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Stamps are a form of history, and as 
such have generated millions of hob-
byists worldwide who collect them for 
their tiny windows on the world of 
dinosaurs, movie stars, TV shows, wars, 
space exploration, ducks and hundreds 
of other things.

Some of the most rare or sought-
after stamps are worth big money to 
collectors. But philately, the practice 
of collecting and studying stamps, is 
a dwindling hobby. And even serious 
philatelists say making a living at buying 
and selling stamps takes an unusual level 
of expertise and dedication.

That might be why New England 
Stamps is the only full-time stamp busi-
ness in Southwest Florida. Inside the 
office at 4987 Tamiami Trail East in 

Naples, millions of postage marks from 
all over the world are archived in a col-
lector’s paradise, each waiting for the 
right person to seek it out.

New England Stamps was started in 
Boston in 1893. The current owner, Rob-
ert Hausin, 65, bought the collection 
from the estate of the original owner, 
who died in 1986 after moving his stamp 
store to Naples in the 1960s.

Mr. Hausin said he ended up with all 
the stamps because he was the only one 
who wanted to continue the business.

“Everybody wanted to buy the inven-
tory, but nobody wanted to keep the 
store open,” he said. “It’s about the old-
est stamp company in the U.S. I’d hate to 
see it close.”

His son, Gary Hausin, 38, is also an 
owner and works at the store full time.

Postage gets its due at New England Stamps 

SEE STAMPS, A15  

BY ROGER WILLIAMS
rwilliams@floridaweekly.com

So you think your government offi-
cials are getting rich.

You think they’re hauling in the big 
bucks and working bankers’ hours.

You think, perhaps, that every time 
you see litter in the park, or no cop to 
catch a speeder, or the county manager 
shaking hands and grinning at a public 
function, or a building going up where 
you don’t want it (or a building not 
going up where you do want it), some-
body’s not manning the helm of the 
ship of government.

Well, maybe. But not likely, say the 

The lowdown on 
what you are paying 
your public officials

WHO’S
MAKING

WHAT

top officials in county and city gov-
ernment here. The demands of their 
jobs almost universally require long 
hours (50 or 60 is ordinary and some-
times on the low side), tightened bud-
gets, a reduced staff and the competing 
needs now of almost 350,000 residents, 
according to county estimates.

True, they get paid for it, and paid 
well by many standards. Most of them 
make more than twice the personal 
per-capita income of people working in 
Collier County. That figure was cited 
at $49,492 in 2005, according to U.S. 
Census statistics, which ranked Collier 
at 37 among the top 50 counties in the 
United States (almost 4,000 counties 
exist from sea to shining sea).

A North Carolina study in 2007 
showed a median family income in 
Collier County of almost $70,000, with
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Gary Hausin and his father, Robert Hausin, 
owners of New England Stamps in Naples. 
The business was started in 1893. 

Setting the stage
Going behind the scenes with set 
design for 'The Goodbye Girl.' C1 
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In a matter of days, officials from the 
Florida Department of Transportation, 
together with a few local whiz-bangs, 
will do something new, at least for them: 
They’ll become international traders, even 
though that’s not in their job description.

I, for one, am a little worried, since 
they’ll be dealing with people who know 
the international ropes, for one thing, and 
their upfront marching orders from Gov. 
Charlie Crist are a little too philanthropic, 
for another. 

Boys, the governor told them, I want 
you to give away the store. (I’m para-
phrasing.) 

On Oct. 21, 22 and 23, our Florida Good 
Ol’ Boys, hereafter to be known as GOBs, 
will go one-on-one in meetings with rep-
resentatives of each of the six companies 
that aim to make billions of dollars man-
aging Alligator Alley between now and 
about 2060.

For that, the GOBs hope to get a few 
million bucks upfront, maybe even a few 
hundred million, so they can do some 
roadwork now. (There may be a GOG 
or two representing us, a Good Ol’ Girl, 
but mostly this is a man’s job, I’m sorry 
to say.)

The chop-licking foreigners, mean-
while, know a plum pudding when they 
see one.

To them, the Florida GOBs own a 

78-mile strip of Collier and Broward 
counties ultimately worth billions. One 
top Department of Transportation GOB 
named Bill Thorp recently estimated that 
the Alley could be producing $976 million 
— that’s almost a billion — in net revenue 
just after mid-century, with a $10 toll. And 
that’s just for one year, alone.

All the foreigners have to do is patch 
the potholes and collect the dollars. (I 
know, I know, it’s a little more compli-
cated than that. And heck, folks, we’d be 
part of the annual revenue stream — the 
part way up the creek without a paddle.)

So by giving us a few percentage points 
of what we’re ultimately worth now — 
a few hundred million or so, which is 
awfully tempting compared to the paltry 
$23.5 million the Alley produced last year 
— these happy foreigners can provide 
their grandkids with castles overlooking 
the Mediterranean for the next 25 genera-
tions.

Let’s look at who will be coming to 
town to chat with the Florida GOBs about 
getting this gig, shall we?

It’s a diverse, multi-cultural crowd, 
and widely experienced. We have the 
Portuguese, the Spanish, the French, the 
Italians, the Brazilians, and the Goldman 
Sachsons. 

Apparently, the Goldman Sachsons 
come not only from another continent 
and another nation, but from anoth-
er planet. Their CEO, Lloyd Blankfein, 
received a $67.9 million bonus last 
December for shaving his head and look-
ing crisp in the boardroom — let me 
repeat, ala Joe Biden, that’s a $67.9 mil-
lion bonus on top of his salary, which 

was $18 trillion-billion-gazillion, as my 
6-year-old would say.

The Goldman Sachsons, by the way, 
are in it with a Spanish company. Togeth-
er, they call themselves Everglades Park-
way Partners, and Goldman Sachs is rep-
resented in that brotherhood by its new 
infrastructure investment arm, G.S. Glob-
al Infrastructure Partners. (J.P. Morgan 
and a couple of other American financers 
are in it with some other foreign competi-
tors, too).

You remember the Spanish: They gave 
us the Inquisition, which they wrapped 
up neatly by burning the last few thou-
sand heretics and then sailing into the 
New World and wiping out a few civili-
zations (the Maya and the Calusa come 
to mind). After that tidy bit of overseas 
management, they went back to the labo-
ratory and created their 20th century 
model of sweetness and light, Franco, 
a.k.a. Frankensteino, a dictator who paled 
in comparison to his contemporaries, Hit-
ler and Stalin. But not by much.

We have the French — and if they built 
the Maginot Line and maintained it for a 
month or so in 1940 against the Germans, 
we don’t have to worry about them main-
taining Alligator Alley for 50 years.

We have the Portuguese, of course. 
Good traders, and their national dish is 
bacalhau, or dried salted cod. So if we give 
the Alley to them, either we have to leave 
the Seminoles in charge of food at the one 
restaurant to be allowed, or we have to 
suspend the no-drinking-and-driving rule 
for that 78-mile stretch. Officials at the 
toll booth could then issue drivers with 
gallon jugs of the fruity Portuguese wine, 
Mateus, so they could wash down the 
bacalhau without having to stop on the 
pavement to exercise the nausea reflex, 
after eating dried salted cod.

The Italians. Well, their trains ran on 
time, but will their highways? I’d be in 
favor of a move by Gov. Crist to let them 
manage the food concession, and to send 
the Seminoles back to the casinos.

And finally we have the Brazilians, of 
course, who manage their own roadways 
by building them right to the edge of the 
rainforest and then destroying it.

They would be my choice, because 
as beautiful as the French and the Ital-
ians are, they aren’t as beautiful as the 
Brazilians — some of the Brazilians. The 
ones who cut down the rainforest are not 
beautiful and they don’t bathe much, from 
what I hear. But the ones who live in the 
wealthier parts of Rio or go to the beach 
there are very, very beautiful, especially 
in swim suits. And I assume the Brazilian 
company could be required contractually 
by the Florida GOBs to hire only the most 
beautiful toll collectors. They, in turn, 
could be required contractually to smile 
at you when they collect your $10 toll, 
no matter what they think of you or any 
American. Then the toll would be mostly 
painless.

But that brings to mind this question: If 
gasoline is $3.75 a gallon now, how much 
will it be by the year 2060? And have the 
GOBs at the Department of Transporta-
tion figured that into their estimates of 
revenue and royalties?

Because I’ve done my own estimate — 
just to help them out, since they have so 
much on their plates — and I figure that 
gasoline will average $58 a gallon. 

Which means nobody will be driving 
across Alligator Alley in 50 years, and 
our children can just give it back to the 
alligators.

Then, the kids can chalk it all up as yet 
another “really really” (roll your eyes) 
smart move by their parents. ■

COMMENTARY

rogerWILLIAMS
rwilliams@floridaweekly.com

‘Gator Alley’s Good Ol’ Boys
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Most of this week’s talk about the 
presidential race concerned the vice-
presidential debate, but your reporter 
was still chewing on something he 
heard over and over in the coverage 
following the first McCain-Obama 
matchup — the complaint that, when 
pressed by moderator Jim Lehrer, 
neither candidate offered any spe-
cifics about what he would give up, 
in terms of the priorities that you 
would bring as president of the Unit-
ed States, as a result of having to pay 
for the financial rescue plan.

First, it’s not even strictly accurate 
that neither candidate offered cuts to 
his respective agenda. Barack Obama 
offered that he might have to sac-
rifice individual components of his 
alternative-energy investment plan. 
And John McCain, in an answer that 
didn’t receive nearly enough atten-
tion, proposed “a spending freeze 
on everything but defense, veteran 
affairs and entitlement programs.”

But more to the point, as the press 
and punditry wring their hands over 
a political environment in which nei-
ther candidate is “willing to level” 
with the American people about the 
hard choices facing the next pres-

ident, perhaps these media actors 
could take a moment to consider 
what they have done to create this 
environment. 

Because I’m willing to bet the trail-
er money that, had either McCain or 
Obama sacrificed a major pillar of his 
domestic- or foreign-policy agenda 
on the altar of budgetary restraint, the 
press would have pounced. Would 
the headlines have read: “In Lauda-
tory Moment of Campaign Candor, 
McCain/Obama Levels With Tax-
payers”? Perhaps. But I’m guessing 
they would more closely resemble 
something along the lines of, for 
McCain: “Straight Talk Express in 
Ditch: McCain Admits U.S. Can No 
Longer Afford Iraq Occupation.” Or, 
for Obama: “Short Changed: Obama 
Confesses He’ll Drop Health Care 
Reform, Rationale for Campaign.”

Or worse, the current fashion for 
process-obsessed campaign reporting 
would yield breathless commentary 
and instant analysis about how one 
or the other’s admission was “bound 
to hurt him” — and how the oppo-
site party’s candidate was “sure to 
pounce” on the admission. Conspicu-
ously absent, of course, would be 
any sense that such a line of attack 
would constitute an unfair punish-
ment for having told the truth. And 
if such an attack came, the candidate 
on the receiving end could probably 
forget about any impartial defense 

coming from the press, which long 
ago abdicated any role for itself as 
an independent arbiter of the truth in 
favor of the much safer “he said/she 
said” model.

We’ve heard a lot lately about “got-
cha” journalism, mostly in response 
to Sarah Palin’s shaky answers to 
interview questions about every-
thing from the Bush Doctrine to the 
Supreme Court to her choice of read-
ing material. To my mind, though, the 
real gotcha journalism is that which, 
when it comes to truth-telling on hard 
choices, offers a choice of damned if 
you don’t, damned more if you do.

American voters are often criti-
cized for what some describe as the 
expectation that they can get some-
thing from the government without 
having to give something else up. Call 
it a free ride or something-for-noth-
ing mentality. Taxes remain the clas-
sic example, as everyone wants them 
to be lower while few are willing to 
sacrifice their own pet programs in 
the name of budgetary responsibil-
ity. Our politicians, too, come under 
fire for enabling this attitude. There 
is surely merit to both criticisms, 
and the electoral evidence to back 
them up. But before members of the 
American political press go pointing 
fingers, we might also consider what 
we have done to foster an attitude 
that invites bad faith and corrodes 
our democratic processes. ■

GUEST OPINION
Has the political press abdicated its role?

danRATHER
Special to Florida Weekly

OPINION
Is Phil Gramm to blame?

Who’s responsible for the panic of 
2008? In the gathering legend, it’s one 
man, former Sen. Phil Gramm, the ex-
John McCain adviser who lamented “a 
nation of whiners” a few months ago 
and therefore is fit to have respon-
sibility for one of the nation’s worst 
financial crises heaped on his head.

Gramm’s gravest alleged sin is 
pushing the 1999 Gramm-Leach-Bli-
ley bank deregulation bill. Barack 
Obama has identified the legislation 
as ground zero of the financial implo-
sion. As a Texas conservative who 
afflicted liberaldom for years before 
decamping to Wall Street, Gramm is 
easy to vilify. That doesn’t make the 
case against him any less unjust.

The law allowed commercial and 
investment banks to consolidate, 
repealing the New Deal-era Glass-
Steagall Act that prevented banks 
from offering customers insurance, 
investment or commercial banking 
services. Gramm-Leach-Bliley tore 
down the artificial walls between 
financial institutions. Was this the 
disastrous mistake that it is now por-
trayed as on the stump? No.

One, Democrats in good standing 
supported the final bill. Robert Rubin 

and Larry Summers, Clinton Treasury 
officials whom Obama relies on for 
advice, supported it. Joe Biden voted 
for it, it passed the Senate with 90 
votes, and President Clinton signed 
it. If the bill were so obviously the 
road to financial perdition, presum-
ably some of these Democrats much 
keener to regulate the economy than 
Gramm would have voted “no.”

Two, the bill was a foregone con-
clusion. Europe already had so-called 
universal banking in which financial 
institutions could undertake varied 
operations. U.S. banks were finding 
loopholes in the law to keep up. The 
Gramm bill just blessed the world as 
it was already evolving.

Three, the legislation appears to 
have alleviated the current crisis rath-
er than making it worse. Big, diversi-
fied financial institutions have been 
weathering the crunch better than 
anyone else and have occasionally 
swooped in to lessen the pain. Bank 
of America acquired Merrill Lynch, 
which would have been impossible 
prior to Gramm’s deregulation. Other-
wise, Merrill would either have gone 
under or been bailed out by the tax-
payers. Similarly, J.P. Morgan wouldn’t 
have taken over Bear Stearns.

The root of this crisis is subprime 

loans lavished on people who couldn’t 
truly afford their homes. This bad 
debt was securitized — i.e., chopped 
up — and spread throughout the sys-
tem as complicated financial instru-
ments. Gramm makes an unlikely vil-
lain here, since he always opposed 
the rush to give marginal borrowers 
mortgages — and took hell for it from 
left-wing activist groups.

It’s the very word “deregulation” 
that galls Gramm’s critics. In their 
simplistic morality play, anything pro-
moting it must be to blame. But Fan-
nie Mae and Freddie Mac were practi-
cally arms of the government (“gov-
ernment-sponsored enterprises”) and 
still did more than any other institu-
tion to spread the bad debt before 
requiring a bailout themselves.

It’s certainly possible to fault lax reg-
ulation. The Securities and Exchange 
Commission’s 2004 decision to allow 
the investment banks to double their 
leverage looks foolhardy. But the mis-
takes and mania that created this cri-
sis can’t be attributed to one man. In 
other words, Barack Obama and every 
other Democrat should lay off their 
scapegoat of the hour.  ■

Rich Lowry is editor of the National 
Review.

BY RICH LOWRY
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On the first Saturday of the month 
off Goodlette-Frank Road, the animal 
kingdom can probably get a really 

good feel for most human beings. For Collier 
residents on that day, the cost of admission 
drops from roughly the amount of a child’s 
college tuition, to zero.

As a result, humans invade the zoo like 
lemmings on two legs and steroids.

Masses of men, women and children follow 
each other blithely up and down the coiffed 
trails through the sumptuous botanical dis-
plays, just waiting to be ambushed by preda-
tors. They eat and noise-make all the way.

But there are others who seem to behave 
apolitically, at least from the animals’ point 
of view: the solitary humans. That breed fol-
lows no predictable pattern.

Take Breanne Bain, 21, a relief zookeeper 
and biology major at Edison State College.

She can tell you her name — over a high 
fence like a gladiator answering a Roman 
senator from the arena floor — because she 
doesn’t care if you rush breathlessly to the 
marsupial exhibit and call out to her some 
other time. She might not even care if you 
throw her peanuts (her, not the animals), 
and she probably won’t try to eat you if you 
do, like some creatures in this zoo would.

But she will not give you the names of the 
three kangaroos she communes with — not 
because she can’t, but because she won’t.

“They do have names, but if I gave them 
to you…” 

Well, she wouldn’t have to kill you. 

Instead, “Everybody would be calling them, 
and we wouldn’t be able to train them,” she 
explains.

Ms. Bain isn’t like most other human 
beings wandering through the zoo. She’s one 
of them, more or less — the participants, the 
exhibits — not one of us, the observers.

About mid-morning last Saturday, she 
was standing alone in the sprawling kanga-
roo paddock, raking kangaroo poop into a 
poop platter.

Very few human beings are willing to do 
that, and not many have had the experience.

“I love animals,” she explained simply — 
offering the comment not as an excuse, but 
as a fact.

Outside the paddock, hordes of people 
wandered past. Inside, three large kangaroos 
lay listlessly in the far corner, daydreaming 
of the Australian bush and 30-foot jumps 
and kangaroo heaven — maybe a place with 
zero gravity, so the jumps are eternal and 
endless.

Whatever else they were thinking, it was 
clear they were trying hard not to think 
about the human parade, and especially not 
about Ms. Bain.

Probably because she embarrassed them.
The three kangaroos — we’ll call them 

Jo, Bo and Flo — did their best to ignore her 
as she raked their droppings, until circum-
stances changed.

A reporter appeared, and called out to 
her. At his request, she went over to speak to 
her charges, whispering and walking slowly 
across the well-kept sand, as if she had no 
cares in the world.

Ms. Bain encouraged the kangaroos to 

follow her back toward the reporter, and 
two of them rose from their rests prepared 
to do so, like ungainly, obedient children, 
stretching the massive muscles in their rear 
quarters. Leisurely, they began to move 
along behind her.

“Kangaroos are pretty relaxed, they’re laid 
back, not like the Parma wallabies  — they’re 
nervous and frantic,” Ms. Bain said, nodding 
toward some knee-high marsupials.

The ’roos are also as savvy as any other 
high-profile prisoners who don’t want pub-
licity. As soon as they noticed the media 
standing by with notebook, camera and 
bated breath — paparazzis all, no doubt — 
they simply turned and walked away.

“I’ve heard people have wallabies as pets,” 
a woman announced in a provincial British 
accent, looking at the very creatures in ques-
tion, penned on the flank of the kangaroo 
compound. “Do they?”

“Not these, or at least we discourage it,” 
replied Ms. Bain.

Sure enough, the wallabies started freak-
ing out at all the attention, as human beings 
began to talk about them.

“I’m sorry whenever I see them in some-
body’s backyard,” concluded the woman. 
Her name was Susan Thomas, and she was 
on tour from Manchester, England — not 
Britain, but England, she said. One won-
dered if perhaps she hadn’t tried a backyard 
wallaby in Manchester herself, at one time 
or another.

Ms. Bain, meanwhile, was on tour from her 
first job at the zoo — chef to the animals.

Originally from Tribeshill, N.Y., near 
Schenectady, Bain arrived in Collier County 

at 13. She started volunteering at the zoo 
when she was 16, not long before she gradu-
ated from Barron-Collier High School.

She liked the zoo’s managers, and the feel-
ing was mutual. So they hired her for money, 
and put her in the commissary. “All diets, all 
animals,” she said, which means she knows a 
lot of things other people don’t. “The tigers, 
for example — they eat 11 pounds of meat 
per day, beef and chicken. We get it frozen 
from Lorenz in 30-pound blocks.”

Ms. Bain’s favorite animals are probably 
kangaroos and the new fosas — the power-
ful-looking little Madagascar predator, built 
vaguely like a wolverine without fur.

“They’re very interesting animals,” she 
said, a bit mysteriously, almost as though 
she was talking about men. What would her 
mother say?

“My mom just told me, ‘Be careful,’” she 
said. “You always have to keep your eye on 
them, when you’re around them.”

The men and the animals both, no doubt.  ■
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Where the wild things are
BY ROGER WILLIAMS____________________
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Breanne Bain, relief zookeeper and biology major
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a median household income running 
below that at about $61,000.

In a comparative glance at city and 
county officials’ annual salaries — 
which you can see listed below — 
Florida Weekly discovered that most 
make at least $100,000, except some 
elected officials such as commission-
ers and council members.

In the city of Naples, for example, 
the mayor and council members are 
considered part-time workers — very 
part time, judging by their incomes of 
$17,500 (council members), or $30,000 
(mayor).

County commissioners, on the other 
hand, are expected to work hard for 
their public and their money but they, 
too, fall short of the coveted $100,000-
plus mark.

How are their incomes determined? 
Florida legislators decide the pay for 
elected people in all 67 Florida coun-
ties — apparently the legislators who 
like seemingly convoluted formulas.

The legislature compares the num-
ber of people living in Collier (now 
about 337,000), the number of peo-
ple arriving in Collier (estimated to 
be about 68,000 more, for a total of 
405,000 by 2012), and the pay of state 
government careerists. 

From that unpredictable mix, they 
determine that Collier’s commission-
ers — to name five of the 10 elected 
officials in the county — should be 
paid $75,756, or about $8,000 less than 
their counterparts to the north, in Lee 
County.

Lest you think that the long hours 
and hard work of many officials mean 
that they’re better people than every-
body else, perhaps you should recall 
the words of Barbara Ehrenreich, a 
Florida Keys resident who writes 
about the working poor in “Nickeled 
and Dimed.”

“Personally, I have nothing against 
work, particularly when performed, 
quietly and unobtrusively, by someone 
else. I just don’t think it’s an appropri-
ate subject for an ethic,” she says.

Job requirements
If the hours and the demands do 

not meet the criteria for an ethic, they 
certainly appear to require skill, talent 
and brains — or put in the more con-
temporary bureaucratic vernacular, 
they require multi-tasking.

Merely listening to senior staffers 
in county government try to describe 
their responsibilities can be dizzying.

“I have domestic animal services, 
parks and recreation, libraries, muse-
ums, veterans’ services, and housing 
and human services — that’s afford-
able housing,” explains Marla Ram-
sey, Collier’s division administrator 
for Public Services, who grew up on a 
Wisconsin dairy farm and doesn’t faint 
dead away at the prospect of long days 
or seven-day weeks.

“I have the university extension, 
which is the department that, with the 
University of Florida, does education-
al activities as outreach, like commer-
cial horticulture, ag, 4-H, the Florida 
neighborhoods and yards program, 
and master gardens,” Mr. Ramsey says. 

She continues, “I’m the liaison for 
the health department and I interface 
with that director and state health 
employees. And I do cost zone man-
agement, which is a fairly new depart-
ment dealing with a lot of issues in 
the estuary and beach re-nourishment, 
reefs, Gulf boating and boats we have 
to remove, along with construction 
projects, dredging and monitoring and 
modeling of the passes.”

That takes a full-time staff of 400 
on paper, although 25 percent of those 
jobs are “frozen,” which means they 
aren’t filled if workers quit or retire.

For that, Mr. Ramsey earns $119,403.
Joe Schmitt, the division adminis-

trator for Community Development, 
keeps just as many balls in the air as 
Ramsey. A career soldier and retired 
Army colonel who also worked for 
the Army Corps of Engineers, he 
holds three master’s degrees. Schmitt 
describes what he does in general 
terms, this way:

“A lot of what I do is not taxpayer 
dollars, but service. For example, I’m 
last person between (the developer) 
pushing dirt, and the community. So 
the community demands enforcement 
and mandated, controlled growth.

“But the developer-applicant is 
screaming for a building permit. They 
would love to drive by and throw their 
plans through the window, and by 
the time they drive around again, be 
approved.

“A lot of people believe industry 
rules the roost, but industry feels like 
they’re far too regulated. And my job is 
to balance that. I call it the ‘Goldilocks’ 
factor; it’s got to be just right.”

A self-described Type-A personal-
ity, Mr. Schmitt can function in that 
job without holding resentments or 
feeling he’s overworked, he says. And 
his wife can put up with the long hours 
and the demands because she learned 
to as an Army wife.

For that, Mr. Schmitt receives 
$133,455.

The highest paid person in the city 
or county is Jim Mudd, the county 
manager. A West Point graduate who 
also retired at a colonel’s rank from the 
Army (as did Public Utilities Adminis-
trator Jim DeLony, which is why they 
sometimes refer to government here 
as “Fort Collier”). Mr. Mudd is beloved 
by his workers, many say — in part 
because he leads by example.

Tight times, and the effect that has 
had on workers, led him to announce 
a freeze on himself recently. “I plan 
to decline any merit pay/adjustment 
to stay consistent with the rest of the 
county employees,” he told the local 
newspaper.

Mr. Mudd’s salary is $182,032, for 
which he manages a county defined 
economically by a budget for Fiscal 
Year 2009 of $249 million in the gen-
eral fund (that’s $81 million less than it 
was three years ago, officials say), and 
$367 million in the capital budget.

Only the new superintendent of 
Collier schools, Dennis Thompson, 
who will manage a budget of just 
over $1 billion, makes more money, 
at $240,000 — up $33,000 from the 
$207,000 paid last year to the super-
intendent.

Public and private; apples and 
oranges

Often, people say those in the public 

sector make a lot less than those who 
hold comparable positions in private 
life.

Most officials, however, recognize 
that the two are different, and com-
paring them is like comparing oranges 
and calamondins.

“Sure, maybe I could make more in 
private life,” Mr. Schmitt says. “But I 
chose the public life, I chose to work 
here. Not out of altruism so much, but 
because it’s what I know and love.”

But no doubt about it, private corpo-
rate workers can sometimes do what 
local government officials never can: 
They can get rich.

When Health Management Associ-
ates, based in Naples, hired Gary B. 
Newsome recently to head the orga-
nization that owns and operates 56 
hospitals in the U.S., it agreed to pay 
the new president and CEO $900,000 
per year, with a $1 million bonus if he 
remains in the job until the last day of 
2009, plus a $500,000 signing bonus 
and other benefits.

But Mr. Newsome will never be able 
to say, “I served,” perhaps; he’ll only 
be able to say that he worked. ■
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In a comparative glance at city and county officials’ annual 
salaries — which you can see listed below — Florida Weekly discovered 

that most make at least $100,000, except some elected officials such 
as commissioners and council members.

What they make
PUBLIC OFFICIALS:
>> Collier County Manager, Jim Mudd: 
$182,032

Collier County Division Administrators:
 >> Public Utilities, Jim DeLony, $136,773
 >> Transportation, Norm Feder, $136,686
 >> Community Development, Joe  
 Schmitt, $133,455
 >> Public Services, Marla Ramsey, 
 $119,103

>> Clerk of Circuit Court, Dwight Brock: 
$132,141
>> County Tax Collector, Guy Carlton: 
$132,141
>> Property Appraiser, Abe Skinner: 
$132,141
>> Supervisor of Elections, Jennifer 
Edwards: $112,418
>> Collier County Sheriff, Kevin Rambosk: 
$140,736
>> County Commissioners: $75,756
>> County Attorney: $175,000
>> Airport Authority Director, Theresa 
Cook: $104,547
>> Naples Mayor: $30,000
>> Naples City Council members: 
$17,500
>> Naples City Manager, A. William “Bill” 
Moss: $177,000
>> Naples Director of Planning, Robin 
Singer: $110,364
>> Naples Director of Police and Fire Ser-
vices, Thomas Weschler: $129,000
>> Superintendent of Schools, Dennis 
Thompson: $240,000
>> School Board Attorney, Richard Withers: 
$169,744
>> School Board Members: $36,228
>> Marco Island Police Chief, Thom Carr: 
$103,364
>> FGCU President Wilson Bradshaw: 
$325,000
>> 20th Judicial Circuit Court Judges 
(50): $145,000
>> State Attorney, Stephen Russell, 
$153,000

PRIVATE SECTOR:
>> President & CEO, Health Management 
Associates, Gary D. Newsome: $900,000, with 
a $1 million bonus if he remains in the position 
until Dec. 31, 2009, plus a $500,000 sign-on 
bonus and other benefi ts.
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age elsewhere. 
His Eagle column had 

devoted correspondents (“57 
inquiries on ferns alone!”), 
and “Dr. Nehrling’s Cala-
diums” were being touted 
at flower shows. By 1926, 
tourists were being urged 
to drop by unannounced on 
what had once been Dr. Neh-
rling’s “Garden of Solitude.” 
He had become that dreaded 
thing, a public figure.

The devastating hurri-
cane of May 1926, three days 
before Nehrling’s 73rd birth-
day, may have been his ticket 
out. Surveying the moderate 
damage to his grounds, he announced the 
caladiums might be safer elsewhere. He had 
an unclear business deal with a nursery in 
Sebring, and in short order, more than two 
dozen truckloads of the flowers were carted 
away. 

Within the decade, Sebring and Lake Placid 
— not Naples — became the center of what’s 
now a $14 million-plus caladium industry. Dr. 
Nehrling apparently made little or no money 
on the deal, although many of the hybrids were 
easily identifiable as his. 

Allen Andrews, Dr. Nehrling’s editor at the 
Eagle, believed that Dr. Nehrling had been 
robbed and couldn’t understand why he was so 
calmly silent about the swindle. Mr. Andrews 
believed there was little left of Dr. Nehrling’s 
Naples garden, and Dr. Nehrling, he said, was 
worried sick about the loss of his plants. 

Except, a year later, Dr. Nehrling wrote that 
Thomas Edison, in the midst of his maniacal 

search for a plant source 
for rubber, visited Dr. Neh-
rling’s Naples home with 
his wife, Mina, to person-
ally inspect his 100 species 
of ficus and his original 
manuscripts. 

As for Dr. Nehrling’s 
being worried sick, in 
March 1928, a visitor to the 
Edison home in Fort Myers 
was speaking with Mina on 
the lawn when Mr. Edison 
and Dr. Nehrling (then ages 
81 and 74) bounded out of 
the laboratory and raced 
across the grass to look at 
a plant, moving “rapidly as 

boys of 20.” 
Dr. Nehrling died in 1929, and his garden 

was tended haphazardly until the 1950s, when 
yeast magnate Julius Fleischmann found much 
in it worth saving. The expanded garden, 
stewarded by the Fleischmann and Tetzlaff 
families and a host of plant-loving volunteers, 
is now one of the lynchpins of Naples’ tourism 
industry. 

Eighty years later, the economic promise 
that Naples’ forefathers saw in Dr. Nehrling 
has been fulfilled, even if it wasn’t in their 
lifetimes or on their terms. E.W. Crayton can 
rest in peace — Henry Nehrling has earned 
his keep. 

Henry Nehrling’s writings can be read 
in “Nehrling’s Early Florida Gardens” and 
“Nehrling’s Plants, People, and Places in 
Early Florida”, expertly edited by late Nea-
politan Robert W. Read.  ■
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UNDERCOVER HISTORIAN

In 1917, following a freeze that killed 
half of the caladium plants at his garden 
in Gotha, near Orlando, botanist Henry 

Nehrling let it be known to interested parties 
that if only he could find a piece of land in the 
right subtropical climate, he could establish a 
profitable industry in the glossy-leaved orna-
mentals. 

In 1919, Naples’ forefathers called his bluff. 
They found a 13-acre property at the north end 
of town for his nursery and garden, the gen-
esis of what is now Naples Zoo at Caribbean 
Gardens. Nehrling being perpetually cash-
strapped, William Haldeman, son of the town’s 
founder, loaned him the money for the parcel, 
identified by the county as Plat 5 of Naples 
Improvement Company’s Little Farms devel-
opment. (That’s right. Henry Nehrling, the 
self-proclaimed “pioneer of the wilderness,” 
actually lived in a subdivision.) 

Born in Wisconsin in 1853 to German par-
ents, Dr. Nehrling was a schoolteacher by 
training, and he had spent his earlier years 
wondering from Ozarks to the Alleghenies, 
teaching himself about birds and flowers. In 
Naples, the “amateur botanist” was ready to 
settle down to some serious science, having 
arrived in town with a cool U.S. government 
contract to test exotic seedlings on his land. 

From 1921 to 1926, he was a veritable Johnny 
Appleseed of exotics, propagating his Naples 
homestead with invasives from the Himalayas 
to Hawaii, from Java to Jamaica. He extolled 
the virtues of such modern scourges as Aus-
tralian pine, and although he did not introduce 
melaleuca, he thought he did and he was proud 

of it.
The caladium business went smoothly, 

maybe a little too smoothly for a man who had 
no qualms about traversing an alligator hole to 
see a scarce palm but who had a lifelong horror 
of monotony. One of the caladium hybrids he 
developed, “Mrs. W.R. Haldeman,” is a beauti-
ful tribute to his benefactor’s wife, but it isn’t 
clear that the rest of the Naples Improvement 
Company received much for their troubles. 

Local bigwigs Barron Collier and E.W. 
Crayton tapped his expertise for landscaping 
at Everglades City and Naples Hotel, but the 
projects faltered when their visions clashed 
with Nehrling’s. Mr. Crayton, in particular, 
seems to have been mystified by Dr. Nehrling, 
dismissing him as a dreamer. 

Dr. Nehrling didn’t mind. That gave him 
more time to hang out at John Hachmeister’s 
5-acre spread on Gordon Bay or to entice Mr. 
Crayton’s landscaper, Robert Fohl, to play 
hooky with him to go plant hunting.

Although he wrote of his “hermit’s exis-
tence,” Dr. Nehrling’s life in Naples was such 
a social whirl it’s amazing he got any work 
done at all. Visits from botanists and indus-
trialists were interrupted only by his own 
frequent jaunts to Fort Myers, Punta Gorda 
and beyond. 

As long as the daily mail held the promise 
of some strange fungi, all might have been 
well. But in 1924, the government realized 
that it might not be such a good idea to sprout 
foreign seeds willy-nilly style, and they began 
squeezing Dr. Nehrling’s supply. Even as Dr. 
Nehrling was telling the readers of Estero’s 
American Eagle how he’d come to love his 
tropical garden, he was begging a friend at the 
New York Botanical Society to find him acre-

The accidental gardener: Henry Nehrling settles down to science
BY TRACY JONES____________________
news@fl oridaweekly.com

Henry Nehrling
COURTESY PHOTO



This Autumn’s Harvest Won’t Last Long.
We Suggest You Do Your Gathering Soon.

Right Now During the Season to Change Event, You Can Take Advantage of
Special Lease and APR Financing on Your Favorite Certified Pre-Owned Lexus.

3.9%
APR

FINANCING AVAILABLE

AS 
LOW AS

The Days Are Getting 
Shorter, As Is The Time To Get 

A Certified Pre-Owned Lexus. • Zero Deductible
• 24 Hour Roadside Assistance 

With Trip Protection

• Lexus Loaner Vehicles For 
Most Warranty Repairs

• Lifetime Oil Changes, Exclusively
at  Germain Lexus Only

• New Car Finance Rates
• 161 Pt. Inspection Guarantees

Against Major Defects or Damage

3 YEAR /100,000
TOTAL MILE WARRANTY 

AVAILABLE WITH
THESE VEHICLES!

2 3 9 - 5 9 2 - 5 5 3 3 • L e x u s O f N a p l e s . c o m

LOCATED BETWEEN IMMOKALEE ROAD AND 
BONITA BEACH ROAD CONVENIENT TO ALL OF SW FLORIDA

US 41 & WIGGINS PASS

$21,995

2005 LEXUS
IS 300

Red w/Ivory Leather, 
Only 20K Miles!

Must See! 
Stk#X1027KA

$23,995

2005 LEXUS
ES 330

Alabaster w/Gray Leather,
CD Changer, 

Moonroof, 
Stk#XP2596

$26,995

2005 LEXUS
RX 330

Bamboo Pearl w/Ash
Leather, AWD, 

Low Miles, Moonroof,
Stk#X6123LA

$27,995

2006 LEXUS
IS 250

Tungsten Pearl 
w/Gray Leather,

Moonroof, Alloys,
Stk#X1095KA

Mention This Ad
And Receive  A

$10
Starbucks 

Gift Certificate.
Limit One Per Customer. Expires 11/1/08.

XX



Hours: Mon. - Sat. 10 to 6
Sun. 12 to 5

FURNITURE FOR ILLUSTRATION PURPOSES ONLY. ACTUAL ITEMS MAY DIFFER IN STYLE AND COLOR. QUANTITIES ARE LIMITED. ALL ITEMS SUBJECT TO PRIOR SALE.      *INTERMEDIATE MARK DOWNS MAY HAVE BEEN TAKEN. REGULAR PRICES ARE OFFERING PRICES ONLY AND MAY NOT HAVE RESULTED IN SALES.          SPCI COMPANIES

FFT. MYERS: U.S. 41 AND COLONIAL  239-275-9566    NAPLES: 15495 TAMIAMI TRAIL N. (239) 592-0044

FREE IN HOME DECORATING SERVICE!     YOUR LIFT CHAIR HEADQUARTERS!

*

factory
authorized
factory

SALEfloor sample 
& special orderSALE

Pinnacle all leather recliner in brown 
cobblestone, burgundy or navy.
Not $1059.98  Now $649

Morgan recliner in brown or beige. 
micro-fiber. Not $899.98  
Now $399

Harbor Town recliner in taupe vinyl. 
Not $659.98  
Now $399

Lancer overstuffed recliner with full chaise.
Green, blue, burgundy or gold.  
Not $939.98  Now $399

Ferguson wing back recliner in blue or beige.
Not $849.98  
Now $399

Simon reclining sofa in brown microfiber
Not $1349.98
Now $799

Lancer lift chair in burgundy, blue or green
Not $1519.98
Now $999

Roswell sofa in oatmeal microfiber.
Not $929.98
Now $599

These are just a 
few examples.  
Guaranteed lowest
prices! 0%

INTEREST
1 FULL YEAR!

w.a.c. Details in store

FINAL
4 DAYS

Ends Sunday!



FLORIDA WEEKLY    WEEK OF OCTOBER 9-15, 2008    NEWS    A13

Never Pay for Hot Water! 
Install a $4500 Solar Water Heating System for as 
little as $2150* and you’ll save up to 30% on your 
electric bill! 

Heat Your Pool! 
A solar system is the most efficient and cost effective 
way to heat your pool. You’ll be able to stay home 
more, enjoy your pool, and great times with your 
family and friends.

Or Install a Photovoltaic System
for your Home or Business!

PV is the most energy productive of all solar 
products. It’s your best insurance against soaring 
electric rates. In fact, under the recent “Net 
Metering” law, the extra electricity you produce is 
“sold” back to the utility company and a dollar-for-
dollar amount is credited to your account!

Call 239.566.1000 Today!
www.AdvanceSolar.com

*for information about incentives available and financing options.

  It’s one 
small panel  

on your roof.

Voted BEST place to 
buy 12 years in a row!

THE investment you CAN’T afford NOT to make!

Lowest Prices and the Best Quality.

Call 239.566.1000 Today!

School board candidate busted
Bernard LeCorn, running for the school 

board in Ocala, declared himself the best-
qualified school steward among the three 
candidates because of his “doctorate,” but 
the Ocala Star-Banner discovered that not 
only was it from a well-known diploma 
mill (cost: $249), but that Alabama A&M, 
a real school where he had claimed to be 

a faculty member after receiving bach-
elor’s and master’s degrees, had never 
employed him and had enrolled him for 
only one year. (In another diploma-mill 
fraud indictment in August, one alleged 
purchaser of a doctorate was Bart Ander-
son, superintendent of a school district in 
Columbus, Ohio.)  ■

Can’t possibly be true
➤ Jose Rivera, 22, survived two tours 

in Iraq, but back home in California, he 
took a job at the high-security Atwater 
federal prison, where officers cannot carry 
even non-lethal crowd-control weapons. 
Two inmates armed with handmade shivs 
murdered Rivera 10 months later. “Every 
single inmate in there is armed to the teeth 
for his own protection,” complained one 
officer, but a Bureau of Prisons spokesman 
told CNN in August that “communication” 
with inmates is a better policy than even 
modestly arming guards.

➤ When Eric Aderholt’s house in Rock-
well County, Texas, burned down in June, 
it wasn’t because the fire department was 
too slow. They arrived within minutes, but 
none was aware that local hydrants were 
locked. Apparently, departments know 
that hydrants in rural areas have been shut 

off, as part of post-9/11 security, and must 
be turned on with a special tool, which no 
one brought that night. Texas law even 
requires shut-off hydrants to be painted 
black, but the firefighters still arrived with-
out the tool, and by the time they retrieved 
it, Aderholt’s house was gone.

➤ A member of Pakistan’s parliament 
stood his ground in August, defending 
news reports from his Baluchistan prov-
ince that five women had been shot and 
then buried alive as tribal punishment for 
objecting to their families’ choosing hus-
bands for them. A defiant Israr Ullah Zehri 
told the Associated Press, “These are cen-
turies-old traditions, and I will continue 
to defend them,” despite condemnation 
by Zehri’s colleagues. “Only those who 
indulge in immoral acts should be afraid,” 
Zehri said.  ■

People with too much time on their hands
➤ In December 2003, Yves Julien 

worked a regular 11-hour shift, plus over-
time, all at premium pay, for the Can-
ada Border Services Agency, and then 
demanded an additional $9 (Cdn) for a 
sandwich he had purchased when asked 
to put in the extra hours. The agency said 
he was not entitled, by contract, because 
the overtime was already at premium 
pay. In September 2008, after nearly five 
years of multiple reviews, hair-splitting 
legal decisions and lengthy appeals, Julien 
won his $9. 

➤ In September, Melvin Dummar, now 
62, the man who famously claimed to be 
in Howard Hughes’ hand-written will 
(based on having given Hughes a ride 
in the desert in 1967), was turned down 
again by a federal appeals court in his lat-
est challenge to the “official” 1976 will. 

➤ The U.S.’s most-ridiculed litigator, 
Roy Pearson of the Washington, D.C., 
dry-cleaning case (who in 2005 sued 
for $54 million over a pair of pants), 
announced in September he was appeal-
ing the dismissal of his case.  ■

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE

Least competent criminals
Angel Cruz, 49, was indicted in August 

in Florida for various dubious financial 
schemes, including attempting to con-
vince employees and contractors to accept 
his “United Cities Group” “currency” as of 
parallel value with U.S. currency. Cruz 

came to federal prosecutors’ attention 
when he tried to sneak $214 million of 
UCG money into a Bank of America 
branch in Miami and allegedly threatened 
to take over the bank when it balked at 
allowing withdrawals in U.S. dollars.  ■

Inexplicable
➤ The incredibly patient Joseph 

Shepard Sr., 53, sat quietly in St. Louis-
area lockups for more than two years 
expecting that his lawyer, Michael 
Kelly, was working for his release on 
bond, but it turns out neither Kelly nor 
prosecutors nor the judge was doing 
anything at all. In fact, Shepard seemed 
innocently happy when a St. Louis Post-
Dispatch reporter told him in August 
that he had looked into the case himself 
and that Shepard would be released 
soon. Shepard’s attitude: “If I just sit 
here long enough, something’s going 
to happen.” Three days later, federal 
judge Carol Jackson released Shepard 
and chastised Kelly. (Shepard’s drug 
charges remain.)

➤ After a 14-week trial in 2003 in 
Durham, N.C., Michael Peterson was 
convicted of murdering his wife with 
a fireplace poker and is now serving 
a life sentence, but his former neigh-
bor, Larry Pollard, is certain that Mrs. 
Peterson was killed instead by an owl 
gone bad. Pollard offered voluminous 
information about owls to buttress 
his theory, but acknowledged earlier 
that no feathers had been found at the 
scene. However, in August, the State 
Bureau of Investigation disclosed that 
one “microscopic feather” was on a 
clump of hair in Mrs. Peterson’s hand. 
Shouted Pollard, “(T)he feather has 
been found” (although it was likely a 
household speck of down).  ■

The weirdo-American community
Police in Knoxville, Tenn., arrested 

Richard Smith, 25, in September after he 
called 911 from an air duct in the Knox-
ville Museum of Art. Smith told operators 
that he was “special agent 0-9-3-1” with 
the “United States Illuminati” and that he 
had come to retrieve a nuclear warhead 
from the Soviet Union that was concealed 
in a blue plastic cow in the basement, 

according to a report on WBIR-TV. Smith 
got trapped, he said, after he received a 
phone call aborting the mission because 
the cow was actually supposed to be in 
a museum in Memphis. He said he had 
entered the Museum of Art by being 
lowered from a “CH2 Huey” helicopter, 
but police rejected everything Smith said 
except his name.  ■
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FREE HOME BUYERS WORKSHOP
This FREE workshop will save you time, money, and worry... even if you 
have owned a home before!  Local Mortgage Lender, Home Inspector,  
Realtor® & Title Company team-up to show home buyers how to buy the 
BEST home at the LOWEST cost, at a FREE all new home buyers workshop.

Call toll-free 1-888-349-4286, ext. 293 to listen to a free, 
recorded message 24/7

STAMPS
From page 1

EVAN WILLIAMS / FLORIDA WEEKLY

He travels 25 to 30 times a year, throughout 
Florida and the U.S., seeking out stamp col-
lections.

 “There are not many storefronts around 
the country anymore,” Gary Hausin said. 
“Not like it used to be.”

eBay is a popular venue for selling 
stamps, one many amateur collectors use 
to sell things. The Hausins use it as a pri-
mary source of business, along with other 
contacts for buying and selling stamps all 
over the world.

“We don’t really make a living in Naples, 
per say,” Gary Hausin said. “It’s just a ZIP 
code.”

Although October is recognized as 
National Stamp Collecting Month by the 
U.S. Postal Service, that doesn’t mean the 
Hausins and New England Stamps will be 
getting more business than usual. 

“It sort of sneaks through unrecognized 
as such,” said Robert Hausin.

The current economic downturn may 
have had a small effect on business, as some 
looked to sell collections; but it won’t keep 
serious collectors from buying. “Most of the 
people involved in stamps are a little bet-
ter heeled and have discretionary income,” 
Gary Hausin said.

Even though the Hausins say they make 
a good living at what they do, they don’t 
recommend you do it for the money. 

“I never tell people to invest in stamps,” 
Gary Hausin said. “It’s a hobby. Stamps, to 
me, are not an investment.”

Robert Hausin just smiled. “You’ve got 
to know what you’re doing,” he said.

One of the common misconceptions is 
that stamps are worth more simply because 
they’re old. They’re not. The post office 
produces more stamps now, which may 
actually make them less valuable to collec-
tors. Ultimately, the price is set by supply 
and demand.

“Most of the time the value is nothing, 
dollar-wise,” Gary Hausin said. “I’ve got 
boxes over there with stamps from the 
1800s that are (still) worth 5 cents each.”

An exception: The most expensive stamp 
sold at New England Stamps recently was the 
second stamp issued in the United States, a 
10-cent honoring George Washington. “I just 
sold it for $10,200,” Gary Hausin said.

The first U.S. stamp issued, in 1847, was a 
5-cent honoring Benjamin Franklin, who was 
also the first postmaster general.

The stamps need to be in near-perfect con-
dition to be desirable to serious collectors.

“We’re not getting rich, but we love what 
we do,” Gary Hausin said.

Just a hobby
For hobbyists, the dollar value isn’t worth 

as much as the miniature picture of some-
thing that strikes a personal note.

Post offices order enormous quantities of 
stamps from printing presses each year, for 
the primary goal of providing postage. But 

it’s also to satisfy everyone from Ayn Rand 
readers to Star Wars fans. It makes stamps 
more interesting to those consumers, and 
make them collectible.

Most post offices offer a stamp yearbook 
that contains each stamp made in the U.S. 
during a given year, along with explana-
tions of the history of each. 

“One year it was Batman on the cover 
when they were pushing Marvel Com-
ics,” said Frank Falco, the customer service 
supervisor at the downtown Fort Myers 
Post Office. 

The most popular stamp at that post 
office is one with sunflowers. One cashier 
had an idea why: “We have more female 
customers than we do men, and they like 
something pretty,” she said. 

Mr. Falco expects to see a few collectors 
show up early in the weeks before the new 
Christmas stamp, featuring a painting by 
Botticelli, arrives. “As soon as you open up 
at 9 a.m., you’ll get them wanting to know 
when it comes out,” he said.

But according to local collectors, interest 
in the hobby waned about a generation ago.

“The hobby is dying and the way the 
market is, people in the U.S. aren’t really 
paying anything for stamps,” said Bob Ben-
nett, 46, a Fort Myers-based cabinet maker 
who also sells stamps on the side. “A lot of 
the (collectors) are dying. They are older 
people, and there’s really no new blood 
coming in.”

Mr. Bennett has been collecting stamps 
for 30 years and said he has a lot of rare 
finds, including one from a 1923 postcard 
that turned out to be worth $6,000.

Nicholas Cifelli, president of the Cape 
Coral Stamp Club, said the important thing 
to remember is that there aren’t any rules in 
stamp collecting.

“It’s totally up for grabs,” he said. “That’s 
the important thing — you do what you 
want to do…

“One member in the club was a magi-
cian, so he collected hands on stamps,” he 
said. “Someone else collected (stamps with) 
barbed wire.”

Mr. Cifelli, who is a retired physician, 
said he started collecting as a child, but 
stopped in college. Once he began earning 
more money, he got serious about collect-
ing again.

“I used to go out and buy sets of stamps,” 
he said. “If I saw a set from Germany or 
Israel or Portugal that I liked, I bought it.”

Some of his stamps he sells, mostly 
on eBay. His last batch, he said, went out 
to collectors in Russia, Singapore, Africa, 
France, Brazil and Australia.

Although Mr. Cifelli respects coin col-
lectors, he put it this way: if he were on 
his death bed, he’d rather speak to a stamp 
collector.

“You could learn a lot from a stamp col-
lector,” he said. “They do know their geog-
raphy. They know their history… 

“The world is totally open — there’s noth-
ing you can’t find out about with stamps.”

Mr. Cifelli will be speaking more about 
stamps at the Cape Coral Public Library on 
Saturday, Oct. 18, in observance of National 
Stamp Collecting Month. ■



Wet and dry boat storage just minutes from the Gulf
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GALATRO  
DR.KATHLEEN  

Dr. Kathleen Galatro is pleased to  
announce the opening of her new office  

3435 PINE RIDGE ROAD, SUITE 102, NAPLES  

• Board Certified in Cardiology 

• Cardiovascular Imaging Specialist 

• State of the Art Diagnostic Lab 

Nuclear Medicine 
Echocardiography  
Stress Echocardiography  

CURRENTLY ACCEPTING NEW PATIENTS  

Call (239)596-3278 to schedule  
an appointment or email her at   
ladyheartdoc@yahoo.com  

THE HEART  
DOCTOR WITH  
A HEART!  

Pre Season Clearance Sale

Don’t Delay, Cash Preferred, All Sales Final

Island Soles
Footwear Designed For Comfort

uy
One
Get
One

Advanced Credentials Extraordinary Results

Th e Massa Dental Center is pleased to have been chosen in the top 
3% of Dental Offi  ces in the United States.

Th e Massa Dental Center is pleased to announce the 
addition of Dr. Joseph A. Castor.

James W. Massa, D.D.S., P.A.
Massa Dental Center 

James W. Massa, D.D.S., P.A.

Joseph A. Castor, D.M.D.
The Cancer Alliance of Naples and 

Women Supporting Women will toast 
their seventh annual wine-tasting the eve-
ning of Wednesday, Oct. 22, at Handsome 
Harry’s Third Street Bistro. Executive Chef 
Tony Biagetti will prepare special hors 
d’oeuvres to pair with a selection of Red 
Diamond wines from Washington State.

Women Supporting Women founding 
member and breast cancer survivor Alice 
Carlson said extras this year include enter-
tainment by soloist Omar Baker, modeling 
by Doncaster Fashions and free cosmet-
ics from Merle Norman Cosmetic Stu-
dio. Additional funds will be raised from 
a raffle, and cancer awareness bracelets 
made by survivors and caregivers also will 
be available for $50 and $65.

Women Supporting Women was formed 
seven years ago by a group of six friends to 
support Carlson following her treatments 
for breast cancer. In addition to Carlson, 
the WSW Founding Committee is com-
prised of Penny Briant, Ginny DeMas, 
Carol Girardin, Holly Harmon, Mary Lynn 
Hill and Joyceanna Rautio.

The Cancer Alliance of Naples provides 
cancer patients and their families with 
financial aid, information resources and 
links to services and support groups in 
Collier and Lee counties.

The wine tasting at Hurricane Harry’s 
takes place from 5:30 to 8 p.m.

Tickets are $65 per person in advance and 
$75 at the door. For more information, e-mail 
womensupportingwomen@gmail.com. ■

National Breast Cancer Awareness Month

Trek bicycle stores in Naples and Estero 
join Trek stores across the country to raise 
funds for the Breast Cancer Research Foun-
dation by holding the same ride on the same 
day at the same time. Beginning at 10 a.m. 
Saturday, Oct. 11, cyclists can pedal 10- or 
25-mile routes starting at either the Trek 
store in Naples, 9051 Tamiami Trail North, or 
in Estero at Coconut Point.

The 10-mile route in Naples will go through 
Pelican Bay and along Gulfshore Drive. The 

25-mile route will go to the Naples City Pier 
and back. Refreshments and goody bags will 
await at the end of the ride.

From Coconut Point, the 10-mile route 
will wind through The Brooks community, 
and the 25-mile route will go along Three 
Oaks Parkway toward Bonita Springs.

Registration is $25 person, with all pro-
ceeds going to the Breast Cancer Research 
Foundation. Register at either Trek store or 
online at trekbikesflorida.com. ■

Trek bike stores host 10- and 25-mile rides

The American Cancer Society’s 5K 
Making Strides Against Breast Cancer 
Walk steps out at 8 a.m. Saturday, Oct. 
18, at The Village on Venetian Bay, 4200 
Gulfshore Blvd. N. Participation is free, 
and all ages are welcome to help cel-

ebrate breast cancer survivors, educate 
women about early detection and pre-
vention and raise money to fund lifesav-
ing research. Walkers can register begin-
ning at 7 a.m. on race day or in advance 
at www.makingstrides.acsevents.org. ■

Make strides at The Village on Venetian Bay

Make time for wine with Women Supporting Women
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We provide comprehensive vein disease evaluation and treatment in a 
uniquely warm and comfortable outpatient environment with state-of-the-art
medical technology and superior technical expertise. We strive to exceed your
expectations in all aspects of your treatment experience.

1510 Royal Palm Square Blvd.,
Suite 101
Fort Myers, FL  33919

Joseph Magnant, MD, FACS
Board Certified Vascular Surgeon

For dark-chocolate lovers, the 
medical study findings couldn’t 
have been more delicious: Their 

guilty pleasure can ward off heart dis-
ease.

But if it sounds too sweet to be true, 
it is. The logic doesn’t just melt in your 
mouth: It melts under the skeptical eye 
of Robert Davis, Atlanta author of the 
new book “The Healthy Skeptic” (Uni-
versity of California Press, $21.95).

“The truth is that there have been 
small, short-term studies suggesting 
dark chocolate in large quantities may 
have some short-term, positive effects 
on the cardiovascular system, but it’s 
unclear whether there are any long-term 
benefits, and that’s what counts,” says 
Davis, a health journalist who teaches 
at Emory University’s Rollins School of 
Public Health. “It gets translated to say 
dark chocolate is good for you, and that 
is a huge exaggeration of the truth.”

HEALTHY LIVING

Author disputes dark chocolate and other medical claims
A dose of skepticism

BY HELENA OLIVIERO_________________
Cox News Service

Based on other studies, chocolate, 
blueberries, almonds and even onions 
have catapulted to celebrity status, 
thanks to marketing, media and eager 
consumers, notes Davis, who urges a 
more critical eye.

“It’s an alluring story, but if we hear 
one food has miraculous powers, we 
have to stop and think, ‘This is too 
good to be true.’ No food by itself has 
that kind of power,” he says.

On the flip side, a study that sug-
gested hair coloring could cause leu-
kemia shouldn’t set off a panic either, 
he says. In the end, use common sense, 
he advises.

“Don’t smoke, and have a healthy 
diet and don’t get bogged down by 
worrying about one food or another or 
worrying about using hair dye. These 
little nuggets of information can over-
whelm us, and we lose sight of the big 
picture.”

We recently caught up with Davis to 
ask him about some popular medical 
claims.  ■

The claim: 
Dark chocolate prevents 
heart disease

The Healthy Skeptic: Small, 
short-term studies — virtually all 
of them funded by the chocolate-
candy industry — suggest dark 
chocolate, which contains antiox-
idants known as flavanols, may 
have some beneficial effects on 
your cardiovascular system when 
consumed in large quantities. This 
doesn’t mean you are less likely to 
have a heart attack 10 or 20 years 
down the line.

Bottom line: There’s no evi-
dence a little chocolate now and 
then is bad for you. But remember: 
Chocolate should viewed as candy 
— not medicine.  ■

The claim: 
Blueberries will prevent 
Alzheimer’s

The Healthy Skeptic: Blueberries 
have antioxidants. They are perfectly 
good to eat and one of the many fruits 
we should eat, but there’s no basis to 
suggest that blueberries are better for 
you than strawberries or watermelon 
or that it will prevent Alzheimer’s.

Bottom line: Stop fixating on any 
one fruit and focus on your overall 
diet and getting a variety of fruits and 
vegetables.  ■

The claim: 
Red wine is good for your heart

The Healthy Skeptic: There is some evidence that a glass of wine every 
night may be good for your heart, but the risk of drinking too much is far greater 
than drinking just the right amount.

Bottom line: If you want to drink a glass or two of wine, that’s fine and it may 
be beneficial, but any more is probably not a good idea.  ■
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OUTDOORS

Go online 

and register for 

your FREE! Storm 

Catcher Bag!

Go to StormSmart.com 
to learn more about 

state-of-the-art protection! 

Attention Troops!

Hurricane Season Is Now! Don’t Wait Until It’s Too Late!

Trade-up program!

Toll Free: 888-MJR-STRM 
StormSmart.com 239-938-1000   •   239-403-9092

Major Storm Says

“Now is the time to 
trade-up!”

Call to schedule a free consultation 
and ask about trading in your existing 

storm panels to receive credit on 
superior Storm Smart products 

such as the Storm Catcher 
Hurricane Wind Abatement Screen.

Even if you didn’t 
purchase from us... we can help!

Be Smart... 
              With Storm Smart

Intelligent Storm Protection.
FREE in-home consultation

FORT MYERS NAPLES

Lic.#CRC056857

Autism Speaks Golf Tournament at Old Corkscrew Golf Club

PHOTOS MICHAEL DAVID FLORIDA WEEKLY

1. Jay Richardson, Tom Kahl and Johann Saurbier
2. Winners: David Meyers, Matt Deveraux, Steve Moss, Jack 
Mancini and Ryan Reed
3. Brian Fiore, Andy Bradley, Don Connor and the invisible 
Chris Vanderhoef
4. The Golf Cheerleaders

1

2

3 4
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Pet of the Week

To adopt a pet
There are many pets awaiting adoption at the Col-

lier County Domestic Animal Shelter, 7610 Davis Blvd. 
Adoption fees are $65 for cats and $80 for dogs; the 
shelter also regularly has rabbits, ferrets, gerbils and 
guinea pigs. 

Visit www.colliergov.net/pets to see available pets. The 
shelter is open 11 a.m. to 4:30 p.m. Monday, Wednesday 
and Friday; 11 a.m. to 6:30 p.m. Tuesday and Thursday; 
and 11 a.m. to 3:30 p.m. Saturday. Call 252-7387.

MOVING SALE

239.947.3434 
Bonita Springs • Bay Crossing Plaza U.S. 41

www.DiamondDistrictUSA.com

Next to Robb and Stucky

Diamond District

Southwest 
Florida’s

Southwest
Florida’s

Southwest 
Florida’s
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Last week we offered some of the 
best “must know” information from 
our just-released book “The Ulti-

mate Dog Lover.” This week, the cats 
have their turn, with tips from “The Ulti-
mate Cat Lover.” 

Each “must know” piece in the book 
has been developed with the help of one 
of the top experts in each area of exper-
tise, and these experts are noted at the 
end of each tip. 

➤ Litter-box avoidance: Cats don’t uri-
nate outside the litter box to spite their 
owners. Some cats who don’t go to the 
bathroom where we’d like them to have a 
medical or metabolic problem. Others are 
terrified of bully cats. And some don’t like 
to do their business in a box that smells 
like a standing-line-only carnival porta-
potty on a hot summer day. Many homes 
have too few litter boxes, located in the 
wrong places, or filled with litter that 
cats don’t really like. — Dr. Gary Lands-
berg, veterinarian and behaviorist, noted 
speaker and instructor on pet behavior 
issues 

➤ Pain management: It’s particularly 
challenging for veterinarians and cat own-
ers to recognize when a cat is in pain. Cats 
are descended from small predators who 
instinctively know that if they show signs 
of illness, the hunter becomes the hunt-
ed. Subtle changes in a cat’s interactions 
with the family may be a clue that pain 

PET TALES

By DR. MARTY BECKE & GINA SPADAFORI______________________________
Universal Press Syndicate

Finds for feline friends
is present. Be on the 
lookout for unexpect-
ed hiding, irritability, 
lack of appetite or just 
plain weird(er) behav-
ior. While you should 
never give human pain 
meds (even the over-
the-counter variety) to 
your cat (they can be 
lethal), your veterinar-
ian can help you to ease 
your pet’s pain with 
traditional and alterna-
tive medicine and with strategies to help 
manage the cat’s environment to ease the 
hurt. — Dr. Robin Downing, veterinarian 
and internationally recognized expert on 
pain management in companion animals 

➤ Keeping indoor cats busy: Today’s 
cats are born retired — they’ve gone from 
mouser to moocher. Bored cats may devel-
op medical problems and may suffer both 
physically and emotionally from the stress 
of living entirely in a man-made world. 
The key to stress reduction is to identify 
activities that make us feel better and then 
to do them. The easiest way to learn what 
an individual cat prefers (whether with 
treats, toys or litter box type, filler or loca-
tion) is to offer alternatives and watch 
what she chooses. Dr. Tony Buffington, 
professor of veterinary clinical sciences 
at The Ohio State University Veterinary 
Hospital, which runs the Indoor Cat Initia-
tive (IndoorCat.org) 

➤ Speaking “felinese”: You don’t have 

to go through a language immersion course 
to learn what your cat is trying to tell you. 
The language of cats has a lot to do with 
non-verbal cues — body language, in other 
words. A cat’s tail is one of the most reliable 
ways to tell his emotional state. A friendly 
cat will carry his tail upright, with the tip 
tilted slightly forward. Tail-wagging is a 
danger sign in cats, and you’d better back off 
when you see it. — Dusty Rainbolt, author 
of award-winning books on cat care, most 
recently “Cat Wrangling Made Easy: Main-
taining Peace and Sanity in Your Multicat 
Home.” She has fostered and placed more 
than 300 hard-luck cats and has bottle-raised 
countless orphaned kittens. 

That’s just the tiniest of tastes of all the 
information that we’ve put into these new 
“Ultimate” pet books. The cat book also 
contains information on safer anesthesia, 
reducing both shedding and allergies to 
cats, and how to take great pictures of 
your cats.  ■ 

>>Bear
is a red chow chow 
mix. He’s a little over 3 
years old and has long, 
puffy fur. Although a 
little large, he’s gentle 
and sweet.

>>Samson
is a giant black Lab-
rador and Great Dane 
mix. He’s approximately 
1 year old. Strong but 
playful, he’s always 
friendly.

>>Sirius
an 18-month-old husky, 
has chocolate-brown 
fur with wispy white 
accents... and beautiful 
mismatched eyes of 
green and blue.

>>Little Ginger
is a black and brown 
tabby with soft, short 
hair. She’s approxi-
mately 1 year old. She 
can be a little shy, but 
loves playing!

>>Jin
a neutered Siamese, 
is a little more than 1 
year old. He has a sweet 
brown face, brown paws, 
brown ears, brown tail 
and gorgeous blue eyes.
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HOLISTIC  HEALTH  NOTEBOOK

NAPLES TROLLEY 

• LEARN AND ENJOY  • FREE REBOARDING
• COMPLETELY NARRATED TOUR

CALL 239.262.7300
1010 6th Avenue • Naples, FL 34102
www.naplestrolleytours.com

SIGHTSEEING 

You’re invited
Step by Step Process of Kitchen & Bath Remodel

Plus Latest Trends in Appliances

Free Seminar

D A T E 
  Saturday, Oct. ,  a.m. 

H O S T E D  A T
  DreamMaker Bath & Kitchen Naples

   Trade Center Way
  Naples, FL 

RSVP:  239.596.5306
www.NaplesDreamMaker.comw NaplesDreamMaker com

F R E E
$ Closet System

with $, kitchen or bath
expires //

Bonita Furniture & Patio

Office by Day

Bedroom by Night

“Lowest Prices in 
SW Florida”

Home Office 
or Guest Room?

GREAT PRICES!
We specialize in the “Florida Look” 
carrying the most wicker/rattan 
furniture in the area.  We also 
carry a full line of furnishings 
and accessories from Traditional 
to Contemporary to Outdoor 
Furniture.

Condo 
& Home 

Packages are 
our Specialty

carolSIMONTACCHI
csimontacchi@earthlink.net

Last week I wrote about the linger-
ing effects of childhood trauma on 
the brain. It is a sad topic, particu-

larly when considering the statistics of 
how many children and teenagers suffer 
extreme trauma. The effects do not go 
away with the passage of time.

The reason I am exploring this theme 
is that I recently attended a seminar by 
Dr. Ellen Wright, a medical doctor who 
deals with these issues, and she related 
how this type of stress affects the bal-
ance of neurotransmitters and hormones 
later in life. She correlates trauma with 
later development of depression, ADD/
ADHD, and inflammation. 

Here are some tidbits from her pre-
sentation:

Prenatal or early life stress may 
increase the likelihood of maladaptive 
immune responses to stress in late life.  

Current studies of individuals with 
PTSD (post-traumatic stress disorder) 
provide evidence of alterations in the 
neuroendocrine system that involve 
levels and activity of cortisol, DHEA 
(dehydroepiandrosterone) and changes 
in immune function that predispose 
these individuals toward an innate 
immune response. 

There is a genetic link that increases 

More about early childhood trauma

vulnerability when associated with trau-
matic early life events, particularly in 
serotonin response, which can increase 
the risk of depression and suicide.

Dr. Wright suggests that when an 
individual complains of major depres-
sion, anxiety disorder, ADD, ADHD, or 
dissociative disorders, they should be 
screened for early childhood trauma.  
The problem is that when these symp-
toms are present, the treatment of choice 
is often drug therapy, which may or may 
not resolve the underlying issues. She 
recommends several therapies, includ-
ing individual and group therapy, EMDR 
(rapid eye movement), music and/or art 
therapy, and nutritional modulation of 
the neuroendocrine system.

I am particularly fascinated with that 

last recommendation, because we know 
that the balance between calming and 
stimulating neurotransmitters can be 
altered by specific nutritional therapies. 
One of the most useful tools in assess-
ing neuroendocrine balance is urinary 
neurotransmitter testing.  Some of the 
brain chemicals that can be tested in 
this manner include serotonin, epineph-
rine, norepinephrine, PEA, cortisol, and 
many others. In the hands of a doctor 
who understands this instrument and 
can provide appropriate nutritional sup-
port, this test can provide real-life solu-
tions to these complex problems.  ■

— Carol Simontacchi is a certified lifestyle 
educator.

Slow Food Southwest Florida holds its 
inaugural literary wine and food event at 4 
p.m. Sunday, Oct. 12, at the historic Nutting 
House in Bonita Springs. Kathleen Finn, 
author of “The Sharper Your Knife, The Less 
You Cry,” is the featured speaker.

Finn was a software executive in London 
when she suddenly found herself out of 
work. She enrolled at the renowned Cordon 
Bleu school in Paris, despite limited cooking 
skills and a less-than-fluent grasp of French, 
and gamely plunged into its demanding cur-
riculum of traditional French cuisine. The 
result is a memoir/cookbook that recounts 
her struggles in the classroom and beyond in 
a year of self-discovery in Paris. Finn’s writ-
ing has appeared in the Chicago Tribune and 
USA Today, among other publications.

Slow Food SWF is one of more than 130 
chapters of Slow Food USA. Members are 
a diverse group of food enthusiasts with 
a curiosity about food traditions and heri-
tage, local artisanal products and sustainable 
agriculture. Members are home cooks and 
professional chefs, restaurateurs, food and 
wine writers and others, according to www.
slowfoodsouthwestflorida.com.

The Historic Nutting House was rescued, 
moved and restored by landscape architect 
Christian Busk. Slow Food SWF members 
and guests are asked to bring an appetizer 
or treat to share that requires no utensils 
or serve or eat, along with a bottle of their 
favorite beverage. Donations of any amount 
will help fund future events and programs.

For information about membership or 
to make a reservation for the literary wine 
and food event, e-mail slowfoodsouthwest-
florida@gmail.com. ■

Slow Food SWF
welcomes author
Kathleen Finn
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Do you know what makes me 
mad?  No thing and every thing.

Now, that’s a pirate answer, 
full of purpose and paradox.  But to 
unpack the treasure chest of it, let’s 
look at the word that is key: “mad.”  Our 
word “mad” comes from the Old Eng-
lish “gemad,” which meant foolish or 
crazy.  And as the mad, mad, mad world 
whirled through time, this little word 
acquired many more meanings.

It’s absolutely mad (inexplicable) that 
I am mad (carried away by desire) about 
the mad (wild or frantic) adventures of 
the mad (furious) mad (insane) mad 
(rabid) dog of a pirate dwelling in my 
body.  It’s a mad (foolish, crazy), mad 
(hilarious) joke.  Isn’t it maddening?

Do you know what really makes me 
mad?

I mean, first, mad in the sense of furi-
ously angry.  What makes me angry mad 
is no thing.

I mean, there is no thing outside 
me that makes me mad.  It is my own 
insides that are maddening.  When I 
am mad of the furious type, I feel that 
because I create an experience, a per-
spective, a point of view.  That vision, 
which originates within me, is no out-

MUSINGS

side thing.  It is, rather, an inside job.  It 
is a caricature.  Just like a cartoon artist, 
I take what I am experiencing and dis-
tort it, exaggerating aspects according 
to my own bias.  Angry mad is born of 
the concretization of an ever-changing 
stimulus into a nasty, ugly solid with 
no redeeming features. Someone else 
might see what I see as an angel while 
I myself am certain it is a demon that is 
before me.  

Just one example from history:  Gavr-
ilo Princip, the man who assassinat-
ed Archduke Franz Ferdinand and his 
expectant wife, is seen as the murdering 
terrorist perpetrator of World War I 
by many.  But in Yugoslavia he is often 
portrayed as one who gave his life for 
the freedom of his people.  After all, the 
formation of an independent Yugoslavia 
was an effect of WWI.  

The real challenge of anger is to 
find the caricature in our own perspec-
tive, the no outside thing that generates 
our madness.  That is a worthy act of 
piracy.  

What really makes me mad, in the 
second sense of insane, is every thing.  I 
would define insanity like Einstein did: 
the doing of the same while expecting 
the different.  Nothing is of the essence 
of same like that which has been con-
cretized into a thing.  A thing is, by defi-
nition, lifeless, unchanging, inanimate.  
When we construct our surround in the 
image of stultified thing, no matter what 

Ire of the Pirate

the thing looks like, we are constructing 
a world of insanity.  We are making our-
selves mad.  Every thing contributes to 
our madness.  Every thing locks us into 
a being that is infinitely smaller than the 
largeness of our flowing sanity.  

So what do we expect a pirate to look 
like?  What is the thing into which we 
turn our ever possible emerging pirate?  
Do we see a swashbuckling, sword 
between the teeth, lusting, looming eye 
patched thing caricature?  Who are 
these ever possible pirates really?  Do 
we see the current raiders off Somalia’s 
coast or hackers or stealers of music 
and text?  Do we see infringers of copy-
rights, trademarks, and patents?   Or 
transmitters of unregulated signals?  Or 
far out philosophers who don’t believe 
their own words?  

Any and all of these caricatures may 

— Rx is the FloridaWeekly muse who 
hopes to inspire profound mutiny in all 
those who care to read. Our Rx may be 
wearing a pirate cloak of invisibility, but 
emanating from within this shadow is 
hope that readers will feel free to respond. 
Who knows: You may even inspire the 
muse. Make contact if you dare.

seem to the untrained eye to be a pirate.  
But the whole thrust of Musings is to 
provide profound education about the 
nature of piracy and mutiny.  Ordinary 
lust and feigned anger are merely child-
ish pranks, not piracy.  We must not 
allow ourselves to be duped, to live in 
the fog of confused belief.  

The bottom line is this:  Please con-
tinue to be faithful readers of this col-
umn.  Herein lies our best chance of 
meeting a real pirate.  ■



SEMNARS IN NAPLES:
Renovate with Robb & Stucky – Thursday, October 9 at 11:00am
Learn how easy it is to get the look you want for one project or your entire home.

Sleek and Chic – Transitional Accessories Thursday, October 16 at 11:00am
How to de-clutter and simplify your accessories to complement the transitional style. 
Refined Design – Lincoln Park Wednesday, October 22 at 11:00am
Inspired by 1940’s French design and featuring sensuous furniture shapes, jewelry-like
hardware and polished cherry finishes, Lincoln Park is the latest addition to 
Robb & Stucky Original designs. 
Fall in Love with Leather – Thursday, November 6 at 2:00pm
Discover how leather furnishings can complement any type of décor.

RSVP 239-261-3969, ext. 7000. Reservations are required.

SEMINARS IN BONITA SPRINGS:
Renovate with Robb & Stucky – Tuesday, October 14 at 11:00am
Learn how easy it is to get the look you want for one project or your entire home.

Sleek and Chic – Transitional Accessories Tuesday, October 21 at 11:00am 
Learn how easy it is to de-clutter and simplify your accessories to complement the transitional style. 

Refined Design – Lincoln Park Tuesday, October 28 at 11:00am
Inspired by 1940’s French design, Lincoln Park is the latest addition to Robb & Stucky Original designs. 

Decorating for the Holidays – Wednesday, October 29 at 11:00am
Creative tips to accent your home for the entire holiday season, plus, Mark Roberts’ holiday fairies.

Fall in Love with Leather – Thursday, November 6 at 10:30am
Discover how leather furnishings can complement any type of décor.

RSVP 239-949-3001, ext. 8000. Reservations are required.
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Showroom Hours · Mon thru Sat 10am-6pm · Sun Noon-5pm · Or by Special Appointment.

Low Price Guarantee · Financing Available · Professional Interior Design · Worldwide Shipping · www.RobbStucky.com

Six months same as cash with
your Robb & Stucky card.
See store for complete details.

Naples · Interiors Naples · Robb & Stucky Patio Bonita Springs · Interiors Bonita · Casual Living · Outdoor
2777 Tamiami Trail North 2840 Tamiami Trail North 3181 North Bay Village Court 26501 South Tamiami Trail
(239) 261-3969 (239) 434-0805 (239) 949-3001 (239) 390-2222

Interiors

REMODEL
your home or condo
with Robb & Stucky!

For information, please contact one of our three SW Florida showroom locations:

Fort Myers • Paul van den Berg • 239-936-8541

Bonita Springs • Laurie Walter • 239-949-3001

Naples • Joan Schneiter • 239-261-3969

■ New Kitchens 
■ New Bathrooms 
■ Custom Cabinetry 
■ Updated Flooring 
■ New Lighting
■ New Electrical
■ New Plumbing
■ Architectural Details
■ Moldings and Trim 

■ Built-Ins
■ Wall Coverings 
■ Faux Painting
■ Window Coverings
■ Outdoor Kitchens
■ Turnkey Renovation
and Total Construction 
Management with our
Licensed Professionals

You can trust the design and renovation experts at Robb & Stucky to provide complete 

construction management services, including: electrical, plumbing, custom cabinetry,

designer kitchens and more! Now, more than ever, you need the expertise, legendary

customer service and stability of Robb & Stucky – design experts since 1915.

Trust the design experts!
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Chamber, FGCU partner for professional development programs 

Smart businesses confront the economic downturn 
with team-building, new branding and fine-tuning 

The Greater Naples Chamber of 
Commerce and the Office of Continu-
ing Education at Florida Gulf Coast 
University have formed a partnership 
to provide area business employers 
local access to high quality, cost-effec-
tive professional development oppor-
tunities. As FGCU embarks upon its 
second decade, “These are exactly the 
type of partnerships that will help 
extend our reach and further solidify 
us as a true regional university,” FGCU 
President Wilson G. Bradshaw said.

The first program, “Ethics, Leader-

ship & Trust in the 
Workplace,” will 
take place from 8 to 
11:30 a.m. Wednes-
day, Nov. 5, in 
Moss Hall at Moor-
ings Presbyterian 
Church in Naples. 
Presenters will be 
Jon Fishbane, litiga-

tion attorney with 
the Naples firm Roetzel & Andress, 
and consultant Andrew Joppa, retired 
faculty member at Mercer College, 

where he taught business ethics.
In a business climate where corpo-

rate leadership is often under an ethics 
microscope, business leaders and man-
agers are increasingly being challenged 
to find ways to deepen trust, foster col-
laboration and build customer loyalty. 

This professional 
development sem-
inar will demon-
strate how mak-
ing the time and 
effort to establish 
and maintain a 

corporate culture of moral intelligence 
and integrity will pay important divi-
dends throughout the life of a firm.

Cost of the course is $55 per person 
($45 for chamber members). Register 
by calling FGCU at 590-1095 or online 
at https://registerce.fgcu.edu. ■

Bradshaw

Re-energizing in tough times 

Across all industries, companies are 
seeking ways to re-energize their staff, 
their product and their brand in the 
hopes that sales will follow. To do so, 
owners are enlisting the help of market-
ing branding companies, business con-
sultants and even team-building adven-
ture training courses.

Because a challenging economy can 
produce negative attitudes, hard feel-
ings and a breakdown in communica-
tion in the workplace, some companies 
in need of an internal revitalization 
leave the office completely and head 
outdoors for some unorthodox training. 

Adventures Training Concepts in 
Naples specializes in team training 
through a discovery challenge course on 
5.5 acres on Immokalee Road just east of 
Corkscrew Swamp Sanctuary. The ATC 
ropes course brings employees together 
in small groups to experience overcom-
ing obstacles through teamwork.

After conducting a behavior assess-
ment of each participant, ATC owners 
Brian and Michelle Jones and their team 
create a customized event built around 
personalities and behavior types, which 
can cause a lot of tension in the office. 
“An outdoor challenge can force 10 
vice presidents to communicate and get 
through an experience differently than 
they would have before,” said Michelle.

Pharmaceutical, technology, develop-
ment, medical and entertainment com-
panies have put employees through the 
course, Michelle said, adding, “It has an 
effect on morale, cohesion and reten-
tion.” Although team training is essen-
tial in tough business times, Brian added, 
unfortunately it is often neglected.

Producing an effective message
Marketing experts say another key 

ingredient typically neglected or some-
times cut from a company’s budget 
altogether during a tough economy is 
advertising and branding efforts. 

After enjoying 12 years of lucrative 
business with virtually no advertising, 
ImagenUSA, a Naples hurricane shutter 

SEE ENERGIZE, B2 

BY ALYSIA SHIVERS___________________
news@fl oridaweekly.com

WEEK 
at-a-glance

Professional Service League
And other networking social events 
in Naples. B6 & 7 

Tropical luxury
The Palazzina is Harwick Homes’ new 
model in Tresivo Bay. B9 

Nano, nano, nano
Small talk is a big deal for EnVont’s 
Nicholas Shevillo.  B2 

Jason Davis leads his FGCU colleagues through the Adventures Training Concepts ropes course.
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In a world that routinely glorifies the 
large and the stupendous, Nicholas 
Shevillo revels in the small.

And we’re talking really small here  — as 
in designs and products that exist at the 
subatomic or molecular level, things that 
are invisible to the unaided human eye.

This microscopic field of endeavor is 
called nanotechnology, and the 39-year-old 
Mr. Shevillo is president of EnVont LLC, 
a leader in designing and engineering an 
array of nano products. 

“When you get things to the atomic 
and molecular level… you can demonstrate 
unique and different characteristics,” he 
says. “There is more surface level at the 
nano level.”

Increased surface level — available mate-
rial in small space — means that nano-
technology, in general, can do more with 
less, thereby creating economies of size and 
scale.

Although a newcomer to Naples, hav-
ing moved here from Michigan last year, 
EnVont has already made its presence felt 
in the community. Last month, the Eco-
nomic Development Council of Collier 
County presented EnVont with its Entre-
preneurship Award.

Mr. Shevillo’s firm focuses on a number 
of products, including self-cleaning coat-
ings for surfaces in buildings. These coat-

ings might also be anti-microbial or useful 
in abating odors. EnVont also is active in 
the field of thin-film technology that can 
be applied in things such as semi-conduc-
tors and conductors.

Out of ‘corporate America’
One might think this arcane field of 

endeavor to be the sole province of “lab 
rats” or “science geeks.” But Mr. Shevillo 
took a circuitous and non-traditional path to 
his current position as EnVont’s top man.

He received a bachelor of arts degree 
– not a bachelor of science – from Johns 
Hopkins University in Baltimore, where 
he also captained the lacrosse team and 
earned All America honors. (Unlike many 
former successful jocks, Mr. Shevillo is not 
one to tout his past accomplishments. In 
fact, he confirms his athletic achievements 
only after a reporter, who learned of them 
through research, broached the subject.)

When he was in his early 30s, Mr. Shevillo 
was working for software and consulting firm 
in Michigan. He was doing well, but found 
himself wondering if he wanted to spend his 
entire career in “corporate America.”

He discussed this quandary with his 
father, Jack, who had retired from a suc-
cessful career in information technology 
and was casting about for a new challenge 
himself. Together, they formed an invest-
ment management company. They looked 
around for companies to invest in and dis-
covered EnVont.

About 18 months ago, EnVont asked 
Nicholas to become its president. Its head-
quarters were in Michigan, but Mr. Shevillo 
moved the firm to Naples, which he had 
fallen in love with while visiting his par-
ents, whom he describes as “snowbirds.”

“I looked around (Naples) and thought 
this place is pretty cool,” he says.

Mr. Shevillo’s father is still active in the 
company as a member of EnVont’s board. 
“He can do that and still make his tee time,” 
the son observes.

Business is good
Mr. Shevillo declines to discuss specif-

ics of the company, such as revenues, the 
identities of customers or other financial 
matters, citing contracts that prohibit him 
from doing so. He does acknowledge, how-
ever, that EnVont spent roughly $1 million 
on its research center and headquarters in 
Naples and that about 20 employees should 
be on board within the next 18 months.

Since many of EnVont’s designs relate 
to building applications, one might assume 
that the sluggish economy is taking its toll 
on business in that area. Mr. Shevillo chal-
lenges that assumption but again provides 
no specifics.

“The building downturn is not as bad 
as it could be because we can use nano-
technology to enhance the cost savings, 
effectiveness and maintenance of existing 
structures,” he says. “We can also make 
them more energy efficient.”

As befitting his athletic background, 
Mr. Shevillo says he enjoys golf, outdoors 
activities and working out as his principal 
escapes from the business grind. He and his 
wife Nikki (“Yeah, I know, Nick and Nikki,” 
he laughs) have no regrets about the move 
to Naples from Michigan. “The employees 
love it here,” he says, adding he enjoys his 
new home more during the off-season. 
“You can get in every restaurant, you get to 
know people and it’s a completely different 
place than in the winter.”

When friends up north ask how he 
handles the summer heat, Mr. Shevillo tells 
them it’s “not a big deal” considering the 
other tradeoffs Naples provides.

No big deal. A fitting response from a 
man who is immersed in the small.  ■

It’s a small world, after all
Nanotechnology is a big deal for EnVont’s Nicholas Shevillo
BY BILL CORNWELL____________________
news@fl oridaweekly.com

Nicholas Shevillo
BILL CORNWELL / FLORIDA WEEKLY

ENERGIZE
From page 1

company, felt the economic impact in 
2007. As the market slowed, customers 
stopped calling.

In an effort to bring in business, 
ImagenUSA hired Endurance Market-
ing, a Naples-based, full-service mar-
keting and advertising company. Endur-
ance founder Jeff Walters designed a 
“Band-Aid” campaign for ImagenUSA 
including radio, television and print 
ads that poke fun at the struggles and 
scrapes that can occur when dealing 
with traditional steel storm panels and 
enlighten the customer on the ease of 
accordions and roll-downs.

“It was time to get our name out 
there,” said Suzanne Pooley, Image-
nUSA’s manager of operations. Several 
months later, she added, the clever cam-
paign has produced results.

“Imagen went from doing no adver-
tising from 1994 to 2006, to spending 
hundreds of thousands of dollars to 
hopefully get 40 percent of the busi-
ness they got before,” Walters said. He 
added consistency was important in 
getting the message out. “It takes sever-
al months for a campaign to really pick 
up momentum and then several more 
months to see real results.”

Earl Quenzel of Quenzel & Associ-
ates in Fort Myers, feels strongly that 
businesses that maintain or increase 
their ad and marketing spending during 
an economic downturn typically come 
out sooner — and with more market 
share than they had when the slow-
down started. Knowing this, Quenzel 
said, some companies that have pulled 
back on advertising spending right now 
are putting that money toward examin-
ing their presentation to the public. “A 
brand is your reputation,” he said. “A 

good reputation acts like a magnet and 
draws people to you.”

After going through approximately 
two months of Quenzel’s intense stra-
tegic sessions, Pink Shell Beach Resort 
& Spa on Fort Myers Beach is one of 
the few businesses today not lamenting 
over the state of the economy. While 
general manager Bill Waichulis admits 
times are tough, he says Pink Shell 
has experienced more ups than downs, 
which he attributes to an effective mar-
keting campaign.

Jeff Shuff, general manager of ’Tween 
Waters Inn on Captiva Island, knows his 
marketing efforts are working, even in 
these difficult economic times. Guests 
from all over the country remark posi-

tively on the inn’s new Web site, new 
logos and new ads, which have result-
ed in increased sales at this 137-room 
resort, Shuff said.

Noise Branding Communications of 
Sanibel worked with Shuff and his team 
to create a whole new look, feel and 
message for ’Tween Waters that has 
essentially given the resort an advan-
tage in an otherwise tough market. 

Getting to the next level
During tough times some companies 

enlist a consultant to not only help 
improve how they do business but also 
to improve their internal networkings. 
Naples-based Jan Kantor encourages 
business leaders to re-examine their 

focus, and if the focus needs to change 
then develop a plan to adapt to that 
change.

“People don’t like change. They don’t 
want to change,” he said. “Most people 
say change is good — you go first.”

Kantor puts his clients through a 
series of discovery questions to deter-
mine where they want to be in five or 
even 10 years. In the short term, com-
panies are preoccupied with getting out 
of this lull, but the long-term solution is 
determining the best-case scenario for 
the business.

As with the marketing branding 
firms, Kantor’s work is about finding 
a company’s competitive advantage. 
However, while he agrees that market-
ing is an important aspect of that, it is 
just one element. “Unless you get the 
other parts of the train to work togeth-
er, the caboose is not going to follow,” 
he explained.

He gets businesses to analyze their 
current talent, their message, their 
brand and their customers, asking ques-
tions like: Do we need more talent? Do 
we need a different skill set? Does the 
public know who we are, and more 
importantly, who is our customer? Kan-
tor’s process can take anywhere from 
six to 12 months, and he only works 
with two or three companies a year.

“The first response in a wavering 
economy is to pull back,” he said. “But 
the more astute a business is in dealing 
with its competition, the better off it is 
in bouncing back in the upturn.”

Whether it’s taking a leap on the 
ropes course and hoping your co-
workers catch you, or sitting around a 
conference table discussing the impor-
tant points of your company’s product, 
everyone involved must be passionate 
about the brand. “All the effort in the 
world will fail unless the people believe 
in what the organization is doing,” said 
Noise’s Sprecher. “That’s what gets 
results.” ■

JIM MCLAUGHLIN/FLORIDA WEEKLY

Deanna Cickelli puts her fear of heights aside on the ATC ropes course.



Naples Municipal Airport

www.flynaples.com

Naples Municipal Airport (APF) serves as the gateway to “paradise” for thousands 
of passengers each year. The airport is ideally located within minutes of downtown 
Naples with convenient access to major roads and Interstate 75, and is convenient 

for visitors, residents and businesses.

For flight schedule call 1-888-935-5694 or visit www.flyyellowairtaxi.com



ager for the Southwest Division. She also 
served as membership director for Taylor 
Woodrow and was part of the team that 
opened the Vasari Country Club. She is 
responsible for all aspects of Intech’s mar-
keting.

Nine travel consultants from Betty 
Maclean Travel, Inc., attended the 
20th Annual Virtuoso Travel Mart in 
Las Vegas, one of the largest luxu-
ry travel meetings in the industry. In 
attendance were Mary Ann Ramsey, 
president; Carla Malachowski, execu-
tive vice president; Karen Pickrum, 
director of sales and marketing; Betsy 
Patton, Lois Moran, Karen Ann Kel-
ley and Claudia Gordon, senior trav-
el consultants; and Jen Mitchell and 
Debby Denham, travel consultants. 
Held at the Bellagio, the travel mart 
drew 3,155 attendees representing 102 
countries, including 1,350 travel con-
sultants and 25 new Virtuoso member 
agencies.  ■

Gulfshore Insurance announced that 
Rob Lenihan has been certified as a con-
struction Risk and Insurance Specialist, 
a designation that recognizes specialized 
expertise in construction insurance and 
establishes one’s commitment to the con-
struction industry through an on-going 
continuing education component focusing 
on construction risk and insurance. Leni-
han is a client advisor with Gulfshore Insur-
ance’s Naples office.

Intech Print-
ing & Direct Mail, 
Inc., has announced 
the appointment of 
Nancy Muschong as 
marketing manager. 
Muschong comes to 
Intech from Taylor 
Morrison, where she 
was marketing man-

time teller at First 
Community Bank of 
Southwest Florida’s 
newest branch at 25235 
South Tamiami Trail in 
Bonita Springs. Rojas 
attends Edison State 
College and is fluent in 
French and Spanish.

Charles F. Hoffman, vice president of 
investments for UBS, has joined the board 
of directors for Avow Hospice, a non-
profit organization that provides multi-
disciplinary health care services and fam-
ily support for people in Collier County 
with life-threatening illnesses. Hoffman has 
more than 21 years of experience in the 
finance industry. He joined UBS in 1997 
and specializes in customized portfolio cre-
ation using combinations of institutional 
money managers. He holds a degree in 
business and economics from the State 
University of New York at Oneonta. He is 
a charter member of the Kiwanis Club of 
Pelican Bay, as well as a member of St. Ann 
Knight’s of Columbus.

Dr. David B. Sud-
derth, board-certified 
neurologist with sub-
specialty in pain and 
disability medicine, 
has expanded his 
Florida Spine & 
Brain practice to 
Naples. Office hours 
will be every Tues-

day at 4513 Executive Drive. The practice 
focuses on back and neck pain, workers’ 
compensation issues, migraines, headaches 
and chronic pain. Sudderth has practiced 
for more than 20 years and is a Fellow 
of the American Academy of Disability 
Evaluating Physicians and the American 
Academy of Neurology. He has also co-
authored six books including “Headache: 
The Cure”  and “The Arthritis Cure.”

Andrea Rojas has been appointed part-
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ON THE MOVE

Protect your home from 
the outside elements  
extraordinary protection 
with exceptional beauty.  

customer  
testimonial  Approximately  

2  months  ago,  
your  team was  
out  at  our  house  
installing  the hurricane  window  
tint.  Your  team performed a truly 
outstanding job! We feel more safe  
and  secure  because  people  can-
not  see  in  quite  as  easily  and  
should  the  windows  get  broken  
or  smashed, they will hold in place. 
We also noticed an  unanticipated  
side  effect.  Our  electric  bill  was  
signifi cantly  lower!  Our  average  
bill  was  $300.00,  however the 
next month’s bill was $198.00! That 
is  quite the savings! We just cannot 
thank you enough  for  the  truly  
outstanding  service  that  you  and  
your  company provided.  

Please forward my congratulations 
to your team on a job well done! 

 
Computer Guys  

Beverly Hills  
Window Tinting  

Energy conservation is very 
important, not only because of the 

scarcity of fuel, but because the cost 
of all energy is rising rapidly. To save 
energy and cut the cost of operating 

your home, auto or commercial 
building, let us install solar 

control window fi lm.  

Fort Myers  
15130 Tamiami Trail S. 

239.489.3838  

Naples  
15495 Tamiami Trail N. #118 

239.592.5536  

CALL TODAY FOR A FREE ESTIMATE!  

Protect your home from 
the outside elements.  
Extraordinary protection 
with exceptional beauty.  

Home or  

100 Off  $  Business  
(minimum of 150 square feet)  

20 Off Auto  (entire car)  $  

cannot be combined with other offers  

expires 10/31/08  

 Medicine

Sudderth

Muschong

Rojas

 Banking

 Insurance

 Printing

 Travel

BUSINESS BRIEFS

Nobody understands the importance 
of networking better than business pro-
fessionals. Here are some opportunities 
coming up:

➤ The Women’s Network of Col-
lier County expects up to 50 vendors 
— all women business owners — to par-
ticipate as exhibitors in the group’s 2008 
Trade Show from 3 to 6 p.m. Thursday, 
Oct. 9, at the Naples Italian-American 
Club, 7035 Airport Pulling Road.

This year’s theme — “Dare to 
Dream” — promotes a positive, sup-
portive approach to women in business. 
Raffle tickets will be sold to benefit the 
WNOCC annual scholarship fund.

The trade show is open to the pub-
lic, with admission free for WNOCC 
members and $5 for all others. Sponsors 
are Food and Thought, Masquerade, 
Taylor Rental and The Naples Italian-
American Club.

WNOCC is celebrating its 20th anni-
versary this year. Members include 
businesswomen from start-up entrepre-
neurs to corporate executives. Members 
gather for a lunch Tuesday, Oct. 14, at 
the Collier Athletic Club, 710 Goodlette 
Road, Naples, FL 34102.

For information about membership 

or to reserve a spot at the October 
meeting, visit www.WNOCC.org.

➤ The Greater Naples Chamber 
of Commerce holds its next “Business 
After 5” networking from 5:30 to 7:30 
p.m. Thursday, Oct. 23, at the Naples 
Zoo. Admission for members is $5 in 
advance, $10 at the door.

➤ Young Professionals of Naples 
will meet for “Speed Networking” from 
5:30 to 9 p.m. Friday, Oct. 10, at Flem-
ing’s Steakhouse in the Pavilion Mall. 
Bring a business card.

On Thursday, Oct. 23, members 
will enjoy “Networking at Sea” dur-
ing a sunset cruise aboard the Naples 
Princess, through Naples Bay and Port 
Royal out to the Gulf of Mexico. Tickets 
are $15 and include hors d’oeuvres and 
music; there will be a cash bar. Part of 
the proceeds from tickets will benefit 
the Ricky King Foundation.

Young Professionals of Naples is a 
diverse network of business profession-
als who are involved in various com-
munity activities. According to YPNa-
ples.com, the typical member is 21-40 
years old, “but young at heart is always 
welcome.” For more information, visit   
www.YPNaples.com.

FGCU means business
at upcoming workshops

It’s all about networking

The Florida Gulf Coast University 
Small Business Development Center 
offers a seminar on “Frequently Asked 
Questions About Starting a Business” 
from 2 to 4 p.m. Friday, Oct.10, in room 
4201 of Lutgert Hall on the main cam-
pus. Cost is $20.

On Thursday, Oct. 16, the Florida Insti-
tute of Government at Florida Gulf Coast 
University offers two managerial train-
ing workshops designed for leaders and 
managers who are looking for ways to 

become a better boss by taking their staff 
to the next level. The sessions begin at 
8:30 a.m. with “The People Side of Learn-
ing,” followed at 1 p.m. by “Mechanics 
of Management.” Both are facilitated by 
Lorna Kibbey and take place in No. 213 
of the student union. Seating is limited. 
Cost for each session is $69. Register for 
one session or for both. Additional infor-
mation is available online by visiting 
www.fgcu.edu/iog, or by calling (239) 
590-1096 or (239) 590-7986. ■

➤ The Southwest Florida Small 
Business Resource Network holds its 
monthly Network After Five from 5:30 
to 7 p.m., Thursday, Oct. 16, at Estero 
Embassy Suites Hotel, 10450 Corkscrew 
Commons Drive, Estero. Attendees 
will have the opportunity to share tips 
and learn how others have succeeded 
financially in the small business com-
munity. They’ll also meet and network 
with attorneys, CPAs, insurance agents, 
business consultants and other lenders 
and bankers.

Deadline for registration is noon, 
Tuesday, Oct. 14. Cost is $15 for SBRN 
members and $20 for guests. There will 
be hors d’oeuvres and a cash bar. To 
register, contact Lorna Kibbey, coordi-
nator at FGCU’s Small Business Devel-
opment Center, at (239) 745-3700.

The SBRN is a statewide organization 
that connects seasoned professionals 
who service the small business arena 
and the small business owner. For more 
information, visit www.sbrn.org. ■



Complete Mercedes 
and BMW Service. 
Maintenance and Repair for any 
year Mercedes-Benz and BMW, 
Vintage to Current.
6 factory trained certifi ed service technicians

493 Airport Pulling Road N., Naples Florida 34104
www.mercedesexpert.com

(239) 285-7659

Factory trained Technicians from European Dealerships Over 100 years combined BMW and Mercedes Repair Experience

Why use our Service Department?
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NETWORKING

Dave Bower and Karl Gibbons Debbie Mandell and David Frohmberg

Bob Gowland, Caroline Stuart-Jervis and Joan Sonnenberg

Lynda Bulloch, Jack O’Brien and Janis Siegel Sam Platt, Muffy Clark Gill and Ted Lay

Patrick and Katrina Dearborn with Tim Tilcapaugh Anthony Duca and Arthur Morshead

Gisela Miller and Joel Kessler

Naples League of Professional Services at the Hilton
COURTESY PHOTOS

www.FloridaWeekly.com  NAPLES FLORIDA WEEKLY

JERRY SMITH / FLORIDA WEEKLY

3 Women of Merit opening reception
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NETWORKING
Walk for the Way to 
benefit the United 
Way at North Collier 
Regional Park

Handsome Harry’s fundraiser for Naples Touchdown Club

Joy Alverez, Brandi McCandles and Paula Jackson

Katherine and Mary Bates, Carol Sissman, Christina Adams and Kim Peoples

Carolyn Mascato, Kathy Alajajian, Amy Adiutori, Susan Jones and Frann McComps

Ann Simpson with son William and Jennifer Cooper McDonald’s Team walkers

Julie DeMao and Connie Demes

Coach Kramer, Mrs. Kramer, Naples City Councilwoman Teresa Heitman and Dr. Jeff Heitman

Way to 
nited 

h Collier
rk

COURTESY PHOTO

AMANDA HARTMAN / FLORIDA WEEKLY



BEACHFRONT 
ESTATE
The finest beachfront 
property currently available 
with 150’ of pristine 
frontage. Eligible for Port 
Royal Club membership. 
$10,950,000

BBBBBB
EEEEEEEEEEEEE
TTTTTTTTTTTT
pppppppppp
wwwwwwwwwwww
fffffffff
RRRRRRRRR
$$$$$$$$$$$$$$$

OLDE NAPLES 
BEACHFRONT! 
Lowest priced single family 
home on the beach in the City 
of Naples. 130’ on the beach 
and walk to 5th Avenue S.  
5BR/4BA, pool & spa.
$7,799,000

PINE RIDGE 
Elegant custom built 
estate home on 1 acre. 
4 BR + Den / 3.5 BA, 
4,500sf. Outstanding 
design and features, 
excellent school district, 
10 years young!. 
$1,495,000

14 BLOCKS 
TO BEACH! 
Awesome 4BR / 4BA 
built 2006, 4,000+sf. 
Lots of upgrades, elevator, 
steam bath, 3 balconies, 
gated community. 
$1,195,000
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239-572-2200
www.allnaples.com

CHRISTOPHER 
A. BRAUN, CRS

w

WWW.DOWNING-FRYE.COM  •  3411 TAMIAMI TRAIL NORTH • NAPLES, FL 34103
27180 BAY LANDING DRIVE SUITE 5 • BONITA SPRINGS, FL 34103

T H E

NANCY BURGESS TEAM  
239-571-2287

26 years selling the 
Florida Lifestyle

Certified Foreclosure Specialist

PELICAN 
LANDING
Wow! Stunning 
setting for this 4 
bedroom home with 
disappearing edge 

pool and HUGE lanai space for entertaining. Gorgeous lake 
views and 3 car garage A MUST SEE $869,900

LONGHORE 
LAKE

Great value for this 3 
bedroom 3 bath plus 
den lakefront home 

with over 2700 sq. ft.  
Short sale approved. Must see at $499,000

LAKEFRONT 
BEAUTY
Must see this 
gorgeous 3 bedroom 
3 bath home plus den 

villa home with long lake views, heated pool and spa. 
Built in 2005  $475,000

NORTH NAPLES
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$499 000

PRE FORECLOSURE

572-433455
LAUREN 
FOWLKES 5727 445

SELLS THE 
BEACH!

BRIDGEWAY
VILLA
SOARING CEILINGS! 
GORGEOUS POOL! 
2/2 PLUS DEN!  
$799,000

Tollgate Business Park
1-75 access at exit 101 behind Cracker Barrel
1500 sq ft, includes 300 a/c office space, 1200 
warehouse, handicap bathroom, 14x14 garage 

door, 16’ plus ceiling height. $209,000
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J I M

PARISH 
641-3854

OFFICE WAREHOUSE

walk to the BEACH

MAJOR REDUCTIONS

VANDERBILT 
SURF COLONY

2/2 great water views
Complete renovation

PRICED REDUCED OVER 
$250,000

Now JUST
$497,000

Monthly rentals, 
pool, boat docks

Can be seen with short 
notice TODAY

NAPLES PARK
BEAUTY

608 110th Street 
Newer 3 bed plus 

great room, fenced in yard 
(room for pool)

Granite kitchen, tile, furnished

$499,900
2550 sq. ft., two car garage

Can be seen with short 
notice TODAY

Call Billie Delesio 564-2158

572-433455
LAUREN 
FOWLKES 5727 445

SELLS THE 
BEACH!

ST. 
RAPHAEL
#1602 Lovely! Light 
and bright! $1,225,000
#602 Rarely available 2/2. 
Perfect! $995,000
#1406 Gulf views, 3/3, $1,795,000

Sharon Saunders • 239-269-7632
View Homes @ www.auduboncchomes.com

Audubon Country Club
209 Charleston Court – $1‚049‚000
Just Reduced Beautiful Courtyard Home with 

Guesthouse; 3 Bd./3.5 Ba. + Study; 3 car garage
241 Charleston Court – $838,000

Great Buy: 4 Bd/4Ba.+ Study - 3150 A/C sq. ft.

OPEN SUNDAY 1-4 P.M. 

660 East Lake Dr.
on Spring Lake in 
Olde Naples is just 
steps to Fifth Avenue 
shops, restaurants, 
beach and Cambier 
Park. 660 has an “As is” 
house $1,700,000. 

The adjacent lot at 
640 East Lake Dr. is 
also available separately 
$1,650,000.  
An excellent 
opportunity to build 
a spacious home on 
both properties.
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660 East Lake Dr.

640 East Lake Dr.

Terry Warren 239-434-8049
terrywrn@comcast.net

GOLF • TENNIS • FITNESS
IT’S TIME TO BUY!

Winner of BEST Community & BEST Private Country Club 
in the Naples Daily News Choice Awards – Membership Required

Condos - Villas - Estate Homes $200,000 to Over 2 Million $
Michelle DeVincent - Wyndemere Resident

GRI - Top Producer
Rated 6th in sales performance out of 

500 DOWNING-FRYE Naples Agents
for the 1st half of 2008

239-821-1188

EXECUTIVE HOME on nearly an ACRE lot 
in coveted gated low fee community.
• 5 bedrooms plus den • 5 full baths 
• 4,000 sq. ft ... Expansive outdoor 
entertainment area featuring summer
kitchen with gas grill. Gas heated pool, 
spa, Western exposure. Top of the line 
granite kitchen, large bedrooms, wood 

floors in den and Master. Family room sliders open entire wall to outdoor area. Quality 
Florida living at its best. Barron Collier Schools too. $1,250,000

Quail Woods Estates

Imperial Golf Estates

2032 Imperial Golf Course Blvd. - Executive Home, with long golf course 
views, 14 ft. ceilings, porcelain tile, top of the line granite kitchen and 

baths, Western exposure solar pool and cascading spa, impressive 
floor to ceiling brick fireplace. 3/2 - 2 car side entry garage. 2,800 
sq. ft. on 110 x 140 lot.
DRASTIC PRICE REDUCTION NOW ONLY $598,000

Sharon McKie • 239-352-4945
smckie@comcast.net

572-433455
LAUREN 
FOWLKES 5727 445

SELLS THE 
BEACH!

CAP
FERRAT
SENSATIONAL SUNSET VIEWS!
#1805 SOLD
#2002 3/3, Soaring ceilings! 
Gorgeous Gulf and sunset views! 
$1,795,000

3032 Olde Cove 
$850,000 
4 plus den, 3.5 bath, 
pool/spa, golf course 
and lake view. 

Hollybrook
$799,000

Twin Eagles 
3 + den 2, 

full 2 half baths. 
Unfurnished with 
golf course view.

TWIN EAGLES

OLDE CYPRESS$895,000 
3 bedroom, 

plus den 2.5 bath, 
furnished , pool/spa

w/ full golf 
membership

Hollybrook

OLDE CYPRESS

CALL BECKY FOSTER   239-250-6135

David & Erin Brown
REALTORS® Since 1986

239-272-8736
www.naplesareahomesource.com

VILLAS OF
PELICAN BAY

$549,000
LOWEST-PRICED VILLA 

 Gorgeous. 
DOGS WELCOME!!!  

NEW ROOF, 2 Bdrms & 
Den + Garage 

(w A/C), Courtyard, Backyard, 
Shutters, Upgrades. 

MARYA DOONAN CSP, P.A. 
DIRECT: 239.450.4000 
www.maryadoonan.com 

TERRAMAR
$757,000
UNDERPRICED! 

One-of-a-kind home
Priceless furnishings

MAGNIFICENT courtyard 
fountain AND a Cadillac!

3/2/3 on superior lot
golf & lake views.    

PELICAN BAY

OLDE CYPRESS



REAL ESTATE
A GUIDE TO THE NAPLES REAL ESTATE INDUSTRY

Dennis Brando, 
manager of VIP 
Realty in Naples, 
has been selected to 
speak at the National 
Association of Real-
tors 2008 REAL-
TORS Conference 

and Expo in Orlando in November. 
As part of a panel entitled “Making 
a World of Difference in Your Suc-
cess,” Brando will discuss best sales and 
marketing practices for success in the 
luxury home marketplace.

Brando has earned national and inter-
national recognition for his success in 

the luxury real estate market. Unique 
Homes Magazine named him a “Unique 
Luxury Property Specialist” in 2007; 
he also was named as the Rising Star 
for Leading Real Estate Companies of 
the World. He is a graduate of the Real 
Estate Institute and a Certified Luxury 
Home Marketing Specialist.

The 2008 REALTORS Conference 
and Expo conference takes place Nov. 
7-10 and will include more than 200 
programs designed for brokers, sales 
agents, commercial practitioners, IT 
professionals, international specialists, 
property managers and others in the 
real estate industry.  ■

VIP’s Brando will address National Association of Realtors conference

The Palazzina at Treviso Bay is a 5,145-square-foot, four-bedroom, five-bath model residence by Harwick Homes.

A fountain flows into the Palazzina’s rectilinear pool.

Southwest Florida’s only PGA TOUR TPC golf course is the centerpiece of Treviso Bay. The bridge at the entrance to Treviso Bay has already become a Naples landmark.

SEE PALAZZINA, B11 

COURTESY PHOTOS

SPECIAL TO NAPLES FLORIDA WEEKLY

WEEK OF OCTOBER 9-15, 2008

N A P L E S  F L O R I D A  W E E K L Y

      B9

The Palazzina, a 5,145-square-foot, 
four-bedroom, five-bath model resi-
dence by Harwick Homes, exempli-
fies the luxury found in custom homes 
throughout the Pavia neighborhood in 
Treviso Bay. Designed by Sherri DuPont, 
ASID, of Collins & DuPont Interior 
Design, the Palazzina has a festive, com-
fortable feel with tropical influences 
throughout. 

DuPont starts every project by select-
ing a core fabric that defines what the 
entire residence will look like. The 
color palette for the Palazzina comes 
from the fabric found on two carved 
occasional chairs in the living room. 
The chairs have a patchwork of can-
taloupe, kiwi and bright coral mixed 
with a bit of aqua and chocolate brown/
cocoa as well as scrollwork that ties 
to the ironwork found throughout the 
home. A space to be enjoyed, the living 
room features an eyebrow-arch window 
that soars to a height of 17 feet and 
provides a view of a fountain on the 
outdoor terrace as well as an abundance 
of natural light.

Less formal than most, the dining 
room in the Palazzina features a bar-
reled ceiling and a 12-foot arched win-
dow looking out to a garden pergola. 
In the kitchen, maple cabinetry is pre-
sented in painted, glazed and distressed 
sandalwood tones against chamois-gold 
walls. Wolf professional-grade cooking 
appliances and a SubZero refrigerator/
freezer are included. A granite coun-

ter with four bar stools overlooks the 
family room, where sliders open to the 
outdoor living area and pocket into the 
walls, a feature that allows the kitchen, 
bar, family room and outdoor living area 
to be utilized as one space.

An opulent master suite, three 
guest suites (one of which is a cabana 
accessed from the outdoor living area), 

The Palazzina by Harwick Homes:
Luxury with tropical influences

Brando
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Florida Weekly’s Open House

Call 239.333.2135 to be included in Florida Weekly’s Open House.

$400,000>
4a  $410,000 • Chateaumere Royale 

 • 6000 Pelican Bay Blvd 
 • Marya Doonen • 239-450-4000 
 • Downing-Frye Realty, Inc. 
 • Sun., Oct. 12, 1-4

$700,000>
7a  $700,000> • 9004 TAMIAMI TRAIL E

 239.643-1414 • Treviso Bay
 Sat., Oct. 4 and Sun., Oct. 12, 10-4 

7b  $700,000> • 2400 GREY OAKS DR. N
 239.262-5557• Grey Oaks 
 • Sun., Oct. 12, 10-4 

$500,000>
5a  $549,000 • Villas of Pelican Bay 

 • 6620 Trident Way 
 • Marya Doonan • 239-450-4000 
 • Downing-Frye Realty, Inc. 
 • Sun., Oct. 12, 1-4

$800,000>
8a  $838,000 • Audubon Country Club 

 • 241 Charleston Court 
 • Sharon Saunders • 239-269-7632
 • Downing-Frye Realty, Inc. 
 • Sun., Oct. 12, 1-4 

$1,000,000>
10a  $1,049,000 • Audubon Country Club
 • 209 Charleston Court 
 • Sharon Saunders • 239-269-7632   
 • Downing-Frye Realty, Inc. 
 • Sun., Oct. 12, 1-4 

4a

5a

8a

10a

7a

7b
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Urban Land Institute panel
will discuss the politics
of high-density communities

780 FIFTH AVENUE SOUTH STE. 200  NAPLES FL 34102

239.261.9131

Whether you call it Smart Growth, 
Sustainable Design or New Urbanism, 
professional planners and proponents 
of sustainable design advocate higher 
density community design as a way of 
addressing a variety of growth-related 
issues. The benefits include reducing 
sprawl, decreasing vehicle miles trav-
eled (reducing pollution and consump-
tion of resources) and creating critical 
mass for a sense of place and more 
efficient use of infrastructure. There 
are varying opinions on where density 
should be allowed, and gaining approval 
of such projects can be difficult and 
time-consuming.

The Urban Land Institute Southwest 
Florida District Council is convening 
a panel of stakeholders to address the 
issues associated with implementing 
higher density community design. “The 
Politics of Density Vision Versus Real-
ity” takes place Wednesday morning, 
Oct. 15, at Pelican Preserve in Fort 

Myers. Speakers will include local and 
state planners, elected officials, land 
use attorneys, community leaders, envi-
ronmental advocates and developers. 
The goal is to reach consensus on ways 
to achieve high density, sustainable 
communities with a less cumbersome 
approval process.

The ULI  is a nonpartisan research 
and educational institute whose mis-
sion is to provide leadership in the 
responsible use of land in creating and 
sustaining communities worldwide. For 
more information visit www.uli.org. 

Cost of the panel discussion on high-
er density communities is $35 for ULI 
members, $45 for non-members, $30 for 
young leaders and $20 for government 
members and students. The Pelican 
Preserve clubhouse is at 10561 Vene-
to Drive, Fort Myers. For additional 
information or to register, call the ULI 
Southwest Florida District Council at 
(800) 321-5011.  ■

PALAZZINA
From page 9

a study and powder room complete the 
Palazzina floor plan.

Designed and outfitted for true out-
door living, the Palazzina’s outdoor liv-
ing space features slate floors, a fire-
place and fireside furniture grouping, a 
thoroughly equipped cooking/bar area, 
a dining table for six and a fountain that 
flows into a rectilinear pool.

East of St. Andrews Boulevard on 
U.S. 41, Treviso Bay is a 1,050-acre gated 

golf and resort-lifestyle community that 
borders the Rookery Bay National Estu-
arine Research Reserve.

Like all homes in the Pavia commu-
nity at Treviso Bay, the Palazzina sits 
on a home site of at least a half-acre 
and has lake and preserve views. Model 
showings are by appointment only.

Premier Properties of Southwest 
Florida is the exclusive sales and mar-
keting representative of Treviso Bay, 
a development of Wisconsin-based 
V.K. Development Corporation. Visit 
the Treviso Bay Sales Center at 9004 
Tamiami Trail East, or call 643-1414 or 
visit www.TrevisoBay.com. ■

Treviso Bay is being developed by Wisconsin-based V.K. Development Corporation.  V.K. 
Development is owned by the Kuttemperoor family.  Left to right: Ajay, Vincent and Sanjay 
Kuttemperoor.

Treviso Bay is a 1,050 acre gated golf and resort-lifestyle community that will have approxi-
mately 1,200 residences upon completion.



Airport Pulling Road, north of Golden Gate Parkway in the heart of Naples

Grey Oaks is offered by Grey Oaks Realty, Inc., a licensed real estate broker. 

Prices, features and availability subject to change without notice.

239.262.5557  

Elegance and Tradition Live in Naples. Naples Lives Here.

ORAL REPRESENTATIONS  CANNOT  BE  RELIED  UPON  AS  CORRECT  STATING  REPRESENTATIONS  OF  THE  DEVELOPER. FOR  CORRECT  REPRESENTATIONS  BY  THE  
DEVELOPER, MAKE  REFERENCE TO THE DOCUMENTS  REQUIRED  BY  SECTION 718.503,  FLORIDA  STATUTE, TO  BE  FURNISHED  BY  A  DEVELOPER  TO  A  BUYER  OR  LESSEE. 
 

Spacious Coach Homes from the $890s including an Equity Golf Membership. 

Luxurious Villas from $1.325 million.

Presenting Three Residential Masterpieces of Grey Oaks. 

Models Open Daily



Florida Weekly Cuisine  
Truluck’s gives seafood, customers the 
royal treatment they deserve. C23 

‘Requiem’ at the Phil  
Mozart’s masterpiece is just one option 
for your entertainment. Check out more
in What To Do, Where To Go. C6 & 7 
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WEEK 
at-a-glance

Sign up now for overnight trip to Art Basel 
Space limited on Naples Art Association excursion 

Join like-minded, adventurous art lov-
ers for an overnight trip to Art Basel 
Miami Beach 2008: “The Winter Ren-
dezvous of the International Art World” 
with the Naples Art Association. 

The NAA bus will head to Miami 
early Thursday morning, Dec. 4. The 
group will have a one-hour guided tour 
before dispersing to take in the show 
and then regrouping for dinner and 
checking in to rooms at the Biltmore 
Hotel in Coral Gables. All day Friday 
will be spent at Art Basel before the bus 
returns to Naples that evening.

The price is $379 per person, double 

occupancy ($535 single) and includes 
round trip transportation, guided tour, 
transfers to the show and dinner. Reser-
vations and payment must be made by 
Friday, Oct. 17.

Many major U.S. museums are orga-
nizing trips to the Miami Beach fair, and 
numerous groups of art collectors from 
Latin America and Europe have announced 
their visits. To sign up for the Naples 
Art Association trip, call NAA Assistant 
Director Ginamarie Pugliese at 262-6517 or 
e-mail ginamariepugliese@naplesart.org.

SEE ART BASEL, C12 

‘The Last to Go’    
Diahann Carroll’s memoir reflects 
grit and determination. C11 

A Hunt Slonem for you
Limited-edition print is a thank-you gift 
for those who give to the Naples Art 
Association. C12 

‘The Last to Go’
SEE DESIGN, C4  
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laywright Julie Jens-
en once led a play-
writing workshop 
for a group of grade-
school students.  The 

experience was 
illuminating, she says.  When 
she let them loose to create a 
play, they immediately began 
building a set – before even 
creating characters or writing 
the play itself!   According to 
their thinking, the set was the 

BY NANCY STETSON

nstetson@fl oridaweekly.com

P

CREATING THE BACKDROP FOR
“THE GOODBYE GIRL”

Top: Scale 
model of the 
main street 
scene in The 
Goodbye 
Girl. Above, 
Designer Matt 
Flynn and 
Scenic Artist 
Selwin Mills 
check a key 
piece of the 
scale model 
stage.

C4
“The Goodbye Girl” 

opens Oct. 15.

>>when: 

first –and only—thing they 
thought of when creating a 
play.

The supremacy of a set is 
something Neapolitan Matt 
Flynn can relate to.  After 
all, it’s typically the first 
thing he thinks of when con-
fronted with a play.  

But then, Flynn’s been 
creating and building sets 
for most of his life.  Creating 
visual solutions for theatrical 
problems and building envi-
ronments for actors is what

FLORIDA WEEKLY FILE PHOTO
More than 40,000 visitors are expected to 
attend Art Basel Miami Beach 2008.



www.FloridaWeekly.com    NAPLES FLORIDA WEEKLYC2    ARTS & ENTERTAINMENT    WEEK OF OCTOBER 9-15, 2008

SANDY DAYS, SALTY NIGHTS

       Contact Artis
      >>Send your dating tips, questions, and 
     disasters to: sandydays@fl oridaweekly.com

On a trip to Germany this month, 
my girlfriends and I spent 
two nights in the chic resort 

town of Baden-Baden, just east of the 
French border. Long a playground for 
Europe’s wealthy (and now dominated 
by the nouveau riche of Russia), Baden-
Baden’s draw is in its baths. Spring-fed, 
the thermal baths offer warm, therapeu-
tic mineral water in clothing-friendly 
and nude-only environments. 

In the Friedrichsbad spa, which dates 
to 1877 and boasts marble and bronze 
fixtures, bathing suits are prohibited. 
As in, if you want to indulge in the 
17-step über-relaxing experience, be 
prepared to drop your inhibitions and 
your drawers. I was dying to dive into 
the waters of this decidedly cultural 
and historical experience, but my trav-
eling companion, Jennifer, gave the 
nude venue a firm thumbs down. I 
plead my case, even pointing out that 
Mark Twain once partook of the spa’s 
baths (side note: is it strange to imagine 
literary master Mark Twain lounging 
sans-swim trunks in a German bath-
house? My jury’s still out). 

Ultimately, though, we opted for the 
Caracalla Spa, a more modern version 

of the Friedrichsbad, where bathing 
suits are mandatory. I silently berated 
her closed-minded American prudish-
ness the entire way there. 

Once at the Caracalla, we changed 
into swimsuits, stowed our towels, and 
headed into the largest of the mineral 
water pools, maintained at a constant 
95 degrees. Being a Sunday, the place 
was crowded. The more we looked 
around, the more we realized the spa 
wasn’t just crowded with people like 
us, but, specifically, with couples. And 
they were all making out. I’m talking, 
full-on, tongues-in-throats, hands-on-
rears making out. It was everywhere; 
we couldn’t look in any direction with-
out feeling like voyeurs. 

There were a fair number of teenag-
ers hooking up in the spa. I pointed to 
a boy standing under a waterfall. “Are 
those hickies?” Jennifer followed my 
finger and gasped. 

“Holy cow. Those are serious.” The 
entire right side of his neck was bruised 
in brown circles. 

But the older folks were in on the 
action as well. We watched a man in 
his 60s bounce his wife in the hot tub, 
giggling each time her breasts nearly 
floated out of her suit.

It wasn’t long before we realized that 
if you weren’t in a couple, you were 
fair game. As we lounged in one of the 
outdoor pools, a dark-haired man with 
a thin face and thick red lips gave us the 

eye. His gaze ran from me to my friend 
and back. He cocked an eyebrow and 
his eyes said, “I’m game if you’re game. 
And bring your friend, too.” 

As the sun sank lower in the sky, the 
making out pro-
gressed to fore-
play, and we 
bumped into 
errant limbs 
as we navigat-
ed the spa. We 
ducked into one 
of the saunas, 
a fragrant steam-filled, purple-lit haze that felt 

like the inside of the world’s biggest 
bong. Couples sat sweating and 
fondling, and we had the distinct 
impression we’d stumbled into 
a private gathering. “Swingers,” 
Jennifer mouthed, and we beat 
a fast retreat.

We showered and changed 
back into our street clothes, 
rehashing the love fest we 
had unwittingly stepped 
into. On the way back 
to the hotel, I laughed 
to myself, thanking God 
we didn’t make it to the 
naked bath. ■

German bathhouses steamier than most
ArtisHENDERSON
sandydays@floridaweekly.com

“...if you want to 
indulge in the 17-
step über-relaxing 

experience, be 
prepared to drop 

your inhibitions and 
your drawers...”
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FR I DAY     October 10
Heather Brooks Duo

 SOUL & FUNK    8–10 pm
Bring your lawn chair, throw out a blanket or just 
enjoy the music as you stroll past Market Plaza. 

SATURDAY     October 11
Meet Randy Th omas, the fi rst woman to announce 

the Academy Awards, Emmy Awards and Tony Awards, 
at Gulf Coast Town Center Borders, signing 
her new book, V O I C E  F O R  H I R E , 

beginning at 4 p.m. Market Plaza. 
Event benefi ts Susan G. Komen for the Cure Southwest Florida.

Live performance by Th e TJ Kelly Band

I-75 & Alico Rd    239.267.0783
GulfCoastTownCenter.com

A Joint Venture of The Richard E. Jacobs Group and CBL & ASSOCIATES PROPERTIES, INC.



INFO: HOURS: 

LOCATION:

www.MiromarOutlets.com
MONTHLY $1000 GIFT CARD DRAWING!

 

Suggested Retail:  $36.00
Miromar Outlets: $19.00

 

SHOP SMART
SAVE MORE

FIRE & LIFE SAFETY DAY 
OCTOBER 11, 11:30 A.M. - 3:30 P.M.

STUDENT APPRECIATION WEEK
OCTOBER 18 - 26

PLAYLAND GRAND OPENING
OCTOBER 31 AT 5 P.M.

COLUMBUS DAY SIDEWALK SALE 
OCTOBER 11 - 13

WATER-SKI SHOW 
 OCTOBER 19 AT 4 P.M.

MALL-O-WEEN
OCTOBER 31, 5 - 9 P.M.

Suggested Retail:   $75.00
Miromar Outlets:   $42.00

 

Suggested Retail:   $65.00
Miromar Outlets:   $29.00

 

TERNER
BIJOUX
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he does.  He’s the man who looks at a 
play and makes its locale come to life.

For 18 years in Los Angeles, he de-
signed and constructed sets for TV 
shows, music videos, TV commercials 
and made-for-TV movies.  But in 2003, 
he moved to Naples, and became the set 
designer for the Naples Players at the 
Sugden Community Theatre.

“My parents were heavily involved 
with the Naples Players since the mid- 
‘80s,” Flynn says.  “My dad, Bill Flynn, 
was on the design committee for the 
theater.  I was in LA building sets. There 
was always a blueprint of the building 
in the dining room when I would visit.  I 
kept saying, ‘You need to have a bigger 
[set] shop.’  It kept getting cut, getting 
made smaller.”

But at Flynn’s urging, his father kept 
fighting for more space for the set 
shop.

“I certainly had no idea that I’d be 
working here,” Flynn says. 

Ironically, he’s now in charge of the 
set shop he kept insisting be made larg-
er.  And, a plaque outside dedicates the 
scene shop entrance to Flynn’s late fa-
ther.

The two-story space, almost the size 
of a small house, is the envy of any com-
munity theater.  In addition to work 
space, the area houses the remains of 
disassembled sets from previous pro-
ductions, which are then recycled for 
future shows.  According to Flynn, they 
could easily  build a tiny house with 
the amount of lumber they use for a big 
show, such as last season’s “Cabaret.”

“Reusing material, we’re actually re-
ally good about that,” Flynn says, stand-
ing on stage as volunteers scurry about, 
building the set for the season’s opening 
production of “The Goodbye Girl.”  “[A 
piece of set] gets continually smaller, 
until by the fourth or fifth time used, it’s 
1 foot by 1 foot.”

He looks around.
“You can point to a lot of this stuff, 

you recognize it from previous produc-
tions,” he says.  “That’s the granite floor 
from ‘The Secret Garden.’  Those two 
doors are from ‘Broadway Bound,’ the 
other door I bought for ‘Arsenic and 
Old Lace.’  Those two doors are from 
‘The 1940s Radio Hour.’  The daybed is 
from the hospital bed in ‘Wit.’”

Flynn knows the sets intimately.  
Sometimes, while working on a new set, 
he’ll recognize a piece of wood — and 
the show it was in previously — simply 
by the paint that’s on it.

The set for the current show, “The 
Goodbye Girl,” has flys (that come 
down from above the stage), wagons (a 
low platform on wheels) and multiple-
purpose set pieces which are one thing 
in one scene, then, when turned around, 
are something else completely.

Artistic director Dallas Dunnagan 
points to one piece.  

“That’s going to do triple duty,” she 
says.  “It represents the door to her 
apartment, the front of the building.  It 
turns, and becomes a rooftop, then be-
comes a fire escape that the hero climbs 
up to get the girl. 

“It’s the hardest-working piece in 
show business,” she jokes.  “It started 
as a one-story unit.  Then it became a 
two-story unit.  Set design is creating 
an image while at the same time you’re 
problem solving.”

Dunnagan and Flynn sit down weeks 
prior to each show to discuss the set 
needs.

“Dallas calls, we sit down,” Flynn says.  
“It might be two hours, three hours.  We 
do that for two or three days.”

But for “The Goodbye Girl,” he says, 
they met “three, four, five hours a week 
for a week and a half, two weeks.  You 

start to solve one problem, then you 
realize that drawing #28 isn’t going to 
work.  We’d think we had a great solu-
tion, and then we’d get to the end of the 
show, and it wouldn’t work.”

So the two would have to go back to 
the drawing board.

“One of the challenges of this process 
is that it was a huge Broadway pro-
duction,” Dunnagan says. “We worked 
to distill it down to what it ultimately 
represented, which is, what it feels like 
to live in New York.  And do it in a 
35-square-foot area.”

While New York has a vast scope to 
it, it’s also a city of neighborhoods.

You may not know your neighbors, 
but you’re familiar with the people you 
pass on the street everyday, the home-
less guy, the jogger, she says, calling 
New York “the smallest largest city in 
the world.  What we tried to do,” Dun-
nagan says, “we decided to stay with the 
Goodbye Girl’s environs. We distilled it 
down to a few sets. We stay in Paula’s 
environment, her dance studio, her 
apartment, her street.  In the Broadway 
production, they ended up in a rowboat 
in Central Park on a lake!

“The play is better served in intima-
cy,” she says.  “When you think of the 
movie, you think about the apartment 
and those two people thrown together 
in that apartment.”

But still, sets needed to be made for 
her apartment, the front of her apart-
ment, her stoop, a bus stop, the entrance 
to a subway, her dance studio, a televi-
sion studio, the rooftop of her building, 
the fire escape to her apartment.  Flynn 
also had to design sets for three different 
views of an off-off-Broadway theater: 
the front of the theater, backstage, and 
then the stage and partial audience.

“We see the theater from three dif-
ferent points of view,” Dunnagan says.  
“They perform a very off-the-wall pro-
duction of ‘Richard III.’  It’s Keystone 
Kops meet Sam Peckinpah, without the 
blood.

”In the original Broadway production, 
there were a lot of little insert sets, like 
the schoolyard, two different Central 
Park themes, the stoop.  We just local-
ized it all to her neighborhood.”

“We’re not Broadway,” Flynn says.
But still, for a community theater, 

the sets can be stunningly professional.  
And at times, the sets themselves have 
received well-deserved applause when 
the curtains rise.

“We never steer away from big set 

shows and big cast shows,” says Dun-
nagan, standing in the wings while vol-
unteers saw and drill and hammer on-
stage.  “The time of year is important.  
This show is a little bigger than we usu-
ally do at this time of year.  That is im-
portant in developing it.

“The sets and costumes are built by 
volunteers,” she explains.  “And a por-
tion of them are snowbirds.  So until 
they return, it’s not always smart to 
have a huge production.”

According to Flynn, the volunteers 
began building the set of “The Goodbye 
Girl” Sept. 10, a little over a month be-
fore the show opens.  He had only two 
volunteers then.  In late September, he 
was up to eight volunteers.  

“In March, we’ll be up to 20.  The 
changing numbers of volunteers is hard 
to design around,” he says.  But, he says, 
“the volunteers are a lot more fun than 
the guys I was working with in L.A.!”

Design for “The Goodbye Girl” began 
in mid-August.

Flynn built a stage model that’s approx-
imately 2-foot by 3-foot, with half-inch 
equaling one foot of actual stage space.

“We wanted to get that vertigo, claus-
trophobic, frenetic feeling,” Flynn says.

“One of the things about New York is 
that it’s a huge thing, the upward soars, 
and then you walk into these little apart-
ments,” Dunnagan says.  The two begin 
speaking in tandem to describe what 
they want.

“You see the skyline at the distance, 
or the ground floor, the stores,” Flynn 
says.

“Especially if you’re a New Yorker, 

do you ever rarely look up,” Dunnagan 
adds.

“The canyon quality of the city is what 
grabs me,” Flynn says.  “That’s what we 
wanted to capture on the set.”

“We hope it’s going to have the emo-
tional impact of New York,” Dunnagan 
says.  “Urban and frenetic.  Set designing 
is having an emotional, visceral impact, 
but it’s also problem solving.  We’ve 
done the problem solving.  Matt has to 
figure out how to project that physical-
ly, not just on paper.  What does it look 
like?  How does it get backlit?  We start 
talking about color.”

“Amid the gray, gritty asphalt con-
crete of New York there are pops of 
color,” he says, “trash cans, signs, fire 
hydrants, taxis, posters – bold pops of 
color surrounded by gray and grit.  In-
side the apartment, grayness, dullness, 
and everything she brings in is just 
neon.  That becomes a constant motif: 
little brilliant spots of color.  Ideally, 
100 of them in every scene.”

Of course, when creative minds meet, 
they’re not always in agreement.

“We battled about the grittiness of 
New York,” Flynn says.

“Just today, we were discussing the 
neighborhood,” Dunnagan says.  “It’s 
probably near Chelsea.”

Flynn was thinking chicken sausage 
in the windows and Russian lettering, 
but Dunnagan was thinking shoes.

“We’re talking about the gentrifica-
tion of America,” Dunnagan says, who 
has decided to set the play in current-
day New York.  “You can go anywhere 
and see the same stores.  You could go to 
the Village and go to the kitschy stores, 
but now they’re in Alphabet city.”

“Now the sidewalk is like a mall,” 
Flynn says.

“The Goodbye Girl” is Flynn’s 54th 
show for the Naples Players.

He estimates he does 60 to 70 percent 
of all the sets.

“If it’s about rich people, it can be re-
ally beautiful,” he says.  “Noel Coward’s 
‘Present Laughter,’ ‘Enchanted April.’  
I keep getting the coal miners and the 
New York kitchen-sink dramas,” he 
jokes.  “You go out of your way to make 
them ugly.

“I really enjoy being here,” Flynn says.  
“When you’re biggest problem of the 
day is: how are we going to make angel 
wings?  It’s a lot of fun.  Every minute 
of that process, you’re fully engaged.  
And on opening night, that flood of re-
lief, and also the exaltation that comes 
with it.  The curtain rising: that’s pretty 
cool.  Especially sitting with these guys.  
We sit in the same corner of the theater 
during the members’ preview, and that 
feels neat with them sharing that.”

And while it’s typically only actors 
receive the applause at the end of a per-
formance, “the applause at the end is for 
all of us,” Dunnagan acknowledges.

Flynn and his volunteers who build 
the sets, as well as all the others who 
work behind the scenes, never take 
bows.  

But Flynn gets his own reward.  Most 
nights, when the curtain goes up, Fly-
nn’s backstage.

“I sit in my office, I have the speakers 
on,” he says.  “I hear the applause and 
the gasps when the curtain goes up.”

Then he closes up and goes home, 
knowing he’s designed another success-
ful set. ■

                                        

>> What: “The Goodbye Girl”
>> When: Oct. 15 – Nov. 8 
>> Where: The Sugden Community Theatre, 
701 5th Avenue South
>> Cost: $35 for adults, $10 for students 18 
and younger; also available is a special “dinner 
and a show” package (with dinner at Vergina 
Restaurant) for $58.
>> Information: Call 263-7990 or go to www.
naplesplayers.com

if you goDESIGN
From page 1

JIM MCLAUGHLIN/ FLORIDA WEEKLY
Jeff Smith and Ray Marasco help build scenery.

JIM MCLAUGHLIN/ FLORIDA WEEKLY

Shop Supervisor Mike Santos works on 
scenery.
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It’s all play and no work at Bentley Village. What will you enjoy today with
your new friends—a round of golf, a round of drinks, or a round of
applause? Make your escape today. A limited number of newly remodeled
homes are available right now. Call (239) 597-1121 to plan your visit.
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RAN AWAY FROM HOME.
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THE FRUGAL MUSIC GOURMET

PegGOLDBERG LONGSTRETH 
plongstreth@floridaweekly.com

In a community blessed with so 
much wealth and conspicuous con-
sumption it sometimes borders on 

the obscene, it’s easy to forget about 
“ordinary mortals,” those of us with 
decidedly champagne musical tastes 
but beer budgets. Thanks, however, to 
the continuing global financial melt-
down, infinitely more people are clear-
ly concerned about their ability to 
survive financially than has been the 
case since shortly following the Great 
Depression.

In fact, I’ve already started receiv-
ing calls and e-mails from frustrat-
ed music devotees who simply can-
not afford to purchase their usual 
and customary series tickets at the 
Phil, Opera Naples or Classic Cham-
ber Concerts. What to do? What to 
choose? How to stretch those dollars? 
That is their dilemma.

After thinking about it for a few 
days, I’ve decided to begin my affili-
ation with this paper by offering up 
my suggestions for what we’ll call The 
Frugal Music Gourmet.  With careful 

planning, you too can continue to feast 
at the trough of musical plenty and not 
feel deprived.

Satisfying suggestions
Celebrating its 20th anniversary 

this year, the Philharmonic Center for 
the Arts has so many excellent choices 
you could literally bring a sleeping bag 
and move in.

The choices are that good and that 
plentiful.

However, given that moving in 
would decidedly be frowned upon, let 
me offer the following suggestions in 
order to help you get more bang for 
your buck:

➤ DON’T spend $123 to see Lorin 
Maazel and the New York Philhar-
monic. Great as they are, they’re going 
to sell out anyway, and unless you des-
perately need to be seen in the audi-
ence, take that money and purchase 
tickets for half a dozen other events.

➤ DON’T spend $139 on a ticket for 
the New Year’s Eve bash at the Phil, 
as good as it’s going to be. Instead, go 
Friday, Jan. 2, hear exactly the same 
program, and save $50. At the helm 
will be Jack Everly who, in my opinion, 
is the most exciting Pops arranger/
conductor in the States today. (Yes, I 
know, you think it’s Keith Lockhart, 
whose single performance with the 

Part 1: The Frugal Music Gourmet
Feast at the trough of musical plenty without breaking the bank

Boston Pops Esplanade Orchestra will 
be Monday, March 9, at the Phil. Those 
tickets are $150.) You’re wrong if you 
think Lockhart is better than Everly.

The Phil offers any number of great 
programs for $35 and under; check 
them all out.

Like choral music?  Plan on spend-
ing Saturday evening, Dec. 13, at 
Naples First Presbyterian Church for 
the Phil’s annual program of wonder-
ful choral music. This year will feature 
the great English composer John Rut-
ter’s “Winchester Te Deum”, Mozart’s 
“Laudate Dominum”, and a host of 
other favorites.

Hosted by Temple Shalom, Boni-
ta Springs First Presbyterian Church 
and Marco’s Wesley United Method-
ist Church, the Phil’s Reaching Out 
programs offer virtually the same two-
hour programs as are held at the Phil 
— for less money.

Speaking of churches, at least a 
half dozen local churches and retire-
ment centers have superb classical 
music programs, often featuring the 
Phil’s musicians. Most of them are 
free. Check out Moorings Presbyterian 
Church, Vanderbilt Presbyterian, First 
Presbyterian, UU (Unitarian Univer-
salist), Trinity Episcopal At the Cove, 
Bower Chapel (Moorings Retirement 
Center) and Shell Point Retirement 

Center in Fort Myers. I can vouch for 
the quality of each of them.

And one more suggestion to get 
you started: If you haven’t discovered 
them already, be sure to check out 
any of the free concerts at Cambier 
Park in downtown Naples. Normally 
there is such a throng of humanity you 
need to get there early in order to find 
a parking spot. Don’t forget to bring 
your folding chairs. Then sit back and 
smile.  Everyone else does.

Those are just a few of my sugges-
tions.

Next week I’ll try to help you fig-
ure out, if you can’t see the classical 
and pops series (and special guest 
performers galore) in their entirety, 
which programs you should try to 
attend.

But always remember: Music, just 
like art, is a matter of personal taste. I 
will tell you why I think my recom-
mendations are going to be memo-
rable (or not).  In the final analysis, 
however, you have to decide. It’s your 
money. It’s what turns you on, not me, 
that counts. ■

Peg Goldberg Longstreth was 
trained as a classical musician. She 
owns Longstreth-Goldberg Art Gal-
lery in Naples. 
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■ The Goodbye Girl - The Naples 
Players opens its new season at the 
Sugden Community Theatre with Neil 
Simon’s romantic comedy, “The Goodbye 
Girl.” The show runs Oct. 15 through Nov. 
8. Performances are at 8 p.m. Wednesday 
through Saturday and 2 p.m. Sunday. 
Dallas Dunnagan directs and Meg Pryor 
choreographs. Music directors are Julie 
Shaffer and Aurora Wells. Scenic design 
is by Matt Flynn, and costume design is 
by Dot Auchmoody. Vergina Restaurant 
has partnered with the theater again for 
the season, offering “Dinner and a Show” 
for $58, which includes a three-course 
dinner before a stroll across 5th Avenue 
for the show. Tickets to the show only 
are $35 for adults and $10 for students 18 
and younger. For information and tickets, 
stop by The Naples Players box office at 
701 5th Avenue South, call 263-7990 or go 
to www.naplesplayers.org . 

■ The Glass Menagerie - The 
Tennessee Williams’ classic opens the 
season for the Florida Repertory The-
atre Oct. 3-12. This tale is one of the 
most beloved and moving stories of the 
20th century, and is Florida Rep’s World 
Classic Initiative for 2008 as well as Lee 
County Library’s One Book One Com-
munity. Set in a humble St. Louis apart-
ment, it is the story of fading Southern 
gentility in the wake of Depression-era 
realities. Tickets are on sale through the 
box office, (239) 332-4488. Visit Florida 
Rep online at www.floridarep.org

■ Best Little Whorehouse - 
Broadway Palm Dinner Theater pres-
ents “The Best Little Whorehouse in 
Texas” running through Nov. 15. A siz-
zlin’ good time is coming when Miss 
Mona and her “ladies” from the heart of 
Texas entertain politicians, cowboys and 
even a college football team after their 
victory. When her legendary house of ill-
repute is ordered to be closed down by the 
governor, Miss Mona and her girls take on 
the establishment in this rip-roaring, high-
octane production! Includes the songs 

■ Student art - As is its fall 
tradition, the Naples Art Associa-
tion presents an exhibition of works 
created by students ages 3 to 15 who 
participated in summer ARTScool 
classes at The von Liebig Art Cen-
ter. During ARTScool, students learn 
about various forms of art, what can be 
used to create art and about the great-
est artists in history. At the end of the 
session, some of most creative pieces 
are selected to go on to Naples City 
Hall. The show runs through January 
14 and greets visitors to City Hall at 
735 Eighth Street South. To learn more 
about classes at The von Liebig Art 
Center, call Abigail Miles, 262-6517, 
ext. 110, or visit www.naplesart.org.

■ John Henry - Internationally 
acclaimed sculptor John Henry, known 
for his sky-high steel sculpture, will kick 
off his seven-city Florida exhibition, 
“Drawing in Space: The Peninsula 
Project,” at the Naples Philharmon-
ic Center for the Arts through Feb. 
3. Incorporating new works as well 
as some of his most recognized piec-
es, the indoor and outdoor exhibition 
brings together his colorful, monumen-
tal works. For more information, visit 
www.PeninsulaProject.com

■ 3 Women of Merit - The 
Naples Art Association at The von 
Liebig Art Center presents “3 Women 
of Merit: Part 2” through Oct. 19 at 
the art center, 585 Park St. in downtown 
Naples. The exhibition features works 
on paper and canvas and mixed media 

sculpture by three awarding winning 
artists — Gisela Miller, Janis Siegel and 
Joan Brechin Sonnenberg. The recep-
tion is free for members and $10 for 
guests. The center’s hours are 10 a.m. 
to 4 p.m. Monday through Saturday and 
1 to 4 p.m. on Sunday. Suggested dona-
tion is $5 for adults and $2 for children 
10 and older. For more information, call  
262-6517 or visit naplesart.org.

■ A Decade of Collecting - “A 
Decade of Collecting,” runs through 

Nov. 5 at The von Liebig Art Cen-
ter. Before the center opened in 1998, 
the Naples Art Association began an 
initiative to further its mission by col-
lecting original works of art through 
gift and donation. The collection of 
mid-to-late 20th century paintings, 
sculpture, works on paper, photogra-
phy and mixed media documents the 
legacy of artists who were influential in 
establishing Naples as a vital art com-
munity. The first works collected were 
exhibited during the von Liebig Art 
Center’s gala opening. With the turn of 
the 21st century, the focus of the collec-
tion expanded to include contemporary 
work by artists who have achieved 
national and international recognition 
and who have had a Florida connection. 
The von Liebig Art Center now holds a 
collection of 175 works of American art 
created after 1950. 

■ “...scapes” - “….scapes,” a jur-
ied show featuring landscapes, seaca-
pes, skyscapes, dreamscapes, cityscapes 
and more, all by members of the Marco 
Island Art League, opens Friday, Oct. 10, 
at the Artisans Corner at Big Cypress 
Winery. The winery and art gallery are 
part of Big Cypress Market Place. The 
20-piece “….scape” exhibit features oils, 
acrylics, pastels, watercolors, collage 
and mixed media. The show was coordi-
nated and installed at the Artisans Cor-
ner by the Marco Island Center for the 
Arts. In addition to the winery and art 
gallery, Big Cypress Market Place fea-
tures a 205-booth flea market, a 7,500-
square-foot food arena, produce market, 
tiki bar and entertainment stage. Open 

from 9 a.m. to 4 p.m. Friday, Saturday 
and Sunday, the market place is on U.S. 
41 four miles east of Collier Boulevard 
(S.R. 951). Call 262-3210 or visit www.
BigCypressMarketPlace.com for more 
information.

■ Noodles art - Noodles Italian 
Café & Sushi Bar is combining forces 
with DeDe Sweet, owner and founder of 
Sweet Art Gallery, to display works of 
art from international, national and local 
artists. Each month, Noodles features an 
artist to complement the recently added 
Saturday night jazz jam sessions with 
Paul Rozmus and his Funkyside Band. 
The first exhibit, by Naples artist Sha-
ron Erbe, hangs through Saturday, Oct. 
11. Ms. Erbe’s Caribbean dancers and 
market scenes are influenced by her 
uncle, Fleming Thompson, a political 
cartoonist for The Washington Post. 
Beginning Sunday, Oct. 12, and hanging 
through Saturday, Nov. 11, at Noodles 
will be works by Nancy Oldham Seib-
ert in oils, pastels and acrylics, on 
paper, canvas and wood. Ms. Seibert 
resides in Naples and in Ohio. Her 
philosophy of art has evolved syner-
gistically through both paint and the 
energy created through her brush marks 
that reflect a certain rhythm in nature. 
Nature is her source of inspiration; her 
images stem from Ohio’s woodlands, 
lakes and meadows, and Florida’s sea, 
sky and inland lakes. Noodles Italian 
Café & Sushi Bar is in Mission Square 
Plaza at 1585 Pine Ridge Road. Call 370-
6577 or visit www.noodlescafe.com.

WHAT TO DO, WHERE TO GO
 This week’s theater

   Ongoing events

■ Opera at FGCU - Florida Gulf 
Coast University Bower School of 
Music welcomes Guang Yang and 
Arnold Rawls for a guest artist recit-
al, 7:30 p.m., Saturday, Oct. 11, in the 
Student Union ballroom on campus.  
Assisting them is Jeanie Darnell, asso-
ciate professor of music at FGCU and 
Alan Darling, outstanding collaborative 
pianist from Northwestern University. 
Yang and Rawls are singers in demand 
with opera companies around the world. 
The concert is free, open to the public 
and no tickets are required. To reserve a 
seat, call 590-7851. 

■ Lunch with the arts - The 
Naples Art Association’s lunch lecture 
series kicks off with a look at the current 
exhibition, “3 Women of Merit: Part 2.” 
Lunch with the Arts begins at noon Mon-
day, Oct. 13 and features a lunch donated 
by an area restaurant. This month’s lunch 

 This week’s symphony

■ Mozart’s ‘Requiem’ - The 
Naples Philharmonic Orchestra will 
present Mozart’s “Requiem,” the com-
poser’s final masterpiece, on Saturday, 
Oct. 11 at 8 p.m. at the Philharmonic 
Center for the Arts. James Cochran 
will conduct and the Philharmonic Cen-
ter Chorale will join the orchestra for 
this special concert.  Cloaked in 
mystery and legend, Mozart’s “Requiem 
“was commissioned in 1791 by an anony-

mous emissary, but Mozart died just 
weeks later, leaving the “Requiem” to be 
completed by an assistant. Was Mozart 
writing his own funeral music? Did he 
see the emissary as a messenger from 
the next world? Tickets to Mozart’s 
“Requiem” are $47 for adults and $22 
for students. For more information or to 
order tickets, contact Customer Service 
at 597-1900 or toll-free at (800) 597-1900 
or visit www.thephil.org. 

 Saturday, Oct. 11

“Hard Candy Christmas” and “The Aggie 
Song.” Performances are Wednesday 
through Sunday with selected matinees.  
Dinner is at 5:30 p.m. and the evening 
shows begin at 7:30 p.m. for this pro-
duction.  For reservations and show 
information, visit www.BroadwayPalm.
com, call (239) 278-4422 or stop by the 
box office at 1380 Colonial Blvd.

■ Bad Dates - “Bad Dates,” the  
uproarious smash hit comedy that has 
left audiences in stitches across the 
country, opens at Theatre Conspiracy 
Friday, Oct. 10. Part “Sex in the City,” 
part “Bridget Jones’ Diary” and part “The 
Perils of Pauline,” “Bad Dates” is all good 
fun. You’ll be wiping away tears of laugh-
ter and sympathy as Texas transplant, 
single mother and shoe fanatic Haley 
Walker struggles to raise her daughter, 
run a popular restaurant and find her 
way back into the dating world in mod-
ern-day Manhattan. Witty, endearing 
and laugh-out-loud funny, “Bad Dates” 
takes a stream-of-consciousness look at 
modern-day relationships through one 
woman’s search for the perfect date — 
and the perfect pair of shoes. The show 
runs through Saturday, Nov. 1. Theatre 
Conspiracy is located at 2711 Park Wind-
sor Dr., suite 302, Fort Myers.

>>One Song II, by Gisela 
Miller. 

 Monday, Oct. 13

The Naples Philharmonic 
Orchestra will present Mozart’s 
“Requiem” Saturday. James 
Cochran will conduct, and the 
Philharmonic Center Chorale 
will join the orchestra for this 
special concert.

is provided by Vergina’s. The program is 
$5 for NAA members and $10 for others. 
Lunch with the Arts is sponsored by the 
National Endowment for the Arts. Lunch 
is served on a first-come, first-served 
basis, while everyone is invited to stay 
for the lecture.
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2008-2009
SHELL POINT CONCERT SERIES

Additional information at:

www.shellpoint.org

Concert Series
sponsored in part by:

Shell Point is located just off Summerlin Rd. in Fort Myers,
just 2 miles before the Sanibel Causeway.

The Canadian Brass Thursday, November 13 • Chanticleer Tuesday, January 27
Butch Thompson & Chapman Family Singers Thursday, February 26

Cherish the Ladies St. Patrick’s Day Tuesday, March 17 • Peter Richard Conte, Concert Organist Thursday, April 16

Advanced Series Tickets $125 • Single Tickets $35 • Concerts begin at 7:30 p.m.

CALL 454-2067 FOR TICKETS & INFO • GENERAL SEATING

Shell Point is pleased to announce the lineup for the 2008-2009 Shell Point Concert Series.

ORDER YOUR

TICKETS TODAY!

■ Charlie Daniels - Grammy Award-
winner and pioneering country music 
star Charlie Daniels will perform at the 
Philharmonic Center on Friday, Oct. 17, 
at 8 p.m. Daniels is known for his fiery 
fiddle playing and his band’s down-home 
fusion of hard-core country with hard-
edged Southern rock — a unique sound 
influenced by gospel, blues and boogie-
woogie. Tickets to The Charlie Daniels 
Band are $56. For more information or to 
order tickets, contact Customer Service 
at 597-1900 or toll-free at (800) 597-1900 
or visit www.thephil.org. 

■ Classic Rock All-Stars - The 
original stars of five legendary bands 
have formed a classic rock supergroup, 
the Classic Rock All-Stars, who will per-
form at the Philharmonic Center on Sat-
urday, Oct. 18, at 8 p.m. Featuring: Peter 
Rivera, original lead singer of Rare Earth; 
Jerry Corbetta, founder and lead singer of 
Sugarloaf; Mike Pinera, founder and lead 
singer of Blues Image and later vocalist 
and guitarist with Iron Butterfly; and 
Dennis Noda, formerly of Cannibal and 
the Headhunters. Tickets to Classic Rock 
All-Stars are $35. For more information 
or to order tickets, contact Customer 
Service at 597-1900 or toll-free at (800) 
597-1900 or visit www.thephil.org. 

■ Naples Art Fair - The 10th annu-
al Downtown Naples Art Fair spans 
5th Avenue South in the downtown area 
Saturday and Sunday, Oct. 18-19 from 
10 a.m. to 5 p.m. The Art Fair is a juried 
show, which means each participating 
artist is hand-selected from hundreds of 
applicants to ensure a first-class festi-
val with only the highest quality, origi-

nal artwork. All exhibiting artists are 
required to be at the festival the entire 
weekend. All of the work on display is 
available for purchase, and with prices 
ranging from $15 earrings to $50 prints to 
$20,000 sculptures.

■ Naples Art Festival - The Naples 
National Art Festival has been ranked 
No. 5 among art festivals in the United 
States by Sunshine Artist magazine. The 
Naples National has consistently ranked 
in the top 20 festivals for the past several 
years, and this is its highest spot on the 
list. Dates are Feb. 21 and 22 in Cambier 
Park and along 8th Street South. Almost 
1,000 artists will compete to be juried in 
to the show; those selected will show-
case original paintings, drawings, sculp-
ture, glass, ceramics, photography, mixed 
media, fiber, pastels and jewelry.

■ Women of Lockerbie - “The 
Women of Lockerbie”  opens at the 
Tobye Studio at Sugden Community 
Theatre on Oct. 29. The Naples Players’ 
poetic drama by Deborah Brevoort runs 
through Nov. 22. The Sugden Communi-
ty Threatre is located at 701 5th Avenue 
South in downtown Naples. Shows are 
at 8 p.m.Wednesday thru Saturday, Sun-
day matinees, 2 p.m.  Tickets are $20 for 
adults; $10 for students 18 and younger.  
For information and tickets, The Naples 
Players Box Office at 263-7990 or on-line 
at www.naplesplayers.org

■ Backstage at Sugden - Back-
stage tours of the Sugden Community 
Theatre, home of The Naples Players, 
are free and open to all ages, Saturday, 
Oct. 18, from 10 a.m. to 2 p.m. at the Sug-

den Community Theatre in downtown 
Naples.Entertainment and refreshments 
will be provided. The Naples Players 
are celebrating 55 years in Naples and 
10 years on  Fifth Avenue South. For 
information, call The Naples Players Box 
Office at 263-7990. 
 
■ NASA Art - The Art League of 
Bonita Springs presents “NASA Art: 
50 Years of Exploration,” a Smith-
sonian Traveling Exhibition, opening 
Saturday, Oct. 25. In 1958, soon after the 
inception of the U.S. space program, 
an art program was created dedicated 
to the accomplishments, setbacks and 
excitement of space exploration. More 
than 200 NASA-commissioned artists 
experienced a behind-the-scenes look at 
the agency — the scientists, astronauts, 
and other personnel who shaped the 
missions and programs.  This fascinat-
ing look at our nation’s space program 
will appeal to all ages. The exhibit runs 
through Jan. 24.

■ Fall Music Festival - Naples 
Philharmonic Center for the Arts Fall 
Music Festival on Oct. 25 features the 
works of Dvorak, Nielsen and Mozart. 
Conducted by Jorge Mester, the Naples 
Philharmonic Orchestra plays Mozart’s 
39th Symphony, the first of the three 
symphonies (his last) that he wrote in 
the summer of 1788, a graceful, melodic 
work, and one of Mozart’s sunniest sym-
phonies. Also featured will be the witty, 
warm-hearted flute concerto by Danish 
composer Carl Nielsen. Performing it 
will be Principal Flutist Suzanne Kirton. 
For more information or to order tickets, 
contact Customer Service at 597-1900 or 

toll-free at (800) 597-1900 or visit www.
thephil.org.

■ Art in the Park - Naples’ oldest 
outdoor art festival in 2008-09 celebrates 
its 52nd anniversary season of showcas-
ing artwork by Naples Art Association 
members the first Saturday of the month 
from November through April. The free, 
juried shows, on Park Street, alongside the 
von Liebig Art Center, feature a variety of 
media, including paintings, photography, 
sculpture and jewelry. Refreshments are 
available. Nov. 1 is the first show. 

■ Opening Night Gala - A spec-
tacular, star-studded gala opens the 
Phil’s 2008-09 season, featuring Broad-
way and concert hall star Brian Stokes 
Mitchell, renowned opera diva Measha 
Brueggergosman and the Naples Phil-
harmonic Orchestra, at the Opening 
Night Gala, Saturday, Nov. 1, beginning 
with a buffet reception at 7 p.m. followed 
by the performance at 8 p.m. Tickets to 
the Opening Night Gala are $135. For 
more information or to order tickets, 
contact Customer Service at 597-1900 or 
toll-free at (800) 597-1900 or visit www.
thephil.org. 

■ Under the Stars - Opera Naples’ 
new season  opens the evening of Fri-
day, Nov. 21, with the company’s second 
annual “Opera Stars Under the Stars,” 
at which several world-renowned opera 
singers will perform a preview of the 
three full-scale productions on this 
year’s program. The Cambier Park band 
shell will be the site again this year, in 
response to enthusiastic patrons who 
enjoyed the outdoor venue last fall.

 Upcoming events
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The typical image of a soldier – when 
we’re allowed to see any at all, these 
days – usually shows him or her 

loaded down with equipment, weapon in 
hand, ready for action.

And they always, always, have their 
game face on.

Suzanne Opton’s photographs of sol-
diers are something quite different: indi-
vidual, oversized color portraits of soldiers 
in repose. Instead of the typical, upright 
pose, their heads are horizontal, resting on 
a surface. Often they’re staring off into the 
distance, or their eyes are closed.

The images are powerful, so compelling, 
it’s difficult to look away.

“It’s an unusual way of seeing a face, so 
that takes us by surprise,” Ms. Opton says, 
speaking over the phone from her New 
York studio. “It’s kind of an intimate way 
of looking at somebody. (It’s like) someone 
opposite you on a pillow. You see your 
lover that way, you see your children that 
way. You don’t see your colleagues that 
way.

“You see people you’re intimate with 
in that position, so that allows us a kind of 
intimacy to these people who we normally 
have very little access to, because they’re 
normally so encumbered with gear, that we 
have no idea who they are, really. It’s sur-
prising to see an intimate view of a person 
you know is a soldier.”

The portraits have been exhibited in gal-
leries across the country, as well as trans-
formed into public art, on billboards. 

The billboards show one photo, with 
the word SOLDIER in large, capital letters, 
and a Web site address: www.Soldiers-
Face.com. The billboard also contains the 
title of the portrait: the word Soldier, then 
the soldier’s last name, then the number 
of days they’ve served in Iraq and/or 
Afghanistan.

“When they’re large, when they’re bill-
boards, or they’re large in a gallery, they’re 
very intimate, because they’re so close,” 
Ms. Opton says. “In the gallery, they’re 41 
inches by 52 inches, so they look kind of 
like the head of a fallen statue, which is 
part of the idea.

“I think it’s a woman’s view of a male 
world. This kind of brings it all to a quieter 
level. They’re very quiet, I think.”

She displayed the portraits on multiple 
billboards in Syracuse, N.Y. in 2006, and 
then on one billboard in Denver during 
the Democratic National Convention. Five 

billboards were supposed to go up last 
month in Minneapolis and St. Paul, Minn., 
but a week before the Republican National 
Convention began, the billboard company, 
CBS Outdoor, cancelled the contract.

“They cancelled them so late that we 
weren’t able to arrange much else,” Ms. 
Opton says, though she finally was able to 
get another billboard in another Minneapo-
lis location on Sept. 3.

“Their final reasoning was that they 
thought they looked dead.”

It’s surprising they cancelled them, con-
sidering what’s allowed on other billboards, 
Ms. Opton says, noting that billboards for 
films or fashion can be violent or sexual.

“And that seems to be OK. But yet, this 
is not OK.

“They didn’t quite understand that it 
was art. I kept telling them that, but they 
didn’t quite get it. Billboards have been 
used by artists quite a bit in the past, but it’s 
not the usual use of a billboard. A billboard 
is normally used for an advertisement. We 
weren’t advertising anything.”

The five Minnesota billboards would’ve 
been seen by an estimated 2.8 million 
people.

“It’s not a political statement,” Ms. Opton 
says of the images. “It’s a political topic. It’s 
not a partisan statement, certainly.” 

The idea germinated when the portrait-
ist began wondering how the war was 
affecting soldiers, how their experiences 
might be expressed on their faces.

“I think that there are times in all our 
lives that we will always remember,” she 
says, “either little events or big events 
that will shape us. And certainly going to 
war is one of those. And I had a son who 
would’ve been of draft age, at the time, and 
thought, ‘If he went to war, how would 
this affect his life? How would he adjust to 
this? How would this change him?’

“That’s really what I wanted to see. 
That’s why I took these quiet pictures. 
Because I thought that maybe you could 
see this on somebody’s face, some trace 
of what they had been through, what 
they’d done.

“And these were not any soldiers, these 
were soldiers who had recently returned 
from Iraq and Afghanistan. They hadn’t 
been at a desk job.”

Ms. Opton shot portraits of more than 
90 soldiers at Fort Drum in upstate New 
York, using two large format cameras. First 
she took a traditional black and white por-
trait, with the soldier standing. Then, she 
asked each soldier to place his or her head 
on the table.

“The person puts their head down, and 
everyone puts their head down different,” 
Ms. Opton says. “The camera… is adjusted 
each time, so it can take a while. And dur-

ing that time, it’s quiet, and one’s mind 
can wander.

“I didn’t talk to people while we were 
doing that. Photographers have different 
ways of making portraits. I’m often inter-
ested in this quieter view of a person.

“Photography can be kind of a collabora-
tive process, where people bring their face 
to the camera, they present themselves 
to the camera in the way they want to be 
seen. But ultimately, the photographer is 
the one who trips the shutter. You do, 
what? Wait and watch.”

And in those quiet moments, Ms. Opton 
captured something ineffable. 

The portraits are compelling, drawing 
you in. You try to read the looks on their 
faces: what are they thinking? What are 
they feeling? What have they seen and 
experienced in war?

“Some people are offended,” Ms. Opton 
says. “They’re disturbed that they look 
vulnerable. Some think they look dead. But 
mostly, it’s been very positive.”

The portraits are mysterious, the sol-
diers’ faces as enigmatic as Mona Lisa’s 
smile.

“We really don’t know what they are 
thinking,” Ms. Opton says. 

“They’re very tender pictures, actually.”
Opton also took photos of the soldiers 

with their wives and families and col-
leagues. Some soldiers balked at being 
photographed with other soldiers.

“Men never want to touch each other, 
that’s for sure,” she says. “Some of them 
said, ‘I’m not touching another guy.’ But 
they are very close. Who else has some-
body who’s gonna die for them? That’s 

why I did that, because of the sense of the 
camaraderie; this love between soldiers is 
just incredible to me. I photographed them 
with their families, and their other fam-
ily is their comrades. I thought that was 
appropriate.”

Almost all the soldiers Ms. Opton took 
portraits of were redeployed.

“The titles of the images say how many 
days they were in Iraq, and Afghanistan, 
but I think almost all of them I met after 
their first tour of duty,” the photographer 
says. “And of course they go back, two, 
three, four times.”

Ms. Opton has plans for more soldier 
billboards in other cities: three in Houston, 
one in Atlanta and two in Miami.

“These particular images really work as 
billboards,” she says. “There’s a reason for 
them to be so big. So that was just lucky 
that I had those images that worked in that 
way. As an artist, you have an inkling, and 
you follow your nose, and you follow a 
leap into the black. And it sort of develops, 
like anything in life. You don’t know what’s 
going to happen, how it’s going to turn out. 
Life is like that. That’s what’s interesting 
about it.

“I think photography is a license to go 
where you don’t belong,” she says. “That’s 
what photographers do: Photographers go 
some place that they’re curious about. I’m 
no expert. I just know about people. So 
what people see in the photographs is what 
they bring themselves.

“I do hope that people see the billboards 
and consider the situation of soldiers. I was 
hoping that the billboards would stir dis-
cussion of art and soldiering, both.” ■

‘These quiet pictures’: Suzanne Opton’s soldier portraits
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nstetson@floridaweekly.com

Naples - Whether you’re looking to buy your 
first home, or trading up to a larger one, there 
are many costs - on top of the purchase price - 
that you must figure into your calculation of 
affordability. These extra fees, such as taxes 
and other additional costs, could surprise you 
with an unwanted financial nightmare on 
closing day if you’re not informed and 
prepared.
    Some of these costs are one-time fixed 
payments, while others represent an ongoing 
monthly or yearly commitment. While not all 

of these costs will apply in every situation, it’s 
better to know about them ahead of time so 
you can budget properly.
    Remember, buying a home is a major 
milestone, and whether it’s your first, second 
or tenth, there are many small but important 
details, not to mention stress and excitement, 
to deal with during the process. The last thing 
you need are unbudgeted financial 
obligations in the hours before you take 
possession of your new home.
    To help homebuyers understand what these 

extra costs are, and in what situations they 
may apply, a free industry report has been 
prepared called “13 Extra Costs to Be Aware 
of Before Buying a Home.”
    To hear a brief pre-recorded message 
about how to order your free copy of this 
report, call 888-862-5380 and enter ID 4008. 
You can call any time, 24 hours a day, 7 days 
a week. Call now to make sure you’re 
budgeting properly for your next move.

New Free Report Reveals 13 Extra Costs 
That You MUST Be Aware Before Buying a Home

New Free Report Reveals 13 Extra Costs 
That You MUST Be Aware Before Buying a Home

This report is courtesy of Molly Whalen, Affordable Homes Reality Team of Sun Realty. Not intended to solicit buyers or sellers currently under contract. Copyright 2008.

www.AffordableHomesRealityTeam.com

PHOTO COURTESY SUZANNE OPTON

Artist Suzanne Opton has photographed soldiers between tours of duty in Iraq and Afghanistan. 
This portrait is identifi ed as “Soldier Claxton: 120 days Afghanistan.”
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GIVING

In these uncertain economic times, the 
essential services of our nonprofits are criti-
cal to our community.  Now more than ever, 
the goal of a nonprofit board is to help its 
organization perform with maximum effec-
tiveness. The Community Foundation of 
Collier County, through its Center for Non-
profit Excellence, offers seminars and board 
trainings on the best practices of nonprofit 
boards. This is the first in a four-part series.

“The Board Governance Committee does 
not run the board, but it makes it possible 
for the board to be well run.” 

One of the newest “best practice” ideas for 
nonprofit boards of directors is the creation 
of the governance committee. Members of 
this committee understand the mission and 
goals of the organization and ensure that all 
board members do, as well. The governance 
committee has eight primary tasks:

Identification - This involves assessing 
current board members and then creating 
a board profile of those skills-sets and areas 
of expertise the board and the organization 
needs  

Cultivation and recruitment - These 
activities should reach beyond the board’s 
traditional circles and connect to those in 
the community who reflect the organiza-
tion’s constituencies and the needs of the 
board today and in the future.  

Orientation - A complete orientation 
includes everything from a tour of the facili-
ties and an overview of the history, to an 
in-depth presentation that includes copies 
of the bylaws and organizational chart and 
that clearly explains the financial state of 
the company.

Involvement - Each new member should 
be recruited based on how he or she can 
help the organization. This includes having 
a job description, being introduced to com-
mittee work and being actively engaged in 
the work of the board.

Education - The governance committee 
is charged with ensuring that all members 
have adequate materials and understand 
their roles and responsibilities. The com-
mittee should also involve board members 
in “continuing education” about issues that 
most concern the board and the organiza-
tion. This entails an effective communi-
cations network to keep board members 
apprised of activities through publications, 
board and committee minutes, presenta-
tions and emails.

Evaluation - The governance committee 
should annually lead the board in a self-
assessment and a discussion of strategies for 
self-improvement.  

Rotation - Making sure expectations 
are clear, evaluating individual performance 
and enforcing term limits are all important 
functions of the governance committee.

Celebration - Boards should take time 
to govern well and to celebrate their suc-
cesses.

A strong board can propel an organiza-
tion forward to help it better fulfill its mis-
sion and serve the community with good 
stewardship. ■

Focus on Foundation fundholders
The Eleanor B. Sweet Fund  
Established in 2003

The Community Foundation of Collier 
County was honored to receive an $8 million 
bequest from the late Eleanor Sweet, a long-

time Naples resident. 
By entrusting her estate 
to the Foundation, Ms. 
Sweet ensured that her 
assets would work for-
ever for the benefit of 
the community and the 
causes she loved. Her 
longtime companion, 
Norm Jackson, recalls 

Ms. Sweet’s desire to help make her com-
munity the very best place to live.

“Ellie was involved in the Naples com-
munity from the very early years,” Mr. 
Jackson remembers. “Her wish was to help 
the people in the community she loved.” Mr. 
Jackson recalls the in-depth research they 
did to find the best way Ms. Sweet could 
guarantee her requests would be followed 
on a perpetual basis. “We arrived at the 
conclusion that the format of the Commu-
nity Foundation would best ensure Ellie’s 
charitable intent.”

The Foundation Board of Trustees will 
award annual grants to the charities Ms. Sweet 
identified in her will, as well as unrestricted 
grants for community needs as they arise.

The Foundation is most grateful for Ms. 
Sweet’s vision and her confidence in the 
Foundation’s stewardship.

–With assets of more than $61 million, the Com-
munity Foundation of Collier County manages more 
than 400 funds established by charitable individuals 
and organizations. Investment earnings on these funds 
are used to address community needs. Since 1985 the 
Foundation, together with its fundholders, has granted 
$30 million back to the Collier County community. 
For more information, call 649-5000 or visit www.
cfcollier.org.

Part I: Best practices of 
nonprofit board members
BY MARY ELLEN BARRETT________________________
Vice President of Programs
The Community Foundation of Collier County

THE NAPLES PLAYERS
Sugden Community Theatre, 701 5th Avenue South, Naples FL 34102

www.naplesplayers.org

show sponsor: Morgan Stanley, Kevin Walker, CFP, Financial Advisor

CALL
239-263-7990

PERFORMANCES:
Wed.-Sat. 8 p.m.
Sundays 2 p.m.
Blackburn Hall,

Sugden Community Theatre
Individual Tickets:

Adults, $35; Students, $10
Gift Certificates available.

“A perfect evening of
comedy, song, dance,

and dialogue.”
             – BroadwayWorld

ON STAGE OCT. 15 - NOV. 8

Book by Neil Simon • Music by Marvin Hamlisch
Lyrics by David Zippel

Champagne Reception Opening Night

DINNER/SHOW

AVAILABLE
Laughter-filled,Laughter-filled,Laughter-filled,Laughter-filled,Laughter-filled,
   Contemporary   Contemporary   Contemporary   Contemporary   Contemporary
       Musical Comedy       Musical Comedy       Musical Comedy       Musical Comedy       Musical Comedy

Laughter-filled,Laughter-filled,Laughter-filled,Laughter-filled,Laughter-filled,
   Contemporary   Contemporary   Contemporary   Contemporary   Contemporary
       Musical Comedy       Musical Comedy       Musical Comedy       Musical Comedy       Musical Comedy

Start this fall with a smash hit!

We 
need 
your
gold!

We 
need 
your
gold!

We Pay 
More

We Pay 
More

The Friendliest Store In The World! • 877.591.2645
www.Paradise-Jewelry.com • NW Corner of Pine Ridge & Airport

Paradise Jewelry

PUZZLE ANSWERS

Sweet
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FLORIDA WEEKLY PUZZLES

ALL SPECIALS ARE  Dine in only AND  Not valid with any other offers.

BREAKFAST  &  LUNCH Specials
REAL DEAL!The

BREAKFAST Mon-Sat 6:30 A.M. until 11 A.M.

LUNCH Mon-Sat 11 A.M. until 3 P.M.

BIG 9 FOR $3.99

STARTING AT $4.99

3 Eggs, 3 Bacon, 3 Pancakes

Full Rack of Mel’s Award winning

BABY BACK RIBS
FOR $9.99

Served with 

French Fries 

and Cole Slaw

CROSSWORD

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

HOROSCOPES
■    LIBRA (September  23      to   

October 22) Your ego might be hurt 
when a colleague turns down your offer 
to help. But accept it as a rejection of your 
offer, not of you. A friend from the past 
could re-emerge by week’s end.

■ SCORPIO (October 23 to 
November 21) A flow of positive ener-
gy turns a work project you didn’t want to 
do into something you actually love doing. 
Now, take that attitude into your social, 
intimate life -- and enjoy what follows.

■ SAGITTARIUS (November 
22 to December 21) Working hard to 
meet your professional goals is fine. But 
don’t neglect your private life, especially 
where it concerns your more cherished 
relationships.

■ CAPRICORN (December 22 
to January 19) “Patience” remains the 
key word in dealing with an emotionally 
sensitive situation involving a close friend 
or family member. Help comes your way 
by week’s end.

■ AQUARIUS (January 20 to 
February 18) With new information 
coming in, it’s a good time to rethink 
some of your goals without taking sug-
gestions from others, no matter how well-
meaning they might be.

■ PISCES (February 19 to 
March 20) Making progress on your 
project is relatively easy in the early part 
of the week. A problem could arise mid-
week. But all goes swimmingly once it’s 
resolved.

■ ARIES (March 21 to April 19) 
A colleague might offer to open a door 

TEA PARTY

SUDOKU
By Linda Thistle

Sponsored By:

★ ★

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

SEE ANSWERS, C9SEE ANSWERS, C9 ©2007 King Features Synd., Inc. World rights reserved.©2007 King Features Synd., Inc. World rights reserved.

Puzzle Difficulty this week:

for you professionally. But before you 
walk through it, be sure this “favor” isn’t 
attached to an obligation you might find 
difficult to discharge.

■ TAURUS (April 20 to May 
20) Your creativity, your persistence 
and your reliability could lead to a major 
career shift. Be sure to use that other 
Taurean trait, your practicality, when 
discussing what the job offers.

■ GEMINI (May 21 to June 
20)  A changing situation might require 
some adjustments you might not have been 
prepared to make. However, flexibility in this 
matter could be the best course to follow at 
this time.

■ CANCER (June 21 to July 22)
You’re in a period of fluctuating moods, 
which is not unusual for the Moon Child. 
Your emotions stabilize by the 26th. 
Meanwhile, try to hold off making major 
decisions until then.

■ LEO (July 23 to August 22) 
That keen sense of perception helps you 
hunt down those minute details that oth-
ers overlook. And, of course, your Leo-
nine ego will accept the expected praise 
with good grace.

■ VIRGO (August 23 to Sep-
tember 22) Be careful not to be con-
frontational when raising a work-related 
issue. Better to make a request than a 
demand. And, of course, be prepared to 
back up your case with facts.

■ BORN THIS WEEK: Holding 
fast to your principles, no matter what, 
inspires others to follow your example.

 
(c) 2008 King Features Syndicate, Inc.
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We Believe that Quality is #1 and that YOU, Our Customer, 
are what make our Restaurants Great. Call ahead or fax your 

order in. Plenty of seating available. 
www.fi veguys.com

Best Burger in Naples
Fresh Cut Fries
Hand Made Patties
Everything Fresh Daily
Prepared While You Watch
Zagat Rated Last 7 Years

Goodlette Corners
1410 Pine Ridge Road, #23

SW corner of Pine Ridge Road and 
Goodlette-Frank east of Highway 41

Marquesa Plaza
13020 Livingston Road, #15

West of I-75, take Pine Ridge Road 
to Livingston Road, south 1/4 mile

Phone
 239-261-5603

Fax
239-261-7088

Phone
 239-261-5624

Fax
239-261-6241

Convenient Locations and More to Come!

Voted
#1 BURGER

by Washingtonian
Magazine for 7 years

     From your fi rst bite you will know the 
    difference of Prime Dry Aged Beef. Voted Best       
    Steakhouse by Naples Daily News and winner 
    of the 2008 Wine Spectator Award
       of Excellence.

        Live Music Nightly

      • Monday-Shelly Shannon 7-11 pm
      • Wednesday-Saturday Wendy & 
          Company 7-11 pm

      • Thursday, Friday & Sunday Robert  
              Williamson 7-11 pm

Where Goodlette Frank meets 41 in downtown 
Naples | 403 Bayfront Place

435-9353 |  www.stoneyssteakhouse.com

Shanes Cabana Bar: This outdoor Cabana bar is 
built directly over the water and features full bar, tropical
drinks and martinis. Accessible by land or water.
Happy Hour 1/2 price drinks from 4 to 7 pm everyday!
Live Music every Friday 5-8 pm & Sunday 3-6pm

Where Goodlette Frank meets 41 in downtown   Naples| BayfrontPlace

Voted Best 
After Work 

Happy Hour!   

The Legs Are the Last to Go: 
Aging, Acting, Marrying & Other Things 

I Learned the Hard Way

Diahann Carroll is a survivor, 
overcoming bad relationships, 
racism and cancer. Her new mem-
oir reflects the grit and determi-
nation that helped make her one 
of our most enduring stars.

Although probably best known 
for her role as Dominique Dever-
aux in “Dynasty,” Carroll has 
accomplished much, much more during 
her lifetime. She is a Golden Globe and 
Tony Award-winning actress of stage 
and film. She has been nominated for 
an Oscar, a Grammy and an Emmy, and 
starred in her own groundbreaking net-
work sitcom, “Julia.” Her recent work 
in “Grey’s Anatomy” earned her yet 
another Emmy nomination.

Her journey hasn’t always been an 
easy one. She overcame a series of 
disastrous relationships, including an 
affair with Sidney Portier and an abu-
sive marriage to Vic Damone. She faced 
racism -- both subtle and overt, with 
courage and resolve. 

Two of the most stunning examples 
of racism involved composers Rich-

ard Rodgers and 
Sir Andrew Lloyd 
Webber. At an 
o p e n i n g - n i g h t 
cast party for “No 
Strings,” Rodgers 
disinvited Car-
roll because the 
society maven 
hosting the party 
didn’t want her 
children to be 
confused when 
they saw a black 
woman who was 
sophisticated and 

elegant, since, as she explained, in real 
life “they don’t exist.”

Several decades later, when she audi-
tioned for Andrew Lloyd Webber’s 
Toronto production of “Sunset Boule-
vard,” the composer went out of his way 
to humiliate her. As Carroll observes, 
the racism of Rodgers and Webber was 
painful, but nothing compared to breast 
cancer, which she also overcame.

Her autobiography covers key expe-
riences in her early life, her four mar-
riages, the wisdom she found as she 
grew older, and how despite occasional 
setbacks she managed to thrive. Her 
memoir is surprisingly candid, impec-
cably stylish and always graceful. Her 
fans would expect nothing less.  ■

By Diahann Carroll 
(Amistad Books, $24.95)

REVIEWED BY LARRY COX____________________
Special to Florida Weekly

BEACH READING
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ART NEWS

The first 100 indi-
viduals who make a 
$2,000 donation to the 
Naples Art Association 
will receive a limited-
edition, framed print of 
Hunt Slonem’s “Anthu-
rium” in return for their 
generosity. The 100 
prints are a generous 
gift to the association 
from Naples residents 
Richard and Carol Weber, who will 
donate 50 more each year for the next 
three years.

The NAA is keeping print No. 1 of 
“Anthurium”;  subsequent editions will 
be given to $2,000 donors in order, so 
the sooner you make your donation, the 
earlier — and more valuable — edition 
you will receive. The serigraph print has 
an image size of 19.75 inches by 24 inches 
and are valued around $1,000.

Called a Neo-Expressionist, Slonem 
combines Abstract Expressionist tech-

niques with mysticism 
and animal subjects of 
Islam and Mexico. Born 
in Kittery, Maine, he 
spent his childhood in 
various states, includ-
ing California, Con-
necticut, New Hamp-
shire, Hawaii, Virginia 
and Washington; as an 
exchange student dur-
ing college, he lived in 

Mexico and Nicaragua.
Slonem’s work came on the avant 

garde art scene after he moved to New 
York in 1972. He created “Anthurium” in 
1980. He’s best known for his paintings 
of tropical birds, based on the more than 
100 birds of various species that live in 
his legendary loft apartment/studio.

For more information about “Anthu-
rium” and to make your donation to 
the NAA, call Development Director 
Debi Brown at 262-6517 or e-mail debi.
brown@naplesart.org. ■

“….scapes,” a juried show featuring 
landscapes, seacapes, skyscapes, dream-
scapes, cityscapes and more, all by mem-
bers of the Marco Island Art League, 
opens Friday, Oct. 10, at the Artisans 
Corner at Big Cypress Winery. The 
winery and art gallery are part of Big 
Cypress Market Place.

The 20-piece “….scape” exhibit fea-
tures oils, acrylics, pastels, watercolors, 
collage and mixed media. The show was 
coordinated and installed at the Artisans 

Corner by the Marco Island Center for 
the Arts.

The addition to the winery and art gal-
lery, Big Cypress Market Place features a 
205-booth flea market, a 7,500-square-foot 
food arena, produce market, tiki bar and 
entertainment stage. Open from 9 a.m. 
to 4 p.m. Friday, Saturday and Sunday, 
the market place is on U.S. 41 four miles 
east of Collier Boulevard (S.R. 951). Call 
262-3210 or visit www.BigCypressMar-
ketPlace.com for more information. ■

Escape with fine art exhibit at Big Cypress Market Place

Add a Hunt Slonem print to your collection

LUMINO
Two worlds

come together

TICKETS
352-392-2787

TICKETMASTER OUTLETS & PHILLIPS CENTER BOX OFFICE
dal i ve @ b e l ls o u th . n e t  |  w w w. dan ceal i ve .o rg

Photos: Johnston Photography

Inspired by the dancers of 
DANB, Dr. Liston Bochette III 
former Secretary-General of 
the World Olympian Association 
and 4 time Olympian has created a 
stunning work of art to kick off Dance 
Alive National Ballet’s 43rd season.

Dance Alivevv National Ballet State TouTT ring CoCC mpany of FlFF orida presentstt at the Phillipi s CeCC nter foff r the Perfoff rming Arts tt

An evening of dance that flows from
one exquisite work to the next

Grand Finale -  the rapturous ballet 
‘Constellations’, the inspiration for
Bochette’s work of art.

LUMINOUS: AN OLYLL MPIC ART EVENING
Enjn oyo a ‘M‘ eMM et the Artist’ recepe tion Dine on a FeFF ast fitff foff r the Gods – dd then see

G A I N E S V I L L E  F L O R I D A

Saturday, October 18, 2008 @ 5 PM

2 371-299886

About Art Basel
The seventh edition of Art Basel 

Miami Beach takes place Dec. 4-7. More 
than 40,000 visitors are expected to 
attend the celebrated show at which 
nearly 250 selected galleries — includ-
ing 25 new participants this year — from 
30 countries will showcase paintings, 
drawings, sculptures, installations, pho-
tography and videos. Special sectors are 
devoted to very recent artworks, curat-
ed exhibitions, video- and sound-based 
works, performances, open-air cinema, 
and art in public spaces. 

Twenty young galleries will pres-
ent cutting-edge projects in convert-
ed shipping containers on the beach, 
while another 20 exhibit in an experi-

mental collaborative space. 
Its list of participants makes Art 

Basel Miami Beach the most presti-
gious art show of the Americas for 20th 
century classics and contemporary art. 
Prices start at a few hundred dollars for 
multiples and works by young artists, 
then soar into the millions for museum-
quality masterpieces. 

The Art Basel Conversations panels 
will again feature prominent art world 
personalities, while the more intimate 
format of Art Salon gives leading fig-
ures from the international art scene 
an opportunity to present their proj-
ects. Visitors can also look forward to 
special exhibitions, visits to private art 
collections and crossover events link-
ing art with music, film, architecture, 
and design.

For more information and a complete 
list of Art Basel Miami Beach 2008 
exhibitors and programs, visit www.
artbaselmiamibeach.com. ■

ART BASEL
From page 1

FLORIDA WEEKLY PHOTO

Art Basel Miami Beach 2008 happens Dec. 4-7.

Anthurium
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OPENING OCTOBER 14TH, 2008
E V E R Y T H I N G  N E W  B U T  T H E  V I E W

Venetian Village • 4300 Gulf Shore Blvd. N. • Naples, FL
www.mwaterfrontgrille.com • 239.263.4421

SERVING LUNCH & DINNER • SUNDAY BRUNCH • VALET PARKING

PRIVATE PARTIES • LIVE MUSIC IN THE        LOUNGE 

CUTTING EDGE CONTINENTAL CUISINE, ORGANICS, TAPAS

We bring the world to your table! 

HOME UNDER 
$250,000

NAPLES
BEST BUY

➤ ➤

Sun Realty

Free list w/pics of  
homes for sale.

www.BestBuysNaples.com
Free recorded message

888-862-5380
ID# 4050

2311 Santa Barbara Blvd.
Cape Coral  239-458-8700

Reflection Pkwy. @ Cypress Lake
Fort Myers  239-590-9994

2700 Immokalee Rd.
Naples  239-593-9499

1100 El Jobean Rd # C
Port Charlotte, FL 33948

jasonsdeli.com

We cater breakfast
as early as you

need it!

hot breakfast sandwiches
pastries  fresh fruit  

NEW! bagel time trays

Everything we serve is free of 
artificial trans fats

Focusing on Women’s Health, Issues, 
Business, Beauty & Happiness!
• What. A Business Expo 
• Who. You the Community
• When. Monday, Oct., 13th 
• Where. Grandezza Country Club 11481 Grande Oak   
              Blvd, Estero, FL 33928 
• Why. To help the Breast Cancer Awareness cause

• Skin Care • Candles • Dog Treats • Handbags
• Health Providers • Wellness Products
• Cancer Education • Green Living
• Lee Memorial Blood Bank 
• Fitness/Nutrition

Gold SponsorDonations requested for more 
Breast Cancer Awareness and 
Strides Walk

Norris Furniture & Interiors’ annual 
Holiday Spectacular will benefit Ronald 
McDonald House Charities of South-
west Florida. Tickets are on sale now.

Dozens of local designers are deco-
rating wreaths and trees and creating 
festive tabletop settings for the event. 
These beautifully decorated holiday 
items will be displayed at the Norris 
showroom in Naples the week prior 
and auctioned off during a silent auc-
tion at the gala from 6:30 to 9 p.m. 
Saturday, Nov. 15. Patrick Nolan of 
FOX 4 will host the event that will also 
feature entertainment, wine and hors 
d’oeuvres.

In addition to the designer deco-
rated items, Ronald McDonald House 
Charities has donated dozens of retired 
Department 56 Holiday Houses for the 

event. These col-
lector pieces have 
decorated the 
Ronald McDonald 
House at Health-
Park in Fort Myers 
throughout the 
years. They were 
originally a gift to 
the charity from 
Sir Richard’s, a 
Fort Myers holi-
day shop.

Tickets to the 
Norris Furniture 
& Interiors Holi-
day Spectacular 
are $20. For more 
information, call 
649-5151. ■

Noodles Italian Café & Sushi Bar is 
combining forces with DeDe Sweet, 
owner and founder of Sweet Art Gal-
lery, to display works of art from inter-
national, national and local artists. Each 
month, Noodles features an artist to 
complement the recently added Satur-
day night jazz jam sessions with Paul 
Rozmus and his Funkyside Band.

It’s not too early to start 
thinking about the holidays

Culinary art meets fine art in 
the dining room at Noodles

The first exhibit, by Naples artist 
Sharon Erbe, hangs through Saturday, 
Oct. 11. Ms. Erbe’s Caribbean dancers 
and market scenes are influenced by 
her uncle, Fleming Thompson, a politi-
cal cartoonist for The Washington Post. 
The paintings show broad figures and 
exaggerated forms chosen to reflect the 
jubilant side of life with tropical colors 
and flowing skirt. The artist says her 
work captures the essence of culturally 
diverse, ethnic people as a metaphor for 
the indomitable human spirit.

Beginning Sunday, Oct. 12, and hang-
ing through Saturday, Nov. 11, at Noodles 
will be works by Nancy Oldham Seibert 
in oils, pastels and acrylics, on paper, 
canvas and wood. Ms. Seibert resides in 
Naples and in Ohio. Her philosophy of art 
has evolved synergistically through both 
paint and the energy created through her 
brush marks that reflect a certain rhythm 
in nature. Nature is her source of inspira-
tion; her images stem from Ohio’s wood-
lands, lakes and meadows, and Florida’s 
sea, sky and inland lakes.

Coming up in the 2008-2009 artistic 
season at Noodles: Alberto Cruz, Nov. 
12-Dec. 10; Mary Ann Flynn-Fouse, Dec. 
11-Jan. 10; Sandi Badash, Jan. 11-Feb. 10; 
and Kevin Caffrey, Feb. 11-March 10.

Noodles Italian Café & Sushi Bar is in 
Mission Square Plaza at 1585 Pine Ridge 
Road. Call 370-6577 or visit www.noodl-
escafe.com. ■



 Open Mon.-Sat. 9:30-6:00 
 Sunday 12:00-5:00

 FORT MYERS   239-482-7744
 15485 S. Tamiami Trail

 NAPLES   239-417-1413
 10001 E. Tamiami Trail

 All merchandise in showroom is in stock ready for delivery or pick up today. See store for details.
 12 Months  Same As Cash

 Out With The Old Make Room 

 FOR THE NEW!
 HURRY IN!
 It’s A Clear Sweep Of Savings 
 On Select Furniture
 For Every Room
 Of Your Home
 Fabric And Leather Sofas,  Chairs, Recliners, 
 Cocktail Tables, End Tables, Dining Rooms, 
 Bedroom, Accessories, Mattress Sets, Chinas 
 And Odds And Ends.

 STOREWIDE

 SAVINGS
 Up To             Off 70%

 All Merchandise In Our Showroom Is In Stock Ready For Delivery Or Pick Up Today
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FLORIDA WEEKLY SOCIETY

Send us your society photos. Include the names of everyone in the picture. E-mail them to society@fl oridaweekly.com.

RedSnook Catch & Release Fishing Tournament 
at Naples Harbor Yacht Club

PHOTOS JIM MCLAUGHLIN FLORIDA WEEKLY

1. Christa and Keith Callaghan
2. Summer Hoglund and Laura Almand
3. Walter Crawford, Tim Owens, Meghan 
Clancy and Scott Hennells
4. Bob Hill and Barbara Wilson
5. Judy Hildreth, Terry and Susan McMahan
6. Michele Martz, Carol Potter and Megan 
Dardis
7. Tom and Lori Wagor

1

3

4

6

Send us your society photos. 
Include the names of everyone in the picture. 
E-mail them to society@fl oridaweekly.com 

or mail them to Florida Weekly,
2025 J&C Blvd., Suite 5 Naples, FL 34109.  

Enclose a self-addressed, stamped 
envelope if you would like photos returned.

ment 

7

5

2



The Sanibel
Shopping Experience ...

FOR LEASING OPPORTUNITIES CONTACT LISA BRAMM AT 
239.472.2792 OR EMAIL  LISA.BRAMM@RLRLLC.COM

Tahitian Gardens • 1975-2019 Periwinkle Way
C. Turtles • Cheeburger Cheeburger • Escentials • Giggles • Island Bakery & Coffee House • Needful Things • Sanibel Café 

Sanibel Resort Wear • Seaweed Gallery • The Cedar Chest Fine Jewelry • Shiny Objects • Wilford & Lee
The Village Shops • 2340 Periwinkle Way

Friday’s Child • Massage & Bodywork of Sanibel • The Polish Pottery Shoppe • Why Knot • William E. Wilson Fine Jewelry
Tarpon Bay Town Center • 2496 & 2460 Palm Ridge Road

Subway • Johnny’s Pizza • Kelly’s Cocoons • Sanibel Art & Frame • Curves • Island Grooming by Lisa

Amy’s Something Special
These beautiful purses are handmade in Bali. Some have 

intricate wood carvings on them; each is unique. 10% 
discount on store purchases in October.

Island Paws is holding a “Trade in for 
Charity” event during October.  Bring 

in cleaned and gently used collars, toys, 
pet beds and bowls.  These items will be 
donated to shelters and rescue organiza-
tions and you’ll receive a 20% discount 

on replacement purchases

Over Easy Café will be participating in 
the community project “Dine Out Against 
Hunger”.  That day 20% of each patron’s 
food bill will be donated to The Harry 
Chapin Food Bank. Over Easy is open 

from 7 a.m. to 2:30 p.m.

Island Paws is hosting their annual 
Pet Halloween Costume Con-

test October 25th from 2-4p.m.  
There will be prizes, lots of laugh-

ter and fun.

Over Easy Café
Daily Specials will tempt your taste buds • Serving Breakfast daily (7a.m.-2:30p.m.)

Outdoor seating • Pet Friendly Patio • Take out available

Olde Sanibel Shoppes October Calendar

Suncatcher’s Dream
A new arrival in this shop of eclectic items is Paua Shell 

Jewelry by Ariki.  Set in gold, this shell has been fashioned 
into rings, earrings, pendants and brooches.

CROW
Read a story…share a snuggle.  Just in time for fall and 
the increased attention on reading and all things educa-

tional.  Stop in and pick up a good book.

Island Paws
We carry the highest quality pet foods and pet accessories. 

Our pet bakery features Halloween Treats this month.

This week featuring:

Defi nitely not the mall shopping experience.  You’ll fi nd something for everyone ... even your pets.
Family Dining, Clothing, Gifts, Pets

Periwinkle Way To Causeway

To Captiva

Periwinkle Way To Causeway

To Captiva

2340 Periwinkle Way

1975 
Periwinkle Way

2460-2496 
Palm Ridge Road  

630 
Tarpon Bay Road

Visit all fi ve centers conveniently located within one mile.
Shop Tahitian Gardens 

in October. Enter to win a 

Tahitian Gardens 
Sidewalk Sale

Oct. 11th through Oct. 13th

$200 Gift Certifi cate

October 25th

Olde Sanibel
Shoppes   



VOLVO SUMMER 

SELL-A-THON
Free fuel and free maintenance on select vehicles!

See your sales person for details.

866-421-0934

www.DeVoeInfi niti.com
“Serving SW Florida for over 40 years.”

*All lease for 39 months/10,000 miles per year.  2008 G35 Sedan Model #90518 $3495 down plus $500 loyalty bonus, tax, tag, admin., bank and accessory fees.  2008 EX35 Model #88318 $3495 down plus $500 loyalty bonus, tax, tag, admin., bank and accessory fees.  
2008 QX56 Model #86318 $3495 down plus $1000 loyalty bonus, tax, tag, admin., bank and accessory fees.  Up to $10,000 off on a QX56. 0% up to 72 months on 2008 EX, FX & QX56. Discounts can not be combined with ARP offer. Two or more available at this price.  No security deposit. 

With approved credit. Offer ends 8/30/08. 2008 G37 Model #99218 $3495 down plus $500 loyalty bonus, tax, tag, admin., bank and accessory fees. All offers include loyalty/Conquest bonus. After “Discounts can not be combined with APR offer.”

2008 Infi niti FX35
Up to $10,000 or 0% 

fi nancing up to 72 months

2008 Infi niti QX56
$599 per month*

2009 Infi niti FX
Up to $4000 loyalty bonus
Infi niti owner to 2009 FX

Up to $10,000 off purchase on new 2008 Infi niti!
Discounted off MSRP on select 2008 Infi niti models.

YOUR CHOICE $299 per month*

Up to $10,000 off purchase 
on a new 2008 Infi niti! 

Discounted of MSRP on select 
2008 Infi niti models.LOOK

2008 Infi niti  EX352008 Infi niti G35 Sedan 2008 Infi niti G37 Coupe
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FLORIDA WEEKLY SOCIETY

Send us your society photos. Include the names of everyone in the picture. E-mail them to society@fl oridaweekly.com.

Annual 5K Run/Fun Walk to Benefit Pilot Club of Naples at Kings Lake Shopping Center Davis Blvd

PHOTOS JIM MCLAUGHLIN FLORIDA WEEKLY

1. Adrienn Balazs and Paco Munoz
2. Baja, Anke Stimpson and Ron Avola
3. Braiden Howell and Valentine Tarrete
4. Jasper Bell Jr.
5. Scott, Sarah and Michael Anothony
6. Terri DeBaun, Elyse DePiro, Mary Ellen 
Koy, Haley Matson, Elizabeth Driggs and 
Paulette Dickerson
7. Amy Rapport

1 2

3

4 5

6 7

Send us your society photos. 
Include the names of everyone in the picture. 
E-mail them to society@fl oridaweekly.com 

or mail them to Florida Weekly,
2025 J&C Blvd., Suite 5 Naples, FL 34109.  

Enclose a self-addressed, stamped 
envelope if you would like photos returned.



SATURDAY OCTOBER 11TH
ALL DAY EVENT AT BLU3
 AT THE MARKET PLAZA STAGE   

GULF COAST TOWN CENTER 
10045 Gulf Center Drive • Fort Myers, FL 33913 • 239.334.BLU3

 Randy Thomas ‘Voice For Hire’  
Book Signing Party 

Hosted by Kellie Burns of NBC-2 
Book signings at 4 and 7 pm 

‘Blu goes Pink’ for the Cure
all October long

W W W . B L U S U S H I . C O M

®

    LIVE CONCERT with

      TJ KELLY BAND @4:45
DJ BIGG JOHN spins at 10 PM 

SUNDAY OCTOBER 12th @ 1 pm
OutrageousCocktails.com presents

’The Valagator’ BELK’S FASHION SHOW @ 3 PM 
Blu serves Chocolate Martini samples! 

&

PINK PRIZES THE TALK OF THE TOWN

Welcome to the Florida Weekly edition of the Blu-
Print, the official ‘insider’s buzz’ of all BluSushi 
locations. Check out our full calendar of events 
and sign up for updates at www.BluSushi .com

  The word is out…all three BluSushi locations have 
great prizes that can be yours just for making a donation and taking a chance to win 
Pink Scooters, Pink Beach Cruisers and even a ‘Big Wheel’ Trike. This week we’ll 
unveil Pink Surfboards, Golf Clubs and other chance drawing prizes, but the ways to 
win get better every time you visit Blu.  

NUVO Sparking Vodka visits Blu in  
October and you can win a Coach Bag 

 One of the best new products, and a favorite of all our staff is NUVO, a 
‘pretty in pink’ sparkling vodka, that is light, tasty and very mixable.  We are featur-
ing NUVO in our Outrageous Cocktail for the Cure, ‘Long Pink Stockings’ and back 
by request is ‘Longing for Mr. Big’, a cocktail that we made for the Sex and the City 
Movie Premiere. NUVO representatives will visit to sample this delicious sparkler 
three times during October.  

Wednesday October 8 - NUVO @ BluOne McGregor   Samples & tasting 9-11 pm
“Wear Pink for a free drink” from 10-11 features NUVO and SKYY Infusions Vodka
Thursday October 23 - NUVO @ Blu3 Gulf Coast    Samples & tasting 9-11 pm
     Plus Belk’s Kristen Davis Fashion Show and ‘Crista’ from Sunny 106 visits BLU
Wednesday October 29 - NUVO @ BluOne McGregor   Samples & tasting 9-11 pm
     Grand Prize Week! Purchase Nuvo or make a donation to win a Coach Bag!!!

‘VOICE FOR HIRE’ BOOKSIGNING 
and TJ KELLY in CONCERT this Saturday Night

 Fort Myers resident Randy Thomas is the first lady of voice over, and her new 
book, “Voice for Hire’ debuts this Saturday October 11 at Borders Books in the Gulf 
Coast Town Center.  This Star-studded party will also feature the area’s best new mu-
sic as the TJ Kelly Band plays concerts throughout the afternoon and evening on the 
Market Plaza stage.  Kellie Burns of NBC-2 will host the event that starts at 4 PM and 
County Commissioner Brian Bigelow will be on hand to celebrate the day. Sponsors 
and supporters include BLU, Gulfshore Life Magazine and Borders and  Randy Marsh 
of Lite 93 FM will be broadcasting live. Plenty of festivities and fun for the whole 
family, and the Gulf Coast Town Center ‘Kids Zone’ starts at 3 PM with face painting, 
balloon making and specials on Cold Stone Creamery…YUM!

GATOR COUNTRY’S VALERIE ST. JOHN’S SUPPORTS  
‘BLU GOES PINK’ THIS SUNDAY OCTOBER 12 

 Special thanks go to our gal, Val…who has entertained Southwest Florida as 
the area’s top rated morning radio personality for more than a decade…Valeri St. John 
of Gator 101.9 ‘s Val and Stan Show will be at BluSushi in the Gulf Coast Town Cen-
ter this Sunday at 1 PM when she will host a Blu goes Pink Party for Komen Support-
ers and Survivors of Breast Cancer. We’ll also unveil the newest Outrageous Cocktail 
for the Cure…’The Valagator’ a delicious, refreshing ‘gitt’er done with flavor’ kind of 
Cocktail that Val herself helped design. $1 of every Valagator sold from October 12 to 
November 1 will be directly donated to Susan G. Komen of SWFL.  Valeri will also be 
at Belk’s at 3 PM to model fashions at a Susan G. Komen Fashion Show that will also 
feature samples of Blu’s Outrageous Confectionery Cocktails

 
 Event: Val St. John’s’ Blu goes Pink’ Sushi & Cocktails
 When You Go: Sunday October 12 @ 1-3 PM
 Where You Go: Blu3 Gulf Coast Town Center
 $25 cket includes passed samples of Blu Sushi, one Outrageous   
 Cocktail for the Cure, a wine  tas ng and free chance cket for a   
 Belk’s Gi  Basket and Blu Sushi Wine Valet. $10 of every cket 
 goes directly to local Susan G. Komen Affiliate.

Whether the girls are out for 
Makeover Mondays or for a 
Wednesday Night ‘wear pink for 
a free drink’ night on McGregor 
there’s more chances to donate 
and win at all Blu Sushi loca ons 
in October

     THIS WEEK
     Wednesday October 8      BluOne     Nuvo ‘Think Pink’ Party @ BluOne 
                                                       
     Thursday October 9         Blu3                 “Wear Pink…one free drink” 10-11pm 
                            
     Friday October 10            ALL BLU          ‘Goose the Clock’ Happy Hour 4 to 7

     Saturday October 11        ALL BLU             ‘Little Black Dress’ Saturday Night

     Saturday October 11        Blu3  ‘Voice For Hire’ Book signing & TJ Kelly LIVE 

     Sunday October 12         Blu3          Komen Supporters Lunch • Valerie St. John

[ ADVERTORIAL ]
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FLORIDA WEEKLY SOCIETY

Send us your society photos. Include the names of everyone in the picture. E-mail them to society@fl oridaweekly.com.

Naples Chamber Public Service Awards

PHOTOS JIM MCLAUGHLIN FLORIDA WEEKLY

1. Mike Nuremberg and Sharon Treiser
2. Kathy Swank and Jim Goehler
3. Don Hunter and Kevin Rambosk
4. Brenda O’Connor and Joel Kessler
5. James and Teri Cunningham
6. Honoree Jack Najjar and Denise Re
7. Lt. Gov. Jeff Kottkamp

1 2

3 4

Send us your society photos. 
Include the names of everyone in the picture. 
E-mail them to society@fl oridaweekly.com 

or mail them to Florida Weekly,
2025 J&C Blvd., Suite 5 Naples, FL 34109.  

Enclose a self-addressed, stamped 
envelope if you would like photos returned.
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This is the season for which year-
round Floridians rejoice. We’ve survived 
another sodden summer and there’s a 
hint of fall in the air. It’s time to come 
out of hibernation and hit all those great 
restaurants before the snowbirds flock 
back and crowd us out.

One way for wine lovers to reward 
themselves is to ferret out the establish-
ments that go above and beyond with 
by-the-glass offerings. The opportunity 
to sample wines with food is by far the 
best way to experiment, and restaurants 
often feature wines not available in 
retail stores.

Naples Tomato on North Tamiami 
Trail features 20 wines by the glass in 
the dining room, and twice that many in 
the lounge through the use of enomatic 
wine dispensers.

 “We have eight selections avail-
able on each (enomatic) machine in 
the lounge,” says Robert Fairbrother, 
general manager of the restaurant and 
grocery. “The customer purchases a 
wine debit card and can serve them-
selves from any selection, in a 1-ounce, 
3-ounce or 6-ounce pour.” Selections 
range from $2 to $20 or more per ounce. 
One machine is set up with single malt 
scotches and whiskeys dispensed in 
half-ounce increments.

Sukie Honeycutt is co-own-
er of Ridgway Bar & Grill and 
Tony’s Off Third gourmet bou-
tique on Third Street South and 
Bayside Seafood Grill & Bar in 
The Village on Venetian Bay. She 
generally offers 15 to 20 wines by 
the glass and tries to feature 
unusual selections.

“Wines like chenin 
blanc from South Africa, 
chardonnay from Austra-
lia, and sauvignon blanc 
from Chile are well made 
and affordable but not 
the best known varietal 
from that country,” she 
says, adding her custom-
ers tend to be well trav-
eled and want to sample 
wines from places they’ve 
visited.

By-the-glass selections 
allow for far more experi-
mentation than would be 
possible when purchasing 
by the bottle.

“One customer said he 
wanted to taste Château 
d’Yquem but did not want to 
pay $800 for a bottle,” says 
Fairbrother. “Since he had 
chance to taste it (at Naples 
Tomato) by the ounce for 
$30, he said he can now go 
to his grave happy.”

Simply offering a wide range of wines 
by the glass isn’t enough, however; if 

servers aren’t familiar with the 
options, they can’t help custom-
ers with their selections.

In training her staff, Honeycutt 
develops an information sheet on 
each wine, including her tasting 

notes and personal impressions, 
as well as how the wine pairs 

with menu items. Then 
she reviews the notes in 
regular meetings with 
staff in which everyone 
tastes all the wines.

Fairbrother is the for-
mer director of wine and 
beverage at The Ritz-
Carltons in Naples and 
one of two certified som-
meliers at Naples Toma-
to. “We talk about wines 
constantly with the serv-
ers,” he says, adding the 
restaurant recently hired 
a wine steward whose 
sole job is to train the 
staff.

All of that training and 
the careful selection of 
wines have paid off for 
Naples Tomato, which 
won the Best of Award 
for Excellence from 
Wine Spectator for the 
last two years.

With the growing 
interest in wine, more 

restaurants are featuring extensive by-
the-glass selections.

j imMcCRACKEN
vino@florida-weekly.com
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Toast end of summer with wealth of by-the-glass offerings
VINO

Locally, Fleming’s Prime Steakhouse 
and Wine Bar on North Tamiami Trail, 
and Truluck’s on Fourth Street South 
both feature 100 selections by the glass 
and in wine flights, a great way to com-
pare wines. Both have won the Wine 
Spectator Award of Excellence for their 
wine lists. Bonefish Grill on Fifth Avenue 
South (and on U.S. 41 in Bonita Springs 
and Fort Myers) has 48 choices available 
by the glass. The Grape in Coconut Point 
in Bonita Springs offers 120 selections by 
the glass, splash or flight. Roy’s Naples 
and Roy’s Bonita Springs both feature 
about 40 offerings by the glass, including 
several sakes.

So get out there and start sipping. It’ll be 
tourist season again before you know it. ■

starting at $699 Monday thru Friday
11am to 3pm

Appetizers  Soups Salads
Ste hops  Ribs hicken
Seafood  Pizza  Burgers  Dogs
Sandwiches  Pasta and more 

GREAT
FOOD
Express LUNCHES

EXCITING SPORTS
Every Major Sporting event available on our state-of-the-art TVs 

HAPPY HOUR
All Domestic Beer, Wells,

lls and House Wines 

Monday thru Friday 3 to 7

1/2 price

Bonita Springs 948-7444
all Ahead Seating      Year Round

On US 41 – 1/4 mile south of 
Vanderbilt Beach Road.  
Look for the large American Flag. 

On US 41 – 1/2 way between Bonita Beach Rd. & 
orkscrew Rd. in front of Regal inemas 

Naples 591-0733

Southwest Reader’s Choice Poll ∂ Big Al’s City Grill Awarde
∂ Best All Around Restaurant
∂ Best Family Restaurant 

∂ Best Sports Bar
∂ Best Chicken Wings

∂ Best Happy Hour
∂ Best Pizza

Join Our Scurvy Crew of Pirates for a 
Costume Party of Chaos on the High Seas

Wear ye 
costume 

or be 
fl ogged!

90 Minutes of Thrills, Chills, Music, 
Dancing and Drink Specials

239-765-7272
www.PiecesOfEight.com

2500 Main Street • Ft Myers Beach

Located at:

H Nallowee

Adults 21 & Up
Cruise times 6 & 9 pm on
Wed. 29, Thurs. 30, Fri. 31

$25 per person
Call for reservations

                                        

Wine picks of the week 
>>Domain Chandon Pinot Meunier Carneros 
2006: Normally blended into champagne, this 
unique grape produces a cherry red color with a 
spicy aroma and notes of red currant and cassis. 
Flavors of plum and cherry complement the 
smooth fi nish. About $35.

>>Antinori Chianti Classico Pèppoli 2006: 
Ripe blackberry and raspberry fl avors, medium- to 
full-bodied, with a long silky fi nish. About $25. 

>>Chappellet Chardonnay Napa Valley 2006: 
Ripe pear, apple and creamy, toasty oak fl avors 
create a fi ne balance between fruit and oak. Has a 
long, persistent fi nish. About $30.
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Truluck’s looks and feels more like 
an upscale supper club than a crab 
house, which seems fitting consid-

ering its eight restaurants are in locales 
such as Naples, Boca Raton, Austin, Dallas 
and Houston. The newspaper-lined tables 
and shell-laden floors of a working-class 
Maryland crab joint aren’t likely to be big 
draws in such tony spots.

The Naples branch of Truluck’s obvi-
ously prides itself on more than its shell-
fish. The well-appointed dining room and 
bar are spotless, the servers knowledge-
able and nurturing, and the attention to 
detail superb.

We’d no sooner settled into our com-
fortable booth when that became clear. 
Our server deftly placed black linen nap-
kins on our laps, removing the white ones 
that had been on the table, which would 
have left pesky lint on our dark outfits.

Such small but thoughtful touches were 
evident throughout the meal. Lemon halves 
came wrapped in cheesecloth. Warm 
washcloths sat at the ready when we fin-
ished our appetizers. Servers poured Tru-
luck’s own filtered and aerated water and 
brought a tray to the table with a display 
of the various types of crab available. And 
the lavatories had something I’ve never 
seen before: large glass dispensers filled 
with sea-blue mouthwash.

Our first challenge was narrowing 
down the selections on the voluminous 
wine menu, on which almost every item 
is offered in a sampling portion or by the 
glass or bottle. The Renwood Zinfandel 
Old Vines Amador County 2005 (a dark 
ruby color with lots of blackberry, raisins 
and sage) and the lighter Domaine Chan-
don Pinot Meunier Carneros 2006 (full of 
cherries, currents and a hint of nutmeg) 
proved two good choices.

Then we had to tackle the menu, which 
wasn’t as lengthy as the wine list but 
contained quite a few intriguing dishes. 
Truluck’s affords customers a chance to 
sample a number of items not normally 
seen in these parts — Australian barra-
mundi, Brazilian pacu and Texas redfish, 
for example — along with local favorites 

such as mahi mahi from the Keys 
and red snapper from the Gulf of 
Mexico.

The kitchen 
here is keenly 
aware that 
people eat first 
with their eyes, 
then with their 
mouths. Each 
dish looked like 
a work of art.

The tuna 
tartare tower 
resembled 
a seafood 
version of 
a trifle, a 
c o l o r f u l 
and textur-
al delight 
for all the 
senses. It 
combined 
layers of 
raw tuna with crab, 
avocado, tomato and 
pineapple drizzled with 
a citrus soy reduction 
and a creamy sauce 
that resembled 
remoulade. 

A four-piece 
platter of Maine 
Jonah crab 
claws was 
m o u n d -
ed with 
crushed ice 
on which 
sat four beau-
tiful claws that 
had been expertly cracked. Although they 
didn’t have the rich flavor of Florida stone 
crabs, they were meaty and sweet. The 
mustard sauce that accompanied them 
had a pleasant tang that complemented 
the shellfish. (With stone crab season 
about to start, the Jonahs will go on hia-
tus.)

Although some of the meat dishes 
looked tempting – such as the Niman 
Ranch prime 16-ounce hand-cut ribeye 
with Maytag blue cheese butter and red 
wine demiglace – it was seafood that 
won out.

My companion tackled the miso-glazed 
barramundi, which sat atop crab fried 

rice and was covered 
in julienned 
vegetables. The 
white, flaky fish 
was quite mild, 
but the profu-
sion of vege-
tables and the 
miso glaze 
did a good 
job of enliven-
ing it.

“Unbeliev-
ably enormous 
sweet Nigerian 

shrimp” coupled with 
Anson Mills heirloom 

grits, warm spinach 
and bacon salad 
and truffled corn 
sauce caught my 
fancy, although 
I wondered why 
anyone would 

import shrimp 
from such a dis-

tant locale when gulf 
shrimp are so close at hand 

and so delicious. (The company 
also has its own fishery 

on Isle of Capri, so it 
would seem a fair-

ly simple mat-
ter to acquire 
top-notch gulf 
shrimp. But I 
digress.)

It seemed 
worth try-
ing the gigan-

tic Nigerian 
shrimp to see 

what the difference was.
What arrived was a platter with two 

massive shrimp, the tail and heads loosely 
attached, resting against a mound of grits. 
The presentation was dramatic, but I was 
disappointed in the shrimp. Perhaps it 
was their size, but they were on the tough 
side and not as sweet as their gulf cousins. 
The market price for this dish turned out 
to be $44.95. I couldn’t help thinking that 
both the flavor and price might have been 
improved by substituting gulf shrimp for 
the Nigerian big boys.

The creamy grits, however, were deli-
cious, as was the spinach salad.

Portions are generous, so I’d advise 

exercising some restraint in order to 
save room for dessert, a course Truluck’s 
takes seriously. The tray boasts a dazzling 
array of larger-than-life treats, obviously 
designed for sharing. Although the slab 
of chocolate cake and bountiful wedge 
of Key lime pie were tempting, we chose 
a four-layer almond and raspberry cake. 
Our server cut it into pieces then poured 
crème anglaise and raspberry puree on 
each piece. The white cake with almond-
studded cream cheese icing proved a per-
fect vessel for the tart-sweet fruit puree 
and the sweet cream.

We lingered over our final course, 
enjoying the piano music emanating from 
the bar and the sunset that brought a 
warm glow to the dining room with its 
polished wood floors, palm frond fans and 
drum-shaped lights.

It was in all respects a memorable meal 
that left us feeling well-fed and well-cared-
for. It’s the rare establishment that can 
deliver such high quality on all fronts. ■

                                         If you go
Truluck’s

>>Hours: Open for dinner every day at 5 p.m.   
>>Reservations: Accepted
>>Credit cards: Major cards accepted
>>Price range: appetizers, $6.95-$15.95; 
entrees, $21.95-$44.95          
>>Beverages: Full bar   
>>Seating: Booths, conventional tables and 
chairs, at the bar or at tables in the bar, on the 
covered patio
>>Specialties of the house: raw oysters, 
Maine Jonah crab claws (or Florida stone crabs, 
according to season), Niman Ranch prime 
ribeye, redfi sh Ponchartrain, shrimp and grits, 
miso-glazed Australian barramundi, Dutch 
Harbor red king crab  
>>Volume: Moderate
>>Parking: Complimentary valet parking or 
free spaces along the street
>>Web site: www.trulucks.com

Ratings:
Food: ★ ★ ★ ★
Service: ★ ★ ★ ★   
Atmosphere: ★ ★ ★ ★ ½

698 Fourth Ave. South, Naples; 
530-3131

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 

Truluck’s gives seafood, customers
the royal treatment they deserve

karenFELDMAN
cuisine@floridaweekly.com

FLORIDA WEEKLY CUISINE

All of Truluck’s cakes and pies are house made and 
may tempt diners to start their meals with dessert.

Maine Jonah 
stone crab 
claws get 

first-class 
treatment 

atop a 
bed of ice 

served 
with a 
tangy 

mustard 
sauce.

MURDER MYSTERY TRAIN’S UPCOMING EVENTS

SEMINOLE GULF 
RAILWAY

239-275-8487
www.semgulf.com

 “To Kill a Nightingale”
Wed., Thurs., Sundays until Nov. 30th

“A Hard Day’s Death”
Fridays & Saturdays until Nov. 29th

Christmas Train & Boat Ride
Included: 5-Course Dinner on Train

       BEST COSTUME         Award in each car!

Family Dinner at Noon or 
Murdey Mystery at 5:30pm

Daytime Excursions start
Nov. 26, Wed., Sat., Sun.

9:30am & 11:45am 

➤

➤

December
8, 9, 15, 16, 22, 23

Thanksgiving

www.ribcity.comwww.ribcity.com

10 Southwest Florida Locations10 Southwest Florida Locations

Voted
#1 Ribs13 Years in a Row!
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A v a i l a b l e

CELEBRATING 
40 YEARS in Naples!

t h e l a z a r e d i a m o n d®®

An Extraordinary 
Collection of Designer
Jewelry, Fine Watches 

& Gifts by ~


