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Reconfiguring Flagler Drive as a three-
lane street, narrowing the widths of down-
town roadways and using the resulting 
gain in space for parking spots and bicycle 
paths top a long list of recommendations a 
nationally known city planner thinks West 
Palm Beach should adopt.

Jeff Speck, whose book “Walkable City: 
How Downtown Can Save America, One 
Step at a Time,” resides in Mayor Jeri 
Muoio’s personal library, returned to City 
Hall this month to present the results 
of a $50,000 study commissioned by the 
Downtown Development Authority. The 
Washington D.C.-based consultant kicked 
off the well-attended workshop by finger-
ing the flagship frontage street that runs 

along the Intracoastal Waterway.
“I don’t think people here fully under-

stand how much the configuration of Flag-
ler is hurting the city,” Mr. Speck said. “To 
get people to walk, you’re going to have 
to offer a walk that’s better than a drive. 
The reason you can’t get a restaurant 
to succeed east of Pistache is because

Walk this way: Consultant critiques West Palm Beach’s walkability
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Because of a dearth of storms, and tropical tenderfoots, first responders
 and emergency managers say Floridians may suffer ...  ■   A10
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Heart surgery that doesn�t leave much of a scar,

but does leave a lasting impression.

Having a child with a heart problem can throw any family�s life off beat.

The Heart Center at the Palm Beach Children’s Hospital at St. Mary’s Medical Center is here to restore the

normal pace of life for both children and their parents with minimally invasive treatment options in cardiac care.

The Heart Center’s team is directed by Dr. Michael Black, one of the country’s leading pediatric and congenital

heart surgeons specializing in minimally invasive “Touch Free” techniques. This allows for less scarring and a

quicker recovery, which means that kids – and their parents – can get back to enjoying their normal, healthy lives

as soon as possible.as soon as possible.

901 45th Street � West Palm Beach, FL  33407

For more information and

to receive a FREE KITE,

call 561-841-KIDS

Learn more at: PalmBeachChildrens.com

COMMENTARY

We’ll be there for you

As Florida’s springtime exits 
stage left and the curtain of summer 
descends, thousands of young people 
are finishing high school, and consid-
ering their next great adventure. The 
National Center for Educational Sta-
tistics reports approximately 3 million 
students nationwide will graduate this 
school year from public high schools. 
What will come after is always the 
next, big shoe waiting to drop. The 
juncture is one of the most challenging 
that a young person makes in pursuit of 
their dreams. They must make a choice 
of direction and set out on a path lead-
ing to the rest of their lives. 

Parents, teachers, relatives, and 
friends have anticipated for years this 
day of reckoning. They lecture inces-
santly on the importance of topping off 
a high school diploma with a post-sec-
ondary degree. It is not rocket science. 
Higher education is a fundamental 
building block toward achieving bold 
ambitions. Parents have been down this 
road. Their own educational experi-
ences branded them and the opportuni-
ties they have earned. Whatever their 
experience, they understand acquiring 
a college education is a bread-and-
butter issue. While a degree is no guar-

antee of immunity from the economic 
challenges of a lifetime, it is a high card 
when dealt a hand full of uncertainties; 
and it can keep you in the game while 
others all around you fold. 

Even so, with the costs of a college 
education escalating, it is common to 
question whether a degree is really 
worth the price. There is, however, 
plenty of proof certain of its economic 
value. Pew’s most recent data indicates 
young, high school-only graduates earn 
about 62 percent of what their college-
graduate peers earn. In 1965, they used 
to do better. The figure then was nearly 
81 percent. You might ask why the gap 
has widened, especially now, when col-
lege graduates are without jobs and 
underemployed. 

Pew says it is because the earnings 
are continuing to decline of young 
adults for whom a high school diploma 
is the end of the line. In other words, 
the steady decline in the earning power 
of high school-only graduates makes 
the earnings of college graduates look 
more robust by comparison. Of course, 
do not even consider dropping out of 
high school. Unless you get lucky or 
turn criminal, research says you will 
face a life of low wages and the lurking 
predations of negative outcomes. 

The bad news is that barriers are 
mounting to educational opportunity 
for students from low and middle-
income households. The finances are 
daunting. Student debt now totals over 
$1 trillion, the highest form of consum-
er loan debt, behind mortgages. 

Two-thirds of all college graduates 
shoulder some level of college debt, 
an average of $26,000 per individual 
student, says Fortune magazine. Tack 
on the interest at the rate approved last 
fall by Congress, and add an additional 
$715 million in interest payments that 
are in addition to repayment of loan 
principal. The uncomfortable truth, 
says U.S. Sen. Elizabeth Warren, is that 
the federal government is making tons 
of money off the backs of parents and 
students struggling to sustain and man-
age the financial commitment college 
now requires.

Sen. Warren has announced legisla-
tion in the Senate intended to address 
the issue of college debt, including 
the capacity to refinance loans and 
pay for decreasing loan interest rates 
by increasing the tax rate paid by the 
wealthy, invoking the so-called Buffet 
rule. 

“When interest rates drop, people 
can refinance their home, and they 
can refinance their business debt. It’s 
regarded as a smart move for any con-
sumer or business. But student bor-
rowers are prohibited from doing that 
under most programs,” Sen. Warren 
told MassLive.com, “This bill says 
we’re going to change that and let them 
refinance that down to current low 
rates.” The policy, if approved by Con-
gress, could help ameliorate the grow-
ing problem of college finance. 

This progression of students from 
preschool through higher education 
is one of the most persistent rhythms 

commonly shared throughout Ameri-
can life by families and communities. 
As a society, we have given young peo-
ple the hope as well as the expectation 
that college or a technical, post-sec-
ondary education is an important next 
step following high school — if they 
have the grades and the aspirations. 

For poor families and families of 
modest means, stitching together the 
financial resources is daunting. If there 
are multiple children in the family, 
deciding which child gets the opportu-
nity can become an economic version 
of Sophie’s choice. 

More preschool through grade eight 
students will enter public school sys-
tems this next school year than at any 
time in our nation’s history —so says 
the center for educational statistics. 

With the hopes, aspirations, and 
lives of so many young people at stake 
now and in the future, Sen. Warren’s 
proposed legislation deserves serious 
consideration. It’s one way to say we’ll 
be there for you. ■

— Lilly is a native Floridian and 
past president and CEO of the Com-
munity Foundation for Palm Beach 
and Martin Counties. Her professional 
career spans more than 25 years in the 
charitable sector, leading major phil-
anthropic institutions in the South and 
rural Appalachia. She resides with her 
family and pugs in Jupiter. Email her at 
llilly15@gmail.com and follow Lilly on 
Twitter @llilly15.
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A W A R D S  I N C L U D E :

 Received “A” rating in The Leapfrog Group’s 2013  
Hospital Safety Score  two consecutive times

 Recognized by The Joint Commission as a Top Performer  
on Key Quality Measures® in 2011 and 2012

 One of Healthgrades® America’s 100 Best Hospitals  
for Stroke Care™ in 2012 and 2013

 Healthgrades® 2014 Five-Star Recipient for Treatment  
of Heart Failure for the eighth year in a row

 Certified Primary Stroke Center by The Joint Commission

 Accredited Chest Pain Center with PCI by the Society  
of Cardiovascular Patient Care

 Recipient of the American Heart Association’s Get With  
The Guidelines®–Gold Plus Quality Achievement Award  
in 2013 for Stroke and Heart Failure

 Ranked Among the Top 10% in the Nation in 2014  
for the Treatment of Stroke for the fifth consecutive  
year by Healthgrades®

And more

E M E R G E N C Y  C A R E

REMEMBER: 
You have a choice. 
You can ask the  
EMS to take you to 
Palm Beach Gardens 
Medical Center. 

Setting the Gold Standard in Emergency Care
3360 Burns Road | Palm Beach Gardens | PBGMC.com

Be prepared for an emergency. 

Call 561.625.5070
for your FREE First Aid Kit.

H
“TAKE ME TO 
 PALM BEACH GARDENS 
 MEDICAL CENTER!”



A4    NEWS    WEEK OF JUNE 5-11, 2014 www.FloridaWeekly.com    GARDENS/JUPITER FLORIDA WEEKLY

Publisher

Michelle Noga
mnoga@floridaweekly.com

Editor

Betty Wells
bwells@floridaweekly.com

Reporters & Contributors
Scott Simmons

Athena Ponushis

Tim Norris

Jan Norris

Mary Jane Fine

Artis Henderson

Linda Lipshutz

Roger Williams

Amy Woods

Janis Fontaine

Ron Hayes

Presentation Editor 
Eric Raddatz

eraddatz@floridaweekly.com

Graphic Designers

Elliot Taylor

Paul Heinrich

Natalie Zellers 

Hannah Arnone

Chris Andruskiewicz

                                        

Account Executives
Barbara Shafer

bshafer@floridaweekly.com

Alexa Ponushis
alexa@floridaweekly.com

Patty McKenna
pmckenna@floridaweekly.com

Sales and Marketing Assistant
Tara Hoo

                                        

Circulation Manager
Willie Adams

Circulation
Evelyn Talbot

Chelsea Crawford
Headley Darlington
Clarissa Jimenez

Loretta Wilson

Published by 

Florida Media Group LLC

Pason Gaddis
pgaddis@floridaweekly.com

Jeffrey Cull
jcull@floridaweekly.com

Jim Dickerson
jdickerson@floridaweekly.com

Street Address: 
FLORIDA WEEKLY

11380 Prosperity Farms Road, Suite 103

Palm Beach Gardens, Florida 33410

Phone 561.904.6470 • Fax: 561.904.6456

Subscriptions:

Call 561.904.6470 
or visit us on the web at
www.floridaweekly.com 

and click on subscribe today.

One-year mailed subscriptions:

 $31.95  in-county

$52.95 in-state  
$59.95 out-of-state

OPINION

amy GOODMAN
Special to Florida Weekly

rich LOWRY
Special to Florida Weekly

VA health care’s socialist paradise

For the left, the Department of Veterans 
Affairs is how health care is ideally sup-
posed to work. No insurance companies, 
no private doctors, no competition — just 
the government and the patient.

The VA is an island of socialism in 
American health care. It generally provides 
adequate care — to a limited universe of 
people and for only certain conditions 
— but has long been plagued by scandal. 
It is perhaps the worst bureaucracy in 
the federal government. As with all such 
single-payer-type systems, the cost of the 
notionally free health care is in the ration-
ing, in this case the wait times that have 
had desperately ill vets hung out to dry for 
months.

The usual Obamacare excuses don’t 
apply here. The existence of the VA isn’t 
politically controversial. No one is trying to 
repeal it, or “sabotage” it. What we’re see-
ing is simply unaccountable bureaucracy 
in action.

When the benchmark was created for 

VA facilities to get vets appointments with-
in 14 days, meeting the goal was easy: All it 
took was logging appointments dishonestly 
to hide the wait time. This is how poor-
ly performing government bureaucracies 
have met goals from time immemorial; it’s 
why, on a much more vast and monstrous 
scale, Soviet five-year plans were always 
such runaway successes on paper.

The VA system worked for everyone but 
the patients — and the whistle-blowers. 
The daughter-in-law of a Navy vet in Phoe-
nix who died after never getting follow-up 
for his “urgent” case was told, in lines that 
perfectly capture the spirit of socialized 
medicine: “It’s a seven-month waiting list. 
And you’re gonna have to have patience.”

But the bureaucracy acted with alacrity 
when its reporting scheme was at risk. In 
St. Louis, the former chief of psychiatry 
says he was put under administrative inves-
tigation when he complained about wait 
lists. A whistle-blower who worked in Fort 
Collins, Colo., alleges that she and a col-
league were transferred when they refused 
to hide wait times.

So far, the VA affair is running the 
usual course of Obama administration 
scandals, with the requisite denial and 
lack of accountability. Then-VA Secretary 
Eric Shinseki referred to the incidents as 

“isolated cases” (even though 26 facilities 
are now under investigation), and he has 
stepped down.

The White House has reverted to its 
default position of maintaining that it 
doesn’t know much about what’s happen-
ing in the vast government it always wants 
to make bigger. Spokesman Jay Carney 
seemed to suggest that the president first 
heard about the scandal on CNN.

Of course, the problem with wait times 
and the trustworthiness of the VA’s own 
reporting wasn’t news. The Government 
Accountability Office has been warning 
of it since 2000. It headlined a December 
2012 report, “VA HEALTH CARE: Reli-
ability of Reported Outpatient Medical 
Appointment Wait Times and Scheduling 
Oversight Need Improvement.”

The VA obviously isn’t going anywhere, 
but the scandal should be the occasion for 
making it more transparent and account-
able, and giving vets more choices. As of 
now, it represents a case study in how a 
bureaucracy tends to its own interests, 
even at the expense of veterans relying on 
it for matters of life and death. ■

— Rich Lowry is editor of the National 
Review.

Maya Angelou, Still she rises 

“You may write me down in history
With your bitter, twisted lies,
You may tread me in the very dirt
But still, like dust, I’ll rise.”

These are the words Maya Angelou 
wrote in her poem “Still I Rise.” She 
died last week at 86 at her home in 
North Carolina. In remembering Maya 
Angelou, it is important to recall her 
commitment to the struggle for equality, 
not just for herself, or for women, or for 
African-Americans. She was committed 
to peace and justice for all.

“If growing up is painful for the 
Southern Black girl, being aware of her 
displacement is the rust on the razor 
that threatens the throat,” she wrote in 
the opening pages of her first breathtak-
ing autobiography, “I Know Why the 
Caged Bird Sings,” which chronicles 
her childhood to the age of 17. Born 
Marguerite Ann Johnson in St. Louis, 
at the age of 7 or 8, she was raped by 
her mother’s boyfriend. He was killed 
shortly thereafter. As a result of the 
trauma, she remained virtually silent 
for five years, speaking only to her 
brother. She became a single mother at 
17, and struggled to support her son as 
she worked a variety of jobs, eventually 
gaining success as a calypso singer.

She heard Martin Luther King Jr. 
address the Harlem Writers Guild, of 
which she was a member, and joined 
with a fellow performer to produce and 
sing in “Cabaret for Freedom” in Green-
wich Village, to raise funds for King’s 
Southern Christian Leadership Confer-
ence. By some accounts it was King, 
or the legendary activist and organizer 
Bayard Rustin, who asked her to take on 
a leadership role with the SCLC, which 

she accepted, becoming the group’s 
Northern coordinator.

 Maya Angelou became a supporter 
of Fidel Castro and the Cuban revolu-
tion. She met and fell in love with a 
South African civil-rights activist, and 
they moved to Cairo with her son. They 
stayed together for three years, but she 
stayed on in Africa, moving to Ghana, 
where she met Malcolm X. The two col-
laborated on the pivotal political project 
that Malcolm X was developing, the 
Organization of Afro-American Unity. 
She returned to the U.S. to support 
the effort, but Malcolm X was assas-
sinated shortly after her return. That 
tragedy, and the 1968 assassination of 
her friend Martin Luther King Jr., dev-
astated Angelou. It was in 1969 that she 
was encouraged by the author James 
Baldwin, among others, to focus on 
her writing. Thus was born her first of 
seven autobiographies and the phenom-
enal career for which Maya Angelou is 
known around the world. Reciting her 
poem “On the Pulse of Morning” at 
President Bill Clinton’s first inaugural in 
1993 catapulted her into the mainstream 
consciousness. 

While some schools and libraries 
still censor her work for unflinchingly 
depicting the life she led, it was through 
my hometown library, while in my early 
teens, that I first saw Maya Angelou. 
The library invited her to speak, and 
speak she did — and danced, and sang, 
in a display of talent that made us laugh, 
cry and gasp as she moved her black and 
white audience of hundreds ... together.

In commemorating Maya Angelou, 
none can speak as eloquently as she did 
herself about people who inspired her. 
At the Democratic National Conven-
tion in Boston in 2004, she spoke of 
Fannie Lou Hamer, who attempted, 40 
years earlier, to gain recognition for the 
Mississippi Freedom Democratic Party. 
Angelou said: “In the most private part 
of the heart of every American lives 
a burning desire to belong to a great 
country. To represent a noble-mind-

ed country where the mighty do not 
always crush the weak and the dream of 
democracy is not in the sole possession 
of the strong.”

Maya Angelou’s tribute two years 
later, on the passing of her friend Coret-
ta Scott King, could be said of Ange-
lou herself: “She was a quintessential 
African-American woman. Born in the 
small-town, repressive South. Born of 
flesh and destined to become iron. Born 
a cornflower and destined to become a 
steel magnolia.” 

 In eulogizing actor and activist Ossie 
Davis at his 2005 memorial service in 
Harlem’s historic Riverside Church, 
Maya Angelou’s delivery was poetic as 
always. Her words of reflection on his 
death can serve as well as we note her 
passing:

 “When great trees fall, rocks on dis-
tant hills shudder. Lions hunker down in 
tall grasses, and even elephants lumber 
after safety. When great trees fall in 
forests small things recoil into silence, 
their senses are eroded beyond fear. ... 
Great souls die, and our reality bound to 
them takes leave of us.”

Maya Angelou’s eloquence, in her 
poetry, lives on:

“Out of the huts of history’s shame
 I rise
 Up from a past that’s rooted in pain
 I rise
 ...Bringing the gifts that my ancestors 
gave,
 I am the dream and the hope of the 
slave.
I rise
I rise
I rise.” ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,200 stations in North America. 
She is the co-author of “The Silenced 
Majority,” a New York Times best-seller.
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www.harboursideplace.com.
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Grand Opening Fall 2014

Dine
� Tommy Bahama

� deep blu seafood grille

� Bravo Cucina

� Too Bizaare

� Burger Fi

� Coffee Culture

Shop
� White House | Black Market

� Chico's

� Francesca’s

� iClass Eyewear

� Swim & Sport

� John Craig

� And more!

Enjoy
� Wine on the Waterfront

� Sunday Morning Cars & Coffee

� Art on the Amphitheater

� Summer Concert Series

� Cultural Festivals

� And more!
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New Treatment  
for Breast Cancer

Innovation Meets Surgery

For more information or to 
schedule an appointment, 
call 561-548-4JFK (4535).

JFK Medical Center is the first in Palm Beach County and The Treasure 

Coast to ofer a new state-of-the-art technology to treat Breast Cancer 

called Intraoperative Electron Radiation Therapy (IOERT). IOERT involves 

the administration of a single dose of radiation during surgery. After the 

surgeon removes the cancer, IOERT more precisely targets the remaining 

tissue at highest risk for recurrence. Because IOERT is done at the time of 

surgery, it treats the tissue when it is is most sensitive to radiation, before 

scarring occurs. Instead of waiting a few weeks to start radiation therapy, 

it takes place immediately. 

A patient will wake up from surgery and have received radiation that is 

equivalent to the dose that is typically given over 6 weeks. Most eligible 

patients won’t need to undergo any additional radiation therapy. For those 

patients who do need additional 

radiation, treatment is shortened 

by at least a week. Our team 

of physicians customizes the 

treatment plan for every patient.

Reduce Breast Cancer Treatment from Six Weeks to One Day with IOERT

PET TALES

National parks and pets
The national park trip is a classic family vacation, but does Fido belong there?

BY KIM CAMPBELL THORNTON

Universal Uclick

Visiting a national park is a pop-
ular pastime, especially during sum-
mer. We decided to beat the crowds 
last month by visiting Yellowstone and 
Grand Teton national parks before the 
vacationing hordes overtook them. Two 
of our dogs stayed home with a pet sit-
ter, but Harper — our most experienced 
traveler — came along for the ride. 

I dithered about bringing her until 
the very last minute. Dogs can enter 
national parks, but they’re not allowed 
on most trails or in buildings. National 
park lodges don’t permit them, although 
some campgrounds and cabins make 
allowances for dogs. And forget about 
taking Buster to see Old Faithful spout 
or stroll along the boardwalk at Biscuit 
Basin checking out the steaming sulfur 
pools. He’ll be canina non grata. 

I knew all this going in, but as it 
turned out, the offseason was a great 
time to bring a dog. The rules still 
applied, but with trails closed by snow 
and many lodges not yet open, we didn’t 
feel as if we were missing out on any-
thing by just driving through and see-
ing the sights. The driving snowstorm 
at Old Faithful meant that Harper was 
more than happy to stay in the car while 
we waited for the geyser to blow, and, of 
course, we didn’t have to worry that she 
would overheat. 

Harper also stayed in the car when 

we pulled over to photograph bison 
grazing or a couple of grizzlies grubbing 
for grubs after their long winter nap. 
But when it wasn’t snowing, hailing, 
sleeting, raining or thundering — all of 
which we encountered during our two 
days in Yellowstone — Harper hopped 
out of the car at the turnouts and walked 
with us as we appreciated the stunning 
views. If a vista required a short hike, 
we took turns staying with her.

At Grand Teton, it was sunnier if still 
cold, so Harper got more and longer 
walks at the turnouts and outside the 
visitor center. At one turnout, we put 
out some hides (scent) so she could 
practice her nose work. She found all 
three in record time — just before it 
started hailing. 

We stayed outside the parks in Jack-
son, Wyoming, spending three days at a 
bare-bones motel and three at a luxury 

resort offering offseason rates. Meals 
included car picnics, brunch at dog-
friendly Cafe Genevieve and coffee at 
Persephone Bakery, which had outdoor 
seating. Other times she snoozed in 
her crate in the hotel room. On the 
two occasions that we needed to go 
somewhere without her — a hike with 
a local wildlife biologist and a visit to 
the National Museum of Wildlife Art 
— Harper stayed at Happy Tails Pet 
Resort at Spring Creek Animal Hospital 
in Jackson, which I had called before our 
trip to make arrangements.

On the way home, we made a bonus 
visit to Zion National Park in Utah, 
where we met other people with dogs in 
tow. Zion has the same pet rules as other 
national parks, but it has one trail that 
permits dogs. The paved Pa’rus Trail 
follows the Virgin River for almost two 
miles and is an easy stroll. (Tip: Don’t 
drive your dog through Zion’s hairpin 
roads if he’s prone to car sickness.)

For the best national park visit with 
dogs, make reservations at boarding 
kennels and pet-friendly hotels well 
beforehand, and keep your dog’s vacci-
nation record handy in case you decide 
to park him at a kennel for a day while 
you hike. Traveling by RV is another 
good option because your dog will have 
a safe place to stay if you go somewhere 
he can’t. If you want to take him hiking, 
make your way to the nearest national 
forest, where dogs generally are permit-
ted. Just don’t forget your bear spray. ■

To protect both pets and wildlife, keep your 
dog on a leash and follow the rules about 
where dogs are permitted.

>> Kendra is a 6-year-old 
spayed Australian Shepherd. 
She is mellow and enjoys being 
around people. She knows how 
to sit and give paw. She qualifi es 
for the Senior to Senior program; 
adopters 55 and over pay no 
adoption fee.

>> Wiggles is a 2-year-old 
spayed American shorthair. She is 
an unusual gray and black-and-
white tiger cat with white feet and 
light green eyes.  

To adopt or foster a pet
 Peggy Adams Animal Rescue League, 
Humane Society of the Palm Beaches, is located 
at 3100/3200 Military Trail in West Palm Beach. 
Adoptable pets and other information can be seen at 
hspb.org. For adoption information, call 686-6656. 

>> Dorito is a neutered 
male orange tabby, 
approximately 1 year old.  
He’s an affectionate boy who 
really enjoys his “cuddling 
time”.  He’d be a great 
addition to a home with or 
without other pets.

>> Garfi eld is a 
neutered male gray tabby, 
approximately 2 years old.  
He is quiet and laid-back, 
and gets along well with 
people and with other cats.  
He’s waiting for a new home 
in a loving household.

To adopt or foster a pet
Adopt A Cat is a no-kill, free-roaming cat rescue 
facility at 1125 Old Dixie Highway, Lake Park. The 
shelter is open to the public Mon-Fri, 2 p.m. to 6 
p.m., and Saturday, 2 p.m. to 5 p.m. For information, 
and photos of other cats, visit adoptacatfoundation.
org, or on Facebook, Adopt A Cat Foundation. For 
adoption information, call 848-4911.

Pets of the Week
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visit our NEW website at 

www.RevolutionDating.com  
561-630-XOXO (9696)

Photos From our April and May Events

23 Years of

Matchmaking Follow the Matchmaker...

Kelly Leary has a Masters Degree in Psychology and 23 successful 
years in the dating industry. A top matchmaker, she has been 

profi led by ABC News, The Palm Beach Post, The Stuart News and 
other publications. For the past fi ve years she has written a monthly 
dating advice column called “The Singles Scene.”

Don’t miss our next 
Hot Summer Nights Party! 

(RSVP today...Selling Out Now. Limited Space)

Call. Start. Love.

If you are SINGLE, DIVORCED or WIDOWED between 28 & 78

We can help you fi nd LOVE again!

 BULGING/HERNIATED DISCS 
 DEGENERATIVE DISC DISEASE

 FACET SYNDROME
 FAILED BACK SURGERY

*WITHOUT THE USE OF DRUGS, INJECTIONS OR SURGERY

Health care at     
AFFORDABLE

  RATES. 

DR. MICHAEL PAPA 

Chiropractor
Clinic Director 

Get seen today! 
Cash patients welcome on most insurances!

Get Back in the Game 
         Full Physical Therapy Facility
                           *Treat Neck Pain, Back Pain and Sciatica caused by

20 Years in Jupiter & Palm Beach Gardens!
W E  A C C E P T  M O S T  I N S U R A N C E  P L A N S

G I F T  C E R T I F I C A T E

COMPLIMENTARY  CHIROPRACTIC
EXAMINATION & CONSULTATION

This certii cate applies to consultation and examination and must be presented on the date 
of the i rst visit. This certii cate will also cover a prevention evaluation for Medicare recipients 
The patient and any other person responsible for payment has the right to refuse to pay, 
cancel payment or be reimbursed for any other service, examination or treatment that is 
performed as a result of and within 72 hours of responding to the advertisement for the free, 

discounted fee or reduced fee service, examination or treatment. Expires 06/25/2014.

$150
V A L U E 

$150
V A L U E 

School Physical, 

Camp Physical, 

Sports Physical

$20

THREE LOCATIONS
° JUPITER   °  PALM  BEACH GARDENS   °  PORT SAINT LUCIE

Peggy Adams offers matchmaker
program for cats, potential adopters

SPECIAL TO FLORIDA WEEKLY

Peggy Adams Ani-
mal Rescue League 
has 46 cats long 
overdue for adoption 
— the animals have 
collectively spent 
over 14,000 days at 
the shelter. 

Cats of all ages, 
colors and person-
alities include Jill, a 
5-year old gray-and-white domestic short-
hair, who has logged more than 530 days 
at the shelter; JJ, a tiger-striped cat who 
is barely a year old; and 14-year old Eadie, 
with a tortoiseshell coat.

To help find homes, Peggy Adams Ani-
mal Rescue League offers numerous adop-
tion programs, including its newest initia-
tive: Meet Your Match.

The program, introduced by the ASPCA, 
is the only known method that evaluates 
an animal’s behavior and interests and 
matches them to an adopter’s preferences. 

A cat is evaluated based on level of inter-
est in play, exploring, “talking” and atten-
tion needs and then assigned a ‘feline-ality 
(a research-based assessment of a cat’s 
behavior). Cats are assigned color-coded 
personality types, such as love bug (pur-
ple), sidekick (orange) and party animal 
(green). 

Individuals looking to adopt complete 
a one-page questionnaire about how they 
envision a cat fitting into their lifestyle. The 
results determine a color for the adopter’s 
personality, paired with suggestions for 
the ideal type of cat for the adopter. For 
instance, green adopters are most success-
ful with cats who quickly adapt to new 
situations (like the party animal), purple 

adopters are perfect for cats who need 
time and encouragement to adjust to new 
surroundings (similar to a love bug) and 
orange adopters are a good fit with a com-
panion cat (comparable to a sidekick). 

 The league also offers affordable pro-
grams such as Senior to Senior Adoptions 
and Name Your Own Adoption Fee. Senior 
to Senior Adoptions is a free adoption 
program which allows adults 65 and older 
to adopt a pet five years and older. Name 
Your Own Pet Adoption Fee is a special 
program that allows adopters to name their 
own price to adopt any of the available cats. 
A huge cost-saving feature when adopting 
from Peggy Adams Animal Rescue League: 
Every cat is already vaccinated, spayed/
neutered and micro-chipped.

 The benefits to adopting a cat are vast 
and varied. Cats can ease loneliness, reduce 
stress, alleviate anxiety and improve your 
mood. Leading medical studies have linked 
cat ownership with a reduced risk for heart 
disease and greater longevity. But the best 
reason is to have a forever friend to share 
your love, laughter and joy.

Peggy Adams Animal Rescue League’s 
adoption center is open daily from 11 a.m. 
to 6 p.m. For additional information, visit 
peggyadams.org or call 686-3663.

  The league’s mission is to provide shel-
ter to lost, homeless and unwanted animals; 
to furnish medical and other services for 
the care of companion animals; to care for, 
protect, and find quality homes for home-
less and neglected animals; to advocate 
animal welfare, community involvement 
and education to further the bond between 
people and animals, for the mutual benefit 
of both. In 2013, the league provided ser-
vices to more than 30,000 animals. 

For more information, visit peggyadams.
org. ■

Mom Cat: 3, over 525 
days at the shelter 
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*On select models. See dealer 
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Largest Infiniti 
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Roadside Assistance . Towing 
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Chuck Schumacher
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Two or more vehicles  available at this price.Two or more vehicles  available at this price.

 ZERO DOWN

3101 Okeechobee Blvd.
Just West Of Palm Beach Lakes Blvd.

www.infinitiofpalmbeach.com

www.schumacherauto.com

Hours: 

8:30 - 8PM Mon-Fri
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‘13 Infiniti G37 Sedan
Grey/tan interior
sunroof and more!

#Z2837 $25,497

‘12 Infiniti G37 Coupe
Sport, red/black
leather, navigation

#Z2829 $31,997

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘14 Infiniti QX70
Graphite/shadow, black
leather, 12k mi, clean

#Z2839  $35,997

‘12 Infiniti G37 Coupe
White/black leather
spotless only 10k

 $31,997

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘11 Infiniti G37 Coupe
Black, navigation, sunroof
auto, new tires

#Z2826 $30,997

‘13 Infiniti JX35
Black/black leather
navigation, dual DVD’s

#143263A $41,897

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘12 Infiniti QX56
Platinum, navigation
2nd row bench, 8 pass

#Z2847  $49,797

‘12 Infiniti EX35 Journey
Graphite with sunroof
just 17k miles, 

#Z2849  $32,997

*Lease the G37 Sedan and Q50 for 24 months, 10k miles per year. Lease the Q60 Coupe, QX60, M and G Convertible for 39 months, 10k miles per year. 
All Zero Down. These Vehicles require $1,550.00 due at signing, all plus dealer fee, bank acquistion fee, first payment. No security deposit on all 
vehicles shown.Payments do not include state and local taxes, tags,  registration fee and dealer fee. Must take delivery from dealer stock. Pictures for 
illustration purposes only.  WAC for qualified buyers, See dealer for details. Expires 6/30/2014.

#Z2851
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Floridians suffering from hurricane amnesia

BY ATHENA PONUSHIS

aponushis@fl oridaweekly.com

Kieran Bhatia first felt an affinity for 
meteorology as a sixth-grade student in 
Maryland, when he realized how much 
the colors he would see on a radar screen 
affected his sports schedule. His teacher 
always had radar on in the back of the 
classroom. Young Kieran found it fasci-
nating how those colors would forecast 
his afternoons. Plus, he thought it was 
cool how everyone liked to talk about 
the weather.

Now a Ph.D. student at the University 
of Miami Rosenstiel School, Mr. Bhatia 
has been drawn to the study of hurri-
canes, though he has yet to live through 
one. He is not alone.

Florida has had eight years of storms 
staying away and eight years of people 
moving in. Looking at the state’s longest 
hurricane drought in history — well, 
the longest drought on record since 1851 
— coupled with the huge influx of new 
residents — Florida boasts four cities on 
Forbes’ latest Top 20 list of America’s 
fastest growing cities — Mr. Bhatia fears 
there may be a knowledge deficit in pub-
lic preparedness. 

Again, he is not alone.
Florida Power & Light executives 

say they can’t sleep at night, tossing-
and-turning over a complacent public. 
Emergency management directors worry 
there’s a bit of communal “amnesia,” as 
Florida’s going on nine years with no 
hurricane landfalls.

FPL estimates 40 percent of its cus-
tomer base, or close to 4 million people, 
have never experienced a major hur-
ricane. They are new customers. The 
Southwest Florida Regional Planning 
Council reports a 50 percent turnover 
rate in demographics every eight years, 
meaning snowbirds who were weath-
ered to tropical storms may have been 
replaced by tropical tenderfoots. And the 
Palm Beach County Division of Emer-
gency Management says statistics show 
90 percent of people don’t even know 
if they live in a storm-surge evacuation 
zone.

This new blood and lapse of memory 
motivated Mr. Bhatia to gather his Ph.D. 
buddies and hit the ground running, 
forming a “Canes on Canes” weather 
team with a calling to inform communi-
ties: “Here’s what scientists want you to 
know when you see what you see on TV.”

“People look at the graphics they see 
on TV with more of a skeptical eye than 
an informed eye,” Mr. Bhatia says. “They 
don’t know how worried they should be.”

One of the slides in the “Canes on 
Canes” presentation carries the headline, 
“With great weather comes great respon-
sibility,” putting a youthful, Spider-Man 
spin on the subject matter. The ensuing 
slide shows the paths of the 58 hurri-
canes that have passed through South 
Florida since 1851, including 31 major 
storms; the density of color makes it look 
like the peninsula has been hit by a Pink 
Floyd laser light show.

Through the fresh presentation, the 
students hope to impart messages like:

■ A larger storm does not mean a 
stronger storm, as Mr. Bhatia points out, 
“Hurricane Andrew was a very small 
storm but one of the strongest hurri-
canes to make landfall in the U.S.” 

■ There’s more to the story than 

the category. Only one mile per hour 
separates a Category 1 from a Category 
2. Only one mile per hour separates a 
Category 3 from a Category 4. Mr. Bhatia 
says, “Categories, yes, they are important 
and they are scientifically-grounded, but 
at the same time, it’s just a peak wind 
speed, it’s not something we want some-
one at home to look at and say, ‘OK, I’m 
basing all my decisions on if it’s a Cat-
egory 1 versus a Category 3.”

■ There’s more to the storm than the 
fastest observed wind speed. Remember 
the water. Mr. Bhatia says the flooding 
due to storm surge is a silent killer; it 
does not receive a lot of attention but 
statistically, it is the No. 1 cause of deaths 
in hurricanes. 

“A lot of people take a sigh of relief 
when August passes and there’s no hur-
ricane, but the peak for South Florida is 
October,” Mr. Bhatia says. “I think peo-
ple need to realize that when they’re 
getting ready for Halloween, they’re 
also getting ready for the peak of hur-
ricane season.”

The most enlightening part of the 
presentation may be the explanation sur-
rounding the “cone of uncertainty,” the 
storm projection that carries a name 
as ominous-sounding as some “Princess 

Bride” character. Here are the takeaway 
points of the cone:

■ Scientists design the cone based on 
what happened two out of three times in 
the past five years, so one out of three 
times, scientists expect the storm’s track 
to go outside the cone.

■ Scientists will use the same fore-
cast cone all season long, no matter the 
storm. Uncertainty may be higher in 
some storms than others, but all season 
through, you’ll see the same cookie-
cutter cone on TV.

■ The cone shows the probable path 
of the center of the storm, not impact. A 
storm is much larger than the center of 
its track. Impact can extend far beyond 
the cone, even if the forecast track is 
correct.

“Just because you’re not in the cone, 
you have to realize that one out of three 
times, your storm center is forecast to go 
outside of your cone,” Mr. Bhatia says. 
Everyone should be prepared, not just 
the cone-destined. 

On the flip side, he adds, “If two out 
of three times the center’s going to come 
over you, that should be enough to start 
preparing, right?”

Asked if the science is saying Florida’s 
due, since the state’s months away from 

being nine years hurricane-free, Mr. Bha-
tia says, “The science is telling us that 
South Florida is always due. Historically, 
one out of every three years we’ll have a 
hurricane that affects South Florida, so I 
think every year, you should be expect-
ing a hurricane to come … Florida’s very 
unique in that we have great weather 
but it comes with a price … I’d say we’re 
always due, not to let your guard down 
because of recent trends, for all we know, 
2014-2015 could be just like 2004-2005.”

FPL President Eric Silagy punctuates 
this “not a question of if, but when” view. 
“We are going to be hit by a storm at 
some point and that’s why we all need to 
prepare as if it’s going to be this season,” 
he says.

In the years since Florida’s last hurri-
cane, Mr. Silagy says FPL has prepared 
by investing $1.4 billion to harden its 
system; inspecting all power poles 
(over a million); inspecting more than 
15,000 miles of line (Mr. Silagy lends 
perspective by saying that’s the equiva-
lent of going from Florida to California 
round-trip twice); clearing vegetation 

Dearth of storms, and 
tropical tenderfoots, worry 

first responders and 
emergency managers, who say 
we aren’t prepared for season.

PHOTOS BY ADAM BARON / FLORIDA WEEKLY

Employees participate in the annual drill at FPL’s Physical Distribution Center and Category 5 Command Center in Riviera Beach.

FPL President Eric Silagy addresses officers of the Florida National Guard during the drill.

Preparation included working bucket trucks.
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from over 100,000 miles of line, (which 
Mr. Silagy equates to going around the 
world four times), all thanks to the time 
Mother Nature has given them. Mr. 
Silagy prays people don’t take this time 
for granted. He encourages everyone 
to prepare. “That’s what we do here at 
FPL,” he says. “Every day that we’re not 
actually responding to a storm, we are 
preparing for a storm.”

Mr. Silagy says this at FPL’s Physi-
cal Distribution Center and Category 
5 Command Center in Riviera Beach 
during the utility’s week-long, simulated-
storm drill. Every year, FPL makes up a 
fictional, virtual hurricane so employ-
ees can hone their craft at post-storm 
power restoration. This year virtual Hur-
ricane Echo strengthened to a Category 
3, making landfall in Highland Beach. 
Storm surge swelled up to nine feet 
in Palm Beach. Six to 12 inches of rain 
fell throughout the state. Five tornadoes 
spun off the storm. The hurricane exited 
near Jacksonville.

“We don’t drill to understand what 
we do well,” Mr. Silagy says. “We really 
drill to understand where we can do bet-
ter, where there are gaps, where we can 
improve.”

Wanting employees to be hit by the 
element of surprise, much like a real 
storm, FPL meteorologists threw make-
believe curveballs at them, like the flood-
ing of a substation, or loss of a gas line, 
all on day one.

In early May, the media invited on day 
five of the drill, Mr. Silagy stands next to 
a general in the Florida National Guard. 
Mr. Silagy wears a blue shirt and black 
loafers. The general wears camouflage 
and black boots. FPL’s signature lightning 
strike stitched over Mr. Silagy’s heart. 
The words “U.S. Air Force” stitched over 
the general’s heart. 

Mr. Silagy announces a “unique” part-
nership with the Florida National Guard, 
where a mid-level officer will be embed-
ded for six months with FPL’s emergen-
cy preparedness unit, allowing the two 
entities to develop a closer relationship 

before an event occurs, so they can react 
better together when it does occur.

“You can’t do a storm restoration 
without logistics, and I would argue 
there’s probably no better entity in the 
world than the U.S. military on handling 
logistics,” Mr. Silagy says. “And as good 
as we think we are at FPL with logistics, 
I’m looking forward to learning some 
lessons.”

Taking the mike, Brigadier Gen. James 
Eifert adds, “Better integration with our 
fellow first responders is no longer a 
buzzword or a catchphrase, it’s an imper-
ative. Restoring power to the citizens of 
Florida is more than just a metric, it’s 
about saving lives. … We need to better 
understand the vulnerabilities of our 
power grid, our water supply … so we 
can better serve our citizenry.”

Bill Johnson, director of the Palm 
Beach County Division of Emergency 

Management, does not want people to 
approach storm season solely relying on 
government. “We are not the safety net,” 
he says. “They need to be prepared. … 
We’ve got our plans in place. It’s impor-
tant our citizens have their plans in 
place, as well.”

This season the county is pushing a 
“Know Your Zone” 
campaign. Mr. John-
son describes the 
campaign as aggres-
sive and comprehen-
sive. He says their 
message has not 
changed, but they 
have reshaped it, 
simplified it to target 
a broader audience.

The message is 
four-fold: “Make a plan. Build a kit. Be 
informed. Get involved.”

Emergency management even 
revamped their website, shortening 
their web address to the memorable 
www.readyPBC.org. And the department 
added the smartphone app DART, short 
for Disaster Awareness & Recovery Tool.

“We want to target millennials, the 
younger generation, and allow them to 
push the message up to our elderly popu-
lation,” Mr. Johnson says. 

Addressing storm surge, Mr. Johnson 
shares the county mantra: “Hide from 
the wind. Run from the water.” At maxi-
mum, 250,000 people would have to 
evacuate Palm Beach County in the event 
of a Category 5 storm, he says.

Concerned that the nervousness peo-
ple used to attach to the start of hurri-
cane season may have drifted apart like 
clouds in the sky, Mr. Johnson says he 
cannot emphasize enough, “Prepared-
ness is the key.” ■

Ten years after the big call — a look back

BY ROGER WILLIAMS

rwilliams@fl oridaweekly.com

Thursday, Aug. 12, 2004: a pleasant 
summer morning and a nice afternoon, 
with the wind carrying a sweet sea-
scent many miles inland, accompanied 
by the edges of an endless gray sky. 

It was exciting, at first, because what 
lay just beyond the western horizon was 
supposed to miss — this looming storm 
named Charley that looked like an evil 
explosion, on television radar.

Most people on the Gulf Coast still 
felt excited the next morning, too, a day 
that fell almost comically on Friday the 
13th. 

Although the sky grew deeply, omi-
nously gray, they trusted both the 
National Hurricane Center and their 
local meteorologists, who said that they 
were not on Hurricane Charley’s target 
map.

But that was wrong.
Starting just before 11 a.m., that bru-

tal day became the hallmark legacy 
of three regional meteorologists, who 
recognized nearly simultaneously that 
the southwest coast was about to get 
hammered: Jim Farrell, chief meteorolo-
gist at WINK-TV, and Jim Reif, the chief 
meteorologist at ABC7, along with Rob-
ert Van Winkle, the chief meteorologist 
at NBC2.

Wayne Sallade, Charlotte County’s 

director of the Office of Emergency 
Management (the EMO), calls it “Jim 
Reif’s bright shining moment. He had a 
lot of bright shining moments, but this 
was the brightest.” 

Mr. Reif died April 7 at 61, following 
a bicycle accident in Fort Myers. But 
on that infamous morning, and together 
with Mr. Van Winkle and the NBC2 
team, he decided that an 11 a.m. advisory 
from the National Hurricane Center was 
going to be wrong — or if not wrong, 
not right enough. 

They recognized that the intense and 
fast-moving storm had experienced a 
“wobble,” and would likely turn right 
(east) toward the barrier islands of Lee 
and Charlotte counties, and the heavy 
population centers nearby.

It was a maverick moment. No 
meteorologist likes to differ on air 
from the scientists of the National 
Weather Service and the National 
Hurricane Center. But they did it 
anyway.

“Even though the National Hur-
ricane Center has not declared this a 
major hurricane,” Mr. Reif announced, 
“this is in fact a major hurricane, and we 
are growing more and more concerned 
that this is going to be a major impact to 
us in Southwest Florida.”

And then he nailed it, on the air: “You 
need to take protective measures now, 
to protect your life and the lives of your 
loved ones.”

Those warnings, some two hours 
ahead of the NHC’s confirmation 
that Southwest Florida’s meteorolo-
gists were right, not only saved 
lives (about 15 deaths ultimately 
occurred), but it saved many people 
from having to endure a lot more suf-
fering than they did.

How it happened Friday morning
Beginning at 8 a.m., the NHC issued 

a standard, data-based analysis and pre-
diction of the dangerous storm. That 
was based on information delivered by 
radar and the hurricane hunter crews 
that fly their aircraft into the storm.

The NHC also issued an intermediate 
advisory at 11 a.m., something it didn’t 
used to do frequently but offers regularly 
in a program called NOW-casting, when 
a storm becomes an imminent threat, 

explains Mr. Sallade.
In that advisory, which turned out to 

be off the mark, the NHC noted that 
Hurricane Charley was still tracking 
north of the region, with winds blowing 
as much as 150 miles per hour.

The men and women at the NHC 
were doing their job exactly as they 
should have, says Mr. Sallade. 

“The 11 a.m. advisory was based on 8 
a.m. data. They need three hours to get 
that stuff out. They were reporting what 
they saw,” he explains. 

“At the Hurricane Center, 
they’re scientists. They’re not 
media people.” 

Meanwhile back in the studio 
at NBC-2, Jim Reif — both a 
scientist and a media person 
— was doing his job, too, along 
with everybody else. They’d 

been up all night, cool, calm and 
collected, watching a bullet that 
hadn’t changed course. 

But suddenly at about mid-
morning they were sweating, 
because they realized that every-

one from the Caloosahatchee River 
north was in the crosshairs of the 
violent storm.

“What Jim and Robert were doing,” 
says Mr. Sallade, “was tracking Char-

ley from what the current position 
showed” — very nearly in real time. 
“They were showing where the aircraft 
said the center of circulation was, in 
relation to the advisory” — which in 
part was where the aircraft said it was 
three hours earlier.

As soon as the two meteorologists 
noticed the wobble, they knew they 
were going to have to break with the 

When Hurricane Charley hit Friday, 
Aug. 13, 2004, meteorologists 

made the decision to deviate from 
the National Weather Service. 
It probably saved a lot of lives.  

JOHNSON

COURTESY PHOTO

The “Canes on Canes” team from University 
of Miami Rosenstiel School, from left: Brian 
McNoldy, Falko Judt, Kieran Bhatia, Jason 
Godwin and Matt Onderlinde.

ADAM  BARON / FLORIDA WEEKLY

The fictional Hurricane Echo was a Category 3 during the drill, landing in Highland Beach.

SEE CALL, A39 w
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PRE-OPENING SPECIAL

5 WEEKS OF 
UNLIMITED CLASS

$99
OFFER VALID FOR NEW CLIENTS ONLY. 

CLASSES NON-RETURNABLE, NON-TRANSFERABLE.

OPEN HOUSE 
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OPENING JUNE 16 
PALM BEACH GARDENS!

P A L M  B E A C H  K E N N E L  C L U B
MORE WAYS TO WIN  |  MORE WINNERS  |  MORE FUN    

BELVEDERE @ CONGRESS, WEST PALM BEACH 561.683.2222                                                      PBKENNELCLUB.COM                       

CHAMBER OF COMMERCE OF THE PALM BEACHES                            2013 BUSINESS OF THE YEAR WINNER

SATURDAY AFTERNOON, JUNE 7

THE BELMONT STAKES 
CALIFORNIA TRIPLE CHROME PARTY!

COME SEE CALIFORNIA CHROME GO FOR THE TRIPLE CROWN, LIVE VIA SIMULCAST! 

PLUS 15 GREYHOUND RACES, FREE PHOTO BOOTH, LIVE MUSIC,  

TRACKSIDE BBQ, DRINK SPECIALS, SEAVIEW RADIO HANDICAPPING CONTEST,  

PRIZE DRAWINGS & MORE! 
 

FATHER’S DAY CELEBRATION 

SUNDAY AFTERNOON, JUNE 15 
SALUTING ALL DADS WITH FREE ADMISSION, GIVEAWAYS FOR MEN AND A 

FATHER’S DAY RACE FEATURING EIGHT TOP MALE GREYHOUNDS. PLUS FOOD 

AND DRINK SPECIALS FOR ALL! 
 

Clever gadgets help keep life cool when storms heat up
BY ELLA NAYOR

enayor@fl oridaaweekly.com

It’s that time of the year when the 
weather folks start making an appear-
ance on the TV channels with a bit 
more frequency. Cone of concern and 
storm trajectory begin to sound famil-
iar, as do advertisements for hurricane 
shutters, generators and other supplies 
to keep one safe during a tropical storm 
or hurricane. Preparation is key to keep-
ing cool in the event of a severe storm. 

At Florida Weekly we collected a list 
of some useful and tech-savvy fun gad-
gets to help you and your family blow 
through another hurricane season.

Communication
Knowing what’s happening is key to 

protecting yourself and family during 
a severe storm. A radio or device that 
delivers storm track updates, evacuation 
orders and routes and other need-to-
know facts is vital to staying safe.   

The Red Cross FRX3 Eton Emergen-
cy Radio features AM/FM and NOAA 
Weather radio bands. The built-in solar 
panel radio can be powered with a hand 
crank. The device comes with an LED 
flashlight, cellphone charger, internal 
rechargeable battery and a glow-in-the-
dark locator. Available at the www.red-
crossstore.org for $60.

Staying connected via smartphones 
helps to keep you in the know through-
out a hurricane or severe storm. Hur-
ricane by American Red Cross features 
a free app that allows users to track the 
weather and gets local area alerts on 
IOS or Android devices. The app also 
lists open Red Cross shelters and offers 
information on how to handle a storm 

before, during and after. 

Water safety/sanitation
Staying clean and healthy after a 

storm is paramount. 
There are 

many differ-
ent products 
to sanitize and 
create potable 
drinking water. 
Steripen has 
an eco-friend-
ly hand crank 
device to clean 
and treat water 
in 90 seconds. 
And CamelBak 
All Clear is a solar water purifier that 
neutralizes contaminants and creates 
potable drinking water in 60 seconds. 

www.camelbak.com has the purification 
device available. Cost is $99.

Power please
Clean water and communications 

after a storm are necessary but without 
power, life pretty much comes to halt. 
To keep your life moving despite the 
weather, check out the Goal Zero Yeti 
400 Solar Generator Kit. 

This solar-powered machine gener-
ates portable power for during unex-
pected outages. The generator is ideal 
for TVs, laptops and smaller medical 
devices such as the CPAP sleep apnea 
aid. And extra bonus: no fumes. Cost 
is $659.98. Available at /www.goalzero.
com. 

Find your best friend
Storms can be loud and startle pets. 

Sometimes they get loose. 
So, to find them quickly, ensure your 

four-legged friends are registered and 
have a microchip, but also consider a 
GPS finder. 

The GPS Pet Locator by Pocketfinder 
allows owners to track lost pets on 

a website or 
via android 
or IOS phone. 
And the device 
is rugged and 
water- proof. 

Av a i l a b l e 
online at www.
pocketfinder.
com. Cost is 
$129.95 plus 
monthly ser-
vice for $12.95.

For function 
and fun

The news is 
out that a storm 
is expected to 
strike so its time to prepare. 

Though weathering a storm is unavoid-
able, having some fun and maybe even 
learning a thing or two about weather 
and the atmo-
sphere is pos-
sible! 

Check out 
the Skymas-
ter Wind 
and Weather 
Meter. The 
pocket gad-
get lets you 
track weath-
er such as 
wind speed, 
temperature 
and baromet-
ric pressure. 

The device is water resistant and 
floats and is available for $178 at www.
weathershop.com. ■

Red Cross FRX3 Eton Emergency Radio helps 
you stay in tune with vital information during 
a severe storm.

The CamelBak All Clear 
is a UV water purifier.

The GPS Pet Locator by 
Pocketfinder lets owners 
track lost pets on a 
website or via Android or 
IOS phone.

This pocket gadget lets you 
track weather such as wind 
speed, temperature and 
barometric pressure.

This solar-powered generator is ideal for TVs, 
laptops and smaller medical devices such as 
the CPAP sleep apnea aid.



1.855.456.1900
Palm Beach Gardens, FL

PGA National Resort & Spa
2014 FAMILY FUN E VENT AND CONCERT SERIE S

PGARESORTSUMMER.COM
� fun for the entire family!

*Kids free program valid through 9/30/2014 when nightly resort fee is paid. One child 12 and under free breakfast with one paying adult in Palm Terrace. Golf free after 2pm for each child 12 and under 

playing with paying adult. $30 cart fee additional. Room rates valid through Sept. 30, 2014, based on availability, new reservations and not valid with groups or other offers.

BOOK YOUR RESERVATION TODAY:

$129++

Family Fitness Weekend                       June 6�7

3rd Annual Craft Beer Festival & Burger Bash    June 14

Concert on the Green with Paul Barrere and  Fred Tackett   June 14

Carnival & Crafts        June 21

Fiesta Weekend                 June 27-28

Red, White & Blue Weekend       July 4-5

Hooray for Hollywood Weekend                July 11-12

Pirate Weekend      Aug 1�2

Sweet Treat Weekend                   Aug 8�10

Hawaiian Weekend         Aug 16

PGA Pig Out Gourmet Food Truck Expo & Custom Car Show   Aug 30-31
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When formulating a hurricane plan, 
make sure it includes all members of the 
family, including pets. 

After so many animals were aban-
doned following Hurricane Katrina in 
New Orleans and Hurricane Charley in 
Southwest Florida, disaster prepared-
ness officials have stepped up measures 
to help pets and to encourage owners to 
plan ahead in case a hurricane strikes.

The Hurricane Pet Friendly Shelter 
operated by Palm Beach County Animal 
Care and Control can hold 300 people 
and up to 700 animals. dogs, cats, small 
pocket pets only.

All animals, with the exception of rep-
tiles, are welcome at the center. People 
should bring cages and other items for 
their animals. Current rabies vaccina-
tion, pet wearing a current license tag, 
and recent application of flea/tick medi-
cine is required.

People need to pre-register their pets 
with Animal Care and Control before 
heading over to the shelter. To register 
for the pet shelter, call Animal Care and 
Control at 233-1266 or register online at 
www.pbcgov.com/pubsafety/animal.

Residents pre-registered with the spe-
cial needs shelter may pre-register their 
pets to stay at the Pet Friendly Shelter.

The shelter is located at the West 
Boynton Beach Park and Recreation 
Center only during activation.

Other pet-friendly shelters are avail-
able across the Treasure Coast and in 
Broward and Miami-Dade counties. If 
people find they need to go to a county-
run pet shelter, they will be required to 
stay as well and will need to care for 
their pets throughout the stay. The best 
option is for people to leave the area and 
take their pets with them. Don’t expect 
local veterinarians or boarding kennels 
to accept animals. They will fall under 
the same guidelines and conditions as 
residents. To prepare their pets for hur-
ricane season, owners should attend to 
the following:

  ■ Vaccinations: Make sure pets are 
current on these now. It takes a couple 
of weeks for most immunizations to 
become protective so it’s too late once a 
storm approaches.

■ Identification:  Put pets’ county 

licensing tags on their collars, as well 
as an ID tag with your phone num-
ber. Make sure your address and phone 
number is current on ID tags. 

A microchip ID (available through 
most veterinarians as well as Animal Ser-
vices), is highly recommended because 
collars can be lost during storms but the 
chip will remain implanted and own-
ers can update the company as to their 
whereabouts,

■ Hurricane kit: Gather up pet sup-
plies. (See accompanying box.)

■ Medications: Make sure you keep 
a few weeks’ worth on hand so you 
won’t have to rush to refill them at the 
last minute.

■ Secure a place to stay.

Pet hurricane kit
■ Leash and secure collar

■ Pet food (in waterproof containers), 
enough for at least one week

■ Water for one week

■ Manual can opener

■ Bowls for food and water

■ Impact-resistant crate of sufficient size

■ Bedding (blanket or towels)

■ Litter, litter box and scoop for cats

■ Pet’s regular medications

■ Toys, chewies and other stress relievers

■ County license and other 
identification (microchip IDs are 
encouraged)

■ Proof of vaccinations

■ Photo of pet

■ Pet first-aid kit

■ Grooming items 

Web sites
■ Pbcgov.com /publicsafety/

animalcare/hurricane.htm: For Palm 
Beach County information.

■ Hsus.org: The Humane Society of 
the United States also has a download-
able pamphlet on disaster preparedness.

■ Petswelcome.com: A listing of 
hotels and motels that accept pets.  

■ Floridapetfriendly.com: A list-
ing of emergency shelters that accept 
pets. ■

Pet family members need a plan, too

Portable 
generator 
safety tips

■ Follow the instructions that come 
with your generator.

■ Never run generators indoors, 
including garages and sheds.

■ Locate the unit outdoors and far 
from doors, windows and vents.

■ Install battery-operated CO alarms 
in your home.

■ Before refueling the generator, 
turn it off and let it cool down. ■

— Source: Consumer 
Product Safety CommissionThe costliest storms in U.S.  history

  Name (State) Year Category Damage
 1 Katrina (Fl, La, Ms) 2005 3 $108,000,000,000 
 2 Sandy (N.J., N.Y.) 2012 1 $ 50,000,000,000
 3 Ike (Tx, La) 2008 2 $ 29,520,000,000 
 4 Andrew (Fl, La) 1992 5 $ 26,500,000,000 
 5 Wilma (Fl) 2005 3 $ 21,007,000,000 
 6  Ivan (Al, Fl) 2004 3 $ 18,820,000,000 
 7 Charley (Fl) 2004 4 $ 15,113,000,000 
 8 Rita (La, Tx) 2005 3 $ 12,037,000,000 
 9 Frances (Fl) 2004 2 $  9,507,000,000 
 10 Allison (Tx) 2001 TS $  9,000,000,000 

— Source: National Hurricane Center

BOB EPSTEIN, FEMA NEWS PHOTO

An aerial view of Miami-Dade County showing damage from one of the most destructive 
hurricanes in the history of the United States. Hurricane Andrew did extensive damage to 
homes in Homestead, leaving massive devastation in its wake. One million people were 
evacuated and 54 died in this hurricane.
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Storm action timeline
Early

summer
Hurricane
Watch is 

announced

Hurricane
Warning is

issued

After 
the storm

During 
the storm

■ Develop your storm 
plan.
■  Stock your hurricane 
supply kit. 
■  Create a checklist 
of items you will want 
to take with you if you 
have to leave. 
■ Take “before” 
pictures of your home 
for insurance purposes. 
■  Find out the 
elevation of your home. 
■ Make sure your 
street address is 
clearly marked on your 
home. 

Hurricane conditions 
are possible within the 
next 48 hours. 
■ Clear your yard 
of potential fl ying 
debris, including lawn 
furniture, toys, etc.
■ Lower the water 
level in the swimming 
pool by one foot. 
■ Board up windows.
■ Gas up the car. 
Check your oil and tire 
pressure. 
■ Get cash. ATMs 
and banks may not be 
open after a storm. 
■ Turn the refrigerator 
to the coldest setting. 
■ Store plenty of 
water. 

Hurricane conditions 
are possible within the 
next 36 hours. 
■ Gather important 
documents. 
■  Finish shuttering 
doors and windows. 
■ Evacuate if you are 
ordered to do so. 
■  If you’re staying 
home, designate a 
safe room. Interior 
bathrooms or closets 
on the lowest level 
with no windows work 
best. 
■ Charge cell phones 
and other devices.

■ Stay indoors. 
■ Stay away from 
windows even if 
they’re shuttered. 
■ Listen to media 
reports for the latest 
information. 
■ Stay inside even if 
it appears calm. Do 
not go out until the 
all-clear is given. 

■ The longest part of 
the process, recovery 
can take weeks. 
■  Move slowly and 
cautiously as you 
survey and clean up. 
Most injuries take 
place after the storm. 
■ Do not use public 
water until you are 
notifi ed that it is safe. 
■  Avoid travel if 
possible. 
■  Do not connect 
generators to house 
wiring. 
■  Beware of downed 
power lines, wild 
animals and even 
domestic animals that 
may be frightened or 
lost. 
■ Take pictures of 
damage and contact 
your insurance agent. 

Agencies and organizations
offer emergency help

Hindsight is always a dishonest voice 
for the present. Storms on the east 
coast have been few since Hurricane 
Wilma during the 2005 season — the 
last major hurricane to affect the Palm 
Beach County area. But no one wants 
to walk down the street and see fallen 
trees and power lines scattered along 
the road, and wonder what to do next. 
But this scenario is a reality we should 
prepare for during every season. 

Floridians know from experience 
that neighbors, churches and local busi-

nesses come together in unprecedented 
ways to help with recovery efforts. 
Nevertheless, we’ve compiled some of 
the contact information for the “big” 
organizations that can serve as a start-
ing place for either volunteerism or for 
your own recovery once the weather 
system has passed. 

From reporting downed power 
lines to who to call about clean water, 
canned food and local shelters, these 
accredited contacts will help with your 
questions and needs. ■

What’s in a name? Wind and rain

2000 - Keith
2001 - Allison
2001 - Iris
2001 - Michelle
2002 - Isidore
2002 - Lili
2003 - Fabian
2003 - Isabel
2003 - Juan
2004 - Charley

2004 - Frances
2004 - Ivan
2004 - Jeanne
2005 - Dennis
2005 - Katrina
2005 - Rita
2005 - Stan
2005 - Wilma
2007 - Dean
2007 - Felix

2007 - Noel
2008 - Gustav
2008 - Ike
2008 - Paloma
2010 - Igor
2010 - Tomas
2011 - Irene
2012 - Sandy
2013 - Ingrid

■ These names have been retired:

Arthur
Bertha
Cristobal
Dolly
Edouard
Fay
Gonzalo

Hanna
Isaias
Josephine
Kyle
Laura
Marco
Nana

Omar
Paulette
Rene
Sally
Teddy
Vicky
Wilfred

2014 STORM NAMES

Every year since 1953, the National 
Hurricane Center has generated an 
alphabetical list of names for the 
season’s tropical storms and hur-
ricanes. At fi rst, the lists consisted of 
only female names; since 1979, the 
names alternate between male and 
female. There are six lists that con-
tinue to rotate, changing only when 
there is a hurricane so devastating 
that its name is retired.

Bridges
Travel across the area’s bridges becomes unsafe once 

winds reach gale force, or in excess of 34 mph. Even if physi-
cal barricades are not present, drivers should exercise com-
mon sense when pre-storm travels involve crossing bridges.

Evacuation orders for barrier islands will be issued well in 
advance of a storm, and those affected should promptly heed 
such orders, before travel across bridges becomes unsafe 

and roads are closed off. ■

Important Phone Numbers 

* American Red Cross 

833-7711
www.redcross.org

* FEMA 

Disaster assistance 

(800) 621–3362

www.fema.gov

* FPL outages

697-8000
www.fpl.com/storm

*  Health, Human

Services 
211
www.pbcgov.com

* Hurricane Help Line  

800-227-8676

 
* The Salvation Army

686-3530
www.salvationarmy.org

* United Way 

375-6600
www.unitedway.org

* Emergency

Management 

712-6400
www.pbcgov.com/dem/

hurricane/
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A NEW STORE HAS OPENED IN THE AREA

20%-50% OFF
Storewide

20%-50% OFF
Storewide
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At what age should 
Botox and facial 
fi llers be started?

Botox and facial fillers are safe and pre-
dictable methods to treat facial wrinkles that 
have been used in the United States for 
over a decade. There is always controversy 
regarding the proper age to begin using either 
treatment.  A recent survey conducted by 
the American Society for Dermatologic Sur-
gery showed that the use of these cosmetic 
treatments increased by more than 50% for 
patients 30 years old or younger between 
2012 and 2013. I feel the cut-off of age 30 is 
low and that the age when wrinkles begin to 
form is closer to 35.

Botox is usually used to smoothen the 
forehead, crow�s feet area and vertical lines 
between your eyebrows.  Fillers are used in 
the cheeks, lines between the nose and lips, 
lines extending down from your lips and in 
the lips themselves.   Regular use of Botox 
prevents repeated skin folding which eventu-
ally leads to permanent changes to the skin 
itself.  Fillers contribute to development of 
collagen which can have long term anti-wrin-
kle effects even after the filler is reabsorbed.

Ultimately, my goal is to restore a younger 
appearance and avoid altering the way you 
look.  The decision of when is the right time 
to start any cosmetic treatments is up to you.  
If lines and wrinkles are becoming more obvi-
ous than a few years ago, then the time is now.  
To see if Botox or facial fillers are right for 
you, please call my office to schedule a free 
consultation.

Dr. Michael Lipan�s interests are focused on 
facial plastic surgery, having completed a fellowship 
at Stanford University, a position accredited 
by the America Academy of Facial Plastic and 
Reconstructive Surgery. 

Originally from New York City, Dr. Lipan 
completed undergraduate work at Cornell University, 
went on to graduate in the top quartile of his class 
with a distinction in research at the Mt. Sinai School 
of Medicine, and then trained with well-respected 
facial plastic and reconstructive surgeons at the 
University of Miami. Dr. Lipan resides in Palm 
Beach Gardens with his wife and their two daughters.

ASK THE 

COSMETIC SURGEON

ADVERTISEMENT

Ask The Health & Beauty Experts

Gardens Cosmetic Center 
4060 PGA Blvd. Suite 203
Palm Beach Gardens, FL 33410
561-626-3223
www.gardenscosmeticcenter.com

Michael Lipan, M.D.,
Facial Plastic Surgeon

Gardens Cosmetic Center 

ASK THE 

DENTAL EXPERT  

Question: I hate my smile, but I�m too 
afraid to go to the dentist. I have severe anxi-
ety every time I think about it. What can I do?

Answer:  If you hate your smile and hate 
the dentist at the same time, then sedation 
dentistry is your ticket to a beautiful healthy 
smile and oral health. 

Sedation dentistry is the administration of 
a sedative medication to produce a state of 
calmness, drowsiness, or relaxation so you 
won�t experience stress during treatment. The 
degree of your anxiety will determine the type 
of sedation you receive.

If you desire something to take the edge 
off, oral sedation may be something you may 
consider. Many dentists offer this level of 
sedation. It involves taking 1 or 2 sedative 
pills before treatment which will simply relax 
you. 

If you are a true dental-phobe then IV 
sedation is what you need. IV Sedation can 
only be administered by a Board Certified IV 
Sedation Dentist and involves administering 
medication intravenously. The medications 
can be slowly adjusted, or titrated to achieve 
and maintain a deeper state of sedation so 
that you can undergo procedures with abso-
lutely no memory whatsoever. Analgesics or 
pain killers can also be administered through 
the IV line, so you should experience abso-
lutely no discomfort. Local anesthetic is still 
always administered to keep the area numb, 
but you won�t know or feel you had any 
injections.  The administration of IV medica-
tions for your appointment will allow you to 
undergo more extensive dental procedures 
such as cosmetic smile makeovers, dental 
implant surgery, dental reconstruction or cos-
metic crowns without the stress or memory
of the procedures.

Jay L. Ajmo D.D.S., P.A.,
Cosmetic, Restorative & Implant 

Dentistry Board Certifi ed IV Sedation

Solutions for Fear 
of the Dentist   

Jay L. Ajmo D.D.S.,P.A.
PGA Center for Advanced Dentistry
7100 Fairway Dr. Suite 59
Palm Beach Gardens, Fl. 33418

Dr. Jay Ajmo earned his Doctor of Dental 
Surgery degree from Emory University School 
of Dentistry in 1986.  He is an active member of 
The American Academy of Cosmetic Dentistry 
and designated Master Cosmetic Dentist by the 
Rosenthal Institute for Aesthetic Dentistry.

He�s been awarded Diplomate Certification from 
the International Congress of Oral Implantologists, 
Diplomate from the American Dental Implant 
Association and a Mastership from the Misch 
International Implant Institute. He�s a member of 
The American Academy of Oral Implantologists.
Dr. Ajmo is Board Certified in IV sedation and 
maintains an active membership with the American 
Society of Dental Anesthesiology.

Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

It’s Local. It’s Entertaining. It’s Mobile.

Healthy Living Tips for Men

Save enough pennies and you have a 
dime. Save enough dimes and you have 
a dollar. Save enough dollars and, well, 
get what you have always wanted, like 
that big screen television, cool car or 
vacation home. It may take some time 
for the big ticket items, but if you work 
hard and start saving early, you could 
achieve your goal. Staying healthy can 
work the same way. By doing the 
little things, like wearing sunscreen or 
going for a walk, you can live a longer, 
healthier life.

Good lifestyle habits can pay high 
dividends for men in the long run. In 
honor of Men’s Health Month in June 
and with National Men’s Health Week 
right around the corner (June 9-15), 
here are a few tips to help you live 
healthy:

■ Start moving. Regular exercise 
can help prevent and control both 
high blood pressure and diabetes, and 
maintain healthy cholesterol levels. 
Aim for 30 minutes of moderate physi-
cal activity on most, if not all, days 
of the week. You can stay fit with a 
number of different activities, from 
jogging and swimming, to gardening 
and dancing.

■ Eat right. Take extra helpings of 
fruits, vegetables and whole grains 
while passing on the deep-fried fast 
foods, bakery products, and packaged 
snack items. Limit saturated fat by 
choosing fish and poultry.  

■ Don’t smoke. Smoking is associ-
ated with heart disease, cancer and 
lung disease. 

■ Drink responsibly. Moderate 
drinking of no more than two drinks 
per day for men is OK, but don’t 

overdo it.
■ Stay safe. Wear the proper protec-

tive gear when participating in sports 
and fasten your seat belt when riding 
in or driving a car. 

■ Learn about your family’s health 
history. Certain health conditions can 
be passed on from one generation to 
the next. When several family mem-
bers have heart disease, diabetes or 
some cancers, you may be at increased 
risk for that health problem as well. 

■ Get regular checkups. Check with 
your doctor about when you need to 
have a prostate exam, colonoscopy 
or other preventive health screening. 
Some diseases and conditions do not 
cause symptoms, so it is important to 
get screened before signs appear.

■ Check your numbers. Monitor-
ing blood sugar, cholesterol, blood 
pressure and body mass index can 
help catch underlying health problems 
early.

■ Get vaccinated. Immunity from 
some vaccinations can fade over time 
and make adults more susceptible to 
diseases. 

■ Stay balanced. Try to equalize the 
stress of professional and personal 
obligations with relaxing activities 
that you enjoy. Be sure to get enough 
sleep.

■ Go outside. Get 15 to 20 minutes 
of sunlight exposure daily for a suf-
ficient amount of vitamin D. But don’t 
overdo it. Too much exposure to the 
sun can increase the risk for skin can-
cer. 

See a penny, pick it up and all day 
long you’ll have good luck. By making 
smart lifestyle choices every day, you 
can fill up your piggy bank and stay 
healthy well into your golden years. 
For more information about living 
healthy, talk with your doctor or call 
Good Samaritan Medical Center at 
650-6023 for a free referral to a physi-
cian near you. ■
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markNOSACKA
Good Samaritan CEO

HEALTHY LIVING 



A17    WEEK OF JUNE 5-11, 2014   GARDENS/JUPITER FLORIDA WEEKLY

Fine Decorative Hardware

and Plumbing Fixtures

for the Discriminating Homeowner

Since 1935

605 South Olive Avenue

Downtown West Palm Beach

561-655-3109

www.andersonshardware.com

ANDERSON�S

Polished Nickel and  

Mother of Pearl

Door Lever

by Hamilton Sinkler

TREASURE COAST       |       PALM BEACH       |       BROWARD       |       MIAMI-DADE

877-930-SFRO
www.SFROLLC.com

(7376)

But can your treatment center 
offer the right cure for you? 

More than 98 percent of skin cancers can be cured, but 
finding the right treatment for YOUR particular cancer isn’t 
always easy. At South Florida Radiation Oncology, our team 
of radiation oncologists works with you to develop the right 
treatment program based on your particular condition, your 
lifestyle and the needs of you and your family. 

We render gentle, compassionate care using the most 
technically advanced treatments available, including  high-
dose rate brachytherapy and electron therapy.  In some 
cases, treatment is as short as 10 days, with excellent 
cosmetic results.

Call South Florida Radiation Oncology to find the right 
treatment option for you.

Get Back to Living Your Life.

Most Skin
Cancers
         Can Be

  Cured

Canstruction food bank fundraiser
opens June 9 at The Gardens Mall

SPECIAL TO FLORIDA WEEKLY

Seven teams from throughout Palm 
Beach County are busy designing and 
creating large-scale sculptures on the 
theme “From Sea to Shining Sea” — all 
built using canned goods and other non-
perishable food for The Palm Beach 
County Food Bank Canstruction event.  

Viewing of the Canstruction sculp-
tures will open to the public June 9 
and continue through June 22 at The 
Gardens Mall. The Canstruction Awards 
cocktail party hosted by The Gardens 
Mall is set for 6-p.m.-8 p.m. June 12 in 
the mall’s Grand Court. Tickets are $45 
and can be reserved at pbcfoodbank.org. 

The seven Canstruction teams 
include Hedrick Brothers Construc-

tion; It! Events + Media; Leo A. Daly/
The Weitz Company; Palm Beach State 
College Architecture Department and 
Architecture Club; PGAL/Kaufman 
Lynn Construction; Suffolk Construc-
tion; and the Solid Waste Authority of 
Palm Beach County.  All of the food 
used in building the sculptures will be 
donated to the Palm Beach County Food 
Bank when the event closes on June 22. 

Last year, in the event’s inaugural 
effort, Canstruction resulted in the 
donation of 23,000 pounds of food to 
the Palm Beach County Food Bank.

The Canstruction teams will compete 
for awards, and the public is invited to 
cast their vote for the People’s Choice 
Award at the mall. For information, see 
pbcfoodbank.org or call 670-2518. ■

COURTESY PHOTO

Canstruction representatives are Anne Boris of Suffolk Construction; Sarah Tarbett of Hedrick 
Brothers Construction; Byron Wilson of the PGAL/Kaufman Lynn Construction team; Canstruc-
tion Committee Co-chair Laura Russell; Palm Beach County Food Bank Executive Director Perry 
Borman; Michael Rodebaugh of Leo A. Daly, Bernardita Morgan of The Weitz Company; and 
Michele Jacobs, corporate director of marketing and operations for The Forbes Company.
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A new report has just been released 
which reveals 7 costly mistakes that 
most homeowners make when selling 
their home, and a 9 Step System that 
can help you sell your home fast and 
for the most amount of money.

This industry report shows clearly 
how the traditional ways of selling 
homes have become increasingly less 
and less effective in today’s market. 
The fact of the matter is that nearly 
three quarters of homesellers don’t 
get what they want for their homes 
and become disillusioned and - worse 
- financially disadvantaged when they 
put their homes on the market.   

As this report uncovers, most home-
sellers make 7 deadly mistakes that 
cost them literally thousands of dol-
lars. The good news is that each and 
every one of these mistakes is entirely 
preventable. In answer to this issue, 
industry insiders have prepared a free 
special report entitled “The 9 Step Sys-
tem to Get Your Home Sold Fast and 
For Top Dollar”.

To hear a brief recorded message 
about how to order your FREE copy of 
this report call toll-free 

1-866-274-7449 and enter 2000. You 
can call any time, 24 hours a day, 7 days 
a week.

This report is courtesy of Chasewood Realty, Inc. Not intended to solicit buyers or sellers currently under contract. Copyright © 2014

Why 3/4 of home sellers don’t get  
the price they want for their home

Advertorial

Spring Out    
           of School,

Slide 
into 
Summer
with Jupiter Medical Center’s School’s Out Bash!

www.jupitermed.com • rogerdeanstadium.com • (561) 775-1818

Join Jupiter Medical Center at Roger Dean Stadium for a FREE, family fun night out to 
see the Palm Beach Cardinals take on Clearwater Threshers on Saturday, June 7.

Rain or Shine   
 

“Walk the Bases to Good Health” with free screenings by Jupiter Medical Center and Miami 
Children’s Hospital Nicklaus Outpatient Center (blood pressure, blood glucose, body mass index) 
and health risk assessments. 
There is no cost for tickets. “Swing” by the following three locations to pick up your FREE TICKETS: 

Jupiter Medical Center’s Urgent Care Center
5430 Military Trail, Suite 64, Jupiter, FL 33458
(In the Abacoa Shopping Center on the corner of Military Trail and Donald Ross Road in Jupiter.)

Hours: Monday - Saturday, 8 a.m. - 8 p.m. / Sundays 9 a.m. - 6 p.m. 
Jupiter Medical Center’s Niedland Breast Screening Center
11310 Legacy Place, Suite 110, Palm Beach Gardens, FL 33410
(Located in Legacy Place next to Miami Children’s Hospital Nicklaus Outpatient Center.)

Hours: Monday – Friday, 8:30 a.m. - 5 p.m. / Spa Nights: Thursdays, 4:30 p.m. - 6:30 p.m.

Miami Children’s Hospital Nicklaus Outpatient Center
11310 Legacy Place, Palm Beach Gardens, FL 33410
Hours: Open from 10:00 a.m. - 10:00 p.m. / seven days a week.

You may also request tickets online at www.jupitermed.com/schoolsout.

SATURDAY, JUNE 7

Gates Open: 5:30 p.m.
Game Time: 6:35 p.m.

Health Fair
Wellness in Motion Bus

Giveaways
Face Painting

Balloon Sculpting
FIREWORKS

H l h F

school’s
out bash!

Raffle Prize – 
Join us and 

register to win 
a four pack of 

tickets to Walt 
Disney World.

Roger Dean Stadium and Jupiter Med-
ical Center are inviting the public to 
celebrate a School’s Out “slide into 
summer” Bash at the stadium, a free 
family fun night out to see the Palm 
Beach Cardinals take on the Clearwater 
Threshers. The event is Saturday, June 7, 
at 5:30 p.m. Game time is 6:35 p.m., rain 
or shine. Roger Dean Stadium is located 
at 4751 Main in Jupiter. 

Jupiter Medical Center will host a 
health fair beginning at 5:30 p.m. in 
the concourse, where attendees can 
“Walk the Bases to Good Health” with 
free screenings (blood pressure, blood 
glucose, body mass index) and health 
risk assessments. There also will be a 
chance to win a four-pack of tickets to 

Disney World, giveaways, face painting, 
balloon sculpting and a chance to see 
Jupiter Medical Center’s Wellness in 
Motion Bus. A fireworks display will 
close out the evening. Get free tickets 
online at www.jupitermed.com/school-
sout or stop by Jupiter Medical Center’s 
Urgent Care Center, 5430 Military Trail, 
Suite 64, Jupiter; Jupiter Medical Cen-
ter’s Niedland Breast Screening Cen-
ter, 11310 Legacy Place, Suite 110, Palm 
Beach Gardens — located in Legacy 
Place next to Miami Children’s Hospital 
Nicklaus Outpatient Center; or next 
door at Miami Children’s Hospital Nick-
laus Outpatient Center, 11310 Legacy 
Place. For more information see www.
jupitermed.com/schoolsout.  ■

JMC, Roger Dean host free event, game



Your Window
Into

Palm Beach Real Estate

www.FITESHAVELL.com
561.655.6570

101 N. County Rd., Palm Beach

561.694.6550

11237 US Hwy 1, North Palm Beach

GABRIELLE DARCEY

561.723.9217

Make this property your private paradise! Custom built on 1.9 acres in the gated community of Island Country Estates, located
within minutes from Indiantown Road and the Interstate. A well known builder's former private residence; the main house designed
to resemble the home of actress Tallulah Bankhead. This one-of-a-kind estate offers an oversized backyard, putting green,
basketball court, tiki hut, swimming pool and spa, guest house, state-of-the-art media room, 4.5 car garage, summer kitchen,
3 fireplaces, impact glass, gourmet kitchen. No expenses have been spared. $1.995M

 \slandVountryXstates ]upiter

Vall Gabrielle Today For A Private Showing
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 Carousel Rides  •  

 Flagler feels like the highway.”
The French bistro at 101 Clematis St. 

faces the Waterfront and City Com-
mons area, which looks out across five 
lanes traveled by an estimated 10,000 
vehicles daily.

“There’s a clear disconnect between 
the amount of drivers on that street 
and the amount of lanes on that street,” 
Mr. Speck said, noting three lanes can 

accommodate twice 
the amount of traffic 
Flagler Drive cur-
rently gets.

The real estate 
left over from the 
removal of two lanes 
should turn into par-
allel parking on the 
west — “That’s a 
couple hundred free 
parking spaces” — 

and a bicycle path to the east, he said.
“All of this can be accomplished for 

the price of paint,” Mr. Speck told city 
commissioners. “There’s no need to 
build anything.”

The three-part assessment of walk-
ability in West Palm Beach’s down-
town district addressed such issues 
as a “safe walk,” a “comfortable and 
interesting walk” and a “useful walk.”

“Downtown West Palm Beach is 
well-ahead of the typical American 
city,” Mr. Speck said. “My job is to tell 
you how to do better.”

The city can improve its “safe walk” 
by reducing roadway widths to 10 feet, 
from 12, effectively making motorists 

drive slower.
“People go faster on 

wider streets,” Mr. 
Speck said. “We know 
that if there’s lower 
speeds, fewer people 
are injured or killed.”

Dixie Highway and 
Olive Avenue could up 
the ante on pedestrian 
safety by becoming two-
way streets and employ-
ing stop signs instead of 
traffic signals.

“Two-way streets cre-
ate more opportunity 
for conflict, which 
sounds bad, but it’s the 
opportunity for con-
flict that makes motor-
ists slow down,” Mr. 
Speck said.

The stop-sign safe-
ty factor outweighs 
that of the traffic 
signal because driv-
ers deliberately try 
to beat the red.

“I speed up at yellow 
lights,” the SUV owner 
admitted. “The greatest 
and deadliest failure of 
the traffic-engineering 
profession has been 
their refusal to admit 
that design impacts 
behavior.”

Something as 
simple as plant-
ing foliage on 
the sidewalk can 
make the city’s 
“comfortable 
and interest-
ing walk” bet-

ter, as trees of the 
deciduous variety 
manifest the cool-
ing power of eight, 
room-size air-
conditioners run-

ning full time, 
Mr. Speck 
said.

“ S t o p 
p l a n t i n g 

palms,” he 
joked during the 

presentation, to sup-
portive applause.
The arrival of All 

Aboard Florida in West 
Palm Beach threatens the 
“comfortable and interest-
ing walk” because it calls 
for the construction of a 
train station along the FEC 
Railroad track between 
Datura and Evernia 
streets. The pedestrian-
unfriendly barrier that 
will speed passengers 
to Orlando and Miami 
remains one of Rapha-
el Clemente’s biggest 
concerns.

“The value of a 
downtown space is 
that you don’t have 
to drive,” said Mr. 
Clemente, execu-
tive director of the 
Downtown Devel-
opment Author-
ity. “Once you’re 

here, you 

should be able to comfortably and 
conveniently walk to and from any des-
tination. You should be able to leave 
your car behind.”

He said the Downtown Development 
Authority, in conjunction with the city 
and the Community Redevelopment 
Agency, reached out to Speck to get 
advice on how to deal with the ensu-
ing train station one block away from 
Clematis Street, as well as the planned 
hotel next to the Palm Beach County 
Convention Center.

“If we’re going to invest money in 
improving the public space, we should 
get the best possible guidance that 
we can get,” Mr. Clemente said. “Get-
ting these things right now before 
these developments come out of the 
ground…it’s a great move to make.”

He agreed with Mr. Speck’s “use-
ful walk” recommendation of offering 
vacant parking spaces in city-owned 
garages to residential developers.

“Hundreds of millions of dollars are 
being invested in the downtown area 
— apartment buildings, residential 
properties,” Mr. Clemente said.

By working with the private sector, 
the city can help facilitate housing 
developments’ parking requirements 
and garner revenue from it.

“The beauty of it is that many of 
the recommendations can be accom-
plished without any infrastructure 
investment,” Mr. Clemente said.

When the city receives a document-
ed copy of Mr. Speck’s report, the dis-
cussion on walkability will continue.

“I think once we get the report, 
we’ll have more than $50,000 worth of 
information,” Mr. Clemente said. “Any 
place can improve. Any place that is 
growing as fast as we are can certainly 
do better.” ■

WALK
From page 1

■

SPECK
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Over 2400 FREE Parking Spaces

and FREE Valet Parking
DowntownAtTheGardens.com

Every Wednesday 11am-1pm Ř Downtown at the Gardens

Now a Weekly Stop on Your 
Downtown List of Fun

FREE Carousel Rides  •  FREE Train Rides
Peruse the Shops 

Enjoy our Restaurants and Specialty Food Eateries

■

 KOVEL: ANTIQUES 

Obscure movie marketing items a big hit among collectors

BY TERRY KOVEL AND KIM KOVEL

Collectors sometimes find an 
unusual “go-with” for their collec-
tion. Collectors buy a standard one-
sheet movie poster, 27 by 41 inches, 
or a three-sheet, 40 by 81 inches, 
or a half-sheet, 22 by 28 inches, or 
lobby cards that usually are 11 by 14 
inches. Sometimes a full set of lobby 
cards — seven scene cards and one 
title card — is found. There also are 
cardboard window cards, autographs, 
promotional items, jewelry, T-shirts, 
toys and games, all related to a movie. 
A lucky find for movie buffs this year 
was a jigsaw puzzle made with a pho-
tograph of Susan Hayward (1917-1975), 
a movie star and leading lady from 
1937 to 1972. While there are many 
movie-star paper dolls, there are very 
few jigsaw puzzles.

Q: My grandmother was married in 
1899 and received a curvy birch bed-
room dresser and chest as a gift. Both 
pieces are mounted with a beveled 
mirror in a carved wooden frame. My 
mother wasn’t fond of the furniture, 
but she kept it and now we’re using 
it because we can tell its quality is a 
lot better than anything else we own. 
The label on the back of each piece 
says “Robert Mitchell Furniture Co., 
Cincinnati, Ohio.” Please tell us about 
the manufacturer and the furniture’s 
value.

A: Robert Mitchell was an Irish 
immigrant who partnered with Freder-

ick Rammelsberg to open a furniture-
making business in Cincinnati in the 
1830s or ’40s. Mitchell & Rammelsberg 
incorporated in 1867. In 1881, after 
Rammelsberg had died, the corporate 
name was changed to Robert Mitchell 
Furniture Co. It remained in business 
until about 1940. Any Victorian-era 
furniture made by Mitchell & Ram-
melsberg or Robert Mitchell Furniture 
Co. is high-quality and prized by col-
lectors.

Q: My 85-year-old mother-in-law 
gave my wife and me a six-sided large 
glass Planters Peanuts jar she has had 
for years. She told us her aunt worked 
in a bar a long time ago and the jar was 
on the counter for patrons to reach in 
and grab peanuts. There are fired-on 
yellow Mr. Peanut images around the 
outside of the jar, which has its origi-
nal glass lid with a peanut finial. Are 
these old jars collectible?

A: Planters Peanuts have been 
around since 1906, and Mr. Peanut 
became the company’s logo in 1916. 
Jars like yours have been made in 
many shapes and styles since then, 
but yours probably is the six-sided jar 
made in 1936. If your jar is in excellent 
condition, it could be worth $50 to 
$100. Advertising collectors love Mr. 
Peanut.

Q: I’m looking for information about 
my black amethyst vase. Can you help?

A: Black amethyst glass looks black 
until it’s held to the light. Then it looks 
dark but not black. It has been made 

in many factories since 1860, so unless 
the piece has a maker’s mark, it’s 
impossible to tell who made it. Look 
for similar shapes online or in books 
about 19th- and 20th-century glass.

Q: I was given several Lladro figu-
rines and would like to find out what 
they’re worth and the best way to sell 
them, if I choose to.

A: Juan, Jose and Vicente Lladro 
started making Lladro porcelain in 
Almacera, Spain, in 1951. The company 
moved to Tabernes Blanques in 1958 
and is still working. Figurines are 
made in both limited and unlimited 
editions, and a figurine may come in 
different colors and with different fin-
ishes. Most have a glossy glaze, some 
have a matte finish and some were 
made with Gres finish, a brightly-
colored satiny finish introduced in 
1970. Lladro figurines can be hard to 
sell. Price depends on condition, glaze 
and rarity. You can check online to see 
what they are currently selling for, but 
most unlimited edition figurines sell 
for $50 to $150.

Tip: Pewter looks best when dis-
played against a blue background. Sil-
ver is most attractive against a red 
background. ■

— Terry Kovel and Kim Kovel 
answer questions sent to the column. 
By sending a letter with a question, 
you give full permission for use in 
the column or any other Kovel forum. 
Names, addresses or email addresses 
will not be published. We cannot guar-
antee the return of photographs, but 
if a stamped envelope is included, we 
will try. The amount of mail makes 
personal answers or appraisals impos-
sible. Write to Kovels, (Florida Week-
ly), King Features Syndicate, 300 W. 
57th St., New York, NY 10019.

This jigsaw puzzle pictures young Susan 
Hayward, a movie star decades ago. She was 
born in 1917 and stopped making movies 
in about 1972. The puzzle was one of seven 
novelties that sold as a group for $250 at a 
Swann Galleries auction in New York in April 
2014.
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Light that invites.
Silhouette® Window Shadings diffuse the 

sun’s rays, creating soft light that naturally 

illuminates your home. Save now with 

valuable rebates. Ask for details.

Silhouette Window Shadings

April 1– June 13, 2014

$25 to $100
 rebate per unit*

ON SELECT HUNTER DOUGLAS 
WINDOW FASHIONS

*  Manufacturer’s mail-in rebate offer valid for purchases made 4/1/14 – 6/13/14 from participating dealers in the U.S. only. Rebate will be 
issued in the form of a prepaid reward card and mailed within 6 weeks of rebate claim receipt. Funds do not expire. Subject to applicable 
law, a $2.00 monthly fee will be assessed against card balance 7 months after card issuance and each month thereafter. Additional limitations 
apply. Ask participating dealer for details and rebate form. © 2014 Hunter Douglas. All rights reserved. All trademarks used herein are the 
property of Hunter Douglas.  

We’ve got you covered this Summer 
at STORE Self Storage!

STAY COOL  COVERED BREEZEWAY  RAIN OR SHINE

Every Sunday, 8 a.m. to 1 p.m.

Produce  Flowers  Plants  Breads  Seafood
Bakery Items  Cheeses  Sauces  and Much More

561.630.1100  pbgfl.com

11010 N. Military Trail, Palm Beach Gardens, FL 33410

Just north of PGA Blvd. on Military Trail

More than $2.2 million raised in one day during GREAT GIVE 
SPECIAL TO FLORIDA WEEKLY

More than $2.2 million was raised in 
a single day for 330 local nonprofits dur-
ing the first-ever GREAT GIVE PBC and 
GREAT GIVE Martin. 

The 24-hour online fundraising event 
held on May 6 was hosted by the Com-
munity Foundation for Palm Beach and 
Martin Counties, United Way of Palm 
Beach County, Martin County Communi-
ty Foundation and United Way for Martin 
County. 

The official grand total was announced 
June 4 at the Community Foundation’s 
Founder’s Award luncheon at the Kravis 
Center.

“Philanthropy can change a commu-
nity, and we felt that change during the 
GREAT GIVE,” said Brad Hurlburt, presi-
dent and CEO of the Community Founda-
tion for Palm Beach and Martin Counties, 
in a prepared statement. “What made 
this event so impactful was not only the 
money we raised, but the partnerships we 
formed. We showed the community the 
power of collaboration.”

The GREAT GIVE final total includes 
the money raised through online dona-
tions on May 6, as well as additional funds 
raised by the nonprofits through match 
challenges and checks that were not con-
tributed via the website. 

It also includes close to $460,000 in 
bonus funds raised by the Communi-
ty Foundation that is being divided and 
awarded to every participating nonprofit 
based on the total they raised.

Mr. Hurlburt and Laurie George, presi-
dent and CEO of the United Way of 
Palm Beach County announced the total 
together in front of a crowd of 500 guests 
at the luncheon that included many of 

the participating nonprofits. They also 
announced that the date for next year’s 
event will be May 5-6, from 5 p.m. to 5 p.m.

“This event allowed us to help so many 
nonprofits offering so many great pro-
grams in Palm Beach and Martin coun-
ties,” said Ms. George. “From ensuring 
kids succeed in school and families have 
food on their tables, to protecting the 

environment and animals, and every-
thing in between. We raised an incredible 
amount of money that will stay local … 
and to think this was only our first year! 
We know this event will be even bigger 
and help even more people next year.”

GREAT GIVE bonus pool sponsors 
included the John D. and Catherine T. 
MacArthur Fund of the Community 

Foundation for Palm Beach and Martin 
Counties; John S. and James L. Knight 
Foundation; Fortin Foundation of Florida; 
Quantum Foundation; Palm Healthcare 
Foundation; Lawrence A. Sanders Foun-
dation; Martin County Community Foun-
dation; and several other Community 
Foundation fundholders and anonymous 
donors. 

Sponsors for this year’s GREAT GIVE 
included Give Local America; Northern 
Trust; Publix; Modernizing Medicine; 
WPTV NewsChannel 5; Comcast; WXEL; 
WLRN; Palm Beach Broadcasting; Coast 
101.3; Florida Weekly; The Stuart News; 
Green Advertising; Ackerman Link & Sar-
tory; First Bank of the Palm Beaches; Hays 
Companies; PNC Bank; FP&L; Tracey 
Benson Photography; Bibby Financial 
Services; and Ampersand Graphics. 

For more information, see www.Great-
GivePBC.org or www.GreatGiveMartin.
org. 

The Community Foundation for Palm 
Beach and Martin Counties is one of Flor-
ida’s largest community foundations. The 
nonprofit organization has invested more 
than $100 million in grants and scholar-
ships over its 40-year history. 

For more than 80 years, United Way of 
Palm Beach County has been dedicated to 
improving lives and advancing the com-
mon good in our community. Funded by 
the generosity of donors and volunteers, 
United Way strategically invests in cru-
cial efforts and programs that support the 
building blocks for a good life – education, 
financial stability and health.  

Although United Way is a national-
ly known nonprofit organization, funds 
raised in Martin County stay in Martin 
County where local residents can decide 
where they’re needed most. ■

 
Grand Total: $2.2 million

Online Donations: $1.4 million

Bonus Pool: $458,000

Offl ine Donations: $330,000

Prizes: $12,500

Palm Beach County total: $1,123,040*

Martin County total: $276,960*

Total Gifts:  7,400

Average Gift: $190.88

Participating Nonprofi ts: 330

Most Gifts:  Urban Youth Impact (148/$8,885)

Most $ Raised: Boys & Girls Club of Palm Beach 

County ($51,120)

Top Giving Hours: 8 a.m. –  Noon, 2,666 gifts 

made

# of Contributing States: 43

Social media: Twitter – 2,000 tweets/3.8M 

exposure; Facebook – 42,376 reach

Top Nonprofi ts by Category:
■ Youth Development:  

Boys & Girls Club of Palm Beach County ($51,120)

■ Arts & Culture:  

Palm Beach Opera ($47,170)

■ Human Services:  

The Lord’s Place ($36,649)

■  Education:   

South Florida Science Center and Aquarium 

($30,545)

■ Community Improvement: 

The Gathering/Palm Beach ($24,700)

■ Health:   

Mental Health Association of Palm Beach County 

($17,765)

■ Animal:   

Coalition to Educate Alternatives to Senseless 

Euthanasia ($15,050)

■ Florida total: $6.3 million

• The Giving Challenge, Sarasota ($3,127,801; 

18,799 gifts)

• Give Day Tampa Bay ($1,052,437; 5,142 gifts)

• Give Local Flagler, Putnam & Volusia ($29,205; 

254 gifts)

■ National total: $53 million raised for 7,700 

nonprofi ts 

*Before bonus pool allocation.

Highlights from the 
inaugural GREAT GIVE
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Member FDIC

EQUAL HOUSING
LENDER

R

Your Home Town Bank

TRUSTCO
BANK

Juno Beach Branch -  14051 US Highway One, Juno Beach, FL 33408   (561) 630-4521
Apply online at

www.TrustcoBank.com
Not available for cash out refinances. *PMI - Private Mortgage Insurance. Trustco Bank pays Private Morttgage Insurance on customers behalf. Please note: We reserve the right to alter or withdraw these products or certain features thereof without prior notification.  

95% Financing
NO Broker Fees

NO Points

NO Private Mortgage Insurance*
A l li t

Now
Available

All the Same

Great Benefits!

Pay Principal, Not PMI.
*

The Fresh Market has a new location, 
and Jupiter has a new retailer for high-
end groceries.

“It’s the destination spot for great ser-
vice and great food,” said Ray Tegeler, 
manager of the company’s newest store, 
which opened May 21 at Fisherman’s 
Wharf in Jupiter.

The specialty grocery has its roots 
in North Carolina, where the first store 
opened in 1982.

The stores are known for their selec-
tions of coffee, wine, fresh flowers, 
baked goods, condiments and meats, 
all presented in an Old World market 
setting.

The 25,000-square-foot store has 
been popular with shoppers in Jupiter, 
Mr. Tegeler said.

“It’s been excellent. Everybody seems 
to really, really enjoy coming to the 
store,” he said.

Part of that is personalized service. 
During visits to other Fresh Market 

locations, employees have offered sam-
ples, recipes and cooking advice.

“The Fresh Market’s inviting atmo-
sphere is reminiscent of European mar-
kets. Our customers enjoy shopping in 
an environment that appeals to all the 
senses,” Craig Carlock, the company’s 
president and CEO, said in a statement.

The open concept of the store means 
that shoppers will smell the aromas of 
coffee brewing and bread baking, all to 
a soundtrack of classical music.

The manager, Mr. Tegeler, has worked 
at other Fresh Market locations, includ-
ing Aventura, Wellington and Stuart.

“I’m a meat cutter by trade, so there’s 
really nothing I can’t do,” he said, citing 
a 30-year career that began at Steve’s 
Supermarket in Baltimore.

Steve’s no longer exists — that space 
is now home to CVS, Mr. Tegeler said.

But Fresh Market shows no sign of 
flagging.

The company has 155 stores in 26 
states; the Jupiter location is its 37th 
store in Florida.

“We’re just looking for markets where 
people enjoy high-quality food and ser-
vice,” Mr. Tegeler said.

He loves having a new building.
“It’s extremely exciting. We’ve got a 

beautiful facility. Stuart is a lot smaller 
location, but we’re still able to maintain 

that intimate setting,” he said of his 
store, which employs about 100 people.

Stuart and Wellington are Fresh Mar-
ket’s two nearest locations, and Mr. 
Tegeler said the new store is drawing 
customers from as far away as Tequesta 
and Hobe Sound.

“We’ve got people coming up from 
PGA,” he said. Shoppers in Palm Beach 
Gardens can choose from Carmine’s or 
Joseph’s Classic Market — and Trader 
Joe’s is scheduled to open this fall.

That begs the question: Why is Fresh 
Market a destination for shoppers?

“I just think that we bring a distinc-
tive concept that rarely competes with 
other retailers,” Mr. Tegeler said. “We 
have the classical music and the aromas 
from the bakery.”  ■

The Jewish Federation of Palm Beach 
County announced that Jonathan Chane 

and Lauren Stuhmer 
have been recog-
nized with the 2014 
Robert S. & Ceil N. 
Levy Young Leader-
ship Award.  

 Jonathan Chane is 
a litigation attorney 
at Greenberg Traurig 
in West Palm Beach. 
In addition to his 

position as president 
of Temple Judea, Mr. Chane is actively 
involved in the Jewish Federation of 
Palm Beach County. 

Lauren Stuhmer is an associate at 
Deutsche Bank. She is also a graduate 
of the federation’s Emerging Leader-
ship Project. Ms. Stuhmer is a commit-
tee member of the Jewish Professionals 

Network Outreach 
& Welcoming Team 
of the Jewish Fed-
eration, has attended 
Jewish Federations’ of 
North America Tribe-
fest for the past three 
years and is involved 
in the federation’s 
NEXT GEN efforts. 
Ms. Stuhmer serves 

on the Mandel JCC of 
Palm Beach Gardens Advisory Commit-
tee and the federation’s Israel scholarship 
committee.  ■

Elegant Fresh Market opens at Jupiter’s Fisherman’s Wharf

Jewish Federation announces 
young leadership awards 

>> What: The Fresh Market
>> When: Open 8 a.m.-9 p.m. daily
>> Where: Fisherman’s Wharf, 311 E. Indian-

town Road, Jupiter
>> Info: 743-1059 or thefreshmarket.com

BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

SPECIAL TO FLORIDA WEEKLY_________________________

TARTSTUHMERCHANE

BETTY WELLS/FLORIDA WEEKLY

The new Fresh Market, on Indiantown Road at Fisherman’s Wharf in Jupiter, employs about 100 people. The two nearest locations are Stuart 
and Wellington

Emerson College’s radio station 
WERS 88.9 inducted Chet Tart ’74, vice 
president/general manager, WSVU 

North Palm Beach 
Seaview Radio, dur-
ing its Hall of Fame 
induction ceremo-
ny. The event hon-
ors alumni of the 
Boston school who 
worked at the sta-
tion and continue 
to excel in broad-
cast radio. The 

other 2014 inductees 
are Gary Krantz ’81, president/CEO of 
Krantz Media Group; Florence Mar-
koff ’37, long-time radio personality on 

WEAN, WJAR, WICE, and WLKW; 
and Jacquie Gales Webb ’77, host, Sun-
day Afternoon Gospel, 96.3 WHUR.

This year, WERS marked its 65th 
anniversary. “We are very excited to 
welcome these exceptional broadcast-
ers and alumni back to campus as the 
newest members of the WERS Hall 
of Fame — recognizing their achieve-
ments in radio,” said WERS general 
manager Jack Casey, in a prepared 
statement.

Past WERS Hall of Fame induct-
ees include WBZ Radio’s Joe Mathieu; 
president and CEO of Berkowitz 
Broadcast Consulting Gary Berkowitz; 
WKLB-FM’s Carolyn Kruse; program 
director at B96.5 and Magic 101.3 Philip 
David March; and WATD 95.9’s Mal-
colm Alter. ■

WERS 88.9 Hall of Fame inducts
Chet Tart at Emerson College

SPECIAL TO FLORIDA WEEKLY_________________________



www.northlakeautospa.net
707 Northlake BLVD., North Palm Beach, FL 33408

561.863.3116

Stay sexy
Never let dirt cramp your style

$3.00 off 
Platinum wash

$5.00 off 

$15 off Complete 
in and out detail

Florida Your Way...

For additional info and photos call Scott Chappuis 386-295-0705 
or visit  RealEstateinFlaglerCounty.com - RE/MAX, Flagstaf 

Relaxing private, golf community away from the crowds and traffic. 
This Hammock Dunes oceanfront home site offers 100 front feet on a 

beautiful Atlantic Ocean Beach in Flagler County, Florida. Listed for $459,900.  
An unsurpassed community offering a variety of exceptional amenities.

It’s Local.
It’s Entertaining.
It’s Mobile.

It’s FREE!

Search Florida Weekly in the 
iTunes App Store today.

Visit us online at www.FloridaWeekly.comekly.

Got Download?

The iPad App

R A R E L Y  A V A I L A B L E
3 ACRES OF OCEANFRONT TO INTRACOASTAL!

BOB LYNCH
Certifi ed Luxury Home 
Marketing Specialist

561.236.6900
Bob@BobLynch.net

PALM BEACH GARDENS
 ONE-STORY HOME

San Michele, gated community. Gorgeous courtyard 
home with separate guest suite and cabana bath, 
4BR/4.5BA/3CG, htd pool and spa. Custom new 
kitchen with SS Wolf gas and electric appliances, 

Pro 48 Subzero, beautiful granite and custom 
cabinets. Upgraded features throughout. Ready to 

move in, perfect! 

$1,195,000

PALM BEACH GARDENS  
60’ Dock Intracoastal Home - Amazing Views  
Mariners Cove - Gated Waterfront Community

Gorgeous views beautifully updated, deep water 
dock, slow zone, 3/2.5/2 + storage, Intracoastal 

side pool, expanded fl oor plan, marble fl oors, impact 
glass throughout! Ready to move in! 

$1,349,000

TEQUESTA RIVER 3.75 ACRES
OLD NATURAL FLORIDA LIVES!

Beautiful 3.75 acres property with 273’ river front. 
Great opportunity to build compound with several 
structures, or multiple estate homes. Paradise is 

found, tranquil and surreal, possible seller fi nancing.

$4,500,000

GORGEOUS UPDATED 
WATERFRONT HOME!

8377 SE Coconut St., Hobe Sound. Dock 
your Boat behind w/100’ of water just off ICW! 
Boat Lift, Htd Pool, Waterfall, Gourmet Granite 

Kitchen, Lunch Bar, Expanded fl oor plan and SF 
3BR/2Bth/2 CG, Marble, Impact glass. 

$695,000

NORTH PALM BEACH WATER-
FRONT - NEW CONSTRUCTION

Bring your inspiration and custom design your dream 
home here at Harbour Point. Fine shopping, gourmet 
grocers restaurants, higher educational institutions, and 
much more.  Boating, and all water activities at your 

back door… 136’ water frontage, deep-water dock, 
low fees, last lot, he who hesitates…

$2,595,000

OCEAN & INTRACOASTAL 
237’ FRONTAGE

4580 S. OCEAN BLVD, HUTCHINSON ISLAND

Beautiful 3 acres estate directly on the beach, the 
property continues to ICW, rarely found! Amazing 
360 degrees views, built 08’, concrete construc-
tion, elevator, media, luxurious master suite with 
morning bar and offi ce, 3 guest suites, billiards, 
beautifully furnished, great for entertaining, wet bar, 

gourmet kitchen, dining, living, much more.

$2,995,000

WATERFRONTBOB.COM | BOB@BOBLYNCH.NET

MILLER - TOPIA 
DESIGNERS

EST. 1968

Millertopia68@yahoo.com

�Changing Ordinary into Extraordinary�

DISPLAY EXPERTS

Staging Open Houses\Apts 

 Comm. Window Dressers

Commercial\Private Interiors

     

OPERATING            WORLDWIDE

Arnold Miller 704.502.1057
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A rare opportunity is offered to own a premier waterfront 
residence on the island in Delray Beach. 

This beautiful four-bedroom 3.5-bathroom pool home has 
100 feet of waterfront with a boat lift. 

The home, at 1009 Island Drive, is just one lot from the 
Intracoastal Waterway. The home offers spectacular direct 
views of the Intracoastal. 

Surrounded by extensive tropical landscaping, the home 
features wood floors, wood beamed ceilings, Chicago brick, 
pecky cypress accents and a newer metal roof. 

It offers a new air conditioning unit and new electrical 
work out to the dock and boat lift. Newer electric is run 
from the street to the home. A charming balcony and gazebo 
overlook the pool and Intracoastal. The home, located on a 
large, free-flowing canal, is close to the beach, shops and 
restaurants of Atlantic Avenue. 

Fite Shavell & Associates lists the home at $2,299,000. The 
agent is Laura Gallagher, 561-441-6111, lgallagher@aol.com.

RARE DELRAY BEACH WATERFRONT BEAUTY



 

E A S T P O I N T E  C O U N T R Y  C L U B  –  P B G PGA NATIONAL – PALM BEACH GARDENS R I V E R B E N D  -  T E Q U E S TA

PGA NATIONAL – PALM BEACH GARDENS

Enjoy the open fl oor plan where you can entertain from the living room, 
dining room, family room or the expansive screened in patio overlooking 
3rd hole Fazio designed golf course. This house has hurricane protection 
throughout the home, new electrical & alarm systems, new AC & water 

heater. Social membership required. 

$350,000
CALL: CYNTHIA HERNS

561-779-0584

Attractive and functional fi rst fl oor, water view 2/2 condo. Corner location 
with newer appliances and air conditioner. A must see!! 

$98,000
CALL: MICHAEL RAY

561-385-5483

 Immaculate Townhome with 2nd fl oor entrance in Riverbend Country 
Club. Gated with fabulous 18 hole golf, pool, tennis & great social 

activities. NO MEMBERSHIP REQUIRED!

$79,500
CALL: HELEN GOLISCH

561-371-7433

Beautifully remodeled end unit. Light & bright. Completely furnished. 
Single story w/ a 1 car garage. 2BR/2BA & a den/3BR. Ready to move in. 

Upgraded wood cabinets & granite counters.

$315,000
CALL: DEBBIE ARCARO

561-371-2968

www.langrealty.com

PGA NATIONAL – PALM BEACH GARDENS N E W P O RT  I S L E S  –  P O RT  S A I N T  LU C I E EASTPOINTE –  PALM BEAC H GARDENS

ST ANDREWS GLEN CONDO – LAKE WORTHJ U P I T E R  FA R M S  –  J U P I T E R

E M E R A L D  HA R B OU R  -  T E QU E STA

Very desirable single story town home in PGA National Patio Homes. End 
unit location with spacious green area adjacent to entry. Contemporary 

and practical fl oor plan plus one car garage, 2 patios and community pool. 
One of the few PGA communities surrounded by golf course views and 

also close to the Resort and Members Golf Club.

$257,900
CALL:  MICHAEL RAY

561-385-5483

Fantastic 2BR/2.1BA Townhouse on the lake. Updated Kitchen w/ granite 
countertops. Both bedrooms have walk in closets. Master has dual sinks. 

A must see!!

$119,000
CALL:  ELLEN LILLIAN

561-809-3233

Move right into this immaculate single story custom home with large 
bedrooms. Brand new kitchen. Professionally decorated. New tile on the 

diagonal. Wood fl oors in bedrooms. A must see!!

$489,999
CALL: BETTY SCHNEIDER

561-307-6602

Immaculate fi rst fl oor, tastefully furnished, 1.5 car garage with 
spectacular golf views from oversized, screened in patio. Master has dual 
vanities, separate oval tub/shower, walk in closet. Eat in kitchen w/ center 

island, oak cabinets, & pantry.

$229,000
CALL:   SUSAN WINCH

561-516-1293

Come home to your own park setting! Rustic contemporary 4BR/2BA 
main house, soaring ceilings & windows everywhere. Light & bright. 
Stocked pond full of bass & turtles, separate 2 car gar, A-frame guest 

house, huge sundeck. A must see!

$450,000
CALL:  SUSAN PEPPLER

561-315-4763

Featured Listing
Former model home in private gated enclave off the blue water 

Intracoastal with Boat Slip for 48 ft yacht or lift for smaller boat. Spacious 
4BR/4.1BA has a true chefs Kitchen w/ subzero and thermadore 

appliances, Large Island, fi ne cabinetry plus beautiful granite tops. The 
Library Offi ce has beautiful hardwood fl oors, plus exquisite dining room, 
Saturnia fl oors laid diagonal throughout, & media/game loft with built-ins 

w/ custom cabinetry. Private pool with covered lanai. This house has 
exceptional detail and the fi nest craftsmanship throughout, w/ Wrought 

Iron front doors, water features front entrance.

$1,295,000
CALL: JANINE DASILVA

754-368-0516

R
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 Operated by Sotheby’s International Realty, Inc.

PALMBEACH BROKERAGE | 340 Royal Poinciana Way, Suite 337 | Palm Beach, FL 33480

561.659.3555 | sothebyshomes.com/palmbeach

NORTH BEACH ROAD | $4,280,000 | Web ID: 0076282

Cam Kirkwood | 561.714.6589

DIRECT OCEANFRONT VIEWS | $2,925,000 | Web ID: 0076291

JB Edwards | 561.370.4141

JONATHANS LANDING | $2,595,000 | Web ID: 0076056

Cam Kirkwood | 561.714.6589

IBIS GOLF & COUNTRY CLUB | $2,195,000 | Web ID: 0076183

Patricia Mahaney, 561.352.1066 | JB Edwards, 561.370.4141

BREAKERS WEST ESTATE | $1,500,000 | Web ID: 0076342

Joe DeFina, 561.313.6781 | Christine Gibbons, 561.758.5402

PGA VILLAGE | $1,110,000 | Web ID: 0076210

Doc Ellingson | 772.229.2929

Visit onlywithus.com to discover the 

beneits available through us alone.

The Art of Living

T R U S T E D  R E A L  E S T A T E  A D V I S O R S

Malloy Realty Group

www.LuxuryHomesofthePalmBeaches.com

Call 561.876.8135
Keller Williams Realty 

2901 PGA Blvd., Ste 100 
Palm Beach Gardens Florida 33410

Dawn & Dan Malloy

Evergrene 
Single Family Home 

with over 2200 square feet 
of living space offered at 
$350,000! Meticulously 
maintained, newer A/C, 

carpet, refrigerator, 
washer and dryer.

Stunning slate tile, 
designer paint colors,  

large granite island work 
space in the kitchen and 
spacious walk in closet in 
the master. Schedule your 

personal tour today by 
calling Dawn at 

561-876-8135.

Why Choose the Malloy Realty Group to Sell your Home?

  Buyers Specialist

     561.843.3088
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AJ Brockman doesn’t stop.
Mr. Brockman, who grew up in Palm Beach 

Gardens, first made a name for himself as an 
artist.

Now he can add entrepreneur to his credits.
Mr. Brockman, 26, and his business partner, 

Bobby Hodson, have opened The Brewhouse 
Gallery in Lake Park.

“The original idea was Paints and Pies. We 
were going to be a pie shop — he makes a 
raspberry pie that’s amazing,” Mr. Brockman 
said.

But a venue that serves food requires a 
world of regulations and licensing, and pies 
don’t necessarily pay the bills.

They rethought their plan.
In the end, the men envisioned the gallery, 

which serves coffee by day and beer and wine

AJ Brockman creates a space that 
brings art, coffee and beer together

Brewing

SoHo
 a

beat

BY SCOTT SIMMONS

ssimmons@floridaweekly.com

Not that Keb’ Mo’ needed any further confirma-
tion, but he knew just how misunderstood his 2011 
album, “The Reflection,” had been when Grammy 
voters, showing the same level of perception that 
once enabled Jethro Tull to take home the trophy 
in the heavy metal category, nominated “The 
Reflection” for a Grammy in the best contempo-
rary blues album category.               

“That puzzled the sh*& out of me,” he said in a 
recent phone interview. “What that told me was 

that creatively, I’m a trusted name in the blues, 
so to speak, and the record stood on its own 
because to get through that, the gauntlet of the 
blues, the listening for the Grammys, it takes a lot 
to get through that. You’ve got to have something 
with quality, so the quality must have been good 
enough to where people dug it for it to end up in 
that category. It’s a Grammy-nominated record, 
but that also told me that everyone misunderstood 
it.”  

Audiences may be able to decide some of that 
for themselves when Keb’ Mo’ plays a show June 8

Keb’ Mo’ serves up a hearty helping of the blues
BY ALAN SCULLEY

Special to Florida Weekly

COURTESY PHOTO

Bluesman Kevin Moore, also known as Keb’ Mo’, plays a show June 8 
at B.B. King’s at CityPlace. SEE KEB’ MO’, A30 w

SEE BREWHOUSE, A32 w

SCOTT SIMMONS/FLORIDA WEEKLY

A flamingo with feathers of 
papier mache greets visitors to 
The Brewhouse Gallery

COURTESY PHOTO

AJ Brockman (left) with Bobby Hodson and Mr. Brockman’s dog, Dre.

COURTESY PHOTO

Organizers estimate more than 350 people attended the opening of The Brewhouse Gallery, a space that combines coffee, beer and art on Park Avenue in Lake Park.
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After discovering the joys of the 
online matchmaking site “How About 
We,” I told my friend Josh he should 
join.

“I don’t know,” he said over dinner. 
“I’ve tried online dating before.”

“But this is different,” I said. “Trust 
me.”

The next time I saw him, we met at 
his apartment. Josh pulled out his lap-
top but still seemed unconvinced.

“This will change your life,” I assured 
him.

At my urging, he filled out the ini-
tial profile — a few simple questions 
— and uploaded several photos, then 
we jumped into the best part of How 
About We: weeding through potential 
dates.

On this particular site, singles sug-
gest something fun to do, such as, 
“How about we go to the park?” or 
“How about we meet for cocktails?” and 
other singles decide whether they’re 
intrigued. The site’s format combines 
the quick thumbs-up or thumbs-down 
fun of Tinder with the more serious 
relationship intentions of places like 
eHarmony or OKCupid.

I sat beside Josh on the couch as he 
scrolled through the single women. I 
flinched each time he passed one over.

“Wait a minute,” I said. “She’s pretty.”
“Her?” He paused, considering. “No.”
He continued on. “No, no, no, no, 

no.”
“What about her?” I asked.
“Too tall.”
“And her?”
“Too old.”
I thought I might cry. How can any 

woman expect to find love when men 
are so damn picky?

When Josh finally found someone 
who had potential, I felt more per-
plexed than ever.

“That one?” I said.
“Oh, yes,” he nodded emphatically. 

“She’s beautiful.”
He went down the list of her appeal-

ing attributes — qualities I could see 
and recognize but that I would never 
have considered special.

When I left Josh’s apartment that 
night, he seemed brighter and more 
optimistic. For the first time since his 
breakup, he had dating options. 

As for me, I felt dismal. I’d peered 
into the male brain and it was terrify-
ing.

For a time, the experience left me 
sour on the opposite sex.

But then I met a girl friend for 
brunch not much later, and we got to 

talking about the men we’ve loved. 
With her, she admitted, they always 
had a certain boyishness, a brashness 
and a daredevil charm. I laughed and 
shook my head.

“None of that appeals to me,” I said.
“I know,” my friend said with a 

sheepish smile. “We all have our 
pathologies.”

I thought back to the night in Josh’s 
apartment and the women on How 
About We that he had selected. I 
remembered something I read once 
about the trick to creating a good 
online dating profile. Instead of striv-
ing to be universally attractive, the 
article said, we should focus on being 
honest about who we are — quirks and 
all. The goal is not to lure in everyone, 
just someone who likes our particular 
features. 

It occurred to me that the session 
with Josh was actually liberating. What 
a relief to know that different men 
find different women appealing, and 
how uplifting to realize that we don’t 
have to be the most beautiful woman 
in the world — just one who is beau-
tiful through her own 
uniqueness. ■ 

— Artis Hender-
son is the author 
of “Unremarried 
Widow” published by 
Simon and Schuster.

artis HENDERSON
sandydays@floridaweekly.com

SANDY DAYS, SALTY NIGHTS

‘How About We,’ with a friend

SOUTH MIAMI - U.S. 1 & 73RD STREET - 305.341.0092  |  PEMBROKE PINES - THE SHOPS AT PEMBROKE GARDENS - 954.342.5454

PALM BEACH GARDENS - DOWNTOWN AT THE GARDENS - 561.340.2112  |  RASUSHI.COM
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at B.B. King’s Restaurant & Blues Club 
in West Palm Beach.            

Certainly if there’s one thing Keb’ Mo’ 
knows, it’s what a blues song sounds 
like. 

And “The Reflection” was not a blues 
album. Instead, it was an opportunity for 
Keb’ Mo’, also known as Kevin Moore, to 
explore a side of his music that had only 
surfaced here and there before — his 
taste for sleek R&B and soul.              

To say that wasn’t what many Keb’ 
Mo’ fans expected — or wanted — 
would be stating the obvious. 

Even going into “The Reflection”  
project, Mr. Moore anticipated he’d have 
to deal with some mixed reaction.              

“I knew in making a record like that, 
there were going to be some people 
going ‘What’s This?!’ ” he said. “But you 
know, I make the records for me so that 
I’m clearly satisfied. I can’t just cater to 
my audience to the point that I throw 
myself under the creative bus.”              

Mr. Moore shouldn’t have to deal with 
any of that sort of confusion with his 
new album, “BLUESAmericana,” which 
was released on April 22.              

“It’s back on the Keb’ Mo’ — the Keb’ 
Mo’ that everybody knows, even though 
‘The Reflection’ is a Keb’ Mo’ path, too,” 
he said. “But this one is more like the 
path that everyone knows.”              

The new album (which has been pre-
ceded by a five-song EP that includes 
three tracks that aren’t on the full 
album), is largely acoustic blues, but 
has some other feels as well.              

“There’s still some very acoustic stuff 
on it. But it kind of started rocking a 

little bit, too,” Mr. Moore said. “The 
acoustic guitar leads, the acoustic leads 
on everything, it does lead, because 
I started each track with an acous-
tic instrument. Like the way I cut the 
record, I decided on my tempo, and I 
got my tempo right. Then I laid down a 
vocal with my guitar.”              

With its mix of acoustic-centric blues 
and some more up-tempo material, the 
new album figures to line up with the 
sound that first earned Mr. Moore rec-
ognition and praise when he came on 
the national scene with his 1994 self-
titled debut album.              

That CD earned strong reviews for 
its back-to-basics, largely solo acoustic 
blues sound and sharply crafted tunes.              

But with his return to blues on the 
horizon, fans won’t hear the slick R&B 
of “The Reflection” in the shows Moore 
is playing now as he begins a busy 
stretch of touring.              

In fact, he’s stepping back from the 
full-band format of recent tours and per-
forming with only one other musician 
— multi-instrumentalist Tom Shinness.              

“We had a six-piece for awhile,” Mr. 
Moore said. “That was really a lot of fun. 
It got to be a heavy load. I work better 
in a small ensemble because I need the 
room to express what I’m doing. I really 
need the space.” ■

KEB’ MO’
From page 28

>>What: Keb’ Mo’

>>When: 7:30 p.m. June 8

>>Where: B.B. King’s Restaurant & Blues Club, 

CityPlace, 550 S. Rosemary Ave., Suite 326, West 

Palm Beach

>>Cost: $35-$65

>>Info: 420-8600 or bbkingclubs.com. To 

order tickets, call 800-745-3000 or visit ticket-

master.com

in the know

Cit y Centre Plaza • 2000 PG A Blvd., Suite 5502 Palm Beach Gar dens,

FL 33408 (S.E. corner of

(561) 275-2 185 • www .CarminesCrabShack. com

Open 7 da ys • Lunch and Dinner • 11am to11pm.

Fresh

Maine

Lobsters

Steamed

Come 

Enjoy 

50% Off

ALL 

LIQUOR 

DRINKS

ALL DAY

Thru June 6

3 lb. Lobster $31.99

2 lb. Lobster $21.99

1 lb. Lobster $12.99

PGA Blvd. & Ellison Willson) 

FULL
BAR
FULL
BAR

FULL
BAR
FULL
BAR

NEW!

Buck-A-Shuck
  

$1 Per Shuck

at the Shack!
Chef is Serving up 

Oysters & Clams for 

$1 Each

Ask Your Server what 

The Chef Is Shucking 

Today!

Peel & Eat Shrimp

$1.50 Each
During Happy Hour

During Happy Hour

2401 PGA Blvd • Palm Beach Gardens • 561-775-0105 • www.Carmines.com

FULL SERVICE CATERING AVAILABLE
Call Our Catering Director at

561-775-0105 ext. 117
Carmine’s has been the leader in prepared

foods Serving South Florida for over 40 years!

Use frequent shopping card and when you reach
$200 in the market receive a choice of:

(1)complimentary bottle of our house
wine or (1) Appetizer or (1) Dessert.

With your dinner at LaTrattoria or Coal Fired Pizza.

Gourmet Market & La Trattoria

Serving South
Florida for over
41 years, with the
Highest Quality

& Service!

THE ORIGINAL
GOURMET

DINNER FOR TWO

CHEF’S SPECIALS
COOKED FRESH DAILY

Includes ONE Entrée AND
2 Sides AND GARDEN OR

CAESAR SALAD

AND DESSERT

STARTING At

$15.95
MARKET ONLY

Andy Boy
BROCCOLI
RABE

$1.99 bunch

Sweet Southern
BLUEBERRIES

2 for $4 6 oz. pkg.

Idaho
BAKING

POTATOES
49¢

lb.

Fresh Atlantic
SALMON FILLET

$9.99 lb.

Fresh "Mahi Mahi"
DOLPHIN FILLET
$11.99 lb.

Live! 1 1/2 lb avg.
MAINE LOBSTERS

$9.99 lb.

All Natural
BONELESS

Chicken Breast (For Cutlets)
$3.49 lb.

Whole "Prime"
NEW YORK STRIP STEAKS

$14.99 lb.

CUSTOM CUT AND CRY VAC FREE! STEAMED FREE
WHILE YOU SHOP!

$9.95
Market Only

Carmines Famous

BRICK OVEN LARGE

CHEESE
PIZZA

Carmine's Own
Assorted Flat Breads...$6.99 ea.

Jumbo Chicken Wings...$9.99 lb.

(Market Only)

(Italian Roasted Garlic Rosemary)

Certiied Angus
PORTER HOUSE STEAKS

$12.99 lb.

Carmines Own

HIBACHI BBQ PORK ROAST
$3.99 lb.

Prices good

thru

6/10/14

BERMUDIANA PLAZA � 4575 MILITARY TRAIL � JUPITER

1/2 Mile North of Donald Ross Road on Military Trail

COAL FIRED PIZZA 561.340.3930

for only

20% OFF
Entire 

Dinner Check

Sunday-Thursday
Dinner Only. Cannot be 

combined with any other 

For Dine In Only.

Happy Hour

2 for 1
Mon - Fri

3pm-6pm & 9pm-Close

Sat - Sun

11am-6pm & 9pm-Close 

At Bar Only!

2401 PGA Boulev ard � Palm Beach Gardens � 561-775-0186
DININGAL FRESCO OVERLOOKINGTHE MARINAOur Exclusive Private Party RoomFor UpTo 50 People

LaTrattoria
Fine Dining Italian Restaurant

20% Off 
Entire Dinner Check

Sunday - Thursday

Dinner Only. 20% Discount cannot be combined with any other 

$3
Bites 

Menu
only at 
the bar

Happy Hour

3-7pm Daily

$5
Appetizers

House Ma
rtini

Our Priva
te 

Label Wins

At the ba
r only.

Voted Best Italian Restaurant
in The PB Post Readers� Choice Dining Awards
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Tom
352-804-8851

Jeff
352-615-9005

Check the board for Lola’s daily specials

5
Palm Beach Gardens

4595 Northlake Blvd.

561-622-2259

Stuart

860 South Federal Hwy. 

772-219-3340

St. Lucie West

962 St Lucie W. Blvd.  

(772) 871-55336

     
     

  

(Next to the Dunkin Donuts)

COLLECTOR’S CORNER

The events are getting farther apart 
as summer arrives in South Florida 
and dealers head north. That’s OK, 
because local dealers who don’t 
always set up at shows come to 
the summer shows, and area shops 
frequently have sales during off-
season. Here’s a sampling: 

■ West Palm Beach Antiques 
Festival — I will have a booth at this 
show, one of the largest in Florida. 
Just ask for my booth number at the 
gate. The show will be noon-5 p.m. 
June 6, 9 a.m.-5 p.m. June 7 and 10 
a.m.-4:30 p.m. June 8 at the South 
Florida Fairgrounds, 9067 Southern 
Blvd., West Palm Beach. Tickets: $8 
adults, $7 seniors, free for younger 
than 16. Two-day admission: $12. 
A $25 early buyer ticket allows 
admission 9 a.m. to noon June 6. Info 
at wpbaf.com or 941-697-7475.

■ Kofski’s Marketplace — The 
venerable antiques firm will offer 
an array of antiques, furnishings and 
accessories at its marketplace from 9 
a.m. to 4 p.m. Saturdays and 10 a.m. 
to 4 p.m. Sundays in the quonset hut 
at Bunker Road and Georgia Avenue, 
West Palm Beach; kofskiantiques.com.

■ Antiques shops auctions — 
The contents of two large antiques 

shops will be auctioned June 22 in 
Palm Beach Gardens. The first, an 
“absolute” auction, takes place at 
2 p.m., and will include furniture, 
antiques, jewelry, collectibles, crystal, 
gold and silver. The second, which 
will run 4 p.m.-6 p.m., will include 
antique firearms, Civil War, World 
Wars I and II memorabilia, fine art, 
furniture and jewelry, among other 
things. The sales will be held at 3902 
Northlake Blvd. (in the Home Depot 
plaza), Palm Beach Gardens. Register 
to bid online at auctionsbydaum.com 
or liveauctioneers.com/catalog/28678. 
For reserved seating, call 772-263-
3444 or 561-371-1958. ■

 — Send your event information 
to Scott Simmons at ssimmons@
floridaweekly.com.

scott SIMMONS
Art and Antiques Across Florida    

COURTESY PHOTO

See an array of items at the West Palm Beach 
Antiques Festival.
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Ask the Dating Expert

Advertisement

Jodi Meyer
Matchmaker

SNM LOOKING 

FOR LOVE
Question: I am a 52 year old male.  
I am a professional, nice looking, in 
shape, but I have never been mar-
ried and have no children. There 
seems to be such a stigma attached 
to my status, that when I start dat-
ing someone, they question me as 
if I was a leper? I don’t feel bad 
about the choices that I have made 
in my life and truly want to settle 
down now and fi nd someone spe-
cial. What has your experience been 
in matching single and never been 
married?

Answer: Over the years I have 
helped a lot of busy professionals 
who have come to Florida Singles 
later in life because they had spent 
the earlier part of their life focus-
ing on their career. Everyone’s life 
needs balance and it’s great to work 
and be successful, but if you never 
have any time to enjoy it or anyone 
to enjoy it with, what good is it all? 
Stop procrastinating because life is 
passing you by. There is no greater 
gift in life than to have a loved one 
by your side to enjoy life’s accom-
plishments. With regards to the stig-
ma, tell them don’t fault me because 
I did not fi nd the right person to 
marry and I won’t fault you because 
you chose the wrong one!!

4440 PGA Blvd #407

Palm Beach Gardens, FL 33410

561.318.7789

Deli Selections

(

Military Trail

PGA Boulevard

FREE
FREE

Ladies Consignment Boutique

Not  Your  Average Consignment Boutique

Consignments by appt.

 www.gwensconsignment.com  

by night, as a hub for artists to gather 
and sell their art.

“It’s just been one small idea that’s 
morphed into something that’s rather 
large and awesome,” said Mr. Hodson.

The Brewhouse is the latest part of 
what is becoming a cultural hub along 
Park Avenue. 

It is adjacent to Mos’Art Theatre and 
just east of Artists of the Palm Beaches’ 
Art on Park gallery.

On a recent afternoon, the Brew-
house was humming with activity as 
Mr. Brockman led a tour of the space. 
His mother, Jo, bustled behind the bar 
organizing coffee, mugs and such.

The large space is more reminiscent 
of New York’s SoHo than of Lake Park.

But the space is pure Florida — a large 
flamingo sculpture greets visitors at the 
door.

Clusters of sofas and chairs form seat-
ing groups in the high-ceilinged space. 
A bed for Mr. Brockman’s helper dog, 
Dre, sits in a corner near the coffee bar.

Paintings, photography and mixed 
media works by local artists cover the 
walls. 

Mr. Brockman’s own colorful comput-
er-generated art anchors a prominent 
wall above a doorway into the cof-
fee bar, a low-ceilinged space that may 
remind visitors of those basement clubs 
that fill New York’s Greenwich Village. 
A colorful graffiti-style mural stretches 
across the end wall.

It’s part of Mr. Brockman’s vision for 
self-sufficiency.

All his life he knew he would be an 
artist, even if his health got in the way. 

Diagnosed with spinal muscular atro-
phy at the age of 2, Mr. Brockman relies 
on a power wheelchair to get around — 
he can move only his facial muscles and 
three fingers of his left hand. 

“The whole idea of doing the gallery 
was — my disease is progressive  — so 
eventually, my hand will give out, and I 
won’t be able to create at all or I’ll have 
to figure out another way to create with 
different technology,” he said. “This was 
something that could set me up to be 
involved in the arts, but still be a mon-
etary support for living out my life.”

To paint, he uses a computer and 
those fingers that still function. 

In 2012, he presented President Obama 
with a portrait he had painted of the 
first family; the president autographed 
Mr. Brockman’s copy of the portrait. 
Days later, The New York Times ran a 
photo of an aide carrying the portrait off 

Air Force One.
Talk to him and you sense his moxie 

— after all, this is the kid who used 
his wheelchair to be goalie on a roller 
hockey team during middle school.

He graduated from Palm Beach Gar-
dens High School and attended Digital 
Media Arts College in Boca Raton.

Then he went to work.
“I graduated from arts school in ’09, 

so I worked for a design firm for two to 
three years and got really tired of the 
corporate grind and listening to the art 
director when I wanted to do it the way 
I wanted to do it and the client wanted 
it this way but I knew it didn’t look good 
that way,” he said.

So Mr. Brockman opened his Single 
Handed Studios to do commercial work, 
and embarked on his fine art career.

He has sold his digital art at all the 
major area shows — SunFest, ArtiGras 
and the Delray Affair, among others.

“But I just got really burned out with 
that over the last few years, and this 
has always been kind of in the back of 
my mind, of having my own gallery,” he 
said. “But we had to come up with a way 
to make it work.”

Only time will tell whether it will 
work, but the beginnings have been aus-
picious enough.

More than 350 people attended the 
Brewhouse’s opening on May 16. 

BREWHOUSE
From page 28

SCOTT SIMMONS/FLORIDA WEEKLY

Walls at The Brewhouse Gallery are trimmed out with wainscotting of corrugated steel. Artists rent wall space for a three-month period. Cozy 
seating areas fill the room, and even the vintage furniture is for sale.
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PUZZLE ANSWERS

>>What: The Brewhouse Gallery

>>When: Open 9 a.m.-11 p.m. daily

>>Where: 720 Park Ave., Lake Park

>>Info: 469-8930 or brewhousegallery.com

If you go

Best-selling author Susan Spencer 
Wendel was in attendance.

So was Taylor Jones.
Ms. Jones, a former news photogra-

pher at The Palm Beach Post, also is one 
of the exhibiting artists at Brewhouse.

“It doesn’t matter if you have a great 
piece of art if nobody sees it,” she said. 
“They’re getting people in the door.”

So far, the visitors are coming.
Mr. Brockman and Mr. Hodson had 

envisioned a space where people could 
attend musical and comedy performanc-
es, lectures and poetry readings. Trivia 
Night, coffee tastings and food trucks.

“It fits our model really well with that 
hipster vibe with the food trucks,” Mr. 
Brockman said.

Mr. Hodson developed a business 
plan and Mr. Brockman oversees the 
artists in a routine that plays to each 
man’s strengths — “I couldn’t really 
draw a stick figure in action,” Mr. Hod-
son joked.

Friends have chipped in.
“I’m the booking agent, I’m the DJ and 

I’m the bartender,” said Brad Barfield, 
whose day job is acting teacher at Drey-
foos School of the Arts in West Palm 
Beach.

“It’s a family affair,” said Jo Brockman.
“I’ve known Bobby the other partner 

since he was 6 and I was 4. AJ and Jo and 
I became very close very quickly,” Mr. 
Barfield said. “When you’re chipping 
concrete and building bars together you 
tend to become family.”

He spent his spring break building the 
bar at Brewhouse.

That bar and the entertainment have 
proven to be draw.

“I went to the last couple of Saturday 
night music things and there was a good 
number of people in and out,” Ms. Jones 
said.

The advantage of that?
“I’m not comfortable about going into 

galleries, but going into a coffeehouse 
and grabbing a cold beer is much more 

inviting to me,” she said. “It draws in 
people who may not be collectors per se 
but want something for their wall.”

It’s comparatively affordable, too.
Brewhouse charges a flat rate for wall 

space, with no commission.
“At the art shows, they’re paying 

almost $400 for the weekend, and you 
can have your work here for three 
months for that amount of money,” Mr. 
Brockman said.

That adds up to real value, especially 
for someone like Ms. Jones, who is 
launching a second career selling photo-
graphic prints, tiles and jewelry.

“I’m pretty excited about it,” she said. 
“I’ve had my stuff in a gallery before and 
you have to pay 50 percent commission 
on everything.”

And that adds up to savings for would-
be collectors.

“You can walk out with a piece of art 
and not have to sell your car to buy it,” 
Ms. Jones said.

That said, the gallery is still a gamble 
for its principals.

Mr. Hodson knows a thing or two 
about a gamble — since graduating from 
Florida State University in 2005, he has 
played poker for a living.

“I’m pretty cool under pressure and 
was definitely happy to gamble with 
this,” he said. “I felt like it was a statisti-
cally favorable gamble so I was happy to 
get all my chips in and go for the gold.”

Said Mr. Brockman: “I get a sense of 
giving back or making the world a bet-
ter place for art. It was not something 
I wanted to do but something I had to 
do.” ■

SCOTT SIMMONS/FLORIDA WEEKLY

The bar at the rear of The Brewhouse Gallery is reminiscent of a big-city basement club. A 
graffiti-styled mural fills the back wall, while a jewelry counter occupies the front portion of 
the bar.
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*Visit WaldorfAstoriaNaples.com for complete terms and conditions.

TRANQUILITY AWAITS ON THE GULF COAST.

W A L D O R F A S T O R I A N A P L E S . C O M

EXPERIENCE THE BEST OF 

WALDORF ASTORIA.   

Book the Best of Waldorf Astoria and receive a $50 resort 

reward for every night of your stay.*    

When you arrive at Waldorf Astoria Naples you can expect 

exceptional restaurants, a luxurious spa and unparalleled service. 

What may surprise you are the amazing activities that will either 

awaken your sense of adventure, or give you the relaxation you  

are longing for. Escape the everyday, from $139 per night.    

Book today by calling 888.722.1269, or visiting 

WaldorfAstoriaNaples.com.

THE STORIES BEGIN AT OVER 25 INSPIRING DESTINATIONS WORLDWIDE
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WHAT TO DO, WHERE TO GO
Please send calendar listings to Calen-
dar Editor Janis Fontaine at pbnews@
floridaweekly.com. 

Thursday, June 5

■ Founder’s Day Celebration — 
10 a.m.-5 p.m. June 5, The Flagler Muse-
um, One Whitehall Way, Palm Beach. 
Get free admission to the Gilded Age 
museum and take self-guided tours of 
Henry Flagler’s 1902 Beaux Arts man-
sion, which he built as a wedding pres-
ent for his wife, and Flagler’s legendary 
railcar. 655-2833; flaglermuseum.us. 

Friday, June 6

■ An Evening with an Artist: 
Bjørn Davidson — 8-9:30 p.m. June 
6, Studio E Gallery, PGA Commons, 
4600 PGA Blvd., Palm Beach Gardens. 
Free. Info: 799-3333. Join artist Bjørn 
Davidson for an interactive evening of 
live painting and in-depth conversation.

■ Safari Nights at the Palm 
Beach Zoo — 5:30-9:30 p.m. Fridays 
through October, at the Palm Beach Zoo, 
1301 Summit Blvd., West Palm Beach. 
Meet ’n’ greets, roving animal encoun-
ters, photo opportunities, craft station, 
carousel rides, dinner specials and live 
music in the Tropics Café. Admission: 
Members: Free in June, July and August, 
and $15.95 age 13 and older, $9.95 age 
3-12, free for younger than 3. Nonmem-
bers: $9 age 13 and older; $5 age 3-12; free 
for younger than age 3. Info: 533-0887. 
palmbeachzoo.org/special-events.

Saturday, June 7

■ Charity Golf Outing to Benefit 
SafeSpace — June 7, Martin Downs 
Golf Club, 3801 SW Greenwood Way, 
Palm City. Benefits SafeSpace, a non-
profit organization helping victims of 
domestic violence. Entry: $95 or $350 
per foursome. Includes 18 holes of golf, 
golf cart, goodie bags, lunch, a sleeve of 
balls, awards and range balls. Info: jrc-
charitygolf.com.

■ Birding Trip — 7 a.m. June 7. Join 
the Audubon Society of the Everglades 
on a car pool tour around STA 1E, the 
Storm Water Treatment Area managed 
by South Florida Water Management 
District. Reservations required. Info: 
auduboneverglades.org

■ The 15th annual Philippine 
Summer Festival — June 7, Yes-
teryear Village at the South Florida 
Fairgrounds, 9067 Southern Blvd., West 
Palm Beach. Traditional dancing dem-
onstrations, heritage clothing worn by 
local Filipinos, authentic cuisine, music, 
hear speeches about the country’s 
culture, as well as traditional Filipino 
games for kids. The theme of “Barrio 
Fiesta” is dedicated to the 16 million 
Filipinos who were affected by Typhoon 
Haiyan and will feature a special dedica-
tion and moment of silence. Admission: 
$5, free for age 5 and younger. Funds go 
to ongoing typhoon relief and financial 
aid scholarships. Time: 10 a.m.-5 p.m. 
Info: 289-0837, 723-9323 or 386-1209. 

■ Lionfish Lecture & Tasting — 
Noon-7 p.m. June 7, the River Center, 
805 N. U.S. 1 in Burt Reynolds Park, 
Jupiter. Dr. Zack Jud will present the 
latest scientific discoveries about the 
lionfish, then you can sample the fish 
at a specially prepared lionfish tasting. 
Bring the kids, too. The special Friends 
of the Loxahatchee River meeting also 
features lionfish games and a craft for 

kids. Free. RSVP to 743-7123 or email 
RiverCenter@Loxahatcheeriver.org.  
Info: loxahatcheeriver.org/rivercenter.

■ O.A.R. — 7 p.m. June 7, Maltz Jupiter 
Theatre. A special concert sponsored 
by 97.9 WRMF presents O.A.R. Open-
ing: The People Upstairs. Showtime is 
7 p.m. Tickets: $45 orchestra and mez-
zanine seats; $65 for club level, featuring 
a post-show meet-and-greet. All tickets 
include a taste/sampling fair from area 
restaurants in the lobby. Info: jupiterthe-
atre.org or call 575-2223. 

■ Operation Homecoming — 
Give a welcome home to World War 
II heroes who made the special D-Day 
Honor Flight to Bedford, Va., to visit 
the National D-Day Memorial, about 
8:15 p.m. June 7, U.S. Airways Terminal, 
Level 2, Concourse A/B, Palm Beach 
International Airport, West Palm Beach. 
Info: 308-8351.

Sunday, June 8

■ “5..6..7..8..10 Years to Cel-
ebrate” Dance Recital — 5 p.m. 
June 8, PBSC Eissey Campus Theatre, 
3160 PGA Blvd., Palm Beach Gardens. 
Features Ashley’s Performing Arts Cen-
ter and Jampac Dance Team. Tickets: 
$23. Info: 793-1122; ashleyspac.com

Tuesday, June 10

■ “Ruthie & Connie: Every Room 
In The House” (2014 Update) — 
7 p.m. June 10, Mandel JCC, 8500 Jog 
Road, Boynton Beach. Also at 7 p.m. and 
June 11, Mandel JCC, 5221 Hood Road, 
Palm Beach Gardens. They’re Jewish, 
they’re grandmothers and they’re lesbi-
ans and the stars of this powerful docu-
mentary of their 52+ years together. Pre-
sented by The Donald M Ephraim Palm 
Beach Jewish Film Festival, Mandel JCC. 
Tickets: $8, includes film, discussion 
and refreshments. Free for current Film 
Society members. Info: 736-7527.

Wednesday, June 11

■ Jupiter Dance Academy’s 
Spring Performance — 7 p.m. June 
11 and June 12, PBSC Eissey Campus 
Theatre, 3160 PGA Blvd., Palm Beach 
Gardens. Tickets: $30-$35. Info: 747-7133; 
jupiterdanceacademy.com 

Looking Ahead 

■ A Taste of Boynton — 6:30-
9:30 p.m. June 12, Benvenuto, 1730 S. 
Federal Highway, Boynton Beach. Par-
ticipating restaurants: Backyard, Caro-
lina Ale House, Secret Garden Café at 
the Green Market, LongHorn Steak-
house. Tickets: $35. Info: 732-9501.

At B.B. King’s   

B.B. King’s Blues Club, CityPlace, 700 S. 
Rosemary Ave., West Palm Beach. Info: 
420-8600 or visit bbkingclubs.com.  

■ The Goodnicks — 8 p.m.-mid-
night June 6

■ B.B. King’s Blues Club All-
Stars — 9:30 p.m.-1:30 a.m. June 7

■ The Lee Boys — 6-9 p.m. June 7

■ The Jeff Harding Band — 8 
p.m.-midnight June 7

■ Keb’ Mo — 7:30 p.m. June 8

■ Franklin Richard — 6-10 p.m. 
June 9

■ Taylor Road  — 6-10 p.m. June 10

■ Joe Birch — 6-10 p.m. June 11

At The Colony Hotel

The Colony Hotel, 155 Hammon Ave., 
Palm Beach. Info: 655-5430; thecolonyp-
almbeach.com.

■ In the Polo Lounge — Motown 
Friday Nights with Memory Lane. 

Cabaret in the Royal Room: 

■ Mary Wilson — June 6-7

At Dramaworks

Palm Beach Dramaworks at The Don 
& Ann Brown Theatre, 201 N. Clematis 
St., downtown West Palm Beach. Call 
514-4042, Ext. 2; palmbeachdramaworks.
com. 

■ “Tryst” — Through June 8. Karoline 
Leach’s thriller.

■ Summer 2014 to 2015 Sea-
son Tickets — On sale now for non-
members. 

At The Eissey

Palm Beach State College, 11051 Campus 
Drive off PGA Blvd, Palm Beach Gar-
dens. Tickets: 207-5900; eisseycampus-
theatre.org.

In the Eissey Campus Gallery: In the 
BB Building. 

■ Rick Seguso Art Exhibition — 
Through June 4. Oil paintings.

■ The Nature of Impermanence: 
Carin Wagner and Yvonne Park-
er — Through Sept. 5. Features Wag-
ner’s painting “Shelter” and Parker’s 
mixed media sculpture “Memories.” 
Info: 207-5015; palmbeachstate.edu/art-
gallerypbg.

 At The Lighthouse

Jupiter Lighthouse and Museum, Light-
house Park, 500 Captain Armour’s Way, 
Jupiter. Admission: $9 adults, $5 chil-
dren ages 6-18; children under 6 and 
active U.S. military admitted free. Chil-
dren must be at least 4 feet tall to climb. 
Blue Star Museum admission through 
Aug. 31. Tours are weather permitting, 
call for tour times. RSVP required for 
all events at 747-8380, Ext. 101; jupiter-
lighthouse.org.

■ Lighthouse Sunset Tours — 
Times vary. June 6, 11, 20 and 25. Spec-
tacular sunset views and an inside look 
at the nuts and bolts of a working light-
house watchroom. $15 members, $20 
nonmembers. Reservations required. 
Info: 747-8380, Ext. 101. jupiterlight-
house.org. 

■ Hike Through History — 8-10 
a.m. June 7. A 2-mile trek through his-
toric points of interest on the 120-acres 
Outstanding Natural Area. Minimum 
age 5, ages 13 and younger must be 
accompanied by an adult. Free but res-
ervations are required. 

■ Twilight Yoga at the Light — 7 
p.m. June 9, 16, 23 and 30. Mary Veal, 
Kula Yoga Shala, leads yoga on the deck. 
For all levels. By donation. Weather 
dependent. Check the web site if weath-
er doesn’t look good. 

■ Lighthouse Moonrise Tour — 
June 13. Time varies by sunset. $15 mem-
bers, $20 nonmembers.

■ Blue Star Museum Admission 
— Through Aug 31. Info: bluestarfam.
org

At MacArthur Park

John D. MacArthur Beach State Park 
and Nature Center, 10900 Jack Nicklaus 
Drive, North Palm Beach. Info: 624-6952 
or 776-7449; macarthurbeach.org.

■ Ongoing: Daily nature walks 
— 10 a.m. daily. a staff naturalist leads 
a one-mile nature walk. Free with park 
admission.

■ Fish Tank Interpretation — 11 
a.m. Sundays. A lesson in fish, what 
they eat, where they live. Free with park 
admission.

■ Guided Kayak Tours — Offered 
daily. Times vary. A ranger-led explora-
tion of the estuary, Lake Worth Lagoon, 
and Munyon Island. Single kayak rent-
als: $25; double $40. Call 624-6950. Sum-
mer Camp — Register now for camp 
from June 9 and ending July 21. Info: 
macarthurbeach.org/summer-camp/

■ Sea Turtle Talk & Walks — Mon-
day, Wednesday and Friday, through July 
26. $10. Register online at macarthur-
beach.org. 

■ Summer Camp — Weeklong ses-
sions starting June 9 and ending July 
21. Info: macarthurbeach.org/summer-
camp/.

■ Educational Reef Program — 
10 a.m. June 7, 14, 21, and 28. An educa-
tional PowerPoint presentation on the 
park’s near shore reef and its inhab-
itants, followed by information about 
the best places to snorkel. Don’t forget 
your “diver down” flag. Free with park 
admission.

■ Bluegrass Music with the 
Conch Stomp Band — 1-3 p.m. June 
8. Bluegrass. Free with park admission.

At JCC

The Mandel JCC, 5221 Hood Road, Palm 
Beach Gardens. Info: 689-7700. 

■ Swimming lessons: Registering 
now. Info: 487-8276.

■ June 5-7: Duplicate bridge games. 

■ June 9: First Day of Camp Shalom 
Jr.; advanced beginners bridge; duplicate 
bridge games at Temple Beth David.

■ June 10: Beginners Bridge Class (6 
week session); duplicate bridge games 
at Temple Beth David; Tracie’s music 
together begins (7 week session); sin-
gles night out.

■ June 11: JBiz networking meeting: 
presenting Marc Friedman of Kolter 
Homes at 8 a.m.; duplicate bridge games 
at Temple Beth David; Tracie’s music 
together begins (7 week session); The 
Donald M Ephraim Palm Beach Jewish 
Film Festival presents Ruthie & Con-
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WHAT TO DO, WHERE TO GO
nie: Every Room in the House (updated 
2014) at 7 p.m.

■ June 12: Intermediate bridge class; 
duplicate bridge games at Temple Beth 
David. 

In the Bente S. & Daniel M. Lyons 
Art Gallery: 

■ Artwork from the Tzahar 
Region — Through July 20. Info: 712-
5209.

At Palm Beach Improv

Palm Beach Improv, CityPlace, 550 S. 
Rosemary Ave., Suite 250, West Palm 
Beach. Info: 833-1812; palmbeachimprov.
com.

■ David Alan Greer — June 5-8

■ John Caparulo — June 12-15

Fresh Markets

■ Gardens GreenMarket — 8 
a.m.- 1 p.m. Sundays, through Sept. 28, 
at the STORE Self Storage Facility, 11010 
N. Military Trail, Jupiter. More than 120 
vendors, vegetables, fruit, baked goods, 
crafts. No pets. Info: 630-1100; pbgfl.
com/greenmarket. 

■ Green Market at the PB Zoo 
— 11 a.m. to 5:30 p.m. the following Sat-
urdays: June 14 and 28, Palm Beach Zoo, 
1301 Summit Blvd., West Palm Beach. 
Learn how buying local produce pro-
tects wildlife. Info:   Vendors wanted at 
585-6085; kgardner@palmbeachzoo.org

■ Jupiter Green & Artisan Mar-
ket — 10 a.m. to 2 p.m. Sundays, River-
walk Events Plaza, 150 S. U.S. 1, Jupiter. 
Baked goods, fresh produce, arts and 
crafts, jewelry, pet products. Vendors 
welcome. Info: 203-222-3574; harrysmar-
kets.com. (no end date.)

■ Sailfish Marina Sunset Cele-
bration — 6 p.m. Thursdays. Arts and 
crafts, live entertainment, food. Sailfish 
Marina, east of the Intracoastal, just 
south of Blue Heron Boulevard, Palm 
Beach Shores. Info: 842-8449. (no end 
date.)

Ongoing Events

■ Live Music — 6:30 to 9:30 p.m. 
Mondays at the Pelican Café, 612 U.S. 1, 
Lake Park. Featuring Hal Hollander and 
Diane DeNoble. Info: 842-7272. 

■ Reggae Mondays — Reef Road 
Rum Bar, 223 Clematis St., West Palm 
Beach. Features Spred the Dub. Info: 
838-9099. 

■ Live Music — E.R. Bradley’s, 104 
Clematis St., West Palm Beach. Friday, 
Saturday and Sunday. Info: 833-3520; 
erbradleys.com.

■ Downtown Live — 7 p.m. Fri-
days, Downtown at the Gardens’ Cen-
tre Court, 11701 Lake Victoria Gardens 
Drive, Palm Beach Gardens. 

■ Music on the Plaza — 6 to 8 p.m. 
Thursdays, Mainstreet at Midtown, 4801 
PGA Blvd., Palm Beach Gardens. Info: 
midtownpga.com.

■ O-Bo Restaurant Wine Bar — 7 
p.m. Thursdays through Saturdays, 422 
Northwood Road, West Palm Beach. 
Live jazz and blues by Michael Boone. 

Info: 366-1185.

■ Sunday on the Waterfront 
Concert Series — Free concerts the 
third Sunday of each month from 4:30 
to 7:30 p.m. at the Meyer Amphitheatre, 
downtown West Palm Beach. Info: 822-
1515; wpb.org/sow/. 

■ Adolph & Rose Levis Jewish 
Community Center — 9801 Donna 
Klein Blvd., Boca Raton. Last Friday of 
every month: Utopian Strings (free). 
Info: 852-3200; levisjcc.org.

■ 264 The Grill — 264 S. County 
Road, Palm Beach. The Switzer Trio 
performs at 8:30 p.m. Friday and Satur-
day. Karaoke at 7:30 p.m. Tuesdays. The 
Kaz Silver Band performs at 8 p.m. the 
third Thursday. Jazz Jam at 7:30 p.m. 
Sunday. Info: 833-6444.

■ The River Center’s Jr. Angler 
Fishing Tournament — Now 
through July 27. Kids ages 5 to 17 submit 
photos throughout the summer of their 
freshwater and saltwater catches from 
Palm Beach and Martin counties. Points 
accumulate with each submission and 
prizes are awarded based on the quan-
tity and variety of species caught. Reg. 
fee: $25, includes a T-shirt and the End 
of Summer Fish Fry on Aug. 2. Register 
online at tinyurl.com/ky9rdl7 or get a 
registration packet at the River Center, 
805 U.S. 1, Jupiter. Info: 743-7123. 

■ A Unique Art Gallery — 226 
Center St. A-8, Jupiter. Info: 529-2748; 
artistsassociationofjupiter.com

■ Adult Writing Critique Group 
meets — 10:30 a.m. Saturdays, at the 
Lake Park Public Library, 529 Park Ave., 
Lake Park. For age 16 and older. Crafters 
Corner meets at 1:30 to 2:30 p.m. Satur-
days. Info: 881-3330; lakepark-fl.gov/

■ American Legion Post 371 
meets — 7 p.m. on the third Wednes-
day of every month at VFW Post 9610 in 
Lake Park. For information on eligibility, 
meetings, and activities, call 312-2981.

■ American Needlepoint Guild 
— 10 a.m. the second and fourth Mon-
days, at 110 Mangrove Bay Way, Jupiter. 
Call 747-7104 or email mbusler@com-
cast.net.

■ The Ann Norton Sculpture 
Gardens — 2051 S. Flagler Drive, 
West Palm Beach. Info: 832-5328; ansg.
org. Through June 22: Abstract Expres-
sionist Robert Kiley. Both an artist and 
an educator, Kiley illustrates how the 
thinking process used to teach is dif-
ferent but complimentary to the act 
of actually creating art. On display are 
some of Kiley’s most gripping and pro-
found works from his Aperture series. 
Tours are offered Wednesdays at 11 a.m. 
Free for members, $10 adults, $8 seniors 
65 and older, and $5 for ages 5 and older. 
Info: ansg.org.

■ The Audubon Society of the 
Everglades — Meets monthly and 
hosts bird walks. Info: 742-7791; Valleri 
at 385-9787 (evenings). audubonever-
glades.org.

■ Bingo — Noon every Thursday 
at the Moose Lodge, 3600 RCA Blvd., 
Palm Beach Gardens. Lunch available 
at 11 a.m. Packs start at $15. $250 games. 
626-4417.

■ Children’s Research Station 
— Kids program teaches science skills 
through an experimental lab. 3:30 p.m. 
Wednesdays and Fridays; 11 a.m., 1 p.m. 
and 2 p.m. Saturdays. Free. Loggerhead 

Marinelife Center, 14200 U.S. 1, Juno 
Beach. Info: 627-8280.

■ Club forming: Chess & Scrab-
ble — Meets June 5, July 17, Aug. 7 and 
Sept. 11, Multilingual Society, 210 S. 
Olive Ave, West Palm Beach. Info: 228-
1688; multilingualsociety.org.

■ Cultural Council of Palm 
Beach County — 601 Lake Ave., Lake 
Worth. Through June 7: “Art Outside the 
Walls: En Plein Air.” Features the work 
of Palm Beach County artists who have 
embraced the French expression “en 
plein air” or to paint in the open air at 
10 inspiring locations from Boca Raton 
to Jupiter. June 20-Aug. 16:  Exhibition: 
‘Southern Exposure: New Work by Palm 
Beach County Artists — June 20-Aug. 
16. Gallery hours are 10 a.m.- 5 p.m. 
Tuesday through Saturday. Free. Info: 
471-2901; palmbeachculture.com.

■ The Flagler Museum — One 
Whitehall Way, Palm Beach. Hours: 10 
a.m.-5 p.m. Tuesday-Saturday, noon-5 
p.m. Sunday. Tour Henry Flagler’s 1902 
Beaux Arts mansion, Whitehall, which 
he built as a wedding present for his 
wife. Tickets: free for members; $18 
adults, $10 youth (13-17) with adult; $3 
child (6-12) with adult; younger than 6 
free. 655-2833; flaglermuseum.us. 

■ Food Truck Pow Wow — 5-9 p.m. 
the first Friday of the month, Constitu-
tion Park, 399 Seabrook Road, Tequesta. 
Includes live music; admission is free. 
Info: tequesta.org

■ Ginger’s Dance Party — 8-10 
p.m. the first Saturday of the month, 
Palm Stage, Waterfront Commons, 
downtown West Palm Beach. Free. 822-
1515; wpb.org/gingers.

■ Multilingual Society — 210 S. 
Olive Ave, West Palm Beach. Films, spe-
cial events, language classes in French, 
Spanish and Italian. Info: 228-1688; mul-
tilingualsociety.org.

■ The Lake Park Public Library 
— 529 Park Ave., Lake Park. Super Hero 
Hour, 3:30 p.m. Thursdays for ages 12 
and younger; Adult Writing Critique 
Group, 10:30 a.m. to 1 p.m. Saturdays for 
age 16 and older; Anime, 6-7 p.m. Tues-
days for age 12 and older. All events are 
free. 881-3330.

■ Le Cercle Francais — Franco-
philes and Francophones meet at 6:30 
p.m. the second Thursday of the month, 
in members’ homes. Call 744-0016.

■ Lighthouse ArtCenter — Gal-
lery Square North, 373 Tequesta Drive, 
Tequesta. Info/register at 748-8737; 746-
3101; lighthousearts.org. Ongoing: The 
Third Thursday Art Group meets 5:30-
7:30 p.m. the third Thursday of the 
month. Wine and passed hors d’oeuvres 
reception and exhibits, concerts, lec-
tures, art demonstrations, live perfor-
mances and gallery talks. $10; free for 
younger than 12. Free admission on 
Saturday. At Lighthouse ArtCenter Mid-
town Gallery — 4877 PGA Blvd., Palm 
Beach Gardens. Info: 746-3101.

■ Loggerhead Marinelife Center 
— 14200 U.S. 1, Juno Beach. Kids Story 
Time: 11:30 a.m. Saturdays; Hatchling 
Tales: 10:30-11 a.m. Wednesdays. Free. 
Info: 627-8280; marinelife.org.

■ Loxahatchee River Environ-
mental Center — Burt Reynolds 
Park, 805 N. U.S. 1, Jupiter. Story time: 
9:30 a.m. Thursdays. Info: 743-7123 or 
loxahatcheeriver.org/rivercenter.

■ The Morikami Museum and 
Japanese Gardens — 4000 Mori-
kami Park Road, Delray Beach. Info: 
495-2223; morikami.org.

■ Mounts Botanical Garden — 
531 531 S. Military Trail, West Palm 
Beach. Info: 233-1737; mounts.org.

■ The North Palm Beach Library 
— 303 Anchorage Drive, North Palm 
Beach. Knit & Crochet: 1-3 p.m. Mon-
days; Kids Crafts for ages 5-12: 2 p.m. 
Fridays. Info: 841-3383, npblibrary.org.

■ The Norton Museum of Art 
— 1451 S. Olive Ave., West Palm Beach. 
Through summer: “Masterpiece of the 
Month.” Through June 22: “Industrial 
Sublime: Modernism and the Trans-
formation of New York’s Rivers, 1900-
1940.” Through July 13: “The Richman 
Gifts.”  Through Aug. 31: “Faux Real,” 
by Mickalene Thomas. Admission: $12 
adults, $5 students with ID, and free 
for members and children age 12 and 
younger. Info: 832-5196 or norton.org.

■ The Palm Beach Photograph-
ic Centre — City Center, 415 Clematis 
St., West Palm Beach. Hours: 10 a.m.-6 
p.m. Monday-Thursday, and 10 a.m.-5 
p.m. Friday and Saturday. Free. Info: 
253-2600 or visit workshop.org or foto-
fusion.org.

■ The Palm Beach Zoo & Con-
servation Society — 1301 Summit 
Blvd., West Palm Beach. Hours: 9 a.m.-5 
p.m. daily. Ongoing events: “Wings Over 
Water” Bird Show: 11 a.m. weekdays; 
11 a.m. and 2 p.m. weekends. “Wild 
Things Show”: 1 p.m. weekdays; noon 
weekends. Tickets: $18.95 adults; $16.95 
seniors, $12.95 age 3-12, free for younger 
than 3. Info: 533-0887; palmbeachzoo.
org. Just added: Green Market from 11 
a.m. to 5:30 p.m. every other Saturday 
(June 14 and 28) outside the zoo’s gate, 
with locally grown produce.

■ Society of the Four Arts 
— 2 Four Arts Plaza, Palm Beach. 
Gallery and box office: 655-7226; 
fourarts.org. In the Mary Alice For-
tin Children’s Art Gallery: “Illustrat-
ing Words: The Wondrous Fantasy World 
of Robert L. Forbes, poet and Ronald 
Searle, artist” — Through summer 2015. 

■ The South Florida Science 
Center and Aquarium — 4801 
Dreher Trail N., West Palm Beach. Info:  
832-1988 or visit sfsm.org. Silver Science 
Day — 2-5 p.m. the second Wednesday 
of every month. For guests 62 and older. 
Admission: $7, includes refreshments. 
Science Nights (ongoing) — 6-9 p.m. 
the last Friday of the month. Members: 
Adults $5, free for children; Nonmem-
bers: Adults $12, children $8, free for 
age 3 and younger. Planetarium shows 
and mini-golf are not included in event 
admission. Sci-Fi Cinema —Monthly. 
Screen a movie outdoors. $10 adults; $7 
ages 3-12 and free or members. Includes 
admission to the museum. Info:  832-
1988 or visit sfsm.org.

■ The Stonzek Theatre — Films 
at the Lake Worth Playhouse, 709 Lake 
Ave., Lake Worth. Call the theater for 
show times. Info: 296-9382; lakeworth-
playhouse.org.

■ Taste History Culinary Tour — 
June 14 (Lake Worth/Lantana Father’s 
Day Weekend Tour); June 21 and 28 
(Delray Beach/Boynton Beach). Food 
tours board at Macy’s (East Entrance), 
801 N. Congress Ave., Boynton Beach. 
Reservations required. Tickets: $40. 
Info: 243-2662; tastehistoryculinary-
tours.org. ■ 
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PALM BEACH SOCIETY
Leukemia Society “Man and Woman of the Year” finale at the Kravis Center

“Like” us on Facebook.com /FloridaWeeklyPalm Beach to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. 
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Jonathan Duerr, Sharon Anderson and Rubin Anderson

Lisa Johnson, Shaw Heydt and Eric Johnson

Erin Devlin and Elena Peroulakis Nick Mastroianni and Eric Inge Kent Bernarduci and Marianne Bernarduci

Mandy Girard, Justin Girard, Ted Peroulakas and Josh Cohen

Michelle Jaminet, Mo Foster and Sally Sevareid

Mark Montgomery, Ashlyn Montgomery and Brian Mylett Patti Patrick, Andy Bellew and Carole Ann Vaughan
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PUZZLES
HOROSCOPESNATION REORGANIZATION

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 

v SEE ANSWERS, A33
v SEE ANSWERS, A33

GEMINI (May 21 to June 20) Creat-
ing a new look for your surroundings is 
fun. Expect to hear mostly positive com-
ments on your efforts, as well as some 
well-intended suggestions you might 
want to note.

CANCER (June 21 to July 22) Maybe 
you’d rather do anything else than what 
you’re “stuck with” right now. But if you 
stop complaining, you might see how 
this could lead to something with real 
potential.

LEO (July 23 to August 22) Even a 
proud Leo ultimately recovers from hurt 
feelings. However, a damaged relation-
ship might never heal unless you’re will-
ing to spend more time and effort trying 
to work things out.

VIRGO (August 23 to September 
22) There are lots of changes on the 
horizon, so be prepared to make some 
adjustments in your usually fine-tuned 
life. One change might even impact a 
personal decision you’ve been putting 
off.

LIBRA (September 23 to October 
22) Being the dependable person you 
are could work in your favor for a proj-
ect that requires both skill and account-
ability. But check this out carefully. 
There could be a hidden downside.

SCORPIO (October 23 to November 
21) A temperamental outburst about a 
mishandled project causes some fallout. 
Be sure to couple an apology with an 
explanation. A new opportunity beck-
ons by week’s end.

SAGITTARIUS (November 22 to 
December 21) Changing horses mid-

stream is usually unwise but sometimes 
necessary. Examine your options care-
fully before making a decision. A trusted 
colleague offers good advice.

CAPRICORN (December 22 to Jan-
uary 19) While much of your time is 
involved with business matters, fun-
time opportunities open up by week’s 
end. Enjoy yourself, but be careful that 
you don’t overspend.

AQUARIUS (January 20 to Febru-
ary 18) A “revelation” opens your eyes 
to what is really going on in the work-
place. What you learn could make a dif-
ference in your career path. Continue to 
be alert for more news.

PISCES (February 19 to March 20) 
Not wanting to make waves might be the 
safest way to deal with a difficult situ-
ation. But no substantive changes can 
be made unless you share your assess-
ments with others.

ARIES (March 21 to April 19) Things 
that usually come easily and quickly 
for the Aries Lamb might need more of 
your time and attention during the next 
several days. Try to be patient as you 
work things out.

TAURUS (April 20 to May 20) A 
changing situation can create some 
complications. But if you apply that sen-
sible Bovine mind to what seems to be a 
hopeless tangle of confusion, you’ll soon 
sort things out.

BORN THIS WEEK: You have a way 
of talking to people that makes them 
want to listen. You could find a success-
ful career in politics. ■

2000 PGA Blvd., Suite A3140, Palm Beach Gardens
SW corner of PGA Blvd & US Hwy 1 

Mon-Fri: 7 -3  -2 

S E R V I N G  B R E A K FA S T  &  L U N C H

TRY OUR 

WORLD-FAMOUS

FRENCH TOAST

OUR FAMOUS

CALIFORNIA 

TUNA SALAD

GRASS-FED COWS WITHOUT 

ANTIBIOTICS OR HORMONES

BURGERS
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The Dish: General Gau’s Chicken 

The Place: Mr. Zhang’s Chinese, Donald Ross Village, 4650 
Donald Ross Road, Palm Beach Gardens; 624-2946

The Price: $7.95 (lunch)

The Details: It’s a joke in South Florida.
How can a place that has so many transplanted New York-

ers and Bostonians not cultivate a great Chinese restaurant?
In West Palm Beach, we’re partial to Singing Bamboo. Along 

PGA Boulevard, we’ll gladly visit Sun Hai Tokyo. And 
in the county’s more northerly reaches, we’ll count 
Mr. Zhang’s as a worthy contender for such favorites 
as General Gau’s Chicken, the restaurant’s version of 
General Tso’s chicken, the breaded, fried chicken dish 
that’s tossed in a sweet and spicy sauce.

The bits of chicken we had at lunch were tender and 
not over-breaded. The sauce was sweet, but not too sweet, 
just the way we like it. ■

— Scott Simmons

FLORIDA WEEKLY CUISINE

Jason Laudenslager, owner and the 
executive chef of Entre Nous in North 
Palm Beach, is a true, jump-in-and-learn 
kind of guy. And he’s straight-up about 
those who gave him the chance to learn 
along the way, including his chef, Johnny 
Contreras. 

“I started out as a server and bartender 
at the original Amici in Palm Beach,” he 
said. “Johnny was the chef there. That’s 
where we met.”

It wasn’t his dream to get into the 
kitchen — or even stay in hospitality. But 
that changed over time.

While waiting tables and bartend-
ing, he would occasionally help in the 
kitchen when they got backed up. “I’d 
help them peel shrimp or do whatever 
chores.”

The managers of Amici opened Gal-
axy Grill nearby, and Mr. Laudenslager 
worked there as well, again with Mr. 
Contreras.

“I went back and forth working in the 
Hamptons three or four seasons with 
them and decided I really liked the food 
and service business,” he said. 

Seasons 52 was about to open in Palm 
Beach Gardens at the time, and he was 
going to sign on as bartender for the 
restaurant unique in this area.

“Then Gus’ place came open,” he said. 
“As they say, timing is everything.”

The Tropical Bistro, a successful but 
tiny 30-seat restaurant in Lake Park, 
owned by Gus Blake, was up for sale. 

He bought the place, keeping some 
menu items popular with the mature 
crowd that frequented Tropical Bistro. 

Then, “I took staple dishes from all 
over — duck, fillet, crab cakes, rack of 
lamb with a horseradish crust, a pasta 
and snapper — I think we had eight 
items and two specials,” he said. It con-
tinued to be a success.

Soon, they outgrew the Park Avenue 
space. A spot in a well kept but unassum-
ing strip mall on U.S. 1 came available, 
and offered more exposure to passersby. 

“Some people think a restaurant in a 
strip mall is a turn-off. I don’t get it,” he 
said. “When they come in and see the 
ambience, it’s totally different from what 
they expect. It’s really nice; comfortable. 
We have 150 seats, a full bar with a bar 
menu. We have classics and specialty 
drinks and a special coffee-drink menu. 
The bar is always slamming with locals.”

The restaurant is open for dinner only 
— to give the staff a break. “Most of 
them have been with me five years or 
longer,” he said. “We start early prep-

ping, and are slammed from happy hour 
at the bar ’til we close. Then we clean 
up and do all over again the next day — 
everybody comes in fresh and happy.”

A bigger place meant he needed help, 
so he contacted the former chef and 
hired him to work at Entre Nous. He 
credits him at every chance.

“Johnny knows a lot about the history 
of the foods and all about techniques,” 
Mr. Laudenslager said. “It’s good for 
me, having him take over the day-to-day 
cooking. I can plan, step back and take a 
breath. I’ll jump in and see that the food 
is seasoned right and in the window and 
expedite. But Johnny’s great.”

The chef is a master saucier as well. 
“He was doing cutting edge, exciting 
stuff in Palm Beach,” he said. 

All sauces and reductions are pro-
duced in-house. Why buy a sauce base 
that’s inferior to the food it’s going to 
be served with, he wonders. “You can 
buy all these ready-made reductions 
— they’re all just corn syrup, flavored.” 
Making them is too simple not to make 
in-house, he said.

“We don’t use any flour, either — 
all our sauces are natural reductions. 
We’re very gluten-friendly, if not mostly 
gluten-free. Our master sauces produce 
green peppercorn for the fillets, a whole-
grain mustard sauce, a beurre blanc that 
we can do with a lemon-caper tweak, a 
truffle demi-glace. Nine master sauces 
altogether.”

Mr. Contreras said, “We’re well known 
for what we do. We keep everything 
as fresh as we can. We use the fresh-
est vegetables in season and treat them 
carefully.”

Though he’s a native of Morelos, Mex-
ico, he’s learned Mediterranean cooking 
from top chefs at Bice and Amici in Palm 
Beach. A bit of Asian from Galaxy Grill, 
and his own Latin influences mean he’s 

versed in the fusion that results in cus-
tomer favorites at Entre Nous.

Appetizers include black truffle sac-
chettis — pasta pieces stuffed with four 
cheeses and served in a brown butter 
sage sauce. The dining audience likes 
the Continental fare that’s getting harder 
to find, he said.

Scallops St. Jacques, foie gras, beef 
carpaccio are on the starter menu. Clas-
sic wedge, Caesar salad and a modern 
chopped salad also are offered. Steak au 
poivre, scampi, beef Bourguignon, duck, 
and rack of lamb are all top sellers.

His culinary idol is Mario Batali, who, 
he says, emphasizes freshness in all his 
foods. “I love his cooking. I haven’t 
tasted anything from him — I”ve never 
been to his restaurants — but I can read 
his recipes or watch him cook and taste 
his food. He’s all about cooking fresh 
with flavor.

“You don’t have to do much to fresh 
foods — just let their flavors come 
through,” he said. 

“Cooking really is all about technique 
— it’s really the basics,” Mr. Laudenslager 
said. “Our garlic — we have sliced garlic, 
shaved garlic and chopped garlic. They 
are used specifically — you get different 
results by chopping or slicing or shav-
ing it. Or using it whole. Some places 
buy chopped garlic in a jar and use it for 
everything. These places are just doing 
it to save money, and really, just working 
for the money.

“We buy quality ingredients. It’s what 
our diners are paying for. Good olive 
oil — we cook with the same kind we 
offer to guests on the table. They know 
good food.

He differentiates between his restau-
rant and those that cut corners to save 
on labor, and ultimately cost. “It isn’t 
hard — they’re making it harder than it 
has to be. When you buy packaged food 

that’s not that great, you have to do more 
to it to make it acceptable. So you’re 
really not saving anything. 

“Other places buy sliced mushrooms, 
or use chopped romaine for salads. Who 
knows when it was chopped and bagged 
— or how long it took to get from the 
processing plant to the kitchen? 

“We don’t do any of that — every-
thing is made and chopped in-house. 
Definitely vegetables,” Mr. Laudenslager 
laughed. “We tried sliced cabbage once 
for a slaw. It wasn’t crisp or as green as 
ours that we sliced ourselves. We never 
bought it again.”

Fish is brought in whole — or a large 
loin in the case of giant swordfish, and 
filleted or cut into steaks and immedi-
ately put on the menu. “Our wahoo car-
paccio is cut a la minute and served with 
a housemade soy, ponzu and cucumber 
reduction. We try to do as much as pos-
sible a la minute — there’s nothing sit-
ting around back there in our kitchen.”

Steaks and their lamb chops are butch-
ered in-house as well, he said. “We don’t 
buy anything Cryo-vacced (vacuum 
packed) or frozen. No laser-cut meats. 
That’s just not us.”

Mr. Laudenslager knows what cus-
tomers are likely to order and buys only 
enough to last about two days. 

Mr. Contreras said, “What makes 
everything so special for me as a chef 
is creating my own fresh food. The best 
part of my job is making the customer 
feel happy. A lot of people come right 
into the kitchen and ask, ‘Who cooked 
this? It’s great!’ We love it when they do 
that.”

Mr. Laudenslager agreed. “Giving the 
customers a good experience is what 
we’re all about. There’s something really 
great about following the plate from the 
kitchen to the table, and seeing the diner 
take their first bite of the hot food, and 
smile.”

Name: Jason Laudenslager
Age: 40 
Restaurant: Entre Nous Bistro, 123 

U.S. 1, North Palm Beach; 863-5883; 
entrenousbistro.com

Original Hometown: West Palm 
Beach

Mission as a chef: “Customer sat-
isfaction. Freshness and high-quality 
ingredients.”

Cuisine style: “Bistro food, some-
where between home-style food and 
haute cuisine with dishes that are clas-
sics, with the spirit of global influences 
— such as Asian, French and Italian.”

Training for your job: “Many years 
in hospitality business, since I was 15. 
Hiring the right people, and having a 
good palate.”

What’s your footwear of choice in 
the kitchen? “Mozo brand.”

What’s your guilty food pleasure? 
“Thai, and good pizza.”

What advice would you give some-
one who wants to be a restaurateur 
or chef? “Be passionate about it; don’t 
skimp on quality. And be prepared to put 
in some time.”  ■

In the kitchen with...

JASON 

LAUDENSLAGER,
Entre Nous Bistro

BY JAN NORRIS

jnorris@floridaweekly.com

THE DISH 
Highlights from local menus 

SCOTT SIMMONS/FLORIDA WEEKLY

JAN NORRIS/FLORIDA WEEKLY

Johnny Contreras (left) and Jason Laudenslager of Entre Nous Bistro in North Palm Beach.
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NHC’s report. That’s an uncomfortable 
decision for any, meteorologists say, but 
especially under pressure. Lives were 
on the line.

First, though, they had to get permis-
sion from the boss to make that move — 
Steve Pontius, executive vice president 
of Waterman Broadcasting.

“We pulled our team aside,” Mr. Van 
Winkle recalled in an April conversa-
tion about Mr. Reif, “and Jim said, ‘We 
need to break with this NHC forecast.’ 
Even though we both got credit for mak-
ing that call, we needed Jim’s experience 
that day.”

Mr. Pontius recalls the entire moment 
as both extraordinary and bizarre.

“God’s honest truth, it’s Friday the 
13th. And all day long we had prepared 
for a hurricane we thought was going to 
miss us and go 120 miles out in the gulf 
and hit north of Sarasota, and be a big 
deal. So our focus was getting some live 
trucks up and staging them so we could 
swoop in up there, when the hurricane 
passed.

“About 10:30 a.m., I looked up, and Jim 
was coming in my door, with Robert. 

“Jim says, ‘We’re telling you right now, 
it’s going to change course. It’s going to 
impact our area and get as far south as 
Cape Coral.’ 

“I said, ‘Isn’t there a new National 
Hurricane briefing coming out in a few 
minutes?’

“Jim said, ‘Yes, but they won’t say 
that. There are politics and the science 
involved, so they have to move slowly.’”

On the spur of the moment, Mr. Pon-
tius called a meeting, and made his deci-
sion almost in mid-stride.

“I looked at them and said, ‘You guys 
have a responsibility — to tell our view-
ers that this is how we see it, and we 
strongly suggest you take shelter.’”

They wasted no time.  And they were 
right.

“They were so spot on,” Mr. Pontius 
recalls, adding this final salute to Mr. 
Reif — a man gone from the flesh, but 
now in hurricane season eternally pres-
ent, it seems: “When the weather was at 
its worst, he was at his best.”

Quick, or crazy, reactions
All over the region, people saw their 

broadcasts and reacted.
Mike Kiniry, then a WGCU public 

radio journalist, was sent to the Emer-
gency Operations Center in Lee to do 
remote broadcasts back to the studio.

“I was standing out front chatting 
with Dan Noah, the warning coordi-
nation meteorologist down from the 
National Weather Service in Ruskin. His 
cell phone rang and I could immediately 
tell from his demeanor that he was get-
ting serious news,” he recalls.

The hurricane had turned, and Mr. 
Kiniry called his mom and told her to 
get out of her house near the Caloosa-
hatchee River. That night, he would dis-
cover his own North Fort Myers house 
completely destroyed by a huge African 
mahogany tree — except for the room 
where he kept his art and his aquarium 
fish.

Stephanie Davis, Florida Weekly’s 
social commentator, heard Jim Reif’s 
broadcast and retreated from her home 
to the downtown Cigar Bar — for a 
week. The place had electricity because 
it was on the grid for the sheriff ’s office 
and the jail.

Wayne Daltry, then head of Lee Coun-
ty Smart Growth and the man who years 
earlier had prepared the first sophis-
ticated emergency evacuation plan on 
the southwest coast for just such an 
occasion, also heard the warning broad-

cast. But it was too late to evacuate, he 
figured.

“We immediately made the hallway 
the safe room, and called the kids and 
told them to do the same,” he recalls.

Sanibel-based artist Lucas Century, 
with his wife, Dee, and their greyhound, 
Gracie, had already evacuated to the 
Homewood Suites at the Bell Tower. 

“We were dialed into Jim Reif and 
Van Winkle, listening to their dire 
warnings about the shift in direc-
tions and in particular the 16-foot 
water surge predictions. They had, 
for a short time, predicted the storm 
was headed right for the east end of 
Sanibel, which is where my old 1960 
ground-level cottage was.”

The wall of water — the massive surge 
— never came because the storm was 
traveling three times faster than other 
storms typically move on a 27-degree-
north bearing, Mr. Sallade explains. But 
it was still a terrible blow.

“This was when the electricity went 
out and I was left with the awful sick 
feeling that my property and art studio 
was about to be blown away,” Mr. Cen-
tury recalls.  “It was early in the day, but 
I started reaching for the case of cold 
beer I found myself guzzling.”

The broadcasts also gave some people 
a chance to be, if not crazy, bolder than 
sanity requires.

Stacey Chadwick Brown, an admin-
istrator and teacher at Florida South-
Western State College, recalls hiding at 
her brother-in-law’s house with three 
small daughters, a wrecked van and a 

case of bronchitis, while her husband, 
Stuart, a theater professor at Florida 
SouthWestern, stayed home.

The home, right on the Caloosa-
hatchee River, was 11 inches above sea 
level.

 “Stuart tied himself to the ironwork 
of the house with a rope during the 
storm and prevented the house from 
flooding with a hose, a diet Coke can, 
probably some chewing tobacco and a 
pump. No lie.”

Some people didn’t even bother to 
tie themselves to their properties, they 
were so tough. Or old. Or both.

“I was taking care of my father who, 
at the time, was 90 years old,” recalls 
Woody Hanson, a real estate appraiser 
who grew up on the river in Fort Myers. 
His father had lived through the famous 
and deadly hurricanes of 1926 and 1928, 
just to start with.

“Our house is situated under some 
very large oaks that survived Hurricane 
Donna in 1960,” Mr. Hanson explains. 
“I suggested that we should relocate 
because of the path of the storm.

“He says, ‘We’ve never run from a hur-
ricane and we never will. Ain’t nothin’ 
but a bunch of wind and rain. Doesn’t 
amount to nothin’ unless the eye wall 
hits you.’”

Which, in the end, is not the view of 
most people, Wayne Sallade chief among 
them.

He started the fateful day with his 
crew at a Charlotte County operations 
center that amounted to little more than 
a Ted’s shed, he recalls. After an emer-
gency telephone call at about 3 p.m. from 
a friend who told him he would be no 
good to anybody dead, he moved the 50 
or so personnel toward the much safer 
operations center at the county jail.

But they never made it. Halfway there, 
with the rising wind already at about 
75 miles per hour and shrapnel of sorts 
pocking and cracking the windshield of 
his Ford Expedition in a dozen places, he 
led the crew into the airport.

As luck and wisdom would have it, he 
says, he’d been able to convince taxpay-
ers in 1999 to provide an extra penny 
to reinforce one building at the airport, 
for emergencies. And that’s where they 
went.

Jim Reif and company would have told 
him — and probably did tell him — to 
move a lot sooner than he did. 

But at least he did it in time, he admits.
“When the storm was over, every other 

building at the airport was destroyed,” 
Mr. Sallade recalls. “But not that one.” ■

COURTESY PHOTOS

Robert Van Winkle and Jim Reif cover Hurricane Charley in 2004 in the NBC2 studio.

The newsroom at NBC2 and ABC7 during   
Hurricane Charley. 

The final path of Hurricane Charley ripped 
right through Southwest Florida in 2004.
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The control room at NBC2 and ABC7 during Hurricane Charley. 
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Representing The Palm Beaches Finest Properties

Ritz 2003A
3BR/3.5BA $3,578,000

One Singer 601
3BR/3BA - $1,450,000

Ritz 1903B
2BR/3BA - $1,799,000

Ocean’s Edge 1401
4BR/4.5BA - $2,975,000

Ritz 1206B
2BR/2.5BA - $1,199,000

Martinique WT2201
2BR/3.5BA - $698,000

Linda Lane – Palm Beach Shores
3BR/2BA - $575,000

Beach Front 1903
3BR/3BA - $1,399,000

Ritz 1904A
3BR/3.5BA - $2,899,999

Ritz 1506B
2BR/2.5BA - $1,280,000

Ritz 2502A
3BR/3.5BA - $3,489,500

Resort 1651
3BR/3.5BA - $1,395,000

Ritz 1704A
3BR/3.5BA - $2,699,000

Martinique OV10
3BR/4.5BA - $425,000

Martinique ET304
2BR/3.5BA - $499,000

Resort 1809
2BR/2BA - $465,000

Beach Front 604
3BR/3.5BA - $1,299,900

Beach Front 2002
4BR/4.5BA - $1,995,000

Martinique WT2003
3BR/4.5BA - $699,000

Resort 1511
2BR/2BA - $399,950

561.328.7536 Jim Walker III

Broker

Jeannie Walker

Luxury Homes Specialist

REDUCED

REDUCED

SOLD

SOLD

NEW

LISTING

NEW

LISTING


