Beach Hotel 
& Golf Club. Teachers, family 
and friends all are welcome.

The swashbuckling fun 
begins from 6-8 p.m. Friday, 
Aug. 12, at the sunset bar and contin-
ues Saturday morning with golf followed 
by dinner, dancing and karaoke on the ter-
race. Sunday is free for enjoying the beach 
and pool.

Hotel rates start at $154 
per night. Golf is $45 per per-

son. Saturday night dinner and 
entertainment is $87 per per-

son. Call 261-2222 and ask reser-
vations for code “nhs71” or visit 
www.naplesbeachhotel.com.

For more information, 
contact Cathy Orban (John-
son) at 597-8571 or 250-0553; 

Emily Hobby (Creason) at (352) 495-
3638 or (352) 427-4247; or e-mail paknfly-
guy@aol.com or catcon4333@aol.com.

On Facebook, look for A Pirate Looks at 
40 Class of ’71 Class Reunion. ■

Naples High Class of ’71
set for swashbuckling reunion



Dara Leichter
Breast Cancer Nurse 

Navigator

Susan Murphy
Breast Cancer 
Survivor

, .

Regional Cancer Center is a unique partnership between Lee 
Memorial Health System and its private physician group partners. 
Working together, the health system and physicians now can offer 
cancer patients treatment for nearly every aspect of their cancer 
care under one roof. From the latest treatments and technology to 
workshops and design features intended to soothe the mind and 
body, cancer patients will know that they do not have to fight their 
cancer alone.

A s a hairstylist, Susan Murphy never thought 
she’d have to choose between her hair and her 

life. But when she was diagnosed with breast cancer, 
the staff at the Regional Cancer Center helped her 
with the entire process—medically, emotionally and 
financially. Now cancer-free, she’s back to running 
her salon and no longer needs a wig. To read Susan’s 
story, please visit www.LeeMemorial.org/caring

www.LeeMemorial.org
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HEALTHY LIVING

Hospitalists help improve
the score for patient satisfaction

Among the newest and least under-
stood medical specialties at NCH are 
our 31 hospitalists. I like to think of these 
hard-working people as inpatient “quar-
terbacks” at the center of the health 
care team, coordinating care and help-
ing produce better patient outcomes. 
That’s how a recent article in Archives 
of Internal Medicine put it.

A decade-old medical specialty, hos-
pitalists are integral to the accomplish-
ment of our goals to improve safety, 
quality and patient experience to yield 
positive patient outcomes. This past 
year, hospitalists admitted nearly 33 per-
cent of our 32,928 inpatients and con-
sulted on many other patients admitted 
by our 609 other medical staff mem-
bers. About 23 percent of these patients 
were emergency admissions — people 
who had no idea when they awoke in 
the morning that they would be sleeping 
that night in a hospital bed.   

Caring for such hospitalized patients, 
who may or may not have a personal 
physician, is the mission of the hospital-
ist, whose work environment is typically 
limited to the hospital.

A hospitalist’s familiarity with the 
hospital environment enables him or 
her to potentially spend more time with 
patients than an office-based physician.    

Robert Streicher, psychiatric R.N., 
recently shared with me his appreciation 
of our hospitalists and the service they 
provide. He specifically mentioned Dr. 
Mario Trance and Tara Luke, advanced 
registered nurse practitioner. Mr. Stre-
icher noted that the easy availability in 
a psychiatric unit of a responsive inter-
nist or family practice physician — the 
typical background of our hospitalists 
— enables a troubled patient to get the 
best care for both mental and physical 
concerns. The same is true for patients 
admitted with a multitude of health 

problems — heart, orthopedic, medical 
sub-specialty, surgical, etc. Our hospi-
talist quarterbacks help ensure positive 
outcomes. 

Of course, many factors contribute to 
great outcomes, including the approxi-
mately 1,200 compassionate nurses and 
2,500 support folks at NCH.

Communication is also essential for 
good outcomes. Patient-centered com-
munication has a positive impact on 
important outcomes, including patient 
satisfaction, adherence to recommend-
ed treatment and self-management of 
chronic illnesses. Teaching of commu-
nication skills might have received too 
little attention in the past compared to 
technical skills. Consequently, NCH is 
now focusing on communication skills, 
with an emphasis on listening to what 
we traditionally have done best.

Michele Thoman, our chief nursing 
officer, and patient satisfaction expert 
Paul Clarke have initiated many new 
programs to recognize great patient care 
and satisfaction. Now they are leading 
this new initiative centered on commu-
nication. As one element, approximately 
29 percent of discharged medical/surgi-
cal patients were called 24 to 48 hours 
after discharge to see how they were 
doing, if they understood their medica-
tions or if they had any other questions. 
Obviously, any concerns were addressed 
and followed up on as quickly as pos-
sible. The patients who received these 
phone calls (some were not available by 
phone and not all units were included in 
this initial phase) were overwhelmingly 
happier and more satisfied with their 
hospital experience at NCH. In fact, 
they were almost five times more likely 
to rate NCH a nine or 10 on a 10-point 
scale. All this reinforces our belief that 
increased patient communication makes 
great sense. 

Little things make a big difference 
when you are sick or recovering. Having 
hospitalists as inpatient quarterbacks 
and following up with great communica-
tion are just two examples of how NCH 
can better serve our community. ■

p

tallenWEISS
allen.weiss@nchmd.org  

STRAIGHT TALK

Women’s wellness 
topic of lectures 

at Miromar
A health-focused afternoon and eve-

ning, the first in a series of quarterly 
wellness lectures organized by Pinwheel 
Presentations, is set for 2:30-9 p.m. Sat-
urday, Aug. 6, at Miromar Design Cen-
ter. Speakers include Geraldine Novy, 
Jean Pavese, Helen Noble, Rosemarie 
Schwager and Candice Kelber.

Ms. Novy says the program is designed 
to help women understand their health, 
manage their weight, beautify their 
homes and expand their self-awareness.

Cost is $40 per person and includes 
a soup-and-salad dinner. Attendants are 
asked to bring old prescription glasses 
or sunglasses for donation to the Naples 
Lions Club.

Reservations are required and can 

be made by calling Ms. Novy at 565-
9302 or e-mailing reservations@pin-
wheelpresents.com. ■

Physicians 
Regional has 
free seminars

Physicians Regional Healthcare 
System presents the following pro-
grams at Physicians Regional-Collier 
Boulevard, 8300 Collier Blvd.:

 “Skin Cancer: What You Should 
Know” – Presented by dermatologist 
Robert Tomsick at 4 p.m. Wednes-
day, Aug. 3.

 “Common Childhood Ear, 
Nose and Throat Ailments” 
– Presented by otolaryngolo-
gist James Hadley at 5:30 p.m. 
Thursday, Aug. 4.

long-term use of 
painkillerspainkillers

UF study strengthens 
concerns about

Painkillers such as ibuprofen, naxo-
pren and celecoxib provide needed relief 
for many patients who have chronic 
pain. But an ongoing source of conten-
tion is whether those drugs and others 
in their class known as nonsteroidal 
anti-inflammatory drugs, or NSAIDs, 
are linked to harmful health effects.

Now a new study from the Univer-
sity of Florida raises the concern about 
potential risks to a higher degree than 
before, finding a doubling of deaths 
from heart attack, stroke and related 
events among people who have both 
hypertension and coronary artery dis-
ease and use the drugs long term.

The findings, based on data from the 
international INVEST clinical study of 
hypertension therapies, are published 
in the current issue of The American 
Journal of Medicine.

“It does strengthen our practice rec-
ommendations,” says lead author Dr. 
Anthony Bavry, an assistant professor of 
cardiovascular medicine in the UF Col-
lege of Medicine department of medi-
cine.

Physicians already discourage the 
use of NSAIDs among the elderly and 
after heart attacks, on the basis of sev-
eral studies showing that the drugs are 
linked with a higher risk of stroke and 
heart attack.

But the UF researchers, including 
senior author Dr. Carl  Pepine, a profes-
sor of cardiovascular medicine in the 
UF College of Medicine, advise patients 
to talk to their doctors before stopping 
use of prescribed treatments.

“It’s a tricky issue, because NSAIDs 
are useful for relieving pain, and that 
is much of what we do in medicine 
— alleviate pain and suffering,” says 
Dr. Deepak Bhatt, an associate pro-

fessor of medicine at Harvard 
Medical School and chief 

of cardiology at the VA 
Boston Healthcare Sys-
tem, who recently pub-

lished findings that 
NSAIDs are linked 
to a higher risk of 
stroke. “Unfortu-
nately, most medi-

cations have some potential side effects, 
and it’s important to know what those 
might be.” Dr. Bhatt was not involved in 
the UF study.

Patients who have both high blood 
pressure and coronary artery disease 
are generally put on aspirin, a unique 
type of NSAID, to reduce their risk of a 
heart attack. Physicians are concerned 
that giving those patients other NSAIDs 
for pain relief could cancel aspirin’s 
beneficial effects and raise the risk of 
negative cardiovascular effects.

The UF research team took advantage 
of the availability of INVEST study data 
from 882 chronic NSAID users and 
almost 22,000 intermittent or nonusers 
to try to settle the question. They looked 
at patients who reported using NSAIDs 
over an average of about three years, to 
see whether there was an increase in 
adverse events or cardiovascular-related 
death compared with patients who did 
not use those pain medicines long term.

The risk of death from cardiovascu-
lar causes was 2.3 times higher among 
patients who chronically used the drugs 
than among other patients.

NSAIDs are thought to act in a vari-
ety of ways to increase cardiovascular 
risk. They are thought to prevent aspi-
rin’s protective anti-clotting effect by 
preventing the aspirin from binding 
properly to platelets in the blood. Some 
NSAIDs might also increase bleeding 
risk. In addition, NSAIDs raise blood 
pressure, thus potentially raising the 
risk of heart attack and stroke.

Some NSAIDs have already been 
removed from the market because of 
concerns about an elevated risk of heart 
attack and stroke.

While randomized clinical trials are 
still needed to definitively show a link 
between NSAIDS and cardiovascular 
effects, the current study is only the lat-
est in a growing body of research that 
strongly suggests an association.

“There have been enough studies 
now that it certainly raises suspicion,” 
Dr. Bhatt says. “The question that’s still 
open is, is it all NSAIDs, or are some 
worse than others?”

The UF study did not compare spe-
cific NSAIDs, so more research has to 
be carried out to determine the level of 
risk that might be associated with each.

The INVEST study was funded by 
Abbott Laboratories and the Univer-

sity of Florida Opportunity Fund. The 
National Institutes of Health 

also provided grant sup-
port for several of the 

researchers. Mem-
bers of the research 

team have also 
received grant 
funding from, 
or served as 
consultants for, 
a number of 

pharmaceutical 
companies. ■

THE UNIVERSITY OF FLORIDA____________________________
Special to Florida Weekly 
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www.swfleye.com

25% DISCOUNT ON
EYE GLASSES

STUDENT EYE EXAMS $69
STUDENT SPECIAL

 21 and under

Good vision and healthy eyes are key in academic success.

• Rick Palmon, M.D. • Richard M. Glasser, M.D. •
• Penny J. Orr, O.D. • Leonard Avril, O.D. • Brian Marhue, O.D. •

Cannot be used in conjunction with any insurance or other promotions. Offers expire 10/31/2011

NAPLES 594-0124

• Cataracts
• LASIK Laser 
   Vision Correction
• Cornea Treatment
• Glaucoma

• Dry Eyes
• Comprehensive 
   Eye Exam
• Pediatric Eye Care
• Glasses & Contacts

FREE CONSULTATION
No Recovery • No Fees or Costs

Out of  Area Call 1-800-852-6585
3515 Del Prado Blvd., Suite 101 • Cape Coral

1629 K. Street NW, Suite 300
Washington D.C.

www.lawinfo.cc
239-540-3333

INJURED

William M. Powell
Practicing Law in Florida for over 28 years. 

Former President Cape Coral Bar Association  
Former Cape Coral City Attorney.

• Serious Bodily Injury
• Medical Malpractice
• Hospital/Physician Errors
• Wrongful Death
• Trucking Accidents
• Auto, Motorcycle & Plane
• Nursing Home
• Paralysis
• Slip & Fall
• Failure to Diagnose
• Drunk Drivers
• Brain Damage
• Birth Defects

Same IT problems 
again and again?

Let Neiert help you out of 
the technological rut with 

LOCAL IT assistance!

www.neIerT.com
239.362.3727

Offi ces in Naples & Fort Myers
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Attendance is free, but seating is limit-
ed. For reservations or more information, 
call 348-4180 or visit www.physiciansre-
gional.com/events. ■

Conference set 
for caregivers

Florida Gulf Coast University and Lee 
Memorial Health System, in conjunction 
with the Southwest Florida Palliative Care 
Coalition, will host a palliative care con-
ference for hospice workers, caregivers, 
volunteers working with an aging popula-
tion, religious leaders and interested com-

munity members 8 a.m. 
to 5 p.m., Friday, Oct. 14, 
at the Holiday Inn Fort 
Myers Airport. 

“Body, Mind, Spirit: 
An Interdisciplinary 

Approach to Palliative 
Care” will feature 

leading health pro-
fessionals who 
will provide 
updates and 

insights on 
the physi-
cal, psy-
chological 

and spiritual 
aspects of pal-

liative care.
Contact hours 

will be avail-
able for certified 
health educa-
tion specialists, 
chaplains, social 

workers, marriage and family therapists, 
mental health counselors, physicians, 
nursing home administrators, nursing, 
occupational therapists and physical 
therapists.

Early bird registration at reduced rates 
is available through Aug. 15. For more 
information, call Christina Gallagher at 
425-3277 or e-mail cgallagh@fgcu.edu. ■

Daily living skills for 
visually impaired

Lighthouse of Collier Center for Blind-
ness and Vision Loss and the Florida Divi-
sion of Blind Services offer free classes 
in daily living skills to help the blind 
and visually impaired live more indepen-
dently.

Classes meet from 10 a.m. to 2 p.m. 
Tuesday and Thursday through Aug. 25 at 
the center at 424 Bayfront Place. Call 430-
3934 to sign up. ■

Bonita health center 
offers $20 physicals

Bonita Community Health Center is 
offering back-to-school and sports physi-
cals and extended hours at the walk-in 
clinic at 3501 Health Center Blvd., Bonita 
Springs. Back-to-school and sports physi-
cals are $20, and no appointment is neces-
sary. Hours are 7 a.m. to 7 p.m. Monday-
Friday, 8 a.m. to 1 p.m. Saturday and 8 a.m. 
to noon Sunday.

With more than 50 physicians on-site, 
Bonita Community Health Center has 
a full radiology department as well as 
physical rehabilitation, pain manage-
ment and surgery centers. Founded in 
2000, the center is a partnership between 
Lee Memorial Health System and NCH 
Healthcare System. 

For more information, call 949-1050. ■
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NONPROFIT NEWS

The second annual “Thinking Outside 
the Box” seminar for area nonprofits will 
take place from 9 a.m. to noon Thursday, 
Aug. 25, in the Community Room at the 
Naples Daily News. Reservations are being 
accepted now for the program that will 
offer creative suggestions for fundraising 
and relationships with donors, boards, 
media, community alliances, volunteers 
and more. Attendance is free.

This year’s guest speakers are: Sue Huff, 
owner of E. Sue Huff & Associates; Scott 
Robertson of Scott Robertson Auction-
eers; Paul Kessen, president of Allegra of 

Naples; Karl Salathé, director of institu-
tional advancement at Seacrest Country 
Day School; Penny Moore of the Naples 
Daily News; and Kelly Capolino, a Naples 
real estate agent and the founder of the 
Diamond Volunteer Program.

“We know that economic times have hit 
everyone, and nonprofits are suffering still,” 
Ms. Capolino says. “We need to help them 
as much as we can to be successful and to 
keep their services up and running.”

For reservations or more informa-
tion, e-mail Ms. Huff at Sue@esuehuff.
com. ■

Seminar will focus 
on new ways of thinking

Habitat for Humanity of Collier County 
recently received a $16,000 donation from 
LandQwest Commercial. 

Nicholas Koulohera, executive vice 
president of land development and con-
struction for the nonprofit organization, 
says the gift will make it possible for a 

deserving family in Collier County to 
have “a simple, decent and safe home to 
lay their heads at night.” Mr. Koulohera 
accepted a check from LandQuest’s John 
Mounce and Rich Sommerville.

For more information about Habitat for 
Humanity, visit www.habitatcollier.org. ■

The American Heart 
Association-Southwest 
Florida Division announces 
that Brian and Sonya Saw-
yer will serve as co-chairs 
of the 2013 Southwest Flor-
ida Heart Ball. The couple 
serves on the executive 
leadership team for the 
2012 gala, “Hearts Around 
the World,” which will be 
held Saturday, April 14, at 
the Hyatt Regency Coco-
nut Point Resort and Spa in 
Bonita Springs. 

Mrs. Sawyer is the CFO 
at Home-Tech, a longtime 
sponsor of the American 
Heart Association and co-Signature 
Sponsor of the 2011 Go Red For Women 
luncheon. She and her daughter, Chloe, 
are members of the AHA “Circle of 
Red,” a group of women who have the 
influence and resources to significantly 
impact the Southwest Florida commu-

nity with the AHA mission. 
For more information about the South-

west Florida Heart Ball, including spon-
sorship and volunteer information, call 
Jennifer Campbell, AHA senior social 
events director, at 495-4911 or e-mail jen.
campbell@heart.org. ■

LandQwest gives $16,000 to Habitat for Humanity

Sawyers sign on to chair
2013 SWF Heart Ball

COURTESY PHOTO

Brian and Sonya Sawyer
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Academy of Feline Practitioners, pressed 
on. The result: New guidelines for giving 
a series of vaccinations to initiate disease 
resistance in kittens and puppies, followed 
by fewer “core” vaccines at longer intervals 
for adult dogs and cats.  

The idea is that pets should get as 
many vaccines as they need but no more 
than that. Core vaccines protect against 
diseases that are potentially more serious 
and that appear everywhere, which means  
animals can be exposed to them even 
without direct contact. The non-core vac-
cines are determined by the potential for 
exposure — indoor cats, for example, have 
fewer risks.

Because of the deadly threat of rabies to 
human health, vaccinations for this disease 
are handled differently. Rabies vaccination 
is regulated by law, and almost all states 
now recognize a three-year cycle as man-
datory for dogs, and highly recommended 
for cats. (Local governments may have 
stricter requirements, including manda-
tory rabies vaccinations for cats.)

For pet owners who think vaccinating at 
three-year intervals can be a money-saver: 
well, yes and no. The most important part of 
preventive care is a regular examination by a 
veterinarian — twice a year is recommended 
by many veterinarians, who don’t want to 
diminish the value of a visit just because ani-
mals are not being vaccinated as often.

In other words, what’s the benefit of 
decreasing the risk of vaccinations if the 
benefits of catching other health problems 
early are ignored? Good preventive care 
that both saves money and prevents suf-
fering and early death still requires seeing 
your veterinarian regularly. This remains 
true even if your pet doesn’t have to endure 
a needle on most of those visits. ■

BY DR. MARTY BECKER_______________________________
Special to Florida Weekly

New guidelines make yearly shots a thing of the past
The changes 

were triggered 
by the realiza-
tion that in 
some pets, the 
negative reac-
tion to an annu-
al shot wasn’t a 
day of just not 
feeling right. In 
a small but sig-
nificant num-

ber of cats, the problem was more deadly: 
cancer. 

“That really was the impetus for the 
changes,” says Dr. Welborn. “We were 
causing a life-threatening disease by vac-
cinating. The potential for feline sarcomas 
raised the level of concern.”

The changes were controversial at first. 
Serious adverse vaccine reactions were rare, 
and some veterinarians argued that not having 
a reason to bring a pet in for the examinations 
that went with vaccinations would lead to 
suffering and even death from diseases if not 
caught early. Others believed that the changes 
— and the reasons behind them — would 
lead to confusion and fear in pet owners. If 
pets didn’t get vaccines at all, they argued, the 
life-saving benefits that far outweigh the risks 
would be lost, and pets would die of once-
common deadly diseases few veterinarians see 
routinely anymore, such as canine distemper. 

But veterinary schools and colleges, 
and groups like AAHA and the American 

There’s one pet care 
routine as familiar to 
generations of dog and 
cat owners as daffodils 
in the spring: Yearly 
shots. But it may surprise 
many that these annual 
needlings are no longer 
necessary for most pets.

The vaccinations that have prevented 
millions of deaths in cats, dogs and even 
people (in the case of rabies) are now 
governed by guidelines that stretch out the 
time between shots. Driven by a greater 
knowledge of potentially deadly reactions 
and the development of better vaccines 
with longer-term immunity, veterinary 
experts now recommend giving fewer vac-
cines less often, and tailoring those shots 
to address the most likely risks faced by 
the individual dog and cat. 

“For years, vaccinations were thought 
to be relatively innocuous,” notes my col-
league Dr. Link Welborn, a Tampa, Fla., 
board-certified specialist in dog and cat 
care who has headed the American Animal 
Hospital Association’s task force on canine 
vaccinations. “More vaccines was thought 
to be better than none. But there’s no medi-
cation that is not without potential for side 
effects. Vaccines are medications, and it’s 
important to think of them that way.”

PET TALES
Vax Pax

Regular wellness checks have taken the 
place of yearly veterinary visits just for shots.

Pets of the Week
>> 
Chrissy is a 
4-month-old 
calico whose 
beautiful 
personality 
matches her 
“body art.”

>> Elwood 
is a 3-month-
old orange 
tabby who’s 
even sweeter 
than marma-
lade. He loves 
to settle into a 
lap and purr.

>> Kesha is 
about 1 year 
old. A smart 
and friendly 
Rottweiler 
mix, she 
weighs about 
42 pounds 
and loves 
playing.
>> Tommy is 
a 4-month-old 
fox terrier mix 
who weighs 
about 16 
pounds. He’s 
a little shy at 
fi rst, but he 
likes people 
and cats, too.

To adopt a pet
All dogs and cats adopted from The Humane 

Society Naples come with a medical exam, vac-
cinations, sterilization surgery, ID microchip and 
30 days of pet health insurance. Visit the ani-
mals ready for adoption at 370 Airport-Pulling 
Road N. Adoption center hours are 11 a.m. to 
7 p.m. Tuesday and Thursday, and 11 a.m. to 5 
p.m. Wednesday, Friday, Saturday and Sunday. 
Call 643-1555 or visit www.HSNaples.org.



PAID ADVERTISEMENT

By KEN MCINTOSH
STAFF WRITER

ICCA will be placing ads in newspapers, radio and 
running television spots this week asking people to 
bring in any old silver and gold coins made before 
1965. Those that bring in their coins will be able to 
speak with collectors one on one and have their coins 
looked at by a specialist.  With the help of these 
ICCA members, offers will be made to those that have 
coins made before 1965. Offers will be made based 
on silver or gold content and the rarity of the coins. 
All coins made before 1965 will be examined and 
purchased including gold coins, silver coins, silver 
dollars, all types of nickels and pennies. Those that 
decide to sell their coins will be paid on the spot.

If you are like a lot of people you might have a few 
old coins or even a coffee can full lying around. If you 
have ever wondered what they are worth now might 
be your chance to find out and even sell them if you 
choose.  They could be worth a lot according to the 
International Coin Collectors Association also known 
as ICCA.  Collectors will pay a fortune for some coins 
and currency for their collections. If it is rare enough, 
one coin could be worth over $100,000 according 
to Eric Helms, coin collector and ICCA member.  One 
ultra rare dime, an 1894S Barber, sold for a record 
$1.9 million to a collector in July of 2007. While 
that is an extreme example, many rare and valuable 
coins are stashed away in dresser drawers or lock 
boxes around the country. The ICCA and its collector 
members have organized a traveling event in search 
of all types of coins and currency. Even common coins 
can be worth a significant amount due to the high 
price of silver and gold, says Helms. Washington 
quarters and Roosevelt dimes can be worth many 
times their face value. Recent silver markets have 
driven the price up on  common coins made of silver. 
Helms explains that all half dollars, quarters and 
dimes made before 1965 contain 90% silver and are 
sought after any time silver prices rise. Right now it’s 
a sellers market he said. 

The rarest coins these collectors are looking for 
include $20, $10, $5 and $2 1/2 gold coins and 

any coin made before 1850.  These coins always 
bring big premiums according to the ICCA.  Silver 
dollars are also very sought after nowadays. 

Other types of items the ICCA will be purchasing 
during this event include U.S. currency, gold bullion, 
investment gold, silver bars, silver rounds, proof sets, 
etc.  Even foreign coins are sought after and will be 
purchased.

Also at this event anyone can sell their 
gold jewelry, dental gold or anything made 
of gold on the spot.  Gold is currently trading at 
Record Highs. Bring anything you think might be gold 
and the collectors will examine, test and price it for 
free. If you decide to sell, you will be paid on the 
spot – it has been an unknown fact that coin dealers 
have always paid more for jewelry and scrap gold 
than other jewelers and pawn brokers.

So whether you have one coin you think might be 
valuable or a large collection you recently inherited, 
you can talk to these collectors for free. If you’re lucky 
you may have a rarity worth thousands. Either way 
there is nothing to lose and it sounds like fun!

 For more information on this event visit 
WWW.INTERNATIONALCOINCOLLECTORS.COM

What We Buy:

COINS 
Any and all coins made before 1965, rare 
coins, entire collections, Silver Dollars, 
Half Dollars, Quarters, Dimes, Half Dimes, 
Nickels, Three Cent Pieces, Two Cent Pieces, 
Cents, Large Cents, Half Cents and all others.

JEWELRY
Gold Jewelry, Silver Jewelry, Gold Buillion 
Diamond rings, bracelets, earrings, loose 
diamonds, all gem stones, scarp gold, broken 
jewelry etc.

PLATINUM
Anything made of Platinum.

GOLD COINS
Including $20, $10, $5, $4, $3,  $2.5, 
$1, Private Gold, Gold Bars, etc.

INVESTMENT GOLD
Kruggerands, Canadian Maple Leafs, 
Pandas, Gold Bars, U.S. Eagles and 
Buffalos, etc.

PAPER MONEY
All denominations made before 1934.

Here’s How It Works:

WE BUY ALL 
GOLD & SILVER 

JEWELRY

WE ALSO 
BUY

 COSTUME 
JEWELRY

FREE
ADMISSION

CONTINUES IN NAPLES  
EVERY DAY

TUESDAY - SATURDAY
JULY 26TH - 30TH

T–F 9AM–6PM
SAT 9AM-4PM
HAWTHORN SUITES

3557 PINE RIDGE RD.
NAPLES, FL  34109

DIRECTIONS: (239) 593-1300
SHOW INFO: (217) 787-7767

1893  
Morgan

PAID $1,800

1916  
Mercury 
Dime

PAID $2,800

1
M
D

P

1932 
Washington 
Quarter 
PAID $250

1
W
Q
P

Recent Finds:

Also Buying
Antiques

War Memorabilia

Costume Jewelry

Guitars

PAYING 
CASH FOR 
ANYTHING 
STERLING 
SILVER

Gold and Silver Coins Selling for Highest Prices in 
Over 30 Years Due to Weak Economy and  

It’s Happening Right Here in Naples!
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Look no further than 

for all of your 
eye care needs.

* exam is available to any person who does NOT have insurance to cover the cost of a complete eye exam.

Bonita Springs
26831 S. Tamiami Trl.

239.992.1422   

Naples
2352 Pine Ridge Rd.

239.263.2700   

North Naples
877 111th Ave., Unit 2

239.591.2949   

“A great wind is blowing, and that gives 
either imagination or a headache.”  
 — Catherine the Great

“If my tongue cannot say in every 
moment that I love you, I want my heart 
to repeat it to you as often as I draw 
breath.”  — Jean-Marie Vianney

“lumena paxte cumfi” 
— inscription on terra cotta tiles at 

a loculus in the Catacombs of Priscilla 
(“Peace with you, Philomena”)

“Wish I had a more direct connection. 
This party line was here when I arrived. 
And I’m not voting in the next election 
if they don’t do something about finding 
out the person who is on my party line.” 

— The Kinks

The English word “party” has an inter-
esting meaning history. In the 12th cen-
tury, the word was used to refer to that 
thing which was parted, in the sense of 
being divided. By the 13th century, the 
word referred to a side in a contest. The 
use of the word as a referent to a specific 
individual arose in the 15th century. There 
was usually a humorous or condescend-
ing connotation in this usage. By the 16th 

century, “party” meant a gathering for 
a purpose. The purpose then generally 
became understood to be one of social 
intent. This is usually how we think of the 
word “party” today. 

So, let’s party. Let’s imagine. 
We find ourselves at a party, many par-

ties present.  What is the party; what is 
divided? A strange party, this one, since 
what seems to be divided is the very fab-
ric of time/space. Parties have shown up 
from diverse parties. 

Immediately I notice Catherine the 
Great. She seems tired. She is with Count 
Gregory Orlov, her lover and supporter to 
the Russian throne. He was one of many she 
bedded with her lusty exploratory libido.

No matter what they say, she did not 
die in attempted equine coitus.  Did she 
faint in her closet, or was it in the water 
closet? Where did the ninth chamberlain 
Zakhar Zotov find her exhaling her last 
and falling into unconsciousness? 

Oh, never mind that now. The party is 
not over. 

Isn’t that Jean-Marie Vianney? How 
did he find time to come here? He usu-
ally hears the recited sins of sinners for 
more than 16 hours a day. He seems tired, 
too. And very thin. (Not like Catherine.) 
I wonder if he had been dragged about 
by The Grappin last night. That means 
“pitchfork,” but it’s his nickname for you-
know-who. 

And who is that dark guy in the corner? 
Oh, it’s Diocletian, the 51st emperor of 

Rome. I bet Vianney isn’t happy to see 
him here. He is the pig who scourged, 

drowned, thrice shot with arrows, and 
finally decapitated the 13-year-old Phi-
lomena. She would not give up her vow of 
virginity, even to save her father’s politi-
cal future. I wonder if Diocletian really 
wanted her that much, or if he just felt 
dissed.  Absolute power corrupts abso-
lutely, they say. 

Well, look: It’s Philomena herself. She 

is so pretty. So sweet. She really match-
es her name: Daughter of Light. Wasn’t 
Vianney really devoted to her? And what 
about how she lost her place on the cal-
endar of saints? Was the vial in the cata-
combs really her blood and her bone? Or 
was it just perfume? Well, whatever, who 
can deny the miracles?  

And how did Catherine find her way 
here? The others all seem connected. 
Vianney loved Philomena who was mur-
dered by Diocletian. And the dark guy?  

And who is that in the corner? Let’s 
look more closely. Interesting fellow. 
Swarthy and eye-patched.

Amusing. Does he think it’s a costume 
party? What a cliche costume. Maybe it’s 
Alfred Hitchcock. 

And if there’s a cock around, that 
would explain Catherine.  She has put on 
a lot of weight. Is she starting to sing? 

Oh, listen it’s our song:
“I’m on a party line. Wonderin’ all the 

time: Who’s on the other end? Is she big 
or is she small? Is she a she at all? Who’s 
on my party line?  The party line was here 
when I arrived. I’m on a party line. I’d 
like to meet the one who’s always talking 
when I’m speaking on my party line.” ■

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.

MUSINGS

R x
rx@floridaweekly.com

Party Line
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Good morning!
Breakfast at Costco, and more
good-for-business gatherings. 
B10-11 

INSIDE

Ask the Fool
Is this a good time
to buy stocks? B6 

On the market
See who’s making news on
the local real estate scene. B13 

Growing, growing
Yes, Larry Norris is well aware that we 

have been hit with the worst economic 
downturn since the Great Depression. And, 
yes, he knows the “conventional wisdom” 
holds that in tough times you either sit 
tight or cut back and then see how things 
play out.

But Mr. Norris, owner of Norris Home 
Furnishings (with existing operations in 
Fort Myers and Sanibel), did not achieve 
success in a variety of careers and fields by 

clinging to the conventional wisdom.
“In the midst of chaos,” he observes, 

“there is always opportunity.”
The opportunity Mr. Norris sees during 

these chaotic times is neither retrench-
ment nor sitting tight.

It is expansion.
And he’s literally putting his money 

where his mouth is. Mr. Norris is opening a 
third store — with more than 45,000 square 
feet — in Naples. He says a “soft opening” 
of the store is planned for next month.

Businesses 
expand 

amid 
slowdown

“Everybody is doomsday, it seems. But there is a lot going on here. (Southwest Florida) is where we 
are targeting. We believe in this area. We’re here for the long haul.” 

— Tom Trieloff, general manager of FF Systems Inc. 

BY BILL CORNWELL
bcornwell@fl oridaweekly.com

VANDY MAJOR / FLORIDA WEEKLY

Larry and Renee Norris of Norris Home Furnishings, a Lee County company expanding to Naples

SEE GROWING, B8 

U.S. Customs and Border Protection 
cleared 183 aircraft through the new 
customs facility at Naples Municipal 
Airport during its first four months of 
operation.

Many of the aircraft were corporate 
planes based at the airport, and all but 
six of the flights were headed to Naples, 
rather than other destinations. The facil-
ity was designed to save time and fuel for 
local pilots returning from overseas trips; 
they can fly directly into Naples, avoiding 
an extra stop and a possible wait at busier 
customs facilities.

“We’ve seen a higher number of 
flights originating from Canada than 
we expected, but most flights are 

coming from the Caribbean,” says Ryan 
Frost, director of airport operations.

Pilot Matt Simpson, a principal with 
Flight Management Service, is based at 
the airport. His company manages air-
craft for private owners, and he serves 
as a local representative for the Federal 
Aviation Administration Safety Team.

“Any time you can avoid a stop, it’s 
significant, not only saving time and fuel 
and reducing emissions, but also increas-
ing safety,” Mr. Simpson says. “There’s 
no need to integrate another takeoff and 
landing into airport traffic or to add to 
operations at other airports.”

He has used the Naples customs facil-
ity for nearly two dozen flights from 

Customs service off the ground at Naples airport

SEE AIRPORT, B8 

COURTESY PHOTO

The U.S. customs office at the Naples Municipal Airport

SPECIAL TO FLORIDA WEEKLY 



Specializing in Marital, Family & Appellate Law

PROFESSIONAL COUNSEL... PERSONAL APPROACH

Luis E. Insignares
for his selection as one of the

Florida Legal Elite 2011

CONGRATULATIONS
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MONEY & INVESTING
Prepare for meetings with your investment adviser

Envision this: You are going to have an 
annual meeting with your sole adviser. 
(I don’t advise that you have only one 
adviser, but it’s commonly the case.) 
Your objective is to find out if your port-
folio’s goals were met and to obtain an 
accounting of your assets. The adviser’s 
objective is to communicate the status of 
your portfolio — and, of course, to keep 
your account. 

You ask for an annual recap in prepa-
ration of the meeting. What you get is 
either simple and comprehensible or 
a laboriously confusing, dizzying array 
of performance comparisons. You gra-
ciously decline the latter and ask for the 
manager to expeditiously send you a 
two-page report.   

Next step: You study this report. You 
might even take it to another profession-
al to have it reviewed. But you do your 
best to understand what has happened 
in your portfolio such that you, even you, 
could give a short explanation.  

It is much better if clients are familiar 
with the various markets: U.S. bonds and 
equities, alternative assets, international 
equities and assets. Those who are aware 
of the financial landscape can enter that 
meeting with their adviser with a frame-
work already in their heads; they won’t 
be easily derailed, and they can have a 

productive conversation.  
Not everyone is comfortable entering 

these kinds of meetings; some are aware 
that they don’t know a lot and really 
don’t want to show their lack of intelli-
gence or financial sophistication. Maybe 
they are very wealthy and don’t want to 
show that they are relatively ignorant 
financially. Maybe they have much less 
and feel that they are a bother to the 
adviser. The truth is that it is the advis-
er’s job to simplify things so that the cli-
ent understands, and to make the client 
feel comfortable enough to ask any and 
all questions he or she may have.  

The nature of the beast is that finan-
cial markets are — or can be — very 
complicated. But akin to a trial lawyer 
who must break down a complicated 
set of facts, theories or medical obser-
vations into a simplistic statement on 
which a jury can vote, so too the adviser 
should be able to do so. 

If you don’t think you can handle the 
meeting by yourself, then take someone 
you trust to participate in the discus-
sion. 

I know many a lawyer and doctor who 
have asked a third party to join them to 
help frame the discussion or be another 
set of ears or eyes. And why not? Men 
get multiple opinions on their golf swing, 
and some women will spend more time 
on a weekly clothes shopping-spree than 
they will spend in an annual meeting 
with their adviser.  

Your meeting might start with going 
back to the basics: the A-B-Cs of your 
portfolio’s strategy, allocation and sub-

manager(s) selection. 
A: Does the strategy make sense or 

have the markets so radically changed 
that the strategies are not viable? Have 
your personal needs and goals changed 
such that the strategy needs to change? 

B: Disregarding your current year’s 
performance (which might be incredibly 
great or incredibly poor in certain asset 
classes), affirm or recast your portfolio 
allocation. 

Active allocators are constantly pre-
dicting what asset classes will outper-
form and over allocate in those areas; 
they seem to be in a horse race, jumping 
from horse to horse to ultimately cross 
the finish line first. That’s incredibly 
exciting if it can be done — and if it 
doesn’t drive you nuts in the process. 

The passive allocator assumes that 
they do not know what markets will do 
and they pretty much stay with their 
allocation. A relevant question is wheth-
er to rebalance a portfolio if an asset 
class has greatly outperformed. This is 
situation-specific.  

Asset classes generally revert to the 
“mean” …meaning that although you are 
possibly enjoying great gains in an asset 
class, you need to understand that the 
asset class could and will likely revert to 
its long-term average rate of return and, 
in fact, might underperform  for a period 
of time as part of the reversion process.

Certain alternative asset classes hugely 
outperformed in 2008 (short equities, for 
example); these asset classes might have 
underperformed in 2009 and 2010, but 
that does not mean they are to be tossed 

from your portfolio.
What constitutes a well-diversified 

portfolio does not change with each 
year’s asset class performance.

Now for C: You are at the point in 
the meeting where you understand the 
markets, your strategies and your allo-
cations; now you must understand now 
your manager’s performance is to be 
measured. 

Here you can look at comparable mea-
sures, as long as the asset class has com-
parable indices. Virtually every manager 
has an off year; jumping ship might bring 
you to another manager with the same 
challenges. Be sure to measure hedge 
funds against hedge funds; measure pri-
vate equity against private equity; mea-
sure small cap against small cap; mea-
sure corporate bonds against corporate 
bonds. Otherwise, you are comparing 
apples to oranges to bananas, and we all 
know that doesn’t work.  

If you have only one adviser, you are 
hearing only one perspective on the 
markets.

And even if you have only one adviser, 
you should make it your business to 
meet new advisers from time to time. 
It’s a good idea simply to find out what 
the competition is doing and what things 
they might recommend doing differently 
with your portfolio. ■

— Jeannette Rohn Showalter, CFA, 
can be reached at 444-5633, ext. 1092, or 
jshowaltercfa@yahoo.com. Her office is 
at The Crexent Business Center, Bonita 
Springs. 

jeannetteSHOWALTER, CFA
jshowaltercfa@yahoo.com   



Rum Row
Marvelous waterfront estate with over 9,500 square feet of 
living space. With architecture in the Bermudian tradition 

and breathtaking views over Buccaneers Bay, this immaculate 
estate offers the rare opportunity for elegant entertaining and 
luxurious family living. Quick access to the Gulf. Port Royal 

Club membership eligibility.  $12,950,000

Nelson’s Walk
Sensational vistas from this stunning residence situated on 

two Port Royal lots with expansive water frontage. Beautiful 
Southern exposure facing the confluence of Naples Bay and 

the picturesque inland waterways leading to Rookery Bay and 
the pristine coastal estuaries. Port Royal Club membership 

eligibility. $11,990,000
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COMMODITIES AND  
MANAGED FUTURES 

Worldwide Futures Systems specializes 
in the development, monitoring and ex-
ecution of alternative investment strat-
egies using what we consider to be the 
world’s best Futures Trading Systems.

We feel that it is our experience that 
has made us the benchmark in futures 

systems portfolio trading.

Call now for a FREE consultation

239-571-8896

Jeannette Showalter,  
CFA & Licensed Commodities Broker  
of Worldwide Futures Systems, LLC.

239-571-8896 
showalter@wwfsystems.com

www.wwfsystems.com

An investment in futures contracts is speculative, involves a high 
degree of risk and is suitable only for persons who can assume the 
risk of loss in excess of their margin deposits. You should carefully 
consider whether futures trading is appropriate for you in light of 
your investment experience, trading objectives, financial resources,  
and other relevant circumstances. PAST PERFORMANCE IS NOT  

NECESSARILY INDICATIVE OF FUTURE RESULTS.

GED FUTUUUUUUURRRRRRES 

Jeannette 
Showalter,  
CFA & LICENSED 
COMMODITIES 
BROKER

ON THE MOVE
 Banking & Finance

Kristina Rodriguez has joined the 
Naples office of Moran Edwards Asset 
Management Group of Wells Fargo Advi-
sors as a client associate. She will provide 
operational support and research in the 
resolution of client inquiries and will help 
build and maintain client relationships.

Betsy Vincent has been named manag-
ing executive at FineMark Bank & Trust 
in Moorings Park. She most recently was 
branch manager and vice president of Syn-
ovus Bank in Bonita Springs, and prior to 
that spent six years at Colonial Bank in 
Bonita Springs.

 Board Appointments
James Warnken, 

CPA and senior con-
sultant with Markham 
Norton Mosteller 
Wright and Company, 
P.A., has been appoint-
ed to the board of 
directors for the David 
Lawrence Center for 
a three-year term. He 
will serve as a member 

of the Finance Committee. Mr. Warnken 
has served as CFO for NCH Healthcare 
System, CEO of DSI Laboratories and CFO 
for Brandywine Hospital and Trauma Cen-
ter in Pennsylvania. He is vice chairman of 
research for the Greater Naples Chamber 
of Commerce, a board member of Physician 
Lead Access Network and a member of the 
operations subcommittee for the Collier 
County School Board and the Florida Bar 
Association 20th Judicial Circuit Grievance 
Committee. He is a graduate of Leadership 
Collier and Leadership Lee.  

Robert Atkin-
son, vice president of 
investor and commu-
nity relations for Chi-
co’s FAS Inc., has been 
appointed treasurer of 
the board of directors 
of Ronald McDonald 
House Charities of 
Southwest Florida.

 
Judith Hushon; Frank Perrucci, presi-

dent of the Marine Industries Association 
of Collier County; and Claudine Wetzel, 
vice president of sales and marketing at 
Stock Development, have been appointed 
to the board of directors for the Friends of 
Rookery Bay. Officers for the coming year 
are Bruce Robertson, president; Harold 
“Skip” Lee, treasurer; and Robert Davy, 
secretary. David Gordley is serving as 
chairman of the organization’s signature 
event, Batfish Bash for the Bay.

New officers for the 
United Arts Coun-
cil of Collier County 
are: Mark Klym, an 
attorney with Hahn 
Loeser, president; Bob 
Saltarelli, PNC, pres-
ident-elect; and Felix 
Mehler, attorney 
with Cohen & Grisby, 

treasurer. Returning as secretary is Susan 

 Aviation
Sheila Etelamaki 

has joined the Naples 
Airport Authority as 
director of finance 
and administration, 
responsible for the 
budget, accounting, 
risk management and 
general administrative 
functions for the 60 

employees at Naples Municipal Airport. 
Ms. Etelamaki previously was control-
ler for the Naples Children & Educa-
tion Foundation and Naples Winter Wine 
Festival. She also served as CFO of the 
Conservancy of Southwest Florida and 
spent more than 20 years with North-
ern Michigan University in Marquette, 
leaving there as associate vice president. 
She holds bachelor’s and master’s degrees 
in business administration from Eastern 
Michigan University. Ms. Etelamaki fills 
the NAA position formerly held by Sheila 
Dugan, who was promoted earlier this 
year and now serves as deputy executive 
director of the authority.

Mainwaring. Mally Khorasantchi is 
immediate past president.

Lisa Barnett Van 
Dien, an attorney with 
Cheffy Passidomo P.A., 
has been named chair of 
the 2011 Business Hall 
of Fame-Collier Coun-
ty Advisoroy Board for 
Junior Achievement 
of Southwest Florida. 
John English, vice 
president/principal of 
WilsonMiller Stantec, 
is vice chair. Other 
members selected to 
this year’s board are: 
Wilma Boyd, presi-
dent/CEO of Preferred 
Travel of Naples; 
Carleton Case, vice 
president, business 

development of Brown & Brown Benefits; 
Clay Cone, president of Cone Communica-
tions Company; Kristin Conroy, an attor-
ney with Conroy, Conroy & Durrant; Carl 
Howes, vice president/controller of Pachi-
ra Company; Paul Jones of Dr. Paul Jones, 
M.D., F.A.A.F.P.; Craig Sherman, executive 
vice president of EverBank; Katie Sproul, 
vice president of real estate for Barron Col-
lier Companies; Martin Wasmer, CEO of 
Wasmer Schroeder & Company Inc.; and 
Len Zaiser IV, senior vice president and 
general manager of Structure Medical LLC.

 Health Care
Michele Thoman, 

RN, chief nursing offi-
cer at NCH Healthcare 
System and adminis-
trator at NCH-North 
Naples, recently grad-
uated from the John-
son & Johnson-Whar-
ton Fellows Program 
in Management for 

Nurse Executives, an intensive three-week 
program at The Wharton School of the 
University of Pennsylvania. Ms. Thoman 
was one of 33 senior nurse executives from 
around the world selected to participate in 
the program.

Wanda Mims has 
been named director 
of the Bay Pines VA 
Healthcare System, 
which serves Florida 
veterans at facilities 
from Naples to St. 
Petersburg. Ms. Mims 
joined the Department 
of Veterans Affairs 

more than 14 years ago and has held pro-
gressive leadership positions at VA medi-
cal centers in Ohio, Kentucky and Virginia. 
Since 2009 she has been director of the VA 
Caribbean Healthcare System in San Juan, 
Puerto Rico. Her transfer to Bay Pines is 
expected later this year. 

 Higher Education
Joseph Simmons has been named emi-

nent scholar to fill the Florida Gulf Coast 
University Backe Chair in Renewable Ener-
gy and will join the university during the 

fall 2011 semester. Dr. Simmons currently 
heads the Arizona Research Institute for 
Solar Energy at the University of Arizona. 
He holds a Ph.D. in physics from Catholic 
University of America, a master’s from John 
Carroll University and a bachelor’s from the 
University of Maryland. His has served as a 
research physicist for NASA at the Lewis 
Research Center in Cleveland, Ohio, and as 
senior physicist for the National Bureau of 
Standards in Washington, D.C.

 Leadership Bonita
Members of the 13th annual Leadership 

Bonita class are: Elysa Delcorto, Naples Daily 
News; Patti Dennis, Southwest Florida Col-
lege; Tiffany Esposito, Bonita Springs Area 
Chamber of Commerce; Laura Fagan, Fagan 
Capital; Jackie Genson, CH2M Hill/city of 
Bonita Springs; Chris Griffith, Rotary Club 
of Bonita Springs Noon/Downing Frye Realty 
Inc.; Sgt. Matt Herterick, Lee County Sher-
iff’s Office; Marjorie Kasell-Johnson, Vi 
at Bentley Village; Trish Luzzi, The News-
Press; Karen Monzone, NCH Healthcare 
System; Richard Riley, FineMark Bank; Bob 
Rosier, Rosier Insurance; Joe De Simone, 
Canine Command; Gerard Sola, US Metro-
Tel; Kerri Sparks, St. Matthew’s House; Matt 
Stepan, Premiere Properties; Lora Taylor, 
city of Bonita Springs; and  Cheryl Willett, 
Willett Business Management.

 Media
Stephanie Blue, a.k.a. “Kennedy,” has 

joined Beasley Broadcast SW Florida on 
the staff at New Rock 99X/WJBX 99.3-FM 
as an on-air personality and as production 
director. She previously worked on air and 
in production at WZPW-FM in Peoria, Ill.

Linda Donnelly has 
been named publisher 
of Naples-based Home 
& Design magazine. 
Ms. Donnelly and her 
family have relocated 
to Southwest Flori-
da from Greenwich, 
Conn., where she and 
her husband, Richard, 
launched and published 
The Modern Estate.

Rebecca Sawyer 
has joined Naples 
Guide as a sales strate-
gist for print and web-
site sales.

 Nonprofi t Organizations
Colin Downey has 

been named regional 
communications direc-
tor for the American 
Red Cross-Florida’s 
Southern Gulf Coast 
Region. He previously 
was head of commu-
nications for the Lee 
County chapter of the 

American Red Cross. The Lee and Col-
lier chapters have been transitioning to a 
regional chapter during the past year. Mr. 
Downey joined the American Red Cross in 
2007 and serves on the national Red Cross 
Advanced Public Affairs Team. ■
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THE MOTLEY FOOL®

Financial jargon can confuse both sea-
soned and beginning investors. Boost your 
financial literacy with this handy mini-
glossary.

Board of directors: a group of people 
elected by a corporation’s shareholders to 
oversee the management of the company. 
The board members meet several times 
each year, are paid in cash and/or stock, 
and take on legal responsibility for corpo-
rate activities.

Cold call: It’s cold because the person 
calling doesn’t know you from a snowdrift. 
To build their business, many new brokers 
must call people they don’t know and try 
to sell an investment idea or their services 
as a broker. Cold calls are a good reason 
not to answer the telephone around din-
nertime.

Correction: a short-term drop in stock 
market prices. The term comes from the 
notion that, when this happens, an over-
priced individual stock, market segment 
or stocks in general are returning back to 
their “correct” values. Interestingly, the 

Defi ning Terms

What Is This Thing Called 
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

Split-Adjusted 
Q            Is now a good time to buy stocks?

—  N.P., Tucson, Ariz.

A It may seem counterintuitive, but 
a slumping or struggling economy 

can offer more stock  bargains than an 
economy firing on all cylinders. In good 
times, many stocks get bid up beyond 
their intrinsic worth. In bad times, they 
can fall below their intrinsic value.

But stocks, like companies, are not all 
alike. For any stock you’re considering, 
you should get to know the underlying 
company very well, since you’ll essential-
ly be buying a piece of it — and its future. 
Study its annual and quarterly reports, 
evaluating its debt load, profit margins, 
free cash flow and growth rates.

Superinvestor Warren Buffett says he 
considers the following questions when 
evaluating stocks: (1) Can I understand 
the company? (2) Does it have sustain-
able competitive advantages? (3) Is the 
management exceptional? (4) Is the price 
attractive?

There’s rarely a wrong time to buy 
stocks. You just have to find healthy, 
growing companies trading at compelling 
prices, and there are always some, even 
when the overall market is overvalued.

Q I’ve been investing in stocks 
through a direct investing plan 

for several years. For tax purposes, 
do I need to save all my paperwork 
showing purchases, sales and divi-
dend reinvestment information?

— S.A., Madison, Ind.

A Yup. That’s a key downside to 
direct investing plans (also known 

as “Drips”) — paperwork and record-
keeping. But the upside is considerable: 
You can avoid brokerage commission 
costs when buying shares, invest small 
amounts at a time, have your dividends 
reinvested in additional shares (or frac-
tions of shares), and over time amass 
large sums.

Learn more about Drips at www.
fool.com/School/DRIPs.htm, www.
dripinvesting.org and www.dripinves-
tor.com. ■

——————————————————
Got a question for the Fool? 

Send it in — see Write to Us.

Ask the Fool

Fool’s School My Dumbest Investment
To Educate, Amuse & Enrich

term is never used when a stock or the 
stock market returns to a higher level after 
momentarily visiting a lower level.

High-yield bonds: These are bonds that 
are rated as below investment grade. Since 
the bonds are judged to be at a higher 
risk of default, their issuers have to pay 
an attractive interest rate to compensate 
investors for the additional risk. These are 
often referred to as “junk bonds.”

Prospectus: a legal document tradi-
tionally written in tedious language that 
provides information about a potential 
investment, including discussions of its 
investment objectives, policies, past per-
formance, risks and cost. In 1998, the Secu-
rities and Exchange Commission (SEC) 
mandated that such disclosure documents 
be written in “plain English.”

Stock: an ownership share in a corpora-
tion. Each share of stock is a proportional 
stake in the corporation’s assets and prof-
its. When you buy a stock, you should con-
sider yourself a co-owner of the company, 
with a share of its  successes and failures.

Learn more at wiki.fool.com/Foolsaurus 
and www.investopedia.com/dictionary. ■

Back in the 1980s, I’d been single for a cou-
ple of years and met the guy that I thought 
was “it.” We married, and I put most of my 
life savings into a joint investment account. 
We split up, I lost most of my money and 
discovered he’d conned lots of people.

The dumbest part of this story was invest-
ing my time, heart, faith and assets in what 
I thought was my future, without benefit of 
investigation. Love can be blind, naive and 
stupid. Lots of folks have spent more than 
I lost for an education, without getting the 
eye-opener I got for my buck. It took me a 
long time to save and invest again, and I’ve 
focused on retirement accounts. 

— L.S., online

The Fool Responds: Love can indeed be 
blind and naive — when it comes to stocks 
as well as people. It’s easy to get excited 
about companies we hear some promising 
things about, but we shouldn’t plunk our 
hard-earned dollars into them until we’ve 
studied them well. With relationships, it’s 
smart to have lots of discussions about 
money before merging assets. ■

The Motley Fool Take

Walmart (NYSE: WMT), the world’s larg-
est retailer, has seriously upped its efforts 
to turn around eight straight quarters of 
falling sales at its established U.S. stores. It 
also plans to repurchase close to $15 billion 
worth of its shares to take advantage of what 
it believes to be an undervalued stock price 
and to generate returns for its investors.

The trouble is that Walmart’s share price 
has been rather stagnant for more than a 
decade. In the past five years, sales have 
grown at a compounded rate of 5.9 percent 
vs. just 3 percent over the past year. This is 
largely due to the recession and rising gas 
prices, which have seriously pressured con-
sumers’ purchasing power.

Walmart Looks Solid

  Name That Company
I trace my roots back to Ber-

lin in the 1840s, when my founder 
designed the pointer telegraph and 
developed seamless insulation for 
copper wire. I lost roughly 80 percent 
of my assets after World War II, but 
grew back into an electrical engi-
neering giant again. In 1925 I was 
commissioned to electrify all of Ire-
land. I have developed or improved 
electron microscopes, locomotives, 
telephone communication, radios, 

Last week’s trivia answer
One of my founders patented a postage-

stamping machine in 1902. The other pro-
vided the U.S. Postal Service with stamp-
canceling machines beginning in 1908. I 
was founded in 1920, the year I introduced 
the postage meter. I later pioneered lots of 
mail-related innovations, such as remote 
downloading of postage, Internet postage 
and networked digital mailing systems. 
Today I offer other companies software, 
hardware and services to improve their 
communications management. I employ 
more than 30,000 people and rake in more 
than $5 billion annually. I serve 2 million 
customers in more than 100 nations and 
hold 3,500 patents. Who am I? ■

( Answer: Pitney Bowes )

cardiac pacemakers, com-
puter memory chips, fuel 
cells and hydropower gener-

ators. Today I focus on indus-
try, energy and health care. I 

have 57,900 active patents and 
rake in 76 billion euros annually. 
Who am I? ■

Know the answer? Send it to us with 
Foolish Trivia on the top and you’ll be 

entered into a drawing for a nifty prize! 

Walmart’s international operations have 
remained strong, though, and analysts esti-
mate the company’s overall earnings will 
grow by 10 percent annually in the next five 
years.

Much of the growth will happen abroad, 
but Walmart has also been working on boost-
ing U.S. sales through the Web and social 
media, as well as by introducing a smaller 
store format called Walmart Express.

Walmart appears to be relatively cheap 
from a P/E standpoint, and it recently hiked 
its dividend by 21 percent. Its initiatives 
to boost sales seem likely to pay off in 
the long run. Considering the company’s 
growth potential and the returns an inves-
tor stands to get, Walmart’s stock is worth 
considering. ■

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Love Is Blind
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➤ A Job Search Support Group meets 
from 10:30 a.m. to 12:30 p.m. Mondays at 
the Greater Naples Chamber of Commerce. 
Contact Karen Klukiewicz at kluk77@com-
cast.net or visit www.napleschamber.org.

➤ The American Marketing Associa-
tion-Naples chapter and Young Profes-
sionals of Naples meet at 5:30 p.m. Thurs-
day, July 28, at Fleming’s. Guest speaker Ken 
Kelly of Kelly Roofing will talk about how 
his company has overcome the economic 
challenges many businesses face today. Free 
for members, $10 for others. RSVP to 682-
0082.

➤ The American Business Women’s 
Association-Neapolitan Chapter holds 
its year-end picnic and installation of new 
officers beginning at 10 a.m. Saturday, July 
30, at Wiggins Pass State Park. Family mem-
bers are welcome. Cost is $15 for adults 
and $9 for children (free for those 5 and 

younger). No walk-ins. Sign up by July 28 at 
www.abwaneapolitan.org.

➤ The next members-only Acceler-
ated Networking Luncheon sponsored 
by the Greater Naples Chamber of Com-
merce takes place from 11:30 a.m. to 1:15 
p.m. Thursday, Aug. 4, at the Boathouse on 
Naples Bay. Register at www.naplescham-
ber.org/events.

➤ Wake Up Naples with the Greater 
Naples Chamber of Commerce takes place 
at 7:30 a.m. Wednesday, Aug. 10, at the Hil-
ton Naples. Guest speakers will be Collier 
County Schools Superintendent Kamela 
Patton and School Board Chairman Julie 
Sprague. Key’d Inn Inc. is the sponsor. Cost 
is $20 for members, $25 for others. Sign up 
at www.napleschamber.org/events.

➤ AM Blend, a new networking event 
sponsored by the Greater Naples Cham-
ber of Commerce, takes place from 8-9:30 

a.m. Thursday, Aug. 11, at Costco. Free, but 
registration is required at tinyurl.com/gnc-
cevents.

➤ CBIA holds its next general member-
ship meeting Thursday, Aug. 11, at Olde 
Cypress. Florida Weekly is the sponsor. 
Guest speaker Nick Casalanguida will dis-
cuss changes in Collier County’s Growth 
Management Division that affect the build-
ing industry. Networking begins at 5:30 p.m., 
followed by dinner at 6 p.m. and then the 
program. Cost is $25 per person. Call 436-
6100 or visit www.cbia.net to sign up.

➤ The East Naples Merchants Asso-
ciation will board the Naples Princess for 
a sunset cruise and Business After Busi-
ness at 6:15 p.m. Thursday, Aug. 11. Free for 
ENMA members, $5 for guests. There will 
be complimentary appetizers and a cash 
bar. Reservations required by Aug. 5. E-mail 
Shirley Calhoun at addepot@earthlink.net 

or Natalie Anguilano at natalieanguilano@
aol.com. For more information, visit www.
eastnaplesmerchantsassoc.com.

 ➤ The Collier County Lodging & 
Tourism Alliance presents “Marketing 
Your Business to Area Hotels” at 8 a.m. 
Wednesday, Aug. 24, at Bellasera Hotel, 221 
Ninth Street S. Guest speaker Beth Preddy 
of Preddy PR will provide tips for restau-
rant owners, attractions, tour guides and 
others in the industry seeking to increase 
their business with area hotels. Attendance 
is free and limited to two individuals per 
organization. Registration is required by 
Aug. 17. E-mail Pam Calore at pam.cclta@
gmail.com

➤ “Success in the City” is the theme of 
the 2011 trade show sponsored by the Great-
er Naples Chamber of Commerce from 3-7 
p.m. Thursday, Aug. 18, at the Naples Beach 
Hotel & Golf Club. ■

BUSINESS MEETINGS



Although our name has changed, we’re still the same friendly people  
in the same places we’ve always been with more locations and ATMs  
to serve you even better. Our commitment to our customers and our  
community is stronger than ever.

Our promise is to help you find the products that are best for you,  
like Emerald Banking. This is Capital Bank’s premier package of  
banking services. You’ll get exclusive interest rates on CDs, tiered  
interest paid on your checking account balance, complimentary checks  
and ID Theft Protection, and up to $12 of non-Capital Bank ATM  
fees refunded per statement cycle, and it doesn’t stop there!

Let us help you find the best product and services to fit your specific  
needs. That’s what sets us apart.

Come see us today!

LET US 
HELP YOU.

capitalbank-us.com  |  800.308.3971
Terms and conditions apply.  Ask us for full details.
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Europe, Canada, Latin America and the 
Caribbean and says several Canadian 
operators have started using Naples 
Municipal Airport rather than South-
west Florida International.

Pilots are not the only ones visiting 
the facility.

“There have been more foot traffic 
and phone calls than anticipated,” Mr. 
Frost reports. “People seem happy to 
have a local source of customs informa-
tion and services.”

The customs facility opened Dec. 30, 
2010, and is staffed from 10:30 a.m. to 7 
p.m. seven days a week. Pilots pay for 
the service; fees range from $50 to $400, 

based on the size of the aircraft. The 
Naples Airport Authority covers remain-
ing costs with airport operating revenue.

The 4,142-square-foot customs facility 
building is on Tower Drive directly east of 
the air traffic control tower. It has a passen-
ger waiting area, offices, an interview room, 
a search-hold area and locker room.

Naples Municipal Airport is home to 
flight schools and air charter operators, 
corporate aviation and non-aviation busi-

nesses as well as fire/rescue services, 
mosquito control, car rental agencies and 
the Collier County Sheriff’s aviation unit. 
All funds used for the airport’s opera-
tion, maintenance and improvements are 
generated from activities at the airport 
or from federal and state grants. Dur-
ing the 2009-2010 fiscal year, the airport 
accommodated 86,000 takeoffs and land-
ings. For more information, visit www.
FlyNaples.com. ■

AIRPORT
From page 1

The audacious Mr. Norris is not alone in 
his audacity. Across Southwest Florida, 
businesses are expanding and adding-
on, staring down the economic fear that 
grips many and paralyzes a few. 

The variety of businesses undergoing 
growth in the face of this howling reces-
sion runs the gamut, and at first blush, 
it is difficult to detect a trend regarding 
who is expanding and who is not. Here’s 
a sampling: There’s the popular 3 Fish-
ermen restaurant in Fort Myers, which 
expanded to North Fort Myers earlier 
this year. There is the elegant Spago 
Day Spa Salon and Medispa that has 
moved into sumptuous news digs at the 
Sunloft Center in Punta Gorda. There 
is Royal Shell Real Estate (already in 
Sanibel, Captiva, Fort Myers and Cape 
Coral), a high-end firm that early this 
year expanded into Naples by opening 
there what it calls its “most state-of-the-
art office.”

Not all of the growth is generated local-
ly. FF Systems Inc. has opened a 13,500- 
square-foot production facility in Fort 
Myers. FF is an international firm head-
quartered in Germany that manufactures 
access panels (think very small doors). 
The Fort Myers facility is the company’s 
initial foray into the American market.

If there is a trend to be detected, it prob-
ably is in the field of health care. Physician 
groups are burgeoning and clinics are pop-
ping up. Even in difficult times, people still 
get sick and fall victim to injury.

In the case of Mr. Norris, however, his 
aggressive pursuit of expansion actu-
ally seems to directly fly in the face of 
extremely tough conditions.

The local furniture industry was 
rocked recently by the closure of the 
venerable Robb & Stucky, which had 
long been one of Southwest Florida’s 
premier businesses — of any kind.

“That was a sad situation,” Mr. Norris 
says of the closing. “(Robb & Stucky) 
had set the bar very high for everyone, 
and they had some really, really good 
people working for them. We’ve already 
hired some of them.”

Mr. Norris says he will have 25 employ-
ees at his Naples store. His Fort Myers 
and Sanibel operations employ about 
40 people.

Although Mr. Norris says his business 
never was intended to be a strict head-to-
head competitor with Robb & Stucky, he 
logically notes that he hopes to pick up a 
fair number of that firm’s former clients.

Mr. Norris had opened a furniture busi-
ness in Fort Myers in 1983 and kept it until 
1998. He sold the business and embarked 
on what he thought would be some sort 
of retirement. His “retirement” proved 
busier than most people’s prime work-
ing years. He and his wife Renee jumped 
headlong into real estate developing, 
charitable work and other ventures.

Mr. Norris’s old furniture business went 
belly-up under its new owners, and that 
prompted him to start a new venture — 
Norris Home Furnishings — in 2010.

“Although it wasn’t mine any longer, 
it broke my heart when that (original) 
business failed,” he says.

That sense of loss was one of the fac-
tors that piqued Mr. Norris’s interest 

in forming his new furniture company. 
And for all of his varied career involve-
ments (he also spent seven years in the 
Air Force), he says furniture is probably 
his first love.

“I like to say that we are a new com-
pany with a rich tradition,” he says.

Does expansion in a down economy 
give him any pause at all?

“Not really,” he says. “There are differ-
ent kinds of business people. Some are 
very conservative; I’m a risk-taker.”

The economy did give John Browning, 
owner of the 3 Fishermen restaurant in 
Fort Myers, a moment of contemplation 
before he finally took the plunge into 
the waters of expansion. In addition to 
the recession, Mr. Browning also had 
to figure in a scare that emerged — and 
then dissipated — about the safety of 
seafood from the Gulf of Mexico follow-
ing last year’s BP oil spill. Mr. Browning 
says the scare seemed to resonate more 
with visitors than with locals, but it was 
definitely a factor that he considered. 
In the end, it was the location of his 
new North Fort Myers restaurant — at 
the Best Western along the banks of 
the Caloosahatchee — that tipped the 
scales. (The restaurant formerly was a 
Pincher’s Crab Shack.)

“My gosh, (location) was everything,” he 
says. “I took a look across the water at Fort 
Myers one night. Who knew Fort Myers 
could look so good from this angle?”

The 170-seat restaurant (which has 
between 30 and 60 employees, depend-
ing on the season) debuted earlier this 
year, and — without advertising or pro-
motion — was packed each evening.

“We opened the doors, and it was 
more than we could handle,” Mr. Brown-
ing recalls.

Ironically, the ravaged Southwest Flor-
ida economy may have played a part in 
actually luring a business to the area.

FF Systems Inc., the German firm, 
wanted to locate somewhere in the 
United States that would give it access 
to a highly-skilled work force familiar 
with the building industry.

 Since so many Southwest Florida 
construction workers and contractors 

had lost their jobs during the recession, 
FF figured this area’s supply of quality 
talent would be abundant.

“We were right,” says Tom Trieloff, 
general manager of the Fort Myers facil-
ity and of U.S. operations as well.

This is FF’s first stab at the market in 
the United States, says Mr. Trieloff.

“We’re all about creating jobs here 
in the United States,” Mr. Trieloff.  “So 
many people are in a rush to take their 
plants and locate them overseas. I think 
it’s kind of nice that we are interested in 
locating here in the United States and 
staying here.”

The “million-dollar question,” as Mr. 
Trieloff puts it, involves what exactly 
FF does. 

“I have contractors come up to me at 
trade shows and want to know what an 
access panel is,” he says with a laugh.

As it turns out, the answer is both 
simple and far flung.

“It is a small door that allows you to 
access anything you want to access,” he 
explains.

And when he says “anything,” he 
means it. FF can build and design access 
panels for electrical systems, heating 
and cooling systems, pumps and even, as 
it did recently, for a wall safe. Those are 
just a few examples. The list of access 
panels FF could conceivably design and 
build, Mr. Trieloff says, is limited only 
by one’s imagination.

Currently, the Fort Myers plant (located in 
the Billy Creek Commerce Center) employs 
five people. Down the road, Mr. Trieloff 
wants to see that number jump to 50.

“Everybody is doomsday, it seems,” 
says Mr. Trieloff. “But there is a lot 
going on here. (Southwest Florida) is 
where we are targeting. We believe in 
this area. We’re here for the long haul.”

Although the work is highly technical 
and requires skilled people, Mr. Trieloff 
says the company’s mission is relatively 
straightforward.

“Our goal is this,” he says. “You think 
of something you need access to, and we 
will design and build a panel to give you 
that access. That’s it.”

Health care seems to have slowed 

little – if any – during the downturn. In 
addition to the basic component of its 
services, health care businesses are in 
constant and growing demand because 
of the older nature of Southwest Flori-
da’s population.

The Millennium Physician Group, 
based in Port Charlotte, opened new 
offices in June in Fort Myers and Cape 
Coral. The new offices meant the addi-
tion of nine physicians and assistants to 
Millennium’s Lee County commitment. 
Millennium operates in South Sarasota, 
Charlotte, Lee and Collier counties.

“Millennium continues to grow in 
Southwest Florida,” says Geurt Peet, the 
group’s CEO.

In many ways, Millennium’s growth 
locally also reflects national trends, says 
Brandy Church, who handles marketing 
and communications for the group.

“The expansion is in line with how 
health care is changing everywhere,” 
says Ms. Church, although she acknowl-
edges that Southwest Florida’s large 
population of seniors and Medicare 
recipients places special needs on the 
health care requirements of the area.

Larger groupings of physicians are 
becoming more prevalent because the 
realities of contemporary medicine 
make it difficult for a sole practitioner 
or even just a few doctors to maintain 
a practice. Reams of paperwork and 
increasing stacks of regulations simply 
overwhelm very small groups.

“The requirement that you must 
have electronic medical records is very 
expensive and almost impossible for 
one doctor and his staff to do,” she says, 
by way of example.

Advanced Orthopedics in Port Char-
lotte last spring opened a clinic dedicated 
to spinal treatment. While the opening 
coincided with the economic downturn, 
plans for the clinic had been laid much 
earlier, according to Lisa Kitchener, mar-
keting coordinator for AO.

Even when the economy was at its 
lowest ebb, there was never a question 
about whether to proceed with the proj-
ect, says Mrs. Kitchener.

“It is the only dedicated spinal clinic 
in the area,” she points out. “No matter 
what the state of the economy, people 
still have health needs.”

She says health-care entities have 
obligations that often transcend every 
other consideration. Among these, she 
adds, is meeting “the needs of the com-
munities” they serve. As a result, she 
says AO “stayed the course” with the 
spine center.

Mrs. Kitchener advises not only AO 
but other clients on marketing matters. 
She says she tells clients that businesses 
that stay aggressive and active during 
the worst of times usually fare better 
than those that take what migth, ini-
tially, seem like a safer course.

“Businesses that pull back during a 
recession have to do twice as much work 
when the recession ends,” she says.

Larry Norris says fear can lead to a 
paralysis that ultimately can stop a busi-
ness dead in its tracks.

“When the economy is tough, you do 
have to work harder to make sales,” he 
notes. “With furniture, that may mean 
people who in the past were interested 
in furnishing their whole house at once 
may now do it room by room. It just 
requires a little patience.” ■

GROWING
From page 1

COURTESY PHOTO

Tom Trieloff and Chuck Kreitner of FF Systems, a German company that recently opened a 
facility in Fort Myers 
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Collier tourist 
numbers up from 

June to June
The Naples, Marco Island, Everglades 

Convention and Visitors Bureau’s prelimi-
nary June report shows increased visita-
tion from all of the area’s key feeder mar-
kets in June 2011 over June 2010. Canada 
showed the most growth, with a 27 per-
cent increase, followed by the Northeast 
(15.5 percent) and Europe (14.8 percent).

Total visitation in June this year was up 
9.9 percent over June a year ago. It was 
the fifth straight month of year-over-year 
increases, according to the CVB.

In addition, direct spending by 115,800 
visitors in June totaled $60,304,000, an 11.1 
percent increase over the previous June.

“Our spring/summer destination mar-
keting campaign has proven to be very 
effective this year,” says Jack Wert, execu-
tive director of the CVB. 

“Our business is up double digits this 
summer from both international and 
domestic travelers, and our visitation 
from Floridians is booming,” says Cathy 
Christopher, director of sales and market-
ing at the Inn on Fifth. 

The industry’s leading activity indica-
tor, the three-month forward-looking res-
ervation gauge, projects strong numbers 
should continue for the remainder of the 
summer season. ■

BUSINESS BRIEFS

COURTESY PHOTO

The East Naples Merchants Association recently donated new sneakers to Laces of Love for dis-
tribution to deserving children in East Naples. Shown here are association officers Jack Marsh, 
Natalie Anguilano, Shirley Calhoun and Garry Fleisch. The new association has 54 members and 
welcomes prospective members to call Ms. Calhoun at 435-9410 or Natalie Anguilano at 643-
3600. For more information about the association, visit www.EastNaplesMerchantsAssoc.com.

Webinar will teach 
managers how 
to handle tough 

employees
“Managing Difficult Employees,” the 

first in a series of professional develop-
ment webinars presented by the Florida 
Gulf Coast University Office of Continu-
ing Education and the John Scott Dailey 
Institute of Government, will take place 
from 10-11 a.m. Thursday, Aug. 4.

Participants will learn to identify 
common problem behaviors of difficult 
employees and how to help to correct 
those that are unacceptable. For cases 
in which the employee chooses not to 
change those behaviors, participants will 
learn how to use progressive discipline 
policies and procedures that can lead to  
terminating that employee if necessary.

Early registration through July 31 is $59 
per person; after Aug. 1, registration is $79. 
Sign up at www.fgcu.webex.com. ■

Invest in the 
future via SCORE 

program
SCORE Naples’ new Education Alliance 

program gives local businesses and corpo-
rate foundations an opportunity to con-
tribute to and benefit from an umbrella 
program with local high schools, colleges, 
universities and adult learning organiza-
tions. Its objective is to keep local talent 
here by fostering entrepreneurship and 
providing financial assistance to deserv-

ing students.
The elements are a sustainable scholar-

ship, an intern program for college juniors 
and seniors and career advisory services 
for adult students — all utilizing 60 of 
SCORE Naples’ experienced counselors.

Businesses that become sponsor donors 
and educational partners can make tax-
deductible contributions and gain phil-
anthropic credits as well as promotional 
benefits. For more information, contact 
Vincent Izzi at 404-4415 or vinizzi45@
gmail.com, or the SCORE office at 430-
0081 or info@scorenaples.org. ■

Business can apply 
for Blue Chip Award

The 17th Annual 
Southwest Florida 
Blue Chip Com-
munity Business 
Award coordinat-
ed and sponsored 
by BB&T-Oswald 
Trippe and Com-
pany and BB&T 
Bank recognizes small 
businesses that have overcome adversity 
to achieve success. Applications are being 
accepted from for-profit businesses in 
Collier, Lee and Charlotte counties that 
have been in business for at least three 
years and that employ between five and 
400 people.

The application deadline is Sept. 15.
The award will be presented during a 

luncheon Thursday, Nov. 3, at Harborside 
Event Center in Fort Myers.

To receive an application form, contact 
Stacey Mercado at 433-7189 or SMerca-
do@BBandT.com. ■
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

NETWORKING
A receptIion for Drug Free Collier at Iberia Bank

1. Irene Taliseskey and David Gordley 
2. Morgan Rogers, Ashely Hill and Chris Cheek 
3. Christine Holmes, Shawn McGrail, Anne Frazier, 
 Scott Salley, Frank Nappo, Maribel DeArmas, 
 Rey Pezeshkan and Marta Coburn 
4. Yvette Saco, Indira Maharaj and Mark Hindley 

1 2

43

MARLA OTTENSTEIN / FLORIDA WEEKLY 
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

NETWORKING
Breakfast and networking at Costco with WAY-FM

 1. Wendy Knaggs, Kristen Pell and David  
 Longfield-Smith
 2. Bob DiPesa and Vincent Wade
 3. Kristen Pell
 4. David Longfield-Smith
 5. David Ciganek, Jeanie Taylor and
 James Giles
 6. Katie Betz, Kelly Capolino 
 and Mona Johns
 7. Nardi Pantaleon and Leo Patino
 8. Dan Sullivan and Gaby Heard
 9. Carol Heitz and Jeri Kiersted
10. Lisa Vinciguerra and Mike Sealie
11. Jeff Jerome and Dennis Goodman
12. Heath Rozin and Richard Muller 

1

 PEGGY FARREN / FLORIDA WEEKLY 

11

2

987

65

43
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* See dealer for Details. **Free oil changes are for all new and preowned Acuras' purchased after 1/1/2011 at
Scanlon Acura.

For All New and Pre-Owned 
Franchise Vehicles

**

14270 South Tamiami Trail • Fort Myers
1/2 Mile South Of The 

Bell Tower On US 41

1-800-330-9155
1-239-481-9797

www.ScanlonLexus.com

 ̂Lease for 36 months with $5,199 due at signing plus tax, tag and title. 10,000 miles per year. Security deposit waived with approved credit. Requires 720 + beacon score.
#With approved credit. Requires 690+ Beacon Score. Through Lexus Financing Services . *Prices plus tax, tag and title.**Free oil changes are for all new and preowned

Lexus' purchased after 1/1/2011 at Scanlon. Artwork for illustration purposes only. Vehicles subject to prior sale.

SALE HOURS: MONDAY - FRIDAY 8:00AM - 8:00PM SATURDAY 9:00AM - 5:OOPM

STK#1PL128, 6SPD

2008 LEXUS
IS250

$25,988

STK#1Y140A

2007 LEXUS
ES350

$27,885

STK# 1Y133A, NAVIGATION

2008 LEXUS
IS350

$29,990
STK#1R200A

2010 LEXUS
RX350

$36,938

STK# 1K041A

2007 LEXUS
LS460

$42,990
STK#1PL165

2007 LEXUS
SC430

$42,990

www.ScanlonAcura.com
15581 South Tamiami Trail • Fort Myers

1 Mile South Of The Super 
Wal-Mart On US 41 South

SALE HOURS: MONDAY - FRIDAY 9:00AM - 8:00PM SATURDAY 9:00AM - 5:OOPM

1-800-226-6800
1-239-433-1661

#

* STK#1Y108A

2008 LEXUS
ES350

$25,945*

*

*

STK#1L037C

2006 LEXUS
RX400hHYBRID

$27,990 *

STK#1R201A

2005 LEXUS
GX470

$27,230 *

*

STK# 1R271A

2005 LEXUS
LS430

$28,990*

**
STK#1KO49A

2008 LEXUS
GX470

$39,990*

FREE OIL CHANGES
FOR LIFE!

For All New & Pre-Owned
Franchise Vehicles

On All Certified
Pre-Owned Lexus 

**
2 YEAR COMPLIMENTARY

MAINTENENCE
For All New & Pre-Owned

Franchise Vehicles ^

2.9% APR
#

On All Certified
Pre-Owned Lexus 

Over 100 Lexus Certified
Vehicles in stock

&
Over 200 Pre-Owned 

vehicles in stock

1.9% APR
#FREE OIL CHANGES

FOR LIFE!
For All New & Pre-Owned

Franchise Vehicles

**

STK#1R182A

2009 LEXUS
RX350

$29,998
**

TL

$299 P E R  
M O N T H

D R I V E
F O R  J U S T

2 0 1 2  A C U R A  

ALL CURRENT ACURA OWNERS 
RECEIVE A $750 INCENTIVE WHEN YOU

LEASE A NEW ACURA

**

*

STK#1M015A

2000 LEXUS
GS300

$12,990
STK#1R190B

2004 LEXUS
RX330

$16,955

STK#1R234C, 46K MILES

2002 LEXUS
SC430

$26,990

^

**

*

MDX

$399 P E R  
M O N T H

D R I V E
F O R  J U S T

2 0 1 1  A C U R A  

Lease for 36 months with $2,999 down plus lease surcharge, tax, title and DDF (499) due at delivery. 10,000
miles/year. With approved credit (660+ beacon) through AFC. To qualify, customer must be a current

owner/lessee of an Acura. Model # YD2H2BJNW. MSRP $43,440.

Lease for 36 months with $2,999 down plus lease surcharge, tax, title and DDF (499) due at delivery. 10,000
miles/year. With approved credit (660+ beacon) through AFC. To qualify, customer must be a current

owner/lessee of an Acura. Model # UA8F2CJW. MSRP $36,490.

Lease for 36 months with $2,250 down plus lease surcharge, tax, title and DDf (499) due at delivery. 10,000
miles/year. With approved credit (660+ beacon) through AFC. To qualify, customer must be a current

owner/lessee of an Acura. Model #CU2F6BJW. MSRP $ 30,495.



Our Portfolio of 
Southwest Florida’s 
Rental Properties

RENTAL DIVISION
239.262.4242
800.749.7368

PremierSothebysRealty.com
Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service

marks used with permission. Each Office Is Independently Owned And Operated.

RENTNAPLES.COM

NAPLES AREA
FURNISHED RESIDENCES

Pelican Marsh/Clermont ................... $1,500
NW lake views, 3BR/2BA’s 
Pelican Bay/Avalon ............................. $1,500
Great lake views, 2BR/2BA’s 
Harbour Cove Club ............................ $1,600
Across the street from beach, 2BR/2BA’s
Park Shore/Terraces ........................... $2,700
40’ terraces overlooking Gulf, 2BR/2BA’s
Park Shore/Horizon House ............... $3,000
Spectacular gulf views, 2den/2BA’s 
Park Shore/Park Plaza ........................$4,000
Spectacular beach views, 2BR/2.5BA’s 
Pelican Bay/Grosvenor .......................$4,500
PH with private beach tram, 2+BR/3BA’s
Royal Harbor ....................................... $8,500
Many upgrades w/ boat dock, 4+den/5BA’s

UNFURNISHED RESIDENCES

Carlton Lakes........................................$1,155
Centrally located, 2BR/2BA 

Old Naples/Pierre Club ...................... $1,800
Close to 3rd Avenue, 2BR/2BA
Park Shore/Vistas ............................... $2,200
Close to shopping, 2BR/2BA’s 

Old Naples/Bayfront........................... $2,500
Walk to 5th Avenue, 3BR/2BA

Pelican Bay ........................................... $6,500
Courtyard pool home, with a Cabana

Port Royal ............................................$9,500
Wide views over bay, 4BR/3BA’s 

BONITA SPRINGS & 
ESTERO AREA 
ANNUAL RESIDENCES

Matera at Vasari Country Club ........ $1,250
Over 1600 sq. ft. under air, 2BR/2BA’s 

Palmira/San Remo .............................. $1,500
4BR/3BA’s

Palmetto Ridge/ Shadow Wood........ $1,500
Golf course views, 3BR/2BA’s

Cedar Creek ......................................... $1,500
Tastefully decorated, 2+den/2BA’s

Palmira Country Club ........................$1,750
Private pool, 2+den/2BA’s

McGarvey Custom Homes expects to 
complete its Cadera villa model in the 
La Caille neighborhood at Quail West 
by mid-August. The three-bedroom-
plus-den, 3½-bath home has nearly 2,800 
square feet under air, much of which 
enjoys the golf course and water views 
that are the hallmark of La Caille.

The model interior has been designed 
by Faith Fix, ASID, of Freestyle Interi-
ors.

The Cadera is one of six single-family 
floor plans in La Caille. Six villa resi-
dents are under construction, and only 
nine home sites remain of the 22 in the 
neighborhood. Prices are from $905,000 

to $1.425 million.
The fully furnished Cadera model is 

priced at $1,109,388; base price of the 
Cadera floor plan is $905,000.

Two other fully furnished villa models 
are open now in La Caille: The Cipri-
ani, with nearly 3,000 square feet under 
air and interior by Edgar and Tiffany 
West of East Indies Home & Patio; and 
the Domani, a two-story residence with 
3,400 square feet under air and inte-
rior design by Kelli Sultan, ASID, of KVS 
Interior Design.

The above model homes and the Quail 
West Sales Center are open daily. For 
more information, call 592-1010 or visit 
www.QuailWest.com.  ■

SPECIAL TO FLORIDA WEEKLY

Villa model nearing 
completion in La Caille 

at Quail West

COURTESY PHOTOS

The Cadera by McGarvey Custom Homes in the La Caille neighborhood at Quail West

Barron Collier Companies and The Lut-
gert Companies announce the addition of 
a new partner in the Mercato project. 
Madison Marquette, a national retail and 
mixed-use property developer, operator 
and investor, will round out the retail 
leasing of the North Naples complex.

Madison Marquette also has interests 
in the Bell Tower Shops in Fort Myers 
and Hyde Park Village in Tampa, as 
well as numerous projects on Florida’s 
east coast.

Mercato also has two new additions 
to its office tenants. Cohen and Grigsby, 
a law firm with headquarters in Pitts-
burgh and offices in Bonita Springs, 

has signed a lease for 15,000 square 
feet. And the law firm of Akerman Sen-
terfitt has leased 5,000 square feet of 
office space. The two bring Mercato’s 
occupancy to 80 percent, according to 
Katie Sproul, president of Barron Col-
lier Companies. For more information 
about Mercato, call 594-9400 or visit  
www.MercatoShops.com. ■

A franchise of the home-staging com-
pany Showhomes has opened in Naples. 
The firm helps homeowners sell vacant 
houses faster and closer to the list-
ing price by adding a “life-like” appeal 
with live-in home managers and various 
staging services. 

The company has attracted national 
media attention for its unique staging 
model: Showhomes recruits and trains 
live-in home managers to help stage 
and maintain the home while it is on the 

market for sale. 
JoAnne Gaylord, a member of the 

Real Estate Staging Association who has 
17 years of interior design experience, is 
the owner of Showhomes Naples, which 
opened July 1. 

During the past six years, Showhomes 
has grown to 75 franchises operating in 
24 states.

“We are excited for Showhomes to 
continue its growth in Florida,” says COO 
Matt Kelton. “The Southwest Florida 
market is flooded with vacant houses, and 
Showhomes Naples is here to help.”  ■

Madison Marquette joins the Mercato in partnership

Home-staging company
opens franchise in Naples
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Erika Kemp 
has been named 
broker and vice 
president of Grey 
Oaks Realty. Ms. 
Kemp has been 
with the company 
for 17 years and 
will take over her 
new position upon 
the retirement of 
Connie Dickinson, 
effective Aug. 31.

Chris Adkins was named salesper-
son of the month 
for June at Man-
chester Square in 
Naples. A long-
time Naples resi-
dent, Mr. Adkins 
has more than 22 
years of experi-
ence in the South-
west Florida real 
estate market.

Mike Taranto was the top list-
ing producer and 
top sales producer 
for the month of 
June in the Naples 
office of Royal 
Shell Real Estate.

Lisa Baldwin 
has been named 
“Designer of 
Distinction” for 
August at Miro-

mar Design Center. The president 
of Naples-based Baldwin Interiors, 
Ms. Baldwin has 
a modern aes-
thetic, but counts 
many traditional-
ists among her 
clientele. The 
bulk of her work 
is designing sea-
sonal homes in 
Southwest Flori-
da, as well as sum-
mer homes in the 
North.

David Bower, Jaime Lynne 
Downey and Alysia Shivers have 
joined the sales staff at John R. Wood 
Realtors. Mr. Bower and Ms. Downey 
are in the firm’s central office; Ms. 
Shivers is in the uptown office. All are 
members of NABOR. Ms. Shivers also 
belongs to the Women’s Council of 
Realtors, Bonita-Estero chapter.

Laura Davidson, Riley Duncan, Bran-
don Keene and Bob Pisa have joined 
the sales staff at Downing-Frye Realty. 

NEWSMAKERS

KEMP

ADKINS

TARANTO

BALDWIN

SEE NEWSMAKERS, B16 
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BONITA SPRINGS

BEACHFRONTCONTEMPORARYDESIGN
• 3 Bedrooms, 3.5-Baths
• Direct Gulf Views From 4-Levels
• Private Rooftop Party Deck
• Pool & Spa w/Fiber Optic Lighting
• $4,995,000   MLS 211010024
• Michael Taranto 239.572.0066

BAREFOOT BEACH

BAREFOOTBEACHELEGANCE
• 4 Bedrooms, +Den, 5-Baths
• Beautiful Flooring & Private Elevator
• 5-Car Garage
• Direct Beach Front
• $3,995,000   MLS 211013935
• Michael Taranto 239.572.0066

NAPLES

ONEOFAKINDINQUAILWEST
• 5 Bedrooms, + Den, 6 Full, 2-Half Baths
• Stunning Pool, Verandahs & Balconies
• Over 7,000 S.F. of Luxury
• 30 Sets of French Doors 
• $3,950,000   MLS 211013941
• Michael Taranto 239.572.0066

NAPLES

IL TREBBIO AT MEDITERRA
• 4 Bedrooms, +Den, 4.5-Baths
• In Home Massage Room & Retreat
• 70' Lanai w/ Custom Pool & Spa
• Phenomenal Lake & Golf Course Views
• $3,650,000    MLS 211001381
• Martonvich & Nulf 239.398.3929

NAPLES

LAKEFRONT IN QUAIL WEST
• 6 Private Suites & 7.5-Baths
• 2 Story Estate w/Guest House
• Stunning Staircase & Elevator
• Pool w/Spa, Lanai w/Full Kitchen
• $3,480,000   MLS 211013943
• Michael Taranto 239.572.0066

NAPLES

A TROPICALPARADISEAWAITS
• 5 Bedrooms, +Den, 5.5-Baths
• Courtyard Lanai w/Pool & Spa
• 4,517 S.F. of Living
• 2-Story Guest House
• $2,200,000   MLS 210027446
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

ESTATE HOME IN PARK SHORE
• 4 Bedrooms,+Den, 5-Full, 2-Half Baths
• Theater Room & Private Elevator
• Stunning Pool and Open Lanai
• Meticulous Appointments Throughout
• $2,199,000   MLS 211013163
• Jordan Delaney & Steve Suddeth 239.404.3070

NAPLES

POSITANO AT MEDITERRA
• 4 Bedrooms, + Den, 4.5-Baths
• Side Load 4-Car Garage
• Covered Loggia w/Pool and Spa
• Beautiful Lake & Preserve Views
• $1,999,999   MLS 210030739
• Martinovich & Nulf 239.398.3929

NAPLES

TERRAVERDEATGREYOAKS
• 3 Bedrooms, 3-Baths
• Beautiful Lake & Golf Views
• Over 2,600 S.F. of Luxury Living
• Private Elevator & 2-Car Garage
• $749,000   MLS 211012267
• Jordan Delaney 239.404.3070

NAPLES

29111 BRENDISI WAY, #201
• Brendisi at Mediterra
• 3 Bedrooms, + Den, 3-Baths
• Fantastic Golf Course Views
• Private Elevator & Fully Furnished
• $649,000   MLS 210035585
• Martinovich & Nulf 239.564.5717

NAPLES

PRIVATE& QUIETCOACHHOME
• 3 Bedrooms, +Den, 2-Baths
• Soaring Ceilings & Walnut Flooring
• Designer Finishes Throughout
• Private Preserve Views
• $619,900   MLS 211016485
• Martinovich & Nulf 239.574.564.1266

NAPLES

CARRIAGEHOMEINMEDITERRA
• 3 Bedrooms, +Den, 3-Baths
• Over 2,500 S.F. of Living Space
• Long Lake Views
• Simply Stunning
• $549,900   MLS 211011630
• Martinovich & Nulf 239.398.3929

BONITA SPRINGS

BAY HARBOR CLUB
• 2 Bedrooms, 2-Baths
• Stunning Sunsets and Views
• Wrap Around Lanai
• Offered Beautifully Furnished
• $485,000    MLS 211014605
• Martinovich & Nulf

NAPLES

BEAR'S PAW VILLAS
• 3 Bedrooms, + Den, 3.5-Baths
• Sweeping Lake Views
• 2,400 S.F. of Living Space
• Spacious Screened Lanai
• $475,000   MLS 211015201
• Jo Ellen Nash 239.537.4785

NAPLES

ELEGANT COACH HOME
• 3 Bedrooms, +Den, 3-Baths
• 2,589 S.F. of Living Space
• Glazed Tile Flooring
• Golf, Lake & Preserve Views
• $439,000   MLS 210034781
• Martinovich & Nulf 239.398.3929

NAPLES

BEAUTIFULLYREMODELEDVILLA
• 3 Bedrooms, 3.5-Baths
• Spacious Townhome
• Open Living/Dining Areas
• Screened Lanai w/Preserve Views
• $399,500   MLS 211013742
• Jo Ellen Nash 239.537.4785

BONITA SPRINGS

FLORENCIAAT THE COLONY
• 3 Bedrooms, + Den, 3-Baths
• 17th Floor Residence
• Picturesque Gulf and Bay Views
• World Class Amenities
• $3,000 / Month   MLS 211504166
• Coyre Reiter 239.273.3722

NAPLES

CASTILLO AT TIBUIRON
• 2 Bedrooms, + Den, 2-Baths
• Natural Preserve Views
• 2,400 S.F. of Living Space
• Beautiful Community
• $2,900 /  Month   MLS 211500983
• Debbie Hunt 239.325.3523

BONITA SPRINGS

VASARI COUNTRY CLUB
• 2 Bedrooms, + Den, 2-Baths
• Former Model
• Beautifully Decorated
• Expansive Lake & Golf Course Views
• $2,500 / Month   MLS 211015121
• Corye Reiter 239.273.3722

NAPLES

COVE TOWERS
• 3 Bedrooms, 3-Baths
• Magnificent 10th Floor Residence
• Sparkling Gulf of Mexico Views
• Luxury High Rise Living
• $2,300 / Month   MLS 211502286
• Corye Reiter 239.273.3722

NAPLES

PEBBLECREEK@ PELICANBAY
• 2 Bedrooms, + Den, 2-Baths
• 1,700 S. F. of Living
• Lovely Lake View
• Fully Furnished
• $2,200 / Month   MLS 211015187
• Jeff Windland 239.325.3519

NAPLES

SOMERSET AT MOORINGS
• 2 Bedrooms, 2-Baths
• 2nd Floor End Unit
• Spacious Master Suite
• Private Beach Privileges
• $2,000 / Month   MLS 211015908
• Debbie Hunt 239.325.3523

BONITA SPRINGS

OAKWOODVILLAS@ BONITABAY
• 2 Bedrooms, + Den, 2-Baths
• Tranquil Lake & Preserve Views
• 1st Floor Coach Home
• World Class Amenities
• $1,595 / Month   MLS 211501993
• Linda Scott-Nagle 239.325.3528

NAPLES

GREAT LOCATION
• 2 Bedrooms, 2-Baths
• New Plantation Shutters & A/C
• Naples Mimosa Club
• Private Beach Club Available
• $1,100 / Month   MLS 211016177
• Maria Metzger 239.325.3515

NAPLES

EMERALD BAY
• 2 Bedrooms, 2-Baths
• Beautiful Attached Villa
• Only Minutes to the Beach
• Great Community Amenities
• $150,600   MLS 210038715
• Martinovich & Nulf 239.398.3929

NAPLES

WOODMERE LAKE CLUB
• 2 Bedrooms, 2-Baths
• Completely Updated
• New Stainless Steel Appliances
• Wide Lake Views
• $99,500   MLS 211015834
• Kristin Porter 239.253.2099

NAPLES

WOODMERE LAKE CLUB
• 2 Bedrooms, 2-Baths
• Completely Updated
• Nestled on a Lake
• Great Community
• $99,500    MLS 211015595
• Kristin Porter 239.253.2099

NAPLES

BREATHTAKINGWATERVIEWS
• 3 Bedrooms, + Den, 3-Baths
• Top Floor Penthouse
• Manatee Resort @ Vanberbilt Beach
• Secured Elevator Access
• $6,000 / Month   MLS 211504385
• Jeff Windland 239.325.3519

NAPLES

AQUALANE SHORES
• 5 Bedrooms, + 2 Den, 4.5-Baths
• 3,500 S.F. of Living Space
• Situated on the Canal w/Dock
• Screened Lanai w/Heated Pool
• $6,000 /  Month   MLS 211500734
• Jeff Windland 239.325.3519

NAPLES

VILLALAGO AT MEDITERRA
• 3 Bedrooms, + Den, 3 Full & 2-Half Baths
• Over 3,000 S.F. of Living Space
• Custom Features Throughout
• Beautiful Pool and Spa
• $4,500 / Month   MLS 211502280
• Corye Reiter 239.273.3722

NAPLES

BAY COLONY
• 3 Bedrooms, 3-Baths
• Walk out your Door to the Beach
• Beautifully Furnished
• Fabulous Resort Amenities
• $4,500 / Month   MLS 211502132
• Debbie Dudley 239.325.3524

NAPLES

BEAUTIFULMOORINGSHOME
• 3 Bedrooms, 2-Baths
• Chef's Kitchen w/Built-in Desk
• 2-Car Garage & Circular Drive
• Wonderful Pool and Overflow Spa
• $3,200 / Month   MLS 211500104
• Marjorie Workinger 239.325.3516

NAPLES

SPECTACULAR RESIDENCE
• 4 Bedrooms, + Den, 4.5-Baths
• Movie Theater w/2 Level Seating
• Lagoon Pool and Spa
• Sweeping Views of the Lake
• $1,875,000    MLS 211505081
• Martinovich & Nulf 239.564.5717

NAPLES

BEAUTIFULLYFURNISHEDFORMERMODELHOME
• 3 Bedrooms, +Den, 3.5-baths
• Stone and Wood Flooring
• Zero Edge Pool w/Spillover Spa
• Tropical Lanai w/Lake & Preserve Views
• $1,749,000    MLS 210027449
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

BEAUTIFULLONGLAKEVIEWS
• 4 Bedrooms, +Den, 4.5-Baths
• Island Gourmet Kitchen
• Family Room w/Bar
• Almost 4,000 S.F. of Living
• $1,590,000   MLS 210035895
• Martonovich & Nulf 239.564.1266

NAPLES

AMAZINGCUSTOMDESIGNEDHOME
• 3 Bedrooms, + Den, 3.5-Baths
• Over 3,000 S.F. of Luxury Living
• Extensive Designer Touches
• Tropical Lanai w/Pool & Spa
• $1,399,000    MLS 210027457
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

STUNNING GULF VIEWS
• 3 Bedrooms, 3-Baths
• Tastefully Renovated
• Beautiful Beach Views
• Gourmet Kitchen 
• $1,399,000   MLS 211010886
• Steve Suddeth 239.784.0693

NAPLES

15683 VILLORESI WAY
• Villoresi at Mediterra
• 3 Bedrooms, 3.5-Baths
• Beautiful Pool, Spa & Lanai
• Captivating Lake & Golf Views
• $1,092,000   MLS 210033549
• Martinovich & Nulf 239.564.5717

NAPLES

SAVOY AT PARK SHORE
• 2 Bedrooms, Plus Den, 3-Baths
• Direct Beachfront Condo
• His and Her Offices
• Private Beachfront Walkway
• $949,000   MLS 211013940
• Michael Taranto 239.572.0066

NAPLES

BEAUTIFULBEACHFRONTRESIDENCE
• 2 Bedrooms, 2-Baths
• Wide View of the Gulf
• 2 Master Suites for Privacy
• Direct Beach Access
• $785,000   MLS 211012274
• Jordan Delaney & Steve Suddeth 239.404.3070

OPEN SUN., 7/31, 1-4:00

OPEN SUN., 7/31, 1-4:00

UNDER

CONTRACT

UNDER

CONTRACT
UNDER

CONTRACT

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L

ANNUAL

RENTA
L



B14

BONITA SPRINGS

BEACHFRONTCONTEMPORARYDESIGN
• 3 Bedrooms, 3.5-Baths
• Direct Gulf Views From 4-Levels
• Private Rooftop Party Deck
• Pool & Spa w/Fiber Optic Lighting
• $4,995,000   MLS 211010024
• Michael Taranto 239.572.0066

BAREFOOT BEACH

BAREFOOTBEACHELEGANCE
• 4 Bedrooms, +Den, 5-Baths
• Beautiful Flooring & Private Elevator
• 5-Car Garage
• Direct Beach Front
• $3,995,000   MLS 211013935
• Michael Taranto 239.572.0066

NAPLES

ONEOFAKINDINQUAILWEST
• 5 Bedrooms, + Den, 6 Full, 2-Half Baths
• Stunning Pool, Verandahs & Balconies
• Over 7,000 S.F. of Luxury
• 30 Sets of French Doors 
• $3,950,000   MLS 211013941
• Michael Taranto 239.572.0066

NAPLES

IL TREBBIO AT MEDITERRA
• 4 Bedrooms, +Den, 4.5-Baths
• In Home Massage Room & Retreat
• 70' Lanai w/ Custom Pool & Spa
• Phenomenal Lake & Golf Course Views
• $3,650,000    MLS 211001381
• Martonvich & Nulf 239.398.3929

NAPLES

LAKEFRONT IN QUAIL WEST
• 6 Private Suites & 7.5-Baths
• 2 Story Estate w/Guest House
• Stunning Staircase & Elevator
• Pool w/Spa, Lanai w/Full Kitchen
• $3,480,000   MLS 211013943
• Michael Taranto 239.572.0066

NAPLES

A TROPICALPARADISEAWAITS
• 5 Bedrooms, +Den, 5.5-Baths
• Courtyard Lanai w/Pool & Spa
• 4,517 S.F. of Living
• 2-Story Guest House
• $2,200,000   MLS 210027446
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

ESTATE HOME IN PARK SHORE
• 4 Bedrooms,+Den, 5-Full, 2-Half Baths
• Theater Room & Private Elevator
• Stunning Pool and Open Lanai
• Meticulous Appointments Throughout
• $2,199,000   MLS 211013163
• Jordan Delaney & Steve Suddeth 239.404.3070

NAPLES

POSITANO AT MEDITERRA
• 4 Bedrooms, + Den, 4.5-Baths
• Side Load 4-Car Garage
• Covered Loggia w/Pool and Spa
• Beautiful Lake & Preserve Views
• $1,999,999   MLS 210030739
• Martinovich & Nulf 239.398.3929

NAPLES

TERRAVERDEATGREYOAKS
• 3 Bedrooms, 3-Baths
• Beautiful Lake & Golf Views
• Over 2,600 S.F. of Luxury Living
• Private Elevator & 2-Car Garage
• $749,000   MLS 211012267
• Jordan Delaney 239.404.3070

NAPLES

29111 BRENDISI WAY, #201
• Brendisi at Mediterra
• 3 Bedrooms, + Den, 3-Baths
• Fantastic Golf Course Views
• Private Elevator & Fully Furnished
• $649,000   MLS 210035585
• Martinovich & Nulf 239.564.5717

NAPLES

PRIVATE& QUIETCOACHHOME
• 3 Bedrooms, +Den, 2-Baths
• Soaring Ceilings & Walnut Flooring
• Designer Finishes Throughout
• Private Preserve Views
• $619,900   MLS 211016485
• Martinovich & Nulf 239.574.564.1266

NAPLES

CARRIAGEHOMEINMEDITERRA
• 3 Bedrooms, +Den, 3-Baths
• Over 2,500 S.F. of Living Space
• Long Lake Views
• Simply Stunning
• $549,900   MLS 211011630
• Martinovich & Nulf 239.398.3929

BONITA SPRINGS

BAY HARBOR CLUB
• 2 Bedrooms, 2-Baths
• Stunning Sunsets and Views
• Wrap Around Lanai
• Offered Beautifully Furnished
• $485,000    MLS 211014605
• Martinovich & Nulf

NAPLES

BEAR'S PAW VILLAS
• 3 Bedrooms, + Den, 3.5-Baths
• Sweeping Lake Views
• 2,400 S.F. of Living Space
• Spacious Screened Lanai
• $475,000   MLS 211015201
• Jo Ellen Nash 239.537.4785

NAPLES

ELEGANT COACH HOME
• 3 Bedrooms, +Den, 3-Baths
• 2,589 S.F. of Living Space
• Glazed Tile Flooring
• Golf, Lake & Preserve Views
• $439,000   MLS 210034781
• Martinovich & Nulf 239.398.3929

NAPLES

BEAUTIFULLYREMODELEDVILLA
• 3 Bedrooms, 3.5-Baths
• Spacious Townhome
• Open Living/Dining Areas
• Screened Lanai w/Preserve Views
• $399,500   MLS 211013742
• Jo Ellen Nash 239.537.4785

BONITA SPRINGS

FLORENCIAAT THE COLONY
• 3 Bedrooms, + Den, 3-Baths
• 17th Floor Residence
• Picturesque Gulf and Bay Views
• World Class Amenities
• $3,000 / Month   MLS 211504166
• Coyre Reiter 239.273.3722

NAPLES

CASTILLO AT TIBUIRON
• 2 Bedrooms, + Den, 2-Baths
• Natural Preserve Views
• 2,400 S.F. of Living Space
• Beautiful Community
• $2,900 /  Month   MLS 211500983
• Debbie Hunt 239.325.3523

BONITA SPRINGS

VASARI COUNTRY CLUB
• 2 Bedrooms, + Den, 2-Baths
• Former Model
• Beautifully Decorated
• Expansive Lake & Golf Course Views
• $2,500 / Month   MLS 211015121
• Corye Reiter 239.273.3722

NAPLES

COVE TOWERS
• 3 Bedrooms, 3-Baths
• Magnificent 10th Floor Residence
• Sparkling Gulf of Mexico Views
• Luxury High Rise Living
• $2,300 / Month   MLS 211502286
• Corye Reiter 239.273.3722

NAPLES

PEBBLECREEK@ PELICANBAY
• 2 Bedrooms, + Den, 2-Baths
• 1,700 S. F. of Living
• Lovely Lake View
• Fully Furnished
• $2,200 / Month   MLS 211015187
• Jeff Windland 239.325.3519

NAPLES

SOMERSET AT MOORINGS
• 2 Bedrooms, 2-Baths
• 2nd Floor End Unit
• Spacious Master Suite
• Private Beach Privileges
• $2,000 / Month   MLS 211015908
• Debbie Hunt 239.325.3523

BONITA SPRINGS

OAKWOODVILLAS@ BONITABAY
• 2 Bedrooms, + Den, 2-Baths
• Tranquil Lake & Preserve Views
• 1st Floor Coach Home
• World Class Amenities
• $1,595 / Month   MLS 211501993
• Linda Scott-Nagle 239.325.3528

NAPLES

GREAT LOCATION
• 2 Bedrooms, 2-Baths
• New Plantation Shutters & A/C
• Naples Mimosa Club
• Private Beach Club Available
• $1,100 / Month   MLS 211016177
• Maria Metzger 239.325.3515

NAPLES

EMERALD BAY
• 2 Bedrooms, 2-Baths
• Beautiful Attached Villa
• Only Minutes to the Beach
• Great Community Amenities
• $150,600   MLS 210038715
• Martinovich & Nulf 239.398.3929

NAPLES

WOODMERE LAKE CLUB
• 2 Bedrooms, 2-Baths
• Completely Updated
• New Stainless Steel Appliances
• Wide Lake Views
• $99,500   MLS 211015834
• Kristin Porter 239.253.2099

NAPLES

WOODMERE LAKE CLUB
• 2 Bedrooms, 2-Baths
• Completely Updated
• Nestled on a Lake
• Great Community
• $99,500    MLS 211015595
• Kristin Porter 239.253.2099

NAPLES

BREATHTAKINGWATERVIEWS
• 3 Bedrooms, + Den, 3-Baths
• Top Floor Penthouse
• Manatee Resort @ Vanberbilt Beach
• Secured Elevator Access
• $6,000 / Month   MLS 211504385
• Jeff Windland 239.325.3519

NAPLES

AQUALANE SHORES
• 5 Bedrooms, + 2 Den, 4.5-Baths
• 3,500 S.F. of Living Space
• Situated on the Canal w/Dock
• Screened Lanai w/Heated Pool
• $6,000 /  Month   MLS 211500734
• Jeff Windland 239.325.3519

NAPLES

VILLALAGO AT MEDITERRA
• 3 Bedrooms, + Den, 3 Full & 2-Half Baths
• Over 3,000 S.F. of Living Space
• Custom Features Throughout
• Beautiful Pool and Spa
• $4,500 / Month   MLS 211502280
• Corye Reiter 239.273.3722

NAPLES

BAY COLONY
• 3 Bedrooms, 3-Baths
• Walk out your Door to the Beach
• Beautifully Furnished
• Fabulous Resort Amenities
• $4,500 / Month   MLS 211502132
• Debbie Dudley 239.325.3524

NAPLES

BEAUTIFULMOORINGSHOME
• 3 Bedrooms, 2-Baths
• Chef's Kitchen w/Built-in Desk
• 2-Car Garage & Circular Drive
• Wonderful Pool and Overflow Spa
• $3,200 / Month   MLS 211500104
• Marjorie Workinger 239.325.3516

NAPLES

SPECTACULAR RESIDENCE
• 4 Bedrooms, + Den, 4.5-Baths
• Movie Theater w/2 Level Seating
• Lagoon Pool and Spa
• Sweeping Views of the Lake
• $1,875,000    MLS 211505081
• Martinovich & Nulf 239.564.5717

NAPLES

BEAUTIFULLYFURNISHEDFORMERMODELHOME
• 3 Bedrooms, +Den, 3.5-baths
• Stone and Wood Flooring
• Zero Edge Pool w/Spillover Spa
• Tropical Lanai w/Lake & Preserve Views
• $1,749,000    MLS 210027449
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

BEAUTIFULLONGLAKEVIEWS
• 4 Bedrooms, +Den, 4.5-Baths
• Island Gourmet Kitchen
• Family Room w/Bar
• Almost 4,000 S.F. of Living
• $1,590,000   MLS 210035895
• Martonovich & Nulf 239.564.1266

NAPLES

AMAZINGCUSTOMDESIGNEDHOME
• 3 Bedrooms, + Den, 3.5-Baths
• Over 3,000 S.F. of Luxury Living
• Extensive Designer Touches
• Tropical Lanai w/Pool & Spa
• $1,399,000    MLS 210027457
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

STUNNING GULF VIEWS
• 3 Bedrooms, 3-Baths
• Tastefully Renovated
• Beautiful Beach Views
• Gourmet Kitchen 
• $1,399,000   MLS 211010886
• Steve Suddeth 239.784.0693

NAPLES

15683 VILLORESI WAY
• Villoresi at Mediterra
• 3 Bedrooms, 3.5-Baths
• Beautiful Pool, Spa & Lanai
• Captivating Lake & Golf Views
• $1,092,000   MLS 210033549
• Martinovich & Nulf 239.564.5717

NAPLES

SAVOY AT PARK SHORE
• 2 Bedrooms, Plus Den, 3-Baths
• Direct Beachfront Condo
• His and Her Offices
• Private Beachfront Walkway
• $949,000   MLS 211013940
• Michael Taranto 239.572.0066

NAPLES

BEAUTIFULBEACHFRONTRESIDENCE
• 2 Bedrooms, 2-Baths
• Wide View of the Gulf
• 2 Master Suites for Privacy
• Direct Beach Access
• $785,000   MLS 211012274
• Jordan Delaney & Steve Suddeth 239.404.3070

OPEN SUN., 7/31, 1-4:00
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550 5th Ave S., Naples, FL 34102

®
F L O R I D A M O V E S . C O M

CLARIDGE IN PELICAN BAY $1,160,000
Panoramic views of Gulf & golf course
from this updated 3BR/3BA condo on
the 21st floor. The Claridge offers a ca
sual but elegant lifestyle with pool/spa,
guest rooms, library & more. Steps to
tram to private beach pavilion plus all
the fabulous Pelican Bay ameni�es.
Larry Bresnahan 2392504452

DELASOL $625,000
Custom designed 5BR/4BA home with 3
car garage. The kitchen is a gourmet de
light with stainless appliances & granite
counters. Formal living & dining room
with wood floors. Oversized pool with
spa & waterfall, a must see home.
Carole DiCupero 2398601313

GULFSIDE IN PARK SHORE $449,000
Enjoy the beachfront lifestyle in this 1st
floor, 2BR/2BA condo. It has been im
maculately maintained & has had some
upgrades. Gulfside offers a community
pool, exercise room & more.  Close to
The Village on Vene�an Bay for upscale
dining & shopping. Turnkey furnished.
Garry Moore 2394041770

PALM RIVER $469,900
Tranquil lake views, elegant and charm
ing, custom 3BR/3BA pool home. Gour
met kitchen, custom woodwork,
fireplace, wood floors, large master
suite and more. Convenient to shopping,
restaurants, beaches and medical facili
�es.
Carole DiCupero 2398601313

THE QUARRY $400,000
Located in The Quarry, this impeccably
maintained 5BR 3 1/2BA SF home fea
tures granite counters, upgraded cabi
nets, diagonal �le & a large 1st floor
master suite with walk in closets & mas
ter bath.
Barry Brown 2392980522

DEL MAR CLUB $349,000
Across from the Gulf & Lowdermilk
Park! Close to downtown! Charming
2BR/2BA 1st floor corner unit overlook
ing pool & lush landscaping. Tile floors,
planta�on shu�ers, new a/c & appli
ances.  Small, well maintained complex
with onsite manager. 
Carole DiCupero 2398601313

HIGH POINT COUNTRY CLUB $117,000
Well maintained 2BR/2BA condo on the
1st floor overlooking 9 hole golf course.
55+ Building is just north of clubhouse.
Ameni�es include golf, clubhouse, ten
nis, pools, dining & more. Minutes from
Olde Naples & a mile from the beach. 1
year home warranty.
Garry Moore 2394041770

GLEN EAGLE $175,900
Pre�y lake view from 2BR+den/2BA 2nd
floor condo in Saratoga Colony. Golf
membership included! Turnkey fur
nished with a number of upgrades in
cluding �ling, counter backsplash, new
a/c, washer, dryer & more. Conveniently
located near pool and tennis court.
Garry Moore 2394041770
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All four are members of the Naples 
Area Board of Realtors and the Florida 
and National associations of Realtors. 

Kelli Smith and Kelli Interior Design 
Studio have been awarded a model mer-
chandising contract for Residence 609 
at Aqua at Pelican Isle in North Naples. 
The three-bedroom, 3½-bath condomin-
ium encompasses a total of 4,173 square 
feet. Completion of the model is targeted 
for August.

Mary Zentner 
was named salesper-
son of the month for 
June at Tiburón in 
Naples. Ms. Zentner 
has sold new homes 
in various WCI 
Communities during  
the past 12 years and 
rejoins the Tiburón 
sales team from her 
most recent posi-
tion with Prudential 
Florida Realty in Naples. A University of 
Florida graduate, she has been a licensed 
real estate professional since 1986.

John Nary has joined the staff at Lux-
ury Home Solutions 
as a remodeling spe-
cialist. He is a mem-
ber of the American 
Society of Interior 
Designers.

John Adams was 
the sales leader and 
Christopher Braun 
the listings lead-
ers for June in the 

Naples office of Downing-Frye Realty. In 
the firm’s Bonita Springs office, Ed Gon-
gola was the sales leader and Melinda 
Sullivan was the listings leader for the 
same period.

Jeanette Batten and Debbie Zvible-
man of John R. Wood Realtors have 
earned the Performance Management 
Network designation from the Women’s 
Council of Realtors.

Chip Cantor has joined the sales team 
at WEICHERT, Realtors-On the Gulf. Mr. 
Cantor earned a bachelor’s degree and a 
master’s in business 
in his native Roma-
nia before moving 
to the United States 
10 years ago. He is 
an eight-year resi-
dent of Naples and a 
member of NABOR 
as well as the Florida 
and National associ-
ations of Realtors.

 
Bob Pollak has 

joined the Naples 
office of Downing-
Frye Realty as a 
sales associate. He 
moved to Florida 
in 1996 from Pitts-
burg, where he was a 
senior vice president 
of Mellon Bank. Mr. 
Pollak has worked in 
real estate in Naples 
for nine years. He is 
a member of NABOR 
and the Florida and 
National associa-
tions of Realtors.

The following 
agents have joined 
Florida Home Real-
ty: Stefaan Bultink, 
Dawn Colston, 
Anton Gombac, 
Henry Gonza-
lez, Pam Lee and 
Anthony Schren-
kel.

VIP Realty Group 
recognizes the fol-
lowing agents who 
have reached various 
sales levels: Presi-
dent’s Club – Zach 
Fisher and Christel 
Johnson; Executive 
Club – Harley Con-
rad, Sheree Gold-
enbaum, Casey 
Merriam and 
Harry Stone; Champions Club – Liz 
Ellis, Barry Kotek, Michelle Ross and 
Connie Thomas.  ■

NEWSMAKERS
From page 13

NEWLY REDESIGNED

COURTESY PHOTO

The Lutgert Companies has redesigned the welcome center and sales office at its Linville 
Ridge property in the Blue Ridge Mountains of North Carolina. The Atlanta design firm of 
Stan Topol & Associates worked on the project under the direction of Scott Lutgert, CEO of 
the Naples-based Lutgert Companies. The Linville Ridge golf course is the highest elevation 
golf course east of the Mississippi River. Residential options in the community include estate 
homes, town homes, cottages and homesites. 

ZENTNER

NARY

BULTINK

GONZALEZ

LEE

FISHER

COLSTON



'Download AT&T code or = 
scanner on your 'Smart phone'

and read our QR code'

INTEGRITY  -  EXPERTISE  -  DIRECTION FOR REAL ESTATEAMERIVEST Realty

Elegant 4669SF, 4+Den/4.5Ba. w/private guest 
cabana. $1,900,000

10 Acre w/home, can be subdivided, west of 
75. $3,900,000 

3+Den, oversized pool-extended 
lanai, like new. $695,000

Immaculate home, spacious lanai w/ 
33'x13 pool, Motivated! $237,000

Bermuda Bay II: Refurbished, 2/2, Hi-Ceilings, 
top fl r, single car garage. $238,000
 

32'x14'x4', slip is permitted for a vessel w/ LOA 
of 32ft. $59,900

Boat Slip #11, LOA of 125'/24', close to 5th 
Ave. $1,349,000

GENE 
FOSTER 

239.253.8002

thefosterteam@comcast.net
www.Fosterteam.Listingbook.com

www.GulfnGolfNaples.com
www.WigginsPass.com

www.youtube.com/fosterteamnaples 

Spring Lakes | 11600  Red Hibiscus Dr.Bay Forest | 15465 Cedarwood Ln. #303

Refurbished home on 15th hole, whole house 
generator/hurricane protection. $795,000

BRIDGETTE 
FOSTER  

239.253.8001

3096 SF, lanais off living & Master suite,  
amazing views. $1,499,000. 

Marble  fl rs, new granite kit, Gulf views, 
3+Den/3.5Ba. $1,299,900

W-21: $82,500, W-31:$191,000 
N-25: $249,900

PENDING

Dramatic 2677SF, elegant upgrades, 
beach/Wiggins Pass views. $799,000

Walk into breathtaking views! 2677SF, 
Wood fl rs, Granite kit. 3/3. $889,000

New Kit, tile/wood fl rs., W.Gulf/Wiggins Pass 
Views, 3/3 2677SF. $874,900

Beautiful waterfront! New decor, 2677SF, 3/3. 
$799,000

Granite kit, new carpet, upgrades, spacious 
2428SF, Views!. $779,000

4Br./3.5Ba. New A/C units,hot water heater, 
fresh paint. Furnished! $1,125,000

 Pelican Isle II #303Pelican Isle II #302 Pelican Isle II #402

Pelican Isle II #404 Pelican Isle III #503 Pelican Isle III #602

Pelican Isle III #605 Pelican Isle III #906 Boat Slips Available

RESIDENCES OF PELICAN ISLE YACHT CLUB OPEN HOUSE SUN., JULY 31ST 1-4

Mediterra | 15204 Medici Way Livingston Woods | 6520 Daniels Rd. West Bay Club | 22129 Natures Cove Ct.Imperial Golf Estates | 2112 IGC Blvd.

Marina Bay Club | 13105 Vanderbilt Dr. #4 Old Naples Seaport  | 1001 10th Ave. 



Visit your new house today!
www.OpenHouseSWFL.com

The fi rst stop to fi nding your new house!

OpenHouse Southwest Florida lists the open 
houses for any given day in Naples, Bonita Springs and 

Estero. Customize your search by choosing location, 
living area, price range and more, quickly and easily.

We make fi nding your new home easy!

The Offi cial Naples, Bonita Springs and Estero REALTORS Website
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Our goal is to help 
you become the 
most productive

executive possible.

Signature | Offi  ce : 239-384-9633

where the experts are™

Today is a great day
 to be an Executive.

Realty Executives provides the 
right environment for my success,
and allows me to interpret, adjust and
customize my future, my way.

I am an Executive.

Call or email us today.
Pat Pitocchi, Broker
Cell: 239-398-8650
Offi  ce: 239-384-9633
patpitocchi@realtyexecutives.com

Discover the latest interior design 
and color trends for 2012 at Miromar 
Design Center on Saturday, Aug. 13. 
Janet Bilotti, ASID, of Naples-based 
Janet Bilotti Interiors recently attended 
design shows in Atlanta, Dallas and 
High Point, N.C., and will share her 
insights during a free seminar begin-
ning at 11 a.m. 

Ms. Bilotti has designed homes for 
discriminating clients throughout the 
United States and Europe.

Miromar Design Center presents a 

free seminar for the 
public on the second 
Saturday of each 
month. The August 
seminar will be fol-
lowed by a com-
plimentary light 
luncheon. Seat-
ing is limited, and 
reservations are 

required. Sign up by Aug. 11 at www.
MiromarDesignCenter.com. For more 
information, call 390-8207.  ■

Miromar Design Center hosts
Naples designer Janet Bilotti

COURTESY PHOTO

An inviting guest room designed by Janet Bilotti, ASID 

BILOTTI





Jacki Strategos SRES, G.R.I., e-Pro

239-370-1222
JStrategos@att.net

www.JackiStrategos.com

Richard Droste Realtor

239-572-5117
rddsmd@comcast.net

2nd fl . spacious coach home. 3 BR/2 BA.  
Golf course/lake view. 1-car garage.

Ascot at Lely Resort
$320,000

BEAUTIFUL DECOR

Lower upgraded unit, huge s.f., 2 BR/2 BA. 
Soaring ceilings, 2 car garage. Many extras.

Hawthornes in 
Lely - $299,000

SELLER FINANCING

Corner lot, beautiful homes surround 
this property. NO CLUB AFFILIATION 

FEES

8056 Tiger Lily 
$125,000

LELY RESORT
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ÑTHE FUTURE OF NEWSPAPERS IS HERE

FREE FOR ALL

Visit us online at www.FloridaWeekly.com

Enjoy a complete issue of Florida Weekly on your iPad. 
Get News, Arts & Entertainment, Business & Real Estate, 
everything that is in the print edition, now on the iPad.

Download our 
FREE App today!

550 5th Ave S., Naples, FL 34102

©2010 Coldwell Banker Real Estate LLC. Coldwell Banker is a registered trademark licensed to Coldwell Banker Real Estate LLC. An Equal Opportunity Company. 
Equal Housing Opportunity. Owned And Operated By NRT LLC.

®
F L O R I D A M O V E S . C O M

CAP FERRAT IN PELICAN BAY $3,400,000
Spectacular condo on 19th Floor with in
credible Bay, Gulf and Golf Course
Views.  Swarovski and Murano Custom
Light Fixtures,  custom kitchen is by
Snaidero and the lifestyle in Cap Ferrat
is beyond compare.
Sally Masters P.A./June Miler
2392531579/5028360890

GREY OAKS $1,895,000
Wonderful home with elegance, an
open floor plan and a lanai and pool
area that is terrific!  Great Golf Course
views, wonderful home for family and
entertaining and ready for an offer.
Sally Masters P.A. 2392531579

EMERALD LAKES $239,000
Incredibly priced 3BR/2BA residence on
lushly landscaped lot minutes to the
beach, shopping & dining with southern
exposure, 11’ vaulted ceilings, granite
counter, �le throughout with room for
pool & more.
Judy Hansen 2392482735

IMPERIAL GOLF ESTATES $359,900
Terrific home in Imperial Golf Estates,
3BR, 2BA, Open Floor Plan and Priced to
Sell! 
Sally Masters P.A. 2392531579
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RECENT TRANSACTIONS
➤ AV Media Inc. has leased 3,000 

square feet of industrial space at 3899 
Mannix Drive, Units 403 and 404, from 
Mark Dorigan. William Gonnering of 
Investment Properties Corp. negotiated 
the transaction.

➤ Chase Huynh has leased 1,030 square 
feet of retail space at 800 Fifth Ave. S. from 
Westbury International Corp. Paige Eber 
of Investment Properties Corp. negotiated 
the transaction.

➤ Computers Plus of Southwest Flor-
ida Inc. has leased 1,300 square feet of 
office space at the Shops at Hidden Lakes, 
28811 S. Tamiami Trail, Suite 3, Bonita 
Springs, from Griffin Bonita Springs Prop-
erties LLC. Bill Young of CB Richard Ellis 
represented the tenant, and Nick Paulus of 
Invest Realty represented the landlord.

➤ D2K Huynh LLC has purchased 
three medical condo units totaling 6,122 
square feet within the Goodlette Profes-
sional Center, Goodlette-Frank Road N., 
for $887,690. George Atkinson and Doris 
Taylor of CB Richard Ellis represented 
the buyer, and Robert Morgan of Colonial 
Square Realty represented the seller.

➤ Direct Care Home Health Inc. has 
leased 1,350 square feet of office space in 
High Point Professional Center at 3435 10th 
St. N., Unit 302, from Dean and Kimberly 
Bos. Clint Sherwood of Investment Proper-
ties Corp. negotiated the transaction.

➤ Ferrelli LLC, a Florida limited liabil-
ity company, has purchased 10,680 square 
feet of industrial space at 6266 Taylor Road 
from Stonegate Bank for $535,000. William 
Gonnering of Investment Properties Corp. 
negotiated the transaction.

➤ Glamour-Puss International LLC 
has leased 991 square feet of retail space 
at the Shoppes at Naples Bay Resort, 1444 
Fifth Ave. S., from NBR Shoppes LLC. Bill 
Young and Mike Concilla of CB Richard 

Ellis brokered the transaction.

➤ Gulf Shore Apothecary LLC has 
leased 2,814 square feet of office space at 
1400 Gulf Shore Blvd. N., Suite 100, from 
from Charleston Square of Naples LLC. 
Paige Eber of Investment Properties Corp. 
negotiated the transaction.

➤ Housing Development Corp. of 
SW Florida Inc. has leased 3,132 square 
feet of office space at 3200 Bailey Lane, 
Suite 110, from the South Florida Growers 
Association. Clint Sherwood of Invest-
ment Properties Corp. negotiated the 
transaction.

➤ LFG Holdings LLC has purchased 
an office condominium at 2235 Vene-
tian Court, Suite 5, for $622,500 from 
US Acquisition Property. Richard Clarke, 
Chuck Smith and Carlos Acosta of Grubb 
& Ellis | 1st Commercial negotiated the 
transaction.

➤ Neil Heuer has leased 6,000 square 
feet of industrial office/warehouse space 
at 2385 Trade Center Way from 2385 Trade 
Center Way LLC. William Gonnering of 
Investment Properties Corp. negotiated 
the transaction.

➤ PAC Investors Inc. has purchased 
the 78-unit Laurel Ridge Apartment Homes 
at 5543 Laurel Ridge Lane for $3,320,000 
from Cypress Point Limited Partnership. 
Jonathan Richards and Thomas Fischer of 
CB Richard Ellis brokered the transaction.

➤ Shamrock Bank of Florida has leased 
3,000 square feet of office space in North-
park Centre, 9955 Tamiami Trail N., Units 3 
and 4, from Patton Avenue Holdings LLC. 
Craig Timmins of Investment Properties 
Corp. negotiated the transaction.

➤ TIP Capital has leased 273 square 
feet of retail space at Dockside Board 
Walk, 1100 Sixth Ave., Suite 229, from 
Dockside LLC. Bill Young of CB Richard 
Ellis brokered the transaction. ■

The Lee Building Industry Associa-
tion will host the Lee BIA Market Trends 
Regional Forecast from 10 a.m. to noon 
Wednesday, Aug. 10, at the Fort Myers cam-
pus of Hodges University. 

All industry professionals are welcome.
A comprehensive presentation, Market 

Trends will cover topics and issues spe-
cific to new home and residential develop-
ment in Lee and Collier counties, including 
local market and socioeconomic indica-
tors, changes in the financial and lending 

markets, new home 
building trends and 
strategies from market 
leaders. Updates will 
also be provided on 
new residential devel-
opments scheduled to  
break ground later this 
year. 

The program will be 
presented by Randy 

Thibaut and Doug Meschko of Land Solu-
tions, a full-service real estate brokerage 
that offers consulting, market research, 
zoning and permitting, asset management 
and disposition services for residential, 
commercial, industrial, retail, land and 
investment properties. 

As founder and president, Mr. Thibaut 
has been involved in the creation, devel-
opment, sales and marketing of residen-
tial and commercial projects in Southwest 
Florida since 1982.

Mr. Meschko is the market research 

director for Land Solutions and the expert 
behind Market Trends reports. 

A resident of Naples, Mr. Meschko is 
a licensed broker with 10 years of real 
estate experience ranging from consult-
ing to sales and leasing. His most recent 
experience came as a market analyst for 
Metrostudy of South Florida, where he 
commissioned marketing reports, feasi-
bility studies and acquisition/disposition 
consulting reports for local and national 
builders, venture groups and lending insti-
tutions. Mr. Meschko has his finger on the 
pulse of the Southwest Florida market facts 
and trends. 

  All Market Trends attendees will receive 
a complimentary copy of Land Solutions’ 
“Market Trends Statistical Report,” a  
56-page booklet that covers socioeconomic 
trends, housing statistics, foreclosure data, 
notable residential transactions and public 
works projects.

“Market Trends Statistical Report” is 
published by Land Solutions and offered to 
the public for a quarterly subscription of 
$100 per issue. 

Land Solutions also offers a variety of 
customized market- and project-specific 
reports to the industry.   

Seating at the Lee BIA Market Trends 
Regional Forecast is limited. Reservations 
are required and can be made at www.bia.
net.

Cost is $15 per person. Sponsorship 
opportunities are still available and include 
recognition at the event and at all levels 
of event marketing. For more informatoin, 
call 936-5525 or e-mail info@bia.net. ■

BIA hosts Market Trends 
Regional Forecast 

SPECIAL TO FLORIDA WEEKLY
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Joanne 
Ciesielski
287-6732

Brian 
Carey
370-8687

239-596-2520  

STOP BY TO VIEW THESE AND OTHER PROPERTIES

Village Walk and Island Walk Naples most innovative and appealing communities off er resort style 
living at its Best! Services, shops, conveniences and full recreational facilities reserved 

exclusively for its residents use with no equity or membership fees!

ISLANDWALK AND VILLAGE WALK VANDERBILT BEACH LOCATIONS

Causal Elegance 4BR,3.5BA, features both 
formal living and dinning, fi replace, custom 
moldings, and pool w/lake views! Pristine 

Condition. Furnishings Included!
Shows Like New $480,000

TURNKEY PACKAGE

Townhouse 3BA,3BA, 2-Car garage. Freshly 
painted, new carpet, Owners will consider 
all serious offers! Ready to move right in! 

$219,900 

PENDING SALE

Extra clean Oakmont with real wood fl oors, 
full hurricane protection–"turn key" package 

available. $339,000

3BR, 2.5 Plus Den Very upgraded pool home 
on wide easement lot on quiet street. Not for the 
bargain hunter, but rather for the quality seeker. 

$449,900 

Breath taking views of 3 bridges from 
inside and out.  Extended Capri 2BR,2BA  with 
pool and roll down shutters, granite,side patio 

and more. MUST SEE! $285,000

Pristine Single family 3BR,2.5BA plus den 
offers 2181 under air. Features include tile in all 
living areas, granite, new carpet in bedrooms, 

freshly painted interior,New A/C, and full 
hurricane protection. $357,000

LIKE NEW

The unique over-sized lot is only one of the 
fabulous features this 3BR,2.5 BA plus den 
has to offer. Upgraded throughout with tile 
in living areas, new stainless appliances, 

granite, private pool with lake view and more! 
$379,000

UPGRADED

Opportunity Knocks! 2BR,2BA Capri located 
on large corner lot with abundance of privacy!  

Great investment! Priced to sell! 
$195,999 SHORT SALE

SHORT SALE

The Manor, only 18 of these beauties were 
built in Village Walk. 4 plus den, 3 1/2 baths, 3 

car, with pool. $549,000

Oakmont with custom heated pool.  Back facing 
West, side load garage, bridge views from patio.  

$379,000

Oakmont 3,2.5  with extra large screened 
patio facing South. Wall Unit, quiet location, 

bridge views. $331,000



Put Your Investment  
Property To Work

We have qualified tenants lined up and ready to rent!

Vacation Rentals  | Seasonal Rentals  |  Annual Rentals

      

There’s no reason for your investment properties to be sitting idle and 

under performing. From Naples, Bonita Springs and Estero to Sanibel, 

Captiva and Fort Myers, we have quality, prospective tenants ready to rent 

your home now. What’s especially helpful for you is that our professional 

management team takes care of 100% of the details so you don’t have to. 

Whether your property is available for rental for a week, a winter season, 

or a year – from housekeeping to keeping it rented, we’re here for you.  

So, you’re happy and your tenants are happy. That’s The Royal Treatment.

Naples, Bonita and Estero  |  601 5th Avenue South 
239-213-3311  |  855-213-3311  |  RoyalShellRentals.com

Sanibel  |  1547 Periwinkle  |  Captiva  |  15050 Captiva Drive 
239-472-9111  |  800-656-9111  |  RoyalShell.com

Fort Myers  |  1870 Clayton Court 
239-689-7653  |  800-805-0168  |  RoyalShellRealEstate.comThis is not intended to solicit property that is already listed.



791 10th Street South, Suite 202, Naples, FL 34102
239.352.6400  .877.352.6404 .Naples@BristolRE.com . www.BristolRE.com

Naples, FL  . Boca Raton, FL  . Blue Bell, PA  . Paris, France

Moorings Moorings

2401 Gulf Shore Blvd. N #12
2 Bed / 2 Bath 

Beachfront condominium at the 
Shores of Naples!

Mary Carol Fitzgerald 239.641.1063

2401 Gulf Shore Blvd. N #8
2 Bed / 2 Bath 

Beachfront condominium at the 
Shores of Naples!

Mary Carol Fitzgerald 239.641.1063

Simplify your life!  Call us today to speak with one of our real estate experts.
“A Whole New World Of Real Estate Services”

TM

$675,000 $1,450,000

877.352.6404

Jean Ankner Raymond Ankner Judy Farnham Nick Angelillo Joni Henderson Dave Ison Alan CarollMary Carol Fitzgerald Keri Johnson-Fitzgerald
Broker/CEO Realtor® Realtor® Realtor® Realtor® Realtor®Broker Assoc. Realtor® Realtor®

Be In the Know. In the Now.
Subscribe now and you’ll get comprehensive local news 

coverage, investigative articles, business happenings as well as the  
latest in real estate trends, dining, social events and much more.

Get Florida Weekly delivered  
to your mailbox for only

$2995*

PER YEAR

Call 239.325.1960 or visit us online at www.FloridaWeekly.com

*Rates are based on standard rate postage. A one-year in-county subscription will cost $29.95 to cover  
shipping and handling. Call for out-of-county and out-of-state postage and pricing options.
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Florida Weekly’s Open Houses

Open Houses are Sunday 1-4, 
unless otherwise marked

>$1,000,000
12 • OLD NAPLES - PARKSIDE OFF 
FIFTH • 601 - 7th Avenue South #202 • 
$1,299,000  • Premier SIR • Richard/Susie 
Culp 290-2200 

13 • ESTUARY AT GREY OAKS • 1485 
Anhinga Pointe • From $1,499,000 • Pre-
mier SIR • Call 239-261-3148 • M-Sat: 9-5 
& Sun: 12-5

14 • OLD NAPLES • 877 - 7th Street South 
• $1,699,000  • Premier SIR • Marty/Debbi 
McDermott 564-4231

15 • GREY OAKS - ESTUARY - MARSH 
WREN • 1535 Marsh Wren Lane • 
$1,750,000  • Premier SIR • Sam Heitman 
537-2018 

16 • PELICAN BAY - ST. RAPHAEL • 7117 
Pelican Bay Blvd. #1105 • $1,895,000  • 
Premier SIR • Jean Tarkenton 595-0544 

17 • OLD NAPLES • 383 - 2nd Avenue 
North • $1,995,000  • Premier SIR • 
Marty/Debbi McDermott 564-4231 

>$2,000,000
18 • VANDERBILT BEACH - MORAYA 
BAY • 11125 Gulfshore Drive • From 
$2,500,000 • Premier SIR • Call 239-514-
5050 • M-Sat: 10-5 & Sun: 12-5

>$3,000,000
19 • OLD NAPLES • 175 - 3rd Street South 
• $3,450,000  • Premier SIR • Celine Van 
Arsdale 404-9917  

20 • OLD NAPLES • 155 - 20th Avenue 
South • $3,995,000  • Premier SIR • Jan 
Martindale 896-0360

>$6,000,000
21 • PORT ROYAL • 3999 Rum Row • 
$6,950,000  • Premier SIR • V.K. Melhado 
216-6400 

>$7,000,000
22 • PORT ROYAL • 3243 Gin Lane • 
$7,895,000  • Premier SIR • Scott Pearson 
612-282-3000 • OPEN MON-SAT: 2-4pm 
& Sun 1-4

>$100,000
1 • PARK SHORE AREA - BELAIR CLUB • 
3930 Belair Lane #104 • $199,000  • Premier 
Sotheby’s International Realty • Larry 
Roorda 860-2534

>$200,000
2 • VILLAGE WALK • 3250 Village Walk 
Circle Ste #101 • low $200,000s to mid 
$400,000s • Illustrated Properties Real 
Estate, Inc. • Call 239-596-2520 • Mon-Fri 11 
to 4 & Sat-Sun 11 to 4

>$400,000
3 • THE STRADA AT MERCATO • Located 
just North of Vanderbilt Beach Rd on US 41 
• From $400s • Premier SIR • Call 239-594-
9400 • M-Sat: 10-8 & Sun: 12-8

4 • WYNDEMERE - VILLA FLORESTA • 100 
Via Napoli • $425,000  • Premier SIR • Susan 
R. Payne 777-7209 

5 • BANYAN WOODS - RESERVE II • 5055 
Blauvelt Way #202 • $435,000  • Premier SIR 
• Pat Duggan 216-1980 

6 • LEMURIA • 7172 Lemuria Circle #1602 
• Prices from the mid $400s • Premier SIR 
• Tom Gasbarro 404-4883. • Open Mon-Fri: 
11-4 & Sat/Sun: 1-4

>$500,000
7 • BONITA BAY - ESPERIA & TAVIRA • 
26951 Country Club Drive • New construc-
tion from the mid $500s • Premier SIR • Call 
239.495.1105 • M-Sat: 10-5 & Sun: 12-5

8 • MARCO ISLAND • 1562 Jamaica Court • 
$569,000  • Premier SIR • Roe Tamagni 398-
1222. • OPEN FRIDAY AND SUNDAY

>$600,000
9 • PARK SHORE - TERRACES • 4751 Gulf 
Shore Blvd. N. #701 • $699,000  • Premier SIR 
• Larry Roorda 860-2534

>$700,000
10 • THE DUNES - GRANDE PRESERVE • 
280 Grande Way • Starting in the $700s. • 
Premier SIR • Call 239-594-1700 • M-Sat: 10-4 
& Sun: 12-4

11 • PELICAN ISLE YACHT CLUB CONDOS • 
435 Dockside Drive • $749,000 to $1,499,000 • 
Amerivest Realty • Bridgette Foster 239-253-
8001 
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N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
A GUIDE TO THE NAPLES ARTS & ENTERTAINMENT SCENE

C
SECTION

WEEK OF JULY 28-AUG. 3, 2011

®

®

BROUGHT TO YOU BY:

INSIDE

The High-Rises at Bonita Bay   495-1105
Estuary at Grey Oaks      261-3148
The Strada at Mercato      594-9400
The Village  261-6161
The Gallery  659-0099
Old Naples  434-2424
North Naples  594-9494
The Promenade  434-8770
Fifth Avenue  643-3445
Marco Island  642-2222
Rentals  262-4242

®

®

Write on
Naples writer takes the challenge and 
pens a story about a rainy day birthday 
party. C14 

Don’t bother
Film critic Dan Hudak bemoans another 
rom-com that veers off course. C11 

Dress-up time
A collection party for PACE Center for 
Girls’ “Love That Dress!” and more fun 
around town. C20-21 

Musicians and family-friendly enter-
tainers will convene at Cambier Park for 
an all-day festival to benefit 123 Grow 
With Me Learning Center on Saturday, 
Aug. 6. Carrie Wingo, director of the pre-
school, says proceeds from the Concert 
for Kids Music Festival will help offset 
government cuts that mean fewer ben-
efits for the school’s infants and toddlers. 
She notes 96 percent of those children 
are from low-income families who cannot 
afford the full cost of tuition.

The music and fun will begin at 10 a.m. 
and won’t stop until the last act wraps up 

at 8 p.m.
Ms. Wingo’s 13-year-

old daughter, Sarah, 
helped recruit the 10 
bands in the concert 
lineup. She screened 
acts in May at the 
Homegrown Music 
Festival at Germain 
Arena and zeroed in 
on several that would 
be appropriate for the 
Concert for Kids. Oth-
ers are local bands 
comprised of Sarah’s 
friends, and some are based outside 
Southwest Florida and have had suc-

cess signing with record labels and tour-
ing nationally. 

Jullian Piccione, the 
blonde, Adonis-like lead 
singer of the Orlando-based 
pop rock group Jullian and 
the Heartthrob Heroes, says 
he’s excited to perform in 
Naples. “If I can work my 
schedule around it I never 
want to turn anything like 
that down,” he says. “I love 
the cause. I think it’s great 
what they’re doing.”

Music in Cambier Park to help the youngest students 

Ce
nd

E 
an

Dress-up time
A collection party for PACE
Girls’ “Love That Dress!” a
around town. C20-2115 BOOKS 

AND FILMS 
TO ENJOY 
INDOORS TO 
HELP BEAT 
THE HEAT

BY NANCY STETSON
nstetson@fl oridaweekly.com

You just have to pick the right ones. We’re 
talking books where the wind howls and teeth 
chatter. Movies where the cold freezes men’s 
beards into icicles and you can hear the crunch-
crunch-crunch of footsteps in the snow.

If you’ve ever found yourself craving water 
while watching “Lawrence of Arabia,” well, 
maybe you’ll find yourself shivering while 
watching “Ice Station Zebra.”

Here are 15 suggestions of DVDs to watch and 
books to read to help you cool down.

1. “Ice Station Zebra” – A 
1968 action movie set in the Arc-
tic, it stars Rock Hudson, Ernest 
Borgnine, Patrick McGoohan and 
Jim Brown. The plot revolves 
around the race between the 
Americans and Russians to reach 
a capsule that was ejected from a 
satellite that re-entered the 

S ARTS & ENTERTAINMENT SCENE

WHOEVER SAID THE WORLD WAS GOING TO HELL IN A 
handbasket wasn’t kidding, judging by the cur-
rent temperatures and humidity.

It’s been so hot lately, you can almost feel the 
flames licking at your heels.

But don’t despair.
We have some suggestions on how to beat the 

heat.
Yes, you can have yourself cryogenically fro-

zen, but you don’t have to go to such extremes.
You can cool off by watching a DVD or 
opening a book.
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SEE CHILLING, C4 

SEE MUSIC, C7 

BY EVAN WILLIAMS
ewilliams@fl oridaweekly.com
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Besides the usual offers for old fur-
niture and free kittens, the online clas-
sifieds megasite craigslist has a host 
of surprising gems. There are romance 
ads for every taste —“Skinny Girlfriend 
Wanted” and “Any Big Beautiful Women 
Out There?” — and missed connec-
tions that ask more questions than they 
answer (“Cute guy who gave me a ride on 
Immokalee Road”). The most memorable 
craigslist reading comes from the site’s 
“Best Of” collection, a sort of greatest 
hits of the most hilarious, heartbreaking 
and sometimes depraved ads.

The one currently swimming in my 
brain is called “Bus boyfriend… I want 
to smell you again.” It’s an ode to a brief 
encounter, a lamentation for a missed 
chance at love.

“We only rode the bus together three 
times,” the poster writes. “The second 
I saw you, I smiled brightly, because 
you looked so nice.” She says the man 
returned her bright greeting. “I didn’t 
make conversation. I just smelled you 
the whole way downtown… Was it soap? 
Laundry detergent? A particularly won-
derful brand of fabric softener and/or 
dryer sheet?”

The next week, the same man took a 
seat next to her. “There were dozens of 

Beach jogging boyfriend, where have you gone?
SANDY DAYS, SALTY NIGHTS

artisHENDERSON
sandydays@floridaweekly.com

“...Bus Boyfriend, 
where have you 

gone?... You were 
my bus sachet… 

You made 
transportation 
tolerable...”

empty seats on the bus, but you chose 
to sit down next to me. I blushed. You 
blushed. You smelled even better.”

As often happens with craigslist posts, 
the two were never destined for a happy 
ending. “The last Wednesday I saw you, 
I noticed you too late,” the poster says. 
The two sat apart, and the writer never 
saw him again. “Bus Boyfriend, where 
have you gone?” she laments. “You were 
my bus sachet… You made transportation 
tolerable.”

I thought of the post this past week 
as I went for my evening beach walk. 
I’m a focused walker; eyes down, I don’t 
take in the scenery or greet others out 
for a stroll. 

But for 
a brief peri-
od — a week at 
most — I spotted 
a jogger who pulled me 
out of my moving meditating. 
He was older, fit, with silvered 
hair and a toned body. He looked 
like a senator. I caught him watch-
ing me the first time we passed. I 
raised my eyes, scanning the beach, 
and inadvertently found him staring. He 
looked away quickly. The next evening, 
at nearly the same spot on the beach, our 

paths crossed again. This time I looked 
up, boldly, but he kept his eyes on the 
ground. He was there again the next 
night. I looked straight ahead, burned by 
my previous evening’s attempt at friend-
liness. Did he look at me? I glanced from 
the corners of my eyes as he passed and 
found his eyes on mine. He smiled.
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saw him again. “Bus Boyfriend, where 
have you gone?” she laments. “You were 
my bus sachet… You made transportation 
tolerable.”

I thought of the post this past week 
as I went for my evening beach walk. 
I’m a focused walker; eyes down, I don’t 
take in the scenery or greet others out 
for a stroll. 

But for 
a brief peri-
od — a week at 
most — I spotted 
a jogger who pulled me 
out of my moving meditating. 
He was older, fit, with silvered 
hair and a toned body. He looked 
like a senator. I caught him watch-
ing me the first time we passed. I
raised my eyes, scanning the beach, 
and inadvertently found him staring. He 
looked away quickly. The next evening, 
at nearly the same spot on the beach, our 

But then 
I went out of 

town for a few days 
and missed my usual walk. 

I looked for him when I came 
home, but he hasn’t reappeared. 

I imagine him now back in his real 
abode — Connecticut, perhaps, or Mas-

sachusetts, some well-heeled New Eng-
land state — and I wonder if he ever 
thinks about South Florida, about our 
miles of beautiful beaches, perfect for 
walking or jogging at sunset. ■

www.RiverchaseDermatology.com

W.G. Eshbaugh, Jr., MD FACS, 

Board Certifi ed Plastic Surgeon

UPPER EYELID LIFT
IN OFFICE PROCEDURE • LITTLE DOWN TIME

Call for Special Event Pricing.
Fort Myers and North Naples Spa Blue MD locations

Call today. Appointments are Limited.

239.313.2553
Dr. Eshbaugh’s specialties include:

Rejuvalift/In offi ce Mini Face Lift • Liposuction • Arm Lift • Body Lift • Tummy 
Tuck • Breast Augmentation • Cosmetic Breast Revision

ASPS Member Surgeon

Eyes Wide Open... 
Summer Event

Naples PrincessNaples Princess
Call (239) 649-2275 for reservations.

www.NaplesPrincess Cruises.com

Specialty cruises: 
August 9th: 50’s, 60’s, 70’s 

with Joe Marino’s Live Piano Show

BUY 1, GET 1 
1/2 PRICE, valid on... 
 Wednesday Sunset Dinner Cruise 
Saturday Seabreeze Lunch Cruise

Sunday Sunset More Than 
Hors d’oeuvres Cruise 

Valid on adult tickets. Subject to change without notice. 

SUMMER
SPECIAL SAVINGS

550 Port-O-Call  Way | Naples, FL 34102
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www.janesnaples.com

NATURAL & ORGANIC BREAKFAST, LUNCH 
& WEEKEND BRUNCH

GLORIOUS PATIO & COURTYARD DINING

15% OFF 
WITH THIS AD. VALID UNTIL OCT. 2011

15% OFF 
WITH THIS AD. VALID UNTIL OCT. 2011

Sunday Brunch!
8am-3pm

NATURAL & ORGANIC BREAKFAST, LUNCH 
& WEEKEND BRUNCH

GLORIOUS PATIO & COURTYARD DINING

oldenaplesvet

349 14th Ave. South
Naples, Florida 34102

239.331.3345 
Mobile Pet Club: Text ONV to: 97063

www.OldeNaplesVet.com

20%
OFF

ALL SERVICES
WITH THIS AD.

EXPIRES 8/31/11.

Full Service Boutique Style 
Veterinary Hospital in the heart 

of Historic Olde Naples.

Anne Lozynski, D.V.M

COMING ATTRACTIONS

Mercato’s First Friday buckles down for 
a new school year with a back-to-school 
fashion show and more fun on Friday, 
Aug. 5.

Games and music by DJ Ceron will 
begin at 6 p.m. in front of Swim ‘n Sport. 
At 7 p.m., tots, teens and teachers will 
model the latest fashions from Mercato 
merchants including Bio New York, Bobby 
Chan, GiGi’s Children’s Boutique, Simply 
Natural, Sportalm, and Swim ‘n Sport. 
NBC2’s Stacey Deffenbaugh will emcee.

The first 80 guests will receive a Mer-
cato goody bag filled with discount cou-
pons. A door prize drawing will be held 
at 7:30 p.m.

Christy Brown, author of the children’s 
book “Champ Wide Retriever,” will sign 

books at GiGi’s Children’s Boutique.
First Friday in August is the final day 

of a month-long school supplies drive at 
Mercato for the Education Foundation 
of Collier County. Shoppers and restau-
rant patrons who donate school supplies 
now through Aug. 5 will receive spe-
cial discounts from participating Mercato 
merchants. From 4-8 p.m., Blue Martini 
offers a complimentary Back-to-School 
martini (limit one per person) to adults 
who donate supplies or $5. Items need-
ed include uniforms, backpacks, athletic 
shoes, underwear and socks as well as 
notebooks, pencils, calculators and lunch-
boxes.

For more information, call Kate Colter 
at 254-1080 or e-mail kate.colter@madi-

Tickets are on sale now for Opera 
Naples’ fourth annual Eurofest, an eve-
ning of art and cuisine celebrating the cul-
ture of selected European nations set for 
6-9 p.m. Saturday, Aug. 13, at the Naples 
Sailing & Yacht Club.

Celebrating Italy, France and Germany, 
this year’s program will feature sopra-
nos Steffanie Pearce and Anne Leonardi, 
mezzo-soprano Melissa Vitrella and bari-
tone Joseph Ryan. Tenor Brian Cheney, 
who will appear as Don Ottavio in Opera 
Naples’ upcoming production of “Don 

Giovanni,” will make a special appear-
ance. At the piano will be Robin Shuford-
Frank and William Noll.

Also featured will be the artwork of 
Tampa artist Jane Chapin, who will be in 
attendance. Presented by Frank Russen 
of The Englishman, the works will be 
available for purchase, with a portion of 
proceeds to benefit Opera Naples.

Dinner and a live auction will also be 
part of the evening.

Tickets are $120 per person. For reserva-
tions or more information, call 963-9050. ■

Naples’ own Casey Weston, coun-
try singer, guitarist and finalist on 
the inaugural season of NBC’s “The 
Voice,” has been announced as the 
2012 headliner for Bayshore Festival 
of the Arts. Presented by Bayshore 
Cultural & Performing Arts Cen-
ter, the festival is set for Saturday 
and Sunday, Jan. 28-29 at Sugden 
Regional Park.

More than 250 performing artists 
and the U.S. Air Force Reserve Band 
will entertain, with performances 
alternating between two stages. In 
addition to Ms. Weston, the Satur-
day lineup will include the Seacrest 
Country Day School Chorus, Inish 
Celtic Trio, Tir Na Nog Celtic Danc-
ers, the Paradise Coastmen Barber-
shop Chorus and Frontline Blue-
grass.

Sunday will bring an eclectic mix 
of music to the forefront, from the 
Naples Klezmer Revival Band and 
the Naples Concert Band to the 
Rebecca Richardson Quartet and 
the Dan Miller-Lew Del Gatto Quin-
tet. The festival will close with a 
rousing performance by the U.S. Air 
Force Reserve Band from Warner 
Robins Air Force Base in Georgia.

A juried show featuring the works of 
local artists will be on exhibit both days 
of the festival, and food and drink from 
numerous local restaurants and vendors 
will be for sale.

Admission to Bayshore Festival of the 
Arts is free and open to the public. Park-
ing on site will be $5. Bayshore CAPA 
presents the Bayshore Festival of the Arts 
in collaboration with Collier County Parks 
and Recreation and with support from 
the Community Redevelopment Agency. 

Admission will be free. Parking on site 
will be $5.

The mission of Bayshore CAPA is to 
create a cultural and performing arts cen-
ter to showcase local visual and perform-
ing artists and provide affordable, accessi-
ble cultural, performance and educational 
opportunities for everyone in the Collier 
County community.

For more information, call the CAPA 
office at 775-2800 or visit www.bayshore-
CAPA.org. ■

Get set for a new school year
at Mercato’s First Friday

Opera Naples plans 
European-themed benefit

Casey Weston, ‘The Voice’ of Naples,
will headline 2012 Bayshore festival

COURTESY PHOTO

Casey Weston
COURTESY PHOTO

Caseyy Weston
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earth’s atmosphere. 
2. “61 Hours” – This is the 14th 

book in the Jack Reacher series by 
Lee Child. This time, Reacher is stuck 
in the town of Bolton, S.D. The story 
begins with him on a bus trapped in 
a snow bank. Hey, it’s South Dakota 
in the winter. To get any colder, you’d 
have to go to North Dakota. (Warn-
ing: the story ends with those three 
dreaded words: “To be concluded.” 
But don’t worry. The plot continues in 
“Worth Dying For,” which came out in 
October.)

3. “Fargo” – This 1996 Coen Broth-
ers movie opens with nothing but snow 
— so much snow, the entire screen’s 
a whiteout. Finally, after the credits, 
out of all the whiteness, a car pulling 
another car on a trailer shows up on 
the screen. This movie is filled with 
tire chains, fur-trimmed parkas, iced-
over lakes — and snow, snow, snow 
and more snow. You betcha!

4. “March of the Penguins” – An 
Academy Award-winner that was shot 
in Antarctica, this French documen-
tary follows the emperor penguins as 
they return to their ancestral breeding 
grounds. Ice floes. Frigid water. Snow-
covered land. And penguins so ador-
able, maybe you’ll temporarily forget 
to sweat.

5. “Dogsong” – This 1985 young 
adult novel and Newberry Honor 
Winner by Gary Paulsen tells the 
story of a 14-year-old Eskimo boy, 
Russel Susskit, who takes a dog team 
and sets out on his own on a quest 
to find himself and rediscover his 
people’s old ways. Plenty of cold: ice 
floes, frozen tundra, snow.

6. “Brian’s Winter” – Mr. Paulsen 
has written more than 175 young adult 
novels, typically man vs. nature tales 
or, in this case, boy vs. nature. In 
“Brian’s Winter,” he tells the tale of a 
13-year-old boy trapped in the Cana-
dian wilderness, having to survive the 
icy winter by his wits. Mr. Paulsen has 
also written a number of books set in 
winter in the North, including several 
about the Iditarod dogsled race in 
Alaska.

7. “Nanook of the North” – This 
groundbreaking 1922 silent documen-
tary by Robert Flaherty captures the 

lives of an Inuk, 
Nanook, living in 
the Canadian Arctic. 
Called a cinematic 
milestone, “Nanook 
of the North” is 
considered the first 
full-length documen-
tary film. It shows 
the Inuk hunting 
walrus and building 

an igloo. Real life, real 
cold.

8. “The Last Winter” – If the frozen 
landscape doesn’t make you shiver, 
maybe the suspense will. It raised the 

hair on the back of 
my neck and gave 
me goosebumps. A 
2006 movie star-
ring Ron Perlman, 
it’s part thiller/part 
ghost story. The plot 
might not hold up 
that well, but there’s 
plenty of ice and 
swirling snow and 
white landscape. 

And can there be anything colder 
than a corpse in the snow in the Arc-
tic Circle?

9. Books by Lucy Jane Bledsoe 
– Ms. Bledsoe has been to Antarctica 
three times and has written three 

books about it: “How to Survive in 
Antarctica” for children, “The Ice 
Cave: A Woman’s 
Adventures from 
the Mojave to the 
Antarctic,” and a 
novel for adults, 
“The Big Bang 
Symphony.” A CD-
ROM scriptwriter 
for National Geo-
graphic, Ms. Bled-
soe has received 
two National Sci-
ence Foundation artist and writers in 
Antarctica fellowships. 

10. Martin Cruz Smith thriller 
novels – Mr. Smith’s series of books 
about Detective-
Inspector Arkady 
Renko includes some 
set in Russia and the 
Ukraine, “Gorky Park” 
and “Wolves Eat 
Dogs” among them.

11. “Happy Feet” 
– Not exactly the 
animated version 
of “March of the 
Penguins,” this 2006 
movie won an Academy Award for 
Best Animated Feature. It tells the 
story of a tap-dancing penguin named 
Mumble. Snow, ice, icebergs — and 
yes, a tap-dancing penguin.

12. “Encounters at the End of the 
World” – This 2007 documentary by 
Werner Herog about Antarctica is 
somewhat mystical, quirky and oth-
erworldly. It’s also stunning in its icy 
beauty. The inhabitants of the South 
Pole are surprisingly poetic as they 
talk about their environment and why 
they wound up there. We get to hear 
what seals sound like as they swim 
under the ice, and see what life looks 
like underneath the frozen water. It’s 
just an amazing film.

13. “The Chronicles of Narnia: The 
Lion, the Witch and the Wardrobe” – 
In this 2005 film based on the famous 
C.S. Lewis children’s book, four Brit-
ish children find the land of Narnia 
at the back of their wardrobe. But the 
White Witch (played with an icy chill 
by Tilda Swinton) has cursed Narnia 
so it’s been winter for 100 years... 
and never Christmas. If all that snow 
doesn’t make your temperature cool 
down, the White Witch will give you 
shivers. 

14. “White 
Fang” and 
“The Call of the 
Wild” – These 
are perhaps two 
of Jack London’s 
best-known nov-
els. “The Call of 
the Wild” fol-
lows the story of 
a Saint Bernard-
shepherd dog 
named Buck, 
who winds up as a sled dog in the 
Alaskan wilderness and eventually 
joins a pack of wolves. “White Fang” 
is its mirror image: the story of a 
wild wolf-dog who becomes domes-
ticated.

15. “Dr. Zhivago” – Two friends 
named this as an ideal movie to 
watch during the dog days of sum-
mer. “Lots of snow,” one said. “Lots 
of scenes of people standing around 
in the snow, wearing furs and talk-
ing in the snow. And of course, that 
iconic sleigh ride scene that everyone 
knows.”

Here’s hoping these suggestions 
help you feel cooler. If not, you can 
always press a package of frozen veg-
etables to the back of your neck... or 
chill your pillowcase before bed by 
sticking it in the freezer for 15 min-
utes.

Stay cool. ■

CHILLING
From page 1



INFO: (239) 948-3766 HOURS: Monday-Saturday: 10 a.m. to 9 p.m. Sunday: 11 a.m. to 6 p.m.
I-75, Exit 123, Corkscrew Road/Miromar Outlets Blvd. In Estero, between Naples & Fort Myers

Visit www.MiromarOutlets.com for more details on spectacular offers and events.

   FOLLOW US ON:

Prices quoted above are for illustration purposes only. Please see the individual stores for actual prices.

SAVINGS
$59.03

MIROMAR OUTLETS

Top ...................$14.99

Denim Skirt .......$10.99

Sandals .............$12.00

Backpack ..........$19.99

Total  .............$57.97

DEPARTMENT STORE

Top ....
.....

.....
.....

$28.00

Denim Skirt ..
.....

$24.00

Sandals .....
.....

...$
30.00

Backpack ....
.....

.$35.00

Total ...
.....

....
$117.00

AT MIROMAR OUTLETS

SHOP SMART
BACK TO SCHOOL

MIROMAR
OUTLETS

Scan for a chance to win
a $200 Miromar Outlets Gift Card*   

BACK TO SCHOOL
SHOPPING SPREE

*Entry forms are also available at Miromar Outlets Mall Offi ce. No purchase necessary. Must be 18 years or older. View complete contest rules at www.MiromarOutlets.com
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WHAT TO DO, WHERE TO GO
  Weekend Best Bets  

■ July 29-31: Feed the Giraffes! 
Naples Zoo. 262-5409 or www.napleszoo.
org.

■ July 29: Kids Free Fridays. Rookery 
Bay. 417-6310 or www.rookerybay.org.

■ July 29: Friday Boredom Buster 
Films. Headquarters Library. 593-0870 or 
www.collier-lib.org.

■ July 29-31: Photography of Clyde 
Butcher. Marco Island Historical Muse-
um. 642-1440 or www.colliermuseums.
com.

■ July 29-31: “42nd Street.” The 
Naples Players at Sugden Community 
Theatre. 263-7990 or www.naplesplay-
ers.org.
 
■ July 29-31: Historic Palm Cot-
tage Tours. Naples Historical Society. 
261-8164 or www.napleshistoricalsociety.
org.
 
■ July 30: Oral history film with Vera 
and Bob Lindabury. Naples Historical 
Society. 261-8164 or www.napleshistori-
calsociety.org.
 
■ July 30: Celebration of Dixieland 
Jazz. The Norris Center. 213-3058 or 
www.naplesgov.com.
 
■ July 31: Foreign Film Series: “Ridi-
cule.” The Naples Center, FGCU Renais-
sance Academy. 434-4737 or www.fgcu.
edu/racademy.

 

 Theater

■ 42nd Street – By The Naples 
Players at the Sugden Community The-
atre through July 30. 263-7990 or www.
naplesplayers.org.

■ School House Rock Live Jr. 
– By the youth theater department at 
the Center for the Arts of Bonita Springs 
Aug. 5-6. 
495-8989 or www.artcenterbonita.org.

■ 42nd Street – By KidzAct of The 
Naples Players at the Sugden Commu-
nity Theatre Aug. 5-7. 263-7990 or www.
naplesplayers.org.

■ Run For Your Wife – By the Off 
Broadway Palm Theatre, Fort Myers, 
through Aug. 28. 278-4422, by www.
BroadwayPalm.com.

■ Annie – By Broadway Palm Dinner 
Theatre, Fort Myers, through Aug. 13. 
278-4422 or www.BroadwayPalm.com. 
See review on page C8.

 Thursday, July 28  

■ Art in Bonita – Watch artists 
at work when the Center for the Arts 
Studios at the Promenade at Bonita Bay 
presents Studio Walk from 4-7 p.m. 495-
8989 or www.artcenterbonita.org.   

 Friday, July 29  

 ■ Bluegrass Jam – Scott Ritter 

hosts a bluegrass jam from 7-10 p.m. at 
Fred’s Food, Fun & Spirits. $3 cover. 2700 
Immokalee Road. 431-7928.

■ What’ll It Be? – Shula’s at the 
Hilton Naples hosts a celebrity bar-
tender event from 5-7 p.m. with former 
Miami Dolphin Charlie Babb. Admis-
sion and appetizers are free; drinks are 
half-price. Proceeds benefit the Make-
A-Wish Foundation. 992-9474 or  www.
sfla.wish.org. 

■ Summer Sippin’ – Tony’s Off 
Third hosts its 16th annual Summer 
Sippin’ wine tasting from 5:30-7 p.m. $15 
per person. 1300 Third St. S. 262-7999 or 
www.tonysoffthird.com.

■ A Sure Bet – Seminole Casino 
Immokalee hosts Girls Night from 9-10 
p.m. (800) 218-0007 or www.semino-
leimmokaleecasino.com. 

 Saturday, July 30  

■ Worth the Trip – The Mango 
Mania Tropical Fruit Fair starts at 10 
a.m. today and Sunday at the German-
American Social Club in Cape Coral. 
Enjoy live music, games and food and 
recipe contests. 283-0888 or www.calu-
sanaturecom.
 
■ Dixieland Jazz – The Naples Jazz 
Masters perform from 1-3 p.m. at The 
Norris Center. $15 per person, $25 for 
two. 213-3049.

■ Karaoke Craze – 
Sing along at Bahama Mom-
ma’s Tiki Bar at Flamingo 
Island Flea Market from 
noon-4 p.m. 948-7799 or 
www.flamingoisland.com.

■ Rock On – Gulf Coast 
Town Center presents 
acoustic rock by High Tide 
from 8-10 p.m. under the 
stars in Market Plaza. Free. 
267-0783 or www.gulfcoast-
towncenter.com.  

■ Local Talent – Naples singer/
songwriter Frankie Colt performs from 
8:30-10:30 p.m. at Fred’s Food, Fun & 
Spirits. 2700 Immokalee Road. 431-7928.

 Sunday, July 31  

■ French Film – FGCU’s Renais-
sance Academy presents a screening and 

discussion of “Ridicule” (France 1996) at 
1 p.m. at the FGCU Naples Center, 1010 
Fifth Ave. S. $5. 425-3272. 

 Monday, Aug. 1  

■ Play with Clay – Five-week 
classes in hand-built clay and raku tech-
niques begin tonight from 6-9 at Rosen 
Gallery and Studio, 2172 J&C Blvd. 821-
1061 or rictra@earthlink.net. 

■ Monday Movie – The Fort 
Myers Film Fes-
tival presents a 
screening and 
discussion of 
“Canvas” begin-
ning at 6:30 p.m. 
at the Sidney 
& Berne Davis 
Art Center, 
downtown Fort 
Myers. 810-6323 
or www.fort-
myersfilmfesti-
val.com.

 Tuesday, Aug. 2  

■ Bonita Benefit – Guys Night Out 
to benefit the Bonita Springs Assistance 
Office starts at 6 p.m. at Hurricane Grill 
& Wings at Coconut Point. Enjoy gen-
tleman-friendly fun including cocktails, 
cigars, jazz and blues. $40. 989-2588 or 

www.bonitaassistance.org.

■ Art Opening – 
“Group Exhibition: Pro-
fessional Studio Artists of 
Naples” opens today and 
runs today through Sept. 
1 at Rosen Gallery & Stu-
dio, 2172 J&C Blvd. See 
recent works by Alexan-
dra McCurdy and Richard 
Rosen in 2-D, mixed media 
and sculpture. 821-1061 or 
rictra@earthlink.net.

■ Free Film – Gulf 
Coast Town Center presents 

“Coraline” beginning at 8:30 p.m. in 
Market Plaza. Free. www.gulfcoasttown-
center.com.

  Wednesday, Aug. 3  

■ Open Mic – Fred’s Food, Fun & 
Spirits hosts open mic/singer/songwrit-
er night from 7-10 p.m. 2700 Immokalee 

Road. 431-7928.

■ Kids Crafts – Activities for kids 
ages toddler-12 are offered from 10 a.m.-
noon in Playland at Miromar Outlets. 
www.miromaroutlets.com.

 Coming up  

■ Paint & Dine – The Center for the 
Arts of Bonita Springs hosts Alla Prima, 
Alla Fun (Flip Flops) from 5:30-8:30 p.m. 
Aug. 4. Learn to paint in one setting and 
enjoy wine and dinner, too. $42. 495-
8989 or www.artcenterbonita.org. 

■ Art Opening – The Center for the 
Arts of Bonita Springs hosts an opening 
reception for the “Mix It Up” exhibition 
from 6-8 p.m. Aug. 5. The exhibit is on 
display through Aug. 25. 495-8989 or 
www.artcenterbonita.org.

■ Margarita Time – Seminole 
Casino Immokalee hosts a Jimmy Buffet-
themed “Party in Paradise” from 2-6 p.m. 
Aug. 6, with music by the tribute band 
The Caribbean Chillers. (800) 218-0007 
or www.seminoleimmokaleecasino.com.

■ Family Film – The Center for the 
Arts of Bonita Springs presents a screen-
ing of “Second Hand Lions” beginning 
at 6:30 p.m. Aug. 8 at the Promenade at 
Bonita Bay. $5 child, $8 adult. 495-8989 
or www.artcenterbonita.org.

■ Film Society – Join the Film 
Society of the Naples International Film 
Festival for a screening and discussion 
of “Snow Flower and the Secret Fan” at 
6:30 p.m. Aug. 9 at Silverspot Cinema. 
$25 includes a glass of wine or beer 
and other refreshments. NIFF members 
enjoy free popcorn. www.silverspotcin-
ema.com.

■ Kids on Stage – KidzAct of The 
Naples Players presents “Wonderland!” 
Aug. 9-13 at the Sugden Community 
Theatre. 263-7990 or www.naplesplay-
ers.org.
   
■ Reggae Time – The Center for 
the Arts of Bonita Springs hosts Live at 
the Promenade!… A Reggae Dance Party 
with Cool Runnings at 7 p.m. Aug. 11. $15 
members, $20 non-members. 495-8989 
or www.artcenterbonita.org.

■ Fish Hook Tour – The Florida 
Fish Hook Tour stops at Fred’s Food, Fun 
& Spirits with Amanda & Scott Ander-
son and The Walker Brothers on Aug. 12. 
2700 Immokalee Road. 431-7928.

■ SummerJazz – The Naples Beach 
Hotel & Golf Club presents Monique 
and NuVite on Aug. 27 and Blue Dice 
on Sept. 24. Free concerts are from 7-10 
p.m. on the lawn overlooking the Gulf of 
Mexico. 261-2222 or www.naplesbeach-
hotel.com.

■ Summer Art - The Kathleen 
Bradford Studio/Gallery hosts “Summer 
Sundays” from 1-4 p.m. Aug. 28. Meet the 
gallery artists, enjoy refreshments and 
register to win free artwork. 4259 Bonita 
Beach Rd. 776-6844 or www.artistkb.
com. 

■ Remember 9-11 – A 10th anni-
versary remembrance of 9-11 takes place 
from 11 a.m. to 2 p.m. Sept. 11 at the 
Broadway Palm Dinner Theatre, Fort 
Myers. 278-4422 or www.remember911-
tenthyear.com.

—  Submit calendar listings and photos to 
events@floridaweekly.com. E-mail text, 
jpegs or Word documents are accepted. 
No PDFs or photos of flyers.

COURTESY PHOTO

Celebrity bartender night with former Miami Dolphin Charlie Babb at Shula’s from 5-7 p.m. Fri-
day, July 29, will benefit the Make-A-Wish Foundation.
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& Nick’s Place

Naples’ Best
Kept Secret

4221 Tamiami Trail East • Naples
Located on US 41 opposite Sugden Park • Open Mon-Sat

Quality Food. Exceptional Service.

Call 239.793.2644 or visit www.mongellos.com 

Our outdoor patio is PET-FRIENDLY anytime, any day!

......... SUMMER SPECIALS .........
Choice of 2 Dinners & Bottle of House Wine $26.95

Lunch Daily from $4.95 • Dinner Daily from $12.95
Starting Wed. July 27th Lunch Buffet for $5.95!  

Mini-pizzas, soups & more!
......... FREE Appetizer Sampler Platter .........

Every Night with Purchase of a Reg. Priced Entrée

Live Entertainment Nightly
This Week Featuring...

Myles Loud • Jackie Lee • Nevada Smith • Karaoke with Steve Smith
DANCE PARTY
Tues & Fri 7PM

KARAOKE
Wed 6:30PM

Join us as we celebrate with 
our new Award-Winning
Chef James Buis!

Saturday, July 30th
Frank ‘n’ Stein Special/Bar Only

$4.95 for a 20 oz stein of beer and hot dog.  
For $4.95 more, you can keep the stein!
Get a Rack of Chef Buis’ Award-Winning 

BBQ Ribs & a Stein of Beer for ONLY $14.95.

Nevada Smith & The Bud Girls Starting at 7pm
GOLDEN DOOR SPA® AND THE BAR ARE

LOCATED AT NAPLES GRANDE BEACH RESORT
A Waldorf Astoria Resort 

475 Seagate Drive Naples, FL 34103
(Spa) 239.594.6321 (Bar) 239.594.6000

THE BAR

VEUVE CLICQUOT 
HAPPY HOUR
AT THE BAR

Every Friday 3pm to 12am
Featuring $3* Veuve at 3pm

$5 appetizers & specialty cocktails

$109* SUMMER SPA 
SPECIAL

Choose any of the following services
 for only $109* each:

To reserve your service or for more
 information please call.

50 Minute Swedish Massage
50 Minute Restorative Facial

75 Minute Classic Manicure & Pedicure

Bha!Bha!
A Persian Bistro

BELLY 
DANCERS

NIGHT
Complimentary while you dine.

2-4-1
18% gratuity added before discount. 
Must present coupon. Dine-in only. 

Limit 2 persons per coupon. 

EVERY DAY ENJOY 
LUNCH WITH 

PRIX-FIXE 
3-COURSE MENU

Not valid on holidays.

EVERY NIGHT ENJOY 
DINNER WITH 

PRIX-FIXE 
3-COURSE MENU

 
Not valid on holidays.

The Concert For Kids also features the 
bands Between the Two of Us, After the 
Fact, Us vs. Them, Galia Social, We the 
Culprits, For a Season, Common Ground, 
Yung Funk and Lil Fame. 

Businesses and volunteers have also 
pitched in to make the day a success, 
including local middle school students 
who sold enough candy bars to pay the 
rental cost of the band shell at Cambier 
Park. 

Laura Tichy-Smith, who writes a 
monthly column about Naples city parks 
for Neapolitan Family magazine, e-mailed 

Florida Weekly about her impressions of 
the fundraising effort.

“I called to get basic info about the 
event and the lady organizing the fund-
raiser told me a grassroots/pull-yourself--
up-by-your-own-bootstrap tale of a com-
munity trying to help itself,” she wrote. 
“These people got tired of waiting for the 
government to come help their school, 
so they decided they had to do it them-
selves.”

Tickets are $10 for adults, $3 for ages 5 
and younger. A $35 ticket gets you exclu-
sive VIP access to the bands, a poster and 
T-shirt. All proceeds will benefit student 
scholarships and the literacy and learning 
resource programs at 123 Grow With Me 
Learning Center.

For more information, call 404-5158 or 
visit www.concertforkids123gwm.com. ■

MUSIC
From page 1
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in a while, possibly due 
to less reliance on synthe-
sizer and the addition of 
trumpet and trombone.

“N.Y.C.,” a love song 
to New York City, and 
“Hooverville,” a bitter soft-
shoe number about how 
former president Hoover 
ruined the country, are 
two of the show’s standout 
numbers.

Food for thought
“Annie” is a lighthearted 

show, though if examined too 
closely, it reveals some dis-
turbing undercurrents. For 
example, Miss Hannigan phys-
ically and emotionally abuses 
the orphans and perversely 
forces them to say, “I love you, 

Miss Hannigan.” And Daddy 
Warbucks is a staunch Repub-
lican who made his money as 
a war profiteer. (Hence, his 
name, War-bucks.) He also 
doesn’t seem to be too upset 
about the Depression until it 
starts affecting him personally, 
and then he demands the gov-
ernment do something about 
it. (He’s also not above using 
the government for his own 
personal needs, hiring the FBI 
to find Annie’s parents.)

And the moral of the 
musical seems to be: It 

doesn’t matter if your parents are dead, 
as long as you’re adopted by someone 
with lots of money who can buy you 
anything you want, so you can stuff that 
emptiness with material things.

It does give you pause.
But Annie does seem to have a good 

head on her shoulders, so we expect 
she’ll turn out OK.

If you’re looking for some light enter-
tainment, or if you’re an “Annie” fanatic, 
this is the show for you.

It possesses some great comedic 
moments, many exciting musical num-
bers and enough entertainment to make 
you temporarily forget about your own 
hard-knock life. ■

precocious, curly-haired girl 
intrigues him.

Unfortunately, the same 
can’t be said for Mr. Fleck 
and his assistant, Grace Far-
rell (Lucy Horton). There 
doesn’t seem to be any 
chemistry between them. 
Ms. Horton is a lovely Grace, 
almost like a fairy godmoth-
er to Annie. She and Mr. 
Warbucks are supposed to 
be falling in love, but the 
signs are too subtle.

The ensemble portrays 
many roles: the homeless 
living in Hooverville, New 
Yorkers in a bustling Times 
Square, radio personalities 
and Daddy Warbucks’s ser-
vants. There are a number 
of outstanding actors among 
them: James Heffernan Jr. 
does a great job as FDR, Sal 
Pavia is slick as radio host 
Bert Healy, and Paul Crane 
plays his head butler role 
with a snap in his step and a 
twinkle in his eye.

Among the orphans, little 
Avery King, the youngest, 
stands out with her antics.

Bella Terrasi, a 1½-year-old 
Great Pyrenees, definitely 
steals the show as Sandy. All 
she has to do is walk out on 
stage, and she has your atten-
tion. (If listening to “Tomor-
row” yet again is your idea of torture, 
you can always watch Sandy, who’s also 
onstage for that number.)

A few hard knocks
The direction and staging of the 

orphans could’ve been crisper. One gets 
the impression that director Paul Bernier 
just let them loose to do what they want, 
relying on their cuteness to carry them 
over.

Jason Loete and show choreographer 
Amy Marie McCleary play Rooster, Miss 
Hannigan’s brother, and his floozy, Lily 
St. Regis, respectively, who pretend to 
be Annie’s parents so they can get the 
reward. They’re supposed to be larger-
than-life characters, but the night I saw 
them, they were so loud and over-the-top 
they were caricatures. They seemed to 
be in a different show, playing a different 
kind of comedy.

In this case, louder didn’t mean it was 
funnier. It just meant it was louder.

And when they sang “Easy Street” 
(my favorite song of the show) along 

ARTS COMMENTARY

“Annie” again?!
“Annie” again. 
This time, it’s at Broadway Palm Din-

ner Theatre.
The musical about the red-haired 

orphan girl isn’t exactly a stranger to 
Southwest Florida. It’s played here at 
least a half dozen times — national 
touring productions, local productions, 
community productions. It played at the 
now-defunct Naples Dinner Theatre. 
Last summer, it was on the boards at the 
Sugden Community Theatre in Naples.

And this is the third time it’s been at 
the Broadway Palm — though, to be fair, 
the last time it was staged there was 10 
years ago.

Watching “Annie” is like catching a 
rerun of a movie on TV. You think, “Oh, 
I’ve seen this before,” and, “Can I really 
bear to hear ‘Tomorrow’ again?”

And then, much to your surprise, you 
find yourself getting drawn in. And then 
you realize, “Oh, I’d forgotten about this 
song.”

If you’re not fatally allergic to the 
musical, the Broadway Palm’s current 
offering is a decent production, with 
pluses and minuses.

The one you love to hate
A big reason to see this show is Pauline 

Corbda, who plays Miss Hannigan, the 
alcoholic orphanage director. She’s a real 
find. Not only can she belt out a song, 
she’s a keen comedic actor, too.

Although her character is totally despi-
cable, she makes you care about her, and 
she makes you laugh. I loved the gleam in 
her eye and the way she ripped the head 
off of a doll during “Little Girls.”

W.C. Fields warned actors against per-
forming with animals or children; Ms. 
Corbda bravely does both and still man-
ages to capture your attention. That’s 
good acting.

The role of Annie is divided between 
two actors; the night I attended, Kris-
ten Brock, an 11-year-old from Lakeland, 
performed the role. (Reese Balliet is the 
other Annie.) Miss Brock, who possesses 
a strong singing voice and a confident 
stage presence, attacks the role with 
spunk and zest.

She has a chemistry with Jason Fleck, 
who plays Daddy Warbucks. He’s stiff 
and businesslike, but something about the 
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nstetson@floridaweekly.com

‘Annie’ finds her way (back) to Broadway Palm

withMiss Hannigan, they all seemed to 
be fighting each other vocally to see who 
could sing the loudest.

Perhaps it was poor direction on Mr. 
Bernier’s part, or maybe sound technician 
Chris McCleary wasn’t paying attention 
to the volume. But the song sadly lacked 
any build up or nuance. (The sound was 
excellent for the rest of the show.)

Mr. Bernier does make good use of 
the space, with actors coming off stage 
and performing on the main floor or in 
the far edges of the stage while scenery 
is changing. And set designer Robert 
Kovach has done a great job with the 
scenery, especially the orphanage and 
the set pieces of New York City with its 
skyscrapers and Statue of Liberty.

John White’s best costume design of 
the show can be found in Miss Hanni-
gan’s outfits, especially her outrageous 
Christmas dress with its oversized holly 
pattern.

The four-piece orchestra, led by musi-
cal director Loren Strickland, also on 
keyboards, sounded better than it has 

>>“Annie”
>>When: Through Aug. 13

>>Where: Broadway Palm Dinner Theatre, 

 1380 Colonial Blvd., Fort Myers

>>Cost: $27-$51 ($18 for ages 18 and younger)

>>Info: 278-4422 or www.BroadwayPalm.com
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COURTESY PHOTOSAbove: Kristen Brock as Annie and Bella, the Great Pyrenees, as Sandy Below: Pauline Corbda as Miss Hannigan, Jason Loete as Rooster and Amy Marie McCleary as Lily St. Regis 
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PUZZLE ANSWERS

ARTISTS AMONG US

>>What is your medium? 
I paint hot clear wax on 

silk or cotton and immerse 
the fabric into dyes one 
color at a time, light to 
dark, to create a fine art 
painting. Originating in 
Egypt and found in pyra-
midal tombs, today batik is 
an art form most popular 
in Indonesia, Africa and 
Sri Lanka. The word batik 
means “wax writing.” It has been my 
medium of choice for over 30 years.

>>Where can we see your work? 
My husband, Phil Fisher, and I share 

gallery space in Crayton Cove, at 810 12th 
Ave. S. in Old Naples. My work is also in 
numerous private and corporate collec-
tions and is a part of the permanent col-
lection at The von Liebig Art Center.

>>Where did you grow up? 
In the Midwest — Illinois, Indiana and 

Iowa.

>>What inspires you? 
Shadows, birds, beautiful views that 

take me away.

>>Where do you work? 
In our studio in Crayton Cove near 

the water. It’s a magical space!

>>Are you a full-time artist? 
Yes. As a full-time artist, I do a 

number of art-related jobs such as 
teaching pottery and batik, picture 
framing and art consulting.

>>How do you feel your art con-
tributes to our community? 

I have taught art classes here 
to adults and children for 31 years 
and have seen some go forward to 
become practicing artists themselves. It’s 
very gratifying and helps further interests 
in the arts.

>>Since you’ve been an artist here for 
more than 30 years, what changes have 
you seen? 

I’ve seen major changes — night and day 
differences. First, the Philharmonic Cen-
ter for the Arts really changed everything. 
Plus, the city’s support for the Naples Art 
Association and The Naples Players with 
their facilities was an amazing feat; that’s 
why Fifth Avenue South did so well as 
they renovated 14 years ago. As artists, 
we were glad to see this kind of encour-

Natalie Guess, batik artist

has been my

,

Villa Giulia

Bird of Paradise

agement for the arts.

>>What is the role of the 
arts in Naples? 

I think it’s very impor-
tant. A town is, many times, 
judged by how its “Main 
Street” compares to other 
areas… When people are 
considering a move, they 
want to know what activi-

ties are available. The arts keep Naples at 
the top of the list.

>>Outside of your art, what are you 
passionate about? 

Animals and our community.

>>What are you reading now? 
An American Craft magazine.

>>Who have you studied with? 
My professors at Drake University were 

amazing.

>>Birthplace:  Bloomington, Ill.

>>Education:  BFA, Drake University in 
Des Moines, Iowa

>>Favorite artist:  Franz Marc

>>Website:  www.natalieguess.com ■

— Artists Among Us is provided by the 
United Arts Council of Collier County. 
The council promotes all the arts in Col-
lier County and provides education in 
the arts for at-risk students. For more 
information and a calendar of arts and 
cultural events, call 263-8242 or visit www.
collierarts.com.

Colby Red Wine $9.99

HAPPY HOUR
Monday - Friday 3-6 • Saturday & Sunday 11-6

domestic draft beer
wells (one shot only)$2 selected 

appetizers1/2price

Everyday 
Fish Taco

Lunch Special

$7.99Black Angus
Prime Rib 

Special

$12.95
while it lasts

It’s Finally Open!
• Freshest Seafood 
• Take-Out

BONITA SPRINGS
25010 Bernwood Ave. | (239) 949-6001

Randy's paradise 
Shrimp Co.

www.randysfi shmarketrestaurant.com

10% OFF YOUR NEXT PURCHASE 
at Either Randys Location! 

(with this ad, cannot be combined with any other offer.)

NAPLES
10395 Tamiami Trail | (239) 593.5555

GRILLED RUEBEN SANDWICH
Heaping portion of fresh cooked 

sliced corned beef, real sauerkraut, 
Swiss cheese, and our own Russian 
dressing all grilled on thick-sliced 
pumpernickel bread. Served with 
choice of fries or potato salad and 

pickle

$8.99

PASTRAMI SANDWICH
Mounds of thin sliced hot pastrami on 
fresh pumpernickel bread covered with 

stone ground mustard. 
Served with fries or potato salad and 

pickle

$7.99

Mile High Sandwiches

Come Visit the Fishtine Chapel of Fish Murals!

HAPPY HOUR
Monday - Friday 3-6 • Saturday & Sunday 11-6

bottle domestic beer
and select wines$2 selected 

appetizers1/2price

Open Monday thru Sunday 7:00am to 9:00pm

www.paradiseshrimponline.com
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LOTSA LOBSTER!!!    Waterfront Dining

    Friday,
  Sunday

 Saturday,
                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch263-9940 263-2734

                         
          

                    www.napleswaterfrontdining.com

                  fries and slaw or black beans and rice

                  $
26.95                                                                                    Limited time offer.

                                                                           Not good with any other offer.

 SEE ANSWERS, C9 SEE ANSWERS, C9 ©2011 King Features Synd., Inc. World rights reserved.©2011 King Features Synd., Inc. World rights reserved.

FLORIDA WEEKLY PUZZLES
HOROSCOPESWAYNES WORLD

By Linda Thistle

■ LEO (July 23 to August 22) 
The Big Cat needs to be wary of 
what appears to be a golden invest-
ment opportunity. That “sure thing” 
could turn out to be nothing more 
than a sack of Kitty Glitter. 

■ VIRGO (August 23 to Septem-
ber 22) You give of yourself gener-
ously to help others, but right now 
you must allow people to help you. 
Confide your problems to family and 
trusted friends.

■ LIBRA (September 23 to Octo-
ber 22) Relationships benefit from a 
strong harmonious aspect. Things 
go more smoothly at work. Someone 
you thought you’d never see again 
asks for a reconciliation.

■ SCORPIO (October 23 to 
November 2) A minor distraction 
interferes with travel plans, but 
the delay is temporary. Meanwhile, 
expect to play peacemaker once 
again for feuding family members.

■ SAGITTARIUS (November 22 
to December 21) Keep that posi-
tive momentum going on the home 
front. Arrange your schedule to 
spend more time with your family. 
You’ll soon have news about that job 
change.

■ CAPRICORN (December 22 
to January 19) Control that posses-
sive tendency that sometimes goads 
you into an unnecessary display of 
jealousy. You could be creating prob-
lems where none currently exist.

■ AQUARIUS (January 20 to 
February 18) A new project holds 

some challenges you hadn’t expect-
ed. But don’t be discouraged; you’ll 
find you’re more prepared to deal 
with them than you realized.

■ PISCES (February 19 to March 
20) Yours is the sign of the celestial 
Chemist, so don’t be surprised if you 
experience a pleasant “chemistry” 
betwixt yourself and that new Leo in 
your life.

■ ARIES (March 21 to April 19)  
A more harmonious aspect favors all 
relationships. Family ties with mates 
and children are strengthened. Libra 
is Cupid’s choice to win the amorous 
Aries’ heart.

■ TAURUS (April 30 to May 
20) The bold Bull is ready to take 
on fresh challenges. Expect some 
opposition as you plow new ground 
— but supporters will outnumber 
detractors.

■ GEMINI (May 21 to June 20) 
An upcoming job change could mean 
uprooting your family to a far-distant 
location. Weigh all considerations 
carefully before making a decision 
one way or the other.

■ CANCER (June 21 to July 22) 
A long-standing problem is resolved 
by a mutually agreed upon compro-
mise. You can now focus on getting 
the facts you’ll need for a decision 
you’ll soon be asked to make.

■ BORN THIS WEEK: You enjoy 
being fussed over, as befits your 
“royal” Leonine nature. You also 
have a strong loyalty to family and 
friends.

★ ★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 
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Let’s get this out of the way: The only 
thing “Friends With Benefits” and Natalie 
Portman’s “No Strings Attached” have in 
common is that they’re both romantic 
comedies about friendships with casual 
sex. In terms of supporting characters, 
plot details and, yes, success as a movie, 
the two are notably different. “No Strings 
Attached” is a better, funnier film, where-
as “Friends With Benefits” has some 
amusing moments before getting weighed 
down with a serious tone. 

Fresh off a breakup, Dylan (Justin Tim-
berlake) flies from L.A. to New York City 
for a job interview. At the airport he’s greet-
ed by the smokin’ hot Jamie (Mila Kunis), 
the corporate headhunter who got him the 
interview. They immediately hit it off.

“I’m going to change your life,” she tells 
him in the year’s most obvious line-with-
a-double-meaning, and indeed she does. 
She sells him on NYC, he takes the job and 
a beautiful, platonic friendship is born. 

All is well until they watch a tacky 
romantic comedy together and ask why 
relationships have to be so complicated. 
(Short answer: Because they are!) They 
then swear on an iPad Bible that they’ll 
have “no relationship, no emotions, just 
sex” and vow to remain friends no matter 
what. Yeah, right. 

Director Will Gluck’s (“Easy A”) film is 
at its best when Dylan and Jamie are trad-
ing barbs and hooking up; their chemistry 
feels real, and there are good laughs to 
enjoy. Mr. Timberlake holds the screen 
adequately as a co-lead, but he’s also 
helped greatly by Ms. Kunis’ presence, 
timing and experience. His future as an 
actor remains bright but unproven.

If the story stayed focused on comedy, 
Mr. Timberlake would’ve been better off; 
unfortunately, however, Dylan and Jamie’s 
inevitable fight nearly turns the film into 
a Nicholas Sparks (“Dear John”) drama. It 
gets so heavy that we stop laughing and 
start rolling our eyes waiting, begging for 
it to end. 

Aside from the love/hate relationship 

drama, which we expect, there’s also 
mental illness and dysfunctional family 
drama, which we neither expect nor want. 
Jamie’s mom (Patricia Clarkson) is an 
unreliable floozy who doesn’t know who 
Jamie’s father is; Dylan father’s (Richard 
Jenkins) has Alzheimer’s, while his sister 
(Jenna Elfman) is a single parent to young 
Sam (Nolan Gould). Where did all the 
laughs go?

Worse, not all of the comedy connects.
Mr. Timberlake singing Kris Kross’ 1992 

hit “Jump” is no doubt funnier on paper 
than in execution, as is having Olympic 
snowboard gold medalist Shaun White 
in a cameo in which he’s a jerk to Dylan. 
“Ha! That Shaun White is cool for making 
fun of himself,” we’re supposed to say. 
But we really just feel sorry for him.

“Friends With Benefits” tries to make 
fun of rom-com conventions and then 
subvert them while ending up in the 
same place that all rom-coms end up. It’s 
a nice idea, but when you veer too far off 
course, everything is bound to crumble. 
And it does. ■

— Dan Hudak is the chairman of the 
Florida Film Critics Circle and a nationally 
syndicated film critic. You can e-mail him at 
dan@hudakonhollywood.com and read more 
of his work at www.hudakonhollywood.com.

The Trip ★★
(Steve Coogan, Rob Brydon, Claire Keelan) 
British comedians Steven Coogan and Rob 
Brydon play versions of themselves in this 
road comedy as they tour restaurants in 
northern Britain. The first time we hear 
their dueling impressions of Michael Caine 
and Sean Connery, it’s funny; by the fourth 
time it’s old, and the rest of the film’s dry 
British wit doesn’t always translate. Not 
Rated: Adult language and situations.

A Better Life ★★★
(Demian Bichir, Jose Julian, Bobby Soto) 
A gardener (Mr. Bichir) in L.A. buys a 
truck he can’t afford in hopes of fulfilling 
the American dream and providing a bet-
ter life for his son (Mr. Julian), but things 

don’t go as planned. Strong performances 
from Mr. Bichir and Mr. Julian highlight 
this emotional drama that’s occasionally 
heavy-handed but ultimately effective. 
Rated PG-13.

Harry Potter and the 
Deathly Hallows: Part 2  
★★★½

(Daniel Radcliffe, Ralph Fiennes, Alan 
Rickman) Harry (Mr. Radcliffe), Ron 
(Rupert Grint) and Hermione (Emma Wat-
son) try to find the remaining Horcruxes 
and kill Voldemort (Mr. Fiennes) in the 
franchise’s eighth and final film. It’s a fit-
ting, rousing, emotional finale to what’s 
been a truly remarkable written and cin-
ematic franchise. Kudos to the filmmak-
ers for ending on such a high note. Rated 
PG-13. ■

LATEST FILMS

CAPSULES

‘Friends With Benefits’

REVIEWED BY DAN HUDAK
www.hudakonhollywood.com    ............

★★
Is it worth $10?  No

>> Justin Timberlake was a member of the boy 
band ’N Sync; the band’s third album was called 
“No Strings Attached.”

in the know  

danHUDAK
www.hudakonhollywood.com

24041 S. TAMIAMI TRAIL, BONITA SPRINGS
239.390.3187  |  WWW.ANGELINASOFBONITASPRINGS.COM

Follow me on Twitter AngelinasBonita

Real. Italian.

Summer Hours: 
Closed Sunday and Monday

-Angelina

Experience award winning, romantic dining at 
Southwest Florida’s most elegant restaurant. 
Recently voted Most Romantic Dining by 
Naples Daily News
2011 Southwest Florida’s Reader’s Choice Awards & 
Th e News-Press
Reader’s Choice Poll 2011 Bonita’s Best

*Th rough July 31st

To celebrate, 
I’m offering 

4 full courses, no gimmicks, 

for only $65*
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WHY PAY MORE?

2097 Trade Center Way, Naples

MUST LIQUIDATE 
INVENTORY

20-30-40-50-60% OFF

NOW
OFFERING

HOME DESIGN
SERVICES

BEST PRICE!!!

X
INSIDE OUT FURNITURE WAREHOUSE

(239) 261-1177
(800) 523-3716

www.preferrednaples.com
SunTrust Building at Pelican Bay

801 Laurel Oak Drive  Suite 300
Wir Sprechen Deutch  Hablamos Espanol Wilma Boyd - CEO

2011 EUROPE SALE
 Save UP TO 50% 

PLUS add 3rd/4th guests from $99*

10-DAY ROMAN EMPIRE
ms Noordam - 9/15, 10/5

Round-trip Rome
 

12-DAY MEDITERRANEAN EMPIRES
ms Nieuw Amsterdam - 9/9, 10/15

Round-Trip Venice

10-DAY CULTURAL MOSAIC
ms Ryndam - 9/8, 9/29
Round-trip Barcelona

Additional itineraries and departure dates available.

Holland America Line Signature of Excellence

*Restrictions apply. Subject to change and availability. Please contact us for complete details. 
Ships’ Registry: The Netherlands

BRING IN 
YOUR SCHOOL SUPPLY 
DONATION & RECEIVE:

NAPLES PLAYERS NEWS

The youth troupe of The Naples Play-
ers takes the spotlight with their own 
version of summer’s toe-tapping spec-
tacle at Sugden Community Theatre 
Aug. 5-7. The KidzAct kids will use the 
same sets and costumes from the sold-
out production of “42nd Street” that 
runs through Saturday, July 30. After the 
final curtain, the young actors will step 
into their roles to bring their signature 
energy and enthusiasm to the classic 
musical comedy.

The production gives the teen com-
pany the chance to utilize and expe-
rience the sets, costumes, basic live 
orchestra and production values of a 
Naples Players adult production and to 
better prepare them for the challenges 
of performing at an adult level.

Dawn Lebrecht Fornara, director of 
the adult show at the Sugden and a 
veteran of the national tour of “42nd 
Street,” directs the KidzAct production 
as well.

Show times are 7:30 p.m. Friday and 
Saturday, Aug. 5-6, and 2 and 7:30 p.m. 
Sunday, Aug. 7. Tickets are $10 for stu-
dents, $15 for adults. 

A classic gets a twist
Alice and all her friends from Lewis 

Carroll’s “Through the Looking Glass” 
make some colorful new acquaintances 
in KidzAct’s production of “Wonder-
land!” on stage Aug. 9-13. In addition 
to characters including the Red Queen, 
the Cheshire Cat and Tweedledum and 
Tweedledee, “Wonderland!” introduces 
a gospel group, a train conductor and 
a beauty pageant emcee. The eclectic 
score includes swing, bluegrass, doo-
wop, gospel and country (“I Was a Good 
Egg, but Then I Done Went Bad,” sung 
by Humpty Dumpty and the Dixie Chick-
ens).

Nancy Menaldi-Scanlan directs.
Show times are 7 p.m. Tuesday through 

Saturday, Aug. 9-13. Tickets are $6 for 
students, $12 for adults.

Tickets to “42nd Street” and “Won-
derland!” by KidzAct can be purchased 
at the box office, 701 Fifth Ave. S., or by 
calling 263-7990.

Find KidzAct on YouTube, at www.
naplesplayers.org or on Facebook at 
www.facebook.com/tnpkidzact. ■

The casting call is out for two fall pro-
ductions by The Naples Players. Tryouts 
for “Always, Patsy Cline” will take place 
Saturday, Aug. 6, and for “Later Life” on 
Saturday, Aug. 16. All auditions are at the 
Sugden Community Theatre.

“Always, Patsy Cline” is a two-person 
salute to the famed country singer and 
her enduring friendship with Louise, a 
Texas housewife and staunch fan. Audi-
tion appointments are required and can be 
made by calling 263-7990.

The actress in the title role must be able 
to sing in Ms. Cline’s signature style and 
be between the ages of 25-30. The role of 
Louise calls for a woman between the ages 
of 40-60; singing is not required. Those 
auditioning for Louise should prepare a 
short monologue to deliver in a Texan 
accent. The monologue does not need to 
be memorized and can be chosen from 
sides that are posted online or marked in 
scripts that are available at the box office.

John McKerrow will direct “Always, 
Patsy Cline,” with musical direction by 
Charles Fornara. Rehearsals begin Sept. 1, 
and performances are on the main stage  
Oct. 5-29.

‘Later Life’
Open audi-

tions for “Later 
Life” will begin 
at 2 p.m. Satur-
day, Aug. 13. The 
insightful comedy 
by A.R. Gurney 
calls for a cast of 
two middle-aged 
men and two mid-
dle-aged women. At a Boston cocktail 
party, Austin, a stoic banker type, is rein-
troduced to Ruth, an early love and a 
warm-hearted, multiple divorcee. All the 
other party guests — 10 different charac-
ters who continually interrupt the tentative 
reunion of Ruth and Austin — are played 
by the other two actors.

Paul Graffy will direct “Later Life.” 
Rehearsals begin Sept. 12, and performanc-
es are set for Oct. 26-Nov. 19 in the Sud-
gen’s Tobye Studio.

Perusal scripts are available for 72 hours, 
with a $20 deposit, at the box office, 701 
Fifth Ave. S. For more information, call 263-
7990 or visit www.naplesplayers.org. ■

Coming up from KidzAct
Young thespians hit the stage

with ‘42nd Street’ and ‘Wonderland’

Auditions set for two fall productions
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14 Day Hawaiian Islands Cruise
Fall 2011 Departures~ RT from Los Angeles

Hilo ~ Honolulu ~ Kauai ~ Maui ~ Ensenada, Mexico
Outside rates from $1261* PP/DBL

Call NOW & receive a reduced deposit of $100 per person & 
   an on-board booklet valued at up to $650 per stateroom! 

11 Day Hawaii & Tahiti Cruise
December 27, 2011- January 7, 2012

Cruise from Honolulu to Tahiti
Discover “Small Ship Cruising” on the Ocean Princess

Inside Rates from $1862*
Includes a $50 Shipboard Credit per stateroom

*Rates are based on double 
occupancy and subject to restrictions, availability and 

change. 14 Day Cruise Rate is based on Category M and 11 
Day Cruise Rate is based on Category L. Ship’s Registry:  Bermuda

Lush tropical rainforests, towering waterfalls, magnifi cent beaches 
of powdery white, volcanic black sands, the soothing sound of 

ukuleles, sea turtles swimming amidst coral reefs - this is Hawaii!

Simply add Tahiti & you have the “Best of all Worlds...” 
Discover enchantment and take the time to relax & unwind on 

pristine beaches, snorkel sheltered waters or peruse the many quaint 
shops for the fi nest black pearls and local crafts!

T ropical Dreams can come true ...

4 Convenient Locations to Serve You!
www.cinaples.com

Pelican Bay 597-6700   Get-Away Club 597-2961    Village Walk 514-2047    Verona Walk 430-1254

WRITING CHALLENGE

Florida Weekly invites readers to submit 
an original work of fiction based on the 
photograph on the facing page. Using it as 
a starting point for your creative process, 
come up with a narrative story or poem of 
no more than 1,000 words.

Deadline for submissions is Wednesday, 
Aug. 3. Send in Word format or pasted 

into the body of an e-mail to writing@flor-
idaweekly.com and we will print our favor-
ites over the next few weeks.

Be sure to include your name, address and 
contact information. Feel free to include a 
headshot of yourself as well.

Thanks for accepting our challenge, and 
good luck. ■

Florida Weekly seeks submissions

Birthday Party Blues

This is a picture of me taken the morn-
ing of my fourth birthday. 

Mommy has planned the most wonderful 
birthday party for me, inviting my entire pre-
school class. The weather is not cooperating, 
and this is the first of my many trips to the 
window in hopes my sad glares will guilt 
the rain away. Mommy assures me that the 
weather will not ruin what is sure to be the 
best birthday ever at 173 Logan St.  

Linda Thompson, Cindy Lsu, Brian Gei-
sle and even that horrible terror Bobby 
Callahan will have so much fun at my party. 
We will play games like duck-duck-goose, 
hide-and-seek and have three-legged and 
paper sack races. When we get hot, we 
will run in and out of the sprinkler, shoot 
each other with water guns and have a 
water balloon toss contest. There will be 
popsicles of every color and enough cake 
to feed the whole school. 

Yesterday, I helped Mommy make 203 
cupcakes. Another one of my jobs was 
to blow up 117 balloons and place them 
all around the yard and on the mailbox. 
Balloons in my favorite colors, turquoise 
and pink, float everywhere. They match 

a special dress my grandma bought me 
— one I had to wait forever to wear. I had 
made it abundantly clear to Mommy that 
if anyone else came to my party wearing 
turquoise and pink, they would have to 
change clothes or leave. 

Back to the window; I think the rain 
is coming down even harder than it was 
just 10 minutes ago. The puddles are get-
ting bigger and deeper. Raindrops landing 
on the tin drain gutter create a rhythmic 
sound. I listen for the rain to let up a bit. 
Mommy tells me that staring at the rain 
will not make it go away but I think she 
is wrong. She does not know the power 
and determination of a 4-year-old with 13 
friends to impress.

It has not rained in nine straight days, 
so why today? Am I being punished for 
not cleaning my room two days ago? Is it 
because I complained about having icky 
beets on my plate at dinner last week? Who 
eats red things that come from under the 
ground in their own backyard? I am willing 
to make my first deal with Mother Nature: 
If she stops the rain just long enough for us 

BY ROB CALLAHAN, NAPLES

CONTINUED ON PAGE 15 

              
                         

Avalon Dr

Lakewood Blvd

41

Sugden 
Regional
Park

Tamiami Tri E

Located across from Walgreens 
in Sugden Park Plaza

Choose from 7 Entrées with a Soft Drink for Just 
$7 Each, Monday–Friday 11am–3pm

4270 Tamiami Trail East • Naples
 (239) 692-9294

WWW.BOSTONS.COM
®© BP International Rights Holdings Inc. 2011 (“BPIRH”). All Boston’s the Gourmet Pizza trademarks are owned by BPIRH 

and are duly licensed by Boston Pizza Restaurants, LP in the United States.

HAPPY HOUR
3pm-7pm Daily

7 $7FOR

17 Kinds of Beer • 23 TV Screens
Patio Seating Available

LIVE MUSIC
Every Friday and Saturday Night

“Cloud 9” performs from 7:00pm-10:00pm
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239-263-4581
1100 Tamiami Trail N., Naples

6 blocks South of the Coastland Mall, next to the Ramada

HAPPY HOUR 4:30-7pm
ENTERTAINMENT

Beatlemania’s Peter McGann
Saturday 6-9

“Serving the Evening Meal” Since 1947

“The Best Deal 
In Town”
Open 7 Days

Dinner 5:00pm-10pm
 

Filet Mignon! Prime Rib! N.Y. Sirloin! Broiled Salmon! 
And much more... Wow!

Kingfi sh Cabernet Sauvignon or Chardonnay
Two Dinners & a Bottle of Wine

Wine & Dine
All Entrées Include 

Wine, Salad & 
Potato$1795per person

TM

to play one game of freeze tag, I will stop 
begging Mommy for those two goldfish at 
the pet store. This is a huge deal because I 
already have names for the goldfish: Emma 
and Max. Have you ever heard of better 
names for fish? I haven’t. I bet Emma and 
Max could live very comfortably in that 
puddle in Mr. Hanson’s driveway. 

It’s just two hours until my party starts, 
and it’s still raining. Mommy has started to 
move some furniture around. My stomach 
drops because this is the first sign that 
we might have to have my party inside. 
When was the last time anyone ever had 
a great party inside? Mommy makes the 
best ice cream sandwiches ever, but she 
clearly does not understand. I can’t have 
the best pre-school birthday party inside! 
No one ever talks about the fun they had 
at an “inside” party. I am ready to cry, and 
refuse to go upstairs and pick out “inside” 
toys from my closet. I get a stern look from 
Mommy and stomp up the stairs.

Another look out the window reveals a 
bright flash of light followed by a rattle of 
thunder. It’s getting darker instead of lighter 
outside, and there are only 63 minutes and 
22 seconds until my friends are supposed 
to be here. Even if it stopped raining now, it 
will be very wet and muddy outside. What 
if I get mud all over my pretty dress? I do 
not have another pretty dress and I want to 
wear this dress at my wedding. How long 
does mud stay on a dress, anyway?

Mommy tells me to clean my room. I am 
so sad, because it’s clear now that my party 
will be inside, and the worst party ever. 
I will surely lose all my friends forever. I 
might not ever get invited to another birth-
day party until I am like 11 years old! I clean 
my room and hide some things that I do 

not want Roger Beachley to lay his slimy 
hands on. His hands are always dirty.

When I go downstairs, the most magical 
thing has happened. Mommy has trans-
formed the downstairs into a fantasyland! 
There are turquoise and pink balloons 
everywhere! My favorite CD is playing all 
my favorite songs and the house smells 
like warm cinnamon. And there, between 
the couch and reclining chair that grandpa 
snores in is the best homemade castle ever 
built! Sheets and pillows frame a fort that 
can easily hold 10 kids (adults not invited). 

I have never seen an inside castle like 
this before. Amy Chamber’s birthday party 
did not have anything like this and every-
one knows she had the best party in like 
600 years! 

I look at Mommy, who asks, “What do 
you think?” I say it’s the coolest thing in the 
whole world and reminds me of the castle 
at Disneyland. “Of course,” Mommy says. 
“Every princess deserves a castle.”

The doorbell rings. Our first guests have 
arrived. I am so excited I can barely stop 
myself from running to the door. “Slow 
down,” Mommy yells. 

I open the door and see a beautiful woman 
smiling with a wrapped present in her hands 
with a big pink bow. Just behind her and 
behind a beautiful fold in her flower print dress 
is a small boy. It’s Bobby Callahan. Ugh!!! ■

FW WRITING CHALLENGE
 FROM PAGE 14 



1/2 PRICED WINE LIST
bottles up to $100

expires 8/4/11

BUY ONE - GET ONE
purchase one dish, get the 

second free
good for lunch or dinner

= or lesser value 

+18% gratuity before discount
expires 8/4/11

must present coupon at time of purchase. cannot be combined with any other coupon or offer

2455 vanerbilt beach road naples 34109 239.254.0050

BEST HAPPY HOUR IN TOWN
ALL drinks 1/2 price 4-8 NIGHTLY

Fresh. Natural. Delicious.

any purchase of $6.99 or more
Some restrictions apply. Not valid with any other offer. Must present coupon. No cash value.

One coupon per customer per visit. Valid only at participating locations.
LIMITED TIME OFFER EXPIRES 8/4/11

Text CBAKE to 97063 
to receive more special 
offers & promos!
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Interactive  
Friendly Pirate Fun  

for the Whole Family

1-800-776-3735
www.PiecesOfEight.com

2500 Main Street • Ft Myers Beach

Located at Salty Sam’s  
Waterfront Adventures Arrive 30-40 minutes prior  

to departure. Call For  
Times and Reservations  

1-800-776-3735
22222

WWWWWWWWWWWWWWWWWWWWW

I

NAPLES

bucadibeppo.com

Also try our traditional Italian dishes
featuring CHICKEN PARMIGIANA, SPAGHETTI 
WITH MEATBALLS, CHEESE MANICOTTI, 
MOZZARELLA CAPRESE and many more!

LOBSTER
SPECIALS

Summer

Lobster Ravioli

Folk tales have been part of everyone’s 
childhood since the 14th century. The 
stories taught lessons. “Little Red Riding 
Hood” originally was the story of a young 
girl going into dark woods filled with dan-
gers. In the early tales, she met an ogre or 
a werewolf who ate the grandmother and 
lured the girl into bed. But she escaped 
using her wits (no huntsman was there to 
save her).

By the 17th century, the many versions 
of the story told of a young country girl 
meeting a wolf and telling him about her 
grandmother’s house. The wolf is then 
able to eat Grandma and the girl. The tale 
reminds girls of the dangers of follow-
ing the advice of strangers. Through the 
years, the story became a morality tale 
warning about strange men. 

But by the 1800s, the story had Grand-
ma and Red Riding Hood outwitting the 
fox and being saved by a hunter. Still later, 
the tale represented the views of Sigmund 
Freud and feminists. Today the tale is 
often reworked as satire or comedy.

Through all the years, pictures and 
figurines depicting Red Riding Hood have 
remained popular. In the 19th century, 
Staffordshire potters made dozens of fig-
ures of her, with and without Grandma or 
the wolf. 

Try collecting things related to a single 
folk tale or nursery rhyme. Books, prints, 

fabrics, jewelry, dishes and even furniture 
can be found expressing both old and new 
versions of the stories.

    
Q: An aunt handed down a vanity that 

was made by Stickley Brothers between 
1926 and 1928. A sticker inside the top 
drawer says “Quaint Furniture of Charac-
ter.” What can you tell me about the vanity 
and its value?

A: Quaint Furniture was one of the lines 
made by Stickley Brothers Co. of Grand 
Rapids, Mich. The company was founded 
in 1891 by John George and Albert Stickley. 
Their Quaint Line of furniture was intro-
duced in 1902. Quaint Mission was made 
first. Other Quaint lines included Quaint 
Arts & Crafts (1904), Quaint Tudor (1914), 
Quaint Manor (1914), Quaint American 
(1920s) and Quaint Colonial (1920s). John 
George left the firm in 1902 and Albert 
retired in 1927. The company remained in 
business until about 1947. Your vanity in 
good condition is worth about $300.

    
Q: I have two 1936 booklets titled “Kel-

logg’s Singing Lady Party Kit” published 
by the Kellogg Co. I understand “The 
Singing Lady” was an NBC radio show. 
The books come with pop-out invitations, 
games, placecards, favors, masks, verses, 
recipes and cake decorations. Are they 
worth much?

A: “The Singing Lady,” the first network 
radio program for children, was broadcast 
from 1931 to 1941. Ireene Wicker, the Singing 
Lady, sang and told stories for children. The 
show was sponsored by Kellogg’s. A Singing 

Fairytales inspire great collections

terryKOVEL
news@floridaweekly.com

KOVELS: ANTIQUES & COLLECTING

SEE KOVELS, C17 



by Jo Mousselli

Want longer and thicker lashes without using mascara?
Semi-permanent eyelashes

Weightless, with a natural look and feel

Water-resistant
Vintage Lashes 

(239) 263-1050
  www.vintagehealthandbeauty.com

Available in Naples, FL
Contact Dorothy Minichiello

Licensed Cosmetologist since 1988
2900 14th St N, Suite 40, Naples FL 34103

August 2011-All Month Long!
{Dine in only, can not be combined with any other offers.}

Reservations Recommended: 239.430.4999

Text SHULAS EVENTS to 97063 for event updates and a FREE APPETIZER!

$20 New York Strip Steaks!

Details/Online Tickets: www.ShulasNaplesEvents.EventBrite.com
Monthly Tasting Events! Last Wednesday of Every Month!

Hours: Lunch Mon-Sat 11:30-4  Dinner Sun-Thurs 5-10  Fri & Sat 4-11
1585 Pine Ridge Road, Naples  239-592-0050  www.noodlescafe.com

$1500

OFF
WITH PURCHASE 
OF $50 OR MORE

Gratuity added before discounts.
One coupon per table.
Valid Sun-Wed 4-7 pm.

Not valid holidays.
Not valid with special offers.

EXPIRES 7-31-11

Sunday Summer Special
All You Can Eat
Spaghetti & Meatballs

$995 5-9 PM
Not valid with any

other offer or discount.

Independently Owned & OperatedThe Original
Since 1991

River Bar 

River Bar 

OPEN

Join Jack s Club

Great food!
Cold drinks!

Good times!

never
Best

Lady songbook 
was offered as 
a Kellogg’s pre-
mium in 1932. 
The Singing 
Lady Party Kit 
was published 
in 1936 and 
1937. It sells 
for about $15 
to $20. Other 
Kellogg’s pre-
miums sell for 
more.

    
Q:  I recent-

ly bought a box full of 
stuff at a garage sale. In the box I found a 
Beatles souvenir spoon. The heads of the 
four Beatles are pictured on the insert at 
the top of the spoon handle. The spoon is 
4¼ inches long. What is it worth?

A: Your stainless-steel spoon is one of 
a set of five. The other four picture each 
Beatle individually. A set recently auc-
tioned online for $90, but an individual 
spoon like yours sold for just $6.50.

    
Q: I have four small plates, about 4½ 

inches in diameter, each decorated with 
a picture of a Greek god. The plates are 
white with gold-leaf trim. The backs are 
stamped “Mitologia” over a picture of a 
hand holding a paintbrush. Below that it 
says, “Fornasette-Milano, Made in Italy, 
Exclusive for Bonwit Teller.” Are they old 
or valuable?

A: Your small plates or coasters were 
designed in the 1960s by Piero Fornasetti 
for Bonwit Teller, a high-end New York 

department store. The 
complete set included 

eight different designs 
of mythological fig-

ures. Fornasetti 
(1913-1988) made 
several other 
coaster sets with 
different themes 
for Bonwit Tell-
er. The depart-
ment store was 

founded in 
New York 
City in 1895 
and eventu-

ally opened 
branches in 
several other 
cities. After the 
chain declared 

bankruptcy in 
1989, most of the 

stores closed. The name was sold and 
attempts have been made to revive the 
famous brand. Fornasetti was a painter, 
sculptor and designer who lived in Milan, 
Italy. His furniture and other products are 
popular collectibles today. New Fornasetti 
pieces are being made today by Piero’s 
son, Barnaba, in both old and new designs. 
The value of a set of four coasters is about 
$50. ■

—   Terry Kovel answers as many questions 
as possible through the column. By sending a 
letter with a question, you give full permis-
sion for use in the column or any other Kovel 
forum. Names, addresses or e-mail addresses 
will not be published. We cannot guaran-
tee the return of any photograph, but if a 
stamped envelope is included, we will try. 
The volume of mail makes personal answers 
or appraisals impossible. Write to Kovels, 
(Florida Weekly), King Features Syndicate, 
300 W. 57th St., New York, NY 10019.
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COURTESY PHOTO

Little Red Riding 
Hood is standing 

near a vase meant 
to hold “spills” 

(thin wooden 
sticks or roller pa-
per) used to transfer a 
flame from a fireplace 

or stove to a candle or 
lamp. The 10-inch-

high figure made in 
the Staffordshire 

district of England 
in about 1850 sold 
for $71 at a recent 

DuMouchelles 
auction in Detroit.
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ZERONA LASER SYSTEM is HERE!!!!
Body Slimming

NO INJECTIONS – NO SURGERY
Minimum Loss of 3½ Inches & More in 2 WEEKS!

North Naples (239) 594-9075
Bonita Springs (239) 498-0473

The Brooks (239) 498-4403

www.drlipnik.com

Dr. M.J. Lipnik
Board Certified Dermatologist

Lipnik Dermatology
and Laser Center

NATURAL & ORGANIC LUNCH & DINNER • EMPIRE FUSION 

www.thejollycricket.com
720 5th Avenue S. • (239) 304-9460

15% OFF 
With this coupon. Not valid with any other offers.Valid until 8/4/11

FABULOUS FRIDAY 
FISH NIGHT!

Fish 'n' Chips 
$13.99

Simply Yummy!

$

$

V

V
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  I
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G

700 Fifth Ave. S. • Naples, FL 34102
(239) 659-7008 • www.VerginaRestaurant.com

Dancing Under The Stars
BALL ROOM DANCE NIGHTS

Every First and Last Wednesday of the Month
 from 8:30-10:30

$24.953-COURSE DINNER
AND A GLASS OF WINE

Offered Sunday-Thursday 5:00-Close
Friday & Saturday 5:00-7:00pm

Hosted By: Fred  As ta i re  Dance  S tud io
E a c h  We d n e s d a y  w i l l  e n d  w i t h  a  s p e c i a l  d a n c e 

b y  p r o f e s s i o n a l s  f r o m  F r e d  A s t a i r e  D a n c e  S t u d i o s .

Starlight Pro-
ductions joins 
with the Fort 
Myers Film 
Festival for the 
premiere of its 
independent 
feature film, the 
sci-fi thriller, 
“Light,” at the 
Sidney & Berne 
Davis Art Cen-
ter, Monday, 
Aug. 8.

“Light” was 
written and 
directed by 
local actor-
writer Marty 
Wisher and 
stars Christian 
Kilian, Danny 
Rawley, Keegan Shayne and Mitch 
Jacobs. Everyone involved in the 
making of the film is from Southwest 
Florida. All filming was done in Cape 
Coral and Fort Myers.

Set in the not-too-distant future, 
the film centers on Lucas, a boy born 
with hypopigmentation who discov-
ers that along with his rare appear-
ance, his birth also granted him 
developing super powers that can 
help him and his genius best friend, 
Jake, navigate the troubling waters of 
high school. 

The premiere is part of the FMff  
summer series called “ Intellectualiza-

tion Mondays,” 
which gives 
film lovers the 
opportunity to 
catch see mov-
ies they might 
have missed 
during the 2011 
inaugural FMff 
as well as dis-
cover new 
works being 
submitted for 
the 2012 com-
petition.

Discussions 
with the pro-
ducers and 
directors from 
the films take 
place during 
conversations 

with the audience.
A complete guide to films playing 

through the summer is available at 
www.fortmyersfilmfestival.com, with 
updates on Facebook and Twitter 
pages at www.facebook.com/ fort-
myersfilmfestival and www.twitter.
com/ fortmyersfilm. 

Admission is $5 ($2 for FMff 
founding members and Facebook 
fan members). Doors open at 6 
p.m. and screenings begin at 7 
p.m. 

The Sidney & Berne Davis Art 
Center is at 2301 First St. in historic 
downtown Fort Myers. ■

FMff premieres
local sci-fi film
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Reasons to

VISIT
KEY WEST

August 1st
PIGEON KEY 

SUMMER CAMP
August 7th 

18TH ANNUAL 
BATTLE OF THE BARS

This hilarious all-in-fun relay race 
has raised $215,548 for charity 

throughout the years.

August 12th
KEY WEST

 LOBSTER FEST
Festivities include Friday’s Lobsterfest 

Duval Crawl, Street Fair and FREE concert 
Saturday, and Sunday Lobster Brunch.

August  17th
“SHOWCASE 
OF KEY WEST 
BUSINESSES” 
TRADE SHOW

August 18th
TROPICAL HEAT

$5 OFF
Full Fare Roundtrip Adult

Cannot be combined with other offers
A PLACE TO MAKE

Great memories
The answer to all your special occasion

needs, large and small.

Our professional team looks after all the details 
so you can enjoy your family and friends.

EVENT HOSTING
BANQUETS AND CORPORATE OUTINGS

May through October dates now available

For a customized quote 
call John 239.963.3163

2500 GOLDEN GATE PKWY, NAPLES

Get Florida Weekly 
delivered to your 
mailbox for only

$2995*

PER YEAR

*Rates are based on standard rate postage. A one-year in-county 
subscription will cost $29.95 to cover shipping and handling. Call for 

out-of-county and out-of-state postage and pricing options.

Subscribe online at  
www.FloridaWeekly.com  

or Call 239.333.2135

➤ THURSDAY, JULY 28, 8 P.M.
Antiques Roadshow: Spokane – 
Hour 2

Pottery by 20th-century ceramicists 
Otto and Gertrude Natzler; a landscape 
by early 20th-century artist Sydney 
Laurence; and an heirloom Waltham 
railroad pocket watch.

➤ FRIDAY, JULY 29, 8:30 P.M.
Untold Stories – A Watery 
Wilderness: Ten Thousand Islands

A maze of mangrove islands mean-
ders from Marco Island to Florida Bay, 
an ever-changing tangle of trees and 
shallows that inspired a larger-than-
life name: the Ten Thousand Islands. 
In this watery wilderness, hardy pio-
neers scratched out a living on high 
heaps of shells left by Calusa Indians. 
In 1947, most of Florida’s final frontier 
became part of the new Everglades 
National Park.

➤ SATURDAY, JULY 30, 10:30 P.M.
Are You Being Served?

This innuendo-laden comedy with a 
penchant for slapstick has been a BBC 
classic since the 1970s.

➤ SUNDAY, JULY 31, 9 P.M.
Masterpiece Mystery! Zen: Ratking

When a wealthy industrialist and 
political party funder is kidnapped, 
the Ministry of Justice wants Zen to 
get the hostage back alive at any cost. 
But these kidnappers don’t seem to be 
playing by the rules when they kill the 
lawyer who shows up with a ransom 
payment from the family.

➤ MONDAY, AUG. 1, 9:30 P.M.
Frank Sinatra: Concert 
for the Americas

This spectacular 1982 concert per-
formed in the Dominican Republic 
proves that even at age 66, Sinatra was 
still the undisputed “Chairman of the 
Board.” Featuring the legendary Buddy 
Rich on drums and a special guest 
appearance by guitarist Tony Mottola.

➤ TUESDAY, AUG. 2,  8 P.M.
3 Steps to Incredible Health 
with Joel Furhman, M.D.

The doctor’s revolutionary approach 
offers an effective and scientifically 
proven plan for shedding weight and 
reclaiming vitality and health by focus-
ing on nutrient and calorie intake.

➤ WEDNESDAY, 
AUG. 3, 8P.M.
Alone in the
Wilderness

This is the story of 
Dick Proenneke, one man 

who lived his dream 
in the Alaska 

Wilderness, 
where he 
built his 

o w n 
cabin 
a n d 
lived 

off the 
l a n d 

in isola-
tion. ■

This week on WGCU TV

COURTESY PHOTOS

Dr. Joel Furhman 
of “3 Steps to 
Incredible Health”
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Gentle, Caring Dentistry Since 2003
Initial Comprehensive Exam 

Full set of X-Rays
Healthy Mouth Cleaning $95 

regular $338

239.261.7291  |  www.naplesdentalcenter.com
201 8th St South, Suite 106, Naples | Downtown at the Baker Center

MARLA OTTENSTEIN / 
FLORIDA WEEKLY

After party celebrates the 2011 Southwest Florida Heart Ball

FLORIDA WEEKLY SOCIETY

TheatreZone founders in the Big Apple

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think 
we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the 
many events we cover. You can purchase any of the photos too. Send us your society and networking photos. 
Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

1. Mark Danni, Karen Molnar, Paul Phillips and Nicole Fosse 
2. Helen Gallagher, Paul Phillips, Karen Molnar and Jack Lee
3. Broadway actress Donna McKechnie in “Gwen Verdon I’m Not Lola” 

COURTESY PHOTOS

1. Tressea Cioffi, Jennifer Campbell 
 and Sonya Sawyer 
2. Jenny and Ron Oister, Regan 
 Goldberg and Jennifer Campbell
3. Tracy Taylor and David Gordley 
4. Ginger Walker, Kimbra Smith 
 and Carol Osterhout 
5. David and Kerri Call, co-chairs 
 of the 2012 SWF Heart Ball 

COURTESY 
PHOTOS1 2

3 4 5
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3
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FLORIDA WEEKLY SOCIETY

1. Nicole Somsen and Jeanine Taylor 
2. Marianne Kearns and Orysia Fisher 
3. Holly Prystash and Monica Wurstle 
4. Anya Corcoran 
5. Amanda Jaron and An Vu
6. Susan Kniffen and 
 Tina Ostrowski
7. Cindy Obrecht and 
 Nancy White  
8. Doreen McKee and 
 Robert McDonald 
9. Natalie Davidson

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Bio in Mercato hosts a donation party for PACE Center’s ‘Love That Dress!’

1 2

3 4 5

98

76

BERNADETTE LA PAGLIA / FLORIDA WEEKLY 
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                            Key to ratings

 ★ ★ ★ ★ ★ Superb

 ★ ★ ★ ★ Noteworthy

 ★ ★ ★ Good

 ★ ★ Fair

 ★ Poor 

Here are some capsule summaries 
of previous restaurant reviews: 

➤ Café Normandie, 3756 Tamiami 
Trail N.; 261-0977

This low-key outpost along U.S. 41 
manages to provide delightful French 
fare and a casual, laid-back hospitality, 
compliments of owner Benoit Legris. 
The wine list is brief but well chosen, 
a snapshot of wines that please the 
owner. You can’t go wrong with mus-
sels in Normandie cream sauce or the 
escargots de Bourgogne. Roasted duck 
with spicy peach sauce was a glori-
ous variation on duck l’orange, and the 
shrimp and sea scallops au gratin were 
simple yet elegant. Dinner concluded 
with a classic raspberry tart and whis-
per-thin crepe Suzette. The service, Old 
World atmosphere and moderate prices 
all enhanced a wonderful meal. Beer and 
wine served.

Food: ★ ★ ★ ★ ½   Service: ★ ★ ★ ★  
Atmosphere: ★ ★ ★ ★   

Reviewed December 2010

➤ Food and Thought, The Gateway 
of Naples, 2132 Tamiami Trail; 213-2222

Organic fast casual might seem like an 
oxymoron, but not at Frank Oakes’ Food 
and Thought. Step up to the counter 
secure in the knowledge that whatever 
you order will be organic and healthy, 
whether it’s an all-fruit-and-vegetable 
smoothie (I loved the pina colada, with 
pineapple, papaya, mango, banana and 
pineapple-coconut juice), a freshly made 
glass of juice (like The Doctor, a tangy 
blend of carrots, beets, celery, apple, 
lemon, ginger and parsley) or some-
thing more solid. The menu changes 

daily but always features a vegetarian 
entrée as well as poultry and seafood, 
lots of side veggies, salads and wraps. 
The salmon cakes were excellent, as 
were the smashed yams and pinto bean 
side dishes. I also liked the dilled pota-
toes and bright, still-crunchy collards. A 
large, chewy chocolate chip cookie and a 
slice of strawberry shortcake proved that 
food can be healthy and delicious at the 
same time. If weather permits, grab one 
of the nicely shaded outdoor tables.

Food: ★ ★ ★ ½   Service: ★ ★ ★ ½ 
Atmosphere: ★ ★ ★ ½ 

Reviewed June 2009

➤ Maria’s Restaurant, 27080 Old 41 
Road, Bonita Springs; 495-1868

For those who know Mexican food is 
much more than fajitas and tacos, there’s 
Maria’s, a bastion of authentic south-
of-the-border fare at bargain prices. It’s 
been a fixture on Old 41 Road, just north 
of Everglades Wonder Gardens, since 
the early ’90s. The menu offers a dizzy-
ing array of Mexican food. I loved the 
queso fundido, a cheese dip full of chewy 
crumbles of chorizo, and the sopecitos, 
three corn masa pancakes topped with 
refried beans, onions, hot sauce, cheese 
and chicken. Lamb tacos were delicious 
with onions and parsley, and tampiquena 
— tender, well-seasoned pork — served 
with three cheese enchiladas and toma-
tillo sauce were excellent as well. Full 
bar.
Food: ★ ★ ★ ★ ½   Service: ★ ★ ★ ½  

Atmosphere: ★ ★ ★ ½ 
Reviewed March 2010

➤ Martin Fierro Restau-
rant & Steak House, 6002 

Radio Road; 659-5996
Carnivores will be well rewarded for 

taking the time to find this Argentinean-
style steak house tucked into a small 
strip center on Radio Road. The house 
specialty is parrillada, or a meat platter 
containing a cornucopia of meat served 
on an open grill over smoldering wood 
chips. Although fairly meat focused, the 
kitchen conjures up an excellent ceviche, 
and a grilled salmon entrée delivered to 
a nearby table looked so good I was 
sorry I hadn’t ordered it. Appetizers of 
steamed mussels and veal tongue vinai-
grette were also delicious. There are no 
fancy trappings here, no leather booths 
or tuxedoed servers. Prices are modest 
and vegetables accompany entrees with-
out an added charge. For dessert, dulce 
de leche crepes came filled with rich, 

gooey caramel cream topped with gen-
erous mounds of real whipped cream. 
Service is leisurely but hospitable. Beer 
and wine served.

Food: ★ ★ ★ ★  Service: ★ ★ ★ ½
Atmosphere: ★ ★ ★ ★
Reviewed February 2011 

➤ Pelagos Café, 4951 Tamiami Trail 
N.; 263-2996

The management calls what’s served 
here “Mediterranean soul food,” and 
that’s an excellent description. Primar-
ily Greek, the menu also offers a smat-
tering of other dishes from the region. 
Most dishes are ample for two. I can 
recommend the fried calamari with its 
cinnamon-scented marinara, and a veg-
etable plate that contained roasted pep-
pers, grilled artichoke hearts, beet salad 
and the best dolmades (stuffed grape 
leaves) I’ve had outside of Greece. The 
avgolemono soup, Greek salad and gyro 
platter were spot on. Also delicious was 
a simply grilled mahi fillet topped with 
asparagus, artichokes, olives and cherry 
tomatoes. For dessert, one large wedge 
of baklava more than satisfied two of 
us. A bonus at Pelagos is its moderate 
prices. Odds are you’ll have enough left-
overs for another meal. Beer and wine 
served.

Food: ★ ★ ★ ★  Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ★ 

Reviewed March 2009

PAST REPASTS
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Get Florida Weekly for iPadTM on the App store and read 

your favorite newspaper just like the hard copy.
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It seems 2011 is a good year for wine-
oriented Southwest Florida restaurants, 
with 27 recognized by Wine Spectator’s 
Wine List Award program. That’s two 
more than last year (but a bit behind the 
33 named in 2009).

In the program’s 30th year, the maga-
zine handed out 74 Grand Awards (given 
to those with a median selection of 2,300 
labels and an inventory of 28,000 bottles), 
833 Best of Awards of Excellence (median 
700 selections and 7,000 bottles in inven-
tory) and 2,827 Awards of Excellence (210 
selections and 2,100 bottles). The list 
appears in the magazine’s Aug. 31 edition.

Restaurants submit their lists, and the 
magazine staff assesses their breadth and 
depth. Naples once again dominates the 
regional list.

Area restaurants on the Best of Award 
of Excellence list are: Baleen at La Playa 
Beach and Golf Resort, Bleu Provence, 
The Capital Grille, The Grill at The Ritz-
Carlton, Naples, and Naples Tomato, all 
in Naples; and Sale e Pepe at the Marco 
Beach Ocean Resort in Marco Island.

Award of Excellence winners include:
 Boca Grande: The Main Dining 

Room at the Gasparilla Inn & Club, and 
The Temptation;

 Bonita Springs: Angelina’s and 
Chops City Grill;

 Captiva: Keylime Bistro
 Estero: Blue Water Bistro and Ruth’s 

Chris Steakhouse; 
 Fort Myers Beach: Bayfront Bistro 

and The Sandy Butler;
 Marco Island: Arturo’s; and 
 Naples: Andre’s Steakhouse, Chops 

City Grill, Fleming’s Prime Steakhouse & 
Wine Bar, HB’s on the Gulf at the Naples 
Beach Hotel & Golf Club, M Waterfront 
Grille, Pazzo Cucina Italiana, Sea Salt, 
Shula’s Steak House, Stoney’s Steakhouse, 
Truluck’s and The Turtle Club.

The Ritz-Carlton 
welcomes new chef

George Fistrovich is the new execu-
tive chef of The Ritz-Carlton Resorts of 
Naples, leading 100 culinary profession-
als at the beach and golf properties.

Chef Fistrovich “brings an exceptional 
sense of culinary knowledge, creativity 
and a highly acclaimed skill set to our 
award-winning Ritz-Carlton team and 
food and beverage program,” says Ed Sta-
ros, vice president and managing director 
of The Ritz-Carlton Resorts of Naples.

The chef has more than two decades 
of culinary excellence. He most recently 

served six years as executive chef at The 
Ritz-Carlton Key Biscayne, Miami. 

In addition to his training at Chicago’s 
Washburne Culinary Institute, he has 
trained in the kitchens of New York City’s 
famed Tavern on the Green, Chicago’s 
L’Escargot on Michigan Avenue and Jean-
Louis at Watergate in Washington, D.C. 
He has served as executive chef at such 
renowned establishments as The Kerry 
Centre in Beijing, The Royal Tower at 
Atlantis in the Bahamas and The Marina-
Mandarin Hotel in Singapore.

Sea Salt welcomes old friend
If you’ve sampled any of the wondrous 

pasta served at Sea Salt of late, you’ve 
tasted the creations of chef Dario Leo.

Mr. Leo is a long-time friend and col-
league of chef/owner Fabrizio Aielli. The 
two worked together in Italy years ago. 
Mr. Aielli moved to Washington, D.C., 
and eventually talked Mr. Leo into mov-
ing there, too. The pair worked together 
at Mr. Aielli’s much-praised restaurant 
Teatro Goldoni, as well.

Now, apparently, Mr. Aielli’s persua-
sive skills have succeeded again. The two 
reunited when Mr. Leo recently moved 
his family to Naples and joined the Sea 
Salt culinary team.

The restaurant is at 1186 Third St. S. 
Call 434-7258. 

New taco, cocktail menu 
at Tommy Bahama

Tommy Bahama Restaurant & Bar cel-
ebrates summer with a menu featur-

ing tacos, icy margaritas and refreshing 
summer cocktails. The new taco menu 
is available during lunch through Sep-
tember.

All tacos can be ordered as a meal 
or an appetizer, with options such as 
crab and mango; pork, cilantro, pickled 
onion, salsa verde and lime sour cream; 
Jamaican jerk; and Hawaiian (with mahi-
mahi).

Among the margaritas are the Sedo-
na Skinny (Tres Generaciones Anejo 
served with orange liqueur, grapefruit 
soda and agave nectar), pink grapefruit 
(fresh grapefruit juice, orange liqueur 
and Cazadores Reposado tequila); 
chile-lime (hand-pressed jalapeño and 
lime, cayenne pepper, orange liqueur 
and smooth Sauza Conmemorativo) and 
prickly pear (Sauza, Cointreau, Scratch 
Sour and prickly pear). Other refresh-
ing cocktails are available as well.

Tommy Bahama’s is at 1220 Third St. S. 
Call 643-6889.

Tony’s Off Third 
hosts summer wine event

Tony’s annual Summer Sippin’ wine 
event is set for Friday, July 29, and fea-
tures 21 intriguing labels from Califor-
nia, Oregon, Italy, France, Spain, Italy, 
New Zealand, Australia, South Africa 
and Chile. A sampling includes: Justin 
sauvignon blanc, Craggy Range Te Muna 
Road sauvignon blanc, Chateau d’Esclans 
Whispering Angel rose, Laetitia Estate 
pinot noir, Neil Ellis Left Bank red and 
Steele Pacini zinfandel.

The event costs $15, with a $10 credit 
toward a featured wine purchase.

Tony’s is at 300 Third St. S. Call 262-
7999 for reservations.

Quick hits
 Trail Café & Grill now serves a 

variety of beer, wine and champagne 
and is also offering some summer spe-
cials that embrace Southern cuisine, 
local produce and traditional seasonal 
fare. Selections change every Tuesday 
and are offered while supplies last. A 
sampling includes: home-smoked beef 
brisket on Texas toast, New England 
lobster roll, Irish shepherd’s pie and hot 
dog sliders.

It’s at Lynwood Square, 12820 North 
U.S. 41, North Naples. Call 598-2480 or 
visit www.trailcafenaples.com. 

 Artichoke & Co. has closed its retail 
location at Village at Venetian Bay after 
operating fornearly 25 years. The cater-
ing arm of the company continues to 
function.

 Celebrate National Lasagna Day on 
Thursday, July 28, with half-priced lasa-
gna entrees at BRIO and BRAVO! For 
reservations, call BRIO at 593-5319 or 
BRAVO! at 514-0042. 

 Experience home canners (and 
aspiring ones, too) are invited to Can-
It-Forward Day, on Saturday, Aug. 13. 
Hold a canning party and participate 
in a Livestream broadcast of canning 
demos where viewers’ questions are 
answered. Get more info at www.fresh-
preserving.com. ■

karenFELDMAN
cuisine@floridaweekly.com

food & wine CALENDAR

➤ Thursday, July 28, 5-7 p.m., Bleu 
Provence: The weekly wine tasting 
features wines from France’s Loire Val-
ley as well as hors d’oeuvres; $10 (with 
$10 credit toward dinner that evening), 
1234 Eighth St. S.; 261-8239. Reservations 
required. 

➤ Friday, Aug. 5, 6-8 p.m., Whole 
Foods: As happens the first Friday of 
each month, take part in the Mercato 
Wine & Concert Series, with 25 wines 
and a variety of cheese to sample; pro-
ceeds benefit Freedom Waters, provid-
ing boating and marine activities for 

at-risk youths and people with disabili-
ties and life-threatening illnesses; $10, 
Mercato; 552-5100.

➤ Tuesday, Aug. 9, 6-8 p.m., The 
Good Life of Naples: Take part in a 
cooking class featuring delicacies from 
the south of France; $50, 2355 Vander-
bilt Beach Road; 514-4663. Reservations 
required.

➤ Saturday, Aug. 13, 9-11 a.m., Ridg-
way Bar & Grill: Chef/owner Tony 
Ridgway will guide participants through 
the process of smelling and tasting mor-

sels of cheese and will assist in pairing 
them with champagne, wine, beer and 
condiments; $55, 1300 Third St. S.; 262-
5500 or visit www.ridgwaynaples.com.

➤ Saturday, Aug. 27, 9-11 a.m., Ridg-
way Bar & Grill: Chef/owner Tony Ridg-
way will guide guests beyond sweet, salty, 
bitter and sour to the fifth taste, umami, 
a savory flavor found in a wealth of food. 
Students will undergo a blind tasting of 
several foods to test flavor identification 
skills and will cook a variety of entrees; 
$75, 1300 Third St. S.; 262-5500 or visit 
www.ridgwaynaples.com.

Farmers markets
➤ Saturday, 7:30-11:30 

a.m., Third Street South, behind 
Tommy Bahama’s between Third 
Street and Gordon Drive.

➤ Saturday, 8 a.m.-1 p.m., North 
Naples Green Market, in the Fright 
Factory at Olympic Plaza, 2320 Van-
derbilt Beach Road behind Liberty 
Bank. ■

— Send items to cuisine@
floridaweekly.com

FLORIDA WEEKLY CUISINE
Wine Spectator lifts glass to 27 Southwest Florida restaurants
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Far left: New 
executive 
chef of The 
Ritz-Carlton 
Resorts of Na-
ples, George 
Fistrovich.
COURTESY 
PHOTO

 
Left: Chef 
Dario Leo and 
sous chef Ja-
son Brunson 
take a short 
break during 
the dinner 
rush at Sea 
Salt.
KAREN 
FELDMAN / 
FLORIDA WEEKLY
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LO CATED JUST  NORTH OF VANDERBILT  BEACH ROAD ON U.S .  41

239.254.1080 

|

 MercatoShops.com

Hip, haute and trendy fashions hit the runway 

with the latest looks from Mercato merchants.

Bio New York | Bobby Chan  

GiGi’s Children’s Boutique | Simply Natural  

Sportalm | Swim ‘n Sport | Whole Foods

COME EARLY!
The first 80 guests will receive a Mercato goody 

bag filled with exclusive discounts. 

Music, fun and activities for kids at 6 p.m. 

Fashions for tots, teens and teachers at 7 p.m. 

Doorprize drawing at 7:30 p.m.

Book signing by Christy Brown, author of the  

children’s book Champ Wide Retriever, at  

GiGi’s Children’s Boutique.

Friday, August 5, 2011  •  6-9 p.m. 

Next to Swim ’n Sport | Hosted by NBC2’s Stacey Deffenbaugh

School 
Supply Drive 

for the EDUCATION FOUNDATION

Donate school supplies  

and uniforms at participating 

merchants and receive  

valuable discounts.

Visit Facebook  
for details.


