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The David Lawrence Center has added 
DUI treatment services to its programs 
available for Collier County residents. 
Those who have received a DUI and been 
referred into treatment per the terms of 
their evaluation can now receive that treat-
ment at the local center.

The center no longer administers the 
state of Florida’s DUI program. As Col-
lier County’s sole DUI class provider 
for the past 35 years, David Lawrence 
Center was prohibited by state law from 
referring DUI individuals to itself for 
treatment — a legality that the board of 
directors felt was a disservice to those 

in need of access to the center’s sub-
stance abuse treatment services, Edward 

Sheridan, board president, 
explains.

Since 1968, the center has col-
laborated with the criminal justice sys-
tem on the development of several court-
referred treatment programs, including 
the Collier County Drug Court, Mental 
Health Court, Batterer’s Intervention and 
Truancy Court programs — all designed 
to divert people from the criminal jus-
tice system and into clinically necessary 
intervention and treatment services.

“The new DUI treatment services will 
allow us to better serve and advocate on 
behalf of individuals with a DUI conviction 

LD LADY FATE, WEAVING HER TAPESTRY OF SUCCESS OR FAIL-
ure, couldn’t have asked for four brighter threads.

Each is a high-achieving student for whom col-
lege cost is a life-altering commitment. When they 
appeared last week from the north, south, east and 
west, intersecting unknowingly on the cam-

pus at Florida Gulf Coast University, they seemed as 
remarkable as ropes in silk broadcloth.

“It would be worth anything — if I had to pay a mil-
lion dollars I would — to get an education, because with-
out it you have nothing, you’re poor. But with it, anything can 
come to you, you can achieve any riches,” said Kellee Neal, a senior 
medical-school hopeful and president of the Pre-Med/Pre-Professional 
student organization on campus. Ms. Neal will graduate next 
spring with about $40,000 in debt.

“I wouldn’t change any of this,” said Isabel 
Miranda, also a senior member of the Pre-Med 
club. The Naples resident is the first per-

David Lawrence Center adds DUI treatment 

BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com

SEE COLLEGE, A8  

PAYING 
UP: THE RISING 

COST OF A 
COLLEGE 
EDUCATION

 >> With the av-
erage increase in 
the cost to attend 

a Florida public 
university pegged 

at 6.1 percent 
per year, this 

fi rst-grader’s par-
ents can expect 

to pay about 
$111,407 to 

send her 
to a school 

like the 
University of 
Florida. The 

current cost for 
an under-

graduate at 
UF is about 

$18,380, 
according to 
the school’s 

admission 
offi ce.
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One of the few primordial experiences 
still available to the middle-aged is going 
back to college.

Every time I do it I find myself retro-
activated squarely to the starting line, where 
even old people are young because every-
body is scratching for the ageless truth, or at 
least the facts.

Which is why any man or woman of my 
generation would be a fool not to go back to 
college frequently.

Unfortunately, I qualify as a fool. But for-
tunately, fate intervened the other day and 
suddenly there I was, in the learner’s seat 
once again. Not only had I gone back to col-
lege, but I found myself seated at the head 
of the class, next to the president of Florida 
Gulf Coast University, Wilson Bradshaw.

If you’ve never sat next to a president, I 
can tell you this: It’s a whole lotta fun. Espe-
cially if he’s Wilson Bradshaw, and espe-
cially if you and he aren’t seated in a room 
with 200 other people all eating chicken 
divan, shortly before he has to make a speech 
and then go march in the Great Tallahassee 
Beggars’ Parade, where grinning men and 
women elected to higher office will tell him 
how wonderful he is, which is why they’ll 
be cutting his budget by tens of millions of 
dollars — because they know that he’ll make 
up for it through the sheer force of his presi-
dential brilliance.

No, in this case we were seated together in 

shorts and shirts in the stern of a zippy little 
FGCU boat called the Tidewater, captained 
by two professors.

At the helm stood the dauntless Mike Par-
sons, associate professor of Marine Sciences 
and co-director of the Coastal Watershed 
Institute. Get this: Professor Parsons real-
ized that since the celebrated Gulf Stream 
flows eastward more than 4,000 miles right 
past the frigid North Atlantic coast of Wales, 
where FGCU happens to share an exchange 
program with Bangor University in marine, 
biological and environmental sciences, 
it might be instructive to study plankton 
that can float from the 75-degree Fahren-
heit waters here all the way to the 45- or 
50-degree waters there.

Why? Because the Gulf Stream might be 
sinking, because it might be slowing down, 
because water temperatures under it might 
be changing, all of which would affect the 
plankton and thus everything else in the deep 
blue sea, including you and me, he told me.

But Professor Parsons was only the XO, 
the executive officer, if you will. The master 
and commander of this little mission was the 
brilliant and seamlessly articulate Aswani 
Volety, chair of marine and ecological sci-
ences and professor of marine sciences.

 Professor Volety was dead set on laying 
down 600 netted bags of old oyster shells 
in the shallow bay waters of the gulf not far 
from FGCU’s Vester Marine and Environ-
mental Research Field Station, as part of a 
7-year-old project he designed. 

There, the shells will attract floating oys-
ter spat, or larvae. Soon — perhaps by next 
spring — they’ll be covered in live oysters, 
forming a reef that can live for centuries 
(given healthy conditions) surrounded by 

copious populations of fish and shellfish.
To get the job done, the professor com-

manded the following navy: one college 
dean, two graduate students, one TV report-
er in a short stylish skirt who would soon 
find herself wading (but stylishly) in about 
30 inches of water, a former Marine Corps 
pilot now flying for Fed Ex, three well-
behaved children, and Florida Weekly’s own 
Windbag Will Travel. All reinforced by a 
small fleet of other boats carrying about 150 
volunteers.  

In the company of that unlikely armada, 
President Bradshaw began to relax. All he 
had to do was talk to me, and climb out of 
the boat. Once in the water, he joined a long 
line of volunteers passing the 25-pound shell 
bags from one pair of arms to another, before 
the bags were finally scuttled.

Being a college president, Dr. Bradshaw 
took the opportunity to teach.

The first thing he taught me began with a 
question. 

“Do you know how much water a single 
oyster can filter?” he asked casually.

Ah, about… No, I admitted. (Going back 
to college is always embarrassing if you’re 
a fool.) 

“About eight to 10 (liters) an hour,” he 
said.

“Wow,” I replied dully.
“Now you know,” he added with a kindly 

smile.
Eight to 10 liters an hour would mean, 

about, ah — let me look it up (like a going-
back-to-college student). One liter equals 
about .264 gallons. So 10 liters equals roughly 
2.64 gallons. If an oyster filtered and cleaned 
2.64 gallons of seawater an hour, it would 
percolate more than 63 gallons in a 24-hour 

day. One little oyster! Do they do that all the 
time, or do they rest occasionally? I forgot to 
ask. Clearly, I ain’t no college student.

So thousands of oysters could be filtering 
millions of gallons of seawater, someday and 
every day, right on that very spot, I realized. 

The world is a wonderful place. And so is 
going back to college.

But it became more wonderful right quick.
As I stood thigh deep chatting with Profes-

sor Volety, he suddenly turned and called 
to the president, who was working about 50 
feet away.

 “Dr. Bradshaw, I was just telling Roger 
what we have talked about for marine sci-
ences,” the professor said. “Do you think 
we can have a Ph.D. program in marine sci-
ences?”

Suddenly it felt like Christmas in April, 
minus the fat white man in a red suit. 
A Ph.D. program would define FGCU not 
only as a superb teaching university in the 
highly regarded Florida state system, but as 
a serious environmental sciences research 
university — and that’s a whole different 
back-to-college ballgame. That’s where the 
real prestige is.

President Bradshaw consulted the matter 
for about two seconds. He did not turn to 
any committees. He did not fly off to Talla-
hassee to parade and beg. He did not glance 
at the dean or an aide or even at the attentive 
media. Nor did he dive into the Gulf of Mexi-
co and swim rapidly away, underwater.

“OK,” he said, instead.
I’ll tell you what: with that kind of leader-

ship, I might give up this writing gig and go 
back to college permanently. ■

(Note: This column first ran in the April 14 
issue of Florida Weekly).

COMMENTARY
Going back to college

rogerWILLIAMS
rwilliams@floridaweekly.com
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OPINION

Dear Publix leadership:
As clergy in Naples, where Publix 

opens its GreenWise-themed store this 
week, we write to heartily echo the senti-
ment proclaimed on every bag of new 
Publix-brand coffee: “Fair Trade is Only 
Fair.”

The message continues: “We’re proud 
to say that this coffee is Fair Trade. Why? 
Because Fair Trade prices help small 
farmers provide employees with livable 
wages and work conditions. Which fos-
ters the same values we do: community, 
well-being and a nicer world.” We, the 
undersigned, also strongly believe in these 
values; “livable wages and work condi-
tions” are indeed indispensable ingre-
dients for a nicer world. We celebrate 
the accomplishments of the Coalition of 
Immokalee Workers toward that same 
mission within Florida’s tomato indus-
try, where poverty wages have stayed 
stagnant for decades and federal slavery 
convictions have emerged repeatedly in 
recent years.

By partnering with large food indus-
try retailers, the CIW’s own Fair Trade 
efforts — called the Campaign for Fair 
Food — benefit thousands of our state’s 
hardest working, worst paid, least-pro-
tected laborers: tomato pickers.

A voluntary penny-a-pound paid by the 
world’s four largest fast-food companies 
and three largest food-service compa-
nies provides vital economic relief to 
workers. Along with supplier codes of 

conduct designed together with the CIW, 
the Campaign for Fair Food establishes a 
historic opportunity for Florida growers 
to “provide employees with livable wages 
and work conditions.”

The pervasive poverty and powerless-
ness faced by Florida farmworkers engen-
der a climate where more extreme abuses 
like forced labor can take root. The CIW 
knows these dynamics all too well. For 
helping to liberate more than 1,000 work-
ers in six separate farm servitude opera-
tions since 1997 as well as for its ground-
breaking work “to eliminate forced labor 
in supply chains,” the CIW was selected 
by the U.S. Department of State in July 
for its 2010 “Hero Acting to End Modern-
Day Slavery Award.”

Since spring’s harvest season, two addi-
tional federal indictments for forced labor 
on Florida farms have been unsealed. To 
learn more about modern-day slavery 
in our state’s agricultural industry, we 
invite Publix leadership and consumers 
alike to an interfaith weekend of events 
titled “Harvesting Hope: Cultivating Jus-
tice in the Fields and Beyond,” hosted by 
Vanderbilt Presbyterian Church.

The keynote panel will be moderated 
by FGCU President Dr. Wilson Bradshaw 
and composed of several of Southwest 
Florida’s foremost experts on modern-
day slavery in the fields: Collier County 
Sheriff’s Office Det. Charlie Frost, Chief 
Assistant U.S. Attorney Doug Molloy and 
CIW co-founder Lucas Benitez. It is at 2 

p.m. Saturday, Nov. 13.
We joyfully welcome Publix’s enthu-

siasm for Fair Trade coffee and hope 
that Publix also will make a powerful 
contribution toward ending the human 
rights crisis in Florida’s fields. A rising 
consensus of retail food leaders — from 
Whole Foods to McDonald’s to Aramark 
— is joining the CIW to actively trans-
form Florida agriculture for the better. 
By working with the excellently quali-
fied CIW to enforce a supplier code 
of conduct and contribute just a penny 
more per pound to lift up tomato pickers’ 
miserably low wages, Publix can foster 
right here at home the nicer world made 
attainable through “livable wages and 
work conditions.” ■

Sincerely,
The Rev. Bruce Frogge, 

First Christian Church of Naples
The Rev. Dr. Thomas Harp, 

Vanderbilt Presbyterian Church
The Rev. Dana Hendershot, 

Christus Victor Lutheran Church
The Rev. Kathleen Korb, 

Unitarian Universalist Congregation of 
Greater Naples

The Rev. Catherine O’Connell, Naples 
United Church of Christ

The Rev. George Ratzmann, 
St. William Catholic Church
The Rev. Kathryn Schillreff, 

St. Monica’s Episcopal Church
The Rev. Roy Terry IV, 

Cornerstone United Methodist Church

All’s fair in Fair Trade

Two-thirds of West Virginians 
approve of the job performance of Gov. 
Joe Manchin. In ordinary circumstanc-
es, that would be enough to get him any 
promotion he wants. Not in 2010.

Manchin trails Republican business-
man John Raese in a key Senate race. As 
soon as he stepped off the state stage into 
a federal race, he became associated with 
Obama liberalism, a deadly virus against 
which personal popularity — and even 
moderation — provides only limited 
immunity. If he loses, he’ll be a victim of 
the revenge of the Hillary voters.

In the 2008 Democratic primaries, 
Hillary Clinton had persistent appeal 
among working-class whites, loosely 
defined as whites without a college edu-
cation. As Henry Olsen of the American 
Enterprise Institute notes, 94 percent 
of West Virginians are white, and only 
17 percent of them have a bachelor’s 
degree or higher. In the 2008 primary, 
Clinton beat Barack Obama in West 

Virginia by 67 percent to 26 percent. 
Today, Obama’s approval rating in the 
state is ... 29 percent.

Democrats have undertaken an 
experiment in whether you can be the 
self-styled party of working people if 
you don’t have much appeal to a swath 
of working people. 

In Obama’s case, the answer is “yes,” 
at least it was in 2008. He lost the 
roughly 40 percent of the electorate 
that is working-class whites to John 
McCain by 18 points, but made up the 
deficit among other groups. In that con-
text, the preference of working-class 
whites for Republicans over Democrats 
on the generic ballot by 22 points this 
year isn’t alarming. 

Obama running nationally conceiv-
ably can overcome that kind of gap. 
But an untold number of Democrats 
running in areas where working-class 
whites predominate can’t, as a matter of 
sheer arithmetic. Many of these Demo-
cratic “majority makers” will be the 
sacrificial lambs of Obama liberalism.

According to Gallup, Obama’s approv-
al rating is still above 50 percent among 
blacks, Hispanics, voters between ages 
18-29, moderates, postgraduates, singles 
and Easterners. He’s below 50 per-

cent among everyone else, and in the 
30s among whites, voters 65 or older 
and married people — exactly the vot-
ers who disproportionately turn out in 
midterm elections.

Liberals want to chalk this up to race. 
But in January 2009, when President 
Obama was as African-American as he 
is today, his approval rating was 63 per-
cent among whites. 

It’s long been an occupational haz-
ard of liberalism to get crosswise with 
working-class whites. Obama is partic-
ularly vulnerable because he combines 
the affect of Adlai Stevenson with the 
economic performance of Jimmy Carter. 
He came into office with working-class 
voters suspicious that he didn’t under-
stand their concerns and proceeded 
with an agenda — health care, cap-and-
trade and all the rest of it — that didn’t 
address their concerns, or work. 

Obama famously boasted to a retiring 
conservative Democratic congressman 
that this year would be different from 
1994, because Democrats had him at the 
top. Ask Joe Manchin, among many oth-
ers, how that’s working out. ■

— Rich Lowry is editor of the National 
Review.

Revenge of the Hillary voters

richLOWRY
Special to Florida Weekly 

GUEST OPINION

MOMENTS IN TIME
➤ On Oct. 21, 1959, on New York 

City’s Fifth Avenue, thousands of people 
line up for a debut of a bizarrely shaped 
white concrete building that resembled 
a giant upside-down cupcake, the new 
Guggenheim Museum.

➤ On Oct. 22, 1965, President Lyn-

don B. Johnson signs the Highway Beau-
tification Act, which attempts to limit 
billboards and other forms of outdoor 
advertising, as well as junkyards and 
other unsightly roadside messes, along 
America’s interstate highways.

➤ On Oct. 23, 1921, in France, U.S. 

Army Sgt. Edward Younger selects 
from four caskets the body of the first 
“Unknown Soldier” to be honored 
among the approximately 77,000 United 
States servicemen killed during World 
War I. He marked the casket with a 
spray of white roses. ■
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Rockettes’ road to Southwest Florida goes through Myrtle Beach

Traveling troupes of Rockettes 
rehearse during the fall, much like 
baseball clubs do in spring, at an out-
of-town venue. Starting in November, 
the renowned dancers appear in more 
than two dozen cities across the United 
States, including Fort Myers, as stars of 
the “Radio City Christmas Spectacular” 
in its full, high-kicking splendor. 

Shortly after Labor Day, a few hun-
dred cast and crew of the show arrived 
in the Myrtle Beach, S.C., area. 

“There are a ton of golf courses,” notes 
New Yorker (and long-ago Ohioan) Jeff 
Capitola, who is akin to the national tour 
general manager of the “Christmas Spec-
tacular.” As vice president of touring 
productions for Madison Square Garden 
Entertainment, he assumes a broad vista 
of caretaking, advocating, negotiating, 
coordinating and accounting duties for 
the Rockettes and staff.  

Mr. Capitola found a suitable rehears-
al spot near Myrtle Beach, where he 
keeps an eye on the big picture while 
the performers perfect every detail of 
choreography and wardrobe consultants 
measure hemlines by the inch. 

“There are four road productions, and 
we rehearse all of them in what is now 
sort of an abandoned outlet mall,” he 
explains. “We rent it from the owners 
every year. It’s oddly ideal for our setup 
here.”

The location is The Waccamaw Fac-

tory Shoppes off High-
way 501, which ends a few 
miles east at the beach. 
The Shoppes have been 
more or less unoccupied 
since 2001, although a few 
businesses rent space there, 
such as a retail store that 
sells Halloween costumes. 

The Rockettes will be at 
the old mall through Octo-
ber. Then the four road 
productions will divide and 
charm the United States, 
with one going along the 
east coast, two heading off to 
sports arenas in the west and 
the fourth bound for halls in 
placed including Tallahassee 
and Fort Myers.

There are 87 women on tour 
as Rockettes. That sizeable group of 
young performers, one might suspect, 
would paint Myrtle Beach (population 
about 30,000, not including the rest of 
Horry County) redder than Rudolf’s nose. 
But Mr. Capitola says the job of rehears-
ing and subsequently performing “Radio 
City Christmas Spectacular” dictates a 
quiet, and demanding, four months on 
the road. The dancers rehearse six days 
per week, six hours per day.

“It’s pretty much sort of business as 
usual once we get here,” he says. (The 
day) starts at 10 a.m. and you’ve gotta 
show up for work… With the Rock-
ettes, it’s like having a group of athletes 
around. If you have to dance for six 

hours, you can’t be out late at night.”
Part of Mr. Capitola’s job is to make 

sure the dancers and other staff are as 
comfortable as possible. For example, he 
arranges for transportation from the air-
port, catering during the day and lodging 
for the dancers at a time-share property 
intended to provide some semblance of 
home.

“We are always concerned about the 
quality of life,” he says. “We take people 
away from their home approximately 
four months out of the year. At the end 
of the day, these people are working long 
hours and very hard for us and we want 
them to be happy and healthy.”

Mr. Capitola began his assent 
into big-time stage-show man-
agement by mistake. In col-
lege, he aspired to be an actor. 
He was required to spend a 
semester off-campus interning 
for a New York City arts pro-
gram, but because he was late 
making plans, the only posi-
tion available was one at a 
Broadway general manager’s 
office. 

“It ended up a good fit,” 
he says.

He moved to New York 
after college and helped 
manage Broadway tours 
of “Grand Hotel,” “Jesus 

Christ Superstar,” “Forbidden 
Broadway” and “Cats.” He became a 
company manager at Radio City Music 
Hall in 2001 before moving on to his cur-
rent position.

After returning home around Janu-
ary, he’ll go back to work at his office 
at Radio City in Manhattan, where he’ll 
settle up expenses such as ticket sales 
and beginning again to look toward next 
year’s Christmas tours.

“I have a good life in New York,” 
he says, although he has no immediate 
family there. He has sisters in Ohio and 
Arizona. 

“In an industry like this is an interest-
ing sort of built-in family,” he says. “You 
spend a lot of time with these people, so 
some of them become good friends.” ■

BY EVAN WILLIAMS____________________
ewilliams@fl oridaweekly.com
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2011 FOCUS SE

$159MONTH
         $2,501 CASH DUE AT SIGNING

27 Month Red Carpet Lease.  
Security Deposit Waived. Excludes  
Taxes, Title and Registration Fees.
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2011 FUSION SE
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son in her family to go to college.
The two other threads in the tapestry 

on this day were high-school seniors 
visiting FGCU as prospective students: 
Elizabeth Orne, a 17-year-old from Clear-
water, Fla., and Hannah Carver, also 17, 
from Jupiter in West Palm Beach.

 
Up, up, up 

The cost of a college education today 
is about 440 percent higher than it was 
fewer than 25 years ago. The increase 
represents more than four times the rate 
of inflation since then, according to the 
National Center for Public Policy and 
Higher Education. 

At FGCU, that means a minimum of 
about $16,000 per two-semester year. 
FGCU is some $2,000 less than the 
University of Florida or Florida State 
(each of the 11 institutions in the Florida 
system must set its own fee schedule 
within a range dictated for all by the 
legislature). 

By comparison, the price of a year 
at the nation’s most prestigious private 
schools, such as Harvard or Yale or 
Columbia universities, comes in at about 
$50,000 for two semesters.

Across the board, higher education 
will only become more expensive.

“I can only say this with certainty: 
It’s never going to be as cheap as it is 
today,” said Marc Laviolette, FGCU’s 
director of admissions.

Tuition at Florida state colleges and 
universities remains about $1,500 to 
$2,000 less per year than the national 
average, which the state legislature has 
mandated as the goal. Periodically but 
consistently, therefore, tuition and fees 
in Florida state schools will increase — 
and not only until they reach the nation-
al average.

There are other self-propelled costs, 
as well. Research at schools that offer 
Ph.D. programs of the kind FGCU is 
intent on creating is costly in itself. That 
cost is shouldered partly by students 
(or their parents) paying to attend those 
institutions.

In 1997, the year FGCU opened, the 
school spent less than $3 million on 
academic research, a figure that rose to 
$14.8 million last year.

“Research is the way to go. That’s 
where the prestige and the money are,” 
noted Wilson Bradshaw, FGCU’s presi-
dent, in an informal conversation about 
Ph.D. programs last spring.

Resources do exist 
All of those factors will play a role in 

the cost of tuition no matter what the 
economy does, the academic prognos-
ticators say — and no matter how long 
it takes working Americans to recover 
from the recession that either has or has 
not ended.

There is one other certainty in this 
carnival ride of rising costs and econom-
ic conditions besides Mr. Laviolette’s 
that education will never be cheaper 
than now): Resources exist to help stu-
dents pay for it, somewhere.

 The trick, if there is one, requires 
avoiding assumptions about grants or 
scholarships and looking at a wide range 
of options.

Among the most frequently used pay 
options for Florida families are Bright 
Futures scholarships and the Florida 
Pre-Paid program, officials say.

At FGCU, where the cost of a single 
credit hour is $166 for a Florida student 
(that rises to $700 for an out-of-state 
student) Bright Futures, designed to 
keep Florida’s young brains and talent 
in state, pays from $95 to $126 a credit 
hour, depending on how well the stu-
dent did in high school. 

And the Florida Pre-Paid program, in 

which money can be invested years in 
advance to lock down the price of study 
at the rate current when the investment 
is first made, also covers a portion of the 
cost.

In both those cases, Bright Futures in 
particular, the money is unlikely to go as 
far in the future, officials warn.

Humans in the higher-ed gristmill
How all this plays out for an individ-

ual depends on a multitude of circum-
stances and chance.

On the FGCU campus under a spot-
less blue autumn sky, students and 
visitors were welcomed, advised, chap-
eroned, toured about, fed, smiled at effu-
sively, weighted down with information 
and reassured by the visible — in this 
case, 760 acres of academia seemingly as 
full of bright promise as a new penny.

All that had an effect, of course. 
“I would say this is the ideal college 

experience: pleasant, safe, helpful,” said 
Ms. Orne, the Clearwater high-schooler 
who wandered eagerly from building to 
building with her mother, Debbie Orne, 
joined by an affectionate connection of 
hands. 

For most, cost and sacrifice crouched 
just out of sight behind the big build-
ings and fountain vistas of FGCU laid in 
between broad carpets of live oaks, slash 
pines and palmetto scrub.

For many, an education will cost years 
of struggle to maintain economic health, 
not only for the student, but for entire 
families who have to support them one 
way or another.

“I got scholarships and grants when 
I went to college because my parents 
were not able to pay for it, so I had 
to,” recalled Mrs. Orne, who teaches 

elementary school in Clearwater. “As 
for my daughter, I want her to have no 
debt when she graduates (Elizabeth will 
enter the class of 2015). Her job is to get 
good grades and be a responsible young 
adult.”

For Ms. Neal, FGCU’s pre-med senior, 
responsibility came too early. Like 
her friend Ms. Miranda, whose family 
immigrated to Naples from Colombia 
by way of New Jersey, she’s worked and 
struggled to make ends meet — but the 
education will ultimately cost Ms. Neal 
significantly more.

That’s because Ms. Neal, originally 
from New Mexico, was unable to obtain 
Florida residency status — and the 
tuition break that comes with it — until 
just this semester, the first semester of 
her senior year, even though she’s been 
a full-time resident of the Sunshine State 
for three years. She has spent about 
$25,000 per year at FGCU, she says — 
not counting summer school, which can  

add up roughly to as much as $6,000 
more.

“I thought it would take only one year 
to be declared a resident when I came 
here, but I was wrong — and now I’m so 
frustrated by the system,” she says.

“What I found out is that you can’t 
be a Florida resident unless you work 
and earn at least half the cost of your 
tuition… so I’m at $30,000 a year (which 
included the summer school she was 
taking), I’m pre-med (which means the 
courses require a great deal of time and 
effort), they want me to go to school 
full-time, there’s a recession on, I need a 
car to work, and they want me to work 
a lot.

“It made me feel like I shouldn’t have 
come here.”

But that was the easy part.
Ms. Neal’s mother, her sole participat-

ing parent, died of heart disease when 
Ms. Neal was 19, a tragedy for the young 
woman in many ways, not the least eco-
nomically. 

But paradoxically — and perversely in 
Ms. Neal’s eyes — her mother’s death 
also proved a boon.

As it turns out, by federal law — the 
law that dictates who and how much 
individuals can get in federal grants or 
loans to study — students are not con-
sidered independent of their parents, 
even if they live alone and provide 
entirely for themselves, until they’re 24 
years old, unless they’re married or they 
pay for more than 50 percent of the cost 
for a child.

Or unless they have no parents. 
After taking time off when her moth-

er died, then returning and applying for 
residency again, state residency finally 
came through this semester for Ms. 
Neal.

For other students, the tax records of 

COLLEGE
From page 1

ROGER WILLIAMS / FLORIDA WEEKLY

Top: The Carver family of Jupiter. Above:
Debbie and Elizabeth Orne of Clearwater.

 “There are many creative ways 
to pay for an education, maybe 
more than ever before, so just 
because a student is planning 
or focusing on an education that 
could seem too expensive (at first 
glance) doesn’t mean you have 
to rule it out.” 

— Maria Barbato, director of 
counseling at Bishop Verot

VANDY MAJOR / FLORIDA WEEKLY

Isabel Miranda, left, and Kellee Neal on campus at FGCU.
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We Offer Choice and Versatility 
and a LIFETIME Warranty on all 
Products that WE Manufacture!

Cornerstone fits your needs by offering flexibility to our customers…from a designer 
custom kitchen to refacing existing kitchen cabinets or a beautiful upgraded 

countertop, we offer it…with experience, quick turnaround and competitive pricing.

What is Refacing?
• Your old doors are removed and replaced with new doors.
• All of the existing cabinetry is laminated to match your new door selection.
• Old hinges and door hardware are replaced with new.

Step 1:
First our  

installers remove  
all the old doors  

and drawer  
fronts.

Step 2:
After the doors and 
drawer fronts are 
removed, all the 

cabinet surfaces are 
hand sanded and 

prepared for laminate 
application.

Step 3:
Laminate is  

applied over the 
entire cabinet  
surface using a 

commercial  
contact cement.

Step 4:
After the laminate 
is complete, new 
custom doors and 
drawer fronts are 

then installed  
on the cabinetry.

Saturday, Oct. 22, 10am-4pm

of both parents, or of a biological par-
ent and a stepparent if he or she exists, 
must be provided annually to secure the 
financial aid that is all but essential for 
so many students.

“A lot of stepmoms and stepdads don’t 
want to take responsibility (for stepchil-
dren, which requires that they submit 
annual tax information), but guess what? 
Then you shouldn’t have gotten mar-
ried to someone with a child going to 
college,” said Becky Peterson, an FGCU 
financial aid officer whose comment 
elicited both groans and chuckles from 
more than 100 parents and students vis-
iting campus last week.

Every year in a very timely fashion, 
therefore — right after Jan. 1 — Ms. 
Miranda sits down with her parents and 
helps them make sure all the paperwork 
is filled out and filed correctly. Since 
she lives at home with them and her 
younger brother (in order to save about 
$3,000 a year in college costs), that’s no 
problem, she says. 

Neither is it a problem for the grate-
ful Ms. Miranda  — she’s grateful to her 
mom and dad, who speak little English, 
and for the opportunity to be the first 
one in her family to attend college — to 
serve as “secretary of the house,” as she 
puts it, doing a myriad of bookwork for 
others in the family (her older sister, 
who did not go to college, is married 
with children).

She is also chief cheerleader in the 
Miranda clan. “My brother is going to 
college,” she insists. “I’m going to make 
him go whether he wants to or not.” 

Which won’t be difficult because he 
does, indeed, want to further his educa-
tion. He’s watched his sister acquire an 
elaborate mélange of grants and scholar-
ship — from the Pell to Bright Futures 
to FGCU Foundation scholarships to 
scholarships for students who are the 

first in their families to go to school, to 
scholarships for immigrant students, to 
the National Science and Mathematics 
Access to Retain Talent scholarship.

But he isn’t going to do it that way, he 
says — not entirely. Although his grades 
are high at Collier County’s Palmetto 
Ridge High School, Carlos Miranda, now 
16, is one of the most talented distance 
runners to appear on the scene in years.

The bright, scrappy sophomore has 
already won or placed high in a num-
ber of regional cross-country and track 
meets, and holds a personal best of 4:22 
in the mile and 15:57 in the 5,000 meter 
(3.1 miles).

He is, in short, scholarship material, a 

person with a lot of guts who is willing 
to sacrifice.

And he’s not the only one. The entire 
Carver family from West Palm Beach 
fits such a description, too.

‘The American Dream’ 
Among the many who visited FGCU 

to catch the scent of college life last 
week, Brian and Becky Carver are the 
parents of Hannah, the prospective 
freshman who is intent on studying 
occupational therapy, and 10-year-
old Ben, who already says he wants 
to attend the University of Tampa to 
become a meteorologist.

Mr. Carver, a construction contractor, 

suffered a salary decrease of 50 percent 
through the recession, while putting his 
wife through college. Mrs. Carver will 
graduate this spring from Florida Atlan-
tic University to become a teacher, so 
both can continue working to put their 
children through college. Hannah will be 
in the college graduating class of 2015, 
and Ben in the class of 2022.

That entire cycle could cost the Carv-
ers roughly $200,000, according to cur-
rent and future estimates for in-state 
residents enrolled in Florida universities 
and colleges during those years.

“Since my pay has been cut in half, I 
cashed in my 401k and my IRA and I’ll 
work until I die,” Mr. Carver said cheer-
fully. “We’ll pay as we go, and I’m plan-
ning on paying for it all.”

His daughter holds a weighted GPA of 
3.5, so she will get scholarships such as 
the Bright Future and probably others, 
and that will help.

But after a short presentation in which 
an FGCU official warned the crowd that 
Bright Futures students who drop a class 
now have to pay back that money to the 
state, Mr. Carver revealed stronger feel-
ings about the contemporary realities of 
higher education.

“Concerning all these government aids, 
the Bright Futures and so on, I think if 
kids drop classes they should have to pay 
it back. And I would rather pay every 
dime of the cost of education for my kids, 
myself, if I got everything back in taxes 
I’ve paid out to support all this.

“From cashing in my 401k they took 
out federal taxes, to start with. And then 
I had to pay a stiff penalty — I’m taking 
my own money out of my own account 
and I made every penny of it. Now 
you’ve got me mad.”

Mad with a willing smile. 
“It’s the American dream, baby,” said 

Mrs. Carver. ■

ROGER WILLIAMS / FLORIDA WEEKLY

Marc Laviolette, admissions director at FGCU. 
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Vision 
Correction

Dr. Alexandra Konowal
Board Certified Ophthalmologist

Fellowship Trained
Cornea and Refractive Surgeon

If you are considering:

Injectable Gel to treat fine lines
and 

Receive a FREE Cataract 
consultation!

Call 239.948.7555

www.DrKonowal.com

For over a decade
Dr. Alexandra Konowal

has focused on

Fazio courses 
get pretty wild. 

Capture the most thrilling game of your life on  
Bonita Bay East’s two Tom Fazio courses. Where will 

you find the thrill of golf?  Your hunt ends here.

Rates and availability to play, subject to change without notice. 

time. 

JOIN 

NOW!  

SEASONAL ELITE 

PLAYER’S PROGRAM 

only $3,495! for limited

Call Ian Coleman 

at 239-405-9002.

DAILY PLAY. 
$55 PER PLAYER. $45 AFTER 12PM

book a tee time: 
BonitaBayEast.com   
On Immokalee Rd., 6 miles east of I-75. 

If the imagination is where treasures 
are found, then the city of Naples has dis-
covered a way for residents and visitors 
alike to more easily find local treasures 
in the very area that once captured the 
imagination of captains of industry and 
mullet fryers 
alike.  

The col-
orful new 
“Walking Map 
of Downtown 
Old Naples” 
was commis-
sioned by the 
C o m m u n i t y 
R e d e v e l o p -
ment Agency 
and endorsed 
by the Naples 
City Coun-
cil. Those 
who helped 
bring the map 
to fruition 
include Sha-
ron Kenny 
and Rich-
ard Ahrens, 
artist Walt 
Fournier, Jeff 
Curl, myself 
and Lee Will-
e r - S p e c t o r , 
coordinator 
of the CRA 
for the city. 
Ms. Willer-

Spector most graciously and elegantly 
managed the creative process.  

City Councilwoman Dee Sulick, 
chairman of the CRA, gave the final 
nod of approval and as if by magic, 
this charming, encapsulating over-
view of Old Naples came to be. I love 
it because it shows just how walkable 
Old Naples, the most intriguing area 

of our city, is.
Pick up your own copy of the map 

during City Fest and the Stone Crab 
Festival activities this weekend, Sat-
urday and Sunday, Oct. 23-24, at Bay-
front. 

Then chart you own course as you 
set off to discover the treasures of our 
history downtown area. ■

New map points the way for walking around Naples
BY LOIS BOLIN
Special to Florida Weekly
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READY FOR IMMEDIATE DELIVERY!

0%APR FOR
60 MONTHS

0% for 60 mo. is $16.67/mo. 
per $1000 borrowed with $0 
down on approval of credit.

Maximum amount financed is 
$15,000. Not in conjunction 

with other offers.See dealer for details. First Year Basic Maintenance
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Honda from Germain 
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Get a Lifetime 

Warranty AND 
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Germain BMW of Naples

11286 Tamiami Trail North   

1.888.899.7572
The Ultimate

 Driving Machine®

Germain BMW  
of Naples

germainbmw.com

w w w . g e r m a i n b m w . c o m

Sun Closed

Buy A BMW with $0 Down.

World Class
Luxury Automobiles

World Class
Services

World Class
Amenities

0.9% APR
Financing Available†

Protection Plan 
of up to 
6 Years/

100,000 Miles
or

World Class

Free 
Car

Washes^

Free 
Pickup and

Delivery^

Free  
BMW

Loaner
Cars 

& More

†

Sport & Premium 
Packages, Xenon 
Headlamps, Satellite 
Radio. Very Nice. 
Stk#BF7708

$36,877
KBB Certified 
Retail $38,785 

2008 BMW 528i

Steptronic Auto 
Transmission, Full 
Power, Dynamic Cruise 
Control, Satellite Radio 
and More. Stk#BF7697

$24,777
KBB Certified 
Retail $30,750

2008 BMW 328i 

M Sport, Sport & Premium 
Pkgs, Park Distance, 
Moonroof, 19” Tires/
Wheels & More.  Only 20K 
Miles. Stk#BF7719

$32,688
KBB Certified 
Retail $35,745

2007 BMW X3 3.0si

$69,977
MSRP When 
New $95,825

2009 BMW 750i

Factory Demo, 
Fully Equipped, 
Like New Except 
for the Price. 
Stk#BP7692

Premium Pkg, AWD,
Xenon Headlights, Park
Distance Control, BMW
Assist, Bluetooth & More.
Stk#B10451A

$32,888
KBB Certified 
Retail $38,635

2007 BMW 530xi Sports Wagon

Black/Beige Leather, 
Sport Pkg, Navigation, 
Comfort Access,
Logic 7 Sound & More.
Stk#BF7663A

$41,988
KBB Certified 
Retail $49,015

2007 BMW 650i Convertible

1-Owner, Locally Owned, 
Only 12K Miles,
19” Wheels, Premium Pkg, 
Harmon Kardon Sound
& More. Stk#BT7711

$41,977
KBB Certified 
Retail $47,995

2006 BMW M3 Coupe

$25,988
KBB Certified 
Retail $32,160

2007 BMW 525i

Premium pkg, BMW 
Assist w/ Bluetooth, 
Park Distance Control, 
Clean, Low Miles. 
Stk#B11286A

Sport & Premium 
Pkgs, Comfort Access, 
iPod & USB Adapter, 
Clean Car, Low Miles. 
Stk#BF7712

$43,888
KBB Certified 
Retail $49,405

2009 BMW 328i Convertible

Steptronic Auto Trans, 
Full Power, Moonroof, 
Auto Climate Control, 
Hi Fi Sound & More. 
Stk#BR9225A

$19,988
KBB Certified 
Retail $23,875

2007 BMW 328i

Navigation, Xenon 
Headlamps, Logic 7 
Sound, Comfort Access, 
Power Sunshade and 
More. Stk#BF7694

$42,677
KBB Certified 
Retail $51,485

2008 BMW 550i

Premium Package, 
Power tailgate, 
Comfort Access & 
Much More.  Low 
Mileage. Stk#BF7670

$35,877
KBB Certified 
Retail $48,045

2008 BMW X5 3.0si

BMW Ultimate Service™: Pay Nothing 4 years or 50,000 Miles
Total Maintenance Charges: $0

All-New Redesigned 2011 5 Series

2011 328i
Lease $399*

$0 Down

The BMW

3 Series
A Car

and Driver 
10Best
for 19

consecutive 
years.
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Since 1932, our three generations of custom 
cabinet & millwork experience will ensure 100% 
satisfaction and quality. Visit our showroom, we 
have the largest selection of custom door designs 
in SW Florida for all your refacing needs. 
3772 Arnold Avenue, Naples.

Mon-Fri 8-5
Sat & Sun By Appointment Only

239.353.2178
www.3rdgenconst.com

LOVE your

again!

Robert H. Weeks, III Owner/Operator

SINCE 1932

Custom Cabinet
 REFACING  o

f N
ap

le
s

Kitchen

Elizabeth Fox, M.D.

Dear Dr. Fox:  My fi tness trainer tells me that with some weight training I 
can tighten up my arms. It seems to me that the extra skin isn’t going to tighten 
with only weights. What do you think? Can this be taken care of with surgery? 

Working out is excellent for your health and for tightening your muscles. 
Working out, however, cannot tighten skin. You have two choices for surgical 
improvement of your arms. If there is a small amount of skin, you can do a 
minimal arm lift with incisions in the underarm area which also makes for a 
very easy post-op recovery. If there is more tissue to be removed you can use a 
longer arm incision called a standard brachioplasty. Either option has a very 
quick return to normal activities. 

Q:

A:

BOARD CERTIFIED PLASTIC SURGEON

239-261-7157 • www.WynnsOnline.com • 141 Ninth Street North • Naples

Must present coupon at time of purchase.

50% OFF 
Regular Price 

All Halloween Décor & Gifts
(EXCLUDING Thanksgiving Items)

Must Have Coupon

For over 70 years offering Wholeseome fresh products 
to our customers. Wynns is now carrying a large selection 

of Natural, Organic, and Gluten-Free products.

Free with a 
$50 Grocery Order
Ruffino Lumina Pinot 

Grigio .750 ml.
Must Have Coupon

Collier County Clerk of Courts 
Dwight Brock will hold a free seminar 
for landlords about residential tenant 
evictions from 2-4 p.m. Thursday, Oct. 
28, at Hodges University, 2655 North-
brooke Drive.

Attendees will gain a basic under-
standing of the requirements and 
process for filing a residential ten-
ant eviction case in accordance with 
Florida Statutes. They will also learn 
the most common reasons why land-
lords evict tenants and the role of the 
clerk of courts in providing assistance 
to those who file an eviction action. 
A question-and-answer session will 
be part of the afternoon. The clerk’s 
office, however, is not able to provide 
legal advice.

For registration and more infor-
mation, call 598-6210 or e-mail sel-
dridge@hodges.edu.

Using the clerk’s website
The clerk’s office will hold another 

workshop at Hodges University from 
2-4 p.m. Monday, Nov. 8, to help the 
public learn how to use www.col-
lierclerk.com.

Learn how to find out if someone has a 
court record. Or look up legal documents 
such as a mortgage, claim of lien or hom-
eowner association document. Find out 
how to dispose of a traffic citation and file 
a tenant eviction or small claims case.

Attendees will also learn how to get 
a passport application or a marriage 
license application, and how to check 
their jury service number. These are 
just a few of the online services that 
will be explained in this entertaining, 
informative seminar.

For registration and more informa-
tion, call 598-6210 or e-mail seldridge@
hodges.edu. ■

Clerk of courts offers helpful seminars

If you are a bride-
to-be, The Naples Zoo 
requests the honor of 
your presence for “A 
Bridal Tasting at Carib-
bean Gardens” from 7-9 
p.m. Thursday, Oct. 28. 
The garden will be set 
up as though a wed-
ding were taking place, 
and guests will learn 
about the Zoo’s new wedding pack-
ages and custom options.

Samplings of culinary creations by 
CaterMasters, a champagne toast and 
cakes by Mikkelsen’s Pastry Shop will 
be served. Deejay Kevin Smith will 

entertain, and décor 
will be by Party Time 
Rentals, Connie Duglin 
Linens and Lyfe of the 
Party. The Zoo’s pre-
ferred videographer 
and photographer, 
Irberseder Productions 
and Pecci Photography, 
will also be on hand.

Brides are welcome 
to bring one guest. Cocktail attire is 
suggested and an RSVP is required 
via e-mail to group@napleszoo.org.

For more information, call 260-
5409, ext. 127, or visit www.napleszoo.
org. ■

Brides-to-be invited to the Zoo



SELECTION
BIG

WARRANTY
up to 100,000 Miles

BIG
SAVINGS
BIG

YOU JUST GOTTA SHOP THE BIG LOT!

 VALUE SPECIALS 

US 41 & WIGGINS PASS JUST SOUTH OF BONITA BEACH ROAD,  I-75 EXIT 116 

888-595-7752
MONDAY-FRIDAY 

9AM-8PM
SATURDAY
9AM-6PM
SUNDAY
11AM-4PM

germaintoyota.com

All offers with approved credit. Must present ad to obtain advertised prices/offers. Offers cannot be combined. See dealer for details. Offers Expire 10/31/10.

2005 TOYOTA COROLLA LE
Auto A/C, P/W, P/L, Cruise, STK#T102611A .........................................................$8995
2007 TOYOTA MATRIX
Auto A/C, P/W, P/L, Cruise, STK#T102608A ...............................................$12,995
2010 TOYOTA COROLLA LE
Auto A/C, P/W, P/L, Cruise, CD, , STK#T102181A .......................................$13,995
2007 TOYOTA CAMRY LE
Auto A/C, P/W, P/L, Cruise, CD, STK#T102342A .........................................$14,995
2008 TOYOTA PRIUS HYBRID
Auto A/C, P/W, P/L, Cruise, CD, STK#LPR6152A .........................................$14,995

2006 TOYOTA SIENNA
Auto A/C, P/W, P/L, Cruise, CD, STK#T110004A .........................................$14,995
2011 TOYOTA CAMRY
Auto, A/C, P/W, P/L, Cruise, CD, STK#T8922 ..............................................$18,995
2007 TOYOTA SOLARA SLE V6 CONVERTIBLE
Leather, Auto A/C, P/W, P/L, Cruise, CD, STK#T8934 ..................................$19,995
2009 TOYOTA VENZA WAGON
Auto A/C, P/W, P/L, Cruise, CD, Alloys, STK#TR91820 ................................$21,995
2008 TOYOTA AVALON LTD
Leather, Moonroof, Auto A/C, P/W, P/L, Cruise, STK#T110309A .................$24,991

7-YEAR/100,000 MILE LIMITED POWERTRAIN WARRANTY†

160-POINT QUALITY ASSURANCE INSPECTION
7-YEAR/100,000 MILE ROADSIDE ASSISTANCE†

VEHICLE HISTORY REPORT
† From The Original Date Of First Use When Sold As A New Vehicle.

OR CHOOSE FROM
ONE OF OUR CERTIFIED
PRE-OWNED TOYOTAS!

IF YOU BUY A CAR ON SATURDAY, YOU’LL GET
2 TICKETS TO A DOLPHINS HOME GAME AND ROUNDTRIP
TRANSPORTATION ON THE DOLPHINS EXPRESS BUS!P

LU
S!

See dealer 
for details.

2002 CHRYSLER

PT CRUISER

$4995
AUTO A/C, P/W, P/L,

CRUISE, CD, STK#T102112B

2004 KIA

RIO

$4995
AUTO, A/C, P/STEERING,

P/BRAKES, CD, STK#T110568A

2001 VW

JETTA

$5995
AUTO A/C, P/W, P/L,

CRUISE, STK#T110010B

2003 CADILLAC

SEVILLE SLS

$6995
LEATHER, AUTO A/C, P/W, P/L, 

CRUISE, CD, STK#T110287B

2003 HYUNDAI

SANTA FE

$6995
MANUAL, A/C, P/W, P/L, CRUISE, 

CD, ALLOYS, STK#T110287B

2003 BUICK

PARK AVE

$6995
LEATHER, ALLOYS, AUTO A/C, P/W, 

P/L, CRUISE, CD, STK#T110562A

2004 TOYOTA

HIGHLANDER V6

$9995
MOONROOF, ALLOYS, AUTO, A/C, 
P/W, P/L, CRUISE, STK#T102671A

2003 TOYOTA

MATRIX

$7995
MOONROOF, ALLOYS, AUTO, A/C, 
P/W, P/L, CRUISE, STK#T110456A

2004 TOYOTA

SIENNA LE

$10,995
AUTO, A/C, P/W, P/L,

CRUISE, STK#T110658A

2001 CADILLAC

DEVILLE

$6995
LEATHER, AUTO, A/C, P/W, P/L, P/SEAT, 
P/ OUTSIDE MIRRORS, STK#T102473A

2003 MERCURY

GRAND MARQUIS

$6995
AUTO A/C, P/W, P/L, P/SEAT, CRUISE, 
P/ OUTSIDE MIRRORS, STK#LPR6143A

2007 FORD

FOCUS

$7995
AUTO, A/C, P/W, P/L, 

STK#T102044B

2003 TOYOTA

SEQUOIA

$11,995
AUTO, A/C, P/W, P/L,

CRUISE, CD, STK#T110407A

2008 CHEVY

IMPALA

$11,995
AUTO, A/C, P/W, P/L, 

STK#T101665B

2004 HONDA

CRV

$12,995
AUTO, A/C, P/W, P/L,

CRUISE, CD, STK#T102591A

2007 HONDA

PILOT

$19,995
LEATHER, 3RD ROW SEATING, ALLOYS, 

AUTO, A/C, P/W, P/L, CRUISE STK#T110271B

2006 VW

PASSAT

$13,995
LEATHER, AUTO, A/C,

P/W, P/L, STK#T110412A

$22,995
LOADED! AUTO, A/C, P/W, 
P/L, CRUISE, STK#T12382B

2005 CADILLAC

ESCALADE ESV
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Packages & special room rates available: (888) 529-6588

October 29 — November 7, 2010

who are involved in substance abuse treat-
ment and making the necessary steps to 
restore and rebuild their lives — a move 
that will ultimately allow us to help more 
people in need of treatment,” Mr. Sheridan 
says.

Over the summer, David Lawrence 
Center began transferring the DUI pro-
gram and the online Drug Alcohol Traf-
fic Education program to the Southwest 
Florida Safety Council, which has been 
providing those services in Lee County 
since 1964. 

“Having the Southwest Florida Safety 
Council, a longstanding, qualified pro-
vider, available made the choice (to 
give up the DUI program in order to 
offer the treatment services) easier, and 
the transition has gone extremely well,” 

says David Schimmel, CEO of the David 
Lawrence Center. The move, he adds, 
allows the center to provide more mis-
sion-focused treatment services to indi-
viduals struggling with substance abuse 
problems — legal or otherwise.

The DUI program, now in the hands 
of the safety council, includes admin-
istering DUI classes, Special Supervi-
sion Services and the Ignition Interlock 
Device program.

David Lawrence Center provides of 
a variety of comprehensive substance 
abuse treatment services for children 
and adults who experience problems 
related to the use of alcohol or drugs. 
Services include individual and group 
outpatient programs, inpatient adult 
detoxification and an adult residential 
program designed to foster a life-chang-
ing, life-lasting recovery.

For more information, including 
details about the center’s DUI treatment 
services now available, call 455-8500 in 
Naples and 657-4434 in Immokalee. ■

DUI
From page 1
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Did You Know?

A Cup 
of Coffee

Will Cost You More Than The First Two Annual
Services On Your New Boat With MarineMax Care™

(See a MarineMax Professional For Details)

239-262-1000
Maximizing your enjoyment on the water

The Education Foundation of Collier 
County, Humane Society Naples and 
the Community Foundation of Collier 
County are seeking nominations for 
annual awards they bestow on individu-
als who give of their time, talent and 
resources to improve the quality of life 
in our community.

The Education Foundation welcomes 
names to consider for its 10th annual 
Men of Distinction Celebration. Recip-
ients are chosen based on their commu-
nity involvement, especially in ways that 
promote the success of local children.

Through Oct. 31, nominations can be 
submitted at www.EducationforCollier.
org. Ten men will be selected and will 
be celebrated at a dinner in their honor 
at a dinner on Thursday, Feb. 17, at the 
Hilton Naples. For more information, 
call 643-4755 or visit the website above.

The Community Foundation’s 
Women of Initiative Award is pre-

sented every year to 10 women who 
through their inner confidence, person-
al commitment and leadership styles 
are an inspiration to all women seeking 
to make a difference through philan-
thropy and civic engagement.

Nominations are due by Monday, 
Nov. 1. The 2011 Women of Initiative 
Awards will be held Tuesday, April 5, 
at the Naples Beach Hotel & Golf Club. 
For more information, call Susan Utz at 
649-5000 or visit www.cfcollier.org.

Humane Society Naples presents 
three awards as a highlight of its annual 
Pet Lovers Gala, which in 2011 takes 
place Saturday, Feb. 12, at The Ritz-
Carlton Golf Resort. Recipients of the 
Walter Turken Award, the James P. 
Dellas and Cheryl Deering Animal-
tarian Award and the Animal Advo-
cate Award are individuals, families or 
groups who have gone above and beyond 
in their service on behalf of animals.

Nominations are due by Sunday, Oct. 
31. Download a nomination form at 
www.collierhumanesoc.org, or call 643-
1555 for more information. ■

Know someone who 
deserves an award?

Three organizations 
seek nominees

Basketball legend Earvin “Magic” 
Johnson will be at Bentley Jaguar of 
Naples from 7-10 p.m. Saturday, Oct. 
23, for the “Big Magic” benefit for Big 
Brothers Big Sisters of Southwest Flor-
ida. Mr. Johnson will discuss his sport 
and his best seller, “32 Ways To Be A 
Champion Business.” The evening will 
include cocktails, hors d’oeuvres and a 
silent auction.

Tickets are $125 per person. A donation 

of $1,000 per couple will allow entry to 
the “Magic Circle” for a private reception 
with Mr. Johnson at 6 p.m. Funds raised 
will help almost 200 Collier County chil-
dren on the waiting list to be matched 
with a Big Brother or Big Sister.

“Big Magic” sponsors include Kohl’s, 
Arthrex, FGCU and Hodges University. 
For tickets or more information, call 
Carolyn Kurtz at 281-4414 or visit www.
forthekids.org. ■

Big Brothers Big Sisters hope ‘Magic’ does the trick



• Zero Deductible
• 24 Hour Roadside
   Assistance 
  With Trip Protection
• Lexus Loaner Vehicles  
  For Most Warranty Repairs

• New Car Finance Rates

• 161 Pt. Inspection

   Guarantees 

   Against Major Defects 

   or Damage

LEXUS CERTIFIED -  
CONFIDENTLY BACKED 

FOR 3 YEARS OR 
100,000 TOTAL MILES

GET AS LOW AS...

0.9% APR
FINANCING ON ALL 

CERTIFIED PRE-OWNED!

GERMAINLEXUSOFNAPLES.COM

1.888.259.2922
STORE HOURS: MONDAY-THURSDAY 8:30AM-7PM • FRIDAY 8:30AM-6PM  SATURDAY 9AM-5PM • CLOSED SUNDAY

13491 N. TAMIAMI TRAIL 1 MILE NORTH OF IMMOKALEE RD
NAPLES • I-75 EXIT 111

Prices and payments plus tax, tag and title fees. All offers with approved credit. †Example for $10,000 savings on New 2010 Lexus LX 570. *48 month
leases with (ES = $4500, RX = $6623) due at signing including $0 security deposit. 10k miles per year, 25¢ per mile thereafter. Expires 10/31/10.

Other Quality Pre-owned Luxury Specials

$25,977

Many to Choose From! 
All Colors!

All Option Packages! 
Starting at

2006 TO 2009 LEXUS RX’S

$29,977Stk#X2232MA

Our Most Popular 
Mid-Size Luxury 

Sedan! Local, 
One Owner, 

Very Low Miles!

2009 LEXUS ES 350

$21,988Stk#XP3285AA

Full-Size Luxury 
Sedan, Local 

Car, Very Low 
Miles, Extra 

Clean!

2003 LEXUS LS 430

$29,888Stk#X1053MA

Hard to find, Big 
Motor 300+ HP. 

Navigation, Luxury 
Package, Low 

Certified Miles!

2007 LEXUS IS 350

$28,988Stk#XP3156A

Enjoy the 
Sunshine in our 
Top of the Line 

Convertible! 
Extra Clean!

2004 LEXUS SC 430 CONVERTIBLE

$21,988Stk#XP3279A

Hard to Find! 
Certified and Only 
40k Miles! Loaded 

with Factory 
Chrome Rims! 

2004 LEXUS GS 300

$34,977Stk#X2208MA

Only 3000 
Miles! Cleaner 

than Clean! 
A Real Deal, 

Showroom New!

2010 LEXUS ES 350

$42,988Stk#X2279MA

Only 8k 1-owner 
miles. All the toys 

including Levinson 
Audio & Navigation, 

Low Miles!

2008 LEXUS GS 350

$27,988Stk#X2775MA

Our Most 
Popular Mid-

size Sedan! Only 
20k Certified 
1-owner miles.

2007 LEXUS ES 350

$39,988Stk#XP3318

Only 20K Certified 
Miles! Local,
One Owner,
Mid-size SUV

with Every Option!

2007 LEXUS GX 470

$54,988Stk#XP3317

The new body 
style! Navigation, 
Levinson Audio, 
3rd Row seating 

& More

2010 LEXUS GX 460

$39,988Stk#XP3332

Only 9K Certified 
Miles! Includes 

Navigation! Original 
Sticker Price over 

$47,000!

2010 LEXUS RX 350 AWD

$32,977Stk#X6745MA

Our Most 
Popular 

SUV! Full 
Factory 
Power! 

2009 LEXUS RX 350

Sharp One Owner 
Trade, Condo Car, 

Extra Clean Inside & 
Out! You Won’t Find 

Nicer! Stk#X1030MA

2003 BMW 530i

$17,988
Only 12k Miles! 
Every Available 
Option, Very 

Clean, Adult Driven! 
Stk#X1201NA

2007 INFINITI G35 S

$29,988

Low Miles! Extra 
Clean! What 

a Great Price! 
Stk#X6502MB

2005 MERCEDES-BENZ SLK350

$29,988

Very Hard to Find, All 
the options Inc Nav, 

Panoramic Roof & more, 
Only 14k 1-Owner miles, 

Stk#X1239MB

2008 MERCEDES-BENZ C300 4-MATIC

$36,988

Very Clean, Local 
Trade-in, Sport & 

Premium Package, 
Navigation & More! 

Stk#X10036MA

2008 BMW 328i CONVERTIBLE

$43,988

Very Clean, 
Loaded with 

all the options, 
Affordable Luxury, 

Stk#X5081MA

2004 JAGUAR XJ8

$17,988

Only 30K Original 
Miles! All Serviced 
& Ready to Enjoy 

the Sunshine! 
Stk#X6520MA

2005 MERCEDES-BENZ CLK320 CONVERTIBLE

$26,988

Only 17K Miles! 
One, Local 

Owner Vehicle! 
A Must See! 

Stk#XP3326

2004 VOLVO C70 CONVERTIBLE

$19,888

Touring Package! 
Local, one owner, 
Only 14K Miles, 

You won’t find nicer! 
Stk#X6008NA

2004 NISSAN 350Z CONVERTIBLE

$23,988
One Owner, 
Naples Car, 

Tiptronic Trans, Very 
Sporty! Very Fast! 
Stk#X6532MA

2004 PORSCHE 911 CABRIOLET CARRERA

$39,988

Or Get...

$389
PER MONTH

YOUR CHOICE

*

New 2010 Lexus ES 350 New 2010 Lexus RX 350

MSRP $38,221 MSRP $41,721

FREE 
LOANER  

CARS

FREE 
OIL 

CHANGES

FREE 
CAR 

WASHES

PLUS!  WITH  EVERY NEW AND 
CERTIFIED PRE-OWNED LEXUS 

PURCHASE BECOME A MEMBER 
OF THE PLATINUM CLUB!

$49,988Stk#XP3322

The Flagship 
of the Lexus 

Line-Up! Every 
Option, Low 

Certified Miles!

2007 LEXUS LS 460L
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Dr. Xiu Qiong Cen A.P. , O.M.D 
(China)

Licensed Acupuncture Physician

Over 25 years experience in
Acupuncture and

Chinese Herbal Medicine.
 

Visit us in our new location at
5683 Naples Boulevard, Naples

239-263-2322

Hwy 41 at Coconut Rd.

STEPHEN E. PASCUCCI, MD, FACS

Not anymore.
Our Dual Vision LASIK corrects both distance and 

near vision. This innovative treatment allows you to see 

near, far and in between without compromising balance, 

depth perception or night vision. Best of all, this is not 

monovision! Come learn about Dual Vision LASIK. You’re 

too young to let your eyes slow you down.

Call (239) 949.2021 
or visit www.bonitaeye.com for your 

FREE Dual Vision LASIK consultation today.

am I
TOO LATE
LASIK?for

900 Neapolitan Way 
(Corner of US 41 & Neapolitan Way, Naples in the Neapolitan Shopping Center)

239.434.9700 • Open Daily 10-6 • Sundays 12-5 
OohLaLaNaples.com

It Only Looks Expensive™

The Naples Branch 
of the English Speak-
ing Union will wel-
come Thomas 
Eastwood, former 
special agent for 
the Department 
of Defense, as 
guest speaker at 
its meeting begin-
ning at 4:30 p.m. 
Tuesday, Nov. 16, 
at Moorings Presby-
terian Church. Guests 
are welcome.

Mr. Eastwood will describe 
the secret code-breaking work done 
at Bletchley Park (outside of London) 
and the cooperation between U.S. and 
British specialists to break military 
and diplomatic codes used by the 
Axis powers during WWII. He will 
also address the theory that Winston 
Churchill had prior knowledge of the 
Luftwaffe raid on the ancient city of 
Coventry but decided not to take pro-
tective measures for the city in order 
to protect the secret of the broken 
military code. He also will examine 
a similar theory about the possibil-
ity Franklin Delano Roosevelt had a 
foreknowledge of the Japanese attack 
against U.S. forces against the Hawai-
ian Islands in December 1941.

Wine and light refreshments will 
follow the presentation. Cost is $15, 
which is waived for first-time guests 
of members and for potential ESU 
members.  

The ESU is an international orga-
nization that promotes scholarship 

and the advancement of 
knowledge through the 

effective use of Eng-
lish. Among its pro-
grams, the Naples 
Branch holds an 
annual Shakespeare 
competition in area 
high schools and 
sends local high 

school teachers to 
Oxford and Edin-

burgh universities for 
summer studies.

For more information, call 
Karen Lannan at 434-2440.  ■

Former Defense Department agent
will address English Speaking Union 
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Accepting New Patients
NO SIGHT, NO SOUNDS, NO WORRIES

The Dentistry at Veterans Park
John Cancelliere DMD 

1855 Veterans Park Dr., Suite 201, Naples

(239) 566-2422 
www.veteransparkdentist.com

SAME DAY CROWNS:

Wake Up & Smile
 
 
 
 
 
 
 

Call us today to find out how we can help you smile again!

WE OFFER:

MARKET OPEN
NNUMC Art & Farmer’s Market

6000 Goodlette-Frank Road, Naples 
Saturdays - 7:30am - 2:00pm
Produce, Seafood, Art, Crafts, BBQ
Complimentary Health Screenings
www.NNUMC.org or call 239-398-8623

NHL Center Ice

SWFL'S
Largest 

Craft Beer
Selection 
on Tap!

ESPN Game Plan

NFL Sunday Ticket

34 Crafts!

WE NOW HAVE 40 
BEERS ON DRAFT

(239) 435-9333 
www.southstreetnaples.com 

 Visit website for calendar of events and menu
1410 Pine Ridge Rd. • Open 7 Days 11a-2a

FR
EE CRAFT 

BEER
Must be 21 years of age. Belgian Ales not included. 

Restrictions apply. Limit one per customer. Expires 10/31/10

Scientists from University of Miami 
Rosenstiel School of Marine & Atmo-
spheric Science have joined forces with 
Naples community leaders to host a 
conference about the science and stud-
ies of the Deepwater Horizon oil spill 
that threatened the gulf coast last spring 
and summer. The free forum will take 
place Friday and Saturday, Oct. 29-30, 
at the Naples Beach Hotel & Golf Club. 
The public is welcome.

The conference will bring together 
great minds that dealt first-hand with 
the unprecedented ecological disaster 
of the oil spill. Both informational and 
entertaining, it will serve as a forum for 
the exchange of ideas about, the oil spill 
and other environmental catastrophes, 
whether manmade or natural, that might 
impact Florida’s waterways and coasts.

Keynote speaker Mitchell Roffer, pres-
ident of Roffer’s Ocean Fishing Fore-
casting Service Inc., and a UM alumnus, 
will discuss his efforts throughout the 
disaster to track the spill using satellite 
oceanography and the potential impacts 

of the spill on Atlantic bluefin tuna, 
which spawn in the region and are a 
commercially important species.  

Faculty members Roni Avissar, Jerry 
Ault, Nick Shay and Gregor Eberli 
from UM’s world-renowned Rosenstiel 
School will also be on hand to share 
their unique perspectives and work on 
the oil spill.

Naples community leaders who are 
also involved include: Mayor Bill Bar-
nett, Deputy Fire Chief Mike Swanson 
and Chief Steve McInerny, Florida Gulf 
Coast University professor Jose Bar-
reto, city of Naples environmentalists 
Mike Bauer and Katie Laakkonen, and 
Collier County Sea Grant Agent Bryan 
Fluech.

The forum is free and open to the 
public thanks to the sponsorship of 
Naples Community Hospital and the 
University of Miami. Continental break-
fast and lunch will be provided.   

Seating is limited, and reservations 
are required. Call (305) 421-4061 or 
e-mail clovinsky@rsmas.miami.edu. ■

Free conference will address
oil spill’s impact on the coast
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Don’t delay, call today!
239-206-2867

FLORIDA
  COMFORT
     SYSTEMS In

c.

UP
TO$3,380 Instant

Rebates & Incentives

NOW OFFERING PROFESSIONAL
DUCT AND DRYER VENT CLEANING SERVICES!C

AC
05
70
65

It’s Hard To Stop A Trane.®

Bedroom, Dining, Living Room Furniture
Sink Vanities • Outdoor Furniture 

and Accessories

WHOLESALE to the PUBLIC! 
SHOP US LAST FOR THE BEST PRICE!!!
SELECTED FLOOR SAMPLES AVIALABLE AT

UP TO 50% OFF 

We 

now carry 

Telescope Casual,

Windwarp & more!

Mon-Fri 9-5 
Sat 9-1

Sun closed

Inside Out Furniture Warehouse
592-1387 • 2097 Trade Center Way • Naples

www.InsideOutWarehouse.com

NEW ITEMS ARRIVING DAILY!!!

The Center for Hearing of Naples
2 convenient locations:

Bonita Community Health Center 
3501 Health Center Boulevard , Suite 2130
Bonita Springs, Florida 34135

Fairway Building
1000 Tamiami Trail North, Suite 403
Naples, Florida 34102

www.napleshearing.com

INTEREST 
FINANCING 
AVAILABLE0% Timothy J. Roupas, Au.D.

Doctor of Audiology
Board Certified

To experience the all new       hearing device 
and receive a $500.00 credit, contact our 
practice today! (239) 434-0086.   

        h

Experience by

SLEEK. 
SOPHISTICATED. 
STYLE.
The        Hearing Aid

The World's Smallest Standard 
Fit Hearing Device!

       He

s

Timothy J. Roupas, Au.D.

ce 

.
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BREAST CANCER AWARENESS MONTH

■ Drink Pink
All month long
Decanted Wine & Beer
1410 Pine Ridge Road
Decanted is donating to Bosom Bud-

dies a portion of the proceeds from all 
pink wine sales in October.

■ Third Street South Goes Pink
All month long
Third Street South, Naples
Retailers and restaurants sponsor var-

ious “pink” promotions to raise aware-
ness and fund for the Garden of Hope 
& Courage and Susan G. Komen for the 
Cure-SWF Affiliate.

■ $99 Mammograms for
the Uninsured
All month long
Bonita Community Health Center
Info: 949-1050.

■ Making Strides Against
Breast Cancer
7 a.m. to noon Saturday, Oct. 23
The Village on Venetian Bay, 
Naples
Gather pledges and step out for this 

noncompetitive walk to raise awareness 
and dollars to help the American Can-
cer Society in its fight against breast 
cancer. Info: 403-2204.

■ Cut for the Cure
10 a.m. to 4 p.m. Saturday, Oct. 23
La Mouche Salon & Spa 
26251 S. Tamiami Trail, 
Bonita Springs
Enjoy a day at the spa with special 

prices on various services as you help 
in the fight to end breast cancer. All 
proceeds benefit Susan G. Komen-SWF 
Affiliate. For appointment: 949-2233.

■ Bowl for the Cure
1 p.m. Saturday, Oct. 23

Beacon Bowland Beacon
5400 Tamiami Trail N., Naples
A tournament sponsored by the Unit-

ed States Bowling Congress to benefit 
Susan G. Komen-SWF Affiliate. Info: 
597-3452.

■ “Paintings for Pink”
5:30-7:30 p.m.
Thursday, Oct. 28
Gardner 
Colby Gallery
386 Broad Ave. S.

Enjoy a “pink raf-
fle” of items from 
Philip Douglas Salon 
and Sweet Charity 
Events, along with 
an exhibit of new 
paintings by the gal-
lery’s artists, who 
will donate a portion 
of sales to Susan G. 
Komen-SWF Affili-
ate and the Garden 
of Hope & Courage. 
Info: 821-3214.

■ “Broadway and Beyond”
6 p.m. Sunday, Nov. 7
Verona Walk, Naples
The Troubadours of The Bach Ensem-

ble present “Broadway and Beyond” 
followed by a dessert reception and 
50/50 raffle. Proceeds benefit Susan 
G. Komen-SWF Affiliate. Tickets: $20. 
Info: 774-0026.

■ In the Pink Rally Workshop
Noon Friday, Nov. 12
Vasari Country Club, 
Bonita Springs
Interested in hosting a Rally for the 

Cure in your community? Learn how at 
this workshop and luncheon. Reserva-
tions: Call Phyllis Miller at 566-3356. 
Info: www.rallyforthecure.com. ■

PEGGY FARREN / FLORIDA WEEKLY

“Pretty In Pink,” an evening at Salon International in Naples Bay Resort on Oct. 15, benefitted 
Bosom Buddies. Shown here are Claudette Willis, Lisa-Jo, David Frohmberg, Carol Heitz, Gabri-
ella Verderamo, Sir Daniel, Jessica Palmer, Darlene Reaf and, in back, Bob and Linda Jack. 
See more photos on page 30C. 

Intermission by 
Aaron Westerberg, 
on exhibit for 
Paintings for Pink 
at Garden Colby 
Gallery
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TO YOUR HEALTH

HEALTHY LIVING

NCH was honored last week to par-
ticipate in the southeast Regional Pol-
icy Board meeting of the American 
Hospital Association. In an environ-
ment of changing economic forces and 
new health care mandates, it is critical 
that we learn the best practices of other 
hospital systems so we can benchmark 
our own progress.

I was pleased to represent us with 
about 50 leaders from hospitals 
throughout the South. We discussed 
many of the topics that are top-of-mind 
here in Naples. Among them: 

■ National quality strategy – The 
strategic questions are all around us: 
What should hospitals focus on, beyond 

traditional inpatient care? Should we 
lead community prevention programs 
such as fighting obesity and smoking 
cessation? How broad should a hospital 
system’s responsibility extend?

■ Variation in spending – Why do 
some regions spend almost twice as 
much as others and see no difference 
in outcomes? Do we have the right 
incentives for everyone concerned? 
The apparent answer is, “No.”

The fact is that people who take 
care of themselves with appropriate 
preventive measures cost the system 
less. Yet traditional hospital payment 
mechanisms, such as fee-for-service, 
encourage higher volume. Nor have 
insurance carriers played much of a 
role in encouraging preventive care 
until now.

All agreed that the goal of a truly 
accountable health care system is to 
add value by improving outcomes and 

decreasing costs.
■ Physician Leadership and 

Engagement – As the nation’s 750,000 
physicians face new challenges to deliv-
er compassionate, competent care, the 
theme of “partnering” is everywhere. At 
NCH, our own colleagues lead the effort 
to reorganize our community’s health 
care in order to improve patient care.

As we discussed these global topics 
in Atlanta, I was reminded of the real 
reason NCH was included in such a 
leadership summit.

The first reminder came via a 4:27 
a.m. e-mail from Brigitte Bennett, R.N., 
clinical coordinator of North Naples 
ICU. She wrote about how North Col-
lier ICU nurse Sue Wittman displayed 
immense compassion with a termi-
nally ill patient: “Sue had developed a 
bond with the patient’s family and at 
their request, agreed to stay past her 
12-hour shift to give them the emotion-

al support and palliative care that they 
required. Sue… stayed for 16 hours. I 
know the family was extremely grate-
ful to our entire staff, but most of all, 
to Sue.”

The second reminder came as I recalled 
Maria Belanger, R.N., floating to our 
North Collier ICU to care for a patient 
for almost two weeks. Her extraordinary 
care for and doting on this patient even 
included a foot massage that made the 
patient feel like a queen. 

These two examples might seem 
small in light of the macro issues swirl-
ing around health care these days, but 
in fact, the efforts of people like Ms. 
Wittman and Ms. Belanger are the 
most important reason why NCH has 
attained the status it has as a leader in 
health care service and quality. ■

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System. 

Top-of-mind issues at NCH mirror those around the country

NCH was honored last week to par-

allenWEISS
allen.weiss@nchmd.org  

Hospital sponsors
free seminars

Physicians Regional Healthcare 
System presents the following free 
seminars:

■ “Robotic Arm Knee Surgery 
and Other Joint Replacement 
Advances,” by Dr. George Mark-
ovich from 5-6 p.m. Wednesday, 
Oct. 27, at Hyatt Place in Coconut 
Point, Estero;

■ “New Options for Shoulder 
Injuries,” by Dr. Michael Havig 
from 6-7 p.m. Wednesday, Oct. 27, 
at Physicians Regional-Pine Ridge, 
6101 Pine Ridge Road; and 

■ “Balloon Sinuplasty for 
Chronic Sinusitis,” by Dr. David 
Greene from 6-7 p.m. Thursday, 
Oct. 28, at Physicians Regional-Pine 
Ridge.

Call 348-4180 for reservations. ■

Learn about
Relay For Life

“Producing a Cure” is the theme 
when the American Cancer Society 
kicks off the 2011 Relay For Life of 
Naples from 5:45-7 p.m. Thursday, Oct. 
21, at Naples Community Hospital, 350 
Seventh St. N. The party is open to 
anyone who wants to learn more about 
Relay For Life, form a team, or get an 
early start on the 2011 season.

The 2011 Relay For Life will take 
place at Gulfview Middle School on 
April 15-16. For more information, 
call 261-0337, ext. 3861, or visit www.
relayforlife.org/naplesfl. ■

STRAIGHT TALK

Just when you thought 
a family caregiver’s job
  couldn’t get more difficult, 

consider this: Many of the esti-
mated 73,000 households car-
ing for a senior in Collier and 
Lee counties are trying to help 
an aging relative who’d rather 
not have help.

A study of family caregiv-
ers who responded to a survey 
on www.caregiverstress.com 
revealed that more than half of 
the respondents said their aging 
relative was very resistant to 
care, whether from a family member or 
from a professional who tries to come 
into the home to assist.

“This is a real problem for family care-
givers worried about the safety of a senior 
loved one who might be forgetting food 
on the stove or neglecting to take their 
medications,” says Sue Bidwell, the owner 
of Home Instead Senior Care offices in 
Collier and Lee counties. Home Instead 
has more than 875 independently owned 
and operated franchises that provide non-
medical, in-home care services for seniors 
in 14 countries around the world.

To help make the caregivers’ job easier, 
Home Instead has produced “Caring for 
Your Parents: Education for the Fam-
ily Caregiver.” The online educational 
program includes a number of resources 
that address senior resistance to care 
as well as information about choosing 
an in-home care provider, the signs of 
aging, long-distance care giving and com-
municating with aging parents. The free 
materials and videos are at www.care-
giverstress.com.

Why do seniors resist help? “They 
believe that once they acknowledge 
they need help, they’ll lose control of 

their affairs,” Ms. Bidwell explains. 
“Unless they feel they can trust some-
one, they resist change. I believe it’s the 
fear that life as they’ve known it will be 
taken away from them.”

Sometimes seniors only want help 
from a son or daughter, which can put 
undue pressure on that family caregiver 
who feels he or she can’t call for profes-
sional help. That strain can take a partic-
ular toll on working family caregivers. 

The Home Instead Senior Care study 
revealed that 42 percent of caregiv-
ers spend more than 30 hours a week 
caregiving.  That’s the equivalent of a 
second full-time job.

And that’s what makes countering that 
resistance to assistance so important. But 
the battle to turn resistance into assis-
tance can be fierce, Ms. Bidwell knows, 
“… like seniors who call police when a 
professional caregiver shows up.” With 
input from family care giving consultant 
Amy D’Aprix, Ms. Bidwell offers these 
strategies to help counter a senior’s resis-

tance to assistance:
■ Understand where 

the resistance is com-
ing from. Ask your 
parent why he or she 
is resisting. “Mom, I 
notice that every time 
I bring up the idea of 
someone coming in 
to help, you resist it. 
Why is that?” Often-
times older adults 
don’t realize they are 
being resistant.

■ Explain your 
goals. Remind your loved one that you 
both want the same thing. Explain that 
a little extra help can keep her at home 
longer and will help put your mind at ease 
as well. Have a candid conversation with 
him about the impact this care is having on 
your life. Seniors often don’t understand 
the time commitment of a caregiver.

■ Bring in outside help. If a relation-
ship with a parent is deteriorating, ask 
a professional, such as a geriatric care 
manager, for an assessment. Also, go to 
www.4070talk.com for tips on how to 
talk with a loved one.

■ Consider asking another family mem-
ber or close friend to intervene. If you’re 
not making headway, perhaps there’s 
someone better to talk with your parents.

■ Research your options. Contact 
your local Area Agency on Aging or 
a geriatric care manager to research 
resources in your community.

■ Respect your parent’s decisions. As 
long as your loved one is of sound mind, 
he or she should have the final say.

A final note: If your senior has demen-
tia, seek professional assistance from a 
doctor or geriatric care manager. Logic 
often will not work, and other strategies 
must be employed. ■

Free resources help families 
overcome resistance of seniors 

who need help

SPECIAL TO FLORIDA WEEKLY
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146 individuals dedicated to children’s health care
The Children’s Hospital of Southwest Florida is the only accredited children’s hospital 
between Tampa and Miami. More than 5,000 children were admitted last year.

101-bed hospital 

 specialized medical programs: neonatal neurodevelopment follow-up, 
medical day care, cystic fibrosis, neurobehavioral, cancer, sickle cell, 
neuroscience center, and cancer counseling center

of the top 3 ranked neonatal intensive care units in Florida

56 fellowship trained pediatric specialists 

6 certified child life specialists

2 certified pediatric pharmacists

1 certified music therapist

1 certified full-time school teacher

For more information, call 239-433-7799  
or visit www.LeeMemorial.org.

Member of the Florida Association of Children’s Hospitals
Member of the National Association of Children’s Hospitals

And, our numbers 
are growing!
The Children’s Hospital is opening a 
specialty clinic in Naples in January 2011.

Quality Counts at
Your Children’s Hospital
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Pets of the Week

To adopt a pet
This week’s adoptable pets are from Brooke’s 

Legacy Animal Rescue, an all-volunteer foster 
home rescue organization. For more informa-
tion, call 434-7480, e-mail brookeslegacy@
brookeslegacyanimalrescue.org or visit www.
BrookesLegacyAnimalRescue.com.

>> Bentley 
Boy is an 
adorable 
4-year-old 
neutered 
puggle who 
will make a 
wonderful 
companion.

>> White 
Sox is a 
7-month-old 
neutered 
tuxedo who 
loves to 
cuddle and 
play.

>> Lan-
caster is a 
4-month-old 
neutered 
Russian blue 
mix who is 
full of curios-
ity and quite 
a character.

>> Gala is 
an adorable 
5-year-old 
spayed 
Pomeranian 
who is ready 
for a perma-
nent, loving 
home.

Pucci & Catana
Luxury Pet Boutique

Open 7 days a week, 10am-10pm 

647 Fifth Avenue South, Naples  (239) 263-WOOF (9663)

Where Fashionable Pets Prevail
Join our Facebook Group and Follow us on Twitter!

Do a Trick 

Get a Treat... 
Come celebrate 

H    WL–    WEEN 
at Pucci & Catana 

Luxury Pet Boutique!

pad, or an upside-down, rubber-backed 
bath mat. Whatever you use will need to 
be washed or replaced daily, but the extra 
loads of laundry are a small price to pay to 
ensure your senior dog is comfortable. 

Once again, be sure to work with your 
veterinarian on the challenges of age. Be 
especially keen on the combinations of pre-
scription pain medications and so-called 
“neutraceuticals” — over-the-counter sup-
plements like glucosamine and omega-3 
oils — that can make life comfortable. 

Slow down, be patient, be helpful. You’ll 
both feel better for the time you spend with 
your sweet older dog. ■

BY DR. MARTY BECKER & GINA SPADAFORI_______________________________
Universal Uclick

Older dogs can stay happy, active with your help
 Blind dogs: Maintain your blind dog’s 

environment with minimal change. Dogs 
actually adapt amazingly well when they 
lose their eyesight — as long as you don’t 
start rearranging the furniture. If your dog 
knows his way around your house and 
yard, and has a walking route that suits 
him, try to keep these things constant to 
prevent injuries and put him at ease. 

 Deaf dogs: For a dog who lives in a 
soundless world, sudden contact can be 
unnerving. It can also be dangerous for 
the person who delivers the shock, since 
your dog may nip out of fear. Learn how 
to let your dog know you’re coming, and 
teach any children who have contact how 
to do so, too. Many dogs are hearing-
impaired but not completely deaf, and for 
those a couple of simple hand claps are 
enough to get his attention. If your dog 
is completely deaf, step loudly as you 
approach him — your footfalls will 
cause a vibration that can be felt even 
if it’s not heard. 

 Leaky dogs: If your dog has over-
night incontinence, know that 
the situation probably upsets 
him even more than it upsets 
you. Take him out last thing 
before bedtime, and then pro-
vide a water-absorbent barrier 
in his bedding. You can use 
a puppy pad, cut-up pieces 
of a water-resistant mattress 

Your dog may breeze through years 
of senior citizenship without any signifi-
cant health issues, but sooner or later, age 
catches up with even the most resilient of 
canine companions. 

You may one day discover that your 
dog can’t see or hear anymore, or that he’s 
developed an irritable streak where he 
didn’t have one before. In many cases, the 
first really distressing issue to come up is 
incontinence — an old dog may dribble 
urine in his bed or in the house — and sud-
denly you have a problem. 

Any time a new health issue develops, the 
best course of action is to have it checked 
out by your dog’s veterinarian. And there’s 
this good news: Many problems are treat-
able at any age, including cognitive dys-
function — doggy dementia — which can 
be eased for many dogs with medication. 

Time, of course, will not be denied. But 
even for those things that cannot be aided 
by your veterinarian, you can take matters 
into your own hands and help your dog age 
gracefully and comfortably. 

Remember, this is an animal who adores 
you, who lives for your approval and affec-
tion. As he begins to lose his health, he 
needs your assurance more than ever. 

Some special situations you may deal 
with: 

PET TALES
Easing the challenges of age

With 
some 
adjust-

ments on your 
part, both you 

and your dog can 
enjoy life fully, no 
matter what time 

throws at you.
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239-210-7274 • ADVANCESOLAR.COM
lic #CVC056664

Get Solar Pool Heating & Save $1,000’s a Year!

Advance Solar proudly uses 
Heliocol Solar Panels that come 

with the BEST warranty available. 
Our panels were chosen to heat the swimming pool
facilities for the Summer Olympic Games in Atlanta 

(1996) and Athens (2004) and on the Governor’s 
Mansion here in Florida (2007).

Learn more at AdvanceSolar.com

S

$100 OFF & 
FREE Underwater 

Light Show
Must purchase by November 30, 2010

for a beloved other.
We see what he could not: clearly a 

case of object in mirror being closer than 
it appears. 

In the Chinese Han Dynasty, from 
three centuries BCE to the first century 
CE, Makyoh were popular. These “magic 
mirrors” had a front of bronze polished 
to a mirror finish, and a back carved with 
intricate design or sacred image. When 
light from the mirror side was reflected 
onto a flat wall surface, the image from 
the back of the mirror was seen. Before 
the clarity of scientific understanding, 
this seemed to be magic. 

These early mirrors came into sci-
entific and technological maturity in 
Renaissance Venice. The world would be 
forever changed with the resultant open-
ing of new vision in optics and study of 
the eye itself.  Renaissance artists would 
paint self-portraits in mirrors, and see 
the whole world from new perspectives 
unattainable by the eye alone. In the 17th 
century, telescopes would be born out of 
the clarity of Venetian glass. 

Contemporary science continues the 
quest with treatises about angles of inci-
dence and reflection, with the creation of 
two-way mirrors. And there are the first 
surface mirrors, which have the reflec-
tive surface above the backing. This is in 
contrast to second surface mirrors with 
reflective surface behind the backing. In 
the first surface mirror the ghosting effect 
of a faint secondary reflection is absent. 
This superior clarity is needed in fine 
telescopes, periscopes and kaleidoscopes. 

But even more 
amazing are the 
musings about 
the self that 
reflect new mir-
ror visions. Dar-
win went to the 
zoo with a mir-
ror, but found 
the meaning of 
the reactions 
of apes to be 
ambiguous. In 
the ’70s, Gordon 
Gallup devel-
oped a measure 
of self-aware-
ness called the 
mirror test.  Mr. Gallup marked the 
bodies of various animals and of human 
babies. Then he observed their behavior 
in front of a mirror.

Would they try to rub the spot off their 
own bodies if the spot were observed in 
the mirror? If so, that would seem to be 
evidence that the subject identifies the 
mirror image as self. Subjects as diverse 
as great apes, dolphins, pigeons, ele-
phants, magpies and most human babies 
older than eighteen months made such 
an identification. 

With a level of obfuscation possible 
only in Paris, Jacques Lacan, the father 
of French psychoanalysis, posits the mir-
ror stage of development in which the 
ego is birthed in misunderstanding and 
alienation — a fraud that must change as 
development proceeds. 

“I’ll be your mirror
Reflect what you are, in case you don’t 
know.
I’ll be the wind, the rain and the sunset,
the light on your door to show that you’re 
home.”

— Nico and the Velvet Underground

Riddle me this: What do Leonardo 
DaVinci’s personal writings, the text on 
the front of an ambulance, and the book 
Alice found while talking to the white 
king and queen have in common?

Answer thou that all these can only be 
read in a looking glass, in a mirror.

The mystique of mirrors is reflected 
in many arenas of discourse throughout 
history. The earliest mirrors were stones 
polished 6,000 years BCE. And perhaps 
even before that, creatures looked in 
pools of water, between drinking and 
fleeing, scrying new vision of the one 
looking. 

These earliest mirrors were not con-
ceived without hazard. There was con-
cern about mirrors broken. And there 
were strategies about grinding and bury-
ing mirrors that captured the souls of 
both the living and the dead. 

We remember Narcissus, wasted away 
at the mirroring edge of water in longing 
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Transmogrify

Through the glass darkly and lightly, 
may we awaken from sleep to see the 
beauty of fairest presence in every vision. 
May we be safe from the onslaught of 
poisoned apples and poisoned combs 
and too-tight corsets. May we be spared 
mirror jealous queens who mistakenly 
eat the hearts of deer slaughtered out of 
mercy.  May we love all reflection: near 
or distant, tiny or big, seen or unseen.  
The fairest is them all. ■

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.



Tile & Stone
Limited to Stock on hand!

Natural Slate

18” x 18”

3 Colors

Reg. Up to $5.99 

99¢ 
Square Foot

Glazed Porcelain
20” x 20”

Chiseled & Straight 

Edge

Reg. $3.69 

$1.79 
Square Foot

Glazed Porcelain

20” x 20” 

Stone Look 4 Colors

Reg. $3.99 

$1.99 
Square Foot

Glazed Porcelain

20” x 20”

4 Colors

Reg. $4.29 

$2.19 
Square Foot

Stone & Marble

18” x 18”

Choose from 6 different Stones

Reg. Up to $7.99 

$2.90 
Square Foot

Hardwood
Limited to Stock on hand!

Whitewash Oak

5/8” x 5”

Reg. $6.99 

$2.49 
Square Foot

Timborana

5/8” x 5” 

Reg. $7.99 

$2.99 
Square Foot

Burmese Tiger Java

5/8” x 5”

Reg. $7.99 

$3.49 
Square Foot

Exotic Grapia

5/8” x 5”

Reg. $7.99 

$3.49 
Square Foot

African Safari Teak

½” x 5”

Reg. $6.99 

$4.39 
Square Foot

Now when you purchase 

any of our everyday low 

priced carpet and pad 

we’ll install it at 

no charge.

Over 1,000 Styles Available

Includes
removal of 
old carpet 

& pad!

Includes

furniture

moves!

FREE

Installation!*

Carpet
Specials

*EXTRA CHARGES MAY APPLY FOR 
STAIRS, CUSTOM WORK, LARGE 
FURNITURE, FLOOR PREPARATION, 
HARD SURFACE REMOVAL AND HIGH 
RISE CHARGES.

Hurry, Sale Ends October 31st!

FLOORING SALE!NATIONAL

Come Visit the Flooring Experts

Naples Finest Flooring Showroom

One Block South of Wiggins Pass Road

Naples, Florida 34110

239-596-5959 

20% 

OFF

*CANNOT BE COMBINED WITH ANY OTHER OFFER OR PROMOTION. EXCLUDES CLEARANCE ITEMS. EXPIRES 10/31/10.     (FLW)

239-596-5959

naples.abbeycarpet.com

Naples Finest 

Flooring Showroom

Take an 

Additional

any 

In-Stock 

Area Rug

Area Rugs
Limited to Stock on hand!

All Discontinued 

Area Rugs 

Now 

75% 
OFF!

Suggested Retail

All Sizes Available!
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WEEK 
at-a-glance

Chamber fam trips
Volunteers visit Roy’s and the Zoo,
and more things that are good
for business. B8 

On the move
See who’s going where,
doing what. B4 

September stats 
Naples Area Board of Realtors
releases recent numbers. B9 

Each year, Junior Achievement of 
Southwest Florida hosts the Business 
Hall of Fame-Collier County dinner to 
honor outstanding local business pro-
fessionals and raise support for year-
round programs to educate youth about 
economics, free enterprise and work 
readiness.

Not surprisingly, this youth-focused 
organization has found a way to educate 
students and prepare them for the work 
world at the same time. 

Collier County students attend an eti-

quette class prior to the awards pre-
sentation and then immediately employ 
those skills as special guests at the Busi-
ness Hall of Fame banquet while sitting 
among seasoned business professionals.

The Business Hall of Fame-Col-
lier County awards will be present-
ed Wednesday, Oct. 27, at the Naples 
Grande Beach Resort. During cocktail 
hour preceding the dinner and pre-
sentation, Wilma Boyd, the owner of 
Preferred Travel of Naples and a past 
Junior Achievement laureate, will teach 
24 elementary, 17 middle and nine high 
school students about table settings, the 

fine art of conversation, eye contact and 
the proper way to shake hands. Dur-
ing the formal dinner and awards cer-
emony, as 2010 Laureates Dr. William 
Figlesthaler and Len Zaiser are inducted 
into the Business Hall of Fame, two stu-
dents will join the adults at each table 
for an opportunity to put their newly 
gained etiquette skills into practice.

Ms. Boyd started the etiquette classes 
more than 14 years ago, and since then 
hundreds of Junior Achievement stu-
dents have benefitted from the training.

Students have a seat at Business Hall of Fame dinner 

I
t was 1981, and Steve Marino 
was struggling to get his new 
business, known as Home-Tech, 
up and going. Mr. Marino needed 
a van to make service calls, and 
the only one he could find at the 

car lot did not exactly fill him with 
excitement.

“All they had available was this 
van that was painted a goofy-looking 
maroon with gold stripes,” Mr. Marino 
recalls. “I was working out of the trunk 
of my car at that time, so I couldn’t be 
too choosy. I bought that van. But I 
wasn’t that thrilled with it.”

Today, Fort Myers-based Home-
Tech — which specializes in the 
sales and service of major appliances, 
as well as electrical and plumbing 
services — is one of the most 
successful companies in its field. And 
the “goofy-looking” van Mr. Marino 
grudgingly accepted nearly three 
decades back became the prototype 
for the fleet of some 80 service 
vehicles that is a constant presence 

on roadways throughout Charlotte, 
Collier and Lee counties. The Home-
Tech vehicles are instantly identifiable 
by their signature gold and maroon 
detailing that was grounded in the 
initial purchase of that van.

“I could make up a big, elaborate 
story and say I chose those colors 
because they resemble FSU’s colors 
(which actually are garnet and gold), 
but the truth is maroon and gold 
became our colors simply because that 
was my only choice,” he says.

Mr. Marino did not realize it at the 
time, but his decision to purchase 
the van and then adapt later vehicles 

to its color scheme and design was 
to become an integral part of the 
marketing and branding of Home-
Tech in the years to come.

“Our trucks have been out there for 
almost 30 years, and I don’t know that 
we really even need to put the words 
‘Home-Tech’ on them anymore,” 
he says. “The colors and the design 
have become so identified with the 
company that words almost are 
unnecessary.”

Mr. Marino discovered early what 
many canny business owners have 
come to learn: Company vehicles 
— when attractively and creatively 
adorned — can become powerful 
promotional and branding tools.

Indeed, Mr. Marino says Home-
Tech zealously guards its signature 
color scheme. When another business 
sought to appropriate the exact colors 
for its vehicles, Mr. Marino initiated 
action.

“We took ‘em to court and won,” he 
says. “Color can be as important — 
and defining — as a logo.”

SEE VEHICLES, B5 

BY BILL CORNWELL
bcornwell@fl oridaweekly.com
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PAINTED, WRAPPED & ROLLING:
Creative vehicles attract clients

“The colors and the 
design have become 
so identifi ed with the 
company that words 

almost are unnecessary.”
– Steve Marino, Home-Tech

SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

Wilma Boyd and some Junior Achievement stu-
dents from a previous business etiquette class. SEE DINNER, B5 
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Punta Gorda

Port Charlotte

Fort Myers

Cape Coral

Naples

Bonita 
Springs

Estero

Visit us online at www.FloridaWeekly.com

Doing business in Fort Myers 
or Charlotte County?

So are we.
DID YOU KNOW FLORIDA WEEKLY offers Total Market Coverage in Lee, Collier and Charlotte counties? 

By distributing a sizable circulation, Florida Weekly is the only local newspaper reaching all 3 counties.  

Select one, two or all three markets to showcase your product or service today.

CONTACT YOUR ACCOUNT EXECUTIVE TODAY.
Naples 

Fort Myers
Punta Gorda/Port Charlotte

MONEY & INVESTING
Pension fund investors look to timber and farmland

Pension and other tax-exempt money 
is so big that a change in their investment 
allocation has important implications for 
numerous sectors of the economy. As 
opposed to retail investors, who often get 
into a sector at the tail end of its bull run 
(as the lofty gains are perceived to be con-
vincing evidence to invest), pension man-
agers are often reallocating mid-stream. 
These managers see a new trend which 
has begun and for which returns are suf-
ficiently positive to warrant approval by 
oversight and policy setting committees.  

Tax-exempt money is broadly diversi-
fied into equities, real estate, bonds and 
cash, with percentage allocations targeted. 

The real property investments made 
by tax-exempt investors are primarily in 
the commercial sector as these investors 
generally stay away from the residential 
market. Interestingly, besides commercial 
property, there are a few “other” real prop-
erty groups (specifically farmland and tim-
berland) in which these institutional inves-
tors have money at work. These two non-
traditional categories have fared very well 
and will probably see greater allocations 
of dollars in the future, as good returns are 
impetus for a greater allocation.

Commercial rebound
There has been a meaningful recovery 

underfoot in the commercial sector due to 
natural market forces. 

Commercial real estate got clobbered 
in the Great Recession. Based on national 
averages, the overall commercial market 
fell peak (mid-2008) to trough (end of 
2009) by about 30 percent. The decline 
may have been larger than 30 percent in 
Southwest Florida, but these are national 
averages and cover all sectors within com-
mercial.

Commercial recovery often lags behind 
the economy by 12 to 18 months.  Based on 
reports by an industry leader in price and 
transaction information, there is a recov-
ery under way in the commercial sector. 

Per the NCREIF’s index, the overall 
commercial real estate market turned red 
in the third quarter of 2008 and continued 
with losses through all of 2009. Those 
were six straight quarters of losses. 

The year 2010 saw a turn into positive 
territory for commercial properties and 
it has continued that way to date. Com-
mercial includes: office, hotel, apartment 
buildings, industrial and retail.  A quick 
comparison of second quarter results 
shows that the apartment building sector 
led 2010’s second quarter gains, followed 
by commercial space. 

Regionally, the greatest pick-up in sec-
ond quarter 2010 was in the east, followed 
by the west, then the south and, lastly, the 
Midwest. 

The gain for the Southern states was 
3.31 percent for the second quarter; in this 
region, Florida, well known to be very 
weak, is included with relatively strong 
Texas.

jeannetteSHOWALTER, CFA
jshowaltercfa@yahoo.com   

Beyond commercial
Pension funds and other tax-exempt 

investors are not limited to investing in 
commercial property for their portfolios. 
They also invest in farmland and timber-
land. Pension funds holding farmland? 
Absolutely... as do a bunch of hedge funds 
owning it in their portfolios. 

NCREIF also tabulates indices for these 
two groups. Returns since 1992 have been 
positive in each and every quarter except 
one (in which the loss was a scant .01 
percent) since the index was compiled 
in 1992. (That means 73 out of 74 quar-
ters were positive returns.) And some 
of the quarters’ returns were quite hefty. 
For instance, there was an eye-popping 
return of 23 percent in fourth quarter 
2005. Farmland owners will probably see 
a big quarterly increase in 2010’s third and 
fourth quarter farmland returns (income 
and property appreciation) as crop prices 
for soybean, corn and wheat have recently 
exploded.

Not as strong, but still plenty strong vis-
à-vis commercial property, is timberland. 
And again, despite the woes in housing, 
this sector will probably see a big pick up 
in prices in the fourth quarter as lumber 
prices are quickly moving higher.

Possibly one of the best analysts for 
agriculture and timber is Florida’s own 
Shawn Hackett of Hackett Financial Advi-
sors in Boynton Beach. Shawn has “nailed” 
virtually every major (and unexpected) 
move in these sectors in the past year. 
He called higher prices for the grains in 
the spring and summer, before the July 4 
breakout.

Shawn has been calling for higher timber 
prices long before the recent move, with 
several days trading “lock limit.”  Higher 
timber prices translate into higher tim-
berland prices. But if North American 
housing demand is the traditional source 
of demand for North American timber and 
it is at its lows, from where do the timber 
buyers hail?

Shawn has an interesting spin on timber. 
Actually, two spins. The first is the buying 
by the Chinese. Our timber is cheaper than 
theirs and they want it.  As he says, in def-
erence to Paul Revere, “The Chinese are 
coming!” The differential between their 
cost and ours is sufficient enough to have 
them buy North American timber.

Secondly, Shawn sees a drop in supply 
in the future — maybe not right away, 
but on the horizon, and possibly already 
seen by long term investors. Not much 
reported, yet widespread and devastat-
ing, is a beetle infestation in some of 
Canada’s timberland. The ramifications of 
decreased Canadian timber supply will be 
felt for a long time. Could this scarcity and 
pricing pick up help existing home prices? 
It’s hard to tell, but at least this news is not 
negative for the housing industry.

There are other ways to play timber and 
farming other than outright land owner-
ship. Talk with your advisers and get their 
input as to suitability and opportunities 
that are good for you. ■

— Jeannette Rohn Showalter is a South-
west Florida-based chartered financial ana-
lyst, considered to be the highest designa-
tion for investment professionals. 
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ON THE MOVE
Charlie Crist to the state of Florida’s Dia-
betes Advisory Council. 

Lynn McFadden 
has joined Bridgeport 
Home Health Care 
as regional director/
administrator. Ms. 
McFadden has more 
than 10 years of expe-
rience in home health 
regional operations 
management through-
out the United States. 

Her community service includes found-
ing Flower Care, a charity that delivers 
flowers and gifts to those seniors without 
family support who live in skilled nurs-
ing facilities.

Shanna Weller has 
joined the Center for 
Hearing of Naples as 
full-time clinical audi-
ologist. She recently 
earned her doctorate 
of audiology degree 
with honors from 
Nova Southeastern 
University’s College 

of Allied Health. 

Dr. Mohsin Zafar has been named med-
ical director at Juniper Village at Naples, 
a Wellspring Memory Care community. 
Dr. Zafar has practiced internal medicine 
for five years, two of which have been in 
Naples with a concentration in geriatric 
care.

 Law
Wills, trusts and estates attorney Laird 
Lile has been appointed to a three-year 
term on the Florida Courts Technol-
ogy Commission by the Florida Supreme 
Court.

Lisa Lipman has been promoted to 
senior associate in the Naples office of 
GrayRobinson Attorneys at Law. Prior 
to joining GrayRobinson, Ms. Lipman 
was an associate at the law firm of Cohen 
& Grigsby. She holds membership to 
the The Florida Bar, The Massachu-

 Awards & Recognition
Nancy Dauphinais and Beverly Belli 
of the David Lawrence Center have been 
recognized for their performance. Ms. 
Dauphinais, an emergency services cli-
nician, has been named Direct Service 
Provider of the Year; Ms. Belli, the cen-
ter’s clinical supervisor for community 
services and also its children’s services 
administrator, has been named Super-
visor of the Year. Both have also been 
nominated at the statewide level for the 
Florida Council for Community Mental 
Health annual awards program.

 Board Appointments
Attorney Edward Cheffy of Cheffy 
Passidomo P.A. and investment advisor 
Joseph Farley have been appointed to 
the board of directors of TheatreZone. 

Brenda O’Connor has joined the board 
of directors for Southwest Florida Ballet, 
Naples’ first pre-professional ballet com-
pany. Ms. O’Connor is senior vice presi-
dent of the Greater Naples Chamber of 
Commerce, where she is responsible for 
more than 110 events every year.

 Construction
Lisa Adams has joined the staff at 
Licenses, Etc. Inc. Her background 
includes serving a membership director 
at the Collier Building Industry Associa-
tion. In her new position, she will expand 
Licenses, Etc.’s social media networking 
and license and business maintenance 
services.

 Continuing Education
Dr. Thomas Hale and his staff recently 
attended the “Best of ACE” Dental Sym-
posium in Bonita Springs, which show-
cased the latest products and services in 
dental techniques and treatments.

 Health Care
Bonnie Masterson, a wellness health 
educator with the Collier County Health 
Department, has been appointed by Gov. 

setts Bar, The South Carolina Bar and 
the U.S. District Court, Massachusetts 
and is involved with the Collier County 
Bar Association, Collier County Wom-
en’s Bar Association and Collier County 
Medical Alliance. She received her juris 
doctorate from Boston College of Law, 
her master’s degree Northwestern Uni-
versity and her undergraduate degree 
from Union College.

 Primary Education
Ginger Sauter, 
head of school at 
The Village School 
of Naples, has   has 
completed the five 
graduate courses to 
become certified for 
gifted education in 
the state of Florida. 
She holds a master’s 

in administration from Nova Southeast-
ern University and a bachelor’s in educa-
tion from Memphis State University.

 Nonprofi t Organizations
James DeCuzzi has 
been named execu-
tive director of 
Immokalee Housing 
& Family Services. 
Mr. DeCuzzi previ-
ously was COO at 
The McGarvey Com-
panies, managing 
partner of his own 

law firm and CEO of the Sapir Organi-
zation. He also served as a member of 
New York City Mayor Rudolph Giulini’s 
cabinet.

Connie Dillon has 
been named executive 
director of the CHS 
Healthcare Founda-
tion. Ms. Dillon has 
more than 12 years 
of fundraising expe-
rience and involve-
ment in the commu-
nity, most recently 

for the NCH Foundation. A graduate of 

the Greater Naples Leadership program, 
she has served on the board of the Asso-
ciation of Fundraising Professionals for 
four years and is currently president of 
the local chapter. Her career in philan-
thropy was launched in the development 
department at the University of Notre 
Dame. She holds a bachelor’s degree 
in history from Kenyon College and an 
MBA from Thunderbird School of Global 
Management. She also holds the Certi-
fied Fund Raising Executive designation.

Fred Pezeshkan, president and CEO of 
Kraft Construction, and Joseph Shepa-
rd, vice president of administrative ser-
vices for Florida Gulf Coast University, 
have been named co-chairs of the 2011 
Southwest Florida Heart Ball to benefit 
the local American Heart Association.

 Pest Control
Gary Popdan has 
been promoted to 
branch manager of the 
Marco Island branch 
of Truly Nolen of 
America Inc. Mr. Pop-
dan began his career 
with the company in 
March 2009 and was 
named branch man-

ager of the Venice, Fla., location earlier 
this year.

 Sports
Tim Bauer has joined The Club at Med-
iterra as sports director. Mr. Bauer’s 
experience ranges from coaching ten-
nis players at Grand Slam tournaments 
and in the NCAA to directing private 
clubs and resorts. He served as direc-
tor of tennis for the Eau Gallie Yacht 
Club in Indian Harbour Beach, Fla.; as 
professional in residence for The Ford 
Plantation in Richmond Hill, Ga.; and as 
director of tennis for The Boar’s Head in 
Charlottesville, Va. He holds a master’s 
of exercise and sports science from the 
University of Florida and a bachelor’s in 
health and exercise science from Furman 
University. ■

2240 Davis Blvd
Naples, FL 34104

Open 6 days a week! • Complete 
Collision  Repair • 24 hour Towing • Rentals

239-775-6860 • www.economybodyshop.com 
Email : economybodyshop@aol.com

If an ACCIDENT gets you off 
course Remember.......

ALL ROADS LEAD TO US
•30 YEARS PROFESSIONAL SERVICE

•ALL INSURANCE CARRIERS WELCOME
•ON-SITE RENTALS

•STATE OF THE ART PAINT BOOTHS
•DIGITAL PAINT MATCHING SYSTEM

•4 DIGITAL MEASURED FRAME MACHINES
•PAYMENT OPTIONS AVAILABLEOff er Good thru

10/31/10

WITH THIS AD

$350.
OFF

New Orders
Only

Coupon Must
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Time Of Order.

Why Do More
Home Owners Choose

Complete Line of Rolldowns
Clear Pan ccordions

Call For FREE Estimate
594-1616

1762 Trade Center Way, Naples Florida, 34109

Hurricane

2 WEEKS

INSTALLATION 

GUARANTEED!!

QUALIT T RVICE

Custom Shirt Promotion 
Buy 6 and get the 7th FREE

Now through November 19

www.tomjames.com

Fine  Custom ApparelC A

MCFADDEN
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SAUTER

DE CUZZI

DILLON

POPDAN
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A variety of businesses across 
Southwest Florida have found that 
vehicle advertising, done correctly, can 
help them separate themselves from 
their competitors.

No one has done this with greater 
flair than Mark Loren, a jeweler in 
Fort Myers. Five years ago, Mr. Loren 
decided to purchase a vehicle for special 
deliveries.

“I’ve always been a little bit 
mesmerized by armored cars,” Mr. Loren 
says. “I thought it might be fun if we used 
an armored truck as our delivery vehicle. 
The more I thought about it, the more 
sense it made. You see an armored truck, 
and you automatically think there is 
something valuable inside, 
which, of course, is what 
our business is all about. 
We deal in things of real 
and lasting value.”

Mr. Loren set out to 
buy an armored vehicle, 
but he quickly found that 
it was not as easy as it 
sounded.

“There are all sorts of 
restrictions on the sale of 
these armored trucks,” 
he says.

Companies like Brinks 
and Loomis that use large 
numbers of the armored 
carriers told Mr. Loren that they 
did not sell them. He says he was 
informed that these companies scrap 
their armored vehicles when they are 
no longer of use.

Undeterred, Mr. Loren kept looking, 
and he finally found one for sale by an 
owner in Los Angeles. It was a 1986 
Chevy-built armored truck that weighed 
eight tons. It was rated as a ballistic 
level 3 vehicle, which meant that even 
a round from a .44 Magnum handgun 
(Dirty Harry’s weapon of choice) could 
not penetrate its armor plating. The 
truck, which had been used in a number 
of movies (it had its greatest screen 
exposure — roughly eight seconds — in 
“Men in Black”), was in Montana for a 
photo shoot. Mr. Loren agreed to a sale 
price (which he will not reveal) that 
included shipping costs to Florida from 
the Montana site.

The vehicle arrived in Florida in less-
than-pristine condition, and there were 
problems getting the thing registered 
with the DMV. It seems there was 
confusion over how to classify it, and, 
at one point, Mr. Loren says he feared 
that the truck might never get on the 
road and that he would be stuck with a 
16,000-pound “paperweight.” Eventually, 
the bureaucratic nightmare was resolved 
(it is registered as a small school bus), 
and Mr. Loren began the necessary 
improvements to the truck.

 Mr. Loren spent an undisclosed 
amount on improvements that included 
four coats of high-quality black enamel 
paint. He topped the paint job with 
24-karat gold lettering. Today, Mr. 
Loren’s black-and-gold armored truck 

does more than 
merely serve as a 

delivery vehicle.
“We didn’t realize when 

we bought it how much a part of our 
brand it would become,” Mr. Loren says. 
“It speaks for us in ways that nothing 
else could. It has paid for itself many 
times over. It is like a roving billboard.”

Mr. Loren says he believes he was the 
first independent retail jeweler in the 
United States to have an armored vehicle.

Mr. Loren takes the truck to charity 
events (“it attracts much more attention 
than a banner”), and he says it draws 
considerable notice even standing still 
in front of his business on McGregor 
Boulevard.

The key to successfully using business 
vehicles as marketing and advertising 
tools lies primarily in making the vehicle 
representative of a core concept.

“First impressions are everything,” 
Mr. Marino says. “And many times the 
first impression someone gets is when 
they see your vehicle on the road, so it 
should be specific to your company and 
it should reflect your values.”

Pizza Fusion, which has a restaurant in 
Fort Myers, earns high marks for its use 
of company vehicles.

The Fort Lauderdale-based chain 
treads heavily on the fact that it uses only 
organic and fresh ingredients and that 
it is “ecofriendly.” To underscore these 
principles, the company’s delivery cars 
are all Toyota hybrids and wrapped in 
its logo and words like “earth-friendly” 
and “fresh, natural.” The colorful, 
environmentally sensitive cars are a 

colorful counterpoint to other deliverers 
who usually ferry their pizzas in cars that 
bear crude, makeshift markings.

The “wrapping” of vehicles, as 
exemplified by Pizza Fusion, has become 
an increasingly popular alternative to 
painting. When a vehicle is wrapped, 
it is cloaked in large vinyl sheets that 
essentially function as a gigantic decal.

Nick Nemec, owner of Big Crush wine 
distributors in Punta Gorda, decided to 
wrap his delivery vehicle (a 2010 Ford 
Transit Connect). The results have 
exceeded his expectations. Although Mr. 
Nemec’s business does not sell directly 
to the public, he says his wrapped 
delivery van brings in business.

“I would say we’ve gotten five to seven 
new clients as a result of (the wrapped 
vehicle),” he says. “It’s the perfect vehicle 
for what we do. I didn’t know what to do 
when we first got it, but I just told them 
to wrap it so doesn’t look so ugly.”

The wrapping on Mr. Nemec’s vehicle 
was done by Harbour Graphics in 
Punta Gorda. Mark Collins, manager 
of Harbour Graphics, says Mr. Nemec 
is typical of business owners who are 
seeking to have their vehicles wrapped.

“They may have a basic idea in their 
head about what they want, but they don’t 
have a precise design,” Mr. Collins says. 
“Our job is to figure out exactly what they 
want to get across and then come up with 
a design to accomplish that.”

Mr. Collins says the process of finding 
a suitable design is often one of trial 
and error. The client gives the designer 
an idea, and then the designer provides 
examples for approval.

The cost of wrapping runs from 
about $10 to $14 a square foot. Mr. 
Collins says square footage for most 
vehicle wrapping jobs runs between 
20 to 150 feet. Designing the wrap is 
an additional cost and usually falls in a 
range of $150 to $600, he says.

Mr. Collins says vehicle wrapping is 
growing, but he characterizes it as a 
“slow advance.” At Harbour Graphics, 
wrapping accounts for about 10 
percent of the firm’s total business.

While wraps vary wildly in design 
and content, there are certain basics 

that are a must, he says.
“Whatever you do 

has to be clean and 
to the point,” he 
observes.

Mr. Marino of 
Home-Tech says that 
Home-Tech “toyed” 
with the idea of 

wrapping its vehicles.
“Some of those 

wraps really pop out,” 
he notes. “They are 

striking, but we decided 
not to do that. It doesn’t 

matter if everybody wraps, 
we are going to stick with what 

has worked for us.”
Mr. Marino says that even the most 

effective vehicle presentation — be it 
wrapping or a paint job — is negated 
if the vehicle itself is in a state of 
disarray or disrepair.

“If you are going to have your name 
and logo out there on your trucks, you 
better make sure that they are always 
clean and always look good,” he says. 
“It doesn’t matter how great the design 
and colors are, if the vehicle looks 
bad, if it’s dirty or whatever, you are 
hurting yourself and your brand.”

Steven Bair of Punta Gorda’s Rapid 
Graphix, which does wrapping, says 
he believes that vehicle signage not 
only generates business, he feels it 
promotes safer driving.

“When your name and telephone 
number are on that vehicle and are 
prominently displayed and visible, 
you are accountable,” he says. “If I’m 
just some Joe driving around in an 
unmarked truck, for example, what 
do I care if I cut you off in traffic or 
speed? No one’s going to know who 
I am or who I work for. Also, from 
a community safety standpoint, 
vehicles that are clearly wrapped or 
marked let people know who is in 
their neighborhood and who they are 
dealing with.”

Mr. Loren has discovered that there 
are other perks to owning a high-
profile business vehicle.

On occasion, he chauffeurs his 
10-year-old daughter to school in 
the imposing armored carrier with 
24-karat lettering.

“It really gets attention in the drop-
off line,” he says. ■
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Left: Mark Loren’s armored car was originally 
meant for deliveries, but it has become a 
powerful promotional tool. 

Below: The Rapid Graphix vehicle.

“This is a work readiness 
class,” she says. “For many of 
the students it will be their 
first exposure to a business 
environment, and what better 
place to learn and practice etiquette skills than 
among real business professionals and JA sup-
porters? At the same time they learn about the JA 
Laureates through a special video presentation 

that shows how these role mod-
els with exceptional ethics and 
inspiring achievements started 
out just like them — as regular 
kids.”

—  A limited number of tick-
ets remain available for the 
Junior Achievement of South-
west Florida Business Hall of 

Fame-Collier County awards dinner coming up 
Wednesday, Oct. 27, at the Naples Grande. Call 
225-2590  or visit www.jaswfl.org for more infor-
mation. ■

“For many of the students it will be 
their fi rst exposure to a business 

environment, and what better place to 
learn and practice etiquette skills than 

among real business professionals 
and JA supporters?”

– Wilma Boyd

DINNER
From page B1
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THE MOTLEY FOOL®

Evaluating your investment returns is 
trickier than you might think. Imagine 
buying $5,000 worth of stock in Scruffy’s 
Chicken Shack (ticker: BUKBUK) and sell-
ing it a year later for $5,600. Your total 
return is 12 percent. ($5,600 divided by 
$5,000 equals 1.12.)

But remember inflation, which makes 
money worth less as prices rise. While 
your investment grows and takes two or 
three steps forward each year, inflation 
makes it take one step back. Let’s say 
inflation was 3.0 percent during the year 
of your investment. Subtracting that from 
your 12 percent return yields an inflation-
adjusted return of 9 percent. (Inflation 
alone can wipe out much of a money mar-
ket fund’s return.) When you read about 
a “real return,” it typically refers to one 
adjusted for inflation.

But let’s make it even more real, with 
taxes. Let’s say you’re in the 28 percent 
tax bracket, forking over 28 percent to 
Uncle Sam and keeping 72 percent. Take 
your 9 percent inflation-adjusted return 

Real Returns

What Is This Thing Called 
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

Share Prices
in Context 

Q            Is a company priced at $100 
per share in better shape than 

a company with a $30 share price?
—  L.L., Palmdale, Calif.

A This is a critical concept, and the 
answer is no. Never examine a 

stock’s price in isolation. Lots of other 
things need to be taken into account, 
such as how many shares there are 
(many companies have millions, and 
others have billions), how much income 
the company is earning per share, and 
how the price relates to the company’s 
earnings, cash flow and other measures.

If a company is saddled with a lot 
of debt and its earnings have been 
shrinking, it’s probably not an attrac-
tive investment, no matter its price. 
If an outfit with a $30 or $100 stock 
price is growing rapidly, increasing 
its profit margins and gaining market 
share in its industry, it’s well worth 
considering, unless its stock price has 
zoomed beyond its intrinsic worth.

Remember that a $3 stock can really 
be worth $1, and a $100 stock might 
be worth $200. Investors need to do 
some research before drawing hasty 
conclusions.

Q What kind of education and 
training do stockbrokers need?

— P.C., Martinsville, Ind.

A A college degree generally isn’t 
required, but they must pass the 

“Series 7” licensing examination, and 
sometimes Series 63 and Series 65 
exams, too. The successful comple-
tion of these permits brokers to advise 
you, solicit business from you, and 
execute transactions on your behalf.

These tests don’t measure the abili-
ty to discern outstanding investments, 
though. Worse still, brokers don’t have 
to abide by the fiduciary standard, 
making recommendations in your best 
interest (though the SEC may change 
that soon). Instead, they just have to 
offer “suitable” investments. ■

——————————————————

Got a question for the Fool? 
Send it in — see Write to Us.

Ask the Fool

Fool’s School My Dumbest Investment
To Educate, Amuse & Enrich

and multiply it by 0.72, and you get 6.5 
percent. That’s your after-tax, inflation-
adjusted return. For investors in higher 
brackets, the effects are more profound. 
(Next time a friend who invests money 
short-term tells you her returns, ask what 
her tax bracket is. It might look like she’s 
earning a higher return than you — until 
you figure in taxes.)

The tax picture is less gruesome for 
long-term returns — for now. Since 2003, 
gains on stocks held for more than a year 
have been taxed at 15 percent for most 
people. Folks in Washington are discussing 
whether to change that, and for whom.

Always compare your investment’s 
return to a benchmark such as the Stan-
dard & Poor’s 500 index, which measures 
the performance of 500 of the biggest 
and best companies around. If your port-
folio returned 12 percent and the S&P 
500 advanced 9 percent during the same 
period, you’re doing well. If you lose to the 
benchmark repeatedly, you need to recon-
sider your investment strategy — or just 
invest in an S&P 500 index fund or Stan-
dard & Poor’s Depositary Receipts. ■

My dumbest investment has been in 
penny stocks. I thought I knew what I was 
doing, but then found out that that market 
is full of liars and thieves. Corruption is 
rampant in the penny market.

— J.S., online

The Fool Responds: While Enron and 
other companies have shown us that 
corruption exists at all levels, the penny 
stock universe, featuring stocks trading 
for around $5 per share or less, is an 
exceptionally dangerous place to be. Con 
artists can manipulate penny stock prices 
easily, since the companies involved are 
small, with relatively few shares.

The online world has made it easier 
still, as stocks can be hyped via e-mail 
and elsewhere, sending share prices up 
sharply as naive investors pile in. Then 
the hyper sells his shares, before the price 
collapses.

You’re best off simply steering clear. 
Many penny stocks are trading on prom-
ises and possibilities not on robust bal-
ance sheets and track records of profit-
ability. Remember that great investments 
don’t go trolling for buyers. ■

The Motley Fool Take

Harley-Davidson (NYSE: HOG) is an 
iconic American brand. Yet challenges sur-
rounding it and its beloved baby boomer 
demographic could make investing in this 
stock an accident waiting to happen.

Harley-Davidson has fans so loyal that some 
of them tattoo the brand on themselves. When-
ever you see customers who “bleed the brand,” 
that suggests there’s something special going 
on that could lead to winning investments. 
Harley-Davidson is one such enterprise.

But inked skin eventually sags, and Har-
ley’s demographic is aging. The company’s 
core customers are middle-aged men, and 
it gets harder to be an easy rider with every 
passing year. Meanwhile, younger customers 

Will This Harley Crash?

  Name That Company
Born in 1894 as a chocolate-

making subsidiary of the Lancaster 
Caramel Co., today I’m a top global 
snack maker. My brands include 
Reese’s, Kit Kat, Twizzlers, Jolly 
Rancher, Ice Breakers, Milk Duds, 
Heath and Whoppers. I helped 
make milk chocolate, once a luxu-
ry, affordable to all. Soldiers loved 
my Ration D bar. My Pennsylva-
nia plant covers 2 million square 
feet and I rake in more than $5 bil-

Last week’s trivia answer
I was born in San Francisco in the year 

of the moon landing and Woodstock. I’m 
one of the world’s biggest apparel retail-
ers, with more than 3,000 stores (includ-
ing franchises in Singapore and Turkey) 
and annual sales topping $14 billion. My 
brands include Banana Republic, Old 
Navy, Piperlime, Athleta, and one bear-
ing my name. I employ more than 134,000 
people. I’ve been named one of America’s 
most ethical companies for several years 
in a row. Still stumped? Think of the 
smiles of Madonna, Mike Tyson, Anna 
Paquin, Esther Rolle, Terry-Thomas and 
Alfred E. Neuman. Who am I?  ■

 (Answer: Gap Inc.)

lion annually. My founder 
started a school for needy 
children in 1909, offering 

free education, housing and 
health care. I send out more 

than 80 million kisses a day. 
Who am I? ■

Know the answer? Send it to us 
with Foolish Trivia on the top and 

you’ll be entered into a drawing for a 
nifty prize! 

just don’t feel the same fervor for the brand.
The nasty economy has put boomers in 

a precarious financial position as they tran-
sition into retirement. Some companies 
simply cater too strongly to this weakened 
consumer group that may have increas-
ing difficulty justifying discretionary pur-
chases. With its expensive bikes, Harley-
Davidson fits that description perfectly.

It’s not even a cheap stock idea right 
now. Its revenues and earnings have been 
falling steadily for several years. Over the 
last 12 months, sales fell 15.7 percent and 
earnings per share dropped 73.1 percent.

Granted, Harley has turned its business 
around before, such as in the 1990s. Maybe 
it can do it again — but it will need to rein-
vigorate the brand for younger people. ■

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.
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➤ A Job Search Support Group 
meets from 10:30 a.m. to 12:30 p.m. Mon-
days at the Greater Naples Chamber of 
Commerce. Contact Karen Klukiewicz 
at kluk77@comcast.net or visit www.
napleschamber.org.

➤ The Greater Naples Chamber of 
Commerce holds Business After 5 net-
working from 5:30-7:30 p.m. Thursday, 
Oct. 21, at Royal Palm Country Club. 
Cost is $20. Register at www.naples-
chamber.org.

➤ The Collier Building Industry Asso-
ciation and the Florida Home Builders 
Association hold a reception from 5:30-
7:30 p.m. Friday, Oct. 22, at Florida Builder 
Appliances, 27180 Bay Landing Drive. Cost 
is $20 for CBIA members. Register at 
www.cbia.net or by calling 436-6100.

➤ ABWA Neapolitan Chapter 
meets at 5:30 p.m. on the fourth Tues-
day of every month at Bellasera Hotel. 
Cost is $26 for members and member-
sponsored guests, $30 for others. Reser-
vations are due by noon on the Thurs-
day before each meeting date. Next 
meeting: Oct. 26. For more information, 
visit www.abwaneapolitan.org.

➤ Lee-Collier Business Women 
members and guests meet for lunch and 
networking at 11:30 a.m. Wednesday, 
Oct. 27, at Outback Steakhouse, 4910 
Tamiami Trail N. Cost is $16 for LCBW 
members and $20 for guests. RSVP at 
www.leecollierbusinesswomen.com or 
by calling 985-0400 or e-mailing dawn@
leecollierbusinesswomen.com.

➤ The Collier Building Industry 

Association presents “Creating Oppor-
tunity for Economic Growth and Sus-
tainability in Southwest Florida” from 
8-9:30 a.m. Wednesday, Oct. 27, at 
Quail West Country Club. Speakers 
will be Tim Cartwright, chairman of 
the Tamiami Angel Fund, and Tam-
mie Nemecek, president and COO of 
the Economic Development Council of 
Collier County. Cost is $20. Call Carrie 
Horner at 659-0012, ext. 204, or e-mail 
carrie@cbia.net.

➤ The Marco Island Chamber of 
Commerce meets for Business After 
Five from 5:30-7:30 p.m. Friday, Oct. 29, 
at Erin’s Isle. www.marcoislandcham-
ber.org.

➤ The SWF Hispanic Chamber of 
Commerce holds its Business Expo 

2010 from 4-8 p.m. Wednesday, Nov. 
3, at the Hilton Garden Inn, 12600 Uni-
versity Drive, Fort Myers. Admission is 
free. To rent a booth or for more infor-
mation, call 418-1441 or e-mail info@
hispanicchamberflorida.org.

➤ The Marco Island Chamber of 
Commerce holds a free “Speed Net-
working” class from 3-5 p.m. Thurs-
day, Nov. 4, at the Marco Island Hil-
ton. David Longfield Smith facilitates. 
Attendance is limited to 30. RSVP to 
394-7549.

➤ The Christian Chamber of SWF 
sponsors a “Global Economic Update” 
with James Sweeney of Credit Suisse 
from 5-8 p.m. Thursday, Nov. 4, at The 
Club at Pelican Bay. For more informa-
tion, call 481-1411. ■

BUSINESS MEETINGS



Presents

am-1pm
THE HYATT REGENCY

5001 COCONUT ROAD • BONITA SPRINGS

To Benefit
 The Children’s Hospital of Southwest Florida 

am-1pmm

Part of The Boston Red Sox Children’s Hospital Celebrity Event Series

Call 239-985-3550 for tickets!

 $100 Adults  $50 Children 12 and under
 Includes full hot gourmet breakfast buffet and a Florida Everblades 

player at your table, plus a full team autograph session!

Join The Philadelphia Eagles On Field and then Watch them Take On Division Rival New York Giants

Consider doing your holiday shopping while saving the lives of local children.
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NETWORKING

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

BOB RAYMOND / COURTESY PHOTOS 

Athena Ehlert, Ethel Ferraro, Mary Lou Connone, James Jackson, Pat Young and Nancy Kerns

Hildegard Carney and friend at the gift shop Yasmin and Cynthia Contreras Loraine Kudelski and JoAnn Kleinheinz 

Jean Sanchez, Helen Cuda, Marye Ruimerman, Jo’Ann Merzweiler, Nancy Kerns, Hildegard Carney, Allie Reyn-
olds and Liz Kahanovsky

1. Amanda Fromm, John and Maggie
 Warfield
2. Rex and Peggy Sims and Bill Lonkart
3. Robert Sharkey and Susi Husty
4. Stephanie Kissinger, Brian and 
 Christine Farrar
5. Jose Lopez, Joe Ariola 
 and Tom Maiale

Visitor center volunteers visit Roy’s and The Naples Zoo

The Bonita Springs Area Chamber of Commerce annual awards

Greater Naples Chamber of Commerce fam trips 

1 2
BERNADETTE LA PAGLIA / FLORIDA WEEKLY

DAVID MICHAEL /
FLORIDA WEEKLY

M.L. Meade, Police Chief Thom Carr and Kimberly McIntosh Frank Recker and Kelly Farrell Barbara and Lou Prigge Donna Fiala and Bill Poteet

The Marco Police Foundation at CJ’s on the Bay

1

4 5

2

3
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NABOR report:
Housing market
shows stability

The Naples area housing market shows 
stability despite the ending of the home-
buyer tax credit, financing challenges 
and oil in the Gulf of Mexico, according 
to the latest report from the Naples Area 
Board of Realtors. NABOR tracks home 
listings and sales within Collier County 
(excluding Marco Island). 

“Our inventory is at a historical low as 
we enter season,” Michele Harrison of 
John R. Wood Realtors says. 

Available inventory decreased 4 per-
cent to 8,800 properties in the third quar-
ter of 2010 compared to 9,209 properties 
in the third quarter of 2009. Pending 
sales decreased in the third quarter but 
increased 20 percent for the 12 months 
ending September 2010, the report says.

“That fact indicates buyers may have 
brought forward their purchases to get 
the homebuyer tax credit,” says Mike 
Hughes of Downing-Frye Realty. “This is 
only the second time in five years that we 
have seen over 2,000 contracts go pend-
ing in the third quarter.” 

The third quarter report provides annu-
al comparisons of single-family home and 
condo sales (via the SunshineMLS), price 
ranges and geographic segmentation and 
includes an overall market summary. The 
statistics are presented in chart format, 
along with the following analysis: 

• Overall pending sales saw a 2 percent 
decrease, with 2,090 contracts in the 
third quarter of 2010 compared to 2,129 
contracts in the third quarter of 2009. 
Overall pending sales for the 12 months 
ending September 2010 increased 20 per-
cent with 9,419 sales compared to 7,881 
sales for the 12 months ending September 
2009. 

At Aqua condominum in North 
Naples, there were three closings in 
August and September, traditionally 
slow months for luxury condominium 
sales in Southwest Florida. Only 35 
units remain available in Aqua from the 
developer, says Todd Kendall, presi-
dent of Strateca, a division of the Lut-
gert Companies. “Buyers are eager to 
secure a floorplan, view and level that 
they like,” he says, adding the recent 
sales exceed $11 million.

Floor plans in the 11-story Aqua 
range from 3,514 square feet of air-
conditioned living area to 5,464 
square feet. Sunlit interiors, soaring 
ceilings, premium finishes and wide 
views shape the Aqua lifestyle. Each 
residence has open-air and screened 
private terraces that allow ample 

space for dining and entertaining. 
Common areas include an expansive 
pool and spa area set against Aqua’s 
private deepwater marina, fitness 
and aerobics rooms, and his-and-her 
locker rooms with steam room and 
sauna. Residents also have access to a 
boardroom and private dining room, 
theater and a rooftop garden.

Premier Properties of Southwest 
Florida Inc., the real estate division of 
The Lutgert Companies, is the exclusive 
sales and marketing representatives for 
AQUA. Models are open daily at 13675 
Vanderbilt Drive. For more informa-
tion, visit the on-site sales office, call 
591-2727 or go to www.naplesAQUA.
com. ■

Aqua charts strong 
summer sales

SPECIAL TO FLORIDA WEEKLY 

Recent closings 
exceed $11 million

ED CHAPPELL / COURTESY PHOTOS

The pool at Aqua overlooks the community’s deepwater marina. 

The Urban Land Institute-Southwest 
Florida and PricewaterhouseCoopers 
present “Emerging Trends in Real Estate 
2011” from 8-10:30 a.m. Wednesday, Nov. 
3, at Spanish Wells Country Club in 
Bonita Springs. 

Experts will provide an up-to-the-
minute analysis of the impact of the 
programs and policies of the federal 
government, likely behaviors of the cap-
ital markets over the coming year, what 
lending and equity environments may 

be, the projections of the future of Wall 
Street-firms, distressed debt opportu-
nities and their sense of investment 
opportunities in 2011.

A trends and forecast publica-
tion with a 32-year history, “Emerg-
ing Trends in Real Estate” is highly 
regarded and widely read in the real 
estate industry. The report draws on 
formal and informal surveys of real 
estate executives, investors, develop-
ers and market experts around the 
U.S., including survey responses from 
more than 500 real estate executives 

and personal interviews with over 125 
industry leaders. 

The local presentation will feature:
• Stephan Gianoplus, director or real 

estate advisory services for Pricewater-
houseCoopers;

• Ross McIntosh with an update on 
local real estate trends and transactions; 
and 

• Attorneys Bruce Anderson of Roet-
zel & Andress, Will Dempsey of Cheffy 
Passidomo and Steve Hartsell of Pavese 
Law Firm in a discussion about Amend-

ment 4/Hometown Democracy, which 
will have been voted on the day before 
the panel.

Registration in advance is $40 for ULI 
members, $60 for non-members and $25 
for government employees. Add $10 for 
registration at the door. A complimen-
tary copy of the “2011 Emerging Trends 
in Real Estate” report will be provided 
to all attendees.

For registration or more information, 
call (800) 321-5011 or visit swflorida.uli.
org and reference event code 8118-1105. 
■

Find out about ‘Emerging Trends in Real Estate’ from experts 
SPECIAL TO FLORIDA WEEKLY 

SPECIAL TO FLORIDA WEEKLY 
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Visit your new house today!
www.OpenHouseSWFL.com

The fi rst stop to fi nding your new house!

OpenHouse Southwest Florida lists the open 
houses for any given day in Naples, Bonita Springs and 

Estero. Customize your search by choosing location, 
living area, price range and more, quickly and easily.

We make fi nding your new home easy!

The Offi cial Naples, Bonita Springs and Estero REALTORS Website

SUZIE LEATHERBURY

Mortgage Loan Originator

MAKING MORTGAGES 
EASIER EVERY DAY.

SUZIE LEATHERBURY
Mortgage Loan Originator

239.293.2207  Cell
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• Single-family overall closed sales 
decreased 13 percent with 891 sales in 
the third quarter of 2010 compared to 
1,030 sales in the third quarter of 2009. 
Single-family overall closed sales for the 
12 months ending September increased 19 
percent with 4,137 sales in the third quar-
ter of 2010 compared to 3,483 sales in the 
third quarter of 2009. 

• Condo sales showed no change in 
pending sales in the third quarter of 
2010. For the 12 months ending Sep-
tember 2010, overall condo closed sales 
increased 45 percent to 3,996 sales com-
pared to 2,749 sales for the 12 months 
ending September 2009. 

• The overall median closed price 
decreased 3 percent in the third quarter 
of 2010, to $170,000 from the $176,000 
registered in the third quarter of 2009. 
The drop was confined to the $300,000 
and under price segment. Excluding 
properties in that segment, the third 

quarter 2010 data reveals a jump in each 
of the other price segments.

• Single-family pending sales increased 
5 percent with 426 contracts compared to 
407 contracts in September 2009. For the 
12 months ending September 2010, single-
family closed sales increased 14 percent 
with 4,084 sales compared to 3,579 sales 
for the same 12 months last year. 

• Condo pending sales increased 20 
percent with 338 contracts in Septem-
ber 2010 compared to 281 contracts in 
September 2009. View the full report at 
www.Naplesarea.com. ■

HOUSING
From page 1

The Club at Mediterra, which in 
December 2009 was turned over from 
the developer to its members, is expand-
ing. 

“The success of the turnover was 
greater than the 
financial model 
and projections 
predicted,” says 
Max Passino. 
Between Decem-
ber and June, 70 
new members 
joined the club in 
the North Naples 
residential com-

munity, he adds.
Expansion plans are for a new bar/

gathering area and a bocce ball court. 
Members used the club’s tennis 

courts for an improvised bocce event 
last season, and its success (more than 
160 reservations plus a waiting list) is 
what prompted the plan for a perma-
nent court. Completion is expected in 
November.

The new outdoor bar and dining/
gathering area is set for completion 
in December and will double the 
club’s capacity for outdoor dining. The 
$800,000 project will be completed with 
no assessments to members, according 
to Rich Schmidt, president of the club’s 
board of governors. The firms of Pea-
cock + Lewis and Ferry Hayes & Allen 
have been hired for the project.  ■

Bocce court, dining 
expansion under 
way at Mediterra

SPECIAL TO FLORIDA WEEKLY

■ Edward Boeder and Patricia McCli-
mans have leased 319 square feet of 
office space at 3200 Bailey Lane, #158, 
from South Florida Growers Associa-
tion Inc. Patrick Fraley of Investment 
Properties Corp. negotiated the trans-
action.

■ First American Title has renewed 
its lease with Captain Investments Inc. 
for 2,583 square feet of space at 3411 
Bonita Beach Road, Units 301-303, Boni-
ta Springs. Gary Tasman and Brandon 
Stoneburner of Commercial Property 
Southwest Florida negotiated the trans-

action.
■ NTS Enterprises Inc. has leased 

7,812 square feet of retail space at 28811 
S. Tamiami Trial, Bonita Springs, from 
Griffin Bonita Springs Properties LLC. 
Paige Eber of Investment Properties 
Corp. negotiated the transaction.

■ Symark LLC has leased 1,148 square 
feet of office space in the Newgate 
Center at 5150 Tamiami Trail N., Suite 
301, from Executive Development Corp. 
Doris Taylor of CB Richard Ellis, Fort 
Myers/Naples negotiated the transac-
tion.

■ Tarino Investments LLC has pur-
chased 1,276 square feet of gray shell 
office condominium at 23160 Fashion 
Drive, Building R, Suites 227 and 228, 
Estero, from Encore Bank for $130,000. 
Stan Stouder of CB Richard Ellis, Fort 
Myers/Naples represented the buyer, 
and Jim Tamblyn of Colliers Interna-
tional represented the seller.

■ Top Solution LLC has leased 5,205 
square feet of retail space at 1951 Pine 
Ridge Road from Alicja Socha. Paige 
Eber of Investment Properties Corp. 
negotiated the transaction. ■

RECENT TRANSACTIONS

“How to Sell Your Home in a Chal-
lenging Market” is a free program pre-
sented by Shell Point Retirement Com-
munity at 2 p.m. Thursday, Oct. 28, at 
the DoubleTree Guest Suites on U.S. 
41 in North Naples. Speakers Yvonne 
Blair of Coldwell Banker and Mary 
Moore, moving resources manager at 

Shell Point, will share tips for pricing 
and staging your home for sale and for 
making the most of a move.

“The last few years have been very 
trying for home owners who wish to 
sell,” Ms. Moore says. “We want to 
give sellers the information they need 
to make sure their homes receive 

the most value in today’s market.” 
Attendees will also hear about the 
latest news from Shell Point about 
discounts and incentives, including 
free boat dockage.

Although admission is free, seating is 
limited and reservations are required. 
Call 466-1131 or (800) 780-1131. ■

Shell Point brings free seminar to Naples

Subscribe online at www.FloridaWeekly.com or Call 239.325.1960

Get Florida Weekly delivered 
to your mailbox
   for only
$2995

PER YEAR

*Rates are based on standard rate postage. A one-year in-county subscription will cost $29.95 to cover  
shipping and handling. Call for out-of-county and out-of-state postage and pricing options.
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1. Terrilyn VanGorder, Lisa Adams, Cheryl Deering,
 Barbie Rogers, Jenny Malone, Claudine Wetzel,
 Kim Levy, Melissa Mailly, Stacey Herring and 
 Shalyn Ormsby
2. DeAngelis Diamond Construction
3. Melanie Glisson and Greg Weber
4. Stock Development 
5. Stacey Herring and Terrilyn VanGorder
6. Stofft Cooney Architects 
7. BCB Homes
8. Ficarra Design Associates
9. Patricia Williams and Kim Levy
10. The Glendale Group of SW Florida 
 and Kelli Interior Design Studio

The Collier Building Industry’s 2010 Sand Dollar Awards 

GIOVANNI PHOTOGRAPHY / COURTESY PHOTOS

NETWORKING

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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Park Shore, 4101 Gulf Shore Blvd N, #6 S - 
With breathtaking Gulf views, this condo is an 
unbelievably spacious 8,400 sf under air. Spectacular 
living areas, gourmet kit, library, & 5 bdrm suites. 
5+Den/6+2half (C6506) Donald E. Winkler, 961-
2166, Robyn Pfister Griffin, 262-7366 $5,995,000

Park Shore, 4201 Gulf Shore Blvd N, #1601 
- Luxurious & elegant professionally decorated 
beachfront condo. Southern end unit w/panoramic 
views of Gulf & night light of the city. Fully furnished, 
3880 sf. 3+Den/3.5 (C6781) Douglas Treadwell, 919-
2002, Chuck Felix, 213-8878  $3,850,000

Old Naples, 238 9th Ave S - Built in 2001, 
courtyard home w/ fml liv & din, fam rm, 
travertine flrs, granite counters, pool & spa, 
sep guest cabana, steps to beach. 4+Den/4.5 
(H4958) Donald E. Winkler, 961-2166,  
Robyn Pfister Griffin, 262-7366  $3,695,000

Port Royal, 960 Galleon Dr - Southern exposure over 
Runaway Bay & no bridges to Gulf. Great location. 
Come build your dream home in Port Royal. 
Immed Port Royal Club membership eligibility. 6 or 
More/5 (H4789) Robyn Pfister Griffin, 262-7366,  
Don Winkler, 961-2166  $2,750,000

Pine Ridge, 75 East - FABULOUS describes how 
BRAND NEW & RENOVATED come together. 
One large estate can easily be separated into TWO. 
Hurricane rated windows, doors & MORE-MUST 
SEE!! 6/5 (H4856) Heather Wightman, 450-1891, 
Ginny Nobbe, 218-0025  $1,650,000

Bonita Bay, 26436 Brick Ln - Tropical paradise 
found! Courtyard home amplified on extra lg 
home site. Glass walls allows the outdoors in. 
Spacious floor plan allows for entertaining galore! 
3+Den/4.5 (H5314) Heather Wightman, 450-
1891, Ginny Nobbe, 218-0025  $1,150,000

Pirates Cove, 27208 Gasparilla Dr - 
Imperial River Front, 3 Bedroom, The 
Barbados, 2000 sq ft home plan by award 
winning, Weber Design Group. 3/3 (H4896)  
Michele Harrison, 580-9889  $979,900
 

Livingston Woods, 6510 Sable Ridge Ln 
- 2.73 acres, 2 story home w/3 car garage, 
pool, family room w/FP plus upstairs media 
room. Commercial pole barn w/1750 SF 
of storage/work area. 4+Den/3.5 (H3865)  
Lisa M. Richardson, 250-8008  $899,000

Golden Gate Estates, 1971 12th Ave NE 
- Equestrian Estate on 5 acres! Beautifully 
gated two story custom pool home w/
oversized 3 car garage. Fireplace, state of the 
art kitchen & 6 stall barn. 4/2.5 (H3746) 
Kelly Kent, 250-5480  $849,000

Cove Towers, 425 Cove Tower Dr, #604 - End-unit 
condo w/view of Gulf, Bay, Wiggins Pass & Naples 
skyline! Shows like model w/many custom finishes. 
Club Mbrshp includes beach shuttle, dining & 
more. 3+Den/3 (C6842) Claire Licciardi, 250-
4564, Carol McElroy, 659-6395  $780,000

Vanderbilt Beach, 328 Heron Ave - 
Connors - Southern exp & wide canal are 
just the start for this home. Remodeled home 
w/fabulous views & a boaters dream. Enjoy 
coffee on your dock or patio. 2/2 (H4854)  
Michele Harrison, 580-9889  $769,900

Old Naples, 617 6th Ave S #202 - Beautifully 
furnished condo located a block off 5th Ave. S. 
Stroll to beach, Cambier Park & all downtown 
has to offer. Unit boasts 2 covered parking spaces. 
2/2.5 (C2574) Donald E. Winkler, 961-2166,  
Robyn Pfister Griffin, 262-7366  $749,000

Kensington, 5049 Kensington High 
St - Private Setting! Bright and spacious 
courtyard home with separate cabana. 
Beautiful lanai area with pool and spa. 
Golf membership available. 4/3 (H5242)  
Barbara Salinas, 449-2733  $699,000

Old Naples, 555 5th Ave S #PH-4 - The 
Grand Penthouse - East. Strong value, real 
asset, close to the beach. Nestled away from 
the others and offers elegant living at tree top 
level. 2+Den/2 (C5120) 
Michele Harrison, 580-9889  $695,000

Tidewater Island, 6081 Tidewater Island 
Cir - Quaint Private boating community! 
Just minutes to the Gulf via beautiful Estero 
Bay. Spacious home with pool and 25 ft boat 
dock. 4/3 (H4835) Debra Pelitera, 250-6865,  
Patrick Dearborn, 877-4340  $674,900

Oyster Bay, 1569 Chesapeake Ave, #1569 
- C.6595 - This pet friendly condo has it all! 
Completely renovated, 30’ deeded boat slip, direct 
Gulf access, vaulted ceilings, addtl storage, laundry 
in unit. 3/2 (C6595) Donald E. Winkler, 961-
2166, Robyn Pfister Griffin, 262-7366 $495,000

Old Naples, 705 11th St S, 3 #BS 3 - Old 
Naples Covered Boat Slip w/new concrete 
& wood pilings. Park directly in front of 
slip, gated & full-time dock master. 50’ x 
20’ by 23.5 overhead clearance.   (L1075)  
Michele Harrison, 580-9889  $475,000

Waterside At Bay Beach, 4182 Bay Beach Ln, 
#776 - CORNER residence in WATERFRONT 
condo-never lived in. SW exp w/Gulf views! Short 
sale priced $400K under what seller paid-WOW! 
3/2 (C6326) Heather Wightman, 450-1891, 
Ginny Nobbe, 218-0025  $450,000

Waterside At Bay Beach, 4191 Bay Beach Ln #252 
- SPECTACULAR water views for a bargain price!!! 
Watch dolphins & manatees meander in Estero Bay 
from every room in your home! A must see for the 
view alone! 2/2 (C6086) Heather Wightman, 450-
1891, Ginny Nobbe, 218-0025  $449,900

Sun Caper, 7930 Estero Blvd, #308 - Would you 
like a little sand with your sun? Here’s the place 
for you! Furnished and ready to enjoy ... or make 
some income - tenants are booked Jan-March. 
2/2 (C6885) Heather Wightman, 450-1891,  
Ginny Nobbe, 218-0025  $425,000

Saturnia Lakes, 1524 Pacaya Cv - Paradise 
Found! One of the finest lots, PRIVATE lake 
views, southern exp. & lush landscaping, 
LARGE heated pool, Sunny high windows, 
tile throughout. 3+Den/2.5 (H5056)  
Diana McCoy, 404-0793  $424,900

Waterside At Bay Beach, 4141 Bay Beach Ln, 
#433 - Super view and value come together in this 
waterfront beauty! Water, water, water and boating, 
beaching, shopping, dining, walking, biking – it’s 
ALL here!! 2+Den/2 (C6034) Heather Wightman, 
450-1891, Ginny Nobbe, 218-0025  $399,900

Moorings, 2880 Gulf Shore Blvd N, #209 - 
Price Reduced! Bayside bch retreat! Updated 
open fl plan, glassed in lanai, 1554 TA, carport, 
new windows & plumbing. Lovely bayside 
pool or stroll Moorings Bch. 2/2 (C5890)  
Lisa M. Richardson 250-8008  $399,000

Indigo Lakes, 14562 Indigo Lakes Cir - 
Great floor plan with 23’x15’ bonus room, 
large kitchen w/huge island, upgraded 
appliances, fantastic outdoor kitchen.  Heated 
pool & spa, sun deck. 4+Den/3 (H5322)  
Krista Goede, 298-1500  $375,000

Spring Run At The Brooks, 9085 Spring 
Run Blvd - Furnished end residence. Pool, 
spa, upgraded fans and fixtures, new carpet, 
new roof, golf course and lake view. Bundled 
golf. 2+Den/2 (V1427) 
Heather Wightman, 450-1891  $350,000

Naples Imp Co Little Farms, 1171 26th 
Ave N - Location in the heart of Naples on 
Lake! Beautifully updated 3 bedroom, 2 bath 
pool home with long lake views. Spacious 
& private fenced in yard. 3/2 (H2497)  
Kelly Kent, 250-5480  $349,000

Stonebridge, 1675 Winding Oaks Way, #202 - 
All Inclusive Golf Comm continues to be one of 
the most desirable N. Naples CC communities. 
Spacious 2nd fl home w/open fl plan. Views 
to preserve on cul-de-sac. 3/2 (C6381)  
Michele Harrison, 580-9889  $348,000

Imperial Golf Estates, 1988 Imperial Golf 
Course Blvd - Updated & Immaculate, granite, 
cherry cabinets, stainless steel. breakfast bar. 
built-in desk, wet bar. Pool & golf course 
view. Attached 2 car garage. 3/2.5 (H5339)  
Debi Foss, 272-4494  $344,900

Hawthorne, 26464 Doverstone St - Like new 
with all the bells and whistles. Seller needs to move 
west, so why wait to have something built when 
this home has everything ready to go. Must see! 
2+Den/2 (H5319) Heather Wightman, 450-
1891, Ginny Nobbe, 218-0025  $340,000

The Strand, 7005 Pinnacle Ln, #1503 - 
Furnished, top floor corner residence w/western 
exposure – Close proximity to community club/
pool area. Great space – great furnishings – ready to 
be yours!! 3+Den/2 (C6487) Heather Wightman, 
450-1891, Ginny Nobbe, 218-0025  $335,000

Captain’s Bay South, 22724 Island Pines Way, #501 - 
TOP FLOOR PENTHOUSE residence w/BAY & 
GULF views. High ceilings, views galore, across from 
sandy beaches. Great investment opportunity-allows 2 
week rentals! 2/2 (C6801) Heather Wightman, 450-
1891, Ginny Nobbe, 218-0025  $300,000

Worthington, 13431 Southampton Dr - 
Cheerful villa with oversized pool, lanai and 
Hot tub. Updated with laminate wood floors, 
new carpet, freshly painted! Championship 
golf and tennis included. 3/2 (V1439)  
Sharon Hammond-Turnblad, 851-6918  $285,000

Golden Gate Estates, 3875 29th - Two master 
suites, pool & spa. Conveniently located 
close to town just off 951. Large private 2.27 
acre lot with RV parking pad. 4/3 (H5170)  
Debra Pelitera, 250-6865  $274,000

Lely Resort, 9155 Delano St, #9801 - 
Rarely available Santa Clarita floor plan end 
unit. Beautifully decorated & furnished. 2 
built-in computer desks, split bedrooms, 
2-car garage, top upgrades. 3/2.5 (C6871)  
Robin Hill, 776-0733  $268,800

Ocean Terrace, 1500 Gulf Shore Blvd 
N, #NW3 - Perfect Snowbird beach nest. 
Directly across from Lowdermilk Park Beach. 
2/1½ ready for creative upgrading. Sunsets 
over the gulf at a great price. 2/1.5 (C6900) 
Bobbie Dusek, 659-6132  $259,000
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1 Valencia Golf & Country Club 
239.354.0243 
From the $170s

2    Horse Creek   
239.593.1633 
From the $290s

3   IL Regalo 
239.593.1633 
From the $300s

CCCCCCCCCCCCCCCCCCCCoooooooooooooooooooorrrrrrrrrrrrrrrrrrkkkkkkkkkkkkkkkkkkkksssssssscccccccccccccrrrrrreeeeeeeeeeeeeewwwwwwwwwwww RRRRRRRRRRRdddddddddSINGLE-FAMILY HOMES FROM THE $170s*

*Homes and community information, including pricing, included features, terms, availability and amenities are subject to change and prior sale at any time without notice or obligation. Pictures, photographs, features, colors and sizes are approximate for illustration purposes only and will vary from the homes as built. Complete plans are available for review upon 
request. Due to D.R. Horton, Inc.’s continual housing research and possibility of material shortages, there may be existing or future changes made in the building products, materials, methods, or designs used in our homes which are not reflected in our models. Please consult one of our Sales Representatives for the latest community information. CGC059394

HOMEComing2010 COME HOME to one of 
our Southwest Florida 
communities. 
D.R. Horton communities are perfect 
for people of all ages and families of 
all sizes. You’ll love the locations, just 
minutes to the beaches, shopping, and 
dining that you came to Florida to enjoy. 
Stop in and tour a model home and 
Welcome Home!

www.drhorton.com/swfla



$265,000-$299,000 
Large 2/2 fi rst fl . Units. Granite, upgraded

cabinets, high ceilings. Clubhouse.

$128,000 
Mfg. home located on beautiful

Lake. Large screened porch. Furnished.

Jacki Strategos
SRES, G.R.I., e-Pro

239-370-1222
JStrategos@att.net

www.JackiStrategos.com

Richard Droste
Realtor

239-572-5117
rddsmd@comcast.netResidential, LLC

$110,000 
Charming community & amazingly

clean. Golf course view, shed for storage.

We live it, do it, build it and make it happen !
Fixed and ARM* Mortgages  |  Construction/Permanent Loans  |  FHA/VA Loans  
First Time Home Buyer Programs  |  Jumbo Loans  |  Doctor Loan Programs  

Kimberli Escarra, Vice President
239.642.4759 Office
877.793.3628 Toll-free
kimberli.escarra@suntrust.com
suntrustmortgage.com/kescarra

SOLID BRINGS IT ALL TOGETHER

Get Florida Weekly delivered 
to your mailbox for only

$2995*

PER YEAR

*Rates are based on standard rate postage. A one-year in-county subscription will cost $29.95 to 
cover shipping and handling. Call for out-of-county and out-of-state postage and pricing options.

Subscribe online at www.FloridaWeekly.com or Call 239.325.1960

Unique Properties in Naples & Bonita Springs

www.GulfnGolfNaples.com 
www.WigginsPass.com 

www.Fosterteam.listingbook.com 
thefosterteam@comcast.net

Bridgette Foster (239) 253-8001 
Gene Foster(239) 253-8002
(239) 594-2209

Authentic beach cottage, 2642SF, amazing 
views, fi replace. $999,000

Estancia Bonita Bay 
4801 Bonita Bay Blvd. #603

3+Den, oversized pool-extended 
lanai, like new. $695,000

West Bay Club
22129 Natures Cove Ct.

Wiggins Pass views, direct Gulf 
access. Sharp 2/2. $349,000

Anchorage at Vanderbilt 
12945 Vanderbilt Dr. #306

Refurbished, 2/2, Hi-Ceilings, top fl oor. Owner 
fi nancing avail. $248,000

Bay Forest, Bermuda Bay II
15465 Cedarwood Ln. #303

LOA of 125'/24', close to 5th Ave. $1,349,000

Old Naples Seaport 
1001 10th Ave. S. Boat Slip #11

32'x14'x4', slip is permitted for a 
vessel w/ LOA of 32ft. $94,500

 Marina Bay Club
13105 Vanderbilt Dr. #4

FURNISHED! Immaculate Home, spacious lanai 
w/ 33'x13 pool. $247,000

Spring Lakes
11600  Red Hibiscus Dr.

REDUCED

Well maintained, new A/C,carpet, paint, lake 
view, 3/2. $239,900

Laurel Oaks, S. Ft. Myers
5769 Elizabeth Ann Way

REDUCED

AMERIVEST Realty

Estate home/guest house, 1.4 acres, 
9640SF, exceptional detail! $3,950,000

Pine Ridge 
60 North Street

10 Acre w/home, can be subdivided, west of 
75. $3,900,000 

Livingston Woods 
6520 Daniels Rd.

Elegant 4669SF, 4+Den/4.5Ba. w/private guest 
cabana. $2,495,000

Mediterra
15204 Medici Way

4+den/3.5, upgrades, private lot, 
lake & golf course views. $1,290,000

Audubon
148 Chesire Way

REDUCED





ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE  FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. THIS OFFERING IS MADE BY THE PROSPECTUS FOR THE 
CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE PROSPECTUS. THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO  BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE. PRICES, PLANS AND SPECIFICATIONS ARE SUBJECT  TO CHANGE WITHOUT NOTICE. WE ARE PLEDGED TO THE LETTER 
AND SPIRIT OF THE U.S. POLICY FOR ACHIEVEMENT OF EQUAL HOUSING OPPORTUNITY THROUGHOUT THE NATION. WE ENCOURAGE AND SUPPORT AN AFFIRMATIVE  ADVERTISING AND MARKETING PROGRAM IN WHICH THERE ARE NO BARRIERS TO OBTAINING HOUSING BECAUSE OF RACE, COLOR, RELIGION, SEX, HANDICAP, FAMILIAL STATUS OR NATIONAL ORIGIN. OBTAIN THE PROPERTY 
REPORT REQUIRED BY FEDERAL LAW AND READ IT BEFORE SIGNING ANYTHING. NO FEDERAL AGENCY HAS JUDGED THE MERITS OR VALUE, IF ANY, OF THIS PROPERTY. THE DEVELOPER WILL PAY MEMBERSHIP DUES FOR A CHAMPIONSHIP MEMBERSHIP. MEMBER IS STILL RESPONSIBLE FOR ANY FEES ASSOCIATED WITH USING THE MEMBERSHIP SUCH AS GOLF CART FEES, ANY RENTAL 
FEES, ETC. OFFER AVAILABLE ONLY WITH SELECT RESIDENCES FOR A LIMITED TIME. PLEASE SEE A SALES AGENT FOR FURTHER DETAILS.

She’s IN ...

He’s IN ...

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE  FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. THIS OFFERING IS MADE BY THE PRO-
SPECTUS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE PROSPECTUS. THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO  BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE. PRICES, PLANS AND SPECIFICATIONS ARE SUBJECT  TO CHANGE WITHOUT NOTICE. 
WE ARE PLEDGED TO THE LETTER AND SPIRIT OF THE U.S. POLICY FOR ACHIEVEMENT OF EQUAL HOUSING OPPORTUNITY THROUGHOUT THE NATION. WE ENCOURAGE AND SUPPORT AN AFFIRMATIVE  ADVERTISING AND MARKETING PROGRAM IN WHICH THERE ARE NO BARRIERS TO OBTAINING HOUSING BECAUSE OF RACE, COLOR, RELIGION, SEX, HANDICAP, FAMILIAL 
STATUS OR NATIONAL ORIGIN. OBTAIN THE PROPERTY REPORT REQUIRED BY FEDERAL LAW AND READ IT BEFORE SIGNING ANYTHING. NO FEDERAL AGENCY HAS JUDGED THE MERITS OR VALUE, IF ANY, OF THIS PROPERTY. THE DEVELOPER WILL PAY MEMBERSHIP DUES FOR A CHAMPIONSHIP MEMBERSHIP. MEMBER IS STILL RESPONSIBLE FOR ANY FEES ASSOCIATED 
WITH USING THE MEMBERSHIP SUCH AS GOLF CART FEES, ANY RENTAL FEES, ETC. OFFER AVAILABLE ONLY WITH SELECT RESIDENCES FOR A LIMITED TIME. PLEASE SEE A SALES AGENT FOR FURTHER DETAILS.

– Private Beach Club 
– Championship Pete and P. B. Dye Golf Course
– Cliff  Drysdale Tennis Center
– State-of-the-Art Aerobic and Fitness Facilities with Cybex Equipment
– Formal and Casual Dining
– Private Boating Access to Estero Bay for Fishing and Kayaking
– Beach Club and Social Membership Included
– Private Gated Community

239-948-9009 - 888-922-0060 
WestBayClub.com

JASMINE BAY NORTH TOWER
RESIDENCE 1705
Only one remains at this price – $440,000

Get IN ... to Southwest Florida’s #1 selling 
beach and golf community while you still can. 
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Florida Weekly’s Open Houses

Call 239.325.1960 to be included in Florida Weekly’s Open Houses.
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Open Houses are Sunday 1-4, 
unless otherwise marked

21 • THE BROOKS - SHADOW WOOD 
- WOODSEDGE • 10561 Timber Lawn 
Drive • $1,269,000 • Premier Properties • 
Roxanne Jeske 450-5210

22 • ESTUARY AT GREY OAKS • 1485 
Anhinga Pointe • From $1,499,000 • Premier 
Properties • Call 239-261-3148 • Mon. - Sat. 
9-5 and Sun. 12-5 

23 • OLD NAPLES • 663 - 11th Avenue 
South • $1,795,000 • Premier Properties • 
Brock/Julie Wilson 595-5983

24 • GREY OAKS - ESTUARY • 1528 
Marsh Wren Lane • $1,799,000 • Premier 
Properties • Jeri Richey 269-2203

>$2,000,000
25 • VANDERBILT BEACH - MORAYA 
BAY • 11125 Gulfshore Drive • From 
$2,500,000 • Premier Properties • Call 239-
514-5050 • Mon. - Sat. 10-5 and Sun. 12-5

26 • BONITA BAY - BAYWOODS • 
26321 Woodlyn Drive • $2,895,000 • Premier 
Properties • Gary L. Jaarda/Jeff Jaarda 248-
7474 

27 • AQUALANE SHORES • 221 Aqua 
Court • $2,995,000 • Premier Properties • 
Michael Lawler 571-3939 

>$3,000,000
28 • OLD NAPLES • 155 - 20th Avenue 
South • $3,995,000 • Premier Properties • 
Marty/Debbi McDermott 564-4231  

>$4,000,000
29 • GREY OAKS - ESTUARY • 1280 
Osprey Trail • $4,995,000 • Premier Proper-
ties • Call 239-261-3148 

>$5,000,000
30 • PORT ROYAL • 777 Kings Town 
Drive • $5,950,000 • Campbell and Prebish, 
LLC, Real Estate Professionals - Peter G. 
Reppucci 595-6500 

31 • PORT ROYAL • 2550 Lantern Lane 
• $5,950,000 • Campbell and Prebish, LLC, 
Real Estate Professionals - William O. Far-
rington 572-1518 

>$8,000,000
32 • PORT ROYAL • 3243 Gin Lane • 
$8,900,000 • Premier Properties • Scott 
Pearson (612) 282-3000 

>$10,000,000
33 • PORT ROYAL • 1176 Spyglass Lane • 
$10,995,000 • Campbell and Prebish, LLC, 
Real Estate Professionals - Thomas L. 
Campbell, Jr 860-4923 

34 • PORT ROYAL • 1060 Nelson’s Walk 
• $12,990,000 • Campbell and Prebish, LLC, 
Real Estate Professionals - Richard G. Preb-
ish, II 357-6628 

>$300,000
1 • WYNDEMERE - AMBLEWOOD • 130 
Amblewood Lane • $229,000 • Premier Prop-
erties of Southwest Florida, Inc. • Dave/Ann 
Renner 784-5552 

2 • BONITA BAY - CROSSINGS • 3260 
Crossings Court #13 • $309,000 • Premier Prop-
erties • Cathy Lieberman/Cindy Reiff 777-2441

>$400,000
3 • THE STRADA AT MERCATO • Located 
just North of Vanderbilt Beach Rd on US 41 • 
From $400s • Premier Properties • Call 239-
594-9400 • Mon. - Sat. 10-8 and Sun. 12-8 

4 • LEMURIA • 7172 Lemuria Circle #1602 
• From the Mid $400s. • Premier Properties • 
Tom Gasbarro 404-4883 • Mon. - Fri. 10-4 and 
Sat. - Sun. 1-4

5 • PELICAN LANDING - THE COLONY 
- MERANO • 23831 Merano Court #201 • 
$480,000 • Premier Properties • Stephanie/
John Coburn 948-4000

6 • PARK SHORE - TERRACES • 4751 Gulf 
Shore Blvd. N. #1403 • $485,000 • Premier 
Properties • Ed Cox/Jeff Cox 860-8806

>$500,000
7 • BONITA BAY - ESPERIA AND TAVIRA 
• 26951 Country Club Drive • New construction 
from the mid $500s. • Premier Properties • Call 
239-495-1105 • Mon. - Sat. 10-5 and Sun. 12-5 

8 • VINEYARDS - VISTA POINTE • 570 El 
Camino Real #2504 • $529,000 •Premier Prop-
erties •Chris Wortman 273-2007 

9 • PELICAN BAY - CHATEAUMERE • 
6040 Pelican Bay Blvd. N. #401 • $549,900 • 
Premier Properties • Kristin Mikler 370-6292 

10 • OLD NAPLES - PETTIT SQUARE • 292 
- 14th Avenue South #A • $575,000 • Premier 
Properties • Jeannie McGearty 248-4333 

>$600,000
11 • MOORINGS • 3500 Crayton Road • 
$645,000 • Premier Properties • Tess McCarthy 
207-0118

12 • MOORINGS - SOUTHERN CLIPPER • 
3333 Gulf Shore Blvd. N. #303 • $675,000 • Pre-
mier Properties • Patricia Bucalo 248-0694

>$800,000
13 • PELICAN ISLE YACHT CLUB • 435 
Dockside Dr. • $839,000-$1,699,000 • Bridgette 
Foster 239-253-8001, Amerivest Realty 

14 • PARK SHORE • 743 Old Trail Road • 
$849,000 • Premier Properties • Mitch/Sandra 
Williams 370-8879 

15 • PELICAN BAY - PINECREST • 807 
Knollwood Court • $850,000 • Premier Proper-
ties • Mary/Jamey Halpin 269-3005

16 • THE DUNES - GRANDE PRESERVE 
• 280 Grande Way • From $875,000 • Premier 
Properties • Call 239-594-1700 • Mon. - Sat. 10-5 
and Sun. 12-5

>$900,000
17 • AQUA • 13675 Vanderbit Drive (take Wig-
gins Pass Road to Vanderbilt Drive) • From the 
$900s • Premier Properties • Call 239-591-2727 • 
Open Mon. - Sat. 10-5 and Sun. 12-5

18 • PELICAN ISLE YACHT CLUB III • 
425 Dockside Drive #201 • $939,000 • Premier 
Properties • Suzanne Ring 821-7550 

19 • VANDERBILT BEACH - BEACH-
MOOR • 9051 Gulfshore Drive #203 • $975,000 
• Premier Properties • Pat Callis 250-0562 

>$1,000,000
20 • PARK SHORE - PARK SHORE 
TOWER • 4251 Gulf Shore Blvd. N. #12-A • 
$1,174,000 • Premier Properties • Angela R. 
Allen 825-8494 





800-496-2621

Plans and elevations are artist’s renderings and may contain options, which are not standard on all models. Lennar reserves the right to make changes to these floor plans, specifications, dimensions and elevations without prior notice. 
Stated dimensions and square footage are approximate and should not be used as representation of the home’s precise or actual size. Any statement, verbal or written, regarding “under air” or “finished area” or any other description or 
modifier of the square footage size of any home is a shorthand description of the manner in which the square footage was estimated and should not be construed to indicate certainty. 
Prices subject to change. FL: Mortgage Lender License #ML0700915. Copyright © 2010 Lennar Corporation and Universal American Mortgage Company, LLC. All rights reserved. Lennar, 
the Lennar logo, Universal American Mortgage Company and the UAMC logos are registered service marks or service marks of Lennar Corporation and/or its subsidiaries 10/10

• Solid surface countertops in kitchen
• Upgraded level-4 floor tile  

throughout living area
• Upgraded CleanSteel™ appliance package
• Hurricane protection
• 1-car garage
• Enclosed covered lanai
• Corian® vanity tops
• Upgraded plumbing fixtures
• Designer kitchen including wall ovens

Directions: Take I-75 to exit 111 (Immokalee 
Rd.), Community on Left just East of SR 951.

YOU CAN’T GO WRONG!! 

PICK ONE FOR JUST $149,524

Vistas at
Heritage Bay

41

Exit 123

Exit 111 Heritage Bay

IN NAPLES

/SWFLSAVE

1,194 Sq. Ft.

2 Bedrooms 

2 Bathrooms

1-Car Garage

ASHBURY
1,232 Sq. Ft.

2 Bedrooms 

2 Bathrooms

1-Car Garage

BROOKSIDE



Gulfshore Playhouse kicks 
off its fifth season on the 
main stage with “Tues-
days with Morrie.” Based 

on Mitch Albom’s 1997 best-selling 
autobiographical account of his 
rekindled friendship with an old 
college professor, the play opens 
with a special performance to ben-
efit the Lou Gehrig’s Disease Asso-
ciation of Southwest Florida.

The benefit preview, with $5 of 
every $35 ticket going to the associ-
ation, is at 8 p.m. Thursday, Oct. 28, 
at The Norris Center. Regular per-
formances will be Oct. 29-Nov. 21. 

Written by Mr. Albom and play-
wright Jeffrey Hatcher, the play fol-
lows Mr. Albom, an accomplished 
journalist driven solely by his career, 
and Morrie Schwartz, his former 
sociology professor at Brandeis 
University, who is battling Lou Geh-
rig’s Disease. Sixteen years after 
graduation, Mr. Albom happens to 
catch Mr. Schwartz’ appearance on a 
television news program and learns 
of his illness. The two reunite, and 
what starts as a simple visit turns 
into a weekly pilgrimage and a last 
class in the meaning of life.

Hal Robinson plays the ailing 
professor, and Wayne LeGette plays 
Mr. Albom.

In addition to Broadway credits 

including “Cabaret,” “Grand Hotel” 
and George Abbott’s “Broadway,” 
Mr. Robinson has performed in 
major regional theaters around the 
country and has a recurring TV role 
as Judge Callahan in “The Practice.” 

Local audiences will remember 
Mr. LeGette as Cleante in Gulfshore 
Playhouse’s 2009 production of 
“Tartuffe.”

Producing Artistic Director Kris-
ten Coury directs “Tuesdays with 
Morrie.”

“I am delighted that Gulfshore 
Playhouse is bringing this beloved 
book to life on stage,” Ms. Coury 
notes. “It is a poignant, heartwarming 
story that really reminds you what a 
profound impact teachers, mentors 
and loved ones have on our lives.”
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WEEK 
at-a-glance

‘Tuesdays with Morrie’

Family night in the park
See who went to the movie,
and more fun around town. C30-34 

A perfect fit
Kathleen Passidomo honored
with Education Foundation
Glass Slipper Award. C9 

Spooky, kooky collectibles
Antiques expert Terry Kovel says
Halloween-related items are in demand. 
C26 

SEE PLAYHOUSE, C4 

The Naples International Film Festi-
val last year rolled out the red carpet 
to independent filmmakers for the first 
time. It went so well — for example, the 
festival’s opening night selection, “The 
Cove,” went on to win the Academy 
Award for Best Documentary — that 
community sponsors have given their 
own version of the red carpet treatment 
to NIFF.

“People have gotten to know us and 
how we do business and all the posi-
tive things we’ve accomplished,” says 
Rowan Samuel, executive director of 
the festival.

That includes the economic impact 
of the four-day event through tickets 

purchased, hotel 
rooms occupied, 
restaurants fre-
quented and tux-
edoes fitted. Tam-
mie Nemecek of 
the Economic 
D e v e l o p m e n t 
Council of Collier 
County promotes 
the festival, esti-
mating the eco-
nomic impact at 

about $1 million. Naples Mayor Bill 
Barnett is scheduled to speak at the 
opening night gala.

“I think (NIFF) adds enormously 
to the cache that Naples has,” says 
Mike Reagan, president and CEO of the 
Greater Naples Chamber of Commerce. 
“It brings people to our community, 
they spend money, and frankly, I think 
it’s important for development in a 
larger sense,” including attracting busi-
ness and investors.

Mr. Samuel hopes that impact doubles 
this year. Further on, he sees the sky as 
the limit, looking to the type of status 
Sundance Film Festival in Park City, 
Utah, has achieved. “We have the exact 
same opportunity here,” he says.

Lights, camera… 
The black-tie opening night gala for 

the second annual NIFF starts at 5:30 
p.m. Thursday, Nov. 4, at the Philhar-
monic Center for the Arts. General 
admission tickets are $35. For $175, VIP 
ticketholders have more access to stars 
and directors, including at an after party 
with heavy hors d’oeuvres and dessert

NIFF cues up
for another
banner year

BY EVAN WILLIAMS____________________
ewilliams@fl oridaweekly.com

“The truth is, once you learn how to die, 
you learn how to live.”  

– Morrie Schwartz to his former student Mitch Albom, 

on their fourth Tuesday together, from the book “Tuesdays with Morrie”

COURTESY PHOTO

Hal Robinson as Morrie, left, and Wayne LeGette as Mitch in a scene from one of the 
first of their “Tuesdays with Morrie” visits

SPECIAL TO FLORIDA WEEKLY

Gulfshore Playhouse opens fifth season 
with a play about life’s lessons learned

SEE FILM, C5 

“Tuesdays with Morrie”
>> Who: Gulfshore Playhouse

>> When: Oct. 29-Nov. 21

>> Where: The Norris Center

>> Benefi t preview:  8 p.m. Thursday, Oct. 28, 

for the Lou Gehrig’s Disease Association of SWF

>> Tickets: $35

>> Info: (866) 811-4111 

or www.gulfshoreplayhouse.org

in the know

>> The second annual Naples 

 International Film Festival

>> What: More than 30 independent feature  

 fi lms, documentaries and shorts 

>> When: Thursday through Sunday, Nov. 4-7

>> Where: Mercato’s Silverspot Cinema

>> More: Opening night gala, a black-tie event  

 featuring a screening of “Thespians”

>> When:  5:30 p.m. Thursday, Nov. 4

>> Where: The Philharmonic Center for the Arts

>> Gala tickets: $35 general admission, 

 $175 VIP admission

>> Info: For tickets, complete schedule and more 

info, go to www.naplesfi lmfest.com

in the know
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COURTESY PHOTO

Hal Robinson as Morrie, left, and Wayne LeGette as Mitch in a scene from one of the 

Give it a try
Audition calls go out for singers, 
musicians, actors and boy ballet 
dancers. C22 
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NAPLES FIRST ANNUAL

STONE     CRAB FESTIVAL
at Port-O-Call Marina

Saturday & Sunday • October 23rd - 24th 2010
$10 Sightseeing Cruises on the Naples Princess!

Cruise Times on Saturday & Sunday
10:00 am - 11:30 am
12:00 pm - 1:30 pm
2:00 pm - 3:30 pm

Fresh Stone Crab from Kelly’s Fish House!
Live Dixie Land Music – Saturday and Sunday starting at 11am

• Enjoy ice cold beer and “arrgh” pirate punch, both at the marina and while you cruise.
• Fun contests, arts & crafts and other activities will be available for kids!

• Book signing with local authors, Virginia Saalman and Captain Johnny Morgan.

550 Port-O-Call  Way | Naples, FL 34102 | www.NaplesPrincessCruises.com

Call (239) 649-2275 for reservations.

In America, we love to gripe about the 
opposite sex. We tell sexist jokes like it’s a 
national pastime, and we’re quick to judge 
based on gender. Men make fun of female 
drivers. Women shake their heads and 
say, “Just like a man.”

For women who have traveled abroad, 
especially, the American male is an easy 
target. He can’t smooth talk a woman the 
way the Italians can, nor can he praise 
her charms like the French. He’s not as 
passionate as the Spaniards or as funny as 
the British. He’ll never be as pragmatic as 
the Germans.

But the American man has something 
many men from other countries don’t 
offer (and not just the fact that he won’t 
wear man-pris): American men have a 
core respect for women that is difficult 
to find outside the United States. They’re 
taught early to respect their mothers and 
to look out for their younger sisters. They 
know they have to protect the women in 
their lives. This fundamental esteem is 
cultivated over a lifetime and runs very 
deep.

All complaining aside, American men 
value their women.

The same can’t always be said for other 
cultures. When you step outside the 
United States, you come across different 

The underappreciated American man
ArtisHENDERSON
sandydays@floridaweekly.com

approaches to the opposite sex. Some-
times that means different manners of 
handling women.

On a recent trip overseas, I got my own 
taste of what it’s like to be a woman in 
another culture — and it was harsh and 
bitter. When I stepped into an elevator, 
the male passengers pushed me to the 
back. When the door slid open at my floor, 
they cut me off in order to exit first.

On the ride back down, I found myself 
alone with a local man.

“Where are you headed?” he asked.
“I’m going to get something for lunch,” 

I said.
He raised his eyebrows and then shook 

his head. “The women here don’t eat 
lunch,” he said in a cautionary tone. “Oth-
erwise, you’ll get fat.”

The elevator stopped at the ground 
floor, and he elbowed his way past me.

In a country where courtesy is never 
extended to women, I suddenly realized 
the many ways American men are kind 
and gallant. I thought of all the car doors 
that have been opened for me in my 
lifetime, of the many seats offered on 
crowded subways and buses.

While traveling, I fell in with a group 
of study abroad students from Michigan. 
They were heartbreakingly young, 
more teenagers than adults. 
There was only one young 
man in the group, Devin, 
and he had designated 
himself the protector. 
He went with me to the 
store at night and then 

SANDY DAYS, SALTY NIGHTS
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afterward escorted me home. He was 
careful to walk on the traffic side of the 
street. If we stopped for sweets or fruit 
juice at one of the local stands, he insisted 
on paying.

Devin was cute in a young-pup 
sort of way, but the most 
appealing thing about 
him was that par-
ticular brand 
of American 
chivalry. He 
was neither 
d a s h i n g l y 
sophisticat-
ed like Euro-
pean men 
nor sexy and 
suave like 
Latin men. 
But he was 
polite and 
forthright, kind 
and generous. 
Just like an Ameri-
can man. ■
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Outdoor Seating Available s Dine-In Take-Out/Catering
11:30 am-10 pm

1/2 price drinks & selected appetizers at the bar, 
patio & dining s 4:00 pm-6:00 pm

AN EXTRAORDINARY
RESTAURANT OUT OF MANHATTAN

★★★★1/2   from Florida Weekly, Karen Feldman

14700 Tamiami Trail N. Unit 6 • Naples
(NEXT TO NAPLES TOMATO)

239-254-8973 s www.omeinaples.com

FREE APPETIZER 
WITH $30 MINIMUM PURCHASE, 

GET ONE FREE SELECTED APPETIZER. 
18% gratuity added to check prior to discount. Cannot be combined with 
any other off ers. Dine in only. One coupon per table. Expires 10/31/10

10%  
18% gratuity added to check prior to discount. Cannot be combined 

with any other off ers. One coupon per table.
Expires 10/31/10

OFF
ENTIRE BILL

Enjoy 
Patio Dining 
for Breakfast 

and Lunch.
1209 3rd Street South

(Behind Concierge Gazebo)

(239) 261-2253 
Daily 8:00 am - 5:00 pm

Breakfast & Lunch, Sunday Brunch

Jane's on Pine Ridge opening October 11 for Lunch 11.00 - 3.00 Daily

  in Support  of

Breast  Cancer

 Awareness  Month

!

!!

THIRD  STREET  SOUTH  GOES

All proceeds will directly benefit 
The Garden of Hope and Courage & Susan G. Komen Southwest Florida

JOIN THIRD STREET SOUTH in raising $10,000 in support of breast 
cancer research and overall wellness during the month of October.

Make your donations at the 
Third Street Concierge painted “PINK”. 

When you donate $10 or more you 
are entered into a drawing to win one of 

four gift certificates to one of the 
following four restaurants. 

Winners will be drawn at the end of the month.

Ripped from the headlines of 100 
years ago, the Collier County Museum 
and the Smallwood Store Museum have 
partnered to bring a piece of Collier 
County’s most notorious and grisly his-
tory to life with the premiere of “Killing 
Mr. Watson.”

For the production at 2:30 p.m. 
Sunday, Oct. 24, at the Smallwood 
Store in Chokoloskee, the museum’s 
new Historically Speaking Theater 
Company will be joined by some 
descendents of the folks who were 
present at the time when Mr. Watson 
met his demise.

Edgar “Bloody” Watson lived in the 
Ten Thousand Islands area of the Ever-
glades from the mid-1880s until 1910. 
His thievery was legendary; he amassed 
large land holdings and grew his sugar 
cane business by denying compensa-
tion to workers and stealing land from 
his neighbors by charming, cheating or 
killing them. He was liked by few, hated 
by many and feared by all.

Tickets are $10 per person (free for 
children 8 and younger) and can be pur-
chased at the Collier County Museum, 
3301 Tamiami Trail E. in Naples, or 
at the Smallwood Store Museum, 360 
Mamie St. in Chokoloskee.

The Museum of the Everglades in 
Everglades City will be open Sunday 
from 10 a.m. to 6 p.m. Visit the Museum 
of the Everglades and then see “Killing 
Mister Watson” at the Smallwood Store 
Museum.

The Historically Speaking Theatre 
Company welcomes newcomers who 

want to get involved. For more informa-
tion, call Mary Margaret Gruszka at the 
Collier County Museum, 252-8287.  ■

Historically Speaking Theatre Company
makes debut with ‘Killing Mr. Watson’

                                        

>> “Killing Mr. Watson”
>> What: The Historically Speaking Theatre 
Company’s debut production  
>> When: 2:30 p.m. Sunday, Oct. 24
>> Where: The Smallwood Store Museum, 
360 Mamie St., Chokoloskee
>> Tickets: $10 (free for children 8 and 
younger)
>> Info: 695-2989

in the know

COURTESY PHOTO

In this scene from a production of “Killing Mr. 
Watson” at the Collier County Museum sev-
eral years ago, Deacon Willie Brown pleads 
for Mr. Watson’s life as Mrs. Watson and her 
son bow their heads.
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PLAYHOUSE
From page C1

Also known as ALS, or amyotrophic 
lateral sclerosis, Lou Gehrig’s Disease 
is a devastating, progressive neuro-
muscular disease that attacks motor 
neurons in the brain and spinal cord. 
When these neurons can no longer 
send impulses to the body’s muscles, 
the muscles waste away, leading inev-
itably to complete paralysis. Persons 
with ALS lose their ability to move or 
even to speak, eat or breathe, while 
intellectual functions remain intact.

The Lou Gehrig’s Disease Association 
of Southwest Florida assists ALS patients 
and their families and caregivers through-
out the area. Programs include providing 
respite care and a medical equipment 
loan program. For more information 
about the chapter, call the association’s 
Sarasota headquarters at (941) 955-4771 or 
visit www.lgda-als.org.

Playing this season
After “Tuesdays with Morrie,” the Gulf-

shore Playhouse season continues with:

■ “Unnecessary Farce,” Jan. 
28-Feb. 13 (preview performance 
Thursday, Jan. 27) – Paul Slade 
Smith’s entertaining story of mayhem 

and mix-ups involves two cops, three 
crooks and eight doors. In a cheap 
motel room, an embezzling mayor 
is supposed to meet with his female 
accountant, while in the room next 
door two undercover cops wait to 
catch the meeting on videotape. But 
there’s some confusion as to who’s in 
which room, who’s being videotaped, 
who’s taken the money, who’s hired a 
hit man and why the accountant keeps 
taking off her clothes.

■  “A View from the Bridge,” 
March 4-20 (preview perfor-
mance Thursday, March 3) 
– Arthur Miller’s American clas-
sic is a fiercely compelling drama 
about love, belonging and betrayal 
that centers on Eddie Carbone, an 
Italian-American longshoreman 
who lives in Brooklyn with his wife 
Beatrice and his orphaned 17-year-
old niece Catherine, with whom he 
is obsessed. Beatrice’s two cousins 
enter the country illegally seeking 
a better life in America, and when 
Catherine falls in love with one of 
them, Eddie’s jealousy erupts in a 
rage that consumes him, his family 
and his world. This great play just 
finished a Tony Award-winning run 
on Broadway.
■ “Blithe Spirit,” April 8-23 

(preview performance Thursday, 

April 7) – Noel Coward’s stylish 
comedy is the story of a cantanker-
ous novelist, Charles Condomine, 
who is re-married but haunted 
(literally) by the ghost of his late 
first wife, Elvira. When a “happy 
medium,” one Madame Arcati, con-
jures up the specter of his former 
spouse, all the personalities, worldly 
and otherwise, clash with uproarious 
results.

All Gulfshore Playhouse produc-
tions are presented exclusively at 
The Norris Center in downtown 
Naples. Subscription series and 
single tickets are available by calling 
(866) 811-4111 or visiting www.gulf-
shoreplayhouse.org. ■

“Regrets Only,” The Naples 
Players’ production opening 
Wednesday, Oct. 27, at the Sug-
den Community Theatre, is a 
glittering comedy of Park Ave-
nue manners that raises some 
deeper questions.

Playwright Paul Rudnick pres-
ents a love triangle involving 
the perfect Manhattan mar-
riage and the perfect Manhattan 
friendship. With the lightest of 
touches, Mr. Rudnick introduces 
socialite Tibby McCullough and 
her best friend, fabulously suc-
cessful fashion designer Hank 
Hadley, who is finally coming to 
terms with the death of his long-
time partner.

As Hank prepares to escort 
Tibby to one of their society 
dos, it turns out that Tibby’s lib-
eral lawyer husband is going to 
Washington to help draft a Con-
stitutional amendment banning 
gay marriage, and their lawyer 
daughter has delayed her wed-
ding to accompany him there.

Feeling betrayed, Hank arranges 
a perfect, eye-opening revenge.

Show times are 8 p.m. Wednes-
day-Saturday and 2 p.m. Sun-
day, Oct. 27-Nov. 20. Tickets are 
$25 adults and $10 for students. 
Call 263-7990 or visit www.
naplesplayers.org. ■

‘Regrets Only’
next up for

Naples Players

BONITA SPRINGS
NAPLES

Give Your
Nightstand 

Something to

www.LightingFirst.us

     Smile About...

Be a good ambassador
for Gulfshore Playhouse
>> Gulfshore Playhouse hosts its 2010 
Ambassadors Reception fundraiser beginning 
at 6 p.m. Sunday, Nov. 7, at Naples Tomato. 
The evening of food and fun includes an open 
bar and silent auction with items including a 
private fi reworks extravaganza and a trip to 
New York City for New Year’s Eve in Times 
Square. Tickets are $50 per person. Naples 
Tomato is at 14700 Tamiami Trail N. in 
Tamiami Square Plaza. 
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W I N E    B E E R    T A S T I N G S

Great Wine Doesn’t Have to be Expensive
BUY 2 BOTTLES
Receive 1

FREE
select products 

Equal or Lesser Value

Italian is more fun at Buca.

HOORAY  
FOR GIANT MEATBALLS.

Delicious, family-style food and all the fun of an Italian gathering.  It’s a recipe for good times.        www.bucadibeppo.com

One coupon per visit per table. Must be presented at time of purchase. Not valid with any 
other offers or discounts. Unauthorized internet distribution or resale is strictly prohibited. Not 
refundable or redeemable for cash. Excludes banquet and group menus, tax, alcohol, gratuity 
and purchase of gift cards. Valid for dine in or Buca To Go. Expires 11/30/10. LMP$off

ANY PURCHASE OF $20 OR MORE

$10off
NAPLES

8860 TAMIAMI TRAIL NORTH
239.596.6662

FILM FESTIVAL
From page C1

from McCormick & Schmick’s and a per-
formance by the band Powerhouse. They’ll 
also have a complimentary ticket to the 
festival’s closing ceremonies at the Phil, 
followed by a performance by The New 
Mastersounds, the British jazz/funk band 
featured in “Coals to Newcastle: The New 
Mastersounds from Leeds to New Orleans,” 
one of this year’s documentary selections, at 
the Hilton Naples.

The film selection for the opening night 
gala is “Thespians,” a documentary about 
four Florida high school drama troupes as 
they prepare for and compete at the biggest 
high school theater competition in the world. 
Producer Warren Skeels will discuss the film 
with the audience after the screening. 

“We are so honored to be able to share our 
film on opening night at the Naples Interna-
tional Film Festival,” Mr. Skeels says. “It’s 
kind of a good luck charm from what we 
hear.” 

“Last year we were brand new and no one 
knew what to expect and it turned out beau-
tifully,” says Shannon Franklin, the festival’s 
artistic director. “For the second year there 
is that expectation but there’s also that addi-
tional level of excitement.”

After the opening gala, the 2010 NIFF con-
tinues through Sunday, Nov. 7. Most of the 
festival’s films — eight documentaries, 11 nar-
rative feature films and 14 shorts — will be 
shown in six theaters at Mercato’s Silverspot 
Cinema. A selection of children’s films from 
the New York Children’s Film Festival will 
be screened from 10 a.m. to 2 p.m. Saturday, 
Nov. 6, at The Norris Center. Tickets for the 
Mercato screenings are $12.50 each; the chil-
dren’s films will be screened as part of NIFF 
Kids Day, for which admission is $10-$15.  

A sneak peek
When choosing films, organizers looked 

for a wide variety of work that is new and 
fresh. Several NIFF feature film screenings 
will be Florida premieres, including:

■ “Cup Cake,” a romantic comedy from 
Northern Ireland about a young man who 
inherits his parents’ bakery and will go to any 
lengths to keep it running;

■ “Hello Lonesome” (U.S.A.) a comedy/
drama with three stories about loneliness and 
connection; and

■ “A Happy Man: “Le Bonheur de Pierre” 
(France and Canada), in which a Parisian 
professor tricks his high-strung daughter 
into moving to a remote Canadian town to 
teach her the secrets to happiness.

In addition to the aforementioned “Coals 
to Newscastle,” the festival lineup of docu-
mentaries includes:

■ “My Run,” in which Terry Hitchcock, a 
father raising three children after his wife dies 
from breast cancer, runs 75 consecutive mara-
thons in 75 consecutive days to bring attention 
to the challenge of single-parent families;

■ “The Parking Lot Move,” a playful, 
funny and disarmingly perceptive film about 
a brotherhood of grad students, middle-age 
slackers, indie-rockers and surly philoso-
phers who run a unique parking lot in Char-
lottesville, Va.; and 

■ “Warrior Champions,” the emotional and 
inspiring story of a group of severely wound-
ed U.S. soldiers who fight to turn nightmares 
of war into Olympic dreams as they compete 
for spots on the U.S. Paralympic team.

“Each film is in the program for a different 
reason,” says Ms. Franklin, NIFF artistic direc-
tor. “First and foremost, we wanted to have 
something for everyone.”

For a complete listing and schedule of screen-
ings, visit www.naplesfilmfest.com. Festivalgo-
ers can also browse trailers at the site to help 
plan what they want to see and return there to 
leave comments after the screenings. ■

A collection of hand-decorated “celebrity” martini glasses on 
display at restaurants, clubs and even a couture boutique through-
out Naples are up for auction to benefit the Naples International 
Film Festival.

Celebrities reflected in the designs include golf great Greg Nor-
man, Hugh Hefner and Sarah Jessica Parker. They are on dislay at: 
BoKamper’s Sports Bar & Grill, Bleu Provence, Brio, Cafe Lurcat, 
Campiello, Capital Grille, Chop’s, Cloyde’s, Handsome Harry’s, 
Marissa Collections, McCormick & Schmick’s, Miramare Ris-
torante, M Waterfront Grille, Pazzo, Tiburon Golf Club, The Ritz-
Carlton Golf Resort, Sea Salt, Shula’s and Truluck’s.

Make a date for happy hour to check out the one-of-a-kind 
cocktail glasses, and then bid for your favorites online at www.
auctionsN.com.

For more information, visit www.naplesfilmfest.com. ■

Say cheers to the NIFF
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Crosby, Stills & Nash 
at Miramare Ristorante

k.d. lang
at Brio

Loretta Swit
at Handsome Harry’s

The Cove
at McCormick & Schmick’s
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WHAT TO DO, WHERE TO GO
Theater

■ I Do! I Do! – By The Naples Players 
at Sugden Community Theatre through 
Oct. 30. 263-7990 or www.naplesplayers.
org.

■ Regrets Only – By the Naples 
Players at Sugden Community The-
atre Oct. 27-Nov. 20. 263-7990 or www.
naplesplayers.org.

■ Who’s Afraid of Virginia 
Woolf? – By Laboratory Theater of 
Florida at the Sidney & Berne Davis 
Art Center, Fort Myers, through Oct. 23. 
www.laboratorytheaterflorida.com.

■ Hairspray – At Broadway Palm Din-
ner Theatre, Fort Myers, through Nov. 20. 
278-4422 or www.broadwaypalm.com. 

■ Cynthia’s Lament – By Theatre 
Conspiracy at the Alliance for the Art, 
Fort Myers, through Oct. 23. 936-3239 or 
www.theatreconspiracy.org.

■ Noises Off – By Florida Reper-
tory Theatre at the Arcade Theatre, Fort 
Myers, Oct. 26-Nov. 20. 332-4488 or www.
floridarep.org. 

■ No Exit by Jean-Paul Sartre 
– By FGCU Theatre Lab Oct. 27-Nov. 7.
 590-7268.

 Symphony

■ Eagles Tunes – The Naples Phil-
harmonic Orchestra plays “The Music of 
The Eagles” at 8 p.m. Oct. 23. 597-1900 or 
www.thephil.org. 

■ Pops Concert – The Edison Sym-
phony Orchestra presents “Edison Pops at 
Sunset” at 7 p.m. Oct. 23, at Edison State 
College, Fort Myers. The annual benefit 
aids the Edison State College Foundation. 
489-9210 or www.edisonpops.com.

■ Concert in the Park – The 
Naples Philharmonic Orchestra performs 
a free concert in the Cambier Park band 
shell from 3-5 p.m. Oct. 25. 213-3058.

 Thursday, Oct. 21 

■ Feels Like Fall – Oktoberfest 
takes place at the Village on Venetian 
Bay from 5:30-9 p.m. Enjoy German food 
and music, pumpkin painting and more. 
403-2204.

■ Hats Off – Marissa Collections 
hosts a “Hats Extravaganza 2010” trunk 
show featuring the Patricia Underwood 
collection in the store today through Sat-
urday. 167 Third St. S. 263-4333 or www.
marissacollections.com.

■ Faculty Recital – FGCU’s Bower 
School of Music presents faculty mem-
bers in “Music for a Rare Trio” at 7:30 
p.m. Free. 590-7548.

■ Night Out – Thursday on Third 
entertainment and more takes place from 
6-9 p.m. in the Third Street South shop-
ping district. 261-8936 or www.third-
streetsouth.com.

■ Murder Mystery - The Center 
for the Arts of Bonita Springs hosts Live 
at the Promenade “Nacho Game Show 
Murder” with THEY improv at 7 p.m. at 
the Promenade at Bonita Bay. 495-8989 or 
www.artcenterbonita.org. 

■ Open Mic – Naples Flatbread & 
Wine Bar in Miromar Outlets and on 
Naples Boulevard hosts open mic nights 
from 6:30-9:30 p.m. every Thursday. 
www.naplesflatbread.com.

 Friday, Oct. 22

■ Blugrass Tunes – Frontline 
Bluegrass performs from 7-10 p.m. at 
Fred’s Food, Fun & Spirits. $5 cover. 2700 
Immokalee Rd. 431-7928 or www.freds-
diner.com.  

■ Rock Out – Styx: The Grand Illu-
sion/Pieces of Eight Tour starts at 7:30 
p.m. at the Barbara B. Mann Performing 
Arts Hall, Fort Myers. 481-4849 or www.
bbmannpah.com.

 Saturday, Oct. 23  

■ Family Fun – The Naples Museum 
of Art hosts a free-admission Family Day 
from 10 a.m. to 4 p.m., with docent-guided 
tours at 11 a.m. and 2 p.m. 597-1900 or 
www.thephil.org.

■ Art Show – The Naples Artcrafters 
hold a fine art and craft show from 10 a.m. 
to 4 p.m. at Cambier Park. 352-3036. 

■ Stone Crab Fest – Naples Back-
yard History and the Naples Waterfront 
Association present the first-ever Naples 
Stone Crab Festival from 10 a.m.-9 p.m. 
today and Sunday. Enjoy an in-water boat 
show, farmers market, demos, food and 
more. 777-2281.

■ Horsin’ Around – The South-
west Florida Dressage Association hosts a 
schooling show to raise funds for Rodney 
Schriver, a horse trainer who is fight-
ing cancer. The show starts at 8 a.m. at 
Grace Equestrian Center in North Fort 
Myers. 405-7341, mfdenton1@comcast.net 
or christozen@aol.com.

■ Trunk Show – Stonewater Studio 
jewelry has a trunk show from 5:30-9 p.m. 
at the Kaw Gallery, 2950 Tamiami Tail N. 
821-2266 or www.StonewaterStudio.com.
 
■ Fall Fest – Ave Maria celebrates 
Oktoberfest from 11 a.m.-3 p.m. with fun 
for the whole family. 3-4-1236 or www.
avemaria.com.

■ Fright Night – Zombicon begins at 
6 p.m. at 2010 Patio de Leon in downtown 
Fort Myers. www.zombicon.com.

 Sunday, Oct. 24

■ Bluegrass Tunes - Flamin-
go Island Flea Market in Bonita Springs 
hosts a bluegrass jam from 11 a.m.-4 p.m. 
948-7799.

■ Foreign Film – The FGCU Renais-
sance Academy present “The Class” 
(France 2008) at 1 p.m. at the FGCU 
Naples Center. A discussion will follow. 
Next up in the seriers: “Once” (Ireland 
2007) on Nov. 7. $5. 1010 Fifth Ave. S. 434-
4737 or 425-3272. 

■ Jazz Jam – The 2010 Jazz Jam 
Session at Erin’s Isle, featuring Bobby 
Gideons & Friends, takes place from 2-4 
p.m. $30. Proceeds benefit Marco Island’s 
Christmas Island Style. 6190 Collier Blvd. 
248-7419 or 860-4354.

 Monday, Oct. 25 

■ Live Music – Mike Blasucci per-
forms from 7-10 p.m. at Fred’s Food, Fun 
& Spirits, 2700 Immokalee Road. 431-
7928.

■ Just Jazz – Bob Zottola & the 
Expandable Jazz Band play from 6-9 p.m. 
at Capri-A Taste of Italy in the River-
chase Plaza. 594-3500.

■ More Jazz – Jebry’s Jazz Jam takes 
place from 5-8 p.m. at the Island Pub, 600 
Neapolitan Way. 262-2500.

■ Time for Trivia – The tough ques-
tions begin at 7:30 p.m. for Trivia Night at 
The Pub at Mercato. 594-9400.

Tuesday, Oct. 26 

■ Art Class – Instructor Mimi Gallo 
explores and compares varying styles 
of French, English, French and Chinese 
landscape paintings in an FGCU Renais-
sance Academy class from 10 a.m. to noon 
at Bentley Village. 598-3153 or 425-3272. 

■ History Lesson - Danny Jo pres-
ents “Delta Blues” at 6 p.m. at Headquar-
ters Library, 2385 Orange Blossom Dr. 
593-0177.

■ When in Rome – Sublime with 
Rome performs at 7:30 p.m. at Germain 
Arena. (800) 745-3000.

■ Bring the Team – Team Trivia 
begins at 9 p.m. at Boston Beer Garden. 
2396 Immokalee Rd. 596-2337.  

Wednesday, Oct. 27 

■ Great American Songbook 
– The FGCU Renaissance Academy pres-
ents a class in the Great American Song-
book from 1:30-3:30 p.m. at Bentlely Vil-
lage. 598-3153 or 425-3272.

■ Marco Art Walk - Meet the artists 
and see where they work during ArtWalk 
at the Artist Colony at the Esplanade 
from 5-8 p.m. The Walk takes place on the 
the last Wednesday of every month.

■ Steppin’ Out - Vergina on Fifth 
Avenue hosts a dance contest beginning at 
8 p.m. leading up to contest finals Nov 17. 
659-7008 or www.verginarestaurant.com.

Coming up 

■ Recital Time – FGCU’s Bower 
School of Music presents baritone Gra-
ham Fandrei and pianist Beverly Coulter 
in recital at 7:30 p.m. Oct. 28. 590-7851.  

■ Art Walk – The Center for the Arts 
of Bonita Springs hosts Art Walk from 5-7 
p.m. Oct. 28 at the Promenade at Bonita 
Bay. 495-8989 or www.artcenterbonita.
org.

■ Boo! – Fred’s Food, Fun & Spirits 
hosts a Halloween party at 8 p.m. Oct. 29 
featuring the WholeTones and Frankie Jo 
Pollom. 2700 Immokalee Rd. 431-7928 or 
www.fredsdiner.com.

■ Island-Style Benefit – KAW 
Gallery presents Caribbean music, 
refreshments and an auction and raffle to 

COURTESY PHOTOS

Real-life husband and wise Mary Anne and John McKerrow play Agnes and Michael Snow as 
they navigate 50 years of marriage in “I Do! I Do!” on stage at The Sugden Community Theatre 
through Oct. 30. These photos show the couple in a scene from their days as young parents. 
Call The Naples Players at 263-7990 or visit www.naplesplayers.org.

Naples Stone Crab 
Festival from 10 
a.m.-9 p.m. today 
and Sunday. Enjoy 
an in-water boat 
show, farmers 
market, demos, 
food and more.
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10 Southwest Florida Locations

Who’s Got Time To Cook?
WE DO!

To Find Your 
Neighboorhood Location!

www.ribcity.com

Voted BEST 
Seafood Restaurant 
12 Years In A Row!

561-6817 772-1060 495-1077
www.ShrimpShackUSA.com

South Fort Myers 561-6817
Cape Coral  772-1060
Bonita Springs 495-1077

Florida Weekly

15 % gratuity added BEFORE discount. Expires 10/31/10
 Not valid with any other coupon or offer.
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 Not val Not v

BUY ONE ENTRÉE 
GET ONE ENTRÉE  

FREE
BUY ONE ENTRÉE AND TWO BEVERAGES  

AND GET THE SECOND ENTRÉE OF  
EQUAL OR LESSER VALUE FREE*

*RESTRICTIONS APPLY
SELECT MENU ITEMS ONLY.  ASK SERVER FOR DETAILS.

COUPON MUST BE PRESENT AT TIME OF VISIT.

VISIT ONE OF OUR 3 GREAT  LOCATIONS

Growing up in Italy, my 

Nonna had the best 

Spaghetti al Carbonera.

I’ve captured the essense. 

Call me, let’s do dinner

—Angelina

Daily Indulgence Therapy 

in my Lounge 5:00-7:30 PM

1/2 price appetizers, fl atbreads & antipasti platters. 
As well as 1/2 price, beers, well and martinis, 

Half off bottles of wine up to $175.

OPEN 7 DAYS 

24041 S. TAMIAMI TRAIL, BONITA SPRINGS

239.390.3187  |  WWW.ANGELINASOFBONITASPRINGS.COM

Real. Italian .

The More the Merrier!

BRIOITALIAN.COM

The More the Merrier!
RECEIVE A $10 GIFT FOR YOU AND EACH OF YOUR GUESTS 

WHEN YOU HOST YOUR HOLIDAY PARTY AT BRIO* 

 *For parties hosted  Nov. 15 thru Dec. 23
 Promotion valid Sunday - Thursday 

for parties of 15 or more
$10  OFF

Valid 1111 thru 31511

A Taste of Tuscany For You!

THE WATERSIDE SHOPS
5505 TAMIAMI TRAIL N, NAPLES FL 34108

(239) 593-5319

WHAT TO DO, WHERE TO GO
benefit the Shelter for Abused Women & 
Children at 7 p.m. Oct. 29. 2950 Tamiami 
Trail N. #12.

■ Fall Fun – North Park Community 
Center hosts the 10th annual Fall Festival 
from 6-9 p.m. Oct. 29, with a costume 
contest, music, scare house, games and 
more. 652-4512.

■ Requiem – The Choirs of Ave 
Maria University present Requi-
em in D Minor by Gabriel Fauré 
at 7 p.m. Oct. 29 at Moorings 
Presbyterian Church. $15 at 
the door or in advance. 280-
2485.

■ Howling Fiddles 
– Fred’s Food, Fun 
& Spirts presents the 
Rowan Cunningham 
Band and “A Howling 
Fiddling Good Time” 
from 7-10 p.m. Oct. 30 to 
raise money for Shy Wolf 
Sanctuary. $10. 2700 Immoka-
lee Rd. 431-7928. Ask about 
workshops with the band ear-
lier afternoon.  

■ Arts Fest – The Naples 
Artisans Festival takes place 
downtown from 10 a.m.-2 p.m. 
Oct. 30. 435-3742.

■ Swamp Fun – The 
Swamp Buggy Parade takes 

place from 10 a.m.-noon Oct. 30 on U.S. 
41 from Fleischmann Boulevard to Third 
Avenue South. 774-2701.  

■ Films and Flavors – The Down-
town Naples Association and the Naples 
International Film Festival present “Films 
and Flavors” from 3-10 p.m. Oct. 30 on 
Fifth Avenue and in Cambier Park. 435-
3742.  

■ Equine Event – The Southwest 
Florida Dressage Association hosts its 

second annual 
dressage open 
house from 9 

a.m. to 2 p.m. Oct. 
30 at DaVinci Farms in 

Buckingham. 693-0385 or 
Hascar1@aol.com. 

■ Races Begin – The 
Budweiser Fall Classic kicks off 

the Swamp Buggy racing season 
at 12:30 p.m. Oct. 31 at the Florida 
Sports Park. 774-2701.

■ Jazz Tunes – The Naples 
Daily News Jazz Band performs 
from 2-4 p.m. Oct. 31 in the band 
shell at Cambier Park. 435-3793.

■ Bonita Band Concert – 
The Bonita Springs Concert Band 
presents a free concert at 2 p.m. 
Nov. 7 at Riverside Park on Old 41. 
Bring a chair and refreshments and 
enjoy a musical afternoon in the 
park.

— Send calendar listings to events@
floridaweekly.com.

Zombicon begins at 6 p.m. 
Saturday, Oct. 23, at Patio de 

Leon in downtown Fort Myers.
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LOTSA LOBSTER!!!    Waterfront Dining

    Friday,
  Sunday

 Saturday,
                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch263-9940 263-2734

                         
          

                    www.napleswaterfrontdining.com

                  fries and slaw or black beans and rice

                                                         
         

        
Not good with any other offer.

                                                          
         

        
        

    Expires 11/4/10.                  $
24.95

Back in the early ’60s, before white 
girls began ironing their hair on ironing 
boards to make it straighter than straight, 
women favored beehives and bouffants: 
big, poufy, complicated affairs that defied 
both gravity and Mother Nature.

“Hairspray,” the Tony Award-winning 
musical, celebrates that era.

It not only celebrates Big Hair, but a 
number of other things as well, including 
civil rights, integration, early rock ’n’ roll 
and queen-sized women.

This musical doesn’t just embrace 
diversity; it wraps it in a giant bear hug 
and joyfully dances around the stage 
with it.

Initially a 1988 John Waters flick star-
ring Divine as a frumpy Baltimore house-
wife, the quirky movie became a Broad-
way hit, winning eight Tony Awards, 
including Best Musical, Best Book and 
Best Score. It also received Desk Drama 
Awards for: Outstanding Musical, Out-
standing Book and Outstanding Music, 
as well as the Laurence Olivier Award 
for Best New Musical.

It tells the story of Tracy Turnblad 
(Danielle Arci), a typical — if not for 
her ample size — teen who loves rock 
‘n’ roll and dancing. Along with her 
friend Penny (Lisa LeCuyer), she faith-
fully watches “The Corny Collins Show” 
on TV and is in love with its lead dancer, 
Link Larkin (Michael Kennen Miller). 
She wants to dance on the show and, like 
every other girl in Baltimore, wants Link 
as her boyfriend.

When Tracy becomes friends with 
some African-American kids at school, 
she learns some cool dance moves from 
them. 

“The Corny Collins Show,” in attempts 
at appeasing protestors while still prac-
ticing its discriminatory casting, has set 
aside a day each month to allow African-
American teens to dance on the air. 

But Tracy can’t see why everyone 
can’t dance together all the time.

“I wish every day was Negro Day!” she 
declares at one point.

From the very opening number, “Good 
Morning Baltimore,” Ms. Arci plays Tracy 
with irrepressible bubbliness, reprising 
her role in the Broadway National Tour. 
She’s a never-ending bundle of energy 
and enthusiasm who just happens to 

come in a slightly larger package than 
the broomstick-thin popular girls.

Lara Hayhurst plays Amber, her nem-
esis, with relish: a spoiled girl with an 
over-developed sense of entitlement. 
She tries to hide her mean streak with 
a sunny smile, but it doesn’t quite work. 
Choreographer Amy Marie McCleary 
plays her mother, Velma, producer of 
the “The Corny Collins Show” and pro-
fessional snob and bigot. She has her 
diva moment with “(The Legend of) 
Miss Baltimore Crabs.”

It’s great fun to watch these two vil-
lains you love to hate.

Chuck Caruso, as Tracy’s mother, Edna 
Turnblad, has some big pumps to fill. 
Not only did Divine originate the role 
in the John Waters movie, but Harvey 
Fierstein, with his foghorn-mixed-with-
gravel voice and larger-than-life person-
ality, originated the role on Broadway. 
But Mr. Caruso does a smash-up job and 
seems a natural for the role.

Broadway Palm’s production of “Hair-
spray” is more an ensemble piece, with 
everyone getting his or her turn in the 
spotlight. And there’s not a weak per-
former in this cast of more than two 
dozen.

A Supremes-like trio (Ericka Simone 
Covington, Ayana Major Bey and Mar-
isha Wallace) drew cheers from the 
audience for their singing in “Welcome 
to the ’60s.” (But the staging was disap-
pointing, as the women don’t step out 
from what originally appears to be a life-
size poster on a wall.)

A lot to love
Walter Kemp III portrays Seaweed. 

The III after his name must refer to him 
being a triple threat on stage, as he acts, 
sings and dances his way into the audi-
ence’s heart (and into the heart of Penny, 
too.) The romance between Seaweed 
and Penny is adorable to watch, and her 
transformation from a shy, gawky girl 
into a bold, dancing young woman in 
love is great fun to watch.

This musical celebrates love of all 
kinds, and it’s sweet to see Mr. Caruso 
and Paul Crane, who plays Edna’s hus-
band Wilbur, celebrate their long mar-
riage in “(You’re) Timeless to Me.” They 
might seem a mismatched couple to 
outsiders, but it’s obvious they’re happy 
and meant for each other.

Scott Moreau, a Broadway Palm favor-
ite, is professionally slick as Corny Col-
lins, and 15-year-old Keana Jordan (of 
Fort Myers High School) deserves spe-
cial mention as Inez, Seaweed’s younger 
sister who’s turned away from audition-
ing for the dance show because she’s 
black.

(This musical isn’t exactly subtle in 
its preaching of equality, but the music 
is so darn fun and infectious that any 
preachiness or overkill in the message is 
instantly forgiven.)

Nedgra Culp as Motormouth Maybelle, 
a local record shop owner and deejay, 
delivers the show’s 11 o’clock number. Ms. 
Culp’s role requires her to speak in cou-
plets; although others I’ve seen in the role 
have played it too over-the-top, like an 
annoying AM radio personality, Ms. Culp 
speaks her lines naturally, and the rhymes 
seem to originate from her organically.

Ms. Culp commands attention with 
her moving delivery of “I Know Where 
I’ve Been,” eliciting sustained applause 
and cheers from the audience.

A few weak spots
Director Brian Enzman has done a ter-

rific job with pulling this musical together, 
though he could have emphasized the 
campiness of it all even a bit more. (The 
only weak spots are with the staging: the 
gym scene seems a little scattered, and 
the three vignettes in “Mama, I’m a Big 
Girl Now” seem spaced too far from each 
other.)

Also, the opening scene of Tracy’s 
bedroom, which is supposed to make us 
feel as though we’re on the ceiling look-
ing directly down at her, doesn’t have 
the visual impact it should.

But the dancing and singing are spec-
tacular, and the mini-orchestra, led 
by musical director Loren Strickland, 
sounded the best I’ve ever heard them.

“Hairspray” is the perfect marriage of 
Mr. Waters’s odd characters and plot and 
Marc Shaiman’s hook-happy music and 
clever lyrics (co-written with his partner, 
Scott Wittman.) The songs are era-perfect, 
complete with doo-wop-like onomato-
poeia and lines about hearing bells and 
listening to a symphony. There’s even a 
counting-book romance song (“I Can Hear 
the Bells”) a la “Who Wrote the Book of 
Love,” in which Tracy counts the steps to 
her longed-for romance with Link. And of 
course, the slow, stately ballad “I Know 
Where I’ve Been” is a gospel-like anthem.

The songs are peppy and uplifting and 
the dialogue is funny, even if the teens 
and tweens in the audience don’t get the 
references to Lollobrigida and the Gabor 
Sisters, or understand why a color televi-
sion is a big deal or why there are only 
three stations.

The Broadway Palm was ambitious in 
producing “Hairspray,” but they were also 
smart. This show is big, outrageous and 
fun… just like Tracy Turnblad’s hair. ■

ARTS COMMENTARY

‘Hairspray’: Big hair and even bigger fun
NancySTETSON
nstetson@floridaweekly.com

>> Hairspray 
>> When: Through Nov. 20
>> Where: Broadway Palm Dinner Theatre, 1380 
Colonial Blvd., Fort Myers
>> Cost: $21-$51
>> Info: 278-4422 or www.BroadwayPalm.com

in the know

COURTESY PHOTO

A scene from “Hairspray,” now playing at the Broadway Palm Dinner Theatre.
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GIVING

Longtime Naples resident Kathleen 
Passidomo was honored at the Education 
Foundation’s Glass Slipper Award Recep-
tion hosted earlier this 
month by McCormick 
& Schmick’s in Mer-
cato in recognation of 
her outstanding ser-
vice toward education 
in Collier County. The 
Glass Slipper Award is 
made in conjunction with the foundation’s 
annual “If the Shoe Fits” fundraiser.

A resident of Collier County for more 
than 30 years, Ms. Passidomo has been 
extensively involved in the community, 
especially where the advancement and 
well-being of children are concerned. 
Past recipients of the Glass Slipper Award 
are Emily K. Bua, Rachel Gutman, Debbi 
Wallace, Linda Morton, Mary Lynn Hill, 
Monica Baker and Ally Loos. 

Ms. Passidomo will be recognized again 
at “If The Shoe Fits” on Wednesday 
evening, Dec. 1, at Saks Fifth Avenue in 
Waterside Shops. A benefit for the Edu-
cation Foundation’s Take Stock In Chil-

dren mentoring and 
scholarship program, 
the evening of shop-
ping, an auction and 
more fun is presented 
by Naples Illustrated 
and co-sponsored by 
SunTrust and the law 

firm of Vernon•Healy. Returning food 
and beverage sponsors McCormick & 
Schmick’s and Pinnacle Vodka provide 
bites and cocktails, including the event’s 
signature Shoetini. A new sponsor this 
year is Norman Love Confections.

Tickets to “If the Shoe Fits” are $100 
per person. For more information about 
the event or about Take Stock In Chil-
dren, call 643-4755 or visit www.Educa-
tionForCollier.org. ■

Education Foundation’s Glass Slipper
is a perfect fit for Kathleen Passidomo
SPECIAL TO FLORIDA WEEKLY

DavidLawrenceCenter.org | Naples 239.455.8500 | Immokalee 236.657.4434

LET’S TALK.
Sometimes a cry for help never makes a sound. When you see a 
child with signs of depression, anger or substance abuse, please 
help them take the first step to recovery. Call the David Lawrence 
Center. The only thing they have to lose is the pain.  

ALEXANDER’S RESTAURANT
BAMBOO CAFÉ French Home Cooking
THE BAY HOUSE RESTAURANT 
BAYSIDE SEAFOOD GRILL & BAR 
BELLINI ITALIAN RESTAURANT ON FIFTH
BHA! BHA! PERSIAN BISTRO
BISTRO 821  
BLEU PROVENCE
CAPRI PIZZERIA & RISTORANTE
CIAO RISTORANTE
THE DOCK AT CRAYTON COVE 
EVOO MARKET & BISTRO
GOURMET CATERING & TAKE OUT
HB’S ON THE GULF 
IM TAPAS
THE ISLAND PUB
LE LAFAYETTE FRENCH GOURMET
MANGROVE CAFÉ
M WATERFRONT GRILLE
NAPLES TOMATO
NOODLES ITALIAN CAFÉ & SUSHI
OLD NAPLES PUB
OLIO ON NAPLES BAY
PELICAN LARRY’S
RANDY’S FISHMARKET RESTAURANT
THE REAL MACAW
REMY’S BISTRO
RIDGWAY BAR & GRILL 
RIVERWALK AT TIN CITY
SEA SALT  
SUNBURST CAFÉ
THE VILLAGE PUB

DINE OUT!

SA
VE

 3
0%

 W

ITH
 NA

PLE
S ORIGINALS GIFT CERTIFICATES

Enjoy Naples’ Finest
Local Restaurants

0

w w w. N a p l e s O r i g i n a l s . c o m

Each dollar 
spent at a local 

restaurant 
returns three 
times more 

money to our 
local economy 
than one spent 
at a chain – a 
benefit we can 
all bank on.

PUZZLE ANSWERS

DAWN DINARDO / COURTESY PHOTOS

Honoree Kathleen Passidomo, second from left, with representatives from co-sponsors 
Vernon•Healy Chris Vernon, Susan Healy and Victor Bayata.

From co-sponsor SunTrust, left to right, Sania Rizk, Ginger Barkhausen, Michael Davis and 
Cyndy Kirkham.
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SMART
INDUSTRIES

ST RM License #CRC056857

LOWEST PRICES OF 
THE YEAR ON IMPACT WINDOWS.

www.StormSmart.com

THIS MONTH ONLY 
CALL TODAY! 888.962.7283

Lower your utility bills and save money on 
your homeowners insurance.

MENTION THIS AD FOR FREE INSTALLATION*

*Some Restrictions Apply

★

FLORIDA WEEKLY PUZZLES

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

HOROSCOPESBY GEORGE!

By Linda Thistle
Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

■ LIBRA (September 23 to Octo-
ber 22) Don’t be surprised if you sud-
denly hear from someone from your 
past who wants to contact you about 
the possibility of renewing a long-
dormant (if not dead) relationship.

■ SCORPIO (October 23 to 
November 21) This is a good time to 
check over what went right and what 
went wrong with recent efforts. This 
can provide valuable lessons for proj-
ects that will be coming up soon.

■ SAGITTARIUS (November 
22 to December 21)  Dealing with 
people who feel they’re always right 
about everything might be a problem 
for some. But the savvy Archer should 
be able to deflate their oversize egos.

■ CAPRICORN (December 22 
to January 19) This week favors a 
balance between the demands of your 
work and your need for fun timeouts. 
Taking breaks helps restore and keep 
your energy levels high.

■ AQUARIUS (January 20 to 
February 18) There could be an occa-
sional setback in what you’re working 
on. But look at them as lessons on how 
to do better as you move along. More 
supporters turn up to cheer you on.

■ PISCES (February 19 to March 
20) Although a more positive aspect 
influences this week’s course, you still 
need to be sure that those who will 
work with you have no reason to work 
against you. Good luck.

■ ARIES (March 21 to April 19) 
Deciding to work out that pesky prob-
lem (even though you might have 

been bored, bored, bored with it) 
should be paying off right about now. 
Expect to hear some very welcome 
news very soon.

■ TAURUS (April 20 to May 20) 
Unexpected news might cause you to 
rethink a previous conclusion. Don’t 
be bullheaded and try to bluff it out. 
Make the needed change, and then 
take a bow for your objectivity.

■ GEMINI (May 21 to June 20) 
Money-matters should be considered 
as you continue to work out your holi-
day plans. This is a good time to scout 
out discounts before demand for them 
outstrips their availability.

■ CANCER (June 21 to July 22) 
A calm period early in the week 
helps you complete most, if not all, of 
your unfinished tasks. A new project 
appears by midweek, and this one 
could carry some big career poten-
tial.

■ LEO (July 23 to August 22) 
Positive results from recent ventures 
continue to pump up those self-esteem 
levels, making you Fabulous Felines 
feel you can tackle any challenge any-
one wants to throw at you.

■ VIRGO (August 23 to Septem-
ber 22) Family and friends might feel 
neglected because of your almost total 
focus on a project. Try to rework your 
schedule so you can have time for 
both your loved ones and your work.

■ BORN THIS WEEK: You believe 
in keeping your promises. It’s not 
always easy to do, but somehow you 
do it.
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239.690.9844
14125 S. Tamiami Trail (U.S. 41)

Fort Myers
SHOWROOM HOURS: 

Mon - Sat. 9:30 a.m. - 6 p.m.
Evenings & Sundays by appointment

FREE Local Delivery    FREE Fabric Protection    FREE Design Service  
Low Price Guarantee    Locally Owned & Operated!

Larry 
Norris

www.N o r r i s H om e F u r n i s h i n g s . c om

Realize your dreams... quality furniture and design 
with the lowest prices... guaranteed!

Come in to register to win a $500 Gift Certificate!

Norris has this season’s best values. This 
incredibly comfortable sofa is available 
in hundreds of fabrics, for the same low 
price... only $999

FREE FABRIC 
PROTECTION

SEASON PREVIEW SALE!
Norris has this season’s 
newest looks and hottest 
new styles... all on sale!

This Florida made set has the highest 
quality aluminum, and is made to last in our 
environment... All that, and comfortable too!Swivel chairs available!

LEATHER 
SALE!

This year get the leather sofa you have 
been wanting... With Norris you get the quality 
you expect, and a value that is unmatched! Get 
this 100% leather sofa stocked in a gorgeous 
cognac or in a beautiful cream.

FREE DELIVERY!
48”table & 4 stationary 
chairs  regularly  $965 only $569

ve 
h lit

only $1099
regularly  $3199

Old people kicking ass.
Just reading that is bound to bring 

a smile to your face. Sure, we’ve seen 
Bruce Willis blow things up for years. 
But Morgan Freeman? John Malkovich? 
Dame Helen Mirren with a machine gun? 
That’s a sight to see. Unfortunately, once 
the kitschy novelty wears off, there’s not 
much more to see in “RED,” a one-note 
action comedy with a paper-thin story.

Mr. Willis plays Frank, a retired CIA 
special-ops agent now living in complete 
boredom in Cleveland. He gets his kicks 
from working out and flirting with Sarah 
(Mary-Louise Parker) at the Social Secu-
rity office. Life is good, life is dull, life is 
about to get very interesting once again.

After he’s attacked in his home, Frank 
learns that he and other members of 
the CIA’s “RED” (Retired Extremely 
Dangerous) list have been marked for 
death. And so he travels the country 
getting the gang back together: There’s 
Joe (Mr. Freeman), who has stage four 
cancer and lives in a retirement home; 
Marvin (Mr. Malkovich), who was given 
daily doses of LSD for 11 years as part of 
a mind control experiment; and Victoria 
(Ms. Mirren), who really, really likes to 
shoot people. 

Why they’re being targeted by CIA 
higher-up Cynthia Wilkes (Rebecca Pid-
geon) and her minion William Cooper 
(Karl Urban) remains a mystery far too 
long, so suffice to say the retirees know 
something about a mission gone awry 
in the early ’80s that could compro-
mise a current political figure. There are 
also Russian operatives, love stories and 
enough 360-degree shots to make you 
dizzy.

The action is fun — especially as the 
elder bad-asses break into the CIA to 
find out who’s after them and why — and 
the visual effects are adequate. The per-
formances from the notable cast are fine, 
but Mr. Malkovich is clearly having the 
most fun as yet another wacko eccentric. 
Him carrying around the pig might seem 

silly, but it has a great payoff.
Joyful as it is, director Robert Sch-

wentke’s movie never fulfills its promise 
of total wink-wink cheeky glee. Or to put 
it another way, the story by Jon and Erich 
Hoeber (based on the graphic novel by 
Warren Ellis and Cully Hamner) is too 
thin for anything to really matter.

We watch and say “Wow! Look at Mir-
ren fire away!” and “Malkovich is such 
a weirdo!” rather than have those ele-
ments be an ingrained part of the story. 
When only the novelties stand out as 
memorable, it’s a problem. 

“RED” clearly knows what it is and 
what it wants to be, but somewhere 
along the line, someone forgot to offer 
more than a marketing hook. It will leave 
you entertained and unfulfilled — a hol-
low victory considering the delight it 
could have been. ■

— Dan Hudak is the chairman of the 
Florida Film Critics Circle and a nation-
ally syndicated film critic. You can e-mail 
him at dan@hudakonhollywood.com and 
read more of his work at www.hudakon-
hollywood.com.

LATEST FILMS

‘RED’

★ ★ 
Is it worth $10?  No

>> Ms. Mirren’s inspiration was Martha Stewart. 
“She’s obviously not a retired assassin,” she says. 
“But whatever Martha Stewart does, she does it 
really, really well. She’s a perfectionist, and I love 
her combination of feminine softness and incred-
ible strength of effi ciency and practicality.”

in the know  

danHUDAK
www.hudakonhollywood.com

Secretariat ★★
(Diane Lane, John Malkovich, Dylan 
Walsh) In the early ’70s, a Denver 
housewife (Ms. Lane) leaves her family 
behind and hires an eccentric trainer 
(Mr. Malkovich) as she hopes to become 
a winner in the horse racing business. 
Lucky for her, the chance she took was 
on what many consider the greatest 
racehorse of all time, Secretariat. From 
underdog status to against-all-odds tri-
umph, this is a two-hour predictable 
bore of a sports movie. Rated PG.

Buried ★★★
(Ryan Reynolds, voices of Robert Pater-
son, Stephen Tobolowsky) While work-

ing in Iraq, American truck driver Paul 
Conroy (Mr. Reynolds) wakes to dis-
cover he’s been buried alive inside a cof-
fin in the Iraqi desert. The camera never 
leaves the inside of the coffin, so this 
certainly isn’t for the claustrophobic. 
It is, however, very intense and nicely 
done, especially as we learn more about 
Paul and why he’s there. Rated R.

Life As We Know It ★★
(Katherine Heigl, Josh Duhamel, Josh 

Lucas) After their mutual best friends 
die in a car accident, Holly (Ms. Heigl) 
and Messer (Mr. Duhamel) are given 
joint custody of their friends’ orphan 
baby. Although it has some nice dra-
matic and comedic moments, it labors 
toward an ending it wants but doesn’t 
need. Rated PG-13.  ■

CAPSULES
REVIEWED BY DAN HUDAK
www.hudakonhollywood.com    ............
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After reading “The Season of Risks,” 
the third installment of Susan Hubbard’s 
acclaimed Ethical Vampire series, I can 

understand the 
special appeal of 
the vampire craze 
to young adults. 
Who feels more 
like an outsider 
than a thoughtful 
teenager? Who 
feels more unset-
tled than someone 
going through a 
sequence of iden-
tity adjustments? 

What better 
vehicle for probing these problems of 
“otherness” than that of the vampire? A 
changeling by definition, the vampire 
is in touch with, yet divorced from, the 
human sphere. A vampire most often 
must hide his or her true self.

As Ms. Hubbard explores the nature 
of her protagonist, Ariella Montero, the 
issues of identity and expectation are fur-
ther complicated by the fact that Ariella 
is a special kind of tweener: not only half-
child/half-adult, but also half-human/
half-vampire.

The author’s premise involves an 
underground vampire civilization with 
competing sects holding conflicting 

notions about their proper relationship 
with humankind. Yes, they live among 
us; but they live more fully among them-
selves. On one side of the value spectrum 
are vampires who secretly farm humans 
for the blood nourishment the vampires 
need and feel entitled to. On the other 
side are those seeking to live openly and 
in a nonthreatening way within human 
society, perhaps building an inclusive 
society. A third sect is positioned some-
where in between.

Vampire scientists have developed 
dietary substitutes for human blood; cer-
tain bars and restaurants, truly vampire 
haunts, serve Picardo and other special-
ized beverages. However, the desire for 
the defining act of vampirism might not 
be exclusively for nourishment, but also 
for energy of a different order.

Vampires dominate entire businesses. 
In Ms. Hubbard’s novel, the world of 
online social networking is presented as 
a major vampiric enterprise — a fascinat-
ing metaphor.

Essentially, “The Season of Risks” 
involves the trials of growing up that any 
young woman faces, but with the added 
dimension of vampire (or half-vampire) 
capabilities: reading thoughts, becoming 
invisible and interacting with ghosts, to 
name a few. The fact that Ariella, as a 
half-vampire, can see only vague reflec-
tions of herself underscores the issues of 
identity and self-knowledge that enrich 
the novel.

A 15-year-old passing as a 19-year-old 
college student, Ariella has fallen in love 
with an independent candidate for presi-

dent of the United States. Neil Cameron, 
listed as and apparently 30 years of age, 
is the first vampire to make such a run, 
and he enjoys great success in the early 
polling. He is sure to earn the nomina-
tion of a burgeoning third party. Political 
maneuvering involves the ongoing con-
flicts among the vampire sects. Clearly, 
a new relationship between the vampire 
and human worlds is anticipated. This is 
something Ariella’s father, the vampire 
part of her heritage and a renowned 
research scientist, also works toward, but 
in a different manner. 

Ariella learns that Cameron, who 
“crossed over” at the age of 22, had been 

a soldier in the Continental Army 230 
years ago. She also learns that the tim-
ing of their relationship is all wrong for 
Cameron’s political plans, and that they 
might have to postpone or abandon their 
romance to avoid a scandal about their 
age difference. 

Frustrated by this situation, Ariella — 
like a typical teenager — yearns to be 
older. Fortunately, or perhaps unfortu-
nately, she learns about a special treat-
ment devised by an important researcher 
in the vampire community that can trans-
form her into an older version of herself. 
If she could emerge as a 22-year-old, then 
perhaps she and Cameron could have 
a life together without compromising 
his political ambitions, which seem pro-
foundly idealistic to Ariella.

Ms. Hubbard imagines and presents 
Ariella’s perceptions with startling inven-
tiveness and a poetic shimmer. (As a 
synesthete, Ariella discerns words and 
numbers in color and texture.) The atmo-
sphere of “The Season of Risks” is aston-
ishing in its concatenation of images and 
its rhythmic and auditory expressiveness, 
even as the environment is grounded in 
familiar places within Florida, Georgia 
and Ireland. 

This author’s rare talent for world 
building draws readers into a suspense-
ful, highly original and multi-leveled fan-
tasy that dissolves improbabilities while 
probing important moral and societal 
issues. ■

— Find out more about University of 
Central Florida professor Susan Hubbard 
at www.susanhubbard.com.

FLORIDA WRITERS

Risks of the imagination: bloody good stuff
BY PHILIP K. JASON
Special to Florida Weekly 

“The Season of Risks,” by Susan Hubbard, 
Simon & Schuster. 320 pages. $14.

HUBBARD
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FLORIDA WEEKLY WRITING CHALLENGE

BY JOANNE CONNORS-WADE______________________

Joyce rushed from the parking 
garage toward the crowded sidewalks 
of New York City. As she approached 
the exit she spotted a bulky envelope 
leaning against a dumpster. Curious, 
she walked toward the package as 
the wind swept beneath her umbrella, 
propelling it from her grip. This exac-
erbated the already present dismal 
thoughts percolating in her head. She 
picked up the nondescript envelope, 
tucked it under her arm and proceeded 
to Starbucks.

Twenty-four hours ago, Joyce Rich-
mond was a marketing executive with a 
promising future; now she was headed 
to the Division of Employment Secu-
rity, another victim of downsizing.  A 
cup of coffee and a few minutes to dry 
off would be welcome.

She selected the nearest available 
table. An audible sigh followed a long 
sip of the steaming brew. She reached 
for the soaked envelope, which revealed 
nothing to lead Joyce to the owner.

The contents were pressed tightly, 
enabling the envelope to be sealed 
with heavy-duty packing tape, but once 
opened, it expanded. Joyce gasped as 
she leafed through the contents. She 
removed two banded wads of crisp, 
$100 bills — and there were more, 
a lot more! She glanced around the 
coffee shop feeling vulnerable, think-
ing it best to conceal the money and 
return to her car. The Department of 

Employment Security would have to 
wait.

In the safety of her apartment, she 
emptied the envelope and counted not 
once, but three times. Each time the 
total was the same: $38,000.

Throughout the night she considered 
her obligation to find the owner, while 
rationalizing that anyone carrying that 
amount of money could afford to lose 
it. Perhaps it was drug money?

A frivolous daydream was about to 
become reality.

Joyce Richmond was a 31-year-old, 
single, unemployed woman. She was 
debt-free and had accumulated a sub-
stantial savings. Because of her years 
with the agency, she received a gener-
ous severance package to sustain her 
through the difficult months of job-
searching.

Her penchant for writing was kept 
secretive, tucked away as merely a day-
dream. The hours at Mason, Towers 
and White Advertising Agency had left 
little time to pursue her passion.

Within a day, and with hardly a 
doubt, Joyce knew her life was about 
to change. She’d escape the madness 
and live a Bohemian lifestyle writ-
ing mystery novels, prose and poetry. 
The competitive, stressful demands to 
reach goals while surviving the manic, 
downward financial spiral of today’s 
world would soon become a reflection 
in her rear-view mirror.

The cloth top slowly descended and 
nested in the rear compartment of the 

BMW. The sunshine and crisp Octo-
ber air beckoned as she headed north. 
Within four hours she crossed the 
Bourne Bridge arriving in Yarmouth, 
Cape Cod, Mass. She was famished 
and after a light lunch inquired about 
a rental agency. A gentleman seated at 
the far end of the lunch counter inter-
jected.

“What type of rental are you looking 
for?”

Surprised at the stranger’s question, 
Joyce replied: “A moderate, one-bed-
room apartment, preferably overlook-
ing the ocean.”

The stranger ambled toward Joyce. 
He sat on the stool beside her and 
extended his hand.

“My name is Jake Krantz. I may have 
what you’re looking for. It needs some 
cleaning, but you’re welcome to take 
a look.”

Joyce hesitated a moment and caught 
a favorable nod from the waitress 
behind the counter. She thought, “Why 
not?”

“This is quite unexpected; I’d like to 
see it. What would be convenient for 
you?”

Jake flashed a warm smile and replied. 
“I’m finished here. How about now?”

Joyce slid from her stool and walked 
outside with Jake as he began describ-
ing the rental.

“It’s small, very private, on the third 
floor of my old Victorian. It’s actually 
one of two turrets. It faces west and 
captures the sunset over the water. 

Quite a view of the horizon.
 “It sounds lovely.” 
Jake noted the orange tags on the 

BMW. “If you don’t mind the three 
flights of stairs and no elevator. We’re 
not in New York City.” He replied with 
a smile.

Joyce laughed at the reference of an 
elevator in an ancient Victorian house. 
She followed closely behind the Land 
Rover through the center of town and 
then onto Old Lighthouse Road. In the 
short distance ahead there stood the 
painted lady, a magnificent Victorian 
structure painted in traditional pastels.

This was the place she envisioned 
only in her dreams.

Within two weeks, Joyce lugged 
boxes up the spiral staircase and 
settled into her writer’s garret. She 
admired Sydney Sheldon, “the master 
of fictional mystery,” so when she 
discovered a stray cat under the back 
porch, she took him in and aptly named 
him Sydney. Sydney slept for hours on 
a wicker chair close by Joyce. They 
became companions. As Joyce tapped 
the keyboard, Sydney napped.

Soon the balmy autumn swept into 
the blustery winters and frigid tem-
peratures. Joyce and Sydney remained 
warm and cozy, greeting each spring 
and summer as welcomed visitors. 

With every passing year, Joyce and 
her loyal Sydney remained reclusive, 
rarely seen. To the local residents, 
Joyce became the legendary “Lady in 
the Tower.” ■

BY JOHN MEADE______________________

He lumbered into town, a large, 
almost freakish size heavyweight. His 
story was a familiar one:

“My trainers didn’t know what they 
were doing. They threw me in with 
anybody and I had to work just to put 
food on the table for my wife and little 
boy.”

As tall as he was, he held his head 
down and toward the side as if he were 
a little boy brooding. In the gym he 
went through the motions. When he 
skipped rope he would drone, “When I 
get my chance, nobody but me and my 
opponent. When I get my chance...”

His new trainers set up sparring 
sessions and quickly told him he was 

the next Gerry Cooney. But once the 
sparring partners began to hit back, 
he became timid and complained of a 
couple of minor injuries.

“Just a sore shoulder. When I get my 
chance, nobody but me and my oppo-
nent. When I get my chance...”

The gym regulars patted him on the 
back and treated him like a champion. 
It wasn’t hard to understand how he 
started to believe in himself.

“When I get my chance, nobody but 
me and my opponent. When I get my 
chance...”

In front of a capacity crowd at Ger-
main Arena, wearing new shoes and 
trunks, he got his chance. His opponent 
was a good foot shorter and at least 10 
years older.

It seemed odd for this giant of a fight-
er to go up against such an older and 
shorter man. But it was even stranger 
when the shorter fighter pummeled 
the taller fighter. The giant was simply 
pushing his punches casually, as if to 
say, “Take my chance, I really don’t 
want it.”

Against the ropes, the shorter, squat 
fighter scored repeatedly to the body. 
It now was no longer a question of 
whether the giant would win, but of 
whether he would survive. At the bell, 
he was barely standing on his own. His 
trainers had to help him to his stool.

You didn’t have to hear the ring 
announcer announce the judges’ deci-
sion to know who won the fight. You 
could tell who won by the way the 

giant buried his head into the hood of 
his robe. He slowly pressed through 
the crowd and headed for the locker 
room.

He did not shower, though. Instead, 
he quickly changed into his street 
clothes and found his wife and baby 
boy among the loud and enthusiastic 
crowd.

With a drab gray stocking hat pulled 
down over his forehead to cover an 
ugly welt, he cradled his baby in his 
large, sore arms. He tilted his head and 
with moist brooding eyes whispered to 
his wife, “When he gets his chance...”

Before he could finish, his wife 
took their baby from him, kissed the 
fighter and said, “Everything will be 
all right.” ■

More than 40 entries have already 
come in for Florida Weekly’s latest 
writing challenge. For several months, 
we’ve enjoyed reading and printing 
stories sent in by readers as part of 
our writing challenge series. Despite 
the fact there was no remuneration 
offered, readers pulled out the laptops, 
fired up their imaginations and dusted 
off their Strunk and White.

Now that we know the audience 
can write, we’re going to turn them 
loose on a writing challenge we’re 

calling the Freestyle fic-
tion and poetry contest. 
Winners in each of two 
categories will receive 
a ticket to the Sanibel 
Island Writer’s Confer-
ence, running from Nov. 
4-7 at BIG ARTS.

There are two contest 
categories: Prose fiction 
and Poetry. There will 
be one winner in each 
category. Each winner 
will receive one ticket 
— a $350 value. Unlike 
prior writing challenges, 
this contest will not supply any photos 

or prompts. We ask that 
compositions have some 
connection with South-
west Florida, but beyond 
that purposefully vague 
request, participants are 
free to take this wherev-
er they’d like. Prose fic-
tion submissions should 
not exceed 2,800 words. 
Poetry should not 
exceed 75 lines. There 
is no minimum require-
ment.

To qualify for the con-
test, e-mail submissions 

by 5 p.m. on Oct. 22 to freestyle@ flor-

idaweekly.com. Depending on which 
category one is entering, the subject 
line should read as follows: “freestyle_
fiction_title of your composition” or 
“freestyle_poetry_title of your com-
position.”

Entrants should be able to go to 
the conference. Tickets will be in the 
entrant’s name only. If a winner can-
not attend the conference, we ask to 
be notified so that the ticket can be 
passed on to the second place winner. 
There will be no transfers.

Winners will be notified by Monday, 
Nov. 1. 

Here are some prose fiction submis-
sions:

Writing contest in its final days
Winners will get to rub 
elbows with the pros

Living the Dream

When I Get My Chance
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River Bar 

River Bar 

OPEN

Join Jack s Club

Great food!
Cold drinks!

Good times!

never
Best

TM

The Naples Opera Society is offering 
season subscriptions and single opera 
trips for the Florida Grand Opera 2010-
2011 season in Miami.

Season tickets begin at $118 and 
include round-trip bus, driver tip, gour-
met dinner in Coral Gables, pre-perfor-
mance lecture and the opera. Seats are 
in the mezzanine and rear orchestra. 
The bus departs from Crossroads Shop-
ping Center at 2 p.m. 

All trips are on Saturdays. This year’s 
operas and dates are:
■ “Turandot,” Nov. 27
■ “Tales of Hoffman,” Feb. 5
■ “Don Giovanni,” April 30
■ “Cyrano,” May 7
Checks can be sent to Naples Opera 

Society, 1200 LAmbiance Circle #101, 
Naples, FL 34108. For more informa-
tion, call 431-7509 or e-mail ehandjhb@
gmail.com. ■

Catch the bus to Florida Grand Opera

 “The Met: Live 
in HD” brings The 
Metropolitan Opera 
to movie theaters 
around the world. 
The second in this 
season’s five pro-
grams, Mussorgsky’s 
“Boris Godunov,” 
begins at noon Satur-
day, Oct. 23, at Holly-
wood Stadium-20 in 
Naples, Hollywood 
Coconut Point-16 in 
Estero and the Bell 
Tower-20 in Fort 
Myers.

Adapted from a play by Alexander 
Pushkin about the extraordinary reign of 
the 16th-century tsar, “Boris Godunov” 
is regarded as Mussorgsky’s operatic 
masterpiece, and the title character, to 
be sung by René Pape, is a touchstone 
role for operatic basses.

Opera star Patricia Racette serves as 
host for the performance, conducting 
live backstage interviews with cast and 
crew and introducing behind-the-scenes 
features. Using robotic cameras and 

state-of-the-art technology to capture 
the live action, the transmission offers 
the worldwide HD audience an interest-
ing perspective on the production. 

Running time is 4 hours and 30 min-
utes.

Tickets range from $18 to $24. For 
more information, visit www.metopera.
org/hdlive. ■

Opera comes to the silver screen

KEN HOWARD / THE METROPOLITAN OPERA

René Pape in the title role as Boris Gudunov



OPEN 24 HOURS
7 DAYS A WEEK

OR

Playing is Just Part of the Fun

Present this coupon at the Seminole Casino Immokalee Tables 
to receive your MATCH PLAY.

Present this coupon to the Seminole Casino Immokalee Player’s Club 
to receive your OFFER. 

Details at the Seminole Player’s Club. Management reserves the right to change or cancel promotion at any time based on operational and/or business concern. Gaming pay tables, lines and reels are for entertainment purposes only. 
Must be 21 years of age or older. If you or someone you know has a gambling problem, please call 1-888-ADMIT-IT.

*You will receive $50 instantly and $50 on your return visit. Must be at least 21 years old and a Seminole Player’s Club member to participate. Valid ID required 
for redemption. Valid for new members only. Use of a match play voucher requires an even money bet. Voucher may only be used on even money wagers 
at authorized blackjack tables. Offer valid through 10/31/10. Limit one coupon per person. No cash value, non-transferable and may not be redeemed for 
cash or chips. Alteration or unauthorized use voids this offer. Management reserves all rights. Persons who have been trespassed or banned by the Seminole 
Tribe of Florida or those who have opted into the self-exclusion program are prohibited from participating. If you or someone you know has a gambling problem, 
please call 1-888-ADMIT-IT. PRIZE CODE: INWNMP1010

*You will receive $25 Free Play instantly on your first visit, $25 Free Play on your second visit and $50 Food and Beverage credit on your third visit. 
Offer valid through 10/31/10. No cash value. For selected gaming machines that accept the Seminole Player’s Club Card. One FREE Play offer per 
person per day. Not valid with any other Free Play Offer. Must be 21 years or older and a Player’s Club member to participate. Membership is FREE to 
all 21 or over. Valid for new members only. No purchase necessary. Must present approved photo ID. No reproductions allowed. Non-negotiable, 
non-transferable and may not be redeemed for cash. Additional discounts do not apply. If you or someone you know has a gambling problem, please 
call 1-888-ADMIT-IT. PRIZE CODE: INWNM1010

JOIN THE PLAYER’S CLUB AND GET 
$100* MATCH PLAY

JOIN THE PLAYER’S CLUB AND GET 
$100* OFFER

October 30 Friday

by Hook’D

CHALLENGERGiveaway
OOOOctob Saturday

by Top Priority

Spin The Reel, Double Down and Go All-In
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Q: Dear Seafood Professor,
I was at a local restaurant the other night and saw 
Escolar on the menu. Then a friend of mine told 
me that Escolar can make you sick. What’s the 
story with this fish?             —Liz, Bonita Springs

A:

239-593-5555
www.randysfishmarketrestaurant.com

10395 Tamiami Trail N. • Naples, FL 34108

Retail Seafood Market Hours
Monday-Sunday 
10am - 9pm

Restaurant Hours
Monday-Sunday 
10am - 9pm

SHIPPING
NATIONWIDE

Visit Paradise
Shrimp Company 

On Line!
www.paradiseshrimpcompany.com

Dear Liz,
Escolar is in the mackerel family and is sometimes referred 
to as “White Tuna”. It is  a very popular fish, especially for 
grilling. But, it has a high oil content and contains a type 
of oil called
“waxy esters”. Although the waxy esters are not harmful, 

they can have a laxative effect on some people. For people 
who are eating Escolar for the first time, the Seafood Professor 
recommends a small portion of 4 to 6 ounces. 

HAPPY HOUR IS BACK!
MONDAY-FRIDAY 3pm - 6pm

SATURDAY-SUNDAY 11am - 6pm

1/2 Price on Selected Appetizers

Beers
(domestic)

$2 Drafts
(domestic)  

$2 Well Drinks
(one shot)

$2

Ikebana club
will hear about
ancient silk art

Ikebana International Naples Chap-
ter meets from 9-11 a.m. on the first 
Wednesday of every month in Moss Hall 
at Moorings Presbyterian Church. Topic 
of the Nov. 3 meeting will be Rozome, an 
ancient Japanese technique that is now 
being used by Japanese kimono mas-
ters. New member Leigh Herndon will 
explain the process and demonstrate the 
waxing and dyeing process on silk. A 
member ginza precedes the meeting and 
a light luncheon will end the program.

Attendance is free and all are wel-
come. Non-members are requested to 
make a reservation by e-mailing ikeba-
nanaples@me.com. For more informa-
tion, visit www.ikebananaples.com. ■

Orchid Society
meets Nov. 4 

The Naples Orchid Society meets on 
the first Thursday evening of the month 
at Moorings Presbyterian Church, 791 
Harbour Drive. Guest speaker Nov. 
4 will be Fred Clarke of Sunset Val-
ley Orchids in Vista, Calif. Members 
are reminded that Mr. Clarke is taking 
orders for orchids and will deliver them 
at the meeting.

Flower registration is at 6:30 p.m. fol-
lowed by judging at 7:10 p.m., business meet-
ing at 7:30 p.m. and program at 7:45 p.m.

Annual membership dues are $30 for 
an individual or $40 for a family mem-
bership. For more information, e-mail 

waterwaysorchidman@gmail.com or 
visit www.naplesorchidsociety.org. ■

Local club hosts
council of state
camera clubs

The Naples Digital Photography Club 
will host the annual convention of the 
Florida Camera Club Council on Sat-
urday and Sunday, Nov. 6-7, at Edison 
State College-Collier Campus.

Photographer and conservationist Clyde 
Butcher will be the keynote speaker, in 
keeping with the convention’s theme of 
“The Nature of Photography.” Mr. Butch-
er’s Saturday evening presentation is titled 
“Is It Graphic Art or Photography?”

For registration and more informa-
tion, visit 222.f3c.org. ■

Jewish Federation
women will hear
from book critic

The Women’s Cultural Alliance of 
the Jewish Federation of Collier County 
welcomes book critic and lecturer Elaine 
Newton as guest speaker at the group’s 
luncheon on Friday, Nov. 12, at Grey 
Oaks Country Club. 

Cost for the luncheon and annual 
WCA membership is $114. Checks made 
out to JFCC can be mailed to Susan 
Seiden, 445 Cove Tower Drive, Montego 
#1203, Naples FL 34110.

For more information, call Jane Hersch 
at 948-0003 or visit www.womenscul-
turalalliance.com. ■

CLUB NOTES



FREE ADMISSION

Naples *
Florida

SATURDAY, OCTOBER 23RD SunDAY, OCTOBER 24th
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NOW OPEN
TWO HAUNTS under ONE ROOF

Over 20,000 Scare Feet!

SPONSORED BY

SPONSORED BY

Tour this OPEN HOUSE, but Visitors  
BEWARE, you may or may not get out—

but Enter if you Dare!

Challenge your inner demons with  
PURE Heart-pounding Scares!

www.FrightFactoryNaples.com 
Visit us on Facebook at Fright Factory Naples

2320 Vanderbilt Beach Road  
(Between Airport-Pulling & Goodlette-Frank Road)

s

TRANSFER YOUR VHS, 8MM, 16MM TO DVD








German American 
Club starts the 
new season

The German American Club Gem-
uetlichkeit hosts a welcome-back dinner 
dance beginning at 5 p.m. Thursday, 
Nov. 4, at St. Katherine Greek Orthodox 
Church, 7100 Airport Pulling Road. The 
club will meet monthly through April.

Tickets to the dinner dance are $25 
for members and $30 for guests. For 
more information, call Albert Nelz at 
593-4965. ■

Businesswomen 
planning holiday 

celebration
The ABWA Neapolitan Chapter will 

hold its 2010 holiday celebration Friday 
evening, Nov. 19, at the Hilton Naples. 
Groups are invited to pick a theme and 
decorate their own tables.

“The tables last year were incredible 
and set the bar for this year’s attendees,” 

event chairman Kena Yoke says.
Sponsorship and donation opportuni-

ties are available now. Table space is 
limited. Individual tickets will also be 
available as the date draws near.

For more information, call Ms. Yoke at 
592-9193, e-mail kyoke@daxenterprises.
com or visit www.abwaneapolitan.org. ■

Photography club 
focuses on

model shootout
Photography Naples Club and School 

is staging a model shootout from 3:45-
6:45 p.m. Saturday, Oct. 23, at The Naples 
Depot, to give  photographers the chance 
to build their portfolios with live models 
and various backgrounds. The theme 
this time is senior high portraits.

Six stations will be set up around the 
historic depot and have a teen model in 
each. One station will be indoors with 
studio lighting.

Photographers of all skill levels are 
welcome. Cost is $75. To register or for 
more information, call 263-7001 or visit 
www.PhotographyNaples.com. ■

CLUB NOTES



CALL NOW FOR RESERVATIONS

1-888-539-72591-800-593-7259

KeyWestExpressFantasyFest.com

The party starts 
the minute you 

step aboard

Limited Space 
Available  

Reserve Now!

Key West Express is the Official Fast, Fun Way to Fantasy Fest 2010!

GETTING THERE IS HALF THE FUN
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WHAT ARE YOU HAVING
FOR BREAKFAST TODAY?

Spice up your day...
The Calistoga way!

NOW SERVING

Pumpkin Spice 
Lattes

Limited Time Only!

Airport Rd 
Naples, FL

(239) 596-8840

Gulf Coast Town Center
Ft Myers, FL

(239) 466-8642

Coastland Mall 
Naples, FL

(239) 352-8642

Text CBAKE to 74700 to receive more special offers & promos!

In celebration 
of its silver 25th 
anniversary, The 
R i t z - C a r l t o n , 
Naples, presents 
Grammy-nomi-
nated musician, 
TV personality 
and radio show 
host John Tesh 
in a live holiday 
concert Satur-
day, Dec. 4, at the 
renowned beach 
resort’s Vander-
bilt Ballroom.

Hotel guests 
and the public 
can purchase 
tickets exclu-
sively through 
The Ritz-Carl-
ton, Naples, by 
calling 598-6644. 
Three ticket tiers 
are available 
starting at $80:

• Champagne 
package, $80 
per person: 7 
p.m. champagne 
reception and 
concert with gen-
eral admission, 
rear seating;

• Dessert 
package, $115: 7 
p.m. champagne 
reception, con-
cert (middle sec-
tion seating) and 

post-show dessert reception; 
and

• Silver package, $240: 5:30 
p.m. three-course dinner, con-
cert (front section seating) and 
post-show dessert reception.

Mr. Tesh, host of “The John 
Tesh Radio Show: Music and 
Intelligence for Your Life,” 
will perform holiday classics 
along with selections from his 
collection of original tunes 
and promises to entertain 
the crowd with useful “intel-
ligence.” Show time is 8 p.m. 
He will also appear at the pre-
show dinner.

Concert packages do not 
include resort accommoda-
tions; however, special anni-
versary pricing is available, 
starting at $225/night.  ■

Ritz-Carlton celebrates 25 years
with an evening with John Tesh

COURTESY PHOTOS

The Ritz-Carlton, Naples

John Tesh



Luxury expedition 100 passenger vessels
Award winners for

Best Small Ship  

Antarctica ~ Australia’s Kimberley ~ Borneo  

New Zealand ~ Melanesia ~ Papua New Guinea 

Russian Far East ~ Southeast Asia ~ Sub Antarctic

Tuesday, October 26th – 5:30pm
RSVP 513-0333 Seating is limited

2245 VENETIAN COURT •  NAPLES, FL 34109

239-513-0333 • 800-865-8111
www.BettyMacleanTravel.com • Info@BettyMacleanTravel.com

BETTY MACLEAN TRAVEL Inc.
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CAPRI
“A TASTE OF ITALY”

TUESDAY 4 - 9 PM
DINE-IN ONLY

1/2 Price NY 
Style Cheese

Pizza
LIVE

Entertainment
6 NIGHTS A WEEK

PIZZERIA ~ RISTORANTE ~ LOUNGE

11140 Tamiami Tr. N., Naples 239.594.3500 
Riverchase Plaza at US 41 & Immokalee Rd.

www.capriofnaples.com

Early Bird 
SPECIAL

4 - 6:30 PM

Only $13.95 
Select menu: choice 
of salad, entrée and 

dessert

Happy Hour
11 AM - 6:30 PM 

7 DAYS

$2 Domestic
$3 Imports
$3 Wells

$4 House Wines

1/2 Price
Appetizers

3 - 6:30 PM

Football Specials
Saturday & Sunday 11 AM - 6:30 PM

Cold Domestic Buckets & Large Cheese Pizza 

$15.00

F L O R I D A  W E E K L Y

A&E TW0 C21
NEWS

Antiques C26 
Save the Date C28-29 
Cuisine  C35 WEEK OF OCTOBER 21-27, 2010

COMING UP AT THE PHIL

Here’s some of what’s ahead on the pro-
gram at the Philharmonic Center for the 
Arts. For more information about or tickets 
to any of these performances, call 597-1900 
or visit www.thephil.org.

• The Philharmonic will soar with “The 
Music of The Eagles” at 8 p.m. Saturday, 
Oct. 23. A full rock band led by acclaimed 
vocalist Randy Jackson (lead singer of the 
rock band Zebra) and guest conductor Brent 
Havens will join the symphony in a program 
that stays true to the spirit of The Eagles’ 
original recordings, including their signa-
ture harmonies, while adding an orchestral 
dimension. The two-hour show will feature 
more than 15 hits, including “Hotel Califor-
nia,” “Heartache Tonight,” “Desperado” and 
“New Kid in Town.

Tickets start at $59.

 An annual free concert in the band 
shell at Cambier Park is the Philharmonic’s 
way of saying thank you to the community. 
This year’s concert is at 3 p.m. Sunday, Oct. 
24. Guest conductor Andrew Lane will lead 
a program of classical favorites and popu-
lar hits, including Gershwin’s “Embraceable 
You,” a tribute to the Beatles and a salute to 
the armed forces.

Bring blankets or lawn chairs for seating.

 Maestro Andrew Lane will lead the 
orchestra in “Halloween Spook-tacular” 
at 8 p.m. Saturday, Oct. 30. Musicians in 

costume will perform selections includ-
ing Mussorgsky’s spooky “A Night on Bald 
Mountain,” Saint-Saëns’ “Danse Macabre” 
and music from the movies “Spiderman,” 
“Batman,” “Harry Potter” and “Pirates of the 
Caribbean.” 

Dress in costume if you dare! Tickets start 
at $47 for adults and $26 for students.

 Tony Award-winner Frank Langella 
helps kick off the Philharmonic Orchestra’s 
new season at 7 p.m. Saturday, Nov. 6. A 
wine reception takes place before the con-
cert begins at 8 p.m.

Mr. Langella starred in the play and film 
versions of “Frost/Nixon,” winning the 2008 
Tony Award as well as an Oscar nomination. 
He also starred in the play and film ver-
sions of “Dracula”  and won Tony Awards 
for “Seascape” and “Fortune’s Fool.” Most 
recently, he co-starred with Michael Doug-
las in “Wall Street: Money Never Sleeps.”

For his appearance at the Phil, he will nar-
rate Aaron Copland’s moving “Lincoln Por-
trait,” which incorporates the 16th president’s 
own words, and the classic “Casey at the Bat.”

Tickets start at $129.

 The season’s first Major/Minor con-
cert, in which musicians from the Phil-
harmonic Youth Orchestra play alongside 
professional from the Philharmonic, begins 
at 7 p.m. Sunday, Nov. 7. Youth Orchestra 
Concerto Competition winners will be also 
featured. Andrew Lane conducts.

Tickets are $10.

 New England woodcut artist Don Gor-
vett presents “Woodcuts and Drawings,” 
a discussion of the reduction process and 
the powerful images in his exhibition by 
the same name on display at the Naples 
Museum of Art, at 10 a.m. Wednesday, Nov. 
10, in the Daniels Pavilion.

Mr. Gorvett is a graduate of the School of 
the Museum of Fine Arts, Boston, and one of 
America’s most accomplished regional print-
makers. His work is represented in numerous 
public and private collections, including the 
Boston Athenaeum, the Portland Museum of 
Art and the Currier Museum of Art.

The cost for the lecture is $25 for adults 
and $20 for Naples Museum of Art and 
Friends of Art members.

 Fine art photographer Stephen Knapp 
will discuss his “Lightpaintings” exhibition 
on display in the Naples Museum of Art in 
a lecture at 10 a.m. Thursday, Nov. 11, in the 
Daniels Pavilion.

Mr. Knapp has created a technique of sep-
arating light into different frequencies of the 
spectrum and reflecting and refracting this 
light onto a surface and surrounding space. 
Admission to his lecture is $25 for adults and 
$20 for Naples Museum of Art and Friends 
of Art members.

 The Doobie Brothers come rockin’ 
down the highway to the Phil at 8 p.m. 

Thursday, Nov. 11. Audiences can expect to 
hear tunes including “China Grove,” “Black 
Water,” “Takin’ It to the Streets,” “What a 
Fool Believes” and “Listen to the Music.”

Tickets start at $69.

 Sarasota Opera accompanied by the 
Naples Philharmonic Orchestra, presents 
“La Cenerentola (Cinderella)” at 8 p.m. Sun-
day, Nov. 14.

Rossini’s infectious score brings this tell-
ing of the Cinderella story to glorious life. 
One of the greatest of all opera buffas, “La 
Cenerentola” is Rossini’s only comedy that 
contains moments of genuine pathos. In this 
Cinderella story, there is no glass slipper (it’s 
a beautiful bracelet) and no evil stepmother 
(it’s a stepfather). But unlike most operas, it 
features a happy ending.

Tickets start at $98. ■

Art lectures, opera, symphony and the Doobies on their way

The Doobie Brothers
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CELEBRATE
AMERICA!
CELEBRATE
AMERICA!

PHILHARMONIC CENTER for the ARTS®

Buy tickets now at ThePhil.org
or call (800) 597-1900

or visit our Box Office at 5833 Pelican Bay Boulevard, Naples, FL 34108
Hours: Monday-Saturday, 10 a.m.-5 p.m.; Sunday, noon-5 p.m.

Saturday, November 6
7 p.m. Hors d’oeuvres & Wine Reception
8 p.m. Performance
Starting at $129

The program includes Aaron Copland’s moving
Lincoln Portrait
Inspiring, patriotic and steeped in tradition!
Don’t miss a piece of history narrated by Frank Langella,
Tony Award-winning star of Frost/Nixon, known for his rich,
dramatic voice.

Casey at the Bat
The fun-filled pops classic, also narrated by Langella

Grand Canyon Suite
Ferde Grofe’s colorful and evocative tribute
to America’s natural wonderland.

PLUS selections by Leonard Bernstein and
Morton Gould – and a few musical surprises!

WITH THE

NAPLES
PHILHARMONIC ORCHESTRA
Music Director/Conductor Jorge Mester

WITH THE

NAPLES
PHILHARMONICORCHESTRA
Music Director/Conductor Jorge Mester

Spend an evening with award-
winning star of stage and screen

FRANK
LANGELLA

only at the Phil’s

OPENING
NIGHT
GALA!

Join our family friendly crew of
Pirates for Halloween Costume Cruises

of Chaos on the High Seas

Oct. 15 – Oct. 31  
Call For Times  

and Reservations

239-765-7272

H Daunte

Pirate Ship

Wear ye 
costume 

or be 
flogged!

Located at:

239-765-7272
www.PiecesOfEight.com

2500 Main Street • Ft Myers Beach

90 Minutes of Thrills, Chills, Music and a Swashbuckling
Pirate Show Onboard a 65ft. Replica Spanish Galleon

The Choirs of                       University presents
In Paradisum

Chor al Refl ecti ons by  Bach and   Faure' 
October 29 at 7:00 pm

The Naples Academy of Ballet will 
hold auditions for boys ages 4-18 begin-
ning at 3 p.m. Saturday, Oct. 30, at the 
school at 1005 Fifth Ave. N. Registration 
begins at 2:30 p.m.

In an effort to 
expose male students 
to the world of dance, 
full scholarships will 
be made available to 
anyone who attends 
the audition process 
and is able to show a 
complete dedication 
to the dance program 
that they are placed 
in thereafter. Scholar-
ships do not require 
any level of ballet 
experience or skill. 
All tuition fees will 
be waived regardless 
of parental income.

“Naples does a lot for the arts, but 
ballet — especially ballet for boys — is 
something that has never been done 
here and needs to be supported,” says 

Toshiko Tompkins, academy director. 
“There are not many male dancers, so 
there is a big demand for them.”

Naples Academy of Ballet is a for-
profit school whose mission is to edu-

cate, inspire and 
transform danc-
ers of all ages 
through the study 
of ballet, by build-
ing their strength, 
focus, creativity 
and love for dance 
and by exploring 
and expanding stu-
dents’ talents to 
develop physical, 
social and intel-
lectual skills in the 
art of dance. The 
academy promotes 
the traditions and 

discipline of the Russian Vaganova 
style of ballet.

For more information, contact the 
Naples Academy of Ballet at 732-1000 or 
dance@naplesacademyofballet.com.  ■

Ballet academy plans auditions,
offers scholarships for boy dancers
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COSTUMES
OPTIONAL!

Featuring the finale of the original 1925 classic silent film The Phantom
of the Opera starring Lon Chaney, with the orchestra providing accom-
paniment. Also: Mussorgsky’s A Night on Bald Mountain, Danse
Macabre by Saint-Saëns, Bach’s Toccata and Fugue plus your favorite
movie music from Spiderman, Batman, Harry Potter, Pirates of the
Caribbean and more!

A Scary Night at the Movies

PHILHARMONIC CENTER for the ARTS®

Buy tickets now at ThePhil.org
or call (800) 597-1900

or visit our Box Office at 5833 Pelican Bay Boulevard, Naples, FL 34108
Hours: Monday-Saturday, 10 a.m.-5 p.m.; Sunday, noon-5 p.m.

Saturday, October 30, 8 p.m.
Starting at $47 adult, $26 student

Come see your favorite orchestra members perform
in costume at this Halloween pops treat for all ages!

Andrew Lane, conductor
NAPLES PHILHARMONIC ORCHESTRA

HALLOWEEN
Spook-tacular!
HALLOWEEN
Spook-tacular!

Announcing NFL Tailgate Parties 
at The Bayfront Inn

NFL 
SUNDAY 
TICKET!

1221 5th Ave South • Call (239) 649-5800 for more info

Stone Crab Festival October 23-24
Drink and Buffet Specials,  Caribbean Music, 

Extreme Family Fun Experience

All the games • Widescreen HD TV
Tailgate specials beginning at 12:00 pm

If you’ve got talent and can commit 
to rehearsal and performance schedules, 
these groups would love to hear from you:

• The Naples Orchestra and Chorus 
will hold auditions from 9-11 a.m. Sat-
urday, Oct. 23, at Golden Gate High 
School. Middle and high school stu-
dents as well as adults are encouraged 
to try out. Male singers and percussion, 
brass and woodwind instrument play-
ers are especially needed.

The NOC performs nine free concerts 
each season. The orchestra practices 
Saturdays from 9-11:30 a.m. beginning 
Oct. 30; the chorus practices Tuesdays 
from 6:30-9 p.m. beginning Oct. 26.

The group will present its annual 
Christmas concert at 7 p.m. Saturday, 
Dec. 11, and at 2 p.m. Sunday, Dec. 12, at 
Golden Gate High School.

For more information, call Marcia 
Reff at 775-8460 or John Ostrowski at 
348-0938.

• The Philharmonic Youth Orchestra, 
which performs alone and with the 
Naples Philharmonic Orchestra, will 
hold mid-year auditions on Tuesday, 
Nov. 9, at the Philharmonic Center for 
the Arts. 

Audition excerpts and other audition 
requirements may be found online at 
www.thephil.org/orchestra or by call-
ing 254-2612. The Brass and string bass 
players are especially needed.  

Under the direction of Charles 
Gottschalk, the Philharmonic Youth 
Orchestra rehearses weekly on Sunday 
afternoons. Mid-year tuition is $125 and 
the refundable music deposit is $35.

• The Naples Players will hold audi-
tions for the March musical production 
of “Dirty Rotten Scoundrels” on Satur-
day, Dec. 11, at the Sugden Community 
Theatre. Call for appointment by 4 p.m. 
Friday, Dec. 10: 434-7340, ext. 10. ■

So you think you can 
sing/play/act?

Make note of these 
audition calls
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Sundance Orchids 
and Bromeliads

A New Shipment
of Beautiful Phals

Have Just Arrived.
Many colors to choose from.
Fall is bromeliad planting time.

Great selection!
OPEN TUES – SAT 9-4

Area’s Largest Retail Orchid and Bromeliad Nursery

489-1234
16095 S. Pebble Lane, Fort Myers

Directions: 2 lights south of Gladiolus on 41. 

Turn east on Briarcliff Rd. Go 1.5 miles to a right

on S. Pebble Lane. Greenhouse is 1/2 mile on left.www.sundanceorchids.com

Visit us at our new improved superstore! 
2608 Tamiami Trail North

239-598-5393
www.vitamin-discounts.com

Wonderful products! Tremendous savings! Personal service!

An additional 10% off 
our everyday discounted prices!

MOVING SALE 
Monday, October 25 through Saturday, October 30

at 2403 Trade Center Way

JOIN US FOR CITY FEST 
OCTOBER 30TH! 

Call for Reservations!

Lunch: 11:30am-4pm • Dinner 4pm-close
Brunch: Saturday & Sunday 10:30am-4pm

Bar Menu available all day
Happy Hour 4pm-6pm

Come Celebrate 
& Enjoy Authentic 

British Fare 
and So Much 

More!   

JJJ

720 5th Avenue • Naples
239-304-9461

 Renowned vintners from Napa Val-
ley to Australia will headline the 11th 
Naples Winter Wine Festival from Jan. 
28-30. Among the 28 vintners is Chris-
tian Moueix, who presides over Domi-
nus Estate of Yountville, Calif., as well 
as the iconic Château Petrus in France. 
Also on the roster is Paul Hobbs, who 
will pour wines from his esteemed Viña 
Cobos winery in Argentina. 

One of 11 first-time participants at 
the festival, Didier Séguier of Domaine 
William-Fèvre of Chablis, France, will 
pour top Chablis wines.

Grace and Ken Evenstad of Domaine 
Serene in Oregon have been named 
the Honored Vintner in recognition of 
their support of the festival through the 
years. The Evenstads have been NCEF 
trustees since 2002, and Mrs. Evenstad 
chaired the festival in 2006.

In addition to those mentioned above, 
the vintner lineup for “Uncorking a 
New Decade,” the 2011 NWWF, consists 
of: Marilisa Allegrini, Allegrini, Italy; 
Daphne and Bart Araujo, Araujo Estate 
Wines, Calistoga, Calif.; Deborah and 
Bill Harlan, BOND Estates, Oakville, 
Calif.; Cristina Mariani-May, Castello 
Banfi, Italy; 

Clovis Taittinger, Champagne Tait-
tinger, France; Bernard de Laage de 
Meux, Château Palmer, France; Alfred 
Tesseron, Château Pontet-Canet, 
France; Cliff Lede, Cliff Lede Vine-
yards, Yountville, Calif.; Ann Colgin, 
Colgin Cellars, St. Helena, Calif.; Mary 
and Freddy Constant, CONSTANT Dia-
mond Mountain Vineyard, Calistoga, 
Calif.; Timothy Mondavi, Continuum, 
Oakville, Calif.; Valerie Boyd and Jeff 

Gargiulo, 
Gargiulo Vineyards, Oakville, Calif.; 

Ann and Dick Grace, Grace Family 
Vineyards, St. Helena, Calif.; Judy and 
Frank Grace, Il Molino di Grace, Italy; 
Kelly Fleming, Kelly Fleming Wines, 
Calistoga, Calif.; 

Maria José López de Heredia, López 
de Heredia Viña Tondonia, Spain; 

Regina Martinelli, Martinelli Winery, 
Windsor, Calif.; Jodie and Luc Morlet, 
Morlet Family Vineyards, St. Helena, 
Calif.; 

Betty O’Shaughnessy, O’Shaughnessy 
Estate Winery, Angwin, Calif.; 

Barbara and John Shafer, Shafer Vine-
yards, Napa, Calif.; David Duncan, Silver 
Oak Cellars, Oakville, Calif.; Shari and 
Garen Staglin, Staglin Family Vineyard, 
Rutherford, Calif.; and David Powell, 
Torbreck, Australia.

Festival ticket packages are $7,500 
per couple or $20,000 for reserved 
seating at the same vintner dinner for 
two couples. For a festival schedule and 
other information, call (888) 837-4919 or 
visit www.napleswinefestival.com. ■

Naples Winter Wine Festival announces
28 vintners for ‘Uncorking a New Decade’

COURTESY PHOTO

Grace and Ken Evenstad 



“One of the 
Top 100 New
Restaurant 
Concepts in
the Country”

“O“OVoted

Lunch Specials
EVERYDAY

$5.99 - $8.99

Flatbreads - Pizza
Paninis - Salads

and More..

HAPPY HOUR
1/2 Price on All Beer & Wine

4pm - 7pm
Everyday

www.naplesflatbread.com

Sundays “Date Night” 

An Appetizer or Dessert, Any 2 Entrees 

and a Bottle of Tier 1 Wine* for $29.99 

4:00 pm to close

*Ask Your Server About Craft Beer Substitions

Mondays “Kids Eat Free”

Kids 10 and under eat free from kids korner 

menu with the purchase of

a full priced entrée

Tuesdays “Two for Tuesday”

and Get One Free*

*Equal or Lesser Value Free

Wednesdays “Wine Down Wednesday”

Wine & Beer 1/2 Price All Day 

Follow us for News, Events and Savings

facebook.com/naplesflatbread
twitter.com/naplesflatbread

239.495.3528

In Naples at 6434 Naples Blvd. across 

from Lowe’s

239.687.3454

Naples Flatbread Coupon
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It’s never to early 
to book your trip to

1-800-593-7259
www.seakeywestexpress.com

Depart from Marco Island at
Rose Marco River Marina

*Month of September day trips on Monday, Thursday  
or Saturday. Call for information, qualifications and reservations.

wwww

FANTASY FEST CRUISE…October 30th departing  Fort Myers Beach  @ 10:00AM departing  Key West @ Midnight

HOSPITALITY 

INDUSTRY CRUISE

$75*

ROUND TRIP

UPCOMING KEY WEST EVENTS
10/22:
Goombay Festival
10/23:
Christopher Peterson in 
Eyecons / Las Vegas or Bust
10/31:
Children’s Day
11/01:
Eco Week 2010
11/04:
19th Annual Parrot Heads 
in Key West 

GET YOUR TICKETS NOW!
FIRST TIME EVER IN FORT MYERS!

Playing Nov. 11 - 28
Barbara B. Mann Performing Arts Hall

(239) 481-4849
www.bbmannpah.com 

©2010 Madison Square Garden, L.P. All rights reserved. Radio City, Radio City Music Hall, Radio City Christmas Spectacular and Rockettes are trademarks of Radio City Trademarks, LLC.

Thur Nov. 11 –  – – 8:00

Fri Nov. 12 – – 5:00 8:00

Sat Nov. 13   11:00  2:00 5:00 8:00 

Sun Nov. 14 – 1:00 4:00 7:00

Tues Nov. 16 – – – 8:00

Wed Nov. 17 – 2:00  – 8:00

Thur Nov. 18 – 2:00  – 8:00

Fri Nov. 19 – 2:00 5:00 8:00

Sat Nov. 20  11:00 2:00 5:00 8:00

Sun   Nov. 21 – 1:00 4:00 7:00

Tues  Nov. 23 –  – – 8:00

Wed  Nov. 24 – 2:00 – 8:00

Fri  Nov. 26  11:00  2:00  5:00 8:00 

Sat  Nov. 27  11:00 2:00  5:00 8:00
Sun  Nov. 28 – 1:00   4:00  –

38 Dazz l ing  Performances!

FIFTH THIRD BANK IS THE OFFICIAL BANK OF THE 2010-2011 BROADWAY SERIES

AMERICA’S FAVORITE HOLIDAY SHOW

Collectors treat themselves to Halloween memorabilia 

KOVELS: ANTIQUES & COLLECTING

terryKOVEL
news@floridaweekly.com

mantel clock my parents received as a 
wedding gift in 1927. It has a porcelain 
case and the back is marked “Manufac-
tured by Ansonia Clock Co., New York, 
United States of America.”

A: The Ansonia Clock Co. was found-
ed in Connecticut in 1850, but any 
Ansonia clock marked with a New York 
location dates from between 1880 and 
1929, the year Ansonia closed. Anso-
nia bought clock cases from a Bonn, 
Germany, earthenware and porcelain 
factory that used the trade name “Royal 
Bonn.” Your clock was probably new 
when your parents received it. If it’s in 
perfect condition, it could sell for sev-
eral hundred dollars.

   
Tip: Old papier-mâché jack-o-lan-

terns originally had a thin piece of 
paper in the eyeholes. The light from 
the candle inside showed through the 
paper. You can make a replacement 
with tracing paper and watercolors. ■

— Terry Kovel answers as many ques-
tions as possible through the column. 
By sending a letter with a question, you 
give full permission for use in the col-
umn or any other Kovel forum. Names, 
addresses or  e-mail addresses will 
not be published. We cannot guarantee 
the return of any photograph, but if a 
stamped envelope is included, we will 
try. The volume of mail makes personal 
answers or appraisals impossible. Write 
to Kovels, (Florida Weekly), King Fea-
tures Syndicate, 300 W. 57th St., New 
York, NY 10019.

COURTESY PHOTO

Halloween-related decorations and 
objects are among today’s most popular 
collectibles. The idea of Halloween can 
be traced back to some ancient Celtic 
and early Irish celebrations. The name 
“Halloween” comes from an Irish cel-
ebration held on Oct. 31, the day before 
All Saints Day. It also was a harvest 
festival, so pumpkins and food were 
featured. But it was not until the early 
1900s that Halloween images began to 
evolve, especially for postcards. 

Halloween back then was an adult 
holiday featuring parties and games. 
It became a children’s holiday, with 
trick-or-treating and jack-o-lanterns, 
in the 1940s. Decorations and collect-
ibles became scary and included dev-
ils, witches, black cats and skeletons. 
Today you should look for old die-cut 
displays, papier-mâché jack-o-lanterns 
and other symbols, noisemakers and 
costumes — anything that looks like 
a Halloween item. Most common are 
papier-mâché or plastic “carved” pump-
kins, then black cats, skeletons and 
owls. Higher-priced are witches, bats 
and odd-looking vegetable people. Most 
desirable are devils, probably because 
they’re the hardest to find. But beware. 
Many copies of old papier-mâché fig-
ures and candy containers were made 

in Germany and Asia 
in the 1990s. They look 
old, were made from 
old molds and were 
originally sold by com-
panies that specialized in 
sales to flea-market dealers 
and gift shops. 

      
Q: When I was 10 years old, 

I was given a Mickey Mouse 
wristwatch. I’m 87 now, so I 
must have received it in about 
1933. Mickey is on the round 
face and his arms move to 
tell the time. The strap is 
black leather. Is it valuable?

A: The very first Mickey 
Mouse wristwatches were 
made by Ingersoll-Waterbury 
Co. in 1933. It was the world’s first 
“comic character” wristwatch and was 
made in the same round-face style until 
1937. Some had metal bands and others, 
leather bands. If your watch is indeed 
the first Mickey model and if it’s in 
excellent condition, it could sell for 
$500 or more. If you have the original 
box, the watch is even more valuable.

 
Q: Do people collect old menus? I 

have a 1954 menu from the Stork Club 
in New York. The cover is a color draw-
ing of the dining room filled with celeb-
rities, including Lana Turner, William 
Holden and Arthur Godfrey. Inside, the 
priced menu offers a lobster dinner for 
$3.75, prime rib for $4.25, ice cream for 
85 cents and 16 kinds of potatoes. It also 

notes that cigarette smoking 
was allowed in all rooms but 

cigars were limited to two spe-
cial rooms.

A: Yes, there are collectors 
of old menus. Some collectors 
would like your menu because of 
its cover picture of movie stars, 
while many others would like its 
record of the food served and its 
prices. We often forget that in 

the 1950s, middle-class men (few 
wives worked outside the home) 

making $75 a week were well-paid. The 
dollar of that day is worth about $20 
today, so it would take an income of 
about $1,500 a week to live on the same 
scale today.

Q: I have a doorstop that is shaped 
like a frog. It says, “I croak for the Jack-
son wagon.” Value and history, please.

A: The frog doorstop was thought 
to be a political item made for Andrew 
Jackson’s campaign for president in 
1828 or 1832. But 1980s research found 
that the frog was made in 1880 as a 
giveaway for the Jackson Wagon Co. of 
Jackson, Mich. These frogs have sold 
for $100 to $300 in recent years.

  
Q: Please tell me something about the 

This Veggie Man 
driving a pickle 
balloon that doubles 

as a jack-o-lantern 
sold for $4,387.
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German-American Social Club of Cape Coral
2101 Pine Island Road SW, Cape Coral 33991

(239) 283-1400

Oct. 22/23/24/ & 29/30/31, 2010

Advanced Tickets for $5 from September 1, 2010
All Hess Express locations: 

Charlotte, Collier & Lee Counties
Cape Coral: GASC, Trebing Tile, Euro Deli, Chamber of Commerce

Port Charlotte: Sarasota: Geier’s Sausage Kitchen
Naples: Pepper’s Deli

  

On the Plaza  3rd Street South
Venetian Village  Park Shore

Promenade  Bonita Bay

Daily 10 - 6    Thurs: till 7   Sun: 12 - 5

WINNER
BEST IN  
WOMEN’S  
CLOTHING
7 YEARS IN A ROW 
2004 TO 2010

FOR FALL
from 

“Nic & Zoe”

from our newest
fall collections

now in store 

a look from 
the season’s

best offerings

The leather and 
faux fur vest

for $279

FL ST#37304
FL ST#37304

5 nt Caribbean  fr. $179
7 nt Caribbean fr. $349

  7 nt Caribbean fr. $599*
*Balcony & Bus!

10 nt Caribbean fr. $449

19 Day Vegas & The Canal
3nts Las Vegas plus Mexico, Costa Rica, 
full Canal transit, Colombia & Key West!
FREE AIR & BUS! fr.  $1,399

16 Day Spanish Treasures
Sail from Barcelona to Malaga,

 Seville, Tenerife & La Palma! 
FREE AIR & BUS! fr.  $999

18 Day Enchanting Transatlantic
Pt. Canaveral to the Azores, Portugal, 
Belgium & Holland plus 2 nts Copenhagen! 

FREE AIR & BUS! fr.  $1,399
 18 Day European Indulgence  

 Azores, Lisbon, Rotterdam, 
Brussels, Paris/Normandy

 plus 2 nts London!
  FREE AIR & BUS! fr.  $1,899

239-352-6800
3106 Tamiami Trail N., Naples
www.sweethartz.com

~Your personal bakery. ~ 

~Cookies and Cakes made to order. ~

~Hand dipped chocolates, the 
Best in Naples! ~

Cookies
Cakes

Chocolates 

Shop ’til you drop
and then be done
 Cross holiday shopping off your list of 

things to do by getting it all done at the 
“Party of All Parties” from 1-4 p.m. Sun-
day, Nov. 7, at the Rookery Bay Environ-
mental Learning Center. More than 35 
home party and gift vendors will display 
and sell their wares, from Arbonne and 
Avon to Naples Olive Oil Co., Pampered 
Chef, PartyLite, Silpada and Tupper-
ware, Wild Red 
Rose Designs, and 
Willow House.

 In lieu of “host-
ess gifts” often 
given to party 
hosts, the ven-
dors will donate 
a percentage of 
their sales to the 
Friends of Rookery 
Bay. Many will include online sales made 
up to several weeks after the Party of All 
Parties. All proceeds will support youth 
science education programs, commu-
nity events and outreach, and scientific 
research activities at Rookery Bay.

Admission is $5 per person and 
includes hot tea, iced tea, wine and des-
serts.

Call 417-6310 for more information. ■
 

ArtsNaples
celebrates Russia
ArtsNaples World Festival presents 

“A Russian Celebration of the Senses” 
from 5:30-8:30 p.m. Thursday, Nov. 11, at 

Mercato. See works by world-renowned 
Russian artist Alexander Anufriev 
and meet cellist Tanya Anismova, the 
inspiration for Mr. Anufriev’s painting 
“Tayna.” An array of Russian-inspired 
food and drink, and live jazz will round 
out the event. 

Tickets are $100 per person. Call 
Chrissie Forbes at 444-1400 or e-mail 
cforbes@artsnaples2012.org. ■

  

Marco rescue 
group having 
a ‘Hairball’

The annual “Hairball” to benefit For 
the Love of Cats, Marco Island’s no-kill 
rescue orga-
nization and 
shelter, is set 
for 5-8 p.m. 
Sunday, Nov. 
14, at the 
Island Coun-
try Club. Bill 
Wood from 
“Fox 4 News 
Rising” will 
host the eve-
ning, which 
includes dinner, silent auction, a hole-in-
one “Purrfect Putt” game and a reverse 
raffle for a 42-inch LCD television.  ■

There’s ‘Magic’ 
in the air

“Magic Under the Mangroves,” the 
Conservancy of Southwest Florida’s sev-
enth annual signature fundraiser, is set 
for Thursday, March 3, at Cap d’Antibes 
in Pelican Bay. The mangrove-fringed 
property will be transformed into an 
elegant, tented, eco-chic evening that 
will begin with cocktails, hors d’oeuvres 
and a silent auction, followed by dinner 
and a live auction featuring many one-
of-a-kind items and adventures.

The Conservancy will also present 
its prestigious Eagle Award, an honor 
bestowed annually to a citizen repre-
senting leadership in environmental 
protection and conservation. This year’s 
recipient will be announced in Novem-
ber at the “Magic” kick-off meeting for 
the event committee and sponsors.

Last year’s event raised more than 
$440,000 to help the Conservancy fund 
wildlife transport, monitoring water 
quality and estuary research projects, 
scholarships for children’s summer 
camp, satellite transmitters to track sea 
turtles and interns to support functions 
across the organization. 

SAVE THE DATE
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FREE Admission 
& Parking!

Free Raffle for 
Great Prizes!

SAVE THE DATE
Northern Trust and Gulf Bay are the 

presenting sponsors for 2011. Other spon-
sors include Gulfshore Life magazine, 
F l o r i d a 
Weekly , 
the Peli-
can Bay 
Founda-
tion, Betty 
Maclean 
T r a v e l , 
B e n t l e y 
N a p l e s , 
Comcast, NBC 2 and the Miami Dol-
phins.

Bank of America and U.S. Trust 
Wealth Management are the sponsors of 
the 2011 Conservancy Eagle award.

A “Magic” Patron Party, sponsored by 
BNY Mellon and Continental Construc-
tion, will be held Sunday, Feb. 13, at the 
Keewaydin Club on Keewaydin Island.  

Patron packages begin at $3,500, and 
individual tickets are $550. For more 
information, call 403-4219 or visit www.
conservancy.org/magic. ■

Family fashions
on parade for

NCH pediatrics
The NCH North Naples Hospital Aux-

iliary presents “Generations,” a fashion 
show by Trish Williams Productions to 
benefit the NCH North Naples Hospi-
tal Pediatrics Department at 11:30 a.m. 
Saturday, Nov. 6, at The Club at The 
Strand.

In addition to fashions for the whole 
family from boutiques in Mercato, The 

Promenade at Bonita Bay and The Vil-
lage on Venetian Bay, the afternoon 
will include guest speaker Dr. Deborah 
Lopez, a specialist in pediatric criti-
cal care and director of the Pediatric 
Department at NCH-North Naples. 

Tickets for $45 are available at the 
volunteer office and at the gift shop at 
NCH-North Naples. For more informa-
tion, call 552-7703 or e-mail Barbara.
tellinghuisen@nchmd.org. ■

Arts council 
celebrates with 
Masquerade 

The United Arts Council of Collier 
County kicks off November Celebrate 
the Arts Month with “Masquerade 
Magic” beginning at 6:30 p.m. Satur-
day, Oct. 30, 
at the Hil-
ton Naples. 
Guests will 
enjoy gour-
met food 
s t a t i o n s , 
music and 
dancing and 
learn about 
the local cul-
tural season for 2010-11.

Tickets are $75 for general admission 
and $125 for a VIP package that includes 
reserved seating, two drink tickets and 
gift bags. Title sponsor for the 2010 Cel-
ebrate the Arts Month is Moran Edwards 
Asset Management Group.

For more information, call 263-8242 or 
visit www.uaccollier.com. ■
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FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

An evening of breast cancer awareness
at Salon International in Naples Bay Resort

1. Teresa Horn, Mary Raymond 
 and Cindi McIntosh
2. Marcia Marzucco 
3. Anne Oconnoll 
4. Gabriella Verderamo, Claudette 
 Willis and David Frohmberg
5. Shannon Dow, Laurel Moschetto  
 and Stacy Mack
6. Moony Mann and Len Makowsky 
7. Loppy Lazar and Candy Strafford

PEGGY FARREN / 
COURTESY PHOTOS
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IN 41 Minutes • AIR FARE AS LOW AS $135

BOOK NOW AT
(239) 403-3020

Daily flights from Naples Municipal Airport
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FLORIDA WEEKLY SOCIETY
Outdoor family movie night at Cambier Park

A fundraiser for The Brody Project at Bamboo Café

1. Ella and Owen Cummine
2. Desiree Suforna, Sebastian and Nicholai Suforna, Eric Boyce, 
 Hannah and Madison Davidson, 
3. Rachel Whooley with baby Nathan Whooley
4. Vanessa Tucker and Sara Argenta
5. Ella and Owen Cummine
6. Cynthia Powell

1. Joie Wilson with Clementine 
 and Gwinny Mango
2. Karen Lasker with Bernie
3. Myra Friedman and Maddie
4. Mitchell Dannenberg and Boris
5. May Foo with 
 Chirpooki and Zena

HELEN CATLIN / FLORIDA WEEKLY

JOHN SCIARRINO / GIOVANNY PHOTOGRAPHY / COURTESY PHOTOS

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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FLORIDA WEEKLY SOCIETY
Oktoberfest on Fifth Avenue South

Fun while filming a commercial at Ooh La La Jewels Du Jour

COURTESY PHOTOS

BOB RAYMOND / COURTESY PHOTOS  

1. Denise and Dia Shanabargar 
 and Maureen Shuman
2. Sam and Amanda Nagle with Kathy Bohon
3. The McAuley family
4. Paul and Laura Wright

1. Rita Turner, Tammy Turner Kipp, Dorothy 
 Hultman, Amy Turner and Alexandra Billington
2. Maxine Kilburg and Liz Laing
3. Randy and Jamie Green
4. Lori Bassel, Karen Scarff and Charla Liford

$11.99
Includes FREE soup or salad, glass of  

house wine and ice cream dessert 
with choice of:

ROAST PORK • SHRIMP PASTA
CHICKEN PARMESAN

SOUTHWEST CHICKEN
FETTUCCINE WITH CLAM SAUCE

KEY LIME GROUPER • ALASKAN POLLOCK
Expires 10/31/10.

OPEN 7 DAYS • 11am-9pm Everyday • Sunday Breakfast 8am - 3pm
Neapolitan Way Shopping Center • 745 Neapolitan Way

25% 
OFF
Entire 
Check

Not valid with any 
other offers.

Expires 10/31/10.

$5.00 
Express Lunch 

Specials
11-2 pm 

Happy Hour 
5-7 pm 

2 for 1 
well, house wine 

or beer!

1

2

4

3

1

2

3

4
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FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Collier County NAACP Freedom Fund Banquet 
at the Hilton Naples

1. Shaunte Thompson, Johnnie Lewis 
 and Carolyn Greene
2. Harold Weeks 
3. James Whittaker and Frank Peterman
4. April Brown and Chris Rahmings
5. Wynn and Brenda Watkins, Harold Weeks  
6. Darryll Adams, Edward Staros and Bill Barnett
7. Ida Lawson, Cornelius Mason 
 and Tonge Lawson
8. Karol Little, Ron Bowman and April Brown
9. Estelle Bond and Dr. Iris Bland

CHARLIE MCDONALD / FLORIDA WEEKLY
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Naples Daily News • naplesnews.com

Bonita Daily News • BonitaNews.com

choice
CHAMPION

2010

southwest florida
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Naples’ ONLY waterfront sports bar with the 
largest HD BIG SCREEN in SW FLORIDA

Major league

baseball games

every night!

F u n  F a r e  S p o r t s  &  S p i r i t s

FOOTBALL!
$5 Nachos

$4 Margaritas
$2 Domestic 

Drafts

TUESDAY
CREATE YOUR 

OWN
WOK Night! $9.99
$5 Apple Martini’s

WEDNESDAY
3 Course Italian
Dinner $14.99

$4 House Wine

THURSDAY
1/2 Price Pizza 
Starts at 4 pm
$2 Domestic 

Drafts

FRIDAY
Seafood Night

$5 Vodka Bombs

SATURDAY
Prime Rib Night 

$16.99
$5 Long Island Tea

MONDAY NIGHT...

Serving Breakfast Saturday & Sunday 9-11 a.m.
Where Goodlette Frank meets 41 in downtown Naples. Parking garage in the back!

489 Bayfront • 239.530.2225 • www.tavernonthebay.net

Happy 
Hour 

$2 
Drafts 
and $4 
Wells

3-7 pm 
Daily

Don't forget to stop by Tavern during 
Taste of Bayfront on Sunday during the 

Stonecrab Festival!
Saturday & Sunday October 23rd & 24th! 10 am - 10 pm

voted Southwest Florida’s best steakhouse

Naples Daily News  naplesnews.com

Bonita Daily News  BonitaNews.com

choice
STAR

2008

southwest florida

ENTERTAINMENT
Naples Best

1/2 Price Complete Lounge Bar Menu 5-6:30 & 2 for 1 Wells & House Wines EVERYDAY

403 Bayfront Place • Downtown Naples239-435-9353 www.stoneyssteakhouse.com

Don't forget to stop by Stoney’s booth 
during Taste of Bayfront on Sunday 

during the Stonecrab Festival!
Saturday & Sunday October

 23rd & 24th!

Here are some capsule summaries 
of previous reviews: 

Here are some capsule summaries of 
previous reviews:

➤ Fernandez the Bull, 1201 Piper 
Blvd., Naples; 254-9855

This restaurant has thrived for 
years at its 1265 Airport Road loca-
tion. Now, with its sleek second loca-
tion, even more people can enjoy the 
authentic Cuban cuisine served up 
by the hospitable Fernandez family 
and staff. I can recommend the Cuban 
nachos, an inventive mix of thinly 
sliced fried plantains, savory chicken, 
cheese sauce, capers and parsley 
(plan to share this one); cala-
mari in a well-seasoned tomato 
sauce with pepper and onions 
(a refreshing departure from 
fried calamari); ropa vieja, a clas-
sic dish of shredded flank steak 
in a tomato sauce with peppers 
and onions; and shrimp and 
scallops in white wine, garlic 
and capers. Yuca in creamy 
garlic sauce, black beans and 
yellow rice and sweet fried plan-
tains were great sides. For des-
sert, you can’t go wrong with 
the flan or the tres leches cake. 
Beer and wine served.  

Food: ★ ★ ★ ★ ½   Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ★

Reviewed March 2010

➤ Loving Hut, 975 Pine Ridge 
Road, Naples; 254-9490

Vegans will rejoice, and even die-

hard carnivores are likely to reconsider 
their stance after a meal at Loving Hut. 
Simply put: The food tastes great, and the 
types of protein in it make it seem as if 
there’s meat in all of the vegan fare served. 
Using the lively flavor palette of Asia, the 

restaurant serves dishes such as crispy 
golden rolls (eggrolls minus the meat), 
papaya salad, tamarind-laced Thai hot 
and sour soup, zesty Vietnamese pho and 
Dancing Mushroom (mushrooms, soy pro-
tein, bell pepper, onion and garlic served 
on a sizzling platter, which presumably 
makes the mushrooms “dance”). Even the 
cheese-free cheesecake was delicious. Soft 
drinks served.  

Food: ★ ★ ★ ★   Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ½

Reviewed July 2010

➤ Old 41 Restaurant, 25091 
Bernwood Drive, Bonita Springs; 
948-4123

Diner lovers — especially those 
who love the Philadelphia-style 
version — will rejoice at finding 
Old 41, which doesn’t have the 
chrome-covered exterior, but pos-

sesses the heart and soul of a true 
diner, complete with hoagies, Philly 

cheese steaks and scrapple. I can attest that 
the cheese steak is a winner —consisting 
of thinly sliced steak, melted American 
cheese and grilled onions contained in a 
sturdy Amoroso Bakery roll. The fries that 
came with it were golden, crisp and devoid 
of grease. My companion’s spinach, feta 
and onion omelet was well balanced, prop-
erly cooked and accompanied by just-right 
home fries. The boardwalk waffle sundae 
— featuring a Carbon’s malted waffle with 
two mounds of Royal Scoop ice cream, 
chocolate syrup, whipped cream and a 
cherry — was perfect for sharing. Service 
was great from start to finish. Beer and 
wine served.

Food: ★ ★ ★ ★ ½   Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ★

Reviewed July 2010

➤ USS Nemo Undersea Cuisine, 
3745 Tamiami Trail N., Naples; 261-
6366

Chef Nicolas Mercier’s artful way with 
seafood and just about everything else 
is impressive. Seafood dominates the 
menu, but there are also a handful of 
meat dishes and an adventurous kids’ 
menu as well. I loved the 26-item sake 
menu, from which we sampled two — 
Wakatake and Hakutsuruda; both went 
well with appetizers of goat cheese and 
tuna tartare and an imaginative seaweed 
and seafood trilogy, featuring three kinds 
of seaweed, salmon, sea bass and lob-
ster. Miso broiled sea bass and diver 
scallops with roasted red pepper and 
vanilla sauce were expertly prepared and 
presented. The trinity of profiteroles — 
which included Japanese plum, adzuki 
and ginger ice creams — was delightful. 
Somewhat less successful was the ser-
vice, which was good until dessert, when 
the server had to also attend to outdoor 
tables. Tables are tightly grouped, add-
ing a taste of reality to the submarine 
theme.    

Food: ★ ★ ★ ★ ½ Service: ★ ★ ★ 
Atmosphere: ★ ★ ★ 

Reviewed January 2010
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 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good

 ★ ★ Fair
 ★ Poor 
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It seems hard to believe that no one 
thought of this before, but Collier Coun-
ty will hold its first Stone Crab Festival 
this weekend, Oct. 23-24, at a variety of 
locations along the Naples waterfront.

 The weekend includes a host of activi-
ties, including art shows and cooking 
demonstrations, an offshore powerboat 
show, a men’s sexy leg contest and the 
Miss Stone Crab Bikini Contest, live 
music, a farmers market, wine tasting, 
boat tours, children’s activities and a 
lot of stone crab dishes featured at par-
ticipating restaurants. There’s even an 
opportunity to meet some commercial 
crabbers who harvest the delectable 
claws, returning the crabs to the water so 
they can grow new claws for future sea-
sons. Talk about a renewable resource!

Events and times vary, so check out 
the full schedule at www.stonecrabfes-
tival.org.

South American winemakers visit 
Tony’s Off Third is hosting a notewor-

thy tasting on Friday, Oct. 22, with wine-
makers and owners from six wineries in 
Chile and Argentina.

Wineries to be represented include 
Achaval Ferrer, Bodega Norton, Kaiken, 
Montes, Pascual Toso and Santa Ema. 
Guests will taste a variety of premium 
reds as well as sauvignon blanc and tor-
rontes.

The event is $20, which includes a 
$10 credit toward purchase of any of the 
Icons of the Andres wines sampled that 
evening.

Tony’s Off Third is at 1300 Third St. 
S. Reserve a spot by calling 262-7999 or 
262-5500 or e-mailing Sukie Honeycutt 
at sukieh@tonysoffthird.com. 

It’s farmers market season again
As our northern friends and relatives 

harvest the last of their crops for the 
year, the fresh produce season is just 
beginning in Southwest Florida.

While the Third Street South market 
operates year-round, the seasonal mar-
kets are about to start. Here are a couple 
of new ones that debut in the next two 
weeks:

• The St. Monica’s Farmers Market 
opens Wednesday, Oct. 27, and runs 
through April 6. Among the goods avail-
able will be local produce, bread and 
baked goods, seafood, Greek specialties, 

seasonings, Italian food and sauces, cof-
fee, orchids, soaps and more. The market 
will be open 2:30-6:30 p.m. Wednes-
days at St. Monica Episcopal Church, 
7070 Immokalee Road. Call 591-4572 for 
details.

• The Bank of Naples Community 
Farmers Market will operate 8 a.m.-1 
p.m. Sundays starting Nov. 7 at 4099 
Tamiami Trail N. The pet-friendly mar-
ket will have artwork, handmade jewelry 
and crafts, organic produce, gourmet 
foods, baked goods, collectibles, home 
improvement items and unique products 
for pets. For details, call Rich Bernstein 
at 249-9888 or e-mail Naplesfarmers-
market@gmail.com.

Patric’s now serves dinner, too
Patric’s Breakfast, Lunch & More has 

been doing a brisk business since it 
opened about a year ago in Mission 

Plaza. Now the enterprising chef/owner 
has added an evening dining spot right 
next door.

The eponymous Patric Achilles (who 
prefers to go simply by his first name) 
took over the space previously occupied 
by Café Alessio and now serves small 
plates priced at $9.50 or less, beer, wines 
and coffee/cappuccino along with live 
music.

A sampling of the menu includes crab 
cake strata with lemon curd, seared duck 
breast and berries, planked salmon with 
grilled bok choy and mango salsa and 
chickpea burgers on garlic wilted spin-
ach. For dessert there’s chocolate French 
toast with mascarpone and orange, Key 
lime crème brulee and fried pineapple 
with caramel, among the choices. 

There’s no dress code, and reserva-
tions aren’t accepted. It’s open 4-10 p.m. 
Wednesday through Sunday at 1485 Pine 
Ridge Road. Call 304-9754. 

Major-league sports bar opens
Former Miami Dolphin Kim Bokamper 

has opened a Naples branch of 
Bokamper’s Sports Bar & Grill in the 
former Keg Steakhouse.

The sprawling, family-friendly restau-
rant offers more than 70 HD televisions 
airing every sport imaginable, a chil-
dren’s game room and casual ambience 
and menu.

Offerings include calamari, barbecued 
pork sliders, wings, salads, homemade 
soups, burgers, steaks and ribs, among 
other things. The grill’s claim to fame 
is The Beast, which consists of a three-
pound burger, eight slices of bacon, four 
slabs of cheese and four fried eggs on a 
giant bun. Anyone who can eat one in 
an hour or less not only doesn’t pay for 

the gargantuan meal, but gets his or her 
name posted on the restaurant’s wall of 
fame.

Mr. Bokamper was a first-round draft 
pick in 1976 and played for the Dolphins 
for 10 years, as a linebacker and defen-
sive end. More recently, he’s worked in 
the broadcasting field. His original bar 
and grill is in Plantation. The Naples 
location is open 11-2 a.m. daily at 8990 
Fontana Del Sol Way. Call 431-7611 for 
more information.

Love is coming to Naples
Construction is expected to start soon 

on a second location of Norman Love 
Confections, this one next to USS Nemo 
in Naples.

“This has been a long time coming,” 
says the well-known chocolatier and 
pastry chef. “I’ve always wanted a pres-
ence in Naples, and the timing is right to 
expand into a new market.”

The 1,263-square-foot salon will com-
bine a confection shop and coffee bar. It 
will offer Mr. Love’s handcrafted artisa-
nal chocolates, pastries, desserts, gelato, 
specialty coffees and smoothies.

At 3747 Tamiami Trail N., it is expect-
ed to open just before Christmas. Mean-
while, devotees can pick up chocolates 
at Sea Salt in Naples, at the original salon 
at 11380 Lindbergh Blvd., Fort Myers, 
online at www.normanloveconfections.
com or by calling 561-7215 or (866) 515-
2121.

Zonta Club holds benefit ball
 Dine well for a good cause at the Zonta 

Club of Bonita Springs’ second annual 
Glass Slipper Ball set for Friday, Nov. 19, 
at The Ritz-Carlton Golf Resort.

The club will recognize its Woman of 
the Year, and the evening will include 
live music, live and silent auctions and 
an impressive lineup of area chefs serv-
ing their specialties. Proceeds will help 
women who are victims of violence.

Participating restaurants include: 
Angelina’s Ristorante; Artichoke and 
Company; Bice Ristorante Naples; 
Bravo; The Capital Grille; Charlie 
Chiang’s; Fleming’s Steakhouse and 
Wine Bar; David Goins, Solo Chef 
Inc.; Irresistible Confections; Mikkels-
en’s Pastry Shop; M Waterfront Grille; 
Pagelli’s; The Ritz-Carlton; Sunshine 
Chocolate Fountains; The Survey Café; 
and Whole Foods.

Tickets are $125 each or $1,800 for a 
preferred table for 12. For information 
about the ball, the club or sponsorships 
opportunities, call Flo Rogers at 253-1996 
or visit www.zontabonitasprings.com. ■

karenFELDMAN
cuisine@floridaweekly.com

Collier County celebrates all things stone crab

➤ Thursday, Oct. 21, 6-9 p.m., Robb 
& Stucky Casual Living Outdoor: Join 
chef Lisa Fidler of The Flying Pig 
for an adult cooking class focused on 
savory and sweet treats for Halloween. 
Costumes are optional; $50, 26501 S. 
Tamiami Trail, Bonita Springs. For 
details, call 337-3744. To register, call 
(866) 206-3840. Reservations required.

➤ Friday, Oct. 22, 6:30 p.m., Fleming’s 
Prime Steakhouse & Wine Bar: The 
Women & Wine dinner honors Breast 
Cancer Awareness Month with a four-
course dinner featuring wines by three 
women winemakers: Cathy Corison 
of Corison Winery, Kristin Belair of 
Honig Winery and Janet Myers of 

Franciscan Winery; $95, 8985 Tamiami 
Trail N.; 598-2424. Reservations rec-
ommended.

➤ Saturday, Oct. 23 and 30, 7:30-11:30 
a.m., Third Street South: The weekly 
farmers market sets up in the parking 
area behind Tommy Bahama’s between 
Third Street and Gordon Drive.

➤ Tuesday, Oct. 26, 6 p.m., Artichoke 
and Company: Celebrate fall at this 
French wine dinner featuring a four-
course meal prepared by Chef Brian 
Gorman, paired with French wines; 
$48, Venetian Village, 4370 Gulf Shore 
Blvd.; 263-6979. Reservations required.

➤ Wednesday, Oct. 27, 5:30-8 p.m., 

Decanted Wines: Should you save on 
value wines or splurge on higher-end 
choices? Sample some of both at this 
tasting and see how they compare; $10 
(with $5 credit toward purchase), 1410 
Pine Ridge Road; 434-1814. Reserva-
tions recommended.

➤ Wednesday, Oct. 27, 7 p.m., Ruth’s 
Chris Steak House: This four-course 
wine dinner features Lancaster Estate 
and Roth Estate wines as well as Cajun-
spiced lamb chops, espresso-rubbed 
filet and Ruth’s chocolate sin cake; $79, 
Coconut Point, 23151 Village Shops Way, 
Estero; 948-8888. Reservations required. 

➤ Thursday, Oct. 28, 5:30-8 p.m., 
Decanted Wines: Explore the wines 

of Darioush, known for its 
Bordeaux-style estate wines 
that meld Old World manage-
ment with New World technology 
to create high-quality California 
wines; $15, 1410 Pine Ridge Road; 
434-1814. Reservations recom-
mended.

➤ Sunday, Oct. 31, 2-4 p.m., Whole 
Foods Market: Children 15 and younger 
are invited to wear costumes and stop 
by customer service for a special bag 
and to visit each department for all-
natural sweets and alternative treats; 
Mercato, 9101 Strada Place; 552-5100.

— Submit listings to Cuisine@
floridaweekly.com.

food & wine CALENDAR
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A rendering of the Norman Love Confections chocolate salon coming to Naples. 
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MAGNIFICENT RESIDENCE
$1,299,000 

Welcome to The Naples Secret Garden,
nestled in over 2 acres of Botanical
Gardens, water feature, bocce ball
court etc. Ask for 802NA9034055.

1-866-657-2300

GATED ESTATE CLOSE IN
$649,300 

Pristine pool home, 3 bed + den, 3
bath, 6+ garage  open split floor plan.

Salt water pool w/ falls Gourmet
kitchen Ask for 802NA10027369.

1-866-657-2300

CUSTOM POOL ESTATE HOME
$549,900 

Beautiful Custom Estate Pool Home
built by Lundstrom Development Corp

on 7th Fairway of championship golf
course. Ask for 802NA10016438.

1-866-657-2300

ESTATES HOME
$499,000 

Three bed + den, 4 car garage on 5
cleared acres. Pool and spa, paved

driveway, gated entry. Immaculate Ask
for 802NA10030031.

1-866-657-2300

FORT MYERS CONDO - RESORT STYLE LIVING
$439,900 

Wow 3 bed 2 bath on the 14th floor The
view is spectacular  - Resort style living,
pool , tennis. Ask for 802NA10005968.

1-866-657-2300

IMPERIAL RIVER LIVING
$439,900 

5 Bedroom home with 3 1/2 baths and
3 car garage - pool and boat dock -
boat lift and access to the Gulf of
Mexico Ask for 802NA9036763.

1-866-657-2300

BEAUTIFUL FLOOR PLAN
$405,000 

Expansive pool lanai area - tile and
wood flooring - large workshop / stor-

age - fenced property  horses & pets
welcome. Ask for 802NA9026354.

1-866-657-2300

LUXURY   2 1/2 ACRE ESTATE
$379,300 

Outstanding Landscape, impeccable
home, foyer is breathtaking, all granite
gourmet kitchen, volume tray ceilings.

Ask for 802NA10009577.
1-866-657-2300

FLORIDA STYLE HOME
$329,900 

3 plus bed, 2 bath  on water with dock
and pool  Priced to sell yesterday. Ask

for 802NA10026027.
1-866-657-2300

3 BEDROOM POOL HOME
$329,000 

Victoria Park. Living, dining, family
rooms.  Boat launch, children's play
area. community amenities. Ask for

802NA10026190.
1-866-657-2300

A MUST SEE  POOL HOME
$329,000 

Beautiful, meticulously maintained
one owner home. Ten foot ceilings,

crown molding, wet bar in living room.
Must See Ask for 802NA10014729.

1-866-657-2300

HOME WEST OF WILSON BLVD
$299,500 

Not a Foreclosure or Short Sale.
Beautiful country home on 5 acres

West of Wilson! Cleared to park like set-
ting Ask for 802NA10020525.

1-866-657-2300

THREE BED THREE BATH CANAL HOME
$275,000 

This beautiful waterfront home could
be yours, brick paver drive, marble

floors, granite counters,private outdoor
spa Ask for 802NA10022078.

1-866-657-2300

CABANA HOME
$249,900 

3 bedroom main home with 1 bed 1
bath Cabana home on 2.73 acres,

located close in. Tiled living area.Bank
owned Ask for 802NA10032893.

1-866-657-2300

NAPLES PARK POOL HOME
$249,000 

Cute home/double lot with pool, two
bed, 2 bath with all weather lanai,

fenced yard w/many fruit trees close to
beach Ask for 802NA10026047.

1-866-657-2300

FIDDLER'S CREEK
$245,000 

Fiddlers Creek large 2599 sq ft  3 bed,
3.5 bath and 2 car garage, million dollar

water views and Gas for cooking Ask
for 802NA10027456.

1-866-657-2300

STUNNING GOLDEN GATE ESTATES
$244,900 

Bank Owned Property.  Built by Kaye
Homes and is the Dover model, spa-
cious layout, newer built in 2007 Ask

for 802NA10030800.
1-866-657-2300

FORMER BUILDER'S MODEL
$229,000 

Wood Burning Fireplace. Garage was origi-
nally built into an office by the builder, later
converted to a family room Large kitchen,
tile throughout Ask for 802NA10011406.

1-866-657-2300

THREE BED PLUS BONUS ROOM
$224,000 

Immaculate 3 plus den (18x13) or fami-
ly room, 2.5 bathroom Pool and Spa
Tub Home with caged enclosure and
huge lanai Ask for 802NA10011887.

1-866-657-2300

4 PLEX GOLDEN GATE CITY
$195,000 

Units are 2/2 open parking...2 units are
rented at time of listing Property being
sold as is with right to inspect. Ask for

802NA10033312.
1-866-657-2300

GLEN EAGLE BEAUTY
$195,000 

Carriage home, 3 bed 2 bath Golf
membership with 1 car garage , gated
golf community priced to move. Ask

for 802NA10032622.
1-866-657-2300

GOLDEN GATE ESTATES
$179,900 

3 bed/2 bath pool home with
spa…..tile roof….3 car garage….Open

Floor Plan. Ask for 802NA10019115.
1-866-657-2300

WINTER PARK BEAUTY
$149,900 

2 Bedroom / 2 Bath, fully renovated,
tenant occupied, 4 miles to the beach,
convenient to shopping. Such A Deal

Ask for 802NA10004231.
1-866-657-2300

PRISTINE 2/2 CONDO
$149,900 

Impressive lake view - vacation without
leaving the unit, everything is upgrad-

ed or new. Ask for 802NA10020444.
1-866-657-2300

SECOND FLOOR
$147,900 

Great condo 2 plus den priced to sell
yesterday.  Pool, tennis, BBQ, club

house and low fees, will go fast. Ask for
802NA9029766.
1-866-657-2300

EMERALD WOODS
$139,900 

Talk about location! This private 2 story
townhouse features 2 master suites

one on the lower level and one on the
second Ask for 802NA10031110.

1-866-657-2300

GOLDEN GATE CITY
$124,900 

3 bed 3 bath with office (converted
garage ....this was permitted) large back

yard quiet street Ask for
802NA10021528.
1-866-657-2300

GOLDEN GATE ESTATES
$120,000 

No need to look further if you are a first
time buyer, a retiree looking for a

smaller home, this is the one for you.
Ask for 802NA9028804.

1-866-657-2300

GOLDEN GATE ESTATES
$95,000 

Estates home available with a sprawl-
ing 2.50 acre layout, property features 3
outbuildings, perfect for a small busi-

ness Ask for 802NA10031157.
1-866-657-2300

GREAT BUY IN GOLDEN GATE ESTATES
$90,000 

This cozy 3 bed 2 bath is a great oppor-
tunity for a first time home buyer or

investor.Call and make an offer. Ask for
802NA9023648.
1-866-657-2300

GOLDEN GATE ESTATES
$89,000 

Potential Short Sale, this lovely home
has 3bed/2bath/2 car-garage on a

mostly clear lot. Ceramic tile through-
out, Ask for 802NA10012872.

1-866-657-2300

MOBIL HOME CLOSE IN - NAPLES FLORIDA
$89,000 

This property is sold for land value. The
mobile home is in good condition and
it is tenant occupied. It is sold "As Is'

Ask for 802NA10017820.
1-866-657-2300

GOLDEN GATE CITY
$87,000 

3 bedroom 2 bath home with tile
floors throughout. Screened patio,
plenty of room for a pool, potential
short sale Ask for 802NA10009288.

1-866-657-2300

4 BED 2 BATH 1 CAR GARAGE
$79,750 

4 bed 2 bath on 1.14 acres priced to sell
yesterday needs some paint and carpet

and a little TLC. Ask for
802NA10009867.
1-866-657-2300

CITY POOL HOME
$75,000 

Pool home available. Property is light,
bright and ready for your inspection,
this home is close to everything. Ask

for 802NA10030876.
1-866-657-2300

1.14 ACRES IN GOLDEN GATE ESTATES
$61,500 

3/2/2 car garage w/paver drive and
fence.  breakfast bar,  dining-Living,eat

in kitchen w /Pantry. Screened lanai
Ask for 802NA10032160.

1-866-657-2300

PRICED TO SELL
$59,900 

Nice 3/2/2 in Cape Coral - eat in
kitchen nice yard and priced for sell

today ! Well kept home ! Ask for
802NA9024760.
1-866-657-2300

GOLDEN GATE CITY
$59,900 

Nice home in quite area of Golden
Gate City. Two bedroom plus den, tile
and carpet,1 bath home on nice lot,

Ask for 802NA10025426.
1-866-657-2300

NAPLES MANOR
$46,900 

3 bed 1 bath, rear yard fenced. Great
investment or starter home. Ask for

802NA10031074.
1-866-657-2300

AMELIA LAKE    NAPLES FLORIDA
$14,400 

Bank Owned Not a Short Sale. Quick
response time from seller. Can you

believe it? Two bedroom 2 bath condo,
2nd floor. Ask for 802NA10020195.

1-866-657-2300


