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Florida Weekly sweeps state newspaper awards

For the second consecutive year, Florida 
Weekly has been named the most out-
standing weekly newspaper in the state, 
racking up 24 journalism awards at the 
annual Florida Press Association conven-
tion in St. Petersburg last week.

In addition to the first place award for 
weekly newspapers with circulation above 
15,000, Florida Weekly writers, designers 
and editors won 12 first-place, six second-
place and five third-place awards.

Writer Roger Williams won the presti-
gious Claudia Ross Memorial Award for 
investigative journalism for 
his in-depth look at how the 
Fort Myers Housing Author-
ity spends taxpayer money. 
He also pocketed five other 
writing awards. 

Writer Bill Cornwell won 
the Gwen Stevenson Memo-
rial Award for best news 
story in the state for his 
reporting on the BP oil disaster and how 
it affected Southwest Florida. 

Presentation Editor Eric Raddatz won 
three awards, including first place for 

front page design.
“It’s especially gratifying to be honored 

by your peers,” says Florida 
Weekly Executive Editor Jef-
frey Cull. “The fact that 12 of 
our staffers and freelancers 
won awards reinforces our 
decision to invest in quality 
journalism.”

In addition to the individual 
awards, the editors and staff 
won for best special section, 

“The Best of,” and headline writing. Con-
test judges said “The Best of” was “An 
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CNN’s John Zarrella, who’s reported 75 launches, will be there for Atlantis’ final

JOHN ZARRELLA HAS SPENT 27 YEARS 
showing others what he does not 
see. The CNN correspondent does 
this by sitting in a director’s chair, 
on site at the Kennedy Space Cen-
ter. An astronaut sits beside him, 
groomed in a blue flight suit.

The sky spans mute behind Mr. 
Zarrella, but his ears are abuzz. 
He juggles a live NASA feed in 
one ear, CNN in the other. In his 
left ear: mission control, straining 

to pick up any nuance leading 
to liftoff. In his right ear: 

CNN anchors, pacing 
for when the net-

work will cut 

BY ATHENA PONUSHIS
aponushis@fl oridaweekly.com
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 Top: John Zarrella 
at his CNN office in 

Plantation

 Mission STS-51J,  
the first flight 
of space shuttle 
Atlantis, launched 
Oct. 3, 1985, to 
deliver a communi-
cations satellite for 
the Department of 
Defense. Atlantis’ 
final mission takes 
off July 8.

A tribute to Atlantis 

and the last crew 

to board.

A9

>>inside:

Named top in the state 
for second year running
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Here’s the scene: It is summer. There 
is a pool party in progress. There are 20 
to 25 people in attendance. One of those 
people is named Chris Browning. Chris 
is a drop-dead blonde and a dead-ringer 
for the actress Morgan Fairchild, and on 
this day she wears a bikini that requires 
less material than the average pair of 
socks.

I sit on the side of the pool as Chris 
strolls by. She stops, bends down and 
runs a hand through my hair. I do not 
protest.

“You know, Bill,” she says, leaning 
low and whispering into my ear in a 
voice husky with promise, “you’re get-
ting quite a few gray hairs.”

I am 24 years old.
Now, 38 years later, there is nothing but 

gray (actually, white is a more accurate 
description) atop my head. I do not know 
if the fetching Ms. Browning put some 
sort of hex on me, but it seems as if the 
gray began to accumulate at an astound-
ing rate not long after her remark.

My hair was about half gray by the 
time I was 30, three-quarters so by 35 
and completely snow white at the tender 
age of 40. It is a genetic thing. Almost 
everyone on my mother’s side of the 
family turns gray or white before they 
reach 50.

This hair deal used to really bug me. 
People will tell you that white or gray 
hair makes a man look distinguished. 
Hooey. “Distinguished” is simply a 
euphemism for old. I’ve been asked if 
I am eligible for the “senior discount” 
since I was in my late 40s. That galled 
me at first, but I finally decided to give 
in and take the damn discounts as my 
way of raging against the bigotry of what 
I call “grayism.” I’ve probably saved 
hundreds of dollars over the years by 
accepting undeserved senior discounts, 
and I feel not the slightest twinge of 
conscience for doing so.

I learned early that gray hair seems 
to bring out the worst in people. Let me 
give you a memorable example. At my 
30th high school reunion, a classmate 
approached me. His eyes went straight 
to my hair.

“What in the hell happened to you?” 
he asked. “You’ve got more white hair 
than my grandmother.”

As God is my witness, the witless lout 
who made this remark had no more than 
seven or eight hairs on his head. He was 
almost totally bald. Never — not even 
in my foulest humor —would I contem-
plate approaching someone at a social 
occasion and making a remark about 
his baldness. I don’t think many people 
would gig a bald guy, but let me tell you, 
it’s always open season on guys with 
silvery locks.

When I was married, a neighbor asked 
me how I managed to land a wife so 
many years my junior. (My ex-wife’s hair 
was a deep black.)

“It wasn’t easy,” I told him with a wink 
and an elbow to the ribs. I did not add 
that my wife was younger than me by all 
of three months.

There always is the option of dying 
the mop, but it’s been white for so long 
now, I’ve honestly forgotten exactly what 
my natural hair color is. I think it was a 
medium brown or maybe a light brown 
or maybe it was dark brown. I really 
don’t know. Besides, I do not want to 
walk around looking like a guy who has 
smeared shoe polish on his scalp.

In one of the more bizarre hair-related 
incidents, a woman asked if I did indeed 
dye my hair.

“Are you kidding?” I asked.
“No,” she said. “Do you?”
My response was: “Do you think that 

if I were going to dye my hair, I’d make 
it this color? Why would I dye my hair 
white?”

“Well,” she replied in a tone that 
carried more than a little indignation, 
“people dye their hair purple, orange 
— all sorts of colors — for all sorts of 
reasons.”

I said, “That’s true, but most of those 
people are between the ages of 15 and 
25 and play in grunge bands with names 
like ‘Itchy Rectum’ or some such.”

“I don’t understand why you’re making 
such a big deal of this,” she said. “It was 
a simple question. And if you’re so sensi-
tive about the color of your hair, maybe 
you should dye it and be done with it.”

No, no dye jobs for me. But I have con-
sidered shaving it all off. Not only would 
that resolve the color issue, but it would 

be cool in the summer and maintenance 
would be a snap.

There’s one problem with that plan, 
however. When I was 23 years old, I was 
involved in a horrific automobile acci-
dent. I wasn’t wearing a seatbelt, and I 
was sent hurtling, head first, through the 
windshield. They sewed 117 stitches into 
my noggin. The resulting semblance of 
a giant zipper running across the top of 
my head renders voluntary baldness not 
an option.

So, if I don’t dye and I don’t shave my 
head, I suppose I am stuck to live out 
the remainder of my days with this cot-
ton top.

Not long ago, I was getting my hair 
cut and moaning about all the white hair 
that had accumulated on that black gown 
thing draped around me.

The woman who was doing the cutting 
stopped and took what she was holding 
in her right hand and held it in front of 
my face, not two inches from my eyes.

“Do you know what these are?” she 
asked.

“Scissors?”
“No, they’re thinning shears. Your hair 

is so thick I have to thin it to make 
it manageable. Do you have any idea 
how many men your age need thinning 
shears?”

I shrugged.
“Well, the answer is not many. Not 

many at all. You’ve got thicker hair than 
most of my clients who are in their 30s. 
So please, do me a favor, and quit all of 
this complaining about your white hair.”

Consider that done, ma’am. ■

Shades of gray

billCORNWELL
bcornwell@floridaweekly.com

COMMENTARY
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OPINION

Think of “food terrorism” and what 
do you see? Diabolical plots to taint 
items on grocery store shelves? If 
you are Buddy Dyer, the mayor of 
Orlando, you might be thinking of a 
group feeding the homeless and hun-
gry in one of your city parks. That is 
what Mayor Dyer is widely quoted as 
calling the activists with the Orlando 
chapter of Food Not Bombs — “food 
terrorists.” In the past few weeks, no 
less than 21 people have been arrest-
ed in Orlando, the home of Disney 
World, for handing out free food in 
a park.

Food Not Bombs is an interna-
tional, grass-roots organization that 
fights hunger. As the name implies, it 
is against war. Its website home page 
reads: “Food Not Bombs shares free 
vegan and vegetarian meals with the 
hungry in over 1,000 cities around the 
world to protest war, poverty and the 
destruction of the environment. With 
over a billion people going hungry 
each day how can we spend another 
dollar on war?” The Orlando chapter 
sets up a meal distribution table every 
Monday morning and Wednesday 
evening in the city’s Lake Eola Park.

Lately, the Orlando police have 
been arresting those who serve food 
there, like Benjamin Markeson. He 
was perplexed, telling me: “We think 
that it’s terrorism to arrest people for 
trying to share food with poor and 
hungry people in the community to 

meet a community need. And all we 
do is we come to the park and we 
share food with poor and hungry 
people. I don’t know how that quali-
fies as terrorism.”

Attorney Shayan Elahi doesn’t 
know, either. He is representing 
Orlando Food Not Bombs in court. 
He has filed for an injunction against 
the city in the 9th Judicial Circuit 
Court of Florida, which is presided 
over by Chief Judge Belvin Perry Jr. 
Judge Perry is in the news lately as 
the no-nonsense judge in the Casey 
Anthony murder trial, which is hap-
pening now in Orlando. While the 
judge’s courtroom receives blanket 
coverage on cable networks, Mr. Elahi 
hopes Judge Perry will have time to 
personally rule on his filing.

At issue is a city law, the “Large 
Group Feeding” ordinance, that 
requires groups to obtain a permit to 
serve food, even for free, to groups of 
25 or more. Such permits are granted 
to any group only twice per year. 
Orlando Food Not Bombs has already 
used both of its allowed permits this 
year. 

The Florida Civil Rights Associa-
tion has called on Mayor Dyer to 
apologize for his designation of the 
Food Not Bombs group as terror-
ists. The criminal act should not be 
feeding more than 25 people, but that 
more than 25 people need food.

Attorney Elahi links the crack-
down to the planned gentrification 
of downtown Orlando: “The mayor 
started the development board for 
downtown Orlando, and his whole 
goal was basically to push everybody 
who ... didn’t fit their idea of who 
should be in downtown. And we’re 

trying to point out to the mayor that 
times have changed, that now every-
body is hurting, and a lot more people 
who come to Food Not Bombs food 
sharing are working poor.”

The core message of Food Not 
Bombs is embodied in a resolution 
passed just last week by the U.S. Con-
ference of Mayors calling on Wash-
ington to end the wars in Afghani-
stan and Iraq as soon as strategically 
possible, redirecting funding to meet 
vital human needs here at home.

Central Florida has been hit very 
hard by the recession and is among 
the top locations for foreclosures 
and bankruptcies. The U.N. Food and 
Agriculture Organization is warning 
that global food prices are expected 
to remain high for the rest of the year 
and beyond. Earlier this year, food 
prices hit levels seen during the 2007-
08 food crisis that sparked unrest in 
poor nations worldwide. Mass pro-
tests and a general strike in Greece 
against planned austerity measures 
are shutting down Athens.

One of the most famous songs at 
Disney World, not far from Lake Eola 
Park, is called “It’s a Small World.” 
Its refrain: “There’s so much that we 
share/that it’s time we’re aware/it’s a 
small world after all.” Let’s turn fan-
tasy into reality. Sharing food should 
not be a crime.  ■

— Amy Goodman is the host of 
“Democracy Now!,” a daily inter-
national TV/radio news hour airing 
on more than 800 stations in North 
America. She is the author of “Break-
ing the Sound Barrier,” recently 
released in paperback and now a 
New York Times best-seller.

Food terrorism in the Magic Kingdom

Sometime between 2008 and now, 
President Barack Obama lost the 
future.

He rose to high office on a gust 
of hope and change, but despite the 
future-oriented marketing has proved 
himself devoted to old pieties and 
existing governmental structures. At 
this rate, he’ll be remembered as the 
last president of the 20th century.

His economic policy has been a 
reprise of the best economic think-
ing circa 1932. It’s been all Keynesian 
stimulus, and the soggy results are 
all around us. With the economy still 
weak and unemployment still high, 
he’s checkmated by his own stale 
orthodoxy. He’s unable to advance any 
significant proposals that wouldn’t 
simply be more of the same and 
politically unacceptable in this era of 
anxiety over the debt.

In his misplaced faith in the “shov-
el-ready” project, he must have had 
visions of the Hoover Dam and the 
interstate highway system — those 
jewels of 20th-century American 

infrastructure, built relatively rapidly 
before the regulatory state had tied 
itself in knots — rising up from his 
stimulus. Instead, the stimulus has 
built little or nothing anyone will 
remember. 

Obama’s health-care program is 
radical in its sweep, but distinctly 
mid-20th century in its orientation. An 
enormous part of it simply depends on 
the expansion of Medicaid, the pride 
of 1965. In the first blush of the Great 
Society, Medicaid might have seemed 
a glorious innovation. Now, its results 
are so poor that some studies show 
that the health outcomes for people on 
Medicaid aren’t any better than those 
without any insurance at all.

As the baby boomers retire, the 
20th-century entitlement state is 
under increasing strain. Paul Ryan 
proposes transforming Medicare to 
harness the power of the market and 
rein in the program’s costs over time. 
Obama proposes a bureaucratic board 
to dictate its future in command-and-
control fashion out of World War II.

It is coming undone under the sol-
vents of demographics (an aging pop-
ulation), fiscal realities (unsustainable 
levels of debt) and market changes 
(globalization and new technologies 
favoring the quick and nimble). It’s 
not the 1950s anymore.

Yet government lumbers on. How 
many rounds of restructuring and 
downsizing has corporate America 
gone through over the decades? For 
the private sector, all is flux. For the 
public sector, the more things change, 
the more they stay the same.

Obama has gone from agent of change 
to the best friend of government as 
we know it. He’s gone from capturing 
the restlessness and discontent of the 
American public to relying on the sheer 
power of inertia to resist Republican 
plans to tackle the debt and update the 
entitlement state. He’s the great obsta-
cle to adjusting to new realities.

All around Obama the cracks in 
the edifice are showing. The AARP 
is signaling openness to Social Secu-
rity cuts. New York Gov. Andrew 
Cuomo, the son of liberal lion Mario 
Cuomo, is pursuing reformist mea-
sures unimaginable a few years ago. 
Yet Obama apparently still needs a 
weatherman to tell him which way 
the wind is blowing.

If Bill Clinton built the bridge to 
the 21st century, Barack Obama is 
adamantly refusing to cross it, ren-
dered immobile by his ideology and 
self-interest.  ■

— Rich Lowry is editor of the 
National Review.

The last president of the 20th century?

amyGOODMAN
Special to Florida Weekly 

richLOWRY
Special to Florida Weekly 
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irreverent, entertaining must 
read… Could not put it down 
until I read every ‘Best of’.”

Here’s the complete list of 
Florida Weekly award win-
ners:

First Place
■ Humorous column: 

Roger Williams for “Political 
Animals”
■ Environmental or con-

servation: Roger Williams 
for “Panther Predilections”
■ Investigative report-

ing (Claudia Ross Memo-
rial Award): Roger Williams 
for “Sugar Sweet Stimulus”
■ Headline writing: staff
■ Special section: staff for “The Best 

of” 
■ Front Page makeup: 

Eric Raddatz 
■ Individual graphic: 

Eric Raddatz for “We Got 
Lucky”
■ Feature story: Bill 

Cornwell for “Saltwater 
Cowboy”
■ News Story (Gwen 

Stevenson Memorial 
Award): Bill Cornwell for “Oil Head-
aches”
■ Best Obituary: Evan Williams for 

“The lives they led”
■ Criticism: Nancy Stetson for three 

theater reviews
■ Business Writing: Oswaldo Padilla 

for “Has Florida’s ship come in?”

Second place
■ Individual graphic: Eric Raddatz 

for “It’s Tea Time”
■ Best Obituary: Nancy 

Stetson for “A tribute to Richard 
D. Westlake”
■ Religion writing: Bill 

Cornwell for “Being Muslim in 
Southwest Florida”
■ Website development: 

staff 
■ Education: Roger Williams 

for “Paying up: the rising cost of 
college”
■ Serious Column (Sally 

Latham Memorial Award): 
Roger Williams for “Give ’em 
the good old gun”

Third place
■ Outdoor writing: Betsy 

Clayton for three columns
■ Criticism: Phil Jason for 

three book reviews
■ News story: Evan Wil-

liams for “Warning — May cause 
addiction”
■ Health: Jeannette Showal-

ter for “Health care for all — at 
what price”
■ Humorous column: Roger 

Williams for “The great white 
north”

Florida Weekly is locally 
owned and publishes newspa-

pers in Greater Fort Myers, Greater 
Naples, Charlotte County and Palm 
Beach Gardens with a combined cir-
culation of 80,000.

The Florida Press Association’s Bet-
ter Weekly Newspaper Awards are 
open to monthly, semi-monthly, weekly, 
semi-weekly, and tri-weekly newspaper 
members. ■

AWARDS
From page 1

CORNWELL

WILLIAMS

STETSON
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to him for a live shot.
Somehow the audi-dextrous reporter 

remains reverent of his astronaut 
guest. Somehow he pays attention 
when his producer in a satellite truck 
interrupts his ear-stream. Somehow he 
speaks.

He speaks to the boys and girls who 
grew up kneeling around a television 
as man first walked on the moon, 
seemingly bouncing from flag to 
screen. And he speaks to the boys and 
girls who may be looking at their first 
space shuttle, their eyes lit with pos-
sibility.

Mr. Zarrella speaks to the senses, 
telling his viewers what they’re miss-
ing, “The earth starts to rumble. You 
feel a rumbling, rolling across the 
Earth to you.”

Then he shows the nation a space 
shuttle launch, by not seeing it. His 
back to the shuttle, his face to the 
camera, on-site Zarrella watches the 
launch on TV.

He turns his head and looks over 
his shoulder right at liftoff. He may 
take three or four more glances, quick 
glances, as the shuttle spears towards 
space. But even when his producer 
cuts in his earpiece, “We’re staying 
on the shuttle,” Mr. Zarrella does not 
turn. Even when he’s minimized to a 
small box on the bottom corner of the 
screen, he looks straight ahead.

Being there to feel the rumble might 
make it easy for Mr. Zarrella to per-
ceive the launch as happening just for 
him, but the journalist has the self-
restraint to keep his face forward, so 
everyone, in every living room, might 
feel the shuttle launches just for them.

 “You try to stay within the moment, 
but you try to remain above it, remain 
above the event. You can’t be drawn 
into it to the extent you become part 
of it, to the extent you interject your-
self into the event,” says Mr. Zarrella, 
who interjects his broadcast with 
tidbits of engineers and scientists 
and astronauts, those who play flutes 
in space, those who grew up fixing 
Jaguars, those who lithograph moon-
scapes.

“You’re covering an event, a big 
event,” he says. “You have to stay out 
of it as best you can, that’s how you 
see it.”

Mr. Zarrella says he has kept himself 
out of 75, maybe 76 launches, report-
ing on the space shuttle program since 
1984. “Space is my beat,” says the 
57-year-old, who has covered the same 
subject, working for the same network, 
been married to the same woman, for 
nearly 30 years.

When NASA launches Atlantis — 
the final flight of the space shuttle 
era — scheduled for July 8 at 11:26 a.m. 
from Cape Canaveral, CNN Miami 
correspondent John Zarrella will 
report live from his director’s chair, 
astronaut Cady Coleman by his side.

The two will likely discuss the space 
shuttle saga — starting with its Colum-
bia inception in April 1981, followed 
by the fleet of Challenger, Discovery, 
Atlantis and Endeavor: Was the space 
shuttle program successful? Thirty 
years of orbits, space station assembly, 
setting satellites in motion, expand-
ing Hubble telescope vision, expedit-
ing planetary exploration: Were such 
ambitions, such feats, worth it?

Mr. Zarrella says yes, the space 
shuttle program was a “tremendous” 
success. He says we do not yet know 
how big the space station will be. 
We cannot yet measure the impact 
space discoveries will have on medi-
cine. He sees the space shuttle as an 
international venture, one the Cold 

War world would not have believed 
— Americans and Russians living and 
working together in space.

Mr. Zarrella sees the space shuttle as 
an acceleration of technology never to 
be seen again in his lifetime. Equal in 
legacy, he sees a universal kinship.

On July 8, as the Atlantis crew of 
four counts down their 12-day mission, 
his CNN commentary must move to 
what’s next for NASA. Will we go back 
to the moon, to Mars, to an asteroid — 
where are we going?

More than anything, Mr. Zarrella 
worries that as the space shuttle goes 
away, so goes a child’s interest. It’s as 
if he sees the shuttle as the anthropo-
morphic muscle of might, and in its 
absence, the next generation of astro-
physicists and astronauts might not 
share the dream.

“For 30 years, all young people have 
been inspired by the space program. 
Seeing a shuttle lift off is an iconic 
event,” Mr. Zarrella says. “Now a lot 
of young people may not go into engi-
neering, or any fields related to space 
exploration, if they don’t see a reason 
to, if they don’t see NASA down the 
road.”

He sits in the swivel chair of his 
Plantation office, CNN mug on his 
desk. Uncrosses his ankle from his 
knee, puts his foot on the floor, “I hope 
I’m wrong.”

Astronaut Coleman touches on this 
same sentiment of educational stirring, 
speaking to Mr. Zarrella in a CNN clip, 
“One of the things we can do up there 
is actually just be a presence that some 
little girl, some little boy looks up and 
thinks, you know, she looks like a real 
person, maybe I could do that job.”

This Atlantis commentating pair has 
a rare relationship. Reporter Zarrella 
was given unprecedented access to an 
astronaut, following Catherine “Cady” 
Coleman for a year, as the wife and 
mother prepared to spend 5½ months 
in space. 

He interviewed her during eye 
exams and watched her learn Russian 
while jogging. Launching and land-
ing in Kazakhstan on a Russian Soyuz 
spacecraft, Ms. Coleman needed to 
learn the language. And she needed 
her exercise. So she jogged with her 
instructor, squeezing in her running 
and her lessons.

Mr. Zarrella was there to film her 
training and to film more personal 
moments, like the glimpse of her hold-
ing a stuffed animal, a small tiger the 
flight engineer took on her Expedition 
mission to hug by her chest and carry 
her back to her boy. Mr. Zarrella com-
piled these moments in his yearlong 
series, “Counting down Cady.” 

Then Cady called him from space. 
The connection was perfect.

Mr. Zarrella was on his way to din-
ner when he picked up his cell phone. 
He turned to his companions, “Hold 
on a sec, I’ve got to take this.” Back to 
his phone call from the International 
Space Station, “Cady, what took you 
so long? Did you forget about me 
already?”

Back on the ground, no longer 220 
miles up, Mr. Zarrella asks Ms. Cole-
man, “Was it difficult, a difficult place 
for you to leave?”

“To me it was like that book ‘The 
Lion, the Witch and the Wardrobe,’ 
where the kids, you know, go through 
the wardrobe and they enter this magi-
cal world, and when they come back, 
you know, to where they really sort 
of live, nobody understands that that 
world is out there,” says the astronaut 
in a CNN clip. “But when they’re in 
that world, that world is very real, and 
that’s a little bit what the space station 
was like for me.”

These exchanges delight Ms. Cole-
man. She does not tire of Mr. Zarrella’s 
questions, because his curiosity 
prompts the emotions she means to 

share, but sometimes does not think 
to say.

“I love working with John because 
he is just as interested in getting the 
NASA story out as I am,” writes the 
astronaut in an e-mail from Russia. 
“He asks things that help me explain 
what we are doing and why it is 
important — in a way that everybody 
understands. It is clear that he cares 
about space exploration, and he is also 
funny, which I love.”

Ms. Coleman may be the closest to 
space Mr. Zarrella will ever be. But for 
millions, for his audience, Mr. Zarrella 
becomes the shuttle, their teleport to 
that infinitely intriguing realm.

“I’m not the story,” Mr. Zarrella 
says. “These people are the story. The 
things I cover are the story, and I try 
to convey it in the best possible way I 
can.”

As the space shuttle program ends, 
memories fly by this storyteller. He 
does not remember the first launch he 
saw (NASA’s 10th space shuttle mis-
sion, the fourth flight of Challenger 
in February 1984), because of the one 
that blacked out everything else. Mr. 
Zarrella’s memories start with the 
Challenger launch on Jan. 28, 1986.

Correspondent Zarrella and com-
pany drove up from Miami to Cape 
Canaveral a couple of days early, to 
interview Girl Scout troops and the 
first teacher to fly to space, Christa 
McAuliffe, who wrote of the Apollo 
moon landing in her astronaut applica-
tion, “I watched the Space Age being 
born and I would like to participate.”

A freeze was moving into Florida 
that January night before the launch, 
so Mr. Zarrella spent the night in an 
orange grove, shooting weather foot-
age. In the early morning hours, Mr. 
Zarrella and the boys went back to the 
CNN trailer and dozed off on the floor, 
their winter coats as their pillows, 
waiting for the launch. They weren’t 
worried about their lack of sleep, 
come on, they were covering a shuttle 
launch, this was routine, this was no 
big deal.

Finally, countdown to the 11:40 a.m. 
launch. Mr. Zarrella took to his tradi-
tional spot by the lagoon, near the big 
clock.

Here, he pauses in his recollection. 
His hand on his knee, he shifts his jaw, 
“We were watching, then all of a sud-
den we see these enormous clouds.”

Hands up, arms crossed, he leans 
back, “I will never forget, to me it 
looked more like fireworks, like sparks 
coming out, giant sparks. We were 
all scratching our heads, thinking, 
‘This isn’t right, something’s wrong.’ 

Everybody was waiting for the vehicle 
to come out from behind the cloud 
stack.” 

Mr. Zarrella closes his eyes, “It never 
does.”

He started running up the mound to 
the NASA newsroom, saw his photog-
rapher Steve Sonnenblick, and asked 
in a panic, “What happened?”

Mr. Sonnenblick took his eye away 
from his lens, “The (expletive) thing 
blew up.”

“Oh my God.” Mr. Zarrella still cov-
ers his eyes, as he says the same words 
he said 25 years ago.

Challenger exploded 73 seconds into 
its flight, on a day when CNN had no 
satellite trucks. Mr. Zarrella had to 
drive to Disney World to feed his tapes 
to the network, but his first reports, he 
made by phone. “I don’t recall what I 
said. And five minutes after I said it, I 
probably couldn’t have told you.”

CNN Senior Producer Rich Phillips 
says it’s not necessarily what a report-
er says or doesn’t say, it’s not a matter 
of wit or poetry, it’s a matter of captur-
ing the feeling, simply by saying what’s 
going on out there. 

Mr. Phillips has seen Mr. Zarrella do 
this, particularly in May 1992, during 
Endeavor’s first launch. 

Endeavor was authorized by Con-
gress as the replacement for Challeng-
er, and was the first orbiter named by 
a national competition among young 
school students.

“There was this sense, this aura 
around NASA, that in a lot of ways, 
they were looking to Endeavor to 
make them whole again,” says Mr. Phil-
lips, the producer in the CNN satellite 
truck for that launch.

Mr. Phillips says he saw Mr. Zarrella 
channel all the nervous anticipation, 
all the way through the sighs of relief. 
Endeavor’s liftoff and Mr. Zarrella’s 
coverage, flawless.

“When you have a sense of adven-
ture, a passion to do something, it 
comes to you quickly,” Mr. Phillips 
says. “John takes today and he builds 
on yesterday. He boils things down in 
a way people understand it. It’s not 
mired down, it’s English.”

Mr. Phillips has been based in 
Miami, covering space with Mr. Zarrel-
la, since 1990. He says Mr. Zarrella 
can put aside the science, bringing 
the astronaut and the audience to 
the place where they are the same, 
because Mr. Zarrella is “an Everyman 
reporter.”

He looks like an “Everyman” kind 
of guy. Mr. Zarrella has a Home Depot 
smile and football-coach hair. He 
winks when he says goodbye.

Mr. Phillips laughs, “Here’s an anec-
dote for you …”

Producer Phillips and reporter 
Zarrella were in Key Largo, interview-
ing a NASA team that was working on 
rendezvous technology for a possible 
trip to an asteroid. NASA was testing 
equipment underwater, simulating 
space. The team was looking for a tool 
that could open and close and grasp 
objects like a hand. They found inspi-
ration at the general store, and when 
Mr. Zarrella introduced it to the pub-
lic, he said it the way it was — a glori-
fied pooper-scooper.  

“What better way to explain the 
thing so the public can understand,” 
says Mr. Phillips, half snicker. “John 
gets that. The only way to keep people 
interested, is to make it fun at the 
same time. That brings everybody 
down to the same level.”

Lisa Malone says NASA really does 
make it look easy, but to conduct a 
mission, to launch it, to land it, it is 
rocket science.

Ms. Malone, a NASA director of 
public affairs, provides extensive 
access to the media, because the more 
educated the media, the better the 
story. 

TAKEOFF
From page 1

RACHEL HICKEY / FLORIDA WEEKLY

CNN correspondent John Zarrella has report-
ed on the space shuttle program since 1984.
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“Zarrella has earned a lot of respect 
from center directors and program 
managers,” says Ms. Malone, who 
credits his conversational style and 
expert knowledge for the way he con-
nects to the public. “CNN broadcasts a 
lot of live coverage, people have come 
to know him as their space reporter.”

Producer Phillips says Mr. Zarrella is 
just as genuine off-camera. Again 1992, 
this time Hurricane Andrew.

Mr. Phillips had never experienced a 
hurricane, same as much of the CNN 
team. They were young, they had not 
covered a news story of Andrew’s 
magnitude, they did not have a strong 
sense of what was really going on out 
there, then somebody walked in front 
of a window.

Mr. Zarrella sprung out of his chair. 
A severe-weather reporter, he had 
covered nearly every hurricane to 
make landfall in the U.S. since 1979. He 
steered everyone away from the glass.

“There was a lot of wisdom there. I 
remember that lesson. That’s when it 
hit me, this was a serious thing,” Mr. 
Phillips says. “He had a deep apprecia-
tion of what was going on out there. 
None of us had experienced a storm 
like this before, but he had. His reac-
tion always stayed with me.”

Come the start of every hurricane 
season, Mr. Zarrella is dusting off his 
rubber boots, says his wife, Robin. Not 
that her husband would wish another 
storm on anyone but if a hurricane 
hits, he’s sure as hell there.

Ms. Zarrella says her husband’s 
not obsessed with storms or space, 
although their two sons were wearing 
NASA baby-footed onesies the first 

week they were born. “They were big 
babies,” Ms. Zarrella says. “They only 
got to wear their NASA onesies for a 
week.”

Their oldest son wanted to be astro-
naut until he saw the movie “Apollo 
13.” “They almost didn’t come back,” 
said the boy-turned-graduate student, 
now studying nuclear chemistry at 
Texas A&M. He may build a rocket, 
but he won’t be on one.

“Fantasy baseball. John is obsessed 
with fantasy baseball,” blurts Ms. 
Zarrella. Space is not his obsession but 
his privilege.

And he hangs mementos of this 
privilege on his office walls, like NASA 
scientists hang degrees — framed pho-
tographs signed by NASA astronauts 
Edgar Mitchell, Bob Cabana, Walt 
Cunningham, Dick Covey and Judith 
Resnik, who died on Challenger. 

What was once sand, now crystal-
ized all crater-like by the ignition of a 
solid rocket booster, rests on his book-
shelf, encapsulated in glass. He has a 
faded poster propped up, printed with 
Ted Turner’s tag line, “I was cable 
before cable was cool.” Reporters 
penned their names and the launches 
they covered on the poster — Mr. 
Zarrella’s list starts in the top left cor-
ner, farther down the margin, “Zarrella 
continued …”.

And on a coat hanger in the cor-
ner, planets crafted out of paper bags 
round a yellow, paper-plated sun, 
the art of Mr. Zarrella’s daughter. He 
placed the hanger just under the light 
switch, so he sees her solar system 
every time he comes in or out of his 
office.

When he thinks of his girls, he can’t 
help but think of John Glenn.

February 1962, Mr. Glenn becomes 
the first American to orbit Earth. 
October 1998, Mr. Glenn becomes the 
oldest man to fly in space. 

If the 77-year-old had not flown that 
day, if Discovery had been delayed, Mr. 
Zarrella would not have been there for  
Mr. Glenn’s return to space. As soon as 
the shuttle cleared the sky, Mr. Zarrella 
hopped on a plane to Russia, en route 
to adopting 17-month-old twin girls.

MaryLynn Ryan, CNN Southeast 
bureau chief, has watched the girls 
grow into teenagers through the fam-
ily Christmas cards Mr. Zarrella sends. 
She sees Mr. Zarrella as a devoted dad 
and inquisitive reporter, a man who 
likes a good cigar, but is still a boy 
when it comes to space.

Mr. Zarrella worked with Ms. Ryan 
on the gulf oil spill, leading to CNN’s 
2011 Peabody Award. He worked with 
her on Hurricane Katrina, filming from 
a rooftop in New Orleans, the satellite 
cable running down the length of the 
hotel, hooked up to a car battery.

In a phone interview from her office 
in Atlanta, where she was listening 
to the live feed of the Casey Anthony 
trial, Ms. Ryan recalled something Mr. 
Zarrella said. She wrote it down so she 
wouldn’t forget. Where did she put it?

Oh, he said, “ ‘One good thing about 
the shuttle program, it’s retiring before 
I do.’ ”

If the media has failed in its cover-
age of the space shuttle, Mr. Zarrella 
says it’s failed to tell the stories of the 
thousands and thousands of people 
behind the scenes, the ones who build 

the thing, without whom it wouldn’t 
fly.

He has spent the past year talking to 
such professionals, piecing together a 
documentary, “Beyond Atlantis: The 
Next Frontier,” airing on CNN on July 
8. In the film, he introduces workers 
out West, workers who have never 
done anything in their career but build 
solid rocket boosters. Now that it’s 
over, Mr. Zarrella follows the last set 
of boosters off the assembly line.

He goes inside Discovery with 
astronaut Bob Cabana, sits in the 
cockpit, sits in the commander’s seat. 
Each shuttle has 400 miles of wires 
from one end to the other. Sitting 
inside Discovery, the first shuttle to 
be retired, Mr. Zarrella sees bundle 
after bundle, rack after rack, tray after 
tray of wires, and gleans a whole new 
respect for any time he’s heard the 
word “delay.”

He visits Lorna Onizuka, widow of 
Ellison Onizuka, Challenger mission 
specialist. Ms. Onizuka rarely grants 
interviews, but she welcomes Mr. 
Zarrella into her home, shows him an 
altar she’s dedicated to her late hus-
band — a Coors Light can and a base-
ball on the altar, depictive of the man 
who she still believes “looks down on 
them, the crews.”

CNN Supervising Producer Kim 
Segal understands why Ms. Onizuka 
would invite Mr. Zarrella to such an 
intimate space, because as Mrs. Segal 
says, “To meet John is to like John.”

Mr. Zarrella hired Mrs. Segal to be 
his producer 22 years ago. The two 
have endured Carl Hiaasen-like sto-
ries, romps involving alligator track-
ers and python charmers and Michael 
Jackson’s chimpanzee Bubbles.

“If he wasn’t a journalist, he’d be an 
astronaut,” Mrs. Segal says. “That’s 
how passionate he is about space.”

Her words dually show how passion-
ate he is about journalism.  

Many nights, the journalist would 
sit outside with his telescope, before 
his girls knocked it over. He used to 
yell to his kids, “Come here, look at 
this.” He says his kids got tired of com-
ing out and looking. Says he would sit 
there by himself and wonder, “What’s 
out there?”

Now he thinks of what’s next — mil-
lionaires building spaceships to char-
ter civilians to space, where their bod-
ies will go weightless for four minutes, 
for an estimated price of $200,000.

He thinks of a teacher in space, a 
senator in space, how he wishes a 
journalist would have had the chance.

Maybe someone will pick up on his 
hint — if he gets called out on it, he’d 
have to man up. The journalist may 
keep his face straight for a launch — 
but space — oh boy, would he fly. ■

NASA PHOTOS / GRAPHIC BY AMY LOMBARDO

This tribute to space shuttle Atlantis hangs in Firing Room 4 of the Launch Con-
trol Center at NASA’s Kennedy Space Center. It features Atlantis soaring above 
Earth and shows mission patches for each of Atlantis’ flights. Atlantis’ accom-
plishments include seven missions to the Russian space station Mir and several 
assembly, construction and resupply missions to the International Space Station. 
Atlantis also flew the last Hubble Space Telescope servicing mission.
The planet Venus represents the Magellan probe, and Jupiter represents the 
Galileo probe.
Inset photos illustrate various aspects of shuttle processing in addition to sig-
nificant achievements, such as the glass cockpit and the first shuttle docking 
with Mir. The inset photo at upper left shows a rainbow over Atlantis on Launch 
Pad 39A and shuttle Endeavour on Launch Pad 39B. The stars in the background 
represent the many people who have worked with Atlantis and their contribu-
tions to the vehicle’s success.
At right: The STS-135 crew portrait of NASA astronauts Rex Walheim, Doug Hur-
ley, Chris Ferguson and Sandy Magnus. 

                                        

>> “Beyond Atlantis: The Next Frontier” debuts 
at 8 p.m. Friday, July 8, on CNN/U.S. after the 
fi nal space shuttle launch.
    John Zarrella talks with NASA Administra-
tor Charles Bolden about the Space Shuttle 
program and NASA’s future, and takes viewers 
for a tour inside the Space Shuttle Discovery, 
exclusively, with former Commander Robert 
Cabana.
   “Beyond Atlantis: The Next Frontier” examines 
the commercialization of space, through the 
eyes of visionaries like Richard Branson of Virgin 
Galactic, and Elon Musk of SpaceX, as they 
strive to make space travel more affordable, and 
dare to do what only governments could afford 
to do previously. Mr. Zarrella speaks exclusively 
with the wife of one the Space Shuttle Chal-
lenger astronauts, and he travels to Promontory, 
Utah, to visit the site where the space shuttle 
boosters were built, talks to people who have 
spent most of their adult life working on the 
Shuttle program, and takes viewers on the train 
ride carrying the last set of boosters to Ken-
nedy Space Center for the fi nal Space Shuttle 
mission.

in the know



Breast cancer is one of the most common cancers affecting women of all ages. With 
the widespread use of screening mammograms, most breast cancer is diagnosed at an 
early stage which often allows for breast conservation. Premiere Radiation Oncology’s 
board certified radiation oncologists and therapists focus on each individual patient 
as a real person who is also somebody’s wife, mother, daughter, grandmother and 
sister. We provide her and her family with support as well the latest information, and 
work together with the finest breast surgeons and medical oncologists to ensure the 
success of the most state-of-the-art treatments in a private and confidential setting.

239-325-1440 
www.PremiereRadiationOncology.com 

N a p l e s   B o n i t a  S p r i n g s   F o r t  M y e r s
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239-261-7157 • www.WynnsOnline.com • 141 Ninth Street North • Naples

For over 70 years offering Wholeseome fresh products 
to our customers. Wynns is now carrying a large selection 

of Natural, Organic, and Gluten-Free products.

Free with a 
$30 Grocery Order
Colombia Winery Cabernet 

Sauvignon 750 ml.
Must have coupon at time of purchase

Free with a 
$15 Grocery Order

1 pint of 
Fresh Blueberries

Must have coupon at time of purchase

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

People with issues
Stanley Thornton Jr., 30, and his “nurse”-

roommate, Sandra Dias, featured on a May 
edition of the TV show “Taboo” (National 
Geographic Channel), are both drawing 
federal Supplemental Security Income as 
disabled persons, even though Mr. Thorn-
ton builds his own “adult baby” furniture 
(cribs and high chairs large enough to 
accommodate his 350-pound body) and 

operates a website where people living as 
adult babies can communicate. U.S. Sen. 
Tom Coburn asked the Social Security 
Administration to investigate whether Mr. 
Thornton is abusing the system (and Ms. 
Dias, too, since she can “nurse” for a living). 
Mr. Thornton subsequently told The Wash-
ington Times that if his SSI checks were 
discontinued, he would kill himself.  ■

Top Gun
Todd Whitehurst may be the “father” of 

from 42 to 60 children, based on statistical 
probability that recognizes his virtuosity as a 
sperm donor, according to a June New York 
Post profile (though one website, Donor Sib-
ling Registry, claims to have documented 129 
children sired by an unnamed seed demon, 
who is one of 92 highly productive men with 
10 or more). Mr. Whitehurst, who like the oth-
ers, was selected based on his sperm’s profile 

and speed, donated weekly for about three 
years in the late 1980s (for $50 a session), 
and has been contacted so far by nine teenag-
ers who sent him their photos after piecing 
together evidence identifying him (despite 
sperm banks’ promises of confidentiality). 
Mr. Whitehurst, acknowledging the resem-
blances to his “offspring,” seems to find the 
relationships fulfilling, however limited they 
are. Said he, “I love Father’s Day.” ■

The continuing crisis
➤ Perhaps a kindergartner needs to have 

his dad wait with him and wave bye-bye as 
he steps onto the school bus in the morn-
ing, but Rain Price is a 10th-grader (in 
American Fork, Utah), and his dad, Dale 
Price, nevertheless waves from the bus 
stop every morning, right in front of Rain’s 
friends. Furthermore, according to a June 
report by KSL-TV in Salt Lake City, Dale 
makes it a point to be wearing a different, 
“crazy” costume every morning (170 in all 
for the school year, including, once, a wed-
ding dress). 

➤ Alleged gang members Barbara Lee, 45, 
and Marco Ibanez, 19, were arrested in Hal-
landale Beach, in April and charged in the 
assault and stabbing of four deaf people. Ms. 
Lee was at the Ocean’s Eleven Lounge one 
evening when she saw several people in a 
group make hand signs that she interpreted 
as disrespecting her own gang’s signs, and, 
according to police, left to recruit Mr. Ibanez 
to come administer retribution. Unknown to 
Ms. Lee or Mr. Ibanez, the group were deaf 
people using sign language and had no idea 
they were making “gang” signs. ■

Bright ideas
New York scent artist Christopher Bro-

sius had made his name with fragrances 
recalling childhood (such as Clean Baby 
Butt, Green Bean and Baseball Glove), 
but felt it was time, according to an April 
report in New York magazine, to approach 
the next frontier — to make a perfume so 
exclusive that no one could smell it. By 
Mr. Brosius’ reasoning, the scent’s chemi-
cals would provoke whatever reactions 

scents provoke in those exposed to it, but 
the actual scent would be undetectable to 
the nose; hence, no one would know why 
they were reacting as they were. By trial 
and error, he combined jasmine, sandal-
wood and natural amber, and scaled them 
down in power, yielding what he calls 
Where We Are There Is No Here. Said Mr. 
Brosius, “The question, ‘What perfume 
are you wearing?’ should never arise.”  ■

Oops!
➤ A 93-year-old woman was rescued 

by medics in Philadelphia in April after 
spending several days stuck in her own toi-
let. (According to KYW-TV, she had to be 
carried out with a portion of the toilet still 
stuck tightly to her body.) 

➤ In Tooting, England, in May, an 
unnamed senior was rescued by firefighters 
after he got his testicles caught in a shower 

seat in which he was sitting while bathing.
➤ Parkridge Medical Center in Chattanooga, 

Tenn., apologized and paid the bill in June for 
exhuming the body of the recently deceased 
Kenneth Manis. The man who had shared Mr. 
Manis’ hospital room during his final days had 
reported that his dentures were missing, and 
the hospital determined that they had been 
mistakenly buried with Mr. Manis. ■
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Directions: From I -75, take Immokalee Road 1/2 mile east to Valewood Drive, turn left 
(North) and follow road to Quail Creek Village Gatehouse.

11650 Quail Village Way 
$389,000

One of A Kind Aberdeen!
4 Bedroom +Loft with 

NEW roof and a 
great pool & view!

11796 Quail Village Way 
$249,000

Best Value in 
the Village!

3 Bedroom + Den, 2,300 
square feet with POOL!

11664 Quail Village Way  
$334,900

DROP-DEAD GORGEOUS!! 
High ceilings • Custom 
Wrought-iron Beautiful 

golf-course setting

11412 Quail Village Way 
#202 • $199,900

Enjoy the GOOD LIFE!
Three Bedroom/2 Bath, 

Turnkey with Wide 
Golf Views!

SOLD
UNDER CONTRACT

11400 Quail Village Way 
#202 • $199,000

CAREFREE LIVING!
Three Bedroom/2 Bath 

FULLY Turnkey 
Furnished!

Don & Sandy Lasch
(239) 285-6413 or (239) 218-5495

Your Quail Creek Village Resident Specialists

Quail Creek 
Village

WE NEED MORE LISTINGS!

4458 Avocet Court 

$595,000

 10831 Fieldfair Drive

A home UNLIKE any other in Longshore-  Absolutely Perfect!  This former 
model home has all the best features and details!  Offering four bedrooms 

plus a den, this one will truly CAPTIVATE YOU! 

UNDER CONTRACTNEW 
ON MARKET

SOLD

NE
W

10870 Phoenix Way 
$799,000

Call Julie for a Complimentary 
Market Analysis TODAY! 

11536 Quail Village Way
 NOW $369,000

Rarely Available Extended 
Augusta Model!

3 Bedroom & 3 FULL 
Baths with Pool!

11642 Quail Village Way 
NOW $324,900!

11380 Quail Village Way #103
$288,900 • FURNISHED

11404 Quail Village Way #101
$148,500 • NEW LISTING!

Spread your wings! 

You’ll be able to spread out in this sought-
after Aberdeen with its 4 bedrooms plus 
loft. Early risers will enjoy wonderful sun-
rises overlooking lake and golf course. 

Light up your life!
Large windows • 2300 square foot condo. 

New kitchen • 3 bedrooms • Social 
membership at Quail Village. Golf equity 

included but golf membership is optional. 

2 Bedroom/2 Bath
Furnished First Floor!

Long Golf Course View- with 1.5 Car Ga-
rage, plenty of room for your own cart!

OPEN HOUSE
Sunday 1:30-4

OPEN HOUSE
Sunday 1:30-4

NEW LISTING NEW LISTING

UNDER CONTRACT
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NEW NAPLES LOCATION NOW OPEN. Personal Southwest Florida Delivery Service Available. www.NormanLoveConfections.com

Abundant Love Pure Love
Artisan Love Exotic Love

Decadent Love
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EVERYONE LOVES A FOURTH OF JULY PARADE

Proud, patriotic onlookers, young 
and old alike, cheered floats, mili-
tary units, Shriners, dignitaries and 

dancers all along the downtown route 
of the Naples Fourth of July Parade on 
Monday July 4. See more local celebra-
tion pictures on pages C20-21. ■

BOB RAYMOND / FLORIDA WEEKLY

1. Lily Hutchison 
2. Taya and Tess May
3. Daniel, the patriotic pup
4. Sandra Wimbish, Karen Brown 
 and Ingrid Brown  
5. Sarah and Julie Beckwith
6. Trace Hoff
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The Children’s Hospital of 
Southwest Florida is Growing.

We are responding to the increasing need for specialized 
pediatric services in Southwest Florida by building a new 

state-of-the-art Children’s Hospital.

Our new Children’s Hospital of Southwest Florida will 
house 148 beds and many specialty services to treat the 

most critically-ill children and their families. 

For more information on how you 
can help save a child’s life, please call 

239-343-6950, or visit 
www.LeeMemorial.org/Foundation

FREE
Special Upgrades

During July

a style for every point of view

Blinds
Budget

NO INTEREST 

IF PAID IN FULL BY 
JULY 31, 2014*

*Interest will be charged to your account from the purchase 
date if the purchase balance is not paid in full within the 
promotional period or if you make a late payment.

Naples Press 
Club plans happy 
hour in the Village

The Naples Press Club invites 
members and guests to happy hour 
from 5:30-7:30 p.m. Thursday, July 14, 
on the waterfront terrace at M Water-
front Grill in the Village on Venetian 
Bay. Hors d’oeuvres will be served, 
and happy hour prices will apply to 
drinks. Those who decide to stay for 
dinner will enjoy 10 percent off their 
bill.

RSVP by e-mailing rsvp@
naplespressclub.org. ■

Get acquainted 
with your local 

newcomers club
The Naples Newcomers Club wel-

comes women who have been perma-
nent residents of Naples for no more 
than five years and who want to meet 

others who are new to the area.
The club meets for luncheon at 11:30 

a.m. on the second Thursday of every 
month at country clubs throughout 
the area. In addition, groups within 
the club plan outings and dates to 
share varied interests, such as mah-
jongg and duplicate bridge, gourmet 
cooking and discussions about phi-
losophy.

Prospective members are invited to 
coffee at 10 a.m. on the first Thursday 
of each month. For meeting locations 
and more information, call 298-4083 
or visit www.naplesnewcomers.com.

And in Bonita
The Bonita Springs Newcomers 

Club welcomes women who have 
lived in Bonita for less than three 
years. Luncheons are held at area 
country clubs on the third Thursday 
of every month (December meeting 
is on the second Thursday). 

Members must attend five lun-
cheons a year and pay annual dues 
of $40. For more information, e-mail 
bonitanewcomers@gmail.com or 
visit www.bonitaspringsnewcomer-
sclub.com. ■

CLUB NOTES
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Mark Generales
Sr. V.P. of Investments

Time for a 
Second Opinion?
If your fi nancial advisor isn’t calling 

you, then you should call me

239-676-5676

*Financial Planning Magazine Annual Dealer Survey; June 2009  **STFP is not in the business of providing tax advice and this information although taken from public sources believed to be reliable, may not be accurate and complete. 
You should consult your CPA to fully understand how these tax issues could affect you. Investment Advisory Services offered through Southern Trust Financial Planning, Inc. Securities offered through Securities America, Inc. Member 
FNRA, SIPC, Southern Trust Financial Planning Inc. is not affi liated with the Securities America companies.

9420 Bonita Beach Road,
Suite 202 
Bonita Springs, FL 34135

www.swfleye.com

25% DISCOUNT ON
EYE GLASSES

STUDENT EYE EXAMS $69
STUDENT SPECIAL

 21 and under

Good vision and healthy eyes are key in academic success.

• Rick Palmon, M.D. • Richard M. Glasser, M.D. •
• Penny J. Orr, O.D. • Leonard Avril, O.D. • Brian Marhue, O.D. •

Cannot be used in conjunction with any insurance or other promotions. Offers expire 10/31/2011

NAPLES 594-0124

• Cataracts
• LASIK Laser 
   Vision Correction
• Cornea Treatment
• Glaucoma

• Dry Eyes
• Comprehensive 
   Eye Exam
• Pediatric Eye Care
• Glasses & Contacts

Public workshop invites The Eco-
nomic Development Council of Collier 
County invites the public to discuss ways 
to diversify the economy, create high-
wage jobs, expand the tax base, maintain 
quality of life and secure the economic 
future of Collier County. 

Dr. Mary Key, the president of CEO 
Florida Forums, will facilitate a free 
workshop beginning at 6 p.m. Mon-
day, July 25, at North Collier Regional 
Park. Registration begins at 5:30 p.m. 
All are welcome and encouraged to 
participate.

Dr. Key was part of the team that built 
Inc. Magazine’s Eagles CEO program 
that brought together CEOs of fast-grow-
ing companies to focus on one another’s 
strategic business issues. As the current 
president of CEO Florida Forums, she 
helps provide CEOs and key leaders in 
technology-driven companies with peer 
forums and resources to advance their 
growth at all levels. She also partners 
with Grow Florida and Florida’s Eco-
nomic Gardening program.

For more information, visit www.col-
liereconomicplan.org.  ■

EDC invites public input 
on Collier’s future

Since 1982

CALL TODAY! 
239-597-9100

FREE 
ELECTRIC MOTOR 

& REMOTE CONTROL 
on your NEW retractable 

awning order!

Yacht ClubNorth Star
AN UNRIVALED LIFESTYLE

Nestled on 12 luscious acres of botanical splendor with a plethora of 
amenities including a 2 –story clubhouse featuring a fitness center, movie 
theatre, concierge and resort style pool, North Star Yacht Club provides 
you with the active lifestyle you desire. 

Spacious 2 Bedroom, 2 Bath with Den from $239,900
Three Bedrooms and Penthouses Also Available.

Directions from I-75 Exit 138 W to MLK Blvd. Right on Monroe St. then left on Main St. 
Merge onto 41 N and cross over bridge, then turn left on Hancock Bridge Parkway.

*With the use of preferred lender. Prices subject to change without notice. See agent for details.

Visit Our Sales Center Today!

Only 3.5% Down* 

Last Chance For Values This Good!

FHA and Fannie Mae Approved

Call 239.995.8200 or Visit NorthStarYachtClub.com
3420 Hancock Bridge Parkway | North Fort Myers, Florida 33903

in Fort Myers, Florida

Incredible Value. Breathtaking Views.

Follow us on

See For Yourself Today

From Only $239,900
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Thomas Quigley, M.D.
Board Certified Eye Physician & Surgeon complete medical exam with one of our board certified

eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 07/31/2011

Naples 
Bonita Springs 

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Avantica managed insurance plans including Freedom, Optimum and some Universal.

CODE: FW00

SP
27

82
3

HEALTHY LIVING

“No outcome, no income.” 
That’s the prevailing refrain in health 

care today.
An update on the old phrase, “No mar-

gin, no mission,” it means that in order to 
prosper financially, health-care providers 
must assure excellent patient outcomes.

Michele Thoman, our chief nursing offi-
cer, reminded me of that updated refrain 
recently when she returned from the pres-
tigious, three-week J&J/Wharton Fellows 
Program in Management for Nurse Execu-
tives.

The importance of improved patient 
outcomes was also very much on the 
minds of the directors, chief medical offi-

cers and CEOs at the Florida Hospital 
Association quality meeting I attended 
recently. All agreed that we must dem-
onstrate improved outcomes in order to 
remain financially viable. Moreover, with 
decreasing reimbursement from both com-
mercial and government payers (Medicaid 
payments will decline by $10.6 million in 
the next year), we face the added burden 
of profit margin squeeze.

The goal of the FHA Quality Committee 
is to improve the state of our state’s health 
by benchmarking, and sharing best health 
practices with every person in Florida. 
The National Healthcare Quality Report 
shows improvement in the Sunshine State, 
with hospital care measures rising from 
low “average” for the baseline year to a 
solid “strong” for the most recent year.

As a state, Florida is better than average 
in terms of adult admissions for appendi-
citis, heart attack death, congestive heart 

failure deaths, pneumonia, obstetrical 
trauma, post-op abdominal wound break-
downs and overall mortality. Our state 
must improve in such facets as communi-
cation with physicians and nurses, stop-
ping antibiotics after surgery within 24 
hours, post-operative infections, selected 
infections due to medical care and starting 
antibiotics within six hours of coming to 
the hospital with an infection. 

Medicare will start a Value-Based Pur-
chasing program in fiscal year 2013, based 
on hospital performance. Basically, this 
program will withhold payments to hos-
pitals that do not deliver high-quality 
care. Since Medicare payments account 
for more than 60 percent of our total rev-
enue and Medicaid reimbursement has 
been lowered by more than 12 percent, 
performing well on these designated met-
rics becomes mission critical for NCH. 
Specifically, these metrics are related to 

acute heart attacks, heart failure, pneu-
monia, health-care associated infections, 
surgical prophylaxis and patient satisfac-
tion (which alone accounts for 30 percent 
of the total value).

Our goal is to rank among the approxi-
mately one-third of hospitals receiving 
full payments and to not fall among the 
third who will be penalized 1 percent with 
decreased payments.  

NCH possesses all the elements for 
continued success: great people delivering 
wonderful care, a strong information tech-
nology backbone and an extraordinary 
community interested in and supportive 
of our institution. We intend to be com-
pletely transparent as we face this new 
challenge. I have always believed that if 
you do the right thing often enough, you 
get the right result.

At NCH, we will continue to do the 
right thing. ■

At NCH, we continue to do the right thing

TO YOUR HEALTH

“N t i ”

allenWEISS
allen.weiss@nchmd.org  

Making Strides Against 
Breast Cancer

 5K walk will travel Gulf Shore Boulevard 

The American Cancer Soci-
ety-Collier County announces 
the 5K Making Strides Against 
Breast Cancer walk steps out 
Saturday morning, Oct. 29, from 

the Village on Venetian Bay. 21st Cen-
tury Oncology is the title sponsor, and 
NBC-2’s Stacey Deffenbaugh is chair of 
the 2011 event.

Making Strides brings together peo-
ple of all ages with a common goal to 
fight breast cancer and save lives. Par-
ticipants in the noncompetitive walk 
follow Gulf Shore Boulevard from the 
Village north to the end and back.

Numerous businesses already have 
signed on as sponsors or entered teams, 
and many individuals who have been 
touched by breast cancer have registered 
teams as well, Ms. Deffenbaugh says.

For information about starting a team, 
volunteering or becoming a sponsor, 
contact Ms. Deffenbaugh by calling 
839-0680 or e-mailing stacey.deffen-
baugh@nbc-2.com.

For more information about the 
event, visit www.putonyourpinkbra.
com/naples, or contact Melissa 
Wolf at the American Cancer 
Society-Collier County by 
calling 261-0337, ext. 3860, or 
e-mailing Melissa.wolf@cancer.org. ■

Physicians Regional
has free seminars

The following free programs are planned at Physi-
cians Regional Medical Center-Pine Ridge:

• “Robotic Arm Knee Surgery,” presented by Dr. Jon 
Dounchis at 6 p.m. Tuesday, July 12

• “Skin Cancer: What You Should Know,” presented 
by Dr. Robert Tomsick at 4 p.m. Thursday, July 14

The hospital is at 6101 Pine Ridge Road. Seating is 
limited. For reservations or more information, call 
348-4180. ■

Free programs
at Juniper Village

Juniper Village invites the public to hear Curtis 
Hamilton of the AARP discuss recent changes in 
Medicare benefits at 3 p.m. Tuesday, July 12.

RNs, LPNs, social workers and NHAs can earn one 
CEU at a program titled “Cultural Awareness in End of 
Life Care” from 4:30-6:30 p.m. Wednesday, July 13. Din-
ner will be provided by Vitas Innovative Hospice.

Family members and others caring for persons with 
Alzheimer’s disease are invited to a support group 
from 10-11 a.m. Wednesday, July 27. Dr. Catherine 
Cruikshank, director of education for the Florida Gulf 
Coast chapter of the Alzheimer’s Association, will 
discuss managing challenging behaviors. Caregivers 
will be onsite. 

Juniper Village is at 1155 Encore Way, Naples. Atten-
dance at all of the above programs is free, but RSVPs 
are requested. Call 598-1368. ■

Daily living skills
for visually impaired

Lighthouse of Collier Center for Blindness and 
Vision Loss and Florida Division of Blind Services 
offer free classes in daily living skills to help the blind 
and visually impaired live more independently.

Classes meet from 10 a.m. to 2 p.m. Tuesday and 
Thursday, July 12 through Aug. 25, at the center at 424 
Bayfront Place. Call 430-3934 to sign up. ■

STRAIGHT TALK

SPECIAL TO FLORIDA WEEKLY





THE FIRST TO BRING YOU THE...

Softec HD Lens
The Softec HD is the newest cataract 
replacement lens available, from the most 
experienced ophthalmology team in S.W. 
Florida.

It is designed to be the World's Most 
Accurate Lens and is three times more 
precise, to more closely match your 
vision needs. And best of all, it is 
covered by Medicare and most 
insurance plans.

Bonita Springs
26831 S. Tamiami Trl.

239.992.1422   

www.ecof.com

David C. Brown, M.D., F.A.C.S.
Founder and Medical Director

Ophthalmologist and
Cataract Surgeon

Barrett R. Ginsberg, M.D., F.A.C.S.
Ophthalmologist - Cataract Surgeon

Laser Vision Correction

Naples
2352 Pine Ridge Rd.

239.263.2700   

North Naples
877 111th Ave., Unit 2

239.591.2949   

Eyelid Surgery
Austin Wm. Coleman, D.O.

www.colemaneyecare.com
(239) 597-2792

10661 Airport Pulling Road
Suite 12

Naples 34109

WHY TRUST YOUR EYES, 
YOUR EYELIDS, AND YOUR 
VISION TO ANYONE ELSE?

ARE YOUR EYELIDS 
INTERFERING WITH 

YOUR VISION?
 As an ophthalmologist, Dr. Coleman 
is a board certified physician trained 

in complete eye care, including plastic 
surgery of the eyelids. Most insurances, 

including medicare, reimburse for 
medically indicated eyelid procedures. As 
Collier County’s only fellowship trained 

neuro-ophthalmologist, Dr. Coleman 
has additional education in neurological 

diseases that affect the eyelids. 
N
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77 ALL BOATERS 
WELCOME ABOARD! 

Bonita Bay
MARINA 

DIRECT GULF ACCESS FULL SERVICE MARINA
Boat storage & slip rentals from $264/month 
Dry storage for up to 32’ & wet slips with lifts
Fuel, ships store, boat launch & detail services
COME BY BOAT AND DINE ON THE WATER
at Backwater Jacks 
 OPEN DAILY
Call 239-495-3222 or visit BonitaBayMarina.net  

ALL BOATERS 
WELCOME ABOARD! 

DIRECT GULF ACCESS FULL SERVICE MARINA
Boat storage & slip rentals from $264/month
Dry storage for up to 32’ & wet slips with lifts
Fuel, ships store, boat launch & detail services

OPEN DAILY
Call 239-495-3222 or visit BonitaBayMarina.net
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The Greater Marco Family YMCA 
encourages registered campers to 
bring a friend for free on Friday, July 
15, to join in the fun of water activities, 
arts and crafts, sports and games. 

All friends must be registered and 
parents or guardians must sign a waiv-
er by Thursday, July 14. For more 
information, visit www.marcoisland-
ymca.org. ■

Naples Botanical Garden hosts 
camp for ages 5-12 from 8 a.m. to 3 
p.m. Monday through Friday. Here’s 
the schedule:

 Wild Florida Wanderers: July 
11-15. Kids will get close to butterflies, 
follow marsh rabbit tracks and inves-
tigate the walking mangrove tree.

 Solar Explorers: July 18-22. 
Explorers will learn all about the 
sun’s energy.

Sessions are $250 per child for 
Garden members, $300 for non-
members. For more information, call 
643-7275 or visit www.naplesgarden.
org. ■

Friends ‘camp’ for free at Marco Y

Garden cultivates fun and learning
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Downtown Naples • Golden Gate • Bonita Springs • San Carlos • Marco Island • East Naples

www.SunshineAce.com

Find us on

Like this
discount on

Diamond Crystal
water softener

salt and pool
salt to help you
save money as

you keep your
water pure

and clean this
summer! Save

on Diamond
Crystal and

other quality
brands at all six

Sunshine Ace
locations.

Water Softener
Crystals or Pellets

Premium Pool Salt
40 lb. 7036726, 7036692.

40 lb. 7225246

While supplies last. Limit 4 bags
with coupon. Expires 7/21/11.
Coupon Code: SALTSC0609

$1OFF
Per Bag

®

How much for
a Helping Hand?
At Sunshine Ace
it’s FREE!

Visit one of our six locations in Lee and Collier counties.

tor his every move during his training 
period. If he starts to mess, tell him 
“no,” take him outside, and give him a 
command for going (“go now” or even 
“let’s hurry”). Then praise him for doing 
right, so he starts to understand what 
you want.

 Put him in a crate whenever he’s not 
on leash with you. It’s not unfair during 
training to leave him in a crate for four or 

five hours at a stretch — assuming, of 
course, that he’s getting his regular 

daily exercise. 
 Take him outside first thing 

in the morning, as soon as you 
get home from work and just 
before you go to bed (when 
you put him in his crate for the 
night). Always remember to 
give your “go” command, and 
praise him when he does as 
you wish. People never seem 
shy about punishing their 
dogs, but too often forget to 
praise them — they take it for 
granted the dog should do the 
right thing. Never, ever forget 
the praise.

If you’ve been consistent, 
your dog likely will get a good 
idea of what’s expected of him 
within a couple of weeks. If you 

continue to have problems, ask 
your veterinarian for a referral to 

a veterinary behaviorist. One-on-one 
assistance can pinpoint the problems 

in your training regimen and get you 
both on the right track. ■

puppy, except you have to be even more 
diligent because you need to do some 
untraining, too. And a lot of cleaning: 
You must thoroughly clean any soiled 
area with enzymatic cleaner (available 
through pet supply outlets) to eliminate 
the smell that invites repeat business.

You’ll need to teach your dog what’s 
right before you can correct him 
for what’s wrong. To do 
this, spend a couple 
of weeks ensuring 
that he has noth-
ing but successes 
by never giving 
him the oppor-
tunity to make 
a mistake.

Here’s how:
 Leash him to 

you in the house 
so you can moni-

Q: My dog is no longer a puppy, but 
he keeps having accidents in the 

house. I think he does it on purpose, but 
punishing him doesn’t help. I’d like to 
replace the rugs, but can’t until this prob-
lem is resolved. Ideas? 

— via email

A: Punishing your pet isn’t fair, and it 
isn’t the answer: You have to go back 

to square one and teach him properly. 
Before you start training, though, you 
must be sure that what you have is really 
a behavior problem and not a physical 
problem. You won’t be able to train your 
pet if he’s struggling with an illness. So 
check with your veterinarian first for a 
complete checkup.

If you’ve ruled out medical problems, 
house-training an adult dog uses the 
same principles as house-training a 

PET TALES
Back to basics for dog who messes home

BY GINA SPADAFORI _______________________________
Special to Florida Weekly

 Americans spent $55 billion on their pets 
last year, according to Packaged Facts, a mar-

ket research firm. Fewer people acquired pets, 
however, in part because fewer people purchased 

houses, which has been linked to the addition of 
pets. There was some decline in “hard goods” such 

as leashes and bowls, but other categories showed 
strong sales. Brand-name products and high-end 
goods continued to do well, attracting lines from 

Martha Stewart, Ellen DeGeneres, Fisher-Price and 
General Nutrition Center. ■

Pets of the Week
>> Cooper 
is a friendly, 
12-pound, 
3½-year-old 
mix of York-
shire terrier 
and Lhasa 
apso. 

>> Jackie 
is a blue 
tortie who’s 
only about 3 
months old. 
She’s very 
affectionate 
and playful 
and wants a 
forever home.

>> Milo is 
about a year 
old. He gets 
along with 
everyone 
and purrs to 
your touch.

>> Roxy, 
a tricolor 
rat terrier/
Chihuahua 
mix, is about 
a year old, 
weighs 10 
pounds and 
gets along 
with cats.

To adopt a pet
Collier County Domestic Animal Services is at 7610 
Davis Blvd. Hours are 9 a.m. to 6 p.m. Monday through 
Saturday. Adoptions begin at 11 a.m. and are pro-
cessed through closing time. Adoption fees are $60 
for cats and $85 for dogs and include spay/neuter sur-
gery, a bag of pet food, pet’s license and a micro-chip 
ID. Call 252-PETS (7387) or visit www.collierpets.com 
to search for a lost pet or to find a new pet.



Stacie Margaritis 
Child Life Specialist

Caliah Russell
Leukemia Patient

,

, . www.LeeMemorial.org

H

www.LeeMemorial.org/caring 
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Don’t Move…
IMPROVE!

SOLID SURFACE 

COUNTER TOPS

as low as

$19
per sq. ft.

QUARTZ 

COUNTER TOPS

as low as

$29
per sq. ft.

3CM GRANITE 

COUNTER TOPS

as low as

$39
per sq. ft.

Now 
Offering 

Mold 
Remediation

DREAM KITCHENS | CUSTOM CLOSETS | LUXURIOUS BATHROOMS
www.cornerstonebuildersswfl .com

VISIT OUR SHOWROOMS… Located in Naples & Fort Myers

NAPLES
SHOWROOM
7700 Trail Boulevard
239-593-1112

FORT MYERS
SHOWROOM
3150 Metro Parkway
239-332-3020

Licensed and Insured
General Contractor
#CBC1253280

You’re invited to our ...
OPEN

HOUSE

COMPLETE REMODELING | NEW COUNTERTOPS | CABINET REFACING

Thinking of Moving?

Kitchen Refacing at Half the Cost of New Cabinets 
and More. We Do Complete Home Remodeling

FORT MYERS
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Give us an opportunity to “wow” you!
Cornerstone stands behind every job...
BEFORE. DURING. AFTER.
Factory Direct Pricing... We are the Factory!
“Lifetime Warranty on any product we manufacture!”
“Your complete satisfaction is my fi rst and foremost priority.”

Tony Leeber Sr., Owner/Contractor

aria

no one has ever seen the sun
no one has ever seen the moon
or heard avian songs, insect chatter, or 
round otic resonance
no one has ever tasted ardent honey
or inhaled redolent scent
or stroked velvet brocades or endless 
waves of wetness
no one has ever thought to do so
or done so
or said so
not in time,
out of time

MUSINGS

R x
rx@floridaweekly.com

Duet

— Rx is the FloridaWeekly muse who hopes to inspire profound mutiny in all those 
who care to read. Our Rx may be wearing a pirate cloak of invisibility, but emanating 
from within this shadow is hope that readers will feel free to respond. Who knows: 
You may even inspire the muse. Make contact if you dare.

call

imagine a cave
of every kind
in forest deciduous coniferous tropical 
tundra

imagine a letter
written in juice and flowers

imagine embrace
no one has ever

see? ■



Naples Finest Flooring Showroom
 

Come Visit the Flooring Experts

Softique  Carpet Super Specials

*

$3.79*sq.ft. $3.79*sq.ft. $3.79*sq.ft. $3.79*sq.ft. $4.09*sq.ft. 

$4.29*sq.ft. 

Clearly Ravishing 
Freize

$4.29*sq.ft. $4.49*sq.ft. $4.79*sq.ft. $4.79*sq.ft. 

EXTRA CHARGES MAY APPLY FOR STAIRS, CUSTOM WORK, LARGE FURNITURE, FLOOR PREPARATION, HARD SURFACE REMOVAL AND HIGH RISE CHARGES.

High Performance
Soft Appeal Technology

Introducing



BRIAN PRESLEY LIKENS THE SELECTION OF 
someone to manage your finances and 
your investments to that of selecting a 
partner for marriage.

Mr. Presley, senior partner at Pres-
ley Beane Financial Services in Punta 
Gorda, makes that remark with a chuck-
le, but he also acknowledges there is 
more than a grain of truth in it as well.

“Like a marriage,” he says, “you would 
like your relationship with your finan-
cial adviser to be longstanding and ful-
filling for both parties. And, of course, 
there must be trust.”

And, as with a marriage, when the 
relationship between investor and man-
ager sours — or even worse becomes 
criminal — the ramifications and per-
sonal trauma can be devastating and last 
lifelong.

One needs to look no further than 
the Bernard Madoff swindle to see how 
horrific things can get. In Mr. Madoff’s 

Ponzi scheme, billions of dollars van-
ished. Retirements were lost, college 
educations denied, worthy charities 
were decimated and, in some cases, peo-
ple who thought their financial futures 
were secure were literally pitched onto 
the streets, penniless and adrift in a sea 
of poverty.

“Fortunately, the Madoffs (in the 
financial services industry) are few and 
far between,” says Brian Simon of the 
Alliance Financial Group in Fort Myers.

Mr. Simon’s dead-on assessment is the 
good news in this regard. The bad news, 
however, is that Florida (especially 
South Florida) seems to attract an inor-
dinate number of the few shady charac-
ters who prey on ill-informed investors.

According to the Financial Industry 
Regulatory Authority (FINRA), many 
would-be Madoffs are drawn to our area 
because of a concentration of wealth 
that is coupled with an older population. 
Older people with money are inviting 

SEE SCAM, B7 

BY BILL CORNWELL
bcornwell@fl oridaweekly.com

investment scam
How to 
avoid an

Tips for 
protecting 

your 
financial 
assets

“Like a marriage, you would like your relationship with 
your financial adviser to be longstanding and fulfilling for 
both parties. And, of course, there must be trust.”

— Brian Presley, senior partner
Presley Beane Financial Services 

BUSINESS & REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE NAPLES BUSINESS & REAL ESTATE INDUSTRIES

B
SECTION

WEEK OF JULY 7-13, 2011

Passing the gavel
Changing of the guard for Naples
North Rotarians, and more 
business names and faces. B8-9 

Market report
Newsmakers on the local
real estate scene. B11 
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UF report: Consumer confidence falls again

Consumer confidence among Florid-
ians declined for the fourth time in five 
months — falling to 66 in June — as 
the U.S. economy continues to sput-
ter, according to a new University of 
Florida survey.

“Floridians appear to be growing con-
cerned about the short-run health of 
the U.S. economy,” says Chris McCarty, 

director of UF’s Survey Research Center 
in the Bureau of Economic and Business 
Research. “As the deadline to adjust 
the debt ceiling approaches, some Flo-
ridians, particularly seniors, may be 
anticipating cuts to Social Security and 
Medicare which will likely have to be 
part of any long-term deficit reduction 
solution. Others may have concerns 
about raising the debt ceiling.”

Four of the five index components the 
survey measures decreased. The larg-
est decline was in perceptions of U.S. 

economic conditions over the next year, 
which fell seven points to 61. 

Perceptions of personal financial situ-
ation expected a year from now fell one 
point to 74. Perceptions of U.S. econom-
ic conditions over the next five years 
fell one point to 72, and confidence in 
purchasing big-ticket items such as cars 
and appliances dropped four points to 
70.

The only component to increase 
was perceptions of personal financial 
situation now compared to a year ago, 

which rose one point, to 53.
The declines among senior citizens 

surveyed were significant. Confidence 
among those aged 60 and over fell by an 
average of 7.25 points in four index com-
ponents. Confidence in purchasing big-
ticket items fell 11 points to 68, percep-
tions of U.S. economic conditions over 
the next year fell eight points to 55, per-
ceptions of personal financial situation 

SEE CONFIDENCE, B7 

BY MILENKO MARTINOVICH
Special to Florida Weekly
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MONEY & INVESTING
Diversification versus investment betting

Most people want to make a lot of money 
in their investing. 

For the average person, how he handled 
his investing is absolutely critical to his 
ability to retire and stay retired. The very 
wealthy often have other sources of income 
(their own businesses) or so much money 
that a poor return or a bundle invested at 
zero rates does not diminish their lifestyle.   

The average investor will visit with an 
investment adviser who, most often, will 
generate the following counsel: Diversify 
your portfolio. Not only is this meaningful 
counsel, it’s legally mandatory. It is part and 
parcel of the definition of “prudent invest-
ing” — that is to say, an excessively large 
concentration of an asset in a portfolio can 
be grounds for suit against an adviser. 

Now, three questions that logically follow 
are: 

What does it really mean to be diversi-
fied?

Are you diversified?
And will diversification allow you to 

achieve your goals? 

Diversification
As executed by many advisers, it means a 

portfolio of various mutual funds of stocks 
and bonds; it means, at the investment altar 
(and after the adviser’s fee is paid), the fol-
lowing words are uttered: “I now pronounce 

you diversified… Now go and live your 
retirement life …” Words and papers that 
create emotional comfort and a roadmap.

Many investors who received such pro-
nouncement prior to 2007, realized in 2007 
and 2008 that they were not diversified in 
ways that protected them from experiencing 
huge downsides in their portfolio — which 
is what they wanted in the first place and 
what they thought they were getting. 

The problem is, a fully diversified port-
folio of equities does not “diversify away” 
market risks and market risk is the key ele-
ment of return for any equity portfolio. If 
the market rises, their portfolio rises and if it 
falls, their portfolio falls, generally speaking 
— if they are buy and hold investors. 

Bonds bring better diversification but 
bonds have a positive, albeit not perfect, 
correlation to stocks. (Long-term correla-
tion is positive of .3.)

So what can diversification into 50 stocks 
versus five let you achieve? You can diversify 
away business risks — the risk of a product 
failure, patent expiration, a labor strike or 
company fraud, etc. — or industry specific 
risk — municipal, country or government 
credit risk; etc. — but not market risk. 

Resolving the diversification problem 
Either create a truly diversified portfolio 

(i.e. hold “alternative assets” that are not 
correlated to equities or bonds), expand 
the “long only” bond and stock portfolios to 
include short positions — designed to ben-
efit when or if those assets decline (as hedge 
funds do) — or simply move more heavily 
into fixed-income instruments/bonds that 
provide the income you need to live and that  

reduce your equity market risk exposure. 
The Jan. 12, 2011, Money and Investing 

column (titled “Investment diversification”) 
might be a worthy re-read as it covers what 
true diversification means and covers sev-
eral maligned asset classes (i.e. those per-
ceived as being highly risky, yet their inclu-
sion in a portfolio has historically lowered 
risk and increased return).

So, the really good news is that true, 
not feigned, diversification might provide 
protection for a portfolio and it might also 
be a path to meaningful investment outper-
formance and a healthy retirement. (Why 
else do you think the rich put money into 
hedge funds? For market performance? I 
think not.) 

As to creating great wealth, I believe 
people get wealthy by taking meaningful 
and concentrated risks. These risks can very 
much be in their investing, but more often, 
they are in their careers or business owner-
ship. And that is NOT a recommendation to 
do so; just an observation.  

So how do multi-millionaires make their 
money? Short answer: by owning their own 
company or by working for a publicly traded 
company at a senior executive level.

The bottom-line is that the ranks of the 
super-wealthy do not (in terms of statisti-
cal significance) include the once middle 
class person who saved and truly diversi-
fied. Don’t get me wrong, though. Those 
behaviors are very good and can result in 
outperformance and a much easier financial 
life. I just don’t think that they are sufficient 
to creating super wealth.

There are some great examples of super-
wealth created through investing, but by 

and large, such weatlh is created by manag-
ers of hedge funds and private equity firms 
who earn, along with co-investors, excep-
tional returns on their investments and who 
also get paid big salaries and performance 
bonuses as business owners or senior staff.  

Business people take meaningful business 
risks because they expect to get handsomely 
paid for those risks. And, beyond that, they 
place themselves in a position to impact the 
outcome. They bring inspiration and perspi-
ration to the bet. 

This is unlike an investment portfolio 
held by the individual investor.  

What does it means to the average inves-
tor? In my opinion, it means that you take 
every step you can to create true portfolio 
diversification.

Moreover, if you really want to be wealthy, 
you have to take meaningful risks. 

But an adviser is NOT ever going to rec-
ommend that you take a concentrated risk 
within your portfolio. You would have to 
decide to do that yourself.

Akin to the risk you take in a career, a 
concentrated investment position could be 
a big failure or a big success. 

This is my opinion.
You should discuss all portfolio decisions 

with your adviser as to suitability. Then, 
with full knowledge, you still might choose 
to embrace higher levels of risk and portfo-
lio concentration. ■

— Jeannette Rohn Showalter, CFA, can 
be reached at 444-5633, ext. 1092, or showal-
ter@wwfsystems.com. Her office is at The 
Crexent Business Center, Bonita Springs. 

jeannetteSHOWALTER, CFA
jshowaltercfa@yahoo.com   



Rum Row
Marvelous waterfront estate with over 9,500 square feet of 
living space. With architecture in the Bermudian tradition 

and breathtaking views over Buccaneers Bay, this immaculate 
estate offers the rare opportunity for elegant entertaining and 
luxurious family living. Quick access to the Gulf. Port Royal 

Club membership eligibility.  $12,950,000

Nelson’s Walk
Sensational vistas from this stunning residence situated on 

two Port Royal lots with expansive water frontage. Beautiful 
Southern exposure facing the confluence of Naples Bay and 

the picturesque inland waterways leading to Rookery Bay and 
the pristine coastal estuaries. Port Royal Club membership 

eligibility. $11,990,000
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xceptional custom tailoring and European-style personal service
are now available to the distinguished gentlemen of Naples.

Introducing...

oseph’s Custom Clothiers Founder Joseph Wendt has designed hand
custom-made wardrobes for business leaders and professional athletes
throughout the U.S. for 20 years.  

Experience the finest Italian fabrics, impeccable tailoring and the highest
level of personalized service.  

E

J

Serving Naples clients by appointment.

formal wear • custom suits
slacks jackets • shirts

golf wear • ties • shoes & accessories

Available at your home,  office or club. 

(516) 816-3085
www.josephscustomclothiers.com

ON THE MOVE
 Banking & Finance

Sunil Muley has joined Stonegate 
Bank as vice president-commercial 
lending. He is responsible for the origi-

nation of commercial 
loans and new busi-
ness development 
in the Naples/Col-
lier County market. 
Mr. Muley has more 
than a dozen years of 
professional experi-
ence in the Naples 
area, most recently 
serving as a portfolio 

manager-middle market and commer-
cial real estate for Fifth Third Bank. 
Prior to that, he was a financial analyst 
with Allen Systems Group. He earned 
a bachelor’s and a master’s degree in 
business administration finance at East 
Tennessee State University and is cur-
rently enrolled in the Chartered Finan-
cial Analyst program.

Michael Carrigan will retire Sept. 
1 as executive vice president-head of 
commercial lending at NAFH National 
Bank. Mr. Carrigan served as presi-
dent and CEO of TIB Bank from 2007 
until September 2010m when TIB Bank 
was recapitalized by North American 
Financial Holdings Inc. Evan Rees, 
NAFH National Bank market president 
for Southeast Florida has been named 
interim leader for the Southwest Florida 
market effective Sept. 1. Commercial 
lender Brian Tinney will serve as the 
local commercial team leader for Collier 
and Lee counties.

Angel Nurse has joined Moran 
Edwards Asset Management Group of 
Wells Fargo Advisors as a client associ-
ate. She will be responsible for build-
ing and maintaining client relationships, 
handling client inquiries and concerns 

and providing sup-
port in all other phas-
es of client service. A 
native of Brunswick, 
Me., she has lived in 
Southwest Florida 
for 11 years. Prior 
to joining Moran 
Edwards Asset Man-
agement Group, she 
spent 10 years as a 

probate paralegal with a local law firm. 
She belongs to the Southwest Florida 
Chapter of the Paralegal Association of 
Florida.

 Board Appointments

James Warnken, CPA and senior 
consultant with Markham Norton Mos-
teller Wright and Company, P.A., has 
been appointed to the board of directors 
for the David Lawrence Foundation for 

a three-year term. He 
will serve as a mem-
ber of the Finance 
Committee. Mr. 
Warnken has served 
as CFO for NCH 
Healthcare System, 
CEO of DSI Labora-
tories and CFO for 
Brandywine Hospital 
and Trauma Center 

in Pennsylvania. He is vice chairman of 

research for the Greater Naples Cham-
ber of Commerce, a board member of 
Physician Lead Access Network and a 
member of the Operations Subcommit-
tee for the Collier County School Board 
and the Florida Bar Association 20th 
Judicial Circuit Grievance Committee. 
He is a graduate of Leadership Collier 
and Leadership Lee. 

The following officers have been 
elected to lead the board of direc-
tors of the David Lawrence Foun-
dation for 2011-12: Michael Benson, 
CEO of Insurance Management Con-
sultants LLC, chairman; Art Cherry, 
retired financial services executive, 
vice chairman; Daniel Mendoza, vice 
president-senior portfolio manager 
with M&I Wealth Management, trea-
surer; and Sharon Kenny, writer and 
publisher, secretary. Richard “Dick” 
Munro is the board’s immediate past 
chairman. 

The following officers have been 
elected to lead the board of direc-
tors of the Florida Gulf Coast Uni-
versity Foundation for 2011-12: James, 
Knupp, founding partner of the invest-
ment firm Ennis, Knupp & Associates, 
chairman; John Fumagalli, president 
and CEO for the Southwest Florida 
region for Northern Trust, vice chair-
man and chairman of the Development 
Committee; Charles Winton, owner 
of Estero Bay Chevrolet, treasurer and 
chairman of the Finance Committee; 
Steve Magiera, vice president for 
administration and finance at the uni-
versity, assistant treasurer; and Miller 
Couse, chairman and CEO of First 

Bank of Clewiston, secretary. 

The following new members have 
been elected to the board of the FGCU 
Foundation for four-year terms: David 
Call, chairman, president and CEO of 
Fifth Third Bank (South Florida); Pat 
Barton of Naples; Kim Johnson, co-
managing partner of Quarles & Brady in 
Naples and managing partner of its new 
office in Tampa; and Jeff Provol, owner 
of Classified, Inc.

Jennifer Nelson, senior director of 
retail operations at 
Goodwill Industries 
of Southwest Flor-
ida Inc., has been 
named to the boards 
of directors of two 
environmental orga-
nizations: Keep Col-
lier Beautiful and 
Recycle Florida 
Today.

JoAnn Remington has been named 
chairman of the board of trustees for the 
Shelter for Abused Women & Children. 
Ms. Remington has been a board mem-
ber since 2006 and has been chairman 
of the Mending Broken Hearts With 
Hope luncheon two times. She has also 
served as president of the Shelter Guild 
and has received the Beau Venturi Peace 
Award.

Four new members have joined the 
board of directors for the Golisano Chil-
dren’s Museum of Naples: Mary Baron, 
Mary Beth Johns Catharine Single-
ton and Anne Thomas. ■

MULEY NURSE

WARNKEN

NELSON
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THE MOTLEY FOOL®

When you check a company’s price-
to-earnings (P/E) ratio, you’re getting a 
sense of how richly it’s valued, relative 
to its earnings. But what if there are no 
earnings, such as with young companies 
or firms in temporarily tough times? In 
such cases, you can focus on sales (often 
referred to as revenue), via the price-to-
sales ratio (PSR).

The PSR takes the market capitaliza-
tion of a company and divides it by the 
last 12 months’ sales. The market cap is 
the current value that the market is giving 
the company, arrived at by multiplying 
the current share price by the number of 
shares outstanding.

Imagine Global Telepathic  Messaging 
(ticker: ESPME). Let’s say it has 10 million 
shares outstanding, at $10 a share, giving 
it a market capitalization of $100 million. 
If it had $200 million in sales over the last 
year, its PSR would be 0.50 ($100 million 
divided by $200  million equals 0.50).

Assume that Global Telepathic Messag-
ing lost money in the past year, but has a 

Meet the PSR Ratio

What Is This Thing Called 
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

Dividends 
 Demystified 

Q            What’s a dividend?
—  M.J., Santa Rosa, Calif.

A It’s a payment that many compa-
nies make to shareholders out of 

their earnings. If Dodgeball Supply 
Co. (ticker: WHAPP) earns $2 per 
share in profit, it might decide to issue 
$1 annually to shareholders, using the 
balance in other ways, such as build-
ing its business or paying down debt.

It will probably pay out 25 cents per 
share every three months. This may 
seem like peanuts, but it adds up. If you 
own 400 shares of a company that’s 
paying $1.50 per share in annual divi-
dends, you’ll get $600 per year from 
the company. Plus, healthy compa-
nies generally increase their dividend 
amounts periodically. (It’s not unusual 
for smaller, faster-growing companies, 
or ones without relatively predictable 
earnings, to not pay a dividend.)

You’ll often see a dividend expressed 
as a yield. A company’s dividend yield 
is its annual dividend divided by its 
current stock price. So a company 
paying $2 per year and trading for $50 
per share would have a yield of 4 per-
cent (2 divided by 50 is 0.04).

Q What’s a money market fund?
— R.Z., Richmond, Va.

A It’s a mutual fund that invests 
your money in short-term, high-

quality investments such as Treasury 
bills, short-term commercial debt and 
certificates of deposit. Thus, it’s a 
relatively safe investment.

Money market yields vary according 
to short-term interest rates and typi-
cally exceed rates offered by standard 
bank accounts. But they fall dramati-
cally short of the stock market’s histori-
cal average annual return of 10 percent. 
They’re great for short-term savings, 
but ill-suited for long-term investments, 
as your money won’t grow very quickly. 
Learn more about short-term  savings 
and find good rates at www.fool.com/
savings and www.bankrate.com. ■

——————————————————
Got a question for the Fool? 

Send it in — see Write to Us.

Ask the Fool

Fool’s School My Smartest Investment
To Educate, Amuse & Enrich

PSR of 0.50 when its peers have PSRs of 
1.0 or higher. If it can turn itself around 
and start making money again, it’s likely 
to have a substantial upside relative to its 
competitors. (Of course, its price may be 
low for good reason.)

There are some years when many com-
panies in an industry are not profitable. 
This doesn’t mean they’re all worthless 
and there’s no way to compare them. Just 
use the PSR instead of the price-to-earn-
ings (P/E) ratio. Measure how much you’d 
be paying for a dollar of sales instead of a 
dollar of earnings. Compare the PSR with 
sales growth, too. A high PSR isn’t neces-
sarily bad if sales are growing rapidly.

Despite its usefulness, though, the PSR 
should never be the only number you 
crunch. It can show you a company’s 
value relative to its peers, but revenues 
must be transformed into rising earnings 
to make shareholders happy. How much a 
company earns from its sales will eventu-
ally shape the value of the business and 
the stock. ■

My smartest investment was buying 
Yahoo! shares in the mid-1990s when they 
had fallen to what seemed like a reasonable 
level to me. Twice I sold off shares when 
they seemed to be too lofty. Its volatility 
didn’t bother me at all, and my success 
with it more than made up for all my earlier 
mistakes.                — J.N., Vero Beach, Fla.

The Fool Responds: You did many 
things right, beginning with paying atten-
tion to whether the stock seemed under-
valued or overvalued. Too many people 
simply jump into great companies when 
they’re overvalued. If you’re not too certain 
of continued growth, it can be a good idea 
to sell all, or at least some, of your shares. 
If you still have long-term confidence in 
the company, though, consider hanging on. 
When a stock has surged in value, some 
investors like to sell enough of their shares 
to get back their initial investment — the 
remaining shares’ growth is then gravy.

Experienced investors know that they 
will occasionally lose money on some 
stocks, but ideally, their winners will out-
weigh their losers by a wide margin. ■

The Motley Fool Take

China’s largely autonomous region of 
Macau is still a long way from being the 
diverse leisure destination Las Vegas has 
become. MGM Resorts, for example, gener-
ates more than half of its sales from non-
gaming activities in Las Vegas, but in Macau, 
gaming still accounts for more than 95 
percent of sales. Executives at casino com-
panies are hoping to change that over time. 
New Macau casinos have not only gaming 
attractions but also Vegas-style shows.

Macau will never be Las Vegas, simply 
because of the much larger scale gaming 
has grown to in Macau, but a diversifica-
tion away from relying on VIP gamblers 
would be a smart move.

A Peek Into Macau’s Future

  Name That Company
Based in New York, I rake in 

more than $30 billion annually via 
cable network programming, filmed 
entertainment, television, direct broad-
cast satellite television, publishing, and 
more. My brands include Twentieth 
Century Fox, The Wall Street Jour-
nal, Fox News, British Sky Broad-
casting, FX, SPEED, FUEL TV, Big 
Ten Network, HarperCollins, Dow 
Jones Newswires, Barron’s, Mar-
ketWatch, SmartMoney, New York 

Last week’s trivia answer
Founded in 1852 to offer banking ser-

vices and express delivery of valuables in 
the West, today one in three U.S. house-
holds does business with me. With $1.2 
trillion in assets, I’m No. 1 in the U.S. in 
total locations, retail mortgage lending, 
lending to minorities, crop insurance, 
small-business lending and used-car 
lending, among other areas. I was one of 
the few banks that paid dividends regu-
larly during the Great Depression. In 1967, 
three other banks and I introduced Mas-
ter Charge, now known as MasterCard. 
In 1995, I was the first U.S. bank to offer 
Internet banking services. Who am I? ■

( Answer: Wells Fargo )

Post, The Times, and scores 
of newspapers and TV sta-
tions. I also own big chunks 

of National Geographic chan-
nel and Hulu and many media 

properties around the world. I 
bring you “Glee,” “Modern Family” 
and “American Idol.” Who am I? ■

Know the answer? Send it to us with 
Foolish Trivia on the top and you’ll be 

entered into a drawing for a nifty prize! 

Connecting to China’s high-speed rail 
network would make traveling to Macau 
easier, and there’s even talk of a bridge to 
Hong Kong. That 40-mile bridge would be 
one heck of an undertaking, but with the 
kind of money rolling into Macau casinos 
over the next five years, the area could eas-
ily pay for it.

If we assume a 25 percent growth rate 
from 2010 to 2015, revenue in the Macau 
gaming market could be a whopping $72 
billion per year. No wonder operators are 
eager to get shovels in the ground.

When you combine gaming growth 
with improving infrastructure and 
a growing middle class in China, the 
next five years look like prime time for 
Macau’s casinos. ■

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Yahoo! for Me
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➤ A Job Search Support Group meets 
from 10:30 a.m. to 12:30 p.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit www.naple-
schamber.org.

➤ Lee Collier Business Women, 
“Women Doing Business at Lunch,” meets 
at 11:30 a.m. Tuesday, July 12, at Bratta’s 
Piano Bar & Ristorante, 12984 S. Cleveland 
Ave., Fort Myers (next to Carrabba’s). Cost 
is $16 for members, $20 for guests. Make a 
reservation by calling 985-0400 or e-mail-
ing robin@leecollierbusinesswomen.com. 

➤ The Naples chapter of the Nation-
al Association of Wedding Profession-
als holds its next meeting at 6 p.m. Tues-
day, July 12, at Vanderbilt Country Club. 
Guest speaker Jessica Macera will discuss 
the value of networking. Members are 

encouraged to bring a guest who would 
benefit from joining the association. For 
reservations or more information, con-
tact Jessica Redburn, chapter president, at 
naplespresident@NAWP.com or 280-7729, 
or visit www.naples.nawp.com.

➤ The Executive Club of the Greater 
Naples Chamber of Commerce and the 
Collier County Medical Society get 
together for networking from 5:30-7:30 
p.m. Tuesday, July 12, at Lighthouse of Col-
lier, 4224 Bayfront Place. Register by noon 
July 11 at www.napleschamber.org/events. 

➤ Business After Hours with the 
Bonita Springs Area Chamber of Com-
merce takes place from 5:30-7:30 p.m. 
Thursday, July 14, hosted by Hampton Inn 
and Suites/Fort Myers-Estero, 10611 Chev-
rolet Way in Estero. Registration by July 
12 is $10 for members and $30 for others. 

Call 992-2943 or visit www.bonitasprings-
chamber.com.

➤ AM Blend, a new networking event 
sponsored by the Greater Naples Chamber 
of Commerce, takes place at 7:30 a.m. on 
the third Tuesday of every month. The 
July 19 location is the chamber’s Visitor 
Information Center at 900 Fifth Ave. S. 
Cost is $5 and attendance is limited to the 
first 25 chamber members who register at 
tinyurl.com/gnccevents.

➤ A networking workshop for young 
professionals, sponsored by the Bonita 
Springs Area Chamber of Commerce, 
takes place from 11:30 a.m. to 1 p.m. Tues-
day, July 19, at Hemingway’s Island Grill 
in Coconut Point. Presenter Mary Lynn 
Ziemer is the author of “Living a Joyful 
Life.” Sign up by calling 992-2943 or visit-
ing www.bonitaspringschamber.com.

➤ The American Marketing Associa-
tion-Naples chapter and Young Profes-
sionals of Naples will meet at 5:30 p.m. 
Thursday, July 28, at Flemming’s. Free for 
members, $10 for others. Call 682-0082.

➤ The Collier Building Industry 
Association holds its next members mixer 
at 5:30 p.m. Thursday, July 21, at ProFloors, 
3060 Tamiami Trail N. Sign up by calling 
436-6100 or visiting www.cbia.net.

➤ A new Summer Lunch Series for 
members and guests of the Bonita Springs 
Area Chamber of Commerce takes place 
from 11:30 a.m. to 1 p.m. Wednesday, July 
27, at Carrabba’s in Bonita Springs, 27220 
Bay Landing Drive. Southwest Florida Col-
lege representatives will conduct a lesson 
in networking and communications. Sign 
up by calling 992-2943 or visiting www.
bonitaspringschamber.com. ■

BUSINESS MEETINGS
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expected a year from now fell six 
points to 59 and perceptions of per-
sonal finances now compared to a year 
ago dropped four points to 45. 

Despite bleak economic news 
nationally, Florida experienced some 
positives. State unemployment (10.6 

percent) declined for the fifth con-
secutive month, gasoline prices fell 
almost 15 cents per gallon, and the 
median price for a single-family 
home — which has increased steadily 
since February — increased again in 
May to $135,000.

The consumer confidence index 
is benchmarked to 1966, so a value 
of 100 represents the same level of 
confidence for that year. The lowest 
index possible is a 2; the highest is 
150. ■

CONFIDENCE
From page 1

targets.
“It’s like when Willie Sutton was 

asked why he robbed banks, and he 
said it was because that’s where the 
money is,” says Mr. Presley. “(South-
west Florida) is where the money is.”

But legitimate financial advisers and 
consultants say there are numerous 
steps that investors can take which will 
help to protect them against skillful 
predators.

As with most things, due diligence 
is a must, and that begins with know-
ing something about the person with 
whom you are dealing.

“Consider advisers who offer many 
years of experience and then check 
with the appropriate regulatory body 
to see if their actual experience is 
as they represented,” says Jeannette 
Showalter, a Certified Financial Advis-
er, commodity broker and financial 
columnist for Florida Weekly. “Check 
both years of experience and, if any 
complaints, the nature of them and 
their resolution.”

FINRA, for example, offers an easy-
to-use checking system on its website 
at www.finra.org/brokercheck.

A basic question that every would-be 
investor should ask is this, according 
to Mr. Simon, is this: Who holds the 
money?

Legitimate firms use a third party — 
or a custodian — to hold their clients’ 
funds.

“One of the easiest solutions to 
much of this fraud is the structure our 
investment firm has in place,” says 
John M. Ruff, senior portfolio manager 
at Naples Asset Management Company 

in Estero.  “All of our clients’ funds are 
in the custody of Fidelity, all checks 
are disbursed by them, (and) all depos-
its are paid to them through the client’s 
account number….”

Mr. Simon’s firm uses a similar sys-
tem. “No one ever writes checks to me 
personally,” he adds.

“Madoff and his crowd handled all 
the money, printed the statements and 
had family and friends doing audits,” 
Mr. Ruff points out. “(That is) a recipe 
for disaster, if you ask me.”

“The first thing we tell a client is 
who will be holding their funds,” says 
Drew Tyler of Capital Wealth Advisers 
in Naples. “We stress that the custo-
dian has those funds. The funds are 
never in my hands.”

One element of minor dispute 
among financial professionals is how 
much a person should rely on the rec-
ommendations of others — family and 
friends — when selecting a financial 
adviser.

It was widely publicized that Mr. 
Madoff built his illicit empire almost 
solely on recommendations that cir-
culated widely in the wealthy Jew-
ish communities in Florida and New 
York. Soon, becoming a Madoff client 
was almost like being a member of an 
exclusive club.

Mr. Presley sees nothing wrong 
with listening to the advice and expe-
rience of your friends and family. 
In fact, virtually all of his business 
comes from referrals, he notes. But 
he also says there can be an inherent 
danger in taking this approach to an 
extreme.

“We all like to deal with people we 
are comfortable with,” he says. “But 
never buy something from someone 
simply because, say, they are white 
and you are white. Or because you 
are black and they are black. Or 

because they are Lutherans and you 
are a Lutheran. Factors like this do not 
belong in the equation.”

But referrals from trusted confidants 
are more likely to be valid than to fall-
ing for sales stratagems like offers of 
free lunches or dinners, where prod-
ucts are pitched to groups of investors.

All the professionals surveyed con-
veyed the well-worn — but never 
outdated — advice that if something 
sounds too good to be true, then it 
probably is. This is not to say that 
there are no good deals out there to 
be had, but be careful and realize that 
every upside also has a downside as 
well.

Mr. Simon probably summarizes this 
notion the best when he says: “Just 
remember that if something can make 
a lot of money, it can probably lose a 
lot of money, too. If you can put a plus 

in front of something, 
there can also be a 
minus.”

Ms. Showalter adds: 
“Rarely, an exceptional 
investment opportunity 
(high return and low 
risk) comes along. Most 
of the time, exceptional 
returns have higher 
risks or maybe the 

returns will not turn out 
to be as great.”

In Mr. Madoff ’s case, for example, 
some victims said they could not 
conceive of how such high returns 
could be sustained for years on end. 
Yet very few challenged the system 
or demanded a full accounting. In 
fact, when investigators debriefed 
many of Mr. Madoff ’s victims and 
asked them to explain the investment 
strategy, most could not. Many sim-
ply said it was “complicated” and let 
it go at that. They said they had read 

the documents presented to them 
but rarely challenged parts that were 
vague or beyond their comprehen-
sion. As a result, these investors paid 
a terrific price — literally. They had 
neglected Ronald Reagan’s famous 
advice to “trust but verify.”

“Never, ever be afraid to ask your 
financial adviser anything,” says Mr. 
Presley. “And if (the adviser) will not 
answer or doesn’t know the answer 
and isn’t willing to find out what it 
is, you have a real problem. You have 
every right to honest responses to all 
of your questions or concerns. Remem-
ber this: It is your money.”

No one disputes that financial and 
wealth management is indeed complex. 
Most advisers today recommend seek-
ing help from more than one. As in 
the field of medicine, specialization is 
becoming more widely accepted.

“Have several advisers and create a 
truly diversified portfolio,” says Ms. 
Showalter, adding that an investment 
team might include specialists in 
things like municipal bonds, commodi-
ties and annuities.

Learn as much as you can about your 
investments and wealth management, 
but also realize that, at the end of the 
day, you will very likely need a quali-
fied manager to get you where you 
want to go — especially in perilous 
economic times like these.

“It is true,” says Mr. Presley of self-
investing, “that a little knowledge can 
be a dangerous thing.”

So, back to the good news. The 
world is not rife with Bernard Madoffs, 
and there are many good, honest finan-
cial advisers to be found.

Now, the bad news. There are at 
least a few Madoff clones roaming the 
landscape, and the landscape they so 
dearly love just happens to be right 
down here in South Florida. ■

SCAM
From page 1

MADOFF

➤ Public Relations Society of Amer-
ica-Gulf Coast Chapter meets for lunch 
and a program from 11:30 a.m. to 1:15 p.m. 
Tuesday, July 26, at the Hilton Naples. Res-
ervations are required by July 22. Cost is 
$24 for PRSA members and $29 for others. 
Sign up at www.gulfcoastprsa.org.

➤ CBIA holds its next general member-
ship meeting Thursday, Aug. 11, at Olde 

Cypress. Florida Weekly is the sponsor. 
Guest speaker Nick Casalanguida will dis-
cuss changes in Collier County’s Growth 
Management Division that affect the 
building industry. Networking begins at 
5:30 p.m., followed by dinner and 6 p.m. 
and then the program. Cost is $25 per per-
son. Call 436-6100 or visit www.cbia.net to 
sign up. ■

BUSINESS MEETINGS

The 2011 class of Growing Associates 
in Naples, a program of the Leadership 
Collier Foundation, recently celebrated 
its graduation. GAIN is designed for 
emerging leaders and professionals in 
Collier County ages 21-40. Participants 
go through a series of workshops, par-
ticipate in facilitated networking pro-
grams and learn about Collier County 
history, local government structures 
and how to become involved with Col-
lier County’s charitable foundations.

The 2011 graduates are: Shane Biltz, 
CJA & Associates; Andy Bringardner, 
A. Vernon Allen Builder; Chris Cheek, 
Physicians Regional Healthcare Sys-
tem; Meghan Clancy, Naples Botanical 
Garden; Timothy Cronin, Fifth Third 
Bancorp; Sharilynn Domain, Collier 
County Supervisor of Elections office; 

Darlyn Estes, Collier County Sheriff ’s 
Office; Tara Francway, IberiaBank; Anne 
Frazier, Drug Free Collier; Scott Frazier, 
Banyan Technology Group; Patricia Gif-
ford, Collier County Sheriff ’s Office; 

Rich Hampton, Collier County Sher-
iff ’s Office; Melissa Hedberg, John R. 
Wood Realtors Inc.; Mathew Holtan, 
Arthur K. Molzan; Bethany Jameson, 

NCH Healthcare System; Lori Kipnis, 
District School Board of Collier County; 
Jason Lowe, Garlick, Hilfker & Swift 
LLP; 

Brian Mallette, HBK Source Advi-
sory; Nicole McGinnis, Davidson & 
Nick, CPAs; Edward Metz, GoinPostal; 
Kristin Miller, NCH Healthcare Sys-
tem; Sherona Mills, Pelican Bay Foun-
dation;

Daria Ogden, Naples Botanical Gar-

den; Christopher Price, Harter Secrest 
& Emery LLP; Jennifer Sabo, Golisano 
Children’s Museum of Naples; Shanna 
Short, J.P. Morgan Private Bank; Chris-
ten Spake, Roetzel & Andress, L.P.A.; 
Therese Stanley, Collier County Board 
of County Commissioners; 

Julio Vigil, Collier County Division 
of Elections; Emily Riddell, Wasmer, 
Schroeder & Company; and Jason Wrob-
leski, Collier County Sheriff ’s Office. ■

Leadership program GAINS new graduates

COURTESY PHOTO

The 2011 class of Growing Associates in Naples

Four earn CBIA scholarships
The Collier Building Industry 

Foundation has awarded scholar-
ships to:

• Andres Boral, who is working 
toward his MBA at FGCU. Mr. Boral 
holds an undergraduate degree in 
civil engineering and works for J.R 
Evans Engineering, P.A. in Estero. He 
was vice president of the CBIF Flag-
ship Construction Academy at Lely 
High School in 2006 and has won the 
scholarship numerous times. 

• Caroline Brial, a junior majoring in 
mechanical engineering at Cornell Uni-
versity. Ms. Brial graduated in the top 
10 pecent of her class at Barron Collier 
High School and has received a CBIF 
scholarship in two previous years.

• Robert McGinnis, a sophomore 
studying environmental civil engineer-
ing at FGCU. Mr. McGinnis is a three-
time recipient of the CBIF scholarship.

• Daniel Hernandez, an FGCU sopho-
more who is majoring in civil engi-
neering. Mr. Hernandez graduated from 
Immokalee High School in 2009 and 
received high honors and the Future 
Builders of America “Take the Lead” 
award. This is his first CBIF scholarship. 
Each of the above students also earned 
a scholarship from the Florida Home 
Builders Association. ■
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Clothing Consistent with
Every Lifestyle.

www.tomjames.com

Fine  Custom Apparel
M-F 8-5 and Sat 8-12

239-775-6860 
www.economybodyshop.com 

Email : economybodyshop@aol.com

2240 Davis Blvd., Naples, FL 34104

Complete Collision  Repair 

24 hour Towing

Rentals

Off er Good thru
07/31/11

WITH THIS AD

$350.
OFF

New Orders
Only

Coupon Must
Be Presented At

Time Of Order.

Why Do More
Home Owners Choose

Complete Line of Rolldowns
Clear Pan ccordions

Call For FREE Estimate
594-1616

1762 Trade Center Way, Naples Florida, 34109

Hurricane

2 WEEKS

INSTALLATION 

GUARANTEED!!

QUALIT T RVICE

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

NETWORKING
Naples North Rotarians pass the gavel at Country Club of Naples
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1. John and Brigid Clapper and Jeff Clapper 
2. Jenny and Bob Belcastro 
3. Erika and Jesse Hinson 
4. Stacy and Jim Morey 
5. Amy Solem and Tom Hale 
6. Heather Milner and Jim Morey 

 COURTESY PHOTOS 
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

NETWORKING
‘Lunch ‘n’ Learn’ with the American Marketing Association

1. Courtney Jolly, Kathy Leavesley and Jennifer Auray  
2. Maureen Christensen, Erin Morton and Katie Betz 
3. Dorothy Friedenreich and Camden Smith 
4. Gibranna LaCava, Blase Ciabaton and Kevin Alexander 
5. Janice Jackson, John Wilson and Kiran Shetty 

PRSA-Gulf Coast Chapter hears Florida Weekly success story

1 2

3 4 5

BERNADETTE LA PAGLIA / FLORIDA WEEKLY 

1

2 3

4

1. Danielle Broderick and MaryAnn Green 
2. Guest speaker Pason Gaddis of Florida Weekly 
3. Angela Aline and Judy Bricker 
4. JoNell Modys and Pete Cento  
 

COURTESY PHOTOS



Every Thursday, thousands of 
Naples readers and advertisers 
choose Florida Weekly as their 
community newspaper to make 
connections.

With our award-winning content 
and design, Florida Weekly has 
become Naples’ trusted source 
for news and advertising.

So what are you waiting for?

“It’s fun, it’s exciting and covers 
Naples in a great way.”

Patr ick O’Connor
Broker Associate/

Premier Sotheby’s International

239.325.1960
9051 Tamiami Trail North

Learn Why Readers and Advertisers
Choose Florida Weekly

iPad is a registered trademark 
of Apple, Inc. All rights reserved.



Stock Construction has opened a 
new model home in Secoya Reserve, a 
private, gated North Naples neighbor-
hood. 

The Ruffino is a single-story design 
with great room and 2,585 square 
feet under air. Including the covered 
entry, attached three-car garage, lanai 
with outdoor kitchen and pool deck, 
the home has a total of 3,781 square 
feet. The home has three bedrooms 
and 2½ baths, with a study that can 
be converted to a fourth bedroom. 
A formal dining room completes the 
package.

Base price of the Ruffino is $354,990; 
with interior design by Kelli Smith of 
Kelli Interior Design Studio, the model 
is offered for $570,820.

“The Ruffino model was designed 
for younger aged market,” Ms. Smith 
says. “We sought to target professional 
families with young children due to 
the excellent elementary school just 
adjacent to the property.”

With this is mind, she chose a mod-
ern classic design for the interior. The 
color palette of charcoal gray with 

accents of citrine and amethyst was 
inspired by the products introduced at 
the latest international furniture and 
fabric markets.

Stock Construction took its most 
successful single-family floor plans at 

Lely Resort and redesigned them for 
Secoya Reserve, where prices begin at 
$259,990. The 18-acre community is off 
Livingston Road on Veterans Memorial 
Boulevard, approximately two miles 
north of Immokalee Road. The Ruffino 
is one of four furnished models on 
display.

For more information, visit the sales 
center at 15811 Secoya Reserve Circle, 
call 514-1215 or go to www.SecoyaRe-
serve.com. ■

The Ruffino at Secoya Reserve
SPECIAL TO FLORIDA WEEKLY 

COURTESY PHOTOSThe Ruffino

Sleek, modern style 
and comfort 

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

A GUIDE TO THE NAPLES REAL ESTATE INDUSTRY       B11WEEK OF JULY 7-13, 2011

John R. Wood Realtors Inc. has announced 
plans for two new sales offices, one in Ave 
Maria in the La Piazza Town Center and 
the other in North Naples in the Ever Bank 
Building at 1185 Immokalee Road.

The realty firm has leased the entire third 
floor of the Immokalee Road building, which 
formerly housed the Bank of Florida execu-

tive offices. The current Uptown office of 
the Wood company will move to the new 
location, which will be called the John R. 
Wood North Naples Office. 

The firm is also unveiling a new con-
cept that will be implemented at all the 
offices — the cyber café — at the North 
Naples office. Loosely modeled in the 
form of a Starbucks, it provides a room for 
the agents to sit and have a cup of coffee 

while checking e-mail or listings on an 
iPad or other tablet. The modern version 
of the office water cooler, it will be a gath-
ering place where agents can exchange 
information in a casual setting.

There is also sufficient space in the new 
office for additional agents.

“We are delighted that the market is 
recovering so strongly for us,” says Phil 
Wood, president. “Our sales are up in 

all categories, we are aggressively hiring 
sales associates.

In addition to the Immokalee Road 
and Ave Maria offices, the company has 
opened a new Fifth Avenue office, a new 
corporate center and its own residential 
real estate school in the past six months.

John R. Wood Realtors has 350 agents 
and staff in nine offices from Marco Island 
to Sanibel-Captiva Islands. ■

Bob Koenig has been named 
president of Manhattan Kraft Con-
struction Company Inc., the Florida 
commercial building subsidiary of 
Manhattan Construction Group. Mr. 
Koenig will guide all operations and 
oversee client and project stake-
holder relationships. He has 34 years 
of construction industry experience, 
eight with Manhattan Kraft. Prior to 
this promotion, he served as execu-
tive vice president of Manhattan 
Kraft’s Southwest Florida Region. 
He earned a bachelor’s degree in 
building construction from Virginia 
Polytechnic Institute and State Uni-
versity.

WCI Communities announces the 
following changes and additions to 
the developer/homebuilder’s execu-
tive team:

D o u g l a s 
Schwartz has 
been named senior 
vice president-
h o m e b u i l d i n g 
with responsibil-
ity for all aspects 
of new construc-
tion;

Paul Erhardt 
is now vice pres-
ident-community 

development and 
operations, over-
seeing all commu-
nity design and 
planning, includ-
ing land acquisi-
tion and entitle-
ment, permitting 
and land develop-
ment as well as 
lifestyle delivery 
through commu-

nity operations, 
clubs and marinas;

Jason Wyrick, 
vice president-
purchasing, has 
been given addi-
tional responsibil-
ity for manufac-
turer negotiations 
for homebuild-
ing, architectural 

product design 
and oversight of 
the option selec-
tion process and 
design studios;

Laura John-
ston has been 
named vice presi-

John R. Wood plans North Naples, Ave Maria offices
SPECIAL TO FLORIDA WEEKLY 
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NAPLES

GULF SHORE BOULEVARD
• 7 Bedrooms, 9 Full &  2-Baths
• 10,000 S.F. Custom Estate
• 3 Fireplaces, Wine Cellar, Elevator & Theater
• Beautiful Pool & Fountains
• $7,400,000    MLS 211500427
• Mike Taranto 239.572.0066

NAPLES

EXECUTIVEESTATEINCOQUINASANDS
• 5 Bedrooms, +Den, 6.5-Baths
• Over 7,000 S.F. of Luxury Living
• Marble Flooring & 3-Fireplaces
• Saline Pool, Spa & Waterfalls
• $5,950,000    MLS 211013938
• Michael Taranto 239.572.0066

NAPLES

BEAUTIFULLYDESIGNEDESTATEHOME
• 4 Bedrooms, + Den, 4.5-Baths
• Private Lake, Golf & Preserve Views
• Private Movie Theater
• Screen Enclosed Loggia
• $4,695,000   MLS 210032847
• Martinovich and Nulf 239.398.3929

BONITA SPRINGS

BAYVIEW AT BONITA BAY
• 6+ Bedrooms, 7-Baths
• 5,500 S.F. of Living Space
• 2 Combined Residences
• 270 Degree Gulf, Bay & Preserve Views
• $3,995,000   MLS 211004014
• Martinovich & Nulf 239.564.1266

NAPLES

A TRUENAPLESMASTERPIECE
• 3 Bedrooms, + Study, 3.5-Baths
• Stunning Details Throughout
• Limestone, Porcelain & Bamboo Flooring
• Located in the Heart of Olde Naples
• $2,750,000   MLS 211007740
• Jordan Delaney & Steve Suddeth 239.404.3070

NAPLES

PURE NAPLES LUXURY
• 4 Bedrooms, +Den, 5-Full, 2-Half Baths
• Stunning Views From Every Room
• Game Room & Private Study
• Huge Pool, Spa & Summer Kitchen
• $2,730,000   MLS 211006215
• Michael Taranto 239.572.0066

NAPLES

HISTORIC SEASIDE COTTAGE
• 4 Bedrooms, +Den, 2.5-Baths
• 3 Detached one Bedroom Cottages
• Beautifully Restored & Renovated
• Tropical Grounds & Courtyard
• $2,495,000   MLS 211013931
• Michael Taranto 239.572.0066

NAPLES

QUAILWESTLAKE& GOLFVIEWS
• 5 Bedrooms, +Den, 3.5-Baths
• Custom Chef's Kitchen 
• Outdoor Leisure Room w/Fireplace
• Pool w/Fountains and Spas
• $1,895,000    MLS 211013934
• Michael Taranto 239.572.0066

NAPLES

VILLORESI AT MEDITERRA
• 3 Bedrooms, 3.5-Baths
• Tastefully Renovated
• Beautiful Pool, Spa & Lanai
• Captivating Lake & Golf Views
• $1,092,000   MLS 210033549
• Martinovich & Nulf 239.564.5717

NAPLES

CONTEMPORARY CHIC VILLA
• 3 Bedrooms, Plus Den, 3.5-Baths
• Stunning Appointments Throughout
• Beautiful Pool and Spa
• Villalago at Mediterra
• $885,000    MLS 210033518
• Martinovich & Nulf 239.564.5717

BONITA SPRINGS

BEAUTIFUL WATER VIEWS
• 3 Bedrooms, +Den, 2.5-Baths
• Large Kitchen w/Island
• Dock and Boat Lift
• Private Elevator
• $875,000   MLS 210031253
• Martinovich & Nulf 239.398.3929

NAPLES

COVE TOWERS
• 3 Bedrooms, + Den, 3.5-Baths
• Over 2,500 S.F. of Living Space
• Bay, Preserve & Gulf Views
• World Class Amenities
• $785,000   MLS 211016044
• Jordan Delaney & Steve Suddeth 239.404.3070

NAPLES

UNPARALLED GULF VIEWS
• 2 Bedrooms, 2.5-Baths
• Over 1,700 S.F of Living Space
• Enjoy Sunsets from the 19th Floor
• World Class Amenities
• $748,500   MLS 211010097
• Jo Ellen Nash 239.537.4785

NAPLES

CASTILLO AT TIBURON
• 3 Bedrooms, 2-Baths
• Spectacular Lake & Golf Views
• Private Elevator
• World Class Amenities
• $699,000   MLS 211000762
• Debbie Dekevich 239.877.4194

NAPLES

GULFACCESSINROYALHARBOR
• 2 Bedrooms, 2-Baths
• Just Minutes to 5th Avenue
• Dock w/Boat Lift
• Beautifully Landscaped
• $679,000    MLS 211016121
• Liz Appling 239.272.7201

NAPLES

SERENE LAKES VIEWS
• 3 Bedrooms, + Den 3-Baths
• Stunning, Gourmet Kitchen
• Private Elevator & Iron Staircase
• Gorgeous Tile & Wood Flooring
• $599,000    MLS 211012035
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

MONTEROSSO @ MEDITERRA
• 3 Bedrooms, + Den, 3-Baths
• Spacious Great Room Floor Plan
• 500 Bottle Wine Cellar
• Oversized Master Suite
• $3,500 / Month   MLS 211500184
• Corye Reiter 239.273.3722

NAPLES

BEAUTIFULMOORINGSHOME
• 3 Bedrooms, 2-Baths
• Chef's Kitchen w/Built-in Desk
• 2-Car Garage & Circular Drive
• Wonderful Pool and Overflow Spa
• $3,200 / Month   MLS 211500104
• Marjorie Workinger 239.325.3516

BONITA SPRINGS

ESPERIA AT BONITA BAY
• 3 Bedrooms, 3-Baths
• 21st Floor Luxury High Rise
• Beautiful Stone Flooring
• Over 2,200 S.F. of Gracious Living Space
• $2,650 / Month   MLS 211015184
• Corye Reiter 239.273.3722

NAPLES

SAVOY AT PARK SHORE
• 2 Bedrooms, 2-Baths
• 1,750 S.F. of Living
• Enjoy Sunsets From the Lanai
• Wonderful Community Amenities
• $2,300 / Month   MLS 211016772
• Jeff Windland 239.325.3519

BONITA SPRINGS

LUXURY HIGH RISE
• 3 Bedrooms, 3-Baths
• Fabulous Bay & Gulf Views
• Situated on 34 Acres
• The Colony at Pelican Bay
• $2,200 / Month   MLS 211501754
• Corye Reiter 239.273.3722

NAPLES

PEBBLECREEK@ PELICANBAY
• 2 Bedrooms, 2-Baths
• 2nd Floor Residence
• Gated Community
• Great Community Amenities
• $2,100 / Month   MLS 211501924
• Debbie Hunt 239.325.3523

BONITA SPRINGS

OAKWOODVILLAS@ BONITABAY
• 2 Bedrooms, + Den, 2-Baths
• Tranquil Lake & Preserve Views
• 1st Floor Coach Home
• World Class Amenities
• $1,595 / Month   MLS 211501993
• Linda Scott-Nagle 239.325.3528

NAPLES

NAPLES MIMOSA CLUB
• 2 Bedrooms, 2-Baths
• New Plantation Shutters & A/C
• Freshly Painted
• Private Beach Club Available
• $1,100 / Month   MLS 211016177
• Maria Metzger 239.325.3515

NAPLES

ARUBA AT COVE TOWERS
• 2 Bedrooms, +Den, 2-Baths
• Stunning Sunset Views
• Resort Style Amenities
• Private & Quaint w/Bay Views
• $499,900   MLS 210041364
• Martinovich & Nulf 239.564.5717

NAPLES

BEAR'S PAW VILLAS
• 2 Bedrooms, 2-Baths
• Spacious Master Suite
• Beautifully Renovated
• Vaulted Ceilings and Skylights
• $239,000   MLS 211007843
• Jo Ellen Nash 239.537.4785

BONITA SPRINGS

HARBORLANDINGATBONITABAY
• 2 Bedrooms, +Den, 2-Baths
• Over 1,600 S.F. of Living Space
• Beautiful Corner Residence
• Wonderful Community Amenities
• $219,000    MLS 210042511
• Martinovich & Nulf 239.564.1266

NAPLES

WONDERFULLAKEFRONTHOME
• Open Kitchen w/ Lovely Views
• 2,500 S.F. of Living Space
• Beach Access
• Long Lake View
• $6,000 / Month   MLS 211015772
• Marjorie Workinger 239.325.3516

NAPLES

AQUALANE SHORES
• 5 Bedrooms, + 2 Den, 4.5-Baths
• 3,500 S.F. of Living Space
• Situated on the Canal w/Dock
• Screened Lanai w/Heated Pool
• $6,000 /  Month   MLS 211500734
• Jeff Windland 239.325.3519

NAPLES

BAY COLONY
• 3 Bedrooms, 3-Baths
• Walk out your Door to the Beach
• Beautifully Furnished
• Fabulous Resort Amenities
• $4,500 / Month   MLS 211502132
• Debbie Dudley 239.325.3524

NAPLES

THE DUNES
• 3 Bedrooms, 3-Baths
• Beautiful Carriage Home
• 2-Car Garage
• Gated Community
• $3,800 / Month   MLS 211502096
• Jeff Windland 239.325.3519

NAPLES

STUNNING BAY VIEWS
• 2 Bedrooms, + Den, 2-Baths
• Professionally Decorated End Unit
• Bay, River and Marina Views
• Boating Community
• $3,500 / Month   MLS 211501930
• Debbie Hunt 239.325.3523

NAPLES

VANDERBILTBEACHWATERFRONT
• 3 Bedrooms, +Den, 2.5-Baths
• Dock w/15,000 llb Lift
• Breathtaking Water Views
• Private Pool and Elevator
• $1,895,000   MLS 211010876
• Steve Suddeth 239.784.0693

NAPLES

BEAUTIFULHOMEJUSTCOMPLETED
• 4 Bedrooms, + Den, 4.5-Baths
• Gorgeous Stone Flooring
• Tropical Lanai w/Pool & Spa
• Golf, Lake & Preserve Views
• $1,849,000   MLS 210027453
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

AMARONE AT MEDITERRA
• 4 Bedrooms, Plus Den, 4.5-Baths
• Small Enclave of 12 Homes
• Expanded Outdoor Living Area
• Exquisite Pool and Spa
• $1,695,000   MLS 210034803
• Martinovich & Nulf 239.564.1266

NAPLES

BUILDER CLOSEOUT
• 4 Bedrooms, +Den, 4.5-Baths
• 3,700 S.F. of Living Space
• Lake View w/Pool & Spa
• Gorgeous Stone Floors
• $1,499,000   MLS 210027454
• Kristin Cavella-Whorrall 239.821.6330

NAPLES

UNOBSTRUCTED GULF VIEWS
• 3 Bedrooms, +Den, 3-Baths
• Beautiful Master Suite & Bath
• Fully Renovated
• Stunning Cherry Flooring
• $1,399,000   MLS 211010896
• Steve Suddeth & Jordan Delaney 239.784.0693

NAPLES

LOVELY DETACHED VILLA
• Lucarno at Mediterra
• 3 Bedrooms, +Den, 3-Baths
• Almost 4,000 S.F. of Living Space
• Shimmering Lake Views
• $1,387,000   MLS 210036387
• Martinovich & Nulf 239.565.2139

NAPLES

BEAUTIFULMEDITERRAVILLA
• 3 Bedrooms, +Den, 3-Baths
• Luxurious Chef's Kitchen
• Enchanting Fireplace & Sitting Area
• Vanishing Edge pool w/Spa
• $1,349,000   MLS 211500196
• Martinovich & Nulf 239.574.5717

NAPLES

ELEGANT DETACHED VILLA
• 3 Bedrooms, +Den, 3.5-Baths
• Beautiful Chef's Kitchen
• Private Pool w/Spillover Spa
• Wonderful Country Club Amenities
• $1,299,000   MLS 211001682
• Martinovich & Nulf 239.564.5717
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DAVID WILLIAM AUSTON, PA 
AMERIVEST REALTY | NAPLES, FL | 239.273.1376

www.DavidNaples.com

SW Gulf views. Over $300K in renovations. 

2,076 sq ft. $1,329,000 in The Moorings. 

The Moorings

Brand  new luxury beachfront condos from

$2.4 million and up

Moraya Bay

From $2 million in Park Shore to over 

$10 million in Port Royal

Luxury Waterfront

Built in 2007. 100’ waterfront w/85’ dock. Naples

Bay view. SE exposure. 4,126 sq ft. $2,499,000

Royal Harbor

Totally remodeled waterfront home. 4+den/4bath 

3,400 sq ft. $3,079,000 in Aqualane Shores

Aqualane Shores

naples luxury real estate

2,873 sq ft.  Rarely occupied 2nd fl oor coach home.  

Southwest golf course view. $599,900 at Mediterra
Built in 2007. 3,925 living sq ft. Private lake views. 

$1,995,500 at Mediterra

3,786 sq ft. 4bed/4bath. Built in 2007. Private lake 

views. $1,999,999 at Mediterra

mediterra

1.27 acre lot. golf/lake views. New 5bed/6bath. 

10,262 total sq ft. $3,995,000 at Mediterra

Brand new. 7,316 total sq ft. 1 acre lot. 

4bed/4bath. Offered at $2,750,000 at Mediterra

SOLD

Call 239-280-5433 or visit www.DavidNaples.com 

Your Property Here!

Call today to fi nd out more about the
extensive and eff ecti ve marketi ng services

provided by David William Auston PA

Please visit my 
newly redesigned 

website!

3,204 sq ft. 2nd fl . 3/3 coach home. Lake and 

preserve view. $699,900 at Mediterra

Built in 2006. Southern exposure. 4,111 sq ft. 

4+den/4.5 bath/3 car $1,999,999 in Connors

Vanderbilt Beach

3 distinct golf courses. Single family homes from 

$1.5 million to $5 million +

Grey Oaks

Luxury high rise beachfront condos. 

Priced from $2 million +

Bay Colony

REDUCED
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32'x14'x4', slip is permitted for a vessel 
w/ LOA of 32ft. $94,500

Refubished on 15th hole, house generator/
hurricane protection, pool, 2911SF. $795,000

S. Boat Slip #11: LOA of 125'/24', close to 
5th Ave. $1,349,000

Estate home/guest house, 1.4 acres, 9640SF, 
exceptional detail! $3,950,000

Elegant 4669SF, 4+Den/4.5Ba. w/private guest 
cabana. $1,900,000

10 Acre w/home, can be subdivided, 
west of 75. $3,900,000 

Expansive waterfront views, prices from 
$779,000-$1,499,000

Pine Ridge | 60 North Street Mediterra | 15204 Medici WayLivingston Woods | 6520 Daniels Rd. Pelican Isle Condominiums

Authentic beach cottage, 2642SF, 
amazing views, fi replace. $999,000

3+Den, oversized pool-extended 
lanai, like new. $695,000

Bermuda Bay II: Refurbished, 2/2, Hi-Ceilings, 
top fl r, single car garage. $238,000
 

Immaculate home, spacious lanai 
w/ 33'x13 pool, Motivated! $237,000

Estancia | 4801 Bonita Bay Blvd. #603 West Bay Club | 22129 Natures Cove Ct. Bay Forest | 15465 Cedarwood Ln. #303Imperial | 2112 Imperial Golf Course Blvd.

Old Naples Seaport  | 1001 10th Ave. Marina Bay Club | 13105 Vanderbilt Dr. #4

INTEGRITY  -  EXPERTISE  -  DIRECTION FOR REAL ESTATEAMERIVEST Realty

www.GulfnGolfNaples.com, www.WigginsPass.com, www.Fosterteam.Listingbook.com, www.youtube.com/fosterteamnaples
thefosterteam@comcast.net

Unique Properties

GENE
FOSTER

239.253.8002

BRIDGETTE
 FOSTER

239.253.8001 

'Download AT&T code or = 
scanner on your 'Smart phone'

and read our QR code'
Spring Lakes | 11600  Red Hibiscus Dr.



“THE BEST SOURCE FOR EXCEPTIONAL PROPERTIES”
DISCOVER ELITE HAVENS FOR THE

WORLD’S MOST PRIVILEGED FAMILIES

® ®

 “GATE HOUSE + MAIN HOUSE”

BAYFRONT ESTATE SETTING OFFERING ENHANCED STRATA OF PAMPERED PRIVACY!

Vivacious Gregarious Setting Custom-Crafted To Enjoy A Passionate Quality Of Life! 7+ Bedrooms, Study, Billiard Room, 
Game Room, Theatre. Dockage For 2 Vessels & Jet Skis. Gracious 60 Ft. Negative-Edge Pool w/Cascading Spa. Rare 

Offering! Serious Seller 

$11,950,000

THE FORREST COMPANY REALTY OF NAPLES, INC.
www.theforrestcompany.com Offi ce (239) 434-7228 Cell (239) 860-1644 Toll Free (866) 434-7228

JAMES E. FORREST, REAL ESTATE CONSULTANT

ADVISORS TO THE PRIVILEGED

Create Your New Beachfront Life...
Motivated Seller.

$6,675,000

Sensual Sunsets!
Soothing Sounds of Surf

3888 Gordon Drive
124 +/- Ft. Beach Frontage

DIRECT BEACHFRONT SITE

Remarkable 8/10 Acre Site Fronting
Broad Deepwater Cove.

$3,495,000

Luxuriously Cozy Residence

EXTRAORDINARY DEEPWATER ESTATE

Exquisite Interior. 5 Bdrs, Study + Den. 
Sublime Setting. Riveting Views Of Nature.  

2-Bedroom Main House w/2-Bedroom 
Guest House. Southern Exposure.

$4,125,000 Furnished

$2,550,000

Steps to 3rd Street Bistros
New Construction

392 11th Avenue South 
3 Blocks To Beach

“NEW LISTING”

OLDE NAPLES
MAIN HOUSE + GUEST HOUSE

5 Bedrooms, Study, 4-Car Garage.
1-1/2 Sites. Dramatic Interior!

Spectacular Views!

Cul-De-Sac Location

4296 Cutlass Lane

164 FT. WATER FRONTAGE

3 / 4 Acre Site. Steps To Private Beach 
Access. Accommodates Main House

+ Guest House. Rare Location.

$4,250,000

SOUTHWEST WIDE-WATER SITE

Build Your Dream On Finest Site
Value In Port Royal Under $3
Million. Spectacular Offering.

$2,900,000

UNIQUE DEEP WATER COVE SITE

Best Value Scenic Setting
4 Bedrooms + Study.  Great Charm!  

Vaulted Ceiling.  Deepwater Property.

$1,275,000

AQUALANE SHORES
REMARKABLE OPPORTUNITY!

595 16th Avenue South

South Exposure. 4 Bdrms. 14 Ft. Cathedral 
Ceilinged Great Room. 46 Ft. Pool + Spa. 

Complete Renovation Year 2000.

$2,299,000

AQUALANE SHORES
UNIQUE LOCATION, BOATER’S PASSION

390 14th Avenue South
Rare Commodity.  Spectacular Setting.  

Deepwater Dockage.  Serious Seller.

$4,590,000

AQUALANE SHORES
NAPLES BAY SETTING

Captivating Main House
& Guest House

106 Ft. Waterfrontage. 1998 
Renovation. 3,900 Sq.Ft. 

Cathedral Ceilings.

$2,499,000

DEEPWATER PROPERTY

4 Bedrooms, TV Room, Game
Room. 36 Ft. Boat Slip + Separate

Dock. 40 Ft. Lagoon Pool w/Waterfall.

$2,890,000

AQUALANE SHORES
VIEWS UP WATERWAY TO YACHT CLUB

SOLD

Least Expensive Waterfront 
Home In Port Royal

SOLD
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Visit your new house today!
www.OpenHouseSWFL.com

The fi rst stop to fi nding your new house!

OpenHouse Southwest Florida lists the open 
houses for any given day in Naples, Bonita Springs and 

Estero. Customize your search by choosing location, 
living area, price range and more, quickly and easily.

We make fi nding your new home easy!

The Offi cial Naples, Bonita Springs and Estero REALTORS Website

Jacki Strategos SRES, G.R.I., e-Pro

239-370-1222
JStrategos@att.net

www.JackiStrategos.com

Richard Droste Realtor

239-572-5117
rddsmd@comcast.net

Spacious coach home w/3 bedrooms, 
2 baths. Garage, major upgrades & 

generous sq. ft.

Ascot at Lely Resort
$320,000

GREAT VIEWS

Newer home rarely used. 3 BR/3BA. 
extended lanai, den, eat-in kitchen. 

Beautiful street.

Lely Island Circle 
$490,000

NO MANDATORY FEES

Very large, upgraded units. High ceilings, 
granite, 2-car garages. $238,500-$299,000

Hawthornes in 
Lely Resort

SELLER FINANCING

dent-marketing.
Tom Fichter, 

formerly of Taylor 
Morrison, joins WCI 
as vice president-
construction, with 
responsibility for all 
areas of new home 
construction in Flor-
ida.

Robert Bowen has been named Miro-
mar Design Center’s July Designer of 
Distinction. Mr. Bowen is the principal 

of the Tampa-based 
S PAC E - C r e a t i v e 
Planning for Unique 
Spaces, where con-
temporary, clean 
design is the hall-
mark for residences 
and corporations. He 
worked for Henre-
don Furniture and 
Ralph Lauren Home 

prior to founding SPACE in 2007.

Bill Burdette, president of Bur-
dette Marketing & Communications, 
has been named executive director of 
the Real Estate Investment Society, a 
professional organization serving the 
real estate investment and develop-
ment professions in Southwest Florida. 
During 25 years as a member of REIS, 
Mr. Burdette has served as newsletter 
editor, overseen membership develop-
ment, managed the website and com-
munications, publicized events and 
served as marketing consultant. REIS 
members represent a broad spectrum 
of real estate, environmental, financial, 
legal, design, construction, marketing 
and management companies. Luncheon 
meetings are at 11:30 a.m. on the second 
Tuesday of each month at Pelican Pre-
serve in Fort Myers. For more informa-
tion, visit www.reis-swfl.org.

Darline Hillard has been named 
director of sales at 
Aqua at Pelican Isle, 
a high-rise residen-
tial tower and marina 
at Vanderbilt Drive 
and Wiggins Pass 
in North Naples. 
She has 25 years of 
experience in real 
estate in Southwest 
Florida, including 13 
years at WCI Com-
munities. She most recently worked at 
John R. Wood Realtors in Naples and 
Bonita Springs.

Several agents have recently joined 
Downing-Frye Realty Inc. In Bonita 
Springs: Deborah Adams Bateman, 
a member of the Florida and National 
associations of Realtors. And in Naples: 
Alisa Accardi, Dennis Bowers, Betty 
Jo Browning, Mary Kaye Coriano, 
Dennis Greco, Janine Novick, Dar-
lene Greene Provo and Jeffrey Vespo. 
All are members of the Naples Area 
Board of Realtors as well as the Florida 
and National associations of Realtors.

Patricia Scott and DeWayne Talley 
have joined the team at Encore Realty in 
Bonita Springs. A native of Manhattan, 
Kan., Ms. Scott graduated from Kansas 
State University and has been in real 
estate since 1975. In Florida since 1990, 
she has represented major developers 
and properties from South Fort Myers to 
Marco Island. Mr. Talley, also a native of 
Manhattan, Kan., owned and operated a 
real estate company in Kansas for 17 years 
before relocating to Florida in 1990. He 
and Ms. Scott completed sales on all the 
constructed phases of Bonita Village and 
participated in the design, marketing and 
on-site sales of The Esplanade on Marco 
Island and The Island Beach Club on Fort 
Myers Beach.

Bonita Vandall has been named direc-
tor of business development for Hayden 
& Associates, Community Association 
and Commercial Property Management 
Services, to lead the expansion of the 
firm’s services in Collier and Charlotte 
counties. A licensed community associa-
tion manager since 1988, she is a Certified 
Manager of Community Associations, an 
Association Management Specialist and 
Professional Community Association 
Manager as as a Certified Florida Pro-
fessional Manager, all designations from 
Condominium Owners, Managers and 
Associates of Florida. She serves on the 
board of the Collier Chapter Southwest 
Florida-Building Managers International. 
She also serves as one of 12 statewide 
members of the Community Advocacy 
Network.

Corinne “Coco” Waldenmayer has 
joined the Olde Naples office of Engel 
& Völkers as manag-
ing broker. She sits 
on five committees 
of the Naples Area 
Board of Realtors 
and holds the Cer-
tified International 
Property Specialist 
designation. A Grad-
uate Realtor Insti-
tute instructor, she is 
licensed by the state 
of Florida to teach pre- and post-licensing 
courses and also serves as the 2011 vice 
chair in the Naples area.  ■

NEWSMAKERS
From page 11

FICHTER

HILLARD WALDENMAYER

BOWEN
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550 5th Ave S., Naples, FL 34102

©2010 Coldwell Banker Real Estate LLC. Coldwell Banker is a registered trademark licensed to Coldwell Banker Real Estate LLC. An Equal Opportunity Company. 
Equal Housing Opportunity. Owned And Operated By NRT LLC.

®
F L O R I D A M O V E S . C O M

CLARIDGE IN PELICAN BAY $1,160,000
Panoramic views of Gulf & golf course
from this updated 3BR/3BA condo on
the 21st floor. The Claridge offers a ca
sual but elegant lifestyle with pool/spa,
guest rooms, library & more. Steps to
tram to private beach pavilion plus all
the fabulous Pelican Bay ameni�es.
Larry Bresnahan 2392504452

MARTINIQUE CLUB IN PARK SHORE $619,000
Awesome views of beach, Gulf & sun
sets from this 2BR/2BA 1st floor coop
(no land lease). 2 Master suites, large
kitchen, marble floors in living areas &
Berber carpet in bedrooms. High impact
sliders & electric hurricane shu�ers.
Beau�ful grounds & community pool.
Garry Moore 2394041770

EMERALD LAKES $239,000
Incredibly priced 3BR/2BA residence on
lushly landscaped lot minutes to the
beach, shopping & dining with preferred
southern exposure, 11’ vaulted ceilings,
granite counter, �le throughout with
room for pool & more. 

Judy Hansen 2392482735

THE QUARRY $400,000
Located in The Quarry, this impeccably
maintained 5BR 3 1/2BA SF home fea
tures granite counters, upgraded cabi
nets, diagonal �le & a large 1st floor
master suite with walk in closets & mas
ter bath.

Barry Brown 2392980522
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Construction of the single-family 
Magnolia and Gardenia in Manchester 
Square is complete, according to home-
builder WCI Communities.

The four-bedroom, three-bath Mag-
nolia offers 2,688 square feet with a 
second-floor laundry room and an open 
floor plan in the family room, kitchen 
and dining room. The Magnolia also 
has a two-car garage and covered lanai. 
Pricing begins at $355,990. 

The Gardenia has five bedrooms, 
three baths and 2,762 square feet of liv-
ing space. With its two-car garage, cov-
ered entry and lanai, the Gardenia offers 
nearly 3,500 total square feet. Pricing 
begins at $359,990. 

Both new homes are unfurnished. 
Two designer-furnished model homes 

are open for viewing in the new commu-
nity, however. Orlando-based Kay Green 
Design completed interiors for the 2,257-
square-foot Camellia as well as for the 
Areca, an attached villa model with 1,557 
square feet of living area. The firm is 
also designing Manchester Square’s larg-
est single-family home — the two-story, 
five-bedroom, four-bath Orchid model, 
which is targeted for completion later this 
month. The Orchid has 3,304 square feet 
of living area and is priced from $414,990.

On 37 acres off Livingston Road just 
north of Pine Ridge Road, Manchester 
Square will have 117 homes at build 
out. Prices start at $219,990. For more 
information, visit the sales center, call 
598-2370 or go to www.Manchester-
SquareWCI.com. ■

WCI completes 
two new homes at 
Manchester Square
SPECIAL TO FLORIDA WEEKLY 

COURTESY PHOTO

Zanette Construction 
has started work on 
construction and reno-
vation at The Stratford, 
a 21-story, 81-unit 
condominium in Peli-
can Bay. The project, 
which involves renova-
tion of the hallways 
and elevator lobbies 
on all 21 floors, is tar-
geted for completion in 
late November. 
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Florida Weekly’s Open Houses

Open Houses are Sunday 1-4, 
unless otherwise marked

14 • OLD NAPLES • 383 - 2nd Avenue North 
• $1,995,000  • Premier SIR • Marty/Debbi 
McDermott 564-4231 

>$2,000,000 

15 • VANDERBILT BEACH - MORA-
YA BAY • 11125 Gulfshore Drive • From 
$2,500,000 • Premier SIR • Call 239-514-5050 • 
M-Sat:10-5 & Sun:12-5

>$3,000,000
16 • OLD NAPLES • 155 - 20th Avenue South 
• $3,995,000  • Premier SIR • Jan Martindale 
896-0360

>$6,000,000 

17 • PORT ROYAL • 3999 Rum Row • 
$6,950,000  • Premier SIR • V.K. Melhado 216-
6400

>$7,000,000 

18 • PORT ROYAL • 3243 Gin Lane • 
$7,895,000  • Premier SIR • Scott Pearson 
612.282.3000 

>$11,000,000 

19 • PORT ROYAL • 3045 Fort Charles Drive 
• $11,950,000  • Premier SIR • Michael Lawler 
571-3939 

>$200,000
1 • VILLAGE WALK • 3250 Village Walk Circle 
Ste #101 • Low $200,000’s to mid $400,000’s • 
Illustrated Properties Real Estate, Inc. • Call 239-
596-2520 • Mon-Fri 11 to 4 & Sat-Sun 11 to 4

>$400,000
2 • THE STRADA AT MERCATO • Located just 
North of Vanderbilt Beach Rd on US 41 • From 
$400s • Premier Sotheby’s International Realty • 
Call 239.594.9400 • M-Sat:10-8 & Sun: 12-8

3 • LEMURIA • 7172 Lemuria Circle #1602 • 
Prices from the mid $400s. • Premier SIR • Tom 
Gasbarro 404-4883. • Open Mon-Fri: 11-4 & Sat/
Sun: 1-4

4 • OLD NAPLES - THE LANDING • 306 - 2nd 
Street South • $499,000  • Premier SIR • Cindy 
Thompson 860-6513

>$500,000 

5 • BONITA BAY - ESPERIA & TAVIRA • 26951 
Country Club Drive • New construction from 
the mid $500s. • Premier SIR • Call 239.495.1105 • 
M-Sat:10-5 & Sun:12-5

6 • BONITA BAY - CRACKER COVE • 3790 
Cracker Way • $536,000  • Premier SIR • Cathy 
Lieberman/Cindy Reiff 777-2441 • NEW LISTING

>$700,000
7 • THE DUNES - GRANDE PRESERVE • 280 
Grande Way • Starting in the $700s. • Premier SIR 
• Call 239-594-1700 • M-Sat:10-4 & Sun:12-4

8 • PELICAN ISLE YACHT CLUB CONDOS 
• 435 Dockside Drive • $779,000 to $1,499,000 • 
Amerivest Realty • Bridgette Foster 239-253-8001 

>$800,000 

9 • VANDERBILT BEACH - REGATTA I • 400 
Flagship Drive #PH07 • $825,000  • Premier SIR • 
Patricia Bucalo 248-0694 

>$1,000,000 

10 • ESTUARY AT GREY OAKS • 1485 Anhinga 
Pointe • From $1,499,000 • Premier SIR • Call 239-
261-3148 • M-Sat:9-5 & Sun: 12-5

11 • OLD NAPLES • 877 - 7th Street South • 
$1,699,000  • Premier SIR • Debbie Broulik 297-
5152 

12 • OLD NAPLES • 663 - 11th Avenue South • 
$1,795,000  • Premier SIR • Carol Steeves 240-7809  

13 • PELICAN BAY - ST. RAPHAEL • 7117 Peli-
can Bay Blvd. #1105 • $1,895,000  • Premier SIR • 
Jean Tarkenton 595-0544 
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Put Your Investment  
Property To Work

We have qualified tenants lined up and ready to rent!

Vacation Rentals  | Seasonal Rentals  |  Annual Rentals

      

There’s no reason for your investment properties to be sitting idle and 

under performing. From Naples, Bonita Springs and Estero to Sanibel, 

Captiva and Fort Myers, we have quality, prospective tenants ready to rent 

your home now. What’s especially helpful for you is that our professional 

management team takes care of 100% of the details so you don’t have to. 

Whether your property is available for rental for a week, a winter season, 

or a year – from housekeeping to keeping it rented, we’re here for you.  

So, you’re happy and your tenants are happy. That’s The Royal Treatment.

Naples, Bonita and Estero  |  601 5th Avenue South 
239-213-3311  |  855-213-3311  |  RoyalShellRentals.com

Sanibel  |  1547 Periwinkle  |  Captiva  |  15050 Captiva Drive 
239-472-9111  |  800-656-9111  |  RoyalShell.com

Fort Myers  |  1870 Clayton Court 
239-689-7653  |  800-805-0168  |  RoyalShellRealEstate.comThis is not intended to solicit property that is already listed.



The board of director of the Philhar-
monic Center for the Arts has named 
Kathleen van Bergen to succeed Myra 
Janco Daniels as CEO of Southwest 

Florida’s largest arts organization.
Ms. Van Bergen will take the helm 

of the Phil on Sept. 1, bringing strong 
musical and management backgrounds 
to the position. She is currently artistic 
and executive director of the Schubert 
Club, in St. Paul, Minn., one of the coun-
try’s oldest and most respected cultural 

Philharmonic names new CEO

SPECIAL TO FLORIDA WEEKLY

COURTESY 
IMAGE

Kathleen van 
Bergen will 
take over the 
reins at the 
Phil when 
Myra Daniels 
retires in
September.

FILMS ABOUT ART ARE QUIRKY LITTLE 
THINGS. They’re not just entertaining and 
educational, telling you more about a par-
ticular artist or style of art.

The really good ones can open your 
eyes to color and shapes and form in the 
world around you. They can make you sit 
stunned, in awe. They can deliver a cre-
ative jumpstart, a jolt.

When done well, films about art are art 
themselves.

Here’s a look at five that have done it 
right:

 ✼    ✼    ✼
 

“How to Draw a Bunny”
John Walter and Andrew Moore

Don’t be misled; “How to Draw a 
Bunny” isn’t an instruction video, it’s a 
documentary about collagist and mail 
artist Ray Johnson, the enigmatic Pop Art 
figure who sent out thousands of original 
collages through the mail. Sometimes 
he’d instruct the recipient to add some-
thing to it and send it on to someone 
else. Sometimes people did, sometimes 
they didn’t.

Mr. Johnson hung out with Andy War-
hol. He was known by James Rosenquist, 
Roy Litchenstein, Christo, Jean-Claude 
and Chuck Close, all of whom appear in 
the film.

“Dealing with him or speaking with 
him was like Alice falling down the rabbit 
hole,” someone in the movie comments. 
He’s called “A Zen master, an eye-open-
er.” 

Considered THE pioneer of mail art, 
Mr. Johnson turned selling his art into 
performance art, delighting in the absurd. 
For example, he offered to sell a piece to 
Peter Schuyff and asked him how much 

he could pay. When Mr. Schuyff offered 
$1,000, Mr. Johnson countered with 
$2,000. Mr. Schuyff then said he could 
pay $1,500, and Mr. Johnson agreed. But 
when Mr. Schuyff received the collage, 
he discovered the artist had cut out the 
lower right quarter of it — $500 worth, 
one-fourth of Mr. Johnson’s original ask-
ing price.

“How to Draw a Bunny” is full of sto-
ries like this.

SEE PHIL, C5 

SEE ART FILMS, C4 
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Films about art
[ t h a t  a r e  a r t  t h e m s e l v e s ]

BY NANCY STETSON
nstetson@fl oridaweekly.com

Kathleen van Bergen will 
succeed Myra Janco Daniels
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More fun on the Fourth
See who celebrated on the water
and at Waterside. C20-21 

Rooms of 
their own
Do separate 
living quarters
make for great 
mates? C2 

Find your way
“42nd Street” at the Sudgen Community 
Theatre is summer’s toe-tapping
entertainment destination. C8 
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Years ago I read an essay by Judith 
Newman about why she and her hus-
band keep separate apartments.

“My husband and I have been mar-
ried for 14 years, and we’ve never lived 
together,” Mrs. Newman wrote. “In fact, 
there are many practical reasons we 
keep separate apartments. First, we live 
in New York City, land of wildly expen-
sive real estate and no space. Neither of 
our places costs much. Mine is small; 
his is rent stabilized, meaning it is too 
cheap, by New York standards, to give 
up.”

What’s more, she said, having their 
own living accommodations gives the 
couple breathing room, the ability to 
say, in her words, “I love you, honey; 
now get the hell out of here!”

I was scandalized when I first read the 
piece. How could two people who claim 
to be in love not want to spend every 
waking moment together?

Now with the wisdom of a few years 
behind me, I understand better what 
she meant. When I read the essay these 
days, I nod at every salient detail.

“There’s a reason the courtship days 
are the giddiest time — that reason 
involves not knowing every nasty detail 

Separate living quarters make for happy mates

SANDY DAYS, SALTY NIGHTS

artisHENDERSON
sandydays@floridaweekly.com

“I love you, 
honey; now 

get the 
hell out of 
here!....”

about each other,” she says. “I’ve never 
walked in on John in the bathroom. He 
has never clipped his toenails in bed.”

June Carter Cash, country music 
legend and wife of reformed bad boy 
Johnny Cash, often credited their last-
ing marriage to separate bathrooms. I 
imagine her reasoning follows the same 
track: less intimacy in the places you 
don’t want it; the ability to maintain an 
air of mystery in a shared space. 

Having distinct living quarters — like 
having separate bathrooms — lets each 
person expand into his or her own 
place. Many of the usual disagreements 
evaporate.

There is an old marriage counseling 
anecdote that tells of the couple who 
bickered about the way their spouse 
squeezed a tube of toothpaste.

“She always squeezes from the bot-
tom,” the husband complained. “It drives 
me nuts.”

“Well, he always squeezes from the 
middle,” the wife said. “I’ve done every-
thing I can to change him.”

The marriage counselor’s solution? 
Buy two tubes of toothpaste.

This summer I’m sharing living quar-
ters with a man for the first time in a 
long time, and I’m remembering the 
challenges that come with it. But here’s 
something different: Although we have 
a communal bathroom, we have sepa-
rate bedrooms. Already his room has 
become a man lair, complete with tin-
foil-covered windows and a pile of dirty 

underpants in the corner. My room, on 
the other hand, is light and airy, with 
pairs of shoes lined in neat rows and 
dresses hung on wooden hangers in the 
closet. I know better than to straighten 
up his room; he doesn’t leave his socks 
on my floor. 

I like our detached living arrange-
ments and for the first time I can see the 
reasoning behind Mrs. Newman’s.

“To us, living together in the same 
physical space has nothing to do with 
living in the same emotional space,” she 
writes. “Our lives are entangled, hope-
lessly, irrevocably and, for the most part, 
happily.” 

Even in separate quarters. ■
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www.janesnaples.com

NATURAL & ORGANIC BREAKFAST, LUNCH AND WEEKEND BRUNCH

GLORIOUS PATIO & COURTYARD DINING

15% OFF WITH THIS AD. VALID UNTIL OCT. 201115% OFF WITH THIS AD. VALID UNTIL OCT. 2011

Sunday 
Brunch
8am-3pm

with complimentary 
glass of 

champagne!

oldenaplesvet

349 14th Ave. South
Naples, Florida 34102

239.331.3345
www.OldeNaplesVet.com

NOW
OPEN

Full Service Boutique Style 
Veterinary Hospital in the heart 

of Historic Olde Naples.

Anne Lozynski, D.V.M

1/2 PRICED WINE LIST
bottles up to $100

expires 7/14/11

BUY ONE - GET ONE
purchase one dish, get the 

second free
good for lunch or dinner

= or lesser value 

+18% gratuity before discount
expires 7/14/11

must present coupon at time of purchase. cannot be combined with any other coupon or offer

2455 vanerbilt beach road naples 34109 239.254.0050

BEST HAPPY HOUR IN TOWN
ALL drinks 1/2 price 4-8 NIGHTLY

ARTISTS AMONG US

>>Are you a full-time artist? 
Yes! It’s my life.

>>Describe your art form. 
I currently do watercolors and 

oils, mostly en plein air (to paint 
outdoors in the open air).

>>What is your style? 
Impressionistic, spontaneous, 

colorful, happy.

>>Where did you grow up? 
Toledo, Ohio.

>>When did you discover your 
creative talents? 

In my mid-20s, after I found that 
I had the desire, the perseverance 
and willingness to learn as much 
as I could about art.

>>Who have you studied with? 
I read a lot about art and artists 

and observe lots of different art 
works. My most notable teachers 
were Don Andrews, Walter Chap-
man and Daniel Greene.

>>Where have you studied? 
University of Toledo. The 

Toledo Museum of Art — I have 
a piece in their collection. Also 
at the Instituto Allende in San 
Miguel, Mexico, and at the Ring-
ling School of Art in Sarasota.

>>Where can we see your 
work? 

I share a studio and gallery with 
my wife, Natalie Guess, at 810 12th 
Ave. S. in the Crayton Cove area 
of downtown Naples. My work 
is also at the Main Street Gal-
lery in Leland, Mich., and at the 
Oggeti D’arte, Grandi Carlo, Bel-
lagio, Italy. I’m having a one-man 
show on July 27 at the American 
Gallery in Sylvania, Ohio.

>>Where do you work? 
I work outdoors and maintain a 

studio inside our gallery.

>>Outside of your art, what are 
you passionate about? 

My wife and kids, family and friends. 
Travel and the islands. I like fine rums, 
sailboats and a good breeze.

>>How has living in Naples inspired 
you? 

When I first came here, I found peace 
and a sense of spirituality that left things 
open to develop my art.

>>Who is your favorite artist? 
It’s hard to pick just one. Some of my 

favorites are Paul Gaugin, John Singer 
Sargent and Emile Gruppe.

>>What are you read-
ing now? 

I just finished “An 
Object of Beauty” by 
Steve Martin.

>>Are you involved in 
any special events? 

I participate in the 
“Five Painters and a Pot-
ter” event every spring.  
It’s an annual showing of 
works by six long-time 
local artists at The Clay 
Place, the studio/gallery 
owned by Jim Rice. We 
call ourselves the “old-
timers in professional 

art in Naples” because we’ve all been 
doing it for so long. Two of us have been 
at it for 40 years, two more for 39 years, 
one for 31 years and one for 26 years.

>>Website: 
www.philfishergallery.com. ■

— Artists Among Us is provided by the 
United Arts Council of Collier County. 
The council promotes all the arts in Collier 
County and provides education in the arts 
for at-risk students. For more information 
and a calendar of arts and cultural events, 
call 263-8242 or visit www.CollierArts.com.

Phil Fisher, painter

COURTESY PHOTOS

The Sentinels

Gulf View, Naples Beach Hotel

Phil Fisher
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Although everyone who came into 
contact with Ray Johnson has a story, 
it appeared that no one truly knew 
him, not even his partner of 20 years. 
No wonder he was called “New York’s 
most famous unknown artist.”

This somewhat surreal movie itself 
is like one of his collages: an image 
here, a story there, odd pieces put 
together to form a picture of a life.

But that picture is very difficult to 
interpret.

Especially when you learn that he 
killed himself at age 67, leaving behind 
no note.

“How to Draw a Bunny” begins 
and ends with the artist’s suicide by 
drowning on a Friday the 13th. He 
left behind a house filled with boxes 
containing thousands of works of art. 
Though the film shows us many of his 
works, I would have liked to see even 
more.

At the end, the filmmaker himself 
says the definitive movie about Mr. 
Johnson and his art has yet to be made, 
and that perhaps “How to Draw a 
Bunny” will spur someone else to do 
so.

Running time: 90 minutes

 ✼    ✼    ✼
 

“Andy Goldsworthy, Rivers 
and Tides: Working With 
Time”
Thomas Riedelsheimer

Sculptor Andy Goldsworthy relies 
on nature as his medium —nature, and 
time.

His site-specific art uses water, 
rocks, stone, leaves, flowers, twigs. 
When the tide is low, Mr. Goldsworthy 
builds large vase-shaped objects out 
of stone or twigs, and then watches, 
and photographs, what happens as the 
water rolls in.

Through time-lapse photography, we 
see an ice sculpture melt, or a design 
of twigs in a meadow shift with the 
wind and become bleached in the sun, 
changing with the elements. 

The transitory nature of Mr. Golds-
worthy’s work emphases birth and life 
and the cycle of life. 

“The real work is the change,” he 
declares at one point.

The images 
in “Rivers and 
Tides: Working 
With Time” are 
so haunting, so 
beautiful, that I 
often wanted to 
just freeze the 
frame and stare 
at the screen for 
a while. (Among 
the extras on 
the DVD is a 
photo gallery 
of some of Mr. 
Goldsworthy’s 
organic sculp-
tures.)

We get to 
watch him 
work, a task that 
seems equal 
parts discipline 
and play. And 
he talks willingly, with poignancy and 
precision, about his process.

This is just a stunningly beautiful 
DVD that emphasizes the transitory 
nature of life.

“Art for me is a form of nourish-
ment,” he says. “I need the land. I need 
it. I want to understand that state and 
that energy that I have in me (and) 
that I also feel in the plants and in the 
land. Energy and life that is running 
through, flowing through the land-

scape.” 
Running time: 90 minutes 
 

 ✼    ✼    ✼

“Helvetica”
Gary Hustwit

“Helvetica” is a movie 
about typography for people 
who don’t think they’re 
interested in typography.

A Swiss typeface created 
in 1957 to be fresh and mod-
ern, Helvetica was so popu-
lar that designers began 
using it on everything: busi-
ness logos, stamps, signage, 
advertising, etc.

The AmericanAirlines 
logo is Helvetica. The 
signage for the New York 
subway system is Hel-
vetica. IRS tax forms are 
in Helvetica. The logos for 
Crate&Barrel and American 
Apparel and The Gap are in 
Helvetica.

Director Gary Hustwit 
interviews various design-
ers around the world about 

the importance of Helveti-
ca and what makes it work. One calls 
it “bracing and thrilling.” Another 
exclaims, “Oh, it’s brilliant when 
(used) well!”

It’s classic, timeless and ubiqui-
tous.

But familiarity can breed con-
tempt, and in some ways, that has 
been Helvetica’s downfall. 

Mr. Hustwit interviews design-
ers who hate Helvetica and have 
rebelled against it. One calls it “a 
nightmare, a total nightmare.” It’s 
too familiar, too dull, too predictable, 
they complain. It’s the “off-white” 
of typefaces. He interviews design 
superstars such as Paula Scher, Ste-
fan Sagmeister, David Carson. Older 
ones become positively poetic when 
speaking about the typeface, talking 
in passionate, lyrical terms. 

But then, as with many trends, 
there’s been a backlash to the back-
lash, and some younger designers 
are once again embracing Helvetica. 
One explains that he grew up with 
it, saying, it’s “a natural mother 
tongue… almost in our blood.”

Mr. Hustwit is 
careful to pres-
ent both sides, all 
the while showing 
us example after 
example after 
example in the 
world around us.

Running time: 80 
minutes

 ✼    ✼    ✼

“Objectified”
Gary Hustwit

The follow-up 
film to “Helvetica,” 
“Objectified” is the 
second in what is 
turning out to be a 
design trilogy.

In this gorgeous 
film that looks at 

the role of industrial design 
in our lives, the director 
interviews those who cre-
ate the style and look of 
our lives: our toothbrushes, 
alarm clocks, laptops, tea-
pots, radios, faucets, furni-
ture and cars.

Once again, Mr. Hustwit 
travels around the world to 
talk with designers in New 
York, Paris, Amsterdam, 
London, Tehran and Milan, 
at firms such as Apple, 
Braun and IDEO.

Through his film and his 
artist’s eye for composition, 
he helps us see the beauty of 
everyday things, from plastic 
chairs to hedge clippers.

According to Dieter Rams, 
former design director of 
Braun in Germany, “Good 
design should be innova-
tive… makes a product use-
ful… is aesthetic design… 
will make a product under-
standable… is honest… unob-
trusive… consistent in every 
detail… is as little design as 
possible.”

After seeing “Objectified,” 
you’ll never look at the things around 
you in the same way ever again.

Running time: 75 minutes
 

 ✼    ✼    ✼

“Exit Through the Gift 
Shop”
Banksy

The Academy Award-nominated 
“Exit Through the Gift Shop” is much 
like the mainstream blockbuster 
“Inception”— everyone has a differ-
ent opinion and interpretation of the 
movie.

Allegedly a documentary about 
street art, (SPOILER ALERT), it’s quite 
possible or probable the film is actu-
ally a mockumentary or a hoax.

On the surface, it’s the story of Thi-
erry Guetta, a Frenchman living in Los 
Angeles, who decides to make a film 
about street art. He begins following 
various artists, including Shepard Fair-
ey and the reclusive Banksy. But Mr. 
Guetta doesn’t have the first clue about 
how to make a film. Banksy takes over, 
and Mr. Guetta decides to become 
an artist himself. Calling himself Mr. 
Brainwash, he holds his first show, pre-
selling $100,000 worth of his work and 
becoming the subject of a cover story 
in LA Weekly. Art collectors go crazy. 

Madonna asks him to design the cover 
of her greatest hits album.

As a viewer watching “Exit Through 
the Gift Shop,” you ask yourself: What 
do I really know to be true? What is 
real?

And you quickly realize: very little.
It’s quite likely this film is a huge 

prank. If it were literature, Mr. Guetta 
would probably be referred to as an 

unreliable narrator. He 
strikes me as a trickster.

It’s quite possible that 
the joke is on the viewer, 
and on the collectors 
who rush to purchase 
Mr. Guetta’s art — which 
may not even be his own. 
He has crews of people 
making the art for him — 
crews that have also made 
art for Banksy and Mr. 
Fairey.

The entire film could be 
a ruse by legendary street 
artist Banksy. Or maybe 
not.

It certainly seems a com-
mentary on consumerism 
and celebrity in the art 
field, and a laugh at those 
gullible enough to buy any-
thing that’s hyped. (Hence, 
the title, “Exit Through the 
Gift Shop.”)

Running time: 86 min-
utes ■

ART FILMS
From page 1
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550 Port-O-Call  Way | Naples, FL 34102

Call (239) 649-2275 for reservations.
www.NaplesPrincess Cruises.com

www.NaplesPrincessCruises.com

Naples Bay • Port Royal • The Gulf of Mexico

BUY 1, GET 1 
1/2 PRICE, valid on... 
 Wednesday Sunset Dinner Cruise 
Saturday Seabreeze Lunch Cruise

Sunday Sunset More Than 
Hors d’oeuvres Cruise 

Valid on adult tickets. Subject to change without notice. 

SUMMER
SPECIAL SAVINGS

Naples PrincessNaples Princess

We cruise rain or shine!
Enjoy air conditioned comfort!

Tuesday, July 12: Live Tropical Fusion with J Robert 
Tuesday, July 19: Sounds of Sinatra featuring Tony Avalon 

4236 Gulfshore Blvd N., Naples
239-430-6273  www.miramarenaples.com

Online Reservations Available

First Seating
3-Course Dinner $20.11

4:30pm-6:00pm

MUSIC NIGHTLY
1/2 Price house wine by the glass 
and well drinks 4:30pm-6:00pm

MiraMare
Ristorante

Waterfront Dining at its Best!

One Plate, 2-Course
Lunch $9.95

11:30am-3:00pm Everyday

Summer Special

HAPPY
HOUR

institutions. Before that, she served 
for three years as vice president of 
artistic planning for the Philadel-
phia Orchestra, and for five years as 
vice president and director of artis-
tic administration with the St. Louis 
Symphony.

A native of Andover, N.J., Ms. van 
Bergen holds a bachelor’s degree in 
violin performance from the Eastman 
School of Music and an executive 
MBA from the Tuck School of Busi-
ness at Dartmouth College.

Philharmonic Center founder Myra 
Janco Daniels, who announced her 
retirement in January, launched the 
organization in 1982 with a fledgling 
chamber orchestra and built it into 
a $127 million complex that today 
includes a nationally acclaimed resi-
dent orchestra, a performing arts hall, 
the region’s only full-scale art muse-
um and an arts education center.   

“It is an honor to be entrusted 
with the legacy that Myra Daniels 
has built,” Ms. van Bergen said. “I 
look forward to leading this unique 
organization that celebrates the visual 
and performing arts and plays a sig-
nificant role in the cultural life of the 
community.”

Mrs. Daniels called Ms. van Bergen 
“a highly intelligent young woman and 
a good communicator with a strong 
music background. We are excited 
about her coming to Naples and wish 
her the best.” 

The Schubert Club, Minnesota’s first 
arts organization, has brought many 

of the world’s 
great classi-
cal musicians 
to the St. Paul 
area. It pres-
ents a variety 
of concert 
series and 
partners with 
the Ordway 
Center for the 
P e r f o r m i n g 
Arts, the Saint 
Paul Cham-
ber Orches-

tra and other 
arts groups. The Schubert Club also 
includes a 5,000-square-foot museum 
dedicated to the evolution of the key-
board, featuring musical instruments 
and letters from composers such as 
Mozart, Tchaikovsky and Brahms. 

The organization has flourished 
financially and artistically under Ms. 
van Bergen’s leadership, which she 
assumed in 2008. She was chosen for 
the Naples position by a search com-
mittee that included Philharmonic Cen-
ter board members William Schoen, 
Robert Morris, Ned Lautenbach, Jay 
Baker, Linda Flewelling, William Steere, 
George Sypert and Eugene Frey. 

The executive committee of the 
Philharmonic Center’s board of direc-
tors issued the following statement: 
“We recognize the outstanding job 
that Myra Daniels has done over the 
years in building and running this 
organization. This truly is the House 
that Myra Built. We are encouraged 
by Kathleen van Bergen taking over 
now as president and chief execu-
tive officer, carrying on the work that 
Myra has done. It’s an exciting time 
for this organization.” ■

PHIL
From page 1

DANIELS
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NAPLES

bucadibeppo.com

Also try our traditional Italian dishes
featuring CHICKEN PARMIGIANA, SPAGHETTI 
WITH MEATBALLS, CHEESE MANICOTTI, 
MOZZARELLA CAPRESE and many more!

LOBSTER
SPECIALS

Summer

Lobster Ravioli

WHAT TO DO, WHERE TO GO
  Weekend Best Bets  

■ July 8: Kids Free Fridays. Rookery 
Bay. 417-6310 or www.rookerybay.org.

■ July 8-10: Photography of Clyde 
Butcher. Marco Island Historical Muse-
um. 642-1440 or www.colliermuseums.
com.
  
■ July 8-10: Group exhibition: 
Naples Studio Artists. Rosen Gallery & 
Studios. 821-1061 or www.rosenraku.com.

■ July 8-10: Richard Grant pho-
tography exhibit. United Arts Council/
Marco Airport. 394-3355 or www.para-
disedigitalphoto.com.

■ July 8-10: Heidi Saletko: Frond 
Zoo. UAC Exhibiting at North Collier 
Regional Park. 252-4000 or www.frond-
zoo.com.

■ July 8-10: Emerging Art of the 
Everglades, by Everglades City students. 
Museum of the Everglades. 695-0008 or 
www.colliermuseums.com.

■ July 8-10: Historic Palm Cottage 
tours. Naples Historical Society. 261-8164 
or www.napleshistoricalsociety.org.

■ July 9: Museum matinee: Horse 
Soldiers. Collier County Museum.  252-
8476 or www.colliermuseums.com.

■ July 9: Film: Jackie Sloan. Naples 
Historical Society. 261-8164 or www.
napleshistoricalsociety.org.

Theater

■ 42nd Street – By The Naples 
Players at the Sugden Community The-
atre through July 30. Enjoy a meet and 
greet with the cast following the July 10 
show. 263-7990 or www.naplesplayers.
org. See review on page C8.

■ The Ever After – By KidzAct of 
The Naples Players at the Sugden Com-
munity Theatre July 8-10. 263-7990 or 
www.naplesplayers.org.

■ Staged Readings – Theatre 
Conspiracy in Fort Myers presents staged 
readings of plays by local writers July 8-10 
at the Alliance for the Arts. 936-3239 or 
www.theatreconspiracy.org.

■ Annie – By Broadway Palm Dinner 
Theatre, Fort Myers, through Aug. 13. 278-
4422 or www.BroadwayPalm.com.

 Thursday, July 7  

■ Zoo Fundraiser – Donate $5 to 
The Naples Zoo and enjoy a complimen-
tary Chocolate Giraffe martini at Blue 
Martini in Mercato from 4-7 p.m. Limit 
one per person. 591-2583.

■ Stand-Up Act – Mike Epps per-
forms tonight through Saturday at the Off 
the Hook Comedy Club,  599 S. Collier 
Blvd., Marco Island. 389-6900.  

■ Country Night – The Center for 
the Arts of Bonita Springs hosts “Live 
at the Promenade… Jay Taylor” at 7 p.m. 
at the Promenade at Bonita Bay. Enjoy 
country entertainment, refreshments, 

dancing, door prizes and more. $15-$20. 
495-8989.  

■ Local History – Patty Huff pres-
ents a program about Everglades City 
pioneer Rob Storter at 7 p.m. at the Marco 
Island Historical Museum. Mr. Storter’s 
artwork is on display. www.themihs.org.

 Friday, July 8  

■ Hot Colors – The Center for the 
Arts of Bonita Springs hosts an open 
house and reception for the “Hot, Hot, 
Hot” exhibition from 6-8 p.m. The exhibit 
is on display until July 29. www.artcenter-
bonita.org or 495-8989.

■ Live Music – Jon Garon & Friends 
perform from 7-10 p.m. at Fred’s Food, 
Fun & Spirits. $5 cover. 2700 Immokalee 
Road. 431-7928.

■ A Lot of Bull – Bull riders in the 
PBR Touring Pro Division stampede into 
Germain Arena tonight and Saturday, 
kicking up the dust beginning at 8 p.m. 
948-7825, ext. 1309.

■ Girls Night – It’s Girls Night from 
9-10 p.m. at Seminole Casino Immokalee. 
(800) 218-0007 or www.seminoleimmoka-
leecasino.com. 

 Saturday, July 9  

■ Dixieland Jazz – The Naples 
Jazz Masters perform from 1-3 p.m. at The 
Norris Center. $15 per person, $25 for two. 
213-3049.

■ Sing Along – Bahama Momma’s 
Tiki Bar at Flamingo Island Flea Mar-
ket in Bonita Springs has karaoke from 
noon-4 p.m. 948-7799 or www.flamingo-
island.com.

■ Family Fun – The Picadilly Circus 
takes the stage at the Lee Civic Center 
in North Fort Myers today and Sun-
day. Enjoy acrobats, comedic clowns and 
more. 543-7469.

■ Free Music – Gulf Coast Town 
Center presents classic rock by Hung 
Jury from 8-10 p.m. in the courtyard at 
Market Plaza. Free. 267-0783 or www.
gulfcoasttowncenter.com.  

Sunday, July 10  

■ Foreign Film – FGCU’s Renais-
sance Academy presents a screening and 
discussion of “The Children of Heaven” 
(Iran, 1999) beginning at 1 p.m. 1010 Fifth 
Ave. S. $5. 425-3272. 

■ Spice It Up – The Southwest 
Florida Chefs Association holds its sec-
ond annual chili cook-off beginning at 5 
p.m. at The Pink Shell Beach and Resort 
Spa on Fort Myers Beach. Bring nonper-
ishable food items for the Harry Chapin 
Food Bank and enjoy music, fun and 
chili. 463-8613, 463-6181 or cpanneton@
pinkshell.com.

■ Big Splash – Enjoy the Southern 
Extreme Water-Ski Show from 4-6 p.m. at 
Miromar Outlets. 

Tuesday, July 12  

■ Marco Art – The Marco Island 
Center for the Arts presents its monthly 
social from 5:30-7 p.m. 394-4221 or www.
marcoislandart.org.

■ Cult Following – David Southall, 
curator of education for the Collier Coun-
ty Museum, speaks on “Florida Cults and 
Communes” at 2 p.m. at Headquarters 
Library, 2385 Orange Blossom Dr. 593-
0177 or 593-0334.

COURTESY PHOTO

The Metropolitan Opera’s “Summer HD Encores” series continues in area theaters Wednesday, 
July 13, with Donizetti’s comic opera, “La Fille du Régiment,” starring bel canto Natalie Des-
say, above. Show time is 6:30 p.m. at the Hollywood Stadium-20 in Naples, Coconut Point-16 
in Estero and the Bell Tower-20 in Fort Myers. The performance was originally transmitted live 
on April 26, 2008. Running time is 2 hours, 20 minutes. Tickets for $15 can be ordered at www.

metopera.org/hdlive or purchased at the box office.
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Hours: Lunch Mon-Sat 11:30-4  Dinner Sun-Thurs 5-10  Fri & Sat 4-11
1585 Pine Ridge Road, Naples  239-592-0050  www.noodlescafe.com

$1500

OFF
WITH PURCHASE 
OF $50 OR MORE

Gratuity added before discounts.
One coupon per table.
Valid Sun-Wed 4-7 pm.

Not valid holidays.
Not valid with special offers.

EXPIRES 7-14-11

Sunday Summer Special
All You Can Eat
Spaghetti & Meatballs

$995 5-9 PM
Not valid with any

other offer or discount.

Independently Owned & OperatedThe Original
Since 1991

Colby Red Wine $9.99

HAPPY HOUR
Monday - Friday 3-6 • Saturday & Sunday 11-6

bottle domestic beer
draft beer
wells (one shot only)

$2 selected 
appetizers1/2price

Everyday 
Fish Taco

Lunch Special

$7.99Black Angus
Prime Rib 

Special
$12.95

while it lasts

It’s Finally Open!
• Freshest Seafood 

BONITA SPRINGS
25010 Bernwood Ave. | (239) 949-6001

Randy's paradise 
Shrimp Co.

www.randysfi shmarketrestaurant.com

NAPLES
10395 Tamiami Trail | (239) 593.5555

RANDY’S “OOH LA LA” 
FRENCH TOAST

Bet you never had it done like this! 
Words can’t describe this delight 
served with seasonal fresh fruit 

topping.

$7.99

RANDY’S FAMOUS 
CRAB BENEDICT

Two crisp toasted English muffi ns 
topped with our home made lump 

crab cake fi nished with two poached 
eggs and topped with a delicate  

Hollandaise sauce. Served with grilled 
potatoes. 

$9.99

BREAKFAST!
Saturday & Sunday served 7:00am till 2:00pm

 Jumbo Sandwiches & Randy’s Famous Award-Winning Fish Tacos!

Come Visit the Fishtine Chapel of Fish Murals!

HAPPY HOUR
Monday - Friday 3-6 • Saturday & Sunday 11-6

bottle domestic beer
and select wines$2 selected 

appetizers1/2price

WHAT TO DO, WHERE TO GO
■ Film Society – The Naples 
International Film Festival Film Society 
hosts a screening of “POM Presents: The 
Greatest Movie Ever Sold” at 7 p.m. at 
the Silverspot Cinema at Mercato. $25 
includes ticket, beverage and snacks, plus 
discussion after the film. www.Silver-
spotcinema.com.

■ Family Film – Gulf Coast Town 
Center presents “Scooby Doo” beginning at 
8:30 p.m. in the courtyard at Market Plaza. 
Free. www.gulfcoasttowncenter.com.

  Wednesday, July 13  

■ Love That Dress! Bio in Merato 
hosts a dress collection party for PACE Cen-
ter for Girls-Immokalee from 6-8 p.m. 657-
2400 or Marianne.kearns@pacecenter.org.

■ Opera in HD – See an encore 
performance of Donizetti’s “La Fille Du 
Regiment” by The Metropolitan Opera at 
area cinemas at 6:30 p.m. Also coming up: 
Puccini’s “Tosca” on July 20 and Verdi’s 
“Don Carlo,” July 27. Screenings are at the 
Hollywood Stadium-20 in Naples, Hol-
lywood Coconut Point-16 in Estero and 
the Bell Tower-20 in Fort Myers. $18-$24. 
www.metopera.org/hdlive.

  Coming up  

■ Unsung Naturalist – A program 
about naturalist Charles Torrey Simpson 
(1846-1932) starts at 2 p.m. July 14 at the 
South Regional Library, 8065 Lely Cultur-
al Parkway. Registration required: www.
colliergov.net/library.

■ Night Out – Evening on Fifth runs 
from 7-10 p.m. July 14 in the Fifth Avenue 
South shopping district. 692-8436.  

■ Art Party – A gallery reception for 
“Hot Nights... Cool Sights” hosted by the 
United Arts Council runs from 5-7 p.m. 
July 14 at DeBruyne Fine Art, 275 Broad 
Ave. S. For reservations: 263-8242.  

■ Celebrity Bartender – Tony 
Marino works for tips to raise money 
for the Make-A-Wish Foundation from 
5-7 p.m. July 15 at Shula’s at the Hilton 
Naples. Free admission and half-price 
drinks. lcolantonio@sflawish.org.

■ Pickin’ and Grinnin’ – Front-
line Bluegrass performs from 7-10 p.m. 
July 15 at Fred’s Food, Fun & Spirits. 2700 
Immokalee Road. $5 cover. 431-7928.

■ Biker Night – It’s Biker Apprecia-
tion Night at Seminole Casino Immokalee 
with a free concert by Wildfire at 4 p.m. 
July 16. (800) 218-0007 or www.semino-
leimmokaleecasino.com. 

■ Fashion Fun – A Little Black 
Dress event runs from 8-11 p.m. July 16 
at Blue Martini in Mercato. Enjoy cham-
pagne and sweets from Norman Love 
Confections. Those wearing a little black 
dress are eligible to win designer hand-
bags, resort stays, spa treatments and 
more. RSVP to 591-2583.

—  Submit calendar listings and photos to 
events@floridaweekly.com. E-mail text, 
jpegs or Word documents. No pdfs or 
photos of flyers.
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COME WORK AND PLAY AT OUR BLACK BOX THEATER 

STAGE MANAGERS AND SOUND/LIGHTING ARTISTS
ARTISTIC DIRECTOR 

 EXPERIENCED DIRECTORS

ARTS COMMENTARY

Few sounds are as viscerally satisfy-
ing as that of dozens of tap-dancing feet 
pounding the stage in unified rhythm.

You feel it in your gut.
And “42nd Street,” The Naples Players’ 

summer musical, is all about tap dancing.
Even before you see the performers, 

you hear the shout: “Get out your tap 
shoes, Frances!” And as the curtain rises, 
it pauses for a moment — allowing the 
audience to focus solely on the legs and 
feet of dancers click-clacking in rapid 
syncopation — before ascending all the 
way.

“42nd Street” is a musical about a musi-
cal, and the opening scene is a dance 
audition for “Pretty Lady,” a Broadway 
show to be directed by the famous Julian 
Marsh (David Goguen).

It’s 1933, and these performers would 
much rather be in the chorus line than on 
the bread line. 

In addition to being all about tap, “42nd 
Street” is also about that treasured dream 
every performer has: to come out of 
nowhere and, without even having to 
pay your dues, become the star of a hit 
Broadway show, winning the love and 
approval of the tough director and all 
your cast mates.

It’s a dream shared by countless others 
in this contemporary world of “American 
Idol” and “America’s Got Talent!” where 
everyone wants to be an instant celeb-
rity.

But Peggy Sawyer (Rachel Aryn), the 
star of this show, has something many 
of those contestants lack: talent. And 
humility.

Ms. Aryn is well cast in this role. She’s 
so sweet, and so vulnerable, that you 
can’t help but cheer for her, even as she 
bumbles her way through rehearsals and 
accidentally trips the star, Dorothy Brock 
(Debi Guthery), causing her to break her 
ankle.

Ms. Aryn’s Peggy is unsure of her-
self, unaware of how talented she is, but 
everyone else recognizes it, and they 
champion her.

You can tell this is a fantasy, a tribute to 
kinder, more generous times when people 
used words like “grand” and “swell!”  It’s 
campy and, yes, corny — but it’s totally 
enjoyable.

“42nd Street” isn’t meat to digest; it’s 
cotton candy, a light confection of a 

musical. It’s a sweet kiss on the cheek of 
musical theater.

And The Naples Players hit just the 
right tone with it.

In this hyperbolic show, everyone 
speaks in italics, or as though every sen-
tence has multiple exclamation points at 
the end of it.

It’s a challenging show, one you might 
not expect a community theater to tackle. 
And the Players, with their history of 
stiff-moving male actors, did not seem a 
likely candidate for this show.

But director/choreographer Dawn Leb-
recht Fornara has been working with this 
troupe over the years, and she’s accom-
plished miracles with them. You would 
never guess that some of these actors had 
never tap danced prior to this show.

And while this isn’t the Broadway cast of 
“Anything Goes,” they’re very impressive. 

And entertaining.
“42nd Street” is an ensemble show, 

with a cast of more than 30 people, but 
some performances stand out, deserving 
special mention.

Ms. Guthery, as the past-her-prime 
prima donna Dorothy Brock, had me 
laughing every time she was on stage. 
Especially hilarious was “The Shadow 
Waltz,” where she stumbled about and 
ducked leaping dancers. But Ms. Guthery 
is careful not to let her diva become a 
caricature, and shows off her serious side 
with her rendition of “I Only Have Eyes 
for You.”

Likewise, Ellen Cooper, as the song-
writer and co-author of “Pretty Lady,” 
also had me laughing with her witticisms 
and wisecracks. She’s one of the Players’ 
best character actors, and her portrayal of 
Maggie Jones is no exception.

The underutilized Mark Vanagas, as 
Andy, the show’s dance captain, was won-

derful to watch, especially as he tapped 
so expressively in the opening number. 
He’s so good it’s a pity he has such a 
small role.

And Jessica Walck as “Anytime Annie,” 
a wise-cracking chorus girl always ready 
for a good time, is someone to keep your 
eye on. A saucy redhead who sparkles 
whenever she’s stage, she’s featured in 
the “Shuffle Off to Buffalo” and “There’s a 
Sunny Side to Every Situation” numbers. 
Jason Eugenides, as her hapless groom, 
was also fun to watch.

But some characters puzzled me. Jake 
Hanson is brash as Billy Lawlor, one 
of the leads in “Pretty Lady.” Unfortu-
nately, he’s not the strongest singer. I also 
couldn’t tell if he is genuinely interested 
in Peggy, or if he just goes after all the 
new girls.

And while Mr. Goguen is good as direc-
tor Julian Marsh, giving impassioned 
speeches about Broadway, I wish he had 
been more forceful in his role as director. 
It also wasn’t clear whether he was falling 
in love with Peggy, the new lead in his 
show, or was just being manipulative. (It’s 
also surprising — as it is at every produc-
tion of “42nd Street” — when he’s the last 
to come out for bows at the curtain call, 
because the role doesn’t strike you as the 
show’s lead.)

And although I enjoyed Bill Ziff-Levine 
when he was on stage and would like to 
see him in other roles, he seems mis-
cast as Pat, Dorothy’s boyfriend. I could 
understand why Abner (Gary Strahan), 
her sugar daddy, is older, but Mr. Ziff-
Levine comes across as a little too old for 
the role of boyfriend.

The 14-piece orchestra, led by musical 
director Charles Fornara, is fabulous; it’s 
nice to see that the Sugden didn’t stint on 
musicians. Their sound is rich and full, 

impressive from the very first notes of 
the overture. (Compare that to the Broad-
way Palm Dinner Theatre, which usually 
has four or five musicians in the pit and a 
heavy reliance on a synthesizer.)

Scenic designer Matt Flynn’s sets for 
“42nd Street” are impressive, especially 
the backdrop of Broadway with its vari-
ous neon signs.

Lighting was a little shaky on open-
ing night, especially when spotlights 
were supposed to alternate between two 
scenes on the same stage. 

Costume designer Dot Auchmoody 
brings us back to the 1930s with period 
clothing. The numerous oversized head-
pieces in the “Dames” number — each 
more outrageous and zany than the last, 
with feathers and sequins — had me 
laughing. 

This is a big show with big ambitions, 
and The Naples Players fulfill them, time 
after time, with tap dancing galore and 
big number after big number, including 
“Audition,” “Shadow Waltz,” “We’re in 
the Money,” “Dames” and “42nd Street.” 
On opening night, the audience cheered 
the performers.

“42nd Street” is a feel-good show that 
pulls out all the stops. It’ll leave you hum-
ming the classic songs after you leave the 
theater — and perhaps debating whether 
it’s too late to sign up for tap lessons. ■

nancySTETSON
nstetson@floridaweekly.com

Exhilarating ‘42nd Street’ taps its way into your heart

                                        

>> “42nd Street”
>> When: Through July 30
>> Where: Sugden Community Theatre, 701 
Fifth Ave. S., Naples
>> Cost: $30 ($10 for students); dinner and 
show, $50
>> Info: 263-7990 or www.naplesplayers.org

in the know

COURTESY PHOTO

The ensemble cast of “42nd Street” includes more than a few actors who had never tap-danced before landing their roles in The Naples 
Players’ production.
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Fred Astaire Dance Studio

Each Wednesday will end with a special dance 
by professionals from Fred Astaire Dance Studios.
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Off ered Sunday-Th ursday 5:00-Close

Friday & Saturday 5:00-7:00pm

$

Off ered Monday-Saturday 11:30am-3pm

They marveled at the Metro, 
admired the rotundas of the Capitol 
and gazed at the Washington Monument 
in what could be described as the experi-
ence of a lifetime for five students from 
The Immokalee Foundation’s Take Stock 
in Children program. Thanks to proceeds 
from TIF’s Fund A Dream auction held 
last November as part of the foundation’s 
Charity Classic, the students recently 
made their first trip to Washington, D.C. 
And what a trip it was.

Chosen for the trip based on grades, 
first-time experiences, age, attendance and 
essays they submitted, the five students 
— Lemuel Sanchez, Efren Corona, Cassan-
dra Banda-Chavez, Linsey Deshommes and 
Natrone Means — boarded a plane bound 
for the nation’s capitol from Southwest 
Florida International Airport on Sunday, 
June 12. It was the beginning of many 
“firsts” for the students: first plane trip, first 
time away from home, and eventually their 
first cab ride and first time on a subway.

TSIC student advocate Noemi Perez 
accompanied the teens on the trip. “The 
moment we stepped off the plane in D.C., 
you could just see the sense of wonder-
ment in their eyes,” she says. “It was excit-
ing for all of us.”

Upon arrival, the students immediately 
began preparations for a week’s worth of 
adventure, learning and sightseeing. They 
took part in the Program for New Ameri-
cans offered by Close Up, a nonprofit that 
educates and inspires young people to 
become informed and engaged citizens.

“It was so much more than just a tour 
of the famous memorials and monuments 
of our nation’s capital,” Ms. Perez says. 
“It gave our students an understanding of 
politics and culture by emphasizing com-
munication, collaboration and leadership.”

Throughout the week, TIF students had 
a one-of-a-kind opportunity to live and 
learn among their peers from high schools 
nationwide. They experienced first-hand 
how the founding documents such as the 
Constitution and the Declaration of Inde-
pendence apply to them, and they met with 
representatives from Washington’s diverse 
community of leaders and citizens.

“I saw the city as inspiring,” Mr. Means 
says. “We got to see and learn about the 
things that people have done so that we 
have our freedom.”

Mr. Corona found inspiration in the 
people of the city. “It was exciting,” he says. 
“I saw new places and met new people.”

With the help of program instructors, 
the students were also able to consider 
how the people and events represented in 
D.C.’s memorials impact their lives today. 
They returned home knowing they have 
key roles to play as informed and engaged 
participants in the U.S. democracy. It was a 
visit they will not soon forget.

For Ms. Banda-Chavez, the city’s rich 
history will be etched in her memory. “I 
really loved the Capitol building,” she says. 
“The top of the building represents free-
dom, and you can see it from anywhere. 
There are so many different perspectives 
in the city and a history behind everything. 
The trip was amazing.”

Giving students opportunities and mak-
ing dreams come true is the very founda-
tion upon which The Immokalee Founda-
tion is built.

Since 1991, TIF has been building path-
ways to success for many of the children 
in Immokalee through a variety of pro-
grams that focus on mentorship, after-
school activities, college scholarships, 
the development of vocational skills and 
incentives for educational growth. Founda-
tion programs focus on building pathways 
to success though college and vocation-
al scholarships, mentoring and tutoring 
opportunities for broadening experiences 
and life skills. ■

— For information about helping make 
dreams come true for Immokalee children, 
call The Immokalee Foundation at 430-9122 
or visit www.immokaleefoundation.org.

GIVING
Trip to D.C. inspires students
in Immokalee Foundation’s

Take Stock in Children program

COURTESY PHOTO

Linsey Deshommes, Lemuel Sanchez, Noemi 
Perez, Cassandra Banda-Chavez, Natrone 
Means and Efren Corona at the Museum of 
Natural History.

SPECIAL TO FLORIDA WEEKLY
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Order online:
www.jasonsdeli.com

Homemade, Fresh & Oh,
So Delicious
Strawberry Shortcake with
Driscoll’s® strawberries
We Deliver Daily
Port Charlotte: US Hwy. 41 & 776 • 941-235-3354
Fort Myers: Reflections Pkwy.@ Cypress Lake • 239-590-9994
Cape Coral: Santa Barbara near Veterans • 239-458-8700
Naples: Immokalee near Airport • 239-593-9499

 SEE ANSWERS, C9 SEE ANSWERS, C9 ©2011 King Features Synd., Inc. World rights reserved.©2011 King Features Synd., Inc. World rights reserved.

FLORIDA WEEKLY PUZZLES
HOROSCOPESFOR THE BIRDS

By Linda Thistle

■ CANCER (June 21 to July 22) 
The zodiac’s Moon Children can 
expect things to work out pretty 
much as planned. One negative note 
involves a minor relationship prob-
lem that suddenly turns serious.

■ LEO (July 23 to August 22) 
You’re suddenly being asked to make 
choices between two practically equal 
offers. Which one to choose? Easy. 
The one most likely to gladden your 
Lion’s heart. 

■ VIRGO (August 23 to September 
22) Once again, you’re confronted by a 
workplace problem you thought you’d 
already resolved. This time, you might 
need to go higher up to find a just reso-
lution.

■ LIBRA (September 23 to Octo-
ber 22) Good for you: You’re deter-
mined to stick with your goals and 
ignore those naysayers who might 
try to discourage you. You’re on the 
right track. The challenge now is to 
stay on it.

■ SCORPIO (October 23 to 
November 2) You’ll soon get news 
that is supposed to help you with 
a troublesome situation. Use your 
sharp Scorpion instincts to determine 
if the information is reliable.

■ SAGITTARIUS (November 22 
to December 21) If you learn some-
one has betrayed your trust, don’t just 
accept it and walk away. You need to 
know why that person decided to do 
what he or she did.

■ CAPRICORN (December 22 
to January 19) A painful family rela-

tionship problem could finally begin 
to heal. Be prepared to show more 
flexibility than you might like. But it 
could be worth it.

■ AQUARIUS (January 20 to Feb-
ruary 18) It’s a good idea to enhance 
your career skills so you’ll be prepared 
to accept a more responsible position 
when it’s offered. A friend returns a 
favor just when you need it.

■ PISCES (February 19 to March 
20) Show that strong, steely backbone 
that you usually hide, and demand to 
be included in any family decision-
making that could affect the well-
being of a loved one.

■ ARIES (March 21 to April 19) 
You’re not Sheepish when it comes to 
asserting your opinions on what you 
think is right or wrong. Be assured 
that you’re being heard, and some-
thing positive will follow.

■ TAURUS (April 30 to May 20) 
Your sense of justice makes it difficult 
not to speak up about a recurring mat-
ter involving a co-worker. But, once 
again, you need facts to back you up 
before you can act.

■ GEMINI (May 21 to June 20) 
Romance is still dominant, and if Cupid 
misfired before, don’t worry. He’ll take 
better aim at someone new this time 
around. Expect favorable news about a 
financial matter.

■ BORN THIS WEEK: You can be 
happy being alone at home. But you 
also love exploring the world outside 
and meeting new people and sharing 
new ideas.

★ ★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 
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Sometimes it’s the little boy in you 
who ends up reviewing movies, and that’s 
what’s happened here. 

From a critical standpoint, “Transform-
ers: Dark Of The Moon” is a big, loud eye 
candy mess with a rambling story that 
runs way too long. And still, on numerous 
action-filled occasions I was darned if I 
didn’t find myself saying, “Wow! That’s 
so cool!” and eagerly anticipating more 
of the same. 

Still bothered by his pesky parents 
(Kevin Dunn and Julie White), Sam Wit-
wicky (Shia LaBeouf) has a new girlfriend, 
Carly (Rosie Huntington-Whiteley), but 
no job. He also thinks Carly’s boss (Pat-
rick Dempsey, hair looking better than 
ever) is trying to steal her away.

All that is small potatoes, however, 
compared to Sam’s other worry: Decepti-
cons, still led by Megatron (voice of Hugo 
Weaving), are again plotting to take over 
the world. Sam, Lennox (Josh Duhamel) 
and Simmons (John Turturro) are eager 
to work with Autobot leader Optimus 
Prime (voice of Peter Cullen) and do their 
part, but they first have to work through 
the bureaucratic stifling of the director of 
national intelligence, Charlotte Mearing 
(Frances McDormand). 

That this ties into the space race, the 
1969 moon landing, Chernobyl and other 
events in recent history is both cheeky 
and irrelevant — it’s fun that it relates to 
what we know, but we’re really just here to 
see huge robots fight. And boy, do they!

The action, crisp and clear, is an abso-
lute blast. Better, the 3-D is the best we’ve 
seen since “Avatar” in that it’s vivid but 
never blurry or cluttered. In fact, Mr. Bay 
has notably slowed the action: There’s 
a scene on a highway in which Sam is 
thrown from his protector, Bumblebee, 
and thrust through the air. Here and else-
where, the director uses slow motion so 
we can see Sam flying and truly embrace 
the moment. It would’ve been expected 
of Mr. Bay to overdo the action (as he did 
in the last film, “Revenge of the Fallen”), 
but this is all easy to watch and a pure 

adrenaline rush.
The acting throughout is serviceable. 

John Malkovich steals a few scenes as 
Sam’s boss; Tyrese is back for more 
tough-guy fun as Epps; Ken Jeong has an 
extended cameo; and Leonard Nimoy, Mr. 
Spock himself, is the voice of aged Auto-
bot Sentinel Prime. 

As for the female lead, Ms. Huntington-
Whiteley, who is making her screen debut 
here, is fine. It’s not about her acting 
anyway. All Mr. Bay ever requires of his 
leading ladies is that they look sexy, so 
hiring a Victoria’s Secret supermodel was 
a wise decision. What’s more, the audi-
ence’s sky-high testosterone levels from 
watching the action only serve to make 
her more attractive.

Sure, the ending is way too long, and 
numerous escapes and rescues come out 
of nowhere, but isn’t that part of the fun? 
Bottom line: “Transformers: Dark Of The 
Moon” is a popcorn pleasure that wants to 
show you things you’ve never seen before. 
It succeeds. ■

— Dan Hudak is the chairman of the 
Florida Film Critics Circle and a nation-
ally syndicated film critic. You can e-mail 
him at dan@hudakonhollywood.com and 
read more of his work at www.hudakon-
hollywood.com.

Bad Teacher ★★
(Cameron Diaz, Jason Segel, Justin Tim-
berlake) Gold-digging teacher Liz (Ms. 
Diaz) wants to marry a rich substitute (Mr. 
Timberlake), but a nosey fellow teacher 
(Lucy Punch) is also interested in him. 
It’s occasionally funny, but the story lacks 
drive, and there’s nothing really holding 
it together. At least Ms. Diaz looks hot. 
Rated R.

Beginners ★★★
(Ewan McGregor, Christopher Plummer, 
Melanie Laurent) After his father (Mr. 
Plummer) comes out as a gay man at age 
75 and dies of cancer four years later, Oli-

ver (Mr. McGregor) tries to makes sense 
of the lessons his father taught him in his 
new relationship with an aspiring actress 
(Mr. Laurent). Mr. Plummer oozes vitality 
as an elderly man who’s finally comfortable 
with himself, and credit to Mr. McGregor 
for keeping the picture grounded. That 
said, Oliver’s relationship struggles get 
tedious after awhile. Rated R.

Buck  ★★★
(Buck Brannaman, Robert Redford, 

Reata Brannaman) This is a thought-
ful documentary about Mr. Brannaman, 
a horse trainer who preaches patience 
and gentility while conducting clinics 
throughout the country. I’m not much of a 
horse lover, but it is fascinating to see him 
connect with and “break” a wild horse. 
Rated PG.  ■

LATEST FILMS

CAPSULES

‘Transformers: 
Dark Of The Moon’

REVIEWED BY DAN HUDAK
www.hudakonhollywood.com    ............

★★★
Is it worth $15 (3D)? Yes

>> Rosie Huntington-Whiteley reportedly beat 
out fellow supermodels Brooklyn Decker, Miranda 
Kerr and Bar Rafaeli for the female lead in this fi lm.

in the know  

danHUDAK
www.hudakonhollywood.com
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239-263-4581
1100 Tamiami Trail N., Naples

6 blocks South of the Coastland Mall, next to the Ramada

HAPPY HOUR 4:30-7pm
ENTERTAINMENT

Beatlemania’s Peter McGann
Saturday 6-9

“Serving the Evening Meal” Since 1947

“The Best Deal 
In Town”

Just Got Better!
Open 7 Days

Dinner 5:00pm-10pm 

Filet Mignon! Prime Rib! N.Y. Sirloin! Broiled Salmon! 
And much more... Wow!

Kingfi sh Cabernet Sauvignon or Chardonnay
Two Dinners & a Bottle of Wine

Wine & Dine
All Entrées Include 

Wine, Salad & 
Potato$1495per person

Fresh. Natural. Delicious.

any purchase of $6.99 or more
Some restrictions apply. Not valid with any other offer. Must present coupon. No cash value.

One coupon per customer per visit. Valid only at participating locations.
LIMITED TIME OFFER EXPIRES 7/14/11

Text CBAKE to 97063 
to receive more special 
offers & promos!

Lunch 11am-4pm
Dinner 4pm-10pm

2344 Pine Ridge Road | Naples
239.263.6646

Summer Special
Order 2 Dinner Entrées & Receive a

FREE BOTTLE OF 
SELECT WINE

Happy Hour
Everyday

4pm-10pm

Daily Lunch Specials

 $895from

Pasta Dishes | Seafood | Veal | Chicken

KOVELS: ANTIQUES & COLLECTING

New slot machines and pinball games 
are designed to look modern and up-to-
date. They have flashing lights and moving 
decorations and they make lots of noise. 
Studies show that all of these features 
add to the excitement of the game. So try 
to imagine the first coin-operated vend-
ing machines that were used in 200 B.C. 
to dispense holy water. They were plain 
clay pots with levers. In England, tobacco 
could be purchased from a coin-operated 
machine by the 1600s. New technology 
was used to make the machines of the 19th, 
20th and 21st centuries. After the Civil 
War, all kinds of coin-operated machines 
were found in many stores. A pony on a 
stand could give a bouncy ride for a dime. 
Some machines dispensed merchandise 
like perfume, gum or cigarettes. Some were 
games of skill. And some told fortunes or 
dispensed cards picturing movie stars or 
bathing beauties. Many played music. 

Collectors today like all types — arcade 
games, gambling games and dispensers. 
There are experts who can repair the 
machines and stores that sell missing 
decals and parts, so even an old damaged 
machine can become an attractive part of a 
collection. But remember, some states have 
strict gambling laws, and it may be illegal 

to let others use your “antique” slots.
Ms. Kovel answers your questions:
Q: I have seven jigsaw puzzles made in 

the 1940s. The puzzles, each 14 inches by 
22 inches, were manufactured by Jaymar 
Specialty Co. of New York City. Six of the 
puzzles picture familiar Disney cartoon 
characters, including Mickey Mouse and 
Goofy. But one of them shows 13 “Gremlins” 
destroying a U.S. Army Air Corps fighter 
plane while it’s engaged in combat with 
Japanese warplanes. What’s that about?

A: Your mysterious puzzle pictures are 
Disney characters. During World War II, 
fighter pilots blamed engine trouble — or 
any bad luck — on imp-like creatures they 
called “gremlins.” The term became famil-
iar to Americans via magazine articles and 
the letters pilots sent home. Roald Dahl 
(1916-1990), who would go on to become 
a famous author of children’s books, was 
a British Royal Air Force pilot during the 
war. He collected stories about the Grem-
lins, and a friend of his sent the stories to 
the Walt Disney Co. Disney studio artists 
illustrated a magazine article based on 
Dahl’s stories, which led to the 1943 publi-
cation of Dahl’s first children’s book, “The 
Gremlins.” Although Disney’s plans to use 
the stories as the basis for a feature film or 
an animated short did not pan out, Dahl’s 
Gremlins were featured in a nine-episode 
series of Disney comics in 1943 and ‘44. At 
the same time, the studio produced some 
Gremlin promotional items, which must 
have included your puzzle.

Antique slot machines 
attractive to collectors

terryKOVEL
news@floridaweekly.com

SEE KOVELS, C13 



24041 S. TAMIAMI TRAIL, BONITA SPRINGS
239.390.3187  |  WWW.ANGELINASOFBONITASPRINGS.COM

Follow me on Twitter AngelinasBonita

Real. Italian.

Summer Hours: 
Closed Sunday and Monday

-Angelina

Growing up in Italy 
my Nonna said great 
food should come at a 
great value. I agree.
Try my new seared 
tuna. Half off from 
5-7 in the lounge.

BOAT RENTALS

239-530-5134

RATES:

              
                         

Avalon Dr

Lakewood Blvd

41

Sugden 
Regional
Park

Tamiami Tri E

Located across from Walgreens 
in Sugden Park Plaza

Choose from 7 Entrées with a Soft Drink for Just 
$7 Each, Monday–Friday 11am–3pm

4270 Tamiami Trail East • Naples
 (239) 692-9294

WWW.BOSTONS.COM
®© BP International Rights Holdings Inc. 2011 (“BPIRH”). All Boston’s the Gourmet Pizza trademarks are owned by BPIRH 

and are duly licensed by Boston Pizza Restaurants, LP in the United States.

HAPPY HOUR
3pm-7pm Daily

7 $7FOR

17 Kinds of Beer • 23 TV Screens
Patio Seating Available

LIVE MUSIC
Every Friday and Saturday Night

“Cloud 9” performs from 7:00pm-10:00pm
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Q: I have a question about 
Mary Gregory glass. Were 
there ever any signatures 
on her original work? How 
can collectors recognize an 
authentic piece?

A: Mary Gregory glass 
is a real problem for col-
lectors. Recent research 
indicates that much of 
the information print-
ed about Gregory as 
recently as the 1970s is 
a myth. “Mary Gregory 
glass” is the name we 
have given to any glass 
decorated with white-
enamel-painted children. 
There was a real person 
named Mary Gregory, and 
she did indeed work for 
the Boston and Sandwich 
Glass Co. in Sandwich, 
Mass., in the 1880s. But 
she probably never deco-
rated glass with paintings 
of children. In fact, no 
evidence has been found 
that Boston and Sand-
wich ever produced that kind of glass. 
Experts have concluded that the glass we 
call “Mary Gregory” actually is Bohemian 
glass imported to the Sandwich area after 
the factory closed in 1888. It was appar-
ently passed off to tourists as “Sandwich 
glass.” Many examples of decorative glass 
with painted children are known to have 
been made in Bohemia and England in the 
late 19th century and later in the United 
States. The glass has remained popular.

  Q: My father’s 
favorite gift to my 

mother was Kre-
mitz jewelry. Is 
there a market for 
it? Is it considered 

costume jewelry?
A: Marks on jewelry 

often are hard to read 
because they’re so 
small. Your mother’s 
jewelry was probably 
made by Krementz & 
Co., founded in 1866 
in Newark, N.J., by 
George Krementz and 
his cousin. The com-
pany is still in busi-
ness. It is known for its 
high-end costume jew-
elry. Single pieces can 
sell for several hundred 
dollars.

  
Tip: Old pantyhose 

are good to use to apply 
an oil finish to furni-
ture. Remove all elastic 
first. The material does 
not leave lint. ■

 
—   Terry Kovel 

answers as many 
questions as possible 
through the column. By 

sending a letter with a question, you give 
full permission for use in the column or 
any other Kovel forum. Names, addresses 
or email addresses will not be published. 
We cannot guarantee the return of any 
photograph, but if a stamped envelope 
is included, we will try. The volume of 
mail makes personal answers or apprais-
als impossible. Write to Kovels, (Florida 
Weekly), King Features Syndicate, 300 W. 
57th St., New York, NY 10019. 

DANIEL SIDLOW / COURTESY PHOTO

You could send a penny shooting 
through this machine’s side slot to 
fall into the web of nailheads below. 
The white metal “Target Practice” 
machine is about 80 years old. The 
pennies drop according to the rules 
of Pascal’s triangle (remember that 
from math class?) and rarely hit the 
target. This 1-cent Mills Penny Drop 
trade stimulator made for a store 
countertop sold for $500 at a recent 
Victorian Casino Antiques auction in 
Las Vegas.
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NATURAL & ORGANIC LUNCH & DINNER • EMPIRE FUSION 

www.thejollycricket.com
720 5th Avenue S. • (239) 304-9460

Sunday 
Brunch

10:30-3

15% OFF 
with this coupon 

Valid until Oct. 2011.

LOCATED AT NAPLES GRANDE BEACH RESORT 
A Waldorf Astoria Resort

475 Seagate Drive Naples, FL 34103 

AURA BAR
VEUVE CLICQUOT 

HAPPY HOUR 

Every Friday 3PM-12AM Featuring:

$3* VEUVE CLICQUOT at 3pm

$5 Appetizers and Specialty Cocktails

Live Jazz 4PM-8PM

50 Minute Swedish Massage
50 Minute Restorative Facial

90 Minute Classic 
Manicure & Pedicure

The Southwest Florida Chefs Asso-
ciation holds the second annual chili 
cook off to benefit the Harry Chapin 
Food Bank on Sunday, July 10, at Pink 
Shell Beach and Resort Spa on Fort 
Myers Beach.

The public is invited to taste the 
entries and vote for the people’s 
choice and “most unique” after 5 

p.m. Official judging begins at 6 p.m., 
and the winners will be announced 
around 7 p.m. 

Guests are asked to bring dona-
tions of nonperishable food for the 
food pantry. Live music will be pro-
vided, and drinks will be for sale. For 
more information, call 463-8613 or 
463-6181. ■

Mongello’s restaurant hosts a ben-
efit for wounded warriors beginning 
at 6 p.m. Thursday, July 21. Diners are 
asked to bring donations of phone 
cards (120 minutes, domestic only) 
and men’s flip-flops (sizes 10-14) for 
soldiers at Landstuhl Regional Medi-
cal Center in Germany, the largest 
American military hospital outside 
the U.S.

All diners will enjoy free dessert. 
All military personnel will receive a 

free plate of pasta.
Entertainment will be provided by 

Michael Angelo from 6-10 p.m. Raffle 
tickets will be sold for prizes includ-
ing local cruise rides, Fort Myers 
Miracle and Tampa Bay Rays baseball 
tickets, costume jewelry and more. 

Mongellos’ is at 4221 Tamimai Trail 
E., Naples. For more information, call 
793-2644 or visit www.mongellos.
com. ■

The Dock at Crayton Cove invites 
adventuresome diners to enjoy a 
taste of the Bahamas at a special din-
ner to benefit Drug Free Collier on 
Thursday, July 14.

Executive Chef Corey Heath will 
serve up some history of the Baha-
mas along with dishes that celebrate 

tropical island cuisine, from pigeon 
pea soup and conch salad to grouper 
boiled in coconut milk and mango 
pudding.

Cost is $75 per persons. Reser-
vations are required and can be 
made by calling the restaurant at 
261-4191. ■

Chili cook off will benefit
Harry Chapin Food Bank

Mongello’s holds donation drive
for military hospital in Germany

Dine island-style for Drug Free Collier



Celebrating Our
10 YEAR ANNIVERSARY!

12995 S. Cleveland #235A
Fort Myers, FL 33919
239-466-8605
www.FLDayLight.com

Solatube’s are  
Perfect for Dark 

Kitchens, Bathrooms 
& Living Rooms.

STOP LIVING 
IN THE DARK!

Solar Solutions

Solar Solutions

$525
Solar Powered Attic Fan 10w

 or 10" Solatube Installed
(Tile roof additional charge)

Expires 07/31/11

saturday
seminar
s e r i e s

Working with a designer can save you money by eliminating decorating 
mistakes, increasing creative thinking about your project and using resources 
wisely. Melissa G. Allen of MGA Interior Design shares her secrets about 
the process behind designing a home. Come prepared with your design  
challenges and learn the basic principles for creating great interiors. 

MGA Interior Design is a full-service interior design firm located in  
Southwest Florida. Their work is currently showcased in the 2011 ASID Dream 
House. Allen is the firm’s principal designer, a licensed ASID member, a  
certified GREEN AP and was recently recognized as Miromar Design Center’s  
Designer of Distinction.

Following the seminar, you are invited to a complimentary wine tasting presented 
by consultant Carol Prokap of PRP Wine International.

07060711-1822

Seating is limited. RSVP by Friday, July 8. Register online ONLY at  
www.MiromarDesignCenter.com. 

Call (239) 390-8207 for more information.

“Insider Secrets and Tricks of 
the Trade from a Design Pro”

Melissa G. Allen
MGA Interior Design, LLC
www.MGAInteriorDesign.com

SATURDAY, JULY 9 at 11:00 a.m.
FREE SEMINAR & WINE TASTING

Join us for engaging conversations and visual  
presentations every second Saturday of the month. 

 
 

THE ENGLISH PUB
Naples Oldest Authentic British Tavern EST. 1969

Featuring Our Seasonal Summer Menu
SUPER SUMMER SPECIALS!

Happy Hour 3 to 7

BUY ONE GET ONE 
on Fish N Chips 

Bring In This Coupon  For This Special 
Offer Expires July 16th

LIVE ENTERTAINMENT 

The Original English Pub

 

Subscriptions are on sale now for 
the 17th season of Classic Chamber 
Concerts. All performances begin at 
8 p.m. and take place at Sugden Com-
munity Theatre.

 Monday, Dec. 12: The Fifth Ave-
nue Chamber Orchestra with William 
Noll, conductor and narrator, and 
guest artists J Freivogel and Sae Cho-
nabayashi on violin and Julien Labro 
at the bandoneon. The program will 

include Vivaldi’s “The 
Four Seasons” and Piaz-
zolla’s “The Four Seasons 
of Buenos Aires.”

 Monday, Jan. 16: 
The Jasper String Quartet 
presents The “B” Identity 
I (Quintets) with Ilya Itin 
at the piano. On the pro-
gram: Brahms’ Quintet 
in F minor and Bartok’s 
Quintet in C major.

 Monday, Jan. 
23: The “B” Identity II 
(Trios) featuring J Freivo-
gel, violin; Rachel Hen-
derson-Freivogel, cello; and Ilya Itin, 
piano. On the program: Beethoven’s 
“Ghost” Trio and Brahms’ Trio in B 
major, Opus 8.

 Monday, Feb. 6: The “B” Identi-
ty III (Quartets) by The Jasper String 

Quartet. The program features Bar-
ber’s Adagio for Strings, Borodin’s 
Quartet No. 2 in D major and Brahms’ 
Quartet in A minor, Opus 51, No. 1.

 Monday, March 5: The Fifth 
Avenue Chamber Orchestra, con-
ducted by William Noll, with a guest 
pianist to be announced. On the pro-
gram: Mendelssohn’s Symphony No. 
4, The “Italian,” and Saint Saens’ 
Piano Concerto No. 2 in G minor.

 Monday, March 12: 
The Fifth Avenue Cham-
ber Orchestra, conducted 
by William Noll, with 
Ilya Itin at the piano. The 
program will include 
Mozart’s Piano Concerto 
No. 24 in C minor and 
Beethoven’s Symphony 
No. 8 in F major.

 Monday, April 23: 
“Swinging on Fifth!” with 
the Antonio Madruga 
Jazz Quartet and a special 
guest to be announced.

See all seven concerts 
for $350. Depending on availability, 
single tickets are $55 and student 
tickets are $25. Single tickets will be 
available after Oct. 1. For more infor-
mation, call 434-8505 or visit www.
ClassicChamberConcerts.org. ■

Seven performances in store
for Classic Chamber Concerts

NAPLES FLORIDA WEEKLY    WEEK OF JULY 7-13, 2011    C15



    NAPLES FLORIDA WEEKLYC16    ARTS & ENTERTAINMENT    WEEK OF JULY 7-13, 2011

A PLACE TO MAKE

Great memories
The answer to all your special occasion

needs, large and small.

Our professional team looks after all the details 
so you can enjoy your family and friends.

EVENT HOSTING
BANQUETS AND CORPORATE OUTINGS

May through October dates now available

For a customized quote 
call John 239.963.3163

2500 GOLDEN GATE PKWY, NAPLES

111111--888888000000000000--KKKKKKWWWWWWEEEEEE--777777222222555555999999
wwwwww.sese kakakeyeywewe tststexexprpresesss.cocomm

facebook.com/KeyWestExpress
twitter.com/KeyWestExpress

youtube.com/KeyWestExpress

Reasons to

VISIT
KEY WEST

July 14th
MEL FISHER DAYS
Each year Mel Fisher’s family and 
friends celebrate the legendary 

salvor’s accomplishments

July 17th
DEL BROWN 

PERMIT 
TOURNAMENT

July 19th
31ST ANNUAL 

HEMINGWAY DAYS
July 20th

DRAMBUIE KEY 
WEST MARLIN 
TOURNAMENT

July 21st
SLOPPY 

JOE’S “PAPA” 
HEMINGWAY LOOK-

ALIKE CONTEST
This annual contest takes place at 
Sloppy Joe’s Bar, 201 Duval St., 
where Ernest Hemingway often 
enjoyed cocktails with cohorts. 

$5 OFF
Full Fare Roundtrip Adult

Cannot be combined with other offers

Located inside the Pavilion Shopping Center. Call for reservations. 
239.566.2371. www.kcamericanbistro.com

885 Vanderbilt Beach Road. Naples, FL 34108

Welcomes the 
Summer!
$20 OFF 
With the purchase of two entrees

Must present the coupon to redeem the offer.  
Only one coupon per table.  

Not redeemable with other offers. 

Valid thru July 30th, 2011

Subscriptions are on sale now for 
the Philharmonic Center for the Arts’ 
2011-12 “Best of Broadway” series, 
which includes classic shows as well as 
acclaimed new musicals. Several ticket 
packages are available. Until early Octo-
ber, purchases can be made online, by 
fax or in person at the box office (no 
phone sales). Brochures will be in the 
mail starting next week.

Here’s the full season lineup:

 Dec. 20-23: “Million Dollar Quar-
tet” is the Tony Award-winning musical 
inspired by the true story of the record-
ing session that brought together Elvis 
Presley, Johnny Cash, Jerry Lee Lewis 

Give your regards to Broadway at the Phil this coming season
and Carl Perkins — for the first and only 
time. Songs include “Blue Suede Shoes,” 
“Sixteen Tons,” “Whole Lotta Shakin’ 
Goin’ On,” “Folsom Prison Blues” and 
“Hound Dog.” Single tickets are avail-
able now.

 Dec. 28, one performance only: 
“Blast!” is an explosive production in 
the tradition of military and outdoor 
pageantry. Rhythmically intoxicating and 
filled with dazzling color, it puts brass 
and percussion players in the spotlight. 
Single tickets will be available July 26.

 Jan. 24-29: “Les Misérables” fea-
tures new staging and scenery inspired 
by the paintings of Victor Hugo. Winner 

of eight Tony Awards, including Best 
Musical, this epic production includes 
such classic songs as “I Dreamed a 
Dream” and “On My Own.” Single tick-
ets go on sale Oct. 3 (available now in 
subscription packages).

 Feb. 2, one performance only: 
“Damn Yankees,” a seven-time Tony 
winner, is the story of a baseball fanatic 

SEE PHIL, C17 



Interactive  
Friendly Pirate Fun  

for the Whole Family

1-800-776-3735
www.PiecesOfEight.com

2500 Main Street • Ft Myers Beach

Located at Salty Sam’s  
Waterfront Adventures Arrive 30-40 minutes prior  

to departure. Call For  
Times and Reservations  

1-800-776-3735
22222

WWWWWWWWWWWWWWWWWW
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Bha!Bha!
A Persian Bistro

BELLY 
DANCERS

NIGHT
Complimentary while you dine.

2-4-1
18% gratuity added before discount. 
Must present coupon. Dine-in only. 

Limit 2 persons per coupon. 

EVERY DAY ENJOY 
LUNCH WITH 

PRIX-FIXE 
3-COURSE MENU

Not valid on holidays.

EVERY NIGHT ENJOY 
DINNER WITH 

PRIX-FIXE 
3-COURSE MENU

 
Not valid on holidays.

AV O N  P R O D U C T S
By Linda Jones  

I N - S T O R E  D I S C O U N T

Store 239.331.7491
Fax 239.331.7492

mayihelpu2day@comcast.net 
www.youravon.com/ljones6508
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Yvonne
H O U S E O F S H O E S

VILLAGE AT VENETIAN BAY
4350 Gulf Shore Blvd. N., #500

262-2010

50-70% OFF

Sperry Top-Sider

20% OFF Select Items 
Throughout the Store

Pikolinos

The Naples Jazz Masters 
performing Dixieland Jazz 

 

Group discounts available.
 For Tickets or more information call the box offi ce at 239-213-3049.

PLEASE CALL AHEAD TO CONFIRM PERFORMANCE DATE.

Every Saturday through the Summer
 1pm – 3pm

 Tickets: $15 per person or $25 for two

Presents...
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who sells his soul to the devil to help his 
team win the pennant — only to learn 
that there is more to life than home 
runs. Featuring hit songs and a sizzling 
temptress named Lola, this new pro-
duction is a home run of a hit. Limited 
single tickets are available now.

 Feb. 14-19: “Memphis,” which won 
the 2010 Tony Award for Best Musical, 

tells the story of a radio DJ who wants 
to change the world and a club singer 
who’s ready for her big break. It’s filled 
with laughter, emotion and roof-raising 
rock ’n’ roll. Single tickets go on sale 
Oct. 3 (available now in subscription 
packages). 

 Feb. 28-March 4: “La Cage Aux 
Folles,” winner of three Tony Awards, 
is the tale of one family’s struggle to stay 
together, stay fabulous and stay true to 
themselves. George Harrison stars as 
George, the owner of a glitzy nightclub 
in Saint-Tropez, and his partner Albin. 
When George’s son brings his fian-
cee’s ultra-conservative parents home 
to meet the family, the feather boas fly. 
Single tickets go on sale Oct. 3 (available 
now in subscription packages). 

 March 26, one performance only: 

“Fiddler On the Roof,” a magical tap-
estry of music, dance, drama and laugh-
ter, has captured the hearts of audiences 
around the world. Single tickets go on 
sale July 26.

 April 5-7: “Come Fly Away” com-
bines the seductive vocals of Frank Sina-
tra with the sizzling sound of a 19-piece 

big band and the thrill of Twyla Tharp’s 
choreography. Fifteen dancers tell the 
tale of four couples falling in and out of 
love at a swinging nightclub on a star-lit 
summer night. Single tickets go on sale 
Oct. 3 (available now in subscription 
packages).

Subscription details and order forms 
are at www.thephil.org. ■



www.RiverchaseDermatology.com

W.G. Eshbaugh, Jr., MD FACS, 

Board Certifi ed Plastic Surgeon

UPPER EYELID LIFT
IN OFFICE PROCEDURE • LITTLE DOWN TIME

Call for Special Event Pricing.
Fort Myers and North Naples Spa Blue MD locations

Call today. Appointments are Limited.

239.313.2553
Dr. Eshbaugh’s specialties include:

Rejuvalift/In offi ce Mini Face Lift • Liposuction • Arm Lift • Body Lift • Tummy 
Tuck • Breast Augmentation • Cosmetic Breast Revision

ASPS Member Surgeon

Eyes Wide Open... 
Summer Event

Sundance Orchids 
and Bromeliads

Summer Blow Out Sale
July 7th, 8th, & 9th • 9-5 each dayJuuJ yyyyyyyyyyyyyyyyyyyyy ttttt ,,,,,,,,,, 8t8t888tt8 ,,,,,,,,,,, &&&&&&&&& 99999ttt 999 555555555555 eeeeaaaacacc ddadadaddddd yyyyyyyyyyyyyyyyyyyyyyy

LOTS OF GREAT BARGAINS
VANDAS $10 off when you buy 2 or more Vandas

Fertilizer on Sale $1 off per bottle.

6“ CATTLEYAS ON SALE
Many large landscape bromeliads in flower now!!!!

$$$$$$$

ManMaManManManManMManMM y lly largargarrgrgge lle le le llandanddandandanddandaanda dsssscccccccaascscsssssccccccaaascassscccccccaaapepepepeepepe pe eeppp bbbbbrobroroobbbrobbbrbrrorobbbbbb ororobbb mmmmmmmmelemmmmmmmmelmememmm iaddiadiadiadiads iiss iin flnn fln flflnn flflooweweeeowoweweweweow r nr nnnowowow!w!!!!!!!!!!!! !
DRIFTWOOD 25% OFF

Certain BROMELIADS • Buy one get second one FREE

VANVANVANVANVANVANAVANANDDDDDDAASAASASASDDDAA $$$$$$$$1$11111 $$$$$$$$$$$1$1$1111000000 oooo0 ooo00000 oooooo0000 ffffffff ffffff ff ff wwwwwwwwhewhwhhheheeeewwwwwwwwhwhhehhww eeennn yyyyyn yn yyyyyyyynn n yyyyyyyyyoooouououououuuuuuuoooooouoooooooouuuuuuuu oooooou bbubuuuuuuyuyyubbbbubbuuuuuuyuyybbbu 222 2 2 22 oror oor or mmoooorrrrmmooorrrrrmmo ee Ve VVe Veee VVe Vandndnddanddaaaa asaasas

66““6““ CCCCCAAAAAAAAATATTTTTTTTAAAAAATATATTTTTTTTTATTLTLTLLTLLEEEEEEEEEYEYYYYEEEEEYEYYYEYYE AAAAAAASSSSSSSAAAAAAASSSSSSS OOOONNNNN SASASASASALELELELLE

DECORATIVE POTS 30% OFF
Don’t forget live log TILLANDSIAS!!!! • 50% OFF ORCHID TABLE

Area’s Largest Retail Orchid and Bromeliad Nursery

489-1234
16095 S. Pebble Lane, Fort Myers

Directions: 2 lights south of Gladiolus on 41. 
Turn east on Briarcliff Rd. Go 1.5 miles to a right
on S. Pebble Lane. Greenhouse is 1/2 mile on left.

www.sundanceorchids.com
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Olympian skater
will be speaker at

Youth Haven lunch
Olympic speed skater and eight-time 

medalist Apolo Anton Ohno will be the 
guest speaker at Youth Haven’s “Home 
Hope Healing” luncheon March 22, 2012, 
at the Naples Grande. Sponsorship oppor-
tunities from $1,000 to $15,000 for business 
and individuals are available now. 

For nearly 40 years, Youth Haven has 
been Collier County’s only residential 
home for thousands of children who have 
been removed from their homes by the 
authorities because they are in grave dan-
ger of further physical or sexual trauma, 
emotional abuse and/or neglect.

For more information, contact Jamie 
Gregor, Youth Haven director of marketing 
and communications, at 687-5153 or Jamie.
gregor@youthhaven.net. ■

‘Love That Dress!’
for the girls of PACE

PACE Center for Girls-Immokalee is 
having its first “Love That Dress!” sale and 
party from 6-9 p.m. Wednesday, Aug. 31, 
at the Naples Grande. Guests will get to 
stake their claim on new and gently worn 
dresses and accessories to benefit the cen-
ter that provides girls and young women 
an opportunity for a better future through 
education, counseling, training and advo-
cacy.

Tickets for “Love That Dress!” will go on 
sale Aug. 1 for $25 per person.

In the meantime, the United Arts Coun-
cil of Collier County is serving as a collec-

tion point for donations 
during office hours from 
9 a.m. to 3 p.m. Mon-
day through Thursday, 
through July 28. UAC is 
at 2335 Tamiami Trail N., 
Suite 504, in the Moor-
ings Professional Build-

ing (next to Red Lobster). 
For more information, contact Marianne 

Kearns, PACE-Collier executive director, at 
Marianne.kearns@pacecenter.org. ■

Getting in step
for literacy

Literacy Volunteers of Collier County 
will hold the fifth annual “Dancing with 
the Stars for Literacy” on Friday, Nov. 11, at 
the Naples Beach Hotel & Golf Club. LVCC 
teaches illiterate and non-English speaking 
adults to read, write and speak English.

A number of prominent Neapolitans are 
paired with professional dancers to per-
form. Prizes are awarded based on dancing 
ability as well as the amount of money 
dancers raise for LVCC. 

For tickets or more information, call 
LVCC at 262-4448 or visit www.collierlit-
eracy.org. ■

Saddle up for
‘Bootstrap Boogie’
Naples Equestrian Challenge holds its 

sixth annual “Bootstrap Boogie” barn dance 
Saturday evening, Nov. 12, at NEC head-
quarters off Goodlette-Frank Road north 
of Pine Ridge Road. Live country-western 
music, a mechanical bull, line dancers and 
“Pony Pie Bingo” are all part of the fun. 

SAVE THE DATE

Naples’ Best
Kept Secret

4221 Tamiami Trail East •Naples
Located on US 41 opposite Sugden Park • Open Mon-Sat

& Nick’s Place
Quality Food. Exceptional Service.

Come Meet Our New
Chef James Buis

Call 239.793.2644 or visit www.mongellos.com 

Our outdoor patio is PET-FRIENDLY anytime, any day!

FREE Appetizer Sampler Platter
Every Night with Purchase of a Reg. Priced Entrée

Summer Specials
Choice of 2 Dinners & Bottle of House Wine $26.95

Lunch Daily from $4.95 • Dinner Daily from $12.95

Live Entertainment Nightly
This Week Featuring...

Nevada Smith • Myles Loud •  Wendy Renee & Jackie Lee
Karaoke with Steve Smith

Saturday,
July 9th

FREE Wine 

Tasting

6:00 - 8:00pm

Come out and help us 

choose which wines will be 

featured at Mongello’s this 

coming year!

Wounded Warriors Benefi t 
Thursday July 21st

Auctions, Raffl es & Prizes! All proceeds will go to 
help our Military overseas.

Beasley Broadcasting on site.

Frank-N-Stein July 30th
Hot Dog and 20 oz. stein of beer for $4.95 

Plus appearance by the BUD GIRLS!

DANCE PARTY
Tues & Fri 7PM

KARAOKE
Wed 6:30PM



Radiesse® ® ®

COMBAT PREMATURE AGING SKIN

“Look 
Your 

Personal 
Best”

Let’s Have Some Vegas-Style Fun!

LAS VEGAS
VINTAGE 
COLLECTIBLES 

AUCTION
JULY 9, 2011, 9 a.m.

AUCTION
SERVICES

GALLERY
OF SW FLORIDA, LLC.

ESTATE SALES & LIQUIDATIONS

Original Art Signed 
by Red Skelton

Collectibles from Red Skelton, Larry Holmes, Tom Jones, Marilyn 
Monroe, Willie Nelson, Wayne Newton, Jerry Lewis, Liberace, 
Muhammed Ali, Jack Dempsey, Joan Rivers, Suzanne Somers, 
Smothers Brothers with Tommy “Hit-Man”Hearns and more!

“BUY IT NOW”  
Available Mon.–Fri. 

Before Auction

STORE HOURS:  

Mon.–Sat. 9 a.m. – 5 p.m. 

Sun. by Appt. Only

4101 Colonial Blvd. 

Fort Myers, FL 33912

239.931.0291 

For more information: 
www.AuctionServicesGallery.com
AB 3050  |  AU 3941  |  AU 4044

LOTSA LOBSTER!!!    Waterfront Dining

    Friday,
  Sunday

 Saturday,
                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch263-9940 263-2734

                         
          

                    www.napleswaterfrontdining.com

                  fries and slaw or black beans and rice

                  $
26.95                                                                                    Limited time offer.

                                                                           Not good with any other offer.
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Tell us about
your big events

It’s never too early 
to send Save the Date 
details about char-
ity galas and parties 
to Florida Weekly. We 
keep a running list and 
print it as space per-
mits during the slower 

summer months. As the new social 
season gets going, we’ll dedicate more 
space to spreading the word about the 
must-do fundraisers lining up for 2011-
2012 season.

Make sure yours is on our list so our 
readers can plan to attend.

Put it on your calendar to e-mail 
the who, what, where, when and why 
about your organization’s event to 
Editor Cindy Pierce at cpierce@flor-
idaweekly.com. ■

SAVE THE DATE
NEC provides therapeutic riding and 

other equine-related programs for Collier 
County children and adults with disabilities. 
For more information, call 596-2988 or visit 
www.naplesequestrianchallenge.org. ■

‘An Evening
in Old Havana’

Guests will be transported to vintage 
Cuba for “An Evening in Old Havana” when 
the David Lawrence Foundation holds its 
signature destination-drive gala on Friday, 
Jan. 20, 2012, at The Ritz-Carlton, Naples.

From the décor to the cocktails and 
music, everything will be reminiscent of 

Havana’s opulent social clubs of the 1930s. 
In keeping with the theme, women are 
encouraged to wear summery cocktail 
dresses, while the best-dressed men can 
don linen guayaberas or tropical print 
shirts and smart fedoras.

Tickets are $500 per person, $1,200 per 
VIP patron and $5,000 per table of 10. A 
variety of sponsorship opportunities and 
levels are also available.

For more information, call the David 
Lawrence Foundation at 354-1416. ■

‘Love and Jazz’
for Bosom Buddies
Bosom Buddies Breast Cancer Support 

will holds its 
10th annual Caring Women Bond to Beat 

Breast Cancer luncheon on Wednesday, 
Feb. 1, at The Ritz-Carlton, Naples. “Love 
and Jazz” is the theme for the afternoon.

For reservations or more information, 
call 417-4600. ■

Have a ball at
The Ritz for NCH

The patients, staff, volunteers, donors 
and friends of NCH Healthcare System 
inspired the theme for the NCH Hospital 
Ball 2011: “This Is My Hospital.” The black-
tie evening begins at 6 p.m. Saturday, Oct. 
29, at The Ritz-Carlton, Naples. 

Tickets are $475 per person. Proceeds 
will help create 64 Smart Rooms at the 
NCH North Naples hospital.

For tickets or more information, call 
Cynthia Bennett at the NCH Healthcare 
Foundation, 436-4511, or e-mail founda-
tion@nchmd.org. ■
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FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

DAVID MICHAEL / FLORIDA WEEKLY 

 A rooftop Fourth of July at Waterside Shops

1.   Mike and Kathy Kirchner, Dennis Vashon, Amy 
  Donaldson, Finn Donaldson and John Donaldson 
2.   Barb and Vito Mitalo with Naomi and Dan Leaman 
3.  Michael and Aileen Pierce, Marcy and 
  Jerry Sobelman 
4.  Bill Bockermann, Bert Plescia, Dave Dillingham 
  and Mike Joynt 
5.  Ned and Shirley Moore

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed

1 2

3

5

4



NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF JULY 7-13, 2011    ARTS & ENTERTAINMENT    C21

Gentle, Caring Dentistry Since 2003
Initial Comprehensive Exam 

Full set of X-Rays
Healthy Mouth Cleaning $95 

regular $338

239.261.7291  |  www.naplesdentalcenter.com
201 8th St South, Suite 106, Naples | Downtown at the Baker Center

FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

PEGGY FARREN / FLORIDA WEEKLY 

Philharmonic League hosts a patriotic party aboard the Naples Princess

1.   Dolores Riordan and Patty Kloppenburg
2.   Linda Yost, Stephanie Reinhardt, Joyce Snyder
3.  Diane and Joe Daniele
4.  LaVerne Murdick and Priscilla Kutlern
5.  Larz Spangberg and Karen Slater
6.  Jules and Rose Saland
7.  Ted and Grace Martin
8.  John and Maggie Warfield
9.  Arden McCurdy and Jacke McCurdy
10.  Leonardo Wilches and Diane Hayman
11.  Joan Harrison and Eva Sugden

1 2 3

8 9

5

4

6 7

10 11
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SUMMER SAVINGS

With the purchase of 2 Dinner Menu Entrées.
Not valid with any other discounts.

One coupon per table.
Expires September 30, 2011

Must present coupon in advance.

WINE DOWN WEDNESDAY
6pm-9pm

Live Jazz  Reduced Prices  Complimentary Wine Tastings

HAPPY HOUR
1/2 OFF All Drinks in the M Lounge

Every Day 4pm-6pm

SUNDAY BRUNCH
Serving 10:30am-3pm

Argentina evokes images of pampas 
grasslands, the towering Andes and well-
dressed couples dancing the tango. Also 
among its claims to fame, however, is the 
country’s ranking as the fifth largest pro-
ducer of wine in the world, behind Italy, 
France, Spain and the United States.

Wine is so important to Argentineans 
that late last year, President Cristina 
Kirchner declared wine the national drink 
to help promote the industry beyond the 
country’s borders.

I recently attended a wine tasting at 
Tony’s off Third in Naples that featured 
the wines of Paul Hobbs Imports. A well-
known California winemaker, Mr. Hobbs 
started making wines in 1969 and has 
worked at Robert Mondavi, Opus One 
and Simi Winery as well as consulted with 
other premium wineries. He branched out 
into making wines in Argentina in the late 
1990s under the Vina Cobos label. Along 
with two partners, he consistently releas-
es fine wines, most notably malbec.

While Francisco Cortes Lepis, com-
mercial director of Vina Cobos, poured 
samples at the wine tasting, he told me 
why the company’s wines are so well 
received.

“The key is to have the right grapes to 
make the wine right,” Mr. Lepis said. “You 
work all year in the vineyards to do that. 

You cannot expect to make magic in the 
winery if you have not labored over the 
grapes to get them to be their best.”

Armed with good grapes, the next step 
is artful processing.

“You must strike a balance between 
the fruit and the oak,” he said. “The oak 
has to give complexity and not cover up 
the fruit.”

Everyone at the sampling had a favor-
ite.

Barbara Holloway of Naples liked the 
Pulenta Sauvignon Blanc “because it has 
great flavor and is nice and light.” Her 
next favorite was the Bramare malbec, 
with its rich color and flavors.

Stacy Forman, also of Naples, pre-
ferred the malbecs as her favorite. “It’s 
such a smooth wine, and has really 
complex flavors,” she said.

Here are the wines sampled, 
including those from Vina Cobos 
Winery along with selections from 
Riglos and Pulenta Wineries, which 
are imported by Paul Hobbs:

 Vina Cobos Felino Chardon-
nay 2007 ($20): With only 20 per-
cent of the wine finished in oak, this 
light-colored, buttery chardonnay has 
aromas of ripe pears followed on the 
palate by tropical flavors and a clean 
citrus finish.

 Vina Cobos Felino Cabernet 
Sauvignon 2008 ($20): The deep 
ruby-colored wine has rich aromas of 
black fruits and spice. The complex 
palate with boysenberry, black cur-
rants and coffee finishes with ripe 
tannins and a touch of minerality.

 Vina Cobos Felino Malbec 2009 
($20): Deep crimson in color, it has a dis-
tinct raspberry and coca aroma that gives 
way to complex red and black fruits on 
the palate and has a touch of oak finish. 
Mr. Lepis said eight months in oak give it 
a rich, spicy taste.

 Riglos Gran Malbec 2006 ($30):
Very smooth and dry with good body 
and a rich purple color, its plum and wild 
cherry aromas blend into red berry and 
dark fruits on the palate, followed by 
hints of chocolate, espresso and oak on 

the long succulent finish.
 Bramare Malbec Lujan de Cuyo 

2007 ($30): This one is violet in color 
and has a ripe and powerful berry 
nose. The silky palate has complex 
raspberry, blueberry and coffee fla-
vors, while the firm tannins produce an 
extensive finish.

 Pulenta Estate Sauvignon Blanc 
2008 ($18): Brilliant yellow color 

with rounded citrus and melon on 
the nose and the palate, this one 
has a slight grassiness with a 
crisp and clean finish.

 Pulenta Estate Chardon-
nay 2007 ($20): This one has 
a nice, yellow-green color with 
tropical fruit and citrus aromas 
that give way to balanced citrus 
and apple flavors with a hint of 
vanilla and oak. It ends with a 
balanced long finish.

 Pulenta La Flor Malbec 
Rose 2009 ($16): Bright straw-
berry colors and aroma mix with 
tropical fruit on the palate, end-
ing with refreshing acidity. ■

Y
w

j imMcCRACKEN
vino@florida-weekly.com

Wines of Argentina gaining ground in U.S. market
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Riglos Gran Malbec, Felino Estate 
Chardonnay 2007 and Bramare 
Lujan de Cuyo Malbec.



Daniela’s

>> Hours: 5-9 p.m. Monday through Saturday
>> Reservations: Accepted  
>> Credit cards: Major cards accepted
>> Price range: Appetizers, $5.95-$9.95; 
entrees, $12-$19  
>> Beverages: Beer and wine served

>> Seating: Conventional tables and 
chairs or at the bar
>> Specialties of the house: Mom’s 

delicious eggplant spread, Romanian meat-
balls, Romanian tripe soup, goulash, lasagna 

Bolognese, cabbage rolls, chicken paprikash, 
roasted chicken, roasted pork loin with spaetzle 
>> Volume: Moderate
>> Parking: Free lot

Ratings:
Food: ★ ★ ★ ★
Service: ★ ★ ★ ★
Atmosphere: ★ ★ ★ ★ ½

13500 Tamiami Trail N.; 514-4414

★ ★ ★ ★ ★  Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 

                                 In the know
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It’s hard to say whether Daniela’s food 
tasted so good because of the live violin 
music that accompanied it or if it was the 
other way around. Either way, I highly rec-
ommend arranging to visit this lovely little 
restaurant on a night when violinist Oleg 
Timuta is performing.

Mr. Timuta’s broad repertoire includes 
selections as diverse as “Hello Dolly,” “Yes-
terday,” “My Way” and a fascinating num-
ber called “Skylark,” in which he uses 
his instrument to mimic the sounds of a 
skylark, a chicken, a woodpecker, a cuckoo 
and a cow. Really.

He doesn’t have to stroll too much, 
since the dining room is fairly small and 
he’s relatively close to just about all of the 
tables when he stands near the long bar 
along a side wall. 

Meanwhile, Chef Daniela and her accom-
modating family make sure that everyone 
is well served. 

The menu offers Romanian, Hungarian 
and Italian items, which might seem an 
unlikely combination, but the kitchen has 
managed to create a harmonious balance of 
the three cuisines. Whether it’s Hungarian 
goulash, lush ravioli or savory sausage, it’s 
all made from scratch on the premises.

Considering how readily available pack-
aged pasta and readymade sausages are — 
and how ubiquitous is their use — it’s that 
much more impressive that a small estab-
lishment such as Daniela’s would go to 
the trouble of making its own. The result, 
however, is a meal as comforting and heart-
warming as those my grandmother used to 
make.

Clearly, Chef Daniela has incorporated 
her family’s recipes into the mix, starting 
with salata de vinete, otherwise known as 
Mom’s delicious eggplant spread ($6.50). 
Smooth and lightly seasoned so as not 
to overpower the eggplant, it’s deli-
cious, indeed, scooped up with 
pieces of freshly baked bread.

The chiftelute, traditional 
Romanian meatballs ($6.95), con-
sisted of small meatballs served with 
pickles. Although it doesn’t seem like 
a natural combination, they 
went together beautifully, the 
cool crispness of the pickles 
complementing the soft, chewy 
meatballs.

My least favorite appetizer 

karenFELDMAN
cuisine@floridaweekly.com

food & wine CALENDAR
➤ Thursday, July 7-Sunday, July 

10, all evening, Naples Tomato: The 
annual lobster pasta clambake features 
Maine lobster, clam, mussels, shrimp, 
Italian sausage, sweet corn and home-
made potato cavatelli in a seafood broth 
for $19.99; 14700 Tamiami Trail; 598-9800. 
Reservations encouraged.

➤ Thursday, July 7, 11 a.m.-2 p.m., 
Roy’s Bonita Springs: Chef Jason Gras-
ty demonstrates how to prepare Waika-
loa salad with creamy Parmesan dressing, 
seared scallops with Anson Mills polenta 
cakes and Roy’s chocolate soufflé, fol-
lowed by a meal of the featured recipes; 
$40, Promenade at Bonita Bay, 26831 S. 
Bay Drive, Bonita Springs; 498-7696. Res-
ervations required.

➤ Saturday, July 9 and Aug. 13, 9-11 
a.m., Ridgway Bar & Grill: Chef/owner 

Tony Ridgway will guide participants 
through the process of smelling and tast-
ing morsels of cheese, discuss their flavor 
profiles and assist in pairing them with 
champagne, wine, beer and condiments; 
$55, 1300 Third St. S.; 262-5500 or visit 
www.ridgwaynaples.com.

➤ Tuesday, July 12, 6-8 p.m., Whole 
Foods: Real Seafood Chef Brent Courson 
will show how to prepare wild-caught 
Alaskan salmon with corn zucchini salad 
and roasted tomato and pepper relish; $10, 
Mercato; 552-5100. Reservations required. 
Register online at www.acteva.com/go/
Lifestylecenter.

➤ Wednesday, July 13, 5-7 p.m., Bleu 
Provence: Sample Provence-Corsdice 
wines along with hors d’oeuvres; $10, 
1234 Eighth St. S.; 261-8239. Reservations 
recommended.

➤ Thursday, July 14, 5 p.m. to close, 
Bamboo Café: Celebrate the French 
national holiday, Bastille Day, with French 
music and food along with drink specials 
in the bar salon; 755 12th Ave. S.; 643-6177. 
Reservations recommended.

➤ Thursday, July 14, all evening, 
Bleu Provence: Celebrate Bastille Day 
with a three-course meal and glass of rose 
champagne for $24.99; 1234 Eighth St. S., 
261-8239. Reservations recommended.

➤ Thursday, July 14, 6:30-7:30 p.m., 
Whole Foods: Raw foods expert Beth-
any Tait shows how to create raw food 
smoothies that are healthy and tasty; $5, 
Mercato; 552-5100. Reservations required. 
Register online at www.acteva.com/go/
Lifestylecenter.

➤ Saturday, July 23 and Aug. 27, 
9-11 a.m., Ridgway Bar & Grill: Chef/

owner Tony Ridgway will helps 
students move beyond the four tastes 
— sweet, salty, bitter and sour — to 
the fifth taste, umami, a savory flavor 
found in a wealth of food. Students 
will undergo a blind tasting of several 
foods to test flavor identification skills 
and will cook a variety of entrees; $75, 
1300 Third St. S.; 262-5500 or visit www.
ridgwaynaples.com.

Farmers markets
 Saturday, 7:30-11:30 a.m., Third 

Street South, behind Tommy Bahama’s 
between Third Street and Gordon Drive.

 Saturday, 8 a.m.-1 p.m., North Naples 
Green Market sets up in the air-condi-
tioned comfort of the Fright Factory at 
Olympic Plaza, 2320 Vanderbilt Beach 
Road behind Liberty Bank. ■

FLORIDA WEEKLY CUISINE
Enjoy a taste of Eastern Europe during an evening at Daniela’s

elps 
our tastes
sour — to 
vory flavor 

Students

— Send items to cuisine@floridaweekly.com

The Transylvanian platter presents cabbage 
rolls, hand-rolled sausages, chicken paprikash 
with spaetzle, polenta and vegetables.

Homemade spinach ravioli are filled with 
pumpkin, ricotta and Parmesan and finished 
with a light béchamel sauce.

was the tonno fagiolli cipolla ($7.50), a 
mix of tuna, beans and onions that lacked 
the depth of flavor the other two starters 
possessed. Next time I’m going to try the 
goulash.

Although Eastern Europe has a reputa-
tion for being meat-centric, vegetarians 
have several options here, including the 
capallacci verde alla zucca ($15), delicate 
pillows filled with pumpkin, ricotta and 
Parmesan topped with a light béchamel 
sauce. This dish showcased the chef’s abil-
ity to meld subtle flavors to achieve a rich, 
unified whole.

Two of us shared the whimsically named 
Transylvania platter ($36.95 for two), which 
contained a trio of house specialties: sar-
male, old-fashioned cabbage rolls stuffed 
with meat and rice; mititei, Romanian-style 
hand-rolled sausages; and csirke paprikas, 
the classic Hungarian chicken stew. The 
assorted items were served on a large plat-
ter that also held slices of polenta dressed 
in yogurt, delicate spaetzle and a mix of 
zucchini, eggplant and onions. The sausage 
— a blend of beef, pork and lamb — was 
lightly seasoned and fine on its own or 
with a dip into the pool of mustard served 
with it. This is an ideal entrée for 

those who want an introduction to Eastern 
European cuisine.

Our young server — the teen-aged 
daughter of the chef — proudly touted her 
mother’s tiramisu and chocolate mousse 
for dessert. We tried one of each and 
agreed that they were both excellent, the 
tiramisu light and fluffy with a thin coat-
ing of cocoa on top, the mousse rich with a 
dense chocolate flavor.

The wine list is relatively small, and 
those who choose the meatier fare from 
the menu might do better with a beer, but 
we gamely ordered a Romanian wine, a 
2008 Tohaner Special Reserve Merlot. It 
was relatively light in body and flavor, with 
a touch of currants mingling with earthy 
tannins.

Service was as homey as the food. The 
daughter of the chef provided most of it 
and was engaging as well as knowledge-
able about the menu. She was justifiably 
proud of her mother’s offerings and adept 
at offering suggestions.

And then there was the music. Mr. Timu-
ta is clearly an experienced violinist who 
understands music as well as the audi-
ences for which he plays. He gave us a 
variety of old and new and, although his 
online resume shows extensive concert 

experience, he obviously knew that in a 
restaurant people would want to talk and 
he didn’t try to compete with that. 

The dining room, with its sturdy wood 
bar and chairs, tables draped with white 
over nectarine tablecloths, seemed to have 
been lifted out of a small town in Roma-
nia and deposited whole in North Naples 
(in the same shopping center as Noo-
dle Saigon). Add the music and it’s easy 
to imagine that you’ve landed in Eastern 
Europe in the home of a welcoming and 
culinarily talented family.

Daniela’s is rich in Old World charm and 
food that has stood the test of time. There’s 
nothing glitzy or trendy here — just well-
crafted food served by people who under-
stand the meaning of hospitality. ■

KAREN FELDMAN / FLORIDA WEEKLY

Tuna, beans and onions form a salad of sorts 
that lends an Italian flavor to Daniela’s menu.
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Romanian 
meatballs served 

with pickles might seem 
an unusual combination to 

Americans, but it’s a great pairing.

Mom’s 
delicious 

eggplant 
spread tastes 

great on tomatoes, 
with which it’s served, 

or fresh-baked bread.
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