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As seen on Halloween
From scary to sweet, it was
a sight to behold. C32 & 33 

The bus is leaving
Twice a week, volunteers with 
the Education Foundation head
out to Immokalee schools. A20 

collusiona
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SEE GARDEN, A8 

How art, science, engineering and visionaries 
created the new Naples Botanical Garden

F A GARDEN IS ONLY A CULTIVATED SEED, AND A SEED 
is merely a few million years of botanic design, 
then that should be enough. But for greatness, 
it isn’t.

A great garden requires the seeds, the 
human cultivators and the deep pockets of 
money growers. And even that isn’t enough.

On Saturday, Nov. 14, the new Naples Botani-
cal Garden will open its gates for the first time in a 
spectacular exhibition of what is enough. It carries 
all three penultimate engines, but it also demon-
strates the ultimate requirement of a great garden: a 
collusion of brilliance.

“Typically in a great garden you get one master 
planner,” says Brian Holley, executive director of 
the Garden. “But we decided to hire five landscape 
architects: one from Indonesia, one from California, 
one from Miami, one from Fort Collins (Colorado) 
and one from here.”

The result: 170 acres of seeming wizardry, spring-
ing not only from the ingenuity of master gardeners, 
but from philanthropists, visionaries and pragma-
tists; from volunteer and professional do-gooders; 
and from fiercely devoted botanists and restoration 
ecologists. 

“For a while it was like herding cats, the most

I
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The new butterfly 
house, top, and the
Children's Garden, 
above 

Finish the week
at Mercato
First Friday

With a refreshing nip in the air as 
cooler temperatures move in, Mer-
cato First Fridays make for a night on 
the town that’s not to be missed. The 
North Naples center invites all to 
enjoy music, raffles, special merchant 
offers and more from 6-10 p.m. Fri-
day, Nov. 6, and every first Friday.

To raise funds and awareness for 
3-year-old Charlie Mootsipaw, the 
Neighbors Helping Neighbors recipi-
ent for this month, gift certificates 
from Mercato merchants and restau-

rants will be raffled 
off, and the North 
Naples firefighters 
will donate a por-
tion of proceeds 
from their 2010 
calendar sales. 

Charlie, who has 
liver cancer, will 
be there, too. He 
received a liver 

transplant at Jackson 
Memorial Hospital in Miami in July 
and still is undergoing chemotherapy 
treatments that require travel to 
Miami and Fort Myers. His family’s 
bills continue to mount.

Neighbors Helping Neighbors, an 
offshoot of www.iWannahelp.net, 
focuses its efforts on one individual 
at every First Friday event.

 This month The Jacob Jeffries Band 
performs from 7-10 p.m. across from 
The Pub. The South Florida foursome 
was named 2008’s Best Live Band by 
the Broward New Times.

DJ Chris Ceron will spin tunes 
from 6-10 p.m. next to Whole Foods, 
which will offer wine sampling to 
swirl, sniff, sip and repeat, with up to 
20 selections for only $5.

Other restaurants throughout Mer-
cato — Bravo!, Capital Grille, AZN 
McCormick and Schmick’s and Blue 
Martini — will have specials starting 
as early as 4 p.m. and lasting through 
the evening. Various merchants in 
the center will offer discounts and 
gifts with purchases.

COURTESY PHOTO

The Jacob Jeffries Band

“A garden can 
do a lot of things 
— produce food, 
provide aesthetic 
pleasure, be 
a repository of 
knowledge about 
plants. But in my 
opinion, a great 
garden has to 
provide solace. 
When you go 
there, you feel 
complete.”

— Brian Holley, director
Naples Botanical Garden 

An eclectic indie mix
Official guide and an insider’s buzz 
list of things to see at the Naples 
International Film Festival. 
C1, 29-31 

Parlaying a windfall  
Jason Fry aims to be the Battery 
King of Southwest Florida after 
hitting a lottery jackpot. B1  

SPECIAL TO FLORIDA WEEKLY_________________________

CHARLIE

brilliance

BY ROGER WILLIAMS

rwilliams@fl oridaweekly.com
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Instead of ranting as I sometimes do 
on this soapbox, let me rave.

Raving can be a lot fun and it’s usu-
ally bloodless, unlike ranting, although I 
think it’s completely misunderstood, at 
least as I’m about to demonstrate it. 

Most people think that raving requires 
only a few tools: pom-poms, big bass 
drums, applause. Maybe an expensive 
marketing firm or two, or a squad of 
cheerleaders. 

Wild enthusiasm is commonplace 
among ravers, and rationality is not, I’m 
sorry to say.

But in my case, I want to be a graver 
raver, a more serious delirious, if I can. 

So let me rave quietly for a moment 
about the Naples Botanical Garden, the 
subject of this week’s lead story.

I wrote the story. Normally, reporters 
should not comment with opinions on 
the news they write — not that we don’t 
have opinions, me in particular. But 
when writing news, even feature news 
like this, we should just shut up about 
our opinions. 

In this case, though, nothing is nor-
mal because nothing about the Naples 
Botanical Garden is normal. 

It used to be that if you went there, 
like the Oakland of Gertrude Stein, there 
was no there there. Instead, there was a 
nice little spot with nice little visitors 

and some nice little trellises and nice 
little flowers surrounding a nice little 
lawn behind a nice little wall where 
some nice little people would have nice 
little weddings, from time to time.

Perhaps it wasn’t quite that nice, but 
you get the idea.

Then something strange occurred. 
Somebody who was not a nice little visi-
tor came along one day when none of 
us were really looking. That somebody 
pulled out a wad of cash, counted off $36 
million right on the spot, hired the best 
landscape architects, engineers, garden 
managers and ecologists or botanists, 
brought in the best job supervisors, the 
best contractors and building crews, and 
the most devoted band of volunteers, 
and got to work.

About 15 minutes later, they were 
ready to open the new Naples Botanical 
Garden, which will happen Nov. 14. 

So I went out there and looked at it 
last week with the director, Brian Hol-
ley, expecting a mere garden confection, 
an amusing morning interlude. Instead, I 
came back a raver with a different world 
view.

 First of all, this garden — all five of 
the gardens here, each of them several 
acres or more — is so beautiful that you 
want to just say, What deadline? What 
job? What clock? What worries?

And many future visitors will, God 
bless them.

But I set my manly jaw and followed 
the road less traveled. I tore myself 
away from the place after about three 
hours so I could come back and rave.

I’d been startled by the sophistication 

and design, by the level of botanical 
calculation and knowledge, by the sheer 
size of the place, and by the obvious 
sense that many people in Naples don’t 
have a clue what’s just happened right 
under their noses.

That reaction was to be expected, as I 
thought about it.

It’s as if New York City had been built 
without a park, and suddenly one day 
somebody just said, “Here you go, I’m 
giving you Central Park. Go take some 
pleasure.”

Although I’m raving, I don’t think that 
analogy is far fetched. Naples has other 
parks and gardens, of course, but there is 
nothing in the region or even the state to 
compare to this botanical garden, which 
is a pure gift to the people. Nobody who 
did it had to do it, but they did.

Fairchild Botanic Gardens in the 
Miami area is marvelous, too — and 
at 83 acres and 71 years of age, it has 
both size and tradition (it was designed 
by the Olmsted Group, whose founder, 
Frederick Law Olmsted, designed Cen-
tral Park in New York some 80 years 
earlier, in 1859). 

But Naples has the muscular exuber-
ance and imaginative reach of youth — 
or of infancy, to be more accurate. And 
it’s a beautiful baby. And it had not one 
designer but five. And so on.

Even that is not what struck me the 
most, however. What really surprises me 
is the story of the people who did this.

They come from a hundred back-
grounds and they tell a thousand tales. 
The daughter of Barron Collier works 
hand in hand with a one-time Rocky 

Mountain homesteader and a rich phi-
lanthropist who grew up on a Michigan 
farm. His son and daughter-in-law give 
$12 million and work with a woman who 
was married to a man who ran Scott’s 
Miracle-Gro Company and hated gar-
dening, but devoted his final years to the 
Botanical Garden, and she and a friend 
throw the finest Hat Day between here 
and the Royal Ascot, and all of them rely 
on the young man from the Indiana farm, 
now a restoration ecologist who knows 
more about native species than any of 
them, or the retired professor of botany 
who has collected 30,000 plant specimens 
for the Herbarium, or the volunteers who 
walk out into the garden and themselves 
grow either slack-jawed with surprise, or 
hyper-verbal with excitement.

Let me name a few I met: Nancy 
Williams, Wally and Liz Martel, Joyce 
Fletcher, Steve Monaghan, and Linda 
Fichter. 

Mrs. Fichter, particularly impressive 
as a raver, wandered back from the bird-
ing tower and tossed out a spontaneous 
rave that I wrote down when she came 
across me and Mr. Holley.

“I feel like I’m in wonderland. It 
moves me to tears. It fills your heart 
with the beauty of place. It’s just going 
to blow people’s minds away. I had no 
idea it was on this scale. And the birding 
tower... I wish you could see it through 
my eyes.”

When she paused, Mr. Holley turned 
to me and said, “It’s really nice when 
this stuff just comes out unsolicited and 
you don’t even have to pay for it.”

Now there’s a raver manager doubling 
as a garden manager, too — and the best 
in the business at both, I’d say.

You’ll have to go see what I mean. ■

COMMENTARY
You’ll have to go see what I mean
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LUNCH:
Mon., Nov. 16th
Tues., Dec. 8th

11:30 – 2:00 pm

 DINNER:
Mon., Nov. 16th
Thurs., Dec. 3rd
Mon., Dec. 7th.
4:30 – 7:00 pm

 LOCATION
Naples Bay Resort

1500 5th Avenue South
Naples, FL  34102

239-530-5106
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ENJOY COMPLIMENTARY

“Down Home” Southern Cooking

SATURDAY, NOV. 7TH  1PM-3PM

HERITAGE BAY
GOLF AND COUNTRY CLUB 

888-204-3691
Directions: I-75 exit 111 (Immokalee 
Road) head east Community on left. 

Just east of SR951.
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GUEST OPINION

Last May, Keep Our Beaches Open 
formed to monitor conditions on Vander-
bilt Beach. Comprised of concerned citi-
zens, we distributed flyers in Naples Park 
and on Vanderbilt Beach and are in touch 
with people around the county.

We have learned that many in Naples 
Park are avoiding the beach. Many report 
that last season was the worst yet. 

Collier County uses tourist tax dollars, 
which are technically supposed to benefit 
tourists, to advertise the beaches of Col-
lier County, both in this country and in 
Europe. The effort is successful. People 
flock to our beach in droves during sea-
son. With the situation at the south end 
so untenable, however — parking garage 
crowed even during the week, people 
crammed on the beach like sardines on 
weekends and the beach restrooms used 
far beyond capacity — it’s time to put the 
focus back on amenities that benefit tour-
ists and resident beachgoers alike.

Several things affecting public domain 
and beach access include:

Ritz-Carlton employees, reacting to 
crowds following the opening of the park-
ing garage more than three years ago, have 
been involved in several incidents with 
beachgoers. In May, Florida’s Department 
of Environmental Protection, which over-
sees public beaches, surveyed the beach 
that borders the hotel. While the resort 
embellished a media spin about its north-
ern boundary, the DEP actually came to 
mark its western boundary.

In light of the confusion over public 
and private beachfront, KOBO asked Col-
lier County to place a sign welcoming 
people to our public beach and advis-
ing beachgoers of public domain rights. 
In early August, the county put up a 
sign next to The Ritz-Carlton’s northern 
boundary, which is not the actual public 
beach boundary. We notified the state 
and the county and the misleading sign 
came down. There is now a marker in the 
sand at the western boundary of The Ritz-
Carlton’s beach. The public is welcome to 
enjoy the considerable sand to the west of 
this marker.

Signs tell the story. Every few yards on 
both sides of Gulfshore Drive along Van-
derbilt Beach, NO PARKING ANY TIME 
signs stand tall. Down at ground level, 
Collier County Parks and Recreation signs 
are barely visible. Of six public access 
points, only three are marked. One sign 
in particular is always being vandalized. 
Years have gone by and the culprit eludes 
capture. Collier County has gone to con-
siderable expense to perfect the science 
of using cameras on traffic lights. Maybe it 
could employ the same technique on Gulf-
shore Drive’s beach access decals.

The county recently floated a plan to 
charge residents for beach parking, which 
would effectively take care of the parking 
problem by causing even more people to 
stay home. Because of the countywide 
uproar, the plan has been shelved, but we 
need to stay in touch.

Conner Park parking is being expanded 
to add approximately 78 parking spaces. 
This is a net increase of approximately 

60 spaces because the county is planning 
to take out the 18 free spaces near the 
entrance to Delnor-Wiggins State Park in 
order to have room for a turnabout, four 
restrooms and a walkover to the beach. 
Work on this long-overdue project might 
begin near the end of 2010.

When asked why so few spaces are 
planned, Marla Ramsey, administrator in 
the county’s public services division, said 
the county determined that this number 
is sufficient. She also said the county is 
requesting that Delnor-Wiggins State Park 
provide 200 additional spaces in its park, 
and added that park attendants regularly 
close the gate before it’s filled to capacity.

An administrator with Florida State Parks 
in Tallahassee said he knows of no such 
plan, and noted that because thousands of 
people walk into the park from Vanderbilt 
Beach to use its facilities for free each year, 
determining the park’s capacity involves 
more than counting cars.

One solution to beach crowding would 
be to distribute the crowd. Ms. Ram-
sey suggested that Naples Park residents 
would put less stress on the parking 
garage if they were to ride bikes to the 
Gulfshore Drive access points. While bik-
ing is not feasible for many, these public 
access points provide an excellent means 
for beachgoers to visit empty stretches of 
sand for pleasant walks along the water.

Many of us moved here because of 
the beaches and want to preserve a good 
thing. Please e-mail or call so that we can 
continue to develop a database and keep 
you informed: KOBO, smartieml@earth-
link.net or 287-1196. ■

Update: Keep Our Beaches Open for all to enjoy
BY MARY LOU SMART_________________________
Special to Florida Weekly

MOMENTS IN TIME
➤ On Nov. 5, 1911, Leonard Slye, 

later known as Roy Rogers, is born in 
Cincinnati. The singer and cowboy actor 
launched “The Roy Rogers Show,” a mix 
of music and drama, in 1944. The show 
always closed with the song “Happy 
Trails,” which became known as Rogers’ 
theme song.

➤ On Nov. 7, 1944, Democrat Frank-
lin D. Roosevelt is re-elected president 
of the United States for a record third 
time, becoming the first and only presi-
dent in history to win a fourth term in 
office. Three months after his inaugura-
tion, Roosevelt died of a massive cere-
bral hemorrhage.

➤ On Nov. 9, 1938, in an event that 
would foreshadow the Holocaust, Ger-
man Nazis launch a campaign of terror 
against Jewish people in Germany and 
Austria. The violence left approximately 
100 Jews dead, and 7,500 Jewish business-
es damaged. An estimated 30,000 Jewish 
men were arrested. ■

OPINION

Republicans needn’t trouble them-
selves to nominate a presidential candi-
date in 2012. No matter what, President 
Barack Obama will be running against 
George W. Bush.

Bush will be Obama’s eternal foil. At 
this rate, when Obama writes his post-
presidential memoir, it will be titled “An 
Audacious Presidency, or How I Saved 
America From That Bastard Bush.” His 
presidential library will have a special 
fright-house wing devoted to Bush’s mis-
rule. He will mutter in his senescence 
about 43, like the Ancient Mariner about 
his albatross. 

Obama clearly wants Bush to be the 
Hoover to his FDR. Since his predecessor 
left office with a 34 percent job approval, 
Obama understandably feels moved to 
scorn and berate him. But Obama’s per-
petual campaign against Bush is grace-
less, whiny and tin-eared. Must the leader 
of the free world — if Obama still accepts 
that quaint formulation — always reach 
for the convenient excuse? 

No doubt, Obama inherited formidable 
challenges, but it’s usually thus. The 

presidency is a miserable job. During 
our first inaugural marking a presidential 
transition, John Adams thought he could 
almost hear George Washington think-
ing: “I am fairly out and you fairly in! See 
which of us will be happiest.” 

Obama complains of having to clean 
up what he charmingly calls “somebody 
else’s mess.” Obama took office during a 
stomach-churning financial crisis, and he 
now brags “we’ve rescued our economy 
from catastrophe.” Who’s “we”? When 
then-Treasury Secretary Henry Paulson 
and Federal Reserve Chairman Ben Ber-
nanke confronted Bush with the magni-
tude of the crisis last fall, he told them to 
do anything necessary to fight it.

Bush’s support of the ideologically 
uncongenial TARP legislation, together 
with Bernanke’s expansive actions at 
the Fed, rescued the system. But Obama 
takes the credit, while pretending Bush 
heedlessly let the economy burn — a 
tack that is in equal measures petty and 
dishonest.

Obama also blames Bush for the defi-
cit, now at $1.4 trillion. Whatever his own 
profligacy, Bush didn’t compel Obama to 
spend money nearly as fast as it could be 

printed, or roughly double the project-
ed debt over the next decade. Obama’s 
motto apparently is “Stop Bush — before 
he makes me spend again!”

In international forums, Obama acts 
as if Bush were the former president of 
another country, or a disgraced former 
leader ousted in a coup. He might at least 
credit his — and his country’s — good 
intentions in toppling Saddam Hussein 
and promoting democracy in the Middle 
East. No, he’s incapable of it.

Obama should be grateful that Bush 
ordered the surge in Iraq against Obama’s 
opposition. If he hadn’t, Obama likely 
would have — on top of everything 
else — inherited a strategically central 
Middle Eastern country in full-scale civil 
war. Does Obama express any apprecia-
tion, or any humility about his own mis-
taken call? Of course not.

The acid test of the White House 
inevitably exposes a president’s char-
acter flaws: Nixon’s corrosive paranoia, 
Clinton’s self-destructive indiscipline, 
Bush’s stubborn defensiveness. Obama 
in the crucible is exhibiting an oddly 
self-pitying arrogance. It’s unbecoming 
in anyone, let alone the most powerful 
man on the planet. ■

— Rich Lowry is editor of the National 
Review.

BY RICH LOWRY

Obama the graceless
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ers have had to steal food just to stay alive. 
“Watching their lives transform so complete-
ly in the surroundings of the school is a very 
moving experience,” Ms. Schaef says. “It’s 
like watching the ceiling on their lives bursts 
open. It’s remarkable the impact that oppor-
tunity can have on outlook and behavior.”

Based on the success of the Kujali 
approach, she hopes to one day be able to 
replicate the model in other developing 
regions around the globe, particularly in 
the Sudan or Nepal. “If it works well in one 
place, it might just be a good solution in 
another place as well,” she says.

But Kujali International still needs many 
resources in order to be able to achieve 
the full scope of its goals. “We are hoping 
for donations of cell phones, computers 
and other technological items,” Ms. Schaef 
says “Right now the kids are learning about 
computers by drawing on a chalk board. 
Many of them have never even seen a real 
personal computer.

“If we hope to prepare these kids for the 
future in a legitimate and meaningful way, 
they are going to need modern tools to help 
them to remain competitive.”

Though her ambitions are large, she has 
determination enough to match it. “I believe 
the Kujali International approach can have 
a tremendous and lasting impact on  the 
young people of Tanzania and maybe on 
at-risk youths in other places as well,” she 
says. “It’s a big goal, but it’s an important 
one, and I and my partners are determined 
to succeed.” ■

— For more information on how you 
can help Kujali International, e-mail info@
kujali.org.

15 MINUTES

in education.
“Right now I am traveling back and forth 

between California and Tanzania” she says, 
“but once I graduate at the end of the year, I 
plan to move to Tanzania full-time.”

She says her academic training has pre-
pared her well for the work she has ahead of 
her. “My goals haven’t changed, so much as 
grown to encompass a much broader scope 
of service,” she explains. “Based on the need 
that I have seen, I wish to be able to help 
enrich the life of an entire child — not just 
academically, but in every way necessary, 
to help give them a broader range of options 
for the future.”

Many of the students at Kujali have lived 
in severely compromised situations. Some 
were forced to quit school at a young age 
in order to help support their families; oth-

“Some experiences change the way you 
live your life… the way you view the world.” 
That’s how Sydney Schaef describes her 
opportunity to study abroad in 2006, as part 
of her undergraduate degree program at the 
University of Florida.  

Preparing to be a teacher at the time, Syd-
ney traveled to Tanzania as a student volun-
teer with an interest in learning what edu-
cation is like in developing countries. Since 
then, her life has never been the same.  

Today she’s the founder and president 
of Kujali International, a nonprofit orga-
nization based in the United States and 
operating in Tanzania. Committed to caring 
for some of the world’s most vulnerable 
youth, the organization educates and equips 
these students with the tools, resources and 
opportunities necessary to overcome the 
cycle of poverty in their lives.

To accomplish these goals, Ms. Schaef, in 
cooperation with other community-based 
organizations in the region, has created a 
non-traditional boarding school for children 
in grades 9-12. The school represents a basic 
change in the way aid is administered to at-
risk children.  

“Traditional orphanages give kids a place 
to live, but no specific training or education 
for the future; schools provide education, 
but send kids home to very bad situations 
in many cases,” she says.

“Kujali is designed to break the cycle that 
leads to generation after generation of need 
and misfortune, by providing a solid, prepa-
ratory education in a safe and encouraging 

environment that nurtures 
the individual’s whole devel-
opment,” she adds.

Most boarding schools in 
Tanzania are attended by 
only the wealthiest students 
in the region. Ms. Schaef rec-
ognized the advantages of 
turning that tradition on its 
head and providing a compa-
rable opportunity for those in 
the most need. The idea came 
to her after a chance meet-
ing with Hezekia Mwalugaja, 
the founder and director of 
HOCET, a community-based 
organization in Tanzania 
dedicated to permanently 
improving the lives of chil-
dren and other residents.

Ms. Schaef says meeting Mr. Mwalugaja 
was for her life-changing and fortuitous. 
“Seeing the positive influence that this one 
man was having on his community inspired 
me to want to do something similar in my 
life, and helped me to see a path to achieve 
that objective,” she recalls. She adds that 
one of her organization’s key goals is to give 
the young people at Kujali the skills to work 
as agents of change in their own communi-
ties so that they will be able to prevent the 
next generation from encountering similar 
suffering.

She grew up in Naples with two broth-
ers, Steven and Aaron, and attended Naples 
Christian Academy for middle school and 
Baron Collier High School. She had always 
planned to become a teacher and is cur-
rently attending UCLA to earn her master’s 

Student trip to Tanzania leads to a new way of life

COURTESY PHOTO

Sydney Schaef with friends in Tanzania

BY PAMELA V. KROL____________________
Special to Florida Weekly
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painful thing you can imagine,” recalls 
Ellin Goetz, a Naples resident and 
celebrated landscape architect who 

created the Gar-
den’s master plan 
from old ideas and 
a series of charettes 
— informal brain-
storming sessions. 
Vassar-educated 
in art and art his-
tory with a master’s 
degree in landscape 
architecture from 

the University of Massachusetts, Ms. 
Goetz participated as the region’s 
single representative to the inter-
national designer A-list. Along with 
the site plan, she designed one of the 
Garden’s five distinct pods, the Florida 
Garden. Joining her in the pantheon of 
creators are landscape architects who 
have served kingdoms, countries and 
celebrities (including Mick Jagger and 
Sylvester Stalone): Robert Truskowski 
(the Caribbean Garden); Raymond 
Jungles (the Brazilian Garden); Herb 
Shawl (the Children’s Garden); and 
Made Wijaya (the Asian Garden). 

Architects and gardeners
Their stories are sometimes nearly as 

dazzling as their gardens.
Mr. Wijaya, for example, was born 

Michael White in Australia, where he 
once played professional tennis. He 
later jumped ship in a rainstorm, ac-
cording to his on-line autobiography, 
and swam ashore at Bali to become a 
landscape architect and author of de-
finitive books on Asian gardens. 

“For the first time in my career,” he 
notes, “the Naples Botanical Garden 
allowed me to weave together all the 
decorative ‘magic’ of these far-flung 
(Asian) cultures, while telling a story 
of the significance, in the plant world, 
of crop plants of Southeast Asian 
origin.”

Golden-tongued as well as green-
thumbed, he adds, “It has been a joy 
unparalleled working with the greats of 
the U.S. garden design world — Robert 
Truskowski and Raymond Jungles, El-
lin Goetz and Brian Holley’s admirable 
team of project specialists.”

Those greats are not yet through 
working (neither is Mr. Wijawa, who 
will complete the Asia Garden next 
spring), and they’re looking for more 
than the sum of the parts.

“A garden can do a lot of things 
— produce food, provide aesthetic 
pleasure, be a repository of knowledge 
about plants,” says Mr. Holley. “But in 
my opinion,” he adds, “a great garden 
has to provide solace. When you go 
there, you feel complete.”

To help someday visitors find that 
completion more quickly, the Garden 
hired a preeminent architectural firm 
from San Antonio, Lake/Flato Archi-
tects, to put the master plan and the 
designs of the landscape architects into 
working order and then to supervise 
the phoenix-from-the-ashes construc-
tion, which some people here have 
taken to calling, “a six-month miracle.”

If the effect is astounding, it is also 
still in process.

A work in progress
“Our mark will be here long after 

we are gone,” notes Mr. Truskowski, 
designer of the Caribbean Garden.

“The gardens I design in Europe 
typically are never seen at maturity by 
those who design them, because clients 
want to leave a legacy for the future. 
American gardens are often designed 

for the generation constructing them. 
The Naples Botanical Garden goes far 
beyond that.”

How far beyond that is hard to tell, 
but it requires an ability to look back, 
too.

Mr. Jungles, who studied in Brazil 
with the late Roberto Burle Marx — 
perhaps the most important landscape 
designer of the 20th century, and a 
cousin of Karl Marx — created the 
Brazilian Garden in memory of his 
peerless teacher. “This is a tribute 
garden,” he says. “I was definitely 
trying to think as he would. His work 
was my inspiration — that and his love 
of plants, (here) abstractly organized 
by the different ecosystems in Brazil, 
almost all indigenous.”

Mr. Jungles insisted his famous 
teacher contribute to the Garden, too, 
even from the grave. He retrieved the 
mosaic panel of tiles in reds, greens, 
blues, yellows and oranges that crowns 
the Brazilian Garden from Venezuela. 
Created by Mr. Burle Marx, the rect-
angular piece stretching some 18 feet 
above an obsidian-black pool where 
giant Amazon water lilies seem to 
bleed their color from the art itself, as 
if painting themselves onto the water’s 
surface.

It represents the only work of 
Mr. Burle Marx on display in North 
America.

Beauty is everywhere a common 
quality here, but so is whimsy, along 
with intense botanical and logistical 

discipline, a sense 
of risk-taking and 
fun, hard science 
and a tremendous 
research potential.

Professor emeri-
tus George Wilder, 
for example, a 
botanist quietly 
collecting plant 
species native from 

the Panhandle to the Keys, has more 
than 30,000 North American speci-
mens maintained in the Garden’s her-
barium. Some hail from as far away 
as Alaska, but more than 14,000 come 
from Florida, many from as close as 
the Fakahatchee Strand in southeast-
ern Collier County.

The money story
In a compass so wide, the Garden 

requires great rivers of cash — $36 mil-
lion to date, says Mr. Holley. The goal 
to complete the Garden before estab-
lishing major reserves is $50 million.

Some of that money has come from 
the Kapnick family — the late Harvey 
Kapnick and his son and daughter-in-
law, Scott and Kathleen Kapnick, who 
keep homes in New York City and 
Naples.

The elder Mr. Kapnick found the 
land and bought it. From his collusion 
with educators arises the Garden’s 
most prominent new building, the Har-
vey Kapnick Education and Research 
Center for environmental biology, 
landscape architecture and plant re-
search, a joint project with Florida Gulf 
Coast University.

“My father felt that we all benefited 
from living in towns and cities where 
early planners had the foresight to 
protect key areas from development 
and to create great public spaces, such 
as Central Park in New York or the 
lakefront in Chicago,” Scott Kapnick 
says. “He also believed that Naples was 
in need of protecting some of its open 
spaces from development, and that the 
community had a huge opportunity to 
create a world-class tropical botanical 
garden.”

That vision came from a man who 
grew up on a farm in Michigan, Mr. 
Kapnick explains — a man who wanted 
children to know “where plants came 
from, how they develop and how they 
can be used.”

When his father died, Mr. Kapnick 
adds, “Kathleen and I made the deci-
sion to help the organization, which re-
ally might have collapsed without our 
support at that time.” A couple of years 
later, the couple anchored the Garden 
with a major gift.

“I call the Naples Botanical Garden 
‘Harvey’s Dream,’ because he was the 
visionary,” notes Juliet (Judy) Sproul, 
a daughter of Barron Collier Jr. and the 
current chairman of the board at the 
Garden.

The late Mr. Kapnick recruited many 
Neapolitans to his cause. In the case 

of Mrs. Sproul, he gave her a tour of 
the Chicago Botanic Garden one day, 
where he had been an instrumental 
force.

“I sat and listened to him, and when 
we were finished I thought, ‘This is one 
of the smartest people I’ve ever met 
or known,’” she says. From him Mrs. 
Sproul learned how to grow donors 
and supporters, and to push a cause she 
came to believe in deeply, she says — 
and so did others.

One of them is Jane Berger, a board 
member and one of the organizers of 
the high-profile annual soiree known 
as Hats In The Garden (coming up 
Wednesday, Nov. 11, as part of the Gar-
den’s grand opening celebration).

Mrs. Berger picks up the story of a 
money trail marked by extraordinary 
generosity and vision.

 “In 2003 or 2004, Scott and Kathleen 
Kapnick kicked off this campaign with 
a $12 million gift,” she says. “There 
were other big gifts, and we found 
Brian Holley who came in and orga-
nized this, and then very soon after we 
started Hats In The Garden.

“My husband was asked to come on 
the board, and then he became chair-
man for four or five years.”

Her husband, Chuck Berger, died 
late last year. The family had lived all 
over the world when he worked for the 
H.J. Heinz Company — “it was that or 
live in Pittsburgh, where the company 
is headquartered,” Mrs. Berger says. 
That gave them a taste for high culture, 
including botanical gardens, if not for 
gardening itself.
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  opening festivities
The public is invited and encouraged to help 

celebrate the new Naples Botanical Garden on 

Saturday and Sunday, Nov. 14-15.

The offi cial ribbon-cutting will be at 11 a.m., 

Saturday, followed by activities and entertain-

ment both days for the entire family. Admission 

is $9.95 for adults, $4.95 for children ages 

4-14, and free for children 3 and younger.

The Scotts Miracle-Gro Company is the 

presenting sponsor for the grand opening 

festivities. For more information, visit www.

naplesgarden.org. 

                                        

 great gardens of the world
• Naples Botanical Garden – 170 acres, 

opening Nov. 14 

• Kew Gardens, London – 300 acres, 

250 years old

• The New York Botanical Garden – 250 

acres, 118 years old

• The Singapore Botanic Gardens – 15 

acres, 150 years old

• Kirstenbosch National Botanical 
Garden (South Africa) – 1,305 acres, 96 

years old

• The Royal Botanical Gardens, Toronto 
– 2,700 acres, 68 years old

• Reid’s Palace, Madeira (off the coast 
of Africa) – 10 acres, 118 years old (In this 

garden Winston Churchill mused over his 

memoirs, and George Bernard Shaw learned to 

dance the tango.)

COURTESY PHOTO

The Brazilian Garden, top, and Caribbean Gar-
den at the Naples Botanical Garden
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“He was not a gardener,” Mrs. Berger 
recalls with a laugh. “He was not 
interested in gardens. After Heinz, he 
ran the Scott’s Miracle-Gro Company 
and turned it around, which is ironic 
considering he didn’t garden. But he 
was a businessman, a manager — and 
that was his gift.

“This takes horticulturists, it takes 
landscape gardeners, it takes manag-
ers, it takes the team. This has been 
the work of so many people — like the 
volunteers who come out religiously.”

Mrs. Berger, who grew up in Arkan-
sas, does keep a garden or two herself, 
she says — but not at the Garden itself. 
“Honey, I don’t put my hands in the dirt 
there,” she admits. “I just talk a lot.”

It takes that, too.

Whimsy, science and engineering
Back at the Children’s Garden, 

there’s a great deal of talking, inspired 
by waterfalls, caves, growing edibles 
and tree houses, all around a massive 
strangler fig that Mr. Holley and his 
workers saved and moved. 

Just as they rescued many plants 
here from roadsides or parking lots or 
demolition-bound buildings, the team 
took painstaking care with the tree, 
using two front-end loaders to accom-
modate both the trunk and its 20-foot 
root ball.

Among the other whimsies: a tower-
ing royal poinciana tree named Chuck, 
for Mr. Berger, who always wore 
colorful striped socks with his tuxedos. 
The great tree has six or seven painted 
circles around its trunk, in celebration 
of Mr. Berger’s charmingly stylish ec-
centricity. 

There is also an eye-catching 
“clogged” toilet, turquoise blue and 
topped by a pair of porcelain clog-
sprouting flowers of various hues, 
along with blooming gold bags, basket-
ball shoes and ribbons of small, playful 
mosaics created by the Italian artist 
and designer Roberto de Angelis, a 
Neapolitan whose young daughter even 
contributed work.

“Herb Shawl taught me that we 
should design botanical gardens the 
same way for adults as for children…  a 
garden should engage them in the same 
way,” says Ms. Goetz. “The Children’s 
Garden really does that, and I guess 
the excuse for all the adults who will 
wander in and be delighted is that it’s 
engaging the children.”

Children are not forgotten elsewhere 
in the Garden, either.

“I intended the Garden to be a 
destination to reach shade and water. 
I wanted the children to have a place 
to be able to rest and play — steel 
drums, soccer, whatever else,” says Mr. 
Truskowski, referring to a long rect-

angle of flawless green lawn. 
“And I wanted the adults to have a 

place to see the evolution of the garden 
from pre-Colombian to current times.”

Not far away, the breathtaking fall 
blooms of silk floss trees form clouds 
of lavender against the blue sky, an-
choring the Asian Garden, which will 
reach completion next year. Hard trails 
and boardwalks thread it all — or at 
least the 60 or so acres that serve up 
long lake and wetland views that nose 
into the belly of 90 acres of preserved 
and restored wild lands.

Eagles and kestrels, otters and 
humans, native ducks and turtles and 
gopher tortoises (55 of them, accord-
ing to the Garden’s gopher tortoise 
management plan) have alighted here 
together among the seemingly incon-
gruous but enchanting notes of other 
botanical worlds — and some 7,000 
plants tracked by the Garden’s sophisti-
cated database.

For Chad Washburn, the Garden’s 
restoration ecologist and a native spe-
cies expert, it’s a happy conflict.

“We have a hardwood hammock 
on site created near a picnic area, for 
example,” says Mr. Washburn. “And 
to put that together, to sit those plants 
together so it looks like a natural ham-
mock — to find the right species so it 
looks wild — that’s different than the 
work of landscape architects.

“But I’m surrounded by them, and 
I’ve learned a lot from them. As hu-
mans, we have this thought process — 
we want to organize things,” Mr. Wash-
burn adds. “I have to try and step away 
from that and make it less organized 
and more natural. But even so, I still 
find myself enjoying the organization.”

And all of that organization hides 
something just as significant as the visual 
palette. Beneath the Garden, mostly out 
of sight, lies the engineering.

What lies beneath
To create the system — and to meet 

the arduous, many-year permitting re-
quirements for water control imposed 
by the U.S. Army Corps of Engineers 
and the South Florida Water Manage-
ment District — contractors moved 
250,000 cubic yards of soil, notes Mr. 
Holley.

A single loaded dump truck can 
move about 20 cubic yards.

They re-sculpted the site, established 
an underground irrigation system and 
even incorporated the parking lots into 
the entire green design.

“The water sheets across the parking 
lots to be captured in the bio swales,” 
Ms. Goetz explains. 

Those broad, wide channels dropped 
a yard below the asphalt are filled with 
native plants. “Water filters through 
those plants, then drains into pipes 
aimed at the front entrance, where 
we created a wetland,” she adds. The 
wetland filters the water again, before 
shooting it into the lakes. Elsewhere 
water drains from other parts of the 
garden through the several-acre river 
of grass, which effectively cleans it.

In all of this effort exists an “ethic,” 
to use Ms. Goetz’s word, or a “moral-
ity,” to use Mr. Holley’s.

“That is, to be as environmentally 
progressive as possible, which is differ-
ent from the agendas of a lot of other 
projects driven by powerful market 
forces,” Ms. Goetz says.

Something else exits here, too, 
perhaps — something found only in a 
great garden: an aching human prayer. 

It was once posed in a poem by Wil-
liam Blake: “To see a world in a grain 
of sand and heaven in a wild flower, 
Hold infinity in the palms of your hand 
and eternity in an hour.”

For many, that prayer is about to 
be answered in the Naples Botanical 
Garden. ■

THE CHAIRMAN OF THE BOARD OF THE GARDEN: 
Juliet (Judy) Sproul

Juliet Sproul comes from the first family of Collier 
County, or at least from the most famous.

The daughter of Barron Collier Jr., she was raised in 
Connecticut and on Florida’s east coast and arrived in 
Naples almost 40 years ago as the young mother of three 
girls. Her husband had died suddenly, and that event, she 
says, “made me want to return to where my roots were 
— but I didn’t want to do it on the coattails of the Collier 
name.”

Almost naturally, it seems, she became part of Barron 
Collier Enterprises, where she helped create and design 

Grey Oaks Country Club. She’s contributed to many community efforts, and 
her flair for organizing, designing landscapes and making something better 
than it was is probably most evident at the Naples Botanical Garden, say 
those who know her.

Her insights into the arduous process required to create the Garden are 
revealing. The hardest part was going through the permitting process with 
the U.S. Army Corps of Engineers and the South Florida Water Management 
District, she says.

“A botanical garden was not a classification anybody knew how to do,” 
she explains. “We have different habitats, our property is environmentally 
sensitive, mangroves are bordering on the bay, and there are pineland 
habitats with gopher tortoises… Water management was a strong part of the 
permitting process. They’re very demanding, and properly so.”

It wasn’t like the old days, when her grandfather founded the county.
“We had to get not only the environmental permits, but permits for struc-

tures,” she says. “Even to put up a fence we have to have a permit.”
Once all the permits were in hand, they broke ground with a vengeance 

and replaced it with other ground, and seeds and plants and a system to 
keep all the water on site, including run-off.

“We worked like race horses all summer,” Mrs. Sproul says. “I don’t think 
anybody can believe what we’ve made of it.”

THE DIRECTOR: 
Brian Holley

Brian Holley is the right seed for the right garden, say 
his many admirers in Naples. He’s been with the Naples 
Botanical Garden for four years as executive director, fol-
lowing a much-celebrated 13-year tour as director of the 
Cleveland Botanical Garden.

A great bear of amiability and a native Canadian, Mr. 
Holley couples charisma with strategic vision, hard-nosed 
pragmatism and a broad scientific acumen. He holds a 
degree in forestry, and he once worked and homesteaded 
in the remote Rocky Mountains of British Columbia 
before shifting course and becoming a master of botanical 

gardening.
He took up the gardening life at the 2,700-acre Royal Botanical Garden 

near Toronto. Like the much smaller Naples Botanical Garden, that one also 
strived to be complete.

“It had a great library, it had conservation, it had a good science program 
with tremendous expertise in scientists, and it had horticultural therapy — 
that’s something we’re going to do here,” he says.

At the new Garden, Mr. Holley will soon unveil an enabling garden de-
voted to horticultural therapy, flanking an idea garden where anyone can 
learn what food plants can grow in the subtropics.

“I’ve been in many gardens in the world, and I admire many, but it’s rare 
to find that thing that seems present in only a few — I guess I’d call it sol-
ace,” he notes.

More than anything, that quality will define the Naples Botanical Garden 
under Mr. Holley’s guidance.

THE PHILANTHROPIST: 
Scott Kapnick

Scott Kapnick clearly loves his father, the late Harvey 
Kapnick, as well as his father’s causes, making them his 
own.

Born and raised on a Michigan farm, Harvey Kapnick 
cultivated in his son his own belief  “in giving back to the 
community where he lived,” says Mr. Kapnick. “He sup-
ported the arts, education, and other causes which enrich 
people’s lives.”

So do his son and daughter-in-law, who live and work 
in New York— Mr. Kapnick maintains Highbridge Prin-
cipal Strategies LLC, based in Manhattan — and own a 

home in Naples.
With four children and brothers and sisters on each side of the family, the 

Kapnicks are clear about their contributions in the world.
“Kathleen and I believe that the most important things one does in life are 

the things that continue beyond one’s lifetime,” he Mr. Kapnick says. “The 
Garden is a gift to the city of Naples — a place where all members of the 
community can enjoy themselves. There are tremendous educational ben-
efits from having the Garden, but it is also a place where people can come to 
relax, enjoy nature and contemplate life.

“I think it will be a very important tourist attraction to this great commu-
nity, too.”

SPROUL

HOLLEY

KAPNICK

COURTESY PHOTO

Potted beauty at the Naples Botanical Garden
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UNDERCOVER HISTORIAN
Action! Florida continues to make its mark on the film industry

A nifty idea: The NIFF
In 1988, with the Economic Development 

Council of Collier County’s public recogni-
tion of the film production industry as an 
important one for our community, the state 
of Florida designated the EDC as the offi-
cial Collier County Film Commission.

Our paradise coast was ripe and ready 
for an independent film festival, and Mag-
gie McCarty laid the foundation from 1998-
2004 with the Marco Island Film Festival.  

Now the Naples International Film Fes-
tival is poised and ready to make its mark 
— much to the surprise of many, and much 
to the delight of many more. (See complete 
coverage in Section C this week.)

Festival founders Rowan Samuel, Eric 
Raddatz and Daniel Linehan, originally per-
ceived by some as the Three Stooges, tran-
sitioned to the Three Amigos and now are 
widely considered the Three Musketeers. 
You decide who’s who: D’Artagnan, Por-
thos and Aramis.

D’Artagnan is the duty-bound Musketeer, 
honorable, headstrong and prone to impul-
sive decisions. Porthos is self-serving and 
self-praising, with a lust for the finer things 
in life. Aramis, the humble one, is religious, 
skilled and intelligent, thus making him a 
formidable soldier with an appreciation for 
the finer things as well.

As for the founders of the NIFF, their 
“all for one and one for all” philosophy is 
what kept these NIFF dreamers moving 
forward.

As Jeffrey Katzenberg said, “Everything 
had to be dreamed,” and dream is what the 
NIFF team did. And aren’t we glad they 
did?  ■

Every single thing you see on screen 
came out of somebody’s creativity. It 
doesn’t exist. Nature didn’t deliver it to us. 
Everything had to be dreamed. 

— Jeffrey Katzenberg, Dreamworks

The history of film begins in 1824, when 
British physician Peter Mark Roget devel-
oped what he called “persistence of vision,” 
a series of individual still pictures that cre-
ated an illusion of movement when they 
were set into motion. This flash of creativ-
ity laid the foundation for the cinema.

With the rise of inventions and experi-
ments in the late 19th century, motion 
pictures came to life with the development 
of cameras, projectors and transparent cel-
luloid film. George Eastman came along in 
1878 with his first photographic dry plates, 
which he followed a year later with a sen-
sitized paper roll for photographic film that 
could use with his small box Kodak.

Our Southwest Florida neighbor, Thom-
as Edison, is credited with the development 
of early motion picture cameras and pro-
jectors, but it was really his assistant, Wil-
liam Dickson, who around 1892 designed 
a camera powered by a motor called a 
kinteograph.

The war weary head to the movies
Creativity continued to flourish in the 

film industry and by the 1950s, a decade 
known for its post-war affluences such as 
television and drive-in theaters, the “great-
est generation” was making new traditions. 
During this time, Southwest Florida began 

BY LOIS BOLIN____________________
Special to Florida Weekly

making its own mark on the movies scene. 
Today we’re the No. 3 state for filming, 
after New York and California.

We provided the locale for four films 
in the 1950s: “Lady Without a Passport” 
with Hedy Lamarr (1950); “The Barefoot 
Mailman” with Robert Cummings (1951); 
“Distant Drums” with Gary Cooper (1951); 
and “Wind Across the Everglades” with 
Christopher Plummer and Burl Ives (1958).

While many believe “Winds Across the 
Everglades” was the first film about the 
Everglades, I learned several months ago 
such might not be the case.

When the winds blew first
Steve Briggs, a nephew of Dr. Jack Briggs 

and local Old-Timer, called to say that he 
had gotten “wind” that his grandfather, 
Stephen T. Briggs (of Briggs & Stratton 
Motors), who also had a film studio on Gor-
don Drive, 2700 Solano Studios, had shot 
several films here. The younger Mr. Briggs 
believed that a few of those films might 
have been saved from a fire at the studio.

Jim Haynes, whose parents owned the 
beach store and movie theater (on Third 
Street South, where Marissa Collections 
sits today), confirmed Steve’s notion. 
After much hesitation (and rightly so), 
Mr. Haynes signed over the two remain-
ing 16mm reels from the elder Briggs’s 1951 
shoots. One filmed on the Tamiami Trail is 
so brittle that special care will need to be 
given before it can be transferred to DVD; 
the other reel, filmed in the Everglades, 
has been carefully transferred by David 
Frelick of Alpha Media Inc. and is awaiting 
a special showing date. Stay tuned for more 
on that.

Memorable lines

Here’s some fi lm trivia to get you in the mood for 

the Naples International Film Festival. See if you 

can match the quote with the movie: 

>>1: “Oh, it was nobody’s fault but my own. 

I was looking up. It was the nearest thing to 

heaven. You were there.”

>>2: “Do, or do not. There is no try.”

>>3: “One morning I shot an elephant in my pa-

jamas. How he got in my pajamas, I don’t know.”

>>4: “There are simply too many notes.”

>>5: “Now, I want you to remember that no 

bastard ever won a war by dying for his country. 

He won it by making the other poor dumb bas-

tard die for his country.”

>>6: “Does your dog bite?”

>>7: “There are only two things more beautiful 

than a good gun — a Swiss watch and a woman 

from anywhere.”

>>8: “All-righty then!”

>>9: “You never really understand a person until 

you consider things from his point of view, until 

you climb inside of his skin and walk around in it.”

>>10: “Well, here’s another nice mess you’ve 

gotten me into!”

MATCH THE QUOTE:

>>A. “The Pink Panther Strikes Again” (1976)

>>B. “Red River” (1948)

>>C. “To Kill A Mockingbird” (1962)

>>D. “Animal Crackers” (1930)

>>E. “Patton” (1970)

>>F. “Sons of the Desert” (1933)

>>G. “Amadeus” (1984)

>>H. “An Affair to Remember” (1957)

>>I. “Star Wars V” (1980)

>>J. “Ace Ventura” (1994)
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TOWN HALL
DISTINGUISHED SPEAKER SERIES

Why Israel Matters 

Wednesday, January 13, 6:00 pm

Ehud Olmert, Former Israeli Prime Minister (2006-2009)

The Special Moderated Event

Tuesday, February 16, 6:00 pm 

George W. Bush, 43rd President of the United States
Jeb Bush, 43rd Governor of the State of Florida

Jim Angle, Fox News – Moderator

The Hidden Met
Sunday, February 28, 6:00 pm 

The Story Behind the Metropolitan’s Exhibitions & Acquisitions

Philippe de Montebello, Director Emeritus, 
Metropolitan Museum of Art

Insight on Modern Life & Culture
Friday, March 26, 6:00 pm

Malcolm Gladwell, Modern Social Reformer & Author, “Outliers”
Adam Gopnik, Author and Essayist for “The New Yorker”

Your tax-deductible subscription helps broaden and enrich the lives of 

children throughout Southwest Florida. We encourage participation in

public service and civic activities by promoting understanding of the 

mechanisms of state, local and the U.S. government.

Series of Four Lectures: $550.00*
1 Ticket, 4 lectures. Reserved seating. 

Lecture/Dinner: $1,275.00**
1 Ticket, 4 lectures, cocktail reception, dinner, 45-min. Q&A. Reserved seating. 

Benefactors: $4,500.00**
2 Tickets, 4 lectures, priority reserved seating, cocktail reception, dinner, 45 min.

Q&A. Invitation to dine with a guest speaker. Access to private pre-event receptions.

Business Benefactors: $5,500.00**
2 Tickets, 4 lectures, priority reserved seating, cocktail reception, dinner, 45 min.

Q&A. Access to private pre-event receptions. Quarter page ad in all programs. 

*Price includes 6% FL sales tax.  **Less dinner and cocktail value received.

Ehud Olmert

Philippe de Montebello Malcolm Gladwell Adam Gopnik

George W. Bush Jeb Bush

AT THE NAPLES GRANDE BEACH RESORT

Call 239.596.6524
or log onto our website for support or subscription information

www.NaplesDistinguishedSpeakers.org

Photo credit: Wild Bill Meton Images

Jim Angle

EXECUTIVE 
PAINTING SERVICES

Call me to put my 
35 years experience 

to work for you.

“The Best — 
at affordable 

prices.”

FREE 
ESTIMATES

The Area’s Finest For Over 22 Years

GREG HAVENS

 
Exteriors

Interiors

Government in action: Small-town mayors
➤ For three weeks in September, 

budget-conscious Mayor Sallie Peake of 
Wellford, S.C., barred the police from 
chasing perpetrators of crimes in prog-
ress, even if officers drove at the speed 
limit. Officers were instructed, instead, 
to arrest suspects later in their homes. 
(The mayor, under siege, rescinded the 
policy on Sept. 24.)  

➤ Mayor Stu Rasmussen, 61, of Sil-
verton, Ore., elected last year even 
though he dresses openly as a woman, 
drew criticism from officials of a com-
munity group in July when he addressed 
students while wearing a miniskirt and 
a swimsuit top. Critics suggested he 
should dress at least in “profession-

al” women’s clothes when speaking to 
youth groups.

➤ New York City, which is sued 
more than 1,000 times a year, has a pol-
icy of settling some lawsuits quickly to 
avoid the risk of expensive judgments. 
The New York Daily News reported 
in October that more than 20 lawsuits, 
going back several years, were filed by 
members of the East 21st Street Crew 
(a well-known Brooklyn gang notori-
ous for selling crack cocaine), and that 
the city has settled every time, paying 
out more than $500,000. The “civil 
rights” lawsuits were over possibly ille-
gal searches and for criminal charges 
that the city later dismissed. ■

Ludicrous police reports
➤ St. Paul, Minn., police were called 

to the 1300 block of Desoto Street in 
July by a 43-year-old man, who demand-
ed that a report be filed because he had 
found a slice of half-eaten pizza near his 
fence and thought it represented some-
one’s intent to “harass” him. 

➤ A nine-hour, 16-officer search 
of the home of alleged drug kingpin 
Michael Difalco, near Lakeland, Fla., 
in March, apparently was not excit-
ing enough. Surveillance video (from 

Difalco’s security system) released by 
police in September showed that the 
easily distracted officers also took time 
out to play spirited frames of bowl-
ing on Difalco’s Wii game. Since the 
detectives were unaware of the cam-
era, they uninhibitedly pumped their 
fists and shouted gleefully with every 
strike. Police supervisors acknowl-
edged the unprofessional behavior but 
said the search nonetheless was pro-
ductive. ■

Least competent criminal
Daniel Taylor Jr., 33, was arrested 

in Elizabethton, Tenn., in September 
following a domestic disturbance com-
plaint against a neighbor. A sheriff’s 
deputy had gone to Taylor’s house by 
mistake, wrongly thinking it was the 
source of the complaint, but Taylor 
immediately surrendered to the deputy 

anyway, and turned around to be hand-
cuffed. When the deputy inquired why 
Taylor thought he should be arrested, 
Taylor said he assumed the deputy had 
come to arrest him for violating proba-
tion on earlier charges. The deputy took 
Taylor to the station before resuming 
the domestic disturbance call. ■

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

Fetishes on parade
Gary Moody, 49, was charged in fed-

eral court in Portland, Maine, with lin-
gering inside a pit toilet in the White 
Mountain National Forest. He admit-
ted to having “an outhouse problem.” 

Moody was not caught in the act, but 
because he had pleaded no contest 
to a similar incident in 2005, he was 
a prime suspect and eventually con-
fessed.  ■

Things you thought didn’t happen anymore
Bombastic financier R. Allen Stan-

ford was able to maintain secrecy in 
the multibillion-dollar Ponzi scheme 
he allegedly operated for years out 
of a bank in Antigua because he and 
Antigua’s chief bank regulator had met 

in secret in 2003 and taken an actual 
“blood oath” of loyalty. The hematic 
bonding was revealed by Stanford’s No. 
2 executive, James Davis, who pleaded 
guilty in August in federal court in 
Houston  ■



Brave. Heart. 

This Veterans Day we salute the veterans in our community who 
sacrificed and gave their time and talent in the armed forces, especially 
our employees, physicians and volunteers of the Lee Memorial Health 
System family.  You bravely fought for those who could not and have 
valiantly protected our country when called upon to serve. 

Your spirit of service and sense of purpose lead by example, inspiring 
thousands in our community to volunteer and serve. Your character 
is defined by quiet moments, small gestures, extended hands and a 
positive attitude.

To all who say, ”I can make a difference,” we say a simple and heartfelt, 
“thank you.”

World class health care is closer than you think. 

www.leememorial.org
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Visit us online at www.FloridaWeekly.com

Pick up a copy of Florida Weekly at any 
of these fine Marco Island establishments

Now Available on Marco Island

CONSERVANCY NEWS

The Conservancy 
of Southwest Florida 
Nature Center re-
opened to the public 
Nov. 1 and is offering 
visitors free admission 
through December. 
Donations are encour-
aged at the Guest Ser-
vices Desk.

Hours of operation 
are 9 a.m. to 4 p.m. 
Monday through Satur-
day and noon to 4 p.m. 
Sunday. Electric boat 
rides are not offered, as 
fallen mangroves and 
other vegetation are 
blocking the old Gordon 
River channel owned 
by Collier County that 
is used by the electric 
boats. The Conservancy 
is working with the county to secure per-
mitting and to clear the area as safely and 
quickly as possible.

While the Conservancy 
Nature Center continues 
its $17 million renovations, 
parking at the center is 
limited. However, guests 
can still enjoy the follow-
ing wildlife activities on a 
daily basis:

• 10 a.m. and noon – 
Secrets of Sea Turtles

• 11 a.m. and 2 p.m. – 
Snakes Alive!

• 1 p.m. – Wild about 
Wildlife  (with live birds on 

Wednesday and Saturday)
• 3 p.m. – Sea Turtle Feed-

ing
The Conservancy Discov-

ery Center and Nature Store 
are open, and kayak rentals 
are available.

Since 1964, The Conser-
vancy of Southwest Florida 
has operated as a grassroots 
organization focused on 
the critical environmental 
issues of the Southwest Flor-
ida region. Headquarters 
are at 1450 Merrihue Drive, 
off Goodlette-Frank Road 
at 14th Avenue North. The 
Conservancy’s $17 million 
renovation project to create 
a sustainable campus is just 
one element of its “Saving 
Southwest Florida” $33 mil-
lion capital campaign. For 

information, call 262-0304 or visit www.
conservancy.org.  ■

Conservancy Nature Center says welcome back

The Conservancy of Southwest 
Florida Wildlife Rehabilitation Clin-
ic needs a working refrigerator to 
hold the donated produce the facil-
ity receives for feeding its wildlife 
inhabitants. Contact Joanna Fitzger-
ald, Wildlife Rehabilitation Center 
director, for more information by 
calling 403-4227 or e-mailing Joan-
naF@conservancy.org.  ■

Wildlife clinic 
needs refrigerator

COURTESY PHOTO

Conservancy staffer Kelly Sowers 
with a red rat snake.

The Collier County Audubon Soci-
ety invites members and guests to 
hear avian ecologist Ted Below when 
he discusses least terns, the smallest 
terns found in North America, and 
how to help protect this threatened 

species. Mr. Below will be the guest 
speaker at the society’s annual meet-
ing, which begins at 7:30 p.m. Tuesday, 
Nov. 17, at The Conservancy of South-
west Florida. Call 643-7822 for more 
information.  ■

Audubon Society will hear
from expert on least terns

In honor of those who protect our 
country today or who have served in 
the past, Naples Zoo at Caribbean Gar-
dens is offering free admission to all 
active military and veterans from Satur-
day, Nov. 7, through Wednesday, Nov. 
11. Military per-
sonnel must 
present a cur-
rent military 
identification 
or membership 
card in a veter-
an’s organiza-
tion and match-
ing name photo 
ID. Adult and 
child guests 
in their party 
will receive 
$2 off regular 
Zoo admission.

The Zoo wel-
comes guests 
daily from 9 
a.m. to 5 p.m., 
with the last 

ticket sold at 4 p.m. Entrance to the 
Zoo is at 1590 Goodlette-Frank Road 
across from the Coastland Center mall 
in the heart of Naples. For more infor-
mation, call 262-5409 or visit www.
napleszoo.org.  ■

Naples Zoo thanks veterans
with free admission offer

COURTESY PHOTO

Fourth annual Wild Shots Photo Contest (advanced) winner: Leopard by Richard Evans of Naples
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contemporary

transitional

traditional

tropical

patio

shags your area rug purchase 
when you bring

us this ad!
valid for area rugs only, cannot be applied to prior 
purchases or combined with any other offers or 

specials. Coupon expires 11-17-09 

6401 Airport Road North
Naples, FL 34109

www.hadinger.com

   

Bring in your fabric 

swatch, paint chip or 

throw pillow and let 

one of our design

professionals help you 

pick the perfect rug! 

566-7100
M-F: 9:00am - 5:30pm
Sat: 9:00am - 5:00pm

With Over 5000 Rugs in-stock
We Are Southwest Florida’s

Largest Area Rug Dealer!

Family Owned & Operated

The American Institute of Architects 
FlaSW Chapter concludes its  2009 

Alfred W. French III 
Lectures in Architec-
ture series on Friday, 
Nov. 6, at the Inter-
national Design Cen-
ter in Estero. 

Raymond Jungles, 
FASLA, principal at 
Raymond Jungles 
Landscape Archi-
tect, Miami, will 

be the guest speaker. Mr. Jungles, who 
designed the Brazilian Garden in the 
soon-to-reopen Naples Botanical Gar-

den, uses nature as a means of self-
expression. Whether he’s designing a 
private rooftop oasis 34 stories in the air 
or the water gardens of Lincoln Road in 
the heart of Miami Beach, his inherent 
compassion for the natural landscape 
— both its aesthetic context and horti-
cultural integrity — brings comfort and 
beauty into built settings. 

The program begins at 6 p.m. and 
is open to the public. Tickets are $25 
general admission and $10 for students. 
For reservations, call 263-3898 or e-mail 
pamm@andreaclarkbrownarchitects.
com. For more information, visit www.
aiaflasw.org.  ■

Architecture lecture series concludes Get acquainted with the 
Naples Newcomers Club

JUNGLES

The Naples Newcomers Club is 
designed to help women who have 
been permanent 
residents of Naples 
for no more than 
five years meet and 
develop friendships 
with others who 
are new to the area. 
Members encour-
age one another 
to learn about Naples, its culture and 
lifestyle and to develop friendships by 
sharing interests and hobbies with each 
other.

The club holds a luncheon meeting 

on the second Thursday of each month, 
year round. Orientation for prospective 
members is held on the first Thursday 
of every month. Groups within the club 
meet for outings and to share varied 

interests, from mah jongg and duplicate 
bridge to gourmet cooking and discus-
sions about philosophy.

For more information, call 298-4083 
or visit www.naplesnewcomers.com.  ■
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The League of Women Voters of Col-
lier County invites members and the 
public to a panel discussion about “Your 
Tax Bill, The Budget and The Services 
You Expect” at 1 p.m. Monday, Nov. 9, at 
the Collier Athletic Club.

“League members are concerned about 
the impact that the current economic 
climate is having on local public servic-
es,” says Sandy Parker, league president. 
“Understanding that it must be difficult 
for Collier County officials to meet the 
expectations of the citizens at a time 
when a large percentage of government’s 
revenue has been wiped out, we are more 
interested than ever in learning how and 
why these hard choices are made by 
those deeply involved in the process.”

Panelists John Yonkosky, director, Col-
lier County office of management and 
budget; Mark Isackson, senior manage-
ment and budget analyst; Steve Harrison, 
chairman, Collier County Productivity 
Committee; Donna Fiala, Collier County 
commissioner, District l; and Abe Skinner, 
Collier County property appraiser, will 
explain how they determine the services 
citizens need and the cost of those ser-
vices, and how they plan a budget to meet 
community needs and expectations.

Meeting attendance is free. A buffet 
lunch beginning at noon is offered for 
$20 for league members and $25 for oth-
ers. For reservations, phone 263-4656 or 
e-mail hospitality@lwvcolliercounty.org. 
Deadline for lunch reservations is 5 p.m. 
Thursday, Nov. 5. The Collier Athletic 
Club is at 710 Goodlette Road North.

The League of Women Voters of Col-
lier County is a nonpartisan political 
organization that encourages informed 
and active participation in government 
and influences public policy through 
education and advocacy. Membership is 
open to women and men.

There will be no meeting in Decem-
ber. Meetings resume Jan. 11 with “Hot 
Topic in Social Policy” and continue Feb. 
8 with “Update on the State of Florida’s 
Everglades Land Purchase,” March 8 with 
“Hot Topic in the Local Justice System” 
and April 12 with “On the Road to Citi-
zenship: A Look Inside” with immigra-
tion attorney Casey Wolff.

For information about the league and 
for contact information for federal, state 
and local government officials, voter 
information and league publications, call 
263-4656 or visit www.lwvcolliercounty.
org.  ■

League of Women Voters invites
public to hear county experts
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“We Love Warm Water”

Shop & Compare We have the
LOWEST PRICES in Town!10154 Heritage Bay Blvd.

Naples, FL  34120

(East of I-75 off Immokalee Rd.)

www.golfheritagebay.com

Call 239-384-6166

Heritage Bay

Prime Rib dinner 

Just 
$14.95

November 6th

Brunch is 
$
11.95

Carved Turkey, Ham and 

Prime Rib plus all the fixings 

and trimmings,

$24.95

Reservations needed, 

call 384-6166.

Thanksgiving 

Buffet in Naples

 newest club

OPEN TO THE PUBLIC

“Try the most beautiful 
dining room in town”

Transform your castaways into cash by 
setting up at “Treasures in a Trunk,” at 
Big Cypress Marketplace, from 9 a.m. to 1 
p.m. Saturday, Nov. 7. Spaces are $10 per 
9-by-20-foot area; tables are $10 each. 

Participants set up in reserved spaces in 
the west parking lot visible from Tamiami 

Trail.  There is also be a designated area 
where sellers can sell directly from their 
car trunk, pickup bed or van.

Big Cypress Marketplace is on U.S. 41 
East/Tamiami Trail, four miles east of 
Collier Boulevard. To reserve a space or 
for more information, call 262-4622.  ■

Sell your stuff at ‘Treasures in a Trunk’



Please join us as Coach Don Shula of the 1972 
“Perfect Season” Miami Dolphins makes a very 
special appearance here in Southwest Florida to 
support local women’s cancer care.

Th is high-powered evening will include an address 
by Coach Shula on strategies of a winning team and 
applying his successful principles to today’s corporate 
world.

Silent and live auctions will feature autographed 
memorabilia from some of the most beloved athletes 
and celebrities in the world.

Master of Ceremonies —Th e Honorable Bill Barnett

Th ursday, November 12, 2009
6:00PM-9:00PM

239.985.3550
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29th Annual Key West World Championships
November 8-15, 2009 • Key West, FL

IN 41 Minutes • $135  ONE WAY

Boat Racing 
of the Rich 

and Famous 

BOOK NOW AT
(239) 403-3020

Daily flights from Naples Municipal Airport

The Collier County Veterans Council 
hosts its Armistice Day-Veterans Day 
2009 celebration Wednesday, Nov. 11, 
in Cambier Park. The prelude will begin 
at 10:15 a.m., followed by a formal cer-
emony at 10:40 a.m.

The program will include a reading of 
the general order issued at dawn, Nov. 
11, 1918, by the commanding general of 
the Allied Forces directing all combat 
units to cease fire at 11 a.m., Paris time. 
This is the only military document that 
predates the official signed Armistice 
and details the events of that day to 
come.

Special tribute will be offered hon-
oring Lance Corporal Dennis Burrow, 
Company G, 2nd Battalion, 8th Marine 
Regiment, Regimental Combat Team 3, 

2nd Marine Expeditionary Brigade, who 
died in battle on Aug. 7, 2009, in Hel-
mand, Afghanistan. His name will be 
added to the Veterans Memorial Wall 
in the park. 

A letter from 1st Lt. Earl Carr to his 
future wife describing the events at 
the WWI battlefront will also be read. 
Longtime Neapolitans Emily Carr and 
Mary Watkins are Lt. Carr’s daughters. 
The family provided the land on which 
Cambier Park was created.

The Collier County Veterans Council 
has been promoting veterans and peace 
throughout Southwest Florida for more 
than 30 years. The Collier County Vet-
eran Services Department and Museum 
will assist with this event. For more 
information, call 424-2652.  ■

Veterans council plans Nov. 11
celebration in Cambier Park

The Collier County Museum presents 
the fourth annual Veterans Day USO 
Show from noon to 2 p.m. Wednesday, 
Nov. 11, at the Naples Depot. Residents 
and visitors, veterans and non-veterans 
alike, will delight in the show featur-
ing WGUF radio talk show host Dave 
Elliott as master of ceremonies and 
performers recreating the sounds of the 
Andrew Sisters, Marlene Dietrich and 
Judy Garland.  

The celebration recalls actual events 

during World War II, when soldiers 
received pilot training at the airfield on 
Airport Road, now known as the Naples 
Municipal Airport. On Saturday nights, 
they were bused to the Naples Depot 
for a similar USO show.

Voiceover artist Peter Thomas will 
interview local veterans about their 
experiences in WWII.  

This is a free event. Refreshments 
will be available. Seating is limited, and 
lawn chairs are encouraged.  ■

Naples Depot the scene
of traditional USO Show

The Marine Corps. 
League of Naples 
has launched its 
2009 Toys for Tots 
program. Started in 
1947, Toys for Tots 
has become a familiar and important 
element of the Christmas holiday land-
scape. Last year the Naples league pro-
vided toys for 3,600 local children in 

1,250 families.
Drop-off boxes 

are in all Publix 
and Walgreens 
stores, post offices 
and all branches 

of Regions and Fifth/Third Bank. For 
more drop-off box locations and infor-
mation for cash donations, visit www.
naples-fl.toysfortots.org.  ■

It’s time for Toys for Tots campaign
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Open 7 Days! Mon - Fri 9:30 - 8, Sat 9:30 - 6, Sun 10:30 - 5

99 9th St. South,
U.S. 41 North at 1st Ave. South
(next to Preston’s Steakhouse,

near Starbucks)

with purchase of $399 and up! with purchase of $399 and up!
FREE DELIVERY! FREE BEDFRAME! FREE REMOVAL

OF YOUR OLD MATTRESS!
OR PLUS

Buy The Mattress Get The Foundation 
FREE On These Select Sets...

TWIN MATTRESSES
For kids & Guest Beds starting at

$83
FREE DELIVERYFREE DELIVREE DELIVIVERERYY!RYY! FFFFFFFFF E BEDFRAMEFFFFFFFFFFFRRRRRRREE BEDFRAME!RRRRRRRRREEE BEDFRAAAME! FREE REMOVAFREE REMOREE REMOVAOVOVAALALOR PLUS

TTTTTTTTTTTTTTTWWWWWWWWWWWWWWWIIIIIIIIIINNNNNNN MMATTRESSESTTTTTTTTTTTTTTTTTWWWWWWWWWWWWWWWWWWWWWWWWWWWWIIIIIIIIIIIIINNNNNNNNNN MMMMAATTMATATTTTRESSESTRRESESSSSESES
FFFFFoFoFoFor kids & Guest Beds starting at

$$ADJUSTABLE SETS
now up to

$400 OFF!

20
QUEEN SETSBELOW$999!

SAVIN
UP TO

$500
PER SET!

CORSICANA HARTFORD FIRM
Prices NEVER This Low!

MATTRESS BOX SET

TWIN ..........$199 FREE $199
FULL ...........$239 FREE $239
QUEEN ........$269 FREE $269
KING ...........$449 FREE $449

MATTRESS BOX SET

TWIN ..........$299 FREE $299
FULL ...........$419 FREE $419
QUEEN ........$469 FREE $469
KING ...........$649 FREE $649

CORSICANA PRINCETON PLUSH
Prices NEVER This Low!

MATTRESS BOX SET

TWIN ..........$649 FREE $649
FULL ...........$769 FREE $769
QUEEN ........$799 FREE $799
KING ..........$1149 FREE $1149

SIMMONS BEAUTYREST
Driscoll FIRM or PLUSH

MATTRESS BOX SET

TWIN ..........$829 FREE $829
FULL ...........$919 FREE $919
QUEEN ........$999 FREE $999
KING ..........$1379 FREE $1379

SIMMONS BEAUTYREST
Millner Pillowtop

ELECTION / VETERAN’S

SSSAAAAVVVINNVIINNAAAA
UP TO

$$$$
PER SET!

FREE BOXSPRING
MATTRESS SALE!
FREE BOXSPRING
MATTRESS SALE!

SALE ENDS NOVEMBER 19!

Collier County property owners can 
obtain a certified copy of their prop-
erty deed through the recording depart-
ment in the office of the clerk of the 
circuit court for $1 per page plus $2 for 
document certification and any mailing 
costs.

Dwight Brock, clerk of the circuit court, 
issues the reminder in light of the fact 
that numerous residents have received 
letters from a private company offering 
to provide them with a certified copy 
of their property deed for $59.50 which 
includes location, retrieval, postage and 
handling. The company, Florida Record 
Retrieval Inc. based in Plantation, Fla., 
offers this service by mail, fax or Internet 
at www.floridadeedservice.com.

“Unless someone has a 50-page deed, 

it does not make good economic sense, 
as most deeds are just one or two pages 
in length,” Mr. Brock says.

Citizens can get a certified copy of 
their property deed by visiting the clerk’s 
recording department on the second 
floor of the Courthouse Annex at Gov-
ernment Center Complex or from any 
full-service satellite office if the deed 
was recorded after 1981.

For more information, call 252-7242 or 
252-8261, or e-mail questions to   record-
inghelp@collierclerk.com.

Also, a free, non-certified copy of your 
property deed can be obtained online 
by following the simple records search 
instructions are available at www.col-
lierclerk.com/RecordsSearch/Official-
Records.  ■

Clerk of courts urges citizens: Don’t 
overpay for property deed services

St. Matthew’s House will holds its sec-
ond annual Fall Festival and Food Drive 
from 10 a.m. to 4 p.m. Sunday, Nov. 15, at 
Fleischmann Park in downtown Naples. 
Enjoy holiday shopping under the pavil-
ion at the Thrift Store Mobile Boutique, 
live bluegrass music from Russ Morri-
son and area musicians, family holiday 

photog-

raphy by Brian Gore, food, free games 
for the kids and much more.

Praise FM will be on hand with 
chances to spin and win with their prize 
wheel. The St. Matthew’s House truck 
will be in the parking lot for donations 
of non-perishable food to replenish its 
pantries and for its Thanksgiving and 
Christmas holiday meal giveaways.

For more information, call Julie Clay 
at 298-5026.  ■

St. Matthew’s House plans
Fall Festival and Food Drive

, y y
photog-

p g g
Christmas holiday meal giveaways.

For more information, call Julie Clay
at 298-5026.  ■

3.50%
12 MONTH

NO PENALTY, NO FEES
NO LONG TERMS!

ONE YEAR FIXED ANNUITY

Call our Naples Office at:
(239) 403-SAFE (7233)

SAFE FINANCIAL SOLUTIONS, LLC

Patrick Esce
Member of the 

National Ethics Bureau

Rates are backed by the claims paying ability of the issuing company and are not guaranteed 
by the FDIC or any other government agency. Rates subject to change.

239-261-7157 • www.WynnsOnline.com • 141 Ninth Street North • Naples

For over 70 years offering Wholeseome fresh products 
to our customers. Wynns is now carrying a large selec-

tion of Natural, Organic, and Gluten-Free products.

Wynn’s Deli  Rotisserie Chicken Nobilo 
Sauvignon Blanc

While Supply Lasts

Free with a 
$40.00 Order

Limit 1 per customer. Good thru 11\12\09 Limit 1 per customer. Good thru 11\12\09

Must present coupon at time of purchase.

with 
coupon

$399
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�AVAILABLE IN NAPLES: For Goodness Sake 7211 Radio Rd; Oakes Farm Market 2205 Davis
Rd; Sunshine Discount Vitamins 2403 Trade Center Way # 7 ; Health Wize Green Tree Shopping Ctr; For
Goodness Sake 2464 Vanderbuilt Bch Rd # 528; �BONITA SPRINGS: GNC #5788 Bonita Bay Plaza,
26831 S. Tamiami Trl. #45; �FORT MYERS: Mother Earth Natural Foods 13860 N Cleveland Ave # G;
Mother Earth Natural Foods 15271 McGregor Blvd # 7; Mother Earth Natural Foods 16520 S Tamiani Trail
#25; Mother Earth Natural Foods 4600 Summerlin Rd # C; �CAPE CORAL: Back to Nature 1217 SE
47th Terrace; The Vitamin Outlet 1510 SE 14th St; Center Pharmacy 1501 Viscaya Pkwy; Mother Earth
Natural Foods 1631 Del Prado Blvd # 408;�LEHIGH ACRES: Medicine Shoppe 57 Homestead Rd N;
�PORT CHARLOTTE: Fegers Health Foods of Port 3058 Tamiami Trail; Richard's Whole Foods
3012 Tamiani Trail; �SANIBEL: Island Nutrition Center 1633C Periwinkle Way

EroxilTM #6 helps most men to perform like in
their 20’s. Evidence of a few hundred testimoni-
als on our web site with full names and towns.
All 100% true:
�Eroxil is the best of all the supplements for
men I’ve tried. Boosts my sex drive and I’m able
to function anytime. Angus Gutke, 45, Calgary,
AB �Regained virility in 3 days. My libido

was restored for good sex. I’ve given it also to friends with the same results. One of
them is a diabetic and overweight. Dr. Louis Rolland, 72, St. Hyacinthe, QC
�Having orgasms off the Richter scale. It’s like I’m a teenager again. The
world owes you big time. Lawrie Roberts, 47, Toronto, ON �Wonderful to feel
like a man again. It’s wonderful to feel close to my wife again. God bless you!
Charles E. Palen, 77, Burnaby, BC

Bell Prostate Ezee Flow Tea #4a

Sold in 7000 stores across North America. See our website
for store locations or call 1-800-333-7995 Mon-Fri 9-4 EST

Most men have relief in 3-5 days from dribbling, burning and rushing to
the toilet. Must help or money refunded! Works in virtually every case. If
you are considering surgery, try this tea first. Hundreds of delighted men
testifying on our web site:

True Testimonials:� Doctor said keep on taking the
tea Prostate drugs did not help. Leonard Pearcey, Wassis, NB �Had to
get up every hour at night. Now I get up once a night. What a relief.
Joseph Whittaker, Sewell, NJ �I cancelled my prostate surgery!
Get up just once a night now. Prostate Tea really works. I’m so happy not
to face the torment of prostate surgery and possibly incontinence or impo-
tency. Albert E. Blain, 74, Schumacher, ON �Even after TURP
prostate surgery and microwave therapy had to get up many times a
night. Down to 1-2 times. Tea is 100% better. Robert G. Stocker, Eustis,
FL�After 1st year drinking the tea my PSA
went down to 4.5; after 2nd year to 2.9; after 3rd
year to 2.3. I highly recommend the tea. A real
life saver. Thomas M. Thurston, Forsyth, GA.

www.BellLifestyleProducts.com

Dr. Phil says 75% of all couples have prob-
lems in their sex life. Not surprisingly, over 75%
of all marriages are stressed or break up caus-
ing grief to the whole extended family. Quick,
effective help is available. These natural
products are based on amines that are found in
oats, cucumbers, radishes and all our cells.
They are safe to take based on research by the
Wayne State University. FDA approved for sale.
Guaranteed to work better than any other prod-
uct you’ve tried.

BATHROOM TRIPS?
Frequent

This is what happened to me
personally. After suffering for
years I desperately tried every-
thing, drugs, natural prod-
ucts,physiotherapy, acupunc-
ture, magnets and nothing was
of any real help. Finally I had

relief in 2 weeks by taking shark cartilage that was specially processed to preserve the natural active ingredi-
ents. This is the kind we are now promoting. I realized then that there are over 50 million men and women that are bat-
tling the same illness and getting treatments that are not working well, otherwise we would not have this ongoing huge
health problem. In the last 10 years we have helped tens of thousands of men and
women to have less pain or no pain at all. This is a by-product of the food industry. No
sharks are caught because of their bones/cartilage. Nick A. Jerch, President

ARTHRITIS
Pain free in 2 weeks!

We have real EVIDENCE that it works. On our web site you find over 100 testimoni-
als with full names and towns. All 100% true. Skeptics may call them. Here are some
examples:� Doctor suggested knee replacement after all his options failed with
drugs and cortisone shots in knee and lower back. I recommend Bell Shark Cartilage to
thosemillions suffering needlessly like I did for 40 years with arthritis in my knees.
It's a shame that I was given drugs and injections all these years when a natural medi-
cine could have spared me the endless torture day and night. Pat Laughlin, Coldwater,
ON �My hip is 95% pain free. Pain killing drugs mask and Bell Shark Cartilage
heals. Rebecca Hite, Oroville, CA�I tried another brand and pain came back. 2
weeks on Bell and pain is gone again. Gert Dupuis, Hanmer, ON�Cancelled knee
replacement. I was in pain and limping. Have no more pain now. Can square dance
for hours. Anton Melnychuk, Porcupine Plain, SK.�For 32 years I cried barrels of
tears. Was in and out of hospitals costing society tens of thousands of dollars. I have
taken many thousands of pills that nearly killed me. Finally 3 bottles of Bell Shark
Cartilage costing less than $100 stopped a lifetime of suffering without side effects.
Eleanor Sauson, Shigawake, QC�Others write: Can walk again for hours…Climb
stairs without hanging on to railing…First time in 15 years can sleep at
night…Rheumatoid pain in joints down 90%, same for my sister.

Happiness for couples is a satisfying sex life.

WOMEN suffering with incontinence, frequency and bladder infections ask for Bell Bladder
Control Tea for Women #4b. Guaranteed to get relief usually within days. Over 100 true
testimonials on our web site saying “amazing and quick relief”, “better than antibiotic drugs”,
“tea really works” and many others. Go shopping and travelling with confidence.

Great Sex

WOMEN ask for companion product Erosyn #7 to restore libido, interest in intimacy
and ability to climax. Guaranteed to work better than any other libido product. Read hun-
dreds of true testimonials on our web site saying “Sexual desire is back”, “Intimacy like

35 years ago”, “Erosyn prevented marriage break-up”, “After 10 years absence I can climax again”.

It’s exactly 8:15 a.m. on a sunny Tuesday 
morning when a Collier County public 
school bus pulls out of the Sam’s Club 
parking lot in North Naples. Aboard are 
seven seniors citizens bound for Immoka-
lee, where they assist teachers at four ele-
mentary schools by tutoring in math and 
English and reading to students. Most of 
them have been volunteering for years.

The driving force and originator of this 
twice-a-week volunteer bus to Immoka-
lee is George Montefalcone, affection-
ately known to everyone as “Monte.” 
A year-around resident of Naples, he 
began the program 10 years ago through 
his church, St. William. Now volunteers, 
mostly retirees, include parishioners from 
other Roman Catholic churches in the 
area, including St. John the Evangelist, St. 
Ann and St. Agnes. The unique outreach 
program receives support and encourage-
ment from Collier County Public Schools 
and The Education Foundation of Collier 
County.  

“Monte’s Bus” runs Tuesday and Thurs-
day mornings, September through May. 
Each fall, a few regulars begin the new 
school year, and by January, February 
and March, the ranks reach a peak of 
nearly 70 riders each week. Immokalee 
educators conservatively estimate that 
the program provides more than 5,000 
volunteer hours each year, all benefiting 
Immokalee’s school children.

Pinecrest Elementary School guidance 
counselor Michele Meyer has worked 
with the group for several years. “Their 
contributions extend beyond the benefits 

of tutoring and working with students 
when they come as a group on the bus,” 
she says. “Their contributions are ongo-
ing and consistent. We appreciate all they 
offer to our students and staff.”

A retired businessman from the New 
Jersey area, Mr. Montefalcone has also 
volunteered for The Education Founda-
tion of Collier County for many years. 
“I’ve always worked with kids, been a 
coach,” he says modestly about why he 
does what he does. “And the needs, espe-
cially here in Immokalee, are obvious.”

The success of the program, he adds, is 
possible only because of caring retirees 
like Donna Byram, a part-time Collier 
resident from Peewaukee, Wis., who has 
volunteered every Tuesday for more than 
a year. And David and Betty Quist, who’ve 
been riding the bus for five years.

Although week after week, many 
respond to Mr. Montefalcone’s call for 
service, he and his volunteers would wel-
come more company on Monte’s Bus as 
the wheels go ’round on the 45-minute 
trip to and from Immokalee. 

At exactly 12:56 p.m. that Tuesday, the 
bus returns to the Sam’s Club parking lot. 
It’ll be back on Thursday morning, and 
every Tuesday and Thursday through the 
school year. If you’d like to hop on, call 
the Education Foundation at 643-4755. ■

— Rainer Olbrich is a volunteer with 
The Education Foundation of Collier 
County.  Founded in 1990, the foundation 
is an independent, not-for-profit 501(c)
(3) organization whose purpose is to 
engage our community and schools. For 
more information, visit www.Education
ForCollier.org.

The wheels on ‘Monte’s bus’
keep turning toward Immokalee

COURTESY PHOTO

Volunteers on “Monte’s Bus” prepare to head to schools in Immokalee. 

BY RAINER OLBRICH
Special to Florida Weekly 

The Naples Pathways Coalition is a non-
profit advocacy group that champions a 
safe, interconnected system of pathways, 
bike lanes and sidewalks for all users of 
non-motorized transportation. Members 
work in the community to educate cyclists, 
pedestrians and drivers, organize bicycle 
rodeos for kids and install lights on bikes 
for low-income individuals who use their 
bikes for commuting. The coalition also 
pushes local government to install and 
maintain sidewalks, bike lanes and off-road 
multi-use pathways.

The group is planning two major bike 
rides:

• The fifth annual Iron Joe Bonness 
Turkey Ride, Sunday, Nov. 29 – Beginning 
at North Collier Regional Park, rides of 10, 

20, 30, 62 and 80 miles are mapped out for 
bicyclists of all abilities. 

• The fourth annual Pedaling for Path-
ways Brunch, Sunday, Jan. 24 – Setting out 
from Lowdermilk Beach Park, riders can 
choose to pedal 10, 20, 30, 62 or 100 miles. 

Registration includes continental break-
fast, fully supported road ride, lunch from 
Carrabba’s Italian Grill and a T-shirt for all 
who sign up by Friday, Nov. 13.

Registration for each ride is $30 for Naples 
Pathways Coalition members and $35 for 
others. New membership for $55 includes 
registration for the Turkey Ride. The first 
child 10 and younger rides free with a paid 
adult; additional children pay $15 each.

For more information, call 810-5949 or 
visit www.naplespathways.org.  ■

It’s time to shape up for pedaling
with the Naples Pathways Coalition
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Hugo Arloro
Dir. of Business Operations
Cedar Montessori School
10904 Winterview Dr.
Naples, FL 34109
Phone: (239) 597-7190
Fax: (239) 597-6915

Cedar Montessori School Inc. is a not for profit, non discriminatory establishment as it relates to staff and stu-
dents.  License # 087667

Now Enrolling 
for

2009-2010

Celebrating

 25 Years

Established 1984

239-597-7190
www.CedarMontessori.org

Toddler-Grade 6
Full/Part Time Schedules Available

Extend Hours: 8am - 5:30pm
All Day 8am - 3pm

HHA299992099

Services Available Nationwide

You now have a choice to keep a frail, aging person in their own
home and out of a nursing home. Let our professional Care
Managers and their integrated team of SeniorBridge Caregivers
provide care in your home 24/7.

Benefits of SeniorBridge:
• Reduced hospitalizations 
• Better overall physical health
• Improved quality of life
• Less family stress 

SeniorBridge.com

5621 Strand Blvd.

Suite 301 • Naples

(239) 594-5004

14260 Metropolis Ave. 

Suite 103 • Fort Myers

(239) 561-7100

Living Safely in the Comfort of Your Home

Collier County
(239)-430-8300
(239)-213-0355
HHA299991482

Lee County
(239)-561-7100
HHA299992947

Charlotte County
(941)-205-2956
HHA299992099

Serving Lee, Collier & Charlotte counties

20% OFF

Former players from the National Foot-
ball League toured Step by Step Early Child-
hood Education & Therapy Center recently 
to learn more about the charity, which is 
one of three to benefit from the Inaugural 
Gridiron Legends Charity Shootout coming 
up Dec. 4 and 5 at Palmira Golf & Country 
Club in Bonita Springs.

Step by Step has been assisting children of 
diverse abilities and their families in Collier 
County for more than 25 years, providing a 
safe, nurturing environment that supports 
their social, emotional, cognitive, language 
and physical development.

Dozens of former NFL players have been 
invited to participate in the Gridiron Leg-
ends Charity Shootout. Those who have 
committed to play include were former 
St. Louis Cardinals quarterback Jim Hart 
and former Houston Oilers linebacker Jack 
Laraway, along with Tony Nathan and Bob 
Kuechenberg, Miami Dolphins, Joe Cribbs, 
Cornelius Bennett and Jimmie Gilies, Buffalo 
Bills; Parnell Dickinson, Los Angeles Rams; 
and Eddie Payton, Cleveland Browns.

The tournament will begin Friday, Dec. 
4, with a pairings party and will continue 
the next day with breakfast followed by the 

18-hole scramble, awards ceremony and 
raffles. The festivities will conclude with 
a three-team shootout to determine the 
champion team. The winning team will earn 
a spot to play in the 2010 South Florida NFL 
Alumni Chapter Super Bowl Golf Tourna-
ment in February 2010 in Fort Lauderdale, 
which is a qualifier for the Super Bowl 
of Golf National Championship in Maui, 
Hawaii, in April 2010.

The entry fee is $2,000 per foursome and 
$500 per individual golfer. 

Among the sponsors who have signed 
on to date are: Beasley Broadcast Group 
Inc., Monarch Marketing Services, Comcast, 
Cone Communications Company, Living 
Now Inc., BDK Group, In Trouble Zone 
Productions, The PublicRelate Integrated 
Marketing, Disney World, Discovery Cruise 
Lines, Minnesota Twins, Bealls Department 
Store, Naples Zoo, Florida Everblades, Shark 
Shootout, Miller Lite, Mercedes Benz and 
Ford. Additional sponsorship opportunities 
are available.

For more information about the Gridiron 
Legends Charity Shootout, call 591-8901 or 
visit www.GridironLegendsCharityShoot-
out.com.  ■

NFL legends visit Step by Step
in advance of charity shootout

           COURTESY PHOTO

Jim Hart, formerly of the St. Louis Cardinals, left, and Jack Laraway, formerly of the Houston 
Oilers, with young students at Step by Step.
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HEALTHY LIVING
Asthma health management

program on the cutting-edge of treatment
More than 22 million people in the 

United States suffer from asthma. 
Although asthma never goes away, it 
is totally treatable. Proper asthma man-
agement improves quality of life and 
lung function, which is why outpa-
tient asthma management education 
programs are among the latest advance-
ments in health care.   

“Previously, asthma patients only 
received education through inpatient 
programs in the hospitals and their phy-
sicians.  Now they can receive in-depth 
education and learn self-management 
skills when they’re newly diagnosed or 
already have a pre-existing diagnosis,” 
says Teresa Summe, RRT, AE-C. 

Area residents can now do so through 
Lee Memorial Health System’s Asthma 
Health Management Program— the 
only outpatient education program in 
Southwest Florida. 

Participants in the outpatient pro-
gram learn how to identify asthma 
symptoms and recognize triggers. 
Additionally, they learn how to manage 
symptoms on a daily basis and in an 
emergency situation. An asthma action 
plan is designed to help the patient and 
family determine the action they should 
take before they have to go to the emer-
gency department, or to prevent them 
from needing to go at all.   This results 
in fewer absences from school or work, 

The intravenous dye cost the hospital 
$14. The patient’s bill for it? Try $600.

“That’s more than a 4,000 percent 
markup. I think about that bill a lot,” 
said Holly Lang of Georgia Watch, a 
nonprofit consumer advocacy group.

Then there are stories of $11 for a box 
of tissues — also known as a dispos-
able mucus recovery system. Or $15 for 
thermal therapy. We call it an ice pack. 
Tylenol for $140. A charge of $30 for a 
thermometer or $52 for a commode.

According to the Medical Billing 
Advocates of America, 80 percent of 
hospital and medical care bills have 
errors and overcharges on them. You’re 
likely to get stuck with a bill more pain-
ful than any needle.

“I would say that is the norm,” said 
Cindy Holtzman, director of opera-
tions for MBAA. “It’s horrible, or we 
wouldn’t be out here.”

More than 36 million Americans have 
medical debt, in many cases leading to 
bankruptcy. Making matters worse are 
common and outlandish billing errors 
that consumers can ill-afford. Hospi-
tal bills are complicated, and combing 
through them is time-consuming and 
overwhelming.

And if you aren’t careful, you could 
pay for a private room when you shared 
one. Or pay for six nights when you 
were there for four. One patient, admit-
ted for a virus, was charged a fee from 
a radiologist, and many are hit with 
unnecessary laboratory fees.

“You’ve got the physician seeing you 

and someone else keying in 
the data,” said Ms. Holtz-
man, who is based in Wood-
stock, Ga. “The front office 
is preparing a bill. The doc-
tors don’t even have a clue 
(about the billing).”

That’s where advocacy 
groups such as Georgia 
Watch, MBAA and the Alli-
ance of Claims Assistance 
Professionals come in. 
Georgia Watch’s hospital 
accountability project start-

ed in 2007 and is a small organization 
compared with for-profit groups like 
MBAA and ACAP that generally charge 
a percentage of your total bill or a 
percentage of your savings. You could 
pay an hourly fee of $100 or more. Plus, 
there is no licensing associated with 
the advocacy business.

The groups are made up of health-
care professionals with backgrounds 
in insurance and medical billing. They 
can negotiate with your insurer to 
appeal coverage denials, work to get 
you lower fees and dispute charges on 
your bill.

“Sometimes this is so complicated, 
you want to throw up your hands,” said 
Dr. Margaret Lewin, medical direc-
tor of Cinergy Health. “Don’t do that. 
There are professionals who can help 
you go through your bills.”

And you can help yourself.
Never leave the hospital without an 

itemized bill. After you’ve been dis-
charged, it is harder to get.

• Know who is treating you, and for 
what. Ask a family mem-
ber or friend to help.

• Never pay the bill 
immediately upon dis-
charge.

• Don’t let the hospital 
shrug off a bill and tell 
you insurance will pay 
for it.

• Remember, you’re 
your own best advocate.

“I’m not saying be argu-
mentative, but the con-
sumer has a strong role,” 
Ms. Lang said. ■

Hospital bills can make you really ill

BY DANA THIMONS____________________
Special To Florida Weekly

as well as decreased emergency depart-
ment visits and hospitalizations.  

Reducing asthma-related visits to the 
emergency department or hospitaliza-
tions also saves money. 

“There has been a 75 percent increase 
in asthma-related pediatric and adult 
emergency room visits and hospitaliza-
tions. Outpatient asthma education pro-
grams are a way to reduce both patient 
and hospital costs,” says Ms. Summe, 
the program’s coordinator and full-
time board certified asthma educator. 
“Learning how to recognize and reduce 
asthma symptoms and triggers, as well 
as understanding the asthma medica-
tions, helps to keep patients healthy 
and out of the hospital.” 

The Asthma Health Management 
Program — based on guidelines by the 
National Heart, Lung & Blood Insti-
tute — is comprised of a multidisci-
plinary team of health professionals, 
including a certified asthma educator, 
medical directors for adult and pediat-
ric patients, and respiratory therapists. 
Patients are referred by their primary 
care physician, pediatrician, pulmonolo-
gist or emergency department physi-
cian, and are usually scheduled for five 
visits during the six-month program. 
Follow-up visits are then scheduled six 
months and one year after completing 
the program to ensure patients have 
the knowledge and resources to lead a 
healthy life.

The program provides each patient 

with an age-based information pack, 
which includes the asthma action plan, 
an educational CD and various devices 
and materials to educate the patient 
and family about asthma and ways to 
make their homes safer for the asthma 
sufferer.  

LMHS will be applying for certifica-
tion by the American Association for 

Respiratory Care after the program has 
been up and running for six months 
— the amount of time required by the 
AARC before a program can apply for 
certification. Once certified, LMHS’ 
Asthma Health Management Program 
will be the only program of its kind cer-
tified in Florida. There is only one other 
AARC-certified program in the U.S. ■

COURTESY PHOTO

Education is one of the most important tools in treating asthma.

COURTESY PHOTOS

Hospital bills are complicated, and combing through them is time-consuming and over-
whelming. Experts claim these are primary reasons why billing errors are so common.

BY RANA CASH________________________
Special To Florida Weekly
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www.happyfeet.com

 (Across from Bass Pro Shops, next to Bar Louie and Border Books

The MBT Superstore

Men’s $  off Women’s &

$39* Introductory
1-Hour Massage

Session

Dr. Scanlon joins 
Vein and Laser 

Treatment Center
Vascular surgeon James Scanlon has 

joined the Naples office of Gulfcoast Car-
diothoracic and Vas-
cular Surgeons and 
The Vein and Laser 
Treatment Center. 

Dr. Scanlon earned 
his undergraduate 
degree from Villanova 
University, Villanova, 
Pa., and his medical 
degree with distinc-
tion from George 

Washington University School of Medi-
cine in Washington, D.C. He completed 
his internship and residency at George 
Washington University Medical Center 
and his fellowship in vascular and endo-
vascular surgery from Georgetown Uni-
versity and Washington Hospital Center, 
also in Washington, D.C. 

In addition, Dr. Scanlon completed a fel-
lowship in trauma/critical care research 

at Inova Regional Trauma Center at Inova 
Fairfax Hospital in Falls Church, Va.

Dr. Abraham Sadighi opened The Vein 
and Laser Treatment Center in Fort Myers 
in 2000. In 2006, he partnered with Gulf-
coast Cardiothoracic Surgeons to form 
Gulfcoast Cardiothoracic and Vascular 
Surgeons. The practice cares for patients 
with a wide range of surgical needs, rang-
ing from heart and lung diseases to vas-
cular disorders. The Naples office is at 311 
Ninth St. N.  ■

Physicians Regional 
Healthcare System 

support groups
Physicians Regional Healthcare System 

holds an array of support group meetings 
for people who want to learn more about 
managing various medical ailments. Meet-
ings take place in the cafeteria at Physi-
cians Regional Medical Center-Pine Ridge 
and are open to anyone, free of charge.  

• The Headache Center Support Group 
– 6-7 p.m. on the first Tuesday of every 
month.  

• Post Polio Support Group – 10 a.m. to 
noon Saturday, Nov. 7 (meets on the first 
Saturday of every month) This month’s 
speaker is nutritionist Dee Harris. 

• Diabetes Support Group – 6-7 p.m. Tues-
day, Nov. 10 (meets on the second Tuesday 
of every odd month) This month’s speaker 
is registered nurse Pam Eichler.  ■

Family Foot and 
Leg Center opens 

south office
Drs. Kevin Lam, Jamie Weaver and 

Brian Timm announce the opening of 
the second Family Foot and Leg Center. 
The practice is accepting new adult and 
pediatric patients at 12250 Tamiami Trail 
E., across from the Lely horses in the 

Gridley Building.
The physicians of Family Foot and Leg 

Center specialize in adult and pediatric 
reconstructive and revisional surgery for 
foot, ankle and lower leg, trauma and 
deformity correction, peripheral nerve 
surgery, diabetic wound care and sports 
medicine. Advanced treatment technolo-
gies available include shockwave therapy, 
laser surgery, cryosurgery, sclerotherapy, 
wound healing/platelet gel and 3D laser 
orthotic casting. The center also offers 
the KeryFlex nail restoration system for 
treatment of fungal nails. 

In addition to the above new loca-
tion, The Family Foot and Leg Center is 
also in the Goodlette Medical Building, 
661 Goodlette Road. Appointments at 
either location can be made by calling 
430-FOOT (3668) or by visiting www.
naplespodiatrist.com.  ■

SCANLON

Serenity Stretch, a mini-spa for both 
body and soul, offers the opportunity to 
inhale the Garden of Hope and Courage’s 
quiet inspiration and to relieve muscle 
tension and preoccupation with trying cir-
cumstances.

Led by yoga and former fitness instruc-
tor Janice Behling in a series of five classes 
outdoors in the garden’s Tommy Bahama 
Pavilion, Serenity Stretch takes the work 
out of stretching by providing a refresh-
ing hour of cultivating calm, in addition to 
the chance to gain youthful flexibility and 

strength. Ms. Behling appeals to all fitness 
levels with reassuring encouragement, a 
calming presence and realistic motivation.

Space is limited for this five-week 
opportunity to release tension and gain 
flexibility. No prior experience with yoga 
is necessary.

Classes are offered at 6 p.m. Wednesday, 
Nov. 11 and 18 and Dec. 2, 9 and 16. Cost for 
all five sessions is $40. Reserve space by 
e-mailing SerenityStretch@hotmail.com 
— or simply arrive at the garden’s outdoor 
Tommy Bahama Pavilion prior to class.  ■

Serenity Stretch brings yoga 
to Garden of Hope and Courage
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Carrabba’s fashion 
show will benefit 

Eden Florida
Eden Autism Services Florida will hold 

a fashion show and luncheon at noon 
Monday, Nov. 9, at Carrabbas’s in North 
Naples. Proceeds will benefit scholar-
ships to offset a decrease in state tuition 
funding for students with disabilities.

Eden Florida students and fam-
ily members, school staff and friends 
will model fashions from Gap, Banana 
Republic, Cache and Brooks Brothers. 
Hair and makeup will be by DeMarlo 
Salon and Spa.

Tickets are $40 per person. For reser-
vations, call Patti Byers at 293-4244 or 
Frank Garbarino at 440-3534  

Don Shula will 
address Lee 

Memorial dinner
The Lee Memorial Health System 

Foundation will host a reception and 
wine dinner with legendary coach and 
mentor Don Shula from 6-9 p.m. Thurs-
day, Nov. 12, at Shula’s Steak House at 
the Hilton Naples. Mayor Bill Barnett 
will serve as master of ceremonies. Pro-
ceeds will benefit the LMHS Regional 
Cancer Center in Fort Myers.

Mr. Shula, who lost his wife to breast 
cancer, will deliver his motivational 
speech titled “Everyone’s a Coach.” 
Silent and live auctions will include 
memorabilia from sports heroes includ-
ing Tiger Woods, Tom Brady and Derek 
Jeter.

Tickets are $500 per person. Sponsors 
are Mercedes-Benz of Naples, which 
will showcase a selection of 2010 cars, 
and Florida Gynecologic Oncology. 
Call 985-3550 for reservations and more 
information.  

Eye for Art will help 
the visually impaired
Lighthouse of Collier presents Eye 

for Art, an evening with local artists 
Nancy Iannitelli, Geraldine Novy, John 
Pomeroy, Gene Salerno and Amanda 
Jaron, from 6-10 p.m. Thursday, Nov. 
12, at 457 Bayfront Place. Lighthouse 
of Collier promotes the development, 
implementation and ongoing evaluation 
of programs and services that foster 
independence and enhance the quality 
of life for the blind, visually impaired 
and their caregivers. Call 265-5355.   

Firefighters on call 
for fashion show

Big Cypress Marketplace presents 
“Come on Baby Light My Fire,” a fash-
ion show by Kari’s Kreations Boutique 
with models escorted by the 2010 cal-
endar models from North Naples Fire-
fighter Local 2297, at 12:30 p.m. Saturday, 
Nov. 14. Firefighters will autograph their 
“Strong, Brave and Proud” calendar, sales 
of which will benefit local charities.

The event is free and open to the pub-
lic. Big Cypress Marketplace is on U.S. 
41 East/Tamiami Trail, four miles east 
of Collier Boulevard. Call 262-3210 or 
774-1690 or visit www.BigCypressMar-
ketplace.com.   

Set out on a voyage 
to the Hospital Ball
With a theme of “A Venetian Voy-

age,” NCH Healthcare System’s annual 
Hospital Ball takes place Saturday, Nov. 
14, at The Naples Grande. The evening 
benefits the NCH Orthopedic Center of 
Excellence to help fund the total renova-
tion of the downtown orthopedic unit 
and purchase state-of-the-art medical 
equipment.

Tickets are $475 per person. Call 436-
4511 or visit www.VenetianVoyageGala.
com.   

AZN at Mercato 
hosts event

for Viva Naples
Viva Naples, the fundraising commit-

tee for the American Cancer Society, is 
hosting a benefit at 6 p.m. Monday, Nov. 
16, at AZN at Mercato. For $20 per per-
son, guests will enjoy an array of sushi, 
calamari, spring rolls and other appetiz-
ers, along with a cocktail of their choice. 
RSVP to the American Cancer Society at 
261-0337, ext. 117.   

It’s time for tea
 for people and pets
Humane Society Naples holds its 11th 

annual Afternoon Tea and Fashion Show 
from 2-5 p.m. Friday, Nov. 20, at the Hil-
ton Naples. Fashions will be from Tickled 
Pink Boutique and Posh Paws and City 
Claws. Tickets are $100 per person. Call 

Patricia Connell at 643-1880, ext. 18, or 
e-mail Patricia@hsnaples.org.  

Glass Slipper Ball
will help Shelter

The Shelter for Abused Women & 
Children will be one of the beneficiaries 
of the Zonta Club of Bonita Springs’ 
Glass Slipper Ball that takes place from 
7 p.m. to midnight Friday, Nov. 20, at the 
Hyatt Coconut Point.

More than 18 chefs from the area’s 
leading restaurants — Angelina’s, Bice, 
Charlie Chiang’s, Flemings, Hyatt Coco-
nut Point, IM Tapas, La Playa Resort, M 
Waterfront Grille, Mikkelson’s Pastry 
Shop, Roy’s and Whole Foods, among 
others — will create hors d’oeuvres 
and desserts for the crowd. Entertain-
ment will include professional exhibi-
tion dancing and music by the High 
Voltage Band.

Tickets for the black-tie optional event 
are $100 per person and can be reserved 
by calling 498.0022 or by visiting www.
zontabonitasprings/org/GlassSlipper-
Ball.htm.   

Philharmonic League 
goes all out

for holiday gala
The Naples Philharmonic League hosts 

the Nutcracker Gala beginning at 6 p.m. 
Monday, Nov. 23, in the Figge Conserva-
tory at the Philharmonic Center for the 
Arts. A trumpet fanfare will welcome 
guests to an array of holiday trees, a 
silent auction of artwork and gift items, 
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SAVE THE DATE
as well as cocktails, hors d’oeuvres and 
dinner. 

After the gala, a holiday shopping bou-
tique will be open daily through Sunday, 
Nov. 29 (closed for Thanksgiving). The 
gala trees will remain on display and 
bids will be accepted on any not sold 
at the gala. All proceeds will benefit the 
Naples Philharmonic Orchestra and its 
youth music education programs. Gala 
tickets are $125 per person. Call the 
league office at 254-2777. 

‘Oceans Five’ will 
benefit conservation

The International Game Fish Association 
will hold the Oceans Five – Let’s Keep 
Them Alive gala to benefit IGFA 
conservation and education programs 
beginning at 6:30 p.m. Thursday, Dec. 
10, at The Port Royal Club. Hosts are 
Roy and Jackie Cronacher and Kermit 
and Jenny Sutton; guest speaker will 
be marine scientist, author and former 
IGFA trustee Dr. Ellen Prager.

Tickets start at $250 per person, and 
sponsorships are available. For more 
information, call Lesley Arico at (954) 
924-4222 or e-mail larico@igfa.org.

Ring in the new year 
with the ‘Dallas’ stars
A dozen cast members from TV’s 

“Dallas” will host a capital fundraising 
celebration for the J. Timothy Hogan 
Foundation on Wednesday and Thurs-
day, Dec. 30-31.

The Ewings of Dallas New Year’s 

Eve Safari Gala will open with cocktails 
and dinner for sponsors and VIPs at the 
Hilton Naples. High tea will take place 
the afternoon of Dec. 31 at the Naples 
Grande Beach Resort. The New Year’s 
Eve gala for 900 guests will also take 
place at the Naples Grande.

Cast members from the prime-time 
soap opera who have confirmed include 
Larry Hagman (JR Ewing), Charlene 
Tilton (Lucy Ewing), Steve Kanaly (Ray 
Krebbs), Ken Kerchavel (Cliff Barnes) 
and Joan Van Ark.

The J. Timothy Hogan Foundation 
provides treatment options for children 
of working families with mental health 
issues. The foundation’s mission is to 
reduce and prevent teenage suicide.

For details, visit www.jthogan.org.

David Lawrence 
Center plans Russian 

adventure
Ticketholders for the David Lawrence 

Foundation’s 2010 gala fundraiser will 
be transported to St. Petersburg, capital 
of the Russian Empire and the land of 
splendid palaces, imperial estates and 
monuments. Honorary co-chairs are 
Carol and Dick Munro and Jack Ran-
dall.

The adventure begins at 6 p.m. Friday, 
Jan. 15, at the Naples Yacht Club. 

Tickets are $500 per person, $1,200 
per VIP guest or $5,000 per table of 10. 
For more information and to make a 
reservation for “Saint Petersburg: Land 
of the Tsars,” call 354-1416 or e-mail car-
ols@dlcmhc.com. ■

The Humane Society Naples is giv-
ing military veterans a free cat or kit-
ten Nov. 10-14, in honor of Veterans 
Day. Anyone who can verify their mil-
itary service will be able to choose a 
feline to take home. Each adopted pet 
will come with $300 worth of extras 
such as a medical exam, vaccinations, 
ID microchip, sterilization surgery 
and 30 days of pet health insurance. 

Interested veterans must fill out an 
adoption application and be approved 
to receive their free cat or kitten.

The Humane Society Naples is at 
370 Airport-Pulling Road North. Adop-
tion center hours are 11 a.m. to 7 p.m. 
Tuesday and Thursday; 11 a.m. to 5 p.m. 
Wednesday, Friday, Saturday and Sun-
day. Call 643-1555 for adoption informa-
tion or log onto www.HSNaples.org. ■

Humane Society has ‘Pets for Vets’

Remarkabl e things are  happe ning at 

Kensington Golf & Country Club!

A member-owned and financially-stable club in the 
heart of Naples, offering Robert Trent Jones Jr.’s 

“Crown Jewel” championship course, is nearing 
completion of a $5 Million clubhouse renovation.  

Kensington’s other “Crown Jewel” is scheduled 
to reopen in November.

Memberships available starting under $10,000.
Catering and Private Event Space available. 

For more information on membership opportunities or to talk 
about hosting a holiday party or wedding at Kensington, please 

contact Lindsey LaCroix at 239.213.1983
www.kensingtoncc.com

Golf
 

M
em

bers
hips

 

Ava
ila

ble

Th e Club at Th e Strand is a Private 27-Hole Championship Golf Club with an elegant and 
classic Old World ambiance. Th e Club is ideal for Power Business Meetings, Formal Galas or 
Intimate Gatherings. Our Award-Winning Chef, Professional Planners and Staff  will ensure 
every detail is beautifully executed for a worry-free experience.

A limited number of Single and Family Golf Memberships starting
at $10,000 are now being off ered.

THE CLUB AT THE STRAND
5840 Strand Boulevard 

 Naples, FL 34110
Contact Hilda Gilbert

(239) 592-7710 ext. 210
www.theclubatthestrand.com 

You belong here… with us.
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Pets of the Week

To adopt a pet
Collier County Domestic Animal Services is at 

7610 Davis Blvd. Hours are 9 a.m. to 6 p.m. Mon-
day through Saturday. Adoptions begin at 11 a.m. 
and are processed through closing time. Adop-
tion fees are $60 for cats and $85 for dogs and 
include spay/ neuter surgery, a bag of pet food, 
pet’s license and a micro-chip ID. Call 252-PETS 
(7387) or visit DAS online to search for a lost pet 
or fi nd a new pet at www.collierpets.com.

>>Chloe is 
a 6-year-old 
spayed, long-
hair tabby 
who’s just 
waiting to be 
taken home. 
She’s very 
sweet and 
loves to be 
brushed.

>>Gracie is 
an 18-year-
old thorough-
bred who 
loves her hay 
and would  
make a great 
pasture buddy 
for another 
horse.

>>Tasha is 
an 8-month-
old brown 
brindle 
hound mix. 
Although still 
young, she 
knows basic 
commands 
and walks 
very well on a 
leash.

Waterways of the 
Czars

Russian River 
Cruise

May 28—June 10, 2010 

The Renaissance Academy of 
FGCU has partnered with 
Viking River Cruises, the 

world’s premier luxury river 
boat cruise company to offer 
this remarkable excursion. 

From $3,986 (Cruise-only)
13-day cruise with river-view 
stateroom.  St. Petersburg to 
Moscow. 

Old World Highlights: The 
Hermitage, The Kremlin, 
Catherine’s Palace at Pushkin, 
Russian ballet or opera. 

Culture Curriculum: Russian 
language lessons; the Romanov 
Czars; The Fall of Communism; 
Russia’s Great Waterways; and 
Putin & Democracy. 

For a FREE Itinerary 
& Registration Form 

 Contact The Renaissance 
Academy 

Phone: (239) 425-3276 

When your pet is healthy, your 
veterinarian can still be of use. 
While few veterinarians have the cer-
tified training or knowledge to help solve 
behavior problems, the number of those 
who do is growing — and your vet may 
be one of them. Even those veteri narians 
who have no interest in behavior work 
can refer you to someone who can help. 
Loosely grouped under the term “behav-
iorist,” these pet professionals can help 
you fix what ails the relationship you 
have with your pet.

Consulting a behaviorist can save you 
time, money and aggravation. Time, 
because someone with experience in 
animal behavior can quickly determine 
the root of the problem, without the 
emotional baggage that a pet owner may 
bring to the situation. Money, because 
a consultation or two is a great deal 
cheaper than replacing a chewed couch 
or blitzed landscaping. And aggravation? 
You’ll understand that one if you’ve ever 
lived with a problem pet.

One of the best choices for help is a 
veterinarian who has received addition-
al certification in solving pet-behavior 
problems. These professionals have gone 
through years of study in animal health 
and behavior and have done a residency 
in the field as well. One plus with this 
group: They can prescribe medications 
to help correct behavior problems as 
part of an overall program.

People with other aca demic degrees 
(such as psychology) and people who’ve 
picked up their knowledge in the field 

also make themselves available for advis-
ing on behavior. Some in the  latter group 
can be excellent, so don’t let a lack of 
degrees deter you from getting help 
from someone who has studied in the 
“school of hard knocks” (or would that 
be the “school of bites and scratches”?).

Behaviorists are not “trainers” in the 
sense of offering group obedience class-
es to sharpen a pet’s manners. Instead, 
they work one-on-one with you to solve 
a specific behavior problem.

If you’re in a situation where you’re 
thinking of dumping your pet, ask your 
veterinarian for help, or call your clos-
est college of veterinary medicine. And 
quit dreaming about that imaginary farm 
where all bad dogs are welcome. It exists 
only in those dreams.

Instead, get help to get the dog you 
dreamed of owning. ■

Don’t wait for little problems to become big 
ones — get help with unwanted behavior 
early in your dog’s life. 

We get e-mails every day asking about 
“the farm.” 

What farm, you ask? The one where 
many imagine their unmanageable dog 
will be welcomed, along with countless 
others. A farm where dogs run leash-
free, with no children to bite, no cats to 
kill, no home or yard to destroy, and no 
nearby neighbors to hear the barking, 
barking,  barking.

“We can’t handle our dog anymore,” 
someone will write to us desperately. 
“We need to find him a home on a 
farm.”

Of course, no such farms exist. The 
responsibility for correcting your dog’s 
behavior problems rests solely with you. 
His quality of life is at considerable risk 
— and likely his very life: Dogs with seri-
ous behavior problems whose owners 
give up on them are often euthanized 
after adoption efforts fail.

It doesn’t have to be that way. While 
some behavior problems aren’t fix-
able, most can be. To accomplish such 
change, though, you have to be prepared 
to put some time into changing the situ-
ation. Quick-fix, halfhearted efforts are 
doomed from the start.

The first rule of solving any behavioral 
problem is to make sure it’s not a medi-
cal problem. Health issues that cause or 
contribute to behavior problems must 
first be accurately diagnosed and treated 
with the help of your veterinarian.

PET TALES
Help for dog problems
BY DR. MARTY BECKER & GINA SPADAFORI_______________________________
Universal Press Syndicate
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In the 11th century, a ruthless and 
determined man named Canute was king 
of England, Denmark, Norway and part of 
Sweden. Sycophants at court whispered 
in his ear that he could accomplish any-
thing. So hearing, he ordered his throne 
brought to the sands at the edge of the 
sea. In imperious voice he addressed the 
incoming tide:  I, Canute, order you to 
halt. As his royal robes began to drink of 
the advancing waters, he now ordered a 
return to his castle.   

What could he have been thinking at 
the time? Did he or did he not realize 
the wisdom with which Chaucer would 
be credited with writing some three 
hundred years later in his vernacular 
prologue to the Clerk’s Tale? Indeed, 
time and tide wait for no one.   

What is the common ground of time 
and tide? This pirate thinks it is the 
sands. And where would the sands of 
time and tide live to escape the vulner-
able edge? Of course, in the hourglass.

The hourglass is quite a design 
achievement. To control for the non-
fluctuating rate of sand flow the ratio 
of neck width to sand particle diameter 
must be exactly determined and mea-
sured. And the sand must not be too 
coarse, for fear it might wear away the 

MUSINGS
Sans time, any time at All

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.

glass at the neck. The seal must be tight. 
The surface must be level.  

The proscriptions seem endless, but 
the appreciation was clear. At the time 
of its invention in third century Alex-
andria, the hourglass was carried like a 
wristwatch. By the time of our Canute, 
the hourglass was as important in sea 
navigation as the astrolab. 

Christopher Moody, the 18th century 
pirate known for taking “no quarter,” 
that is, sparing no life, flew his special 
Jolly Roger that sported a gold on red 
winged hourglass.

And even for us postmoderns, though 
domesticated beyond tolerating sand in 
our shoes, the hourglass is no stranger. 
We have our perfect three-minute eggs 
and our games of Boggle. We have 
our shapely women and our impatience 
at transformed cursors. We have our 
60-ton Time Wheel in Budapest, the 
largest hourglass, flipped over once each 
year since 2004. And one of the smallest 
in Hamburg, which runs through in less 
than five seconds.   

As memorable as Chaucer and the 
literary giants who echoed him is the 
epigram of the 1965 soap “Days of Our 
Lives”: “Like sands through the hour-
glass, so are the days of our lives.” I 
think Canute knew this.  

Certainly the ancient Greeks of the 
Golden Age (500 - 300 BCE) thought 
about time. They posited two kinds of 
time: the quantitative, sequential, objec-
tive time called Chronos, and the quali-
tative, subjective time Kairos. If Chro-

nos is the measured 
sands either at top 
or bottom of the 
hourglass, then Kai-
ros is the neck. Kai-
ros is the fleeting 
moment, the move-
ment now, the in 
between top future 
and bottom past.  

With the magic 
of Tennyson’s flow-
er in the crannied 
wall, in the hour-
glass we hold it all 
in hand, both pre-
cisely and beyond 
precision. The 
hourglass permits a 
loose holding that 
sees the timeless-
ness in time as we 
are compelled to 
stare at the uncap-
turable, inconceiv-
able middle ground between coming 
and going, between permanent and 
impermanent. We cannot look away. We 
are captivated by a blur that is somehow 
between sand particles, sans particles.  

This is the feeling brought by the 
Sandman to this pirate child. It was 
not sleep. It was an awakening beyond 
that achieved by a rubbing of my eyes. 
It was the singing in both high and low 
frequencies of sand pressed, groanings 
of new vision birthed from winds for-
nicating dunes. And it was seeing sand 
paintings of all pure worlds, beyond the 
illusion of time, shifting sands merely 
held in mind. In the middle of it All: 

the falling of the effortless worship of 
extravagant loving in which the par-
ticular particulate body parts defy pos-
session or identification. All in all, in 
between, be coming, out of my mind, 
out of time, left here, washed away.

Come with me, please. ■



Rugs Galore

Sweet Deal Style on Sale
With over 10,000 area rugs in-stock, we’ll help you select the ideal rug for your décor and lifestyle.  

Before you go anywhere else, come check us out.  Chances are, we have exactly what you’re looking for!

Add dramatic style to your home with a custom 
hardwood floor from Abbey Carpet & Floor. 
With over 60 different hardwoods in stock, 

we know you’ll find the floor that’s perfect for you.

The Largest Selection of Hardwoods in Southwest Florida

FREE
INSTALLATION!

With purchase of carpet & pad.

Offer Expires 11.25.09

Over 1,000 Styles Available
Includes furniture moves! • Includes removal of old carpet & pad!

• Alexander Smith
• American Showcase

• Anso Caress Platinum
• Fabrica

• Nourison
• Stanton

• Karastan
• Masland

• Premier 
 Stainmaster®

All Area Rugs1/3 OFF

Naples Finest Flooring Showroom
Royal Cove Plaza • 13250 Tamiami Trail North • Naples

 239-596-5959  • naples.abbeycarpet.com 
Showroom Hours: Monday - Friday 9 - 6 • Saturday 9 - 5

$100 OFF
Your purchase of $1,000 or more.

CANNOT COMBINE WITH ANY OTHER OFFER. NOT VALID ON CLEARANCE ITEMS. 

Naples Finest Flooring Showroom
239-596-5959 • naples.abbeycarpet.com 

OFFER 
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THROUGH 
11.25.09

(FLW)

$500 OFF
Your purchase of $5,000 or more.

CANNOT COMBINE WITH ANY OTHER OFFER. NOT VALID ON CLEARANCE ITEMS. 

Naples Finest Flooring Showroom
239-596-5959 • naples.abbeycarpet.com 

OFFER 
GOOD 

THROUGH 
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(FLW)

$200 OFF
Your purchase of $2,000 or more.

CANNOT COMBINE WITH ANY OTHER OFFER. NOT VALID ON CLEARANCE ITEMS. 

Naples Finest Flooring Showroom
239-596-5959 • naples.abbeycarpet.com 
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GOOD 
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(FLW)

  20% OFF
Any Area Rug In-Stock

CANNOT COMBINE WITH ANY OTHER OFFER. NOT VALID ON CLEARANCE ITEMS. 

Naples Finest Flooring Showroom
239-596-5959 • naples.abbeycarpet.com 

OFFER 
GOOD 

THROUGH 
11.25.09

(FLW)

TA
KE

 AN 

EX
TRA



She’s back!
Colleen Kvetko is banking
on better times ahead. B2 
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WEEK 
at-a-glance

Howl for Habitat
NABOR members go wild
at Grey Oaks Country Club,
and more business events. 
B9 & 10 

Now representing...
Premier Properties takes on
sales and marketing
for two condominiums. B11 

Last week, public relations profes-
sional Shannon Palmer shared how she 
utilized social media tools to land a job 
in Southwest Florida, more than 1,200 
miles away from her Boston home. This 
week, Lori Burke, director of human 
resources at Neighborhood America 
in Naples, reveals how employers are 
using the same tools to find prospective 
employees.

Throughout her 20 years in HR, Ms. 
Burke has seen the recruitment pro-
cess evolve from posting a typewritten 
job description on an office bulletin 

board, to posting 
positions online 
on such popu-
lar sites as Mon-
ster and Career-
Builder, to today’s 
more direct link 
to potential candi-
dates via LinkedIn, 
Twitter, Facebook 
and YouTube.

“The HR profession is still learning 
how to best use this. You just have to 
jump in,” she allows.

For example, 
Ms. Burke encour-
ages employers to 
take a cue from 
technology giants 
Cisco, IBM and 
Microsoft, com-
panies that are 
placing recruit-
ment videos on 

what she calls the “biggest sensation” 
for recruiting: YouTube. “They want to 
make it easy for you to find them. The 
whole idea is to broadcast their mes-

sage,” she explains.
In a company’s search for new employ-

ees, Ms. Burke recommends LinkedIn’s 
Recruiter product, which was launched 
in early 2008.

Neighborhood America spends $5,500 a 
year for access to LinkedIn’s entire data-
base, which as of mid-October totaled 50 
million users worldwide. Access allows 
Ms. Burke to search for candidates 
around the globe whether by location, by 
skill set, by job title… anything.

Social networking helps find jobs and job candidates

SEE POWER POINTS, B4 

POWER POINTS

AlysiaSHIVERS
ashivers@floridaweekly.com

SWF battery empire 
charged by lottery winnings

Jason Fry aims to be the Battery King 
of Southwest Florida with a series of 
Batteries Plus franchise purchases, a 
business plan boosted by the $13.6 mil-
lion lump-sum payment Mr. Fry opted 
for when he won the Florida Lottery less 
than two years ago.

He bought his first Batteries Plus last 
March in Fort Myers and opened his 
second two weeks ago in Naples. He’s 
purchased the franchise rights for stores 
in Bonita Springs and Cape Coral, and 
plans on at least four more in the next 
decade, spanning a territory north to 
Charlotte County and east to Broward 
County.

Before he hit the jackpot in December 
2007, Mr. Fry was a busy man. “I had 
three jobs, two houses and two mortgag-

es,” he says, adding his lucky numbers 
hit in the knick of time. “I was really just 
about to go bankrupt.”

In addition to working fulltime as a 
bartender at Stonewood Grill and Tav-
ern in Fort Myers, he was drilling wells 
for a friend in Lehigh Acres and driving 
a cement truck for Rinker Materials.

Although he’d never been a regular 
lottery player, when a friend said he 
was running next door to pick up a few 
tickets, he figured that since it was a big 
win, he might as well buy a few tickets. 
He split the $47 million prize with a 
Bonita Springs man who was also for-
tunate enough to assemble the winning 
numbers.

Despite the windfall, Mr. Fry, 36, says 
kicking back and relaxing was never an 
option.

A graduate of the University of South 
Florida with a degree in criminology, 

he’d spent several years working for 
the state Department of Corrections in 
Naples. Troy Miller had an office next 
to Mr. Fry when they were working as 
parole and probation officers. 

“He’s a hard-working dude,” Mr. Mill-
er says. “When he was a parole officer, 
he was working that full-time job at the 
Stonewood Grill at the same time. He’s 
one of those guys who would just go 
nuts if he tried to hang out.”

‘A battery nation’
The idea of growing a business while 

offering employment in the community 
he’d grown up in appealed to Mr. Fry, 
who moved to Fort Myers from Chi-
cago as a teenager. The 6-foot-5 father 
of two daughters once played football at 
Cypress Lake High School.

BY GEORGE RAAB
Special to Florida Weekly  

SEE BATTERIES, B5 

COURTESY PHOTO

Jason Fry at his Batteries Plus store in Fort Myers. Mr. Fry opened a Naples store two weeks ago.



Colleen Kvetko’s feet hurt, and she couldn’t 
be happier.

“The heels and business suit are back on, 
and let me tell you, my feet are killing me,” 
says Ms. Kvetko, whose long banking career 
has led her to become president, CEO and 
founding director of Florida Shores Bank-
Gulfcoast. “It’s wonderful.”

It’s not that the 55-year-old Ms. Kvetko 
necessarily relishes the concept of aching 
extremities, but the discomfort brought 
on by a steady diet of functions requiring 
appropriate business attire is proof positive 
that she’s back and running in high gear in 
the industry that has been her professional 
home for nearly four decades. Gone are the 
leisurely days of an early retirement — days 
in which she could be found in casual cloth-
ing and sneakers.

In 2005, to the shock of many in the indus-
try, she abruptly retired from Fifth Third 
Bank at what appeared to be the apogee of 
her career. A year earlier, U.S. Banker had 
named her the “Fifth Most Powerful Woman 
in Banking.”

That she attracted such attention was 
understandable. She’s a woman of efferves-
cent personality who has not only survived 
but thrived in the often stodgy and decid-
edly masculine world of banking.

She had been president, CEO and chair-
woman of Fifth Third’s South Florida opera-
tions from 1992 until early in 2005, when 
Kevin Hale was named president and Ms. 
Kvetko shifted to business development.

In an interview shortly after her retire-

ment was announced, she 
explained her decision thus-
ly: “My bank agreed to buy 
another bank… and I knew 
my role would change. I 
promised myself if I didn’t 
love coming to work every 
day, I was out of there.”

The retirement proved 
to be short lived, howev-
er. She returned to Fifth 
Third less than a year later 
to help with expansion 
plans in South Florida, and 
remained in that capacity 
until mid-2008.

This past January, she 
took another unexpected 
leap, this time to Florida 
Shores Bank, where she 
became a founding direc-
tor and was named presi-
dent of Florida Gulf Shores-Naples. Florida 
Shores recently announced it has acquired 
controlling interest in Shamrock Bank of 
Florida, with $70 million in assets and loca-
tions in Naples and Everglades City. Once 
the acquisition receives regulatory approval, 
Shamrock will operate under the name of 
Florida Shores-Gulfcoast.

Ms. Kvetko began her banking career as 
a teller at the age of 16 in her hometown of 
Cleveland. She spent more than two decades 
with Fifth Third, coming to Naples from Cin-
cinnati in 1992 to head the bank’s operations 
here. Under her leadership, Fifth Third’s Flor-
ida operations grew from $1 million in assets 
in 1992 to $1.1 billion in 2005. In essence, she 
built the bank from the ground up.

Assuming the position in 
Florida represented a gigan-
tic gamble for Ms. Kvetko 
and her husband, Kirk, who 
held a significant job with 
FedEx. There was no com-
parable position available 
for Mr. Kvetko in Florida 
at the time, so he accepted 
a seven-level demotion in 
order to accompany his 
wife to Naples. He has since 
retired from FedEx and now 
is COO of an insurance 
firm.

Ms. Kvetko says she knew 
she could make a go of it in 
Naples after a brief fact-
finding visit in 1992. “I came 
down and went to a num-
ber of banks,” she recalls. 
“I walked in wearing shorts 

and a T-shirt, very casual, very low key. No 
one at any of the banks asked if they could 
help me. No one. I called Kirk and told him I 
couldn’t screw this up if I tried.”

Insisting she doesn’t miss the days of big 
banking, she speaks passionately about com-
munity banking.

“Community banking comes down to this: 
knowing your customers,” she says. “It’s 
really understanding the total individual. It’s 
making the local decision when someone 
comes in and wants a loan to buy a business, 
for example. The cash flow has to be there, 
of course, because cash is still king. But the 
character of the person wanting that loan 
is just as important. You can’t get to know 
someone that well in a big institution.”

Over and above knowing your customers, 
she adds, community banking means being 
involved in the community.

She has maintained an active presence 
in Naples, serving on a variety of boards, 
including the YMCA of Collier County, the 
Conservancy of Southwest Florida and The 
United Way of Collier County. An avowed 
animal lover, she is an enthusiastic support-
er of PAWS for Love, which helps train and 
place dogs for therapeutic purposes. 

While Ms. Kvetko’s enthusiasm for this 
new phase of her career is palpable, she 
says retirement did have its perks. She and 
Kirk — they were high-school sweethearts 
in Cleveland — spent more time at their 
Park City, Utah, condominium, and had more 
opportunities to indulge their passions for the 
outdoors and hiking. And there was also time 
for golf.  “I still play some golf, but almost all 
of it now is business related,” she says.

Despite the recent problems in the bank-
ing industry, Ms. Kvetko is convinced that 
better days lie ahead. “That’s not to say these 
aren’t tough times, but we’ll get through it.”

Her ambition to succeed was not dimin-
ished in the least by her brief sabbatical. 
Reflecting on her selection as the nation’s 
fifth most powerful woman banker a mere 
five years back, she laughingly says: “Now 
that I’m back in the game, I find myself 
thinking that I could get to be No. 1 in about 
10 years, if I’m lucky.”

As a symbol of her confidence, she’s dust-
ing off a signature gold pin that she wore 
during the high-flying times. This trademark 
piece of jewelry says: BUSINESS IS GREAT.

The pin is back, and the feet are hurting. 
Colleen Kvetko is ready for business. ■
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BUSINESS PROFILE
With a ‘Business is great’ mantra, an irrepressible banker is back
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Carrie Cutch-
ens has joined the 
Children’s Museum 
of Naples as cura-
tor of collections. 
With a background 
at military muse-
ums, Ms. Cutchens 
most recently was 
with the U.S. Army 
Historical Clearing-

house in Anniston, Ala. She received 
a bachelor’s degree in museum stud-
ies from Tusculum College in Green-
eville, Tenn., and has completed the 
U.S. Army Curatorial Methods Train-
ing course. The Children’s Museum 
of Naples – C’Mon – will be Collier 
County’s first learning environment 
devoted exclusively to child’s play, 
the serious business of discovery. 
Construction is under way on a 2-acre 
site in North Collier Regional Park, 
and opening is scheduled for the fall 
of 2010. ■

David Moser has been names sales 
manager in the contracting division at 
Elias Brothers Group, a provider of 
waterproofing and restoration services 
in Southwest Florida since the 1980s. 
Mr. Moser 16 years of executive experi-
ence in management, marketing, esti-
mating and sales and will be responsible 
for developing the Fort Myers market. 

Marian Woods 
has joined the prac-
tice of North Naples 
psychologist Marilyn 
Varcoe as a mental 
health counselor. A 
native Texan and 
writer, Ms. Woods 
earned her under-
graduate degree in 
psychology from the 

University of Texas in Austin, and her 
master’s degree in counseling psychol-
ogy from Boston College. Marian is a 
member of The Mental Health Associa-
tion of Southwest Florida.

mental friendly knowledge and values 
as it pertains to the building industry. At 
Gora/McGahey Architects, Mr. Busch-
le has implemented environmentally 
sound practices and oversees the firms 
LEED certification education program.

Tim Byal has 
joined Miromar 
Development Corp. 
as vice president of 
finance. As vice pres-
ident of operations 
for the company from 
2000-2003, he played 
an integral role in 
the development 
of Miromar Lakes 

Beach & Golf Club from the ground up. 
In the ensuing years, Mr. Byal moved to 
St. Augustine, where he was a division 
president for WCI Communities. More 
recently, he was senior vice president 
for The Related Group in Miami. He a 
certified public accountant and a Florida 
licensed real estate broker.

The American Institute of Architects 
Florida Southwest Chapter announces 
officers for 2010 are: Joyce Owens, 
president; W. Scott Anderson, vice 
president; Brad Schiffer, treasurer; 
Claude Pullen, secretary; and Carlos 
Urzola, immediate past president. State 
directors for the coming year are Keith 
Gilbert, Any Nowacki and Victor Lata-
vish.

Ken Buschle, 
head of quality con-
trol and specifi-
cations for Gora/
McGahey Architects 
since 1988, has been 
elected secretary of 
the U.S. Green Build-
ing Council, Florida 
Gulf Coast Chapter. 
The chapter, which 

serves 11 counties from Citrus County 
to Collier County, is dedicated to lead-
ing the region toward sustainability by 
encouraging and advancing environ-
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ON THE MOVE

“No Job is too small, or too big.”

Cleaning Service Inc.
FULL SERVICE CLEANING

Commercial & Residential
FULL SERVICE CLEANING

Commercial & Residential

Windows • Homewatch Service
Put up & Take down Shutters

Servicing
Marco Island,  Naples & Bonita Springs

239-234-0001    239-331-2180
cajcleaningservice@yahoo.com

Lic. & Ins. Bonded                                                                                    Commercial & Residential

THE BIGGEST THREAT TO 

YOUR BUSINESS MAY NOT

BE THE ECONOMY

877-333-8126
www.t3com.comYour Local and ‘Growing’ Phone Company!

Not everything has slowed down…

T3’s data center in Winter Haven, Florida will 
give you the peace of mind that comes from 
knowing that your critical IT infrastructure is:

 Located 70 miles from the nearest coast

     Call today 
to receive a 

free disaster 
planning kit.

Ted Todd
(239) 603-8836
10012 Gulf Center Dr.
Fort Myers
tedtodd4@allstate.com

I can help your family stay in their 
home.

Many Americans rely on two 
incomes to pay their housing 
expenses. If something happens 
to you, life insurance is one of 
the best ways to help keep those 
expenses paid. Call me today for 
affordable options.

Need two incomes to pay
your housing expenses?
You need Allstate
life insurance.

Life insurance offered by Allstate Life Insurance 
Company: Northbrook, IL, and Lincoln Benefit Life 
Company: Lincoln, NE. In New York, Allstate Life 
Insurance Company of New York, Hauppauge, NY.
© 2009 Allstate Insurance Company.

When compared with the cost of a 
placing an ad in the newspaper, Ms. 
Burke believes this tactic is a no-brain-
er.

As a LinkedIn user, she also takes 
advantage of the groups and asso-

ciations feature. LinkedIn allows each 
user to belong to no more than 50 
groups; Ms. Burke belongs to 48 and 
she advertises job openings on each 
group page, including those for her 
college alumni association, HR Col-
lier, Florida Recruiters and the Social 
Media Club of Southwest Florida, to 
name a few.

Twitter is yet another tool she uses to 
connect with potential job candidates.

She warns employers, however, that 

while all of these sites are great, you 
must be careful in how you use them. 
In this time of high unemployment, for 
instance, one job opening post could 
inundate you with a slew of resumes, 
and not necessarily qualified candi-
dates.

Once you’ve located a qualified candi-
date, though, it’s no longer necessary to 
spend precious company dollars to fly 
that person to you for an interview. Free 
services like Skype, which only requires 

a computer and a web cam, allow an 
employer to meet a potential employee 
face-to-face. Sure, you might not know 
if they are wearing their bunny slip-
pers, Ms. Burke jokes, but you will have 
that eye contact and you will be able to 
observe their body language.

 “The best thing about these new tools 
is the ability to modify your ad and 
adapt quickly,” she says. “In your overall 
recruitment strategy, this should supple-
ment what you are already doing.” ■
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MONEY & INVESTING

It seems that people are once again 
smitten by the U.S. equity market. Words 
such as; “I love this stock” or “I love the 
market at these levels” are being bantered 
about again. 

But, as many a woman has heard her 
mother say, “Be careful. Just because you 
love someone, it does not mean he loves 
you. Look at his actions more than words. 
It will speak volumes.” 

So you love the market, but does it love 
you? Is it a passing moment of passion 
or is the market really going to be there 
for you — for your retirement, for your 
children’s college funds, for your medi-
cal needs? Are you assuming reciprocal 
treatment by the market? Well, let’s look 
at how the market has treated you. Maybe 
it, too, will speak volumes. 

Assuming this is long-term relation-
ship, let’s look at the past 10 years.

Total return includes capital gain and 
dividend income. For the 10-year period 
ending Oct. 23,  the Dow Jones Industrial 
Index had a capital loss of  5 percent. 

CDs earning 3 percent per annum or 
cash values in a whole life insurance 
policy earning a statutory rate of 4 per-
cent per annum, did far better than the 
Dow. However, dividend income offset 
the 10-year loss. Total return for the index 

Love is in the air
for the entirety of the 10 year period 
gained 19 percent.  

Those truly “in-love with equities” 
argue that long term is not 10 years; long 
term is 20, 30, 40 years or more.

OK, so let’s look at a much longer period 
of time and see if this relationship was reli-
able or more like a drama queen? Trans-
lated: how much did the U.S. equity return 
vary from the average (actually the average 
annual compounded rate of return.) 

Equity investors are told to expect 8 
percent to 9 percent from U.S. equities 
over the long term. Unfortunately people 
hear this and they actually expect 8-9 
percent each year. If you were invested 
in 1985-1999, you are accustomed to con-
sistent and large gains and expect much 
more than 8 percent. 

In the years 1899 to 2002, the annual 
change for the Dow Jones Industrial Aver-
age was a simple 7.2 percent per year. Some 
investors might think that very few years 
had losses and that the annual returns 
were generally around 7 percent.   But that 
was not the case. During that 103-year 
period, one-third the time the index  had a 
loss and in only five years was the return 
in between 5 and 10 percent. 

To get a better picture of the roller 
coaster ride in that period, consider that 
half of the 103 years had gains in excess 
of 16 percent or losses in excess of 16 per-
cent; boom or bust. Grandmas don’t like 
roller coasters; many other people don’t 
like them either. 

This is not to suggest that equities 
are bad. It does suggest that people 

attach strong emotions 
and beliefs to their invest-
ments and many times the 
decision making is flawed. 
The concept is that the 
average investor, as well 
as the sophisticated inves-
tor, is not well served by 
emotions when investing 
because the asset you love, 
won’t necessarily love you 
back and the truisms gov-
erning bland assets may 
not be so true. 

Most investors do not 
begin “tabula rasa.” They have a set of 
expectations for risk and return for their 
asset class. If someone told you over and 
over and over again to expect an 8 to 9 
percent returns, you don’t expect the 
variability. Have you ever heard an invest-
ment adviser say that (beyond statements 
of what to expect over the long term) you 
might get a roller coaster ride? Or that the 
year in which they need to use the funds, 
they might be 16 percent lower than the 
prior year? On the other hand, for those 
whose investment management discipline 
is tilted toward investment in dividend 
paying stocks, you will hear that the bulk 
of returns for a 20- to 30-year period, and 
all of the returns for the last 10 years, have 
come from dividends. Yes, the frequently 
boring, dividend-paying stocks. No sex 
appeal with them. 

None of the above applies to the inves-
tor who is sufficiently skillful to outper-
form market averages and escape mar-
ket declines. Among professional money 
managers, 85 percent underperform their 
relative index. You might be able to join 
the ranks of the 15 percent, but buying 

one or two stocks (very selective, big 
position, and hopefully very successful) 
is not the same as broad based, diversified 
investing. 

Some ideas for taking the emotions out 
of investing? Have a diversified asset and 
income base. A diversified equity portfo-
lio is not a diversified asset base. Secondly, 
attempt to assign various terminal values 
to your investment and assign probabili-
ties to each. Can’t entertain the idea that 
there could be a loss? Then, please reread 
this article. Can you withstand this loss? 
At least you are now entering the rela-
tionship knowing that there is a chance 
you can get burned.

How to get off the emotional roller 
coaster of investing? A prescription for 
the ladies might be to adopt as a mantra 
from Tina Turner: “What’s love got to do 
with it?” ■

— Jeannette Rohn Showalter is a South-
west Florida-based chartered financial 
analyst, considered to be the highest des-
ignation for investment professionals. She 
can be reached at jshowaltercfa@ yahoo.
com.
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➤ Terry Rand and Bianca Vukovic 
of Rand Financial Advisors LLC are 
offering complimentary estate plan-
ning seminars and lunch beginning at 
noon as follows: Monday, Nov. 9, and 
Wednesday, Nov. 18, at Shula’s in the 
Hilton Naples; Thursday, Nov. 12 and 19, 
at Capital Grille at Mercato. For more 
information and to make reservation 
call (877) 441-7263 or e-mail Bianca@
KSIFA.com.

➤ Scott O’Dell of The O’Dell Group 
will discuss “Municipal Bonds: A Foun-
dation of Quality” during a lunch presen-
tation beginning at noon Tuesday, Nov. 
10, in the conference room at Morgan 
Stanley Smith Barney, 800 Laurel Oak 
Drive. RSVP by calling 598-7940.

➤ The Greater Naples Chamber of 

Commerce and Leadership Collier 
Foundation invite chamber Executive 
Club members to lunch and a discus-
sion about the health care bill from 
noon to 1:30 p.m. Wednesday, Nov. 11, 
at the Naples Beach Hotel and Golf 
Club. Guest speaker will be Rick Scott, 
chairman of Conservatives for Patients 
Rights. Cost is $30. RSVP at www.naple-
schamber.org/events.

➤ Merrill Lynch financial advi-
sors Ryan Kowadla and Dora Watson 
are hosting free sessions about “Manag-
ing the Risk of an Income Shortfall in 
Retirement.” The first takes place at 5 
p.m. Wednesday, Nov. 11, at Heming-
way’s Island Grill in Coconut Point; the 
second is at 5 p.m. Thursday, Nov. 19, at 
Brio Tuscan Grill in Waterside Shops. 
Each session will include complimen-

tary wine and cheese. RSVP by calling 
Ms. Watson at 649-2976.

➤ Jay Bridgers and Dale Kirk of The 
Bridgers Group at Merrill Lynch 
will present “Moving Forward through 
Volatile Times” beginning at 5:30 p.m. 
Wednesday, Nov. 11, at Shula’s at Hilton 
Naples. A complimentary wine tasting is 
included. Call 649-2915 for reservations. 

➤ The Naples Area Profession-
al League of Executive Services, 
N.A.P.L.E.S., holds its annual Business 
Reception from 5-9 p.m. Thursday, Nov. 
12, at The Club at Naples Bay Resort. From 
5:45-6:45 p.m., keynote speaker Lewis Schiff 
will discuss “Five Trends for the Future: 
Why the Working Wealthy are the Win-
dow into the Next Consumer Economy.” 
Cost is $70 per person. Call Tim Tillapaugh 

at 825-7711 or e-mail timtillapaugh@gmail.
com. N.A.P.L.E.S. regularly meets from 7-9 
a.m. on the first and third Thursdays of the 
month at The Club at Naples Bay Resort. 
Visit www.naplesgroup.net.

➤ Business Network International 
holds its weekly meeting at 7:15 a.m. 
Thursdays at St. Katherine Greek Ortho-
dox Church, 7100 Airport-Pulling Road 
N., North Naples. For more information 
and to make a reservation, call 354-3224.

➤ The Jewish Business Network 
of Southwest Florida meets for break-
fast and business on the second Fri-
day of the month (next meeting Nov. 
13) from 7:30-9 a.m. in the conference 
room at Robb & Stucky, 13170 Cleveland 
Ave., Fort Myers. Call 433-7708 or e-mail 
yourjbn@chabadswf.org. ■

BUSINESS MEETINGS

THE MOTLEY FOOL®

During a bear market in which many 
stocks suffered huge declines, you’d think 
that an investment designed to eliminate 
market risk would have done extremely 
well. Unfortunately, despite what should 
have been the perfect environment for them, 
many market-neutral mutual funds failed to 
deliver on their promises, leaving investors 
with unexpected losses.

The idea behind market-neutral funds isn’t 
complicated. Unlike most mutual funds, in 
which shareholders own a portfolio of stocks, 
market-neutral funds use a combination of 
stock purchases and short selling in an attempt 
to cancel out the impact of movements in the 
overall stock market. By buying stocks that 
they expect to outperform the market and sell-
ing stocks short that they think will do badly, 
fund managers seek absolute returns that 
theoretically should be the same regardless of 
whether the overall market rises or falls.

Some hedge funds have used this theory 
successfully, but many mutual funds, even at 
some well-known fund companies, haven’t 
managed to make it work for their sharehold-

Market-Neutral Funds

What Is This Thing Called 
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

Roth Gains
and Losses 

Q           If you sell a stock that you 
hold in a Roth IRA for a loss, 

can you deduct the loss when you 
take money out of the Roth? You 
can deduct investing losses in 
regular accounts, but what about 
Roths?

—  F.T.M., online

A Sorry. In general, you’re out of 
luck. While you pay no tax on 

ultimate Roth  withdrawals, you also 
get no tax benefits from losses. Since 
the overall long-term trend of the 
 market is upward, though, the Roth’s 
benefits tend to far outweigh the costs.
Imagine, for example, investing $5,000 
per year in your Roth and earning an 
average annual gain of 9 percent. In 25 
years, you’d have more than $450,000, 
and you’d be able to take it all out tax-
free! Learn more at www.fool.com/
retirement/ira/index.aspx.

Q I am very new to the game
of investing. What low-priced 

stocks do you recommend? I’ve 
been lucky with a few penny 
stocks and want to add a little at 
a time.

— D.M., Ontario

A First off, stop thinking of invest-
ing as a game. Sure, it can be 

exciting and a lot of fun, but it’s also 
serious business. It your hard-earned 
money, and your retirement, that 
you’re  “playing” with. 

If you haven’t lost money in penny 
stocks, you’re lucky indeed. They’re 
notoriously volatile and risky. Many 
beginners make the mistake of think-
ing that since they’re not rich, they 
should focus on stocks with low pric-
es. Not true. Yes, $1,000 will buy you 
5,000 shares of a 20-cent stock. But it 
stands a good chance of becoming a 
5-cent stock. Instead, you might just 
buy 13 shares of a $75 stock, or 25 
shares of a $40 stock. Learn more at 
www.fool.com/investing.

––––––––––––––––––––––
Got a question for the Fool? 

Send it in — see Write to Us.

Ask the Fool

Fool’s School My Dumbest Investment

To Educate, Amuse & Enrich

ers. The Vanguard Market-Neutral (VMNFX) 
fund, for example, lost 8 percent in 2008 
(much better than the market’s nearly 40 per-
cent drop), but was recently down 11 percent 
so far in this year of market recovery.

Those returns may not look terrible at 
first, but remember that these funds aim to 
always generate a positive absolute return 
for investors.

It all comes down to the stock-picking abil-
ity of the fund  managers. With regular funds, 
managers can often hide behind the market’s 
overall performance — lagging by a few per-
centage points may be costly to shareholders 
over the long haul, but it doesn’t always draw 
much attention.

It’s harder, though, to pick both win-
ners and losers accurately. And when you’re 
expected to deliver positive returns in good 
years and bad, it’s much easier for sharehold-
ers to see your screw-ups.

Market-neutral funds are just the latest in 
a string of investments promising the best 
of both worlds: solid returns without the 
risk that most stock investments have. We 
shouldn’t count on seeing those promises 
come true. ■

My dumbest investment is one I didn’t 
make. I could have bought shares of a bank-
rupt company that I know well for 2 cents 
per share. It went up 1,100 percent in three 
months this year. I know people who bought 
$10,000 worth, and I heard one person even 
bought $100,000 worth. It was just too risky 
for me. My next dumbest investment was a 
$500 push-button-start, self-propelled lawn-
mower that I could never get to start. I sold 
it for $100 at a garage sale years later. I have 
a $200 electric one now that needs almost no 
maintenance.

—   J.C.E., West Lafayette, Ind.

The Fool Responds: Avoiding that bankrupt 
penny stock was actually a smart non-invest-
ment, not a dumb one. Bankrupt companies 
often leave investors with absolutely nothing. 
And penny stocks, even those tied to seeming-
ly operational companies, are generally very 
risky, too. Being rather easily manipulated, 
they can often soar and crash within a few days 
or hours. That $100,000 might have turned 
into not a  million dollars, but just enough
to pay for a lawnmower.  ■

The Motley Fool Take

Boeing’s (NYSE: BA) delayed 747-8 
freighter program is overbudget and over-
due. Late changes in plane design bear the 
blame for most of the $1 billion in charges 
Boeing will take on the project. “Challeng-
ing market conditions,” leading Boeing 
to build fewer planes, bear the rest. But 
this is just more of the same from Boeing 
— poor planning,  execution and timing, 
which have combined to crash profits.

Pundits have wondered whether the 
747-8 — unprofitable by Boeing’s own 
admission — is due for a cancellation. 
That would be bad news for 747-8 sup-
pliers such as General Electric and Hon-
eywell.

Boos for Boeing

  Name That Company

I was born in 1992 and bought 
by U.S. Robotics in 1995. A year 
later I introduced some ground-
breaking computers that fit in pock-
ets, or in the “me” of my hand. In 
1997 I became a subsidiary of 3Com 
Corp., but in 1999 3Com decided 
to spin me off. My groundbreak-
ing product shared its name with 
the guy in the cockpit. Today my 
darlings are Pixi, Treo, Centro and 

Last week’s trivia answer
Not long after the Wright brothers took 

flight in 1903, my founder turned a ship-
yard into an airplane factory. Today I’m 
the world’s top aerospace company, mak-
ing commercial jetliners, military aircraft, 
rotorcraft, electronic and defense systems, 
missiles, satellites, launch vehicles, and fancy 
information and communication systems. I 
also serve NASA, operating the Space Shuttle 
and International Space Station. In my past, 
I’ve made furniture, boats, subway cars and 
wind turbines. I merged with McDonnell 
Douglas in 1997. I moved my headquarters 
from Seattle to Chicago in 2001, and I rake in 
more than $60 billion annually. Who am I? ■

( Answer: Boeing )

Pre — and they’re facing 
some tough competition 

these days. I raked in $736 
million in fiscal 2009, when 

I shipped 2.4 million smart-
phones. Who am I? ■

Know the answer? Send it to 
us with Foolish Trivia on the top 

and you’ll be entered into a draw-
ing for a nifty prize! 

But that seems unlikely. With 105 orders 
in backlog as of the end of August, the 
747-8 is worth some $31.5 billion in future 
revenue to Boeing. It may not upset that 
pot of gold over a trivial detail like wheth-
er it’s profitable.

But that shouldn’t be true for investors, 
who want their companies to turn profits. 

The $1 billion charge Boeing takes in 
the third quarter will be big enough to 
essentially negate the Commercial Air-
craft (BCA) division’s $1.2 billion operat-
ing profit from the last calendar year.  

Next time someone tells you that “Boe-
ing’s a buy” because, “Hey, the forward P/E 
is only 12” — take that number with a grain 
of salt. Just like Boeing’s recent quarterly
earnings, it’s subject to change. ■

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.

A Sensible
Non-Investment
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The Community Foundation 
of Collier County understands 
that estate planning is a balanc-
ing act. One must place priorities 
on estate preservation for your 
spouse and children, minimizing death 
taxes as well as income and capital gains 
tax and defining the legacy that you will 
leave behind.

Philanthropic goals vary from person to 
person as much as financial wealth. How 
does one navigate through this planning 
process in the most effective way? The 
answer is by utilizing a team approach 
with The Community Foundation, your 
professional advisor(s) and you. 

Since 1985, The Community Foundation 
of Collier County, a 501(c)3 public charity, 
has helped thousands of clients with their 
philanthropy.  There are many benefits 
of utilizing the foundation for your chari-
table activities today and in the future:
• Customer service

We pride ourselves in delivering 
prompt, personal service to our clients.  
We communicate in direct, understand-
able terms. Our staff is always happy to 
sit down with you (and your professional 
advisor if you so choose) to discuss your 
charitable goals and options.
• Stewardship

The Community Foundation is gov-
erned by a board of trustees that is legally 
responsible for monitoring the organi-
zation’s financial health, programs and 
overall performance. Each year the board 
conducts a comprehensive and indepen-
dent financial audit. This annual audit 
and our IRS Form 990 nonprofit tax filing 
are available to the public.

The board is also the final authority to 
ensure decisions made follow the donor’s 
original intent.

• Giving wisely
Our individual donor funds are pooled, 

which keeps management and adminis-
trative costs to a minimum. Because the 
foundation is a public charity, all dona-
tions qualify for the maximum available 
deduction for charitable contributions.
• Giving forever

With the power of an endowment, your 
gift to the Community Foundation can 
give forever. Our investment pools are 
invested under a formula designed to 
maintain your funds’ purchasing power 
over the years so that its annual impact 
does not diminish over time. 

The Community Foundation of Collier 
County offers many vehicles that will 
assist you and your professional advisor 
in achieving your charitable goals. One of 
the greatest benefits of working with the 
foundation is that once your estate plan 
is established, the details of your philan-
thropic goals and objectives can be easily 
changed, at anytime and for no cost, by 
contacting the foundation. 

With an Unrestricted Fund, donors may 
create a separate Endowment Fund or 
donate to the foundation’s Unrestricted 
Endowment that will support current and 
future needs in Collier County.

A Field of Interest Endowment Fund 
can support specific areas of interest such 
as human services, healthcare, education 
or another broad area.

Donor Advised Funds are the most flex-

ible product the foundation offers. You can 
start a donor fund now or as part of your 
estate plan. The fund has one or more indi-
viduals who are able to recommend grants 
from their fund to support nonprofit orga-
nizations anywhere in the United States. 
In addition to yourself, your children, rela-
tives or friends can be named to provide 
grant recommendations from the fund.

The Community Foundation has four 
Community Initiatives that you can sup-
port by establishing a Community Initia-
tive Endowment Fund:

• The Center for Nonprofit Excel-
lence helps nonprofits become more 
effective businesses and fulfill their non-
profit missions through education, train-
ing and strategic planning.  

• The Immokalee Initiative promotes 
collaboration and education for the non-
profits serving this impoverished area of 
Collier County.  

• The Women’s Initiative strives to 
increase substantially the endowment 
funds available to help women and girls 
within the Collier County area.

• The Senior Initiative serves and 
advances the well being and interests of 
seniors in Collier County.

Although the Community Founda-
tion does not provide legal and financial 
advice, we can assist you with the merg-
ing of your philanthropic and financial 
goals by working with you and your pro-
fessional advisor. We have relationships 
with many professional advisors in the 
community and encourage you to ask 
yours how the foundation can help you 
achieve your philanthropic goals. ■

— William Franz is executive vice presi-
dent and COO of the Community Founda-
tion of Collier County. With assets of more 
than $60 million, the foundation manages 
more than 400 funds established by chari-
table individuals and organizations. Invest-
ment earnings on these funds are used to 
address community needs. Since 1985 the 
foundation and its fundholders have grant-
ed more than $40 million back to the Collier 
County community. For more information, 
call 649-5000 or visit  www.cfcollier.org.

Foundation should be part of your planned giving team
BY WILLIAM FRANZ
Special to Florida Weekly 
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Federal Tax Credits for

Energy Effi ciency

LIC.# CVC056664

2240 Davis Blvd
Naples, FL 34104

Open 6 days a week! • Complete 
Collision  Repair • 24 hour Towing • Rentals

239-775-6860 • www.economybodyshop.com 
Email : economybodyshop@aol.com

If an ACCIDENT gets you off 
course Remember.......

ALL ROADS LEAD TO US
•30 YEARS PROFESSIONAL SERVICE

•ALL INSURANCE CARRIERS WELCOME
•ON-SITE RENTALS

•STATE OF THE ART PAINT BOOTHS
•DIGITAL PAINT MATCHING SYSTEM

•4 DIGITAL MEASURED FRAME MACHINES
•PAYMENT OPTIONS AVAILABLE

SAVE
$200

up to

239-598-4442 • 239-250-2329
5850 Shirley St Naples

Get BIG SAVINGS 
when you purchase an 
ADOwrap® Complete 
slipcovered vertical 
blind system. 

With the ADOwrap® You Can Literally 
“Wrap” Up Your Year in Style!

Eileen’s 
Draperies  
& Blinds

PEST 
PROBLEMS? Call Larue... We Know Just What To Do.

“Larue does an outstanding job for Hope Hospice.   
  Larue’s professionals - call back, show up on  
  time and are customer focused.”
   - John Cioban, Hope Hospice of Southwest Florida

www.LaruePest.com

Semi Annual Custom 
Shirt Promotion 

Buy 6 and get the 7th 
FREE

Now through November 13th

www.tomjames.com

Fine  Custom Clothing

Annual Trunk Show
Tuesday, November 3rd

He first heard about Batteries Plus 
from one of his college roommates 
who bought a franchise in Orlando. 
After a bit of research, he was sold on 
the concept.

The Batteries Plus on Cleveland Ave-
nue in Fort Myers had been in business 
for 14 years when he bought its building 
and operation in March for about $1 mil-
lion, according to www.lotterypost.com. 
The new Naples store, in leased space in 
Moorings Plaza across from Coastland 
Center, is a start-up. 

Mr. Fry is not the only one charged on 
batteries.

We’ve become a battery nation. Driven 
by a demand for portable battery-pow-
ered electrical devices, the U.S. battery 
industry is estimated to be $24 billion 
annually. The average American house-
hold has at least 21 items that require 
batteries.

Consumers might be putting off new 
purchases, but fresh batteries keep 
what’s already owned running.

More and more, devices that used to 
be plugged into a wall for operation are 
only plugged into the wall for charging. 

Batteries continue to improve, lasting 
longer for devices that require longer 
run time.

“Batteries are not a want item; they’re 
a need item,” Mr. Fry explains. “This 
is kind of a recession-proof business 
because everything runs on batteries 
these days. Even in hard times, people 
still need their batteries for everything.”

A thriving franchise
Batteries Plus, the first all-battery 

retail franchise in the United States, 
reports that it serves more than 1.5 mil-
lion consumers nationwide annually and 
sells more than 1 million batteries a week, 
from store sales and online at www.bat-
teriesplus.com.

The Wisconsin-based company sells 

more than 19,000 types of batteries for all 
sorts of applications. A private company 
not required to reveal audited financials, 
it reported sales up 23 percent in 2008 
and first quarter sales up more than 15 
percent over the previous year.

Growing primarily through franchis-
ing, Batteries Plus opened 34 stores in 
2008 and hopes to double store count 
over the next three to four years. Nine-
ty percent of the 20-year-old company’s 
355-plus stores are franchise locations.

Besides selling, fixing and recycling bat-
teries, the stores operate tech centers for 
trouble shooting battery problems and 
building battery packs. The company can 
repair watch batteries, rebuild battery 
packs for cordless drills and save consum-
ers money on the batteries that operate 
dog fences. Impulse items such as battery-
operated fly swatters and a large supply of 
flashlights are also in stock. Each location 
employs three to five salespeople. 

Batteries of all kinds
While the Fort Myers location has an 

established name and a driveway that’s 
regularly filled with cars, the Batteries 
Plus brand is new to Naples.

“A lot of people simply do not know that 
we exist and what we are all about,” said 
Shawn Kennedy, regional manager for Mr. 
Fry’s stores. “There’s a high level of mis-
conception when someone calls over the 
phone or just drives by. The instant con-
clusion people draw is that we specialize 
in car batteries and nothing else. The truth 
of the matter is that at Batteries Plus we 
carry a wide variety.

“If it’s powered by a battery, we prob-
ably have it.”

Mr. Kennedy and Mr. Fry met on the 
job at Stonewood Grill and Tavern. He 
handles the day-to-day operations of 
the fledgling battery empire and refers 
to himself and Mr. Fry as the “Battery 
Gurus” of Southwest Florida. 

A Johnson & Wales graduate, Mr. Ken-
nedy’s background is food service. In 
many ways, he says, the service-oriented 
nature of fine dining is a perfect training 
ground for what appears to be a new era 
in battery sales.

“A high level of customer service sep-
arates us from every competitor out 
there,” he says. “Nobody else selling bat-
teries is doing what we do, no matter if 
it’s an automotive shop specializing in 
car batteries or your local Wal-Mart that 
just sells alkalines.” ■

BATTERIES
From page 1

CINDY PIERCE/FLORIDA WEEKLY

The inventory at Batteries Plus includes batteries for everything from cordless vacuum cleaners 
and digital cameras to car-door openers and golf carts, motor homes and boats.
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NABOR Howl for Habitat at Grey Oaks Country Club

Sunset Wedding Show at the Naples Beach Hotel

NETWORKING

Cassie Williams, Julie Mitchell and Delphine Couchman

Hilary Noyse, Audrey Emerson and Jakye Pontius

Carmen Badan Foege and Jon Foege (auctioneer)

Evita Reyes and Sandy Lacefield

Ashley Horbal and Dave Knospe

Ken Geving and Sabrina Piscitelli

Brenda and Rick Fioretti

Kate Brezovsky

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

CHARLIE MCDONALD / FLORIDA WEEKLY

PEGGY FARREN / FLORIDA WEEKLY
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Junior Achievement of Southwest Florida

22nd annual YMCA Golf Tournament at Hideout Golf Club 

2009 Collier County Business Hall of Fame

NETWORKING

Robert Kantor, Tony Yenshaw, Craig Bamberg and Jim Harris

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

COURTESY PHOTO

Dave Kasper, Myra Daniels and Sandi Wilson

Victoria Stephan, Michael Schroeder, Martin Wasmer Bill Schoen, Katie Sproul and Craig Sherman

Katie Sproul, Jennifer Sullivan, Judy Sproul and Earl Hodges

COURTESY PHOTOS
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Confidence 
returns to the 
Marco market

Premier Properties selected to represent
Moraya Bay and The Dunes Grande Preserve

Some economists have been sug-
gesting the recession is largely over, 
and the U.S. economy appears to be 
breathing new life. A major factor in 
this resuscitation is the ongoing stabi-
lization and steps toward recovery in 
the real estate market. 

Sales are higher than year-ago levels. 
Charlie Neal, presi-
dent of the Marco 
Island Area Asso-
ciation of Realtors, 
reports pending 
sales for single-fam-
ily homes increased 
163.64 percent year-
to-date October 
2008 to October 
2009 and increased 

from last month (September 2009) 
81.25 percent. Pending sales for all 
property types from October to Octo-
ber increased 77.78 percent.

“The standoff over market values 
between buyers and sellers is defi-
nitely ending,” says Mike Boland of 
Keller Williams Realty Marco. “The 
successful seller in today’s market 
understands a new realistic approach 
has taken over,” he adds.

The median sale price for single-
family homes on Marco increased from 
the same time last year by 5.47 percent 
and from the same time last month by 
16.48 percent. The median refers to 
the middle value in a set of statistical 
values that are arranged in ascending 
or descending order, prices at which 
homes were actually sold. In any given 
period the median could vary greatly 
if there is an anomaly, a single sale sig-
nificantly higher or lower than other 
properties in the area.

The average sale price for single-
family homes increased 2.44 percent in 
the October 2008-October 2009 time 
frame. From a month ago, the average 
sale price jumped 23.10 percent.

For all property types, closed sales 
rose 12.50 percent in year-to-date com-
parisons.

Assessing months supply is an impor-
tant consideration when describing 
market conditions. It succinctly mea-
sures activity in the housing market at 
a given point in time. Inventory levels 
for all property types is down from 
year-ago levels by 11.60 percent and 
down for single-family homes by 16.51 
percent.  

“Sellers who take a realistic approach 
to value are being successful in attract-
ing the ready, willing and able buyer,” 
Mr. Boland says. “Correctly priced 
properties are going to contract within 
a short time after the listing hits the 
market.

“Confidence has returned to the 
Marco market.”  ■

SPECIAL TO FLORIDA WEEKLY

Signature Communities has selected 
Premier Properties to exclusively rep-
resent two of its newest North Naples 
properties: Moraya Bay, the area’s last 
beachfront condominium, and two tow-
ers in The Dunes Grande Preserve, the 
Grande Phoenician and Grande Geneva.

Moraya Bay
The 11-story Moraya Bay Beach Tower 

on Vanderbilt Beach has a curved design 
to maximize views from each of the eight 
luxury residences on nine residential lev-
els. Floor plans offer three and four bed-
rooms and range from 3,900 square feet 

to 4,500 square feet of living area. Every 
home at Moraya Bay Beach Tower has a 
private elevator, 9-foot ceilings, a gour-
met kitchen/ butler’s pantry with two 
refrigerators, two dishwashers, two ovens, 
two sinks, a wine cooler and an icemaker. 
Smart technology wiring for communica-
tion and entertainment is included.

Tower residents enjoy close proxim-
ity to the beach as well as to boating, 
shopping, dining and fishing facilities, 
plus a beachside pool, lap pool and a fit-
ness center. Residences are priced from 
$2,750,000.

For more information, call 514-5050 or 
visit www.morayabay.com. Models shown 
by appointment.

The Dunes Grande Preserve
Overlooking a 100-acre preserve, Tur-

key Bay and the Gulf of Mexico, The 
Towers of Grande Preserve feature resort-
caliber recreational facilities set in a pri-
vate guard-gated enclave.

The 17-floor Grande Phoenician consists 
of 90 three-bedroom, three-bath residenc-
es in six floor plans ranging from 2,747 
square feet to 2,893 square feet under 
air. Priced from $875,000, homes include 
three bedrooms and three full baths.  

Grande Geneva has 18 floors and 75 
units with floor plans ranging from 2,798 
square feet to 3,728 square feet. Each 

BCB Homes’ Montelena single-family 
home has earned a Green Home certifi-
cation by the Leadership in Energy and 
Environmental Design Green Building 
Rating System and Florida Green Build-
ing Coalition.

The benefits of this green home 
include lower operating costs, a health-
ier interior environment, reduction of 
water usage and increased sustainability. 
Although the amount of money saved in 
a green home varies by personal usage, 
on average, those who live in a green 
home save money by consuming 40 
percent less energy and 50 percent less 
water than in conventional homes.

Joe Smallwood, president of BCB 
Homes, understands the benefits of  
green living. Last spring, his private resi-
dence in Estuary became the first green 
home in all of Florida to be certified 

by the National Association of Home 
Builders and the Florida Green Building 
Coalition.

“The trend toward building green 
homes will continue to expand as more 

people discover the paybacks,” Mr. Small-
wood says. “As builders, our responsibil-
ity to the environment demands that 

SPECIAL TO FLORIDA WEEKLY

SPECIAL TO FLORIDA WEEKLY

BCB Homes’ Montelena gets 
green light for efficiency

NEAL

SEE PREMIER, B18 

SEE MONTELENA, B15 

COURTESY RENDERING

Designed by Stofft-Cooney Architects, the Montelena encompasses 5,287 square feet of living 
space and has a total area of 7,789 square feet.

Sunset at Moraya Bay on Vanderbilt Beach

COURTESY PHOTO
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Welcome to Southwest Florida

Jamie Lienhardt
Licensed Real Estate Professional/REALTOR®

239-565-4268
Jamie@swfl moves.com

Gulfcoast Premier Realty
9250 Corkscrew Road, Suite One, 

Estero, Florida 33928

ESTERO - GOLF COURSE VIEW!
TOWNHOUSE/FURNISHED - $325,000

ESTERO - CYPRESS COVE/WILDCAT RUN GOLF
MEMBERSHIP INCLUDED - $325,000

ESTERO - PEACEFUL SERENE SUNSETS!
3 BED/2 BATH/2 CAR/READY TO MOVE INTO! $315,000

ESTERO/WILDCAT RUN 
SOLD BY JAMIE!

FORT MYERS - SOLD BY JAMIE!
8929 CYPRESS PRESERVE PLACE

ESTERO - WATERFRONT! 2+DEN/2.5 BA/2 CAR
WAS $350,000 NOW $214,000 FURNISHED!

ESTERO - READY FOR IMMEDIATE OCCUPANCY!
WAS $1,595,000 NOW $875,000

SOLD BY JAMIE!
ESTERO/STONEYBROOK/KNIGHTON RUN

A certificate of occupancy has been 
issued for Tavira, the sixth of eight 
planned luxury towers by The Lutgert 
Companies in Bonita Bay.

Adjacent to Estero Bay Park, Tavira is 
a 26-story condominium with 90 resi-

dences ranging 
from 3,517 

square feet to 
4,146 square feet of 
air-conditioned living space. 
Each residence has a screened terrace 
fitted with a summer kitchen.

The building has a rooftop sunset ter-
race for all of the homeowners’ enjoy-
ment with views of Estero Bay, Bonita 
Beach and the Gulf of Mexico, seating 

areas, a grill and a wet bar area. The 
pool deck has an infinity-edge heated 
pool, individual cabanas, spa, two gas 
grills and large covered pool cabana 
with wet bar, seating and a see-through 
fireplace. Wi-Fi is a new added feature 
to allow residents to relax poolside and 
connect on the World Wide Web.

Indoors has the clubroom has a bar 
and catering kitchen, a media room 
with theater-style seating, card room, 
game room and health club with fitness 
center, steam rooms and a massage 

room.  
Residences at Tavira are priced 

from $1,606,000.
For information, contact the Boni-

ta Bay Sales Center at 495-1105.
The Lutgert Companies is a group 

of affiliated private companies 
involved in residential and commer-

cial real estate development, residential 
and commercial real estate brokerage 
services, developer consultation, sales 
and marketing services, personal and 
commercial insurance services and title 
services.  ■

Tavira at Bonita Bay residences 
begin at $1.6 million

COURTESY PHOTO

Tavira at Bonita Bay

SPECIAL TO FLORIDA WEEKLY

dences ranging
from 3,517

square feet to
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BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER.
FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED
BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

Visit our Sales Center today. 8020 Grand Lely Drive, Naples, Florida 34113
(239) 793-2100  lely-resort.com
Lely Resort Realty, LLC, Exclusive Sales Agent, Licensed Real Estate Broker

it’s WHERE TO LIVE

Lely offers a wide range of residences from the $180’s to over $2 million.

Moorgate Point
from the $310’s 

Caldecott
from the $320’s

Martinique
from the $560’s

Cordoba
from the $400’s 

Cottesmore
from the $440’s

Legacy
from the $290’s

Avonlea
from the $519’s

Classics Estate Homes
from just over $1 million

Covington Place
from the $660’s

Olé
from the $180’s 

Alden Woods
from the $250’s

Players Cove
from the $300’s 

Lely offers 3 championship golf courses by some of the world's top designers, 3 resort style pools, 7 tennis courts,
a luxurious spa and fitness center, 4 clubhouses, 12 neighborhoods and countless other amenities.

Not only do you get an enviable lifestyle in an established Naples location, but a quality home 
in a place voted Community of the Year for 2 years in a row.

Come tour our 33 model homes today!
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11,780 living sq ft, 17,000 sq ft estate. 
$6,300,000 at Grey Oaks.

New model by Harwick Homes. Decorated by 
Collins & Dupont. $5,250,000 at Mediterra.

New furnished model by The Newport Companies. 
Premium lake/golf views. $4,595,000 at Mediterra.

Furnished model by McGarvey. Reduced $450,000! 
$2,199,500 at Mediterra. 

Former model priced 100k below the builder, 
professionally furnished & decorated. 

$1,475,000 at Mediterra.

www.MediterraLots.com.
Premium vacant lots from $550,000 at Mediterra.

David William Auston, PA
239-273-1376 Amerivest Realty

www.DavidNaples.com

Located in Mediterra West. 3000 sq ft under air. 
$840,900 at Mediterra.

2nd Floor townhome with fantastic upgrades.
$749,000 at Mediterra.

BANK 

OWNED
!

Specialist in Custom Luxury Homes  
and Estate Properties in the Finest  

Communities of Naples.

Chris St. Cyr

  
call:(239) 269-0745

email: cstcyr@JohnRWood.com
www.ChristineStCyr.com

Olde Cypress Community Specialist 
 

Robb & Stucky invites the public to 
free seminars about design trends and 
tips. Programs take place at the Rob 
& Stucky showrooms in Naples and 
Bonita Springs.

Coming up in Naples, at 2777 Tamiami 
Trail N.: 

• 11 a.m. Thursday, Nov. 5, “Unique 
Holiday Giving” — ’Tis the season for 
holiday shopping, and Robb & Stucky 
offers imaginative gift-giving ideas for 
family, friends, colleagues in the office, 
business associates and everyone on 
your holiday shopping list.

• 11 a.m. Wednesday, Nov. 11, 
“Entertaining at Home: Professional 
Tips for Festive tabletops” — From 
themed tabletops to simply elegant set-

tings, enjoy a guided tour of table décor 
by Robb & Stucky’s design profession-
als. Be inspired to dine in style and 
learn how you can incorporate expert 
tips to “wow” the guests at your next 
gathering.

• 2 p.m. Wednesday, Nov. 18, “Bring 
in the New, and Keep the Old” 
— Making room for new furniture? 
Don’t put antiques and family heir-
looms away just yet. Let Robb & Stucky 
design consultant Todd Stevenson tell 
you how to mix and match antiques 
with new furniture to create beauty and 
design in your home.

Seminar space is limited and reserva-
tions are requested. Call 261-3969, ext. 
7000.

Coming up in Bonita Springs, at 3181 
North Bay Village Court:

• 11 a.m. Tuesday, Nov. 10, “Festi-
val of Tabletops” — Discover a world 
of beauty and elegance as you browse 
these fabulous tabletops created by 
Robb & Stucky designers. Walk away 
with great ideas for your own holiday 
entertaining, from traditional to con-
temporary and just plain fun.

• 11 a.m. Tuesday, Nov. 17, “Parties 
with Pizzazz: Festive Napkin Folding” 
— Learn how to duplicate those beauti-
ful napkin folds you’ve always admired 
at elegant restaurants and memorable 
events. Robb & Stucky design consul-
tant Cherie Baer will demonstrate how 
a nicely starched and folded napkin can 

add an elegant touch to a beautifully 
set table.

 • 11 a.m. Thursday, Nov. 19, “Out-
door Oasis” — Join Robb & Stucky 
design consultant Jane Sberna and patio 
design consultant Skip Baer to discover 
how you can create a relaxing and beau-
tiful outdoor space that complements 
your interior décor. This presentation 
explores trends in outdoor fabrics, fur-
nishings and accessories and will take 
place at Robb & Stucky Casual Living · 
Outdoor, 26501 South Tamiami Trail in 
Bonita Springs.

Seminar space is limited and reserva-
tions are requested. Call 949-3001, ext. 
8000.  ■

Free seminars have home and holiday decorating covered
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Grey Oaks
Tuscany Reserve
Mediterra
Saturnia Lakes
LongShore Lakes
Park Shore
Royal Harbour
Tiburon
Moorings
Bay Colony

            . . . is
Patrick Dearborn’s 
middle name.

Sold
Olde Cypress
Vineyards
Indigo Lakes
Wilshire lakes
Marbella Lakes
Lely
Olde Naples
Aqualine Shores
Port Royal

“Life is great in Naples”
Patrick Dearborn, LLC

Realtor/John R. Wood Realtors
‘Multi Million Dollar Producer ‘04-’09’

239-877-4340 mobile

Patrick sells the Naples lifestyle.

www.iLoveNaplesFLA.com

“Call Patrick today and let him get your 
home or condo in Naples SOLD!”

MONTELENA
From page B11

we continue to incorporate new and more 
resourceful building methods. We have the 
ability to construct homes that operate 
more efficiently and provide a healthier 
living environment, inside and out. That’s 
smart building.” 

The Smallwood residence earned four 
2009 Sand Dollars awards.

The completed Montelena model earned 
five 2009 Sand Dollars:  Product Design of 
the Year for a single-family model home, 
Best Landscape Design, Best Outdoor Living 
Area, Best Pool Design and Best Kitchen.

The single-story, great room floor plan 
utilizes green building methods outside 
as well as inside. Adaptable native and 
drought-tolerant plants will make up 
approximately 50 percent of the landscap-
ing, adding colorful beauty to the grounds 
but requiring less water, maintenance and 
fertilizers. The exterior of the home will be 
finished with ArcusStone, a fine aggregate 
plaster formula of crushed limestone, that 
can be colorized, textured and “cut” to emu-
late beautiful cut stone; it weathers well and 
requires less maintenance without paint. 

Natural gas is used for the top-end Energy 

Star kitchen appliances and in the Wolf gas 
grill in the summer kitchen. It also provides 
the fuel for heating fireplaces, the fire urn, 
pool and spa.  

Another green attribute of the Montelena 
is the saltwater pool. Saltwater is gentler 
for the eyes and skin than typical chlorine-
treated pools.

Other behind-the-scene green efficiencies 
include a vapor-permeable polystyrene insu-
lation that works to minimize the intrusion of 
outdoor pollen, allergens, pollution, heat and 
humidity, and an innovative hot water recir-
culation system that speeds hot water retriev-
al and helps conserve water. The interiors are 
maintained at a comfortable level by means 
of a fresh air dehumidification system.

The home will be also equipped with 
the Crestron home automation system and 
Lutron lighting system to streamline and 
simplify the usage of the technology in 
the home. With the touch of the keypad, 
Crestron programmable controls enable 
owners to customize temperature, audio/
video, pool pumps, window shades, roll-
down screens and more. The Lutron light-
ing system allows lights to come on or go off 
at designated times of the day.

The Montelena is available pre-construc-
tion in Estuary at Grey Oaks. For more infor-
mation, call the Estuary Sales Center at 261-
3148 or visit www.estuaryatgreyoaks.com. ■

Jolene Munzenrieder will join Rosa Ivy 
of Regions Bank in a free seminar designed 
for first-time homebuyers from 10 a.m. to 
noon Saturday, Nov. 14, at Downing-Frye 
Realty Inc. Refreshments and babysitting 
will be provided at no cost.

Ms. Munzenrieder, who has been with 
Downing-Frye for more than 20 years, will 
discuss incentives for first-time homebuy-
ers, including the $8,000 tax credit. 

Ms. Ivy, a residential loan officer with 

more than 15 years experience, works 
closely with clients to understand their 
financial and lifestyle needs and recom-
mends the best mortgage for the purchase 
of a primary or vacation home or invest-
ment property. She was president and one 
of three owners of SouthView Mortgage 
LLC, headquartered in Naples.

Although the seminar is free, reserva-
tions are required and can be made by 
calling 860-2324.  ■

Realtor, banker plan seminar for first-time buyers

The Collier Building Industry Asso-
ciation and the CBIA Sales and Marketing 
Council host the 21st annual “Ross W. 
McIntosh Show,” a Naplescentric perspec-
tive of residential development, beginning 
at 5:30 p.m. Wednesday, Nov. 11, at Quail 
West Country Club.

Mr. McIntosh, the “Leading Land Guy 
in Southwest Florida” for more than 20 
years, compiles facts and figures for his 
annual market overview and insights into 
the who, where and why of the deals that 
are being made.

The theme for this year’ show is “Who-
dathunkit?” He will discuss where we’ve 

been, where we are now and where we’re 
going. 

A cocktail reception and networking 
will begin at 5:30 p.m., followed by Mr. 
Ross’ presentation at 6:30 p.m. Gulfshore 
Life At Home is the sponsor. Cost for 
CBIA and NABOR members is $45; Sales 
and Marketing Council members, $40; and 
all others, $50. Guests are asked to bring 
an unwrapped holiday gift for a child age 
5-12 years. Donations will go to elemen-
tary school children in Immokalee.

For more information or to make res-
ervations, call the CBIA office at 436-
6100.  ■

21st annual ‘Ross Show’ coming up

Quail West Develop-
ment Company has select-
ed seven builders who will 
construct custom single-
family residences in Quail 
West, one of whom will 
also construct villas in the 
1,180-acre master-planned 
community.

The builders are: Florida Lifestyle 
Homes, Fox Custom Builders, Imperial 
Homes of Southwest Florida, London Bay 
Homes, McGarvey Custom Homes, Rob-
ert D’Angelo Custom Homes and The 
Newport Companies. McGarvey Custom 
Homes will build villas as well as single-
family homes.

Quail West offers home sites from 
$300,000, villas from $900,000 and custom 
single-family homes from $1.5 million.

At the heart of the community is the 

Quail West selects seven 
custom builders

newly renovated $20 million, 70,000-
square-foot clubhouse featuring casual 
and fine dining facilities, ballroom, wine 
grotto, full-service spa and beauty salon, 
pro shops, fitness center, card room, eight 
red-clay tennis courts and a junior Olym-
pic-sized resort-style pool.

All Quail West amenities are completed, 
fully operational and are owned debt-free.

To view a photo gallery and register for 
updates, visit www.QuailWest.com. For 
more information, call 592-1010.  ■
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Vanderbilt Beach, 10620 Gulf Shore Dr, #701 
- Private elevator leads to a double door entry. 
Enjoy expansive views to the west, north and east 
from this end unit. 3 porches. Dock included. 
3+Den/3.5 (C4718) Mary Naylor, 784-1689, 
Jacques Groenteman, 659-6382  $2,150,000 

Pelican Bay, 7804 Cocobay Ct - Bright 
courtyard villa, 3,300 sq ft, oversized lot, 
volume ceilings, 2 guest cabanas, 3-car 
garage, gas cook top, 42’ pool. Call to see 
this private oasis! 4+Den/4.5 (V1282)  
Friley Saucier, PA, 293-3532 $ 1,750,000 

Naples Boat Club, 909 10th St S, #304 - 
Waterfront views from every room give way 
to endless lazy days watching the boats go by. 
42’ terrace, fabulous amenities, walk to 5th 
Ave. 3/3.5 (C4947) Mary Naylor, 784-1689, 
Jacques Groenteman, 659-6382 $1,690,000 

Pelican Bay, 7807 Cocobay Ct - ESTATE 
SALE – extremely private, bright courtyard 
villa with resort style pool & guest cabana. 
14 foot ceilings, new a/c, gated, furnished. 
www.7807CocoBay.com. 3+Den/4 (V1165) 
Friley Saucier, PA, 293-3532  $1,470,000 

Colliers Reserve, 12640 Colliers Reserve 
Dr - 1st class lake front setting in Colliers 
Reserve. 2 story home w dramatic 
screened lanai featuring raised pavilion 
and lagoon pool. 3+Den/3.5 (H4317)  
Lisa Richardson 250-8008  $1,325,000 

Livingston Woods, 6510 Sable Ridge Ln 
- 2.73 acres, 2 story home w/3 car garage, 
pool, family room w/FP plus upstairs media 
room. Commercial pole barn w/1750 SF of 
storage/work area. 4+Den/3.5 (H3865) Lisa 
M. Richardson, 250-8008 $1,199,000 

Naples Lakes Country Club, 5107 Castlerock 
Way - Exquisite estate home enhanced w/
numerous valuable upgrades. CC membership 
included. 3 car side entry garage is ideal for 
your own golf cart. 3+Den/3.5 (H2883)  
Annemarie M. Giannini, 289-1820  $895,000 

Pelican Bay, 7425 Pelican Bay Blvd, 
#201 - First Class amenities at this 
elegant senior living address. Western 
views-Sunset skies and 1200 sq ft terrace 
for entertaining. 2+Den/3 (C5776)  
Mary Naylor, 784-1689  $895,000 

Moorings, 1947 Crayton Rd - Renovated 
pool home w/lge family rm. Granite 
counters, stainless appl’s, new tile floors, 
spacious. Over 4000 T Sq Ft. 3/2 (H3039) 
Carmony-Hutchison Team, 272-7000 $849,000 

Imperial Shores, 4865 Regal Dr - A Boaters 
Dream & priced to sell. Unique Key West 
style home w/ boat dock, lift & seawall. 
Super southern views of canal & bay to 
Gulf. Bi-level lanai. 3/2 (H4238) Carmony-
Hutchison Team, 272-7000 $799,900 

Moorings, 875 Wedge Dr - Home site w/
views of Moorings golf course & lake. Center 
of Naples w/easy access to Gulf, shopping 
& downtown. Build your dream home 
today! (L1059) Garren Grup, 289-8619,  
Heather Wightman, 450-1891  $799,000 

Park Shore, 4751 Gulf Shore Blvd N, 
#506 - Enjoy gorgeous Gulf views from 
nearly every room. Casually elegant, neutral 
colors, split bedrooms. Underground 
parking. Walk to beach. 2/2 (C5184)  
Christine Citrano, 877-1102  $699,000 

Avion Park, 1550 Avion Pl - Gulf Access! 
Newer home located on the Gordon 
River. Dock w/lift. Club amenities 
include pool, fitness, gas dock & dining 
with no membership fees. 3/2 (H4506)  
Sally Kellogg, 571-5445  $670,000 

Banyan Woods, 4911 Rustic Oaks Cir - 
Delightful pool home w/long lake view 
& open fl. plan. Upgrades include granite 
countertops, tumbled marble details, SS appl., 
Calif. closets & more. 3+Den/2.5 (H4386) 
Linda C. Loomis, P.A., 451-0769  $645,000 

Longshore Lake, 10819 Fieldfair Dr - N 
Naples gated community. Quality & upgrades 
throughout. Kit. & 3 baths feature granite, 
high-end fixtures and designer tile. Home 
surrounds tropical pool/spa. 4/3 (H4467)  
Lisa Richardson 250-8008  $639,000 

Cedar Creek, 9230 Cedar Creek Dr - Your 
own paradise in this popular comm. Custom 
built w/many upgrades. Pool, spa, citrus trees, 
boat dock & pvt. tiki hut overlooking Spring 
Creek. Gulf Access. 4/3 (H4465) Jim Scartz, 
877-9726, Carl Rao, 949-3932  $599,900 

Palm Bay Estates, 26773 Hickory Blvd, #2 - 
Immaculate turnkey townhouse on Estero Bay. 
Boat dock w/Gulf access, easy beach access, 
renovated baths, rec room. 2 lanais overlooking 
Bay. 2+Den/3 (C5556) Maggie Sanders, 269-
4499, Connie Spitzmiller, 248-7616  $599,000 

Old Naples, 1222 Gordon Dr, #3 - 
Outstanding renovation in convenient location 
between The Pier &Third Street. High end 
appointments normally found in multi million 
dollar properties. Turnkey. 2/2 (C5000)  
Merry Coolidge, 450-4924  $575,000 

Moorings, 2100 Gulf Shore Blvd N - Port au 
Villa. 6 offerings. Beach & Bay, Boat Docks. 1200 
SF. Furnished, pool on the bay, fish off docks & 
walk across the st. to the beach. All steps from 
your door. 2/2 (C5125) Carmony-Hutchison 
Team, 272-7000  $349,000 to $549,000 

Moorings, 2880 Gulf Shore Blvd N, #209 
- Bayside beach retreat! Updated open floor 
plan, glassed in lanai, 1554 T.A. carport, 
new windows & plumbing. Lovely bayside 
pool or stroll Moorings Beach. 2/2 (C5890)  
Lisa M. Richardson 250-8008  $474,000 

The Strand, 5991 Trophy Dr, #1303 - 
Beautiful sunset views of the golf course & 
lake from your screened lanai. This lovely 
2nd floor unit, with private elevator, has 
been meticulously maintained. 3/3 (C5464) 
Christine Citrano, 877-1102  $435,000 

Spanish Wells, 28390 Tasca Dr - Spacious, 
bright home w/newer appliances, paver 
driveway, pool pump, water heater, roof and 
A/C. Solar heated pool, golf course view. 3 miles 
to beaches. 3/2 (H4379) Connie Spitzmiller, 248-
7616, Naples Resort Home Team $425,000 

The Colony At Pelican Landing, 23770 Merano 
Ct, #101 - Offered Exquisitely Furnished! 
Spacious previous model with great lake, sunset 
& golf view. Wet bar, 10’ceilings, kitchen 
features granite, stainless & more! 3/2.5 (C5054)  
Rose Rothell, P.A., 848-8637  $399,900 

The Colony At Pelican Landing, 23821 
Merano Ct, #101 - Beautifully upgraded w/
custom window treatments, custom closets, 
electric storm shutters, crown molding, private 
setting. Walk to the pool. 3/2.5 (C4720)  
Rose Rothell, P.A., 848-8637  $380,000 

Acreage, 20590 Sandy Ln - Single family 
country living in the heart of Estero. Easy 
access to shopping, dining, airport & more. 
Room for all your toys in extra boat garage! 
4/2 (H4201)
Heather Wightman, 450-1891  $350,000 

Glen Eagle, 224 Glen Eagle Cir - Golf 
community minutes to 5th, 3rd & beaches. 
Open floor plan w/2124 SF, granite kitchen, 
diag tile, coffer ceilings, water softener, pool/
spa. 2+Den/2 (H4019) Jim Scartz, 877-
9726, Douglas Smith, 682-0414  $319,900 

Pelican Bay, 5815 Glencove Dr #1201 - 
Glencove. On tram to beach. Split bedroom 
Cambridge model, most sought after. 
Furnished, lanai glassed and screen, 1606 T. 
Sq. Ft. 2/2 (C4999) Carmony-Hutchison 
Team, 272-7000, 272-4462  $309,000 

Golden Gate Estates, 0 27th Ave Ne - 
Well-maintained home on landscaped 
2.73 acres. Long brick driveway, fireplace, 
playground. House is wind rated for up to 
110 mph w/reinforced block. 3/2 (H4341)  
Annemarie Giannini, 289-1820 $279,000 

Park Shore, 4150 Belaire Ln, #110 - West 
of 41. Walk to Park Shore Beach, restaurants 
& shopping. Corner 1st fl unit w/tile 
floors, updated kit. fireplace, carport, & 
1,506 TA. Lovely pool. 2+Den/2 (C4104)  
Lisa Richardson, 250-8008 $279,000 

Maplewood, 780 Crossfield Cir - Long lake 
views are sure to catch your eye as you enter 
the front door of this beautifully updated 
home. Tile & wood floors, granite, marble, SS 
appliances. 3+Den/2 (H3690) Jim Scartz, 877-
9726, Gary Lusher, 821-9690 $269,900 

Autumn Woods, 7098 Pond Cypress Ct, #201 
- Lovely upgraded home w/ Southern exposure 
and lake view. Volume ceilings, stainless 
appliances, maple cabinets in kitchen and 
baths and wood and tile floors. 3/2 (C5641)  
Lauren Taylor Brooker, 287-4947  $269,000 

Falling Waters, 2375 Bayou Ln, #7112 - 
Tropical resort paradise. Minutes to 5th Ave. 
& beach. 2nd fl. condo with new paint & 
carpeting. Pool w/ waterfalls, Har-Tru tennis 
& putting green. Lake view. 3/2 (C5795) 
Bobbie Dusek, 659-6132  $245,000 

Quarterdeck Cove, 20550 Porthole Ct - 
Attn. on deck boaters. West of 41, surrounded 
by parkland. Close to Estero River & public 
boat launch. Minutes to Coconut Point & 
RSW Airport. Well maintained. 3/2 (H4288) 
Bobbie Dusek, 659-6132  $220,000 

The Cove, 5493 Cove Cir, #93 - Enjoy the 
magnificent lake view from this townhouse. 
Wood floor, extended lanai, central vacuum, 
alarm system. A DiVosta Home w/reinforced 
concrete block. 3/2.5 (H4389) Annemarie 
M. Giannini, 289-1820  $199,900 

Worthington, 13010 Amberley CT #212 
- Golf & tennis membership is inc! 2nd 
fl condo, nicely turnkey furnished, new 
appliances, freshly painted, new roofs, 
new carports, great location. 3/2 (C5965)  
Sharon Hammond-Turnblad 851-6918 $169,000 

www.JohnRWood.com 
November 8th OPEN HOUSES - from 1-4pm - are Highlighted in Yellow

REDUCED 

$829,000



OLD NAPLES 
616 Fifth Avenue S. 
239-434-0101

CENTRAL NAPLES 
3255 Tamiami Trail N. 
239-261-6622

UPTOWN 
2600 Immokalee Rd. 
239-598-0059The symbol of local knowledge

BONITA / ESTERO 
26269 S. Tamiami Trail 
239-498-9200

SANIBEL 
630 Tarpon Bay Rd. 
239-472-2411

CHARLESTON SQUARE 
225 Banyan Blvd.
239-643-3636

Old Naples, 92 Gulf Shore Blvd S - Situated 
west of the boulevard & approx. 100 ft from 
the sand w/views of the Gulf, easy access to 
all Old Naples has to offer & pool. 5,949 
sfua. 5-car garage. 5+Den/5+2half (H4224)  
Craig Jones, 280-2238  $6,975,000 

Old Naples, 136 Gulfshore Blvd S - Situated 
west of the boulevard & approx. 100 ft from 
the sand w/views of the Gulf, easy access to 
all Old Naples has to offer & pool. 5,865 
sfua. 5-car garage. 5+Den/5+2half (H4233)  
Craig Jones, 280-2238  $6,950,000 

Old Naples, 368 4th Ave N - Meticulous 
2008 renovation. A 5,368sf two-story home 
on a wide lot with multiple living and 
entertainment spaces and all-day sun on 
the 50’ freeform pool. 5+Den/5 (H4457)  
Craig Jones, 280-2238  $3,295,000 

Pine Ridge, 647 Myrtle Rd -This Pine Ridge 
Estate is situated on 1.62 landscaped acres & 
offers the very best of Naples living. 
5+Den/7+2half (H4493) 
Greg Gorman, PA, 784-2841,
Debi Foss, 272-4494  $2,900,000 

Pelican Bay, 8171 Bay Colony Dr, #1904 - All 
the amenities of Bay Colony and panoramic 
Gulf views in this beautifully updated end-
unit offered furnished. Two lanais offer 
significant outdoor living space 3/3.5 (C5956)  
Craig Jones, 280-2238  $2,855,000 

Vanderbilt Beach, 390 Willett Ave - Only 
the finest quality is found throughout 
this impressive residence from the marble 
and wood flooring to the concrete 
construction. 5+Den/3+2half (H4126)  
Greg Gorman, PA, 784-2841  $2,200,000 

The Dunes, 285 Grande Way, #PH-3 - 
Spectacular penthouse unit. Best unobstructed 
view of Turnkey Bay, The Gulf of Mexico up 
to Sanibel Island. Large open floor plan. 11’ 
ceil. Custom made library. 3/3.5 (C5911)  
Dominick Tascher, 839-5688  $2,129,000 

Livingston Woods, 6411 Sable Ridge 
Ln - Your very own resort. Exceptional 
quality and detail in this unique and very 
private Livingston Woods estate on 5 acres.  
4+Den/4 (H4289)
Craig Jones, 280-2238  $1,795,000 

Vanderbilt Beach, 9051 Gulfshore Dr, #PH-
2 - Open by appt. Penthouse views of the Gulf 
of Mexico! Totally renovated with warmth & 
charm. Jerusalem stone flooring, upgraded 
cabinets. Many special upgrades. 2/2 (C5391) 
Barbara Salinas, 449-2733  $1,499,000

Pelican Bay, 316 Carlton Pl - This lovely 
property is one of just 28 rarely avail. Carlton 
Place villas tastefully remodeled. Walk to tram. 
3/3.5 (V1195) 
Jacques Groenteman, 659-6382, 
Jill Rogers, 450-6856  $1,445,000 

Grey Oaks, 3222 Sedge Pl - Grey Oaks at 
its finest. Main house with Cabana suite. 
Impressively remodeled done with all the right 
touches. This is a stunning house. 3+Den/3.5 
(H2805) Greg Gorman, PA, 784-2841,  
David Burke, 784-2831  $1,325,000 

Golden Gate Est, 6155 Standing Oaks Ln 
- Fantastic location, beautiful estate home 
that has it all. Plenty of room for entertaining 
within the main house & pool area, plus two 
attached guest homes. 6 or More/5 (H4337)  
Mary Kay Hart, 821-5500  $1,300,000

Bonita Bay, 27280 Ridge Lake Ct - Great Value 
in amenity rich community! Light & bright open 
plan. Lush tropical landscaping, pool/spa/outdoor 
kit. Gourmet S/S kitchen. Custom features galore! 
4/3.5 (H4500) Sarah Thompson, 398-8333, 
Darline Hillard, 273-4444  $1,000,000 

Royal Harbor, 1540 Bonita Ln - Spectacular 
bungalow with wide canal views, lush 
landscaping and quick access to Gulf. 
New kitchen, pool deck and pool surface.  
3/3 (H4327) 
Craig Jones, 280-2238  $895,000 

Moorings, 2850 Gulf Shore Blvd N, #208 
- Boater’s Alert! 2nd floor end unit w/Bay & 
partial Gulf view. Extra storage & covered 
parking. Glassed-in lanai gives addtl living 
area. Docks avail for lease. 3/2 (C5938)  
Barbara Salinas, 449-2733  $785,000 

Vanderbilt Beach, 410 Flagship Dr, #502 - 
Expansive Bay view! Tastefully furnished and 
very well maintained 3BR/2BA unit with 
excellent rental history. Call today. 
3/3 (C5971)
Barbara Salinas, 449-2733 $779,000

Moorings, 2309 Gulf Shore Blvd N, #113 
- Spectacular value in Admiralty Point w/
wide views of Pass & Gulf. Resort style 
amenities plus boat dock. Modestly updated.  
2+Den/2.5 (C5564) 
Craig Jones, 280-2238  $768,000 

Banyan Woods, 4980 Rustic Oaks Cir - 
Modified Catalina floor plan allows more open 
area in kitchen and family room.  Home has an 
upgraded allergy free A/C system w/air purifier.  
3+Den/3 (H4031) 
Mary Kay Hart, 821-5500  $699,000

Naples Bay Resort, 965 Sandpiper Street, 
#J101 - Life is different here. Now available 
for immediate occupancy. Club membership 
included. Close to amenities, Old Naples, and 
beaches! 2/2 (C2707) 
Sarah Thompson, 398-8333  $699,000

Golden Gate Estates, 521 18 Ave NW - This 
beautiful home is a paradise waiting for its new 
owners. The perfect home to entertain your 
family and friends. 
4+Den/2.5 (H4276) 
Mary Kay Hart, 821-5500  $675,000

Park Shore, 787 Fountainhead Ln - Well 
maintained home on large corner lot in great 
location. Offers mature landscaping and privacy. 
4/2 (H4440) 
Kimberly Mueller, 776-6138 $629,000

Pelican Landing, 25121 Bay Cedar Dr - 
Indoor outdoor living at its best. Pool, spa, 
privacy plus panoramic lake & golf view. 
Private beach club, tennis, fitness, canoeing. 
Gorgeous updated home. 3/2 (H4354)  
Sarah Thompson, 398-8333  $585,000 

Imperial Golf Estates, 1938 Imperial Golf 
Course BLVD - Wonderful 4 bedroom home 
with southern views of lake and golf course. 
High ceilings, fireplace, oversized kitchen. 
Terrific floor plan. Must see. 4/3.5 (H4495) 
Debbie Frost, 250-8701  $575,000 

Moorings, 2400 Gulf Shore Blvd N, #PH2 - 
Spectacular value in Admiralty Point with wide 
Bay views and resort-style amenities plus boat 
docks for residents. Ready for decorator touch. 
2/2 (C5897) Craig Jones, 280-2238 $570,000 

Park Shore, 4751 Gulf Shore Blvd N #1403 
- Unparalleled beachfront opportunity! The 
sparkling bay & city views from the 14th floor 
can be yours to enjoy. Oversized windows 
make this unit light & bright. 2/2 (C4916)  
Jeanne Shapira, 821-8582  $550,000 

Worthington, 13871 Tonbridge Ct - This 
popular Arthur Rutenberg Monterey flo 
or plan features a formal living room, 
dining room and a casual FR with wet bar 
perfect for entertaining. 3+Den/3 (H3150)  
Diane Rudd, 405-1862  $549,000 

Banyan Woods, 5004 Maxwell Cir, #201 
- The value is in the details. Like no other 
competitor in Banyan Woods, this 2nd floor 
carriage home built in 2005 with 3,084 sf of 
well-designed living space. 3+Den/3 (C5755)  
Craig Jones, 280-2238 $539,000 

Autumn Woods, 6433 Autumn Woods 
Blvd - Popular 4/3 Pool home in one of 
Naples’ best communities. Plantation 
shutters, granite counters, central vac, volume 
ceilings, tile & a great lake view! 4/2 (H4095)  
Greg Gorman, PA, 784-2841  $419,999

Naples Imp Co Little Farms, 1171 26th 
Ave N - Location in the heart of Naples on 
Lake! Beautifully updated 3 bedroom, 2 bath 
pool home with long lake views. Spacious 
& private fenced in yard. 3/2 (H2497)  
Kelly Kent, 250-5480  $399,000

Golden Gate Estates, 6030 Sea Grass Ln - 
Opportunity to own 3/2 home and 2/1 guest 
home west of Santa Barbara. Great location, 
pool, fireplace, fruit trees, storage shed and 
more. Very nice property! 3/2 (H4111) Mary 
Kay Hart, 821-5500  $350,000

Wiggins Bay, 320 Horsecreek Dr, #203 - 
Room with a View! Corner unit overlooks 
the #9 hole. Championship golf included. 
Upgraded and nicely furnished three bedroom. 
Boating, tennis. Resort lifestyle. 2/2 (C5864)  
Greg Gorman, PA, 784-2841  $325,000

Worthington, 13190 Southampton Dr - The 
best of the best! Wonderfully upgraded with 
sought after southern lake exposure. Long 
fairway views. Heated pool, lovely furnishings, 
tile & more. 3/2 (V1133) 
Diane Rudd, 405-1862 $300,000 

Vineyards, 658 Vintage Reserve Cir, #7-D - Best 
priced 2nd-fl carriage home. Elect. hurricane 
shutters. Perf. condition. Tile throughout. 
Large open fl. plan. Quiet gated neighborhood 
in The Vineyards. 3+Den/3 (C5958)  
Dominick Tascher, 839-5688  $299,000 

Pelican Sound, 20922 Island Sound Cir, 
#103 - Perfect size, perfect lifestyle, perfect 
price! Nicely upgraded 1st floor golf getaway. 
Golf, tennis, pools, fitness, boating & beach 
access. 2/2 (C5762) 
Sarah Thompson, 398-8333  $194,900 

Springwood, 3721 Springwood Dr - Wonderful 
Location in the Heart of Naples. Minutes to 5th 
Ave & 3rd Street. Freshly painted spacious villa, 
large open lanai. Single car garage. 2/2 (V1246) 
Kelly Kent, 250-5480 ` $149,900 

www.JohnRWood.com 
November 8th OPEN HOUSES - from 1-4pm - are Highlighted in Yellow



www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYB18    REAL ESTATE    WEEK OF NOVEMBER 5-11, 2009

Email me 
or call and 
register to 

search MLS 
listings & sales 

on your own  
239-849-2767

The Realtor who is  
Recommended by Her Clients

BCzachor@JohnRWood.com
www.BevCzachor.com

Beverly 
Czachor

OPEN HOUSE 1 TO 4 PM SAT AND SUN, NOVEMBER 7TH AND 8TH.
BROKER CO-OP WELCOME

Doreen Vachon 643-0636

Home Grown Girl!
Resident in Naples 

since 1969

OWNER FINANCE OR LEASE OPTION

161 4th St. 3/2, tiled fl oors, updated kitchen/baths.
New windows. Wrap around covered deck, 

carport, workshop/shed.

$767 per month*                    $159,500

3587 Bolero Way 3/2 garage, all updated, oversized 
lot backs up to golf course.

$959 per month*                    $199,900

$529,000
$3,298 per month*

5325 Cypress Ln, 
4/3 newer 2 stories, 
large barn/workshop, 

2 laundry rooms, 
in-law suite, plenty of 
storage for RV, boats, 

4 car garage

1702 Kings Lake Blvd. #106 
3BR/2BA, fi rst fl oor condo, $15,000 down.

*owner fi nance with 15%-20% down PITI, 
amortized over 30 years at 6% interest

$642 per month*                    $125,000

residence has three bedrooms and three 
full baths. A private foyer elevator entry 
and two secured parking spaces per resi-
dence are also included. These units are 
priced from $900,000.

The lakefront Plantation Club is an invit-
ing retreat for residents of Grande Preserve 
and is designed to reflect the casual ele-
gance of a Caribbean resort.  A tennis cen-
ter with pro-shop, six lighted tennis courts, 
spa services, a fully equipped fitness cen-
ter, pool, a gazebo hot tub surrounded by a 
furnished plaza and sundeck, casually ele-
gant dining and a social calendar of special 
events are all part of this gracious lifestyle. 

PREMIER
From page B11

Guest cottages are available for use by fam-
ily and friends for overnight visits.

In addition, the beachfront Floridian 
Club is fully staffed for Grande Preserve 
residents and offers food and beverage ser-
vices at dining tables, poolside and beach-
side. Five bayside cottages offer guests a 
first-class setting, and a beach shuttle ser-
vice is available for guests and members. 

Models in The Dunes Grande Preserve 
are open daily. Call 594-1700 or visit www.
thedunesnaples.com for more information.  

Signature Communities
and Premier Properties

Signature Communities has created 

more than 3,000 luxury residences and is 
one of the largest developers of multi-fam-
ily neighborhoods in North Naples. Along 
with Moraya Bay and Grande Preserve 
at The Dunes, Signature has developed 
Regatta at Vanderbilt Beach. 

As the real estate division of The Lutgert 
Companies, Premier Properties of South-
west Florida Inc. has full-service offices in 
The Village on Venetian Bay, and The Gal-
lery Office in The Northern Trust Building 
in Park Shore; Broad Avenue South and 
Fifth Avenue South in Old Naples; Vander-
bilt Beach Road in North Naples; the Espla-
nade Shoppes on Marco Island; and The 
Promenade Shoppes in Bonita Springs. ■

COURTESY PHOTO
Grande Preserve at the Dunes.



5100 Bell Tower Park Boulevard  |  Fort Myers, Florida 33912
239.433.2500 | 800.445.2795 | www.BellTowerPark.com

SALES & INFORMATION CENTER HOURS:
Monday – Saturday 10 a.m. to 5 p.m.  |  Sunday Noon to 5 p.m.

Award-Winning Furnished Models Open Daily

(L) 1st Floor AVALON 

(Carriage Home)

1,748 sq. ft.
2 Bedrooms  |  2 Baths 

Den & 1-Car Garage
$187,000

(R) ASHFORD  

(Courtyard Home)

1,746 sq. ft.
2 Bedrooms  |  2 Baths 

2-Car Garage
From $250,000

TROPICAL TREATS
AT A

SWEET PRICE

(L) 1st

(C

2 Bedro2 Bedro
Den 

(Co

2 Bedro

F

The Residences at Bell Tower Park has some very tasty new home prices that you’ll 
find very easy to swallow! Courtyard residences with 1,746 square feet of living area 
are now priced from $250,000, and carriage homes with 1,748 square feet of living 
area are from $187,000. These are brand new homes in a park-like community with 
resort amenities close to all that Southwest Florida has to offer.  
Stop in and savor the moment! Better hurry...Limited Time Opportunity!

DEVELOPER CLOSEOUT!   LIMITED TIME OPPORTUNITY!

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY DEVELOPER TO BUYER OR LESSEE.
OFFERED BY GROSSE POINTE DEVELOPMENT COMPANY, INC. DEVELOPERS OF THE RESIDENCES AT BELL TOWER PARK, TARPON POINT MARINA AND PALMAS DEL SOL. FOR MORE INFORMATION ON ALL OF OUR FINE COMMUNITIES, PLEASE CALL 239-437-5007 OR VISIT ONLINE AT GPDEVELOPMENT.COM.  BROCHURE, WEB SITE AND ANY 
MARKETING MATERIALS PRESENTED ARE NOT LEGAL DOCUMENTS. DESCRIPTIONS, PHOTOS, DRAWINGS AND ARTIST RENDERINGS ARE FOR ILLUSTRATION PURPOSES ONLY AND ARE SUBJECT TO CHANGE WITHOUT NOTICE.  THIS OFFERING IS MADE ONLY BY THE PROSPECTUS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE 
RELIED UPON IF NOT MADE IN THE PROSPECTUS.  THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE.  PRICES, FLOOR PLANS AND SPECIFICATIONS ARE SUBJECT TO CHANGE WITHOUT NOTICE. THE PROPERTIES OR INTEREST 
DESCRIBED HEREIN ARE NOT REGISTERED WITH THE GOVERNMENTS OF ANY STATE OUTSIDE OF THE STATE OF FLORIDA.  THIS ADVERTISEMENT DOES NOT CONSTITUTE AN OFFER TO ANY RESIDENTS OF NJ, CT, HI, ID, IL OR ANY OTHER JURISDICTION WHERE PROHIBITED, UNLESS THE PROPERTY HAS BEEN REGISTERED OR EXEMPTIONS ARE 
AVAILABLE. RENDERINGS ARE ARTIST CONCEPTION. PRICES AND SPECIFICATIONS SUBJECT TO CHANGE WITHOUT NOTICE. OFFERED EXCLUSIVELY BY GROSSE POINTE REALTY, LLC. VOID WHERE PROHIBITED. © 2009 GROSSE POINTE DEVELOPMENT COMPANY, INC.

Andrea Lane
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244 - 4TH AVENUE NORTH t
Custom-built in 2006, fully furnished, 2 
blocks to beach. Over 4,700 SF of living 
area, 5BR+den, heated pool/spa. $3,495,000 
Marty/Debbi McDermott | 564-4231

OPEN SUN. 1-4

PAR LA VILLE t
Multi-family site zoned for six villas, each 
being 3,000 SF. This lot is located three 
blocks to Naples beaches.
$3,650,000 | Jerry Wachowicz | 777-0741

15 - 20TH AVENUE SOUTH t
One block to the beach! Built in 2008. Over 
5,300 A/C SF, 4 bedrooms plus den and 
bonus lounge. Heated pool/spa. $4,695,000
Marty/Debbi McDermott | 564-4231

OPEN SUN. 1-4

GULF SHORE BLVD. SOUTH t
Gulf front building site. Just south of Naples 
Pier & walking distance to 3rd Street. Lot 
Size 100’x400’x230’x100’.
$6,950,000 | Michael D. Browne | 272-3331

BROAD AVENUE SOUTH t
Charming beachfront home with guest house 
circa 1901 has been completely renovated. 
Secluded pool area.
$8,950,000 | Karen Van Arsdale | 860-0894

GARDEN TERRACE t
Elegant and innovative new construction 
on a beautiful street. Steps from the 
beach. Private outdoor pool and spa. From
$2,295,000 | Jerry Wachowicz | 777-0741

GULF SHORE BLVD. N. t
Over ½ acre site on Alligator Lake. Build a 
new home or enjoy the existing 3BR cottage 
surrounded by landscaping.
$2,395,000 | Chris Yanson | 450-7584

SANDY CAY t
Close to beach and 5th Avenue South 
shops. Five bedroom, 5.5 bath with family 
room, private elevator, fireplace and built-in 
cabinets.
From $2,545,000 | Lodge McKee | 434-2424

CENTRAL AVENUE t
To-be-built home by one of the Premier 
builders in the area. Four BRs + den, 
5.5BAs, 3-car garage, heated pool/spa.
$2,995,000
Marty/Debbi McDermott | 564-4231

GORDON DRIVE t New luxury 
construction. Four bedrooms, each with 
private bath, summer kitchen, sitting area 
complete with fireplace.
$3,295,000
Marty/Debbi McDermott | 564-4231

OPEN SUN. 1-4

CASA BELLA t
Updates include faux paint, hand rubbed 
finishes & built-ins. Elevator. Plunge pool, 
outdoor kitchen & fireplace. $2,150,000
Beth Hayhoe McNichols | 821-3304

11TH AVENUE SOUTH t
Restored Old Naples cottage, guest house, 
3BR+study on a beautifully landscaped lot. 
Just 2 blocks to Gulf beach.
$2,175,000 | Karen Van Arsdale | 860-0894

GULF SHORE BLVD. SOUTH t
Homesite is ready-to-go for your dream 
home. One block to Gulf. Plans for a 4BR 
Stofft Cooney design available.
$2,175,000 | Ruth Trettis | 403-4529

PALM CIRCLE WEST t
Classic Florida architecture with a large 
courtyard entry, 3 bedroom suites, formal 
dining, pool. Furnished. $2,199,000
Virginia/Randy Wilson | 450-9091

VILLAS ESCALANTE t This villa has 
3,881 SF, 3 BRs, 3.5 BAs and 4 terraces. 
Marble flooring, private elevator and 2-car 
garage. $2,195,000
Emily K. Bua/Tade Bua-Bell | 213-7420

11TH AVENUE SOUTH t
Contributing structure in National Register 
Historic District. Two-story cottage; heart 
pine floors and guest house.
$1,795,000 | Lodge McKee | 434-2424

483 PALM CIRCLE WEST t
Custom-built home with 4BRs, 5BAs, den 
and reading room, a loft/media area. Maple 
floors, granite, heated pool. $1,795,000
Marty/Debbi McDermott | 564-4231

OPEN SUN. 1-4

ROSE VILLAS t
Dynamic villa featuring Bosch appliances, 
elevator, wood and tile flooring, 4 bedrooms 
plus den. Private pool.
$1,949,500 | Jerry Wachowicz | 777-0741

BEACH BUNGALOWS t
This 3 bedroom, 3.5 bath plus den villa has 
over 2,500 sq. ft. of living, private heated 
pool. Ceramic/wood floors.
$1,990,000 | Lindsey Forte Smith | 572-2663

408 CENTRAL AVENUE t
Newly built, beautifully decorated 3BR 
single-family home. Private patio, pool, 
fireplace, near beach & 5th Ave S.
$1,995,000 | Karen Van Arsdale | 860-0894

OPEN SUN. 1-4

13TH AVENUE SOUTH t
An enchanting home on a nice size corner 
lot. Warm wood walls, large family/dining 
room. Close to dining/shopping.
$1,495,000 | Ruth Trettis | 403-4529

4TH STREET SOUTH t
Florida cottage offers 3BRs plus den and a 
separate living area in a peaceful, tropical 
setting. Close to beach. $1,575,000
Marty/Debbi McDermott | 564-4231

3RD STREET NORTH t
Private pool and wide views of Alligator 
Lake. Warm terra cotta floors and neutral 
decor. Detached guest house.
$1,595,000 | Karen Cosentino | 571-6329

RIDGE LAKE t
Fenced-in backyard off covered lanai,  pool, 
spa, waterfall, koi pond & lounging area with 
metal fire pit. Furnished.
$1,649,000 | Jerry Wachowicz | 777-0741

CHATHAM PLACE t
Three-story, 3 BR, 3.5 BA residence. Private 
splash pool, 2-car garage. Saturnia marble 
floors, high ceilings.
$1,749,000 | Lodge McKee | 434-2424

SHADOWMOSS t
This 3 BR + den, 3 bath is surrounded by 
terraces & lovely landscaping. Wood floors, 
granite counters, wine cooler.
$1,195,000 | Lodge McKee | 434-2424

9TH AVENUE SOUTH t
Charming 3 bedroom, 2 bath cottage. 
Granite, faux finishes, hand-painted murals, 
open heated tropical pool. $1,295,000
Marty/Debbi McDermott | 564-4231

VILLAS VERONA t
Private heated pool and spa, two lanai areas, 
2 bedrooms plus a den, 2.5 baths. Only two 
blocks to the beach. $1,350,000
Marty/Debbi McDermott | 564-4231

LAS DUNAS t
Three blocks to beach. Townhome with 4 
bedrooms, study, 3 baths, gourmet kitchen, 
private courtyard with pool. $1,395,000
Gary L. Jaarda/Jeff Jaarda | 248-7474

15TH AVENUE SOUTH t
A classic Old Naples cottage located 2 
blocks from the Gulf of Mexico. Lovely 3 
bedroom, 2 bath home offered as-is.
$1,450,000 | Ruth Trettis | 403-4529

TIFFANY COURT t
#202 - Second floor, 3 bedroom to include 
new carpet, crown mouldings & baseboards. 
Bathrooms updated with tile & marble.
$669,000 | Cindy Thompson | 860-6513

ARBORS t
#4 - Charming 2BR/2BA + den carriage 
home. Community pool and spa. Near 
beach, 5th Ave. & 3rd St. S. dining and 
shops.
$679,000 | Karen Van Arsdale | 860-0894

PERGOLA VILLAS t
A charming 3 bedroom plus den, 3 bath 
townhouse built by Burt Binder. Plunge 
pool, near beach.
$795,000 | Karen Van Arsdale | 860-0894

COLONNADE ON 5TH t
Spacious & lovely floor plan w/2 master 
suites. Granite counters, built-in wine 
refrigerator, & hurricane windows.
$999,000 | Kevin Rathburn | 269-4575

SUNTIDE ON TENTH t
Light, bright and open top floor 
condominium has garage, walled pool, 
privacy. Only 2 years new! Stone-look floor.
$595,000 | Karen Van Arsdale | 860-0894

FIFTH AVENUE BEACH CLUB t
#102 - One block to beach! This 2 bedroom 
is totally redone! Granite countertops, tile & 
turnkey. Weekly rentals allowed. $399,000
Marty/Debbi McDermott | 564-4231

THE PIERRE CLUB t
#20 - Walk to 3rd Street shops, restaurants, 
Naples Pier, and white-sand beaches. 
Furnished and ready to enjoy.
$499,000 | Lodge McKee | 434-2424

VILLAGE GREEN
GARDENIA COURT t Garden/pool
views, 5 blocks to Gulf, 2 blocks to shops 
& dining. Nice and clean 2BR/2BA. 
Clubhouse, bocce ball. $265,500
Beth Hayhoe McNichols | 821-3304

BEAUMER t
#307B - Totally and beautifully updated 
two bedroom furnished residence. Awesome 
kitchen, tile floors, & updated bathroom.
$299,000 | Jeri Richey | 269-2203

TOWN MANOR CLUB t
#204 - Beautifully renovated, turnkey 
furnished 2 BR. New appliances, tile, 
kitchen and bathroom cabinetry! Walk to 
beach.
$369,000 | Mary Yon | 572-3274

OLD NAPLES - BAYFRONT t
Bayside Mediterranean Village. Enjoy on-site 

galleries, gourmet dining, boating, cabana bar, 

swimming and tennis. Short walk to 5th Ave. S. and 

beaches. Boat slips available, good rental history.
#2202 - Two bedroom plus den featuring private 
lanai overlooking the landscaped courtyard. 
$399,000 | Patrick O’Connor | 293-9411

#3502 - Immaculate 2BR awaits your decorative 
style. Ten-foot celings, pristine condition. Bring 
offers. $485,000 | Thomas Gasbarro | 404-4883

#4508 - Three bedroom penthouse with terrific bay 
views. Turnkey furnished. Faux paint, mouldings, 
plantation shutters. $940,000
Philip N. Collins | 404-6800

#5504 - Stunning residence with furnishings, crown 
moulding & lovely sunsets from the west facing 
lanai. $594,000 | Dave/Ann Renner | 784-5552

#2503 - Beautifully decorated 2BR/2BA in an 
upscale waterfront community. Docks available. 
$440,000 | Vincent Bandelier | 450-5976

NAPLES BAY RESORT - THE RESIDENCES t
Luxury living with a waterfront address. First-

class amenities include 5 pools, lazy river and 

world-class spa. Walk to 5th Avenue South for 

shopping and dining.

#C-212 - Elegant waterfront 3BR/3.5BA. Private 

elevator, 2-car garage. 

$1,950,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

#C-307 - Fabulous 3BR/3.5BA waterfront home. 

Unsurpassed views & location. 

$2,400,000 | Wendy Hayes | 777-3960

#D-204 - Brand new 3BR overlooking marina & 

restaurants. Granite kitchen, private elevator, marble 

bath. $1,445,000 | Michelle L. Thomas | 860-7176

#C-209 - Custom villa. Wood flooring, chiseled 

marble, fireplace, 3BRs plus den. 

$1,995,000 | Wendy Hayes | 777-3960

#D-201 - Custom-painted 3BR plus den, 3.5BA 

spacious floor plan. Marble and wood floors.

$2,190,000 | Wendy Hayes | 777-3960

VILLAGE GREEN
EVERGLADES CLUB t Two bedroom, 
1.5 bath residence situated close to 
downtown historic Old Naples. Turnkey 
furnished. 55+.
$159,000 | Isabelle Edwards | 564-4080

NEW LISTING
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Florida Weekly’s Open Houses

Call 239.325.1960 to be included in Florida Weekly’s Open Houses.

loresi Way • $1,095,000  • Premier Properties 
• Emily K. Bua/Tade Bua-Bell 213-7420

16 • FIDDLER’S CREEK - BELLAGIO • 
8579 Bellagio Drive • $1,100,000  • Premier 
Properties • ML Meade 293-4851

17 • PELICAN MARSH - GABLES • 1004 
Spanish Moss Trail • $1,145,000  • Premier 
Properties • Pam Hartman 216-7949. 

18 • PARK SHORE - PARK SHORE 
TOWER • 4251 Gulf Shore Blvd. N. #9B • 
$1,149,000  • Premier Properties • Angela R. 
Allen 825-8494 

19 • VANDERBILT BEACH - VANDER-
BILT GULFSIDE • 10951 Gulfshore Drive 
#1403 • $1,259,000  • Premier Properties • 
Pat Callis 250-0562 

20 • GREY OAKS - ESTUARY - MARSH 
WREN • 1553 Marsh Wren Lane • 
$1,550,000  • Premier Properties • Daniel 
Guenther 357-8121

21 • PELICAN BAY - COCOBAY • 7853 
Cocobay Drive • $1,665,000 • Premier Prop-
erties • Cathy Owen 269-3118

22 • ESTUARY at GREY OAKS • 1485 
Anhinga Pointe • Priced from $1,795,000 
• Premier Properties • Call 239-261-3148 • 
Mon. - Sat. 9-5 & Sun. 12-5

23 • OLD NAPLES • 483 Palm Circle West 
• $1,795,000 • Premier Properties • Marty & 
Debbi McDermott 564-4231

24 • GREY OAKS - ESTUARY - MARSH 
WREN • 1528 Marsh Wren Lane • 
$1,900,000  • Premier Properties • Jeri 
Richey 269-2203 

25 • OLD NAPLES • 408 Central Avenue 
• $1,995,000  • Premier Properties • Steve 
Smiley 298-4327 

>$2,000,000
26 • MEDITERRA - 29070 Marcello Way 
• $2,199,500 • Amerivest Realty, David Wil-
liam Auston, 239-273-1376

27 • BAREFOOT BEACH - BAYFRONT 
GARDENS • 209 Bayfront Drive • 
$2,595,000  • Premier Properties • Cynthia 
Joannou 273-0666 

28 • VANDERBILT BEACH - MORA-
YA BAY • 11125 Gulfshore Drive • From 
$2,750,000 • Premier Properties • Call 239-
514-5050 • Mon. - Sat. 10-5 and Sun. 12-5

>$3,000,000
29 • MEDITERRA - VERONA • 17018 
Verona Way • $3,195,000  • Premier Proper-
ties • Dru Martinovich 564-1266

30 • BONITA BAY - BAYWOODS • 
26360 Woodlyn Drive • $3,795,000  • Pre-
mier Properties • Gary L. Jaarda/Jeff Jaarda 
248-7474

>$5,000,000
31 • PORT ROYAL • 777 Kings Town 
Drive • $5,950,000  • Premier Properties • 
Richard G. Prebish II 357-6628
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$200,000
1 • VASARI COUNTRY CLUB - TRIESTE 
II • 11081 Corsia Trieste Way #206 • $245,000  • 
Premier Properties of Southwest Florida, Inc., 
REALTORS • Roxanne Jeske 450-5210 

2 • THE BROOKS - SHADOW WOOD - 
OAK HAMMOCK II • 10422 Autumn Breeze 
Drive #102 • $250,000  • Premier Properties • 
Cheryl Mease 691-8104

3 • PELICAN LANDING - SOUTHBRIDGE 
• 25071 Ballycastle Court #203 • $289,900  • 
Premier Properties • Pam Umscheid 691-3541 

>$300,000
4 • KENSINGTON - WESTCHESTER • 
4970 Westchester Court #4202 • $349,000  • 
Premier Properties • Jeannie McGearty 248-
4333 

5 • WYNDEMERE - GOLF COTTAGES • 16 
Golf Cottage Drive • $350,000  • Premier Prop-
erties • Kathryn Hurvitz 659-5126

>$400,000
6 • THE STRADA AT MERCATO • Located 
just North of Vanderbilt Beach Rd on US 41 
• Contemporary living from the low $400s. • 
Premier Properties • Call 800-719-5136  • Mon. 
-  Sat. 10-8 and Sun: 12-8

7 • LEMURIA • 7172 Lemuria Circle #1801 • 
From the Mid $400s. • Premier Properties • 
Tom Gasbarro 404-4883. • Mon. - Fri. 10-4 and 
Sat. - Sun. 1-4

8 • VINEYARDS - REGENCY RESERVE • 
852 Regency Reserve #102 • $429,000 • Premier 
Properties • Emily K. Bua/Tade Bua-Bell 213-
7420 

9 • AZZURRO CONDOMINIUMS •  Open 
House Preview, Saturday-Sunday, 1-4pm • 
1540 Blue Point Avenue, Naples, Florida • 
Reduced Over 50% from 1.2 Million to $450,000 
- $525,000 •  Re/Max Realty Select, Marcel 
Seamples, 776-4527 • Pegasus Realty Group, 
Inc., Catherine Backos, 280-6862

>$500,000
10 • TREVISO BAY • 9004 Tamiami Trail 
East • Priced from $500s • Premier Properties • 
Call 239-643-1414 • Mon. - Sat. 9-5 and Sun. 11-5

11 • BONITA BAY - BAYVIEW I • 4811 Island 
Pond Court #503 • $574,000  • Premier Proper-
ties • Carol Johnson/Michael Lickley 948-4000 

>$600,000
12 • BONITA BAY - ESPERIA & TAVIRA • 
26951 Country Club Drive • New construction 
priced from the $600s. • Premier Properties 
• Call 800-311-3622. • Mon. - Sat. 10-5 and Sun. 
12-5

>$800,000
13 • MOORINGS - SHORES OF NAPLES • 
2401 Gulf Shore Blvd. N. #61 • $875,000  • Pre-
mier Properties • Marty & Debbi McDermott 
564-4231

>$900,000
14 • THE DUNES - GRANDE PRESERVE 
• 280 Grande Way • From $900,000 • Premier 
Properties • Call 239-594-1700 • Mon. - Sat. 10-5 
and Sun. 12-5

>$1,000,000
15 • MEDITERRA - VILLORESI • 15746 Vil-





 

Quail West Golf & Country Club is offered by Quail West Realty, LLC., a licensed real estate broker.  Prices, features and availability subject to change without notice.

A Moment...
A Place...

An Opportunity of 100 Lifetimes.

A lifetime is an endless collection of moments . . . some more memorable than others.  
Today in Southwest Florida, Quail West presents a moment unlike any other.

A wide selection of oversized estate homesites are offered from the $300s.
Luxury estate homes from $2 million. Introducing single-family villas from the $900s.

Limited membership opportunities available.

Visit our sales center just south of Bonita Beach Road on Bonita Grande
 to preview our newest residential offerings. 

239.592.1010  800.742.8885  QuailWest.com
6289 Burnham Road  Naples, Fl 34119
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WEEK 
at-a-glance

Toying around
Terry Kovel says antique
playthings fetch big bucks
from collectors. C24 & 25 

Patric’s is the place
Hungry for breakfast at noon?
Fill up at this cozy new spot
in Mission Square. C27 

Love and war
Book reviewer Phil Jason
calls memoir by Naples writer
Leon Hesser “a sterling addition”
to WWII literature. C12 

L d

Docs who rock
Check out the Steinway Physicians
Talent Show and more great events 
around town. C32, 33, 34 & 35 

A new season 
of Art in the 
Park begins 
Saturday

The von Liebig Art Center will 
present an Art in the Park festival 
from 10 a.m. to 4 p.m. Saturday, Nov. 
7, on Park Street, alongside the cen-
ter. The Art in the Park festival series 
features members of the Naples Art 
Association working in all media and 
is a casual way to get to know the 
artists on the first Saturday of the 
month from November through April. 
Admission is free.

November’s Featured Artist is 
watercolorist JoAnn Ostrowski, who 
earned national recognition by being 
selected to become a signature mem-
ber of the National Watercolor Soci-
ety. She is known for her attention to 
detail and strong technical skill.

“Glazing allows me to create rich 
colorations that display a full range of 
value,” Ms. Ostrowski notes. “These 
washes, combined with controlled ren-
dered detail, show a range of textures 
and finishes not usually associated with 
this elusive runaway medium.

“No brush strokes are visible to 
suggest a ‘painterly’ or vigorous 
painting process,” she adds. “The 
attention is given solely to the subject 
in order to emphasize its character 
and personality.”

Art in the Park is sponsored by Steve 
Stolz/Edward Jones Financial Advisor 
and Happenings A&E magazine.

Volunteer opportunities
The NAA and The von Liebig Art 

Center need more than a few good 
volunteers to help with duties associ-
ated with four major art festivals this 
season. From parking and ticket sales 
to set-up and clean-up, there’s a four-
hour shift for all ages and abilities. 

The season’s art festivals are:
• The Naples Renaissance Fall Art 

Festival – Nov. 28-29 on 10th Street 
and U.S. 41)

• The Naples National – Feb. 20-21, 
2010, in Cambier Park

• The Mercato Fine Arts Festival – 
March 6-7, 2020, at Mercato

• The Downtown Naples Festival 
o f the Arts – March 27-28, 2010, on 
Fifth Avenue South

For more information about vol-
unteers opportunities at with festi-
val and other events sponsored by 
the NAA, call Yvonne Gibb, manag-
er of volunteer services, at 262-6517, 
ext. 105.

SPECIAL TO FLORIDA WEEKLY_________________________

COURTESY IMAGE

Libby, Sanibel Bird Lady, a watercolor by 
JoAnn Ostrowski, featured artist for Novem-
ber at Art in the Park 

Naples International Film Festival 
screens eclectic mix of indie gems

BY NANCY STETSON

nstetson@fl oridaweekly.com

A guide to the 

Naples International 

Film Festival

C29-31

>>inside:

M O M z

R O C K s

H o t

I was thinking about the Mom thing, and how 
you’re shoved into this box, and you’re marginal-
ized and silenced and alienated and exhausted, and 
you have all your resources stripped from you. And 
I was like: Damn! That’s like being a punk rocker! 
Rachel Yellow of Placenta 

F YOU THINK MOMS ARE ALL ABOUT SOOTHING LUL-
labies and patty-cake, patty-cake, baker’s 
man, guess again, baby.

Moms can be about strapping on a Fender 
Stratocaster, cranking the dial past 10 and 
blowing out the speakers.

SEE FESTIVAL, C4  

I

COURTESY 
PHOTOS

Punked 
out, 
rockin’ 
mamas: 
MOMz Hot 
ROCKs 
screens 
at the 
Naples 
Interna-
tional 
Film 
Festival
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NAPLES PRINCESS

Call (239) 649-2275 For Reservations

$
port or service. 

 

                 Contact Artis
    >>Send your dating tips, questions, and 

disasters to: sandydays@floridaweekly.com

ally it involves justifying seamy behav-
ior. If we’re not, in fact, hard-wired for 
monogamy, then why do we try so hard 
to make it happen? True, Wang Lung 
needed two women (and, in his old age, a 
third), and, also true, most women could 
use the four men Steve Harvey describes. 
But if we can embrace the definition of 
commitment, we have the potential to 
be contented with just one partner. It’s 
believing that — and practicing it — that 
is the ultimate challenge. ■

In “The Good Earth,” Pearl S. Buck’s 
sweeping narrative set in rural China, 
we follow the life of Wang Lung, a farm-
er who grows rich off the land he culti-
vates. Wang Lung is a good man, frugal 
with his money; he doesn’t gamble or 
— at the beginning of his life, at least — 
visit the teahouses or their flesh trade.

As a young man, Wang Lung takes a 
wife, O-Lan, who is an asset to his home.  
She cooks, cleans and takes care of his 
aging father. She is thick and big-boned 
and even-tempered. She bears him sons, 
one after the other, then daughters. She 
is the cornerstone of what will become 
a great house.

But in his middle age, Wang Lung 
becomes smitten with Lotus, a woman 
from the teahouse. He acquires her with 
the silver hidden in his wall, wealth 
amassed from a lifetime of toil alongside 
O-Lan. Wang Lung installs Lotus in his 
inner courtyard, where he can partake 
of her delicate features — her soft skin, 
her perfumed body, her small, bound 
feet. He nearly forgets O-Lan, the beast 
of burden in his home, a woman who 
bore him sons and acts as his servant.  
Wang Lung is proud of this arrangement 
— one woman as his plaything and one 
as his workhouse — and he imagines all 

When one is not enough

SANDY DAYS, SALTY NIGHTS

ArtisHENDERSON
sandydays@floridaweekly.com

“...And the 

Mandingo?

When you see 

him, you

know he’s going

to put your

back out...”

men would want it so.
And who wouldn’t? But let’s be hon-

est. Women, too, could do with more 
than one man.   

In Steve Harvey’s “Act Like a Lady, 
Think Like a Man,” Mr. Harvey says 
every woman needs four men: an old 
man, an ugly man, a gay man, and a 
Mandingo. “The old guy,” Mr. Harvey 
says, “he’ll sit around the house with 
you, spend his pension check on you, 
hug you, hold you, give you comfort, and 
won’t expect any sex from you because, 
well, he can’t get it up no way.”  The ugly 
man, he does all the chores, like drop off 
the kids at school and wash the car.  

The gay man is a great conversation-
alist.  

And the Mandingo?  
“When you see him, you know he’s 

going to put your back out,” Mr. Harvey 
says.

In essence, Steve Harvey and Wang 
Lung are saying the same thing: We are 
rarely contented with just one partner.  
Perhaps that accounts for the rise in 
polyamory — the perplexing practice 
of having a relationship with more than 
one person at a time, and everyone 
involved is mysteriously OK with the 
situation — and the popularity of books 
like “The Myth of Monogamy.”

And yet, I wonder.  Sometimes it feels 
like the people behind these trends are 
trying too hard to make a point.  After 
all, they have their own agenda, and usu-

The gay man is a great conversation-
alist. 

trying too hard to make a point.  After
all, they have their own agenda, and usu-



Now Open for Dinner on 
Thursdays on 3rd! 

5pm-8:30pm 

        
     SERVING BRUNCH ON SUNDAYS ON 3RD

1209 3rd Street S - 239 261 2253 • 300 9th Ave S • 239 348 2253
www.janestogo.com

Breakfast & Lunch • Mon. - Sat. 8am - 3pm
Pine Ridge location also available for dinner Mon-Sat 5pm- 8:30pm

Reservations recommended 

WELCOME TOSEASON AT

Fruits, vegetables, 
baked goods, 

cheeses, fresh fi sh, 
food, fl owers, plants, 

herbs, soaps, and 
much more can

all be found.

Music fi lls
the air. 

Located behind 
in the Neapolitan 

parking lot
between Third 

Street South and 
Gordon Drive.

Saturday
7:30am – 11:30am

Third 
Street 
South

Farmers
Market

HW Gallery 239.263.6640

www.hwgallery.com  

Jorge Blanco
Mark Dickson
Sam Francis

Robert Natkin

Jim Dine
Helen Frankenthaler

Robert Rauschenberg
Pablo Picasso
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Sure, there’ve been rock stars who 
became mothers and continued per-
forming: Bjork, Madonna, Patti Smith, 
Wynonna, to name a few.

But “MOMz Hot ROCKs,” a documen-
tary by Kate Perotti, looks at women 
who become rockers after they’ve start-
ed their families.

These all-woman bands sport names 
such as Housewives on Prozac, Frump, 
Placenta, Black Flamingo, Candy Band 
(a play on the name Candy Land, a 
kid’s board game any mom will tell you 
they’ve played all too many times) and 
The Mydols (because after all, they rea-
son, if there’s a band called The Cramps, 
why not The Mydols?).

This inspiring documentary can be 
seen at the Naples International Film 
Festival at 11:30 a.m. and 8:45 p.m. Sat-
urday, Nov. 7, at Silverspot Luxury Cin-
emas, with the latter show including a 
Q&A with the director afterward.

The inner rock star
Ms. Perotti was in the process of writ-

ing a narrative comedy about a fictional 
group of women who start a band when 
she read in the Wall Street Journal about 
real-life mothers who had created bands. 
She got on the Internet and looked up 
Joy Rose, who started Housewives on 
Prozac.

“She called me right back and we 
talked for about an hour and a half,” she 
says.  

And suddenly, Ms. Perotti was mak-
ing a film about groups of women across 
the country who were discovering their 

inner rock stars.
These women are lively, talented, self-

aware — and funny. 
Ms. Rose wears pink streaks in her 

hair, feather boas, a heart-shaped tattoo 
with “Mom” in the middle and “big-ass 
platform shoes.” After battling lupus, 
undergoing chemotherapy and getting a 
kidney transplant, she took a good look 
at her life and  decided to follow her 
dream of starting a band. She loves her 
four children, but she knew motherhood 
was only one of her roles in life. Music, 
she says, was the difference between liv-
ing and dying.

Housewives on Prozac perform songs 
such as “Eat Your Damn Spaghetti,” 
“Mrs. President,” “I Don’t Think Like 
My Mom Anymore,” “Chemo” and “Gay 
Girls Make Great Moms.” The House-
wives have played venues as diverse as 
the YMCA for Music for Mommies, a 
9/11 fundraiser for Long Island firefight-
ers, and the now-defunct CBGB’s in New 
York City.

As she realized there were scores of 
other mom bands across the country, Ms. 
Rose — a woman who obviously doesn’t 
know how to dream small — started 
Mamapalooza, a festival of mom bands 
and like-minded women performers.  

Filmmaker Ms. Perotti was there for 
the first Mamapalooza organizational 
meeting, as were women rockers Rew, 
who has a band called Black Flamingo, 
and Alyson Palmer of the trio BETTY.

Judy Davids founded The Mydols after 
Jack White (of the White Stripes, Racon-
teurs and The Dead Weather) played at 
her son’s school and talked about song-
writing. He inspired Ms. Davids to learn 
how to play the guitar when she was in 
her 40s.

Kara Rasmusen fronts The Mydols. 

Her husband, John, was in punk bands in 
the ’80s and writes many of their songs. 

The Mydols recently played with KISS 
in Detroit and will be on Gene Simmons’ 
cable show, Ms. Perotti says. “It was 
refreshing to me that they didn’t have 
an ego,” she says. “It was, ‘Oh, we’ll play 
anywhere.’ And they were able to cater 
to different audiences. The Mydols could 
play in the best Detroit bars, and play 
with KISS, and also play at the Detroit 
Zoo on a Saturday for Family Day.”

Mamapalooza is now held in cities 
across the country. In addition to her band 
Black Flamingo, Rew has an Internet radio 
show called “Rew and Who,” and plays 
regularly in New York. Frump disbanded, 
but some of its members now perform as 
Mary and the Moodswings.

‘Refreshing to work with’
The entire “MOMz Hot ROCKs,” proj-

ect took five years. Ms. Perotti filmed 
from 2004 to 2007, and she says it was 
one of the smoothest productions she’s 
ever done. The only problem she ran 

into was logistics: She’s based in Los 
Angeles, while the bands were in New 
York, Detroit, Nashville, Dallas. 

“I would’ve liked to have spent more 
time spontaneously with them,” she says. 
Calling the women bands “refreshing to 
work with,” she adds, “I love the sense of 
humor that basically everyone brought 
to the table.”

The women in the film are alike in 
their love for music; most are moms, but 
some aren’t. They’re married, divorced 
and single, straight and gay, women with 
a wide variety of careers: lawyer, bar-
tender, custom framer, schoolteacher, 
boutique owner, dean.

Ms. Perotti intersperses old advertise-
ments of moms cooking and cleaning 
with interviews with band members and 
clips of their rehearsals and performanc-
es. She named it “MOMz Hot ROCKs” in 
honor of the Rolling Stones’ album, “Hot 
Rocks.”

Audiences love the film.
At the recent Rhode Island Film Festi-

val, “MOMz Hot ROCKs” won the Viola 
M. Marshall Audience Award for Best 
Documentary.

And last month, when Ms. Perotti was 
in New York and met Gloria Steinem, 
she was surprised to learn that she had 
heard about the film.

“The reactions have been lovely, a 
really rewarding part of it,” she says, add-
ing it’s not just women who love the film. 
“Men love it. People have not had a bad 
reaction. Audiences have a great time. I 
love being in an audience when people 
are laughing out loud. ‘Inspiring’ is the 
one adjective I often hear.”

She hopes the film helps people real-
ize that it’s never too late to follow your 
dreams, and that, “It’s worth it to do 
something if it really makes you happy. ■

FESTIVAL
From page 1

                                        

>> Naples International Film Festival
>> When: Nov. 5-8

>> Where: Various locations, all in Naples: 

The Philharmonic Center for the Arts, 5833 

Pelican Bay Blvd.; Silverspot Luxury Cinemas in 

Mercato, 9118 Strada Place; the von Liebig Art 

Center, 585 Park St.; and the Norris Center, 755 

Eighth Ave. S. 

>> Cost: $12-$29 

>> Information: www.naplesfi lmfest.org

>> More: “MOMz Hot ROCKs” will view at Sil-

verspot Luxury Cinemas at 11:30 a.m. and 8:45 

p.m. Saturday, Nov. 7, with a Q&A with director 

Kate Perotti after each screening.

if you go

Wondering what not to miss? Here are a few must sees
Unfortunately, we weren’t able to view 

everything before the festival, but we did 
see some flicks that really wowed us.

One standout was “Shooting Beauty,” 
a documentary about aspiring fashion 
photographer Courtney Bent, who starts 
visiting people at a cerebral palsy center 
in Massachusetts and introduces them to 
what she knows: photography.

First, she takes their portraits. Then 
she gets them all cameras, some of which 
have to be jerry rigged and set up on tri-
pods duct-taped to wheelchairs. 

Despite whatever physical limitations 
they have, Ms. Bent figures out a way for 
everyone to take photos.  (One man has 
to press the button with his tongue.)

The photos they take are stunning in 
their originality and unique viewpoints. 
The art not only has an effect on the people 
who see them, but on the photographers as 
well. They see their world differently, and 
they see themselves differently.

• “Shooting Beauty” is a moving 
documentary about the power of art to 
change lives. – 3 p.m. Friday, Nov. 6, at 
Silverspot Luxury Cinemas and 7 p.m. at 
The von Liebig Art Center

 
•“Nerdcore Rising” captivated me 

within the first two minutes. It opens 
with MC Frontalot, a 30-something white 
guy, in performance, stalking the stage, 
dancing spastically while reciting his 
complex rhymes.

This is hip hop like you’ve never heard 
it before.

The man is Damian Hess, and he’s 
the father of “nerdcore hip-hop,” a term 
he coined. It’s hip-hop for geeks and 
nerds, for anyone who was ever on the 
school audio-visual staff. In fact, it glo-
ries in its geekiness, referring to com-
puter programs, role-playing games and 
“Star Wars.”

The film follows MC Frontalot as he 
and his trio go on their first national 

tour and meet their fans in other states. – 
6:45 p.m .Saturday, Nov. 7, and 2:30 p.m. 
Sunday, Nov. 8, at Silverspot Luxury 
Cinemas.

 
• “Official Rejection” shows what 

filmmakers go through to get their work 
accepted at film festivals. Director Paul 
Osborne’s film is about another direc-
tor, Scott Storm, and his journey to have 
his film, “Ten ’til Noon,” accepted at 
festivals.

We learn how commercial Sundance 
has become, how filmmakers have to 
fill out forms and pay fees in order to 
enter festivals, how much they spend on 
creating promotional material, and the 
indignities of small-town, ineptly run 
festivals.

A behind-the-scenes look at what hap-

pens before a film gets to a festival, it 
might give some viewers vertigo, attend-
ing a film festival and watching a film 
about other film festivals. Although it 
could’ve benefitted from some editing 
(the documentary is close to two hours 
long, and a little of Mr. Storm goes a long 
way), it’s entertaining and educational. 
– 2:15 and 3:45 p.m. Friday, Nov. 6, and 
closes the festival at 6:45 p.m. Sunday, 
Nov. 8, at Silverspot Luxury Cinemas.

And don’t miss the kids’ programs Sat-
urday morning at Silverspot. From 10-11 
a.m. is the “Younger Kids Flix/Kids Flix 
Mix” for ages 3-8; from noon to 1 p.m. is 
the “Older Kids Flix/Party Mix.”  

Both programs are from the New York 
International Children’s Film Festival, 
which is the largest film festival for chil-

dren and teens in the U.S. 
If you think just because these films 

were created for kids means they’re 
babyish or somehow inferior, you’re 
wrong. They’re totally fun for adults, 
too.

– Nancy Stetson

>>inside:
Florida Weekly 

highlights the films, 
parties, celeb sightings, 

buzz and schedule of 
the entire festival.
C29-31

COURTESY PHOTOS

Top clockwise: “Nerdcore Rising,” “Shooting 
Beauty” and “Official Rejection” at NIFF.



The most exquisite collection of linens and accessories for your bed, bath and table...and of course elegant lingerie.  

World Class Desingers call Gattle’s their home.

1300 3rd St. S. #202

239 435-0004
1300 3rd St. S. #202

239 435-0004

DESIGN • EVENTS •  FLOWERS • GARDENS • HOME

T A K I N G  R O O T  A T  A  N E W  L O C A T I O N
137 TENTH STREET,  NAPLES

Thursdays 
Thirdon

Please join us every Thursday 
night as the courtyards and plazas 
of Third Street South come alive 
with jazz, rock, folk, and other 
wonderful kinds of music! Listen 
or if the spirit moves you, as it 
always does, dance until you can 
dance no more! 

The fun begins at 6pm and 

ends at 10pm.  



Here’s what the United Arts Council 
of Collier County suggests you work 
into your plans for Friday, Saturday and 
Sunday, Nov. 6, 7 and 8. It’s a good idea 
to call ahead or check online for open 
hours and specific times:
 
■ United Arts Council Night 
at California Pizza Kitchen – 
Friday. 263-8242.

■ Natalie Guess Artist Recep-
tion – At Guess-Fisher Gallery. Friday. 
659-2787.

■ Opening Night at the Phil – 
Irish tenor Ronan Tynan and the Naples 
Philharmonic Orchestra. Saturday. 597-
1900.

■ Old Florida Festival – At the 
Collier County Museum on Saturday 
and Sunday. 252-8476.

■ The Art League of Marco 
Island and Marco Island 
Center for the Arts – Celebrate 
40 years. Sunday. 394-4221.

■ A Magical Evening of Harp 
& Flute Music – Naples Music 
Club. Sunday. 290-0501.

■ The Townsmen Orchestra 
– In Cambier Park. Sunday. 213-3058.

■ ETC… Readers Theatre 
– The Naples Players at Sugden Com-
munity Theatre. Sunday and Monday. 
263-7990.

 Live bands

■ The Bay House – 6-9 p.m. 
Wednesday-Saturday: Jazz with Stu 
Shelton and Patricia Dean. 799 Walker-
bilt Road. 591-3837.

■ Bayside Seafood Grill & 
Bar – 6-9:30 p.m. Tuesday-Saturday: 
Lynn Carol on the piano and vocals. In 
the Venetian Village. 649-5552

■ Bice – Live music from 5:30-8:30 

p.m. Tuesday. 300 Fifth Avenue South. 
262-4044.

■ Brio Tuscan Grille – 6:30-9:30 
p.m. Wednesday: Nevada Wilkens Trio 
performing jazz standards, Motown and 
music from the ’60s and ’70s. Waterside 
Shops. 593-5319.

■ Capri, A Taste of Italy 
– Thursday: Jebry’s Jazz Jam; Friday: 
Manhattan Connection; Monday: Bob 
Zottola and The Expandable Jazz Band; 
Tuesday: karaoke with Steve Roberts. 
11140 Tamiami Trail. 594-3500.

■ Fred’s Diner – 7 p.m. Wednes-
day: Singer-songwriter night hosted by 
Tim McGeary. 2700 Immokalee Road. 
431-7928.

■ Jack’s Bait Shack – Thursday: 
Soapy Tuna; Friday and Saturday: Love 
Funnel; Monday: Overthrowing Amy; 
Tuesday: Geek Skwad; Wednesday: 
Love Funnel. 975 Imperial Golf Course 
Blvd. 594-3460.

■ Naples Beach Hotel & Golf 
Club – Thursday and Monday: Gui-
tarist Kevin Ribbel; Friday and Tues-
day: Guitarist JoRey Ortiz. Saturday and 
Wednesday: Guitarist Barefoot Gino. All 
from 6-9 p.m. at the Sunset Beach Bar. 
Sunday: Mixed Nuts poolside from 6-9 
p.m. 851 Gulf Shore Blvd. N. 659-4309.

■ Naples Flatbread & Wine 
Bar – 6:30-9 p.m. Thursday: Blues and 
jazz with Rick Howard, Dave Tregether, 
John Lamb and Bob Zottola; 8-11 p.m. 
Saturday: “Acousticlectic Music for the 
Easily Amused” featuring Beck; 6:30-
9 p.m. Sunday: Bob Zottola and The 
Expandable Jazz Band. 6436 Naples 
Blvd., 598-9463. 

■ Paddy Murphy’s – Thursday: 
Justin; Friday: Barefoot Geno; Saturday 
and Tuesday: Michael “Maxi” Courtney; 
Monday: Patrick. 10 p.m to closing. 457 
Fifth Ave. S., 649-5140.  The Pickled Par-
rot – 5-9 p.m. Thursday: Nevada Smith; 
5-10 p.m. Friday: Steve Hill; 5-9 p.m. 
Saturday: Maxi Courtney. On the board-
walk at 1100 Sixth Ave. S. 435-7900.

■ Ridgway Bar and Grill – 
Music under the stars from 7 p.m. Friday 
and Saturday. 1300 Third St. S. 262-
5500.

■ South Street City Oven and 
Grill – Thursday: Monkey Mitchell; 
Friday: Maxi Courtney at 5:30 p.m. and 
Justin Raymond at 9:30 p.m.; Saturday: 
The Hype; Sunday: Reggae with Spread 

the Dub; Monday: Meagan Rose; Tues-
day: Karaoke; Wednesday: Maxi Court-
ney. 1410 Pine Ridge Road. 435-9333.

 Theater

■ Readings – ETC… Readers The-
atre of The Naples Players has readings 
of four short plays beginning at 7:30 
p.m. Nov. 8 and 9 in the Tobye Studio 
at Sugden Community Theatre. Tickets 
are $10. 263-7990.

■ Jake’s Women – The Marco 
Players present “Jake’s Women” through 
Nov. 22. www.TheMarcoPlayers.com.

■ Lend Me A Tenor – The 
Naples Players presents “Lend Me A 
Tenor” at the Sugden Community The-
atre through Nov. 7. 263-7990. 

■ Much Ado – The Naples Players 
perform “Much Ado About Nothing” 
through Nov. 21 at the Sugden Theatre. 
263-7990.

■ Grease – The Barbara B. Mann 
Performing Arts Hall presents “Grease” 
with “American Idol” star Taylor Hicks 
through Nov. 8. 481-4849 or www.
bbmannpah.com.
  
■ Our Town – Florida Gulf Coast 
University’s Theatre Lab presents 
Thornton Wilder’s “Our Town,” direct-
ed by Mark Danni, Nov. 5-8, and 11-15 
at the FGCU Arts Complex on campus. 
www.Theatrelab.fgcu.edu or 590-7268.

■ Boeing-Boeing – Florida Reper-
tory Theatre presents “Boeing-Boeing” 
through Nov. 21. 332-4488. See review 
page C8.

■ Dirty Rotten Scoundrels 
- Broadway Palm Dinner Theatre pres-
ents the Broadway hit musical comedy 
“Dirty Rotten Scoundrels” through Nov. 
14. 278-4422 or www.BroadwayPalm.
com.

 Thursday, Nov. 5

■ Yappy Hour – M Waterfront 
Grille in Venetian Village hosts the 
Humane Society Naples from 6-9 p.m. 
4300 Gulf Shore Blvd. 263-4421.

■ A Taste of Raku – An eve-
ning of glazing and firing pottery while 
socializing with friends. Casual buffet 
included for $43 per person. Rosen Gal-
lery Studios, 2172 J&C Blvd. 821-1061.
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“Grease” at  Barbara 
B. Mann Hall
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■ Stand-Up Comedy – Off The 
Hook Comedy Club on Marco Island 
presents Michael McDonald. 599 S. Col-
lier Blvd. 389-6900.

■ Wines of the World – Bell 
Tower Shops in Fort Myers present the 
second annual World Wine Tour to ben-
efit Ronald McDonald House Charities 
of Southwest Florida from 6-9 p.m. $20 
per person or two for $35. 437-0202.

 Friday, Nov. 6

■ Reception – The Art League of 
Bonita Springs hosts the Southwest Flor-
ida Craft Guild Exhibition along with an 
Abstract Exhibition from 6-8 p.m. The 
exhibitions remain on display through 
Nov. 27 at the Center for the Arts, 26100 
Old 41 Road. 495-8989 or www.artcen-
terbonita.org.

■ Monthly Art Walk – The 
November downtown Fort Myers Art 
Walk takes place from 6-10 p.m., with 
more than a dozen art stops, plus new 
art exhibitions, live music, a one-act play 
and the traditional after party. www.
fortmyersartwalk.com.nd basketry. 495-
8989.

■ Free Music – Gulf Coast Town 
Center presents High Voltage beginning 
at 8 p.m. in Market Plaza. 267-0783 or 
gulfcoasttowncenter.com.

 

 Saturday, Nov. 7

■ Chess anyone? - The South-

west Florida Chess Club invites play-
ers of all ages and abilities to gather at 
Books-A-Million at Mercado from 1:30-
5 p.m. 898-0458 or e-mail swflchess@
yahoo.com.

■ Pub Crawl for Collier Spay 
Neuter Clinic – Pop into AZN, The 
Pub, Bayfront Inn, Mira Mare Ristorante 
and Boston Beer Garden for food, fun 
and entertainment. The bus leaves Mer-
cato at 6 p.m. $35 per person. 370-4150.

■ Free Music – Gulf Coast Town 
Center presents YAAD Music beginning 
at 8 p.m. in Market Plaza. 267-0783 or 
gulfcoasttowncenter.com.  

 Sunday, Nov. 8

■ Soul at The Phil – Smokey 
Robinson performs at The Philharmonic 
Center for the Arts at 8 p.m. 597-1900 or 
www.thephil.org.

■ Cocktails for Gulfshore 
Playhouse – Naples Tomato hosts 
cocktails and hors d’oeuvres for $50 a 
person to benefit Gulfshore Playhouse 
beginning at 5:30 p.m. 14700 Tamiami 
Trail N. 261-7529.

■ Magical Music – “A Magi-
cal Evening of Harp & Flute Music” is 
the season’s first concert presented by 
the Naples Music Club, beginning at 7 
p.m. at North Naples United Methodist 
Church, 6000 Goodlette Road N. Free 
will offering. 390-2157.

  Monday, Nov. 9

■ Barefoot Beachcombing 
– Join a park ranger and learn about 
beachcombing and shelling beginning at 
10 a.m. at the learning center at Barefoot 
Beach Preserve. The program is free, but 
there is an entrance fee into the park for 
those who do not have a Collier County 
park permit.

■ Dueling Pianos – The Florida 
Gulf Coast University Bower School of 
Music presents “Four-Hand Festival,” a 
guest artist recital with pianists Claire 
Aebersold and Ralph Neiweem, at 7:30 
p.m. in the Student Union ballroom. 
Free. 590-7209.
  
■ Love Trivia? – See how smart 
you really are at Trivia Night beginning 
at 7:30 p.m. at The Pub at Mercato. 594-
9400.

 Tuesday, Nov. 10

■ Story Time – Barnes & Noble 
at Waterside Shops invites moms and 
tots for story time with Miss Jessica 
and Miss Felicia beginning at 10 a.m. 
598-5205.

■ Team Trivia – Gather your 
smartest friends and show up for Team 
Trivia at 9 p.m. at Boston Beer Garden. 
2396 Immokalee Rd. 596-2337.

 Wednesday, Nov. 11

■ USO Show – The Naples Depot’s 
annual USO show re-creates the sights 
and big band sounds of the 1940s with an 
afternoon of music and memories from 
11:45 a.m.-1:45 pm. 252-8476.

 Upcoming events

■ Eye For Art – Lighthouse of 
Collier’s “Eye for Art” fundraiser takes 
place from 6-10 p.m. Nov. 12 in Bayfront. 
Enjoy an evening of fun, refreshments 
and an opportunity to meet local artists. 
265-5355.

■ Holiday Bazaar – Shop for holi-
day gifts, decorations and baked goods 
at the North Naples United Methodist 
Church holiday bazaar from 8 a.m.-2 
p.m. Saturday, Nov. 14.

■ Messiah – The seventh annu-
al Sing-Along “Messiah” featuring the 
Voices of Naples with professional solo-
ists and chamber orchestra starts at 
3 p.m. Sunday, Nov. 22, at the Naples 
United Church of Christ, 5200 Crayton 
Road. Tickets: $10 in advance, $15 at the 
door. 455-2582 or 643-0980.
 
— Send calendar listings to events@
floridaweekly.com.

COURTESY PHOTO

Tara O’Neill, whose City Lights is shown above, is one of more than a dozen Marco Island art-
ists who have opened The Artist Colony at the Esplanade, a collection of working studios in 
the center at 940-960 Collier Blvd. on Marco Island. A grand opening celebration is set for 5-8 
p.m. Thursday, Nov. 12. Regular hours are 11 a.m. to 7 p.m. Wednesday and Friday, 11 a.m. to 8 
p.m. Thursday and 10 a.m. to 4 p.m. Saturday. Appointments can be made to visit during other 
times by calling Betty Newman at 784-4436 or e-mailing betty@bettynewmanart.com.

Smokey 
Robinson
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GETTING THERE IS HALF THE FUN

The Best Way to Travel to Key West

1-800-539-7259www.seakeywestexpress.com

*Minimum 8 day advance pre-purchased ticket, non-refundable, no cash value, 
cannot be combined with other offers. Excludes weekend fee.

Depart from Ft. Myers Beach

$109*

ROUND TRIP
with this ad
Reg. $139

Nov. 11th: Veteran’s Day Parade
Nov. 13th: Ice Cream Social, a 
benefi t for the Nutcracker KW

Ms. Phillips plays Gabriela, the Ital-
ian flight attendant, like a young Sophia 
Loren. Exuding a sultry sexiness, every 
sentence she utters sounds like a come-on 
or a declaration in an opera.

Ms. Lomax, on the other hand, plays her 
role of Gretchen, the German air hostess, 
with stern Teutonic zeal, striding about 
as if she’s 9 feet tall, or a figurehead on 
the prow of a ship cutting through the 
ocean. Though not physically large, she 
gives the impression of being statuesque, 
of commanding the space around her.

When Gretchen and Robert meet, we 
discover — and perhaps Robert is just dis-
covering this himself, bless him — that he 
likes a woman to take control. The more 
aggressively physical she gets, the happier 
he grows. You get the impression that 
every time she barks a command or pokes 
him in the chest while making a point, it’s 
foreplay for him.

Written by Marc Camoletti, “Boeing-
Boeing” was a big hit in Paris when it 
opened in 1960. It ran for 19 years there 
and, as adapted by Beverley Cross, for 
seven years in London. When first intro-
duced on Broadway, it ran for only 23 per-
formances. But its recent revivals (London 
in 2007 and New York in 2008) were very 
popular. It was nominated for two Olivier 
Awards and won a Drama Desk Award 

and a Tony for Best Revival of a Play.
Florida Rep is one of only eight 
theaters in the nation to obtain 
the rights for the show. And they 
don’t disappoint.

Is the play sexist? Sure.  It’s 
sexist like a James Bond movie, 

or those old commercials for 
National Airlines where a 
stewardess would chirp, “I’m 
Tracy! Fly me!” It reflects its 
time.
Is it funny? Hell, yeah! This 

hormone-drenched farce is a couple 
hours of continuous laughs, as the 

humor keeps getting ratcheted up and 
everything spins out of control.
To paraphrase another old airline 

tagline: Is this any way to run a farce? You 
bet it is! ■

to each other, as if they were sitting in 
their living room watching TV.) But soon 
the farce hit its stride and was swiftly glid-
ing along at cruising altitude. 

Ms. Gibson, who is all sharp elbows 
and hipbones with an in-your-face atti-
tude, helps us understand in a flash why 
the French disdain some Americans. She’s 
so crass you suspect she noisily chews 
bubblegum while having sex. And you 
wonder what the suave Bernard sees in 
her, when he has so many women to 
choose from.  

But her character grows 
on us as the play progress-
es. And she has a knock-
out scene later on involv-
ing whipped cream.

Set designer Jim Hunter 
has given us a sophisticated 
European apartment, with 
cream walls and brown 
accents. The chairs are 
black leather, and circu-
lar bronze medallions 
of varying sizes hang 
from the ceiling like love 
beads.

And, as in any good 
farce, there are doors: 
seven of them. Very soon, 
people are entering and exit-
ing through them at rapid 
speed, slamming them and 
trying to keep others from 
opening them.

When Bernard’s old col-
lege friend Robert (Mark 
Chambers) shows up unex-
pectedly for a visit, Bernard 
cavalierly explains his sys-
tem and invites him to stay 
for a week.

Mr. Chambers’s Rob-
ert is the epitome of timid-
ity: soft-spoken and so shy he 
can barely make eye contact, 
especially when meeting Ber-
nard’s sky hostess harem. Thanks 
to Roberta Malcolm’s costuming, 
he looks every bit the Wisconsinite 
he proudly proclaims himself to 
be, dressed in Midwestern earthern 
tones, with tweed jacket — com-
plete with elbow patches — and vest. 
Even the way his exposed shins 
glare whitely while he’s seated is 
in marked contrast to Bernard’s 
fashionable European dress.

The entire ensemble is gifted with 
spoken and physical humor, with not 
a weak link in the cast. While these actors 
know how to deliver a line, they also coax 
laughter without saying a word.

ARTS COMMENTARY

I may not have approved, but over the 
years I’ve known a couple guys who’ve 
juggled more than one girlfriend at a 
time. For some, it was a matter of not 
being able to commit; for others, it was 
purely a matter of conquest. One man 
claimed to love both and couldn’t make 
up his mind. In rare instances, the women 
knew of each other’s existence, but most 
thought they were in an exclusive rela-
tionship.

In “Boeing-Boeing,” Bernard is juggling 
not two, but three women at a time. And 
not only that, he’s engaged to them all.

Each one is an airline hostess. There’s 
Gloria (Deanna Gibson), an American 
who works for TWA; Gabriela (Christina 
Lynn Phillips), an Italian with Alitalia; and 
Gretchen (Rachel Lomax), a German who 
works for Lufthansa.

By keeping careful track of their flight 
schedules, Bernard (the amiable Brendan 
Powers) is able to keep them from finding 
out about each other — even though they 
all live with him in his Paris apartment.

It’s the swinging ’60s, and Bernard is 
definitely doing his part to make sure the 
era of free love lives up to its name. The 
set-up has all of the benefits of marriage 
with none of its obligations or responsi-
bilities, he explains. It’s every man’s ado-
lescent fantasy.

It’s credit to Mr. Powers’s skillful acting 
abilities that we actually like his character, 
Bernard. While a playboy in lifestyle and 
philosophy, he comes across a nice guy 
— a gentleman, even.  He’s just so full of 
boyish charm that we can’t help but like 
him, even as he lies and cheats.

He’s assisted in his deception by his 
French housekeeper/cook Bertha, played 
with perfect deadpan by Carrie Lund. With 
her smart black bob, glasses and bright 
red lipstick, she looks like Edith Head, the 
famous Hollywood costumer.

Ms. Lund knows how to do a lot with 
very little: a look, a walk, the way she says 
“beasts” or, in talking about Bernard, the 
way she declares, “He’s in a class of his 
own.”

For some reason, the play didn’t take off 
immediately on opening night. Initially, 
Ms. Gibson’s accent was so over the top it 
was difficult to follow what she was say-
ing.  (The couple sitting behind me didn’t 
help matters any, giving a running com-
mentary on the action and repeating lines 
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Florida Rep’s new season takes off with ‘Boeing-Boeing’

>>What: “Boeing-Boeing”

>>When: through Nov. 21

>>Where: Florida Repertory Theatre, 

 2268 Bay St., between Hendry and  

 Jackson, in the historic Arcade Theatre  

 in downtown Fort Myers

>>Cost: $38 and $42

>>Info: 332-4488 or www.FloridaRep.org

If you go

Robert is so out of his element that he 
can’t even sit in Bernard’s chairs comfort-
ably. Each time he struggles to stand up, 
it’s like a pregnant woman attempting to 
get out of a beanbag chair. Then there’s a 
scene where he grapples with his luggage, 
setting up a one-two-three-four-five beat 
as he sets down his trunk, his suitcase, 
another bag, his newspaper, his hat.

And watch when Mr. Powers’s carefully 
maintained schedule is suddenly disrupt-
ed, how he explodes with kinetic ener-

gy. His meltdown 
is thoroughly 

enjoyable, as 
he careens 
around the 
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balloon that’s 

quickly los-
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Many people in Southwest Florida don’t 
realize the breadth and depth of the ser-
vices offered at the David Lawrence Cen-
ter, nor do they know how critical dona-
tions are for ensuring those services are 
available to people in Collier County at a 
time of personal crisis.

A not-for-profit mental health and sub-
stance abuse treatment facility established 
in 1968, the center was born out of the 
Community Mental Health Act, which 
sought to deinstitutionalize hundreds of 
thousands of people from state-run mental 
hospitals. The act called for less restrictive 
treatment settings, community rehabilita-
tion programs and early intervention. As 
state hospitals closed, a network of pub-
licly funded crisis stabilization units was 
established to provide intensive, short-
term care to people who may be in danger 
of harming themselves or others.

The David Lawrence Center is the only 
such facility of its kind in our community 
for children and adults in mental, emo-
tional or drug-related crisis.

With the help of fundraising efforts of 
the David Lawrence Foundation, the cen-
ter has gone beyond what the original act 
intended. We provide 40 comprehensive, 
affordable mental health and substance 
abuse services at eight locations through-
out Collier County.

Help at many levels
Individuals with a persistent mental 

illness such as bipolar disorder or schizo-
phrenia can live independently by utiliz-
ing our psychiatric medical services and 
accessing case management, homeless 
outreach programs, housing assistance, 
vocational training, job placement and 
daily living support services.

Someone with a substance abuse prob-
lem can make a full recovery by access-
ing detoxification services, residential 
or day treatment, individual and group 
therapy. They can also enroll in a variety 
of deferred prosecution programs such 
as drug court, DUI classes or psycho-
educational prevention and intervention 
groups — all designed to get people help 
for their problems rather than face puni-
tive alternatives.

Children with psychiatric, emotional 
and behavioral problems can receive psy-
chiatric medical services, individual and 
family counseling or group therapy.

Lastly, area businesses can provide their 
employees low-cost prevention, interven-
tion and counseling services through our 
employee assistance program.

Core to our mission, these services are 
offered on a sliding fee scale so that cost 
is not a barrier to anyone seeking help. 
More than 20,000 people a year restore 

and rebuild their lives through the center’s 
services. This has been made possible, in 
part, by decreasing reliance on govern-
ment funding and reaching out to the 
community for financial support.

A caring community
Community support is critical for facil-

ity renovation and expansion projects, 
sustaining existing programs and assisting 
in covering the costs of uncompensated 
care for uninsured, indigent citizens.

When mental health and substance 
abuse problems go untreated, the com-
munity sees an increase in emergency 
room admissions, arrests and homeless-
ness. Employers see increases in medical 
and workers compensation claims and feel 
the significant impact of lost worker pro-
ductivity. And in the worst-case scenario, 
those with untreated mental illness and 
substance abuse problems pay the biggest 
price — with their lives.

Donor support has become more criti-
cal than ever in recent years, as the center 
has suffered dramatic decreases in rev-
enue from the state, Medicaid and other 
funding sources at a time when demand 
for services has increased to an all-time 
high. Public funding for core programs 
such as the Children’s Crisis Stabilization 
Unit are at risk due to lack of revenue at 
the state level. The Adult Crisis Stabiliza-
tion Unit is full most of the time and at 
risk of becoming overcrowded.

When people in crisis need help, they 
can’t wait for an open bed. An expansion 
is desperately needed in order meet the 
demand for emergency mental health care 
in Collier County. 

Mental illnesses and addiction disorders 
are real, common and treatable. By ensur-
ing that access to mental health and sub-
stance abuse services are available when 
they are needed regardless of ability to 
pay, people can and do succeed. 

By working with members of the com-
munity, the David Lawrence Center and 
Foundation can ensure the safety and well 
being of Collier County citizens. We have 
a variety of ways the community can get 
involved. You can make a donation online 
at www.davidlawrencecenter.org, sponsor 
or attend a fundraiser, shop at or donate 
gently used furniture and accessories to 
the Encore Resale Shop or contribute to 
the center’s wish list. ■

— Trista Meister is communications 
director for the David Lawrence Center 
and Foundation. For more information 
about how you can help, call 354-1434.

Community support helps keep 
life-saving services available
BY TRISTA MEISTER_______________________
Special to Florida Weekly

DavidLawrenceCenter.org | 239.455.8500 | 6075 Bathey Lane, Naples, Florida 34116

Let’s talk.
Sometimes a cry for help never makes a sound. When you see a 
child with signs of depression, anger or substance abuse, please 
help them take the first step to recovery. Call the David Lawrence 
Center. The only thing they have to lose is the pain.  239.455.8500.

Purchase any Hoagie, Sandwich, Entree, Large Salads Small Pizza or Stuffed 
Roll. Mon. thru Fri. from 11am - 2pm, and receive another item of equal or 

lesser value free. Dine In ONLY.  Restrictions Apply.

FREE 
WI-FI

BUY 1 LUNCH,
GET THE 2ND

FREE!
BUY 1 LUNCH,
GET THE 2ND

FREE!
With purchase of 2 beverages

Happy Hour
Mon thru Fri 3p-7p

Mon thru Thurs 10p-2a

$2
$4
$5

DOMESTIC BOTTLES/DRAFTS

ALL WELLS & HOUSE WINES

SPECIALITY MARTINIS
Including Patron ‘Ritas and Absolut Cosmos

www.southstreetnaples.com | 239.435.9333 
 Visit website for Calendar of Events and Menu
1410 Pine Ridge Rd. | Open 7 Days 11a-2a

“Live Music 7 Nights a Week!”

$5
Appetizers

and 
Small Pizzas

NEW
Late

Night
Menu
Fri. - Sun.
10p -  Close

City Oven • Bar • Music
SOUTH STREET

PUZZLE ANSWERS
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★

FLORIDA WEEKLY PUZZLES

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

HOROSCOPESGENERIC ZOO

By Linda Thistle
Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

 SEE ANSWERS, C9 SEE ANSWERS, C9 ©2009 King Features Synd., Inc. World rights reserved.©2009 King Features Synd., Inc. World rights reserved.

Puzzle Difficulty this week: 

■ SCORPIO (October 23 to 
November 21) Communication dom-
inates the week. Work out any misun-
derstandings with co-workers. Also get 
back in touch with old friends and those 
family members you rarely see.

■ SAGITTARIUS (November 
22 to December 21) As busy as your 
week is, make time for someone who 
feels shut out of your life. Your act of 
kindness could later prove to be more 
significant than you might have real-
ized.

■ CAPRICORN (December 
22 to January 19) Congratulations. 
Your busy workweek leads to some very 
satisfying results. Sports and sporting 
events are high on your weekend activi-
ties aspect. Enjoy them with family and 
friends.

■ AQUARIUS (January 20 to 
February 18) Your generosity of spir-
it reaches out once again to someone 
who needs reassurance. There might be 
problems, but keeping that line of com-
munication open eventually pays off.

■ PISCES (February 19 to 
March 20) You are among the truth-
seekers in the universe, so don’t be 
surprised to find yourself caught up in a 
new pursuit of facts to counter what you 
believe is an insidious exercise in lying.

■ ARIES (March 21 to April 19) 
A long-sought workplace change could 
be happening soon. Consider reworking 
your ideas and preparing a presenta-
tion just in case. A personal relationship 
takes a new turn.

■ TAURUS (April 20 to May 

20) Your persuasiveness doesn’t really 
start to kick in until midweek. By then, 
you can count on having more support-
ers in your camp, including some you 
doubted would ever join you.

■ GEMINI (May 21 to June 20) 
Your workload is still high, but -- good 
news! -- you should start to see daylight 
by the week’s end. Reserve the weekend 
for fun and games with friends and loved 
ones. You deserve it.

■ CANCER (June 21 to July 22)  
Regardless of how frustrating things are, 
keep that “Crab” under control. A cut-
ting comment you might think is apt 
right now will leave others hurting for a 
long time to come.

■ LEO (July 23 to August 22)  
Be more sensitive to the emotions of 
loved ones who might feel left out while 
you’re stalking that new opportunity. Be 
sure to make it up to them this weekend. 
A nice surprise could be waiting.

■ VIRGO (August 23 to Sep-
tember 22) The gregarious Virgo rare-
ly has a problem making new friends. But 
repairing frayed relationships doesn’t 
come easily. Still, if it’s what you want to 
do, you’ll find a way. Good luck.

■ LIBRA (September 23 to 
October 22) A misunderstanding with 
a partner or spouse needs to be worked 
out before it turns into something really 
nasty. Forget about your pride for now 
and make that first healing move.

■ BORN THIS WEEK: You 
believe in loyalty and in keeping secrets. 
All things considered, you would prob-
ably make a perfect secret agent.
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Well, this really is it. Michael Jackson’s 
“This Is It” is the last original mate-
rial the world will see from the brilliant 
singer/dancer, and it’s a nice send-off 
for a beloved 
icon who 
meant so 
much to so 
many.

The docu-
mentary is 
culled from 
more than 
100 hours 
of rehearsal 
footage (shot from March through June 
2009) in preparation for Mr. Jackson’s 
“This Is It” concerts scheduled for sum-
mer 2009 in London. If the footage seen 
here is any indication, this would’ve 
been a great show. Sadly, as many know 
Mr. Jackson died June 25, 2009, a few 
weeks before the concerts were to 
begin; the film mentions his death only 
briefly. 

Kenny Ortega, who was Mr. Jackson’s 
creative partner and the director of the 
stage show, directs the film as a series 
of vignettes centered on the perfor-
mance of a song. Each number has its 
own choreography and, it seems, its 
own set design, and at times the visual 
effects (such as with “They Don’t Really 
Care About Us”) are masterful. Many 
of the classic songs are here — “Wanna 
Be Startin’ Something,” “Billie Jean,” 
“Beat It,” “Thriller” and more — but 
there’s only so much you can fit into 
a 112-minute movie. We’ll presumably 
have to wait for the DVD for footage of 
“Scream,” “Bad,” “We Are The World” 
and others.

Aside from the novelty of seeing Mr. 
Jackson in rehearsal, what makes “This 
Is It” unique is the behind the scenes 

footage. We see Mr. Jackson choose his 
dancers, work with the musical director 
to get the right beat for “The Way You 
Make Me Feel,” and telling the sound 
guys that it feels like a fist is getting 
punched through his ear because the 
levels are too loud. He is admired and 
respected by his co-workers, is always 
in creative control, and always humble 
and polite, giving the impression that 
there was an earnest gentility to his soul 
that many never saw. 

More than anything else, the film is 
a reminder of Mr. Jackson’s exception-
al showmanship. Even the great Fred 
Astaire considered Mr. Jackson one of 

the finest dancers he’d seen, and any-
one who’s been wowed by the video 
for “Smooth Criminal” knows Jackson’s 
talent was truly one of a kind. 

“This Is It” is a fitting tribute to argu-
ably the most iconic entertainer of our 
generation, and we’d like to think that if 
it were in Mr. Jackson’s personal library 
(as the footage was originally intended 
to be), he’d be proud of his work. ■

— Dan Hudak is the chairman of 
the Florida Film Critics Circle and a 
nationally syndicated film critic. You 
can e-mail him at dan@hudakonholly-
wood.com and read more of his work at 
www.hudakonhollywood.com.

‘An Education ’  
★★★   ½
(Carey Mulligan, Peter Sarsgaard, Alfred 
Molina) In 1961 London, sophisticated 
older man David (Sarsgaard) seduces the 
brainy 16-year-old Jenny (Mulligan) by 
showing her a world outside of school-
books. There’s no creepiness here, just 
an engaging story about a wide-eyed 
girl who gets carried away with what 
the world has to offer. Mr. Sarsgaard 
is imminently likeable as David, and 
newcomer Ms. Mulligan glows in a star-
making turn as Jenny. Expect to see her 
name at awards time, and for many years 
to come. Rated PG-13. 

‘Amelia’  ★★
(Hilary Swank, Richard Gere, Ewan 

McGregor) The career of famed aviatrix 
Amelia Earhart (Swank) is chronicled 
from her first transatlantic flight in 1928 

to her disappearance over the Pacific 
Ocean in 1937. Given that it’s a biopic 
about someone who broke so many bar-
riers, director Mira Nair’s (“The Name-
sake”) film is surprisingly dull. Ms. Nair 
deserves credit for mustering tension 
during the inevitable conclusion, and 
Ms. Swank’s performance is fine, but the 
tone and quality isn’t that far above a 
television special. Rated PG.

‘Coco Before Chanel ’  
★★★

(Audrey Tautou, Benoit Poelvoorde, 
Alessandro Nivola) Director Anne Fon-
taine’s biopic follows fashion designer 
Coco Chanel in early (before she became 
famous) 20th century France as she lives 
with a wealthy aristocrat (Poelvoorde) 
and falls in love with one of his friends 
(Nivola). Tautou’s strong performance 
paints Ms. Chanel as a fighter and free-
thinker, and it’s fun the see the seeds of 
what she would become manifest in logi-
cal and practical ways. Rated PG-13.  ■

LATEST FILMS

CAPSULES

‘This Is It ’

REVIEWED BY DAN HUDAK
www.hudakonhollywood.com    ............

★★
Is it worth $10?  Yes
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★★

danHUDAK

www.hudakonhollywood.com

>>Before he died, Mr. Jackson shot new videos 
for “Thriller,” “Man in the Mirror” and “Earth Song” 
in 3-D (we see glimpses of each video in the fi lm). 
The intention was for the audience to wear 3-D 
glasses as the videos were shown at the concert, 
and then segue into the performance of the songs. 
Although the movie is entirely in standard 2-D, Mr. 
Ortega said there might be a 3-D re-release of 
“This Is It” in the future.

Did you know?

•  Fine Foods  •  Full Service Bar 
•  Live Entertainment

OPEN DAILY
Lunch • 11am - 4pm
Early Bird Specials • 11am - 6pm
Dinner Menu • 12nOON - 10pm
Sunday Breakfast Buffet • 8am - 1pm

Located at the intersection of Collier Blvd. & Manatee Rd. 
Just North of Prime Outlet Mall between Marco Island and US 41.  

Thursday, november 26 • serving 12noon till 9pm
Traditional thanksgiving roast turkey dinner

Along with a great variety of other 
Thanksgiving dinner specials

For information and reservations call 774-1880
Children’s menu available

 MAKE RESERVATIONS NOW
 FOR THANKSGIVING DAY

With all the 
trimmings 

$1695

Gift 
Certificates 

Available

2010 SAILINGS

Europe business class air only $999 each way 
Kids Sail from $399 on Select 2010 Voyages

Fare includes all surcharges, airline fees and government taxes. Selected sailings excluded. Free air and Business Class fare applies 
to selected gateways. Kids sail for $399 and Single Supplement specials apply to select sailings.  Subject to change and availability. 

Restrictions apply. Call for details on all promotions.

Please Join us for a Regent Seven Seas Presentation
November 12 at 3:00PM

Peggy Rozman, Director of Sales, Regent Seven Seas 
Ricardo Rodriguez,  Head Sommelier, Seven Seas Voyager

Enjoy Special Benefi ts & Savings

2245 VENETIAN COURT •  NAPLES, FL 34109

239-513-0333 • 800-865-8111
www.BettyMacleanTravel.com • Info@BettyMacleanTravel.com

Celebrating 30 Years!
BETTY MACLEAN TRAVEL Inc.
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Open 7 Days A Week 4:30-Close
7205 Estero Blvd. on Ft. Myers Beach At Santini Marina Plaza

For Reservations call (239) 463-7770

SERVING CREATIVE & 
TRADITIONAL CUISINE
TASTE OF THE ISLAND 

MULTIPLE AWARD WINNER

(Reservations accepted but not required)

4:30pm- 6pm

4:30PM-Close

DRINK & APPETIZER 
SPECIALS AT BAR ONLY

HAPPY
HOUR Sunday Brunch

Early Bird
2Main

Courses
for the

10am - 2pm 

Price of 1!

BOOKS
Naples author wins prize for WWII autobiography

Young Leon Hesser was a teenager fresh 
off the Indiana farm when he enlisted in 
the Army toward the end of World War 
II. He had just met his great love, Florence 
Life, and they promised each other to tie 
the knot soon after Leon’s return.

After basic training, Mr. Hesser was 
shipped out to the Pacific Theater, where 
he saw first-hand some of the most hor-
rendous battles of the war, serving during 
various battles in the Philippines. He also 
served with the post-war occupation forc-
es in Japan. This author is likely to be the 
only person you’ll ever meet who earned 
both the Combat Infantry Badge and the 
Combat Medic Badge as a teenager.

He tells the story of these two years in 
uniform in “ZigZag Pass: Love and War, a 
Memoir.” The Florida Writers Association 
has just announced the book has won the 
prestigious Royal Palm Literary Award, 
earning First Place for Published Autobi-
ography.

In creating a narrative at once personal 
and representative, this Naples resident 
strikes a fine balance between presenting 
the authentic pulse and flow of his own 
experience and filling in the larger picture 
of U.S. forces in the Pacific. His research 
is sufficiently thorough without becoming 
overbearing or bogged down in dry fact.

Mr. Hesser is quite adept at sketching 
the pre-war milieu of rural Indiana and 

the reactions that 
follow upon the 
bombing of Pearl 
Harbor, which hap-
pened when he was 
16 years old. He 
traces the U.S. mili-
tary build-up in the 
Pacific and reminds 
us of how farm-
ing communities 
met the demand 
for increased food 
for the war effort. 
Upon turning 18 
in the summer of 
1943, he registered 
for the draft, but 
received a deferral because his services 
were needed for food production. 

By the spring of 1944, after troop quotas 
were increased, he was classified as 1-A. 
He had just met Miss Life. In June, he 
reported to Fort Benjamin Harrison for 
induction processing. Although he had 
indicated a preference for Navy duty, 
Mr. Hesser was taken into the Army and 
sent on to Camp Hood (Texas) for basic 
training. 

After further training at other loca-
tions, he found himself aboard the General 
Howze, a Liberty ship that transported 
him across the ocean in time to reach the 
island of Leyte in the Philippines just after 
its retaking by Allied Forces. Mr. Hesser 
was among the large number of replace-
ments needed after the casualty-heavy 
Battle of Leyte Gulf. 

The author summarizes that battle and 
then explains the necessity of clearing 

BY PHILIP K. JASON
Special to Florida Weekly 

“ZigZag Pass: Love and War, 
a Memoir” by Leon Hesser 
(Bavender House Press. $19.95)

ZigZag Pass as a preliminary to opening up 
Manila Bay. His fifth chapter, “Three Days 
in ZigZag Pass,” is the heart of the book. 
Here the narrative pace slows to allow 
full dramatic detail: Mr. Hesser stresses 
the risk from well-situated enemy defen-
sive forces, the suffocating heat and the 
extremely difficult terrain. Here, he is also 
most attentive to conveying his own per-
sonal ordeal. Surrounded by casualties, he 
joined with others to “carry litters of the 
dead, near-dead, and seriously wounded to 
awaiting ambulances and 6×6s.” 

Following ZigZag Pass, Mr. Hesser trains 
as a combat medic. Stationed on Mindoro 

during a lull in the action, his unit 
had time for recreation, which he 
describes with pleasure. During the 
two months on Mindoro, news reach-
es the troops that President Roosevelt 
had died and Harry Truman was now 
their president and commander in 
chief. 

Mr. Hesser’s division sailed from 
Mindoro to the large island of Mindan-
ao in order to retake the city of Davao 
from the Japanese.

In describing his duties as a “Pill Roll-
er,” the author outlines several more 
battles, leading up to the plans to invade 
Japan. He recounts the efforts aimed at 
pressing the Japanese to surrender, and 
he reviews the background of nuclear 
weapon experimentation and govern-
ment policy that leads to the use of the 
A-Bomb on Hiroshima and Nagasaki.

Finally, Mr. Hesser describes his expe-
riences as part of an Army of Occupa-
tion, his discharge from service and his 
homecoming.

All through the wartime narrative, the 
author keeps us in touch with his feel-
ings for Miss Life. Ultimately, we see the 
couple’s reunion and their long-awaited 
wedding. 

“ZigZag Pass,” though brief, is a sterling 
addition to the literature of WWII mem-
oir. Such additions to the cannon will grow 
more rare as “the greatest generation” 
ages and vanishes. 

“ZigZag Pass” and earlier titles by Mr. 
Hesser are available from Bavender House 
Press. For details, see www.bavender-
house.com. The book is also available 
from major online booksellers. ■

Leon Hesser



 OR SUPERSIZE FOR JUST $1 MORE 
     A DAY AND GET A 2010 CAMRY!

A BRAND NEW 2010 
      COROLLA LE

FOR AS LOW AS $149/MO
  THAT’S JUST $5/DAY

A BRAND NEW 2010 CAMRY LE
FOR AS LOW AS 
$179/MO THAT’S 
LESS THAN $6/DAY

*SEE DEALER FOR DETAILS. BUYERS MUST QUALIFY FOR 39 MONTH SETFinancing LEASE PROGRAM. MODEL 1838 REQUIRES $3,404 DOWN, MODEL 2532 REQUIRES $3,379 DOWN. 
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TOYOTA CERTIFIED  USED VEHICLES*
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PRE-OWNED SPECIALS

TOYOTAS
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FT. MYERS TOYOTA 
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FIELD OF DREAMS
2009 Schedule of Events

After enjoying a film at the film festival, attend one of 
the many events going on in the grassy area across from 
the Silverspot Luxury Cinema, the “Field of Dreams.”

Friday, November 6th
4:30 pm – 6:30 pm  Life Like the Movies
7:00 pm – 10:00 pm  Jacob Jeffries Band

  6:00 - 10:00 pm DJ CERON (next to Whole Foods)

Saturday, November 7th
Kids Interactive Activities   10:00 am until 2:00 pm including:

The Children’s Museum of Naples
Big Brothers, Big Sisters

SWFL Symphony Youth Chorus
KidzAct (Naples Players)

Gigi’s Fashion Show
Seacrest Musical:  3 Penny Opera

Tori Osceola
2:30 pm - 4:00 pm The Swing Guitars

4:30 pm - 6:30 pm Little Eddie & the Fat Fingers
6:40 pm - 7:00 pm  &  7:40 pm - 8:00 pm Femme2Fatale

8:00 pm – 10:00 pm The Sheffield Crew

Sunday, November 8th
12:00 pm – 1:00 pm  Casey Weston

1:00 pm – 1:30 pm  Immokalee Housing & Family 
Services Children’s Presentation 

2:00 pm - 4:00 pm Wonderful Johnson
4:00 pm - 6:00 pm Phoenix Falling

www.naplesfilmfest.com

Naples International Film Festival
Presented by:

Children’s films showing Saturday at 
the Silverspot Luxury 

Cinema. Ages 3-8 at 10 am, 
Ages 9-16 at 12 pm. $8.00 a ticket.
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With the theme of  “Making It,” four 
short comedy dramas by two modern 
American playwrights open the eighth 
season of The Naples Players ETC… 
Readers Theatre on Sunday and Mon-
day, Nov. 8 and 9. Show time is 7:30 
p.m. in the Tobye Studio at Sugden 
Community Theatre.

The plays are “Dreams of Glory,” 
“Getting In” and “Give the Bishop My 
Faint Regards” by Frank Gilroy, along 

with “The Shock of Recognition” by 
Robert Anderson. Produced by Jane 
Kahn, they are directed, respectively, 
by Ellen Cooper, Joe Loiacano, Len 
Becker and Beverly Canell.

In “Dreams of Glory,” the leading man 
is finally promoted to CEO, 
but has secretly har-
bored a regret that 
he didn’t follow up 
an opportunity to 
play with Tommy 
Dorsey’s band. 
When he finally 
does follow up, an 
unexpected twist 
comes to light. The 
cast consists of Bill 
Everett, Rosemary 
Everett, Jeff Hoover 
and Natalie King.

With a cast of Bill 
Everett, Rosemary 
Everett, Jeff Hoover and 
Natalie King, “Getting In” 
shows how a GI manages to 
get into the graduate school of his 
dreams, Dartmouth, despite his lack 
of any of the prerequisites. Says the 
author: “For years I delighted in telling 
the miraculous tale of how I got into 
Dartmouth. When friends and family 
got tired of hearing it, I committed it 
to paper.”

“Give the Bishop My Faint Regards” 
portrays a pair of successful Hollywood 
writers as they come head-to-head with 
a savvy female interviewer who tries 

to coax out of them which one wrote 
the line for which they have become 
famous. Although her visit sparks the 
closest the writers ever have come to an 
argument, they feel they’ve dodged the 
bullet — until the interviewer returns. 

Joel Banow, Peggy Dunnagan and 
James Jackson are the cast.

“The Shock of Recognition” 
revolves around a difference 
of opinion between an earnest 
dramatist and his matter-of-
fact producer, who objects 
to the opening moment in 

the new play: It requires 
an actor to appear briefly 
in the buff.  The quarrel 
over taste is punctuated 
by the producer’s secre-
tary and a job-hunting 
actor. The cast consists 

of J.T. Clark, John Medi-
na, Mike Santos and Tina 

Soriano.
Tickets are $10 and are avail-

able at the Box Office at 701 Fifth 
Avenue South, or by calling 263-7990. 

ETC… Readers Theatre presentations 
usually sell out in advance.

Next up from ETC…Readers Theatre 
will be the sixth annual “An Evening 
of New Plays” on Friday and Saturday, 
Dec. 4 and 5.

Support for the ETC . . . Readers 
Theatre is provided by the United Arts 
Council, the Community Foundation 
of Collier County and The Charles L. 
Goodell Memorial Fund. ■

Four short plays ‘Make It’ as ETC…
Readers Theatre opener

proprietor
Donna McFarlane

239•776•4854
www.nicheventrental.com

30% Federal
Tax Credit

SOLAR SOLUTIONS
Premium Solatube Dealer
12995 S. Cleveland Ave. St. 235A 
Fort Myers, FL 33907

(239) 466-8605
solarsolutionswfl .com

New showroom
now open 10-2 M-FM 
or by appointment only.

CALL NOW FOR YOUR APPL ICAT ION 
239-822-4661

(no ta l en t  o r  p r i o r  pagean t  expe r i ence necessa ry )

www.EnvyPagean tP roduc t i ons .com
FameMode lTa l en t@ao l . com

MODELING
ACTING • PAGEANTRY

MEN

WOMEN

TEENS

CHILDREN

ENVY MODELS IS LOOKING FOR OUR NEXT STAR...

IS IT YOU?? AUDITIONS AVAILABLE NOW!

SAT., NOV. 14TH
FRED ASTAIRE 

STUDIOS-NAPLES
LITTLE MISS-4-6, 

JR. MISS-7-12 MISS 
TEEN-AGES 13-17 & 
MISS-AGES 18-24

MISS COLLIER 
COUNTY & MISS 
TEEN COLLIER 

COUNTY-WORLD 
PAGEANT
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Almost, Maine
Enchanting Blackburn Comedy 
Jan. 13-Feb. 6
Mauritius

Feb. 3-27
Fiddler on the Roof
Great Blackburn Musical
March 3-April  3

Crazy Mary
Sly Tobye Comedy/Drama 
March 24-April 17
The Importance of 
Being Earnest
Witty Blackburn Comedy
April 21-May 15

Crimes of the Heart
Nov. 25-Dec. 19

Look what’s coming:

 239-263-7990

THE NAPLES PLAYERS AT SUGDEN COMMUNITY THEATRE 
 TH A E  SOUTH  NAPLES  L   NAPLESPLAYERS ORG

239-263-7990

Ken Ludwig’s Outrageous Farce

Blackburn Hall Comedy

Oct. 14-Nov. 7

To begin:

The sexes battle in 
Shakespeare’s 
lusty comedy,

Oct. 28-
Nov. 21

and then:

Subscribe now and save for the whole SeasonSubscribe now and save for the whole Season

A cooperative effort funded by the 
Collier County Tourist Development Tax.

Champagne 

opening night!

Dinner/Show available!

Get ready for the Players’ 
Season Full of Laughter!
Get ready for the Players’ 
Season Full of Laughter!

AFE LUNAAFE LUNA

$29.99
2 1

You are Invited!
FREE SATURDAY SEMINARS

OPEN TO THE PUBLIC

45 Showrooms Featuring

For a schedule of upcoming events visit our web site at www.IDCFL.com.
Some trade showroom 

hours may vary on Saturdays. Please call for specific showroom hours.  
s 

Saturday, November 7 at 2 p.m.
“Creating the Ultimate Holiday Celebration”

Saturday, November 14 at 2 p.m.
“Channel Your Inner Beach Through Drapery Design and More”

RSVP is greatly appreciated.  Call (239) 390-8207.

FURNITURE  FABRICS  FLOORING
LIGHTING  KITCHEN  BATH  ART

Gulfshore Playhouse and The Norris 
Center present Jim Van Slyke and “The 
Sedaka Show” at 8 p.m. Wednesday 
and Thursday, Nov. 18-19, at The Nor-
ris Center. The jazz-club 
style concerts celebrate 
the music of pop icon 
Neil Sedaka.

Conceived and directed 
by Tony-nominated Brian 
Lane Green and with 
music arrangements by 
Tim DiPasqua, the show 
celebrates much-loved 
gems and also has a few 
surprises. The program 
includes songs Mr. Seda-
ka he recorded as well as 
some he created for other 
artists. Popular favorites 
include “Breaking Up is Hard to Do,” 
“Laughter in the Rain,” “Solitare,” “Where 
the Boys Are” and “Calendar Girl.”

Mr. Van Slyke has headlined sold-out 
concerts on stage and in nightclubs 
around the world. He has performed 
at The White House and The Kennedy 
Center as well as with The Washington 
National Opera under the artistic direc-
tion of Placido Domingo.

Kristen Coury, producing artis-
tic director and founder of Gulfshore 
Playhouse, says last year’s audiences 
responded very favorably to the ambi-
ence created by the jazz-club style. 
“The table set-up provides an entirely 

different experience from the row-like 
seating normally found at The Nor-
ris Center,” she says, adding, “We are 
thrilled to have the opportunity to work 
in a space that is so adaptable to differ-
ent kinds of productions.”

“The Sedaka Show” 
marks the first co-pro-
duction of the 2009-2010 
Cabaret Series from Gulf-
shore Playhouse and The 
Norris Center. The world 
premiere of  “I’ll Be See-
ing Youz” starring Franc 
D’Ambrosio, one of Broad-
way’s longest running 
“Phantoms” and star of 
“Godfather 3,” is set for 
April 23 and 24, 2010. 

Tickets to “The Sedaka 
Show” are $42 and include 

wine and snacks. For reser-
vations or more information, call The 
Norris Center at 213-3049.  ■

Mark your calendar
for ‘The Sedaka Show’

                                        

>> “The Sedaka Show”
>> What: Jim Van Slyke in a jazz-club style 

concert presented by Gulfshore Playhouse and 

The Norris Center

>> When: Wednesday and Thursday, Nov. 

18-19

>> Where: The Norris Center

>> Tickets: $42

>> Call: 213-3049

if you go

SPECIAL TO FLORIDA WEEKLY_________________________
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P 239.948.4123    Old 41 & Bernwood Parkway

Homemade Specialties including eggs, om-
elets, pancakes, waffl es, scrapple, homemade 
soups, salads, sandwiches, chili, Taylor pork 
roll, sausage gravy, creamed chipped beef, 

homecooked roast beef & turkey, and “Real” 
Philly cheesesteaks.

Open Daily 7am to 3pm
Breakfast Served all day • Dine-In or Take Out

13585 Tamiami Trail North 
(one block North of Wiggins Pass)

New Location at Gateway Shoppes
NOW OPEN!

Phone - 239-566-1200

Goodlette Corners
1410 Pine Ridge Road, #23

Marquesa Plaza
13020 Livingston Road, #15

Phone
 239-261-5603

Convenient Locations

Phone
 239-261-5624

Interactive 
Friendly Pirate Fun 

for the Whole Family
Set sail on 
a 90 minute 

swashbuckling 
show!

239-765-7272
www.PiecesOfEight.com

2500 Main Street • Ft Myers Beach

Located at Salty Sam’s 
Waterfront Adventures Arrive 30-40 minutes prior 

to departure. Call For 
Times and Reservations 

239-765-7272

Awards announced in 48th 
Founders Juried Awards Exhibition 

The von Liebig Art Center announces 
the award winners of its 48th Founders 
Juried Awards Exhibition. On view now 
through Dec. 2, the exhibition features 
current work in 10 categories by Naples 
Art Association member artists, and 
most of the works are for sale.

Juror Daniel Stetson, executive direc-
tor and chief curator of the Polk Muse-
um of Art in Lakeland, Fla., selected 118 
works submitted by 230 artists from 
across Florida and several other states.

“I’m always impressed by the variety 
of works and the talent encountered in 
competitive exhibitions,” Mr. Stetson 
said. In selecting works for the show, 
he said he looked for “the formal issues 
of design and drawing and color, which 
ground the best works, and is present 
in successful works at all levels of pro-
duction” as well as “the parallel level of 
expressive command.”

In the works he selected for awards, 
Mr. Stetson added, he saw those ele-
ments and “that inexplicable something 
extra.”

Cash awards totaling $2,500 were 
distributed at the exhibition opening 
reception on Oct. 30. The 13 winners 
were as follows:

• Joan B. Sonnenberg of Naples 
won the Physicians Regional Health-
care System Best of Show Award for 
“Sad Smile,” a variety of pastels.

Ms. Sonnenberg was one of the top 
three award winners of the 46th found-
ers exhibition and won Best in Show 
for both the 41st and 40th founders 

shows. Her pastel on paper entitled 
“Bow Reflections” is part of The von 
Liebig Art Center’s Collection.

 
• Jeanne Houle Peters of Naples 

won the First Place Award for “Hen and 
Chicks #1,” an oil on stretched canvas.

• Roger Sherman of The Villages, 
Fla., won the Juror’s Choice Award for 
“Marissa,” an oil on linen.

• Cynthia Slack of Bonita Springs 
won the Artisan Framers Award of 
Excellence in Digital Art for her photo-
graph “The Bride.”

• Val Wright of Naples won the 
Artisan Framers Award of Excellence 
in Watercolor Painting for “Eyes are 
on You.”

• Elsa Victorios of Pembroke Pines, 
Fla., won the Koenig Art Emporium 
Award of Excellence in Acrylic Painting 
for “Universal Evolution.”

• Priscila Coote of Marathon, Fla.,

SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

Joan Sonnenberg, Best of Show for Sad Smile

CONTINUED ON C19 



NAPLES FLORIDA WEEKLY    NOVEMBER 5-11, 2009    A&E    C19

Friday & Saturday, November 13 & 14, 2009 ~7:30pm
Cambier Park Bandshell

Tickets: $20 ~ $35 ~ $75      
1.800.771.1041 or www.OperaNaples.org
Padded seats and space heaters in premium section. 

Rain venue TBA. 

A truly magical concert under the stars, 
with world-class soloists, featuring melodies from our upcoming opera productions, 

complete with the Opera Naples Orchestra and Chorus.Jerome Shannon
Conductor 
Pensacola Opera

Christopher Holloway
Baritone 

Orlando Opera   

James Charles Taylor
Spinto Tenor 

 New York City Opera

Ashley Howard Wilkinson
Bass 

 Metropolitan Opera

Steffanie Pearce
Soprano 
Opera Marseille

Heather Buck
Soprano 
Metropolitan Opera Pa

t S
ha

pi
ro

1550 AIRPORT-PULLING ROAD N., 
NAPLES

(239) 643-1559

Open 6 days a week
Lunch 11 a.m. – 4 p.m.
Dinner 4 p.m. – 10 p.m.

Free Wi-Fi for our Patrons

 MONDAY - RIBS
 THURSDAY - PRIME RIB
 EARLY BIRD SPECIALS” 

Monday-Thursday (4-6)

Daily Lunch Specials

• Celebrating 25 Years in Business •

Dine in Naples’ most unique 
atmosphere, Nostalgia reigns 

Supreme in this Delightful 
Eatery. Seafood, Steaks, Prime 

Rib, Soup & Salad bar, BBQ, 
Pasta Dishes, FULL LIQUOR BAR.

Monday Night Football with Wanda
9pm-12am free homemade Chips & Salsa

Happy Hour prices

OPEN 7 DAYS, 11AM - 2AM • LIVE ENTERTAINMENT EVERY WEEKEND

Now Taking Reservations for

Thanksgiving 
Nov. 26th, 12noon – 7:30pm

Traditional Dinners from $12.95
Tom Turkey • Herb Encrusted Pork Loin
Roast NY Strip • Grilled Surry Chicken 

Baked Scrod w/Jumbo Shrimp & Scampi Sauce
(Includes All Traditional Sides)

2408 Linwood Avenue, East Naples • 239-775-3727 • www.naplesenglishpub.com

EVERY FRIDAY & SATURDAY
Expires 11/14/09 with Coupon • Not valid with any other offer

Fish ‘n 
Chips 
Dinners
for2 $995

HAPPY HOUR, 4PM – 7PM

Naples Oldest Authentic British Tavern EST. 1969
THE ENGLISH PUB

FREE HORS D’OEUVRES • $2 WELLS • $2 WINES • 99¢ SELECTED DRAFTS
Joel Kessler, CEO and exec-

utive director of the Naples 
Art Association, will host and 
guide a group trip to Art Basel 
Miami Beach for NAA mem-
bers on Thursday, Dec. 3. 
Mr. Kessler has run interna-
tional art fairs, published 
art magazines and owned 
a gallery in Miami. The 

$65 cost includes roundtrip 
bus from The von Liebig 
Art Center and entrance 

to Art Basel. The trip can 
accommodate 44 people. 

For reservations, send 
a non-refundable check to 

Nancy Reyelt, payable to Get 
Out of Town Travel, 187 Wick-

liffe Drive, Naples, FL 34110. ■

Go with a pro to Art Basel Miami Beach
exec-
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and

asel 
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3. 
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won the Award of Excellence in Oil 
Painting for “Entwined.”

• Kathleen Dennison of Naples won 
the Award of Excellence in Sculpture 
for “Spectacles for Observing the Van-
ishing Point.”

• Pat Kumicich of Naples won the 
Award of Excellence in Fiber Art for 
“We the People – Up in Arms.”

• Tom O’Hara of Orlando won the 
Award of Excellence in Mixed Media 
for “Sturgeon Spring.”

• Andy Owen of Naples received the 

Award of Excellence in Printmaking for 
“Rip Tide.”

• Karen Stone of Naples won the 
Award of Excellence in Pastel for 
“Coastal Storm.”

• Wendell Swanson of Bonita 
Springs won the Award of Excellence in 
Photography for “The Book Readers.”

The exhibition is sponsored by Phy-
sician Regional Healthcare System, 
Comcast, Happenings Arts & Enter-
tainment Magazine, ARTMove LLC 
and the Collier County Tourist Devel-
opment Tax. ■COURTESY PHOTO

Jeanne Houle Peters, first place for Hen and 
Chicks #1

>>What: The 48th Founders Juried Awards 

Exhibition

>>Where: The von Liebig Art Center

>>When: 10 a.m. to 4 p.m. Monday through 

Saturday, 1-4 p.m. Sunday through Dec. 2

>>Admission: Suggested donation is $5 for 

adults and $2 for children 10 and older.

>>Info: 262-6517 or www.naplesart.org

>>More: To see a short video of juror Daniel 

Stetson introducing the exhibition, to go 

http://www.youtube.com/watch?v=_tlkgT7_XAA

If you go
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Call Bruce Ronty today at 261.4191 for information.

  Holiday Parties and Christmas Lunches at the Dock and Riverwalk!
                             

      
     www.napleswaterfrontdining.com               From a lunch for 4 

to a cocktail party for 100, 
        or anything in between. 

Come celebrate the season 
    on the waterfront!

263-9940 263-2734

Lunch
only $1195

Prix Fixe Dinner Selections

 $1695  $2495
2 Courses plus beverage

Sun - Thur 
 4-6pm

Sun - Thur 
6pm-Close

OPEN DAILY for DINNER &

www.VerginaRestaurant.com
Visit our Web site to sign up as a registered customer & receive a FREE gift certificate!

Open 11am - 2am 7 days/week
Located in Publix Plaza across from Coastland Mall

NFL Sunday Ticket, College Game Day & MLB packages!

239-261-1001    
FREE DELIVERY

FRIDAY
LIVE MUSIC with MAX COURTNEY!

SATURDAY
College Football Special!

A bucket of 5 domestic bottles for $12 or a
domestic pitcher and 10 wings for $11.99!

SUNDAY
NFL Sunday Ticket

Catch all the games while enjoying 
ourbucket special as well as our

pitcher and wings special!

MONDAY
STEAK & BAKE 8oz Sirloin $9.99

TUESDAY
Hospitality night! 10pm till close

1/2 off entire check for all restaurant employees!

1/2 price pizza from 5pm till close

WEDNESDAY
Karaoke  8pm-11pm  PRIME RIB $10.99

THURSDAY
$2 (9oz.) Burger Nite! 5pm to 10pm

EVERY THURSDAY NIGHT 

8-11pm QUIZZO! 
Cash Prizes & Giveaways to Winning Teams! 

Happy Hours

THE MUSIC GOURMET

Tt seems inevitable that, sometime 
prior to the beginning of season 
each year, I’m asked by a veritable 

flurry of people what concert I would 
select if I could only attend one at the 
Phil.

Every year my answer has been the 
same: Howard Shelley. Howard Shelley. 
Howard Shelley.

And so it was once again this year.
The evening of Oct. 27, a packed hall at 

the Philharmonic Center for the Arts was 
enthralled by Shelley’s electrifying pianis-
tic talents. This time he brought down the 
house with a breathtaking performance 
of George Gershwin’s monumental “Con-
certo in F Major.”

Clear aside from Shelley and the orches-
tra’s sizzling performance of the Ger-
shwin, there were other reasons to rate 
the performance as the pinnacle against 
which all other classical concerts will be 
judged this season. If you were among the 
fortunate 1,400 or so raptly attentive peo-
ple who filled the hall to capacity, I don’t 
need to tell you just how phenomenal the 
evening was.

It was glorious.
Off-the-charts memorable, with superb 

musicianship and conducting.
In my opinion, Shelley is hands-down 

the world’s greatest living pianist.
What more could one ask for?

As I studied the musicians assembling 
on stage, I could not help but recall how 
they looked — and sounded — the first 
few concerts my husband and I attended 
following our relocation to Naples.

Yes, they were good — actually, they 
were considerably better than we had 
any right to expect, given how young the 
orchestra was and how small this com-
munity was back then. But compared to 
their performance since the board handed 
the baton to Jorge Mester? Now they look 
and sound like they are from an entirely 
different planet altogether.

Greatness is in the nuances. And therein 
is the difference.

The Naples Philharmonic 
Orchestra has become a great 
orchestra under the direc-
tion of Mester, one of the 
world’s most dynamic 
conductors. Their essen-
tially flawless performance 
Thursday evening clearly 
demonstrated that.

The opening selection, 
Brahms’ energetic 
“Academic Fes-
tival Over-
ture,” proved 
the perfect 
precursor for 
the Gershwin. 
Ranging from 
prayerful to 
playful, includ-
ing strong con-
tributions from 
the trumpets 
and brass sec-

tions, the composition incorporated sev-
eral well-known German songs. The audi-
ence gave it a standing ovation.

And the evening had just begun.  
And now, Howard Shelley
The excitement was palpable as the 

chairs were repositioned on stage and the 
Yamaha concert grand wheeled out. Then 
thunderous applause greeted Shelley as he 
strode onto the stage, ready to dazzle the 
audience with his virtuosity.

With this number, Gershwin bridged 
the gap between classical and the pop/
jazz rhythms of his day. Strident pianis-
tic moments magically interspersed with 
delicate, liquid runs, flawless glissandi 

interspersed with wonderfully asyn-
chronous sounds. Snippets of other, 

more familiar Gershwin songs. 
The wailing of the alto sax. Syn-
copation galore. The xylophone 
and an entire assortment of per-
cussive instruments. Rhythm. 
Rhythm. Rhythm.  

Forty some minutes later, 
Gershwin was doubtless 

smiling from on high, 
as the crowd 

brought Shelley 
and Mester back 
for a continuing 
standing ova-
tion. Whistles and 
cheers resounded 
throughout the hall. 
Every section of the 
orchestra was called 
upon to acknowl-
edge the audience’s 
appreciation.

 I would have been happy to end the 
program right there, but it was only inter-
mission — time for Shelley to sign CDs in 
an absolutely packed lobby of fans waiting 
to purchase them and to have a moment 
with the master.

The final half of the evening’s program 
was equally choice, with Rachmaninoff’s 
final composition, “Symphonic Dances,” 
which he completed barely weeks before 
his death.

Again, virtually every member of the 
orchestra had his or her moment in the 
sun. And again, the audience responded 
with yet another standing ovation.

Thinking it was finally over, basking in 
the memory of all that wonderful music, the 
audience was reluctantly preparing to leave 
when Mester returned to the stage and, 
smiling, had the musicians primed for a fun 
encore: Dvorak’s “Slavonic Dance #l.”

A host of wonderful programs is in 
stock for concertgoers at the Phil this 
season. Although we’ll have to wait until 
next year before Shelley returns to work 
his magic on piano, I suspect the wait will 
be worth it: I am pleased to report that in 
discussing his schedule with the affable 
Shelley, I learned he will be here in Janu-
ary 2011, this time for several straight per-
formances of Robert Schumann’s monu-
mental “Piano Concerto in A Minor.”

Plan now to purchase tickets for not just 
one, but at least two of the back-to-back 
performances next season. You’ll thank 
me for the recommendation. ■

— Peg Goldberg Longstreth was trained 
as a classical musician. She owns Long-
streth-Goldberg Art Gallery in Naples. 

Once again, pianist Howard Shelley sets the season’s standard
on
th
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fo

w

PegGOLDBERG LONGSTRETH 
plongstreth@floridaweekly.com  
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Every
Neighborhood 

Needs a 
Bakery

French Bread Oven

All Natural Artisan Bakery 
Handcrafted Breads & Pastries Baked 

from Scratch Daily

Mon-Fri 8-5 • Sat 8-3 • Sun 8-1

Bakery Cafe • Breakfast • Lunch • Wine

(239) 732-7774 • Naples
St. Andrews Square

8793 Tamiami Trail E, #105-1

(239) 454-9100 • Fort Myers
Reflection Lakes

13550 Reflections Pkwy. #4-401

www.FrenchBreadOven.org

Special Events, Catering, Holiday 
and Special Orders

New Location

Another Quality  Developed Property

Professionally managed by 

11140 Tamiami Tr. N., Naples 239.594.3500 
Riverchase Plaza at US 41 & Immokalee Rd.                www.capriofnaples.com

2 Entrées
1 Bottle of Wine

27.95

Let Us
Cater Your
Next Party

Let Us
Cater Your
Next Party

LiveEntertainment
Check Website

for Details
www.CapriOfNaples.com

LiveEntertainment
Check Website

for Details
www.CapriOfNaples.com
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Pizza

Here’s what the Naples Philharmonic 
Orchestra is tuning up for in the weeks 
ahead. Unless otherwise notes, perfor-
mances are in the concert hall at the 
Philharmonic Center for the Arts:

• 7 p.m. Saturday, Nov. 7
World-renowned Irish tenor 

Ronan Tynan will join the Phil-
harmonic Orchestra for the sea-
son’s kick-off beginning with a 
wine and hors d’oeuvres reception. 
Maestro Jorge Mester will conduct.
Tickets are $129. 

• 8 p.m. Thursday, Friday and 
Saturday, Nov. 12-14 

The orchestra’s Classical 
Series opens with Tchaik-
ovsky’s Fifth, under the baton 
of maestro Jorge Mester. 
The Conductor’s Prelude 
begins one hour before each 
concert. Tickets are $64 for 
adults and $25 for students. 

• 7 p.m. Sunday, Nov 15
Musicians from the Phil-

harmonic Youth Orchestra 
play by themselves and 
members of the profes-
sional orchestra in the 
first Major/Minor con-
cert of the season. Youth 
Orchestra Concerto Com-
petition winners will be fea-
tured. Christopher Confessore 
will conduct. Tickets are $15 for adults 
and $10 for students.

• 8 p.m. Wednesday, Nov. 18
Bridging the gap between rock ’n’ 

roll and classical music, the orchestra 
performs “The Music of Led Zeppe-
lin” along with a full rock band led 
by acclaimed Robert Plant sound-alike 

Randy Jackson and guest conductor 
Brent Havens. Tickets are $55 for adults 
and $33 for students.

• 8 p.m. Friday, Nov. 20
Led by New York City Opera con-
ductor Joe Mechavich, the orches-

tra joins Mozart Festival Opera to 
present Mozart’s “Don Giovanni.” 
Performed in Italian with English 
supertitles. Tickets are $75.

• 3 p.m. Sunday, Nov. 22, in the 
Daniels Pavilion

The Sypert Salon Series continues 
with two early chamber music trea-

sures: Schumann’s Piano Quartet 
and Schubert’s String Quartet 

in A Minor.
• 2 and 8 p.m. Saturday, 

Nov. 28
• 2 and 7 p.m. Sunday, 

Nov. 29
The orchestra and Miami 

City Ballet join forces for 
a Southwest Florida seasonal 

treat” George Balanchine’s 
“The Nutcracker,” with 
more than 100 dancers, 
spectacular sets and cos-
tumes and Tchaikovsky’s 
famous score. ■

The Naples Philhar-
monic Orchestra is spon-

sored in part by the State of 
Florida, Department of State, Division 

of Cultural Affairs and the Florida Arts 
Council, and the National Endowment 
for the Arts. The Philharmonic Center 
for the Arts is at 1900 Pelican Bay Blvd. 
For more information or to purchase 
tickets, call 597-1900 or visit www.the-
phil.org.

ORCHESTRA NOTES
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Now Open Su n day s!!

Call me!

  Let’s do dinner...

           
   - Angelina

• Open Sundays 

     5pm – 9pm

• Half price bottles 

     of wine on Sunday

Live Music

world-renowned pianist & composer 

Kary Regragui

Every Thursday, Friday and Saturday

7:00 - 10:00 p.m.

In du l ge .  It’s Italian ,  Redefined .
24041 S. TAMIAMI TRAIL, BONITA SPRINGS

239.390.3187  |  WWW.ANGELINASOFBONITASPRINGS.COM

Harmon-Meek 
Gallery opens 
its 47th exhibi-
tion season with 
“Woman as a 
Subject in Amer-
ican Art,” paint-
ings and sculp-
ture by promi-
nent contempo-
rary American 
masters.

 “This exhibi-
tion focuses on 
artists who have 
been represented 
by the gallery, of a more 
contemporary period from 
1920 to present,” says gallery 
director William Meek.

Works in the show are 
by Jon Corbino (1905-64), 
Darrel Austin (1907-94), 
Adolf Dehn (1895-1968), 
Eliot O’Hara (1890-1969), 
Herman Maril (1908-84), 
Byron Browne (1907-61), 
and Balcomb Greene 
(1904-90). Living artists 
whose works are part of 
the exhibition are Rich-
ard Segalman, Robert 
Vickrey, Hunt Slonem, 
Bob Kane and Will Barnet. 
Sculptors include Barbara 
Lekberg, Lorrie Goulet and 
Milton Hebald. 

The exhibition will be 
open through Friday, Nov. 
20. Harmon Meek Gallery 

is in the TIB Financial Centre at 
599 Ninth Street North. Hours 
are 10 a.m. to 5 p.m., Monday 
through Friday and Saturdays by 
appointment. Call 261-2637 for 
more information. ■

COURTESY IMAGES

Top: Capriccio, Lorrie Goulet – One 
of eight of the master’s works in the 
show.

Middle: Her 
Royal Majes-
ty, 2009, Hunt 
Slonem – Mr. 
Slonem will 
have a special 
show at Har-
mon Meek Gal-
lery next April.

Bottom: Wood-
land Portrait, 
1944, Darrel 
Austin (1907-94) 
– Mr. Austin was 
known for his 
nymphs in pools 
of water and 
tiger-like beasts 

with big eyes; this painting 
is one of fewer than 10 he 
did using this more sen-
timental theme. His first 
show at Harmon-Meek 

Gallery was in 1964.

Contemporary American masters
featured in Harmon-Meek exhibition

1234 8th St. South | Naples, FL 34102

239.261.8239
Open 7 days a week 5-10:30 pm      www.bleuprovencenaples.com   

Menu Decouverte 
Choose 1 Appetizer, Entrée  

& Glass of  Wine  
From Select Menu

$23.95 | Daily 5-6:30 pm
All You Can Eat 

Moules (Mussels)-Frites Monday Night | $19.95

$21.95

Now OPEN 

Filet-Frites

All Night Sunday

on 

S P E C I A L

SUNDAY
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www.ribcity.comwww.ribcity.com

10 Southwest Florida Locations10 Southwest Florida Locations

www.ShadyPalmPub.com

239-434-9600

17 TVs
Food & Drink 
Specials

$500

$5.00 Cheeseburger and French 
Fries with the purchase of a
beverage. Dine In Only.

2ND AVE.

TA
M

IA
M

I T
R.

★

WYNN’S

$500

with the purchase of a beverage.
Dine In Only.

Internationally acclaimed pop artist 
Romero Britto, famed for his pulsat-
ing colors, pop themes and command-
ing compositions, will share his playful 
style for a weeklong series of events at 
Waterside Shops from Sunday. Nov. 9, 
through Saturday, Nov. 15. Several of 
the artist’s monumental sculptures will 
be on display for public viewing. 

Known for his belief that, “Art is 

too important not to share,” Mr. Britto 
will host a children’s painting party 
from 1-3 p.m. Thursday Nov. 12. Local 
children will have the chance to paint 
with Mr. Britto and take home their 
own masterpiece. The party is free, 
but due to limited seating, reserva-
tions must be made by calling 598-
1605 or visiting www.watersideshops.
com. ■

Marco Island art-
ists Carolyn Burg-
er, Darren Clack, 
Tony Dallman-
Jones, Tracy Gud-
gel, Sandy Howe, 
Inez Hudson, Claire 
Keery, Bill Mosley, 
Carolyn McAndrew, 
Betty Newman, Tara 
O’Neill, Susan Patton, 
Pat Perrotti, Phyllis 
Pransky and Jo-Ann 
Sanborn have opened 
The Artist Colony at 
the Esplanade, a collection of 
working artists’ studios in the 
center at 940-960 Collier Blvd. 
on Marco Island.

A grand opening celebration 
is set for 5-8 p.m. Thursday, 
Nov. 12. The public is welcome 
to visit with the artists, see 
some of them at work, com-
mission a something special or 

choose a completed 
piece from the array 
of pottery, paintings, 
collages, photogra-
phy and more.

Although resident 
artists can be found 
at work in their stu-
dios at various times, 
regular hours at the 
Artist Colony are 

11 a.m. to 7 p.m. 
Wednesday and 
Friday, 11 a.m. to 8 
p.m. Thursday and 
10 a.m. to 4 p.m. 
Saturday. Appoint-
ments can be made 
to visit the studios 
at other times by 
calling Betty New-
man at 784-4436 or 
e-mailing betty@
b e t t y n e w m a n a r t .
com. ■

Waterside Shops welcomes
pop artist Romero Britto

Marco artists set up studios at Esplanade
COURTESY 

IMAGES

Left: Har-
mony, Inez 
Hudson. 
Below: 
Cloud 
Dance, 
Jo-Ann 
Sanborn.
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Do you want to have a

perfect    body
There is no BETTER, FASTER, 
HEALTHIER WAY than a 30 minute 
Power Plate session!

30 minutes on the POWER-PLATE 
equals 90 minutes of hard training 
in a traditional gym…

THE PAVILION

Phone : (239) 325 9881
www.harmonybyarmorica.comThe fi rst session is FREE

See the Power Plates website for more details: www.powerplate.com

RODÉO

RODÉO

One of Naples’ Finest Consignment Shops

Rediscovered Women’s Fine Fashion

Specializing in Designer Clothing

Clothing received by appointment only.

Cannot be combined with sale items.

North Naples 
239.598.1222

975 Imperial Golf Course Blvd.
Mon-Fri: 10-5 • Saturday: 11-3

www.RodeoConsignment.com

20% OFF
On one item with this ad. 

LIVE
MUSIC

5-9

239-430-6273
4236 Gulf Shore Blvd. N. (The Village on Venetian Bay - Naples)

WATERFRONT
DINING IN
NAPLES

NOW SERVING

 BREAKFAST
Start Your Day with 

a Water Front Breakfast!

HAPPY
HOUR
4-6

bar only

”BEST” PIZZA IN NAPLES

1/2 Price
Drinks

Beer, Wine,
Well Drinks

1/2 Price
Drinks

Beer, Wine,
Well Drinks

$1809

$25.00

Shampoo/Blow-dry 
Special!

(239) 254-9006

Although the media is always telling us 
about the bad economy, there are some 
bright spots in the antiques world. An 
important collection of toys is being sold 
in a series of auctions by Bertoia Auctions 
of Vineland, N.J. At two held so far, several 
records have been set, including $149,500 
for a 1912 toy fire pumper. 

This German-made Marklin toy pow-
ered by live steam was a copy of a fire 
truck. It was in very good condition. Only 
five examples of the toy are known to exist. 
In spite of the economy, the spring sale of 
this collection brought $4.2 million, and 
the fall sale took in more than $3 million. 
More sales of the collection are to come. 

The lesson for collectors is clear. Boys’ 
toys have long been at the top of toy col-
lectors’ choices. Trains, cars, robots and 
mechanical banks are popular with men 
who remember them from their childhood. 
The best-of-the-best of any type of collec-
tion holds its value and can be resold at 
good prices. And it’s not just items at the 
$100,000 level. Other records set so far this 
year include $8,250 for a Winking Cat glass 
candy container, $2,700 for a Daum Nancy 
toothpick holder, $8,500 for a 1955 Regency 
transistor radio and $23,444 for an 1890s 
fishing creel.

Q: My grandmother sold Larkin prod-
ucts door-to-door back in the early 1920s 

and received a ceramic platter as a prize. 
It’s marked “Limoges China Co., Sebring, 
Ohio.” I’m curious about its history. What 
can you tell me about the Larkin Co. and 
Limoges China Co.?

A: John Durant Larkin (1845-1926) found-
ed a soap factory in Buffalo, N.Y., in 1875. 
The first soap it made, Sweet Home Soap, 
was sold by street vendors. Larkin prod-
ucts eventually included several types of 
soap, cosmetics, perfume, pharmaceuticals 
and other items that were sold by traveling 
salesmen and through mail-order catalogs.

The company began offering “elegant 
picture cards” as premiums in every box of 
soap in 1881. Later, handkerchiefs, towels, 
watches, silver-plated flatware, lamps, fur-
niture and other premiums were offered. 
Sets of dinnerware were first offered as 
premiums in the 1893 catalog. 

The company went out of business 
in 1967. Don’t be confused by the word 
“Limoges” on your platter. It isn’t Limoges 
china from France — although Limoges 
china made by a French porcelain factory 
was offered as a Larkin premium in the 
early 1900s. The Limoges China Co. of 
Sebring, Ohio, was in business from 1900 
until 1955. The company used various trade 
names for its products during those years. 
It advertised pieces as “American Limo-
ges” beginning in the late 1940s to avoid 
a lawsuit.

    
Q: I bought an old library table that’s 

made of wood, but the grain was painted 
on. How was this done? Is it worth more 
than regularly finished furniture?

Antique toys a hot commodity

KOVELS: ANTIQUES & COLLECTING
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A: Grain-painting was 
a popular technique for 
decorating furniture 
in the 1800s. Many 
19th-century American 
families couldn't afford 
furniture made of expen-
sive woods like mahogany. 
So they painted cheaper 
wood, like pine, to imitate 
and sometimes exagger-
ate the veins, grains and 
figures of real hardwood. The result, when 
well done, is a furniture piece that's stylish 
and economical. In the 19th century, grain-
ing was achieved using two-tone painting, 
vinegar painting, mottling, sponging, stip-
pling or feather painting. Several layers of 
paint were required to produce the desired 
effect. Sometimes a thin coat of opaque or 
semi-opaque paint or glaze was applied to 
soften the colors. Antique American fur-
niture with its original paint can be very 
expensive. Removing the paint from a piece 
decreases its value and makes it harder to 
identify where it was made.

     
Q: My silver syrup pitcher with an under-

tray is marked "Quadruple/Van Bergh S.P. 
Co., Rochester, N.Y." Can you tell me some-
thing about the maker and age of my pitch-
er?

A: Van Bergh Silver Plate Co. was found-
ed by brothers Frederick and Maurice Van 
Bergh in Rochester, N.Y., in 1892. It became 
part of Oneida in 1926 and moved to Oneida, 
N.Y. Your syrup pitcher is quadruple-plate 
silver, which means it was plated with four 
times the amount of silver as standard silver 

plate. Syrup pitchers were popular in the 
late 1890s.

Q: I have a "Baylor Zale's Jewelers" 15-inch 
round hanging electric wall clock. Please tell 
me what it's worth.

A: Zale's, the big jewelry store chain, 
dates back to 1924, when it was founded in 
Wichita Falls, Tex. Baylor was Zale's store 
brand of wristwatches. Most advertising 
wall clocks like yours date from the 1940s 
to the '60s. A Baylor Zale's clock like yours 
sold recently for $40.

    
CURRENT PRICES

Current prices are recorded from antiques 
shows, flea markets, sales and auctions 
throughout the United States. Prices vary 
in different locations because of local eco-
nomic conditions.

• World War II G.I. greeting card, "If I 
Could Pin My Hopes on Just One Thing, 
This Is the Wish I Would Wheedle," G.I. 
jabbing Hirohito with bayonet, $30.

• "The Nurses" paper dolls, from 1963 
CBS-TV Series, color cover photos of stars, 
two dolls, 52 costumes, Whitman No. 1975, 
carrying-case package, uncut, $65. ■
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$1
Off

any 
purchase 
of $6.99 
or more

Some restrictions apply. Not valid 
with any other offer. Must present 

coupon. No cash value. One coupon 
per customer per visit. Valid only 

at participating locations. 
Expires 11/30/09.

Go to www.TheSavingsPost.com for more discounts

FT. MYERS, FL
(Gulf Coast Town Center)
9924 Gulf Coast Main St.

Fort Myers, FL 33913
(239) 466-8642

NAPLES, FL
(Coastland Center)

1860 Tamiami Trail N
Naples, FL 34102
(239) 352-8642

NORTH NAPLES, FL
(Fountain Park)

7941 Airport-Pulling Rd
Naples, FL 34109
(239) 596-8840

COURTESY PHOTO

This record-price toy auctioned last month. The 18-inch-long 
Marklin live-steam fire truck sold for $149,500 at Bertoia 
Auctions in Vineland, N.J.
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KOVEL
From page C24

99¢
Senior
Coffee

Home-Made Meatloaf 
& Pot Roast Sampler

Home-Made Mashed 
Potatoes, Veggies & Biscuit!

Includes  Soup or Salad
Everyday 3pM - 9pM

Hot Fresh & Delicious

435-1616
254-7929

Breakfast/Lunch:
Dinners 

• www.EatAtJoesDiner.com •  

$7.99
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300 Fifth Ave. South, Naples, Florida
239 262 4044

www.naples.bicegroup.com

NOW OPEN ON SUNDAY

Every Tuesday LIVE MUSIC 
from 5:30PM to 8:30PM

2 for 1

Join us for
Happy Hour 

(on selected drinks)
Every day from

4 to 6

complimentary buffet &With

Join us for an exciting and memorable experience filled with delicious, 
family-style dishes served up in a fun, group-friendly atmosphere. 
Whether it’s a merry gathering between friends or a festive celebration 
for the entire office, we can accommodate just about any event or budget.
Call your local Sales Manager today and ask about our group packages.

Book your Reservations Today
AT THE BEST PLACE TO HAVE A HOLIDAY GET-TOGETHER

Go Nuts
HOLIDAY SEASON!THIS

One coupon per visit per table.  Present this coupon at time of purchase to receive discount off your total 
purchase.  Not valid with any other offers or discounts.  Unauthorized internet distribution or resale is strictly 
prohibited. Not refundable or redeemable for cash. Excludes tax, alcohol, gratuity and purchase of gift 
cards.  Valid for dine in or Buca To Go.  Expires 12/31/09.  LMP$offANY PURCHASE OF $20 OR MORE

$10off bucadibeppo.com

NAPLES

GIVE BUCA

Gift Cards
GET A

$25REWARD
CARD

with every $100 in  
gift card purchases*

*25 Reward Card is valid on food purchases at any Buca di Beppo restaurant from January 1, 2010 - March 31, 2010. One Reward Card per visit/per table

Here are some capsule summaries 
from previous reviews:

➤ A Table Apart, 4295 Bonita 
Beach Road, Bonita Springs; 221-
8540

The décor’s not fancy but it is 
warm and inviting, with light jazz 
and soft lights creating an oasis 
that’s well-suited to dining well. The 
menu showcases chef/owner Jeffrey 
Acol’s imaginative style. That fea-
tures surprising innovations, such as 
fried calamari coated with nam pla 
(fermented fish sauce) served with 
Thai dressing, and fries gussied up 
with herbs, Parmesan cheese and 
white truffle oil. The chilled summer 
soup tasted of the ripe oven-roasted 
tomatoes from which it was made, 
enhanced with a bit of wasabi and 
cucumber ribbons. Organic salmon 
prepared two ways—lightly black-
ened and topped with citrus salmon 
ceviche—with a yuzu beurre blanc 
and blazing purple microgreens was 
downright exciting. Mr. Acol lightens 
up a ribeye by replacing potatoes 
with a refreshing Mediterranean 
cucumber salad. There’s no skimp-
ing on dessert here. Both the elegant 
chocolate mousse and fresh brownie 
with ice cream were worth every 
calorie. Wine and beer served. 

Food: ★ ★ ★ ★ ½  Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ½

➤ Inca’s Kitchen, 11985 Collier 
Blvd., Golden Gate; 352-3200

It’s love at first bite at Inca’s 

Kitchen, where the menu showcases 
the lively Peruvian culinary palette. 
Chef/owner Raphael Rottiers and 
partner Alfredo Ruiz make custom-
ers feel immediately welcome in this 
lovely, unpretentious Golden Gate 
establishment. Dinner starts with 
a bowl of roasted corn kernels and 
three flavorful (but not spicy hot) 
pepper sauces for dipping. The mixed 
ceviche was exceptionally good and 
the portion was large enough for 
two. Also good were the conchitas 
a la Parmesana (scallops on the half 
shell baked with Parmesan cheese). A 
delicious sashimi-like dish, dua tira-
dito, featured marinated fish served 
with pepper sauces. Inca’s wari fish 
is seared on a griddle, seasoned and 
baked to perfection then served with 
a mango salsa, corn and cilantro. 
Another standout was the lomo a la 
Huancaina, sliced beef tenderloin 
with red onions and creamy queso 
blanco. Not only is the food wonder-
ful, the most expensive dish is $17. 
Don’t miss this one. Beer and wine 
served. 

Food: ★ ★ ★ ★ ½  Service: ★ ★ ★ ★ ½ 
Atmosphere: ★ ★ ★ ★ 

➤ Mister Five, 1716 Airport Road 
South; 262-1555

This tiny establishment packs a 
big diner punch with its down-home 
menu on which everything—yes, 
everything—is priced at $5. It’s as 
close to a Jersey diner as you’ll find 
in these parts (with better prices) 
and is the brainchild of 20-some-
thing Anthony Chinaglia, whose 

family hails from the Garden State. 
Breakfast is served all day, includ-
ing tuxedo pancake (with dark and 
white chocolate chips and chocolate 
sauce). We tried super crisp chicken 
wings with a just-right hot and sweet 
sauce; a Cape Cod salad, with lettuce, 
dried cranberries, apple slices, wal-
nuts, tomato and onions; a creditable 
Philly cheese steak; and a fried fish 
sandwich that was surprisingly good 
given that said fish was inexpensive 
basa. The accompanying fries were 
crisp and tasty, too. I can’t think of 
a place other than fast-food joints 
where you get food for this price and 
none that equal its quality. Beer and 
wine served. 

Food: ★ ★ ★ ★   Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ★ 

➤ Naples Tomato, 14700 Tamiami 
Trail; 598-9800

A vast wine selection and a menu 
of American Neapolitan cuisine make 
this a justifiably popular establish-
ment. I particularly like that the man-
agement buys its tomatoes from local 
farms and the kitchen makes its own 
pasta. The Real Deal Crab Cake appe-
tizer is one of the best I’ve had south 
of Baltimore and is worthy of its 
name. A pane cotto—escarole, white 
beans, bread and Parmesan cheese—
was another great starter. The pasta 
sampler was a winner, with raviolinni 
in Bolognese sauce, lasagna and 
shrimp and vegetables over angel-
hair pasta. Only the bland rainbow 
trout disappointed. For dessert, I can 
heartily recommend the Chocoholic, 

a warm chocolate cake with choco-
late sauce and ice cream. Full bar. 

Food: ★ ★ ★ ½   Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ½

➤ Tavern on the Bay, 489 Bay-
front Place; 530-2225

It’s a sports bar but one that offers 
a more diverse selection of food and 
drink than one might expect in a 
place where people gather to cheer 
on their teams via satellite TV. Revel 
in wings, burgers, nachos and such 
if you want but there are also wok 
dishes, salads and full-scale entrees, 
some even of a heart-healthy nature. 
Thai Bangkok wings were crisp, 
sweet and spicy, while an ahi tuna 
appetizer was lightly seared with a 
peppery-herbed exterior accompa-
nied by pickled ginger, wasabi and 
soy vinaigrette. A mushroom Swiss 
burger was well executed, served 
with delicious house-made potato 
chips and a fried shrimp platter with 
fries was bountiful and tasty with the 
exception of some room tempera-
ture slaw. Service was above average 
throughout the meal, from the host to 
the server and expediters. Full bar. 

Food: ★ ★ ★ ½   Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★  

PAST REPASTS

                            Key to ratings
★ ★ ★ ★ ★Superb

★ ★ ★ ★Noteworthy

★ ★ ★Good

★ ★Fair

★Poor 
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diningCALENDAR

➤ Thursday, Nov. 5, 5:30-6:30 
p.m., Tony’s Off Third: Sample five 
Taittinger champagnes with Jerome 
Jeandin,Taittinger’s national director; 
free, 1300 Third St. South; 262-5500. 
Reservations requested.

➤ Thursday, Nov. 5, 4 p.m., For 
Goodness Sake: Free lecture on Intro-
duction to Healthy Living; 9118 Bonita 
Beach Road, Bonita Springs; 992-5838.

➤ Friday, Nov. 6, 6-9 p.m. Mercato: 
The Mercato Concert Series and Wine 
Tasting benefits Autism Speaks, with 
20 wines and holiday-inspired snacks 
by Whole Foods; $5, 9101 Strada Place; 
552-5100.

➤ Friday, Nov. 6, 7 p.m., Robb & 
Stucky KitchenAid Culinary Center: 
Make a date with a special someone 
or group of friends for a three-course 
tasting menu and wines to match; $70 
per couple, Robb & Stucky Casual Liv-
ing Outdoor, 26501 S. Tamiami Trail, 
Bonita Springs; (866) 206-3840.

➤ Saturday, Nov. 8, 15, 22, and 29, 
7:30-11:30 a.m., Third Street South: The 
weekly farmers market features fresh 
produce, baked goods, hand-craft-
ed items and more; behind Tommy 
Bahamas;434-6533.

➤ Saturday, Nov. 8, 15, 22 and 29, 
8 a.m.-1 p.m., Collection at Vanderbilt: 

The North Naples Green Market, for-
merly the North Goodlette Farmers 
Market, takes place weekly through 
May; Airport and Galleria Drive.

➤ Saturday, Nov. 7, 10-11 a.m., 
French Bread Oven: Enjoy complimen-
tary champagne and brioche plus bak-
ing tips with owners Andre Gratesol, 
Eric Truglas and Rocio Pinault; 13550 
Reflections Parkway, Fort Myers; 454-
9100.

➤ Sunday, Nov. 8, 5-10 p.m., Bam-
boo Café: This week’s Tour de France 
features food from the central region 
of Auvergne, including lentilles de puy 
bacon salad, roasted pork chop served 

with potato truffade 
and pumpkin ginger 
creme brulee; $24.95; 
755 12th Ave. South at 
Crayton Cove; 643-6177.

➤ Monday, Nov. 9, 
6 p.m., Whole Foods: Real 
Seafood Co. Chef Brent 
Courson demonstrates 
sauce-making techniques 
and how to pair those 
sauces with fish; $10, 
Mercato, 9101 Strada 
Place; 552-5100. ■

— Submit event listings 
to Cuisine@floridaweekly.com. 
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FLORIDA WEEKLY CUISINE
Patric’s caters to discriminating breakfast, lunch crowd

Like the Cher or Sting of the culinary 
world, Patric goes by a one-word moni-
ker. It’s the one under which he made 
a name for himself as a Naples caterer 
based on Davis Boulevard a few years 
back, and it’s the one he uses for his 
new venture, Patric’s Breakfast, Lunch 
& More.

He’s teamed up with The Cookie Jar, 
which accounts for a good part of the 
“& More.” 

The casual and cozy café in Mission 
Square on Pine Ridge Road offers break-
fast all day, every day, and lunch starting 
at 11 a.m. You can sit up at the counter 
and watch Patric and company whip 
up all manner of made-from-scratch 
fare that includes omelettes, cornbread 
(which accompanies all salads), fried 
green tomatoes, sandwiches and loads of 
tantalizing cookies and pies.

Cool avocado walls adorned with pic-
tures of cafes and street scenes and  a 
blackboard listing the daily baked goods 
all add to the homey, comforting nature 
of Patric’s.

Yet another nice feature is that if you 
have a hankering for breakfast at noon 
but your dining companion fancies lunch, 
each of you can have what you want. 

The breakfast menu features a burrito 
(with scrambled eggs, sausage, home 
fries, black beans, cheese, salsa and sour 
cream), bagel sandwiches, bacon Bene-
dict, biscuits and gravy, pancakes, Brie-
stuffed French toast and some interest-
ing omelet fillings, including smoked 
salmon and jerk chicken. Yet another 
intriguing selection: the pot roast skil-
let, with home fries, pot roast, onions, 
eggs and cheese. Cholesterol levels be 
damned!

Should you feel torn between an 
omelette and biscuits and gravy, you can 
order the former with a half-order of the 
latter on the side. 

I tried the jerk chicken omelette 
($6.95), which turned out to be chock full 
of gently spiced chicken, tomatoes, pep-
pers, onions and Jack cheese all incorpo-
rated into the eggs. The chicken flavored 
the whole concoction nicely. Home fries 
contained bits of onion and seasonings, 
all well browned. Rye toast on which 
I slathered honeyed butter served as a 
sweet counterbalance to all the spices in 
the omelette and potatoes.

My companion honed in on the lunch 
menu, which includes salads, sandwich-

es and a couple of pasta dishes.
His ahi tuna melt ($8.25) came 

open faced and loaded with 
cheese atop a fillet of fresh pink 
tuna. His personal preference 
would be a bit less cheese, 
but the tuna was still dis-
cernible beneath it. 
Flamingo cole slaw 
turned out to be a 
slightly sweet and 
tropically hued 
cabbage mix 
that had good 
flavor and 
added color 
to the plate. 
The dish 
was finished 
with a gener-
ous mound of 
something called 

“addictive fries” — crisp fries sprin-
kled with garlic powder and other 
seasonings. They, too, were good.

We split an order of fried green 
tomatoes ($4.50). It’s a dish I love 

and rarely find on local menus. 
It was nicely presented, the 

tomatoes sliced thin, 
coated in cornmeal 

and expertly fried 
to a golden brown 

then topped with 
h o r s e r a d i s h 
cream. I’d have 
liked a more 
piquant cream 
— is there 
ever too much 
horseradish? — 

but the cream 
was well bal-

anced and added 

zest to the mild tomatoes.
A cup of coffee was smooth and mel-

low but not weak, and my compan-
ion’s homemade lemonade was so good 
he had two glasses while I wished I’d 
ordered some, too.

We finished with generous portions 
of just-baked Gramma Cathy’s Dutch 
apple pie ($4.50) that, at Patric’s sugges-
tion, came slathered in fresh whipped 
cream. We saw covetous glances direct-
ed our way from tables on either side 
of us and that envy was justified. The 
pie was delicious, with a tender, flaky 
crust, cinnamon-scented Granny Smith 
apples inside and a perfect crumb top-
ping — and that load of slightly sweet-
ened whipped cream, which could have 
constituted dessert all by itself.

Service was amiable if a little scat-
tered, with our server appearing to be 
a bit overtaxed. Although we had to 
remind him to bring water, butter and 
jelly, he delivered our courses in a timely 
fashion, made sure we were happy with 
what we’d ordered and did a fine job rec-
ommending the apple pie for dessert.

It wasn’t until we were on our way 
out that I spied the cornbread cooling 
on a counter, fresh and fragrant from the 
oven. Clearly more research is called for 
here. ■

karenFELDMAN
cuisine@floridaweekly.com

KAREN FELDMAN / FLORIDA WEEKLY

Above: Chef/owner Patric makes almost everything from scratch, including this fresh-from-
the-oven cornbread.  Below: The classic Southern dish fried green tomatoes comes with horse-
radish cream and a sprinkling of chopped green onions.

Patric’s

>> Hours:  6:30 a.m.-3 p.m. daily

>> Reservations: No

>> Credit cards: Major cards accepted.

>> Price range: Breakfast, $3.75-$6.95; lunch, 

$4.50-$8.50  

>> Beverages: Soft drinks served.

>> Seating: At the counter, at conventional 

tables and chairs

>> Specialties of the house: Breakfast burrito, 

omelettes, biscuits and gravy, stuffed French 

toast, fried green tomatoes, hot and spicy wings, 

smoked salmon BLT with lemon Parmesan, grilled 

chicken breast with bacon, guacamole, provolone 

and chipotle dressing. Gramma Cathy’s Dutch 

apple pie, Gary’s cheesecake bananas foster

>> Volume: Moderate

>> Parking: Free lot

Ratings:

Food: ★ ★ ★ ★
Service: ★ ★ ★ 
Atmosphere: ★ ★ ★  ½

1485 Pine Ridge Road, Naples; 304-9754

 ★ ★ ★ ★ ★ Superb

 ★ ★ ★ ★ Noteworthy

 ★ ★ ★ Good

 ★ ★ Fair

 ★ Poor 

                                         If you go
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NEW CONSTRUCTION 5BD
$1,329,000 

Palatial Estate - Two Pools - 5 Total
Garage Spaces - 8 Total bedrooms -

Custom tile flooring throughout. Ask
for 802NA9007703.

HORSE LOVERS ESTATE
$985,000 

10 Acre estate w/5 bed 4 Bath. Large
lanai w/in-ground heated pool. Pole
barn, workshop, beautiful uplands
property. Ask for 802NA9031803.

INVESTMENT OPPORTUNITY
$700,000 

Great location in middle of Sable-Bay
Development. Close to boating gulf

access. Ask for 802LE808633.

BETTER THAN NEW -
$539,000 

Beautiful Floor Plan - Expansive pool
lanai area - tile and wood flooring -
large workshop / storage - fenced

property horses & pets welcome. Ask
for 802NA9026354.

WATCH SUNSETS FROM BALCONY
$529,900 

Dream home! Custom
5BR/3BA+bonus room. Ultimate views
of pristine lake, sparkling pool, & spa!

Huge master suite & bath. Ask for
802FM940625.

MODEL HOME CLOSE IN
$499,000 

2.5 Acres. 4 Bedroom plus Den - Three
Car Garage - Gated with fabulous pool.
Waterways model with every upgrade

imaginable Ask for 802NA9035071.

GREAT CANAL FRONT 3 STORY
$480,000 

4br/3.5 bath pool home, near end of
cul-de-sac, 15 min from Gulf of Mexico
and Lovers Key. Ask for 802CC923840.

OASIS IN PARADISE
$400,000 

This lovely home sits on beautifully
manicured property of 4.78 acres that

includes 2 ponds. Ask for
802NA8036451.

CONDO W/WRAP AROUND BALCONY
$399,900 

3 bed 3-1/2 bath Sky Home, Kitchen
features granite Counters, Whirlpool
Gold stainless appliances, Tile in the

Living, Ask for 802NA9033296.

4BD POOL HOME CLOSE IN
$399,000 

Wow Former model with all the bells
and whistles. 4 bedroom 2 bath 3 car
garage, great pool, gated property on

2.50 acr Ask for 802NA9035061.

BAYFRONT PLACE 1BD+DEN
CONDO

$399,000 
Turnkey, 3 balconies w/ awesome

views on top floor.Downtown Naples.
Ask for 802NA9003517.

INVESTMENT OPPORTUNITY
$350,000 

Great location in middle of Sable-Bay
Development. Close to boating gulf

access. Ask for 802LE805680.

TWO STORY BEAUTY
$308,900 

RARE FORECLOSURE IN LELY! This
property is located in beautiful Lely

Resort which has been rated as one of
the best comm. Ask for 802NA9031118.

INVESTMENT OPPORTUNITY
$300,000 

Great location in middle of Sable-Bay
Development - close to boating gulf

access. Ask for 802LE805735.

CANAL PROPERTY -
$285,000 

Move In Condition. Perfectly main-
tained property sits on 2.73 acres with

canal frontage on a dead end, great
location west of 951. Ask for

802NA9033631.

BEAUTIFUL - WATER VIEW
$274,400 

The original owners of this well main-
tained condo have methodically and
tastefully added upgrades to many of

the areas, Ask for 802NA9026365.

NAPLES HOLLY TERRACE
$250,000 

Property in center of East Naples
Development near Bayview Park and
Botanical Garden Boating and Golf

near. Ask for 802LE910251.

BEAUTIFUL HOME
$250,000 

In Quail Crossing. Great family home,
split plan, family room, pool bath,
screened porch, cathedral ceilings,

walking closets in every room, Ask for
802NA9025246.

BEAUTIFUL HOME
$249,900 

2 bed plus room that can be converted
to a 3rd bedroom by adding 1 wall, 209

deep and 380 frontage Ask for
802NA9024393.

VACATION EVERY DAY
$239,900 

Second floor unit - Beautifully appoint-
ed - Stainless Steel appliances -1,351 sq

ft under air - luxury pool a must see
Ask for 802NA9029720.

VINEYARDS COUNTRY CLUB
$230,000 

3BR/2.5BA+den. Furnished home in
Naples. Lowest priced. Ask for

802FM830708.

THE PERFECT SPOT IN NAPLES
$215,000 

Location, location, location! The per-
fect spot in Naples. 2BR/2BA end unit.

Immaculate condo. Adorable with
many extras. Ask for 802FM939641.

INVESTMENT OPPORTUNITY
$200,000 

Great location in middle of Sable-Bay
Development. Close to boating gulf

access. Ask for 802LE806206.

TUSCANY COVE
$195,000 

3 bedroom 2 bath 2 car garage - almost
new home overlooking a private pre-

serve, community pool and tennis. Ask
for 802NA9003439.

WONDERFUL 2 STORY HOME
$184,900 

On 2.72 Acres. This home is a must see.
The main home is upstairs with a

mother-in-law appt. downstairs. It has
two separate air conditioner. Ask for

802NA8030621.

2BR/2BA CONDO ON LAKE!
$179,000 

Beautiful Tuscany floor plan. Granite
countertops, stainless appls. Overlooks

lake & pool. Fabulous community
amenities! Ask for 802FM940089.

BEAUTIFUL 2ND FLOOR CONDO
$178,000 

2nd floor via (elevator),Tropical pre-
serve view, very private, solid surface

countertops, tile on diagonal except in
bedr Ask for 802NA9028454.

HUNTINGTON LAKES COACH
$169,900 

Turnkey, designer furnished coach
home in Huntington Lakes.

Impeccably maintained two bedroom,
two bath end unit Ask for

802NA9027027.

NAPLES-BAYSHORE DR.- HOLLY
$160,000 

Corner lot plus - owner will consider
financing - 24hr Notice tenant occu-

pied. Ask for 802LE906985.

LAKEFRONT CONDO
$159,900 

Established Assn - 2 bed, 2 bath, car-
port 2 pools and clubhouse. Lighted

tennis and shuffleboard court priced to
sell ! Ask for 802NA9013754.

GULF ACCESS
$149,999 

This charming home is located in the
boating community of Henderson

Creek Park, which has direct access to
the Gulf . Ask for 802NA9024291.

GREAT LOCATION
$141,900 

Short sale. Close to shopping, restau-
rants, beaches and more Ask for

802SS943090.

GOLDEN GATE ESTATES
$140,000 

No need to look further if you are a first
time buyer, a retiree looking for a

smaller home, this is the one for you.
Ask for 802NA9028804.

OVER LOOKING THE 17TH TEE
$120,000 

Spacious 2 Bed 2 Bath on the Golf
Course - oversized Lanai - many up-
grades. New AC / Hurricane Shutters

Must See Ask for 802NA9033527.

GOLDEN GATE ESTATES
$120,000 

3/2/2 2.50 Acres. This house is in good
condition, has 3 bedrooms, 2 baths,

two car garage. Tile floors, under truss
lanai fruit trees. Ask for 802NA8033623.

GOLDEN GATE ESTATES
$119,000 

Great Price. Potential Short Sale, spa-
cious 3 bedrooms, 2 bath, 2 car garage,

tile throughout, vaulted ceilings.
\n2,020 sq under air Ask for

802NA8046224.

DON'T MISS OUT
$109,900 

In having a beautifully decorated unit
in Cypress Woods Golf + Country club,
overseeing a panoramic lake! Ask for

802CC946180.

GREAT BUY
$99,000 

In Golden Gate Estates. This cozy 3 bed
2 bath is a great opportunity for a first
time home buyer or investor.Call and
make an offer. Ask for 802NA9023648.

BEST NAPLES CONDO LIVING
$89,900 

1BR/1BA 2nd floor condo. Naples
finest luxury condo is finally affordable.

Ask for 802SS933844.

CORNER VILLA BANK OWNER
$74,900 

2/2/1 car garage CORNER
LOT...SCREEN LANAI PLUS OPEN

PATIO . Mature trees for shade an pri-
vacy Ask for 802NA9034338.
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The Cove
Japan • 2009 • 91 Minutes • English • Louie 
Psihoyos, Director
In a sleepy lagoon off the coast of Japan 
lies a shocking secret that a few desperate 
men will stop at nothing to keep hidden 
from the world. At last, the truth of The 
Cove comes to the fore in an act of covert 
fi lmmaking that turns a documentary into 
a gripping action-adventure thriller and 
a heart-pounding call for help from the 
world’s oceans.

OPENING GALA ONLY
Thursday, Nov. 5 
Philharmonic Center for the Arts

Desdemona: A Love Story
USA • 2009 • 89 Minutes • HDCam • Spanish 
and English • Phillip Guzman, Director
Gil Garcia is at the end of his life.  Wounded 
and bleeding in a church confessional, he 
tells an unsuspecting Father Wade his tragic 
story.  At a young age, Gil’s father took him 
to America in search of a better life, forcing 
him to leave the girl he loves in Mexico. 

That Evening Sun
USA • 2009 • 109 Minutes • English • Scott 
Teems, Director
Abner Meecham, an aging Tennessee 
farmer discarded to a nursing facility by his 
lawyer son, fl ees the old folks’ home and 
catches a ride back to his country farm to 
live out his days in peace. Upon his return, 
he discovers that his son has leased the 
farm to Abner’s old enemy and his white 
trash family. 

Favorite Son 
USA • 2009 • 88 Minutes • HDCam • English • 
Howard Libov, Director
Loner David Paxton returns to his home-
town and becomes obsessed with child-
hood friend Joan and her troubled teenage 
son, Ross, seeing them as a last chance for 
a “perfect” life. David is rejected by Joan, 
but breaks through Ross’s volatile, destruc-
tive nature and forms an unlikely friendship 
with the boy, making himself the object of 
suspicion and condemnation by the town.

The Baker
England • 2009 • 89 Minutes • HDCam • Eng-
lish • Gareth Lewis, Director
The Baker (www.thebakermovie.co.uk) 
stars Damian Lewis (NBC’s Life) and Mi-
chael Gambon (Harry Potter) in a romantic 
comedy about a hit man who tries to quit by 
going to a small Irish village.  He’s mistaken 

for the new town baker and falls in love 
with the town veterinarian.  When his true 
identity is revealed, the town, in its own 
quirky way, saves him.

Li Tong
China • 2009 • 75 Minutes • Chinese, English 
Subtitles • Nian Liu, Director
An 8-year-old girl, Li Tong, loses her bus 
pass one day after school. Penniless, she 
decides to walk home. On her way, she 
encounters a warm-hearted old lady who 
tries to help her, a security guard in front 
of a bar, a trendy young woman, a man 
wearing a panda costume, and even a little 
thief attempting to steal a pet dog from an 
old man. After getting a ride to the wrong 
address, Li Tong’s journey becomes more 
complicated as she soon fi nds herself 
hopelessly lost. 

True North
Germany, Ireland, UK • 2006 • 96 Minutes • 
English • Steve Hudson, Director
The skipper (played by Gary Lewis, Eragon, 
Gangs of New York) worked for more than 
32 years years to buy his fi shing vessel, but 
is now bankrupt and on the verge of losing 
his ship to the bank. While in the port of 
Ostend, Belgium, the skipper’s son Sean 
accepts a large sum of money to smuggle 
Chinese illegal immigrants to Scotland in an 
attempt to help his father keep the trawler. 
With the help of a deckhand (Peter Mullan,  
Trainspotting, Braveheart) looking for easy 
money, they hide the group in a store below 
the boatswain store.   

Bitter/Sweet
Thailand • 2009 • 108 Minutes • Thai, English 
Subtitles • Jeff Hare, Director
American businessman Brian Chandler 
has a perfect life with a great job and 
beautiful fi ancée. When his boss, renegade 
coffee mogul Calvert Jenkins, sends him 
to Thailand to inspect a crop for purchase, 
Brian meets Ticha, a beautiful Bangkok 
executive who has long-since given up on 
the prospects of fi nding love. At the urging 
of her old village and her coffee farmer 
parents, Ticha brings Brian to the coffee 
fi elds of Southern Krabi, with the hopes that 
Brian will purchase coffee there. 

The Human Experience
USA, Ghana, Peru • 2008 • 90 Minutes • HDCam 
• English • Charles Kinnane, Director
A band of brothers travel the world in 
search of the answers to the burning ques-
tions: Who am I? Who is Man? Why do we 
search for meaning? Their journey brings 
them into the middle of the lives of the 
homeless on the streets of New York City, 
the orphans and disabled children of Peru, 
and the abandoned lepers in the forests of 
Ghana, Africa.  
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STHURSDAY,

NOV. 5 
Philharmonic Center for the Arts
  6:00 p.m. Doors Open
  7:00 p.m. Founders Opening Remarks
  7:20 p.m. Guest Speaker:
   Louie Psihoyos
  7:30 p.m. The Cove 
  9:00 p.m. Q&A with Louie    
   and the Cove team
 10:30 p.m. After Party 
   with live band    
    (VIP Only)

FRIDAY, 
NOV. 6
Silverspot Luxury 
Cinema
 11:00 a.m. Favorite Son
 11:45 a.m. The Human 
   Experience
 12:15 p.m. Offi cial Rejection
 1:00 p.m. The Way We 
   Get By
 1:45 p.m. Li Tong
 2:45 p.m. Shorts: The Things   
  We Do For Love
 3:00 p.m. Shooting Beauty    
   and Shorts
 3:45 p.m. Offi cial Rejection
 5:00 p.m. The Baker
 5:15 p.m. Desdemona with   
   Q&A after movie
 6:15 p.m. Shorts: Cutting    
   Edge Comedy
 7:00 p.m. The Back Nine with   
   Q&A after movie
 8:00 p.m. That Evening Sun

The Norris Center
 4:00 p.m. A Bridge Life with   
   Q&A after movie
 6:00 p.m. The Way We
   Get By
 8:00 p.m. The Baker

The von Liebig 
Art Center
 2:00 p.m. Laurence Gartel
 7:00 p.m. Shooting Beauty    
   and Shorts
 
SATURDAY, 
NOV. 7 
Silverspot Luxury 
Cinema
  10:00 a.m. Kids Day until 
   1:00 p.m.
 11:30 a.m. MomZ Hot Rocks
 1:30 p.m. InGreedients with   
   Q&A after movie
 1:45 p.m. Shorts: Cutting    
   Edge Comedy
 1:45 p.m. Desdemona with   
   Q&A after movie
 3:45 p.m. Shorts: The Things   
   We Do For Love
 4:15 p.m. The Way We
   Get By
 4:30 p.m. A Bridge Life with   
   Q&A after movie
 5:45 p.m. The Back Nine
 6:30 p.m. Li Tong
 6:45 p.m. NerdCore Rising
 7:45 p.m. Bitter/Sweet with   
   Q&A after movie
 8:30 p.m. True North
 8:45 p.m. MomZ Hot Rocks
   with Q&A after movie

The Norris Center
 4:00 p.m. The Human 
   Experience
 6:00 p.m. Big Cypress
   Swamp: The 
   Western 
   Everglades   
   with Q&A after   
   movie 
 8:00 p.m. Shorts: The Things  
   We Do For Love

The von Liebig 
Art Center
 2:00 p.m. Laurence Gartel
 7:00 p.m. Shorts: Cutting   
   Edge Comedy

SUNDAY, 
NOV. 8
Silverspot Luxury
Cinema
 11:30 p.m. Immokalee, U.S.A.
 12:00 p.m. Bitter/Sweet
 12:15 p.m. InGreedients
 1:15 p.m. Big Cypress
   Swamp: The 
   Western 
   Everglades   
   with Q&A after movie
 2:15 p.m. Favorite Son
 2:30 p.m. Nerdcore Rising
 2:45 p.m. Shorts: Strictly 
   Local
 4:15 p.m. The Baker
 4:45 p.m. The Knowers
 4:45 p.m. True North
 6:15 p.m. Li Tong
 6:30 p.m. Bitter/Sweet
 6:45 p.m. Offi cial Rejection

TO ORDER TICKETS, GO 
ONLINE OR CALL:
The Philharmonic Center for the 
Arts: $29/ticket (general admission) 
www.thephil.org 
597-1900
The Silverspot Luxury Cinema: 
$12.50/ticket, $8/ticket for 
Children’s Program (adult or child) 
www.silverspotcinema.com 
592-0300
The von Liebig Art Center: 
$12/ticket 262-6517
The Norris Center: 
$12/ticket 213-3058
www.naplesfi lmfest.com

MEET THE CELEBS:
• Bitter/Sweet Jeff Hare (director) for 
Q&A after the movie Nov. 7 at 7:45 p.m. at 
Silverspot • Desdemona: A Love Story 
Denton Blane Everett (actor), James LaMarr 
(producer) for Q&A after the movie Nov. 6 at 
7:45 p.m. and Nov. 7 at 1:45 p.m. at Silverspot 
• A Bridge Life: Finding Our Way Home 
Joshua Grossberg (director) for Q&A after the 
movie Nov. 6, at 4:00 at Norris and Nov. 7 at 
4:30 p.m. in Silverspot • The Back Nine Jon 
Fitzgerald (director) for Q&A after the movie 
Nov. 6 at 7 p.m. Silverspot  • inGREEDients 
David Barton (director) for Q&A after the movie 
Nov.7 at 1:30 p.m. at Silverspot • MomZ Hot 
ROCKs Kate Perotti (director) for Q&A after the 
movie Nov. 7 at 8:45 p.m. at Silverspot  • BIG 
CYPRESS SWAMP: THE WESTERN EVER-
GLADES Elam Stoltzfus (director) for Q&A after 
the movie Nov. 7 at 6 p.m. The Norris Center

MEET LOCAL FILMMAKERS:
• Silverspot Nov. 8 local showings 
Roy LoCascio, Daniel Hererra, Eric Raddatz, 
Elizabeth D’Onofrio, Greg Kahn, Heili Basham, 
David Carter, Richard Volpe, Ken Olsen and 
many more
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• Text NIFF 
to 47201 to 
join the festi-
val mobile VIP 
alerts club or 
twitter.com/
naplesfi lmfest

• Cruise 
with director 
Louie Psi-
hoyos and 
the team 
from “The 
Cove” on  a 
dolphin cruise 
aboard the 
M/V Double 
Sunshine, 
courtesy of 
Cruise Naples 
and lunch 
upon return 
at Pincher’s 
Crab Shack 
Nov. 7 at 
9:30 a.m. at 
Gordon River 
in historic Tin 
City. Go to 
www.naples-
fi lmfest.com

• Con-
certs at 
Mercato Fri-
day-Sunday, 
with musical 
guests Like 
the Movies, 
SWFL Sym-
phony Youth 
Chorus, 
Femme-
2Fatale, The 
Sheffi eld 
Crew, Casey 
Weston, 
Phoenix 
Falling, Jacob 
Jeffries Band, 
Little Eddie 
& the Fat 
Fingers

 • After-
party  at 
Sway Lounge 
Nov. 7 at 10 
p.m., Erad’s 
Badass 
Radass Film 
Fetish After-
party, 2059 
E .Tamiami 
Trail, Naples. 
Mix and 
mingle with 
fi lmmakers, 
cineasts, 
directors, 
producers 
while they 
get down at 
the club. Call 
810-6323.

• Art Com-
missioned 
to produce 
NIFF’s 
inagural 
poster, meet 
Lawrence 
Gartel, who 
will be sign-
ing posters 
at the festival 
and at The 
von Liebig Art 
Center Nov. 6 
at 2 p.m.

• Oscar? 
Louis 
Psihoyos’ fi lm 
“The Cove” 
could be up 
for an Oscar 
this year, 
according to 
Roger Ebert. 
Meet Louis at 
The Phil Nov. 
5 at 7 p.m.
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The Back Nine
USA • 2009 • 85 Minutes • HDCam • 
English • Ron Vignone and Jon Fitzgerald, 
Directors
Upon turning 40, confronted with his own 
back nine, a man begins his quest to play 
professional golf.  Armed with determina-
tion, a competitive spirit and a longing to 
“become what he always wanted to be,” 
he embarks on a journey that will change 
his life forever.

A Bridge Life
USA • 2009 • 69 Minutes • English • Joshua 
Grossberg, Director

Follow one man’s efforts to aid of vic-
tims of Hurricane Katrina.  Dan Sheffer 
is a middle-class Florida loan offi cer 
who travels to Houston’s Astrodome, 
where most of the evacuees were 
transferred immediately after the disas-
ter.  His goal: transport 10 evacuees to 
Plantation, Fla., and help them get back 
on their feet by providing aid, shelter, 
and temporary jobs—in essence, “a 
bridge life.” 

MomZ Hot Rocks
USA, Canada • 2008 • 90 Minutes • HDCam 
• English • Kate Perotti, Director
MomZ Hot Rocks is a feature-length 
original music documentary on the 
emergence of mom rock bands in 
America and abroad, 2004-2006. MomZ 
captures the 2004 beginning of the 
continually increasing media attention 
on “mom rock” as bands fi rst meet 
each other and converge in NYC for 
Mamapalooza in May of 2005. It follows 
the ups and downs of the bands through 
May of 2006, when Mamapalooza has 
spread to over 30 cities worldwide. 

Nerdcore Rising
USA • 2008 • 81 Minutes • HDCam • 
English • Negin Farsad, Director

Nerdcore Rising is a documentary that 
uncovers a new wave of hip-hop called 
nerdcore. The fi lm follows the godfather 
of the genre, MC Frontalot, on his fi rst 
national tour. The tour is moved along 
by Front’s interaction with band mates 
and the critical supporting role played 
by his fans: a special breed of loyal 
and super-smart dorks who can’t get 
enough of the Front. They make nerd-
core hip hop a fascinating and endear-
ingly comedic sociological phenomenon. 
Commentary from industry notables 
like Weird Al Yankovic, Prince Paul, 
and Jello Biafra pepper the fi lm, which 
examines the legitimacy of nerdcore as 
a subgenre of hip hop, the larger rise of 
nerd culture, and the desperation of one 
MC who’s trying to make it.

Shooting Beauty
USA • 2008 • 63 Minutes • English • George 
Kachadorian, Director
Shooting Beauty tells the inspirational 
story of an aspiring fashion photogra-
pher named Courtney Bent whose ca-
reer takes an unexpected turn when she 
discovers a hidden world of beauty at a 
center for people living with signifi cant 
disabilities. 

The Way We Get By
USA • 2009 • 84 Minutes • HDCam • 
English • Aron Gaudet, Director
A deeply moving fi lm about life and 
how to live it. Beginning as a seemingly 
idiosyncratic story about troop greeters 
- senior citizens who gather daily at a 
small airport to thank American soldiers 
departing and returning from Iraq, the 
fi lm quickly turns into a moving, unset-
tling and compassionate story about 
aging, loneliness, war and mortality.

InGREEDients
USA • 2009 • 75 Minutes • English • David 
Burton, Director
Registered nurse and fi lmmaker David 
Burton discovers an alarming connec-
tion between diet and illness while 
investigating trans fats and hydroge-
nated oils in America’s food supply. This 
compelling documentary that takes the 
audience on a time-line journey through 
the history of human food consumption, 
from prehistoric times to the present, 
when heart disease is the number one 
killer of humans and despite recent 
changes in food labeling laws, pounds 
of trans fats are consumed everyday.

Official Rejection
USA • 2009 • 107 Minutes • English • Paul 
Osborne, Director
Following fi lmmakers along the festival 
circuit, Offi cial Rejection takes a light-
hearted but realistic look at the politics, 
pitfalls, costs, and toll of life at the fests.  
Our goal is to demonstrate exactly what 
happens once you fi nish the movie, the 
reality of today’s fi lm festival landscape, 
and the emotional roller-coaster those 
who dare venture onto it fi nd them-
selves riding.  Featuring interviews with 
Kevin Smith, Bryan Singer, Lloyd Kauf-
man, Jenna Fischer, Andy Dick, Traci 
Lords, Jennifer Tilly, and Chris Gore

Shorts - 
“The Things We Do For Love” 
THE OPTICIAN
United Kingdom • 15 Minutes • English • 
Jane McGee, Director

An optometrist is in love with his shop 
assistant but too scared to ask her out 
until he fi nds some magic glasses that 
help him see into the future.  With a 
little help from the magic glasses, the 
pair fi nd themselves on a date.  But the 
more he uses the glasses to predict the 
future, the more they mislead him, and 
things begin to go awry. 
LE PRIX A PAYER (THE PRICE TO PAY)
France • 24 Minutes • French, English 
Subtitles • Paul Gayord, Director
A small-time crook and his girlfriend 
turn to a jewelry heist to fi nance their 
dream of moving to Hawaii.
YOU’RE OUTTA HERE
USA • 3 Minutes • English • George Griffi n, 
Director
A spunky descendant of Betty Boop tells 
her no-good boyfriend to hit the road, to 
the stride rhythms of Fats Waller’s “The 
Minor Drag,” reinvented as “You’re Outa 
Here.” 
MAX & HELENA
USA • 10 Minutes • English • Prashant Nair, 
Director
Max & Helena tells the tale of how Max 
fell in love with Helena, fell out of love 
with French food and discovered every 
corner of New York City in the process. 
SUN SESSIONS
USA • 28 Minutes • English • Eddie O’Keefe, 
Director
After a bad breakup with his high school 
sweetheart, a teenage Elvis fanatic 
enlists the help of his bandmates to win 
her back.

Shorts - “Cutting Edge Comedy”
BOUTONNIERE
USA • 10 Minutes • English • Coley Sohn, 
Director
Bethany Pruitt is a simple teenager who 
wants nothing more than to graduate 
from high school and break free from 
her overbearing mother. But before that 
can happen, Bethany must endure her 
mom’s exuberant plans for a senior 
prom she’d rather not attend. Wendi 
McClendon Covey (Reno 911) and Sara 
Swain star in this very dark comedy by 
fi rst-time director Coley Sohn. Featuring 
Zachary Quinto (Heroes, Star Trek) Pat 
Crawford Brown (Desperate House-
wives) and Cole Petersen.
MY FOUR INCH PRECIOUS
USA • 11 Minutes • English • Sou Yun Sim, 
Director
A scruffy garbageman discovers 
dreamy romance when a beautiful, 
4-inch tall woman blooms out of a 
magic flower.
SKYLIGHT
Canada • 5 Minutes • English • David Bass, 
Director
An animated mockumentary about the 
ecological plight of penguins in the Ant-
arctic, possibly foretelling cataclysmic 
results for the rest of the world.
PLEASE RECYCLE
USA • 5 Minutes • English • Jamie Del-
grosso, Director
A mockumentary about a group of 
friends who gather each fall to frolic in 
the autumn leaves.
SMILE
USA • 4 Minutes • English • Bruno Vaks, 
Director
An imaginary smile fl ies from person 
to person making the recipients’ days 
happier. From a grocery store clerk to 
a cleaning lady, from mother to son, 
from a traveler to a couple, the smile 
changes everyone in its path.
GOOD RULES FOR BAD GUYS
USA • 12 Minutes • English • CJ Niemira, 
Director
A 1950’s-era educational fi lm on how to 
become a better super villain, starring 
Madam Dismay and her henchmen, 
Cohort and Crony.
BRONX BALLETOMANE
USA • 24 Minutes • English • Jeremy Joffee, 
Director
Joey appears to be just a regular Italian 
guy from a Bronx neighborhood, but 
he’s been hiding a secret lifelong pas-
sion. When his daughter, Giselle, asks 
to take ballet lessons, both father and 
daughter learn to overcome their inner 
fears and take an unexpected step into 
the world of ballet.

Shorts - “The Arts”, showing 
with Shooting Beauty 
PATIENCE OF THE MEMORY
Germany • 7 Minutes • Vuk Jevremovie, 
Director
A surrealist, avant-garde animation 
conjuring up the memory of the city of 
Dresden.
LEONARDO
USA • 10 Minutes • English • Jim Capobi-
anco, Director
A look at DaVinci before he had created 
his masterpieces, Leonardo is about the 
journey of the creative spirit, through 
much failure, pain, perseverance, suc-
cess and ruin. A journey often does not 
end where the artist thought it would.
AMELIE & ALCHEMY
USA • 7 Minutes • English • Konstantin 
Brazhnik, Director
A photographer attempts to use an 
antique technique to capture his 4-year-
old daughter on fi lm.

Big Cypress Swamp: The 
Western Everglades
USA • 2009 • 60 Minutes • English • Elam 
Stoltzfus, Director This visual master-
piece tells the story of Florida’s river of 
grass, highlighting people who share a 
passion for this wild place, its seasons 
of scenery that pull you into the beating 
of the swamp, and the chorus of nature 
sounds which are melded into a musical 
score.  Follow fi lmmaker Elam Stoltzfus 
as he takes you on a journey through 
one of Earth’s great treasures: the Big 
Cypress Swamp, an ancient region of 
the Everglades

The Knowers
USA • 2009 • 75 Minutes • English • Roy 
LoCascio, Director
Present day, Yucatan Peninsula: a botan-
ical expedition fi nds relic tablets in the 
jungle. These tablets are sent to Naples, 
Fla., for carbon testing. Everyone in the 
scientifi c community is baffl ed when 
the tablets and their strange markings 
are discovered to be over 140 million 
years old.

Immokalee, USA
USA • 2008 • 78 Minutes • English • Georg 
Koszulinski, Director
Utilizing largely ethnographic and 
observational approaches to documen-
tary fi lmmaking, “Immokalee, U.S.A.” 
chronicles the daily experiences of 
migrant farmworkers living and working 
in the small town of Immokalee, Fla.

Strictly Local - Shorts
DEAR BASEBALL: I LOVE YOU
USA • 11 Minutes • English • Sanibel •  
David E. Carter,  Director
Dear Baseball: I Love You is, simply, a 
love poem to baseball. With an opening 
narration by Baseball Hall of Fame 
announcer Marty Brenneman, the 
short fi lm features fi ve segments of a 
man looking back at the baseball of 
his youth. If you grew up in the 1950s, 
you’ll understand. And if you played 
baseball as a boy, this is your love story.
RE-NUDE
USA • 9 Minutes • English • Naples High 
School Students •  Heili Basham,  Director
When a teenage boy fi nds his little 
brother missing, he suspects that he’s 
been taken during the Rapture, only to 
fi nd he ran away to a neighbor’s house. 
Soon, strange things do happen and 
certain people do disappear. Shot with 
cast and crew from Naples High School.

THE RESURRECTION OF 
AMALIA MENDOZA
USA • 13 Minutes • English • Naples •  Greg 
Kahn,  Director
For seven years, Amalia Mendoza lived 
in a state of near isolation. A tragic 
accident cut her off from an outside 
world where once she was the center 
of everything. Those years left Mendoza 
withdrawn and depressed, with only 
a small circle of family and clergy 
between her and suicide. By early 2008, 
desperation permeated everything she 
encountered. Her doubts and anxieties 
infected her family. From her home in 
Albany, N.Y., Mendoza’s daughter, Rocío 
Villa, began searching every night online 
to fi nd something, anything, that could 
make her mother whole again.  

USEPPA ISLAND: FLORIDA’S 
SECRET SILVER MINE
USA • 29 Minutes • English • Useppa Island  
•  Richard Volpe,  Director
Useppa Island, a small island off west 
coast Florida, is home to more than 
12,000 years of history. From the Calusa 
Indians to the infamous Izaak Walton 
fi shing club, this island has an immense 
amount of history.
SELLING BUDDHA
USA • 5 Minutes • English • Naples  •  Ken 
Olsen,  Director
Local director and producer Ken Olsen 
puts together a piece very quickly after 
meeting other local fi lm festival cineasts 
in Naples. The short has fun twists and 
turns, yucks and giggles.
PURPLE MARTIN
USA • 11 Minutes • English • Fort Myers  •  
Eric Raddatz,  Director
Eric decides to wake up one Saturday 
morning and fi nish a fi lm in one day 
for the festival, proving to himself and 
everyone in town that anyone can make 
a fi lm. In a day, even.  Eric’s car got 
shit on by a bunch of purple martins. 
It was destiny and led him to God. It’s 
Fort Myers fun with Eric Raddatz, Tom 
Schiavon, and Jason Conzelman.
THE CHOCOLATE FETISH
USA • 12 Minutes • English • Naples  •  Lis 
Anna,  Director
Christina is working hard in the kitchen, 
preparing chocolates for their confec-
tionery Café, while her philandering 
husband, Gabriel, is seducing a young 
woman customer with chocolate. The 
Chocolate Fetish was made to resemble 
the silent fi lm era, while using modern 
technology within a timeless setting.

Children’s Festival
Ages 3-8  ~
Best Of NY Int’l Children’s Film Festival Kid 
Flix Mix 2009 (Short Films) Animation, Vari-
ous, 65 Minutes, In English. Recommended 
For Ages 3 To 8
The world renowned New York Interna-
tional Children’s Film Festival presents 
this kaleidoscopic collection of the best 
animated short fi lms from around the 
world, for ages 3 To 8.  The program 
features musical and narrative works 
from Sweden, France, Finland, Germany, 
Latvia, Switzerland, the UK and the US, 
and offers a spectacular array of tra-
ditional, Cgi, CollAge, and stop-motion 
animation styles.  Program is in English.
7 DAYS OF THE WEEK
Animation, Mcbride/Cowles, USA, 3 
minutes
KNUFFLE BUNNY
Animation, Mo Willems, USA, 8 minutes 
BREAKING THE MOULD
Animation, Manley/Paulli, UK, 1 minute
THE BRIDGE ON THE RIVER ZZZEEE
Animation, Thomas Szabo, France, 5 
minutes
DINOSAUR SONG
Animation, Christian Robinson, USA, 3 
minutes
HEDGEHUG
Animation, Dan Pinto, USA, 5 minutes
HORSIE
Animation, Sarah Wahl, Finland, 2 minutes
THE NEW SPECIES
Animation, Evalds Lacis, Latvia, 10 minutes
NO MONKEY
Animation, Harry Flosser, Germany, 4 
minutes
SOONER OR LATER
Animation, Jadwiga Krystyna Kowalska, 
minutes
SPOT AND SPLODGE IN SNOWSTORM
Animation, Geffenblad, Sweden, 8 minutes
THE TRUE STORY OF THE THREE LITTLE 
PIGS
Animation, Konstantin Bronzit, USA, 10 
minutes
AND MORE

Children’s Festival  Ages 9-16  
Best Of NY Int’l Children’s Film Festival Party 
Mix 2009 (Short Films) Animation, Various, 
75 minutes, In English or English subtitles
Recommended for ages 9 to 16
Party Mix is an all-animated program of 
audience and jury favorites, cherry-picked 
from the New York International Children’s 
Film Festival. The eye-opening and highly 
entertaining collection includes hilarious, 
visually stunning, and thought-provoking 
shorts, specifi cally intended for older audi-
ences, ages 9 to 16.
ANIMACAT
Animation, Andreani/Schwizgebel/
Delachaux, Switzerland, 6 minutes
ATTRACTION
Animation, Rachinta Platts, UK, 2.5 minutes
DON’T LET IT ALL UNRAVEL
Animation, Sarah Cox, UK, 2 minutes
FLATLIFE
Animation, Jonas Geirnaert, Belgium, 11 
minutes
FUGGY FUGGY
Animation, The Brothers McLeod, UK, 5 
minutes
I MET THE WALRUS
Animation, Josh Raskin, Canada, 5 minutes
KFJG NO. 5
Animation, Alexey Alexeev, Hungary, 2 
minutes
LAPSUS
Animation, Juan Pablo Zaramella, 3.5 
minutes
LIFELINE
Animation, Tomek Ducki, Hungary, 6 
minutes
OPERATOR
Animation, Matthew Walker, UK, 2 minutes
POST!
Animation, Asmussen/Bruhn, Germany, 
14 min
ZOOLOGIC
Animation,  Nicole Mitchell, USA, 5 min
AND MORE
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Send us your society photos. 
Include the names of everyone in the picture. 
E-mail them to society@fl oridaweekly.com 

or mail them to Florida Weekly,
2025 J&C Blvd., Suite 5, Naples, FL 34109.  

Enclose a self-addressed, stamped 
envelope if you would like photos returned.

The Pelican Marsh Halloween Tennis Mixer

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

FLORIDA WEEKLY SOCIETY

1. Anne Colleary and Nancy Tuck
2. Gloria Spinella, Hal Harder and Lynn Albert
3. Greg and Beth Gilman
4. Jaine and Jim Carter
5. Lorraine and Bob Steuerer
6. Pete Minarich and Hal Harder

MARLA OTTENSTEIN / FLORIDA WEEKLY
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

FLORIDA WEEKLY SOCIETY

BOB RAYMOND / THE DOWNTOWN NAPLES ASSOCIATION 

Everyone gets into Halloween along Fifth Avenue South
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The Steinway Piano Gallery Physicians Talent Show
A benefit for the Neighborhood Health Clinic

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

FLORIDA WEEKLY SOCIETY

1. Rosann Heisler, Dr. Hope Heisler and Tibor 
 Vargas in front of the band
2. The backup singers, Sara Billings, Sherry 
 Break and Cherie Nottingham
3. Carl McVicker
4. Dr. Millard Brooks
5. Dr. Richard Linden
6. Dr. Cathy David
7. Dr. Corey Howard
8. Greg Billings, owner of Steinway Piano 
 Gallery
9. Rob Hamilton
10. Dr. Michael Baron
11. Dr. Deb Doud
12. Melody Cooke

SEBASTIEN GIRARD/STEINWAY PIANO GALLERY 
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Community School of Naples Fashion Show at Waterside Shops
A student-run benefit for the school’s scholarship fund

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

FLORIDA WEEKLY SOCIETY

1. Kelly Hammer and Steve Wheeler
2. Ellen Baseman and Keri Cheffy
3. Chandler Stark and Devin Lindmann
4. David Stevens and Maribel Larragoity
5. Carla Costa, Patty Campbell and Beth Stark
6. Adrienne Gilhart
7. Charlie Rogan
8. Paige Hebble
9. Emily Madsen

CHARLIE MCDONALD / FLORIDA WEEKLY 
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