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The swamp master
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as Clyde Butcher sees it. C1 

Dolly Roberts, one of Naples’ leading 
marketing and public relations practi-
tioners, is the new executive director of 
the Searching for Solutions Institute. Last 
week’s announcement means she will 
withdraw from her work as president of 
DBR Marketing, the boutique firm she 
founded.

Ms. Roberts says 
her position with 
Solutions will be full 
time, although she 
will occasionally do 
some consulting for 
longtime clients of 
her firm. “I will not 
be involved day-to-
day” in the business, 
she says.

Ms. Roberts replac-
es Lynne Groth, who 
served as executive 
director of Searching 
for Solutions for its 
first two years.

Searching for 
Solutions Inc. is a 
Naples-based non-
profit organization 
that hosts the Imag-
ine Solutions Con-

ference, the first of which was held last 
February at the Philharmonic Center for 
the Arts. The conference seeks to bring 
together leaders from throughout South-
west Florida to hear from and interact 
with great thinkers who are experts in 
critical areas facing society today. It is 
patterned after similar conferences that 
originate out of the Milken Institute 
and TED (Technology, Entertainment, 
Design), both in California, and Colo-
rado’s Aspen Institute.

The inaugural conference was, by most 
accounts, a success, but the Searching for 
Solutions board of directors believed that 
“a different skill set” was required to build 
on the momentum, according to Randy 
Antik, the CEO and driving force of the 
institute; hence the change in leadership.

“(Ms. Groth) did a great job getting this 
off the ground, and it is now Dolly’s mis-
sion to take us to the next level,” he says.

Ms. Roberts, who also is a member of 
the organization’s board of directors, says 
her job will be to create a sustainable 
brand for the institute and the Imagine 
Solutions Conference.

The 2011 conference will be held in 
March, and more than a third of the avail-
able tickets have been sold, Mr. Antik 

By 10 p.m. the light rain slick-
ing up a strip mall at U.S. 41 and St. 
Andrews Boulevard in East Naples had 
let up. Sgt. Tim Cornelius of the Collier 
County Sheriff’s Office pulled up in a black 
SUV. At least 15 uniformed deputies and 
officers had already arrived for the night’s 
sobriety checkpoint. 

“Hopefully the rain holds out,” Sgt. 
Cornelius said before gathering the group 
into a circle in front of the headlights of his 
car. “If it doesn’t, we’ll just stop wherever 
we are, finish up that arrest and go from 
there.” 

The officers listened as he went over 
the game plan with a brisk, jovial sense of 
enthusiasm that didn’t waver throughout 
the rest of the night. One sipped Red Bull 
from a can, another coffee from a Styro-
foam cup.

Sgt. Cornelius, the designated check-
point supervisor with the CCSO’s Safety 
and Traffic Enforcement Bureau, has 
worked checkpoints ever since he started 
with the CCSO in 1992. Like a party, his 
mood implied, who needs an excuse for a 
good old-fashioned sobriety checkpoint?

But one reason for the recent Saturday 
night rendezvous, he told the group, was 
that the Florida Department of Transpor-
tation required it. When FDOT awarded 
the CCSO a $93,000 grant to buy two 

unmarked patrol cars, including the Chevy 
SUV he drove that night, the sergeant 
explained, a certain number of checkpoints 
were part of the deal.

The checkpoint also coincided with the 
start of the National Highway Traffic Safe-
ty Administration’s “2010 Over the Limit, 
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The golden years
Meet some business owners
who know what it takes
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The most recent DUI checkpoint was set up on 
Warren Street on Friday, Aug. 20. 
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Just yesterday morning a half century 
ago, I got my first taste of solitude. 

I’d wandered out of the cabin where 
my mother and grandmother were 
cleaning up after dinner (as we called 
the noon meal she served to all of us at 
once, including cowhands). 

Without much thought, I eased past 
the waist-high pile of old deer and elk 
antlers lying bone-white in the Colo-
rado sun, ignored the outhouse and 
the chicken coop, briefly considered 
climbing into the hay barn beyond, 
then slipped warily along the flank of 
the big corrals, with the grain room and 
the saddle room standing above the 
fence rails like guard stations. 

On that day the corrals held about 
20 head of yearling steers, as I remem-
ber it — that was usually the case. 
Every one of them stopped chewing to 
eye me intently, their heads up, their 
nostrils flaring, breaking the still life 
only to lift a nervous tail and pie the 
dry dirt. Sometimes a small contingent 
would panic and wheel away across the 
corral; other times one or two would 
step out front and move with me inside 
the fence, hinting at belligerence.

Once below the corrals, I made my 
way slowly across the long meadow 
to the south, toward the 14,000-foot 
Sangre de Cristos, which poked their 

pointy heads above the entire valley 
from a distance of 60 miles or so. 

 No one noticed me, but when I 
reached the edge of the valley where 
the pine and aspen woods rose steeply 
and broke away from Wilson Creek 
to rise and fall over miles of ridges, I 
glanced back just once to make sure.

That’s when it happened, and that’s 
why I remember it so well: Death 
became a real possibility to me. Or at 
least an intimation of the pure absence 
of those I loved most finally dawned 
on me. 

For the first time, I understood some-
thing of uncut solitude, something of 
unsalvageable loss — and I tasted the 
gorge of despair that goes with it for 
the inexperienced.

What if, through no fault of my own, 
I was suddenly bereft, I wondered? 
What if I couldn’t find my father down 
in the valley somewhere, because he 
was dead? What if I returned to that 
cabin to find everyone I ever knew or 
cared about gone, and now merely his-
tory? What would that feel like?

It was also the first time I felt heavy 
dread, while standing alone.

Besides, I was about to enter the 
heavy woods where black bears and 
mountain lions had been known to 
wander — good reason for dread, as I 
viewed it.

Since I’d been prohibited from car-
rying or handling any rifle without 
my father present until I was “older,” 
I felt meanly placed, unjustifiably ill-
equipped. I had my pocketknife and my 
slingshot, of course, but they began to 

seem less significant than they had up 
near the house. Then, I’d considered 
myself the near-equal of Jim Bridger 
and Hugh Glass, so I’d devised a foolish 
plan: to sneak into the woods and find 
Daddy, who had left with a gun in his 
hand hours before.

Down in the valley the silence was 
complete. In those days, a week could 
go by before any other human being 
even happened past in a truck — the 
nearest inhabited house was five miles 
away. Every couple of weeks, maybe, 
an airplane would go over. 

A single fly or a passing honeybee 
could seem as loud in the still air as 
a bow drawn suddenly over fiddle 
strings. And the sudden staccato rattle 
of a grasshopper, only faintly resem-
bling the timber rattlesnakes of which 
I was afraid, could rocket a boy like me 
— a boy with an eight-cylinder imagi-
nation in four-cylinder courage — a 
good foot into orbit.

I climbed up on a rock and tried to 
deal with the completely novel feel-
ings. I watched the sky. I studied the 
great shadows of clouds sliding darkly 
through the pines on distant hillsides. I 
strained my eyes as far as I could see, 
ranging miles of country in hope of 
catching even the slightest movement 
that would foretell my father’s return.

But he didn’t come. I had to deal with 
loneliness alone.

I noticed something, though; every 
time that unspeakable sadness would 
rise in me, every time I felt tears breech-
ing, the hard land would shift or move 
or puff. A breeze, a distant bird swoop-

ing downward from the higher trees, 
a nearby chipmunk foraging — some-
thing would happen. And then it would 
settle back again, implacable, eternal.

Implacable and eternal. The Ute 
Indians had seen it and watched it 
forever, I knew. My grandfather and 
homesteaders I never met because they 
were dead before I was born had seen 
it. My parents and aunts and uncles had 
seen it and watched it.

I had now seen it, and somebody 
would come after me to see it, too.

The earth and sky didn’t care if all of 
us were history — and all of us are his-
tory, at one point or another.

Perversely, perhaps, that gave me a 
sense of peace. And peace (I was inca-
pable of this reasoning at the time) is a 
condition of mind that can tolerate any 
solitude, no matter how difficult.

All of that came back to me the other 
day in about 30 seconds, when I looked 
into the beautiful, the uncompromis-
ing, the unflinching solitude of Clyde 
Butcher.

Shortly after his son was killed in 
an automobile in 1986, he took a pho-
tograph called “Ochopee,” which you 
can see in the story about Clyde on the 
front of this week’s Arts and Entertain-
ment section. A distant and solitary 
island of trees lies sandwiched between 
earth and sky, the endless sawgrass ris-
ing below, the limitless clouds drifting 
above.

Haunting in its loneliness, Mr. Butch-
er’s photo captures something implaca-
ble and eternal: that great natural peace 
that endures all torment. ■

COMMENTARY
The great natural peace that endures all torment

rogerWILLIAMS
rwilliams@floridaweekly.com
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OPINION

What do a half-billion eggs have to do 
with democracy? The massive recall of 
salmonella-infected eggs, the largest egg 
recall in U.S. history, opens a window on 
the power of large corporations over not 
only our health, but over our government.

While scores of brands have been 
recalled, they all can be traced back to 
just two egg farms. Our food supply is 
increasingly in the hands of larger and 
larger companies, which wield enor-
mous power in our political process. As 
with the food industry, so, too, is it with 
oil and with banks: Giant corporations, 
some with budgets larger than most 
nations, are controlling our health, our 
environment, our economy and increas-
ingly, our elections.

The salmonella outbreak is just the 
most recent episode of many that point 
to a food industry run amok. Patty Lov-
era is the assistant director of the food-
safety group Food & Water Watch. She 
told me: “Historically, there’s always 
been industry resistance to any food-
safety regulation, whether it’s in Con-
gress or through the agencies. There are 
large trade associations for every sector 
of our food supply, starting from the 
large agribusiness-type producers all the 
way through to the grocery stores.”

The salmonella-tainted eggs came 
from just two factory farms, Hillandale 
Farms and Wright County Egg, both in 
Iowa. Behind this outbreak is the egg 
empire of Austin “Jack” DeCoster. Mr. 
DeCoster owns Wright County Egg and 
also owns Quality Egg, which provides 
chicks and feed to both of the Iowa farms. 

Ms. Lovera describes Mr. DeCoster as “a 
poster child for what happens when we 
see this type of consolidation and this 
scale of production.”

The Associated Press offered a sum-
mary of Mr. DeCoster’s multistate egg 
and hog operation’s health, safety and 
employment violations. In 1997, Mr. 
DeCoster Egg Farms agreed to pay a $2 
million fine after then-Labor Secretary 
Robert Reich described his farm “as 
dangerous and oppressive as any sweat-
shop.” In 2002, Mr. DeCoster’s company 
paid $1.5 million to settle a lawsuit filed 
by the federal Equal Employment Oppor-
tunity Commission on behalf of Mexican 
women who reported they were subject-
ed to sexual harassment, including rape, 
abuse and retaliation by supervisors. 
Earlier this summer, another company 
linked to Mr. DeCoster paid out $125,000 
to the state of Maine over animal-cruelty 
allegations.

Despite all this, Mr. DeCoster has 
thrived in the egg and hog business, 
which puts him in league with other 
large corporations, like BP and the major 
banks. The BP oil spill, the largest in the 
history of this country, was preceded by 
a criminally long list of serious viola-
tions going back years, most notably the 
massive Texas City refinery explosion in 
2005 that killed 15 people. If BP were a 
person, he would have been imprisoned 
long ago.

The banking industry is another 
chronic offender. In the wake of the 
largest global financial disaster since the 
Great Depression, banks like Goldman 
Sachs, flush with cash after a massive 
public bailout, subverted the legislative 
process aimed at reining them in. 

The result: a largely toothless new 
consumer-protection agency, and relent-
less opposition to the appointment of 
consumer advocate Elizabeth Warren to 

head it. She would give the banks as 
much oversight as the new agency would 
allow, which is why the bankers, includ-
ing President Barack Obama’s appointees 
like Treasury Secretary Timothy Geith-
ner and economic adviser Larry Sum-
mers, are believed to be opposing her.

The fox, you could say, is watching the 
henhouse (and the rotten eggs within). 
Multinational corporations are allowed 
to operate with virtually no oversight or 
regulation. Corporate cash is allowed to 
influence elections, and thus, the behav-
ior of our elected representatives. After 
the Supreme Court’s Citizens United 
decision, which will allow unlimited 
corporate donations to campaigns, the 
problem is only going to get worse. To 
get elected, and to stay in power, politi-
cians will have to cater more and more 
to their corporate donors.

There is hope. There is a growing 
movement to amend the U.S. Constitu-
tion, to strip corporations of the legal 
status of “personhood,” the concept that 
corporations have the same rights as 
regular people. 

This would subject corporations to 
the same oversight that existed for the 
first 100 years of U.S. history. To restrict 
political participation just to people will 
take a genuine, grass-roots movement, 
though, since Congress and the Obama 
administration can’t seem to get even 
the most basic changes implemented. As 
the saying goes, if you want to make an 
omelet, you have to break a few eggs. ■

— Amy Goodman is the host of 
“Democracy Now!,” a daily interna-
tional TV/radio news hour airing on 
more than 800 stations in North Amer-
ica. She is the author of “Breaking 
the Sound Barrier,” recently released 
in paperback and now a New York 
Times best-seller.

Rotten eggs and our broken democracy

There was a time when Barack Obama 
disavowed his middle name, Hussein. 
During the 2008 campaign, President 
Obama’s aides bristled even at referenc-
es to him by his initials BHO, so sensitive 
were they to the offending “H.”

Then, after he won the election, he 
proudly brandished his middle name as 
evidence of his connection to the Muslim 
world and of America’s tolerant embrace 
of people with even the most exotic 
backgrounds. With new polls showing 
18 percent (in a Pew Research poll) or 
24 percent (in a Time magazine survey) 
believing President Obama is a Muslim, 
the name Hussein is surely headed back 
to a secure, undisclosed location. 

That a sliver of Americans believe 
President Obama is a Muslim is not 
shocking in the context of other bizarre 
and stupid things they tell pollsters. In 
a rebuke to geography teachers every-
where, 10 percent of people either don’t 
think Hawaii is part of the United States 
or aren’t sure. Twenty percent believe 
aliens have contacted us here on Earth. 

And 11 percent have confidence in the 
United States Congress.

But the numbers tell us something 
important about President Obama: We 
don’t know him. The most powerful 
and famous man in the country is still 
the mysterious stranger. He rose from 
nowhere, winning an election based 
partly on being an unknown quantity, 
and an unknown quantity he remains.

He was the blank canvas upon which 
people could paint their visions of gran-
deur. One moment President Obama was 
the loyal parishioner of the Rev. Jeremi-
ah Wright, who converted him to Chris-
tianity and was the fount of preacherly 
wisdom from whom President Obama 
ripped off his most famous rhetorical 
riff, “the audacity of hope.” The next, 
he’d hardly heard of the good reverend. 

An element of the Obama-is-a-Muslim 
opinion is perfervid critics wanting to 
believe the worst of him, but not all. 
According to Pew, the number of Ameri-
cans who identify him as Christian has 
declined from 51 percent in October 
2008 to just 34 percent. The more we see 
of him, the less we know of him. Only 
46 percent of Democrats and 43 percent 
of blacks think President Obama is a 
Christian. His faith simply hasn’t made 
an impression on the public.

Compared with his predecessors, 

President Obama is as transparent as a 
billiard ball. You knew George W. Bush 
was an unapologetically pro-business, 
freedom-spreadin’ Texas evangelical. 
You knew Bill Clinton was a flawed 
but brilliant Southern operator, part of 
whose charm was the ability to lie with 
impressive fluidity. Who is President 
Obama?

He’s a man constantly traveling under 
a cloak of ideological falsity, since he 
can’t speak frankly of his big-government 
ambitions. He’s emotionally remote. And 
he’s the product of life experiences alien 
even to his most natural supporters. In 
the heat of the controversy over her fir-
ing from the Agriculture Department, 
civil-rights activist Shirley Sherrod 
pointedly noted that President Obama 
“is not someone who has experienced 
what I have experienced through life.” 

None of this would matter particu-
larly if President Obama’s program were 
working — he could identify himself with 
its successes. As it is, he’s the cipher-in-
chief, overexposed but underperforming, 
as detached as a law-school lecturer. 
President Obama is assuredly not a Mus-
lim. For many of his countrymen, though, 
he remains a question mark. ■

— Rich Lowry is editor of the National 
Review.

The cipher-in-chief
BY RICH LOWRY

amyGOODMAN
Special to Florida Weekly 

BY RICH LOWRY

richLOWRY
Special to Florida Weekly 
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Kathleen Dennison’s life has been sur-
rounded by art as far back as she can 
recall. Even her earliest memories are of 
being strolled through The Metropolitan 
Museum in New York City. Both parents 
worked as artist reps in Manhattan, and as 
a result, their children lived a life envel-
oped by artists and musicians of all types.

Perhaps this appreciation for culture and 
all things artistic spawned Ms. Dennison’s 
adventurous spirit. “I’m never afraid to try 
anything,” she says.

For starters, years ago she and her hus-
band, Bob, journeyed from New York to 
Maine and opened an antique shop. “I love 
antiques, but I liked the buying more than 
the selling,” she says. When they grew tired 
of the bitter cold winters, they closed the 
shop and headed for the Sunshine State. 
They drove along the east coast of Florida, 
but it didn’t appeal to them. Fortunately, the 
couple chanced upon Naples before turning 
the car around. That was in the early 1970s, 
and they’ve been here ever since.   

Ms. Dennison laughs at their lack of 
market and demographic research for their 
next venture — a Naples toy store. It was 
there that she “fell into jewelry-making,” 
when she became friends with customer 
Ruth Roach, a renowned goldsmith. Ms. 
Dennison visited and saw Ms. Roach work-
ing in her home studio and thought it 
looked like fun.

“Ruth was really a pioneer in American 
contemporary jewelry,” says Ms. Denni-

son, explaining 
how her mentor 
taught her about 
fabricating met-
als. “Starting with 
a flat piece of sil-
ver, Ruth showed 
me how you shape 
it and make it fluid 
with your fingers.”

The textures pro-
duced by the pro-
cess inspired Ms. 
Dennison. Her first 
piece — a soldered 
ring she fused using 
a torch — proved just 
the beginning. 

Her husband also 
began goldsmithing 
and after five years, 
she convinced him to 
sell the toy store so 
they could pursue their art full-time. For 
the next 15 years, they made their liv-
ing creating jewelry and traveling to art 
shows to sell it, lugging their son, Miles, 
along with them — despite his occasional 
protest.

Over the years, Ms. Dennison acquired 
her artisan’s tools (hammers, pliers, torch, 
jeweler’s saw, etc.) and attended several 
workshops to learn new techniques and 
enhance her designs.

She says numerous metalsmiths have 
influenced her work, and she credits a three-
week workshop with Arline Fisch — famous 
for using textile techniques in metal — for 

transforming her jew-
elry-making. From Ms. 
Fisch she learned the 
Repousse and Chas-

ing methods she continues to use today. 
In 2001, Ms. Dennison learned how to 

make glass beads using fire, glass and a kiln.
While she enjoys learning ancient tech-

niques, she also revels in discovering how 
she can push the envelope and give her 
work a new twist. Last summer she attend-
ed a workshop by Kate Fowle Meleney to 
learn electroforming, a technique used to 
get metal to adhere to glass beads. The 
explanation is reminiscent of an advanced 
chemistry class, but regardless of the sci-
ence, the result is progressive, wearable, 
sculptured art.

Ms. Dennison finds inspiration all around 
her. “Everything I see that comes into my life, 

even a pattern on a road, can 
inspire me,” she says.  “The 
problem is usually time.”

These days, her time is 
divided by creating her art 
and running her business, 
the Dennison-Moran Gallery 
on Fifth Avenue South. Ms. 
Dennison met Mary Moran 
13 years ago while volunteer-
ing for the Naples National 
Art Festival. They’ve been at 
their present location for 10 
years and now showcase art 
from more than 150 artists, 
with a strong representation 
of Floridians.

Ms. Dennison has en-
joyed awards and recognition throughout 
her artistic career, from having one of 
her creations selected to adorn the White 
House Christmas tree, to winning a prize 
last year at The von Liebig Art Center for 
her very first venture into sculpture.

Despite the ongoing metamorphosis with 
her work, her husband is her constant. Like 
the metals she works with, their lives are 
woven together. “Bob is easy-going; I get a 
little more hyper,” she allows. For balance, 
the couple begins each day with a jog on 
the beach, followed by a swim in the Gulf. 
“It’s very therapeutic,” she says.

From those early days when her parents 
strolled her through the Met, to her days now 
spent strolling the beach or her gallery in the 
heart of downtown Naples, Ms. Dennison 
continues to enjoy a life surrounded by art. 
And she wouldn’t have it any other way. ■
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15 MINUTES
Artist always striving to give jewelry a new twist 

BY SUSAN POWELL BROWN_________________________
Special to Florida Weekly

COURTESY PHOTOS

One of the artists’s signature pieces is a 
bracelet made from sterling silver, 18K 
gold and hand-carved stones.

d 
g 
t

o
g
s

t

On
br
go

Kathleen Dennison surrounded by hand-

crafted things in her gallery.
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Under Arrest, Labor Day Crackdown.”
This particular checkpoint, because 

it was set up off a side street in a 
neighborhood near the strip mall, was 
expected to draw fewer drivers than 
checkpoints at busier spots. But “based 
on previous data and checkpoints, this 
area is known to have a concentration 
of impaired drivers,” read the Compre-
hensive Roadside Sobriety Checkpoint 
Plan that Sgt. Cornelius had handed out.

“It’s actually a fairly low car count, 
normally 200 cars,” he told a reporter 
about the location, while big check-
points might get 300 or 400 cars. “But 
we just tear ’em up. And it’s fun.”

Warren Street
After the briefing, the group drove 

a few blocks down St. Andrews, then 
turned onto the 5600 block of Warren 
Street, a quiet stretch that goes by a fire 
station and a Little League field before 
ending with an apartment complex 
and other residences. In short order, 
a line of orange traffic cones dotted 
the middle of the street, and a bright 
halogen-style bulb illuminated the 
entire scene, including the BATmobile, 
a trailer where Breath Alcohol Testing 
would take place, and an area where 
field sobriety tests would be carried out 
and videotaped. 

From 11 p.m. Saturday to 2 a.m. Sun-
day, the rain held out and the officers 
checked most of the cars that drove 
down the road in either direction. Fol-
lowing a professional routine, they 
stood in the street and waved cars to 
halt, stating something along the lines 
of: “This is a law enforcement sobri-
ety checkpoint. I am Officer/Deputy 
______. We are stopping vehicles to 
look for impaired drivers. You’ll only 
be detained for a minute or two. Place 
your vehicle in park. May I see your 
driver’s license?”

They also asked, “Where are you 
coming from? Have you been drinking? 
If so, what?”

The officers looked for flushed faces 
and bloodshot eyes, and listened for 
slurred speech as indications of intoxi-
cation by alcohol or some other drug. 
Drivers who they suspected were asked 
to take a field sobriety test — including 
the “walk-and-turn” and the “one-leg 
stand” — measuring their coordination 
and ability to follow instructions. An 
arrest could be made on the basis of 
performance.

The breathalyzer 
It’s only after a DUI arrest has been 

made that a breathalyzer test comes 
into play, say DUI attorneys. The 
BAT measures the percent of alcohol 
to blood content in your system. In 
Florida, the legal threshold is .08 per-
cent, and the rule of “implied consent” 
means that drivers are obliged to take a 
breath test — after they’ve been arrest-
ed and upon an officer’s request — or 
face losing their license for a year. 

DUI attorneys note that by the time 
you take the BAT, no matter whether 
you blow under .08 or over, you are 
already officially under arrest.

“Blowing under (.08) does not defeat 
the arrest,” said Andrew Parks, an 
attorney in Collier County who devotes 
his practice to defending DUI charges. 
“They are not going to untow your car.”

If you agree to take the test and your 
blood alcohol level registers .08 or 
more, it can make it easier for a pros-
ecutor to convict you on a DUI charge. 
If you refuse to blow for the test, the 
prosecution won’t have that piece of 
evidence — but they still have the prob-
able cause of your arrest. Other tests 
(urine, blood or hair) might come into 

play as well. 
“I don’t think you can give standard 

advice on (taking breathalyzer tests),” 
said criminal defense attorney Peter 
Aiken. “If you take the test and blow 
under .08, they’re not going to unar-
rest you. They’ll say, ‘Well, it must 
have been drugs or it must have been 
something else.’ No, by the time they’ve 
arrested you for DUI, an officer has 
already made a probable cause deter-
mination… The downside is if you don’t 
blow, there is a consequence to pay for 
the refusal. But you may win the crimi-
nal case.”

But even if the BAT shows your 
blood alcohol content is at a legal level, 
that doesn’t mean the charge of DUI 
will be dropped. “In a DUI… the pros-
ecutor (can say) ‘I’ve read the police 
reports and all the sworn affidavits and 
I determined there’s enough informa-
tion to charge someone,’” Mr. Parks 
explained.

Murray McConkey, who was arrested 
on DUI charges at a sobriety check-
point in Lee County last April, took a 
breathalyzer test after being arrested. 
His blood alcohol level was recorded 

at .07, and he feels that was what ulti-
mately led to his charge being reduced 
to reckless driving.

Mr. McConkey was taken to jail, got 
out the next morning on a $100 bond 
and hired an attorney. His list of penal-
ties for reckless driving, far too long 
to print in this article, includes many 
similar requirements to a first-time DUI 
offender: 50 hours of community ser-
vice, weekly alcohol awareness meet-
ings for three months, random drugs 
tests and six months of probation. He 
estimates the total fees, fines and relat-
ed costs at more than $6,000. 

“It was like a hassle every day for the 
next 10 months (after the arrest),” he 
said. 

Field sobriety tests, unlike a breath 
test, have no “implied consent” rules 
attached to them. Mr. Parks and Mr. 
Aiken recommend politely declining 
to take those tests. They say it’s more 
likely you’ll implicate yourself than not.

“As it relates to the field sobriety 
tests, I believe they’re designed for 
people to fail,” said Mr. Parks. 

Mr. Aiken echoed that, saying, “(Field 
sobriety tests) are a stacked deck.”

After midnight
Sometime near midnight, the check-

point team began to suspect that word 
had gotten out through the usual chan-
nels: phone calls, texts and announce-
ments at bars. “It usually doesn’t take 
long,” one officer commented.

A few minutes later, a young man 
drove past the cones openly smoking 
what appeared to be a thickly rolled 
joint. “He’s smokin’ a fatty as he drives 
through,” Sgt. Cornelius said with 
amusement, holding his fingers to his 
lips in a pantomime of pot smoking.

Jose Garcia didn’t appear to rec-
ognize the uniformed men as police 
officers, and didn’t realize the bright 
lights and cones represented a sobriety 
checkpoint, until a few seconds before 
Cpl. Brad Gangl instructed him to roll 
down the window.

After he’d been arrested and the 
joint confiscated in a zip-close plastic 
bag, one of the officers speculated that 
Mr. Garcia might have mistaken them 
for construction workers. Smoke had 
wafted out of his window as he tried to 
snuff the alleged joint out between his 
legs and “burned a little hole in the seat 
cover,” Cpl. Gangl said.

Cpl. Gangl has been with CCSO for 19 
years. His job as a member of the DUI 
squad, aside from the periodical sobri-
ety checkpoint, is primarily to look for 
impaired drivers at night. Twice dur-
ing his career, his patrol car has been 
struck by an intoxicated driver. One of 
those times “almost killed me,” he said. 
“Ever since then I’ve been on this mis-
sion or made (catching drunk drivers) 
something that was important to me in 
my enforcement career.”

Fewer drunk drivers
In the last five years, alcohol-related 

crashes have declined by nearly half in 
Collier County, according to reports by 
the U.S. Division of Safety and Motor 
Vehicles. There were 208 such crashes 
last year, accounting for about 12 per-
cent of the total crashes in Naples, 
Immokalee and East Naples, which is 
consistent with the statewide average. 
In East Naples, alcohol-related crashes 
made up about 22 percent of the total 
crashes in 2009. The DSMV report 
notes the decrease is due to a variety 
of reasons besides law enforcement, 

CHECKPOINT
From page 1

“I don’t think you can give standard advice on (taking breathalyzer 
tests) ... by the time they’ve arrested you for DUI, an officer has 
already made a probable cause determination… The  downside is 
if you don’t blow, there is a consequence to pay for the refusal. But 
you may win the criminal case.”

— Peter Aiken, criminal defense attorney 

EVAN WILLIAMS / FLORIDA WEEKLY

Above: Sgt. Tim Cornelius, checkpoint supervi-
sor, and Sue Gentry, a civilian employee of the 
Collier County Sheriff’s Office, review records. 

Left: The checkpoint team is briefed before 
the night’s work begins. 
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“BARKER the PARKER” OFFERS 
TWO WAYS TO SAVE!

paying $11-$15/day for airport parking.
You no longer need a ride to the airport!  

Clip this coupon and bring it in!

$6.99/day 
$44.95/week

AIRPORT PARKING!

Save on Airport Parking Now!

*Plus 6% sales tax  /  RATE CODE 600 /  Expiration Date 11/15/2010 
(Cannot be combined with other parking offers or prepaid vouchers).

Flying out of Fort Myers this summer?

You now have a choice 
for airport parking!

Airport Parking only $6.99/day!
plus sales tax with coupon

*

239-334-0200

Located just off Treeline Avenue in Southwest International Commerce Park 
14500 Global Parkway, Ft. Myers FL. 33913 

(Located approx. 2 miles north of the airport entrance between
Daniels and Alico Road)

Located just off Treeline Ave. in Southwest International Commerce Park 
14500 Global Parkway, Ft. Myers FL. 33913 

(Located approx. 2 miles north of the airport entrance between Daniels and Alico Rd)

■ Lowest prices available for 
airport parking in Southwest Florida

■ Convenient 24/7 on-demand shuttle service 
to your terminal in minutes

■ Your car is monitored 24/7 with our high-tech
surveillance system

■ Your car is fully insured while on our lot

■ Friendly efficient staff offers superior 
customer service

■ Luggage assistance

■ Your car is cooled upon your return

■ Express exit program – 
(receipt in car when you return)

■ Special pricing for bereavement travel 
(Call April at 334-0200 for details)

■ Amex, Visa, Mastercard and Discover 
credit cards accepted.

Sparkling Summer Savings!
Save $20.00 off our Auto Detail rates

with this coupon

Auto only $99.00
SUV & Pick Up Trucks only $119.00

*

*
*

*Plus 6% sales tax.     Reg price: $119 and $139
Expires 11/15/2010   Airport parking is not required to redeem coupon. 

239-334-0200 Clip this coupon and bring it in!

Located just off Treeline Avenue in Southwest International Commerce Park 
14500 Global Parkway, Ft. Myers FL. 33913 

(Located approx. 2 miles north of the airport entrance between Daniels and Alico Road)
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Reservations and Prepaid Vouchers also available online
239-334-0200  /  RSWparking.com 

Save Even More with Prepaid Vouchers!
7 Day Prepaid Voucher (continuous days) $39.99* - RATE CODE 601
10 Day Prepaid Voucher (continuous days) $49.99* - RATE CODE 602
14 Day Prepaid Voucher (continuous days) $59.99* - RATE CODE 603
21 Day Prepaid Voucher (continuous days) $79.99* - RATE CODE 604
30 Day Prepaid Voucher (continuous days) $99.99* - RATE CODE 605

Another Way to Save!

Prepaid Vouchers must be purchased at least 5 days before your trip.
Prepaid vouchers must be used for consecutive days of parking. Vouchers must be purchased
prior to travel and are non-refundable. If travel plans change, no worries. Vouchers never expire and
can be used at a later time. Prepaid Vouchers make great Holiday,Birthday &Anniversary gifts.

*Plus 6% sales tax

To order any Prepaid Voucher call 239-334-0200 
or visit RSWparking.com!

including that fewer people drove in 
general during the recession.

“Working at night we’ve really 
noticed a major increase in cabs that 
are available at local bars,” Cpl. Gangl 
said. “I think that’s really made a dif-
ference, an unintentional difference. I 
think that has a direct impact on people 
drinking and driving.”

Although he believes that, overall, 
DUI checkpoints are effective, Cpl. 
Gangl said he prefers a strategy for 
making DUI arrests called “Wolfpack.” 
That’s when a group of law enforce-
ment officers set out to patrol certain 
streets, say a 10- or 15-city block area, 
with the goal of making as many arrests 
as they can. “That’s really effective,” he 
said. “I like that a lot better. The check-
points are so limited.”

The tally
By the end of the night, 146 cars had 

rolled through the cones and been 
stopped. In total, four arrests were 
made, two for DUI, one for driving 
without a license and one for posses-
sion of marijuana.

Even with a low number of arrests, 
law enforcement officials maintain 
sobriety checkpoints are justified as a 
deterrent to drunk driving. 

Some attorneys who defend DUI 
cases in Collier County, however, 
oppose that position, arguing that 
checkpoints are a waste of public 
resources.

“To be honest with you, I don’t even 
know why they do it,” said DUI defense 
attorney Andrew Parks. “They make so 
many more arrests hanging out by the 
beach, by the bars, waiting for someone 
to make a wrong move.”

But law enforcement’s contact with 
the public at a checkpoint heightens 
awareness, the reasoning goes, and 

because the media publishes the date of 
a checkpoint ahead of time, people are 
less likely to risk a drunk-driving trag-
edy that night. 

“It’s more about education and 
awareness than it is about the arrests 
we make,” said Sue Gentry, whose job 
it was at this particular checkpoint to 
keep tabs on the number of cars going 
by, arrests made and other details.

Ms. Gentry has rarely missed a CCSO 

sobriety checkpoint during 
the 21 years she has worked 
with the department. A civil-
ian employee, she’s helped at 
checkpoints everywhere, from a 
high-traffic intersection on Pine 
Ridge Road to a quiet street 
alongside a cow pasture in 
Immokalee.

She said the last time she did 
a checkpoint here on Warren 
Street, it was busier, and she 
remembered seeing “a lot of 
young gang members.” On this 

night, however, she saw Publix employ-
ees getting off work and a van filled 
with church members coming from a 
birthday party.

“The neighborhood’s really cleaned 
up a lot,” Ms. Gentry said. 

The team effort
Most of the officers at the Warren 

Street checkpoint were part of the 

CCSO DUI squad. A few were there as 
part of an inter-agency agreement to 
help with checkpoints, including one 
from the Marco Island Police Depart-
ment and one from the Florida Fish and 
Wildlife Commission. A few more were 
employed by CCSO but normally work 
for other divisions of the office. 

That includes Cpl. Sylee Gibson, 
who was the only female officer at 
the checkpoint. A 10-year veteran of 
the sheriff’s office, her job as a COPS 
officer (Community Oriented Policing 
Service) is aimed at integrating law 
enforcement with community programs 
in East Naples, including a haunted 
walk for Halloween. Her checkpoint 
assignment was to help shuttle arrest-
ees to the jail and to serve as a transla-
tor in the neighborhood with a high 
percentage of Spanish-speaking resi-
dents.

Another who wouldn’t normally 
check for drivers under the influ-
ence was Sgt. David Estes, head of the 
CCSO’s Agricultural Bureau. It was his 
day off, but someone from his depart-
ment was obliged to fill a spot that 
night, and he was the only one avail-
able. He normally works days, driving a 
truck with oversized tires for traversing 
rural areas and looking for livestock 
run amok, malnourished horses and 
other agriculture-related crimes. 

Just before 2 a.m., Sgt. Estes climbed 
into his truck and pulled onto Warren 
Street. “You’re leaving already?” anoth-
er officer said with mock disapproval. 
“You got a cow loose or something?”

“No, I’ve got loose sheep,” Sgt. Estes 
said. “They’re in my bedroom jumping. 
I’ve gotta go count ’em.” ■

EVAN WILLIAMS / FLORIDA WEEKLY

Left: A bright light illuminates the field 
sobriety test area and Breath Alcohol Test 
van. Below: Just checking.  
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KICK-OFF PARTY 
AUCTION

COMPETITION 
AWARDS

TROPHIES

October 1-3, 2010Register Today! 
www.conservancy.org/redsnook

Proceeds benefit 
the Conservancy of 

Southwest Florida  
water quality and  

estuary protection 
programs.

1450 Merrihue Dr. •  Naples, FL 34102 • 239.403.4200 • www.conservancy.org/redsnook
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says. Additionally, some 30 speakers are 
on board for the event, which featured 
40 experts in its debut year.

One challenge the institute faces, Ms. 
Roberts says, is finding ways to address 
local problems through ideas generated 
at the conference.

“We need to become more adept at 
tailoring day-to-day programs that can 

make a big impact in the community,” 
she says. “There is a lot of work to do.”

Ms. Roberts, along with her husband, 
Tony, moved to Naples in 1988 from 
Darien, Conn. Prior to coming here, 
Ms. Roberts, a native of Pennsylvania 
and a graduate of Vassar College, was a 
vice president at J. Walter Thompson, 
the New York-based advertising pow-
erhouse that is known now as JWT. In 
Naples, she quickly gained a reputation 
for attracting high-profile clients, among 
them Collier Enterprises, Barron Collier 
Companies/Ava Maria and the Naples 
Botanical Garden.

She also became immersed in commu-
nity affairs and has been active in The 
Immokalee Foundation, the Community 
Foundation of Collier County and Col-
lier Health Services.

She believes her marketing back-
ground will be invaluable in promoting 
the Searching for Solutions Institute and 
its conference.

Moreover, she says, the opportunity 
to work with leading authorities on the 
great issues of the day presents an excit-
ing personal challenge.

“This is a great opportunity to focus 
on one thing, rather than many things 

involving many clients,” she says. “Also, 
this job provides as much intellectual 
stimulation as a body can stand. There 
are not many opportunities like this any-
where.”

The feeling is mutual. 
“We feel fortunate to have Dolly,” Mr. 

Antik says. “She’s been on the board 
of directors since day one. She knows 
what our vision is and how to help us 
get there. She shares that vision. The 
feedback from the conference (last Feb-
ruary) has been very, very good. We 
are going to build on that for years to 
come.” ■

IMAGINE
From page 1

Art museum 
director resigns 

Michael Culver, the director and chief 
curator of the Patty & Jay Baker Naples 
Museum of Art, has stepped down to 
concentrate on his own painting and 

writing projects, 
museum officials 
have announced.

“After 27 years in 
the museum profes-
sion, championing 
the works of oth-
ers, I’ve decided 
that, with the sup-
port of my wife, it’s 
time for me to focus 
on my own paint-

ing,” Mr. Culver said in a release. “I’ve 
been an exhibiting painter for over three 
decades. I’m looking forward to wearing 

jeans and a sweat shirt each day.”
Mr. Culver began his tenure as muse-

um director in January 2009. He previ-
ously worked at the Ogunquit Museum 
of American Art in Maine, where he 
served as executive director/curator for 
seven years and as curator for 25 years. 
His paintings have been featured in 11 
one-man exhibitions.

Napes Museum of Art founder and 
CEO Myra Janco Daniels said a nation-
wide search for a new director is under 
way and all plans for the coming season 
are in place, including exhibitions fea-
turing the work of Albert Paley, Robert 
Rauschenberg and Louise Nevelson.

Stimulus funds for 
AC upgrades

Starting this week, Florida homeown-
ers who upgrade their air-conditioning 
systems can qualify for a $1,500 rebate 

from the state. Federal stimulus money 
is funding the state program that is 
expected to benefit about 10,000 partici-
pants and also increase employment in 
the air-conditioning industry and create 
new green jobs for home energy effi-
ciency raters. 

The rebate program will end on Dec. 
31, or when the $15 million in rebate 
funds are depleted.  

Consumers who purchase and install 
a new central air conditioner, air source 
heat pump or geothermal heat pump that 
meets Federal Energy Tax Credits stan-
dards can begin taking the steps toward 
qualifying for a rebate. Among the pro-
gram requirements is a mandate to have 
a professional conduct a duct test on the 
home to ensure there is minimal leakage 
in the system. For more information, 
visit the Florida Energy Star Residen-
tial HVAC Rebate Program website at 
www.rebates.com/floridahvac.

Estate planning 
attorneys invited 
Estate planning attorneys are invited 

to a free seminar about “Estate Plan-
ning for Animal Lovers” presented by 
Andrew Hill Investment Advisors Inc. 
beginning at noon Wednesday, Sept. 8, 
in the firm’s offices at 1395 Panther Lane, 
Suite 210. 

Attorney Danny Meek, a specialist in 
the pet planning area, will make the pre-
sentation. A one-hour CLE opportunity 
for estate planning attorneys, the seminar 
will consist of an overview of the various 
techniques of estate planning for owners 
of pets and companion animals. 

Seating is limited to 12 participants 
and lunch will be served. For reserva-
tions or more information, call Jennifer 
Figurelli at 777-3129 or e-mail to fig@
responsibleadvisors.com. ■
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Agent Info here

Think of the cost of
not being insured against flooding.

Get a preferred risk flood insurance policy for as low as $119 a year. 
Homeowners insurance does not cover floods. And even a small flood can cost 

thousands. So call me today, and protect your biggest investment.

Your old doors are removed and replaced with new doors. 
All of the existing cabinetry is laminated to match yoiur new door 
selection. Old hinges and door hardware are replaced with new.

We Offer Choice and Versatility and 
a LIFETIME Warranty on all Products 

that WE Manufacture!
Cornerstone fi ts your needs by offering fl exibility to our customers…

from designer custom kitchen to refacing existing kitchen cabinets 
or a beautiful upgraded countertop, we offer it…with experience, 

quick turnaround and competitive pricing.

Step 1:
First our installers remove all the old doors and drawer fronts.

Step 2:
After the doors and drawer fronts are removed, all the cabinet 

surfaces are hand sanded and prepared for laminate application.

Step 3:
Laminate is applied over the entire cabinet surface 

using a commercial contact cement.

Step 4:
After the laminate is complete, new custom doors 

and drawer fronts are then installed on the cabinetry.

The Collier County School District 
learned last week it will receive a little 
more than $4 million in federal stimu-
lus funds under the Race to the Top 
program. The allocation is the county’s 
share of a $700 million award the state 
won from the Department of Education.

Some school districts have already 
started the work of meeting with teach-
ers’ groups to devise the best ways to 
use the funds. The money will likely 
be used, among other things, to create 
common assessments — tests that will 
be the same regardless of what school 
within the district a child attends. 

Florida and New York are the states 
that received the most money from the 
federal program. Only 10 states won 
grants out of 46 that applied. 

The program includes $4 billion 
throughout the country for statewide 
reform grants. In Florida, $350 million 
will be split among individual school 
districts and another $350 million will 
be used by the state Department of 
Education. The grant specifies that the 
money be used for the following pur-
poses: 

• Adopting standards and assess-
ments that prepare students to succeed 
in college and the workplace;

• Building data systems that mea-
sure student growth and success, and 
informing teachers and principals how 
to improve instruction;

• Recruiting, developing, rewarding 
and retaining effective teachers and 
principals, especially where they are 
needed most; and

• Turning around the lowest-perform-
ing schools. ■

Collier schools get $4 million
BY OSVALDO PADILLA

opadilla@fl oridaweekly.com

Collier County public school students 
are back in the classroom, and many of 
them still need pencils and other basic sup-
plies to help them have a successful start 
to the year. Here are some places that will 
welcome your contributions of everything 
from No. 2 pencils and notebooks to lunch-
boxes and backpacks:

• The Naples Area Board of Realtors is 
collecting school supplies through Sept. 24. 
Donations can be dropped off at 1455 Pine 
Ridge Road. For more information, call 377-
0512.

• Youth Haven, Collier County’s only 
emergency shelter for severely traumatized 
abused, abandoned, and neglected children, 

welcomes supplies for its clients. Donations 
can be dropped off at the campus in East 
Naples at 5867 Whitaker Road. For more 
information, contact Jamie Gregor 687-5153 
or jamie.gregor@youthhaven.net.

• The Shelter for Abused Women & 
Children often takes in women and chil-
dren who bring nothing more than the 
clothes on their backs, which means school 
supplies and clothes are needed throughout 
the year. To learn more about the Shelter’s 
back-to-school needs as well as drop-off 
locations, including Options and Another 
Options thrift shops, call 775-3862, ext. 235, 
e-mail rgrabau@naplesshelter.org, or visit 
www.naplesshelter.org. ■

School’s in, and supplies are in demand
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NewOpportunities
at Shell Point
The public is invited and many 
of these events are FREE! 

Shell Point’s Life Enrichment Series offers the opportunity to
discover new things about yourself and the world you live in. 

Series

(239) 466-1131 • www.shellpoint.org

Shell Point is a non-profit ministry of The Christian and Missionary Alliance Foundation ©2010 Shell Point. All rights reserved.  SLS-1565-10

Shell Point is located in Fort Myers, 2 miles before the Sanibel Causeway.

The Story of India Lecture Series
September 7, 14, 21, and 28 at 10 a.m. • The Woodlands at Shell Point
The Academy at Shell Point presents The Story of India, a four-part lecture series.
Join Professor Adrian Kerr of Edison State College as he explores the history of
India, the second largest country by population, and the leading country in the
technical service industry.  In the west the impact of India’s history is felt every
day as its influence on the planet continues to grow. Attend just one session or
experience all four. The cost is $10 per session. Call (239) 454-2054 to register. 

Shell Point Tour & Presentation
Tuesdays – September 7, 14, 21, and 28 • 10 a.m.

Wednesdays – September 8, 15, 22, and 29 • 10 a.m.
Join us for a group presentation about the Lifestyle and Lifecare
available at Shell Point followed by a narrated bus tour of the
community. Light refreshments will be served. Space is limited.

Call (239) 466-1131 to reserve your place. 

Living Sanibel: A Nature Guide to Sanibel & Captiva Islands
Wednesday, September 8 at 10 a.m. • The Woodlands at Shell Point
Sanibel Author Charles Sobczak will share his experience of living on
Sanibel and review his most recent book, Living Sanibel: A Nature Guide
To Sanibel & Captiva Islands. Signed books will be available for pur-
chase, and the presentation is free to attend, but space is limited. Call
(239) 454-2054 to reserve you seat.

Island Life Presentation
Friday, September 17 at 10 a.m.
The Woodlands at Shell Point
Kristie Anders, Education Director for Sanibel Captiva Conser-
vation Foundation, will offer the perfect mix of information and
experience about Island Life. After all, she lives on North Cap-

tiva Island and works on Sanibel Island. Come hear what you want and
need to know about island life, see footage of Kristie and those she lives

near, and even hear about what it was like on her barrier island during Hurricane Charley.
Space is limited, so call (239) 454-2054 to hold your spot.

Paul Galbraith in Concert
Tuesday, September 28 at 7 p.m. • The Island at Shell Point
Internationally renowned as a brilliant innovator of the classical guitar, Paul
Galbraith has been working since the 1980s towards expanding the technical
limits of his instrument.  By exchanging the traditional guitar for the eight-string
Brahmas Guitar, which he helped to develop , Galbraith found the ideal instru-
ment to interpret the challenging classical transcriptions from his highly per-
sonal repertoire. Tickets are $15 each. Call (239) 454-2067.

explore
imagine

play
create

laugh
inspire

learn

September Events

FREE!

FREE!

FREE!

They’ve mastered walking and, for 
the most part, running. Now they have 
the chance to develop the skills neces-
sary for sports activities in a fun atmo-
sphere.

Kinder-Sport, a program offered by 
K6 Sports for boys and girls ages 4-6, 
begins Saturday, Sept 11, and continues 
through Oct. 30. Participants will meet 
from 9:30-11 a.m. Saturdays at Commu-
nity School of Naples.

 “We developed this program specifi-
cally for boys and girls in pre-K, kinder-
garten and first grade,” says Bill Carufe 
of K6 Sports. “The whole idea is to make 
a child’s first experience with sports a 
fun and engaging one, and to give them 
a means to further develop their motor 
skills.”

Kinder-Sport activities help young-
sters with hand-eye and hand-foot coor-
dination, agility, spatial concept and 
balance. In addition, kids learn about 
different sports and the importance 
of good sportsmanship and a positive, 
competitive spirit.

Kinder-Sports
starts next week

for ages 4-6

Members of the community as well as 
area students and educators are invited 
to “get on the bus” with the Education 
Foundation of Collier County at a back-
to-school luncheon presented by Fifth 
Third Bank at noon Wednesday, Sept. 
22, at the Naples Beach Hotel and Golf 
Club.

Tickets are $75, and proceeds will 
benefit the foundation. Space is limited. 
For more information and reservations, 
call 643-4755. ■

Foundation plans
back-to-school

fundraising lunch

Coach Carufe is a former varsity boys 
basketball coach at Community School 
of Naples, where he compiled a 125-37 
record. He was also an elementary phys-
ical education teacher for 14 years. He is 
an administrator for Sports CLUB.

Cost of the Kinder-Sport program 
is $95 per child and includes a T-shirt. 
Registration forms and fees can be 
mailed to: Sports Camp Inc., P.O. Box 
111030, Naples, FL 34108.

K6 Sports is a division of Sports Camp 
Inc., a nonprofit organization that pro-
vides after-school and summer camp 
care for children. Its mission is to pro-
vide a safe and stimulating  environ-
ment for children through physical and 
mental activities.  

For more information, call 290-3430, 
visit www.k-6sports.com or e-mail 
K6Sports@gmail.com.  ■

COURTESY PHOTO



SW Florida Air Conditioning 
Contractor’s Association 

Announces Statewide 
$1500 A/C Rebate Program

in Addition to Any otheR deAleR And FedeRAl RebAteS!

“It’s not just our name… 
  … it’s the way we serve you.” 

Your Local Certified Contractor for 
Duct System Test and Balance 

• Properly Sized & Installed Replacement Systems 

• Complete System Performance 

• Professional Service & Detailed Maintenance 

Limited Time Savings:
• Trane Rebates up to $1,000
• Florida Power & Light Rebates up to $1,930
• State of Florida Air Conditioning Rebate $1,500
• Government Tax Credit of 30% or up to $1,500

1-800-226-4864
Serving Lee & Collier Counties 

WWW.FIRSTCLASS-AIR.COM

Lic. CAC 011453 

Listing Information

Ellsworth’s
Heating & Cooling, Inc

Expect more from your Independent Trane dealer

www.conditionedair.com

The Mission of Conditioned Air: 

To provide products and services, in an honorable way; that exceed the expectations of 
each and every one of our clients within an industry whose reputation is tarnished with 

mistrust and deceit. 

Honesty, integrity, respect, and 100% purposeful effort will be afforded all our
STAKEHOLDERS: our CUSTOMERS, our EMPLOYEES, our VENDORS, and our OWNERS.

Call Us Any Time
(239) 643-2445 • (888) COLD-AIR

Serving All Of Southwest Florida!

Visit Our Showroom At: 
3786 Mercantile Avenue • Naples, FL 34104

Fully Bonded & Insured • License # CACA29360

Carrier

•	 24	Hour	Service
•	 All	Makes	and	Models
•	 Tune-Ups	/	Maintenance	Contracts

•	 Certified	Refrigeration	Specialists
•	 FREE	Quotes	on	Replacement	Equipment
•	 New	Construction	Installations

•	 We	Sell	and	Service	Pool	Heaters
•		In-House	Design	/	Engineering	/
	 Heat	Loads

SAVE UP TO
$2,600

ON A NEW CARRIER SYSTEM*‡

MAINTENANCE 
SERVICE*

$75.00
Per System

239-561-6689

13880-6 Treeline Ave S.
Fort Myers, FL 33913

License # CAC057771
*Must present coupon at time of 

service. Expires 12/31/2010
‡As compared to a Carrier 10 SEER air 

conditioner

The Southwest Florida Air Conditioning 
Contractors Association (SWACCA) is a not 
for profit trade association for professionals 
in the refrigeration, heating and air
conditioning industry.  Established in 1974 SWACCA 
provides education, technician training and advocacy on 
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Carefully verify STYLE, CONTENT, SPELLING, CLAIMS & DISCLAIMERS, PHONE NUMBER & ADDRESS.
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Green Jobs!
SWACCA takes the lead in bringing

the direct benefits of technical excellence 

home to South West Florida.

SWACCA member companies and their 

technicians, installers and dispatchers 

are proud to bring energy efficiency and 

environmental solutions to SW Florida.

Call a SWACCA member company and  

ask about “green job” opportunities.

This message courtesy of

Johnson’s Air Conditioning
Serving Naples since 1960
License# CMC041066

CAC058218

code and legislative issues for contractors 
in Charlotte, Lee and Collier counties.  All 
contractor members are Florida licensed and 
insured.  Visit www.sw-acca.org for a list of 

qualified contractors and more information on the $1,500 
Florida Energy Star Residential HVAC rebate program.

17371 Alico Center Rd. 
Fort Myers, FL.  33967 
Phone (239)267-3660 
Fax     (239)267-9377 

       www.nemethair.com

Quality Air Conditioning 
Sales • Installation and Service 

on all Equipment • Insured • 
Class “A” State Certified A/C 

Contractor #CAC045868 

Our 20 Point Tune-Up And 
Safety Inspection 

Or Any Service Call 

17371 Alico Center Rd. 
Fort Myers, FL.  33967 
Phone (239)267-3660 
Fax     (239)267-9377 
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Quality Air Conditioning 
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Or Any Service Call 
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Quality Air Conditioning 
Sales • Installation and Service 

on all Equipment • Insured • 
Class “A” State Certified A/C 

Contractor #CAC045868 

Our 20 Point Tune-Up And 
Safety Inspection 

Or Any Service Call 

17371 Alico Center Rd. 
Fort Myers, FL.  33967 
Phone (239)267-3660 
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       www.nemethair.com

Quality Air Conditioning 
Sales • Installation and Service 

on all Equipment • Insured • 
Class “A” State Certified A/C 

Contractor #CAC045868 

Our 20 Point Tune-Up And 
Safety Inspection 

Or Any Service Call 

17371 Alico Center Rd.
Fort Myers, FL  33967
Phone (239) 267-3660
Fax     (239) 267-9377

www.nemethair.com

 Quality Air Conditioning 
Sales • Installation and 

Service on all Equipment 
• Insured • Class “A” 
State Certified A/C 

Contractor #CAC045868

Our 20 Point Tune-Up And 
Safety Inspection

Or Any Service Call

$20.00 OFF
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Visit our showroom, we have the largest selection of custom door designs 
in SW Florida for all your refacing needs, 3772 Arnold Avenue, Naples.

Our three generations of custom cabinet & millwork experience will 
ensure 100% satisfaction and quality.

Mon-Fri 8-5
Sat & Sun By Appointment Only

239.353.2178
www.3rdgenconst.com

LOVE your

again!

Robert H. Weeks, III Owner/Operator

SINCE 1932

Custom Cabinet
 REFACING  o

f N
ap

le
s

Call:  239.995.8200
3420 Hancock Bridge Parkway | North Fort Myers, Florida 33903

C 95 00
Bri e Parkway | North Fort Myers, 

Now it’s easy to own a 
waterfront condo starting

from only $234,900

Huge Waterfront Condos in Fort Myers, Florida!

PRICED TO MOVE! ACT NOW!

*WITH THE USE OF PREFERRED LENDER. PRICES SUBJECT TO 
CHANGE WITHOUT NOTICE. CONTACT AGENT FOR DETAILS.

DIRECTIONS FROM I-75
 

Take exit 138 west onto Dr. Martin Luther King Blvd. Make a right turn onto 
Monroe Street, followed by a quick left onto Main Street. Merge onto US 41 
North. After crossing the bridge, make a left onto Hancock Bridge Parkway.

Easy Financing Available
Only 3.5% Down*

FHA & Fannie Mae Approved!

EXCLUSIVE SALES & MARKETING

NorthStarYachtClub.com 

Follow Us On View Our Video Online

Orchid Society 
hosts grower

The Naples Orchid Society meets at 6 
p.m. on the first Thursday of the month at 
Moorings Presbyterian Church.

On Sept. 2, guest speaker Michael Coro-
nado of R.F. Orchids in Homestead will 
discuss “Tricks of the Trade.” Jerry Sellers 
of Camp-Lot-A-Noise Tropicals in Sara-
sota will be the speaker Oct. 7. Flower reg-
istration is at 6:30 p.m., followed by flower 
judging at 7:10 p.m., business meeting at 
7:30 p.m. and program at 7:45 p.m. Annual 
membership is $30 for a individuals and 
$40 for families.

For more information, e-mail waterway-
sorchidman@gmail.com. ■

Christian women 
set fall luncheons

he Naples Christian Women’s Club 
invites members and prospective mem-
bers to luncheon from 11:30 a.m. to 1 p.m. 
Friday, Sept. 10, at Quail Creek Country 
Club.

Professional organizer Marla Ottenstein 
will discuss tackling closets, garages, offic-
es and downsizing. Author and image con-
sultant Dorothy Morse will share the story 
of her “trip down the yellow brick road” 
to the end of the rainbow. Singer for the 
afternoon will be Nancy Graham, principal 
of Naples High School.

The club’s Oct. 1 luncheon, also at Quail 
Creek, will feature a fashion show by Kay’s 
on the Beach. “Clothesline junkie” Shirley 
Solid will share her story of finding peace 
“in the spin cycle of her life.”  The Arias 
family trio will sing.

Cost of NCWC luncheons is $23. Reser-
vations can be made by e-mailing naple-
schristianwomen1@comcast.net or by 
calling 596-6376. Cancellations must be 
made by 10 a.m. on the Monday prior to 
each Friday luncheon, or payment must be 
made in full. ■

Ave Maria Founders 
Club plans dinner

The Ave Maria University Naples 
Founders Club meets at 5:30 p.m. Tues-
day, Sept. 14, at the Hilton Naples. Mass 
will be at 5:45 p.m., followed by dinner and 
a program by Fr. John Gallagher, who has 
worked in parish ministry in the Derry 
Diocese in Northern Ireland and also in 
the Diocese of Palm Beach.

Members and guests are welcome. 
Cost is $35 per person. Reservations are 
required by Thursday, Sept. 9, and can be 
made by calling 254-9730 or by visiting 
www.avemaria.edu/naplesclub. ■

CLUB NOTES
Junior Woman’s 

Club meets Sept. 8
The Naples Junior Woman’s Club meets 

from 6:30-8 p.m. Wednesday, Sept. 8, at the 
Naples Woman’s Club, 570 Park St. The 
group is part of the General Federation 
of Woman’s Clubs. For more information, 
call (407) 694-6675 or e-mail naplesju-
niors@hotmail.com. ■

Republican women 
meet at Arbor Trace

The Southwest Florida Federated Repub-
lican Women’s group meets from 11:30 
a.m. to 1:30 p.m. Monday, Sept. 6, at Arbor 
Trace, 15661 Vanderbilt Drive.  Cost is $15 
and reservations are required. For more 
details, call Anne Brown at 254-9979. ■

Get acquainted 
with newcomers

The Naples Newcomers Club welcomes 
women who have been permanent residents 
of Naples for no more than five years and who 
want to meet others who are new to the area.

The club meets for luncheon at 11:30 a.m. 
on the second Thursday of each month, 
year ’round. In addition, groups within the 
club plan outings and dates to share varied 
interests, such as mah-jongg and duplicate 
bridge, gourmet cooking and discussions 
about philosophy.

Prospective members are invited to coffee at 
10 a.m. on the first Thursday of each month.

For meeting locations and more infor-
mation, call 298-4083 or visit www.naple-
snewcomers.com. ■
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239-393-6300
www.keepintouchstore.com
Shops of Marco, 135 S. Barfi eld Dr.

Come 
meet our 
dog Lucy!

UNIQUE CARDS & GIFT ITEMS

PRINT YOUR BOARDING PASS HERE

HIGH-SPEED INTERNET ACCESS

FAX & NOTARY SERVICE

SAVE 10%
WITH THIS COUPON

Expires 11/1/10.
Not valid with any other offers.

‘TRASH THE DRESS’ PHOTO SESSION

It sounds crazy, but once the big 
day is over, some modern brides vow 
to “Trash the Dress” in a photo ses-
sion that no doubt makes for some 
interesting last shots in the wedding 
album.

Photographer and instructor Peggy 
Farren of Photography Naples planned 
a Trash the Dress session as a way to 
give area photographers and mod-
els some portfolio-worthy experience. 
With a $10-per-dress limit, Ms. Farren 
scoured thrift shops, Craig’slist and 
friends’ extra closets and came up 
with 26 gowns for the shoot. Makeup 
and hair-styling services were donated 

by Wedding Styles by Michele, Nancy 
Joseph Salon and David Frohmberg, 
Salon International.

With that, more than 30 photog-
raphers and 15 models said “I do” to 
getting down and dirty last Saturday 
morning.

As expected, most of the dresses 
were trashed (and were far enough 
out of fashion that it didn’t matter), 
but Ms. Farren says some came clean 
after a few hours of soaking in her 
swimming pool.

The date hasn’t been set yet, but 
those remarkably resilient gowns have 
been promised for a future “Trash the 
Dress” session. Check www.photo-
graphnaples.com for invitations and 
your chance to RSVP. ■

Here come the brides, 
there go the gowns

BY CINDY PIERCE
cpierce@floridaweekly.com
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Pucci & Catana
Luxury Pet Boutique

Open 7 days a week, 10am-10pm 

647 Fifth Avenue South, Naples  (239) 263-WOOF (9663)

EXCLUSIVE COLLECTIONS: 
 BowHaus NYC 
 Kwigy-Bo 
 CeCe Kent 
Roberto Cavalli 

 Oscar Newman 
 Juicy Pet Couture
 Dean & Tyler
 Unleashed Life

Where Fashionable Pets Prevail

Join our Facebook Group!

‘TRASH THE DRESS’ PHOTO SESSION
                                        

Write why you should 
win a wedding

>> Wedding bells will ring for free for one 
lucky couple that wins a contest in conjunction 
with the National Association of Wedding Profes-
sionals, Naples Chapter, 2010 Sunset Weddings 
Show.

Couples must submit via e-mail a 100-word 
essay explaining why they should receive the 
free ceremony (no vow renewals) and reception 
valued at more than $6,000; the winner must be 
present at the show, which takes place from 1-5 
p.m. Sunday, Oct. 24, at The Naples Beach Hotel.

Essays should be sent to nawnaples@yahoo.
com.

From cake pros to photographers and plan-
ners, more than 70 wedding professionals will be 
at the show to consult with brides, grooms and 
others involved in planning a betrothal. Models 
showing the latest bridal fashions, jewelry, hair 
design and make-up will stroll through the event 
to help brides plan their ensembles.

To add to the fun, area bars and restaurants 
will compete to create the best signature wed-
ding cocktail. 

In addition to the grand prize free wedding, 
numerous prizes will be given out throughout the 
afternoon.

To register for the bridal show or for more 
information, please visit www.naplesbridalshow.
com. Proceeds from the show will be donated to 
the Children’s Advocacy Center, a nonprofi t com-
prised of seven programs dedicated to assisting 
child victims of abuse and their families.

PEGGY FARREN / FLORIDA WEEKLY 



LABOR DAY SALES EVENT
“Who says you can’t discount 2011’s?

We do every day!”
If you are looking at Audi, Acura, 

BMW, Mercedes or even Toyota’s…
Come in and see why folks love 
Volvo… you’ll be glad you did!

Loren Sheffer
Owner Operator

I put my cell number 
on every card we 
hand out…really!

STORE HOURS
Mon–Thurs 9-7

Friday – 9-6
Saturday – 9-5
Sunday – 12-4

VOLVO OF FORT MYERS
2600 COLONIAL BLVD • 1/2 BLOCK EAST OF COLONIAL & FOWLER

239.313.4400
WWW.DRIVEREALHAPPY.COM

FOWLER ST.

CO
LO

NI
AL

 B
LV

D.

U.S. 41

INTERSTATE

75

41

All prices are plus tax, tag, title, and dealer fee of $589.50. Offer expires September 8th, 2010.
*Includes $1,000 owner loyalty. **Credit APR offer’s subject to credit approval by USBank.

LABOR DAY SALES EVENT

2011 XC60!
“The Cross over 
that stops itself!”

Test it on 
our test track!

#1 IN CUSTOMER
SATISFACTION

SAVE UP TO 
$6000.00*

3.9%
FINANCING UP 

TO 72 MONTHS**

2.9%
ON REMAINING 2010’s!

UP TO 72 MONTHS
AS LOW AS $34,980

AS LOW AS $34,800

No Charge Maintenance 5 years  •  5 year New Car Warranty, 
5 years N/C Normal Wear  •  5 years Roadside Assistance.

No Charge Maintenance 5 years  •  5 year New Car Warranty, 
5 years N/C Normal Wear  •  5 years Roadside Assistance.

2010 XC70’s
UP TO $7,000* OFF

2011 XC70’s AS LOW AS $32,900!

2010 S80’s-LUXURY SEDANS
UP TO $10,000* OFF

AS LOW AS $32,158!

0% FINANCING AVAILABLE 0% FINANCING AVAILABLE
STK# 10228

STK# 10259

STK# 11111 DEMO

2011 C70!
Hard Top

Convertible
28 MPG!



STORE HOURS
Mon–Thurs 9-7

Friday – 9-6
Saturday – 9-5
Sunday – 12-4
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ONLY AT THE PRE-OWNED SUPERCENTER WILL YOU FIND THE “NO EXUSE” INVENTORY YOU ARE LOOKING FOR. 
FREE OIL CHANGES FOR LIFE! • FREE CAR WASHES FOR LIFE! • FREE WARRANTY! • 48 HR. EXCHANGE POLICY!  NO QUESTIONS ASKED!

PRE-OWNED SUPERCENTER

“Who offers the best values in 
pre-owned cars in Fort Myers?”

WE DO…OF COURSE! 
“Come in and see for yourself! 

You’ll be glad you did!”

VOLVO OF FORT MYERS
2600 COLONIAL BLVD • 1/2 BLOCK EAST OF COLONIAL & FOWLER 

239.313.4400 
WWW.DRIVEREALHAPPY.COM
All payments are based on $0 Down plus tax, tags, title, and $589.50 dealer fee down. Terms are 60-72 month based  

on year and miles on car at 6.99% interest with 720 beacon score or higher. Offer expires September 8th, 2010.

Loren Sheffer
Owner Operator

I put my cell number 
on every card we 
hand out…really!

2000 LINCOLN
CONTINENTAL

$5,99500
STK# 11132A

2004 JEEP
GRAND CHEROKEE LTD

$9,99500
STK# R1627A

2009 PONTIAC
G5 COUPE

$10,99500
STK# R1654

2003 AUDI
A4 CONVERTIBLE

$16,99500
STK# 81019A

2008 PONTIAC
VIBE

$11,99500
STK# R1657

2007 VOLVO
C70 CONVERTIBLE
$27,99500

STK# 11106A

2004 CHRYSLER
PT CRUISER

$6,99500
STK# R1670

2003 MITSUBISHI
MONTERO LTD

$9,99500
STK# R1664A

2009 CHEVY
COBALT LT

$10,99500
STK# R1660

2009 FORD
MUSTANG CONVERTIBLE

$19,99500
STK# R1635

2009 CHRYSLER
PT CRUISER LX

$11,99500
STK# R1677

2008 VOLVO
C70 CONVERTIBLE
$29,99500

STK# 10245A

2003 SATURN
VUE

$6,99500
STK# R1597A

2006 CHEVY
MALIBU MAXX

$9,99500
STK# 10268B

2009 CHEVY
COBALT LT

$10,99500
STK# R1656

2007 FORD
MUSTANG GT CONVT
$22,99500

STK# R1653

2004 HONDA
PILOT EX-L

$12,99500
STK# R1628A

2008 VOLVO
C70 CONVERTIBLE
$29,99500

STK# 11139A

2003 HONDA
ACCORD LX

$8,99500
STK# R1640A

2008 SUZUKI
FORENZA

$9,99500
STK# R1681

2009 PONTIAC
G5

$11,99500
STK# R1680

2010 FORD
MUSTANG CONVERTIBLE

$22,99500
STK# R1632

2008 TOYOTA
COROLLA SEDAN

$12,99500
STK# R1616Z

2009 VOLVO
C70 CONVERTIBLE
$30,99500

STK# R1647

2009 HYUNDAI
ACCENT GLS

$9,99500
STK# R1659

2009 HYUNDAI
ACCENT GLS

$9,99500
STK# R1658

2004 JEEP
LIBERTY SPORT 4WD

$11,99500
STK# 4W242876

2007 AUDI
A4 CONVERTIBLE

$24,99500
STK# R1674

2008 SCION
xB

$12,99500
STK# R1605

2005 MERCEDES-BENZ
SLK55 AMG

$35,99500
STK# R1626

CONVERTIBLE CENTRAL

$13900
MONTH

$16900
MONTH

$16900
MONTH

$16900
MONTH

$18900
MONTH

$23900
MONTH

$20900
MONTH

$19900
MONTH

$20900
MONTH

$18900
MONTH

$23900
MONTH

$18900
MONTH

$19900
MONTH

$18900
MONTH

$19900
MONTH

LABOR DAY SALES EVENTLABOR DAY SALES EVENT



www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYA22    NEWS    WEEK OF SEPTEMBER 2-8, 2010

TO YOUR HEALTH
HEALTHY LIVING

“Information,” they say, “is power.” 
And nowhere is that truer than in 
health care, where the “information” 
we acquire and record about our 
patients gives us the “power” to heal 
and even save lives. 

It’s no coincidence that information 
technology has become a top-level 
priority at NCH. In particular, our 
integrated medical record infrastruc-
ture enables us to link all health-care 
providers — from the time a patient 
expresses medical concern through 
visiting a primary care physician, refer-
ral to a specialist, potential admission 
to the hospital, post-hospital care in 
a rehabilitation center or skilled care 
facility, to home care.

This robust, computerized informa-
tion infrastructure allows us to deter-
mine best practices and establish treat-
ment benchmarks. This is a quantum 
change from the standard paper analog 
record, where medical research about 
processes — such as the time needed 
to stop a heart attack — had to be cal-
culated manually. With an Electronic 
Medical Record, all digital records can 
be analyzed in moments for any period 
of time. The data collected digitally 
becomes new knowledge about how 

best to care for patients and obtain the 
best outcomes. Here’s one example of 
the EMR in action:

• On a recent Saturday morning, I 
observed anesthesiologist Dr. Michael 
Nolan caring for a patient about to 
have brain surgery. Dr. Nolan studied 
his new iPad, viewing the patient’s 
entire hospital record — including all 
medications, physician notes, lab data, 
vital signs — and then ordered the 
appropriate pre-op medications. 

Dr. Nolan could also add his own 
notes about findings and plan for anes-
thesia, by using either voice dictation 
or a typed template. That’s the real 
beauty of the EMR; it allows everyone 
caring for a patient, wherever they are, 
to securely access a patient’s history, 
medications, lab, allergies, even digi-
tally-stored X-rays. EMRs will literally 
change the way we provide care. 

One important motivator for mov-
ing to such cutting-edge technology is 
the recent federal health care bill that 
directs $26 billion in electronic health 
records to hospital systems that dem-
onstrate “meaningful use” of digital 
technology. To qualify, hospitals must 
show results in 10 objectives, includ-
ing computer provider order entry, 
problems lists, quality measures, med-
ications, allergies and other clinically 
important information. 

Under the leadership of Chief Infor-
mation Officer Susan Wolff, working 
with our IT partner Cerner, we plan to 

be an early applicant for these funds. 
Sue Slaght, our director of reimburse-
ment and revenue cycle oversight, has 
calculated that NCH could receive 
about $11.6 million for achieving 
“meaningful use.” Cerner tells us that 
among its 130-plus hospital clients, 
NCH is second to only one other sys-
tem in terms of such “meaningful use.” 
We’re excited by the prospects and 
will apply to the federal government 
next summer for the fund support. 

Monetary rewards, though, are less 
important than results.  Studies con-
firm that a fully functional EMR dra-
matically reduces Emergency Depart-
ment lengths of stay and diagnosis/
treatment time. This has been our 
experience at both NCH emergency 
rooms, where EMRs have lowered 
door-to-doctor times. Drs. Paul Dern-
bach, Mark Russo and Sam Tunkle are 
leading the way in their offices and in 
the hospital to have a common NCH 
medical record. We’re also working 
with the Foundation for Women’s 
Health on a common EMR for the 
approximately 900 moms cared for 
in the county Department of Health 
building and The Birth Place at our 
North Naples campus.

The EMR is the future of health 
care, and our patients will be the ben-
eficiaries. ■

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System. 

NCH embraces the future with Electronic Medical Records

allenWEISS
allen.weiss@nchmd.org  

Vascular surgeon 
joins Physicians 

Regional practice
Dr. Argyrios Tzilinis has joined the division 

of vascular surgery at Physicians Regional 
Medical Group, the 
multi-specialty group 
practice affiliated with 
Physicians Regional 
Healthcare System. Dr. 
Tzilinis performs tra-
ditional and minimally 
invasive surgery to treat 
vascular disorders and 
specializes in patients 
with peripheral vascu-

lar disease, aortic aneurysms, carotid artery 
blockage and venous disease.

A member of the American College of 
Surgeons, Florida Medical Association and 
the Society of Vascular Surgeons, he is 
board-certified and has participated in vari-
ous research trials and authored articles and 
abstracts pertaining to vascular disease. He 
received his medical degree from the State 
University of New York-Health Science 
Center and completed a vascular surgery 
fellowship at Jobst Vascular Center in Tole-
do, Ohio. Most recently, he was affiliated 
with Anchor Health Centers in Naples. ■

Naples urologist 
on institute faculty

Dr. Joseph Gauta is one of 50 doctors 
in the United States 
selected by Boston 
Scientific Corp. to 
serve as faculty for 
the Pelvic Floor Insti-
tute. As such, he will 
train urogynecologists, 
urologists and surgi-
cal gynecologists from 
around the world. Dr. 
Gauta is the founder of 

Especially for Women, a Naples obstetrics 
and gynecology group practice, and the 
Florida Bladder Institute. ■

Marco bank hosts 
grief support group

Joell Canglin, a licensed clinical social worker 
and bereavement manager at Vitas Innovative 
Hospice Care, leads a bereavement support 
group from 10:30 a.m. to noon every Thursday 
in the boardroom at IberiaBank Marco.

For more information, call Ms. Canglin at 
384-9495 or Keith Dameron at IberiaBank 
at 734-1021. ■

Support groups 
meet at NCH

NCH Healthcare System’s Cancer Sup-
port Group meets from 3-4 p.m. every 
Tuesday in Conference Room C at the 
Brookdale Center for Healthy Living on the 
North Naples campus. Call Theresa Rich-
mond for information, 552-7203.

Stroke survivors and caregivers meet 
from 2-3:30 p.m. on the second Tuesday of 
the month in the Telford Building on the 
downtown hospital campus. Call Rebeka 
DiMaria for information, 436-6361.

Mended Hearts welcomes heart disease 
patients and their families from 4-5:30 p.m. 
on the third Wednesday of every month. 
For more information, call 436-5236.

NCH also offers a pre-diabetes seminar 
to help attendees determine whether they 
are at risk for developing the disease. Call 
436-6755 for dates and times. ■

STRAIGHT TALK

P
ole walking is taking the 
U.S. by storm. Devel-
oped in Europe for 
cross-country ski ath-

letes to keep fit in the summer 
months, walking with balance 
poles burns about 50 percent 
more calories than 
regular walking. It 
also can reduce 
joint stress, 
improve pos-
ture, strength-
en core mus-
cles and boost 
cardiovascular per-
formance. 

Foot Solutions of 
Estero, an orthope-
dic shoe store, is giv-
ing its customers the 
opportunity to help 
fight breast cancer 
with every pole-walk-
ing stride. The store 
is selling Pink Balance 
Walking Poles to help 
people improve their 
own fitness and will 
donate a portion of 
proceeds from every 
set of poles sold to 
Susan G. Komen for a 
Cure and its efforts 
to fight against one 
of the leading 

Help make strides against breast cancer
at the same time you walk for fitness
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causes of death among women.
“With Breast Cancer Awareness 

Month approaching in October, 
we wanted to get the word out 
about this partnership with Susan 

G. Komen,” 
says Chris 
Cole, owner 
of Foot Solu-
tions of Estero. 
“We also want 
to make women 
aware that, by 
participating in 
healthy lifestyle 
activities such as 
balance walking, 
they can reduce 
their own risk of 
breast cancer.” 

Excluding can-
cers of the skin, 
breast cancer is 
the most common 
cancer among 
women, account-
ing for more than 
one in four cancers 
diagnosed in Amer-
ican women. Stud-
ies indicate that 
physically active 
women have a sig-
nificantly lower risk 
of developing breast 
cancer.

Foot Solutions of 
Estero is in Corkscrew Village, 
21301 S. Tamiami Trail. For more 
information, call 495-8911 or visit 
www.footsolutions.com/estero. ■



146 individuals dedicated to children’s health care
The Children’s Hospital of Southwest Florida is the only accredited children’s hospital 
between Tampa and Miami. More than 5,000 children were admitted last year.

101-bed hospital 

 specialized medical programs: neonatal neurodevelopment follow-up, 
medical day care, cystic fibrosis, neurobehavioral, cancer, sickle cell, 
neuroscience center, and cancer counseling center

of the top 3 ranked neonatal intensive care units in Florida

56 fellowship trained pediatric specialists 

6 certified child life specialists

2 certified pediatric pharmacists

1 certified music therapist

1 certified full-time school teacher

For more information, call 239-433-7799  
or visit www.LeeMemorial.org.

Member of the Florida Association of Children’s Hospitals
Member of the National Association of Children’s Hospitals

And, our numbers 
are growing!
The Children’s Hospital is opening a 
specialty clinic in Naples in January 2011.

Quality Counts at
Your Children’s Hospital
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Anton E. Coleman, M.D. 
Behavioral Neurologist

Board Certifi ed

APPOINTMENTS 

mammograms, cholesterol, 
blood-sugar, thyroid 

function, heart disease 
by 50,

Why not your MEMORY ?

words or disorientation, could be 
the cause of a serious illness

change your mind... 
Before your mind changes YOU !

RETAIN YOUR MINDFULNESS, 
PREVENTION IS THE KEY

If you are OK with 
screening

Cognitive & Behavioral 
Neurology

Screening for  years is a  must
   Screening for  years is smart
       Screening for over 50 years is   

        PREVENTION !

Registration is under way 
for the Conservancy of South-
west Florida 2010 RedSnook 
Catch-and-Release Char-
ity Tournament, an Interna-
tional Game Fish Association 
certified tournament open 
to teams, individuals, corpo-
rate teams, female anglers 
and junior anglers under age 
16. Several spots still remain.

Roland Martin, legendary 
angler and television host 
of the “Fishing with Roland 
Martin Show,” returns as host 
of the tournament; Wayne 
Meland, senior vice president 
of Morgan Stanley Smith 
Barney, serves as this year’s 
chairman. 

Last year the tournament netted more 
than $70,000 for the Conservancy of South-
west Florida’s initiatives to protect the 
estuaries and water quality of local waters.

“Our water quality and the productiv-
ity of the gulf will be impacted for some 
time to come by the Deepwater Horizon 
disaster,” Mr. Meland says. “Unplanned 
adversities such as these make the daily 
work of the Conservancy, such as water 
quality programs and protecting our estu-
aries, even more important.”

The tournament begins with a kick-
off party, silent auction and live auction 
at 5:30 p.m. Friday, Oct. 1, at the Naples 
Yacht Club. Mr. Martin will attend, along 
with participating anglers, tournament 
sponsors and guides.

When it’s time to fish, competitors will 
launch from locations in Naples, Good-
land and Chokoloskee and be on the water 

from 7 a.m. to 3 p.m. Saturday and Sunday, 
Oct. 2-3. The tournament concludes with 

an awards ceremony 
at 6:30 p.m. Oct. 3 at 
Northern Trust.

Teams can register 
at www.conservancy.
org/redsnook. Divisions 
include unguided gen-
eral bait, guided general 
bait, unguided spin/plug 
and guided spin/plug 
and fly. Registration is 
limited to the first 60 
teams. For more infor-
mation, call 403-4200. 

“We are very thankful 
for all the support from 
the community and gen-
erous donors who have 
contributed unique 
and exciting items and 
experiences for the 
auctions,” said auction 
chair Julie Kukk. 

Those interested in 
participating in the kick-
off party and auctions 
must register in advance 
by contacting betsyg@
conservancy.org.

The 2010 RedSnook 
C a t c h - a n d - R e l e a s e 
Charity Tournament 
is sponsored by M&I 
Bank, Comcast, Florida 
Weekly, Naples Yacht 
Club, Northern Trust, 
Heatherwood Con-
struction, Morgan Stan-
ley Smith Barney, the 
Miami Dolphins, Out-
back Steakhouse, CRS 

Technology, Century Link, Whole Foods 
and others.  ■

Conservancy lures anglers for RedSnook tourney
SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTOS

Angler Roland Martin out on the water during the 2009 RedSnook Tournament.

The 2009 RedSnook Tournament helped fund a water quality study 
about the impact on juvenile snook conducted by Conservancy 
biologists Dr. Jeff Schmid, Melinda Schuman and David Shindle.
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At Physicians Regional, we’re pleased
to welcome optometrist Robert Guda,
O.D. to our team of specialists.

With over 16 years experience in op-
tometry, Dr. Guda specializes in the
follow-up care for pre- and post-cata-
ract surgery and glaucoma, as well as
specialty contact lenses and primary
care optometry.

This fall, Dr. Guda will oversee the new
Optical Center at Physicians Regional,
which will stock the latest in eyewear
accessories.

www.PhysiciansRegionalMedicalGroup.com

Offer expires 9-30-10.   Valid
for children up to 18 years.

    ALL AGES & ALL LEVELS
    AS A TEAM WE ARE ONE™

™
WANNA
PLAY
VOLLEYBALL?

FREE 14 & Under CLUB Tryouts
Tryout Information at vfcvolleyball.com

 BOYS & GIRLS
 Sept. 9th - 6-8 pm
 Sept. 10th - 6-8 pm
 Sept. 11th - 10-Noon
 Sept. 12th - 3-5 pm
 Southside Christian Church
 7800 College Parkway, Fort Myers, Fl 33907 

TADPOLE VOLLEYFROG SCHOOL
SIGN UP ONLINE: www.leecountyymca.org 

or EMAIL : vfcvolleyball@yahoo.com
AGES 6 YEARS OLD TO 8TH GRADE.

www.vfcvolleyball.com

VOLLEY
FROG

VOLLEYFROG
FLORIDA CLUB

Here’s what’s coming up for a good 
cause on the local links:

 Play golf at one of five WCI courses 
in Southwest Florida for free through Oct. 
15 while donating to the Harry Chapin 
Food Bank. Donors who give at least 
$100 to the food bank will receive a four-
some of golf, cart included, at one of 
WCI’s championship courses: Hammock 
Bay Golf Club and Tiburon Golf Club, 
Naples; Pelican Preserve Golf Club, Fort 
Myers; and Raptor Bay Golf Club and 
The Colony Golf & Country Club, Bonita 
Springs.

Go online to www.WCIGOLF.com and 
click on “donate.” Donations can be made 
with a credit card or by Paypal. 

 The eighth annual Marco Police 
Foundation Golf Tournament takes 
place Saturday, Sept. 25, at the Island 
Country Club on Marco Island. Cost is 
$110 per person and includes breakfast 
and luncheon. All proceeds benefit the 
Marco Police Foundation scholarship and 
police emergency funds. For more infor-
mation or registration, contact Richard 
Shanahan at 860-4354 or Debra Sanders 
at 248-7419.

 The 19th annual Florida Gulf Coast 
University Founders Cup is set for Fri-
day, Oct. 15, at Grey Oaks Country Club. 
A buffet lunch will be followed by tourna-
ment play with a shotgun start at 1:15 p.m. 
An awards reception and dinner will fol-
low the game. Registration is $2,000 per 

foursome and $500 for individuals.
All proceeds benefit the FGCU Foun-

dation. For registration or more informa-
tion, contact Michelle Kroffke at 590-1074, 
e-mail mkroffke@fgcu.edu or visit www.
fgcu.edu/foundation.  

 The East Naples Professional Fire-
fighters hold the second annual Nation-
al Fallen Firefighters Memorial Golf 
Tournament on Sunday, Nov. 14, at the 
Mustang Club at Lely Resort. Golf pack-
age includes a round of golf, cart, prizes, 
catered banquet and an awards ceremo-
ny.  

All proceeds benefit the National Fallen 
Firefighters Foundation. For more infor-
mation, call Sean Hunt at 641-2383 or 
e-mail fyrman053@comcast.net. ■

SPORTS SHORTS
                                        

Buffalo Bills
fans welcome
new members

The Buffalo 
Bills Back-
ers of Naples 

welcome new 
members for the 

2010 NFL season. The 
group watches regular season and 

post-season Buffalo Bills games at 
Tavern on the Bay at the corner of 
Goodlette-Frank Road and U.S. 41. 
The first game kicks off at 1 p.m. Sun-
day, Sept. 12, when the Bills face the 
Miami Dolphins.

The nonprofit Bills Backers hold 
board meetings in addition to the 
traditional Sunday get-togethers and 
donate funds to local and national 
charities. Game-day activities include 
halftime raffles of Buffalo Bills mer-
chandise, tailgate parties, rounds on 
the club, raffles and costume con-
tests.

Each football gathering becomes a 
“neighborhood” of relocated western 
New Yorkers from Syracuse and Bing-
hamton, as well as Bills fans from Erie, 
Pa., to Toronto. Buffalo chicken wings 
are the traditional fare, with discus-
sion and laughs revolving around the 
history and heritage of Buffalo, N.Y.

For more information, contact Rich-
ard Doll, club president, at 774-3537 or 
e-mail billsbackers2007@aol.com. ■
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2010 NFL
group watches regula

Here are some chances to run/walk with 
others who want to do so for a good cause 
as well as for good health:

• The sixth annual 5K Run/Brain 
Power Walk coordinated by the Naples 
Pilot Foundation joins the John Clay 5K 
Run and Walk on Saturday, Sept. 4. Reg-
istration opens at 6 a.m. and the race sets 
out at 7:30 a.m. Cost is $10 for students and 
$10 for adults; walkers pay $10 to stroll the 
2-mile course. 

Proceeds benefit Project Lifesaver and 
efforts to promote awareness and educa-
tion of brain injuries and brain disorders 
such as autism and Alzheimer’s disease. 
For more information, call 434-9786 or 
e-mail george21050@comcast.net.

• The first annual Guadalupe Gallop 
5K Race for Education sets out Satur-
day, Sept. 18, from the Seminole Casino in 
Immokalee. Registration is $15 until Sept. 
4, $20 Sept. 5-17; $25 on race day; student 
registration is $10.

Proceeds will benefit the educational 
programs of the Guadalupe Center. For 
more information, call 657-7711 or visit 
www.guadalupecenter.net.

• The Shark Shootout Charities 5K 
Race sets out at 7 a.m. Saturday, Dec. 11, 
at The Ritz-Carlton Golf Resort and mean-
ders through the Tiburon residential com-
munity. Registration is $25 in advance and 
$30 on race day ($10 for ages 18 and under) 
and includes one daily grounds ticket to 

the Shootout. Proceeds will benefit Cure-
Search National Childhood Cancer Foun-
dation. For more information, visit www.
thesharkshootout.com/5K.php. 

• The Naples Half Marathon 2011
takes place at 7 a.m. Saturday, Jan. 16, 2011. 
Registration is open now. 

The USATF-certified course begins on 
Fifth Avenue South and returns to Cam-
bier Park. Pursuant to USATF rules, in-line 
skates, baby joggers or strollers and bicy-
cle support are not allowed on the course. 
There is a time limit of 2 hours and 45 min-
utes, due to course closure restrictions.

For more information, call 262-5653 or 
434-9786 or e-mail questions@napleshalf-
marathon.net.  ■

Make a run for it and make a difference

Golfers can tee up to benefit area charities
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Pets of the Week
>> Chester is 
a 1-year-old, 
58-pound Cata-
houla mix who 
has beautiful 
blue eyes and 
is very friendly. 

>> Gretta is a 
sweet, cuddly 
Scottish fold 
mix who’s 
about 8 months 
old.

>> Ollie is a 
4-month-old 
little guy who 
has white mit-
tens. He loves 
to sit on laps 
and purr.

>> Troy is 
a 1-year-old, 
66-pound pit bull 
mix. Handsome, 
gentle and good 
on a leash, he 
loves to play.

>> Twinkle is a 
beautiful 1-year-
old, 31-pound 
German 
shepherd mix. 
She’s active, 
alert and good 
with people.

To adopt a pet
Collier County Domestic Animal Services is at 7610 
Davis Blvd. Hours are 9 a.m. to 6 p.m. Monday through 
Saturday. Adoptions begin at 11 a.m. and are pro-
cessed through closing time. Adoption fees are $60 
for cats and $85 for dogs and include spay/neuter sur-
gery, a bag of pet food, pet’s license and a micro-chip 
ID. Call 252-PETS (7387) or visit www.collierpets.com 
to search for a lost pet or to find a new pet.

8595 Collier Blvd., Suite 110
Naples, FL  34114

Located at the intersection of Rattlesnake Hammock Road and Collier Blvd. 
in the Publix Shopping Plaza.

Wellness Exams
Preventive Care

Parasite Control – heartworm and 
fl ea medications

Vaccines – plans tailored to individual pets

General surgery and hospitalization
Dentistry

Digital Radiology
On-site laboratory for screening tests

Off-site laboratory for advanced testing

Services:

 (239) 417-8338
www.sabalpalmanimalhospital.com

NOW
OPEN

Don’t delay, call today!
239-206-2867
FLORIDA
  COMFORT
     SYSTEMS In

c.

Specializing in the Service, Repair & 
Maintenance of all Brands & Models of 
Air Conditioning & Heating Equipment.

UP
TO$3,380 Instant

Rebates & Incentives

3 YEAR MAINTENANCE AGREEMENT...
FOR THE PRICE OF 2 YEARS.

With this ad. Program ends October 31, 2010.

Adult kitties overlooked when kittens are plentiful

ficult time adjusting to a new family 
that includes either or both.) You can 
ask questions directly about the cat’s 
background if you’re adopting from the 
original owner. And most shelters or res-
cue groups also try to provide some basic 
background information, which they ask 
of the people giving up their pets.

What if the information isn’t flatter-
ing to the cat? For example, what if he 
became available for adoption because 
of his failure to use a litter box? Give the 
cat the benefit of the doubt — if you have 
the time and patience to work on solving 
the problem. And remember, too, that 
you don’t know the contributing factors. 
Maybe the litter box was never cleaned 

or was left in a spot that was convenient 
for the owner but disconcerting for the 
cat.

If at all possible, take each adult cat 
you’re considering away from the caging 
area of the adoption center. Sit down with 

the animal in your lap, 
alone in a quiet place, 
and try to get a feel for 
the cat as an individual. 
Shelters are stressful 
places, so the cat may 
need a few quiet min-
utes to collect herself. A 
calm, confident and out-
going cat will respond 
pretty readily to your 
attention, relaxing in 
your lap, pushing for 
strokes and purring.

No matter how prom-
ising the initial meet-
ing, remember that 
cats don’t react well to 
change, so be prepared 

to give your new pet time to adjust to 
new surroundings once you take her 
home. Experts advise starting out your 
cat in a small, enclosed area — a spare 
bathroom or small bedroom equipped 
with food and water, litter box, toys and 
a scratching post. A few days of quiet 
seclusion with frequent visits from you 
will relax your new pet and re-establish 
good litter-box habits.

If you’re considering bringing a pet 
into your life, why wait? This is the 
time of year when adult cats in shelters 
need to shine a little extra, and there are 
enough of them around to give you a 
great chance to bring home a pet you’ll 
adore for years to come. ■

As summer winds down, so does kitten 
season, but there are still lots of kittens 
looking for homes. People love kittens, 
and it’s impossible not to: Their cuteness 
factor is off the charts. 

But during “kitten  season,” it’s harder 
for an adult cat to find a home. Compet-
ing with cute and fuzzy is tough even for 
the sweetest, prettiest and most well-
mannered cats. 

Being overlooked at the shelter is bad 
news for the cats, of course, but it’s also 
unfortunate for many people who don’t 
realize that an adult cat, in many cases, 
may be a better choice than a kitten. 
Sure, kittens are cute, but they also can 
be a bit of a trial as they grow up. They 
need extra time, extra training and extra 
tolerance for all those crazy things that 
kittens do.

An adult cat can slide quickly into your 
life. You know pretty well what you’re 
getting with a grown cat — activity level, 
sociability, health, etc. Given time in a 
loving environment, a grown cat forms 
just as tight a bond with his new people 
as any kitten can.

With an adult cat, knowing a little 
of the animal’s background is impor-
tant, especially if your family has other 
pets or children. (A cat who has never 
experienced them may have a more dif-

PET TALES
Make room for a cat

Adopting a pair of bonded cats is the fast track to wonderful 
feline companionship.

BY DR. MARTY BECKER & GINA SPADAFORI_______________________________
Universal Uclick

FREE
Ductwork Inspection

(239) 417-2267
NAPLES

866-766-0975
FPL PARTICIPATING CONTRACTOR

LIC. #CAC1813211

FREE 
UV Light with complete 

system purchase
Expires 9/15/10. Not to be  

combined with any other offer. 
Offer not valid on prior purchase.

$7900
Summer Tune 

Up Special
Expires 9/15/10. Not to be  

combined with any other offer. 
Offer not valid on prior purchase.

15% OFF 
Repairs and 
Service Calls

Expires 9/15/10. Not to be  
combined with any other offer. 

Offer not valid on prior purchase.
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FS
D

 7
/1

0

FS
D

 7
/1

0 FS
D

 7/10

FLEXIBLE FINANCING OPTIONS AVAILABLE

on your 
cooling cost

SAVE 
UP TO

SAVE 
UP TO

ON A
NEW

 high efficiency A/C system TODAY!

$5930
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Hwy 41 at Coconut Rd.

STEPHEN E. PASCUCCI, MD, FACS

Not anymore.
Our Dual Vision LASIK corrects both distance and 

near vision. This innovative treatment allows you to see 

near, far and in between without compromising balance, 

depth perception or night vision. Best of all, this is not 

monovision! Come learn about Dual Vision LASIK. You’re 

too young to let your eyes slow you down.

Call (239) 949.2021 
or visit www.bonitaeye.com for your 

FREE Dual Vision LASIK consultation today.

am I
TOO LATE
LASIK?for

239-261-7157 • www.WynnsOnline.com • 141 Ninth Street North • Naples

Must present coupon at time of purchase.

Free with a 
$25 Grocery Order

Tomas Double Decker
 Red Wine 750 ml.

Must Have Coupon

For over 70 years offering Wholeseome fresh products 
to our customers. Wynns is now carrying a large selection 

of Natural, Organic, and Gluten-Free products.

Free with a 
$25 Grocery Order
Smoking Loon 750 ml.

Cabernet Sauvignon
Must Have Coupon

“Blackbird singing in the dead of night,
Take these sunken eyes and learn to see.
All your life you were only waiting for this 
moment to be free:
Black bird fly into the light of a dark black 
night.”

— John Lennon and Paul McCartney

Denis Diderot was an 18th century French 
philosopher, writer and art critic. He was 
co-founder and chief editor of Encyclopedie, 
a general encyclopedia whose aim, accord-
ing to Mr. Diderot, was to change the way 
people think. Encyclopedie embodied the 
day’s innovatively fecund philosophy, which 
is now referred to as the Enlightenment. 
This 18th century philosophical perspec-
tive stressed human reasoning and scien-
tific thinking, and was in stark contrast with 
much of the religious and political reliance 
on blind faith and obedience of the day. 

But for me, the most exciting moment 
in the Mr. Diderot oeuvre is the short and 
unassuming narrative “Regrets On Part-
ing From My Old Dressing Gown.”  Mr. 
Diderot catapults one image: The writer’s 
shabby, crowded, and chaotic room under-
goes metamorphosis. 

It all begins when Mr. Diderot is given a 
gift of a beautiful new scarlet dressing gown. 
As soon as he wraps himself in its obvious 

MUSINGS

R x
rx@floridaweekly.com

Meta narrative: one per-version

to reason without the guidance of others. 
Kant’s motto is “Dare to Know.”

Dare to wake up. Dare to deconstruct the 
narrative. 

The earliest etymological root of the 
word narrative means to know. The skill-
ful knower tells tales with collapsing and 
telescoping frames that allow for fancy 
robes and dumpy rooms, for the beauty of 
storms and the relinquishing to love. There 
can even be flying in the dead of night, on 
broken wings, in moments constantly aris-
ing. There is light in the dark black night 
and night in the brightest light. ■

beauty he is filled with more worry than 
the dragon guarding the Golden Fleece. 
The old dressing gown that “molded all the 
folds of my body without inhibiting it” was 
easily there to wipe dust off books or ink 
off pen nibs. In his old robe Mr. Diderot 
feared neither the explosion of fire nor the 
spilling of water. “I was the absolute master 
of my old robe. I have become the slave of 
the new one.” 

This is only the beginning. The room 
itself, next to the new robe, began to look 
tawdrier.  So the broken straw chair was 
replaced by Moroccan leather. A new 
expensive writing table replaced the old 
rickety desk. Thread bare tapestry and rug: 
replaced. Beloved smoky frameless prints 
made way for new art pieces. 

This story is usually quoted to illus-
trate the Mr. Diderot Effect, a term coined 
by Grant McCracken, an anthropological 
scholar of consumption patterns. That may 
be a possible meta-narrative, but I will to 
create one other. My creation tends more 
toward obliterating Leon Festinger’s theory 
of cognitive dissonance, the uncomfortable 
feeling that rises out of the simultaneous 
holding of conflicting ideas. 

Mr. Diderot’s fancy robed self did not 
match the other who inhabited a conge-
nial dump. What to do? The first solution: 
Upgrade the dump. But the ordered and 
lovely room is stern and sterile. There is 
not much room here for play or naturalness 
or wild abandon. 

Mr. Diderot himself comes to this in rev-
erie at his expensive writing table. Above 
the table is a print of the oil painting “The 

Tempest” by Claude Joseph Ver-
net.  This is a painting of a wild 
storm, with great ship background 
sinking. People clinging to wreck-
age reach out to others in a tree on 
the rocky shore. The tree is bent 
over and roiling in the winds. Mr. 
Diderot loves the fading light and 
the wild purity of this moment.

The uncontrolled passion of 
this painting lives within the walls 
of the perfect room, untouched 
by the ostensible security of the 
decorous appropriate. And in the 
ethereal beauty of the sea storm, 
amidst the well-bought and plush extrava-
gance, Mr. Diderot finds himself at his desk 
in mind embrace with the beautiful ancient 
Greek courtesan Lais. 

The successful honey-tongued orator 
Demosthenes was willing to pay a thou-
sand drachmas for a night with her. When 
she saw him, she raised the price to ten 
thousand drachmas. 

But she gave herself to Diogenes for 
nothing. This Cynic, honest devotee of rea-
son, urinated on people who disagreed with 
him, defecated in the theatre, masturbated 
in public, and pointed at people with his 
middle finger. 

With the flexibility of his hetaera, Mr. 
Diderot at desk whirled between worlds 
framed in 3D socialized order and framed 
in 2D phantasmal chaos. He also has Lais 
for nothing. 

Immanuel Kant characterized the Enlight-
enment as human emergence from self 
incurred immaturity, from lack of courage 

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.



 

Furniture and Mattress Factory
MATTER BROTHERSMB

The cookbook author and TV star, now has her own 
furniture collection with Universal Furniture. The 50 piece 

furniture line offers selections for the entire home

FORT MYERS 
11750 S Cleveland Ave  

239.275.3968

NAPLES 
7200 Trail Blvd 
239.598.3330

$150off $500off
Not valid on previous purchases, please present coupon 

prior to purchase, coupons may not be combined for 
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WEEK 
at-a-glance

All teed up
See some faces from the EDC golf
tournament, and more business
events around town. B8-9 

The Fool’s take 
The mobile boom might be
just what eBay needs. B6 

A Building of America
Moraya Bay earns high marks
from industry network. B11 

Businesses 
form merchants 

association
A group of East Naples business people 

have formed the East Naples Merchants 
Association “to enhance the image and 
profitability of member businesses 
through advocacy, information and net-
working opportunities.” The group plans 
to meet for Business After Business at 
5:30 p.m. on the third Thursday of every 
month, starting Thursday, Sept. 16, at 
GreenLinks Golf Resort and Conference 

Center in Lely Resort.
To have your name added to the 

ENMA notification list or for more infor-
mation, call  Shirley Calhoun at 435-9410 
or Natalie Anguilano at 643-3600.

Chamber hosts job 
support group

A job search support group meets at 
10:30 a.m. every Monday at the Greater 
Naples Chamber of Commerce. The group 
is geared toward white collar, administra-
tive and professional workers, rather than 

trade and service workers. It is not a job 
placement service. Emphasis is on net-
working, resumes, interviewing skills and 
best practices for a successful transition.

No registration is required, and there 
is no charge to attend. For more informa-
tion, e-mail Karen Klukiewicz at kluk77@
comcast.net

Learn QuickBooks 
basics at FGCU

Florida Gulf Coast University’s Small 
Business Development Center presents 

QuickBooks Simple Start from 2-5 p.m. 
Fridays, Sept. 10, 17, 24 and Oct. 1, in Lut-
gert Hall on the main FGCU campus.

Cyrine Butler, a certified QuickBooks 
trainer and owner of DBL Accounting 
LLC, will teach the basics of Quick-
Books, including how to enter sales 
information, pay bills, work with bank 
accounts and track and pay sales tax. 
Participants are encouraged to bring 
their own laptops.

Cost of the four-week series is $199. 
Reservations are required and can be 
made online at www.sbdcseminars.org 
or by calling 745-3700. ■

President Dwight D. Eisen-
hower declared Southwest 
Florida a disaster area when Hur-
ricane Donna pummeled it, Congress 
ordered 3,500 soldiers to go fight in 
Vietnam, and a star was added to the 
American flag for Hawaii. 

The year was 1960, and Vince 
Panipinto’s father had already 
been filling up cars and servicing 
them in Naples for two years. Now 

called Frank’s Pure Automotive, the 
business is one of the few remaining 
full-service filling stations anywhere. 

“We’re a dying breed,” Mr. Panip-
into says.

Business longevity is also a rare 
thing.

In the boom-and-bust decades 
since Mr. Panipinto’s father came to 
town, the Collier County economy 

SEE 50, B4  

“I think businesses 
have to grow or die, 
is my theory. If you 

try to reach a plateau 
and stay there you’ll 

eventually go 
down.”

—Truly David 
Nolen

BY EVAN WILLIAMS

ewilliams@fl oridaweekly.com

BUSINESS BRIEFS
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Sunbelt Offi  ce Furniture
Naples

239-566-2857

Offi  ce Furniture & Design

239-337-1212

Let us create a healing 
environment for your patients

www.ofdc-inc.com

by

New York Style Pizza

www.southstreetnaples.com | 239.435.9333 
 Visit website for Calendar of Events and Menu
1410 Pine Ridge Rd. | Open 7 Days 11a-2a

M-F • 11am-2pm

6 Lunches for $6
18 Lunches under $8

Happy Hour

$2 DOMESTIC BOTTLES/DRAFTS

$4 ALL WELLS & HOUSE WINES

$5 SPECIALITY MARTINIS
Including Patron ‘Ritas and Absolut Cosmos

NEW MENU! NOW 24 BEERS ON TAP!

$5 APPS  &  9” PIZZAS
(Toppings Extra)

MONEY & INVESTING
CDs and bonds carry their own sets of risks

The premise of investing is to get a 
return appropriate for the risk. The return 
comes from income, capital appreciation 
and, if applicable, tax advantages.

Simply stated, but not easily deter-
mined, is figuring the return and the risk 
level, primarily but not exclusively, vola-
tility risk and risk of capital loss. 

Some investments “target” a return; 
some investments have a ‘history” of 
returns (as in the U.S. equity market long 
term rate of return has been 8 percent); 
some are contractually obligated to pro-
duce a specific return but the idea is that 
the return element is quantified — either 
generally or specifically and in hard copy 
or mental notation — by the investor at 
time of investing.

For the past five months, the U.S. 
equity market has been, at best, highly 
unpredictable and, at worst, undergo-
ing a meaningful correction or starting 
another bear trend. When the U.S. equity 
market is in a predictable and positive 
phase (as in the 1990s), risk is not front 
and center; the magnitude of return is 
the topic of conversation. When folks are 
losing money, the analytic and emotional 
focus turns to understanding and quanti-
fying the investment risk. 

The risk side of this investment equa-
tion is much more difficult to nail; every 

seasoned investor knows this. When 
entering an investment, characteriza-
tions minimizing risk are often used, 
such as: “a no-brainer”; “ a quick in and 
out”; or “a steady return.” Somehow, 
some way, these same rock solid invest-
ments can: require rocket science, turn 
into a long term play, and necessitate a 
roller coaster’s harness to endure the 
volatility ride. 

 Besides the loss and volatility risks, 
there is liquidity risk, interest rate and 
financing risk, loss of purchasing power, 
time risks — the list is extensive. 

All of this has been a long preface to 
get us to the present. We are clearly in 
uncertain economic times. As such, the 
pendulum has swung to a much nar-
rower focus: risk management, preserva-
tion of capital, getting your money back 
— call it what you like.

Secondarily, the focus is to generate 
income. 

Where have the masses historically 
gone in prior recessions to accomplish 
these joint goals? They have done to the 
safe haven of CDs. In prior recessions, 
the CD returns were adequate in abso-
lute and inflation adjusted terms — not 
the best, but adequate. Just a few short 
years ago, CD rates of 4-5 percent were 
available. 

As CDs are currently offering nil and 
as the equity market has been down to 
sideways (and definitely herky-jerky), 
the typical non-institutional investor has 
been moving into bonds in droves. The 
money flowing into government and 
corporate bond funds is astronomical. 

Investors are seeking a safe haven and 
yield higher than a CD.

Rates for 30-year Treasuries have fall-
en from 4.85 percent in early April to 
3.69 percent (August 29), as prices for 
these bonds have been bid-up. People 
wanted to own them and the sellers were 
able to get higher and higher prices. As 
the prices go up, the yield on current 
price drops; of course, the coupon rate 
remains the same.

Could bonds go higher in price? Abso-
lutely there could be more return. For 
example, a 30-year Treasury with semi- 
annual payments and a 4 percent cou-
pon priced at par or $100 would trade at 
$126 if rates fell to 2 percent. (By way of 
comparison, the 30-year Treasury yield 
was 3.69 percent as of close on Friday, 
Aug. 29.)

But absolutely Washington will do all 
possible to avoid Japanese-style deflation.  

Those owning bonds need to consider 
the price risk if rates do rise. The afore-
mentioned 30-year with semi-annual 
payments and a 4 percent coupon priced 
at par or $100 would trade at $80 if rates 
rose to 6 percent. 

Will it happen tomorrow? No. Will it 
happen during the life of a 30-year bond? 
You betcha. So, unless you are planning 
to hold the bond to maturity even dur-
ing inflationary times, you will have to 
develop a strategy for selling. And you 
might want to think about that strategy 
today. 

At this juncture, there are several 
things investors who have moved heavily 
into bonds might want to consider and 

discuss with their investment adviser. 
There are investment options other 

than a bond with a long maturity and a 
fixed rate coupon.

Options to consider include: senior 
secured, floating rate corporate debt 
where the floater is tied to LIBOR and 
the fixed spread is 5-6 percent (common 
financing terms for corporate credits 
which are not A credits), ownership of 
buildings leased by Social Security mak-
ing U.S. guaranteed lease payments and/
or U.S. multinational equities with a long 
dividend history and a large foreign cus-
tomer base. 

In fact, last week, the yield on 20 of 30 
of the Dow Jones Industrial stocks sur-
passed the dividend yield (3.5 percent) 
on U.S. 10-Year Treasuries. This is an 
anomaly not often seen. These compa-
nies have a history of growing their divi-
dend. This is not a bullish case for U.S. 
equities; it is a relative valuation case. 

It is important forn investor to under-
stand their own risk tolerances even 
before they visit with an adviser. An 
adviser can’t tell you what thresholds 
of risk make you jittery or turn your 
life inside out. You need to be able to 
communicate some of these ideas. The 
adviser can work with you to structure a 
portfolio that better suits your risk toler-
ance. ■

— Jeannette Rohn Showalter is a South-
west Florida-based chartered financial ana-
lyst, considered to be the highest designa-
tion for investment professionals. She can 
be reached at jshowaltercfa@yahoo.com.

jeannetteSHOWALTER, CFA
jshowaltercfa@yahoo.com   
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has hummed with population growth 
and business ventures. But relatively 
few of the businesses that operated 
here 50 years ago are still here. The 
U.S. Small Business Administration has 
generally held that only about half of 
start-up businesses make it past even 
the first five years. 

Why do most businesses eventu-
ally fold or make planned exit strate-
gies, merge or get acquired by other 
companies, while some survive? One 
thing the survivors have in common, 
says economist Gary Jackson, a profes-
sor at Florida Gulf Coast University 
and director of the Southwest Florida 
Regional Economic Research Institute, 
is their ability to adapt to change.

“In a competitive environment, what 
you can do to survive is to continually 
create value for your customers,” Dr. 
Jackson says. “From an economist’s 
standpoint, it means your products and 
services change as the environment 
changes. You have to be dynamic, be 
willing to take risks (in order) to make 
your products and services valuable to 
the changing customers you have.”

Why they made it might also have a 
lot do to with how well they handled 
the economic forces exerted on them, 
as described by a now famous econo-
mist named Michael Porter.

A brief business lesson
In a 1979 essay he wrote as an 

undergraduate student at Harvard 
University, Mr. Porter showed how 
“Five Forces” — the bargaining power 
of customers and suppliers, substitute 
products, new businesses entering the 
market and direct competitors — shape 
the economic landscape. 

Mr. Porter’s Five Forces model 
became a household name for today’s 
MBA graduates and may help gauge 
why a company ultimately failed or 
still exists, Dr. Jackson says. 

Others have updated the Five Forces 
to show influences Mr. Porter didn’t 
and in some cases couldn’t describe 
back in 1979, including online consum-
erism and how the Great Recession 
might have permanently altered the 
way credit markets do or do not create 
business opportunities.

“(The Recession) has been kind of 
a game changer for a lot of businesses 
in terms of how their business model 
works,” Dr. Jackson says.

Local longevity
Even though a marriage has a better 

chance of lasting 50 years than a busi-
ness venture, records indicate quite 
a few Southwest Florida firms have 
lasted a half century or more. Collier 
County business tax records don’t go 
back that far, but Lee County busi-
nesses had to start paying taxes in 1960. 
Those records show 64 businesses 
issued an operating license that year 
are still here in some capacity (though 
not all of them the same type of busi-
ness), including one of the nation’s first 
Burger King restaurants, at 4004 Cleve-
land Ave. 

Here are the stories of four Collier 
County businesses that, thanks to hard 
work, smarts and some amount of good 
fortune, have managed to navigate the 
Five Forces for five decades or more.

Naples Flowers
Ah, the sweet, potent odor of botany. 

Since 1958, it’s been filling customers’ 
noses inside the same storefront win-
dow along Ninth Street North. Roberta 
Platt, one of the previous owners, 
guesses that she and her two business 
partners were the fifth set of owners 
the store had. They sold the business 

to Ted and Jill Stallone in 2005.
Ms. Platt started working at the flow-

er shop in 1987. At the time, she says, 
it was “a little run down, kind of bare.” 
The two owners lived on the East 
Coast and hired Ms. Platt to manage 
the store for them. Then they formed a 
partnership.

“(The business) had to be built up,” 
she says. “It took a long time. We 
became very involved in local organi-
zations.”

She helped move flowers into the 
Internet age. “People started shopping 
online, so we had to respond to that,” 
she says.  

And she remembers holidays were 
the most stressful time at the shop.

“Unfortunately, probably the most 
vivid memories are the holidays, which 
were so hectic… you never thought 
you’d get through it. Then it would be 
over and you’d be exhausted… it was so 
anticlimactic.”

The Stallones say they’ve been able 
to weather the recession because of the 
boom in business they experienced in 
their first few years there. But things 
are picking up again. “We’re still busy 
every day,” Mr. Stallone says.

And if wishes are roses, the last 50 
years were only a beginning.

“We’re here for the duration,” Mrs. 
Stallone says. “Hopefully, when we 
decide to retire, we can hand this over 
to someone else for the next 50 years.”

Frank’s Pure Automotive
Sometimes new customers experi-

ence a surge of nostalgia when they 
find Frank’s Pure Automotive. 

“They say, ‘You must be the last 
full-service gas station in the whole 

country,’” owner Vince Panipinto says. 
“I don’t know about that, but very few 
people give the service we offer.”

Mr. Panipinto, who is 51, admits with 
a chuckle that his job hasn’t changed 
much since he pumped gas for his 
father, the filling and service station’s 
namesake. To this day, he comes out to 
pump gas, check the tire pressure and 
fluids, wash the windows and vacuum 
the floormats.

“I guess I’m still doing the same 
thing I’ve always done since I was 17, 
I’m just now the owner,” he says.

Other things have changed, though.
Mr. Panipinto’s father did all the 

paperwork, including invoices and 
billing, by hand. A computer does all 
that now. But the service and personal 
attention are “exactly the same,” Mr. 
Panipinto says. “We started that and 
we still do it.”

His father, Frank Panipinto, had a 
farming accident in upstate New York 
in the late 1950s. It was the middle 
of winter, and the doctor told him to 
leave the family farm and go south 
to heal in the warmth and sunshine. 
In late 1958, the elder Mr. Panipinto 
went to work for his brother, Jim, at 
Jim’s Sunoco on Fifth Avenue South in 
Naples. He bought the business after 
his brother retired.

It later moved to downtown Naples 
under a different name, and in 1976 to 
its present location. Frank Panipinto 
retired in 2000 and still lives with his 
wife in the Naples area. 

Vince Panipinto and his wife have 
two sons: Vinnie, 14, and Nick, 11. If 
they so desire, he plans to pass the 
business on to them. He also hopes to 
one day provide auto maintenance for 

people who can’t afford it.
 “My dream, my goal, would be able 

to provide free car care service to any-
body that qualified that couldn’t afford 
it,” he says. “That’s my ultimate goal. 
I’m not there yet because I have to be 
able to pay for it, but that’s my goal. 
I’d love to be able to be in a position 
where I could fix their cars for free and 
give God the glory.”

Kelly’s Fish House 
Kelly’s Fish House is one of the old-

est seafood restaurants in Naples. It 
was started in 1952 as a “net and gear 
shop frequented by shrimpers and 
other local fishermen,” according to its 
website. The current owner, “Mama 
Kelly” and her late husband, Hewitt 
McGill, bought the property in 1971 
from Barb and Pat Combs, early resi-
dents of Naples.

Mama Kelly’s son, co-owner Kelly 
Ellis, runs the day-to-day operations 
now.

The restaurant prides itself on being 
unpretentious and homey, yet provid-
ing the highest quality seafood.

“The town, the industry, everything 
has changed,” says Mr. Ellis, who is 65 
years old. Although some new rooms 
have been added to the restaurant, he 
says, for the most part it’s “pretty much 
the same as back in 1952.”

That includes the glass-topped 
tables, net curtains, cypress walls, 
knotty pine ceiling and windows look-
ing out over the river. Kelly’s also has 
fishing boats that dock next to the 
restaurant and go out for grouper and 
stone crab when they are in season.

The key to success, Mr. Ellis says, is 
the employees.

“My main thing is you come to work 
every day and you’ll be OK. As long as 
everybody else comes to work, you’ll 
be fine. And most of them do, most of 
the time.

“I’m pretty fortunate. I’ve got people 
that have been working for me, well, 
since 1974. We just have a lot of people, 
that’s all I can say. I’m really proud of 
my crew. I’ll put my people up against 
anybody.”

Truly Nolen Pest Control
Near the end of the Great Depres-

sion, Truly Wheatfield Nolen was in 
his 60s and broke. Hearing that Miami 

50
From page 1
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Above: Ted and Jill Stallone of Naples Flowers. 
Left: Vince Panipinto at Frank’s Pure Automotive.

SEE 50 ON NEXT PAGE 
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Meet your next
great employee
or perfect boss

Those looking for work or for workers 
have several opportunities to find out 
what’s available in the local market and 
these job fairs coming up:

• Estero United Methodist Church 
holds its first “Hands Full of Hope” job 
fair from 10 a.m. to 2 p.m. Saturday, Sept. 
4. More than 25 businesses and organi-
zations, including Costco, the Florida 
Highway Patrol, JCPenney and Lowe’s, 
will have representatives on hand.

In addition to obtaining interviews, 
job seekers can receive free blood pres-
sure tests from a team from the Edison 
State College School of Nursing.

Estero United Methodist Church is 
at U.S. 41 and Broadway, just north of 
Corkscrew Road. For more informa-
tion, call 992-5516 or visit www.ester-
oumc.com.

• The Southwest Florida Hispanic 
Chamber of Commerce holds a job fair 
from 1-5 p.m. Friday, Sept. 10, at the Fort 
Myers campus of Hodges University, 
4501 Colonial Blvd. 

Participating companies include Sun-
trust, South Seas Island Resort, Hodges 
University, Fort Myers Broadcasting, 
Sprint, Prudential, Univision, Comcast, 
Telemundo, Northwestern Mutual, Fifth 
Third Bank, Paramount Transportation, 
Santorini Apartments and the Lee Coun-
ty government.

Admission is free. For information 

about renting a booth, call 418-1441 or 
e-mail info@hispanicchamberflorida.
org.

• The REE Corp. has scheduled its 
next “Find-A-Job Expo” to take place 
from 10 a.m. to 3 p.m. Wednesday, Sept. 
22, at Three Oaks Banquet and Confer-
ence Center in Estero.

Employers from throughout South-
west Florida will be on hand seeking 
candidates for jobs in technology, secu-
rity, hospitality, food and beverage, edu-
cation, public services as well as retail, 
automotive and advertising sales.

• Florida Gulf 
Coast Universi-
ty’s department of 
career development 
services is hold-
ing a part-time jobs 
and internships fair 
from 11 a.m. to 3 p.m. 
Wednesday, Sept. 22, 
in the student union 
ballroom. 

The job fair is 
designed for employ-
ers seeking FGCU 
students and alumni 
for part-time jobs or 
internships. Potential 
employers can meet 
multiple candidates in 
one day, take applica-
tions and conduct on-
the-spot interviews. 
Last year, more than 
600 students attended 
the fair.

Employers who 
would like to be on hand have until Sept. 
15 to register. For more information, call 
590-7946.

Computer firm
earns recognition 
Platinum Coast Technology, a com-

puter service center in Bonita Springs, 
has earned designation as a Microsoft 
Small Business Specialist in recognition 
of excellence in marketing, planning, 
building and supporting IT solutions for 
small business customers.

President Ray Woods says his firm 
specializes in comprehensive IT ser-
vices, network services and computer 
support for small to medium-sized busi-
nesses and home offices. PCT provides 
remote and on-site support services as 
well as repair and servicing of all com-
puter brands. In addition, the showroom 
at 27400 Riverview Center Blvd. offers a 
full line of computer systems and acces-
sories. 

For more information, call 949-1033 or 
visit www.pctservice.com.

Cardinal group
makes a move

Cardinal Management Group of Florida 
Inc. has moved into larger corporate offic-
es at 4670 Cardinal Way, Suite 302, Naples, 
and opened an office in Fort Myers at 5237 
Summerlin Commons Blvd.

The company oversees operations 
for commercial and residential condo-
minium and homeowner associations 
throughout Collier and Lee counties. 
Services include accounting, cleaning, 
landscape and general handyman main-
tenance. Expansion was prompted by 
increased demand for Cardinal’s home 
watch division.

Cardinal Management Group obtained 
Collier County approval to change the 
street name of the new Naples location. 
The company also launched a new web 
site at www.cmgflorida.com.

For more information, call 774-0723, 
visit the website or e-mail info@cmg-
florida.com. ■

BUSINESS BRIEFS

would come out of the Depression 
before the rest of the country, he went 
there and founded a pest control com-
pany in 1938.

“Back then there was no Social 
Security, no workman’s comp, or all 
these other social (programs) to cush-
ion people,” says his son, Truly David 
Nolen.

The oldest of Truly Wheatfield’s 
eight children, David Nolen is also 
chief officer of today’s Truly Nolen Pest 
Control. The company’s vehicles, yel-
low with mouse ears, are a well-known 
part of Southwest Florida’s landscape. 
Mr. Nolen has lived in Naples since the 
1980s and has an office here.

Truly Nolen Pest Control is a company 
he founded in the late 1950s in Tucson, 
Ariz., separate from his father’s business. 
When his father died, Mr. Nolen pur-
chased that company’s assets. 

By 1959, he had offices in California 
and New Mexico. The early growth of 
the company “was too far too fast,” Mr. 
Nolan says, “but I survived.”

And he kept looking for ways to 
expand. “I think businesses have to 
grow or die, is my theory,” he says. 
“If you try to reach a plateau and stay 
there, you’ll eventually go down.”

He franchised the business starting in 
the mid 1990s, resulting in more than 80 
locations in the United States. Expansion 

outside the United States started in the 
1980s; today, Truly Nolen International 
has offices in 46 countries.

“It’s far easier in most other countries 
to do business than in the U.S.,” Mr. 
Nolen says. “We have so much regula-
tion, it’s harder to get a business started 
here. Other countries, there’s a lot more 
freedom for a startup business.”

On a trip to Central and South 
America in 1977, he says, Mr. Nolen rec-
ognized that he wouldn’t have as many 
competitors if he brought the pest con-
trol business there. “I saw the opportu-
nities beckoning internationally.”

Now, instead of adding more offices, 
he’s expanding the existing ones. After 
more than five decades at work, he 
doesn’t plan to step down anytime 
soon.

“I’m still alive, and happy and 
healthy,” he says. ■

Editor’s note: Among the other 
50-and-older businesses we’re aware 
of in Collier County are: Florida Com-
munity Bank (1923), the Naples Beach 
Hotel & Golf Club (1946), A. Vernon 
Allen Builders (1951) and John R. Wood 
Realtors and Sunshine Ace Hardware 
(1958). If you know of others, please 
let us know by e-mailing cpierce@flor-
idaweekly.com.

DENNIS GOODMAN / FLORIDA WEEKLY 

Above: Kelly’s Fish House.
Right: Truly David Nolen, chief officer and 
“Head Mouse” at Truly Nolen Pest Control.

COURTESY PHOTO

Volunteers Randy Guffy of e-Clarity LLC and Dominique Stokes from 
Enterprise make calls as part of the Economic Development Council 
of Collier County’s “Grow Collier: Celebrating Collier’s Existing Busi-
nesses” campaign to show appreciation to local businesses for their 
contributions to the area’s economy.
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THE MOTLEY FOOL®

The oil spill in the gulf took a toll on 
investors, as well as the environment 
and local businesses. Here are some les-
sons we should all remember:

• Stocks can fall suddenly and sharply. 
BP lost half its value in just a few weeks. 
Fannie Mae and Freddie Mac lost more 
than 95 percent of their value in just 
two months in 2008. That’s enough to 
wipe out not only profits, but also one’s 
original investment!

• Falling stocks can keep falling. It can 
be tempting to grab more shares when 
one of your holdings falls sharply. You 
may think that once it falls from, say, $50 
to $35 that it can’t fall any further. But it 
can. Before buying more, you need to be 
confident that the company’s problems 
are short-term, not long-term.

• A stock that tanks can devastate you 
if it’s the primary holding in your retire-
ment account. A big chunk of many BP 
employees’ retirement assets in com-
pany plans has been in BP stock. Ouch.

• Dividends aren’t guaranteed. Yes, 

Lessons From BP

What Is This Thing Called 
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

Brand
Behemoths 

Q            What are the world’s biggest 
brands?

—  J.L., Allentown, Pa.

A The folks at Interbrand track and 
list the most  valuable brands in 

the world each year. Here are the top 
10 brands for the year 2009, along with 
what they estimate to be the market 
value of each, in billions of dollars: 
(1) Coca-Cola, $69; (2) IBM, $60; (3) 
Microsoft, $57; (4) General Electric, 
$48; (5) Nokia, $35; (6) McDonald’s, 
$32; (7) Google, $32; (8) Toyota, $31; 
(9) Intel, $31; (10) Disney, $28.

Keeping up with changes in brand 
rankings from year to year can offer 
clues about how aggressively various 
companies are growing. Google, for 
example, was ranked 24th in 2006, 
while Kodak fell from 70th in 2006 to 
out of the top 100 in 2009. Over the 
past year, Amazon.com jumped from 
58th to 43rd, while Starbucks slipped 
from 85th to 90th and Harley-David-
son slowed from 50th to 73rd.

Q As I invest in the stock market 
for the long haul, what kind of 

return should I expect?
— T.S., Detroit

A There’s no guaranteed return with 
stocks. But over many decades, 

the stock market has  averaged rough-
ly a 10 percent return annually. Over 
just a few decades, though, it can offer 
less.

Over the past 20 years, the S&P 
500 has averaged 6 percent; over the 
past 30, it’s closer to 8  percent. (For 
the “real” return,  subtract the rate of 
inflation, which has averaged 3 per-
cent over the long run.)

Those returns reflect  investments 
in the overall stock market, not in 
various individual stocks. Particular 
companies can end up trouncing or 
lagging the market. You can aim to 
beat the market’s average return by 
carefully selecting individual stocks 
or mutual funds. ■

——————————————————
Got a question for the Fool? 

Send it in — see Write to Us.

Ask the Fool

Fool’s School My Dumbest Investment
To Educate, Amuse & Enrich

companies will typically try hard not to 
reduce or eliminate them, as that’s a big 
red flag. But if cash is suddenly scarce, 
dividends can disappear. BP suspend-
ed its payout in anticipation of Gulf 
disaster-related costs. Our recent credit 
crisis and recession led to many com-
panies cutting dividends. Even General 
Electric slashed its dividend by 68 per-
cent in 2009, its first cut since 1938.

Despite all that, there’s good news. 
When a stock starts plunging, you usu-
ally have time to get out long before it 
hits bottom. You often aren’t limited to 
only company stock in your employer’s 
retirement plan. You should be able to 
diversify, and if you can’t, bring up the 
issue with management.

It’s true that dividends can  disappear, 
but that’s rare, especially with healthy, 
growing companies. Such enterprises 
tend to increase their payouts every 
year, rewarding investors.

Some stocks in trouble can be bar-
gains, but it’s often safer to just steer 
clear. You can usually find more com-
pelling investments. ■

My worst investment over the last 40-plus 
years has been Social Security. Around 1970, 
I decided I needed to start saving and invest-
ing, but how much? I decided to match the 
amount shown on my paycheck for Social 
Security tax (not including the company 
match). This money went into my retire-
ment account. I continued this level of 
saving all of my working life. I am now 
retired and collecting Social Security. I am 
also drawing money from my retirement 
account. My Social Security check is for 
$1,695; my retirement account withdrawal 
(without touching the principal) is $5,000. 
Which was the better investment? You make 
the call!      — S.S., St. Petersburg Beach, Fla

The Fool Responds: Don’t think of Social 
Security as an investment. It’s a transfer 
system designed to offer a level of financial 
security to retirees, via payments from those 
currently working. It’s a critical component 
of retirement for many, but it’s best supple-
mented by a pension or by a healthy nest egg 
like the one you grew. Your long-term dili-
gence has paid off well. (Get more retirement 
strategies at www.fool.com/retirement.) ■

The Motley Fool Take

Over the past five years, eBay’s (Nasdaq: 
EBAY) stock has plunged some 50 percent 
as it lost ground to its biggest competitor, 
Amazon.com. The current mobile boom may 
just be what the doctor ordered, though.

People are increasingly buying goods online. 
According to Bloomberg’s BusinessWeek, in 
2010 the mobile commerce industry will equal 
$25.2 billion, and by 2015, $129 billion.

Consumers are using iPhone and 
Android software to buy everything from 
clothing to art to even cars. EBay has taken 
advantage of the  situation, offering more 
than a dozen mobile apps that allow users 
to buy, sell and search for great deals. This 
can be a real growth driver for eBay, if it 

Don’t Count eBay Out

  Name That Company
I was born in 1981 as the Au 

Bon Pain Co. I bought the Saint 
Louis Bread Company in 1993 and in 
1999, sold Au Bon Pain and took my 
current name. My stock has grown 
more than tenfold since then. I 
recently bought the Paradise Bak-
ery & Café chain. Today I’m a 
major player in the café-bakery 
world, with some 1,400 stores 
in 40 states and Canada. (About 
600 are company-owned and 800 

Last week’s trivia answer
I was born in 1906, when Polish immi-

grant Jacob Sapirstein borrowed $50 to 
start a business in Cleveland selling post-
cards to drugstores and candy stores. I 
introduced self-serve display racks for 
cards in 1929. I flourished during the 
Great Depression and began printing my 
own greeting cards in 1936. My greeting 
card lines include Carlton Cards, Gibson, 
Recycled Paper Greetings, Papyrus, and 
one with my own name. I also offer digi-
tal photo sharing and personal publish-
ing at PhotoWorks.com and Webshots.
com. My logo features a red flower, and 
I rake in about $1.6 billion in sales annu-
ally. Who am I? ■

( Answer: American Greetings )

franchised.) You’ll typi-
cally find me in suburban, 
strip mall and regional 

mall locations, where I offer 
fresh-baked artisan bread, 

antibiotic-free chicken, and 
more. Who am I? ■

Know the answer? Send it to us 
with Foolish Trivia on the top and 

you’ll be entered into a drawing for 
a nifty prize! 

can keep offering new and improved apps 
and if it stays one step ahead of Amazon. 
Mobile is still a very small portion of 
eBay’s $9 billion in revenue, but the poten-
tial is enormous.

Though eBay’s marketplace revenue 
dropped in its second quarter, it has been 
consistently increasing sales from its pay 
services, which include PayPal and Bill 
Me Later. The second half of 2010 could be 
difficult, though, if the dollar strengthens 
and revenue abroad translates into fewer 
greenbacks.

With a P/E ratio around 11, eBay’s stock 
is promising. (Amazon.com and eBay are 
“Motley Fool Stock Advisor” selections, and 
“Motley Fool Options” has recommended a 
bull call spread position on eBay.) ■

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

Social Security Match
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➤ Zonta Club of Naples meets at 
noon Tuesday, Sept. 7, at the Hilton 
Naples. RSVP to Sally Sitta at 262-1283. 
For more information, visit www.zonta-
naples.org.

➤ The Council of Hispanic Business 
Professionals meets from 11:30 a.m. to 1 
p.m. Wednesday, Sept. 8, at The Ritz-Car-
lton Golf Resort. Cost is $18 for members 
and $23 for guests. For more information, 
visit www.chbpnaples.org.

➤ The Bonita Springs Chamber of 
Commerce hosts Business After Five 
with an Oktoberfest theme from 5:30-7:30 
p.m. Thursday, Sept. 9, at the Hampton 
Inn & Suites in Estero. Register at www.
bonitaspringschamber.com.

➤ The Collier County Bar Associa-

tion holds its general membership lun-
cheon from noon to 1 p.m. Friday, Sept. 
10, at Carrabba’s, 4320 Tamiami Trail N. 
For more information, visit www.collier-
countybar.org.

➤ Women’s Network of Collier 
County meets from 11:30 a.m. to 1 p.m. on 
the second Tuesday of the month at the 
Collier Athletic Club. For more informa-
tion, call 434-5119. Next meeting: Sept. 14.

➤ Wake Up Naples, hosted by the 
Greater Naples Chamber of Commerce 
and sponsored by Century Link, is set for 
7:30-8:30 a.m. Wednesday, Sept. 15, at the 
Hilton Naples. Cost is $20 for members 
and $25 for non-members. Register at 
www.napleschamber.org/events.

➤ The Marco Island Chamber of 

Commerce’s next Business After 5 net-
working event takes place from 5:30-7 
p.m. Wednesday, Sept. 15, at Guy Har-
vey’s Island Grill, 760 N. Collier Blvd. 
For information, visit www.marcoisland-
chamber.org.

➤ PRACC, Public Relations, Market-
ing and Advertising Professionals of Col-
lier County, meets at 11:30 a.m. Thursday, 
Sept. 16, at McComick & Schmick in 
Mercato for “Lights, Camera, Action,” 
a discussion about the digital market-
ing success of the Naples International 
Film Festival and an update from Maggie 
McCarty of the Collier County Film Com-
mission. Cost is $35 for members and $30 
for others. RSVP by calling 436-2105 or 
visiting www.pracc.org.

➤ Business After 5 for members and 

guests of the Greater Naples Chamber 
of Commerce takes place from 5:30-7:30 
p.m. Thursday, Sept. 16, at Al Deleon & 
Associates, 4060 Tamiami Trail N. Regis-
ter at www.napleschamber.org/events.

➤ The Collier Building Industry 
Association holds its 2010 Sand Dollar 
Awards gala at 6 p.m. Saturday, Sept. 18, 
at the Naples Grande. Call 436-6100 or 
visit www.cbia.net.

➤ The Christian Chamber of South-
west Florida holds its monthly luncheon 
at 11 a.m. Wednesday, Sept. 22, at North 
Naples United Methodist Church, 6000 
Goodlette Frank Road. Guest speaker 
Frank Shelton of AmeriDry will discuss 
hurricane preparedness. Call 481-1411, 
e-mail christianchamber@embarqmail.
com or visit www.hischamber.org. ■

BUSINESS MEETINGS
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ON THE MOVE
Distinguished Service Professional desig-
nation from Wells Fargo Advisors. They 
are: Jennifer Hawke, Laura Jones, Leta 
Langevin, Laura Ross, Christina Shaw 
and Peggy Sundook.

 
Barbara Delario has been promoted to 

senior vice president, director of support 
services, for TIB Bank. She joined the 
bank in 2007 as vice president, director 
of support services, and is responsible for 
monetary services, cardholder services, 
CD/IRAs, customer service, corporate 
services support, records custodian, and 
lockbox services. She has more than 37 
years of banking experience.

Catherine Mummert, a credit officer 
at Bank of Naples, has earned the Honor 
Graduate Award from the Florida School 
of Banking at the University of Flori-
da. Ms. Mummert has approximately six 
years of commercial banking and financial 
industry experience and has been with 
Bank of Naples since 2007. She earned an 
MBA with a concentration in finance from 
Florida Gulf Coast University and a bach-
elor’s degree in visual communications 
from the National College of Art & Design 
in Dublin, Ireland.

 Board Appointments
Jack Donlan has joined the board of 

trustees of the David Lawrence Founda-
tion. Mr. Donlan has worked with the 
National Football League Pension Board 
on a variety of special projects since 1993 
and before that was the executive direc-
tor of the NFL Management Council. He 
earned a law degree from Boston Uni-
versity and a master’s degree in law from 
New York University. He has taught at the 
Georgetown University School of Law and 
the University of Miami School of Law.

Friends of Rookery Bay announces 
the following new board members: Clay 
Brooker, a partner with the law firm of 
Cheffy Passidomo; Jim Ray, senior vice 
president of business banking at Fifth 
Third Bank; Michael Tighe, resident 
manager at the Marco Island Marriott 
Beach Resort; and Kristen Zimmerman, 
interim campus dean, Collier campus, and 
associate dean of baccalaureate programs 
at Edison State College.

Bradley Towle, 
vice president and 
regional director of 
Genesis Capital Advi-
sors, has joined the 
board of directors of 
the Children’s Home 
Society, Southwest 
Florida division, 
which provides pre-

 Accounting
Lynn Rasnake of 

Markham Norton Mos-
teller Wright & Com-
pany, PA, has received 
the designation of 
Certified QuickBooks 
ProAdvisor.

 Awards & Recognition
Betsy Patton, Claudia Gordon and 

Lois Moran, senior travel consultants with 
Betty Maclean Travel Inc., have been named 

to the A-List of 129 Top 
Travel Agents com-
piled by the editors of 
Travel + Leisure. Mary 
Ann Ramsey, owner of 
the travel agency, was 
named to the maga-
zine’s A-List of Top 10 
Super-Agents.

 Banking & Finance
Six senior registered client associates 

at The Moran Asset Management Group 
of Wells Fargo Advisors have earned the 

vention and intervention services to fami-
lies in Collier, Lee, Charlotte, Hendry and 
Glades counties. He has worked in the 
financial services and wealth management 
industry for more than 30 years.

 Chambers of Commerce
Andrea Lynn has been named senior 

vice president of the Greater Naples Cham-
ber of Commerce. For the past five years, 
Ms. Lynn has worked for the Naples Daily 
News, where she served as innovation 
director, multimedia director, executive 
advertising director and most recently, as 
managing editor-audience/niche. A gradu-
ate of Truman State University, she has 
also worked for Sprint and Harte-Hanks. 
She is an adjunct faculty member at Flori-
da Gulf Coast University and a member of 
the board of directors of the Florida Press 
Association.

 Hospitality
Michele Marsee 

has been named direc-
tor of sales and mar-
keting at The Naples 
Beach Hotel & Golf 
Club. She joins the 
Naples resort from 
the 2,345-room Golden 
Nugget Hotel & Casi-
no in Las Vegas, Nev., 

where she was vice president of hotel 
sales. She also has worked as director of 
sales for the Planet Hollywood Resort & 
Casino in Las Vegas, director of sales at the 
Sheraton Bal Harbour Resort in Bal Har-
bour, Fla., and director of association sales 
at the Roca Raton Resort & Club.

 Interior Design
Sarah Neal, Jessie Prenger, and Jami 

Weddell have joined the staff at Collins & 
DuPont Interior Design. Ms. Neal holds a 
bachelor’s degree from Brenau University; 
Ms. Prenger earned an MFA at Florida 
State University; and Ms. Weddell has a 
bachelor’s degree from Art Institute of 
Atlanta.

 Planning & Development
Laura DeJohn has 

been named director of 
the planning and land-
scape architecture ser-
vices market group for 
Johnson Engineering. 
She joined the firm in 
2004 to lead planning 
services in the Collier 
County office. Prior 

to that, she was a planner for the city of 
Naples for five years. Ms. DeJohn holds a 

bachelor’s degree in city planning and a 
master’s in planning from the University 
of Virginia. She sits on the Collier County 
Development Services Advisory Commit-
tee and has worked as lead planner for 
the Collier Park of Commerce annexation, 
interlocal service boundary agreement 
negotiations, comprehensive plan amend-
ment and rezoning; the Vision for the East 
Trail Corridor; and the Lee County Port 
Authority comprehensive planning and 
rezoning projects.

 Professional Associations
Suzanne Buntic, 

student life coordi-
nator for the Collier 
Campus of Edison 
State College, has been 
named state advisor 
for the Florida Com-
munity College Activ-
ities Association and 
the Florida Junior and 

Community College Student Government 
Association. She is the first state advisor 
from Edison State College. Ms. Buntic 
graduated from Edison Community Col-
lege Collier Campus in 2000 and earned 
a bachelor’s degree in communications 
from FGCU. She will earn a master’s in 
professional studies from Hodges Univer-
sity in December.

Zachary Gill, an 
attorney with Gold-
stein, Buckley, Cech-
man, Rice & Purtz, 
P.A., has joined the 
Florida Justice Asso-
ciation’s Oil Spill 
Committee following 
his participation at the 
association’s annu-

al convention in June. He will assist in 
proposing proactive legislation and serve 
as an advocate for pertinent issues with 
the Florida Legislature. Mr. Gill also will 
advise property owners and businesses 
impacted by the BP disaster about han-
dling interim claims.

 Youth Services
Melissa Sarantos has joined the clinical 

team at Youth Haven’s Children & Fam-
ily Counseling Center. A licensed clinical 
social worker, she holds bachelor’s and 
master’s degrees from Florida Atlantic 
University and worked for five years at 
Hibiscus Children’s Center in Stuart, Fla. 
A certified Model Approach to Partner-
ships in Parenting instructor, she has also 
taught parenting classes for potential fos-
ter and adoptive parents. Most recently 
she worked for Global Youth Services in 
Naples. ■

2240 Davis Blvd
Naples, FL 34104

Open 6 days a week! • Complete 
Collision  Repair • 24 hour Towing • Rentals

239-775-6860 • www.economybodyshop.com 
Email : economybodyshop@aol.com

If an ACCIDENT gets you off 
course Remember.......

ALL ROADS LEAD TO US
•30 YEARS PROFESSIONAL SERVICE

•ALL INSURANCE CARRIERS WELCOME
•ON-SITE RENTALS

•STATE OF THE ART PAINT BOOTHS
•DIGITAL PAINT MATCHING SYSTEM

•4 DIGITAL MEASURED FRAME MACHINES
•PAYMENT OPTIONS AVAILABLE
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Complete Line of Rolldowns
Clear Pan ccordions

Call For FREE Estimate
594-1616

1762 Trade Center Way, Naples Florida, 34109

Hurricane
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INSTALLATION 

GUARANTEED!!
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Whether you’re thinking of buying a  
bigger—or smaller—home, refinancing, or 
consolidating debt, there’s no better time  
to turn your dream into reality.

Contact me today by calling 239-591-6471 
or by email at Stacey.Herring@53.com

Stacey Herring
Senior Mortgage Loan Originator

 Equal Housing Lender.

Subject to credit review and approval. Fifth Third Mortgage Company, 38 Fountain Square Plaza, Cincinnati, OH 45263 an Illinois Residential Mortgage Licensee. Fifth Third Mortgage is the 

trade name used by Fifth Third Mortgage Company and Fifth Third Mortgage-MI, LLC. Fifth Third and Fifth Third Bank are registered service marks of Fifth Third Bancorp. Member FDIC.
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NETWORKING

COURTESY PHOTOS

COURTESY PHOTOS

1. Lou Traina and Fred Nerone
2. Brian Tinney and Frank Wagner
3. Tammie Nemecek, Kristi Bartlett 
 and Brooke Gabriel
4. Terry McMahan and Dave Rice
5. Tracy Lansberry and Joe Paterno
6. Gary Clarke, Clyde Bartlett, Tim Cartwright 
 and Ray Gilley

A golf tournament at Estuary at Grey Oaks
The EDC’s third annual ‘Tee Up for Diversification’

Public Relations Society of America, Gulf Coast Chapter

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Blase Ciabaton and Kelly Ramsey Julia Liegeois, Barry Nicholls and Denyse Mesnik Tim Philbrick and Mary Ann Green 

1

6

4

5

2

3
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NETWORKING

J. MARK STRONG / COURTESY PHOTOS

COURTESY PHOTOS

1. Monica Biondo, Sheriff Kevin Rambosk  
 and M.J. Scarpelli
2. Tony Meade and Lisa Doyle
3. Shannon O’Neill and Donna Daisy
4. Sheriff Kevin Rambosk 
 and Nancy Dagher, PRACC president
5. Heidi Varsames and Diana Murray

Myra Daniels Kathleen Taylor, Myra Daniels and Susan Bennett

Philharmonic CEO addresses Fort Myers public relations pros
FPRA Southwest Florida Chapter welcomes Myra Daniels

PRACC hosts Sheriff Kevin Rambosk 

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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THIS SATURDAY & SUNDAY 10AM – 6PM 
BUY NEW! BUY NOW! BUY LENNAR!  

48H UR
LENNAR’S

LIQUIDATION SALE

Liquidation Homes Ready for Immediate Move-in Available in These Lennar Communities. 

Single-family Homes 
from the upper $100s

DIRECTIONS:
Take US 41 over the Caloosahatchee Bridge to 
Hancock Bridge Parkway and head west. The 
entrance is on the left.

Single-family Homes  
from the mid $200s

DIRECTIONS:
Take I-75 to exit 136 (Colonial Blvd). Follow Colonial 
East approximately 3 miles. Take a right on SR 82. 
Follow SR 82 to first light. Take a right onto Gateway 
Blvd. Follow Gateway Blvd approximately 1.5 miles 
and Hampton Park is on your left.

Single and multi-family Homes  
from the $100s 

DIRECTIONS:
Take I75 to Corkscrew Rd. Head east approximately 
3 miles. Bella Terra is on your right.

BellaTerra

Single-family Homes 
from the upper $100s

Terrace condos, Verandas, Coach 
Homes and Single-family Homes 

from the upper $100s

Single-family Homes  
from the mid $200s

DIRECTIONS:
Take I-75 to exit 141 (Palm Beach Blvd). Head 
east approximately 6 miles. River Hall is on the 
Right.

DIRECTIONS:
Take I - 75 to Exit 111 ( Immokalee Rd.), Community 
on Left just East of SR 951.

DIRECTIONS:
Take I-75 to Exit 101  (951 South).  Right on Davis 
Blvd.  Right on Radio Rd. Left on Madison Park Blvd.  
Left on Princeton Dr. Welcome Home Center on left.

††Lennar reserves the right to reject any offers. *Select homes as determined by Lennar sold 09/4/10 - 09/5/10 will offer savings of up to 
$75,000 off the base home price. Prices subject to change without notice. Stated dimensions and square footage are approx. and should not 
be used as representation of the home’s precise or actual size. See a Lennar New Home Consultant for further information. Copyright © 2010 
Lennar Corporation. Lennar and the Lennar logo are registered service marks of Lennar Corporation and/or its subsidiaries. 08/10

For more information call 866-201-5190 or visit

ALL 
OFFERS 
CONSIDERED!††

MARKDOWNS 
TAKEN! 

NOTHING  
HELD  
BACK!

NNNNOOOOTTTTHHHHIIIINNNNGGGG

SAVE  
UP TO 

ON SELECT  
HOMES!*

$75,000

HELD OVER. FINAL WEEKEND!
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named a ‘Building of America’
Moraya Bay 

■ Jim Prange has 
been invited to sit 
on a panel of lux-
ury home experts 
who will address 
the National Asso-
ciation of Realtors 
2010 conference in 
November in New 
Orleans. Mr. Prange 

has appeared in numerous newspaper 
and magazine feature articles and was a 
guest panelist for a regional conference 
of Christie’s Great Estates. He authored 
“The Good, The Bad and The Ugly,” a 2010 
report on the state of real estate on Marco 
Island. He has been with Premier Proper-
ties, where he partners with his daughter, 
Nikki Prange-Carroll, since 2001.

■ Five new sales associates have 
joined the staff at White Sands Realty:

Derek and Jackie Anderson are 
members of the Naples Area Board of 
Realtors and the Florida and National 
associations of Realtors. Mrs. Anderson 
previously worked at Marbella Lakes.

Jack Baumgartner is a Collier County 
school teacher and graduate of the Uni-
versity of Central Florida. He belongs to 
the Naples Board Area of Realtors. 

Leah Paige, a native of Houston, 
Texas, has sold properties in Grey Oaks 
and Lessina in Hammock Bay. 

Berry Straub is a 10-year Naples resi-
dent who previously owned and oper-
ated an assisted living facility and was 
part owner of a Marco Island real estate 
firm. He is a member of the Naples 
Board Area of Realtors.

■ Patrick Brown has joined the 
sales staff at Vi at Bentley Village. He 
has more than 20 years of experience 
in sales and marketing in Southwest 
Florida.

■ Barbara John-
son has joined 
Weichert, Realtors-
On The Gulf. A 
member of the Real-
tor Association of 
Greater Fort Myers 
and the Beach, she 
is a 14-year resident 
of Lee County. In 

addition to real estate, she works as an 
English teacher.

■ Michael Brooks and Cristina 
Dorca have joined Florida Home Real-
ty. Mr. Brooks most recently worked 
in television broadcasting in Atlanta 
and previously anchored the news in 
Orlando as well as in Kansas and Ken-
tucky. Ms. Dorca graduated from the 
Polytechnic University of Timisoara in 
Romania. She became a U.S. citizen in 
1997 and worked in real estate and the 
mortgage business in Michigan before 
moving to Naples in 2008.

■ Terrilyn VanGorder of South Bay 
Realty has earned the designation of 
Certified Distressed Property Expert 
from the Distressed Property Institute 
of Austin, Texas.

■ Michael Yelton has been named 
president and CEO of Benson’s Inc. and 
Benson’s KT, a community association 
management and developer services 
firm, in Naples and Fort Myers. ■

NEWSMAKERS
R E A L  E S TAT E

PRANGE

JOHNSON

ULI presents
panel discussion
 “How to Reposition Master-Planned 

Communities for Success in the Cur-
rent Market” is the topic of a panel dis-
cussion presented by the Urban Land 
Institute of Southwest Florida begin-
ning at 8:30 a.m. Thursday, Sept. 9, at 
the Golf Lodge at the Quarry.

Industry experts on the panel are: 
Ryan Marshall, president, PulteGroup 
South Florida; Candace Jorritsma, prin-
cipal/consultant, Premier Marketing and 
Amenities Development; Dante DiSaba-
to, marketing manager, Encore Develop-

ment; and Jim Butler, general manager, 
Grey Oaks Country Club. With Brian 
Yonaley of PulteGroup as moderator, 
they will discuss issue including:

■ What changes to product and lifestyle 
offerings must master-planning communi-
ties make in order to be competitive?

■ How can those changes be man-
aged with the various stakeholders 
(existing and prospective residents, 
municipalities, etc.)?

■ How has amenity usage changed, 
and where do we go from here?

■ What marketing strategies are crit-
ical to getting the word out, and how 
does the world of social media fit into 
the equation?

Cost for ULI members is $15; $30 
for non-members; $10 for students and 
government representatives. The Golf 
Lodge at the Quarry is at 8950 Weath-
ered Stone Drive.

To register, call (800) 321-5011 and 
reference 8118-1103.

ULI Southwest Florida is a district 
council of the Urban Land Institute, 
a nonprofit research and education 
group whose members strive to pro-
vide leadership in the responsible use 
of land and in creating and sustaining 
thriving communities worldwide. The 
local chapter serves Collier, Lee and 
Charlotte counties. For more informa-
tion, visit www.swflorida.uli.org. ■

REAL ESTATE BRIEFS

The 11-story Moraya Bay tower 
overlooking the Gulf of Mexico has 
been selected as a Building of Amer-
ica. The award honors the country’s 
most innovative new construction and 
renovation projects in a wide variety 
of categories, from commercial and 
retail to government, health care and 
multi-family residential.

The Building of America selection 
committee looks for projects with 
unique design or construction ele-
ments; innovative solutions to chal-
lenges, including financing, zoning and 
environmental issues; and efficient and 
cost-effective methods of planning and 

execution, among other criteria.
The Moraya Bay tower consists of 

nine residential levels over two park-
ing and amenity levels. Each residen-
tial level has eight homes that range 
from 4,500 square feet to 5,500 square 
feet. The amenity level includes 
a waterfront restaurant, a bar and 
lounge area, a fitness center, a grand 
lobby and fountains of fire and water. 
Owners and guests enjoy 400 feet 
of beach adjacent to Delnor Wiggins 
Pass State Park.

The Building of America network, 
created by Construction Communi-
cations, brings owners together with 
the design and construction industry 

nationwide by profiling new construc-
tion and renovation projects in a case-
study format. Owners can read, in the 
words of other owners, architects and 
general contractors, about the newest 
facilities joining the landscape in their 
respective region. More importantly, 
the case studies provide a tool to 
help owners learn from one another’s 
experiences.

The Building of America website 
combines more than 50,000 links and 
millions of searches each year and 
has been publishing since 1996.  For 
more information, visit www.buildin-
gofamerica.com or call Lance Kamin 
at (248) 945-4700. ■

SPECIAL TO FLORIDA WEEKLY

Moraya Bay
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Joanne
Ciesielski
287-6732
Naples Office
Top Producer

Brian
Carey
370-8687

239-596-2520  

STOP BY TO VIEW THESE AND OTHER PROPERTIES

ISLANDWALK VANDERBILT BEACH LOCATION 

VILLAGE WALK VANDERBILT BEACH LOCATION

Appealing Windsor 4 BR, 3BA plus den 
nicely upgraded with newer appliances, 
granite, tile in living areas and private 

custom pool. $485,000

PRISTINE 3BR, 2.5 plus den tile in living 
areas, new A/C, hurricane shutters and 
private pool with lake views. $414,500

Extended Oakmont with 18" tile 
throughout. Granite, large patio and screen 
enclosure, side load garage, much more. 

$395,000

Renovated Oakmont offers 2,181 under 
air, All new freshly painted interior, 20" 
porcelain tile, granite, new A/C unit, and 

new carpet in bedrooms. Electric hurricane 
shutters and more! $369,900

Lovely lake view home ready to move 
in! Open fl oor plan tastefully upgraded and 

used only seasonal by original owners.  
Great buy $355,999 

The Lowest Priced Oakmont in Village 
Walk–need to sell quickly. Tropical retreat 

complete with Koi pond. 
Asking $335,000

One of a Kind Carlyle 4BR,3.5 BA 
offers an array of designer features, top 
of line appliances, pool w/lake views, 

and upgrades galore! A must see home! 
$599,000

Causal Elegance 4BR,3.5BA, features 
both formal living and dinning, fi replace, 
custom moldings, and pool w/lake views! 

Pristine Condition $499,000

Location Location! Oakmont 3BR, 2.5 
BA located on prime over-sized home site 
in cul-de-sac, tile throughout entire home, 

pool and more! $ 435,900 

Capri 2 BR, 2 BA 2 Car garage. Just 
prefect for a full time residence or 

occasional vacation home w/spacious 
fl oor plan and pool. Furnishing package 

available. $249,900

SHORT SALE Great buy! Capri 2 BR,2 
BA, 2 Car garage. Upgraded with tie 

though out entire home, large screen lanai 
with lake views and more! Make Offer 

$224,900

You can live on the golf course without 
paying the green! Club home Villa with golf 
and lake views offers 2 BR, 2BA plus den 1 

car garage. $162,500

Herita
ge

Greens

Visit your new house today!
www.OpenHouseSWFL.com

The fi rst stop to fi nding your new house!

OpenHouse Southwest Florida lists the open 
houses for any given day in Naples, Bonita Springs and 

Estero. Customize your search by choosing location, 
living area, price range and more, quickly and easily.

We make fi nding your new home easy!

The Offi cial Naples, Bonita Springs and Estero REALTORS Website

Doreen Vachon 643-0636

Home Grown Girl!
Resident in Naples 

since 1969

OWNER FINANCE OR LEASE OPTION

161 4th St. 3/2, tiled fl oors, updated kitchen/baths.
New windows. Wrap around covered deck, 

carport, workshop/shed.

$809 per month*                    $159,500

$10,000 Down, 6% Interest, Amortized over 20 years

*owner fi nance with 15%-20% down PITI, 
amortized over 30 years at 6% interest

 per month*      $29,900

3/2 garage, all updated, oversized 
lot backs up to golf course.

 per month*                    

$499,900
 per month*

, 
4/3 newer 2 stories, 
large barn/workshop, 

2 laundry rooms, 
in-law suite, plenty of 
storage for RV, boats, 

4 car garage

$25,000

DOW
N PAYM

ENT

$50,000

DOW
N PAYM

ENT

Jacki Strategos
SRES, G.R.I., e-Pro

239-370-1222
JStrategos@att.net

www.JackiStrategos.com

Richard Droste
Realtor

239-572-5117
rddsmd@comcast.netResidential, LLC

Hawthornes at Lely Resort 
2 bedroom/2 bath condos. Granite, 

upgraded cabinets. 1st floor. 2-car garage. 

 
Large porch overlooking lake. Ready to 
move in. Offered furnished. $128,000

$355,000 
Popular complex in Lely. 2nd fl . Large sq. 

footage & great views. 1-car garage

STARTING AT $295,000

NABOR expects
crowd for expo

The Naples Area Board of Realtors 
will host its free annual expo from 
5-7:30 p.m. Thursday, Sept. 16, at the 
Naples Beach Hotel & Golf Club. In 
keeping with a global theme, the expo 
will showcase international markets 
and their colorful cultures. More than 
1,200 people attended the expo last 
year, and a bigger crowed is expected 
this year.

Realtors and the general commu-
nity are welcome. A few sponsorship 
opportunities and vendor booths are 
still available.  For more information, 
call 597-1666, e-mail Michele@nabor.
com or visit www.Nabor.com. ■

Living room rescue 
could be yours

New Modern Home, a Naples decor 
store, is holding a “Please Rescue My 
Living Room” contest for a free make-
over. Entrants must submit a short essay 
of no more than 50 words explaining 
why their living room deserves a facelift. 
Entries will be judged on originality, a 
photograph of the room and sense of 
humor.

Deadline for entry is Sept. 30. Two 
runners-up will receive $100 gift certifi-
cates from New Modern Home, and the 
grand prize living room will get a new 
coat of paint, including labor, and decora-
tive elements for a total package value of 
$1,000. Winners will be notified via e-mail 
on Oct. 1.

To entre the contest, go to www.
newmodernhome.com and click on 
makeover giveaway page.

New Modern Home features 
refreshed, restyled and renewed deco-
rative items and furnishings for the 
home. The store at 2381 Davis Blvd. in 
Village Plaza is open from 9 a.m. to 4 
p.m. Friday and Saturday. ■

REAL ESTATE BRIEFS

■ Chris Wortman and Max Lum-
mis have joined Premier Properties of 
Southwest Florida Inc. 

Mr. Wortman is a broker associate in 
the company’s Vanderbilt Beach office 
in North Naples. A native of Newburg, 
Ind., he previously worked for South 
Bay Realty and Miromar Realty and 
before that spent years in the nutri-
tional and pharmaceutical departments 
at Bristol Myers. He belongs to the 
Naples Area Board of Realtors and the 
National and Florida associations of 
Realtors. 

Mr. Lummis is a sales associate in 
the office at the Promenade at Bonita 
Bay in Bonita Springs. His business 
experience includes a partnership with 
the accounting firm of KPMG in St. 
Louis from 1973 to 1989, where he was 
in charge of local mergers and acquisi-
tions. He also served as CFO and COO 
at Koplar Communications. He serves 
on the membership committee of the 
board of directors of the Bonita Bay 
Club.

■ Maria Marcial was named Toll 
Brothers’ Sales Manager of the Month 
for July in the company’s Florida West 
Division. A sales manager at Belle Lago 
in Estero, she has twice been named 
Sales Associate of the Year in the 
Florida West Division and shared top 
honors in Toll Brothers’ 2009 national 
sales contest in her division. A Certi-
fied New Home Sales Professional, she 
belongs to the Naples Area Board of 
Realtors and the National and Florida 
associations of Realtors. ■

NEWSMAKERS
R E A L  E S TAT E



Bridgette Foster (239) 253-8001
Gene Foster(239) 253-8002

(239) 594-2209

Elegant 4669SF, 4+Den/4.5Ba. w/
private guest cabana. $2,495,000

Mediterra
15204 Medici Way

Authentic beach cottage, 2642SF, 
amazing views, fi replace. $999,000

Estancia Bonita Bay 
4801 Bonita Bay Blvd. #603

4+den/3.5, upgrades, private lot, 
lake & golf course views. $1,399,000

Audubon
148 Chesire Way

10 Acre w/home, can be subdivided, 
west of 75. $3,900,000 

Livingston Woods 
6520 Daniels Rd.

Estate home/guest house, 1.4 acres, 
9640SF, exceptional detail! $3,950,000

Pine Ridge 
60 North Street

32'x14'x4', slip is permitted for a 
vessel w/ LOA of 32ft. $94,500

 Marina Bay Club
13105 Vanderbilt Dr. #4

LOA of 125'/24', close to 5th Ave. 
$1,349,000

Old Naples Seaport 
1001 10th Ave. S. Boat Slip #11

Well maintained, new A/C,carpet, paint, 
lake view, 3/2. $242,000

Laurel Oaks, S. Ft. Myers
5769 Elizabeth Ann Way

Refurbished, 2/2, Hi-Ceilings, top fl oor. 
Owner fi nancing avail. $248,000

Bay Forest, Bermuda Bay II
15465 Cedarwood Ln. #303

3+Den, oversized pool-extended lanai, 
like new. $734,000

West Bay Club
22129 Natures Cove Ct.

Unique 
Properties 
in Naples & 

Bonita Springs

'Contemporary living', renovated, 
gourmet kit, lake view 3233SF. $897,000

Imperial Golf Estates
2119 Imperial Golf Course Blvd.

FURNISHED! Immaculate Home, spacious 
lanai w/ 33'x13 pool. $ 248,000

Spring Lakes
11600  Red Hibiscus Dr.

Wiggins Pass views, direct Gulf access. 
Sharp 2/2. $349,000

Anchorage at Vanderbilt 
12945 Vanderbilt Dr. #306

2677SF, 10ft. ceilings, granite 
countertops, ‘Views’. $1,329,000

Pelican Isle I
#1002

Endless waterfront views, redone 3/3, 
10ft ceilings. $1,399,000 

Pelican Isle I
#1003

Refurbished 3/3, redesigned kit. 
Gulf/Bay/W.P. views. $1,425,000

Pelican Isle II
#903

Beautiful waterfront! New decor, 
2677SF, 3/3. $839,000

Pelican Isle III
#602

3Br/3Ba, 2428SF, views of 
Gulf/River/Bay. $995,950

Pelican Isle III
#703

Stunning W. Gulf views, marble fl oors, 
3Br+Den/3.5Ba. $1,399,000

Pelican Isle III
#906 

Amazing views, Lg. Lanais, 3Br./3.5Ba. 
3096SF. $1,699,000. 

Pelican Isle III
#605

3+Den/3.5Ba. completely refurbished 
2872SF end unit. $985,000

Pelican Isle II
#201

Great Gulf views, 2677SF, 3/3, 
2 lanais. $894,000

Pelican Isle I 
#402

New A/C units & hot water heater, 
2677SF, Views.  $899,000 

Pelican Isle II
#702

Open House, Sunday, September 4, 1-4

Boat Slips Available

Residences of 
Pelican Isle
Waterfront, 
Friendships 

& Fun

www.GulfnGolfNaples.com
www.WigginsPass.com 

thefosterteam@comcast.net

REDUCED



Offered by Grey Oaks Realty, Inc., a licensed real estate broker. Prices, features and availability subject to change without notice. Broker participation encouraged.

AVAILABLE NOW

Luxury residences from the $600’s to over $7 million.
239.262.5557 • www.greyoaks.com • Airport Pulling Road, north of Golden Gate Parkway in the heart of Naples • 800.294.2426

Newly renovated home overlooks the 13th fairway of 
The Pine Course • 3 bedrooms and 3 baths, library, family room

with gas fireplace, laundry and oversized garage 
Priced at $1,295,000 furniture neg.

The Mews

Over looking the 8th hole on the Pine course 
• 5 bedroom, 5 bath plus 2 half baths with several 

private areas • Relax on a beautiful screened 
lanai with generous covered areas 

Priced at $2,490,000 

The Estates

Isle Royale
Magnificent 2 story custom home in Isle Royale 
• 6 plus bedrooms, 7 1/2 baths – Master down 

• Abundant casual living spaces • 8,384 sq ft A/C
Priced at $5,800,000 furniture neg.

4 bedrooms, 4 full and 3 half baths 
• Former model • Expansive outdoor living area 

• Multi–level patio
Priced at $5,199,000

Isle Toscano Banyan Island
Breathtaking view of lake and Botanical Island  

• 4 bedrooms, 5.2 baths custom home, large gourmet Kitchen
• Outdoor kitchen with fireplace, oversized pool, pool bath 

Priced at $3,295,000 furniture neg.

The Estates
Gracious single family estate home  
• 4 bedrooms, 4 1/2 baths plus den 

• Expansive lanai overlooking Pine Course
• MUST SEE!!!!!

Priced at $2,650,000 furniture neg.

The Estates
Charming Estate Home

• 3 Bedrooms, 3 full 2 half baths plus den
• Private wooded golf course view of #13 Pine 

Priced at $1,899,000

Spectacular 2 story furnished villa
• 4 bedrooms, 4 1/2 baths plus study
• Custom pool and spa facing west 

to unobstructed sunset views
Priced at $2,150,000 furnished

Capistrano
2 story courtyard villa • Private cabana/guest suite

• 3 bedroom, 3 1/2  baths plus den
Priced at $895,000

La Residence

• Panoramic view from family room, living room 
and lanai • Tropical screened pool & lanai 

• 3 Bedrooms – 3 and one half baths
Priced at $1,100,000 furnished

Avila
Mediterranean architecture • 3 bedroom plus den, loft,
and 3 and one half baths • 2-story foyer with dramatic
staircase • Expansive backyard • Cobblestone driveways

Priced at $1,295,000 furniture neg.

Rarely available 4 bedroom, 3 1/2 bath villa
• Great room floor plan • Water to golf view

Priced at $975,000 furnished

San Tiva

3 bedrooms and 3 baths • European style cabinets 
and granite counter tops • Family room and living room

open to a screened lanai where you will enjoy a view 
of the first fairway of the tropical Palm course

Priced at $675,000 furnished

Terra Verde
Spacious Mediterranean 2nd floor Coach home

• 3 bedroom/3 bath • Private elevator, 
numerous upgrades • Water to golf view

Priced at $849,000

Terra Verde
Fabulous water & golf view • 3 bedrooms, 3 baths, 

professionally decorated• Cabana with bath 
overlooking the tropical pool at Terra Verde

Priced at $899,500 

Terra Verde

3 bedroom, 3 1/2 bath Mediterranean villa
• Oversized paver lanai 

• West facing overlooking lake
Priced at $1,300,000

Torino
• Elegant 4 bedroom, 4 bath villa is Florida living 

at its best • Outdoor living includes pool, spa, 
fireplace and kitchen with expansive Western 

exposure golf course view 
Priced at $1,725,000 furniture neg.

Villas of Estuary
Tropical décor • Customized & expanded 

Cascada plan • 4 bedrooms, 4 full and 1 half baths; 
magnificent view of golf, water, and Estuary Clubhouse 

Priced at $1,890,000 

Villas of Estuary

Avila



SUZIE LEATHERBURY

Mortgage Loan Originator

MAKING MORTGAGES 
EASIER EVERY DAY.

SUZIE LEATHERBURY
Mortgage Loan Originator

239.293.2207  Cell

UPTOWN QUALITY
IN A DOWNTOWN

LOCATION...
2 Bedroom+Den, 2 Bath

$429,000
Call for a private tour.

SOLLER-BROWN TEAM
550 5th Avenue South, Naples, FL 34102

Owned and Operated by NRT LLC.

Kathie Soller
239-641-6449

Beth Brown
239-250-2408

SOLD

Built in 2007. 6,350 sq ft. 9,400 total. Bay views. 
$5,500,000 in the Moorings.

7,668 sq ft. 5bed/6bath, furnished model. 
Lakeview. $4,995,000 at Mediterra.

5,807 sq ft. furnished model with long lake/golf 
views. $3,495,000 at Mediterra.

 .

Bank Owned. 5,734 sq ft. Built in 2008. Bay views.
$3,300,000 at Park Shore

3,049 sq ft. furnished villa decorated by Collins &
Dupont. Golf course views. $1,998,500 at Mediterra.

3,534 sq ft. Bank Owned. Built in 2008. 
4bed/4bath. $1,099,999 at Mediterra.

2,876 sq ft. Offered furnished. Private preserve 
views. $689,000 at Mediterra

1st fl oor 3bed+den/3bath. Wood fl oors. Lake/golf 
views. $549,000 at Mediterra.

www.MediterraLots.com 

www.DavidNaples.com
239-273-1376   
David William Auston, PA

Amerivest Realty

Build your custom Mediterra home on one of the 
few remaining lots. From $398,000 at Mediterra. 
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Florida Weekly’s Open Houses

Call 239.325.1960 to be included in Florida Weekly’s Open Houses.
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19
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12

18

1

20

22
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28

24

27
26

29

21

Open Houses are Sunday 1-4, 
unless otherwise marked

 18 • OLD NAPLES - CASA BELLA • 458 
- 11th Avenue South • $1,825,000 • Premier 
Properties • Beth Hayhoe McNichols 821-
3304

>$2,000,000  

19 • PELICAN MARSH - BAY LAU-
REL ESTATES • 8659 Blue Flag Way • 
$2,250,000 • Premier Properties • Terri 
Moellers/Sharon Kaltenborn 404-7887.  

20 • VANDERBILT BEACH ESTATES • 
152 Conners Avenue • $2,395,000 • Premier 
Properties • Dave/Ann Renner 784-5552

21 • VANDERBILT BEACH - MORAYA 
BAY • 11125 Gulfshore Drive • From 
$2,500,000 • Premier Properties • Call 239-
514-5050 • Mon. - Sat. 10-5 and Sun. 12-5 
Closed Monday

>$3,000,000  

22 • PORT ROYAL AREA • 3541 Gordon 
Drive • $3,475,000 • Premier Properties • 
Beth Hayhoe McNichols 821-3304.  

23 • OLD NAPLES • 155 - 20th Avenue 
South • $3,995,000 • Premier Properties • 
Marty/Debbi McDermott 564-4231  

24 • MOORINGS • 325 Windward Way • 
$4,900,000 • Premier Properties • Mitch/
Sandra Williams 370-8879

>$4,000,000  

25 • GREY OAKS - ESTUARY • 1280 
Osprey Trail • $4,995,000 • Premier Proper-
ties • Call 239-261-3148

>$5,000,000  

26 • PORT ROYAL • 777 Kings Town 
Drive • $5,950,000 • Campbell and Prebish, 
LLC, Real Estate Professionals - Peter G. 
Reppucci 595-6500 

>$8,000,000 

27 • PORT ROYAL • 3243 Gin Lane • 
$8,900,000 • Premier Properties • Bill Van 
Arsdale/Celine Van Arsdale 641-6164

>$10,000,000  

28 • PORT ROYAL • 1176 Spyglass Lane • 
$10,995,000 • Campbell and Prebish, LLC, 
Real Estate Professionals - Thomas L. 
Campbell, Jr. 860-4923  

29 • PORT ROYAL • 3775 Rum Row • 
$14,250,000 • Campbell and Prebish, LLC, 
Real Estate Professionals - Richard G. Preb-
ish, II 357-6628

>$200,000
1 • 161 4th Street • Below $200,000 • Located 
off US 41, turn right onto Southwest Blvd right 
on 4th Street Downing-Frye Realty Call Doreen 
Vachon 239-643-0636 • Sat. - Sun. 1-4

2 • VILLAGE WALK • 3250 Village Walk Cir-
cle Ste #101 • $200,000 - $400,000 • Property is 
located just east of Livingston Road Illustrated 
Properties Call 239-596-2520 • Mon. - Fri. 10-4 
and Sat. - Sun. 11-3

>$400,000
3 • THE STRADA AT MERCATO • Located 
just North of Vanderbilt Beach Rd on US 41 
• Priced from $400s • Premier Properties of 
Southwest Florida, Inc. • Call 239-594-9400 • 
Mon. - Sat. 10-5 and Sun. 12-5

4 • LEMURIA • 7172 Lemuria Circle #1602 
• From the Mid $400s. • Premier Properties • 
Tom Gasbarro 404-4883 • Mon. - Fri. 10-4 and 
Sat. - Sun. 1-4 Closed Monday

5 • THE CROSSINGS - MILL RUN • 7061 
Mill Run Circle • $484,000 • Premier Proper-
ties • Dave/Ann Renner 784-5552.  

>$500,000
6 • PELICAN MARSH - SEVILLE • 1816 
Seville Blvd. #922 • $530,000 • Premier Proper-
ties • Judy Perry/Linda Perry 261-6161  

7 • PELICAN MARSH - SEVILLE • 1836 
Seville Blvd. #1121 • $595,000 • Premier Proper-
ties • Roya Nouhi 290-9111

>$700,000
8 • BONITA BAY - ESPERIA AND TAVIRA 
• 26951 Country Club Drive • New construction 
priced from the $700s. • Premier Properties • 
Call 239-495-1105 • Mon. - Sat. 10-5 and Sun. 12-5 
Closed Monday  

9 • FIDDLER’S CREEK - BELLAGIO • 8503 
Bellagio Drive • $749,000 • Premier Properties 
• Michelle L. Thomas 860-7176

>$800,000
10 • PELICAN ISLE YACHT CLUB • 435 
Dockside Dr • $839,000- $1,699,000 • Bridgette 
Foster 239-253-8001 Amerivest Realty Proper-
ties • Open House Sun. 1-4

11 • THE DUNES - GRANDE PRESERVE 
• 280 Grande Way • From $875,000 • Premier 
Properties • Call 239-594-1700 • Mon. - Sat. 10-5 
and Sun. 12-5 Closed Monday

>$900,000
12 • AQUA • 13675 Vanderbit Drive (take Wig-
gins Pass Road to Vanderbilt Drive) • Priced 
from the $900s • Premier Properties • Call 239-
591-2727 • Open Mon. - Sat. 10-5 and Sun. 12-5  
Closed Monday 

13 • PELICAN ISLE YACHT CLUB II • 435 
Dockside Drive #703 • $925,000 • Premier 
Properties • Suzanne Ring 821-7550.  

14 • WYNDEMERE - ROSEMEADE • 421 
Rosemeade Lane • $995,000 • Premier Proper-
ties • Isabelle Edwards 564-4080

>$1,000,000  

15 • OLD NAPLES • 456 - 9th Avenue South • 
$1,049,000 • Premier Properties • Marty/Debbi 
McDermott 564-4231  

16 • COLLIERS RESERVE • 12495 Colliers 
Reserve Drive • $1,285,000 • Premier Properties 
• Terri Moellers/Sharon Kaltenborn 404-7887

17 • ESTUARY AT GREY OAKS • 1485 Anhin-
ga Pointe • Priced from $1,499,000 • Premier 
Properties • Call 239-261-3148 • Mon. - Sat. 9-5 
and Sun. 12-5 • Closed Monday 
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WEEK 
at-a-glance

Oh, to be young
Kids dance the day away at Noodles, 
and more fun around town. C24-25 

Tense and smart
Film critic Dan Hudak likes “Takers”
for its solid action drama. C11 

Pass the salt chair
Antiques expert Terry Kovel explains 
these unusual collectibles. C12 

Who’s sipping what
Wine writer Jim McCracken queries 
shoppers at area wine stores. C26 

Entertainment, end-of-summer savings 
and tasty fare are on tap at The Village on 
Venetian Bay for Labor Day weekend.

Village Nights from 6-9 p.m. on Thurs-
day, Sept. 2, goes Motown on the north 
side, with Angie and the Perfect Gentle-
men on stage adjacent to the fountain. 
Artichoke and Company, along with 
Villagio Café, will have cookout food for 
purchase as visitors enjoy jazz by David 
Cole. The pop duo Made in Brooklyn will 
provide the groovy sounds on the south 
side of the plaza next to Mondo Uomo.

The fun continues Friday, Sept. 3, with 

Bill Jollie performing hits from the ’60s to 
today next to the fountain on the north 
side. Wendy Renee sings jazz standards, 
rhythm and blues, Motown and disco on 
the south side of The Village. 

On Saturday, Sept. 4, Cathy O will play 
her guitar and perform rock, pop and clas-
sic songs on the south side, while Malibu 
Duo will fill the air with their sounds on 
the north side.

With summer soon transitioning to fall, 
save on seasonal merchandise and get a 
sneak peek at what’s hot for autumn. The 
Village has an array of boutique shops 

Clyde Butcher is not your usual SOB. The son 
of a bomb maker, he’s willing to proffer good friendly 
advice right up front: “Always carry a stick.”

A big stick.  
Mr. Butcher, whose father helped make atomic 

bombs in the World War II years, is quietly draw-
ing to a close decades of living and working deep in 
the Big Cypress swamp of the western Everglades. 
Here, he explains, a big stick is the tool d’art for 
good balance or an infrequent cottonmouth or ‘ga-
tor standoff, not a euphemism for weapons. 

Village on Venetian Bay rolls out Labor Day fun

CLYDECLYDE

T H R O U G H  T H E  E Y E S  O F

COURTESY PHOTOS / BIG CYPRESS GALLERY
Upriver on the Turner, Mr. Butcher returns 
exhausted from the deep swamp.

SEE CLYDE, C4 
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>>inside: BY ROGER WILLIAMS

rwilliams@fl oridaweekly.com

King of Clouds, Swami of the Swamp 

SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

Wendy ReneeSEE FUN, C20 

Tense and smart
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Thanks to D.J. Amy Lynn at Fort 
Myers-based radio station 95.3 WOLZ-
FM, who posted this video on her blog, 
I’m cringing and cracking up over a rela-
tionship debacle caught on camera at a 
recent Astros game.  

We watch as a foul ball comes shoot-
ing across the field into the bleachers. A 
young man with dark hair and a soul 
patch beneath his bottom lip stands to 
catch it. But as the ball hurtles toward 
the stands, he ducks out of the way 
and leaves his girlfriend directly in its 
path. She raises her hand at the last 
moment and blocks the ball with her 
elbow, protecting her face but not her 
forearm.

When a sportscaster interviews her 
minutes later, the young woman has an 
imprint of the seams pressed into her 
skin.

“As soon as we got here and saw where 
we were sitting,” the young woman, 
Sarah, tells the sportscaster, “I was like, 
‘Baby, I’m gonna get hit.’ And he’s like, 
‘No, no you’re not. I’ll catch it if you do.’  
Sure enough, the ball comes at me, and I 
go, ‘Baby!’ and he just bailed.”

“What happened, Beau?” the sports-
caster asks.

The boyfriend with the soul patch 

Every woman needs a good protector
ArtisHENDERSON
sandydays@floridaweekly.com

gives an uncomfortable laugh.  “The ball 
was coming and — and I was gonna 
catch it — but it was in the lights and I 
lost track of it.”

The sportscaster shakes her 
head. “You know, when you lose it next 
time,” she says, “you should go toward 
your girlfriend. Protect her. Don’t go the 
other way, like a little chicken.”

Comedian Steve Harvey, who turned 
out to be a surprisingly astute love guru 
with the publication of his advice book, 
“Act Like a Lady, Think Like a Man,” 
says that all men show their love by 
doing three things: profess, provide and 
protect. A man will profess his love by 
sharing it.

“If your man loves you,” Mr. Harvey 
writes, “he’s willing to tell anybody and 
everybody.” He provides for his woman 
by “bringing home the bacon.” And he 
protects her by stepping in when she’s 
faced with harm. “Once he says he cares 
about you,” Mr. Harvey writes, “you are 
a prized possession to him, he will do 
anything to protect that prized posses-
sion.”

This motivation to protect is not just 
about wanting to keep a woman safe. 
Mr. Harvey hints that it’s also about a 
man’s self-worth, about doing the job he 
has been raised to do. “A real man is a 
protector,” he says. “There is not a real 
man living who will not protect what 
is his.”

At the end of the interview with the 
sportscaster, the missed-baseball boy-
friend laughs and gives a thumbs-up. But 

SANDY DAYS, SALTY NIGHTS

“...Do you think 
this is maybe a 
foreshadowing 
thing for the 

future, that he 
might not be by 
your side?...”

the whole time the interview was going 
on, he looked mortified — embarrassed 
that his gut reaction was to run away 
from the woman at his side and humiliat-
ed that the whole thing had been caught 
on tape.

The sportscaster manages a final 
dig. To the girlfriend she asks, “Do you 
think this is maybe a foreshadowing 
thing for the future, that he might not be 
by your side?”

The girlfriend thinks about it, and then 
pats her boyfriend on the leg. “Maybe 
I do need to reconsider this,” she says. ■
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Saturday 

7:30 - 11:30 a.m

Third Street South
Farmers Market

Fruits, vegetables, baked goods, cheeses, fresh fi sh, food, fl owers, 
plants, herbs, soaps, and much more can all be found.

Music fi lls the air. 
Located behind in the Neapolitan parking lot between 

Third Street South and Gordon Drive.

Tickled
          Pink

Lunches  

$10
Monday - Friday 

1209 3rd Street South
(Behind Concierge Gazebo)

(239) 261-2253 

Daily 8:00 am - 3:00 pm
Breakfast & Lunch, Sunday Brunch

Celebrate
    Summer with
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On Saturday, Sunday, and Monday, Sept. 
4, 5 and 6, he and his wife of 47 years, the 
artist Niki Butcher, will once again preside 
over their annual Labor Day weekend 
open house and “Muckabout” — possibly 
for the last time.

Guides will lead all comers from the 
Butchers’ home and Big Cypress Gallery 
(the complex will soon be up for sale, they 
say) on foot into the swamp, often waist 
deep in water so clear and clean it can 
match almost any in North America.

Like some outsized in-house epiphyte — 
some magnificent air plant sprung in full 
from the water, wind and the ancient trees 
of the once vast southern wilderness — 
Mr. Butcher will preside over this $50-per-
head social whirl from the gallery. 

There, he’ll hob-knob, which he does 
well and generously, and sign copies of his 
latest book, “Big Cypress Swamp and the 
Western Everglades.”

That won’t be a bad thing, necessarily, 
because everyone will get to see him — 
and there’s a lot of him to see.

His formidable size notwithstanding, in 
person Mr. Butcher is affable and gentle, 
with a Walt Whitmanesque white beard 
and rounded belly swelling over tree-
trunk legs as broad and expansive as his 
thoughts, and seemingly as organic. 

His sometimes immense photos of earth 
and sky, along with his own immense 
physical cast — a medley of nowadays 
grays and whites usually topped by a 
sun-faded Stetson or straw cowboy hat — 
suggest a grand human cumulus.

 Perhaps he’s the flesh-and-blood King 
of Clouds, or the Wizard of Wild. Perhaps 
the Swami of the Swamp or Master of the 
Muckabout. 

But not this time.
“I won’t let him go out this time,” warns 

Niki Butcher, aiming the comment at any 
who may have hoped otherwise, including 
Mr. Butcher. He’ll turn 68 on Monday.

 “Muckabouts are only supposed to last an 
hour or a little more but he can disappear for 
three hours, if he leads one,” she says. “You 
can quote me — he’s not going out.”

Maybe, maybe not.  More likely, Mr. 
Butcher is not going to mention the contra-
dictions posed by a muckabout. 

Such an event contradicts his self-
expressed need for people-less places and 
wilderness, for example, and it flies in the 
face of his pessimistic conclusion that “in-
dividuals aren’t going to do it. They aren’t 

going to save wilderness. It’s going to take 
government programs.”

If you want to save something
That admittance alone may be singularly 

gut-wrenching for Mr. Butcher. 
Both he and Niki have spent the last 

24 years trying to disprove it with their 
own individual lives  — letting art, a thing 
reputed to be “useless,” stand at the very 
heart of politics.

Mr. Butcher’s art in particular, an opus 
of haunting black-and-white images that 
have become icons of majesty in wilder-
ness, speaks only for itself.

Scoured of words, devoid of arguments 
about rights, money or responsibility to 
future generations, empty of political or 
mercenary agendas, his large-format pho-
tography has become an eloquent ambas-
sador for large-scale American wilderness 
in need of political salvation.

When he talks about his craft and art, 
the high tide of technical description 
ultimately and always ebbs, becoming a 
conversation about the politics of rescue.

He’ll tell you, for example, about his 
prized Deardorff camera made when he 
was 3, in 1945; or the palm-sized pin-hole 
camera worth $75,000 that he wanders 
around with occasionally, chest deep in the 
swamp (“it’s gutsy,” he allows, leaving the 

unspoken “but foolish” to echo in the ensu-
ing silence); and he’ll describe the various 
lenses he employs, including the first new 
technology in almost a century.

“Large format (photography) hasn’t 
changed since about 1912 — until now,” he 
explains. “Now, I have the first two new 
innovations, in a 900 mm-wide lens. One’s a 
wide angle and one’s a telephoto. Every night 
you have to clean it. It’s not like digital.”

He’ll talk about the endless hours 
waiting for the right shot, the demanding 
darkroom requirements, the enlargers he’s 
created from old lenses, the clamp system 
he devised to accommodate the two-inch 
stretching of large, archival-quality papers.

And then he’ll tell you why he’s doing all 
that work. “If you want to save something, 
it costs money, and the politicians are the 
ones that do that,” he says simply.

The union of heart and mind
Every so often he comes across some-

one who understands the world the way 
he does — and they carry on together, 
letting the art speak for itself.

One of those is his close friend, cinema-
tographer Elam Stoltzfus. The two spent 18 
months together recently as Mr. Stoltzfus 
worked on the documentary, “Big Cypress 
Swamp and the Western Everglades,” a 
dazzling, 57-minute look, both horizontal 

and vertical, into the heart of the swamp.
“We just hit it off,” he says of Mr. Stolz-

fus, who grew up about 60 miles north of 
Appalachicola. “He was raised a Menno-
nite and I’d never even taken a drink. He’s 
not afraid of ‘gators or snakes. Our values 
were similar.”

The first and foremost of his cherished 
unions, however, is Niki. A celebrated 
artist in her own right, she sometimes re-
stores the color, by hand, to her husband’s 
bare-bones black-and-white images. 

Their artistic circle suggests how close 
their personal union remains, and how 
much they’ve endured together.

It started at Yosemite, where Mr. Butcher 
hopes to return for one of the last two great 
projects of his life, shooting the park to cre-
ate a great book. (The other project would be 
a huge and elaborate book about Florida, on 
the order of “America Beautiful,” he says).

“Nobody’s done Yosemite since Ansel 
Adams — I think it’s because they’re scared 
to approach it,” Mr. Butcher explains. “But 
you can’t save something unless you keep 
telling the same story. Besides, I started 
there, my parents took me there each year, 
that’s where I dated Niki, it’s part of me.”

Born and raised in Palo Alto, Mrs. 
Butcher was unafraid of the wilderness, 
unafraid of Mr. Butcher, and unafraid to 
just say no.

“When he asked me to marry him, I said, 
No, because I did not want to live a 9-to-5 
life, like my parents. I wanted adventure, 
and I thought marriage would prevent 
that,” she recalls.

“He said, ‘Don’t worry about it.’ And 
now, every time I complain, he says, ‘Re-
member what you said? You asked for it.’”

As for Mr. Butcher, a 1974 photo shows 
him as big as ever, but dark, leaning con-
fidently on a tripod-mounted camera in 
Yosemite. No hint appears of the winter 
that would lay down across his life, turning 
him white. 

“I’d seen an exhibit of Ansel Adams 
photographs in 1961, when his prints then 
were selling for $75. And I thought, ‘I can 
do that,’” he admits, shaking his head.

He little understood then what it would 
take, as he and Niki, with their two chil-
dren, Ted and Jackie (who now manages 
the Butchers’ Venice gallery), began living 
as photographers.

They worked in Hawaii and the West, 
raising their children on a sailboat in 
California “about 50 feet off the surf, with a 

CLYDE
From page 1

Scoured of words, devoid of arguments about rights, money or responsibility to future generations, 
empty of political or mercenary agendas, his large-format photography has become an eloquent 

ambassador for large-scale American wilderness in need of political salvation.

COURTESY PHOTOS / 
BIG CYPRESS GALLERY

Above: Mr. Butcher adjusts his 
camera in the Fakahatchee Strand.

At left: Mr. Butcher at Yosemite in 
1974. He intends to end his career 
someday by producing a book 
about the place where it all began.
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thousand feet of anchor line — which tells 
you why we wanted to come to the gulf 
coast of Florida,” Mr. Butcher explains.

The anvil of hard experience
The Butchers became relatively suc-

cessful selling his color photos and her 
paintings at art shows around the country, 
eventually moving to Fort Myers.

But everything they’d known and under-
stood, everything they’d assumed about 
living and working, changed on a single 
day in 1986, when Ted, then 17, was killed 
in an automobile accident.

Mr. Butcher never pursued color pho-
tography again, and both of them had to 
remake themselves, they remember.

“Before it happened, I had a preconceived 
idea, you might say. And also, I wanted 
to make sure any picture I took sold,” Mr. 
Butcher recalls of his former self.

“And when my son died, I didn’t care 
whether it sold or not. Then I wasn’t bas-
ing a picture on sales. I was basing it on 
what I felt. Things were being presented to 
me in that period of time, and I was in the 
mood of reception.”

One of the first photos he took after 
Ted’s death is the magnificent and solitary 
meeting of wild earth and sky, “Ochopee.” 

It was there the couple retreated, even-
tually purchasing property and building 
the house and gallery where they will wel-
come visitors in a final open-house event 
on this Labor Day weekend.

In telling the story, both Clyde and Niki 
remember the power pole on the edge of 
the property, with its seemingly simple 
designation: T11786.

“Ted,” says Mr. Butcher, “was our num-
ber one son, he was 17 when he died, and 
he died in 1986.” 

The pole became an icon itself, a voice 
inviting them to settle far from people, in a 
place that remains 46 miles from the nearest 
Publix, east or west. And T11786 is still there.

“We were obligated to go up to Ann Ar-
bor, Michigan to a show not even a month 
after he died,” Niki recalls.

“Clyde’s dad died, and then my dad six 
months after, and we were all numb, but 
we were obligated. So we set up a booth 
and young boys would walk by and I’d sit 
there and cry.

“Then a young man came in, and he was 
in wheelchair, without legs. He asked ques-
tions about my art, and I had such a great 
time talking to him. When he left, I went 
to sit down, and I thought, ‘O my gosh, I’m 
handicapped, like he is. But nobody can 
see it.’

“Whenever anybody loses someone, 
particularly a child, I always tell them, 
‘Remember, you are handicapped — you 
have to give yourself that time to learn to 
live with it, because it doesn’t go away.’

“When I realized that, I dashed out of 
the booth to find him and let him know. 
And I couldn’t find him. Maybe he was an 
angel. That young man changed the way I 
was going to move forward in my life.”

In Niki’s estimation, both she and her 
husband have lived in and as part of a gift 
from their son.

“Clyde may have made this conscious 
decision, too. You can either be angry and 
upset, and miserable, or you can live in 
memory of the person you love, and give 
as much love as you can in their memory 
— not give hatred and bitterness, but love.

“At that point, we decided we were going 
to make our lives count in a positive way.”

The positive way forward
Always with Mr. Butcher, there’s a sense 

that it has to be recorded now, because it 
might be gone later.

“Politics,” he says, bluntly.
But if he no longer believes individuals 

will save wilderness, he still believes that it 
can’t be saved without them. 

The Butchers both insist that when 

people stop touching and feeling wild 
places, not even the most powerful politi-
cal eloquence can save them. 

Which is why they’re doing the muck-
about, again.

“The perception is, there’s not much up 
here,” Mr. Butcher explains. “The Everglades 
is not El Capitan, the Half Dome (both in 
Yosemite) or Mt. Hood (in Oregon) — it’s 
a place you have to see. It’s not about the 
obvious. You have to feel it. These are Dr. 
Seuss-type cypress swamps. Dark, ominous, 
and beautiful at the same time.”

One common misperception holds that 
the swamp is dirty, he notes. On the con-
trary, a healthy swamp is both clean and, 
frequently, not muddy but rocky, which is 
the case across much of the Big Cypress.

He refers to the million or so acres sur-
rounding his Ochopee home and gallery 
simply as “the swamp.”

It’s no simple construction, not one 
place or two, but many.

“The (Big Cypress) Preserve, the Faka-
hatchee Strand, Corkscrew Sanctuary, 
Ten Thousand Islands, Collier State Park, 
the Picayune Strand, the Panther Preserve 
— it’s a big complex, so we call it the Big 
Cypress swamp,” he explains.

Describing all this recently at the 
full-house opening of his new 26-photo 
exhibit — the images hang on long facing 
walls bisected by the dark hardwood of old 
railroad station benches in the Southwest 
Florida Historical Museum in downtown 
Fort Myers — Mr. Butcher quoted the 
Senegalese apologist for wild preservation, 
Baba Dioum.

“‘In the end, we will conserve only what 
we love,’” he intoned. “We will love only 
what we understand. We will understand 
only what we are taught.’”

But two days after hosting the Labor Day 
muckabout in the heart of that swamp, the 
Butchers will leave what they have come to 
understand better than anybody, and move 
into their new, ultra-low-impact home in 
Venice, near the gallery they maintain.

The home will be lowered into place 
by crane on Sept. 8, in the presence of any 
reporters who want to come watch, Mr. 
Butcher says. 

Once again for the Butchers, the act is 
not just living, not just architecture and 
domestic art and a new home, but politics, 
as well — the politics of low-impact, of 
personal responsibility.

“It’s the first modular home (in the area) 
that’s completely green. It’ll be 940 square 

feet, so it’s small, with four kilowatts of 
solar, all hurricane windows, a 16 SEER air 
conditioner, and all LED lights,” says Mr. 
Butcher, who earned a degree in archi-
tecture from The University of California 
Polytechnic, in 1964.

“The average electric bill is going to 
be $5 to $10 a month. That’s how much 
impact we’re having.”

And by the way, he adds, “One of the 
things I want to do before I die is own a car 
that gets 100 mpg. I had a car, in 1957, that 
got 50 miles per gallon — a Nash electric 
— and I have an old Volkswagen now that 
gets almost 50 miles per gallon.”

In Venice, Mr. Butcher will begin spend-
ing a great deal more time in the darkroom 
developing his film, an exacting and com-
plex process. 

The Butchers’ reason for the change is 
simple: “Too many people,” Mr. Butcher 
says. “It got too crowded in Ochopee. I 
couldn’t get any work done.” ■

COURTESY PHOTOS/ BIG CYPRESS GALLERY

Above: Clyde Butcher at work at Gator Hook in the dry season. At left: Ochopee. The death of his 
son, Ted, ended Mr. Butcher’s color career and sent him into the swamp. This haunting photo is 
one of the first he took after the tragedy, marking the crossroads of his career, and his heart.

                                        

Muckabout
>> What: Swamp walks and open house
with Clyde and Niki Butcher
>> Where: The Butchers’ Big Cypress Gallery, 
on U.S. 41 between mile markers 54 and 55, 
exactly 47 miles east of the intersection of U.S. 
41 and C.R. 951 in Naples
>> When: Saturday, Sunday and Monday,
Sept. 4-6
>> How to prepare: Tours will be led by trained 
guides. Wear old tie-on shoes and bring a change 
of clothes, along with lunch if you wish.
>> Cost: $50 per adult, with $25 applicable 
toward the purchase of anything for sale in 
the gallery. The event will include folk music, a 
large-format camera demonstration and food for 
sale, among other attractions.
>> To learn more or for reservations, call 695-
2428 or visit www.clydebutcher.com.

Exhibit
>> What: “Clyde Butcher: Big Cypress Swamp 
and the Western Everglades,” an exhibit of 40 
Clyde Butcher photographs in large format
>> Where: The Southwest Florida Museum of His-
tory, 2301 Jackson St., downtown Fort Myers
>> When: through Oct. 2.
>> Hours: Tuesday through Saturday, 10 a.m. to 5 p.m.
>> Cost: $9.50 for adults; discounts for seniors 
and children
>> Info: 321-7430 or  
www.swfl museumofhistory.com

in the know
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WHAT TO DO, WHERE TO GO
 This week’s theater

■ Searching for Eden: The 
Diaries of Adam & Eve – By 
Theatre Conspiracy through Sept. 4. 
936-3239. 

■ I Love a Piano – At Broadway 
Palm Dinner Theatre through Oct. 2. 
This new show salutes one of Ameri-
ca’s greatest songwriters, Irving Berlin. 
278-4422. See review on page C8.  

 Thursday, Sept. 2 

■ It Takes a Village – The Vil-
lage on Venetian Bay hosts Village 
Nights from 6-9 p.m. 403-2204.

■ Jammin’ – Jebry’s Jazz Jam hap-
pens Thursdays at Capri: A Taste of 
Italy, 11140 Tamiami Trail. 594-3500. 

■ More Jazz – Fred’s Food, Fun & 
Spirits presents the Expandable Jazz 
Band from 6-8:30 p.m. with Bob Zot-
tola, Stu Shelton and John Lamb. 2700 
Immokalee Road. 431-7928 or www.
fredsdiner.com.

■ It’s a Thursday Thing – Enjoy 
live music from 6-11 p.m. at CJ’s on the 
Bay, Marco Island. Outside entertain-
ment from 6-9 p.m., inside from 8-11:30 
p.m.
 
■ Open Mic – Naples Flatbread & 
Wine Bar in Miromar Outlets and on 
Naples Boulevard hosts open mic night 
from 6:30-9:30 p.m. www.naplesflat-
bread.com.

 Friday, Sept. 3 

■ First Friday – The Mercato has 
music and much more from 6-10 p.m. 
403-2204 or www.mercatoshops.com.

■ Art Opening – The Center for the 
Arts of Bonita Springs hosts the “Sep-
tember Showcase” opening recep-
tion from 6-8 p.m. at 26100 Old 41. 
The exhibition runs through Sept. 
23. 495-8989 or www.artcenter-
bonita.org.

■ Art Walk – Stroll downtown 
Fort Myers and enjoy gallery 
exhibits during the monthly Art 
Walk from 6-10 p.m. 

■ B-I-N-G-
O – Play your 
cards from 

7:30-11 p.m. at the Dance Studio in Ave 
Maria, 5068 Annunciation Circle, Suite 
103. Proceeds go to dance scholarships. 
261-2606. 

■ Expandable Jazz – Bob Zottola 
and the Expandable Jazz Band performs 
from 5-8 p.m. Fridays at Shula’s Steak 
House, 5111 Tamiami Trail N. 430-4999.

■ Tickling the Ivories – Kary 
Regragui plays piano in the lounge at 
Angelina’s Ristorante beginning at 7:30 
p.m. every Friday and Saturday. 24041 
Tamiami Trail, Bonita Springs. 

 Saturday, Sept. 4 

■ Get Wet – Clyde Butcher’s Labor 
Day Muck-About through the swamp 
takes place today through Monday at 
Big Cypress Gallery in Ochopee. 695-

2428. See story on beginning on 
page C1.

■ Story Time – Kids are 
invited to story time in the 

Children’s Garden at the Naples 
Botanical Garden from 10:30-11:30 
a.m. every Saturday and Sunday. 

Regular admission applies; 
free for Garden members. 
643-7275 or www.naplesgar-
den.org.

■ Chess Anyone? 
– The Southwest Florida 

Chess Club invites players of all ages 
and abilities to find a partner at Books-
A-Million in Mercato anytime between 
9:30 a.m. and 4 p.m. 898-0458 or e-mail 
swflchess@yahoo.com.

■ Masters of Jazz – The Naples 
Jazzmasters perform from 2-4 p.m. at 
the Norris Center. 213-3058.

■ Free Blues – Gulf Coast Town 
Center presents Riverside Blues from 
8-10 p.m. under the stars in Market 
Plaza. 267-0783 or gulfcoasttowncenter.
com.
 

 Sunday, Sept. 5 

■ All That Jazz – Bob Zottola 
and the Expandable Jazz Band perform 
from 6-8:30 p.m. at Naples Flatbread, 
6434 Naples Blvd. 687-3454.

 Monday, Sept. 6 

■ They Get Around – Bob Zot-
tola and the Expandable Jazz Band 
play from 6-9 p.m. at Capri: A Taste 
of Italy in the Riverchase Plaza. 594-
3500. 

■ Jazz Tunes - Enjoy Jebry’s Jazz 
Jam session from 5-8 p.m. at the Island 
Pub, 600 Neapolitan Way. 262-2500.

■ Sweat the Small Stuff – Get 

in on Trivia Night beginning at 7:30 
p.m. at The Pub at Mercato. 594-9400.

 Tuesday, Sept. 7

■ Accessorize - From 10 a.m. to 
7 p.m. each Tuesday in September, 
enjoy refreshments and learn from 
an expert stylist how to mix, match 
and layer jewelry for the latest looks 
at Tiffany & Co. in Waterside Shops. 
592-6188.

■ Marco Art – The Art League 
Marco Island holds its First Tuesday 
Art @ 5 Social beginning at 5 p.m. at 
1010 Winterberry Drive. 394-4221.

■ History Lesson – The Marco 
Island Historical Society hosts Marya 
Repko, author of  “A Brief History 
of the Fakahatchee,” at 7 p.m. in the 
Rose Auditorium at the Marco Island 
Historical Museum. 389-6447.

■ Motown Tunes – Fred’s Food, 
Fun & Spirits presents Omar Baker 
performing Motown hits from 6-9 
p.m. 2700 Immokalee Road. 431-7928.

 Wednesday, Sept. 8

■ Dance Night – Step out to Ver-
gina on Fifth Avenue for the Dancing 
Under the Stars contest beginning at 
8 p.m. Contest finals are Nov 17. 659-
7008 or www.verginarestaurant.com.

■ Song Night – It’s Singer/Song-
writer Night from 7-10 p.m. at Fred’s 
Food, Fun & Spirits, 2700 Immokalee 
Road. 431-7928 or www.fredsdiner.com.

 Upcoming events 

■ Pet Project – Tommy Bahama’s 
hosts “Paws in Paradise” from 5-7 p.m. 
Sept. 9, benefiting Paws For Love Assis-
tance Dogs and Humane Society Naples. 
Paws For Love supplies assistance dogs 
to disabled veterans and children with 
autism. 775-1660.

■ Ad Libbing – Naples City Improv 
performs at 10 p.m. Sept. 10 at the Nor-
ris Center. $15. 682-0638.

■ Album Launch – Naples singer/
songwriter Nathan Brooks performs 
his first album, “Dream in Truths,” at 7 
p.m. Sept. 10 at The Ritz-Carlton Golf 
Resort. $15.50. Order tickets at http://
nathanbrooksmusic.blogspot.com/.

COURTESY PHOTO

Naples singer/songwriter Nathan Brooks performs his first album, “Dream in Truths,” at 7 p.m. 
Sept. 10 at The Ritz-Carlton Golf Resort.

$39* Introductory
1-Hour Massage

Session

(239) 254-9006 • 6345 Naples Blvd # 6 • Naples

Offer expires 09/30/10

Back to School Special
$20.00 Kids Cuts

Collier County
Education Appreciation Month

We would like to offer all Collier County  
Education Employees a 

COMPLIMENTARY HAIRCUT
$55.00 Value

Offer valid through the months of August and September.
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WHAT TO DO, WHERE TO GO
■ Fall Fashions – Saks Fifth Ave-
nue at Waterside Shops hosts “Fash-
ion’s Night Out” from 6-9 p.m. Sept. 10. 
View fall fashions and enjoy music and 
makeovers. 592-5900. 

■ Bluegrass Tunes – Frontline 
Bluegrass (aka Ghinko Biloba) opens 
its fall season from 7-10 p.m. Sept. 10 
at Fred’s Food, Fun & Spirits, 2700 
Immokalee Road. $5 cover. 413-7928.

■ Scholarship Dollars – “Dol-
lars for FGCU Scholars” starts at 6 p.m. 
Sept. 11 at Beacon Bowl to benefit the 
FGCU Alumni Association Scholarship 
Fund. Register a team of five or sign 
up as an individual for an evening of 
glow bowling, fun, food and FGCU 
Eagle giveaways. $25 for adults; $15 for 
children 7 and under. RSVP by Sept. 6. 
590-1087.

■ Feel the Beat – Drummer Danny 
Seraphine, a founding member of the 
band Chicago, and Jeff Queen, snare 
drum soloist from the original cast of 
the Broadway hit “Blast,” perform at 
the annual Percussion Summit at 8 p.m. 
Sept. 11 at the Philharmonic Center for 
the Arts. 597-1900 or www.thephil.org.

■ Film Festival Fundraiser – 
The Naples International Film Festival 
hosts an evening at Naples Winemaking 
from 6-10 p.m. 1061 Collier Center Way. 
$50. 775-3456 or www.naplesfilmfest.
com.

— Send calendar listings to events@
floridaweekly.com

COURTESY PHOTO

Drummer Danny Seraphine, 
a founding member of the 

band Chicago, and Jeff 
Queen, snare drum soloist 

from the original cast of the 
Broadway hit “Blast,” will 
help set the tempo at the 
2010 Percussion Summit 
at 8 p.m. Sept. 11 at the 

Philharmonic Center 
for the Arts. 

COURTESY PHOTO

Tommy Bahama’s hosts “Paws in Paradise” 
from 5-7 p.m. Sept. 9. It’s a benefit for Paws 
For Love assistance dogs and Humane Soci-
ety Naples.

489 Bayfront
239.530.2225  

www.tavernonthebay.net

Parking garage in the back!

Naples’ ONLY
waterfront sports bar

with the largest
HD BIG SCREEN
in SW FLORIDA

Where Goodlette Frank meets 41 in downtown Naples.

$5 OFF
with the 
purchase of 
any 2 lunch
entreés. exp. 9/15/10

Happy 
Hour $2 
Drafts 
and $4 
Wells
3-7 pm 
Daily

Daily Lunch Specials $6.99
MONDAY TUESDAY WEDNESDAY THURSDAY

$4 Margaritas
$5 Nachos

CREATE YOUR 
OWN

WOK Night! $9.99
$5 Apple Martini’s

3 Course Italian
Dinner $14.99

$4 House Wine

1/2 Price Pizza 
Starts at 4 pm
$2 Domestic 

Drafts

FRIDAY
Seafood Night

$5 Vodka Bombs

SATURDAY
Prime Rib Night 

$16.99
$5 Bloody Mary

NOW Open for Breakfast Saturday & Sunday 
Serving 8-11 am

Major league

baseball games

every night!

F u n  F a r e  S p o r t s  &  S p i r i t s

Saturday September 4th

Tailgate Party starting at 11 am
Brats & Burgers • Calling all Gators fans!

489 Bayfront
239.530.2225  

www.tavernonthebay.net

Parking garage in the back!

Where Goodlette Frank meets 41 in downtown Naples.
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LOTSA LOBSTER!!!    Waterfront Dining

    Friday,
  Sunday

 Saturday,
                   TWO  1 pound lobsters with

Lunch, Dinner & 
Sunday Brunch263-9940 263-2734

                         
          

                    www.napleswaterfrontdining.com

                  fries and slaw or black beans and rice

                                                         
         

        
Not good with any other offer.

                                                          
         

        
        

    Expires 9/30/10.                  $
24.95

Inside every piano lives an alluring 
tune just waiting to be played.

And inside Broadway Palm Din-
ner Theatre’s production of “I Love 
a Piano” hides a fun musical dying to 
express itself.

We catch glimpses of it from time to 
time, but unfortunately, the production 
is uneven.

The show is basically a revue of 
Irving Berlin’s music, told as we follow 
a stand-up piano through its various 
homes: a sheet music store, a speakeasy, 
a home affected by the Great Depres-
sion, a junkyard, a WWII canteen, a 
theater doing summer stock. Conceived 
by Ray Roderick and Michael Berkeley, 
it’s a clever way to cover Mr. Berlin’s 
tunes.

And what tunes they are! Mr. Berlin’s 
music dominated America during the 
first half of the 20th century, when fam-
ilies across the country would gather 
around the parlor piano for “Alexan-
der’s Ragtime Band,” “A Beautiful Girl 
is Like a Melody,” “Blue Skies,” “I’ve 
Got My Love to Keep Me Warm,” “Eas-
ter Parade,” “Cheek to Cheek,” “What’ll 
I Do?” and mega-classics such as “White 
Christmas,” “There’s No Business Like 
Show Business” and “God Bless Amer-
ica.”

The upright piano that stars in this 
show contains at least one key that’s a 
clunker — various characters in differ-
ent scenarios hit it and comment on it. 
And likewise, this production has some 
great moments, but also some clunkers.

I wish more care had been given to 
casting. The performers —three men, 
three women — are uneven in their tal-
ent. More than one sharp note was sung 
the evening I attended, and even indi-
vidual performers weren’t consistent 
throughout the night. Perhaps some 
songs were out of their range or com-
fort level.

The six of them performed in a vari-
ety of combinations: solos, duets, trios. 
When all six were singing together and 
harmonizing, they sounded wonderful. 
But individually, some were shakey. 
I’d love them in one song, then wonder 
what had happened in the next.

The superb dancing in this produc-
tion is obvious from the start, reflect-

ing the hand of director and choreog-
rapher Amy Marie McCleary, who’s 
making her directorial debut with this 
show. Even though the performers joke 
on occasion that they’re “singers who 
move,” as opposed to actually being 
dancers, these singers dance pretty well 
— and almost non-stop throughout the 
show. (The three men even have a tap-
dancing number during the “Steppin’ 
Out With My Baby”/”Top Hat”/”Puttin’ 
on the Ritz” medley.)

I’ve seen other productions of this 
show and don’t remember ever being so 
taken by the dancing.

David Piazza stands out while sing-
ing “Blue Skies,” and Elizabeth Loos 
embraces the opportunity to belt during 
“God Bless America” and “There’s No 
Business Like Show Business.” And Vic-
tor Legarreta seems to have a real feel 
for a vaudeville-type delivery.

There were other highlights, includ-

ing “Pack Up Your Sins and Go to the 
Devil” in Act I, which seems to embrace 
the belief that jazz is “the devil’s music,” 
and a rousing “Anything You Can Do” 
in Act II, when the three women try to 
top each other. (Sarah Dowling sings so 
sweetly in this vocal competition that I 
wish I’d heard more of that in the rest 
of the show.)

The pace moves quickly, though 
sometimes the scenarios are a bit odd, 
the songs placed in scenes that seem 
more forced than entertaining.

Sometimes, just a simple rendering 
was more than enough. Case in point: 
Ms. Loos’ delivery of the title song. Her 
“I like to run my fingers o’er the keys” 

sounded downright 
seductive.

Unfortunately, she 
was forced to wear a 
very obvious wig for 
the entire show; I don’t 
know if they were try-
ing to make her a plat-
inum blonde or make 
her look older. It just 
looked wrong.

And adding insult 
to injury, costume 
designer John P. White 
often dressed her in 
matronly clothes.

The set, by Tom Ross Prather, is well 
crafted and simple: brick walls with 
Irving Berlin posters, and a nice circular 
entrance to the rear of the stage, bor-
dered with a musical score.

The trio of percussionist David Jolley, 
bassist Jay Heavelin and pianist/con-
ductor Loren Strickland is superlative.

Other than some microphone prob-
lems in the beginning with feedback, the 
sound balance was perfect; the singers 
weren’t drowned out by the instruments, 
and you could hear each and every word 
of Mr. Berlin’s beloved lyrics.

This show could’ve been a knockout, 
but the Broadway Palm settled for just 
good enough. ■

ARTS COMMENTARY

While Irving Berlin rules, ‘I Love a Piano’ falters

NancySTETSON
nstetson@floridaweekly.com

>> What: “Irving Berlin’s I Love a Piano”
>> When: through Oct. 2
>> Where: Broadway Palm Dinner Theatre, 1380 
Colonial Blvd., Fort Myers
>> Cost: $35 for dinner and show
>> Info: 278-4422 or www.broadwaypalm.com

in the know

Scenes from “I Love a Piano.”

COURTESY PHOTOS
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GIVING

Jonathan Cantu spent the summer in a 
city he had only imagined. The 17-year-
old aspiring fashion designer spent a 
month as an art student at two prestigious 
schools in Chicago, spending a week at the 
Illinois Institute of 
Art and complet-
ing a three-week 
program at The 
Art Institute of 
Chicago. 

Traveling from 
his home in Immokalee to the Windy City 
also marked a milestone for the Immoka-
lee High School senior. “It was my first 
time flying, my first time taking a train, 
and my first time taking a taxi,” he says.

“I experienced a whole lot of firsts, 
thanks to The Immokalee Foundation.”

The foundation funded Mr. Cantu’s 
tuition, airfare and meals. While in Chi-
cago, he was a guest of TIF board mem-
ber Joe Zednik and his wife, Dee.

His first week was spent at the Illinois 
Institute of Art, where he worked on proj-
ects based on fashion trends created by 
renowned designers such as Christian Dior 
and Prada. At The Art Institute of Chicago, 
he worked on body casting, painting, art 
history and his passion — fashion design.

“This is the Harvard of the art schools,” 
he says about The Art Institute of Chi-
cago. “They don’t play around. I got the 
full-on college experience.”

One of his assignments at The Art Insti-
tute of Chicago had Mr. Cantu staying up 
until 3 a.m. creating a dress from five black 
T-shirts. “It was hard because I hand-
stitched everything,” he says. “I didn’t 
know how to work a sewing machine,” he 
adds, although some of his classmates “did 
show me a few tricks on the machine.”

He learned enough to create a 10-piece 
collection for his final project and was 
proud of all of his accomplishments.

“I got three college credits from one of 

the best art schools in the country and I 
started my portfolio for fashion,” he says. 
“What more could I ask for?”

He also enjoyed the support of his host 
family. “They gave me this chance and 
became more like parents than mentors,” 
he says about the Zedniks. “Dee made 

sure I felt at home 
and stocked up 
on Doritos, Rocky 
Road ice cream 
and chocolate chip 
cookies — pretty 
much everything 

a teenager needs,” he says. “And Joe 
became a great friend and listener.

“I came home every day and talked to 
them about fashion and designers and 
they seemed really invested and inter-
ested in what I was doing. I am forever 
grateful to how much generosity they 
have shown me.”

Mr. Cantu believes his summer expe-
rience in Chicago marks the beginning 
of his career in fashion design, and his 
hosts agree.

“Though Chicago served as the setting 
for the beginning of his career, Jona-
than’s talents and enthusiasm will follow 
him back to Immokalee and wherever he 
might go from there,” Mr. Zednik says.

Mr. Cantu couldn’t have made his 
dream come true without TIF. “I had 
no idea how awesome The Immokalee 
Foundation really was,” he says. “This 
opportunity has really changed my life.

“I love Immokalee and everything it’s 
becoming, but this is only where my 
journey begins,” he adds. “In one year, 
I’ll be off to college and I have a lot of 
work ahead of me. I hope one day you’ll 
see my clothes in every mall you visit.”

Mr. Cantu is just one of many students 
who are making their dreams come true 
with the help of TIF. 

Since 1991, the foundation has been 
building pathways to success for many 
of the children in Immokalee through a 
variety of programs that focus on men-
torship, after-school activities, college 
scholarships, the development of voca-
tional skills and incentives for educa-
tional growth. In 2009, TIF served 2,700 
children through its core programs. 

Offering a road map toward a brighter 
future, TIF helps manage seven core pro-
grams: Take Stock in Children, Voca-
tional Success, College Success, Direct 
Scholarships, The First Tee of Naples/
Collier Program in Immokalee, Immoka-
lee Readers and Community Grants. TIF’s 
Take Stock in Children program has been 
recognized as one of the best in Florida.

For more information, call 430-9122, 
e-mail info@immokaleefoundation.org, or 
visit www.immokaleefoundation.org. ■

Immokalee High School senior
has designs on a fashion career

Diamonds are bright, white and lively!

FULL SERVICE JEWELRY REPAIR

ESTATE JEWELRY
David Yurman | Tiffany | Kabana
MikiMoto Pearls | Chopard | Rolex

PUZZLE ANSWERS

SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO
Jonathan Cantu and his designs
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FLORIDA WEEKLY PUZZLES

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

HOROSCOPESPARTY OF ONE

By Linda Thistle
Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

■ VIRGO (August 23 to Septem-
ber 22) Congratulations. A more posi-
tive aspect highlights much of the 
Virgo’s week. You should find others 
more receptive to your suggestions, 
and also more likely to act on them.

■ LIBRA (September 23 to Octo-
ber 22) All work and little play could 
wear the Libra’s usually positive atti-
tude down. Take some much-needed 
time off. Perhaps a short jaunt with 
someone special is the way to go.

■ SCORPIO (October 23 to 
November 21) This is a good time 
to expand your view from the known 
to the unfamiliar. Confronting new 
situations could be challenging, but 
ultimately also could be extremely 
satisfying.

■ SAGITTARIUS (November 22 
to December 21) Giving advice to 
those who just want validation for 
what they’re doing can be unsettling. 
So back off and save your counsel for 
those who really appreciate it.

■ CAPRICORN (December 22 to 
January 19) Cultivating a more posi-
tive attitude not only makes you feel 
better about yourself, but also has an 
upbeat effect on those around you, 
especially that certain someone.

■ AQUARIUS (January 20 to Feb-
ruary 18) Keeping the lines of commu-
nication open and accessible is the key 
to establishing the right foundation on 
which to build an important and mean-
ingful relationship. Stay with .

■ PISCES (February 19 to March 
20) Before agreeing to act on a request, 

consider using your perceptive Piscean 
talents to see what might lie hidden 
beneath its surface and could possibly 
cause problems later on.

■ ARIES (March 21 to April 19) 
Careful, Lamb. Taking on too many 
tasks at one time can cause you to 
create more snarls each time you try 
to work your way through the tangled 
mass. Best to handle one job at a time.

■ TAURUS (April 20 to May 20) 
Making bold moves is what Bovines 
do. But the best moves are made with 
lots of data to provide backup just 
in case you charge into an unexpect-
ed complication. A new relationship 
shows promise.

■ GEMINI (May 21 to June 20) 
Sharing credit for a job well done is 
easy for you to do, but not necessarily 
for your partner. But fair is fair. Don’t 
let yourself be denied the right to have 
your contributions recognized.

■ CANCER (June 21 to July 22) 
Communication is important to help 
bridge a gap that can lead to problems 
at home and/or at the workplace. Find 
a way to get your points across before 
the breach becomes a chasm.

■ LEO (July 23 to August 22) Rela-
tionships, whether business or per-
sonal, need to be watched carefully for 
signs of trouble. Any negative indica-
tions should be dealt with before they 
become too burdensome.

■ BORN THIS WEEK: You’re a 
friend who, if you err at all, does so on 
the side of concern for those you care 
about.
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BRIOITALIAN.COM

THE WATERSIDE SHOPS
5505 TAMIAMI TRAIL N, NAPLES FL 34108

(239) 593-5319

 AVAILABLE IN THE BAR ONLY 
   MONDAY-FRIDAY 3PM TO 6PM & 9PM TO CLOSE

BRIO’S 
$2 95 Tuscan Taster 

Bar Menu

EAT, DRINK & BE TUSCAN

Bistro Italiano

239.262.8500
2500 Tamiami Trail N., Naples

CATERING AVAILABLE
Dinner parties are our specialty!

In-house or on premise, we come to you!
No party is too big or too small!

SUMMER HOURS
WEDNESDAY - SATURDAY 4 PM-CLOSE

2 ENTREES & 
BOTTLE OF WINE

INCLUDING VEAL
*SOME RESTRICTIONS MAY APPLY.

$35
HAPPY HOUR 4pm - 7pm AT THE BAR

25% OF ALL APPETIZERS

In most heist movies, plots twist and 
turn and twist again, only to have greed 
condemned for the sake of good. Been 
here, seen this. But ironically, this expec-
tation is what makes “Takers” seem 
fresh: It doesn’t overly twist its story, 
but it’s a solid action drama that’s tense 
and smart.

The main characters are in the bank 
robbing business, and the film is an 
interesting look at making a living in a 
criminal profession. They’re bad guys by 
trade, but we like them. They are: Gor-
don (Idris Elba), John (Paul Walker), A.J. 
(Hayden Christensen) and the Attica 
brothers, Jake (Michael Ealy) and Jesse 
(Chris Brown). They live a life of hot 
cars, hot women and high-class social-
izing. They “work” once a year, and have 
it made. 

After the opening score yields them a 
cool $2 million, one of their old partners, 
Ghost (Tip “T.I.” Harris), is released 
from prison and comes to them with a 
job worth $12 million. The catch: It has 
to be done in five days. They know bet-
ter but reluctantly accept, and the story 
proceeds to have a fair amount of sur-
prises without going over the top.

Hot on their trail are burnt-out cop 
Jack (Matt Dillon) and his partner Eddie 
(Jay Hernandez), who needs money for 
his family. Tedious cop stereotypes, 
both are too dumb and reckless for 
us to care about. For example, Jack is 
divorced (aren’t all burnt-out cops?), but 
instead of having a nice outing with his 
daughter (Isa Briones), he follows a lead, 
endangers the girl’s life and then tries to 
patch things up after the day is ruined. 
Why would the filmmakers make the 
cops so boring when the thieves are so 
fun to watch?

The joy of seeing the thieves stay a 
step ahead of the cops does a lot to build 
suspense, and because they’re worthy 
adversaries, the tension works. Tighter 
editing — and possibly eliminating per-
sonal subplots such as Gordon’s drug 
addict sister (Marianne Jean-Baptiste) 
and Jake’s relationship with Rachel (Zoe 
Saldana) — would have made the ten-

sion stronger.
Thankfully, the action is exhilarating 

without being overdone, particularly a 
shootout in a hotel room. Masterful-
ly directed by John Luessenhop, the 
sequence has an almost hypnotic quality 
about it, and the end effect is something 
most effects-laden CGI sequences never 
achieve: It makes us feel.

Similarly, kudos to hip-hop artist and 
dancer Chris Brown for an up-tempo 
chase through the Los Angeles streets in 
which he uses Parkour (the art of using 
objects such as walls and cars to help 
you get from one place to another) and 
quick-thinking to evade the pursuing 
cops.

Given the time of its release (late 
August/early September is always slow), 
“Takers” is unlikely to garner much box 
office attention, which is shame. It’s a 
good, tense action/drama that does not 
disappoint. ■

— Dan Hudak is the chairman of the 
Florida Film Critics Circle and a nation-
ally syndicated film critic. You can 
e-mail him at dan@hudakonhollywood.
com and read more of his work at www.
hudakonhollywood.com.

LATEST FILMS

‘Takers’

Avatar (Re-release) ★★★½
(Sam Worthington, Zoe Saldana, Sigour-
ney Weaver) On a distant moon called 
Pandora, the Avatar program allows 
a paralyzed former Marine (Mr. Wor-
thington) to infiltrate a blue-skinned, 
10-foot-tall alien race called the Na’vi. 
His mission is to obtain information 
that can be used against the Na’vi, but 
things change when he falls in love with 
his teacher, Neytiri (Ms. Saldana). The 
story is predictable, but writer/director 
James Cameron’s film is so visually stun-
ning (especially in 3-D) that it’s a marvel 

to watch and enjoy. Rated PG-13.
Reviewers note: This is the capsule 
that ran with the original December 
2009 release; the extra footage for the 
re-release has not been screened in 
advance for press.

Lottery Ticket ★½
(Ice Cube, Terry Crews, Bow Wow) 

When nice guy Kevin (Bow Wow) wins 
$370 million in the lottery, the entire town 
wants a piece of the action. There were a 
lot of possibilities here, but none of them 
have been realized. Unfunny and remark-
ably stupid, the movie is a sad testament 
to what happens when morons encounter 
large sums of money. Rated PG-13.  ■

CAPSULES
REVIEWED BY DAN HUDAK
www.hudakonhollywood.com    ............

★★★
Is it worth $10?  Yes

>> The normally reserved L.A. locals report-
edly screamed “It’s Anakin!” when they spotted 
Hayden Christensen during shooting. “It happened 
a couple of times and we never let him live it 
down,” Paul Walker said. Mr. Christensen played 
Anakin Skywalker in “Star Wars.”

in the know  

danHUDAK
www.hudakonhollywood.com
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Eating too much salt is a health prob-
lem today, but in past centuries salt 
was considered an important ingredi-
ent to be treated with reverence. It was 
traditional to put a large container of 
salt near the head of the table, where 
the most important person sat. To be 
seated “above the salt” was a sign of a 
person’s rank. 

Salt containers were large and elabo-
rate until the early 1900s because salt 
was not processed to be used in a shaker. 
Silver bowls with elaborate decorations 
were favored. Russian silversmiths cre-
ated a unique style of “salt chair,” a con-
tainer about 5 inches high. The “chair” 
was really a stylized shape based on the 
shape of the izba, a small house with a 
gabled roof. The salt chair had a lid that 
covered the salt kept inside the “seat” 
of the chair. 

Collectors who want to put a salt 
chair on their table must search auc-
tions and shops that sell antique silver. 
These rare salt servers sell at auction 
for $500 or more.

Q: About 60 years ago, my father 
bought my sister a used “hope chest” 
because she was engaged to be married. 
Now I have inherited the chest. It’s all 
cedar, on casters, and is 43 by 19 by 17 

inches. A plate inside the chest says, 
“Manufactured by Universal Cabinet 
Company, Chicago, Illinois.” What can 
you tell me about the company, and is 
the chest worth saving? I’m currently 
storing wool blankets and clothing in it.

A: The fact that you’re using the chest 
makes it worth saving. The Universal 
Cabinet Co. was in business in Chicago 
during the 1910s and ‘20s. It manufac-
tured cedar chests as well as medicine 
cabinets, mirrors, hat racks, pedestals 
and floor lamps. Its cedar chests were 
made of Tennessee red cedar and were 
advertised as “moth-proof and vermin-
proof.” The value of your 20th-century 
chest depends on its condition. If it’s in 
excellent original condition, it could be 
worth up to $500. If your chest has lost 
its cedar scent, rub the wood with fine 
sandpaper.

Q: We inherited a ceramic plaque 
that hung on my grandmother’s wall 
for decades. It pictures three Japanese 
women having tea and one woman hold-
ing a baby. There is a religious picture 
hanging on the wall behind them. The 
plaque is signed “Jos. Zasche Vienna.” 
Can you tell us something about it?

A: Josef Zasche was born in Gablonz, 
Bohemia (now Jablonec, Czech Repub-
lic), in 1821. He was a porcelain painter 
at the Vienna Porcelain Factory from 
1844 until 1847, when he established his 
own workshop in Vienna. His paint-
ings on porcelain, enamel and ivory 
often included religious themes. Some 
were copied from paintings in muse-

ums. Zasche died in 1881. His 
plaques sell for a few hundred 
to several thousand dol-
lars, depending on 
the subject and 
the frame.

Q: I found an 
old lithographed 
tin political button in 
my garage. There’s a 
picture of boxer Joe 
Louis in the center 
surrounded by the 
words “Vote for 
Roberts Says Joe 
Louis.” What 
is the historical 
background of this 
button and what 
is it worth?

A: The “Rob-
erts” named on 
your button is 
probably Fred-
erick Madison 
Roberts (1879-
1952), a Los 
Angeles morti-
cian who served 
in the California 
State Assem-
bly from 1918 to 
1934. A Republi-
can, he was the 
first black to serve in the assembly. 
Later, in 1938 and 1946, he ran unsuc-
cessfully for a seat in the U.S. House of 
Representatives. Since Joe Louis didn’t 

Elaborate containers once held prized seasoning
KOVELS: ANTIQUES & COLLECTING

terryKOVEL
news@floridaweekly.com

become heavyweight champion 
until 1937, your button must date 

from one of Roberts’s con-
gressional races. A similar 

Joe Louis photo button 
endorsing Wendell 

Willkie auctioned 
recently for more 

than $350. Roberts, 
by the way, was a 

descendent of Sally Hem-
mings and, presumably, 
Thomas Jefferson.

Tip: Old tooled leather 
can be cleaned with a mild 

leather cleaner. Stores that 
sell leather purses usually 
sell a cleaner made to be 
used with leather. Then 
rub with olive oil to give a 
shine. ■

— Terry Kovel answers 
as many questions as possi-
ble through the column. By 
sending a letter with a ques-
tion, you give full permis-
sion for use in the column 
or any other Kovel forum. 
We cannot guarantee the 
return of any photograph, 
but if a stamped envelope 
is included, we will try. The 
volume of mail makes per-

sonal answers or appraisals impossible. 
Write to Kovels, Florida Weekly, King 
Features Syndicate, 300 W. 57th St., 
New York, NY 10019.

A silversmith in Moscow engraved 
traditional designs on this c. 1900 
salt chair. The 4½-inch piece sold for 
$750 at a recent Jackson’s auction in 
Cedar Falls, Iowa. Notice the hinged 
lid seat cover that helps keep the salt 
dry and free of lumps.

ed in 1881. His
a few hundred 

usand dol-
g on
d 

d 
ton in
re’s a
r Joe
enter

the
for

e

l 
his
at 

n 
-

become heavy
until 1937, you

from one
gressio

Joe 
e

b
descen
mings 
Thoma

Tip:
can be 

leather 
sell leat
sell a c
used w
rub wit
shine. ■

— Te
as many 
ble throu
sending

Q: Dear Seafood Professor,
My buddy told me that the big sea scallops sold at 
some local markets and restaurants  are stamped 
out of skate wings and aren’t really scallops. Is this 
true?     –Freddie T

A:

239-593-5555
www.randysfishmarketrestaurant.com

10395 Tamiami Trail N. • Naples, FL 34108

Retail Seafood 
Market Hours
Monday-Sunday 
10am - 9pm

Restaurant Hours
Monday-Sunday 
10am - 9pm

HAPPY HOUR IS BACK!
MONDAY-FRIDAY 3pm - 6pm         SATURDAY-SUNDAY 11am - 6pm

1/2 Price on Selected Appetizers

Beers
(domestic)

$2 Drafts
(domestic)  

$2 Well Drinks
(one shot)

$2

SHIPPING
NATIONWIDE

Visit Paradise
Shrimp Company 

On Line!
www.paradiseshrimpcompany.com

Dear Freddie T.,
This story has been around as long as I can remember—
and that’s a long time. I first heard this when I was 
commercial fishing in Alaska. I also heard it in my travels 
along the pacific coast.  I heard it when I lived in Boston,  
and  I’ve I heard it here in Florida. 

Why this story endures evades me. In my 40+ years in the seafood business 
I have never seen “scallops” cut from skate wings, and I’ve been in hundreds 
of seafood processing plants around the world. While I am not saying it has 
never been done, the process is unlikely. 
First, skates are not all that common on a commercial basis. Second, skates, 
like sharks, have no bones. They have cartilage. The wings of the skate have 
finger-like cartilage rays, which when removed leave indentations in the meat. 
You would see these indentations on the “scallops.”
Also, in order to stamp “scallops” from skate wing, the wing would have to 
be skinned on both sides. One side is dark skin and the other is white skin. 
The skin is tough and not easy to remove so I doubt that the labor required 
to do so would be worth the effort. One final point, the texture of skate 
wing is stringier than most scallop meat and the grain is horizontal vs. a 
vertical grain of the scallop meat. 
Freddie, I have been in every seafood market in S.W. Florida several times 
over a 15-year period. I have never seen skate wing scallops. The relevant 
quality issues with scallops are freshness  and the difference between dry-
pack and wet pack scallops. True dry-pack sea scallops are not treated with 
any chemicals for moisture retention. Wet-pack scallops are often soaked in 
sodium tripolyphosphate to promote moisture retention.  
The seafood professor recommends buying only dry-pack sea scallops from a 
reputable vendor.





239.213.1441
475 North Rd., Naples, FL 34104

www.jacksriverbarnaples.com

GREAT FOOD!
              COLD DRINKS!
        GOOD TIMES!

OPEN

JOIN JACKS CLUB

Wednesday - Sunday
From Noon - Close

Poolside Food, Drinks & Entertainment

HAPPY HOUR
Wed - Fri 4pm to 7pm

To come by boat go under the bridge at Tin City,  past
Bayfront 7 minutes, and we will be on the right.

Located at the Naples Harbour Yacht Club
By car, located just behind Naples Airport

Don’t worry they will                         fi nd you here!NEVER
BESTNaples                   kept secret!

For specials, coupons and weekly events, sign up to receive 
texts. Simply text NHYC to 244326  .

Standard text messaging rates do apply, opt out at any time.
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Staying up all
night, 
for your pleasure...
–The French Bread Oven Team

Special Events Special Orders Holidays

BAKERY  COFFEE  BREAKFAST 

550 Port-O-Call  Way | Naples, FL 34102

Call (239) 649-2275  for reservations.
www.NaplesPrincessCruises.com

• Wednesday Dinners 
• Saturday Lunches 

• Sunday Hors d’oeuvres 
Valid on Adult Tickets, subject to availability and can not be 

combined with any other offer 

The Best of the
50’s, 60’s & 70’s

Joe Marino

Vocal & Guitar
Sounds of
Ron Rutz

Sounds of
Sinatra

Tony Avalon

Buy 1 Get 1 ½ Price

The Antique Association of 
Arcadia hosts its third annu-
al Arcadia Appraisal Day 
from 10 a.m. to 2 p.m. Sat-
urday, Sept. 11, at the Last 
Chapter Coffee Shop, 15B 
West Oak Street, Arcadia.

Anyone is welcome 
to bring in for evaluation 
furniture; fine and costume 
jewelry; Depression, Victo-
rian or pressed glass; prints, 
lithographs, block paintings, 
oil, acrylic or watercolor 
works; stamps; pottery; 
books; coins; and other 
antique collectibles, 
including Orientalia, 
ivory, jade and  Ameri-
can and European porce-
lain pieces.

The cost is $5 per appraisal 
item, with a limit of two items 
per person.

The AAA also holds an 
antique fair from 8 a.m. to 3 
p.m. on the fourth Saturday 
of every month. More than 50 
vendors present their goods 
along four blocks of covered 
sidewalks on West Oak Street. 

Parking is ample and free. This 
month's street fair is Saturday, 

Sept. 25.
For more information about 
Arcadia Appraisal Day, call (941) 
321-9154 or (863) 491-0100.

For information about having 
a booth at the street fair, call 
(863) 993-5105 or visit www.
arcadiaflantiques.com. ■

Arcadia appraisal day set for Sept. 11

The Rookery Bay National Estuarine 
Research Reserve and Friends of Rook-
ery Bay have issued a call to artists for 
the second annual “Family and Friends 
of the Estuary” exhibit. The show will 
hang at the Rookery Bay Environmental 
learning Center from Sept. 23 through 
Nov. 15.

Artwork should be appropriate for a 
family friendly space, and submissions 
should include a brief statement about 
how the work speaks to the theme of 

the show: “What Does the Gulf Mean 
to Me?”

The deadline to apply is 4 p.m. Thurs-
day, Sept. 9.

Artists can submit up to four pieces of 
their work for consideration. Electronic 
submissions can be made via e-mail to 
Carly.Points@dep.state.fl.us. Images on 
CD or other electronic storage device 
can be mailed to Carly Points, Rookery 
Bay NERR, 300 Tower Road, Naples, 
FL 34113. ■

Rookery Bay seeks art
for ‘Family and Friends’ 

COURTESY PHOTO
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Fine Italian Cuisine.
Well Guarded Recipes.

pasta   

fresh seafood   

daily specials   

homemade desserts

Naples
935 Airport Pulling Rd. N.

239-566-1100

Monday - Saturday
Lunch: 11am - 4pm      Dinner: 4pm - Close   

15 Years of Culinary Excellence in Florida.

Now Serving Homemade Pizza!

BUY ONE LUNCH 
OR DINNER

GET ONE 
50% OFF

PLEASE PRESENT AD

The Naples Art Association at The 
von Liebig Art Center has issued a Call 
for Artists for the third annual Non-Jur-
ied All Artist Member Show of Shows 
Exhibition.

All NAA members are eligible to 
enter one piece now through Oct. 14. 
Exhibition space is limited, and eligible 
applications will be accepted on a first-
come first-served basis. Artwork must 
be original, not from published photos 
and not executed under instruction. 

All exhibiting members perform at 
least four hours of volunteer work 
assisting visitors during the exhibition 
time period. 

The art center will hold a preview recep-
tion from 5:30-7:30 p.m. Friday, Nov. 5. 

For application details and more 
information, all 262-6517 or visit www.
naplesart.org.

Juried shows coming up
Online registration at www.Jurie-

dArtServices.com is now open for the 
following NAA-sponsored juried art 

festivals coming up this season:
 ■ The 15th annual Downtown 

Naples New Year’s Art Fair on Jan. 
1-2, 2011 (application deadline Sept. 29).
■ The 32nd annual Naples National 

Art Festival on Feb. 26-27, 2011 (appli-
cation deadline Nov. 3).
■ The second annual Mercato Fine 

Arts Festival on March 5-6 (applica-
tion deadline Dec. 1).
■ The 23rd annual Downtown 

Naples Festival of the Arts on March 
26-27 (application deadline Dec. 29).

The deadline has already passed for 
applying for the season’s first festi-
val, the Naples Fall Fine Art & Craft 
Festival (formerly the Naples Renais-
sance Fall Art Festival), which happens 
Thanksgiving weekend, Nov. 26-27.

Visit www.JuriedArtServices.com for 
complete registration details for the 
individual festivals. For more infor-
mation, call Marianne Megela at the 
Naples Art Association, 262-6517, ext. 
103, or e-mail marianne.megela@naple-
sart.org. ■

The von Liebig issues call to member artists

The United Arts Council of Collier 
County is soliciting nominations for its 
2011 “Stars in the Arts” awards. Anyone 
can nominate an individual, a business 
or an organization in recognition of 
significant contributions to the local 
arts scene. Nominees can be patrons 
and donors, educators, emerging art-
ists, new arts organizations, volunteers, 
visionaries, arts writers/critics and 
media organizations, among others. An 
award for lifetime achievement is also 
presented.

Deadline for nominations is Friday, 
Oct. 8. A nomination form is available 
at www.collierarts.org.

Those who have been nominated but 
not selected in previous years will auto-
matically be considered for a 2011 Stars 
in the Arts award. A nomination form 
with updated information should be 
submitted, however.

For more information, visit the web-
site above or contact Elaine Hamilton 
at 263-8242 or ehamilton@uaccollier.
com. ■

Nominate a ‘Star’ for UAC award



C18    ARTS & ENTERTAINMENT    WEEK OF SEPTEMBER 2-8, 2010 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

FLORIDA WEEKLY WRITING CHALLENGE

It’s Friday. Fish fry Friday. Busiest 
day of the week. Thank God for Catho-
lic traditions. Makes the day go by 
faster. All my regulars will be in today. 
I’ll glue that phony, frozen grin on my 
face and endure their same, idiotic 
remarks. “Hey, Fishy Phil.” “Fillet ’em, 
Phillip.” “Phil the Fish Man.”

If they only knew the endearing 
little nicknames I’d created especially 
for them, they’d be singing a differ-
ent tune. Gertie Grouper Lips. Freddy 
Freakin’ Flabby Flounder Face (try 
saying that three times fast). Bill Belu-
ga Whale Belly.

“Yes, Mrs. H., the snapper’s fresh.” 
She asks me every Friday. How I’d 
love to say, “No, here’s one that’s two 
weeks old, crawling with maggots, that 
I saved just for you.” Smiling politely, 
of course. They never question Doreen 
in bakery if her blueberry muffins or 
banana bread are fresh. Or Paul in deli. 
Can you imagine? “Paul, is that turkey 
breast fresh?” Fat chance.  

Then there are the kids. And the 
teenage girls. “Eeew!”  “Gross!” “Look 
at their eyes!” “I see blood!” Funny 
how they still can’t seem to look away. 
Those sightless, staring eyes have 
some sort of hypnotic effect.

I’ve been putting up with the cus-
tomers for 3½ years now. They’re not 
all so bad.

I started at Stanley’s Market when 
I turned 16, working part time, after 
school and Saturdays. Stan’s a great 
guy. Like the father I never had. The 
plan was to keep working part time 
after I graduated and started junior 
college. So much for my big plans.  I’ve 
been working full time for a year and 
a half now.

Every time a new semester starts, I 
seem to find an excuse not to apply. 
Stan keeps pushing me. In a nice way. 
That guy bends over backward for me, 
tells me I could work any hours I want, 
around my school schedule.

I like to imagine myself with a degree 
in business management someday. 
“That sounds like a fishy deal to me, 
Whaley.” “Let’s do lunch, Fishburn.” 
“No, I’m going to pass on the sushi.”

Truth is, it’s the smell. That damn 
fish smell. The gloves and the apron 
don’t help. That god awful fishy smell 
is absorbed into my pores. Perma-
nently. No matter how much I shower, 
I can’t scrub the odor away. I can still 
smell it on me.

Fishy Phil. Still lives at home and 
can’t afford to go to school without 
working part-time.

I could just see me there in class, 
with a hot chick sitting beside me. 
All of a sudden she sniffs the air, her 
nose wrinkles up in disgust and she 
says, “What’s that awful smell? It’s 

‘The Tail of Fishy Phil’
— Here at 

Florida Weekly, 
we love a good 
story. We like 
finding find 
people and 
situations that 
speak to us. 
And when we 
write, we strive 
to capture the 
essence of life 
in Southwest 
Florida as 
honestly as we 
know how.

We also enjoy 
it when you send us your stories.

This week we present the first entry in our latest Fiction Challenge and 
invite the rest of your to try you hand at writing an original work of fiction 
based on the photograph above. Using it as a starting point for the creative 
process, come up with a narrative story of no more than 600 words and 
e-mail it to opadilla@floridaweekly.com. You just might see your name in 
print next week or in an upcoming edition.

We’ll accept submissions in Word format until Friday, Sept. 3. Be sure to 
include your name, address and contact information with your submission. ■

like something died in here!” Then 
maybe someone recognizes me and 
says, “Hey, that’s Fishy Phil!” I would 
die.

So here I stand, behind my rows of 
fresh, freakin’ fish. A school of ’em. 
Maybe the only school I’ll ever attend. 
Great joke, Phil.

One more hour until closing time. 
Then I get to wipe up the fish heads, 
bones, tails, scales and guts, walk home 
and take a shower.

Why do I bother?  I’ll still be Fishy 
Phil. I’m gonna make MY traditional 
Friday dinner tonight. Cheeseburger. 
Medium rare. God, how I hate fish. ■

cindyDUGAN
Estero
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YOU ONLY NEED
ONE CLUB

For more information please contact 
MARC FREIBURG | PREMIER CLUB

7760 Golden Gate Parkway | Naples, FL 34105 | 239.659.3714

FOR A LIMITED TIME, PREMIER CLUB 
IS OFFERING A TRIAL MEMBERSHIP.

FLORIDA WRITERS

With “The Double Human,” James 
O’Neal continues to unveil the distinctive 

dystopian world he 
first offered readers 
in his well-received 
“The Human Dis-
guise” (2009, now in 
mass market paper-
back). Though the 
new book succeeds as 
a stand-alone title, the 
earlier one develops 
the author’s futuris-

tic premise more fully. Thus, while any 
reader can enjoy “The Double Human,” 
those familiar with “The Human Dis-
guise” will get more out of the new title.

Mr. O’Neal’s setting, a mere 20 years 
into the future, is also in the aftermath 
of nuclear devastation, climate change 
and widespread disease. It’s a gray world 
with crumbling roads, abandoned cit-
ies and barely functioning government 
services. Dade County is now the Miami 
Quarantine Zone, officially outside of 
the United States, where lawless preda-
tors threaten settlers or detainees who 
would rebuild and attempt to care for the 
remaining population. 

North of the Zone’s border is the Law-
ton District, often patrolled by combat 
veteran Tom Wilner, a detective with 
the severely understaffed United Florida 

Police. Southwest Florida, from Naples 
to Sarasota, has been reclaimed by 
nature and largely depopulated: Some 
diehard holdouts hang on there, along 
with vagabond settlers who cherish 
privacy, simplicity and independence.  

And everywhere there are criminals, 
not all of whom are human.

The population includes two rival 
humanoid clans with superior strength, 
miraculous recuperative powers and 
long lives resulting from an extreme-
ly slow aging process. Originally from 
Eastern Europe, these humanoids have 
birthed offspring who in many cases are 
ignorant of their genetic differences from 
the human population. In “The Human 
Disguise,” we learn that Tom Wilner had 
been married to such a humanoid and is 
raising hybrid children.

Det. Wilner is a thorough dedicated 
and highly skilled cop who needs to 
overachieve in the face of diminished 
law enforcement resources and infra-
structure breakdown at every level. In 
a Florida bereft of sunshine and thus of 
its traditional economic life, he finds 
himself in pursuit of a mysterious serial 
killer whose earliest murder goes back 50 
years. Because the victims have puncture 
wounds on their necks, the killer is called 
“The Vampire.” He seems unstoppable.

The serial killer’s identity is partly 
revealed to the reader early on, as Mr. 
O’Neal uses the device of alternating 
perspectives to advance the plot. We see 
the villain, Leonard Hall, commit various 
crimes, we gradually enter his thoughts, 
and we sense his obsessed nature and the 

Double trouble in James O’Neal’s forsaken Florida

BY PHILIP K. JASON
Special to Florida Weekly 

“The Double Human,” by James O’Neal. 
Tor. 336 pages. $24.99
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unusual physical vigor he displays for an 
older man.

What turns up the suspense is that Mr. 
Hall and Det. Wilner both are drawn, for 
different reasons, to the same attractive 
young woman, Mari Saltis. To be near 
her, Mr. Hall becomes a handyman at 
the school Mari runs in the Quarantine 
Zone. Det. Wilner admires and is con-
sidering romantic involvement with this 
brave beauty. Before his fixation on Mari, 
Leonard knew Det. Wilner as someone 
who had already confronted him, might 
recognize him and, therefore, must be 
eliminated. 

Clues from police records stored for 
decades in collapsing facilities advance 
the investigation. Instrumental in the 
records recovery is Det. Wilner’s friend 
Steve Besslia, a traffic cop whose matura-
tion from a detective wannabe into a con-
fident investigator provides an intriguing 
minor thread in the novel. 

The real star of “The Double Human” 
is the crippled, gloomy, desolate setting.

Florida’s early 21st century glories are 
barely recognizable. The economy that 
fostered the lavish, high technology life-
style has collapsed. Little can be main-
tained. 

Mr. O’Neal is constantly inventive in 
filling in the details of his frightening 
vision, and he is also adept at providing 
the cause-and-effect links between the 
world we know and the disturbing world 
he projects.

He achieves verisimilitude by combin-
ing a credible hero with well-conceived 

extrapolations into the near future. Just 
as Jonathan Swift makes readers first 
believe in Lemuel Gulliver to accept 
the fantasy of “Gulliver’s Travels,” so 
Mr. O’Neal hooks us with a fully believ-
able Det. Wilner, whose reality becomes 
ours. ■

— James O’Neal is a pen name chosen 
by mystery writer, Florida law enforce-
ment professional and Palm Beach 
County resident James O. Born for this 
original and provocative new series. Find 
out more about this double writer at 
www.jamesonealbooks.com and www.
jamesoborn.com.

CAPRI
“A TASTE OF ITALY”

THURSDAYS
6pm

Jebry 
Jazz Jam

FRIDAYS
6:30pm

Manhattan
Connection

TUESDAYS

Steve Roberts
Karaoke 6:30pm

1/2 Price
Cheese
Pizza

WEDNESDAYS
September 15,29

6:30 pm

Nevada 
Smith

MONDAYS
6pm

Bob Zottola
and the 

Expandable 
Jazz Band

SUNDAYS
September 11

THEY’RE 
BACK!!!

NFL SUNDAY 
TICKET

SATURDAYS
September 11

6:30pm

Ray  & 
John
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For more information please contact:
Lynne@BettyMacleanTravel.com

*Prices shown in U.S. Dollars. Prices are per person, cruise and port charges, based on double occupancy, specifi ed stateroom category, in USD and subject 

to availability. Governmental departure taxes are $100.45 per person additional. Single rates subject to 200% cruise only price. 

Optional travel insurance is $89 per person

Ocean View

$749.00

Verandah

$809.00

Aqua Suite

$1049.00

Prices

Celebrity's Award
Winning Solstice
8-day Sailing, Roundtrip 
from Ft. Lauderdale

RECEIVE $100 
SPA CREDIT 
PER STATEROOM!
Offer Expires September 10, 2010

Hosted By Lynne Adams, ACC, CTA
Departure Date: October 31, 2010

Itinerary

Depart: 4:30pm

Arrive: 2:00pm/Depart: 10:00pm

Arrive: 8:00am/Depart: 6:00pm

Arrive: 8:00am/Depart: 6:00pm

Arrive: 7:00am

Sun, Oct 31

Mon, Nov 1

Tue, Nov 2

Wed, Nov 3

Thu, Nov 4

Fri, Nov 5

Sat, Nov 6

Sun, Nov 7

Ft, Lauderdale, FL

At Sea

San Juan, Puerto Rico

Charlotte Amalie, St. Thomas

Philipsburg, St. Maarten

At Sea

At Sea

Ft. Lauderdale

2245 VENETIAN COURT •  NAPLES, FL 34109

239-513-0333 • 800-865-8111
www.BettyMacleanTravel.com • Info@BettyMacleanTravel.com

BETTY MACLEAN TRAVEL Inc.

239-325-8188    www.realfi tnessgroup.com2700 Immokalee Road Naples, FL 34110

REAL FITNESS is designed to give you REAL RESULTS 
by coaching you through a high intensity workout 
that puts P90X to shame. Stay motivated, safe and 

reach your fi tness goals with our certifi ed Crossfi t 
coaches who add a personal touch to each workout.

FREE 
7 DAY 
PASS

Expires 9/30/10
Before

After

10 Neighborhood Locations
 In Lee & Collier Counties

View Our Entire Menu 
Online @ www.ribcity.com

239-352-6800
3106 Tamiami Trail N., Naples
www.sweethartz.com

FREE DOZEN 
CHOCOLATE CHIP 

COOKIES
WITH PURCHASE OF 

$15 OR MORE!

Cookies ~ Cakes ~ Chocolates 
Made to order. 

Expires 9/30/10. Limit one dozen per customer.

with apparel for the whole family, from 
name brand merchandise to private label 
collections. There are art galleries, home 
décor and jewelry stores as well as numer-
ous specialty boutiques. Eateries serve up 
everything from causal pub grub to fine 
cuisine.

The Village on Venetian Bay has attract-
ed locals and visitors from around the 
world to shop and dine for over more than 
20 years. The waterfront setting, colorful 
Mediterranean architecture, art sculptures, 
boutique shops and established restau-
rants make it a Neapolitan landmark. Visit 
www.venetianvillage.com for additional 
information and a complete listing of 
shops and restaurants.

Created by The Lutgert Companies, The 

Village is at 4200 Gulf Shore Blvd. N., just 
off Park Shore Drive. Parking is free, or 
make the trip even more fun by hopping 
a ride on the Naples Trolley. For a trolley 
schedule, visit www.naplestrolleytours.
com. ■

FUN
From page 1

COURTESY PHOTO

The Malibu Duo

Black Maria Film 
Festival sets dates 

for SWF stop
The Edison & Ford Winter Estates, 

Edison State College and BIG ARTS 
on Sanibel Island will host the 30th 
annual Thomas Edison Black Maria 
Film Festival for a fifth season March-
21, 2011. The traveling festival makes 
stops at museums and colleges around 
the country and showcases indepen-
dent and experimental film and video. 
Films include a variety of contempo-
rary works drawn from an annual juried 
selection of award winning works. 

The Academy of Motion Picture 
Arts and Sciences recognizes the Black 
Maria as an Academy Awards qualify-

ing festival for short films.
Tickets will go on sale in January 

2011.
For more information and updates, 

visit www.efwefla.org or www.black-
mariafilmfestival.org. ■

BIG ARTS seeks 
local producers

The BIG ARTS Film Society on Sani-
bel Island is seeking entries for its 
second annual Filmmakers Showcase in 
which the work of local film producers 
will be screened and the audience will 
meet and talk with those who produced 
the films. 

Any filmmaker who is a resident 
of Southwest Florida can enter. Films 
must not exceed one hour in running 

time. The showcase committee will 
also be looking at YouTube shorts to 
encourage first-timers and student film-
makers to submit their work. 

The Filmmakers Showcase began in 
response to numerous requests from 
local filmmakers for an opportunity to 
show their films on the big screen at 
BIG ARTS. 

To enter a film, download the applica-
tion at www.BIGARTS.org, found on the 
“Film” page. Send your application and 
production in DVD format to: Filmmak-
ers Showcase, BIG ARTS, 900 Dunlop 
Road, Sanibel, FL 33957. There is no entry 
fee. Deadline is Wednesday, Nov. 30.

The screenings will begin at 1 p.m. 
Wednesday, March 16, 2011. For more 
information, call 395-0900, e-mail info@
BIGARTS.org, or log on to www.BIG-
ARTS.org. ■
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Interactive 
Friendly Pirate Fun 

for the Whole Family

239-765-7272
www.PiecesOfEight.com

2500 Main Street • Ft Myers Beach

Located at Salty Sam’s 
Waterfront Adventures Arrive 30-40 minutes prior 

to departure. Call For 
Times and Reservations 

239-765-7272

    ALL AGES & ALL LEVELS
    AS A TEAM WE ARE ONE™

™
WANNA
PLAY
VOLLEYBALL?

FREE 14 & Under CLUB Tryouts
Tryout Information at vfcvolleyball.com

 BOYS & GIRLS
 Sept. 9th - 6-8 pm
 Sept. 10th - 6-8 pm
 Sept. 11th - 10-Noon
 Sept. 12th - 3-5 pm
 Southside Christian Church
 7800 College Parkway, Fort Myers, Fl 33907 

TADPOLE VOLLEYFROG SCHOOL
SIGN UP ONLINE: www.leecountyymca.org 

or EMAIL : vfcvolleyball@yahoo.com
AGES 6 YEARS OLD TO 8TH GRADE.

www.vfcvolleyball.com

VOLLEY
FROG

VOLLEYFROG
FLORIDA CLUB

Gala will benefit
autism agency

The second annual “Hispanos Uni-
dos” gala sponsored by the Council of 
Hispanic Business Professionals begins 
at 7 p.m. Saturday, Sept. 25, at the Naples 
Beach Hotel & Golf Club. The 2010 event 
will benefit Eden Autism Services.

The council will also present its Tal-
ento Latino Award to a local young per-
son in recognition of outstanding cre-
ative talent and will award two scholar-
ships to Youth Leadership Collier.

For tickets or more information, contact 
Maria Ramos, president of the Council of 
Hispanic Business Professionals, at 220-
5995 or mjramos@CHBPnaples.org. ■

Doctors showcase
their other talents
The Steinway Piano Society pres-

ents the sixth annual Physicians Talent 
Showcase on Tuesday evening, Oct. 19, 
at Sugden Community Theatre. 

Doctors from Lee and Collier coun-
ties are tuning up for the popular pro-
gram that benefits the Neighborhood 
Health Clinic and the Steinway Piano 
Society Scholarship Fund.

Tickets for $75 per person are avail-
able at the Sugden Community Theatre 
box office. For more information, call the 
Steinway Piano Gallery at 498-9884. ■

United Arts Council
celebrates the arts

“Masquerade Madness,” the kick-off 

party for the United Arts Council of 
Collier County’s annual Celebrate the 
Arts Month is set for Saturday, Oct. 30, 
at the Hilton Naples. The event will 
include dinner, entertainment and auc-
tions and will spotlight the area’s arts 
and cultural organizations. Save the 
date and check www.CollierArts.com, 
for details. ■

Immokalee agency
plans fundraisers
Immokalee Housing & Family Services 

is planning a “You’re My Hero” luncheon 
beginning at 11:30 a.m. Tuesday, Nov. 9, at 
the Naples Sailing & Yacht Club. Cost is 
$50 per person, and funds will help IHFS 
in its mission to provide decent, safe and 
affordable rental housing with supportive 
social and educational services for farm 
workers and other low-income families 
in Immokalee.

The afternoon will include live and 
silent auctions with Lois Thome of 
WINK-TV as the auctioneer. Several 
children whose families are served by 
IHFS will give a special performance.

IHFS is also planning a dinner dance 
on Tuesday, March 29, 2011, at the Hil-
ton Naples. Tickets are $100.

For more information or tickets to 
either of the above events, call 657-8335 
or visit www.ihfservivces.org. ■

SAVE THE DATE

To all the local vendors, artists, foodies, and  
businesses that have made Embrace Naples an 
event to remember. Collier County doesn’t and 

wouldn’t operate without all of us.  

With special thanks to Tony Marino 
and Marino Group Services.

COMING SOONPatrics in the Evening...Music and Small Plates

Thank You



Details at the Seminole Player’s Club. Management reserves the right to change or cancel promotion at any time based on operational and/or business concern. Gaming pay tables, lines and reels are for entertainment purposes only. 
Must be 21 years of age or older. If you or someone you know has a gambling problem, please call 1-888-ADMIT-IT.

OPEN 24 HOURS, 7 DAYS A WEEK

GREAT PROMOTIONS 
ALL MONTH LONG

Vegas-Style Excitement 
In Southwest Florida’s 
Own Backyard

Present this coupon to the Seminole Casino Immokalee Player’s 
Club to receive your OFFER. 

JOIN THE PLAYER’S CLUB AND GET 
$100* OFFER

*You will receive $25 Free Play instantly on your first visit, $25 Free Play on your second visit and $50 Food and Beverage credit on your 
third visit. Offer valid through 9/30/10. No cash value. For selected gaming machines that accept the Seminole Player’s Club Card. 
One FREE Play offer per person per day. Not valid with any other Free Play Offer. Must be 21 years or older and a Player’s Club member 
to participate. Membership is FREE to all 21 or over. Valid for new members only. No purchase necessary. Must present approved 
photo ID. No reproductions allowed. Non-negotiable, non-transferable and may not be redeemed for cash. Additional discounts do not 
apply. If you or someone you know has a gambling problem, please call 1-888-ADMIT-IT. PRIZE CODE: INWNM910

Present this coupon at the Seminole Casino Immokalee Tables 
to receive your MATCH PLAY.

JOIN THE PLAYER’S CLUB AND GET 
$100* MATCH PLAY

*You will receive $50 instantly and $50 on your return visit. Must be at least 21 years old and a Seminole Player’s Club member to 
participate. Valid ID required for redemption. Valid for new members only. Use of a match play voucher requires an even money bet. 
Voucher may only be used on even money wagers at authorized blackjack tables. Offer valid through 9/30/10. Limit one coupon 
per person. No cash value, non-transferable and may not be redeemed for cash or chips. Alteration or unauthorized use voids this offer. 
Management reserves all rights. Persons who have been trespassed or banned by the Seminole Tribe of Florida or those who have 
opted into the self-exclusion program are prohibited from participating. If you or someone you know has a gambling problem, please 
call 1-888-ADMIT-IT. PRIZE CODE: INWNMP910

LABOR DAY LOOT
WIN $2,000 HOURLY

WIN $2,500 TO $5,000

NEW Zig Zag Girlz Blackjack 
Pit

OR
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SANDBILL
www.sandbillrealty.com

SANDB LL
HOMES

Plus Texas Hold’em 
Poker Tournament

ESR OE RTH
T

ESR OE RTH
T

RONALD MCDONALD
HOUSE CHARITIES

SOUTHWEST FLORIDA

®

Sept. 3rd & 4th
mcflatsinvitational.com

SAVE THE DATE
Place your bet

on this ‘BIG Event’
A Las Vegas-themed “BIG Event” to 

benefit the Children’s Learning Foun-
dation takes place Saturday, Nov. 13, 
at the Naples Grande. NBC-S’s Chad 
Oliver is the evening’s host. Peter and 
Stella Thomas are honorary co-chairs; 
ball co-chairs are Sharon Treiser and 
Ellin Goetz.

Tickets for the semi-formal evening 
are $35 and include casino chips and 
light hors d’oeuvres; VIP tickets include 
additional chips and entry to a VIP 
lounge. For more information, visit 
www.NaplesBigEvent.com. ■

Have a heart
for Hospital Ball

“Young at Heart,” the NCH Health-
care System 2010 Hospital Ball, will be 
held Saturday, Oct. 23, at The Ritz-Carl-
ton, Naples. This year’s gala will benefit 

the NCH Cardiology Program and will 
feature silent and live auctions, cocktail 
reception, formal dinner, NCH Physi-
cian and Nurse of the Year awards and 
dancing to The Kenny Lehman Band.

Tickets are $475. For information, 
call 436-4511 or e-mail foundation@
nchmd.org. ■

Literacy volunteers
get ready to dance

The fourth annual Dancing with the 
Stars to benefit Literacy Volunteers of 
Collier County takes place Friday, Nov. 
19, at the Naples Beach Hotel and Golf 
Club.

Community leaders who have been 
paired with professional dancers 
from the Fred Astaire Dance Studio 
are: Lou Traina, Hodges University; 
Karen Coney Coplin, Downing-Frye 
Realty; Dr. Lisa Caprio, anesthesiolo-
gist; Troy Melancon, nurse anesthetist; 
Stacey Herring, Fifth Third Bank; and 
Vicki Tracy, The Arlington. Judges will 
consider the contestants’ prowess and 
finesse on the dance floor as well as 
their success raising funds for LVCC.

Tickets are $150 per person. For more 
information, call LVCC at 262-4448. ■

Try ‘If the Shoe Fits’
on for size Dec. 1
The eighth annual “If the Shoe Fits,” 

a benefit for the Take Stock in Children 
program of the Education Foundation 
of Collier County, takes place Wednes-

day, Dec. 1, at Saks Fifth Avenue at 
Waterside Shops. 

About 300 guests will shop, bid on 
auction items and enjoy food and drink 
— including the signature “Shoetini” 
— provided by sponsors McCormick & 
Schmick’s and Pinnacle Vodka.

The recipient of the Education Foun-
dation’s 2010 Glass Slipper Award will 
also be honored for her dedication and 
service toward the betterment of Col-
lier County’s children.

Tickets are $100. For more informa-
tion, call 643-4755. ■

Red Kettle drive
starts in November

The Salvation Army Red Kettle Cam-
paign for the 2010-11 holiday season 
kicks off with dinner and an auction at 
6 p.m. Thursday, Nov. 18, at the Naples 
Sailing and Yacht Club on River Point 
Drive. 

Myra Daniels is the honorary chair 
of the campaign. 

Chair of the 
b l a c k - t i e -

o p t i o n a l 
k i c k - o f f 
event is 
Jeannette 
Batten.

Tickets 
are $75 per 

person. For 
more infor-
mation, call 
Ms. Batten at 
659-6185. ■

Marco rescue 
group is having 

a ‘Hairball’
The annual “Hairball” to benefit For 

the Love of Cats, Marco Island’s no-
kill rescue organization and shelter, 
is set for 5-8 p.m. Sunday, Nov. 14, at 
the Island Country Club. Bill Wood 
from “Fox 4 News Rising” will host the 
evening, which includes dinner, silent 
auction, a hole-in-one “Purrfect Putt” 
game and a reverse raffle for a 42-inch 
LCD television.

Cough up $90 per person and pur-
chase tickets by calling 642-8674 or by 
visiting www.floridacatrescue.com. ■



C24    ARTS & ENTERTAINMENT    WEEK OF SEPTEMBER 2-8, 2010 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of 
your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

BOB RAYMOND / COURTESY PHOTOS

An evening of fun from the Downtown Naples Association
The Mayor’s Rum Crawl along Fifth Avenue South

1. Jim Roth and Monica Machado
2. Jim Klewicki and Sandra Caram
3. Captain Stitch and Cricket
4. Melissa White and Jen Smith
5. Randy Thomas and Brenda Talbert
6. Katelyn Morrisino 
 and Stephen Epifano 
7. Bob and Kim Walter
8. Renee Jones, Monet Layton 
 and Erin Abougzir
9. Anne Hirn and Kristen Rizzo

66

Wildside Cafe is 
located at Carillon 

Place Shopping 
Center at the 

corners of Airport 
and Pine Ridge road 

in the heart of 
Naples, Florida. 

Breakfast 

Special!

$3.33
7 Days a Week

(239) 649-0559 wildsidecafe.org

5026 Airport Pulling Rd. N.
Naples, FL 34105
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FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

J. MARK STRONG / COURTESY PHOTOS

1. Cassius Rowley
2. Abby Sinberg, Meghan Danner, Channing 
 and Finley Wheeler and Sophie Sinberg
3. Jabob, Dylan and Sophia Baer
4. Sophie Sinberg and Finley Wheeler
5. They could have danced all night

COLLECTIONS AT VANDERBILT

2355 Vanderbilt Beach Rd., Suite 150

239.514.5009

www.luxnaples.com

luxnaples@gmail.com

STAND OUT THIS SEASON 
IN THE LATEST FASHIONS 

FROM LUX BOUTIQUERODÉO

RODÉO

One of Naples’ Finest Consignment Shops

Rediscovered Women’s Fine Fashion

Specializing in Designer Clothing

Clothing received by appointment only.

Cannot be combined with sale items.

North Naples 
239.598.1222

975 Imperial Golf Course Blvd.
Mon-Fri: 10-5 • Saturday: 11-3

www.RodeoConsignment.com

20% OFF
On one item with this ad. 

Kids get into the groove at Noodles
Naples International Film Festival throws a dance party 

1

4

2

5
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Text CBAKE to 74700 to receive more special offers & promos!

WHAT ARE YOU HAVING
FOR BREAKFAST TODAY?

SOURDOUGH PRESSATA

Airport Rd 
Naples, FL

(239) 596-8840

Gulf Coast Town Center
Ft Myers, FL

(239) 466-8642

Coastland Mall  
Naples, FL

(239) 352-8642

ONLY VALID August 30 - September 3, 2010
Some restrictions apply. Not valid with any other offer. Must present coupon.

No cash value. One coupon per customer per visit.

What, exactly, is a value wine? It isn’t 
necessarily the least expensive one you 
can stand to drink. Like so much about 
wine, finding one you consider a good 
value depends on a host of variables, 
but what it boils down to is that a value 
wine is one you believe to be a good 
buy, whatever the price.

Last week, I attended wine tastings 
at Gulf Point Liquors in Fort Myers 
and at Tony’s off Third in Naples, 
where I spoke with several wine lov-
ers about what they considered value 
wines. What follows is a sampling of 
their thoughts on the matter, along with 
some recommendations:

Rhonda Henning, Fort Myers: “I 
drink mostly white wines, and sauvi-
gnon blanc is my favorite. I especially 
like the Ascevi Sauvignon Blanc ($5) 
from Italy. Light and crisp and refresh-
ing, it’s perfect for the summertime, 
and it’s delicious by itself. Today I am 
buying the Domaine Ste. Michelle Brut 
($11), another light and crisp wine. We 
entertain a lot, so I try not to spend a lot 
per bottle. I look for the best quality for 
the price I want to pay.”

Sukie Honeycutt, co-owner of 

Tony’s off Third: “I recently discovered 
Finco el Reposo Saint Jeannet 2009 
($11), a nice white wine. The only place 
in the world where this grape (Saint 
Jeannet) is grown today is a 2-acre plot 
in Mendoza, Argentina. It has no oak, a 
nice lemon-lime flavor, and it’s not too 
high in acidity… Not at all like a sauvi-
gnon blanc, with the grassy and grape-
fruit flavors they sometimes have.”

Catherine Car-
n e y - R i c h m a n , 
Naples: “There are 
two chardonnays 
that I really like. My 
all-time favorite is 
the Cakebread ($45). 
It’s just a really good 
chardonnay, crisp 
with good body and 

nice apple and citrus flavors. But I find 
that I like the Silverado Chardonnay 
($25) almost as much. It has less citrus 
and less oak, but it’s very well made.”

Gwynne Smith, 
Cape Coral: “I pre-
fer reds. My favor-
ite house wine is 
Menage a Trois Red 
($9), a nice, simple 
French wine. I enjoy 
it because it’s smooth 
and easy to drink by 
itself. I usually keep a 
bottle open at home.”

 Lisa Dumbrowski, Cape Coral: “I 

like to drink cabernet sauvignon and 
zinfandel. I don’t buy really inexpensive 
wines. I normally spend $15 to $20. If I 
taste a wine and like it, I buy it. Tonight 
I am enjoying sampling Rupert & Roth-
schild Vignerons Classique 2007 ($19), 
a nice cabernet sauvignon-merlot blend 
from South Africa. It has nice plum and 
red fruit flavors.”

Phil Host, Fort 
Myers: “I like Mas-
ciarelli Montepul-
ciano de Abruzzo 
($9). It is well bal-
anced, with good 
structure and I like 
the way the flavors 
blend together. It has 
medium red fruit and 

a nice mild aroma. Don’t drink a certain 
wine because your friends do; drink it 
because you like it.”

 Raymond Barton, Fort Myers: 
“Recently I discovered Green and Red 
Vineyard 2007 Zinfandel Chiles Mill 
Vineyard Estate wine, from the Napa 
Valley ($37). I fell in love with it. It just 
explodes into your mouth. You taste 
a wide range of red berry fruit flavors 
from the tip of your tongue to the mid-
palate and through to the finish. I don’t 
normally spend this much on a bottle of 
wine, but it compares favorably to a lot 
of $75 wines I have tried.”

Patrick Neale, Naples: “We like dis-
covering wines that surprise you — you 

know, you think it cost $50 when you 
taste it and it turns out to be $15 to $20. 
Marques de Riscal ($15) from Spain is a 

great example. This 
classic tempranilla 
from Rioja has good 
red fruits, a nice soft 
flavor with great bal-
ance and it goes with 
lots of different foods. 
It’s fantastic with 
mushrooms. Cop-
pola Sofia Rose ($15) 
is another very good, 

inexpensive wine, made in the French 
style, crisp and fresh with good body. 
Fruity flavors of raspberry and strawber-
ry are predominate, but it has a dry fin-
ish. Not only is this a food-friendly wine, 
it’s a great aperitif. Enjoy its refreshing 
flavors on a hot afternoon.”

Bret Massaro,
Naples: “Sobon 
Estates Zinfandel 
($12) is a real bargain. 
Fresh, good spicy fla-
vors, fruit forward… 
and it’s hard to dis-
tinguish between 
this and their $30 
offering. The trick is 
finding good wines 

under $12 that compare to the $25 
wines. When the economy was better 
we would spend more per bottle, but 
now if we want to have wine every day, 
we look for bargains.” ■

Value is in the eye of the beholder
VINO

j imMcCRACKEN
vino@florida-weekly.com

CARNEY-RICHMAN

SMITH

HOST

NEALE

MASSARO

Hours: Lunch Mon-Sat 11:30-4  Dinner Sun-Thurs 5-10  Fri & Sat 4-11
1585 Pine Ridge Road, Naples  239-592-0050  www.noodlescafe.com

Saturday Nights Special Reverse Happy Hour

$3 $4 $5Domestic
Beers

The Original

$25 OFF
WITH PURCHASE OF $50 OR MORE

Gratuity added before discounts. One coupon per table. Valid Sun-Wed 4-7 pm.
Not valid holidays. Not valid with special offers.

EXPIRES 9-30-10

$995 5-9 PM
Not valid with any

other offer or discount.
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food & wine CALENDAR

➤ Thursday, Sept. 2-Wednesday, 
Sept. 29: Whole Foods Market teams 
up with chef Ann Cooper, aka Ren-
egade Lunch Lady, for a salad bar 
fundraiser; for every $2,500 the Naples 
store raises, a local school receives a 
grant for a salad bar from Ms. Cooper; 
Mercato, 9101 Strada Place; 552-5100.

➤ Friday, Sept. 3, 7-9 p.m., Whole 
Foods Market: There are two wine 
tastings: a premier reserve wine tasting 
in the Lifestyle Center (at which the 
regional wine coordinator will answer 
questions) and a traditional wine tast-
ing in the Specialty Wine Department, 
both served with cheese. It’s $20 for 
the premier tasting and $10 for the 
traditional, with proceeds going to the 
Parkinson Association of Southwest 

Florida; 9101 Strada Place; 552-5100 or 
register at www.acteva.com/go/Life-
styleCenter. 

➤ Saturday, Sept. 4, 11, 18 and 25, 
7:30-11:30 a.m., Third Street South: The 
weekly farmers market sets up in the 
parking area behind Tommy Baha-
ma’s between Third Street and Gordon 
Drive.

➤ Saturday, Sept. 4, 11, 18 and 25, 
8:30 a.m.-12:30 p.m., The Collection 
at Vanderbilt: More than 30 vendors 
gather for the North Naples Green 
Market at the northwest corner of 
Vanderbilt Beach and Airport roads; 
249-9480. 

➤ Sunday, Sept. 5, 9 a.m.-9 p.m., 
Whole Foods Market: Celebrate the 

store’s second anniversary with treats, 
balloon creations for kids (11:30 a.m.-
2:30 p.m.), $3 sundaes benefitting Youth 
Haven (noon-2 p.m.) and a sampling of 
all-natural party foods (5:30-7:30 p.m.); 
Mercato, 9101 Strada Place; 552-5100.

➤ Tuesday, Sept. 7, 6:30-8 p.m., 
Decanted: A seminar about winemak-
ing explores the process from the vine-
yard through the aging process and 
how various techniques affect flavor; 
$20, 1410 Pine Ridge Road; 434-1814. 
Reservations required.

➤ Wednesday, Sept. 8, 15, 22 and 
29, 6-8 p.m., The Sauce Lady: Ela 
Vivonetto, aka The Sauce Lady, is a 
second-generation Italian chef who 
will demonstrate how to create 5-min-

ute meals at weekly cook-
ing classes through October; 
$20, 1810 J&C Blvd.; 592-5557. 
Reservations required.

➤ Wednesday, Sept. 8, 5:30-
7 p.m., Sea Salt: The evening’s 
summer wine class features 
racy reds; $15, 1186 Third St. South; 
434-7258. Reservations requested.

➤ Wednesday, Sept. 8, 5:30-8 p.m., 
Decanted: Sparkling wines are the stars 
of this gathering, where participants 
will learn why they aren’t just for spe-
cial occasions and how to pair them 
with meals; $10, 1410 Pine Ridge Road; 
434-1814. Reservations required. ■

— Submit listings to Cuisine@
floridaweekly.com.

FLORIDA WEEKLY CUISINE

As the football season kicks off, a meal 
at Shula’s Steak House does a fine job of 
whetting the appetite for a fall full of 
gridiron combat.

For the uninitiated, the 
Shula in question is Don 
Shula, the legendary 
coach who led the 1972 
Miami Dolphins to the 
only undefeated sea-
son in NFL history. 
That’s immediately 
evident upon enter-
ing, as diners find 
themselves standing 
beneath footballs from that 
historic season, starting with Game 1 
against the Kansas City Chiefs to the 
Super Bowl VII pigskin that commemo-
rates the team’s victory over the Wash-
ington Redskins.

But there’s more. The wood-paneled 
walls of the dining room and bar are 

covered with huge gilt-framed black-and-
white photos of the Dolphins wunder-
kind, including Larry Csonka, Mercury 
Morris and Bob Griese, in action shots as 
well as youthful portraits.

The dining room has the ambience of a 
well-appointed men’s club, with high ceil-
ings, low lighting and chairs in which the 

beefiest defensive tackle would 
comfortably fit.

A hostess sets 
a Shula-signed 
football on each 
table along with 
menus and an 

extensive wine 
list. On the foot-

ball are listed the 
restaurant’s beef 

offerings, which are 
also displayed on a roll-

ing cart. A server reviews 
the selection so there’s no confu-

sion when ordering. I liked this approach 
because it enables diners to see exactly 
how much meat they are ordering. (It also 
allows the rest of us to take a gander at 
the 48-ounce Porterhouse, which looked 
more like a roast than a steak to me. 
Anyone who consumes a whole one in a 
single sitting earns entry to the 48-Ounce 
Club. The names of these beef eaters 
appear on the restaurant chain’s website 
and include one Miami Lakes diner who 
has managed to wolf down 175 of 
the gargantuan slabs.)

The football theme pervades the 
service staff as well, with a man-
ager called the Head Coach, aided 
by the Assistant Coach, who both 
train and motivate the team of 
servers. Mercifully, the chef is still 
called a chef. 

We started with jumbo lump 
crab cakes ($17), lobster bisque 
($12) and a beefsteak tomato and 
gorgonzola salad ($9.50).

The two crab cakes were large 
and full of crab. They were served 
with remoulade and could well 
have constituted an entrée any-
where but Shula’s.

The salad was equally bountiful, 
with well-chilled lettuce, chopped 
red onions, chunks of tangy gorgon-
zola and two huge slices of tomato 
dressed with a delicate vinaigrette. 

When I asked the server for 
a spoon to taste a companion’s 
bisque, she brought me a cup of my 
own. The bisque was smooth and 
creamy, but other than the chunks 
floating in it, the lobster flavor 
was faint. If I hadn’t known it was 

lobster bisque, I don’t think I could have 
identified it by tasting.

From the entrée list, we selected grilled 
snapper ($29.50), 16-ounce prime rib 
($36.95) and the 24-ounce Porterhouse 
steak ($42.95).

 As is the custom in most steak houses, 
steaks come with — well, steak. It is a 
practice with which I’ve long taken issue. 
If you pay $43 for a steak, I don’t think 
it’s  expecting too much to find $1 worth 
of vegetables sharing the plate. Instead, 
diners must arrive at a starch and/or 
vegetable acceptable to all, because the 
come family-style and cost $9-$12 each. 
We sampled the grilled asparagus ($9), 
which were properly tender-crisp and 
finished with a drizzle of balsamic vin-
egar, and lobster mashed potatoes ($12), 
which were creamy and topped with 
chunks of lobster as well as a ladle’s 
worth of bisque.

The only server error of the evening 

occurred when I received a 16-ounce strip 
steak instead of the like-sized prime rib. 
The server apologized and hurried off 
to correct the error. Our primary server 
came over moments later to apologize 
and explain she’d written “16-ounce” on 
the order, but not which cut of meat it 
should be. Meanwhile, yet another server 
stood by shining a flashlight on the steak 
as my companion cut into it to make sure 
it was cooked properly. It was, but with-
out that light he’d have been hard pressed 
to make that determination.

My prime rib arrived in a matter of 
minutes. I’d ordered it medium; it arrived 
a shade pinker than that, but not so much 
that I felt the need to return it. It was 
thick and well marbled, with lots of natu-
ral juices collecting beneath it. It came 
with a puffy Yorkshire pudding, which 
didn’t have much flavor on its own, but 
did a nice job of sopping up the juice on 
the plate. A side of horseradish sauce 
added a pleasant bite.

The steak was lightly charred on the 
outside yet still juicy and tender, with a 
more distinct, aged beef flavor than the 
rib possessed. The snapper was nicely 
grilled, flaky and lightly seasoned, served 
with cheese-cloth-enrobed lemon.

For dessert, we shared a molten choco-
late lava cake ($16), which consisted of   
warm chocolate cake with a rich lava-like 
chocolate filling along with sides of Haagen 

Dazs vanilla ice cream and whipped 
cream. It was a decadent and satis-
fying finish to an indulgent meal.

A word about the wine list: It’s 
extensive, with excellent diversity 
and range of price. We enjoyed 
a bottle of Enkidu Humbaba, a 
lovely syrah/petite syrah blend 
from a boutique winery in Sono-
ma. Wine service was exemplary, 
but the billing was not. Instead 
of $45 a bottle, we were charged 
$90, which I didn’t notice until 
I perused the bill the following 
day in full light. It was obviously 
caused by a computer that had 
been programmed with the wrong 
price. The manager was quick to 
research the problem and assure 
me that she’d credit my account.

It’s a good reminder that you 
need to keep your eye on the ball 
— or the bill — even when dining 
in the big leagues. 

Our Shula experience might not 
quite measure up to that memo-
rable magical season, but what 
does? Still, a new season is days 
away and that means anything is 
possible. ■

karenFELDMAN
cuisine@floridaweekly.com

Shula’s Steak House reflects legendary coach’s winning attitude
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KAREN FELDMAN / FLORIDA WEEKLYShula’s Steak House 
at the Hilton Naples & Towers

>> Hours: Breakfast served 7-10:30 a.m. daily; 
lunch served 11:30 a.m.-2 p.m. daily; dinner 
served 5:30-10 Sunday through Thursday, 
5-10:30 p.m. Friday and Saturday
>> Reservations: Recommended
>> Credit cards: Major cards accepted
>> Price range: appetizers, $8-$38; 
entrees, $28 and up  
>> Beverages: Full bar with extensive wine list
>> Seating: Conventional tables and banquettes
>> Specialties of the house: Barbecue 
shrimp, jumbo lump crab cakes, tomato and 
fresh mozzarella salad, prime rib, cowboy steak, 
48-ounce Porterhouse steak
>> Volume: Moderate
>> Parking: Free lot with complimentary valet 
parking
>> Volume: Moderate

Ratings:
Food: ★ ★ ★  ½ 
Service: ★ ★ ★  ½ 
Atmosphere: ★ ★ ★ ★ 

5111 Tamiami Trail, Naples; 430-4999

★ ★ ★ ★ ★  Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 
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the cuts of meat available at the restaurant. 

Below: Steak, the restaurant’s reason for 
being, comes in various sizes. This 24-ounce 
Porterhouse is the smaller cut. 

Bottom: For non-carnivores, Shula’s offers 
shellfi sh and fi sh, including snapper, which is 
available in several preparations
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MAGNIFICENT RESIDENCE
$1,650,000 

Private Guest Quarters. Welcome to The
Naples Secret Garden, nestled in over 2

acres of Botanical Gardens, water feature,
bocci ball court etc. Ask for 802NA9034055.

1-866-657-2300

GATED ESTATE CLOSE IN
$649,300 

Pristine pool home, 3 bed + den, 3
bath, 6+ garage open split floor plan.

Salt water pool w/ falls Gourmet
kitchen Ask for 802NA10027369.

1-866-657-2300

CUSTOM POOL ESTATE HOME
$549,900 

Beautiful Custom Estate Pool Home
built by Lundstrom Development Corp

on 7th Fairway of championship golf
course. Ask for 802NA10016438.

1-866-657-2300

IMPERIAL RIVER LIVING
$462,900 

5 Bedroom home with 3 1/2 baths and
3 car garage - pool and boat dock -
boat lift and access to the Gulf of
Mexico Ask for 802NA9036763.

1-866-657-2300

FORT MYERS CONDO - RESORT STYLE LIVING
$439,900 

Wow 3 bed 2 bath on the 14th floor The
view is spectacular - Resort style living,
pool, tennis. Ask for 802NA10005968.

1-866-657-2300

BEAUTIFUL FLOOR PLAN
$405,000 

Expansive pool lanai area - tile and
wood flooring - large workshop / stor-

age - fenced property horses & pets
welcome. Ask for 802NA9026354.

1-866-657-2300

SAFE HARBOR BEAUTIFUL POOL HOME
$350,000 

Bank Owned Property. Here is a Rare
Opportunity to own a large - 5 bed-
room plus den and 4 full bath pool

home Ask for 802NA10021785.
1-866-657-2300

LUXURY  2 1/2 ACRE ESTATE
$349,000 

Outstanding Landscape, impeccable
home, foyer is breathtaking, all granite
gourmet kitchen, volume tray ceilings.

Ask for 802NA10009577.
1-866-657-2300

FLORIDA STYLE HOME
$329,900 

3 plus bed, 2 bath on water with dock
and pool Priced to sell yesterday. Ask

for 802NA10026027.
1-866-657-2300

3 BEDROOM POOL HOME
$329,000 

Victoria Park. Living, dining, family
rooms. Boat launch, children's play
area. community amenities. Ask for

802NA10026190.
1-866-657-2300

STUNNING POOL HOME
$296,300 

Expansive 4 Br + den, fam rm, foyer,
lanai , tiki bar, granite kitchen, split

floor plan. WOW move in ready Ask for
802NA10026186.
1-866-657-2300

FIDDLERS CREEK
$245,000 

Fiddlers Creek large 2599 sq ft 3 bed,
3.5 bath and 2 car garage, million dollar

water views and Gas for cooking Ask
for 802NA10027456.

1-866-657-2300

STUNNING GOLDEN GATE ESTATES
$244,900 

Bank Owned Property. Built by Kaye
Homes and is the Dover model, spa-
cious layout, newer built in 2007 Ask

for 802NA10017721.
1-866-657-2300

THREE BEDROOM PLUS BONUS ROOM
$239,999 

Immaculate 3 plus den (18x13) or fami-
ly room, 2.5 bathroom Pool and Spa
Tub Home with caged enclosure and
huge lanai Ask for 802NA10011887.

1-866-657-2300

FORMER BUILDER'S MODEL
$229,000 

Wood Burning Fireplace. Garage was
originally built into an office by the
builder, later converted to a family

room Large kitchen, tile throughout
Ask for 802NA10011406.

1-866-657-2300

ISLAND WALK VILLA
$198,000 

Bank Owned Property. 2 BR+Den, 2
Bath attached villa w/ attached 2 car

garage in ISLAND WALK! DeVasta built
community Ask for 802NA10024957.

1-866-657-2300

GOLF COURSE 5 BED 2 1/2 BATH
$184,000 

Bank Owned Property Available. Here
is a great opportunity to own a quality

built home at a fraction of it's value.
Ask for 802NA10026192.

1-866-657-2300

GOLDEN GATE ESTATES
$179,900 

3 bed 2 bath pool home with spa…..tile
roof….3 car garage, open floor plan.

Ask for 802NA10019115.
1-866-657-2300

NAPLES PARK - CLOSE TO GULF OF MEXICO
$170,000 

3 bed 2 bath close to the beach in
Naples Park. One car garage. Great

rental opportunity. Ask for
802NA10019165.
1-866-657-2300

BEAUTIFUL 2/2 TIMBER LAKES
$154,900 

Beautiful 1st Floor Unit - Professionally
Decorated -New Appliances. Ask for

802NA10013389.
1-866-657-2300

FALLING WATERS BEACH RESORT
$154,900 

Opportunity to own in beautiful Falling
Waters beach resort at below value. 2
bedroom 2 bath and 1 car garage. Ask

for 802NA10018231.
1-866-657-2300

WINTER PARK BEAUTY
$149,900 

2 Bedroom / 2 Bath, fully renovated,
tenant occupied, 4 miles to the beach,
convenient to shopping.\nSuch A Deal

Ask for 802NA10004231.
1-866-657-2300

PRISTINE 2/2 CONDO
$149,900 

Impressive lake view - vacation without
leaving the unit, everything is upgrad-
ed or new \n Ask for 802NA10020444.

1-866-657-2300

SECOND FLOOR
$147,900 

Great condo 2 plus den priced to sell
yesterday. Pool, tennis, BBQ, club

house and low fees, will go fast. Ask for
802NA9029766.
1-866-657-2300

SUMMIT PLACE OF NAPLES
$140,874 

Townhouse home with 3 bedrooms 2.1
bath and single car garage in gated

community Ask for 802NA10023466.
1-866-657-2300

CITY POOL HOME
$134,900 

Fannie Mae HomePath Property. Great
4 bedroom 2 bath with space to relax
around the pool! Close to shopping,

schools. Ask for 802NA10027716.
1-866-657-2300

TOWNHOUSE BUILT IN 2007
$129,900 

3/2.5/1 attached garage. Granite tops
in kitchen priced to sell. Amenities
include pool and basketball. Great
location Ask for 802NA10003287.

1-866-657-2300

GOLDEN GATE CITY
$124,900 

3 bed 3 bath with office (converted
garage ....this was permitted) large back

yard quiet street. Ask for
802NA10021528.
1-866-657-2300

GOLDEN GATE ESTATES
$120,000 

No need to look further if you are a first
time buyer, a retiree looking for a

smaller home, this is the one for you.
Ask for 802NA9028804.

1-866-657-2300

GOLDEN GATE ESTATES
$119,900 

Three bedroom 2 bath home with
bonus suite on 1st floor on 2.73 acres!
Florida Home Builders Key West style

Ask for 802NA10023442.
1-866-657-2300

GOLDEN GATE ESTATES GREAT PRICE
$119,000 

Potential Short Sale, spacious 3 bed-
rooms, 2 bath, 2 car garage, tile

throughout, vaulted ceilings. \n2,020
sq under air Ask for 802NA8046224.

1-866-657-2300

MOBIL HOME CLOSE IN - NAPLES FLORIDA
$118,000 

This property is sold for land value. The
mobile home is in good condition and
it is tenant occupied. It is sold "As Is'

Ask for 802NA10017820.
1-866-657-2300

QUARTZ AT SAPPHIRE LAKES
$117,900 

First floor unit with attached garage.
Dual sinks in master, carpet and tile

floors. Water View. Close to schools Ask
for 802NA10024646.

1-866-657-2300

GOLDEN GATE ESTATES
$99,900 

Bank owned, not a short sale, quick
response from seller. Large home 3/2/2

situated on 2.44 acres Ask for
802NA10023152.
1-866-657-2300

GREAT BUY IN GOLDEN GATE ESTATES
$90,000 

This cozy 3 bed 2 bath is a great oppor-
tunity for a first time home buyer or

investor.Call and make an offer. Ask for
802NA9023648.
1-866-657-2300

GOLDEN GATE ESTATES
$89,000 

Potential Short Sale, this lovely home
has 3bed/2bath/2 car-garage on a

mostly clear lot. Ceramic tile through-
out, Ask for 802NA10012872.

1-866-657-2300

GOLDEN GATE CITY
$87,000 

3 bedroom 2 bath home with tile floors
throughout. Screened patio, plenty of
room for a pool, potential short sale

Ask for 802NA10009288.
1-866-657-2300

4 BED 2 BATH 1 CAR GARAGE
$79,750 

4 bed 2 bath on 1.14 acres priced to sell
yesterday needs some paint and carpet

and a little TLC. Ask for
802NA10009867.
1-866-657-2300

GOLDEN GATE CITY
$74,900 

Nice home in quite area of Golden
Gate City. Two bedroom plus den, tile
and carpet,1 bath home on nice lot,

Ask for 802NA10025426.
1-866-657-2300

GREAT VALUE
$58,900 

Two bedroom two bath home with
large screened lanai. Great opportunity

for the handy buyer. Quick response
from seller. Ask for 802NA10025522.

1-866-657-2300


