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Scott’s Three for 3
Places to sit down and relax with 
a cocktail. B11  

The buzz...
Bumblefest bands to swarm 
western Clematis. B1  

Behind the Wheel
A look at Lincoln’s MKZ. A12 

Caped crusaders to converge 
on Roger Dean Stadium

It’s a descendant of Norse gods! It’s a 
mutant mercenary! It’s Super Hero Night at 
Roger Dean Stadium!

Baseball meets Batman and a bunch of 
other comic book characters at the promo-
tional event that returns to the ballpark for 
the third year on Sept. 2.

“We definitely would like people to come 

out dressed up,” said Kaitlyn Kilcoyne, an 
account executive at the stadium who is 
arranging the evening’s activities. “I’ve seen 
kids in superhero pajama pants and tops but 
never anyone go all out.”

Shiny red capes will be given to the first 
500 children through the gates, giving them 
pretend powers. The Palm Beach Cardinals 
will sport special Hulk jerseys, transforming 
every player into Bruce Banner.

Flavor Palm Beach
Annual dining promotion returns 
for 10th year. A14 

SEE DEAN, A7 

COURTESY PHOTO

Kids of all ages can meet their favorite superhe-
roes Sept. 2 at Roger Dean Stadium.
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OUTHWEST FLORIDA IS KNOWN AS ONE OF 
the best places in the world for shell 
collecting.

That’s especially true on the beaches 
of the barrier islands of Sanibel and 
Captiva. 

But there are areas on the east coast, includ-
ing Palm Beach County, that also offer excel-

lent opportunities for 
shelling enthusiasts. 

You don’t have 
to drive to Sanibel’s 
B a i l e y - M a t t h e ws 
National Shell Muse-
um to view some prime 
examples, though its 
treasures are amaz-

ing.
To see some of the bounty that has 

been gathered from local and distant 
shores, visit a small upstairs room at the 
Sandoway Discovery Center in Delray 
Beach. 

It holds a world-class collection of 
seashells representing the lifelong pas-
sion of Albert and Ann Becker, a Wis-
consin couple whose interest in shell 

SEE SHELLS, A8 

Florida — The place to call if you’re looking for a 
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■  Number of 

types of shells 

documented along 

area beaches.

■  Number of 

named mollusks.

■  Number of shells on 

display at Sandoway 

Discovery Center in 

Delray Beach.

■  Number of 

specimens found at 

Coral Cove Park on 

Jupiter Island.

INSIDE

■ Tips on how to 

shell and what to 

look for.  A8 
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From fevers 
to fun,
we know kids

Walk-in Urgent Care for Kids Available 

7 Days a Week   |   11 a.m. - 10 p.m.

It�s free!

Download our

nicklauschildrens.org/PalmBeachGardens 561-624-9188

For more information, including hours, please:

visit us on:

leslieLILLY
llilly@floridaweekly.com

COMMENTARY

Ain’t got no do re mi

Last April, following bipartisan con-
firmation by the Senate, Vice Presi-
dent Mike Pence swore in Alexander 
Acosta as the president’s new secretary 
of Labor. It was a watershed moment. 
Acosta is the one and only Latino mem-
ber of Trump’s Cabinet. He survived 
the scrutiny that took down Trump’s 
first choice for the job, multimillionaire 
Andrew Puzder. Puzder is the CEO of 
the parent company that owns Hardee’s 
and Carl Jr.’s. 

Puzder withdrew his name from 
nomination on the eve of his confirma-
tion hearing. The heat in the kitchen 
was more than he was prepared to take. 
Growing revelations about Puzder sug-
gested he was ill-suited for the job.  

Newsweek reported Hardee’s and 
Carl Jr.’s “had been hit with more feder-
al employment discrimination lawsuits 
than any other major U.S. hamburger 
chain.” He also ardently opposed an 
increase in the minimum wage while 
he was knocking down $4 million in 
annual salary and bonuses. His distaste 
for increasing wage rates for low-age 
workers made him look like an imperi-
ous cheapskate.     

Nor did Puzder like the idea of 

expanding the number of workers quali-
fying for overtime pay under a pro-
posed Obama-era rule. And just to put 
an exclamation point on the questions 
regarding his nomination as a chief 
enforcer on behalf of American work-
ers, he told a national magazine how 
excited he was that robots would one 
day displace all the pesky people toiling 
away in fast-food joints like his own. 
The man was not coy. Had he said, “Off 
with their heads!” he would have sur-
prised no one. 

By comparison, nominee No. 2, Alex-
ander Acosta was a slam-dunk. His can-
didacy generated a sigh of relief from 
the Senate committee. They wanted 
to get to yes. He is a Cuban-American, 
native of Miami, a graduate of Harvard 
and past dean of the College of Law 
at Florida International University. He 
has an impressive résumé regarding his 
professional career in public service, 
including serving as assistant attorney 
general in the U.S. Justice Department’s 
Civil Rights Division under President 
George W. Bush.  

But Acosta had a downside. He proved 
adept at giving nonanswers to pointed 
questions regarding his enthusiasm for 
going after systemic abuse by employers 
of their employees. 

His muted replies cast doubt among 
those skeptical about how vigorously he 
would approach his secretarial duties 
should he get the job. Would he whole-
heartedly commit to the agency’s mis-

sion “to foster, promote, and develop the 
welfare of the wage earners, job seek-
ers, and retirees of the United States; 
improve working conditions; advance 
opportunities for profitable employ-
ment; and assure work-related benefits 
and rights”? 

Well, The New York Times reported 
Acosta’s reply. Acosta said he would 
largely defer to Donald Trump — and 
“ultimately follow his direction” on an 
administrative agenda that includes 
slashing worker health and safety and job 
training, repealing overtime protections 
for up to 13 million people and rolling 
back fiduciary rules designed to protect 
workers and retirees from investment 
advisers’ conflicts of interest.” 

Mind you, the Department of Labor 
is already under siege. Massive budget 
cuts are proposed for the agency. And 
a retreat by executive order from fair 
employment policies and workers’ civil 
rights already undercut protections for 
millions of American workers. 

The only ingredients missing are 
assurances the ship will take on enough 
water to sink it and whether there is a 
captain at the helm ready to take the 
vessel to ground. Secretary Acosta was 
confirmed. He appears to be just the 
right man for the job. 

It is hard to reconcile DOL’s stat-
ed mission with Acosta’s timidity and 
DOL’s policy rollbacks. The creep back-
ward includes nonenforcement of equal 
rights protections among companies 

doing business with the feds as pre-
viously required, forcing arbitrations 
to be conducted in secrecy to resolve 
sexual harassment and gender discrimi-
nation complaints against employers 
and refusing to protect workers from 
discrimination based on their sexual 
orientation. And that’s just the short list.

Meanwhile, America has been cel-
ebrating Labor Day for more than 100 
years. It was once a day of parades, 
union locals marching, cheerful family 
picnics and flowery speeches in praise 
of the American worker. Today, the holi-
day is repurposed as a shopping event 
many Americans can no longer afford. 
Ordinary workers once celebrated as 
the fount of America’s prosperity are 
labeled as “takers.” And a livable wage 
and a decent standard of living have 
gone missing that represent historically 
the heart of the American Dream for 
millions of working families.  

The DOL says of Labor Day: “The vital 
force of labor added materially to the 
highest standard of living and the greatest 
production the world has ever known and 
has brought us closer to the realization 
of our traditional ideals of economic and 
political democracy.  It is appropriate, 
therefore, that the nation pays tribute on 
Labor Day to the creator of so much of the 
nation’s strength, freedom and leadership 
— the American worker.”  

But when you have, as Woody Guth-
rie sang, “no do re mi,” it is a day hardly 
worth celebrating. ■



SEPTEMBER

Palm Beach Gardens Medical Center  |  3360 Burns Road  |  Palm Beach Gardens  |  PBGMC.com

FOR RESERVATIONS, PLEASE CALL

855.387.5864

Take steps 
toward being heart healthy!

Visit PBGMC.com/pledge to  

enter to
Receive a  

FREE Cookbook!

COMMUNITY EVENTS & LECTURES

All screenings held at: Palm Beach Gardens Medical Center

Hands-Only Adult CPR Class

Tuesday, September 19 @ 6:30-7:30pm 

Palm Beach Gardens Fire Rescue  //  Station 1 

4425 Burns Road, Palm Beach Gardens

sudden cardiac arrest can double or triple a victim’s 
chance of survival. Palm Beach Gardens Medical Center 

has teamed up with Palm Beach Gardens Fire Rescue to provide free monthly 
CPR classes for the community. Classes will be held at Fire Station 1. Local 
EMS will give a hands-only, CPR demonstration and go over Automated 
External Defibrillator (AED) use. Participants will have the opportunity to 
practice their new skills using CPR manikins. 

*Certification will not be provided 

Please call 855.387.5864 to make a reservation 

FREE COMMUNITY SCREENINGS

Free Heart Attack  
Assessment Screenings 

(blood pressure, BMI,  

glucose and cholesterol)

Wed, September 13  

@ 8am-11am | Classroom 3 

Osteoporosis 
Screenings

Thursday, September 21  

@ 9am-1pm | Outpatient  

Entrance

FREE Community Chair Yoga Class 
Class taught by  Sara Chambers, RN, BSN, CYT  

Wednesday, September 20 @ 6-7pm 

Palm Beach Gardens Medical Center  //  Classroom 4

a chair yoga class for the community. The class 
will be taught by the assistant nurse manager 
of cardiac rehab, Sara Chambers, who is also 

a certified yoga instructor. Using the same techniques as traditional 
yoga, the class is modified to allow for gentle stretching, designed to 
help participants strengthen their muscles and work on their balance.  
 
Please call 855.387.5864 to make a reservation

How Cardiac Rehab Can Help You  
Return to Your Active Lifestyle -  
Mended Hearts Program
Lecture by Tobia A Palma, MD – Cardiologist on 

 
Medical Center

Tuesday, September  12 @ 6-7pm 

        Palm Beach Gardens Medical Center  //  Classroom 4

Palm Beach Gardens Medical Center is teaming up with The Mended Hearts 
Program to provide support for heart disease patients and their families. 
Members will be able to interact with others through local chapter meetings, 
volunteer opportunities and special events. Members are encouraged to 
listen, share their experiences with other heart patients, and learn from 
healthcare professionals about treatment and recovery. A small fee* will be 
collected by the Mended Hearts Program for registration. This month, join Dr. 
Palma for a lecture on how cardiac rehab can help you return to your active 
lifestyle.

*$5.00 per year will be collected solely by the local Mended Hearts Program 
to provide educational materials for members.

*$20.00 per year will be collected solely by the Mended Hearts Program if 
participants would like to become a national member. 

Reservations are required. Please call 855.387.5864 to make a reservation

Please call 855.387.5864 to make a reservation

Smoking Cessation Classes

PBGMC (3360 Burns Road, PBG FL 33410)  |  Classroom 3

Palm Beach Gardens Medical Center is teaming up with the Area Health 

use, the benefits of quitting and what to expect when quitting. A trained Tobacco 
Cessation Specialist guides participants as they identify triggers and withdrawal 
symptoms and brainstorms ways to cope with them. 

The class is delivered over six, one-hour sessions, from 5:30-6:30 p.m.

 
   Please call 855.387.5864 to make a reservation

• Wednesday, October 4th 

• Wednesday, October 11th 

• Wednesday, October 18th 

• Wednesday, October 25th 

• Wednesday, November 1st 

• Wednesday, November 8th 
Educate Yourself During Prostate  
Cancer Awareness Month
Lecture by Eugene C Shieh, MD - Radiation 

Gardens Medical Center

Thursday, September 14 @ 6-7pm  
Palm Beach Gardens Medical Center  //  Classroom 4

Did you know, Other than skin cancer, prostate cancer is the most common 
cancer in American Men? Please join Dr. Shieh, a Radiation Oncologist on the 

month as he lectures on the radiation therapy treatment options available at 
the hospital.

Light dinner and refreshments will be served.  Reservations are required. 
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OPINION

The charitable consultant

They’re coming — and not just king 
tides and hurricanes. 

Here come the crowds, beginning only 
six or eight weeks away with their cars, 
their appetites and their money. With 
expectations of clean beaches and sun. Of 
wonderful food and relaxed rules. Of smil-
ing waiters and good deals. 

And with them comes the challenge to 
every local business struggling to prosper: 
How can we win a share of the largesse 
snowbirds and winter visitors bring? How 
do we make them spend their money here 
and not there, to survive another year?

That’s easy if you’re bold enough to 
take my advice. But first, let me point out 
there’s no precise accounting for taste, 
whimsy or appetite.

If you sell ice cream, some of them 
will want donuts. If you sell bathing suits, 
some of them will want blue jeans.

If you sell a Bouillabaisse of shrimp, 
littleneck clams, mussels, market fish, 
golden tomato saffron broth and spin-
ach accompanied by charred cauliflower 
with smoked almond pesto and a couple 
glasses of Provencale rose at Table 26° in 
West Palm Beach, some of them will want 
barbecued ribs and white sandwich bread 
with a Pepsi from McCarter’s Ribs on Mar-
tin Luther King Jr. Boulevard in the Dun-
bar section of Fort Myers, instead; or a 
sausage roll and puff pastry with a drawn 
pint of Smithwick’s from Killkenny, Ire-
land, at the Celtic Ray in Punta Gorda 
(God bless them); or perhaps a simple 
Ropa Vieja (Spanish for “old clothes”) 
flank steak accompanied by a Malta or 
two at the Rumba Cuban Café, in Naples.

You just never know. 
What you can count on almost univer-

sally, however, is an innate human desire 
not just for a good deal but for something 
more — a gift, an injection, a magic almost 

like second-coming religion delivered 
straight out of the deep blue sky. 

In short, a prize.
Every business owner with any ambi-

tion to lure customers and money can 
step ahead of the competition by adver-
tising a giveaway so unexpected, so 
extraordinary, that curious people will 
respond no matter what their tastes, 
proclivities or declivities.

Here are three ideas at various price 
points, offered in my annual role as the 
Charitable Consultant at no cost to you 
except the psychic anguish of reading a 
column by a highly motivated, truly dedi-
cated proletarian mother-trucker.

As a general rule, I suggest advertising 
and offering these prizes to every 1,000th 
visitor to come through your doors or to 
make a reservation — up to 2,000, 5,000 
or even 10,000, say. You can repeat the 
process much later in the season to woo 
them back, if necessary: in February or 
March or even April.

PRIZE ONE: A round trip for the fam-
ily to Clyde Butcher’s Everglades Swamp 
Cottages and Bungalows. Tucked into 14 
private acres surrounded by Everglades 
National Park, they lie just behind the gal-
lery displaying his black-and-white images 
with the art of his wife, Nikki Butcher. The 
world-famous photographer lived here in 
comfort for decades, deep in the swamp 
off U.S. Route 41 some 36 miles west of 
Miami and 47 miles east of Naples, before 
moving to Venice, where he continues 
to work. This is the best way for prize-
winners to discover a simple truth: The 
Everglades are nothing like they thought. 
Instead, they can be clean, cool and shim-
mering in a watery beauty where deep 
wilderness lies only a hundred yards off 
the highway, not a hundred miles. But 
walk south from Clyde’s back door and 
you’ll travel about 50 miles before bump-
ing into Florida Bay — if you can make it 
that far.

Total cost in season: About $600 for 
a one-bed, one-bath bungalow at two 
nights, or $1,050 in a larger place, at 
three nights. (For more information: 

www.clydebutcher.com/big-cypress/
vacation-rentals/.)

PRIZE TWO:  A round trip for the 
family to Jensen’s Captiva Island Beach 
and Marina Resorts, either on the gulf or 
on the bay. First of all, the Jensen broth-
ers are the coolest three male siblings in 
the state of Florida. Second, they lead the 
unpredictable, frequent-but-unscheduled 
and highly spirited Marching Mullet-Band 
Sunset Parade, a 250-yard meander from 
the bayside cottages to the beach made 
up of any crowds who gather. The event 
looks like something out of the Fat Tues-
day carnival in New Orleans. There are 
boats and fishing guides if you wish to 
include that option in the prize package 
— and why not? 

Total cost for two to four or more with 
a two-night stay, in season: from less than 
$600 up. (For more information: www.
gocaptiva.com/marina-cottages.html.)

PRIZE THREE: A round trip for the 
family to Uncle Joe’s Fish Camp tucked 
up against the dike on the dead end of 
Griffin Road at Lake Okeechobee, just 
north of Clewiston, in Moore Haven. 
“One of those down home spots that 
anglers and duck hunters come back to 
on family outings from generation to 
generation,” according to the Clewiston 
Chamber of Commerce. “No frills, no 
fuss — just good fishing and a cold beer 
afterwards.” Bring your own guitar or 
banjo — you might find a kid sitting in 
a porch swing to play with. If you don’t 
have a boat you can either rent one or fish 
from the little dock where bass and brim 
hang out. Cabins have TVs, air condition-
ing and heat, with boat-ramp access to the 
rim canal only a few miles from Liberty 
Point on the lake. 

Total cost with a two-night stay, and 
a boat rental: About $350. (For more 
information: www.clewiston.org/index.
php?option=com_zoo&task=item&item_
id=68&Itemid=208.)

Good luck, and may joy and prosperity 
visit you in tandem this year. ■

Yes, work for Trump

Treasury Secretary Steven Mnuchin 
took the highly unusual step over the 
weekend of publicly explaining why he 
won’t resign.

He responded to Yale classmates who 
had written an impassioned open let-
ter urging him to quit in protest over 
what they called (ridiculously over-
stating their case) President Donald 
Trump’s “support of Nazism and white 
supremacy.” There was no reason for 
Mnuchin — a busy man and one of the 
most important economic officials on 
the planet — to bother replying unless 
he feels a little defensive.

After Charlottesville, the question of 
the propriety of serving in the Trump 
administration gained new salience. 
Rumors swirled that economic adviser 
Gary Cohn was on the verge of quitting 
in disgust, and liberal journalists called 
for all good men and women to jump 
ship. This is wrongheaded. It’s much 
better for the country that as many 
responsible, talented people serve the 

Trump administration as possible.
Even if it isn’t easy. Working for 

Trump means being willing to put up 
with the possibility of humiliation of 
the sort that loyalist Attorney General 
Jeff Sessions suffered at the president’s 
hands. It means dancing around his out-
rageous statements and pretending to 
work for a more normal president. And 
it means courting social disapproval. 

This can’t be what a high-flying 
financier and movie producer like Steve 
Mnuchin signed up for. But any Trump 
official who doesn’t think he is being 
forced to violate his personal con-
science should stick it out.

The presidency is an important insti-
tution, and whatever fantasies his ene-
mies may have of a rapid ending to his 
tenure, Trump is president. He needs 
good advice and competent help. There 
are obviously limits to how much he 
can be controlled, but he is susceptible 
to advice. It’s no accident that Trump 
hasn’t withdrawn from NAFTA, pur-
sued a trade war with China or knee-
capped NATO.

Surely, many of those around Trump 
enjoy the thrill of notoriety and prox-
imity to power, as is true in any White 
House, but a sense of duty weighs 
as well. “There are people inside the 

administration,” Anthony Scaramucci 
said during his turn as White House 
communications director, “that think it 
is their job to save America from this 
president.” This puts it starkly and deri-
sively, but no doubt accurately — espe-
cially when it comes to the generals.

The portfolios of Secretary of Defense 
James Mattis and national security 
adviser H.R. McMaster include the most 
consequential matters of state, and John 
Kelly is now running the White House 
as chief of staff. The administration’s 
credibility depends in large part on the 
service of these men. It’s comparable 
to the moral power that David Petraeus 
assumed in 2007 when George W. Bush 
subcontracted making the public case 
for the Iraq War to him. 

If any of the generals, particularly 
John Kelly, were to quit and lambaste 
Trump on the way out the door, it might 
have a debilitating effect on his presi-
dency. That sounds alluring to Trump’s 
critics. But crippled presidencies aren’t 
good for the country, and Trump was 
duly elected. So the generals are right 
to stay and serve their country in this 
capacity. Someone has to do it. ■

— Rich Lowry is editor of the Nation-
al Review.

rich LOWRY
Special to Florida Weekly
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P A L M  B E A C H  K E N N E L  C L U B
MORE WAYS TO WIN  |  MORE WINNERS  |  MORE FUN    

BELVEDERE @ CONGRESS, WEST PALM BEACH 561.683.2222 PBKENNELCLUB.COM

MONDAY AFTERNOON, SEPTEMBER 4

WATCH PBKC’S TOP YOUNG SPRINTERS COMPETE IN THE  

$20,000 GALLAGHER/KINNAIRD PUPPY STAKES! JOIN 

 ESPN WEST PALM LIVE FROM 2-4 PM FOR A CHANCE TO GRAB  

YOUR SHARE OF $500 INSIDE THE CASH CUBE!

LABOR DAY CELEBRATION 

EASY FOR ANYONE TO 
LEARN, PLAY AND WIN! 

FAST, FUN AND EXCITING! 

The Ballpark of the Palm Beaches is 
a spring training home for the Houston 
Astros and the Washington Nationals.

So it’s only natural that the park 
would want to help people in Texas who 
were affected by Hurricane Harvey.

Donations will be accepted 9 a.m.-6 
p.m. weekdays and 9 a.m.-1 p.m. Satur-
day through Sept. 6 at the ballpark, 5444 
Haverhill Road, West Palm Beach. 

Crane Worldwide will transport sup-
plies to the Houston Astros distribution.

The following are needed: 
Nonperishable food items
Bottled water
Blankets
Diapers

Underwear and socks
Toilet paper
Small bottles of bath essentials
Dental hygiene essentials
Animal crates
Dried animal food
Baby food and formula
Flashlight
Batteries
Cash donations can be given to:
American Red Cross — To donate, 

visit www.redcross.org, call 1- 800-RED 
CROSS or text the word HARVEY to 
90999 to make a $10 donation.

The Salvation Army — To donate, 
visit www.helpsalvationarmy.org or call 
1-800-725-2769. ■

Ballpark collecting donations 
for those affected by Hurricane Harvey

DR. MICHAEL PAPA 
Chiropractor | Clinic Director 

GIFT CERTIFICATE

This certii cate applies to consultation and examination and must be presented on the date of the i rst visit. 
This certii cate will also cover a prevention evaluation for Medicare recipients The patient and any other 
person responsible for payment has the right to refuse to pay, cancel payment or be reimbursed for any 
other service, examination or treatment that is performed as a result of and within 72 hours of responding 
to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 

Expires 9/7/2017.

$150
V A L U E 

COMPLIMENTARY CHIROPRACTIC
EXAMINATION & CONSULTATION

Get Back in the Game 
Full Physical Therapy Facility

WITHOUT THE USE OF DRUGS,  INJECTIONS OR SURGERY

PA PA  C H I R O P R AC T I C 
 &  P HYS I C A L T H E R A PY 

PALM BEACH GARDENS

9089 N. Military Trail, Suite 37 | Palm Beach Gardens, FL 33410

561.630.9598

PORT ST. LUCIE

9109 South US Hwy One | Port St. Lucie, FL 34952

772.337.1300

JUPITER

2632 Indiantown Road | Jupiter, FL 33458

561.744.7373

SCHOOL 
P H Y S I C A L

SPORTS 
P H Y S I C A L

Treat Neck Pain, Back Pain and Sciatica caused by

25 Years in Jupiter & Palm Beach Gardens!
W E  A C C E P T  M O S T  I N S U R A N C E  P L A N S

PALM BEACH GARDENS

9089 N. Military Trail, Suite 37 | Palm Beach Gardens, FL 33410

561.630.9598

PORT ST. LUCIE

9109 South US Hwy One | Port St. Lucie, FL 34952

772.337.1300

JUPITER

2632 Indiantown Road | Jupiter, FL 33458

561.744.7373

25 Years in Jupiter & Palm Beach Gardens!

44

55

66

BULGING/HERNIATED DISCS 
DEGENERATIVE DISC DISEASE

FACET SYNDROME
FAILED BACK SURGERY



A6    NEWS    WEEK OF AUGUST 31-SEPTEMBER 6, 2017 www.FloridaWeekly.com     FLORIDA WEEKLY

PET TALES

Skin deep
BY KIM CAMPBELL THORNTON

Andrews McMeel Syndication

Do the bacteria and other microbes liv-
ing on your pet’s skin affect skin health? 
A  professor of veterinary pathobiology at 
Texas A&M College of Veterinary Medi-
cine is studying the effects of the skin 
microbiome — the community of micro-
scopic “bugs” that sublet space on the 
epidermis of cats, dogs, humans and other 
animals. 

Aline Rodrigues Hoffmann, DVM, was 
intrigued by papers she read a few years 
ago on the human skin microbiome. She 
immediately began thinking of ways to 
study the variety of organisms that inhabit 
dog and cat skin, and how they might affect 
or promote pet health.

What do the millions of microorganisms 
on skin do? They’re commensal, meaning 
they contribute to health and well-being 
through complex interactions with their 
host — your dog, cat or yourself. The skin 
microbiome helps to modulate immune 
responses by influencing T-cell function 
and inflammatory response and promoting 
protective immunity against pathogens. 
It’s also a factor in susceptibility to infec-
tion and response to treatment for skin 
diseases.

Bacteria, fungi and viruses are among 
the complex population of microorganisms 
that colonize normal skin. They contribute 
to skin health and help to prevent potential 
pathogens from moving in and taking over.

“Our ultimate goal was to find the com-
mensal microbes, the beneficial microbes, 
that could  potentially be used as a pro-

biotic,” she says. “This has already been 
done in the gastrointestinal tract. In the 
skin microbiome, we are still taking baby 
steps.”

Studying the skin’s microbiome is not 
as straightforward as studying bacteria in 
the gut. Skin and hair are exposed to the 
environment, and factors including tem-
perature and moisture may also influence 
which microorganisms live on the skin. 
In dogs and cats, for instance, Hoffmann 
found that fungi that are normally found 
in the environment are also found in large 
numbers on pet skin. 

That may be one of the reasons why 
some humans have allergic reactions to 
pets. Some of the common environmental 
fungi found on dogs and cats are the same 
ones that people tend to be allergic to. 

Interestingly, people who live with dogs 
have similar microbiota to their dogs. The 

same isn’t true for people who have indoor 
cats. That’s probably because those cats 
don’t have the same access to the outdoors 
as dogs, so they are less likely to influ-
ence the diversity and makeup of the skin 
microbiome of the humans with whom 
they interact.

Different areas of a healthy dog’s body 
have different microbial populations. 
Areas with hair such as the groin, the ears 
or between the toes have greater microbial 
diversity than mucosal surfaces such as 
lips, nose, eyes and ears. 

Some cat breeds have skin microbiome 
differences as well. Hoffmann presented a 
study in April at the North American Der-
matology Forum showing that Cornish rex 
and Devon rex cats had higher populations 
of Malassezia yeast than other cat breeds. 
And cats with allergies have a larger popu-
lation of Staphylococcus species of bacte-
ria. Over the entire body, allergic cats tend 
to have a less diverse population of micro-
organisms than healthy animals. 

With rare exceptions, there’s no reason 
to fear exposure to a pet’s microbiota. 

“We no longer want to eliminate those 
pathogens or microbes,” Hoffman says. 
“We want to make sure they are in bal-
ance.”

Figuring out what that balance should be 
is the next step. So is rethinking the use of 
antimicrobial medications or figuring out 
how to use them more effectively. 

“I think we are now finding out we don’t 
need to treat as aggressively as we were 
doing before,” she says. “Hopefully that 
will ultimately reduce use of antibiotics 
and all the problems that we see with it.” ■

Pets of the Week
>> Champ is an 11-year-
old, 18-pound mixed-breed 
male dog that is a loving 
pooch. He’s part of the 
Senior to Senior program. 
If you are 55 years or older 
and adopt him, his adoption 
fee is waived. All you’ll pay 
for is his rabies tag.

>> Mouse is a 1-year-
old male cat that loves his 
humans.

To adopt or foster 
a pet

The Peggy Adams Animal Rescue League, 
Humane Society of the Palm Beaches, is 
at 3100/3200 Military Trail in West Palm Beach. 
Adoptable pets and other information can be 
seen at www.hspb.org. For adoption information, 
call 686-6656. 

>> Amelia is a 1-year-old 
female classic blue tabby 
with white fur. She enjoys 
contact with her humans.

>> Sandy is a 2-year-old 
sandy-colored cat that is 
very loving and likes to sit 
on your lap to be petted and 
brushed. She gets along 
with other cats.

To adopt or foster 
a cat
Adopt A Cat is a free-

roaming cat rescue facility at 1125 Old Dixie 
Highway, Lake Park.  The shelter is open to the 
public by appointment (call 848-4911, Option 3).  
For additional information, and photos of other 
adoptable cats, see www.adoptacatfoundation.
org, or on Facebook, Adopt A Cat Foundation.  
For adoption information, call 848-4911, 
Option 3. ■

Your pet’s skin is home to millions of microbes 
that influence his dermatologic health.
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20 additional stores and restaurants

Saks Fifth Avenue OFF 5TH 

Levi’s Outlet Store

Banana Republic Factory Store

White House Black Market

Brooks Brothers Factory Store

 Janie & Jack Outlet 

Travel Pro Luggage Outlet

Le Creuset Outlet Store 

Aldo Outlet

and more!

I-95 Exit 71 Palm Beach Lakes Blvd.

PalmBeachOutlets.com
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“They show the Hulk skin breaking 
through a ripped white shirt,” Ms. Kilcoyne 
said. “They look really good.”

If the jerseys don’t put the opposing 
St. Lucie Mets at a disadvantage, the Car-
dinals’ record will. The home team won 
the first half of the Florida State League’s 
South Division season, automatically send-
ing them to next month’s playoffs against 
the Fort Myers Miracle, who won the 
second half.

Each of the 32 neon-green-accented 
items will be auctioned off online as a 
fundraiser for the Alliance for Kids, an 
organization that helps hospitals like St. 
Mary’s Medical Center comfort the littlest 
of patients by providing books, games and 
stuffed animals that aim to distract them 
from their treatments. The bidding starts 
at $70, and the auction runs through Sept. 
7.

More goodwill will be spread when 
five local heroes are recognized between 
innings. Nominations of those who have 
gone above and beyond for the Palm Beach 
County community, such as coaches, men-
tors, philanthropists and public servants, 
are being accepted through Aug. 25. Each 
local hero will receive suite tickets to the 
game and a certificate.

“It’s gone up every year with how many 
nominations we’ve gotten, so it’s gained 
some traction,” Ms. Kilcoyne said. “We’re 
happy to honor these individuals.”

Onfield antics include a Hulk water-bal-
loon smash and a D.C. Comics and Marvel 
Comics trivia contest. Superhero Punch — 
both alcoholic and nonalcoholic — will be 
served at the concession stand.

“We’re basically going to take all of 
our promotions and theme them with 
superheroes,” Ms. Kilcoyne said. “I love 
superheroes, so I was very happy to be the 
head of this.”

An assortment of avengers will attend 
the game, among them the aforementioned 
Thor and Deadpool, as well as Captain 
America and, of course, Superman. But the 
Man of Steel is not Daily Planet reporter 
Clark Kent, he is BrickTop’s waiter Jeff 
Ritter.

“I got it for Halloween,” Mr. Ritter said 
of his stretchy blue suit. “After that, I 
started using it to visit hospitals and foster-
kids homes.”

The North Palm Beach resident found-
ed Jeffro’s Heroes, a nonprofit that uses the 
positivity of superheroes to bring smiles to 
sick children.

“There’s something about superheroes 
and kids where there’s like an immediate 
connection,” Mr. Ritter said. “All of a sud-
den, you’re the real deal.”

Joining him in full regalia will be Jeffro’s 
Heroes volunteers Patricia Althouse as 
Batgirl, Kyle Benson as Deadpool, Scramp 
Manor as Thor, Jimmy Price as Batman 
and Randy Velazquez as Captain America.

“They just saw me doing it, and it 
inspired them to do it also,” Mr. Ritter said 
of his crew. “My way of thinking is when 
people see us doing nice things, they either 
help out or do nice things themselves.”

Costumes can cost upward of $500.
“These days, kids know what’s fake and 

what’s not,” Mr. Ritter said. “You have to 
look legit.”

Youthful feedback ranges from freaked 
out to funny.

“They ask a lot of questions, like where’s 
Spiderman at,” Mr. Ritter said. “The worst 
one is when I’m Superman and they ask if 
I can fly.”

Super Hero Night concludes the sta-
dium’s summer series, during which 11 
promotional events attracted tens of thou-
sands of fans.

“Our promotional events were well-
received,” said Mike Bauer, the stadium’s 
general manager. “We’re going to continue 
to come up with unique ways to enhance 
our games and make them fun for fami-
lies.”

Mr. Bauer expects a crowd of close to 
3,000 for Super Hero Night.

“It’s our final weekend,” Mr. Bauer said. 
“It’s like it’s going to be our last hurrah.” ■

DEAN
From page 1

Super Hero Night
>> Time: 4:30 p.m. gates open, 5:30 p.m. fi rst 

pitch Sept. 2
>> Where: Roger Dean Stadium, 4751 Main 

St., Jupiter
>> Cost: $7-$9
>> Info: 561-775-1818 or www.rog-

erdeanstadium.com.

>> 

COURTESY PHOTO

Super Hero Night is the last of Roger Dean Stadium’s special promotions for this season.
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collecting was sparked during a visit to 
Florida in 1953. 

For the next 40 years, they traveled the 
world in pursuit of the finest specimens, 
and eventually collected and cataloged 
nearly 10,000 shells from places like Aus-
tralia, the Philippines, Japan, Africa and 
even Antarctica. The entire collection 
was donated to Sandoway in 2002 by the 
couple’s niece, and approximately 3,000 
shells are on display. 

The Beckers journeyed to the far cor-
ners of the globe to find many of their 
jewels of the sea, but there are a number 
of exceptional places for shell hunting 
in the area, such as Coral Cove Park 
on Jupiter Island, where more than 200 
specimens reportedly have been found, 
including the prized paper nautilus and 
purple sea snail. 

For your shelling expedition to 

yield the best results, it’s important to 
remember that “it’s not just where you 
go, but when,” said research scientist and 
shell expert Blair Witherington, a native 
Floridian. 

“The best time to look for shells is at 
low tide, and after a storm,” he said. One 
of the best places to look for smaller 
shells is in the wrack line, where marine 
debris, including kelp, sea grass and 
driftwood, gets washed up on the beach 
by high tides. Beaches that are mechani-
cally raked are poor places to find sea-
shells, because everything is either bur-
ied under or hauled off.

Inlets, especially on the Atlantic 
Coast, are good places for shelling, and 
anywhere there is a reef right offshore. 
The Palm Beach Inlet and nearby Pea-
nut Island can hold treasures like the 
Florida fighting conch, the alphabet cone 
or the Atlantic deer cowrie (one of the 
largest cowries in the world), which is 
often found in the summer after tropical 
storms and hurricanes. 

John D. MacArthur Beach State Park 
in North Palm Beach also should be at 

the top of the list, said Dr. Witherington.  
“It’s by far my favorite place to look 

for shells in Palm Beach County,” he said. 
“Not because you find the most shells 
or the rarest shells, but because it’s an 
absolutely lovely place to visit.”

In Martin County, on Jupiter Island, is 
Blowing Rocks Preserve. In Boca Raton, 
there are the beaches at Red Reef Park 
and Spanish River Park. 

If you want to travel farther south, 
head to Dr. Von D. Mizell-Eula Johnson 
State Park (formerly known as John U. 
Lloyd Beach State Park) in Hollywood, 
off A1A, or Bill Baggs Cape Florida State 
Park on Key Biscayne near Miami. 

Although the collection of most empty 
seashells is permitted across the state, 
anyone who plans on taking living shells 
from the shoreline or water for personal 
use needs a permit from Florida’s Fish 
and Wildlife Conservation Commission. 

“You don’t want to collect any live 
animal,” cautioned Jeanne L. Murphy, a 
wildlife biologist who teaches the Flori-
da Master Naturalist Program, developed 
by the University of Florida. “It’s just not 
sustainable.” 

Ms. Murphy enjoys learning about the 
animals that inhabit the seashells, and 
their life cycles. 

“I find it remarkable that they’re able 
to make these protection coatings that 
are so unique from one another,” she 
said. 

Her advice for shell collectors is to 
notice everything, be inquisitive and 
learn about one new shell each outing, 
rather than trying to learn everything at 
once. Very soon you get to know a lot of 
them, she said.

“Make sure you have a positive impact 
when you’re out there,” she added. “If 
you choose to pick up a couple of empty 
shells, you can also help out nature by 
taking some litter off the beach while 
you’re at it. And make sure you share 
your enthusiasm with others.” ■

SHELLS
From page 1

What the shell
>> More information about shell collecting can 

be found in the following guides:
>> “Florida’s Seashells, A Beachcomber’s 

Guide,” Blair and Dawn Witherington, 
$9.95.

>> “Shells of Florida: Atlantic Ocean & The 
Florida Keys, A Beachcomber’s Guide to 
Coastal Areas,” Jeanne L. Murphy and Brian 
W. Lane, $ 7.95. 

Area parks and attractions
>> John D. MacArthur Beach State Park 

— 10900 Jack Nicklaus Drive, North Palm 
Beach; www.fl oridastateparks.org/park/
MacArthur-Beach.

>> Blowing Rocks Preserve — 574 S. 
Beach Road, Hobe Sound; www.nature.org 
or 561-744-6668.

>> Coral Cove Park — 1600 S. Beach Road, 
Tequesta; 561-624-0065.

>> Peanut Island — Intracoastal Waterway, 
near the Lake Worth Inlet, Riviera Beach.

>> Red Reef Park — 1400 N. Ocean Blvd., 
Boca Raton; 561-393-7974 or www.
mybocaparks.org/red-reef-park.

>> Sandoway Discovery Center — 142 S. 
Ocean Blvd., Delray Beach. 561-274-7263 
or www.sandoway.org. 

>> Spanish River Park — 3001 N. State 
Road A1A, Boca Raton; 561-393-7815 or 

www.myboca.us/815/Spanish-River-Park.

Worth a drive
>> Bailey-Matthews National Shell 

Museum — 3075 Sanibel Captiva Road, 
Sanibel; 239-395-2233 or www.shellmu-
seum.org.

>> Dr. Von D. Mizell-Eula Johnson State 

Park — 6503 N. Ocean Drive, Dania 
Beach; 954-923-2833 or www.fl oridastate-
parks.org/parks/dr-von-d-mizell-eula-
johnson-state-park.

>> Bill Baggs Cape Florida State Park 

— 1200 Crandon Blvd., Key Biscayne; 
305-361-5811 or www.fl oridastateparks.
org/hours-and-fees/Cape-Florida.

Florida Fighting Conch
Strombus alatus

Family: Strombidae

Size: Up to 110 mm

Solid with about seven 
whorls and relatively 
small, pointed spire. Early 
whorls have blunt spines 
or nodules with latter whorls 
with or without blunt spines. 
Color extremely variable: orange, 
reddish-brown to dark-mahogany with 
markings of darker or lighter color.

Pear Whelk
Fulguropsis spiratus

Family: Busyconidae

Size: Up to 15 cm

Prominent large body 
whorl. Broad aperture 
gently narrowing to become 
siphonal canal. Specimens 
from Southwest Florida have 
smooth, rounded shoulder. 
Operculum horny. Color 
cream with axial reddish-
brown streaks.

Florida Cone
Conus anabathrum

Family: Conidae

Size: Up to 54 mm

Smooth, conical shape. 
Spire elevate. Aperture 
long and narrow with 
posterior notch. Parietal 
region with weak spiral 
lines. Color cream with 
broad reddish-brown 
spiral bands and darker 
brown spots. 

Rose Murex
Vokesimurex rubidus

Family: Muricidae

Size: Up to 45 mm

Similar 
to Vokesimurex 
cabritii, but spines very 
short or absent, except 
on long siphonal canal. 
Three varices per whorl, with 
two, rarely three, axial beaded 
ridges between varices. Color 
brown, gray or reddish.

Tiny Dwarf Olive
Olivella pusilla

Family: Olivellidae

Size: Up to 8 mm

Bullet-shaped, with about 
fi ve whorls, and a short spire. 
Parietal region with thin glossy 
callus. Outer lip relatively thick. 
Color variable, usually blackish, 
dark-mahogany, or bluish-gray 
with variable patterns of darker 
spiral bands and faint fl ame-
like markings. Very common on 
sandy mud fl ats.

True Tulip
Fasciolaria tulipa

Family: Fasciolariidae

Size: Up to 20 cm

About nine rounded whorls. 
Surface smooth, except for very 
fi ne growth lines. Outer lip thin, 
with fi ne denticles on inner 
edge. Color extremely variable, 
cream, light-brown, to reddish 
orange with irregular blotches 
of darker brown, white, or cream. 
Brown spiral lines present.

Co

rls 
s.
ran
hoga y with

onch

nge, 
gany with

A Guide to Shelling
The Bailey-Matthews National Shell Museum 
offers advice for getting the most out of shelling:

Lucky finds
The elusive junonia and 
wentletrap are rare and 
treasured. Wentletraps, 
are small marine snails 
less than an inch – and 
junonias are a species of 
larger sea snails. 
Here are some examples:

A brief description of six of the most commonly found shells 
on Florida beaches, and two of the hardest to fi nd.
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Underside

The popular... and the rare

 There is really no “best” shelling beach. Winds, 
currents and tides determine the treasure. Collecting 
live shells, including sand dollars, sea urchins and 
sea stars, is prohibited on Florida beaches.

A.M. low tides are often 
better than P.M. low tides 
Many of the mollusks 
are nocturnal or feed at 
night; therefore the shells 
are more available in the 
morning.

After a good wind 
or a storm 

These events tend to 
stir up the ocean bottom 

and make more shells 
more available for the 

next tide. 

Full moons 
and new moons
 This is when the 
gravitational force of the 
moon creates higher high 
tides and lower low tides 
than normal. 

Low tide 
About an hour before 

to an hour after 
low tide is usually 

optimal.
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Brown-band 
Wentletrap
Gyroscala rupicola

Family: Epitoniidae

Size: Up to 20 mm

Shell elongate, with very thin, small 
costae. Color cream or light brown, 
two spiral bands of darker brown color 
above and below periphery of whorl. 
Some may be completely brown.

Junonia
Scaphella junonia

Family: Volutidae

Size: Up to 150 mm

Shell solid, smooth with fi ve or six 
whorls. Aperture measuring about 2/3 
of shell length. Outer lip moderately 
thin. Color white to pinkish-white, with 
spiral rows of squarish spots of dark-
mauve, reddish-brown or dark-brown..
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SOURCE AND PHOTOS: BAILEY-MATTHEWS NATIONAL SHELL MUSEUM, WWW.SHELLMUSEUM.ORG

Underside
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There ’s  a  lo t 
to  love  here .

Don’t take our 

word for it.

Come see for 

yourself.

• Independent Living

• Assisted Living

• Alzheimer’s & 

Dementia Care

Brookdale ofers a 

continuum of care 

for seniors and their 

families, such as: 

Services may vary by community.

Call (855) 494-1258 

today to schedule 

your complimentary 

lunch and visit.

BROOKDALE SENIOR LIVING and BRINGING NEW LIFE TO SENIOR LIVING 

are the registered trademarks of Brookdale Senior Living Inc.

©2017 Brookdale Senior Living Inc. All rights reserved.

88552 PalmBeeachachGardensWeeklyekly HB

Bringing New Life  

to Senior Living®

brookdale.com

Balloons to be prohibited 
at beachfront parks starting Sept. 1

The use of balloons at the following 
county-operated beachfront parks will 
be prohibited starting Sept. 1: Carlin 
Park, Jupiter; DuBois Park, Jupiter; Gulf-
stream Park, Gulfstream; Juno Beach 
Park, Juno Beach; Jupiter Beach Park, 
Jupiter; Loggerhead Park, Juno Beach; 
Ocean Cay Park, Jupiter; Ocean Inlet 
Park, Ocean Ridge; Ocean Reef Park, 

Riviera Beach; Peanut Island Park, Riv-
iera Beach; and South Inlet Park, Boca 
Raton.

This action, spearheaded by Logger-
head Marinelife Center and Palm Beach 
County, promotes the safety and pro-
tection of sea turtles, who can mistake 
deflated balloons for jellyfish. Logger-
head Marinelife Center regularly treats 

turtles who have eaten balloons.
“Ending the use of balloons at these 

beachfront parks will help protect sea 
turtles and other coastal wildlife,” said 
Tommy Cutt, LMC's chief conservation 
officer.

To learn more about the dangers bal-
loons pose to marine wildlife, visit www.
marinelife.org/conservation. ■

Everglades symposium 
and cleanup coming up in October

The South Florida-based conserva-
tion and activism group, Love the Ever-
glades Movement, will host its fourth 
annual Everglades Symposium on Octo-
ber 7, 8 and 15. 

The symposium includes a series of 
talks, lectures and workshops presented 
by local industry leaders, elected offi-
cials and candidates running for office, 
indigenous voices and other officials 

The symposium’s events will focus on 
citizen empowerment and include per-
spectives on science, policy, activism, 
arts and spirituality. 

Information booths from select com-

munity organizations and other booths, 
prioritized by actionable environmental 
concerns, are free for community orga-
nizations. 

Topics will include “Indigenous Sov-
ereignty and Land Use,” “Impacts of 
Phosphate Mining in Central Florida,” 
“The Urban Development Boundary in 
South Florida,” and “The health of Bis-
cayne Bay.” Live music will be provided.

 Though attendance is free, regis-
tration is required, as space is lim-
ited. Lunch will be provided by the Mic-
cosukee Tribe of Indians of Florida to 
registered attendants. ■

St. Mary’s launches 
$10 million trauma center expansion

 An Aug. 22 groundbreaking cer-
emony marked the start of construction 
for St. Mary’s Medical Center and the 
Palm Beach Children’s Hospital’s lat-
est improvement project: a $10 million 
expansion of its Level I Trauma Center. 

The expansion will double the size 
of the current trauma center, with four 
additional dedicated trauma resusci-
tation rooms, including one devoted 
to pediatric trauma. The center will 
also have a separate ambulance bay 
entrance, up-to-date overhead radiol-
ogy equipment in all trauma rooms and 
hurricane-resistant windows through-
out. The expansion is expected to be 
complete by late 2018.

“We are committed to reinvesting in 
the hospital so we can be ready when 
our residents need us most,” said Gabri-
elle Finley-Hazle, CEO of St. Mary’s 
Medical Center and the Palm Beach 
Children’s Hospital. “As one of two 

state-designated adult and pediatric 
Level 1 Trauma Centers in Palm Beach 
County, we provide the highest level of 
care to treat the most critical patients 
in our community. This expansion will 
allow us to better meet the needs of the 
community by having the capacity to treat 
more patients and treat them even faster.”

Earlier this year, St. Mary’s expanded 
its trauma step-down unit and trauma 
medical/surgical unit. A new pediatric 
medical/surgical unit was also added to 
Palm Beach Children’s Hospital at St. 
Mary’s as a way to provide a kid-friend-
ly healing environment for the entire 
family. The new pediatric floor features 
a stepdown unit, interactive playroom, 
family lounge and enlarged procedure 
room. In addition to more spacious, 
cheerful, private patient rooms with 
flat-screen TVs equipped with X-Box in 
every room, four signature suites with 
adjacent living rooms have been added 

to help create an intimate, comfortable 
setting for families as the child recovers.

Trauma is the No. 1 cause of death for 
Americans ages 1-46, according to the 
National Trauma Institute. The county’s 
current trauma system has been recog-
nized as one of the leaders in the state 
for having achieved 97 percent surviv-
al rate for preventable deaths, despite 
having some of the highest scores for 
severe injuries. ■

The Arc of Palm Beach County seeks 
volunteers for Band Together event 

The Arc of Palm Beach County, which 
supports children and adults with devel-
opmental disabilities, needs help from 
the community from 8:30 a.m. to 5:30 
p.m. Friday, Sept. 22, to participate in 
Band Together to Celebrate Abilities at 
the South Florida Fairgrounds.

At the event, hundreds of volunteers 
will “band together” with clients from 
The Arc to package 70,000 wristbands 
that will be distributed throughout the 
community at locations such as schools, 
community centers, libraries and local 
organizations. People of all ages are 
encouraged to volunteer for this “pack-
a-thon,” which provides a corporate 
team building activity, family outing or 
a chance to earn school service hours. 
Breakfast, lunch, and dinner will be 
provided to volunteers, and respite care 

services will be available to families. 
There will be three shifts for volun-

teers: 8:30 a.m. to 11:30 a.m.; 11:30 a.m. to 
2:30 p.m.; and 2:30 p.m. to 5:30 p.m. To 
volunteer, visit arcpbc.org. 

Honoring National Disability Employ-
ment Awareness Month, the bands will 
be distributed and sold throughout 
Palm Beach County in October to high-
light the employability and abilities of 

adults with developmental disabilities. 
The Arc has partnerships with eight 
local businesses that employ its clients, 
including Otis Elevator, Outback Steak-
house, Pratt & Whitney and the Geh-
ring Group, who bring diversity to the 
workplace and receive businesses tax 
incentives for hiring a qualified person 
with a disability.

Along with packaging bands, volun-
teers are encouraged to bring a canned 
good or nonperishable food item to 
Band Together. The food will be distrib-
uted to families served by The Arc who 
struggle during the holidays. 

Volunteers are encouraged to visit the 
pop-up Art d’Arc Gallery, featuring art-
work created by Arc clients. Every sold 
mixed-media piece earns commission 
for the artists. ■

Love the Everglades 
Movement
>> What: Fourth annual Everglades Sympo-

sium and Cleanup
>> When: Saturday, Oct. 7; Sunday Oct. 8; and 

Sunday, Oct. 15
>> Where: 
Day 1: Symposium at Miccosukee Resort & 

Convention Center, 500 SW 177th Ave., 
Miami

Day 2: Workshops at Florida International Uni-
versity Modesto Maidique campus, 11200 
SW 8th St., Miami

Day 3: Everglades clean-up on the Tamiami Trail
>> Info: www.lovetheeverglades.org/sympo-

sium-2017.html
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�I feel like a totally new 

man

 

 

      - Antonio

Are You Suffering From Failing or Missing Teeth?

7100 Fairway Drive, Suite 59 | Palm Beach Gardens, FL 33418

ABOI is not recognized as a specialty area by the American Dental Association or the Florida Board of Dentistry.
The patient and any other person responsible for payment has a right to refuse to pay, cancel payment or be reimbursed for any other service, examination or treatment that is performed as a result of, and 
within 72 hours of, responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. Comprehensive examination (D0150) Full-Mouth Digital X-ray (D0330).
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PGA Advanced Dentistry provides patients with leading-edge procedures in cosmetic,  
implant, and restorative dentistry, so you can have the smile you�ve always dreamed of.  

Jay L. Ajmo, DDS, DABOI is one of South Florida�s leading  
dentists, treating patients with the highest level of care since 
1987. Dr. Ajmo is one of only 400 dentists worldwide to be Board  
Certified by the American Board of Oral Implantology.

For Your Complimentary Consultation or 2nd Opinion 

(Includes Exam, Full-Mouth X-ray)   CALL 561.627.8666

Complete Care in One 
State-of-the-Art Facility

Implant and Cosmetic Dentistry

General and Restorative Dentistry

Fully Equipped with the Latest Technology

3-D CT Scans and Digital X-rays

Teeth Next Day®

Zirconia Implant Bridge

PGAdentistry.com

“Like” us on Facebook.com /FloridaWeeklyPalm Beach to see more photos. We take more society and networking photos at area events than we can fi t in
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Grand Opening and Ribbon Cutting Ceremo
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Call 561.844.5255 or visit PaleyInstitute.org

Craig Robbins, MD

Pediatric Orthopedic Surgeon

“Healing  
 boo-boos to  
broken bones”

Paley Institute’s  

Chief of Pediatric  

Bumps, Bruises  

& Breaks

Minimally Invasive Pediatric Care to 

Advanced Corrections. Dr. Craig Robbins 

is an expert at all aspects of pediatric 

orthopedic care, from sprains and broken 

bones to advanced surgical treatments.  

His expertise includes correction of 

congenital and acquired orthopedic 

abnormalities, giving children a new  

lease on life. 

Dr. Craig Robbins is Paley Care.   

A kid at heart, Dr. Robbins provides serious 

care with a tender touch. His renowned 

of limb abnormalities, fractures, and the 

bumps and bruises that often burden 

childhood. He has a 2009 Doctor of the 

Year recognition and thousands of happy, 

successfully treated children to his credit.

You Deserve the Best Care

n the newspaper. Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

GAIL V. HAINES / FLORIDA WEEKLY  

IETY

ony at Harbor Chase in Palm Beach Gardens

 1. Nicole Adams and Nicole 
McPherson

 2. Veronica Yestrumskas and Manny 
Ferland

 3. Ribbon cutting ceremony

 4. Carla Spalding and Charles 
Jennings

 5. Blau Lee, Gretchen Krise and Tony 
Rodrigues

 6. Barbara Canavan and Kylee Fisher

 7. Gottfried Ernst, Mary Otis and 
Anthony Parente

 8. Bill Sabino, Penny Sheltz, Nicki 
Sabino, Sonia Beach and Wally 
Sheltz

 9. Kristi Knight, Jeff Lukosavich, 

Craig Morrison and Patrick 

Sandner

 10. Ross Cotherman, Andrew 

Kennedy and Bob Harris

 11. Scott Marischen on harp

 12. Peggy Evatt, Caitlyn Adams, 

Pamela Adams and Emilia Adams

 13. Islay Rodriguez

 14. Audrey Yeager and Deanna 

Farrington

 15. Erica Cohen, Peggy Connelly, Lisa 

Goldstein and Jacky Purje

9

10

11 12

13

14 15
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larryBUSH
lbush@floridaweekly.com

ON THE LINKS

‘Pro’s pro’ tees off for a final time

Take your hat off when you enter the 
clubhouse… put on a jacket for lunch in 
the grillroom… and maintain a strong 
left hand grip on your club.

These were Bob Watson’s words to 
live by. He was called a “pro’s pro,” a 
member of the PGA of America for 
more than 65 years, and along the way 
he set a record of sorts by winning tour-
naments in eight consecutive decades.

Parenthetically, Sam Snead and Gary 
Player shared the record at the time 
with wins in six straight decades.

A native of Wichita Falls, Texas, and 
a resident of Jupiter for nearly 20 years 
after spending several winters in the 
area, Mr. Watson died July 17, a week 
after his 94th birthday. He had been 

under the home care of the hospice unit 
at Palm Beach Gardens Memorial Hos-
pital for a couple of weeks.

Upon retiring following 40 years as 
the head professional at five clubs in 
Westchester County, N.Y., Mr. Watson 
was able to continue his love of teach-

ing golf at Jonathan’s 
Landing Golf Club 
in Jupiter thanks to 
an invitation from 
Fred Harkness, a for-
mer assistant in New 
York and the first 
head professional at 
JL in the 1980s.

“Take everything 
out of my life except 

for my time and friends 
at Jonathan’s Landing,” Mr. Watson said 
on several occasions, “and I would still 
have had a full life.”

Mr. Watson was called to New York 
by Jackie Burke to be his top assistant 
at Metropolis Country Club in White 

Plains. Burke, who later joined with 
Jimmy Demaret to develop the Cham-
pions Club in Houston, was hired as 
the head professional but, as the story 
goes, he then told the folks at Metropo-
lis he would need this week off for the 
Masters, that week for the U.S. Open, 
another for the PGA Championship and 
on and on. The Metropolis members 
reminded Burke he had been hired to 
be the head professional, not traveling 
all over playing in tournaments. Burke 
apparently didn’t see it that way so the 
members turned to Mr. Watson and the 
rest is history. His job at Metropolis was 
followed by similar positions at Ardsley, 
Fairview, Wykagyl, and the last 15 of his 
40 years at Westchester.

His informal record of winning in 
eight decades in a row began with the 
Wichita Falls city junior championship 
in 1939 and ended in 2000 when he 
won his age group at the South Florida 
Senior Open at Ibis Country Club in 
West Palm Beach. Along the way he 

captured dozens of Met PGA Section 
events, two Southwest Conference titles 
for the legendary University of Texas 
coach Harvey Penick, in 1948 and 1949, 
and the Panama Open and the Colom-
bian National Open. In the latter, he 
both amazed and pleased tournament 
officials and spectators by making his 
acceptance remarks in Spanish.

Bob Watson’s son, Craig, also a long-
time PGA professional, got his dad 
involved with the First Tee of the Palm 
Beaches at Dyer Park and with the men’s 
and women’s golf teams at Palm Beach 
Atlantic University. Craig coaches both 
teams at PBAU and helped establish 
the local First Tee program. A training 
center primarily for PBAU golfers is 
being planned on the First Tee grounds 
and will be named to honor the elder 
Watson.

Memorial contributions may be made 
in Bob Watson’s name to www.bob-
watsonpga.com or www.thefirstteepal-
mbeaches.org. ■

WATSON

Don’t read the car magazines if the 
Lincoln MKZ looks appealing to you. 
It doesn’t have the moves of a German 
sports sedan or the technology of a 
Japanese luxury machine. That makes 
it hard to be the darling of enthusiast 
publications, but this refreshed Lincoln 
has a level of practicality that can be 
easy to embrace.

The MKZ was given a new face for 
the 2017 model year to reflect the new 
flagship Continental. This turned the 
youthful streamlined front end into a 
mature chiseled look. And a more estab-
lished look is exactly what a car like this 
should have because it’s pitched to a 
more established demographic.

But what hasn’t changed in this car 
is an efficient design. The c-pillar (the 
post behind the rear doors) is thick and 
has a gentle slope. Most of this is over 
the rear storage, which helps disguise 
its large size. The result is a small, 
sporty rear deck that opens up to reveal 
a cavernous trunk. And there is genuine 
appeal in a car that can carry the golf 
clubs and all the luggage without look-
ing like a land barge.

Inside, the MKZ has all the current 
Lincoln hallmark items like an attrac-
tive leather-wrapped steering wheel and 
the push-button gear selector next to 
the infotainment screen. The standard 
leather seating power adjusts for driver 
and passenger, and there’s plenty of 
room in back so that all the passengers 
can be long-haul comfy, too.

What the MKZ does not have is 
technology overload. Cars like Mer-
cedes gives the choice of degree angle 
when the trunk opens. Lexus has a 
PlayStation-like controller for all of its 
infotainment. Lincoln has none of that. 
There are still all of the essential luxury 
options from parking sensors to seat 
coolers, but most of these have indi-
vidual buttons.

There is no joystick-style controller 
for all the interior options, or trivial 
features that require owners to get five 

menus deep on the infotainment screen. 
The MKS doesn’t feel lacking, but even 
with the pricey Technology Package 
($2,395) or Luxury Package ($4,400) 
options, no one will mistake this car for 
the cutting edge.

This kind of straightforward approach 
has an appeal, especially to senior citi-
zens. It’s not the demographic that car 
companies typically admit to wooing, 
but it’s foolish to ignore a huge portion 
of the population. This is especially 
true at a company like Lincoln that 
needs customers who have had a few 

more years to build wealth. So let’s just 
consider the MKZ a quiet acknowledge-
ment that there is a sizable market for 
lower tech but plenty of coddling.

The base engine is a 240 horsepower 
2.0-liter turbocharged four-cylinder. It 
provides the right kind of power to keep 
this luxury sedan feeling smooth and 
always having passing power in reserve. 
Plus, this does not require premium 
fuel, which many of the luxury vehicles 
do — that’s a genuine savings that own-
ers feel with every fill-up.

The ride is soft but not bouncy. There 

is a sharpness to the steering, which is 
likely attributable to the optional 19-inch 
wheels with Michelin low profile tires. 
The optional all-wheel drive of our tester 
also helped with its surefootedness.

But all this comes at a price. The base 
MKZ starts at $36,095 — and that’s for 
either the standard 2.0-liter turbo or 
hybrid model. 

But adding options can quickly increase 
the total. Our test car was loaded at 
around $53K, but it hadn’t even reached 
the highest Black Label trim or the 400 hp 
twin-turbo V6 option ($2,750).

Because this cuts a wide pricing path, 
the most satisfied consumers will be the 
ones who configure their cars wisely. 
The trick is to get more than a gussied-
up Ford, but pay less than a tech-heavy 
import luxury brand. This is a meaty part 
of the market, and the MKZ occupies 
plenty of it.

This is the premium sedan that won’t 
set hearts afire with its exhaust note, 
but it’s a solid, stable and roomy luxury 
machine. That makes for a value that’s 
more readily appreciated by people who 
pay real money, rather than the enthusi-
ast who borrowed it for a week to write 
this column. ■

BEHIND THE WHEEL

Lincoln’s MKZ is more for owners than enthusiasts

mylesKORNBLATT
mk@autominded.com
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�Positano

Meets

Palm Beach�
C LO T H I N G  B O U T I Q U E

3 U.S. LOCATIONS NOW OPEN

DOWNTOWN AT THE GARDENS

(1st l oor beneath Cobb Cinemas)

NAPLES

(Next to The Wine Loft)

OPENING IN NOVEMBER

DELRAY BEACH

COMING SOON    

   MIAMI // SARASOTA

@anticasartoriaamerica 

Anderson’s Classic Hardware

605 South Olive Avenue � West Palm Beach, FL 33401

(561) 655-3109 � www.andersonshardware.com

AVAILABLE THROUGH
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Building Homes for Heroes in West Palm Beach

 1. Archie McBride and Rebekah Gray

 2.  Betty Johnson, William Johnson and 

Darywn Henson

 3.  Kim Valdyke, Christian Billates, Antonio Herrera, 

Darwyn Henson, James Vegas and Tonia Henson

 4. Ashleigh Ostermann and Giovanna Moreno

 5. Darwyn Henson, David Machado and 

Tonia Henson

 6. Ned Liples, Darwyn Henson, Tonia Henson 

and Jim Dockter

 7. Susannah Sowers, Kim Valdyke, Darwyn Henson 

and Tonia Henson

1

2 3

4

5 6 7

“Like” us on Facebook.com /FloridaWeeklyPalm Beach to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

Send us your society and networking photos. Include the names of  everyone in the picture. Email them to society@fl oridaweekly.com.
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A 
decade ago, Briana Beaty decid-
ed Palm Beach was worthy of 
a restaurant month similar to 
those she had seen in other, 

bigger cities.
Select restaurants would join a coop-

erative marketing campaign, and offer 
discounted prix fixe meals, typically 
three courses, representing their menus. 

The goal: to gain new diners or woo 
favorite locals who stuck out South 
Florida’s dead society scene and Sep-
tember weather.

The seasonal drop in September’s hos-
pitality income, more acute in South Flor-
ida with snowbirds still away and uncoop-
erative, unpredictable weather for tourists 
to navigate, made it the ideal month.

But the plan took persuading an indus-
try already hit by a spate of hurricanes 
and a bear market to look at spending on 

marketing. It seemed counterintuitive, 
especially in the dead of summer.

“Our first year I was begging them 
to participate,” Ms. Beaty said. “No one 
was doing anything like it down here, 
and I had a hard time selling them on 
the concept. They didn’t understand it.”

After much legwork and pleading, 
she managed to enlist 17 restaurants in 
Flavor Palm Beach’s first year.

BUSINESS 
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A decade of Flavor Palm Beach
September dining promotion turns 10

SEE FLAVOR, A15 

COURTESY PHOTO

La Masseria in Palm 
Beach Gardens will 
participate in Flavor 
Palm Beach.



National chains such as Ruth’s Chris 
and Morton’s were the first to be 
involved, she said. “They had done it in 
other markets so they knew what it was. 
It was a learning curve for sure.”

But the early comers were rewarded. 
In 2007, the newest restaurant in town 

was III Forks in Palm Beach Gardens’ 
Midtown, and they joined immediately; 
the promotion and marketing offered by 
Ms. Beaty would jump-start the steak-
house’s efforts to gain an audience.

They’re still with them 10 years later, 
and praise the partnership. 

According to Tommy Nevill, manag-
ing partner at III Forks, the restaurant 
records triple the diners in September 
over the rest of the summer months and 
easily pays for the $950 cost of marketing 
and promotions.

Mr. Nevill pointed to the residual as 
well: The exposure to new diners and 
their guests profits III Forks year round.

Many sell out during the month; Fla-
vor seats are limited, especially on week-
ends. Reservations are strongly suggest-
ed, Ms. Beaty said, for that reason. Savvy 
diners skirt the problem and go at lunch.

“The restaurants do accept walk-ins, 
but as Flavor has become more well 
known, we really do recommend making 
reservations. You can do it through our 
website, or through the restaurant.”

Open Table handles reservations on 
FlavorPB.com, and it’s through them that 
the Palm Beach County Food Bank gets 
a donation each time someone books a 
table for a Flavor meal.

She admits it has been tougher to sell 
smaller, locally owned eateries on the 
benefits of collective marketing for a 
month.

But Ms. Beaty explained that not only 
do new diners and tourists take advan-
tage of the Flavor deals, but restaurant 
loyalists who use the program to intro-
duce their neighbors and friends to their 
favorite tables.

“It’s an excuse to get together and be 
with friends,” she said. 

The program has grown slowly, 
but steadily and involves restaurants 
throughout the county. This year, 50 have 
signed on to offer deals for lunch and/
or dinner, and now, they’re calling Ms. 
Beaty to be involved.

She points to the tourism it boosts, as 
well.

“A travel golf group used to hold their 
meet-ups in July to August to get the best 
hotel rates. They’ve moved both groups 
to September to take advantage of Flavor, 
and every night, they put them in differ-
ent groups and book tables for them at 
different restaurants.”

Restaurants originally reluctant to par-
ticipate have finally caught on. “This year, 
there was less reaching out and more of 
them calling early on to be included,” she 
said. Registration opens in January. 

This year, she was busy enough to hire 
Kelly Ring, who assists with event plan-

ning and marketing. “She’s life-changing. 
She keeps me on task and organized.”

Ms. Beaty is excited about new res-
taurants both in the area and to the cam-
paign, including The Parisian in Jupiter, 
Barcello in North Palm Beach, Costa in 
Palm Beach, and the Raindancer, a long-
time steakhouse in West Palm Beach.

“I remember eating there with my 
grandparents,” she said. “I’m really excit-
ed to finally have them in the program.”

Steakhouses are favorites with the Fla-
vor diners, and at a price between $30 
and $45 for a three-course dinner (tax, 
tip and alcohol not included), they are 
among the first to sell out.

But menus for every palate are includ-
ed in the mix. Cuisines vary widely. 
Newcomer Costa in the Esplanade Palm 
Beach offers a Mediterranean menu, 
with choices such as kefte, hummus with 
naan, or roasted artichokes as starters, 
and chicken souvlaki or roasted branzino 
as a main. 

The new Italian, La Masseria in Palm 
Beach Gardens, has a salad, soup or 
homemade stuffed mozzarella to choose 
as a first course on its $40 dinner menu. 
Gnocchi Sorrentina, bocconcini di pollo 
al vin cotto — a chicken mushroom dish 
in red wine sauce, or branzino fillet in a 
light broth are mains. The chef’s moth-
er’s cheesecake is on the dessert list. 

At The Parisian, choose the soup 
d’jour, a French onion soup, or salad to 

start, then beef bourguignon, sautéed 
snapper with vanilla sabayon sauce, or 
chicken fricassee with a brand-mush-
room sauce. Apple cake or crème cara-
mel are finishers.

Try duck meatballs at Barcello, or 
a romaine wedge salad to start. For a 
main, choose from a pan roasted cobia, 
the cast iron chicken with farro, lin-
guine with jumbo lump crab, arugula 
and cherry tomatoes; or the Barcello 
burger — a signature item made with 
smoked Gouda, thick bacon slides, and 
caramelized onions. The big finish here 
is a chocolate chip cookie dough eggroll.

Check out old favorites like Cool’a 
Fish Bar in Palm Beach Gardens, where 
mussels marinara or a smoked salmon 
cake with Key lime aioli are starters. Get 
yellowtail almondine, or a grilled rain-
bow trout with macadmia nut pesto, or a 
coconut crusted hogfish (with upcharge).  

Star seafood is at PB Catch where chef 
Aaron Black serves up his housemade 
fish dip, and the critic’s favorite, seacute-
rie, or a squash and feta salad as starters. 
Their version of cioppino, or grilled 
salmon with eggplant, or a pan seared 
yellowfin tuna in a Mediterranean prepa-
ration are the mains; mango sorbet is the 
dessert. This dinner menu is $45.

Flavor Palm Beach also provides entry 
into an exclusive dining room at Old 
Port Cove. During Flavor month only, the 
public can go to dinner at Sandpiper’s 
Cove. Here, reservations are required for 
gate entrance. Boaters also can dock and 
dine with reservations.

Their menu includes starters of cal-
amari frites with shishito peppers, a 
ponzu shrimp timbale, grilled romaine 
with chevre, or jumbo sea scallops with 
lentils. Main dishes include a choice 
of chicken pomodoro on bucatini, pan-
roasted grouper with Brussels sprouts 
and spiced cauliflower, beef short ribs 
with fingerling potato and pancetta hash; 
or a coffee-rubbed pork porterhouse 
with grilled asparagus and ginger carrot 
puree. Desserts include dark chocolate 
gelato, elderflower panna cotta or a wild 
berry-apple cobbler.

Wines can be paired with any Flavor 
meal; prices are additional and vary at 

each restaurant.
More casual offerings are available, 

including Salute Market in Palm Beach 
Gardens where three of their extensive 
list of small plates makes up the $30 din-
ner. 

Want scenery? Hob nob in Palm Beach 
at The Breakers in its Italian restaurant, 
or on a golf course on the beach at Al 
Fresco on the greens.

Go Asian at Echo, also in Palm Beach, 
where their famous spicy dragon roll is a 
starter. Imoto is a hip Asian connecting 
to the wildly popular buccan, Chef Clay 
Conley’s spot.

Nitrogen in Jupiter also offers playful 
Asian dishes, including a sashimi “pizza,” 
and “fish and chips” roll, or a volcano roll 
off its Flavor menu.

Flavor Palm Beach runs through Sept. 
30.

Theoretically, a diner could try a dif-
ferent Flavor restaurant every day of the 
month. But to her knowledge, Ms. Beaty 
said, no one has done it “except me.” ■
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FLAVOR
From page 14

Flavor restaurants
>> For the complete list of the participating 

restaurants through the county, browse 
www.fl avorpb.com. Menus, pricing for 
both lunches and dinners and links to 
the restaurants for more information is 
available. Reservations can be made 
through the website.

>> 50 Ocean, Delray Beach 

>> 3800 Ocean, Marriott Singer Island, 
Riviera Beach

>> Al Fresco, Palm Beach

>> Barcello, North Palm Beach

>> Café Boulud, Brazilian Court, Palm Beach

>> Café Chardonnay, Palm Beach Gardens

>> Café L’Europe, Palm Beach

>> Capital Grille, Palm Beach Gardens, Boca 
Raton

>> Charley’s Crab, Palm Beach

>> Cod & Capers, North Palm Beach

>> Cool’a FishBar, PBG

>> Costa, Palm Beach

>> Echo, Palm Beach

>> Evo, Tequesta

>> III Forks, PBG

>> Imoto, Palm Beach

>> Ironwood Steak & Seafood, PGA National 
Resort, PBG

>> Jove Kitchen & Bar, Four Seasons, Palm 
Beach

>> La Masseria, PBG

>> The Leopard Lounge, Chesterfi eld, Palm 
Beach

>> Limoncello Italian Grill, North Palm Beach

>> Maison Carlos, West Palm Beach

>> Meat Market, Palm Beach

>> Morton’s Steakhouse, WPB

>> Nitrogen Sushi and – Jupiter

>> Pavilion Grille, Boca Raton

>> PB Catch, Palm Beach

>> Pistache French Bistro, West Palm Beach

>> Polo Steakhouse, Colony Hotel, Palm Beach

>> Raindancer Steakhouse, West Palm Beach

>> Renato’s, Palm Beach

>> Ruth’s Chris Steakhouse, North Palm 
Beach; West Palm Beach

>> Salute Market, PBG

>> Sandpiper’s Cove, Old Port Cove, North 
Palm Beach – reservations required

>> Sant Ambroeus, Palm Beach

>> Seasons 52, Boca Raton and PBG

>> Sinclair’s Ocean Grill, Jupiter Beach Resort, 
Jupiter

>> Spoto’s Oyster Bar, PBG

>> Temple Orange, Eau Palm Beach Resort, 
Palm Beach

>> Texas de Brazil, PBG

>> The Cooper, PBG

>> The Italian Restaurant, The Breakers, Palm 
Beach

>> The Melting Pot, Boca Raton

>> The Parisian, Jupiter

>> The Regional, West Palm Beach

>> Tommy Bahama, Jupiter

>> Vic and Angelos, PBG

COURTESY PHOTO

Tommy Nevill of III Forks

COURTESY PHOTO

Aaron Black of PB Catch

COURTESY PHOTO

The Cooper in Palm Beach Gardens

COURTESY PHOTO

Costa in Palm Beach
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Rite of Passage on Jupiter Island
SPECIAL TO FLORIDA WEEKLY

This beautifully renovated four-bedroom, 4½-bath apartment at Pas-
sage of Jupiter Island is perfect for the buyer who wants it all.

The apartment offers spectacular ocean or Intracoastal Waterway 
views from every room.

It also offers privacy. There is a 36- by 9-foot terrace on the Atlantic 
Ocean and 12- by 36-foot terrace on the Intracoastal Waterway side, 
with both terraces offering complete privacy.  

A small marina offers boat dockage for residents.  
The Passages has enjoyed a dramatic renovation of its common areas, 

has direct beach access, resort style pool, gym & stylish meeting room 
with catering kitchen.  Unit 405 was transformed into a sleek, contem-
porary work of art.  

Large, open rooms enhance the incredible views, sunrises and sun-
sets.  

Park in your two garage spaces, take the elevator directly to your 
elevator lobby shared with only one other apartment.

Offered at $2,195,000 by Gary Little, 561-309-6379, or Gary.Little@
sothebyshomes.com, and 

Lynn Warren, 561-346-3906, or Lynn.Warren@sothebyshomes.com. ■

COURTESY PHOTOS
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Malloy Realty Group at Premier Brokers International 9123 N. Military Trail Suite 104, Palm Beach Gardens Florida 33410

 WWW.MALLOYREALTYGROUP.COM

READY TO SELL OR BUY? CALL 561-876-8135 TODAY

SOLD FOR $400,000 IN IBIS. 

BUYER REPRESENTATION. TO FIND YOUR 

DREAM HOME CALL 561-876-8135.  

QUAINT GATED INTRACOASTAL COMMUNITY OF OAK HARBOUR FEATURING INTRA-
COASTAL FRONT CLUBHOUSE AND MARINA. AWESOME TOWNHOME FEATURING 
MASTER BEDROOM ON 1ST FLOOR, VAULTED CEILINGS, ENCLOSED PORCH WITH 

ADDITIONAL OUTDOOR REAR PATIO AND FRONT COURTYARD. 
OFFERED AT $395,000. FOR PHOTOS AND DETAILS GO TO 

MALLOYREALTYGROUP.COM OR CALL 561-876-8135.

3 BEDROOM BEAUTIFULLY UPDATED CBS RANCH HOME WITH 2 CAR GARAGE 
ON OVER AN ACRE OF FENCED LAND WITH A STOCKED POND. NO HOA. 
GO TO WWW.MALLOYREALTYGROUP.COM TO VIEW THE PROFESSIONAL 
PHOTOS AND CALL 561-370-5736 TO SCHEDULE TO VIEW THIS HOME IN 

PERSON BEFORE IT IS GONE. OFFERED AT $289,900.

SOLD

 OAK HARBOUR IN JUNO BEACH
 BEAUTIFUL 3 BEDROOM TOWNHOME OFFERED AT $379,000. 

TOO LATE FOR THIS ONE.... 
CALL 561-876-8135 AND LET US HELP YOU 

FIND YOUR DREAM HOME.

2 BEDROOM/ 2 BATHROOM 6TH FLOOR CONDO 

WITH WIDE WATER VIEWS IN THE QUAY 

SOUTH BUILDING OF OLD PORT COVE. 

CALL DAN AT 561-370-5736 FOR DETAILS.

SOLD IN IBISSOLD

COMING SOON

DO NOT GO THROUGH NEW CONSTRUCTION ALONE. WE GUIDE YOU 
EVERY STEP OF THE WAY FROM SHARING OUR KNOWLEDGE OF 

THE BEST NEW CONSTRUCTION COMMUNITIES THAT BEST MEET 
YOUR NEEDS, PICKING THE BEST LOT/ LOCATION IN THE COMMUNITY, 

THROUGH CLOSING AND BEYOND. WE SERVICE FROM BOYNTON BEACH 
TO PORT ST LUCIE. CALL 561-370-5736 IF YOU ARE 

CONSIDERING NEW CONSTRUCTION.

SOLD VALENCIA BAY

RARELY AVAILABLE, SOUGHT AFTER IMMACULATE ONE STORY HOME 

WITH 3 BEDROOMS PLUS A DEN/ 4TH BEDROOM, 4 FULL BATHROOMS 

AND A PRIVATE POOL ON A PRESERVE LOT. 

CALL 561-876-8135 FOR YOUR PRIVATE VIEWING. 

OFFERED AT $700,000.

 RARELY AVAILABLE MODEL

SOLD

 COMING SOON IN A GATED SOUGHT AFTER 

WEST PALM BEACH COMMUNITY. 

ONE STORY, 4 BEDROOM POOL HOME ON 

BREATHTAKING LOT UNDER $400,000. 

CALL DAWN AT 561-876-8135 FOR DETAILS.

COMING SOON

MONEY & INVESTING

High productivity, low energy prices contribute to stalled inflation 

Would you rather pay more for some-
thing or less? I think the vast majority 
would prefer the latter in almost any 
situation. So it can be confusing when 
the Federal Reserve, in its last meeting, 
indicated its worry regarding constant 
low inflation. Aren’t low prices on the 
goods and services that we buy a good 
thing? Why would the government want 
higher prices?

Recall that inflation is simply the rise 
in overall prices. The Federal Reserve, 
under Janet Yellen, has targeted over-
all annual inflation at 2 percent. This 
means that the Fed would want overall 
prices to rise 2 percent each year. There 
are a few reasons that the Fed supports 
price increases. 

First, it spurs economic growth. Peo-
ple have an incentive to spend money 
today if they know that prices will be 
higher in the future.

The second reason the Fed supports 
some inflation is that it leads to high-
er wages. When a company’s revenues 
increase because the goods it sells 
are priced higher, the firm has more 
opportunities to increase money paid to 
employees. Of course, the higher wages 
are offset by higher prices, but studies 

have shown that the higher wages pro-
duce more spending and higher produc-
tivity in excess of the higher prices.

And lastly, the Fed desires some infla-
tion because it gives a buffer against a 
very scary phenomenon, deflation. In a 
deflationary economy, people hold off 
purchasing goods and services because 
they believe prices will be lower in 

the future. This causes production to 
decrease which causes lower employ-
ment, which causes more deflation and 
a vicious cycle can easily be created. 
The Federal Reserve wants to avoid this 
at all costs.

Unfortunately for the Fed, inflation 
has stayed below its target 2 percent for 
a number of years despite massive fis-

cal and monetary stimulus. Economists 
point to a number of factors that may be 
causing this trend. 

First, technology and innovation have 
dramatically increased productivity and 
lowered the cost of production for many 
goods and services. 

Second, more inexpensive manufac-
turing costs in Asia and Africa have 
lowered overall prices and wages. 

And finally, commodity prices includ-
ing energy are at low levels, which also 
have been contributing to low inflation.

So because inflation is below 2 per-
cent, the Fed has been very slow to 
reduce its balance sheet, thereby shrink-
ing the money supply, or increase inter-
est rates. This has a significant effect 
on all areas of the economy. The dollar 
has fallen against most other currencies. 
Gold prices have been climbing higher. 
Bond prices remain close to all time 
high levels. The housing sector has been 
boosted due to low rates. The stock 
market has been propped up as well 
due to low interest rates and supportive 
monetary policy. 

And the future of inflation? 
With low unemployment, higher 

wages, and a strong economy, econo-
mists have been predicting a rise in 
overall prices but so far that expectation 
has been unfulfilled. And until we see 
inflation starting to creep higher, expect 
a dovish Federal Reserve and low inter-
est rates to continue into the foresee-
able future. ■

ericBRETAN
estaterick@gmail.com
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FLORIDA WRITERS

Harper McDaniel a welcome new 
protagonist from a much-admired writer

■ “When They Come for You” by 
James W. Hall. Thomas & Mercer, 288 
pages. Trade paperback, $15.95.

Add James W. Hall to the list of pre-
mier mystery/thriller authors who have 
jumped tracks from a classic series fea-
turing a male protagonist to a new series 
featuring a female character. Having 
raved over Michael Connelly’s Renée 

Ballard and Randy 
Wayne White’s 
Hannah Smith, I am 
now gushing over 
Mr. Hall’s Harper 
McDaniel. 

We meet Harper 
on a pleasant Febru-
ary day in her Coco-
nut Grove home. 
Her husband, inves-

tigative reporter Ross, is shaving while 
holding their infant son, Leo. Harper 
must snap a picture of them. That’s part 
of her nature as a professional photog-
rapher who is the daughter of Deena 
Roberts, a photographer superstar. A 
few blocks away, Spider Combs per-
forms his electronic surveillance of the 
home, taking pictures and filming the 
movements of the gorgeous Harper. He 
knows a lot about this family — a family 
he has been contracted to destroy. Only 
Harper survives the fire.

When local police don’t seem to take 
the case seriously, Harper takes matters 
into her own hands.

Whoever hired Combs and his asso-
ciates wanted to 
stop Ross from fin-
ishing his expose 
about the chocolate 
industry. Harp-
er, a martial arts 
expert, seeks jus-
tice and revenge. 
She needs to fin-
ish Ross’ work. 
With the help of 
her adopted finan-
cier brother, Nick; 
her retired mafi-
oso grandfather, 
Sal; and — much 
later in the novel 
— family friend 
and movie star 
Ben Westfield, 
she prepares 
herself for the 
only task that 
will give her life 
meaning and 
purpose. 

Mr. Hall’s 
skill in capturing Harper’s emotion-
al turmoil, her courage and her ultimate 
resilience adds great verisimilitude to a 
character who comes close to being a 
candidate for feminine (if not feminist) 
legend. The author’s superb rendering 
of Harper’s tradecraft fuels the legend 
with astonishing combat scenes. Yet we 
are always aware of Harper’s mortal-
ity, the preparation and capabilities of 
her foes and her occasional doubts and 
fleeting fears. 

Her mission takes her to the choco-
late conglomerate’s offices in Zurich, 
where there are adversaries aplenty. 
People who are directly or indirectly 

involved in the hideous treatment of 
enslaved children and the assassina-
tions of those desperate enough to rebel 
and to share information that would put 
the company at risk. The greatest imme-
diate risk is that a straight-laced merger 
partner might withdraw rather than be 
tainted by scandal. 

Readers get to witness the cruelties 
at the Ivory Coast plantation, clearly 
representative of similar maltreatment 
elsewhere in Africa. One device Mr. 
Hall uses to put us in touch with these 
horrors is a computer draft of Ross’s 
feature article, including his contacts 
for the piece. It becomes clear why he 
had to be silenced.

Throughout this fine thriller, setting 
— as always in Mr. Hall’s work — plays 
a significant role. Whether the scene is 
set in one or another Miami area loca-
tion; locations in the Ivory Coast, where 
much of Harper’s investigation takes 
place; or Zurich neighborhoods, where 
the suspect Albion Corporation has its 
headquarters along the Paradeplatz, Mr. 
Hall establishes the sensory, cultural 
and moral reality of the place. There’s 
even a touch of Spain. The dynam-
ic interaction between characters and 
place thickens the reality of both.

In Zurich, we meet or learn more about 
the corporate money players and hire-
lings: Larissa Bixel (notable because of 
her problems with eye contact), Helmut 
Mullen (whose knuckles are defaced by 
scars), Adrian Naff (a chameleon-like 
character) and Lester Albion (whose 
frail appearance belies his strength).

Mr. Hall has always provided a superb 
blend of literary and genre fiction, and 
the first title in this new series is no 
exception. The book seems energized 
by the new challenges he has set for 
himself in developing this new, highly 

original and captivating char-
acter. 

About the 
author

James W. Hall 
is the author of 
20 novels, 14 of 
which feature 
Thorn, the off-
the-grid loner 
who lives a primi-
tive existence in 
Key Largo. Thorn 
and his friend Sug-
arman, an African-
American PI, team 
up to solve exotic 
crimes involving 
everything from 
animal smuggling 
to piracy to kidnap-
ping to espionage. 

He has also pub-
lished two collec-
tions of short sto-
ries, and his nonfic-
tion work includes a 

collection of personal essays titled 
“Hot Damn!” and an exploration of the 
common ingredients of best-selling fic-
tion titled “Hit Lit.” Early in his career, 
he published several volumes of poetry. 

The award-winning author splits his 
time between South Florida and North 
Carolina. ■

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, 
including several studies of war litera-
ture and a creative writing text.

philJASON
philjreviews@gmail.com
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*Special rates are subject to availability and minimum length-of-stay requirements.  

Available now through October 1, 2017. Image courtesy of Lee County Visitor & Convention Bureau.

SKIP
THE CROWDS

JUMP
INTO FUN!

SLOW DOWN AND UNWIND  

at Florida�s other island getaway!

You’re only three hours by car from the Islands of Sanibel and Captiva—

and a Royal “staycation” on Florida’s phenomenal Gulf coast! Enjoy  

world-class beaches and shelling, amazing restaurants, a relaxed pace, 

natural beauty and a whole lot more. Call us today to book your own private 

Sanibel-Captiva vacation home at special summer Florida resident rates!*

BOOK BY PHONE OR ONLINE: 800-656-9111 | FLresident.com

OF  

BIRDS

SPECIES

230

V A C A T I O N  &  

S E A S O N A L  R E N T A L S 

Sanibel and Captiva Islands,  
Bonita Springs/Estero, Fort Myers, Fort Myers Beach, Cape Coral 

STOP 

LIGHTS

0
OF  

SHELLS

VARIETIES

250

OF 

BEACHES

MILES
15

Part 2: The Florida Weekly 
Writing Challenge

Round two of the 2017 Florida Weekly 
Writing Challenge continues with the 
photo prompt you see here. Since it was 
first published two weeks ago, more than 
30 writers have submitted their original 
short stories inspired by the image.

Here’s how the challenge works:
We want your original narrative fic-

tion using this picture as the starting 
point. Keep it to 750 words, please, and 
no poetry, thank you. 

Run your masterpiece through Spell-
check, give it a title and send it, either 
attached as a Word document or simply 
pasted into the body of the email, to 
writing@floridaweekly.com. Snail mail 
offerings will not be considered, nor will 
any entry that does not contain your full 
name, the city/state you live in and a 
phone number where we can reach you.

You have until 5 p.m. Sunday, Oct. 1, 
to submit your story. It’s OK if you sent 
us something for round one of the chal-
lenge; you can enter another story — but 
just one — based on the beach picture. 
We hope you do, in fact.

Florida Weekly editors will review all 
of the entries and vote for our favorite, 
whose author will receive a ticket to 
the 12th annual Sanibel Island Writers 
Conference (value: $500). With keynote 
speaker Alice Hoffman, the conference is 
set for Nov. 2-5 on Sanibel Island.

The 2017 Florida Weekly Writing Chal-
lenge winner will be notified by Oct. 15, 
and the winning entry will be published 
soon after in all our editions. 

Questions? Email writing@flori-
daweekly.com and we’ll get back to 
you. ■
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Sign up today for the Singer Island Market Update
www.WalkerRealEstateGroup.com

Info@WalkerRealEstateGroup.com

Representing The Palm Beaches Finest Properties

Jim Walker III

Broker

Jeannie Walker

Luxury Homes Specialist
561.889.6734

Beach Front 1503
3BR/3BA - $1,349,000

Ritz Tower Suite 7A
4BR +STUDY/5.5BA - $7,999,000

Ritz Carlton Residence 302A
3BR+DEN/3.5BA - $3,699,000

NEW

LISTING

Ritz Carlton Residence 1904A
3BR+DEN/3.5BA- $3,200,000

Oasis 17A
3BR+DEN/3.5BA -$2,875,000

Oasis 15B
3BR+DEN/3.5BA - $2,599,000

Ritz Carlton Residence 2104B 
2BR+DEN/2.5BA - $1,699,000

Ritz Carlton Residence 1805B
2BR+DEN/2.5BA - $1,525,000

Oasis 12A
3BR+DEN/3.5BA - $2,395,000

Ritz Carlton Residence 204B
2BR+DEN/2.5BA - $1,399,000

Water Club 1703-S
2BR+DEN/2.5BA - $1,375,000

Ritz Carlton Residence 2506B
2BR+DEN/2.5BA - $1,299,000

Ritz Carlton Residence 2206B
2BR+DEN/2.5BA - $1,299,000

Water Club 1504-S
2BR+DEN/3BA - $1,299,000

Ritz Carlton Residence 1106B
2BR+DEN/2.5BA - $1,125,000

Ritz Carlton Residence 306B
2BR+DEN/2.5BA - $925,000

Martinique ET502
2BR/2.5BA - $899,000

Resort 653
4BR/4.5BA - $2,199,000

Martinique ET304
2BR/3.5BA - $560,000

PRICE

ADJUSTMENT

SOLD
NEW

LISTING

Water Club 1603-S
2BR+DEN/2.5BA -$1,350,000

NEW

LISTING



Pop, rock, soul, 
country on tap 
for Clematis

BY JANIS FONTAINE

pbnews@fl oridaweekly.com

School is back in session, Summer 
in Paradise has been packed away until 
next June, and things are definitely 
slowing down around town, right? 

Wrong. 
While you were enjoying Aesop’s 

Tables and the extra-long, two-act 
Clematis by Night, the city was looking 
ahead, busy lining up bands and enter-
tainers for fall, and already thinking 
about Clematis by Fright! And it’s not 
even Labor Day! 

For September, Clematis by Night 
returns to its 6-9 p.m. time slot each 
Thursday, but in the same place, in and 
around the Great Lawn and interac-
tive fountains in downtown West Palm 
Beach. 

On tap for entertainment this month: 
Roots Shakedown shakes things up with 
reggae tunes mixed with rock and dub 
on Sept. 7. (www.rootsshakedown.com). 
On Sept. 14, it’s Chemradery performing 
a blend of pop, rock and soul (www.
chemradery.com). Slip and The Spin-
outs hit the stage on Sept. 21 with a live-
ly setlist of swing, rockabilly and roots 
(www.slipandthespinouts.com).  Coun-
try singer Bobby McClendon brings 
his band, the Dirt Road Cartel, to West 
Palm on Sept. 28. (www.bobbymcclen-
don.com).

This month’s free al fresco movie 
night, Screen on the Green, from 8 to 11 
p.m. Sept. 8, will feature the romantic 
love story — and 2017 blockbuster — 
“Beauty and the Beast.” The movies 
take place on a giant screen on the Great 
Lawn. Princess dresses are encouraged. 
And be sure to bring your own blanket 
or lawn chair, and pack some snacks or 
pick up a pizza at Pizza Girls or take-
out from one of the local eateries. Your 
options are almost limitless. 

This month, Sunday on the Water-
front features a tribute to music icon 
Prince with Purple Masquerade, who 
hail from Nashville. Expect a high-
energy performance from El Cavitt in 
the role of Prince, whose dance moves 
and elaborate costumes are designed 
to transport you back to the Prince of 
the ’80s. 

Backing Cavitt up is the band The 
Revolution, with JC Teasley, Todd Aus-
tin, Aaron Oatneal, Chanteau Teasley, 
Mike Johnson and Cynthia Cardenas. 

HAPPENINGS

SEE HAPPENINGS, B8 
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“Beauty and the Beast” will be presented 
Sept. 8 at Screen on the Green.

Come to The Colony and raise a glass.
Careful, though: You just might learn 

something.
The Cultural Council of Palm Beach 

County recently announced its upcom-
ing Culture & Cocktails series. From 
November 2017 through April 2018, five 
conversations will be held at The Colony 
Hotel Pavilion, 155 Hammon Ave., Palm 
Beach. Each event runs from 5-7 p.m. 
Registration and cocktails is from 5-5:45 
p.m., and the “conversation” is from 5:45 

to 7 p.m., including 
audience Q&A. The 
Colony will serve 
complimentary bev-
erages and an array 
of hors d’oeuvres 
before each conver-
sation.

“Putting it 
Together” — a con-
versation about the birth and growth 
of the Cultural Council of Palm Beach 

County — Monday, 
Nov. 6. In honor of 
the 40th anniver-
sary of the Cultural 
Council, two found-
ers, Alexander W. 
Dreyfoos and George 
T. Elmore, will be 
interviewed by trial 
lawyer Bill Bone, and 

share behind-the-scene 
stories about the council’s inception.

Culture, cocktails and Metallica, too
FLORIDA WEEKLY STAFF_________________________

SEE CULTURE, B8 

SEE BUZZ, B8 

O

ELMORE DREYFOOS

BY BILL MEREDITH

Florida Weekly Correspondent

MNIPRESENT AREA 
music promoter 
and PureHoney 
magazine publish-
er Steev Rullman 
often wears both 
of those entertain-
ment-related hats 
simultaneously, and 
never more so than 

during the annual festival thrown for his 
publication’s anniversary.

An all-night musical block party, Bum-
blefest 2017 is subtitled “The Return Trip,” 

BUZZ!

Alternative 

bands to 

swarm western 

Clematis for 

Bumblefest

Holy Wave (top) and Pleasures (above) play this 
year’s Bumblefest on Sept. 2.
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What is the most significant change 

you’ve seen in your industry over the 

past year?

Appealing to a younger demograph-

ic that actively participates and desires 

to live in a private resort style enclave 

that is built around golf and tennis.  

What improvements, innovations or 

changes do you foresee in your industry 

in the coming year or two? What about 

further in the future?

Polo Club has strategically invested 

$25 million over the past two years 

to address and meet the changing 

desires of the club industry’s “next 

generation of buyers.”   More spe-

cifically, club improvements and 

enhancements include five destination 

dining venue experiences, a family 

recreation complex (FRC), addition 

of a rooftop balcony overlooking the 

putting green, lakes and FRC.  The 

club’s 38,000-square-foot health club 

was completely transformed into a 

state-of-the-art spa/wellness/fitness 

center.  The club offers over 350 spe-

cial events and activities annually 

including entertainment, arts, cultural, 

social and a street fair.  In summary, 

the”‘new Polo Club of Boca Raton” 

speaks to adults and families looking 

for an active, resort-infused environ-

ment in which to live and play within 

the gates.  Polo honestly rivals any 

5-Star destination resort in all of South 

Florida.

What are three key

challenges your 

industry is facing? 

How is your industry 

responding to these? 

How is your company 

responding to these?

In the past, when 

a country club 

opened its doors – 

people would just 

come.  For any 

club to remain 

competitive, they 

must remain 

relevant and invest in actual market-

ing.  While all clubs are not, in fact, 

created equal — Polo Club is unique 

in that within the gates there are 24 

distinct home communities within 

the community.  The clubhouse is a 

world-class facility boasting five res-

taurants — from 5-Star to casual fare.  

Getting potential new members on one 

or both of our golf courses as well as 

encouraging play in our 27-court ten-

nis complex clearly demonstrates what 

makes this club so different from oth-

ers.  Again, the key to sustaining and 

attracting new members is marketing a 

compelling story to potential new con-

sumers and buyers.

Name the top three elements or

practices that have been absolutely

critical in the success of your business?

Continually 

assessing and 

investing in 

property facil-

ity improve-

ments from 

asthetics to 

technology.

Striving 

to create 

and deliver 

unique mem-

ber experienc-

es and a 

service culture that exudes warmth 

and genuine hospitality.

Forward thinking, trend-setting mar-

keting.

If you could go back in time, what are 

two things you would have done

differently in your company?

Polo Club has a very supportive, 

forward-thinking, progressive Board of 

Governors.  So there really isn’t any-

thing I think we should have done dif-

ferently.  I just wish we had more time 

to get everything done that we’d like to 

do ... just quicker.  

What are two things you’d like to 

change about your industry now? Your 

company?

I think the industry needs to con-

tinually think creatively.  We have 

to work to find ways and means 

to expose youth, teens and 

younger adults to both sports 

– golf and tennis.  Not only 

are they actually good for 

you from a physical exercise 

perspective – both sports are 

also provide a great way to 

meet and make new friends 

as well as to challenge us.  

Within the context of your current 

marketing/promotional strategy, how 

do you differentiate your company from 

your competitors?

We hired a marketing professional 

from outside of the club industry and 

choose to hire someone with a hos-

pitality background.  Our director of 

marketing understands target feeder 

marketing, e-commerce and digital 

marketing, and sales.  Our decision to 

move away from a traditional member-

ship mindset to a marketing mindset 

has benefitted the club significantly.

What one area of your industry would 

you like to take the time to learn more 

about?
I’m always reading and researching 

and focus more on what luxury hotel 

resorts are doing.  I think a great deal 

of what they do can and does benefit 

how we at Polo Club delivery unique 

member experiences and world-class 

events.

 

What’s your “superpower?”

My executive team.  Having a strong 

team of individuals working together 

with the same common goal is critical.  

What are you proudest of in 2016?

  My executive team and the staff of 

Polo Club.  They continue to enhance 

our member experiences and that 

inspires me. 

What is your “finish line?” Or, what does 

success look like to you for 2016?

There’s never a “finish line.”  

There’s only “what’s next?”  I often say, 

“The best is yet to come.”  And it is.

How is social media impacting your 

industry or business this year? What’s in 

store for 2017?

Significantly.  The digital world’s 

future is actually right now.  Today.  

Technology is one of the most vital 

components in getting Polo Club in 

front of consumers and potential new 

home buyers and members.

‘Forward thinking, trend-setting marketing’
Brett Morris

 Polo Club of Boca Raton

WHO AM I?

NAME: Brett Morris

TITLE AND COMPANY: Polo Club of Boca 

Raton

YEARS WITH THE COMPANY: Four-plus

YEARS IN COUNTY: Four-plus

NATURE OF BUSINESS: Private Residential 

Country Club Resort

EDUCATION: Culinary Institute of America

HOMETOWN: Wyckoff, NJ

YOUR WAY

GOLF  |  TENNIS  |  DESTINATION DINING  |  SPA & FITNESS  |  FAMILY RESORT ACTIVITIES

Boca Raton. FL 33496 

561-995-1780 

www.poloclub.net
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What are three key challenges your industry is facing? How is your industry responding to these? How is your company responding to these?Many folks don’t know about hospi-tal hospitality houses until they need one.   In our case, this is when a child suffers from an injury or serious medi-cal condition.   And, as the only house like this between Fort Lauderdale and  Orlando, we continue to make certain that everyone who needs a place to stay to be nearby their child while they are receiving care, has the opportunity to do that.  Creative marketing and strategies to get our message to the community and pediatric medical ser-vices are a top priority.  The House is a perfect place to volunteer. Outreach to these terrific groups is another ongoing effort along with building strong, significant relationships with our donors and supporters.   

Name the top three elements or prac-tices that have been absolutely criti-cal in the success of your business?Staying true to our mission, integri-ty and outstanding stewardship are the three practices that have been abso-lutely critical to our success.  Each day we welcome children and families who are facing some of their most dif-ficult days.  These guests, along with volunteers and supporters, understand exactly what we do the minute that they cross the threshold.  We have cared for thousands of families in need over the past 15 years and each guest has been given much more than just lodging.  They receive a huge embrace from the community and the peace of mind that they will get through a terrible time with support and caring.

If you could go back in time, what are two things you would have done differently in your company?
What an honor to be a founding board member to CEO and to have been with the House since it was just an idea of the Junior League of the Palm 

Beaches.  I’ve seen the organization go through a few evolutions and, to be honest, I wouldn’t change a thing.  Each board member has added value and professionalism to the business.  Each guest has brought the need for care and compassion and the House has always provided those things in abundance.  Each donor and supporter understands the impact that they have made in so many lives each and every day.  These services and commitment, laced with compassion, are the hall-mark of what Quantum House embod-ies.  

What’s your superpower?  My father used to say that if some-thing is worth doing, it’s worth doing right.   What I convey to the Quantum House team is:  Let’s do this, let’s do it right and let’s have some fun along the way.  Who can argue withthat?  And, in the words of Tim McGraw, “always stay humble and kind.”

What are you proudest of in 2016?2016 has been a world class year.  Quantum House broke ground on a 20,000 square foot expansion in March of 2015.   In May of 2016, we held the ribbon cutting on this magnificent project.  Since May of 2001, Quan-tum House has served thousands of families from across the globe and from right down the street in a 10 suite building. Now, we can serve three times that many with 30 guest suites and more amenities such as a fitness center, playrooms, laun-dry and business centers, outdoor veranda, putting green and playground.  For what many may consider a small organization, Quan-tum House took on the challenge of a $5,000,000 Welcome Home capital campaign and has been successful.  Because of a thoughtful and committed board of directors led by Kath-leen Emmett, gener-ous supporters and campaign leadership from Cathy and Jack Flagg, this grassroots, local non-profit made 

it happen in record time with unparal-leled results.  Glidden Spina + Partners designed a “home” and Hedrick Broth-ers built it while staying true to our mission and culture.  

What is your “finish line?” Or, what does success look like to you for 2016?
Success in 2016 is getting all of the new suites on line, providing lodging and love to hundreds more families, providing opportunities for the com-munity to join in on our journey by preparing meals, organizing arts and crafts, playing golf, reading stories, sharing their pets and all of their tal-ents with the families who call Quan-tum House home.  Because we are not exclusive to any illness or injury, we can swing the doors wide open and roll out the welcome mat to so many.  While our presence is local, our impact is truly global with families from Italy, Poland, Israel or from right here in Palm Beach County.

How is social media impacting your industry or business this year?Social media allows Quantum House to share the message that the families we care for are just like you.  Each of us has a child in our lives, a son or daughter, niece or nephew, a child of a friend, so each of us might need a place like Quantum House.  It’s a uni-versal theme that resonates with every-one and Facebook, Twitter and Ins-tagram highlight the faces and smiles of the children, the folks who prepare dinner or the joy of snuggling with a therapy dog.  

What’s in store for 2017?2017 will mark one year in our expanded House. It will be a time to celebrate this accomplishment and continue our work.  We will remain a bit like Switzerland — we don’t care where these families come from, what language they speak, their religion, their physician or the weight of their wallet.  What we care about is helping them get through this rough patch with their precious children and getting them home 

‘Staying true to our mission, integrity and outstanding stewardship’

 Roberta H. Jurney
Quantum House 

WHO AM I?
NAME:  Roberta H. Jurney
TITLE AND COMPANY: CEO Quantum House YEARS WITH THE COMPANY: Since 1997 as member of Junior League of the Palm Beaches; founding board member since 2001; CEO since 2008

YEARS IN COUNTY: 50
NATURE OF BUSINESS: Nonprofit EDUCATION:  Cardinal Newman High School - Go Crusaders!; Spring Hill College, Mobile Alabama BS degree

HOMETOWN: North end of Palm Beach County
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Looking to learn economic insights from the 
area’s top CEOs, Directors and Business Owners?

THEN READ...

COLLECTOR’S CORNER

How art lessons turned me into an art lover

scott SIMMONS

ssimmons@floridaweekly.com    

Bought: West Palm Beach Antiques 
Festival, South Florida Fairgrounds, 
West Palm Beach. 

Paid: $75
The Skinny: Canadian artist Francis 

Denton, who painted under the name 
Frank Denton, captured a lot of 
movement in this small canvas. Denton 
lived from 1896-1987 and painted the 
early and mid-20th century world he 
knew.

Other works I’ve seen of his online 
have a similar lighting and technique. 

I collect Florida paintings, so I’m not 
sure why I like this painting so much, 
but something the artist says in the 
work speaks to me. I love the movement 
of the trolleys, and you can almost smell 
the smoke rising from the chimneys. 

It reminds me that I always was 
fascinated by trains as a boy, but that’s 
another column. ■ 

West Palm Beach Antiques Festival 
— One of the largest shows in the state, 
noon-5 p.m. Sept. 1, 9 a.m.-5 p.m. Sept. 2 
and 10 a.m.-4:30 p.m. Sept. 3, South Florida 
Fairgrounds, West Palm Beach. Tickets: 
Early buyer VIP three-day pass, noon-5  
Sept. 1, $10; general admission, $8; seniors, 
$7;  www.wpbaf.com or 941-697-7475.

THE FIND:
A small oil painting by Canadian 
artist Frank Denton

I love art. 
Perhaps there is nothing more sat-

isfying than strolling a museum or a 
gallery and imagining the story and the 
message behind the work.

Growing up in Fort Myers, we didn’t 
have lots of opportunities to be around 
art.

My grandmother had a nice water-
color and an oil painting or two, but 
most of the artwork at our house tended 
to be prints framed by my step-
grandfather.

But the year I was in sixth 
grade, Lee Middle School (yes, 
we called it Lee Mental School) 
had double sessions, in which 
school ended around noon.

My mother determined that I 
had a little too much unsuper-
vised free time on my hands, so 
she signed me up for art lessons 
with Betty Wedeles.

It was because of Mrs. 
Wedeles that I developed a love 
of art and painting. 

She took us to local galler-
ies — I remember going to the 
new Bob Rauschenberg Gallery 
at what is now Florida South-
Western State College to see the 

work of the master. 
But mostly, she spent time with us, 

working on acrylic and oil paintings 
and works in pastel, often encouraging 
us to look beyond the obvious in our 
compositions.

Three or four kids sat at large easels 
on the big front porch of her house on 
Edgewood Avenue east of downtown 
Fort Myers.

It was hot out there at times, but a 
fan kept the breeze moving and she kept 
our glasses filled with iced tea or lem-
onade, often sweetening the afternoon 
with her  poppyseed cake.

You could hear chickens clucking 
from the coop just east of her house.

Mrs. Wedeles would work patiently 

with us one on one until we mastered 
the brush, a “swish” with each stroke 
on the canvas boards we’d bought at 
Woolco. I can still hear her admonish-
ing us to fill the brush — “I shouldn’t 
hear brushstrokes,” she’d say. 

We’d dip our brushes and continue 
painting until it was time to go.

As for my “masterpieces,” they wound 
up filling the walls of my grandparents’ 
house — several years ago, a friend saw 
one and noted that I obviously was very 
proud of the painting, at least judging by 
the size of my signature. 

That may be true. 
Modesty prevails at my house —  

three small floral paintings bearing my 
signature hang on a wall in my spare 

bedroom.
The beautiful old Florida 

home in which Mrs. Wedeles 
and her family lived was torn 
down when the district rebuilt 
the neighboring Edgewood Ele-
mentary School.

But Mrs. Wedeles remains an 
accomplished artist, turning out 
beautiful landscapes that evoke 
her love of her native Florida. 
I do not own any of her work, 
but her paintings inspired me to 
collect paintings that draw on 
Florida themes.

For that, I am grateful. 
I’m also grateful that she 

introduced me to the world of 
art.

What a lovely place it is. ■
SCOTT SIMMONS / FLORIDA WEEKLY

Landscape by Frank Denton dates from the mid-20th century.
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Please send calendar listings to calendar 
editor Janis Fontaine at pbnews@flori-
daweekly.com.

THURSDAY8/31
On sale now — “The King and I” 
and “Finding Neverland” at Kravis Cen-
ter, 701 Okeechobee Blvd., West Palm 
Beach. Tickets go on sale for both shows 
at 10 a.m. Sept. 1 for “The King and I” 
dates are Nov. 7-12 and “Finding Nev-
erland” dates are Jan. 2-7. 561-832-7469; 
www.kravis.org.

Clematis by Night Summer in 
Paradise Wrap Party — 6-10 p.m. 
Aug. 31. Features national recording act 
Drew Baldridge with opening act Caro-
lina Jones. A live auction of the Aesop’s 
Tables, benefiting the individual chari-
ties, will be the highlight of the night. 
Food and drink vendors. Giant versions 
of games, and Glow in the Dark mini-golf. 
www.wpb.org/events or call 561-822-1515. 

Fusion Art & Fashion Gallery 
Opening — Through Oct. 10, 501 Fern 
St., West Palm Beach. This new gallery’s 
first exhibition is “Sublime Chaos: a 
journey from realism to abstraction,” 25 
paintings by West Palm Beach resident 
Deborah Bigeleisen. www.fusionfash-
ionandart.com.

FRIDAY9/1
West Palm Beach Antiques Fes-
tival — One of the largest shows in 
the state, noon-5 p.m. Sept. 1, 9 a.m.-5 
p.m. Sept. 2 and 10 a.m.-4:30 p.m. Sept. 
3, South Florida Fairgrounds, West Palm 
Beach. Tickets: Early buyer VIP three-
day pass, noon-5 p.m. Sept. 1, $10; gen-
eral admission, $8; seniors, $7; www.
wpbaf.com or 941-697-7475.

Unity Bash — 6-11 p.m. Sept. 1, The 
Box Gallery, 811 Belvedere Road, West 
Palm Beach. A celebration of art, music, 
and life to kick of Labor Day weekend. 
Live music by D.J. Muzik Jones Drew. 
Professional portraits and a self-portrait 
exhibition. Refreshments, light food. 
Tickets: $5 at Eventbrite.com. For info: 
www.palmbeachfineartcollections.the-
boxgallery.info/

TUESDAY9/5
Representative David Silvers’ 
Coffee Talk — 8-10 a.m. Sept. 5, Don-
tee’s Diner, 620 Belvedere Road, West 
Palm Beach. Meet Rep. Silvers and have 
a free cup o’ joe. RSVP to david.silvers@
myfloridahouse.gov or 561-357-4824.

Lighthouse ArtCenter’s Faculty, 
Ceramics & 3D Exhibition — 
Opens Sept. 5 at Lighthouse ArtCen-
ter, 373 Tequesta Drive, Tequesta. The 
opening reception and awards ceremo-
ny takes place from 5:30 to 7:30 p.m. 
Sept. 21, with wine, hors d’oeuvres, and 
a chance to meet the faculty and view 
their artwork. $10 nonmembers. 561-746-
3101; www.lighthousearts.org

The Choral Society of the Palm 
Beaches rehearsals begin — 7 
p.m. Tuesday Sept. 5, at the Gardens 
Presbyterian Church 4677 Hood Road, 
Palm Beach Gardens. New singers are 
welcome to join. Arrive early to register 
and to meet with the artistic director for 
a basic audition/interview. The holiday 
concert performance is Dec. 9 and 10. 
www.choralsocietypalmbeaches.org.

WEDNESDAY9/6
III Forks Wine Down Wednesday 
— 6-8 p.m. Sept. 6, at 4645 PGA Blvd., 

Palm Beach Gardens. Features the wines 
of Spain and savory hors d’oeuvres, 
paired with the wine selections. $20 
includes six wines. Reservations at 630-
3660; www.3forks.com

The West Palm Beach Fish-
ing Club 2017 Speakers Series 
— 7 p.m. Sept. 6 at the West Palm 
Beach Fishing Club, 201 Fifth St., West 
Palm Beach. Capt. Ed Zyak speaks about 
snook, trout and tarpon in the Indian 
River Lagoon. 561-832-6780; www.west-
palmbeachfishingclub.org

THURSDAY9/7
The 6th annual HOW Teal & 
Tango: 6-8 p.m. Sept. 7, in Blooming-
dale’s Court at The Gardens Mall, 3101 
PGA Blvd., Palm Beach Gardens. A girls’ 
night out with food and drinks, enter-
tainment and raffles, to bring awareness 
to ovarian cancer. Hosted by HOW, 
Hearing the Ovarian Cancer Whisper. 
Tickets: $25, benefits HOW. alexa@
howflorida.org or call 561-406-2109 or 
www.ovariancancerpbc.org or www.
howflorida.org. 

AT THE COLONY
The Colony Hotel, 155 Hammon Ave., 
Palm Beach. Info: 561-659-8100 or 561-
655-5430; www.thecolonypalmbeach.
com.

Motown Fridays with Memory 
Lane — 9:30 p.m. to 12:30 a.m.

Saturday Late Night with the 
Dawn Marie Duo — 9:30 a.m.-mid-
night, music and dancing, plus cameos 
by Royal Room headliners and other 
celebrity performers.

AT CORAL SKY
Coral Sky Amphitheatre, 601-7 Sans-
bury’s Way, West Palm Beach. Info: 
www.westpalmbeachamphitheatre.com/
events/. Tickets: 800-345-7000 or www.
ticketmaster.com. 

Green Day — Sept. 3

Brad Paisley — Sept. 15

Zac Brown Band — Sept. 22-23

AT DRAMAWORKS
Palm Beach Dramaworks at The Don 
& Ann Brown Theatre, 201 N. Clematis 
St., downtown West Palm Beach. Call 
561-514-4042, Ext. 2; www.palmbeach-
dramaworks.org.

“The Little Foxes” — Oct. 20-Nov. 
12

“Billy and Me” — Dec. 8-31

“On Golden Pond” — Feb. 2-25

“Edgar and Emily” — March 
31-April 22

“Equus” — May 8-June 3

AT THE GARDENS 
MALL
The Gardens Mall, 3101 PGA Blvd., Palm 
Beach Gardens. 561-775-7750; www.the-
gardensmall.com.

Modern Mediterranean Cuisine 
Cooking Class: 6 p.m. Sept. 6. Easy, 
colorful, flavorful recipes inspired by 
Morocco, Italy, Greece and Jerusalem. 

$85. Reservations required. 799-2425; 
www.williams-sonoma.com.

The 6th annual HOW Teal & 
Tango: 6-8 p.m. Sept. 7, in Blooming-
dale’s Court at The Gardens Mall, 3101 
PGA Blvd., Palm Beach Gardens. A girls’ 
night out with food and drinks, enter-
tainment and raffles, to bring awareness 
to ovarian cancer. Hosted by HOW, 
Hearing the Ovarian Cancer Whisper. 
Tickets: $25, benefits HOW. alexa@
howflorida.org or call 561-406-2109 or 
www.ovariancancerpbc.org or www.
howflorida.org. 

AT HARBOURSIDE 
PLACE 
Harbourside Place, 200 U.S. 1, Jupiter. 
Info: 561-935-9533; www.harbourside-
place.com. 

Live Music on the Waterfront — 
6-10 p.m. 

■ Joel DaSilva & The Midnight 
Howl — Sept. 1

■ Flea Circus — Sept. 8

■ Eric Culberson — Sept. 15

Jupiter Green & Artisan Market 
— 10 a.m.-3 p.m. Sundays, year-round.

AT THE KELSEY
The Kelsey Theater, 700 Park Ave., Lake 
Park. Info: 561-328-7481; www.thekelsey-
theater.com or www.holdmyticket.com.

Maplewood Playhouse pres-
ents “Glory Days” — Sept. 8-10. A 
poignant and witty coming-of-age story 
about friends searching for understand-
ing and validation as they face the conse-
quences of growing up. Mature content, 
language, and themes. Parental discre-
tion is advised. Show times: 7:30 p.m. Fri-
day-Sunday, 2 p.m. Saturday and Sunday. 

AT THE 
LIGHTHOUSE
Jupiter Lighthouse and Museum, Light-
house Park, 500 Captain Armour’s Way, 
Jupiter. 561-747-8380, Ext. 101; www.jupi-
terlighthouse.org.

Lighthouse Moonrise Tour — 6:45 
p.m. Sept. 6. Weather permitting. Spectacu-
lar sunset views and an inside look at the 
nuts & bolts of a working lighthouse watch-
room. Tour time: 75 minutes. $15 members, 
$20 nonmembers. RSVP required. Get tick-
ets online or call 747-8380, Ext. 101

Hike Through History — 8:30-10:30 
a.m. Sept. 2. Discover the topography 
and natural history of Jupiter’s National 
Conservation Lands historic site on this 
2-mile trek. Free, but RSVP required. 

Twilight Yoga at the Light — 
Sept. 4, 11, 18 and 25.

Lighthouse Story Time & Crafts 
for Kids — 10:30 a.m. Sept. 5. For ages 
8 and younger. Bring a mat to sit on. 
Free, but reservations are required. 

Lighthouse Book Club — 6-7 p.m. 
Sept. 6 and the first Wednesday of the 
month. Join the museum staff in book 
discussions on all things Florida. Dona-
tion requested. RSVP.

AT MACARTHUR
John D. MacArthur Beach State 
Park — 10900 Jack Nicklaus Drive, 
Singer Island, North Palm Beach. 561-

776-7449; www.macarthurbeach.org.

Learn to Kayak! — Noon Sept. 3. 
A one-hour land-based course teaches 
beginners the skills necessary for kaya-
king. Reservations recommended. Free 
with paid park admission. 

Cruisin’ Food Fest — Noon to 4 
p.m. Sept. 9. Cool cars, live music, give-
aways and a food truck invasion. Held 
the second Saturday of each month/

Birding at MacArthur Park — 
5:30 p.m. Sept. 10. Bird lovers take a 
ranger-led educational walk identifying 
the many species of birds in the park. 
Reservations recommended. 

Bluegrass Music — 1-3 p.m. Sept. 17. 
Foot-stompin’, hand-clappin’ bluegrass 
in the amphitheater. Free with paid park 
admission. 

AT THE MALTZ 
Maltz Jupiter Theatre, 1001 E. Indian-
town Road, Jupiter. 561-575-2223; www.
jupitertheatre.org.

“Born Yesterday” — Oct. 29-Nov. 12

“Disney Newsies The Musical” 
— Nov. 28-Dec. 17

“Hairspray” — Jan. 9-28

“An Inspector Calls” — Feb. 4-18

“South Pacific” — March 6-25

AT THE JCC
The Mandel JCC, 5221 Hood Road, Palm 
Beach Gardens. Info: 561-689-7700; 
www.jcconline.com/pbg.

U.S. Masters Adult Swim Pro-
gram — noon-1 p.m. daily (except 
Saturdays)

Duplicate Bridge Games — 12:30-
3:30 p.m. weekdays

Surf & Turf Fitness — 11:30 a.m. 
Sept. 1

Bridge: Intermediate Class with 
JR Sanford — 1-7 pm. Aug. 31

Learn to Play Bridge with Sam 
Brams — 1-3 p.m. Aug. 31

Timely Topics Discussion Group 
— 10:30 a.m.-noon Sept. 4

Screening Mammograms — 9 
a.m.-1 p.m. Sept. 6

Surf & Turf Fitness — 11:30 a.m. 
Sept. 6

Bereavement Support Group — 
1-2 p.m. Sept. 7

Learn to Play Bridge with Sam 
Brams — 1-3 p.m. Sept. 7

Jbiz Networking Group — 7:30-9 
a.m. Sept. 8

Surf & Turf Fitness — 11:30 a.m. 
Sept. 8

AT MOUNTS
Mounts Botanical Garden, 531 N. Mili-
tary Trail, West Palm Beach. Info: 561-
233-1737; www.mounts.org.

Yoga in the Garden — 8 a.m. 
Thursdays beginning Sept. 10 through 
Oct. 29 in the Hutcheson Portico Area. 
$10 members; $15 nonmembers. 

Qigong/Tai Chi in the Garden 
— 9-10 a.m. Aug. 31, Sept. 7, 14, 21 
and 28. The instructor is Dorothy Ret-
tay, Level IV Qigong teacher. Benefits 

CALENDAR
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■ West Palm Beach Antiques Festival — Noon-5 p.m. Sept. 
1, 9 a.m.-5 p.m. Sept. 2 and 10 a.m.-4:30 p.m. Sept. 3, South 
Florida Fairgrounds, West Palm Beach. Info:  www.wpbaf.com or 
941-697-7475

■ Green Day — Sept. 3, Coral Sky Amphitheatre, West Palm 
Beach. Info: www.westpalmbeachamphitheatre.com/events/. 
Tickets: 800-345-7000 or www.ticketmaster.com

#SEEIT

■ Faculty, Ceramics & 3D 
Exhibition — Sept. 5-Oct. 28, 
Lighthouse ArtCenter, Tequesta. 
Info: 561-746-3101; www.
LighthouseArts.org

CALENDAR

■ Corey Holcomb — Sept. 
1-3, Palm Beach Improv at 
CityPlace. Info: 561-833-1812; 
www.palmbeachimprov.com

include reduced stress, increased vitali-
ty, improved concentration and balance. 
$10 members; $15 nonmembers.

AT THE PLAYHOUSE
The Lake Worth Playhouse, 713 Lake 
Ave., Lake Worth. Info: 561-586-6410; 
www.lakeworthplayhouse.org.

The seventh annual L-Dub Film 
Festival — Sept. 22-24

In the Stonzek Theatre: 

“It Comes at Night” — Aug. 31-Sept. 1

AT THE IMPROV
Palm Beach Improv at CityPlace, 550 S. 
Rosemary Ave., Suite 250, West Palm 
Beach. Info: 561-833-1812; www.palm-
beachimprov.com. 

Erik Myers — Aug. 31

Corey Holcomb — Sept. 1-3

Adam Ray — Sept. 7-9

AT THE 
FAIRGROUNDS
The South Florida Fairgrounds, 9067 
Southern Blvd., West Palm Beach. 561-
793-0333; www.southfloridafair.com

Yesteryear Village, A Living His-
tory Park — Through Dec. 30. Hours 
are 10 a.m. and 4 p.m. Thursday through 
Saturday. Tickets: $10 adults, $7 seniors 
age 60 and older, $7 children age 5-11, and 
free for younger than age 5. Info: 561-795-
3110 or 561-793-0333.

Ghost Tours — Sept 1-Dec. 30. Wind 
through Yesteryear Village and hear 
your guide reveal the haunted places 
and bizarre happenings in the historic 
buildings. Tickets: $18. Reservations 
required at 561-790-5232 or email yyv@
southfloridafair.com

AT THE SCIENCE 
CENTER
The South Florida Science Center and 
Aquarium, 4801 Dreher Park Road, 
West Palm Beach. Hours: 9 a.m.-5 p.m. 
Monday-Friday, 10 a.m.-6 p.m. Saturday 
and Sunday. Info: 561-832-1988; www.
sfsciencecenter.org. 

“Amazing Butterflies” — Through 
Sept. 29. An interactive exhibit spot-
lighting the entire lifecycle. Explore the 
butterfly gardens that are part of the 
Conservation Course, an 18-hole minia-
ture golf course. 

GEMS Club @ STEM Studio Jupi-
ter — 5-7 p.m. the second Tuesday of 
the month at the STEM Studio; 112 Main 
St., Jupiter. Girls in grades 3-8 explore 
the worlds of math, science, engineering 
and technology. $10 fee includes dinner 
and refreshments. Pre-register at www.
sfsciencecenter.org/stem-studio-gems.

AT FOUR ARTS
The Society of the Four Arts, 2 Four 
Arts Plaza, Palm Beach. Call 561-655-
7227; www.fourarts.org.

Exhibition: “Illustrating Words: 
The Wondrous Fantasy World 
of Robert L. Forbes and Ronald 
Searle” — In the Mary Alice Fortin 
Children’s Art Gallery.

LIVE MUSIC
AmericanAirlines Arena — 601 
Biscayne Blvd., Miami. www.aaarena.com.

■ Kendrick Lamar — Sept. 2. The 
Damn. Tour.

■ Aplauso 2017 — Sept. 9.

■ Depeche Mode — Sept. 15. The 
Global Spirit Tour.

■ Nicky Jam & Plan B — Sept. 16. 
El Ganador Tour.

The Butcher Shop Beer Garden 
& Grill — 209 Sixth St., West Palm 
Beach. Live music 9 p.m. to midnight. 
www.butchershopwpb.com.

Cafe Boulud: The Lounge — 
9 p.m. Fridays, in the Brazilian Court 
Hotel, 301 Australian Ave., Palm Beach. 
Info: 561-655-6060; www.cafeboulud.
com/palmbeach.

Camelot Yacht Club — Jazz ses-
sions start at 8 p.m. Tuesdays at Camelot 
Yacht Club, 114 S. Narcissus Ave., West 
Palm Beach. TCHAA! Band performs. 
561-318-7675.

Copper Blues at CityPlace — 550 
S. Rosemary Ave., West Palm Beach. 561-
404-4101; www.copperblueslive.com/
west-palm-beach.

Don Ramon Restaurante Cuba-
no & Social Club — Live music 
Thursdays through Sundays, 7101 S. 
Dixie Highway, West Palm Beach. 561-
547-8704.

E.R. Bradley’s — 104 Clematis St., 
West Palm Beach. Friday, Saturday and 
Sunday. Info: 561-833-3520; www.erbrad-
leys.com.

Guanabanas — 960 N. A1A, Jupiter. 
Age 21 and older. Info: 747-8878; www.
guanabanas.com

The Pelican Café — 612 U.S. 1, Lake 
Park. Music from 6:30-9 p.m. Tuesday, 
Thursday and Friday. 561-842-7272; the-
pelicancafe.com

Respectable Street Café — 518 
Clematis St., West Palm Beach. Info: 561-
832-9999; www.sub-culture.org/respect-
ables.

ONGOING 
The Ann Norton Sculpture Gar-
dens — 2051 S. Flagler Drive, West 
Palm Beach. Tickets: $15 adults, $10 
seniors 65+, $7 for students, free for 
members and younger than age 5. Info: 
561-832-5328; www.ansg.org.

Artisans On the Ave. — 630 Lake 
Ave., Lake Worth. Info: 561-582-3300; 
www.artisansontheave.com. 

APBC Art on Park Gallery — 800 
Park Ave., Lake Park. Info: 561-345-2842; 
www.artistsofpalmbeachcounty.com.

■ Absolutely Abstract 2017 — 
Abstract work in a variety of media, on 
display through Sept. 8. 

The Armory Art Center — 1700 
Parker Ave., West Palm Beach. 561-832-
1776; www.armoryart.org.

■ New & Now: Work by New 
Faculty Fall 2017 — Through Oct. 
14.

Center for Creative Education 
— 425 24th St., West Palm Beach. Info: 
www.cceflorida.org.

■ ‘Boys to Men’ IV — Sept. 2-Oct. 7.

The Cultural Council of Palm 
Beach County — 601 Lake Ave., 

Lake Worth. Hours: 10 a.m.-5 p.m. Tues-
day-Saturday. Info: 561-471-2901; www.
palmbeachculture.com.

■ Cultural Council Biennial 
2017 — Through Sept. 2. This bien-
nial juried exhibition showcases works 
by Palm Beach County artists.

Downtown at the Gardens — 
11701 Lake Victoria Gardens Ave., Palm 
Beach Gardens. 561-340-1600; www.
downtownatthegardens.com

■ Concerts on the Court — 6-9 
p.m. Fridays at Centre Court

The Flagler Museum — One 
Whitehall Way, Palm Beach. Hours: 10 
a.m.-5 p.m. Tuesday-Saturday, noon-5 
p.m. Sunday. Tickets: free for members; 
$18 adults, $10 youth (13-17) with adult; 
$3 child (6-12) with adult; younger than 
6 free. 561-655-2833; www.flaglermuse-

um.us. 

GardensArt — City Hall Lobby, 10500 
N. Military Trail, Palm Beach Gardens. 
Hours: 8 a.m.-5 p.m. Monday-Friday. 561-
630-1100; www.pbgrec.com.

■ Ray Olivero: “Ebb and Flow” 
— Oil paintings and digital photogra-
phy on display through Oct. 6. 

The Happiness Club of Palm 
Beach — Meets at 5 p.m. the first 
Monday of every month at Bice Res-
taurant, 313 Peruvian Ave., Palm Beach. 
Donation: $20 at the door or online at 
www.HappinessClubPalmBeach.com.

The Historical Society of Palm 
Beach County — Johnson History 
Museum, 300 N. Dixie Highway, West 
Palm Beach. Free admission. Info: 561-
832-4164; www.historicalsocietypbc.org.
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Connect with us:                        #HarboursideFL

harboursideplace.com  I  561.935.9533

HARBOURSIDE HAPPENINGS

LADIES NIGHT OUT

GREEN & ARTISAN MARKET

SINATRA SATURDAY 

Thurs., Aug. 31 | 6:30pm–9:30pm
Hosted by Tommy Bahama Jupiter, 
join local women in business for a free 
evening of networking, fun and live 
music at the waterfront amphitheater! 
To RSVP, call (561) 406-6605.

Sundays | 10am –3pm
Stroll along the waterfront every Sunday 
and shop fresh produce, specialty foods, 
flowers, fashion, local art and more!

Saturday, September 2 | 6:30pm
Help us kick off Feeding South Florida’s 
“Hunger Action Month” with a special 
Sinatra Saturday featuring Legends 
Radio’s, Jill & Rich! Enjoy dancing, prizes 
and giveaways while listening to live music!

LIVE MUSIC ON THE WATERFRONT

SUMMER POOL PASS

CHASEN’TAILZ TOURNAMENT 

Fridays & Saturdays | 6pm – 10pm
Join us at the waterfront amphitheater to 
enjoy live music. 

Friday, Sept 1: Joel DaSilva & 
The Midnight Howl

Saturday, Sept 2: Jill & Rich Switzer

All Month Long 
Adults $20, Children, $10
Play at the Wyndham Grand Jupiter 
pool all summer long! Daily pool passes 
available for adults and children. Visit 
the Wyndham Grand Jupiter for details. 

September 9 | 12pm-8pm
$5,000 Heaviest KDW, family-fun event 
with kids’ activities, water activities, 
face painting and vendors. Enjoy drink 
specials and a live award ceremony. 
Visit Chasentailz.com for more 
information. 

CALENDAR

Lake Park Public Library — 529 
Park Avenue, Lake Park. 561-881-3330; 
www.lakepark-fl.gov.

The Lighthouse ArtCenter — 
Gallery Square North, 373 Tequesta 
Drive, Tequesta. Hours: 10 a.m.-4 p.m. 
Monday-Friday and 10 a.m.-2 p.m. Sat-
urday. Admission is $5 Monday-Friday, 
free on Saturday and for members and 
exhibiting artists. Info: 561-746-3101; 
www.LighthouseArts.org. 

■ Lighthouse ArtCenter’s Fac-
ulty, Ceramics & 3D Exhibition 
— Opens Sept. 5-Oct. 28. 

■ Third Thursday — 5:30-7:30 p.m. 
the third Thursday of the month. Wine 
and passed hors d’oeuvres reception 
and exhibits, concerts, lectures, art 
demonstrations, live performances and 
gallery talks.

Loggerhead Marinelife Center 
— 14200 U.S. 1, Juno Beach. 561-627-
8280; www.marinelife.org.

■ Hatchling Releases: 7:45-10 p.m. 
through Aug. 31. Learn about sea turtles 
and the nesting and hatching process, 
then take a trip to the beach to see LMC 
staff release sea turtle hatchlings into 
the ocean. Starting at $12. 

■ Biologist Beach Walks: 7-8:30 
p.m. Monday, Wednesday, Thursday, Fri-
day and Saturday. A staff member will 
lead guests down onto Juno or Teques-
ta beaches to discuss the nesting and 
hatching processes of sea turtles. $10.

Manatee Lagoon — 6000 N. Flagler 
Drive, West Palm Beach. The FPL Eco-
Discovery Center. Info: 561-626-2833; 
www.visitmanateelagoon.com.

The Mandel Public Library of 
West Palm Beach — 411 Clematis 
St., West Palm Beach. Info: 561-868-7701; 
www.wpbcitylibrary.org. 

■ Life Support Workshops: 10 
a.m. Monday. Get help with government 
websites, resumes, and job searching. 

■ Do the Hustle!: 6-6:45 p.m. Tues-
days. Learn how to hustle with Grigo, 

■ Bachata Lessons: 7-8 p.m. 
Wednesdays. Learn how to dance bach-
ata with Eliseo! 

■ Essentrics Exercise Class: 6-7 
p.m. Wednesdays. Bring your mat and 
join Jan Bostic in a class to improve flex-
ibility and mobility.

■ DIY Digital Studios: 10 a.m.-2 p.m. 
Saturdays and 2-4 p.m. Sundays. Use the 
library’s equipment to digitize photos, 
slides, negatives and VHS film or try out 
the new 3D printer. 

North Palm Beach Library — 303 
Anchorage Drive, North Palm Beach. 
561-841-3383; www.village-npb.org.

■ Ongoing: Knit & Crochet at 1 p.m. 
Mondays; Quilters meet 10 a.m. Friday; 
Chess group meets at 9 a.m. the first and 
third Saturday.

The Norton Museum of Art — 
1451 S. Olive Ave., West Palm Beach. 
Free admission. Info: 561-832-5196; www.
norton.org.

■ Earth Works: Mapping the 
Anthropocene — Opens Sept. 7. 

The Palm Beach Photographic 
Centre — 415 Clematis St., West Palm 
Beach. Info: 561-253-2600; www.work-
shop.org. ■

■ The 21st annual Members’ 
Juried Exhibition — Through Oct. 
28.

■ FOTOcamp 2017 Exhibiton — 
Through Oct. 28. Showcases the diverse 
work and emerging talent of our young 
photographers.

The Palm Beach Zoo & Con-
servation Society — 1301 Summit 
Blvd., West Palm Beach. Hours: 9 a.m.-5 
p.m. every day, except Thanksgiving and 
Christmas. Tickets: $18.95 adults; $16.95 
seniors, $12.95 age 3-12, free for younger 
than 3. Info: 561-533-0887; www.palm-
beachzoo.org.

The River Center — 805 N. U.S. 1, 
Jupiter. Hours: 9 a.m.-4 p.m. Tuesday-
Saturday. Call 561-743-7123; www.loxa-
hatcheeriver.org.

AREA MARKETS
Lake Worth High School Flea 
Market — 5 a.m.-3 p.m. Saturdays and 
Sundays, year-round, under the Inter-
state 95 overpass on Lake Worth Road. 
Info: 561-439-1539.

The Palm Beach Gardens Sum-
mer GreenMarket — 9 a.m. -1 p.m. 
Sundays, through Sept. 24, STORE Self-
Storage and Wine Storage, 11010 N. Mili-
tary Trail, Palm Beach Gardens. No pets. 
www.pbgfl.com.

Jupiter Green & Artisan Market 
at Harbourside Place — 10 a.m.-3 
p.m. Sundays year-round, 200 N. U.S. 
1, along the Intracoastal Waterway in 
Harbourside Place. Pet friendly. New 
vendors should email info@harbour-
sideplace.com.

The Green Market at Palm 
Beach Outlets — 11 a.m.-4 p.m. Sun-
days, year-round, 1751 Palm Beach Lakes 
Blvd., West Palm Beach. Info: 561-515-
4400; www.palmbeachoutlets.com. ■

PUZZLE ANSWERS
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Join Tracy St. George for 

FREE Live music, fashion, 

food & spirits, and fabulous bargains

Sponsored By:  

Over 2400 FREE Parking Spaces and Our Valet is Al

Visit DowntownAtTheGarde
to join our e-club!

distinctly

Over 2400 FREE Parking Spaces and Our Valet is Al

“Like” us on Facebook.com /FloridaWeeklyPalm Beach to see more photos. We take more society and networking photos at area events than we can fi t in
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National in Palm Beach Gardens

 1. Matthew Cherry and Ryan Hoffman

 2. Beth Boterf and Brandon Boterf

 3. Bryan Mast and Eric Weinberger

 4. John Leonard High School Band 
readies to march.

 5. Scott Adams leading prayer

 6. Athletes and Riders

 7. Eric Weinberger and Colby Briggs

 8. Curtis Adams

 9. Steve Methvin and Jack Keeley

 10. John Leonard HS cheerleaders

 11. Cathy Zelel, Artie Desrosiers, 
Hannah Zegel, and Tim Zegel

 12. John Keeley

  13. Bernie Bettinelli and Carol Bettinelli

 14. Father Scott Adams and Rita Maniotis

9 10

11

12

13 14
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The concert takes place from 4 to 7 p.m. 
Sept. 17 at Meyer Amphitheatre, Datura 
Street at Flagler Drive, West Palm Beach. 
Bring your own blankets or chairs and a 
picnic dinner. 

For more information, call 561-822-1515 
or visit www.wpb.org

Think climate change is fake news? 
The Norton Museum’s Art After Dark 

celebrates its re-opening with the opening 
of “Earth Works: Mapping the Anthropo-
cene,” its first exhibition of the new sea-
son. Technically, the anthropocene exam-
ines the Earth from the period that began 
when human activity became the domi-
nant influence on climate and the environ-
ment. 

This exhibition features the photo-
graphs of artist Justin Brice Guariglia, who 
flew with NASA scientists over Greenland 
in 2015 and 2016 to survey the impact of 
melting glaciers on sea level rise. These 22 
stunning images that range in scale from 
as small as 2.5 by 3.3 feet to as large as 
12 feet by 16 feet will have you marveling 
at the beauty of this glorious landscape 
and asking important existential questions 
about what effect humans are having on 
our planet.  

Mr. Guariglia will discuss his work with 
Tim B. Wride, the Norton’s curator of 
photography, during Art After Dark at 6:30 
p.m. Sept. 7. Also planned for Art After 
Dark from 5-9 p.m.: Live music from 5-6:15 
p.m. is by pianist Barbara Gomulka fol-
lowed by the Nanami Jazz Quartet, which 
features vocalist Nanami Morikawa, at 7:30 
p.m. The 15-minute Spotlight Talks are 
held every 15 minutes from 5:30 to 6:30 p.m. 

The exhibition is on view through Jan. 7.
The Norton Museum of Art is at 1451 

S. Olive Ave., West Palm Beach. Museum 
admission is free. 561-832-5196; www.nor-
ton.org. 

Two great musicals come to the Kravis 
Tickets go on sale Sept. 1 for two shows 

opening at the Kravis Center that celebrate 
the Kravis on Broadway series’ 10th anni-
versary season. 

A production of Rodgers & Hammer-
stein’s “The King and I” takes the stage 
Nov. 7-12 and “Finding Neverland” is on 
tap for Jan. 2-7. 

“The King and I” is one of the most 
beloved musicals — it won Broadway.
com’s audience choice awards — with a 
score that brought classics like “Getting to 
Know You” and “Shall We Dance” to the 
American soundtrack. 

“Finding Neverland” is the outstanding 
musical version of playwright J.M. Barrie’s 
bittersweet story about the innocence of 
children and how a widowed mother and 
children brought a quiet man out of his 

shell and inspired one of literature’s true 
masterpieces. 

The shows are part of Kravis On Broad-
way and tickets are $28 and up. 

The Kravis Center is at 701 Okeechobee 
Blvd., West Palm Beach. Call 561-832-7469 
or visit www.kravis.org. ■

since it’s the second annual such event 
taking over the 500 block of Clematis 
Street in downtown West Palm Beach — 
even though it celebrates PureHoney’s 
sixth anniversary. The Sept. 2 festival fea-
tures more than 20 different bookings by 
Mr. Rullman on four different stages, and 
includes national and regional headlin-
ers as well as some of the best of South 
Florida’s local acts.

“Bumblefest in name actually just 
began last year on our fifth anniversary,” 
Mr. Rullman said. “Prior to that, we just 
had a one-venue party and show.”

That’s changed in a big way over the 
past two years. The 2016 Bumblefest 
headliner was Pennsylvania act the Star-
gazer Lillies, who, along with nearly two 
dozen area performers, drew what Mr. 
Rullman estimated at more than 1,000 
attendees. This year’s locals include 
John Ralston’s Shadows Band (led by the 
namesake vocalist and guitarist who has 
multiple releases on the Los Angeles-
based Vagrant Records label) and Lindsey 
Mills & the Lazy Lovers (led by the young 
vocalist and guitarist who also moon-
lights as the bassist/vocalist for interna-
tional, West Palm Beach-spawned rock 
act Surfer Blood).

“I’m excited to continue to be a part 
of what Steev is doing with everything, 
including Bumblefest,” says Mr. Ralston, 
who’s based in Lake Worth. “I’m just 
honored, really, to continue to be asked 
to play these things. Steev has created 
this culture where you don’t have to fit 
into any certain mold to be a part of it. 
It’s not a scene, or a genre, it’s more like 
an atmosphere. If you’re doing something 
interesting, cool, Steev is probably into it, 
and into helping you in some way. He’s 

very generous with his time and efforts, 
and clearly loves the arts enough that he 
continues to have the energy to explore 
what’s out here in this weird part of the 
world.”

This year’s headliner is Austin, Texas-
based psych-rock quintet Holy Wave, and 
Mr. Rullman also has booked what he 
terms a “sub-headliner” in St. Petersburg-
based swamp-rock trio Pleasures.

“We’ve been dying to make it over to 
Steev and PureHoney’s neck of the woods 
since we began Pleasures a couple years 
ago,” said vocalist/guitarist Katherine 
Kelly. “This will be our first time doing an 
event with them, and we’re super stoked 
to play at Voltaire, the new spot, with so 
many awesome other acts.”

A Boynton Beach native and Lake 
Clarke Shores resident, Mr. Rullman’s 
6-year-old publication is one of the latest 
impressive accomplishments in a 25-year 
area career that’s included being a lead 

vocalist in several bands, a music pro-
moter, and being involved with publica-
tions from The Palm Beach Post to Closer 
magazine and PureHoney.

With its full-color graphics and fold-
out format, including midsection post-
ers, PureHoney has succeeded while 
many other modern print publications 
have failed. Also featuring a strong online 
presence, the ’zine’s monthly band and 
club listings, plus Soundcloud playlist of 
local and touring artists, have resulted in 
a print distribution between 8,000 and 
10,000.

Other participating Bumblefest venues 
include Respectable Street, in business 
since the 1980s and one of the longest-
lasting alternative music nightspots in the 
Southeastern United States, and the com-
paratively new Subculture, across Clema-
tis Street slightly to the east. Voltaire, 
which opened last month, also is owned 
by Rodney Mayo, whose web of influ-

ence includes strands through numerous 
nightclubs and restaurants across South 
Florida.

Mr. Mayo has worked with Mr. 
Rullman since 1998, and Voltaire is their 
latest joint venture. And, it appears, the 
challenge that finally tired the otherwise 
tireless Mr. Rullman.

“Between getting the next issue out, 
opening the new venue, and planning the 
fest,” he said in mid-August, “this might 
be the most ridiculous month of my life.”

The remaining Bumblefest artists, 
spread along both sides of Clematis 
Street’s 500 block, will include Peyote 
Coyote, the Water Colors, Dead and Lov-
ing It, Nervous Monks, Other Body, Jel-
lyfish Brothers, Backstage Escort, King 
Complex, Turtle Grenade, JaiaLai, Deaf 
Poets, Heavy Drag, Wilkes Oswald, Pock-
et of Lollipops, Keith Welsh Music, Grey 
& Orange, and Brother Sundance. ■

 
“Heavy Perspectives” — from 

Metallica to Modern art, a conversation 
with musician and artist Jason Newsted 
— Monday, Jan. 8. Bass guitarist Jason 
Newsted performed with the heavy 
metal band Metallica for five years, and 
when the group was inducted into the 
Rock and Roll Hall of Fame. Interviewed 
by Leslie Streeter of The Palm Beach 
Post, Mr. Newsted will touch on his 
work with Ozzy Osbourne and Voivod, 
and his “crazy and colorful art.”

“Behind the Embassy Door” — A 
conversation with Edward Elson — Feb. 
5. Edward Elson was the U.S. Ambas-
sador to Denmark from 1993-98. In 2001, 

an article in the Palm 
Beach Daily News 
declared, “Since he 
served for six years 
as the U.S. ambas-
sador to Denmark 
and helped cre-
ate National Public 
Radio two decades 
earlier, it’s hardly a 
surprise that Edward 
Elson is a rich source of wild and woolly 
political tales.” He will be interviewed 
by Dr. David Breneman, president and 
CEO of The Society of the Four Arts.

 
“Shining Bright: The Eternal 

Allure of Silver” — A conversation 
with Michael James, owner and found-
er of The Silver Fund — March 5 — 
Interviewed by Daphne Nikolopoulos 
of Palm Beach Illustrated, Mr. James 
will discuss The Silver Fund, which 

has helped build 
multiple large col-
lections and exhibits 
at exclusive art and 
antique fairs in New 
York, Los Angeles, 
Palm Beach, Dallas, 
Chicago and San 
Francisco, London, 
Germany, Switzer-
land, France and 
Italy.

 
“Let Me Entertain You” — A con-

versation with Daniel Biaggi of the 
Palm Beach Opera and Beth Clark  of 
the Young Singers of the Palm Beaches 
— April 2. The Culture & Cocktails 
season closes with its musical finale, 
moderated by Sharon McDaniel of the 
Kravis Center, and featuring both con-
versations with cultural leaders and live 
performances by extraordinary singers.

Admission to each 
Culture & Cock-
tails event is $65 in 
advance and $85 at 
the door. It is free for 
members of the Cul-
tural Council ($250 
level and above). 

All proceeds 
go to support art-
ist programs of the 
nonprofit Cultural 
Council of Palm 
Beach County.

For membership 
information, call 
Debbie Calabria at 
561-472-3330. 

Topics and speak-
ers are subject to 
change depending 
upon the availability of scheduled par-
ticipants. ■
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PHOTO BY MATTHEW MURPHY

Jose Llana and Laura Michelle Kelly in Rodg-
ers & Hammerstein’s “The King and I,” which 
comes to the Kravis Center Nov. 7-12.
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ELSON JAMES

Bumblefest 
>> When: 6 p.m.-4 a.m. Sept. 2 
>> Where: On indoor and back patio stages at 

Respectable Street, 518 Clematis St. (561-
832-9999), plus stages at Voltaire, 526 
Clematis St. (561-408-5603), and Subcul-
ture, 509 Clematis St. (561-318-5142), all 
in downtown West Palm Beach. 

>> Cost: Admission at Subculture is free; $5 
gains access to the other three stages at 
Respectable Street and Voltaire.

>> Info: purehoney@purehoneymagazine.com

COURTESY PHOTO

Music promoter and magazine publisher Steev Rullman produces Bumblefest.
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PUZZLES

UP TO THE CH-CHALLENGE

HOROSCOPES
VIRGO (August 23 to September 

22) Honesty is the best policy, of course. 
But you’ll do better at achieving your 
goals if you can be less aggressive and 
more circumspect in how you phrase 
your comments.

LIBRA (September 23 to October 
22) Your ability to maintain your bal-
ance in confusing situations continues 
to work for you. Stay on the steady 
course, one step at a time. The weekend 
shows improvement.

SCORPIO (October 23 to Novem-
ber 21) Your indecisiveness could sim-
ply be your keen Scorpian sense warn-
ing you to be wary of making a com-
mitment. Take this time to do a more 
thorough investigation.

SAGITTARIUS (November 22 to 
December 21) Good news: New infor-
mation comes your way to help you 
make a more informed decision on how 
to deal with the opportunity that has 
opened up for you.

CAPRICORN (December 22 to 
January 19) This is a good time to rein-

force your self-confidence by acknowl-
edging your good qualities to yourself. 
A lull in your social life ends by the 
weekend. Have fun.

AQUARIUS (January 20 to Feb-
ruary 18) It’s a good time to let those 
recently pent-up emotions flow more 
freely. Why not start by letting the peo-
ple you care for know how you really 
feel about them?

PISCES (February 19 to March 20) 
Resist offers, no matter how well-inten-
tioned, to help with a personal decision. 
Only you know what must be done, and 
you have the emotional strength to fol-
low through.

ARIES (March 21 to April 19) You 
might not like the sudden setback in 
your plans. But keep that headstrong 
Arian temperament in check and wait 
for explanations. Things will begin to 
clear up by week’s end.

TAURUS (April 20 to May 20) 
Enjoy the respite from your recent hec-
tic schedule, but be ready to plunge into 
a new round of social activities. A new 

contact holds much potential for the 
future.

GEMINI (May 21 to June 20) A 
trusted colleague has news that could 
change your perception of a current 
workplace situation. What had seemed 
unfair might prove to be highly favor-
able after all.

CANCER (June 21 to July 22) You 
still need to watch what you say and 
how you say it. What you assert as 
honesty, others might perceive as Crab-
biness. Be patient. This difficult period 
clears up by the weekend.

LEO (July 23 to August 22) Your 
Royalness needs time away from the 
limelight to catch up on things, from 
tidying your desk to making those calls 
you’ve put off. You’re back in the center 
of things by the weekend.

BORN THIS WEEK: You have a 
talent for getting things done. You also 
have a gift for bringing people together 
in both personal and professional rela-
tionships. ■

SEE ANSWERS, B5

SEE ANSWERS, B5

▼
▼

★
Place a number in the empty boxes in such a way that 

each row across, each column down and each small 9-box 
square contains all of the numbers from one to nine.

Difficulty level: 

By Linda Thistle

SUDOKU
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Restaurateurs set about reviving an ’80s legend

Big news in restaurants, in a “Back to 
the Future” way.

Flashback, Palm Beach County, circa 
late 1980s: The so-called California cui-
sine, chef-driven, was raging out West, 
and slowly sliding across the nation. 

Enter two young 
restaurateurs who 
had a vision to bring 
the modern Ameri-
can style with fresh 
ingredients to South 
Florida. 

Burt Rapoport 
and Dennis Max 
joined up to create 
Prezzo — a new con-
cept that would bring 

a fresh take on Italian 
dining to South Florida.

“We were the first restaurant in South 
Florida to have a wood-burning oven,” 
Mr. Rapoport recalls. “The building 
department didn’t know what to do with 
it.” Another pizza maker in Hollywood 
had built his own, but this would be the 
first commercial one built in from the 

ground up.
Angelo Elia, of Casa d’Angelo fame, 

was the first chef.
“His food was so authentic, Italian,” 

Mr. Rapoport said. “It was a great restau-
rant, and a great concept. Like no other 
restaurant here.”

Wood-fired pizzas, wood grilled meats 
and local fish, fresh breads, and pastas 
with heritage sauces true Italians would 
recognize.

The restaurant was an almost instant 
success. Diners flocked to the Boca 

Raton spot and made 
it a must-dine eatery 
on a list among the 
savvy eaters turning 
to “fresh American” 
and authentic ethnic 
cuisines. 

The “Burt and 
Max” team were off 
to a galloping start, 
and over the years, 

their restaurant part-
nerships numbered in the 20s. Two more 
Prezzo’s, along with sports bars, Max’s 
Grills, and currently Burt & Max’s in 
West Delray came from the duo.

But the rapid growth spread over sev-
eral cities and as far north as Orlando 
became too much, and in 1999, they split, 
selling off most of their partnered restau-

rants. The Prezzo group was sold “for a 
lot of cash to a tech CEO,” Mr. Rapoport 
said. The tycoon had visions to take a 
chain of Prezzos nationwide. It never 
happened; the tech bubble burst, the tech 
giant fell and the restaurant mini-chain 
folded.

It was a blow to diners who loved the 
food and casual, modern atmosphere. 
But Mr. Rapoport never forgot it.

Fast forward: In late 2016, he opened 
another of his big dreams, a modern deli. 

Set in western Boca 
Raton, he expected 
Rappy’s to be a hit. 
Instead, it flopped, 
never reaching the 
audience he intend-
ed.

“What the people 
wanted was a modern 
deli with high-quality 
food, but old-school 
prices. But the rent 

and build-out demanded a higher check.”
It never gelled, and he sold it within 

four months. 
All the while, he had been thinking 

of Prezzo. Now might be an opportune 
time. Customers were already asking 
about reviving it. Once news of the deli’s 
closing hit, rumors of a Prezzo comeback 
swirled. Mr. Rapoport said investors got 

wind of it, and immediately showed up to 
back its opening in the former Rappy’s. 

Then, he says, part of a dream team 
appeared.

“Mark Militello called and said he 
read about Prezzo coming back, and told 
me he’d like to be a part of it. Having 
Mark on board was like having a god 
offer,” Mr. Rapoport said. “He totally gets 
the concept.”

The chef, a James Beard Award win-
ner, and the restaurateur have run across 
each other “a few times in 20 years,” Mr. 
Militello said. He’s done some consulting 
with the restaurateur.

The two are bridged with Mr. Rapo-
port’s former partner, Dennis Max. Mr. 
Militello helped put a few of Mr. Max’s 
restaurants in the limelight, eventually 
taking over one of his first California con-
cepts, Max’s Place in Miami. It became 
Mark’s Place, which he expanded with 
four others, including those in CityPlace 
and Boca Raton. He closed the last one in 
2008, and began consulting. 

His latest restaurant is Josie’s in Boyn-
ton Beach, where he’s revived the Italian 
menu with a modern take.

He’ll write the new menu at Prezzo. 
“It will be Prezzo reinvented for 2017,” 
he said. “I think all of us want the same 
thing: for the restaurant to be a suc-
cess.”  ■

MAX RAPOPORT
MILITELLO

LATEST FILMS

‘The Only Living Boy in New York’

★ ½ 
Is it worth $10? No

“The farthest distance in the world is 
between how it is and how you thought it 
was going to be,” Cynthia Nixon’s Judith 
says in the middle of “The Only Living 
Boy in New York” — and darn if that’s 
not true about the movie itself. 

It has a great cast. A wonderful direc-
tor in Marc Webb (“500 Days of Sum-
mer”). A story ripe with possibilities. 
And yet the movie is an off-putting, 
depressing tale about malcontents who 
hate what New York City has become but 
don’t do anything to make it better.

Mr. Webb also shows so little regard 

for mass appeal that it’s hard to believe 
he made the first two “The Amazing 
Spider-Man” movies. The limited target 
demo here — New York social elites 
and those aspiring to join them — will 
likely (ironically) find the film’s preten-

tiousness a tad off-
putting, making it 
hard to say what 
audience will con-
nect with this mis-
begotten narrative. 

Jeff Bridges’ 
u n m i s t a k a b l e 
voice mumbles 
over the open-
ing credits about 
how things were 
better back in the 
day. Even the main 

character, the 20-something Thomas (a 
dull Callum Turner), believes “New York 
has lost its soul.” What exactly he’s bas-
ing this assessment on is unclear, but 
what is clear is that he doesn’t have 

the life experience to say this. He is a 
moper — a well-off young adult who 
hates his publishing mogul father (Pierce 
Brosnan), worries about his depressed 
art dealer mother (Nixon), and doesn’t 
understand why he’s been friend-zoned 
by his crush Mimi (Kiersey Clemons). 
Thomas spends so much time feeling lost 
and sorry for himself that you become 
convinced that all his dreams could come 
true and he’d still find life hollow and 
unfulfilling. Dude, get over yourself.

One night as Thomas tries to get out 
of Mimi’s friend zone he spots his father 
with the beautiful Johanna (Kate Beckin-
sale) and is shocked to discover they’re 
having an affair. Unsure of what to do, he 
follows (stalks) Johanna around the city. 
Then he has an affair with her himself. 
If you wonder what exactly Johanna is 
thinking, you will not be alone.

All the while Thomas has befriended 
his new neighbor, W.F. (Mr. Bridges), 
who’s a bit nosy but gives sage advice. 
One must wonder what the great Mr. 

Bridges was thinking working opposite 
the cardboard box that is Mr. Turner, 
who doesn’t have much screen presence 
and whose character is a wet blanket. 
Without a compelling lead, everything in 
the movie struggles.

At 88 minutes, “The Only Living Boy 
in New York” is too short for the type of 
slow-burn drama it attempts to pull off. 
The idea of generational differences in 
New York City is interesting, but Allan 
Loeb’s script doesn’t do much with it 
until the conclusion, and by then it’s too 
late. The result is a movie that thinks it’s 
much smarter than it really is.

And is there anything worse than a 
pretentious fool? ■
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dan HUDAK
punchdrunkmovies.com

FILM CAPSULES

The Trip To Spain ★★1/2
(Steve Coogan, Rob Brydon, Claire Kee-

lan) Friends and comedians Steve Coogan 
and Rob Brydon play versions of them-
selves as they sample fine dining and tour-
ist attractions throughout Spain. Most of 
it is good conversation that’s reasonably 
consistently funny, though it does get a bit 
too chatty for its own good at times. Not 
Rated: Adult themes. 

Wind River ★★1/2
(Jeremy Renner, Elizabeth Olsen, Kelsey 

Asbille) In a frigid and remote Wyoming 
territory, a hunter/tracker (Mr. Renner) 

and inexperienced F.B.I. agent (Ms. Olsen) 
search for the murderer of a teenage girl 
(Ms. Asbille). The frostiness of the snow-
covered terrain provides a nice texture to 
the compelling story; too bad the last act is 
a bit weak. Rated R.

Logan Lucky ★★★
(Channing Tatum, Adam Driver, Daniel 

Craig) The Logan siblings (Mr. Tatum, Mr. 
Driver, Riley Keough) and career criminal 
Joe Bang (Mr. Craig) plan to rob the Char-
lotte Motor Speedway during the biggest 
race of the year. It’s a fine return to form 
for director Steven Soderbergh (“Oceans 
11”) and is full of cameos to keep you smil-

ing. Rated PG-13.

The Nut Job 2: Nutty By Nature ★
(Voices of Will Arnett, Katherine Heigl, 

Jackie Chan) When a greedy mayor (Bobby 
Moynihan) wants to build an amusement 
park, squirrels Surly (Mr. Arnett) and 
Andie (Ms. Heigl) and the rest of the ani-
mals try to stop the destruction of their 
home. It’s not funny, and it’s actually insult-
ing to the human race. Rated PG.

Kidnap ★★
(Halle Berry, Sage Correa, Chris 

McGinn) A desperate mother (Ms. Berry) 
will stop at nothing to rescue her kid-

napped son (Mr. Correa). The story is thin 
and the action is decent; too bad for Halle 
Berry that mediocrity is not good enough. 
Rated R.

Dunkirk ★★★1/2
(Mark Rylance, Tom Hardy, Kenneth 

Branagh) The brave actions of individuals 
on land, at sea and in the air during the 
WWII Battle of Dunkirk are chronicled in 
director Christopher Nolan’s (“Inception”) 
latest. It’s superb filmmaking per usual for 
Mr. Nolan: Briskly edited, great of use of 
sound and bold images that immerse you 
in the action. Rated PG-13. ■

>> Simon & Garfunkel’s song “The Only 
Living Boy in New York” — released in 
1970 on the “Bridge Over Troubled Water” 
album — is featured in the fi lm.
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The Dish: Fried Mozzarella
The Place: Temple Orange Mediter-

ranean Bistro, Eau Palm Beach Resort & 
Spa, 100 N. Ocean Blvd., Manalapan; 561-
533-6000 or www.eaupalmbeach.com

The Price: $12
The Details: Just about every restau-

rant has some permutation or another of 
mozzarella sticks. 

What’s not to love? They’re gooey and 
crispy and fatty, all at the same time.

But whoever thought they could be 
creamy?

That’s the case with this appetizer of 
fried mozzarella, recently introduced by 
David Viviano, the new chef at Temple 
Orange.

It was made from some of the smooth-
est and mildest of cheeses I’ve tasted. 

The finish was clean — never mind 
that it had been lightly breaded and 
fried. 

The marinara was sweet but piquant, 
and the peperonata served as a garnish 
was both sweet and savory.  ■

— Scott Simmons

THE DISH: Highlights from local menus 

SCOTT SIMMONS/FLORIDA WEEKLY

FLORIDA WEEKLY CUISINE

Do men and women approach 
wine in different ways?

One of the topics that gets brought 
up continually in the wine world is how 
men and women approach, discuss and 
experience wine. There are dozens, if not 
hundreds, of books and articles ruminat-
ing on this very topic. 

In today’s wine trade, women who 
anchor winemaking families devote them-
selves to not only making and marketing 
wine, but to forming groups for “discuss-
ing moderate wine consumption” and 
“its benefits in a healthy lifestyle.” They 
call themselves “Women For WineSense,” 
and work toward getting balanced con-
sumer information placed on wine labels. 
Many of the members’ names appear on 
those very bottles: Margaret Duckhorn, 
Rosemary Cakebread, Annette Shafer, 
Susan Sokol-Blosser, Margrit Mondavi, 
and many more.

Some women make wine, some sell 
it. While the traditional image of a res-
taurant sommelier is almost exclusively 
masculine, the number of female somms 
has gone through the roof. Restaurant 
groups like Danny Meyer’s Union Square 
Hospitality Group have several women in 
positions that are critical both for guest 
relations and sales.

And more and more women are mak-
ing wine decisions … including at the 
restaurant table. Kristene Hansen noted 
in her blog that women who dine out may 
feel more comfortable and less intimi-
dated discussing wine with a female som-
melier. Hansen discovered another inter-
esting point: men often order a pricier 
wine from a woman than they would from 
a man. If they’re trying to impress one 
woman, they want to impress them all.

In the introduction to her annual wine 
guide for women, French critic Isabel 
Forêt says, “women are more sensual, 
their breathing is different … they per-
ceive aromas more subjectively. Wine is 
more than just a simple beverage, it is a 
combination of aromas that open in the 
mouth, offering an infinite number of 
sensations.” Women, she says have more 
olfactory sensitivity to perfumes, to the 
aromas of foods, to the scents of the 
home.

Women also approach the wine world 
with different attitudes and goals. This is 
clear in the hundreds of women’s wine 
clubs, tasting groups, business and social 
networks that have appeared through 
social media.

The About Us pages on these sites 
generally promote the social and com-
fort aspects of wine consumption, the 
meeting new people, networking, sharing, 
exchanging. In fact, female members of 
the international wine club Direct Cellars 
spontaneously formed their own sub-
group within the organization and called 
themselves “The Women of DC.” They 
have a separate Facebook page, and inter-
act with each other apart from the club’s 
many thousands of members.

Popular media has taken notice. There 
are more television series than ever that 
feature wine-loving women in leading 
roles, such as “The Good Wife,” and Con-
nie Britton’s character in “Friday Night 
Lights.” Wine is a part of the lives of 
women such as Skyler White in “Break-
ing Bad,” and Claire Danes’ character on 
“Homeland.” That’s much different than 
the Cosmos that were so enthusiastically 
consumed by Carrie Bradshaw and her 
crew on “Sex and the City.”

So here are some suggestions for your 
next white tablecloth dining experience. 
Your sommelier may be a well-educat-
ed, well-traveled woman who knows the 
wine world from top to bottom. Second, 
servers have learned to not automatically 
offer the wine list to the man at the table. 
There’s an excellent chance that a dis-
criminating and wine-savvy woman will 
be making the selection.

My tasting panel’s favorites this week 
include:

Salentin Malbec Reserve Valle de 
Uco 2014 ($19) — Smooth and quite 
approachable for a full-bodied wine. 
Bright fruit, minerality with notes of plum 
and dark cherry. WW 88.

Mulderbosch Cabernet Sauvignon 
Rosé 2016 ($13) — This wine will go with 
just about any food you like. Pronounced 
leather and cedar on the nose, with a 
firm spine of strawberry and watermelon 
flavor. Since it’s 100 percent Cabernet, it 
tastes just like the big red version, only 
much lighter — and pinker. WW 88. 
kbharvani@colangelopr.com.

Contrade Negroamaro Puglia 2015 
($10) — The Negroamaro grape is char-
acteristic in Puglia, which is the heel of 
the Italian boot. Deep ruby color offering 
a nose of dark flowers and honey. Inter-
esting flavors of warm cherry, blueberry, 
and cocoa. Just a bit on the sweet side. 
WW 89. ■

— Jerry Greenfield is The Wine Whisper-
er. His book, “Secrets of the Wine Whisperer,” 
is available through his website. Read his 
other writings at www.winewhisperer.com.

jerryGREENFIELD

vino@floridaweekly.com

Places 
for specialty 
cocktails
A trio worth noting3

SCOTT’S

THREE 
FOR

3 
THE COOPER
PGA Commons, 4610 PGA Blvd., Suite 100, Palm Beach Gardens; 561-622-0032 or www.

thecooperrestaurant.com.

Chef Adam Brown brings together a menu of local and seasonal ingredients 
for his food — we’ve chowed down on his Mediterranean Mezze Board, which 
includes kale hummus, roasted eggplant spread, falafel, crispy eggplant cakes, 
pickled cucumbers, marinated olives. Another friend’s go-to dish is the meat-
loaf. But we always begin with a cocktail. My favorite? The Rose Colored Glass-
es, with Reyka vodka, the slightly astringent aperol and lime. Everything looks 
better after one of those. For brunch, the Bloody Marys look tasty.

— Scott Simmons

1 
HULLABALOO
517 Clematis St., downtown West Palm Beach; 561-833-1033 or www. sub-culture.org/

hullabaloo/

This gastropub offers Italian-inspired fare and specialty cocktails.
You could go for a pizza baked in the wood-fired oven (the Speck Ham & 

Arugula sounded interesting) or do as we did, savoring a Supreme, with toma-
to sauce, chorizo and other savories. 

But it was the cocktails that won our hearts, with the Dio, a concoction of 
Maestro Dobel Tequila Diamante, Giffard creme de mure, sage, fresh grapefruit 
and lime, with the sour of the citrus contrasting nicely with the sweetness of 
the blackberry-infused crème de mure.

2 
LILO’S STREET FOOD & BAR
701 Lake Ave., downtown Lake Worth; 561-518-

7880 or www.lilosstreetfoodandbar.com.

The $4 margarita (at right) is reason enough 
to visit Lilo’s, the Lake Worth outpost of a Del-
ray Beach spot. 

The drink is sweet and sour, all at the same 
time and tastes freshly made, rather a concoc-
tion made from a mix.

I also love the street foods here — small 
bites priced at under $5 apiece: tacos, wings, 
oysters and more. 

Service can be casual here, so don’t come if 
you’re in a hurry. It’s on island time, but every-
one always is friendly and welcoming. Some-
times, that’s all you need.

SCOTT SIMMONS/FLORIDA WEEKLY



Holiday Party Perfection.
Celebrate the Holiday Season at Breakers West. 

From intimate, informal gatherings to elaborate, one-of-a-kind holiday celebrations, Breakers West 
is the perfect setting with incomparable food, impeccable service, beautiful venues including our 
newly-renovated ballroom, and a clubhouse featuring festive trimmings. 

For an event your guests will remember long after the holidays, call 561-282-3320.

1550 Flagler Parkway, West Palm Beach, Florida 33411  |  breakerswestclub.com



There ’s  a  lo t 
to  love  here .

Don’t take our 

word for it.

Come see for 

yourself.

• Independent Living

• Assisted Living

• Alzheimer’s & 

Dementia Care

Brookdale ofers a 

continuum of care 

for seniors and their 

families, such as: 

Services may vary by community.

Call (855) 562-0177 

today to schedule 

your complimentary 

lunch and visit.

BROOKDALE SENIOR LIVING and BRINGING NEW LIFE TO SENIOR LIVING 

are the registered trademarks of Brookdale Senior Living Inc.

©2017 Brookdale Senior Living Inc. All rights reserved.

Bringing New Life to 

Senior Living®

brookdale.com
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THERE’S 
A LOT 

TO LIKE

INSIDE 
WEST PALM BEACH

Hosted by 

Barry O’Brien

Tune in from 
6-7pm Wednesdays

Offer expires September 29, 2017. Programs, rates, terms and conditions are subject to change without notice and may be withdrawn at any time. 
Opening deposit must be new funds. Florida residents only. Promotion excludes IRA and Business CDs. Annual Percentage Yield (APY) is accurate 
as of the date of publication. Early withdrawal penalty applies; fees may reduce earnings. 1. Minimum opening deposit of 
$10,000 will earn 1.56% APY. Offer applicable to initial 14-month term only. CD will automatically renew to a standard 
14-month CD term at the current rate and APY available at that time.  5647 0817

11431 W. Palmetto Park Rd., Boca Raton, FL 33428 | (561) 488-4293

7593 Boynton Beach Blvd. #120, Boynton Beach, FL 33437 | (561) 737-7667

4920 W. Atlantic Ave., Delray Beach, FL 33445 | (561) 495-2770

1555 Palm Beach Lakes Blvd. #110, West Palm Beach, FL 33401 | (561) 684-0888

 Florida Based. Florida Focused.   |   FloridaCommunityBank.com

EXCLUSIVE CD RATE    |    LIMITED-TIME OFFER! 

Stop by your community Banking Center 

and open your account today or call  

1.877.378.4297 — We’re here to serve you!

EPIC
EARNINGS

Promotional Rate

14-Month Certificate of Deposit 
Minimum Deposit $10,000 of New Funds

1.56%
APY 1



GOLF, WATERFRONT & OTHER LUXURY PROPERTIES

VINCE MAROTTA
LOCAL LUXURY EXPERT

Ocean to ICW Views I 3BR/3.1BA I 3,500 SF I $3.2M

Golf & Water Views I  4BR/4BA I  4,501 SF I  $1.049M

561.847.5700
MarottaRealty.com

CLARIDGE 2-N, JUPITER ISLAND  

BAY HILL ESTATES, WPB

Ocean & ICW Views I   2BR/3.1BA I  2,011 SF I  $525,000Completely Renovated I 3BR/2.1BA I 1,953 SF I $574,900

SAUSALITO, SOUTH PALM BEACH 

Ocean & ICW Views I 2BR/2BA I 1,223 SF I Starting at $329,000

SINGER ISLAND CONDOS

Impact Glass I 2BR/2BA I 1,223 SF I $349,000

CONNEMARA, SINGER ISLAND

Custom Pool Home I 3BR/3BA I 2,082 SF I $479,000

N. CYPRESS DR., TEQUESTA

ICW & Golf  Views I  2BR/2BA I  1,396 SF I  $309,900

GOVERNORS POINTE, NPB

MARTINIQUE II, SINGER ISLAND

2 Contiguous 1-Acre Lots on the Golf Course I From $2.7M

THE BEAR�S CLUB, JUPITER

New Construct ion I  5BR/5.1BA I  4,923 SF I  $1.199M

ALTON, PBG


