
   www.FloridaWeekly.comWEEK OF OCTOBER 10-16, 2013 Vol. IV, No. 1  • FREE

INSIDE

OPINION                         A4

PETS                               A6

HEALTHY LIVING          A16

MONEY, INVESTING  A18

BUSINESS                     A19         

ANTIQUES                    A21

REAL ESTATE               A24

ARTS                               B1

SANDY DAYS                  B2

EVENTS                   B10-11

PUZZLES                       B12

DINING               B15

Society
See who was out and about in 
Palm Beach County. A12, 22-23 

Staging Steinbeck
Dramaworks’ season opener is 
“Of Mice and Men.” B1 w

Power driven
FPL has one of the largest hybrid-
electric fleets in the nation. A19 w

PRSRT STD
U.S. POSTAGE 

PAID
FORT MYERS, FL
PERMIT NO. 715

Kovel on antiques
Antique Wardian cases are 
growing in value. A21 w

Download 
our FREE 
App today
Available on 
the iTunes App 
Store. w

When it comes to Jack Nicklaus, charity 
is a matter of course.

So it stands to reason that the Golden 
Bear, who has pinned his name to all man-
ner of golf accoutrement, now has his own 
line of golf balls.

He hopes his latest venture will simplify 
golf, as well as give back to the game and 
to charity. 

Mr. Nicklaus is introducing three golf 
balls — Nicklaus Black, Nicklaus Blue and 

Nicklaus White — to accommodate three 
skill levels of players, using the traditional 
tees from which they typically play.

“We all know that the game of golf can 
be challenging enough, so we are trying 
to simplify the decision-making process 
of selecting the right golf ball and at the 
same time provide consumers the high-
est-quality golf balls and at a price that 
encourages charitable support,” Mr. Nick-
laus said in a statement. “By buying these 
balls, players will get the added benefit of 
supporting these wonderful charities that 

help children in need as well as the fami-
lies that dearly love them.”

The balls, which will begin shipping 
in November, initially will be sold exclu-
sively online at www.nicklaus.com and 
through golf/pro shops at the more than 
200 Nicklaus Design courses nationwide. 

A percentage from every golf ball sold 
in those shops will be donated directly to 
the Nicklaus Children’s Health Care 

Nicklaus markets new golf ball line to help his foundation

SEE NICKLAUS, A10 w

SPECIAL TO FLORIDA WEEKLY_________________________

BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

FLORIDA HAS ITS SEASONS BACKWARD.
While folks up North were enjoy-

ing the fruits of their gardens this 
summer, Floridians were basking in 
the sun or trying to keep cool in the 
shade while the remains of their gar-
dens withered away.

And now, as Northern growers are 
tilling the remains of this summer’s 
crops into the ground, Florida’s 
growing season is about to get 
underway.

But maybe backward is the way 
to go. 

After all, with that change of sea-
sons comes fresh markets.

SEE HOME GROWN, A8 w

Homegrown

“I’m always looking forward 
to the GreenMarket. I’m 

blessed with a job in which 
I go out and spend my 

Saturdays on the water.”
— Katrina Resch, 

West Palm Beach 
GreenMarket

Fresh vegetables at the Palm Beach Gar-dens market.

Fresh baked goods 
at the Palm Beach 
Gardens market.

Wellington green market
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Major area green markets 
reopen with fare you can’t 

just find anywhere
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Children�s Medical Care

Is Soaring to New Heights.

cardiology &
cardiac surgery

neurosurgery
emergency
trauma care

oncology
neonatal

intensive care
limb reconstruction

& lengthening

Helping a five year old overcome a battle with cancer.

Reconstructing a child�s misshapen leg.

Performing heart surgery on a patient who is only 12 hours old.

Palm Beach Children�s Hospital has elevated the quality of children�s medical care in South Florida.

Our goal:  to provide advanced care that is less invasive, requires less recovery time and alleviates

the need for families to travel.  Palm Beach Children�s Hospital helps ensure that children have

access to the care they need - close to home.

More than 170 doctors  representing 30 specialties.

For your free KITE,
call  5 6 1-84 1-KID S
Scan with your smartphone’s Q R code reade r

New businesses, online fundraising help nonprofits stay on budget

Nonprofits make a budget plan 
annually. They begin the process by 
calculating where they want to go, 
how much it will cost to get there, and 
whether they can raise the funding 
necessary to underwrite the plan. 

They rely on multiple sources of 
funding to finance and sustain the cost 
of doing business. Once the gavel falls, 
and the board approves the budget, 
it becomes the blueprint for guiding 
forward the achievement of the orga-
nization’s aspirations. The budget also 
helps quantify expectations for the 
organization’s future performance. 

If goals accomplished exceed the 
expectations set, so much the better. 
Interim course corrections during the 
year account for the unexpected — a 
grant decline, repair of a leaking roof 
or a windfall gift. Staying on track 
is the task of effective management. 
Woe to the charity that over-estimates 
its opportunities, under-estimates its 
potential risks and liabilities, and fails 
to keep its balance sheet in the black.

It takes a thoughtful process for an 
organization to calculate and arrive 
at an accurate prediction of its future 
income and revenues. This judgment 
call is at the heart of a charity’s fiscal 
challenge. Stewardship in this context 
is adherence to the principle that an 
organization’s burn rate of expendi-

tures does not exceed its projected 
sources of income. 

In the wake of the recession, with 
uncertainties about funding so much 
more pronounced, it has gotten much 
more difficult for nonprofits to main-
tain the exquisite balance between in-
come to out-go. 

To keep the engine running, chari-
ties have an assortment of tried-and-
true development strategies, including 
grant-writing, direct appeals, annual 
and year-end giving, fee income gen-
erated by contract services, and fund-
raising events of every hue and stripe. 

Few have the luxury of income 
streams that are permanently endowed 
and/or fully predictable; and fewer 
still plant the seeds for future harvest 
of planned gifts that provide periodic 
transfusions of additional assets. 

Nonprofits are always on the scram-
ble for funding and competition is 
keener now. Traditional sources have 
either dried up or been heavily eroded 
by an economy unfavorable to non-
profit interests and sustainability. 

These reasons alone are sufficient 
to spur charities onward to seek new 
ideas. 

Online fundraising has seen dou-
ble-digit growth among all nonprofits 
since 2009. It is rare to find a non-
profit nowadays that is not at least 
thinking about ways it can increase it 
virtual audience by having an active 
presence on the web. 

Facebook is one of the options most 
commonly exercised because it is a 
user-friendly way to create a virtual 
space to wage, with limited staff and 

a few mouse-clicks, an on-going social 
media campaign to attract new friends. 

Turning friends into prospective, 
online donors is a powerful motiva-
tor driving the growing use of social 
media by nonprofits to communicate 
and market their charitable brand. 

Social media is one of the more vis-
ible of new-new strategies to open up 
new sources of giving, but nonprof-
its are also in pursuit of other ideas, 
such as fees for services or revenue 
from the sale of goods to customers 
or clients — earned revenue, in other 
words. 

Multiple examples exist in Palm 
Beach County of this kind of entre-
preneurship among nonprofits. The 
approach has the added advantage of 
providing nonprofits a way to achieve 
a double bottom line — to do well 
financially by investing in social good. 

You may be familiar with some 
charities that operate businesses, like 
Goodwill Industries stores and Habi-
tat for Humanities’ Re-store opera-
tions. 

Both recycle and sell donated goods 
and reinvest the income in client sup-
port services and programs. 

There are other lines of business 
such as that of The Lord’s Place, an 
organization dedicated to breaking the 
cycle of homelessness in the county. 

The nonprofit operates the Café 
Joshua Catering Company, a thriving 
enterprise that provides full-service 
catering for businesses and other non-
profit organizations throughout Palm 
Beach County. 

The proceeds from the business 

support the programs and services of 
The Lord’s Place. It also provides the 
organization’s clients on-the-job train-
ing and experience in food preparation 
and service that helps them to secure 
future employment opportunities. 

Non-profit businesses use their 
profits to improve the services they 
provide to the community rather than 
pay dividends to private investors. 

The formula for success requires a 
charity to find the right “fit” and have 
the prerequisite skills, training and 
business expertise. 

A recent article in the Harvard Busi-
ness Review noted that the biggest 
obstacle to scale for the social sector 
is the absence of effective funding 
models. 

The Lord’s Place and charities that 
are similarly blazing new business 
trails may be on to something that will 
solve this development dilemma. ■

 — Leslie Lilly is a native Florid-
ian and past president and CEO of 
the Community Foundation for Palm 
Beach and Martin Counties. Her pro-
fessional career spans more than 25 
years in the charitable sector, lead-
ing major philanthropic institutions 
in the South and rural Appalachia. 
She has written and spoken frequently 
on issues affecting charitable giving 
and the non-profit community and is 
recognized nationally and in Florida 
for her leadership in the community 
foundation field. She resides with her 
family and pugs in Jupiter. Email her at 
llilly15@gmail.com and follow Lilly on 
Twitter @llilly15.
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Mammography

at Palm Beach Gardens Medical  Center

Don’t  let  the  busyness  of l i fe distract  you

from what is  real ly important. . .

pbgmc.com
 

Early detection is  the key in batt l ing breast cancer.   The most important 

screening test  for  breast cancer is  the mammogram. Win the f ight 

against breast cancer by preventing i t .   Make the t ime. Make the cal l .  

Schedule your mammogram screening today.  Cal l  us at . . .

FIVE-STAR RECIPIENT FOR WOMEN’S HEALTH
 FOR 4 YEARS IN A ROW      

 2009 -  2012

RANKED AMONG THE TOP 5% IN THE NATION FOR 
WOMEN’S HEALTH FOR 4 YEARS IN A ROW    

  2009 -  2012

RECIPIENT OF THE HEALTHGRADES WOMEN’S HEALTH 
EXCELLENCE AWARD FOR 4 YEARS IN A ROW    

   2009 - 2012

Call  561.625.5070 
before Oct 31, 2013

& receive your

 free cosmetic bag!

No prescription required for an annual screening mammogram.
For a diagnostic screening a prescription is required. Insurance accepted. $99 cost without insurance.

For any Medicare beneficiary if your cost is not covered by Medicare your cost will be limited to $99. 
 Medicare recipients can chose to pay at the time of service or request that the claim be submitted to 

Medicare to see if it will cover the service.
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amyGOODMAN
Special to Florida Weekly

Herman Wallace, free at last

Herman Wallace died a free man. 
After close to 42 years in solitary con-
finement, with only days to live, federal 
Judge Brian Jackson ordered Wallace’s 
release on Tuesday by overturning his 
1974 murder conviction. He died in 
New Orleans three days later, on Fri-
day, Oct. 4.

Herman Wallace was one of the 
“Angola 3,” along with Robert King, 
who was released from prison in 2001, 
and Albert Woodfox, who remains 
imprisoned in solitary confinement, 
despite having his sentence over-
turned on three separate occasions. 
These three men, all African-American, 
were locked up in what was considered 
America’s bloodiest prison, maximum-
security Louisiana State Penitentiary, 
known simply as “Angola.” The sprawl-
ing prison is on the grounds of a former 
slave plantation, with 5,000 prisoners. 
It’s named for the African country 
where many of its earlier enslaved 
occupants came from. Prisoners toil in 
the prison’s fields, overseen by armed 
guards on horseback. 

Wallace first went to prison for rob-
bery. He, Woodfox and King formed 
one of the first prison chapters of 
the Black Panther Party, organizing 
inmates to oppose the systemic vio-
lence and sexual slavery that pervaded 
the institution. 

Wallace and Woodfox were then con-
victed of the 1972 murder of a young 
prison guard, Brent Miller. No physical 
evidence linked the men to the crime. 
A bloody fingerprint at the murder 
scene, which matched neither Wal-

lace’s nor Woodfox’s fingerprints, was 
ignored by authorities. Wallace and 
Woodfox believe they were targeted 
by officials because of their organizing 
work. After their conviction in 1974, 
they were put in solitary confinement 
along with Robert King, who was being 
punished for another crime, also one 
that he did not commit.

The story of the Angola 3 is told 
in “Herman’s House,” a documen-
tary recently broadcast on the PBS 
series “P.O.V.” It follows the collabora-
tion between Wallace and artist Jackie 
Sumell. She heard Robert King speak 
after his release, and decided to write 
to Wallace. The documentary includes 
Herman Wallace’s voice, from recorded 
phone conversations with Sumell. 

“Jackie, in your letter you asked me 
what sort of house does a man who 
lives in a 6-foot-by-9-foot cell dream 
of?” Herman Wallace says. “In the front 
of the house, I have three squares of 
gardens. The gardens are the easiest 
for me to imagine, and I can see they 
would be certain to be full of garde-
nias, carnations and tulips. This is of 
the utmost importance. I would like 
for guests to be able to smile and walk 
through flowers all year long.”

I interviewed Jackie Sumell the day 
before the surprise announcement of 
Wallace’s release. She said that his 
dream house “will outlive his flesh and 
bones — Herman’s legacy, his com-
mitment to the people and the story 
of his injustice. It’s important to build 
this house in the incarceration capital 
of the world.” Louisiana has the high-
est per-capita incarceration rate in the 
United States, 13 times higher than 
that of China. It also leads the nation 
in people freed after being wrongfully 
convicted.

The Angola 3 were united for the last 
time Tuesday. The prison rules allowed 

King and Woodfox to say their final 
goodbyes to Wallace, not because he 
was leaving prison, but because he was 
dying. By sheer coincidence, that was 
when the judge overturned Wallace’s 
conviction, and they were the ones who 
gave Wallace the news. Robert King 
described their final moments togeth-
er: “Albert’s last words were, ‘Herman, 
we love you, and you’re going to get 
out today.’” King described how Albert 
Woodfox leaned over, hands and feet 
shackled, and kissed Herman goodbye 
on his forehead. Amnesty International 
has called on Louisiana Gov. Bobby 
Jindal to immediately remove Albert 
Woodfox from solitary confinement. 

Wallace was transferred to an ambu-
lance and driven to the Louisiana State 
University Hospital in New Orleans. 
He has dreamed of his release for years, 
and describes it in “Herman’s House”: 

“I got to the front gate, and there’s a 
whole lot of people out there. ... I was 
dancing my way out. I was doing the 
jitterbug. ... I turn around, and I look, 
and there are all the brothers in the 
window waving and throwing the fist 
sign — it’s rough, man. It’s so real. I can 
feel it even now.”

Herman Wallace was strapped into an 
ambulance, not dancing, as he left the 
prison, hanging on to life by a thread. But 
he was free, after almost 42 years in soli-
tary confinement, longer than any other 
prisoner in U.S. history. ■ 

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,000 stations in North America. 
She is the co-author of “The Silenced 
Majority,” a New York Times best-
seller.

Long ago, Ted Cruz earned the hatred 
of every elected Democrat in Washing-
ton. Now, he’s on his way to doing the 
same with nearly every Republican.

He is, to paraphrase Winston 
Churchill’s quip about Secretary of State 
John Foster Dulles, a bull who carries 
a china shop with him. He had barely 
begun his 21-hour filibuster — or, to 
be strictly precise, 21-hour-long speech 
— when he compared his doubters to 
appeasers of Adolf Hitler, and he ended 
it roughly a day later with a prickly 
exchange with Senate Majority Leader 
Harry Reid.

The Cruz eye-rollers had plenty of 
occasions to roll their eyes — perhaps 
no senator has caused so many col-
leagues to mutter under their breaths 
in his first eight months in the world’s 
greatest deliberative body — but the 
conservative grass roots cheered. They 
are desperate for passion and, above 
all, fight, and Cruz delivered them dur-
ing his long hours holding forth on 
C-SPAN2.

We should stipulate upfront that he 
is not going to defund Obamacare. As 
a legislative strategy, the defund effort 
is far-fetched to the point of absurdity. 
The theory is that after a government 
shutdown, pressure becomes so intense 
on Democrats that Reid buckles and 
passes a measure defunding Obamacare, 
and Barack Obama signs it.

Why would a little downside political 
risk in the current confrontation move 
them? We’re talking about a party that 
spent decades trying to pass something 
like Obamacare and a president who 
was content to lose his House majority 
over it.

The Cruz all-nighter wasn’t a leg-
islative tactic so much as it was what 
19th-century anarchists called “the pro-
paganda of the deed.” It made a point. 
It dramatically reaffirmed Republican 
resolve to repealing Obamacare. It also 
saved Cruz’s reputation among the tea-
party conservatives. By spending nearly 
an entire day attacking Obamacare on 
the Senate floor, Cruz demonstrated 
enough gutsiness to take the sting out of 
his imminent defeat.

In the longer run, the outcome in 
the short term is irrelevant to Cruz’s 
stature as a conservative leader. No one 
asked whether Ronald Reagan had suc-

cessfully blocked the ratification of the 
Panama Canal Treaty in 1977 when he 
ran for president in 1980. For that mat-
ter, no one asked whether Sen. Barack 
Obama had successfully defunded the 
Iraq War in 2007 when he ran for presi-
dent in 2008.

Obama’s example is instructive: When 
before have we heard of a new senator 
capturing the imagination of his party’s 
base, establishing an unimpeachable 
standard of purity on a hot-button issue 
absolutely essential to it and beginning 
to run for president shortly after arriv-
ing on the national scene?

Who knows whether Cruz ultimately 
tries the same thing? But the scoffers are 
probably the same kind of people who 
chuckled at backbencher Newt Gingrich 
giving speeches to an empty House 
chamber on C-SPAN so many decades 
ago. Gingrich was playing an outside 
game, and so is Cruz. The disdain for 
him among insiders will be inversely 
related to the admiration for him among 
the much more important outsiders.

They will sustain him in a crusade 
against Obamacare that, alas, will extend 
long beyond this fall’s fiscal fights. ■

—  Rich Lowry is editor of the Nation-
al Review.
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OCTOBER EVENTS 
National Breast Cancer Awareness Month

Nights At Niedland
It’s a pink-tastic party! Join us for a special night out in honor of Breast Cancer Awareness Month. Event includes: 

Wine & Chocolate Appetizers & Pink Champagne Breast Health Information & Risk Assessments Boutique Shopping 
Physician Meet & Greet Juicing & Healthy Cooking Demo & Tasting KOOL 105.5 Guest Appearance by Sally Sevareid 
Raffl e Prizes & Giveaways Makeup & Skin Care Demos with Samples Chair Massage  30-Minute Mammograms. 

Thursday, Oct. 24, 2013 | 5:30 p.m. – 7:30 p.m. | Niedland Breast Screening Center, 11310 Legacy Place, Suite 110, 
Palm Beach Gardens

Brake For Breakfast
Join KOOL 105.5 and Jupiter Medical Center’s Comprehensive Breast Care Program for Brake for Breakfast. 
Make a quick pit-stop on your way to work. Drive through for information on women’s breast health, pick up a 
complimentary goody bag and insulated lunch bag fi lled with breakfast items.

Wednesday, October 30, 2013 | 6:30 a.m. - 9 a.m. | Abacoa Shopping Center on the corner of Military Trail  & 
Donald Ross Road in Jupiter (East parking lot by Jupiter Medical Center’s Urgent Care Center.)

Key To The Cure Charity Shopping Event
Join Saks Fifth Avenue in Palm Beach Gardens for its annual Key to the Cure Event. Two percent of purchases 
from the Charity Shopping Weekend (Wednesday, October 16, 2013 to Sunday, October 20, 2013) will be 
donated to the Kristin Hoke Breast Health Program at Jupiter Medical Center, as well as 100% of the local proceeds 
from each limited edition t-shirt ($35) sold. For questions or to purchase tickets,  please call (561) 263-5728 or 
visit jmcfoundation.org. 

Key To The Cure Private Cocktail Reception
Wednesday, October 16, 2013 | 5:30 p.m. – 9 p.m. | Saks Fifth Avenue, Gardens Mall, 3101 PGA Boulevard, 
Palm Beach Gardens | $40 per entry ticket | $75 per couple entry

FREE Concert For Breast Cancer Awareness Month
 Free concert from The Party Dogs  Face painting  Balloon sculpting  Raffl e prizes  Pink cookies   

 This event is in partnership with the Abacoa Food Truck Invasion. Bring the whole family - and 
don’t forget to wear your PINK! For more information visit jupiterbreastcare.com/events, 
facebook.com/jupitermedical or call (561) 263-2896.

Friday, October 11, 2013 | 6 p.m. – 9 p.m. | Abacoa Town Center, Jupiter

Making Strides Against Breast Cancer 
Join Jupiter Medical Center at the American Cancer Society’s Making Strides Against Breast Cancer 

and help us continue to save lives and create a world with less breast cancer and more birthdays. For more 
information or to register for a team, visit jupiterbreastcare.com/events or facebook.com/jupitermedical.

Saturday, Oct. 19, 2013 | 9 a.m. walk begins | Meyer Amphitheatre, 105 Evernia St., W. Palm Beach

Mandel JCC debuts academy of continuing 
education with open house on Oct. 10

SPECIAL TO FLORIDA WEEKLY

The Mandel JCC in Palm Beach Gar-
dens is hosting an open house for its 
new Academy of Continuing Education 
on Thursday, Oct. 10 at 7 p.m. The open 
house will celebrate the debut of the 
Academy and provide guests with an 
exclusive first look at what classes the 
program offers. Fall classes begin Oct. 
22 and are held at the Mandel JCC on 
Tuesdays and Thursdays through Dec. 
19.

The Academy features a dynamic 
range of educational courses for adults 
in three, 9-week semesters during the 
Fall 2013 season. Classes are orga-
nized in six tracks: Arts, Contemporary 
Issues, Humanities, Judaic and Israel, 
Science and Wellness. The Academy 
gives adults the opportunity to rekindle 
previous passions, ignite new interests, 
stay involved in current events and meet 
new people. 

“Whether an everyday subject about 
computing or finance or family relation-

ships, to exploring the secrets of the 
universe, or insights into Jewish tradi-
tions, the Academy offers area access to 
experts in each field,” said Bob Maurer, 
chairman of the program, who is also 
president and founder of American Cor-
poration for Education and Training, in 
a prepared statement.

For more information on the Acad-
emy of Continuing Education, see www.
JCConline.com/mandel or call 689-7700. 
The Mandel JCC is located at 5221 Hood 
Road, just west of Central Boulevard. ■

Get Florida Weekly 
delivered to your 
mailbox for only

$2995
*

PER YEAR

*Rates are based on standard rate postage. A one-year in-county 
subscription will cost $29.95 to cover shipping and handling. Call for 

out-of-county and out-of-state postage and pricing options.
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www.FloridaWeekly.com 
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PET TALES

Tick tactics
More ticks mean year-round preventive measures 

are a must for dog and cat owners
BY KIM CAMPBELL THORNTON

Universal Uclick

In the span of less than a week, I found 
two ticks on my dog Harper, a Cavalier 
King Charles spaniel. In 25 years of dog 
ownership, that was a first. We live in 
Southern California, so ticks are a fact of 
life, but Harper doesn’t typically go into 
areas where ticks are found. We don’t 
have a yard, and she’s not allowed on local 
hiking trails. I can only surmise that the 
ticks hitched a ride on me — ick! — after 
a hike and made their way onto Harper.

Tick populations are increasing. And 
there aren’t just more of them; they’re 
being found in more places than in the past, 
says veterinary parasitologist Dr. Susan E. 
Little of Oklahoma State University. Mild-
er winters; more white-tailed deer, which 
carry the tiny arachnids; and increasing 
development in formerly rural areas are 
among the factors in the ticks’ spread.

Like me, you might never have had 
to worry about ticks before, but now is 
a good time to talk to your veterinarian 
about their prevalence in your area. Many 
tick species have moved out of their 
original habitats, carried away by migra-
tory birds, coyotes and deer. One or more 
species of ticks can now be found in every 
state, including Alaska and Hawaii. Ticks 
used to be active from spring through fall, 
but warmer winters mean that some spe-
cies are staying active as late as February, 

depending on 
where they are 
located. 

That’s bad 
news, since ticks 
are major carri-
ers of diseases 
that affect both 
humans and dogs 
and cats. Most 
of us are famil-
iar with Lyme 
disease, but ticks 
also transmit 
Rocky Mountain 

spotted fever, ehrlichiosis, babesiosis and 
Cytauxzoon felis, which infects cats. The 
ticks that primarily transmit these debili-
tating and sometimes deadly diseases are 
the black-legged tick (Ixodes scapularis), 
the Lone Star tick (Amblyomma america-
num) and the American dog tick (Derma-
centor variabilis).

Protect yourself and your pets from 
tick-borne diseases with the following 
measures:

■ Provide all your pets with lifetime 
parasite control. “We always say to treat 
every pet every month all year long,” Dr. 
Little says. Dogs and cats don’t spread 
tick-borne diseases directly to their own-
ers, but they can acquire diseases from 
ticks as well as bring ticks into the home 
or yard. And just because your dog or cat 
stays mainly indoors or lives in a certain 

geographic region doesn’t mean he’s not 
at risk. 

■ Ask your veterinarian which ticks 
and tick-borne diseases are common in 
your area and which product is best for 
protecting your animals. The information 
may have changed since you last learned 
about ticks.

■ Apply tick-prevention products on a 
regular schedule. It’s no longer effective 
to try to time parasite control to start in 
spring and stop after the second killing 
frost. 

■ Check your dog or cat for ticks any-
time he has been outdoors. Keep a tick-
removal device on hand and know how 
to use it.

■ Make your yard less welcoming to 
ticks by removing leaf litter, mowing the 
lawn frequently, keeping landscaping 
free of tall grass and brush, and fencing 
your yard to prevent incursions by deer 
and other animals that carry ticks. A 
three-foot swathe of wood chips or gravel 
between your lawn and wooded areas 
won’t keep ticks away, but it does serve 
as a visual reminder that you are entering 
the tick zone.

■ Use insect repellent on yourself and 
wear protective clothing.

■ After a hike or other outdoor excur-
sion to tick-friendly wooded areas with 
tall grass, give yourself a cursory exami-
nation for the little bloodsuckers, so you 
don’t drive them home to your pets. ■

Depending on where 
you live in the United 
States, there are six to 
eight major tick species 
and many minor ones.

>> Tashi is a 3-year-old neutered domestic 
shorthair. Tashi is a bit shy, but after a while 
warms up to people.

To adopt: The Peggy Adams Animal Res-

cue League, Humane Society of the Palm Beaches, is 
located at 3100/3200 Military Trail in West Palm Beach. 
Adoptable pets and other information can be seen at 
hspb.org. For adoption information call 686-6656.

>> Frankie is a 
neutered male with blue 
eyes, approximately 3 to 
4 years old. He’s deaf, but 
gets along just fi ne! He’s 
very friendly, and really 
enjoys human contact.

>> Tiny is a beautiful 
spayed female tortoise-
shell, approximately 1 
year old, with distinctive 
markings. She’s a small 
girl, very mellow, and 
likes her “quiet time”.

To adopt: Adopt A Cat is a no-kill, free-
roaming cat rescue facility located at 1125 Old Dixie 
Highway, Lake Park. The shelter is open to the public 
Mon-Sat, noon to 6 p.m. For additional information, 
and photos of other adoptable cats, see our website at 
www.adoptacatfoundation.org, or visit us on Facebook 
(Adopt A Cat Foundation). For adoption information, 
call 848-4911 or 848-6903.

Pets of the Week
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Get Back in the Game Full 
Chiropractic  & Physical 

Therapy Facility
Treat Neck Pain, Back Pain and Sciatica caused by

WITHOUT THE USE OF DRUGS, INJECTIONS OR SURGERY

WE ACCEPT THESE INSURANCES

DR. MICHAEL PAPA 
Chiropractor Clinic Director 

Over 20 years in 
Palm Beach County

DR. BRUCE GOLDBERG
Chiropractor, Acupuncture

G I F T  C E R T I F I C A T E

This certii cate applies to consultation and examination and must be presented on the date 
of the i rst visit. This certii cate will also cover a prevention evaluation for Medicare recipients 
The patient and any other person responsible for payment has the right to refuse to pay, 
cancel payment or be reimbursed for any other service, examination or treatment that is 
performed as a result of and within 72 hours of responding to the advertisement for the free, 

discounted fee or reduced fee service, examination or treatment. Expires 11/07/2013.

$150
V A L U E 

$150
V A L U E 

2632 Indiantown Road
Jupiter
561-744.7373

9089 N. Military Trail, Suite 37
Palm Beach Gardens
561-630-9598
www.PapaChiro.com

today.  
 

cash rates.

~ Chiropractic & Physical Therapy Insurance List ~

  21 y/o and younger

  Casualty 

   Partnership
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Friday, October 25, 2013

THE 4TH ANNUAL 
HAPPY CAMPER HALLOWEEN BASH

FEATURING:

Tickets available at 

Dinner, dancing and auctions 
will raise funds for cat shelter

The Adopt A Cat Foundation will 
hold its 6th annual Spa’CAT’Ti dinner 
at 6 p.m. on Saturday, Oct. 19 at Moose 
Lodge #2010 in Palm Beach Gardens.

For $25 — $10 for children 10 and 
under — attendees will be treated to 
a spaghetti dinner and an evening of 
entertainment including live music, 
dancing, silent auctions, raffles and 
door prizes. Music will be provided by 
the band “A Little Knight Music.”

Tickets can be purchased at the Adopt 
A Cat Thrift Store, 804 U.S. Highway 1, 
Lake Park, or by calling 351-1504 or 848-
4911. Tickets will also be available at the 
door on the night of the event.

Moose Lodge #2010 is located at 3600 
RCA BLVD., Palm Beach Gardens.

Adopt A Cat Foundation is a no-kill, 
free-roaming cat rescue and adoption 
facility located at 1125 Old Dixie High-
way, Lake Park. For information, see 
www.adoptacatfoundation.org, or Face-
book (Adopt A Cat Foundation).■ 

COURTESY PHOTOS

The fundraiser spaghetti dinner will help cats like these, that need forever homes.

Frances

Handsome

LizzieTango
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“I’m always looking forward to the 
GreenMarket. I’m blessed with a job in 
which I go out and spend my Saturdays 
on the water,” said Katrina Resch, who 
supervises the West Palm Beach Green-
Market, the area’s oldest and largest 
market, which kicked off Oct. 4 along the 
city’s waterfront.

Ms. Resch said the market will bring a 
record number of vendors this year.

“I’m most excited that we have a 
record number of vendors this season,” 
she said. “We are starting out with a hun-
dred, and 25 are new, which is awesome.” 
The market itself started in October 1994.

Lake Worth will open its Farmers Mar-
ket Oct. 12 just east of the Intracoastal 
Waterway. It will open with about 45 
vendors; organizers expect that number 
to grow to 60 once season comes into 
full swing.

“It’s season No. 8 in Lake Worth,” said 
Peter Robinson, the market’s director, 
and onetime director of the West Palm 
Beach GreenMarket. “I’ve been gone 
from West Palm for 10 years. It’s wild. 
Unbelievable, and I was 10 years at West 
Palm.” He also oversees the Wellington 
Green Market, which opens Nov. 9.

“It’s a tightly knit family,” he said, add-
ing that he still keeps in touch with ven-
dors from his days in charge of the West 
Palm Beach GreenMarket.

Of the Palm Beach Gardens market, “I 
was there on opening day 12 years ago,” 
said Christy Wolnewitz, a recreation 
coordinator for the city of Palm Beach 
Gardens who oversees the GreenMarket. 

“It’s near and dear to my heart. We have 
from the beginning 12 years ago gotten 
great support from every part of the city, 
including the mayor and the council.”

The greenmarket was a novel concept 
20 years, when these local markets first 
began to emerge. Never mind that Palm 
Beach and Martin counties were among 
the state’s agricultural hubs. Growers and 
retailers simply did not showcase the 
local produce they do now.

There was no outlet for locally pro-
duced artisanal cheeses or herbs. And 
forget about the spice rubs, jellies and 
soaps that shoppers have come to expect 
in markets from Tequesta to Boca Raton, 
West Palm Beach to Wellington.

Building a community
There was no outlet for a vendor like 

Jamal Lake, co-owner of Ganache Bakery 
Café, which sells cakes and such. 

“At first, the coconut water was the 
main thing,” said Mr. Lake, who has had a 
concession at the greenmarket for seven 
years. “Then we added a few more juices 
and rum cake.”

He and cake artist Joan Lewis-Clarke 
are known for the elaborately decorated 
cakes they sell through Ganache. It’s an 
opportunity to do what they love, and 
the greenmarket advances that.

“What I like about it most of all, it’s a 
good market to expose our products to 
high-end clients,” he said. The West Palm 
Beach market attracts customers from 
all over the county, and it gives Mr. Lake 
and Ms. Lewis-Clarke an opportunity to 
network.

“ Most of the people are like a little 
family. Outside the greenmarket, we 
network. It’s really good for network-
ing and community and being in a little 
family almost. We’ve created a bunch of 
relationships with a bunch of the cus-
tomers,” Mr. Lake said. “I’ve seen babies 
when they’re just born and now they’re 
5, 6 years old and still love the coconut 
water.”

People know him for that product.
“I’ll be at church and they’ll be like, 

‘Oh, you’re the coconut guy,’” he said.
That’s part of the charm of a local 

market.
“The vendors are what makes the 

event. They go through a pretty selective 
screening process to get into the event,” 
said West Palm Beach’s Ms. Resch.

“The West Palm market is great,” said 

Mike Vining, one of the partners in Two 
Friends Pepper Jelly. “It’s one of the best 
markets we sell our jellies at.”

Mr. Vining’s wife, Karen Vining, and 
Marcia Hendry-Coker, make up the Two 
Friends in the company name.

In addition to making three varieties 
of pepper jelly, including a pinot noir 
and jalapeño, they also own a deli in 
south Stuart called Two Friends Breaking 
Bread. 

“Every time we’re at the market, it’s 
a great venue. There are lots of a great 
people. It’s really enjoyable being there,” 
Mr. Vining said.

They also sell their jellies at the B&A 
Flea Market in Stuart and at the Gardens 
GreenMarket.

West Palm Beach’s market is on Satur-
days and the Palm Beach Gardens market 
runs on Sundays, offering vendors an 
additional venue for sales.

“They’re pretty similar. There’s a lot of 
vendors,” Mr. Vining said. “It gets a lot 
of people that show up there. It’s a nice 
venue. It’s right near the ballpark. The 
area is really nice.”

Organizers make it easy for vendors, 
too.

“The people that run it are really 
friendly, helpful, putting tents up, what-
ever. They’re both excellent markets to 
be at,” Mr. Vining said.

And organizers love hearing that.
“We are very proud of our market and 

our vendors and what we’ve grown into,” 
said Palm Beach Gardens’ Ms. Wolne-
witz. 

And the moment for which she waits 
each Sunday? 

“Once the market is set up and running 
and we’re ready to open and it’s 8 o’clock 
and we’ve been there since 5, and it’s 
organized chaos. It’s set up and the music 
is playing, and people are smiling, that’s 
my favorite part,” Ms. Wolnewitz said.

The venues do not hurt, either. 
West Palm Beach now holds its green-

market at its new Waterfront Commons, 
which offers views of the Intracoastal 
Waterway and Palm Beach beyond. 
And the Gardens market, which draws 
upward of 120 vendors, is convenient for 

customers and vendors alike. Both of 
those are held on weekend mornings.

But Harry Welsh’s Jupiter Green & 
Artisan is an evening affair held Fridays 
along the town’s Riverwalk.

The Intracoastal views and the sunsets 
can be beautiful.

There is “nothing better than watching 
the boats go by as the sun goes down,” 
Mr. Welsh wrote in an email. 

“We will be including more food items 
— specialty and concession,” he wrote. 
“The Friday night market lends itself to 
stepping out to the market before, dur-
ing or after supper to browse the various 
vendors’ products.”

Looking beyond food
His market goes beyond the usual 

fresh foods to include fashion, home and 
pet items.

That seems to cut across all of the 
markets.

“We did open up an all-natural cate-
gory, which allows for people who hand-
make products out of 100 percent natural 
products,” said West Palm Beach’s Ms. 
Resch.

Look for other items that complement 
food and other fare sold at the markets. 
A wood turner will be selling at West 
Palm Beach, as will a potter who will 
demonstrate his skill.

That’s what sets the markets apart.
“We have live music every Sunday,” 

said Palm Beach Gardens’ Ms. Wolne-
witz. “We have an assortment of vendors. 
We have had crafters, we try to do live 
demonstrations once a month. We want 
to make it an appealing event for people 
to come out to.”

Mr. Robinson said visitors can expect 
some old favorites to return to the Lake 
Worth Farmers Market.

“The Taco Boys are back. They’re 
just incredible fresh local tacos that are 
creative. I have located the boys. They 
weren’t with us last year, but they’re back 
this year, so I’m ecstatic,” he said, adding 
that foodies from across the region came 
to the market each week just to feast on 
the tacos.

“We also have the Southern gourmet 

GREEN MARKET
From page 1

Area greenmarkets
Now open
>> West Palm Beach GreenMarket — 9 
a.m.-1 p.m. Saturdays through May 31, Water-
front Commons, downtown West Palm Beach. 
Free parking at the Banyan Boulevard and 
Evernia Street garages. Info: wpb.org/greenmar-
ket or wpb.org/waterfront.
>> Palm Beach Gardens GreenMarket 

— 8 a.m.-1 p.m. Sundays through May 4, 
Burns Road just east of Military Trail, behind 
the Municipal Complex. No dogs allowed. Info: 
PBGFL.com/greenmarket.
>> Green Market at Abacoa — 9 a.m.-1 
p.m. Saturdays, Abacoa Town Center, Town 
Center Drive, Jupiter. Info: abacoa.com.
>> Jupiter Green & Artisan Market — 
5-9 p.m. Fridays, Riverwalk Events Plaza, 150 
S. U.S. 1, Jupiter. Info: (203) 222-3574 or visit 
www.harrysmarkets.com.

Opening Oct. 12
>> Lake Worth Farmers Market — 9 
a.m.-1 p.m. Saturdays through April 26, 1 S. 
Ocean Blvd., Lake Worth. It’s immediately east 
of the Intracoastal Waterway on the north side 
of Lake Avenue. Info: lakeworthfarmersmarket.
com.

Opening Oct. 19
>> Tequesta Green Market — 9 a.m.-1 
p.m. the third Saturday of each month through 
April 19 at Constitution Park, 399 Seabrook 
Road. No dogs allowed. Info: Tequesta.org.
>> Delray Beach GreenMarket — 9 a.m.-2 
p.m. Saturdays through May 10, Old School 
Park, 95 NE First Ave., downtown Delray Beach. 
Info: delraygreenmarket.com.

Opening Oct. 20
>> Royal Palm Beach Green Market — 9 
a.m.-1 p.m. Sundays through April 27, Royal 
Palm Beach commons Park, 11600 Poinciana 
Blvd., Royal Palm Beach. Info: rpbgreenmarket.
com.

Opening Nov. 9
>> Wellington Green Market — 8 a.m.-1 
p.m. Saturdays through April 26, Wellington 
Community Center, 12165 Forest Hill Blvd. Info: 
wellingtongreenmarket.com.

COURTESY PHOTOS

West Palm Beach GreenMarket
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Palm Beach

1800 Corporate Blvd., N.W.
Suite 302
Boca Raton, FL 33431
561.665.4738

Fort Lauderdale

200 East Las Olas Boulevard
19th Floor
Fort Lauderdale, FL 33301
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chef Shirley, who will be back with her 
shrimp and grits and Southern special-
ties. And we’ll have the world’s best 
empanadas from Buenos Aires Kitchen,” 
he said.

He promises there will be plants with 
a pedigree and more.

“My orchid man, Bud Martin, he’s 

back. He’s a long-time vendor in this 
community. He lives in Sanford, Fla., 
drives down Friday night, does the mar-
ket, then drives back,” Mr. Robinson said. 
“He’s also a national bromeliad expert 
who chaired their national convention. 
The backgrounds for so many of these 
vendors are interesting.”

“Look for Galaxy Gourmet, which is a 
local catering business, which brings in 
artisan cheeses — American-made blue 
cheeses, Cheddars that are unbelievable,” 
he said.

Those in addition to the locally harvest 
Palm Beach County organic and non-
organic vegetables that will be available 
for sale.

Mr. Robinson said he spends two hours 
each Saturday at the Lake Worth Farmers 
Market and two hours at the Wellington 
Green Market. He has hired a manager 
for each market to ensure vendors and 
customers are happy.

Growing Wellington
In Wellington, “there’ll be over 10 

growers of vegetables and plants — no 
re-sellers,” he said. “I’m all growers in 
that market. … The person in the booth 
has dirty fingernails because they have 
grown what was sold. This has been my 
dream forever. This year, I’ve created it 
at Wellington.”

He expects the Wellington Market to 
open its third season with 45-50 vendors, 
then grow to 60 or more once season is 
in full swing.

The sponsorships don’t hurt, either. 
Ms. Wolnewitz said Palm Beach Gardens 
will count on HealthSource Chiropractic 
and Progressive Rehab and Schumacher 
Automotive to help out this year. And 
Mr. Robinson said he had received a 
sponsorship for the market from the 
Grand Champions Polo Club and from 
“Audi, as in the car,” he said. “It’s cer-

tainly not the biggest, but it’s one of the 
best.”

He sees the markets, and perhaps espe-
cially the Wellington market, as opportu-
nities to help vendors grow.

Mr. Robinson’s proudest achievement?
“The incubation of businesses, which I 

love, and I’ve been able to do that quite a 
bit in Wellington,” he said.

He brags a little.
“I’ll have the only market in Palm 

Beach County with 100 percent growers, 
no re-sellers.”

That’s a claim that cannot be verified.
But what is certain is this: Even in the 

heat of the day, the customers will come. 
They’ll shop, they’ll graze and form 

relationships.
And maybe, just maybe, they’ll eat a 

little better when they get home. ■

COURTESY PHOTOS

Jupiter Green and Artisan Market

COURTESY PHOTOS

Lake Worth and Wellington markets
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877-930-SFRO
www.SFROLLC.com

(7376)

 You�ve Taken
Care of

     Yourself  
Now Let the Experts in 
Breast Cancer  Treatment 
Take Care of  You.

The American Cancer Institute predicts that, 
despite a healthy lifestyle, more than 200,000 
women in the U.S. will contract breast cancer 
this year. That’s why at South Florida Radiation 
Oncology, our team of radiation oncologists renders 
the most technologically advanced treatments in the 
field, including protocol-based IMRT, TrueBeam™  
and partial breast irradiation.  

Our medical staff — together with you, your 
specialist and primary care physician — will 
collaborate and select the best treatment option 
for your particular diagnosis as well as your 
personal requirements. At South Florida Radiation 
Oncology, we recognize that every patient is an 
individual, with unique treatment needs and a 
distinctive lifestyle. 

Call South Florida Radiation Oncology and let us 
take gentle, compassionate and effective care of 
you today so you can get back to taking care of 
yourself tomorrow.

Get Back to Living Your Life.

Foundation to support pediatric pro-
grams and hospitals nationwide, while 
visitors to Nicklaus.com will have the 
ability to support the foundation with 
voluntary contributions.

 “The idea of creating three balls 
corresponds to the teeing areas golfers 
typically play. The Nicklaus White ball 
is designed for the players who might 
typically play the forward or white tees. 
Nicklaus Blue is designed for players 
who would typically play the middle or 
blue tees. And, finally, Nicklaus Black 
is designed for the single-digit or bet-
ter golfer who generally plays from 
the back tees,” Mr. Nicklaus said in the 
statement.

The introduction of a Nicklaus-
designed and branded golf ball is the 
latest venture since Mr. Nicklaus part-
nered with Howard Milstein in 2007 
to further the growth of the company. 
Howard Milstein is chairman and CEO 
of New York Private Bank & Trust, 
and is actively involved in the Nicklaus 
Companies as co-chairman along with 
Mr. Nicklaus.

Over the decades, Mr. Nicklaus has 
exhibited a passion for introducing and 
growing the game worldwide. He has 
been a trustee and national co-chair for 
The First Tee, and this year he launched 
an initiative with SNAG (Starting New 
At Golf) called the Jack Nicklaus Learn-
ing Leagues, which gives children ages 5 
through 12 the opportunity to be intro-
duced to the game at parks and recre-
ation facilities nationwide. 

He also was a “Global Ambassador” 
for the game’s unified campaign to have 

golf returned to the Olympic Games. In 
July, he received the Ambassador of Golf 
Award, presented annually to a person 
who fosters the ideals of the game on 
an international level and whose con-
cern for others extends beyond the golf 
course.

With accessibility and growth of the 
game paramount, the online model will 
save golfers money by reducing hidden 
distribution costs typically built into 
golf balls sold through traditional retail 
channels, according to the statement 
from Mr. Nicklaus. 

For example, Nicklaus Black will sell 
in pro shops for $50 a dozen, but while 
that is the recommended price when 
sold through Nicklaus.com, visitors to 
the site will pay $32, plus a voluntary 
contribution of up to $20 for those who 
can afford a donation. Nicklaus Blue and 
Nicklaus White are priced at $46 in pro 
shops, but on Nicklaus.com, visitors pay 
$28 plus the optional contribution. 

This distribution approach lets people 
buy the balls in a way that encourages 
them to support the Nicklaus Children’s 
Health Care Foundation, which champi-
ons the health, safety and well being of 
children nationwide. During a month-
long pre-order period, customers can 
order the ball for discounted introduc-
tory prices of $30 (Nicklaus Black) and 
$26 (Nicklaus Blue and Nicklaus White).

“My partner, Howard, who is a well-
known philanthropist, emphasized from 
the start that if our company entered 
the golf ball business, it was going to be 
with a philanthropic vision,” Mr. Nick-
laus said in the statement. He, along 
with his wife, Barbara, established the 
foundation in 2004. 

To learn more about the new Nick-
laus Golf Ball, including product specs, 
features and benefits, or to order, see 
nicklaus.com. ■

NICKLAUS
From page 1

COURTESY PHOTO

The three different golf balls are for different skill levels of play. Jack Nicklaus said the differ-
ent golf balls will simplify the game for golfers, as well as provide funds for the charity that 
helps pediatric hospitals, and children and their families.



24 Hour Emergency Care

Our emergency facilities are open 24 hours a day for the treatment of emergent 
medical conditions in adults and children. We provide the same emergency care that 
patients receive in our hospital based emergency room, only closer to home. As an 
of-site emergency room, we ofer a uniquely convenient, comfortable and welcoming 
atmosphere, with minimal wait time.

Physicians at JFK Emergency Care are Board Certified in Emergency Medicine and are 
committed to providing our patients with the highest level of care and personalized 
attention. We’ll have your child back on the playground in no time.

Mainstreet at Midtown  
4797 PGA Boulevard

Palm Beach Gardens, FL 33418 
561-548-8200

Shoppes at Woolbright 
10921 S. Jog Road  

Boynton Beach, FL 33437 
561-548-8250 

WHEN KIDS NEED GREAT EMERGENCY CARE, WE ARE HERE.

Ailiated with The Children’s Hospital at Palms West

To Speak to a Nurse 24 Hours a day or for a Physician Referral,  
please call 561-548-4JFK (4535).
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PALM BEACH SOCIETY
Mangrove Group, Hanley Center Foundation’s young professionals’ group, season kickoff at Nick & Johnnie’s

Alyse Reiser, Ashley Poulter and Katie Merwin

Jane Woodfield and Joe Morin

Colleen McCaffrey and Kelly Colamarino Debra Barron and Todd Barron

Joseph Chase and Alexandra Hui Michael Barron and Brenna Barron

Steven Colamarino and Clark Appleby Michael Noparstak, Catherine Kent and Luis Rodriguez

“Like” us on Facebook.com /PalmBeachGardensFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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1210 South Old Dixie Highway, Jupiter, Florida 33458 • jupitermed.com/ortho

The Anderson Family Orthopedic & Spine Program       Certifi ed by the Joint 
Commission for Total 
Joint Replacement for 
Hips, Knees and 
Shoulders

Recipient of the 
HealthGrades® 

“America’s 50 Best” 
AwardTM for 3 Years 
in a Row (2011-2013)

“Having a patient navigator walk me through this journey 
made my experience unforgettable. She was my lifeline.”

                                                                                                              –Walter Wang

 He reached out to Judy Dellosa, Orthopedic & Spine Nurse Navigator, and she walked him through the entire experience – from pre-op 
classes, to surgery and rehabilitation.

Judy served as Walter’s advocate, communication hub and clinical resource. Today, Walter is pain-free and back to globe-trotting.
From Pre-hab to Re-hab, Nobody Does Orthopedics Better Than JMC. 
To learn more about our comprehensive orthopedic program, call Judy Dellosa, Orthopedic &  Spine Nurse Navigator, at (561) 263-3633 or 

visit jupitermed.com/ortho. To fi nd an orthopedic or spine surgeon who’s right for you, call our Physician Referral Service at (561) 263-5737.

• Total Shoulder, Hip & Knee Replacement   • Sports Medicine   • MAKOplasty® Partial Knee Resurfacing   • Spine Surgery   • Athroscopic Shoulder Repair 
• hana® Table for Anterior Hip Replacement 

This Nature Walk Made Possible By The Orthopedic & 
Spine Program at Jupiter Medical Center. Walter Wang is a world traveler 
who loves fi shing and hiking in exotic locations. When hip pain caused Walter to cut back on traveling and walking required a cane, he knew he 
needed help.   

Back Pain? We Can Help.  Back pain affects 8 out of 10 people at some point in their lives. If you suffer from back pain 
join us for a discussion regarding minimally-invasive surgical techniques for the relief of back pain. Bring your MRI or CT scan to 
receive a complimentary review by Dr. Biscup.  Featuring Robert Biscup, MS, DO, Board Certifi ed, Orthopedic Surgery. 

Friday, October 11, 2013 | 3:00 p.m. to 4:30 p.m. | Raso Education Center, Clarke Auditorium

Advances In Hip And Knee Surgery  If you suffer from hip or knee pain, there are surgical advances in the fi eld of 
orthopedics happening each and every day. Join us to learn about the latest techniques, including MAKOplasty® for partial knee 
resurfacing and the hana® Table for anterior hip replacement, and fi nd out if these treatment options are right for you.  Featuring 
Andrew Noble, MD, Board Certifi ed, Orthopedic Surgery.

Tuesday, October 15, 2013 | 6:30 p.m. to 7:30 p.m. | Raso Education Center, Clarke Auditorium

Space is limited. Registration is required. Visit jupitermed.com/events or call (561) 263-2628.

Nonprofit Bella’s Angels names board of directors for 2013-2014
SPECIAL TO FLORIDA WEEKLY

Bella’s Angels, a local nonprofit, has 
established a board of directors for 
2013-2014. Bella’s Angels offers support 
to families of children with life-long 
disabilities and was founded by Kerry 
Cavallo in 2005. 

Ed Tancer will serve as board chair-
man, and Patti Hamilton, Wade Litch-
field, Daniel Martell, Steven McCraney, 
Patrick Rooney Jr., and Alyson Seligman 
will serve as board members. 

The board will join Ms. Cavallo, exec-
utive director Deborah Jaffe, and past 
president Michelle Gonzalez in raising 

funds to cover medical expenses and 
provide family services. 

Mr. Tancer is a shareholder at Gun-
ster law firm in West Palm Beach. 

Ms. Hamilton is the vice president 
of marketing and communications at 
Southern Waste Systems. 

Mr. Litchfield is vice president and 
general counsel for Florida Power & 
Light Company (FPL) with responsibil-
ity for all FPL legal matters..  

Mr. Martell is the president and CEO 
of the Economic Council of Palm Beach 
County, a not-for-profit, non-govern-
mental, non-partisan organization. 

NAIOP’s Central Florida Chapter 

named Mr. McCraney 2012 Developer 
of the Year. 

He is president and CEO of McCraney 
Property Company (MPC) and is active 
in numerous professional and non-prof-
it organizations, including University of 
Florida’s Bergstrom Real Estate Advi-
sory Board, Young Presidents Organiza-
tion and The Place of Hope Leadership 
Advisory Council.

Mr. Rooney, a representative in the 
Florida House (District 85), is president 
of the Palm Beach Kennel Club and 
managing director and president for 
Rooney’s Gastropub. 

He serves as a director for the Autism 

Project of Palm Beach County and is a 
founding board member for Potentia 
Academy.

Ms. Seligman is owner and president 
of Seligman Brand Strategies, a public 
relations, marketing and digital media 
firm in Palm Beach Gardens. 

She volunteers her time with the 
Women’s Foundation of Palm Beach 
County, the Happy Camper Foundation, 
Mandel JCC and the Jewish Federation 
of Palm Beach County.

To learn more about Bella’s Angels, 
see www.bellasangels.org or call 373-
4823. ■



VIA PALACIO  MIRASOL
Nestled on close to 3/4 of an acre in prestigious cul-de-sac, this exquisite custom 5BR/7.5BA Casto estate features the longest water
frontage in Mirasol at 233 ft. Nearly 6,300 sq. ft. under A/C on one level.. Golf membership. Available furnished. 

Offered At $3.85M Linda Bright 561.629.4995

YOUR MIRASOL REALTY TEAM

THE COUNTRY CLUB AT MIRASOL
AND

FITE SHAVELL & ASSOCIATES

Are Pleased To Announce The New 
On-Site Luxury Real Estate Company Of Mirasol

LINDA BRIGHT  

561.629.4995

STEVE MENEZES  

561.339.2849

SUSAN HEMMES 

561.222.8560

ELISA COMORAT  

561.676.9474

FEATURED

LIS
TIN

G

www.MirasolRealty.com      11300 Mirasol Blvd. Palm Beach Gardens       561.622.7070



216 LOCHA DRIVE
One of the only remaining custom estate lots. With rear SE
exposure, this vacant parcel offers expansive golf and water views.
Two lots that can also be subdivided. Web ID 3037 $2.495M

123 ECHO LANE
Charming 3BR home situated on cul-de-sac offers spectacular golf
course views. Lovely outdoor entertaining area. Recently renovated
kitchen. New hardwood floors. Web ID 3012 $1.199M

100 TERRAPIN TRAIL
Custom built 4BR/3BA sits on an oversized
lot. Ideal for vacationing or full time residence.
14’ ceilings and hardwood floors. Master suite
offers lake views. Web ID 2938 $1.099M

116 TERRAPIN TRAIL
Custom 4BR/5.5BA with pristine lake views.
Light & bright. Relaxing Florida room with wall
to wall sliding glass doors overlooks tropical
pool/spa area. Web ID 3032 $1.05M

152 SOTA DRIVE
Desirable oversized lot with lake views. Full
set of architectural drawings for a custom
estate incl. Luxury golf club community with
all the amenities. Web ID 2853 $749K

107 SOTA DRIVE
Rare opportunity to build your dream home
on this vacant lot and a half.  Beautiful lake
views with a desirable southeastern
exposure. Web ID 2822 $749K

118 WEOMI LANE
Immaculate 3BR/3BA home including
courtyard area with heated pool/spa perfect
for entertaining. Impact glass, French doors
and marble floors. Web ID 2878 $749K

104 LANITEE CIRCLE
One of the last vacant cottage lots. Priced to
sell! Build your custom cottage on this vacant
parcel on private cul-de-sac. Short golf cart ride
to activities center. Web ID 2944 $119,500

YOUR LOXAHATCHEE CLUB TEAM

DEBBIE DYTRYCH

561.373.4758

PAULA WITTMANN

561.373.2666

ADAM JACKSON

561.543.7606

The Preferred

Real Estate Firm Of

www.FiteShavell.com561.655.6570       101 N. County Rd., Palm Beach 11237 US Hwy 1, N. Palm Beach       561.694.6550
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Sibling relationship is a legacy we should cherish

“Dara, Dara, Dara.” “Dara, this. Dara, 
that.” 

John and Gloria exchanged exasper-
ated groans. Their mother, Edith, was at 
it again. Couldn’t she hear herself? They 
couldn’t stand listening to their mother 
regale them, once again, with stories 
about their sister Dara’s job, Dara’s 
wildly successful husband, or Dara’s 
overachieving children. 

Yes, of course, John and Gloria knew 
their mother loved them all. But didn’t 
she realize that her other children and 
grandchildren were pretty special, too? 
Didn’t their mother know that it had 
to hurt like hell, when she was so busy 
boasting about Dara that she often over-
looked the accomplishments of the rest 
of the family? 

It’s not that John and Gloria hadn’t 
attempted to explain their hurt and 
frustrations to their mother. It’s just 
that nothing sunk in. Edith would 
become indignant and would vocifer-
ously defend herself, insisting she was 
the paragon of fairness, and loved each 
and every one of her family members 
equally. 

Worse yet, after a particularly heated 
exchange, she had even accused them 
of being mean-spirited and jealously 
ganging up on their sister. She once 
again recanted Dara’s many wonderful 
qualities and accused them of rebuffing 
Dara’s many efforts to be close. John and 
Gloria found it infuriating.

While, at times, Edith did a good 
job at being even-handed, she probably 
couldn’t help herself. She had no idea 
that everyone could see the way her 
eyes lit up when she saw Dara.

We may convince ourselves that we’re 
adults and that these things shouldn’t 
bother us anymore. We may promise 
ourselves that this time we’ll handle 
ourselves differently: We won’t react, 
provoke, or fall into the childish pat-
terns.

But somehow or other, when we inter-
face with our families, it doesn’t take 
much for the old childhood jealousies 
to come roaring back with a vengeance.  

There has been much written about 
the impact of siblings on our psyches. 
Sibling relationships are often the lon-
gest interpersonal relationships that 
most of us will ever have. These are the 
folks who knew us from way back when, 
and also have shared interactions with 
many important people in our lives, for 
better or worse! Whether these con-
nections have been deeply rewarding 
or seriously flawed, siblings share an 
interconnected legacy.

Because our sibling relationships are 
usually our first interpersonal   experi-
ences (outside of parental bonds), these 
relationships largely shape our view of 
self and others. There are many fac-
tors that will influence the intensity 
of the sibling bond: including, but not 
limited to birth order, genetics, indi-
vidual temperament, the individual’s 
gender, relationships and events outside 
of the family, the way the individual is 
treated within the family, and the eth-
nic and socio-economic environment. 
And because family structures are fluid, 
each child’s experience may be differ-

ent — when each child is born, the fam-
ily may be facing different stresses and 
challenges.

It’s important to further note that, 
independent of parental influences, 
brothers and sisters often strive to dis-
tinguish themselves from each other, 
often competing to best each other 
by interpersonal, athletic and academic 
achievements. This sibling competition 
is often the catalyst to form separate 
identities and personalities.

We certainly cannot minimize the 
impact of the “perceived” relationship 
between our sibling(s) and our parents. 
Perceived is highlighted because the 
parental-child relationship is a compli-
cated mix of each person’s actual behav-
ior and the “perceived” sense of how they 
think they are being treated emotionally. 

Most parents will profess to love their 
children equally and will insist they 
are not only treating their children the 
same, but fairly. It is very difficult for 
any parent to consider that they may 
have shown favoritism, and in the pro-
cess may have caused undue hurt. Nor 
would they like to own that they’ve in 
any way instigated angst in their chil-
dren’s ongoing relationships.

However, from a very early age, many 
young people have radars up, watching 
to see how they are being treated, and 
comparing this to how they perceive 
their siblings are being treated. They 
quickly learn the family culture, and can 
differentiate parental reactions to their 
mishaps, and watch to see if parental 
favor is meted out to the others’ advan-
tage. In many instances, the sibling 
interaction can become a blueprint for a 
pattern of relating to important people 
outside of the family — whether roman-
tic, friendship or workplace related.

Because these patterns may be so 
deep-seated in our personalities, identi-
ty and world-view, it can be understand-
ably quite difficult, if not impossible, to 
shift to a different perspective. How-
ever, when familial relationships have 
been particularly stressful or painful, 
there might be a strong incentive to gain 
insight, and to make realistic changes. 
Some siblings are able to have mature, 
heartfelt conversations as adults, with 
the aim of smoothing rough edges, and a 
desire to carve new possibilities. 

Some may say: “You pick your friends, 
not your family.” This expression can be 
quite instructive in guiding us through 
the sibling drama. We are born into our 
families, and may have limited, or no, 
ability to effect significant changes in the 
dynamics. Accepting the realities, and let-
ting go of grudges, requires flexibility and 
a willingness to forgive and/or apologize.

However, when we strive to fill our 
lives with gratifying relationships and 
meaningful pursuits, we often take 
important steps to build a full life apart 
from our family of origin. It is within 
our reach to “pick” gratifying connec-
tions that may hopefully lessen the pow-
erful sting of hurtful family wounds. ■

— The example at the beginning of 
this column is fiction.

— Linda Lipshutz, M.S., LCSW, is 
a psychotherapist serving individuals, 
couples and families. A Palm Beach Gar-
dens resident, she holds degrees from 
Cornell and Columbia and trained at the 
Ackerman Institute for Family Therapy 
in Manhattan. She can be reached at 
630-2827, online at www.palmbeach-
familytherapy.com, or on Twitter @
LindaLipshutz.  
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NIH launches first national Down syndrome registry
The National Institutes 

of Health has launched 
DS-Connect, a Web-based 
health registry that will 
serve as a national health 
resource for people with 
Down syndrome and their 
families, researchers and 
health-care providers.

“The Down syndrome 
community has voiced 
a strong need for a cen-
tralized, secure data-
base to store and share 
health information. DS-
Connect fills that need, 
and helps link individu-
als with Down syndrome 
to the doctors and scien-
tists working to improve 
their health and quality 
of life,” said Yvonne T. 
Maddox, deputy direc-
tor of the NIH’s Eunice 
Kennedy Shriver National 
Institute of Child Health 
and Human Development, 
which funded and devel-
oped the registry.

Participation in the reg-
istry is free and voluntary. Individuals 
with Down syndrome, or family mem-
bers on their behalf, may sign up to cre-
ate personalized profiles with informa-
tion about their health histories, includ-
ing symptoms, diagnoses and medical 
visits. The website has been designed to 
ensure that all information remains con-

fidential. The site will separate users’ 
names from their health information, 
so that individuals may compare their 
health information with that of all other 
participants in an anonymous manner.

If participants give permission to 
be contacted, the registry coordinator 
can inform them of research studies in 

which they may be interested. Results 
from these studies will help researchers 
better understand Down syndrome and 
how to treat its accompanying health 
problems across the lifespan.

“DS-Connect is for people of all ages, 
not just children,” said Dr. Maddox. 
“Right now, we don’t have much data on 

older individuals with Down 
syndrome, and that’s been a 
problem. People with Down 
syndrome are living longer, 
and researchers and physi-
cians will require information 
about the health issues and 
needs of these individuals to 
make recommendations about 
their health care.”

The Down Syndrome Con-
sortium, a public-private 
group established in 2011 to 
foster the exchange of infor-
mation on Down syndrome 
research, will be a critical 
player in helping to dissemi-
nate information about the 
registry to the Down syn-
drome community. The con-
sortium includes individu-
als with Down syndrome 
and their family members, 
representatives from profes-
sional societies and advocacy 
groups, and NIH scientists.

“We’ve been fortunate to 
have so many experts and 
advocates provide input on 
this effort,” said Dr. Maddox. 

“The establishment of this registry is 
a tremendous step forward for Down 
syndrome research, and the resource 
will become all the more beneficial as 
more individuals join in the months and 
years ahead.”

For more information, visit https://
dsconnect.nih.gov. ■
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Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

It’s Local. It’s Entertaining. It’s Mobile.

Jupiter Medical Center events in 
observance of Breast Cancer Awareness 
Month continue.

• Free concert from The Party 
Dogs — Face painting, balloon sculpt-
ing, raffle prizes, pink cookies; event 
is in partnership with the Abacoa Food 
Truck Invasion. Bring the whole family 
and don’t forget to wear pink. For more 
information see jupiterbreastcare.com/
events, facebook.com/jupitermedical or 
call 263-2896.

Friday, October 11, 6 p.m. – 9 p.m., 
Abacoa Town Center, Jupiter.

• Key To The Cure Charity Shop-
ping Event — Join Saks Fifth Avenue 
in Palm Beach Gardens for its annual 
Key to the Cure Event. Two percent 
of purchases from the Charity Shop-
ping Weekend (Wednesday, Oct. 16, to 
Sunday, Oct. 20) will be donated to the 
Kristin Hoke Breast Health Program at 
Jupiter Medical Center, as well as 100 
percent of the local proceeds from each 
limited edition T-shirt ($35) sold. For 
questions or to purchase tickets, call 
263-5728 or see jmcfoundation.org.

• Key To The Cure Private Cock-
tail Reception — Wednesday, Oct. 16, 
5:30 p.m –9 p.m., Saks Fifth Avenue, Gar-
dens Mall, 3101 PGA Boulevard, Palm 
Beach Gardens, $40 per entry ticket, $75 
per couple entry.

• Making Strides Against Breast 
Cancer — Join Jupiter Medical Center 
at the American Cancer Society’s Mak-
ing Strides Against Breast Cancer and 
help continue to save lives and create a 

world with less breast cancer and more 
birthdays. For more information or to 
register for a team, see jupiterbreast-
care.com/events or facebook.com/jupi-
termedical.

Saturday, Oct. 19, 9 a.m. walk begins, 
Meyer Amphitheatre, 105 Evernia St., W. 
Palm Beach.

• Nights At Niedland — It’s a pink-
tastic party! Join JMC for a special night 
out in honor of Breast Cancer Aware-
ness Month. Event includes: tours, wine 
and chocolate, appetizers and pink 
Champagne, breast health information 
and risk assessments, boutique shop-
ping, physician meet-and-greet, juicing 
and healthy cooking demo and tasting, 
KOOL 105.5 guest appearance by Sally 
Sevareid, raffle prizes and giveaways, 
makeup and skin care, demos with sam-
ples, chair massage, 30-Minute Mam-
mograms.

Thursday, Oct. 24, 5:30 p.m.–7:30 p.m., 
Niedland Breast Screening Center, 11310 
Legacy Place, Suite 110, Palm Beach 
Gardens.

• Brake For Breakfast — Join KOOL 
105.5 and Jupiter Medical Center’s 
Comprehensive Breast Care Program 
for Brake for Breakfast. Make a quick 
pit-stop on your way to work. Drive 
through for information on women’s 
breast health, pick up a complimentary 
goody bag and insulated lunch bag filled 
with breakfast items. 

Wednesday, Oct. 30, 6:30 a.m.-9 a.m., 
Abacoa Shopping Center on the corner 
of Military Trail and Donald Ross Road 
in Jupiter (east parking lot by Jupiter 
Medical Center’s Urgent Care Center.)

In observance of Breast Cancer 
Awareness Month, complimentary 
“Connect - Mind, Body, Soul” events 
will be held at The Spa at PGA National 
Resort. Connect - Mind, Body, Soul is 
a personalized coaching program that 
will teach you how to connect with your 
mind, body, and soul on a daily basis. 
You can choose to attend any one of the 

three different session dates in October: 
Wednesday, Oct. 16, 4-5 p.m.; Saturday, 
Oct. 19, 3-4 p.m.; and Wednesday, Oct. 
23, 4-5 p.m.

The speaker will be Heather Lee Bea-
sley, Founder of Connect – Mind, Body, 
Soul. Seating is limited; RSVP by call-
ing 714-3704. For more information, see
connectmindbodysoul. ■

Jupiter Medical Center
Breast Cancer events

Connect mind, body and soul
At The Spa at PGA National

ADVERTISEMENT

Ask The Health & Beauty Experts
ASK THE 

DENTAL EXPERT  

Question: My upper denture makes me 
�Gaggie.� I hear a lot about implants. What 
can implants do for me? Can they be mixed 
with a denture?

Answer: The �gagginess� you get from 
your denture comes from having your palate 
covered. The importance of having a palate 
on your upper denture is to create suction. 
It is this suction that holds your denture in 
place.

An implant is a supportive device. It 
can either support an abutment that holds 
a crown or it can support an abutment that 
retains a denture.  In addition to reinforcing 
a restoration, implants maintain the bone it 
is placed in.

If you place implants in strategic positions 
around your upper arch, you could then hold 
your denture in position and remove the need 
for the palate. This would then allow you 
reduce the amount of plastic your tongue 
feels � improving the feel and comfort of 
your denture and ending your feeling of 
�gagginess.� 

Another benefit of not having a palate to 
your denture is that food will taste better. Our 
palates are covered in tiny taste buds besides 
the ones on our tongues. An upper denture 
covers these, so food has less taste.

Yes, implants can be mixed with your den-
tures. As you can see, implants can provide 
you with more benefits than just retention.

There are also a number of �fixed� options 
available (these are not removable) that 
a skilled implant dentist could offer you 
depending on your personal situation.

Dr. Jay Ajmo earned his Doctor of Dental Surgery degree 

from Emory University School of Dentistry in 1986.  He is 

an active member of The American Academy of Cosmetic 

Dentistry and designated Master Cosmetic Dentist by the 

Rosenthal Institute for Aesthetic Dentistry.

He�s been awarded Diplomate Certification from the Inter-

national Congress of Oral Implantologists, Diplomate from the 

American Dental Implant Association and a Mastership from 

the Misch International Implant Institute. He�s a member of 

The American Academy of Oral Implantologists.Dr. Ajmo is 

Board Certified in IV sedation and maintains an active mem-

bership with the American Society of Dental Anesthesiology.

Jay L. Ajmo D.D.S., P.A.,
Board Certifi ed Sedation Dentist

PGA Center for Advanced Dentistry 

The benefi ts of 
implants  

Jay L. Ajmo D.D.S.,P.A.
PGA Center for Advanced Dentistry
7100 Fairway Dr. Suite 59
Palm Beach Gardens, Fl. 33418

ASK THE 

COSMETIC SURGEON

Treatment for Sleep 
Apnea

Question:  Doctor, What is sleep apnea?

Answer:  Sleep apnea is a condition 
when one stops breathing at night when they 
sleep.  Frequently the spouse will complain 
of loud snoring that keeps them awake.  As 
the snoring intensifies the individual holds 
their breath to the point the listener jostles 
the person to get them to awaken and start 
breathing.  The longer between respirations 
the more serious apnea becomes because the 
heart rate drops and may progress to a heart 
attack!  In it�s milder form the patient will 
awaken tired, fall asleep easily during the 
day even when driving a car.  The reason for 
the excessive fatigue is the individual never 
gets into the REM level of sleep.   REM or 
rapid eye movement is the important period 
of sleep when we �recharge� our batteries.  
If we are continually awakening to start 
breathing our brain never gets the sleep it 
needs.   High blood pressure, headaches, 
depression, weight gain and other serious 
problems develop with sleep apnea.  

A diagnosis of sleep apnea is made from 
the history.  If suspected, a monitored sleep 
study is done that measures the number of 
times the breath is held, level of Oxygen 
saturation, heart rate and time in each level 
of sleep.  Based upon the number of spells 
in a night, the severity of the condition is 
made.  The treatment of the apnea is a CPAP 
machine that blows air into our mouth and/
or nose to keep the palate from blocking the 
airway.  Patients who cannot tolerate the 
CPAP are candidates for surgery.  

Dr. Douglas Dedo,
Board Certifi ed Facial Plastic and 

Reconstructive Surgery, Cosmetic 

Surgery, Head and Neck Surgery and 

Otolaryngology.

Gardens Cosmetic Center 
4060 PGA Blvd. Suite 203
Palm Beach Gardens, FL  33410
561-626-3223
www.gardenscosmeticcenter.com

For more information, please call my 
office for a consultation: 561-776-7112 or 
visit us at palmbeach-sinus-doctors.com.

Dr. Dedo has been serving the South Florida community 

for over 35 years and is Triple Board certified in Facial 

Plastic and Reconstructive Surgery, Cosmetic Surgery, Head 

and Neck Surgery and Otolaryngology.  Dr. Dedo has 

held leadership positions in the American Academy of 

Facial Plastic and Reconstructive Surgery, the local hospital 

community as well as the past President of the Palm Beach 

County Medical Society.  He has written 45 articles and 

chapters for textbooks and medical journals.
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Hanley Center development director in Leadership Florida class
SPECIAL TO FLORIDA WEEKLY

Sarah Alsofrom, 
the executive direc-
tor of development 
and community rela-
tions for Hanley Cen-
ter Foundation, will 
participate as one of 
55 new members in 
Leadership Florida’s 
XXXII Annual Class 
Program. 

Leadership Florida enhances the 
knowledge and leadership abilities of 

Florida’s leaders through educational 
programs and by encouraging collab-
orative work for the betterment of the 
state. To date, more than 1,500 men and 
women have graduated from Leadership 
Florida programs.  

“As such a key component of Hanley 
Center Foundation’s leadership team, 
we know that Sarah’s selection is well 
deserved,” said Rachel Docekal, Hanley 
Center Foundation CEO, in a prepared 
statement. “We are so proud of her 
ongoing commitment to leadership and 
the quality of life in Florida. We could 
not be more delighted that she has 

accepted this great honor.” 
The Foundation is devoted to helping 

the Hanley Center offer hope to those 
affected by alcoholism and drug addic-
tion. The Foundation’s philanthropy 
efforts support the treatment, educa-
tion and community programs offered 
by Hanley Center as well as funding of 
capital projects. Hanley Center, located 
in West Palm Beach, offers a broad spec-
trum of programs based on the most 
advanced research in the disease of 
addiction, offering the most innovative 
and effective age- and gender-specific 
treatment programs.  

A West Palm Beach native, Ms. Also-
from joined the Hanley Center Founda-
tion in 2012, and is responsible for orga-
nizing and implementing all develop-
mental fundraising initiatives, advanc-
ing community outreach and directing 
all day-to-day operations. Ms. Alsofrom 
was previously the public information 
officer at the State Attorney’s Office of 
Palm Beach County. 

For more information about Han-
ley Center, call 866-442-6539, or visit 
hanleycenter.org. For additional infor-
mation about Leadership Florida, visit 
leadershipflorida.org. ■

Energy concerns shape Middle East policies

A recent Money and Investing col-
umn suggested the real reason behind 
the Syrian conflict was a war over a 
proposed pipeline to transport natural 
gas out of the Persian Gulf (the loca-
tion of the largest natural gas find in the 
world) and into the European markets. 
That column generated a lot of interest 
and questions by readers.

The column suggested that there was 
a lot more at stake than the critical 
humanitarian issue. There was dispute 
whether the pipeline would originate 
in Qatar, cross Saudi Arabia and into 
Syria or start in Iran and cross Iraq and 
into Syria. All roads would cross Syria, 
which could then further transport via 
another pipeline into Europe or liquefy 
the gas and ship by LNG tanker into 
Europe. Qatar’s proposal was rejected 
by Syria in 2009; one year later, Syria 
pursued a deal with Iran; by July 2012, 
Iran, Iraq and Syria had signed a memo 
of understanding, which was coincident 
with a civil war in Damascus. 

Long before the pipeline dispute, 
there were long standing economic 
rivalries and differences in religious 
and political objectives amongst more 
than 20 countries. The major players 
and their agendas are listed below. 

Russia has wanted to use its energy 
strength to direct foreign policy/ rela-
tionships in the Middle East and Far 
East. In recent years, Russia has been the 
largest exporter of crude and the largest 

exporter of crude and natural gas com-
bined) to the world. Energy profits (from 
the three state-controlled energy compa-
nies of GAZPROM, Rosneft and Trans-
neft) have provided 50 percent of Rus-
sia’s budget’s revenues. Russia extracted 
premiums for its natural gas from Euro-
pean countries due to near monopolistic 
control: Russia was 34 percent of all EU 
gas imports but 100 percent of most Bal-
tic country imports; 80 percent of Czech 
Republic and 25 percent for Germany. 

Russia understands that its monopo-
listic hold over much of Europe will 
come to an end when Qatar’s or Iran’s 
pipeline is built. Possibly all is not lost 
for Russia if it can organize a gas cartel/
alliance with Iran, Iraq and Syria. 

Saudi Arabia has wanted to install 
a Sunni government in Syria. It feels 
that Iran is a major threat to Sunni led 
countries. Controlling Syria and having 
Qatar build the pipeline keeps Iran (and 
Shiites) weak. Saudi emissaries are mak-
ing plenty of trips to Russia to get them 
to agree to depose Assad and form an 
energy alliance; Russia declines to date.

Iran wants to get rid of sanctions. 
It wants to create economic ties with 
Europe and closer ties with Iraq and 
Syria (to the detriment of Western 
countries and Israel) by offering much 
needed natural gas. Under the proposed 
Iran-Iraq-Syria pipeline to transport 4.1 
trillion cubic feet per day, Iraq gets 18 
percent of pipeline transport as does 
Syria; if sanctions are lifted, Europe 
could conceivably get the balance. 

Iran is largely Shiite controlled and 
will do anything and everything to block 
Saudi Arabia’s installation of a Syrian 
Sunni government. Iran wants to keep 
Syria as an ally in that an attack by 
Israel on Iran’s nuclear would still allow 

Hezbollah in Lebanon to strike Israel; 
Hezbollah gets its arms and support out 
of Iran through Syrian land passage. 

Iraq seems to have no allegiance to 
the U.S. and it can create a sweetheart 
natural gas deal with Iran. 

Qatar wants to develop another form 
of delivery of natural gas other than 
LNG or liquefied natural gas delivered 
by LNG carrier… through the Strait 
of Hormuz and on to the Far East for 
approximately 85 percent of their pro-
duction. But to get north to Europe, the 
LNG tanker has to get through the Strait 
of Hormuz, and then another strait by 
the Horn of Africa and then through the 
Suez Canal. It might well be that Qatar 
wants alternatives to shipping through 
only these “choke points.” 

In the Persian Gulf, Qatar’s North 
Field is adjacent to Iran’s claim in South 
Pars Field. It stands to reason that if 
Europe is getting gas through their pipe-
line, that a future dispute with Iran 
about natural gas territories will have 
European support in favor of Qatar, 
their source of pipeline gas. 

Europe, loaded with EU problems, 
wants to find ways to create jobs, have 
(at least) Germany remain industrially 
competitive and foster energy security 
and diversity. Europe’s electricity costs 
are up some 40 percent since 2005. 
Russia has monopolized EU’s natural 
gas. Per FERC’s estimate (for “October 
2013 landed LNG prices”), natural gas/
mcf in Spain will be $10.07 (with the 
U.K. and Belgium slightly lower). It is 
hard for Germany to compete with the 
U.S. at $3.20. (Louisiana price estimate). 
Europe would love an alternative to 
Russian gas. Europe might prefer gas 
from Qatar but it also might take gas 
out of Iran. 

China wants more natural gas. It’s 
pretty hard for China to get gas by pipe-
line from Russia (but they are trying); 
they will get most from LNG. Currently, 
the Chinese are expected to pay $14.95 
in October, which is still better than 
Japan and Korea at $15.35. 

Turkey was nixed in the Iranian to 
Syrian pipeline and has supposedly 
been housing leadership of the Syrian 
rebels. But Turkey might not want to 
give up a chance to be the last mile of 
the pipeline connection into Europe and 
might ultimately side with Iran. 

Israel fears Iran and would have no 
interest in Iranian economic strength 
from a new pipeline. Iranian profits 
would further fund Hezbollah and other 
anti-Israel extremists. 

The outcome? It seems as if the U.S., 
though center stage, has less and less 
voice in Syria’s outcome as those with 
the greatest economic interests.

Clearly, Russia has taken the driver’s 
seat. The Russians distrust Saudi Arabia 
and have strong alliances with Syria and 
Iran. They will fashion a deal that is best 
for them, and it will be energy related. ■

— Jeannette Showalter, CFA, is a com-
modities broker with Worldwide Futures 
Systems. Find her on Facebook at Jeannette 
Showalter, CFA.

— Trading futures and options on 
futures and Forex transactions involve sub-
stantial risk of loss and may not be suitable 
for all investors. You should carefully con-
sider whether trading is suitable for you 
in light of your circumstances, knowledge 
and financial resources. You may lose all or 
more of your initial investment. Opinions, 
market data and recommendations are 
subject to change at any time.

e
b
t
n
n
s
p

jeannetteSHOWALTER, CFA

showalter@wwfsystems.com

MONEY & INVESTING

Alsofrom



Member FDIC

EQUAL HOUSING

LENDER

R

Your Home Town Bank

TRUSTCO
BANK

*Application fee is $245. If loan does not close for any reason, the application fee will not be refunded. Please note: We reserve the right to alter or withdraw these products or certain features thereof without prior notification.  
www.TrustcoBank.com

For a limited time, when you apply for a mortgage at 

Trustco, your application fee will be refunded at the closing!*

R

Your Home e e ToT wn Bank

TRUSTTTCCCO
BANNKKK

*Application fee is $245. If loan does not closeose forf any

Juno Beach Branch     (561) 630-4521

BUSINESS

F L O R I D A  W E E K L Y

PALM BEACH COUNTY COMMERCEWEEK OF OCTOBER 10-16, 2013

A19

FPL has one of the largest hybrid-electric fleets in the nation

Power driven
BY ATHENA PONUSHIS

aponushis@fl oridaweekly.com

>> There are more than 3,000 electric car 
owners in FPL territory. Here’s a county-by-
county breakdown of FPL consumers with 
electric vehicles, as of July 10:

>> Lee County: 136 electric vehicles, the 
majority being Chevy Volt

>> Charlotte County: 41 electric vehicles, 
also led by Chevy Volt

>> Collier County: 84 electric vehicles, led 
by Chevy Volt with a close follow by Tesla 
Model S

>> Palm Beach County: 516 electric 
vehicles with 246 Chevy Volt and 124 Tesla 
Model S

There’s a little friendly competition 
going on within the ranks of Florida 
Power & Light. Workers are compet-
ing to see who can best maximize 
their fuel economy.

Claude Masters, FPL manager of 
vehicle acquisition and fuel, calls it an 
“internal phenomenon,” a new com-
pany culture focused on fuel savings.

FPL has amassed more than 550 
vehicles that are either plug-in 
hybrids, electric-gas hybrids or all-
electric. These electric vehicles make 
up about 92 percent of the company’s 
light-duty fleet. The largest utility in 
the state, FPL possesses one of the 
largest hybrid-electric fleets in the 
nation.

“A u t o m o t i v e 
Fleet Magazine 
ranks us up with 
the big guys: UPS, 
FedEx, Coca-Cola,” 
Mr. Masters says. 
“We’re No. 8 in the 
nation. That’s a 
pretty good statis-
tic.”

FPL has gone 
electric, the com-
pany wants to go 
more electric and 
it wants you to go 
electric too. But 
FPL sells electric-
ity. To those who 
think an electric 
company pushing 
electric cars might 
be self-serving, FPL 

management maintains that besides 
being better for the environment and 
reducing the country’s dependency 
on foreign oil, electric vehicles lower 
their operating costs, and if their 
operating costs go down, customer 
bills could go down.

“Electric vehicles are 80 percent 
cheaper to operate,” says Anne-Louise 
Seabury, FPL Electric Vehicles Pro-
gram Manager. “Reducing our operat-
ing costs helps us reduce customer 
bills.”

FPL execs want to increase their 
electric fleet across all product lines, 
meaning any new vehicle they acquire, 
they want it to be electric, even medi-
um or heavy-duty trucks. The com-
pany was instrumental in the develop-
ment of hybrid-electric bucket trucks, 
designing the specs and deploying the 

first truck of its 
kind in 2005.     

“In 2012 
we were 
able to 
reduce our CO2 
emissions by 2,500 
metric tons,” says Mr. Mas-
ters, attributing the decline to the 
company’s hybrids, plug-in hybrids, 
all-electric vehicles and their bio-
diesel fleet, which includes hybrid-
electric bucket trucks.

“We calculated 295,000 gallons of 
fuel reduction over the last year,” Mr. 
Masters continues. “And we’re seeing 
that number grow.” It’s difficult to 
convert those gallons into monetary 
terms, as the price of fuel fluctuates, 
but Mr. Masters says if you multiply 
those gallons by a conservative $3.50 
per gallon, that’s over a million dollars 
in fuel savings.  

Mr. Masters says FPL has made 
public commitments to increase their 
electric fleet because they want to 
mobilize the marketplace. “Our intent 
is to send a signal to these guys: ‘If 
you build it, we will buy it,’” he says. 
“And we’re putting our money where 
our mouth is. For instance, we have 
74 hybrid-electric bucket trucks and 
we intend to add another 30 to 35 this 
next year … These guys building these 
medium, heavy-duty trucks, we want 
them to know, the market is real.”

Growing up as a mechanic, working 
on cars all his life, Mr. Masters cannot 
help but be surprised by how easy elec-
tric vehicles are to maintain. He says 
when you pop the hood, it looks more 
like the trunk, there’s nothing under-
neath it. He says your main mainte-

n a n c e 
will be your tires.

Talking about alternative 
fuel, Mr. Masters says natural gas 

seems to be the “soup du jour,” but 
when trying to decide whether to go 
the natural-gas route or the electric-
hybrid route, he likes to remind peo-
ple that natural gas does not have an 
established infrastructure, but when it 
comes to electric, the infrastructure’s 
already there.

Even in the exaggerated event of 
every Floridian going out and buying 
an electric car tomorrow, Ms. Seabury 
says FPL would not be concerned 
with their electric grid. The company 
has noticed most electric car owners 
charge their cars at night, not at a time 
of peak power use.

“People overcomplicate electric 
vehicles. They are very simple,” says 
Ms. Seabury, who has been driving an 
electric car for over two years. “You 
plug it in at night, the car does its 
thing while you’re sleeping, you wake 
up and go about your business.”

Ms. Seabury says Floridians are 
responding to the appeal, with more 
than 5,200 electric vehicle owners 
in the state. She encourages anyone 
to take a test drive when they can. 
Beyond saving money and the envi-
ronment, she says people buy electric 
cars for the thrill of the ride.

Lee County Electric Cooperative 
has been keeping an eye on electric 
vehicles. LCEC serves 200,000 cus-

tomers in five counties. Public Rela-
tions Manager Karen Ryan says that’s 
“small potatoes” compared to FPL’s 
4.6 million accounts across 35 coun-
ties.

“Our fleet, although adequate for 
our customer base, is not that large. 
We have an excellent preventative 
maintenance program so we typically 
don’t need to purchase replacement 
vehicles that often, one or two a year 
maybe,” Ms. Ryan says.

LCEC has approximately 65 heavy-
duty trucks and 150 smaller trucks and 

vans. But compared to FPL’s total 
fleet of roughly 3,500 vehicles, 

Ms. Ryan says LCEC savings 
would be limited.

“We are keeping an eye 
on the developments in 
vehicle technology and 
exploring our options to 
see when electric vehi-

cles might be beneficial 
for our business,” Ms. Ryan 

says. “The last time we evalu-
ated it, it was not cost effective 

for us.”
LCEC purchased a hybrid car in 

2002 and Ms. Ryan says when the tim-
ing is right, the company will be part 
of the electric vehicle movement. As 
far as the conundrum of electric utili-
ties pushing electric cars, Ms. Ryan 
agrees with FPL.

“Promoting electric vehicles isn’t 
self-serving for utilities for several 
reasons. We have an obligation to help 
preserve/conserve natural resources,” 
she says. “Conserving fuel resources 
that are used to power vehicles makes 
a positive impact on the customer’s 
wallet. If you compare the cost of a 
kilowatt to the cost of a gallon of gaso-
line, there is no comparison.” ■

COURTESY PHOTO

The FPL fleet includes hybrids, plug-
in hybrids, all electric vehicles 
and biodiesel vehicles.
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*On select models. See dealer 
for details. For qualified buyers

with credit score of 700. 
APR

Largest Infiniti 

Certified Pre-Owned 

Dealer in 

South Florida

1.9%
FOR  UP TO 36 MONTHS

 Warranty Coverage  .  72 months/100,000 miles
Roadside Assistance . Towing  . Vehicle History Report 

 

 

1.9% APR FINANCING Available On Select Models
With approved credit. 
See dealer for details.

3101 Okeechobee Blvd.
Just West Of Palm Beach Lakes Blvd.

www.infinitiofpalmbeach.com

www.schumacherauto.com

Hours: 

8:30 - 8PM Mon-Fri
Sat 8:30AM - 6PM

  
OPEN SUNDAY 

Noon til 5PM

SCHUMACHER

888-816-7321

SCHUMACHER AUTO GROUP
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Infiniti of the
Palm Beaches

is Recipient of the

2013 Infiniti

Award of

Excellence

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

*Lease the G37 Sedan, and G Coupe for 24 months, 10k miles 
per year, G37, G coupe Zero Down, QX70 and G Convertible for 
39 months, 10k miles per year. Zero Down. Lease the Infiniti JX 
and Q50 for 39 months, 10k miles per year, JX Zero Down, Q50 
requires $3,999 down. These Vehicles require $1,550.00 due at 
signing, all plus dealer fee, bank acquistion fee, first payment. 
No security deposit on all vehicles shown. All offers dealer 
retains all rebates, incentives and Loyalty. Payments do not 
include state and local taxes, tags,  registration fee and dealer 
fee. Must take delivery from dealer stock. Pictures for illustration 
purposes only.  WAC for qualified buyers, See dealer for details. 
Expires 10/31/2013.

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

2013 Infiniti G37 Sedan
Model 91113

Nicely Equipped

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘13 Infiniti G Sedan
Loaded,low miles
nice car

#Z2690 $29,988

‘12 Infiniti QX56
Loaded, low miles
nice vehicle

#Z2705 $51,988

 
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘11 Infiniti G37 Sedan
Like new, a must see
loaded

#Z2680 $29,988

‘12 Infiniti G37 Sedan
Sunroof, BlueTooth
low miles

#Z2696 $29,988

Two or more vehicles available at this price.

2013 Infiniti G Coupe

$359
Lease For

Per Month

$469
Lease For

Per Month

$529
Lease For

Per Month

All-New 2013 Infiniti JX 2013 Infiniti G Convertible

39 Month Lease 

ZERO
DOWN

39 Month Lease 

ZERO
DOWN

24 Month Lease 

ZERO
DOWN

Model 84113

Premium Package Premium Package Premium Package 

Model 93013

Two or more vehicles available at this price.Two or more vehicles available at this price.

Model 92113

Back-up camera, BlueTooth, iPod equipped, HomeLink

* * *

Back-up camera, BlueTooth, iPod equipped, HomeLink

The All-New 
2014
Infiniti Q50

Starting At $37,305

*$399 Per Month
39 month lease

Two or more vehicles available at this price.

or 
Lease  
For

$359Lease

For

Per Month
24 Month Lease 

ZERO
DOWN

*

The All-New 

2014 Infiniti 

QX70

39 Month
Lease

Two or more vehicles available at this price.

$499Lease

For

Per

Month

SCHUMACHER

*

Premium Package

ZERO DOWN

Model 82114

Chuck Schumacher

Model 82114

*

Two or more vehicles available at this price.

CONVENTION CAN’T KEEP UP 
The instant you see light soak into its 

flowing shapes. The second you feel the 
full rush of its unmatched horsepower. It 

takes only a moment to accelerate the 
sports sedan past mere machine.
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We’re with you.

To learn more about our home mortgage products, please stop into your local branch,

call our Home Mortgage Center at 1-877-217-7058 or visit us at www.mortgages.bankunited.com. 

All loans subject to credit and property approval. Borrower income limits (depending on county median) apply. Program terms and conditions are subject to change 

without notice. Other restrictions, limitations and fees may apply. All loans are offered through BankUnited, N.A. This is not a commitment to lend.

BankUnited, N.A., Member FDIC

©2013 BankUnited, N.A.

NMLS#418452

We’ll help make your
dream home a reality.
Introducing BankUnited Home Mortgage Center. 

At BankUnited, we understand that finding the right mortgage is just as important 
as finding the right home. From application to closing, our loan consultants will work 
with you through every step of the financing process to help you make owning your 
dream home a reality.

Wardian cases sheltered plants from the smog
BY TERRY AND KIM KOVEL

House plants were popular with our 
ancestors, but indoor plants took a lot 
of work. No bug spray, no packaged 
topsoil or plant food, not even a good 
selection of pots was available. In 1829 
Dr. Nathaniel Bagshaw Ward of London 
invented the “Wardian case.” His ferns 
were dying in London’s smoke-filled air. 
Then he noticed that some of the sealed 
test tubes he was using to germinate 
seeds also held other seedlings starting 
to grow. So he created a large glassed-in 
enclosure to grow his ferns. The Ward-
ian case, named after the doctor, soon 
became popular not only with botanists, 
but also with the general public. They 
were featured in many homes. At first, 
ferns were the most popular plant to 
grow in the cases, but scientists and 
explorers also used them to bring new 
plants from other continents. It is said 
that tea and rubber plants made the 
ocean trip to new countries in the cases, 
were planted and started new agri-
cultural industries. The Wardian cases 
used in homes were made of glass and 
iron. Some sat on a matching table or 
stand, and some were made to look like 
small houses. It was the first terrarium 
— a closed space to let plants grow — 
and the condensed moisture kept them 
from drying out. Vintage Wardian cases 
are not easy to find, but they’re avail-
able. Copies were made, too, and they’re 
still being made. A case made by the 
well-known American firm of J.W. Fiske, 
a Victorian maker of iron furniture and 

garden fountains, sold last fall for $5,795 
at Neal Auction Co. in New Orleans.

Q: We have an old 
wooden dining room set 
that includes a table with 
one leaf, four chairs and 
a china cabinet. The only 
mark I can find is “Jeffer-
son Woodworking Co.” 
on the table’s extension 
rails. History and value?

A: Jefferson Wood-
working Co. was in busi-
ness in Louisville, Ky., in 
the late 1910s into at least 
the early 1920s. It did not 
make your table. It made 
table extension rails for 
various furniture manu-
facturers. Still, your set 
is close to 100 years old 
and could sell for more 
than $500 if it’s in excel-
lent condition.

Q: I have a General 
Electric Youth Electron-
ics clock radio. My aunt 
and uncle gave it to many 
years ago. The numbers 
on the clock face have 12 
different Disney charac-
ters, and there are two 
dials with characters on them for setting 
the time and alarm. The radio dial is 
a big, hard plastic Mickey Mouse face. 
Below the dial it reads “Walt Disney 
Productions.” Can you give me any 
information as to age and value?

A: Your Mickey Mouse radio is more 
than 40 years old. General Electric was 

licensed to make radios 
for Disney from 1970 to 
1975. The radio sells for 
less than $20 unless you 
have the original box. 
The box adds about $50.

Q: I have a silver tea 
service that includes a 
teapot, sugar bowl and 
creamer marked “Tiffany 
& Co., quality 925-1000.” 
The set’s tray is marked 
“Dixon & Sons, Shef-
field.” Can you tell me 
the value of this tea set?

A: The tray was not 
originally part of the set, 
since it was made by a 
different company. Charles 
Lewis Tiffany opened a 
retail store in New York in 
1837. The name of the store 
became Tiffany & Co. in 
1853. It’s still in business. 
Tiffany & Co. set the stan-
dard for sterling silver in 
the United States, which is 
92.5 percent silver. James 
Dixon began working in 
silver in Sheffield, Eng-

land, in 1806. His company was called 
“James Dixon & Sons” by 1835. The compa-
ny made Britannia, nickel silver and silver-
plated wares. It was out of business by 1992. 
The quality numbers on the teapot, sugar 
and creamer indicate they are sterling sil-
ver, but the tray is silver-plated. The name 

“Tiffany” adds value to just about anything. 
Your set might be worth close to $1,000.

Q: Through the years, I have collect-
ed hundreds of pieces of Blue Willow. 
The marks on the backs of the dishes 
include “Royal China,” “Allerton’s Wil-
low” and “Buffalo Pottery.” A few were 
even made in Japan. Have the dishes 
increased in value?

A: Willow pattern dishes continue to 
sell well because so many people collect 
the traditional pattern, which pictures 
three figures on a bridge, birds, trees 
and a Chinese landscape. The pattern, 
inspired by a Chinese design without 
the figures, was introduced in England 
in 1780. Since then, it has been copied 
by pottery companies in England, the 
United States, Japan and other countries. 
Values depend on age, quality and maker.

Tip: For every 24 inches of hori-
zontal shelving in your bedroom, den 
or library, fill the space with about 20 
books. Books need air. ■

— Terry Kovel and Kim Kovel answer 
as many questions as possible through 
the column. By sending a letter with a 
question, you give full permission for use 
in the column or any other Kovel forum. 
Names, addresses or email addresses will 
not be published. We cannot guarantee the 
return of any photograph, but if a stamped 
envelope is included, we will try. The 
amount of mail makes personal answers 
or appraisals impossible. Write to Kovels, 
(Florida Weekly), King Features Syndicate, 
300 W. 57th St., New York, NY 10019.

KOVEL: ANTIQUES

This Wardian case, 36 inches 
high, housed indoor plants in 
about 1850. The case was made 
in America of painted iron and 
glass. It sold for $5,795 last 
month at Neal Auction Co. in 
New Orleans.
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PALM BEACH SOCIETY
Happy Camper Foundation kick-off party for its Halloween fundraiser, at the Burger Bar in Donald Ross Village
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Andrea Rosenberg and Eve Beres

Joe Rooney and Kelly Rooney

Myrna Cohen and Fred Cohen

Bryan Cohen and Andy Pastor Tracie Krieger and Nika Ciarfella

Marc Ronert and Janna RonertHeather Robbins and Alyson Seligman

Jay Goldblatt and Hilary Goldblatt

Freddy Gonzalez, Isabelle Gonzalez and Jennifer Gonzalez

Katy Gallagher and Erica Palmer Matt Kutner and Jessica Kutner

Natalia Carmo and Bart Turecamo Randi Cohen and Karen Cohen

Marc Ronert and Janna Ronerteather Robbins and Alyson Seligman

David Fite and 
Nadine Fite

“Like” us on Facebook.com /PalmBeachGardensFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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PALM BEACH SOCIETY
Appreciation party for The Lord’s Place volunteers, Kabuki Sushi-Thai-Tapas in PGA Commons 

“Like” us on Facebook.com /PalmBeachGardensFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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 Amy Harris and Rhea Slinger

Jan Phillips and Aimee Schroeppel

Mary Rogan and Patricia Royold

Toby Douthwright, Jeremy Morse and Scott Powers Dennis Freeman, Diana Stanley, Jack Scarola and 
Elizabeth Vogele

Anthony Zottoli and Nadine Nuchovich Diana Stanley and Jack Scarola

Diana Stanley and Tamra FitzGerald Jim Rhoads and ShaRee Anteniucci

Jeremy Morse and Jan Phillips

Daniel Gibson and Jack Freeman Javelle Johnson, Sergio Serbenski, Nadine Nuchovich and Clayton Vogele
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This Spanish-Mediterranean classic 
Palm Beach estate was designed by 
Marion Sims Wyeth in 1929. It is located 
on a double 185- by 178-foot lot on a pre-
mier street in Palm Beach, at 322 Clarke 
Ave. This estate exudes the romance, 

glamour and opulent feel of 1920s 
architecture. The stunning, inspiring 
lush gardens designed by Mario Nie-
vera offer the perfect backdrop for gor-
geous outdoor entertaining as well as 
an idyllic private escape. The stately 
and arresting two-story living room 
with handsome pecky-cypress beams 

offers a second level balcony leading to 
an elegant master bedroom suite. The 
estate features seven bedrooms and 7.2 
bathrooms. From the master suite pri-
vate stairs lead down to the swimming 
pool and pavilion. 

Located in the other wing of the 
estate is an impressive studio with stairs 

leading to a unique outdoor observa-
tion tower with a delicately tiled win-
dow seat. Design, history and location 
make this estate unmatched in style 
and grace. Fire Shavell & Associates 
lists the home at $10,895,000. The agent 
is Thor Brown, 561-301-7048, tbrown@
fiteshavell.com.■

Exclusive Spanish-Mediterranean, 
on a premier Palm Beach street
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Lang Realty has

sold more homes

over $400,000 in

Palm Beach County

over the past 5

years than any

other real estate

company.

Jupiter 

601 Heritage Drive, Suite 152

Jupiter, FL 33458

(561) 623-1238

Palm Beach Gardens

6271 PGA Blvd., Suite 200
Palm Beach Gardens, FL

33418

(561) 209 - 7900

West Palm Beach

222 Lakeview Ave., Suite 166
West Palm Beach, FL 33401

(561) 340 - 1200

Delray Beach 

900 E. Atlantic Ave., Suite 16
Delray Beach, FL 33483

(561) 455 - 3300

Manalapan 

277A South Ocean Blvd.
Manalapan, FL 33462

(561) 853-1100

Boynton Beach At Hunters Run

3200 Clubhouse Lane
Boynton Beach, FL 33426

(561) 853-2300

Boca Raton

2901 Clint Moore Rd., Suite 9
Boca Raton, FL 33496

(561) 998 - 0100

Port St. Lucie

9700 Reserve Blvd.
Port St. Lucie, FL 34986

(772) 467 - 1299

For all your Real Estate needs, call (866) 647-7770

www.LangRealty.com

Illustrated 

Properties

RE/MAX

Advantage

Fite/Shavell

Coldwell

Banker

Prudential 

Florida Realty

Liebowitz

Lang Realty

1.9% 1.7%3.5% 3.4%7.2% 5.0%7.8%

Market Share
January 2008 – June 2013 

All property types. Data based on RMLS/Trendgraphix reports Palm Beach County 2013.

Attorney elected vice chair 
of Palm Beach State foundation

Antoinette Theodossakos, a partner 
in the law firm of Haile Shaw & Pfaffen-
berger, was elected vice chair of the 
Palm Beach State College Foundation. 

Ms. Theodossakos 
has served as a foun-
dation board member 
for the past four years 
and also is a mem-
ber of the executive 
committee. She will 
serve a two-year term 
as vice chair.

Ms. Theodossakos 
provides legal exper-

tise in the areas of corporate/business, 
employment and litigation. She advises 
employers on issues such as employment 

termination, sexual harassment, racial 
and gender investigations, and family 
and medical leaves. Ms. Theodossakos 
represents a broad range of clients from 
start-up enterprises to large companies 
and has taken on cases before agen-
cies such as the Florida Commission on 
Human Relations and the Equal Employ-
ment Opportunity Commission. She also 
represents public and private employers 
in all aspects of employment litigation 
and businesses in a variety of commercial 
disputes, including claims for breach of 
contract. 

The Palm Beach State College Founda-
tion was created to support the educa-
tional experience Palm Beach State Col-
lege provides to its students. The founda-
tion’s role is to develop relationships with 
community partners. ■

Dunkin’ Donuts raises money 
for children’s charities

Dunkin’ Donuts is collecting donations 
in all of its Miami-Dade, Broward, Mon-
roe, Martin, Indian River, Palm Beach, 
St Lucie and Okeechobee County res-
taurants through Oct. 13 to help prevent 
childhood injuries.  

A portion of the donation also will ben-
efit the Southeast chapter of the Dunkin’ 
Donuts & Baskin-Robbins Community 
Foundation. 

The foundation’s mission is to support 
initiatives that address hunger, safety and 
children’s health.

During the campaign, $1 donations will 
be collected to support Safe Kids Florida 
and the foundation. 

For each donation, guests will receive a 
“Community Cup” to sign and display in 
the restaurant. 

Fifty percent of the donation will be 
donated to the local Safe Kids Coalitions 
in Broward, Miami-Dade, and Palm Beach 
Counties. 

The remaining 50 percent will be 
donated to the foundation and will be 
designated for grants to local charities in 
the Southeast that focus on hunger relief, 
safety and children’s health. ■

THEODOSSAKOS

SPECIAL TO FLORIDA WEEKLY

SPECIAL TO FLORIDA WEEKLY

New Construction at 
The Estates of North Palm Beach

The Estates of North Palm Beach
For more info, call Anne LoGiudice at 561-676-0029 cell

or email PBiLuxuryHomes@gmail.com

Advertisment



Jupiter | Juno Beach | Port St. Lucie

real people. real results.

real estate.
When you do what you love it shows.  

Our firm has  become one of the fastest-

growing real estate firms in the area. Home 

buyers and sellers have trusted Platinum 

Properties Realty, Inc. to be their partner.  

It starts with our people.
Our agents care, listen, and know what is 

needed to get the job done because they 

love what they do. They approach buying 

and selling a home as if it was their own.  

Our agency retains a small and friendly 

feel, yet offers a professional team, 

comprehensive range of services, and 

thorough knowledge of the market. 

What does this mean to you?
Plain and simple - we get you results. 

Contact one of our featured agents today, 

and ask about the Platinum Properties 

Advantage Program to sell your home faster 

and for a higher selling price. 

Tina Hamor
561.703.7624

TinaHamor@comcast.net

Lisa Machak
561.951.9514
Lisa@LisaMachak.com

Margot Matot
561.707.2201

 MargotMatot@yahoo.com

Jessica DesPlaines
561.202.7061

JKDesplaines@gmail.com

Rita Boesky
561.596.9977
Rita@RitaBoesky.com

Don Beyersdorf
561.400.8230

Don@DonBeyersdorf.com

Matt Abbott
561.352.9608

MAbbott@PlatProps.com

Sandy Trowbridge
561.758.1055

Sandy@SandyTrowbridge.com

Thomas Traub
561.876.4568
Tom@TomTraub.com

Candace McIntosh
561.262.8367

Mcintosh5755@bellsouth.net

Juliette Miller
561.310.7761

JulietteMiller1@gmail.com

Dan Millner
561.379.8880

Dan@MillnerHomes.com

Featured Agents

17166 126th Terrace N.

RX-9967162
$329,000

3BR / 2BA

125 Cape Pointe Circle

 RX-9958050
$435,000

3BR / 2BA

500 Ocean Dr. #E-11B

RX-9968278
$540,000

2BR / 2BA

1515 Treemont Avenue

RX-9966811
$288,900

2BR / 2BA

12335 165th Road N.

RX-9958290
$330,000

3BR / 2BA

To view all South Florida listings, visit PlatinumHomeSearch.com!



Recipients of the 2012 Ritz Carlton Residences® Singer Island Power Broker Award

 

For more information on these Great Buys and Next Season�s Rentals, email us at 

Info@WalkerRealEstateGroup.com

www.WalkerRealEstateGroup.com

Info@WalkerRealEstateGroup.com

561.328.7536
www.WalkerRealEstateGroup.com

Representing The Palm Beaches Finest Properties

Ritz 1904B 2BR/2.5BA  This one-of-a-kind luxury residence has been professionally fi nished to the utmost standard of sophistication.  The contemporary 
design is refl ected with clean simple lines and light colors.  A large wrap around balcony with glass railings provide stunning views of the ocean and south to Palm 

Beach.  The gourmet kitchen features Italian cabinetry, granite counters and Miele appliances.  The master suite and guest suite have ocean views that are truly 
second to none. This residence is being sold fully furnished.  $1,499,000.  For a private tour, please call Jeannie Walker (561) 889-6734.

LUXURY RENTALS AVAILABLE��RITZ CARLTON, RESORT, BEACHFRONT

FEATURED RESIDENCE

Ritz 2003A 3BR/3.5BA One of only 
a few highly sought after “03”on 
the market.  Panoramic views of the 
ocean. Utmost attention to detail 
numerous upgrades. $3,700,000
Jeannie Walker – 561-889-6734

Beach Front PH 2002 
4BR/4.5BA Penthouse with over 

4,000 Sq ft. of living space. Upgrades 

plus poolside Cabana. $2,150,000 

Jeannie Walker – 561-889-6734    

Beach Front PH 1903 3BR/3BA 

Spectacular views.  This unit has 10FT 

Ceilings, marble fl oors and a private 

poolside cabana. $1,595,000

Jeannie Walker – 561-889-6734

Frenchman’s Reserve 
2BR/2.5BA- Rolls Royce of Cham-

bord with luxurious upgrades 

including elevator. $789,000

Kathy Miller – 561-601-9927

Beach Front 703 3BR/3BA 
Spectacular direct ocean and ICW views. 
2700+SF w/marble fl oors throughout, 
over $12K in window treatments. Best 
buy at Beach Front.   $899,000
Jeannie Walker – 561-889-6734

Martinique WT201 2BR/3.5BA 

Unique completely renovated unit 

with spectacular large private terrace.  

A must see!  $399,000

Jeannie Walker –  561-889-6734

Martinique WT2304 
2BR/3.5BAAmazing Views of ocean & 
ICW.  Coveted SE corner on 23rd fl oor. 
$585,000

Jeannie Walker – 561-889-6734

Ritz 2502  3BR/3.5BA  Designer 
ready unit with amazing ocean 
views and expansive glass balco-
nies.  Price includes a furnished 
pool side cabana. $3,945,000
Jeannie Walker – 561-889-6734

NEW LISTING

Martinique ET1103 2BR/3.5BA 
One of a kind 11th fl oor ocean front 
condo with beautiful ocean & in-
tracoastal views.  Designer built-in 
furnishings.  A must see.  $649,000
Jeannie Walker – 561-889-6734

NEW LISTING

REDUCED

PB Shores 606 2BR/2BA top fl oor 

Co-op.  New hurricane windows & shut-

ters, stove, dishwasher & dryer.  View 

from every room. NOW $312,500

Sylvia Jeannin – 561-926-0234

Cote D’ Azur 2-1403 
2BR/2BA Remodeled with new 

kitchen,granite,appliances . Views 

of ocean & ICW. NOW $285,000

Joan Tucker – 561-531-9647   

Martinique WT2302 
3BR/4BA  Coveted SE corner unit with 

impact glass.  Beautiful views of ocean and 

ICW.  fully furnished, Immediate availability 

Turnkey. $849,000
Jeannie Walker – 561-889-6734

One Singer 601
3BR/3BA W Penthouse. Spectacular views of 

the Intracoastal & City. One of only 15 exqui-

site residences with gated entrance. Private 

elevator foyer. $1,600,000.
Jeannie Walker – 561-889-6734

Martinique ET702
2BR/3.5BA  Breathtaking ocean and 
intracoastal views from this coveted SE 
corner unit.  Marble fl oors, wet bar & 
two parking spaces.  $695,000

Jeannie Walker – 561-889-6734

NEW LISTING

REDUCED

Resort 1809 2BR/2BA fully furnished 

resort hotel condo with over 1300 sq ft. 

Turnkey. Put in rental program while 

away.  $465,000

Jim Walker 561-889-2374
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INSIDE

Sandy Days, Salty Nights
Rich dates tend to stay that way by 
being cheap. B2 w

Marvelous Maltz project 
Renovation nears completion. B4 w

Plan your weekend
See our complete list of arts, music, 
and other events. B10-11. w

Society
See who was out and about in Palm 
Beach County. B8-9, B14. w

In the 
kitchen
Meet chef 
Antonio 
Brodziak of 
Cabo Flats 
and Tequila 
Bar. B15 w

John Steinbeck and Palm Beach Dra-
maworks seem like a perfect match.

Perhaps that’s one reason why the 
West Palm Beach theater company has 
chosen to open its season Oct. 11 with 
“Of Mice and Men.”

 “I always start the season with a title 
that is really strong with name recogni-
tion or a master play-
wright that is a

Palm Beach Dramaworks 
opens season with 
“Of Mice and Men”

STAGING
STEINBECK

BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

SEE STEINBECK, B4 w

SEE BAND, B5 w

The Symphonic Band of the Palm 
Beaches kicks off its 53rd season open-
ing with a pair of concerts dedicated to 
the American Journey. The first con-
cert takes place Saturday, Oct. 19, at the 
Eissey Campus Theatre in Palm Beach 
Gardens at 7:30 p.m. It will be repeated 
at the Duncan Theatre in Lake Worth 
on Saturday, Oct. 26, also at 7:30 p.m. 
Tickets for both shows are $15. 

American Journey will take con-
certgoers on an extended trip through 
the country’s most colorful places and 
times, as interpreted by some of its 
most notable composers and songwrit-
ers. Maestro Mark Humphreys has 
chosen works by Ferde Grofé, Aaron 
Copland, William Schuman and others 
for the concert program. 

“We want to fill the auditorium so 
we can give away scholarships and 
instruments,” said David Hines, vice 
president of the symphonic band and 

one of its principal clarinetists.
The organization is big on help-

ing budding musicians advance and 
providing instruments to students 
who otherwise wouldn’t have access 
to them, he said. Last year, the band 
raised $30,000 from tickets sales to 
give to student musicians and musical 
programs.

In addition, some Dreyfoos School of 
the Arts students currently play with

Symphonic band to kick off 53rd season with blind pianist
BY ANNE CHECKOSKY

Special to Florida Weekly

COURTESY PHOTO

 John Leonard Thompson (left), Brendan 
Titley and Dennis Creaghan star in Palm 
Beach Dramaworks’ “Of Mice and Men.”
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(561) 972-6106
www.jupitertheatre.org/volunteer

(561) 972-6106
www.jupitertheatre.org/volunteer

THE MALTZ JUPITER THEATRE HAS OVER 
100 NEW AND EXCITING VOLUNTEER 

OPPORTUNITIES AVAILABLE
IN SEVEN DYNAMIC DEPARTMENTS!  

OUR THEATRE
BEGINS WITH YOU!

JOIN OUR CAST OF VOLUNTEERS!

VOLUNTEERING IS 

F
U

N
!

LINKEDIN

SPONSORED BY:

SANDY DAYS, SALTY NIGHTS

No cheap date

Money complicates relationships. So 
much of the power dynamics in our 
modern-day courtships are regulated by 
who controls the cash.

For me, money is especially weighted. 
I’m a writer by trade, which doesn’t lend 
itself to big paychecks. This wouldn’t be 
a problem if I had studied writing in 
school, if all my former college mates 
were sunk deep in the artistic hustle, 
if — like me — they were constantly 
applying for grants and teaching gigs 
and other ways to piece together a liv-
ing.

But unfortunately, I studied business.
Most of my former classmates now 

work on Wall Street. They make in a 
day what I make in a year. And that’s 
not hyperbole.

So when an old friend from school 
invited me out to coffee recently, I was 
a bit nervous. He was always someone 
I admired — smart, ambitious, with a 
clear idea of what he wanted in life. 
Now he’s an investment banker, and 
I’m proud of his success — if a touch 
intimidated by his money. When I think 
of him, I remember a story from the 
Twitter feed “Overheard in the Gold-

man Sachs Elevator” that went like this: 
A woman in a bar asked a Goldman 

analyst what he would do if he woke up 
one morning and there was $10 million 
in his bank account. “I’d ask where the 
rest of my money went,” he said.

On the day of our friend-date (date-
date?) I agonized over what to wear. A 
dress? Jeans? I didn’t want to look like I 
was trying too hard. I also desperately 
didn’t want to look poor. I arrived at 
the coffee shop a half hour early to 

give myself time to settle in. A waiter 
came to my table and I ordered a cup 
of tea. When he set the tea down a few 
minutes later, I asked to pay my bill 
right then. He seemed hesitant, but I 
insisted. I didn’t want my banker friend 
to pick up the check for both of us. I 
needed to show I could buy my own 
damn tea.

He arrived exactly on time, looking 
dapper in a pinstripe business suit. His 
wealth floated around him like a fine 
cologne — I could almost smell it — and 
I was suddenly, fumblingly nervous. I 
bumped the table as I stood to hug him 
and my tea sloshed out of its cup. I had 
to ask the waiter for a napkin so I could 
clean up my mess. 

The banker regarded me calmly, all 
cool sophistication, and ordered a cap-
puccino. He took careful sips as we 
caught up on the last 10 years of our 
lives. We shared updates on our fami-
lies and laughed about college. He was 
the same as I remembered him, but with 
a very expensive veneer.

At the end of an hour, he looked at 
his watch.

“I have a flight to catch,” he said.
We stood and hugged again. This 

time I managed not to bump the table. 
He gave me a wave and a smile and then 
disappeared out the door. 

I sat down, flush with the excitement 
of our meeting, and it took me a full 
minute to realize he’d stuck me with the 
bill for his coffee. ■

artisHENDERSON
sandydays@floridaweekly.com

Featuring the Fabulous
Lisa Dellarossa

8:00pm � 10:00pm

Lisa�s soothing vocals 
has been compared to 

the calmness of 
Karen Carpenter, but 

also packs a punch with 
Connie Francis 
and Broadway 

favorites. Lisa enjoys 
keeping the music 
of years ago alive.

The Pelican Cafe �Where Nantucket Meets The Florida Keys�

Celebrating 5 Great Years In The Beautiful Palm Beach County

Visit thepelicancafe.com for more information
Reservation Accepted 561-842-7272

Located 3/4 mile south of Northlake Blvd. on the west hand side of US 1
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The South Florida Science Center and 
Aquarium will host its third annual “Fall 
Family Fun Fest” from 11 a.m. to 5 p.m. 
on Sunday, Oct. 13. The event is free 
with paid Science Center admission.

Fall-themed festivities will spill onto 
the front lawn of the center, as guests 
are welcome to enjoy live entertain-
ment, science-themed crafts, vendors, 
face painting, a bounce house, liquid 
nitrogen demonstrations, a petting zoo 
and a bean bag toss. Snow cones, pop-
corn and cotton candy will be provid-
ed. Additionally, the West Palm Beach 
Library will be on hand for storytelling 
time and Professor Clark the Science 
Shark will make an appearance. 

Highlighing the event will be many 
hands-on, science activities, most prom-
inently an interactive Mobile Learning 
Adventure (MLA) traveling exhibit for 
children birth to five years old, courtesy 
of the PNC Foundation and Grow Up 
Great, PNC’s bilingual, early childhood 
education initiative (see www.pncgrow-
upgreat.com).   

The hands-on MLA exhibit offers 
educational games for children to do 
with their parents on two touch-screen 
kiosks. Activities include the “When I 
Grow Up” station, where kids dress up 
as different professionals and have their 
picture superimposed on an appropri-
ate background. 

In addition, parents can take home 
an activity book and a Sesame Street 
learning kit created by Sesame Work-
shop as part of a continuing partnership 
with PNC. The kit includes a magazine 
for parents and caregivers, children’s 
activity cards and a book, along with 
an original Sesame Street DVD that 
demonstrates how to take everyday 
moments and turn them into learning 
opportunities. 

“PNC recognizes the role kindergar-
ten readiness plays in the wellbeing of 
local children, their families and ulti-
mately, our economy,” said Craig Grant, 
PNC Foundation spokesman, in a state-
ment. “By preparing our youngest stu-
dents for educational success, we help 
build a solid foundation for the future 

of this region.” 
Added Lew Crampton, CEO of the 

South Florida Science Center and 
Aquarium: “PNC’s overall commitment 
to our mission at the Science Center has 
been impressive and we are thrilled to 
be partnering with them for the third 
consecutive year on this event. The 
PNC Mobile Learning Adventure is a 
great way to interest young minds in 
early education activities.”  

The Science Center will be open dur-
ing this event, and attendees are wel-
come to enjoy all of the center’s typical 
offerings — including its newly expand-
ed aquarium, Science on a Sphere and 
the current traveling exhibit: “Savage 
Ancient Seas.” 

The South Florida Science Center and 
Aquarium, formerly known as the South 
Florida Science Museum, recently com-
pleted a $5 million expansion and reno-
vation. With a new mission to “open 
every mind to science,” the Science 
Center features more than 50 hands-on 
educational exhibits, an 8,000-gallon 
fresh and saltwater aquarium (featur-
ing both local and exotic marine life), 
a digital planetarium, a conservation 
research station, a Florida exhibit hall 
and an interactive Everglades exhibit. 

“Since its founding 50 years ago, 
the South Florida Science Center and 
Aquarium has developed a first-class 
reputation for providing fun, educa-
tional programs to families throughout 
the region,” Mr. Grant said. “We are 
pleased to partner with the center to 
help stage a full day of family fun in a 
great setting.” 

The “Fall Family Fun Fest” is free 
with paid general admission to the Sci-
ence Center. General admission is $13.50 
for adults, $10 for children 3 to 12, and 
$12 for seniors 62 and older. Planetar-
ium shows and miniature golf are not 
included in general admission pricing. 
The Science Center is located at 4801 
Dreher Trail North in West Palm Beach.

For more information about “Fall 
Family Fun Fest,” contact Kristina Holt 
at 370-7740 or kholt@sfsciencecenter.
org. For more information about the 
Science Center, visit sfsciencecenter.
org. ■

Fall Family Fun Fest 
set at Science Center

SPECIAL TO FLORIDA WEEKLY_________________________

COURTESY PHOTO

Many hands-on science activities will be offered at the fest at the South Florida Science Center 
and Aquarium in West Palm Beach.
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ABOVE: Architects 
bumped out the 
eastern side of the 
Maltz Jupiter Theatre. 
Windows now light the 
first floor lobby and 
the second floor Green 
Room. There will be ex-
terior space for patrons 
to mingle.
LEFT: The view from 
the front door into 
the lobby shows the 
upstairs Green Room. 
The box office is to the 
right.

STEINBECK
From page B1

household name,” William Hayes, the 
theater’s producing artistic director, 
said when he announced the new sea-
son. 

He said he always hopes to draw new 
audiences to the theater and turn those 
audiences into subscribers.

So far it has paid off. The theater 
ended its first season in its new space 
on Clematis Street with about 3,700 
subscribers; it’s beginning this season 
with nearly 4,200, according to Sue 
Ellen Beryl, the managing director.

It’s a happy number, which translates 
into happy actors.

“It’s nice to be where you’re comfort-
able. Rehearsal is an uncomfortable 
situation and they make it comfortable 
as you can make it,” said actor Dennis 
Creaghan, who returns this season to 
star as Candy in “Of Mice and Men.”

He has performed at the company 
several times, most recently last season 
in Dramaworks’ production of Edward 
Albee’s “A Delicate Balance.”

But playing sad-sack Candy is quite 
a change.

“It’s fun, especially after the patri-
cian Brahman character in ‘A Delicate 
Balance,’” Mr. Creaghan said by phone 
from his home in Delray Beach.

For an actor, change is good.
“We got so caught up in the last 

half of the century with actors playing 
themselves in different situations. It 
was never meant to happen with the 
Method, but I think that’s what hap-
pened,” he said.

Immersing one’s self in myriad roles 

is an opportunity.
“This way, you get a chance to 

explore your range, which to me is the 
mark of an actor,” he said.

Perhaps it is the mark of Mr. Cre-
aghan.

Candy is about as far as you can get 
from a Brahman. 

Of Candy, he said, “He’s missing 
parts of his body. Not only physically, 

but mentally, he’s 
at the end. If he 
loses this job, he’s 
finished. And when 
these two guys come 
in and he finds out 
what they’ve got 
planned, a light goes 
off for him.”

After all, Candy 
is a worker, or 

“swamper,” who has lost one of his 
hands in a farm accident. If he loses his 
job, he’ll starve.

It’s logical that he is excited when 
George and Lenny, the central charac-
ters in the 1937 tale, talk of plans to buy 
a farm on which Candy also could live. 

“These people are so sad, they’re so 
lonely. The only ones who have a rela-
tionship are Lenny and George,” Mr. 
Creaghan said. “Steinbeck really paints 
with a heavy hand. These people are 
really alone. They are itinerates, they 
go bumping off one another.”

He sees parallels to current events.
“So many lost their homes,” he said. 

“So many of these ranches were owned 
by these corporations. It’s a little like 
today, the disparity between the very 
rich and the rest of us. People didn’t 
own their land anymore. Just itiner-
ants. That’s what Steinbeck was look-
ing at, and he doesn’t come up with a 
happy end.”

It wasn’t a happy end, or beginning, 
for that matter.

George and Lennie are on the road 
after being run out of town after the 
mentally slow Lennie’s love of fondling 
soft things resulted in an accusation of 
rape.

Once they head to a ranch near 
Soledad, Calif. — the Spanish word 
for “loneliness” — the pair again runs 
into problems as gentle giant Lennie 
doesn’t know his own strength.

His attraction to Curley’s wife, 
daughter-in-law to the boss, has tragic 
consequences.

Then there’s Candy, and his derelict 
dog.

That presents its own challenges.
“What he does now, is they’ve given 

him a job mopping,” Mr. Creaghan 
said. “I guess he’ll be mopping at some 
point and physically handle a mop 
somehow.”

This is not Mr. Creaghan’s first stab 
at Steinbeck.

“I played Whitt in London,” Mr. Cre-
aghan. Whitt is one of the ranch hands. 
“I got an email from one of my friends 
in London, who said, ‘You know that 
was 30 years ago?’ And you know I 
just hear those voices. I don’t think 
I’ve ever done that where you come 
back to the same play after such a wide 
period.”

In those 30 years, Mr. Creaghan has 
been seen on an array of stages across 
the country, and across the Atlantic. 
Television viewers may recognize him 
from guest appearances on “Law and 
Order” and “Ed,” among other shows. 
He also played a museum director 
in the 1999 remake of “The Thomas 
Crown Affair.”

Locally, he has received kudos for 
his work at the former Caldwell and 

Mosaic theaters, as well as star turns 
in Dramaworks’ productions of David 
Mamet’s “American Buffalo” and Conor 
McPherson’s “The Weir” and “A Deli-
cate Balance.”

But the writing is different in Stein-
beck, who wrote “Of Mice and Men” as 
a novella in 1937 and adapted it for the 
stage that same year. 

J. Barry Lewis will direct this pro-
duction, which also stars John Leonard 
Thompson as George, Brendan Titley 
as Lennie, and has a cast that includes 
Paul Bodie, Cliff Burgess, Frank Con-
verse, Betsy Graver, Christopher Hal-
laday, Wayne Steadman and Ricky 
Waugh.

“For me, Mamet is more about style 
than he is about substance. You’ve got 
to get his style, and I’m not crazy about 
it,” Mr. Creaghan said. “With Stein-
beck, it’s very stark, like Hemingway. 
Curley’s wife, she’s never given a name. 
It’s just spare.”

But what a tale it is.
“It’s a great story. It’s very linear 

and it all happens in a matter of three 
days,” he said. “Like a Greek tragedy, it 
starts and it propels to the end.” ■

>>What: John Steinbeck’s “Of Mice and Men”

>>When: Oct. 11-Nov. 10

>>Where: Palm Beach Dramaworks’ Don & Ann 

Brown Theatre, 201 Clematis St., downtown West 

Palm Beach

>>Cost: $60 for all performances. Preview 

performances are $52 and opening night tickets 

are $75. Student tickets are available for $10. 

Group rates for 20 or more and discounted season 

subscriptions also are available.

>>Info: 514-4042 or palmbeachdramaworks.

org

in the know

The Maltz Jupiter Theatre is seeing 
Green.

That’s right — Green, as in The 
Green Room, named for philanthropist 
Roe Green, who kicked in $1.5 million 
toward $2.5 million in renovations that 

include 62 premium 
seats in the existing 
second-floor space 
to create a private 
upstairs club level. 

The second-floor 
renovation includes 
a private entrance, 
glassed-in elevator, 
bar and restrooms, 
all adjacent to the 62 

new seats. Downstairs, there are larger 
restrooms and an expanded lobby.

Through it all, Maltz employees 
have seen months of 
demolition and jack-
hammering.

Now, the vision for 
the space is becom-
ing obvious.

“I walk through it 
every day, at least 
once, that I’m here. 
Part of that is just for 
my own edification 

and pleasure because I love process, 
the same way I love to see a show come 
together,” said Andrew Kato, the the-
ater’s producing artistic director.

His enthusiasm was infectious as he 
walked through the space, which was 
teeming with construction crews, dur-
ing a tour with Jennifer Sardone-Shiner, 
the theater’s director of marketing.

He paused to point at the auditorium 
itself, which is being used as storage 
during the construction. 

The open space above the mezzanine 
level, where the seats will be installed, 
once was home to Burt Reynolds’ pri-
vate box in the building’s 1970s-’80s 
heyday as the actor’s dinner theater.

But changes will be more immedi-

ately obvious than that.
Visitors to the theater will see the 

renovations as soon as they walk in the 
front door.

If they look up, they will see the 
glassed-in second-story space that is 

The Green Room. 
In the past, banners for the current 

season of shows would have hung there. 
Look to the right, and there now is a 
large, contemporary box office space 
that is open to the lobby, much like a 
hotel concierge desk.

The lobby feels much larger, too. 
The new, much larger restrooms have 

been pushed to the back of the building, 
and there are now hallways into each 
space so lines no longer wind out into 
the lobby. There also is a stand-alone 
family restroom. 

To the east, the space that once was 
taken up by the bar and restrooms has 
been blown out for more lobby floor 
space. 

Architects for the Maltz also bumped 
out the building’s east side and added 
windows — the better for passers-by 
to see activities in the space, which is 
Florida’s largest regional theater. A bar 
that appears to be double the size of the 
old bar fills the space in front of those 
large windows. 

There are entrances at either end, so 
patrons can enter and exit the building 
with greater ease.

During the tour, it was obvious the 
building has hit its home stretch. 

Drywall and plumbing fixtures have 
been installed. The new bar was in 
place. Upstairs, painters were applying 
a first coat to drywall, and other crews 
were sweeping up scraps of drywall and 
other construction bits.

The theater plans a free open house, 
from 10 a.m. to 2 p.m. Oct. 28. Its sea-
son gets underway with “Dial M for 
Murder,” which opens in previews Oct. 
27 and has its official opening night on 
Oct. 31. 

The Maltz is at 1001 E. Indiantown 
Road, Jupiter. For information, call 575-
2223 or visit jupitertheatre.org. ■

Maltz Jupiter Theatre hits home stretch in renovations
BY SCOTT SIMMONS

ssimmons@floridaweekly.com

GREEN

KATO

CREAGHAN
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The Academy of 
Continuing Education
At the Mandel JCC, Palm Beach Gardens
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the band, Mr. Hines said. Students who 
have performed with the band have 
received scholarships to play at the uni-
versity level and have attended music 
camps such as Interlochen.

“We want to proliferate quality music 
and musicians,” Mr. Hines said.

The organization is particularly sup-
portive of lower-income schools, where 
musical instruments are hard to come 
by, Mr. Hines said. The band is working 
with other nonprofits to fill the gaps 
left by the economic downturn.

“We’re trying to make up for that. 

The arts are usually the first things that 
get cut,” he said.

For the fifth time, blind pianist David 
Crohan returns to play for these first 
two concerts of the season. The band 
will perform 10 concerts through May. 

Mr. Crohan’s selections for Ameri-
can Journey will include Hollywood 
favorites, musical tributes to American 
cities, a medley of tunes penned by 
Paul Simon and more. He is the pianist-
in-residence at Café L’Europe in Palm 
Beach and has played at the Copley 
Plaza and Parker House in Boston, on 
Martha’s Vineyard at David’s Island 
House during the summer, at the Julien 
Restaurant in the Hotel le Meridien in 
Boston at Ta-boó in Palm Beach and at 
the Bay Tower restaurant in Boston. 

In addition to playing with the band, 

Mr. Crohan will conduct part of the 
concert this year, a dream he fulfilled 
last year with the band, Mr. Hines said. 
They have not settled on which concert 
he will conduct, he said.

“He’s an amazing entertainer,” Mr. 
Hines said of Mr. Crohan.

Blind from birth, Mr. Crohan taught 
himself to play the piano at age 3. Mr. 
Hines promises audiences a good time.

“We want to entertain our audienc-
es,” he said.

All concert times are at 7:30 p.m. 
unless otherwise noted. Next up 
is “Holiday Party II” on Dec. 7 at 
the Duncan Theatre in Lake Worth 
repeated Dec. 13 at the Eissey Campus 
Theatre, Palm Beach Gardens; “Those 
Were the Days,” featuring Bill Prince, 
Feb. 1, Duncan, Feb. 8, Eissey Theatre; 

“Our Stars, Still Shining,” the 32nd 
annual scholarship concert, March 29, 
at Eissey, April 5, at Duncan and to end 
the year, “Victory at Sea,” where retired 
U.S. Naval officer Wilbur “Smitty” 
Smith takes the helm for an Armed 
Forces salute of marches and overtures, 
May 12 at the Duncan, May 16 at the 
Eissey. ■

>>What: Symphonic Band of the Palm Beaches 

concerts

>>When: Oct. 19, Eissey Campus Theatre, Palm 

Beach Gardens; Oct. 26 Duncan Theatre, Lake 

Worth

>>Cost: $15

>>Info: www.symbandpbc.com; 832-3115

in the know

BAND
From page B1
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Breakfast
Lunch
Dinner

Great Steak
The Conran sisters, AKA the 

Blondies of Tequesta, not only 
have fun in the sun, but also 

have fun in the kitchen. 
- Loren Gutentag, 

Florida Weekly

There is a distinctly cheery, 
vivacious vibe that greets any 

Blondies visitor. 
- Shawna Gallagher Vega, 

Jupiter Courier

The sisters behind Tequesta�s 
Blondies diner pay a delicous 

tribute to favorite family recipes.
- Libby Volgyes, 

The Palm Beach Post

WHERE THE GIRLS 
KNOW GOOD FOOD!

181 N. US Highway 1 
Tequesta

Located in Beall�s Outlet Plaza

561-744-0806
www.blondiesgoodfood.com

Monday-Saturday
7am-9pm
Sunday

7am-3pm

UPCOMING BOAT SHOWS
■  Florida Sportsman Expo
Oct. 12-13 at the South Florida 
Fairgrounds, West Palm Beach 
www.floridasportsman.com
More than just a boat show, anglers, 

hunters and boaters will be treated to 
the latest “how-to” seminars as well 
as demonstrations. The show features 
rigged kayaks and instruction on the 
many advantages of quiet, stealthy, non-
combustion fishing.

■  Fort Lauderdale International 
Boat Show
Oct. 31 – Nov. 4
Greater Fort Lauderdale/Broward 
County Convention Center 
www.showmanagement.com
Show exhibits range from yacht 

builders and designers to exotic cars 
and brokerage yachts. A wide vari-
ety of boats and sea vessels will be 
on display including runabouts, sport-
fishers, high performance boats, center 
consoles, cabin cruisers, flats boats, 
skiffs, express cruisers, sailing yachts, 
motor yachts, bowriders, catamarans, 
ski boats, jet boats, trawlers, inflatables, 
canoes, and extraordinary superyachts. 

■  Fort Myers Boat Show
Nov. 14-17
Harborside Event Center
www.swfmia.com
Boats will be in water, on the street 

and in the center. There will be more 
than just boats to buy. Clothing, nau-
tical-themed jewelry and innovative 
products you’ve never heard of to clean 
your boat, and more.

■  St. Petersburg Power & Sailboat 

Show
Dec. 5-8
www.showmanagement.com
An impressive selection of power 

boats and sailboats on display in an 
expansive waterfront area and on land 
adjacent to the Albert Whitted Park and 
Mahaffey Theater grounds in St. Peters-
burg’s scenic downtown. Attendees will 
find hundreds of power boats and sail-
boats in the custom made-for-the-show 
marina set, including family cruisers, 
runabouts, fishing boats, sailing yachts, 
personal watercraft and much more.

■   12th annual Charlotte County 
Boat Show
Jan. 16-19
Charlotte County Fairgrounds
www.swfmia.com
Run your hand across the teak on 

the helm of one of the latest new boat 
models on display. Check out hundreds 
of boats, fishing seminars and loads of 
marine accessories.

■ Miami International Boat Show
Feb. 13-17
Miami Beach Convention Center / 
Sea Isle Marina / Miamarina 
at Bayside
www.miamiboatshow.com
Florida's largest annual event spans 

three locations and features more than 
3,000 boats and 2,000 exhibitors from 
all over the globe. You name it, you’ll 
see it here — from the latest in power-
boats, sailboats and engines to cutting-
edge marine electronics and accessories 
to the best in nautical gifts, services and 
apparel. Beyond the boats and booths 
special events, attractions and activities 

celebrate the boating lifestyle and offer 
entertainment for everyone.

■   Miami Yacht & Brokerage 
Show  
Feb. 13-17, 2014
Indian Creek Waterway at Collins 
Avenue
www.showmanagement.com
Not to be confused with the Miami 

Boat Show, the 26th annual Yacht and 
Brokerage Boat Show is a multi-million 

dollar presentation of yachts includ-
ing the world's most extraordinary and 
uniquely designed yachts and super 
yachts from the world's foremost boat 
builders. This is a free event. 

■ Florida Sportsman Expo
February 2014 dates to be 
announced
Lee Civic Center
www.floridasportsman.com
More than just a boat show, anglers, 

kayakers and boaters will be treated to 
the latest “how-to” seminars as well 
as demonstrations. The show features 
rigged kayaks and instruction on the 
many advantages of quiet, stealthy, non-
combustion fishing.

■  Bonita Springs Boat Show
March 6-9, 2014
Naples/Fort Myers Greyhound 
Track
www.swfmia.com 
Find a range of boat makes and mod-

els up to 35 feet. In our waterways, that’s 
enough boat for anyone. This event 
features fishing boats, flats skiffs, bay 
boats, deck boats, pontoon boats, cruis-
ing boats, kayaks and more.

■ Palm Beach 29th annual 
International Boat Show
March 20-23, 2014
Waterfront at Evernia Street and 
Flagler Drive
www.showmanagement.com
The event includes hundreds of 

boats, from 8-foot inflatables, power 
boats, fishing boats, center consoles, 
bow riders, personal watercraft to 
super-yachts. ■

Actor Tony Darrow, best known for 
his roles in the film “Goodfellas” and the 
TV program “The Sopranos,” will be the 
grand marshal of the Feast of Little Italy, 

which will take place 
in Jupiter’s Abacoa 
Town Center on Nov. 
1-3. Darrow also will 
be available at the 
Little Smiles tent to 
meet his fans.

The Feast of Little 
Italy is celebrating 
its 11th year. It was 
established in 2003 
to create an experi-

ence for the entire family which is rich 
in Italian culture, celebrating the contri-
butions of great Italians through food, 
music, art and cultural traditions.  

This year’s Feast will feature live music 
every day, favorite Italian foods, cooking 
demos, a children’s festival, rides, wine 
seminars, an art pavilion and bocce.

This year’s entertainment lineup fea-
tures a blend of outstanding performers 
from the 60s, 80s, Broadway and more. 
Performers include: Fran Cosmo, former 
lead singer of Boston; Dennis Tufano, the 
original lead singer of The Buckinghams; 
Lou Galterio – “The Golden Voice;” Lisa 
Dellarosa, JD Magazzolo, Vetro, featur-
ing Chris Macchio and Elio Scaccio; Lou 
Villano; Franco Corso – “The Voice of 
Romance;” The Crests, featuring Tommy 
Mara; Philippe Harari; Sean’s Dance Fac-
tory; and The COPA/ Italian Dance Youth 
Touring Co.

Food vendors will line the street and 
will be serving up Italian favorites like 
sausage-and-peppers, eggplant parmigia-
na, fried ravioli, spaghetti-and-meatballs, 
pizza, calamari, Italian beef, cannoli and 
other sweet treats.

The Galbani Cooking Stage will fea-

ture the Feast’s chefs every day as they 
prepare mouth-watering Italian recipes. 
Galbani’s Chef Marco Sciortino, from 
Buffalo, N.Y. (Marco’s Restaurant and the 
Marco’s Deli franchise) will be returning. 
Joining Chef Marco will be Mo and Sally 
of the Kool 105.5 Mo and Sally Show. Reci-
pes will include Galbani cheese, Italy’s 
favorite brand of cheese for more than 
125 years. The menu this year will feature: 
Caprese Pancetta tacos, fresh mozzarella 
roasted potato salad, S’more mozzarella 
panini and Colazione breakfast pizza.

The children’s festival will include 
games, rides, slides, popping balloons, 
shooting hoops, a children’s roller coast-
er, and even rides suited for toddlers.

There also will be Banfi Wine Semi-
nars with tastings daily. Banfi Vintners 
is the sole U.S. importer of the Mariani 
family’s internationally renowned wine 
estates in Italy: Castello Banfi of Mon-
talcino, Tuscany and Vigne Regali Cellars 
of Strevi, Piedmont.

The Lighthouse Center Art Pavilion 
on site at the Feast will showcase artists 
Jenny Constable, a third-generation artist 
who features mixed media and encaustic 
wax, with work focusing on freedom 
of expression and collection (beautiful 
objects with colors intertwined); Judy 
Flescher, an accomplished abstract paint-
er and collage artist who works primarily 
with mixed media, including acrylic with 
collage on canvas, paper and copper, 
monoprints with collage, and watercolors 
with ink and oil stick; and Peggy Strath-
dee Kirkwood, a watercolorist who has 
worked with renowned instructors Jeane 
Dobie and Barbara Cechis, and whose 
work is now in collections throughout 
the country.

Festival hours are Friday, Nov. 1, 3-10 
p.m.; Saturday, Nov. 2, 10 a.m.-10 p.m.; and 
Sunday, Nov. 3, 10 a.m.-8 p.m. A ribbon 
cutting is set for Friday at 6 p.m. 

For more information, visit feastofli-
ttleitaly.com, or call 427-0500. ■

Feast of Little Italy announces grand marshal, music lineup
SPECIAL TO FLORIDA WEEKLY_________________________

PUZZLE ANSWERS

DARROW
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561-557-2881
Live Oak Plaza 9249 Alt A1A, North Palm Beach

Buying single items to entire estates 7 Days A Week

STORE WIDE SALE 20% OFF STORE WIDE SALE

20% OFF 20% OFF

Now through December 30, 2013

Book a stay at beautiful 
Key West Harbour for 2 Nights & Get the 

3RD NIGHT FREE!
h is reservation of er is valid for Sunday through 

h ursday. Of er expires 12/30/13 Terms & conditions: 
New reservations only. Subject to availability.

Key West Harbour
6000 Penninsular Ave., Key West, FL 33040

FloridaMarinaClubs.com

Stay in Key West FREE

Call 305.440.2203
Email: Krezendes@marinaclubsl .com

OCEANFRONT SUITES FEATURE:
King & queen beds, washer and dryer, ocean view 

balcony, high dei nition TV and Wi-Fi, state-of-the-art 
appliances and air conditioned. 

AMENITIES:
Restaurant with indoor and outdoor dining, 

private beach, heated ini nity edge pool, i tness center 
& sauna, ships store and ValvTect marine fuel.

PRIVILEGES:

Charters for of -shore and backwater i shing, 
snorkeling, diving, tours and more.

Seminar kicks off bridge program
SPECIAL TO FLORIDA WEEKLY

A kickoff seminar for the expansion of 
the Mandel Jewish Community Center’s 
popular Stayman Memorial Bridge Pro-
gram will be hosted by 10-time national 
champion Marty Bergen from 9:30 a.m. 
to 11:30 a.m. on Wednesday, Oct. 16, at 
the Mandel JCC in Palm Beach Gardens.

The seminar, titled “What to do after 
a preempt?” is for players of all skill lev-
els and includes coffee, lunch, snacks, 
and any two of Mr. Bergen’s 32 new 
booklets. The seminar is $50 (Friends of 
the J receive a 15 percent discount). Pre-

registration is required. There will be a 
duplicate bridge game after the lecture. 

Starting Oct. 14, the Mandel will offer 
duplicate bridge five days a week. The 
program will feature new directors, 
teachers, classes, workshops, state-of-
the-art electronic scoring equipment, 
pre-made boards and hand records. The 
ACBL-sanctioned games start at 12:30 
p.m., with a light lunch served before. 

For more information on the seminar 
or the JCC’s bridge program, see JCCo-
nline.com/mandel, or call 689-7700. The 
Mandel JCC is at 5221 Hood Road, just 
west of Central Boulevard. ■

©2013 Hilton Worldwide

Book the Best of Waldorf Astoria and receive a 

$50 resort reward for every night of your stay.*

When you arrive at Edgewater Beach Hotel,  you 

can expect  attentive service and the comfort of 

a spacious suite. What may surprise you are the 

amazing activities that will either awaken our sense 

of adventure, or give you the relaxation you are 

longing for. Escape the everyday, from $159 per night.

Book today by calling 888.564.1308, or visiting 

EdgewaterNaples.com.

*Visit EdgewaterNaples.com for complete terms and conditions.

THE ONLY RUSH YOU NEED 
IS THAT OF THE OCEAN WAVES.

Book festival begins at JCC
SPECIAL TO FLORIDA WEEKLY

The 19th Annual Mandel JCC of the 
Palm Beaches Book Festival kicks off 
with a Breast Cancer Awareness event 
at 7 p.m. Oct. 14 at the Mandel JCC Palm 
Beach Gardens. 

The event features author Letty Cot-
tin Pogrebin, who wrote “How to be a 
Friend to a Friend Who’s Sick,” as well 

as a medical panel. The event is in part-
nership with Jupiter Medical Center.

Ms. Pogrebin, who co-founded Ms. 
Magazine with Gloria Steinem, penned 
the book after she noticed during her 
bout with breast cancer that many of 
her friends and family didn’t know what 
to say. For information, contact Lisa 
Blumberg at 712-5209 or LisaB@jccon-
line.com. Register at jcconline.com. ■
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Find your Inner Fashionista 

at The Boutiques of 

Downtown at the Gardens.

LOLA CHIQ 

Andrea Cruz and Luis Adarve

Drew Levine, Steve Kanarek, Michelle Calchi, John D’Agata and Jim Douglas

Mike Trim and Millie Figueroa

Christine Roberts, Joanie Pennea and Jen Costanza

Ric Bradshaw and Dorothy Bradshaw

PALM BEAC
American Heart Association 2013 Palm

Jack Feingold, Sabrina Feingold, Scott Feingold, Sara Feingold and Beth Feingold

“Like” us on Facebook.com /PalmBeachGardensFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. So, 

Send us your society and networking photos. Include the names of  
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11701 Lake Victoria Gardens Avenue

Palm Beach Gardens, FL 33410

FREE   
Celebrate with craft beer and wine tasting, live music, 

costume contests, haunted train rides, a Haunted Cupcake 

Bash, and fresh seafood and melt-in-your-mouth BBQ from 

Goodwill from the Grill, Whole Foods Market and Big Lock 

Kitchen. Your $20 donation benefits Resource Depot.

BOUTIQUE

Holly Zaccagnino, Dawn Amado, Sarah Logan, Mary Walters and Tricia Ragazzon
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Robbin Lee and Shannon Hayes

Taniya Cameron, Stacie Duncombe, Leonard Cook and Lolita Cook

Stacey Phillips and Sophie Phillips

CH SOCIETY
m Beach Heart Walk in West Palm Beach

if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

everyone in the picture. E-mail them to society@fl oridaweekly.com.
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WHAT TO DO, WHERE TO GO
Please send calendar listings to 

pbnews@floridaweekly.com. 

At The Bamboo Room
The Bamboo Room is at 15 S. J St., 

downtown Lake Worth. Call 585-BLUES 
or visit bambooroomblues.com.

■ Applebutter Express & 
Come Back Alice — 9 p.m. Oct. 11; 
$10 ($13 day of show)

■ Nikki Hill — 9 p.m. Oct. 12; $12 
($13 day of show)

■ Marcia Ball — 9 p.m. Oct. 17; 
$32-$37

■ The Atlanta Rhythm Section 
— 9 p.m. Oct. 18; $33-$38

■ John McEwen — 9 p.m. Oct. 
19; $23-$28

At The Bamboo Room

The Borland Center for Performing 
Arts is at Midtown, 4885 PGA Blvd., 
Palm Beach Gardens. Call 904-3130 or 
visit www.borlandtheater.com.

■ The Jove Comedy Experi-
ence — 8 p.m. Oct. 12; $17 (Borland 
Student Center)

Cultural Council of Palm Beach 
County is at 601 Lake Ave., downtown 
Lake Worth; 471-1602 or palmbeachcul-
ture.com. 

■ “Palm Beach County Art 
Teachers Association Exhibi-
tion” — Through Nov. 9

■ “Annette Rawlings Exhibi-
tion” — Oct. 12 through Nov. 9 

At Dramaworks

Palm Beach Dramaworks’ Don & Ann 
Brown Theatre is at 201 N. Clematis St., 
downtown West Palm Beach. Call 514-
4042, Ext. 2, or visit www.palmbeach-
dramaworks.com. 

■ “Of Mice and Men” — Oct. 
11-Nov. 10

■ “The Lion in Winter” — Dec. 
6-Jan. 5

■ “Old Times” — Jan. 31-March 2
■ “Dividing the Estate” — 

March 28-April 27
■ “Tryst” — May 16-June 15

At The Eissey

The Eissey Campus Theatre is at 
Palm Beach State College, 11051 Campus 
Drive, Palm Beach Gardens. 207-5900; 
www.eisseycampustheatre.org.

■ North County Art Associa-
tion Art Exhibit — Oct. 11-Nov. 6, 
Eissey Campus Theatre Lobby Gallery. 
This exhibit features acrylics, oils and 
watercolors. The Lobby Gallery is open 
Monday- Friday from 10 a.m.-5 p.m. and 
at all performances. 

■ “Dracula” — By Reach Dance 
Company and O Dance Company, 8 p.m. 
Oct. 12 and 2 p.m. Oct. 13. Tickets: $20/
adults, $15/students and seniors. Avail-
able at www.reachdancecompany.com 

■ Symphonic Band of the 
Palm Beaches — “Liberty Fanfare,” 
John Williams’ stirring tribute to the 
rededication of the Statue of Liberty. 
With pianist David Crohan. 7:30 p.m. 
Oct. 19. Subscriptions: $65. Single tick-
ets: $15; 832-3115; www.symbandpb.com. 

At The Four Arts

The Society of the Four Arts, 2 Four 
Arts Plaza, Palm Beach. 655-7226 or visit 
www.fourarts.org.

■ Preschool Story Time: Fire 
Prevention Day — For children 
birth to 4 years old. 10:30 a.m. Oct. 10. 
Palm Beach Fire Rescue will be making 
a presentation in the Four Arts Chil-
dren’s Library. Free. Reservations not 

required. Call 655-2776.

At The Lighthouse

Jupiter Lighthouse and Museum, 
Lighthouse Park, 500 Captain Armour’s 
Way, Jupiter. Admission: $9 adults, $5 
children ages 6-18; children under 6 
and active U.S. military admitted free. 
Children must be at least 4 feet tall to 
climb. Tours are weather permitting, 
call for tour time. RSVP required for 
tours, 747-8380, Ext. 101. www.jupiter-
lighthouse.org.

■ Lighthouse Moonrise Tour 
— Oct. 18, Nov. 17, Dec. 17. Sunset. 
$15 members/$20 non-members. RSVP 
required. 747-8380, Ext. 101.

■ Lighthouse Sunset Tour — 
Oct. 23, Nov. 1, Nov. 6, Nov. 15, Nov. 20, 
Dec. 20. Sunset. $15 members/$20 non-
members. RSVP required. 747-8380, Ext. 
101.

At The Lake Worth Playhouse

The Stonzek Theatre is at 709 Lake 
Ave., Lake Worth. Playhouse: 586-6410; 
Films: 296-9382. www.lakeworthplay-
house.org. 

■ Films — Oct. 10: “You Will Be My 
Son” and “Blue Caprice.” Oct. 11-17: ”Pas-
sion” and “Herb and Dorothy 50x50.”

■ Show — Oct. 13: “Glam Gurlz”; 
$10.

At MacArthur Park

John D. MacArthur Beach State Park 
and Nature Center is at 10900 Jack 
Nicklaus Drive, North Palm Beach. 624-
6952 or www.macarthurbeach.org.

■ Nature walk — 10-11 a.m. daily
■ Beach Clean-up — 9-11 a.m. 

Oct. 12. Show that you care about the 
marine environment by helping to keep 
it free of litter. Trash bags and gloves 
will be provided to those who attend. 
Community services hours will be pro-
vided for school-aged participants. For 
more information, call Art at 776-7449, 
Ext. 109.

■ Butterfly Walk — 11 a.m. Oct. 
12. Join a park naturalist on a walking 
tour through one of South Florida’s 
last remaining hardwood hammocks. 
Reservations required. Free with park 
admission.

■ Birding at MacArthur Park 
— 10:30 a.m. Oct. 13. Bird lovers can 
join a ranger-led walk identifying many 
species of birds that make their home in 
the park. Reservations recommended. 
Visitors should bring binoculars or rent 
them at the park’s Nature Center. Pro-
gram is free with park admission. 

■ Bluegrass Music with the 
Conch Stomp Band — 2-4 p.m. 
Oct. 13. Free with park admission.

At The Mos’Art

The Mos’Art Theatre is at 700 Park 
Ave., Lake Park. Call 337-OPOD (6763) 
or visit www.mosarttheatre.com.

■ Movies — Oct. 10: “Blue Caprice” 
and “Letters to Jackie.” Oct. 11-17: “Aus-
tenland” and “AKA Doc Pomus.”.Oct. 11 
(2:30 p.m.): “I Will Follow You into the 
Dark.”

■ Opera Video — Oct. 13 (1:30 
p.m.): “Rigoletto” (from The Teatro 
Antico di Taormina) 

At The Mounts Garden

Mounts Botanical Garden is at 559 N. 
Military Trail in West Palm Beach. Call 
233-1757 or visit www.mounts.org.

■ Stories in the Garden — 10-11 
a.m. Oct. 11, The Pavilion. The event 
is co-sponsored by the Palm Beach 
County Library Systems. Celebrate the 
10th year of Stories in the Garden by 
bringing young ones ages 2 to 6 to these 

free nature-themed programs. Interac-
tive stories, songs and learning activi-
ties. The theme for October is ladybugs.

■ Designing & Creating the 
Home Landscape — 9 a.m.-noon, 
Oct. 12, 19 & 26, Clayton Hutcheson 
Center Conference Room. In this three-
class series, Laura McLeod, a certified 
landscape designer and horticultural 
professional, will explore the basics 
of good design and walk participants 
through each step of the planning pro-
cess. Members: $55; non-members: $60.

■ Creating a Succulent Wreath 
— 1-4 p.m. Oct. 15, Mounts Auditorium. 
Registrants should bring well-fitting 
plastic or latex gloves. Space is limited, 
so pre-registration is required. Mem-
bers and non-members: $65.

At PBAU

Palm Beach Atlantic University, 901 S. 
Flagler Drive, West Palm Beach. Tick-
ets: 803-2970 or ticketcentral@pba.edu.

■ Presentation of “Reeling” 
by Barry Kornhauser — 7:30 p.m. 
Oct. 10-12 and 2 p.m. Oct. 12, Fern Street 
Theatre, 500 Fern St., West Palm Beach. 
Tickets will be $15 for general admis-
sion or 2 for $25; $10 for seniors 65+; and 
$5 for students with ID.

■ PBA Symphony Concert: 
“From Russia With Love” — 
7:30 p.m. Oct. 11, DeSantis Family Cha-
pel, 300 Okeechobee Blvd., West Palm 
Beach. Featuring Robin Arrigo playing 
Rachmaninov’s “2nd Piano Concerto.” 
Directed by Lloyd Mims, Tickets are 
$10 for general admission and $5 for 
students with ID. 

At Palm Beach Improv

Palm Beach Improv is at CityPlace, 
550 S. Rosemary Ave., Suite 250, West 
Palm Beach; 833-1812 or palmbeachim-
prov.com.

■ Oct. 10-12: Rickey Smiley. Tick-
ets: $25

■ Oct. 13: Florida’s Funniest Come-
dian. Tickets: $12

■ Oct. 17: Frank Del Pizzo. Tickets: 
$15

■ Oct. 18-19: David Spade. Tick-
ets: $42.50

■ Oct. 18-19: Kevin Farley & 
Bobby Miyamoto. Tickets: $12

At The Zoo

Palm Beach Zoo is at 1301 Summit 
Blvd., West Palm Beach. Tickets: Adults 
$18.95; seniors, $16.95; children 3-12, 
$12.95; free toddlers. 533-0887 or www.
palmbeachzoo.org.

■ “Wings Over Water” Bird 
Show — 11 a.m. weekdays; 11 a.m. and 
2 p.m. weekends

■ “Wild Things Show” — 1 p.m. 
weekdays; noon weekends. Hours: 9 
a.m.-5 p.m. everyday. 

At The Plaza Theatre

Plaza Theatre, 262 S. Ocean Blvd., 
Manalapan; 588-1820 or www.theplaza-
theatre.net.

■ “Brighton Beach Memoirs” 
— Oct. 10-27. Tickets: $45 (special group 
rates available).

■ James Taylor, Linda Ron-
stadt & Friends — Tribute show, 
7:30 p.m. Oct. 14 and Oct. 21; 2 p.m. Oct. 
15 and Oct. 22. Tickets: $30 ($75 for 
three-show cabaret series).

At Science Center

The South Florida Science Center 
and Aquarium, 4801 Dreher Trail N., 
West Palm Beach. 832-1988 or visit 
www.sfsm.org

■ Science of Beer & Wine 
— 6-9 p.m. Oct. 10. The evening will 

include food, music, giveaways, trivia 
and special demonstrations, including a 
liquid nitrogen beer ice cream demon-
stration. Advance tickets: $15 members; 
$20 nonmembers. Day of event: $15 
members; $30 nonmembers.

■ Laser Concerts — 6:30, 7:30 & 
8:30 p.m. Oct. 12. Laser concerts featur-
ing the music of Michael Jackson (6:30 
p.m.), Pink Floyd — The Wall (7:30 
p.m.) and Bob Marley (8:30 p.m.). Pop-
corn and other refreshments available.

■ Fall Family Fun Fest — 11 a.m.-
5 p.m. Oct. 13. The Science Center has 
paired with PNC Bank to host PNC’s 
interactive “Grow Up Great” Mobile 
Learning Adventure. Snow cones, pop-
corn and cotton candy will be available. 
Event is free with paid center admis-
sion. 

Fresh Markets

■ Sailfish Marina Sunset Cel-
ebration — 6 p.m. Thursdays. Shop 
for arts and crafts made by artists from 
around the country. Sailfish Marina, 
east of the Intracoastal, just south of 
Blue Heron Boulevard, Palm Beach 
Shores; 842-8449.

■ Jupiter Green & Artisan 
Market — 5-9 p.m. Fridays, Riverwalk 
Events Plaza, 150 S. U.S. 1, Jupiter. Free. 
Includes baked goods, fresh produce, 
arts and crafts, jewelry, pet products 
and more. Vendors welcome. Contact 
Harry Welsh at (203) 222-3574 or visit 
www.harrysmarkets.com.

■ West Palm Beach Green-
Market — 9 a.m.-1 p.m. Saturdays at 
Waterfront Commons, downtown West 
Palm Beach (through May 31). Includes 
vendors selling produce, baked goods, 
plants, home goods and more. Admis-
sion is free. Parking is free in the Ban-
yan and Evernia garages during market 
hours. Info: wpb.org/greenmarket. 

■ Abacoa Green Market — 9 
a.m.-2 p.m. Saturdays at Abacoa Town 
Center, 1200 Town Center Drive, Jupi-
ter. Info: reggie.chasethesun@gmail.
com.

■ West Palm Beach Antique 
& Flea Market — 9 a.m. to 3 p.m. 
Saturdays on Narcissus Avenue, north 
of Banyan Boulevard. For information, 
search Facebook or call 670-7473.

■ Gardens GreenMarket — 8 
a.m. to 1 p.m. Sundays, City Hall Munici-
pal Complex, 10500 N. Military Trail, 
Palm Beach Gardens. Come shop at 
more than 120 vendors with an abun-
dance of just-picked, orchard-grown 
goods, a wide selection of seasonal 
vegetables and fruits, herbs, honey and 
breads, doughnuts, pies, cheeses, sauces 
and crafts. Leave pets at home. Visit 
pbgfl.com/greenmarket or call 630-1100.

Thursday, Oct. 10

■ Story time session at the 
Loxahatchee River Center — 
9:30 a.m. Thursdays, Burt Reynolds 
Park, 805 N. U.S. 1, Jupiter; 743-7123; 
or visit www.loxahatcheeriver.org/riv-
ercenter.

■ Medicare Educational Semi-
nar — 10-11 a.m. Oct. 10, Airport 
Hilton, 150 Australian Ave., West Palm 
Beach. Free. RSVP to 578-6524.

■ Bingo — Noon every Thursday 
at the Moose Lodge, 3600 RCA Blvd., 
Palm Beach Gardens. Lunch available 
at 11 a.m. Packs start at $15. $250 games. 
626-4417.

At Cultural Council
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OUR 53RD SEASON PREMIER:

AN AMERICAN JOURNEY

And Back by Popular Demand

Piano Virtuoso

DAVID CROHAN

October 19, 7:30 p.m.
EISSEY CAMPUS THEATRE

October 26, 7:30 p.m.
DUNCAN THEATRE

Tickets: $15

�561-832-3115
SymBandPB.com

CONNECT - MIND, BODY, SOUL
at The Spa at PGA National Resort

In observance of Breast Cancer Awareness Month, you and your girlfriends are cordially invited to attend a complimentary 

Connect - Mind, Body, Soul event at The Spa at PGA National Resort. Connect - Mind, Body, Soul is a personalized 

coaching program that will teach you how to connect with your mind, body, and soul on a daily basis. Come learn self-

empowering techniques and strategies that will enable you to transform your personal and professional life. You can choose 

to attend any one of the three different session dates in October.

                                          Complimentary Session Dates:     Time:

                                          Wednesday, October 16th    4-5 PM

                                          Saturday, October 19th     3-4 PM

                                          Wednesday, October 23rd    4-5 PM

The speaker will be Heather Lee Beasley, Founder of Connect - Mind, Body, Soul. Heather is a World Coach Institute- 

We hope that you will join us at one of the October session dates to �connect� with other like-minded women and to 

learn how you can better �connect� to your mind, body, and soul. Seating is limited, so you must RSVP by calling 

561-714-3704 today to reserve your space.  Visit us online at www.connectmindbodysoul.com

WHAT TO DO

■ Taste of CityPlace — 5:30-
9 p.m. Oct. 10. CityPlace, West Palm 
Beach. Food and cocktail tastings with 
24 restaurants, entertainment. Call 366-
1000 or visit cityplace.com. 

■ Clematis by Night — Live 
music 6-9 p.m. Thursdays, Clematis 
Street at the Waterfront, downtown 
West Palm Beach, 822-1515 or visit www.
clematisbynight.net. Oct. 10: Big Sky. 
Oct. 17: Jerry Wayne’s Private Party 
Band. Oct. 24: Cover Up. Oct. 31: Clema-
tis by Fright.

■ Carl Brown painting exhi-
bition — 6-10 p.m. Oct. 10 (Opening 
Night), 6-10 p.m. Oct. 11, and 11 a.m.-6 
p.m. Oct. 12 and Oct. 13, The Anthony 
Building, 312 Clematis St., West Palm 
Beach. An exhibition of Carl Brown’s 
paintings from 1949 to 1953, after he 
spent five years in World War II in the 
Pacific. Mr. Brown will be in attendance 
opening night. 833-8873 or wpbgo.com.

■ Le Cercle Francais — Franco-
philes and Francophones can join for a 
gathering at 6:30 p.m. the second Thurs-
day of the month (next session Oct. 10), 
in members’ homes. Call 744-0016.

Friday, Oct. 11

■ “Petty letters and love 
crimes” — 6:30 p.m. Oct. 11, Multi-
lingual Society, 210 S. Olive Ave., West 
Palm Beach. Italian movie with sub-
titles. Free for members; $8 general 
admission. 228-1688.

■ Downtown Live — 7 p.m. Fri-
days, Downtown at the Gardens’ Cen-
tre Court, 11701 Lake Victoria Gardens 
Drive, Palm Beach Gardens. Oct. 11: Dee 
Dee Wilde Band (pop/rock). Free; 340-
1600.

Saturday, Oct. 12

■ Pet-a-Palooza — 11 a.m. Oct. 12, 
Seabreeze Amphitheatre, Carlin Park, 
Jupiter. Listen to live music from local 
favorites, visit retail vendors, grab a bite 
to eat, even learn to dock jump and earn 
a treat. There will be entertainment 
provided to the four-legged community. 
Splash Dogs (dock jumping dogs) will 
be on hand. Free admission; www.south-
floridapetapalooza.com. 

■ Kids Story Time — 11:30 a.m. 
Saturdays, Loggerhead Marinelife Cen-
ter, 14200 U.S. 1, Juno Beach; free. Visit 
www.marinelife.org.

■ “Dilemmas of a Flight Lead-
er at War” — 7 p.m. Oct. 12, Temple 
Israel, 1901 N. Flagler Drive, West Palm 
Beach. Lt. Col. (Res.) Michael “Miki” 
Katz, a retired Israeli Air Force pilot, 
will talk about his experiences in the 
Yom Kippur War at a meeting com-
memorating the 40th anniversary of the 
war. To RSVP, call 242-6671. 

■ Downtown Live — 7-10 p.m. 
Saturdays, Downtown at the Gardens’ 
Centre Court, 11701 Lake Victoria Gar-
dens Drive, Palm Beach Gardens. Oct. 
12: Groove Merchant (pop/rock). Free; 
340-1600.

■ Ginger’s Dance Party — 8-10 
p.m. Saturdays, Palm Stage, Waterfront 
Commons, downtown West Palm Beach. 
Free. 822-1515; wpb.org/gingers.

Sunday, Oct. 13

■ “Barbara Walters” — 1-3 p.m. 

Oct. 13. St. Ann Gymnatorium, 324 N. 
Olive Ave., West Palm Beach. An origi-
nal one-act play with Myrna Goldberger, 
run as a fundraiser for Holy Ground 
Shelter for the Homeless Refreshments 
will be provided. Tickets: $20. Call 355-
5040 or visit www.HolyGroundPBC.org. 

■ Sightless Chef Sizzler — 
Three area executive chefs assisted by 
visually impaired and blind chefs, all 
trained at Beyond Blind Institute, will 
prepare food at this benefit, 4-7 p.m. 
Oct. 13 at Red Tapas Bar, Downtown at 
the Gardens, 11701 Lake Victoria Gar-
dens, No. 3102, Palm Beach Gardens. 
Red Tapas will provide menu samplings 
and all-you-can-drink sangria. There 
will be music and raffle items as well. 
Cost: $50 advance, $60 at the door. Call 
Cheryl Averta at 201-803-5429 or Joyce 
Gugel at 561-222-1404 for more details.

Monday, Oct. 14

■ American Needlepoint Guild 
— 10 a.m. every second and fourth Mon-
day (next meeting is Oct. 14), 110 Man-
grove Bay Way, Jupiter. Call 747-7104 or 
email mbusler@comcast.net.

Tuesday, Oct. 15

■ “Sing Out-Kidz!” — Singing 
classes for kids ages 7-13, 4-5 p.m. Tues-
days through Oct. 22, Burns Road Com-
munity Center, Palm Beach Gardens. 
Cost: $112 residents, $128 non-residents. 
Materials included. To register, call 630-
1100 or visit www.pbgfl.com.

Wednesday, Oct. 16 

■ Hatchling Tales — 10:30-11 a.m. 
Wednesdays. Loggerhead Marinelife 
Center, 14200 U.S. Highway 1, Juno 
Beach; 627-8280 or info@marinelife.org.

■ “Cocktails in Paradise” — 
5:30-7:30 p.m. Oct. 16, Square Grouper, 
1111 Love Street, Jupiter. Come join the 
Young Friends of the Historical Society 
of Palm Beach County and celebrate one 
of the county’s historical venues, the 
1860 Jupiter Inlet Lighthouse and His-
tory Museum. $25. Reservations recom-
mended. Call 832-4164, Ext. 106. 

Ongoing Events

■ Ann Norton Sculpture Gar-
dens — Through Nov. 10: “One Man’s 
View: a Collection of Chinese Art and 
Antiquities, The Shepps Collection,” an 
exhibition and collector sale benefiting 
the Ann Norton Sculpture Gardens. A 
preview catalog of the work is available 
at www.ansg.org/exhibition. Guided 
tours of the exhibition will be held each 
Wednesday, at 11 a.m. Reservations rec-
ommended. Free for members, general 
admission for non-members of $7 per 
adults, includes the gardens; 832-5328 or 
ansg.org.

■ Armory Art Center — Through 
Oct. 19: “Mark Cohen: The Good, the 
Bad, and the Ugly.” Through Oct. 26: 
“Red Morgan: Witness: Gospel by the 
Cane Fields.” Through Nov. 9: “Collabo-
ration: African Diaspora.” Armory Art 
Center is at 1700 Parker Ave., West Palm 
Beach. 832-1776 or armoryart.org.

■ Children’s Research Station 
— Loggerhead Marinelife Center pro-
gram is designed to exercise children’s 
science skills through an experimental 
lab. 3:30 p.m. Wednesdays and Fridays; 
11 a.m.,1 p.m. and 2 p.m. Saturdays. Free. 
14200 U.S. 1, Juno Beach; 627-8280. ■
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Deli Selections

(

Military Trail

PGA Boulevard

FREE
FREE

■ LIBRA (September 23 to October 
22) Your ego might be hurt when a col-
league turns down your offer to help. But 
accept it as a rejection of your offer, not 
of you. A friend from the past could re-
emerge by week’s end.

■ SCORPIO (October 23 to Novem-
ber 21) A flow of positive energy turns a 
work project you didn’t want to do into 
something you actually love doing. Now, 
take that attitude into your social, inti-
mate life -- and enjoy what follows.

■ SAGITTARIUS (November 22 to 
December 21) Working hard to meet 
your professional goals is fine. But don’t 
neglect your private life, especially where 
it concerns your more cherished relation-
ships.

■ CAPRICORN (December 22 to 
January 19) “Patience” remains the key 
word in dealing with an emotionally sen-
sitive situation involving a close friend or 
family member. Help comes your way by 
week’s end.

■ AQUARIUS (January 20 to Feb-
ruary 18) With new information coming 
in, it’s a good time to rethink some of 
your goals without taking suggestions 
from others, no matter how well-meaning 
they might be.

■ PISCES (February 19 to March 
20) Making progress on your project 
is relatively easy in the early part of 
the week. A problem could arise mid-
week. But all goes swimmingly once it’s 
resolved.

■ ARIES (March 21 to April 19) A 
colleague might offer to open a door for 

you professionally. But before you walk 
through it, be sure this “favor” isn’t attached 
to an obligation you might find difficult to 
discharge.

■ TAURUS (April 20 to May 20) Your 
creativity, your persistence and your reli-
ability could lead to a major career shift. Be 
sure to use that other Taurean trait, your 
practicality, when discussing what the job 
offers.

■ GEMINI (May 21 to June 20) A 
changing situation might require some 
adjustments you might not have been pre-
pared to make. However, flexibility in this 
matter could be the best course to follow 
at this time.

■ CANCER (June 21 to July 22) You’re 
in a period of fluctuating moods, which is 
not unusual for the Moon Child. Your emo-
tions stabilize by the 25th. Meanwhile, try 
to hold off making major decisions until 
then.

■ LEO (July 23 to August 22) That 
keen sense of perception helps you hunt 
down those minute details that others over-
look. And, of course, your Leonine ego will 
accept the expected praise with good grace.

■ VIRGO (August 23 to September 
22) Be careful not to be confrontational 
when raising a work-related issue. Better 
to make a request than a demand. And, of 
course, be prepared to back up your case 
with facts.

■ BORN THIS WEEK: Holding fast 
to your principles, no matter what, 
inspires others to follow your exam-
ple. ■

PUZZLES

HOROSCOPESOPPOSITE EFFECT

By Linda Thistle

★ ★ ★

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 

v SEE ANSWERS, B6v SEE ANSWERS, B6
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Ladies Consignment Boutique

Not  Your  Average Consignment Boutique

Consignments by appt.

!
New Merchandise Arriving Daily

Established 2003

Buying a car at 
the best of times is a 
stressful and often 
frustrating experience. 
Even with tools like 
CarFax and AutoCheck, 
the used car customer 
may not really have 
the information 
needed to make 
an informed decision. 

One business is out to 
change that.

North Palm Beach resident Bill 
McLaughlin has come up with an alternative 
� one he hopes changes the way all of 
America shops for cars and trucks.

Mr. McLaughlin, the former president and 
CEO of Starwood Vacation Resorts, was 
looking for something post retirement to �get 
him out of the house� when he hit on a way to 
not only make money but help others.

�I�ve always been a car guy,� he said. 
Setting himself up as an auto manufacturer�s 

representative, he began to attend closed 
auctions, buying as many as 15 off-lease 
vehicles at a time, mostly for Northeast 
dealerships looking for rust-free Florida cars. 
His client list grew to include new car dealers 
from New York to Georgia � dealers sold 
on Mr. McLaughlin�s stringent testing and 
practice of charging the dealerships only 
$500 over his cost.

He started AutoMax of America in 1992, 
scouring the country for luxury brands, 
transporting them to Florida then shipping 
them out as soon as possible

�AutoMax doesn�t look like your typical 
car lot,� he said of the 5401 North Haverhill 
Rd #105 in West Palm Beach. �It looks 
more like a maintenance place with 30-50 
cars set up to ship to different parts of the 
country. Through word of mouth and friends 
of friends we started getting requests direct 
from the consumer and so we set up a 
website.�

A car buyer can log on to automax

ofamerica.com and enter in exactly the type 
of car he or she is looking for from color, 
make, options, model to mileage. 

�I put in an order last Monday and we just 
picked up two trucks from Bill in less than a 
week,� said Buddy Wittmann of Wittmann 
Building Corporation in Palm Beach. �There 
were only five of these trucks in the U.S. You 
couldn�t ask for a more reliable and honest 
salesperson. �

It takes about a week for Mr. McLaughlin to 
find the requested car. He charges consumers 
the same $500 over wholesale fee he charges 
dealerships and if you are a veteran or in the 
military, the price is reduced to $250.

�I have access to 100,000 to 150,000 
cars every week,� Mr. McLaughlin said. �I 
can find the exact car you are looking for. I 
charge less than what the dealerships charge 
in dealer�s fees.�

Mr. McLaughlin, who served four years 
in the military, was born in West Point. His 
father was an instructor there. He says he has 
been around the military his whole life and is 
committed to helping active service men and 
women, and veterans, find affordable cars. 

�I don�t make any money on those cars,� 
he said. �It�s hard to find a quality car for less 
than $10,000. People don�t realize how much 
work goes into what we do.�

Mr. McLaughlin�s cars come with the 
CarFax and AutoCheck reports in addition 
to his own condition report and post-sale 
inspection. He recommends all car buyers 
purchase extended service warranties 
because the cars he specializes in � BMW, 
Acura, Porsche, Mercedes-Benz, Lexus � 
can be expensive to service. If your warranty 
is about to expire or you don�t have one -  call 
and ask about our extended warranty service. 
For information, call 632-9093 

Not your typical car dealer
SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

Bill McLaughlin

Advertorial

This article appeared in Florida Weekly on 10/11/2012.

I FOUND IT!
at the West Palm Beach Antique & Flea Market

GPS 200 Banyan Blvd.
(Downtown WPB at Narcissus Ave. and Banyan Blvd. in front of the Old City Hall)

CALL 561-670-7473
www.wpbantiqueandfl eamarket.com

Every Saturday 8am-2pm

Double, double, toil and trouble, are 
you brave enough to spend a night at 
the Palm Beach Zoo? 

Guests are invited for a special Hal-
loween-themed “Spooky Snooze Family 
Overnight at the Zoo,” on Saturday, Oct. 
19, from 6:30 p.m. to 8:30 a.m. 

Enjoy an evening of pumpkin paint-
ing, night-time tours, animal encoun-
ters, games, a pizza snack and a conti-
nental breakfast.

Zoo staff will unmask the “creatures of 

the night” and show that they’re not so 
scary after all. 

Cost per participant is $35 for zoo 
members, and $40 for non-members. 

The program can be reserved for scout 
or community groups. Activities are 
geared for children ages 6 and up, so 
“mummies” and/or daddies must attend. 

See palmbeachzoo.org to register.
The Palm Beach Zoo is at 1301 Sum-

mit Blvd. in West Palm Beach. The zoo 
is open from 9 a.m. to 5 p.m. every day 
except Thanksgiving and Christmas. ■

Clay Glass Metal Stone Gallery in 
Lake Worth is sponsoring a Full Moon 
Blood Drive from 5 p.m.-10 p.m. on Fri-
day. Oct. 18. 

The gallery will be filled with Full 
Moon-inspired works. Studio Dance of 
Lake Worth will drop by to teach the 
Halloween Hustle to the memorable 
tune, “A Ghoul Just Wants to Have Fun.”  
There will be special treats for blood 
donors.

Clay Glass Metal Stone Gallery is at 
15 S. J St. in Downtown Lake Worth.  

The gallery promises: We’ll tell you our 
blood type if you tell us yours.

On Saturday, Oct. 12, J Street will 
shut down for ARToberFest, a free arts 
festival involving more than 50 artists. 

On Saturday, Oct. 19,  buses pull into 
Lake Worth for the A Spirited Evening 
Ghost Tour of Lake Worth. The gal-
lery will offer wine, cheese, a dessert 
spread and gifts to fill Halloween 
sacks. 

Visitors will spread throughout 
town visiting merchants. Contact Bar-
bara at 800-838-5931 to book your res-
ervation. ■

Spooky family overnight
Oct. 19 at Palm Beach Zoo

Lake Worth co-op gallery 
sponsors blood drive
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Book the Best of Waldorf Astoria and receive 
a $50 resort reward for every night of your stay.*    

When you arrive at Waldorf Astoria Naples you can expect 
exceptional restaurants, a luxurious spa and unparalleled 
service. What may surprise you are the amazing activities 
that will either awaken your sense of adventure, or give you 
the relaxation you are longing for. Escape the everyday, 
from $139 per night.    

Book today by calling 888.722.1269, or visiting 
WaldorAstoriaNaples.com.

*Visit WaldorfAstoriaNaples.com for complete terms and conditions.

TRANQUILITY AWAITS 
ON YOUR COAST.
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PALM BEACH SOCIETY
Downtown Live, free Billy Bones concert at Downtown at the Gardens

Alan Levine and Mindy Levine

Cami Hunt, John Hunt and Patricia Murray

Kelli Hanner, Carol Wlliams and Joni Redlich

Laura Gowdy and Michael Marshall

Billy Bones

Jim Hurst, Fritz and Carol Hurst

Precious Brown, Dakeisha Lane, Therecia Davis,
Danielle Schwartztrauber and Taliyah Rivera

Rafael Solis and Veronica Espinal

“Like” us on Facebook.com /PalmBeachGardensFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 

So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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The Dish: Dali Chicken 

The Place: P.F. Chang’s China Bistro, The Gardens Mall, 3101 PGA Blvd., 
Palm Beach Gardens; 691-1610

The Price: $9.95 lunch, $13.95

The Details: P.F. Chang’s promises this is the spiciest dish on its menu.
And if that’s the case, connoisseurs of spice may be disappointed.
That’s too bad because this concoction of chicken breast meat, slivers of 

potato, green onions and dried red chilies is tasty, and the chicken is tender.
But spicy? Not as hot as you’d think, which probably suits most palates.
The restaurant is large and cacophonous, but servers were friendly and efficient, 

even if the fare does not pack heat.
It’s a great spot for an Asian treat if you’re at the mall. ■

— Scott Simmons

FLORIDA WEEKLY CUISINE

 While Cabo Flats Cantina and 
Tequila Bar may be popular for eve-
nings filled with karaoke, drinking and 
dancing, the traditional Mexican food 
doesn’t go unnoticed. 

“We keep the food as basic and 
authentic as possible,” says Antonio 
Brodziak, the head chef at Cabo Flats. 
“We aren’t creating fancy dishes that 
look better than they taste.”

Mr. Brodziak, originally from Mexico, 
attended school for electrical engineer-
ing; however, he says that his passion 
for culinary shined through. 

“At the time, in Mexico, being a chef 
was considered more 
of just a job than a 
career,” he says. “I 
was so excited that 
my father agreed 
to send me to culi-
nary school so that 
I could learn more 
about what I loved.”

Mr. Brodziak’s 
passion for cook-

ing sparked at a young age, when he 
cooked with his grandmother. Preparing 
authentic food with his grandmother 
and attending culinary school at the 
Universidad Ibero Americana taught 
him about different spices and recipes 
that helped him become the chef that he 
is today.  

New York, San Francisco, Denver and 
Acapulco are just some of the places 
where he says he was able to display his 
culinary talent as well as learn under 
other master chefs.

“I worked under Alicia D’Angeli, 
the president of the Mexican Culinary 
Association,” he says. “This really 
opened up a lot of doors for me.”

Working at Madieras in Acapulco, 
and expanding his culinary experience, 
Mr. Brodziak says that he was exposed 
to Mexican flavors in fusion with other 
international flavors. 

But this was just the start of combin-
ing new flavors for Mr. Brodziak. When 
Mr. Brodziak moved to New York, he 
was exposed to French and Asian cook-
ing techniques, which, he says, enabled 
him to combine all the flavors together 
to create masterpieces. 

Mr. Brodziak says that he wasn’t 
thrilled about moving to Florida, but 
while working under New York restau-
rateur Richard Sandoval, opportunity 

knocked for a Mexican restaurant in 
CityPlace. 

Though the restaurant only lasted 
for 11 months, Mr. Brodziak stayed in 
Florida, where he became the execu-
tive sous chef at Frenchman’s Creek for 
three years, owned his own restaurant 
for 10 months and opened Cabo Flats 
Cantina and Tequila Bar as the head 
chef in 2010. 

He likes the multigenerational appeal 
of Cabo Flats.

 “We have lunch hours, happy hour, 
ladies night, karaoke night, and we even 
do Cabo Cares, which is our fundraising 
event,” says Mr. Brodziak.

While the signature dishes on the 
menu are derived from personal reci-
pes, there are also many items such as 
chicken wings and “que pasta” that are 
simple fan favorites. 

Mr. Brodziak says that his favorite 
pick from the menu would the be Carne 
Asada, which is grilled skirt steak 
served over refried black beans topped 
with sautéed onions, guacamole and a 
chile de arbol sauce served with plan-
tains and cilantro rice. 

“I work about 65 to 70 hours a week,” 
he says. “It’s a lot of hard work, but I’m 
doing what I love and I cook with noth-
ing but love.”  

Name: Antonio Brodziak 
Original hometown: Mexico City
Restaurant: Downtown at the Gar-

dens, 11701 Lake Victoria Gardens Ave., 
Palm Beach Gardens; 624-0024 or Cabo-
flats.com

Mission: “My mission is to make 
people happy and for everyone to have 
a nice time.”

Cuisine: Contemporary Mexican 
What’s your footwear of choice in 

the kitchen? “I’m wearing Birkenstock 
shoes,” he says. “It important to take 
care of your feet in the culinary indus-
try. I just had new insoles made about a 
month ago!” 

What is your guilty culinary plea-
sure? “Thai food,” he says. “I just love 
the combination of sweet and spicy.”

What advice would you give some-
one who wants to be a chef? “If you 
want to be a chef, you need to be will-
ing to work long hours,” he says. “When 
you are a chef, your schedule is com-
pletely opposite from others, and it is 
hard to get used to. But, the most satis-
fying thing about being in this industry 
is when people tell you how much they 
love and enjoy your food.” ■

In the kitchen with...

ANTONIO BRODZIAK, 
Cabo Flats Cantina and Tequila Bar
BY LOREN GUTENTAG

lgutentag@floridaweekly.com

THE DISH 
Highlights from local menus 

Crab cakes, cook-offs
and other charitable ventures

BRODZIAK 

SCOTT SIMMONS/FLORIDA WEEKLY

Community Partners is hosting its 
2nd Annual Palm Beaches Crab Cake 
Cook-Off to benefit the mental health 
needs of childhood victims of trauma, 
abuse and neglect.

The event gets started 6 p.m.-10 p.m. 
Oct. 6 with a Crab and Crowns VIP 
Cocktail Kickoff at Echo Palm Beach, 
230 Sunrise Ave., Palm Beach. For 
information, call 841-3500, Ext. 1081.

But the main event, the cook-off, 
is set for 6:30 p.m.-9 p.m. Nov. 2 at 
the Lake Pavilion and Terrace, City 
Commons and Waterfront, downtown 
West Palm Beach.

There, participants partake of the 
Crab Cake Cook-Off, wine and beer 
tasting, entertainment, Bling Bar and 
CrabFabulous Auction.  Single tickets, 
$55; couples, $100 a pair.

The VIP Crab Trap Package Ticket 
includes the Crabs and Crowns Cock-
tail Kickoff and Crab Cake Cook-Off, 
wine and beer tasting, entertainment, 
Bling Bar, CrabFabulous Auction, 
entry to the Capital Grille VIP Crab 
Trap, early entry to view judging, one 
free entry in the 2013 Crab Bucket 
Drawing and your name in the pool 
for VIP judge, drawn at kickoff. Tick-
ets: $95 per person.

Participating restaurants include 
Cafe Joshua, Christina’s Catering, 
Cod and Capers, Dixie Grill and Bar,    
Frigate’s Waterfront Bar & Grill, Hog 
Snappers Shack & Sushi, Ruth’s Chris 
Steakhouse North Palm Beach and 
The Tin Fish Clematis. Information: 
Visit www.cp-cto.org.

Speaking of benefits: On Oct. 27, 
Chef Clay Conley of Buccan will host 
a special benefit dinner for Share Our 
Strength, a national nonprofit dedi-
cated to ending childhood hunger in 
the United States. 

Chef Conley will collaborate with 
chefs from around the country to pre-
pare a meal for a cause: ending child-
hood hunger in America. Guest chefs 
include: Zach Bell, Addison Reserve 
Country Club, Delray Beach; Jamie 
DeRosa, Tongue & Cheek, Miami 
Beach; Victor LaPlaca, Isola Tratto-
ria & Crudo Bar, New York; Jennifer 
Reed, The Sugar Monkey, West Palm 
Beach; and Nicholas Stefanelli, Bibi-
ana, Washington, D.C.

The multi-course dinner will begin 
with a cocktail reception at 6 p.m. 
followed by a seated dinner at 7 p.m. 
at Buccan, 350 S. County Road, Palm 

Beach. Tickets are $200 per person 
and there are opportunities to host 
tables. Guests of the No Kid Hungry 
dinner at Buccan also can bid on culi-
nary and travel experiences at silent 
and live auctions. Reservations: (312) 
805-3515 or ce.strength.org/events/no-
kid-hungry-palm-beach-dinner.

And another benefit: Rocco’s 
Taco’s is offering its Tacos & Tatas 
Tuesdays through the end of October. 
The restaurant will donate a percent-
age of its Taco Tuesday sales to breast 
cancer research via Susan G. Komen 
for the Cure. Since launching the 
annual campaign in 2011, Rocco’s says 
it has donated more than $32,000 to 
the South Florida affiliate of Susan G. 
Komen for the Cure; in 2013 owner 
Rocco Mangel has set a goal of raising 
an additional $20,000. 

Anytime Mr. Mangel is on the bar in 
his breast cancer awareness pink pat-
ent leather shoes, he’ll pour compli-
mentary tequila as a thank-you. Any 
supporter who donates $25 or more 
also will receive a bottle of Avion 
Tequila to take home. 

He will be at all five locations. Fol-
low him on his Facebook fanpage to 
find out where at www.Facebook.
com/RoccosTacos. 

New leadership: Rooney’s the 
Gastropub has named a new executive 
chef and a new general manager.

Jason Zeller is the new executive 
chef. He graduated from the Culinary 
Institute of America in Hyde Park, 
N.Y., and began his career in Manhat-
tan at the Stanhope Hotel’s Café ‘M’ 
and Nica’s Restaurant before being 
offered a sous chef position at the 
Four Season Resort in Palm Beach 
under Hubert des Marais. He later 
was executive chef of Ibis Golf and 
Country Club in West Palm Beach, 
The Surf Club in Miami Beach, Turtle 
Creek in Tequesta, The Hamlet in 
Delray Beach and Stonebridge in Boca 
Raton before joining the Rooney’s. 

Barton Berthaut has been named 
general manager. He graduated from 
Florida Atlantic University. 

He has more than 20 years’ experi-
ence in the Food and Beverage indus-
try, and has been part of the Food and 
Beverage team at Palm Beach staples 
such as The Colony Hotel, The Break-
ers, the Ritz Carlton Golf Club and 
Spa in Jupiter, and most recently, the 
Trump National Resort and Spa. ■
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join us for fresh local cuisine , special prix-fixe menus, 

the area�s top chefs, including Florida native Chef Brandon McGlamery, 

and unique culinary experiences. This deliciously local and 

sustainable culinary celebration features wine tastings paired with 

live music, exclusive cooking demonstrations, tours and classes.

The Beaches of Fort Myers & Sanibel

       A TABLE APART      ANDY�S ISLAND SEAFOOD

BAYFRONT BISTRO     BISTRO 41    

      BUBBA�S ROADHOUSE & SALOON

BLUE WINDOWS BISTRO    BROADWAY BISTRO

  CAFE ESCAPE RESTAURANT & BAR    CHARLEY�S BOASTHOUSE GRILL

CHIP�S SANIBEL STEAKHOUSE    CHLOE�S    

CRISTOF�S ON MCGREGOR    IL CIELO    KEY LIME BISTRO    

         LAMOTTA�S ITALIAN RESTAURANT & PIZZERIA

LOS CABOS CANTINA    MARKER 92 WATERFRONT BAR & BISTRO

MATANZAS ON THE BAY    MATZALUNA ITALIAN RESTAURANT 

PINE ISLAND BOTANICALS    RABBIT RUN FARM    SUNSHINE GRILLE 

SWEET MELISSA�S CAFE   TARPON BAY    TARPON LODGE & RESTAURANT

THE MELTING POT   THE NAUTI MERMAID DOCKSIDE & GRILL    

    THE OLD CAPTIVA HOUSE    THISTLE LODGE    

        TIMBERS RESTAURANT & FISH MARKET   TRADITIONS ON THE BEACH

TWISTED VINE BISTRO    WICKED DOLPHIN RUM

        WISTERIA TEA ROOM & CAFE

chef brandon mcglamery


