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COURTESY PHOTOS

Every

1

2

3

4

5

6

7

8

9
10

Do-GGoo

. So, if yo

cover. Yo

cture. E-m

Best Ol’ Blue Eyes

Best C
amera

Best Sport
s Fans

ROGER WILLIAMS A2 

OPINION  A4

15 MINUTES  A6

PETS OF THE WEEK A18

BUSINESS  B1

NETWORKING  B4 & 5

REAL ESTATE B7

ARTS  C1

EVENTS  C6 & 7

FILM REVIEW C11

SOCIETY  C23, 24 & 25 

CUISINE C27

PRSRT STD
U.S. POSTAGE 

PAID
FORT MYERS, FL
PERMIT NO. 715

INSIDE

www.FloridaWeekly.com Vol. II, No. 31 • FREEWEEK OF MAY 6-12, 2010

POSTAL CUSTOMER

DATED MATERIAL - REQUESTED IN-HOME DELIVERY DATE:  MAY 6, 2010 

Entrepreneur, philanthropist Golisano leads ‘race to the fi nish’ for C’mon

The Children’s Museum of Naples is cel-
ebrating a $5 million challenge grant from 
Naples entrepreneur and philanthropist B. 
Thomas Golisano by naming the museum 
the Golisano Children’s Museum of Naples. 
The founder and chairman of Paychex Inc., 

Mr. Golisano hopes to inspire others to help 
bring C’mon to completion.

Under construction at the North Collier 
Regional Park, the museum is scheduled to 
open in 2011 and will celebrate the natural 
curiosity of children through more than a

Things are looking up around Southwest Florida. OK, so the winter was pretty lousy (where’s that global warming, anyway?), but houses are selling, business in general is picking up and everyone seems to have a bit more bounce in their step.
After all, the sun still shines almost every day, and the best beaches and fishing holes are still just minutes away. The sun still sets over the Gulf every night, and the local political theater-of-the-absurd still keeps us all entertained.And there’s always something new to check out: restaurants, shops and stores, festivals and fundraisers, entertainers and service providers.To keep up on what makes Naples and all of Collier County so special, Florida Weekly went on the hunt for the Best of... well, everything.Best place to stop before and after the beach? We got it. Best summer reading list? Check it out. Best use of taxpayers’ money? Yep. Best sports fans? We’ve got the 411. It’s all here in our Bests. Have fun. We sure did. 
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SEE C'MON, A7 

GARDEN
N A P L E S  B O T A N I C A L

Swing Into Spring

SPRING 2010

Raise a Hand To Volunteer Spring Series Begins

IS VICTORIOUS!
The Garden 

>>INSIDE PULLOUT

All in the act 
The Cherryholmes Family Band
meets the Naples Philharmonic
for an evening of bluegrass. C1 

Mmm, mmm good!
See who enjoyed their fill
at the 27th annual Taste
of Collier.  A11 

Mortgage madness
Florida ranks first in mortgage
crimes, but there could be
a silver lining. B1 

Arrrrgh!
The sixth annual Pirate Ball
brings out the best
to benefit C’mon. C24-25 
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The month seemed to start with gam-
bling and hard-core risk taking, and I 
was reminded of a suggestion my old-
est son, Evan, once inherited from a 
night restaurant job. A waiter he knew 
would advise the departing patrons: 
“Drive fast, take chances.”

Don’t worry, pal, we are.
On the first day of May, I watched 

a man walk up to the betting window 
at Churchill Downs, open a brief case 
containing $100,000 in stacked bills and 
place it to win on a horse called Super 
Saver. Ridden by Calvin Borel, the 
sleek thoroughbred was set to rocket 
from the starting gate of the Kentucky 
Derby only minutes later, with odds 
listed at 8-to-1.

On the second day of May, I watched 
a man in a pickup truck with a woman 
and a kid in the passenger seat pull out 
to pass me on a two-lane road in the 
country. The driver spotted a semi-
truck hurtling toward us at about 60 
mph, pulled back in and then inexpli-
cably changed his mind. He pulled out 
again, with mortality the anti-prize. He 
gunned the pickup and roared by, jerk-
ing his machine and his wide-eyed fam-
ily back into the proper lane just before 
he won the eternity purse. I figure 
that pickup jockey takes his restaurant 

advice a little too seriously. 
But those aren’t what I would call 

hard-core risk- taking moments or real 
gambles. They don’t define us as a gam-
bling culture.

On the third day of May the truth 
finally dawned on me: the entire soci-
ety is gambling our future on a leave-it-
to-somebody-else cast of the dice, like 
a sailor on leave in Vegas. And I don’t 
mean just economically (because eco-
nomic problems can always be solved, 
one way or another). 

Monday, May 3, you see, began 
National Teacher Appreciation Week, 
a fact about as relevant in our pantheon 
of daily worries as the Edison Crater on 
the lunar surface. Which suggests just 
how big our gamble is.

Did you know that the Edison Crater 
lies at 25 degrees north, 99.1 degrees 
east, and stretches across a diameter of 
about 62 kilometers, or 38.4 miles? No, 
of course you didn’t.

Did you know before I told you that 
this is National Teacher Appreciation 
Week?

So you see what I mean. 
The problem is, our entire future 

depends not only on what our children 
know, but also on their educated tem-
peraments — on how they view their 
place, the American place, in a world 
populated with people who won’t think 
like they do and aren’t always known 
for their tolerance of others. 

And guess who has the most influ-
ence on the knowledge and tempera-
ments of our children, outside of par-

ents (and sometimes even in spite of 
parents)?

You’re right. The makers of iPOD 
and Xbox.

But besides them. Astronauts? Fash-
ion models? Disney characters? George 
Washington? Davy Crocket? Eleanor 
Roosevelt? Martin Luther King Jr.? 
Modest Mouse? Muddy Waters? Billy 
Graham? Mark Twain? Sarah Palin? 
Hollywood’s Top 10? The Pope? The 
14th Dalai Lama? The United States 
Navy?

No. You know the answer: Teachers.
Remember them? They show up 

every day of the week to teach 20 or 25 
kids, or 30, or 40, or 50, or 100 kids — 
and most of them work at it as hard as 
they can. 

I taught school once. If you haven’t 
had the experience, let me bear witness: 
Teaching is harder than section crew-
ing for the Union Pacific Railroad, or 
laboring on an asphalt crew, or working 
a big cattle ranch, or putting up baled 
hay on a Kansas farm, or pumping gas 
on the nightshift of an interstate ser-
vice station, or meeting a newspaper 
deadline, or anything else I know.

I can tell you this, too: Teachers 
aren’t paid enough. Sure, they’re paid 
more than they used to be — grudg-
ingly, sometimes, which is no way to 
thank a teacher — but they’re still not 
paid enough.

All of that, however, is not our imme-
diate problem. Our immediate problem, 
this week, is to cut the gamble we incur 
by ignoring teachers, and go thank one.

That’s right, just one. And telling 
yourself that you don’t know a teacher, 
or you don’t have kids in school, or 
you’re too busy, too tired, too uncer-
tain, too sick, too far away or too any-
thing else — well, frankly, that’s bull.

Collier County has about 3,000 teach-
ers guiding more than 43,000 students 
in 32 elementary schools, 11 middle 
schools and nine high schools (includ-
ing two charter schools), along with 12 
alternative schools programs.

In any dang one of them, you can find 
herds of that unique species, Magister 
Americanus, aka the American teacher.

I suggest you peel a crisp $20 bill off 
your roll and put it in an envelope, or 
bake a batch of cookies — make sure 
you have at least 30, to cover a single 
class — or buy a bouquet of flowers. 
Then locate a school, walk into the 
lobby and tell the attendant at the front 
desk that you wish to thank just one 
teacher. Ask the attendant to pick one, 
any one, and have your gift delivered.

Do that, and you’ll stun not only the 
teacher, but the entire faculty at that 
school. Start to scratch, it’ll probably 
take you about 40 minutes — unless 
you bake. Then make it an hour of your 
time.

Afterward, send me a note. Tell me 
what you did, and where, and how they 
reacted.

And take a moment to thank yourself, 
for cutting the risk of a sorry American 
future just a little bit by thanking a 
teacher.

In my book, that’s how to gamble. ■

COMMENTARY

Improving the odds
rogerWILLIAMS
rwilliams@floridaweekly.com

www.NormanLoveConfections.com
11380 Lindbergh Boulevard, Fort Myers 239.561.7215
Monday through Friday, 7:30 a.m. - 5:30 p.m., Saturday 7:30 a.m. - 5 p.m.
Also find us at Sea Salt Naples, 1186 Third Street South, Naples

his Mother’s Day, return mom’s love with a special

gift from Norman Love Confections. From April 26

to May 8, we are celebrating Mother’s Day by offering

lovely limited edition heart-shaped confections in eight

decadent flavors. As beautiful as they are delicious, these

chocolates come packaged in gorgeous gift boxes with

Love written all over them. Give one to each of the

special women in your life.

T

Visit the Chocolate Salon or place your
order online for convenient delivery today!



MIROMAR
O U T L E T S

INFO: (239) 948-3766 HOURS: Monday-Saturday: 10 a.m. to 9 p.m. Sunday: 11 a.m. to 6 p.m.
LOCATION: I-75, Exit 123, Corkscrew Road/Miromar Outlets Blvd. In Estero, between Naples & Fort Myers

Visit www.MiromarOutlets.com for more details on spectacular offers and events.

2ND ANNUAL

MOTHER/DAUGHTER
LOOK-ALIKE CONTEST
Registration opens at 10 a.m. and the contest starts at 11 a.m.

                       At the fountain near   

M    T H E R ’ S  D AY

SATURDAY, MAY 8

***Subject to monthly maintenance fee. Terms and Conditions of the Card Agreement are set forth at www.MiromarOutlets.com

Mother’s Day 
Miromar Outlets Gift Cards***

 make the 

Top winning duo receives a fabulous basket from 

 and a $250 Miromar Outlets gift card. 

Prizes will also be awarded for 2nd and 3rd place.

Also, Register to win a chance to unlock the Mother’s Day 

Treasure Box that holds a beautiful piece of jewelry from

            . Drawing to be held after the contest.*

* Entrants must be present to win and must be 18 or older. Names will be drawn to receive a key that may 
unlock the treasure chest. The winner will receive the jewelry from Ultra Diamonds. The odds of winning 
are based on the number of entries. There will be one winner. Visit www.MiromarOutlets.com for complete 
rules and details.

All moms will enjoy free samples from 

and               . **

* * While supplies last.
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MOMENTS IN TIME
➤ On May 6, 1954, in Oxford, Eng-

land, medical student Roger Bannister 
cracks track and field’s most notorious 
barrier: the four-minute mile. Bannister 
won the mile race with a time of 3 min-
utes, 59.4 seconds.

➤ On May 7, 1902, Mount Pele on the 
French Caribbean island of Martinique 
begins the deadliest volcanic eruption of 
the 20th century. The city of Saint Pierre 

was buried and 30,000 people died when 
a cloud of gas with a temperature of more 
than 3,000 F sent an avalanche of boiling 
ash down the side of the mountain.

➤ On May 8, 1963, Sean Connery 
stars in his first Bond movie, “Dr. No.” 
The film established many signature 
elements of the Bond series, including 
its distinctive theme song, fast-paced 
action, “Bond girls” and Bond’s fondness 

for vodka martinis “shaken, not stirred.”

➤ On May 9, 1926, according to 
their claims, polar explorer Richard 
E. Byrd and co-pilot Floyd Bennett fly 
over the North Pole. The discovery in 
1996 of the diary that Byrd had kept 
on his famous flight seemed to suggest 
that he and Bennett may have turned 
back 150 miles short of the pole because 
of an oil leak.  ■

President Barack Obama needs to wake 
up to the fact that the nation’s school 
systems are going down the drain.

Thousands of teachers are facing a 
payless summer. Millions of schoolchil-
dren are looking at a drop in educational 
standards and bigger classes.

We are depriving students of their 
right to a decent education.

Granted that school systems are under 
state control, the federal government 
needs to step up and help them over-
come their financial woes.

Aren’t the schools too important to 
fail?

U.S. priorities are to spend billions 
every week for the unjustified and unex-
plained wars in Iraq and Afghanistan 
and the maintenance of hundreds of 
U.S. military bases around the world. At 
the same time, we neglect the nation’s 
schools when teachers affect eternity. 
It’s a national disgrace.

As Lyndon B. Johnson, a former 
schoolteacher, used to say: “Education is 
the passport to a better life.”

Obama had a great education and 
presumably knows its worth.  But what 
are our national priorities? What does it 

matter if we win the whole world mili-
tarily but lose our learning?

Obama promised change. But change 
from his predecessor’s policies and pri-
orities required a giant leap, and he has 
not made it.

It takes great courage to turn a country 
around. The president has to be remind-
ed that he has dug us into a Vietnam-style 
quagmire in Afghanistan. Nine years 
of killing and dying in Afghanistan are 
enough. The Russians were in Afghani-
stan for 10 years before departing. It took 
courage for them to leave.

It’s too bad Obama does not have 
knowledge of the Vietnam era. If he 
had, he would never have committed 
American troops to widen the war in 
Afghanistan.

Too many civilians are caught in the 
crossfire in Afghanistan between allied 
forces, the Taliban and al-Qaida.

Recently, four young Iraqis returning 
from a soccer game were killed, mistak-
en as “insurgents,” meaning the enemy. 
I’m sure that “regrets” were sent to the 
families for the “mistake.” Who is to 
blame? Normally, when you invade and 
occupy a country, YOU are the enemy!

Unprovoked pre-emptive war was the 
hallmark of former President George 
W. Bush, who yearned to be known as a 
“war president.”

Real “war presidents” like Dwight D. 
Eisenhower — the hero of World War 
II — knew better. When Eisenhower 

arranged a cease-fire with North Korea 
and pulled most U.S. forces out of Korea 
after winning the presidency in 1952, 
there was a huge sense of relief in the 
country.

How many Americans and Koreans are 
still alive today because of that move?

Yes, breaking up is hard to do. 
As for Vietnam, after widespread pro-

tests against the 15-year-long war and 
with North Vietnamese armies poised 
to overrun Saigon, President Gerald 
R. Ford withdrew the last U.S. forces. 
We’re friends now with Vietnam, with 
an amazing lack of bitterness on the 
Vietnamese side.

American presidents should learn that 
winning the hearts and minds of people 
who have been occupied by U.S. forces 
is asking a lot.     

The president and Congress need to 
stop spending the nation’s treasure on 
war while simultaneously neglecting 
children, our most important assets.

The Washington Post reported last 
week that “from coast to coast, public 
schools face the threat of thousands 
of layoffs this year in a fiscal crunch 
and fewer programs to help students in 
need.”

Sen. Tom Harkin, D-Iowa, has pro-
posed a $23 billion federal bailout to 
help states avert teacher layoffs. This 
is a pittance compared with the cost of 
enforcing U.S. foreign policy around the 
world.  ■

helenTHOMAS
Special to Florida Weekly

Faltering U.S. schools are a national disgrace

OPINION

In the case of the new Arizona immi-
gration law, the reductio ad hitlerum 
occurred instantly.

Cardinal Roger Mahony wrote in a 
blog post, “I can’t imagine Arizonans now 
reverting to German Nazi and Russian 
Communist techniques.” The president 
of the Hispanic Federation said the law 
“reminded me of Nazi Germany.” Cooler 
heads merely compared it to apartheid 
or 1960s-era civil-rights abuses. 

And here I thought the tea partiers 
were befouling America’s political dis-
course with their overheated words. 
They don’t hold a candle to His Emi-
nence or the assorted other hysterics 
decrying the rise of totalitarianism in 
the American Southwest.

Arizona’s offense is to attempt to 
enforce the nation’s immigration laws, 
in the absence of any serious commit-
ment to do so on the part of the federal 
government or our political class.

The Arizona law makes it a state 
crime for aliens not to have immigration 
documents on their person. This sounds 
draconian, except it’s been a federal 
crime for more than half a century — 

U.S.C. 1304(e). Has the open-borders 
crowd forgotten that it calls illegal aliens 
“undocumented” for a reason? 

Police officers asking for papers may 
be redolent of old World War II mov-
ies. But consider the offending provi-
sion: “For any lawful contact made by 
a law enforcement official or agency of 
this state ... where reasonable suspicion 
exists that the person is an alien who 
is unlawfully present in the United 
States, a reasonable attempt shall be 
made, when practicable, to determine 
the immigration status of the person.”

Hitler would be crestfallen. This 
hardly reeks of extremism. It means the 
vast majority of requests for documen-
tation will occur in the course of other 
police business, like traffic stops. 

The police already have the power 
to stop illegal aliens, which the Ari-
zona courts have upheld; they already 
can ask about someone’s legal status 
(the U.S. Supreme Court noted in 2005 
that it has “held repeatedly that mere 
police questioning does not constitute 
a seizure” under the Fourth Amend-
ment); and they already can detain ille-
gal aliens. The Arizona law strengthens 
these existing authorities.

Will they be abused? Upon sign-
ing the law, Arizona Gov. Jan Brewer 
issued an executive order for a training 
program on how to implement it with-
out racial profiling. No matter what her 
intentions, of course, it’s unavoidable 
that Latino citizens will be questioned 
disproportionally; nationwide, 80 per-
cent of illegal aliens are Latino, and the 
proportion in Arizona must be higher.

Arizona has an estimated 460,000 
illegal aliens out of a population of 6.6 
million. They impose countless millions 
in schooling, health care and incarcera-
tion costs, more than $1 billion a year in 
one estimate.

Arizonians needn’t, and shouldn’t, 
tolerate this. Critics accuse the state 
of unconstitutionally devising its own 
immigration policy. If it had unilateral-
ly declared its border open to the poor, 
violence-plagued country to its south, 
this charge might have force. Instead, 
it seeks only to enforce the nomi-
nal immigration policy of the United 
States. Perhaps the federal government 
should try it sometime. ■

— Rich Lowry is editor of the Nation-
al Review.

Hysterics against Arizona
BY RICH LOWRY
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239.313.4400

VOLVO OF FORT MYERS
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M- 9-7
T- 9-7
W – 9-7
TH- 9-7
FR- 9-6
Sat- 9-5
Sun- 12-4
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15 MINUTES
Style has always mattered to this fashionable consultant

As far back as she can recall, Cheryl 
Lampard has been obsessed with fabric 
— the texture, the weight, the ability to use 
it to create things. As a child in London, 
England, she made clothes for anyone and 
anything — her dolls, her brother, even the 
family dog (although she admits her brother 
and her dog didn’t share her enthusiasm).

She has no clue when she learned to sew. 
“It seemed to me like I always did it,” she 
says. She’s confident, though, that her fam-
ily contributed to her creative inclinations.

Her mother and grandmother both sewed, 
and her mother made matching ensembles 
for Ms. Lampard and her dolls. Her father 
was also artistic, doing beautiful calligraphy 
and remarkable stitch-work.

Surprisingly, however, creating designer 
fashions was never Ms. Lampard’s cup of tea; 
for her, costumes and films held a much great-
er appeal. She has long loved the way cos-
tumes enhance a story, saying they transform 
an individual into someone else entirely.

This conviction spawned her chosen call-
ing: helping people transform themselves 
into who they want to be. Her love of fash-
ion, eye for color, knowledge of garment 
cut and personal belief that “style matters” 
resulted in her role as founder and principal 
style and image consultant of Style Matters 
International. 

Ms. Lampard helps people recognize that 
“their image is their brand.”

“It’s about empowering people, finding 
what works for someone,” she says. “If we 
look good, we feel good.”

Her client list includes men and women 
seeking to create an image that’s right for 
them. It’s less about fashion and more about 
style relevant for a particular individual, she 
says. And while she can start the transfor-
mation, the client must be committed to the 
process, because if the willpower and drive 
aren’t there, it won’t work. 

When the determination is there, howev-
er, look out. “It’s wonderful when it sticks,” 
she says.

So how does this dynamo describe her 
own style? Classic, with a twist.

“My style, in a nutshell, is sort of 
quirky,” she says in her cheerful Brit-
ish accent. “I like wicked little 
details: interesting cuffs, buttons, 
fasteners,” she says, before add-
ing eyeglasses to the list. 

She likes quality and insists 
she’s not about extremes.

She notes there’s something uni-
versally recognizable about people 
who are “timeless” in their style.  
The late Princess Diana, for 
example.  

Ms. Lampard spoke 
the opening week-
end of the “Princess 
Diana: Dresses of 
Inspiration” exhibi-
tion at The von Lie-
big Art Center and 
is giving a series of 
talks aboard the 
Naples Princess 
about the world’s 
most famous royal 
family and its influ-

ence on fashion. The cruise talks are in 
conjunction with “Dresses of Inspiration,” 
which remains on exhibit at The von Liebig 
through June 27. Cruise dates are May 13 
and 27, and June 10 and 24, with each fea-
turing a different topic. Next up:   “Royal 
Fashions & Faux Pas: The Royal Fashions 
We Followed, and Those We Didn’t.”

Consider the People’s Princess herself. 
Despite being heralded worldwide for her 
style and elegance, even Diana had a few 
fashion faux pas in her early years. Ms. Lam-
pard recalls seeing the would-be princess 

splashed across the British tabloids 
when — shortly after her engage-

ment to Prince Charles — she 
wore a low-cut, black taffeta dress 
to the opera. Unbeknownst to 
Lady Di, the selection was con-
sidered completely taboo. From 
the top of the stairs, the paparazzi 

captured some revealing images 
as Diana bent down to pick up 

the hem of her dress for the climb. 
As if her scandalous décolletage 

weren’t enough of an out-
rage, the young Diana 
also obviously did not 
know the Royal Fam-
ily only dons solid 

black for funerals.
Ms. Lampard says 

Diana was a merely 
making an effort to 
seem grown-up and 
play the role she’d been 

chosen to fill within the 

Royal Family.  Lack of proper guidance to a 
soon-to-be Royal was the real scandal.

The above is just one of many stories 
about fashion Ms. Lampard has to tell. One 
that’s not likely to come up in her Princess 
Cruise talks, however, concerns her role in 
introducing color into knitwear in the UK.

Long frustrated by the lack of colorful 
knits in her home country, she says, she 
simply asked herself why she couldn’t find 
what she wanted. Then she answered her 
own question with the advent of YoMo, 
a trendsetting yarn and knitwear shop in 
Brighton where she offered colorful yarns 
selected from all over the world.  Unlike 
many stores that kept yarns behind the 
counter, Ms. Lampard draped them over 
bamboo poles so customers could feel the 
yarns and select the weight they wanted. To 
her delight, she soon discovered that simply 
touching the yarns encouraged people who 
didn’t know how to knit to give it a try.

Her own gilded touch on YoMo inevita-
bly brought an offer Ms. Lampard couldn’t 
refuse. Just as well, because when she 
received a phone call from a fellow retailer 
in 2001 requesting to meet for dinner before 
he relocated from London to Naples, she 
was free to go.  

And free to follow. As she and commuted 
back and forth to visit, she developed a 
local client base (many cultivated during 
transatlantic conversations). One day she 
realized her Naples client list outsized her 
UK clientele. Since then, she has tied the 
knot with husband Karl, moved here per-
manently and been adding her own classic 
style — with a definite twist — to the local 
scene ever since. ■

BY SUSAN POWELL BROWN_________________________
Special to Florida Weekly
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45 SHOWROOMS OPEN

For a schedule of upcoming events visit our website at  
www.MiromarDesignCenter.com. 

Trade showroom  
 

s 

Saturday, May 8 at 2 p.m.
“How to Get a Well-Traveled Look without the Airfare”

Saturday, May 15 at 2 p.m.
“Broken Color Decorative Faux Finishing Demonstration”

RSVP is greatly appreciated.  Call (239) 390-8207.

SEE IT! LEARN IT! 
BE THE FIRST TO KNOW!

Free Seminars By The Experts 
OPEN TO THE PUBLIC

Euro Kitchen Designs B&B Italia

Int’l Tile & StoneMuranoBontempi CasaFrancesco Molon

Fine LinesDuralee

GOLISANO

COURTESY PHOTO

The Golisano Children’s Museum of Naples is taking shape at North Collier Regional Park.

dozen exhibits that encourage explora-
tion and discovery. More than a building, 

C’mon will present 
a well-rounded uni-
verse in which chil-
dren and their families 
will be able to journey 
from the swamps of 
the Everglades to the 
outer reaches of the 
galaxy.

“The Children’s 
Museum of Naples 

will fulfill an underserved need in the 
area by providing children with a place to 
learn that is also fun and stimulating,” Mr. 
Golisano said. “As a long-time advocate of 
services for children, I am pleased to help 
make this dream become a reality.”

Julie Koester, past chair of the C’mon 
board of directors, said the campaign 
has already raised more than $21 million 
toward its $25 million goal. “Mr. Goli-
sano’s $5 million challenge grant will help 
C’mon in reaching out to new donors and 
inspire a deeper commitment from cur-
rent donors,” she said. “We thank him for 
leading the race to the finish.”

Mr. Golisano founded Paychex in 
1971 and served as president and CEO 
until 2004. He serves on the boards 
of several private companies and non-
profit organizations and is a trustee of 
the Rochester Institute of Technology. 
He has been widely recognized for his 
entrepreneurial, civic and philanthropic 
achievements by many organizations 
and by publications including Forbes 
and Chief Executive. He also owns of 
the National Hockey League team, the 
Buffalo Sabres.

For more information about the Goli-
sano Children’s Museum of Naples, visit 
www.cmon.org. ■

C’MON
From page 1
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FLORIDA 
LEATHER 
GALLERY

Leather Clearance Event
More Italian leather furniture in stock 

than anyone... for less!

GIVE MOM THE GIFT 
OF COMFORT...

11016 South Cleveland Ave. 

 28701 South Tamiami Trl. 

 5259 South Tamiami Trl. 

10020 East Adamo Drive 

30209 US 19 North 

6206 North Dale Mabry

www.FloridaLeatherGallery.com

F L O R I DA ’ S 
L E AT H E R 

AU T H O R I T Y

$100
O F F

any 
STRESSLESS 
chair

Stressless® is proudly endorsed by the 
American Chiropractic Association.

SPOILING HER WITH A DAY OFF

Get Comfort for LESS ...

12 MONTHS Interest FREE Financing*

SAVE 10-30%* STOREWIDE!

Not valid on proior sales. Not to be combined with any other discounts 
Expires 05/31/2010

*See store for details. Good through 05/31/2010

 Stressless® living is the 

perfect combination of 

comfort, function and style. Our 

patented  Plus™ system provides 

you with optimum head and lumbar 

support in any position while the Glide system 

keeps your body in perfect balance. Our recliners 

also come in two to three sizes to fit everyone. 

The Stressless® Plus™ system is integrated into 

our line of chairs, loveseats and sofas. Choose from 

both high- and low-back sofas for a personal fit.

Since the late 1800s, Florida has been 
a haven for spiritual pioneers searching 
for the “ideal life” in what many con-
sider the ideal communal environment. 
From the Cassadaga Spiritualist Camp 
in Central Florida to Koreshan Unity in 
Estero to Kashi Ashram in Sebastian to 
Collier County’s Ave Maria, WGCU-TV 
explores the ideas behind each of these 
spiritual communities and attempts to 
answer the question: Did their followers 
find Heaven on Earth? 

The one-hour special airs at 8 p.m. 
Thursday, May 13. 

“Florida: Heaven on Earth?” was pro-
duced by award-winning, Naples-based 
writer and producer Lynne Howard Fraz-
er and funded through a grant from the 
Florida Humanities Council. 

“Our goal with this program,” says Ms. 
Frazer, “was to examine the importance 
of a common ideology in the formation 
of successful communities.” 

In the film, Stetson University profes-
sor of religious studies Phillip Charles 
Lucas, Ph.D., who served as a humani-
ties scholar to help guide the project, 
describes why Florida is conducive to 
spiritual communities. 

“It’s a place where people come to 
retire. It’s a place where people have a 
vision of a kind of ideal life, so people 
are drawn to Florida for that reason,” he 
says.

Spiritualists were drawn to Central 
Florida in 1894 by “spirit guides” to estab-
lish the Cassadaga Spiritualist Camp. 

Now considered the oldest continuously 
active Spiritualist center in the southern 
United States, Cassadaga’s core belief 
is that those who pass into the “spirit 
world” can communicate with the living.

Through two world wars, a depression 
and the current economic down turn, 
Cassadaga has adapted to meet the needs 
of its followers. The same cannot be said 
of the once-thriving Koreshan Unity in 
Estero. 

In the late 1800s, Cyrus “Koresh” Teed 
envisioned a “New Jerusalem, a city of 10 
million that would usher in a new world 
order.”  The Koreshan lifestyle was based 
on Mr. Teed’s belief that we lived inside 
the earth and that God was both male and 
female.  He and his followers believed in 
celibacy, communism and equal rights 
for women. 

For more than 40 years, the Koreshans 
lived along the Estero River. As Mr. Teed 
worked to incorporate 
his Koreshan commu-
nity, he found him-
self embroiled in 
the politics of Lee 
County, from dis-
agreements over 
taxes to accusa-
tions of block vot-
ing. Tensions grew 
and as a result of 
a political fist fight, 
Mr. Teed was injured 
and eventually died. The community sur-
vived for another 30 years. 

Members of a group in Sebastian 
known as Kashi Ashram believe that the 

only religion is a religion of kindness. 
Founded in the mid-1970s by a Jewish 
homemaker from Brooklyn who believed 
she received a visit from Jesus Christ, the  
80-acre community is home to more than 
70 believers. 

Kashi’s focus on service recently 
inspired a partnership with the state of 
Florida to create an independent living 
center for low-income seniors known as 
By the River. Known for their work with 
the elderly, homeless and hungry, and 
as a meditation and yoga center, Kashi’s 
future will be dependent on how closely 
the community ties itself to its founder, 
the former Joyce Green who goes by the 
name Ma Jaya Sati Bhagavati, and more 
importantly, if the community is strong 
enough to sustain itself after she’s gone. 

The inspiration of one person’s vision 
was the impetus behind South Florida’s 
newest spiritual community: the town 
of Ave Maria in Collier County. In 2002, 
Tom Monaghan, founder of Domino’s 

Pizza, was searching for a new home for a 
Catholic college when the Barron Collier 
Companies offered to give him 750 acres 
and in return, the company would build a 
residential and commercial development 
around the new university. 

“I think it is God’s will to do this,” Mr. 
Monaghan says. 

As the university began to build and 
the town around it took shape, Mr. Mon-
aghan’s vision was questioned. “Florida: 
Heaven on Earth?” explores those who 

questioned his idea of 
a “Catholic commu-
nity” and those who 
envision living in a 
community based on 
conservative Catho-
lic teachings. Glenn 
Whitehouse, profes-
sor of religion and 
philosophy at Florida 
Gulf Coast Universi-

ty, describes the Ave Maria community 
as “a community for like-minded people 
of a certain Catholic bent.” 

“Florida: Heaven on Earth?” explores 
the development and impact of of these 
four spiritual communities.

— WGCU-TV will air all four of the 
Florida public television “Community” 
programs beginning at 3:30 p.m. Sunday, 
May 16, with  “Imagining a New Flori-
da.” It will be followed by “Jacksonville 
Beach: Against the Tide,” “St. Petersburg: 
New Place in the Sun,” “Venice, Florida: 
Moving Forward by Looking Back” and 
“Florida: Heaven on Earth?”

WGCU explores Florida’s spiritual communities
TV special titled “Florida: Heaven on Earth?”

SPECIAL TO FLORIDA WEEKLY

MONAGHAN

FLORIDA WEEKLY / FILE PHOTO

The Koreshan globe shows the unusual belief 
that humans lived on the inside of the world, 
not on the outside.





>>What: Historical Trolley Tour of downtown  
 Naples with Lois Bolin
>>When: 5 p.m. Saturday, May 8
>>Tickets: $30 per person, with all proceeds  
 going to Naples Backyard History
>>Details: Welcome reception and hour-long  
 tour followed by cake cutting with  
 local government offi cials
>>Reservations:  262-7300

in the know
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UNDERCOVER HISTORIAN
Historian Doris Reynolds’ account of colorful Speed Menefee

“History is at the heart of every city. Our 
country is so young that we barely have a 
past to speak of. For Naples to have you 
and your efforts to preserve our begin-
nings will allow us to be included with 
those who have the wisdom to record our 
contribution to the growth of this newly 
formed youngster called the United States 
of America.”

— Regina Vaccarella, 2010

Regina Vaccarella of Architects Unlim-
ited wrote one of the many congratulatory 
comments to Naples Backyard History on 
our efforts to promote local history. Those 
efforts led to the city of Naples celebrating 
our third annual History Month in May.

In publications that span more than 50 
years, city historian Doris Reynolds has 
preserved many cherished stories about 
our local history. Our duty is to ensure 
that her stories, and those recorded by 
many others, are never forgotten.

We are pleased to reprint Ms. Reynolds’ 
1993 tribute to Speed Menefee, the first 
mayor of Naples. An exhibit about Mr. 
Menefee is at Naples City Hall all month 
long. We encourage you to make a trip to 
see it. In the meantime, we hope you enjoy 
reading Ms. Reynolds’ account of the col-
orful mayor:

In 1925 Naples was incorporated as a city, 
and of immediate importance was the selec-
tion of a mayor. Everyone agreed that no 
one was more qualified than Speed Mene-
fee. After all, he had been the official greeter 
and the town’s most fascinating character 

since his arrival in 1905. Speed 
really didn’t want the responsi-
bilities required of the mayor but 
was willing to be sworn in and to 
serve for about 15 minutes. After 
the appropriate ceremonies and 
an acceptance speech, he resigned 
and Judge E.G. Wilkerson took 
over the office and served for 
several years. 

Speed had served in the Span-
ish American War and the gen-
eral consensus was that he came 
to Naples to recover from his 
war experiences. Others say that 
Speed was a “remittance off-
spring” — a member of a promi-
nent family, who paid him a 
regular stipend to remain away 
from home.

He was the scion of a prominent Ken-
tucky family, and along with being the 
first mayor of Naples, he was the most col-
orful and eccentric person ever to grace 
the Naples scene. 

His house on stilts was on the beach 
at 17th Avenue South, where he and his 
“Grandma” held forth every evening at 
cocktail time. “Grandma” turned out to 
be a carved coconut on the bar in Speed’s 
home, and make no bones about it, “Grand-
ma” required frequent toasts. On my first 
visit, I was introduced to her and told to 
toast her by “kissin’ Miss Betsy,” a coco-
nut shell filled with Kentucky bourbon. 

Although there were no fancy hors 
d’oeuvres, there was no lack of outra-
geous stories from Speed, told with such 
gusto and fervor that it was hard not to 
believe them. My favorite had to do with 

the rattlesnake that attacked the tires on 
his model-T Ford. The snake embedded 
its teeth in a tire and the air from the tire 
inflated the snake until he came right out 
of his skin. 

Speed’s house was decorated with what 
appeared to be castoffs from a hurricane-
ravaged island hut. On the porch were 
several battered Peel chairs that must have 
come from China with the first homebound 
missionaries. Inside were yellowed prints, 
beaded portieres, rattan lampshades, turtle 
shells, walrus teeth, wax flowers, manatee 
skulls, Indian rugs and diamondback rattle-
snake backbones. The faded rose-colored 
pillows thrown around the weather-beaten 
sofa were the only touch of civility in this 
trash and treasure trove. 

No one was ever sure of Speed’s exact 
age. In 1957, he confessed to being 75, 
but rumor had it that he was at least 80 

and holding. I had a daily radio show on 
WNOG and arranged for Florence Halde-
man Price, Lindsey Crayton and Grace 
Moestetter to come on the show and remi-
nisce about Speed on his birthday. We 
taped the program, which was then aired 
during Speeds’s birthday party.

Speed never married and claimed 
to spend most of his time avoiding the 
advances of eager ladies who found his 
charms irresistible. 

In spite of his idiosyncrasies, Speed 
Menefee was the perfect Southern gentle-
man. He lived in Naples for more than half 
a century, and anyone who knew him was 
privileged to share his stories, his humor, 
his gentle courtliness, frivolous nature 
and his zany philosophy that life was a 
bowl of cherries. And for Speed, there just 
didn’t seem to be any pits. ■

— Reprinted in its entirety, with the 
most gracious permission of the author, 
from “When Peacocks were Roasted and 
Mullet was Fried” (pp. 20-21), by Doris 
Reynolds, 1993, Naples, Fla., Enterprise 
Publishing, A Division of D. Reynolds 
Enterprises Inc. Copyright 1993 by Enter-
prise Publishing.

BY LOIS BOLIN____________________
Special to Florida Weekly

COURTESY PHOTOS

Speed Menefee and “Grandma” 

It’s easy, friendly and informative.  Visit The Arlington  
Model and Information Center showcasing the  
exceptional design and architecture of this stunning  
new retirement community coming to Lely Resort.  

Picture yourself enjoying the Promenade with all its  
resort-style amenities. View extraordinary apartment  
and villa residences.  See a scale model of the campus,  
and the wide selection of floor plans.  Tour a fully  
furnished apartment residence. One look is all it takes.

Simply visit or call for more details today.  
(239) 206-2646 or (866) 986-9690   

One look will change the way  
you see your retirement future.

Model and Information Center
Located on Tamiami Trail, across from the Lely Freedom Horses Monument.

12276 Tamiami Trail East, Suite 501, Naples, FL  34113
Open 8:30 a.m to 5:00 p.m. Monday through Saturday, and Sundays by appointment.

(239) 206-2646 or (866) 986-9690
www.ArlingtonNaples.org

Visit the Model  and Information Center for your free copy of  Rightsizing Your  Life
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You’ll love our $1,250  LASIK
It’s our way of saying Thank You for 

four years in Naples and Bonita.

SURPRISE!

So grab your phone and call 

(239) 949.2021
or visit www.bonitaeye.com

Hwy 41 at Coconut Rd.

PE
R 

EY
E

STEPHEN E. PASCUCCI, MD, FACS

Thousands turned out under the midday 
sun  on Sunday, May 2, to feast on every-
thing from hot dogs to stone crab claws. 

1. Jose Maya at the grill. 
2. Scott Hartung cools off with a frozen treat.  
3. Stone crab claws for everyone. 
4. Todd Beltran says, “Yum!”
5. Joan Lovello dips into something cold. 
6. The crowd at Bayfront.
7. Gena Schindler takes a bite.
8. Nikki, Sterling and Matt Bechtol.

DENNIS GOODMAN / FLORIDA WEEKLY

THE 27TH ANNUAL TASTE OF COLLIER
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Rates and availability to play, subject to change without notice. 

Are you a big game hunter? 
Find big game here—on the two Tom Fazio courses at  

Bonita Bay East.  Where will you find the  
thrill of golf?  Your hunt ends here.

TEE-OFF MAY 1ST.
as low as $60 per player 
book a tee time: 
BonitaBayEast.com   
or call 239-353-5100. 
On Immokalee Rd., 6 miles east of I-75. 
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For Reserva  ons Call 403-3020

DAY TRIPS
NOW AVAILABLE! BOOK

NOW!
KEY
WEST
KEY
WEST

Call:  239.995.8200
3420 Hancock Bridge Parkway, 
North Fort Myers, Florida 33903

DON’T MISS
THE SEASON!!

40 HOMES SOLD IN 90 DAYS!

$234,900NOW:

Huge Waterfront Condos in 
Fort Myers, Florida!

PRICED TO MOVE! ACT NOW!

Home # Bedroom
Size

ORIGINALLY
WAS NOW

301 E 3BR/2.5BA $679,900 $234,900

308 W 3BR/2.5BA $758,900 $236,900

508 W 3BR/2.5BA $690,900 $261,900

$679,900WAS: $679,900

PRICES SUBJECT TO CHANGE WITHOUT NOTICE. 
CONTACT AGENT FOR DETAILS.

NorthStarYachtClub.com 

Follow Us On

DIRECTIONS FROM I-75
 

Take exit 138 west onto Dr. Martin 
Luther King Blvd. Make a right turn onto 
Monroe Street, followed by a quick left 
onto Main Street. Merge onto US 41 
North. After crossing the bridge, make 
a left onto Hancock Bridge Parkway.

View Our Video Online

EXCLUSIVE SALES & MARKETING

FORT MYERS’ HOTTEST SELLER!

GOLFING NEWS
Bonita Bay East’s 
two courses open 

for daily play
Bonita Bay East, the 1,400-acre golf 

facility in North Naples with two award-
winning, Tom Fazio-designed champion-
ship courses, is now open for daily play. 
The two courses wind through open 
areas, marsh and woodland and past 
cypress stands where players often see 
wild turkey, marsh birds, rabbits and 
white-tailed deer. 

Bonita Bay East’s site includes 895 acres 
of cypress wetlands, 190 acres of pine 
flats, lakes and hundreds of native sabal 
palms. It was the first 36-hole facility in 
the world to achieve Audubon Interna-
tional Signature Sanctuary status.

Five tee areas allow golfers to choose 
markers appropriate to their game; knolls, 
ridges, undulations and lakes create a 
game of strategy for all players. Golfers 
are invited to play the courses, dine in 
the 8,000-square-foot clubhouse over-
looking the two finishing holes and take 
advantage of the state-of-the-art practice 
facility.

Bonita Bay East is on Immokalee Road 
six miles east of I-75. For additional infor-
mation or to schedule a tee time, call 353-
5100 or visit www.BonitaBayEast.com. ■

Sports Camp 
Shootout

set for May 22
The third annual Sports Camp Shoo-

tout takes place Saturday, May 22, at 
The Quarry. Cost is $100 per player and 
includes 18 holes of championship golf 
with a cart, a box lunch from The Ale 
House and an awards banquet at the club. 
Players can also participate in a putting 
challenge, two longest drive contests, two 
closest-to-the-pin contests and a hole-in-
one challenge to win a new car. 

Proceeds benefit Sports Camp Inc., a 
nonprofit organization that helps Collier 
County families in need of after-school 
and summer childcare. Sports Camp’s 
mission is to provide a safe and success-
ful after-school environment for children 
through physical, mental and scholastic 
activities.  

Registration forms are online at wwww.
sportsclubnaples.com and fees can be 
mailed to: Sports Camp Inc., P.O. Box 
111030, Naples, FL 34108.

Sponsorship opportunities are avail-
able. For more information, call 298-6407 
or 398-2093. ■

Tee off with CBIA
at Vineyards

The Collier Building Industry Asso-
ciation and Insurance and Risk Manage-
ment Services are holding a golf tourna-
ment at the Vineyards Country Club on 
Friday, June. 4. Registration begins at 
noon, and the shotgun start is at 1 p.m. A 
scoreboard party and dinner will follow 
the competition.

Cost is $125 per player and includes 
cart and green fees, two mulligans, 10 
raffle tickets, one complimentary drink 
on the course and dinner following the 
tournament. For reservations or to spon-
sor a hole, call 436-6100 or visit www.
cbia.net. ■

Bonita chamber 
announces 

inaugural tourney
The Bonita Springs Area Chamber 

of Commerce is planning its inaugural 
Hackers & Smackers tournament on Sat-
urday, June 5, at Copperleaf Golf Club. 
Golfers will compete to have their names 
engraved on a trophy to be displayed 
in the Bonita Springs Area Chamber of 
Commerce Visitors Center for an entire 
year.

The shotgun scramble will tee off at 
8:30 a.m. Participation is open to the pub-
lic for $80 per person. For more informa-
tion or to register, call 992-2943 or visit 
www.BonitaSpringsChamber.com. ■

Immokalee 
Foundation plans
pro-am tourney

The Immokalee Foundation will hold 
its 2010 Charity Classic Pro-Am Golf 
Tournament on Monday, Nov. 15, at Bay 
Colony Golf Club. The event pairs foun-
dation supporters with some of the big-
gest names in golf. Only 24 foursomes, 
plus the pros, will participate.

The benefit tournament begins at 7:30 
a.m. with breakfast and golf demonstra-
tions, followed by a shotgun start at 9:30 
a.m. The scramble format pairs players 
with a different pro for each nine holes. 
The awards luncheon will be held imme-
diately following the tournament.

Entry fees begin at $5,000. All pro-
am golfers will receive tickets to the 
Charity Classic dinner auction that takes 
place Friday, Nov. 12, at The Ritz-Carlton, 
Naples. For more information or to make 
reservations, call Lori Apolito at The 
Immokalee Foundation, 430-9122.

The tournament and dinner auction 
will benefit the foundation’s educational 
programs including Take Stock in Chil-
dren, Vocational Success, College Suc-
cess, Direct Scholarships, The First Tee 
of Naples/Collier Program in Immokalee 
and Immokalee Readers. The 2009 golf 
tournament raised $1 million for TIF 
programs.

Presenting sponsor for the 2010 Char-
ity Golf Classic is Morgan Stanley Smith 
Barney. Gold-level sponsors include Big-
ham Jewelers, Jaguar Naples and Porsche 
of Naples. ■

COURTESY PHOTO

Bonita Bay Club East



Moving. Parts.

Combining Talent with Technology for Active People 
in Bonita & Estero.
Our orthopedic surgeons are at the forefront in their field.  We’ve combined 
them with the latest technological advances available, newly expanded surgical 
suites and a nursing and rehabilitation team of specialists highly trained in the 
care of the orthopedic patient.  It’s this winning combination that helps us treat 
thousands of people with bone, joint, muscle, and spine problems each year.  
And, it’s why we’ve been chosen as one of the Thomson Reuters Healthcare “Top 
100 Hospitals” for orthopedics. 
 
Our All-Star Total joint Center is one of the busiest hospitals for joint replacement 
in the U.S. and one of only a handful of wellness based joint replacement centers 
in the country.  Lee Memorial Health System and our expert physicians and care 
team continue to provide solutions to keep you active with less pain.

World class health care is closer than you think. 

www.HealthyBonitaEstero.org



Can you teach 
an old brain 
new tricks?

Learn more about teaching old brains 
new tricks at “Vision and the Amazing, 
Changing, Aging Brain,” a free program 
from 10-11:30 a.m. Saturday, May 8, at the 
FGCU Naples Center, 1010 Fifth Ave. S. 

The program is presented by the Vision 
Sciences Society and the FGCU Renais-
sance Academy. Guest speaker Allison 
Sekuler is the Canada research chair in 
cognitive neuroscience and a professor at 
McMaster University in Hamilton, Ontar-
io. She is finishing her term as a board 
member of the Vision Sciences Society, 
which for several years has held its annu-
al convention at The Naples Grande. 

The society presents Dr. Sekuler’s 
lecture as a thank you to the com-
munity. Although attendance is free, 
seating is limited and registration is 
recommended. Call 425-3276. ■

Lighthouse of 
Collier receives 
$10,000 donation

Lighthouse of Collier Inc. has 
received a donation of $10,000 from 
Naples-based Arthrex Inc. The mission 
of Lighthouse of Collier is to promote 
the development, implementation and 
ongoing evaluation of programs and 
services that foster independence and 
enhance the quality of life for the blind, 
visually impaired and their caregivers. 

For more information, call 430-3934 
or visit www.lighthouseofcollier.org. ■

Free hearing 
tests offered

Decibels Audiology and Hearing will 
conduct free hearing screenings from 10 
a.m. to noon Wednesday, May 12, at Juni-
per Village, 1155 Encore Way. Audiologist 
April Royan will administer testing. Call 
598-1368 to RSVP by Friday, May 7. ■

Eye center doctor 
will discuss lasik

Dr. Jonathan Frantz will present a 
free seminar about iLASIK at 5:30 p.m. 
Wednesday, May 19, at Florida Eye 
Health, 2100 Tamiami Trail N. RSVP 
by calling 430-3939 or register online 
at www.bettervision.net. ■

Lawyer will talk 
about the new 
health care laws

The Bonita Springs Area Chamber 
of Commerce hosts a forum about the 
new health care laws from 8-10 a.m. 
Friday, May 21, at Worthington Coun-
try Club. “Restructure, Reorganize, 
Reform: What every business owner 
needs to know about the Patient Pro-
tection and Affordability Act” will be 
presented by Jeana Singleton of Bren-
nan, Manna & Diamond, P.L. 

Cost is $20 for members and $30 for 
non-members and includes breakfast. 
To register or for more information, 
visit www.BonitaSpringsChamber.com, 
call 992-2943 or e-mail Info@Boni-
taSpringsChamber.com. ■

TO YOUR HEALTH
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HEALTHY LIVING
Know preventative measures 
and warning signs of stroke

For families with aging loved ones, 
very few serious health risks present 
the same level of concern as a stroke. In 
the U.S., someone suffers a stroke every 
40 seconds, and more than 75 percent 
of these incidents occur in people over 
the age of 65. Fortunately, fewer than 20 
percent of all strokes are fatal; but unfor-
tunately, most stroke survivors suffer 
some lingering health effects that affect 
long-term quality of life.

May is American Stroke Month and 
across the area, Senior Helpers, a leading 
national and local in-home care provider 
that cares for stroke survivors every 
day, is spreading awareness about the 

prevalence of stroke among aging Ameri-
cans. Although strokes can seemingly 
strike without warning, Senior Helpers is 
encouraging families to talk to their aging 
parents and grandparents about some 
simple lifestyle changes that can help 
reduce the risk.

“Stroke can sometimes be a scary topic 
that aging seniors don’t want to talk or 
even think about, but it’s important for 
concerned family members to realize 
that stroke is the leading cause of long-
term disability in the United States, and 
the risks go up drastically with age,” 
says Peter Ross, CEO of Senior Helpers. 
“After a close family member suffers a 
stroke, there is a high likelihood that they 
will require a little bit more help and a 

It’s important for all of us in health 
care to take a step back from time to 
time and assess where we are and where 
we’re going. One way to achieve this is 
to “retreat” from the daily grind and take 
inventory at an off-site meeting. 

That’s precisely what new chairman 
of pediatrics Dr. Todd Vedder did as he 
embarked on his three-year term. Along 
with Pat Read, administrative director, 
Dr. Vedder organized a retreat so that 
NCH pediatricians could listen to each 
other’s ideas of how best to serve the 
children in our community.

Specifically, the department was invit-
ed to attend a four-hour session led by 
Dr. Gerald Lavandosky, who in addition 
to being one of the covering intensivist/
hospitalist pediatricians for Dr. Deb-
bie Lopez, has facilitated many similar 
brainstorming sessions. Dr. Aurora Este-
vez, Kevin Cooper, Phil Dutcher and 
I attended, as did board members Dr. 
Alberto De La Rivaherrera, Kay Gow, 
Mariann MacDonald and Ned Stedem, 
who contributed to SWOT analysis and 
discussion. “SWOT analysis” is a busi-

ness tool that identifies strengths, weak-
nesses, opportunities and threats. 

Dr. Vedder set the tone for the retreat 
with his vision for pediatrics: “To have 
a physically close medical home that 
meets the majority of our children’s 
health-care needs and exceeds their par-
ent’s/caregiver’s quality expectations.”

After we split into groups to exchange 
ideas and recommendations, retreat 
leaders synthesized our thinking going 
forward to focus on two areas of major 
opportunity: First, the pediatric emer-
gency room; and second, marketing, to 
share with the broader community our 
capabilities to care for sick children. 

Pediatrics is a great NCH strength. 
We have nearly 30 independent pediatri-
cians and several specialists. Our 24-bed 
Robert and Mariann MacDonald Seacar-
ium capabilities have increased remark-
ably since Dr. Lopez and her teammates 
joined NCH. Importantly, pediatric 
transfers from the North Naples ER 
have dropped from almost 300 in 2006 
to 104 in 2009. We have also increased 
our capacity to do outpatient procedures 
at North Naples with the goal of keeping 
children close to home.  

Beyond raw numbers, retreat attend-
ees heard from two local moms who 
testified how a “grown-up” NCH pedi-
atric service made a difference in their 
families’ lives. One mother explained 

how much better it was that her daugh-
ters, who suffer a metabolic disease, 
could be treated locally, rather than 
having to be transported in a helicopter 
to a children’s hospital. The other mom 
echoed a similar sentiment about her 
identical twin boys, one of whom needed 
surgery.

NCH pediatrics care also means chil-
dren’s education and disease prevention. 
We partner with the Children’s Museum 
of Naples (www.cmon.org) to provide 
health-care education with a broad array 
of programs aimed at nutrition, well-
ness, mental health, dental health and 
other age-appropriate topics. We also 
have offered free sports physicals since 
before 1977, the year I came to town. We 
continued that tradition over the past 
few Saturday mornings, when more than 
106 volunteers — physicians, physician 
assistants, ARNPs, NCH school nurs-
es, NCH physical therapists, Wolford 
School CRNA students and other care-
givers —were organized by our seven 
athletic trainers to conduct free sports 
physicals for 2,068 children.

This is just part of the service that 
NCH pediatrics provides in caring for 
our community’s most precious asset — 
the 65,000 children of Collier County. ■ 

 
— Dr. Allen Weiss is president and 

CEO of the NCH Healthcare System. 

Brainstorming about better serving the kids

STRAIGHT TALK

allenWEISS
allen.weiss@nchmd.org  

SPECIAL TO FLORIDA WEEKLY

Stroke prevention tips for seniors:
 Exercise regularly to reduce high blood 

 pressure
 Avoid high fat and cholesterol foods on a   

 regular basis
 For seniors with or at risk of diabetes, keep  

 blood sugar levels under control
 Reduce sodium in daily diet
 Quit smoking immediately

Warning signs of stroke for seniors:
 Sudden numbness or weakness of the 

 face, arms or legs, especially on one 
 side of the body

 Sudden confusion or trouble speaking 
 and understanding

 Sudden trouble seeing out of one eye
 Sudden trouble walking or loss of balance
 Sudden, severe headaches without cause

in the know
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When seniors move,
managers can help

The National Association of Senior 
Move Managers has declared May 
9-15 National Senior Move Manag-
ers Week. The theme of this fourth 
annual celebration is “More Than 
Just a Move.”

NASMM members around the 
country are promoting the value of 
senior move management and senior 
move managers’ commitment to 
assisting older adults and their fami-
lies, not only with the actual moving 
experience, but with the emotion-
al and physical aspects of sorting 
through and downsizing a lifetime of 
memories in the relocation process.

“Older adults making a transition 
have not moved in many years and 
need to downsize considerably,” says 
Sheri Samotin, president of LifeB-
ridge Solutions LLC. The organiza-
tional and physical tasks associated 
with planning and implementing 
such a move can be overwhelming, 
she adds. “It’s so much more than 
just a move when you are help-
ing older adults transition to a new 
home.”

LifeBridge Solutions work to 
reduce the stress and trauma that 
can accompany this type of move, as 
it becomes increasingly difficult for 

SEE STROKE, A15 

SEE SENIORS, A15 
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Diversify 
Your Assets 

Invest In 

Diversify your 
portfolio

Gold buy or sell

 PERSONAL SERVICE
 COMPETITIVE

 INTEGRITY

Commodity Professionals 
With Over 100 Years

Combined ExperienceFor more information call 888-6dginow and speak with one of  

CALL TODAY FOR YOUR FREE GOLD REPORT . . .

THE PATIENT AND ANY OTHER PERSON RESPONSIBLE FOR PAYMENT HAS A RIGHT TO REFUSE TO PAY, CANCEL PAYMENT, OR BE REIMBURSED FOR PAYMENT FOR ANY OTHER SERVICE, EXAMINATION, OR TREATMENT WHICH IS PERFORMED AS A 
RESULT OF AND WITHIN 72 HOURS OF RESPONDING TO THE ADVERTISEMENT FOR THE FREE, DISCOUNTED FEE, OR REDUCED FEE SERVICE, EXAMINATIONS, OR TREATMENT. THE RISKS, BENEFITS AND ALTERNATIVES WILL BE DISCUSSED DURING THE 
PATIENT’S CONSULTATION.  SOME RESTRICTIONS.

It’s Spring Enjoy life without depending on glasses or contacts with 100% blade-free

Call  791-2020  www.bettervision.net  
Discount on bilateral procedure. Not valid with other offers. Expires 6.21.10

Jonathan M. Frantz, MD, FACS 
Area’s Leading LASIK Surgeon In Experience & Technology

SAVE 
$500 

during our
SPRING 
SPECIAL

THE HOME OF EVERY SMILE
Patricia Primero, DDS

 

(239) 254-4480

MOST
INSURANCE
ACCEPTED

We diagnose:
• Back
• Neck

• Shoulder
• Hip
• Knee

Customized Treatments:
• Physical therapy
• Aquatic therapy

• Injections

sports medicine and
rehabilitation

MOST INSURANCE PLANS ACCEPTED

Call Today For Relief of Pain • 239-254-7778
www.jaffesportsmedicine.com

IS PAIN HOLDING YOU BACK?

90 Cypress Way, Suite 60 (corner of Immokalee & Airport Pulling Roads)

SUPERVISED BY A BOARD CERTIFIED PHYSICIAN

Learn about Exactech 
and Optetrak®: the
Peter Jacobsen Knee

Knee Pain?
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Individual results vary. With any surgery, there are potential risks
and recovery times may differ depending on the patient.

FREE SEMINAR & GOLF CLINIC

Learn how knee replacement surgery helped Peter Jacobsen get back 
into the swing of things and how it can help you return to the active 
lifestyle you deserve.

TUESDAY, MAY 18, 2010 
3:00 - 4:00 pm 

Tiburón Golf Club 
2620 Tiburón Drive, Naples, FL 

To reserve your seat or for more info: 
Call 1-800-EXACTECH ext. 244
or visit www.exac.com/PJFL

Guest Speaker:
Dr. Morton Bertram

Golf Clinic Host:
Peter Jacobsen

Sponsored by

little bit more attention to live their daily 
life.”

Most stroke survivors still enjoy a very 
high quality of life, Mr. Ross adds, but 
most also require an extra pair of hands 
around the house to help out. In situa-
tions where friends and family might not 
always be available, professional caregiv-
ers who know what warning signs to look 

out for can be there to help, he says.
The latest research from the American 

Stroke Association shows that women 
tend to be at slightly greater risk of suffer-
ing a fatal stroke than men. Also, seniors 
living in the Southeast are more at risk 
than individuals in most other geographic 
regions. A number of factors increase 
the risk of stroke, including age, family 
history, high blood pressure, smoking, 
alcohol and drug abuse, and any medical 
history involving previous episodes or 
symptoms of stroke. However, some basic 
and simple lifestyle changes can reduce 
the overall risk of stroke. ■

STROKE
From page A14

SENIORS
From page A14

family caregivers to provide all of the 
support needed for these transitions.

“Family and friends often want to help, 
but there can be barriers,” says Mary Kay 
Buysse, executive 
director of NASMM. 
“Adult children may 
be sandwiched 
between their par-
ents, their careers 
and their own fam-
ily obligations. For 
family members 
living far away, the 
barriers may be geo-
graphic. Some seniors have no surviving 
children, or their children are seniors 
themselves.

“If illness or death precipitated the 
move, the family may already be drained 
both emotionally and physically.”

The concept of senior move manage-

ment has emerged to fill the gaps and 
to make transitions easier for everyone 
involved. Founded in 2002, NASMM 
strives to facilitate the physical and 
emotional aspects of relocation for older 
adults by increasing industry awareness, 
establishing a national referral network 
of senior move managers, enhancing the 
professional competence of members 
and promoting the delivery of senior 

move management services with com-
passion and integrity.

There are more than 500 NASMM 
members throughout the United States 
and Canada. For more information on 
senior move managers or NASMM, visit 
www.nasmm.org. ■
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Fifth Third Bank, Member FDIC.

Reduce hunger in  
our community.

Donate non-perishable food items  
at any one of our South Florida  

banking center locations during May. 

For questions or locations, please call 239-591-6507.

IN PARTNERSHIP WITH

www.53.com

239-393-6300
www.keepintouchstore.com
Shops of Marco, 135 S. Barfi eld Dr.

Mon-Fri 9am - 5pm
Saturday 9am - 3pm

Sunday Closed

Come 
meet our 
dog Lucy!

LARGE SELECTION OF UNIQUE CARDS 
& GIFT ITEMS

PRINT YOUR BOARDING PASS HERE

HIGH-SPEED INTERNET ACCESS

FAX & NOTARY SERVICE

239-261-7157 • www.WynnsOnline.com • 141 Ninth Street North • Naples

Free with a $10.00 
Grocery Order

French Baguette
With Coupon

While Supplies Last

Limit one per coupon
Good thru 5/12/10

Free with a $40.00 
Grocery Order

Smoking Loon Pinot Noir 
(750ml)

With Coupon
While Supplies Last

Must present coupon at time of purchase.

For over 70 years offering Wholeseome fresh products 
to our customers. Wynns is now carrying a large selection 

of Natural, Organic, and Gluten-Free products.

With hurricane season beginning June 1, 
pet owners are reminded to register their 
animals for the Collier County Emer-
gency Pet Shelter. Pets must be registered 
every year; registrations are not automati-
cally renewed.

The shelter at North Collier Regional 
Park is an adjacency shelter, which means 
owners and pets are sheltered separate-
ly within the park and pets cannot be 
dropped off. The facility holds 75 pets, 
cats and dogs only.

Pre-registered pet owners will be noti-
fied by an automated call system once the 
shelter opens. 

Owners must care for their pets prior 
to and post storm and are responsible for 
crates, food, medications, supplies and 
water for their animals. Registrations will 
be suspended if there is a tropical storm 
and/or hurricane watch issued for Collier 
County. For more information, call 252-
PETS (7387). Online registration can be 
completed at www.colliergov.net. ■

In honor of “Fifth Third Day” — the 
third day of the fifth month — Fifth 
Third Bank launched its month-long 
“Fight Hunger. Feed Dreams” effort on 
Monday, May 3. More than 130 collec-
tion boxes for food have been set up in 
the bank’s financial centers and corpo-
rate offices throughout its seven-county 
South Florida region.

“For the past 19 years, the bank has 
focused on Fifth Third Day as a cel-
ebration of our company’s heritage. This 
year, we decided to expand our local 

focus with a team approach to meeting a 
basic community need,” said David Call, 
president and CEO of Fifth Third Bank in 
South Florida. 

Bank employees and customers are 
encouraged to donate nonperishable 
items at any Fifth Third Bank. All food 
will be collected during the week of June 
1 by The Salvation Army and delivered 
to its eight area commands in Collier, 
Lee, Charlotte, Manatee, Sarasota, Bro-
ward and Palm Beach counties. For more 
information, call 591-6462.  ■

Hope for Haiti’s food packing project 
in partnership with Kids Against Hunger 
of Southwest Florida takes place from 9 
a.m. to 1 p.m. Saturday, May 8, at Naples 
High School. The goal is to pack and 
send more than 200,000 meals to Haiti. 

Volunteers are needed for two-hours 
shifts, from 9-11 a.m. and 11 a.m. to 1 p.m. 

All meals will be shipped and distributed 
by Hope for Haiti staff. To sign up, call 
434-7183.

If you cannot volunteer but would like 
to participate, a donation to help defray 
shipping costs would be greatly appreci-
ated. For more information, visit www.
hopeforhaiti.com.  ■

Reminder to pet owners: It’s time 
to register for emergency shelter

Fifth Third Bank launches food drive

Help needed packing meals bound for Haiti

900 Neapolitan Way
(Corner of US 41 & Neapolitan Way, Naples in the Neapolitan Shopping Center)

239.434.9700 • Open Daily 10-6 • Sundays 12-5
OohLaLaNaples.com

Appreciates Moms!

FREE
SPARKLY GIFT 

W/$30 PURCHASE! 

Exp. 5/15/10 



it’s WHERE TO LIVE

Lely offers a wide range of residences from the $180’s to over $2 million.

Players Cove
from the $320’s 

Caldecott
from the $320’s

Cordoba
from the $370’s 

Cottesmore
from the $440’s

Avonlea
from the $520’s

Olé
from the $180’s 

Alden Woods
from the $240’s

Moorgate Point
from the $290’s 

Lely offers 3 championship golf courses by some of the world's top designers, 3 resort style pools, 7 tennis courts,

a luxurious spa and fitness center, 4 clubhouses, 11 neighborhoods and countless other amenities.
Not only do you get an enviable lifestyle in an established Naples location, but a quality home in a place voted

Community and Clubhouse of the Year for 2 years in a row.

Come tour our 30 model homes today!

BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE DOCUMENTS
REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

Visit our Sales Center today. 8020 Grand Lely Drive, Naples, Florida 34113
(239) 793-2100  www.lely-resort.com

Lely Resort Realty, LLC, Exclusive Sales Agent, Licensed Real Estate Broker

Martinique
from the $540’s

Classics Estate Homes
from just over $1 million

Covington Place
from the $690’s
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Pets of the Week

To adopt a pet
All dogs and cats adopted from The Humane 

Society Naples come with a medical exam, vacci-
nations, sterilization surgery, ID microchip and 30 
days of free pet health insurance. Visit the fi ne pets 
ready for adoption at The Humane Society Naples, 
370 Airport-Pulling Road North, from 11 a.m. to 7 
p.m. Tuesday and Thursday and from 11 a.m. to 5 
p.m. Wednesday, Friday, Saturday and Sunday. Call 
643-1555 or visit www.HSNaples.org.

>> Mr. Slinky
Is a 4-year-old 
tabby. Big and 
quiet, he loves 
people but is 
just a bit shy. His 
adoption fee is 
$55.

>> Ernie
is a handsome ittle 
guy who’s about 
11 months old. 
He’s loaded with 
personality, and he 
has very prominent 
thumbs. His adop-
tion fee is $55.

>> Chester
is a 2-year-old 
Labrador retriever 
mix. He’s a spunky 
boy who loves to 
be with people. 
His adoption fee 
is $75.

>> Teresa
is a 1-year-old 
beagle-hound mix. 
She’s a medium-
sized dog, well 
mannered and 
gentle. Her adop-
tion fee is $75.

239.690.9844
14125 S. Tamiami Trail (U.S. 41)
Fort Myers
SHOWROOM HOURS: 
Mon - Sat. 9:30 a.m. - 6 p.m.
Evenings & Sundays by appointment

  Free Local Delivery    Free Fabric Protection
  Free Design Service    Low Price Guarantee
  Locally Owned & Operated!

Fine Furniture    Outstanding Design    Unique Accessories  
Outdoor Living    Complete Window & Wall Treatments

Distinctly Norris

Larry Norris

S A L ETruckload Patio
ALL Patio Sets on SALE!

THIS WEEKEND ONLY ~ THURSDAY - SATURDAY!

Immediate FREE Delivery!

Starting 
from

$599
Table & 4 Chairs

Now’s the time to give your 
dog a coat-care makeover

Beauty is more than skin-deep when 
it comes to your dog. Keeping your pet 
well-groomed not only gives you a clean-
smelling companion, it also helps to keep 
your dog more comfortable and allows 
you to spot health problems before they 
become serious, even life-threatening.

How important is grooming to your 
pet’s comfort? Consider a simple mat, so 
easy to overlook. Have you ever had your 
hair in a ponytail that was just a little too 
tight? A mat can feel the same way to 
your dog, a constant pull on the skin. Try 
to imagine those all over your body, and 
you have a good idea how uncomfortable 
an ungroomed coat can be.

Your dog need never know what a 
mat feels like if you keep him brushed 
and combed — but that’s the start of the 
health benefits. Regular grooming allows 
you to look for lumps, bumps and inju-
ries, while clearing such things as mats 
and ticks from his coat. Follow up with 
your veterinarian on any questionable 
masses you find, and you may detect can-
cer early enough to save your pet’s life.

For shorthaired breeds, keeping skin 
and coat in good shape is easy. Run your 
hands over him daily, a brush over him 
weekly, and that’s it.

For other breeds, grooming is a lit-

tle more involved. Breeds such as col-
lies, chows, Keeshonden and Alaskan 
malamutes are “double-coated,” which 
means they have a downy undercoat 
underneath harsher long hair. The down 
can mat like a layer of felt against the 
skin if left untended. To prevent this, 
divide the coat into small sections and 
brush against the grain from the skin 
outward, working from head to tail, sec-
tion by section. In the spring and fall — 
the big shedding times — you’ll end up 
with enough of that fluffy undercoat to 
make a whole new dog. 

Silky-coated dogs such as Afghan 

hounds, cockers and Maltese also need 
constant brushing to keep tangles from 
forming. As with the double-coated 
dogs, work with small sections at a 
time, brushing from the skin outward, 
and then comb back into place with the 
grain for a glossy, finished look. Coats 
of this type require so much attention 
that having a groomer keep the dogs 
trimmed to a medium length is often 
more practical.

Curly and wiry coats, such as those on 
poodles and terriers, need to be brushed 
weekly, working against the grain and 
then with it. Curly coats need to be clipped 
every six weeks; wiry ones, two or three 
times a year (but clipping every six weeks 
will keep your terrier looking sharper).

Good grooming is about more than 
keeping your pet looking beautiful and 
clean-smelling, although that’s certainly 
one of the pleasant payoffs.

Regular grooming relaxes the dog 
who’s used to it, and it becomes a special 
time shared between you both. A coat 
free of mats, burrs and tangles and skin 
free of fleas and ticks are as comfortable 
to your dog as clean clothes fresh from 
the wash are to you. It just makes you 
feel good, and the effect is the same for 
your pet.

Some added benefit for you: Giving 
your dog a tummy rub after every ses-
sion is sure to relax you (and your dog, of 
course) and ease the stress of your day. 
And for allergy sufferers, keeping a dog 
clean may make having a dog possible.  ■

PET TALES
Picture of good health

SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

Longhaired dogs need the most attention, 
but even those with short hair need regular 
brushing.
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FT MYERS 239-939-7446 • NAPLES 239-566-1000
ADVANCESOLAR.COM lic #CVC056664

This upgrade allows you to access the performance 
of your system online and track how much 

electricity is being created
All when you buy a new Solar Electric System

Learn more at AdvanceSolar.com
Must purchase by May 31, 2010

FREE Performance Monitoring System (Up to a $1,000 Value)
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Take Control Of 

Your Eletric Bill
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MUSINGS
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rx@floridaweekly.com

Wandering, rapt but not raptor, I am a 
scavenger presence. On the ground I see 
a poor man’s orchid, Bauhinia variegata, 
freed from its orchid tree, fallen.  

The orchid tree has been classified 
by the Florida Exotic Pest Plant Council 
as a category one invasive species. This 
tree is one of the 11 original species rec-
ommended for removal by the council. 
Removal is recommended because the 
offending plants displace native species, 
change community structure and eco-
logical function or hybridize with the 
Florida natives.  

An Asian native, these five-petaled 
purple orchids are staggeringly beautiful 
as they appear in late winter on trees 
still bare of leaves. They are little living 
love haikus.

Aware of all this and thatness, I bend 
to pick up the blossom. This incred-
ibly non-violent action of rescue — no 
plucking — happens in slow motion. 
I savor each moment, rapture without 
ravish. This blossom I destine as temple 
orchid, as offering, as invitation toward 
hieros gamos, sacred union of god and 
goddess.  

As my hand lifts her to her higher 
destiny, her five faces fall, petals flying 
to the wind, uncapturable.

And I remember the story that 
the Tsimishian, an indigenous 
people of the Pacific Northwest, 
tell of Raven. In this story, Raven 
makes his way into the home of 
the miserly chief, who hoards the 
light only for himself. Raven gets 
in by transforming himself into a 
petal that falls into the cup of the 
chief’s beautiful daughter. As the 
beauty drinks, she is impregnated 
with Raven himself. 

Raven is a baby of extremely 
difficult temperament. And his 
grandfather, the miserly chief, 
spoiled him completely. On one 
rough afternoon, grandfather 
gave baby Raven the stars of the 
sky trapped in a bag.

Raven bounced and bounced 
the bag with greater and greater 
ardor. Soon the bag broke open, 
and the stars went up with the 
smoke of the hearth fire through 
the smoke hole in the ceiling. 

On another difficult Raven day, the 
baby played with another bag, this time 
freeing the moon herself through the 
smoke hole.  

And finally baby Raven got the prize 
of all prizes: the bag holding the light.  
But this time, Raven emerged feathered 
and beaked, no longer manifesting as 
baby. And he flew out the smoke hole 
with the bag. He had stolen the sun.

Once again, the limitless light filled the 
firmament. The crystal sphere enclosing 
the earth rang out with a loud noise, a 

vibration dancing through all without 
exception. This universal bliss is too 
great for recapture by words.  

When we try to use words, odd things 
happen. We say “wild blue yonder,” and 
song emerges of forces in air, crates of 
thunder blasting worlds asunder. We say 
“happy hunting ground” and envision 
endless bloody raptor/prey embrace.  

Pirates know: The ultimate seraphic is 
both zenith and nadir, held in the clear 
light of our ecstatic experience without 
judgment. The vault of the sky is opened 
by our bending and picking, our free-

Empyrean

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.

ing and fighting, our listing and lusting. 
The supernal blazes above us and below 
us, within us and without us. All of us. 
Just see. Sleepers, awake, perchance to 
dream, rapt and unwrapped. ■
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E’RE NUMBER ONE. IT’S NOTHING 
to be proud of. Once again, 
Florida has ranked as the num-
ber one place in the country 
for mortgage fraud. The state 
also ranked number one in 

2006 and 2007. A recent Lexis Nexis Mort-
gage Asset Research Institute report shows 
that Florida has nearly three times the 
reported mortgage fraud and misrepresen-
tation that experts expect for the number of 
loans handled here. 

This is all in direct contrast to the “hot-
test real estate market” rankings that Real-
tors and mortgage brokers were accus-
tomed to seeing just a few years ago.

At the center of all this is Southwest Flor-
ida. Although the study does not produce 
data by individual market, law enforcement 
officials and mortgage experts say that 
while the area was once ranked highest for 
sales, it stands to reason that the amount 
of graft coming out of the area would be 
equally high. 

The bright side 
The good news is the high fraud caseload

madness
mortgage 

fraud

“Mortgage fraud was huge during the boom because the lending institutions
were processing a tremendous amount of applications in a short amount of time.

Most of these didn’t come to light until the foreclosures started.” 
—  Doug Sprotte, assistant state attorney

Southwest Florida’s high rate of crime 
might  portend a brighter future

W

SEE FRAUD, B2 

Last week, a variety of Goldman Sachs 
employees testified before Congress 
about their role in the financial collapse 
and specifically their role in sub prime 
mortgages. 

For the average investor, the exchange 
between the senators and the Goldman 
employees was initially interesting but 
the repetitions of statement-quasi ques-
tions and responses-quasi stonewalling 
transformed it into a bore. For many 
watching, the “A-ha’s” probably turned 
into “Just get on with it!”

The context for the hearings is post 

financial col-
lapse — a sys-
tem-wide finan-
cial collapse 
reaching big 
banks, invest-
ment firms, 
small banks, insurance companies, for-
eign entities and pension funds.   

The seeds of the problem were planted 
way before 2007-08 when it took full 
bloom. 

But to figure out what went wrong, 
fix it and punish those who were part of 

the wrongdoing is the 
Congressional task at 
hand. But it is not an 
easy job when it’s a 
huge problem, using 
very complicated 
financial instruments, 

with multiple parties and executed with-
in investment firms wearing a variety of 
“hats.” 

So far the Securities and Exchange 
Commission, Congress and, very pos-
sibly, the New York attorney general 
are swinging at the problem. (But, really, 

who wants to go up against a Goldman? 
Against the super smart, lawyered up, 
and the engineers of financial instru-
ments so complex that the typical citizen 
can get lost easily?) 

In last week’s Congressional hearings, 
there were probably two items front and 
center before the senators.  

The first was the SEC’s charges relat-
ing to disclosure in a billion dollar  “syn-
thetic” CDO for which Goldman sold the 
“long” side to investors and sold the 

Understanding Goldman Sachs and how it deals

SEE MONEY, B3 
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can be viewed as the last shudders of 
the dying housing bubble beast. The 
study counts mortgage fraud cases 
brought to court or reported in 2009. 
Court documents show that crimes 
being prosecuted now commonly 
occurred from 2005 to 2007, during the 
boom years. 

“Mortgage fraud was huge during 
the boom because the lending institu-
tions were processing a tremendous 
amount of applications in a short 
amount of time,” says Assistant State 
Attorney Doug Sprotte, who handles 
financial crimes. “Most of these 
didn’t come to light until the foreclo-
sures started.” 

Honest mortgage brokers and law 
enforcement are hoping that the 
shakeout caused by the housing crash 
has at least reduced the number of 
people engaging in shady practices as 
compared to just a few years ago. 

Amara Mortgage
The Lexis/Nexis report shows that 

most mortgage fraud, 59 percent, 
involves lying on an application. The 
case of Amara Mortgage, currently 
working its way through the Southwest 
Florida courts, illustrates what pros-
ecutors believe was an intricate and 
deliberate system of falsifying docu-
ments. 

Court documents alledge that 
Amara, a company based in Cape 
Coral, was working with several small 
businesses to create fake employment 
records for homebuyers. 

“Some people were construction 
workers, others were unemployed. 

Nobody had near the income that was 
put on their applications,” says Tracy 
Maurer, a fraud investigator with the 
Florida Department of Law Enforce-
ment. 

Court records show that the Office 
of Financial Regulation inspected 
almost 50 Amara loans. About half of 
the loans were in foreclosure. Most 
of the applicants stated they worked 
for one of five employers. 

According to the criminal case, 
Amara worked out deals with small 
businesses where they would pay them 
anywhere from $300 to $500 for every 
fake “employee” they would verify. 

For instance, a company named 
Allcoast Insurance Corp. stated that 
a Miami man who was buying a home 
in southwest Cape Coral earned more 
than $11,000 a month working for 
them. The man received the loans 
for more than $300,000 from Prime-
Equity LLC. Two years later, after the 
house had been foreclosed, an Office 
of Financial Regulation investigation 
revealed that the Miami man had lied 

about his employment.
Mortgage industry workers and law 

enforcement say the fact that cases 
like this are being reported and pros-
ecuted are a good sign, ushering in a 
new era where similar frauds should 
be more difficult to perpetrate. 

New protections
“Those days are gone,” said Nate 

Tasso. The owner of Core Mortgage 
Financial with offices in Naples and 
Port Charlotte says both lenders and 
the government have layered the pro-
cess with new filing requirements to 
help reduce fraud. 

The Real Estate Settlement Proce-
dures Act that went into effect this 
year ensures that loan originators 
provide borrowers with a standard 
estimate that clearly discloses key loan 
terms and closing costs. The Mortgage 
Disclosure Improvement Act, imple-
mented last year, requires creditors to 
give estimates of mortgage loan costs 
within three business days after receiv-
ing a consumer’s application for a 

mortgage loan and before any fees are 
collected. If the terms of a loan change 
before closing, creditors have to wait 
an additional three days before closing. 

There are also new rules restricting 
the appraisers that mortgage brokers 
can use. 

“I can’t call an appraiser now. 
I have to go through an indepen-
dent board and they appoint the 
appraiser,” says Mr. Tasso. “There are 
no more stated income loans. You 
have to provide current pay stubs. 
Two years of W2s and two years of 
tax returns and those are verified 
through the IRS.” 

The regulations are both a burden 
and a blessing, says Mr. Tasso. The 
process has become more cumbersome 
and confusing for clients, but in the 
end he says there is more transpar-
ency for buyers. The broker already 
performed several layers of checks and 
screenings even without the govern-
ment mandates. Oftentimes, the best 
deals on mortgage rates come with 
strings requiring stringent reporting 
and background checks. 

It’s unclear how or if the new rules 
will make a difference in the prob-
lematical crime ranking that the state 
mortgage industry recently received. 
If the prevailing theory — that the 
high mortgage fraud numbers are a 
symptom of boom-year greed — then 
the numbers should decrease signifi-
cantly in coming years. While that 
would be a great news for the mort-
gage industry, it’s likely that a drop 
in crime for that sector could signal 
bad news for some other area of the 
economy. 

“The crime will change,” says Mr. 
Sprotte, the prosecutor. “The fraud 
criminal will find something else. As 
fast as we resolve one area of crime, 
they’re onto another one.”  ■

FRAUD
From page 1
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“short” side to John Paulsen’s hedge 
fund.  (Because it was a derivative — 
no mortgages were sold, only the price 
action of certain mortgages — there had 
to be two sides to the deal or it would 
not get done. They had to find the “long” 
and the “short.” buyers.)  Here, the legal 
issue is whether Goldman made all the 
proper disclosures. Did it disclose that 
Mr. Paulsen was the other side of the 
deal (the party who would make money 
if the security declined in value) and 
whether these disclosures are even nec-
essary when dealing with “sophisticated” 
investors, such as those investors who 
bought the instruments?  

It may be the benefit of hindsight, but 
it is hard to imagine why institutions 
or sophisticated investors would want 
to take the upside bet. Why would they 
want to buy this stuff? Risk diversifica-
tion? Nada. They wanted to make money. 
So their bet was either that yields would 
fall a lot and or the credit, or perception 
of credit quality of the portfolio’s sub 
prime mortgages, would improve. It’s 
hard to imagine either scenario happen-
ing.  

Should the risk of these deals have 
been reviewed up the chain of com-
mand? Warren Buffett said in 2009 letter 
to his shareholders that he, as CEO, man-
ages the firm’s risk and any derivative 
contracts are undertaken with his knowl-
edge and approval.  So, in all honesty, 
there was possibly failure on the part of 
“sophisticated “ institutional investors 
and their senior management to have 
really considered these derivatives and 
its risk. Many Canadian senior managers, 

who were in the business of mortgages, 
wanted nothing to do with these instru-
ments. As one Canadian bank president 
said, in effect, if he couldn’t understand 
how it worked, how could he allow his 
firm to buy it or issue it or transact 
it? It’s pretty smart to admit that you 
“don’t get it” and smart enough to not 
buy it even when stamped “A” credit by 
Moody’s and Standards & Poors.  

Given all of that, it is also very hard to 
imagine any “sophisticated” investor not 
wanting to know all the details of who is 
on the other side: the short side, the side 
betting that these instruments would 
fall in value.  Why? Because hedge fund 
operators are considered to be very, very 
smart, much more sophisticated than 
the typical institutional investor. Some 
consider them to be sharks and you stay 
away from deals where they are on the 
other side of the negotiating table. So 
disclosure that John Paulsen was the 
entire short side of the deal should have 
raised the eyebrows of the buyers. The 
SEC and others will have to figure out 
whether this disclosure was done and to 
what degree and even if this disclosure 
was required. These are questions of law 
and questions of facts.  

The second issue before the sena-
tors related more to ethics. What ethics 
apply to the various functions or “hats” 
that a firm wears?   Specifically, after 
this synthetic deal and other sub prime 
deals were done, did Goldman have 
other disclosure requirements due its 
clients as a market maker in these securi-
ties (including mortgage related securi-
ties which they had underwritten which 
were described as garbage by certain 
members of the firm and which the firm 
was shorting)?   

No senator could pinpoint what duty 
of care or disclosure was necessary. So 
the questioning shifted to figuring out 

the Goldman employees’ priorities. The 
senators asked (paraphrased): You sold 
this stuff, this garbage to your clients and 
then you went short what you sold to 
your clients. So who comes first at Gold-
man Sachs? The client or the firm?”  

The typical citizen would expect a 
response that the client comes first. 
What other response could there be? 
The typical citizen would say that an 
investment firm should not be selling 
stuff that the firm is actually going to 
“bet” against. 

One staffer responded that the client 
came first but most of the other Gold-
man officials testifying in the morning 
delayed their responses and then pre-
ferred that they were market makers. 
Their duty was to make a market — buy-
ing and selling and offering liquidity, but 
there is no further duty to disclose either 
of their positions (long or short) or their 
affection or disaffection for the securi-
ties. Others indicated that the shorts 
were used to reduce risk exposure to the 
mortgage sector. 

Lloyd Blankfein, the Goldman CEO 
who testified at the end of the day, 
emphasized that they were there to 
make a buck (or a couple billion bucks) 
for their shareholders, that as market 
makers they transact as principal for 
the firm’s benefit and that the client 
understands this quite well. Its clients 
are sophisticated investors and they 
known to beware.  In other capacities, 
as advisor or investment banker, there 
are a host of other duties to clients as 
they are not acting as principal.  

Because Goldman could not “sell out” 
certain deals, it couldn’t get close to 
neutral (or “home” as Goldman people 
put it).  Now that should have been a big 
signal to Goldman that a world of other 
“sophisticated” investors thought it was 
junk. It sounds as if it got the bulk of the 

deal sold to one or two institutions but 
it couldn’t sell the residual to a whole 
bunch of other potential buyers. Hmmn. 

So Goldman winds up sitting on 
inventory that it wants to sell; it is 
making a market. The person who is 
the firm’s market maker is not calling 
institutional clients; the salesperson is 
calling clients or the clients are calling 
the salesperson. Herein may lie a duty 
of care.  It seems that the salesperson’s 
role should have a higher duty than the 
market-making desk. Beyond answering 
the question “Give me a reason why I 
should own this stuff,” the salesperson 
might interject words of caution such 
as: These deals are not selling out; you 
might look elsewhere for yield; do you 
really know how this works… just about 
anything to give the buyer a heads up. 

Some where along the line, Goldman 
very much understood the degree of risk 
in these instruments as not only did they 
have extensive CDS contracts (insur-
ance protection on a variety of bonds) 
bought from AIG, they also had bought 
insurance on AIG, such that, should AIG 
fail, Goldman would still collect. To buy 
insurance on the insurer suggests a great 
deal of insight as to the nature and sever-
ity of these risks.  

As complex as the above seems, any 
criminal or SEC case will probably be 
a lot more complex and this usually is 
to the defense’s advantage. How can 
you convict unless it is all simplified?  
Simplifying as the senators did this past 
week will work for posturing and pas-
sage of a reform bill…. of some sort. ■

— Jeannette Rohn Showalter is a 
Southwest Florida-based chartered finan-
cial analyst, considered to be the highest 
designation for investment professionals. 
She can be reached at jshowaltercfa@ 
yahoo.com.

MONEY
From page 1

Whether you’re thinking of buying a  
bigger—or smaller—home, refinancing, or 
consolidating debt, there’s no better time  
to turn your dream into reality.

Contact me today by calling 239-591-6471 
or by email at Stacey.Herring@53.com

Stacey Herring
Senior Mortgage Loan Originator

 Equal Housing Lender.

Subject to credit review and approval. Fifth Third Mortgage Company, 38 Fountain Square Plaza, Cincinnati, OH 45263 an Illinois Residential Mortgage Licensee. Fifth Third Mortgage is the 

trade name used by Fifth Third Mortgage Company and Fifth Third Mortgage-MI, LLC. Fifth Third and Fifth Third Bank are registered service marks of Fifth Third Bancorp. Member FDIC.

 Banking

Earl Sistrunk has been promoted 
to senior vice president of The Moran 

Asset Management 
Group of Wells 
Fargo Advisors. Mr. 
Sistrunk joined the 
firm in 1990 as a 
financial consultant. 
A graduate of Van-
derbilt University, 
he earned an MBA 
from the University 
of South Florida and 

is a member of the Certified Financial 
Analyists Institute. The CFA Institute is 
a leader in developing a code of conduct, 

disclosure and ethical standards for the 
financial services industry. Mr. Sistrunk 
designs, implements and monitors the 
Moran Asset Management Group’s 
quantitative investment strategies.

 Hospitality

Jason Parsons 
has been named gen-
eral manager of The 
Naples Beach Hotel 
& Golf Club to over-
see operations of the 
319-room, newly ren-
ovated beachfront 
resort. Mr. Parsons 
most recently was 

the resident manager at the 1,501-room 
Rosen Shingle Creek in Orlando. Prior 
to his four-year tenure at Rosen Shingle 
Creek, he served for three years as resi-
dent manager of Orlando’s 1,334-room 
Rosen Centre Hotel, and for two years 
as the hotel’s convention services and 
catering manager.

 Medicine

Dr. Richard Akin, chairman of the 
Lee Memorial Health System board of 
directors and CEO of Collier Health 
Services, was honored recently by the 
LMHS Foundation for his work on 
behalf of underserved children through-
out Southwest Florida. ■

ON THE MOVE

SISTRUNK

PARSONS
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Members network at the Country Club of Naples

Business after 5 with the Greater Naples Chamber of Commerce

NETWORKING

Bruce Robertson, Rob Esmond, Sue Huff and Steve Rowe

Colleen Ruscito and Catherine Colton

Dave Ricketson, Devonna Nocera and Gale Schwartz

Malcolm Kutash, William Warman and George Leamon

Lyann Gyurich and Tara Widegren

Devonna Nocera, Nancy Rossi and Sabrina Elisa

Mitch and Lynn Mitchell, Ron Perrott

Caroline Kissel and Steve Dorcy

Cheryl Good, Nicholas Steege and Michelle Kelthy

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

BOB RAYMOND / COURTESY PHOTOS
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Public Relations Society of America, Gulf Coast Chapter

NETWORKING

Joe Turner, Clay Cone and Trey Radel

Darlene Kramer, Marilyn Clark and Marie Senechal

Beverly Dahlstrom, Howard and Donna Blankman

2010 Outstanding Volunteers: Nancy Lascheid, Bruce Conner, Hildegard Carney, Eric Weiss,  Gloria Kovacs, Tom Spinelli, Jon Rauch, Ekkehard Grampp, Barb Baier, Bob Raymond, Kelly Lauman, 
Nancy Kerns and Patty Hornbeck. Not pictured: Bill Spinelli and Margie McGlynn  

Stacie Zinn, Jama Dock and Teresa Morgenstern

Helen Ann Federspiel and Chris Neal

Charlie Neal and Dave Rice

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

COURTESY PHOTOS

COURTESY PHOTOS

COURTESY PHOTOS

Executive Director Christine Neal heads north

Art League Marco Island says goodbye

Wake Up Naples and Chamber of Commerce volunteer awards 
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When it comes to investing, no one 
size fits all. Investing in individual stocks 
isn’t right for everyone, and even mutual 
funds may not be best for some. Here are 
a few questions to help you figure out 
where you stand.

• Are you a decent stock evaluator? 
Do you know the difference between 
net and gross profit margins? Do you 
enjoy poring through balance sheets and 
income statements, or assessing returns 
on assets? If not, you might be better off 
with mutual funds than stocks.

• Do you have plenty of time to study 
many companies, seeking the most prom-
ising ones? Once you buy into companies, 
are you prepared to keep up with them 
regularly, reading their quarterly and 
annual reports and ideally following them 
in the news, too? If not, mutual funds 
should look more attractive than stocks.

• Are you good at deciding which stocks 
are the most compelling buys right now, 
and at taking action to buy them? Are you 
good at knowing when it’s time to sell, 

Stocks or Funds?

THE MOTLEY FOOL® What Is This Thing Called 
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

To Cash Out…
or Not 

Q            Should I use the $200,000 in my 
IRA to pay off my mortgage?

—  F.B., online

A That’s usually not a smart move. 
If it’s a traditional IRA, you’ll pay 

taxes on the withdrawal, plus a 10 
percent early withdrawal fee if you’re 
younger than 59 ½. Adding $200,000 
to your income would likely push you 
into a higher tax bracket, such as from 
25 percent to 33 percent. You’d lose 
the deductibility of your mortgage 
interest payments, too.

Think also of your mortgage rate, 
versus the growth rate you expect for 
your IRA holdings. If your mortgage 
rate is 6 percent, paying any of it off 
early essentially “earns” you 6 per-
cent. If your alternative is 10 percent 
that you expect to earn on your IRA 
stocks, you’re not coming out ahead. 
Cashing out a retirement account 
means that money won’t be able to 
grow for you over time (tax-free, in 
the case of a Roth IRA).

Do the math for your particular 
situation, but consider keeping your 
IRA and trying to make occasional 
extra payments on your mortgage. 
Just a few each year can shave years 
off the loan and save you thousands 
in interest payments.

Q I know that many index funds, 
like the Vanguard S&P 500 

fund (VFINX), focus on the U.S. 
stock market. But which indexes 
will expose me to other parts of 
the world?            — P. F., Cincinnati

A There are many, such as: the 
Vanguard European Stock Index 

(VEURX), Vanguard Pacific Stock 
Index (VPACX), Vanguard Emerg-
ing Markets Index (VEIEX), Fidelity 
Spartan International Index (FSIIX), 
and iShares MSCI EAFE Index (EFA). 
Funds such as the  Vanguard Total 
Bond Market Index (VBMFX) will 
give you  additional diversification. ■

——————————————————
Got a question for the Fool? 

Send it in — see Write to Us.

Ask the Fool

Fool’s School My Dumbest Investment
To Educate, Amuse & Enrich

and actually following through by sell-
ing? Many of us put off such decisions or 
have trouble making them. In that case, 
mutual funds can be best.

• Do you want to double your money 
in a single year? If so, a well-chosen stock 
has a better chance of doing so than a 
fund — but it’s still not likely. Annual 
growth rates for companies tend to be in 
the single digits or teens. The stock mar-
ket has returned an average of around 10 
percent annually over long periods, and 
few mutual funds top that. You can earn 
the market average with a simple broad-
market index fund, by the way. They 
tend to beat most managed funds.

It’s not necessarily an either-or situ-
ation. Consider parking most of your 
money in funds, but leaving a chunk 
devoted to some carefully selected indi-
vidual stocks.

With all funds, seek low fees and avoid 
sales loads. With managed funds, find 
managers whose philosophies, styles and 
track records appeal to you. Learn more 
at www.fool.com/mutualfunds/mutual-
funds.htm and www.morningstar.com. ■

My supervisor said it would be a good 
idea to buy Planet Hollywood stock 
because it was below $2 per share. I’d 
never heard him talk about stocks before, 
and my idea of investing then was having a 
checking account. He seemed like a smart 
guy — at the time. I walked into a broker-
age, opened an account and bought 2,000 
shares, which I couldn’t really afford. You 
probably know that Planet Hollywood 
went bankrupt. Gee, I wish I had left the 
money in my checking account at least 
another 10 years or so, until I discovered 
Motley Fool — or grew a brain. 

— J.S., Honolulu
The Fool Responds: It’s almost always 

a bad idea to buy a stock that’s trading 
for $2 per share. They often trade for 
pennies for a good reason. Planet Hol-
lywood actually filed for bankruptcy 
twice since its incorporation in 1991. 
Think hard before acting on a hot stock 
tip without doing research. Tippers may 
brag about their  successes, but they’ll 
usually keep mum about their mistakes, 
which may be many. ■

The Motley Fool Take

People are increasingly shopping at 
Wal-Mart (NYSE: WMT) for low-priced 
groceries. In 2009, sales of grocery prod-
ucts accounted for more than half of the 
retailer’s total revenue for the first time.

Yet Wal-Mart seems unable to leave 
well enough alone, as it tries to get higher-
income consumers in its stores to buy 
higher-margin items.

The goal of attracting big spenders has 
it fiddling with its proven track record. 
Aside from changing its slogan from 
“Always Low Prices” to “Save Money. 
Live Better,” Wal-Mart implemented Proj-
ect Impact to reduce aisle clutter and take 
more share from competitors. But after 

Wal-Mart Sees the Light

  Name That Company
I’m one of the world’s biggest 

financial institutions, with more 
than $2 trillion in assets. I offer a full 
range of  services, such as banking, 
investing, investment banking and 
asset management. I serve roughly 
60 million individual consumers 
and small businesses with 6,000 
retail banking offices, more than 
18,000 ATMs and online banking. 
I’m the largest credit card issuer 
in the world. My name suggests 

Last week’s trivia answer
I was established in Minneapolis in 1949 

to repair medical equipment, and have since 
developed all kinds of things, such as pace-
makers (inspired by a musical metronome), 
radio frequency therapies, defibrillators, drug 
and biologic delivery devices, heart valve 
products, stents, grafts, angioplasty products, 
microendoscopy instruments, auto-transfu-
sion equipment, operating room equipment, 
diagnostic tools, and much more. My offerings 
now treat more than 30 chronic diseases, help-
ing more than 7 million people annually. I’m 
the world leader in integrated diabetes man-
agement systems, insulin pump therapy and 
continuous glucose monitoring systems. I take 
in some $15 billion each year. Who am I? ■

( Answer: Medtronic )

that I’m limited to just one 
nation, but my customers 
reside in more than 150 

countries. My stock is one 
of the 30 components of the 

Dow Jones Industrial Average. 
Who am I? ■

Know the answer? Send it to us 
with Foolish Trivia on the top and 

you’ll be entered into a drawing for a 
nifty prize! 

the company removed hundreds of items 
from its shelves, some consumers couldn’t 
find everything they wanted.

In the last year, sales hit the wall. Wal-Mart 
was killing its suppliers. Private-label drink 
maker Cott saw its exclusive agreement with 
Wal-Mart cut. Kraft blamed “reduced mer-
chandising” in biscuits at “a key customer” 
for its own weaker  performance last quarter.

Wal-Mart has seen the light… again. 
It’s not abandoning Project Impact entire-
ly, but it’s bringing back several hundred 
items. Perhaps it realizes that if it wants to 
keep the customers it won over during the 
recession, it does just come down to price.

That can make Wal-Mart a  compelling 
investment. (Wal-Mart is a “Motley Fool 
Inside Value”  recommendation.) ■

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

A Shrinking Planet
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➤ The Collier Building Indus-
try Association Remodelers Coun-
cil Round Table is set for 5:30-7 p.m. 
Thursday, May 6, at the CBIA office. 
Register at www.cbia.net.

➤ The next workshop in the Quick-
START Series, sponsored by SCORE 
Naples and the Greater Naples Chamber 
of Commerce, is set for 9 a.m. to 12:30 
p.m. Saturday, May 8, at chamber head-
quarters, 2390 Tamiami Trail N. This 
session focuses on marketing. Cost is $35. 
Register at www.napleschamber.org.  

➤ Coffee and Social Media members 
and guests meet from 8-9 a.m. Tuesday, 
May 11, at INgage Networks, 2210 Van-
derbilt Beach Road. Coffee and Social 
Media is free and open to people with all 
social media abilities. For more informa-

tion or to register, contact Cyndee Wool-
ley at 571-3174 or cyndee@c2-com.com. 

➤ Women’s Networking of Collier 
County, WNOCC, meets from 11:30 a.m. 
to 1 p.m. Tuesday, May 11, at the Collier 
Athletic Club. For more information, call 
434-5119 or 280-3803. 

➤ The Membership Committee of 
the Naples Area Board of Realtors 
meets from 8:30-10 a.m. Tuesday, May 11, 
at NABOR headquarters, 1455 Pine Ridge 
Road. For more information, call 597-
1666 or visit www.NABOR.com.

➤ CREW Network Naples/Fort 
Myers, an organization for women in 
commercial real estate, meets at 6 p.m. 
Tuesday, May 11. Barbara Monahan hosts 
the members-only dinner. Call 649-5200 

or visit www.crewnetworkswfl.com to 
register or for more information.

➤ The Greater Naples Chamber of 
Commerce presents “HR Basics: Your 
Human Resources Toolkit” from 8:30-
10 a.m. Wednesday, May 12, at chamber 
headquarters, 2390 Tamiami Trail N. 
Register at www.napleschamber.org. 

➤ Gulf Coast Venture Forum annual 
meeting for members of the Naples and 
Sarasota chapters is set for 4-6 p.m. 
Thursday, May 13, at Tiburon Golf Club. 
For more information, call 594-2040 or 
visit http://gcvf.angelgroups.net.

➤ The Jewish Business Network of 
Southwest Florida meets for breakfast 
and business from 7:30-9 a.m. Friday, 
May 14, in the conference room at Robb 

& Stucky, 13170 Cleveland Ave., Fort 
Myers. To RSVP and for more informa-
tion, call 433-7708 or e-mail yourjbn@
chabadswf.org. 

➤ The annual black-tie evening for 
members of the Greater Naples Cham-
ber of Commerce starts at 6 p.m. Satur-
day, May 15, at the Naples Beach Hotel 
and includes dinner and dancing and 
awards. Cost is $160 per person or $1,750 
for a corporate table. For more informa-
tion, visit www.napleschamber.org.  

➤ Insurance Professionals of Col-
lier County holds monthly meetings 
on the third Wednesday at the Naples 
Harbour Yacht Club, 475 North Road. 
E-mail info@picconline.org or visitw-
ww.ipcconline.org. Next meeting: May 
19. ■

BUSINESS MEETINGS
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Florida real estate markets show the 
first tentative signs of being on the verge 
of recovering from the most painful 
recession in the state’s history, accord-
ing to the latest University of Florida 
report.

“Results of our first quarter survey 
indicate that the real estate market in 
Florida has hit bottom and is in the pro-
cess of stabilizing across most property 
types,” says Timothy Becker, director of 
UF’s Bergstrom Center for Real Estate 
Studies.

But while most of the survey respon-
dents report the market probably won’t 
get any worse, few say it has actu-

ally begun to improve yet, Mr. Becker 
says, adding, “One of our respondents 
summed it up by stating that ‘If anything, 
we will get less bad.’”

On the positive side, private capi-
tal — both foreign and domestic — is 
continuing to enter the state in search 
of quality investment deals, he says. As 
banks start to deal with their problem 
assets, more deals will come to market.

Another good sign is that life insur-
ance companies have started to re-invest 
in commercial properties after backing 
off for the last year and a half. Because 
these companies use premiums from life 
insurance policies to make investments, 
they are not deterred by the lack of avail-
able bank financing.

“They see the fundamentals of the 
economy stabilizing and they see the 
opportunity to get quality assets at a 
good price,” Mr. Becker explains. “So 
if they think things aren’t going to get 
worse and they may actually get better, 
it follows that they’re going to want to 
start investing again.”

On the negative side, unemployment 
continues to be one of the state’s biggest 
problems, edging up to 12.3 percent in 
March, its highest level since the state 
began keeping count in the 1970s. Florida 
has lost more than 880,000 jobs since 
2007.

Although there is a potential for job 

A transitional contemporary design 
scheme sets the mood in Moraya Bay 
model 701, furnished and decorated by 
Pat Crawford Interior Designs. Moraya 
Bay has 11 stories and a total of 72 luxu-
ry residences with views of the Gulf of 
Mexico, bay and natural preserves.

 With three bedrooms plus den and 
study, three full baths and a powder 
bath, model 701 has 4,516 square feet of 
living area. A balcony and terrace with 
full summer kitchen bring the total to 
more than 5,400 square feet.

An elevator opens to a private foyer 
where a rotunda wrapped in wood pro-
vides a welcoming entry. Immediately 
to the right is the formal dining room 

area, which has been raised to give 
separation, yet is open to the grand 
salon. The formal dining and living 
areas have matching custom-designed 
chandeliers with dual shades and crys-
tal finials. 

The main feature of the grand salon 
is the floor-to-ceiling rain curtain that 
sits in front of bronze mirror to give 
depth to the room. It is flanked by hand-
textured walls in gold. Across from the 
rain curtain, a custom bar delineates the 
grand salon from the family room. A 
42-inch television is fitted in the bottom 
of the bar and is seen from the family 
room side.

Sliding doors open to the lanai and an 
expansive view of the Gulf of Mexico. 
Colors of the water and sky are brought 

into the room and picked up in origi-
nal artwork. Water-resistant Sunbrella 
fabric covers the sofas on the lanai, and 
the summer kitchen can be concealed 
by Sunbrella drapery.  

The family room is centered by a 
42-inch round brass platter hung above 
the sectional sofa, which is finished in a 
chenille fabric in mushroom tones. The 
family room also accesses the Gulf-side 
terrace.    

Open to the family room, the gourmet 
kitchen also has Gulf views. Grayish 
bamboo marble counters complement 
the cabinets painted a soft gray and 
the stainless steel appliances. The GE 
Monogram package includes a side-by-

Survey says Florida market has hit bottom

Moraya Bay celebrates scenic 
views and luxury living

B R I E F S
R E A L  E S TAT E

No vacancy 
at Pelican Bay 

Executive Center
Terranova Corp. has leased nearly 

97,000 square feet of office space 
in the Pelican Bay Executive Center 
over the past 12 months, resulting 
in 100 percent occupancy in both 
buildings. The newest tenants are 
Wells Fargo Advisors, Harter Secrest 
& Emery P.A., Fischer International 
Systems and NewsBank Inc. ■

BRADSHAW

SPECIAL TO FLORIDA WEEKLY

FGCU president 
set to discuss 

school’s impact
While the development of the Flor-

ida Gulf Coast University campus 
continues to generate construction 
activity, the university’s academic and 
research programs are also emerging 
as important catalysts for economic 
growth in the region.

Dr. Wilson Brad-
shaw, president of 
FGCU, will address 
the school’s role in 
Southwest Flor-
ida’s economic 
development at a 
luncheon meeting 
of the Real Estate 
Investment Society 
on Tuesday, May 11, 

at Pelican Preserve in Fort Myers.
Dr. Bradshaw will deliver an over-

view of the FGCU Innovation Hub, 
the centerpiece of a 1.2-million-
square-foot research and develop-
ment area being developed adjacent 
to Southwest Florida International 
Airport. He will also explain the 
synergy between the business com-
munity and the university’s Lutgert 
College of Business, its Small Busi-
ness Development Center, the Florida 
Institute of Government, the Regional 
Economic Research Institute and the 
Whitaker Center for Science, Tech-
nology, Engineering and Mathematics 
Education.

The university has 11,000 students, 
a 70-building campus, more than 80 
academic programs and a thriving 
intercollegiate sports program.

Sponsored by Vanasse Daylor, a 
Weston and Sampson Company, the 
meeting will begin at 11:45 a.m. Admis-
sion is $25 for Real Estate Investment 
Society members and $35 for guests. 
Reservations are required and can be 
made at www.reis-swfl.org. ■

SEE MORAYA, B17 

SEE BOTTOM, B20 

DOUG THOMPSON / COURTESY PHOTO

Moraya Bay at sunset

SPECIAL TO FLORIDA WEEKLY



Behind the gates you are welcomed by fountains of fire and water. A private beach 

embraces you with serene sunsets and warm waters. The concierge, beach and 

poolside services cater to your every need. Few beachfront residences remain 

where inspiration and location await.

Picture yourself living in the last, new 
beachfront residences in North Naples.

EXCLUSIVE REPRESENTATIVES

239.514.5050    MorayaBay.com
11125 Gulf Shore Drive. Naples, FL 34108

Oral representations cannot be relied upon as correctly stating representations of the developer. For correct  representations, make reference 
to this brochure and to the documents required by chapter 718.503, Florida statutes, to be furnished by a developer to a buyer or lessee.

New models shown by appointment. Residences from $2.5 million.



GREY OAKS GATED GOLF COMMUNITY! Harwick Homes custom built 4 bedrooms, 4.5 bath home, 2 dens on extra large lot -1.38 acres on 
two cul-de-sacs. Wide lanai w/Turkish travertine pavers, pool/spa w/rock waterfalls, summer kitchen, play area & outdoor shower. Island kitchen 
w/brkfst area, 2 dishwashers, 2 ovens, 2sinks, formal dining, formal living w/vaulted ceiling, built-ins, gas fi replace. Billiard rm, safe/media rm w/

Hurricane protection generator, hurricane glass & solid concrete, Yamaha digital projector(dpx1200) & screen. Guest suite w/kitchenette, bar sink, 
full bathroom & separate entrance. Th ere are 3 separate washer/dryers in the home, play rm, gym, alarm, 3 A/C units, 20K kw generator, Mosquito 

Pest Control, tiles, marble, granite, arched walkways. Memberships Available. $3,495,000

ESTATES AT GREY OAKS
2520 DAY LILY PLACE

MLS 210001875
 Gorgeous custom built 2 story home on serene 10 acres, 
located in Golden Gate Estates off  Desoto Blvd! 3BR + 
den, 2 full baths, wrap around screened lanai, heated in 

ground pool/spa.
$540,000

 Gorgeous 3BR + Den, 3BA home, 2 car attached garage, 
screened lanai with pool and brick pavers deck on 2.73 

acres in Golden Gate Estates off  of Oakes Blvd. 
$424,900

Exquisite 3 bedroom home fenced in on 5 Acres. Kitchen 
has breakfast bar, Breakfast nook, Jenn-air cook-top 

stove, Island, double ovens, refrigerator, Corian counter-
tops & back splash, bay windows. 

$425,000

MLS 209016496
 Gorgeous Gated Golf Community in Olde Cypress! 

Exquisite 3BR+Den, 3BA, 3 car attached garage home on 
the golf course overlooking the 15th green w/screened lanai.

$795,000

MLS 21001402 
WEEKLY RENTALS! Not a short sale or foreclosure! 

garage, screened in pool area & turnkey furnished. 
$339,000  

MLS 210009212
 Exquisite home off  Livingston Rd., renovated in 2005, 4 
bedrooms, 3 baths, 3 car attached garage, 3 carports, tiled 
roof, screened lanai, outside shower, solar heated pool & 2 

wells on 2.5 acres.
$1,075,000

Th e Parlante Group Real Estate

MLS 210000557
 Tastefully updated & remodeled home in Park Shore 
3BR, 2.5BA, 2 car garage, circular brick pavers drive 

& screened lanai with pool heated by electric.
  $750,000

Detached Villa, 2 bedroom plus den with patio / atrium and 
over 1500 sq. ft. living area. Attached 2 car garage makes this 

amenities which include an exercise facility, jogging paths, pool, 
and tennis  Located within a few minutes of the beach.

$250,000
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Offered by Grey Oaks Realty, Inc., a licensed real estate broker. Prices, features and availability subject to change without notice. Broker participation encouraged.

AVAILABLE NOW

Luxury residences from the $600’s to over $7 million.
239.262.5557 • www.greyoaks.com • Airport Pulling Road, north of Golden Gate Parkway in the heart of Naples • 800.294.2426

Banyan Island
Breathtaking view of lake and Botanical Island  • 4 bedrooms, 

5.2 baths custom home, large gourmet Kitchen • Outdoor 
kitchen with fireplace, oversized pool, pool bath 

Priced at $3,495,000 furniture neg.

Isle Royale
Magnificent 2 story custom home in Isle Royale • 6 plus 

bedrooms, 7 1/2 baths – Master down • Abundant casual 
living spaces • 8,384 sq ft A/C

Priced at $6,499,000 furniture neg.

The Estates
Builders personal 4 bedroom 4 full plus 2 1/2 baths  

Estate Home, possible 5th bedroom upstairs 
• Southern exposure with true privacy • 7,381 sq.ft A/C.

Priced at $3,875,000

Newly renovated home overlooks the 13th fairway of 
The Pine Course • 3 bedrooms and 3 baths, library, family room

with gas fireplace, laundry and oversized garage 
Priced at $1,295,000 furniture neg.

The Mews

Spectacular 2 story furnished villa
• 4 bedrooms, 4 1/2 baths plus study

• Custom designed pool/spa overlooking 
panoramic western exposure view
Priced at $2,295,000 furnished

Capistrano

Miramonte
Rarely available 4 bedroom, 3 1/2 bath villa
• Great room floor plan • Water to golf view

Priced at $1,050,000 furnished

San Tiva

• Elegant 4 bedroom, 4 bath villa is Florida living 
at its best • Outdoor living includes pool, spa, 
fireplace and kitchen with expansive Western 

exposure golf course view 
Priced at $1,725,000 furniture neg.

Villas of Estuary

Beautiful designer furnished former model in private 
setting with luxurious appointments/upgrades 

• 4 bedrooms, 4 and 1 half baths, study • Pool • Spa 
• Outdoor kitchen • 2 fireplaces • Elevator • Wine room

MUST SEE!!!!!!!!!!!!
Priced at $2,295,000 furnished

4 bedrooms, 4 full and 3 half baths • Former model
• Expansive outdoor living area • Multi–level patio

Priced at $5,199,000

Isle Toscano

3 bedrooms, 3 1/2 baths plus study
• Decorator ready, make your selections

Priced at $660,000 

4 bedrooms, 4 1/2 baths furnished model
• Summer kitchen, western exposure

Priced at $1,995,000 furnished

Miramonte B Traditions A2-101
4 bedrooms, 4 1/2 baths plus study 

• Furnished model • 2 story • Dramatic 
wrought iron railing • Gourmet kitchen

Priced at $1,695,000 furnished

Torino C

Over looking the 8th hole on the Pine course 
• 5 bedroom, 5 bath plus 2 half baths with several 

private areas • Relax on a beautiful screened 
lanai with generous covered areas 

Priced at $2,690,000 

The Estates
2 story courtyard villa • Private cabana/guest suite

• 3 bedroom, 3 1/2  baths plus den
Priced at $895,000 

La Residence

3 bedrooms, 3 and one half baths, Mediterranean style 
villa • Living areas feature pocketing walls of glass, 
double crown moldings, and 12-inch baseboards 

• Neighborhood features Mediterranean fountains, 
cobblestone brick streets and driveways

Priced at $1,198,500 furniture neg.

Avila
3 bedrooms and 3 baths • European style cabinets 

and granite counter tops • Family room and living room
open to a screened lanai where you will enjoy a view 

of the first fairway of the tropical Palm course
Priced at $675,000 furnished

Terra Verde

Tropical décor • Customized & expanded 
Cascada plan • 4 bedrooms, 4 full and 1 half baths; 

magnificent view of golf, water, and Estuary Clubhouse 
Priced at $1,890,000 

Villas of Estuary
Elegant coach home with a lovely lake view 

• Majestic 9 ft. mahogany entry door 
•12-inch baseboards, crown moldings and 
gourmet kitchen with natural gas cook-top

Priced at $759,900

Traditions

PEN
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The symbol of local knowledge

Barefoot Beach, 224 Malibu Cv - Premium 
location for estate home that was rebuilt in 2007 
w/sweeping views of Little Hickory Bay from 
every rm. 2 boat docks w/lifts, chef’s kitchen, tile 
flrs. 4+Den/4.5 (H4981) Claire Licciardi, 250-
4564, Carol McElroy, 659-6395  $3,750,000

Colliers Reserve, 862 Barcarmil Way - Superb 
w/over 8000 T. sq ft in this London Bay 
home! Superb finishes, hdwd,marble,granite. 
Wet bar, frplc, elevator. New Pool/
spa. 3+Den/3.5 (H4839) Hutchison- 
Carmony Team, 272-7000  $1,450,000

Pelican Bay, 806 Slash Pine Ct - 100% 
RENOVATION! Completed in ‘09. UPGRADES 
incl new TILE roof, new Hurricane windows, 
resurfaced pool, new kit w/stainless appls & more. 
Over 5800 T sq ft. 3/2.5 (H4744) Hutchison-
Carmony Team, 272-7000  $1,390,000

Villas Tivoli, 510 2nd St S - OLD NAPLES. 
2 blks to beach & 5th Ave. shops & 
restaurants. 2-story furn. townhome in 4-unit 
complex w/pvt courtyard, pool and garage. 
LARGE DOGS OK! 3+Den/2.5 (V1324) 
Oona Conroy-Clerkin, 404-1805  $1,299,000

Livingston Woods, 6510 Sable Ridge Ln 
- 2.73 acres, 2 story home w/3 car garage, 
pool, family room w/FP plus upstairs media 
room. Commercial pole barn w/1750 SF of 
storage/work area. 4+Den/3.5 (H3865) Lisa 
M. Richardson, 250-8008  $1,099,000

Pelican Bay, 721 Shadow Lake Ln - 
Immaculate home w/ west exp. to rear. Open 
floor plan, newer roof, fireplace, volume 
ceilings, granite, wonderful natural light, 
pool/spa & more. 3+Den/2.5 (H4918)  
Jim Scartz, 877-9726  $1,099,000

Stonebridge, 1615 Manchester Ct - 3698sf 
SFR, bundled golf, chef ’s kit., large FR, 
huge MBR suite, private lanai w/ pool, 
spa & preserve view, storm protection syst. 
4+Den/3.5 (H4788) Matthew Klinowski, 370-
0892, Cynthia Miles, 273-3449  $924,500

Pelican Bay, 7515 Pelican Bay Blvd, #1-E - 
Rarely available 1st fl unit w/private garden 
terrace & lanai. Just steps away from the comm 
pool & your own private cabana! New A/C & 
appls. Under bldg parking. 2+Den/2.5 (C6328) 
Jeffrey Buchholz, 269-3551  $799,000

Moorings, 2302 Gulf Shore Blvd N, #217 
- Panoramic views of Gulf across Doctor’s 
Pass. Amenities incl beach, boat docks, 
tennis, 2 pools, clubhouse, 24/7 Security. 
Spacious condo has 2 covered lanais. 2/2.5 
(C6438) Merry Coolidge, 450-4924  $780,000

Moorings, 2601 Gulf Shore Blvd N, #19 - 
Wow Views! Want to live right on Moorings 
Beach? Rare opportunity to own a Billows 
Beachfront Villa at this price. New A/C, hot 
water heater, paint and carpet. 2/2 (C6113) 
Lisa M. Richardson, 250-8008  $774,500

Park Shore, 738 Old Trail Dr - A surprise! 
Wonderful addition of 4th BR or den to this 
sunny traditional POOL home on south-
facing pvt fenced lot surrounded by fruit 
trees & tropical foliage. 3+Den/2 (H4883) 
Nan Dietrich, 564-2906  $760,000

Park Shore, 250 Park Shore Dr, #103 - 
AMAZING VIEWS OVER VENETIAN 
BAY, HUGE 3 BEDROOM LIVES LIKE A 
HOME. Tile floors, covered parking, friendly, 
24 owner bldg. Docks available for lease. 3/2 
(C6371) Nan Dietrich, 564-2906 $749,000

Park Shore, 250 Park Shore Dr, #101 - 
Stunning views south over Venetian Bay 
plus 3 bedrooms in move in condition! 
Wait until you see the just renovated lobby 
and social room. Wowee! 3/2 (C6177)  
Nan Dietrich, 564-2906  $749,000

Oyster Bay, 1323 Chesapeake Ave, #2-B - 
Stunning complete redesign in sleek luxury 
contemporary style at every turn. 3BR & 3 
baths are elegant & only steps down to your 
own dock. View of the Bay too! 3/3 (C6410) 
Nan Dietrich, 564-2906  $725,000

Moorings, 1947 Crayton Rd - 4 minutes 
to beach & Gulf. Oversized lot, renovated 
pool home, 3 BRs, fam rm, new tile & 
Berber, granite, stainless appls, dble gar. 
Over 4000 T. sq ft. 3/2 (H3039) Hutchison- 
Carmony Team, 272-7000  $719,000

Imperial Shores, 4865 Regal Dr - A Boaters 
Dream & priced to sell. Unique Key West 
style home w/ boat dock, lift & seawall. Super 
southern views of canal & bay to Gulf. Bi-
level lanai. 3 bdrm. 3/2 (H4238) Hutchison-
Carmony Team, 272-7000  $719,000

Banyan Woods, 4980 Rustic Oaks Cir - 
Modified Catalina floor plan allows more 
open area in kitchen and family room.  
Home has an upgraded allergy free A/C 
system w/air purifier.  . 3+Den/3 (H4031) 
Mary Kay Hart, 821-5500  $675,000

Kensington, 4360 Kensington High St - CEO’s 
Exec. Naples 2-story Villa, over 4000 T. Sq 
Ft., New pool & spa, Office-family room plus 
bedroom with ensuite bath. Secluded yet on 
the golf course. 3+Den/3 (V1366) Hutchison-
Carmony Team, 272-7000  $675,000

Windstar, 3682 Haldeman Creek Dr, #7 - 
Attached Villa in pristine condition, superbly 
maintained, overlooks your sparkling pool 
& privacy landscaping to the lake & golf 
course. Completely renovated. 3/2 (V1334) 
Nan Dietrich, 564-2906  $639,000

Longshore Lake, 10819 Fieldfair Dr - N 
Naples gated community. Quality & upgrades 
throughout. Kit. & 3 baths feature granite, 
high-end fixtures and designer tile. Home 
surrounds tropical pool/spa. 4/3 (H4467) Lisa 
M. Richardson, 250-8008  $619,900

Pelican Bay, 6361 Pelican Bay Blvd, #403 
- 180 degree sunset views! This creampuff 
condition condo will make you unpack 
your bags & stay. 2 BR plus convertible 
den, NOW REDUCED! 2+Den/2 (C5040)  
Nan Dietrich, 564-2906  $549,000

Old Naples, 284 2nd St S, #284 - ONE 
BLOCK TO THE BEACH w/a brand new 
kitchen, new doors, covered parking and tile 
floors. Two blocks to 5th Av S. What a buy at 
this price to be in Old Naples! 2/2 (C6485) 
Nan Dietrich, 564-2906  $549,000

Audubon, 559 Audubon Blvd, #201 - Bright & 
spacious condo w/golf/lake views. Formal living 
& dining rooms, tray ceilings, electric shutters, 
wraparound lanai. West of US 41. 3 miles to 
beaches. 3+Den/3.5 (C5830) Maggie Sanders, 269-
4499, Constance Spitzmiller, 248-7616 $519,000

Moorings, 2880 Gulf Shore Blvd N, #209 
- Bayside beach retreat! Updated open floor 
plan, glassed in lanai, 1554 T.A. carport, new 
windows & plumbing. Lovely bayside pool 
or stroll Moorings Beach. 2/2 (C5890) Lisa 
M. Richardson, 250-8008  $474,000

Coquina Sands, 1655 Mandarin Rd - 
Renovate this home or rebuild on this fabulous 
lot -- 100 feet by 151 feet! 3/2.5 (H4414)  
Lauren Taylor Brooker, 287-4947  $450,000

Moorings, 2100 Gulf Shore Blvd N - Port au 
Villa. 4 offerings. Beach & Bay, Boat Docks. 1200 
SF. Furnished, pool on the bay, fish off docks & 
walk across the st. to the beach. All steps from 
your door. 2/2 (C5125) Carmony-Hutchison 
Team, 272-7000  $300,000 to $439,000

Cedar Creek, 8900 Creek Run Dr - Absolutely 
gorgeous, totally updated, professionally 
decorated, 3-car garage w/circular drive, on 
private lake preserve. Must see. 4/3 (H3789)  
Jim Scartz, 877-9726  $419,000

Spanish Wells, 28437 Highgate Dr - Fabulous 
open airy home w/vaulted ceilings, pool, golf 
course view. Newer A/C units, carpet, shutters, lrg 
loft area w/full bath. 2525 sf. 3 miles to beaches. 
3/3 (H4841) Maggie Sanders, 269-4499, 
Constance Spitzmiller, 248-7616  $379,500

Park Shore, 4170 Crayton Rd, #5C - Swan 
Lake Club, 2 bedroom/2bath, 2nd floor 
Condo w/pool and lake in Park Shore. 
Turnkey Furnished. New Plantation shutters. 
Bright and Cheery. 2/2 (C5945) Hutchison-
Carmony Team, 272-7000  $309,000

Old Naples, 530 2nd St S - Grab this 
chance to update 1st flr furnished condo 
West of 2nd St S, closest to beach that 
condos are allowed in Old Naples. Covered 
prkg & block from 5th Ave S. 2/2 (C6482)  
Nan Dietrich, 564-2906  $300,000

Vineyards, 168 Livermore Ln - Artist owned 
& decorated cottage features great rm w/
cathedral ceiling, fabulous cherry wood 
floors, separate den, outdoor atrium & 2car 
gar. LARGE DOGS OK! 2+Den/2 (H4708) 
Oona Conroy-Clerkin, 404-1805 $279,000

Park Shore, 4150 Belaire Ln, #110 - West 
of 41. Walk to Park Shore Beach, restaurants 
& shopping. Corner 1st fl unit w/tile floors, 
updated kit. fireplace, carport, & 1,506 TA. 
Lovely pool. 2+Den/2 (C4104) Lisa M. 
Richardson, 250-8008  $269,000

Pelican Landing, 4131 Sawgrass Point Dr, 
#203 - It will be hard to find a prettier location 
to live in Pelican Landing. This 2nd floor 
condo with southern exp. has golf course views 
of 3 fairways and 2 lakes. 2+Den/2 (C6536) 
Claire Licciardi, 250-4564  $259,000

Tarpon Cove, 808 Carrick Bend Cir, #102 - 
Charming & spacious condo, crown molding, 
plantation shutters & tiled lanai. Partially furnished, 
one-car garage. W of US41. Beach access & boating 
available. 2+Den/2 (C5894) Maggie Sanders, 269-
4499, Constance Spitzmiller, 248-7616 $249,000

Park Shore, 4092 Belair Ln, #12 - Safe 
and secure 2nd floor end unit. Walk to the 
grocery store or ride your bike to the private 
Park Shore beach! 3/2 (C6194) Lauren 
Taylor Brooker, 287-4947  $249,000
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– Private Beach Club 
– Championship Pete and P. B. Dye Golf Course
– Cliff Drysdale Tennis Center
– State-of-the-art Aerobic and Fitness Facilities  with Cybex Equipment
– Formal and Casual Dining
– Private Boating Access to Estero Bay for Fishing and Kayaking
– Beach Club and Social Membership Included
– Private Gated Community, Priced from the $300s

There is still time to customize your new home. Call or visit the Sales Center for details.
*On select residences, for a limited time.

HE loves the Deal ...

THERE’S NO REASON TO WAIT  Ask About Our “Spring Ahead” Incentives. 

THEY are too smart to wait.

239-948-9009 - 888-922-0060
WestBayClub.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE  FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. THIS 
OFFERING IS MADE BY THE PROSPECTUS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE PROSPECTUS. THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO  BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE. PRICES, PLANS AND 
SPECIFICATIONS ARE SUBJECT  TO CHANGE WITHOUT NOTICE. WE ARE PLEDGED TO THE LETTER AND SPIRIT OF THE U.S. POLICY FOR ACHIEVEMENT OF EQUAL HOUSING OPPORTUNITY THROUGHOUT THE NATION. WE ENCOURAGE AND SUPPORT AN AFFIRMATIVE  ADVERTISING AND MARKETING PROGRAM IN WHICH THERE ARE NO BAR-
RIERS TO OBTAINING HOUSING BECAUSE OF RACE, COLOR, RELIGION, SEX, HANDICAP, FAMILIAL STATUS OR NATIONAL ORIGIN. OBTAIN THE PROPERTY REPORT REQUIRED BY FEDERAL LAW AND READ IT BEFORE SIGNING ANYTHING. NO FEDERAL AGENCY HAS JUDGED THE MERITS OR VALUE, IF ANY, OF THIS PROPERTY. THE DEVELOPER 
WILL PAY MEMBERSHIP DUES FOR A CHAMPIONSHIP MEMBERSHIP. MEMBER IS STILL RESPONSIBLE FOR ANY FEES ASSOCIATED WITH USING THE MEMBERSHIP SUCH AS GOLF CART FEES, ANY RENTAL FEES, ETC. OFFER AVAILABLE ONLY WITH SELECT RESIDENCES FOR A LIMITED TIME. PLEASE SEE A SALES AGENT FOR FURTHER DETAILS.

SHE loves the Choices ...

Last fall, the local real estate economy 
and an ownership dispute between the 
developer of Mediterra and its homeown-
ers stalled home sales at the luxury golf 
and beach community in north Naples.

In December, two events breathed new 
life into the development. First, on Dec. 4, 
the membership purchased the assets of 
the golf and beach club from the Bonita 
Bay Group. Less than two weeks later, Lon-
don Bay homes purchased the remaining 
50 single-family and villa home sites in the 
community and assumed sales and market-
ing activities at Mediterra.  

Now, sales are on the rebound. Since the 
club sale, there have been 26 closed real 
estate transactions totaling more than $41 
million. In addition, there are 13 contracts 
pending.

London Bay President Mark Wilson says 
the results demonstrate a new-found sense 
of confidence. “Late last year, prospective 
purchasers were very cautious about buy-
ing at Mediterra because of the uncertainty 
surrounding the community,” he says. “But 
those issues are part of the past. Homes are 
selling again, and visits to our sales center 
were very strong through the first three 
months of 2010.”

Mr. Wilson adds visitors to the sales cen-
ter have had a much more optimistic atti-
tude than he has seen since the real estate 
downturn began. “The high-end market 
never lost confidence in Naples real estate,” 
he says. “They knew the value was here and 
they knew the lifestyle hadn’t changed.  hey 
were being prudent shoppers and waiting 
for the right time to step into the market 
again.  For many of these people, the 2010 
season was the right time.”

Since assuming sales and marketing 

responsibilities for Mediterra, London Bay 
has invested in promoting Mediterra on 
television and in local print publications. 
Company representatives also are working 
closely with the local real estate commu-
nity. In addition, the company is redesigning 
Mediterra’s sales office to better display the 
community’s lifestyle and home selections.

“Right now buyers can purchase a coach 
home in Mediterra for $500,000 and a 
luxury villa for about $600,000 and enjoy 
some of the best community amenities in 
the area,” Mr. Wilson says.  

While most of the single-family homes 
in Mediterra are priced at $1.5 million 
and above, Mr. Wilson says buyers can 
find a wide selection of home sizes and 
styles available through the community’s 
preferred builders and real estate agents 
representing re-sale homes in Mediterra 
that start at about $1 million.

He also reports the typical winter/spring 
selling season has extended beyond its 
normal April 15 ending date.

“We’re seeing more buyers remaining 
in town longer, in many cases to negotiate 
on properties they’ve visited during the 
season. “I expect we will see more sales 
during the next couple of months than we 
would normally see this time of year,” he 
says.

London Bay is celebrating its 20th year 
in the Naples market and has developed its 
reputation building custom homes in many 
of the area’s most exclusive neighborhoods 
and communities. In 2008, the company 
was one of two that earned recognition as 
America’s Best Builder from the industry’s 
leading publication, Builder Magazine.

Mediterra includes two Tom Fazio-de-
signed golf courses, a 25,000-square-foot 
clubhouse, sports club and a Gulf-front 
beach club.  ■

London Bay Homes reports strong sales in Mediterra
SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTOS

The Alicante is a London Bay Village Home with more than 5,600 square feet of total living 
area. The residence is priced at $1,125,000, excluding the home site, in the Cortile neighbor-
hood in Mediterra.



he wide variety of new homes at Vineyards now come with a new price tag. We’ve

significantly reduced prices on our entire inventory including luxury estate homes,

spacious single-family villas, gorgeous town homes and maintenance-free mid-rise condos

with breathtaking views. There is something for everyone at Vineyards, now at a lower price.

Buying at Vineyards today … Now that’s a SMART CHOICE!

T

Luxury homes, coach homes & estate homes
from the low $400s to over $4 million.

239. 353.1920 • 800.749.1501
WWW.VINEYARDSNAPLES.COM

Equal Housing Opportunity 7703

Offered exclusively by Vineyards Realty, Inc. Prices, features and availability are subject to change without notice. Broker participation welcome. Club membership is available for an additional fee.

REDUCED PRICE...
smart choice!

BUYING AT A significantly

NOW THAT’S A

CHESTNUT GROVEAVELLINO ISLESVISTA POINTE

VENEZIA GRANDE ESTATESBANYAN BAYASPEN PALMS

WAS $688,700

NOW $430,000

Regal mid-rise condominiums overlooking
stunning golf course and lake views.

WAS $1,059,700

NOW $759,900

Elegant two-and three-story coach homes
surround a spectacular clubhouse.

WAS $954,800

NOW $659,900

Spacious single-family villas offer many
luxurious and convenient features.

WAS $1,272,600

NOW $879,900

Single-family homes with old world detail
are surrounded by spectacular views.

WAS $1,454,000

NOW $1,156,700

Luxurious single-family estate living with
incredible water or preserve views.

WAS $3,109,000

NOW $2,534,000

Exquisite luxury single-family
estate homes at their finest.
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An evening of awards at Heritage Bay Golf and Country Club
A Night of Honors for NABOR members

NABOR general business meeting

REAL ESTATE NETWORKING

Jeannette Batten, Anita Colletti and Pat Pitoccchi

Kevin Lottes, Arlene Carozza, Robyn DeVille and Lisa Lotttes

Jo Carter and Brenda Fioretti

Kathy and Greg Zorn

April Ritchie and Wes Kunkle

Bobbie Dusek and Kathleen Passidomo

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

DAVID MICHAEL / FLORIDA WEEKLY

DAVID MICHAEL / FLORIDA WEEKLY
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MLS #209007990

Price approved by lender on 
this short sale. Able to close 
quickly. 4th fl oor condo, 3/3 

with 2174 sq. ft.

 Cynthia Corogin 239-963-5561

$324,000!

Superior Services. Extraordinary Results.

CynthiaCorogin@aol.com

Buying and Selling Real Estate 
is Important Business!

The Perfect Time IS NOW. The Perfect Agents ARE US!

WE MAKE HOUSE CALLS-THE PERFECT PRESCRIPTION 

Jacki Strategos
International Diamond Society

SRES, G.R.I., e-Pro

239-370-1222
JStrategos@att.net

www.JackiStrategos.com

Richard Droste
Realtor

239-572-5117
rddsmd@comcast.net

Bill Feehan
Realtor

239-293-3557
feemarco@marcocable.com

Residential, LLC

Tiger Lily/Vacant Lot - $119,900
Build your dream home here in Lely Resort with this great 
deal! Corner lot. Floor plans for a 3,400 s.f., 3-car garage 

home available. Take advantage of this opportunity.

8859 Lely Island Circle - $745,000 
Beautiful home with numerous upgrades. 2,800 s.f. 
living space. 3 large BR w/3 in-suite BA. No detail 

unturned! Florida lifestyle on this large lanai.
Overlooks a beautiful lake.

Varenna in Fiddler’s Creek - $325,000
Wonderfully large coach home with 3BR/3BA. 

Beautiful lake & peaceful natural setting. 
Courtyard entrance that is a delight! 2-car garage. 

Close to community pool.
.

Imperial Wilderness - $128,000
One of the very best 55+ communities anywhere! 

This 1BR, 1BA manufactured home sits on a great lot
on the lake. Oversized screened porch to enjoy the 

view. Impeccable condition. Great amenities.

. 

Visit your new house today!
www.OpenHouseSWFL.com

The fi rst stop to fi nding your new house!

OpenHouse Southwest Florida lists the open 
houses for any given day in Naples, Bonita Springs and 

Estero. Customize your search by choosing location, 
living area, price range and more, quickly and easily.

We make fi nding your new home easy!

The Offi cial Naples, Bonita Springs and Estero REALTORS Website Amerivest Realty

www.MediterraFlorida.com
Newly member owned Mediterra Golf & Beach Club!

Featured Mediterra Properties:Featured Mediterra Properties:

Benvenuto Lot 2 - $1,500,000 SOLD!
Il Corsini Lot 18-$1,100,000

Bello Lago Lot 7-$998,500

Teramo Lot 3 - $789,000

Serata Lot 35- $675,000

Serata Lot 5 - $550,000

Serata Lot 27-$425,000 SOLD!
Serata Lot 9 - $ 398,000

15163 Brolio Ln-$3,695,000

29070 Marcello Way-$2,199,500 SOLD!
14806 Bellezza Ln-$1,225,000 Furnished

29051 Amarone Ct-$1,099,999 BANK OWNED 
15504 Monterosso Ln #201-$749,000 SOLD!
15520 Monterosso Ln #201-$729,900

17035 Porta Vecchio Way #201-$699,500

17066 Porta Vecchio Way #201-$679,000 SOLD!
17025 Porta Vecchio Way #201-$599,900 Furnished 

17066 Porta Vecchio Way #102-$598,500 Furnished

239-273-1376

David William Auston, PA

www.DavidNaples.com

Mediterra Resident & Specialist

Visit www.MediterraFlorida.com 

for property details

        Visit www.MediterraLots.com 

        for lot details

side refrigerator, gas cooktop, built-in 
Advantium combination oven and built-
in convection/conventional oven. The 
butler’s pantry is equipped with full-
sized refrigerator, sink, wine cooler and 
icemaker.

The gallery leads from left of the foyer 
to guest suites, the den and the master 
quarters. 

The master bedroom opens to a pri-
vate lanai sitting area with walls uphol-
stered in off-white Sunbrella fabric. The 
master spa bath has a unique design that 
includes a morning kitchen, his and her 
walk-in showers and a spa bath set in 
front of a window. 

One of the two guest suites can be a 
second master and has balcony access. 

MORAYA
From page B7

COURTESY PHOTO

The great room in residence 701 at Moraya Bay overlooks the Gulf. 

In the bath area, the floor features insets 
of penny-size bronze tile. 

Additional features in the model 
include a Levitron system smart-wired 
for a variety of advanced technological 
features, high-efficiency HVAC and two 
under-building secured parking spaces. 

Residents at Moraya Bay enjoy the lux-
ury of a full-service beach club, a tropical 
pool and lap pool, grotto bar, 24-hour 
concierge service, a fitness center and 
an “amenity plaza” with dining facilities, 
lounge and boardroom, all overlooking 
the beach. 

Moraya Bay is at 11125 Gulfshore Drive. 
Premier Properties of Southwest Florida 
Inc. Realtors, the real estate division of 
The Lutgert Companies, is the exclusive 
representative of Moraya Bay. For more 
information, call 514-5050 or visit www.
Morayabay.com. ■ 



Unique Properties 
in Naples & Bonita Springs “Contemporary Living” renovated,gourmet 

kit, lake front,3233SF.  $975,000

Imperial Golf Estates
2119 Imperial Golf Course Blvd.

Refurbished, 2/2 end unit, 
Gulf/Wiggins Pass views. $639,000

Marina Bay Club
13105 Vanderbilt Dr. #606

Elegant 4669SF, 4+Den/3.5Ba 
w/private guest cabana. $2,495,000

Mediterra
15204 Medici Way

Authentic beach cottage, 2642SF, 
amazing views, fi replace. $999,000

Estancia Bonita Bay 
4801 Bonita Bay Blvd. #603

4+den/3.5, upgrades, private lot, 
lake & golf course views. $1,399,000

Audubon
148 Chesire Way

10 Acre w/home, can be subdivided, 
west of 75. $3,900,000 

Livingston Woods 
6520 Daniels Rd.

2984SF, designer upgrades, golf 
course view w/pool. $675,000

Imperial Golf Estates 
2102 Imperial Golf Course Blvd.

Wiggins Pass views, direct Gulf access. 
Sharp 2/2. $399,000

Anchorage at Vanderbilt 
12945 Vanderbilt Dr. #306

Estate home/guest house, 1.4 acres, 
9640SF, exceptional detail! $3,950,000

Pine Ridge 
60 North Street

Waterfront unit, 3/3.5, steps to 
Gulf/Beach, slip w/ 20K lift. $1,429,000

Charleston Square 
1400 Gulf Shore Blvd. #309

32'x14'x4', slip is permitted for a 
vessel w/ LOA of 32ft. $94,500

 Marina Bay Club
13105 Vanderbilt Dr. #4

LOA of 125'/24', close to 5th Ave. 
$1,349,000

Old Naples Seaport 
1001 10th Ave. S. Boat Slip #11

 www.GulfnGolfNaples.com 
www.WigginsPass.com 

Email: thefosterteam@comcast.net(239) 594-2209

Bridgette Foster 
(239) 253-8001

Gene Foster
(239) 253-8002

Refurbished, 2/2, Hi-Ceilings, top fl oor. 
Owner fi nancing avail. $248,000

Bay Forest, Bermuda Bay 15465 
Cedarwood Ln. #303

West Bay Club 
22129 Natures Cove Ct.

Like new, 3+Den, oversized pool/
extended lanai. $759,000

OPEN  SUNDAY 1-4 

Jamie Lienhardt
Licensed Real Estate Professional/REALTOR®

239-565-4268
Jamie@swfl moves.com

Gulfcoast Premier Realty
Coconut Point, 23150 Fashion Drive, Suite T230
Estero, Florida 33928

Your Estero Real Estate Specialist!

WATERFRONT IN WILDCAT RUN! 3 BEDROOMS/LEISURE 
ROOM W/FIREPLACE/3 BATHS, REMODELED KITCHEN/
SPACIOUS LANAI W/LARGE POOL & SPA! JUST $548,000!

ESTERO  WATERFRONT IN WILDCAT RUN! 
3 BED/STUDY/3.5 BATHS/3 CAR

GOLF MEMBERSHIP INCLUDED! $879,000

ESTERO  ROOKERY POINTE WATERFRONT! 
FORMER MODEL! 4 BED/STUDY/3 BATH/2 CAR

TURNKEY FURNISHED $549,000

ESTEROWATERFRONT IN ROOKERY POINTE 
4 BED/3 BATH/3 CAR/GAS HEATED POOL/ SPA

$499,900 OWNER/AGENT

ESTERO  GRANDEZZA/OAKWOOD
2 BED+DEN/2 BATH/2 CAR

NOW $285,000!

ROOKERY POINTE  ESTERO 5 BED/MEDIA RM/4 BA/3 CAR, 
HEATED POOL & SPA, WATERFRONT! GATED COMMUNITY, 
MAINTENANCE FREE/MOMENTS TO EVERYTHING! $599,900

Celebrate & treasure a 
very Happy Mother’s Day as a 
family & realize no one knows 

what tomorrow may bring.
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Featuring our Portfolio
of Southwest Florida’s
most Luxurious Rental

Properties

239.262.4242
800.749.7368

RENTAL DIVISION

BONITA SPRINGS & 
ESTERO AREA

Lely Barefoot/Villa ...........................$3200

The Colony/Palermo .........................$3100

Bonita Bay/Esperia ............................$3000

Bella Terra/House ............................$2500

West Bay Club/Jasmine Bay ......from $1850

Palmira/Enclave ................................$1750

Rapallo .............................................$1699 

Worthington/House ..........................$1650

Furnished Annuals from $1200

ANNUAL RENTALS

www.premier-properties.com

UNFURNISHED 
CONDOMINIUMS

Old Naples/Cambier Place .................$3000

Cove Towers/Montego ......................$2300

Parkshore Beach/Vistas ............from $2200

Kensington/Wellington Pl. ................$1800

Old Naples/Bayfront .........................$1800

Pelican Marsh/Ravenna .....................$1700

Old Naples/Alcosa ............................$1700

Pelican Bay/St. Marissa .....................$1600

Pelican Bay/St. Simone .....................$1600

Moorings/Beacon House ...................$1500

Venetian Cove ..................................$1400

Pelican Bay/Glencove .......................$1375

Seagate/Lakeview Pines .....................$1200

Bermuda Gardens .............................$1050

Sterling Oaks/Sweetwater ...................$995

Furnished Annuals from $1200

UNFURNISHED 
HOUSES

Grey Oaks ......................................$13000 

Port Royal ......................................$10000

Moorings ..........................................$7500

Pelican Bay/Isle Verde ......................$5700

Royal Harbor ....................................$5500

Firano...............................................$3900
SUZIE LEATHERBURY

Mortgage Loan Originator

MAKING MORTGAGES 
EASIER EVERY DAY.

SUZIE LEATHERBURY
Mortgage Loan Originator

239.293.2207  Cell

Annual Rentals
Other Rentals 
Available from 

$525 mo.

www.trueswfl orida.com
239-210-1521

Th e Strand/Pinnacle  
2bd+den/2ba. Furnished  

$1500 mo. Annual 
(Available 5/1/10)

Th e Strand/Mango Cay  
3bd/2.5ba. Furnished $2000 mo. Annual

Olympia Park
Vanderbilt Beach/Airport Rd.

Toll Brothers has introduced a new 
home design, the Dolce, at The Reserve 
at Estero, a community of single-fami-
ly homes on Estero Parkway.

The Dolce has a great room floor 
plan and three bedrooms plus an 
office/den and two full baths. There 
are 1,775 square feet of air-conditioned 
living area; a lanai and two-car garage 
bring the total square footage to 2,515 
square feet.

Special features of the home include 
a long foyer with an art niche and 
gallery wall, a coffered ceiling in the 
great room and a gourmet kitchen 
with a pantry, breakfast bar and adja-
cent breakfast area. 

The master suite has two walk-in 
closets, a walk-in shower and private 
water closet.

The Dolce is priced at $269,995 and 
is a winner among buyers because of 
its comfortable and convenient layout, 
says Jim Manners, vice president of 
Toll Brothers Florida West Division. 

The Dolce brings to 10 the number 
of designs available at The Reserve 
at Estero, each with a choice of four 
exterior elevations. Four decorated 
models are open for viewing:

• The Tosara is a two-story home 
with four bedrooms and 2½ baths in 
2,545 square feet of air-conditioned 
living space.

• The San Rio and the Carmona 
floor plans have three bedrooms and 
2½ baths.

• Gianna has a flexible two-story 
design with the option of three bed-
rooms plus a study, four bedrooms, 
or three bedrooms with an upstairs 

bonus room.
Amenities at The Reserve at Estero 

include an 8,000-square-foot club-
house with a community room, cater-
ing kitchen, fitness center, game room 
and billiards room. Outdoors there is 
a pool and spa, tennis courts and a 
sports court. There is also a children’s 
playground with a wading pool.

About half a mile east of U.S. 41 on 
Estero Parway, The Reserve at Este-
ro will consist of 494 single-family 
homes when completed. Home prices 
begin in the low $200,000s.

The sales center and models are 
open from 10 a.m. to 8 p.m. Monday, 
from 10 a.m. to 6 p.m. Tuesday through 
Saturday, and from 11 a.m. to 6 p.m. 
Sunday. For more information, call 
334-3600 or visit www.TheReserveAt-
Estero.com. ■

New plan is 10th option
for homebuyers in The Reserve 

SPECIAL TO FLORIDA WEEKLY________________________

As the real estate market begins to 
stabilize, the art of negotiation takes 
center stage again. From Greg Fous at 
Market America Realty & Investments 
Inc., here are 12 points that can be nego-
tiated in any real estate transaction.

1. Purchase price – Sellers might not 
want to lower the price, but you might 
be able to negotiate a credit at closing. 
This way the price recorded is the high-
er one, but you still get a deal. Just make 
sure this is disclosed to the lender.

2. Earnest money – In addition to 
negotiating the actual amount of the 
earnest money deposit, consider plac-
ing your earnest money in escrow with 
your own bank. Depositing the ear-
nest money after the offer is accepted, 
instead of having it accompany the 
offer, makes it easier to get your money 
back if the contract is not executed.

3. Extras – Some developers will do 
many things other than lower the price. 
Your agent should know how much 
room there is to negotiate. Upgrades, 
parking spaces, garages and docks are 
the big items. On resales, think appli-
ances, warranties and furniture.

4. Condition of property – You 
might be able to negotiate warranties, 
cleaning and move-in condition.

5. Additional payments – Consider 
making additional payments that solid-
ify your offer, especially if the offer 
is weak in other areas. For example, a 

developer might want 20 percent ear-
nest money. You might  offer 10 percent 
with contract and more later.

6. Remedies for not completing 
the sale – The contract calls for the 
buyer to lose his entire deposit if he 
backs out. If you put in more deposit 
money than required, make sure there 
is agreement on what happens to that 
extra amount.

7. Title – Whose name will the title 
be held in? An LLC? A trust? Can you 
change your mind prior to closing? 
Make sure it’s spelled out.

8. Assignability – Most banks will 
not let you assign a contract, but ask. 

9. Condo fees – When do you start 
paying? This is important in a lease-
back, for example. The same question 
applies to taxes and insurance.

10. Access to property – Do you 
have the right to paint, put in lights, etc. 
before you close? This is often out of 
the hands of the developer, but check 
into it.

11. Closing date – Again, it doesn’t 
hurt to ask.

12. The ability to flip – If you’re 
interested in selling your contract 
before you close, now is a good time to 
tell the seller.

Add a few good negotiating tech-
niques to your repertoire such as “The 
Red Herring” — something you put in 
your offer that stands out, but you know 
you are willing to drop. An example 

would be furniture included. You add 
this knowing you can negotiate it away. 
Or try the “Resort to a Higher Author-
ity” technique where you make your 
spouse, partner or significant other 
your “bad guy.”

For more information or to subscribe 
to the free weekly Market America Real 
Estate & Investments newsletter where 
you can find more tips like these, call 
(800) 439-1580. ■

There’s always room for negotiation in real estate
SPECIAL TO FLORIDA WEEKLY________________________
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EXCEPTIONAL LOCATION! Single family Oakmont 3 BR +Den, 
2.5 BA & 2 car garage. Located within cul-de-sac of very 

desirable street. Built-in entertainment center, custom window 
treatments, NEWER A/C unit, electric & Accordion HURRICANE 

shutters, large screen lanai, long lake views! $379,000

PRISTINE CONDITION! 3BR, 2.5BA, Single Family, Tile in 
living areas, plantation shutters, built-in entertainment center, 
private POOL with lake views, ELECTRIC HURRICANE shutters, 

NEW A/C unit and more! Asking $414,500
Virtual Tour Available!

Great Price! Great Location! 3Br,2.5 BA plus Den.  Lovely 
home offers interior living of 2100 sq ft, large screen lanai with 
peaceful lake views, HURRICANE shutters and more! $375,900  

Virtu
al 

Tour

VILLAGE WALK OPEN HOUSES

Light & Bright Single Family spacious Oakmont fl oor plan 
3 BR, 2.5 BA + den & 2-car garage. Original owners used 

home for season only! Features custom window treatments, 
large screened lanai & more! Priced to Sell $359,900

Virtual Tour Available!

Capri, 2BR, 2BA, 2-car garage! Spacious open 
fl oor plan, private POOL with LAKE views, ELECTRIC 

HURRICANE shutters for entire home! $257,000 
Visual Tour Available! 

Magnifi cent Carlyle! Words can not descrie this exquisite 
4BR, 3.5BA home offering an array of designer features! 

Totally renovated/enlarged kitchen. Wolf appliances, Granite 
counters, custom cabinetry, genuine hardwood fl oors, 

private pool, hurricane shutters & so much more! $599,000

Oakmont, 3BR, 2.5BA plus Den. Location Location! Prime 
over-sized lake view home-site in cul-de-sac,TILE throughout 

entire home, Accordion HURRICANE shutters, private heated 
POOL and more! $435,000 Visual Tour Available! 

VILLAGE WALK OF NAPLES

REDUCED
ISLANDWALK OF NAPLES 

VIRTUAL 

TOUR MAKE

OFFER

VIRTUAL 

TOUR

PRISTINE! 2BR,2BA, 2-Car garage Capri. Nicely upgraded 
with TILE throughout entire home, built-in entertainment 
center, freshly painted interior, plantation shutters, very 
private screen lanai with solar heated pool! $259,000

Virtual Tour Available!

REDUCED

MUST
SEE

BOTTOM
From page B7

growth later in the year, even under 
the most optimistic assumptions it 
will take three to four years to return 
to 2006 levels, Mr. Becker says.

Also of concern is the contin-
ued reluctance of commercial banks 
to lend money because of pressure 
from regulators to manage their 
risks, along with depressed values that 
make it difficult to refinance mortgages 
coming due.

The retail and office markets are the 
worst off, he adds. “Until there is an 
increase in job growth, there is no need 
for more office space, and people aren’t 
spending as much money as they used to.”

Apartments continue to be the best 
market in the state due to high demand 
from people moving out of foreclosed 
homes. “More people are going to be 
living in temporary spaces than trying 
to buy homes just because it’s gotten a 
lot more difficult to buy homes from a 
financing perspective,” he says.

Statewide, Florida’s new housing mar-
ket will continue to be slow as a result of 
more foreclosed homes becoming avail-
able, he says. “That competition makes it 
very difficult for new homes to get built 
and purchased, because buyers can often 
get an equal or nicer home for a much 
cheaper price on the foreclosure market 
right now.” 

Mr. Becker says one of the stron-
gest areas of the state is South Florida, 
especially Miami-Dade and Broward 
counties, with their diverse economies, 
steady migration and influx of foreign 
capital. “The glut of condos in South 
Florida is actually starting to change 

hands — they’re beginning to rent them 
up — and I think there is more life in 
downtown Miami than there has been in 
a long time.”

Orlando, Tampa and Jacksonville 
also are picking up. “Florida’s big cities 
— those four areas — are less bad off 
than the rest of the state, and they’re 
going to be quicker to recover than other 
places,” he says.

Jacksonville, in particular, is in a good 
position because its housing market 
never got as hot as other markets, and 
as a result, it doesn’t have as many fore-
closures. “I think Jacksonville is primed 
to really take off, and with the expan-
sion of the port is going to have a lot of 
jobs coming into the marketplace,” he 
predicts.

A positive note overall is that survey 
respondents’ confidence in their own 
business has risen for the fifth consecu-
tive quarter, Mr. Becker reports. In pre-
vious breakdowns by profession, devel-
opers and lenders had extremely low 
expectations for their own businesses, 
and that has grown substantially in the 
last few surveys, he says.

“It’s always a good sign for us that 
the lenders think their business is going 
to get better. Maybe it means there is 
some light at the end of the tunnel, even 
though we’re still not at a great spot.” ■
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Dream Homes Starting 
FROM THE LOW $170s

OPPORTUNITIES

M   RE

www.drhorton.comd h t
Prices, plans, benefits and locations are subject to change without notice. Complete plans are available for review upon request. Due to D.R. Horton, Inc.’s continual housing 
research and possibility of material shortages, there may be existing or future changes made in the building products, materials, methods, or designs used in our homes that 
are not reflected in our models. As a result, please consult one of our Sales Representatives for the latest community information. CGC 1513647

1

3

2

D.R. Horton offers you more opportunities to live your dreams!  
Enjoy the Southwest Florida lifestyle at any of these three fabulous locations.  

New homes are ready to move into today!

1  Valencia Golf and CC 
2154 Vardin Place 
Naples, FL 34120 

Single Family Homes from $170s 
1,554 - 4,377  A/C Sq. Ft. 

(239) 354-0243

2  Horse Creek (Coming Soon!) 
Single Family Homes from $280s 

2260 - 3869 A/C Sq. Ft. 
(239) 593-1633

3  Il Regalo (Coming Soon!) 
Single Family Homes  

1  

2

3  
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Florida Weekly’s Open Houses

Call 239.325.1960 to be included in Florida Weekly’s Open Houses.

WOODSEDGE • 22260 Wood Run Court 
• $1,350,000 • Premier Properties • Doug 
Davlin 272-5060

21 • BONITA BAY - COCONUT ISLE 
• 26400 Brick Lane • $1,585,000 • Premier 
Properties • Gary L. Jaarda/Jeff Jaarda 248-
7474

22 • ESTUARY at GREY OAKS • 1485 
Anhinga Pointe • Priced from $1,795,000 
• Premier Properties • Call 239-261-3148 • 
Mon. - Sat. 9-5 and Sun. 11-5 

23 • OLD NAPLES • 663 - 11th Avenue 
South • $1,795,000 Premier Properties • Pre-
mier Properties • Virginia/Randy Wilson 
450-9091

24 • OLD NAPLES - CASA BELLA • 458 
- 11th Avenue South • $1,825,000 • Premier 
Properties • Patricia Patterson 595-8414 

>$2,000,000
25 • PELICAN MARSH - BAY LAU-
REL ESTATES • 8703 Purslane Drive • 
$2,000,000  • Premier Properties • Larry/
Mary Catherine White 287-2818 

26 • OLD NAPLES - ORCHID PLACE • 
435 - 3rd Avenue South • $2,295,000 • Pre-
mier Properties • Steve Smiley 298-4327 

27 • MEDITERRA • 15204 Medici Way  • 
$2,495,000  • Bridgette Foster, Amerivest 
239-253-8001 

28 • VANDERBILT BEACH - MORAYA 
BAY • 11125 Gulfshore Drive • From 
$2,500,000 • Premier Properties • Call 239-
514-5050 • Mon. - Sat. 10-5 and Sun. 12-5

29 • BAREFOOT BEACH - BAYFRONT 
GARDENS • 209 Bayfront Drive • 
$2,595,000  • Premier Properties • Cynthia 
Joannou 273-0666. • Call Agent for Entry

30 • MEDITERRA - IL TREBBIO • 16024 
Trebbio Way • $2,995,000 • Premier Proper-
ties • Emily K. Bua/Tade Bua-Bell 213-7420

>$3,000,000
31 • PORT ROYAL AREA • 3541 Gordon 
Drive • $3,750,000  • Premier Properties • 
Beth Hayhoe McNichols 821-3304 

>$4,000,000
32 • GREY OAKS - ESTUARY • 1280 
Osprey Trail • $4,995,000 • Premier Proper-
ties • Call 239-261-3148 

33 • PARK SHORE • 310 Turtle Hatch 
Road • $4,995,000  • Premier Properties • 
Michael Lawler 571-3939 

>$8,000,000
34 • PORT ROYAL • 963 Galleon Drive 
• $8,900,000 • Premier Properties • Jerry 
Wachowicz 777-0741
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$200,000
1 • VILLAGE WALK • Illustrated Properties 
Real Estate located just east of Livingston on 
Vanderbilt Beach Road • $200,000 - $400,000 
• Call 239-596-2520,  • Mon. - Fri.  10-4 and Sat-
Sun. 11-3

>$300,000
2 • MOORINGS - BORDEAUX CLUB • 
2900 Gulf Shore Blvd. N. #211 • $375,000 • 
Premier Properties of Southwest Florida, Inc., 
REALTORS • Richard/Susie Culp 290-2200

>$300,000
3 • LEMURIA • 7172 Lemuria Circle #1801 • 
From the Mid $400s. • Premier Properties • 
Tom Gasbarro 404-4883 • Mon. - Fri. 10-4 and 
Sat. - Sun. 1-4

4 • THE STRADA AT MERCATO • Located 
just North of Vanderbilt Beach Rd on US 41 • 
Priced from $400s • Premier Properties • Call 
239-594-9400 • Mon. - Sat. 10-8 and Sun. 12-8 

5 • PELICAN LANDING - THE COLONY 
- MERANO • 23831 Merano Court #201 • 
$480,000 • Premier Properties • Stephanie 
Coburn 825-3470

6 • PARK SHORE - TERRACES • 4751 Gulf 
Shore Blvd. N. #1403 • $485,000 • Premier 
Properties • Ed Cox/Jeff Cox 860-8806 

>$500,000
7 • BONITA BAY - MONTARA • 3253 Mon-
tara Drive • $519,000 • Premier Properties • 
Cathy Lieberman/Cindy Reiff 777-2441 

8 • FIDDLER’S CREEK - CASCADA • 9106 
Cascada Way #201 • $549,000 • Premier Prop-
erties • Maureen/Michael Joyce 784-1288 

9 • PARK SHORE - VISTAS • 4651 Gulf 
Shore Blvd. N. #105 • $599,000 • Premier Prop-
erties • Larry Roorda 860-2534 

10 • PELICAN LANDING - LONGLAKE • 
3510 Candleberry Court • $599,000 • Premier 
Properties • John Coburn 825-3464 

>$600,000
11 • PELICAN BAY - ST. TROPEZ • 5501 
Heron Point Drive #403 • $675,000 • Premier 
Properties • Mary/Jamey Halpin 269-3005

>$700,000
12 • BONITA BAY - ESPERIA & TAVIRA • 
26951 Country Club Drive • New construction 
priced from the $700s. • Premier Properties • 
Call 239-495-1105 • Mon. - Sat. 10-5 and Sun. 12-5

>$800,000
13 • PELICAN YACHT CLUB • 435 Dockside 
Dr • $839,000  • Amerivest Realty 239-253-8001

14 • THE DUNES - GRANDE PRESERVE 
• 280 Grande Way • From $875,000 • Premier 
Properties • Call 239-594-1700 • Mon. - Sat. 10-5 
and Sun. 12-5

>$900,000
15 • AQUA • 13675 Vanderbit Drive (take Wig-
gins Pass Road to Vanderbilt Drive) • Priced 
from the $900s • Premier Properties • Call 239-
591-2727 • Mon. - Sun. 10-5

>$1,000,000
16 • MEDITERRA • 29051 Amarone Ct • 
$1,099,999  • Foster Team, Amerivest 239-273-
1376 • Sun: 1-4

17 • PARK SHORE - SAVOY • 4041 Gulf 
Shore Blvd. N. #PH-7 • $1,100,000 • Premier 
Properties • Angela R. Allen 825-8494 

18 • BONITA BAY - AZURE • 4931 Bonita 
Bay Blvd. #CH-104 • $1,175,000 • Premier Prop-
erties • Peter Lent 273-1122 

19 • PARK SHORE - PARK SHORE 
TOWER • 4251 Gulf Shore Blvd. N. #8-A • 
$1,199,000 • Premier Properties • Susan Barton 
860-1412 

20 • THE BROOKS - SHADOW WOOD - 





239.592.1010  800.742.8885  QuailWest.com

OPPORTUNITY ISN’T JUST KNOCKING...
IT’S KICKING IN THE DOOR.

Just south of Bonita Beach Road on Bonita Grande. 6289 Burnham Rd., Naples, Florida.

13940 WILLISTON WAY

4 bedrooms plus den, 4 full baths and 2 half baths, enormous leisure 
room, pool, screened outdoor living with panoramic golf course view. 

5,668 sq. ft. under air, 8,561 sq. ft. total area 
Priced at $3,195,000

HOMESITES WITH UNBELIEVABLE VIEWS

Although your dream home plans are still in the making, 
the unprecedented pricing and developer incentives 

on homesites are too good to pass up.
Priced from $290,000

JUST COMPLETED

Quail West Golf & Country Club is offered by Quail West Realty, LLC., a licensed real estate broker.  Prices, features and availability subject to change without notice.

Excellence has an Address.

28696 LA CAILLE DRIVE

2 story, 3 bedrooms plus study and loft, 3 full baths, 1 half bath, pool. 
Golf and lake views. Brand new and professionally decorated. 

3,491 sq. ft. under air, 5,492 sq. ft. total area (Villa floorplans from $985,000) 
Priced at $1,525,000

 NEW  VILLAS  RELEASED

6271 HIGHCROFT DRIVE

2 story, 4 bedrooms plus study, 4 full baths, 2 half baths, pool.
Spacious covered lanai with serene lake views.
5,025 sq. ft. under air, 8,681 sq. ft. total area

Priced at $1,995,000

 
PENDING!
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WEEK 
at-a-glance

Summer flicks
Film critic Dan Hudak advises
leave your dignity at home
when you head to the theater. C11 

Just like up north
Kosher-style comfort food
fills voluminous menu
at Stage 62 Deli. C27 

First Friday 
Start the weekend with free
music and much more
at Mercato. C6 

First Friday

They’re all heart
See who helped raise $475,000
at the 35th annual Heart Ball. C23 

Talkin’ ‘Tuna’ with two guys who know it all too well

The Naples Players presents a lim-
ited engagement of the raucous comedy 
“Greater Tuna” May 12-22 in the Tobye 
Studio at the Sugden Community The-
atre.

Pat Ashton and B.T. Bean star in the 
side-splitting show about life in small 
town America. Together they portray 
the entire population of Tuna, Texas, 
the third-smallest town in the Lone Star 
State. The actors share a 20-year love 
affair with the show, which they most 
recently presented last year in Blue 
Ridge, Ga., as a sold-out fundraiser. They 

originally per-
formed it for 
The Naples 
Players in 1990 
and repeated it 
in 1997.

Through the 
course of the 
evening, the 
audience meets 
Tuna’s colorful cast of 20 characters, 
including the entire Bumiller family, 
the town snob, Sheriff Givens, the head 
of the local KKK and Yippy, Tuna’s Pet 
of the Month.

Excerpts from a recent interview with 
these two talented performers offer 

insight into 
their interpre-
tation of the 
play:

 • What’s it 
like playing 
“Tuna”?

Mr. Ashton: 
It’s more fun 
than any two 

actors should ever have, especially for 
the right people — and B.T. and I are 
perfectly matched. It’s two actors and 

SEE TUNA, C19 

COURTESY PHOTO

The Cherryholmes 
Family Band

The Cherryholmes Family Band brings blue jeans and bluegrass to the Phil

Get in
on a bit of 

family history.

C4

>>inside:  It’s been two years since The 
Cherryholmes Family Band appeared 
at the Philharmonic Center for the 
Arts and ignited a sold-out crowd into 
a near frenzy. Hundreds of concerts, 
four Grammy nominations and non-
stop acclaim later, the family of six 
musicians returns, this time for a 
joint venture with the Naples Phil-

harmonic Orchestra.
Fresh from a hugely successful gig 

with the Nashville Symphony Orches-
tra, they’ll perform several arrange-
ments of their music with an orchestral 
addition created by Jim Gray. Show 
time is 8 p.m. Thursday, May 13.

BY PEG LONGSTRETH

Special to Florida Weekly

SEE BAND,  C4 

SPECIAL TO FLORIDA WEEKLY_________________________
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Buy tickets now at thephil.org
or call (239) 597-1900 or visit our Box Office

PHILHARMONIC
CENTER for theARTS

5833 Pelican Bay Boulevard, Naples
Box Office hours: Mon.-Sat., 10 a.m.-5 p.m.; Sun., noon-5 p.m.

THE FIRST FAMILY OF BLUEGRASS

CHERRYHOLMES
PERFORMSWITH

THE FULL
BLUE JEANCLAD

NAPLES
PHILHARMONIC

ORCHESTRA

Nominated for
two Grammy Awards,

Cherryholmes has wowed
audiences around the world

with its hard-driving instrumental
virtuosity and explosive vocal harmonies.
Join NPO violinist David Mastrangelo

and the rest of the musicians for a knee-slap-
pin’, toe-tappin’, fancy-fiddlin’ good time!

Thursday, May 13, 8 p.m.
$50 adult, $30 student

B L U E J E A N S & B L U E G R A S S !

Cherryholmes
Photo: Erick Anderson
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                 Contact Artis
    >>Send your dating tips, questions, and 

disasters to: sandydays@floridaweekly.com

independent?”
“Exactly.”

It would seem that, instead 
of listing the characteristics he 
sought in a woman, the burly 
man had type-cast himself. ■

We couldn’t remember how it began.  
During an after-work happy hour at 
the kind of bar where you order $6 
pitchers of beer and eat tater tots 
covered in chili, we started talking 
about everyone’s “type.” When some-
one new joined the table, another co-
worker or a roommate done with work 
for the day, we’d have to run through 
the list again, from the top, and the 
new person would add-in his or her 
list.  We think it started with the man 
in the suit.

He is a particular dresser and rarely 
appears in public without a jacket and 
a handkerchief neatly folded into the 
pocket. He is a stickler for fashion 
when it comes to himself but claims 
his type leans toward women in jeans 
and T-shirts.  

The young woman to his right, a 
writer with long dark hair who favors 
mini-dresses, said her type is big and 
burly, often with a beard.

“A lumberjack?” the natty dresser 
asked.

The writer laughed but didn’t deny 
it.

The Oklahoman, across the table 
from the writer, said people don’t have 
types.  Or, if they claim to, they don’t 

What an independent woman means to a man

SANDY DAYS, SALTY NIGHTS

ArtisHENDERSON
sandydays@floridaweekly.com

“He wants a 

woman who 

will leave 

him alone... 

Someone he 

can see when 

he wants, 

who won’t be 

clingy.”

always end up dating their type.
“So, what’s your type then?” a man 

opposite him — who was, incidentally, 
big and burly with a beard — asked.

“I don’t know.  Kind?”  the Oklaho-
man said.

“You mean kind with loose morals?” 
the burly bearded man said, raising his 
glass in a toast.

The Oklahoman clinked glasses with 
him.  “That’s it exactly.”

I pounded the bottom of a Heinz 
bottle, trying to loosen the ketchup 
inside. I looked imploringly at the 
burly man.  He took the ketchup from 
my hand, gave the bottle a couple of 
quick smacks, and poured a puddle on 
a plate.

“And you?” I asked him, fishing a tot 
out of the basket.  “What’s your type?”

“I like independent women,” he 
said.

I handed him my empty beer glass, 
and he filled it from the pitcher. “What 
does that mean?” I asked.

“You know. Women who can do 
things for themselves.”

“But does that mean —”
 Someone new walked in the bar 

door and our table turned to shout a 
greeting. My question drowned in the 
noise.  Once the newcomer pulled up 
a chair, we started the “what’s your 
type” game again, this time with the 
recent addition in the spotlight.

But the question of the burly man’s 
type stayed with me all night. What 
is an independent woman, anyway? If 

it’s someone who is self-reliant, 
who has her own place, who 
works a job that lets 
her pays her bills 
and put money 
away in savings 
every month, 
then I know loads 
of these women. 
They are all smart 
and beautiful, 
too. Oh, yes: 
They are also 
overwhelm-
ingly single.  

I later 
asked a girl-
friend about 
this conundrum. 
She is small 
and spritely, 
with strawber-
ry-blond hair. 
Impish, some 
might say. She 
laughed when 
I asked what 
she thought he 
meant.  

“He wants 
a woman who 
will leave him 
alone,” she said. 
“Someone he 
can see when he 
wants, who won’t 
be clingy.”

“So he can be 
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The most exquisite collection of linens and accessories for your bed, bath and table...and of course elegant lingerie.  

World Class Desingers call Gattle’s their home.

1300 3rd St. S. #202

239 435-0004
1300 3rd St. S. #202

239 435-0004
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Fruits, vegetables, 
baked goods, 

cheeses, fresh fi sh, 
food, fl owers, plants, 

herbs, soaps, and 
much more can

all be found.

Music fi lls
the air. 

Located behind 
in the Neapolitan 

parking lot
between Third 

Street South and 
Gordon Drive.

Third 
Street 
South

Farmers
Market
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I caught up with mom Sandy Lee 
Cherryholmes for a phone interview 
last week and was intrigued to hear the 
family’s story.

Family history
Sometimes life takes an unexpected 

turn. Several years ago, the family was 
living in Los Angeles, where dad and 
breadwinner Jere Cherryholmes was 
making a comfortable living as a custom 
cabinetmaker. Sandy Lee home-schooled 
their eldest daughter, Shelley Anna, who 
had been born with a congenital heart 
defect and suffered a stroke following 
reparative surgery; the four younger 
Cherryholmes children attended a pri-
vate Christian school.

Just when Jere learned his work would 
be cut back by 50 percent, Shelley Anna 
died. The family was devastated.

At a crossroads, with Jere trying to fig-
ure out how to earn a living and the entire 
family seeking to ease the ache in their 
hearts, they attended a bluegrass concert 
together. Sandy Lee told me they were 
so inspired by the sounds and words they 
heard that she and Jere made an amazing 
and life-changing decision for the family: 
They would throw caution to the wind 
and buy a host of musical instruments for 
the family to learn to play together.

I call it an amazing decision because 
it’s one thing to think it would be nice 
for everyone to play a musical instru-
ment, but it’s quite another to become 
proficient without a single lesson — 
times six.
 That’s right: The Cherryholmes Family 
Band is entirely self-taught. Reflect on that 
for a moment when you listen to them run 
rampant over their instruments, keeping 
perfect rhythm and delivering dazzling 
runs, distinctive lyrics, great vocalizations 
and close harmony.

I call is just short of miraculous that 
each of the four youngsters nearly 
immediately became adept at one or 
more of the instruments their parents 
purchased. (The band’s first album came 
out in 2006 on Skaggs Family Records 
and earned a Grammy nomination.)

Something for everyone
The youngest, Molly Kate, learned 

the violin (after it was re-strung and 

the bridge reversed so she could play 
left-handed). Just 12 when the family 
first played the Phil two years ago, she 
was one of the most seasoned pre-teen 
performers I have ever observed. I still 
recall watching her and her brother, B.J., 
deliberately position themselves so they 
were practically nose-to-nose, playing 
their violins as if they were a mirror 
image — without impaling each other 
with the bows.

The audience went wild.  
Molly also plays a mean cello.
In addition to the second violin, B.J. 

also plays the guitar, as does brother 
Skip (both boys might pick up another 
instrument or two during the course of 
a concert, too).

And sister Cia Leigh, who has a 
smooth-as-silk singing voice, is one of 
the hottest banjo players around.

Dad Jere — who looks like he stepped 
out from the backwoods of Tennessee, 
but who is just as literate and intelligent 
as his wife —plays bass. And mom Sandy 
Lee makes her mandolin sing. She’s also 
the lead Irish step dancer — yes, they 
are all proficient step-dancers as well — 
and yodels like there’s no tomorrow.

The role of faith
Forthright and open, Sandy Lee is one 

of the most gracious entertainers I have 
ever had the pleasure of interviewing. It 
took but a few minutes to feel like we 
had known each other for years. With 
ease we exchanged “family music-mak-
ing stories” and also talked more about 
the loss of Shelley Anna and the void it 
had created in their hearts.

We also talked about their faith, since 
it is clearly central to their lives.

Make no mistake about it: This fam-
ily is devoutly Christian, mainstream 
Protestant in the best sense of the word. 
They don’t wear it on their sleeves; it is 
simply emblazoned on their hearts.

Every album they record is in memory 
of Shelley Anna and in thanks to God. 
They see their music-making as their 
gift, not just to their adoring audiences, 

but also to God for the blessings they 
have received.

You hear it frequently in their lyrics, 
two of my favorites which, I believe, will 
be performed this time at the Phil.

In “Changed In A Moment,” they 
sing:

I’d taken the wrong road
Weighed down by my own heavy 

load
I had to make a change, had to lay it 

down...
It flowed like river right to me
A mighty wind blowing right through 

me
Baptized like the Day of Pentecost
From dark to light, blind to sight
In a moment my load was taken
The wonder of it left me shaken
There’s a blood-stained page in the 

book of my life.
I was changed in a moment…

And the fiery “Standing” goes:
Shadows in the valley, I can’t see night 

or day
My Lord told me the valley’s not 

where I was meant to stay
Climb, climb, yes I climbed to the top 

and still
Below me was a deep ravine, and 

another doggone hill
Life keeps trying to knock me down
But I’m still standing, I’m still stand-

ing
Standing on the rock of my salvation, 

that’s my explanation 
I’m standing, yes, I’m standing
Hand and hand with Jesus
Can’t see ’round the corner, I’m so 

afraid to fall
But faith in only what I see, it ain’t no 

faith at all
Cold winds freeze my bones, fire 

burns my skin
But I’m trusting in the Lord above, and 

not the man within
Come on, Life, try to knock me 

down…

Don’t forget the orchestra
In keeping with the flavor of the 

evening, the Philharmonic will also 
perform three of Aaron Copland’s 
most familiar numbers: “Buckaroo 
Holiday,” “Saturday Night Waltz” and 
“Hoe Down.” I discussed the evening’s 
program with concertmaster Glenn 
Basham (who is equally intrigued with 
the young left-handed violinist and is 
himself a fine bluegrass fiddle player), 
who told me the orchestra plans to join 

The Cherryholmes Family Band for 
at least five numbers and also to per-
form John Williams’ “The Cowboy’s 
Overture” during the second half. And 
I think we can count on the Phil’s prin-
cipal cellist, Adam Satinsky, to join Cia 
Cherryholmes when the family plays 
“Weaver of Lies.”

The only disappointment? Once again, 
The Cherryholmes Family Band is here 
for only one performance.

Maybe next time we’ll get lucky and 
have them here for two shows.

During intermission this time, they’ll 
sign CDs, including their just-released 
“Cherryholmes IV: Common Threads,” 
which is yet another winner in their 
amazing run. ■

BAND
From page 1

                                        

>> What: The Cherryholmes Family Band with 

the Naples Philharmonic Orchestrea

>> Where: The Philharmonic Center for the 

Arts

>> When: 8 p.m. Thursday, May 13

>> Tickets: $50 ($30 for students)

>> Info: 597-1900 or www.thephil.org

in the know

                                        

>> A left-handed fi ddler, Molly was 6 when The 

Cherryholmes Family Band started in 1999 and 

had her debut on the “Grande Ole Opry” when 

she was 7. She also lends her voice to lead and 

harmony vocals on many numbers. She’s also a 

runner and a piano player, and she is interested 

in writing and scoring movie sound tracks.

>> Skip was 9 when he started on the mando-

lin in 1999. He took over on the guitar in 2000 

and has been playing rhythm and fl at-picking 

ever since. He’s also an arranger and handles all 

the lighting show for the family band’s shows.

>> B.J. began playing fi ddle when he was 11. 

He’s also a master at the mandolin and is lead 

and harmony singer as well as a songwriter. A 

self-proclaimed “sound guru,” he’s responsible 

for the technical aspects of the band. When not 

on the road, he enjoys sitting by the lake in a 

lawnchair.

>> Cia was 15 when the band began. She 

started on the guitar but soon switched to the 

banjo. Her talents also lie with the clothing 

design and hand-crafted rhinestone work for the 

band’s stage costumes. She loves cooking and 

oriental art, and says her favorite road food is 

cookies and milk.

>> Mom Sandy Lee keeps the band’s momen-

tum going with her hard-hitting mandolin style, 

her yodeling and her step dancing.

>> Dad Jere plays the upright bass hard and 

fast, while singing lead with a “rough-around-

the-edges” old country style. He says he enjoys 

shooting archery for hours and dreams of some-

day going on safari.

Source: http://cherryholmes.musiccitynetworks.

com

in the know

COURTESY PHOTO

The Cherryholmes Family Band steps out of the field and onto the stage at the Naples Philharmonic Center for the Arts.
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WHAT TO DO, WHERE TO GO
 This week’s theater

■ Greater Tuna - By the Naples 
Players in the Tobye Studio at Sugden 
Community Theatre May 12-22. 263-
7990 or www.naplesplayers.org.

■ The Big Bang - At Florida Rep 
May 7-23, with previews May 5-6. 332-
4488 or www.floridarep.org. 

■ Ring of Fire - At Broadway 
Palm Dinner Theatre through June 5. 
278-4422.

■ The Importance of Being 
Earnest - By the Naples Players at 
the Sugden Theatre through May 15. 
263-7990.

■ Murder on the Scottish 
Line - On the Murder Mystery Dinner 
Train at 6:30 p.m. on Fridays and Satur-
days. www.semgulf.com or 275-8487.

■ The House of Bernarda 
Alba - By The Laboratory Theater of 
Florida through May 15 at the Sidney & 
Berne Davis Art Center. 333-1933.

 This week’s symphony

■ Mozart Tunes - The Naples 
Philharmonic Orchestra performs 
Mozart’s Jupiter Symphony at 8 p.m. 
May 8 a the Philharmonic Center for the 
Arts. 597-900.

■ Bluejeans & Bluegrass - 
Cherryholmes performs with the Naples 
Philharmonic Orchestra at 8 p.m. May 13 
at the Philharmonic Center for the Arts. 
597-1900.

 Thursday, May 6 

■ Village Night - The Village on 
Venetian Bay hosts Village Nights from 
6-9 p.m. Enjoy live musical entertain-
ment, waterfront dining, cookouts and 
shopping. 

■ Pottery Party - “A Taste of 
Raku” is offered at Rosen Gallery & 
Studios in Naples by artists Annabelle 
Johnson and Richard W. Rosen from 
6-9 p.m. Enjoy a pottery-filled evening 
of glazing, socializing and firing. Cost: 
$43. Reservations: rictra@earthlink.net 
or 821-1061. 

■ Elvis Event - “Blue Suede Shoes: 
The Ultimate Bash Celebrating Elvis’ 
75th” starts at 8 p.m. at the Philharmonic 
Center for the Arts. 597-1900.

■ Thursdays on Third - Enjoy 
live music and free entertainment along 
with shopping and dining every Thurs-
day evening between November and 
May on Third Street South. www.third-
streetsouth.com.

■ Quiz Night - The English Pub 
hosts Quiz Night at 8:30 p.m. 775-3727, 
2408 Linwood Ave. East Naples. www.
naplesenglishpub.com. 

 Friday, May 7

■ Author Signing - Meet author 
Mary Higgins Clark at the Ave Maria 
University Bookstore from 3:30-4:30 
p.m. and get a signed copy of her new 
book, “The Shadow of Your Smile.” 
304-7032.

■ Downtown Party - A City Fest 
Block Party is set for 7-10 p.m. along 
Fifth Avenue South. Enjoy food and 
music; free admission. 435-3742.

■ Wine & Tunes - The Mercato 
Concert Series & Wine Tasting take 
place from 6- 9 p.m. at Whole Foods 
Market, 9101 Strada Place. The party 
takes place in the café and courtyard 
with live music and more than 20 spec-
tacular wines to taste. 552-5100. 

■ Student Showcase - The 
Art League of Bonita Springs hosts a 
Student Showcase Opening Reception 
from 6-8 p.m. at the Center for the Arts, 
26100 Old 41 Road. 495-8989 or www.
artcenterbonita.org.

■ Funny Stuff - Naples City 
Improv takes the stage at the Norris 
Center at 8 p.m. $15.

■ Weekend Concerts - Gulf 
Coast Town Center offers its free Week-
end Concert Series in Market Plaza 
from 7-9 p.m. Tonight: Riverside Blues, 
267-0783 or gulfcoasttowncenter.com.  

 Saturday, May 8

■ Gallery Event - The Galleries Of 
Crayton Cove host an evening of special 
events, sic, food, drinks and assorted art 
from 6-9 p.m. 403-8393

■ Bird Celebration - Interna-
tional Migratory Bird Day takes place at 
the Naples Zoo, celebrating the annual 
celebration of the incredible journey of 
migratory birds. www.napleszoo.com 
or 262-5409.

■ Flowers for Mom - Kid’s 
Club Flower Arranging is offered from 
11 a.m.-noon at Whole Foods Market, 
9101 Strada Place. Bring a vase or a 
recyclable can and kids will work to 
make an arrangement for mom. Cost is 
$5 for children 5-15; pre-registration is 
required. 552-5100.

■ Dance Show - Domestic Ani-
mal Services presents the dance show 
“Unleashed” at 1 p.m. at the Golden 
Gate Community Center, 4701 Golden 
Gate Pkwy. Watch local dance compa-
nies perform at the show and donate $5 
per person. The event includes raffle 
drawings for gift certificates from local 
businesses. 262-1748.

■ Museum Event - Enjoy coffee 
with the Curator at 10 a.m. at the Patty 
& Jay Baker Naples Museum of Art 
with Michael Culver, who will be your 
guide through the exhibitions marking 
the museum’s 10th anniversary season. 
Afterward, adjourn to the Dome for cof-
fee and conversation. 597-1900 or www.
thephil.org.  

■ Canoe Competition - The 
Great Dock Canoe Race starts at 11 a.m. 
at Crayton Cove. 263-9940.

■ Gallery Event - The Galleries of 
Crayton Cove host an evening of special 
events, music, food, drinks and assorted 
art from 6-9 p.m. 403-8393.

■ Last Tango - The final monthly 
Repun Tango Milonga of the season 
takes place at the Bath and Tennis Club, 
4995 Airport Pulling Rd. 

■ Weekend Concerts - Gulf 
Coast Town Center offers its free Week-
end Concert Series in Market Plaza from 
7-9 p.m. Tonight: Motown and blues by 
Cracker Blues. 267-0783 or gulfcoast-
towncenter.com.  

■ Chess Anyone? - The South-
west Florida Chess Club invites play-
ers of all ages and abilities to gather at 

COURTESY PHOTO

Mercato celebrates First Friday with entertainment and fun for all from 6-9 p.m. Friday, May 
7. Back by popular demand, Little Eddie and the Fat Fingers, above, will appear on the main 
stage across from The Pub, performing cover turns from the blues to ’50s rock ‘n’ roll. Band 
members are Ryan Bladen, vocals and guitar; Peter Orifice, piano; Eric Jeffcoat, bass; and 
Andrew Galler, drums. Musician/impersonator Bill Jollie will perform next to Swim n’ Sport.



2 DINNERS
1 BOTTLE OF WINE

DESSERT
$24.99

With Coupon

289 9th Street South  Naples, FL 34102

(239) 249-4183
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Books-A-Million at Mercado from 1:30-5 
p.m. 898-0458 or e-mail swflchess@
yahoo.com.

 Sunday, May 9

■ Water Ski Show - A free water 
ski show by the Southern Extreme 
Water-Ski Team starts at 4 p.m. every 
Sunday at Miromar Outlets near the 
Restaurant Piazza. 

 Monday, May 10 

■ Love Trivia? - The Pub at Mer-
cato has Trivia Night every Monday at 
7:30 p.m. 594-9400.

 Tuesday, May 11 

■ History Talk - Naples Backyard 
History hosts a Coffee Chickee Chat 
from 8-9 a.m. at the City Dock. Come 
and hear stories of Olde Naples from 
families who founded the area. 594-
2978.  

■ Raku Party - The Art League 
of Bonita Springs hosts Raku and You 
from 5:30-8:30 p.m. at the Center for the 
Arts, 26100 Old 41 Road. $39. Enjoy a 
picnic-style meal and create your own 
pottery, 495-8989 or www.artcenterbo-
nita.org.

■ Opera Celebration - The 
Naples Opera Society presents an eve-
ning of “Opera and Memories” celebrat-
ing its 10th anniversary as a nonprofit 
organization at 7:30 p.m. at the Norris 
Center. Popular vocalists from the years 
of concerts perform, and a history of 
the nonprofit’s birth, development and 
community service will be shared. No 
tickets required. 598-6110.

■ Team Trivia - Boston Beer Garden 
Team Trivia is played at 9 p.m. every 
Tuesday at 2396 Immokalee Rd. 596-2337.

 Wednesday, May 12 

■ Pirate Night - Join The English 
Pub every Wednesday for Pirate Night 
and Hermit Crab Races as well as live 
entertainment at 6:30 p.m. 775-3727 or 
www.naplesenglishpub.com.

■ History Tours - Walking tours 
of the Naples Historical District start at 
10 a.m. at 137 12th Ave. South. Requested 
donations are $15 adults, $5 children. 
Reservations are required: 261-8164.  

■ Song Night - Wednesdays are 
Singer/Songwriter Night from 7-10 p.m. 
at Fred’s Diner, 2700 Immokalee Road, 
Naples. 431-7928 or www.fredsdiner.com.

■ Free Dancing - 1st Danz Studio 
offers free group classes from 6-7 p.m. 

every Wednesday. $8 cover. 931-3269 or 
www.1stdanz.com.  

 Upcoming events 

■ Family Tunes - It’s Celebrate 
Families Day at the Cambier Park band 
shell May 15, with Frontline Bluegrass, 
Monroe Station Band and special guest 
Casey Weston. Enjoy free bluegrass, 
folk and acoustic country for the whole 
family. 213-3058. 

■ Final Concert - The Naples 
Jazz Orchestra final concert of the sea-
son is set for 7 p.m. May 17 at Cambier 
Park. Bring blankets or chairs; dona-
tions accepted. 348-3675.

■ Mirandolina - By ETC…Read-
ers Theatre of The Naples Players at 
7:30 p.m.  May 23 at the Tobye Studio, 
Sugden Community Theatre, 701 5th 
Avenue South, Naples. $10. 263-7990.

■ Cruiser Concert - Gulf Coast 
Town Center hosts a Market Plaza 
Courtyard Concert with the U.S. Navy 
Ban Cruisers from 7:30-9 p.m. May 25. 
The eight-piece vocal and instrumental 
ensemble has established itself as one 
of the most popular performing units in 
Armed Forces entertainment. 

— Send calendar listings to events@
floridaweekly.com.

COURTESY PHOTO

Entertainer Jim Badger returns to Naples for 
a one-time performance at 9:30 p.m. Sat-
urday, May 8, at the Jolly Cricket, 720 Fifth 
Ave. S. A segment of Mr. Badger’s new cable 
TV show, “The Elegance of Insanity,” will be 
taped during his performance. Reservations 
are required and can be made by calling 304-
9460. 

COURTESY PHOTO

The 34th running of the Great Dock Canoe Race begins with a boat parade around Crayton 
Cove at 11 a.m. Saturday, May 8. Trolley service from off-site parking areas along Eighth Street 
South at Sixth Avenue South and Eighth Avenue South will run every 15 minutes from 10:30 
a.m. to 3:30 p.m. Founded in 1976 as an end-of-season celebration of the Dock Restaurant’s 
first year, the race now draws thousands of spectators on land and bay to watch competitors 
including corporate icons, ambitious amateurs and practically professionals. The aforemen-
tioned parade of theme-decorated canoes is also a crowd favorite. Last year’s “It’s A Jungle 
Out There” winning entry, above, was from Seacrest Country Day School. This year’s theme is 
“Let the Games Begin!” For more information, visit www.greatdockcanoerace.com.
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GIVING

 It was a dark and stormy Monday 
morning on April 26 in Southwest Flor-
ida. Yet organizers of the 2010 Char-
ity Classic Inter-Club Golf Tournament 
were undaunted, despite the fact that 
100 golfers had paid dearly to tee off at 
9:15 a.m. at the prestigious Old Collier 
Golf Club.

“Our planning team jumped into high 
gear,” says Tom 
Weyl, co-chair 
of the tourna-
ment that ben-
efits the children 
of Immokalee 
through the partnership of The Immoka-
lee Foundation and The First Tee of 
Naples/Collier Program in Immokalee. 
“We kept checking weather radar and 
forecasts and brainstorming options. 
We settled on an early afternoon start 
time, and thankfully the weather turned 
sunny.” 

Kevin Johnson, tournament co-chair 
adds, “We all kept thinking ‘The kids in 
Immokalee are counting on us; we can’t 
let them down.’”

The final tally: The 2010 Inter-Club 
Challenge raised $100,000, with pro-
ceeds benefiting The Immokalee Foun-
dation and its seven core education pro-
grams, one of which is The First Tee of 
Naples/Collier Program in Immokalee. 
The funds will help fulfill TIF’s mission 
of building pathways to success for the 
children of Immokalee.

“The resourcefulness of the planning 
team and flexibility of the golfers really 
shined through,” says John Costigan, TIF 
board chairman. “We had virtually no 
cancellations, and our host Iain Moss-
man and his crew at The Old Collier 
ensured the golf course was in impec-
cable shape.”

The tournament included golfers from 
20 area country clubs along with their 
golf pros. At day’s end, first-place teams 
from Hideout Golf Club (men’s) and 
The Club at Mediterra (women’s) were 
awarded framed pictures of wildlife.

Mr. Costigan got involved with the 
foundation four years ago after join-
ing a bus tour of Immokalee that was 
sponsored by TIF. “I saw the problems 
firsthand and the positive impact of 
The Immokalee Foundation. I also had 
a chance to meet the kids, which makes 
the need very immediate and concrete,” 
he says.

For Joe Zednik, who was part of a 
Bonita Bay fivesome, his involvement in 
the foundation began about three years 
ago. “I find helping children remark-
ably rewarding,” he says. “We work 
with wonderful children and families in 
Immokalee.”

Marie and Dick Stonesifer also partici-
pated in the Inter-Club Challenge and 
have supported the foundation for the 
past six years. Their support of the 2010 
Charity Classic and Inter-Club Chal-
lenge was recognized at the tournament 
with a sign designating The First Tee 
Student Participation Team as “Stoney’s 
Kids.”

Ms. Stonesifer says board member 
Don O’Neill first introduced them to 

how the foundation 
provides sustained 
educational oppor-
tunities for Immoka-
lee’s children. For 
Dick, the tug to get 

involved was largely the vocational pro-
gram that the foundation provides in 
Immokalee. “Seventy percent of the kids 
in Immokalee don’t go to college,” he 
says. “I went to vocational school myself 
and have always had a soft spot for kids 
who can’t go to college.

“The iTech Center in Immokalee 
teaches about eight vocations and gives 
kids something to count on.”

The Immokalee Foundation was 
formed in 1991, and its partnership with 
The First Tee of Naples/Collier began 
in 2008. Both are 501(c)(3) nonprofit 
organizations. Cindy Darland, executive 
director of The First Tee of Naples/Col-
lier, says there are currently 50 Immoka-
lee children in the program. Its mission 
is to positively impact the lives of chil-
dren by teaching them nine core values 
through the game of golf.

Ten Immokalee students in The First 
Tee program were to have joined golfers 
at the tournament, but plans changed 
with the weather. “We made the deci-
sion early that day not to risk busing 
students from Immokalee,” Ms. Darland 
says. “We look forward to students par-
ticipating next year.”

Presenting sponsor of the 2010 Inter-
Club Challenge was Morgan Stanley 
Smith Barney. Corporate gold sponsors 
were Fifth Third Bank (founding spon-
sor), Bigham Jewelers, Porsche of Naples, 
Jaguar of Naples, The Old Collier Golf 
Club and Naples Illustrated. Tourna-
ment underwriters were Arthrex, Quar-
les and Brady, Sagemark Consulting, 
Tom and Arlene Weyl, Don and Ellen 
O’Neill and Dick and Marie Stonesifer. 
Prize sponsors were Bigham Jewelers, 
MarquisJet, Porsche of Naples, Jaguar 
of Naples, Hamilton Harbor Yacht Club, 
The Capital Grille and Fleming’s. ■

— For more information about The 
Immokalee Foundation, visit www.
immokaleefoundation.org and for The 
First Tee of Naples/Collier Program in 
Immokalee, visit www.thefirstteenaple-
scollier.org. 

Fundraiser defies Mother Nature,
raises $100,000 for Immokalee kids
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2-for-1 Fares are per person based on 50% of the Brochure Fares. Free air applies to select voyages and gateway cities. 
Offers are subject to change and availability. Restrictions apply. Ships’ Registry: The Bahamas    

Seabourn’s Yachting Collection
Save up to 65%

2010 Asia Sailings

   Accommodations

   Dining

*July 17 reverse order. All offers apply to new bookings only. Subject to availability. Restrictions apply. 
Ships’ registry: The Bahamas

 | China Journey | Hong Kong to Beijing

| Japan, Korea & China
Kobe to Shanghai

China, Vietnam & Th ailand | Shanghai to Bangkok

2245 VENETIAN COURT •  NAPLES, FL 34109

239-513-0333 • 800-865-8111
www.BettyMacleanTravel.com • Info@BettyMacleanTravel.com

BETTY MACLEAN TRAVEL Inc.
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*Colorado State University hurricane team   **Call for details. License #CRC056857

ST RM
SMART®

INDUSTRIES

are predicted for 2010*.
Don’t delay, call Storm Smart today.

Intelligent Hurricane Protection.
888.962.7283  

Buy any 4 Storm Smart Products and get the 5th FREE!**

Plus register at: www.StormSmart.com to save 10%

4 Major Hurricanes

ST RM
SMART

4 Major Hurricanes

888.962.7283  

★  ★

FLORIDA WEEKLY PUZZLES

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

HOROSCOPESPERFORMANCE REVIEW

By Linda Thistle
Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

■ TAURUS (April 20 to May 
20) Seeing red over those nasty remarks 
by someone with an ax to grind? Of 
course you are. So get out there and give 
your supporters the facts they need to 
get the truth out.

■ GEMINI (May 21 to June 20) 
A changing situation should get you to 
reassess your vacation plans and make 
any adjustments as soon as possible. And 
don’t fret — the change most likely will 
turn out for the better.

■ CANCER (June 21 to July 22) 
Don’t put off dealing with any negative 
feelings that might be left over from a 
recent confrontation. The sooner all is 
resolved, the sooner you can move for-
ward with fewer complications.

■ LEO (July 23 to August 22) 
Leos and Leonas might feel the urge to 
redecorate their dens, and that can turn 
into a good opportunity to strengthen 
family ties by putting the whole pride to 
work to make it happen.

■ VIRGO (August 23 to Sep-
tember 22) Look for the most efficient 
way to get a job done quickly and well. 
Taking more time than you need to make 
it look more challenging is a short-sighted 
move you might regret later on.

■ LIBRA (September 23 to Octo-
ber 22) Travel remains strong in your 
aspect. And this time, it could involve 
someone traveling a great distance to come 
to see you. Meanwhile, an important mat-
ter suddenly could need your attention.

■ SCORPIO (October 23 to 
November 21) A workplace situa-
tion becomes a lot more bothersome 

than you’d expected. Be careful not to 
be pulled into all that anger. Look for 
support among others who also want to 
avoid trouble.

■ SAGITTARIUS (November 
22 to December 21) Cheer up, lonely 
lovers, wherever you are. Just when you 
thought you’d been deleted from Cupid’s 
database, the chubby cherub proves 
that’s just not so. Congratulations.

■ CAPRICORN (December 22 
to January 19) A casual relationship 
could take a more serious turn. Are you 
ready for it? Your stars say you are. 
Paired Sea Goats also will find a renewed 
richness in their relationships.

■ AQUARIUS (January 20 to 
February 18) Meeting a collabora-
tor with new ideas seems to be a dream 
come true. But for both your sakes, be 
sure all your legal i’s are dotted and t’s 
are crossed before you start working 
together.

■ PISCES (February 19 to 
March 20) A romantic overture flat-
ters the usually unflappable Fish. But 
since it’s a sincere from-the-heart ges-
ture, go ahead an enjoy it. A minor health 
problem responds well to treatment.

■ ARIES (March 21 to April 19) 
You might be a bit shaken by a friend’s 
request. But before the Lamb leaps to 
conclusions, insist on a full explanation. 
You still might say no, but at least you’ll 
know what you’re saying no to.

■ BORN THIS WEEK: You have 
the warm heart of a Taurean and the sensi-
tivity of a Gemini. You would make a won-
derful leader. So go ahead: Run for office.
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School is ending and it’s heating up out-
side, which means it’s time to shut off our 
brains for a summer full of explosions and 
girls in skimpy outfits. Here’s a quick look at 
what’s to come. Leave your dignity at home.

 “Iron Man 2” 
(May 7) – The sequel 
was rushed into pro-
duction, with both 
director Jon Favreau 
and star Robert 
Downey Jr. saying 
there wasn’t enough 
prep time. The trail-
ers look awesome, so 
expect competence without greatness.

 “Robin Hood” (May 14) – At least 
Russell Crowe isn’t wearing tights. Still, 
did we need this? Really?

 “Shrek Forever After” (May 21) – 
The third one sucked, and this 3-D outing 
looks dreadful. Just biding my time until 
Puss in Boots gets his own movie. Coming 
November 2011!

 “Sex and the City 2” (May 28) – On 
behalf of men everywhere, kill me now. 
Then kill me again when Julia Roberts’ 
“Eat Pray Love” opens Aug. 13.

 “Prince of Persia: Sands of Time” 
(May 28) – Jake Gyllenhaal may look 
hunky, but I’ve got a bad, bad feeling 
about this. I mean really bad. Like “uh-
oh” bad.

 “Marmaduke” (June 4) – I don’t 
read comics, so I don’t care if it’s not loyal 
to the source material. I’m just tickled by 
the idea that Marmaduke is in a love tri-
angle with two bitches!

 “Get Him To The Greek” (June 4) 
– It’s a non-sequel sequel to “Forgetting 
Sarah Marshall” in which Russell Brand is 
playing the same character but Jonah Hill 
is not. Huh?

 “The A-Team” (June 11) – They bet-
ter not screw this up. It looks like they’ve 
screwed it up.

 “The Karate Kid” (June 11) – Will 
Smith used his power to restart the fran-
chise with son Jaden in the title role and 
Jackie Chan trying to be Mr. Miyagi. How 
dare they?

 “Toy Story 3-D” (June 18) – This 
one didn’t need to be made, but we don’t 
doubt Pixar.

 “Jonah Hex” (June 18) – Megan 
Fox’s annual summer T&A appearance 

in a movie set in the old west involving 
voodoo. So odd it might be good.

 “Grown Ups” (June 25) – Adam 
Sandler, Chris Rock and friends reunite 
to talk about their old “Saturday Night 
Live” days. Rumor has it they made a 
movie too.

 “Knight and Day” (June 25) – Crazy 
Tom Cruise needs a hit, and this looks 
like fun. 

 “The Twilight Saga: Eclipse” (June 
30) – I stopped caring a long, long time 
ago.

 “The Last Airbender” (July 2) – M. 
Night Shyamalan, you owe us. You have 
no idea how close we are to giving up on 
you. So no twist endings, just give us a 
good movie.

 “The Kids Are All Right” (July 
7) – What the? This is a drama about 
a lesbian couple (Annette Bening and 
Julianne Moore), their teenage kids (Mia 
Wasikowska and Josh Hutcherson) and 
their sperm donor (Mark Ruffalo). Seri-
ously, why would Focus Features release 
Oscar bait in July?

 “Predators” (July 9) – Is there 
any franchise Hollywood will not try to 
restart? Could be worse, though: At least 
this isn’t another “Aliens Vs. Predator” 
crapfest.

 “The Sorcerer’s Apprentice” (July 
16) – A lot of visual effects, cheesiness and 
Nicolas Cage, made by John Turteltaub, 
the director of “National Treasure.” If 
that gets you excited, good for you.

 “Inception” (July 16) – It’s Christo-
pher Nolan’s first movie since “The Dark 
Knight,” story details have been kept mum, 
and it stars Leonardo DiCaprio and Ellen 
Page. This is the movie I cannot wait to see, 
largely because it should be awesome.

 “Salt” (July 23) – Angelina Jolie is 
back to action movies, in a role originally 
meant for Tom Cruise. Looks good — 
let’s hope it’s not predictable.

 “The Other Guys” (Aug. 6) – Will 
Ferrell has chosen an interesting comedy 
partner in Mark Wahlberg. It’ll be inter-
esting to see if Mr. Wahlberg can deliver 
the laughs in this buddy cop comedy.

Mid-August through September is a 
cesspool dumping ground for movies not 
even the studios think are good. Luckily 
(one supposes) there’s plenty to see in the 
meantime. ■

— Dan Hudak is the chairman of the 
Florida Film Critics Circle and a nation-
ally syndicated film critic. You can e-mail 
him at dan@hudakonhollywood.com and 
read more of his work at www.hudakon-
hollywood.com.

LATEST FILMS
Summer movie preview 2010

danHUDAK

www.hudakonhollywood.com

Formosa Betrayed ★★
(James Van Der Beek, John Heard, Will 
Tiao) In 1983, an FBI agent (Van Der 
Beek) is sent to Taiwan to chase the 
murderers of a Taiwanese-American 
professor. He faces stiff bureaucracy 
when he arrives, which would be easier 
to follow if the story didn’t have so 
many unnecessary jumps in its timeline. 
And although it’s not a total disaster, 
the political issues the movie discusses 
aren’t exactly topical today. Rated R.

Handsome Harry ★★★
(Jamey Sheridan, John Savage, Aidan 
Quinn) A 52-year-old electrician (Sheri-
dan) visits his old Naval buddies (Sav-
age, Quinn) in an attempt to discover 

the truth about a hate crime they com-
mitted 30 years earlier. Some of the 
histrionics/fights are a bit forced, but 
overall this is an interesting character 
study that grows more fascinating as 
layers of truth are unveiled in unex-
pected ways. Not Rated: Adult themes.

How To Train Your 
Dragon  ★★★½

(Voices of Jay Baruchel, America Fer-
rera, Gerard Butler) A young Viking 
(Baruchel) pales in the shadow of his 
dragon slayer father (Butler) until he 
tames the mightiest dragon of all, the 
Night Fury. The animation is spectacu-
lar, particularly the flying sequences, 
and the story is wonderfully thought 
out and smart. This animated movie, 
which is also showing in 3-D, is a real 
delight. Rated PG.  ■

CAPSULES
REVIEWED BY DAN HUDAK
www.hudakonhollywood.com    ............
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Isn’t it time I meet your mother?

Celebrate Mother’s Day with my 

champagne buffet brunch 10:30 - 2:30, 

or dinner from 3 until 8...Call me...

        - Angelina

24041 S. TAMIAMI TRAIL, BONITA SPRINGS
239.390.3187  |  WWW.ANGELINASOFBONITASPRINGS.COM

In du l ge .  It’s Italian ,  r edef ined .
For Reservati ons

Call 403-3020

Now Flights from Naples Municipal Airport

IN 41 
MINUTES

BOOK
NOW!

 $135 pp

ONE WAY

Friday-Monday
Departs Naples 9 am • Departs Key West 10:15 am

Life is very much about know-
ing there’s too much to see and never 
enough time to see it all. And so it is 
with large film festivals. In the time 
allotted, you have to take as much in as 
you possibly can while you can.

Last month’s Sarasota Film Festival 
offered 10 days and nights of films, 
workshops, films, conversations, films, 
parties and dinners — and more films.

I managed to dedicate just two days 
to it. 

Each day was packed solid and lay-
ered with cinematic delights. I felt much 
like a fat kid in a room filled with several 
varieties of cake. Each day, I had the 
option of five theaters devoted to indi-
vidual and independent programming. 
If I count right, I only caught… well, 
just a very small portion of the films 
offered.

This happens at every film festival. 
You do your research, you check the 
festival guide, you maneuver to see your 
favorites and you walk away only hav-
ing seen a few. It’s OK. 

We’ll deal. The rest we can Netflix.
“Hugh Hefner: Playboy, Activist and 

Rebel” was near the top of my list of 
wanna-sees, probably because I grew up 
in a strict religious community where 
Mr. Hefner was kind of painted as a per-
verted devil. I definitely wanted to hear 
the story from the horse’s mouth.

Director Brigitte Berman, who won 
an Oscar for her work with “Artie Shaw: 
Time Is All You’ve Got,” painted his 
life story with footage of Hef perusing 
his packed dossier of memoirs about 
everything from his work at a children’s 
magazine, to his purchase of the rights 
to the photograph of Marilyn Monroe 
that graced the first Playboy cover, to 
his recollections of celebrity friends 
and some of the religious and women’s 
groups that rose up against him. And, 
of course, his lovers — of which there 
were many.

Mr. Hefner’s support of First Amend-
ment rights, of civil rights and of the 
right to be free about one’s sexuality 
were profoundly juxtaposed with the 
lifestyle of a successful, sensitive and 
seriously sexually charged playboy and 
mogul. There was wonderful archival 
footage and period photographs with 
the likes of Sammy Davis Jr., Jesse Jack-
son, Louis Armstrong, Lenny Bruce and 
many of the bunnies he made famous. 
The film screened at Tribeca this past 
week and will in L.A. this summer.

Another film I enjoyed, although not 
fresh on the cinematic scene, was the 
Oscar-nominated animated feature, 
“The Secret of Kells” by Tomm Moore. 
It’s so masterfully crafted, each scene 
was a hangable piece of art. It’s the story 
of 12-year-old Brendan, who awakens 
to his hidden talents set in mystical 
days of Viking raids and enchanted for-
ests. There was solid storytelling with a 
wonderfully thought- and goosebump-
provoking inspirational theme.

“All My Friends Are Funeral Sing 

ers,” by director Tim Rutili, is one 
that I’m still trying to shake from my 
memory. It started off spooky and 
weird, with a couple that seemed to 
have the kind of relationship that was 
quirky and believable enough to make 
me care. But the film soon turned into 
a sad attempt to spook me in ways that 
I didn’t enjoy.

My favorite was a little piece by film-
maker James Franco,  “Saturday Night.” It 
follows the cast of “Saturday Night Live” 
behind the scenes during a December 
2009 episode featuring John Malkovich, 
from pitch day with a small group of 
writers, talent, cast and producers right 
up to the live performance. A series of 
marvelously transparent moments gave 
solid insight to just how my favorite TV 
show is crafted. I can’t remember the 
last time I was so immersed in a film.

My excellent Sarasota Film Festival 
experience was made complete by a 
wonderfully simple tribute to one of my 
favorite filmmakers, John Landis. 

Mr. Landis was held up from attend-
ing the film fest due to the ash cloud 
that shut down most airlines in Europe 
that weekend. But he was not kept from 
Skyping into the Sarasota Opera House’s 
mega screen to talk candidly about his 
shooting of classics “Animal House,” 
“The Blues Brothers” and “Thriller,” to 
name just a few.

He also had some advice for young 
filmmakers. “Good luck,” he said. 
“Wait,” he continued, “I do want to tell 
you some advice. Read books.” His big-
gest beef about watching today’s films, 
he told us, is having to sit through shows 
without any real — or good — story.

It was a theme of advice other stars 
offered during the festival. Patricia 
Clarkson and Vince D’Onofrio were 
welcomed by their fans at Florida Stu-
dio Theatre around the corner. Mr. 
D’Onofrio related this irritation with 
actors: “If the camera comes past you— 
well, you’d better be acting.”

There’s a reason the Sarasota Film 
Festival enjoys a reputation as one of 
the most popular and enjoyable regional 
festivals in the world. The organizers 
are friendly and accommodating. Keen 
programming professionals work in a 
cool city ambiance among first-rate per-
forming arts halls, theaters, restaurants, 
an opera house and great beaches.

I’ll go back next year, and I hope to 
have more than two days to soak it all 
in. ■

Snapshots from the 
Sarasota Film Festival
BY ERIC RADDATZ

eraddatz@fl oridaweekly.com

COURTESY PHOTO / “SATURDAY NIGHT”

John Malkovich on the set of “Saturday Night 
Live” in a scene from James Franco’s film, 
“Saturday Night.”
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TILT STEERING, INTERMITTENT WINDSHIELD WIPERS, DAYTIME RUNNING LIGHTS, VARIABLE-ASSIST 
POWER RACK & PINION AND MORE.

TODAY ONLY WHILE SUPPLY LASTS

UUIPPIPUUU MEMEMEPPPP NNNEEEE TTT 2: 2: 2 5L.5L.5L 44- 4 CYCY2 5LL 444-CYCYCYTTTTT LLLLLYYYYYYYYY , A, A/C,,A, AA/C/C,/C, A AMAM/FMM//CD PLAYEYY R W/ MR W/ MEE PPMMM 3, ABS3, ABS W/EPPPP
SSISS STII , CRTT UIUU SEII  COCONE TROTT L, VSC W/TRTT AC,C 6 6RR SSPPSSS DDPPP MDD AMM N TTRRTTTT AARRR NNNSSNNN ,S PPOWOWEEWWW RREEE WWININWWWW DDNNN OWOWSSWWWW /DOO/DOOR LOLOSSSS
ERING, EE INII TEREE MRR IMM TTENEE T WINWW DSNN HISS ELDII WIPD EPP REE SRR , S DAYTYY ITT MEII  RE UNNING UU LIGHTS, VS AVV RIABLEII -EE AS-
RACKRR  & PINION K ANDNN MORERR .EE

$149
# 2# 25151
KE AS

513513 ST STK#K# U122U12254354337 EE7 EQQQUU
SSIS STI CRT UIU SEEI COC NEE TROTT

OR mo 
for 
3 yrsLEASE

Visit 24/7 www.FmToyota.com
1-800-SHOP-TOYOTA (746-7869)

Buyers must qualify for SET Finance special APR programs.

Lifetime Limited Powertrain Warranty on ALL New Vehicles is Non-

SD TTUUNLIMITED MILESSSSSSSSSSSSSSSUUUUUUUUUUUUUUUUUUU EEEEEEEEEELLLLLLLLLLIIIIIIIIIIMMMMMMMMMMMMMMMMMMMMMMMMDDDDDDDDDDDEEEEEEEEEETTTTTTTTTTIIIIIIIIIIMMMMMMMMMMMMMMMMMMMMMMMMMMIIIIIIIILLLLLLLLLLNNNNNNNNNNNNNNNNNNNN ELEL SSSSSSSMM SSMMMMMMMMMMIIIIIIIIIILLLLLLLLLLEEEEEEEEEESSSSSSSSSSMMMMMMMMMMIIIIIIIIIILLLLLLLLLLEEEEEEEEEESSSSSSSSSSUUUUUUUUUUNNNNNNNNNNLLLLLLLLLLIIIIIIIIIMMMMMMMMMMIIIIIIIIIITTTTTTTTTTEEEEEEEEEEDDDDDDDDDDUUUUUUUUUUNNNNNNNNNNLLLLLLLLLLIIIIIIIIMMMMMMMMMMIIIIIIIIIITTTTTTTTTTEEEEEEEEEEDDDDDDDDDDDDDDDDDDDDDDDDDDDDDD
CANCTTAY RYATPOCOK  CK5 CCCCCCCCCOOOOOOOOOOOOOOOOOOCCCCC CCCCCCC555555555555 EEEEEEEENNNNNNNNNNNNNNNNNNAAAAAAAAANNNNNNNNNNNNNNNNNNEEEEEEEEETTTTTTTTTNNNNNNNNNNNNNNNNNNIIIIIIIIIAAAAAAAAAMMMMMMMMMMMMMMMMMMMMYYYYYYYYYRRRRRRRRRRRRRRRTATTAAAAAAAATATTTTTTTTANNNNNNNNNNNNNNNNNNEEEEEEEEEMMMMMMMMMMMMMMMMMMMMMMIIIIIIIILLLLLLLLPPPPPPPPPMMMMMMMMMMMMMMMMMMMMMMKKKKKKKK22222222 EEEL2 TARRR CC55555 AAA AA CCCCCC2222 M MMCO2 Y C2 OK CMMMMMMMMMAAAAAAAAAIIIIIIIIINNNNNNNNNTTTTTTTTTEEEEEEEEENNNNNNNNNAAAAAAAAANNNNNNNNNCCCCCCCCCEEEEEEEEMMMMMMMMMAAAAAAAAAIIIIIIIIINNNNNNNNNTTTTTTTTTEEEEEEEEENNNNNNNNNAAAAAAAAANNNNNNNNNCCCCCCCCCEEEEEEEECCCCCCCOOOOOOOOOMMMMMMMMMPPPPPPPPPLLLLLLLLIIIIIIIIMMMMMMMMMEEEEEEEEENNNNNNNNNTTTTTTTTTAAAAAAAAARRRRRRRRRYYYYYYYYYCCCCCCOOOOOOOOOMMMMMMMMMPPPPPPPPPLLLLLLLLIIIIIIIIMMMMMMMMMEEEEEEEEENNNNNNNNNTTTTTTTTTAAAAAAAAARRRRRRRRRYYYYYYYYY22222222555555555KKKKKKKKK 22222222555555555KKKKKKKKK AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAPPPPPPPPWWWWWWAARR YYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYYTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTYRRRRRRRRAAAAANTYWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWWAAAAA YYYYYYYYYYYYTTTTTTTTTTTTTTTTTTTTYTTTTTTTYNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNYNNNNNNNNYNNNNNNNNNNTNNNNNNNNTAAAAAATAAAAAATAAAAAAAAAAAAANAAAAANRRRRRRRNRRRNRRRRRRRRRRRRRRRRRRRRRRRRRRRRARRRRRRRRARRRRRRRRRRARRRRARRRRRRRRRRRRRRRRRRRRRRRRRRRAAAAAAAAAAAAAAARAAAAARAAAAAAAAAAAAARAAAAARWWWWWWWWWWWWWRWWWRWWWWWWWWWWWWWWWWWWWAWWWA RRRRRRRRRRRRRRRRRRRRRRRRRRRRRRR YYYYYYYYYYYYYYYYYYYWWWWWWWWWWWWWWWWWW AAAAAAAAAAAAAAAAAAAAAWWWWWWWWWWWW RAAAAAAAAAAAAAAAAAAAAAAAA YNWWWWWWWWWWAAAAAAAAAARRRRRRRRRRRRRRRRRRRRAAAAAAAAANNNNNNNNNNTTTTTTTTTYYYYYYYYWWWWWWWWWWAAAAAAAAAARRRRRRRRRRRRRRRRRRRRAAAAAAAAANNNNNNNNNNTTTTTTTTTYYYYYYYY

CCCHHHHHHHHVVVVVVNNNNN WW WWW WW VVVVVVVVVVVVVVVVVVVVVVVVVVV EEEEEEEEEEEEEEEEEEEEEEEEEEELLLLLLLLLLLLLLLLIIIIIIIIIIIHHHHHHHHHHHHHHHHHHHHHHHHHHEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEENNNNNNN CCCCCCCCCCCCCCCCCCCLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLVVVVVNNNNN HHHHHWWWNNNNNNNN WW CCVEVEVEVEVEVEHIHIHIHIHIHICLCLCLCLCLCLEEEEEVEVEVEVEVEVEHIHIHIHIHIHICLCLCLCLCLCLEEEEENENENENENENEWWWWWWNENENENENENEWWWWWW

Must Qualify for SETFinance Lease, Deferral or Special APR programs. Complimentary 2yr/25K mile Basic Maintenance provided by TMS on any New Toyota Vehicle lease or purchase. Leases shown for 36 month term-12k miles yr-720 beacon/$ down on New 2010 Leases:Tundra $ 4900 down, Corolla 
LE $3455 down, New 2011 Camry $4500 down, & New 2011 Sienna LE $3770 down. Buyer pays tax/tag/title fees. Offers cannot be combined. While supply lasts, Dealer fee included. Dealer not responsible for typographical errors, Good date of publication, pictures for illustration purpose only.

 

MDLMDL
BRAKRR
TILTII  ST
POWEWW

LL##
AK

  $99 mo    
       for 3 yrs

  

COROLLA

MDL# 1838 STK# Z313570  EQUIPMENT: 1.8L 4CYL, A/C, AM/FM/CD MP3/WMA PLAYER, ANTI-LOCK BRAKES, VEHICLE STABILITY CONTROL W/
TRAC, 4SPD AUTO, POWER WINDOWS/ DOOR LOCKS, TILT STEERING, INTERMITTENT FRONT WINDSHIELD WIPER & MORE

SIENNA LE

DL# 5338  STK# S018849 3.5L 6CYL, ELECTRIC POWER STEERING, A/C, STAR SAFETY SYSTEM, VSC W/TRAC, ABS W/EBD & BRAKE ASSIST, 6 
SPD AUTO, AM/FM/MP3 CD PLAYER, 6 SPEAKERS, 60/40 SPLIT & STOW 3RD ROW SEAT, MULT I-INFO DISPLAY W/ BACKUP CAMERA, POWER 
WINDOWS, REMOVABLE EASY CLEAN SECOND-ROW & MORE

  $329 mo    
        for 3 yrs

  BARGAIN VEHICLES          GAS SAVERS    FAMILY VEHICLES CCCCCCCCCCCCCCCCCCCCCCCEEEEEEEEEEEEEEERRRRRRRRRRRRRRTTTTTTTTTTTTTTTIIIIIIIIIIIIIIIFFFFFFFFFFFFFFFFFIIIIIIIIIIIIIIIEEEEEEEEEEEEEEDDDDDDDDDDDDDD  TTTTTTTTTTTTTTTTTOOOOOOOOOOOOOOOYYYYYYYYYYYYYYYYOOOOOOOOOOOOOOOTTTTTTTTTTTTTTTAAAAAAAAAAAAAASSSSSSSSSSSSSSSSCCCCCCEEEEEEERRRRRRRTTTTTTTIIIIIIIFFFFFFFIIIIIIEEEEEEEEDDDDDDD TTTTTOOOOOOOYYYYYYYOOOOOOOTTTTTTTAAAAAAASSSSSSS
2005 CHEVY AVEO 
SUPER LOW PRICE SAVE $$$ T18257A..........6,852 
2004 HONDA CIVIC 
GREAT CAR GAS SAVER Z374302A.................6,986
2003 TOYOTA MATRIX
BLUE..106K MILES C283637A........................7,800 
2002 TOYOTA TACOMA 
LOW MILES GREAT GAS SAVER  0113414A....9,869 
2004 TOYOTA CAMRY LE  
BIG SAVINGS 0139397A .............................10,895  
2008 HYUNDAI ACCENT 
LIKE NEW SAVE BIG $$$ Z323760A............11,963 
2007 CHEVY HHR 
GREAT CAR LOW MILES S001692A.............13,852 
2006 JEEP LIBERTY 
SMAL SUV MONEY SAVER PP28871A..........13,986

2007 SCION TC 
ONLY 7K MILES LIKE NEW PT28880..........15,638
2006 TOYOTA AVALON XL  
LIKE NEW MUST SEE U358303A................15,896
2009 TOYOTA CAMRY 
LOW MILES 1 OWNER W029784A..............15,968  
2007 TOYOTA SOLARA 
GREAT CAR LIKE NEW Z337654A...............16,895
2007 TOYOTA TUNDRA 
4X2 WHITE…72K MILES U611449A..........18,700 
2007 TOYOTA CAMRY 
HYBRID SAVE ON GAS 0068418A...............18,792
2007 TOYOTA RAV 4 
AUTO..30K MILES PM28828......................18,800  
2007 TOYOTA RAV4 
GAS SAVER LOW MILES SUV PM28826.....18,956  

2003 CHEVY CAVALIER 
GREAT FIRST CAR MUST SEE Z373636A........4,189  
2002 DODGE DAKOTA 
67K MILES 5001531B....................................4,200 
2000 FORD F-150 
4x2 102k miles X023370A.............................4,800 
1994 BUICK ROADMASTER 
LOW MILES LIKE NEW S024647A..................4,896
2005 TOYOTA CAMRY
141K MILES U587236A..................................5,800
2001 HONDA ACCORD 
LX AUTOT125520A.........................................5,800   
1998 TOYOTA CAMRY 
GREAT FIRST CAR SAVE $$$ U579674A.........6,185 
2002 TOYOTA COROLLA 
GAS SAVER   U007228A.................................6,987 

2002 TOYOTA RAV4 
GREEN…98K MILES D027481A.....................9,800 
2003 HONDA ODYSSEY 
LOADED FAMILY VAN PT28876A..................11,895 
2004 CHEVY TRAILBLAZER 
FAMILY SUV GAS SAVER S022793B.............12,967 
2001 LEXUS RX330 
GREAT SAVINGS  X132677A........................13,785 
2007 JEEP LIBERTY 
LOW MILES GAS SAVER SUV PM28819.......14,796     
2006 HYUNDAI SANTA FE 
GREAT VEHICLE SAVE BIG U579597A..........15,789
2005 TOYOTA 4RUNNER 
GREAT FAMILY SUV LOW PRICE 5022487B..15,987 
2008 MERCURY MARINER 
SAMLL FAMILY SUV LIKE NEW U025009B...17,536  W W MMMMMILEILEILEILEILEIL S SS SS SS UVUV U PPMM

BUY PRE-OWNED  WITH PEACE OF MIND
ACE OF MTOTOTOYOYOYOTATATA CCERERTITIFIFIIIEDEDEDED

TOTOYOYOTTA CEERTIT FIF EEDDD
m
9)

BARGAIN VEHI

$5,769

ICLESHI

$6,387

GAS SAVERS

$6,897

FAM

$8,265
XR GOLD GREAT FIRST CAR  C305554A

MILY VEHICLESMIL

$8,645
XLS 1 OWNER CARFAX  U356445A

CCCCCCCCCCCCCCCCCEEEEEEEEEEEEEERRRRRRRRRRRRRRTTTTTTTTTTTTTTIIIIIIIIIIIIIFFFFFFFFFFFFFFIIIIIIIIIIIIIEEEEEEEEEEEEEECCCEEERRRRTTTTIIIIFFFFIIIIEEE

$8,759
LX V6 AUTOMATIC POWER PACK D024413A

EDDDDDDDDDDDDDD TTTTTTTTTTTTTTTOOOOOOOOOOOOOOYYYYYYYYYYYYYYOOOOOOOOOOOOOOTTTTTTTTTTTTTTAAAAAAAAAAAAAASSSSSSSSSSSSSSSDDDD TTTTOOOOYYYYOOOOTTTAAASSSSSSEEEEEEEEEEEDDDDDDDDDDDDDDDEEEDDDDDD

$10,800
SILVER 56K  PM28821LOW MILES GREAT CONDITION U025742A 1 OWNER CARFAX MUST SEE S022662A XLT LOADED NICE FAMILY SUV  PM28858A

V
1

  $239 mo    
         for 3 yrs

TUNDRA

  

TT

MDL# 8215 STK # X023015 EQUIPMENT: 4.0L V6, 236HP/266 LB-FT, A/C, AM/FM/MP3/CD W/6 SPEAKERS, 5SPD AUTO,CRUISE CONTROL, MAX 
TOW CAP = 4800LBS, 4 WHEEL ABS W/ EBD, BRAKE ASSIST, VEHICLE STABILITY CONTROL W/ TRAC, PWR WINDOWS/DOOR LOCKS, REMOTE 
KEYLESS ENTRY, TILT STEERING, INTERMITTENT WINDSHIELD WIPERS
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Sunset Dinner 
Offerings 

5-7PM $16.95
• Medallions of Black Angus Petite 

Filet Mignon
• Chicken

• Midwestern Veal Liver and Onions
• Maryland Jumbo Lump Crabcake
• Fresh Cedar Planked Roasted 

Alaskan Salmon
• Double Cut Bone-In Pork Chop
• Black Angus Chopped Sirloin

*Lobster Ravioli*
• Certifi ed Angus Prime Rib  of Beef

*Colossal Shrimp Scampi*
• Oven Roasted Mahi Mahi

All dinners served with a fi eld green salad 
and a choice of

vegetable du jour, baked potato or sweet 
potato.

*Served with vegetable du jour*
18% gratuity for parties of six or more.

Happy Hour in the 
Dining Room:

5:00-7:00PM Every Night
½ off appetizers, cocktails, 

beer & wine
Happy Hour at the Bar:

5:00-7:00PM Every Night - ½ off 
appetizers

5:00-9:00PM Every Night - ½ off 
cocktails, beer & wine

Call now to make your 
reservations for Mother’s Day!

Venetian Village
4050 Gulfshore Blvd • Naples

US 41 to Park Shore Blvd

239-261-0622
www.Cloydes.com

Cloydes Steak & 
Lobster House

waterside dining

 LOCATED AT THE

239.213.1441
475 North Rd. Naples, FL 34104

  NAPLES HARBOUR YACHT CLUB

Drinks 

Join Jack’s Club

  To Come by boat go under the Bridge at Tin City
 past Bayfront 7 minutes and we will be on the right hand side. 

 

Jack’s  is for Members only 
Come out today to Join ! 

River Bar 

Poolside

Entertainment

Friends of the Library, a nonprofit 
organization devoted to enhancing 
local libraries, presents the artistic 
works of Audrey McCaffrey on dis-
play through May, which is Older 
Americans Month, in the West Wing 
Art Gallery at the Naples Regional 
Library.

Ms. McCaffrey was born and raised 
in Boston. When she was 19, one of 
her original oil paintings was chosen 
to hang in a children’s exhibit in the 
Boston Museum of Art. Although the 
accomplishment sparked her desire 
to become an artist, life would lead 
her in a different direction, and she 
was not afforded the opportunity for 
formal artistic training.

But she continued to paint, and her 
enthusiasm for her work deepened 
as she worked in a variety of medi-
ums that included oils, watercolors, 
charcoals and pastels. She began to 
explore mixed-media techniques after 
moving to Naples in 1986.

Now in her 80s, she continues to 
paint, often describing herself as “as 
prolific as ever.” 

The library gallery is free and open 
to the public. Hours are 9 a.m. to 7 
p.m. Monday through Thursday and 9 
a.m. to 5 p.m. Friday and Saturday.

About the Friends of the Library
The purpose of the Friends of the 

Library is to encourage and assist in 
the establishment, maintenance and 
further development of a free public 
library, branches thereof, and library 
services in Collier County, and to 

support education through the use of 
library facilities. For more informa-
tion on the Friends of the Library, 
visit www.collier-friends.org.

 
About the West Wing Art Gallery:

The West Wing Art Gallery was 
founded in the 1990s by Frank Cullen, 
a Friends of the Library board member 
and executive director, as a forum for 
area artists to showcase their works 
at no cost. 

Previously exhibited artwork includes 
pastel and oil paintings, fine art photog-
raphy and sculpture. Artists are chosen 
by a committee, and new works are 
displayed for one month. ■

Raku, painting 
workshops 

winding down 
Rosen Gallery and Studios in North 

Naples presents workshops in raku pot-
tery and in “watercolor-plus” painting.

“A Taste of Raku” is taught by 
Annabelle Johnson and Richard 
Rosen. The pottery-filled evenings 
of glazing, firing and socializing take 
place from 6-9 p.m. Thursday, May 6 
and 27. No experience is necessary. 
Cost is $43. For reservations, call 821-
1061 or e-mail rictra@earthlink.net.

“The Creativity Series” is a “water-
color-plus” workshop led by resident 
artist Patty Kane. The season’s final 
session takes place from 9 a.m. to 
noon Saturday, May 9. Cost is $35. For 
reservations, call (321) 277-9880 or 
e-mail patty@artbypattykane.com.

Rosen Gallery & Studios is in North 
Line Plaza, 2172 J & C Blvd. ■

Texture is topic
of Marco exhibit

The Art League Marco Island’s Cen-
ter showcases works by 18 league art-
ists in “Texture Takes on Form.” 

The visual artist has a distinct meth-
od in which to create texture. Each 
piece selected for this exhibition con-
siders the union with texture to the 
surface or form.

“Texture Takes on Form” hangs 
through July 7. The gallery is at 1010 
Winterberry Drive on Marco Island. 
Summer hours are noon to 5 p.m. Tues-
day, Wednesday and Thursday. For 
more information, call 394-4221 or visit 
www.marcoislandart.com. ■

Library gallery showcases works 
by octogenarian Audrey McCaffrey

COURTESY IMAGE

My Little Boy Brian, Audrey McCaffrey
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Monday - Saturday 10 - 6     Sunday 12 - 5

WINNER
BEST IN  
WOMEN’S  
CLOTHING
6 YEARS IN A ROW 
2004 TO 2009

On the Plaza  •  3rd Street South 
Venetian Village  •  Park Shore  
Bonita Bay  •  Promenade

 

Silk Box 
Vivid color plays against  
the dark chocolate pant.  
Rich turquoise in silk bamboo  
with a portrait collar. $233 
The scarf is hand- 
painted to match $82

(239) 430-4999

ENJOY THE PERFECT 
MOTHER’S DAY

SUNDAY MAY 9, 2010

Traditional Caesar Salad with Herbed Croutons

Jumbo Lump Crab Stuff ed Lobster Tail

Shula’s Famous New York Style Vanilla Cheese Cake

$52 (plus tax and gratuity)

All mothers will receive Norman Love chocolates and entry to win a “Mother’s Day Out” prize! A 
spa day with transportation, a two-night stay at the Hilton Naples and lunch for two in Shula’s!

Make reservations before Friday, May 7th and receive a complimentary bottle of champagne! 

Full dinner menu will be available all day. Lighter fare available 
in the lounge.

Christian women
have fashion shows 

on calendar
The Naples Christian Women’s Con-

nection is planning two luncheons with 
fashion shows at Quail Creek Country 
Club. Both begin at 11:30 a.m. and cost $23 
per person.

“Traveling Light, Fashions for Travel 
and How to Pack Them,” presented by 
Chico’s of Venetian Village, takes place 
Friday, May 7. Vocalist Judy Campbell 
will entertain, and Kelly Stigliano will be 
the inspirational speaker.

Fashions from Hazel’s Closet consign-
ment store will be featured on Friday, 
June 4. Marilyn Nase will be the inspira-
tional speaker.

For reservations to either luncheon, call 
Roberta McFarland at 591-2074 or e-mail 
robertamcfarland00@comcast.net.

SWF Gator Club
set to welcome
Coach Addazio

Steve Addazio, University of Florida 
interim head football coach, will be the 
guest speaker at a Gator Gathering on 
Wednesday, May 12, at Three Oaks Ban-
quet & Conference Center in Estero. 
Doors open at 5:30 p.m., and the program 
will begin at 6:30 p.m. No formal auto-
graph session is scheduled. 

Dinner will be by Fat Rocks Bar-B-
Que. Tickets are $25 for members of the 
UF Alumni Association and $30 for non-

members; children 12 and younger are 
$15. VIP tickets for $50 include priority 
seating. There will be a cash bar. All pro-
ceeds benefit a scholarship fund for area 
students attending UF.

Deadline for reservations is Friday, May 
7. Call Bill Turner at 851-2430 or e-mail 
swflgatorclub@gmail.com.

Jackson Labs
VP will address
Marco luncheon

The Marco Police Foundation will host 
the next “Lunch with the Chief” at noon 
Wednesday, May 19, at the Island Country 
Club.

Keynote speaker will be Michael E. 
Hyde, vice president for advancement 
and external relations with The Jackson 
Laboratory of Bar Harbor, Me. Mr. Hyde 
will discuss the company’s possible estab-
lishment of a genetics research institute 
in Southwest Florida and the challenges 
that must be met before such a facility can 
become a reality.

Cost is $22 per person, and reservations 
can be made by calling Debra Sanders at 
the Marco Police Foundation, 248-7419.

Zonta seeking
nominations for
annual award

The Zonta Club of Bonita Spring is 
accepting nominations for its 2010-2011 
Woman of the Year award. Since 1988, the 
club has selected a Woman of the Year 

who has worked hard to make the Bonita/
Estero community a better place to live 
and work. The recipients have all played 
key leadership roles in local charitable 
organizations and foundations; many have 
worked on women’s issues that represent 
the heart of the club’s mission to improve 
the circumstances of women at all stages 
of life, both locally and globally.

Past winners include: Arden McCurdy, 
Cherrill Cregar, Fran Luessenhop, Nancy 
Near, Marjorie Rubacky, Patsy Graham, 
Nancy Keefer, Diane Lepola, Barbara 
DuFrane, Jacky McCurdy, Marie Tra-
novich and Jane Hogg.

To nominate a woman who exemplifies 
the community spirit demonstrated by 
past recipients of this award, submit a brief 
biography including personal information 
about the nominee, her education and 
careers, charitable organizations she has 
been involved with. Send submissions to: 
Y’Vonne Murray, president, Zonta Club 
of Bonita Springs, at ymurrayinflorida@
comcast.net. The deadline for nomina-
tions is July 31.

Nominees will be voted on by the club’s 
board of directors. The award will be 
presented at the club’s annual Glass Slip-
per Ball on Friday, Nov. 19, at The Ritz-
Carlton Golf Resort, Naples.

New society
has adventure
on the itinerary 

There’s a new ticket in town for those 
who seek travel adventure but don’t want 
to go it alone. The Exploration Society is 
the brainchild of Jen Mitchell and Cassie 

McMillion of Betty Maclean Travel. 
“We know there are travelers in our 

area who are looking for exciting des-
tinations and new adventures, but who 
want to share these experiences with new 
friends,” Ms. Mitchell says. 

When asked why she wanted to form the 
group, Ms. McMillion quotes St. Augus-
tine: ‘“The world is a book, and those who 
do not travel only read one page,’” she 
says. “I want to finish the book.”

Members and anyone interested in learn-
ing more about the society are invited to 
the group’s next mixer from 5:30-7:30 p.m. 
Monday, May 24, at Haskell’s Wine and 
Spirits on Pine Ridge Road. The evening 
will include a discussion about adventures 
in Chile as well as a Chilean wine tasting. 

For more information, e-mail Explora-
tionSociety@BettyMacleanTravel.com.

Get acquainted
with the Naples

Newcomers
The Naples Newcomers Club wel-

comes women who have been permanent 
residents of Naples for no more than five 
years and who want to meet others who 
are new to the area.

Members meet for luncheon at 11:30 
a.m. on the second Thursday of each 
month, year ’round. In addition to the 
monthly meeting, groups within the club 
plan outings and dates to share varied 
interests, such as mah-jongg and duplicate 
bridge, gourmet cooking and discussions 
about philosophy.

For more information, call 298-4083 or 
visit www.naplesnewcomers.com. ■

CLUB NOTES
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Sometimes it is impossible to find another 
collectible just like yours, so how can you 
learn what yours is worth? While checking 
Internet auctions, I came across a strange 
cast-iron clock shaped like a hatchet stuck 
in a block of wood. The clock face was in 
the center of the hatchet blade surrounded 
by the words “I can not tell a lie.” I knew the 
clock had to be about George Washington, 
who, legend says, admitted to his father that 
he chopped down a cherry tree. That story 
is probably a myth, made up after Washing-
ton’s death in 1799 to impress children with 
the honesty of the Father of Our Country. 

Could the clock have been made for the 
1889 Centennial Celebration in Chicago that 
celebrated the 100-year anniversary of the 
inauguration of George Washington? Or 
could it be from some other fair or celebra-
tion that had souvenir hatchets. 

The clock is not listed in any price books. 
Copake Auctions of Copake, N.Y., recent-
ly offered it at auction. Copake probably 
looked at values of other figural clocks, 
then considered current interest in George 
Washington and the decorative value of 
the clock. The auction suggested the clock 
might be bought for about $250. It sold 
for $113. That’s often what happens with 
unusual items at an auction. There is a say-
ing that anything that moves or makes noise 
gets good prices. This clock did neither and 
wasn’t beautiful or terribly old. It’s just very 

unusual. High prices come from bidding 
competition, and the hatchet clock had few 
bidders to push up the price.

Ms. Kovel answers your questions:
Q: My two-tiered table was made by the 

Imperial Furniture Co. of Grand Rapids, 
Mich. It has claw-foot legs and scalloped 
edges. Can you tell me anything about it?

A: The Imperial Furniture Co. was found-
ed by Stuart Foote in Grand Rapids in 1903. 
It was bought by Bergsma Bros. in 1955, after 
Mr. Foote died. The company made several 
different kinds of tables, desks, tea carts and 
other furniture. It’s not possible to date your 
table without knowing how it is marked. 
Pieces made between 1910 and 1917 were 
marked with an oval logo, while later pieces 
have a shield-shaped logo.

Q: I own an Ives O-gauge clockwork toy 
train set that was found under the eaves of 
a cabin on Donner Summit about a half-
mile from where the Donner Party crossed 
the summit at 8,000 feet. The cabin was 
constructed of timbers 14 inches square left 
over from train sheds constructed by Chi-
nese workers in about 1900. We bought the 
cabin from the original builder, and I think 
the train set was a gift he had given his son. 
The four train cars and track are in their 
original box. I don’t think the train was ever 
played with. The cast-iron cars in the set are 
a No. 17 engine and tender, No. 551 chair car 
and No. 550 baggage car. What do you think 
of the set?

A: Your cabin has an interesting history, 
and any Ives train set is worth some money. 
Based on the car numbers you gave us, the 
set was made between 1917 and 1930. Dating 
it more specifically would help you estimate 

a value. In general, the older the 
better. Ives Manufacturing Corp. 
traced its history back to 1868, 
when Edward Ives founded a toy 
company in Bridgeport, Conn. 
The company didn’t start mak-
ing trains that ran on tracks 
until after 1900, when it rebuilt 
and retooled its machinery 
after a fire. Lionel became 
a big competitor starting in 
1913 and forced Ives into bank-
ruptcy in 1928. After that, the 
Ives lines were taken over by Lio-
nel and American Flyer only for a 
few years.

Q: Can I use my 20th-century 
English porcelain dishes in the microwave?

A: Probably. But you should not use 
dishes in the microwave that have gold or 
silver trim. It will spark and may damage the 
dishes. Crazed porcelain or pottery should 
not be used in the microwave because the 
glaze may pop off. Try putting a perfect dish 
in the microwave next to a glass measuring 
cup filled with a half cup of cold water. Heat 
on high for about a minute. If the dish is 
very hot but the water cold, the dish is not 
meant to be used in a microwave.

Q: My family’s antique sofa has a gold 
label on the back that says “UIU.” What 
does that stand for?

A: UIU stands for the Upholsterers Inter-
national Union, which was founded in 1892. 
So your sofa wasn’t made before that date. 
The UIU merged with the United Steel-
workers in 1985.

Q: I inherited an antique grandfather 
clock from, appropriately, my grandfather. 
His father arrived in this country in 1852. 

The wooden case 
is 9 feet tall. The face 
is inscribed “Jno Child, Phil-
adelphia.” The glass is origi-
nal, and the works include a 
multicolor moon phase. The 
clock and case both have 

been repaired, and I know the 
weights and pendulum are not original. The 
clock runs, and its locks work. Can you 
guess at its age and value?

A: John Child was a well-known Philadel-
phia clockmaker who worked between 1810 
and 1830. (“Jno” is an old abbreviation for 
“John.”) So your clock is truly an antique. 
Its value has to be determined by someone 
who can look at it in person. ■

— Terry Kovel answers as many ques-
tions as possible through the column. By 
sending a letter with a question, you give 
full permission for use in the column or any 
other Kovel forum. Names, addresses or 
e-mail addresses will not be published. We 
cannot guarantee the return of any photo-
graph, but if a stamped envelope is included, 
we will try. The volume of mail makes 
personal answers or appraisals impossible. 
Write to Kovels, (Florida Weekly), King 
Features Syndicate, 300 W. 57th St., New 
York, NY 10019. 

Determining the value of the unusual can be a tricky

KOVELS: ANTIQUES & COLLECTING

terryKOVEL
news@floridaweekly.com
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The wooden case 
is 9 feet tall. The face 
is inscribed “Jno Child, Phil-
adelphia.” The glass is origi-
nal, and the works include a
multiccolorooooooo  moon phase. The
clock anaa d case both have
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This cast-iron “I can not tell a lie” 
clock is 8 inches high. A hatchet-
shaped clock is not easy to sell, 

even if it is rare, so this was 
an auction bargain 

at $113.

COURTESY PHOTO

For a limited time, Premier Club is off ering
a trial membership.
Th is off er includes exclusive use of:

• Championship golf  at Naples Grande Golf  Club, an 18-hole, Rees Jones 
   designed course.

• Chic dining and exciting entertainment at Naples Grande Beach Resort, 
   The Waldorf  Astoria Collection.

• Relaxing and invigorating spa therapy at the world-renowned Golden 
   Door® Spa (located at Naples Grande).

• Professional instruction and play by Peter Burwash International pros at 
   the Naples Grande Tennis Center.

• Beachfront dining with breathtaking views at Edgewater Beach Hotel.

For more information on memberships, please contact 
MARC FREIBURG | PREMIER CLUB
7760 Golden Gate Parkway | Naples, FL 34105 | 239.659.3714

WITH THE PREMIER CLUB OF NAPLES,
YOU ONLY NEED ONE CLUB...
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THE ENGLISH PUB
Naples Oldest Authentic British Tavern EST. 1969

2408 Linwood Avenue, East Naples 
239-775-3727 • www.naplesenglishpub.com

Florida’s Best Faux Diamond!
SATURDAY • MAY 8th

6:30pm Dinner • 8:00pm Show
$34.95 pp

Call Now! Tickets Still Available!

Neil Diamond
Dinner Show

Mon-Fri 11am-9:30pm 
Sat 4:30-9:30pm 

Sun-closed
St. Andrews Square 8793 
Tamiami Trail East, Naples

239-352-0888
www.EurasiaOfNaples.com

Italian & Vietnamese 
Cuisine with a 

French Infl uence

Includes 2 Salads
Caesar, Asian Ginger or Spring Greens

Includes 2 Signature Entrées

SPECIAL INCLUDES YOUR CHOICE 
OF A FREE BOTTLE OF OUR 

HOUSE RED OR WHITE WINE

Every entrée served with your choice of 
rice, potato or pasta. * No substitutions

Economic Stimulus
S P E C I A L

$24.95 for 2*

4:30pm til close

We Roll Tobacco

Smooth
Smokin’
20mm
Filter

4851 Golden Gate Parkway
Naples

239-348-0922
8am - 8pm Daily

T O B A C C O

Surgeon General’s Warning: Smoking causes lung cancer, heart disease, emphysema and may complicate pregnancy.

Come 
to the 

House of 

Great 
Savings 

& 
Roll Your 

Own 

200 Cigs
$21.95

Full Flavors
Lights

Full Flavored Menthol
Menthol Lights

➤ THURSDAY, MAY 6, 9 P.M.
The Civil War: A Very Bloody Affair 
(1862) / Forever Free (1862) — 
Parts 2 & 3

The year 1862 saw the birth of modern 
warfare and the transformation of Lin-
coln’s war to preserve the Union into a 
war to emancipate the slaves.

➤ FRIDAY, MAY 7, 8:30 P.M.
Connect! Perseverance Pays

Realizing a dream with the opening 
of the Art of the Olympians museum in 
downtown Fort Myers; finding out how 
a Marco Island family is helping oth-
ers eat healthy through Mediterranean 
Meals; discovering how the city’s canals 
and waterways inspired the creation of 
the Cape Coral Rowing Club; and learn-
ing how backyard beekeeping is catching 
on in Southwest Florida. Hosted by Jim 
McLaughlin. WGCU-TV Production.

➤ SATURDAY, MAY 8, 8 P.M.
Antiques Roadshow: Phoenix — 
Hour 3

A violin made by the Gagliano family in 
Naples in the early 1800s; a French violin 
bow made in the shop of Jean-Baptiste 
Vuillaume; and a visit to the Heard Muse-
um to discuss American Indian basketry.

➤ SUNDAY, MAY 9, 9 P.M.
Masterpiece Mystery! Foyle’s War: 
Killing Time

When a local girl is found murdered, 
suspicion fueled by racial prejudice 
points to a GI at the U.S. military base. In 
order to reveal the truth, Foyle must go 
head-to-head with the U.S. Army.

➤ MONDAY, MAY 10, 9 P.M.
American Experience: Into the Deep 

— America, Whaling and the World 
For two centuries, American whale 

oil lit the world — powering the start of 
the industrial revolution and laying the 
groundwork for a truly global economy. 
From its stunning rise as an economic 
force in the 18th century to its decline 
in the decades following the Civil War, 
the whaling industry mapped millions 
of miles of uncharted ocean, opened 
new seaways and markets, employed the 
world’s most multi-cultural workforce 
and shrunk the globe as never before.

➤ TUESDAY, MAY 11, 8 P.M.
NOVA: Hunt for the Supertwister

Spectacular footage of terrifying twist-
ers gives viewers a front-row seat to the 
risky and thrilling art of storm chasing.

➤ WEDNESDAY, MAY 12, 9 P.M.
American Masters: The Doors: 
When You’re Strange

The creative chemistry of four bril-
liant artists — drummer John Densmore, 
guitarist Robby Krieger, keyboardist Ray 
Manzarek and singer Jim Morrison — 

made the 
Doors one 
of America’s 
most iconic 
and influ-
ential, the-
atrical and 
mysterious, 
thrilling and 
sometimes 

frightening rock bands. This is the first 
feature documentary to tell their story, 
using only original footage — much of it 
previously unseen — shot between the 
group’s formation in 1965 and Morrison’s 
death in 1971. Johnny Depp narrates. ■

This week on WGCU TV
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The Best Homemade Food In Bonita!

P 239.948.4123    Old 41 & Bernwood Parkway

Homemade Specialties including eggs, om-
elets, pancakes, waffl es, scrapple, homemade 
soups, salads, sandwiches, chili, Taylor pork 
roll, sausage gravy, creamed chipped beef, 

homecooked roast beef & turkey, and “Real” 
Philly cheesesteaks.

Open Daily 7am to 3pm
Breakfast Served all day • Dine-In or Take Out

Interactive 
Friendly Pirate Fun 

for the Whole Family

239-765-7272
www.PiecesOfEight.com

2500 Main Street • Ft Myers Beach

Located at Salty Sam’s 
Waterfront Adventures Arrive 30-40 minutes prior 

to departure. Call For 
Times and Reservations 

239-765-7272

Mothers free on 
Mother’s Day
valid 5/9/2010 only

last chance to 
explore Dinosaurs 
& Ice Age Giants

last chance to 
explore Dinosaurs 
& Ice Age Giants

Explore the Dinosaurs & Ice Age 
Giants at the Imaginarium ONLY 
thru May 9th. Tremble at a 
growling, 15-foot T-rex. Watch 
four saber-tooth cats at play. 
Explore 100 million years of prehistory. 
But hurry! The Dinosaurs & Ice Age 
Giants exhibit becomes extinct May 9th. 

Sponsored by

Call 239-321-7420 or visit us on the web at: www.imaginariumfortmyers.com 
Offer good prior to start of film only and for all films starting after 4:00pm.  

Available while supplies last. Please see bar or restaurant for details. Expires 5/31/2010. 

SAY PIZZAAHH 

 

All ages will enjoy 
‘The Emperor’s 
New Clothes’

Broadway Palm Children’s Theatre 
in Fort Myers presents lunchtime per-
formances of  “The Emperor’s New 
Clothes” on select dates through May 30. 
Tickets for lunch and the show are $15 
for all ages. Call 278-4422 or visit www.
BroadwayPalm.com.

Florida Rep 
season closes
with a ‘Bang’

Florida Repertory Theatre in down-
town Fort Myers closes its 12th season 
with “The Big Bang,” a zany musical of 
epic proportions, opening Friday, May 7, 
and playing through May 23.

Written by Boyd Graham and Jed 
Feuer, “The Big Bang” unfolds in the Park 
Avenue apartment of Dr. Sid and Sylvia 
Lipbalm, a proctologist and his wife, as 
wannabe producers Jed and Boyd pitch 
their show, “The Big Bang,” to a houseful 
of prospective investors. With a budget of 
$83.5 million and a cast 318, it’s the most 
expensive and most lavish musical ever 
conceived. Over the course of the evening, 
Jed and Boyd pull out all the stops as audi-
ences sit in as the potential backers.

The production stars Jason Parrish and 
Gary Marachek as Jed and Boyd. Mr. 
Parrish was most recently in “Relatively 
Speaking” and “The Santaland Diaries.” 
Mr. Marachek is no stranger to “The Big 

Bang,” having appeared in the show three 
times before this production. Joining them 
in the mayhem onstage is musical director 
and onstage pianist Edward Reichert.

“The Big Bang” is sponsored by David 
and Cheryl Copham and WGCU Public 
Media. Tickets for $20-$42 are available 
by calling the box office at 332-4488 or 
online at www.floridarep.org.

Opera Naples 
plans summer 
camp for teens

Opera Naples will hold its Teen Sum-
mer Performing Camp for ages 12-21 
in June. Sessions will be June 18-19 and  
21-26 at the new Opera Naples building 
at 2408 Linwood Ave.

The camp will culminate with perfor-
mances of Gilbert and Sullivan’s “HMS 
Pinafore” June 26-27.

Pamela Leighton-Bilik, director of the 
Gilbert & Sullivan Youth Players in 
Washington, D.C., and Robin Shuford 
Frank, chorus master and director of 
educational outreach for Opera Naples, 
will lead the camp.

Cost is $200 per person includes a 
music package, learning CD and two 
tickets to one of the “HMS Pinafore” 
performances. Although aucitions are 
not required for camp, they are required 
for the principal roles in “HMS Pinafore.” 
Try-outs will be held by appointment 
from 1-5 p.m. Saturday, May 22, at North 
Naples United Methodist Church.

For more information, visit www.
OperaNaples.org or e-mail Ms. Frank at 
rfrank@operanaples.org. ■

ARTS BRIEFS
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Your  is worth 
more than you think

WE PAY THE MOST FOR 

GOLD JEWELRY – GOLD SCRAP – GOLD COINS

Southwest Florida sellers have relied on 
us for the highest offers for their coins, 
jewelry and precious metals.

239-872-6768

Road on the South side of the road across from the Shell

APPOINTMENT 

We will buy almost anything of value including:

Gold Guys USA

RARE COINS, PRECIOUS METALS, 
OLD CURRENCY & ESTATE JEWELRY

$39* Introductory
1-Hour Massage

Session

RODÉO

RODÉO

One of Naples’ Finest Consignment Shops

Rediscovered Women’s Fine Fashion

Specializing in Designer Clothing

Clothing received by appointment only.

Cannot be combined with sale items.

North Naples 
239.598.1222

975 Imperial Golf Course Blvd.
Mon-Fri: 10-5 • Saturday: 11-3

www.RodeoConsignment.com

20% OFF
On one item with this ad. 

four dressers. Lots of instant costume 
changes. The dressers are ripping the 
clothes off us, it’s crazy… We have yards 
and yards of Velcro. Dozens of shoes…

Mr. Bean: It’s demanding. We exit and, 
in seconds, come back on as another 
person. The dressers strip off the outfits 
and tug us into the next persona. The 
true show is backstage… The reporter 
who came to the show last year in Blue 
Ridge, Ga., had to come back the next 
night to write her article. The first time 
she said she couldn’t look away long 
enough to write anything.

• Can you give us a general descrip-
tion of the play?

Mr. Ashton: It’s one day in Tuna, 
Texas. It starts and ends with a radio 
broadcast. The OKKK radio station is 
the common thread. On the surface, 
the people all look like rednecks or 
bigots, but inside you find the love 
and concern for each other small town 
people have. They’re endearing. It’s 
about small town life. People who 
know small towns know these people. 
We want to capture the essence of 
these characters.

Mr. Bean: It’s so funny it hurts. Real 
laugh-out-loud stuff… There’s nothing 
serious about it. Well, a few touching 
moments, but mostly it’s raucous adult 
humor… You don’t have a deep thought 
all evening.

• Tell us about some of the charac-
ters you play.

Mr. Ashton: One is a car salesman 
— or at least that’s what we think he is 

— he has the radio talk show. I play that 
guy, and B.T. plays different characters 

behind my back. He does one, Phineas 
Bly, with fake teeth. Thank God we do 
it so I don’t have to look at him. If I ever 
had to look at him while he’s doing it, I’d 
never be able to speak my lines.

And then there’s the Rev. Spikes. He’s 
a fire-and-brimstone minister who gives 
a eulogy with every cliche known. But 
you can’t hear a word he says. Because, 
though she doesn’t say one word, B.T. 
as Vera Carp is sitting there, reacting, 
eating, making noise, bored to tears. 

The audience is laughing so loud, no 
one hears a word I’m saying. People 
have asked me “Doesn’t it bother you 
that he’s upstaging you?” But that’s the 
point.

Mr. Bean: Here, where I live now (in 
North Carolina), local shop owners want 
me to come over in costume. I went to 
a wine tasting as Vera Carp. She’s a 
Dame Edna, high-society type… big in 
the church. The Blue Ridge Humane 
Society asked me to go to one of their 
membership drives in costume as Petey 
Fisk, head of the Greater Tuna Humane 
Society.

• Tell us about your affiliations 
with The Naples Players.

Mr. Ashton: There was an open cast-
ing in 1976 and I auditioned for “Fid-
dler on the Roof.” It was a huge hit… 
a great experience. I moved here full 
time and opened a design business. 
In 1990, when the Players decided to 
present “Greater Tuna,” I auditioned 
and got the part. Really, it was The 
Naples Players that brought me to 
Naples.

Mr. Bean: I got started in Naples 20 
years ago. I met my wife, Cindy, at The 
Naples Players. We moved up to North 
Carolina six years ago, and this is the 
first time we’ve been back. It’s thrilling. 
I’m excited. ■

TUNA
From page 1

                                        

>> What: “Greater Tuna"
>> Who: The Naples Players
>> When: May 12-22
>> Where: The Sugden Community Theatre
>> Tickets: $20 
>> Info: 263-7990 or www.naplesplayers.org 

in the know

COURTESY PHOTOS

Above: Pat Ashton and B.T. Bean as an odd  
mother-daughter duo in "Greater Tuna." Left: 
Mr. Ashton as another one of of the quirky 
characters who call Tuna, Texas, home. 
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Make Your HOT Attic 
More BEARable! 
With Solar Powered Attic Fans

Now available in 
800, 1350 and 1550 CFM

Cools up to 2,300 sq. ft. of attic
Fits all Roof types 

including tile & metal

Solar Solutions
Premier Solatube Dealer

Stop Living
in the Dark!

Perfect for kitchens and bathrooms

★
   2010 ★

★   CREDIT
 ★FEDERAL TAX30%

$50 off
with this ad. EXP 04/28/10

UPCOMING KEY WEST EVENTS

GETTING THERE IS HALF THE FUN

1-800-593-7259www.seakeywestexpress.com

*Minimum 8 day advance pre-purchased ticket, non-refundable, no cash value, 
cannot be combined with other offers. Excludes weekend fee.

Depart from Marco Island at
Rose Marco River Marina

Your Way to Key West $5.00
OFF ROUND TRIP

Regular Adult 
Full Fare

05/06 : “Stepping Out”
05/07 : FL Keys SPCS Spring Social
05/21 : Harry S. Truman Legacy Sumposium
05/23 : The Barefoot Man in Concert

Sex and the City 2 
premiere party 

The Naples International Film Festi-
val is throwing a (Mr.) big party for the 
premiere of “Sex and the City 2” at 7 p.m. 
Friday, May 28, at Mercato’s luxury Sil-
verspot Cinema. Cost is $40 per person 
and includes a signature bellini cocktail, 
popcorn, a goody bag and, of course, a 
seat for the show at 8 p.m.  

Review the show with your friends 
during the after-party at Mercato’s 
newest hot spot, PURE Urban Oasis, 
where makeovers and martinis will 
rule. Saks Fifth Avenue will launch its 
Summer Beauty Collection, and other 
fashionable surprises are in store as 
well.

Tickets are available at www.naples-
filmfest.com.

Save this dance
for Make-A-Wish
Dance the night away at the Make-A-

Wish Foundation of Southern Florida’s 
fourth annual “Dancing with the Stars” 
Wishmakers Ball beginning at 6 p.m. 
Saturday, May 15, at the Hyatt Regency 
Coconut Point in Bonita Springs. Local 
celebrities and socialites will recreate 
famous dance moments in cinematic 
history. The Fort Myers Fred Astaire 
Dance Studio is assisting with the gala, 
which will also feature cocktails, hors 
d’oeuvres, dinner and silent and live 
auctions.

Tickets are $175 or $1,600 for a table 

of 10. For more information, contact 
Connie Martin at 992-9474 or cmartin@
sflawish.org.

Let It Be
at Mercato

for Youth Haven
The British are coming to Mercato. 

As a benefit for Youth Haven, the 
inaugural British Invasion takes place 
from 6-9 p.m. Saturday, May 22, on the 
rooftop parking deck at Mercato. 

The ideal answer to a hard day’s 
night, the festivities will take concert-
goers back to the ’60s with a musical 
tribute to The Beatles by the tribute 
band Let It Be. Food with British flair 
and beer, wine and specialty Beatle-
themed cocktails will be provided by 
The Pub at Mercato.

Tickets for $75 per person include 
hors d’oeuvres, one drink ticket, musical 
entertainment and valet parking. Groovy 
attire is encouraged. The British Inva-
sion raffle will have a grand prize of a 
trip for two to Las Vegas to see “LOVE,” 
the Cirque du Soleil celebration of the 
musical legacy of The Beatles at The 
Mirage. Raffle tickets are available for 
a suggested minimum donation of $25. 
Winners need not be present at the 
event. 

For more information or to pur-
chase event and raffle tickets, call 
Jamie Gregor at Youth Haven, 687-5153 
or e-mail jamie.gregor@youthhaven.
net. Sponsorship opportunities are also 
available. ■

SAVE THESE DATES
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ABOARD THE NAPLES PRINCESS 
SUNDAY, MAY 9th 

pm        LUNCH OR SIGHTSEEING CRUISE 
pm        SIGHTSEEING 

pm     SPECIAL SUNSET DINNER CRUISE 
Treat your mom to a delicious double entree dinner on the water featuring 
carved beef tenderloin, pecan encrusted tilapia, served with Caesar salad, 
fresh baked rolls, asparagus, twice baked potato and a scrumptious chocolate 
pyramid for dessert. 

Mother’s Day 

3 Cruises

Complimentary rose 
for every mother.

to the Rookery Bay 
Environmental Learning Center

 

Explore Your Coastal Environment

(near corner of US41 and Collier Blvd, on way to Marco)

Wine dinner will 
benefit missing, 

exploited children
Sea Salt on Third Street South is host-

ing a wine dinner to benefit the National 
Center for Missing & Exploited Chil-
dren on Wednesday, Nov. 10. Four wine 
bars will be set up in the restaurant’s 
Naples Room, and buffet dinner will be 
in the Sea Glass Room. Save the date and 
watch here for details.

Ring in 2011
with Paul Anka 

It’s never too early to make plans for 
New Year’s Eve. Ring in 2011 with Paul 
Anka and members of the Naples Phil-
harmonic Orchestra at the Phil. Early 
birds can celebrate with champagne and 
hors d’oeuvres at 5 p.m. followed by a 
6 p.m. performance. Those who like to 
stay up late can enjoy a 9:30 p.m. perfor-
mance followed by dessert and cham-
pagne. Either way, tickets are $129 per 
person, $200 for limited “guest circle” 
seating. Reserve your spot now by call-
ing 597-1900.

Have a heart for 
NCH Hospital Ball
We don’t have a lot of details yet, but 

we do have the date and we know that the 
NCH Hospital Ball on Saturday evening, 
Oct. 23, at The Ritz-Carlton, Naples, will 

benefit NCH Cardiology. That’s enough 
information to warrant saving the date 
until the formal invitation arrives in the 
mail. For more information, call 436-4511 
or e-mail foundation@nchmdorg.

Uncork a new 
decade 

With a theme of “Uncorking A New 
Decade,” the 11th annual Naples Winter 
Wine Festival is set for Jan. 28-30, 2011. 

Bruce and Cynthia Sherman, trustees of 
the Naples Children & Education Founda-
tion, are co-chairing the program of social 
and educational events for 600 guests.

Founded by trustees of NCEF, the fes-
tival has raised $82.5 million since 2001 
for underprivileged and at-risk children. 
Proceeds have helped fund major proj-
ects including a pediatric dental center 
and an early learning center.

The festival has 
been ranked among 
the most successful 
charity wine auc-
tions in the nation 
for the past six years 
by Wine Spectator 
and among the top 
10 arts and enter-
tainment events by 
the Luxury Institute. 
Tickets are $7,500 
per couple and $20,000 for reserved 
seating at the same vintner dinner for 
two couples.

For a schedule of 2011 festivities and 
more information, call (888) 837-4919 or 
visit www.NaplesWineFestival.com. ■

SAVE THESE DATES

of Naples

Summer Deal at

2-4-1 ALL DAY
HOUSE WINES AND WELLS
DINNER FOR TWO $29.99

Includes:

OMG!

TH



    NAPLES FLORIDA WEEKLYC22    WEEK OF MAY 6-12, 2010

Naples Daily News • naplesnews.com

Bonita Daily News • BonitaNews.com

choice
CHAMPION

2009

southwest florida

More than 540 Southwest Floridians 
with hearts of gold raised $475,000 for 
the American Heart Association during 
the nonprofit’s 35th annual Heart Ball 
at the Hyatt Regency Coconut Point on 
Saturday, April 24.  The 2010 fundrais-
ing amount outshined last year’s total of 
$335,000 by 42 percent. 

Norman Love Confections spon-
sored the “Gift of 
Love,” which raised 
$55,430 specifically 
for the Heart Heroes 
Program, which 
organizes activities 
for local children 
with cardiovascular 
disease, and for the 
placement of Auto-
matic External Defi-
brillators in local 
sheriffs’ vehicles. The 
remainder of the ball’s proceeds will 
go toward heart disease and stroke 
research, education and prevention 
programs in our community and 
across the country.

Co-chairs of the affair were Bob and 
Linda Simpson. Mr. Simpson is pres-
ident and CEO of LeeSar, a Lehigh 
Acres-based health care supply chain 
management company that provides 
Lee Memorial and Sarasota Memorial 
health systems with medical supplies.

LeeSar’s vice president of operations, 
Paul McWhinnie, 58, who underwent 
quadruple bypass surgery in early April, 
attended the ball. Mr. McWhinnie lost 
his father to a heart attack in 1982, and 
his mother lives every day with coro-
nary heart disease. He began his fight 
with heart disease about 11 years ago 

when he had a heart attack.
“I was able to take advantage of the 

technology of having a stent installed to 
clear the blockage area,” Mr. McWhin-
nie said. “According to the doctor, at 
that time, I was literally minutes away 
from having the same thing that my 
father did. It’s the advances that the 
American Heart Association has made 

over the years that spared 
me that same heart attack 
that my dad had.”

Last year, the AHA’s 
nationwide Heart Ball cam-
paign raised more than $51 
million, which was a part of 
the more than $123 million 
that the nonprofit donated 
to heart disease and stroke 
research and prevention 
programs across the coun-

try and in our communi-
ty. These heart-warming, glamorous 
events are a celebration of the associa-
tion’s work and mission, its donors and 
volunteers and most importantly, the 
lives saved and improved because of 
everyone’s efforts. 

This is the second year that the South-
west Florida American Heart Associa-
tion has hosted a combined Heart Ball 
for Lee and Collier counties. Collier 
County has been celebrating the Heart 
Ball for 35 years, and Lee County has 
been celebrating it for 27 years. St. Jude 
Medical was the presenting sponsor of 
this year’s event.

Fort Myers-based Home-Tech has 
already signed on to sponsor the silent 
auction at the 2011 Heart Ball. Kraft 
Construction Company Inc. will spon-
sor next year’s Heart Ball dinner. ■

‘Hearts of Gold’ ball raises $475,000
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

FLORIDA WEEKLY SOCIETY

1. Alex Jeffrey and Marie-Josie Hebert
2. Jane Armstrong and Gerry Teeven
3. Shelly Church, Chris Papadopoulus and 
 Mary Bongiovanni
4. Jim Orr and Vicki Hale
5. John and Wendy Hayes

SARAH DONOVAN / COURTESY PHOTOS
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The 35th annual Southwest Florida Heart Ball
‘Hearts of Gold’ affair raises $475,000 
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

FLORIDA WEEKLY SOCIETY

1. Kay and Terry Bork
2. Nancy Lascheid
3. Linda and Bob Simpson and Tammy Houchin
4. Roxanne Lemon and Judy Miller

SARAH DONOVAN / COURTESY PHOTOS
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The 35th annual Southwest Florida Heart Ball
‘Hearts of Gold’ affair raises $475,000 

(239) 254-9006

Get any color service and receive a 
complimentary free hair cut and 

blow dry style with select stylists.
Exp. 05/31/10. New clients only.

FREE HAIRCUT&STYLE 

20% OFF
Brazilian Keratin Treatment

20% OFF 
All Retail Products

Exp. 05/31/10 

Exp. 05/31/10. New clients only.

12200 Tamiami Trail North, Naples, Florida 34110
239.593.8733 | www.doubletreenaples.com

Join us at Café Portofino for Happy Hour, 

daily 5-7 pm, and buy a drink* and get one free.  

Don’t forget to try our signature “Doubletini.

*Includes, beer, wine and rail drinks.

Double the Fun
With 2 for 1!
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

FLORIDA WEEKLY SOCIETY

1. Zak Sinberg, Ashley Drury, Adam Gerry and 
 Victoria Watts
2. David and Christin Collins with Norman and 
 Mary Love
3. Scott and Simone Lutgert
4. Charla Press, Max Press and Carla Casey
5. Kim and Dr. Eric Hockman
6. Shelia Davis and Tom Golisano
7. Co-chairs Sara Farley, left, and Nancy 
 Davenport, right, with Joe Cox
8. Ed Jones, Judy Liegeois and Marquella Jones

HEATHER DONLAN PHOTOGRAPHY
COURTESY PHOTOS

The sixth annual Pirate Ball at Yabba Island Grill
Revelers celebrate for the Children’s Museum of Naples

1

6 7 8

2

3 4 5

Enjoy bold flavors of neapolitan pizza and tuscan
flatbreads, gourmet mac & cheese, hearth baked
pasta, warm grilled paninis, bountiful salads,

and even a special menu for the kids. With over
40 wines by the glass, 30 craft beers, and open

for lunch and dinner. Naples Flatbread has
two convenient locations.

6434 Naples Blvd.
Suite 408

Naples, FL 34109
Across from TIB Bank

239-687-3454

Visit Our Website for Calendar of Events
& Performing Artists

www.naplesflatbread.com

10801 Corkscrew Rd.
Suite 520

Estero, FL 33928
Miromar Outlets
239-947-7849

Naples Flatbread Nightly Specials
Sundays & Mondays – “Date Night”

An Appetizer or Dessert, Any 2 Entrees & a Bottle of Tier 1 Wine for
$29.99, 4:00pm to close (Ask Your Server about Craft Beer Substitutions)

Tuesdays – "Two for Tuesday"
Buy Any Flatbread or Pizza Get One Free (Equal or Lesser Value Free)

Wednesdays – "Wine Down Wednesday"
Wine & Beer 1/2 Price All Day & Flatbread Samples at Bar 4:00 to 7:00pm

Thursdays – "Open Mic Nite"
Featuring Local Singers, Musicians & Poets , 6:30 to 9:30pm

Fridays & Saturdays – Live Entertainment Nightly

Daily Lunch Specials $5.99 - $8.99

Happy Hour 4:00pm to 7:00pm
1/2 Price on All Wine & Beer

Become the Mayor of Naples Flatbread
and receive a 20% Discount.

See servers for additional details
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489 Bayfront 
239.530.2225  

www.tavernonthebay.net

Where Goodlette Frank meets 41 in downtown Naples
    Parking Garage in the back!
 

Naples’ ONLY 
waterfront sports bar 

with the largest 
HD BIG SCREEN 
in SW FLORIDA

Where GoWhere Go

F u n  F a r e  S p o r t s  &  S p i r i t s

WWWW

$2 
Drafts 

and  
$4 Wells
3-7 pm  Daily

$$$$$2222$$$$$2222

Happy 
Hour

THURSDAY 
½ PRICE PIZZA 
NIGHT STARTING 

AT 4 P.M.

MONDAY
$4 Margaritas 

$5 Nachos WOK Night!  $9.99
$5 Apple Martini’s

TUESDAY
CREATE YOUR OWN

Major league 

baseball games 

every night!

   

$5 Off
with the
purchase
of any
2 lunch
entrees.

exp. 6/15/10Tavern on the Bay

        

SUNDAY BRUNCH BUFFET 
10:30 AM -2:30 PM  $15.99

All you can eat waterfront Brunch!
NEW SUNDAY CRAB RACING 6-8 PM

N l ’N l ’ ONLONLL

MajMaMajj
as

e

MaMa

baba
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     FRIDAY 
 Fish Fry Night

      NEW BEER PONG
Hosted by 99X 
 Starts at 10 PM

SATURDAY 
Prime Rib Night $16.99

$5 Bloody Mary

WEDNESDAY 
3 Course Italian
Dinner $14.99
$4 House Wine

Mother’s Day

Pig Roast Saturday, May 8th 
after the Canoe Race!

Let all who love wine and a good 
bargain observe a moment of silence 
(and perhaps make a toast) in honor of 
Australian winemaker Thomas Angove, 
who died last month at the age of 92.

 Although you may not know him, 
odds are you know his invention: bag-in-
box wine, in which a resealable plastic 
bag holds wine within a corrugated box.

Managing director of Angove Wines, 
John Angove, said of his father, “He 
thought he was onto a good thing and his-
tory certainly indicates that he was.”

Box wines have been around since 
the 1970s, and for much of that time 
they’ve had a bad reputation. That’s 
mainly because the early varieties were 
cheap, generic bulk wines, and they 
tasted that way.

Fast forward to 2010. Box wines are 
still inexpensive, but what’s inside has 
changed considerably.

Most three-liter box wines cost from 
$10 to $20. That’s the equivalent of 
four 750ml bottles, which translates to 
a price per bottle of $2.50 to $5. That’s 
quite a buy, especially when what’s 
inside is pretty darned good.

In a recent Facebook posting, social 
butterfly Stephanie Davis of Fort Myers 

says, “We were served this in Colorado 
and found this brand (Black Box) of 
wine in o’ box so quaffable that we may 
become box converts.”

She’s not alone.
“Hey, don’t knock it!” added Susan 

Bennett of Fort Myers, who knows a 
good wine when she tastes it. “Box wine 
can be excellent. I’ve had my share, for 
sure.”

The exchange — which included 
comments from several other devotees 
and a few detractors — prompted me 
to make an exploratory trip to Total 
Wine, where I found an impressive wall 
of domestic and imported brands from 
which to choose.

I ended up tasting some Monthaven 
Cabernet Sauvignon 2007 in a three-
liter box. It is priced right at $19.95.

  “We sell a lot of this and I have one 
open right now,” said wine manager 
Martha Grattan. “It’s been open five or 
six days and still tastes fresh.”

I liked it and brought a box home 
to test its staying power. This is inex-
pensive but not “cheap” wine. I’ve had 
the box open for a week at home and it 
tastes the same as when I first opened 
it. It has nice cherry and dark red fruit, 
medium in body and almost no tannins, 
good legs and color. This is a good 
wine to serve at a party, or around the 
barbeque.

In its Oct. 15, 2009, issue, Wine Spec-
tator rated more than 500 value wines 
priced at less than $20, including box 

wines. Ten box wines scored between 
85 and 89, earning the magazine’s “Very 
Good” rating. The top red wine, a cab-
ernet sauvignon from Black Box, was 
rated 87, and the top white, a chardon-
nay from Wine Cube, was rated 88.

Boxes keep wines fresh up to six 
weeks. There’s no glass to break, and 
there’s no danger of spoilage from cork 
taint. Plus, they’re easy to store and 
environmentally friendly.

You might have tried one recently 
and not even known it. Many restau-
rants are serving box wines for their 
wines by the glass. 

Before you dismiss the concept out-
right, remember that screw caps and 
the wines under them were looked 
down upon until fairly recently.

Then New Zealand and Australia 
started shipping most of their wines 
with screw caps. Now many quality 
wineries use them, and they have prov-
en especially good at keeping young 
whites fresh.

Compared to bottles, box wines use 91 
percent less packaging material, accord-
ing to industry site www.aboutboxed-
wine.com. Less material is produced, 
less is shipped to landfills, and making 
the box packaging produces 79 percent 
less greenhouse gas emissions than the 
equivalent glass packaging. The box is 
recyclable, and the bags can be recycled 
where number sevens are accepted. 

Bag-in-box wines are becoming more 
popular worldwide. According to ACN-

ielsen, about 9 percent of the wine 
consumed in the United Kingdom and 
France is packaged this way; that num-
ber rises to 25 percent in Sweden and 42 
percent in Norway. Australia leads the 
world with 50 percent of its wines now 
in bag-in-box packaging. The United 
States lags behind at 6 percent.

The next time you’re shopping for 
a decent value wine for everyday con-
sumption, think inside the box. It can 
really grow on you. ■

j imMcCRACKEN
vino@florida-weekly.com

Thinking inside the (wine) box can be a good thing

VINO

Wine picks of the week 

>> Black Box Cabernet Sauvignon Paso 

Robles 2006: Wine Spectator rating 87: “Tasty 

and complex, with savory dried currant, herb, dried 

berry and a touch of chicory. Full-bodied, focused 

and well structured. Drink now.” About $20.

Wine Cube Chardonnay California 2007: Wine 

>> Spectator rating 88: “Floral and intense, yet 

supple and fl eshy. Notably complex, with a citrus-

grapefruit edge to the green apple fl avors. Drink 

now.” About $18.

>> Wine Cube Sauvignon Blanc 2007: Wine 

Spectator rating 87: “Bright and refreshing, with 

smooth, mouthwatering Key lime, quince, pepper 

and passion fruit fl avors on a light body, with good 

intensity. Drink now.” About $18.

>> Bota Box Pinot Grigio California 2007:  

Wine Spectator rating 86: “Fragrant and perfumed, 

with fl oral notes. This has a silky smooth texture, 

a light body and tangy citrus fl avors, and a soft 

acidity provides a refreshing edge. Drink now.” 

About $20.

www.VerginaRestaurant.com

3COURSE DINNER
SPECIAL $
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CHOICE OF SALAD, ENTRÉE, DESSERT
AND GLASS OF BERINGER. Off ered 4-7pm
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➤ Friday, May 7, 6-9 p.m., Whole 
Foods Market: The Mercato Concert 
Series and Wine tasting benefits First 
Book – Collier County, and features more 
than 20 wines; $10, Mercato, 9101 Strada 
Place; 552-5100.

➤ Friday, May 7, 7 p.m., Robb & Stucky 
KitchenAid Culinary Center: It’s date night 
with a three-course dinner filled with lit-
tle extras and appropriate wines for each 
course; $90 per couple inclusive, 26501 S. 
Tamiami Trail, Bonita Springs; (866) 206-
3840. Reservations required.

➤ Saturday, May 8, 7 p.m., Robb 
& Stucky KitchenAid Culinary Center: 
The weekly wine dinner features a multi-
course meal and wines; $75 inclusive, 
26501 S. Tamiami Trail, Bonita Springs; 
(866) 206-3840. Reservations required.

➤ Saturday, May 8, noon-2 p.m., 

Alexander’s: Chef Alexander Bernard 
shares techniques for outdoor grilling, 
with samples of all dishes and a glass of 
wine; $40, 4077 Tamiami Trail N.; 262-
4999. Reservations required.

➤ Sunday, May 9, 10 a.m., 11 a.m. and 
noon, Naples Botanical Garden: Enjoy a 
Mother’s Day buffet brunch in the garden; 
$50 for adult members, $20 for children 
of members, or $55 and $25 for non-
members, 4820 Bayshore Drive; 643-7275. 
Reservations required.

➤ Monday, May 10, 6 p.m., Robb 
& Stucky KitchenAid Culinary Center: 
Executive Chef Martin Murphy showcas-
es the flavors of the Mediterranean; $40, 
26501 S. Tamiami Trail, Bonita Springs; 
(866) 206-3840. Reservations required.

➤ Tuesday, May 11, 5:30-8 p.m., 
Decanted: Not all cabernets are expen-

sive. Sample some value-priced varieties 
from California, Australia, South Africa 
and elsewhere; $10, 1410 Pine Ridge Road; 
434-1814. Reservations required.

➤ Wednesday, May 12, noon, Robb 
& Stucky KitchenAid Culinary Center: 
Learn how to prepare delicious dishes 
that are also heart healthy; $30, 26501 S. 
Tamiami Trail, Bonita Springs; (866) 206-
3840. Reservations required.

➤ Wednesday, May 12, 5:30-8 p.m., 
Decanted: Taste pinot noirs from Oregon 
and California and vote for the region you 
like best; $25 (includes appetizers), 1410 
Pine Ridge Road; 434-1814. Reservations 
required.

➤ Wednesday, May 12, 6 p.m., Whole 
Foods Market: Denise Petersen demon-
strates how to make flavorful Thai dishes 
that are easy to create at home; $10, Mer-

cato, 9101 Strada Place; 552-5100. Register 
at www.acteva.com/Go/LifestyleCenter

➤ Monday, May 17, 6 p.m., Whole 
Foods Market: Chef Brent Courson of 
Real Seafood Co. demonstrates simple 
recipes for tasty seafood; $10, Mercato, 
9101 Strada Place; 552-5100. Reg-
ister at www.acteva.com/Go/
LifestyleCenter

➤ Monday, May 17, 6 p.m., 
Robb & Stucky KitchenAid Culi-
nary Center: Chef Martin Mur-
phy demystifies fish and demon-
strates easy ways to prepare it at 
home; $40, 26501 S. Tamiami Trail, 
Bonita Springs; (866) 206-3840. Res-
ervations required.

— Submit event listings to 
Cuisine@floridaweekly.com.

karenFELDMAN
cuisine@floridaweekly.com

FLORIDA WEEKLY CUISINE

When you grow up in the Northeast 
— or pretty much any northern met-
ropolitan area — kosher-style delis are 
everywhere. But even though a great 
many people have migrated south, inex-
plicably the delis haven’t followed.

Until now.
Steve Goldberg has brought to Naples 

a tradition his parents, Jack and Harriet 
Goldberg, began close to half a century 
ago when they opened their first deli in 
Oak Park, Mich. Stage 62 Deli at Mercato 
is a chip off the Stage Deli block.

The voluminous menu will make the 
deli-deprived swoon. Matzo ball soup, 
bagels and smoked fish, brisket, corned 
beef, pastrami and egg creams — it’s all 
there. That there’s a demand for it all is 
evident by the crowds that flock to the 
place night and day. It took me three 

attempts to get in without having to wait 
an hour for a table. Having dined there, 
however, I might be willing to wait the 
next time, if necessary.

The deli takes its name from that of 
the original Stage Deli. Mr. Goldberg 
added the 62 in honor of the year his 
parents opened their first place. (There 
are now two Stage Delis, in Bloomfield 
and West Troy, Mich., as well as Stage 
62 in Naples, all run by Mr. Goldberg.)

There’s no doubt that he knows his 
business, having started working in his 
parents’ place at the age of 9 and becom-
ing a manager by age 16. He left to attend 
college and law school, then worked 
as a tax attorney in Los 
Angeles for 10 
years before 
returning 
to his 
f a m i l y 
h o m e 
and busi-
ness.

Stage 62 
has Mercato 
style — a high 
industrial ceiling, 
light wood floors 
and olive walls adorned 
with movie posters from classics such 
as “Some Like It Hot” and “The Produc-
ers.” There are photos of Paul Newman 
in his prime (sigh), Barbra Streisand 
and other iconic celebrities. It also has 
authentic deli charm, with friendly, nur-
turing servers, a bustling atmosphere 
and tables clustered close together so 
that talking to your neighbor seems a 
natural thing to do.

I had a terrible time deciding what to 
order. The menu is massive. Although 
our personable server raved about the 
barbecued salami, I needed a fix of 
chopped liver ($6.95), while my meat-
shunning partner opted for a cup of 
gazpacho ($3.25). 

In addition to cans of Dr. Brown’s diet 
black cherry soda, we split an egg cream 
($1.95), which tastes far better than the 
name would suggest. There are no eggs 
or cream in it, so I’m not sure why 
it’s called that. It’s just chocolate milk 
made fizzy by the addition of seltzer, a 
refreshing and not overly sweet bever-
age that works well with the abundance 
of onions and garlic found in deli food. 
Stage 62’s version is a faithful rendition, 
although I’d have liked it served a bit 
colder.

A generous scoop of chopped liver 
came with a generous mound of chopped 
onion, a slice of ripe tomato, a crisp half-

sour pickle and a basket 
of the deli’s signature 
sourdough rye bread. 
While not quite as rich 
as my grandmother’s 

version, it was creamy 
and flavorful, enhanced 

by all that crunchy onion. 
Purists might take issue with 

the seedless, sourdough bread, but 
it had substance (unlike so many alleged 
ryes, which are simply mushy white 
bread with seeds). The deli offers a 
“N.Y. Deli Rescue Kit,” gamely deliv-
ering a bowl of caraway seeds upon 
request.

The gazpacho had lots of veggies and 
good texture, but it was in need of more 
seasoning.

I ordered a classic hot brisket sand-
wich ($10.95), and my companion tried 
the Pretty Woman ($10.95), a vegetar-
ian version of a Reuben with avocado, 
tomato, sauerkraut, Swiss cheese and 
Russian dressing on grilled rye. It had a 
great mix of textures and flavors, making 
for a very satisfying meal.

The brisket sandwich was about 2 
inches thick, filled with a stack of thin 
slices of tender brisket with traces of 
the savory sauce in which it was cooked. 
It, too, was delicious and very much like 
my grandmother used to make. A side of 
hot, crisp steak fries was right on target.

A trio of rugelach — rolled cookies 
with various fruit fillings ($5.95) — were 
gummy and not worth the price or 
calories. Next time I’m holding out for 
cheese blintzes.

It’s easy to see what’s made the Stage 
Deli such a hit in Michigan. May its 
offspring enjoy a similarly long and suc-
cessful run here in Naples

Stage 62 Deli should win an Oscar for kosher-style comfort food

-
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Stage 62 Deli is in Mercato.

Stage 62 Delicatessen 
and Restaurant, Mercato

>> Hours: 9 a.m.-9 p.m. daily

>> Reservations: No

>> Credit cards: Major cards accepted.

>> Price range: appetizers, $4.95-$8.95; om-

elettes and pancakes, $5.95-$9.95; sandwich-

es, $4.94- $12.95; entrees, $11.95-$24.95  

>> Beverages: Beer and wine served.

>> Seating: Booths, banquettes and conven-

tional tables indoors and on the patio.

>> Specialties of the house: Matzo ball soup, 

chopped liver, cheese blintzes, potato latkes, 

multigrain pancakes, hot corned beef sandwich, 

hot pastrami sandwich, oven-braised short 

ribs, shrimp Louie, corned beef and cabbage, 

kippered salmon plate, fried matzo brie, old-

fashioned baked meatloaf 

>> Volume: Moderate to high

>> Parking: Free lot

>> Web site: www.stage62deli.com

Ratings:

Food: ★ ★ ★ ½
Service: ★ ★ ★ ★  
Atmosphere: ★ ★ ★ ★

9105 Strada Place, 

Naples; 597-2800

★ ★ ★ ★ ★  Superb

 ★ ★ ★ ★ Noteworthy

 ★ ★ ★ Good

 ★ ★ Fair

 ★ Poor 

                                 in the know

KAREN FELDMAN / FLORIDA WEEKLY

Above: Beef brisket is sliced whisper thin 
and generously stacked on toasted rye bread. 
Left: Delis are best known for their meats, but 
the Pretty Woman is a hearty and satisfying 
vegetarian Reuben.
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PRE CONSTRUCTION  MARINER'S HARBOR
$1,999,700 

Marco Island. To be completed Late 2008-
Only 2 of 7 units left. 3+ den 3 1/2 bath .
On Canal w/ direct access - no bridge

20% down. Ask for 801NA7052442.
1-866-657-2300

MAGNIFICENT RESIDENCE
$1,399,000 

Welcome to The Naples Secret Garden,
nestled in over 2 acres of Botanical
Gardens, water feature, bocce ball
court etc. Ask for 801NA9034055.

1-866-657-2300

HORSE LOVERS ESTATE
$750,000 

10 Acre estate w/5 bed 4 Bath. Large
lanai w/in-ground heated pool. Pole
barn, workshop, beautiful uplands
property. Ask for 801NA9031803.

1-866-657-2300

HORSE LOVER ESTATE 4.55 ACRES
$699,900 

14 Horse stables-2 Tac rooms-training
ring - Beautiful 3/2/2 pool home, vol-

ume ceilings, Lg guest house, huge
workshop. Ask for 801NA210006143.

1-866-657-2300

IMPERIAL RIVER LIVING
$519,900 

5 Bedroom home with 3 1/2 baths and
3 car garage - pool and boat dock -
boat lift and access to the Gulf of
Mexico Ask for 801NA9036763.

1-866-657-2300

PRIVATE ESTATE HOME
$449,900 

Wonderful pool home on almost 3 acres.
Pocket doors open to pool and built-in
cabinets-this gem includes a 30K work-

shop. Ask for 801NA210004909.
1-866-657-2300

RESORT STYLE LIVING
$439,900 

Wow 3 bed 2 bath on the 14th floor The
view is spectacular - Resort style living,
pool, tennis. Ask for 801NA210005968.

1-866-657-2300

BEAUTIFUL SINGLE FAMILY POOL HOME
$390,000 

Meticulously maintained home,
Cayman Model Home. Formal living
area, Great room and open kitchen -
tray ceiling. Ask for 801NA210003832.

1-866-657-2300

NEEDS SOME TLC
$289,900 

3/2/2 home in great location. new pool
and cage,roof,water heater. Needs
some care but a great buy. Ask for

801NA210003004.
1-866-657-2300

CONTEMPORARY IN ARCHITECTURAL DESIGN
$282,000 

Builders former model with so many
upgrades! beautiful home features an

open floor plan decorator mirrors,crown
molding. Ask for 801NA210001761.

1-866-657-2300

CANAL HOME WITH DOCK
$269,000 

This beautiful waterfront home could
be yours, brick paver drive, marble

floors, granite counters, private out-
door spa. Ask for 801NA9033529.

1-866-657-2300

BEAUTIFUL HOME MOVE IN CONDITION
$246,000 

This 3 BR/2BA home with a 2 car
garage is in move-in condition. Not a
Foreclosure or Short Sale. The owner
has updated. Ask for 801NA9028326.

1-866-657-2300

BONUS ROOM 2.5 BATH POOL HOME
$239,999 

Immaculate 3 plus den (18x13) or fami-
ly room, 2.5 bathroom Pool and Spa
Tub Home with caged enclosure and
huge lanai. Ask for 801NA210011887.

1-866-657-2300

CLOSE TO BEACH
$179,900 

Naples Park 3 bed 2 Bath 1 car garage
Tile floors - Combo tub and shower

Family room 1,823 sq ft under air. Ask
for 801NA210010118.

1-866-657-2300

SALT WATER POOL HOME
$169,600 

Spacious 2,185 Sq under air - salt water
pool home. Living, dining, family, 3

bed- 2 bath -2 car gar Ask for
801NA210009104.
1-866-657-2300

HUNTINGTON LAKES NAPLES FLORIDA
$159,000 

Stunning coach home w/extra long
driveway. Home is in great condition.

Ask for 801NA210013827.
1-866-657-2300

WINTER PARK BEAUTY
$149,900 

2 Bedroom / 2 Bath, fully renovated,
tenant occupied, 4 miles to the beach,
convenient to shopping.Such A Deal.

Ask for 801NA210004231.
1-866-657-2300

GOLDEN GATE ESTATES
$140,000 

No need to look further if you are a first
time buyer, a retiree looking for a

smaller home, this is the one for you.
Ask for 801NA9028804.

1-866-657-2300

MARCO ISLAND CONDO
$139,900 

Great vacation getaway or rental one
bed one bath in great community with

Tiki hut (restaurant and bar great
place) pool Ask for 801NA210006832.

1-866-657-2300

PRICED TO SELL
$139,900 

Water front 4 bedroom 2 bath - priced
to sell yesterday home is on three lots

Ask for 801NA210009730.
1-866-657-2300

GOLDEN GATE ESTATES
$139,900 

3 bed 2 bath needs some tlc and you
would have a great home on 2.27 acres.

Ask for 801NA210000218.
1-866-657-2300

ANGLERS COVE
$129,900 

1 bedroom 1 bath Great amenities, 2
pools, tiki bar and tennis. Steps to boat
docks and a renter is in place. Ask for

801NA210006817.
1-866-657-2300

TOWNHOUSE BUILT IN 2007
$129,900 

3/2.5/1 attached garage. Granite tops
in kitchen priced to sell. Amenities
include pool and basketball. Great
location. Ask for 801NA210003287.

1-866-657-2300

GOLDEN GATE ESTATES
$129,900 

Three bed two bath nice size home
over 1650 sq ft with beautiful pool

package....2.27 acres Ask for
801NA210005868.
1-866-657-2300

SECOND FLOOR 2/2 CONDO
$120,000 

Open floor plan,Vaulted ceilings,
breakfast baar, walk in closet and laun-

dry. Ask for 801NA210002948.
1-866-657-2300

GLADES COUNTRY CLUB
$109,000 

2 bedroom 2 bath-carpet and wood
like flooring, window coverings.

Country club living at a price you can't
pass up. Ask for 801NA210008034.

1-866-657-2300

BEAUTIFUL HOME ON 1.14 ACRES
$105,900 

Bank owned property. 3 bedroom, 2
bath, 2 car garage situated on 1.14

acres. CBS construction, shingle roof.
Ask for 801NA210010377.

1-866-657-2300

BEAUTIFUL UPDATED CONDO
$90,000 

This is a beautiful Key West inspired
condominium. Newly renovated fit-

ness center and community pool. Ask
for 801NA9044048.

1-866-657-2300

GOLDEN GATE ESTATES
$85,000 

Bank owned 3 bed 2 bath property sit-
uated on 2.27 acres Ask for

801NA210012648.
1-866-657-2300

GOLDEN GATE CITY
$85,000 

3 bedroom/2 bath home with tiled
floors throughout, screened patio and
plenty of room for a pool in the back

yard. Ask for 801NA210009288.
1-866-657-2300

GOLDEN GATE ESTATES
$84,000 

Bank owned property - spacious 3 bed-
room 2 bath home on luxurious 2.73

Acres Ask for 801NA210012248.
1-866-657-2300

3 BEDROOM 2 BATH 2 CAR GARAGE
$82,900 

Beautiful lake front view to enjoy with
your family.AS IS Ask for

801NA9042546.
1-866-657-2300

GOLDEN GATE ESTATES 3/2/1
$82,500 

On 2.03 Acres. Private setting nestled
on over 2 acres backing up to a canal

Ask for 801NA210014570.
1-866-657-2300

GOLDEN GATE CITY
$75,000 

3 Bedroom , 2 bath and 2 car garage
Wood Frame home close to shops and

schools Ask for 801NA9043806.
1-866-657-2300

3 BED/2 BATH/1CAR GARAGE
$75,000 

Foreclosure, sold as is with right to
inspect. Only 5 years old, tile and wood
floors, well maintained, being painted.

Ask for 801NA9031964.
1-866-657-2300

GOLDEN GATE ESTATES PLUS HOME
$75,000 

3/2/2 car garage w/paver drive and
fence. breakfast bar, dining-Living,eat
in kitchen w /Pantry. Screened lanai.

Ask for 801NA210005498.
1-866-657-2300

MORORHEAD MANOR GREAT COMMUNITY
$49,900 

55+ Park, Resident owned land close to
5th Avenue!! Approximately 3 miles from

Naples Beaches and 1.5 miles from
Bayview. Ask for 801NA210009131.

1-866-657-2300

HOME IN SAN CARLOS
$49,900 

Three bedroom to bath home - priced
to sell yesterday- great starter or rental

Ask for 801NA210008303.
1-866-657-2300

GREAT 2 BED 2 BATH TOWNHOUSE
$39,900 

two bed two full bath town home in
very nice gated community Two pools
two tennis courts and low fees make
this a great Ask for 801NA9037808.

1-866-657-2300

1/1 EFFICIENCY CONDO
$30,000 

Not a short sale or foreclosure, can
close quickly, in time for first time

buyer credit! End unit efficiency WoW !
Ask for 801NA210013762.

1-866-657-2300



And there has never been a better 
time. As buyers are coming out of 
recession hibernation, this is the 

time have your home shine.
One way to have your home shine, liter-

ally, is to let in the light. To do that, let’s 
wash those windows and screens. Ideally, 
you should complete this task twice a 
year.

To get streak free windows, there is a great 
time saving option available. Use a high 
quality squeegee in horizontal strokes. (If 
you’re a real expert, try making an “s” pat-
tern.) Th ese great little tools can help you 
clean in just a fraction of the time that it 
takes with other methods, such as paper 
towels and windex.

You can even use simple dishsoap in a 
bucket of water as your cleaning solution. 
Aft er a couple strokes of the squeegee, be 
sure to wipe off  the blade with a work rag. 
Th is will help to avoid streaking.

For tough stains, consider using a very fi ne 
steel wool. What about the window screens? 
You can scrub them down outside in your 
yard with a regular scrub brush and some 
soapy water. Rinse with a simple garden hose. 
If you don’t have outdoor space to work in, 
you can always just give those screens a good 
old fashioned bath in your tub.

For sellers looking to add even more 
light, consider changing out your curtains 
during showings, using simple sheers in-
stead of heavy drapes.

Inside your home, a great way to lighten 
up the appearance is touching up the walls. 
If you have kids or animals, you may have 
grubby hand and paw prints. Th is is ex-
actly why you should always keep an extra 
gallon of paint whenever you makeover 
a room. Use it for years to come to cover 
stains, holes, and blemishes.

Our next cleaning tip can also have a pos-
itive eff ect on your health. Allergens live 
deep down in your carpet, and vacuuming 

may not be enough. Th ere are steam clean-
ers for purchase at most home stores, or in-
dustrial ones for rent. Steam cleaners can 
deep clean away allergens and improve the 
appearance of your carpet.

Or contact your local professional. Ask, 
though, if your carpet cleaning profes-
sional has green cleaning options you can 
choose from.

And the fi nal tip: Clean that fridge. Be-
lieve it or not, prospective buyers ... and 
sometimes just guests ... will have a look in 
your fridge. Remove everything and wash 
the shelves in a sink. Wipe down the inside 
of the fridge with your daily household 
cleaner. And then to retain the fresh smell, 
place an opened box of baking soda in the 
fridge.

Use these tips and you’re on your way to a 
Spring clean home!
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Bankrate.com 
Th is site off ers up-to-date rates for just 

about everything from mortages and 
auto loans to CD’s!

It off ers amazing calculators that will 
assist you in fi nding out how long it 
will take to pay off  credit card debt and 
more...

 Selectquote.com & 
accuquote.com

Th ese sites allow you to browse through 
hundreds of life insurance policies which 
give you rates comparison and assists you 
in fi nding the best deals.

Cardtrak.com
Off ers everything you would need to 

know about credit cards.  You can looks 
for the cards with the lowest interest 
rates, overall benefi ts and best fi t for 
your life and lifestyle.

HUNT FOR 
HOUSES!

OPEN SUNDAY, 
MAY 9TH 

FROM 1-4PM

OPEN SATURDAY, 
MAY 8TH

PELICAN BAY
805 Bentwater Circle #102
Sandy Sims 595-2969

QUAIL WEST
5927 Burnham Rd
Steve Levitan 269-4700

LONGSHORE LAKE
11113 Phoenix Way 
$789,000
Open 2-3 PM
Sandy Sims 595-2969

PELICAN BAY 
7718 Pebble Creek #301 
Open 1-4 PM
Pam Maher 877-9521
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Tiff any McQuaid
(239) 287-6308

tiffmcquaid@gmail.com

A Lot to LOVE!! 
QUAIL CREEK ESTATES

13002 WHITE VIOLET DRIVE
3 BR-3 BA- 2.5 CAR GARAGE

$625,000
d
8
m
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Quail Creek Estates!

12955 White Violet Drive $1,695,000

Directions: From I-75, take Immokalee Road 1/2 mile east to Valewood Drive, turn left (North) and follow road to the Gatehouse. Pick up Map at Gatehouse!

Tiffany McQuaid
239-287-6308
tiffmcquaid@gmail.com

Follow Me on Twitter.com/Tiffany McQuaid

View these listings and more at: www.TiffanyMcQuaid.com

WOW!
Over 7,400 Square Feet!

Shown by Appointment Only - Call Tiffany TODAY!

Outdoor 
Fireplace
& Kitchen

40'
Pool with

Spa!

Custom
Home

Theater!

Private
Cul-de-sac
Location

5BR+Den
Bonus & 

Bonus Rm

4.5 
Car Garage 
w/Storage

Huge Lot 
w/water &
golf course

view!
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Levitan-McQuaid’s BEST BUYS!
QUAIL CREEK VILLAGE

$320,000
SATURNIA LAKES

 $599,900 

You will enjoy this home’s formal living and dining rooms, � rst � oor 
guest room, O�  ce with door to driveway, and family room open to 

kitchen and eating area with bay window. � e SECOND FLOOR MAS-
TER SUITE is � t for a King with Seperate Sitting Area/Exercise/Dress-

ing Room, Large Seperate Closets, and His & Hers Bathrooms!

Attractive and a� ordable, this 3 bedroom home features all new tile 
throughout and a stunning new kitchen with granite countertops. A 

rare-� nd o� ering tremendous privacy and a side-entry 2.5 car garage, 
with an additional door for the golf cart. You will truly enjoy the large 
and grand backyard with golf course view which leaves you feeling like 
you live in your own private world in the heart of Quail Creek Village!

BERMUDA PALMS
$149,000

 Cypress Woods Bundled Golf and Country Club~. Lowest List Price 
for your money. 3 bedroom/2 bath/ 2 car garage located in Jasmine 

Lake. Do not miss this oppurtunity to see this beautiful home.

Centrally located in North Naples, right o�  Immokalee Rd, just East of 
Livingston. Ground � oor unit, includes brand new furnishings and carpet-

ing. Pristine, clean, perfect unit for investors and new home buyers. Re-
served parking in front of unit. Screened lanai with views of lake and water 

feature. Enjoy this small, quiet community with its lovely pool and spa. 

 Cypress Woods Bundled Golf and Country Club~. Lowest List Price 

 JASMINE LAKES
$295,500

COVENT GARDEN 
$299,900

 � ree bedrooms, 2 Full Bath, 2 car garage, lake view, 
single family home. � is energy e�  cient home includes hurricane 

impact windows, vaulted ceilings, and security system. Overlook the 
nature preserve view as you enjoy this one of a kind new custom pool 

with waterfall, vegetation area, and neon lights. 

Pulte’s newest � oor plan, built only in TWINEAGLES. SPANKING 
CLEAN almost new 2,367 A/C Sq. Ft., two bedrooms, 2 large full baths 

plus den. Large 18” tile throughout great room, den and huge eat-in 
kitchen with center island. Stainless appliances. Casual snack bar opens 
to the living room. Oversized 2-car attached garge. Long uninterrupted 

driveways, can park 4 cars comfortably. Private nature � lled views.

 � ree bedrooms, 2 Full Bath, 2 car garage, lake view, 

TUSCANY COVE 
$299,900

Chris Lecca • 776-5423

Kim Boyer • 784-4401

Kim Boyer • 784-4401
Roseanne Brennan • 293-2327

Don & Sandy Lasch • 285-6413

TwinEagles Team • 594-5555

Molly Begor • (518) 572-6204
Roseanne Brennan • 293-2327

$299,900$299,900
TwinEagles Team • 594-5555TwinEagles Team • 594-5555

UNDER CONTRACT



4661 Idylwood Lane

Ann & Steve Levitan
Quail West Residents

Direct: (239) 269-4700 
VIRTUAL TOURS @  

www.LevitanMcQuaid.com

SM SMSSMSMSSMMMMMMSSSMSSMMMMMM

Quail West: From I-75, take Bonita Beach Road (exit 116) 1/2 mile east to Bonita Grande,
turn right (south) and follow road to Main Gatehouse.

SMSSMMMSMMMS

  3 BR+Den, 3-1/2 Baths, Courtyard-Style Estate Home, Western Exposure with Fairway Views.
$1,375,000

6357 Highcroft Drive
3 BR+Den, 3-1/2 Baths, Fully Furnished, Open Lanai with Outdoor Kitchen, Fireplace and Water Feature.

$1,995,000

These Homes Are “High End”
but the price is not!

Quail West...Under $2-Million!Quail West...Under $2-Million!

Quail W
est


