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The stars at Silverspot 
See who stood out at VIP 
premiere of Mercato’s 
boutique cinema. C20-21 

Getting the picture
Professional photographers focus
on new angles for business. B1 

New hospice unit
VITAS opens 10 private rooms
at Physicians Regional-Pine 
Ridge. A9 

Big Cypress 
Swamp 
previews 
this week 

The South Florida National 
Parks Trust welcomes visitors 
to the soon-to-be-completed 
Big Cypress Swamp Welcome 
Center in eastern Collier Coun-
ty to celebrate the release of 
the documentary “Big Cypress 
Swamp: the Western Ever-
glades.” 

During a special open house 
at the center Sept. 20-27, 
screenings of the documentary 
will take place at 11 a.m. and 
noon daily. The film begins 
airing on public television sta-
tions nationwide Saturday, 
Sept. 26. Local airtime is 7 p.m. 
on WGCU-TV.

Sponsored by the Nation-
al Park Service; the Naples, 
Marco Island, Everglades Con-
vention and Visitors Bureau; 
Friends of Big Cypress; the 
South Florida Water Manage-
ment District, Big Cypress 
Basin; and the Friends of the 
Fakahatchee Strand Preserve 
State Park, the film consists of 
a collection of stories on the 
struggle to protect the swamp, 
along with segments about 
today’s partnerships in manag-
ing this unique region of the 
greater Everglades.

The Big Cypress is a mosaic 
of different habitats that pro-
vide shelter and sustenance for 
a diversity of species, including 
10 federally listed threatened 
and endangered species such 
as the Florida panther and the 
West Indian manatee. 

Producer/cinematographer 
Elam Stoltzfus answered the 
call of the wild to go deep into 
the Big Cypress Swamp along 
with fine-art photographer

SEE BUTCHER, A13  

SK ANY COLLECTOR AND HE’LL 
tell you: The world is full 
of curious and wonderful 
things, each object imbued 
with its own strange beau-
ty: hood ornaments and 

hubcaps, neon signs, lace, doorknobs, 
belt buckles, matchbooks, cookie jars, 
skate keys, birdhouses.

“Life is much more interesting for 
collectors,” says sculptor/collector 
Marilynn Gelfman Karp. “There’s 
never a dull moment. You’re waiting 
on a street corner, and there are mil-
lions of possibilities. It’s wonderful 
for me, and probably for every other 
collector.”

Ms. Karp is “willing to admit to 
200 collections,” but she actually 
owns more than that. An art profes-
sor emeritus at New York University, 
the incurable collector talks about 
and displays many of her unusual 
assemblages in “In Flagrante Collecto: 
Caught in the Act of Collecting.” 
(Abrams Books, $60). See some of 
them online at www.inflagrantecol-
lecto.info.

Collections fall into various catego-
ries, she says.

Some people collect items of 

A

BY NANCY STETSON

nstetson@fl oridaweekly.com

It doesn’t always take an objet d’art
to create a collector’s obsession

collectionseclectic
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SEE COLLECTORS, A8  

Florida Weekly is 

collecting collectors. 

Tell us what you love.
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Dianne Durante, a marriage and family coun-
selor in Naples, has collected heart-shaped 

objects for more than two decades.

“To hear with the ear and the 
heart is an art.” 

– Dianne Durante, Naples collector
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Fifty-one years ago this month, in the 
fall of 1958, Johnny Unitas took the field as 
a quarterback for the Baltimore Colts. In 
December that year, he guided his team 
to the NFL championship against the 
New York Giants. That game has been 
called “the greatest game ever played,” 
and not just because it was exciting.

Since NBC televised it nationwide — 
the first time a football game had been 
broadcast from sea to shining sea on the 
boob tube  — the Giants-Colts shootout 
50 years ago has been credited with 
changing forever both the sport and its 
reception by Americans. Only three or 
four television channels existed then, and 
none in the mountains, so it was a pretty 
big deal. About 45 million Americans 
watched it, including hard-nosed mer-
chants who knew a money train when 
they saw one.

Twelve years earlier, Jack Kramer, the 
great American tennis player who died 
last week at 88 in Los Angeles, officially 
went pro at the U.S. Open. In a defining 
sports moment reconstructed by Sports 
Illustrated magazine, he explained it like 
this: “The amateur game was phony. Kids 
were all getting money under the table.”

So at the 1947 finals, he let it be known 
publicly that he was going to get paid. 

The decision created a furor in sports, 
and made a force of Mr. Kramer. As ten-
nis pundit Bud Collins noted in the maga-
zine, “From a competitor to an adminis-
trator to a broadcaster, Jack Kramer was 
the most important figure in the history 
of the game.” 

For Mr. Kramer, the decision proved 
a no-brainer. “It was simple,” he said. “I 
needed the money.” 

Nowadays, sport is something nobody 
can explain in America. Many Ameri-
can sports have been outwardly and 
determinedly professional for roughly 
50 years. But that’s only true for adult 
sporters (and arguably for some mis-
guided college or university players and 
coaches). 

While we don’t really know what our 
changing perception of sport says about 
us, yet — or at least I don’t — I figure 
it must put a lot of pressure on high 
school coaches and the honorable col-
lege coaches. After all, they’re required 
to behave with the highest standards of 
traditional amateur ethics. They have 
to pretend (if they don’t believe it) that 
sport is designed to better your charac-
ter, not to make you a “winner” — a term 
now mostly synonymous with wealth 
and fame. 

They even have to pretend that the 
most important measurement isn’t the 
score, but the amount of courage and 
heart and grace displayed by the winners 
(and the losers).

But I think most high school coaches 
really do believe that character comes 
first: people like football coaches Bill 

Kramer at Naples High, or Sam Sirianni 
at Fort Myers High. Both have coached 
winning teams, and they represent a 
sport under great pressure to change, 
temperamentally. Both have also been 
acclaimed as good sportsmen. That con-
cept has aged about as well as a museum 
mummy — it lasts a long time, but it 
never gets more lively.

It’s also true of people like Dave Balza, 
the head men’s basketball coach at Flor-
ida Gulf Coast University. His team has 
rocketed from Division II right into Divi-
sion I status. He probably has almost as 
much ambition as Vice Lombardi, the 
late Green Bay Packers coach who said, 
“There is no room for second place. 
There is only one place in my game, and 
that is first place.” 

But I suspect Mr. Balza’s definition of 
winning, of first place, isn’t quite what 
Mr. Lombardi’s was. At least that’s what 
he told me once, and I believed him.

He also told me, “A lot of times, the 
kids most willing to learn, and willing to 
work the hardest, are the ones who go 
farthest, even if they don’t have the most 
pure athletic ability.”

About recruiting one of his players, 
Roman Narmbye, he said, “First, he is a 
good man. A GOOD man. And second, 
he knows the game better than anybody. 
He is very smart.”

A GOOD man, first. Mr. Lombardi 
might not have worried first about 
whether a player was a good man, as 
long as he kept winning on the field and 
didn’t get caught being a bad off the field. 
But Mr. Lombardi was a pro.

The amateurs, though, hang on to the 
seemingly antiquated notion that both 
body and mind, training together in sport, 
become components of a single engine — 
an engine designed to reach a destination 
people used to call “the good man,” or 
perhaps now “the good woman.”

Understanding the place of sports 
makes that engine run a bit better.

Near the end of the greatest game 
ever played, I remember breaking into 
tears and sobbing. Johnny Unitas was my 
favorite player — a man who had worked 
in a steel mill after college, been cut from 
the Pittsburgh Steelers and later paid $6 a 
game in the semi-pros. His starting salary 
two years earlier had been $7,000.

 The Colts were deep in their own ter-
ritory with two minutes to go, behind by 
three points. My father had borrowed a 
television set from somebody just for this 
game, and the picture was clear. I knew 
for sure that the Colts would win. But 
even with Big Daddy Lipscomb playing 
in the defensive line (father died when 
Big Daddy was 2, mother murdered in 
Detroit when he was 11, no college), 
Raymond Berry catching passes from the 
end position (joined the Army National 
Guard while playing pro football, served 
five years) and Lenny Moore doing the 
same thing from flanker back (played 
as one with his teammates, on the field; 
frequently had to sleep in separate hotels 
or eat in separate restaurants, like Big 
Daddy Lipscomb, off the field), the Colts 
appeared to be going down. I wept like a 
Greek chorus.

But Dad told me two things, and I 
remember the words exactly. “The 
game’s not over yet, Roger,” he said.

“Besides, it’s only a game.” ■

COMMENTARY
Remember: It’s only a game, and it’s not over yet
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rogerWILLIAMS
rwilliams@floridaweekly.com
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➤ On Sept. 17, 1903, Lester L. Whit-
man and Eugene I. Hammond com-
plete their coast-to-coast expedition, 
the third trans-U.S. automobile trip in 
history. Their journey was memorable 
because it contained a small detour. 
Whitman and Hammond’s decided to 
include a side trip to Niagara Falls in 
Ontario, Canada, in order to dub their 
trek “international.”

➤ On Sept. 18, 1917, 23-year-old 
Aldous Huxley, future author of “Brave 
New World,” is hired as a schoolmas-
ter at Eton. One of his pupils will 
be Eric Blair, who will later use the 
pen name George Orwell. Barely able 
to read due to a medical condition, 
Huxley nevertheless graduated from 
Oxford in 1916, the same year his first 
book appeared.

➤ On Sept. 19, 1957, the United 
States detonates a 1.7 kiloton nuclear 
weapon in an underground tunnel at 
a research center in Nevada. The test, 
known as Rainier, was the first fully 
contained underground detonation 
and produced no radioactive fallout. 
A total of 928 tests took place at the 
site between 1951 and 1992. ■

OPINION

If he wants to prevail in Afghanistan, 
Barack Obama needs a George W. Bush 
moment. He’ll have to ignore the polls, 
brush aside doubters in his own party 
and reinforce a failing war effort.

Bush did all that, and more, when 
he ordered the surge in Iraq in Janu-
ary 2007. He also had to buck his own 
military brass and almost the entirety 
of a foreign-policy establishment that 
considered the feckless recommenda-
tions of the Baker-Hamilton commission 
holy writ. He operated from a position 
of political weakness so debilitating, 
Lyndon Johnson might have identified 
with it in his final days. 

Compared with those headwinds, 
Obama is experiencing a late-summer 
breeze on Afghanistan. He’s a new pres-
ident in whom the American public 
hasn’t yet lost faith, even if he’s faded 
from his post-election heights. In a CBS 
poll, only 48 percent approve of Obama’s 
handling of Afghanistan. That’s nothing 
like the collective “enough” the public 
had exclaimed about the Iraq War prior 
to the surge.

But Obama will need three especial-
ly Bushian qualities if he is to spare 

his country a humiliating retreat or an 
underresourced, inconclusive slog in 
Afghanistan: sincerity, perseverance 
and courage.

Bush risked his presidency on Iraq 
because of his heartfelt belief in its stra-
tegic importance. Obama sounds just 
as categorical about Afghanistan. If he 
believes it, he’ll make the tough calls. If 
not, he’ll be prone to Rumsfeldian half-
measures that will ensure all our sacri-
fices are made on behalf of failure.

We’d be in even worse shape if Obama 
hadn’t already sent 21,000 additional 
troops earlier this year. The buzz among 
coalition commanders on the ground 
was that August would be a trying 
month — casualties would spike, and 
Americans back home would sour. So 
it has come to pass. If Obama approves 
another request for additional forces 
from Gen. Stanley McChrystal, it will 
mean even more casualties, as — for at 
least a period of time — the Taliban look 
as strong as ever.

Bush had to endure a similarly treach-
erous lag between our troops fighting 
their way to outposts among the popula-
tion in Iraq, and the results in enhanced 
security. Obama, too, will have to ignore 
his most fervent supporters, who fear 

he’ll wreck his presidency in the Hindu 
Kush, and stomach poll numbers that 
will get worse. 

If we withdrew, the Taliban would 
take over swaths of the country and 
would likely host al-Qaida again. Paki-
stan would feel pressure to return to 
embracing the Taliban fully as its proxy 
in a war that would become a free-for-
all for Afghanistan’s neighbors. This 
would strengthen the hand of extrem-
ists within Pakistan at the same time 
our credibility would have sustained a 
devastating blow. 

The war is far from lost. Kabul is rela-
tively safe, certainly compared with the 
hellish extremity of Baghdad in 2006. 
The areas that are in the worst shape in 
the South are those in which we have 
had the fewest forces. The population 
doesn’t want a reprise of Taliban rule. 
If we could recover in an Iraq that had 
descended to Dante’s seventh circle, 
Afghanistan is salvageable with enough 
resources and time.

As he contemplates his next move, 
Obama should ask an unexpected ques-
tion: “What would Bush do?” ■

— Rich Lowry is editor of the Nation-
al Review.

BY RICH LOWRY

Even in the city of Ground Zero, Sept. 
11, 2001, seems ever-more distant on 
the eighth anniversary of that terrible 
day. Eight years is not that long a time, 
a mere blink in history’s gaze, and for 
those closest to the death and destruc-
tion of 9/11 — those who survived it and 
those who lost loved ones — there are 
no doubt moments when it seems like 
no time at all. But for the rest of us, the 
distance between then and now is mag-
nified by all that has happened since, all 
the ripples of consequence that spread 
out from that morning when planes col-
lided with tall buildings.

The ripples spread to this day, though 
we probably think less often than we 
should about the events that first set 
them in motion. The relentless politiciz-
ing of 9/11 by those who invoked it to 
justify actions big and small may have 
drained that date of some of its power in 
the ears of the average citizen, through 
sheer repetition. But make no mistake: 
We live — and some of us die — still in 
the world created by 9/11. 

Sept. 11’s repercussions resonate most 
clearly in the war we continue to fight 
in Afghanistan. At the beginning of that 
fight, many spoke of how our United 
States, to prevail, would need not only 
firepower and willpower but also stay-
ing power. Public officials and pundits 
alike warned against repeating the mis-
take of abandoning Afghanistan, as we 
did after the U.S.-backed mujahedeen 
drove out the Soviet Union in 1989. 

With those cautions in mind, we might 
have imagined, in October 2001, that 
there would still be a U.S. presence in 
Afghanistan eight years later. But did 
anyone foresee, particularly after the rel-
atively quick dispatch of the Taliban from 
the seats of governmental power, that the 
fighting would still be so intense and that 
the outcome would remain in doubt?

Our nation had the firepower, but we 
chose to use most of it instead in anoth-
er war that was linked to 9/11 through 
sophistry, demagoguery and misinfor-
mation. Our nation and our troops never 
lacked the willpower to fight dangerous 
enemies abroad, but did we lack the 
willpower in our democracy at home 
— in our politicians, in our press, in 
our public discourse — to challenge the 
notion of committing ourselves to a war 
in Iraq with the job in Afghanistan left 
unfinished? 

And now, as we belatedly bring a new 
focus on a war in Afghanistan, we might 
also wonder about our staying power. 
In the same recent interview where 
Joint Chiefs of Staff Chairman Adm. 
Mike Mullen described the situation 
in Afghanistan as “serious and dete-
riorating,” he also noted, with concern, 
opinion polls that show faltering public 
support at home for continuing the war. 
If we look at the Soviet experience in 
Afghanistan, we can find parallels, such 
as an inability to extend governmental 
authority beyond that country’s cities, 
and a fighting force increasingly sus-
ceptible to guerrilla attacks. The Soviets 
stayed for nine years, then withdrew 
from the war that came to be called 
“their Vietnam.”

With some now calling Afghanistan 
— for different, but related, reasons — 
“Obama’s Vietnam,” how much longer 
will the U.S. stay? At what price in the 
blood of our servicemen and -women, 
and what price in treasure? And what 
would be the price of withdrawal?

It has been eight years since terror-
ists killed 3,000 citizens of the U.S. 
and the world in New York, Wash-
ington and Shanksville, Pa. In those 
eight years, more than 800 American 
men and women in uniform have been 
killed in Afghanistan, and 4,200 in Iraq. 
Sept. 11, 2001 may be in the past, but the 
past still exerts a powerful pull on the 
present. ■
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What would Bush do?
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confidence,” she adds. 
Ms. Desalvo is planning to take the 

Seacrest chorus to Italy to perform in 
some of the cathedrals that had such a 
powerful impact on her musical career. 
To raise money for the trip, the group 
will perform on Wednesday, Sept. 23, 
at Handsome Harry’s on Third Street 
South. “The show will be great practice 
for the kids to sing in front of an audi-
ence,” she says. “The more experience 
they get, the better they’ll be at dealing 
with stage fright.

Despite all of the years that she has 
spent on performance stages around the 
world, Ms. Desalvo admits she still gets 
nervous every time she plays. “I always 
want to do my best, and that provides a 
certain amount of pressure,” she says. 
“Still, the adrenalin that comes from 
being nervous helps me to do a better job 
on stage. It gives me a shot of energy and 
an excitement that I need to do my best.

“Over the years, I’ve learned to chan-
nel my nerves so that they help me give a 
better performance rather than immobi-
lizing me. That’s something that I try to 
teach my students to do as well.”

When asked what she likes best about 
performing, Ms. Desalvo replies that she 
likes… well, everything about it. “I can’t 
imagine doing anything else with my 
life,” she says.

“I love working with kids and helping 
them grow, and I love every minute that 
I spend on stage. I particularly enjoy the 
opportunity to bring my own interpreta-
tions of the music to the audience.” ■

15 MINUTES

but they didn’t really take to it,” she 
says, “although my oldest son loves 
playing now.”

The pianist believes that even for 
kids who don’t plan a career in music, 
singing with a choir offers a wonderful 
chance to learn to work with a group.  
“And getting up in front of an audience 
is not easy for most kids, but it’s an 
important life lesson that helps build 

Growing up in a house filled with 
music the way she did, it’s really no 
surprise that concert pianist and choral 
director Jodie Desalvo found her passion 
early in life. By the time she was 8 years 
old, she had decided playing the piano 
was her life’s ambition, and since then 
she has fully realized her goal. 

Ms. Desalvo has earned national and 
international acclaim for her interpreta-
tions of the classical masters and has 
toured the world as a concert soloist, 
recitalist and chamber musician. She 
played her debut performance at Carn-
egie Hall in 1982 and followed that per-
formance with an encore engagement 
at New York’s Lincoln Center. She’s 
performed on stage with The Moody 
Blues and in major concert halls in New 
York, Chicago, San Francisco, Tenerife, 
Warsaw and London.

Nowadays, however, she prefers per-
forming closer to home. She appears 
regularly at the Philharmonic Center 
for the Arts and hosts the Phil’s lecture 
and recital series titled “The Art of the 
Piano.” She’s also the middle and high 
school choral director at Seacrest Coun-
try Day School.

“My mother was an opera singer,” 
says Ms. Desalvo, who grew up the 
middle of three children in Waterbury, 
Conn. “Though my mom stopped per-
forming when she married my father, 
music was always a very big part of our 

lives” she adds.
She began performing publically at the 

age of 11, accompanying the chorus at St. 
Joseph’s Catholic School, where she was 
a student, and playing at local churches 
and concert halls. In high school and in 
college, she toured with a variety of cho-
ral groups and performed in some of the 
most spectacular cathedrals in Europe. 
“Those experiences were some of the 
best of my professional life,” she says. 
“Playing the world’s most beautiful com-
positions in such awe-inspiring places 
was very moving for me. The old world 
context made the music very powerful.”

She earned a bachelor of music degree 
from the Hartt School of Music in New 
York and a master’s from the prestigious 
Manhattan School of Music.

Her choral background makes her a 
natural as the choir director at Seacrest. 
Before beginning there two years ago, 
she held a similar position at Commu-
nity School of Naples. In addition to 
her full-time responsibilities, she tutors 
students individually in both singing and 
piano. “I love working with the students 
one-on-one, helping them develop their 
individual strengths,” she says. 

Her son Bennie, a senior at Seacrest, 
sings with the school choir; older son 
Frank attends Tufts University in Somer-
ville, Mass., where he sings with a gospel 
choir. Her husband, Bill, is the high 
school admissions coordinator and the 
college counseling officer at Seacrest.

“I tried to teach both my kids to play 
the piano when they were growing up, 

The world is her stage, but concert pianist prefers Naples for now

COURTESY PHOTO
Jodie Desalvo
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having to travel distances at some of life’s most difficult turns.

And when it comes to saving prematurely born infants, The Children’s Hospital 
of Southwest Florida is the #1, top-rated program in the state boasting the best 
survival rate among all 11 certified Level III neonatal intensive care centers in 
Florida’s Regional Perinatal Intensive Care Program.  

Children come first here. We’re your children’s hospital. 

World class health care is closer than you think. 

Children. First.
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intrinsic value, such as gold coins.
Others collect objects of extrinsic 

value, things that are worth something 
because many people want them. 
“That’s how art achieves its value,” she 
says, adding a canvas, wood stretcher 
and nails aren’t really worth anything. 
It’s when collectors start competing 
for an artist’s work that it becomes 
valuable. “The materials are not what 
people are vying for.”

And then there are items that appear 
to have no particular value at all, 

except to the col-
lector.

For example, Ms. 
Karp’s collection of 
found grocery lists. 
Or her collection 
of “this item was 
inspected by” tags. 
Or her collection of 
fancy wax paper.

After her book 
was published, 

she received a letter from a man in 
England about his collection of price 
stickers found on bread. He’d collected 
them throughout his childhood and had 
laid them out in books, hundreds on 
each page.

“Collectors literally embrace mate-
rial culture, things that you 
can hold in your hand, while 
simultaneously, they’re 
enfolded by their collections, 
and they’re defined by their 
collections,” she says.

In “In Flagrante Collecto,” 
she devotes three pages to 
a friend’s collection of soap 
shards. He groups them 
together and places them 
in frames, displaying them 
much like how “Victorians 
displayed geological specimens or fos-
sils or seashell collections,” she writes. 
The soaps are smoothed by use, Arp-
like shapes of various colors, some 
with white veins showing, as if they’re 
marble.

Shared characteristics
Collecting is a calling, not a choice, 

Ms. Karp says.
She describes collectors as are those 

whose inner child still dominates.
“Anybody who has ever collected 

anything has felt the satisfactions of 
collecting, which are deep and urgent,” 
she says. “It’s analogous to gastronomy: 
devouring, savoring, digesting, assimi-
lating. (A collection) becomes part of 
you. It enhances who you are.

“And as most people who ever col-
lected anything know, the acquisition 
of (a desired object) gives you a state 
of peace and knowing, a rather propri-
etary stance. You just want to steal off 
with it and bring it to safe haven.”

Collectors share common traits.
First, collecting gives them a sense 

of control. Children have very little 
control over their own lives, and col-
lecting “gives them a province of 
absolute control. It’s their domain,” 
she says. “A collector is a godly king 
and an absolute monarch of a singular 
and self-defined territory. And in a real 
sense, they are master of all he or she 
surveys.

Second, their collections provide 
hands-on gratification.

“There’s a deep satisfaction in han-
dling, organizing, even inventorying 
and communing with the booty. ‘I 
found it, it’s mine!’ ‘These are wonder-
ful!’” she says. “Touching the material 
objects connects us with the time and 
place in which they were made.”

The third trait that collectors share is 
empowerment. Within their collecting 
sphere, their choices are limited only 

by their imagination. “Everything you 
do with the collection is self-imposed, 
except maybe if your mother comes 
into your room,” she says, drawing 
unspoken images of mothers throwing 
out treasured collections, including 
valuable baseball cards or comic books 
considering them “junk.”

Common dilemmas
Collectors often grapple with the 

same kinds of questions, no matter 
what the object of their desire: Should 
their quest be toward variety or qual-
ity? Quality or quantity? Quantity or 
one-of-a-kind? Perfect or flaws allowed? 
Should I upgrade?  Should I trade?

“The boundaries, the criteria and the 
standards are all the collector’s own,” 
Ms. Karp says, “although limitations of 
budget are personal and may be built 
into one’s criteria. I like to think of it as 
a sliding scale of allowable desire.”

The fourth characteristic of collect-
ing is “exhilaration in the quest and the 
satisfaction attendant to acquisition,” 
she says. “You can sort of examine your 
own feelings about that and come up 
with a refined sense of strategic recon-
naissance… and a fulfilling sense, really, 
of your own personal acuteness, judg-
ment, attainment, achievement.

“If you’ve ever had a kid talk to you 
about things in a collection they put 
together, they really wax eloquent on 
their favorites and where they found 
them, or how they came by them.”

The fifth characteristic is 
possession.

“Ownership is really an 
act of self-affirming inti-
macy and self-committing 
responsibility,” she says. 
“You’re committing your-
self to taking care of these 
things, and revealing your-
self to be who you are 
through your selection, 
your objects. A collector’s 
singular voice is always 

witnessed in a collection.”
And the last trait, she says, is hus-

banding and transference of character-
istics.

“Once you have objects, once you 
give them protective custody, in some 
cases it’s like granting asylum, gripping 
an object from the wastebasket or the 
maw of oblivion,” she says. “I think to 
collectors of all ages, a collection is a 
charm against chaos… it’s protection 
against the world, it’s the ordered part 
of their lives. It’s their realm.”

She explains that husbanding means 
you’re committed to taking care of the 
objects, which confers, in some myste-
rious way, the characteristics of what’s 
collected to the collector.

“If things are beautiful or (show) 
strength or poise or dignity or quirki-
ness, it’s a mantle that the collector 
dons,” she says.

Dianne Durante likes that idea.

If she only had a heart
Ms. Durante, a marriage and fam-

ily counselor in Naples, has collected 
heart-shaped objects for more than two 
decades.

It started with heart-motif kitchen 
wallpaper that she just had to have. At 
one point, her collection was very spe-
cific: only purple hearts. “I was really 
into purple,” she says.

When she first moved to Naples 20 
years ago, Ms. Durante would walk the 
beach in search of stones or shells in 
the shape of a heart. “It was my symbol 
of hope, that if I could just find a heart, 
everything was going to work out,” she 
says. “I have about 50 of those hearts, 
mostly stones. I have some at home, 
some at the office.”

An entire wall in her office is filled 
with framed “heart art,” including a 
hand-stitched needlework of hearts 
and a quilt. 

Ms. Durante recites her favorite say-

ing — “To hear with the ear and the 
heart is an art” — and points out that 
“hear,” “ear” and “art” are all contained 
within the word “heart.”

“I’ve surrounded myself with hearts,” 
she says. “I think for me, it’s hope… 
It’s a belief in positive thinking: If I 
can just keep my heart open, I can find 
hearts all over and I will also do my 
job better. I will always have an open 
heart to listen to people.

“What better thing for a marriage coun-
selor than to collect hearts, and to teach 
people about their hearts?” she says.

Full battle dress
Bill Deile, a city councilman in Cape 

Coral, has a collection that relates to 
his career: military uniforms, caps, 
helmets, patches and badges. A retired 
Army colonel, he fought in Vietnam 
and joined the Army Reserves when 
he returned to civilian life, eventually 
doing stints in Saudi Arabia and Hun-
gary.

As a boy, Mr. Deile collected match-
books, pennies and stamps. When he 
was in high school, he started collect-
ing Army patches.

“What attracted me to them was the 
symbolism, and the color, the heraldic 
origins of them,” he says. “I’m a stu-
dent of history and heraldry. When 
I collect things, I like to know what 
they mean and what they’re all about.” 
About his military uniforms and acces-
sories he says, “The colors mean 
something. The different shapes mean 
something.”

He has at shelves filled with refer-
ence books in English, Hungarian, 
German, Russian and French, all about 
military uniforms. “The books explain 
the development, the origin, who the 
designer was,” he says.

More than a dozen glass cases hold 
his collection of patches and badges. 
“Crossed rifles mean infantry,” he says. 
“Crossed sabers mean cavalry.”

Eight shelves display caps and hel-
mets above a rack laden with uniforms. 
Visor caps are more structured, while 
garrison caps are made of cloth and 
look like envelope purses, he says. 
The piping on the garrison caps signi-
fied different things, he explains, for 
example, maroon and white is medical, 
yellow and green is military police, and 
red is artillery. “Everything has a sig-
nificance.”

His scores of Army uniforms date 
from the Spanish American War 
through World War II. He has an SS 
uniform and a French Legionnaire’s 
uniform.

“The French Foreign Legion has a 
mystique to it; it appeals to me to have 
that,” he says. 

He holds up a Civil War uniform 
made of heavy blue wool with red trim. 
“The Civil War uniforms are small; 
people were smaller then,” he says.

Mr. Deile tries to find uniforms that 
are his size. “Most of the uniforms I 
have fit,” he says. “The Russian stuff, I 
don’t have any problem. They’re more 
robust.”

So how does he find all these things? 
The process has changed over the 
decades, he says, but he adds he still 
loves the thrill of the hunt. 

Back in high school, when he started 
collecting military patches, “I was 
limited to what you could get in Army 

Navy stores,” he says. “You’d swap 
with friends, pick up pieces from rela-
tives who were returning from the ser-
vice. As I got older, I started acquiring 
from other collectors and dealers at 
gun shows and through mail-order auc-
tions.”

With the advent of the Internet, he’s 
on eBay every day, he says, but he still 
goes to gun shows and talks and deals 
with other collectors. “I like to be able 
to look, feel, hold something,” he says.

He enjoys standing in his room that’s 
filled with uniforms. “I get a sense of 
satisfaction in what I’ve amassed over 
the years,” he says. “I enjoy looking at 
them and figuring out where the gaps 
are in my collection. I enjoy doing the 
research (about the uniforms and the 
various battles they were in.)”

Sometimes he wonders about the 
men who wore those uniforms, who 
they were, what their dreams were, 
what they saw and experienced in 
battle.

Ms. Karp, the collector’s collector 
and author of “In Flagrante Collecto,” 
certainly understands.

“Every object has its history,” she 
says. “That’s implicit in what you’re 
collecting. You inherit the whole bag.”

Goofy gum and novelty neckties
Mickey Gorman, a fun-loving guy 

who lives in North Port, collects gum 
and novelty ties.

The gum collecting began as a joke, 
when his daughters were little, he says 
(they’re now 32 and 30 years old).

“We started noticing all these silly 
different types of gum that were out 
there, and we started collecting them,” 
he says. “They have them in these little 
milk cartons, they have them shaped 
like hamburgers and French fries, and 
in tubes of toothpaste and in packs like 
baseball cards.”

He estimates he has maybe 100 kinds 
of gum, stored in boxes in his garage. 

“It could be a huge pile of sticky goo 
by now,” he allows. “I don’t know how 
serious I got about it. How serious can 
you get about bubble gum?” The goofy 
stuff, Mr. Gorman adds, “just grabbed 
me.”

As for his novelty ties, he estimates 
he owns a couple hundred, and this is 
after he’s culled his collection.

“I have everything from a Rush 
Limbaugh collection to a bunch of 
Disney ties and ‘South Park’ and ‘The 
Flintstones.’ I’ve got a Mothers Against 
Drunk Driving tie. It’s beer under a 
microscope. I have a Jerry Garcia tie.”

He worked for a while on a tourist 
train in Grapevine, Texas, and bought 
a train tie. It looks like a locomotive, 
he says, with the point of the tie being 
the cowcatcher. When you push a but-
ton, it plays “I’ve Been Working on the 
Railroad.”

He doesn’t wear ties very often these 
days, but when he does, he picks one 
from his collection, such as his Bugs 
Bunny tie. “If you’re going to wear a tie 
in Florida, at least you ought to have 
fun with it,” he insists. ■

COLLECTORS
From page 1

PEGGY FARREN/ FLORIDA WEEKLY

Hearts and more hearts make up Dianne 
Durante’s collection.
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>> We’re collecting collectors
Do you have an unusual collection?  We’re not 

talking baseball cards, comic books, Hummels 

or fi rst edition books. We’re looking for the non-

typical stuff: linoleum samples, barbed wire, bad 

portraits, paint-by-number kits, swizzle sticks, 

retro aprons, menus from long-gone hotels, 

horror movie props. The weird, the unusual, the 

funky.

Whatever you have, we want to know about it. 

E-mail Florida Weekly arts writer Nancy Stetson 

at nstetson@fl oridaweekly.com, and we’ll be 

happy to consider your collection for a story. 

Be sure to include your phone number in your 

e-mail.

collect much?
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Marketplace at Pelican Bay

[SW corner Vanderbilt Beach Rd. & 41, near Steinmart]

Naples

LIMIT ONE COUPON PER CUSTOMER. CANNOT BE COMBINED WITH ANY  
OTHER OFFER. CANNOT BE APPLIED TO PREVIOUS PURCHASES.  

OFFER GOOD THROUGH 9/30/09

your purchase of $100 or more

$25 off

Treat your feet!

Naples

$ FREE 
PARKING

September 26th & 27th
Germain Arena • Estero, FL

Over 180 Exciting Exhibits!

“SeaPhantom”

STUNT NUTZ  
Xtreme Sports,

 Wakeboard, 
Motorcycle, 

& BMX stunts

VITAS Innovative Hospice Care has 
opened a private-room hospice unit at 
Physicians Regional Medical Center-
Pine Ridge. Naples Mayor 
Bill Barnett presided over 
the ribbon-cutting cer-
emony on Wednesday, 
Sept. 16.

On the fourth floor east 
of Physicians Regional 
Medical Center, the 10 hos-
pice rooms are for patients 
with life-limiting illnesses 
and their families. Because 
a quiet, non-clinical setting 
helps reduce stress, each 
room has the ambiance of 
a luxury hotel. Cabinetry 
houses medical equipment 
out of sight, while sooth-
ing colors and comfort-
able furniture creates a 
non-institutional environ-
ment. A family room on the floor has 
a television and children’s area. A gal-
ley kitchen offers snacks throughout 
the day, and families are welcome to 
prepare special dishes. A chapel pro-
vides a quiet place for introspection 
and prayer.

Visiting hours are 24/7, and fam-
ily members are welcome to spend 
the night. “At the same time, we’re 
always providing patients with the 
highest level of care,” says Bonnie Carl-
son, a registered nurse and manager of 
the VITAS inpatient hospice unit care 
team. “Home, rather than the hospital, 
is where most hospice patients want 

to be. But sometimes the illness makes 
that difficult,” Ms. Carlson adds. “This 
unit is ‘a home away from home.’”

The Miami-based VITAS Innovative 
Hospice Care, a pioneer and leading 

provider of end-of-life care since 1978, 
operates 45 hospice programs in 16 
states and has been caring for termi-
nally ill patients and their families in 
Collier County since 2008. Evolving 
from its founding as a volunteer organi-
zation by a United Methodist minister 
and a registered nurse, today VITAS 
(pronounced VEE-tahs) employs 9,394 
professionals who care for patients at 
home as well as in the company’s 27 
inpatient hospice units and in hospi-
tals, nursing homes and assisted living 
communities/residential care facilities. 
For more information, visit www.vitas.
com.  ■

Private-room hospice unit opens
at Physicians Regional-Pine Ridge

SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

One of 10 patient rooms on the new VITAS hospice unit at 
Physicians Regional Medical Center-Pine Ridge.
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Breakthroughs in eye hair
The pharmaceutical company Aller-

gan has introduced eyelash-thickener 
Latisse, a $120 per month prescription 
“medication” to help a woman over-
come feelings of inadequacy if she suf-
fers from scrawny lashes. Alternatively, 
eyelash transplants are now available in 
the U.S. and Britain, originally developed 
to restore lashes for burn victims, but, 

according to the American Academy 
of Cosmetic Surgery, now to market to 
women dissatisfied with their own (at 
about $6,000). And in May, Washington, 
D.C., resident Brian Peterkin-Vertane-
sian petitioned the Guinness Book to 
recognize “Wally,” his 6 ³⁄8-inch eyebrow 
hair as the world’s longest, beating the 
current record by almost an inch. ■

Recurring themes
For at least the third time in eight 

years, geography-challenged vacationers 
bought airline tickets for an Australian 
holiday but failed to notice (until they 
landed in “Sydney”) that their tickets 
took them to Sydney, Nova Scotia. Dutch 
man Joannes Rutten and his grandson 
appeared shocked when they de-planed 

in Canada, even though they had board-
ed an earlier connecting flight in Hali-
fax, Nova Scotia. In December 2008, 
an Argentine woman made a similar 
mistake, and in August 2002, a young 
British couple, after realizing their error, 
decided to spend their holiday in Nova 
Scotia, after all. ■

The continuing crisis
➤ Juvenile disruptions by “Girls Gone 

Wild” video producer Joe Francis in two 
recent federal lawsuit depositions have 
apparently backfired on him. Under ques-
tioning by plaintiffs’ lawyers, Mr. Francis 
had persistently and solemnly claimed not 
to understand common words and, dur-
ing one session, repeatedly passed gas. At 
another deposition, he appeared indignant 
when asked if he had paid two teenage 
girls to fondle him (“disgusting allegations 
(against) a man of my integrity”). One 
judge summarily ruled against him on a 
$3 million Las Vegas gambling debt, and 
the other judge was considering a similar 

course in a class-action lawsuit by some of 
Mr. Francis’ allegedly underage “models.”

➤ With no help from Verizon Wireless, 
law enforcement agencies managed to 
hunt down a disturbed, 62-year-old man 
sought in an 11-hour manhunt following a 
domestic violence call in Carrollton, Ohio, 
in May. Deputies had wanted to use the 
man’s cell phone signal to locate him, but 
the company had shut off his service over 
an unpaid $20 bill and refused to turn it 
on, even for a few minutes, unless deputies 
paid the $20. The sheriff was reluctantly 
about to pay when deputies found the 
man. ■

Oops
In August, Democrat Michael Hea-

gerty failed by one name to meet the 
ballot requirements to run for re-elec-
tion to the city council in Syracuse, 
N.Y. He was credited with 334 of the 

335 necessary signatures, but realized 
too late that he had forgotten to list 
his own name. (He said he would run 
for re-election, anyway, as an indepen-
dent.)  ■

Agile athletes
➤ Chicago Cubs’ pitcher Ryan Demp-

ster missed a month with a broken toe 
suffered in July when he tripped on 
a railing while leaving the dugout to 
celebrate a victory over the Milwaukee 
Brewers. 

➤ Kansas City Royals’ Jose Guillen 
missed over a month after tearing a 

ligament in his knee while leaning over 
to put on a shin guard before his turn to 
bat in a July game. 

➤ Appalachian State quarterback 
Armanti Edwards, a three-time All-
American, was to miss the first month 
of the season after injuring his foot in 
August while mowing his lawn. ■

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

Animals gone wild
➤ In July, scuba divers around San 

Diego were forced out of the water by the 
estimated 1 million human-sized Hum-
boldt squid that infested the area. Usu-
ally deepwater dwellers, they swarmed 
near the shore for several weeks, flashing 
their “razor-sharp beaks and toothy ten-
tacles,” according to a KABC-TV report. 

➤ In June, in Ana Lee Spray’s garage 
in Riverside County, Calif., a full-
grown mountain lion was cornered 
and held at bay for 45 minutes by 
Spray’s three Chihuahuas, yapping at it 
relentlessly. Eventually, animal control 
officers arrived and removed the grate-
ful lion.  ■

Union rules
➤ One subway line in Boston is still 

forced to employ two drivers per train 
when the other Boston lines, and most all 
subway systems worldwide, use only one. 
A June Boston Globe analysis estimated 
that the second driver, doing virtually 
nothing useful, costs the government $30 
million annually. 

➤ At any one time, the New York City 

school system is forced to keep about 1,600 
teachers on full salary and benefits (costing 
about $100 million per year) even though 
they cannot be required to work. Six hun-
dred are in a multiyear arbitration process 
for terminable misconduct or incompe-
tence, and 1,000 are long-term layoffs from 
shuttered schools but whom principals 
continually pass over for transfer.  ■

Least competent criminals
Two home invaders in East St. Louis, 

Ill., holding 11 people hostage as police 
surrounded the house, were eventu-
ally tricked outside by the captives 
and arrested. The hostages, borrowing 
an idea from several movie scripts, 
convinced the invaders that their only 
shot at freedom was to change clothes 

to look less conspicuous and then to 
release everyone. The two would appear 
to be part of the hostage group, and the 
hostages “promised” to tell police that 
the home invaders had already escaped 
earlier. However, as everyone walked 
out, the captives merely pointed out to 
police the two invaders ■
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Th e Club at Th e Strand is a Private 27-Hole Championship Golf Club with an elegant and 
classic Old World ambiance. Th e Club is ideal for Power Business Meetings, Formal Galas or 
Intimate Gatherings. Our Award-Winning Chef, Professional Planners and Staff  will ensure 
every detail is beautifully executed for a worry-free experience.

A limited number of Single and Family Golf Memberships starting
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THE CLUB AT THE STRAND
5840 Strand Boulevard 

 Naples, FL 34110
Contact Hilda Gilbert

(239) 592-7710 ext. 210
www.theclubatthestrand.com 
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Clyde Butcher and musician Sammy Ted-
der. During the journey, Mr. Stoltzfus 
joined with public land managers, local 
experts, hunters, orchid lovers and art-
ists, among others. The expedition across 
the swamp in airboats, hiking, mucking 
about, aerial, canoes and swamp buggies 
gave the HD video crew ample opportuni-
ties to capture breathtaking images and a 
cacophony of sounds.

The film is hosted by Mr. Butcher and 
narrated by Naples resident and voiceover 
artist Peter Thomas. An exhibit of Mr. 
Butcher’s photographs will be on display 
at the Big Cypress Swamp Welcome Cen-
ter throughout the open house period. The 
center will introduce tens of thousands of 
visitors a year to the Big Cypress, its wet-
lands and wildlife when it officially opens 
its doors next year. Construction will be 
completed this winter with the installation 
of exhibits on the history, hydrology and 
habitats of the Big Cypress.

The Big Cypress Swamp Welcome Cen-

ter is on U.S. 41, four miles east of State 
Road 29, adjacent to Big Cypress National 
Preserve headquarters. For more infor-
mation, call 695-1107 or visit www.bigcy-
pressswamp.org. ■

BUTCHER
From page 1

COURTESY PHOTO

Joe Browder and 
Clyde Butcher 
take to the swamp 
during film of 
“Big Cypress 
Swamp: the West-
ern Everglades.” 
Documentary 
producer/director 
Elam Stoltzfus is 
behind the camera; 
Sammy Tedder and 
Rick Cruz assist 
the filmmaker. 
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$39* Introductory
1-Hour Massage
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239-261-7157 • www.WynnsOnline.com • 141 Ninth Street North • Naples

For over 70 years offering Wholeseome fresh products 
to our customers. Wynns is now carrying a large selec-

tion of Natural, Organic, and Gluten-Free products.

Trudy’s Store Made Quiches

Excluding Seafood Items

Assorted Flavors

$60.00 or more 
Grocery Order

Limit 2 per customer. Good thru 9\23\09 Limit 1 per customer. Good thru 9\23\09

Must present coupon at time of purchase.

$1000 OFF
9 in

$699

COMMUNITY NEWS AND EVENTS

The Shelter for Abused Wome & Chil-
dren will benefit from a food drive at Casi-
no Royale on Saturday, Sept. 26. In return 
for canned goods and other non-expired 
food items, Casino Royale guests will 
enjoy $5 machine play for 10+ food items, 
$10 machine play for 20-plus items. 

The Shelter hopes to stock its pantry 
with the following canned goods to sup-
port adult and child victims of domes-
tic violence from across Collier County: 
baby formula, coffee and creamer, tea, 
sugar and spices, all types of pasta, oat-
meal, jam and jelly, ketchup, mayonaisse, 
peanut butter, rice, evaporated milk, 
apple juice, Kool Aid, cake mixes, cereal, 
macaroni and cheese, pancake mix and 

syrup, breakfast bars, canned vegetables 
and soups. 

Casino Royale is in the Davis Village 
Shopping Center.

If you would like to learn more about 
hosting a food drive for the shelter, call 
775-3862, ext. 235, or e-mail lsantos@nap-
lesshelter.org.

The Shelter provides programs and 
services designed to prevent domestic 
violence before it begins; advocates for 
societal changes to end domestic violence 
in our community; and meets the immedi-
ate and long-term needs of victims and 
survivors. Since 1989, it has served more 
than 50,000 individuals. The 24-hour crisis 
line is 775-1101.  ■

In conjunction World Rabies Day, the 
Collier Spay Neuter Clinic will give a free 
rabies vaccination (value $15) to all spay 
or neuter patients who have scheduled 
appointments on Monday, Sept. 28. The 
free vaccine is available for animals that 
have a Collier or Lee county pet license.

Area vets and technicians will pitch 
in at the clinic on Friday, Oct. 16, to help 

spay and neuter feral cats brought to the 
clinic in traps.

To schedule an appointment for your 
pet’s spay or neuter, or for more infor-
mation about brining in a feral cat 
for the procedure, call the clinic at 
514-SNIP (7647). The clinic is at 2544 
Northbrooke Plaza Drive, off I-75 at 
Immokalee Road.  ■

The von Liebig Art Center, in conjunc-
tion with the Association of Fundraising 
Professionals and the Greater Naples 
Area Planned Giving Council, will host 
an open house and “Season of Seasons” 
kickoff for the two groups from 5:30-7:30 
p.m. Thursday, Sept. 24, at the art center. 

The evening will include appetizers 
provided and hosted by area caterers 
and party planners, wine and soft drinks, 

and a preview of the art center’s second 
annual Non-Juried All Member Show of 
Shows exhibition. Participating business-
es include Sweet Charity, Whole Foods 
Market,and Ridgway Bar & Grill.

Admission is free for AFP and GNAPGC 
members and $5 for others. Although walk-
ins are welcome, RSVPs to Elizabeth Hin-
kle at elizabeth.hinkle@avemaria.edu or 
470-4113 by Sept. 18 will be appreciated.  ■

Casino Royale will collect
food for women’s shelter

Spay Neuter Clinic has plans
for rabies shots and feral cats

Fundraising professionals plan
open house at The von Liebig

Friends of Suzanne Perry, a Naples 
hairstylist who is fighting breast cancer, 
are holding a Hawaiian luau dinner dance 
to raise funds for Ms. Perry on Friday, 
Sept. 18, at St. Williams Catholic Church. 
Russell’s Clambakes has donated a Poly-
nesian buffet for the first 200 people. 
Admission is free. Funds will be raised 
through raffles and a silent auction.

Doors will open at 6:30 p.m., and buf-
fet service will start at 7:15 p.m. Danc-
ing and more fun will happen from 
8:30-11 p.m. No reservations or tickets 
are required (only cash and checks 
can be accepted for raffle and auction 
payment). For more information, call 
596-7990 or e-mail soozie100@comcast.
net.  ■

Luau will raise money for 
woman’s fight against cancer

Discover how Girl Scouting builds 
courage, confidence and character 
in girls, and learn about reward-
ing volunteer opportunities available 
for adults. Girl Scouts of Gulfcoast 
Florida Inc. are holding information 
and recruitment events from 6:30-8 p.m. 
Thursday, Sept. 17, at the following 
schools in Naples:

Avalon Elementary, Big Cypress, 
Calusa Park, Golden Terrace, Lake Park, 
Laurel Oak, Lely Elementary, Naples 
Park Elementary, Osceola Elementary, 
Pelican Marsh Elementary, Poinciana 
Elementary, Sea Gate Elementary, Vet-
erans Memorial Elementary and Vine-
yards Elementary.

On Marco Island, Tommie Barfield 
Elementary will also hold an informa-
tion and recruitment night.

Anyone who wants to learn more 
about becoming a Girl Scout or volun-
teering with the program is welcome. 
Prospective Girl Scouts do not have to 
attend the school they visit for informa-
tion and recruitment night.

For more information, contact Debo-
rah Gittes, Girl Scouts of Gulfcoast 
Florida Inc., at 262-5236 or e-mail debo-
rahg@gsgcf.org.

Girl Scouts of Gulfcoast Florida is 
chartered by Girl Scouts of the USA 
and serves nearly 11,000 girls in Col-
lier, Hendry, Glades, Manatee, Hardee, 
Highlands, Sarasota, DeSoto, Charlotte 
and Lee counties.  ■

Area schools hold information,
recruitment night for Girl Scouts

Krystalz for Cancer, a program in 
which volunteers make jewelry that is 
sold to raise money to help area cancer 
patients, comes to Collier County start-
ing this month.

Jewelry workshops will take place 
from 1-3 p.m. Monday, Sept. 21 and 28, in 
the Community Room at the Collection 
at Vanderbilt.

The mission is to provide need-based 
financial assistance for those in Lee 
and Collier county struggling with the 
financial burden of cancer and need 
assistance paying for food, clothing, 
shelter, utilities, etc.

Some of those who volunteer to make 
jewelry are in treatment for cancer 
themselves, and some are caregivers; 
others have been patients or caregivers 

in the past or simply want to make a 
difference.

No jewelry-making experience is nec-
essary. Sterling silver and Swarovski 
crystal supplies and instruction are 
provided. There is no cost to partici-
pate. Founders Sarah Smith and Annie 
Knouse organize trunk shows and other 
events at which the jewelry is sold; Lee 
Memorial Health System Foundation 
administers the funds that are raised.

The Collection at Vanderbilt is at the 
northwest corner of Vanderbilt Beach 
and Airport Pulling roads. Woolbright 
Development Group has donated use 
of the community room for Krystalz 
for Cancer. For more information, call 
Ms. Smith at 992-8670 or Ms. Knouse at 
495-3393.  ■

Marissa Collections presents its next 
Style Session devoted to “Diamonds 
Demystified” at 10 a.m. Thursday, Sept. 
24, at the boutique on Third Avenue 
South. Certified gemologist and dia-

mond expert Alex Floyd will be the 
guest speaker.

RSVP to reserve a seat by calling 
687-1148 or online at www.marissacol-
lections.com.  ■

Make a bracelet, 
help a cancer patient

Diamonds are the center of attention
at Marissa Collections’ Style Session
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The Conservancy of 
Southwest Florida will 
host its sixth annual 
Magic Under the Man-
groves gala on Thursday, 
March 4, 2010, under a 
tent at Cap d’Antibes at 
Pelican Bay. 

The mangrove-fringed property will 
be transformed into an elegant, eco-chic 
environ for an evening that will begin 
with cocktails, hors d’oeuvres and a silent 
auction. A seated dinner and live auction 
will follow. 

The Conservancy will also present 
its prestigious Eagle Award, an honor 
bestowed annually to a citizen represent-
ing leadership in environmental protection 
and conservation. This year’s recipient is 
Ellin Goetz, a former Conservancy board 
member and current honorary chair of the 
Magic Under the Mangroves committee.

Renewable resources and sustainable 
practices have been incorporated into 
the planning for the event. Eco-friendly 
elements include limited use of paper pro-
motional materials; tree-free, recycled and 
biodegradable paper products; sustain-

able fabrics and renew-
able resources such as 
bamboo, sisal and potato 
starch; low-energy light-
ing; and recycling and 
waste reduction.

Last year’s Magic Under 
the Mangroves raised 

more than $380,000 to help the Conser-
vancy fund wildlife transport, equipment 
for monitoring water quality and estuary 
research projects, scholarships for chil-
dren’s summer camp, satellite transmit-
ters to track sea turtles and the hiring of 
interns to support functions across the 
organization.

Northern Trust and Gulf Bay are the 
presenting sponsors for Magic Under the 
Mangroves 2010. Other sponsors include 
Gulfshore Life magazine, Florida Weekly, 
the Pelican Bay Foundation and Betty 
McLean Travel.

Patron packages begin at $3,500, and 
individual tickets are $550. The Patron 
Party will take place Sunday, Feb. 21, at the 
Keewaydin Club on Keewaydin Island.

For more information, call 403-4219 or 
visit www.conservancy.org/magic. ■

The Friends of Lovers Key (FOLKS) 
and the Everglades Astronomical Society 
present “Island Under the Stars” to give 
visitors the chance to view constellations 
and other objects in the night sky from the 
dark shores of Lovers Key. Powerful tele-
scopes will be set up and society members 
will explain how to read a star chart.

The program takes place from 7-9 p.m. 
Friday, Sept. 18, at Lovers Key State Park. 
Space is limited, and reservations are 
required by calling 463-4588 or visiting 
the park to sign up. Cost is $10 for FOLKS 
members and $15 for others. All proceeds 
benefit the FOLKS fund for the Lovers 
Key Visitor Center. ■

See, study the night sky at Lovers Key State Park

All proceeds benefit the Conservancy of 
Southwest Florida juvenile fish study in 

the Ten Thousand Islands.

Corporate PartnersSponsored by

Join Roland Martin  
for this IGFA Certified Event 

2009
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KICK-OFF PARTY AND AUCTION!
HOT COMPETITION! AWARDS AND TROPHIES! www.conse rvancy.o rg
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The expanded and renovated Naples 
Botanical Garden is well on the way to 
its grand opening in November. Festivi-
ties will include:

• Tuesday, Nov. 10: A late afternoon 
into early evening stroll through each 
of the new gardens, with entertainment, 
cocktails and dinner under a grand tent. 
Tickets are $250 per person; table pack-
ages are available.

• Wednesday, Nov. 11: Hats in the 
Garden, the Garden’s signature annual 
luncheon. Tickets begin at $500; tables 
of 10 begin at $7,500.

• Friday, Nov. 13: Royal Palm Society 
brunch and member preview. Complimen-
tary for Royal Palm Society members.

• Saturday and Sunday, Nov. 14-15: 
Public grand opening. The official rib-
bon cutting will be at 11 a.m. Saturday, 
followed by activities and entertainment 
both days.

For more information, contact Lisa 
Juliano at 643-7275 or ljuliano@naples-
garden.org, or visit  www.naplesgarden.
org.  ■

Anticipation grows for 
Garden grand opening

Keep Collier Beautiful is coordinating 
local activities for the annual Interna-
tional Coastal Litter and Marine Debris 
Cleanup sponsored by the Ocean Con-
servancy. Garbage bags, gloves, bottled 
water and T-shirts (while supplies last) 

will be available for volunteers begin-
ning at 8 a.m. Saturday, Sept. 19, at 
numerous sites, including Delnor Wig-
gins Pass State Park, Vanderbilt Beach, 
Lowdermilk Park, the Naples Pier, Bay-
view Park, Rookery Bay National Estua-
rine Research Reserve, Tiger Tail Beach 
and Cedar Bay Marina.

Groups of 10 or more should contact 
Keep Collier Beautiful to reserve sup-
plies at the site of their choice. For more 
information and possible additional sites, 
call 580-8319 or e-mail litternot@earth-
link.net.  ■

Take part locally in
worldwide coastal cleanup

Pelican Bay will provide 
backdrop for a magical evening
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Think Florida and you think palm trees 
and beaches, alligators and perhaps rose-
ate spoonbills. But wild turkeys? Yes, wild 
turkeys. Not only do wild turkeys live 
in Florida, there’s a subspecies, Meleagris 
gallopavo Osceola, that lives only in Flor-
ida. In 1890, W.E.D. Scott first described 
and named Florida’s subspecies for the 
famous Seminole chief, Osceola. (Another 
subspecies, Meleagris gallopavo silvestris, 
the eastern turkey, also lives in Florida but 
extends into northern states.)

Florida’s Osceola turkey looks like the 
eastern turkey except it is smaller and 
darker. When its wings are folded, the 
white triangle patches visible on the east-
ern subspecies are hidden. Osceola turkeys 
display more iridescent green and red with 
less bronze than their eastern counterpart; 
females (hens) are a lighter color except for 
darker wings.

Their colorations provide camouflage 

Wild turkeys thrive in central and southern Florida
BY LEE BELANGER
Special to Florida Weekly

AT COLLIER-SEMINOLE STATE PARK
OUTDOORS

for both males (toms) and hens in Florida’s 
swamps, pine flatwoods and oak and pal-
metto uplands, where they use their long 
legs and strong feet to scratch for acorns, 
seeds and dropped fruit. Most live in the 
central and southern parts of the state. 

In the early 1900s, excessive hunting 
caused a sharp decline in their popula-
tion. Restocking begin in 1948, and with 
regulated hunting, flocks recovered by the 
1970s. Today some 80,000 to 90,000 birds 
live in Florida.

Breeding begins with longer spring days, 
but changes in temperature can speed or 
slow breeding times. During warm periods 
as early as January, toms begin gobbling to 
attract hens. When a hen comes near, the 
tom begins to strut. If the hen approves, 
mating occurs.

The hen scratches a shallow depression 
to lay her eggs.  She begins laying 10 light 
brown eggs over 12 days, usually in March 
or April. After she lays the last egg, she 
incubates them until they hatch about 26 
days later.

Even though tall grass 
or shrubs hide nests, 
only about 50 percent of 
the eggs hatch. Farming 
activities crush eggs, and 
rains flood nests. The 
surviving young turkeys 
peck out of eggs, spurred 
on by the hen’s clucking. 
This clucking helps the 
young develop a social 
bond with their “mom,” 
called imprinting.

Imprinting continues 
once the poults hatch 
and helps them identify 
their species and their 
parent. Many birds after hatching imprint 
on the first thing they see. My son once 
hatched a lone duckling that imprinted 
on him. “Ziggy” followed him everywhere 
and when introduced to other ducks was 
initially afraid of them. He learned to be 
duck after he joined a flock of younger 
ducklings, and he ultimately became top 

dog — or top duck.
Turkey poults have a 

rough first two weeks 
because they cannot fly. 
Predators such as rac-
coons, skunks, opos-
sums, gray foxes, coyotes 
and dogs eat 70 percent 
of the hatchlings during 
this period. By the third 
week, survivors can fly 
and roost in trees where 
they are safer. And the 
life cycle begins again. 

 If you want to see 
Florida’s unique Osceola 
turkey, hike in upland 

areas of open fields or swamps. For a guar-
anteed sighting, visit the only Florida state 
park that is also a zoo: Homosassa Springs 
State Park in Homosassa. ■

Lee Belanger is a seasonal volunteer 
trail and canoe guide at Collier-Semi-
nole State Park. To contact her, e-mail 
Lungwort@aol.com.

Wild turkey
LEE BELANGER / COURTESY PHOTO



If you want to tee up for a good cause, 
check out some of these opportunities com-
ing up on the local links:

➤ Sept. 25: CBIA Insurance and Risk 
Management Services

Members and friends of the Collier Build-
ing Industry Association tee off for the 
Insurance and Risk Management Services 
2009 golf tournament Friday, Sept. 25, at 
the Flamingo Course at Lely Resort. This is 
the association’s last tournament this year. 

Cost is $125 per player and includes cart 
and green fees, two mulligans, 10 raffle 
tickets, three complimentary drinks on the 
course and lunch following the tournament. 
Call 436-6100 or  visit www.cbia.net.

➤ Sept. 26: The Marco Police Foundation 
The Marco Police Foundation holds its 

seventh annual golf tournament Saturday, 
Sept. 26, at the Marco Island Country Club. 
Check-in begins at 7:30 a.m. and the shot-
gun start for the four-person scramble is at 
8:30 a.m. Cost is $100 per person. For reg-
istration or more information, call Debra 
Sanders at 248-7419 or Dick Shanahan at 
860-4354.

➤ Oct. 8: NABOR
The Naples Area Board 

of Realtors holds its annu-
al golf tournament Thurs-
day, Oct. 8, at The Club at 
Olde Cypress. Registration 
is at 11 a.m. and the shotgun start is at noon. 
Cost is $125 per player. All proceeds benefit 
the Naples Equestrian Challenge Inc. to 
help purchase a lift and ramp to safely place 
riders with disabilities on horseback.

For registration or more information, 
call Kari Greer at 597-1666 or visit www.
NABOR.com.

➤ Oct. 12: The FGCU Founder’s Cup
The 18th annual Florida Gulf Coast Uni-

versity Founder’s Cup is set for Monday, 
Oct. 12, at The 
Club at Medi-
terra in North 
Naples. Pro-
ceeds benefit the 
FGCU Foundation. 
Registration is 
$1,800 per four-
some and $450 
for individuals. A 
championship sponsor level is available 
for $2,000 and includes a four-player team 
and hole sponsorship signage on the two 
courses. Hole sponsorships are $500 for 
signage on the two courses.

Event sponsors include Estero Bay Chev-
rolet AJAX Building Corporation, Five 
County Insurance, Johnson Controls, Kraft 
Construction, Service Painting of Florida, 
Wayne Wiles Floor Coverings and Univer-
sity Housing.

For more information or to register, 
contact Michele Kroffke at 590-1074 or 
mkroffke@fgcu.edu, or visit www.fgcu.
edu/foundation.

➤ Oct. 17: Step by Step
Step by Step Early Childhood Education 

& Therapy Center hosts its sixth annual 
golf tournament Saturday, Oct. 17, at LaPla-
ya Golf Club in North Naples. Registration 
begins at 8 a.m. with a shotgun start at 8:30 
a.m. A luncheon and awards presentation 
will follow play. 

Registration is $150 
per person. 
All pro-
ceeds will 
benefit the 
center’s scholarship pro-

gram for financially needy children and 
families. Hole sponsorships are available 
for $150 each and other sponsorship oppor-
tunities are available.

For more information or to register as 
a player, major sponsor, hole sponsor or 
guest, call Jean Mekeel at Step by Step at 
455-9525 or e-mail mekeelstep@aol.com

➤ Oct. 17: The MJS Golf Classic
The Michael J. Szwed Legacy Fund of the 

Community Foundation of Collier County 
holds its annual MJS Golf Classic on Sat-
urday, Oct. 17, at Vanderbilt Country Club. 
Registration and breakfast begin at 7:15 a.m. 
and the shotgun start is at 8:30 a.m. Cock-
tails and dinner accompany the awards 
ceremony beginning at 5 p.m. Registration 
is $100 per person for gold and dinner; 
tickets for just the awards ceremony and 
dinner are $40.

For registration or more information, call 
Kristen Szwed at (561) 847-0190.

➤ Oct. 18-19: The CCMA Charity Classic
The Everglades Region/Florida Chap-

ter of the Club Managers Association of 
America hosts its 12th annual Charity Clas-
sic Golf Tournament and Gala Sunday and 
Monday, Oct. 18-19, at Shadow Wood Pre-
serve. Proceeds benefit the Wishing Well 
Foundation and the Special Olympics.

The Sunday evening gala includes cock-
tails, heavy hors d’oeuvres, entertainment 
and silent and live auctions. The Monday 
tournament has a shotgun start and includes 
a continental breakfast, lunch and refresh-
ments as well as cocktails, hors d’oeuvres 
and awards following play.

Golf and gala packages are $300 if pur-
chased before Sept. 30, and $350 begin-
ning Oct. 1. Individual tickets to the gala 
are $100.

The CMAA is a professional association 
for managers of membership clubs. 

To donate auction items, purchase gala 
tickets or register for the tournament, 
visit www.WishingWellFoundation.com/
CharityClassic or contact Lori Cook 
North at 287-0780 or lori@eventfulinc.
com.

➤ Oct. 19: The Tommy Bahama
Coconut Classic

The 14th annual Tommy Bahama Coco-
nut Classic takes place Monday, Oct. 19, at 
Tiburon Golf Club at The Ritz-Carlton Golf 
Resort. Registration is at 10 a.m. and the 
shotgun start is at 11a.m. The tournament 
benefits the Garden of Hope and Courage 
and the Make-A-Wish Foundation. Golf 
is followed by dinner and an auction at 
Tommy Bahama’s restaurant.

Registration is $300 per person and 
includes breakfast at The Ritz-Carlton, din-
ner at Tommy Bahama’s and a Tommy 
Bahama gift package. For registration and 
more information, call 643-6889.

➤ Oct. 30: CREW
The CREW Land & Water Trust holds 

the CREW/Stanley Hole Golf Tournament 
on Friday, Oct. 30, at The Quarry. Reg-
istration begins at 7:30 a.m. and shotgun 
start is at 8:30 a.m. Cost is $100 per player 
and includes lunch. Hole sponsorships are 
available for $500. 

All proceeds will benefit CREW’s envi-
ronmental education programs. The CREW 
Land & Water Trust is dedicated to pres-
ervation and stewardship of the water 
resources and natural communities in and 
around the Corkscrew Regional Ecosystem 
Watershed.

For tournament registration, call 513-
8016. ■
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Charity golf tournaments fill the fall fundraising calendar
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Pets of the Week

To adopt a pet
This week’s pets are available from Brooke’s 

Legacy Animal Rescue and are housed in fos-
ter homes until a permanent home is found. 
Volunteers and adoptable animals are at Petco 
on Naples Boulevard from 11 a.m. to 3 p.m. 
every Saturday. E-mail brookeslegacy@gmail.
com, call 434-7480, or visit www.brookesle-
gacyanimalrescue.com.

>>Ash is a 
2-year-old, 23-
pound spayed 
terrier mix. She 
likes to curl up 
in laps and get 
kisses, listens 
well and is not 
hyper.

>>Daisy is 
a 1-year-old 
spayed bull 
terrier mix who 
was going to 
be “pushing 
up daisies” 
because she 
seems to be 
deaf.

>>Snuggles 
& Tango are 
4-month-old 
neutered 
tabbies. Sweet 
and friendly, 
these guys are 
super kitties all 
around.

>>Ozzie is a 
2-year-old neu-
tered Yorkie/
silky terrier mix. 
Affectionate 
and fun-loving, 
he likes to play 
volleyball by 
the pool at his 
foster home.

Stacey Huber, DVM

*Not to be 
used in 

conjunction 
with any 

other offer 
- Expires 
09/30/09
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 Mon-Tues-Thurs-Fri 
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Saturday
8am - Noon By Appt.

www.aovethospital.com
239.431.7980

2700 Immokalee Rd, Suite 15, Naples
located in Uptown Shopping Plaza 

(corner of Immokalee Rd & Airport Pulling Rd)

FREE
Initial 
Health 
Exam

FREE

Must present this ad at time of visit, and proof of rabies vaccine or be prepared to
have Animal Oasis administer it.

Hurricanes in the South, wildfires in 
the West: Some  disasters have seasons, 
but others don’t. Which is why no matter 
where you live, you need to be ready — 
and include your pets in your plans.

Disaster preparedness is so easy to let 
slide. We get all worked up after a major 
disaster is in the news, and certainly after 
we’re lucky enough to be reminded of the 
potential — a thick layer of smoke, in my 
case, with the nearest fire two counties 
away.

We read up, we stock up, we move on. 
And then, we forget. In a pinch, we take the 
can opener out of the emergency kit and 
don’t  replace it. We rotate the food and 
water into our kitchen cupboards, but we 
don’t buy anything new to rotate into the 
supplies in the garage.

It’s human nature, of course, to react to 
immediate threats and to put off preparing 
for something that might never happen.

If you’re one of those  people who not 
only have a disaster plan but have also 
included your animals in it, now is the time 
to review those plans. If you’ve never done 
any disaster planning, for you or your pets, 
this is as good a time as any to start.

Before you begin, ask yourself if your pet 
is in the best health he can be. It’s survival 
of the fittest, after all! If your pet is obese, 
out of shape or behind on such preventive-
care measures as vaccines, get to your 
 veterinarian. 

Next, start your preparations with some-

PET TALES
Planning for pets 

thing you’ve probably already taken care 
of, by making sure your pets have ID.

Most animals will survive a disaster, 
but many never see their families again 
 because there’s no way to determine which 
pet belongs to which family if the animals 
go missing, a  common occurrence even 
under normal circumstances. That’s why 
dogs and cats should always wear a collar 
and identification tags. Add a microchip, 
too, and make sure it’s registered.

Once your pet has up-to-date ID, it’s 
time to collect some equipment to help you 
cope in case of an emergency. A big stor-
age bin with a lid and handles is an ideal 
place to keep everything you need together 
and on hand.

Keep several days’ worth of drinking 
water and pet food, as well as any neces-
sary medicines, rotating the stock regularly. 
For canned goods, don’t forget to pack a 

BY DR. MARTY BECKER & GINA SPADAFORI_______________________________
Universal Press Syndicate

can opener and a spoon. Lay in a supply of 
empty plastic bags, along with paper  towels, 
both for cleaning up messes and for sealing 
them away until they can be  safely tossed.

For cats, pack a bag of 
 litter and some dispos-
able litter trays.

Even normally doc-
ile pets can behave in 
uncharacteristic ways 
when stressed by an 
emergency, which makes 
restraints essential for 
the safety of pets and 
people alike. For dogs, 
leashes should always 
be available.

Shipping crates are 
probably the least-
thought-of pieces of 
emergency equipment 
for pets but are among 

the most important. Sturdy crates keep 
pets of all kinds safe while increasing their 
housing options.

Crated pets may be allowed in hotel 
rooms that are normally off-limits to pets, 
or can be left in a pinch with veterinarians 
or shelters that are already full, since the 
animals come with rooms of their own.

The final item of restraint for dogs and 
cats: a soft muzzle, because frightened or 
injured pets are more likely to bite. And 
don’t forget to put first-aid supplies in your 
disaster kit, along with a book on how to 
treat pet injuries.

You may never have to pull out your 
disaster kit, but it’s always good to be 
prepared.

For more information or a free emer-
gency preparedness brochure for pet lov-
ers, visit www.ready.gov or call 1-800-BE-
READY. ■

Pets are part of many families, which is why they need to be 
included in disaster plans.
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Have you ever been led down the 
primrose path?  

Shakespeare might have created that 
phrase.  Even if not the originator, he 
certainly manifested one of the phrase’s 
earliest appearances when he put it into 
the mouth of Ophelia.  She rebuffed 
her brother, Laertes, for insisting that 
she resist the advances of Hamlet.  All 
the while, from her point of view, her 
libertine brother was inclined to be not 
as stringent with parameters for his own 
behavior.  For Ophelia, as well as for the 
porter in Macbeth who also spoke of the 
primrose way, this path represented the 
deceptively lovely going down to the 
everlasting bonfire.  

Primroses are easy.  They come early.  
They bring to the very beginning of 
spring a display of vibrant and gaudy 
color.  The eyes of their chrome yellow 
cores are surrounded by deep purple 
or dark ruby margins.  There are also 
gentler lavenders and pinks for the faint-
hearted.  

While walking a real primrose path 
may be lovely and non-problematic, the 
phrase implies a hidden cost.  The phrase 
also implies that the speaker is suggest-
ing this path does so with the intention 

MUSINGS
Down the drain

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.

of deceitful trickery.  
Some suggest that the real Ophelia, the 

historical inspiration for the Shakespear-
ean character, was a Katherine Hamnet.  
Ms. Hamnet fell into the Avon River 
to her death in December 1579.  An 
inquest was conducted to determine if 
her death was a suicide.  Kate was suffer-
ing, it seems, from what is referred to as 
a broken heart.  The inquest ruled that 
she merely overbalanced while carrying 
heavy pails, and so accidentally fell to 
her watery death.  

Was Kate’s falling Ophelia’s falling?  
And what of her surname being the given 
name of Shakespeare’s only son, a frater-
nal twin who died at 11 years of age?

Perhaps the hazy boundary between 
narrative and history is lined with prim-
roses whose centers are like blank high 
definition wide screens of psychoana-
lytic pseudo tabula rasa observation with 
surround sound.  And in those centers 
we might find in the smoky fog emerg-
ing hypnagogic images.  Ophelia, Kate, 
Hamnet and maybe Hepburn, rise and 
fall, dance and sing, do lines and say 
whatever.  

We might expect this sort of behav-
ior in Chinese opium dens, dense with 
smoke and bony bodies going down, not 
the primrose path, but, so to speak, the 
drain.  

But would you expect it in classes of 
scientific study in American schools?  

It might shock you, but do you real-
ize that the water going down the tub 

drain does NOT necessarily 
go down counter clockwise 
in the northern hemisphere 
and clockwise in the south-
ern hemisphere?  Were you 
taught this?  I have spent 
many tub moments in the 
north and in the south watch-
ing the drainage corroborate 
this teaching.  Yet now I am 
learning that the Coriolis 
Force is too weak to effect 
bodies of water as small as 
those found in bathing tubs. 

The Coriolis Force, caused 
by the earth’s rotation, is the 
apparent deflection of air 
from its path as seen by an 
observer on earth.  There is 
deflection to the right in the 
northern hemisphere, and to 
the left in the southern hemi-
sphere.  But none of this mat-
ters in matters as intimate as 
waters for bathing.  

So, once again, misin-
formed and malformed, bony 
and breathless, I find myself 
in the fourth down, down on 
my luck.  I want to be in the downy com-
fort, down my own alley.  I really want to 
be down the rabbit hole, and so I am.  All 
along, I have been off, on an adventure.  
Into the unknown, I am.  And I am in 
good apophatic company, all emerging 
amidst the primroses.  We are all the 
dancing down, rings around, primrosy.  

Don’t be silly.
Woody Allen gets down:  “More than 

any time in history mankind faces a 
crossroads. One path leads to despair 

and utter hopelessness, the other to total 
extinction. Let us pray that we have the 
wisdom to choose correctly.” ■
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Leading the way
See who made the grade
for Leadership Collier’s
Class of 2010. B7 

New in Vineyards
Check out the Firenze, the latest
model by Premier Builders. B9 

Children’s advocate
Jacqueline Griffin Stephens
keeps her eye on programs,
services for abused kids. B2 

Getting the picture

Everyone’s become a shutterbug since 
the advent of digital photography. And 
while it’s still true that consistently get-
ting the best shot takes talent and skill, 
traditional sources of revenue for profes-
sional photographers are cutting corners 
to make ends meet. For instance, for 
eye-catching covers, magazines can buy 
stock photography at bargain basement 
rates. Reliant on developers and new 
construction, many businesses that hire 
photographers — ad agencies and public 
relations firms — are also under pressure. 
Companies have slashed advertising bud-

gets and work is slow.
But when the going gets tough, the 

tough come up with new strategies. We 
focused on three determined professional 
photographers in Southwest Florida.

A fresh take on cheesecake
Peggy Farren is shooting cheesecake 

these days, and that’s OK with her. She’s 
always shot weddings, family portraits 
and environmental portraits of high-
school seniors, but as amateurs-turned-
photographers have crowded an already 
competitive market, she’s broadened her 
mix.

The Detroit native has been in business 
in Naples for 10 years as Avant-Garde 
Images (www.NaplesPortraits.com). In 
her studio in the Gateway Triangle, she’s 
started offering specials including “Head

BY GEORGE RAAB
Special to Florida Weekly  

“You cannot believe how little time you have, and how diffi cult it can be, to get classic, 
attractive poses of 40-50 people at a wedding... Compared to that, 

pinup parties are a breeze.” — Peggy Farren

COURTESY PHOTOS / FLORIDA WEEKLY

Above: Photographer Peggy Farren at work in her Naples studio. Below right: Some of Ms. Farren’s completed pinup portraits.

Professional photographers 
bring new angles into focus 
as the business changes

SEE PICTURE, B5  

This is it. You’ve decided to take the 
leap and start a business. You’ve got 
a well thought-out business plan, the 
support of friends and family, even the 
perfect space all picked out. 

All you need now is capital.
But where to go? Who to ask?
Sure, you could raise the money your-

self or get a bank loan and then struggle 
to get customers.

Instead, why not present your idea to 
the Gulf Coast Venture Forum, a non-
profit corporation of local accredited 
investors, known as Angel Investors, who 

are eager to invest 
monetarily in a 
qualified company 
and who also bring 
a wealth of knowl-
edge and connec-
tions to help you 
get your business 
off the ground.

The GCVF con-
sists of high-net-worth individuals, most 
who have run their own companies 
or served as CEOs of some big-name 
brands, and have since retired in South-

west Florida. “We 
have a rich Angel 
Investor commu-
nity here not only 
of money but of 
advice, counsel 
and mentorship,” 
says Tim Cart-
wright, GCVF 
president. “With 

their financial discipline, focus and 
expertise, we might just have the secret 
sauce here that propels new business.”

Competition is fierce, however, to 

get time in front of the 60-plus inves-
tors, Mr. Cartwright says, adding the 
number of entrepreneurs who actually 
get that coveted 20-minute presentation 
is small. The GCVF receives up to 30 
applications each month and limits the 
number of presenters to three at each of 
its six meetings, held November through 
April. 

There are two chapters: one in Naples, 
established in 2001, and a second start-
ing in Sarasota this October. There is

Gulf Coast Venture Forum could hold ‘the secret sauce’ for start-up success
POWER POINTS

AlysiaSHIVERS
ashivers@floridaweekly.com

SEE POWER POINTS, B4 



Jacqueline Griffith Stephens wanted 
to work with children even before she 
wanted to work. As executive director 
of Children’s Advocacy Center of Collier 
County, a nonprofit, immediate-response 
facility, she got her wish. CAC creates a 
safe place for children during the height 
of crisis; performs forensic interviews 
and medical exams; advocates for the 
child/family in court; teaches parenting 
classes; and provides safe visitation for 
families in a child-friendly environment.

The need is great. When the center 
opened in 1986, Collier County’s Child 
Protection Team was serving fewer than 
200 children. In 2008, CAC served almost 
2,000 children and some parents.

Mrs. Stephens has been an advocate for 
a long time. While earning her bachelor’s 
degree in psychology, she volunteered for 
the Guardian ad Litem program, which 
trains and certifies citizens to represent 
the best interests of children. Through no 
fault of their own, thousands of abused 
and neglected children become the sub-
ject of judicial proceedings each year in 
Florida. Their voices often fall upon deaf 
ears, and their best interests may be over-
looked in an overburdened legal system. 
Volunteers advocate for children before 
the court and within the social service 
agencies.

For six years, Mrs. Stephens, who also 
holds a master’s degree in counseling, 
worked on a Child Protection Team for a 
hospital in Brevard County before moving 

to Southwest Florida in 1992 to run Collier 
County’s Child Protection Team (part of 
the state’s Department of Health and Chil-
dren’s Medical Services, Child Protection 
Teams throughout Florida specialize in 
the field of child abuse and neglect).

She continues to help with quality pro-
tection work on Child Protection Teams 
throughout the state and has served on 
the Immokalee Friendship House’s board 
of directors. An only child, Mrs. Stephens 
came from a medical background. Her 
father was a surgeon and her mother a 
surgical room nurse. She and her husband 
have five children.  

“I’m very busy,” she admits. “I have a 
lot of energy.”

CAC of Collier County is a United Way 
agency and has a diverse funding base 
that includes help from the Education 
Foundation of Collier County and the 
Winter Wine Festival.

While business sponsorships for fund-
raising events were down in 2008, Mrs. 
Stephens sees reason for hope. Additional 
funding has allowed CAC to expand its 
counseling program and develop a child 
sexual abuse treatment program. To bet-
ter serve families with counseling pro-
grams and parenting classes, the center 
has expanded its office hours until 7 p.m. 
The center has 20 full- and part-time 
employees, five subcontracted therapists 
and two pediatricians.

Loving care and compassion are at the 
heart of the agency’s mission.

Programs that the center operates 
include the Child Protection Team, Fam-
ily Safety Program, Child Victim Rapid 

Response Program and the Parenting 
Education Program. Working with the 
Collier County Sheriff’s Office and the 
Department of Children & Families, CAC 
can serve as a crisis center, determining if 
abuse has occurred and whether a child 
is safe.

“Our programs are strong and we’re 
moving along,” Mr. Stephens says. “We’re 

really excited that we’ve started the sexu-
al abuse treatment program.”

Thad Kirkpatrick, attorney and director 
with Cohen & Grigsby in Bonita Springs, 
sits on CAC’s finance committee.

“The community really takes the cen-
ter up on the services it provides and it 
is obvious that these services are sorely 
needed,” he notes. “The support that 
we’ve received during an economic down-
turn is greater than one would imagine if 
he or she didn’t know the hard work going 
on behind the scenes.

“Jackie has been out there as the leader, 
and she’s made it clear to people that hard 
times create more need in this type of a 
service, not less.”

Current plans include the CAC’s signa-
ture fundraising event, The Beach Ball. In 
its 14th year, the gala will be held on the 
Watkins Lawn at Naples Beach Hotel in 
late February.

Mr. Kirkpatrick believes the disciplined 
approach followed by CAC — identifica-
tion, intervention and treatment of child 
abuse and neglect — is a calling for some. 
“It’s not the prettiest job to have to do,” he 
reasons, “but it can be a labor of love, and 
with Jackie it certainly is.”

Without doubt, Mrs. Stephens is dedi-
cated to the cause.

“I believe greatly in what we’re doing,” 
she says. “Child abuse is one of the most 
pervasive problems in our society and has 
the longest term impact on kids’ develop-
ment and their health and well being as 
they grow up as adults.

“There is really nothing more impor-
tant than what we do.” ■
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BUSINESS PROFILE
CAC director keeps her cool for children at the height of crisis

Jacqueline Griffith Stephens
PEGGY FARREN / FLORIDA WEEKLY
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MONEY & INVESTING

Reading the tea leaves. Those who are 
my age, or my senior, understand this 
expression.  Some mystics used to swirl 
loose tea leaves in a cup and depending 
on their final position or configuration, 
the future would be told.  And so the 
expression transitioned to mean por-
tending the future based on current sig-
nals, events or indicators. Strange, but it 
does seem apropos to use that expression 
in the current economic environment.

Even in the financial world there 
are tea leaves. They are generally the 
economic indicators released by the 
U.S. Government, but not exclusively 
by Uncle Sam.  The Conference Board 
produces some. Business groups pro-
duce other indicators. In all, there are a 
number of indicators that are released 
monthly or quarterly and, of course, 
annualized.  The one best known is the 
report of gross domestic product, closely 
followed by the Consumer Confidence 
Index.  And of course, most follow the 
stock market, which in its own right is 
a daily economic indicator.  However, 
it is my belief that each day’s gyrations 
are meaningless. Only quarterly reports 
have significance.  

I have a particular fondness for these 
pesky numbers. While I was studying 

Tea leaves, anyone?
finance at NYU’s Graduate School of 
Business, I worked part time for the 
economist at Lehman Brothers; that is, 
a previous version of Lehman Brothers 
that was so small, personal and reputable 
that it seemed to have no relation to 
the firm that grew and ultimately faced 
demise. 

My job was to record — not by com-
puter but by hand — all the economic 
indicators as they were reported, display 
them, comment on subsequent month’s 
revisions, etc.  It was not intellectually 
stimulating work but is was a J-O-B and 
I was grateful. Every once in awhile, 
someone important in the firm would 
actually look at my reams of hand-re-
corded numbers and have an “ Aha!” and 
then, of course, leave me to my solitary 
world of statistics.   

Some of the economic indicators are a 
“production.” They have core, relevant 
data but because not all of the informa-
tion has been reported or is known at the 
time, there is an extrapolation of the cur-
rent month or quarter based on previous 
data, formulas and models. And each 
week, month or quarter, as applicable 
to the data, those numbers are revised 
upward or downward, some a lot, some 
little. So remember when you hear a 
report, that it might not be final and can 
turn out better or worse.

The many indicators are classified 
into three groups: leading, whose num-
bers move before an economic upturn 
or downturn; coincident, indicators that 
track along with the economy; and lag-

ging indicators, 
which change in line 
with the economy months 
after the economy has changed direction. 
Respectively, examples of each are stock 
market indices, gross national product 
and unemployment. 

And guess which indicators everyone 
wants to follow? You got it, the leading 
indicators. The ones that “ tell the future.”  
If you want to know about all the indica-
tors, a good Web site that will answer 
all your questions is: www.investope-
dia.com/articles/economics/08/leading-
economic-indicators.asp.  Did you know 
that Wall Street looks carefully at the 
National Purchasing Mangers Index?  
That rises in commodity prices lead a 
recovery? 

The leading indicators that I most 
closely follow are:
➤ The stock market - leads the econ-

omy by about six months. So, as sug-
gested by the March lows, the market is 

saying that the 
economy will 

turn upward by 
about September. 
➤ Consumer 

Confidence - 
reflects the atti-
tudes and emo-
tions of the U.S. 
consumer, the 

gorilla behind this 
economy accounting 

for more than 70 per-
cent of the U.S. GDP. 

The reality is that any 
recovery requires resto-

ration of trust and confi-
dence in the consumer to 

end delayed purchases and resume 
normal investments.  

For the average investor, I suggest 
following a few indicators — month 
to month and after you get more com-
fortable with them, then you can add 
more to your ticker list.  The equity 
market absolutely does react to reports 
of these indicators. I am not suggesting 
that a close watch of these numbers will 
change your investment portfolio but it 
might give you a better understanding of 
the current economic state of affairs. And 
that could translate into better business 
decision-making, lifestyle planning and, 
when we see an upturn in most leading 
indicators, a better night’s sleep. ■

— Jeannette Rohn Showalter is a 
Southwest Florida-based chartered finan-
cial analyst, considered to be the highest 
designation for investment professionals. 
She can be reached at jshowaltercfa@
yahoo.com
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jshowaltercfa@yahoo.com   
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CARTWRIGHT

still one selection committee, but 
this gives each presenter the unprec-
edented opportunity to go before two 
groups of potential investors.

While the GCVF does entertain 
applications via its Web site from 
entrepreneurs all over the United 
States and even into Canada, it gives 
preference to those in Florida, particu-
larly Southwest Florida. “Most invest-
ing occurs within two to three hours 
of where the investors live,” Mr. Cart-
wright says.

Given the state of the economy, 
GCVF expects to see its highest num-

ber of business plans 
during calendar 
year 2009. Through 
August 2009, it has 
reviewed nearly 150, 
whereas through all 
of 2008 the forum 
reviewed 141 pro-
posals. 

Those applying 
span all business 

sectors, from consumer products, 
including food and beverage, retail, 
restaurants and cosmetics, to medical 
devices and equipment, health care 
services and biotech. The majority 
are start-up companies, although the 
GCVF also entertains presentations 
from expansion-stage businesses.

Area companies that have benefit-
ted from GCVF include NeoGenomics 
L a b o r a t o -
ries and T3 
Communi-
cations in 
Fort Myers, 
Disc Motion 
Technolo-
gies in Boca Raton and Lehigh Tech-
nologies in Naples, which has since 
relocated to Georgia.

 “Capital is required for capitalism,” 
says Mr. Cartwright. “But all money 
is not created equal. A dollar from an 
Angel Investor is not the same as a 
dollar from someone else.”

The GCVF holds a kick-off meet-
ing each year, the only meeting that 
is open to the public. In Naples, the 
meeting takes place at 5:30 p.m. Thurs-
day, Oct. 8, at the Naples Grande 
Resort & Club; the Sarasota chapter 
follows with its kick-off meeting at 
5:30 p.m. Wednesday, Oct. 14, at The 
Ritz-Carlton, Sarasota. Each meeting 
will feature a panel of experts discuss-
ing funding options for entrepreneurs. 
The cost to attend is $65 if pre-regis-
tered and $75 at the door.

Visit www.gcvf.com for more infor-
mation. ■

POWERPOINT
From page 1

First aid, safety 
training offered

After spending many years as a 
safety trainer coupled with Ameri-
can Red Cross volunteer work, Frank 
Smith has launched Collier CPR and 
Safety Training. Mr. Smith is an autho-
rized provider for the Collier and Lee 
County chapters of the American Red 
Cross.

Classes offered in Naples, Bonita 
Springs, Marco Island and Fort Myers 
include CPR (adult, child and infant), 
AED (automatic external defibrilla-
tor), Professional Rescuer for Health-
care Professionals, as well as first aid 
and other safety courses designed to 
be taught at the workplace, home or 
other location such as a club house or 
community center. For more informa-
tion, call 537-0495 or visit www.Col-
lierCPR.com.

Fairfield Inn & 
Suites opens

Marriott International Inc. has 
opened the 109-room Fairfield Inn & 
Suites by Marriott at 3808 White Lake 
Blvd., about 10 minutes from downtown 
Naples, 20 minutes from Marco Island 
and 35 miles from Southwest Florida 
International Airport.

Suite rooms offer separate living, 
working and sleeping areas, two tele-
visions, a microwave and mini-fridge. 
The sleeping area features plush mat-
tresses, downy blankets and crisp lin-
ens. The spacious living area provides a 
well-lit work area, ergonomic chair and 
entertainment area. 

Complimentary continental breakfast 
is available each morning in the lobby 
area. For more information or reserva-
tions, call the Fairfield Inn & Suites 
Naples at 530-3355. ■

NEW IN BUSINESS

COURTESY PHOTO

The Greater Naples Chamber of Commerce recently hosted a ribbon-cutting to celebrate the 
opening of The Wigglebutt Inn at 5400 Jeager Road. Owners George and Karen Paul have a 
4,800-square-foot dog-boarding facility with indoor and outdoor play areas and roomy boarding 
dens. For more information visit www.wigglebuttinn.com.
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Shot Tuesdays” for business people 
and fanciful fairy sessions for children. 
Although weddings remain a mainstay 
of her on-location work, she’s started 
making waves with underwater portrait 
sessions in backyard swimming pools.

But it’s back in her studio where Ms. 
Farren is bringing what she thinks could 
be her best photography into focus, with 
a signature twist on boudoir-style glam-
our shots: pinup portraits and pinup 
portrait parties.

Sensual images of women in lingerie 
are nothing new, but the studio sessions 
are traditionally for one woman at a 
time, and the resulting images generally 
are not widely shared for viewing.

Campy and fun, pinup portrait par-
ties let up to six friends “play dress-up” 
using Ms. Farren’s growing collection 
of vintage clothing and props (she’s an 
admitted thrift-shop junkie). While she 
directs poses for individual portraits, 
the others sip wine and help one anoth-
er put together outfits. Group poses 
often are part of the session.

While women over 30 seem to be 
most attracted to the idea of a vintage-
style portrait of themselves, tattooed 
20-somethings also wear Betty Grable 
glam very well, Ms. Farren says. Signs of 
age are no problem, she adds. “I retouch 
the heck out of them, and everyone 
looks fabulous.”

After years of photographing wed-
dings, she’s unfazed by the laughter and 
high jinx that invariably accompany a 
pinup party. She keeps right on shooting, 
her own delightful laugh permeating the 
studio throughout every session.

“I got my training with weddings, and 
I still love doing them,” she says, “but 
you cannot believe how little time you 
have, and how difficult it can be, to get 
classic, attractive poses of 40-50 people 
at a wedding — and to stay happy and 
bubbly while you’re at it. Compared to 
that, pinup parties are a breeze.”

Expanding his territory
“I’d rather have a root canal than 

shoot a wedding,” says Craig Hildeb-
rand (www.craigphoto.com). “Some of 
the strongest shooters you’ll ever see 
— you have to be a war photographer 
while shooting beautiful portraiture — 
are wedding photographers.”

Although he shudders at the thought 
of being under the gun while record-
ing marital bliss, Mr. Hildebrand will 
shoot portraits when a story can be 
revealed, as in an image of organic pro-
duce wholesalers literally up to their 
ears in watermelons.

“Making an image is really what melts 
my butter,” he says.

The Fort Myers-based commercial 
photographer has had a camera in his 
hands most of his life and dates when he 
officially became a photographer to his 
first Hasselblad in 1978. He carries fond 
memories of developing pictures in his 
darkroom, and suspects that fixer still 
runs through his veins.

Whereas portrait photographers and 
photojournalists capture events, Mr. Hil-
debrand explains, as a commercial pho-
tographer he creates them, most often for 
advertising agencies that hire him.

His technical skills, especially where 
lighting is concerned, can transform 
ho-hum interiors into magical spaces. 
And while the current demand is about 
nil, he says, he has the backdrop for 
awesome car photos. “At my level, it’s 
about the lighting,” he says. “A lot of 
people have a good eye and under-
stand composition, but if you can’t see 
light, you’re not there.” The digital age 
of point-and-shoot, he laments, has 
created “no shortage” of amateurs who 
have no technical understanding but 
who market themselves as photogra-
phers. 

When the local real estate market 
started collapsing more than two years 
ago, Mr. Hildebrand set his sights out-
side the area and reports that he’s now 
more of a regional photographer. His 
mouth-watering images of food, for 
instance, are marketed nationally.

Last year, when signs of market weak-
ness were everywhere, he stayed busy. 
His pipeline of work held up until the 
first quarter, which, he reports, was ter-
rible.

Driven by passion for his work and 
the need to feed his rambunctious fam-
ily, however, he doesn’t appear to be 
distraught by market conditions.

“People of like minds that share a 

fanatical need for perfection and cre-
ativity seek each other out in the uni-
verse,” he muses. “We find each other.”

Focusing on stock photos
Stock photography is becoming a 

workplace of choice for Dennis Guyitt 
(www.dennisguyitt.com), a photogra-
pher with a wealth of experience.

He was a photographer for the U.S. Air 
Force for 28 years, along the way earning 
a Bronze Star and two Air medals while 
a combat cameraman in Southeast Asia. 
He spent his last five years as a lieuten-
ant colonel stationed at the Pentagon, 
helping with the rollout of digital pho-
tography in the military. While working 
on that assignment, he formed relation-
ships with Kodak personnel, where he 
eventually went to work and stayed for 
14 years. At Kodak, he trained advanced 
photographers throughout the northeast 
in the use of digital photography.

“It was a great experience,” he says. 
“It was one of those jobs that you always 
hope for where you almost feel guilty 
taking a paycheck.”

Mr. Guyitt moved to Bonita Springs in 
1998 and continued to work for Kodak 
until 2004. He’s found photographic 

work in Southwest Florida — every-
thing from architecture, interiors, cars 
and portraits — but reports that work 
is slow. 

Animal photography, which he loves, 
is bringing him his best leads. He took a 
good deal of the photography for Naples 
Dog magazine and also volunteers his 
services to Golden Retriever Rescue of 
Southwest Florida fundraisers.

He’s parlayed contacts made with dog 
photography into trade of sorts; one 
photo session was a veterinarian per-
forming surgery, and the resulting pho-
tos have sold well in the stock arena.

The learning curve for stock photog-
raphy can be frustrating, he reports. 

“Other photographers encouraged 
me, and kept my interest up, when I 
was really wondering if it was worth 
the effort,” he says. “You never know 
ahead of time if something will sell well. 
That’s one of the things that I like about 
stock photography. You can go out and 
try things, and get rewarded if they pan 
out.”

Stock companies demand artistic and 
technical perfection, which has made 
him even better at his game. When a 
photo was rejected, he took the time to 
find out why. The effort enabled him to 
further develop his skills, both in tak-
ing photos and in using Photoshop and 
other image-editing software.

With almost 900 of his images accept-
ed at the stock company he uses, his 
royalty income has doubled in the past 
year.

Mr. Guyitt sees his own experience 
with stock photography as a life lesson.

“The move to stock has made such a 
difference in my skill level,” he reasons. 
“That was a real surprise that’s paying 
off in every other thing that I do with 
photography. 

“I think so many people now are look-
ing for ways to be a little more creative. 
We’re all stepping outside of our com-
fort zones. For me, branching out and 
trying something new has had many 
side benefits.” ■

PHOTOGRAPHY
From page 1

COURTESY PHOTOS

Top: Peggy Farren shoots retro-style pinup 
portriats. Above: A self-portrait by Craig Hil-
debrand, who says, “Making an image really 
melts my butter.” Right, a stock photo by  
Dennis Guyitt, who took photographs for the  
U.S. Air Force for 28 years. 



THE MOTLEY FOOL®

If you want to be a good investor, you 
have some reading to do. The more you 
learn, the better you’ll likely do: You’ll 
be able to put  market moves in perspec-
tive,  understanding that there are always 
occasional surges and falls. You’ll develop 
realistic expectations,  knowing that the 
market’s average annual growth rate over 
very long periods has been around 10 per-
cent. You’ll glean insights from the world’s 
most accomplished investors, and will learn 
from their  triumphs and errors. (It’s always 
less costly to learn from other people’s mis-
takes, instead of your own.)

So what, exactly, should you read? Well, 
we recommend our many Motley Fool 
books, of course, such as Fool co-founders 
David and Tom Gardner’s “The Motley 
Fool Million Dollar Portfolio: How to Build 
and Grow a Panic-Proof Investment Port-
folio” (HarperBusiness, $27). But here are 
more: Tom Gardner grouped some books 
he recommends by difficulty. He used a 
schooling path model, but the books are all 
for us adults — try tackling a few:

An Investor Reading List

What Is This Thing Called 
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”?

In Elizabethan days, Fools were the 
only people who could get away with 
telling the truth to the King or Queen.
The Motley Fool tells the truth about 
investing, and hopes you’ll laugh all

the way to the bank.

High-Yield Stock 
Q           What’s a high-yield stock?

—  P.U., Lawrence, Kan.

A It’s one that pays out a relatively 
hefty dividend, expressed as the 

dividend yield.
Dividend yield is simply the  current 

annual dividend amount divided by the 
stock’s current price. If Home Surgery 
Kits (ticker: OUCHH) pays $2 per year 
(typically, it would be 50 cents per quar-
ter) and trades for $50 per share, its yield 
is 4 percent (2 divided by 50 is 0.04). 

Some companies, such as CVS 
Caremark, sport low dividend yields 
(around 1 percent), so they’re not high-
yielding. Other companies, such as 
Google, pay no dividend at all. That’s 
not necessarily bad — it just suggests 
that they have better things to do 
with their money, such as reinvest-
ing it in growing their business. They 
might make up for the lack of a divi-
dend with relatively rapid stock price 
appreciation, though that’s not a sure 
thing. Dividends are never guaranteed, 
either, but with established, grow-
ing  companies, they’re darn reliable
and can provide welcome income.

For a long list of promising high-yield 
stocks, try our Motley Fool Income 
Investor newsletter for free at www.
fool.com/shop/newsletters.

Q Should I be saving or spend-
ing in order to help the econ-

omy?
— C.P., Davenport, Iowa

A The economy benefits when 
spending rises because the 

demand for products and  services 
increases and companies prosper and 
grow. But we should first assess our 
personal situations. Think of your 
retirement savings and investments 
first, and be sure you have some 
money saved in an emergency fund, 
too. Take care of yourself before you 
worry about the nation. The economy 
can  benefit from increased national 
savings, too, because more money in 
banks means more money is available 
to be lent out.

––––––––––––––––––––––
Got a question for the Fool? 

Send it in — see Write to Us.

Ask the Fool

Fool’s School My Dumbest Investment
To Educate, Amuse & Enrich

• Elementary school: “One Up On Wall 
Street” by Peter Lynch and John Rothchild 
(Simon & Schuster, $16), “Buffett: The Mak-
ing of an American Capitalist” by Roger 
Lowenstein (Random House, $19), and 
“Value Investing With the Masters” by Kirk 
Kazanjian (New York Institute of Finance).

• Junior high: “The 5 Keys to Value Invest-
ing” by J. Dennis Jean-Jacques (McGraw-
Hill, $25) and “Common Stocks and Uncom-
mon Profits” by Philip Fisher (Wiley, $20).

• High school: “John Neff on Investing” 
by John Neff (Wiley, $25) and “The Intel-
ligent Investor” by Benjamin Graham (Col-
lins Business, $22).

• University: “Stocks for the Long Run” 
by Jeremy Siegel (McGraw-Hill, $35), “Qual-
ity of Earnings” by Thornton O’glove (Free 
Press, $17), and “You Can Be a Stock Market 
Genius” by Joel Greenblatt (Fireside, $15).

• Grad school: “Value Investing: A Bal-
anced Approach” by Martin Whitman 
(Wiley, $35) and “The Road to Serfdom” by 
F.A. Hayek (University of Chicago, $17).

You’ll find many of these at your local 
library or bookstore, or pick up inexpensive 
copies online at Amazon.com or Half.com. ■

My wife works at Corning. One would 
think I would have known better than 
to dump 145 shares at $3.56 a few years 
ago, after snagging them a year earlier 
at $27 and change. Of course they later 
recovered to $27. So it goes. I learned a 
lesson: Never sell (exception taken for 
those companies readily recognized as 
truly moribund).

— A.M., online

The Fool Responds: As with many 
companies, Corning’s stock has been 
rather volatile in recent years. It fell to 
around $7 in late 2008, but has risen to 
the high teens recently. You shouldn’t 
assume that you’ll never sell a stock, 
but it can be good to hope to hold on 
for many years, as long as you follow 
the company and it stays healthy and 
growing. In our free www.CAPS.Fool.
com community of investors, Corning 
sports a rating of five (of five) stars, 
with 99 percent of our All-Star par-
ticipants expecting it to outperform the 
market. Don’t be swayed by a panicking 
market, as long as you have faith in a 
company.  ■

The Motley Fool Take

Oven maker Middleby (Nasdaq: MIDD) 
recently reported revenue down nearly 9 
percent in its second quarter (over year-ago 
levels), to $159 million. Profits took more of 
a beating, dropping 25 percent. And as you 
can guess, profit margins declined as well. 
But so far this year, the company’s running 
on an operating profit margin of 17 percent, 
beating rivals handily.

The most impressive item in Mid-
dleby’s report is this: Since acquiring 
TurboChef, Middleby hasn’t just turned 
around its historically unprofitable rival, 
but has boosted its operating margin 
to nearly 20 percent! And people once 
feared that TurboChef would drag down 

Time to Buy Middleby?

  Name That Company
Founded in Nebraska in 1867 and 

headquartered in Omaha, I’m a top 
packaged food firm, with brands such 
as Healthy Choice, Chef Boyardee, 
Egg Beaters, Gulden’s, La Choy, Marie 
Callender’s, Parkay, Swiss Miss, Wes-
son, Hebrew National, Hunt’s, Van 
Camp’s, Orville Redenbacher’s, 
PAM and Banquet, among others. 
You’ll find my consumer brands 
in 97 percent of U.S. households. 
Some 26 are ranked first or second 

Last week’s trivia answer
I was founded in 1991 by a Stanford grad 

with an idea to distribute and profit from 
self-serve machines that turn coins into 
cash. Today, in more than 90,000 super-
markets, drug stores, retailers, restaurants, 
financial institutions and restaurants, I 
have machines that count coins, transfer 
money, offer entertainment (such as skill-
crane machines), sell prepaid debit cards 
and wireless airtime, and rent DVDs (via 
my Redbox business), among other things. 
When you dump your change into one of 
my machines, I keep about 9 percent for 
myself. I rake in more than $900 million 
annually. Who am I? ■

( Answer: Coinstar )

in their category. I’m also 
a major commercial food 
company, and one of the 

nation’s premiere specialty 
potato providers to restau-

rants and others. I rake in more 
than $12 billion per year. Who 

am I? ■

Know the answer? Send it to us with 
Foolish Trivia on the top and you’ll be 
entered into a drawing for a nifty prize! 

profits at Middleby. 
Despite spending $11.4 million on two 

acquisitions in the quarter, Middleby 
cut its debt load by $25 million, to $321 
million. Here’s where Middleby’s pro-
digious prowess in generating cash 
comes into play. Free cash flow for the
past 12 months amounts to nearly $84 mil-
lion. Were it to cease acquiring competi-
tors, and focus exclusively on debt elimi-
nation, Middleby could pay off its debt
in relatively short order.

Right now, Middleby’s stock sports a 
price-to-earnings (P/E) ratio of around 
14. Relative to Wall Street predictions of 
16 percent long-term growth, the stock 
looks attractively priced these days. You 
might want to take a closer look at it. ■

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.
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➤ Business After Five, hosted by the 
Greater Naples Chamber of Commerce, takes 
place from 5:30-7:30 p.m. Thursday, Sept. 17, 
at the new Marriott Springhill Suites, 3798 
White Lake Blvd. Call 417-0795 to register.

➤ Going Green, a business seminar led 
by Heidi Von Kroff and sponsored by the 
Greater Naples Chamber of Commerce, 
takes place from 8-10 a.m. Tuesday, Sept. 
22, at the chamber. Cost is $5 for members 
and $25 for non-members.

➤ Witness the big reveal at the cham-
ber’s Makeover in Paradise celebration 
from 5:30-7:30 p.m. Thursday, Sept. 24, at 
the Bay House restaurant. Cost is $10; regis-
ter by calling 417-0795.

➤ SCORE Naples and the chamber of 
commerce present “Getting it Right: Creat-
ing Effective Alliances That Work” from 

9 a.m. to noon Saturday, Sept. 26, at the 
chamber. Free, but registration is required 
by calling 417-0795.

➤ Lee-Collier Networkers meets for 
lunch once a month in Bonita Springs and 
also in Naples. The Naples meeting is at 
11:15 a.m. on the fourth Friday (next meet-
ing Sept. 25) at the Naples Beach Hotel and 
Golf Club; $30 at the door or $25 in advance. 
The Bonita Springs meeting is at 11:15 a.m. 
on the second Thursday (next meeting 
Oct. 8) at the Elks Lodge on Coconut Road; 
$21 at the door (cash only), $16 in advance. 
www.leecolliernet.com.

➤ The Naples Area Profession-
al League of Executive Services, 
N.A.P.L.E.S., meets from 7-9 a.m. on the 
first and third Thursdays of the month 
at The Club at Naples Bay Resort. www.
naplesgroup.net.

➤ WNOCC Women’s Networking of 
Collier County meets at 11:30 a.m. on the 
second Tuesday of the month (next meet-
ing Oct. 13) at the Collier Athletic Club. For 
more information, call Nancy Dalaskey at 
280-3803.

➤ The Jewish Business Network of 
Southwest Florida meets for breakfast and 
business on the second Friday of the month 
(next meeting Oct. 9) from 7:30-9 a.m. in 
the conference room at Robb & Stucky, 
13170 Cleveland Ave., Fort Myers. To RSVP 
and for more information, call 433-7708 or 
e-mail yourjbn@chabadswf.org.

➤ Business Network Internation-
al holds its weekly meeting at 7:15 a.m. 
Thursdays at St. Katherine Greek Ortho-
dox Church, 7100 Airport-Pulling Road N., 
North Naples. For more information and to 
make a reservation, call 354-3224.

➤ Goal Setters Business Network 
International holds its weekly break-
fast meeting at 8 a.m. Wednesdays at 
Vanderbilt Presbyterian Church, 1225 
Piper Blvd. For information, call Lola 
Moore at 398-3006 or Kelly Salmons at 
597-0787.

➤ The Collier County Women’s 
Bar Association meets at noon on the 
fourth Wednesday of the month (next 
meeting Sept. 23) at Northern Trust, 
4001 Tamiami Trail N.

➤ Bonita Springs Area Chamber 
of Commerce presents “Tactics for 
Tough Times” with Jerry Ross, execu-
tive director of the Disney Entrepreneur 
Center, from 8:30-10 a.m. Tuesday, Oct. 
20, at the Embassy Suites, Estero. Call 
992-2943 or visit www.BonitaSprings-
Chamber.com. ■

BUSINESS MEETINGS
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Leadership Collier Class of 2010 Kick-Off Party at Sugden Community 

NETWORKING

Rachelle Youmans Gates and Shari Peck

Clay and Mary Cone

C.J. Hueston, Michele Gleeson and Brenda O’Connor

Louise Stewart, Connie Byrne and Will Elliott

David Kreye, Jennifer and Tate Haire

Liesa Priddy, Russell Budd and Katie Pashall

Brian and MIchelle Jones

Cour Curatolo and Dave Weston

Chris Armstrong and Forrest Taylor

Helen Athen and Trista Meister

JIM MCLAUGHLIN / FLORIDA WEEKLY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.



*See New Home Consultant for promotion details. Contest rules available on day of event. © 2009 Lennar Corporation. Lennar and the Lennar logo are registered service marks of Lennar Corporation and/or its subsidiaries. CBC 38894, 
CGC 1507191. 9/09

For community information call 866-201-5206 or visit 

Come party at Lennar’s Bella Terra and watch the big game as  

  
Saturday, September 19th

  FLORIDA TAKES ON TENNESSEE!  

GRILL/FRIDGE 
COMBO

CHROME 
KEG GRILL

10-PC STAINLESS 
BBQ TOOL SET

1ST PLACE
2ND PLACE
3RD PLACE

ENJOY FOOD FROM  
BEEF O BRADY’S ESTERO

 

4-IN-1 KIDS’ BOUNCE HOUSE

DUNK TANK & AIRBRUSH TATTOO ARTIST

FIELD CHAIRS FOR THE FIRST 20  
 

I-75 to Corkscrew Road head east  
3 miles Community on the right.
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Firenze model completed in 
Bella Vista at Vineyards 

Panel discussion will examine the future of master-planned communities

Latest report from NABOR details improving conditions

Premier Builders, the exclusive home-
builder for Vineyards Development 
Corp., has completed construction of the 
Firenze model, a two-bedroom, 3½-bath 
condominium in Bella Vista, which is 
the third of five mid-rise towers in Vista 
Pointe at Vineyards.

The model encompasses 2,245 square 
feet of air-conditioned living area; includ-
ing balconies and terrace, the residence 
totals 2,640 square feet. Special features 
include a large kitchen with a breakfast 
bar, a great room, an office and a master 
suite with walk-in closets and a luxuri-
ous bath. The view is of Vineyards’ golf 
courses and lakes.

The designer-furnished Firenze model 
is offered at $1,048,700.

A gated community within Vineyards, 
Vista Pointe is adjacent to Vineyards 
Country Club and features covered por-
ticos, secured-access lobbies and a com-
munity clubhouse with a resort-style 
pool. Each home comes with a social 
membership to Vineyards Country Club.

Vineyards is a 1,375-acre gated commu-
nity with two 18-hole golf courses, 12 Har-
Tru tennis courts, a 70,000-square-foot 
clubhouse and single- and multi-family 
homes priced from the high $500,000s to 
more than $4 million. 

The Vineyards Corporate Center, 
which houses its sales offices, is at 75 
Vineyards Blvd., east of I-75 off Pine 
Ridge Road. For more information, call 
353-1920 or visit www.VineyardsNaples.
com. 

Full golf memberships to Vineyards 
Country Club are available for a limited 
time. For more information on member-
ship opportunities, call 353-1500. ■

The Urban Land Institute Southwest 
Florida District Council will host a break-
fast program titled “The Future of Mas-
ter-Planned Communities in Southwest 
Florida” beginning at 8 a.m. Thursday, 
Sept. 24, at the Village Walk community 
clubhouse in Bonita Springs.

Brian Yonaley of Pulte Homes will 
moderate a panel discussion by industry 
experts John Gleeson of Gleeson Real 
Estate Consulting, Kathy Cecilian of Ceci-
lian Worldwide and Al Kinkle of the Lex-

ington Country Club. Topics will include 
the fundamental changes occurring in 
master-planned communities throughout 
Southwest Florida as a result of the eco-
nomic downturn and how communities 
can position themselves for the future 
by offering the lifestyle amenities and 
pricing that are most important to buy-
ers. The “greening” initiative and other 
important topics also will be discussed. 

Cost is $15 for ULI members, $20 for 
non-members, $10 for young leaders, $10 
for government members and $10 for 
students. For more information or to 

register, call the ULI Southwest Florida 
District Council at (800) 321-5011 and 
mention code 8118-1001.

The ULI is a nonpartisan research 
and educational institute directed by its 
members and supported by dues. The 
organization is seeking nominations for 
its newly created Sustainability Awards 
designed to recognize individuals, organi-
zations and corporations that are making 
Southwest Florida more sustainable by 
advancing practices that do not com-
promise future generations. The Impact 
Award will be made to an organization 

or business; the Trailblazer Award will be 
made to an individual.

Nominations will be reviewed by a panel 
of jurors selected by the UI District Coun-
cil. All nominees will be featured at www.
swflorida.uli.org. Finalists will be celebrat-
ed and winners announced during the ULI 
Sustainability Conference at Florida Gulf 
Coast University on Friday, Oct. 23.

To receive a nomination form, contact 
Heather Francis, ULI District Council 
coordinator, at HAFrancis1@aol.com. 
Deadline for entries is Sept. 30. For more 
information, visit www.uli.org. ■

Buyer conditions couldn’t be better in 
the Naples area as August culminated 
in strong sales, according to the lat-
est report released by the Naples Area 
Board of Realtors. NABOR tracks home 
listings and sales within Collier County, 
excluding Marco Island.

Overall pending sales increased 87 
percent, with 862 contracts in August 

2009 compared to 461 contracts in 
August 2008.

The report provides annual compari-
sons of single-family home and condo 
sales (via the SunshineMLS), price 
ranges, geographic segmentation and 
includes an overall market summary. 
The statistics are presented in chart for-
mat, along with the following analysis: 

Overall closed sales saw a 38 percent 
increase, with 545 sales in August 2009 

compared to 395 sales in August 2008. 
Single-family pending sales increased 

86 percent, with 483 contracts in August 
2009 compared to 260 contracts in 
August last year. Single-family pending 
sales for properties less than $300,000 
saw a 106 percent increase, with 344 
contracts in August 2009 compared to 
167 contracts in August 2008. 

The available inventory decreased 13 
percent to 9,163 in August 2009 com-

pared to 10,532 in August 2008. 
The average days a property was on 

the market decreased 21 percent to 160 in 
August 2009, down from its peak of 202 
days on the market in May 2008.

Condo pending sales increased 89 per-
cent, with 379 contracts in August 2009 
compared to 201 contracts in August 
2008.

 To view the entire August report, go 
to www.Naplesarea.com. ■

SPECIAL TO FLORIDA WEEKLY

SPECIAL TO FLORIDA WEEKLY

SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTOS

Above: The master suite in the Firenze has 
two walk-in closets and a luxurious bath.

Left: The Firenze has a total of 2,640 square 
feet, including balconies and terrace.
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Call me and 
register to 

search MLS 
listings on  

your own  
239-849-2767

The Realtor who is  
Recommended by Her Clients

BCzachor@JohnRWood.com
www.BevCzachor.com

Beverly 
Czachor
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Azzurro Condominiums  

SEALED 
OFFER SALE!!©

One Weekend Only... 
October 10 & 11

Buyers must come with a $5,000 Bank 
Check and their offer to purchase  

an Azzurro Condo in a sealed envelope.
Buyers must be able to purchase on an “all cash basis” or  

have a pre-qualification letter from their lender.

Acceptance of a Qualified Offer to Purchase is subject to the Seller and Seller’s lender approval.
Acceptance of Offer to Purchase is expressly conditioned on purchasers ability to close within 30 days.

 
Living

 

Originally Sold for  
$1.2 Million

Doreen Vachon 643-0636

Home Grown Girl!
Resident in Naples 

since 1969

OWNER FINANCE OR LEASE OPTION

161 4th St 3/2, tiled fl oors updated kitchen/baths.
New windows.  Cul-de-sac, wrap around covered

deck, carport. $859 per month*
$159,500

3587 Bolero Way 3/2 garage, all updated, oversized 
lot backs up to golf course. $1,080 per month*

$159,500

$529,000

5325 Cypress Ln, 
4/3 newer 2 stories, 
large barn/workshop, 
in-law suite, 2 laun-
dry rooms, plenty of 
storage for RV, boats, 

4 car garage

*owner fi nance with 10% down PITI, 
amortized over 30 years at 6% interest

■ Batteries Plus has leased 1,800 
square feet in Moorings Plaza at 1811 
Tamiami Trail N., Naples, from Angelo 
& Alice Arena.  Chip Olson of Colonial 
Square Realty represented the landlord, 
and Bill Young and Dan O’Berski of CB 
Richard Ellis, Fort Myers/Naples, repre-
sented the tenant.

■ The Byte Shop has leased 3,511 
square feet of office space from Daw-
son of Florida LLC at 6609 Willow 
Park Drive, Naples. Clint Sherwood of 
Investment Properties Corp. negotiated 
the transaction.

■  Charming Smiles of Naples Inc. 
has leased 1,941 square feet of retail 
space from Sembler Family Partner-
ship #41, LTD at Brooks Village Shop-
ping Center, Collier Boulevard and Pine 
Ridge Road, Naples. Clint Sherwood of 
Investment Properties Corp. negotiated 
the transaction.

■  Christine and Taylor LLC has 
leased 1,984 square feet of warehouse 
space from Byron W. Trerice Jr. Trust 
at 1440 Rail Head Blvd., Unit 2, Naples. 
William Gonnering and Christine Mar-
tin of Investment Properties Corp. 
negotiated the transaction.

■ Gutierrez & Holmes Inc. has 
leased 2,024 square feet of industrial 
space from Byron Trerice Jr. Trust at 
1440 Rail Head Blvd., Unit 1, Naples. 
Christine Martin of Investment Proper-
ties Corp. negotiated the transaction.

■ Waves of Wonder Inc. has leased 
4,880 square feet in Bougainvillea Cen-
ter at 7740 Preserve Lane, Naples, from 
Paul S. Kaplan as receiver. Bill Young 
of CB Richard Ellis, Fort Myers/Naples 
brokered the transaction. ■

RECENT TRANSACTIONS

Homebuilder buys 
Mediterra properties

The Bonita Bay Group and Naples-
based luxury homebuilder London 
Bay Homes have reached an agree-
ment in principle, subject to final docu-
mentation, on the sale and purchase 
of the remaining 50 single-family and 
villa home sites in Mediterra in North 
Naples. Terms of the purchase were not 
disclosed.

Bonita Bay Group will retain ownership 
of 28 condominium home sites in Medi-
terra. The company has also confirmed 
that it remains in discussions to sell the 
community’s recreational assets, includ-
ing two Tom Fazio-designed golf courses, 
a 25,000-square-foot clubhouse, sports 
club and beach club, to homeowners and 
members of the community’s clubs.

Mark Wilson, president of London 
Bay, said the purchase will solidify his 
company’s presence at Mediterra, where 
it is currently building custom homes 
and its signature villa and estate homes 
in Cortile and Lucarno.  “Mediterra is 
a premier luxury community, and we 
believe the opportunity to expand our 
presence here is the perfect comple-
ment to our business activities in the 
region,” Wilson said.  

London Bay has operated in the Naples 
market since 1999 and has developed its 
reputation building custom homes in 
many of the area’s most exclusive neigh-
borhoods and communities. In 2008, 
the company was one of two to earn 
recognition as “America’s Best Builder” 
from Builder Magazine. The company 
is currently building custom homes in 
Mediterra, The Estuary at Grey Oaks, 
Miromar Lakes and at Lakewood Ranch 
near Sarasota. 

As part of the agreement with Bonita 
Bay Group, London Bay will assume 
responsibility for marketing and sales 
activities at Mediterra.  ■

SPECIAL TO FLORIDA WEEKLY_________________________



ALL GOOD 
THINGS LEAD TO

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY DEVELOPER TO BUYER OR LESSEE.  
OFFERED BY GROSSE POINTE DEVELOPMENT COMPANY, INC. DEVELOPERS OF THE RESIDENCES AT BELL TOWER PARK, TARPON POINT MARINA AND PALMAS DEL SOL. FOR MORE INFORMATION ON ALL OF OUR FINE COMMUNITIES, PLEASE CALL 239-437-5007 OR VISIT ONLINE AT GPDEVELOPMENT.COM.  BROCHURE, WEB SITE AND ANY 
MARKETING MATERIALS PRESENTED ARE NOT LEGAL DOCUMENTS. DESCRIPTIONS, PHOTOS, DRAWINGS AND ARTIST RENDERINGS ARE FOR ILLUSTRATION PURPOSES ONLY AND ARE SUBJECT TO CHANGE WITHOUT NOTICE.  THIS OFFERING IS MADE ONLY BY THE PROSPECTUS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD 
BE RELIED UPON IF NOT MADE IN THE PROSPECTUS.  THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE.  PRICES, FLOOR PLANS AND SPECIFICATIONS ARE SUBJECT TO CHANGE WITHOUT NOTICE. THE PROPERTIES OR 
INTEREST DESCRIBED HEREIN ARE NOT REGISTERED WITH THE GOVERNMENTS OF ANY STATE OUTSIDE OF THE STATE OF FLORIDA.  THIS ADVERTISEMENT DOES NOT CONSTITUTE AN OFFER TO ANY RESIDENTS OF NJ, CT, HI, ID, IL OR ANY OTHER JURISDICTION WHERE PROHIBITED, UNLESS THE PROPERTY HAS BEEN REGISTERED OR 
EXEMPTIONS ARE AVAILABLE. RENDERINGS ARE ARTIST CONCEPTION. PRICES AND SPECIFICATIONS SUBJECT TO CHANGE WITHOUT NOTICE. OFFERED EXCLUSIVELY BY GROSSE POINTE REALTY, LLC. VOID WHERE PROHIBITED. © 2009 GROSSE POINTE DEVELOPMENT COMPANY, INC.

5100 Bell Tower Park  Boulevard  |  Fort Myers, Florida  33912

239.433.2500 | 800.445.2795 | www.BellTowerPark.com
SALES & INFORMATION CENTER HOURS:

Monday – Saturday 10 a.m.  to 5 p.m.  |  Sunday Noon to 5 p.m.
Award-Winning Furnished Models Open Daily

Andrea Lane

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.50
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239.433.2500 || 880

Monday 

Blaze a trail to The Residences at  
Bell Tower Park to discover brand new stylish 

courtyard and carriage homes in the heart of south 
Fort Myers! This is a limited time opportunity to save 

even more on already discounted prices. 
Hurry in or give us a call today to get the 

“low-down” on this special offer for a 
limited time only!

(L) 1st Floor AVALON 1,748 sq. ft.
2 bedrooms  |  2 baths  |  Den & 1-car garage

$187,000

(R) 2nd Floor DEVONSHIRE 2,315 sq. ft.
3 bedrooms  |  2.5 baths  |  Media room & 2-car garage

$229,000

 

2-Car Garage not shown.
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TIBURON - ESCADA t
Three master bedroom suites, 2 guest rooms with 
adjoining baths. Gym, home theater, elevator. Golf 
course views.
$5,600,000 | Julie Rembos | 595-1809

THE BROOKS - SHADOW WOOD - THE RESERVE t
Lakeside two-story 5 BR plus den home. Infinity-
edge pool, outdoor kitchen, and 132-bottle wine 
cooler. Furnished.
$2,495,000 | Teresa Rucker | 281-2376

THE BROOKS - SHADOW WOOD - LAKE FOREST t
Frey & Son Custom Builders home with 4BRs plus 
den, 4.5BAs, private gas-heated pool/spa. Views 
of golf and lake.
$2,295,000 | Doug Davlin | 272-5060

FIDDLER’S CREEK - MAJORCA t
Stately 2-story 3 bedroom home. Designer ceiling 
treatments, faux paint, fireplace, full game room, 
den, pool/spa.
$2,190,000 | Jim/Nikki Prange | 642-1133

FIDDLER’S CREEK - MAJORCA t
Luxury model home, 4 BRs, 4.5 BAs, office. 
Designer ceilings, crown moulding, pool/spa. 
Amenities galore!
$1,850,000 | Jim/Nikki Prange | 642-1133

TWIN EAGLES - HEDGESTONE t
Four bedrooms, 5 bathrooms plus a den in this 
furnished home. Enjoy views of lake, golf course. 
Three-car garage.
$1,699,500 | Emily K. Bua/Tade Bua-Bell | 213-7420

TWIN EAGLES - t
This residence features 4 bedrooms, 4 baths, 
limestone floors, wide crown mouldings, summer 
kitchen, loggia, and fireplace.
$1,599,999 | Emily K. Bua/Tade Bua-Bell | 213-7420

THE BROOKS - SHADOW WOOD - BANYAN COVE t
Wonderful 4 bedroom plus den home, 3-car garage. 
Lake to golf views. Lagoon-style pool, spa, waterfalls on 
lanai. Furnished.
$1,599,999 | Marty/Debbi McDermott | 564-4231

THE BROOKS - SHADOW WOOD - WILLOW WALK t
Harbourside built home will instantly wow you! 
Views to the pool area, lake and golf course. 
Tropical pool/spa.
$1,580,000 | Kevin Smith | 641-2942

FIDDLER’S CREEK - MAHOGANY BEND t
Brand new custom 3BR + den pool home. 
Southern golf course views. Never lived in. Award-
winning Club and Spa.
$1,299,000 | Michelle Thomas | 860-7176

FIDDLER’S CREEK - BELLAGIO t
Beautifully furnished 3 BR + den home on the 
creek bordering a preserve. Negative-edge pool/
spa. Private boat dock.
$1,299,000 | Michelle Thomas | 860-7176

PELICAN LANDING - BAY CREEK t
Custom built 4 bedroom, 4 bath home, open floor 
plan and outdoor pool area with a summer kitchen 
for entertaining.
$1,240,000 | Fran Rauschelbach | 287-7393

PELICAN LANDING - LONGLAKE t
Three bedroom plus den home, 3-car garage, 
fireplace, outside grill, pool water feature and 
landscaped deck area.
$1,199,000 | Roxanne Jeske | 450-5210

PELICAN LANDING - HERON POINT t
Peaceful and private lakefront/preserve view. 
Modern amenities with 4 BR plus den & spacious 
outdoor living area. $1,190,000
Pam Umscheid/Stephanie/John Coburn | 948-4000

TIBURON - VENTANA t
Furnished penthouse SW views of preserve & golf 
course, 3 bedrooms, den, wraparound balcony, 
wood & tile floors.
$1,175,000 | Kathryn Tout/Beverley Dale | 250-3583

FIDDLER’S CREEK - BELLAGIO t
Infinity pool overlooks lake. Three bedrooms, 3.5 
baths includes casita (1 bedroom/1 bath) plus 
den & family room.
$1,100,000 | ML Meade/Natalie Kirstein | 293-4851

HAMMOCK BAY GOLF & COUNTRY CLUB 
LESINA t  #1806 - Sky home-180-degree views. 
Three balconies, 4 bedrooms, 3.5 baths. Pool-
side pavilion, lap pool,  fitness & more.
$1,100,000 | Darlene Roddy | 404-0685

THE BROOKS - SHADOW WOOD - SWEET BAY t
Lovely home appointed with volume ceilings, 
tile throughout, French doors, & breakfast area 
opening to pool area.
$1,100,000 | Cathy/George Lieberman | 777-2441

FIDDLER’S CREEK - MULBERRY ROW t
Landscaping surrounds the lanai, waterfall, 
heated pool/spa, and built-in grill. Three 
bedrooms plus den, 3 baths.
$899,000 | ML Meade/Natalie Kirstein | 293-4851

IMPERIAL GOLF ESTATES t
Stunning lakefront home. Completely remodeled. 
Lake views. Vaulted ceilings, chef’s custom 
kitchen. Pool/spa. $849,000 | Dina L. Moon | 370-1252

FIDDLER’S CREEK - SERENA t
Beautifully furnished residence with private 
elevator. Over 3,000 SF of living area, 3 
bedrooms plus den, 3 baths.
$829,000 | Michelle Thomas | 860-7176

FIDDLER’S CREEK - MALLARDS POINT t
Quiet cul-de-sac, 3,927 SF of living area, 5 bed-
rooms including cabana, 4 baths, loft. Wide lake 
views. Pool/spa. 
NOW $800,000 | Michelle Thomas | 860-7176

REDUCED

HAMMOCK BAY GOLF & COUNTRY CLUB 
SERANO #PH2106 t
Penthouse with breathtaking views in 3 directions, 
3 bedrooms, and over 2,500 total SF. Wraparound 
lanai. $799,000 | Carolyn Weinand | 269-5678

TIBURON - CASTILLO IV t
Gorgeous preserve views and many upgrades. Faux 
finishes, granite counters. Hand-scraped hickory 
flooring. $774,900 | Julie Rembos | 595-1809

FIDDLER’S CREEK - MAJORCA t
Former model professionally decorated. Soaring 
ceilings, impressive circular foyer. Luxurious 
features throughout.
$750,000 | Jim/Nikki Prange | 642-1133

FIDDLER’S CREEK - MENAGGIO t
Brand new coach home with over 2,900 SF A/C, 
3 BRs + den, family room. Large lanai overlooking 
lake, 2-car garage.
$695,000 | Michelle Thomas | 860-7176

FIDDLER’S CREEK - CASCADA t
Panoramic golf/water views! Three bedroom 
plus study with coffered ceilings and expanded 
kitchen.
$689,000 | Brock/Julie Wilson | 595-5983

TIBURON - BOLERO t
World famous championship golf and Ritz-Carlton 
Resort Hotel. Former model, 2BR+den, glassed-in 
lanai, 2-car garage.
$630,000 | Judy Perry/Linda Perry | 261-6161

IMPERIAL GOLF ESTATES t
A private oasis - lagoon pool, lush landscaping 
on ½ acre. Split-plan 3 bedroom plus den, huge 
kitchen and formal dining room.
$499,900 | Fred Alter | 269-4123

FIDDLER’S CREEK - SERENA t
Furnished home with large lanai overlooks lake.
Three bedrooms + den, 3 baths, family room and 
living room, 2-car garage.
$499,000 | Michelle Thomas | 860-7176

FIDDLER’S CREEK - CRANBERRY CROSSING t
Priced to sell! Beautifully furnished 3 BR home. 
Award-winning Club and Spa, golf and marina 
memberships available.
$475,000 | Michelle Thomas | 860-7176

FIDDLER’S CREEK - CARDINAL COVE t
Quiet and private lake view. Beautifully decorated 
popular ‘Silverthorne’ plan. Corner 2 bedroom 
plus den, furnished.
$350,000 | ML Meade/Natalie Kirstein | 293-4851

 Condominiums/Villas

WHISPER TRACE 8385 Whisper Trace #102
Beautifully decorated and furnished former model is light and bright. Attached 
garage. Steps to the village pool. $229,000 | Michelle Thomas | 860-7176

WHISPER TRACE 8335 Whisper Trace Way #202
Furnished former model overlooking preserve. Spacious with 1,490 SF A/C 
including 3 bedrooms, 2 bath & screened lanai.
$153,000 | Michelle Thomas | 860-7176

 Lots & Acreage

MAHOGANY BEND 3816 Mahogany Bend Drive
Expansive western exposure views of the Rookery golf course from this lot - to 
build your new home. $224,900 | Michelle Thomas | 860-7176

FIDDLER’S CREEK

 Single Family Homes

CRANBERRY CROSSING 9108 Cherry Oaks Trail
Turnkey furnished former model features decorator touches throughout, 3 
bedrooms plus den. Pool/spa overlooking lake.
$990,000 | ML Meade/Natalie Kirstein | 293-4851

MAHOGANY BEND 3828 Mahogany Bend Drive
New, luxury home with western exposure golf course views, 3BRs plus den, 
3.5BAs, 3-car garage, and pool/spa. $950,000 | Michelle Thomas | 860-7176

 Lots & Acreage

11665 Bald Eagle Way
The view & size of lot are unmatched anywhere in Naples at this price! Over 
1.5 acres, views over 4 fairways/lake. $395,000 | Cheryl Mease | 691-8104

FIDDLER’S CREEK

TWIN EAGLES

PEPPER TREE 8575 Pepper Tree Way
Single-family 3 BR home with family room, formal living and dining rooms. 
Granite countertops, plantation shutters. $499,000 | Michelle Thomas | 860-7176

CARDINAL COVE 4550 Cardinal Cove
Fabulous former model, turnkey furnished 2BR/2BA attached villa. Lake views, 
screened lanai, endless amenities. $297,000 | Richard Marquardt | 239-642-2222

DEER CROSSING 3990 Deer Crossing #201
Lake and golf views. This 3 bedroom plus den is very private with large lanai and 
2-car garage. Turnkey furnished. $495,000 | ML Meade/Natalie Kirstein | 293-4851

DEER CROSSING 3990 Deer Crossing Court #101
Beautiful lake view and golf course view. Immaculate 3BR coach home, 2-car 
garage. Beautiful decor. $349,000 | ML Meade/Natalie Kirstein | 293-4851

FIDDLER’S CREEK
 Single Family Homes
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MEDITERRA - BELLO LAGO 
An estate of incomparable opulence! Five 
bedrooms+den, wine cellar, 150 ft. geothermal 
pool, theater, 5-car garage.
$7,999,000 | Julie Rembos/Paula Sims | 595-1809

MEDITERRA - BENVENUTO 
Spectacular Kurtz-built home. Mouldings, niches, 
and superior finishes. Coffee bar, wine cellar, and 
fireplaces! $6,295,000
Emily K. Bua/Tade Bua-Bell | 213-7420

MEDITERRA - IL CORSINI 
Custom 2-story 5 bedroom home. Fairway views. 
Stone flooring, 11-14’ ceilings, summer kitchen, 
and pool/spa. $4,875,000
Emily K. Bua/Tade Bua-Bell | 213-7420

MEDITERRA - PADOVA 
An extraordinary custom home featuring 9,171 total SF, 
panoramic golf views and is also a cert. Florida Green 
Home. $4,850,000
Emily K. Bua/Tade Bua-Bell | 213-7420

BONITA BAY - BAY WOODS 
Spectacular, London Bay built 4 bedroom plus 
den on an elevated, expansive lot with an estate-
like approach. $3,795,000
Gary L. Jaarda/Jeff Jaarda | 248-7474

OPEN SUN. 1-4

MEDITERRA - RAVELLO 
14915 Celle Way - Luxury living with 4 bedrooms plus 
study. Loggia with summer kitchen and fireplace. An 
attached cabana. $3,499,000
Emily K. Bua/Tade Bua-Bell | 213-7420

MEDITERRA - PADOVA 
Gracious 4BR plus den furnished home with 
7,015 total SF. Stone detail, marble flooring, 
pool, spa & fireplace. $3,485,000
Emily K. Bua/Tade Bua-Bell | 213-7420

BONITA BAY - BAY WOODS 
Exquisitely detailed 4 bedroom + den, 4.5 bath 
home with 3-car garage. Private view of lake and 
nature preserve.
$3,395,000 | Carol Wood | 822-3709

MEDITERRA - SAVONA 
An elegant custom-built residence on a private 
.57 acre lot overlooking the lush fairway. Exquisite 
architecture. $3,350,000
Emily K. Bua/Tade Bua-Bell | 213-7420

MEDITERRA - VERONA 
Custom-built McGarvey home overlooks preserve. 
Four bedrooms, family room, den/study, fireplace, 
and pool. $3,195,000 | Dru Martinovich | 564-1266

BONITA BAY - SPRING RIDGE 
Gorgeous 4 bedroom plus den Harwick home. 
Marble floors and wine cellar. Credit towards golf 
membership included. 
$2,999,000 | Connie Lummis | 289-3543

MEDITERRA - VERONA 
Stunning 4 bedroom, den, 4.5 bath home has 
private & protected preserve views.Private pool, 
luxurious master suite. $2,995,000
Emily K. Bua/Tade Bua-Bell | 213-7420

BONITA BAY - ROOKERY LAKE 
Tropical paradise. Lake & golf views, 3 bedrooms, 
3.5 baths, 3-car garage, den, great room plan, 
pool and spa.
$2,500,000 | Billie Jans/Chris Mier | 948-4000

MEDITERRA - CELLINI 
Custom-built home with stone and hardwood 
flooring, media room, large guest suites, fireplace, 
lagoon pool/spa. $2,395,000
Emily K. Bua/Tade Bua-Bell | 213-7420

MEDITERRA - IL TREBBIO 
Magnificent BCB-built estate home on a 3/4 acre 
golf-view lot. Exquisite finishes, 4BR+den, nearly 
5,600 SF A/C.
$2,299,000 | Thomas Gasbarro | 404-4883

MEDITERRA - BELLEZZA 
Immaculate, sun-splashed retreat. Carefully 
chosen colors and fabrics, appliances and 
electronics. Furnished.
$1,800,000 | Thomas Gasbarro | 404-4883

AUDUBON COUNTRY CLUB 
Exquisitely appointed 4BR plus den, 3.5BA 
custom built home. Separate casita, heated pool, 
spa, wide golf course views.
$1,799,000 | Connie Lummis | 289-3543

MEDITERRA - BELLEZZA 
Capri II plan overlooks fairway. Oversized site, 
expanded pool/spa area. Interior by Collins & 
Dupont. Furnished.
$1,749,000 | Dru Martinovich | 564-1266

OPEN SUN. 1-4

MEDITERRA - VILLORESI 
15683 Villoresi Way - Glistening lake views from 
this 3 bedroom villa. Golf course views. Columns, 
cherry flooring and granite counters. 
$1,375,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

COLLIERS RESERVE 
Very private, wonderful vistas overlooking the 
fairway to preserve. Extremely well-appointed 
3BR+ den pool home.
$1,225,000 | Patrick O’Connor | 293-9411

OPEN SUN. 1-4

MEDITERRA - VILLORESI 
15628 Villoresi Way - This Mediterranean-style 
3 bedroom villa is open to glistening lake and 
outdoor spaces. Courtyard pool and spa. 
$1,225,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

OPEN SUN. 1-4

MEDITERRA - VILLORESI 
15746 Villoresi Way - Tropical setting w/screened 
pool, summer kitchen & outdoor bar. Three BRs, 
3 BAs and over 2,400 SF of living area. 
$1,095,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

OLDE CYPRESS 
Mediterranean inspired courtyard home features 
tile/wood flooring, heated pool and outdoor bar. 
Golf, tennis and more.
$995,000 | Patrick O’Connor | 293-9411

MEDITERRA - BRENDISI 
Beautifully furnished former model w/granite 
counters, stainless appliances, large diagonal tile, 
and faux finishing.
$825,000 | Jane Darling | 290-3112

OLDE CYPRESS - STRADA BELLA 
Golf course view with southern exposure. Three 
bedrooms plus den, three baths, and 3-car 
garage. Turnkey furnished.
$750,000 | Sandra McCarthy-Meeks | 287-7921

OPEN SUN. 1-4

MEDITERRA - MONTEROSSO II 
15513 Monterosso Lane #102 - Views of 
glistening lake. Open plan, tile flooring and a 
vibrant color palette. Spacious master has lake 
views. $729,900 | Emily K. Bua/Tade Bua-Bell | 213-7420

AUDUBON COUNTRY CLUB 
Cheerful 4BR villa with heated pool, spa, summer 
kitchen, golf course and lake views. Diagonal tile, 
Jacuzzi tub.
$725,000 | Mitch/Sandi Williams | 370-8879

OLDE CYPRESS - SANTA ROSA 
Long lake & golf course view from this 4 bedroom, 
4.5 bath. Tropically landscaped pool area. 
Tasteful furnishings.
$725,000 | Sandra McCarthy-Meeks | 287-7921

STONEBRIDGE - BRAEBURN 
Turnkey furnished 3 BR with preserve views. 
Bundled golf, clubhouse, Har-Tru tennis, pool, 
spa, and 3 miles to beach.
$449,000 | Dave/Ann Renner | 784-5552

STONEBRIDGE - SHOREHAM VILLAS 
Sunset views over fairway and lake. Peaceful villa 
with a double garage and 10 foot ceilings. Golf 
membership included.
$360,000 | Vickie Larscheid | 250-5041

OPEN MON-SAT:9-5 & SUN:11-5

TREVISO BAY 9004 Tamiami Trail East
Five miles from downtown Naples. Located adjacent to the 110,000 

acre Rookery Bay National Estuarine Reserve. A lifestyle, TPC golf 

course community with coach homes from the $500s, villas from the 
$800s, grand villas from $1.15 million, executive homes from $2.35 
million and estate homes from $4 million. Call 643-1414.

STONEBRIDGE - MIDDLEBURG 
Golf course view! Upgrades galore, 3 bedrooms, 
20” diagonal tile, glassed-in lanai, granite 
counters. Bundled golf.
$545,000 | Kathryn Hurvitz | 659-5126

MEDITERRA - MARCELLO 29080 Marcello Way
Custom-built 4 bedroom plus den with oversized bedrooms and large bathrooms 
for each guest suite. Lanai with summer kitchen.
$2,997,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

OPEN SUN. 1-4                            MEDITERRA - IL TREBBIO 16024 Trebbio Way
Tuscan-style 4 bedroom home with stone flooring, loft and stone fireplace. 
Pool/spa overlooking the golf course. Furnished.
$2,995,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

MILAN 15429 Milan Way
Custom built three bedroom plus den, 3 and one-half bath villa. A tropical 
screened outdoor living area and loggia.
$1,649,900 | Emily K. Bua/Tade Bua-Bell | 213-7420

OLDE CYPRESS 
Beautifully landscaped! Impeccably maintained 
3 bedroom plus den Rutenberg home. 2,738 SF 
A/C, and a 3-car garage.
$699,000 | Sandra McCarthy-Meeks | 287-7921

OLDE CYPRESS 
Upgraded 3 bedroom plus den, 2.5 bath 
Rutenberg home. Brick paved pool/spa, preserve 
views. Wood-burning fireplace.
$579,900 | Sandra McCarthy-Meeks | 287-7921

BONITA BAY - ESPERIA & TAVIRA
26951 Country Club Drive (Sales Center) - Breathtaking views 

over Bay Island Golf Course, Estero Bay and the Gulf. An idyllic 

community devoted to golf courses, parks, natural areas, marina 

and more! New construction priced from the $600s. Please call 
800-311-3622

OPEN MON-SAT 10-5 & SUN 12-5 OPEN SUN. 1-4

MEDITERRA - CALABRIA 
28541 Calabria Court #102 - Beautiful 3 bedroom 
plus den furnished coach home. Lake views. 
Kitchen with granite and stainless steel appliances.
$579,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

OPEN SUN. 1-4                            FELICITA 16496 Felicita Court
Lakefront furnished home with southern exposure. Floor-to-ceiling sliders 
open to pool/spa and outdoor kitchen.
$1,599,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

MILAN 15356 Milan Lane
Panoramic fairway views. Stunning 3 bedroom plus den with 5,036 total SF. 
Outdoor living, pool, spa and summer kitchen.
$1,497,000 | Emily K. Bua/Tade Bua-Bell | 213-7420

VILLORESI 15655 Villoresi Way
Views beyond open salt water pool/spa. Professional decor, integrated sound 
system, home generator. A/C garage. $995,000 | Mitch/Sandi Williams | 370-8879

MEDITERRA
 Lots & Acreage

VERONA 16987 Verona Lane
Privacy plus serenity is afforded on this lot, which overlooks a lake and a natural 
preserve. $695,000 | Emily K. Bua/Tade Bua-Bell | 213-7420
MARCELLO 29171 Marcello Way
Build the home of your dreams in this beautiful Marcello neighborhood. This 
lot features preserve and lake views. $595,000 | Angie White | 821-6722

CARRINGTON 2345 Carrington Court #104
Amazing opportunity! Two bedroom, 2 bath and a lovely view of the 13th green. 
Bundled golf membership included. $187,000 | Gayle Fawkes | 250-6051

STONEBRIDGE

MEDITERRAMEDITERRA
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Florida Weekly’s Open Houses

Call 239.325.1960 to be included in Florida Weekly’s Open Houses.

>$900,000 

19 • OLD NAPLES • 677 Bougainvillea 
Road • $990,000  • Premier Properties • Jan 
Martindale 896-0360 

20 • PELICAN BAY - ST. RAPHAEL • 
7117 Pelican Bay Blvd. #207 • $995,000  • 
Premier Properties • Jean Tarkenton 595-
0544 

>$1,000,000
21 • ROYAL HARBOR • 1303 Cobia Court 
• $1,200,000  • Premier Properties • Isabelle 
Edwards 564-4080 

22 • GREY OAKS - ESTUARY • 1369 
Noble Heron Way • $1,495,000  • Premier 
Properties • Emily K. Bua/Tade Bua-Bell 
213-7420 

23 • AQUALANE SHORES • 725 - 18th 
Avenue South • $1,795,000  • Premier Prop-
erties • Carol Johnson/Michael Lickley 
948-4000 

24 • ESTUARY AT GREY OAKS • 1485 
Anhinga Pointe • Priced from $1,795,000 
• Premier Properties • Call 239-261-3148 • 
Mon. - Sat. 9-5 and Sun. 12-5

>$2,000,000
25 • OLD NAPLES - CASA BELLA • 458 
- 11th Avenue South • $2,150,000  • Premier 
Properties • Beth Hayhoe McNichols 821-
3304 

26 • MEDITERRA - IL TREBBIO • 
16024 Trebbio Way • $2,995,000  • Premier 
Properties • Emily K. Bua/Tade Bua-Bell 
213-7420

>$3,000,000 

27 • MEDITERRA - RAVELLO • 14915 
Celle Way • $3,499,000  • Premier Proper-
ties • Emily K. Bua/Tade Bua-Bell 213-7420

>$5,000,000 

28 • PORT ROYAL • 777 Kings Town 
Drive • $5,950,000  • Premier Properties • 
Richard G. Prebish II 357-6628 

29 • PORT ROYAL • 2550 Lantern Lane 
• $5,950,000  • Premier Properties • Celine 
Van Arsdale 641-6164
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$300,000
1 • PELICAN BAY - AVALON • 8400 Excali-
bur Circle #C4 • $399,000  • Premier Properties 
of Southwest Florida, Inc., REALTORS • Philip 
Mareschal 269-6033 

>$400,000
2 • THE STRADA AT MERCATO • Located 
just North of Vanderbilt Beach Rd on US 41 
• Contemporary living from the low $400s. • 
Premier Properties • Call 800-719-5136 • Mon. - 
Sat. 10-8 and Sun. 12-8

3 • LEMURIA • 7172 Lemuria Circle #1801 • 
From the Mid $400s. • Premier Properties • 
Tom Gasbarro 404-4883 • Mon. - Fri. 10-4 and 
Sat./Sun. 1-4

4 • MOORINGS - HARBORSIDE GAR-
DENS • 3400 Gulf Shore Blvd. N. #M6 • 
$419,000  • Premier Properties • Keith Alexan-
der 250-5156 

5 • PELICAN BAY - CHATEAUMERE • 
6060 Pelican Bay Blvd. #201 • $425,000  • Pre-
mier Properties • Linda Ohler 404-6460

>$500,000 

6 • TREVISO BAY • 9004 Tamiami Trail East 
• Priced from $500s • Premier Properties • Call 
239-643-1414 • Mon. - Sat. 9-5 and Sun. 11-5

7 • THE CROSSINGS - MILL RUN • 7073 
Mill Run Circle • $548,900  • Premier Proper-
ties • Dave/Ann Renner 784-5552 

8 • PARK SHORE - PARK SHORE LAND-
INGS • 355 Park Shore Drive #134 • $549,000  • 
Premier Properties • Larry Roorda 860-2534 

9 • PARK SHORE - VENETIAN COVE 
CLUB • 3500 Gulf Shore Blvd. N. #404 • 
$549,000  • Premier Properties • Ed Cox/Jeff 
Cox 860-8806 

10 • PARK SHORE - PARK SHORE LAND-
INGS • 255 Park Shore Drive #342 • $599,000  • 
Premier Properties • Pat Callis 250-0562 

>$600,000
11 • BONITA BAY - ESPERIA & TAVIRA • 
26951 Country Club Drive • New construction 
priced from the $600s. • Premier Properties • 
Call 800-311-3622 • Mon. - Sat. 10-5 and Sun. 12-5

12 • MOORINGS - SOUTHERN CLIPPER 
• 3333 Gulf Shore Blvd. N. #11 • $625,000  • 
Premier Properties • Mitch/Sandi Williams 
370-8879 

13 • VILLAGES OF MONTEREY • 2098 
Mission Drive • $699,000  • Premier Properties 
• Dave/Ann Renner 784-5552 

14 • PELICAN BAY - INTERLACHEN • 
6732 Pelican Bay Blvd. • $699,500  • Premier 
Properties • Emily K. Bua/Tade Bua-Bell 213-
7420 

>$700,000
15 • MEDITERRA - MONTEROSSO II • 
15513 Monterosso Lane #102 • $729,900  • Pre-
mier Properties • Emily K. Bua/Tade Bua-Bell 
213-7420 

16 • PELICAN BAY - ST. RAPHAEL • 7117 
Pelican Bay Blvd. #14 • $745,000  • Premier 
Properties • Cynthia Joannou 273-0666 

>$800,000
17 • PARK SHORE - VISTAS • 4651 Gulf 
Shore Blvd. N. #302 • $870,000  • Premier Prop-
erties • Scott Pearson (612) 282-3000 

18 • SEAGATE • 5133 Seahorse Avenue • 
$899,000  • Premier Properties • Lodge McKee 
434-2424
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GREY OAKS - ESTUARY t
Under-construction custom built home offers 
7,400+ A/C, 6 bedrooms, library and private 
apartment. Summer kitchen, pool/spa.
$6,300,000 | Melissa Williams | 248-7238

GREY OAKS - ESTUARY t
Furnished. Marble and wood floors, wine cellar, 
media room, lanai, fireplace and outdoor kitchen. 
Lake/golf views. $5,695,000
Carolyn Weinand | 269-5678

GREY OAKS - ISLE ROYALE t
Majestic estate home has 5 bedrooms plus 
den, 6.5 baths, floating staircase, elevator, gas 
cooking, lake and golf views. $5,675,000
Carolyn Weinand | 269-5678

GREY OAKS t
Furnished home with 5BRs/6.5BAs, private 
elevator, 2-car attached garage + 2-car detached 
garage. Covered lanai. $5,550,000
Lynn Anderson/Carolyn Weinand | 434-2424

GREY OAKS - ESTUARY t
Stunning 4 BR + den residence with lake & golf 
course views. Expansive veranda with summer 
kitchen, fireplace, pool/spa. $5,499,000
Emily K. Bua/Tade Bua-Bell | 213-7420

GREY OAKS - ESTUARY t
Elegant home with 5 bedrooms, private 2-story 
guest cabana with suites, theatre room surrounded 
by full bar, library. $4,850,000
Lynn Anderson/Carolyn Weinand | 434-2424

GREY OAKS - ESTUARY t
NEW! London by Homes designed and furnished 
4BR/5.5BA model with 6,123 A/C SF, study, 
game room and pool/spa.
$4,650,000 | Dan Guenther | 261-3148

ESTATES AT BAY COLONY GOLF CLUB t
Unparalleled design & craftsmanship! Two-story, 
5 bedroom plus den estate. Private guest cabana. 
Gorgeous lake/golf views. $4,495,000
Leah Ritchey/Ray Couret | 293-5899

GREY OAKS - PALM ISLAND t
Gracious home with 180 degrees of breathtaking 
water & golf views from most rooms. Custom 
design, 4BRs, den/study.
$2,490,000 | Carolyn Weinand | 269-5678

QUAIL CREEK t
Over 8,000 SF, all 4 bedrooms are master suites. 
Spectacular pool with spa, waterfall & slide. 
Fantastic sights. 
$2,450,000 | Julie Rembos | 595-1809

GREY OAKS - ESTUARY - NOBLE HERON t
Spectacular golf course views! Private 4BR plus 
den villa finished at the highest level. Pool, spa, 
fireplace, kitchen. $2,395,000
Carolyn Weinand/Lynn Anderson | 269-5678

GREY OAKS t
Charming 2-story brick home with lake and golf 
course views, 3 bedrooms plus den, 2-sided 
fireplace and full outdoor kitchen.
$2,295,000 | Carolyn Weinand | 269-5678

GREY OAKS - ESTUARY
NOBLE HERON t
This 3BR plus  study villa overlooks 
lake & fairway. Faux paint, marble 
flooring. Pool/spa. $1,495,000
Emily K. Bua/Tade Bua-Bell | 213-7420

GREY OAKS - AVILA t
Furnished 3BR, 3.5BA home with lake 
and golf course views, faux finished 
ceilings and walls and wide crown 
mouldings. $1,495,000
Emily K. Bua/Tade Bua-Bell | 213-7420

KENSINGTON t

Expansive golf views. Large pool, lanai, 
3 bedroom, den and 3.5 bath. Guard-
gated entry, golf equity membership.
$1,475,000
Emily K. Bua/Tade Bua-Bell | 213-7420

GREY OAKS - TRADITIONS t
At close to 4,000 SF, this elegant 
home features a long lake view, marble 
and wood floors and library with cherry 
doors.
$1,450,000 | Jutta Lopez | 571-5339

VINEYARDS t
Lakefront views, a 1,500 SF covered 
lanai with heated pool/spa and kitchen. 
SE exposure. Seller will consider trade.
$1,299,000 | Ted Dudley | 860-2498

VINEYARDS - TERRACINA t
Wonderful estate home 4BRs, den, 
4.5BAs and golf course views from 
screened lanai with heated pool/spa. 
3-car garage. $999,000
Marty/Debbi McDermott | 564-4231

KENSINGTON  GARDENS t
Custom-designed estate home has 
wonderful golf course view. Plan 
flows to pool. Custom kitchen, granite 
counters.
$899,000 | Jennifer/Dave Urness | 273-7731

WYNDEMERE - VILLAGES t
Beautiful home with gorgeous tile 
floors, crown mouldings, & coffered 
ceilings.  Fabulous lake & golf course 
view.
$895,000 | Kathryn Hurvitz | 659-5126

KENSINGTON PARK t
Updated villa offers great room with 
gas fireplace, formal dining, 3BRs 
plus den. Renovated master bath with 
marble.
$840,000 | Mary Morris | 784-8599

VINEYARDS - ARBOR GLEN t
Private lake views by the heated 
pool with large pavered lanai. Four 
bedrooms and oversized family room.
$695,000 | Mara/Michael Muller | 272-6170

WYNDEMERE - GLENDEVON t
755 Glendevon Drive - Spacious 3BR/
3BA home, study, family room, nearly 
3,000 SF under air. Lanai, oversized 
pool, membership required.
$650,000 | Kathryn Hurvitz | 659-5126

OPEN SUN. 1-4

VINEYARDS - VALLEY OAK t
Custom built executive home. Volume 
ceilings, gourmet kitchen, heated pool 
and hot tub, 4 bedrooms, 4 baths and 
a 3-car garage.
$629,000 | Isabelle Edwards | 564-4080

WYNDEMERE - PRESERVE t
Gorgeous lake and golf course views. 
Large living room, family room with 
fireplace. Membership required.
$595,000 | Kathryn Hurvitz | 659-5126

VINEYARDS - VALLEY OAK t
New describes this home with all the 
bells and whistles! Screened, heated 
pool overlooks lake.  Split-plan 4 
bedroom, 3 bath.
$589,000 | Isabelle Edwards | 564-4080

KENSINGTON - HAMLET t
Southern exposure lake/golf views from 
this Arthur Rutenberg coach home. 
Mint condition 2 bedroom plus den.
$397,000 | Dave/Ann Renner | 784-5552

VINEYARDS - TERRACINA t
Estate home on 1.5 lots overlooking double 
fairway views. Five bedrooms en suite, home 
theater, 3 gas fireplaces.
$2,199,000 | Julie Rembos | 595-1809

GREY OAKS - ISLA VISTA t
Lake/golf views. Customized “Cadiz” floor plan 
with over 4,800 total SF, 3 bedrooms plus study 
and summer kitchen. $2,145,000
Lynn Anderson/Carolyn Weinand | 434-2424

GREY OAKS - ESTUARY - NOBLE HERON t
Exceptional 4 bedroom, 4.5 bath home. Gourmet 
kitchen with Sub-Zero & Dacor appliances. Lake 
and golf course views. $1,999,999
Emily K. Bua/Tade Bua-Bell | 213-7420

GREY OAKS - ESTUARY - MARSH WREN t
Remarkable 4BR! Stunning lake/golf view. 
Screened summer kitchen with fireplace. Custom 
pool and spa. FURNISHED.
$1,900,000 | Jeri Richey | 269-2203

NEW LISTING

ESTUARY AT GREY OAKS t 1485 Anhniga Pointe 

The perfect Naples life! Sophisticated amenities and 
superlative homes set amid the serene beauty of natural 
preserves. Championship golf; only minutes from 
beaches, shops and dining. Villas from $1,795,000. 
Estate homes from $2.9 million. Estate homesites from the 
$795,000. Call 261-3148 for more information.

OPEN MON-SAT:9-5 & SUN:12-5

GREY OAKS - ESTUARY - MARSH WREN t
Former Dahlia model finished in 2008 with 3BRs 
plus library has wonderful views of a lake/golf, 
2,985+ A/C SF, pool/spa.
$1,550,000 | Dan Guenther | (239) 261-3148

GREY OAKS - ESTUARY - NOBLE HERON t
Elegant yet comfortable, clean and open floor 
plan with 3 bedrooms, den and 3.5 baths. Offered 
furnished. $1,695,000
Emily K. Bua/Tade Bua-Bell | 213-7420

GREY OAKS - ESTUARY - NOBLE HERON t
Almost-new 4,000 SF former model with Saturnia 
marble floors, gas fireplace, vaulted ceilings and 
pool/spa. Furnished. $1,895,000
Lynn Anderson/Carolyn Weinand | 434-2424

GOLF COTTAGES 16 Golf Cottage Drive - Cozy cottage with 
2 bedrooms plus den and 2-car garage. Views of golf course. 
Membership required. $350,000 | Kathryn Hurvitz | 659-5126

COMMONS 200 Wyndemere Way #303 - Furnished 3BR with large 
tiled lanai overlooks golf/lake. New furniture in living/dining room. 
Membership required. $290,000 | Kathryn Hurvitz | 659-5126

COURTSIDE COMMONS 607 Courtside Drive - Contemporary
and dramatic! All new cabinetry, stainless steel appliances, slate 
floors on lanai. Membership required.
$285,000 | Kathryn Hurvitz | 659-5126

COURTSIDE COMMONS 609 Courtside Drive - Wonderfully 
updated 3BR/2BA. Social membership required. Fitness center, 
tennis, and golf memberships available.
$219,000 | Ann Marie Shimmer | 825-9020

WYNDEMERE

13740 Pondview Circle - Wonderful expansive homesite with 
southern exposure. Every amenity available. Build your dream home 
here. $450,000 | Roxanne Jeske | 450-5210

VILLA VERONA 92 Fountain Circle - Convenient location. 
Immaculate, updated 2BR+den single family pool home. Walled-in 
yard, lush tropical plantings. $315,000 | Patrick O’Connor | 293-9411

COURTSIDE COMMONS 407 Courtside Drive - Furnished, 2 
masters, 2 glassed-in balconies, wood burning fireplace and volume 
ceilings. Membership required.
$149,900 | Kathryn Hurvitz | 659-5126

QUAIL WEST

VINEYARDS

WYNDEMERE
2905 Indigobush Way - Estate home with 4 bedrooms, den, loft, 
marble floors, fireplace. Gas cooking, outdoor kitchen, pool/spa.
$2,995,000 | Carolyn Weinand/Lynn Anderson | 269-5678
VENEZIA 1731 Venezia Way - Serene setting with pool/spa facing 
west with golf/lake views. Three bedroom plus den villa with with 
3,600 A/C SF. $1,950,000 | Carolyn Weinand | 269-5678
ESTUARY 1580 Marsh Wren Lane - Gorgeous finishes in this 3 
BR plus study furnished former model overlooking the golf course, 
lake and clubhouse. $1,595,000
Emily K. Bua/Tade Bua-Bell | 213-7420

PRESERVE 364 Edgemere Way North - Long lake/golf course 
views. Attached 3 BR plus family room villa, heated pool. Original 
owner. Membership required. $525,000 | Kathryn Hurvitz | 659-5126

GREY OAKS

WYNDEMERE



Visit our sales center just south of Bonita Beach Road on Bonita Grande to preview our newest residential offerings.

Quail West Golf & Country Club is offered by Quail West Realty, LLC., a licensed real estate broker.  Prices, features and availability subject to change without notice.

Visit our sales center just south of Bonita Beach Road on Bonita Grande to preview our newest residential offerings.

Opportunity knocks ... Can you hear it?
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N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
A GUIDE TO THE NAPLES ARTS & ENTERTAINMENT SCENE

C
SECTION

WEEK OF SEPTEMBER 17-23, 2009

WEEK 
at-a-glance

Introduce a new member, enjoy a reward from the NAA
With classes beginning next month 

at The von Liebig Art Center, the orga-
nization has launched a Bring a Buddy 
rewards program for students. When a 
Naples Art Association member refers 
a new member, both the current and 
new member will receive a $25 coupon 
toward their next class or workshop.

“We know that people enjoy not only 
the educational aspects of our classes 
but the social atmosphere as well,” says 
Nicole Dupont Strub, NAA director 
of education. “It’s always more fun to 
bring along a friend, especially if you’re 
taking a one- or two-day workshop like 
jewelry making or trying a medium you 

haven’t worked in before.”
The von Liebig offers classes for 

beginners, intermediate and advanced 
art students. Three-hour classes typi-
cally run weekly for four or six weeks; 
more intense workshops run from one 
to five days.

More than 40 instructors teach paint-
ing, drawing, digital photography, mixed 
media, clay modeling and much more. 
For the first session beginning Oct. 12, 
classes range from Fundamentals of 
Painting I and Beginning Watercolor 
to Open Portrait Studio and Web Site 
Design for Artists; workshops include

A sampling from 

Southwest Florida 

poets

C4&5

>>inside:

Drink to
me only

eyesthine

with
Do not

go gentle into
nightgoodthat

our enduring love 
affair with poetry

F YOU COULD HARNESS MUSIC TO A MUSCLED HORSE AND PLOW A FIELD OF 
fragrance with it; if you could seed and grow the truth and crop 
its fruit with carbon steel; if you could drink the four winds 
whole and raw— the juice and flesh, the pulp and blood, the 
skin and rind and heart of life — then you could be a poet.

But if you couldn’t — though you can read with appetite and 
pleasure, like any epicure eats — then join us for a moment here. 

Here, we celebrate the poets of Southwest Florida. 
Often their work is slow and painful, as Oscar Wilde noted: “I was 

working on the proof of one of my poems all the morning, and took 
out a comma. In the afternoon I put it back again.”

Often their muse is drowned by some imposter, as A.E. Houseman 
suggested: “And malt does more than Milton can/ To justify God’s 
ways to man./ Ale, man, ale’s the stuff to drink/For fellows whom it 
hurts to think.”

Yet they persist, facing a river of resistance from a noisy world and 
the endless threat of obscurity.

Here, then, is what our poets give.

I

SEE POETRY, C4 

SEE NAA, C14 

BY ROGER WILLIAMS

rwilliams@fl oridaweekly.com

How do I love thee?

SPECIAL TO FLORIDA WEEKLY_________________________

All that jazz
SummerJazz on the Gulf series
wraps up this weekend, plus more
to do in the week ahead. C6&7 

In your dreams (not)
“9” is a nightmare of a kids’ film
that’s not really for kids. C12 

Time for a lecture
Orion in the Round on Marco
starts up with opera. C19 

Who wants pizza?Who wants pizza?
After sampling pies all around,
Florida Weekly’s food writer offers
a few slices of advice. C23 

COURTESY PHOTO

Helen Febbo studies model Elyssa George 
during one of last year’s Open Portrait Studio 
sessions at The von Liebig.
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JUST A SHORT WALK FROM 5TH AVENUE

(239) 435-1882
849 7th Avenue South, Naples

www.GinasOn7Ave.com
ACROSS  FROM CITY HALL

TWO BLOCKS SOUTH OF 5TH AVENUE
*Tax and tip not included

TAKE ADVANTAGE OF THE SUMMER SAVINGS

RESERVATIONS REQUIRED

TWO ENTRÉES & ONE BOTTLE OF WINE

$29.95*

GINA’S ALWAYS USES QUALITY INGREDIENTS

                 Contact Artis
    >>Send your dating tips, questions, and 
disasters to: sandydays@floridaweekly.com

using placeholders is the easy 
way out. If we want love — 
real, true love — then we have 
to stop wasting our time with 
partners who aren’t worth it. 
We need to hold out for the 
real deal. When we do find 
that person, we’ll know he 
was worth the wait. Believ-
ing that is the greatest act of 
faith. ■

At a summer camp on Sanibel Island, 
where the pine needles crunched under-
foot and we smacked Double Bubble 
and talked about the start of school even 
though it was summer, we once came 
on shore for one of those trust-building 
exercises adored by camp counselors 
and corporate executives. Ours went 
like this: a single person would climb to 
the top of a picnic table, turn her back 
on the kids below, go straight as a board, 
and fall backwards. The campers on the 
ground would interlock arms and create 
a human safety net. It was an act of faith, 
falling blindly into the hands of people 
you barely know. It required trust, confi-
dence and — more than anything — the 
ability to let go. There was a certain 
core belief involved, the kind that trusts 
everything will pan out. Only a handful 
of kids climbed onto the table. I wasn’t 
one of them.

Faith in other people is hard. Faith in 
the world is harder. Many of us struggle 
with the belief that everything will work 
out. When it comes to relationships, in 
particular, we rarely have what it takes 
to wait for what’s right. We rush into 
sub-par relationships, taking the “bird in 
the hand” approach when we’d be better 
served waiting for the “two in the bush.”

You gotta have faith
SANDY DAYS, SALTY NIGHTS

ArtisHENDERSON
sandydays@floridaweekly.com

“Those relationships 
sucked the air out 

of my emotional 
waiting room, 

leaving no space 
for the real thing 

if it did come 
along...”

I am guilty of this faithlessness. In fact, 
I’m a serial user of “placeholders,” those 
people to whom we commit for the short 
term, the ones that fill the relationship 
space until someone better comes along. 
The truth is, I’m a sucker for date nights, 
and I hate spending Saturday evenings 
alone. In the past, I’ve been quick to 
settle for someone less than stellar just 
to fill my social calendar. Which didn’t 
seem so bad at first. Before I knew it, 
though, my placeholders had become 
my full-time gig, and dating felt vaguely 
like an obligation. Those relationships 
sucked the air out of my emotional wait-
ing room, leaving no space for the real 
thing if it did come along.

George Michael, wise in the 
ways of love if not public rest-
rooms, offered this bit of wis-
dom in his pop song, “Faith”:

“Well I guess it would be nice
If I could touch your body
I know not everybody
Has got a body like you
 
“But I’ve got to think twice
Before I give my heart away
And I know all the games 
you play
Because I play them too”

He wraps up with this 
thought, “Well I need someone 
to hold me, but I’ll wait for something 
more. Yes, I’ve gotta have faith.”

We all need someone to hold us, but 
   >>Send y
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1300 3rd St. S. #202

239 435-0004 Fruits, vegetables, 
baked goods, 

cheeses, fresh fi sh, 
food, fl owers, plants, 

herbs, soaps, and 
much more can

all be found.

Music fi lls
the air. 

Located behind 
in the Neapolitan 

parking lot
between Third 

Street South and 
Gordon Drive.

Third 
Street 
South

Summer
Farmers
Market
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Black Sheep In The Fold
Black sheep in the fold,

What on earth does your future hold?
Years have come and years have gone
Yet here you are, standing all alone.

Is it the dark color of your skin,
Why other sheep won’t take you in?

Or maybe it’s that you’ve grown too old,
You’ve lost your value and can’t be sold.

 
Black sheep in the fold,

How long have you been left out in the cold?
How does it really make you feel,

To know you’re losing your appeal?
Have you ever wondered why,

You were born to live but long to die?
Now you’re limping, maimed and bruised,

And wonder if you could still be used.
 

Black sheep in the fold,
You’ve been made from a different mold.
Your Creator specifically had this done,

So you’d be special like His Son.
See, He was rejected and beaten too,

But He died to prove His love for you.
The Lamb of God, a Good Shepherd is He,

Who paid a dear price to set all His sheep free.
 

Black sheep in the fold,
Don’t live in fear, let your story be told.

Let others know of your unique skill,
Which your Creator gave you at His will.

Don’t allow others to put you down,
Or let negative circumstances make you frown.

You’re here today as God had planned,
So arise, Black sheep, and take your stand!

— Michelle Antoinette James

The Captain’s Sanctuary
 

   Berthed now the old sailor – ‘home’  from the seas,
His faithful brave, vessel, wounded

   brought to her knees
 his last voyage over, his purpose  gone -

  stranded lost ashore, doomed to question each dawn
 

but his soul is at sea as it always will be
with a fresh breeze to redeem
and dolphins playing abeam –

white sails full & by and black velvet night sky.
 

Yes, the  old  ghosts were there,
  ‘lost’ sailors- kindred spirits  aware,

forever part of this ocean,
 they sailed with great devotion

- by his side at the helm
when the storms overwhelmed –

thru endless storm nights
   wind & wave slamming frights

&  when that first peaceful star smiling thru the storm’s sky
promised blessed relief and peace from on high

 yes his comrades were near
 his silent thanksgiving to hear

 
 They  smiled with him too when the sea’s azure calm met  sunset’s crimson balm.

That transcendental union
 of sunset & sea in communion.

 
In harmony three, wind sea sail & Thee ,

the triune waltz that set  him free.
The  cleansing  timeless living sea –
Just, wind, sail, sky, Lord,  &  Thee

 
– yes  these were  the things that set him free,

these things were his sanctuary” -
but ‘home’ now the old sailor — for e’re from his sea.

 
— Capt. John Hodes, Ret.

Extant at the Same Time
A moon sliver radiance
in my curtain of dusk,

highlights the edge
of the subtle darkness.

Not enough luster
to light the way.

The brightness diminishes
away from the source.

Poised on the edge
of consciousness,

seeing profound and mundane
simultaneously.

Knowledge that both
are momentous,

hastens my death
by dread.

      
— Susan Sokol

Dejection on a Florida  
Summer Afternoon
On this ominous afternoon
I’ve had my fill of Florida, 
My fill of alligator-friendly heat,
Of red weather
Bursting from the TV screen
Into a dark angry clot
Over our fail-safe houses
And alien lawns — my fill 
Of violent venereal rain 
Fueling the overgrowth 
And overbuilding, the excess
Of Paradise paved over.
 
On this ominous afternoon
Lightning flashes 
In diabolical sync
With the signs on Tamiami.
Inside my conditioned 
Condo cocoon, outages blink
Off and on, off and on,
Urging me to evacuate
Before the unborn mosquitoes
Get to beat their wings
And the mouth of red weather
Swallows me whole.

— Joe Pacheco

My Nightmare
Hot

Wet, hot, hot
Hot, wet, hot, hot, hot

Wet, hot, wet, hot, hot, hot
Hot, wet, hot, hot, hot, hot, hot, wet

Wet, hot, hot, wet, hot, wet
Hot, hot, hot, wet, hot

Wet, hot, hot, hot
Florida summer

Hot

— Otis Firefly

Life is Fair
Answer badness with badness,
Easy to do
Answer kindness with kindness,
Easy too
Answer unkindness with kindness,
Now that takes insight
Call it action and you’re right
Call it karma with no fright
Not about wrong or right
What we send around comes around
It applies to all of us while earthbound
If we take responsibility for our thoughts and actions
It’s we who decide how others’ words cause our reactions 
Blaming and judging others
May be our druthers
If that’s what we believe 
It’s what we receive
So be aware,
Life is fair.

— David Hauenstein

A Lamp of Love
A baby girl with reddish hair
Stopped crying hard and loud –
Held in the arms of her loving mom,
Her dad stood mighty proud.
The years rolled by – how fast she grew –
A precious family prize –
Perfect till the day she had
A problem with her eyes.

The doctors tried but all in vain
To help the child to see,
And when the parents heard the news,
Their tears flowed endlessly.
Confined, confused and wondering why,
She groped to find her way,
Till darkness fell upon her world
And took her light away.

Learning to accept the change
Was brutal and unfair –
Her parents, how they bore the pain,
Yet gave their best of care.
Then someone of compassion came
Seeking out the child –
A teacher with a noble heart –
Tender, kind and mild.

Said she studied with a man
Whose method proved to find
There was a way that light again
Could shine for the blind.
A special school she did attend,
And there her mind explored
Knowledge filled with hopeful dreams
Once held behind closed doors.

Wise but gentle, humble grace,
With prominence she grew.
The child became a model of
The one who taught her too.
No matter what the circumstance –
No matter what the fight –
Somewhere there’s a lamp of love
To light the darkest night.

— Carmine Lombardo
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There Are Days of Quiet
There are days of quiet
when the hours crawl past
without a tic or toc
and the sun moves begrudgingly
creeping through its arc.
Clock hands move erratically,
jumping ahead only to stop
then refusing to budge
despite my pleading gazes,
relenting only by clicking back.
Even the heart grows weary
waiting for the night’s advance
and the company of stars
to seize the taunting lone sun
and cast it below my horizon.

There are days of quiet
when I embrace solitude
like a friendly phantom
wrapped in its disguise
in the armor of surrender.
I keep the world at bay
with shuttered windows
and pulled up drawbridges
shouting “stay away”
from dark stares brooding.
Overshadowing anguish
and crushing desire under
vain bulwarks of self-preservation,
I bear arms of anger
against an enemy that ignores me.

There are days of quiet
when my head is haunted
like abandoned cathedrals.
Possessed with unanswered prayers
echoing in the desolation,
Memories fall out of me
into the blasphemous silence
crumbling to dust clouds,
coating my collapsing ruin
with bittersweet arsenic.
No angels call out my name
and silence dams my ears
as if a sudden vacuum
empties my world of air
deadening my loneliness.

There are days of quiet
when I celebrate solitude,
a fete for the fortitude,
for the strength of my soul  
under its millstone of melancholy.
With proud tenacity
I deceive my longing soul
and push further into exile
dancing to the echoing beat
of my solitary heart.
I salute what I do not need,
raise a toast to myself
and drown the pain
in goblets of stubbornness
and a chalice of denial.

— Chuck Manson

Until We Meet Again
There are days I still can’t believe you’re gone
forever absent from me
It seems forever since your thick curly coat brushed against my hands
If I close my eyes for but a second I can see your intense gaze watching me watch you
For just that fraction of infinity I can feel your hot breath and wet nose dampen my skin
I can still hear your single bark above the choruses of neighborhood dogs — the same dogs you would have wagged at in a show of canine cameraderie
My days though busy and full of smiles, chatter, kisses and even woofs, are yet lonely and incomplete
Who can put up with this willful soul but you?
Who will see through my veil of mirrors and screens if not you?
Perhaps we are sent but one perfect soul to love and know us
But a gift for a fleeting second
Only to go back to the giver
On loan like one of those special library books that we have a short stint to read and learn before it must be given back 
Oh where are you dear dog of mine?
Come back to me
Mend this spirit back into wholeness
Lap my tears away with your pink kisses and swooshing black tail
Though you now hang on walls and grace covers
It is you that I need 
And I shall wait for the day that a girl and her dog shall meet again

— E. I. Rottersman

The Fall of Camelot
There once was a time our nation has now forgot,
when American’s stood proud and shining bright.
It later was christened  an American Camelot.
A time when our nation shimmered with light.

An Irish Lad from Boston rose like a shooting star
Became President, led us to fight for right.
We knew it more when we lost this young tar,
Our shining day had become an awful night.

A single bullet, fired in Dallas at Dealy Square
shattered the dreams of a hopeful nation.
No one knew  how we should prepare
we but knew now we had lost a generation.

A lone assassin or a careful plot carried out,
It didn’t really matter what had caused the fall.
For we knew that it really mattered  not,
Nothing would remedy the tragedy of it all.

A Nation alive, alive in light and thunder,
as proud of each other as we could be
and now we were torn forever asunder
By men of purpose we could not see.

Later in the ’60s they shot a few more,
Martin and Bobby, a loss of wonder,
two more of our leaders dead on the floor
and a nation again felt torn asunder.

After that, we never trusted again.
we knew that something had gone awry.
and knew there had fallen three great men
Our nation expelled  a heartfelt sigh.

Men and women in public wept
wracked with anguish and fear
It affected us, we wounded crept
a nation shattered, our course unclear.

Never again did we blindly trust 
those slick lipped pols of yore
for they smelled of compliant must
of the blood and shared young gore.

Martin and Bobby and John
Three stars shining, a heroic set.
They left us in sad abandon 
their sun no longer the day met.

For it was a cause, that we firmly believed
an idealism which hoped and dreamed
A people united and ready to conceive
an agenda that idealistically beamed.

At one time we were proud to be,
Americans, all of us  every one.
And now we wondered meekly
If we would ever again see the sun.

Camelot, Camelot it is a wispy dream.
Of knights and ladies and chivalry
of a nations hopes, now a mournful scream
 and faced now with an empty reality.

It’s not true that dreams don’t matter
Or nations can only hope to be good.
For it’s individual men that ideas scatter
and manifest evil that must be withstood.

I say this now to hopefully inform
those younger and claiming not to know
That a nation’s hope is a thirsting norm
which we all have the right to bestow.

America once stood tall and proud
A nation with shining moral code
That blared her trumpets loud
and offered one  hope to bode

There once was a time that mattered
of shining promise in nationhood
and now it lays forever spattered
in a young man’s untimely spilt blood.

Camelot, Camelot, where are you now?
For it is hard for a nation to  remember
The promise of a generation’s shining brow
as we  reach now a time of our December 

What we learn from this, I do not know
except that we are men and women alone.
And we have but to seek ideas for us to grow
Up and Away from the evil lying prone.

Dream, dream of all that may yet  come,
For it is only you that can make it occur,
The idea of a collective, thoughtful sum
That can erase a painful murderous slur.

Camelot, Camelot, where are you  now?
We wonder what might and could have been,
had the shooter from Dallas known not how
nor the festering evil wasted these men.

Light the lamp, burn it bright and hot,
A national flame for all to remember 
That there once was a time like Camelot
Before the flame withers to forgotten ember.

— Joseph Martin
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WHAT TO DO, WHERE TO GO

 Best bets for the weekend

Here’s what the United Arts Council of 
Collier County suggests you work into 
your plans for Friday, Saturday and Sun-
day, Sept. 18-20. It’s always a good idea 
to call ahead for open hours and specific 
times:

■ SummerJazz on the Gulf 
– Saturday night on Watkins Lawn at 
the Naples Beach Hotel and Golf Club. 
261-2222.

■ All American Pops: Around 
the World with Arthur Fie-
dler II – Saturday evening at the Phil-
harmonic Center for the Arts. 597-1900 
or www.thephil.org.

■ Brass at the Ballet – Sunday 
at the Philharmonic Center for the Arts. 
597-1900 or www.thephil.org

■ Family & Friends of the 
Estuary - Art exhibit at Rookery Bay, 
open Friday. 417-6310 or www.rookery-
bay.org.

■ Art Show – Third annual Employ-
ee Art Competition Exhibit at the Collier 
County Museum, open Friday and Satur-
day. 252-8068 or www.colliermuseums.
com.

■ UAC Exhibits – Batiks by Muffy 
Clark Gill, at the Marco Executive Air-
port. Oil paintings by Tara O’Neill at 
North Collier Park. 263-8242.

■ Crossroads Exhibit – At Rosen 
Gallery & Studios. 821-1061 or www.
rosenraku.com.

 Live bands

■ The Bay House – 6-9 p.m. 
Wednesday-Saturday: Jazz with Stu 
Shelton and Patricia Dean. 799 Walker-
bilt Road. 591-3837.

■ Capri, A Taste of Italy – 
Thursday: Jebry’s Jazz Jam; Friday: Man-
hattan Connection; Saturday: Symon; 
Monday: Bob Zottola  and The Expand-
able Jazz Band; Tuesday: karoke with 
Steve Roberts;  Riverchase Plaza, 11140 
Tamiami Trail. 594-3500.

■ Jack’s Bait Shack – Thursday: 
Soapy Tuna; Friday and Saturday: Geek 
Skwad; Monday: Overthrowing Amy; 
Tuesday: Geek Skwad; Wednesday: 
Love Funnel. 975 Imperial Golf Course 
Blvd. 594-3460.

■ Naples Flatbread & Wine 
Bar –  6:30-9 p.m. Thursday: Blues and 
jazz with Rick Howard, Dave Tregether, 
John Lamb and Bob Zottola; 8-11 p.m. 
Saturday: “Acousticlectic Music for the 
Easily Amused” featuring Beck; 6:30-
9 p.m. Sunday: Bob Zottola and The 
Expandable Jazz Band. 6436 Naples 
Blvd., 598-9463. 

■ Paddy Murphy’s – Thursday: 
Justin; Friday: Barefoot Geno; Saturday 
and Tuesday: Michael “Maxi” Courtney; 
Monday: Patrick. 10 p.m to closing. 457 
Fifth Ave. S., 649-5140.  

■ The Pickled Parrot –  5-9 p.m. 
Thursday: Nevada Smith; 5-10 p.m. Fri-
day: Steve Hill; 5-9 p.m. Saturday: Maxi 
Courtney. On the boardwalk at 1100 
Sixth Avenue South. 435-7900.

■ Piola – 6-9 p.m. Sunday: Greg Gad-
oua singer and songwriter. 9118 Strada 
Place in Mercato. 592-5056.

■ South Street City Oven 
and Grill – 9 p.m. Thursday: Open 
mic night with Matt Chadwick; Friday: 
Maxi Courtney at 5:30 p.m. and Justin 
Raymond at 9:30 p.m.; Saturday: Dogs of 
Peace; Sunday: Spread The Dub; Mon-
day: Casey Weston; Tuesday: karoke; 
Wednesday: Maxi Courtney. 1410 Pine 
Ridge Road. 435-9333.

 Theater

■ Auditions – TheatreZone will 
hold its season auditions from 10 a.m. to 
5:30 p.m. Sept. 19 and 20 at G&L Theatre, 
13275 Livingston Road. Plays include 
“Man of La Mancha,” “High Spirits” and 
“I Love My Wife.” 449-2323.

■ Clockwork Orange – More 
Crinoline Productions presents “A 
Clockwork Orange” at the Sidney & 
Berne Davis Art Center in downtown 
Fort Myers through Sept. 26. 333-1933 
or www.sbdac.com. See review on page 
C8.

■ Bill W. and Dr. Bob – The Off 
Broadway Palm Theatre in Fort Myers 
presents the story of the two men whose 
relationship becomes the inspiration for 
the Twelve Steps of AA, through Oct. 3. 
278-4422 or www.broadwaypalm.com.

 Thursday, Sept. 17

■ Stand-up comedy - Jeff Dye 
performs tonight through Sunday at the 
Off the Hook Comedy Club on Marco 
Island. 389-6900.

■ Songbook – “Great American 
Songbook: The Golden Age of Popular 
Song” featuring vocalist Perley Rous-
seau and pianist Sonny Daye at 6 p.m. 
at South Regional Library, 8065 Lely 
Cultural Parkway. 252-7542.

■ Thursday on Third – Enjoy live 
entertainment while strolling through 
the Third Street South shopping and 
dining district from 7-10 p.m. 434-6533.

 Friday, Sept. 18

■ See the Stars - The Friends of 
Lovers Key presents “Island Under the 
Stars” from 7-9 p.m. at Lovers Key State 
Park. 463-4588 to register.

■ Naples City Improv – Enjoy 
ad-libbing at its best when Naples City 
Improv performs at The Norris Center 
at 8 p.m. 213-3049 or www.naplescityim-
prov.com

 Saturday, Sept. 19

■ Local History – Tour Palm Cot-
tage, home of the Naples Historical Soci-
ety, from 1-4 p.m. today and Wednesday. 
261-8164 or www.napleshistoricalsoci-
ety.org.

■ Chess anyone? – The South-
west Florida Chess Club invites players 
of all ages and abilities to Books-A-

Million at Mercato from 1:30-5 p.m. 898-
0458 or swflchess@yahoo.com.

■ Jazz it Up - The Naples Jazzmas-
ters Band performs at 2 p.m. at The Nor-
ris Center. 213-3049.

■ Pops - The Naples Philharmonic 
Orchestra performs “All American Pops: 
Around the World with Arthur Fiedler 
II,” at 8 p.m. at the Philharmonic Center 
for the Arts. 597-1900 or www.thephil.
org.

■ Flute and Harp - Estero’s 
Happehatchee Center hosts flutist Kat 
Epple and harpist DL Turner in concert 
under the stars beginning at 7 p.m. $15. 
206-4393 or http://happehatcheecenter.
org/.

 Sunday, Sept. 20

■ Ballets in Brass – The Brass 
Quintet and percussion section of the 
Naples Philharmonic Orchestra perform 
the music of popular ballets at 3 p.m. 
today and 8 p.m. Tuesday at the Philhar-
monic Center for the Arts. 597-1900.

 Monday, Sept. 21

■ Beach Time – Stroll Barefoot 
Beach with a park ranger and learn the 
fine points of beachcombing and shell-
ing. Meet at 10 a.m. at the Learning Cen-
ter at Barefoot Beach Preserve off Bonita 
Beach Road. The program is free, but 
there is an entrance fee into the park for 
those who do not have a Collier County 
parks permit.

■ Trivia Test – Trivia Night begins 
at 7:30 p.m. at The Pub at Mercato. 594-
9400.

NAPLES PRINCESS

Sunset Cruise, 
Dinner and Show:

$55.95 per personCall (239) 649-2275 For Reservations

Naples Princess Hot! Hot! Hot! Deal Continues!
 

Sounds of 
Sinatra featuring 

COURTESY PHOTO

Big Night Out headlines the fourth and final 
concert in this year’s SummerJazz on the 
Gulf series at the Naples Beach Hotel and Golf 
Club. The free concert of energizing Latin, 
Caribbean, Motown and funk dance music 
takes place from 7-10 p.m. on Watkins Lawn. 
261-2222.

COURTESY PHOTO

Marco Island artist Betty Newman will be at 
McCormick and Schmick’s from 5:30-7:30 
p.m. Tuesday, Sept. 22, for a reception honor-
ing her exhibit titled “Bold Exotic Contem-
porary,” which hangs in the restaurant at 
Mercato through September. 



WHAT TO DO
SEPTEMBER 17-23, 2009    A&E    C7

No sharing, no substitutions
Not valid with any other

offers or coupons 

Almost, Maine
Enchanting Blackburn Comedy 
Jan. 13-Feb. 6
Mauritius

Feb. 3-27
Fiddler on the Roof
Great Blackburn Musical
March 3-April  3

Crazy Mary
Sly Tobye Comedy/Drama 
March 24-April 17
The Importance of 
Being Earnest
Witty Blackburn Comedy
April 21-May 15

Crimes of the Heart
Nov. 25-Dec. 19

Look what’s coming:

 239-263-7990

THE NAPLES PLAYERS AT SUGDEN COMMUNITY THEATRE 
 TH A E  SOUTH  NAPLES  L   NAPLESPLAYERS ORG

239-263-7990

Ken Ludwig’s Outrageous Farce

Blackburn Hall Comedy

Oct. 14-Nov. 7

To begin:

The sexes battle in 
Shakespeare’s 
lusty comedy,

Oct. 28-
Nov. 21

and then:

Subscribe now and save for the whole SeasonSubscribe now and save for the whole Season

A cooperative effort funded by the 
Collier County Tourist Development Tax.

Champagne 

opening night!

Dinner/Show available!

Get ready for the Players’ 
Season Full of Laughter!
Get ready for the Players’ 
Season Full of Laughter!

 Tuesday, Sept. 22

■ Toddler Story Time – Moms 
and tots are welcome to sit for a story at 
10 a.m. at Barnes & Noble in Waterside 
Shops. 598-5205.

■ Yappy Hour – Bring your well-
behaved pooch and enjoy treats and 
Yappy Hour from 5-7 p.m. at Naples 
Flatbread & Wine Bar. A portion of the 
evening’s proceeds will benefit Humane 
Society Naples. 6434 Naples Blvd. 687-
3454.

■ Meet the Artist – Marco Island 
artist Betty Newman will be at McCor-
mick and Schmick’s from 5:30-7:30 p.m. 
for the opening of her exhibit at the 
restaurant in Mercato. 9114 Strada Place. 
591-2299.

■ Team Trivia - Boston Beer Garden 
presents Team Trivia Night beginning at 
9 p.m. 2396 Immokalee Road. 596-2337.

 Wednesday, Sept. 23

■ Bossa Nova - “Brazilian Romance, 
The Bossa Nova Phenomenon,” with 
vocalist Perley Rousseau and Sonny 
Daye at the piano, begins at 6 p.m. at 
Naples Regional Library, 650 Central 
Ave. 262-4130.

■ Piney Program - The Col-
lier County Museum presents “The Pine 
Flatwoods,” a free program about the 
subtle beauty of the rugged species that 
has adapted to a harsh and unforgiving 
environment, at 2 p.m. 252-8476.

 Upcoming events

■ Art Walk - The Promenade at 
Bonita Bay hosts Art Walk from 6-9 p.m. 
Sept. 24. 495-8989.

■ Sesame Street Live! - “Elmo’s 
Green Thumb” sprouts at at the Barbara 
B. Mann Performing Arts Hall in Fort 
Myers Sept. 25-27. 481-4849.

■ Exhibition Preview - The von 
Liebig Art Center hosts a preview recep-
tion for the second annual Non-Juried 
All Artist Members Show of Shows from 
5:30-7:30 p.m. Sept. 25. 262-6517.

■ Museum Day - The Collier 
County Museum celebrates National 
Museum Day from noon to 4 p.m. Sept. 
26, with activities for history enthusiasts 
of all ages. 252-8476.

■ Big Boy Toys - Germain Arena 
hosts the Big Boy Expo from 10 a.m. to 5 
p.m. Sept. 26-27 with hot cars, cool boats, 
big trucks, ATVs, jet skis, RVs and more. 
543-9998.

■ Skynerd - AEG Live and 96 
K-Rock present Lynyrd Skynyrd at Ger-
main Arena Thursday, Oct. 22. www.
ticketmaster.com.  

■ Alice Cooper - The Barbara B. 
Mann Performing Arts Hall presents the 
Alice Cooper “Theatre of Death 2009 
Tour” Sunday, Oct. 4. 481-4849 or visit 
www.bbmannpah.com.

■ Windmill Movie - The Lee 
County Alliance for the Arts has part-
nered with Theatre Conspiracy to bring 
an independent film series to the Foulds 
Theatre in Fort Myers for the 2009-
2010 season. The series opens with “The 
Windmill Movie” at 7 p.m. Oct. 2-3. 939-
2787 or e-mail exhibitions@artinlee.org.

- Send calendar listings to events@flor-
idaweekly.com.
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UPCOMING KEY WEST EVENTS

GETTING THERE IS HALF THE FUN

The Best Way to Travel to Key West

1-888-539-2628www.seakeywestexpress.com

*Minimum 8 day advance pre-purchased ticket, non-refundable, no cash value, 
cannot be combined with other offers. Excludes weekend fee.

Depart from Ft. Myers Beach

$109*

ROUND TRIP
with this ad
Reg. $139

Sept. 17th: 37th Annual Key West  
                    Poker Run
Sept. 21st: 2009 Key West Fishing  
    Tournament

so much made-up slang.) The passages 
spoken in unison by the cast were also 
difficult to understand, as the cast didn’t 
deliver them truly in unison.

The fight scenes were not realistic. 
Alex and his pals come across more like 
bullies and insecure kids than as truly 
menacing characters.

Though not its intention, I’m sure the 
violence will appeal to some audience 
members, particularly those who love 
action movies in which the body count 
goes off the charts. But it turned me off.  
You don’t have to show me a lot of vio-
lence to convince me that violence is bad. 

I found the constant retching a turn-
off, too. And I wasn’t the only one; I 
saw other audience members avert their 
eyes.

This is an odd little play, the story 
made famous by Stanley Kubrick’s 
movie. But Mr. Burgess himself has said 
that he wishes “A Clockwork Orange” 
could be “erased from the world’s liter-
ary memory” and that he’d be “glad to 
disown it for various reasons.”

The play adheres to Mr. Burgess’s 
original version of the novel, which 
includes a 21st chapter printed in Europe 
but deleted by American publishers. 
(Mr. Kubrick followed the American 
version.)

Alex supposedly has an epiphany, but 
maintains a “boys-will-be-boys” attitude 
about everything, claiming that his own 
son will probably do the same things as 
a teen, and then grow out of them.

That seems a pretty casual attitude 
about rape and murder.

It’s the show’s theological questions 
that intrigued me the most: Does God 
want enforced goodness, or does he 
want people, by their own free will, to 
choose goodness? Is it right to deprive 
someone of the ability to make ethical 
decisions?

In Mr. Burgess’s terminology, does 
God want humans who are juicy orang-
es, or those with no free will: mechani-
cal, clockwork oranges?

Unfortunately, the questions raised 
are more intriguing than the production 
itself. ■

This production succeeds 
in some ways, and fails in 
others.

It’s admirable that direc-
tor Annette Trossbach 
wants to bring unusual and 
edgy shows to Fort Myers 
with her company, More 
Crinoline Productions. I 
applaud her for taking risks.

But it seems that her 
vision is greater than what 
is actually produced on 
stage. While the shows are 
unconventional for Fort 
Myers standards, they don’t 
seem to reach their poten-
tial. (And with her empha-
sis on blood and gore, Ms. 
Trossbach might become 
known as the Wes Craven 
of local theater.)

“A Clockwork Orange” 
has its moments, and you 
can see where she’s trying 
to go with it, but it doesn’t 
quite get there. The show 
would have improved with 
some tweaking and fine-
tuning.

The acting quality is 
highly uneven. She’s cast some talented 
actors, as well as people who are obvious 
amateurs. This is community theater, not 
a professional production.

For a play as challenging as “A Clock-
work Orange,” you need the best per-
formers you can find. This production 
would’ve been impressive for a high 
school — and there are a number of 
high schoolers in the cast— but it fails 
for those expecting more professional 
theater.

A few outstanding performances 
grace the show. Dallas Stobb, a sopho-
more at Cypress Lake High School Cen-
ter for the Arts, plays Alex. He shows 
a lot of passion and enthusiasm in the 
role, though I wish Ms. Trossbach had 
pushed for more nuance.

All other actors play multiple roles. 
Kevin Igar is outstanding, especially as 
an unrepentant prisoner. In fact, he is 
much more menacing than Alex and his 
droogs.

Trace Meier plays Mr. Deltoid, a flam-
boyant man and a wonderfully over-
the-top Minister of the Interior. Hugh 
Meyer portrays both sides, first as a 
censored writer and then as Brodsky, 
the doctor who “treats” Alex. Madison 
Mitchell is also interesting in her vari-
ety of roles, including a sophisticated 
singing girl and a not-too-intelligent 

giggling nurse.
Ms. Trossbach has staged the pro-

duction with a traverse stage: a wide 
runway with the audience seated on 
either side. It’s a bare stage, with a 
minimal amount of props. At one end 
is a screen on which, occasionally, we 
see pre-filmed sequences that were shot 
outdoors. (While a good idea, these 
scenes seem more silly than moving 
or shocking.) At the other end sits the 
orchestra, led by music director Steven 
Pawlowski. The decision to have a live, 
10-piece orchestra perform in the Davis 
Center was a good move, and adds 
much to the production.

But the piece as a whole doesn’t hold 
together well. The teens speak Nadsat, 
a Russian/English slang. The program 
contains a glossary of 49 Nadsat words 
and their meaning, far too many for an 
audience to memorize. Even if they’re 
words we’re not familiar with, the actors 
could make the meanings clear by their 
delivery. But that’s not always the case.

British accents came and went, and 
enunciation was a problem throughout 
the night. And I’m not sure if it was a 
problem with the actors, the venue or the 
sound system (probably a combination 
of all three), but dialogue was difficult to 
understand at times. (And understanding 
is essential, especially in a play that uses 

ARTS COMMENTARY

For a recent vacation, I packed a thick 
novel that’s received a lot of hype — a 
thriller written by a Scandinavian who 
died too early in his career. The book 
had swept Europe, and now was pub-
lished in English.

A perfect book to read while seated in 
an airport or stranded on the runway, I 
thought.

But the more I read, the more per-
turbed I grew.

The book purports to call attention 
to the growing epidemic of violence 
against women. The only problem is, it 
seems to glory in its numerous graphic 
descriptions of sadism, including two 
sexual assaults against the female pro-
tagonist.

It was like a man who stands up in 
church to testify about his previous life, 
boasting in great detail about all the 
evil, wicked things he’s done, and add-
ing, almost as a throwaway sentence, 
“Then I was redeemed and became a 
new man.”

Watching “A Clockwork Orange” at 
the Sidney and Berne Davis Art Center 
felt like a similar experience. It seems to 
glory in violence while telling you that 
it’s bad.

The play subjects the audience to acts 
of violence both on stage and on screen, as 
well as descriptions of various atrocities.

Written by Anthony Burgess, who 
of course wrote the novel of the same 
name (which Stanley Kubrick made into 
a movie), “A Clockwork Orange” tells 
the story of Alex, a violent teen who 
with his friends (or “droogs,” as they 
refer to each other) roam the streets, 
taunting and bullying people. They 
destroy things, attack passersby. The 
violence escalates. They attack and rape 
a woman. And then Alex kills a woman.

Imprisoned for murder, he leaps at 
the chance to get out early, becoming 
a guinea pig for a new, radical aversion 
therapy. The sessions make him ill at the 
very thought of violence.

Unfortunately, because the violent 
movies he’s subjected to during this pro-
cess have a soundtrack — Beethoven, his 
favorite composer — Alex also becomes 
nauseated by music.

There’s lots of blood and violence in 
the first act, and then continuous vomit-
ing in the second.

in
ot

to
w
ed

NancySTETSON
nstetson@floridaweekly.com

Blood, rape, murder, vomit, vomit, vomit

>>What: “A Clockwork Orange”
>>When: through Sept. 26
>>Where: Sidney & Berne Davis Art Center, 2301 
First Street, Fort Myers
>>Cost: $20
>>Information: Call 333-1933 or go to www.
sbdac.com.

If you go
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GIVING

“This scholarship will help ease the 
burden that has been put on my parents, 
and I will be able to further my education 
and become a successful business woman.” 
Those are the words of one young woman 
upon receiving a Suncoast for Kids/Sun-
coast Schools Federal Credit Union college 
scholarship. The positive impact Suncoast is 
making on Southwest Florida students and 
teachers made them an easy choice for the 
Education Foundations of Collier and Lee 
counties to nominate as 2009 Outstanding 
Large Business Philanthropists of the Year.

The area Philanthropy Day Leadership 
Council makes the 
final selection for 
awards and chose 
Suncoast Schools 
Federal Credit 
Union to receive 
the well-deserved 
recognition for 
which it was nom-
inated.

The credit union 
is an exemplary 
partner dedicated 
to building stronger communities in both 
Collier and Lee counties. It has had a signifi-
cant impact through its support of education 
(pre-K-12 and post-secondary), financial lit-
eracy and children’s health care initiatives. 
Its focus on education and children as the 
backbone of any community brings many 
opportunities to our counties.

Greg Pasanen, Suncoast’s regional vice 
president for Southwest Florida, has com-
mitted his time to serving on the board of 
directors for both the Collier and Lee educa-
tion foundations and 10 Suncoast employees 
are Take Stock in Children mentors.

“We have seen firsthand the passion and 
commitment of this organization and its 
employees through the volunteer time given 
to our organization,” says Susan McManus, 
president of the Education Foundation of 
Collier County.

The credit union sustains individual stu-
dent success through scholarships as well 
as hundreds of hours of volunteer support. 
It impact many students by providing their 
teachers with leadership and professional 
development opportunities and with grants 
for innovative classroom projects.

Lt. Col. Paul Garrah, senior Army JROTC 
instructor at Golden Gate High School, took 
a group of cadets to Washington, D.C., with 
help from a Connect with a Classroom grant 
funded by Suncoast. “The trip was absolute-
ly amazing,” he said, adding, “For my cadets 
it was the highlight of their young lives.”

In 2008, Suncoast dedicated 32 percent 
of the money generated by the Suncoast 
Schools Rewards Check Card Program to 
public school in Collier and Lee counties. 
Its support of education initiatives in both 

counties also included Guadalupe Center 
of Immokalee, Learning for Life-Lee Coun-
ty, Edison College Endowed Scholarship, 
Florida Gulf Coast University First Genera-
tion Scholarships and Gulfshore Playhouse’s 
ART Smart program.

Health care for children is also a priority 
for Suncoast, which understands that help-
ing children come to school ready to learn 
often means providing support outside of 
school for children facing difficult situa-
tions. For example, Suncoast funds an in-
hospital teacher who helps patients at The 
Children’s Hospital of Southwest Florida 

keep up their stud-
ies and maintain a 
routine.

Suncoast’s con-
tributions, wheth-
er financial or 
volunteer, always 
work toward giv-
ing children the 
support they need 
to be successful 
and happy. The 
company has the 

vision and commitment to work within the 
communities it serves with a distinct and 
clear purpose of building community and 
improving quality of life.

Created in 1998, the Suncoast for Kids 
Foundation is sponsored entirely by Sun-
coast Schools Federal Credit Union, and 
100 percent of funds are contributed to 
organizations and initiatives that assist chil-
dren. Last year the foundation donated $1.3 
million to children’s initiatives in 15 Florida 
counties. ATM fees are used to fund health 
care needs and to build an endowment 
to provide a permanent source of income 
for donations. Signature-based transaction 
funds are used to benefit education initia-
tives for the counties in which the check 
card transaction occurred.

Suncoast has developed a long-term 
approach to fund these philanthropic initia-
tives that value reinvestment in the Collier 
and Lee county communities now and in 
the future. ■

Linda Lepore is vice president of develop-
ment for The Education Foundation of Col-
lier County, which for the past 20 years has 
been engaging our community and schools 
in pursuit of a quality education for every 
child. An independent, not-for-profit 501(c)
(3) organization, the foundation began with 
the core belief that teachers have the great-
est impact on student learning. Initiatives 
have evolved to support teachers and prin-
cipals, and individual student success with-
in Connect Now, a community articulated 
framework to support education. For more 
information, visit www.EducationForCol-
lier.org.

Suncoast Schools credit union exemplifies
corporate support of kids and education
BY LINDA LEPORE_______________________
Special to Florida Weekly

Do you want to have a

perfect    body
There is no BETTER, FASTER, 
HEALTHIER WAY than a 30 minute 
Power Plate session!

30 minutes on the POWER-PLATE 
equals 90 minutes of hard training 
in a traditional gym…

THE PAVILION

Phone : (239) 325 9881
www.harmonybyarmorica.comThe fi rst session is FREE

See the Power Plates website for more details: www.powerplate.com

PRIME RIB
8 oz. portion Roasted to Perfection

Served with au jus, Garlic Mashed Potato and Mixed Vegetables.

FRENCH DIP
Our Famous Slow Roasted Prime Rib Thinly Sliced and Piled High on a Toasted 

Ciabatta Roll. Served with French Fries or Potato Salad

REUBEN SANDWICH
Corned Beef Brisket, Slow Cooked for tenderness and layered with Swiss Cheese, 

Sauerkraut, and Thousand Island Dressing, served on Grilled Traditional Rye Bread. 
Served with French Fries or Potato Salad

BLACKENED CHICKEN ALFREDO
Blackened Chicken Breast over Gemelli Pasta with Creamy Alfredo Sauce,

Green Onions, and Freshly Grated Parmesan Cheese.

BARBECUE BEEF SANDWICH
Thinly Sliced Prime Rib Simmered in Our Tangy BBQ Sauce, Lettuce, Tomato, and 

Onion on a Kaiser Roll. Served with Choice of French Fries or Potato Salad

HAWAIIAN CHICKEN SALAD
All White Meat Chicken Salad Mixed with Seedless Grapes and Pecans, 

Layered between Two Grilled slices of Golden Ripe Pineapple. Presented over 
Baby Greens with Fresh Mango, Strawberries and Grape Tomatoes

TURKEY BURGER
Grilled Turkey Patty, Lettuce, Tomato, and Onion on a Kaiser Roll. 

Served with Choice of French Fries or Potato Salad

Expect only the Best From Naples Best Steak House
There is only one Perfect NFL Season 

And only One place to enjoy The Perfect Dining Experience
5111 Tamiami Tr N, Naples located inside the Hilton

For Reservations Please Call  239-430-4999

QUICK PASS
Lunch Specials $9.95

Served Monday through Friday

PUZZLE ANSWERS

COURTESY PHOTO

Greg Pasanen of Suncoast Schools Federal Credit 
Union works with students in the Take Stock in 
Children program.
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10 Southwest Florida Locations

To Find Your 

www.ribcity.com

★

FLORIDA WEEKLY PUZZLES

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

HOROSCOPESBUST SELLER

By Linda Thistle
Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

 SEE ANSWERS, C9 SEE ANSWERS, C9 ©2009 King Features Synd., Inc. World rights reserved.©2009 King Features Synd., Inc. World rights reserved.

Puzzle Difficulty this week: 

■ VIRGO (August 23 to Sep-
tember 22) Money matters are domi-
nant this week. Recheck your accounts 
and make sure they’re up-to-date. Also, 
pay more attention to personal issues 
before they become major problems.

■ LIBRA (September 23 to 
October 22) You might be tempted 
to employ the same tactics as your 
adversary, but that could backfire. Bet-
ter to use the same balanced approach 
that has worked for you before and 
could again.

■ SCORPIO (October 23 to 
November 21) A changing work-
place environment could stir up confu-
sion as well as apprehension. Best to 
ignore the rumors and get the facts. You 
could find that the changes bring posi-
tive elements.

■ SAGITTARIUS (November 
22 to December 21) Communication 
is easier this week with people ready and 
eager to hear what you have to say. Also, 
check for possible technical problems 
before you start your new project.

■ CAPRICORN (December 22 
to January 19) Aspects favor change 
for the usually traditional Goat. Open-
ing your mind to possibilities you had 
ignored could lead you to make deci-
sions you once considered improbable.

■ AQUARIUS (January 20 to 
February 18) Making personal as well 
as professional adjustments to changing 
conditions might be easier with more 
information explaining the “hows” and 
“whys” of the situations in question.

■ PISCES (February 19 to 

March 20) With a growing tide of 
positive reactions to buoy your confi-
dence, this could be the right time to put 
the finishing touches to your new project 
and get it well and truly launched.

■ ARIES (March 21 to April 
19) Travel plans could be interrupted 
by the re-emergence of a workplace 
problem that was never quite fully 
resolved. Deal with it at once, and then 
take off on that well-deserved trip.

■ TAURUS (April 20 to May 
20) Aspects favor cultural activities 
for sensuous Bovines. Attend a concert 
or an art show. Better yet, create some-
thing yourself (a poem, perhaps?), and 
dedicate it to someone special.

■ GEMINI (May 21 to June 
20) Respect any doubts you might now 
be feeling about a new situation. They 
could be reflecting your inner aware-
ness that some essential information 
might be missing. Check it out.

■ CANCER (June 21 to July 22)  
It’s important to start the new month 
with as clean a slate as possible. Either 
complete all those unfinished tasks or 
pass them on to others who would be 
more than happy to take them on.

■ LEO (July 23 to August 22)  
This is a good time to cut down on 
expenses and tame that urge to splurge. 
Applying some financial discipline now 
could help the Big Cat ride out a pos-
sible monetary crunch later on.

■ BORN THIS WEEK: You have 
a gift for setting an example of quiet, 
calm reasoning in the midst of chaotic 
conditions.
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You are Invited!
FREE SATURDAY SEMINARS

OPEN TO THE PUBLIC

45 Showrooms Featuring

For a schedule of upcoming events visit our web site at www.IDCFL.com.
Some trade showroom 

hours may vary on Saturdays. Please call for specific showroom hours.  
s 

Saturday, September 19 at 2 p.m.
“Tricking the Eye with Trompe-l’oeil Techniques”

Saturday, September 26 at 2 p.m.
“Staging and Rearranging – Small Changes for Big Results”

RSVP is greatly appreciated.  Call (239) 390-8207.

FURNITURE  FABRICS  FLOORING
LIGHTING  KITCHEN  BATH  ART

‘The National Parks: 
America’s Best Idea, An Illustrated History’

Most of us take our 
national parks as a 
given but, according 
to award-winning film 
producer Ken Burns, 
establishing them was 
an extremely radical 
idea at the time. Imag-
ine, if you will, passing 
a national law to pro-
tect and preserve some 
of our most magnificent 
and sacred places, not 
for royalty or the rich, but for everyone.

The idea was so revolutionary, it 
might never have happened if not for 
numerous unsung men and women who 
joined forces with a handful of power-
ful movers and shakers, including John 
Muir, John D. Rockefeller Jr. and Teddy 
Roosevelt. By working together, they 
accomplished an almost impossible feat 
— a park system that would eventually 
encompass nearly 400 sites and 84 mil-
lion acres.

In their fascinating new book, Mr. 
Burns and Dayton Duncan recount the 
adventures, mythmaking and intense 
political battles that helped bring about 
our national park system. In short, both 

the book and the 
12-hour PBS docu-
mentary series it 
accompanies are a 
glorious celebra-
tion of what the 
authors call “an 
essential expres-
sion of American 
democracy.”

The images, 
scattered through-
out its almost 400 
pages of text, 
are breathtak-
ing. For example, 
Teddy Roosevelt 
is depicted with 
John Muir admir-
ing the beauty of 

Yosemite Park, a crowd gathers at the 
1915 dedication of the Rocky Mountain 
National Park, Franklin Roosevelt is 
shown obviously enjoying himself dur-
ing a 1934 visit to Glacier National Park, 
and a small group of hikers hover at the 
pinnacle of Chimney Tops in the Great 
Smokey Mountains.

In addition to the riveting photographs, 
Mr. Burns and Mr. Dayton examine how 
each parcel of land was bought and 
added to the system, making this book 
the next best thing to actually visiting 
these sites. “The National Parks” is a 
magnificent book that is a fitting tribute 
to our National Park System and the 
people who helped bring it about. ■

By Dayton Duncan and
Ken Burns 
(Knopf, $50)

REVIEWED BY LARRY COX________________________
Special to Florida Weekly

BEACH READING

489 Bayfront | 239.530.2225  
www.tavernonthebay.net

Where Goodlette Frank meets 41 in 
downtown Naples

NEW HAPPY HOUR BAR Menu!

Naples’ ONLY waterfront sports bar with the 
largest BIG SCREEN HD in SW FLORIDA

BUILD YOUR OWN 
BURGER NIGHT! 

Our Famous Tavern 
Burgers starting at $3.99!

$5 Off
with the
purchase
of any
2 lunch
entrees.

exp. 9/30/09Tavern on the Bay

F u n  F a r e  S p o r t s  &  S p i r i t s

Open 7 Days a WeekOpen 7 Days a Week
Check Out Our Late 

Night Bar Menu!

$2 
Drafts 

and 
$4 

Wells

Happy 
Hour

THURSDAY 
½ PRICE PIZZA 
NIGHT STARTING 

AT 4 P.M.

MONDAY
40¢ Wings

$3 Margarita
$5 Nachos

TUESDAY
1/2 PRICE

HAPPY HOUR 
7 Days a Week! • 3-7pm

• GREAT SPECIALS! •

Major league 

baseball games 

every night!

Watch all your 
favorite College
 and NFL Games.
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ART WALK
JOIN US FOR AN EVENING OF ART AND 
ENTERTAINMENT AT THE PROMENADE!

THURSDAY, SEPTEMBER 24
4:00PM–7:00PM

An array of artists will exhibit and create 
their work—painters, sculptors, photographers, 

glass artists, potters and more!  

Enjoy live music in the center courtyard by… 

2 HOT DUO 
Groove to a variety of songs with a tropical twist!

Take advantage of merchant specials!
Great shopping and dining all evening!

U.S. 41 in front of Bonita Bay
239.403.2204 • promenadeshops.com

Don’t miss our Art Studios every Tuesday, 
Thursday and Saturday from 10:00AM to 

3:00PM. These days will feature artists creating 
and exhibiting their art. For more information, 

 please call 239.495.8989.

Drab, dreary and lifeless, “9” is 
a nightmare of a children’s movie 
that isn’t actually for kids. In fact, 
it’s hard to say who the movie is 
for. The PG-13 rating assures that no 
child will see it and the lack of 3-D 
to accompany the glum animation 
ensures that no one else will want 
to see it.

And why would you want to? The 
story is a “Terminator” rip-off right 
down to the machines with a glow-
ing red eye. Set in the future, humans 
create machines, machines turn on 
humans and destroy the world. The 
only surviving life forms are small 
dolls that have been patched togeth-
er by a kooky old scientist (voice of 
Alan Oppenheimer). There are nine 
of them, and their names are based 
on the order in which they were 
created. So the young, naïve Nine 
(voice of Elijah Wood) has every 
right to ask the older, wiser One 
(voice of Christopher Plummer) why 
the machines are hunting them, but 
all he’s told is not to ask.

Herein lies a huge problem. The 
audience is seeing the film through 
Nine’s point of view and wants to 
know the same things Nine wants/
needs to know. By artificially con-
cealing plot points, director Shane 
Acker prevents us from investing in 
the story and as a result we rarely 
know why anything is happening. 
Countless action scenes involving 
Two (voice of Martin Landau), Five 
(voice of John C. Reilly), Six (voice 
of Crispin Glover) and Seven (voice 
of Jennifer Connelly) mean nothing 
because we’re not given a reason to 
care about why they’re fighting. A 
simple explanation of the premise is 
not too much to ask.

Mr. Acker’s argument may be that 
withholding information early is nec-
essary to revealing key plot points 
later on. This is sometimes true, but 
never at the expense of losing view-
er interest. It’s possible (especially 
in animated films) to compensate 
for story shortcomings with visual 

splendor but everything is so brown 
and dank that nothing is visually 
appealing. A lack of bright colors 
is understandable, but dark tones 
coupled with very little comic relief 
and a story about dolls fighting huge 
machines doesn’t even sound like it 
could be a good movie. And it isn’t.

Watching “9” is an ugly, unpleasant 
and frustrating experience. Animated 
science fiction is a tough sell, to be 
sure, and this movie hasn’t done the 
genre any favors. On the bright side, 
at least it’s mercifully short at only 
78 minutes and it’s never boring. But 
it’s also never coherent, interest-
ing or entertaining, let alone very 
logical. Post-apocalyptic tales of woe 
have been done better too many 
times before to make this worth your 
money. ■

— Dan Hudak is the chairman of 
the Florida Film Critics Circle and a 
nationally syndicated film critic. You 
can e-mail him at dan@hudakonhol-
lywood.com and read more of his 
work at www.hudakonhollywood.
com.

LATEST FILMS
‘9’

★ ½
Is it worth $10?  No
★

danHUDAK
www.hudakonhollywood.com

>> The fi lm is based on Mr. Acker’s 11-
minute Oscar-nominated short of the same 
name completed in 2004. It took 4½ years to 
fi nish, part of which Mr. Acker spent learning 
about animation with Peter Jackson during 
postproduction on “The Return of the King.”

Did you know?
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The Best Homemade Food In Bonita!

P 239.948.4123    Old 41 & Bernwood Parkway

Homemade Specialties including eggs, om-
elets, pancakes, waffl es, scrapple, homemade 
soups, salads, sandwiches, chili, Taylor pork 
roll, sausage gravy, creamed chipped beef, 

homecooked roast beef & turkey, and “Real” 
Philly cheesesteaks.

Open Daily 7am to 3pm
Breakfast Served all day • Dine-In or Take Out

10  LUNCHES
IN 10 MINUTES

Starting at
$629  

Including

All You Can Eat
Soups/Salads/Bread Sticks

$5OFF
$20 order

Happy
Hour

4-Close
All Day
Sunday

Not to be combined 
with any other offer.

2380 Vanderbilt Beach Rd. Naples, FL 34109  239.566.7866
9510 Market Place Rd. Fort Myers, FL 3912  239.693.8667

www.uno.com

FORT MYERS - Suite 245 - Next to Cru & Ulta 
Outside the Bell Tower Shops, 433-4700
BONITA - Across from the Coffee Mill

at the Promenade 949-4820

Pre-Inventory Sale!  
At Both Stores

40% off  Select Items

  Furniture, Pictures, 
Lamps and Much More!
Some Art Glass at 75% off!

the Art of Personal Greeting Cards, 
Jewelry Sampler: Designing Your Style 
and Art of Ikebana. Many of the pro-
fessional artists who teach at The von 
Liebig have had solo exhibitions at 
museums around the  country, and their 
work is part of corporate and private 
collections worldwide.

“Our instructors develop their own 

following, and people take classes from 
them not only for the opportunity to 
learn from the best, but because of their 
reputation for making a class fun,” Ms. 
Dupont Strub says.

In addition to the Bring a Buddy pro-
gram, the art center has also arranged 
for student parking at the nearby Naples 
Woman’s Club. A nominal fee applies 
to obtain a pass that must be displayed 
in the student’s car window.

All classes and workshops through 
next June are listed online at www.
naplesart.org. Call 262-6517, ext. 102, for 
more information. ■

NAA
From page 1

COURTESY PHOTO

Linda Hardee in a Wet Clay Modeling class last year



Visit 24/7
*SEE DEALER FOR DETAILS. BUYERS MUST QUALIFY FOR 75 MONTH SETFinancing PROGRAM. INCLUDES ALL TAXES,TAGS AND FEES. CANNOT BE COMBINED WITH ANY OTHER OFFER. WHILE SUPPLIES LAST.

FT. MYERS TOYOTA
“Th e Family Store”

FT. MYERS TOYOTA LIFETIME 
POWERTRAIN WARRANTY

BRAND NEW

BRAND NEW BRAND NEW

BRAND NEW

THESE ARE NOT LEASES!

Prius& VenzaAvailableFor ImmediateDelivery
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“Try the most beautiful dining room in town”

10154 Heritage Bay Blvd.

Naples, FL  34120

(East of I-75 off Immokalee Rd.)

ww.golfheritagebay.com

Call 239-384-6166

Sept. 11th, 25th
All You Can Eat

Prime Rib Dinner

Full Buffet

$14.95

Sunday Brunch
Eggs, French Toast, Bacon, Sausage, 

Fruit, Chicken, Vegetables,

Potatoes & Desserts

$11.95

We cater to all types of events

Be the 1st to

Have Your Wedding Here!

OPEN TO THE PUBLIC

INTERACTIVE 

FRIENDLY PIRATE 

FUN FOR THE

WHOLE FAMILY!

PIRATE      CRUISE
THRILLING PIRATE STORIES, MUSIC AND GAMES • FULL SERVICE BAR

SET SAIL ON 
A 90-MINUTE 

SWASHBUCKLING 
SHOW

Reservations
are Required

Call for Cruise Times 
239.765.7272
Arrive 30-40 minutes
prior to departure.

Salty Sam’s Waterfront Adventures
2500 Main Street • Fort Myers Beach

www.PiecesofEight.com

The Naples International Film Festival 
has secured one of the most acclaimed 
independent films of the 
year, “The Cove,” for the 
festival’s opening gala at 
the Philharmonic Cen-
ter for the Arts at 7 p.m. 
Thursday, Nov. 5.

Directed by famed pho-
tographer Louis Psihoyos 
— “one of the best, a certain 
Oscar nominee,” according 
to film critic Roger Ebert 
— “The Cove” won at Sun-
dance and at other domes-
tic and international film 
festivals this year.

“The Cove” begins in 
Taiji, Japan, where for-
mer dolphin trainer Ric 
O’Barry has come to set 
things right after a long 
search for redemption. 
In the 1960s, it was Mr. 
O’Barry who captured and trained the five 
dolphins who played the title character 
in the international television sensation 
“Flipper.” But his close relationship with 
those dolphins — the very dolphins who 
sparked a global fascination with trained 
sea mammals that continues to this day 
— led Mr. O’Barry to a radical change of 
heart, and he realizes dolphins must never 
be subjected to human captivity again. His 
mission brings him to Taiji, a town that 
appears to be devoted to the wonders and 
mysteries of the sleek, playful dolphins and 
whales that swim off their coast.

But in a remote, glistening cove, sur-
rounded by barbed wire and “Keep Out” 
signs, lies a dark reality. It is here, under 
cover of night, that the fishermen of Taiji, 

driven by a multi-billion 
dollar dolphin entertain-
ment industry and an 
underhanded market for 
mercury-tainted dolphin 
meat, engage in an unseen 
hunt. The nature of what 
they do is so chilling — 
and the consequences are 
so dangerous to human 
health — they will go to 
great lengths to halt any-
one from seeing it.

Mr. Psihoyos and sev-
eral others involved in the 
making of the film will 
be at the NIFF gala for 
a question-and-answer 
segment and a meet-and-
greet. The screening will 
open with a welcome 
from NIFF founders Eric 

Raddatz, Dan Linehan and Rowan Samuel. 
The black-tie celebration will feature stars, 
directors, producers and filmmakers from 
the international artistic social pool from 
the NIFF.

After the opening-night gala, the festival 
continues Friday through Sunday, Nov. 
6-8, with screening and other events tak-
ing place at Silverspot Cinema at Mercato, 
Sugden Community Theatre, The Norris 
Center and The von Liebig Art Center 
throughout the weekend.

For more information, visit www.naples-
filmfest.com. ■

Award-winning independent
will open Naples Film Festival

SPECIAL TO FLORIDA WEEKLY_________________________

COURTESY PHOTO

Filmmaker Louie Psihoyos

20% OFF 
Brazilian Keritan 
hair treatment. 
Eliminates over 
50-60% off the 

frizz and dryness 
of the hair.
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1234 8th St. South | Naples, FL 34102
239.261.8239

Delicious Deals
all Summer Long

 
Choose 1 Appetizer, Entrée & Glass of  Wine  

From Select Menu

From 5-6:30 PM|Open Tuesday - Saturday

Menu Decouverte

$23.95

Visit us at bleuprovencenaples.com for our summer specials.

11140 Tamiami Tr. N., Naples 239.594.3500 
Riverchase Plaza at US 41 & Immokalee Rd.                www.capriofnaples.com

2 Entrées
1 Bottle of Wine

27.95
Saturday College Football

SATURDAY ONLY 11-5

$2 Domestic Beers
11- 6:30

Happy Hour

Let Us
Cater Your
Next Party

Let Us
Cater Your
Next Party

LiveEntertainment
Check Website

for Details
www.CapriOfNaples.com

LiveEntertainment
Check Website

for Details
www.CapriOfNaples.com

Sunday
NFL Ticket

on Tuesdays1/21/2 on Tuesdays
Dine In OnlyDine In Only

Price Cheese PizzaPrice Cheese Pizza

Sunday
NFL Ticket

27.95DOMESTIC
BUCKET
OF BEERS /wings

.30¢.30¢$9$9

30% Federal

Tax Credit

SOLAR SOLUTIONS
Premium Solatube Dealer
12995 S. Cleveland Ave. St. 235A 
Fort Myers, FL 33907

(239) 466-8605
solarsolutionswfl .com

New showroom
now open 10-2 M-FM 
or by appointment only.

IN A JACUZZI HOTTUB 

THE WEIGHT OF THE WORLD DISAPPEARS

Dont Be Fooled...
We have the 

BEST PRICES
in Town!

Up to $1000 off!
Voted BEST place to buy 12 years in a row!

“We Love Warm Water”

Costume jewelry is 
among the best-selling 
collectibles in the 
United States today. 
Much from the mid-
20th century was 
well-designed and 
made with materi-
als that have lasted. 
Pieces usually are 
more durable and less 
expensive than modern 
costume jewelry.

One of the better-known 
names in costume jewelry of 
the 1930s to the 1970s is Mazer. 
Joseph Mazer and his brother Louis 
founded Mazer Brothers 
in New York City in about 
1927. Their jewelry was 
marked “Mazer,” “Mazer 
Bros.” or “Sea-Maze.” In 
1940, they separated and Joseph started 
Joseph J. Mazer and Co., better known 
as “Jomaz.” It closed in 1981. Louis con-
tinued to work for the original company 
until 1951. That company went out of 
business in 1977.

Flower pins, ribbon and bow pins 
featuring colored enamels, faux pearls 
and Swarovski crystals and rhinestones 
were among the Mazer brothers’ early 
designs. Sterling silver, gold-plated 

sterling and rhodium-plated metal were 
used in later pieces.

Q: I have an antique library table 
that has a mark on the bottom of the 

drawers that says “Wolverine, 
Detroit, 1887.” What can 
you tell me about this 

company?
A: The Wolverine 

Manufacturing Co. was 
organized by Freder-

ick B. Smith in 1887 
and specialized in 
library and parlor 
tablesThe company 

was out of business by 
1919. An average-quality 
library table by a maker 
that is not well known is 
worth about $300 to $500.

Q: My vase has a circular 
mark on the bottom that includes 

the words “Arequipa, Cali-
fornia” around a drawing 
of a vase under a tree. It 
has been in the family for 
years. Is it valuable?

A: Arequipa Pottery was made by 
patients at the Arequipa Sanatorium in 
Marin County, Calif., from 1911 to 1918. 
They were taught by Frederick Hurten 
Rhead, a well-known potter who had 
worked at Roseville Pottery. Your vase 
has an early mark used when Rhead was 
there, from 1911 until 1913. Arequipa Pot-
tery with this mark brings the highest 
prices today. Vases sell for hundreds to 
thousands of dollars. ■

Vintage costume jewelry is a top collectible

KOVELS: ANTIQUES & COLLECTING

st
u

th
terryKOVEL
news@floridaweekly.com

This pin that looks like a bou-
quet of violets was made by 
Mazer. It sold for $58 at a Mor-
phy Auction in Denver, Pa.
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TRY OUR
NEW

Smokehouse 

BBQ
Sandwich

Ask about our rewards card!

NORTH NAPLES, FL
Fountain Park

7941 Airport-Pulling Rd.
Naples, FL  34109

(239) 596-8840

NAPLES, FL
Coastland Center

1860 Tamiami Trail N.
Naples, FL  34102

(239) 352-8642

FT. MYERS, FL
Gulf Coast Town Center
9924 Gulf Coast Main St.

Ft, Myers, FL  33913
(239) 466-8642

Only

$6.99

Fresh.    Natural.    Delicious. 

plus tax

Limited time only!

This sandwich 
has slow roasted 

pork smothered in 
smoky barbeque 

sauce topped 
with cilantro cole 

slaw and fried 
onions served on 
our homemade 
Challah bread 
accompanied 

with chips and a 
pickle.

1550 AIRPORT-PULLING ROAD N., 
NAPLES

(239) 643-1559

Open 6 days a week
Lunch 11 a.m. – 4 p.m.
Dinner 4 p.m. – 10 p.m.

Free Wi-Fi for our Patrons

 MONDAY - RIBS
 THURSDAY - PRIME RIB
 EARLY BIRD SPECIALS” 

Monday-Thursday (4-6)

Daily Lunch Specials Available until 8pm

• Celebrating 25 Years in Business •

Dine in Naples’ most unique 
atmosphere, Nostalgia reigns 

Supreme in this Delightful 
Eatery. Seafood, Steaks, Prime 

Rib, Soup & Salad bar, BBQ, 
Pasta Dishes, FULL LIQUOR BAR.

Rocky’s Back!
Come in and see the Bartenders!

Wanda, Kim & Rocky!

“Makeover in Paradise” 

Offi cial salon of Hair Cut
$35

 Hair     that

Private Yacht Charters
on the 60’ Great Lady

Here’s what the Naples Philharmonic 
Orchestra has coming up at the Philhar-
monic Center for the Arts:

The orchestra presents “All American 
Pops: Around the World with Arthur 
Fiedler II,” a musical tribute to legendary 
Boston Pops conductor, at 8 p.m. Saturday, 
Sept. 19. Stuart Chafetz, music director and 
conductor of the Maui Pops Orchestra, will 
conduct.

The concert carries on the Fiedler tra-
dition with a fast-paced, fun and acces-
sible program of music from throughout 
the U.S. and Europe. Every section of the 
orchestra will be showcased in selections 
including excerpts from the “Peer Gynt 
Suite” by Grieg, Rimsky-Korsakov’s live-
ly, Spanish-flavored “Capriccio Espagnol,” 
Gould’s “American Salute,” William Wal-
ton’s “Crown Imperial March,” some Sousa 
favorites and much more.

Tickets to “All American Pops: Around 

the World with Arthur Fiedler II” are $37 for 
adults and $25 for students.

For “Brass at the Ballet,” the orchestra’s 
Brass Quintet and percussion section will 
perform music from some of the greatest 
and most popular ballets ever written. Per-
formances will be at 3 p.m. Sunday, Sept. 20, 
and 8 p.m. Tuesday, Sept. 22. Program high-
lights include selections from Stravinksy’s 
riveting “Firebird Suite,” Prokofiev’s haunt-
ing “Romeo and Juliet” and Tchaikovsky’s 
“Nutcracker.” 

Tickets to “Brass at the Ballet” are $32 for 
adults and $15 for students.

For more information or to order tick-
ets, call 597-1900 or visit www.thephil.org. 
The Philharmonic Center for the Arts is 
at 5833 Pelican Bay Blvd. The orchestra is 
sponsored in part by the State of Florida, 
Department of State, Division of Cultural 
Affairs and the Florida Arts Council, and the 
National Endowment for the Arts.  ■

Orchestra tuning up for 
pops, brass programs
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RADIO RD.

EXCHANGE AVE.

BD Bed 
Depot

4277 Exchange Ave. #3
Naples, FL  34104

www.ShadyPalmPub.com

239-434-9600

17 TVs
Food & Drink 
Specials

$500

$5.00 Cheeseburger and French 
Fries with the purchase of a
beverage. Dine In Only.

2ND AVE.

TA
M

IA
M

I T
R.

★

WYNN’S

$500

with the purchase of a beverage.
Dine In Only.

at Carillon Place is OPEN
Sun.-Tues. 7am-2:30pm

Wed.-Sat. 7am-8pm

239-649-0559
At Corner of Airport-Pulling & Pine Ridge Roads

In Carillon Place
Visit our website : www.wildsidecafe.org FOR MORE SAVINGS!

Show your AAA card and receive 25% off your meal!

®OPEN for DINNER
Wed. -  Sat.

Wed.-Sat. 4p-8p
* Must bring ad. One coupon per visit.  Not valid with any other offer.

 *Coupon valid 7 days a week.
EXPIRES 9/17/09

Buy One Entrée
Get One Entrée Buy One Entrée

& receive second

Entrée at 50% OFF*
with purchase of 2 beverages*

ALL DAY!  EVERY DAY!

* Must bring ad. One coupon per visit. Not valid with any other offer.
Will accept comparable coupons.  *Coupon valid 7 days a week.

EXPIRES 9/17/09

*Excluding Dinner Specials

*Not valid with 
any other offer.

$1
BEER*7oz. Beers

*

222 for $3.33*
2 eggs, 2 bacon, 2 pancakes

7a - 9a 50% off Sundays
Buy One Entrée - Get One Entrée

*

EXPIRES 9/17/09 EXPIRES 9/17/09

Join us for the exciting “Reveal Party”
September 24, 2009 from 5:30 to 7:30pm

Hosted by
The Bay House

799 Walkerbilt Road, Naples
Come and see “before and afters” of our three 

winners, who will be receiving a new look as they 
embark on their journey for new employment after a 

recent economy related job loss. If you have not been 
to The Bay House, you will fi nd a beautiful restaurant 

on the Cocohatchee River, and fantastic food. 
There will be hors d’ oeuvres, drink specials, and of 

course an opportunity to network!

$5.00 in advance, $10.00 at the door
Napleschamber.org

The Make Over is made possible by
Tory’s Hair Care

Dr. Richard Garcia, DDS
Nancy Joseph, Make Up Artist

1 free drink with ticket stub & 1/2 off dinner,
but space is limited so reservation is suggested (for dinner)

For More Information Contact Brenda O’Connor
at 239-403-2902

or email brenda@napleschamber.org
A Special Thank You to:

Alpha Media, Inc.             Donn Brown Photography

Chamber Makeover
      Reveal Party

Cahula
& Cream
Sundays at 7:30pm

Happy Hour 
 

Vergina’s chefs prepare world-
class, Italian inspired cuisine 
sure to please traditionalists, 
as well as those looking for 

unique selection.

OPEN DAILY for DINNER &
Visit our Web site to sign up as a registered customer & receive a FREE gi f t  cer t i f i ca te !

The new season of Orion in 
the Round lectures presented 
by Orion Bank on Marco Island 
begins Wednesday, Sept. 30, with 
“Opera for Everyone.” Doors open 
and refreshments will be served 
starting at 6 p.m.; the program is 
from 7-8:30 p.m.

Guests will be Steffanie Pearce, 
founder and artistic director of 
Opera Naples, and tenor Livio 
Ferrari, a frequent guest artist 
for Opera Naples and the Naples 
Opera Society.

Euro Grand Piano Gallery of 
Naples has provided an “Intar-
sie Harfe” grand piano from the 
Schimmel Konzert Series for the 
evening. If the $50,000 piano is 
sold that evening, Gunter Manchen 
of the piano gallery has pledged to 
donate 25 percent of the sale price 
to Opera Naples, which recent-
ly acquired a 10,000-square-foot 
building in Naples for rehearsal space, 
experimental opera projects and educa-
tional programs.

Ms. Pearce has performed in more 
than 50 American and European opera 
houses and has been a concert soloist at 
Carnegie Hall, Lincoln Center, Dorothy 
Chandler Pavilion and The Kennedy 
Center. A resident of Naples, she con-
tinues to perform nationally.

Orion Bank has two Orion in the 
Round programs set for October:

On Tuesday, Oct. 13, a representa-
tive from Visually Impaired Persons 
of Southwest Florida will present a 
program about how to best support and 
assist people who have visual impair-

ments. Many sighted people don’t know 
what to do when they encounter some-
one with a visual impairment. This 
program will explain the issues and 
concerns so that they can be helpful 
without being intrusive or insensitive.

On Wednesday, Oct. 28, the Marco 
Players Community Theater will pres-
ent an audience-participation evening 
of song, dance and laughs.

All Orion in the Round programs 
are free. For more information and to 
reserve a seat for the Sept. 30 “Opera 
for Everyone” or future events, call 
Keith Dameron, vice president/man-
ager at Orion Bank on Marco Island , 
403-5169.  ■

Orion In the Round lecture series opens
with ‘Opera for Everyone’ on Marco

COURTESY PHOTO

The $50,000 Schimmel piano on loan from Euro 
Grand Piano Gallery for the Sept. 30 program
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We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 
go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

1 2

5 6

3 4

FLORIDA WEEKLY SOCIETY

Diamond District
Southwest Florida’s

DDDD

239.947.3434 
Bonita Springs • Bay Crossing Plaza U.S. 41

www.DiamondDistrictUSA.com

Next to Robb and Stucky

Send her an instant message

1. Andrew Hill, Andy Hill and George Leamon
2. Angie Hungrecker, Simone Student, Sandie 
 Mathias, Rae Cella and Rose Anello
3. Azgari Mowmita, Tyler Wood and Julie Love
4. Emily and David Sendler with Robin 
 DeMattia
5. Erline Le Brun, Carla Laszlo and Evelyn 
 Sevilla
6. Jennifer Sullivan, Brittany Hill, Jennifer 
 Estrada and Michael Herrera 

VIP Preview Party at Silverspot Cinema at Mercato

MARLA OTTENSTEIN / FLORIDA WEEKLY
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1. Matt and Sunny Barger with Brian Reyes
2. Shannan Maloney, Desiree Reyes-Smith, 
 Sherri and Thomas Waller, Jacques Brial
3. Gina and Frank Russen 
4. Marquelda and Edward Jones
5. Steve Agius with Beth and Dan Montero
6. Steve Watt and Paul Gerber

More shots
from Silverspot

VIP party

MARLA OTTENSTEIN / FLORIDA WEEKLY
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Rosh Hashanah, the Jewish New Year 
and the beginning of the high holidays, 
starts Friday night. The new few weeks 
bring a series of Jewish holidays and, 
hence, meals that bring together family 
and friends.

What to drink with a holiday meal can 
be puzzling for those who customarily 
drink conventional wines, particularly 
gentiles who are invited to Jewish holi-
day gatherings and want to bring a gift 
of wine. The good news is that there are 
quite a few kosher wines available that 
taste good and go well with foods.

Kosher wines have long been consid-
ered super-sweet libations, reminiscent 
of cough syrup. But some top winer-
ies and even French chateaux are mak-
ing kosher versions of their wine these 
days, including big names like Ch. Pontet 
Canet, Ch. Leoville-Poyferre and cham-
pagne producers Laurent-Perrier and 
Pommery.

“It’s a lot more than Kedem and Mad 
Dog (aka Mogen David), especially 
if you’ve been to Israel,” says Bonita 
Springs-based chef/caterer Danny Mell-
man. “They make real wines from well-
known grape varieties, like cabernet sau-
vignon and pinot noir.”

The reason most people drink kosher 
wines is tradition.

“The Orthodox and other very obser-
vant Jews will only drink wine that is 
protected: made only by Jews and double 
sealed before circulation,” says Rabbi 
Bruce Diamond of the Community Free 
Synagogue in Fort Myers. “The original 
concern was purity,” but most Jews today 
drink it for tradition’s sake, he adds.

“At our Friday night Sabbath dinner 
we have members who bring Mogen 
David or Manischewitz wines, and some 
bring in regular wines, but more are 
bringing in these nice kosher wines from 
California and Israel,” Rabbi Diamond 
says.

As is the case elsewhere, Israel’s wine 
industry is growing more sophisticated.

“The new winemakers in Israel grow 
recognized grape varieties and have 
master’s degrees in oenology from the 
University of California in Davis,” says 
Jerry Greenfield, local wine educator 
and consultant. “They understand these 
wines (cabernet sauvignon and others) 
are their passport to the world market.”

The result is that consumption of 
kosher wines need not be limited to 
holidays.

“You’re seeing more Israeli wines that 
are really good and that work better with 
food — not just kosher food, but Mediter-
ranean food,” says Mr. Mellman. “Kosher 
food is not just bagels and roasted chick-
en and potatoes and green beans.” 

In Israel the foods available are mostly 
grown inside the country but reflect the 
tastes of the region.

“They match well with foods and are 
interesting enough to satisfy most pal-

ates,” he says.
Frank Pulice, owner of Austin’s Wine 

Cellar in Fort Myers, agrees with Mr. 
Mellman.

“The grapes are grown in an organic 
environment as well as complying with 
kosher law,” he says. “Golan Heights 
Winery is one of the largest and best,” 
selling Golan, Yarden, Gamla and Galil 
Mountain winery brands.

One of his favorites is the Galil Moun-
tain Pinot Noir 2006, priced about $25. 
“It has a wonderful cherry-pie type of 
character and flavor,” Mr. Pulice says.

At Haskell’s The Wine People in 
Naples, manager Ben Sandstrom plans 
to expand the store’s selection of kosher 
wines in a couple of months when winter 
residents return and demand increases. 

In addition to some Baron Herzog selec-
tions from California, Haskell’s has some 
kosher wines from Italian winery Bar-
tenura.  “They have a solid white mosca-
to, perfumed and low in alcohol, light 
and fruity, not too sweet,” with a touch 
of effervescence that’s priced at about 
$15, he says.

Golan Heights Cabernet Sauvignon is 
one of Mr. Mellman’s favorites, crafted 
by a young Israeli who has traveled 
extensively in France and who gradu-
ated from The University of California, 
at Davis.

“Their cabernet sauvignon is mostly 
fruit-forward with softer tannins and 
true varietal characteristics,” he says. 
It’s priced at about $25. “They also have 
some incredible dessert wines, but you 
don’t find them easily.”

Mr. Greenfield cites a lot of varietals 
made at Golan Heights, including san-
giovese and barbera, but one of his favor-
ites comes from the Yarden label. “The 
sauvignon blanc 2006 has a crisp green 
apple and lime taste, with two months 
aging in French oak barrels mixed with a 
touch of Semillon grape,” he says. Simi-
lar to a classic Bordeaux blend, it sells for 
about $20.

He also recommends the Galil Moun-
tain Merlot 2006, which has big cherry 
and raspberry flavors mixed with a little 
pepper and mint and sells for about $25.

With all of those choices, it shouldn’t 
be hard to find a wine that fits the occa-
sion, both in terms of the long-held 
kosher tradition and the contemporary 
desire for wine that tastes good. ■

Today’s kosher wines are not your grandmother’s Mogen David

VINO

JIM MCCRACKEN / FLORIDA WEEKLY

Yarden Cabernet Sauvignon, Hagafen Sauvi-
gnon Blanc, Galil Yiron, and Golan Moscato

Open 11am - 2am 7 days/week
Located in Publix Plaza across from Coastland Mall

Sunday
NFL Sunday Ticket

Catch all the games while enjoying our 
bucket special as well as our

pitcher and wings special!

NFL Sunday Ticket, College 
Game Day & MLB packages!

“Your neighborhood watering hole”

239-261-1001    FREE DELIVERY

Happy 
Hours

11am - 7pm
Mon. thru Fri. &

11pm - 2am
7 days/week

Monday
All you can eat crab legs $18.99

Tuesday
1/2 price pizza from 5pm till close

Wednesday
Hospitality night!  10pm till close

1/2 off entire check for all restaurant
employees!

Thursday
$2 (9oz.) Burger Nite! 5pm to 10pm

Saturday
College Football Special!

A bucket of 5 domestic bottles for $12 or a
domestic pitcher and 10 wings for $11.99!
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✱ Thursday, Sept. 17, Bamboo Café: 
It’s “Thursday with Julia and Julius” — as 
in Julia Child and Bamboo Café Chef Julius 
Minarik — featuring Provencal garlic and 
chicken soup, sole bonne femme and pain 
d’epices Chantilly and a tableside talk by 
the chef; $24.95, 755 12th Avenue South; 
643-6177. Reservations recommended.

✱ Saturday, Sept. 19, 7:30-11:30 a.m., 
Third Street South: The weekly farmers 
market features local farmers, artisans, 
chefs and fishmongers selling a variety 
of goods; Third Street South and Gordon 
Drive; 434-6533.

✱ Saturday, Sept. 19, 8 a.m.-noon, 
Vanderbilt Beach and Delnor Wig-
gins State Park: Take part in Interna-
tional Coastal Cleanup Day and enjoy a 
light breakfast and free reusable better 

bag from Whole Foods Market.

✱ Sunday, Sept. 20, 2 p.m., Whole 
Foods: Learn the age-old art of pickling 
and preserving as Whole Foods and 
Sur La Table demystify canning 
basics; free; 9101 Strada Place, 
552-5100.

✱ Monday, Sept. 21, 6 
p.m., Whole Foods: Real Sea-
food Co. Chef Brent Courson 
demonstrates alternative meth-
ods for cooking fish, including 
smoking, steaming, poaching and 
roasting with salt crust; $10; 9101 
Strada Place, 552-5100. Advance 
registration required. 

 
✱ Tuesday, Sept. 22, 6 p.m., 

Whole Foods: Learn about the 

increasingly popular Japanese beverage 
sake, including terms and varietals, with 
fine wine consultant Kimberly Christen-
son; $5; 9101 Strada Place, 552-5100.

✱ Wednesday, Sept. 23, 5-10 
p.m., Bamboo Cafe: Celebrate 
the end of summer with Havanese 
Happy Hour and the Canine Com-
panion dinner with a three-course 
prix fixe meal for $22.50 and $5 
signature cocktails for humans; all 
well-mannered canines are invited; 

755 12th Avenue South; 643-6177.

✱ Wednesday, Sept. 23, 6:30 p.m., 
Angelina’s Ristorante: A four-
course wine dinner pairs food and 

wines from all regions of Italy; $89, 
24041 S. Tamiami Trail, Bonita Springs; 
390-3187. Reservations required. 

✱ Monday, Sept. 28, 6 p.m., Whole 
Foods: Capital Grille Chef Nick Karagi-
annis leads a tour of the best loved foods 
and wines of Napa with tastes of both; 
$10, 9101 Strada Place, 552-5100.

✱ Tuesday, Sept. 29, 6-8 p.m., The 
Good Life: Shelly Connors presents 
Julia’s Bistro, a cooking class and meal 
featuring recipes from Julia Child, includ-
ing soupe au pistou (Provencal tomato 
soup), poulet a l’estragon (pan-seared 
chicken with a creamy tarragon and wine 
sauce) with brown braised pearl onions 
and cherry clafouti, with wine and other 
beverages; $50, 2355 Vanderbilt Beach 
Road; 514-4663. ■

Submit event listings to Cuisine@
floridaweekly.com. 
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There are many topics about which people 
can disagree in a friendly, respectful manner. 
But pizza, like politics, isn’t one of them. 

For those who grew up in New York, the 
thin, round version with traditional toppings 
is the real deal. Chicagoans split between 
the deep dish and the thin, crisp variety, 
but rarely embrace both. Other spots lay 
claim to their own distinct styles, includ-
ing Detroit and California. In some regions, 
pizza is a square pie cut into square pieces. 
In others, it’s a round pie cut in wedges. In 
still others, round pies are cut into squares 
— or as close to squares as possible.

On impulse, I suggested to my editor 
that I conduct a Southwest Florida pizza 
sampling. I like a good pizza — or perhaps 
I should say I did. After trying five in the 
past two weeks, I’m on a pizza hiatus.

The following is a sampling of what’s 
available. Having recently reviewed Aure-
lio’s (branches at Gulf Coast Town Center 
and in Naples), it’s not included, despite 
having some of the best pizza in the 
region. A couple of newcomers — Pizza 
Fusion in Fort Myers and Piola at Mercato 
in Naples — aren’t here, either, because I’m 
planning to devote full reviews to each. 

But here are five spots that offer an inter-
esting variety.

➤ Naples Flatbread & Wine Bar, 6434 
Naples Blvd., Naples; 687-3454

As the name suggests, the specialty here 
is flatbread — basically a rectangular pizza 
— as well as Neapolitan pizza, defined as 
having a “super thin crust, San Marzano 
tomatoes, fresh mozzarella, EVOO, fresh 
basil and kosher salt.” It also offers to make 
a New York style — presumably a slightly 
thicker crust — for those who prefer it.

I discovered there are more similari-
ties than differences between flatbread 

and pizza. The restaurant’s pizza offerings 
are traditional, with the aforementioned 
ingredients and options such as sausage, 
meatball crumbles and ricotta, while flat-
breads can have duck confit, lamb and feta 
or chicken with barbecue sauce, among 
other possibilities.

A sausage pizza ($8.99) was delicious, 
the thin, crisp crust lightly topped with 
mozzarella, tomato sauce, caramelized 
onions, basil, Parmesan and small chunks 
of mild sausage. My favorite was the afore-
mentioned duck confit flatbread ($12.99) 
with figs, gorgonzola, caramelized onions 
and pecans on a chewy yet crisp and fla-
vorful flatbread. We also liked a roasted 
veggie flatbread ($9.99) and, for a finale, 
a chocolately tiramisu flatbread ($7.99). 
A list of 30-plus wines available bottle or 
glass was an added treat.

Naples Flatbread will open a second 
branch in about a month at Miramar Out-
lets in Estero.

➤ Tony Sacco’s Coal Oven Pizza, 
Coconut Point Mall, 8001 Plaza Del Lago 
Drive, Estero; 948-6697

The draw here is the super-hot coal 
oven and the crisp crust it produces. The 
oven is indeed impressive, dominating the 
room with its fiery glow.

Thin-crust pies come in 12- and 16-inch 
sizes (plus a $5.25 kid size). There are 19 
topping choices, including roasted garlic, 
sun-dried tomatoes and hot finger peppers.

We tried a 12-inch with cremini mush-
rooms, pineapple, caramelized onions and 
meatballs ($16).

When they say thin crust, they really 
mean it. Ours was burned on one side and 
the rest was so crisp it was more cracker 
than crust. The onions were standard issue, 
not caramelized. Beyond that, it was an OK 
pie, and obviously popular as the place was 
doing a brisk business, with quite a few 
larger groups sharing multiple pies.

 A full bar affords plenty of beverage 
choices as well.

➤ Junkanoo, 3040 Estero Blvd., Fort 
Myers Beach; 463-6139

Junkanoo’s is known as a Caribbean-
style beach bar, but there’s also a little 
pizza place inside called Mama Angie’s. 
Nick Longobardi — who used to run the 
aptly named L’Amore restaurant in North 
Fort Myers and who made a knock-’em-
dead pizza — helped put the place together 
and taught the crew to make the pies.

I’ve been craving his pizza since he 
sold L’Amore a couple of years ago, so we 
headed out to give Mama Angie’s a try. 

The crust bore a strong resemblance to 
his — with a good yeasty flavor and a supple 
yet crisp texture — and the grilled eggplant, 
mushrooms, pineapple, spinach and black 
olives on top were fresh, but it was the toma-
to sauce that was different. Longobardi made 
his from scratch the way his Italian mama 
taught him. Mama Angie’s sauce didn’t have 
the depth of flavor of the original.

Overall, it wasn’t a bad pie. What needed 
improvement more were the anemic mai 
tai and Bahama Mama ($7 each) cocktails 
we had with it.

➤ Two Meatballs in the Kitchen, Bella 
Villa Shops, 8890 Salrose Lane, Fort Myers; 
489-1111

I’ve loved Sal Basile’s 
pizza for more than 
two decades, since 
he had the first 
Taste of New 
York on Win-
kler Avenue 
in the 
e a r l y 
’80s.

Pizza purveyors prove great pie is in eye of beholder
Even though he’s turned over actual 

production to his son and son-in-law, the 
eponymous two meatballs, the pies are still 
mighty good. 

A veggie supreme ($18.95) came with spin-
ach, mushrooms, broccoli, eggplant pesto 
and mozzarella. It was served with a side of 
marinara, which I liked because you could 
add just enough to give it a little tomato fla-
vor without making the crust soggy. 

Pizzas are all one size — big — and top-
pings are traditional, with 16 from which 
to choose.

There’s a nice, moderately priced wine 
list as well, and the dining room is styl-
ish yet casual. Most nights, Mr. Basile is 
making the rounds, adding that personal 
hospitality for which he’s known.

➤ Little Sicily Trattoria, Fountain 
Shoppes, 814 Pine Island Road SW, Cape 
Coral; 772-7285

I grew up in south Jersey, where pizza 
joints were neighborhood affairs and all 
sold pies by the slice. That’s what Little 
Sicily is like, with a warm, welcoming fam-
ily of owner/operators, who hand-toss the 
pizza in front of you and bake it to order. 

 Slices are $2 for cheese only, $3 for 
thick crust pan style, plus 50 cents per top-
ping. There are 20 toppings from which to 
choose, pies come in 12- or 16-inch versions 
and range in price from $9 to $18.

We had a 16-inch tutto gusto ($18) — 
name your own five toppings — with 
artichokes, broccoli, black olives, egg-

plant and mushrooms. Everything was 
fresh, the veggies were cooked just 

enough and the crust was crisp but 
not brittle.

If you want beer or wine with 
your pie, make sure to bring it with 

you. Little Sicily supplies 
everything else. ■
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Little Sicily Trattoria ‘s 16-inch tutto gusto

Two Meatballs’ veggie supreme

Mama Angie’s pizza with grilled eggplant, 
mushrooms, pineapple, spinach and black olives

Tony Sacco’s pizza 
with cremini mush-
rooms, pineapple, 
caramelized onions and meatballs

Naples Flatbread’s sausage pizza
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802NA07703   $1,329,000  

802NA31118   $317,900  

802NA36451   $429,900 

802FM29720   $239,900  

802LE06206   $200,000  

802FM40089   $179,000  

802NA24291   $149,999  

802NA23648   $99,000  

802FM40625   $585,000 

802NA25389   $299,900  

802NA03517   $399,000 

802FM30708   $230,000  

802CC17156   $199,000  

802NA21636   $179,000  

802NA33623   $120,000  

802NA45562   $73,900  

802NA26354   $539,000 

802NA26365   $274,400  

802NA17808   $399,000 

802NA13893   $215,000 

802NA03439   $179,900 

802NA31179   $179,000  

802NA45829   $119,000  

802NA23651   $71,300  

802NA14662   $525,000 

802NA25246   $250,000  

802LE05680   $350,000  

802CC23571   $215,000 

802NA30621   $184,900  

802NA28454   $178,000  

802NA46224   $119,000  

802NA24760   $50,000 

802NA25727   $499,900 

802NA24393   $249,900  

802NA17986   $329,900  

802FM39641   $215,000  

802NA27027   $179,000 

802NA13754   $159,900  

802NA30662   $99,000 

Palatial Estate - Two Pools - 5 Total 
Garage Spaces - 8 Total bedrooms - 
Custom tile fl ooring throughout. 

RARE FORECLOSURE IN LELY! 
This property is located in beautiful 
Lely Resort which has been rated as 
one of the best comm

This lovely home sits on beautifully 
manicured property of 4.78 acres that 
includes 2 ponds.

 Second fl oor unit - Beautifully ap-
pointed - Stainless Steel appliances 
-1,351 sq ft under air - luxury pool  a 
must see

Great location in middle of Sable-Bay 
Development.  Close to boating gulf 
access.

Beautiful Tuscany fl oor plan. Granite 
countertops, stainless appls. Overlooks 
lake & pool. Fabulous community 
amenities!

This charming home is located in the 
boating community of Henderson 
Creek Park, which has direct access to 
the Gulf .

This cozy 3 bed 2 bath is a great op-
portunity for a fi rst time home buyer or 
investor.Call and make an offer. 

Dream home! Custom 5BR/3BA+bonus 
room. Ultimate views of pristine lake, 
sparkling pool, & spa! Huge master 
suite & bath.

Deeded Boat Slip included! Townhouse 
style condo on 3rd fl oor, 2 screened la-
nai’s, assigned under building parking, 
new 

Turnkey, 3 balconies w/ awesome 
views on top fl oor.  Downtown Naples.

3BR/2.5BA+den. Furnished home in 
Naples. Lowest priced.

Built in 2003, pool, deck,over 1500 
under air.

Water and golf course view with morn-
ing coffee.  Close to down town Naples 
and major shopping. Clubhouse - pool 
etc!!

 This house is in good condition, has 3 
bedrooms, 2 baths, two car garage. Tile 
fl oors, under truss lanai fruit trees.  

What a view!  4/2/2 with long lake 
view, a little TLC makes this a great 
deal.

Expansive pool lanai area - tile and 
wood fl ooring - large workshop / stor-
age - fenced property  horses & pets 
welcome.

The original owners of this well main-
tained condo have methodically and 
tastefully added upgrades to many of 
the areas

2 Bed 2 bath beautifully decorated 
cabin on 4.2 Acre Island in the Fish-
ing Capital of Florida. Private Ferry to 
Island.

2 Bed 1 bath upstairs - Offi ce 1/2 bath 
and  work shop on ground fl oor. Front 
and back garage doors for easy access. 

Turnkey, designer furnished coach 
home in Huntington Lakes. Impecca-
bly maintained two bedroom, two bath 
end unit 

Built in 2004 this home has lots of po-
tential 3 plus den or 4 bedrooms - very 
private and close to major airport.

Furnished - very convenient location 
- close to shopping/ Vacant-good size 
lanai. Exterior newer paint and roof. 
Must see 

 Foreclosure Available. This home of-
fers 5 bedrooms and 2 baths with large 
front and back screened porches on 
1.14 acres

Charming 3 Bed 1 1/2 Bath Home in 
Everglades City with 25 Ft Dock leased 
from City. 

Great family home, split plan, family 
room, pool bath, screened porch, cathe-
dral ceilings, walking closets in every 
room,

Great location in middle of Sable-Bay De-
velopment. Close to boating gulf access.

2 bedrooms plus den over 1500 sf of 
living built in 2004 huge lanai corner 
lot

This home is a must see. The main 
home is upstairs with a mother-in-law 
appt. downstairs. It has two separate air 
conditioners

2nd fl oor via (elevator),Tropical pre-
serve view, very private, solid surface 
countertops, tile on diagonal except in 
bedr

Potential Short Sale, spacious 3 bed-
rooms, 2 bath, 2 car garage, tile 
throughout, vaulted ceilings. 2,020 sq 
under air

Nice 3/2/2 in Cape Coral - eat in kitch-
en nice yard and priced for sell today!

Great canal front 4 BR,3.5 BA home 
near end of cul-de-sac 15 minutes from 
Gulf of Mexico and Lovers Key. 3 
story home

 2 bed plus room that can be converted 
to a 3rd bedroom by adding 1 wall, 209 
deep and 380 frontage

Ground fl oor end unit, 2 bed plus den. 
Large Eat in kitchen with island. Private 
back yard  and great Florida living!

Location, location, location! The per-
fect spot in Naples. 2BR/2BA end 
unit. Immaculate condo. Adorable with 
many extras.

Turnkey, designer furnished coach 
home in Huntington Lakes. Impecca-
bly maintained two bedroom, two bath 
end unit 

Established Assn - 2 bed, 2 bath, car-
port 2 pools and clubhouse. Lighted 
tennis and shuffl eboard court - priced 
to sell!

Lakewood attached villa, 3 bedrooms, 
2 baths with attached 1 car garage. This 
property has been well maintained. 

New Construction 5 Bedroom

Two Story Beauty

Oasis In Paradise

Vacation Every Day 

Investment opportunity

2BR/2BA Condo on Lake!

Gulf Access

Great Buy In Golden Gate Estates

Watch Sunsets from Balcony

Fort Myers Beach Condo

Bayfront place 1bed+den condo

Vineyards Country Club

Over 1 1/2 Acres in Golden Gate

3 Bedroom 2 Bath Carport Condo 

Golden Gate Estates 2.50 Acres

Large Spacious Home

Better Than New - Beautiful Floor Plan

Water View

Hemingway Cabin On Private Island

Minutes From Downtown & Beaches 

Tuscany Cove

5 Acre Farm Short Sale

2/2 End Unit Condo  Great Location

Golden Gate Estates

Three Bedroom Home With Dock 

Beautiful Home In Quail Crossing

Investment Opportunity

Nopes Island Walk Villa

Wonderful 2 Story Home on 2.72 Acres

Beautiful Second Floor  Condo

Golden Gate Estates  Great Price

Priced to Sell 

Beautiful Canal Front - Gulf Access 

Beautiful Home   

Vineyards At It’s Best

The Perfect Spot in Naples

Huntington Lakes Coach Home

Golden Gate Estates 2.50 Acres

3 Bedroom  2 Bath  1 Car Garage    

802NA29766   $119,000 

Great condo 2 plus den priced to sell 
yesterday.  Pool, tennis, BBQ, club 
house and low fees, will go fast.

Short Sale   Second Floor Condo  2 + Den


