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ArtiGras takes an army.
The 19th annual festival, set for Feb. 

15-17, is expected to attract more than 
85,000 people to see the work of the 300 
or so artists who will have their work for 
sale.

Never mind the staff from the Northern 
Palm Beach County Chamber of Com-

merce.
“We have about a thou-

sand volunteers, and 
that’s your general vol-
unteers,” said Stewart 
Auville, who oversees the 
logistics of ArtiGras.

Six months before ArtiGras will have 
begun, the team from the chamber and Mr. 
Auville were at work planning the festival.

The week before the festival, Mr. 

Auville was at Abacoa getting 
things ready.

“We actually start on Monday, 
then really each day it gets cra-
zier and crazier. My crew day is 
Wednesday. That’s when there 

are tents and road closures,” he said. 
But the Friday before that, he had start-

ed marking off the sites; that weekend was

TRIPLE THREAT

BY SCOTT SIMMONS

ssimmons@floridaweekly.com

SEE ARTIGRAS, A13 w

Honda Classic tournament, 
complete with Military 
Appreciation, is bigger 

than ever this year

AS FAR AS HE KNOWS, HONDA CLASSIC 
tournament director Ed McEnroe 
says, none of the PGA tour pros bat-
tling over the Cham-
pion course at PGA 
National Resort & 
Spa last year hit a 
helicopter. 

He doesn’t expect 
that this year, either, 
during the Classic’s tournament 
week, Feb. 24-March 2 in Palm 
Beach Gardens, though the chop-
pers will be parked clearly in sight. 
They’re beyond, he says, the golfers’ 
line-of-fire.  

Regardless, the Honda’s Military 
Appreciation effort clearly is taking 
off, and that gives Joe Brown 

T I G E R ,  RO RY  A N D  P H I L   —  O H  M Y !

BY TIM NORRIS

tnorris@fl oridaweekly.com

SEE HONDA, A8 w
Scheduled 
to play in 
the 2014 
Honda 
Classic are 
Rory McIl-
roy, Phil 
Mickelson 
and Tiger 
Woods
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JOHN SESSA / FLORIDA WEEKLY

Chris Gagliardi signs a banner last year in 
honor of U.S. troops serving overseas.

Art remains the draw at ArtiGras
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Heart surgery that doesn�t leave much of a scar,

but does leave a lasting impression.

Having a child with a heart problem can throw any family�s life off beat.

The Heart Center at the Palm Beach Children’s Hospital at St. Mary’s Medical Center is here to restore the

normal pace of life for both children and their parents with minimally invasive treatment options in cardiac care.

The Heart Center’s team is directed by Dr. Michael Black, one of the country’s leading pediatric and congenital

heart surgeons specializing in minimally invasive “Touch Free” techniques. This allows for less scarring and a

quicker recovery, which means that kids – and their parents – can get back to enjoying their normal, healthy lives

as soon as possible.as soon as possible.

901 45th Street � West Palm Beach, FL  33407

For more information and

to receive a FREE KITE,

call 561-841-KIDS

Learn more at: PalmBeachChildrens.com

COMMENTARY
A velvet hammer

Last week I wrote about a jointly 
funded initiative of some of the coun-
try’s largest foundations to help Detroit 
overcome its bankruptcy troubles. 

The Miami-based Knight Foundation, 
the Community Foundation for South-
east Michigan, the Kresge Foundation, 
the Ford Foundation, and Kellogg Foun-
dation have now pooled over $370 mil-
lion in grant funding to the city. 

The collaborative effort generated 
national headlines because the grant 
purposes thrust the participating foun-
dations deep into a no-foundation-land 
of government-funded services and 
programs. Foundations want to avoid 
philanthropy as the default when gov-
ernments cease to fund community ser-
vices; and they have little appetite for 
wading neck-deep into political contro-
versy. The combined-grant to Detroit 
is unusual because it does both: Its 
purpose is to ward off creditors lined up 
to raid the retirement nest egg of public 
pensioners and force the sale of the 
city’s art treasures in the aftermath of 
the city’s bankruptcy. The risk of unin-
tended consequences for foundations is 
high. Many American cities face finan-
cial difficulties every bit as challenging 

as those of Detroit. The proliferation of 
philanthropy bailouts is a foundation’s 
worst nightmare.  

How the Detroit grant came to be is 
controversial, and its downsides may 
be greater to foundations than initially 
supposed. An article by The Chronicle 
of Philanthropy drops the other shoe: 
A problem bigger than the foundation’s 
“give” to Detroit may be its “take” — the 
terms and conditions demanded by foun-
dations as part of the deal. 

The grant agreement may be more 
unusual than the gift’s purposes. The 
foundations pledge to write no checks 
until a long list of private and public insti-
tutions meet certain conditions — condi-
tions negotiated behind closed doors that 
remain confidential. 

According to The Chronicle, “This 
crosses a line between merely seeking 
and blatantly demanding responses from 
potential grantees, including public agen-
cies that should be answerable only to 
the voters. Such philanthropic coercion 
may not sit well with the American 
people.” 

It also turns out the grant initia-
tive is at the suggestion of the federal 
judge mediating the city’s bankruptcy 
case, which only raises more eyebrows. 
Rick Cohen, a writer for The Non-
profit Quarterly sums up the trouble-
some optics: “Foundation CEOs negoti-
ating the future of Detroit behind closed 
doors with an unelected federal judge 
and a state-appointed emergency man-
ager: That is hardly a recipe for a demo-

cratic or accountable process.” Such 
commentary gives hives to a founda-
tion’s communications staff.  

Agencies that receive foundation fund-
ing know about the “give” and the “take” 
in the process of nailing the terms and 
conditions of a grant. A proposed budget 
and plan of action is often subject to 
extensive editing by foundations before 
there is mutual agreement. An example 
is the surgery on a project budget by a 
foundation that eliminates administra-
tive expenses sought by the agency to 
make a project feasible. Second-guessing 
by foundations breeds resentment and 
incredulity seldom expressed by agen-
cies to a funder’s face. Grantees try to 
sustain an equitable bargaining position 
in negotiations with foundations but it 
is unlikely. The shorthand used to char-
acterize this imbalance in power is the 
“Golden Rule,” i.e., he/she who has the 
gold makes the rules. When foundations 
are aggressive in exercising the upper 
hand, nonprofits often leave the bargain-
ing table with a case of buyer’s remorse, 
having had diminished by half a plan 
in which they remain confident; and of 
course, the perception if not the fact of 
coercion is a trust-buster.  

Another example of foundations 
wielding the power of its grant pocket-
book is unfolding in Pittsburg. The Bill 
& Melinda Gates Foundation threatens 
to pull the plug on a $40 million grant 
to Pittsburgh public schools because the 
school district and teachers cannot agree 
on implementation of a core element of 

the grant. The Nonprofit Quarterly says 
the conflict is over a demand made by 
the foundation that teacher evaluation 
standards be adopted by joint agreement 
of the district and the teachers union that 
are more stringent than the standards 
used anywhere else in the state. What 
the public thinks about that provision 
isn’t known because they have not been 
asked.

Foundations are justified in asserting 
their right to get what they pay for, given 
their sizeable investments; but the “take 
it or leave it” attitude will not win the 
public relations battle nor will the by-
pass of public accountability be assuaged 
by a grant used like a velvet hammer. 

The thornier issue with foundations 
carrying a big stick is the temptation 
of lawmakers to take it away. In the 
circumstance of too little transparency, 
a thwarted, democratic process, and a 
toxic political climate, private philan-
thropy is too easily a target; and that is 
the ultimate worry. ■

— Leslie Lilly is a native Florid-
ian and past president and CEO of the 
Community Foundation for Palm Beach 
and Martin Counties. Her professional 
career spans more than 25 years in the 
charitable sector, leading major phil-
anthropic institutions in the South and 
rural Appalachia. She resides with her 
family and pugs in Jupiter. Email her at 
llilly15@gmail.com and follow Lilly on 
Twitter @llilly15.
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at  Palm Beach Gardens  Medical  Center

Palm Beach Gardens 

Medical  Center

of Open-Heart Surgery

One of HealthGrades America�s 
100 Best Hospitals for Stroke Care(tm) 

2 Years in a Row (2012-2013)

Robert Anderson, MD William Heitman, MD Joseph Motta, MDArthur Katz, MDRichard Faro, MD
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The Sochi Olympics, from Putin 
and the Plutocrats to Pussy Riot  

The Sochi Olympic Games are rightly 
highlighting the constellation of abus-
es that have become standard in Russia 
under Vladimir Putin. Most notably is 
intense, often violent homophobia, tac-
itly endorsed by the government with the 
recent passage of the law against “gay pro-
paganda.” While Sochi shines a light on 
Russian human-rights violations, it affords 
an opportunity to expose the rampant cor-
ruption and abuse that accompanies the 
International Olympic Committee.

I first personally experienced the 
corrupting influence of the Olympics 
when attempting a routine entry into 
Canada, to give a talk at the Vancou-
ver Public Library in November 2009. 
Two colleagues and I were ordered 
out of our car by the Canadian border 
guards. I was interrogated at length, 
as other guards busily rifled our car. 
They wanted to know the topics of my 
talk. I told them I would talk about the 
importance of an independent media, 
about the Obama administration’s war 
in Afghanistan, its efforts to derail to 
the U.N. climate negotiations and more.

“Are you planning on speaking about 
the upcoming Winter Games in Vancou-
ver?” The thought hadn’t entered my 
mind, at least until the interrogation. 
My detention became a national story 
across Canada. In order to host the 
Olympics, cities have to buckle under 
the IOC’s strict rules, and governments 
have to provide enormous public subsi-
dies, primarily for sports stadiums and 
other construction projects that are paid 
for but often unwanted by the local citi-
zens. To force this boondoggle on the 
public, the IOC and host governments 
crack down on dissent. 

In Putin’s increasingly totalitarian Rus-
sia, the repression is even greater, as is 
the plunder of the public coffers. The low 
estimates put the cost of the Sochi Games 
at $51 billion, more than four times the 
estimated cost and, remarkably, more than 
the cost of all previous Winter Olympics 
combined, as reported by Dutch newspa-
per NRC Handelsblad. Political sports-
writer Dave Zirin told me: “One road 
from the Olympic Village to the top of the 
ski mountain is going to cost $8.7 billion. 
Not only is that more than the entire price 
tag for the Vancouver Games, but they 
could have paved the entire road in Beluga 
caviar, and it would have cost less.” Zirin 
reported that at least 25 workers were 
killed during the frantic race to finish 
the construction in Sochi. While workers 
suffer, Zirin says the beneficiaries of the 
largess are “a combination of the Russian 
state and the Russian plutocracy.”

Along with Putin and the plutocrats, 
the Olympics are a marketing bonan-
za for multinational corporations. The 
USOC (U.S. Olympic Committee) boasts 
among its corporate sponsors Dow 
Chemical, GE, McDonald’s, Budweiser 
and BP. Samantha Retrosi was recruited 
at the age of 11 during the “Verizon-USA 
Luge Slider Search,” and competed with 
the U.S. Olympic luge team at the 2006 
Winter Games in Torino, Italy. “Corpo-
rate sponsorship is of paramount neces-
sity,” she told us on the “Democracy 
Now” news hour. “There’s no govern-
ment support for luge or any other 
Olympic sport. Essentially, the system is 
entirely privatized ... as a U.S. national 
team athlete, I signed a contract every 
year with the U.S. Luge Association, and 
that contract stipulated what I could 
and couldn’t say. Essentially, I was being 
trained to be a spokesperson for Veri-
zon.” While Verizon no longer sponsors 
the U.S. luge team, the dependence on 
corporate sponsorship remains.

On the issue of gay rights, Presi-
dent Barack Obama is making a state-

ment against Putin by not attending, 
instead sending several LGBT (lesbian, 
gay, bisexual and transgender) athletes 
on the official U.S. delegation. Tennis 
legend Billie Jean King was appointed, 
but can’t attend due to her mother’s ill-
ness. When asked about the prospect of 
protests at the Sochi games, King told 
CBS: “They’re not supposed to protest 
or demonstrate. And if they do, they can 
have their medals stripped, and they can 
be sent home. But I also think some of 
the athletes will probably have their say. 
... I would do something.”

Speaking out in Russia can bring seri-
ous consequences. The activist punk 
band Pussy Riot played a musical, anti-
Putin statement in Moscow, and two of 
its members were thrown into prison 
for 21 months. Just released, they are 
now visiting the U.S. with Amnesty 
International. One of the band mem-
bers, Maria Alyokhina, told me at their 
first U.S. news conference: “We would 
like for Americans to really look at Rus-
sia and see Russia beyond the images of 
Olympic objects and buildings. ... The 
only thing which connects these objects 
to the country is taxpayer money, which 
has been stolen.”

The Pussy Riot band members are 
taking a courageous stand against Putin. 
But they are also taking a stand here, 
planning to visit at least one U.S. prison. 
They will then head back to Russia. As 
Zirin said, “In a sane world, Pussy Riot 
would be playing the opening ceremo-
nies at the Sochi 2014 Olympics.” ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,000 stations in North America. 
She is the co-author of “The Silenced 
Majority,” a New York Times best-seller.

OPINION

On Keystone, action can wait

President Barack Obama has urged 
that we make this a “year of action,” 
and he is going to do his part by acting 
with vigor and dispatch to continue to 
study the proposed Keystone XL pipe-
line project.

The State Department just acted with 
an 11-volume, 7,000-page environmental 
review that concludes, like the several 
reviews prior to this point, that the pipeline 
poses no environmental hazard. You’ve got 
to hand it to the State Department — when 
it is determined to act, it moves.

White House chief of staff Denis 
McDonough went on “Meet the Press” 
to explain all the dizzying activity tak-
ing place as the U.S. government mar-
shals its resources to see that Keystone 
is perpetually reviewed.

“We have one department with a 
study,” McDonough explained. “Now 
we have other expert agencies, the EPA, 
and many others, who have an oppor-
tunity — the Energy Department, an 

opportunity to look at this and make 
their determinations.”

For its part, the State Department still 
needs to evaluate whether the pipeline 
serves the national interest, necessitat-
ing another period of intense action 
that will include asking “for the views 
of eight federal agencies identified in 
(Executive Order) 13337.”

The Keystone project would add 
roughly 800 miles of pipeline in the U.S. 
and carry more than 800,000 barrels of 
oil a day to our refineries in the Gulf 
from the tar sands of Alberta. It has 
been under consideration for more than 
five years, even though Hillary Clinton 
said in 2010 that the State Department 
was “inclined” to approve it.

And why not? Paul Knappenberger 
of the Cato Institute notes that a simi-
lar pipeline project, the Alberta Clip-
per, won approval in two short years 
back in 2009 with glowing marks from 
State — it would “advance a number of 
strategic interests” and send “a positive 
economic signal.” 

Keystone XL was different; it became 
a hate symbol for the environmental 
left. In its fevered imagination, stopping 
the pipeline became a way to stop the 
development of the “dirty” tar sands 
of Canada and to slow climate change. 

As Brigham McCown, a former admin-
istrator of the Pipeline and Hazardous 
Materials Safety Administration, puts it, 
opponents of the pipeline thought it was 
a Khyber Pass where a glorious stand 
could be made against Canadian oil. 

This was always a childish fantasy. 
First, because the tar sands will get 
developed regardless, and more funda-
mentally, because the numbers don’t 
add up.

Conservative writer Oren Cass makes 
the point that the United States accounts 
for less than six of the 35 gigatons of 
carbon emissions worldwide, and our 
emissions growth has been flat, while 
India and China have been growing at a 
double-digit rate. We could end all our 
emissions tomorrow and the rest of the 
globe would quickly make up the differ-
ence. The oil that would be transported 
by Keystone is but a drop in a vast ocean. 

None of this matters, though, because 
railing against Keystone is such a potent 
organizing and fundraising tool for its 
opponents. President Obama is loath to 
cross them, and so will take swift and 
certain action — to keep examining the 
issue closely. ■

— Rich Lowry is editor of the Nation-
al Review.
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THE HONDA CLASSIC

KICK-OFF PARTY
T H E  O F F I C I A L  O P E N I N G  C E L E B R AT I O N  O F 

THE HONDA CLASSIC
A PGA TOUR EVENT

PURCHASE TICKETS AT WWW.THEHONDACLASSIC.COM

OR CALL 1-866-8HONDA8

THURSDAY, FEBRUARY 20, 2014  

7PM-10PM

THE GARDENS MALL | GRAND COURT

COCKTAILS | HORS D’OEUVRES

ESPN 106.3FM STREET TEAM

$50 PER PERSON

PROCEEDS BENEFIT  

CHILDREN’S HEALTHCARE CHARITY, INC.

the gardens maLL
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Hear from our Orthopedic Specialists on the following topics:

Advanced Treatment Options  
for Knee and Hip Pain

Ross Stone, M.D. 
Orthopedic Surgeon 

Total Shoulder Replacement:  
State-of-the-art

Michael Cohn, M.D.
Orthopedic Surgeon

The Borland Center • 4885 PGA Blvd. • Suite 3A • Palm Beach Gardens, FL 33418

Breakfast will be served.

Please RSVP your attendance to 561-548-4JFK (4535)

JFKMC.com

EMERGENCY CARE SERVICES

in Palm Beach Gardens

5301 S. Congress Ave. • Atlantis, FL 33462 4797 PGA Blvd. • Palm Beach Gardens, FL 33418

Join us for this informative Orthopedic Symposium in Palm Beach Gardens.  

Thursday, February 20th • 9:00 a.m. to 10:30 a.m.

Joint pain can put your  
life on hold. Don’t let it.  

PET TALES
Rescue rules

Dogs are happiest when rules are clear about what’s allowed and what’s not

BY KIM CAMPBELL THORNTON

Universal Uclick

A few months ago, I wrote about our 
foster cavalier, Kibo. Since then, Kibo 
— now Keeper — has become a perma-
nent part of our family, and I’m happy 
to say that he’s adjusting nicely. Other 
than occasionally climbing onto the din-
ing room table to check for food when 
someone forgets to push in a chair after 
eating, he hasn’t really broken any rules 
or caused any damage. He’s a nice dog in 
general, but I think it helped that we pro-
vided him with clear expectations and a 
structured environment from day one.

It’s all too easy to start off by spoil-
ing a foster dog or one adopted from a 
shelter or rescue group. Who wouldn’t 
want to give him a little special treat-
ment after the upset of losing his family?

Think again. Free run of the house, 
lots of treats and no demands are a good 
recipe for trouble and can make it dif-
ficult for him to fit in as a new family 
member. The following tips will help 
you set up your new dog for success:

■ Housetraining. Even dogs who 
are already housetrained may be anx-
ious and forget their manners in a new 
place. I was concerned about Keeper 
lifting his leg in the house. Treating 
him as if he were a puppy ensured that 
he had only one incident of urinating 
where he shouldn’t. Here’s what to do:

1. Take him outside to potty on leash 
on a regular schedule and praise him 

when he performs.
2. When you can’t pay close attention 

to him, confine him to a crate, exercise 
pen or room with an easily cleanable floor. 

3. If you take him outside to potty and 
he doesn’t do anything, put him into his 
crate and then take him back out later.

■ Set rules. Keeper was very com-
fortable jumping onto the sofa and 
chairs. Fortunately for him, that’s OK 
in our house, but a couple of chairs are 
off-limits to dogs. When he jumped on 
them, I gave an immediate “Off” com-
mand and directed him to the sofa.

If your house rules call for dogs to 
keep four on the floor, establish that 
from the beginning. No “just this once” 
or “just while he’s getting settled in.” 

Dogs don’t get the concept of “some-
times.” If you find him on the furni-
ture, say “Off” and indicate what you 
want with a pointed finger or sweeping 
motion of your arm. If necessary, lure 
him with a treat to an alternate spot, 
such as a dog bed or blanket on the 
floor. Praise and reward him when he’s 
on it. Repeat as needed, always using a 
neutral and matter-of-fact tone. There’s 
no need to sound angry.

■ Ban begging. Keeper’s worst habit 
is begging at the table or hanging out 
in the kitchen waiting for something to 
drop onto the floor. A couple of tech-
niques can help to deter this habit, or at 
least make it less annoying:

Feed your dog before the family eats 
so he has no reason to beg. At mealtime, 
send the dog to his crate or dog bed using 
a neutral, matter-of-fact voice. Repeat as 
needed, making sure the kids and your 
spouse aren’t slipping him their Brussels 
sprouts when you’re not looking. 

Use the same technique in the kitchen 
when you are preparing meals. There’s 
nothing wrong with the dog being in the 
kitchen while you cook, but he should 
be in a corner, out of the way.

To recap: Be firm and consistent, show 
him what you want instead of scolding 
him for what you don’t want, and offer 
praise and rewards when he does things 
you like. As you come to know him and he 
becomes familiar with the house routine, 
you can gradually give him more freedom 
to make himself at home. ■

It’s OK to allow dogs on the furniture, but 
be sure they also understand the “Off” 
command.

Pets of the Week
>> Dakota is a 5-year-old 
neutered boxer mix. He’s 
friendly and knows how to 
sit, give paw and lie down. 
He qualifi es for the Senior to 
Senior progam; adopters 55 
and over pay no adoption fee.

>> Bella is a 2-year-old 
spayed domestic shorthair. 
She likes to jump up on the 
side of her cage and stretch 
out as far as she can reach. 
She would do better as the 
only cat.

To adopt or foster a pet
The Peggy Adams Animal Rescue League, Hu-
mane Society of the Palm Beaches, is located at 
3100/3200 Military Trail in West Palm Beach. Adoptable 
pets and other information can be seen at hspb.org. For 
adoption information call 686-6656. 

>> Shadow is a 
neutered male gray tabby, 
approximately 3 years old.  
He is very friendly, and enjoys 
interacting with people. He 
would love a new forever 
home!

>> Maggie is a spayed 
female tabby with a white 
chest, approximately 4 years 
old.  She gets along well with 
other cats, and especially 
enjoys being petted. 

To adopt or foster a pet
Adopt A Cat is a no-kill, free-roaming cat rescue 
facility located at 1125 Old Dixie Highway, Lake Park. The 
shelter is open to the public Mon-Fri, 2 p.m. to 6 p.m., 
and Saturday, 2 p.m. to 5 p.m. For additional information, 
and photos of other adoptable cats, see the website at 
adoptacatfoundation.org, or on Facebook, Adopt A Cat 
Foundation. For adoption information, call 848-4911.
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2632 Indiantown Road 9089 N. Military Trail, Suite 37
Jupiter Palm Beach Gardens

561.744.7373 561.630.9598

20 Years in Jupiter & Palm Beach Gardens!
W E  A C C E P T  M O S T  I N S U R A N C E  P L A N S

New location in Port Saint Lucie!
9109 South US1, Port Saint Lucie

772.337.1300

DR. MICHAEL PAPA 
Chiropractor

Clinic Director 

Over 20 years in 
Palm Beach County

Get Back in the Game
Full Physical Therapy Facility
Treat Neck Pain, Back Pain and Sciatica caused by

BULGING/HERNIATED DISCS 
DEGENERATIVE DISC DISEASE

FACET SYNDROME
FAILED BACK SURGERY

WITHOUT THE USE OF DRUGS, INJECTIONS OR SURGERY

Health care at 
AFFORDABLE

  RATES. 
Get seen today! 

Cash patients welcome on most insurances!

School Physical, 

Camp Physical, 

Sports Physical

$20

G I F T  C E R T I F I C A T E

COMPLIMENTARY  CHIROPRACTIC
EXAMINATION & CONSULTATION

This certii cate applies to consultation and examination and must be presented on the date 
of the i rst visit. This certii cate will also cover a prevention evaluation for Medicare recipients 
The patient and any other person responsible for payment has the right to refuse to pay, 
cancel payment or be reimbursed for any other service, examination or treatment that is 
performed as a result of and within 72 hours of responding to the advertisement for the free, 

discounted fee or reduced fee service, examination or treatment. Expires 03/07/2014.

$150
V A L U E 

$150
V A L U E 

Helen K. Persson estate donates
$5 million to Kravis Center fund

SPECIAL TO FLORIDA WEEKLY

In 2008, Helen K. Persson lent her name 
to establish the Helen K. Persson Soci-
ety, recognizing members whose financial 
endowment commitments will keep the 
Raymond F. Kravis Center for the Perform-
ing Arts fiscally sound for generations to 
come. 

Now, Judy Mitchell, the Kravis Center’s 
CEO, has announced that Kravis received 
$5 million from the estate of Mrs. Persson 
for the center’s Permanently Restricted 
Endowment Fund, bringing the fund value 

to $17.3 million. 
“The Kravis Center 

lost a dear friend and 
a true champion of the 
arts with the passing 
of Helen K. Persson 
on June 17, 2013,” Ms. 
Mitchell said in a pre-
pared statement. “We 
are so grateful for her 
generosity demon-

strated through this gift in support of our 
mission.”

She continued: “Mrs. Persson’s thought-
ful legacy is an invaluable contribution to 
the long-term fiscal stability of the center. 
The gift from her estate will also allow the 
Kravis Center to implement new strategies 
to enhance our donor base and to inspire 
future gifts to the center’s endowment 
which Helen felt was so important.”

Kravis Center’s founding chairman, 
Alexander W. Dreyfoos, is leading Kravis’ 
effort to grow the Permanently Restricted 
Endowment Fund. 

Mrs. Persson was a Life Trustee, named 

to the original board of directors and she 
continued to serve on the board from 1992 
to 2007. Mrs. Persson’s love of the arts 
inspired her to support the Kravis Center 
from its early beginnings. 

“In addition to the Helen K. Persson 
Society, the Helen K. Persson Hall at the 
center bears her name,” Ms. Mitchell noted 
in the prepared statement.  

“Thanks to Mrs. Persson and her vision 
for the future, the Kravis Center can 
expand its services, raise its sights and 
continue its mission of making the best in 
arts and educational programming avail-
able to the entire community for many 
generations to come.”

To date, there have been five annual 
receptions at the Kravis Center honoring 
Mrs. Persson and members of the Helen 
K. Persson Society. The next reception, a 
luncheon, will be held March 5.  

The Kravis Center’s mission is to 
enhance the quality of life in Palm Beach 
County by presenting a diverse schedule 
of national and international artists of the 
highest quality; offering comprehensive 
arts education programs; providing a Palm 
Beach County home for arts organizations 
to showcase their work; and supporting 
efforts to increase travel and tourism to 
Palm Beach County.  

For general information about the Kra-
vis Center performances and events, visit 
kravis.org or call the box office at 832-7469 
(832-SHOW).

For more information on the Kravis 
Center’s Permanently Restricted Endow-
ment Fund, call Margaret May Damen, 
planned giving and endowment officer, at 
651-4230 or at damen@kravis.org. ■                          

PERSSON
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— Command Sergeant Major Joseph 
Brown, U.S. Army Reserves — a great 

sense of welcome 
and promise. 

Brown serves as 
a “citizen-soldier,” a 
reservist supporting 
the active-duty regu-
lars. He has worn 
the Army uniform 
36 of his 55 years, in 
field artillery and 
then in transporta-

tion-logistics, climb-
ing in rank and responsibility. He’s now 
assigned to the Deployment Support 
Command out of Birmingham, Ala., 
which oversees much of the transporta-
tion worldwide for the Army Reserve, 
68 units in 21 states and 11 countries.

On his citizen side, Brown also works 
in the civilian world, as Criminal Jus-
tice Coordinator at Indian River State 
College in Fort Pierce and as a deputy 
in the Indian River County Sheriff ’s 
Department. 

He has seen what military service 
and tours-of-duty do for and to soldiers 
and their families. He knows that com-
bat can be both glorified and reviled, 
and that not everyone is comfortable 
with the trappings of war or the mili-
tary’s training and preparation for it, or 
with its dovetail with corporate profits 
and political and commercial flag-
waving. 

He also knows what it means to 
serve. 

What matters most about the Hon-
da’s and the PGA Tour’s efforts, he 
says, is their welcome for soldiers and 
their families and acknowledgment of 
their sacrifices and troubles. 

“Oh, my God, that’s huge,” he says. 
“Huge. Just the awareness, and accep-
tance, and support. I could go on and 
on about all of those.”   

When Brown first came out to the 
Honda Classic from his home in Vero 
Beach two years ago, answering the 
tournament’s admission-free invitation 
to active-duty personnel and veterans 
of all wars and their dependents, he 
found that the Patriots Outpost near 
the heart of the three-hole Bear Trap 
was only his first welcome surprise. He 
came back last year to find even more. 
Somehow, he missed seeing the heli-
copters. 

What he DID see almost over-
whelmed him. “I’m not a big golfer,” 
he says, “but at the Honda it’s just an 
awesome, awesome atmosphere, where 
you’re catered to, venues are set up, 
and you’re just in awe of the tourna-
ment and all the reception that you 
get.”

What he’ll see THIS year promises 
bigger and better pavilions, more hos-
pitality, improved seating and sight-
lines, catchier bunkers, new sponsors, 
more promotions and interactive 
booths, and the same reliable cadres of 
course-keepers and managers and vol-
unteers and bus drivers and the PGA 
National’s polished hospitality staff. 
Honda’s producers work to keep the 
tournament in public view.

“Coming into February or March, we 
want to have that continuous connec-
tion with our community,” Ed McEnroe 
says. “So we’re involved in 47 events 
during 51 non-tournament weeks, 
whether it be the 5Ks that we own 
and operate, and proceeds from it to 
Seagull Industries for the Disabled, or 
a Junior Honda Classic golf tournament 
that we host in December. Our junior 
par-three challenge opened the month 
of February. Those are events that we 
own and operate, but we also get heav-
ily involved in events like ArtiGras 

(Fine Arts Festival), Race for the Cure, 
things like that. 

“When it comes to the week of the 
tournament, a lot of people don’t real-
ize that we actually do another 48 
events, whether it be private functions 
for Honda or charitable functions or 
public events like the fireworks show 
and after-play concerts. We’re keeping 
our team pretty busy, that’s for sure.”

Numbers tell part of what they’ve 
accomplished. 

The Honda Classic’s contributions to 
more than 125 charities and other local 
causes, especially to the Nicklaus Chil-
dren’s Healthcare Foundation, the main 
beneficiary, have set records every 
year, rising to more than $2.1 million in 
2013. Attendance has spiked, too, from 
101,200 in 2010 to 161,700 in 2012 and 
167,800 last year. 

In the two most recent years, the 
tournament didn’t operate on mili-
tary time, although the staff in the 
weeks leading up might seem to work 
24-hours days. But it DID operate on 
Tiger time. His appearances in 2012 
and 2013 gave the tournament an elec-
tric jolt. 

By Feb. 11, the top eight-ranked golf-
ers in teh PGA had committed to the 
tournament, ensuring that the field will 
be one of the best. Tiger, Phil Mickel-
son and Rory McIlroy were generating 
buzz. 

Woods might seem more likely than 
any other tour player to support mili-
tary appreciation. His father, Earl, who 
taught his son the game and gave him 
guidance, direction and discipline, 
served two combat tours in Vietnam, 
the second in Army Special Forces, the 
Green Berets. He came home with a 

bronze star and discovered golf in his 
40s as a source of comfort, challenge 
and rejuvenation. Tiger Woods first 

learned the game on military courses 

in southern California. His name came 
from his father’s friendship with Colo-
nel Vuong Dang “Tiger” Phong, a Viet-
namese pilot known for his bravery.  

The golfer most identified with 
military appreciation, though, is Phil 
Mickelson, who, with his wife Amy, 
launched Birdies for the Brave — dona-
tions based on Mickelson’s birdies and 
eagles, now overseen and expanded by 
PGA Tour Charities — that flows to 
eight soldier support groups, includ-
ing Homes for Our Troops, Opera-
tion Homefront and the Navy SEAL 
Foundation. Its success spurred the 
Tour to embrace veterans, especially 
the wounded and distressed, and their 
families. 

  For Joe Brown, as for so many 
tournament-goers, number 17, the 190-
yard par 3 that rounds out the three 
diabolical holes of the Bear Trap, will 
be action-and-celebration central, host 
to so much hospitality that it might as 
well be annexed to New Orleans. It’s a 
tough and dramatic golf hole, too.

And here are the helicopters, the X-2 
Technology Demonstrator (twice as 
fast, they say, as conventional copters) 
and a mockup of the S-97 Raider, cour-
tesy of Sikorsky Aircraft, a subsidiary 
of United Technologies and co-sponsor 
of the Military Appreciation Pavilion 
(the other is Wells Fargo Bank). 

Sikorsky uses the Raider mockup, 
it says, “to demonstrate the military 
application of the breakthrough rotor-
craft design.”

Here, too, in the tournament’s week-
end rounds, are uniformed tenders of 
the stars-and-stripes pin flag, members 
of honor guards from all four services, 
in their best dress, accepting thank-
yous and handshakes from the players. 
Such soldiers, now, seem laminated 
onto the PGA Tour.

For Joe Brown, the sights and sounds 
are more personal, and ambiguous. The 
helicopters on 17, Brown knows, are 
war-birds, descendents of Bell Heli-
copter’s Huey, Cobra and Kiowa gun-
ships of Vietnam and the more recent 
Boeing-Hughes Apache Longbow, Boe-
ing-Sikorsky Comanche and Sikorsky’s 
Blackhawk. 

As objects of power and precision 
and pelican-like grace, lurching up and 
soaring away, they can inspire awe and 
admiration. They can also provoke fear. 
In peace, helicopters carry tourists 
and television crews, medical trauma 
units and law enforcement personnel, 
soldiers on maneuvers, passengers on 
commercial flights. In war, the whirly-
birds can transport and save and also 
rain fire ... and take fire themselves.

For Tournament Director McEnroe, 
whose fire comes from other and wider 
quarters, military appreciation is a 
modest salute in a maelstrom of duties, 
from wooing corporate sponsors and 
satisfying the PGA and overseeing on-
course construction to arranging food 
and beverage vending, providing trans-
port and accommodations for players 
and officials and their families and 
setting up remote parking and shuttle 
buses for tournament-goers. 

The drive to do more, to be bigger 
and better, brings benefits and also 
headaches and challenges. 

A golf course, even a wide complex 
of courses such as PGA National, offers 
only so much land, and every new ini-
tiative, new structure, new set of seats 
and booths and vendors means making 
accommodation with the many parties 
involved. 

Nowhere on The Champion does that 
focus fall more fully than the green at 
Number 16 and the tee and green on 
Number 17. Already, the area is nearly 
encircled by pavilions and platforms 
and sets of seats.

“Last year, we added 6,000 square 
feet,” McEnroe says. “This year we’re 
going to add another 2,500 square feet, 
and it’s all going to be very strategic.” 

HONDA
From page 1

BROWN
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Sgt. Brian Mast was part Wounded Warrior 
Caddie for a Day during the 2013 tournament.

FLORIDA WEEKLY FILE PHOTO

Sgt. Jared Pudvan and Staff Sgt. Ken Maness, part of last year’s Military Appreciation effort.
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A golf course is mostly horizontal. 
Will this one have to start building UP?

“The 17th hole will have 25 percent 
more flooring and tenting out there, so 
we’re getting to the point where, you’re 
right, we’ll have to go up,” McEnroe 
says. “But we think spectators, not just 
the high-end but everybody, will really 
enjoy the improvements.”

Lukus Harvey, PGA National’s Direc-
tor of Agronomy, and The Champion’s 
head groundskeeper Andrew Fike and 
their combined crew are more con-
cerned with drying out.

Record rains hit the area starting 
in September, including a freakish 
six-and-a-half-inch burst on January 
10, threatening not just the usually 
hardy Bermuda grass – TIF Eagle on 
the greens and TIF Sport, over-seeded 
with rye, on the fairways – but bunker 
complexes freshly overhauled this sum-
mer. Working with Nicklaus Design, 
they had taken out 14 bunkers, added 
a greenside bunker at 16 and up-tilted 
others.    

“It’s been a challenging year,” Har-
vey says. “We had to scramble, a lot 
of heavy lifting, a lot of manual labor. 
We had to rescue a few bunkers, but 
they’ve held up well. Lately we’ve had 
some nice, dry, cool weather, and the 
rye is lovin’ it and the greens are great.” 

McEnroe and Harvey work as part 
of a large team in their own chains-
of-command, McEnroe  for long-time 
Honda Classic head Ken Kennerly, who 
sold his IGP Sports & Entertainment 
to IMG Worldwide’s Golf Division and 
took over its North American Events 
entity, and Harvey for Century Golf 
Partners. At PGA National, General 
Manager Kathy Blazer and Property 
Managing Director Joel Paige continue 
to oversee golf courses and facilities. 
And, as McEnroe says, the tournament 
also relies on help from Palm Beach 
County, the city of Palm Beach Gardens 
and their sheriff ’s and police depart-
ments. “It all has to mesh well together, 
and communication with everyone 
involved is critical,” McEnroe says.  

On the unpaid end of the power 
structure, Jim Coleman leads an army 
of his own: more than 1,600 volunteers 
in multiple committees. That includes 
some 450 marshals, ball-spotters with 
Shotlink lasers, standard-bearers and 
walking scorers, policing talkers and 
cell phones and cameras and mobile 
devices, keeping the peace and protect-
ing the players. For Coleman, every 
new sponsor, every added attrac-
tion, every hike in attendance means 
more pressure on his troops and more 
reward for what matters most.

As the son of, as he says, “a career 
pilot in the service, a full-bird colonel,” 
he sees the Honda’s military apprecia-
tion initiatives as vital. “My father’s 
sacrifice was giving up his family for 25 
years,” Coleman says. “We were lucky. 
His plane could have gone down.

 “I’m an electrical contractor, and 
we’re actually doing a project up at 
Walter Reed Medical Center in Bethes-
da, Maryland. When I go on-base there, 
I meet guys missing limbs, guys walk-
ing on prosthetics, things we would 
think of as horrific. It’s an eye-opener. 
Every time I go up there I get choked 
up. And you gotta treat ‘em like normal 
people. They appreciate that so much 
more than anything else.”

Visits to another group, though, 
inspire him most: children dealing with 
life-threatening illness.

Jack and Barbara Nicklaus and fam-
ily and their children’s health charities 
were part of the Honda even before 
it moved to PGA National in 2007. To 
show the importance, Coleman takes 
his committee heads on tours of Nick-
laus Children’s Hospital in West Palm 
Beach. 

“It’s highly emotional for me,” he 
says. I mean, seeing some of these 
kids, some of the stuff they’ve had to 

go through, and they wouldn’t be alive 
today because they couldn’t afford the 
healthcare to make that change of life.”

Military appreciation is more recent. 
Spurred by the PGA’s efforts tour-
wide, aided by corporate sponsors, the 
Honda Classic offered its first Patriots 
Outpost and military appreciations in 
2011, and the staff wanted to walk a 
careful line.

What the Honda Classic and the 
PGA are doing, McEnroe says, is much-
needed and welcomed. They are also, 
unavoidably, riding an increasingly 
loud band wagon, one they’d like to 
steer clear of politics and exploitation.

“You get a lot of public advertise-
ments about what we’re doing for the 
military, our sponsors in bringing it 
to the community, PR value, advertis-
ing,” he says, “but we try to work at 
the grassroots level to talk to those 
veterans. You won’t see a big military 
ceremony. It’ll be relatively low-key. 
It’s more for us to ensure that they feel 
appreciated, and not as much about the 
fly-overs and grandstanding.”

A host of military-support initiatives 
will play out over The Champion’s 
grounds at the Honda Classic:

• Free admission (with an extra ticket 
for a companion) and free lunch and 
beverage service for active-duty mili-
tary, dependents, reservists and veter-
ans in the expanded United Technolo-
gies-Pratt & Whitney-Sikorsky Patriots 
Outpost overlooking the 17th hole;

• Commemorative tournament hats 
to veterans and flag pins to the first 
2,000 ticket-holders through the gates 
on Military Appreciation Day, Thurs-
day, Feb. 27;

• Free golf lessons for disabled and 
vision-impaired veterans through Bird-
ies for the Brave, donating $100 for 

every birdie on 17, and the First Tee;
• Wounded Warrior Caddie for a Day, 

giving wounded veterans a chance to 
caddie for a tour pro on the 17th hole 
during the pro-am on Wednesday, Feb. 
26, and Club Fitting, fitting them for a 
new set of Callaway Clubs; 

• Free golf lessons to disabled veter-
ans through the First Tee and Adaptive 
Sports. 

Tournament proceeds also sup-
port the Fisher House, which houses 
and supports family members visiting 
wounded and distressed and recover-
ing loved ones in the Veterans Admin-
istration hospital in West Palm Beach.   

That’s all welcome, Command Ser-
geant Major Brown says. But the Hon-
da’s greatest, most lasting benefit for 
veterans, he says, is the chance to join 
a community crowd and visit with each 
other, away from posing or pressures.

While national hire-a-veteran cam-
paigns seem to be pushing down job-
less rates (now at about 6.6 percent), 
veterans returning from combat zones, 
especially, Brown says, often struggle 
to readjust. 

“You wouldn’t think you would hear 
about soldiers being homeless, but 
there are homeless soldiers,” he says. 
“Once they come home there’s no 
work, then they end up on a corner 
somewhere in some suburban under-
pass or some metropolitan side-street, 
homeless and out of work. So there are 
some significant challenges. And the 
(most) overwhelming is our suicides. 
It’s just unbelievable.” 

In the last 10 years alone, the Depart-
ment of Veterans Affairs estimates 
more than 147,000 suicides among 
veterans, then suggests the number is 
vastly underreported. The age group 
most affected is Brown’s own, though 

the causes aren’t clear. A New York 
Times report last year cited a rate of 
nearly one a day among active duty 
personnel. 

“When we have programs and events 
like the Honda Classic where it helps 
soldiers and families reconnect to their 
communities,” he says, “I think it’s an 
extraordinary and worthwhile under-
taking.”

While he might appreciate manage-
ment’s enthusiasm over the announce-
ment that Ketel One has signed on as 
the official vodka of the Honda Classic, 
Brown will not, he says, be shouldering 
a place at a bar in the distiller’s hos-
pitality pavilion above the 17th green. 
He WILL be spending a fair amount of 
time, though, at the Patriots’ Outpost, a 
few steps away. There, he says, soldiers 
and veterans and their families can 
visit and relax.

And he will be out on the course, 
where he can admire the skill and com-
posure and celebrity of some of the 
best golfers in the world.

He hopes, among other things, he 
says, that support from an event like 
the Honda can spur more soldiers, 
active-duty and veterans, and their 
loved ones to talk about their experi-
ences, including the long departures 
and stresses of service and of combat 
on physical and emotional well-being 
and on families.

From his home in North Miami 
Beach, Nicolas J. “Sandy” Davies watch-
es the military tributes of tournaments 
such as the Honda and the World Golf 
Championships-Cadillac Championship 
at nearby Doral the following week 
with grave concern. 

As the author of “Blood on Our 
Hands: the American Invasion and 
Destruction of Iraq,” his voice is among 
the few openly questioning the effects 
of initiatives labeled “military apprecia-
tion.”

“Why,” he asks, in an email, “does 
the military need to work so hard and 
spend so much money to maintain such 
a carefully-crafted popular image? I 
would answer that it gets two things 
from all this: record funding for wars 
and preparation for future wars, and a 
steady stream of recruits – our children 
and grandchildren.

“Ideally, displays of military helicop-
ters at golf tournaments should be bal-
anced by warnings about the dangers 
and risks of war and military service. 
Pharmaceutical marketing campaigns 
are required to include disclaimers, 
but military ones are not. So the PGA 
is lending its support to a deceptive 
marketing campaign designed to make 
us feel good about spending trillions 
of our tax dollars on weapons and war, 
and to hand over our sons and daugh-
ters without asking tough questions 
and demanding honest answers about 
what they are signing up for.”

Command Sergeant Major Brown 
signed on to the U.S. Army Reserves 
in 1978, from his childhood home in 
Vero Beach. “A young man during that 
day, you had two options,” he says. 
“You were either going to hang around 
at home or go into the military. You 
wasn’t going to sit at my mom’s table 
and not do anything. So I took the 
other route.”

Since then, he has seen a great shift 
in what he calls “awareness,” an under-
standing and appreciation for soldiers 
and the Army and Army reservists, not 
as much in politics as at the personal 
and community end. 

“I guess most of the awareness came 
due to 9-11,” he says. “It moved us from, 
you know, I won’t get into any political 
aspects of it, but it moved us honestly 
from this weekend-warrior kind of 
mentality, that’s all they do, they go to 
weekend drills and that’s all, Now, we 
are an intricate link and support to the 

SEE HONDA, 10 w
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Tiger Woods at last year’s Honda Classic.
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active-duty soldiers that do it every 
day.”

He knows, Joe Brown says, that by 
1978 the Vietnam Era was over ... except 
for lingering political debate and, even 
more, for the soldiers and civilians who 
had to live with their physical and emo-
tional injuries and with their losses the 
rest of their lives.

“I wasn’t in the Vietnam war and 
some other civil war, but I can’t imag-
ine fighting for my country and having 
that kind of a welcome, coming and 
having to take off the uniform that you 
wore so proudly and you put your life 
on the line,” he says. “Then you see the 
reception that we get in 2014. We’ve 
really transformed the way people look 
at our Army, the way the people look at 
our military forces.”

A frequent flier, he has his own travel 
story. “I was in the Boston airport, in 
the bathroom, washing my hands, and 
I hear my full name called over the 
loudspeaker, ‘Joseph Brown report to 
the desk,’” he says. “So I scurried to 
the counter, and there’s this gentleman 
standing there, insisting that I take his 
first class seat.

“Just the support, and the awareness, 
and people just consistently time and 
time again showing support for soldiers 
and their families....” 

War, he would agree, is rarely a 
solution, especially these days, in the 
complex mix of global politics and reli-
gions. And combat is not a video game.

Service, though, is, he says, “an honor 
and a privilege.” It’s also an obligation, 
one that extends to soldiers’ families 

and particularly to his own.  
Among the soldiers Command Ser-

geant Major Brown has commanded is 
Sgt. Johnny Harris 
of Okeechobee. His 
step-son. “I raised 
him,” Brown says. 

“He’s in logistics, 
so, no, he ain’t been 
in combat. But he’s 
on the combat field. 
We talk about it. 
While you’re there, 
you have to keep 

your mental state, 
consistently, every day. Paths are still 
being hit with RPGs (rocket-propelled 
grenades), every day. So you’re on high 

alert at all times. I just tell him, con-
tinue to be vigilant. I tell him to make 
sure...you know, we have what we call 
NCO Creeds, a binding set of bylaws 
that he must abide by if he’s going to 
lead today’s soldiers. I remind him 
about what the creed says about never 
leave a fallen comrade, always keep 
yourself mentally and physically tough, 
always conduct yourself the right way.”

Joe Brown might wonder what sol-
diers posted overseas think when the 
Honda Classic’s care packages (from 
the Care Package Station) and a five-
by-12-foot banner with hand-written 
messages (from the We Salute Our 
Heroes Wall) reach them in harm’s 
way. Probably pretty bleeping good, he 
figures. He knows his stepson would 
appreciate them.

He might also wonder at the mix of 
the military, with its requirements for 
obedience and teamwork, and the indi-
vidually centered game of golf. 

Getting real about war, author Tim 
O’Brien says, is a tough slog. In his 
book “The Things They Carried,” 
O’Brien chronicles the thoughts and 
experiences of Americans fighting and 
dying in Vietnam.

Of war itself, he wrote, “War is hell, 
but that’s not the half of it, because 
war is also mystery and terror and 
adventure and courage and discovery 
and holiness and pity and despair and 
longing and love. War is nasty; war is 
fun. War is thrilling; war is drudgery. 
War makes you a man; war makes you 
dead.”

He also wrote this: “If at the end of 
a war story you feel uplifted, or if you 
feel that some small bit of rectitude has 
been salvaged from the larger waste, 
then you have been made the victim 
of a very old and terrible lie. There is 
no rectitude whatsoever. There is no 

virtue. As a first rule of thumb, there-
fore, you can tell a true war story by 
its absolute and uncompromising alle-
giance to obscenity and evil.”

War is waged, of course, as Dwight 
Eisenhower has said, by politicians, and 
suffered by soldiers. The innocent suf-
fer, too.  

Professional golf, historically, has 
refrained from military reference. 
Leave that to the full-contact team 
sports. A golfer, like other athletes, 
might be called a “warrior,” but he or 
she hits each shot alone, across sylvan 
landscapes amid lavish facilities. 

Still, an observer can point out that, 
on a course such as the Honda’s Cham-
pion, PGA tour players are never alone, 
starting with their caddies and assigned 
officials and volunteers. 

Many players refer to their “team,” 
coaches, trainers, physical therapists, 
motivators. All of them have friends 
and family.    

Even out there, Joe Brown thinks of 
family, too. With his mother’s influence, 
he put himself in and served. Then he 
watched his step-son, Johnny Harris, 
sign on with the Reserves and end up 
in Afghanistan.  

Only a few weeks ago, he watched 
Sgt. Harris leave again for a second 
tour. They keep in touch, every week, 
by phone, and Johnny connects with his 
wife and child by Skype every day. 

“I worry about him, yes,” Brown says. 
“I’m proud of him.”

Now, as ever, Brown is looking for-
ward. “Out at the Honda,” he says, 
“everyone is just so genuine and gra-
cious. I just plan to enjoy myself.” 

The Command Sergeant Major 
expects that when Johnny comes home 
to his family from Afghanistan this 
summer, he’ll find a welcome even the 
Honda Classic might envy. ■

HONDA
From page 9

HARRIS

FLORIDA WEEKLY FILE PHOTO

Russ Holden, Wounded Warrior caddy Sgt. 
Brian Mast and Peter Jacobson in 2013.
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Arthur I. Meyer Jewish Academy is proud to be an International Baccalaureate World School and a Department 
of Education “2013 Exemplary High Performing Blue Ribbon School.” Meyer Academy is a Partner Agency of the 
Jewish Federation of Palm Beach County.

Inspiring minds to make a difference.

Meyer Academy to open new, state-of-the-art, K-8 school  
this fall in Palm Beach Gardens

Cultivating a love of learning, celebrating academic excellence, and integrating a rich secular and Jewish studies curriculum, Meyer Academy 

students pursue their full potential as critical thinkers, joyful learners, and good citizens. For 40 years, the Meyer Academy has been dedicated to 

preparing students to learn, live, and lead to make a difference – in school and in life.

The Meyer Academy will continue this sacred mission in its brand-new, K-8 school in Palm Beach Gardens. Opening for the 2014-15 school year, 

the 68,000-square-foot facility will feature large, comfortable classrooms, cutting-edge technology, 21st century art studios and science labs,  

a TV production studio, sports facilities and a gymnasium, and much more.

Limited to 36 students per grade (18 per class), register your child today while seats are available.

For more information, contact us at 561-686-6520 or admissions@meyeracademy.org. 

meyeracademy.org 

5225 Hood Road, Palm Beach Gardens, FL 33418

Tax Collector’s office, Realtors partner to give info kits to new residents
SPECIAL TO FLORIDA WEEKLY

It’s said that a man’s (and a woman’s) 
home is his (and her) castle. 

So to make moving in to that new 
home-castle a bit easier, Anne M. Gan-
non, Constitutional Tax Collector, and 
the Realtors Association of the Palm 
Beaches launched a “New Neighbor Kit” 
for Palm Beach County residents. 

The partnership is designed to put 
useful “how-to” information in the 
hands of new homeowners. “Whether 
new to Palm Beach County or making a 
local move, every new homeowner will 
need to make several transactions with 
our office,” said Ms. Gannon in a state-
ment.  “We think working with the Real-
tors Association of the Palm Beaches is 
a great way to reach them.” 

The New Neighbor Kit was created 
with the Realtors to distribute directly 
to their clients. “Working with Anne 
and her staff on this kit has proved 
to be a beneficial tool for our 11,000 

members,” Barb Kozlow, president of 
the Realtors Association of the Palm 
Beaches, said in the prepared statement.  
“RAPB strives to not only give its mem-
bers all the tools necessary to succeed, 
but also provide critical information for 
homebuyers to make their transition 
into a new home as smooth as possible. 
This kit succeeds at both.”     

Among the information in the kits: 
address changes for driver license or 
state ID card, registering and titling out-
of-state cars, registering and titling out-
of-state boats, property tax information, 
opening a business in Palm Beach Coun-
ty, emergency hurricane preparedness, 
key contact numbers in Palm Beach 
County, voter registration application 
and opening a SunPass account.

The New Neighbor Kits are available 
online at the tax collector’s website, 
pbctax.com/NewNeighbor  or at one 
of three Realtors® Association of the 
Palm Beach’s offices, rapb.com/rapb-
info/locations in Palm Beach County. ■

COURTESY PHOTO

The new home kit provides information, including address changes for driver license or 
state ID card, registering and titling out-of-state cars, registering and titling out-of-state 
boats, property tax information, opening a business in Palm Beach County and emergency 
hurricane preparedness.

Lighthouse ArtCenter celebrates 50th Jubilee Beaux Arts Ball
SPECIAL TO FLORIDA WEEKLY

The Lighthouse ArtCenter invites you 
to “Rocket to 1964” as it celebrates its 50th 
annual Beaux Arts Ball.

The ball, set for Saturday, March 8, at 
The Country Club at Mirasol, will look back 
to the time ArtCenter was founded.

“It was such a pivotal time in our nation’s 
history. This event gives us a chance to 
honor the past and embrace the future.” 
said Katie Deits, executive director of the 
Tequesta museum and art school, in a pre-

pared statement.
Guests can immerse themselves in 

1964 American popular culture, dance to 
Motown music by the popular band Mem-
ory Lane, and look back to the Mod and 
miniskirt fashions, American muscle cars 
and the space race.

“It’s funny how what was popular then 
is popular now,” Ms. Deits said, citing the 
current resurgence of art and fashion from 
that period.

This year’s ball, chaired by Sam Plum-
mer and Jill Plummer, will highlight those 

themes.
The Plummers are receiving assistance 

from a ball committee that includes Michael 
Andersen, Gerri Aurre, Carolyn Austin, 
Susan Bardin, Evelyne Bates, Julie Silk 
Beaumont, Kristin Blackmon, Pat Crowley, 
Judy DiEdwardo, Judy Flescher, Peter Gold-
ing, Esther Gordon, Denise LeClair-Rob-
bins, Susan Nastri, Rosalie Roush, Frankie 
Spellman, Mary Sunshine, Theresa Wood 
and Curt Fonger.

Sponsors include Mr. and Mrs. George 
W. Bovenizer III, The Shepherd Founda-

tion, Publix Super Markets Charities Inc., 
DEX Imaging, Florida Power & Light Com-
pany and Florida Weekly.

Additional table sponsorships and under-
writing opportunities are available.

Tickets to this year’s Beaux Arts Ball are 
$325 per person. Eight- and ten-top tables 
are available, as well as special themed 
tables depicting early ‘60s experiences such 
as Muscle Cars, artist Roy Lichtenstein, the 
Mods and Rockers, and more. To order tick-
ets, call (561) 746-3101 or visit the website at 
LighthouseArts.org. ■



P
A

L
M

B
E

A
C

H
O

U
T

L
E

T
S

.
C

O
M

Join us as we celebrate the oicial grand

opening when the doors open at 10am.

Shop at close to 100 outlets with savings 

of up to 70% on America’s most desired

brands including Saks Fifth Avenue OFF

5TH, Cole Haan, DKNY, Gymboree Outlet, 

Clarks Outlet, Ann Taylor Factory Store,

Chico’s Outlet,  Under Armour Factory

House and more!

Celebrate the best spring has to

ofer in style and fashion at the

Celebrity Style Fashion Show at Palm

Beach Outlets. EXTRA host Mario

Lopez will share his insights on the

hottest celebrity styles. 

Saturday,
February 15
at 6PM

Valentine’s Day,
February 14
at 10AM

1751 Palm Beach Lakes Blvd., West Palm Beach, FL

561.515.4400

S P O N S O R E D  B Y

grand opening
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3667 120th Avenue South
Wellington, Florida 33414

For ticket options, please visit InternationalPoloClub.com or call 561.204.5687.

Photography by LILA PHOTO

Polo and Brunch
The Perfect Match

Experience the energy of world-class polo and brunch at  

the International Polo Club. Delicious food, champagne,  

celebrity sightings, music, fashion and, of course, polo.

Every Sunday at 3 p.m. through April 20 

The Pavilion opens at 2 p.m.

Join us at The Pavilion for the after-party from 5 p.m. to 8 p.m.

 

spent loading equipment onto trucks 
from a warehouse.

It is quite an array of equipment.
First are the tents.
“For this show, I have about 50 10x10’s, 

about six 20x20’s, six 9x20s, then we 
have a large tent for our VIP area,” he 
said. Add in the fencing that surrounds 
the field at Abacoa, generators, tables 
and chairs, and that about covers it.

ArtiGras easily is one of northern 
Palm Beach County’s biggest draws, 
both for artists and buyers.

Each year, patrons look forward to the 
ArtiGras poster, for which artists com-
pete to design.

Last year, the ArtiGras committee 
chose artist Paul Seaman’s painting of a 
coconut palm for the poster. 

This year, Jupiter artist Kelly Tracht 
won out over the traditional land- and 
seascapes with her image of a sailfish 
soaring over a group of maritime signal 
flags that spell out “Jupiter.” Her work 
also appeared on the cover of the Junior 
League of the Palm Beaches cookbook 
“Worth Tasting,” a book that she named, 
helped research, write and conceptual-
ize. She also exhibited at Blooming-
dale’s 2007 Artrageous event, and in 
2012, received the President’s Purchase 
Award at SunFest.

There’s a certain charm to the local 
festival, which had its roots near the site 
of what is now The Gardens Mall.

It keeps people coming back, both to 
shop and to work.

“I’ve been involved with them for 
seven years, but I was a volunteer prior 
for three or four years,” Mr. Auville said.

After all, it is his business.

Mr. Auville’s company, Standing Ova-
tions LLC, has worked with an array of 
clients, including Scripps Florida, FPL, 
Downtown at the Gardens, the city 
of West Palm Beach, The Loggerhead 
Triathlon, ArtFest by the Sea and the 
city of Pompano Beach. Before forming 
Standing Ovations in 2005, Mr. Auville 
was event planner for SunFest.

He keeps coming back to ArtiGras.
“I love it. It’s a great, great show. The 

one wonderful thing about the chamber 
is that they’re such great supporters of 
the arts. They do give back to the com-
munity and to Palm Beach County. We 
all have to pitch in, and to me they do 
such a wonderful job of doing that,” he 
said.

Proceeds from ArtiGras benefit about 
40 local and private schools through the 
ArtiGras Art Education Foundation; it 

has raised about $500,000 since 1995.
“The arts, now, it suffers. There’s no 

cash out there, so we’re able to give 
back to our teachers. We try to do as 
much as we can to support the arts, 
which is very important to me,” he said.

His favorite time at ArtiGras?
“This is what I do as a career, so I love 

the set-up,” he said.
Yes, but is there anything special the 

rest of the public might enjoy?
“We do a youth arts awards ceremony 

on Saturday and that’s when Mom and 
Dad see Susie’s drawing in the tent 
and we present the awards,” he said. 
More than 200 pieces were submitted 
to the contest and will be on display all 
weekend in the Youth Art Competition 
Gallery. 

There also is a hidden gem.
“One thing we do a really good job 

with is our ArtiKids Area. This year, its 
theme is going to be ‘Under the Oceans.’ 
You’ll be able to create starfish and 
make shark tooth necklaces. We have 
10 organizations working with us,” Mr. 
Auville said.

It’s tucked away, though.
“It’s hidden, but it’s near the stage 

and we have some great nonprofits that 
come together to do hands-on activities 
with the kids. Mom and Dad can partici-
pate and it’s all free,” he said. “That’s a 
highlight of this festival, but because of 
how the site is laid out they don’t see it 
right off the bat when they get there,” 
he said.

Now, for the big question: 
Does Mr. Auville participate in any of 

those hands-on activities?
“I love art. I’m not an artist, but I love 

art. No way. You would not want to even 
see my art,” he said, laughing. ■

ARTIGRAS
From page 1

>> What: ArtiGras Fine Arts Festival
>> When: 10 a.m.-6 p.m. Feb. 15-16; 10 

a.m.-5 p.m. Feb. 17
>> Where: Abacoa, Jupiter. Main gate is 

at Edna Hibel Drive and University Boulevard. 
South gate is at Main Street Circle and Central 
Boulevard.

North gate is at Fredrick Small Circle and 
Central Boulevard. Pets, bicycles, and skate-
boards are not allowed past the festival gates. 
A limited number of wheelchairs is available at 
each gate. Satellite parking lots are available at 
Dwyer High School, and Jupiter Middle School. 
Each of these lots is accessible from Military 
Trail. Free shuttles run every 5 minutes to and 
from the lots to festival gates. Complimentary 
parking is also available at FAU and Roger Dean 
Stadium on Saturday and Sunday only.

>> Cost: $10 at the gate; free for kids 12 
and under.

>> Info: ArtiGras.org
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Allied Capital & Development of South Florida

Harbourside Place is brought to you by:

and in partnership with

Accessible by land and sea, private and public docking slips will 

allow easy entrance to all that Harbourside Place has to offer. A 

minimum of 24 cultural events, concerts and festivals will take 

place per year at Harbourside Place, adding to the entertainment 

value of this unique collection of restaurants, cafés, retailers, 

galleries and more. 

Harbourside Place is currently accepting wedding and

event reservations and will host its OFFICIAL GRAND

For more information, please call: 561.799.0050 and visit www.

harboursideplace.com.

Now Leasing Restaurant, Retail, Office and Marina 

D

Jupiter Beach at Harbourside P

BY LAND. BY SEA. BY DESIGN.

  Jupiter’s 

N D
is on the horizon

� Wyndham Grand Hotel  & Banquet Center

� Waterfront Amphitheater  & 3 Rooftop Plazas

� Award-winning Chefs & Cuisines

� Sophisticated Collection of Retailers

� Class-A Office Suites

� Cultural Center

� 31 Marina Slips  (leasable and transient)

� Covered Parking Facilities

� 24+ Cultural Events per Year

PALM BEACH SOCIETY

Time is of the Essence Luncheon, benefiting Hearing the Ovarian Cancer Whisper, Flagler Museum

Lori Gendelman and Eddy TaylorDr. Mehmet Oz and Lisa OzJennifer McGrath and Dr. Mehmet Oz

Vicki Peaper and Lee P. ShulmanFern Fodiman, Lisa Oz and Betsy Matthews
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Grand Opening Fall 2014

W D, E  M

estined to be the only collection of award-winning restaurants, retailers and entertainment 

along South Florida’s Intracoastal Waterway, Harbourside Place will quickly become the 

region’s most coveted destination. 

In the true nature of Floridian lifestyle, Harbourside Place will be accessible by land and sea. Private 

and public dockage will allow easy entrance to all that Jupiter’s New Downtown has to offer.

D

For More Information please call 561.799.0050.

see for yourself. watch the video at:  

www.harboursideplace.com.

NOW LEASING Restaurant, Retail, Office and Marina

Allied Capital & Development of South Florida and in partnership with

Harbourside Place is brought to you by:

Jupiter Beach at Harbourside Place

1. Shelley Golden, Fern Fodiman, Andrea Stark and Judy Snyder. 2. Alice Randolph and Jackie Breckenridge. 3. Carolyn Water Liggett and Jack Liggettid 3 C l W t Li tt d J k Li tt

1
2

3

“Like” us on Facebook.com /FloridaWeeklyPalmBeach to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

PALM BEACH SOCIETY
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When It Comes To Your Healthcare,
Imagine Having A Choice. As a patient, it is important to know that 
you have a choice when it comes to your immediate medical needs. The teams at Jupiter Medical 
Center’s ER and Urgent Care Center are here for you.   

The ER at JMC 1210 South Old Dixie Highway, Jupiter, FL 33458  •  (561) 263-4460  •  jupitermed.com/ER

Urgent Care Center 5430 Military Trail, Suite 64, Jupiter, FL 33458  •  (561) 263-7010  •  jupiter.com/urgentcare 

Urgent Care Hours: Monday to Saturday, 8 a.m. - 8 p.m.  •  Sunday, 9 a.m. - 6 p.m.

The ER at Jupiter Medical Center

• Board-Certifi ed Emergency Physicians

• Highly-Trained and Experienced ER Nurses 
  and ER Medical Technicians 

• 21 Private Patient Rooms   • Open 24/7

• Joint Commission Accredited Primary Stroke Center  

Schedule an appointment: www.jupitermed.com/ER

Jupiter Medical Center’s Urgent Care Center  

• Fast & Affordable Walk-In Service

• Open Late &  on Weekends   • Digital X-Ray   • Flu Shots 

• School &  Sports Physicals   • EKGs   • Lab Services

• Fast Track Services to Jupiter Medical Center’s ER, Advanced  
Radiology Services or Physician Specialists (if necessary)

Schedule an appointment by calling (561) 263-7010

The ER at JMC 
& Urgent Care Center 

SO MUCH MORE THAN MEDICINE

Mandel JCC names Rachel Fox assistant executive director
SPECIAL TO FLORIDA WEEKLY

The Mandel JCC 
Palm Beach Gardens 
has named Sarah 
Potkin its new Camp 
and Children’s Direc-
tor. Rachel Fox, who 
served in this posi-
tion, has been pro-
moted to assistant 
executive director. 

Potkin will be responsible for coordi-
nating activities and programming for 
the popular summer day camp, Camp 
Shalom, as well as running all Children’s 
Department programs throughout the 
year, such as after-school classes, Camp 

Shalom Days, Vacation Camps and Kid’s 
Nights Out. 

“Sarah has already proven herself 
a huge asset to the team,” said Mindy 
Hanken, Mandel JCC director, in a pre-
pared statement. “She is overflowing 
with creative ideas, and we feel fortu-
nate to have someone with her passion 
to ensure each camper has an amazing 
and memorable experience.”

Prior to joining Mandel JCC, Ms. 
Potkin was physical education teacher, 
varsity coach and head athletic trainer 
at RASG Hebrew Academy. She also 
worked as director of programming and 
aquatics at 6 Points Sports Academy in 
North Carolina and as youth and camp-
ing director at the Mid-Island Y JCC in 

New York.
Ms. Potkin earned her bachelor of sci-

ence in psychology and exercise science 
from Sacred Heart University, where 
she competed in soccer and swimming. 
Throughout college, Ms. Potkin spent 
most of her summers working for the 
URJ Camps, Camp Tel-Noar and Crane 
Lake as a counselor, unit head, CIT 
director, aquatics director, health and 
safety director and program director.  

Ms. Fox, the former director of Camp 
Shalom, has been promoted to assis-
tant executive director at Mandel JCC. 
Ms. Fox joined the Mandel JCC staff in 
2008 and has been responsible for the 
continued growth of Camp Shalom and 
other children’s and family programs. 

In her new role, Ms. Fox is respon-
sible for all programming at the Mandel 
JCC, as well as supervising the cultural 
arts, adult programming, children, well-
ness, aquatics, recreation and camping 
departments.

“Over the past six years, Rachel has 
become an integral member of our 
team,” said Ms. Hanken in the prepared 
statement.  “Her creative and progres-
sive ideas have led to many exciting 
changes in both children’s programs and 
beyond.” 

The Mandel JCC Palm Beach Gardens 
is at 5221 Hood Road. For information 
about Camp Shalom, visit www.camp-
shalom.org. For more information, visit 
www.jcconline.com or call 712-5200. ■

Fox
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every
thursday
6-8pm

Midtown’s FREE 
Concert Series 
Continues {TONIGHT} with: 

Feb 13
Party-pumping sounds 
from classic party music 
to today’s top hits

WONDERAMA

February

March

Feb 20
Acoustic Roots

Feb 27
Swing/Roots/Jump Blues

SOSOS

PROFESSOR 
PENNYGOODE’S 
MIGHTY FLEA CIRCUS

Mar 6
Soul/Pop

midtownpga.com
561.630.6110
4801 PGA Blvd., PBG, FL 33418

PLENTY OF FREE GARAGE PARKING

Follow 

us 

FOOD + DRINK BY CHRISTOPHER’S KITCHEN, 
CHUCK BURGER JOINT, AND MORE!

THE SH-BOOMS

Our cold, dead hands
The semi-obscure Florida Statute 

790.15 took center stage in January fol-
lowing a Miami Herald report of a resi-
dent of the town of Big Pine Key who 
routinely target-shoots his handgun in his 
yard, with impunity, to the consternation 
of neighbors. The statute permits open 
firing on private property (except shoot-
ing over a public right of way or an occu-
pied dwelling), and several cities have 
tried, unsuccessfully, to restrict that right, 
citing “public safety” in residential neigh-

borhoods. (A 2011 lobbying campaign 
by the National Rifle Association, and a 
state supreme court decision, nixed any 
change in the law.) “Negligent” shooting 
is illegal, but only a misdemeanor. Thus, 
even skillful shooting next door to a day 
care center or in a small yard that abuts a 
high-trafficked pedestrian street is likely 
perfectly legal. One Florida legislator 
who was originally from Alaska noted 
that even in Anchorage people cannot 
fire at will in their yards.

Cultural diversity
■ South Korea is a well-known hub 

for cosmetic beautification surgery, with 
a higher rate per capita than the U.S., 
but the procedures can be expensive, 
inspiring many young women recently 
to resort to do-it-yourself procedures 
for their professional and romantic 
upgrades. A December Global Post dis-
patch noted that some might try to force 
their eyes to stay open without blinking 
(using a novel $20 pair of glasses for 
hours on end) as a substitute for costly 
“double-eyelid” surgery. Also in use: a $6 
jaw-squeezing roller device for the face 
to push the jaw line into a fashionable 
“oval” form. One teen told the reporter 
she applies an imaginative contraption 
to her face for hours a day to pressure 
her nose into more of a point, which is 
considered a desirable Western look.

■ In December, thieves in Wicklow, Ire-
land, raided a convent’s field at the Domin-
ican Farm and Ecology Center, stripping 
it of its entire crop of Brussels sprouts. A 
nun at the farm said the sisters were dev-
astated to miss out on the lucrative market 
for high-end Christmas dinners. 

■ The French social security agency 
URSSAF initiated an enforcement action 
in December against the Mamm-Kounifl 
music bar in the town of Locmiquelic 
for underpaying employee contribu-
tions — in that the tavern encourages 
customers to bus their own tables and 
thus reduces its need to hire more serv-
ers. The owner denied he was trying to 
save money. “It’s (just) our trademark. 
We want the customer to feel comfort-
able, a bit like he’s at home.”

Questionable judgments
■ From the birth register of Elkhart 

(Ind.) General Hospital, reported by 
The Elkhart Truth, Jan. 19, 2014: “Tame-
kia Burks, Elkhart, daughter (named 
La’Soulja Major La’Pimp Burks, 6 lbs., 8 
oz.), 3:20 p.m. Wednesday, Jan. 15, 2014.”

■ The makers of a product called Poo-
Pourri garnered a “coveted” advertising 
award from USA TODAY in December as 

one of the five worst ads of the year. Toilet 
users concerned about smell are encour-
aged to spray Poo-Pourri on the commode, 
pre-use, and in the television ad, a British-
accented female sits on the throne, extol-
ling the product. Opening line: “You would 
not believe the mother lode I just dropped.” 
(Nonetheless, USA TODAY still found two 
other ads that upset its editors more.)

The continuing crisis
■ Nelson Thabo Modupe threatened 

a lawsuit in January against South Afri-
ca’s Eskom electric utility unless the 
company paid him the equivalent of 
about $22.3 million for “saving” the 
firm that amount during the weeks of 
the 2010 Soccer World Cup. Modupe 
reasoned that he had joined the Zion 
Christian Church just before the event 
and had prayed (“successfully”) to God 
to spare the utility from blackouts and 
power reductions during that period 
(which would have cost Eskom millions 

more). Modupe, open to negotiation, 
said he would accept a partnership in 
the company as a compromise.

■ Tyler Smith, 23, was charged in 
December with violating the city animal 
care ordinance in Greenville, S.C., after a 
photograph was posted on Facebook of 
his father’s dog being lowered by rope 
from the second-story balcony of an 
apartment. According to the posting, it 
was time for the dog to make a call of 
nature, but it was raining, and Mr. Smith 
preferred not to go downstairs with him.

Perspective
Three million Americans are infected 

with hepatitis C (as are millions more 
overseas), but a very recent drug, Soval-
di, completely cures it with 84 daily 
doses. However, its manufacturer, Gil-
ead Sciences, has somehow determined 
that a fair U.S. price for the drug should 
be $1,000 per pill ($84,000 for the total 
treatment). Shouldn’t Gilead reduce the 
price once it has recouped its expensive 
investment, asked an NPR reporter in 

December? “That’s very unlikely we 
would do that,” said Gilead’s Gregg 
Alton, but “I appreciate the thought.” 
(According to NPR, Gilead “developed” 
Sovaldi merely by buying Sovaldi’s actu-
al developer for $11 billion. At $84,000 
per patient, Gilead would “recoup” that 
investment from the first 150,000 cus-
tomers, leaving 2.85 million more U.S. 
patients to pay $84,000 each, for an 
income of $239 billion.) ■

NEWS OF THE WEIRD
BY CHUCK SHEPHERD

DISTRIBUTED BY UNIVERSAL PRESS SYNDICATE
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Chabad of Palm Beach Gardens celebrates Tu B’shvat 
at the new Community Center, celebrating The NEW YEAR for trees 

Fourth-Grade Polo Day at International Polo Club Palm Beach

SOCIETY

 Sofie Berkner, Alona Axelrod and Tiki Raitses Shalom Vigler

Fourth-Grade Polo Day at International Polo Club Palm Beach
Bottom: IPC president John Wash amd Chukker with 4th-graders.

Sol Freedman, Rabbi Dovid Vigler and Wayne Posner  Mickey Gottlieb, Nate Light, Ilan Raz, Miriam Lindner and Leah RazArnon Raitses
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COURTESY PHOTOS

“Like” us on Facebook.com /PalmBeachFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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Behind every Jon Smith Sub are 28 core employees with at least 

10 years employment at Jon Smith's. They lead our team throughout 

our eight Palm Beach County locations. Our loyal, hard-working 

and committed employees deliver unparalleled customer service 

and the finest sub sandwiches in the world. You can count on it and 

you can count on us. Jon Smith Subs. Loyal employees making 

loyal customers one sub at a time. That's devotion... 

                                      or our name's not 

Yvette Zabicki

19 YEARS

Kelly Ohl

23 YEARS

Madelyn Duprey

23 YEARS

Iris Santiago

16 YEARS

Aaron Zweiban

10 YEARS

Brooke Nolli

ROOKIE OF THE YEAR

Paul Cohen

10 YEARS

Wanpen Glicksman

13 YEARS

Traci Mayer

16 YEARS

Gene Goodman

13 YEARS

Gerri Carmichael

16 YEARS

Dee Lawson

11 YEARS

Lorraine Casanova

13 YEARS

Kathy Marino

23 YEARS

Sue Price

11 YEARS

Rich Perrone

14 YEARS

Tracee Butts

16 YEARS

Lou Marino

25 YEARS

Jenny Cherizard

11 YEARS

Nancy Parrone

14 YEARS

Todd Canty

17 YEARS

Ora McIntire

25 YEARS

John Futch

12 YEARS

Julia Zurita

15 YEARS

Jon Smith

26 YEARS

William Charles

12 YEARS

Tyler Marino

15 YEARS

Neal Zweiban

26 YEARS

Ibis Friends of Veterans raises
over $100,000 through golf tourney

SPECIAL TO FLORIDA WEEKLY

The Second Annual Friends of Vet-
erans Golf Tournament at Ibis Golf & 
Country Club attracted more than 270 
players for the event, which lead off 
with double-amputee veteran Sgt. Dana 
Bowman parachuting onto the driving 
range. The event followed January 18th’s 
successful Wounded Warrior Amputee 
softball team game at Roger Dean Stadi-
um, hosted by Ibis Friends of Veterans. 
The two events generated more than 
$100,000 to assist veterans.   

Charities supported by the events 
include Stand Down House of Lake 
Worth, which houses veteran families 
in need and assists veterans in securing 
employment and improving their qual-
ity of life, as well as Wounded Warriors 
of South Florida, whose mission is to 
provide immediate emergency financial 
assistance to veterans with service-con-

nected mental and physical disabilities. 
“Our veterans are in need of our help 

both emotionally and financially,” said 
Bruce Gamradt, charity chairman, in a 
prepared statement. “The participants 
will be supporting veterans’ causes such 
as homelessness, unemployment, sub-
stance abuse, and Post Traumatic Stress 
Disorder.”

All donations and gifts are shared by 
Stand Down House and Wounded War-
riors of South Florida.  In its prepared 
statement, the charity thanked  Mer-
cedes Benz of Palm Beach for support-
ing the Ibis Veterans Golf event, both 
financially and by furnishing vehicles 
for hole-in-one opportunities to win a 
new car.

Ibis Friends of Veterans Charity Inc. 
board of directors are Bruce Gamradt, 
chairman; Don Butchin, Bill Emerson, 
Sandy Friedkin, Fred Heller, Dick Laval-
liere and Jeff Sperber. ■

Rotary “Flavor of Tuscany” 
benefits community projects

SPECIAL TO FLORIDA WEEKLY

Worldwide, Rotary has 34,000 clubs 
and 1.2 million members who believe in 
community involvement, volunteering 
and the Rotary ideal of “Service Above 
Self.” Locally, The Rotary Club of the 
Northern Palm Beaches’ is hosting a 
“Flavor of Tuscany” dinner, silent auc-
tion and entertainment by Peppino on 
Feb. 8 from 4 to 8 p.m. at the Jupiter 
Community Center.  Proceeds from the 
event provide support for Rotary youth 
activities, scholarships, community and 
international projects.

The Flavor of Tuscany menu includes 
spaghetti and meatballs or spaghetti 
vegetable medley, a salad, Italian bread, 
dessert and coffee or tea. A wine bar is 

available at additional charge. Rotary 
club members and students from the 
Interact Clubs of Jupiter Middle and 
Palm Beach Gardens High Schools will 
be the serving and wait staff.

Tickets can be purchased from any 
Club member at the Village Bootery in 
Tequesta or at the door. Tickets are $15. 
Children 12 and younger are free. There 
is a $500 door prize.

The Rotary Club of the Northern 
Palm Beaches meets every Tuesday 
morning at 7:15 a.m. at the DoubleTree 
Hotel in Palm Beach Gardens. Visitors 
and guests are welcome.  

For additional information, contact 
Phil Woodall, Rotary Club of the North-
ern Palm Beaches at 762-4000. ■

COURTESY PHOTO

Double-amputee veteran Sgt. Dana Bowman parachutes onto the driving range during the Ibis 
fundraiser.
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GABRIELLE DARCEY

561.723.9217

CYPRESS ISLAND

Best location in gated community! Views of
Intracoastal & Preserve. Point lot with 207 ft.
waterfrontage, new 70 ft. dock, new sewall plus
16,000 lb. lift. Web ID 3280 $2.75M

LINDA BRIGHT 

561.629.4995

Your Window

Into

Palm Beach Real Estate

OLD PALM GOLF CLUB

Custom 4BR/3.5BA with 3,641 A/C SF and
southern exposure. Gourmet kitchen, marble/wood
floors plus private waterfall views.  Private patio
with full cabana bath. Web ID 3261 $1.695M

STEVE MENEZES

561.339.2849

EVERGRENE

Beautiful 4BR/3.5BA home with granite kitchen and
marble baths. Open floorplan and private backyard
with extended patio overlooking preserve. Situated on
quiet street. Web ID 3272 $710,900

BANYAN ESTATES DRIVE

Two 1 acre lots in gated North Palm Beach
community, Seminole Landing. Build your estate
home on 1 or combined lots. Beach access.
Web ID 139 $1.5M & Web ID 136 $1.4M

PAULA WITTMANN   561.373.2666
GABRIELLE DARCEY

561.723.9217
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www.MirasolRealty.com      11300 Mirasol Blvd. Palm Beach Gardens       561.622.7070

The On-Site

Real Estate Firm

of Mirasol

YOUR MIRASOL REALTY TEAM

LINDA BRIGHT 

561.629.4995

STEVE MENEZES  

561.339.2849

SUSAN HEMMES 

561.222.8560

ELISA COMORAT  

561.676.9474

VIA PALACIO
Nestled on the largest lot .70 of an acre with the largest water frontage
233 ft. in Mirasol. Exquisite 5BR/7.5BA Casto estate is nearly
6300 SF under air on one level. Captivating views. Prestigious Via
Palacio in private cul-de-sac. Golf equity membership. $3.85M Furn.
LINDA BRIGHT 561.629.4995

PORTO VECCHIO
Elegant 3BR/3.5BA upgraded home with crown molding plus built-
in desk & wall unit in office. Granite kitchen opens to family room
overlooking lake. Private backyard Golf equity membership. $710K
STEVE MENEZES 561.339.2849

MIRABELLA
Spectacular 4BR/3BA + den home on premium oversized waterfront
lake lot. Loaded with upgrades. Gourmet kitchen with stainless steel
appliances. Beautiful covered patio and gorgeous lake views. $685K
ELISA COMORAT 561.676.9474

TALAVERA
Magnificent 5BR/5.5BA with golf and natural preserve views.
Upgrades and custom designer appointments throughout, kitchen with
stainless steel appliances, covered lanai plus pool and spa. Short
distance to Club. Sport equity membership. $1.95M
LINDA BRIGHT 561.629.4995

VIA QUANTERA
Exceptional 5BR/5.5BA home with 5282 A/C SF and fine details.
Serene and private views. Peaceful outdoor paradise with summer
kitchen, salt water pool and spa.  Sport equity membership. $1.849M
LINDA BRIGHT 561.629.4995

REMO PLACE
Lovely 5BR/5BA courtyard home on corner lot. Professional grade
kitchen, trey ceilings and crown molding. Custom office, jacuzzi, pool plus
separate 1BR/1BA guest house. Private yard and 3 car garage.  $1.515M
ELISA COMORAT 561.676.9474
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10887 N. Military Trail, Suite 7  |  Palm Beach Gardens, FL 33410
(561) 537-0537  |  fax (561) 370-6843  |  info@youthfulbalance.net
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YOUTHFULBALANCE.NET

Receive a $5 B12 injection with initial consultation!

    

The Jupiter Medical Center Founda-
tion is calling it “a hole-in-one.” They’re 
referring to the Annual Frenchman’s 
Creek Men’s Health Day Golf Tourna-
ment in mid-December, which – thanks 
to the support demonstrated by 250 of 
their golfers – brought in more than 
$250,000 for the benefit of Jupiter Medi-
cal Center. 

Event co-chairs Bernie Herman, Steve 
Weinberg and Richard Fleisher report-
ed that the audience broke into thun-

derous applause upon learning that the 
committee pledged to raise $1,000,000 
over the next three years for the Center 
of Excellence in Digestive Health at the 
Medical Center.  

Since December 2009, the French-
man’s Creek Men’s Health Day Golf 
Tournament has benefited the Medical 
Center with gifts totaling $1,114,000. 

The Jupiter Medical Center Founda-
tion, the fundraising arm of Jupiter 
Medical Center, is dedicated to obtain-
ing philanthropic resources to fulfill the 
critical healthcare needs of its rapidly 

growing community. Revenues generat-
ed through tax-deductible contributions 
are re-invested in the Medical Center 
for new technologies, innovative pro-
gramming, sophisticated outreach and 
enhanced facilities to sustain a healthy 
community. For more information, call 
the Jupiter Medical Center Foundation 
at 263-5728 or visit www.jmcfoundation.
org.  

A not-for-profit 283-bed regional 
medical center consisting of 163 private 
acute-care hospital beds and 120 long-
term care, sub-acute rehabilitation and 

Hospice beds, Jupiter Medical Center 
provides a broad range of services with 
specialty concentrations in oncology, 
imaging, orthopedics and spine, diges-
tive health, emergency services, lung 
and thoracic, women’s health, weight 
management and men’s health.

Founded in 1979, the Medical Center 
has approximately 1,500 team members, 
520 physicians and 700 volunteers.  

For more information on Jupiter Med-
ical Center, call 263-2234 or visit www.
jupitermed.com. ■

Kids’ Dreams began as a way to pro-
vide summer-camp tuition to children 
in need. It has grown since then, and 
expanded its mission. Recently, nearly 
500 Title I at-risk students in grades 1 
through 4 gathered at the Ann Norton 
Sculpture Gardens for the Sixth Annual 
Literacy Days in the Gardens, spon-
sored by Kids’ Dreams. 

The nonprofit, which provides cul-
tural, academic and mentoring oppor-
tunities to youth in need, donated 
$9,000 for the event. The students 
participated in interactive story-mak-
ing, poetry, mentoring by law enforce-
ment agents, visual and performing 
activities designed to inspire a love of 
reading and writing, and a desire to 
embrace the power of literacy. PBSO 
Deputy Rafael Duran brought his 
patrol car and talked to the students 
about the importance of education 

and avoiding crime and drugs.
 “Kids’ Dreams proudly sponsors Lit-

eracy Days, as our mission is to pro-
vide at-risk youth in our community 
exposure to cultural experiences in our 
community as well as mentoring by 
law enforcement,” said Patricia Lebow, 
managing partner of the statewide law 
firm Broad and Cassel’s West Palm 
Beach office and president/co-founder 
of Kids’ Dreams, in a prepared state-
ment. “We’re proud to be part of an 
event that positively impacts so many 
Palm Beach County school children 
at one time and encourages a love of 
reading. We all know that inspiring 
young children with fun literacy activi-
ties leads to higher graduation rates and 
lower crime statistics.”

Literacy Days featured The Awesome 
Adventures of Annie V., written by the 
Gardens’ executive director and Lit-
eracy Days director/artist Pamela Lar-
kin, with illustrations by award-winning 

artist Henry Cole; Slam Poet champion 
Jashua S Ra; author/educator Deborah 
Burggraaf; author David Mark Lopes; 
storyteller Mij Byram; Palm Beach 
County Sheriff ’s Office (PBSO); the 
Literacy Coalition; Palm Beach County 
Library System and SB Ideas.

For more information about Literacy 

Days in the Gardens, visit www.ansg.
org. For more information about Kids’ 
Dreams, Inc., visit www.kidsdreams.
org.

Kids’ Dreams was born in 2007 when 
Patricia Lebow and her late husband 
Alan asked friends to make donations to 
kids in need in lieu of birthday presents. 
Initially, the dream was to provide sum-
mer camp tuition. The response was so 
overwhelming that the couple decided 
to form an official 501(c)3 charitable 
organization to support youth in need 
in a variety of ways. Since then, more 
than $200,000 has been used to sup-
port educational scholarships, as well 
as a variety of cultural experiences 
through partnerships with The Kravis 
Center, Ann Norton Sculpture Gardens, 
Palm Beach Zoo, the Executive Women 
of the Palm Beaches and other Palm 
Beach County organizations dedicated 
to helping to fulfill the dreams of low 
income students.  ■

Frenchman’s Creek men’s group tourney raises $250,000 for JMC foundation

Kids’ Dreams sponsors Literacy Days for 500 kids in Ann Norton Sculpture Gardens
SPECIAL TO FLORIDA WEEKLY_________________________

SPECIAL TO FLORIDA WEEKLY_________________________

COURTESY PHOTO

Palm Beach County Sheriff’s Officer Duran 
speaks with some of the children who partici-
pated in the literacy program.
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This year, we’re really getting into the Valentine’s Day spirit by giving away a $750 
shopping spree bundle to the brand-new Palm Beach Outlets. With 100 retail shops in one 
location, it’s hard not to fall in love with the new outlet mall. Enter for your chance to win, 

and let Florida Weekly make this Valentine’s Day one you will never forget. 

$750 SHOPPING SPREE
AT PALM BEACH OUTLETS
FROM FLORIDA WEEKLY

win a 

One entry per person. Must be 18 years or older to enter. Contest ends at 4 p.m. on February 14, winner will be announced Feb. 15

• We boast a 97% client satisfaction rate and have been endorsed by Harvard 
geriatrician, Dr. Dennis McCullough, and Washington University Geriatrics Clinical 
Director, Dr. David Carr, among others.

• We have produced an award-winning senior wellness book series, including Happy 
to 102 and Mind Over Gray Matter, and a renowned healthy longevity webinar 
series in partnership with the American Society on Aging.

• We are the only senior care company with a Home Care University to train and 
develop our caregiver employees. We also offer culinary training through Sur La Table
to improve our caregivers’ skills along with our clients’ nutrition.

Don’t settle for anything less than the best in care!

Talk to a Home Care Expert Today: 
561-429-8292 • www.HomeCareAssistance.com

Live Well at Home with a Higher Class of Care
Home Care Assistance Provides the Industry’s Best Caregivers!

FOR MORE INFORMATION:

Mobile: 561.339.0239  •  Email: aballing@h4events.com
www.horizon-classic.com 

MORE INFORMAMAATITIT OOOONONON:::

mail: aballingg@g@hh44eevents.com
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Experience Golf Like the Pros
Same Course, Tournament Conditions 

Palm Beach Gardens

 Starting at $390 Starting at $390

LOCATED ON THE 
CALOOSAHATCHEE RIVER 

IN NORTH FORT MYERS, FL

Old Bridge Village Co-Op, Inc.
Licensed Real Estate Cooperative

800-676-3005 
OR 239-543-3005

www.OldBridgeVillage.net/sale.asp
14533 PAUL REVERE LOOP,

N. FT. MYERS, FL 33917

PARKWIDE WI-FI

Business women’s group hosts fashion show and luncheon
SPECIAL TO FLORIDA WEEKLY

Sure it’s a seasonal cliché, but “Spring 
into Fashion” does set the right tone. 
Fashion. Food. Fun.

The event? That would be the 18th 
annual fashion show and luncheon host-
ed by the Northern Palm Beach Chapter 
of the American Business Women’s Asso-
ciation, scheduled for Saturday, March 22, 
from 11 a.m. until 2 p.m. at the Embassy 
Suites Hotel at 4350 PGA Boulevard in 
Palm Beach Gardens. The cost is $40, and 

it’s open to the public. 
Fashion coordinator Rose Meyerowich 

will present spring and resort fashions 
from area boutiques. The event proceeds 
will help to support education, profes-
sional development and scholarships. In 
addition to the fashions and the delightful 
luncheon, attendees will have a chance 
to win some of the door prizes donated 
by area businesses. Raffle tickets will be 
available for items such as hotel stays, a 
set of tires, gift baskets and more. 

The mission of the American Business 

Women’s Association is to bring together 
businesswomen of diverse occupations 
and to provide opportunities for them 
to help themselves and others grow per-
sonally and professional through leader-
ship, education, networking, support and 
national recognition. 

For directions to the hotel, contact the 
Embassy Suites at 622-1000. For tickets 
and more information, contact Sharon 
Maupin at 329-4485. For more informa-
tion on the Association, go to its Web site 
at www.abwanpbflorida.org. ■

Palm Beach Zoo sets conservation lecture series
SPECIAL TO FLORIDA WEEKLY

A solar-powered Florida city and a pas-
sion for Florida’s landscape – those are the 
topics for the Palm Beach Zoo & Conser-
vation Society’s upcoming Conservation 
Leadership Lecture Series for 2014, spon-
sored by Florida Crystals Corporation. 

The first lecture features Syd Kitson, 
president and CEO of Kitson & Partners 
and a former NFL player, on Wednesday, 
Feb. 26. The second lecture features Carlton 
Ward, Jr., native Floridian and environmen-
tal photojournalist, on Thurs., April 10. Both 
lectures run from 6 to 8 p.m., at the Zoo’s 
Tropics Café. 

In “An Evening with Syd Kitson,” Mr. 
Kitson will talk about his plans to build a 
solar-powered city in southwest Florida. 
In 2006, Mr. Kitson completed the his-
toric purchase of the Babcock Ranch, which 
encompasses more than 92,000 acres. More 
than 80 percent of the original land pur-
chase, some 73,000 acres within Charlotte 
and Lee counties, has been preserved by 
the State of Florida and Lee County in the 

largest single land preservation agreement 
in the state’s history. 

With the remaining land, Kitson & Part-
ners will build a sustainable, green com-
munity where residents will live, work and 
play amidst the natural splendor of Flor-
ida’s undeveloped wilderness, providing 
an exceptional example of environmental 
preservation and responsible growth.

Mr. Kitson is an active member of the 
Urban Land Institute, lectures at Princ-
eton University, sits on the Policy Advisory 
Board for the Florida Solar Energy Center, 
serves on the Board of Directors for both 
the Florida Chamber of Commerce and the 
Florida Gulf Coast University Foundation, 
and is a member of the Florida Council 
of 100. Mr. Kitson is a member of the NFL 
Alumni Association and the National Foot-
ball League Players’ Association.

In “An Evening with Carlton Ward, 
Jr.,” Mr. Ward will discuss his passion for 
nature, which was born from the Florida 
landscape where eight generations of fam-
ily history have grounded his perspective. 
His 2009 book, “Florida Cowboys,” won a 
silver medal in the Florida Book Awards. 

Seating for the Conservation Leadership 
Lecture Series is limited. 

Tickets are $20 per person, per event. 
Cocktails and hors d'oeuvres will be served. 

To purchase tickets online, visit www.
palmbeachzoo.org. 

For more information, call the Zoo, at 
561- 547-WILD, ext. 285. ■

COURTESY PHOTO

Syd Kitson, president and CEO of Kitson & 
Partners, will speak Feb. 26.
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Empathize with your loved ones, and make it Valentine’s Day all year

The Valentine’s bouquet was the 
most exquisite arrangement Jane had 
ever seen. But she found herself sadly 
unmoved when the flowers arrived. 
If truth be told, perhaps she was also 
feeling a bit resentful. She knew that 
Todd’s secretary had probably called 
the florist to place the order, so how 
much thought had he really put into 
the gesture?

Todd had informed her that morn-
ing that they were going to Renzo’s, 
the hottest restaurant in town, for din-
ner. But, even this overture had little 
impact. Lately, Jane had been feeling 
increasingly more removed from her 
marriage. Although Todd repeatedly 
claimed that he loved her, the words 
seemed hollow. 

Todd was so consumed with the 
demands of his business he paid little 
attention to his family. And given any 
time off from work, she was sure he 
preferred working out with his trainer 
to spending time alone with his wife.

Jane had explained to Todd over and 
over that she needed more of an emo-
tional connection with him, but her 
pleas had fallen on deaf ears. Either 
that, or Todd just didn’t get it. 

No, Jane was not in the mood to 
celebrate a romantic evening with her 
husband. Not with the way things had 
been.

Another year has passed, and Valen-
tine’s Day is upon us. 

Valentine’s Day is the one occasion 
that’s guaranteed to provoke a visceral 
response. 

And, depending upon one’s vantage 
point, these emotions can be quite 
intense.

Yes, some romantics look forward 

to Valentine’s Day as a sentimental 
opportunity to express heartfelt emo-
tions to their special person. But, so 
many others may feel pressure to put 
into words feelings they may or may 
not have. Lonely singles often curse 
the day that accentuates their frustra-
tions, and understandably may count 
the hours until February 15th. Still oth-
ers may be grieving a deep loss, and 
Valentine’s Day may seem like a cruel 
reminder of this wound.

And, of course, we know there are 
always the cynics who proclaim that 
Valentine’s Day has become a com-
mercialized conspiracy imposed on 
the public by retailers, restaurants 
and greeting card companies, obligat-
ing them to spend way too much in 
an attempt to please their sometimes 
unappreciative and underwhelmed 
partners.

So, what do we do if we are hurt, 
angry or bored in our relationships? 

Certainly, we have every right to 
assume the problems are irrevers-
ible, or the fault is solely with 
the other person. We may be 
justified — and we may actu-
ally be right — but this truth 
will rarely bring resolution.

If we want to become 
close to our significant 
others we have to be open 
to examining our roles in 
the conflicts. It doesn’t 
mean we’re to blame — it 
just means we may have 
the ability from our end 
to make changes that will 
potentially initiate positive 
momentum.

Most of us intuitively know 
the very things we can say or 
do to bring a pleased smile to 
our partner’s face. However, far 
too many of us carry a laundry list 
of perceived and real complaints 
so we stubbornly withhold the very 
things that could make a construc-
tive difference. If our partners have 

seemed preoccupied or aloof, there 
may be discomfort about expressing 
sentiments that may leave us feeling 
needy or exposed. If our partners have 
been critical, we may feel too wounded 
to show affection.

But, perhaps, just perhaps, we may 
be willing to reach out differently, with 
the distinct purpose of changing the 
negativity. Are we able to push through 
our feelings to put ourselves in their 
shoes?

Empathy means we listen carefully 
and try to see the world through the 
other person’s eyes. The key here is 
we don’t have to agree with each other. 
We just have to communicate that we 
respect the other’s point of view. Are 
we able to still treat our 
l o v e d ones 

with respect, even though we feel frus-
trated or annoyed with them?

If we’re not in a place where we can 
be forthcoming with compliments or 
other shows of endearment, perhaps 
we can make a commitment to refrain 
from the snarky, petty comments that 
are designed to show our partners how 
much we hurt. Sadly, these comments 
are intimacy killers, and sabotage any 
hopes we have for reconciliation.

We demonstrate our commitment 
towards effecting positive change 
when we make a concerted effort to 
give our partners our undivided atten-
tion, and by showing interest in what 
matters to them. That means shut-
ting off all technology and wiping the 
bored looks off our faces. A phone call 
or a text during the day for no apparent 
reason, other than to say hello, means 
the world to a person who has been 

feeling unappreciated.
What all of this may reveal to 
our loved ones is how important 

they are to us. Most of us crave 
relationships that promise 
safety and security—where 
we know we’ll be accept-
ed without criticism or 
scorn. We should never 
underestimate the power 
of creating relationships 
that feel accepting and 
secure. ■

— Linda Lipshutz, 
M.S., LCSW, is a psy-
chotherapist serving 
individuals, couples and 
families. A Palm Beach 
Gardens resident, she 

holds degrees from Cor-
nell and Columbia and 

trained at the Ackerman 
Institute for Family Thera-

py in Manhattan. She can be 
reached in her Gardens office 

at 630-2827, online at www.palm-
beachfamilytherapy.com, or on 

Twitter @LindaLipshutz.  

New substance abuse treatment resources focus on teens
Resources to help parents, health care 

providers, and substance abuse treat-
ment specialists treat teens struggling 
with drug abuse, as well as identify and 
interact with those who might be at risk, 
were recently released by the National 
Institute on Drug Abuse. NIDA is part 
of the National Institutes of Health.

Adolescents’ drug use, as well as their 
treatment needs, differ from those of 
adults. Teens abuse different substanc-
es, experience different consequences, 
and are less likely to seek treatment on 
their own because they may not want 
or think they need help. Parents can 
work with health-care professionals to 
find appropriate treatment, but they 
may be unaware that the teen is using 
drugs and needs help. According to 
the 2012 National Survey on Drug Use 
and Health, only 10 percent of 12- to 
17-year-olds needing substance abuse 
treatments receive any services.

“Because critical brain circuits are 
still developing during the teen years, 
this age group is particularly susceptible 
to drug abuse and addiction,” said NIDA 
Director Dr. Nora D. Volkow. “These 
new resources are based on recent 
research that has greatly advanced our 
understanding of the unique treatment 
needs of the adolescent.”

A new online publication, Principles 
of Adolescent Substance Use Disorder 
Treatment: A Research Based Guide, 
describes the treatment approaches. 
Highlights include:

■ Thirteen principles to consider in 
treating adolescent substance use dis-
orders

■ Frequently asked questions about 
adolescent drug use

■ Settings in which adolescent drug 
abuse treatment most often occurs

■ Evidence-based approaches to 
treating adolescent substance use dis-
orders

■ The role of the family and medical 
professionals in identifying teen sub-
stance use and supporting treatment 
and recovery.

To increase early screening of ado-
lescent substance abuse, The Substance 
Use Disorder in Adolescents: Screen-
ing and Engagement in Primary Care 
Settings educational module was cre-
ated. The online curriculum resource 
for medical students and resident phy-
sicians provides videos demonstrating 
skills to use in screening adolescents at 
risk for or already struggling with sub-
stance use disorders. Both the patient 
and physician perspectives are high-
lighted. Although created as a training 

tool, the resource is also free to anyone 
in the public seeking information on 
how to interact with teens at risk for 
addiction. 

For more information, visit 
www.drugabuse.gov. ■

HEALTHY LIVING

lindaLIPSHUTZ
llipshutz@floridaweekly.com
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Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.
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ADVERTISEMENT

Ask The Health & Beauty Experts
ASK THE 

COSMETIC SURGEON

The muscles of your face have the important 
task of expressing your feelings to other people.  
From smiling to scowling, a simple expression 
can convey a world of information.  When these 
muscles become paralyzed, the consequences can 
be drastic.  Beyond loss of expression, issues such 
as drying of the eye and drooling can occur.

Facial paralysis occurs after damage to the 
facial nerve.  This can occur after an infection 
such as Bell�s palsy, after traumatic injuries, from 
cancers along the course of the nerve and other 
less common reasons.  The cause and timing 
since injury is important for treatment.  We try to 
promote recovery with medication and exercises, 
but sometimes the damage can be permanent.  

Some surgical options involve using nerve 
tissue bridges to bring nerve impulses back to the 
muscles.  When this is not an option, we address 
different regions of the face with various surgical 
techniques.  If the eye will not close, a weight 
implant in the upper lid will allow gravity to help 
shut the eye.  If the side of the the mouth droops, 
transferring a muscle attachment from the jaw to 
the corner of the mouth will restore support and 
mimic a smile.  

The options are complex and are determined 
on a case by case basis.  If you suspect an issues 
with the facial nerve, contact a physician as soon 
as possible.  If there are any issues with complete 
recovery, please call my office to schedule an 
appointment to review your reconstructive issues. 

Michael Lipan, M.D.,
Facial Plastic Surgeon

Gardens Cosmetic Center 

What can be done 
for facial paralysis

Gardens Cosmetic Center 
4060 PGA Blvd. Suite 203
Palm Beach Gardens, FL  33410
561-626-3223
www.gardenscosmeticcenter.com

Dr. Michael Lipan�s interests are focused 
on facial plastic surgery, having completed a 
fellowship at Stanford University, a position 
accredited by the America Academy of Facial 
Plastic and Reconstructive Surgery.  

Originally from New York City, Dr. Lipan 
completed undergraduate work at Cornell 
University, went on to graduate in the top 
quartile of his class with a distinction in research 
at the Mt. Sinai School of Medicine, and then 
trained with well-respected facial plastic and 
reconstructive surgeons at the University of 
Miami.  Dr. Lipan resides in Palm Beach 
Gardens with his wife and their two daughters.

Question: I need dental implants, but my 
dentist said I need sinus-lift surgery first. Is this 
always needed?

Answer: Molar teeth are often lost due to 
decay, infection or failed root canals. Once one 
or more molars are lost, patients find it difficult 
to chew their food properly. When upper back 
teeth are lost, bone is lost too. Simultaneously, 
the maxillary sinuses often dip down leaving 
inadequate bone for dental implant placement. 
With the modern technology used today, 3-D 
digital CT scans reveal if you actually need sinus 
lift surgery. The scan will accurately show the 
implant dentist how much bone is present while 
precisely revealing the proximity of the maxillary 
sinuses. Sinus lift surgery consists of elevating the 
floor of the sinus and adding bone-graft material 
through a small opening made where the tooth 
used to be or from the side via a small access 
under the gum. Sinus lift surgery dramatically 
increases bone volume to support dental implants 
and is one the most successful forms of bone 
grafting. Dental implants can replace one or 
multiple missing back teeth, allowing patients 
to chew their food properly as if they had their 
natural teeth. 

ASK THE 

DENTAL EXPERT  

Jay L. Ajmo D.D.S., P.A.,
Sedation Dentist

PGA Center for Advanced Dentistry 

Implants and the 
need for sinus-lift 
surgery

Jay L. Ajmo D.D.S.,P.A.
PGA Center for Advanced Dentistry
7100 Fairway Dr. Suite 59
Palm Beach Gardens, FL 33418

Dr. Jay Ajmo earned his Doctor of Dental 
Surgery degree from Emory University School 
of Dentistry in 1986.  He is an active member of 
The American Academy of Cosmetic Dentistry 
and designated Master Cosmetic Dentist by the 
Rosenthal Institute for Aesthetic Dentistry.

He�s been awarded Diplomate Certification 
from the International Congress of Oral 
Implantologists, Diplomate from the American 
Dental Implant Association and a Mastership 
from the Misch International Implant Institute. 
He�s a member of The American Academy 
of Oral Implantologists.Dr. Ajmo is Board 
Certified in IV sedation and maintains an active 
membership with the American Society of 
Dental Anesthesiology.

Mr. Coomes is a member of the Amer-
ican Heart Association’s 2014 Go Red 
for Women Executive Committee. 

Although heart disease is often 
thought of as a health problem for men, 
more women than men die of heart dis-
ease each year. An estimated 42 million 
American women live with cardiovas-
cular disease, but many are unaware of 
the threat they face. One challenge is 
that heart disease symptoms in women 
can be different from symptoms in men. 
Fortunately, women can take steps to 
understand their unique symptoms of 
heart disease and begin to reduce their 
risk. 

Women can reduce their chances of 
heart disease by taking these actions:

• Know your blood pressure.
• Don’t smoke.
• Get tested for diabetes.
• Get your cholesterol and triglycer-

ide levels checked.
• Maintain a healthy weight.
• Find healthy ways to cope with 

stress by talking to your friends, exer-
cising or writing in a journal.

Palm Beach Gardens Medical Center 
has joined forces with the American 
Heart Association Go Red For Women 
initiative to improve women’s heart 
health. The facts surrounding women 
and heart disease are clear. More 
women die of heart disease than all 
forms of cancer combined. However, 
Go Red For Women has been impacting 
the health of women since its earliest 
days. Over the past 10 years, more than 

627,000 women have been saved from 
heart disease. Currently, heart disease 
and stroke are the No. 1 and No. 4 kill-
ers, respectively, of American men and 
women. 

What is Go Red For Women?
Go Red For Women is the American 

Heart Association’s national movement 
to end heart disease in women.

What is Palm Beach Gardens Medical 
Center’s sponsorship with Go Red For 
Women?

Palm Beach Gardens Medical Center 
has joined forces with the American 
Heart Association, South Florida, as the 
organization’s Presenting Sponsor for 
the Go Red For Women campaign. 

Through this initiative, our employ-
ees and physicians will participate in all 
aspects of the Go Red For Women cam-
paign supporting research, education 
and community programs. We recently 
celebrated National Wear Red Day on 
Feb. 7 to raise awareness in the fight 
against heart disease in women. This 
collaboration confirms Palm Beach Gar-
dens Medical Center’s commitment to 
bringing cardiac excellence to our com-
munity.

In honor of February being National 
Heart Month, give your heart a special 
Valentine and sign up for Palm Beach 
Gardens Medical Center’s next free 
heart attack risk assessment screening 
on Feb. 20. 

To register, call 561-625-5070. The 
event is from 8-11 a.m. at the Man-
del Jewish Community Center in Palm 
Beach Gardens. The screening will 
include a lipid test, and measure your 
blood pressure, BMI, cholesterol, tri-
glyceride and glucose levels. 

To learn more about heart disease, 
visit www.pbgmc.com/en-us/heartin-
stitute or call 561-625-5070 for a free 
physician referral. ■

Heart Disease in Women

larryCOOMES
CEO/Gardens Medical Center
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NETWORKING
Reception for opening new branch of First City Bank of Commerce 

in Golden Bear Plaza, Palm Beach Gardens

The Gardens Mall reception for delegates of Florida Huddle Travel Trade Show

Ronald Gaither, Eric Schmidt and Chris Ciotti

Avril Monnet and Eric Schmidt

Jack Owen and Jared Quartel

Wanda McAlees and Matt Schaffer

Kevin Crookham and Steve Spitz

Joe Lubeck and Todd Marshall

David Edgar and John Little

Joan Hilteman and Bob Hilteman

Chris Ciotti and Stephanie Freiheit

Michelle Galbreath, Jeff Chandler and Jill Garic Earl Stewart, Nancy Stewart and Ronald Gaither

Bartlomiej Pawlak, Barbara Ladzynska and 
Artur Matiaszczyk

Julio Stieffel and Michele Jacobs

Ileana Mora and Rogerio Almeida

Bjorn Bratli and Nick Coward

John Carter, Donna Carter, Dave Hunter and 
Kathy Hunter

Celina Williams and Nelly Rhoda

Wendy Yallaly, David Gilmore and Gemma 
Pascali

Sandra Fiore and Irena Opal
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BEWARE THE BULLIES

SEE IT, A39 w

SPECIAL TO FLORIDA WEEKLY

There has been much in the news 
lately about bullying between team-
mates on the Miami Dolphins. And by 
all accounts, it’s an ugly situation — the 
team in disarray, sponsors canceling 
contracts, season ticket holders cancel-
ing tickets, the Dolphin brand becoming 
a punch line for comedians’ jokes, and 
an overall loss of value for the franchise. 
And that’s not even taking into account 
the potential for destroying careers.

“But to my mind, the real story is that 
so many people are surprised by it,” 
says Bill McBean, author of “The Facts 
of Business Life: What Every Success-
ful Business Owner Knows That You 
Don’t.” 

“I’m not surprised, and neither should 
the NFL, franchise owners, or their 
executives be,” Mr. McBean says, adding 
the only thing that does surprise him is 
that it took so long for a bullying story 
to become public. Bullying is a real 
problem in the business world, he says, 
and it can happen in any business.

The author outlines several different 
kinds of bully-
ing that business 
owners should 
know how to 
deal with:

■ Custom-
ers bullying 
employees – 
Whoever said 
the customer 
is always right 
was wrong, he 
says. Part of 
every business 
owner’s job is to 

protect his or her employees, and that 
includes protecting them from abusive 
customers. The owner must let the cus-

tomer know that he or she is upset-
ting the employee and, if necessary, 
must be willing to fire the customer.

“Once you’ve done it, it sends 
a message to your employees that 
you’re a leader they can count on to 
look after them,” Mr. McBean points 
out. “It also shows any bullies on 
the staff that if you’re willing to fire 
a customer, you might be willing to 
fire them as well.”

■ Owners bullying employees – A 
skunk stinks from the head down, 
and if the owner is a bully, it sets the 
stage for the rest of the staff to act 
the same way. And they will.

“Whenever I’ve wanted to hire 
experienced employees, I’ve always 
found one of the most fertile plac-
es to look are companies where 
the owner is a bully, because good 
employees always want to escape,” 
Mr. McBean says.

■ Managers or supervisors bul-
lying employees – Like the owner’s 
role, management’s role is to show 
leadership, create controls and pro-
cesses, motivate, educate and devel-
op an environment in which every-
one can succeed.

■ Employees bullying each other 
– As in the case with the Dolphins, 
owners and managers who allow their 
employees to bully other employees 
create a problem for the whole orga-
nization. It shows management weak-
ness, and an uncaring attitude toward 
the staff that creates an environment 
where teamwork and safe working con-
ditions are foreign concepts, dissatisfied 
employees are common, and success is 
uncommon.

■ Employees bullying managers and 
owners – This happens a lot more often 
than you might think, the author says. 
Management is often under pressure 

to produce results, and because of that, 
they sometimes allow high producers to 
dictate how a business is operated. 

“But you can’t let the tail wag the dog, 
and if a company is going to be success-
ful in the long run, you must have the 
courage to push back,” he says.

“This isn’t a complete ‘bully’ list—
just some of the more common ways it 
can happen in your business,” McBean 
concludes. “And believe me, no one 
is immune to it. At the same time, 
the actions I’ve suggested aren’t always 
easy to do. But doing them is impor-

tant, because it separates 
the great — and most prof-
itable — owners from the 
average ones.”

About the author
Mr. McBean is a featured 

contributor for The Huff-
ington Post and Business 2 
Community. A graduate of 
the University of Saskatch-
ewan in Saskatoon, and 
Mount Royal College in 
Calgary, Alberta, he began 
his career with General 
Motors of Canada Limited 
in 1976 and in 1981 accepted 
a position with the Bank 
of Nova Scotia as manager 
of a sizeable commercial 
lending portfolio. Two 
years later, GM approached 
him about opening a new 
automobile dealership in 
Yorkton, Saskatchewan. He 
began his first business as 
a “start-up” the following 
year, with 10 employees.

Over the next decade, 
the dealership became one 
of the most profitable GM 
dealerships in the region. 
In 1992, Mr. McBean and a 

partner purchased an automotive deal-
ership in Corpus Christi, Texas, and 
over the next 11 years acquired a large 
portion of the market share from their 
competitors. In 2003, their company 
was purchased by AutoNation.

Mr. McBean is general partner of 
McBean Partners, a family-owned 
investment company. He is also part-
ner and chairman of Our-Mentors, a 
company that works with owners to 
improve their businesses for long-term 
success. ■

McBean

Author describes five types of bullying to watch out for in business
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PALM BEACH SOCIETY
Kravis Center Dress Circle members dinner, before performance of Tango Fire: Flames of Desire

The Dreyfoos School’s School of the Arts Foundation gala at Delray Beach Center for the Arts 
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So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Jeffery Bland and Jane Mitchell

Sy Malamed and Dorothy Lappin

Lisa Cregan and John Cregan

Arnold Cohen and Barbara Cohen

Burton Persky and Doris Gilman

Debra Elmore and George Elmore

Robert Gollance and Carmen Gollance

Mary Dunning and Debbie Block

Eileen Greenland and Julie Hetherington

Jenny Gifford, Hans Evers and Lisa Marie 
Browne

Jay Bauer and Eileen Berman

Rustem Kupi and Kelly Kupi

Ellen Sussman and Jack Sussman

Lisa Morgan and Scott Morgan

Jamie Stern and Stephen Brow

Kimberly Sciarretta and Pat Broxson
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3101 Okeechobee Blvd.
Just West Of Palm Beach Lakes Blvd.

www.infinitiofpalmbeach.com

www.schumacherauto.com

Hours: 

8:30 - 8PM Mon-Fri
Sat 8:30AM - 6PM

  
OPEN SUNDAY 

Noon til 5PM

SCHUMACHER

888-816-7321

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

The All-New 2014 Infiniti Q50

SCHUMACHER

Chuck Schumacher

$499
Per Month

$529
Per Month

2013 
Infiniti 
M Sedan

2013 
Infiniti 
G Convertible

39 Month Lease 

ZERO
DOWN

39 Month Lease 

ZERO
DOWN

Model 84114

Model 93013

Two or more vehicles available at this price.

Two or more vehicles available at this price.

Model 94113

Back-up camera, 
BlueTooth, iPod 
equipped, HomeLink

* *

2013
Infiniti 
G37 Sedan

Model 91113

Back-up camera, 
BlueTooth, iPod 
equipped, HomeLink

$299Lease

For

Per Month
24 Month Lease 

ZERO
DOWN

*

Two or more vehicles available at this price.

2014
Infiniti 
Q60 Coupe

$399Lease

For

Per Month 39 Month Lease 

ZERO
DOWN

*

Two or more vehicles available at this price.

Model 92114

Infiniti of the
Palm Beaches

is Recipient of the

2013 Infiniti

Award of

E

xcellence

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

Come Visit Our

BRAND NEW
STATE-OF-THE-ART

SHOWROOM

NOW OPEN!

Two or more vehicles available at this price.

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

1.9% APR FINANCING Available On Select Models
With approved credit. 
See dealer for details.

A New Selection of  Pristine Pre-Owned Vehicles Just Arrived! Over 75 Pre-Owned Infiniti’s
IN STOCK NOW!

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

*On select models. See dealer 
for details. For qualified buyers

with credit score of 700. APR

Largest Infiniti 

Certified Pre-Owned 

Dealer in 

South Florida

1.9%

FOR  UP TO 36 MONTHS ON ALL 2010 - 2014 Models

 Warranty Coverage  .   72 months/100,000 miles
Roadside Assistance . Towing 

 .
Vehicle History Report 

 
  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

 

 

 

   
 

 

 

 
 

 

 

 

 
 

 
 

 

 

 
 

 

 

 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

 

 

 

 
  
 

 

 

   
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

Lease

For

Lease

For

Two or more vehicles available at this price.

iti Q50

S

Q The 2014 Infiniti QX60

 ZERO
DOWN

Model 91114

*$369
24 month lease

Lease 
For

*$439
39 month lease

Lease 
For

Per 
Month

Per 
Month

Back-up camera, 
BlueTooth, iPod 
equipped, HomeLink

Nicely
equipped

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

*Lease the G37 Sedan and Q50 for 24 months, 10k miles per year. Lease the Q60 Coupe, QX60, M and G Convertible for 39 months, 10k miles per year. All Zero Down. 
These Vehicles require $1,550.00 due at signing, all plus dealer fee, bank acquistion fee, first payment. Q50 includes Loyalty. No security deposit on all vehicles shown. 
All offers dealer retains all rebates, incentives and Loyalty. Payments do not include state and local taxes, tags,  registration fee and dealer fee. Must take delivery from 
dealer stock. Pictures for illustration purposes only.  WAC for qualified buyers, See dealer for details. Expires 2/28/2014.

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
  

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

Schumacher Auto Group

 

 

 

 

 

 

 

  

 

 

 

 

 

 

  

 

 

 

 

 

 

  

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

  
 

 

 

 
 

 

 

 

 
 

 

 

 
 

 

 

 

‘07 Infiniti G35
Grey, grey interior
65k miles

#Z2791 $16,997

‘11 Infiniti FX35
black, java int. nav..
very clean, 33k mi

#Z2767 $33,997

 
 

 

 
 

 

 

 

 
 

 

 

 
 

 

 

 

 
 

 

 

 
 

 

 

 

 
 

 

 

 
 

 

 

 

‘11 Infiniti M37
Luxury sedan, 1 owner
only 28k miles

#Z2739 $29,997

‘10 Infiniti G37X
AWD, grey/black
sunroof, nice

#Z2754 $21,797

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

   
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘13 Infiniti EX
Grey/black, navigation
9k miles, must see

#140660A $33,997

‘12 Infiniti FX37
Extra clean, navigation
1 owner, ex cond.

#Z2724 $39,997

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘13 Infiniti J35
Red/tan, very clean
only 28k miles

#Z2789 $36,997

‘10 Infiniti G37 Coupe
Black/grey, sunroof
and more, very nice

#Z2732 $24,597

SCHUMACHER

PRESIDENTS� DAY
SALES EVENT
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 1 . Claire Levine and Judy Bergman 
 2 . Jeri Siegel and Harvey Siegel 
 3 .  Lou Epstein and Roberta Robinson 
 4.  Millie Selinger and Larry Selinger
 5.  Sheila Wilensky, Zelda Mason and
    Judith Rosenberg 
 6.  Carolyn Silbey and Franklin Silbey 
 7 . Arlene Cohen and Larry Cohen
 8.  Phoebe Shochat and Sam Shochat 
 9.  Arnold Lampert and Marilyn Lampert
10. Joel Yudenfreund and Doris Rothman-Browning
11. Gerald Levy and Gladys Alpert
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“Like” us on Facebook.com /PalmBeachFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

SOCIETY
Alpert Jewish Family & Children’s Service Chai Society 40th Anniversary reception, Top of the Point



roses
$19.99

T W O  D O Z E N

whole foods market® PALM BEACH GARDENS
11701 Lake Victoria Gardens Ave., Suite 6101

Palm Beach Gardens, FL 33410

(561)-630-3400

*Prices valid Feb 5-15, 2014

*

pick up a bouquet today!

W
h

o
l
e

 t r a d e ®  r o

s
e
s$24.99

o n e  d o z e n

grown in the  

us
a$15.9
9

20 tuli
ps

* *
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Chief Kirk Blouin and Tasha Blouin

Dan Szarzsewski and Cheryl Szarzsewski 

Sherri Madden and Adam Pina 

Mary Freitas and Mark Freitas

James Grau and Elizabeth Grau, June Ryan and John Ryan

Tim Moran, Kelly Moran and Bridget Moran Janet Reiter and Michael Reiter

Jana Scarpa and John Scarpa Bill Koch 

Elaine Bearsley and Howard Bearsley  Michele Kessler and Howard Kessler

Joel Kassewitz and Darcie Kassewitz Brian Burns and Eileen Burns 

Annie Falk and Michael Falk Tracy Smith and Matthew Smith

“Like” us on Facebook.com /PalmBeachFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

SOCIETY
2014 Palm Beach Policemen’s Ball, Mar-a-Lago
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“...a perfect spot for a large yacht on the canal with extra space along the Intracoastal ...”

SPECIAL TO FLORIDA WEEKLY

This home on Cypress Island in 
Palm Beach Gardens is a boater’s 
dream location. This is the best lot 
in the exclusive and gated commu-
nity of Cypress Island. The home at 
14490 Cypress Island Circle is on a 
point lot with Southeast exposure, 
direct Intracoastal access and wide 
canal. Total water frontage is more 
than 200 feet. A new seawall and 
dock are being installed, a 16,000-
pound lift is in place, level is 11 feet 
at low tide — a perfect spot for a 
large yacht on the canal with extra 
space along the Intracoastal. The 
home offers amazing unobstructed 
views of the Intracoastal and the 
Nature Preserve on the east side. A 
large pool deck with free-form pool 
and expansive backyard allow you 
to enjoy the sun and watch the boats 
go by. The large screened patio can 
be turned into a fabulous summer 
kitchen. The house has good bones 
and a very spacious floor plan. It 
features three bedrooms and 3½ 
bathrooms. Turn the existing struc-
ture into your dream home. Fite 
Shavell & Associates lists the home 
at $2,750,000. Agent is Gabrielle 
Darcey, 561-723-9217, gdarcey@fite-
shavell.com. ■

Dream location for boaters



Jupiter | Juno Beach | Port St. Lucie

real people. real results.

real estate.
When you do what you love it shows.  

Our firm has  become one of the fastest-

growing real estate firms in the area. Home 

buyers and sellers have trusted Platinum 

Properties Realty, Inc. to be their partner.  

It starts with our people.
Our agents care, listen, and know what is 

needed to get the job done because they 

love what they do. They approach buying 

and selling a home as if it was their own.  

Our agency retains a small and friendly 

feel, yet offers a professional team, 

comprehensive range of services, and 

thorough knowledge of the market. 

What does this mean to you?
Plain and simple - we get you results. 

Contact one of our featured agents today, 

and ask about the Platinum Properties 

Advantage Program to sell your home faster 

and for a higher selling price. 

Tina Hamor
561.703.7624

TinaHamor@comcast.net

Lisa Machak
561.951.9514
Lisa@LisaMachak.com

Margot Matot
561.707.2201

 MargotMatot@yahoo.com

Jessica DesPlaines
561.202.7061

JKDesplaines@gmail.com

Rita Boesky
561.596.9977
Rita@RitaBoesky.com

Don Beyersdorf
561.400.8230

Don@DonBeyersdorf.com

Matt Abbott
561.352.9608

MAbbott@PlatProps.com

Sandy Trowbridge
561.758.1055

Sandy@SandyTrowbridge.com

Thomas Traub
561.876.4568
Tom@TomTraub.com

Candace McIntosh
561.262.8367

Mcintosh5755@bellsouth.net

Juliette Miller
561.310.7761

JulietteMiller1@gmail.com

Dan Millner
561.379.8880

Dan@MillnerHomes.com

Featured Agents

3BR / 2.5BA
MLS# RX-9997429

$469,990

Mallory Creek

2BR / 2BA
MLS# RX-9968583

$425,000

The Bluffs

2BR / 1BA
MLS# RX-9997300

$249,000

Northwood

3BR / 3BA
MLS# RX-9978089

$388,500

Singer Island

4BR / 2BA
MLS# RX-9982117

$329,900

Jupiter Farms

To view all South Florida listings, visit PlatinumHomeSearch.com!

4BR / 2.5BA
MLS# RX-10005425

$490,000

Egret Landing



Equal Housing Opportunity. The Corcoran Group is a licensed real estate broker. All information furnished regarding property for sale or rent or regarding financing 
is from sources deemed reliable, but Corcoran makes no warranty or representation as to the accuracy thereof. All property information is presented subject to errors, 
omissions, price changes, changed property conditions, and withdrawal of the property from the market, without notice. All dimensions provided are approximate. To 
obtain exact dimensions, Corcoran advises you to hire a qualified architect or engineer.

MAXIMUM EXPOSURE - MAXIMUM RESULTS

The Bretzlaff  Group

Call Heather & Craig today to experience our results driven approach

Luxury Specialists from Jupiter Island to Palm Beach

Craig A. Bretzlaff 
561.601.7557 

craig.bretzlaff@corcoran.com

Heather Bretzlaff
561.722.6136 
heather.bretzlaff@corcoran.com

JUPITER ISLAND | PRICE UPON REQUEST

OLD MARSH GOLF CLUB | $1.995M

NEW OFFERING

OLD MARSH GOLF CLUB | $3.85M

CONTRACT PENDING

BREAKERS WEST | $1.225M THE LOXAHATCHEE CLUB | $529K

*represented the buyer
LOST TREE VILLAGE | $4.75M* 

SOLD

*represented the buyer

THE LOXAHATCHEE CLUB | $1.19M* 

CONTRACT PENDING

*represented the buyer

WATER CLUB | $700K’s to $2M+

NEW OFFERING4+ ACRES DIRECT OCEANFRONT 

BOTANICA | NOW $319K

$50K PRICE REDUCTION

1073 MORSE BLVD | $839K

CONTRACT PENDING

*represented the buyer
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Real Estate. Redefined.
For More Than 25 Years in Palm Beach County...

Established Agents Locations #1 in Inventory

Founded in 1989 to 

Provide a Superior

Real Estate Experience

Over 380 

Professional Agents 

to Serve You

12 Locations 

throughout Palm 

Beach County & the 

Treasure Coast

The Most Listings in 

Palm Beach County

for 2013

Boca Raton Boca West Delray Beach Boynton Beach Manalapan West Palm Beach Port St. Lucie

LangRealty.com

Palm Beach Gardens 6271 PGA Blvd. Suite 200  |  561.209.7900     Jupiter 601 Heritage Dr. Suite 152  |  561.623.1238

KOVEL: ANTIQUES
President’s Day name a familiar tale of congressional gridlock

BY KIM AND TERRY KOVEL

Special to Florida Weekly

Presidents’ Day this year is Feb. 17. It’s 
set by law as the third Monday of Febru-
ary. But it’s officially called “Washing-
ton’s Birthday” by the federal govern-
ment. George Washington’s Birthday, a 
national holiday, used to be celebrated 
on Feb. 22. Abraham Lincoln’s birthday 
was Feb. 12 and was not a federal holi-
day. Washington’s Birthday celebration 
was moved as part of 1971’s Uniform 
Monday Holiday Act, an attempt to add 
more three-day weekends to the annual 
calendar. The holiday was not officially 
renamed Presidents’ Day because Con-
gress could not agree on changing the 
name, but the day was said to also 
honor Lincoln and other presidents. 
While some states still celebrate indi-
vidual holidays honoring the birthdays 
of Washington and Lincoln, most states 
stick with Presidents’ Day even though 
that’s not the holiday’s legal name. For 
many people, the holiday becomes a day 
off work and one with great sales, espe-
cially of new cars. While there are vir-
tually no souvenirs of Presidents’ Day, 
there are many pictures, pieces of pot-
tery, textiles, pieces of furniture, medals, 
coins, signs and other advertising, sheet 
music, toys and much more to collect if 
the memory of George Washington or 
Abraham Lincoln is your focus.

Q: We have a wooden filing cabi-
net that has a flat work surface with 
two cupboard doors below and drawers 
above. There are 15 small drawers over 

six larger drawers with 
brass plates for labels 
and a horizontal glass 
door on top. There is a 
brass plate on top that 
says “Yawman & Erbe 
Mfg. Co., Rochester, 
N.Y.” The drawer pulls 
have a logo with “Y 
and E” on them. Can 
you give me an idea of 
the value of this piece?

A: Philip H. Yawman 
and Gustav Erbe start-
ed working in partner-
ship in 1880. At first 
they made micro-
scopes, but they soon 
began manufacturing 
specialty equipment 
for other companies. In 
1898 they began mak-
ing and selling office 
equipment under the 
name Yawman & Erbe 
Manufacturing Co. 
The company held 
several patents for fil-
ing systems and other 
office equipment and 
was one of the larg-
est producers of office 
furniture and equipment in the world in 
the early 1900s. Your filing cabinet would 
sell for $500 to $800.

Q: While cleaning out a storage area 
in the home where my husband and 
his brothers were raised, we found a 
box of old board games dating back 

to the 1930s and early 
’40s. Most are in good 
shape with all of their 
pieces. We wonder if 
they have any value. 
The games include 
Monopoly, Dog Race, 
Touring Auto, Game of 
Football and Baseball, 
and some card games 
like Pit and Rook.

A: Since the games 
are in good condition 
and have all their pieces, 
you have to take a look 
at their copyright dates 
and editions — an early 
date and edition is usu-
ally more valuable than 
later ones. Some games 
are rarer than others, 
too, and a game that 
relates to football and 
baseball also appeals to 
sports collectors. You 
can find books on col-
lectible games at your 
library and bookstore. 
You also can find prices 
and some photos of col-
lectible games online, 
including on our web-

site, Kovels.com. And you can join the 
Association of Game & Puzzle Collectors, 
AGPC.org, which publishes a quarterly 
newsletter for collectors. 

Q: I have an antique chandelier with 
lots of glass prisms. It is dusty and I am 
afraid to clean it. Any suggestions?

A: If you are worried about electric 
shock, turn off the power at the fuse 
box or breaker panel. A hairdryer set on 
low heat can sometimes be used to blow 
away any dust. There are some liquid 
sprays on the market that are made to 
clean glass chandeliers. Look for one at 
a nearby home improvement or hard-
ware store. Follow the directions care-
fully. The spray drip-dries the glass, and 
the dirt is gone. If you are brave, you 
could take a picture of the chandelier, 
then remove all the prisms and other 
drops, as well as larger glass globes 
and parts and carefully load them into 
the dishwasher to be cleaned on gentle 
cycle. Use the picture as a guide to put-
ting it all back together. We like to do 
jobs like this as part of a team because 
you will need help taking things apart 
while standing on a ladder. Good luck.

Tip: Bakelite jewelry was cast, not 
molded, so there are never seams or 
mold lines. ■

— Kim and Terry Kovel answer ques-
tions sent to the column. By sending 
a letter with a question, you give full 
permission for use in the column or any 
other Kovel forum. Names, addresses or 
email addresses will not be published. 
We cannot guarantee the return of pho-
tographs, but if a stamped envelope 
is included, we will try. The amount 
of mail makes personal answers or 
appraisals impossible. Write to Kovels, 
(Name of this newspaper), King Fea-
tures Syndicate, 300 W. 57th St., New 
York, NY 10019.

This 1884 badge is a valuable 
rare memento honoring President 
Abraham Lincoln. The picture of 
the president is a ferrotype (a 
photograph, often called a tintype, 
made on a thin sheet of iron) mounted 
in a 5/8-by-1/2-inch brass frame 
hung on an eagle-shaped hanger. The 
badge could be pinned on a suit or 
a dress. Heritage Auctions of Dallas 
sold it for $1,375 in November 2013.



27 Easy Fix Up Tips to Give You the 

Competitive Edge When Selling Your Home
Because your home may well be 

your largest asset, selling it is probably 
one of the most important decisions 
you will make in your life. And once 
you have made that decision, you’ll 
want to sell your home for the high-
est price in the shortest time possible 
without compromising your sanity. 

Before you place your home on the 
market, here’s a way to help you to 
be as prepared as possible. To assist 
home sellers, a new industry report 
has just been released called “27 Valu-
able Tips That You Should Know to 
Get Your Home Sold Fast and for Top 
Dollar.” It tackles the important issues 
you need to know to make your home 
competitive in today’s tough, aggres-

sive marketplace. 
Through these 27 tips and a com-

mon-sense approach you will discover 
how to protect and capitalize on your 
most important investment, reduce 
stress, be in control of your situation, 
and make the best profit possible. 
In this report you’ll discover how 
to avoid financial disappointment or 
worse, a financial disaster when sell-
ing your home. 

Order your FREE Special report 
today. To hear a brief recorded mes-
sage about how to order, call 1-800-
696-0751 ask for #1023. Call anytime, 
24 hours a day, 7 days a week. You owe 
it to yourself to get your free report 
NOW.

This report is courtesy of Linda Daly, Keller Williams Realty Palm Beaches. Not intended to solicit property that is currently listed. 
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Mainstreet at Midtown welcomes 
Palm Beach Athletic Wear & Yoga 

SPECIAL TO FLORIDA WEEKLY

There’s a new resident on Mainstreet. 
That would be Mainstreet at Mid-

town, which has announced its newest 
tenant: Palm Beach Athletic Wear & 
Yoga LLC, slated to open this month. 
The boutique will open in the heart of 
Midtown, joining other  holistic and 
wellness tenants, Christopher’s Kitch-
en, Core Evolution, Get In Shape For 
Women and vitamin retailer, eCosway.

In a statement, Kristen Lemoine, 
owner and designer of Palm Beach Ath-
letic Wear & Yoga, said, “In Northern 
Palm Beach County, Midtown is becom-
ing known as the 'it' destination for 

holistic and organic food, lifestyle exer-
cise and now fashionable, fitness appar-
el. ... We looked at many places and 
Midtown made the most sense. It’s in 
the heart of booming Palm Beach Gar-
dens, the store is beautiful and the ten-
ants surrounding us go together from a 
marketing standpoint.”

 In addition to its line of “fitness wear 
for active living,” the shop will offer a 
variety of yoga classes, including what 
it calls cutting-edge fitness trend, anti-
gravity yoga featuring Cirque de Soleil-
inspired moves.

Midtown is on PGA Boulevard 
between Military Trail and Florida’s 
Turnpike. ■



A38    REAL ESTATE    WEEK OF FEBRUARY 13-19, 2014 www.FloridaWeekly.com    GARDENS/JUPITER FLORIDA WEEKLY

Whether Selling or Buying, our team studies all          
  current MARKET STATISTICS to guide 
you through one of the largest fi nancial transactions      
    you will ever make.

 Don’t leave this to chance, 

   Call 561.876.8135

www.LuxuryHomesofthePalmBeaches.com
Dawn and Dan Malloy

Keller Williams Realty 2901 PGA Blvd., Ste 100 Palm Beach Gardens Fl 33410

Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

It’s Local. It’s Entertaining. It’s Mobile.

BUYING A LUXURY HOME?
GET A FREE COOKIE JAR $

Choose �Luxury Discount Realtor� - Jim Riordan and you�ll be assured of 
a great deal, professional service, and  a Gift Credit  of  25% of commission 

to fund  your new Cookie Jar. 

On a $5 million home, that can add up to $37,500 that you save just by 
shopping with Jim.... Money you can now use for important things like 

new furnishings or updates.... Kindly visit us for more details at:

Jim Riordan Realty Associates 561-373-1680

Just call Jim to see all of your favorite homes, 
and start your cookie jar today!

Relationships and money 

Money is obviously an integral part 
of daily living. We’re occupied with its 
accumulation, safeguarding, investing and 
spending. To suggest that money will not 
be an integral part of a romantic relation-
ship is somewhere between denial and 
fantasy. It is as integral to a relationship 
as is sex, character, communication, com-
panionship, health and a shared walk of 
faith.

In a healthy, loving relationship, peo-
ple want to know that they are valued 
above and beyond the emotion of love. 
As money is a store of value, how we use 
money is an expression of what we truly 
value. This concept is not unique to the 
Christian faith, but it is well expressed in 
the New Testament: “For wherever your 
treasure is, there your heart will be also.” 

Most marriages fail if the spouse says, 
“I love you... but I have no sexual interest 
in you,” or “I love you... but I will not help 
you with your burdens,” or “I love you... 
but I am unwilling to say nice things to 
you” or “I love you... but I am too busy 
with work or sports to spend time with 
you.” Similarly, saying, “I love you... but I 
am unwilling to demonstrate your value 
in financial aspects,” is equally destruc-
tive. An “all in” relationship that excludes 
valuing a person in such ways just doesn’t 
work.  Unquestionably, one way that we 

express a love commitment is by commit-
ting financial value to those relationships. 
This is not just the case in marriages and 
romantic relationships, but also in raising 
children, in caring for parents, in support-
ing churches and charities etc. 

There are extremes to financial giv-
ing — all versus none. For example, for 
those who keep their finances under no 
lock and no key, then their financial shar-
ing is indiscriminate — their spending on 
and investing in another does not convey 
value since money is spent on anything 
and every thing the other person wants. 
The other extreme 
is the person who 
keeps all under 
lock and key, and 
while that person 
feels the emotion 
of love, there is a 
failure to demon-
strate it in this criti-
cal way.  

What is more 
worrisome than those 
who do not use their 
wealth to demonstrate their 
love, are those with hidden agen-
das with regards to finances. Some 
(both male and female) have hidden 
intents to use others to accumulate their 
wealth. Extreme examples are those who 
plot a marriage for financial purposes. We 
all have heard expressions such as: “She 
married him for his money.” In this new 
age of women having wealth, we some-
times hear, “He didn’t have a penny; it is 
all her money.”  

Sometimes there is not a conscious 
agenda to accumulate wealth through 
marriage, but in the rapture of courting,  
a lesser wealthy person might develop 
feelings of emotional attachment and 
sexual interest and genuinely, but mistak-
enly, characterize it as love. And possibly 
the other person used his/her wealth 
to intentionally create that attraction. 
But not all age disparity marriages, all 
economic disparity marriages, etc. have 
wealth accumulation or wealth baiting as 
a foundation. 

The best couples face money issues 
in a positive and proac-

tive fashion before 
the issues consume 
their relationship. 
For those couples 
who are coming 
together as one 
or who are already 
committed as one, 

then here are some sug-
gestions:
■ Be able to talk openly 

about money.  Communica-
tions about sex and money are 

possibly two of the most difficult 
issues for couples to discuss. Many 

a spouse just refuses to discuss sex; 
and similarly, many a spouse just doesn’t 
know how to discuss money. The fact that 
it might be difficult or cause differences 
of opinion does not mean that it should 
be avoided. It is the elephant in the room 
that either stomps all over your relation-
ship or is escorted to the sidelines.

■ Accept the fact that not everyone 

will have the same ideas about money, 
as many are formulated in childhood or 
through traumatic experiences. So if you 
are a couple both aged 27, then remember 
there are 27 years of money and security 
and lifestyle experiences before you met 
each other. If you are coming together 
at age 65, there are a heck of a lot more 
experiences. 

 ■ Move toward mutual understand-
ings about money — saving, spending, 
giving, inheritances, etc., as best as pos-
sible. When you can’t agree, then agree 
to disagree, and kiss and keep on going. 
One of the parties usually has more 
capacity to bend but one person doing all 
the bending is not a healthy relationship 
and often engenders bitterness. 

■ Identify those aspects of money 
relationships that will break a relation-
ship… and why not?  Many a couple is 
upfront that certain specific behaviors 
will have them walk out the door: infidel-
ity, lying, the mother-in-law moving in. 
Just be clear about what you absolutely 
need as minimal money behavior do’s 
and don’ts. 

The good part about “free advice”’ is 
that you, the reader, don’t have to take it; 
but there just might be one concept con-
tained in this column that has a positive 
application to your love life. 

Happy Valentine’s Day! ■

— Jeannette Showalter, CFA, is a 
commodities broker with Worldwide 
Futures Systems. Find her on Facebook 
at Jeannette Showalter, CFA.
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 Operated by Sotheby’s International Realty, Inc.

PALMBEACH BROKERAGE | 340 Royal Poinciana Way, Suite 337 | Palm Beach, FL 33480

561.659.3555 | sothebyshomes.com/palmbeach

SAILFISH POINT | $4,960,000 | Web ID: 0076035

Cam Kirkwood | 561.714.6589

CHATEAU RIVIERE | $4,595,000 | Web ID: 0075996

Doc Ellingson | 772.229.2929

NORTH BEACH ROAD | $4,280,000 | Web ID: 00762282

Cam Kirkwood | 561.714.6589

EXCLUSIVE OCEANFRONT | $3,200,000 | Web ID: 0075309

Crissy Poorman | 404.307.3315

PGA VILLAGE | $1,100,000 | Web ID: 0076210

Doc Ellingson | 772.229.2929

FAIRWAY VILLAS | $299,000 | Web ID: 0075685

Doc Ellingson | 772.229.2929

Visit onlywithus.com to discover the 

beneits available through us alone.

“Like” us on Facebook.com /FloridaWeeklyPalmBeach to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

NETWORKING
Douglas Elliman Real Estate celebrates its official grand opening of Palm Beach Office
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Ashley McIntosh and Michael Mason

Ken Haber, Don Langdon, Dottie Herman

Gail Coniglio and Don Langdon

Marisela Cotilla and Tim Harris

Jay Parker and Madeleine Calder

Niki Higgins and Tom Bryan



 
WATER CLUB NORTH PALM BEACH

NOW AVAILABLE � NEW LUXURY WATER FRONT RESIDENCES FROM THE LOW 700�S TO OVER 2 MILLION 
For More Information Call Jeannie Walker - (561) 889-6734

info@walkerrealestategroup.com

www.WalkerRealEstateGroup.com

Beach Front PH 1903
3BR/3BA with spectacular views, 10 

FT ceilings, marble fl oors and a pri-

vate poolside cabana.   $1,595,000 

Jeannie Walker – 561-889-6734    

Martinique 1402 Rare 3BR/4.5 BA 
on the coveted SE corner.  Breathtaking 
views of the Ocean & Intracoastal and 
city lights.   $795,000

Jeannie Walker – 561-889-6734

Resort 1802 Fully furnished 
2BR/2BA resort hotel condo with over 
1200 sq. feet. May be placed in rental 
programs at any time while you are 
away.  $485,000

Jim Walker – 561-328-7536

Martinique ET1103 2BR/3.5BA 
One of a kind 11th fl oor ocean front 
condo with beautiful ocean & in-
tracoastal views.  Designer built-in 
furnishings.  A must see.  $649,000

Jeannie Walker – 561-889-6734

Ritz 1603A 3BR/3.5BA Model residence 

designed by internationally known interior 

designer Charles Allem.  Gorgeous views of 

the Ocean, Intracoastal & PB Island.  Sold 

fully furnished.  $3,495,000

Jeannie Walker – 561-889-6734

Resort 1809  Fully Furnished 2BR/2BA 

(2 master suites) resort hotel condo with 

over 1200 Sq. Feet.  May be placed in rental 

programs at any time while you are away.  

$465,000

Jim Walker – 561-328-7536

Beach Front TS2002 4BR/4.5BA  
ocean front luxury residence with gorgeous 
direct ocean and intracoastal views.  This 
tower suite has many upgrades including 
a private poolside cabana for entertaining.  
$1,995,000

Jeannie Walker – 561-889-6734

Representing The Palm Beaches Finest Properties

REDUCED

UNDER 

CONTRACTNEW

LISTING

Martinique ET304 2BR/3.5BA 

Coveted SW corner unit.  Ocean views, 

porcelain fl oors throughout .  Light and 

bright with neutral tones.   $499,000.

Jeannie Walker – 561-889-6734

One Singer 6013BR/3BA W 
Penthouse. Spectacular views of the 
Intracoastal & City. One of only 15 exqui-
site residences with gated entrance. 

Private elevator foyer. $1,600,000.

Jeannie Walker – 561-889-6734

Resort 1750    3BR/3.5BA  Ocean 
views from this private residence at the 
Resort on Singer Island  - beach front living 

at it’s absolute fi nest.  Outstanding amenities! 

$1,299,000
Jeannie Walker – 561-889-6734

Ritz 1704A 3BR/3.5BA  Beautiful  
ocean front fully furnished residence.  
Professionally decorated with private 

elevator access.   $2,699,000

Jeannie Walker 561-889-6734

REDUCED

Ritz 2502A  3BR/3.5BA  Design-
er ready unit with amazing ocean 
views and expansive glass balco-
nies.  Price includes a furnished 
pool side cabana. $3,945,000

Jeannie Walker – 561-889-6734

Ritz 2003A 3BR/3.5BA One of only a 

few highly sought after “03” residences on 

the market.  Panoramic views of the ocean 

from expansive glass wrapped balconies.  

Utmost attention to detail with numerous 

upgrades.  $3,700,000

Jeannie Walker – 561-889-6734

561.328.7536 Jim Walker III
Broker

Jeannie Walker
Luxury Homes Specialist

Ritz 1904A Fully furnished. Enjoy island living in this 3 BR/3.5 BA, 3600+ square foot oceanfront residence! Former Ritz Model designed by renowned 
designer Steven G! Den, gourmet kitchen, family and great room. Professionally decorated. Private elevator access to your own foyer. Imagine a home not only 
defi ned by sophisticated style and sumptuous furnishings, but equipped with impeccable service..THE RITZ CARLTON RESIDENCES - This unique property is the 

essence of luxury and sophistication.  $2,999,000
For a private presentation please call Jeannie Walker (561) 889-6734

FEATURED RESIDENCE

Ritz 1904B 2BR/2.5BA – One of 
a kind  sophisticated luxury retreat.  
Stunning views and top of the line 
upgrades including Miele appliances. 
Contemporary design – sold fully 
furnished.  $1,499,000.

Jeannie Walker – 561-889-6734

Martinique WT2003 Rare 
3BR/4BA plus powder room.  Breath-
taking views of the Atlantic Ocean and 
Intracoastal.    $755,000

Jeannie Walker –  561-889-6734
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Beach Reading
Author takes you behind the scenes at 
“Downton Abbey.” B16 w

INSIDE

Society
See who was out and about in Palm 
Beach County. B10-11, 17 w

Sandy Days, Salty Nights
Make a date with yourself this 
Valentine’s Day. B2 w

Breakers fare 
Joey Tuazon brings together global 
fare at the hotel’s HMF. B19 w

The Maltz Jupiter Theatre has 
announced its 2014-2015 season, and 
Andrew Kato can’t wait for perfor-
mances to begin.

Never mind that Mr. Kato, producing 
artistic director at the Maltz, still has 
half a bracing season left to go, with 
the play “Other Desert Cities” and the 
musical “The King and I.”

So what does next season have over 
this season?

“It’s a big step 
up. In fact, in order 
to prepare for this, 
we’ve actually had to 
make a move to a 
larger scenic space 
because the produc-
tion values are step-
ping up again this 
year,” he said. “We’ve 

taken on a space so we can actually start 
assembling the sets before we bring 
them here.”

In layman’s terms: Some of the sets 

are so complex that they need to be 
partially assembled before they can be 
brought into the theater.

The season gets underway with “The 
Foreigner” (Oct. 26-Nov. 9). In it, a 
pathologically shy man adopts a perso-
na as a non-English-speaking foreigner 
in an attempt to avoid conversation 
while staying at a Georgia fishing lodge.

“I think our audiences like smart and 
sophisticated comedies,” Mr. Kato said 
of the show. 

Next up: “Fiddler on the Roof” 

Maltz announces a new season of drama, musicals

ARTS & ENTERTAINMENT

F L O R I D A  W E E K L Y

By the way Mary Simses describes 
her workspace, you can almost pic-
ture yourself sitting in her Palm Beach 
home, watching her write. This author 
knows how to vividly detail a scene – 
how to put you smack dab in the middle 
of a setting alongside her fictional char-
acters.  

“I do most of my writing in a corner 
nook in our bedroom. I have a couple 
of windows, so it’s a bright space. I sit 
there and I pound away,” she says. “It 
can be really hard writing at your own 
house,” she cautions. “Sometimes I’ll 
grab my computer and I’ll go to the 
patio at The Breakers, right by their gift 

shop. I’ll sit there with an iced coffee 
and write for a couple of hours,” she 
adds.

 When talking to Ms. Simses, you 
can picture her nook. You can see her 
moving to The Breakers for a change of 
scenery and a renewed creative focus. 
You can taste her iced coffee. And you 
can hear the steady clicking of her key-
board as she writes. 

Ms. Simses is the author of “The Irre-
sistible Blueberry Bakeshop and Café,” a 
book set in the fictional town of Beacon, 
Maine. The plot is difficult to character-
ize. There is love, there is mystery, there 
is self-discovery and there is history. 
Ms. Simses has woven something for 
everyone into the book’s plot. In fact, as 

Palm Beach 
author cooks 

up love and 
mystery at 
“Blueberry 
Bakeshop” 

BY BRITTANY MILLER

Special to Florida Weekly

WEEK OF FEBRUARY 13-19, 2014

Irresistible fictionIrresistible fiction

A GUIDE TO THE ARTS & ENTERTAINMENT SCENE

LUCIEN CAPEHART PHOTOGRAPHY

Mary Simses was inspired to 
write “The Irresistible Blue-
berry Bakeshop and Café” after 
hearing a radio interview about 
a woman’s dying request to 
erase her computer drive.   

SEE SIMSES, B13 w

BY SCOTT SIMMONS

ssimmons@floridaweekly.com

SEE MALTZ, B7 w

KATO

Sand
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Starter
 Ahi Tuna Tartar on Mediterranean Flatbread
Wine Pairing: Prosecco Corte alla Flora

Salad Course
Ricotta Salata Stuffed Zucchini Flower,

 Boston Bib lettuce with Dolce Gorgonzola Dressing
Wine Pairing:  Vermentino Tagli, Toscana

First Course
Half Moon Black Truffl e Ravioli,

Polenta with Sautéed Spinach and Wild Mushrooms
Wine Pairing:  Super Tuscan Corte Flora

Second Course
Chateaubriand with Garlic Mashed Potato,
Shoestring Onion and Sautéed Escarole

Wine Pairing: Castello Il Palagio Curtifreda 
Cabernet Sauvignon di Toscana 2006 

Dessert Course
Warm Key Lime Tart with Blackberries and Whipped Cream

Wine Pairing:  Moscato D’Asti, Cellar One

Cost: $90 Per Person / Includes Tax and Tip
For reservations call: 561.842.7272

       
Visit our website for menu, directions and operating hours

 
      

Pelican Café 
Wine Tasting Dinner 

   

SANDY DAYS, SALTY NIGHTS
This Valentine’s Day, make a date with yourself

It’s that time of year when the single 
world sends up a collective eye-roll. 
Thank God, we say in unison, Valen-
tine’s Day only comes once a year.

But this time, thanks to a recent con-
versation with Dr. Jaime Kulaga, a thera-
pist and author based in Tampa, I have a 
new opinion on the holiday. Tired of the 
same-old teddy bear and box of choco-
lates routine, I asked Dr. Kulaga to sug-
gest something new for Valentine’s Day. 

Her answer? Take yourself on a date.
“It’s really hard to be by ourselves,” 

she said. “But the more comfortable we 
can become with ourselves, the more 
we’ll have to give to others.”

Women especially, she said, have a 
hard time with this. 

“God forbid we go get a pedicure. 
God forbid we go to the gym. We could 
be spending time with the kids. We 
could be doing laundry.”

We have so little time to sit with our-
selves and figure out what exactly it is 
that we need. But in order to be able to 
give to others, we first need to establish 
a strong relationship with ourselves.

And that means being comfortable in 
our own skin and at ease with our own 
silences.

We need to learn to love ourselves the 
way we want others to love us. And a 
self-date is a good place to start.

But where to go? What to do?
On Valentine’s Day, especially, 

Dr. Kulaga suggests avoiding typi-
cal date places — restaurants, 
for example, or movie theaters. 
While you might eventually 
take yourself out to dinner and 
a movie, those are tough places 
to start on a holiday that cel-
ebrates coupledom. 

Instead, she suggests, the first 
step is simply to get out of the 
house.

“Just get up and get out,” she said. 
“You don’t have to sit at a dinner 
table for one. Grab 
lunch and go to 
the beach.”

Take a 
walk in 
the park 
or visit 
a book-
store. The 
important 
point is that 
you’re not 
sitting at home  
— otherwise, 
the next thing you 
know you’ll be doing a 
load of laundry. And what 
kind of date is that?

If you’re in a relationship — I 
think especially if you’re in a relation-

ship — then a self-date on Valentine’s 
Day is still a good idea. It doesn’t 

have to be the main event 
(you can still do din-

ner and a movie 
with your 

s w e e t -
h e a r t ) , 

but 

you 
s h o u l d 

commit at 
least one half 

hour during your 
day to reestablishing love 

for one of the most overlooked 
people in your life: yourself.

“Even when we’re sleeping,” 
Dr. Kulaga said, “we’re sharing 

ourselves with others. There’s 
never a time when we’re not giv-

ing some part of ourselves.”
So, make time. Take a good book 

and find a private spot in the house. 
Sit in the yard. Stroll around the neigh-
borhood. Anything, so long as you can 
connect with you.

Chances are good that you’ll become 
reacquainted with the self who’s gotten 
lost in the grind of childrearing and 
chores.

And I’m willing to bet you like her. 
Hell, you might even love her. ■
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F O U R  A R T S.  F O R  E V E R Y O N E.

8 p.m.    Tickets: $40 (balcony) / $45 (orchestra)

Walnut Street heatre “Driving Miss Daisy”.............. February 19  

Arnaldo Cohen, piano ........................................................March 12 

Flamenco Vivo Carlota Santana “A Soul of Flamenco” .... March 19 

3 p.m.    Tickets: $20

St. Lawrence String Quartet ......................................... February 16 

Trio Solisti .......................................................................February 23 

Elias String Quartet ............................................................. March 9 

Keyboard Conversations® with Jeffrey Siegel, .................. March 16   

 “he Miracle of Mozart” 

Jerusalem String Quartet ................................................... March 23 

Dailey & Vincent  ................................................................. April 13 

CONTRACT BRIDGE
Piéce de Résistance

BY STEVE BECKER

The play of the cards in most deals 
is relatively simple. Both sides do all 
they reasonably can to accomplish 
their goal, and the play follows a pre-
dictable course. 

But there are some hands that are 
not so simple, where a player must 
do something strikingly unusual to 
achieve the best result. Such hands are 
comparatively rare, but are of particu-
lar interest when they occur. 

Consider this deal from a team-
of-four match where, at both tables, 
South got to four spades and West led 
the queen of hearts. 

At the first table, East took the 
queen with the ace and shifted to his 
singleton club. Declarer won the club 
in dummy and returned a trump, East 
playing the ten, South the queen and 
West the ace. West returned a club, 
ruffed by East, and declarer later lost 
another trump trick to West’s nine for 
down one. 

At the second table, East also 
won the heart lead with the ace and 
returned a club. Declarer took the club 
in dummy and led a trump, just as at 
the first table. But when East produced 
the ten of spades, this declarer played 
the deuce from his hand! As a result of 
this remarkable play, South could not 
be stopped from making the contract. 

South’s duck of the ten of spades, 
though highly unusual, was extremely 
well-reasoned. He recognized that if 
West had three trumps to the ace, 

which to him seemed likely, it would 
be suicide to cover the ten with the 
queen in view of the impending club 
ruff. He was perfectly willing to lose 
two spade tricks, but not three.

Of course, South could not be abso-
lutely certain of how the missing 
trumps were divided, but he backed 
his judgment to the hilt and came away 
with flying colors. ■
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WHAT TO DO, WHERE TO GO
Please send calendar listings to calendar 
editor Janis Fontaine at pbnews@flori-
daweekly.com. 

Thursday, Feb. 13

■ Art After Dark — 5 to 9 p.m., at 
the Norton Museum of Art, 1451 S. Olive 
Ave., West Palm Beach. Tours, music, 
DIY art activities. Half price admission, 
free for age 12 and younger. Info: 832-
5196; Norton.org. 

■ Clematis by Night — 6-9 p.m., 
Centennial Square, West Palm Beach. 
Info: clematisbynight.net.

■ Parade Productions presents 
“The Last Schwartz” — Through 
Feb. 23 at The Studio at Mizner Park, 
201 Plaza Real, second floor, Boca Raton. 
866-811-4111; paradeproductions.org

■ Exhibition Spotlights “The 
Florida Room”— Through March 
29, the Cultural Council of the Palm 
Beaches, 601 Lake Ave., Lake Worth. 
Features the architectural styles of nine 
Palm Beach County interior designers in 
“Interior Design: The Florida Room,” an 
exhibition of vignettes. A lecture by the 
artists featured in the exhibition are at 3 
p.m. March 11. Gallery hours are 10 a.m.- 
5 p.m. Tuesday through Saturday. Free. 
Info: 471-2901; palmbeachculture.com 

■ Mardi Gras — Thursday, Feb. 
13-16, St. Clare Catholic School grounds, 
821 Prosperity Farms Road, North Palm 
Beach. Rides, entertainment, midway 
games and vendors. Info: 622-7171; 
stclareschool.com

Friday, Feb. 14

■ Valentine’s Day Tea-for-Two — 
Feb. 14-16, Café des Beaux-Arts, Flagler 
Museum, 1 Whitehall Way, Palm Beach. 
Includes a traditional tea of gourmet 
tea sandwiches, scones, desserts and 
Whitehall Special Blend tea served 
on Whitehall Collection china. Also 
includes: museum admission, a small 
box of premium Whitehall Chocolates, a 
rose, keepsake photograph and a $15 gift 
card to the Museum Store. Tickets are 
$80 per couple for museum members 
and $120 for nonmembers per couple. 
Advance purchase required. Info: 655-
2833; flaglermuseum.us.

■ Juan Doncel: Women, Money, 
Fiction — 7-10 p.m. Feb. 14, UNIT 1, 
1202 Lucerne Ave., Unit 1, Lake Worth. 
A solo art exhibition followed by an 
album release party and performances 
by The Sunny Deville’s and The Astrea 
Corporation, 10 p.m. to 1 a.m. Info: unit1.
org or 213-255-0730.

■ Fundraising Workshop — Feb. 
14, Palm Beach Gardens Recreation Cen-
ter, 4404 Burns Road. Guest speaker Char-
lotte Pelton, president of Charlotte Pelton 
and Associates, discusses fundamentals 
and do’s and don’ts of sponsorships. Sug-
gested donation of $10 at the door. RSVP/
info: 747-1404; charlottepelton.com. 

Saturday, Feb. 15

■ “The Spirit of the Brush” — 
Feb. 15, Clay Glass Metal Stone Gallery, 
Lake Worth. This workshop for artists 
is taught by the artist Jiansheng (Jack-
son) Li, world renowned ceramic artist 
and brush maker in the ancient craft of 
Chinese brush making. $145 plus a $10 
materials fee. Reservations/info: 588-
8344 or JClay6@aol.com

■ Hellraiser Anne Feeney in 
Concert — Feb. 15, Unitarian Univer-
salist Fellowship of Boca Raton, 2601 St. 
Andrews Blvd., Boca Raton. Anne Fee-
ney has made a career of following in the 
footsteps of Woody Guthrie for the past 
35 years. PinkSlip, a folk duo featuring 
Bill Bowen and Joan Friedenberg, will 
open. Tickets: $15-$25 donation, benefits 
the Peace Action Education Fund. Info: 
954-942-0394 or franknnick@gmail.com

Sunday, Feb. 16

■ Clara Han — 3 p.m. Feb. 16, Cathe-
dral of St. Ignatius, 9999 N. Military 
Trail, Palm Beach Gardens. The Julliard-
trained pianist will perform a concert 
with refreshments on the patio after the 
concert. Free-will offering. Info: 622-2565.

■ Aaron Kula and the Klezmer 
Company Jazz Sextet — 3 p.m. 
Feb. 16, Family Life Center at St. Patrick 
Church, 13591 Prosperity Farms Road, 
Palm Beach Gardens. Free-will offering. 
Info: 626-8626, alan@stpatrickchurch.
org. Info: klezmercompany.com

Tuesday, Feb. 18

■ “Art on the Road: Palm Beach” 
— Feb. 18. Kick back and be chauffeured 
to galleries and studios to meet fasci-
nating collectors, artists and owners at 
Liman Gallery, Gallery Biba and Jackie 
Rogers’. Meet at the Cultural Council, 
601 Lake Avenue, Lake Worth. Info: 471-
1602; ksmiley@palmbeachculture.com

Wednesday, Feb. 19 

■ Patriotic Salute — 7:30 p.m. 
Wednesday Feb. 19, Eissey Campus The-
atre. The Ebony Chorale joins the Palm 
Beach Gardens Concert in a program of the 
“Battle Hymn of the Republic,” and patri-
otic versions of “This is My Country” and 
“God Bless America.” Tickets: $15. Free for 
students younger than 18. Info: 207-5900. 

Fresh Markets

■ Sailfish Marina Sunset Cele-
bration — 6 p.m. Thursdays. Arts and 
crafts, live entertainment, food. Sailfish 
Marina, east of the Intracoastal, just 
south of Blue Heron Boulevard, Palm 
Beach Shores; 842-8449.

■ Jupiter Green & Artisan Mar-
ket — 5-9 p.m. Fridays, Riverwalk 
Events Plaza, 150 S. U.S. 1, Jupiter. Baked 
goods, fresh produce, arts and crafts, 
jewelry, pet products. Vendors welcome. 
Info: 203-222-3574; harrysmarkets.com.

■ West Palm Beach Green-
Market — 9 a.m.-1 p.m. Saturdays 
at Waterfront Commons, West Palm 
Beach. Fresh produce, baked goods, 
plants, home goods. Free parking in the 
Banyan and Evernia garages. Info: wpb.
org/greenmarket.

■ Gardens GreenMarket — 8 a.m.- 
1 p.m. Sundays, City Hall Municipal Com-
plex, 10500 N. Military Trail, Palm Beach 
Gardens. More than 120 vendors, veg-
etables, fruit, baked goods, crafts. No pets. 
Info: 630-1100; pbgfl.com/greenmarket.

■ Royal Palm Beach Green Mar-
ket & Bazaar — 9 a.m.-1 p.m. Sun-
days, Commons Park, 11600 Poinciana 
Blvd., Royal Palm Beach. Fruits and veg-
etables, flowers and plants, baked goods 
and arts and crafts. Info: rpbgreenmar-
ket.com. 

■ West Palm Beach Antique & 
Flea Market — 9 a.m.-3 p.m. Sat-
urdays on Narcissus Avenue, north of 
Banyan Boulevard. Info: 670-7473.

■ Abacoa Green Market — 9 
a.m.-2 p.m. Saturdays at Abacoa Town 
Center, 1200 Town Center Drive, Jupiter. 
Info: reggie.chasethesun@gmail.com.

■ Tequesta Green Market — 9 
a.m.-1 p.m. Feb. 15, March 15, April 19, 
Constitution Park, 399 Seabrook Road, 
Tequesta. Locally grown vegetables, 
fruit, meat, farm products, arts and 
crafts. Info: 768-0476.

At The Arts Garage

The Arts Garage, 180 NE First St. in Del-
ray Beach. Info: 450-6357; artsgarage.org.

■ Roseanna Vitro Valentine’s 
Day Special — Feb. 14

■ Johnny Rawls — Feb. 15. Blues.

■ Mark Moganellli & The Jazz 
Forum All Stars — Feb. 16

■ Dick Hyman — Feb. 20-21. Jazz.

■ Manuel Valera — Feb. 22 

■ Fighting Over Beverly — March 
1. Theatre.

■ Micailah Lockhart — March 1. 
R&B.

At The Bamboo Room

The Bamboo Room, 15 S. J St., down-
town Lake Worth. Info: 585-BLUE; bam-
booroomblues.com 

■ Kelly Richey Band — Feb. 14. $10 
advance; $13 day of show.

■ Big Sandy & His Fly-Rite Boys 
— Feb. 15. $14 advance, $17 day of show

■ Kim Simmonds’ Savoy Brown 
— Feb. 19. $23 in advance, $28 day of 
show

■ InHouse: The Reunion Con-
cert — Feb. 20

■ Betty Fox Band — Feb. 21

■ Sub Groove — Feb. 22

■ Ben Prestage — Feb. 27

■ Beau Soleil — Feb. 28

At The Boca Museum

The Boca Museum of Art, 501 Plaza Real, 
Boca Raton. Admission: Free for mem-
bers and children 12 and younger; adults 
$8; seniors (65+) $6; students (with ID) 
$5. Info: 392-2500; bocamuseum.org

■ Futurism: Concepts and Imag-
inings: Through March 30. Features 38 
works from Italian Futurists. 

■ James Rosenquist’s “High 
Technology and Mysticism: A 
Meeting Point.” Through April 6. 

■ “Fascination: The Love Affair 
Between French and Japanese Print-
making:” Through April 13. 

■ “Pop Culture: Selections from the 
Frederick R. Weisman Art Foundation”: 
Through April 23. 

At The Borland

The Borland Center, 4885 PGA Blvd., 
Palm Beach Gardens. Info: 904-3139; 
borlandtheater.com

■ Jonathan Edwards — Feb. 21. 
With Don Campbell. 

■ The Youth Orchestra of Palm 
Beach County — Feb. 23. Info/tick-
ets: yomail@yopbc.org; 281-8600. 

■ Jimmy Keys Comedy Dinner 
Show — Feb. 28. Buffet dinner pro-
vided by Carefree Catering.

■ Bobby Collins LIVE — One 
Night Only — March 14. $32

■ The Marshall Tucker Band — 
March 28. 

At The Colony Hotel

The Colony Hotel, 155 Hammon Ave., 
Palm Beach. Info: 655-5430; thecolonyp-
almbeach.com.

■ In the Polo Lounge — Tommy 
Mitchell, pianist, Thursday and Satur-
day evenings; Motown Friday Nights 
with Memory Lane. 

■ Cabaret in the Royal Room 

■ Clint Holmes — Through Feb. 15

■ Regis Philbin — Feb. 18-22

■ Amanda McBroom — Feb. 
25-March 1

At Delray Beach Center

The Delray Center For The Arts, Old 
School Square at 51 N. Swinton Ave. in 
Delray Beach. Info: 243-7922; delraycen-
terforthearts.org. 

■ In the Crest Theatre: 

■ Elizabeth Smart Speaks — Feb. 
13. Part of Chapin Lecture Series. $30-
$45.

■ HAIR — The American Tribal 
Love Rock Musical — Feb. 14-16. 
$45.

■ Ham: Slices of a Life, An Eve-
ning with Sam Harris — Feb. 19. 
$35. 

■ In the Cornell Museum: 

■ Delray Art League — Through 
April 27.

■ 2014 National Juried Exhibi-
ton — Feb. 14-May 11

At Delray Playhouse

The Delray Beach Playhouse, 950 N.W. 
Ninth St., Delray Beach. All tickets $30. 
Group rates available for 20 or more). 
Info: 272-1281; delraybeachplayhouse.
com. 

■ “You Can’t Take it With You” 
— Through Feb. 16

■ “The Pajama Game” — March 
29-April 13

■ “Doubt” — May 24-June 8
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At Dramaworks

Palm Beach Dramaworks at The Don & 
Ann Brown Theatre, 201 N. Clematis St., 
downtown West Palm Beach. Call 514-
4042, Ext. 2; palmbeachdramaworks.com. 

■ Harold Pinter’s “Old Times” — 
Through March 2. A three actor play where 
past and present converge, directed by J. 
Barry Lewis. Showtimes: 8 p.m. Wednesday 
through Saturday and 7 p.m. Sunday; mati-
nees at 2 p.m. Wednesday, Saturday and 
Sunday. Tickets: $60. Students: $10. 

At The Duncan

The Duncan Theatre, Palm Beach State 
College, 4200 Congress Ave., Lake 
Worth. Info: 868-3309; palmbeachstate.
edu/theatre/duncan-theatre.

■ Pilobolus — Feb. 14-15

■ Gould Piano Trio — Feb. 19.

■ Women of Ireland — Feb. 24

At The Eissey

Eissey Campus Theatre, Palm Beach 
State College, 11051 Campus Drive off 
PGA Blvd, Palm Beach Gardens. Tick-
ets: 207-5900, unless otherwise speci-
fied, or eisseycampustheatre.org.

■ Ballet Palm Beach’s produc-
tion of “Romeo & Juliet” — Feb. 
14-15. First love, family feuds, sword 
fighting and tragedy. Tickets: $15-$35. 
balletpalmbeach.org 

■ Patriotic Salute — Feb. 19. The 
Ebony Chorale joins the Palm Beach 
Gardens Concert Band in a program 
of patriotic favorites including “The 
Battle Hymn of the Republic,” “This is 
My Country” and “God Bless America.” 
Tickets $15. Info: 207-5900; pbgconcert-
band.org

At The Flagler Museum

The Flagler Museum, One Whitehall 
Way, Palm Beach. Hours: 10 a.m.-5 p.m. 
Tuesday-Saturday, noon-5 p.m. Sunday. 
Tour Henry Flagler’s 1902 Beaux Arts 
mansion, Whitehall, which he built as 
a wedding present for his wife. Tickets: 
free for members; $18 adults, $10 youth 
(13-17) with adult; $3 child (6-12) with 
adult; younger than 6 free. 655-2833; fla-
glermuseum.us. 

■ Ongoing: 

■ Lunch in Café Des Beaux-Arts 
— 11:30 a.m.-2:30 p.m. Tuesdays-Satur-
days, noon-3 p.m. Sundays. Tickets: $40 
non-members; $22 members. 

■ Exhibitions: 

■ Stories in Sterling: Four Cen-
turies of Silver in New York — 
Showcases magnificent silver objects 
and the fascinating stories of the fami-
lies who owned them nearly 200 impor-
tant pieces of silver within their cultural 
context. A special children’s gallery tour 
with the museum’s education director is 
offered at 10 a.m. Feb. 15, followed by a 
hands-on learning activity.

■ Flagler Museum Music Series: 

■ Atos Trio — Feb. 18

■ Talish Quartet — March 4

■ Whitehall Lecture Series: Free 
or reduced fee for members, $28 non-
members, or watch online at flaglermu-
seum.us/programs/lecture-series. 

■ The Devil’s Gentleman: A 
Story of Privilege and Murder 
by Poisoning in the Gilded Age, 
by Harold Schechter — Feb. 16.

■ Depraved: The Shocking Story 
of America’s First Serial Killer, 
by Harold Schechter — Feb. 23.

■ American Eve: The ‘It’ Girl 
and the Crime of the Century by 
Paula Uruburu — March 2

At FAU

University Theatre, Florida Atlantic 
University’s Boca Raton campus, 777 
Glades Road, Boca Raton. Info: fau.edu. 

■ Concerto and Aria Composi-
tion Winners’ Concert — Feb. 16. 
With the University Symphony Orchestra.

At The Four Arts

The Society of the Four Arts, 2 Four 
Arts Plaza, Palm Beach. Gallery and box 
office: 655-7226; fourarts.org.

In the Mary Alice Fortin Children’s Art 
Gallery:

■ “Illustrating Words: The Won-
drous Fantasy World of Rob-
ert L. Forbes, poet and Ronald 
Searle, artist” — Through summer 
2015. On display 

■ Opera II with Ariane Csonka 
Comstock — Session II — Feb. 
13, 20, 27; March 6, 13, 20, 27; April 3, 10. 
$150 per 10-class session. 

■ “Growing up with Grandpa: 
Memories of Harry S. Truman,” 
by Clifton Truman Daniel — Feb. 
13. Free for members; $25 guests. 

■ Daniel Boulud, “My French 
Cuisine” — Feb. 18. 

■ St. Lawrence String Quartet 
— Feb. 16. $20. 

■ Walnut Street Theatre, “Driv-
ing Miss Daisy” — Feb. 19. $40-$45.

■ “Living Artfully at Home with 
Marjorie Merriweather Post,” 
by Estella M. Chung — Feb. 19. 
Free for members; $25 guests. 

■ Friday Films 

■ “A Royal Affair” — Feb. 14. $5

■ “Chariots of Fire” — Feb. 21. 

At The Kravis

The Kravis Center, 701 Okeechobee 
Blvd., West Palm Beach. Info: 832-7469; 
kravis.org.

■ “War Horse” — Through Feb. 16

■ Irish Rovers’ Farewell Tour — 
Feb. 16

■ The Dancer’s Space: Act II — 
Feb. 16 and March 2 and 30.

■ Sounds of Soul: Motown and 
Beyond — Feb. 17

■ “Spank! The Fifty Shades Par-
ody” — Feb. 18-23

■ The King’s Singers — Feb. 19-20

■ Lou Christie “Lightning 
Strikes — Feb. 21

■ “The Barber of Seville” — Feb. 
21-23

■ Capital Steps: “Fiscal Shades 
of Gray” — Feb. 25-March 9

At PBAU

Palm Beach Atlantic University, West 
Palm Beach. Locations vary. Info: 803-
2970; pba.edu/performances

■ Hymnic Heritage — Feb. 14. DeSan-
tis Family Chapel, 300 Okeechobee 
Blvd., West Palm Beach. $10, $5 students.

■ International Piano Festival — 
Feb. 17-23. 

■ Omer String Quartet — Feb. 28. 
Part of the PBAU Distinguished Artists 
Series

At The Playhouse

The Lake Worth Playhouse, 713 Lake 
Ave., Lake Worth. Info: 586-6410; lake-
worthplayhouse.org 

■ “One Flew Over the Cuckoo’s 
Nest” — Feb. 22-March 16

■ In the Stonzek Theatre — 
Academy Award nominated live action/
animated/documentary short films

At The Lighthouse

Jupiter Lighthouse and Museum, Light-
house Park, 500 Captain Armour’s Way, 
Jupiter. Admission: $9 adults, $5 chil-
dren ages 6-18; children under 6 and 
active U.S. military admitted free. Chil-
dren must be at least 4 feet tall to climb. 
Tours are weather permitting, call for 
tour time. RSVP required for tours, 747-
8380, Ext. 101. jupiterlighthouse.org.

■ Special Events: 

■ Toasting To Your Sweetheart 
— Feb. 13-15. Tours at the top of the 
light. Tickets: $50 per couple.
 

At Lynn University

Lynn University’s Keith C. and Elaine 
Johnson Wold Performing Arts Center 
is at 3601 N. Military Trail, Boca Raton. 
Info: 237-9000.

■ Student Performance: Dean’s 
Showcase — Feb. 20

■ Mostly Music Series: 
Beethoven — Feb 27.

At The Lyric

The Lyric Theatre, 59 S.W. Flagler Ave., 
downtown Stuart. 772-286-7827; lyric-
theatre.com

■ Singin’ and Dancin’ in the 
Rain — Feb. 22-23

■ Ahn Trio — Feb. 24

■ Forbidden Hollywood — Feb. 
26-27.

■ “Sweet Charity” — March 9-10

■ Sarge, Comedian — March 14

At MacArthur Park

John D. MacArthur Beach State Park 
and Nature Center, 10900 Jack Nicklaus 
Drive, North Palm Beach. Info: 624-6952 
or macarthurbeach.org.

■ MacArthur Under Moonlight 
Concert: John Shain (Folk 
Music) — Feb. 15. $5, free for age 10 
and younger. 

■ Birding at MacArthur Park — 
Feb. 16

■ Bluegrass Music with the 
Untold Riches — Feb. 16

■ Intro to Kayak Fishing — Feb. 22 

■ Art Show and Sale: Artists of 
the Natural World: Invitational 
— Through Feb. 20, in the nature center. 

■ Ongoing: Nature walks at 10 a.m. 
and guided kayak tours at high tide, daily

At The Maltz

The Maltz Jupiter Theatre, 1001 E. Indi-
antown Road, Jupiter. Info: 575-2223 or 
visit jupitertheatre.org.

■ “Other Desert Cities” — Feb. 
16-March 2. A young novelist returns 
home and announces she’s publishing 
her memoir dredging up a tragic event 
in the family’s history.

■ The Good Fortune Ball — Feb. 22

■ “The King and I” — March 
18-April 6.

At JCC

The Mandel JCC, 5221 Hood Road, Palm 
Beach Gardens; 689-7700. 

■ Feb. 13: Friends of the J Appreciation 
Week Event: Endlessly Organic Presenta-
tion; Palette Knife Painting Demo; ACE 
Classes: Why Time is Critical if You Or 
Someone You Love is Having a Stroke; 
Three Great Sages—Their Lives and Their 
Teachings; Churchill and the Jews; The Psy-
chology of Life: Mental Health for Seniors; 
Unsolved Jewish Mysteries; Latin America 
in the Post-Chavez Era: The Threat to the 
US Security; Step by Step Advice on How 
to Get Your Book Published When Publish-
ers Reject It; Crossroads — Feb. 13

■ Feb. 14: Challah Making Demon-
stration 

■ Feb. 15: Baseball Card Show; Kid’s 
Night Out: Game Night 

■ Feb. 16: International Performing 
Arts Broadcast Series: Rockshow: Paul 
McCartney and Wings 

■ Feb. 18: Camp Shalom Day; ACE 
Class: Economic Development in North 
Palm Beach presented by Beth Kigel; 
TED Talks; Secrets to Looking Good 
and Feeling Younger; Torah for Radi-
cals; Introduction to Genealogy; Enjoy-
ing the Beauty of Opera; Jewish Musical 
Journeys — Feb. 18

■ Feb. 19: JBiz Community Network-
ing Breakfast; Back to Health Lecture: 
Complementary and Alternative Health-
care for Kids Lecture; Play Reading Group 
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■ Feb. 20: Historical Author Event 
with A. Scott Berg, author of Wilson; 
Men’s Book Club; ACE Class: Ted Talks; 
Three Great Sages—Their Lives and 
Their Teachings; How Do I Know if I 
Have a Heart Murmur? Should I Be Con-
cerned?; Gems, Jewelry and Precious 
Metals; Producing on Broadway Today: 
A Discussion with Tony Award Winning 
Producer Patricia R. Klausner

■ In the Bente S. & Daniel M. 
Lyons Art Gallery: Through March 
27: “The Sculpture of Mehri Danielpour.” 
April 1 through May 20: “Let My People 
Go: The Soviet Jewry Movement 1967-
1989.” May 22 through July 20: Artwork 
from the Tzahar Region. Info: 712-5209.

At The Mos’Art

The Mos’Art Theatre, 700 Park Ave., 
Lake Park. Call 337-OPOD (6763) or visit 
mosarttheatre.com.

■ Films: Oscar-nominated short docu-
mentaries, “Girl on a Bicycle,” “Tech,” 
“Jon Shain,” “Loud” (Fowler).

At Palm Beach Improv

Palm Beach Improv is at CityPlace, 550 
S. Rosemary Ave., Suite 250, West Palm 
Beach; 833-1812 or palmbeachimprov.com.

■ Jeff Ross — Feb. 13

■ Jo Kay — Feb. 14-16

■ Dean Napolitano — Feb. 19

■ Jim Breuer — Feb. 20

■ Sinbad — Feb. 21-23

At Palm Beach Polo

The 2014 Palm Beach Polo Season is open 
for grandstand viewing, field tailgat-
ing, lawn seating, field-side champagne 
brunch at The Pavilion, and exclusive 
sponsor boxes. Tickets start at $10. Info: 
204-5687; InternationalPoloClub.com. 

■ Ylvisaker Cup (20 goal) — Feb. 
16, 23

■ Maserati U.S. Open Polo 
Championship — April 20

At Showtime

Showtime Dance & Performing Arts The-
atre, Southeast Mizner Blvd., Boca Raton. 
Some plays performed at the Willow 
Theatre; most performed Saturday and/
or Sunday. 394-2626; showtimeboca.com

■ Pocahontas — Through March 1

■ Sleeping Beauty — March 8-April 
26

■ Return to Broadway — May 3-4 
(in the Willow Theatre)

At The Sunrise Theatre

117 S. Second St., Fort Pierce. Ticket pric-
es vary. 772-461-4775; sunrisetheatre.com

■ Bring Back the Memories: 
Kenny Vance and the Plano-
tones with The Mystics — Feb. 15

■ Man of La Mancha: The 
“Impossible Dream” Musical — 
Feb. 21

■ Carmen — Feb. 22

■ Red Hot Chili Peppers — Feb. 23

■ Sister’s Summer School Cat-
echism — Feb. 28-March 2. 

■ “Swan Lake” — Feb. 26

At The Wick

The Wick Theatre, 7901 N. Federal High-
way, Boca Raton. 995-2333; thewick.org.

■ Tour The Broadway Collec-
tion. An exhibit of costumes by respected 
designers from the history of the American 
theater. Open for tours, luncheons and high 
tea events (by appointment only). Tours 
start between 11 and 11:30 a.m. and include a 
guided journey through the collection and 
lunch. Tour & Luncheon (off-season): $38. 
Groups are by appointment only.

■ “42nd Street” — Through Feb. 9

■ “The Full Monty” — Feb. 
20-March 23. 

Ongoing Events

■ Adult Writing Critique Group 
meets — 10:30 a.m. Saturdays, at the 
Lake Park Public Library, 529 Park Ave., 
Lake Park. For age 16 and older. Crafters 
Corner meets at 1:30 to 2:30 p.m. Satur-
days. Info: 881-3330; lakepark-fl.gov/

■ The Ann Norton Sculpture 
Gardens, 2051 S. Flagler Drive, West 
Palm Beach. Info: 832-5328; ansg.org. 
Through March 9: “Vanities, Meta-
phors, Frolics: Bradfield, Grassi, Sand-
ys” — Through March 9. Tours at 11 a.m. 
Wednesday. RSVP. 

■ Artist Essie D. Owens Exhibi-
tion — On display through Feb. 28, at 
Jonathan Dickinson State Park on U.S. 1 
in Hobe Sound (Info: 772-546-2771) and 
at the Lake Worth Art League, Lucerne 
Avenue in Lake Worth through March 
10. (Info: 586-8666.)

■ American Needlepoint Guild 
— 10 a.m. every second and fourth Mon-
day, 110 Mangrove Bay Way, Jupiter. Call 
747-7104 or email mbusler@comcast.net.

■ The Benjamin School Student 
Exhibition — Through March 2 in the 
Eissey Campus Theatre Lobby Gallery, 
3160 PGA Blvd., Palm Beach Gardens. 
Info: 207-5905; eisseycampustheatre.org

■ Bingo — Noon every Thursday at 
the Moose Lodge, 3600 RCA Blvd., Palm 
Beach Gardens. Lunch available at 11 a.m. 
Packs start at $15. $250 games. 626-4417.

■ Cultural Council of Palm 
Beach County — Through March 29: 
““Interior Design: The Florida Room.” 601 
Lake Ave., downtown Lake Worth. Info: 
471-2901 or visit palmbeachculture.com.

■ The Cornell Museum — Old 
School Square, 51 N. Swinton Ave., Del-
ray Beach. Admission: $8 general; $6 
seniors and students with ID; free for age 
10 and younger. Free admission for Palm 
Beach County residents every Thursday. 

■ Downtown Live — 7 p.m. Fri-
days, Downtown at the Gardens’ Cen-
tre Court, 11701 Lake Victoria Gardens 
Drive, Palm Beach Gardens. 

■ Food Truck Pow Wow — 5-9 p.m. 
the first Friday of the month, Constitu-
tion Park, 399 Seabrook Road, Tequesta. 

Includes live music; admission is free. 
Info: tequesta.org

■ Ginger’s Dance Party — 8-10 
p.m. the first Saturday of the month, 
Palm Stage, Waterfront Commons, 
downtown West Palm Beach. Free. 822-
1515; wpb.org/gingers.

■ Holden Luntz Gallery — 332 
Worth Avenue, Palm Beach. Through 
Feb. 22: Haute Couture: The Polaroids 
of Cathleen Naundorf. Info: 805-9550; 
holdenluntz.com 

■ The Lake Park Public Library 
— 529 Park Ave., Lake Park. Super Hero 
Hour, 3:30 p.m. Thursdays for ages 12 and 
younger; Adult Writing Critique Group, 
10:30 a.m. to 1 p.m. Saturdays for age 16 and 
older; Anime, 6-7 p.m. Tuesdays for age 12 
and older. All events are free. 881-3330.

■ Le Cercle Francais — Franco-
philes and Francophones meet at 6:30 
p.m. the second Thursday of the month, 
in members’ homes. Call 744-0016.

■ Living Room Theaters — on the 
campus of Florida Atlantic University, 
777 Glades Road, Boca Raton. Info: 549-
2600; fau.livingroomtheaters.com.

■ Lighthouse ArtCenter — Gal-
lery Square North, 373 Tequesta Drive, 
Tequesta. Admission: $5 age 12 and older. 
Free for younger than 12. The Third 
Thursday Art Group meets 5:30-7:30 p.m. 
the third Thursday of the month. Free 
admission on Saturday. Info/register at 
748-8737; 746-3101; lighthousearts.org.

■ Workshops: 

■ Intensive Painting with Ted 
Matz — Feb 19. 

■ Collage and Encaustic Paint-
ing with Judy Flescher — Feb. 
20-21. 

■ Masterpiece Landscapes 
Made Easy with Kris Davis — 
Feb. 22. 

■ Oversize Ceramic Platters 
with Brian Kovachik — Feb. 22

■ Plein Air Painting with Bren-
nan King — Feb. 24. 

■ Sculpting Horses with Nilda 
Comas — Feb. 27, 28 and March 1.

■ Events and Exhibitions: 

■ “Chris Gustin” and “Spotlight 
on New Talent” — Through Feb. 15. 

■ Lighthouse ArtCenter Mid-
town Gallery — 4877 PGA Blvd., 
Palm Beach Gardens. Info: 746-3101.

■ Loggerhead Marinelife Center 
— 14200 U.S. 1, Juno Beach. Kids Story 
Time: 11:30 a.m. Saturdays; Hatchling 
Tales: 10:30-11 a.m. Wednesdays. Free. 
Info: 627-8280; marinelife.org.

■ Loxahatchee River Environ-
mental Center — Burt Reynolds 
Park, 805 N. U.S. 1, Jupiter. Story time: 
9:30 a.m. Thursdays. Info: 743-7123 or 
loxahatcheeriver.org/rivercenter.

■ Live Music — 6:30 to 9:30 p.m. 
Mondays at the Pelican Café, 612 U.S. 1, 
Lake Park. Featuring Hal Hollander and 
Diane DeNoble. Info: 842-7272.

■ “Celebrating Art” — The Lake 
Worth Arts League’s exhibition is on dis-
play through March 8 at 604 Lucerne Ave., 

Lake Worth. A demonstration, “Painting 
with Wax,” takes place Feb. 20. Classes in 
oil, acrylic, pastel and water color paint-
ing. Outdoor shows are held monthly in 
the Cultural Plaza. Info: 586-8666.

■ Morikami Museum And Japa-
nese Gardens — 4000 Morikami 
Park Road in Delray Beach. Hours: 10 
a.m. to 5 p.m. Tuesday through Sunday. 
Info: 495-0233; morikami.org. Through 
Feb. 23: “Contemporary Kogei Styles in 
Japan” and “Breaking Boundaries: Con-
temporary Street Fashion in Japan.” 

■ Music on the Plaza — 6 to 8 p.m. 
Thursdays, Mainstreet at Midtown, 4801 
PGA Blvd., Palm Beach Gardens. Feb. 
13: Wonderama. Feb. 20: SOSOS. Feb. 
27: Professor Pennygoode’s Mighty Flea 
Circus. Info: midtownpga.com 

■ The North Palm Beach Library 
— 303 Anchorage Drive, North Palm 
Beach. Knit & Crochet: 1-3 p.m. Mon-
days; Kids Crafts for ages 5-12: 2 p.m. Fri-
days. Info: 841-3383, npblibrary.org. The 
Norton Museum of Art — 1451 S. Olive 
Ave., West Palm Beach. Through Feb. 
23: “Phyllida Barlow: HOARD.” Through 
March 23: “The Polaroid Years: Instant 
Photography and Experimentation.” 
Through April 13: “David Webb: Soci-
ety’s Jeweler.” Through Aug. 31: “Faux 
Real,” by Mickalene Thomas. Admis-
sion: $12 adults, $5 students with ID, 
and free for members and children age 
12 and younger. Info: 832-5196 or norton.
org.

■ Palm Beach Gardens Histor-
ical Society Enrichment Pro-
grams — 7 p.m. the second Wednes-
day of the month at Historical Society, 
in the Kaleo building on the south cam-
pus of Christ Fellowship Church, 5312 
Northlake Blvd., Palm Beach Gardens. 
Refreshments are served. Info: 622-6156; 
626-0235; PBGHistoricalSociety.org 

■ The Palm Beach Photograph-
ic Centre — City Center, 415 Clematis 
St., West Palm Beach. FOTOfusion is 
going on now, with lectures, classes, 
exhibits, and more. Hours: 10 a.m.-6 p.m. 
Monday-Thursday, and 10 a.m.-5 p.m. 
Friday and Saturday. Info: 253-2600 or 
visit workshop.org or fotofusion.org.

■ The Palm Beach Zoo & Con-
servation Society — 1301 Summit 
Blvd., West Palm Beach. Hours: 9 a.m.-5 
p.m. daily. “Wings Over Water” Bird 
Show: 11 a.m. weekdays; 11 a.m. and 2 
p.m. weekends. “Wild Things Show”: 1 
p.m. weekdays; noon weekends. Tickets: 
$18.95 adults; $16.95 seniors, $12.95 age 
3-12, free for younger than 3. Info: 533-
0887; palmbeachzoo.org.

■ The South Florida Science 
Center and Aquarium — 4801 Dre-
her Trail N., West Palm Beach. Info: 832-
1988 or visit sfsm.org. Through April 
20: “Titanic: The Artifact Exhibition.” 
Through April 20. Tickets: $13 adults, 
$9.50 age 3 to 12; $11.50 for seniors 62 
and older. Free for members and chil-
dren younger than 3. Science Nights 
— 6-9 p.m. the last Friday of the month. 
Members: Adults $5, Children: free; 
Non-Members: Adults $12, Children $8 
(3 and under free). Planetarium shows 
and mini-golf are not included in event 
admission.

■ Sunday on the Waterfront 
Concert Series — Free concerts the 
third Sunday of each month from 4:30 
to 7:30 p.m. at the Meyer Amphitheatre, 
downtown West Palm Beach. Info: 822-
1515; wpb.org/sow/. ■
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An Exciting 
2013-2014 
Season

Tickets to these and 

other great shows visit: 
www.theborlandcenter.org

or call 561-904-3139 

Located in Midtown on PGA Blvd. in Palm Beach Gardens, Florida

The Seldom Scene

2/8/14 at 7:00pm
Jonathan Edwards

2/21/14 at 7:00pm
The Marshall Tucker Band

3/28/14 at 7:00pm

© Copyright 2013 The Borland Center Inc. 

(Dec. 2-21), that classic tale of Tevya, the 
Russian Jewish milkman. 

“It’s the 50th anniversary of that pro-
duction, and I’ve been trying to get 
the rights to it for years and have been 
unable to. It’s great timing for us. I think 
it happens to be one of the great Ameri-
can musicals in terms of its writing. It’s 
so honest, so heartfelt,” Mr. Kato said.

The Maltz follows that with another 
musical, “The Wiz” (Jan. 13-Feb. 1). “It’s 
rarely produced and we will be doing 
a multicultural version of it and we’re 
going to be doing a lot of stage effects,” 
Mr. Kato said. “It will be highly creative 
in its presentation because it has to be.”

The theater’s “straight play” of the 
season is by David Mamet.

In “Glengarry Glen Ross” (Feb. 8-22), 
a group of tough-talking Chicago real 
estate agents will do anything to close 
a deal.

“It’s the first time we’ve ever done a 
Mamet play,” Mr. Kato said. “I think it’s 
important to say that as a regional the-
ater we need to keep a good mix of pro-
gramming. I think this is one of Mamet’s 
greatest plays. And although it has very 
strong language throughout, I think it’s 
well earned and it’s not gratuitous.”

Of course, the season ends on a musi-
cal note, this time with “Les Misérables” 
(March 10-April 5). 

“I think the interesting factoid is that I 
made arrangements to do this two years 

ago. We waited. It’s one of those musi-
cals that people will see over and over 
again. It’s the third time we’ve presented 
a ‘popera.’ The other two were ‘Evita’ 
and ‘Joseph and the Amazing Technicol-

or Dreamcoat,’ but both of those were 
by Andrew Lloyd Webber,” he said. “It’s 
an epic musical. I think we should do 
very well because it’s so loved.”

This year, the theater launched its 
Green Room, named for philanthropist 
Roe Green, and club-level seating. A 
performance by Avery Sommers is set 
for this year; next season, look for a per-
formance by the country group White 
Acres (Nov. 21).

And on the heels of this year’s benefit 
performance by Brian Stokes Mitchell, 
the Maltz will offer a show by Chita 
Rivera with an 11-piece orchestra (Nov. 
15).

“It’s ambitious but we’re prepped for 
it,” Mr. Kato said of the season. “We’re 
ready to take on these new shows.”  ■

MALTZ
From page 1

                                        

Next season at the Maltz

>>The Maltz Jupiter Theatre’s 2014/2015 
season productions:
“The Foreigner,” Oct. 26-Nov. 9
“Fiddler on the Roof,” Dec. 2-21
“The Wiz,” Jan. 13-Feb. 1
“Glengarry Glen Ross,” Feb. 8-22
“Les Misérables,” March 10-April 5

>>The theater’s 2014/15 special produc-
tions and limited engagements: 
Youth Artists’ Chair presents “The Crucible,” 7:30 
p.m. Aug. 16.
Emerging Artist Series presents “Through the 
Looking Glass,” 7:30 p.m. Oct. 17.
Chita: A Legendary Celebration — A benefi t 
concert by Chita Rivera for the theater, 8 p.m. 
Nov. 15. 
Kids Korner Series presents “The Lightning Thief” 
— 10 a.m. and 11:45 a.m. Nov. 17. 
White Acres: Unplugged in The Green Room — 8 
p.m. Nov. 21.
Spyro Gyra — 7:30 p.m. Dec. 8.
Tony Kenny’s Christmastime in Ireland — 7:30 
p.m. Dec. 15.
Palm Beach Gardens Concert Band Holiday 
Concert — 7:30 p.m. Dec. 22.
Capitol Steps — New Year’s Eve — 5 and 8 
p.m. Dec. 31.
Atlantic City Boys — 7:30 p.m. Jan. 2.
Steve Lippia Centennial Sinatra: A Tribute — 8 
p.m. Jan. 3.
Abbamania — 7:30 p.m. Feb. 23.
Forever Motown — 7:30 p.m. Feb. 27.
Broadway’s Big Band — 7:30 p.m. March 23.
Kids Korner Series presents “Curious George” — 
10 and 11:45 a.m. May 4.
For information on tickets, call 575-2223 or visit 
jupitertheatre.org.

o

COURTESY PHOTO

White Acres will play an unplugged show Nov. 
21 in The Green Room.

COURTESY PHOTO

Chita Rivera will play a benefit concert for the 
Maltz on Nov. 15.

“The Foreigner,” Oct. 26-Nov. 9 “Fiddler on the Roof,” Dec. 2-21 “The Wiz,” Jan. 13-Feb. 1 “Glengarry Glen Ross,” Feb. 8-22 “Les Misérables,” March 
10-April 5
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Check the board for Lola’s daily specials

5
Palm Beach Gardens

4595 Northlake Blvd.

561-622-2259
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860 South Federal Hwy. 

772-219-3340

St. Lucie West
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(772) 871-55336
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220 S. OLD DIXIE HIGHWAY

JUPITER FL. 33458

COLLECTOR’S CORNER

SCOTT SIMMONS / FLORIDA WEEKLY

SPOTTED: This 1950s tole flamingo tray was 
$15 at Antiki Hut, 201 N. Federal Highway, 
Lake Worth; 561-310-0924 or antikihut.com.

scottSIMMONS
Art and Antiques Across Florida    

S
HEN YUN captures the spirit of ancient China, 
recalling the grandeur of a culture long lost. 
The show moves quickly from one story, re-

gion, and dynasty to the next. Down in the val-
ley, ladies of the Yi ethnic group dance in rain-
bow skirts by the river. In the heavens, celestial 
fairies trail silken sleeves through the clouds. 
Resounding drums awaken the dusty plateaus 
of the Middle Kingdom.
     Gorgeous backdrops extend the stage, trans-
porting the audience to distant lands and eras. 
An orchestra, combining Western and Chinese 
instruments like no other, accompanies with 
stirring scores. Dancers fly across the stage in 
an array of flips, spins, jumps, and aerials. The 
energy of classical Chinese dance is contagious; 
the entire performance, mesmerizing. 

“A MARVELOUS PROGRAM! 
The ancient Chinese wisdom it conveyed will 
not only benefit the Chinese people, but also 

the whole world.”
         — Ted Kavanau, founding senior producer   
               of CNN Headline News

“THE DANCES WERE GRACEFUL, 
DELICATE, AND BEAUTIFUL!

There was something pure, bright and very 
dignified about them. It gave me a real sense 

of goodness and meaning in life.”
               — Anna Liceica, former soloist of 
                    American Ballet Theater

Reviving 5,000 years
of civilization

APR 15-16
Kravis Center
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2014

“It’s a performance that truly 
nourishes and lifts the spirit.”

—Stephen L. Norris, Co-founder of The Carlyle Group

“Superb... 
Every 

performance 
was stunning!”

- WNYC

Order Your Tickets Today
“The Best! The Best! The Best!”
—Charles Wadsworth, founder and 20-year artistic 

director of the Chamber Music Society at Lincoln Center

Call:    888-974-3698
 561-832-7469
Visit:  Shenyun.com/west-Palm-Beach

This weekend offers everything from 
the high-end to the low, plus a couple of 
fun events in Broward County.

■ Palm Beach Jewelry, Art & 
Antique Show — Expect more than 
180 high-end international dealers to 
be set up at this curated show, set for 
Feb. 14-18 at the Palm Beach County 
Convention Center, 650 Okeechobee 
Blvd., West Palm Beach. Show is open 
6-10 p.m. Feb. 14, 11 a.m.-7 p.m. Feb. 15-
17 and 11 a.m.-6 p.m. Feb. 18. Opening 
night tickets benefiting Hope for 
Depression Research Foundation are 
$100. Otherwise, it’s $20 for a four-day 
pass; palmbeachshow.com.

■ Kofski Estate Sale — Sale will 
feature items from homes in Palm 
Beach and at Lost Tree Village, 9 a.m.-
3 p.m. Feb. 15-16 at 5501 Georgia Ave., 
West Palm Beach; kofski.com.

■ West Palm Beach Antique & 
Flea Market — This fun market is 
9 a.m.-3 p.m. Saturdays on Narcissus 
Avenue, north of Banyan Boulevard in 
West Palm Beach; 561-670-7473.

■ Pompano Beach Doll Show and 
Sale — The show is set for 10 a.m.-3 
p.m. Feb. 15 at Emma Lou Olson Civic 
Center, 1801 NE Sixth St., Pompano 
Beach. Admission is free; pbdc.info.

■ GFWC Plantation Woman’s 
Club Annual Antique Show — Show 
is 9 a.m.-5 p.m. Feb. 15-16 at Volunteer 
Park, 12050 W. Sunrise Blvd., Fort 
Lauderdale. Tickets: $5; 954-868-3209.

■ The Gold Coast Doll Study Club 
& The Sunshine Club of Florida’s 
Annual Doll & Bear Sale — 10 a.m.-3 
p.m. Feb. 22, St. Luke’s Catholic Church, 
2892 S. Congress Ave., Palm Springs. 
Tickets: $3; 561-965-9460.

 
■ Arcadia Antique Fair — More 

than 100 dealers set up along Oak Street 
in Arcadia starting at 8 a.m. the fourth 
Saturday each month. Next fair is Feb. 
22. It’s an easy drive from just about 
anywhere to shop and have lunch (we 
love Slim’s Deep South Bar-B-Q , 319 S. 
Brevard Ave.; 863-494-2332). Info: 863-
993-5105 or arcadiaflantiques.com.   ■

 — Send your event information 
to Scott Simmons at ssimmons@
floridaweekly.com.
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WE ARE RETIRING!

PETERSON & YOUNG 

GOLDSMITHS

10929 N. Military Trail

Palm Beach Garden, FL

Hours: Mon.-Friday 10am - 5:30pm 
Sat. 10am - 3pm; Closed Sundays

Celebration Party

Thursday

Feb. 13th

Friday

Feb. 14th

Saturday

Feb. 15th

ETIRINNNNNNNGG!ETIRRIR NNNNNNNG!

Valentin
e�s Day

SALEOFF*

HUNDREDS OF ITEMS

80%
Up to

for Eric & Lorna�s
Retirement!

Take AnAdditional10% 
offSelect

ItemsONLY 3 DAYS LEFT!

Deli Selections

(

Military Trail

PGA Boulevard

FREE
FREE

KRAVIS CENTER FOR THE PERFORMING ARTS

Choose your seat at the Center’s official website kravis.org
or call 561-832-7469 or 1-800-572-8471
Group sales: 561-651-4438 or 561-651-4304

Irish Rovers Farewell Tour
Sun., Feb. 16 at 6 pm

Like a fine Irish whiskey, the Irish Rovers keep improving with age. Now, after dozens of albums 

and a slew of TV specials, the Rovers are making their final tour before they hang up their  

Aran knit sweaters for good. But until that moment, they are infusing every show with the same wit, 

energy and pure Celtic charm that first captivated audiences nearly 50 years ago.  

Just like their signature song, “The Unicorn,” they are pure magic.

Young Artists Series

Kristin Lee, Violin
A South Florida Debut

Praised by The Strad for her “mastery of tone and rare mood in a performer of any age.”  

Bach / Sonata No. 1 in B minor for violin and keyboard, BWV 1014

Szymanowski / Myths, Op. 30

Wagner / Abumblatt 

Ives / Violin Sonata No. 4 (“Children’s Day at Camp Meeting”)

 / Violin Sonata in E-flat Major, Op. 18

Series sponsored by 

Concert with support from 

SPANK! The Fifty Shades Parody

 

The hilarious musical satire brings the naughty fun of the saucy book to life. (Contains adult 

themes. SPANK! is not associated with, nor authorized by, author E. L. James or Vintage Press.)

Adults at Leisure Series

Roslyn Kind

This multi-talented entertainer has forged a successful career in all facets of entertainment,  

from critically acclaimed recordings to sold-out performances on Broadway, nationally and 

internationally, and in top cabaret and concert venues including Lincoln Center, Carnegie Hall  

and the Plaza Hotel’s legendary Persian Room. Roslyn was just featured on tour  

in the U.S. and Europe with her big sister, Barbra Streisand.

Keigwin + Company

 

“The kinetic delight of Keigwin’s high-powered dancing is infectious, and he 

doesn’t shy away from the ‘e’ word: entertainment.” – DANCE Magazine

 Join us for a free pre-performance discussion on Feb. 14 by Steven Caras at 6:15 pm.

P.E.A.K., Provocative Entertainment At Kravis, is made possible by a grant from the  

MLDauray Arts Initiative in honor of Leonard and Sophie Davis.

Middle school bands set
breakfast/auction fundraiser

SPECIAL TO FLORIDA WEEKLY

Independence Middle School Bands 
will be holding a Pancake Breakfast/
Silent Auction, with live entertainment 
on Saturday, February 22, from 8 a.m. to 
noon, at Independence Middle School, 

4001 Greenway Drive, Jupiter.  
Tickets are $5 reserved in advance 

(email or call ahead) or $7 at the door. 
To reserve tickets in advance, call 

799-7530 or email julie.murray@palm-
beachschools.org ■

PUZZLE ANSWERS
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*One free Carousel ride per person.

SOCIE

Reception honoring Cultural Council of Palm Beach County’s 2014 Muse 

3 5

2 4

1

“Like” us on Facebook.com /WestPalmBeachFloridaWeekly to see more photos. We take mor

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the phot

Send us your society and networking photos. Include the names of  every

1.   Sallie Korman, Annette Freidland and Kathy Derbes

2.  Rena Blades, Bert Korman, Sallie Korman and Susan Lloyd

3.  Bill Meredith and Ginny Meredith

4.  Virginia Mossburg and Dian Baker

5.  Craig Uebel, Elizabeth Neuhoff and Richard Derbes

6.  Andre Kato, Roe Green, Sue Ellen Beryl and Bill Hayes

7.   Ray Graziotto, Terri Graziotto and David McClymont

8.  Jim Karp and Irene Karp

9.  Larry DeGeorge and Suzanne Niedland

10. George Elmore, Marti LaTour and Alex Dreyfoos

11. Janice Barry, Michael Barry, Pricilla Heublein



T�as de Br�il Valentine’s Day Special
Texas de Brazil invites guests for a 
special wine, cocktail and dessert 

pairing. Guests are invited to share 
their experience or love story via 

Twitter or Instagram: @texasdebrazil, #lovemeat. 
Reservations recommended.February 14

y Special

Valentine’s Day Sazil invit

Val

Couples' Wine & W�

Get ready for Valentine’s Day 

with a wax mold of you 

holding your loved one’s hand 

and enjoy a glass of wine.

February 14, 5-8pm

Candles By 

Mimi's Daughter

Red & White 

Valentine's Day Party

Cabo Flats is the home of 

LOVE this Valentine's Day. 

Singles & Couples can join us 

for tequila pours, free shot 

giveaways and more!

February 14, 10pm-cl�e

Cabo Flats

Te
sp

pair
the

Valentine’s Day in the RA

RA Sushi is offering a 

special 3-course 

Valentine’s Day menu all 

weekend long. Treat your 

sweetie to a fun dinner 

for two for just $30! 

Feb. 14-16

Vale

week

swe

for

Love is in the Air

Make a dinner reservation 

by 2/12 and receive a 

complimentary lo
ng-stem 

rose on Valentine's Day. 

February 14

MJs BistroBar

ffering a 

urse 

Party
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 more!

m-cl�e

Valentine’s Day SpecialBuy one get one half price for all artists in our general studio! Call for reservations 561-630-3450.
Go van Gogh

ousel ride per person.
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CIETY

Reception honoring Cultural Council of Palm Beach County’s 2014 Muse Award nominees, at the home of Patrick Park

7 9 11

6 8 10

e more society and networking photos at area events than we can fi t in the newspaper. 

w the photo albums from the many events we cover. You can purchase any of the photos too.

veryone in the picture. E-mail them to society@fl oridaweekly.com.

LUCIEN CAPEHART PHOTOGRAPHY
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■ AQUARIUS (January 20 to Feb-
ruary 18) You might want to ask a 
friend or relative for advice on an ongo-
ing personal matter. But be careful not 
to give away information you might 
later wish you had kept secret.

■ PISCES (February 19 to March 
20) Use the weekend for a creativ-
ity break to help restore your spiritual 
energy. Once that’s done, you’ll be back 
and more than ready to tackle whatever 
challenge you need to face.

■ ARIES (March 21 to April 19) 
Try to say as little as possible about the 
work you’re doing through the end of 
the month. Then you can make your 
announcement and accept your well-
deserved plaudits.

■ TAURUS (April 20 to May 20) 
You face a more difficult challenge than 
you expected. But with that strong Tau-
rean determination, you should be able 
to deal with it successfully by week’s end.

■ GEMINI (May 21 to June 20) 
Before you act on your “feelings” about 
that upcoming decision, it might be 
wise to do a little fact-checking first. 
You could be very much surprised by 
what you don’t find.

■ CANCER (June 21 to July 22) 
A recent workplace success can open 
some doors that were previously closed 
to you. On a personal level, expect to 
receive some important news from a 
longtime friend and colleague.

■ LEO (July 23 to August 22) Put 
your wounded pride aside and do what 
you must to heal that misunderstanding 

before it takes a potentially irreversible 
turn and leaves you regretting the loss 
of a good friend.

■ VIRGO (August 23 to September 
22) One way to kick a less-than-active 
social life into high gear or rebuild an 
outdated Rolodex file is to throw one 
of your well-organized get-togethers for 
friends and associates.

■ LIBRA (September 23 to Octo-
ber 22) Getting out of an obligation 
you didn’t really want to take on can 
be tricky. An honest explanation of the 
circumstances can help. Next time, pay 
more attention to your usually keen 
instincts.

■ SCORPIO (October 23 to Novem-
ber 21) Use your Scorpion logic to push 
for a no-nonsense approach to a per-
plexing situation. This could help keep 
present and potential problems from 
creating more confusion.

■ SAGITTARIUS (November 22 
to December 21) A friend’s problem 
might take more time than you want 
to give. But staying with it once again 
proves the depth of your Sagittarian 
friendship and loyalty.

■ CAPRICORN (December 22 to 
January 19) The Sea Goat can benefit 
from an extra dose of self-confidence to 
unsettle your detractors, giving you the 
advantage of putting on a strong presen-
tation of your position.

■ BORN THIS WEEK: You get great 
joy out of creating beautiful things and 
sharing them with others who appreci-
ate them. ■

PUZZLES

HOROSCOPESMOUNTAIN OPENINGS

By Linda Thistle

★ ★ 

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 

v SEE ANSWERS, B9v SEE ANSWERS, B9
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and

Offering Private:

Personal Training

Yoga

Meditation 

Massage

And Small Group:

Yoga

Mat Pilates

focusedfitnesspalmbeach.com

Harbour Financial Center 

2401 PGA Boulevard, Suite 154

Palm Beach Gardens, FL 33410

561-766-1367

you learn about Ms. Simses, you see ele-
ments of her own life incorporated into 
the book’s plot.

Her book’s lead character, Ellen Bran-
ford, is a successful Manhattan attorney, 
engaged to marry a partner who works 
at her firm. 

Ms. Simses herself is a lawyer mar-
ried to another lawyer. Like Ellen, Ms. 
Simses hails from a New England town. 
They even share a love for listening to 
old jazz standards and taking photo-
graphs (Ms. Simses is a self-proclaimed 
shutterbug).  

But, unlike her character Ellen, Ms. 
Simses says she’s never had a situation 
happen where she visited another town, 
got out of her element, and found a new 
life.

Out of her element is one way to put 
it. In the book’s opening chapter, Ellen 
plummets into the cold, dark sea after 
stepping out onto an old dock to take a 
photo of her grandmother’s hometown. 
Her near drowning in the book’s first 
chapter quickly reveals Ellen’s downfall 
is her pride. 

And as Roy Cummings, a local car-
penter, dives in after Ellen to rescue 
her, she can’t help but choke out what a 
great, championship swimmer she was 
during prep school, as if to somehow 
lessen her humiliation at completely 
overlooking the dock’s “No Trespass-
ing” sign. 

“I wanted her to literally be a fish out 
of water in the first chapter,” says Ms. 
Simses. “I wanted her to be very differ-
ent from the man she meets in Maine 
who’s a small-town guy. She has a jour-

ney to go through, and her pride closes 
her mind to a lot of the benefits of this 
small town she lands in. … It blocks her 
view for quite awhile of what this place 
is really like. It creates a lot of room 
for humor and misunderstanding, and 
things that can create an interesting, 
fun story.” 

The story was brought to Little, 
Brown and Company by author James 
Patterson, whose prolific writing career 
has scored him the Guinness record for 
the most No. 1 New York Times bestsell-
ers of any author. 

Mr. Patterson and Ms. Simses run in 
the same circles in Palm Beach, but his 
willingness to meet with her after his 
wife, Sue, shared Ms. Simses’ book with 
him blew her away. 

“I came (to Patterson’s house) with 

my laptop under my arm so I could take 
down every word. I told him I thought 
I was meeting the Oracle at Delphi 
because he’s a master at this stuff,” she 
recalls. 

Mr. Patterson gave Ms. Simses advice 
and thought tips. He helped strengthen 
the book’s story. She calls it a “one in a 
million chance,” and emphatically says, 
“It was a combination of one of the most 
exciting days of my life. … I’ll never 
forget it.”

Inspiration for “The Irresistible Blue-
berry Bakeshop and Café” came from a 
radio interview Ms. Simses heard one 
day in which an elderly woman’s dying 
request is to erase her computer’s hard 
drive. 

Ellen’s grandmother’s dying wish is 
the impetus for what is supposed to be a 
quick trip to Beacon. Outside of quintes-
sential grandmother Ruth, much of the 
book’s charm lies in its writing. 

“I like writing about small-town life 
and I like putting people right into the 
scene. I’ve had many people tell me that 
they felt like they were going on a trip 
when they read the book,” Ms. Simses 
says.  “You can take a little journey, you 
can get away from the hectic everyday 
life. You can go to this small town Bea-
con, Maine.

“When I’m thinking about writing 
something, I see it as a scene, and the 
characters are puppets that I can move 
around,” Ms. Simses says. “I think that 
makes the book a little different. You set 
scenes people can see, and they can feel 
themselves being there. That gives it its 
own style.”  ■

— “The Irresistible Blueberry Bake-
shop and Café” is available for pur-
chase on amazon.com, Barnes & Noble, 
and IndieBound. For a list of upcoming 
appearances, visit marysimses.com.

SIMSES
From page 1

The South Florida Fair is planning 
an event of a different kind — Blue-
grass and Bar-B-Que — slated for Feb. 
28 through March 2 in the historic 

Yesteryear Village 
at the South Florida 
Fairgrounds, 9067 
Southern Blvd., West 
Palm Beach. 

Sponsored by 
Coca-Cola, Ford and 
Kubota, the family-
oriented event will 
showcase top-notch 
bluegrass music 
featuring headlin-
ers Ricky Skaggs, 
a 14-time Grammy 
Award winner, at 
7:30 p.m.,  Feb. 28 and 
Grammy Award-win-
ning multi-instru-
mentalist Sam Bush, 
7:30 p.m. March 1. 

Local bands 
include Pine Island 

Express, Keith Bass & the Florida Blue-
grass Express, Mathew Sabatella and the 
Rambling String Band, Atlantic Blue-
grass Band, Dusty Road Rangers, Up 

Root Hootenanny, Myakka River Blue-
grass Band, Little Roy & Lizzy, Highway 
41 South and Shadetree Pickers.

 Other activities will include a variety 
of foods and delicacies, jam sessions, 
a Green Market, arts and crafts, old-
fashioned games for the kids, vendors 
of all kinds, and a car show on March 1. 
Backpacks, food or glass containers and 

alcohol are pro-
hibited.

 To learn about 
Yesteryear Vil-
lage’s Bluegrass 
and Bar-B-Que 
s p o n s o r s h i p 
oppor tun i t i es , 
call 790-5233 or 

email theresa@southfloridafair.com  or 
tim@southfloridafair.com. 

Vendor applications can be down-
loaded at www.southfloridafair.com or 
contact the fair at 561-790-5245, or email 
lorie@southfloridafair.com.

 The event will be open 4 p.m.-10 p.m. 
Feb. 28.; 11 a.m.-10 p.m. March 1 and 11 
a.m.-5 p.m. March 2. Admission is $15 
and free for children 2 and younger. 
Parking is free. Camping is $35 per 
night.

For more information, call 793-0333. ■

Fair plans Bluegrass & Bar-B-Que 
at Yesteryear Village

SPECIAL TO FLORIDA WEEKLY

SKAGGS

BUSH

561-557-2881
Live Oak Plaza 9249 Alt A1A, North Palm Beach

Buying single items to entire estates 7 Days A Week

30% - 50% OFF 30% - 50% OFF

Mon.-Fri. 10:30-5:30, Sat. 10-5 and Sun. 11-4

 
Estate and Decorative Furniture - Fab & Funky Accessories

VALENTINE’S DAY SALE
THURSDAY 2/13 - SUNDAY 2/16
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classicalsouthflorida.org

Classical Music.

It’s In Our Nature.
Just like all of us, classical music lives 

and breathes. Make it part of your lifestyle. 

Tune to Classical South Florida on the 

radio or online. It’s in your nature.

Wounded Warriors of South Florida is not affiliated with Wounded Warrior Project. 

FLORIDA WRITERS
Crossing the borders of difference 

and indifference, fear and fulfillment

■ “Adventure Philanthropist: 
Great Adventures Volunteering 
Abroad” by Erin Michelson. emComm 
LLC. 258 pages. Trade paper, $16.95.

Not long ago, a 
woman in her mid-40s 
with a highly success-
ful professional career 
in finance, decided to 
change her life. The 
change did not come 
without prepara-
tion: She had already 
traveled widely and 
worked with philan-
thropic enterprises. 
She had already put together a start-up net-
work of can-do contacts for her new path. 

In 2010, Erin Michelson went into action, 
creating for herself “the opportunity to 
wander the globe and open up my mind 
and heart to worlds I never knew existed.”

Her memoir of nonstop activity through 
2011 and 2012 is the substance of her highly 
original and exciting book. Its arrange-
ment is thematic rather than chronologi-
cal. In organizing her activities as a vaga-
bond explorer and philanthropic agent, 

Ms. Michelson explores the meanings of 10 
key emotions we all share. Essentially, she 
lays out a process of remaking her identity 
through setting goals, taking action and 
constantly learning. 

She names her chapters for the above-
mentioned emotions: “Hope,” “Humility,” 
“Awe,” “Fear,” “Joy,” “Anger,” “Surprise,” 
“Pain,” “Love” and “Gratitude.” 

Her adventures focused on visiting 
places where essential needs are unmet 
— places including Ethiopia, Mozambique, 
Laos, Nepal, Honduras, Zambia, Lebanon, 
Uganda, Egypt, Borneo, Zambia, Vietnam, 
Sri Lanka, Bolivia and Finnish Lapland. 
Believe it or not, there are another dozen 
locations in Ms. Michelson’s grand tour 
of lands were people are limited by short-
ages of every kind, including shortages of 
respect, self-worth and security. 

In almost every case, the Adventure 
Philanthropist attaches herself to an enter-
prise that is already trying to meet needs: 
establishing housing and schooling for 
abused women and children, for example, 
and correcting abuses of the environment 
that diminish the quality of life, or provid-
ing medical care in regions without suffi-
cient health systems (or even safe drinking 
water) and creating new local industries 
to improve economic opportunity, and so 
forth. 

She seeks out and meets true heroes in 
these places, people making the often lone-
ly and against-the-odds efforts to repair 
the world through selfless, determined and 

philJASON
pkjason@comcast.net

MICHELSON
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courageous action.  Ms. Michelson learns, 
participates and counsels. She shares useful 
skills in asset building, management and 
marketing to provide necessary tools for 
these philanthropic initiatives. 

Now, most importantly, she tells us 
about these places, problems and people. 
She offers her own experience as one tem-
plate for getting others involved. 

And it’s not just the reward of giving 
— the do-gooder satisfaction — that her 
book makes appealing. It’s also the growth 
in self-knowledge, the detailed learning of 
a range of disciplines, the resilience and 
endurance in the face of seemingly intrac-
table situations. It is the truly spiritual 
exhilaration of risk-taking. It is the elation 
of positive outcomes. It is making a differ-
ence, and making it almost every day. 

Before beginning her two-year mara-
thon of helping and giving, Ms. Michelson 

recruited supporters. She also set aside 
funds of her own and collected more to 
be given to recommended organizations 
that she would evaluate first-hand. The 
last 12 pages of the book are an annotated 
index of global humanitarian organiza-
tions. Interested readers can find contact 
information for these groups along with 
ways to contribute financial aid and vol-
unteer time. 

“Whether it’s a battered beginning, 
entrenched illiteracy or grinding pov-
erty,” she writes, “I have met those who 
found strength not just to survive, but 
to marshal their lives with creativity, 
conviction and compassion. I was lucky 
to find such inspirational peopled living 
in the bustling city of Jerusalem, high in 
the Himalayan mountains and along the 
sweaty Mosquito Coast. I was fortunate 
to have unbridled experiences of won-
der and awe.”

“Adventure Philanthropist” is Ms. 
Michelson’s way of motivating like-

minded individuals. It is also a bold col-
lection of exciting, suspenseful and vivid 
tales. Based in Naples, she continues her 
mission through the website www.goerin-
go.com. ■

— Phil Jason, Ph.D., United States Naval 
Academy professor emeritus of English, 
is a poet, critic and freelance writer with 
20 books to his credit, including several 
studies of war literature and a creative 
writing text.
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Erin Michelson will discuss and sign copies of 
“Adventure Philanthropist” from 11 a.m. to noon 
Saturday, Feb. 22, at Vineyards Park Commu-
nity Center, 6231 Arbor Blvd. in Naples. All are 
welcome. Seating is limited. RSVP by emailing 
info@GoErinGo.com.
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4200 Congress Avenue (I-95 Exit #63, west 1 mile)

LAKE WORTH

www.duncantheatre.org  |  

Can�t Miss Concert Event!

Weekend  FAMILY FUN!

Dinosaur Zoo LIVE
 

Direct from Australia, Erth�s DINOSAUR 

ZOO Live� brings an awesome array 

of prehistoric creatures to life on stage. 

From cute baby dinos to teeth-gnashing 

giants, your family will observe and  

interact with extraordinary, life-like  

creatures in this highly imaginative,  

entertaining and educational live show.

Women of Ireland

Lovers of Celtic music are in for a special treat when Women of 

Ireland, comprised of the best female performers within the Irish 

musical tradition performing alongside other world class musicians, 

singers & dancers, makes its Duncan Theatre debut! This full scale 

stage production produced in Ireland has been described as  

�mesmerizing� by the Irish Examiner and the talent of the cast as 

�superhuman at times�gripping� by the Sarasota Herald Tribune.

The multi-talented, saucy Sherrié 

has starred on TV (Sundance  

Channel�s Girls Who Like Boys  

Who Like Boys), the Broadway 

stage and country radio since  

being discovered at age 14 as 

Johnny Cash�s opening act on his 

Australian tour. In addition to her 

hits - �Lucky In Love,� �One Solitary Tear� and �Never Been Kissed� her 

songs have been recorded by the biggest stars in Nashville including  

Tim McGraw (�Shotgun Rider�); Blake Shelton (�Startin� Fires�); Trace 

Adkins and Blake Shelton (�If I Was A Woman�); and George Strait 

(�Where�ve I Been All My Life�) among many others. In New York  

she received critical acclaim for her portrayal of Bonnie Parker in the  

 

Broadway in �Ring Of Fire.�

 Nashville Singer/Songwriter 

Wednesday 
 

In Stage West Theatre

BEACH READING
‘Behind the Scenes 
at Downton Abbey’

By Emma Rowley, foreword by 
Gareth Neame
(St. Martin’s Press, $29.99)

REVIEWED BY LARRY COX

The concept of the television series 
“Downton Abbey” 
began with a dinner 
and an idea. Award-
winning producer 
Gareth Neame com-
missioned Julian Fel-
lowes to write the 
first episode, which 
was broadcast by ITV 
in Britain. The series, 
now in its fourth sea-
son, is extremely popu-
lar not just in the UK, 
but in America as well.

In this remarkable 
book, Emma Rowley, 
a journalist for The 
Telegraph newspa-
per in London, used 
her unprecedented behind-the-scenes 
access to provide insider informa-
tion, such as the inspiration behind 
the details on screen, the choice of 
locations, the music, and much more. 
Her highly illustrated book is like a 
backstage pass divided into seven main 
chapters: scripts, sets, props, wardrobe, 
hair and makeup, insider knowledge and 
the “Downton Abbey” legacy.

It is the attention to historic detail 

that makes this series such a hit. From 
the period costumes to the historical-
ly correct food being served — both 
upstairs and downstairs — the accuracy 
is astounding. The solidity of the sets 
offers an intimate look at both a place 
and time.

For example, down-
stairs, the floors are 
paved with flagstone 
and the corridors, 
unlike the other rooms 
in the house, have 
lower ceilings that cor-
rectly show the staff 
areas of a working 
country house. It is 
rather claustrophobic, 
especially when you 
put a group of 15 cast 
members in the ser-
vants’ hall. But as Nigel 
Willoughby, director of 
photography, observes, 
if you light everything 
from outside the set, 

and you’re not afraid to let people walk 
through dark areas, it works.

By delving into the secrets, previous-
ly private experiences and tricks of the 
trade involved in producing the series, 
all aspects of the making of “Downton 
Abbey” are documented and examined. 
This fascinating book allows readers 
to learn how the drama is created and 
helps explain why it has become such a 
hit with viewers. ■
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561-203-7965

For Takeout Call

617 N A1A Jupiter, Fl 33477

www.theburgershackjupiter.com

Our signature
blend, premium beef 

comes from the renowned

11am-10pm 7 Days A Week
BURGER

PALM BEACH SOCIETY

Kickoff party for ArtiGras at STORE Self-Storage

“Like” us on Facebook.com /FloridaWeeklyPalmBeach to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

John Couris, Ilan Kaufer and Don Herring

Chris Chilvers and Michelle Chilvers

Rachel Miller, Sandi Miller and Roberta 
Jurney

Steve Wagmeister, Carol Wagmeister, Alisha Parenteau and Elle Morrison

Greg Leach, Dana Middleton and David MiddletonTamra FitzGerald and Jim McCarten

Ed Shea and Nat Nason John Couris, Bert Premuroso and Larry Coomes

Art Cummings, Kerri Allan and Kay Cummings Sharon Kunnemann and Issy Buxeda

Karen Devlin, Jerry Germain, Lisa Fabbro and Erin Devlin

David Middleton and Mike Bauer

Marcie Tinsley and Don Herring
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PALM BEACH SOCIETY
Sunday match, International Polo Club Palm Beach

“Like” us on Facebook.com /FloridaWeeklyPalmBeach to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

Kailey Miller and Kevin Keogh

Lauren Duffy and Michele Jacobs 

Jim Whisenand, Mary Ann Grant, Tao Hua and Fernando Vil

Luiza Clemente and Alberto Calabro

John Wash, Debbie McDonald, Sydney Wolff and Chukker

Micheline Comparey, Richard Comparey, Gundy Laciak and Steven Laciak

Josh Cohen, Venus Williams and Elios Pis

Kelly Feldman, Larissa Colvin and Lisa Edwards

Maribel Lentijo, Jazmin Han Pada and Paola 
Ospina

Jack Lighton, Veuve/Gardens Mall Fashion on 
the Field Winner
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The Dish: Barbecued Half Chicken 

The Place: Mrs. Smokey’s Real Pit Bar- B-Q , 
1460 10th St., Lake Park; 318-5137 or mrssmok-
eys.com

The Price: $7.95

The Details: Scott Howie, aka Mr. Smokey, 
does a fine job with smoked meats, cooking 
them over a hardwood fire until they sing with 
the scent of hickory and oak.

His chicken is no exception to the rule. 
The meat is tender and juicy. Mrs. Smokey’s 

slightly sweet sauce delivers a nice counter-
point to the smoky flavor of the meat.

We especially love the fried biscuits (hey, 
if you’re having barbecue, you might as well 
be really bad), but the crispy coleslaw and 
slightly spicy baked beans are reason enough 
to stop in. ■

— Scott Simmons

FLORIDA WEEKLY CUISINE

Henry Flagler was the founder of 
The Breakers.

So it’s only fitting that one of the 
storied hotel’s newest eateries should 
bear his initials — HMF for Henry 
Morrison Flagler. 

What once served as the main ball-
room of the hotel, HMF has become 
the perfect lounge area for global 
tapas, drinks and a good time, says 
Anthony Sicignano, executive chef at 
The Breakers. 

 “HMF provides a certain kind of 
energy that immediately made it a hit,” 
says Mr. Sicignano. “We brought in the 
best chef, Joey Tuazon, to help with 
the execution of some of the menu 
items that have become popular among 
our guests.”

Joey Tuazon, originally from the 
Philippines, says that he remembers 
helping his aunt around the kitchen 
as well as shopping at the market for 
fresh fish and local produce. 

Although Mr. Tuazon attended the 
University of South Alabama for mar-
keting and moved to Atlanta, where 
he studied interior design, he says he 
can apply his college teachings to his 
cuisine.

“Design is very much like being in 
the kitchen,” says Mr. Tuazon.  “I am 
able to take that artistic ability and 
put it into a dish that tastes and looks 
great.”

Cooking always was a passion, so 
Mr. Tuazon moved to the New York 
area, where he landed a culinary job at 
the Short Hills Five Star Hilton in New 
Jersey. 

After working at the Hilton for about 
two years, he joined the Four Seasons 
culinary team in New York City before 
moving to Miami. 

 “Of course, I didn’t have any formal 
culinary training, but the executive 
chef at the Four Seasons really took me 
under her wing and taught me a lot of 
what I know today,” he says.  

While HMF has only been open 
for 14 months, the restaurant serves 
as “the ultimate Palm Beach cocktail 
party,” says Mr. Tuazon. Mr. Sicignano 
says that HMF, which offers an expan-
sive wine bar and complex yet recog-
nizable food, has become a place that 
people just want to be. 

If you ask Mr. Tuazon his favorite 
pick from the menu, he says that he 
can’t resist Nonnas Meatballs. 

 “Yes, the food is simple, but the way 
we present the food really elevates it 
to a higher degree.” he says. “When 
you take that first bite of the meatball, 
you transcend into a different level and 
it may even bring back memories from 
your favorite childhood dishes.”

Only home probably never was this 
elegant.

 “Working at The Breakers is really 
a dream come true for me,” says Mr. 
Tuazon. “It is a pleasant work environ-
ment where I can work hard but still 
absolutely love what I do.” 

 
Name: Joey Tuazon
Age: 55
Original Home: The Philippines 
Restaurant: HMF, 1 S. County Road, 

Palm Beach; 290-0104 or hmfpalm-
beach.com.

Mission: “Our mission for the res-
taurant is to continue what we’re doing 
and maintaining consistency when it 
comes to food, service, uniforms, etc.,” 
says Mr. Sicignano. “We really hit the 
spot with this new concept, and in 
order for us to see great results, we 
have to deliver.” 

Cuisine: Global tapas
What’s your footwear of choice 

in the kitchen? “I wear Crocs; they’re 
very comfortable.”

What is your guilty culinary plea-
sure? “I just love Vietnamese food!” 
says Mr. Tuazon. 

What advice would you give 
someone who wants to be a chef? 
“You really need to work hard in this 
industry,” says Mr. Tuazon. “The pas-
sion for it needs to come from your 
heart.”  ■

In the kitchen with...

JOEY TUAZON, 
HMF at The Breakers

BY LOREN GUTENTAG

lgutentag@floridaweekly.com

THE DISH 
Highlights from local menus 

SCOTT SIMMONS/FLORIDA WEEKLY

COURTESY PHOTO

Joey Tuazon studied marketing and 
interior design before taking up cooking 
professionally.

Toast the holiday for lovers 
with a lovely wine

However lavishly or modestly you 
plan to celebrate Valentine’s Day, you are 
going to need wine. 

Here are some suggestions for making 
a serious romantic statement or having 
some simple, light-hearted fun.

■ Chateau Calon-Ségur St-Estèphe 
2006 ($90): The heart is on 
the label because the for-
mer owner, who also owned 
Chateau Latour and Cha-
teau Lafite, stated the while 
he made his wine at Lafite 
and Latour, his heart was 
in Calon-Ségur. Deep ruby 
color with fresh flavors and 
aromas of blackberry and 
dark cherries, ending with 
some tannins and juicy fruit 
flavors on a long finish.

■ Chateau Ste. Michelle 
Eroica Riesling 2012 ($20): 
An off-dry and elegant table 
wine with light aroma and flavors of 
citrus and green apple followed by peach 
and tropical flavors. Zesty acidity and 
medium bodied with a clean and crisp 
fruity finish. 

■ Dom Perignon Brut Champagne 
2004 ($160): Probably the most famous 
champagne in the world, from Moet & 
Chandon. Rich and vibrant with aromas 
of fresh flowers joining layers of flavors 
of pear, white peach, and apricots. A 
crisp underlying mineral tone carries 
the long, smoky finish. Showing up with 
a bottle of this will indicate your inten-
tions are serious.

■ Flirt California Red Wine 2011 
($12): I can’t vouch for its taste, but it 
sure makes a statement. According to 
the website: “Flirt is an alluring blend 
of syrah, tempranillo and zinfandel with 
flavors of warm, juicy red plum, baked 
cherry spice and cherry cola layered 
with vanilla and butterscotch. Oak aging 
and a precise blend of quality Mendoci-
no County fruit are responsible for the 
additional layers of complexity and rich 
flavor … Drink responsibly, Flirt freely.”

■ Inniskillin Vidal Ice Wine 2012 
($50 for 375 ml): This white dessert 
wine starts with apricots and peaches on 
the nose. Light honey and candied citrus 
flavors are followed by a warm, sweet 
finish.

■ Montes Purple Angel Carmenere 
Chile 2010 ($60): Rich reddish purple 
color opens up with aromas of plum and 

blackberry, followed on the palate with 
layers of dark cherries and dark fruits 
and ending with spice on the long finish.

■ Quady Elysium Black Muscat 
California 2010 ($15 for 375 ml): This 
dessert wine is dark purple in color and 
has aromas and flavors of roses, figs and 
plums. The sweet, intense flavor is per-
fect with dark chocolates.

■ Sexy Wine Bomb Red Blend, Cal-
ifornia ($10): I haven’t had a chance 
to try this one, but it certainly fits this 
week’s theme. From the website: “Sexy 
Wine Bomb Blends Have More Fun Red 

Blend is a California wine 
that we find to have flavors 
of warm, juicy red plums, 
baked cherry spice and cher-
ry cola layered with vanilla 
and butterscotch. It has lay-
ers of complexity provided 
by nearly two years of oak 
aging and precise blending 
of quality Mendocino Coun-
ty fruit.” A blend of merlot, 
zinfandel and syrah at a rea-
sonable price.

■ Spin the Bottle Cali-
fornia Chardonnay 2012 
($15): Back in the day, playing 

spin the bottle was one way to ensure 
that kissing was not left to chance. This 
label is unique in that it features a bottle 
that shifts position as you view it from 
different angles. The wine starts with 
aromas of citrus and green apple that 
join with flavors of melon and apple. 
Medium bodied, soft in the mouth with a 
pleasing fruity finish.

■ Taylor Fladgate Tawny Port 20 
Year Old ($60): This traditional dessert 
wine from Portugal has a rich, spicy nose 
that starts with fig and honey notes, fol-
lowed on the palate with elegant flavors 
of apricots, mango and spice, ending 
with a long, nutty finish.

■ Veuve Clicquot Rose Champagne 
NV ($75): Attractive light pink in color 
with strawberries and raspberries on the 
nose, mixes on the palate with cherries 
and darker berries. A touch of citrus and 
spice on the long extended finish.

■ Zin-Phomaniac Lodi Old Vines 
Zinfandel 2012 ($12): I haven’t tried this 
one, but its name and a decadent label 
featuring a woman wearing three stra-
tegically placed leaves wins it a spot in 
the lineup. Winemaker’s notes: “A hedo-
nistic wine that offers arousing dark fruit 
aromas, rich, spicy flavors and a bold, 
voluptuous mouth feel. The long, satisfy-
ing climax leaves you begging for more.” 
And on the back label: “The scantily 
clad bottle tempts you… remove the cork 
carefully, slowly, your desire building 
with every twist …” Who could resist? ■
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