
‘The Ross Show’ returns
CBIA books Ross McIntosh to share 
his real estate insights for the 20th 
year. B13 
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Today

We’ve done it now. We’ve 
crossed the line, and there’s no 
going back.

Forevermore, Southwest 
Florida’s Gulf coast from 
Naples to Fort Myers can be 
defined as a center of heavy 
population — or we can call it 
a sprawl, a wedge, a mass, a fat 
dollop, or a swollen growth.

Sometime this autumn, 
the population of Collier 
and Lee counties together 
will likely hit the unofficial 
standard of an urban core: 1 
million permanent residents. 
That prediction is based on 
numbers released last week 
by the University of Florida 
that show a total two-county 
population of about 951,000 18 
months ago, on April 1, 2007, 
and a projected population of 
about 1.17 million 14 months 
from now, in 2010 (projected 
figures vary).

Don’t worry about put-
ting the big 1 million in lights; 
it already is. The refracted 
nightlight visible from space 
illuminates the sky for about 
50 solid miles along the coast, 

from 
Marco 
Island in 
the south to 
Cape Coral in 
the north.

Five short 
decades ago, in 1958, 
roughly 60,000 people lived 
in the two counties, which 
together amass 2,830 square 
miles of land.  Almost 55,000 of 
those people lived in Lee, much 
the smaller county, with 804 square 
miles of land. More than 5,000 people 
lived in Collier, most of them Naples resi-
dents — but Collier includes a whopping 
2,025 square miles of land. Nowadays, 80 
percent of that, about 1,620 square 
miles, is owned either by the
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Farmers markets are back in season

We’re waking up to cooler tempera-
tures, conjuring up Halloween costumes 
and making up holiday wish lists. It 
must be time to start filling up on fresh 
produce from area farmers markets.

New to the local crop this year is the 
North Goodlette Farmers Market, 
set to open Saturday, Nov. 1, at North 
Naples United Methodist Church on 
Goodlette Road. “It’s an outreach to the 

community from the church,” coordi-
nator Merida Hines-Tyler said about 
the market that will offer regular 
and organic produce every Saturday 
through April 25.

Farmer/vendor Isaac Gallegos Jr. 
will be there on opening day with 
his colorful harvest of tomatoes, 
cucumbers and all types of peppers. 
Although the recent chilly weather 
“has slowed everything down a little” 
in the fields, Mr. Gallegos said he

BY JUSTIN MULLIN

Special to Florida Weekly
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Bringing in business
Now's the time to court
new companies. B1 

Comparing spaces
Art and science meet in stellar
'NASA/ART' exhibition. C1 
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Somehow, both the Iraq and Afghani-
stan Wars have vanished from everyday 
political talk.

But the economy hasn’t. Although the 
three are inextricably related — the econo-
my and the wars — politicians have mostly 
abandoned war talk in favor of money talk.

“Economy” comes from a Greek word 
meaning, “to manage the household.” Our 
American household now looks like the 
main room of a fraternity house on Sun-
day morning: one massive mess after the 
unrestrained indulgences of the previous 
night.

The U.S. debt as of mid-October was 
running at about $10.32 trillion in good 
American green, as big a morning-after 
headache as we should ever have to 
endure, unless we keep funding Arab wars 
and buying Arab oil with Chinese money. 
And probably like you, I’ve never had a 
clue what such a figure really means.

Meanwhile, fairly sober estimates of the 
cost of the Iraq War, alone, suggest that we 
can’t prevent it from running up a tab of 
more than $1 trillion, even if the troops are 
withdrawn in 2010 (which won’t happen 
in a McCain/Palin administration). If we 
go to 2015, we’re talking $2 trillion, accord-
ing to economics professors at Columbia 
University.

Have you ever wondered what econo-
mists do for fun after they figure out how 

badly we’ve screwed up the economy? 
Do they go out and get drunk, or travel 

to India and sit with a wise man in a cave, 
or take their credit cards, fly to Paris, and 
the buy the world’s best food and wine 
until the well runs dry? 

More likely, they gather their life sav-
ings and bid to buy that painting by Edvard 
Munch, “The Scream.”

Anyway, such a figure doesn’t sound too 
bad, to me: Let’s call it an even $1 trillion 
for George Bush’s war.  

Maybe I can understand that figure 
alone, and never mind the national debt of 
$10.32 trillion, with another $200,000 being 
added every single second of every single 
minute of every single hour of every single 
day, 24/7.

Am I wrong in calculating that $1 trillion 
is just a thousand billion? And isn’t $1 bil-
lion merely a thousand million?

But using the dialectic — questioning 
something to death — is clearly not how to 
get a grip on this figure.

So let’s try to understand how much it 
really is in a different way.

There are 3,077 counties or their equiva-
lents in the United States (parishes in Loui-
siana and buroughs in Alaska). 

What if we spent the money we’re lay-
ing out in Iraq on the public schools in 
each of those counties?

We have a trillion to work with, and 
that’s a thousand billion, remember. Each 
billion is a thousand million, so let’s divide 
it all up among 3,077 counties. 

Each county in the United States 
would now get just over $330 million. 
In Collier and Lee, school officials could 
add that to the $1.1 and $1.5 billion bud-

gets already in place for 2009.
 Or how about this? We just divide up 

the $1 trillion equally among each of the 
nation’s nearly 75 million children — those 
who will be 18 or under in 2010, according 
to the U.S. Census Bureau. 

If we do that, each kid gets a check for 
$13,333. Then we require each of them to 
put that in savings and to add $100 a month 
every month until each is 50.

Now what do we have? We have a 
nation of rich people, or at least debt-free 
people, in the mid-21st century. 

Don’t like kids? Then look at it this way. 
A Boeing 737 costs about $50 million. For 
$1 trillion, we could buy about 20,000 of 
them. Then we could provide 400 of these 
jets to each of the 50 states. Since there 
are only, on average, 62 counties per state, 
each state government could distribute 6 
or 7 Boeing 737s to each county.

That way, each of the nation’s counties 
could have its own passenger fleet of air-
craft for county commissioners to fly their 
friends to football games at their alma mat-
ers, where they could visit their old frat or 
sorority houses on Saturday night, and to 
hell with Sunday morning. 

But the logistics are probably too com-
plicated for all that. So let’s just divide up 
the $1 trillion among 300 million Ameri-
cans (there are actually about 307 million 
now, I think).

If we did that, every man, woman and 
child in the United States, even those living 

in Wasilla, Alaska, would get something on 
the order of $3,000. If you had a family of 
seven, for example — two parents and five 
children — you’d get a check for $21,000. 

With that money, if your name was 
Todd, you could go out and buy four or 
five brand spanking new Arctic Cat 2008 
T660 4-stroke snowmobiles, with heated 
seats for your cold little fanny, at $4,200 
each (according to www.twotopsnowmo-
bile.com). Then you could drive over and 
stare across the Bering Straits at Russia, 
with your wife and kids, just to see if it was 
still there.

All of that is fantasy, of course. Money is 
the least of our economic problems, since 
we can solve dollar debt. 

The other economy is the economy of 
blood. What we can’t get back is the 4 to 6 
liters of blood — call it 5 on average — in 
each of the 4,168 Americans killed as of 
Oct. 16 in Iraq alone, where we never did 
find a WMD or a fascist named bin Laden.

What if we could buy back all that 
blood, and those lives, for $1 trillion?

Here are the economics of it: We’d 
be purchasing 5,513 gallons of American 
blood. That’s at about 3.78 liters per gallon, 
and 5 liters per body, in 4,168 American 
bodies.

The cost? $181.3 million per gallon of 
good American red. 

Now that would be a good invest-
ment.  ■

rogerWILLIAMS
rwilliams@floridaweekly.com

Green and red economies “If we did that, every man, woman and child in the 
United States, even those living in Wasilla, Alaska, 
would get something on the order of $3,000...”
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OPINION
The war on military history

America as we know it might not 
exist without the battles of Saratoga 
and Yorktown, without Gettysburg 
and Antietam. The world the United 
States shaped so decisively in the 
20th century might have looked dif-
ferent if it weren’t for Normandy and 
Midway.

Battles are so important to history 
that their names alone — Vienna, 
Waterloo, Stalingrad — can evoke 
the beginning or end of epochs and 
empires. Violent conflict is one of 
the most persistent characteristics of 
human history, and warfare features 
the interplay of strategy, weaponry, 
chance, logistics, emotion and lead-
ership. It is the occasion for folly and 
brutality, and — as we remember on 
Veterans Day — heroism and sacri-
fice.

It is for all these reasons that books 
and TV programming on warfare 
are so popular; their subject is both 
fascinating and important, history 
at its most consequential and dra-
matic. Nonetheless, military histo-
ry has been all but banished from 
college campuses. In an article on 
this strange deficit in the National 
Review, John J. Miller chalks it up to 
“an ossified tenure system, scholarly 

navel-gazing and ideological hostility 
to all things military.”

History departments are domi-
nated by a post-Vietnam generation 
of professors for whom bottom-up 
“social history” is paramount, and 
the only areas of interest are race, 
sex and class. History focusing on 
great events and the “great men” 
central to them is retrograde — let 
alone military history that ipso facto 
smacks of militarism. Hence, the rout 
of military history from the academy 
that Miller catalogs. 

Edward Coffman, a former mili-
tary historian at the University of 
Wisconsin, studied the 25 best his-
tory departments according to U.S. 
News & World Report rankings and 
found that a mere 21 professors out 
of more than 1,000 listed war as their 
specialty. 

The gatekeepers of the profession 
practically proscribe traditional mili-
tary history. John A. Lynn recently 
looked back at the past 30 years 
of the prestigious academic journal 
The American Historical Review. He 
found no articles on the conduct of 
World War II, the American Revolu-
tion or the Napoleonic Wars. There 
were articles that discussed atroci-
ties in the English Civil War and 
in the American Civil War and an 

article on World War I — on women 
soldiers in the Russian army. 

That military history has been 
chased from the academic field is 
especially perverse given that, when 
the classes are offered, they are pop-
ular with students. And military his-
tory, as a discipline, is as vital as ever. 
Writing on the American Heritage’s 
Web site, Sarah Lawrence College 
professor Frederic Smoler argues 
that “the past 30 years have seen a 
brilliant expansion in the intellec-
tual and methodological breadth of 
military history,” beginning with the 
publication of John Keegan’s 1976 
classic “The Face of Battle.”

None of this is enough to overcome 
the deep intellectual bias against mil-
itary history. New Republic contrib-
uting editor David A. Bell locates that 
bias deep in the social sciences: “The 
origin of these sciences lie in liberal, 
Enlightenment-era thinking that dis-
missed war as primitive, irrational 
and alien to modern civilization.”

Brave men always will be necessary 
to defend freedom, and what they 
have done deserves to be remem-
bered, and studied.  ■

Rich Lowry is editor of the Nation-
al Review.

BY RICH LOWRY

This past week started with the day 
the world had been waiting for: After 
eight consecutive days of big losses, 
stocks roared back, up more than 900 
points at Monday’s market close. The 
Dow Jones industrial average posted 
its largest point gain ever, and its fifth-
largest percentage gain. It represented 
a welcome and reassuring vote of con-
fidence for the Federal Bailout, Version 
2.0, Fed Chairman Ben Bernanke’s plan 
for the government to invest directly in 
some of America’s biggest banks.

It wasn’t long, though, before the 
stock roller coaster crested and went 
barreling downward again in another 
stomach-dropping fall. So what’s going 
on here? The answer is, several things 
— some uncertain, some requiring 
patience and some just flat-out bad.

First, we might remind ourselves 
that one day of gains — even historic 
gains — does not mean, in and of itself, 
that the new bailout plan is, or will 
be, a success. What happened Mon-
day reflected, yes, confidence in the 
fact that the United States had joined 
some of the world’s biggest economies 

in injecting capital directly into frag-
ile financial institutions. But bargain 
hunters looking to snap up stocks at 
what looked like once-in-a-generation 
prices likely also contributed to the 
buying spree. And it may be worth 
noting that, as The Wall Street Journal 
reported, not all major investors voted 
their approval, with the so-called smart 
money — the chiefs of some of the big-
gest hedge funds — remaining on the 
sidelines. 

Second, even if the $250 billion par-
tial nationalization of U.S. banks is the 
right idea, it’s going to take some time 
to implement and to show positive 
effects. As we get whiplash tracking 
the ups and downs of the Dow, we 
might also take a look at the more eso-
teric TED (Treasury over Eurodollar) 
spread, which provides a much more 
direct indicator of just how freely — or 
not — credit is flowing in the finan-
cial system. When all is well, the TED 
spread should stand between a half 
and one basis point. At the start of this 
week, it was well on its way to five 
points, and, after some encouraging 
movement in the right direction, it has 
all but stalled in the unsavory zone 
between four and five.

And third, the credit crisis is far 
from the only thing pushing stocks 
down, as every day seems to bring 

more bad economic news. This week it 
was a steep drop in retail sales, another 
signal (along with last week’s unem-
ployment data) that, if we aren’t in a 
recession already, we are almost cer-
tainly heading into one. Our economy 
runs on consumer spending, and when 
that drops off, because consumers are 
scared and lack not only confidence 
and cash but also lines of credit, there’s 
bound to be trouble. 

To make matters worse, U.S. exports 
are also taking a hit, as consumers in 
Europe and elsewhere tighten belts, 
and the recent gains in the value of the 
dollar against the Euro are not likely to 
help the picture. A strong dollar means 
U.S. goods cost more overseas. 

Even if the bailout plan bears fruit, 
there is a strong consensus among 
economists — including Chairman Ber-
nanke — that we’re in for hard times, 
even very hard times. We’re also in the 
midst of a feedback loop whereby fear 
will feed on itself. The market will fall 
because of bad economic news, causing 
people to worry and therefore spend 
less, which in turn will lead to more 
bad news. For now, the only bright 
spot may lie in lower prices for gas and 
food, as demand falls in anticipation of 
a global economic downturn. ■

GUEST OPINION

Beyond the crisis

danRATHER
Special to Florida Weekly
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It just isn’t enough, 180 pounds, and on 
a late October morning with only three 
people on the floor, that probably isn’t 

enough, either.
Enough will come, though, Dustin Heath 

figures: more muscular weight on his own 
lean frame, more muscular business in his 
first start-up.

If style is substance, so is alma mater, and 
Mr. Heath, Gator class of 2004 and wearing a 
faded University of Florida T-shirt and loose 
nylon shorts over white athletic shoes, is what 
he is, and what he appears: both a working 
man and a working-out man.

He’s also a co-owning man, with his girl-
friend Caitlin Michelsen (Gator class of 2006), 
of Anytime Fitness on Livingston Road, 100 
yards south of Pine Ridge Road.

Like Mr. Heath, the place is cool, if a little 
lean right now. They opened the franchise, he 
says, “on April 1 — well, March 31,” this year, 
perhaps betraying a hint of superstition at the 
Fool’s Day date.

This is, after all, arguably the worst year 
since the Great Depression to open a business. 
But Mr. Heath and his generation are stuck 
with it. You gotta do what you gotta do.

And at Anytime Fitness, business is pump-
ing up as the season approaches, he says, which 
isn’t hard to imagine. The floor is a silent rank-
and-file parade of potential for a society that 
no longer plows its own fields, sinks its own 
fence posts, erects its own buildings, or digs its 
own ditches and canals, for example — tradi-
tional if coincidental fitness regimes.

But like those long-gone muscle opportuni-
ties, Mr. Heath’s disciplined lines of gunmetal 
gray machines offer a stark contrast of possibili-
ties to the rich-food and serious-cocktail estab-
lishments a few yards away in the same mall.

You won’t chow down on red meat or 
quaff fine wine or spirits at Anytime Fitness, 
although you will find the usual menu of pro-
tein bars and shakes, and good-for-you drinks.

Mr. Heath himself works out more than 
an hour a day, he notes, fitting an unending 
supply of bananas, apples, peanuts, protein 
bars and protein shakes in around his three 
squares a day — say, four egg whites and 
some other stuff for breakfast, a big sandwich 
for lunch and chicken or pasta for the evening 
meal, all of which probably amounts to about 
4,000 calories a day.

“And I still can’t gain weight,” he laments 
matter-of-factly, like a man with a diamond 
in a country of pebble owners, who doesn’t 
realize how enviable his treasure is.

A low-key salesman, Mr. Heath lays out his 
business treasure without much ado.

“What we have is state-of-the-art cardio 
equipment, there’s LCDs mounted to each 
piece so you can watch TV, strength equip-
ment, full-body circuit (equipment), free 
weights. There are showers and tanning 
booths, too.

And once you have the key, you have 
access, 24/7.

“The lights are always on, and the TVs are 
always on,” he says, adding that for those who 
work different shifts — policemen, firefight-
ers, restaurant people — the schedule works.

Mr. Heath, who turned 28 last week, knows 
about such work personally. He started col-

lege at Nova Southeastern on a baseball 
scholarship, as a pitcher out of Estero High 
School (class of ’99). That lasted two years 
before he quit playing and transferred to the 
University of Florida at Gainesville.

His arm still hurts, he admits. “But that was 
the time of my life, at Gainesville. I worked as 
a cook, lived in a house with a couple of friends 
just off the main road. I still go up there every 
chance I get, and I’m a huge football fan. We 
just came back from the LSU game.”

At Gainesville, where he majored in busi-
ness management, he met Ms. Michelsen, a 
sociology major, two years behind him.

Where did he meet her, and how, exactly?
“She’ll kill me if I tell you,” Mr. Heath 

says, ejecting out of a soft couch in the sitting 
area like a fighter pilot from a flaming plane, 
and spinning around to stare into a one-way 
window, where nothing on the other side is 
visible. “Honey, can I tell him?”

There’s a muffled reply, apparently in the 
affirmative.

“Hooters,” Mr. Heath says. “I was a cook, 
she was a waitress.”

It was a great way to make money and pay 
for college. “For a while she made so much she 
was taking me out all the time,” he recalls.

Finally, though, he had to leave Gainesville 
and come home in 2005, to work with his 
step-dad at Janitz Construction.

Things boomed along beautifully for about 
a year, until work got tight and Mr. Heath 
began to wonder what else he could do.

“I was working in the office one day, 
and we were brainstorming,” he says. “I’d 
researched all these things, like home goods 
and pottery (his nose wrinkles at the thought) 

and Subway (his whole face wrinkles at the 
thought), and we hit on this.”

And this, he says, is the number one co-ed 
gym in the United States, with Curves, for 
women only, taking the post position as num-
ber one overall.

Anytime Fitness is projected to open its 
1,000th franchise this year, Mr. Heath says. 
“It’s all over the United States. It has all these 
finance companies. They have this perfected.

“And one cool thing is that if you’re a mem-
ber here in Naples, say you’re down here for 
the winter, you can go in any one of our places 
anywhere in the country when you go back.”

He and Ms. Michelsen flew to Minnesota 
for a week of training before they opened, and 
then took the plunge.

While a few co-eds come in, or maybe 
they were co-eds about 10 years ago, Mr. 
Heath shrugs out of his Gator T-shirt — and 
persona — and straight into that of a good 
businessman, donning the Anytime Fitness 
shirt, seemingly new and unworn.

“One more thing: If you come in and show 
us a Naples I.D., we’ll give you a free week. 
You don’t have to have any experience, we’ll 
show you.”  ■
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federal or state governments, says 
Collier County Manager Jim Mudd.

In a marriage of geography and his-
tory — the history of ranching, farm-
ing and fishing, of north-south high-
ways and north-to-south immigrants, 
of similar development ambitions and 
increasingly insistent preservation 
needs — residents of the two coun-
ties are about to commit a paradox, 
if the experts are right. They’ll grow 
closer, while coincidentally becoming 
less familiar.

“I think we’re going to have more 
north-south interconnects, and a lot 
more sharing of regional resources 
such as water and transportation,” 
Mr. Mudd predicts, describing a peri-
od 20 to 25 years in the future, and cit-
ing several major road projects now 
in the planning stages. 

“We’ll have to have some kind of 
mass transit — maybe a bus system 
that interconnects the counties so 
you can travel between them and not 
be impeded.”

Or a rail system, since rail — a 
19th century answer to a 21st cen-
tury problem — is still the most 
energy-efficient method of moving 
huge quantities of goods or people 
on the ground, says Wayne Daltry, a 
regional planner and executive direc-
tor of Lee County’s Smart Growth.

Nevertheless, adds Mr. Daltry, “We 
may be past the age of familiarity. 
With congestion, we may become a 
bit more insular again, like we were in 
the 1950s, when nobody cared. 

“Reaching the million mark under-
scores the need — and I sound like 
an urban survivalist here — for sus-
tainability, for versatility, to raise our 
own goods, and to rely more on town 
centers.”

In other words, to work, shop and 
recreate, and even to raise food as 
much as possible, without driving a 
great distance to do it.

“We can fit another million, of 
course, but we shouldn’t use any 
more land to do it,” Mr. Daltry adds. 
“We need to do it in a way that builds 
more civic culture, more a sense of 
community. A large percent of the 
population will be newcomers, and 
we need to move them into more 
town centers, so we keep the periph-
ery.”

And then, he adds, “If most of your 
conveniences are met fairly close, 
going away will become less likely. 
Your social circle will become closer. 
So with the bigger urban area, you 
rediscover the small-town mentality.” 

That’s the paradox, and it might take 
going up, not out, says Mr. Mudd’s 
counterpart in Lee, County Manager 
Don Stilwell.

“There’s a reason we have a million 
people now,” Mr. Stilwell insists. “It’s 
the desire-ability and the buy-ability. 
If we forget the reason a million peo-
ple are here and don’t take that into 
account — if we don’t protect desire-
ability and buy-ability — then we will 
have failed. 

“So our challenge is to make sure 
we quit the sprawl. If we have more 
growth, and we will, we’re going to 
need more vertical space, not horizon-
tal. Land prices even dictate that. So 
that factor, and the reality of not hav-
ing the ability to purchase large tracts 
of land anymore, helps us choose a 
new direction.

“We just have to really be careful 
how we do it.”

Preservation is key
With the advent of a million resi-

dents between Fort Myers and Naples 
(and the number climbs to about 1.21 
million when Charlotte, Hendry and 
Glades counties are added), the fig-
ures cited as maximum sustainable 
population levels become suddenly 
more visible, and perhaps more wor-
risome to many, including those who 
stand to make money from new arriv-
als.

In Collier, for example, “build-out” 
— the term coined by planners and 
developers to describe a location with 
no more room at the inn — is about 
1.07 million. In Lee that figure runs up 
to about 1.8 million.

That’s decades away, perhaps, and 
it still doesn’t come anywhere close 
to the figure of more than 5.5 million 
residents today in the Miami-Fort 
Lauderdale urban core alone, which 
covers roughly the same distance as 
the Naples-Fort Myers urban core.

But it still seems like a great num-
ber to many, even to those who stand 
to make money as the population 
increases.

Jim Green, a Lee County Realtor, 
explains that he’s not so much con-
cerned about this million as he is 
about the next million people.

“Build-out per the Lee County 
Comprehensive Plan, with no chang-
es, accommodates about 1 million 
new residents in Lee alone,” he says. 
“While this seems a bit over the top in 
itself, developers continue to barrage 
the county to add additional density 
beyond the comprehensive plan.

“I believe the time has come to 
regroup, consider lower population 
projections as a goal, and to get cre-
ative with redevelopment and infill 
initiatives.”

Many now agree. And no mat-
ter what happens, nearly everybody 
insists that preservation, especially 
of green and open space, is a key for 
everyone.

“When I was a kid (in the mid-
1950s) there were 40,000 people here, 
and now I consider the place ruined,” 
says Hank Hendry, a downtown Fort 
Myers lawyer whose family of cattle 
ranchers dates back generations (Hen-
dry County is named for his great-
great-grandfather, F.A. Hendry).

“What can you do? I just don’t 
know. It’s kind of dismal. We can’t go 
back to what we had. So I guess it’s a 
question of how to preserve as much 
green space as we can. I was telling 
somebody the other day, maybe we 
ought to change the federal flood 
insurance rule. We should use the 
insurance only to buy new property 
(and preserve it), instead of letting 
people rebuild.”

Preservation of green space must 
have a pragmatic end, not only an 
aesthetic one, if we aim to sustain 
ourselves at least in part, argues Mr. 
Daltry, the planner.

“I don’t want to see Immokalee 
cease to produce food,” he says. “I’d 
like the range lands to still have cattle 
to the extent that they can, and I’d 
like to see the fishery fishable and 
sustainable again.”

 
In human terms

Meanwhile, not only the engineer-
ing and development challenges but the 
social challenges are significant — in 
health and education alone, for example.

Many Collier County workers com-
mute from Lee County. And about 1.25 
percent of the new arrivals to Lee two 
years ago — people who established 
themselves as permanent residents — 
came from Collier County, according 
to Census figures.

“We might have someone who lives 
in Lehigh Acres but they work in 

Immokalee, and at their workplace it’s 
determined they have an infectious 
disease, so we get notified,” explains 
Deb Millsap, a spokeswoman for the 
Collier County Health Department. 

“They actually live in Lee, so that’s 
the county that will follow the dis-
ease, but we will work together.

“As our population grows and our

MILLION
From page 1

                                        

THE CLIMB TO THE 
MILLION MARK 

There we were — do you remember?
It was 1958, and Dwight D. Eisenhower 

was in the White House.
Here in the Sunshine State, LeRoy Collins 

was governor, the fi rst prominent leader to 
actively support integration.

As October unfolded, the New York Yan-
kees met the Milwaukee Braves in the World 
Series, and many of the state’s 4.4 million 
residents — a million fewer people than 
now live between Miami and Fort Lauderdale 
alone — listened on radios as the Yankees, 
underdogs, went on to win the series behind 
Mickey Mantle’s bat and Whitey Ford’s 
pitching.

In Lee and Collier counties, boys like Hank 
Hendry or Bruce Strayhorn, now Fort Myers 
lawyers in their 50s, could ride where they 
wished on horseback unimpeded by fences, 
or take their .22 rifl es or shotguns and hunt 
rabbits or turkeys or deer outside of town 
whenever they wished.

“The only way to get to Naples from Fort 
Myers was on a little two-lane road, and 
it took an hour,” said Hank Hendry, fondly 
recalling hunting or horseback trips in places 
that now contain international airports and 
thousands of homes. “Now it still takes an 
hour.” 

In Naples, or east of town in Copeland, 
girls like Pansy Baker were not allowed to 
drink at the same water fountains (not that 
there were any in Copeland), or enter and sit 
in the same restaurants, or go to the same 
schools as white children.

And north of there in east Lee County, her 
someday husband, Burdie Baker, moved into 
Charleston Park off Route 80 and discovered 
it was no different than the Georgia from 
which he helped his mother and sisters “es-
cape” from a farm where they sharecropped, 
in the middle of the night.

If he wanted a beer at a little road house 
nearby, he recalled, he had to go to the side 
and buy it through the window, then stand 
outside drinking under the stars.

“Can you tell me why they hated us so 
much — I have never been able to under-
stand,” his wife said recently, posing a 
question that seemed one of curiosity, not 
bitterness.

In 1958, air conditioning and mosquito 
control in any contemporary sense were 
absent from the landscape of nearly every-
one, rich or poor, white or black. They would 
begin appearing in the next year or two.

Naples, as a town, included about 5,000 
people, with another 1,000 or 1,500 living 
in the county. And Fort Myers might have 
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Burdie and Pansy.

numbered about 40,000, with about 10,000 
more living in the county.

That year, according to Florida Trend 
Magazine, the state sales tax was 3 percent. 
Now it’s 6 percent, the lowest in the state 
since Lee and Collier are two of only seven 
among Florida’s 67 counties that do not add 
a “local option surcharge” ranging from .5 
percent to 1.5 percent.

Some people had telephones, and any 
number of them, about 68 percent, could get 
to a phone, though not necessarily one wired 
into their home. (Nowadays, 97 percent of all 
Florida residents have home telephones and 
84 percent own a cell phone.)

Gasoline was 25 cents a gallon, rent aver-
aged about 

$71 per month, and the per capita income 
for Floridians in 1958 was a whopping 
$1,728, with the medium income for a family 
of four running at $4,722.

Now, in a state with almost 18.5 million 
residents, rent averages $641, per capita 
income is $38,444, and median income for a 
family of four is just over $65,000.

Nowadays, schools, housing and busi-
nesses are integrated; black, white, brown, 
red and yellow, if you wish to defi ne race by 
color, live and work together; and the grow-
ing pains have sometimes been extraordi-
narily painful.

In Collier County now, according to a 
Web site, city-data.com, U.S. born residents 
in 2006 included almost 62,000 from the 
Northeast and 59,500 from the Midwest. 
About 48,800 came from Florida, and another 
25,000 from the South, with 5,800 or so arriv-
ing from the West.

In Lee, meanwhile, almost 114,000 came 
from the Northeast, with 118,000 from the 
Midwest, 51,000 from the South and about 
10,000 from the West.

In all those years since 1958, the counties 
grew, and sometimes they grew by leaps 
and bounds. In 1983, what is now Southwest 
Florida International Airport began operating; 
just the year before, I-75 south of Tampa had 
been completed, paving the way for a signifi -
cant increase in visitors and residents.

Also in 1992 — and perhaps just as 
appealing to those who wanted permanent 
sunshine — Lee County’s property appraiser, 
Ken Wilkinson, designed and helped imple-
ment the state’s Save Our Homes Amend-
ment that held down any increase in property 
tax on the homes of permanent residents to 
no more than 3 percent per year.

All of it made a difference, including the 
unhappy facts.

In 1975 in Collier County, more than fi ve 
people per hundred thousand would die in 
car accidents; in Lee that year the fi gure was 
seven fatalities per hundred thousand.

Now in Collier, about 18 died per hundred 
thousand people two years ago, and in Lee 
the fi gure was running about 25 per hundred 
thousand.

Meanwhile, Collier fatalities caused by 
drunken drivers rode a bell curve from 1 
(per hundred thousand people) in 1975 to 
13 in 1987 and back to about 3 per hundred 
thousand in 2006. In Lee, a similar curve 
showed a rise from 1 to 11 deaths between 
1975 and 2005, then dropped to about less 
than 7 in 2006.

This year, fortunately (according to many 
in Collier and Lee counties), the Yankees will 
not appear in the World Series — although 
they might have. They’re still out there, 
though, must like they were in 1958.

And so are people like Hank Hendry, Bruce 
Strayhorn and Pansy and Burdie Baker, who 
appear to have accepted both growth and 
the old and new neighbors alike, whatever 
their color or backgrounds, with grace and 
equanimity.

“Being assimilated into one big homoge-
neous family usually comes with aches and 
pains,” said Mr. Strayhorn. “We’re not always 
proud of our families, but we’re all in this 
community together.”

CONTINUED NEXT PAGE 
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boundaries come together, there will 
be a lot more of that.”

At Florida Gulf Coast University, 
which owns land in Naples that will 
one day become a Collier campus, 
news of 1 million permanent residents 
in the two counties comes with anoth-
er important milestone: This is the 
first semester in which the university 
has enrolled 10,000 students — just 
under half of its estimated build-out 
of about 22,000, says Susan Evans, a 
chief of staff and spokeswoman for 
the university.

“The good part of it is, we’re in a 

region where there’s plenty of student 
demand,” she notes. “The flip side: 
We’re no different than any other uni-
versities or agencies in the state — the 
tough budget times make it difficult to 
keep pace with growth.”

Notably, however, budget cutbacks 
have trimmed operating budgets, not 
money for expansion.

“We came from 760 acres of raw 
land in 1993, and only 2,584 students 
enrolled our first year (1997), and 
now we have 65 buildings with more 
planned,” says Ms. Evans. “But the 
rising cost of steel and concrete, and 

other costs, means now we can build 
less square footage for the dollar.”

The university’s 10,000 students 
and 1,000 employees bring significant 
economic muscle to the region. But 
more important, perhaps, is the fact 
that “now the best and brightest here 
do not have to go away,” Ms. Evans 
says. 

“Students from here can come to 
FGCU, and spend careers here, and the 
university plays a critical role in eco-
nomic and workforce development. 
We work closely with the region and 
the business community, health care, 

school systems, law enforcement and 
criminal justice, to get their input in 
what we need to offer.”

After steady requests from both 
Collier and Lee county companies, 
she adds, the university shaped an 
engineering program that now has 135 
engineering-degree students enrolled, 
and 260 engaged in pre-engineering 
studies.

Perhaps the greatest challenge of 
all, however, is the simple human 
one: How do we live together peace-
fully?

“We’re made up of a lot of new peo-
ple from all over, and we’ve become 
sort of a melting pot — I guess I can 
call it a melting pot, at least for the 
Americas,” says Bruce Strayhorn, a 
Fort Myers lawyer and, like Hank 
Hendry, a son of a long-time ranching 
and lawyering family in Lee County.

“Between Central and South Amer-
icans and our winter friends who 
are now permanent — the North 
Americans — we now have the job 
of becoming all one,” Mr. Strayhorn 
says. “We have an amalgamation 
here, and after only about 10 years 
or so, anybody can call themselves 
‘crackers.’

“We don’t always do things like 
in they did back in Kenosha or on 
Long Island or somewhere, and here 
we have to be assimilated into one 
big homogeneous family. Usually that 
comes with aches and pains. We’re 
not always proud of our families, but 
we’re all in the community together, 
and we’re now a family.

“So whether it’s clean air, or clean-
ing the Caloosahatchee River, or mak-
ing sure we take care of trash and 
throwaways, we have to try to meld 
this into a community.” ■
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unelected. 
If Miss Cleveland held a grudge about 

the second, it isn’t likely that she would 
have vacationed at a spot where she knew 
she’d run into him. For his part, Mr. Wat-
terson had always written about Miss 
Cleveland kindly, even though the two 
things he despised most in the world were 
independent women and teetotalers.

The year 1892 delivered two great 
shocks:

First, Mr. Cleveland ran for president 
again and won, despite Mr. Watterson’s 
bitter public declaration that it meant 
the country would be moving from “the 
slaughterhouse to the grave.”

And second, Evangeline Simpson mar-
ried one aged Bishop Whipple of Min-
nesota, “to the surprise of the venerable 
bishop’s friends,” reported the New York 
Times.

Whatever feelings Miss Cleveland had 
about the marriage she concealed in for-
mality, congratulating the newlyweds on 

White House stationery. “There is such a 
thing as public sentiment,” she once told 
a graduating class of young women. “It 
will matter in all that you do.”

The stiff-lipped Miss Cleveland win-
tered in Naples throughout her brother’s 
term — which lacked only a plague of 
frogs to make it an old-fashioned apoca-
lypse. She was a pleasant woman usu-
ally accompanied by a pleasant female 
companion. For whatever reason, Mr. 
Watterson began to balk at staying at the 
Naples Hotel, and the long-suffering Mr. 
Haldeman built him his own house, now 
Palm Cottage. 

In the early 1900s, Bishop Whipple 
died and his widow went to Europe. 
Miss Cleveland stayed in America, get-
ting some of her old shrillness back as she 
wrote polemics about “bird versus man” 
for the local Florida Audubon Society. 

Grover Cleveland, two-time president, 
died in 1908. “The world will move on 
after we are dead,” he had once written 
to Mr. Watterson. 

In 1910, the same year an unnamed 
hurricane destroyed the Naples Pier and 
damaged Miss Cleveland’s cottage, “Sister 
Rose” went to join her friend, the oh-so 
respectable “Bishop Whipple” at her villa 
in Tuscany, Italy. The two women rest in 
peace there together today. ■

Undercover Historian Tracy Jones is 
completely in sympathy with Rose Cleve-
land on women’s rights, but parts ways 
with her on the merits of the grape. She 
also confesses to an inappropriate crush 
on Walter N. Haldeman.
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UNDERCOVER HISTORIAN

When the original Naples Hotel 
opened in 1889, it couldn’t have 
had a more respectable first 

guest. Rose Cleveland was the 44-year-
old spinster sister of former President 
Grover Cleveland, and she had served 
as the country’s First Lady until her 
brother’s marriage 14 months into his 
term. She was a staunch academic who 
harangued White House guests about 
women’s rights and banned alcohol at 
all official functions.  Her brother was 
widely agreed to be terrified of her. 

Who could have known that the woman 
they called “Lemonade Lucy” was about 
to cut loose?

Since 1886, Walter Haldeman and part-
ners had been building Naples on the 
Gulf, a platted Florida resort so far away 
from anywhere that it might as well have 
been in Naples, Italy. After Mr. Cleveland 
lost his 1888 bid for re-election, he slunk 
off to New York with his young family to 
lick his wounds, freeing his sister from 
her public position as the dragon-faced 
“Sister Rose.” 

She headed south with money in her 
pocket, having earned $25,000 from a 
book on George Eliot, and she snapped 
up Haldeman’s first spec home on the 
beach. (Perhaps giving birth to the opti-
mism that has marked Southwest Florida 
developers since.)

Most importantly, during that first trip, 
Miss Cleveland fell head over heels in 
love. The object of her affections was 

pretty Evangeline 
Simpson, a 26-year-old 
widow whose late hus-
band had left her an 
unbelievable fortune. 
The women played as 
coy as they needed to 
at the time, but as if to 
dispel any of poster-
ity’s doubts about the 
nature of their rela-
tionship, they left their 
correspondence for 
historians to dissect. 
“Ah, how I love you,” 
Rose began a torrid letter to Evangeline. 
Pretty unambiguous stuff.

Local history is mum about the couple. 
(The grave may not be a private place, 
but an innkeeper’s silence is forever.) 
There are no reports of their canoodling 
by the banyan trees, or that other guests 
ever told them to get a room. 

But the Miss Cleveland who wintered in 
Naples was not the “somewhat terrifying” 
presence a contemporary of her brother’s 
had described. This one was “an adorable 
spinster,” funny and genial. She dined 
nightly with the crowd at the hotel, where 
the alcohol always flowed freely. (So 
much so that 20 years later, during Pro-
hibition, the cocktail hour crowd dubbed 
their town “Naples on the Gulp.”)

Another winter guest, Henry Watter-
son, was Haldeman’s business partner 
and editor at the Louisville Courier-Jour-
nal. An old friend of President Cleve-
land’s, Mr. Watterson had played murky 
roles in getting the man both elected and 

First Sister: Rose Cleveland, a.k.a. ‘Lemonade Lucy,’ gone wild
BY TRACY JONES____________________
news@fl oridaweekly.com

The original Naples Hotel
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New-age medicine
Legendary banjo player Eddie Adcock, 

age 70 and suffering hand tremors that 
failed to respond to medication, volun-
teered for a revolutionary neurosurgery 
in August in which he finger-picked 
tunes while his brain was exposed, and 
Vanderbilt University Medical Center 
surgeons tried to locate the defective 
area. In “deep brain stimulation,” doc-
tors find a poorly responding site and 

use electrodes to arouse it properly. 
As Adcock, conscious but pain-free, 
picked out melodies, doctors probed 
until suddenly Adcock’s playing became 
disjointed, and electrodes were assigned 
to that spot. By October, according to 
an ABC News report, Adcock, with a 
button-activated chest pacemaker wired 
to his head, was back on stage, as quick-
fingered as ever. ■

Fat is good
➤ Clair Robinson, 23, told an inter-

viewer in September that she believes 
the only reason she survived the dead-
ly flesh-eating infection recently was 
because she had too much weight for the 
bacteria to consume. “Being big saved 
my life,” she told Australia’s “Medical 
Emergency” TV show. 

➤ Though Mayra Rosales, 27, stands 

charged with capital murder in Hidalgo 
County, Texas, she was not ordered to 
jail pending trial but was allowed home 
detention because of her obesity. At 
about 1,000 pounds, Rosales requires 
special transportation and facilities and 
was ruled by a judge in August certainly 
to be no “flight risk.” ■

Ironies
➤ In September, alleged flasher Pat-

rick Dodenhoff, 39, fled after a report of 
indecent exposure, and police chased 
him from Atascadero, Calif., south to 
Pismo Beach, and finally caught up with 
and arrested him at a well-known local 
nude beach. 

➤ As urban Detroit continues its 

decline, with an estimated 5,000 resi-
dents fleeing annually, it is not just living 
people who leave. Dead bodies depart, as 
well, at a rate of 500 a year, according to 
an August Detroit News report, as rela-
tives unwilling to travel to the crumbling 
city’s cemeteries have their loved ones 
disinterred and relocated. ■

Equal rights for all
➤ Roy Hollander filed a civil rights 

lawsuit against Columbia University in 
New York City in August, claiming that 
its “women’s studies” curriculum teaches 
a religion-like philosophy that oppress-
es men by blaming them for nearly all 
social problems. (When interviewed by 
the New York Daily News, Hollander 
declined to give his age, saying such a 
revelation would crimp his pickup success 
with young women: Frequently, he said, 
women “think I’m younger than I am, so I 
don’t want to disillusion them.”)

➤ Complaints were lodged with the 
Swedish government in June against the 
state-run retail pharmacy Apoteket, alleg-
ing illegal sex discrimination, in that its 
stores stock sexual aids that benefit women 
(e.g., vibrators) but none that particularly 
benefit men. Said one complainer, “(A) 
woman with a dildo is seen as liberated, 
strong and independent, whereas a man 
with a blow-up plastic vagina is viewed 
as disgusting and perverted.” The govern-
ment’s Equal Opportunities Ombudsman 
rejected the complaints. ■

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

What goes around, comes around
Neighbors in the previously quiet New 

York City neighborhood of Nolita complain 
about the raucous, late-night trance music 
and crowds at the recently opened delica-
tessen, according to an August New York 
Post story, but with little success. However, 
10 of the apartments next door happen 

to look directly down upon the club’s 
architectural signature, a see-through ceil-
ing, and at least one resident has taken to 
relieving himself out his window, splat-
tering the roof. (Another of the residents, 
though, said that when the man misfires, it 
ruins his air-conditioning unit.) ■

The litigious society
➤ Reggie Townsend, 29, serving 23 

years in a Wisconsin prison for reck-
less homicide against an 11-year-old girl, 
won $295,000 from a jury in Septem-
ber as compensation for a two-month 
confinement with only a “wet, moldy 
and foul smelling” mattress to sleep on 
(about $4,900 per unpleasant night). 

➤ Muri Chilton (aka Murray Gart-
ton), serving a life sentence for the 
rape and murder of a 15-year-old girl, 
was awarded $2,500 by a Canadian 
Federal Court judge in September as 
compensation solely for feeling “utter-
ly humiliated” in 2000 when guards 

roared with laughter after he mangled 
his thumb in a prison workshop acci-
dent. 

➤ Brian Hopkins, 25, severely burned 
in 2006 after climbing onto the roof of 
an empty train at Boston’s South Sta-
tion at 2 a.m., filed a lawsuit in August 
against Amtrak. Though admitting that 
he was trespassing at the station when 
he was zapped by 27,500 volts of over-
head wire, Hopkins said Amtrak ought 
to have known that people trespass and 
climb on top of trains, and therefore 
should have parked its train in a less-
accessible place. ■

Compelling explanations
In September, the Indiana Court of 

Appeals upheld the 18-year sentence of 
a 73-year-old South Bend man who had 
insisted that he was only trying to revive 
his 68-year-old wife after she became 
fatally incapacitated in June 2007. How-
ever, police noted that he had not called 

911, nor checked her vital signs, nor 
performed CPR, but that instead, his 
“reviving” consisted of performing an 
oral sex act on her (which the judges 
concluded was merely the fulfillment 
of a desire that his wife had long since 
denied him). ■



WINDOWS    ENTRY DOORS    SLIDING GLASS DOORS    LANAI ENCLOSURES    FRENCH DOORS

Get the facts before making any decisions about hurricane 
protection and security for your home and family.

Forget About Shutters! 
Let the Sun Shine In!

Locally Owned and Operated
LIC# CGC059099

take advantage of serious discounts 

available for a limited time!

don’t delay, call 239-936-9900 now 

for your free in-home consultation!

JUST THE FACTS.

FACT #1: New Code SPECIALIZES in RETROFITTING existing homes. We have 
the most experience in the installation of impact resistant windows and doors on 
residential homes the SWFL area with over 10,000 satisfied customers. 
FACT #2: New Code has pulled more permits in SWFL than any other company for 
window replacements.
FACT #3: New Code uses NO SUB CONTRACTORS. All installations are 
completed by full time New Code employees, fully licensed and insured.
FACT #4: New Code has a fully staffed, full time service department.  We are 
here during and after your installation to provide continual support of our products.
FACT #5: New Code has the most complete line of storm tested impact resistant 
window and door products. We have impact resistant products for every need 
and budget.
FACT #6: New Code provides a Best Value Guarantee and Glass Breakage 
Guarantee. We back the our products and value 100%!
FACT #7: New Code impact resistant windows provide protection from wind-
borne debris from hurricanes, UV light damage and intruders while adding value and 
beauty to your home and reducing insurance and energy bills.

NO STRESS, NO WORK, NO 
HASSLE, NO SHUTTERS!
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Fort Myers Showroom
12320 Crystal Commerce Loop, Fort Myers, FL

239-936-9900
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Naples Showroom
3825 Beck Blvd. Suite 704, Naples, FL

239-325-4040
800-428-8670
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Call or Visit One of 
Our Showrooms!

or check  us out on the web at
www.newcodewindows.com

Our Products Will 
Pay for Themselves!

*with approved credit

NO PAYMENTS/DEFERRED INTEREST 
Available Thru Sept. 2009!*

Financing Provided 
by GE Money
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Never Pay for Hot Water! 
Install a $4500 Solar Water Heating System for as 
little as $2150* and you’ll save up to 30% on your 
electric bill! 

Heat Your Pool! 
A solar system is the most efficient and cost effective 
way to heat your pool. You’ll be able to stay home 
more, enjoy your pool, and great times with your 
family and friends.

Or Install a Photovoltaic System
for your Home or Business!

PV is the most energy productive of all solar 
products. It’s your best insurance against soaring 
electric rates. In fact, under the recent “Net 
Metering” law, the extra electricity you produce is 
“sold” back to the utility company and a dollar-for-
dollar amount is credited to your account!

Call 239.566.1000 Today!
www.AdvanceSolar.com

*for information about incentives available and financing options.

  It’s one 
small panel  

on your roof.

Voted BEST place to 
buy 12 years in a row!

THE investment you CAN’T afford NOT to make!

Lowest Prices and the Best Quality.

Call 239.566.1000 Today!

www.happyfeet.com

 (Across from Bass Pro Shops, next to Bar Louie and Border Books

The MBT Superstore

$90 off

expects to have a bountiful booth at the 
new market and also at the twice-monthly 
Chefs Market at Fifth Avenue South and 
Goodlette-Frank Road.

Formerly known as the Bayfront Mar-
ket, the Chefs Market happens from 4 
to 8 p.m. on the first and third Wednes-
days from Nov. 19 through April. Gina 
Lucia, marketing director for Bayfront, 
explained the name change: “Each month 
we’ll feature a different chef from a local 
restaurant who will shop the market and 
use those ingredients to make a dish” for 
market goers to sample, she said.

In addition to produce farmers, the 
Chefs Market will host more than a dozen 
vendors with products ranging from 
organic soaps to pastries, pastas and jew-
elry, Ms. Lucia said. Live entertainment 
will also be part of the evening market.

The Flea and Farmers Market, which 
used to set up at the Naples Drive-In 

Theatre, now operates year-round every 
Saturday and Sunday at the Collier Coun-
ty Fairgrounds, 11 miles east of I-75 on 
Immokalee Road, just after the entrance 
to the Waterways community. A wide 
variety of vendors participate every week-
end.

Variety is definitely the spice of life 
at Big Cypress Market Place, which 
opened earlier this month on U.S. 41 
four miles east of Collier Boulevard (S.R. 
951). State tourism officials have touted 
this massive marketplace as one of the 
“Top 40 Places to Play” in Florida. It 
encompasses 90,000 square feet under 
air and includes a 205-booth flea market, 
an Everglades-themed food arena, a win-
ery (made-on-premise), a produce market 
and a 13,000-square-foot center for events 
such as antique shows and craft fairs. Big 
Cypress is open from 9 a.m. to 4 p.m. Fri-
day, Saturday and Sunday.

All of these farmers markets have one 
thing in common: They bring the com-
munity together and at the same time give 
shoppers the opportunity to buy locally 
and directly from the source. ■

MARKET
From page 1

Middle School Halloween Dance — 
6:30-9 p.m. Friday, Oct. 24, at Veterans 
Community Park for students in grades 6, 7 
and 8. Wear costumes and dance the night 
away. Admission is $10. 1895 Veterans Park 
Dr.; 566-2367.

Halloweeny Pajama Jams — 6-8:30 
p.m. Friday, Oct. 24, at Max Hasse Com-
munity Park for children ages 4-6. Kids will 
enjoy pizza and a Halloween craft. Cost is 
$10 per person. 3390 Golden Gate Blvd. W.; 
348-7500.

Halloween Howl & Costume Contest 
— 6-8 p.m. Wednesday, Oct. 29, at Golden 
Gate Community Center for ages 1-10. Cos-
tume contest for ages 1-3 at 6:30 p.m.; for 
ages 4-6 at 7 p.m.; and for ages 7-10 at 7:30 
p.m. Holiday-themed games and treats will 

be part of the fun. Admission is $2 per child. 
4701 Golden Gate Parkway; 252-4180.

Baby Boooooo — 5:30-7 p.m. Friday, 
Oct. 31, at North Collier Regional Park 
Exhibit Hall for ages 3-5. Tiny ghosts and 
goblins and fairy princesses are invited for 
games, giveaways and more. Free. 15000 
Livingston Road; 252-4060.

Halloween Trunk or Treat — 6:30-8:30 
p.m. Friday, Oct. 31 for all ages at Max Hasse 
Community Park. Pull up in the parking lot 
and in a safe, monitored environment go 
car-to-car stocking up on treats. Free. 3390 
Golden Gate Blvd. W.; 348-7500.

For more information about Halloween 
or other Collier County Parks & Recreation 
programs, visit www.colliergov.net/parks 
or call 252-4000. ■

Collier County Parks and Recreation
plans dances, contests, treats

HALLOWEEN HAPPENINGS

Fifth Avenue will welcome kids for 
trick-of-treating from 4 to 6 p.m. Friday, 
Oct. 31, followed by a costume party from 
6:30 to 9:30 p.m. Merchants participating 
in trick-of-treating will have a special sign 
in their windows. Costume prizes will be 
awarded for Best Pet, Scariest, Best Cou-
ple, Funniest, Sexiest and Best Homemade 

costumes. There will be live entertain-
ment and a “Pick a Pumpkin for Prizes” 
booth with proceeds benefitting Senior 
Friendship Centers of Collier County.

Have your pet’s photo taken for $10 per 
picture (or $8 with a donation of canned 
pet food for The Humane Society of Col-
lier County, Inc.). ■

Fifth Avenue welcomes pets, 
kids and couples in costume



This Autumn’s Harvest Won’t Last Long.
We Suggest You Do Your Gathering Soon.

Right Now During the Season to Change Event, You Can Take Advantage of
Special Lease and APR Financing on Your Favorite Certified Pre-Owned Lexus.

3.9%
APR

FINANCING AVAILABLE

AS 
LOW AS

The Days Are Getting 
Shorter, As Is The Time To Get 

A Certified Pre-Owned Lexus. • Zero Deductible
• 24 Hour Roadside Assistance 

With Trip Protection

• Lexus Loaner Vehicles For 
Most Warranty Repairs

• Lifetime Oil Changes, Exclusively
at  Germain Lexus Only

• New Car Finance Rates
• 161 Pt. Inspection Guarantees

Against Major Defects or Damage

3 YEAR /100,000
TOTAL MILE WARRANTY 

AVAILABLE WITH
THESE VEHICLES!
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LOCATED BETWEEN IMMOKALEE ROAD AND 
BONITA BEACH ROAD CONVENIENT TO ALL OF SW FLORIDA

US 41 & WIGGINS PASS

$21,995

2005 LEXUS
IS 300

Red w/Ivory Leather, 
Only 20K Miles!

Must See! 
Stk#X1027KA

$23,995

2005 LEXUS
ES 330

Alabaster w/Gray Leather,
CD Changer, 

Moonroof, 
Stk#XP2596

$26,995

2005 LEXUS
RX 330

Bamboo Pearl w/Ash
Leather, AWD, 

Low Miles, Moonroof,
Stk#X6123LA

$27,995

2006 LEXUS
IS 250

Tungsten Pearl 
w/Gray Leather,

Moonroof, Alloys,
Stk#X1095KA

Mention This Ad
And Receive  A

$10
Starbucks 

Gift Certificate.
Limit One Per Customer. Expires 11/1/08.
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The Shelter for Abused Women & 
Children has been named beneficiary of 
the Saks Fifth Avenue/St. John Knit Fash-
ion Show that takes place at the Ritz-Car-
lton, Naples, on Wednesday, Nov. 5, as 
part of the grand re-opening celebration 
of the Saks store at Waterside Shops.

The afternoon will showcase the St. 
John Spring 2009 Collection; founder/
designer Marie Gray of St. John has 
designed guest favors and centerpieces 
for the event and will make a special 
appearance. Honorary chairs of the event 
are Barbara and John Jordan. Patron tick-

ets are available for $1,000; seating at 
tables for eight is $300 per person.

As Collier County’s state-certified 
domestic violence center, the Shelter for 
Abused Women & Children provides 
programs and services designed to pre-
vent domestic violence and to meet the 
immediate and long-term needs of child 
and adult survivors. Since 1989, the shel-
ter has served more than 50,000 clients.

For more information about the shel-
ter, or to purchase a ticket for the Saks 
Fifth Avenue/St. John Knit Fashion Show, 
call the shelter at 775-3862.  ■

Saks/St. John fashion show will benefit
Shelter for Abused Women & Children

Check this twice: Shelter’s holiday wish list 
shows a need for food, toys and gifts for all

As part of her job as resource coordina-
tor for the Shelter for Abused Women & 
Children, Lissette Santos makes a wish list 
every year as the holiday season approach-
es. In addition to food for Thanksgiving 
dinner for families throughout Collier 
County and for residents of the shelter, 
Ms. Santos’ list always includes toys for 
children, gift certificates of various types 
and assorted necessities for adults.

This year, Ms. Santos says, there is a spe-
cial need for gifts appropriate for boys ages 
9-17, and also for gift certificates that will 
help Immokalee families buy new shoes. 
Ethnic dolls are also high on the list.

Gift cards from Wal-Mart, Target, Pay-
less Shoes, Best Buy, Walgreen’s, CVS, 
Publix and Winn Dixie are always wel-
come, as are movie passes and phone and 
gasoline cards. If you want to shop for 

specific items, they should be delivered 
unwrapped to the shelter’s Options Thrift 
Shoppe, 968 Second Ave. N. Gift sugges-
tions include:

For children — Board games, hair 
accessories, Disney DVDs, Fisher Price 
toys, Hannah Montana, Sesame Street and 
High School Musical items, nightgowns 
and pajamas, model trucks and cars.

For teens — Perfume, calendars and jour-
nals, picture frames, purses, wallets, back-
packs, skateboards, CDs and soccer balls.

For women — Aromatherapy items, 
sunglasses, cookbooks, watches, make-up 
and hair accessories, robes and slippers.

Basics for the shelter — Pillows, pots and 
pans, laundry and dishwashing detergent, 
alarm clocks, toiletries and twin-size bedding.

For more information, call 775-3862 or 
visit www.naplesshelter.org.  ■

Live Greyhound Schedule

POKER ROOM 

*(Drawing Dec. 13, 2008, 6 p.m.)

Watch & Wager on the Breeder’s Cup

Call 992-2411 for information or
www.naplesfortmyersdogs.com

Bonita Furniture & Patio

Office by Day

Bedroom by Night

“Lowest Prices in 
SW Florida”

Home Office 
or Guest Room?

GREAT PRICES!
We specialize in the “Florida Look” 
carrying the most wicker/rattan 
furniture in the area.  We also 
carry a full line of furnishings 
and accessories from Traditional 
to Contemporary to Outdoor 
Furniture.

Condo 
& Home 

Packages are 
our Specialty



Visit Our Fort Myers
Factory & Showroom

3150 Metro Parkway
(North of Colonial Blvd)

239-332-3020

Naples Showroom
7700 N. Tamiami Trail

(South of Vanderbilt Beach Rd)
239-593-1112

Cape Coral Showroom
3321 Del Prado Blvd. S.

239-540-0020

Licensed and Insured General Contractor #CBC1253280

www.cornerstone-kitchens.com
Tony Leeber, 

Sr. Owner

Remodeling is a great investment in your home and will be enjoyed everyday. 
When it comes to remodeling, you have many decisions to make. 

From  design to install, Cornerstone is here to assist 
you with every step along the way.Before you make a decision... 

Call Cornerstone Kitchens for a free estimate.
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HEALTHY LIVING

FORT MYERS
Metro Pkwy & Daniels Pkwy
239.561.5656
Design Services Available
Judy Cahill, ASID, IDS #ID00001276

NAPLES
GATEWAY CENTER
US 41 & Golden Gate Pkwy
239.263.2506

OPEN 
Mon-Sat: 10am-6pm | Sunday: 12pm-5pm

ufo sofa

multifunctional bed
by couture

wenge 
entertainment center

antigua 
dining tabledining table

by couture

$50
$100

off your 
purchase of 

bring this ad to save

Excludes Ekornes® and Tempurpedic.®
Expires October 28, 2008.

or more.

Florida’s favorite colors

see more selection at
www.DenmarkInteriors.com
FINANCING AVAILABLE

Jiggering a computer mouse up, 
down and sideways like a teen-
ager playing a video game, Dr. Tim 

Hanes guides his cursor through the 
curves and dips of a brown wrinkly 
tunnel that looks like it’s out of Alice 
in Wonderland, searching for lurking 
monsters.

“Hey, there’s one,” said Hanes, a radi-
ologist at St. Joseph’s Hospital in Atlan-
ta, pointing with his cursor to a glob on 
his computer screen that looks like a 
large gooey marble. “It’s a big one.”

The monster is a polyp, sprouting 
inside a patient’s large intestine like a 
mushroom, and it’s dangerous because 
many turn into malignant growths that 
cause nearly 150,000 cases of colon can-
cer a year, killing about 41,000 people.

Colon cancer is the second leading 
cause of cancer death behind lung can-
cer, which is why doctors say everyone 
50 and over should be screened. The risk 
is greater for African-Americans, who are 
recommended for screening at age 45.

“It takes 10 years to go from a small 
polyp to colon cancer that’ll kill you,” 
said Hanes, 39.

He’s sitting in front of a computer 
screen in a darkened room, diving ever 
deeper through the twists and turns of 
an anonymous patient’s guts by means 
of a virtual colonoscopy — which 
transforms into lifelike 3-D images the 
innards of people moving slowly on a 
gurney through the doughnut hole of a 
CT scanner.

Virtual colonoscopies, a new, less-
invasive procedure, creates images that 
are hard to distinguish from real pic-
tures produced by cameras used in 
a conventional colonoscopy. In con-
ventional colonoscopies, doctors use 
a colonoscope — a thin instrument 
tipped by a tiny camera — to snake 
through a patient’s intestine, looking 
for pre-cancerous polyps and snipping 
them out when found.

New, high-tech tool used in fi ght against deadly colon cancer
Virtual Colonoscopy

BY BILL HENDRICK_______________
Cox News Service

The conventional procedure can take 
up to an hour and can be done in 
doctors’ offices or hospital suites, and 
patients must be heavily sedated or put 
to sleep.

In virtual colonoscopies, which 
take 15 minutes or less, no sedation 
is required, because only a tiny, two-
inch long catheter is inserted into the 
rectum. It pumps air into the colon to 
make it easier for the X-rays from the 
CT scanner to form better virtual imag-
es of polyps or other abnormalities.

Some people want to watch, but most 
are put to sleep.

Both methods require bowel cleans-
ing the night before, which many 
patients dread more than the proce-
dures themselves.

Still, patients are increasingly opting 
for the virtual procedure, even though 
it means they have to do the cleansing 
twice if polyps are found. When that 
happens, Hanes said, patients must go 
to a gastroenterologist to have the pol-

 What is Virtual Colonoscopy?
Also called CT colonography, it’s 

an X-ray test that looks for cancer 
and precancerous polyps, precancerous 
growths, in the colon (large bowel).

Patients lie on their backs and 
sides on a gurney, which moves 
through a CT machine. If polyps are 
detected, patients have to return for a 
traditional colonoscopy.

Currently, virtual colonoscopy is 
not covered by Medicare or other insurance, but 
that is expected to change by year’s end.

The X-rays taken by the CT scanner are put 
together digitally by computer, but radiologists 
who “read” the scans see images that look as if 
they are traveling through a real colon.

No sedation is required, though air is pumped 
into the colon to make it easier for the X-rays to 
spot any abnormalities.

Current advice is for virtual colonoscopies to 
be repeated every five years, compared to 10 
years for traditional colonoscopies.
FACTS ABOUT COLON SCREENING

• Regular colon screening should begin at age 
50 for people with average risk of colon cancer, 
except for African-Americans, who should be 
screened at 45.

• In a traditional 
colonoscopy, a long tube 
called a colonoscope 
with camera on end is 
inserted into the rectum 
and allows a doctor to 
look at, in real time, your 
entire colon. In this pro-
cedure, which requires 
patients to be anesthe-

tized, any polyps found, which are considered 
pre-cancerous, can be removed. The procedure can 
take an hour, and the patient must be picked up and 
driven home and can expect to be groggy all day.

• In virtual colonography, a small device just a 
few inches long is inserted into a patient’s rectum. 
The person lies on a gurney and is run through a 
CT scanner that takes X-ray views of the insides 
of the bowel, and also surrounding areas. No 
anesthesia is required, and the patient is finished 
in less than 20 minutes, and can perform normal 
daily activities.

• In both traditional and virtual colon procedures, 
patients must “prep” the night before by taking 
laxatives to cleanse bowels.

• Currently, most insurance pays for colonosco-
pies, which can cost up to $3,000, but not for virtual 

colonoscopies, also called CT colonographies, 
which cost about $500. The federal government 
is expected to approve the virtual tests for insur-
ance purposes later this year.

Source: St. Joseph’s Hospital, Atlanta
PREVENTION OF COLON CANCER

• Get screened, starting at age 50, except 
for African-Americans, who should start get-
ting screened at 45. (There are various types of 
screening tests your doctor can recommend.)

• Eat plenty of fruits, vegetables and whole 
grains. Try to eat five or more servings of fruits 
and vegetables daily.

• Limit fat in your diet, especially saturated 
fat. This includes milk, cheese, ice cream and 
coconut and palm oils.

• Limit alcohol consumption to no more than 
one drink a day for women and two for men.

• Stop smoking
• Stay physically active.
• Know your family history. You’re more likely 

to develop colon cancer or polyps if a parent, 
sibling or child had them.

• Talk to your doctor about medications like 
aspirin that can reduce the risk of precancerous 
polyps.

Source: Mayo Clinic  ■

yps removed.
The possibility of having to prep 

twice is a major disadvantage of the 
virtual procedure, which does have 
advantages. Patients don’t have to be 
put to sleep and can be at work within a 
half hour of having the CT screening.

Those who undergo the conventional 
test must be heavily sedated, are often 
groggy for an entire day, and run the 
rare but dangerous risk of having their 
intestines perforated by the colono-
scope.

Conventional colonoscopies can cost 
$3,000, which is almost always covered 
by insurance. The virtual screenings 
cost about $500, but usually aren’t 
covered.

Hanes said the U.S. Department of 
Health and Human Services is expected 
to rule next month that the virtual pro-
cedure should be covered by Medicare. 
And if that happens, Hanes said, it’s a 
good bet that private insurers will fol-
low suit. ■

A patient waits in the ready position before undergoing a virtual colonoscopy at St. Joseph’s 
Hospital in Atlanta. Most insurance companies do not currently cover the procedure’s $500 cost.

JASON GETZ / COX NEWS SERVICE



CHS Healthcare’s Children’s Health 
Network of six pediatric offices in Col-
lier County has partnered with Florida 
State University to introduce an integrat-
ed pediatric psychology service for its 
patients. Dr. Javier Rosado, a postdoctoral 
Psychology Fellow from FSU’s Medical 
Humanities and Social Sciences Depart-
ment, is working with CHS pediatricians 
at the Isabel Collier Read Medical Campus 

in Immokalee. The 
integrated pediatric 
psychology service 
will be available on-
site at the pediatric 
practice in Immoka-
lee and offered to all 
CHS pediatricians as 
a support service, Dr. 
Rosado said.

The goal is to integrate pediatric psy-
chology services into usual pediatric 
care in order to enhance patients’ and 
families’ disease management and psy-
chological adjustment and functioning. 
This can include, but is not limited to, 
preparation for and adjustment to medi-
cal procedures/hospitalization, helping 
increase patient self-management of 
chronic disease, and support of treat-
ments that require behavioral changes.

Dr. Rosado received his doctorate 
in counseling psychology and human 
systems from FSU. He completed a 
predoctoral internship in clinical and 
community psychology at Yale Univer-
sity School of Medicine and received a 
bachelor’s degree in interdisciplinary 
social science at the University of South 
Florida. ■
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GALATRO  
DR.KATHLEEN  

Dr. Kathleen Galatro is pleased to  
announce the opening of her new office  

3435 PINE RIDGE ROAD, SUITE 102, NAPLES  

• Board Certified in Cardiology 

• Cardiovascular Imaging Specialist 

• State of the Art Diagnostic Lab 

Nuclear Medicine 
Echocardiography  
Stress Echocardiography  

CURRENTLY ACCEPTING NEW PATIENTS  

Call (239)596-3278 to schedule  
an appointment or email her at   
ladyheartdoc@yahoo.com  

THE HEART  
DOCTOR WITH  
A HEART!  

Pre Season Clearance Sale

Don’t Delay, Cash Preferred, All Sales Final

Island Soles
Footwear Designed For Comfort

uy
One
Get
One

The Leading Provider  of Family and Urgent Care 
Medicine in Southwest Florida  

NAPLES URGENT CARE  
WALK-IN MEDICAL CLINIC  

The way medicine should be!  

SPECIAL FALL OFFER:

FLU SHOTS
JUST  $15.00

Sat. & Sun. 9am-2pm

Without an appointment  
and without the wait.

239-597-8000  

Want a Stress-Free Ride To 
Dolphins Home Games?
Leave the Driving to Us. 

Cruise in Comfort!

Only $65
Per Person

(water provided)

Can’t Beat That
And… It’s BYOB!

Relax, Talk Sports & Get Your Game On
Three Convenient Pick-Up Locations

 Experience Naples Store @ 9:00 a.m. Beef O’Brady’s – Estero @ 9:00 a.m.
 1010 6th Ave. South 20301 Grande Oaks Shoppes Blvd.

Cracker Barrel – Naples @ 9:30 a.m.
Exit #101 off of I-75 & Collier Blvd.

Times are subject to change based on NFL schedule.

Need More Info?  Call Beth @ 239-262-7300 ext. 16

Southwest Florida’s Premiere Destination Management Company
offering the largest private fleet of vehicles to meet all your transportation needs.

Toll Free:  800-592-0848
Local:  239-262-1914

1010 6th Avenue South
Naples, Florida 34102

www.NaplesEventPlanningAndTours.com

Go To Our Website
www.NTTEP.com1 3Get Your Sign-Up 

Form & Submit2Click On This:
Reservations Are Quick & Easy…

Dr. Rosado

CHS Healthcare and the University of 
Florida College of Dentistry announce 
the CHS/UF Dental Center is accepting 
appointments for pediatric dental patients 
who will visit the new practice set to open 
in December in Collier County.

The $8 million, 20,000-square-foot dental 
center will be the first education facility 
for the UF College of Dentistry in Collier 
County. It will be CHS Healthcare’s fourth 
fixed-site dental practice here and eventu-
ally will provide specialized pediatric dental 
treatment to an estimated 5,000 children 
per year.

The state-of-the-art facility represents an 
innovative collaboration between the Naples 
Children and Education Fund, which is fund-

ing construction of the building; the Univer-
sity of Florida College of Dentistry, which 
will provide the residents; CHS Healthcare, 
which will operate the center; and Edison 
State College, whose East Naples campus is 
where the center is being built.

Referrals of Medicaid-eligible children 
are welcome and will also be made by CHS 
Healthcare’s Ronald McDonald Care Mobile 
Program. Insurances such as Medicaid will 
be accepted, and there is a sliding-fee scale 
for those without insurance. For more infor-
mation see www.collier.org

To make an appointment, call CHS 
Healthcare’s Countryside Dental Center at 
774-1850. The new center is at 7007 Lely 
Cultural Parkway. ■

Pediatric psychology services now 
available for CHS patients, families

CHS partners with UF dental school
for new Collier practice opening soon



Wet and dry boat storage just minutes from the Gulf

2500 Main St., Ft. Myers Beach

Toll Free 888-796-6427

Bonus 5-yr. 
Mechanical Warranty 
plus Limited Lifetime 

Hull Warranty

Own a New Rinker
...and we’ll throw in memories 
that will last a lifetime – FREE!

CRUISERS 27-44 FEET
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Pets of the Week

To adopt a pet
There are many pets awaiting adoption at the Collier 

County Domestic Animal Shelter, 7610 Davis Blvd. Adop-
tion fees are $65 for cats and $80 for dogs; the shelter 
also regularly has rabbits, ferrets, gerbils and guinea pigs. 

Visit www.colliergov.net/pets to see available pets. The 
shelter is open 11 a.m. to 4:30 p.m. Monday, Wednesday 
and Friday; 11 a.m. to 6:30 p.m. Tuesday and Thursday; 
and 11 a.m. to 3:30 p.m. Saturday. Call 252-7387.

>>Whitney
is a female 
brown tiger, 
5 months old.

>>Wally
is a male Labrador 
retriever mix, 
not quite 18 
months old.

>>Faith
is a female 
Siamese mix, 
2 months old.

>>Dori
is a boxer-
Rottweiler mix,  
2-year-old female.

>>Basil
is a male orange 
tabby, about 7 
months old.

>>Kisses
is a female brindle 
Catahoula mix, 
6 months old.

The BATH FITTER® advantage:
• No need to disturb existing 
flooring or plumbing

• Less expensive than conventional 
bathroom remodeling

• One-piece seamless wall system  
installed right over your existing wall

• Hundreds of thousands installed 
nationwide since 1984

• Backed by our Lifetime Warranty  
(see store for details)

Florida’s top choice for one-day bath remodeling

We will install a  
beautiful new bathtub  

or shower RIGHT OVER  
your old one, in just  

one day.

“A beautiful new bathroom that fits  
our lifestyle to a ‘T’.”

Coupon must be presented at time of estimate only. May not be  
combined with other offers or applied to previous purchases.  

Valid only at this location.

SPECIAL OFFER

Offer valid for 30 days
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Call NOW for a 
FREE in-home estimate

$ 125 OFF
a Complete  

Bathtub and Wall or 
Shower and Wall System

$ 75 OFF
a Bathtub or 

Wall Installation

Before After

(239)  274-8827 
1-877-228-4348
5796 Enterprise Parkway 

Fort Myers FL 33905

Financing 

available

Reptilian pets are intriguing and mys-
terious to some, intimidating and 
frightening to others. If there’s one 

reptile perfect for changing the minds of 
those in the latter group, it’s the bearded 
dragon.

Affectionately called “beardeds” by 
their fans, these lizards are not only tame 
around humans, but many also seem to 
enjoy the contact. Even better, they’re rela-
tively easy keepers, suitable for almost any 
pet lover or family situation. 

Bearded dragons enjoy exploring, whether 
on their owners or around the house. They 
stick out their tongues to touch new surfaces 
to determine the temperature and makeup of 
the area. It just adds to their appeal. 

“Beardeds also have a split tongue to 
give them ‘stereo,’ or directional, sense of 
smell, so they can follow a mate or prey 
item more accurately,” says Cindy Steinle, 
president of Small Scale Reptile Rescue 
and chat leader of Kingsnake.com.

Beardeds are common in the pet trade 
and easy to find for sale. They live to be 
about 10 years old and will mature at 18 
to 24 inches in length, including the tail. 
Hatchling beardeds are only about 3 ½ 
inches in length and look more like a gecko 
than a giant lizard species. Common color-
ings of the bearded are yellow and tan, 
though they can be found in more vibrant 
yellow, orange and albino.

The bearded dragon name comes from 

PET TALES
By DR. MARTY BECKE & 

MIKKEL BECKER SHANNON_____________________
Universal Press Syndicate

The friendly dragon
the display the pet puts on 
when trying to act tough. 
The puffed-beard display 
is only used defensively to 
scare away potential threats. 
Along with puffing out, 
beardeds also flatten out 
their bellies to look wider, 
as well as leave their rather 
large mouths gaping open to intimidate the 
potential threat.

One bearded is all you need, since they’re 
quite happy to live as they did in the wild, 
alone except when in search of mates. If 
you want more than one, however, there’s 
no downside, since they seem to enjoy the 
companionship of another of their kind. 
Female beardeds can usually be housed 
with another female or male, but males 
should not be housed together because of 
territorial aggression.

Beardeds need human help to maintain 
their temperature in captivity, using heat 
lamps or warming pads. Beardeds do well 
with choices, in tanks where some areas 
are cooler, some warmer, a range of 85 to 
105 degrees by day, dipping down into the 
70s at night. 

You’ll also need special lighting, since 
these reptiles need UVB rays to properly 
absorb dietary calcium. A full-spectrum 
light should be provided 12 to 14 hours a 
day most of the year, and 10 to 12 hours in 
the winter, according to Dr. David Crum 
of Stahl Exotic Animal Veterinary Services 
in Vienna, Va.

Omnivores by nature, beardeds enjoy 

both plants and meat in their diet. Juve-
niles enjoy a carnivorous diet, while adults 
become primarily herbivores, enjoying a 
diet of dark, leafy vegetables and some 
fruit. All food given to the bearded should 
be shredded into easy-to-swallow, bite-size 
pieces. Insects should be given to adult 
beardeds two to three times per week 
(mainly crickets), but also mealworms, 
wax moth larvae and pinkie mice in limited 
amounts.

Beardeds hit sexual maturity between 1 
and 2 years of age, when females will start 
laying eggs regardless of whether they’ve 
been mated. They need to be watched 
closely for illness at this time, as they can 
suffer from egg binding and will need to 
see the vet. 

Veterinary care is minimal for pets who 
are being properly cared for. After pur-
chase, says Dr. Crum, the new bearded 
needs to be examined for health and para-
sites, with treatment for the latter if nec-
essary. After that, annual examinations 
are recommended, to help your veterinar-
ian understand what’s “normal” for your 
pet, so treatment can be more targeted if 
there’s a problem. ■
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Advanced Credentials Extraordinary Results

Th e Massa Dental Center is pleased to have been chosen in the top 
3% of Dental Offi  ces in the United States.

Th e Massa Dental Center is pleased to announce the 
addition of Dr. Joseph A. Castor.

James W. Massa, D.D.S., P.A.
Massa Dental Center 

James W. Massa, D.D.S., P.A.

Joseph A. Castor, D.M.D.

In these difficult times, we are all 
looking to save money. One of the 
biggest (and most unpredictable) 

budget item is health care.
Can we really save money in this area? 

Absolutely. According to U.S. govern-
ment figures several years ago, 85 per-
cent of all health conditions would be 
completely avoided if we made simple 
lifestyle and diet changes. So let’s start 
saving today. 

Before I introduce the list, know that it 
does not include obvious things like stop 
smoking, don’t use “recreational drugs,” 
drive safely, and so on. Things we all 
know but some of us ignore, to our col-
lective peril. 

1. Eat eight servings of fresh veg-
etables each day. This one tip has 
enormous health implications, including 
reducing oxidative damage, improving 
every measure of cardiovascular health, 
normalizing systemic pH, and reducing 
inflammation and pain. It is simple to do: 
two cups of fresh (raw or lightly cooked) 
vegetables with lunch and dinner. 

2. Avoid all soft drinks — complete-
ly!!! This is so important three exclama-
tion points needed to follow. Soft drinks 
are the most toxic beverage you can put 
into your body. 

3. Drink two or three cups of green 

HOLISTIC  HEALTH  NOTEBOOK

carolSIMONTACCHI
csimontacchi@earthlink.net

Ten ways to save health care dollars (Really!)

tea each day. Green tea is the most 
widely consumed beverage on the planet, 
and is associated with reduced risk of 
several serious diseases. Enjoy it sweet-
ened with a few drops of stevia.

4. Drink one ounce of water for 
every two pounds of body weight. 
Water keeps the body hydrated, cleansed, 
and activated.

5. Do some type of heartbeat-rais-
ing exercise at least five times per week, 
along with some weight bearing exer-
cises.

6. Get eight hours of sleep every 
night. If you can’t sleep that long, stay in 
bed anyway with the lights out and your 
eyes closed. Relax!

7. Eat adequate but not excessive 
amounts of protein. Women require 
from 45-65 grams of protein daily; men 
require from 55 to 75 grams per day. 
Exercise, stress, pregnancy, lactation, and 
recovery may require even more.

8. Do not go to the doctor every time 
you sneeze. If you are smart enough to 

understand this column, you are smart 
enough to know when you really do need 
to check with your doctor but when you 
take unnecessary medications, you actu-
ally increase your risk of health prob-
lems. Many of my customers and clients 
have been taking five or more medica-
tions simultaneously — and then wonder 
why they don’t feel well. Sometimes we 
do need medications — but more often, 
we need to make lifestyle changes.

9. Do something fun and relaxing 
every day. Give yourself 30 minutes of 
“me time.” Helps reduce stress.

10. Live a thankful life. Every day, 
list and give thanks for your many 
blessings. And while you’re at it, laugh 
heartily several times per day. Remem-
ber that a merry heart does good, like a 
medicine. ■

— Carol is a certified lifestyle educator 
at the offices of Dr. Alan Gruning in Fort 
Myers, 939-3303. She owns the Island 
Nutrition Center on Sanibel, 472-4499.

The Humane Society Naples’ annu-
al Afternoon Tea and Fashion Show 
is set for 2 to 5 p.m. Thursday, Nov. 
20, at The Naples Hilton. The popu-
lar fundraiser will feature fine tea, 
champagne and scrumptious accom-
paniments in the tradition of an after-
noon English tea.

The event will include live and 
silent auctions as well as vendors 
with pet-themed gifts for holiday 
shoppers.

Always the height of the affair, the 
fashion show will features man’s best 
friends in the latest canine couture 
from Diva Doghouse and men and 
women in the latest in people couture 
from Jami’s of Naples. Shelter pets 
and glamorous models strutting the 
catwalk always bring smiles to all and 
a standing ovation at the conclusion 
of the afternoon.

Tickets are $100 each at 
www.hsnaples.org or at 643-

1880, ext. 18.  ■

It’s high time
for tea for the 
Humane Society
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R x
rx@floridaweekly.com

It is no secret that one of my favorite 
stories is “Night Sea Journey” by 
John Barth.  In this tale, the philo-

sophically inclined narrator is on his 
dark watery voyage, driven by love to 
an other shore.  This pirate is looking 
for a mysterious being who is wholly 
different and yet perfectly complemen-
tary.  When he finds her, he will cer-
tainly lose his very self, la petite morte, 
plunging into her.

Of his voyage, both path and destiny, 
he is completely certain.  Certainty 
is perfect knowledge, total security, 
doubtless, and free from error.  The 
certain etymology is from the Latin 
cernere, which means to sift and sort 
out what is useful and valuable.  The 
certain is sorted, wheat from chaff, 
clear and chosen.

Our night sojourner clearly, certainly, 
knows he is en route to her.  But she in 
her very essence is the ever secret trea-
sure.  I think she can best be identified 
via a koan given to me by a salty men-
tor.  This secret koan riddle might defy 
identification:  “A box without handle, 
key, or lid; yet, golden treasure inside 
is hid.” 

Give up?  Are you certain?

MUSINGS

The word “certain” shares its ety-
mological root with the word “secret.”  
Secret has the prefix se, which means 
“apart,” added to the certain root we 
discussed above.  In secret, that which 
is certainly sorted out is set apart, rel-
egated to the hidden separate place.  

The certain night sojourner travels 
toward the secret she.  And in the 
course of Barth’s story, we discover 
that this traveler is a sperm cell racing 
toward his immersion into the secret 
koan riddle subject, the egg.  

The certain sperm traveler has the 
goal sorted, clearly chosen.  He knows 
the pragmatic, and translates that into 
action.  It is his uncanny arrival at his 
certain destiny, the height of his clarity 
of purpose, that is his undoing.  It is his 
most certainly necessary arrival at the 
secret egg destination that ultimately 
separates him from his certainty.  He 
is plunged into, he is apart, separated 
from the original essence of his discrete 
self into a merger beyond his wildest 
dreams.  

His greatest certainty is his melting 
into her secret groundlessness.  

Amazingly, this is the human essence, 
the origin.  This narrative is more than 
mere story.  It is one telling of the 
endlessly repeating, mysterious union 
of opposites that is the essence of all 
birthings.  We can experience this in the 
day to day of our lives as little breaths 
of creative fresh air that enliven us.  

Sea men’s secret

And we can experience it as the terror 
of collapse of the ground of our mean-
ing.  Both perspectives are certainly, 
secretly, true.

Joseph Campbell says it well:  “It is by 
going into the abyss that we recover the 
treasures of life.  Where you stumble, 
there lies your treasure.”  

Our sea-men journey inexorably 
toward the treasure.  Manifestation is 
inevitable. But to see it, the treasure 
itself, we must stop staring at the cer-
tain clarity of the map.  We must make 
the plunge into the secret treasure 
itself, unafraid of loss, certain only in 
the hope of the journey that continually 
promises the unfolding secret arrival.  

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.

The sea men’s blissful secret is 
unknown.  And even she, in her wis-
dom, speaks it not.  This truest, most 
certain bit of piracy is the essence of 
our secret being, right from the very 
beginning.  To be certainly secret and 
secretly certain pirates, we need only 
awaken to it. ■



SEMNARS IN NAPLES:
Fall in Love with Leather – Thursday, November 6 at 2:00pm
Discover how to incorporate leather into your décor. From soft
contemporary to earthy chic, our expert illustrates two distinct 
looks by accessorizing one classic leather sofa to fashion the 
look that suits your lifestyle.

Entertaining at Home – Professional Tips for Festive Tables
Tuesday, November 18 at 10:30am and 2:30pm
The Robb & Stucky Design Team shares creative tabletop décor for your
seasonal entertaining. From themed tabletops to simply elegant settings,
enjoy a guided tour of table décor by our design professionals. Be inspired
to dine in style and learn how you can incorporate these expert tips to
‘wow’ your friends and family at your next gathering.

RSVP 239-261-3969, ext. 7000. Reservations are required.

SEMINARS IN BONITA SPRINGS:
Refined Design - Lincoln Park Tuesday, October 28 at 2:00pm
We’ll introduce you to this fashionable, new Robb & Stucky collection
and illustrate its versatility by incorporating pieces into a formal or
relaxed room environment. 

Decorating for the Holidays Wednesday, October 29 at 11:00am
Creative tips to accent your home for the entire holiday season, plus,
Mark Roberts’ holiday fairies.

Fall in Love with Leather Thursday, November 6 at 10:30am
Discover how to incorporate leather into your décor. From soft
contemporary to earthy chic, our experts illustrate two distinct looks 
by accessorizing one classic leather sofa to fashion the look that 
suits your lifestyle.

RSVP 239-949-3001, ext. 8000. Reservations are required.
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Showroom Hours · Mon thru Sat 10am-6pm · Sun Noon-5pm · Or by Special Appointment.
*Details in store. Offer not valid on prior purchases and clearance merchandise.

Low Price Guarantee · Financing Available · Professional Interior Design · Worldwide Shipping · www.RobbStucky.com

Six months same as cash with
your Robb & Stucky card.
See store for complete details.

Naples · Interiors Naples · Robb & Stucky Patio Bonita Springs · Interiors Bonita · Casual Living · Outdoor
2777 Tamiami Trail North 2840 Tamiami Trail North 3181 North Bay Village Court 26501 South Tamiami Trail
(239) 261-3969 (239) 434-0805 (239) 949-3001 (239) 390-2222

AUTUMN STYLE  PREVIEW!

✓VOTE
Your Favorite 

Style 
Online at 

RobbStucky.com 
and ENTER for 

your chance to WIN a
LUXURY GIVE-AWAY!

EXTRA
SAVINGSup to   
$1000*

Exciting new styles 
have arrived to our 

exceptional showrooms! 
Visit us today and discover 

an extraordinary world 
of style and value. 

�
Plus, schedule a complimentary 

Design Consultation 

with Robb & Stucky, 

the Design Experts!

Interiors

ON

LIVING ROOMS
DINING ROOMS

AND BEDROOMS

�
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Collier businesses Start! toward healthy corporate culture

Rising health care costs and losses in 
employee productivity have corporate 
America seeking solutions to improve 
employees’ health. Nearly 75 compa-
nies in Collier County are taking the 
matter to heart this fall.  In businesses 
from banks and travel agencies to real-
estate offices, country club communities 
and medical practices, coworkers have 
formed teams to raise money and aware-
ness for the American Heart Association 

and to improve their collective heart 
health by walking together in friendly 
competition as they prepare for the 5K 
Collier County Start! Heart Walk.

More than 3,500 participants will hit 
their stride on Saturday morning, Nov. 
1, starting at Cambier Park. Among 
them will be a healthy contingent of 
employees from Arthrex, the signature 
sponsor of this year’s walk.

“It made great sense for us to sign on 
as the signature sponsor of the Heart 
Walk,” says Connie Byrne, a recruiting 
supervisor for Arthrex. For the past two 

years the company has sponsored Kids’ 
Corner at the Collier walk. “We have a 
strong overall health initiative for our 
700 employees, and connecting with 
the American Heart Association fits 
right with it,” Byrne says, adding more 
than 100 Arthrex employees, friends 
and family members have signed up to 
walk the walk.

In the weeks leading up to walk day, 
nearly 100 employees of Collier Enter-
prises have stepped out for the cause. 
They signed up for Start!, the AHA’s 

SEE WALK, B8 

WEEK 
at-a-glance

Naples Luxury Imports
Le Mans fans meet five-time winner, and 
other networking events. B10 & 11 

‘The Ross Show’ returns
CBIA books Ross McIntosh to share his real 
estate insights for the 20th year. B13 

Friendly skies over Naples
Ted Soliday is at the controls
at municipal airport.  B2 

The business of luring new business 
With residential and commercial property prices what they are,
the time is right to target companies seeking to relocate or expand 

Around Collier County, new store-
fronts sit empty, office space 
remains unoccupied and homes are 
vacant. If this were a scene from an 

old western, you’d probably see tumble-
weeds floating across deserted streets. But 
this isn’t a movie; as the national news tells 
us on a daily basis, the country as a whole 
has been severely impacted by the eco-
nomic downturn.

Despite residential real estate being hard 
hit, new construction coming to a standstill 
and commercial properties sitting vacant, 
County Commissioner Fred Coyle remains 
optimistic.

“I have no doubt that businesses in 
County Collier will recover, I’m just not 
sure when,” he said.

Gary Jackson, economist and director of 

the Regional Economic Research Institute 
at Florida Gulf Coast University’s Lutgert 
College of Business, agrees. “It’s going to 
take time. Finding the patience is going to 
be hard.”

While short-
term growth is 
expected to be 
slow, the long-
term outlook 
is still very 
positive. That’s 
because what 
attracted people 
and businesses 
here previous-

ly still remains. And that’s why Tammie 
Nemecek, president of the Collier County 
Economic Development Council, believes 
the time to strike is now. With housing 
prices low and commercial property costs 
decreasing, the county is poised to target 

businesses that are looking to relocate or 
expand.

“We’ve become more competitive on a 
cost basis,” Ms. Nemecek said. “The chal-
lenge now is finding those companies that 
are ready.”

Historically, the EDC has found that 80 
percent of the county’s new jobs come from 
businesses already located here that choose 
to expand their operations, which was 
primarily the case in 2007. The remaining 
20 percent come from new companies that 
relocate to the area.

In 2008, the EDC successfully attracted 
EnVont, a nanotech company that decided 
to consolidate its Michigan and Connecti-
cut operations into one facility on Naples’ 
Horseshoe Drive. EnVont’s $2 million capi-
tal investment created approximately 20 
jobs with an average salary of $70,000, Ms. 
Nemecek said.

SEE BUSINESS, B8 

COURTESY PHOTO

Their work done for the day, Collier Enterpris-
es colleagues Reid Schermer, Valerie Pike, 
Anne Marie Russell, Pat Utter and Sharon 
Ardrey head out for a stroll.

BY ALYSIA SHIVERS_____________________
Florida Weekly Correspondent

BY CINDY PIERCE_____________________
cpierce@fl oridaweekly.com
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While the nation’s large commer-
cial airlines teeter on the brink 
of financial disaster, Naples 

Municipal Airport, which caters to gen-
eral aviation, is preparing for another busy 
season as travelers from up north begin 
making their way to their winter homes.

“We’re starting to see more (activi-
ty) now,” says Ted Soliday, the airport’s 
longtime executive director. “But the real 
increase begins in November.”

Daily in-season traffic at the airport can 
triple that of off-season volume, Mr. Soli-
day says, adding at its busiest, the airport 
handles nearly 750 takeoffs and landings 
in a day. The overwhelming majority of 
those takeoffs and landings involves pri-
vate aircraft. And because night landings 
and takeoffs are discouraged, virtually all 
of the activity is compressed into daylight 
hours.

Although for the current year the air-
port has experienced a slight decline in 
activity (it is down about 1.3 percent), that 
decline could be erased by what is shaping 
up to be busy season.

Mr. Soliday says general aviation remains 
strong for a variety of reasons. Many 
private airplane owners are extremely 
wealthy and have not been hit as hard 
by the economic downturn. Additionally, 
the advent of “fractional aircraft,” which 
allows a customer to own a percentage of 
an aircraft and share its use with others, 
has been a means of making private avia-
tion available to a larger pool of buyers.

In addition, he says, as space aboard 
large commercial carriers is shrinking due 
to cutbacks in the number of flights, cor-
porations that might have been tempted 
to scrap their aircraft and fly commercial 
are holding on to at least some of their 
private fleet. “The lack of availability of 
seats aboard commercial airlines has had 
a definite impact,” he says.

Mr. Soliday notes that although fuel 
prices have soared, fuel sales continue to 
generate a significant portion of the air-
port’s revenues.

Two major airlines, Delta and Conti-
nental, not long ago withdrew service 
from Naples. The only commercial airline 
operating out of the airport is Yellow Air 
Taxi, which offers service to Key West, 
Fort Lauderdale and the Bahamas.

The airport operates two runways. One 
is about 5,000 feet long and 100 feet wide; 
the other measures about 5,300 feet in 
length and 150 feet in width. It has more 
than 350 hangars and 100 “T-shelters,” 
which are open-sided structures that basi-
cally provide overhead cover of the air-
plane and protect its instrumentation and 
exterior from the blistering Southwest 
Florida sun.

The 62-year-old Mr. Soliday has been 
the executive director at Naples Munici-
pal Airport since 1994. Prior to coming to 
Naples, Mr. Soliday, who has a degree in 
aviation management from Auburn Uni-
versity, was the principal and owner of 
the Foresite Group, an aviation consulting 
firm in Corvallis, Ore. He also was man-
ager of aviation for the Port of Bellingham 
in Washington. A decorated Marine pilot, 

he flew hundreds of combat missions dur-
ing the Vietnam War.

Away from work, Mr. Soliday has been 
active for more than 30 years in the Boy 
Scouts of America. He serves on the board 
that interviews and screens prospective 
Eagle Scouts.

While Naples Municipal Airport, which 
began as a military installation during 

World War II, has received numerous 
accolades under Mr. Soliday’s leadership, 
his tenure has been marked by contro-
versy. There were allegations last year 
that Mr. Soliday had attempted to circum-
vent security screenings in order to get a 
knife aboard an aircraft, and also that he 
improperly used his position to pressure 
Southeast Atlantic Airlines into giving 
him 20,000 frequent flyer miles. 

Mr. Soliday vehemently denied the alle-
gations, and an independent investigator 
appointed by the Naples Airport Author-
ity ultimately cleared him, but the episode 
was marked by sharp exchanges, conflict-
ing evidence and considerable rancor. “It 
was a very embarrassing time for me,” he 
says. Although he acknowledges that it’s 
“tough to get rid of something like that,” 
he adds he doesn’t believe any lingering 
unpleasantness will affect his ability to 
manage the airport.

Of more pressing concern, Mr. Soliday 
says, is ensuring that the airport continues 
to flourish during an economic downturn. 
Will there come a time, for instance, when 
the price of fuel makes it impossible for 
even the wealthy to maintain and operate 
their aircraft? Unlikely, but no one can say 
for sure.

For now, the concentration remains on 
service and on circumstances that Mr. 
Soliday and his staff of 89 can control. He 
points out that the Naples facility often 
bills itself as “The Best Little Airport in 
the Country.”

“I don’t know if we are the best,” he 
says, “but if we’re not, we’re real, real 
close.”  ■

Cleared for takeoff at Naples Municipal Airport
BY BILL CORNWELL____________________
news@fl oridaweekly.com

Ted Soliday with the Homeland Security 
Partnership award from the Transportation 
Security Administration presented in 2007 
in recognition of Mr. Soliday’s support of the 
TSA in fostering the safety and security of air 
travel at Naples Municipal Airport. 
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For more information visit:
www.CalusaBluewayPaddlingFestival.com

Where is the Blueway Mobile headed this week: 
See Outdoors in Section A of this issue of Florida Weekly.

Lee County Parks & Recreation and the Lee County Paddling Trail

2nd annual
VETERANS DAY
Golf Tournament

2nd annual
VETERANS DAY
Golf Tournament

®

Saturday, November 8, 2008
8:30 a.m. shotgun at the

Saturday, November 8th 
at 8 am at the Verandah 

Country Club in Ft. Myers.
Benefi ting the SWFL 

Museum of History and 
Lee Memorial Military 

Support Operations.
Help serve your 

community and those 
serving our country!

To register, be a sponsor or contribute, please call 239-321-7430 or 
visit us at: www.swfl museumofhistory.com to download the form.

Veterans Day fl yover
Continental breakfast
18 championship holes

Lunch & Awards Ceremony
Brief Program



Complete Mercedes 
and BMW Service. 
Maintenance and Repair for any 
year Mercedes-Benz and BMW, 
Vintage to Current.
6 factory trained certifi ed service technicians

493 Airport Pulling Road N., Naples Florida 34104
www.mercedesexpert.com

(239) 285-7659

Factory trained Technicians from European Dealerships Over 100 years combined BMW and Mercedes Repair Experience

Why use our Service Department?
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as manager and som-
melier. In his role as 
manager, Ferrari will 
supervise lunch and 
dinner staffs and act 
as host and manager. 
His principal work 
as sommelier will be 
in the area of wine 
procurement, stor-

age and wine cellar rotation. In direct 
contact with patrons, he will work 
with their taste preferences and budget 
parameters. He will also develop wine 
lists and oversee the delivery of wine 
service and training for the other res-
taurant staff.

Five chocolat-
iers and a pastry 
chef from Norman 
Love Confections 
won awards at state-
wide culinary com-
petitions recently. 
Vying for prizes in 
the Florida Pastry 
Challenge center-
piece competition, 
MaryEllen Sala-
mone, John Cook, 
Francine Ber-
nard, Dan Forgey 
and Maura Meth-
eny returned from 
Orlando with silver 
medals and cash 
prizes ranging from 
$250 to $1,000. The 
chocolatiers sculpt-
ed their centerpiec-
es out of chocolate 
in abstract designs 
relating to this year’s 
theme, “Shapes and 
Motion.” In addition, 
pastry chef Mandy 
Falchetti was part 
of a four-person 
team that placed 
third in the Culinary 
Super Challenge 
Team Competi-
tion, in which each 
of 12 teams had five 
hours to create four 
courses. Ms. Fal-
chetti created a des-
sert featuring choc-
olate, caramel and 
vanilla cream. Nor-
man Love, who led 
the U.S. team to a 
bronze medal in the 
Coupe du Monde de 
la Pâtisserie (World 
Cup of Pastry) in 
Lyons, France, in 

1999, mentored his staff in the months 
before the competition. ■

experience. Awards 
and recognition include 
Top Luxury Special-
ist in the country by 
Unique Homes, Presi-
dent’s Club 2005-2007 
and Cramer Award 
2007. Realtor Doug 
Stewart was Listing 
Leader of VIP Realty 
Group for September. 
Stewart began his real 
estate career in Minne-
apolis, Minn., in 1993. 
Realtor Cheryl Poiri-
er was Sales Leader of 
VIP Realty Group for 
September. VIP Realty 
Group, Inc. has served 
Southwest Florida for 

more than 30 years, providing customers 
with residential, commercial, relocation, 
mortgage and title services. 

Jane Crain has 
joined Markham Nor-
ton Mosteller Wright 
& Company, P.A. as 
administrative assistant 
in the Naples office. 
Markham Norton Mos-
teller Wright & Com-
pany P.A., a business 
consulting and certi-

fied public accounting firm with offices in 
Naples and Fort Myers, offers a wide range 
of services including business consulting, 
technology consulting, tax preparation and 
planning, litigation, mediation, forensic 
accounting and elder care services.

Dr. Joseph Castor 
D.M.C., has joined 
the staff at Massa 
Dental Center. He 
recently relocated to 
Naples from Phila-
delphia, where for 
10 years he owned a 
general dental prac-
tice specializing in 

restorative dentistry. He earned a doctor 
of dental medicine degree from Temple 
University School of Dentistry in 1996 
and completed his undergraduate work 
at East Stroudsburg University. Before 
moving to Naples, Dr. Castor was on the 
faculty at Temple University School of 
Dentistry faculty and served as a con-
sulting member of the Northeast Region-
al Board of Dental Examiners.

Mark Ferrari has joined Handsome 
Harry’s Third Street South Bistro 

ter zoning approval 
strategies. She will 
also lead Gilkey Orga-
nization’s community 
outreach and educa-
tion programs rela-
tive to planning and 
entitlements. A Flor-
ida-licensed Realtor, 
Ms. Sarlo is pursuing 

American Institute of Certified Planners 
certification and LEED Accredited Pro-
fessional certification. She has more than 
five years of experience in permitting and 
entitlement for master-planned communi-
ties and holds memberships in the Urban 
Land Institute Young Leaders Group, the 
U.S. Green Building Council, the Florida 
Green Building Coalition and the Real 
Estate Investment Society, among other 
professional organizations. She holds a 
bachelor of arts in business administration 
and agribusiness from the University of 
Florida, from where she graduated with 
honors and earned the Presidential Recog-
nition Award for Outstanding Leadership.

Lauren Horwitz, special project coor-
dinator/CAD drafter with McGarvey 
Development Company, has earned 
Leadership in Energy and Environmental 
Design accreditation from the U.S. Green 
Building Council. LEED is the nationally 
accepted benchmark for eco-friendly 
building practices. Ms. Horwitz holds 
a bachelor’s degree in economics from 
Towson University and is the program 
committee chair for the Florida Gulf 
Coast Chapter of the USGBC. McGarvey 
Development develops, owns and man-
ages Class A office and industrial space, 
and designs and builds custom homes in 
Southwest Florida.

Herman Strack-
bein Construction, 
Inc., announces the 
addition of Bridget 
Trombley-Nunez to 
the HSC team as direc-
tor of business devel-
opment. Ms. Tromb-
ley-Nunez brings more 
than 10 years of experi-

ence in marketing and business develop-
ment within Florida’s construction industry. 
Led by partners David Herman and Todd 
Strackbein, HSC has more than 40 years 
of combined experience constructing com-
mercial projects throughout Florida.

Realtor Dennis 
Brando, manager 
for the Naples VIP 
Realty Group office, 
was Top Producer for 
September. Brando has 
more than 20 years of 
experience in market-
ing and merchandising 

Bradley K. Hobbs, professor of Eco-
nomics and Finance at Florida Gulf 
Coast University, has been named the 
university’s BB&T Professor of Free 
Enterprise at FGCU. The professorship 
was established through a major gift 
from BB&T Corporation to enhance eco-
nomic understanding within the univer-
sity and in the greater Southwest Florida 
community. The professorship will help 
underwrite the development of a Moral 
Foundations of Capitalism course that 
will become a permanent component of 
the economics and finance curriculum 
within the college. Funding from the 
gift will also provide students majoring 
in economics and finance in the Lutgert 
College of Business with a copy Ayn 
Rand’s “Atlas Shrugged.” The BB&T Dis-
tinguished Professor of Free Enterprise 
will develop a Free Enterprise book club 
to facilitate and enhance discussion of 
economic concepts in the community. A 
student film series and a speaker series 
for students are also planned.

Robyn Bonaquist, 
co-founder of 
B-Squared Adver-
tising, delivered her 
expertise to California 
as a featured speaker 
for The Builder Mar-
keting Society ear-
lier this month. Her 
presentation, “New 

Thinking in a New Market,” covered top-
ics including how to define your customer, 
create or recreate your brand, formulate 
and execute a marketing plan and a cre-
ative advertising plan. The Builder Mar-
keting Society was launched in 1984 as a 
means to bring together the top real estate 
industry sales and marketing leaders from 
around the country. Memberships by invi-
tation only, and B-Squared Advertising is 
the only full-service advertising, market-
ing and public relations agency in South 
Florida that is a member. B-Squared’s 
local, regional and national clients include 
those in the business of real estate, educa-
tion, homebuilding, hospitality, packaged 
goods, tourism, finance, retail, restaurant 
chains and the medical profession.

Christi Pritchett Sarlo has joined 
Gilkey Organization, LLC, as manager of 
permitting and entitlement strategies. The 
announcement was made by CEO Dennis 
Gilkey. Ms. Sarlo will use her expertise 
in sustainability, preservation and low-
impact development to help clients define 
comprehensive plan land use and mas-
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The Greater Naples Chamber of Com-
merce invites members and guests to 
what promises to be a “wild” evening of 
networking at The Naples Zoo from 5:30 
to 7:30 p.m. Thursday, Oct. 23. Cost is 
$5 for members an $10 for others.

As part of its Business Challenges work-
shop series, the chamber presents a panel 
discussion about customer service from 11 
a.m. to 1 p.m. Tuesday, Oct. 28, at Kens-
ington Country Club. Panelists will be 
Michael Wynn of Sunshine Ace Hardware, 
Michelle Gleeson of Gulfshore Insurance 
and Libby Anderson of Collier Employers’ 
Association. Registration is $10.

Also on Tuesday, Oct. 28, the Cham-

ber Alliance lunch begins at 
12:15 p.m. in the Leadership 
Collier Foundation Room 
at 2390 Tamiami Trail N. 
The topic of discussion will be “Col-
lier’s Age of Foreclosure: The Problem, 
the Prospects, the Process.” Cost is $15.

The chamber’s next Accelerated Net-
working Luncheon takes place from 11:30 
a.m. to 1 p.m. Thursday, Nov. 6, at the 
Island Pub, 600 Neapolitan Way. Cost is $15, 
and reservations must be made in advance. 

For information about these and other 
Greater Naples Chamber of Commerce 
programs and events, call 262-6376 or reg-
ister online at www.napleschamber.org. ■

Coming up at the chamber
The Florida Institute of Government 

at Florida Gulf Coast University offers 
two professional development work-
shops designed for individuals looking 
for better ways to manage their time 
and thrive. Both workshops take place 
Friday Nov. 7, with Jacquelyn Ferguson 
facilitating in Student Union 213.

Beginning at 8:30 a.m., “Coping at the 
Speed of Change” will teach partici-
pants to turn their natural resistance-
to-change energy into adapting and 
problem-solving energy. Participants 
will also learn how to approach the 
changes in life in a problem-solving 
way using the Chinese Ideogram for 

Crisis method.
The second workshop. “Work Smart-

er, Not Harder,” follows at 1 p.m. Par-
ticipants will learn the five most com-
mon types of compulsive time use and 
how to overcome them. They’ll also 
learn about one of the world’s best 
priority-setting systems and how to get 
organized using with the Goal + Plan + 
Schedule = Organized method.

Seating is limited, and cost for each 
session is $69. Register for one session 
or for both by calling FGCU at 590-1096 
or 590-7986, or by visiting www.fgcu.
edu/iog. ■

FGCU workshops cover time-management, change

BUSINESS BRIEFS



Naples Municipal Airport

www.flynaples.com

Naples Municipal Airport (APF) serves as the gateway to “paradise” for thousands 
of passengers each year. The airport is ideally located within minutes of downtown 
Naples with convenient access to major roads and Interstate 75, and is convenient 

for visitors, residents and businesses.

For flight schedule call 1-888-935-5694 or visit www.flyyellowairtaxi.com
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We provide comprehensive vein disease evaluation and treatment in a 
uniquely warm and comfortable outpatient environment with state-of-the-art
medical technology and superior technical expertise. We strive to exceed your
expectations in all aspects of your treatment experience.

1510 Royal Palm Square Blvd.,
Suite 101
Fort Myers, FL  33919

Joseph Magnant, MD, FACS
Board Certified Vascular Surgeon

THE MOTLEY FOOL®

During the second half of the 20th 
century, Larry Tisch and his brother, Bob, 
built a multibillion-dollar conglomerate. 
How did they do it? 

Larry, the financial mastermind, had 
a knack for spotting value. In 1960, the 
brothers took control of Loews, at that 
time a major movie-theater chain. But they 
were less interested in the movie theaters 
themselves and were more enticed by the 
real estate on which those theaters stood.

Loews is now a $16 billion  company 
comprising insurance, hotels and offshore 
oil and gas. The stock has returned more 
than 800 percent over the past 20 years, an 
annualized return of 11.8  percent. Larry’s 
son, James Tisch, the current CEO, recent-
ly reflected on the guiding principles on 
which Loews was built.

“First and foremost,” says Tisch, “every-
thing we have is fully protected.” What 
does that mean for the individual investor? 
For a start, avoid companies that use large 
amounts of debt to finance their activ-
ity. The shackles of interest and principal 

Billionaire Investing Rules

What Is This Thing Called 
The Motley Fool?

Remember Shakespeare? 
Remember “As You Like It”? 
In Elizabethan days, Fools were the 

only people who could get away with 
telling the truth to the King or Queen.

The Motley Fool tells the truth 
about investing, and hopes you’ll 
laugh all the way to the bank.

Why Stocks Move
Q           Why do stock prices rise

and fall from day to day?
—  D.O., Plano, Texas

A Over the long run, a company’s 
stock’s price changes reflect the 

changing value of the company. But 
over the short term, lots of things can 
move a stock, sometimes senselessly. 
Some possibilities include: investors 
reacting to earnings reports, changes 
in management, new products or ser-
vices, big contracts landed or lost, 
famous investors reportedly buying 
or selling shares, write-ups in the 
media, analysts upgrading or down-
grading the stocks, the overall stock 
market rising or falling, other stocks 
in the same industry rising or fall-
ing, heightened fear or greed among 
investors, good or bad news regard-
ing a competitor, lawsuits filed or 
won or lost, the prospect of legisla-
tion affecting the company’s future, 
changes in supply or demand for the 
company’s offerings, global expan-
sion or retrenchment, the industry is 
“hot” and people expect big things, 
the company might buy or be bought 
by another company, or the company 
will spin off a division.

Ignore short-term moves. Focus 
instead on a company’s long-term 
growth and health.

Q What’s a stock’s “float”?
— P.S., South Bend, Ind.

A It’s the portion of shares outstanding 
available to be traded by the public. 

It’s good to pay attention to this num-
ber with smaller companies, as stocks 
with small floats (referred to as “thinly 
traded”) can be extra volatile. 

Consider Porcine Aviation (ticker: 
PGFLY), for example. If it has 50 million 
shares outstanding, but you learn that the 
firm’s founder owns 49 million of them, 
that leaves a float of just 1 million shares. 
This means that a modest demand for 
shares may send the stock price soaring, 
as supply is so limited. And vice versa. ■

––––––––––––––––––––––

Got a question for the Fool? 
Send it in — see Write to Us.

Ask the Fool

Fool’s School My Dumbest Investment
To Educate, Amuse & Enrich

payments are heaviest when a company is 
least able to shoulder them. Companies in 
this situation are extremely restricted in 
their operating flexibility.

Tisch next argues for businesses with 
“long-term assets, that are going to be here 
for a long time and aren’t dependent on 
management.” Successful investing boils 
down to two things: estimating the value of 
the future cash flows a company will pro-
duce, and taking advantage of situations 
in which there is a significant discrepancy 
between your estimated value and the 
price of the company’s shares. Insisting on 
“long-term assets” means excluding busi-
nesses whose future is difficult to predict.

Finally, be patient. “If there’s nothing to 
do, do nothing,” Tisch says. Value investors 
gain from being patient while waiting for 
a current investment to approach its fair 
value, and while waiting for circumstances 
in which superior companies become tem-
porarily undervalued. That runs counter to 
our natural inclination to take action often. 

These rules are simple but hard
to follow. They can reward you well, 
though.  ■

My dumbest investment was buying 
into a fuel cell maker at $32 per share 
after it fell from above $100. I didn’t pay 
attention, and it collapsed again, to single 
digits. I did no research. It just seemed like 
a cool local company with a good product. 
Its management seems to have changed 
their strategy for the better, so if they sur-
vive, I might get my money back in… who 
knows how long. Do your research!

— B.G., online
The Fool Responds: You were right to 
consider a local company, because those 
are often the ones we know best. You 
might, for example, have friends who work 
there and who have a sense of how the 
firm is doing within its industry. You were 
wrong, though, not to do any research into 
it. Alternative energy is an important and 
growing field, but not every company in 
it will prosper. Look to see which firms 
are growing their sales and earnings, have 
little or falling debt, have a strong com-
petitive position, and are not depending on 
a single product for revenue.  ■

The Motley Fool Take

There’s a struggle afoot in Hollywood. At 
issue are tax breaks. Studios want them, to 
keep from moving film and TV productions 
to tax-friendlier locales, as happened when 
ABC’s “Ugly Betty” moved to New York.

California governator Arnold Schwarz-
enegger says no deal with Democratic legis-
lators is forthcoming. Marvel Entertainment 
(NYSE: MVL) seems to think it can help.

That’s according to “Iron Man” director 
Jon Favreau, in the gossip blog Deadline 
Hollywood Daily. “They’re willing to make 
a commitment to keep all four productions 
here in town. They’re looking for existing 
studio space right now,” Favreau said.

He’s referring to Marvel’s next four self-

Marvel’s Moxie

  Name That Company
Founded in 1912, I’m based

in Maine, where more than 400 
of my (often outdoorsy) products 
are manufactured. I rake in about 
$1.5 billion each year and process 
some 50,000 orders per day, ship-
ping more than 15 million pack-
ages annually. (I’ve shipped more 
than 200,000 on a single day.)
I’m known for my catalogs, but 
I’ve been opening stores around 
the country lately, some internation-

Last week’s trivia answer
Josephine Esther Mentzer founded me 

in 1946 in New York City, selling her 
uncle’s skin creams in beauty shops and 
beach clubs. My success was built on her 
high standards. I sell my products in more 
than 140 countries under brand names 
such as Aramis, Clinique, Prescriptives, 
Lab Series, ?Origins, M-A-C, Bobbi Brown, 
Tommy Hilfiger, Kiton, La Mer, Donna 
Karan, Aveda, Jo Malone, Bumble and 
bumble, Darphin, Michael Kors, American 
Beauty, Flirt!, Grassroots, Sean John, Mis-
soni, Daisy Fuentes, Tom Ford, Mustang, 
Coach, Ojon and Eyes by Design. I rake in 
nearly $8 billion per year. Who am I?  ■

( Answer: Estée Lauder )

ally. My flagship store is 
open 24 hours a day, 365 
days per year, and draws 

3 million people yearly. 
You can’t buy stock in me, 

because I’m a private ?com-
pany. Who am I?  ■

Know the answer? Send it to us 
with Foolish Trivia on the top and 

you’ll be entered into a drawing for a 
nifty prize! 

produced films: “Iron Man 2,” “Thor,” “Cap-
tain America” and “The Avengers.” Report-
edly, the comic book king would pledge $600 
million in production spending in California 
in exchange for some sort of tax relief. How 
much relief? “Marvel got an eight-figure 
rebate check on ‘The Incredible Hulk,’ which 
was shot in Canada,” Favreau told DHD.

Eight figures? That’s at least $10 million, 
a terrific windfall for a company whose 37.4 
percent effective tax rate resulted in $58 
million in cash tax payments over the last 12 
months. Any sort of credit related to Mar-
vel’s $600 million in already planned film 
spending would add muscle to its mighty 
cash-flow machine.

Perhaps Marvel understands Hollywood 
far better than we think.  ■

Do you have an embarrassing 
lesson learned the hard way? Boil 
it down to 100 words (or less) 
and send it to The  Motley Fool 

c/o My Dumbest Investment. Got one that 
worked? Submit to My Smartest Investment. 
If we print yours, you’ll win a Fool’s cap!

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o this 
newspaper, attn: The  Motley Fool. Sorry, we 
can’t provide individual financial advice.
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Collier schools among those awarded 
Bonita Bay Group grants

Bonita Bay Group recently presented 
checks totaling $23,000 to three Col-
lier County public schools. Vineyards 
Elementary, Sabal Palm Elementary 
and Oakridge Middle were among nine 
schools in Lee, Hendry and Collier 
counties that received a total of $62,526 
in grants from Bonita Bay Group.

Vineyards Elementary School in 
North Naples received its third con-
secutive grant to continue an intensive 
reading program for its kindergarten 
through fifth-grade students. The $5,100 
donation brings the school’s three-
year total to $34,900 and has made a 
tremendous difference in state FCAT 
scores, said Christa Crehan, Vineyard’s 

reading coach. “Our 
FCAT scores jumped 
after the first year, 
and we’ve noticed 
students retain 
their reading skills,” 
she said. “The best 
part for me is when 
children stop me in 
the hallway and ask 
when they can get 
back into the reading 
lab.”

Oakridge Mid-
dle School will use 
its $5,900 grant to 
bring five literary 
masterpieces to life 
on stage. All eighth-
grade students will 
attend productions 
presented by Encore, 

a Boston-based theater 

Jason Todd

Diamond District
SSSSSooooouuuuuttttthhhhhwwwwwweeessssttttt FFFFFllllooooorrrrrrida’s

DD

www.DiamondDistrictUSA.com
239.947.3434 

Bonita Springs • Bay Crossing Plaza U.S. 41
Next to Robb and Stucky

www.DiamondDistrictUSA.com
239.947.3434 

Bonita Springs • Bay Crossing Plaza U.S. 41
Next to Robb and Stucky

If you are concerned about current market conditions, you may be surprised to learn that you 
can invest in securities, known in the marketplace as “Principal Protection Notes”, that offer 
similar return potential as traditional investments, yet also provide principal protection against 
a market decline when held to maturity (subject to the credit risk of the issuer).

Unlike traditional fi xed income investments that pay predetermined periodic interest, the 
return on Principal Protection Notes is determined at maturity based on the performance of 
the underlying investment.

Principal Protection Notes can give you exposure to a wide variety of underlying investments 
or strategies, including benchmark indices, stocks, interest rates and even commodities or 
currencies.

To learn more about how these investments may be able to help you pursue your 
fi nancial objectives, contact

Dustin A. Smith, Vice President -Investments
Advisory & Brokerage Services
Corporate Stock Benenfi t Consultant
801 Laurel Oak Drive, Suite 500   Naples, FL 34108
239-254-7122
dustin.smith@ubs.com

www.ubs.com/fi nancialservicesinc

The returns on the Principal Protection Notes described herein are linked to the performance 
of the underlying instruments. Investing in Principal Protection Notes is not equivalent to 
investing directly in the underlying instruments. Principal Protection Notes are sold by 
prospectus only - investors should contact their fi nancial advisors for more information. 
Investing in Principal Protection Notes involves risks. Investors should carefully read the 
detailed explanation of risks, together with other information in the relevant offering materials.

The secondary market for Principal Protection Notes may be illiquid or a market may not 
develop at all. Investors should be willing to hold the Principal Protection Notes until maturity.

Neither UBS Financial Services Inc. nor its employees provide tax or legal advice.

FREE HOME BUYERS WORKSHOP
This FREE workshop will save you time, money, and worry... even if you 
have owned a home before!  Local Mortgage Lender, Home Inspector,  
Realtor® & Title Company team-up to show home buyers how to buy the 
BEST home at the LOWEST cost, at a FREE all new home buyers workshop.

Call toll-free 1-888-349-4286, ext. 293 to listen to a 
free, recorded message 24/7

group. Eight actors will perform works 
by Edgar Allan Poe, Mark Twain and 
other noted authors, and will take ques-
tions from the audience after each per-
formance. “This will give our students 
an opportunity to see things they’ve 
read come to life,” said English teacher 
Victoria Peterson. She added Oakridge 
students who are interested in drama 
will be invited to assist in stage set-up.

Sabal Palm Elementary School 

received $12,000 to purchase remote-
controlled response pads, or “clickers,” 

for students in five classrooms 
who will use the devices to 
respond to questions on a com-
puter/white board, allowing 
teachers to instantly gauge their 
understanding.

The Bonita Bay Group School 
Grants Program is an initiative 
that has contributed $630,793 
to local schools since 1990. The 
program funds innovative edu-
cation programs not included 
in school budgets. Grants are 
awarded based on a project’s 
ability to directly affect student 
learning.

 The 2008-2009 grants were 
distributed during a breakfast at 

Shadow Wood County Club attended by 
representatives of the schools, commu-
nity leaders and Florida Lt. Gov. Jeff Kott-
kamp. The other schools that received 
grants were: Challenger Middle School 
and Mariner High School in Cape Coral; 
Island Coast High School’s Academy 
of Natural Resources and Three Oaks 
Elementary; Country Oaks Elementary 
School in LaBelle and  LaBelle Elemen-
tary School.  ■

Victoria Peterson, 
Oakridge Middle 
School

Lidia Camp, Sabal 
Palm Elementary 
School

David Lucas, chairman of Bonita Bay Group; Mary 
Smith, principal of Vineyards Elementary School; Lt. 
Gov. Jeff Kottkamp; and Kitty Green, president/CEO of 
Bonita Bay Group

• 4 Bedrooms plus Den 
• 3 Car Garage 
• Custom built 2004 
• 2.38 acres of Meticulously 
  Manicured Lush Landscape 
• Amazing Details  
• Italian Imported Windows 
• Custom Cabinetry 
• Travertine Marble Floors   
  Entry

$2,150,000
Call Janet today for your private showing!

• Dacor, Miele and 
  Subzero Appliances 
• Granite 
• Coffered Illuminated   
  Ceilings 
• 3500 sq. ft. Patio with
   in-ground pool
• Outdoor Kitchen 
• Gated Entry
• and much, much more

Janet Bolinski, PA • 239-250-6836
Finest Real Estate World Wide

469 Fifth Avenue South, Naples 

Casually Elegant Livingston Woods Estate

• First Floor End Residence 
• 1 car attached garage 
• 1635 Living Space
• 2 Bedrooms (split) 
• High Ceilings 
• Light and Bright Morning    
  Room

• Renovated Kitchen
• Gated Garden Entrance 
• Golf Course View
• Private Beach Tram across   
  the Street 
• Screened Lanai
 

 $595,000
Call Janet today for your private showing!

Janet Bolinski, PA • 239-250-6836
Finest Real Estate World Wide

469 Fifth Avenue South, Naples 

San Marino in Pelican Bay
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On the expansion 
front, Inovo, a manu-
facturer of oxygen reg-
ulators and conserving 
devices, acquired a Cal-
ifornia company earlier 
this year and decided 
to bring that operation 
to its existing Naples 
headquarters, creating 

81 jobs with an average salary of $50,000.
Considering the EDC has been focused on 

drawing more companies from the computer 
software and sciences sector and health and 
life sciences industry, EnVont and Inovo 
proved to be great successes for the council 
this year.

The other piece of good news is that the 
numbers over the last three years have greatly 
improved. In 2005, capital investment by new 
and expanding businesses totaled $11 million. 
Thus far in 2008, that number has grown to 
$55 million. Accordingly, the square footage 
assumed by businesses has also grown, from 
132,000 square feet in 2006 to 450,000 square 
feet through third quarter 2008.

Once the companies are here, the EDC 
makes a concerted effort to help them stay 
and grow. And the same goes for encourag-
ing residents to stay year round, which would 
be a huge benefit to businesses, especially 
restaurants. 

“It’s very efficient and profitable for a 
business to have customers year round rather 
than just half the year,” Mr. Coyle said. And 
while he admits that off-season has grown 
shorter, some restaurants are still forced to 
close their doors during the summer months 
because the customers simply aren’t here. 
“We still have a lot of work to do to stabilize 
our economy,” he added.

The challenge is not resting on the old 
assumption that this is Florida and everyone 
wants to come here. Just because someone 
is retiring doesn’t mean they will retire in 
Florida. “Quality of life is relative,” said Ms. 
Nemecek. 

While the EDC has been able to work 
with and save some local companies, others 
have chosen to move out of the area, mostly 
to North Carolina, Tennessee and Georgia. 
“There are just better benefits in those areas. 
And they have some great economic develop-
ment programs,” Ms. Nemecek said.

Collier County’s biggest benefit is that the 
CEOs want to be here. The secret is captur-
ing them prior to their retirement.

Earlier this year, the EDC targeted some 
companies in the Midwest in an attempt to 
encourage their owners to move to Naples 
now rather than when they are ready to slow 
things down.

“We have to take the opportunity to direct 
what we want to happen, rather than waiting 
for what you want to come your way,” Ms. 
Nemecek explained.

In addition to luring businesses with incen-
tives and the area’s obvious beauty and ame-
nities, company owners need to know that 
Southwest Florida has a talented and skilled 
workforce. As FGCU’s Mr. Jackson pointed 
out, area universities and colleges are con-
stantly developing and perfecting programs 
to produce a more competitive workforce.

Heading into 2009, the EDC plans to ele-
vate the awareness of the high-tech industry 
by concentrating more on educating the pub-
lic and inspiring them to take more initiative. 
Plus, with the dollar being weak internation-
ally, there will be a big push next year to help 
Collier businesses export their products.

“This is a long-term process,” Mr. Coyle 
said. But, he added, “The underlying funda-
mentals of Collier County are still sound. I 
believe as the economy improves, we will 
see an improvement to our normal, robust 
economy.” ■

program to promote a culture of physical 
activity in the workplace, and since then 
have taken more than 20 million steps in 
the right direction.

“It seemed like a great opportunity to 
encourage teamwork and healthy living 
among our employees, and to give back to 
the community at the same time,” says At 
Collier Place 1, Connie Santagado is cap-
tain of the team aptly named “Heart and 
Sole.”  No newcomer to the Heart Walk, 
Ms. Santagado has been part of a family-
and-friends team that was organized five 
years ago, after her father, Pete Cade of 
Immokalee, suffered a major heart attack 
at the age of 54. “He’s doing really well 
now,” she says. “He still has heart disease, 
but he’s a survivor. He’ll be at the walk.”

And so will Ms. Santagado, keeping 
pace alongside her Collier Enterprises 
colleagues. She’s also on the AHA logistics 
committee for this year’s walk — “So I’ll 
be pretty busy,” she says. 

In addition to the reward of making a 
group presentation of $5,000 to the AHA 
a few days after the walk, Ms. Varoski says 
individual awards will go to employees 
who participate. “We’ll recognize the top 
three teams and the top three individuals,” 
she says. “And I think we’ll have to have a 
prize for ‘Best How-I-Lost-My-Pedometer  
Story.’”

The top fundraising team for the Collier 
Start! Heart Walk this year, with more than 
$27,000 so far, is Kyle’s Team, organized 
by Shelly Church in memory of her son, 
Kyle Fernstrom, who died at 18 from heart 
disease four years ago this February. Ms. 
Church’s clients and colleagues at Ray-
mond James as well as friends and family 
contribute to the cause every year.

About Start!
Through Start!, the AHA calls on all 

employers to create a culture of physical 
activity and health through walking, so that 
they can live longer, heart-healthy lives.

Chairman of the 2008 Collier Start! 
Heart Walk is Al Reynolds, CEO of Wil-
sonMiller. “Brisk walking for as little as 30 
minutes a day has proven health benefits, 
such as increased energy and circulation 
as well as reduced risk of heart disease,” 
Mr. Reynolds says. Research shows that 
individuals can gain two hours of life 
expectancy for each one hour of regular 
exercise. “The reinvigorated Start! Heart 
Walk will help participants understand 
this critical message and join others in a 
renewed commitment to heart-healthy liv-
ing through walking,” he adds.

The Collier Start! Heart Walk will begin 
with festivities in Cambier Park at 8 a.m. 
and the walk at 9 a.m. on Saturday, Nov. 1. 
To join a team, to make a pledge in support 
of someone who’s signed up to walk, or to 
learn more about the Start! program for a 
heart-healthy lifestyle, call the American 
Heart Association of Southwest Florida, 
498-9288, or visit www.americanheart.
org/collierwalk. ■
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for a stylish charity a
uction of celebrity,

designer and one-of
-a-kind handbags to

benefit Island Coast
AIDS Network (ICA

N).

So come, drink, eat,
and be fabulous. Fri

day, Nov. 7, 5:30p.m. Hyatt Regency Coconut Point,

Bonita Springs RSVP www.icanswfl.org or 239-337-2391

Presented by Chico’s Charities. Sponso
red by Morgan Sta

nley, Oswald Tripp
e

and Company/Wes
tfield Insurance, Ba

nk of Florida, pear
l brand communica

tions,

Hyatt Regency Coc
onut Point and Flor

ida Weekly.
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Nemecek

                                        

Businesses with heart  
Dozens of businesses have formed 
teams and plan to hit the pavement 
for the Collier Start! Heart Walk on 
Saturday, Nov. 1. As of press time 
earlier this week, these offi ce teams 
had raised $5,000 or more:

>>Arthrex 
>>NCH Healthcare System
>>WilsonMiller 
>>Brown & Brown Benefi ts 
>>Collier Enterprises



BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA
STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

get

MORE
naples.com

MORE amenities

MORE neighborhoods

MORE for your money

Come and experience Lely’s unique
and amenity rich lifestyle for
yourself with our compliments,
every weekend at our Players Club
and Spa or at the Ole Village
Center. Enjoy our resort style
pools, have a round of tennis or a
special guest lunch...we think you’ll
love it even more!  

Players Cove
Coach homes from $334,990.

Olé
Flats, town homes and casitas from $249,990.

Hawthorne
Luxury Coach homes from $355,990.

Caldecott
Single family homes from $359,990.

Alden Woods
Coach homes from $254,990.

Canwick Cove
Stacked penthouses from $549,990.

Moorgate Point
Twin villas from $314,990.

Covington Place
Single family homes from $719,990.

Martinique at the Classics
Single family homes from $599,990.

Just go to
www.getmorenaples.com
to preview our latest models and reserve
your special day or visit our Sales Center
at 8020 Grand Lely Drive,
Naples, Florida 34113

(239) 793-2100 
Lely Resort Realty, LLC, Exclusive Sales Agent,
Licensed Real Estate Broker

Cordoba
Golf cottages – COMING SOON.

Cottesmore
Single family homes from $524,990.

Legacy
Luxury coach homes from $360,990.

Avonlea at the Classics
Single family homes from $659,990.

Classics
Custom Estate homes from just over $1 million 
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NETWORKING
Wake Up with the Naples Chamber of Commerce

CJ Hueston, Edmundo Muniz and Brian Settle

Anna Futrell and Lisa Wilson

Herve Souvay and Marianne Jacquemin

Karl Gibbons, Karen Klukiewics and Barry Nicholls

Bart Zino, Thomas Donahue and Lisa Vinciguerra

Mary Jordan and Patricia DeMaria

Lisa Swirda and Brenda O’Connor
JIM MCLAUGHLIN / FLORIDA WEEKLY

Jim Talano, Gary Pickel and Damian Taylor
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NETWORKING
Five-Time Le Mans Winner Derek Bell at Naples Luxury Imports

Frank Rostron 

Sue Migeot and Tracey Tucker

Giovanni Mangino and Patty Egan

Sabine Bydlowski

Phillippe Martin, John Walters, Barry Marley and Craig Stegall

Derek Bell
MICHELLE HARRISON / FLORIDA WEEKLY



BEACHFRONT 
ESTATE
The finest beachfront 
property currently available 
with 150’ of pristine 
frontage. Eligible for Port 
Royal Club membership. 
$10,950,000
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OLDE NAPLES 
BEACHFRONT! 
Lowest priced single family 
home on the beach in the City 
of Naples. 130’ on the beach 
and walk to 5th Avenue S.  
5BR/4BA, pool & spa.
$7,799,000

14 BLOCKS 
TO BEACH! 
Awesome 4BR / 4BA 
built 2006, 4,000+sf. 
Lots of upgrades, elevator, 
steam bath, 3 balconies, 
gated community. 
$1,195,000
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239-572-2200
www.allnaples.com

CHRISTOPHER 
A. BRAUN, CRS

w

OLDE NAPLES
Rarely available 
30,000+sf parcel, 
ONE BLOCK TO BEACH. 
Charming 4 BR / 4.5 BA. 
The 3/4 acre lot is eligible 
for subdividing or may 
accommodate guest house. 
$3,195,000
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WWW.DOWNING-FRYE.COM  •  3411 TAMIAMI TRAIL NORTH • NAPLES, FL 34103
27180 BAY LANDING DRIVE SUITE 5 • BONITA SPRINGS, FL 34103

STRATFORD AT 
PELICAN BAY
3 bedroom 3 bath plus 
den & library with approx. 
3,000 living area, end unit.
$699,000

KENSINGTON 
2949 Gardens Blvd. 
In exclusive gated section of 
Kensington is this 
3 bedroom+ den, pool 
& spa home with custom 
design bookshelves & more. 
$1,250,000

KENSINGTON 
COUNTRY CLUB
 5127 Kensington 
High Street 
Ultimate privacy & tranquil 
setting on this big pentagonal 
shape lot, 3 bedroom + 
den & 2.5 baths, pool/spa 
and upgrades galore!   
$769,000

ROYAL 
HARBOR
2043 Tarpon Road
2 bedroom 2 bath pool/spa 
with a  “South Beach” 
flair. Has boat dock. 
$1,195,000

TIMARRON/
PELICAN 
MARSH
1978 Dory Court
3 bedroom, 3 bath, loft, 
pool/spa on culdesac 
with great lake view.  
$699,900 
(furnishing available)

HOLLY GREENS
 Just a short walk 
to the beach
2 bedroom 2 bath, 
updated kitchen 
and boat docks available. 
$429,000

6818 Trail Blvd. SOLD
8892 Ventura Way - PENDING

PATRICIA
HANES

Cell: (239) 450-1097
 Fax: (239) 597-7663

patriciahanes@comcast.net

BRIDGEWAY 

SOARING CEILINGS! 
GORGEOUS POOL! 2/2 PLUS DEN!  
Fantastic location close to Waterside 
and the Phil! $749,000
www.NaplesLuxuryBeachfront.comOP N SUN 1-4

LAUREN
FOWLKES 72-4334727 44

SELLS THE 
BEACH!

BRIDGEWAYB GEWEWAWAYAY

SOARING CEILINGS! 
GORGEOUS POOL! 2/2 PLUS DEN! 
Fantastic location close to Waterside 
and the Phil! $749,000
www.NaplesLuxuryBeachfront.comOPO N SUN 1-4SUUN 41-4-4

FOWLLO KEKK S 77277 -444

LAUREN 
FOWLKES 572-433455727 44

SELLS THE 
BEACH!

ST.
RAPHAEL
#1602 Lovely! Light
and bright! $1,225,000
#602 Rarely available 2/2.
Perfect! $995,000
#1406 Gulf views, 3/3, $1,795,000
www.NaplesLuxuryBeachfront.comO EN SUN 1-4

FOWLLKES 555555557277 -444
ST.
RAPHAEL
#1602 Lovely! Light
and bright! $1,225,000
#602 Rarely available 2/2.
Perfect! $995,000
#1406 Gulf views, 3/3, $1,795,000
www.NaplesLuxuryBeachfront.comOO EN SUN 1-4SUUN 41-4-4

LA MER
#1104 DIRECTLY 
ON THE BEACH! 
Fantastic SW end unit 
over 2500sq ft, 
3/3 renovated! $1,495,000
www.NaplesLuxuryBeachfront.com

LAUREN
FOWLKES 572-433455727 44

SELLS THE 
BEACH!

LA MER
#1104 DIRECTLY 
ON THE BEACH!
Fantastic SW end unit
over 2500sq ft,
3/3 renovated! $1,495,000
www.NaplesLuxuryBeachfront.com

FOWLLKEKK S 5555555557277 -444

ST
MAARTEN
#903 Incredible sunsets. 
New kitchen! Available 
turnkey furnished! $699,000
www.NaplesLuxuryBeachfront.com

LAUREN
FOWLKES 572-433455727 44

SELLS THE 
BEACH!

ST
MAARTEN
#903 Incredible sunsets. 
New kitchen! Available 
turnkey furnished! $699,000
www.NaplesLuxuryBeachfront.com

FOWLLKEKK S 5555555557277 -444
NAPLES

LAKE PARK, 1200 9th Ave N., 
Remodeled Home w/Guest House.  

Lakefront, Huge Lot Reduced $499,000
BANYAN CLUB #262  

Across the street from the Beach & 
Lowdemilk Park , 2BR/2BA Renovated. 

Nicest unit in Bldg $474,900
COUNTRYSIDE VERANDAS, Beautiful 
Lake & Golf view.  2BR/2BA w/Garage, 

Turnkey Furnished. $359,500
PARKERS HAMMOCK

Charming 3 BR/2BA split plan on large lot.  
Nicely remodeled.  Huge deck in rear. Play 

ground for the kids. Close to everything. 
$325,000

BROOKSIDE-1300 Pine St.
4BR/2BA w/ Pool.  Freshly painted.  

Ready to move into. 
Owner says bring offer! $249,000

FT. MYERS 
RIVERFRONT
DISTRICT
BEAU RIVAGE
Spectacular views from this 
Luxury 19th Floor 3 BR/3BA 
unit.  Owner says SELL! Under 
original purchase price. 
$299,900

ST. TROPEZ- 8TH Floor,
Amazing views from this highly 
Upgraded 3BR/2BA Luxury 
unit. Private elevator, Granite, 
Stainless Steel, Wood Floors.
$699,500

ST TROPEZ-14TH Floor, 
Breathtaking views. 2BR/2BA w 
Den.  Every imaginable upgrade. 
Owner Agent.  Make Offer!

Call about annual and seasonal rentals.  We have several 
units available.  What to rent your home or unit give us a 

call for a free analysis of your property.

Larry Brammer 239-253-8820

CAP
FERRAT
SENSATIONAL SUNSET VIEWS!
#1805 SOLD
#2002 3/3, Soaring ceilings! 
Gorgeous Gulf and
sunset views! $1,699,000
www.NaplesLuxuryBeachfront.com

LAUREN
FOWLKES 572-433455727 44

SELLS THE 
BEACH!

CAP
FERRAT
SENSATIONAL SUNSET VIEWS!
#1805 SOLD
#2002 3/3, Soaring ceilings!
Gorgeous Gulf and
sunset views! $1,699,000
www.NaplesLuxuryBeachfront.com
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QUAIL
CREEK
#4460 Silver Fox Dr. 
Stunning views Huge lot! 
1.5 acres Totally remodeled in the 
finest tradition! $2,295,000
www.NaplesLuxuryBeachfront.com

LAUREN
FOWLKES 572-433455727 44

SELLS THE 
BEACH!

QUAIL
CREEK
#4460 Silver Fox Dr.
Stunning views Huge lot!
1.5 acres Totally remodeled in the 
finest tradition! $2,295,000
www.NaplesLuxuryBeachfront.com

FOWLLKEWW S 5555555577277 -444

VILLAS
OF

PELICAN BAY
$549,000

LOWEST-PRICED VILLA
DOGS WELCOME!!!  

NEW ROOF, 2 Bdrms & Den 
Garage (w A/C), Shutters, 

Courtyard, Backyard,
Upgrades, Gorgeous.

MARYA DOONAN
450.4000 • www.maryadoonan.com 

CHATEAUMERE
ROYALE

$410,000
LOWEST-PRICED HIGH RISE

Right across from tram
Turnkey Furnished

Remodeled
3 pools

Seller wants it to GO!

PELICAN BAY

PELICAN BAY

df
DOWNING FRYE REALTY, INC.

Visit us at
www.downing-frye.comcom

Tollgate Business Park
1-75 access at exit 101 behind Cracker Barrel
1500 sq ft, includes 300 a/c office space, 1200 
warehouse, handicap bathroom, 14x14 garage 

door, 16’ plus ceiling height. $209,000
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J I M

PARISH 
641-3854

OFFICE WAREHOUSE

www.Naplesisgood.com

• Verona Walk Capri  asking 239,900 GREATPRICE!!
• Verona Walk3/3 with pool   asking 299,000
• Naples Lakes Country Club2/2    asking 289,000
• Blue Heron Villa3/2    rental
• Cedar Hammock2/2 condo    rental

CRICKET & MICHAEL 
THATCHER

Downing-Frye Realty

239-877-1838
Honesty, Integrity & RESULTS!

GREATPRICE!!

 



REAL ESTATE
A GUIDE TO THE NAPLES REAL ESTATE INDUSTRY

UF survey says 
experts keep the 
faith in real estate

The two-story Tiena has three bedrooms and three baths and is priced from $534,995

Artist’s rendering of the Firano at Naples Clubhouse 
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Construction of the clubhouse has 
moved to the interior phase at Firano at 
Naples, a new Toll Brothers community 
of single-family homes off the Davis 
Boulevard corridor. The clubhouse 
should be open in time for the spring 
season, according to Chad Boisselle, 
project manager for Toll Brothers.

The clubhouse includes a meeting 
room with a catering kitchen, an exer-

cise room and a library lounge. The 
interior design by Design Group West 
combines tropical and soft contempo-
rary furnishings with sea grass detail 
and mahogany finishes. The palette 
selected utilizes shades of blue green 
with apricot accent. The color scheme 
will be extended onto the pool deck, 
which will be furnished with market 
umbrellas and chaise lounges. In addi-
tion a resort-style pool, the outdoor 
area will have a spa and a children’s 

playground.
Firano at Naples will include 112 

single-family homes on approximately 
40 acres when completed. Nine home 
plans — each with a choice of four 
exterior designs — are being offered 
with pricing beginning in the upper 
$300,000s. Designs range from just 
over 2,000 square feet to nearly 4,000 
square feet.

Firano at Naples
Clubhouse nears completion; 

new models open at Toll Brothers community
The national economic crisis has 

failed to rattle Florida real estate experts, 
who, despite serious concerns about the 
availability of financing, remain sur-
prisingly calm about market conditions 
within the state, a new University of 
Florida survey finds.

The most recent quarterly survey 
of Florida real estate trends complet-
ed in September shows the investment 
outlook for various types of proper-
ties remains steady, said Wayne Archer, 
executive director of UF’s Bergstrom 
Center for Real Estate Studies.

“People who have responded to our 
surveys have not lost their faith in Flori-
da as a place to be and a place to invest,” 
Mr. Archer said. “We have 40 pages of 
comments from our respondents, and 
although the dominant theme is the dis-
ruption of financing, perhaps the second 
theme, as one person put it, is people 
being on the sidelines with full pads and 
helmets just waiting to jump back in.”

Although Florida’s housing crisis is 
worse than other states, over the long 
term the state stands to benefit from 
the migration of new residents, particu-
larly as baby boomers age, Mr. Archer 
said. The Sunshine State’s mild climate 
and outdoor amenities make Florida an 
attractive retirement destination despite 
high property taxes, insurance rates and 
hurricanes, he said.

Unfortunately, he added, the plunging 
stock market combined with the fall in 
housing prices and tightening of home 
financing requirements will likely tem-
porarily delay plans baby boomers may 
have to retire and move here.

For the state’s real estate market to 
recover at all in the short term, banks 
and other financial institutions must 

SEE FIRANO, B15 

SEE UF SURVEY, B15 

                                        

The show goes on for 
Southwest Florida’s 
‘Leading Land Guy’

Ross W. McIntosh, billed as “The Leading Land 
Guy in Southwest Florida,” returns with his popular 

residential development 
snapshot for the Collier 
Building Industry As-
sociation’s 20th Annual 
Ross W. McIntosh Show 
on Thursday, Nov. 20, at 
St. John the Evangelist 
Life Center.

McIntosh, who owns 
The Bidder’s Broker in 

Naples, will present his compilation of facts and 
fi gures in a Naples-centric perspective on the new 
(old) builder business model. Attendees will hear 
about the latest trends in product, pricing and ab-
sorption and will fi nd out who the new players are, 
what the recovery will look like, and the “wheres 
and whys” of the deals that are being made.

Networking begins at 5:30 p.m. and “The Ross 
Show” starts at 6:30 p.m. at St. John the Evange-
list Life Center, 625 111th Ave. N., North Naples.

Tickets are $40 for CBIA members and $50 for 
others. Call the CBIA, 436-6100, or visit www.cbia.
net to purchase a ticket. The evening is sponsored 
by the CBIA and Gulfshore Life Homebuyer. ■

McIntosh

SPECIAL TO FLORIDA WEEKLY
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Florida Weekly’s Open House

Call 239.325.1960 to be included in Florida Weekly’s Open House.

$400,000>
4a  $410,000 • Chateaumere Royale 

 • 6000 Pelican Bay Blvd 
 • Marya Doonan • 239-450-4000 
 • Downing-Frye Realty, Inc. 
 • Sat. & Sun., Oct. 25-26, 1-4

$700,000>
7a  $700,000> • 9004 TAMIAMI TRAIL E

 239.643-1414 • Treviso Bay
 • Sat. & Sun., Oct. 25-26, 1-4

7b  $700,000> • 2400 GREY OAKS DR. N
 239.262-5557• Grey Oaks 
 • Sat. & Sun., Oct. 25-26, 1-4 

$500,000>
5a  $549,000 • Villas of Pelican Bay 

 • 6620 Trident Way 
 • Marya Doonan • 239-450-4000 
 • Downing-Frye Realty, Inc. 
 • Sat. & Sun., Oct. 25-26, 1-4

 $595,000 • Calais in Pelican Bay
 • 7032 Pelican Bay Blvd. - #104
 • Nancy Kreisler • 239.784.1460
 • Downing-Frye Realty, Inc.
 • Sat. & Sun., Oct. 25-26, 1-4

$800,000>
8a  $838,000 • Audubon Country Club 

 • 241 Charleston Court 
 • Sharon Saunders • 239-269-7632
 • Downing-Frye Realty, Inc. 
 • Sat. & Sun., Oct. 25-26, 1-4 

$1,000,000>
10a  $1,049,000 • Audubon Country Club
 • 209 Charleston Court 
 • Sharon Saunders • 239-269-7632   
 • Downing-Frye Realty, Inc. 
 • Sat. & Sun., Oct. 25-26, 1-4 

4a

5a

5b

5b

8a

10a

7a

7b
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Spectrum Contracting, Inc., a state-cer-
tified general contractor offering diversi-
fied specialty services, has been named 
one of four finalists by the 2008 Com-
munity Advancement Awards hosted by 
The Developers & Builders Alliance. Jim 
Spadorcia, Spectrum vice president, said 
the company is up for recognition in the 
category of Supplier of the Year-Painting. 
The winner will be named in November.

Established in 1993 and with offices in 
Sarasota as well as headquarters in Naples, 
Spectrum Contracting offers services 
that include waterproofing, fireproofing, 

joint sealants, specialty coatings, recon-
struction management, concrete restora-
tion, structural strengthening, hurricane 
repairs and painting. The firm partners 
with the state’s leading construction man-
agers, general contractors and developers 
who focus on construction and restora-
tion of high-rise and commercial proper-
ties throughout Florida.  ■

Spectrum Contracting 
one of four finalists

ease credit restrictions. “If the finan-
cial crisis continues, that would real-
ly change the picture,” he said. “Our 
respondents, I think, are keeping the 
faith that they may have seen the worst 
and the shock will not be overwhelm-
ingly severe.”

One sign of optimism is the trend in 
the latest survey toward a more favor-
able view of new single-family home 
development, Mr. Archer said. “The 
respondents actually moved in a some-
what guarded but positive direction, 
which suggests to me that they believe 
we may have already reached the bot-
tom in that category.”

While condo markets throughout the 
state face problems that are likely to per-
sist in the foreseeable future, the outlook 
for apartment rentals bounced back a 
little from the last survey in June, accord-
ing to the report. “There was an expecta-
tion that occupancy rates would be fall-
ing, and while they’re not great, they are 

viewed as stable,” Mr. Archer said.
The weakest rental markets are in 

retail, which has been particularly hard 
hit by the economy as consumers spend 
less money. “After seeing what’s happen-
ing to their home values and watching 
the news, they are deferring purchases,” 
he said. “As a result, most retail organiza-
tions are curtailing their expansions and 
consolidating their operations and stores, 
which is creating higher vacancies.”

Perhaps the most negative survey 
result was that respondents’ percep-
tions of their own business outlook, 
which has declined steadily for 11 quar-
ters, took an even larger downturn this 
quarter, Mr. Archer said. “This is in 
marked contrast to their views of the 
market as a whole,” he said. “Although 
keenly aware of the downturn in the 
availability of capital, they remain sur-
prisingly calm.”

The latest survey is based on 392 
responses and is 12th in a series. It 
is the only Florida-centered survey of 
leaders and professional advisers in the 
real estate industry. The largest group 
of respondents was appraisers, about 51 
percent, followed by brokers and other 
service providers. ■

Model homes in the Biella Mediter-
ranean and Tiena Provincial floor plans 
are now open.

The single-story Biella has three 
bedrooms and two baths under 2,058 
square feet of air-conditioned living 
space. Ideal for entertaining, the Biella 
features a large great room and open 
kitchen as well as the privacy of an 
expansive master suite with luxurious 
bath. The Biella model with interior 
furnishings by Baer’s Furniture is priced 

at $574,995; unfurnished, the design is 
priced from $479,995. 

The two-story Tiena has three bed-
rooms and three baths, plus a den or 
optional fourth bedroom in a total of 
3,024 square feet under air. A dramatic 
foyer with a barrel vault ceiling opens 
to a formal living room and dining room 
that look out to a courtyard. The master 
suite and two additional bedrooms on 
the second floor all are open to a loft 
that’s ideal for a media center or chil-
dren’s playroom. The Tiena design is 
priced from $534,995; the model, with 
interior by Design Group West, has not 
yet been released for sale.

For more information, call 596-5966 
or visit www.FiranoAtNaples.com  ■

UF SURVEY
From page 13

FIRANO
From page 13

wwwwwwwwwww..AAAAAqqqquuuuuaaaaLaneShoreeessssEEEssttaatteeeHHHHoommmeess.ccom

A World Class Approach
 to Luxury Real Estate

239.261.9131

The Florida Home Builders Asso-
ciation has recognized the Remodelers 
Council of the Collier Building Indus-
try Association as the best council in 
the state. FHBA has also recognized 
the council’s efforts to educate CBIA 
members about the importance of going 
green. In keeping with this year’s theme 
of “The RMC Goes Green,” the council’s 
monthly meetings have included tips on 
green products and services. The council 
also promoted a green continuing edu-
cation course for builders and hosted an 

event featuring 
local green 
construction 
experts and 
county govern-
ment representatives. 

The CBIA Remodelers Council pro-
motes educational opportunities for 
its members, including nationally rec-
ognized remodeling designations, net-
working and business-building oppor-
tunities, as well as outreach to the 
community.  ■

CBIA Remodelers Council 
wins ‘best in state’



Airport Pulling Road, north of Golden Gate Parkway in the heart of Naples

Grey Oaks is offered by Grey Oaks Realty, Inc., a licensed real estate broker. 

Prices, features and availability subject to change without notice.

239.262.5557  

Elegance and Tradition Live in Naples. Naples Lives Here.

ORAL REPRESENTATIONS  CANNOT  BE  RELIED  UPON  AS  CORRECT  STATING  REPRESENTATIONS  OF  THE  DEVELOPER. FOR  CORRECT  REPRESENTATIONS  BY  THE  
DEVELOPER, MAKE  REFERENCE TO THE DOCUMENTS  REQUIRED  BY  SECTION 718.503,  FLORIDA  STATUTE, TO  BE  FURNISHED  BY  A  DEVELOPER  TO  A  BUYER  OR  LESSEE. 
 

Spacious Coach Homes from the $890s including an Equity Golf Membership. 

Luxurious Villas from $1.325 million.

Presenting Three Residential Masterpieces of Grey Oaks. 

Models Open Daily



Florida Weekly Cuisine  
Cilantro Tamales puts its money
where its taste is. C19 

To-dos around town
SWF Heart Ball preview, Winter Wine 
Festival volunteer thank-you party
and more. C15, 16 & 17

N A P L E S  F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
A GUIDE TO THE NAPLES ARTS & ENTERTAINMENT SCENE

C
SECTION

WEEK OF OCTOBER 23-29, 2008

WEEK 
at-a-glance

NAA all-members show makes its debut at The von Liebig 
Nearly 100 of the 400 artist mem-

bers of the Naples Art Association are 
represented in the First Annual Non-
Juried All Members Show of Shows 
Exhibition that opens to the public 
Saturday, Oct. 25, at The von Liebig 
Art Center. No matter what medium 
you prefer, chances are you’ll find it 
here. Paintings, drawings, photogra-
phy, printmaking, mixed media and 
pastels as well as additive and sub-
tractive sculpture by 92 artists make 
up the show. All of the works are 
available for purchase.

The NAA hosts a preview recep-
tion from 5:30 to 7:30 p.m. Friday, 

Oct. 24. Admission to the catered 
reception is free for NAA members 
and $10 for others. 

The First Annual Non-Juried All 
Artists Members Show of Shows 
Exhibition will hang through Sun-
day, Nov. 9. Galleries at The von 
Liebig are open from 10 a.m. to 
4 p.m. Monday through Saturday 
and 1 to 4 p.m. Sunday. Suggested 
donation is $5 for adults and $2 for 
children 10 and older. The von Lie-
big Art Center is at 585 Park St. in 
downtown Naples. Call 262-6517 or 
visit www.naplesart.org for more 
information. ■

‘Get Smart’    
Agent Maxwell Smart and Agent 99 
come out on DVD Nov. 3. C11 

Abstract retrospective
Larry Dinkin will discuss his evolution
as an artist at the Phil. C6 

‘Get Smart’

Morning Light at Honfleur Market, soft pastel 
by Lynne Wilcox
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In 1995, Eileen Collins, 
left, became the first 
woman to pilot the 
Space Shuttle (Discov-
ery). Annie  Leibovitz 
took this photograph 
in 1999, the year Col-
lins became the first 
woman to command 
a Shuttle mission 
(Columbia).  

BY NANCY STETSON

nstetson@fl oridaweekly.com

here’s science.
And then there’s art.
And rarely do the two 

meet.
But as the “NASA/ART: 

50 Years of Exploration” exhibi-
tion demonstrates, not only do 
opposites attract, but they make a 
wonderful, enduring marriage too.

This traveling exhibition dis-
plays the artwork of world-famous 
artists who were invited behind 
the scenes at NASA to make art 
from science. The more than 70 
contributors who participated 
over the decades include artists as 
diverse as Robert Rauschenberg, 
Annie Leibovitz, Andy Warhol, 
Norman Rockwell, Jaimie Wyeth, 
Nam June Pak, William Weg-
man, Robert Stone and Alexander 
Calder. 

They worked in paint (oil, 
acrylic and watercolor), photog-
raphy, pencil, pastel, pen and ink, 
handmade paper, mixed media and 
video. One used fashion to express 
himself, creating a dress, while 
another composed music.

T

SEE NASA, C4 

SPECIAL TO FLORIDA WEEKLY



       Contact Artis
>>Send your dating tips, questions, and 
disasters to: sandydays@fl oridaweekly.com

My first year in high school, 
an upperclassman once asked 
me over for dinner. As a 

senior, he’d already honed his romantic 
maneuvers to a suave point, while I, 
a lowly freshman, was still bumbling 
through those initial attempts at dating. 
He cooked spaghetti and kept a steady 
flow of conversation, while I tried to 
laugh in the right spots and surrepti-
tiously wipe sauce off my face. On the 
way to the door at the end of the eve-
ning, I saw him pull a pack of Big Red 
chewing gum from of his pocket and 
slide a piece into his mouth. By the time 
he leaned in to kiss me goodnight, that 
piece of gum had swelled to the size of 
a ping-pong ball and begun firing off 
shots of cinnamon flavoring. I know 
this because, right about then, he had 
his tongue down my throat. 

Even though I wasn’t all that into it 
(the date or the kiss), I felt a strange 
dilemma. If this guy had gone to all the 
trouble of making me dinner, didn’t I 
owe him something?

In Theatre Conspiracy’s produc-
tion of “Bad Dates,” New York City 
singleton Haley Walker runs afoul 
of a similar scenario. After a 

disastrous first date where she lets 
a guy give her a goodnight kiss that 
involves way too much tongue, she 
bemoans not splitting the tab. “I didn’t 
have any latitude to evade,” she admits. 
“I didn’t pay.” 

Undoubtedly, this is why going 
Dutch has been on the rise in 
recent years. When the check 
is divided, no one is guilted 
into first base. As a mod-
ern, independent woman, 
my advice should be for 
women to pay for their 
own meals and for men 
to learn to handle a 
self-reliant woman. 
But, I have to admit, 
there’s something so 
refreshing about the 
old-school charm 
of a man 

picking up the tab. And I’m a sucker for 
a free meal.

While it’s generally expected in 
today’s dating environment that women 
work for their dinner (if you know 
what I mean), sometimes a good dose 

of listening skills can stand in for the 
post-dessert putting out. I’ve 

certainly done my part (and 
it was worth every faked 
“uh-huh” and “That’s 
so interesting”.) Like 
at the Italian bistro in 
Philly, where my date 
talked about his hedge 
fund for two hours 
but I hardly noticed 
because the Chianti 
complimented the 
veal so perfectly. Or 
the Thai restaurant 

with the deli-

cate rice noodles and heavenly peanut 
sauce — only an hour and a half of lis-
tening to my date’s plans for the Peace 
Corps. 

When I lived in Paris, my room-
mate and I spent an evening flattering 
a man that treated us to dinner at an 
African restaurant. On the way back 
to the Metro, he pulled her aside. “So, 
you both are coming back to my place 
now?” 

She laughed. “It would take more 
than dinner to get us both back 

there.” 
Perhaps if he’d sprung for 

the crème brulée? ■

SANDY DAYS, SALTY NIGHTS
Confessions of a food whore
ArtisHENDERSON
sandydays@floridaweekly.com

“... I have to admit, 
there’s something so 
refreshing about the 

old-school charm of a 
man picking up the tab.  

And I’m a sucker for 
a free meal.”
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Dutch has been on the rise in
recent years. When the check 
is divided, no one is guilted 
into first base. As a mod-
ern, independent woman, 
my advice should be for
women to pay for their 
own meals and for men
to learn to handle a 
self-reliant woman. 
But, I have to admit,
there’s something so
refreshing about the
old-school charm
of a man

post-dessert putting out. I’ve
certainly done my part (and

it was worth every faked
“uh-huh” and “That’s
so interesting”.) Like
at the Italian bistro in
Philly, where my date
talked about his hedge
fund for two hours
but I hardly noticed
because the Chianti
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NOVEMBER 3 & 4
TICKETS: $40

ILYA ITIN – PIANO

DMITRI BERLINSKY – VIOLIN

BORISLAV STRULEV – CELLO

PROGRAM OF RACHMANINOV AND TCHAIKOVSKY

INCLUDING TCHAIKOVSKY TRIO IN A MINOR, 
OP 50, FOR VIOLIN, CELLO AND PIANO

(IN MEMORY OF A GREAT ARTIST)

SUGDEN THEATER

BOX OFFICE 239-263-7990
701 FIFTH AVENUE SOUTH • NAPLES

WWW.CLASSICCHAMBERCONCERTS.ORG • 239-434-8505

CLASSIC CHAMBER CONCERTS PRESENTS

RUSSIAN ROMANCE

BORISLAV STRULEV DMITRI BERLINSKY ILYA ITIN 

We Believe that Quality is #1 and that YOU, Our Customer, 
are what make our Restaurants Great. Call ahead or fax your 

order in. Plenty of seating available. 
www.fi veguys.com

Best Burger in Naples
Fresh Cut Fries
Hand Made Patties
Everything Fresh Daily
Prepared While You Watch
Zagat Rated Last 7 Years

Goodlette Corners
1410 Pine Ridge Road, #23

SW corner of Pine Ridge Road and 
Goodlette-Frank east of Highway 41

Marquesa Plaza
13020 Livingston Road, #15

West of I-75, take Pine Ridge Road 
to Livingston Road, south 1/4 mile

Phone
 239-261-5603

Fax
239-261-7088

Phone
 239-261-5624

Fax
239-261-6241

Convenient Locations and More to Come!

Voted
#1 BURGER

by Washingtonian
Magazine for 7 years



0.9% APR!FOR THE 1ST  

TIME EVER...

*All lease for 39 months/10,000 miles per year. 2008 G35 Sedan Model #90518 $4295 down plus $500 loyalty bonus, tax, tag, admin, bank and accessory fees. 2008  EX35 Model #88318 $4295 down plus $500 loyalty bonus, tax, 
tag, admin, bank and accessory fees. 2008 G37 Model #99218 $4295 down plus $500 loyalty bonus,  tax, tag, admin, bank and accessory fees.  Discounts can not be combined with APR offer. Offers include loyalty/conquest rebates 
and incentives. Two or more  available at this price. No security deposit. With approved credit. Offer ends 10/31/08  

Lease 48 Months, 12,000 miles/yr. 5653 total due at signing not including tax. 
Security deposite required. WAC. Offer ends 10/31/08

*$2,995 down. Plus tag, tax, DMV, doc and accessory fees. WAC. Offer ends 10/31/08

Just south of Bonita Beach Road on US 41, Bonita Springs  

28480

St#V8159
MSRP $26,360, 36mos/12k

Great SUV Alternative
St#V8159  48mos/12k

0.9%
$10,000

APR
For 72
Months

OFF
MSRP

OR
UP
TO

0.9%
$5,000

APR
For 72
Months

OFF
MSRP

OR
UP
TO

0.9%
$8,000

APR
For 72
Months

OFF
MSRP

OR
UP
TO

0.9%
$3,000

APR
For 60
Months

OFF
MSRP

OR
UP
TO

0.9%
$7,500

APR
For 72
Months

OFF
MSRP

OR
UP
TO

0.9%
$3,000

APR
For 60
Months

OFF
MSRP

OR
UP
TO
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The landmark exhibit was organized 
by the Smithsonian Institution Traveling 
Exhibition Service and the National Aero-
nautics and Space Administration in coop-
eration with the Smithsonian National Air 
and Space Museum.

And not only is the Art League of Bonita 
Springs the first anywhere to have the 
show, which runs from Oct. 24 though Jan. 
17, but it is, amazingly, the only Florida 
venue to host it. 

Susan Bridges, executive director of the 
Art League of Bonita Springs, can hardly 
believe it.

“I’m thrilled we’re the first venue for 
this show, and the only stop in Florida,” 
she says. “It’s just so exciting for us. I’m 
getting calls from people all across the 
U.S. and from all parts of Florida.”

Originally, the art league was going 
to host the show in 2009-2010, when the 
league itself also turns 50. But then they 
were contacted and asked if they wanted 
to be the first site to host the show. Ms. 
Bridges spent two and a half days running 
through the schedule, shifting and moving 
other shows, before calling the Smith-
sonian Institution Traveling Exhibition 
Service back to say yes.

“I’m thrilled about being the first 
venue,” she says.  “You want to be able to 
say we were the first organization to host 
this premiere exhibition.”

She points out that NASA’s own Web 
site notes that the national tour begins in 
Bonita Springs, and organizations includ-
ing AAA and Southwest Airlines have 
written about the exhibit in their publica-
tions.

Last weekend oversized, sturdy crates 

filled the gallery, creating a maze, and 
the scent of fresh wood filled the space. 
Ms. Bridges and her workers carefully 
unpacked the crates, which were built spe-
cifically to transport these works. Opening 
them, Ms. Bridges says, was like “a birth-
day and all the holidays together.”

“Every crate contains something abso-
lutely phenomenal to look at, and every 
one is so totally different. There are major, 
major artists,” she says, adding, “It’s not 
as if they were doing it for the money.” 
(The artists were paid a minimal fee for 
transportation.) The fact that these artists 
chose to participate says something about 
each one and his or her passion for what 
they do and what they want to say, she 
adds.

Only a small number of artists, perhaps 
300, were given the opportunity to move 
around freely beyond the scenes at NASA. 
These are not simply copies of photo-
graphs taken in space, she explains about 
the works that make up the exhibit. “These 
are the actual works the artists made 
themselves,” after being inside NASA.

The idea for a NASA art program began 
46 years ago, four years after NASA began. 
It was the idea of NASA administrator 
James E. Webb, who in the book, “NASA/
ART: 50 Years of Exploration,” wrote: 
“Important events can be interpreted by 
artists to give a unique insight into sig-
nificant aspects of our history-making 
advances into space. An artistic record of 
this nation’s program of space exploration 
will have great value for future genera-
tions and may make a significant contribu-
tion to the history of American art.”

Webb turned the program over to artist 
James Dean, who worked with the U.S. 
Commission of Fine Art and the National 
Gallery of Art. H. Lester Cooke of the 
National Gallery of Art assisted in choos-
ing artists for the program, and insisted 
that no restrictions be placed upon them. 
They could create whatever they wanted, 
however they wanted; the only stipulation 
was that NASA wanted “every drawing 
made on site, regardless of how slight, (to) 
be saved and eventually added to the per-
manent archive… (because) on-the-spot 
sketches often have an impact and imme-
diacy which finished works of art lack.”

Surprisingly, a small minority of artists 
did turn down the invitation: Thomas Hart 
Benton, Willem de Kooning and Edward 
Hopper, the latter two declining for per-
sonal reasons. Andrew Wyeth agreed, but 
had to regretfully bow out; his son, Jaimie 
Wyeth, visited NASA twice, as did Mr. 
Rauschenberg. Norman Rockwell worked 
with the art program, but didn’t accept an 
honorarium.

Artists went everywhere — to the 
launch site (before, during, and after), to 
the Vehicle Assembly Building, to test 
sites. Some rode on recovery ships, others 
went to where the space shuttles landed. 
Some sketched astronauts as they suited 
up. 

The artwork is realistic, cartoony, 
whimsical, abstract. There are various 
views of spaceships on launch pads, wait-
ing and blasting off. There are images of 
astronauts putting their suits on, getting 
tested, being lifted out of the water into a 
helicopter, stepping onto the moon. There 
are girders and satellite dishes and tech-
nology galore. There are nature scenes: 
beaches, wildflowers, moonscapes, star-
scapes and images of Earth from afar.

The work is beautiful in its variety. 
Robert Vickrey’s “Points of Perspective,” 
while highly realistic, is almost abstract 
in its composition. It shows a worker 
inspecting the slanted launch pad surface 
for damage after the launch of Apollo 12. 
The launch pad tilts at odd angles, creat-
ing geometric patterns. 

Photographer William Wegman cre-
ated a triptych, “Chip and Batty Explore 
Space,” which shows the two Weimara-
ners in space. In the far left panel, Chip, in 
a white space suit, is floating in space and 
waving. In the far right panel, Batty sits 
in a space station (seemingly constructed 
with Styrofoam panels), wearing head-
phones and looking out a portal. In the 
middle panel, suspended in black space, is 
a silver globe of the moon, with the names 
of various craters and the words “Made in 
the USA” printed on it.

Jack Perlmutter’s oil “Liftoff at 15 Sec-
onds” shows the space shuttle Columbia 
rising from its launch pad. The shuttle 
is simple, almost cartoon-like, outlined 
in thick, navy lines. The red fire balls 
beneath it almost look like explosions, and 
stand out against the rich blue of the sky.

Mr. Wyeth’s watercolor, “Gemini 
Launch Pad,” shows a more peaceful view 
of a launch pad; the red rocket and tower 
stands out in the distance, while a grass-
covered concrete blockhouse fills the 
foreground. And in the lower right corner, 
a small red bicycle leans against a wall, 
contrasting two forms of transportation.

Several artists recorded the sad chap-
ters of NASA’s history. In “Apollo 1,” 
Paul Calle drew a tribute to Gus Grissom, 
Edward White and Roger Chaffee, who 
died in a fire in the Apollo 1 spacecraft. 
The finely detailed pencil-on-paper draw-
ing shows the three astronauts as if seen in 
a black-and-white negative.

Greg Mort sketched “Challenger in 
White,” a graphite-on-paper piece that 
shows a model of Challenger on top of a 
cabinet, the space shuttle wrapped in a 
lace handkerchief.

Ms. Bridges opens a crate to show a 
sculpture not yet hung: Chakaia Booker’s 
striking “Columbia Tribute,” made with 
rubber, wiring, nails, wood and pieces of 
a space shuttle tire. While some think the 
rubber sculpture looks like a black star, it 
also resembles a black orchid, an oversized 
flower of mourning. Others might see it as 
a black wreath, its textured, treaded rub-
ber looped and bowed together.

“It’s sad and dark,” says Ms. Bridges, 
who plans to suspend the piece in the 
gallery. “It’s a heavy piece, it weighs a lot. 
You want to be able to get people close 
enough so they can feel the sadness. There 
is something about this that is elegant, and 
scary and sad and dark. It’s not usual, that 
something would has all those elements, 
and yet, this one does.” 

Ms. Bridges believes it was forward-
thinking of NASA to create an art program. 
“You can’t throw a scientific formula up 
on a board and have 200 people come 
through your gallery to look at equations 
up on a wall,” she says.

It’s images that connect with people. 
It’s images that stir viewers’ hearts, giving 
them a sense of excitement, exhilaration 
and wonder. And it’s images that remind 
us why we travel into space and explore 
the great unknown. ■

COURTESY PHOTO

Wyeth: Gemini Launch Pad.

COURTESY PHOTO

Perlmutter: Liftoff at 15 Seconds.

COURTESY PHOTO

Robert Rauschenberg at Kennedy Space Cen-
ter in 1969 for the launch of Apollo 11.

NASA
From page 1

                                        

>>What: “NASA/ART: 50 Years of Exploration”
>>When: Oct. 24 – Jan 17; opening reception 
6-8 p.m. Friday, Oct. 24. Gallery hours are: 10 
a.m. to 4 p.m. Monday through Friday and 1-5 
p.m. Saturday
>>Where: The Art League of Bonita Springs, 
26100 Old 41 Road, Bonita Springs
>>Cost: Free
>>Info:  Call 495-8989 or go to www.art-
centerbonita.org.  Free Art of Science & Space 
family activity days will take place from 1-3 p.m. 
on Nov. 1, 22, 29 and Jan. 2 and 17.  Parents 
and children can watch a movie about space 
and work together on projects that integrate art 
and science.

If you go
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It’s all play and no work at Bentley Village. What will you enjoy today with
your new friends—a round of golf, a round of drinks, or a round of
applause? Make your escape today. A limited number of newly remodeled
homes are available right now. Call (239) 597-1121 to plan your visit.

IT’S TIME YOU
RAN AWAY FROM HOME.

IT’S TIME YOU
RAN AWAY FROM HOME.

THE MUSIC GOURMET

Tell our readers about your-
self,” my editor urged over 
lunch recently.

I had just agreed to begin writing for 
Florida Weekly and was excited about 
the paper’s goals. I could scarcely 
wait to begin my regular column.
And so, returning to my gallery, I sat 

down to whip off the editor’s request. 
And promptly got writer’s block.
After all, I have met literally thou-

sands of people since my late hus-
band and I moved to Naples 10 years 
ago and opened a contemporary art 
gallery. Countless others are already 
familiar with my name as a result 
of my husband and I writing music 
reviews for the local paper until 
recently.
Lots of Neapolitans know me 

because I allow my gallery to be used 
for special events and fundraisers to 
benefit various organizations.
Many of you already know I was 

trained as a classical musician (piano, 
organ, flute, harpsichord), have grad-
uate degrees from three universities, 
“played” my way through college in a 
variety of ways: in a dance band, as a 
pops organist/pianist for several bars 
and watering holes, and as an organ-
ist for three churches and a funeral 
home.
So what else would be germane for 

me to mention? Then I thought of 
something.
A few years ago, an impeccably 

dressed woman 
came into my gal-
lery to look for 
art. Her designer 
wanted me to 
work with her to 
select a number 
of paintings and 
sculptures for her 
newly acquired 
Naples mansion. 
I had been fore-
warned she was 
going to be a very 
“difficult” client. 
They had already 
traipsed from one to another gallery,  
searching in vain for something to 
please her. Not one painting, not one 
sculpture, had she purchased.
That’s ok, I said.  I like challenges.
About 20 minutes later, the woman 

had yet to look with enthusiasm at 
anything in the gallery. It wasn’t that 
she didn’t like the styles of art I repre-
sented; rather, she appeared “globally 
indifferent” to virtually everything, 
including the air we were breathing.
“You’re really passionate about art, 

aren’t you?” she asked suddenly, star-
ing at me with the most intensity I 
had seen since she entered the gal-
lery. Before I could respond, she went 
on: “I don’t remember ever feeling 
passionate about anything.”
Had I not seen the detached look 

in her eyes, I might have thought 

A passion for, well, just about everything
she was kidding. 
By the time our 
a p p o i n t m e n t 
was over (she 
had asked me to 
choose some art 
for her; she really 
didn’t care one 
way or another), 
I knew she was 
serious.
She had never 

felt passionately 
about either of 
her two husbands; 
was indifferent to 

her two children, from whom she was 
essentially estranged; had no prefer-
ence whatsoever for any style of art, 
architecture or music; liked clothes 
only because they were very expen-
sive and she could buy whatever she 
wanted.
It was a great sale.
I was haunted by her indifference 

for weeks.
Here was a woman who was not 

merely born with a silver spoon in 
her mouth; she had an entire set of 
sterling. She had been afforded every 
privilege that the genetically wealthy 
seem to have. She could have been 
an enormous force for good in this 
community.
And she was indifferent.
I must confess I have no recollection 

of ever feeling indifferent about much 

of anything. My earliest childhood 
memories are filled with the wonder 
and magic of words, of art, of music. I 
have always been intrigued by practi-
cally everything, would probably still 
be in school, pursuing yet another 
degree, had the need to earn a living 
not interfered.
What, therefore, can I tell you that 

you might not have known about me 
before?
I am passionate about art, about 

literature, about music. Not just clas-
sical, but many other styles as well. 
I love great bluegrass, good pops 
music, choral music, top drawer gos-
pel, baroque, contemporary, opera. I 
love great arrangements, shudder at 
those I consider pedantic, am enraged 
that our nation has allowed our coun-
try to sink into the gutter with filth-
laden lyrics under the guise of some 
supposed Constitutional right.
Passionate. I am passionate about 

my beliefs. And I am not afraid to 
admit it.  I cannot imagine life with-
out feeling strongly about things. 
I am delighted to have been asked  

to write for this newspaper. I find 
its goals exciting, and look forward 
to contributing to the paper’s suc-
cess. ■

Peg Goldberg Longstreth was 
trained as a classical musician. She 
owns Longstreth-Goldberg Art Gal-
lery in Naples. 

PegGOLDBERG LONGSTRETH 
plongstreth@floridaweekly.com

Early
Dining

7 Days
4:30-5:30 p.m.

SERVED IN OUR GRILL ROOM
OVERLOOKING VENETIAN BAY

Three Course
Meal

$22
Plus Tax and Gratuity

Baked Salmon with ~
Black Bean Salsa   

Sauteed Calves Liver ~
Shrimp Scampi ~

Provencal   
Linguini with Clams ~

& Shrimp   

649-5552 • In the Village on Venetian Bay
www.BaySideSeafoodBarAndGrill.com

“

“I must confess I have no 
recollection of ever feeling 

indifferent about much 
of anything...”
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■ Student art - As is its fall tradition, 
the Naples Art Association presents an 
exhibition of works created by students 
ages 3 to 15 who participated in summer 
ARTScool classes at The von Liebig 
Art Center. During ARTScool, students 
learn about various forms of art, what 
can be used to create art and about the 
greatest artists in history. At the end of 
the session, some of most creative pieces 
are selected to go on to Naples City Hall. 
The show runs through Jan. 14 and greets 
visitors to City Hall at 735 Eighth Street 
South. To learn more about classes at 
The von Liebig Art Center, call Abigail 
Miles, 262-6517, ext. 110, or visit www.
naplesart.org.

■ John Henry - Internationally 
acclaimed sculptor John Henry, known 
for his sky-high steel sculpture, will kick 
off his seven-city Florida exhibition, 
“Drawing in Space: The Peninsula 
Project,” at the Naples Philharmonic 
Center for the Arts through Feb. 3. 
Incorporating new works as well as some 
of his most recognized pieces, the indoor 
and outdoor exhibition brings togeth-
er his colorful, monumental works. For 
more information, visit www.Peninsul-
aProject.com

■ 3 Women of Merit - The Naples 
Art Association at The von Liebig Art 
Center presents “3 Women of Merit: 
Part 2” through Oct. 19 at the art center, 
585 Park St. in downtown Naples. The 
exhibition features works on paper and 
canvas and mixed media sculpture by 
three awarding winning artists — Gisela 

Miller, Janis Siegel and Joan Brechin 
Sonnenberg. The reception is free for 
members and $10 for guests. The cen-
ter’s hours are 10 a.m. to 4 p.m. Monday 
through Saturday and 1 to 4 p.m. on Sun-
day. Suggested donation is $5 for adults 
and $2 for children 10 and older. For 
more information, call  262-6517 or visit 
naplesart.org.

■ A Decade of Collecting - “A 
Decade of Collecting,” runs through 
Nov. 5 at The von Liebig Art Center. 
Before the center opened in 1998, the 
Naples Art Association began an initia-
tive to further its mission by collecting 
original works of art through gift and 
donation. The collection of mid-to-late 
20th century paintings, sculpture, works 
on paper, photography and mixed media 

documents the legacy of artists who 
were influential in establishing Naples 
as a vital art community. The first works 
collected were exhibited during the von 
Liebig Art Center’s gala opening. With 
the turn of the 21st century, the focus 
of the collection expanded to include 
contemporary work by artists who have 
achieved national and international rec-
ognition and who have had a Florida 
connection. The von Liebig Art Center 
now holds a collection of 175 works of 
American art created after 1950. 

■ Noodles art - Noodles Italian 
Café & Sushi Bar combines forces with 
DeDe Sweet, owner and founder of 
Sweet Art Gallery, to display works of 
art from international, national and local 
artists. Each month, Noodles features an 
artist to complement Saturday night jazz 
jam sessions with Paul Rozmus and his 
Funkyside Band. Hanging through Sat-
urday, Nov. 11 are works by Nancy Old-
ham Seibert in oils, pastels and arylics, 
on paper, canvas and wood. Ms. Seibert 
resides in Naples and in Ohio. Her phi-
losophy of art has evolved synergisti-
cally through both paint and the energy 
created through her brush marks that 
reflect a certain rhythm in nature. Nature 
is her source of inspiration; her imag-
es stem from Ohio’s woodlands, lakes 
and meadows, and Florida’s sea, sky and 
inland lakes. Coming up in the 2008-2009 
artistic season at Noodles: Alberto Cruz, 
Nov. 12-Dec. 10; Mary Ann Flynn-Fouse, 
Dec. 11-Jan. 10; Sandi Badash, Jan. 11-Feb. 
10; and Kevin Caffrey, Feb. 11-March 10. 
Noodles Italian Café & Sushi Bar is in 

Mission Square Plaza at 1585 Pine Ridge 
Road. Call 370-6577 or visit www.noodl-
escafe.com.

■ Mamie Holst - With her ongoing 
series of black, gray, and white paintings 
titled “Landscape Before Dying,” begun 
in 1997, Mamie Holst explores the inspir-
ing abstract landscape within her expe-
rience of Chronic Fatigue and Immune 
Dysfunction Syndrome. Her work will 
be on display at the Bob Rauschenberg 
Gallery on the campus of Edison State 
College beginning Oct. 24. An opening 
reception will be held Friday, Oct. 24 
from 6 to 8 p.m. with a gallery talk at 7 
p.m. The Bob Rauschenberg Gallery is 
open Monday through Friday 10 a.m. to 
4 p.m. and Saturday 11 a.m. to 3 p.m. For 
additional information, call 489-9313 or 
visit www.bobRauschenberggallery.com

■ Show of Shows - Naples Art 
Association members come together for 
the first annual non-juried all artist mem-
bers “Show of Shows” exhibition at 
The von Liebig Art Center, 585 Park St. in 
Naples from Oct. 25 through Nov. 9. The 
exhibit features works by 92 member 
artists and includes paintings, drawings, 
photography, printmaking, mixed media 
and pastels as well as additive and sub-
tractive sculpture. All of the works are 
available for purchase. The galleries are 
open 10 a.m. to 4 p.m. Monday through 
Saturday and 1 to 4 p.m. on Sunday. Sug-
gested donation is $5 for adults and $2 
for children 10 and older. The public may 
call 262-6517 or visit naplesart.org for 
more information. 

WHAT TO DO, WHERE TO GO

   Ongoing events

 This week’s theater

 Friday, Oct. 24

 Saturday, Oct. 25

■ The Goodbye Girl - The 
Naples Players opens its new season 
at the Sugden Community Theatre 
with Neil Simon’s romantic comedy, 
“The Goodbye Girl.” The show runs 
through Nov. 8. Performances are at 
8 p.m. Wednesday through Saturday 
and 2 p.m. Sunday. Dallas Dunnagan 
directs and Meg Pryor choreographs. 
Music directors are Julie Shaffer and 
Aurora Wells. Scenic design is by 
Matt Flynn, and costume design is by 
Dot Auchmoody. Vergina Restaurant 
has partnered with the theater again 
for the season, offering “Dinner and 
a Show” for $58, which includes a 
three-course dinner before a stroll 
across 5th Avenue for the show. 
Tickets to the show only are $35 for 
adults and $10 for students 18 and 
younger. For information and tick-
ets, stop by The Naples Players box 
office at 701 5th Avenue South, call  
263-7990 or go to www.naplesplay-
ers.org. 

■ Women of Lockerbie - “The 
Women of Lockerbie”  opens at the 
Tobye Studio at Sugden Community 
Theatre on Oct. 29. The Naples Players’ 
poetic drama by Deborah Brevoort runs 
through Nov. 22. The Sugden Community 
Threatre is located at 701 5th Avenue 
South in downtown Naples. Shows are at 
8 p.m.Wednesday through Saturday, Sun-
day matinees, 2 p.m.  Tickets are $20 for 
adults; $10 for students 18 and younger.  
For information and tickets, The Naples 
Players Box Office at 263-7990 or online 
go to www.naplesplayers.org

■ Best Little Whorehouse 
- Broadway Palm Dinner Theater 
presents “The Best Little Whore-
house in Texas” running through 
Nov. 15. A sizzlin’ good time is coming 
when Miss Mona and her “ladies” from 
the heart of Texas entertain politicians, 
cowboys and even a college football 
team after their victory. When her leg-
endary house of ill-repute is ordered to 

be closed down by the governor, Miss 
Mona and her girls take on the estab-
lishment in this rip-roaring, high-octane 
production! Includes the songs “Hard 
Candy Christmas” and “The Aggie 
Song.” Performances are Wednesday 
through Sunday with selected mati-
nees.  Dinner is at 5:30 p.m. and the 
evening shows begin at 7:30 p.m. For 
reservations and show information, 
visit www.BroadwayPalm.com, call 
278-4422 or stop by the box office at 
1380 Colonial Blvd.

■ Born Yesterday - “Born Yes-
terday,” by Garson Kanin, opens at the 
Florida Repertory Theatre Friday,  
Oct. 24 and runs through Nov. 16. A 
perfect play for the heated election 
season, this play is a classic love story 
set in the midst of 1940’s Washing-
ton politics. When Harry Brock, an 
uncouth & corrupt tycoon, brings his 
showgirl mistress, Billie, to Washing-
ton, her innocence and naivety threat-
en to undermine his shady business 
deals. When Harry hires someone to 
teach Billie the ropes, he gets more 
than he bargained for. Tickets are on 
sale through the box office, 332-4488. 
Visit Florida Rep online at www.flori-
darep.org

■ Bad Dates - “Bad Dates,” the  
uproarious smash hit comedy that has 
left audiences in stitches across the 
country, runs at Theatre Conspiracy 
through Nov. 1. Part “Sex in the City,” 
part “Bridget Jones’ Diary” and part 
“The Perils of Pauline,” “Bad Dates” 
is all good fun. You’ll be wiping away 
tears of laughter and sympathy as 
Texas transplant, single mother and 
shoe fanatic Haley Walker struggles 
to raise her daughter, run a popular 
restaurant and find her way back into 
the dating world in modern-day Man-
hattan. Theatre Conspiracy is located 
at 2711 Park Windsor Dr., suite 302, 
Fort Myers.

 This week’s symphony

■ Fall Music Festival - Naples 
Philharmonic Center for the Arts Fall 
Music Festival on Oct. 25 features the 
works of Dvorak, Nielsen and Mozart. 
Conducted by Jorge Mester, the Naples 
Philharmonic Orchestra plays Mozart’s 
39th Symphony, the first of the three sym-
phonies (his last) that he wrote in the sum-
mer of 1788, a graceful, melodic work, and 
one of Mozart’s sunniest symphonies. Also 
featured will be the witty, warm-hearted 
flute concerto by Danish composer Carl 
Nielsen. Performing it will be Principal 
Flutist Suzanne Kirton. For more informa-
tion or to order tickets, contact Customer 
Service at 597-1900 or toll-free at (800) 
597-1900 or visit www.thephil.org.

■ Larry Dinkin - Groundbreaking 
abstract artist Larry Dinkin will discuss 
his singular paintings and silk screens at 10 
a.m. in the Daniels Pavilion at the Naples 
Philharmonic Center for the Arts. In 
addition, he will discuss his evolution as 
an artist, in conjunction with the exhibi-
tion “Larry Dinkin: A Retrospective.” This 
is Mr. Dinkin’s first retrospective and his 
first exhibition in South Florida. For more 
information or to order tickets, contact 
Customer Service at 597-1900 or toll-free at 
(800) 597-1900 or visit www.thephil.org.

■ NASA Art - “NASA Art: 50 Years 
of Exploration” opens at the Art League 
of Bonita Springs. The show is a Smith-
sonian Traveling Exhibition. More than 
200 NASA-commissioned artists expe-
rienced a behind-the-scenes look at the 
agency — the scientists, astronauts, and 
other personnel who shaped the missions 
and programs.  This fascinating look at 
our nation’s space program will appeal to 
all ages. The exhibit is open through  Jan. 
24. For details, call 495-8989.

■ Mamie Holst - With her ongoing 
series of black, gray, and white paintings 
titled “Landscape Before Dying,” begun 
in 1997, Mamie Holst explores the inspir-
ing abstract landscape within her expe-
rience of Chronic Fatigue and Immune 
Dysfunction Syndrome. Her work will 
be on display at the Bob Rauschenberg 
Gallery on the campus of Edison State 
College in Fort Myers. An opening recep-
tion will be held from 6 to 8 p.m. with a 
gallery talk at 7 p.m. The Bob Rauschen-
berg Gallery is open Monday through Fri-
day 10 a.m. to 4 p.m. and Saturday 11 a.m. 
to 3 p.m. For additional information, call 
489-9313 or visit www.bobRauschenberg-
gallery.com

■ Show of Shows - Naples Art Asso-
ciation members come together for the 
first annual non-juried all artist members 
“Show of Shows” exhibition, with a pre-
view reception from 5:30 to 7:30 p.m. at 
The von Liebig Art Center, 585 Park St. in 
Naples. The catered reception is free for 
members and $10 for non-members. The 
exhibit runs through Nov. 9 and features 
works by 92 member artists and includes 
paintings, drawings, photography, print-
making, mixed media and pastels as well 
as additive and subtractive sculpture. All 
of the works are available for purchase. 
The galleries are open 10 a.m. to 4 p.m. 
Monday through Saturday and 1 to 4 p.m. 
on Sunday. Suggested donation is $5 for 
adults and $2 for children 10 and older. 
The public may call 239-262- 6517 or visit 
naplesart.org for more information. 

>>Larry Dinkin, Turandot, a retrospective at the 
Naples Philharmonic Center for the Arts.

>>John Henry, Meridian, will exhibit “Drawing 
in Space: The Peninsula Project,” at the Naples 
Philharmonic Center for the Arts.
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■ Naples Art Festival - The 
Naples National Art Festival has been 
ranked No. 5 among art festivals in 
the United States by Sunshine Artist 
magazine. The Naples National has con-
sistently ranked in the top 20 festivals 
for the past several years, and this is its 
highest spot on the list. Dates are Feb. 
21 and 22 in Cambier Park and along 8th 
Street South. Almost 1,000 artists will 
compete to be juried in to the show; 
those selected will showcase original 
paintings, drawings, sculpture, glass, 
ceramics, photography, mixed media, 
fiber, pastels and jewelry.

■ Art in the Park - Naples’ oldest 
outdoor art festival in 2008-09 celebrates 
its 52nd anniversary season of showcas-
ing artwork by Naples Art Association 
members the first Saturday of the month 
from November through April. The free, 
juried shows, on Park Street, alongside 
the von Liebig Art Center, feature a 
variety of media, including paintings, 
photography, sculpture and jewelry. 
Refreshments are available. Nov. 1 is the 
first show. 

■ Opening Night Gala - A spec-
tacular, star-studded gala opens the 
Phil’s 2008-09 season, featuring Broad-
way and concert hall star Brian Stokes 
Mitchell, renowned opera diva Measha 
Brueggergosman and the Naples Phil-
harmonic Orchestra, at the Opening 
Night Gala, Saturday, Nov. 1, beginning 
with a buffet reception at 7 p.m. followed 
by the performance at 8 p.m. Tickets to 
the Opening Night Gala are $135. For 
more information or to order tickets, 
contact Customer Service at 597-1900 or 
toll-free at (800) 597-1900 or visit www.
thephil.org. 

■ Under the Stars - Opera Naples’ 
new season  opens the evening of Friday, 
Nov. 21, with the company’s second 
annual “Opera Stars Under the Stars,” 
at which several world-renowned opera 
singers will perform a preview of the 
three full-scale productions on this 
year’s program. The Cambier Park band 
shell will be the site again this year, in 
response to enthusiastic patrons who 
enjoyed the outdoor venue last fall.

■ White Christmas - The Broad-
way Palm Dinner Theatre presents 
“Irving Berlin’s White Christmas,” 
“Nov. 20 through Dec. 27. White Christ-
mas is based on the movie classic made 
popular by Bing Crosby, Danny Kaye 
and Rosemary Clooney. It’s 1954 and 
two army buddies turned show biz part-
ners follow a duo of singing sisters to 
Vermont where the girls are scheduled 
to perform over Christmas. Bob, Phil 
and the girls decide to put on a show to 
save the inn run by their former com-
manding officer. The Irving Berlin score 
includes “Happy Holidays,” “Sisters,” 
“Blue Skies,” and the title song, “White 
Christmas.” For reservations and show 
information, visit www.BroadwayPalm.
com, call 278-4422 or stop by the box 
office at 1380 Colonial Blvd.

■ Sound and music - The Marco 
Island Branch Library presents a cre-
ative program aimed at discovering “the 
life of sound and music.” Feel more 
vitality, joy and clarity as sound saluter-
ist Cathy Blair bathes listeners in the 
unique sounds of singing quartz crystal 
bowls at The Ancient Art of Sound Pro-
gram beginning at 6:30 p.m. Tuesday, 
Oct. 28. The sounds produced by crys-
tal bowls are not just heard by the ear; 
they are felt in the body, with certain 
tones affecting energy centers for heal-
ing, balancing and meditation. Played 
in sequence, the harmonious tones are 
said to excite and balance every cell in 
the body. Sponsored by the Friends of 
the Collier County Library, The Ancient 

Art of Sound is free and open to the pub-
lic. Advanced registration is required; 
call 394-3272 or visit www.colliergov.
net/library. The Marco Island Branch 
Library is at 210 S. Heathwood Drive on 
Marco Island.

■ von Leibig gala - Save the date, 
Friday, Nov. 21, for the 10th anniversary 
celebration of The von Leibig Art Cen-
ter. The party begins with a tribute at 
4:30 p.m., when past presidents of the 
Naples Art Association will be joined 
by major donors who contributed to the 
building’s construction, representatives 
from builder Kraft Construction, Mayor 
Mayor Barnett and other legislators and 
community leaders. Following the trib-
ute, the NAA’s 47th Founders Exhibition 
and awards presentation takes place 
from 5:30 to 7:30 p.m. As a special treat, 
Naples Opera is presenting its “Opera 
Stars Under the Arts” program under the 
band shell at 8 p.m. For more informa-
tion, call 262-6517 or visit www.naple-
sart.org.

■ Holiday spectacular - Norris 
Furniture & Interiors’ annual Holiday 
Spectacular will benefit Ronald McDon-
ald House Charities of Southwest Florida. 
Tickets are on sale now. Dozens of local 
designers are decorating wreaths and trees 
and creating festive tabletop settings for 
the event. These beautifully decorated hol-
iday items will be displayed at the Norris 
showroom in Naples the week prior and 
auctioned off during a silent auction at the 
gala from 6:30 to 9 p.m. Saturday, Nov. 
15. In addition to the designer decorated 
items, Ronald McDonald House Charities 
has donated dozens of retired Department 
56 Holiday Houses for the event. These 
collector pieces have decorated the Ronald 
McDonald House at HealthPark in Fort 
Myers throughout the years. Tickets to 
the Norris Furniture & Interiors Holiday 
Spectacular are $20 per person. For more 
information, call 649-5151.

■ Doobie Brothers - The Grammy 
Award-winning, multi-platinum-selling 
Doobie Brothers will perform a special 
concert at the Philharmonic Center in 
Naples on Wednesday, Nov. 19, at 8 p.m. 
For more than 30 years, the Doobies have 
defied categories, combining rock ’n’ roll, 
country, blues, jazz and soul to create a 
sound all their own. Tickets to the Doobie 
Brothers are $69. For more information or 
to order tickets, contact Customer Service 
at 597-1900 or toll-free at (800) 597-1900 or 
visit www.thephil.org.

■ Iconic Performers - Joe Leon-
ardo, professor emeritus, Temple Uni-
versity Theater Department, will present 
“Iconic Performers on Broadway,” the 
first class in the series Broadway Med-
ley, as part of the Philharmonic Center’s 
Lifelong Learning arts education program. 
“Iconic Performers on Broadway” will 
examine Broadway divas — past and pres-
ent — from Merman and Martin to Peters 
and LuPone and will be held on Thursday, 
Nov. 13 at 2 p.m. in the Toni Stabile Build-
ing, located just south of the Philharmonic 
Center. Tickets for “Iconic Performers on 
Broadway” are $32. Tickets for the series 
Broadway Medley are $128. The series 
includes additional classes: “The British 
Invasion” on Jan. 29; “Dance on Broadway” 
on Feb. 19; and “Flaherty and Ahrens on 
Broadway” on March 19. For more infor-
mation or to order tickets, contact custom-
er service at 597-1900 or toll-free at (800) 
597-1900 or visit www.thephil.org. 

■ Eileen Newton - Elaine Newton, 
Professor Emeritus of Humanities, York 
University, Toronto, will present “Loving 

Frank” by Nancy Horan, the first event 
in the Critic’s Choice series, as part of the 
Philharmonic Center’s Lifelong Learning 
arts education program. The series features 
enlightening commentary on some of the 
most exciting and important contemporary 
fiction. “Loving Frank” will be presented on 
Saturday, Nov. 15, at 10 a.m. in Hayes Hall. 
Tickets for “Loving Frank” are $30. Tickets 
for the Critic’s Choice series are $180. The 
series includes additional events: “Let the 
Northern Lights Erase Your Name” by 
Vendela Vida on Dec. 6; “Tree of Smoke” 
by Denis Johnson on Jan. 24; “Mister Pip” 
by Lloyd Jones on Feb. 28; “Out Stealing 
Horses” by Per Petterson on March 28; and 
“Fieldwork” by Mischa Berlinski on April 
18. For more information or to order tick-
ets, contact Customer Service at 597-1900 
or toll-free at (800) 597-1900 or visit www.
thephil.org.

■ Boys of Summer - North Collier 
Regional Park will showcase rarely pub-
lished photographs chronicling the “Boys 
of Summer” as seen through the lens of 
award-winning Brooklyn Dodgers’ photog-
rapher Barney Stein. During Stein’s 20 years 
with the Dodgers, he had unequalled access 
to the Brooklyn “Bums” documenting some 
of the most memorable moments in base-
ball history. The 32 black and white images 
feature Dodger greats Jackie Robinson, Gil 
Hodges, Ralph Branca, and legendary batboy 
Charlie DiGiovanna. The “Brooklyn Dodg-
ers Photographs of Barney Stein” exhibit 
opens Nov. 13 and runs through Feb. 1. 

■ Navy jazz -  The Navy’s premier jazz 
ensemble, the Commodores, presents the 
finest in America’s truly original music on 
Nov. 6, at 7 p.m. at the Cambier Park Badn-
shell. A specialty unit of the United States 
Navy Band in Washington, D.C., the group 
features 18 of the Navy’s top jazz and “big 
band” musicians. Under the leadership of 
Senior Chief Musician Philip M. Burlin, the 
Commodores combine the best of Jazz and 
popular music. 

■ Roberto Clemente - North Col-
lier Regional Park will host “Beyond 
Baseball: The Life of Roberto Clem-
ente,”   Nov. 8 through Dec. 27. For many 
baseball fans, Roberto Clemente was sim-
ply the greatest Latin American ballplayer 
ever to step out onto the diamond.  A right 
fielder for the Pittsburgh Pirates (1955-
1972), Clemente earned 12 Gold Gloves, 
appeared in an equal number of All-Star 
games, won four National League batting 
titles, and was twice named the league’s 
MVP.  On the field, he had fire, intensity, 
and a cannon arm that gave every ticket 
holder in the park a show of unforgettable 
athleticism. Off the field, Roberto Clemente 
is remembered as a selfless humanitarian.   
For more information, please contact the 
Exhibit Hall at 252-4060 or 252-4024.

Marilyn Monroe at a Brooklyn Dodgers game by 
photographer Barney Stein.

WHAT TO DO, WHERE TO GO
 Upcoming events
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ARTS COMMENTARY

a serious and stirring playa serious and stirring playa serious and stirring playa serious and stirring playa serious and stirring play

a poetic drama by Deborah Brevoort
on stage October 29 - November 22

PERFORMANCES: Wed.-Sat. at 8 p.m., Sundays at 2 p.m.
tickets $20 adults, $10 students

THE NAPLES PLAYERS Sugden Community Theatre 701 5th Ave. S., Naples FL
www.naplesplayers.org, Gift Certificates available

Tobye Studio season sponsored by Vergina

From an actFrom an actFrom an actFrom an actFrom an act
of hate...of hate...of hate...of hate...of hate...

lovelovelovelovelove

following thefollowing thefollowing thefollowing thefollowing the
crash of Pcrash of Pcrash of Pcrash of Pcrash of PanAmanAmanAmanAmanAm
103 in Scotland103 in Scotland103 in Scotland103 in Scotland103 in Scotland

CallCallCallCallCall 239-263-7990 239-263-7990 239-263-7990 239-263-7990 239-263-7990CallCallCallCallCall 239-263-7990 239-263-7990 239-263-7990 239-263-7990 239-263-7990

We 
need 
your
gold!

We 
need 
your
gold!

We Pay 
More

We Pay 
More

The Friendliest Store In The World! • 877.591.2645
www.Paradise-Jewelry.com • NW Corner of Pine Ridge & Airport

Paradise Jewelry

Sometimes, attending theater is 
like going on a blind date.

You hope you’ll have a great 
time, but you don’t want to have unre-
alistic expectations, only to have them 
dashed.

Seeing “The Goodbye Girl” at the 
Sugden Community Theatre recently 
was kind of like going on a bad blind 
date — not a horrendously bad date, 
but not a love connection either.

The show contains some laughs and 
some nice moments, but nothing to 
really grab your heart. 

It’s a curious selection for the 
Naples Players; the book is flimsy 
(yes, it’s Neil Simon, but it’s Neil 
Simon ultra-lite.) And the music, by 
Marvin Hamlisch, is unremarkable. 
There’s nothing you leave the theater 
humming. The lyrics, by David Zip-
pel, were, in the beginning, inaudible, 
as the sound wasn’t balanced and the 
orchestra drowned out the singers’ 
voices for much of the first part of 
Act I. When I finally could hear them, 
there were some clever lines, but 
also many that sounded like self-help 
clichés.

But still, if you have the right actors, 
they can make fluff palatable. They 
know the material’s thin, but are 
able to make fluff as sweet as cotton 
candy.

Director Dallas Dunnagan has 
moved the action into the present 
day, but that doesn’t update the 
humor, unfortunately. Many of the 
jokes are old and stale. It’s as if the 
show is dressed in a 1970s powder 
blue prom suit with wide lapels… and 
thinks it’s hip.

Many of Simon’s plays are set in 
the past and still work today; unfor-
tunately, “The Goodbye Girl” isn’t as 
lucky.

The entire premise of the musical 
is unrealistic: Paula (Laura Needle) 
and her 12-year-old daughter Lucy (an 
incredible Mariel Weinand) are left 
yet again by another in Paula’s long 
string of unreliable boyfriends. Unbe-
knownst to them, this one has sublet 
their apartment to his actor friend 

Elliot (Paul Little).
So Paula and Elliot decide to share 

the apartment. The plot, of course, is 
that the two hate each other, then fall 
madly in love.

But the two leads, though talented, 
have no sparks. In their scenes of ani-
mosity, Mr. Little is just too sweet and 
amiable. He’s not sarcastic enough, 
his lines aren’t cutting. Ms. Needle’s 
character could use some more depth 
and vulnerability. I don’t believe she’s 
been left by a string of men.

Miss Weinand, as the daughter, is 
fabulous. A natural-born actor, she 
lights up the stage every time she’s on 
it. She portrays her character as a true 
New York kid, with sass and attitude. 
Sometimes kids are cast in shows just 
for cuteness’ sake.  But Miss Weinand 
has true talent.

Kristin Cassidy, as Mrs. Crosby the 
landlord, has a small but recurring 
role and is a bright spot in this dull-
ness. Though her role is minimal, she 
makes the most of it, getting laughs 
with just one line. You watch her and 
think, “Oh, this is how it’s done.”

Jim Corsica, as an off-the-wall direc-
tor, also garnered some much-needed 
laughs. He wants Elliot to play Richard 
III as “a man playing a woman playing 
a man,” and, in his crazy accent, refers 
to the role as “Ree Chard the Turd.”

The off-off-Broadway version of 
“Richard III” was a high point of the 
evening. Elliot endures every actor’s 
nightmare: performing in a show 
that’s a disaster, that doesn’t highlight 
your talent.

Act II of the musical picks up some-
what, with more laughs than the first 
act. One great visual scene was the 
performance by bad food: a singing 
and dancing cupcake, French fries and 
bacon and eggs. Those costumes, by 
Dot Auchmoody, are over-the-top, but 
unfortunately, the humor isn’t.

There were many times during this 
musical when I wished I were laugh-
ing hysterically, unrestrained. But the 
show provides only a few good laughs, 
and mostly chuckles. When you’re 
watching a romantic comedy, you 
don’t want to be saying to yourself: 
“How come I’m not laughing? Why 
isn’t this funnier?”

The musical hits new lows — it actu-
ally introduces a Richard Simmons-
like character called Ricky Simpson 
(played by a game Jack Weld.) The 

hyper exercise guru 
stopped being the 
punch line to jokes 
ages ago, thank 
goodness. Thrown 
gratuitously into the 
show, it just seems 
like a cheap gay 
joke.

Matt Flynn’s 
numerous sets give 
this show a strong 
New York flavor. 
Especially of note 
is the dance stu-
dio in a New York 
loft with an over-
sized clock outside, 
and the apartment 
building rooftop, 
with corrugated 
metal walls and a 
makeshift moon 
and stars. 

But Paula’s apart-
ment has no per-
sonality, and I kept 
wondering why 

a woman in 2008 would have an 
apartment decorated in tacky mid-
70s styles. And while Mr. Flynn’s  
subway entrance looks very realistic, 
I kept looking for some more grit 
and grime, maybe some newspapers, 
cigarette butts and crushed coffee 
cups underfoot.

Ultimately,  “The Goodbye Girl” 
fails to connect. I was hoping to 
fall in love with it, but although it 
made me laugh a little, there were no 
sparks.  ■

NancySTETSON
nstetson@floridaweekly.com

>>What: The Goodbye Girl
>>When: through Nov. 8
>>Where: Sugden Community Theatre, 
 701 Fifth Ave. South, Naples
>>Cost: 35 for adults, $10 for students 18  
 and younger; also available is a   
 special “dinner and a show” package  
 (with dinner at Vergina Restaurant)
 for $58.
>>Info: Call 263-7990 or go to 
 www.naplesplayers.com

If you go

If the spark’s not there…
‘The Goodbye Girl’ fails to connect

Above and below: Scenes from “The Goodbye Girl”
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GIVING

In these uncertain economic times, 
the essential services of our nonprofits 
are critical to our community. messential-
goal of a nonprofit board is to help its orga-
nization perform with maximum effective-
ness. The Community Foundation of Collier 
County, through its Center for Nonprofit 
Excellence, offers seminars and training on 
the best practices of nonprofit boards. This 
is the third in a five-part series.

Board members are the primary cham-
pions and supporters for all aspects of 
a nonprofit organization — including its 
fundraising activities.

In order to ensure participation in fund-
raising, boards should clarify expectations 
in detail when new members join their 
board. Those who admire an organization’s 
mission should willingly commit their time, 
talent and treasure to the organization. The 
board’s unanimous commitment strength-
ens the organization’s case for support from 
others.  

One of the most basic fundraising pre-
cepts is that people give to people. There-
fore, fundraising is often called "friend-
raising." Board members are in a unique 
position to maximize the “friends” of a non-
profit and ensure the resources are avail-
able to sustain the work of the mission.

A board member's participation in fund-
raising is demonstrated by:

1. Personal monetary contribution by 100 
percent of the board. This forms the foun-
dation of persuasive solicitations.

2. Understand, endorse and participate 
in the fund development planning. Help  
identify and evaluate prospects.

3. Share in the cultivation of key prospects. 
Writing notes, making calls, setting appoint-
ments all contribute to the fundraising effort.

4. Introduce people you know to the 
organization.

5. Write thank-you letters and make 
thank-you phone calls. Thanking people 
who support the cause is a sure way to 
acknowledge that you appreciate their help 
and would like it to continue.

When deciding on strategies to use in 
fundraising, always keep in mind the cost 
verses the impact of your activities. The 
Ladder of Effectiveness developed by the 
National Center for Nonprofit Boards iden-
tifies the most effective and least effective 
ways that nonprofits have used to raise the 
dollars that support their programs. 

Here’s how The Ladder of Effectiveness 
rates ways of soliciting financial support, 
from most effective to least:
➤ Face-to-face meetings
➤ Personal letter on personal letterhead 
with a follow up phone contact
➤ Personal telephone call
➤ Direct-mail letter, personalized
➤ Direct-mail letter
➤ Telemarketing phone call
➤ Fundraising event
➤ Door-to-door canvassing  ■

Fundraising success depends 
on unanimous board support
BY MARY ELLEN BARRETT________________________
Vice President of Programs
The Community Foundation of Collier County

starting at $699 Monday thru Friday
11am to 3pm

Appetizers  Soups Salads
Ste hops  Ribs hicken
Seafood  Pizza  Burgers  Dogs
Sandwiches  Pasta and more 

GREAT
FOOD
Express LUNCHES

EXCITING SPORTS
Every Major Sporting event available on our state-of-the-art TVs 

HAPPY HOUR
All Domestic Beer, Wells,

lls and House Wines 

Monday thru Friday 3 to 7

1/2 price

Bonita Springs 948-7444
all Ahead Seating      Year Round

On US 41 – 1/4 mile south of 
Vanderbilt Beach Road.  
Look for the large American Flag. 

On US 41 – 1/2 way between Bonita Beach Rd. & 
orkscrew Rd. in front of Regal inemas 

Naples 591-0733

Southwest Reader’s Choice Poll ∂ Big Al’s City Grill Awarded:
∂ Best All Around Restaurant
∂ Best Family Restaurant 

∂ Best Sports Bar
∂ Best Chicken Wings

∂ Best Happy Hour
∂ Best Pizza

Sponsored by the Southwest Florida - Lee County Fair Association

LEE CIVIC CENTERLEE CIVIC CENTERLEE CIVIC CENTERLEE CIVIC CENTERLEE CIVIC CENTER
11831 Bayshore Road
Ft. Myers, FL 33917

239-543-8368

Admission
Adults $8

Children 6 to 12 - $4
5 & Under - FREE

Paid Admission includes one visit
thru Haunted House

Children’sGames

LiveEntertainment

October 23, 24, 25 &
28, 29, 30, 31
Gates open at 5pm

Haunted House at 5:30pm

Costume Conteston the 31st

at the
HAUNTED
HOUSE

Ride Thru

$2PUZZLE ANSWERS

The McTague Family 
Fund, Established 1989

Jim McTague and his 
wife Jeanne established 
their Donor Advised 
Fund knowing they 
wanted to support the 
nonprofit causes dear 
to their hearts and to 
benefit from the Foun-
dation’s expertise on assessing community 
needs. When Mrs. McTague died in April 
2000, Mr. McTague continued with their 
charitable plans with the future in mind.

A loyal supporter of the Leadership 
Center, the Foundation’s program for 
nonprofit excellence, he believed that by 
strengthening community nonprofits they 
in turn have a more significant and endur-
ing impact on the causes they serve. The 
value of giving back to the community was 
always high on Mr. McTague’s list, and his 
wish was to share this value with his chil-
dren and grandchildren.

Before his death in 
February of this year, Mr. 
McTague worked with 
the Foundation on divid-
ing his fund into four sep-
arate funds for his daugh-
ters and their families. It 
was his plan to grow the 
family fund and that his 
legacy be that his family 

experience and share in the same rewards 
of charitable giving that he and Jeanne 
shared in their lifetime. ■

— With assets of more than $61 mil-
lion, the Community Foundation of Collier 
County manages more than 400 funds 
established by charitable individuals and 
organizations. Investment earnings on 
these funds are used to address com-
munity needs. Since 1985 the Foundation, 
together with its fundholders, has granted 
$30 million back to our community. For 
more information, call 649-5000 or visit 
www.cfcollier.org.

FOCUS ON FOUNDATION FUNDHOLDERS

Susan McTague Goldman, Jim McTague, 
Jeanne McTague, Mary K. McTague, 
Jeanne Manuri, Jo Ellen Atkinson
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FLORIDA WEEKLY PUZZLES
CROSSWORD

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

HOROSCOPES
■ LIBRA (September 23 to   

October 22) A meeting of the minds on 
a workplace project might well develop 
into something more personal for Librans 
looking for romance. Aspects are also 
favorable for platonic relationships.

■ SCORPIO (October 23 to 
November 21) A more-positive mood 
might be difficult to assume in light of a 
recent problem involving the health of 
someone special. But by week’s end, your 
emotional barometer should start to rise.

■ SAGITTARIUS (Novem-
ber 22 to December 21) Look for a 
changed attitude from a former adversary 
once he or she realizes you have your col-
leagues’ full support. Now you can refocus 
your energies on that workplace project.

■ CAPRICORN (December 22 
to January 19) This time, a difference 
of opinion might not be resolved in your 
favor. But be patient. It could all ultimately 
work out to your advantage, as new infor-
mation begins to develop.

■ AQUARIUS (January 20 to 
February 18) A tug of war develops 
between the artistic Aquarian’s creative 
aspect and his or her practical side. Best 
advice: Prioritize your schedule so you 
can give appropriate time to both.

■ PISCES (February 19 to 
March 20) You could be entering 
a career phase awash with job-related 
demands. But avoid being swamped by the 
overflow and, instead, keep treading water 
as you deal with demands one by one.

■ ARIES (March 21 to April 
19) You enjoy the attention early in the 

WEATHER OR NOT

SUDOKU
By Linda Thistle

Sponsored By:

★  ★

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

SEE ANSWERS, C9SEE ANSWERS, C9 ©2007 King Features Synd., Inc. World rights reserved.©2007 King Features Synd., Inc. World rights reserved.

Puzzle Difficulty this week:

week, but it might be a good idea to opt 
for some privacy by week’s end so that 
you can have more time to consider an 
upcoming decision.

■ TAURUS (April 20 to May 
20) You unearth some surprising facts. 
Now you need to consider how to use 
them to your advantage. Meanwhile, it 
might be best to keep what you’ve learned 
secret for now.

■ GEMINI (May 21 to June 
20)  A comment by a colleague piques 
your curiosity to know more. Best advice: 
You’ll find people more likely to offer 
information if you’re discreet when mak-
ing your inquiries.

■ CANCER (June 21 to July 22)
Your energy levels begin to rise by mid-
week. This allows you to catch up with 
your heavy workload and still have plenty 
of get-up-and-go to go out on the town 
this weekend.

■ LEO (July 23 to August 22) 
You’re probably roaring your head off 
about a perceived slight from a longtime 
critic. Ignore it. That person might just be 
trying to goad you into doing something 
you might later regret.

■ VIRGO (August 23 to Sep-
tember 22) The early part of the week 
is open to spontaneity. Then it’s time to 
settle into your usual routine to get all 
your tasks done. A personal situation 
could require more attention from you

■ BORN THIS WEEK: You are 
an exceptionally loyal person, and you’re 
respected for your ability to keep the 
secrets entrusted to you.

 
(c) 2008 King Features Syndicate, Inc.

ALL SPECIALS ARE  Dine in only AND  Not valid with any other offers.

BREAKFAST  &  LUNCH Specials
REAL DEAL!The

BREAKFAST Mon-Sat 6:30 A.M. until 11 A.M.

LUNCH Mon-Sat 11 A.M. until 3 P.M.

BIG 9 FOR $3.99

STARTING AT $4.99

3 Eggs, 3 Bacon, 3 Pancakes

Full Rack of Mel’s Award winning

BABY BACK RIBS
FOR $9.99

Served with 

French Fries 

and Cole Slaw
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THURSDAY

NOVEMBER 6

11 A.M. TO 1:30 P.M.

AT THE 

INTERNATIONAL

DESIGN CENTER

SILENT AND LIVE 

AUCTIONS

GUEST FASHION 

COMMENTATOR: 

WINK-TV ANCHOR 

LOIS THOME

2008
FASHION 
OBSESSION

 
 

 

     From your fi rst bite you will know the difference of 
Prime Dry Aged Beef. Voted Best Steakhouse by Naples 
Daily News and winner of the 2008 Wine Spectator 
Award of Excellence.

        Naples Best Live Music Nightly

 
 

•Monday-Shelly Shannon 7-11 pm

•Wednesday-Saturday Wendy & 
  Company 7-11 pm
•Thursday, Friday & Sunday Robert
   Williamson 7-11 pm

Where Goodlette Frank meets 41 in downtown 
Naples | 403 Bayfront Place 435-9353 | www.stoneyssteakhouse.com

Opening October 31st!
Naples New Upscale Sports Bar
•13 Plasmas 
•130” Big Screen TV
•Great Happy Hour 
•Open 7 Days a week 
•Sunday BrunchFun Fare, Sports & Spirts

489 Bayfont | 239.530.2225

Shanes Cabana Bar: This outdoor Cabana bar is built directly over the 
water and features full bar, tropical drinks and martinis. 

• Happy Hour 1/2 price drinks from 4 to 7 pm everyday! 
• Live Music every Friday 5-8 pm & Sunday 3-6pm
732.6633  Where Goodlette Frank meets 41 in downtown   Naples| BayfrontPlace

Voted Best 
After Work 

Happy Hour!

Defending Angels

West Palm Beach author Mary Stan-
ton has penned a delightfully quirky 
paranormal cozy (no sex, no gore) in 
this, her 33rd novel. Ms. Stanton has 
laced her pages with intriguing phan-
toms and eerie events. And she’s chosen 
an excellent locale — Savannah, one of 
the most haunted cities in the country.

Her protagonist is Brianna “Bree” 
Winston-Beaufort, a wet-behind-the-ears 
lawyer just freshly graduated from Duke 
University. Bree leaves the family practice 
and moves to Savannah where she hopes 
to open her own practice and put some 
distance between herself and her wealthy 
but eccentric family. Her adventures begin 
immediately when, on a quest for tem-
porary office space, she finds the perfect 
place. The good news — it’s a charming 19th 
century house on the back streets of Savan-
nah’s historic landmark district. The bad? 
It’s located right next to an old, neglected 
cemetery. Not only does this final resting 
place come equipped with a very restless 
ghost, it is an all-murderers’ cemetery.

Thanks to a former law professor who 
admires her legal skill and abilities, Bree 
immediately snags a moneyed client — Liz 
Overshaw. Overshaw is the very successful 
CFO of a corporation headed by Benjamin 

“Blackhearted” Skin-
ner, one of Georgia’s 
most reclusive bil-
lionaires. Skinner 
has recently died 
during a fishing 
trip with his daugh-
ter and son-in-law. 
Now, from the grave 
he is haunting Over-
shaw and making 
her life miserable, 
determined that she 
find his killer. Over-

shaw, in turn, hires Bree to look into his 
mysterious death. 

Skinner needs assistance not only in find-
ing his murderer, but also in proving his 
innocence against the charge of greed, an 
indictment handed down by the Celestial 
Court.

As Bree launches the investigation, she is 
aided by Lavinia, her charmingly southern 
landlady; Gabriel Striker, a PI with some 
unearthly talents; Sasha, a canine ally with a 
broken leg that Bree rescues; and two able 
male assistants, Petru Lucheta and Ronald 
Parchese. Other cast members include her 
legal “angel,” Professor Cianquino, and Pay-
ton, an obnoxious former lover.

Set against the backdrop of beautiful, 
timeless Savannah, this weird cadre of char-
acters delivers ultimate justice. The charac-
ters are solid, the plot moves along nicely, 
and all in all, this is a captivating and whim-
sical mystery. ■

By Mary Stanton 
(Berkley Prime Crime, $7.99)

REVIEWED BY PRUDY TAYLOR BOARD_____________________________
Special to Florida Weekly

BEACH READING



2635 COLONIAL BLVD.

†LIFETIME LIMITED WARRANTY ON ALL NEW TOYOTAS. NO ADDITIONAL CHARGE. SEE DEALER FOR DETAILS.  PRICES AND PAYMENTS PLUS SALES TAX, TAG AND TITLE FEE. *PRICE INCLUDES ALL FACTORY REBATES AND INCENTIVES. **PAYMENTS BASED ON 75 MONTHS FINANCING WITH CREDIT SCORE OF 720 OR HIGHER. ***0%
FINANCING FOR LIMITED TERMS TO QUALIFIED BUYERS. SIENNA PRICE GOOD DATE OF AD ONLY. LIMITED SUPPLYAT THIS PRICE. ALL OFFERS ONLY GOOD ON DATE OF PUBLICATION. SEE DEALER FOR DETAILS. PICTURES FOR ILLUSTRATION PURPOSES ONLY. DEALER NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS OR OMISSIONS.

13 BANKS & MAJOR LENDING INSTITUTIONS 
ARE ALL COMING TOGETHER AT FORT MYERS TOYOTA!

LIFETIME WARRANTY
UNLIMITED TIME, UNLIMITED MILES†

Lifetime Limited
Non-Factory Warranty
on all new Toyotas.
Good at participating
dealerships
nationwide.

MODEL#7188  

NEW 2008 Toyota TACOMA 4x2 SR5
• AUTO • V6 • CRUISE • A/C

$21,980BUY
FOR OR$354 PER

MO.**

*

MODEL#5326
STK#SI75623

NEW 2008 Toyota SIENNA CE
• AUTO • V6 • A/C • CD • P/W • TILT • P/L AND MORE!

$21,886BUY
FOR OR$349 PER

MO.**

*

MODEL#1932
STK#Z093014

NEW 2009 Toyota MATRIX
• 1.8L 4CYL • AUTO • ABS • P/L • P/W • CD • SIDE AIRBAGS

$18,498BUY
FOR OR$298 PER

MO.**

*

MODEL#1421
3 TO CHOOSE FROM
STK#S225623

NEW 2009 Toyota YARIS
• 1.5L 4CYL • 3 DR • MANUAL • A/C • AM/FM • TINTED WINDOWS

$12,488BUY
FOR OR$199 PER

MO.**

*

31 MPG
EPA average

MODEL#2513
15 TO CHOOSE FROM

NEW 2009 Toyota CAMRY
• 2.4L 4CYL MANUAL • A/C • CRUISE • CD • P/L • P/W • SIDE AIRBAGS

$17,988BUY
FOR OR$283 PER

MO.**

*

35 MPG
EPA average

MODEL#1832
STK#Z093014

NEW 2009 Toyota COROLLA
• 1.8L 4CYL • A/C • AUTO • TILT • CD • SIDE AIRBAGS

$15,998BUY
FOR OR$256 PER

MO.**

*

29 MPG
EPA average

36 MPG
EPA average

0% Financing for 60 months***

$2,000FACTORY
REBATE! 

0% 6FULL YEARS
ON NEW TOYOTAS!

FOR
UP TO ON SELECT NEW TOYOTAS TO

QUALIFIED BUYERS.

TO
LEND!

• WELLS FARGO • WACHOVIA • HARRIS BANK  • HUNTIGTON BANK 
• US BANK • SUN COAST CREDIT UNION & MORE!

IT HAS NEVER BEEN EASIER TO BUY!

FT. MYERS TOYOTA

OVER

$275 MILLION$275 MILLION

ONLY 
1 LEFT
AT THIS 
PRICE!

$2,500
FACTORY REBATE! 
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3 Ways to Buy a Home

for Less Money
3 Ways to Buy a Home 

for Less Money

This report is courtesy of Molly Whalen, Affordable Homes Reality Team of Sun Realty. 
Not intended to solicit buyers or sellers currently under contract. Copyright 2008.

If you’re like most homebuyers, you have two primary 
considerations in mind when you start looking for a 
home. First, you want to find the home that perfectly 
meets your needs and desires, and secondly, you want 
to purchase this home for the lowest possible price.
    When you analyze those successful home buyers 
who have been able to purchase the home they want 
for thousands of dollars below a seller’s asking price, 
some common denominators emerge. While the ne-
gotiating skills of your agent are important, there are 
three additional key factors that must come into play 
long before you ever submit an offer.
    This topic has been the subject of extensive analysis 
by industry experts, and a summary of their findings, 
and a specific step-by-step purchase plan for home-
buyers, can be found in a new special report called 
“Homebuyers: How to Save Thousands of Dollars 
When You Buy”.
    This free report outlines the psychology of how a 
seller sets their asking price, and gives you 3 simple 
steps to follow, before you even set foot in a seller’s 
home, which could help you to successfully slash thou-
sands of dollars off the price of the home you want.
    For pre-recorded information about how to order 
your free copy of this report, call 1-888-862-5380 and 
enter 4014 (talk to no one). Call now to find out how 
you can save thousands of dollars when you buy a 
home. 

Creative Classics           Classically Naples  

Early Dining ... All Night Long 
‘till the sun sets ... after the moon rises

3 COURSES  
from our Selection of

Menu Classics

$24.00 
THROUGH OCT. 31ST 

Present this ad or download certifi cate at  
WWW.RIDGWAYBARANDGRILL.COM  

Third Street & 13th Avenue South in Old Naples 239-262-5500                 
Ridgwaybarandgrill.com

The Naples Players need 
volunteers with sewing skills 
to alter and sew costumes 
and accessories. Whatever 
their needlecraft ability, vol-
unteers working by hand or 
at a machine will enjoy the 
friendly atmosphere of the 
Costume Shop on afternoons 
and evenings at Sugden Community 
Theatre, Dot Auchmoody, supervisor of 
the shop, promises.

The 2008-09 season’s productions 
provide ample opportunities for tailors 
and seamstresses to build costumes 
from historical periods like the 1920s 
for “Anything Goes!,” the 1940s for “The 

Musical Comedy Murders of 
1940,”  and the 1960s-1980s 
for “The Heidi Chronicles,” 
right through to contempo-
rary wardrobes like those for 
“Dinner with Friends” and 
“Moon Over the Brewery.”

KidzAct, the youth theater 
of The Naples Players, could 

especially use the talents of costumers 
to work with the children and stitch 
original outfits for their performances.

To volunteer or for more information, 
call volunteer coordinator Becky Troop 
at 434-7340. To learn more about The 
Naples Players, visit www.naplesplay-
ers.org. ■

Gulfshore Playhouse is gearing up for 
its third season with a lineup featuring a 
musical making 
its Florida pre-
miere, a Pulitzer 
Prize and Tony 
Award winning 
drama as well as 
a classic comedy 
revival.

“Another Night Before Christmas” 
has its Florida premiere and opens the 
season Dec. 11-21. The holiday musical 
revolves around a disillusioned woman 
with a lack of holiday spirit and an 
intruder claiming to be Santa Claus. Is 
he really the jolly old elf determined to 
help her find the true meaning of the 
season, or is he actually a homeless bur-
glar? Find out in this touching holiday 
treat for the whole family.

Running Feb. 19-28, 2009, “Doubt: A 
Parable” is a Tony Award and Pulit-
zer Prize winning drama starring Tony 
Award nominee Alan Campbell (last 

seen at Gulfshore Playhouse in his 
star turn as Professor John Haverty in 

“Oleanna”). This 
thought-provok-
ing piece set in a 
1960s parochial 
school exam-
ines questions 
of moral uncer-
tainty when a 

priest's actions come under suspicion.
Rounding out the season is Moliere’s 

“Tartuffe,” April 2-11, 2009. Richard 
Wilbur’s translation of this 17th cen-
tury classic comedy follows the antics 
of a wily hypocrite as he schemes and 
seduces his way through his benefac-
tor's fortune and family.

Gulfshore Playhouse, Naples’ first 
self-producing professional theater 
company, produces exclusively at the 
Norris Center downtown. Tickets start 
at $30 and are available by calling (866) 
811-4111 or by visiting www.gulfshore-
playhouse.org. ■

The Naples Players will hold open 
auditions for the mainstage production 
of the romantic comedy “Moon over the 
Brewery” beginning at 2 p.m. Saturday, 
Nov. 1. Roles to be cast are one woman 
(35-55 years old), two men (40-60) and 
one girl (12–18). Anyone can try out, and 
no appointment is necessary.

The audition begins at 2 p.m. at Sugden 

Community Theatre. Actors will be asked 
to read excerpts from the script, which is 
available at the box office for perusal 
for up to 72 hours (with a $20 deposit). 
Rehearsals will begin Monday, Nov. 24; 
the show runs Jan. 14 through Feb. 7.

For more information, call 434-7340 
x10, or click on “Moon over the Brew-
ery” at www.naplesplayers.org. ■

‘Moon over the Brewery’ try-outs

The Naples Players need volunteers
to keep their Costume Shop in stitches

Gulfshore Playhouse announces
three shows for its third season



The Sanibel
Shopping Experience ...

FOR LEASING OPPORTUNITIES CONTACT LISA BRAMM AT 
239-472-2792 OR EMAIL  LISA.BRAMM@RLRLLC.COM

Tahitian Gardens • 1975-2019 Periwinkle Way
C. Turtles • Cheeburger Cheeburger • Escentials • Giggles • Island Bakery & Coffee House • Needful Things • Sanibel Café 

Sanibel Resort Wear • Seaweed Gallery • The Cedar Chest Fine Jewelry • Shiny Objects • Wilford & Lee
Olde Sanibel Shoppes • 630 Tarpon Bay Road

Amy’s Something Special • CROW • Island Paws • Over Easy Café • Suncatchers Dream
The Village Shops • 2340 Periwinkle Way

Friday’s Child • Massage & Bodywork of Sanibel • The Polish Pottery Shoppe • Why Knot • William E. Wilson Fine Jewelry
MA34034     MM18960

Kelly’s Cocoons
Authentic butterfl y artwork by Kelly Murphy; suitable for 
wall or table display. Kelly’s also carries 14K gold sea-life 

and coin jewelry. 20% storewide discount.

The Polish Pottery 
Shoppe is open with its 

beautiful hand made goods 
and “green” patio furniture. 

Tribeca Salon will open in 
November.

Save the TaTa’s can be found at 
Amy’s Something 

Special. A portion of the 
proceeds from the sale of 
these products goes to the 

Susan G. Komen Foundation.

Island Paws Over Easy 
and the Dine out for Hunger. 

October 25th Halloween Cos-
tume Party for pets from 2-4. 

October Events at the Centers

Sanibel Art & Frame
“Windsurfi ng San Carlos” by Frank Sadera is one of over 

30 of his works currently displayed.  Over 5000 frame 
options available to enhance your art purchases.

Island Grooming by Lisa
Lisa will groom your dog with love and care.  Highest 

quality products and equipment will keep both dogs and 
owners happy.  472-7297

Subway
$5 Foot long Subs all day every day.

That’s something to “Holla” About.  Stop in, eat fresh!

Curves
A 30 minute complete body workout that is fun, fast and 

safe. We will assist you with your weight loss goals in a car-
ing and friendly manner.  Ask about 30% discount with ad.

Johnny’s Pizza
Serving the fi nest Chicago Style Pizza, Gourmet Pizza, 
Subs, Salads and Pastas. Stop in for take out or call for 

delivery.  472-3010 or 472-1023

This week featuring: 2496 & 2460 
Palm Ridge Rd.

Periwinkle Way To Causeway

To Captiva

Periwinkle Way To Causeway

To Captiva

2340 Periwinkle Way

1975 
Periwinkle Way

2460-2496 
Palm Ridge Road  

630 
Tarpon Bay Road

Visit all fi ve centers conveniently located within one mile.

The Village Shops Olde Sanibel Shoppes

Sign up for 
Tahitian Gardens

$200
Gift Certifi cate

Enter by Oct. 31st. 

BC

Tarpon
Bay 
Towne
Center
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FLORIDA WEEKLY SOCIETY

Send us your society photos. Include the names of everyone in the picture. E-mail them to society@fl oridaweekly.com.

American Heart Association at the Hyatt Coconut Point

Naples Winter Wine Festival volunteers at Waterside Shops

1. Teresa Ferrari, Regan Goldberg, Danielle 
Broderick, Laurie Mahoney, Christina Lisot-
to, Jessica Hughes, Leslie Amick, Jennifer 
Baggett and Debbie Duncan
2. Jennifer Baggett, Christina Lisotto and 
Helen Ann Kroll
3. Cathy and Randy Wayne
4. Bette Aymar, Connie Galloway and John 
Aymar
5. Pete Manion, Susan Manion, Franny Kain 
and Tom Galloway
6. Melissa Caffey and Mindy Cowan
7. Mark Benson and Claudia Polzin

1

32

4 5

6 7

Send us your society photos. 
Include the names of everyone in the picture. 
E-mail them to society@fl oridaweekly.com 

or mail them to Florida Weekly,
2025 J&C Blvd., Suite 5 Naples, FL 34109.  

Enclose a self-addressed, stamped 
envelope if you would like photos returned.

COURTESY PHOTOS
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1. Christian Busk and Barbara Barnes 
Buchanan
2. Trish Leonard and Gary Price
3. Greg Durdak, Debbie Hughes, Shannon 
Yates and Rachel Tramonte
4. Charlie Strader, Janet and Tom Martin
5. Gred and Heather Shapiro
6. Ty Goff and Katie Shea

1 2

3

4

Send us your society photos. 
Include the names of everyone in the picture. 
E-mail them to society@fl oridaweekly.com 

or mail them to Florida Weekly,
2025 J&C Blvd., Suite 5 Naples, FL 34109.  

Enclose a self-addressed, stamped 
envelope if you would like photos returned.

COURTESY PHOTOS

Slow Food Southwest Florida’s Inaugural Wine and Food event at the historic Nutting House

4444444444444444444444444444444444444444444444444444
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1. Ronald McDonald and David Schiering
2. Bob Babes and Mike Skov
3. Eric Sandberg and Rod Hagan
4. Rudy Busch and Bryan Simmering
5. José Ferrer, Javier Lerio, Brad Ashlinn and 
Mike Castillo
6. Roy Taylor and Larry Hagan

4

Ronald McDonald House Charity Tournament

65

3

JIM MCLAUGHLIN / FLORIDA WEEKLY
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Ronald McDonald Hous

1 2

Send us your society photos. 
Include the names of everyone in the picture. 
E-mail them to society@fl oridaweekly.com 

or mail them to Florida Weekly,
2025 J&C Blvd., Suite 5 Naples, FL 34109.  

Enclose a self-addressed, stamped 
envelope if you would like photos returned.

MURDER MYSTERY TRAIN’S UPCOMING EVENTS

SEMINOLE GULF 
RAILWAY

239-275-8487
www.semgulf.com

 “To Kill a Nightingale”
Wed., Thurs., Sundays until Nov. 30th

“A Hard Day’s Death”
Fridays & Saturdays until Nov. 29th

Christmas Train & Boat Ride
Included: 5-Course Dinner on Train

       BEST COSTUME         Award in each car!

Family Dinner at Noon or 
Murdey Mystery at 5:30pm

Daytime Excursions start
Nov. 26, Wed., Sat., Sun.

9:30am & 11:45am 

➤

➤

December
8, 9, 15, 16, 22, 23

Thanksgiving

www.ribcity.comwww.ribcity.com

10 Southwest Florida Locations10 Southwest Florida Locations

Voted
#1 Ribs13 Years in a Row!



The changing colors of license 
plates signal that fall has arrived 
in Southwest Florida. As part-time 

residents and northern visitors flock south 
they bring with them reasons to socialize, 
entertain and, of course, drink wine (if 
indeed we need an excuse).

We all have a tendency to stick with the 
varieties we know and love, so I thought 
I’d see what a few devotees were drink-
ing now. I stopped by a few of the city’s 
popular wine haunts and talked with 
some oenophiles about their latest favor-
ites. What follows is a sampling of their 
answers. Perhaps something among them 
will provide a new taste experience that 
will serve you and your friends well this 
fall and into the holiday season.

Frank Wintersberger, a part-time resi-
dent of Moorings Park in Naples (who 
summers in Cedarburg, Wis.), had just 
finished lunch at Campiello’s, where he’d 
enjoyed an Amarone Classico, and was 
doing a little shopping at Tony’s off Third. 
He described the Amarone Classico as 
having a bright ruby color with cherry 
and raisin flavors. He told me he likes 
medium- to full-bodied reds. “I like a good 
cabernet or merlot as well, and look for a 
little higher-end wine,” he said.

When buying wine, Mr. Wintersberger 

generally opts for something he’s tried 
before or something that has been recom-
mended by someone whose taste he trusts. 
“I was in Idaho recently and enjoyed a 
bottle of Privada Malbec from Argentina,” 
he said. “It was very nice and smooth with 
good plum and berry flavor.”

 On occasion, he said, he defers to his 
wife’s preferences for pinot grigio or a 
German white.

Jim Arnaiz of Naples is a red wine 
lover as well, one who’s especially fond 
of Australian Shiraz. He recently sampled 
some Jip Jip Rocks Shiraz with winemaker 
Brad Rey of Morambro Creek Wines at 
Total Wine. “This wine is nice, with good 
fruit, and is a good value at its price,” Mr. 
Arnaiz said.

Not surprisingly, the winemaker had 
some thoughts on the subject, too. “With 
beef, the shiraz-cabernet is my favorite 
from our Jip Jip Rocks label,” Mr. Rey said. 
“With seafood and crawfish, I like to have 
an Australian Albarino, or a crisp Clare 
Valley Riesling.”

Emily and Adam Holwerda live year-
round at Miramar Lakes in southern Lee 
County and were recently shopping at 
The Wine Merchant in North Naples. Mrs. 
Holwerda said she likes the Coya Napa 
Valley Malbec (2004 Oakville). “It’s pretty 
juicy, with plum and berry flavors, and 
full-bodied,with a nice finish and floral 
notes. It’s a great instant drinking wine, as 
it does not need to breathe much, but does 
open up more after a while.”

Although she most often drinks reds, 

Mrs. Holwerda said she likes a char-
donnay now and again. “Recently I 
enjoyed the Ramey Russian River 
Chardonnay,” she said. “It has a 
nice buttery finish and is well bal-
anced from beginning taste to the 
finish. It’s great with food because it 
doesn’t overpower.”

Mr. Holwerda has a few favorites 
of his own. “I like a nice Australian 
shiraz,” he said, adding he finds Mol-
lydooker’s The Boxer “a good every-
day kind of wine.

The Holwerdas attended the Mol-
lydooker tasting recently at Caxam-
bas Restaurant and enjoyed meeting 
owners Sarah and Sparky Mar-
quis, the owners. “The Enchant-
ed Path Shiraz-Cabernet and The 
Velvet Glove Shiraz, both by Mol-
lydooker, are just incredibly well-made 
wines,” Mr. Holwerda said. “I also like 
shiraz wines from the Torbreck winery 
in Australia. They make a wide range in 
different price points, and they’re all very 
tasty.”

Andy Merten, the former manager of 
Haskell’s The Wine People on Pine Ridge 
Road who recently moved from Naples to 
Minnesota, told me one of his new favor-
ites is the Andrew Will Champoux Vine-
yard 2004 from Washington. “A tradi-
tional Bordeaux-style cabernet sauvignon 
blend, it’s elegant and layered with big 
plum and berry flavors,” he said. “I really 
enjoy the long supple finish; it seems to go 
on forever.”  ■
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Petco Pet Halloween
Costume Contest

Friday, October 24
Registration begins at 5pm
Contest will begin at 7pm

Many prizes awarded and more!

I-75 & Alico Rd.  239.267.0783  GulfCoastTownCenter.com  A Joint Venture of The Richard E. Jacobs Group and CBL & ASSOCIATES PROPERTIES, INC.

Lee County Library System presents the

Chocolate & Spirits
Festival IX

Saturday, October 25
6 to 9pm

Live music by
The Geek Skwad!

Kids Halloween Boo Bash ‘08
Thursday, October 30, 5 to 9 pm
Costume Contest & Trick or Treating

Visit GulfCoastTownCenter.com for more details.

                                        

Wine picks of the week 
>>Mollydooker The Boxer Shiraz 2007: 
This winery continues to produce superb shiraz 
offerings, and this affordable choice is full of ripe 
blackberry and dark fruit fl avors, and a long fi nish 
with light tannins. About $25.
>>Ramey Russian River Chardonnay 2006: 
Crisp with vibrant orchard fruit fl avors and earthy 
citrus fl avors. Intensely fl avored and long on the 
palate. About $40. 
>>Numanthia Termes 2005: Espresso, toasted 
walnut, black cherry and light earthy fl avors in 
this powerful Spanish red. Good tannins that will 
improve with aging. About $28.

j imMcCRACKEN
vino@florida-weekly.com

Emily and Adam Holwerda

Toast the change in seasons with some new wines
VINO

JIM MCCRACKEN / FLORIDA WEEKLY
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Mexican food often gets a bad rap as 
a lard-laden and cheese-drenched 
cuisine. That’s due largely to the 

ubiquitous nature of its often mediocre 
cousin, Tex-Mex, which is served in vast 
quantities at chain establishments across 
the land.

It wasn’t until I visited Mexico that I 
discovered what a vibrant and varied cui-
sine it is. Chicken mole, papaya salad, fresh 
fish with salsa verde and velvety-sweet flan 
were just a few of the dishes that made me 
realize that what I’d previously tasted had 
been a woeful imitation of the real thing.

Just why it’s so hard to find the genuine 
article from a country so close to our own is 
something I can’t explain. We’ve successful-
ly imported the cuisines of locales as remote 
as Vietnam, Iran and Thailand, so why not 
that of our close southern neighbor?

That’s just what Chris Cassel, the founder 
of Cilantro Tamales, set out to do when he 
opened the restaurant about six years ago. 
He advertised for Mexican home cooks, 
selected the best of their recipes and even 
hired several of the women to reproduce 
their creations in his kitchen.

And so was born a modest little eatery 
that quickly became a hit with food lovers 
who were observant enough to spot the sign 
as they sped along U.S. 41 and adventurous 
enough to stop and taste. Since then the 
restaurant has taken over additional space in 
the strip center and is now a charming mid-
sized establishment with simple wooden 
tables, handmade pottery, hanging clusters 
of red and green chile peppers and warm 
mustard-colored walls. Earth-tone Mexican 
tiles serve as placemats, and most of the 
food comes on bright Fiesta ware.

Tortilla chips and two dips arrive along 
with the menus. Both the chunky pico de 
gallo and the smoother salsa possess great 
fresh flavors that require serious willpower 
to resist eating to excess before the first 
course has arrived. We did our best, know-
ing we’d want more of those chips when our 
guacamole and sopa de tortilla arrived.

The soup had a creamy tomato base that 
contained shreds of chicken, some tortilla 
chips suspended on top, and aromatic cilan-
tro, among my favorite herbs. I’d expected 

a bit more in the way of chicken and veg-
etables, but the soup was light and well sea-
soned and the chips served as a fine vehicle 
for scooping it up.

Better still was the guacamole, a chunky 
version full of avocado, tomatoes, jalapenos 
and just enough lime juice, onion and garlic 
to enliven the milder ingredients. Note to 
self: Skip the soup next time and feast on 
this fresh, sensual classic.

I’m always torn when I visit Cilantro 
Tamales: Should I get those terrific tamales, 
the soft tacos with shredded beef or some-
thing altogether different, such as the steak 
Milanesa, with its tempting salsa verde?

I compromised on this visit with a house 
sampler platter that allows you to select 
three items from among the tostadas, enchi-
ladas, tamales or tacos. I settled on a chicken 
tamale, a soft taco with shredded beef and a 
tostada with spiced ground beef.

The taco was terrific — a double layer of 
soft flour tortilla stuffed with tender shred-
ded beef, top with a sprinkling of cheese 
and onions. I added just a dab of the salsa 
and devoured every last bit. The same held 
true for the crisp disk of the tostada piled 
high with seasoned ground beef and a bit 
of cheese. With a sprinkling of lettuce and 
some pico de gallo this, too, possessed a sat-
isfying array of tastes and textures. 

The tamale, among my favorite dishes at 
the restaurant that takes its name from the 
dish, was a bit disappointing on this occa-
sion. One end was hard and dry, the victim 
of overcooking. I pushed that portion aside 
and delved into its tender center where the 
shredded chicken in red mole remained 
moist and delicious in its masa cocoon.

I tasted then left both the rice and the 
bland refried beans because there was plen-
ty to eat without them.

My companion ordered vegetarian fajitas 
and received a large plate heaped with red 
and green peppers, onions, black beans, 
slices of beefy portabello mushroom and 
corn kernels, all of which had been expertly 
seasoned and sautéed. When mounded on 
the soft corn tortillas and topped with a little 
guacamole, these were delicious and filling. 
Even a confirmed carnivore wouldn’t have 
missed the meat.

To chase away all the onion, garlic and 
spices we’d consumed, we finished our 
meal with an order of flan and one of chur-
ros. The latter were long cylindrical pas-
tries with ridges, somewhat cookie-like on 
the outside with a softer cake consistency 
inside. They came with a bowl of chocolate 

sauce for dipping. The pastries were warm 
but didn’t have that fresh, just-made flavor 
I’ve enjoyed elsewhere. The chocolate sauce 
could have had a more intense chocolate 
flavor as well.

The flan, on the other hand, was worthy 
of the name, possessing a creamy consis-
tency and vibrant vanilla flavor that needed 
no dressing up, although it did have a couple 
of strawberries and a light syrup drizzled 
on top along with a little chocolate sauce 
adorning the plate.

Cilantro Tamales’ menu boldly states 
“The Best Mexican Food You’ve Ever Had 
or It’s Free!” It’s a brazen claim, but I’m 
fairly sure the management doesn’t have 
to refund much money. While there were 
a few flaws in our dinner, they were minor 
compared to the vibrant and bountiful fare 
served at bargain prices. (There’s also a 
children’s menu with several choices for the 
12-and-younger set, all priced at $4.95.)

Two of us enjoyed glasses of wine, two 
appetizers, two entrees and two desserts for 
less than one person’s dinner generally costs 
at some of the more upscale Neapolitan 
establishments.

With cheerful service, an inviting atmo-
sphere and nary a bit of kitsch, Cilantro 
Tamales delivers a budget-, body- and soul-
satisfying night out. ■

Cilantro Tamales puts its money 
where its taste is

karenFELDMAN
cuisine@floridaweekly.com
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Thursday, Oct. 23: 6:30-8:30 p.m., 
Total Wine & More wine class, “Discover 
the Beautiful Wines of Bordeaux,” $25 per 
class ($100 for five classes), 5058 Airport 
Pulling Road North, Naples; 649-4979.

Friday, Oct. 24: 5:30-7 p.m., Tony’s 
off Third, “Wines of Central and South-
ern Italy” tasting, $18 (includes $10 cou-
pon for a featured wine purchase or 
dinner that evening at Ridgway Grill), 
1300 Third St. South, Naples; 262-7999 or 
sukieh@tonysoffthird.com.

Saturday, Oct. 25: 2-4 p.m., Total 
Wine & More wine class, “Discover the 
Beautiful Wines of Bordeaux,” $25 per 
class ($100 for five classes), 5058 Airport 
Pulling Road North, Naples; 649-4979.

Saturday, Oct. 25: 7 p.m., Robb & 
Stucky KitchenAid Culinary Center 

and Austin’s Wine Cellar present a five-
course wine dinner featuring the wines 
of Sicily, $95 per person, 26051 Tamiami 
Trail, Bonita Springs; (239) 390-2222.

Monday, Oct. 27: 6-8 p.m., Robb 
& Stucky KitchenAid Culinary Cen-
ter Vegetarian cooking class, $45 per 
person, 26051 Tamiami Trail, Bonita 
Springs; (239) 390-2222.

Monday, Oct. 27: 5:30-9 p.m., Roy’s 
Restaurant, five-course beer dinner 
to benefit March of Dimes Bikers for 
Babies featuring beers from the Kona 
Brewing Company, $60 per person, 
Roy’s Bonita Springs, 26831 S. Bay Drive, 
Bonita Springs; (239) 498-7697.

Thursday, Oct. 30: noon-2 p.m., 
Robb & Stucky KitchenAid Culinary 
Center sweet and savory Halloween 

treats cooking class, $45 per person, 
26051 Tamiami Trail, Bonita Springs; 
(239) 390-2222.

Friday, Oct. 31: 7 p.m., Robb & 
Stucky KitchenAid Culinary Center 
and Austin’s Wine Cellar present a five-
course wine dinner featuring Hallow-
een-related wines, guests encouraged to 
dress in costume, $85 per person, 26051 
Tamiami Trail, Bonita Springs; (239) 
390-2222.

Thursday, Nov. 13: 6:30-8:30 
p.m., Total Wine & More wine 
class, “Sexy Wines of Spain and Por-
tugal,” $25 per class ($100 for five 
classes), 5058 Airport Pulling Road 
North, Naples; 649-4979.

Friday, Nov. 14: 5:30-7 p.m., Tony’s 
off Third, “Cape Classic’s African port-

folio” wine tasting, $18 (includes $10 
coupon for a featured wine purchase or 
dinner that evening at Ridgway Grill), 
1300 Third St. South, Naples; 262-7999 or 
sukieh@tonysoffthird.com.

Saturday, Nov. 15: 2-4 p.m.,Total 
Wine & More wine class, “Sexy Wines 
of Spain and Portugal,” $25 per class 
($100 for five classes), 5058 Airport Pull-
ing Road North, Naples; 649-4979.

Friday, Dec. 5: 5:30-7 p.m., Tony’s 
off Third, “Champagne Alternatives: 
Sparklers from Spain, Italy, California, 
Argentina, Germany, France” tasting, 
$20 (includes $10 coupon for a fea-
tured wine purchase or dinner that 
evening at Ridgway Grill), 1300 Third 
St. South, Naples; 262-7999 or sukieh@
tonysoffthird.com. ■
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A sampler platter allows those who can’t narrow their choices to one to taste three dishes. From 
top: rice, tostada with ground beef, chicken tamale, refried beans and shredded beef soft taco.

Vegetable fajitas make up a hearty and inex-
pensive entrée at Cilantro Tamales.

                                         If you go
Cilantro Tamales, 

>>Hours: 11 a.m.-3 p.m. and 5-9 p.m. Tuesday 
through Friday, 11 a.m.-10 p.m. Saturday, 11 
a.m.-9 p.m. Sunday
>>Reservations: accepted.
>>Credit cards: Major cards accepted.
>>Price range: appetizers, $3.50-$8.25; 
entrees, $8.75-$13
>>Beverages: Beer and wine served.
>>Seating: conventional tables and chairs
Specialties of the house: fresh guacamole, super 
nachos, sopa de tortilla, chile rellenos, steak 
Milanesa, fi sh tacos, tamales, fl an
>>Volume: low to moderate
>>Parking: free lot
>>Web site: www.cilantrotamales.com

Ratings:
Food: ★ ★ ★ ½
Service: ★ ★ ★ ★   
Atmosphere: ★ ★ ★ ★ 

10823 Tamiami Trail, Naples; 597-5855

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 
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