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Jacques is a juvenile barn owl that was 
recently brought into the Busch Wildlife 
Sanctuary in Jupiter with a broken wing.

Because of his age and the nature of the 
injury, it will be a couple of months before 
it becomes clear whether Jacques will be 
able to be released back into the wild.

In that time, Jacques will require fre-

quent bandage changes, 
something that normally 
would provide a financial 
strain to the nonprofit sanc-
tuary.

However, thanks to a part-
nership started six months 
ago between Busch Wildlife 
Sanctuary and Clinics Can Help, a West 
Palm Beach-based nonprofit, the sanctu-
ary has an ample supply of bandages to 

tend to Jacques’ wounds.
Clinics Can Help, which was 

founded by Owen O’Neill of 
Palm Beach Gardens in 2005, 
is a nonprofit that collects and 
donates used or surplus medical 
equipment. Mr. O’Neill is happy 
that his company was able to 

help Busch Wildlife Sanctuary.

Clinics Can Help links surplus equipment to those who need it
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St. M ary’s M edical C enter | 901 4 5 th Street, W est Palm B each | StM arysM C .com

It’s one of the most important days of your life.

W h ere w ill y ou sp en d it?
Celebrate this special time at The Birthplace Suites at St. M ary’s M edical Center.

Our luxurious rooms provide all the amenities of a luxury hotel, making

new moms feel  comfortable and pampered.

M ost im portant of all, you can relax knowing you’re at St. M ary’s M edical

C enter, the hospital that m ore expectant m others choose than any other

hospital in Palm B each C ounty. W ith a L evel III N IC U (the highest level of

neonatal intensive care), an on-site team of specialists available 24 /7 and

advanced technology, you and your baby are in good hands at St. M ary’s.

The Royal Treatment Includes:

Elegant, M odern Furnishings

Flat  screen TV’s Premium B edding

C oncierge Services

Deluxe Robe & H igh-end Toiletries

Personal Refrigerator & M icrowave

H otel-style Personal Safe

C omfortable Sleeping A rea for
New Dad or Support  Partner

Room Service M enu for B reakfast,
Lunch & Dinner

Welcome to the world,
Your Royal
Highness!

COMMENTARY

Something to say

Writing from every corner of the Flor-
ida Weekly readership, the correspon-
dents below offer both praise and criti-
cism for the column, “Nothing to say,” 
which appeared in print last week. Some 
comments have been edited for length. 

R,
So lately, I have been re-reading Horace, 

as an openly admitted escape mechanism.
I need to pick up Langston Hughes and 

throw some cold water in my face.
Well-quoted and written.
Best regards,

— T. (Thomas Wallace, 
president, IDS Corporation)

■ ■ ■

Mr. Williams,
WONDER IF YOU HAVE ANYTHING 

TO SAY ABOUT THIS:
My name was Antonio West and I was 

the 13-month-old child who was shot at 
point blank range by two black teens who 
were attempting to rob my mother, who 
was also shot. A grand jury of my mom-
my’s peers from Brunswick, Ga., deter-
mined the teens who murdered me will 
not face the death penalty ... too bad I was 
given a death sentence for being innocent 
and defenseless.

My family made the mistake of being 

white in a 73 percent non-white neighbor-
hood, but my murder was not ruled a hate 
crime. Nor did President Obama take so 
much as a single moment to acknowledge 
my murder….

There is not a white equivalent of Al 
Sharpton because if there was he would 
be declared racist, so there is no one 
rushing to Brunswick to demand justice 
for me. There is no White Panther party 
to put a bounty on the lives of those who 
murdered me. I have no voice, I have no 
representation and unlike those who shot 
me in the face while I sat innocently in my 
stroller, I no longer have my life.

So while you are seeking justice for 
Treyvon, please remember to seek justice 
for me, too… just like you did for Treyvon.

Thank you and God bless!
— Scott Voit 

■ ■ ■

Dear Mr. Williams,
Thank you for your commentary.
I think you may have been “cursed” by 

this Franciscan Benediction at some time:
“May God bless you with discomfort at 

easy answers, half truths, and superficial 
relationships, so that you may live deep 
within your heart.

“May God bless you with anger at injus-
tice, oppression, and the exploitation of 
people, so that you may work for justice, 
freedom and peace.

“And may God bless you with enough 
foolishness to believe that you can make 
a difference in this world, so that you do 
what others claim cannot be done.”

Peace and grace,
— Ayork 

Roger,
While you were saying nothing while 

having absolutely nothing to say, I noticed 
you left out the entertainment industry, 
George Soros, the Clintons’ $100 million in 
speaking engagements, people like Harry 
Reid, multi-millionaire, and Nancy Pelosi 
and many more politicians of both par-
ties who had nothing before they began 
representing we the people. And how can 
we miss Al Sharpton and Jesse Jackson 
making millions on race issues?

— O.T Atkinson Jr. 

■ ■ ■

Roger,
I enjoyed your opinion article about 

“Nothing to say.”  Especially “‘If share-
holders are getting a return, why fault a 
guy for getting paid?’ asked Mr. DeCarlo.

“The thing is, a government or a com-
pany, either one, is not a government or 
a company; it’s you and me and Trayvon 
and George and Johnny and Dickie and 
Stevie and Jamie and Louie and Ireney 
and Gracia.

“And every single one of them and all of 
us have choices...”

Why not push or entice your readers 
to use the voicing options available to our 
elected officials (by writing to them).

Keep up the good work!
— Russ Tidaback 

■ ■ ■

Dear Roger,
You got nothing to say.  Well, I got some-

thing say.

I have something to say when: A young 
man chooses to start an altercation with a 
man with a gun, when he could have called 
911 or ran home.

People refuse to accept the verdict of 
a jury in Florida and cry racism, yet cel-
ebrated an outrageous verdict in California 
from an admitted racist jury.

People are so angry about Trayvon but 
don’t even know the names of the four 
black kids killed in Chicago over the July 
4th holiday weekend. Maybe their commu-
nity organizers in that city didn’t do such a 
good job.

A government runs up a $9 trillion defi-
cit and expects us to pay for its mistakes 
and bad judgment. Is that un-American?

Corporations sell, invent and invest in 
things which save our lives, make our lives 
easier and essentially feed the world — yet 
this newspaper chooses to vilify them con-
stantly. Exactly who pays for most things 
and pays for most people to have employ-
ment? Aren’t taxes taken out of salaries?....

Stores remove Paula Dean from their 
shelves within minutes, yet play music 
using the same words over their speakers? 
And sell a magazine celebrating a terrorist?

Roger Williams has nothing to say about 
the salaries of civil servants living in the 
D.C. area and the outrageous benefit pack-
ages politicians receive nationwide.

Roger has nothing to say about a Con-
gress without a budget.

I guess Roger and his Liberal friends 
can handle the consequences and choices 
when they mirror and support your social-
ist agendas.

— Ed Bennett 
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AWA R D S  I N C L U D E :

 One of America’s 100 Best Hospitals for Stroke Care™

by HealthGrades for 2 Years in a Row. (2012-2013)

 Five-Star Recipient for Coronary Interventional Procedures by 
HealthGrades for 11 Years in a Row (2003-2013)

 Five Year Recipient for Treatment of Heart Failure by HealthGrades 
for 7 Years in a Row (2007-2013)

 Recipient of the HealthGrades Stroke Care Excellence Award™

for 4 Years in a Row (2010-2013)

 Ranked Among the Top 5% in the Nation for Treatment of Stroke 
by HealthGrade for 3 Years in a Row (2011-2013)

 Certified Primary Stroke Center, Joint Commission

 American Heart Association Get with the Guidelines Gold Plus Award 
for Stroke, Heart Failure and Resuscitation

 Chest Pain Center Accreditation from the Society of Cardiovascular
Patient Care

And more

E M E R G E N C Y  C A R E

REMEMBER:
You have a choice.
You can ask the 
EMS to take you to 
Palm Beach Gardens
Medical Center. 

Be prepared for an emergency.

Call 561.625.5070
for your FREE First Aid Kit.

Setting the Gold Standard in Emergency Care
3360 Burns Road | Palm Beach Gardens | PBGMC.com

H
“TAKE ME TO 
PALM BEACH GARDENS 
MEDICAL CENTER!”
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richLOWRY
Special to Florida Weekly

OPINION

Wendy Davis, abortion extremist

amyGOODMAN
Special to Florida Weekly

Wendy Davis is the country’s most 
prominent defender of late-term abor-
tions. What Rosa Parks was to deseg-
regation, what Eunice Kennedy Shriver 
was to respect for the disabled, what 
Elizabeth Cady Stanton was to women’s 
suffrage, the Texas state senator is to 
abortion after 20 weeks of fetal devel-
opment.

Texas just passed a law banning abor-
tion after that point, a measure support-
ed by the public and by common sense, 
but not by the stalwart Davis. For her 
trouble, she has been accorded fawning 
media coverage and showered with $1 
million in donations, showing that abor-
tion radicalism sells in America — so 
long as it is pro-abortion radicalism.

A ban after 20 weeks, near the end 
of the second trimester, represents a 
minor restriction on abortion by any 
reasonable standard. Many European 
countries, which we tend to consider 
laxer on such matters, ban abortion well 
before 20 weeks. In Belgium and France, 
abortion is banned after 12 weeks.

Davis likes to say that less than 1 
percent of abortions in Texas take place 
the 20th week or later, without realizing 
how that damns her own case. By her 
own admission, she is not even willing 
to give up 1 percent of abortions. 

The 20-week benchmark isn’t arbi-
trary. By then, the latest research sug-
gests that fetuses feel pain, respected 
University of Utah expert Maureen 
Condic recently testified before Con-
gress. It is her view that fetuses “deserve 
the benefit of the doubt regarding their 
experience of pain and protection from 
cruelty under the law.”

The public basically believes the 
same thing. In Texas, a University of 
Texas/Texas Tribune poll found 62 per-
cent of people support the ban. Nation-
wide, even a recent HuffPost/YouGov 
poll found that 59 percent support a ban 
after 20 weeks.

There is nothing outlandish or — 
assuming its supporters don’t make sui-
cidally stupid rhetorical mistakes — 
politically risky about the Texas law. It 
includes an exception for the health of 
the mother and for extreme fetal abnor-
mality. 

Wendy Davis always couches her 
position, of course, in terms of repro-
ductive “health.” In the very same 
breath, though, she opposes a provision 

of the Texas law requiring that abortion 
clinics meet the same standards as out-
patient surgical centers. Since abortion 
involves outpatient surgery, this would 
seem an uncontroversial measure, espe-
cially given that Democrats favor the 
strict regulation of practically every 
other business and activity in America. 

The provision is drawn from the rec-
ommendations of the Gosnell grand-
jury report that wanted tighter controls 
to prevent the kind of butchery that it 
had investigated from happening again. 
The requirements, like wider hallways, 
aren’t frivolous. One of Kermit Gosnell’s 
“patients” bled to death because his 
clinic couldn’t properly accommodate a 
hospital gurney. Whistle-blowers from 
an abortion clinic in Houston have told 
horror stories reminiscent of Gosnell’s 
unspeakable practices.

If the balance of the Democratic Party 
weren’t invested in protecting abor-
tion as a kind of secular sacrament — 
“sacred ground,” as Nancy Pelosi calls it 
— it would recoil from Wendy Davis in 
embarrassment. Instead, it lionizes her. 
And why not? She exemplifies its moral 
and political bankruptcy on this issue. ■

— Rich Lowry is editor of the Nation-
al Review.

Let the light of Mandela shine on U.S. injustice

As the world celebrates Nelson Man-
dela’s 95th birthday, it is timely to reflect 
on his life, spent fighting for equality for 
people of color who long suffered under 
South Africa’s apartheid regime. Man-
dela was arrested in 1962, a year before 
Martin Luther King Jr. would give his “I 
Have a Dream” speech in Washington, 
D.C. After 27 years in prison, Mandela 
was released in 1990. Four years later, he 
would become the first democratically 
elected president of South Africa. 

We should use Mandela’s incredible 
life to shine a light on injustice in the 
United States, as George Zimmerman is 
acquitted of killing Trayvon Martin, and 
as a massive hunger strike envelops the 
U.S. military prison at Guantanamo Bay, 
where scores of men have been held 
without charge for more than a decade.

When President Barack Obama vis-
ited South Africa recently, he took his 
family to Robben Island, the notorious 
apartheid-era prison off the coast of 
Cape Town. First Lady Michelle Obama 
said of the experience, “It was amazing 
to see Mandela’s cell, a tiny room — 
about 6 feet wide — where he spent 18 
of the 27 years he was in prison. He slept 
on a thin mat on the floor, and when he 
stretched out to sleep at night, his toes 
touched one wall, while his head grazed 
the other. The walls were two feet thick 
with no decorations, and he was given a 
bucket to use as a toilet.”

President Obama signed the Robben 
Island guest book, writing: “On behalf 
of our family we’re deeply humbled to 
stand where men of such courage faced 
down injustice and refused to yield. 

The world is grateful for the heroes of 
Robben Island, who remind us that no 
shackles or cells can match the strength 
of the human spirit.”

“We don’t need a lecture; we need a 
leader,” Col. Morris Davis told me. He is 
a retired Air Force colonel, and was the 
chief military prosecutor at Guantana-
mo Bay until he resigned in 2007, refus-
ing to use statements obtained through 
torture. He went on: “When President 
Obama and his family visited South 
Africa, he took Sasha and Malia to visit 
(Robben Island). And at the same time, 
he’s operating an island prison in Guan-
tanamo, where the majority have been 
cleared to be transferred out. There 
are people that have been there for 11 ½ 
years that we have cleared to be trans-
ferred home, and they still sit in prison.”

While Obama’s two elections as pres-
ident prompted many to declare a post-
racial America, the Zimmerman trial 
verdict last week exposes that fallacy. 
Phillip Agnew is the executive director 
of Dream Defenders, a network of black 
and brown youth and their allies in 
Florida who are fighting for equal rights 
and education. Following the verdict, he 
told me: “It’s our refusal as a country to 
acknowledge that we still have a race 
problem in America that creates envi-
ronments for a man like George Zim-
merman to walk around, as he does now, 
with a gun, looking to take down young 
people of color.”

The Dream Defenders mobilized 
immediately after Zimmerman’s acquit-
tal, and descended on Tallahassee, the 
capital of Florida, where they occupied 
the offices of Republican Gov. Rick Scott. 
They want Scott to call a special legisla-
tive session to repeal Florida’s “Stand 
Your Ground” law, which expands a 
person’s right to use deadly force in a 
confrontation, and vowed to remain 
until their concerns are addressed. 

“If Trayvon Martin had been born 
white, he would be alive today,” civ-
il-rights attorney and author Michelle 
Alexander writes on her Facebook page. 
“If he had been white, he never would 
have been stalked by Zimmerman, there 
would have been no fight, no funeral, 
no trial, no verdict. It is the Zimmerman 
mindset that must be found guilty — far 
more than the man himself. It is a mind-
set that views black men and boys as 
nothing but a threat, good for nothing, 
up to no good no matter who they are 
or what they are doing. It is the Zimmer-
man mindset that has birthed a penal 
system unprecedented in world history, 
and relegated millions to a permanent 
undercaste.”

Meanwhile, in California, thousands 
of prisoners are also on the largest hun-
ger strike in state history. Among their 
demands: an end to long-term solitary 
confinement, where more than 3,000 
prisoners are held in the isolation units 
with no human contact and no windows 
— some of them for more than a decade.

Nelson Mandela told an interviewer 
in 1993: “Once you have rid yourself of 
the fear of the oppressor and his pris-
ons, his police, his army, there is nothing 
that they can do. You are liberated.” 

From South Africa to Sanford, from 
Pelican Bay to Guantanamo Bay, coura-
geous people are taking a stand, fighting 
for justice, a fitting birthday tribute to 
President Mandela. ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,000 stations in North America. 
She is the co-author of “The Silenced 
Majority,” a New York Times best-seller.
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BY GINA SPADAFORI

Universal Uclick

In the couple of weeks on either 
side of the Fourth of July, I lost one 
pet and found another. Both stories 
had happy endings because both the 
owners and the finders knew what 
to do. One pet made it home because 
of a high-tech strategy, the other 
because of a low-tech one. 

First, the pet I found, a healthy 
young yellow Labrador. I worried 
that I’d have to find him a home, 
since he didn’t have a collar or tag. 
I live in an area more rural than 
suburban, and I feared he might 
have been dumped by owners hop-
ing a farmer had room for a nice 
dog they couldn’t keep. (We rarely 
do out here because we all have pets 
already, but that doesn’t stop people 
from hoping ... and dumping.) 

I took the dog to our neighborhood 
veterinary hospital to be checked for 
a microchip. I was delighted to be 
wrong about my guess that the dog 
had been dumped in the neighbor-
hood. Score one for high-tech: The 
Labrador was not only chipped and 
registered, but the owner was a neigh-
bor who was actively looking for his 
dog. 

The lost pet was my own — one of 
my two indoor cats. Ilario slipped out 
unnoticed and had been gone several 

hours before I realized he was miss-
ing. He was microchipped and wear-
ing a collar ID tag, and I reported him 
missing to the neighbors, the micro-
chip registry and the county. As the 
days then weeks passed with no sign 
of him dead or alive, I sadly figured 
that he had been grabbed by one of 
the neighborhood coyotes. 

But then, a lucky break: One neigh-
bor mentioned to another that she’d 
seen a new cat wandering not far from 
my house, and that he seemed to be 
spending his days near yet another 
neighbor’s outdoor aviary. That neigh-
bor confirmed my cat was trying to eat 
his birds, and after two tries, I caught 

Ilario in a live-release trap. He was 
thin, dirty and scared, but he was 
alive after a month on the lam. 

Score that one for low-tech: 
Even though Ilario had a micro-
chip and ID tag, he was too fright-
ened to be approached, not even 
by me. But with the help of my 
neighbors and a Havahart trap, I 
have my cat back. 

The lessons? Cover your bases 
with collar, tag and microchip, 
and don’t give up when your pet 
goes astray. And if you find some-
one’s pet, don’t assume he’s been 
dumped because he isn’t wearing 
a collar. Start looking for an owner 
by taking the animal to a near-
by veterinarian or shelter to be 

checked for a microchip. 
And don’t give up on the possibility 

of a reunion. Although the Labrador 
had escaped from his family less than 
24 hours before I found him, my own 
cat was missing for almost a month 
before he was noticed by the neighbors. 

Finally, be a good neighbor. Many 
pets, especially cats, don’t roam far 
from home. If we all work together, 
we can get more pets reunited with 
the families who are missing them. If 
you see a pet who seems to be lost, 
help that animal and its owner. We 
can all use more happy endings — 
don’t you think? ■

Ilario had been missing for almost a month when 
neighbors helped get him home.

PET TALES

Lost and found
The kindness of neighbors can help stray pets find their way home

>> Gus is a 1-year-
old neutered, tri-color 
American foxhound. He 
loves squeaky toys and 
playing with other dogs. He 
also loves to jog along with 
humans.

>> Clem is a neutered, 
gray and tabby domestic 
shorthair. He’s about 1 year 
old. He’s timid at fi rst but 
then warms up to people.

To adopt: The Peggy Adams Animal Res-

cue League, Humane Society of the Palm Beaches, is 
located at 3100/3200 Military Trail in West Palm Beach. 
Adoptable pets and other information can be seen at 
hspb.org. For adoption information call 686-6656.

>> Oscar is a neutered 
tabby, 2 to 3 years old.  
He’s a good-looking, 
friendly boy who gets 
along well with people 
and other cats.

>> Regina is a spayed 
calico with gorgeous 
markings, approximately 3 
years old.  She has a sweet 
personality, likes people, 
and loves to play.

To adopt: Adopt A Cat is a no-kill, free-
roaming cat rescue facility located at 1125 Old Dixie 
Highway, Lake Park.  The shelter is open to the public 
Mon-Sat, 12 noon to 6 P.M.  For additional information, 
and photos of other adoptable cats, see our website at 
www.adoptacatfoundation.org, or visit us on Facebook 
(Adopt A Cat Foundation).  For adoption information, 
call 848-4911 or 848-6903.

Pets of the Week
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HEADACHES                       CUTS & BUMPS                       BACK 

Commitment to minimal  
wait times

Board certified  
emergency physicians

Expert emergency  
trained staf

Complete range of 
emergency room services

Adult and Pediatric care

Access to all specialty  
services and physicians  
at JFK Medical Center

Our Emergency Facilities offer:  

www.jfkmc.com 

 For health information or a physician referral, call 561-548-4JFK (4535). 

With three 24 hour  
emergency facilities  

to serve you.

Main Campus
5301 South Congress Ave. 

Atlantis, FL 33462
561-965-7300  

 Mainstreet at Midtown 
4797 PGA Blvd.

Palm Beach Gardens, FL 33418
561-548-8200

Shoppes at Woolbright 
10921 S. Jog Rd.

Boynton Beach, FL 33437
561-548-8250                                           

in Palm Beach Gardens in Boynton Beach



Fifth Third Bank, Member FDIC.

Equal Housing Lender. © Fifth Third Bank 2013

Each year, thousands of Florida students start school without the 

basic class supplies they need to succeed. At Fifth Third Bank,  

we want to change that.

Join us in providing students with backpacks, pencils, pens, 

notebooks and other essentials. Pick up a full list of needed 

supplies at any Fifth Third Bank, or simply donate gift cards  

from Walmart, Staples, Oice Depot or OiceMax, 

and we’ll do the shopping for you.  

Let’s make this year better for students in  

our community who want to learn.

WE’RE MAKING A DIFFERENCE …  
AND YOU CAN, TOO! 

Donate school supplies by July 26  

at any Fifth Third Bank location.

July 2 � 26
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“Our goal is to help all in need get the 
proper equipment and supplies to sup-
port their health,” Mr. O’Neill said. “Many 
of the supplies that we, as humans, use to 
care for ourselves can also be used to care 
for animals. When we learned that Busch 
Wildlife was in need of supplies, we did 
not hesitate to step in and do what we 
could to help.”

Added Amy Kight, animal care direc-
tor of Busch Wildlife Sanctuary: “This is 
a wonderful partnership. It allows us to 
greatly cut costs to care for our animals. 
It also allows us to do something with 
human supplies we have collected that we 
couldn’t use.”

Among the supplies Clinics Can Help 
has donated to Busch Wildlife Sanctuary 
— in addition to bandaging material — 
are intravenous fluids, oxygen tanks and 
anesthesia equipment.

Ms. Kight got connected to Mr. O’Neill 
through Amy Pepper, a mother of one of 
the sanctuary’s volunteers.

Ms. Pepper is involved with Clinics Can 
Help because she is the director of Jupi-
ter Community Health Services, which 
recently received exam tables, doctor’s 
stools and waiting room chairs from Clin-
ics Can Help.

Jupiter Community Health Services is 
the fourth local free clinic serviced by 
Clinics Can Help. Twenty local medical 
agencies currently direct people to Clin-
ics Can Help and 12 local hospitals donate 
their used and surplus equipment.

“I hold on to a dream of one day 
expanding internationally into impover-
ished countries such as Haiti and the 
Dominican Republic,” Mr. O’Neill said, 
“but for now there certainly is enough 

need for our services here in Palm Beach 
County.”

Mr. O’Neill got the idea for starting 
Clinics Can Help in 2003 when he was 
working as an in-home hospice nurse. 
Mr. O’Neill was frequently being asked 
by client’s families what to do with their 
medical equipment when they no longer 
needed it.

Mr. O’Neill started collecting medical 
equipment in his garage and giving it 
out to those who were in need. Word-
of-mouth spread and, due to increased 
demand for his services, Mr. O’Neill 
formed Clinics Can Help and later applied 
for grants to help him look for warehouse 
space.

For many years, Mr. O’Neill operated 
Clinics Can Help on a part-time basis 
while keeping a full-time nursing job. 
However, in 2011, the organization was 
given a repeating grant of $105,000 for 
salaries by the United Way of Palm Beach 
County, allowing Mr. O’Neill to make 
Clinics Can Help his full-time occupation.

“We currently have five full-time 
employees,” Mr. O’Neill said. “Of course, 
the more staff we have the more people 
we can help. Currently we are a sustain-
able organization for the next three years. 

CLINICS
From page 1

COURTESY PHOTO

Owen O’Neill, founder of Clinics Can Help, 
with Jacques, a barn owl recovering at Busch 
Wildlife Sanctuary, from a broken wing.



2632 Indiantown Road 9089 N. Military Trail, Suite 37

Jupiter Palm Beach Gardens

561.744.7373 561.630.9598

20 Years in Jupiter & Palm Beach Gardens!
W E  A C C E P T  M O S T  I N S U R A N C E  P L A N S

DR. MICHAEL PAPA 
Chiropractor

Clinic Director 

Over 20 years in 
Palm Beach County

DR. BRUCE GOLDBERG
Chiropractor, Acupuncture

Get Back in the 
Game Full Physical 

Therapy Facility
Treat Neck Pain, Back Pain and Sciatica caused by

BULGING/HERNIATED DISCS 
DEGENERATIVE DISC DISEASE

FACET SYNDROME
FAILED BACK SURGERY

WITHOUT THE USE OF DRUGS, INJECTIONS OR SURGERY

Auto 
Accident?

School Physical, 

Camp Physical, 

Sports Physical

$20

G I F T  C E R T I F I C A T E

COMPLIMENTARY  CHIROPRACTIC
EXAMINATION & CONSULTATION

This certii cate applies to consultation and examination and must be presented on the date 
of the i rst visit. This certii cate will also cover a prevention evaluation for Medicare recipients 
The patient and any other person responsible for payment has the right to refuse to pay, 
cancel payment or be reimbursed for any other service, examination or treatment that is 
performed as a result of and within 72 hours of responding to the advertisement for the free, 

discounted fee or reduced fee service, examination or treatment. Expires 8/07/2013.

$150
V A L U E 

$150
V A L U E 

Before you buy� call and get the facts!

We offer Professional Installation and Honest, Fair Pricing

All About Blinds
19 Years Serving Palm Beach County

Visit our Showroom: MON–FRI 8:30AM – 4:30PM, SAT by Appointment

CALL 561-844-0019 
FOR YOUR FREE IN-HOME ESTIMATE

        
www.allaboutblindspb.com

Nothing says “elegant” quite
like Hunter Douglas.

Relax. 
Let your shades do all the moving.

FLORIDA WEEKLY    WEEK OF JULY 25-31, 2013    A9

I’m looking to make it sustainable for the 
next 10 or 20 years.”   

Mr. O’Neill said that a survey Clinics 
Can Help did showed that more than 90 
percent of people who come to the orga-
nization for medical supplies and equip-
ment cannot afford them. All that is asked 
of clients is that they take good care of the 
equipment and bring back what is return-
able when they are done.

“Everyone wants to take good care of 
their family members,” Mr. O’Neill said. 
“Access to quality medical equipment is 
a critical part of access to quality medi-
cal care. This form of recycling assures 
equality for everyone. We have universal 
availability. We turn no one away. We 
assisted close to 1,400 clients last year. It’s 
a simple, cost-effective way to increase 
access to medical care.”

Local programs Clinics Can Help are 
involved with include “The Lending Clos-
et,” which provides medical supplies to 
individual patients; “Local Free Clinics,” 
which supports local clinics with need-
ed medical equipment and supplies; and 
“Discover Nursing,” which supports local 
schools with medical equipment used to 
teach nursing and related medical fields. 

Clinics Can Help also is in partnership 
with the Department of Children and 
Families for the Cribs R for Infant Baby 
Safety Project (CRIBS), where Clinics 
Can Help donates portable cribs to needy 
families that qualify. 

Just before New Year’s in late 2012, the 
Quantum Foundation made a surprise 
donation of $100,000 to Clinics Can Help.

Kerry Diaz, the president of Quantum 
Foundation, said in a written statement: 
“Our board of trustees recognized the 
potential of Clinics Can Help and how a 
simple concept could really change the 
lives of those who need medical equip-
ment.  This grant is in recognition of the 
work they have done and the great trust 
we have in their future and ability to serve 

more people.” 
Mr. O’Neill says if you have any medi-

cal equipment lying around that you no 
longer need, consider donating it to Clin-
ics Can Help. Monetary donations are 
also accepted. And, if you need medical 
equipment, you are certainly more than 
welcome to contact the organization.

“Most people want to do something 
good with the equipment to help others,” 
Mr. O’Neill concluded. “By donating their 
surplus medical equipment, they are truly 
making a huge difference in someone’s 
life.  I am honored to be able to play a role 
in helping people get the equipment nec-
essary to caring for their illness.” ■

Clinics Can Help
Clinics Can Help is open Monday through Fri-

day. 9 a.m. to 5 p.m. Most items are available in 
stock, but some may not be. It is recommended 
that you call to check on availability before go-
ing to the warehouse. Equipment can be placed 
on hold for up to 48 hours for client pick-up. If 
an item is not in stock, Clinics Can Help will do 
their best to locate that item for you. 

Location: 1550 Latham Road, Unit 10, West 
Palm Beach

Phone: (561) 640-2995
E-mail: owen@clinicscanhelp.org
Website: www.clinicscanhelp.org

Busch Wildlife Sanctuary
The Busch Wildlife Sanctuary is a nonprofi t 

organization dedicated to the protection and 
conservation of Florida’s wildlife and natural 
resources. The sanctuary has a two-fold mission 
of wildlife rehabilitation and environmental edu-
cation. The sanctuary combines a nature center 
with a wildlife hospital. 

Location: 2500 Jupiter Park Drive, Jupiter
Phone: 575-3399
E-mail: buschwildlife@aol.com

Website: www.buschwildlife.org
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HEN VETERAN WEATHER-
man Mike Lyons deliv-

ers a broadcast, white 
dots on his radar screen 

indicating lightning often 
float out five or 10 miles 

ahead of or behind the “par-
ent storm,” he said.

“A lot of people will look outside 
and the rain might have stopped and 
they’re thinking ‘we’re good,’ when in 
fact you’re not because the lightning 
is still close,” warns Mr. Lyons, chief 
meteorologist for WPBF 25.

That’s when most people are killed or 
injured by lightning — not at the height 
of, but just before or after a storm, 
many times when the sky is still largely 
dry, sunny and blue, weather and safety 
experts say. 

Lightning alert systems that warn of 
such “bolts from the blue,” the common 
term used to describe them, are being 
installed at an increasing number of 
South Florida public schools, parks, and 
other facilities. 

The WeatherBug Total Lightning 
Network, by a Maryland-based compa-
ny called Earth Networks, was up and 
running recently at three Palm Beach 
County locations. 

It went on at Southwinds, Osprey 
Point, and Park Ridge Golf Course the 
second week of July, said Eric Gar-
ber, Palm Beach County special proj-
ects coordinator. And the system is 
now being installed at The Morikami 
Museum & Japanese Gardens at Delray 
Beach. Other area facilities such as 
Calypso Bay and Coconut Cover Water-
parks already have their own detection 
and warning systems.

Meanwhile, the Sunshine State con-
tinues to be the deadliest and most 
prodigious lightning producing state 
in the country, easily earning its other 
more dubious title, Lightning Capital of 
the United States. 

With the highest density of cloud-
to-ground strikes in the U.S. — 24.7 
per square mile, beating Louisiana’s 
19.7, in a 1997 to 2011 analysis by Vaisala 
Inc. — and a large outdoorsy popula-
tion, Florida has had more than twice 
the lightning fatalities of any other 
state. Between 1959 and 2012, lightning 
strikes killed 468 people in Florida, 
the National Oceanic and Atmospheric 
Administration says. And in an analy-
sis of lightning strikes between 2006 
and 2012, NOAA says three quarters of 
fatalities occurred between June and 
August.

“Probably the biggest misconception 
is they think when the storm is over-
head, that’s when most victims get 
hit by lightning, and for the most part 
that’s not true,” said Collier County 
EMS Chief, Walter Kopka. “The light-
ning strike victims actually peak before 
the storm comes and after the storm 
leaves.”

WeatherBug
WeatherBug boasts lightning detec-

tors that can spot not just cloud-to-

ground strikes, but cloud-to-
cloud lightning hundreds of 
miles from a warning site. A 
15-second horn blast warns of a 
threat within a 10-mile radius, 
often minutes before the sky 
turns dark and begins to crackle. 
Three shorter five-second blasts 
will signal “all clear” well after 
the weather clears.

WeatherBug was also up and 
running in Lee County schools 
starting in January; and this sum-
mer is being installed at 17 Lee 
County parks and at three Char-
lotte County high schools — those 
latest changes coming nine months 
after an 11-year-old Fort Myers boy was 
struck and killed by lightning at a foot-
ball practice. 

“The (Lee County) school board 
decided after that tragedy they would 
dip into reserves to pay for the pur-
chase and installation of the Weather-
Bug system throughout all of our high 
schools,” said Ron Davis, Lee principal 
on assignment for operations.

Elementary and middle schools in 
Lee and Charlotte receive mobile and 
online notifications of storms through 
the high schools’ systems. 

Palm Beach County School District 
officials didn’t immediately return 
phone calls seeking comment about 
what the school system’s policy is on 
lightning safety and if they use any 
detection systems. 

In addition to the alarm, officials can 
track weather on their desktop comput-
ers. They also receive text messages 
warning of an impending storm, said 
Charlotte Schools spokesperson Mike 
Riley in an email. 

 “The system sends out an audible 
blast and then turns on the lights, which 
are strategically located throughout the 
exterior of the school campus,” Mr. 
Riley wrote. “The lights remain on con-
tinuously until an ‘all clear’ is received. 
Not much different than a typical horn/
strobe fire alarm detection system.”

Unlike in Southwest Florida, no spe-

 
cific lightning incident led to the 
installations at Palm Beach County golf 
courses, said Mr. Garber, the special 
projects coordinator. 

“We just feel as parks and recreation 
facilities we want to be good stewards 
and promote safety,” he said. 

Golf course workers and patrons 
were getting used to the alarms last 
weekend. Once it sounds, there is a 
15-minute countdown before an “all 
clear.” If new lightning pops up in that 
time, the clock resets. 

“There were lightning alerts all week-
end,” Mr. Garber said. “When lightning 
alerts are in place and we’re in a hold-
ing pattern we do not sell any tickets to 
the golfers. That’s the newest change 
now for us.”

The new systems are “great — as 
long as people listen,” said weatherman 
Mr. Lyons. “You can’t mess with the 
lightning here in South Florida because 
it is so frequent and can be so deadly.” 

WeatherBug app
Not just officials, but everyone from 

soccer sisters to weekend weirdos can 
track lightning on the WeatherBug app, 
which is free. The app’s “Spark” feature 
“turns your smartphone into a personal 
lightning detector,” an advertisement 
reads, “…in real-time, based on data 
from the WeatherBug lightning detec-
tion network.”

“I’ve been using it myself well before 
we even got WeatherBug — nice app,” 

Mr. Garber said. “The more facilities 
that get set up with WeatherBug, it 
allows them to provide more data to 
the end user, in this case us.”

Strike victims
Roughly one in ten people who 

are struck by lightning die, NOAA 
estimates. Hundreds of others with 
injuries, many thought to be unre-
ported, suffer short and long-term 
effects to their bodies and nervous 
systems, from headaches and sore-
ness to trouble concentrating and 

irritability. 
The chances of your being struck are 

relatively low in any given year, roughly 
one in 775,000 to a million, NOAA says. 
But that figure varies widely depending 
on your lifestyle and increases dra-
matically with age. About 1 in 10,000 
are struck in an 80-year lifetime. While 
strikes have effected every age group 
and demographic, the largest number 
of victims have been young males, sta-
tistics show. 

 “During my time you were a little 
more of a risk taker when you’re 20 
years old and you think you’re going 
to live forever,” said weatherman Mr. 
Lyons.

Lighting bolts also wreak havoc on 
property: $20.3 million worth in Palm 
Beach County, from January 1997 to 
March 31, 2013, says NOAA’s Storm 
Events Database. 

Just in June, a Loxahatchee home 
was struck, burning a hole in its roof; 
a construction worker in Naples, Rob-
ert Wiley, was struck and killed; a Lee 
County patrol car was zapped and dis-
abled on Interstate 75; and lightning hit 
Punta Gorda’s wastewater treatment 
plant, the “probable cause of several 
computer and instrumentation fail-
ures,” a city report said. 

When thunder roars
The best advice to stay safe, Mr. 

Lyons said, is “When thunder roars, go 
indoors.” There is also the five-second 
rule, used to measure how far away 

South Florida facilities are installing 
new warning systems

Dodging lightning
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Florida has more lightning strikes and fatalities than any 

other state. 

Cloud-to-ground lightning incidence in U.S. 1997-2011
BY EVAN WILLIAMS

ewilliams@fl oridaweekly.com
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Fl id has more lightning strikes and fatalities than any 
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lighting is from you. Every five-second 
interval between a lightning strike and 
the thunder it produces indicates the 
flash was a mile away. Generally, if there 
is a 30 second-or-less interval between 
the flash and the bang (6 miles away 
or less), you’re not safe 
outside. 

But lightning 
can strike from 
10 miles away 
or more, NOAA 
says; bolts from 
the blue have been 
documented trav-
eling further. While 
counting can still 
be used to measure 
how far away light-
ing is, you should go 
inside if you hear any 
thunder at all. That’s 
the only safe place 
other than the second 
choice, a car.      

Huts, cabanas, dugouts, tents and 
other open shelters aren’t safe. 

Competing systems
In Collier County, schools and parks 

have used a warning system for more 
than five years by a competitor of 
WeatherBug, the South Florida com-
pany, Thor Guard. Its president, Bob 
Dugan, said school officials in Col-
lier are considering buying a software 
upgrade that would allow people to 
track lightning on their devices. 

“Say you’re going to a football game 
at Immokalee High School,” said Mr. 
Dugan. “You can go online, pick Immo-
kalee High School on your phone, then 
when you’re out there have the same 
info the coaches have.”

Thor Guard covers all school facilities 
along with North Collier Regional Park, 

Sun-N-Fun Lagoon, Vineyards Com-
munity Park and Veterans Community 
Park.

 “It emits a powerful train whistle 
when lightning is in the area,” said 
Barry Williams, director of Collier 
County Parks & Recreation. “It works 
very effectively. There’s no question in 
peoples’ minds when it goes off.”  

Thor Guard boasts that their system 
“predicts” rather than detects lightning 
because it measures positive and nega-
tive charges in the air. It sounds the 
alarm eight to 20 minutes before those 
charges could create lightning. 

Adjusting to the alarms
Lee County School officials are just 

becoming familiar with WeatherBug’s 
alerts. One official said he received 150 
notifications on his phone in one day 
when all 13 high school detection sys-
tems were busy.

 “I can’t speak highly enough about the 
system,” said Fort Myers High School 
Principal David LaRosa, adding that it 
takes the guesswork out of when to go 
inside. “The teams know, they hear that 
alarm go off, they know they’ve have to 
evacuate the practice field, the game 
field, whatever it may be.”

If lightning is detected within a ten-
mile radius to a WeatherBug system, the 
alarm is “like a distant loud car horn,” 
and strobe lights flash. At the same time, 
WeatherBug sends alerts to its public 
app, and directly to officials. 

Principal Mr. LaRosa said he uses the 
WeatherBug app to monitor the threat 
of lightning near his home in south 
Fort Myers before he goes for a run. He 
heard the horn go off at Estero High 
School while he was attending a middle 
school track meet. 

“I’m going to be honest with you the 
skies were clear, but that horn went off 
so the stadium had to be evacuated,” he 
said. “Everybody was questioning why 
they were evacuating when there were 
clear skies. It was probably 15 minutes 
after that there was a big bolt of light-
ning that went across the sky.” 

After the horn goes off, the system 
automatically waits 30 minutes before 
sounding the all clear. Officials or app 
users can watch the 30-minute clock.

The device will keep resetting the 
30-minute clock anytime it picks up 
more lighting happening within the 
10 miles radius. As a result, the mid-
dle school track meet ended up being 

delayed 90 minutes. 
“In prior years we would have played 

those games and endangered every-
one in the stands and in the fields and 
everybody walking to the car,” said Ron 
Davis, Lee Schools principal on assign-
ment for operations. He added that peo-
ple should expect some delays when the 
horns sound, including when kids are 
let out of school — the same policy as if 
there were other severe weather threats.  

Neighborhoods near school or park 
systems will also hear the alarms. Fort 
Myers High School sits on the edge of a 
residential neighborhood near the Edi-
son & Ford Winter Estates.

“I’ve let the neighborhood association 
over there know and I told them you’re 
going to hear this horn go off. If your 
children are out playing you need to 
get them inside,” Principal LaRosa said. 
“It’s really been a positive for the whole 
neighborhood in regards to safety and 
lightning.” ■ 

COURTESY PHOTO

WeatherBug’s outdoor station is equipped 
with a wind sensor, rain gauge and lightning 
sensor. 

Lightning deaths, injuries 
and property damage Jan. 1, 
1996, to March 31, 2013 
>> Palm Beach County: seven deaths, 43 

injuries, $20.3 million in property damage
>> Broward County: 12 deaths, 65 injuries, 

$1.6 million in property damage
>> Lee: nine deaths, 12 injuries, $2.3 million 

in property damage
>> Charlotte: two deaths, 13 injuries, $742 

thousand in property damage.
>> Collier: three deaths, 16 injuries, $743.6 

thousand in property damage.

— Source: NOAA’s National Climatic Data 
Center, Storm Events Database. 



Healthy 
Summer Specials
The Margaret W. Niedland Breast Center and Niedland Breast Screening Center  

offer quick appointments so you can get in, get out, and get on with your day. 

Recipient of the 
HealthGrades 
‘America’s 50 Best’ 
Award™ for 3 
Years in a Row 
(2011-2013)

Comprehensive Breast Care
jupiterbreastcare.com

Margaret W. Niedland Breast Center  1025 Military Trail, Suite 200, Jupiter, FL 33458

Niedland Breast Screening Center  11310 Legacy Place, Suite 110, Palm Beach Gardens, FL 33410
(Located in Legacy Place next to Miami Children’s Hospital Nicklaus Outpatient Center.)

All major insurances accepted. We will follow your plan benefit for covered screening mammography. If your plan 
does not provide coverage, you can access the uninsured pricing. Fees to be paid at the time of exam. *To be eligible for 
a screening mammogram, you should be free of symptoms and have no previous history of breast disease. In the event 
further testing and procedures are necessary, the patient is responsible for payment. A prescription is not required to 

schedule a screening mammogram. **A prescription is required for Bone Density Screening. ***No prescription required.

For more information or to schedule an appointment, call (561) 263-4414.

H E A L T H Y  S U M M E R  S P E C I A L S

Screening Mammography* $108
We follow the American Cancer Society screening guidelines. No prescription needed;  

private pay rates available.

Bone Density Screening (for osteoporosis)** $69

Body Fat Analysis (for weight management)*** $48

MacArthur Beach State Park’s Jr. Friends install recycling bin for fishing line
SPECIAL TO FLORIDA WEEKLY

MacArthur Beach State Park’s Jr. 
Friends organization recently adopted 
and installed a monofilament recycling 
sign and bin on Jack Nicklaus Drive 
on the bridge near U.S. Highway 1.  
The project was initiated by former 
Jr. Friends president Adrienne Propp, 
after she noticed noticing fishing line 
dangling from the power lines that 
run across the bridge, according to a 
prepared statement from MacArthur 
Beach. She presented the idea to the Jr. 
Friends and the board of directors of 
the Friends of MacArthur Beach and 
received a unanimous vote in favor of 
adopting the bridge. After many months 

of research and permitting, installation 
day finally came. The Jr. Friends will 
continue to monitor the bin and clean 
it out frequently in hopes to reduce the 
damages caused by monofilament.  

Monofilament is a single-stand, 
high-density nylon fishing line. When 
improperly discarded it can entangle 
wildlife including birds, manatees and 
sea turtles. The fishing line can last 
600 years and can also be accidentally 
ingested by sea life.  

The Jr. Friends of MacArthur Beach 
State Park is an organization made up of 
environmentally concerned high school 
students with the mission of generat-
ing supplemental resources to preserve, 
restore, and interpret the natural and 

cultural assets of the park for present 
and future generations.

John D. MacArthur Beach State Park, 
Palm Beach County’s only state park, 
is situated on a barrier island between 
the Atlantic Ocean and the Lake Worth 
Lagoon. The park is made up of 438 
acres of pristine coastal land and con-
tains four different communities or hab-
itats including seven species of plants 
and 22 species of animals on the endan-
gered or threatened list. ■

COURTESY PHOTO

Members of the Jr. Friends group include, 
from left, Andrew O’Neil, Morgan Ditaranto, 
Kaila Casasus,  Adrienne Propp and Aubrey 
O’Brien.
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*On select models. See dealer 
for details. For qualified buyers

with credit score of 700. APR

Largest Infiniti 

Certified Pre-Owned 

Dealer in 

South Florida

1.99%
FOR  UP TO 36 MONTHS

 Warranty Coverage  .  72 months/100,000 miles
Roadside Assistance . Towing  . Vehicle History Report 

 

 

1.9% APR FINANCING Available On Select Models With approved credit. 
See dealer for details.

2013 
Infiniti G 
Coupe

$359
Lease For

Per Month

$499
Lease For

Per Month

$529
Lease For

Per Month

2013
Infiniti
M37

2013
Infiniti G 
Convertible 39 Month Lease 

ZERO
DOWN

39 Month Lease 

ZERO
DOWN

24 Month Lease 

ZERO DOWN

Model 94113

Premium Package 
with Navigation

Premium Package 

Premium Package 

Model 93013

Two or more vehicles available at this price.

Two or more vehicles 
 available at this price. Model 92113

Back-up camera, BlueTooth,

iPod equipped, HomeLink

3101 Okeechobee Blvd.
Just West Of Palm Beach Lakes Blvd.

www.infinitiofpalmbeach.com

www.schumacherauto.com

Hours: 

8:30 - 8PM Mon-Fri
Sat 8:30AM - 6PM

  
OPEN SUNDAY 

Noon til 5PM

SCHUMACHER

888-816-7321

SCHUMACHER AUTO GROUP

*

*

*

Two or more vehicles 
available at this price.

Back-up camera, BlueTooth,
iPod equipped, HomeLink
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Model 84113

Two or more vehicles available at this price.

Premium Package

2013 Infiniti 
G37 Sedan $299

Lease For

24 Month Lease 

Model 91113, Nicely Equipped

Two or more vehicles available at this price.

Premium PackageZERO DOWN

*

Per Month

$469
Lease For

*

Per Month

The All-New 2013 
Infiniti JX

ZERO DOWN

Infiniti of the
Palm Beaches

is Recipient of the

2013 Infiniti
Award of

Excellence

*Lease the G37 Sedan, and G Coupe for 24 months, 10k 
miles per year. M37 and G Convertible for 39 months, 10k 
miles per year. ALL Zero Down. Lease the Infiniti JX for 39 
months, 10k miles per year, Zero Down, plus dealer fee, bank 
acquistion fee, first payment. No security deposit on all 
vehicles shown.  Vehicles shown require $1,550.00 due at 
signing,  All offers dealer retains all rebates, incentives and 
Loyalty. Payments do not include state and local taxes, tags,  
registration fee and dealer fee. Must take delivery from 
dealer stock. Pictures for illustration purposes only.  WAC for 
qualified buyers, See dealer for details. Expires 7/31/2013.

39 Month Lease 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 
  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

Meet the 2013 Infiniti JX
Eye-catching elegance

Choose to stand out in a crowd and still fit everything in. 

Introducing the 7-passenger, 3-row luxury crossover

 

SCHUMACHER

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
   

 
 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

ZERO DOWN

Model 84113Model 91113, Nicely Equipped

Premium Package

ZERO DOWN
Premium Package

Chuck Schumacher

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘13 Infiniti JX35
Loaded, like new
3 in stock, low miles

#131187A $39,988

‘12 Infiniti FX37
Loaded,low miles
navigation

#Z2648 $39,988

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

  
 

 

 

 
 

‘08 Infiniti G35
Clean car, black
nice vehicle

#131255A $19,988

‘12 Infiniti EX35
Loaded, like new
must see

#131477A $32,988
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Fine Decorative Hardware

and Plumbing Fixtures

for the Discriminating Homeowner

Since 1935

605 South Olive Avenue

Downtown West Palm Beach

561-655-3109

www.andersonshardware.com

BAMBOO KITCHEN 
APRON SINK

Go Green with Bamboo!

Undeniably green,  
natural bamboo sinks 

add a very special  
element to any  
kitchen or bath

ANDERSON�S

Non-Surgical 
Lipsuction

C
avi-Lipo Ultrasound Therapy, 
or Cavi-Lipo as it is called, 
offers non-surgical ‘liposuc-
tion’ aimed at reducing fat 

cells and cellulite without any anes-
thesia or pain. Esentially, its a non-
invasitive, FDA approved technology 

that is safe and 
painless.  

How does 
it work?  
C a v i - L i p o 
emits ultrason-
ic waves that 
causes as ‘cav-
itations’ in fatty 
tissue. These 
c a v i t a t i o n s 
then destroy 
the fatty tissue 
while leaving 
all other tissues 
intact. It is pos-
sible to target 
these fatty tis-

sues by operating at a specific, nar-
row band of frequency. The fatty cells 
are converted into a liquid and are 
then naturally expelled from the body 
in the form of sweat and urine with the 
help of lymphatic drainage.

Who would benefit  
from Cavi-Lipo?
The treatment is best suited for the 
average to moderately overweight 
person who has a healthy lifestyle. 

The Cavi-Lipo is not a miracle de-
vice that will strip away huge layers 
of built up fat in a single session. It is 
ideal for people with isolated areas 
of extra fat not eliminated by diet and 
exercise. 

How many sessions are 
needed to see results?
Results are often seen after the very 
first session, and optimal results 
achieved after 4 or more sessions.

How much does  
Cavi-Lipo?
Prices vary between $180-$250 per 
session.  For the best results, find a 
trusted, reputable and licensed pro-
fessional for the procedure.  
For individual trying to avoid surgery, 
or those looking modest reductions 
in key problem spots, Cavi-Lipo Ul-
trasound is a fantastic alternative.  
For more information, contact the 
licensed professional at The Lane 
Spa, 561-691-0104.

advertising

Marcia Lane
The Lane Spa

11382 Prosperity Farms Road, 

Suite 126 

Palm Beach Gardens

(561) 691-0104

www.thelanespa.com

BEFORE AFTER

Hospice foundation appoints 
three new board members

SPECIAL TO FLORIDA WEEKLY

The Hospice of Palm Beach County 
Foundation appointed three community 
leaders to its board of directors, the orga-
nization said in a prepared statement.

James R. Borynack, chairman and CEO 
of Wally Findlay Galleries Inc.; Stuart 
B. Klein, attorney of The Wagner Law 
Group; and Pamela Goodman, retired 
fashion industry executive, have joined 
the board.

Mr. Borynack oversees America’s sec-
ond-oldest art gallery with a multifac-
eted senior staff in the company’s world 
headquarters located in Palm Beach. The 
gallery has locations in New York, Palm 
Beach and Barcelona, and affiliate galler-
ies in London and Paris. Mr. Borynack pre-
viously served as chairman of the National 
Hospice Foundation based in Alexandria, 
Va., and later served as chairman of the 
National Board of Governors.

Stuart B. Klein graduated from New 
York University School of Law with a con-

centration in corporate law and health law. 
He has served as an adjunct law professor 
at Nova Southeastern School of Law.

Pamela Goodman graduated from the 
University of Iowa and went on to work 
in fashion beginning with Macy’s Inc. and 
moving on to The Limited Inc., where she 
rose from buyer to president and CEO of 
the Limited Express Division. She retired 
to Florida in 1995 and made the decision 
to focus on community service opportuni-
ties. She has served as the first vice presi-
dent and later president of The League of 
Women Voters in Florida and president 
of the Homeless Coalition of Palm Beach 
County.

Hospice of Palm Beach County Founda-
tion is the philanthropic arm of Spectrum 
Health, Inc. and its subsidiaries. The foun-
dation raises funds to support the unfund-
ed patient programs and services offered 
by Hospice of Palm Beach County which 
are not covered by Medicare, Medicaid or 
private insurance. For more information, 
see hpbcf.org. ■

 Foundation adds four to board 
SPECIAL TO FLORIDA WEEKLY

The Community Foundation for Palm 
Beach and Martin Counties has appoint-
ed four new board members: Ray S. 
Celedinas, Lore Moran Dodge, Christina 
Matthews Macfarland and Caroline B. 
Sory. 

Ms. Celedinas is president and CEO 
of Celedinas Insurance Group in Palm 

Beach. Ms. Dodge has served on several 
boards, including the Hospice Founda-
tion of Palm Beach County. 

Ms. Macfarland is a committee mem-
ber for the Henry Morrison Flagler 
Museum’s “Whitehall Society.” Ms. Sory 
is a sustaining member of the Junior 
League of the Palm Beaches, and a 
member of the Garden Club of Palm 
Beach. ■

ADVERTISEMENT

ASK THE 

COSMETIC SURGEON

ASK THE 

DENTAL EXPERT  

Question: I have a terrible fear of going to 
the dentist. What should I do?
Answer: If you fear going to the dentist, 

you are not alone.  Dentalphobia, or fear of 
the dentist, is one of the most common fears, 
second only to public speaking.

The key to coping with dental anxiety is 
to discuss your fears with your dentist. Once 
your dentist knows your fears, he will be 
better able to work with you to determine the 
best ways to make you less anxious and more 
comfortable.

The good news is that today there are a 
number of strategies that can be tailored to 
the individual to reduce fear, anxiety, and 
pain.  You may have heard of Sedation Den-
tistry described in a variety of ways: � Anxi-
ety Free Dentistry�, �Mild Oral Sedation�, 
or �Twilight State.� Some dentists offer mild 
oral sedation which involves prescribing a 
sedative to relax & reduce stress. All of these 
procedures refer to you being given a seda-
tive before treatment.

For patients who want to be totally 
unaware of the treatment or are in need of 
longer dental procedures, IV sedation is the 
preferred treatment.

IV Sedation is highly reliable, safe & 
effective for comfort & amnesia during all 
types of dental treatment.  IV Sedation can 
only be administered by a Board Certified 
Sedation Dentist, and it�s onset is immediate 
& can be increased easily & rapidly to meet 
the individual�s needs. This is a huge advan-
tage compared to oral sedation.   

Dr. Jay Ajmo earned his Doctor of Dental Surgery degree 

from Emory University School of Dentistry in 1986.  He is 

an active member of The American Academy of Cosmetic 

Dentistry and designated Master Cosmetic Dentist by the 

Rosenthal Institute for Aesthetic Dentistry.

He�s been awarded Diplomate Certification from the Inter-

national Congress of Oral Implantologists, Diplomate from the 

American Dental Implant Association and a Mastership from 

the Misch International Implant Institute. He�s a member of 

The American Academy of Oral Implantologists.Dr. Ajmo is 

Board Certified in IV sedation and maintains an active mem-

bership with the American Society of Dental Anesthesiology.

Jay L. Ajmo D.D.S., P.A.,
Board Certifi ed Sedation Dentist
PGA Center for Advanced Dentistry 

Techniques that 
reduce fear of the 
dentist

Jay L. Ajmo D.D.S.,P.A.
PGA Center for Advanced Dentistry
7100 Fairway Dr. Suite 59
Palm Beach Gardens, Fl. 33418

More recently, doctors have implicated loss 
of volume and bone regression as contributors 
to facial aging.  Facial fillers (aka dermal fill-
ers) are a recent addition to plastic surgeon�s 
tool kit to address volume loss, therefore 
restoring fullness and rejuvenating a patient�s 
appearance.  Facial fillers are now the second 
most common non-surgical cosmetic proce-
dure in the US.

 In my practice, fillers are used to build 
up cheeks, soften lines around the eyes and 
mouth and accentuate lips.  Generally, any 
fold or depression in the face can be corrected 
with the proper application of facial fillers.   
I routinely use Radiesse, Restylane, Perlane 
and Juvederm Ultra.   The many products 
available each have advantages and disadvan-
tages which can be overwhelming for patients.  
It is important to select an experienced plastic 
surgeon who understands the products and 
can choose which will work best for you and 
the areas you would like to improve.  

Consultations involve identifying the 
patient�s specific concerns, explaining what 
to expect and discussing risks before any fill-
er is used. Injections typically have minimal 
discomfort and progress is regularly checked 
with the patient using a mirror.  The effects 
are immediate and there is very little down-
time.  There are few, if any, side effects and 
the most common reaction is subtle swelling 
for a few days.

My patients generally look relaxed, rest-
ed, rejuvenated and have a more youthful 
appearance overall.  To see if fillers are right 
for you, please call my office to schedule a 
free consultation.

Dr. Lipan is originally from New York City and com-

pleted his undergraduate and medical education at Cornell 

University and the Mount Sinai School of Medicine. He 

graduated in the top quartile from medical school with a 

distinction in research.  Following medical school, he trained 

at the University of Miami working with many well respected 

facial plastics and reconstructive surgeons.  He was awarded 

first honors for research and had published articles in many 

top journals in his field.  While in Miami, he and his wife 

embraced the South Florida lifestyle. Together, they have two 

daughters and live in Palm Beach Gardens.

Michael Lipan, M.D.,
Board Certifi ed Facial Plastic Surgeon
Gardens Cosmetic Center 

Facts about facial 
fi llers

Gardens Cosmetic Center 
4060 PGA Blvd. Suite 203
Palm Beach Gardens, FL  33410
561-626-3223
www.gardenscosmeticcenter.com

Ask The Health & Beauty Experts



More than 95 percent of knee 
replacement patients report less pain

In 1968, the Green Bay Packers won 
the Super Bowl, the first Hot Wheels 
toy car made its debut, and Richard 
Nixon was elected President of the 
United States. It was also the year that 
the first knee replacement surgery was 
performed. Today, more than 715,000 
knee replacements are done annually to 
help relieve pain and decrease disability 
in people with knee problems.

The knee joint, which is the largest 
in the body, can wear out for numerous 
reasons, such as inflammation caused 
by arthritis, injury or everyday wear and 
tear. Knee replacement surgery may be 
recommended if pain limits activities, 
chronic inflammation in the knee does 
not improve with rest or medications, 
the knee is stiff or deformed, or there 
is moderate to severe pain that occurs 
during rest. Most patients who undergo 
knee replacement surgery are between 
the ages of 60 and 80. However, the 
procedure may be beneficial to patients 
of all ages depending on the individual’s 
levels of pain and disability. 

If you are considering undergoing 
knee replacement surgery, the team 
of orthopedic physicians, nurses, and 
physical therapists at The Institute for 
Advanced Orthopedics at St. Mary’s 
Medical Center is here to help. Our 
team provides a comprehensive range 
of both surgical and nonsurgical treat-
ments for knee replacement, includ-
ing self-education, physical therapy and 
pain management.

Here’s what to expect during the sur-
gery process:

A complete medical history will be 
taken prior to surgery, and a physi-
cal examination will be completed to 
assess the range of motion, stability, and 
strength in the knee. X-rays may be done 
to evaluate the extent of knee damage. 
Most patients are admitted to the hos-
pital on the day of surgery and will be 
asked not to eat or drink anything after 
midnight before the procedure.

The majority of knee replacement 
procedures last approximately two 
hours and require some form of anes-
thesia, either general or spinal. During 
this time, the surgeon will make an 
incision that is 8 to 12 inches long in 
the knee area, move the kneecap aside, 
remove the damaged cartilage and bone, 
and then insert the new metal and plas-
tic knee joint called a prosthesis. Before 
the incision is closed, the surgeon will 

bend and rotate the knee joint to ensure 
that it functions properly.

After spending one to two hours in 
the recovery room, knee replacement 
surgery patients are moved to a hospital 
room where they will generally stay for 
several days before being discharged 
home. During the hospital stay, blood 
thinners, support hose and compres-
sion boots (inflatable leg coverings) 
may be necessary to help prevent blood 
clots and decrease swelling. A continu-
ous passive motion machine could be 
used to bend the leg back and forth to 
increase blood flow and mobility. 

Patients usually can resume normal 
daily activities three to six weeks after 
knee replacement surgery. Low-impact 
activities for exercise are encouraged 

after recovery, such as walking, swim-
ming, biking or playing golf. However, 
high impact activities including jogging, 
skiing and tennis will no longer be pos-
sible. 

The success of the surgery will 
depend in large part on how well the 
patient follows doctor’s orders at home 
the first few weeks after the procedure. 
More than 95 percent of patients report 
significant pain relief, greater mobility 
and an enhanced quality of life follow-
ing surgery.

For more information about knee 
replacement surgery at The Institute 
for Advanced Orthopedics at St. Mary’s 
Medical Center call 882.9100.

More information is also available at 
stmarysmc.com. ■

Stroke center director honored by Chamber of Palm Beaches
SPECIAL TO FLORIDA WEEKLY

Dr. Ali Malek, director of the neuro-
intervantional program and the Com-
prehensive Stroke Center at St. Mary’s 
Medical Center, was honored by the 
Palm Beach Chamber of Commerce with 
the Healthcare Professional Award, the 
hospital said in a prepared statement. 
Under Dr. Malek’s leadership, the first 
brain procedure utilizing the Pipeline 
Embolization Device was performed in 
Palm Beach County on patients with 
life-threatening brain aneurysms. Dur-
ing the procedures, blood flow is tem-
porarily halted causing the aneurysms 
to shrivel up and vanish by lining the 
blood vessel where the aneurysm exist-
ed, without going directly into the brain 
aneurysm itself. Before the pipeline, 
large aneurysms were filled with perma-

nent platinum coils increas-
ing likelihood of permanent 
pressure on a nearby nerve 
or the brain. 

Since joining St. Mary’s 
Medical Center in 2008, Dr. 
Malek helped St. Mary’s Med-
ical Center become selected 
as a GE National Show Site 
for Interventional Radiology 
and use of the GE Innova 
3131 Bi-Plane Suite technol-
ogy. This addition catapulted 
St. Mary’s Medical Center into the role 
of community leader for advanced inter-
ventional neurology procedures. 

Time is brain, and until recent years 
there was little hope for those patients 
presented outside the three-hour win-
dow for stroke treatment. After the three-
hour treatment window has expired, Dr. 

Malek uses some of the most 
advanced technology to do 
minimally invasive surgery by 
guiding a microscopic cath-
eter into the patient’s groin 
and track it up safely into the 
brain arteries and remove the 
blood clot, according to the 
hospital’s statement.

St. Mary’s Medical Cen-
ter continues to build their 
ongoing focus of compre-
hensive neurological care to 

adults and pediatric patients. St. Mary’s 
Medical Center has invested $3.1 mil-
lion dollars to date in some of the lat-
est neurointerventional equipment and 
devices. St. Mary’s Medical Center is 
one of only eleven hospitals in Florida 
designated as a Comprehensive Stroke 
Center. A Comprehensive Stroke Center 

offers more aggressive stroke manage-
ment than ordinary stroke centers, with 
a full continuum of services for stroke 
patients, including acute rehabilitation.

Dr. Malek joined St. Mary’s Medical 
Center from the University of South 
Florida and Tampa General Hospital. He 
has served as faculty in the departments 
of neurology and neurosurgery, and as 
the director of the hospital’s Neurosci-
ences ICU for five years. Dr. Malek 
completed his neurology residency at 
the University of South Florida and was 
chief resident in his final year.  Dr. Malek 
is triple board-certified in neurology, vas-
cular neurology and neurocritical care, 
and also an integral part of the team at 
the Palm Beach Neuroscience Institute, 
a facility dedicated to the diagnosis and 
treatment of neurological, neurovascular 
and neurosurgical disorders. ■
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CEO, St. Mary’s Medical Center

Dr. Ali Malek
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Your Future. 

Your Control.

Annual Percentage Yields (APYs) are accurate as of 07/03/2013.  Rates subject to change at any time without prior notice.  Fees may reduce earnings.  Offer 
applies to new accounts only; Public Funds are not eligible.  Account must be opened on or before August 30, 2013 to qualify.  1. Minimum opening deposit of 
$10,000 (up to a maximum of $500,000) will earn 1.25% APY.  Offer applicable to initial 3-year term only.  CD will automatically renew to a standard 3-year CD 
at the current rate and APY.  You may exercise your option to withdraw funds one time on this account after the sixth (6th) business day after we receive your 
opening deposit without being charged an early withdrawal penalty.  If any withdrawal causes the balance to drop below the minimum opening deposit amount, an 

to an Early Withdrawal Fee.  2.  Minimum opening deposit of $10,000 (up to a maximum of $500,000) will earn .75% APY.   Offer applicable to initial 18-month 
term only.   The one time option to bump-up APY up to .25% to match the rate offered by the Bank for this product is available during the initial 18-month CD term 
when the current rate offered by the Bank for this product (excluding CD promotional offers) increases above .75% APY currently in effect.  CD will automatically 
renew to a standard 18-month CD at the current rate and APY.  Penalty may be imposed for early withdrawal.  3. Minimum opening deposit of $ 10,000 (up to a 

which as of 07/03/2013 are: For Personal High Yield Money Market, balances of $0.00 - $24,999.99 earns 0.10% APY; balances of $25,000.00 - $99,999.00 earns 
0.15% APY; balances of $100,000.00 and above earns 0.40% APY and for Business Money Market, balances of $0.00- $9,999.99 earns 0.05% APY; balances 
of $10,000.00 - $49,999.99 earns 0.10% APY; balances of $50,000.00 - $99,999.99 earns 0.20% APY and balances $100,000.00 and above earns 0.40% APY.   
Maintain an average daily balance of $2,500 to avoid the $12.00 monthly maintenance fee.  These Accounts are governed by Federal Regulation which limits 
the number of certain types of transactions; no more than six (6) transfers and withdrawals, or a combination of such to your 
other accounts or to a third party per month or statement cycle.  Excessive transaction fee of $5.00 will be assessed for each 
transaction in excess of six (6) during a month.  667 0713
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Stretching your house budget too much can cause regret

The serviceman climbed out of the 
attic and gave Myra the report. “Yeah, 
Ma’am. It’s just what I suspected. The 
compressor’s shot. You need a new unit.” 

Myra groaned and fought back tears. 
“Are you sure? Is there something you 
can do to fix this one?” The man shook 
his head, and said: “Nope. And, quite 
frankly, your other unit’s on the way 
out also. If it were up to me, I’d actually 
replace them both. Although, you can 
probably get away with just replacing 
this one for the time being.” 

Myra couldn’t even look at him. She 
knew she had no choice. There was no 
way the family could manage without air 
conditioning. She had never considered 
they would be strapped with the expense 
of changing the units.

She and her husband Mitch had already 
over-stretched their budget to change the 
kitchen countertops to granite. The bills 
were getting out of hand, and Myra wor-
ried Mitch would blame her again for 
buying this house in the first place.

Myra had always dreamed of living in 
”Hidden Crest,” the lavish, sought after 
gated community. Mitch had questioned 
whether purchasing this home would 
be too much of a stretch. But Myra 
had convinced him that this house was 
way under-valued, and would be a great 
investment. She just knew this would be 
the chance of a lifetime for them to live 
in Hidden Crest.

Most seasoned homeowners 
know they can count on unanticipat-
ed costs — some major, some minor 
— when they purchase a new house. 

Some wisely budget ahead, con-
sidering all potential outlays and 
contingencies, and making sure that 
purchasing this home is well within 
their comfort zone. 

They may even go so far as to 
allow for an extra cushion that would 
serve as a built-in safety net, ear-
marked for necessary improvements 
and unforeseen emergencies. They 
reason, that if life in the new home 
goes forward without a hitch, they’ve 
been given a lucky bonus and they’ll be 
able to sleep easier. 

However, others may not heed their bet-
ter judgment, and may commit to purchas-
ing a home and lifestyle that far exceeds 
their means. They may actually know that 
this purchase could seriously overburden 
their budgets and peace of mind, but may 
delude themselves with the mindset: “It 
will work out somehow: maybe there will 
be an extra bonus. Maybe we can cut cor-
ners with our spending somewhere else, 
work extra hours, etc. etc.”

Accustomed to ready credit options — 
purchasing today, postponing payments 
for a later day — many have adopted 
an instant gratification mentality, with 
little concern for financial realities or the 
inevitable consequences that undoubt-
edly could come crashing to a head.

So many of us believe that our homes 
are a reflection of our true worth. It’s 
certainly understandable that striving to 
achieve an upward stature brings with it 
a level of pride and self-satisfaction. 

There’s certainly nothing wrong with 
these pursuits. In fact, this reaching can 

become a strong motivator to push one’s 
limits to achieve. 

When we ignore an inner voice of cau-
tion and purchase material goods beyond 
our means, we may be succumbing to 
an insecure wish to improve our self-
esteem by an outward show of material 
accomplishment. Some of us misguid-
edly believe these showy acquisitions 
will fill an inner void or will become a 
vehicle to impress our peers.

When we make choices we believe 
may enhance our status and exclusiv-
ity, but do so at the expense of prudent 
spending, we may have entered a slip-
pery slope of dread and worry. If we’re 
not able to comfortably spend and social-
ize the way our new neighbors do, we 
may feel inadequate and out of place. If 
we have to deny ourselves amenities we 
formerly enjoyed without question, we 
may find ourselves becoming resentful. 
Worse yet, we may begin to blame our 
partners for the extra burden of stress. 
“If only you worked longer hours, we’d 
have a greater cash flow.” “If only you’d 
curtail your shopping, we wouldn’t be so 
strapped.

There’s tremendous value in con-
sidering the studies conducted by 
two acclaimed researchers, Elizabeth 
Dunn and Michael Norton. Their 
findings conclude that: “spending 
money on real estate doesn’t neces-
sarily mean investing in content-
ment.” They report that the conven-
tional advice to cut back on vaca-
tions, restaurants or other extras in 
order to save money for a home may 
actually compromise one’s happi-
ness. Spending money on enjoying 
meaningful experiences with sig-
nificant others instead, rather than 

acquiring material goods, enhances per-
sonal fulfillment. Dunn voices serious 
concerns that the trade-offs necessary to 
afford a more lavish lifestyle, may, over 
time, impede, rather than enhance, one’s 
well-being.

The joys of our possessions can be a 
short-lived pleasure. Once the newness 
wears off, we are left with the discomfort 
of juggling monthly bills. We may find 
the second thoughts and regrets brought 
by over-stretching may erode the initial 
rush of excitement. Assuming a way of 
life that affords the ability to comfortably 
enjoy activities and experiences with the 
ones that matter most may ultimately 
become the richest lifestyle of all. ■

— Linda Lipshutz, M.S., LCSW, is 
a psychotherapist serving individuals, 
couples and families. A Palm Beach Gar-
dens resident, she holds degrees from 
Cornell and Columbia and trained at the 
Ackerman Institute for Family Therapy 
in Manhattan. She can be reached in 
her Gardens office at 630-2827, online at 
www.palmbeachfamilytherapy.com, or 
on Twitter @LindaLipshutz.
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Your Window
Into

Palm Beach Real Estate

www.FITESHAVELL.com
561.655.6570

101 N. County Rd., Palm Beach

561.694.6550

11237 US Hwy 1, North Palm Beach

216-218 LOCHA DRIVE

One of the only remaining custom estate lots. With
rear southeast exposure, this vacant parcel offers
expansive golf and water views. Two lots can be
subdivided. Web ID 3037 $2.495M

CRAIG BRETZLAFF  561.601.7557 HEATHER BRETZLAFF 561.722.6136

BALLENISLES

Spectacular 3BR/3BA in the desirable Palms.
Neutral decor, private elevator & granite counters.
Overlooks 7th hole of the east course. Full golf
membership required. Web ID 3069 $435K

DIANE BRILL  561.255.0424

257 SEDONA WAY

Beautiful 4BR/3BA Mirabella
home. Spacious kitchen, breakfast
and family room, pool and serene lake
views. Web ID 3015 $639K

L. WARREN  561.346.3906 G. LITTLE   561.309.6379

123 ECHO LANE

Charming 3BR home with spectacular golf views on
a quiet cul-de-sac. Lovely outdoor entertaining area.
Newly renovated kitchen with separate wet bar.
Elegant master suite. Web ID 3012 $1.19M
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PALM BEAC
Arthur R. Marshall Foundation for the Everglad

Barbara Darnell 
and Nick Darnell

“Like” us on Facebook at Palm Beach Gardens Florida Weekly to see more photos. We take more photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, go to www.fl oridaweek
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Arthur R. Marsh

Barbara Darnell 
and Nick Darnell
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 1 . Singing Interns
 2 .  Casey Hickcox, Kelsie Timpe, John Marshall, Sarah Denison, 
   Jessica James and Tomena Scholze
 3 . Daniel Smith, Nancy Marshall, Robbyn Ackner and John A. Marshall
 4. Barry Seidman, Nancy Marshall and Mary Ann Seidman
 5. Paul Suschek, Fredda Butowsky 
   and Jimmy Cates
 6. Minx Boren, Chris Kellogg 
   and Vicki Kellogg
 7. Barbara McDonald and 
   John McDonald
 8. Phyllis Verducci and 
   Kathe Thompson
 9. Dottie Carson
10. Sarah Denison, 
   Jaimie Goodman 
   and Kelsie Timpe
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Bring the kiddies to Downtown for a free, special morning out on  

the last Wednesday of the month for active learning and creative play  

at all your favorite stores! This month’s theme is Learning is Fun.  

Special offers, ride the Downtown Carousel and Downtown Express,  

arts & crafts, entertainment, prizes and more!

Sponsored by:

CH SOCIETY
des Summer Solstice celebration at PB Catch 

ly/palmbeachgardens.com and view the photos from the many events we cover. You can purchase any of the photos. Send your society and networking photos, with names of everyone in the photos, to pbnews@fl oridaweekly.com. 
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Member FDIC

EQUAL HOUSING

LENDER
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Your Home Town Bank

TRUSTCO
BANK

Juno Beach Branch -  14051 US Highway One, Juno Beach, FL 33408   (561) 630-4521

www.trustcobank.com

Fast, Local Decisions -
   Close your First Mortgage in 30 days!*

Schedule Closing Date at Application -
   85% of our Loans close as scheduled!*

Low Closing Costs -
   No Points and No Tax Escrow required

Trustco Mortgages - We Close Loans!

*Information based on current closings. Circumstances beyond Trustco Banks control may delay closing. Please note: We reserve the right to alter or withdraw these products or certain features thereof without prior notification.

College plan needs to start early for kids to succeed in shifting economy

With unemployment refusing to move 
below 7 percent and given that the U.S. 
recovery faces strong headwinds from 
sequestration and possibly deeper further 
budget cuts, it should give serious pause 
to those under 22 in trying to figure their 
future employment.

In our new normal economic environ-
ment, what is the correct path to obtain 
sound employment? What path should be 
taken in schooling/training? The parents 
of these students should also be analyzing 
the same set of circumstances in order to 
live well.

Gone are the days when a prospective 
college student would have the liberty 
to pursue his or her educational whims. 
Gone are the days when parents would 
allow their children to go to their dream 
college and take courses that “enrich” or 
“interest” them. College has become too 
expensive; jobs too few upon gradua-
tion; and fewer good-paying employment 
prospects and upgraded career paths have 
emerged for non-college educated stu-
dents with particular vocational skill sets.

 A look at the present and future 
employment picture can be seen in a 
special study by Georgetown University’s 

Center of Education and the Workforce 
released last month titled “Job Growth 
and Education Requirements through 
2020.”

The current employment picture is 
synopsized as follows: “All Americans 
younger than age 24 are almost twice as 
likely to be unemployed as the rest of 
the working-age population; the average 
growth rate of jobs at about 160,000 per 
month has not been enough to absorb 
both the existing pool of unemployed 
and the flow of new entrants into the 
workforce... we still have not recovered 
all the jobs lost in the last recession (some 
2.6 million still need to be recovered)... 
the jobs lost do not look like the jobs — 
gained.” 

Stated more simply, prospects are not 
good for the younger adult. Prospects are 
not likely to change given the low rate of 
new job creation. Furthermore, the jobs 
being created in this recovery are differ-
ent from the mix of jobs characteristic of 
pre-2008, which required a different mix, 
different type, different skill set, etc. 

The Georgetown University report 
paints a picture of our employment 
future. There will be some 55 million job 
openings between 2010 and 2020 of which 
24 million will be newly created and 
31 million will come from retirements. 
Beyond the big picture, the study breaks 
down employment over the 2010 to 2020 
period by sector of the U.S. economy. The 
largest increase in the number employed 
will be in financial services at 5.9 mil-

lion jobs — yes, the too-big-to-fail banks 
will be big employers. Health care ranks 
second at 4.1 million. In the 2-3 million 
jobs range, there are several industries: 
professional and business services; leisure 
and hospitality; government and public 
education; and wholesale and retail trade. 
Manufacturing pales in job growth at less 
than 500,000 jobs over the 10-year period. 
Efficiencies within manufacturing makes 
it a low-growth job sector. (Despite offer-
ing few jobs, manufacturing remains the 
largest dollar sector of GDP output for 
the U.S.)

What education is needed for these 
jobs? By 2020, “65 percent of all jobs 
will require some form of post-secondary 
education or training.” This is 9 percent 
higher than 2000. Some “35 percent of 
the job openings will require at least a 
bachelor’s degree, 30 percent of the job 
openings will require some college or an 
associate’s degree and 36 percent of the 
job openings will not require education 
beyond high school.” The number of jobs 
for high school grads will shrink.

The study took a look at the skills 
required for the various jobs. Physically 
intensive skills were of increasingly less 
importance;  close to a majority of new 
jobs required intensive listening, speak-
ing and reading skills. Besides these skills, 
employers highly value leadership, analyt-
ics and administration. Outside of math 
and engineering geeks, the employed will 
be expected to arrive in a job with core 
interpersonal and communication skills… 

which certainly makes sense for financial 
services employers.

Similar to the national statistics, 65 
percent of Florida’s jobs will require post-
secondary education by 2020.  At pres-
ent, Florida’s statistic is 61 percent of 
jobs requiring post-secondary education, 
according to the report.

As the study offers insights into educa-
tion requirements by sector and by state, 
it might be helpful for students and par-
ents to look at the employment metrics 
before deciding a college location, field 
of endeavor and sector of industry to 
which they will seek employment. It will 
also be helpful to start early developing 
the needed communications skills for 
their industries that are not gained over-
night or through one semester of courses. 
There is a lot that parents can do to hone 
these skills in simple ways. At the dinner 
table, parents can engage their children in 
discussions that force them to ask ques-
tions, explain topics in top-down fashion, 
read a news column or debate some of its 
contents. Parents must lead their children 
to keep America strong and competitive 
in the world. ■

— To view the entire study from 
the Georgetown Public Policy Institute, 
visit http://cew.georgetown.edu/recov-
ery2020. 

— Jeannette Showalter, CFA is a com-
modities broker with Worldwide Futures 
Systems, 239-571-8896. Find her on Face-
book at Jeannette Showalter, CFA.
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Leadership Palm Beach County 
recently announced participants in its 
2014 Leadership Program, which aims 
to identify and unite diverse leaders 
in order to increase understanding of 
countywide issues and improve partici-
pants’ ability to lead effectively.  

LPBC’s 10-month Leadership Pro-
gram brings class members to sig-
nificant sites throughout the county 
to meet with community leaders and 
gain hands-on experience with major 
industries and issues, according to a 
prepared statement from the group.   

Christina D’Elosua, LPBC executive 
director, said in the statement, “We 
couldn’t have been more impressed 
by the applicants for the Leadership 
Palm Beach County Class of 2014. This 
year’s class is again comprised of top-
tier leaders in a variety of industries 
that represent the diverse demograph-
ics of Palm Beach County. The class of 
2014 is looking forward to deepening 
their civic commitment and awareness 
of diverse industries in Palm Beach 

County, as well as meeting 
and engaging the county’s 
top leaders.

 Rikki Lober Bagatell, 
Shutts & Bowen LLP; Claudia 
Kirk Barto, Junior Achieve-
mentof the Palm Beaches 
and Treasure Coast; Zach 
Berg, Credit Suisse Securi-
ties; Denise Bleau, Ward, 
Damon Posner, Pheterson 
and Bleau, PL; Catherine Blomeke, 
The Arc of Palm Beach County; David 
G. Bollis, WTAS LLC; Mark J Burger, 
Mark J Burger CPA; Chrissy Cassata, 
United Way of Palm Beach County; 
Michelle Dryer, Workforce Alliance; 
Daniel Eisinger, 15th Judicial Circuit 
Public Defender’s Office; Ray Ellis, 
PNC Bank; Sue Eusepi, AFLAC; Silvia 
Evans, Palm Beach Accounting and 
Financial Services; 

Bill Foman, The Law Offices of 
Deitsch & Wright; Leon Fooksman, 
Digital Storyline; Jenni Garrison, Gun-
ster; Lee Gordon, Law Office of Lee 
B. Gordon; Brad Hertzberg, Literacy 
Coalition of Palm Beach County; Feli-

sia Hill, City of Pahokee; 
Cynthia Kanai, Palm 
Beach Day Academy; Dr. 
Anita S. Kaplan, Palm 
Beach State College; Tom 
Kodadek, The Scripps 
Research Institute; Karin 
Kurtz, Sandy Pines Hos-
pital; Stephanie Langlais, 
Max Planck Florida Insti-
tute; Heather MacDougall, 

Akerman Senterfitt LLP; Max Macon, 
Florida Power & Light; 

Lynn Martin, Girls on the Run Palm 
Beach; Noel Martinez, North Palm 
Beach Chamber of Commerce; Walt 
Maxwell, Rampell & Rampell, P.A.; 
Nick Moschella, The Palm Beach Post; 
Owen O’Neill, Clinics Can Help; John 
Peters, Palm Healthcare Foundation; 
Deana Pizzo, I.T. Solutions of South 
Florida; Michele Poole, North Ridge 
Electric; Kenny D. Rampersad, Palm 
Beach County Library System; Jack 
Rice, Legal Aid Society of Palm Beach 
County, Inc; Kelly Ring, Big Brothers 
& Big Sisters ; Abbie Rosemeyer, Palm 
Beach Atlantic University; Rick Sar-

tory, Gulfstream Business Bank; Bev-
erly Scott, City of Belle Glade; Keith 
Sonderling, Gunster; Pepe Sosa, Law 
Office of Jose D. Sosa, P.C.; Keely Tay-
lor, The Palm Beach Post; Lisa Turner, 
Clerk & Comptroller, Palm Beach 
County; Alyona Ushe, Creative City 
Collaborative DBA Arts Garage; Caro-
line Villanueva, Florida Crystals Cor-
poration; Sue Wandersman, Kaufman, 
Rossin & Co.; Kelly White, South Uni-
versity; Erica Whitfield, School District 
of Palm Beach County; and Greg Zele, 
Zele Huber Trial Attorneys, P.A.

 Leadership Palm Beach County Inc., 
is an educational 501(c)(3) nonprofit 
organization designed to foster aware-
ness of community issues and promote 
efficient communication and coopera-
tive relationships between existing and 
emerging community leaders. LPBC’s 
stated mission is to educate and unite 
leaders to build a better community.  
Initiated in 1983 through a collabora-
tive effort of the local chambers of 
commerce, LPBC has prepared more 
than 1,000 graduates for enhanced 
community leadership roles. ■

Leadership Palm Beach County announces 2014 members 
SPECIAL TO FLORIDA WEEKLY_________________________
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THIS HOME OFFERS ONE OF THE BEST VIEWS IN PGA 
National. Prime water and golf views of the Honda 
Classic are viewed from your own backyard. Over-
looking the 17th hole of the champion course, this 
immaculate former model home has five bedrooms, 
5½ bathrooms and a media room with a balcony 
overlooking the golf course. On the first floor are 
the master bedroom, two guest suites and a laun-
dry room. Featured are crown molding, custom 
deco dents, a coffered ceiling in the formal dining 
room, wood cabinetry and granite countertops in 
the kitchen, and a wet bar with granite countertops. 
The master bathroom has marble flooring, an oval 
jetted Jacuzzi, dual vanities, bidet, and a large step 
down shower. PGT Windguard windows are featured 
throughout, and the home has a 40,000-killowatt 
generator to power the entire home. A custom 
designed, heated pool/spa with a waterfall has an 
auto-chlorinator and Jandy system. The two-car 
garage is professionally finished with an organized 
storage system. Enjoy the Florida lifestyle and resort 
living in one of Palm Beach County’s most popular 
golf and country club communities. The home is in 
Palm Beach Gardens’ PGA National at 1102 Grand 
Cay Drive. It is centrally located and close to pre-
mier restaurants and shopping, popular beaches, 
the Turnpike and I-95. Lang Realty lists the home at 
$1,049,000. The agent is Susan Winch, 561-516-1293, 
susanwinch88@gmail.com. Lang Realty, 6271 PGA 
Blvd., Suite 200, Palm Beach Gardens, 561.209.7900, 
langrealty.com. ■
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Impeccable home with superb 
views at PGA National

COURTESY PHOTOS
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Want the most money for your property? Stage your home

As the housing market continues to 
improve and inventory decreases, it is 
even more important for sellers to make 
sure their property is showing its very 
best. If the home is staged properly and 
presents itself well, the sellers will have 
the best opportunity to get the highest 
price possible. 

I am writing about this because I have 
two clients with completely opposite 
viewpoints. One of my clients is not 
interested in staging his home because 
he feels that the home will sell under 
the current conditions of the market 
regardless of the presentation of the 
home. Another client is currently in the 
process of staging his home even though 
there is not a lot of competition in the 
neighborhood. 

When staging a home, it is more 
than cleaning up personalized items 
and making sure the home is tidy when 
there is a showing. It involves setting up 
the home for a sale, which is not neces-
sarily the way a family lives on a day-to-
day basis. An example of this would be 
moving some furniture around so it is 
easy to get in and out of doorways, or 
repainting a room if it is a very person-
alized color. When staging, the home 
should be as appealing as possible to the 
majority of buyers. 

Currently, I am working with clients 
who have a beautiful home in West 
Palm Beach. They understood that their 
personal items and furnishings may not 
exactly fit the needs of most buyers, but 

their design and floor plan have many 
appealing features. In an effort to sell 
the home quickly and at the highest 
price possible, they decided to take the 
advice of staging certain areas. 

I am capable of 
helping most of my 
clients move items 
in their homes and 
r e c o m m e n d i n g 
ways to have their 
home look more 
presentable. I have 
even been known 
to hang pictures. 
But when the stag-
ing process is more 
involved, I usually 
call my colleague, 
Debbie Dytrych. 
She has been in 
the design busi-
ness for several 
years and will 
work with a cli-
ent on many 
levels — from 
hiring an electri-
cian, selecting 
a painter, shop-
ping for furni-
ture and accessories — anything that 
involves staging the home for a sale.

Debbie met with my clients with the 
home in West Palm Beach and sug-
gested changing the red paint color in 
their den to a more neutral color. There 
was large furniture in the room, and she 
moved a few of the pieces to another 
empty bedroom. She moved other furni-
ture around in the home as well — from 
the living room to the dining room. She 
is purchasing furniture for the entry/
foyer and living room for a perfect first 
impression!

One of the important details that Deb-
bie always tells her clients is when you 
are selling your home and she or I make 
suggestions, it is the suggestion of a pro-
fessional who understands what buyers 

look for when viewing a home. It 

does not mean that your home is deco-
rated or designed incorrectly or that we 
do not like the way you have furnished it. 
In fact, that is what a home is supposed 
to reflect when you are living in it; your 
style, your personality and your design. 
But when putting it on the market and 
photographing it for brochures, websites 
and videos, it is looked at from a totally 
different perspective.

As of this week, my clients had 
already moved several items from their 
home, refinished some floors that need-

ed work and painted the den area. It 
looks much more presentable and the 
beautiful windows in the home offer a 
gorgeous view which enhances the fin-
est features of the home. 

With my previous experience of being 
in the custom-home building business, 

staging a 
home can 
a l m o s t 
be looked 
upon as 
portraying 
a model 
home. If 
you have 
ever been 
in a model 
home, most 
of them are 
not turnkey. 
They appear 
uncluttered, 
neutral and 
have key 
features that 
a cce n t u a te 
the home ver-
sus detract-
ing from the 
design or fea-
tures of the 
home.

If it is not in your budget to stage your 
home for sale, then my advice would be 
to simplify. Organize, clean out as if you 
are already moving and accentuate first 
impression areas such as the entryway 
and living room areas. ■

— Heather Purucker Bretzlaff is a bro-
ker and Realtor Associate at Fite Shavell 
& Associates. She can be reached at 722- 
6136, or at hbretzlaff@fiteshavell.com.

Urgency is driving more focus on boards of non-profit organizations 

If you have been a board member of a 
charity, you know you have to earn and 
wear a coat of many colors to account 
for all the roles expected of you as a 
board member. This may not be clear 
from the start. The trajectory is long 
to accelerate up to the same speed as 
members steeped in the culture and 
business of the organization. 

The genesis of board service begins 
with a recruitment effort, generally 
undertaken by a subcommittee of the 
board. The subcommittee vets a pool of 
candidates proposed by board members 
and other trusted advisors. The commit-
tee nominates the short list of prospects 
after it has whittled down a longer list; 
making the cut for election as a board 
member is an endorsement of one’s 
leadership, which is self-evident and 
gratifying to prospective recruits. 

Board representatives zero in on and 
explain to the candidates the organiza-
tion’s expectations of individual board 
members. These conversations tend to 
be the equivalent of a softball game. 
From the perspective of the organiza-
tion, getting to “yes” is a factor of pro-
viding board candidates with enough 
but not too much information as to 
chill their interest; from the perspec-
tive of the board candidate, getting to 
“yes” is a measure of the self-investment 
required and the willingness to go all in. 
It is little wonder then, that the relation-

ship that ultimately results of individual 
board members with an organization 
and within the board overall, is a recipe 
for a dish everyone has; but once in the 
kitchen, everyone makes differently. No 
two boards are alike.

New board members are fated to suf-
fer an information deficit of both past 
and present proportions. The official 
story of the organization is sel-
dom the whole story but it is the 
story preserved by default. The 
longer an organization has been 
in existence, the more buried 
and fossilized are the artifacts of 
board policies and politics past. 
Terms of board service are delib-
erately staggered to counter this 
“newbie” effect and to sustain 
institutional memory, inclusive 
of substantive details that are 
absent from the public render-
ing of a board’s prior decision-
making. If there is an attack of 
selective amnesia, encouraged 
by current members uncomfort-
able with their own past responsibility 
for board deeds, new board members 
are at a disadvantage. Institutional fic-
tions preserved with no fingerprints 
erode board accountability overall. Still, 
things happen to uncork disclosures 
that enlighten and inform one’s obli-
gation of stewardship as a new board 
member. 

One such avenue is through a typical 
generosity afforded by the seasoned to 
the inexperienced board member: No 
question is too dumb to ask. The gratu-
ity can invite opportunities for trans-
formative board discussions. Another 
is self-assessment by the board of its 
own performance. A board that annu-

ally evaluates itself and its membership 
invites revelations that can open a new 
chapter in an organization’s history and 
propel it forward by quantum leaps. An 
annual, rigorous self-assessment by an 
organization’s board can make the dif-
ference between an organization that 
aspires to be great and succeeds and 
one that aims for good and sometimes 

is. Jim Collins provides a conceptual 
framework for understanding charac-
teristics that distinguish great organi-
zations from those that are more run-
of-the-mill. He describes them more 
fully in his monograph “Good to Great 
in the Social Sectors” on why business 
thinking isn’t the solution for the social 
sector. 

Urgency is driving more focus with-
in the charitable sector on the issue 
of board leadership. The Great Reces-
sion has adversely affected millions of 
families. The rules of engagement are 
changing how nonprofits can be most 
effective in serving serve those suffer-
ing from a litany of social and economic 

issues. It is no time for boards to stick 
to the ditch of conventional wisdom 
and check the boxes associated with 
the board’s duties as if a storm passed 
but left the landscape untouched of the 
board’s role in leadership and gover-
nance. Boards today have a rare oppor-
tunity for conversations that do not 
happen among nonprofit boards nearly 

often enough. This is an equal 
opportunity challenge that levels 
the playing field for participation 
by all board members because it 
is future-focused. 

 “Good to Great in the Social 
Sectors” says it best. It is a time 
for an organization to jointly 
consider what the organization 
stands for, its values, and why it 
exists; it is a time to understand 
what the organization can do best 
and uniquely contribute toward 
making a difference in the world; 
and it is a time to understand 
what best drives the organiza-
tion’s resource engine — time, 

dollars, and brand. Answering these 
questions leads to powerful results if a 
board is committed to leadership and a 
candid self-assessment of its own per-
formance. ■

— Leslie Lilly is a native Florid-
ian and past president and CEO of the 
Community Foundation for Palm Beach 
and Martin Counties. Her professional 
career spans more than 25 years in the 
charitable sector, leading major phil-
anthropic institutions in the South and 
rural Appalachia. She resides with her 
family and pugs in Jupiter. Email her at 
llilly15@gmail.com and follow Lilly on 
Twitter @llilly15.
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PALM BEACH GARDENS- LEGACY PLACEWEST PALM BEACH- IBIS

Views! Views! Spectacular 3 Bdrm 2 1/2 
bath corner apartment with sweeping ocean, 
and intracoastal views!! Residence is totally 
upgraded. Have it all Here!!

 $975,000
SUSAN STRAUSS

561-331-1910

Totally remodeled home in model prefect condition. New 
roof 2010, new kitchen with Kraftmaid wood cabinets, 
wine refrigerator & granite countertops. Screened patio 
with heated pool & spa. All baths remodeled. New 
washer/dryer 2010, new Hot water heater 2012

$439,900
CALL: DEBBIE ARCARO 

561-371-2968

Lovely 2nd floor 2/2 in heart of Palm Beach 
Gardens. Walk to Legacy shopping, restaurants, 
mall & post office. Just updated with wood floors 
and freshly painted!

UNFURNISHED ANNUAL
$1,350/MO

CALL HELEN GOLISCH
561-371-7433

Model perfect 3 bedroom, 2.5 bath home 
with upgraded marble floors, extensive crown 
molding. Screened patio with wide fairway 
views of the golf course!

UNFURNISHED ANNUAL 
$2,800/MO
IRENE EISEN
561-632-7497
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Existing-home sales declined in June but 
have stayed well above year-ago levels for 
the past two years, while the median price 
shows seven straight months of double-
digit year-over-year increases, according to 
the National Association of Realtors.

Total existing home sales, which are 
completed transactions that include sin-
gle-family homes, townhomes, condo-
miniums and co-ops, dipped 1.2 percent 
to a seasonally adjusted annual rate of 
5.08 million in June from a downwardly 
revised 5.14 million in May, but are 15.2 
percent higher than the 4.41 million-unit 
level in June 2012.

NAR Chief Economist Lawrence Yun 
said there is enough momentum in the 
market, even with higher interest rates. 
“Affordability conditions remain favor-

able in most of the country, and we’re still 
dealing with a large pent-up demand,” he 
said. “However, higher mortgage interest 
rates will bite into high-cost regions of 
California, Hawaii and the New York City 
metro area market.”

According to Freddie Mac, the national 
average commitment rate for a 30-year, 
conventional, fixed-rate mortgage rose to 
4.07 percent in June from 3.54 percent in 
May, and is the highest since October 2011 
when it was also 4.07 percent; the rate 
was 3.68 percent in June 2012.

Total housing inventory at the end 
of June rose 1.9 percent to 2.19 million 
existing homes available for sale, which 
represents a 5.2-month supply at the cur-
rent sales pace, up from 5.0 months in 
May. Listed inventory remains 7.6 percent 
below a year ago, when there was a 6.4-
month supply. ■

Onshore Construction & Development 
Inc. is building three custom home proj-
ects totaling approximately $13 million 
and more than 36,000 square feet.  

The first project located at 5215 Pen-
nock Point Road in Jupiter will be approx-
imately 15,000 square feet upon comple-
tion. Plans for this ultra-contemporary 
home include a glass staircase, carousel in 
a viewing garage to display automobiles 
and a moat around the front of the home, 
according to a prepared statement from 
the company.  

The second project, located at 97 South 
Beach Road on Jupiter Island, will be 
approximately 11,000 square feet. This 

oceanfront home is being built in the Old 
World Mediterranean style.

The final new project located at 11680 
Lake Shore Place in Hidden Key, North 
Palm Beach, will comprise approximately 
10,000 square feet of seaside coastal-style 
living.

For more information about Onshore 
Construction & Development, see 
onshorejupiter.com or call 744-8331.

Onshore Construction was founded in 
1993 by Daniel Reedy and has since grown 
steadily into a mid-size company special-
izing in the construction of large custom 
estate homes in Palm Beach and Martin 
Counties.  ■

June’s home sales slip
but above one year ago

Onshore Construction building
three luxury custom homes

SPECIAL TO FLORIDA WEEKLY_________________________
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Want Your 

Home on the 

Best Seller’s List…

Call Lang Realty 

Today!

For all your Real Estate needs, 

call (866) 647-7770

www.LangRealty.com

For the last 5 years Lang Realty has sold more properties 

over $400,000 in Palm Beach County than any 

other real estate company.



TAKE YOUR NEXT 
VACATION TO NEW HEIGHTS.
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Contact Landmark Vacation Rentals today and let 

us help you take your next vacation to new heights.

Enjoy the beautiful scenery, amazing 

wildlife and outdoor adventure of 

Western North Carolina... or simply sit 

back, relax and take in the breathtaking 

view. Best of all, you can do it all 

from the comfort of our luxury cabins, 

cottages, condos or private home rentals. 

A vacation in the 

Great Smoky Mountains 

will take you to new 

heights, no matter 

how you choose to 

spend your time. 

NORTH CAROLINA: CASHIERS, FRANKLIN, HIGHLANDS, LAKE GLENVILLE, LAKE TOXAWAY AND SAPPHIRE VALLEY

For North Carolina vacation, seasonal and annual rentals 

call 877-747-9234 or visit www.LandmarkVacations.com
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Nearly a decade ago, music brought Eric Com-
stock and Barbara Fasano together.

Nine years later, that music still is bringing the 
couple together.

The duo — Mr. Comstock on vocals and piano 
and Ms. Fasano on vocals — will play a three-
weekend return engagement July 26-Aug. 10 at The 
Colony’s Royal Room cabaret in Palm Beach.

So what’s special about the Royal Room?
“Everything,” said Mr. Comstock by phone from 

New York. “We’ve been there many times. Before 
Barbara and I even married I had appeared there 
and loved it instantly. The only place that competes 

at this point is Café Carlyle.”
The space is intimate — performers literally can 

reach out and touch their audiences.
And the 90-room hotel itself is a boutique space.
“We know everybody by name and look forward 

always to a reunion,” he said.
It’s a reunion that also marks an anniversary.
“We celebrated our first anniversary in Palm 

Beach and it was pretty much the commencement 
of our working together,” Mr. Comstock said. 

For that they can thank the standards they both 
love.

“Music literally brought us together. We were on 
a bill for a radio program called ‘Everything Old is

Life is a cabaret for musical couple
BY SCOTT SIMMONS

ssimmons@floridaweekly.com

COURTESY PHOTO

Barbara Fasano and Eric Comstock play the Royal Room.

T
o create a film for swede fest, you have to want 
to do it badly.

Really badly.
Mainstreet at Midtown is gearing up for its 

second annual swede fest on July 27.
What’s a swede? 
It’s a laughably bad remake of a mainstream film, and 

it takes its name from the movies Jack Black’s charac-
ter made to replace videotapes that were accidentally 
erased in the 2008 film “Be Kind Rewind.” The video 
store was able to charge a higher rental on the films by 
saying they were Swedish.

This year’s swede fest will boast about 40 of the 

3-minute, low-budget films that draw on everything 
from “Point Break” to “Napoleon Dynamite” and “The 
Exorcist” to “Ghost.”

“Some of them are really creative, and with some of 
them, the tagline is correct. It’s a celebration of bad 
movies by good people,” said Belle Forino, marketing 
manager for Mainstreet at Midtown.

She promises a laugh, regardless of how bad the film 
may be.

“They’re all funny. Even in the movies that are a bit 
dodgy, there’s an element that is quite creative,” she 
said, adding that about 500 people attended last year’s 
festival

After all, it’s an excuse to be sublimely silly.
“This is how we let loose. I’m a jokester to begin

swede fest brings laughably bad, laughably funny films

Reel-y

BAD
BY SCOTT SIMMONS

ssimmons@floridaweekly.com

COURTESY PHOTO

Demi Moore and Patrick Swayze in the original 
version of “Ghost.”

COURTESY PHOTO

Monica Lewman-Garcia and John Burke star as LEGO creatures in their sweded version of “Ghost.”

This year’s Warped tour has under-
gone a youth movement. At least that’s 
how tour organizer Kevin Lyman sees 
things.

“It’s a very young lineup, very kind 
of bubbling up feeling,” he said in a 
late-June phone interview to advance 
the tour, which stops July 27 at Cruzan 
Amphitheatre in suburban West Palm 
Beach. 

“Every day is just getting bigger. And 
the kids, you can just feel that energy, 
that by the end of the summer, this tour 
is going to be on fire. It’s going to be 
one of those years where four months 
from now a lot of people are going to 
go ‘All those bands were on Warped 
tour. I missed it. I didn’t go this year 
because I didn’t know, it wasn’t like 
those big names that pop sometimes 
out on the Warped tour.’ It’s cool, and 
it’s very eclectic, very young and a very 
energetic crowd. There’s a lot of energy 
out here.”

Mr. Lyman was on site during the first 
week of Warped tour when he called in 
for the interview. And while ticket sales 
were down a little for the first couple 
of dates, he expects the tour will once 
again post solid attendance as it moves 
through July.

“Our attendance was down a little this 
week, but not bad when we’re doing 
18,000 people in San Francisco and 
24,000 people in Pomona (California, 
where there were two Warped dates),” 
Mr. Lyman said.

The slight downturn in attendance, 
Mr. Lyman said, is probably due to not 
having as many prominent acts from 
the alternative music world this year. In 
years past, Mr. Lyman has generally had 
a half dozen or more established acts 
with fairly large followings on Warped. 
For instance, last summer, Taking Back 
Sunday, New Found Glory, Yellowcard, 
Senses Fail and the Used were on the 
tour. 

TOTALLY 
WARPED

This year’s tour has a 
youthful feel as it stops 

at Cruzan

BY ALAN SCULLEY

Special to Florida Weekly

SEE WARPED, A31 wSEE SWEDE, A30 w

SEE CABARET, A31 w



COME FOR THE RATES. 
STAY FOR THE EXPERIENCE.

FLORIDA RESIDENT RATE IS $99

 *Rate subject to availability.

WE OFFER THE FOLLOWING VALUES TO OUR GUESTS:

No resort fee

Complimentary beach package that includes transportation to 
beach, towels, chairs, bottled water and cooler 

(Hilton Naples is one-half of a mile from the beach)

Complimentary bicycles to explore Naples

 Complimentary internet in guest rooms

Complimentary garage parking

Complimentary fi tness center on & off site

Walking distance to the open air shopping district of Waterside 

Shops featuring retail, restaurants and entertainment

5111 Tamiami Trail North
Naples FL 34103
239.430.4900 
hiltonnaples.com 

HILTON NAPLES FEATURES THE POPULAR, AWARD-WINNING SHULA’S STEAK HOUSE ON PROPERTY.

CALL 239-430-4900 AND REQUEST 
FLORIDA RESIDENT RATE CODE N2*
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Like two bantam roosters

In the artists’ retreat in France where 
I’m spending the summer, there are just 
enough people to cause trouble. Now that 
July has come and the rains have finally 
stopped, a new group has settled in.

There’s a man 
here now, a 
Belgian in 
his early 
40s, who 
was here 
earlier 
in the 
sum-
mer. He’s 
appeal-
ing in a 
bourgeois 
sort of way. 
He dresses 
well, he drives a 
nice car and he wears 
expensive cologne. If he’s a 
touch vain — I’d swear his hair is 
two shades darker than the last time 
I saw him — his other qualities over-
shadow it.

The problem is that 
someone else here 
seems to have laid 

claim to the place. 
The Frenchman has been at the 

retreat for nearly four months, and it’s 
clear that he considers himself the lead-
er of our little pack. He’s less vain than 
the Belgian, certainly, but he preens 
in his own French way. There are sev-
eral young, pretty women in this new 
group, and the Frenchmen acts as if 
they were part of his personal harem. 
But the Belgian with his dyed locks and 
expensive linen shirts — he has other 
ideas. They’re like two bantam roost-
ers scratching in the yard. They circle 
and crow and make a fuss, their chest 
feathers all puffed out. It 
might be very serious if 
they weren’t both so 
ridiculous.

Last night we gathered for dinner, 
all 12 of us around one table like some 
large, unlikely family. There were can-
dles lit and flowers put in vases and 
too many bottles of wine uncorked. 
The Belgian drank and drank while the 
Frenchman sat beside him and glow-
ered. Midway through his second bottle 
of wine, the Belgian draped an arm 
around the woman next to him. She 
seemed amenable to this for a time, but 
when he started rubbing her back and 
leaned in close, she turned away. Disap-

pointed, the Belgian looked 
across the table at me. He 

smiled drunkenly and 
reached out to take my 
hand. I shook my head, 

no. The Frenchman 
radiated anger 

and I thought, surely, the two men were 
headed for a confrontation.

The Belgian left the table briefly and 
returned with a bottle of whiskey from 
his room. He poured glasses for every-
one and in the process served himself 
a healthy dose. Not long afterward, the 
meal ended and some of us began clear-
ing away the plates. The Belgian stood 
on wobbly legs and proceeded to tumble 
backward into the love seat. He spit 
out a slew of profanities, and as people 
moved to help him stand he pushed 
them away and brushed himself off.

“I just lost my balance,” he quipped.
But then he 
tried to take 

another step 
and pitched 
f o r w a r d 
into the 
wood box. 
He rolled 
a r o u n d 

in the kin-
dling for a few 
seconds before 

the Frenchman was 
there, helping him to 

his feet, speaking gen-
tly in a low voice. The Belgian 

turned docile and leaned heavily on 
the other man’s arm. The two of them 

stood there for a time like old comrades 
before the Frenchman eased the Belgian 
up the stairs, leaving the rest of us below 
as if we had never mattered at all. ■

SANDY DAYS, SALTY NIGHTS
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CONTRACT BRIDGE

A matter of logic
BY STEVE BECKER

This deal occurred in a pair champi-
onship. The contract at every table was 
three notrump, and in each case declarer 
failed to make it. However, subsequent 
analysis showed that the contract should 
have been made.

The play was fairly uniform at the 
various tables. West led a heart, and 
declarer won East’s jack with the queen. 
After cashing four club tricks, declarer 
led either a spade or a diamond. West 
took the ace of whichever suit was led and 
returned the king of hearts.

South could now have cashed eight 
tricks, but at some tables, when he 
attempted to establish a ninth trick, West 
took his other ace and ran his hearts to 
put the contract down two.

All the plays seem so normal that it 
is difficult to see where declarer went 
wrong. But the fact is that each declarer 
missed an opportunity to make the con-
tract.

The winning play is to allow East to 
win the opening heart lead with the jack! 
Once South does this, the contract cannot 
be stopped.

Let’s assume East returns a diamond. 
West takes the ace, but what can he do 
next? If he returns a heart, declarer scores 
the queen and finishes with 10 tricks; with 
any other return, South drives out the 
spade ace and winds up with nine tricks.

It can be argued that ducking the jack 
of hearts is easy to do when all 52 cards 
are in view, but actually the play can be 
supported by simple logic.

It is certainly reasonable to credit 
West with both missing aces as well as a 
six-card suit for his vulnerable overcall. 
Furthermore, the six-card suit must be 
assumed since the contract cannot be 
made if West has only five hearts (and 
both aces), whether or not declarer 
wins the first heart.

All indications thus point clearly to 
ducking the jack of hearts at trick one. ■

©2013 Hilton Worldwide

Book the Best of Waldorf Astoria and receive a $50 resort reward for every night of your stay.*    

When you arrive at Waldorf Astoria Naples you can expect exceptional restaurants, a luxurious spa 

and unparalleled service. What may surprise you are the amazing activities that will either awaken 

your sense of adventure, or give you the relaxation you are longing for. 

Escape the everyday, from $149 per night.    

Book today by calling 888.722.1269, or visiting WaldorAstoriaNaples.com.

*Visit WaldorfAstoriaNaples.com for complete terms and conditions.

TRANQUILITY AWAITS 
ON THE GULF COAST.
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Incredible teachers, hi tech and the 
arts is our winning recipe. Maccabi 

Academy is a student-centered 
community combining academic 

excellence with a rich Jewish heritage. 

Ages 2 years old through first grade.
 

There has never been a better time 
to consider a jewish day school 

Education for your child.

Come Discover for Yourself the Value 
of a Maccabi Academy Education!

Maccabi Academy
Jewish Preschool and Day School

Call 561-215-7121 or Visit our Website
www.MaccabiAcademy.com

Please send calendar listings to 
pbnews@floridaweekly.com.

At The Atlantic Arts

The Atlantic Arts Theater is at 6743 W. 
Indiantown Road, No. 34, Jupiter. Call 575-
4942 or visit www.theatlantictheater.com.

■ “The Story of Hansel and Gre-
tel” — 7 p.m. Aug. 2, 2 and 7 p.m. Aug. 3 
and 2 p.m. Aug. 4. Tickets: $15 adult and 
$10 student. Order tickets through www.
kwpproductions.com.

At The Borland

The Borland Center for Performing Arts 
is at Midtown, 4885 PGA Blvd., Palm 
Beach Gardens. Call 904-3130 or visit 
www.theborlandtheater.com.

■ “Wiley and the Hairy Man” — 
An African-American folktale adapted 
for the stage by Susan Zeder. 7 p.m. July 
26. Tickets: Students, $10. Adults, $15. 
Info: 222-4228. 

■ Mainstreet at Midtown’s 2nd 
swede fest — 7 p.m. July 27. Tickets: 
$5 advance, $6 at door.

At The Colony Hotel

155 Hammon Ave., Palm Beach. Call 655-5430 
or visit www.thecolonypalmbeach.com

■ The Royal Room — Eric Com-
stock & Barbara Fasano, July 26-Aug. 
10. Wayne Hosford, Aug. 16-31. 8:30 p.m. 
shows with doors opening at 6:30 p.m. for 
dinner on Fridays and Saturdays. The Polo 
Lounge — Tommy Mitchell pianist Tues-
day through Thursday evenings; Motown 
Friday nights with Memory Lane; the Mel 
Urban Trio Saturday nights.

At The Cruzan

South Florida Fairgrounds, 601-7 Sans-
burys Way, suburban West Palm Beach. 
795-8883, www.cruzanamphitheatre.net.

■ Vans Warped Tour — 11 a.m. July 
27. Tickets: $23.50-$47.50.

■ Black Sabbath — 7:30 p.m. July 31. 
Tickets: $25-$143.50.

At Cultural Council

Cultural Council of Palm Beach County is 
at 601 Lake Ave., downtown Lake Worth; 
471-1602 or palmbeachculture.com. 

■ County Contemporary: All 
Media Juried Show — Through 
Sept. 7

■ “We Were Here: The People 
of the Belle Glade Culture Wel-
comed You in 1513” — Through 
Aug. 31 

At Dramaworks

Palm Beach Dramaworks’ Don & Ann 
Brown Theatre is at 201 N. Clematis St., 
downtown West Palm Beach. Call 514-
4042, Ext. 2, or visit www.palmbeach-
dramaworks.com.

■ “Man of La Mancha” — Through 
July 28, Wednesday through Saturday at 
8 p.m.; Saturday and Sunday matinees at 
2 p.m. Tickets: $35/students $10.

■ “Company” — Aug. 7-18, Wednes-
day through Saturday at 8 p.m.; Saturday 
and Sunday matinees at 2 p.m. Tickets: 
$35/students $10.

At The Eissey

The Eissey Campus Theatre is at Palm 
Beach State College, 11051 Campus Drive 
off PGA Blvd, Palm Beach Gardens. 207-
5900; www.eisseycampustheatre.org.

■ “Duetto” — Painting Exhibition by 
Debra Lawrence and Robin Neary, through 
Oct. 9. Gallery hours: Monday-Friday 10 
a.m.-5 p.m. and during performances. 

■ Palm Beach Chamber Music 
Festival — 8 p.m. July 27: Mozart, 
Stravinsky, Villa-Lobos & Von Dohnanyi. 
Subscriptions: $85. Single tickets: $25. 
Call 1-800-330-6874, www.pbcmf.org. 

■ Mrs. Florida, Ms. Florida, Miss 
Teen Florida and US State Pag-
eant — 7 p.m. Aug. 10. Tickets $25/$35 
VIP. 1-800-384-3600, www.mrsflorida.
com 3 p.m. Aug. 11.

At The Four Arts

The Society of the Four Arts, 2 Four Arts 
Plaza, Palm Beach. Gallery and box office 
655-7226 or visit www.fourarts.org.

At The Lighthouse

Jupiter Lighthouse and Museum, Lighthouse 
Park, 500 Captain Armour’s Way, Jupiter. 
Admission: $9 adults, $5 children ages 6-18; 
children under 6 and active US Military 
admitted free. 747-8380, Ext. 101; www.jupi-
terlighthouse.org. Children must be at least 
4 feet tall to climb. Tours are weather per-
mitting, call for tour time. RSVP required for 

tours, 747-8380, Ext. 101. Lighthouse Chickee 
Chats — Story time for kids 10 and under. 
10:30 a.m. Aug. 6. Free, space is limited.

■ Lighthouse Sunset Tour — Aug. 
2, 7, 16, 21. Sunset. $15 Members/$20 Non-
Members. RSVP required, 747-8380, Ext. 101.

■ Lighthouse Moonrise Tour — 
Aug. 20. Sunset. $15 Members/$20 Non-
Members. 

■ Hike Through History — 8 a.m. 
Aug. 3. Free but limited space. Adults 
and children at least 5 years old. All chil-
dren between 5 and 13 must be accom-
panied by an adult. 

At The Kravis

The Kravis Center is at 701 Okeechobee 
Blvd., West Palm Beach. For tickets, call 
832-7469 or log on to www.kravis.org.

At The Lake Park Public Library

Lake Park Public Library is at 529 Park Ave., 
Lake Park. All events are free. 881-3330.

■ Kid’s Monthly Movie Madness 
— “Life of Pi,” rated PG, at 5 p.m. July 25. 

■ Super Hero Hour — 3:30 p.m. 
Thursdays. Ages 12 and under.

■ Adult Writing Critique Group — 
Saturdays 10:30 a.m.-1 p.m. 16 years and up.

■ Anime — 6-7 p.m. Tuesdays. Ages 
12 and up.

At The Lake Worth Playhouse

The Stonzek Theatre is at 709 Lake Ave., 
Lake Worth. Playhouse: 586-6410; Films: 
296-9382. www.lakeworthplayhouse.org. 

■ Movies: July 25: “You Ain’t Seen Noth-
in’ Yet” and “What Maisie Knew.” July 
26-Aug. 1: “Dirty Wars” and “The Hunt”

■ Plays: “In the Heights,” through July 
28. Tickets: $26-$30.

■ “It Could Be A Wonderful 
World” — Children’s concert, 2 p.m. 
Aug. 10. Tickets: $8 children 12 or under; 
$12 adults; $38 for a family of four.

At MacArthur Park

John D. MacArthur Beach State Park 
and Nature Center is at 10900 Jack Nick-
laus Drive, North Palm Beach. 624-6952 
or www.macarthurbeach.org.

WHAT TO DO, WHERE TO GO

COURTESY PHOTO

Students from the Maltz Jupiter Theatre Paul and Sandra Goldner Conservatory of Performing 
Arts will perform Disney’s “Aladdin, Jr.” at 7:30 p.m. July 26 at Jupiter Community High 
School, at 500 Military Trail, Jupiter. The show will star students from the three-week Junior 
Conservatory summer camp (grades 3-5). Tickets: $20 for adults, $15 for children. Call 575-
2223.
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Twentysecond Season
2 PM  SUNDAY, July 21

Crest heatre
Old School Square

51 N. Swinton Ave., Delray

8 PM  SATURDAY, July 20
Eissey Campus heatre
Palm Beach State College
11051 Campus Dr., PBG

7 PM  FRIDAY, July 19
Helen K. Persson Recital Hall

Palm Beach Atlantic Univ.
326 Acacia Rd., WPB

 FREE for STUDENTS (w/ID)
For tickets and information, call 800.330.6874 or visit pbcmf.org

WEEK 3
22nd Annual

Palm Beach Chamber Music Festival

Eugène Bozza - Scherzo for lute, oboe, clarinet, horn and bassoon

Gioachino Rossini - Cavatine du Barbiere de Seville – Air de Rosine
 for trumpet, lute, oboe, clarinet, horn and bassoon

Aram Khatchaturian - Trio in g minor for clarinet, violin and piano

Antonín Dvořák - Quintet No. 2 in G Major, Opus 77
 for 2 violins, viola, cello and bass

WE HAVE GONE GREEN   
Featuring a SUMMER GREEN MARKET  

and the i nest in FIRST CLASS TRASH
O P E N  E V E R Y  S A T U R D A Y

Free Admission!!! New Vendors Welcome
     

GPS 200 Banyan Blvd., WPB 33401  Narcissus Ave. and Banyan Blvd   

CALL 561-670-7473  
www.wpbantiqueandl eamarket.com
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WHAT TO DO, WHERE TO GO
■ Nature walk — 10-11 a.m. daily; 
Animal feeding — 11 a.m. weekends in 
the Nature Center.

■ Go Snorkel — Guided Reef Tour, 
10 a.m.-noon Saturdays.

At The Maltz

The Maltz Jupiter Theatre is at 1001 E. 
Indiantown Road, Jupiter. Call 575-2223 
or visit www.jupitertheatre.org.

■ “Aladdin” — 7:30 p.m. July 26. 
Performance held at the Jupiter Com-
munity High School Auditorium, 500 
Military Trail, Jupiter.

At The Mos’Art

The Mos’Art Theatre is at 700 Park Ave., 
Lake Park. Call 337-OPOD (6763) or visit 
www.mosarttheatre.com.

■ Films: July 25: “Dirty Wars” and “In 
the House.” July 26-Aug. 1: Call the the-
ater for information.

■ Live performance: “The Story of 
Hansel and Gretel” — 7 p.m. Aug. 9-10, 
3 p.m. Aug. 11. Tickets: $15 adult and $10 
student. Order tickets through www.
kwpproductions.com.

At North Palm Beach Library

303 Anchorage Drive, North Palm Beach; 
841-3383, www.npblibrary.org.

■ Meet the Author — 5 p.m. Aug. 5. 
PleDussion about self-publishing with 
Elle Casey, New York Times best-sell-
ing local author of more than 20 self-
published novels of romance, fantasy, 
paranormal, and action/adventure. Free.

■ Knit & Crochet — 1-3 p.m. Mon-
days 

■ Kids Crafts ages 5-12 — 2 p.m. 
Fridays 

At Palm Beach Improv

Palm Beach Improv is at CityPlace, 550 
S. Rosemary Ave., Suite 250, West Palm 
Beach; 833-1812 or palmbeachimprov.
com.

■ Chris Tucker — July 26-28. Tick-
ets: $35.

■ Dov Davidoff — Aug. 1-4. Tickets: 
$17-$20.

At The Plaza Theatre

Plaza Theatre, 262 S. Ocean Blvd., 
Manalapan; 588-1820 or www.theplaza-
theatre.net.

■ “Waist Watchers the Musical” 
— Through Sept. 1. Tickets: $45

■ “Steppin’ Out with Tony, Frank 
& Bing” — Aug. 5-6, 12-13, 19-20. Tick-
ets: $30 

At Science Center

The South Florida Science Center and 
Aquarium, 4801 Dreher Trail N., West Palm 
Beach. 832-1988 or visit www.sfsm.org.

■ “Savage Ancient Seas: The 
Ancient Aquatic Deep” the water 
world of the late Cretaceous period. 
Through Sept. 16. Tickets: Adults $11.95

■ Science Nights — 6-10 p.m. the 
last Friday of the month. July 26: Super-
hero Science Night.

Fresh Markets

■ Sailfish Marina Sunset Cel-
ebration — 6 p.m. Thursdays. Shop 
for arts and crafts made by artists from 
around the country. Sailfish Marina, east of 
the Intracoastal, just south of Blue Heron 
Boulevard, Palm Beach Shores; 842-8449.

■ Jupiter Green & Artisan Mar-
ket — 5-9 p.m. Fridays, Riverwalk 
Events Plaza, 150 S. U.S. 1, Jupiter. Free. 
Includes baked goods, fresh produce, 
arts and crafts, jewelry, pet products 
and more. Vendors welcome. Contact 
Harry Welsh at (203) 222-3574 or visit 
www.harrysmarkets.com.

■ The West Palm Beach Antique 
& Flea Market — 9 a.m. to 3 p.m. Satur-
days on Narcissus Avenue, north of Banyan 
Boulevard. West Palm Beach green market 
vendors also will be there. For information, 
search Facebook or call 670-7473.

■ Palm Beach Gardens Green 
Market — 8 a.m.-1 p.m. Sundays. 
Under a roof, and partly indoors, at 
STORE Self Storage, 11010 N. Military 
Trail, Palm Beach Gardens; 630-1146 or 
visit www.pbgfl.com. 

Thursday, July 25

■ Some Like It Haute — III Forks 
Prime Steakhouse and Cantina Laredo 

Modern Mexican will host a fashion show 
6-9 p.m. July 25 on the patio between the 
two restaurants at Midtown, 4635½ PGA 
Blvd., Palm Beach Gardens. Event will 
benefit Hospice of Palm Beach County. 
Info: 630-3660 or 622-1223.

■ Story time session at the Lox-
ahatchee River Center — 9:30 
a.m. Thursdays, Burt Reynolds Park, 805 
N. U.S. 1, Jupiter; 743-7123; or visit www.
loxahatcheeriver.org/rivercenter.

■ Bingo — Noon every Thursday at 
the Moose Lodge, 3600 RCA Blvd., Palm 
Beach Gardens. Lunch available at 11 a.m. 
Packs start at $15. $250 games. 626-4417.

■ Clematis by Night — Live music 
6-9 p.m. Thursdays, Clematis Street at 
the Waterfront, downtown West Palm 
Beach. July 25: Valerie Tyson Band. Aug. 
1: Party Dogs. Aug. 8: Kings County. Aug. 
15: Sub Groove. Aug. 22: Sweet Justice. 
Aug. 29: Boombox. Free; 822-1515 or visit 
www.clematisbynight.net.

■ Studio Parties — Free group les-
son at 7 p.m., followed by parties 8-10 p.m. 
Thursdays, Alexander’s Ballroom, 51 W. 
Indiantown Road, Jupiter. Cost: $15 per per-
son; 747-0030 or alexandersballroom.com.

■ Dance Tonight — Open Latin/
Ballroom Mix Party Thursdays. Group 
Lesson 7:15-8 p.m.; Party 8-10 p.m.; 
Admission: $20 (theme $25) for entire 
evening, includes light buffet. 914 Park 
Ave., Lake Park; 844-0255.

■ Susan Merritt Trio and Guests 
— 7:30-10:30 p.m. Thursdays at the 
Wine Dive, 319 Clematis St., downtown 
West Palm Beach. No cover; 318-8821.

Friday, July 26

■ Palm Beach 22nd Annual 
Chamber Music Festival — With 
music by Beethoven, Arrieu and Beach. 
7 p.m. July 26: Helen K. Persson Recital 
Hall, Palm Beach Atlantic University, 
326 Acacia Road, West Palm Beach; 8 
p.m. July 27: Eissey Campus Theatre, 
Palm Beach State College, 11051 Campus 
Drive, Palm Beach Gardens; 2 p.m.; July 
28: Crest Theatre, Old School Square, 
51 N. Swinton Ave., Delray Beach. Cost: 
$25 per concert or $85 for 4-concert 
subscription. Students free. Tickets and 
information: 800.330.6874 pbcmf.org.

■ Northwood Village Art & WIne 
Promenade — 6 p.m. the last Friday 
of the month, 400 Northwood Road, 
West Palm Beach. Free. 822-1550 or 

northwoodvillage.org.

■ Palm Beach Zoo Safari Nights 
— 5:30 to 9 p.m. Fridays through Septem-
ber with a different family-friendly theme. 
Dress to match the themes to be entered 
to win a Palm Beach Zoo $150 value prize 
pack. Members free; non-members $15.95 
adults/$9.95 children (3-12).

■ Downtown Live — 7-10 p.m. Fri-
days through Aug. 30. July 26: Highway 
to Hell – AC/DC Tribute. Downtown at 
the Gardens’ Centre Court, 11701 Lake 
Victoria Gardens Drive, Palm Beach 
Gardens; 340-1600.

Saturday, July 27

■ Kids Story Time — 11:30 a.m. Sat-
urdays, Loggerhead Marinelife Center, 
14200 U.S. 1, Juno Beach; free.

■ River Center Fishing Clinic 
— 11 a.m.-2 p.m. July 27, Dubois Park, 
Jupiter. Participants must be between 
the ages of 5-15. River Center educa-
tor Nicole Sciandra, a native of South 
Florida and expert in fishing Florida 
waters, will lead the clinic. The cost 
to attend is $10 per child and includes 
equipment, which will be provided by 
Fishing Headquarters. Parents must pre-
register by calling the River Center and 
are encouraged to pay over the phone, 
as credit cards cannot be run at the site 
on the day of the clinic. To register, call 
the River Center at 743-7123 

■ Downtown Live — 7-10 p.m. July 
27: 2 Bit Horse. Downtown at the Gardens’ 
Centre Court, 11701 Lake Victoria Gardens 
Drive, Palm Beach Gardens; 340-1600.

Tuesday, July 30

■ Rotary Club of the Northern 
Palm Beaches — Tuesdays at 7:15 
a.m. at the Doubletree Hotel, 4431 PGA 
Blvd., Palm Beach Gardens. Contact Phil 
Woodall at 762-4000 or email pabwood-
all@bellsouth.net.

■ Free Summer Science Lec-
ture Series — Listen to speakers 
with scientific expertise from Log-
gerhead Marinelife Center, Inwater 
Research Group, Treasure Coast Wild-
life Center and Florida Power & Light 
6-7 p.m. Tuesdays in July, Loggerhead 
Marinelife Center, 14200 U.S. Highway 
1, Juno Beach. July 30: Jodie Gless, Envi-
ronmental Services, Florida Power & 
Light, “Croc Talk: FPL’s Crocodile Man-
agement Program.” Free; refreshments 
will be served; 627-8280, Ext. 119. ■
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This Saturday, 7:00 PM
at The Borland Center for Performing Arts

• After party at Cantina Laredo

What is a swede? Glad you asked. It’s a 
3-minute, no-budget, laughably awful remake 
of a hit film. Amuse yourself by joining us. 
It’s a big night out for $5…

Visit www.swedefestpalmbeach.com 
for info and tickets.

This amateur film festival is enthusiastically pre-
sented by Mainstreet at Midtown, home of really 
cool events. Visit us at www.MidtownPGA.com for 
directions and event calendar. Midtown has free 
garage parking.
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time 
has
come!

Bang!

A celebration of bad movies by good people.

PUZZLE ANSWERS

with,” said John Burke, who stars in the 
remake of “Ghost.” “We have a little cre-
ative spark and this is how we cope. We 
like to lighten up with humor.”

The “we” in this equation includes 
Mr. Burke’s co-workers, Jill Talbot and 
Monica Lewman-Garcia, at the secu-
rity firm G4S, which has an office near 
Roger Dean Stadium in Jupiter. Ms. 
Talbot’s partner, Stacy Robinson, also 
assisted with sets and costumes.

They drew inspiration from their Hal-
loween costumes as the LEGO version 
of their company’s protection officers.

But for the pottery scene in “Ghost”?
Moviegoers of a certain age will 

remember the scene from the 1990 
film in which Demi Moore and Patrick 
Swayze make love after foreplay at a 
potter’s wheel as the Righteous Broth-
ers’ “Unchained Melody” plays in the 
background.

Now picture it with LEGO characters.
“I played the ripped Patrick ‘LEGO’ 

Swayze. You can tell I’ve been working 
out in the clip,” said Mr. Burke.

He challenges viewers to watch the 
original, then watch the “sweded” ver-
sion and decide which is best.

Seriously, the 3-minute short required 
a fair amount of work.

“We talked about it a lot. Jill and 
Monica spent a few hours retrofitting 
the costumes we made for Halloween,” 
Mr. Burke said. “One of the problems 
they ran into was the hair. Jill’s partner 
Stacy Robinson came up with coconut 
lining that comes with hanging baskets.”

They spray-painted the fiber to match 
the hair colors of the characters in the 
original film, black for Demi Moore and 

brown for Patrick Swayze.
Ms. Lewman-Garcia bought a very 

noisy pottery wheel.
“They spent one afternoon doing that, 

then we met on a Sunday afternoon 
and probably worked on it two to three 
hours filming,” Mr. Burke said. “Then I 
spent quite a bit of time editing.”

So what can a LEGO character say?
“We opted not to do the dialogue 

because there’s only like six lines of dia-
logue. I mean, how intimate can you get 
with a LEGO? Plus, we had to keep the 
PG-13 rating,” he said.

Fans of the original film will remem-
ber how Mr. Swayze’s character helped 
Ms. Moore’s shape the clay in a sugges-
tive manner before they dance across 
the room and end up passionately kiss-
ing in bed.

“At the end, the Monica character falls 
down, and I fall down on top of her,” Mr. 
Burke said. “We just kind of ad-libbed 
on this. She collapsed on the floor and 
I fell on her.”

Ouch.
Still, how much fun can you have for 

virtually nothing?
“We had a very minimal budget. It 

was spray paint, gas, our time; maybe 
some therapy after filming this thing,” 
Mr. Burke said. “I guess the budget’s 
still out.” ■

SWEDE
From page A25

>>What: swede fest 2

>>When: 7 p.m. July 27

>>Where: The Borland Center for the Perform-

ing Arts, 4801 PGA Blvd., Mainstreet at Midtown, 

Palm Beach Gardens

>>Cost: $5 advance, $6 at the door; $8 VIP 

(ticket and commemorative lanyard/badge combo)

>>Info: 630-6110 or swedefestpalmbeach.

com

in the know

COURTESY PHOTO

A scene from the sweded version of “The Thing.”
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New Again’ with David Kenney. We 
were both on the bill and that’s how we 
met,” Ms. Fasano said. “Nothing hap-
pened. We said, ‘Hello. How are you?’ 
and shook hands.”

The romance sounds like something 
from a Cole Porter or Noel Coward 
song.

“We connected via email,” Ms. Fasa-
no said. “He started responding to my 
announcements and we started having 
a very flirtatious exchange. Then Eric 
came to see one of my concerts and 
asked me out in advance to take me out 
to supper. Not just dinner, but supper. It 
sounds so elegant.”

It sounds so perfect.
“It was one of those nights. We refer 

to it as the greatest first date ever,” she 

said.
Ms. Fasano said she had not known 

what to expect.
“I knew of him but I didn’t know him,” 

she said. “He was so much better than 
what I had imagined.”

This is the part where it sounds like 
an old-time romance, say, with Fred 
Astaire and Ginger Rogers.

“He walked me to my front door, told 
the cab to keep the meter running and 
kissed me on the cheek,” Ms. Fasano 
said.

Something sparked.
“Six months later, we were engaged 

and then we were married. It was kind 
of amazing. It was the right time, and, 
finally, the timing was perfect,” she said. 

The timing also was perfect the first 
time Rob Russell, The Colony’s enter-
tainment director, and Roger Evering-
ham, the hotel’s general manager, invit-
ed the couple to perform together that 
first time. 

“Rob and Roger asked us to come 

down together in the late summer of 
’05 and we went from there to a theater 
in St. Louis for a week and that was the 
beginning of the trouble,” Mr. Comstock 
said.

They have not stopped.
The couple just completed a run at 

Brasserie Zédel in London, where they 
performed music from their New York 
show.

Palm Beach audiences may expect 
some of the same.

That would include come classics 
from the Great American Songbook, 
possibly some Gershwin and Porter. But 
expect some Joni Mitchell as well.

“The songbook is really living breath-
ing song and it didn’t stop at Cole Porter 
and Gershwin and Harold Arlen. There 
are wonderful songs that have been 
written after them,” Ms. Fasano said.

Also, look for a song or two from the 
great Sammy Cahn; it’s his centennial 
year. It also is the 100th birthday year of 
Mr. Cahn’s songwriting partner, Jimmy 

Van Heusen. The two of them wrote 
“Love and Marriage” and “Come Fly 
With Me,” among others.

Those songs could be apropos of 
everything for Ms. Fasano and Mr. Com-
stock, who later this summer will play 
dates in East Hampton and on Martha’s 
Vineyard. 

“We have a love of music, and it’s real-
ly beautiful to share that,” Ms. Fasano 
said. “We don’t have children and music 
is our baby. We nurture it and love it, 
and sometimes it’s exasperating.” ■

CABARET
From page A25

In 2010, All-American Rejects, Sum 41 
and Andrew W.K. helped give the lineup 
some star power. In 2005, Fall Out Boy, 
My Chemical Romance and the All-
American Rejects were on the tour just 
as they were breaking big.

This year, probably the most estab-
lished acts are Hawthorne Heights, Reel 
Big Fish, Allstar Weekend and Bring 
Me The Horizon. Select dates will get 
a boost with Silverstein, the Used and 
Never Shout Never on the bill.

This year’s Warped 
tour lineup took 
shape as it did largely 
because of the choice 
of available bands.

“It was who was 
available,” Mr. Lyman 
said. “Some people 
were recording this 
year. There were a 
lot of acts I talked to 

that I think you’ll see next summer (on 
Warped) that were maybe getting out of 
(record deals). Major labels are drop-
ping a lot of acts right now. So bands 
are kind of in a regrouping strategy and 
they weren’t quite ready.

Next year they’ll have their indie 
records releases based around Warped 
tour. It will be a fun position (for book-
ing) next year.”

So Mr. Lyman went for booking the 
best bands he could get, even if the 
group lacked name recognition. He had 
no shortage of options.

“There’s a lot of talent out there, a lot 
of fantastic talent,” he said. “There’s a 
lot of stuff, and it’s just kind of making 
that decision to make that lineup that 
you want and having to say no to a lot 
of people.”

And just a week into Warped tour, Mr. 
Lyman said a number of acts are already 
making their presence felt.

“It’s just kind of a year where we’re 
going to roll out on the road and try to 
break some new acts,” he said. “I’ve got 
a couple out here, like Echosmith, that 
I’m really excited about. Summer Set 
just seems to be catching a wave. And 
Crossfaith has got big crowds. When 
people come to the show, I send them 
out to all the small stages, and they all 
come back going ‘Oh my God, my mind 
just got blown by that band.’

“I mean, Echosmith, Crossfaith, 
Crown The Empire are all starting to do 
really just big crowds that grow every 
day,” Mr. Lyman said. “And even on the 
electronic stage, artists like Itch are 
doing great and Wallpaper. Everyone 
that sees Wallpaper goes ‘Oh my God, 
that was the best band I saw at Warped 

tour.’ And then bands like Stick To Your 
Guns are doing really well out here. 
It’s nice to see punk bands like Emily’s 
Army having nice crowds, playing to 
nice groups of people. Real Friends is 
doing real well, and this little band, 
Citizen.”

Mr. Lyman expects that as fans dis-
cover some of the under-the-radar tal-
ent on this year’s tour, word will get out 
over the internet and by word of mouth, 
and the crowds will continue to build as 
the tour continues.

“I’m looking forward to the rest of 

this summer watching what goes on,” 
he said.

Mr. Lyman also thinks this year’s 
Warped lineup fits the direction he has 
started to take the tour over the past few 
years. He has come to find that Warped 
now tends to draw from two main age 
groups — 13 to 19 and 24 to 30 — and the 
lineup is tailored to that audience.

But as Warped began to inch toward 
its 15th anniversary in 2009, the lineups 
still were peppered with acts that years 
ago had helped build Warped into the 
premier touring alt-rock festival of the 
summer — such as Bad Religion and 
NOFX. Mr. Lyman realized the audi-
ence that follows those long-established 
bands had gotten older as well and no 
longer came to Warped, and he has 
since passed over those types of veteran 
acts in favor of younger talent.

“I think we fit that world,” he said of 
the younger audience. “Everyone right 
now at 19 wants to go to all of those 
other festivals, and there are so many 
festivals in America right now. Every-
body wants to go to those three-day 
festivals (Bonnaroo, Coachella, Lolla-
palooza), but for the kids that come to 
Warped tour (it’s different).

“To have the average attendance at 
the age of it being around 17 or 18 right 

now, they feel like it’s their own tour,” 
Mr. Lyman said. “They don’t feel like 
they’re going to a nostalgia tour. They’re 
going to their own tour.

The shift toward appealing to a young-
er audience largely explains why this 
year’s lineup — although it has every-
thing from electronica to Americana to 
a little hip-hop and ska — is weighted 
strongly toward hard rock/metal/met-
alcore and punk pop/indie rock.

“I’ve kind of felt this resurgence of 
pop-punk, and now I’m feeling kind of a 
resurgence of punk in some ways, too,” 
Mr. Lyman said.  But the metalcore stuff, 
that’s getting to be like this kind of core 
(for the tour) … Sleeping With Sirens, 
Memphis May Fire, Bring Me The Hori-
zon are definitely the bands with the 
biggest crowds out here right now.” ■

>>What: Eric Comstock and Barbara Fasano

>>When: Fridays and Saturdays, July 26-Aug. 

10

>>Where: The Colony Hotel’s Royal Room, 155 

Hammon Ave., Palm Beach

>>Cost: $100 per person for dancing, dinner 

and show

>>Info: 659-8100

in the know

>>What: Vans Warped Tour

>>When: 11 a.m. July 27

>>Where: Cruzan Amphitheatre, South Florida 

Fairgrounds, 601-7 Sansburys Way, suburban 

West Palm Beach

>>Cost: $23.50-$47.50

>>Info: 795-8883 or www.cruzan

amphitheatre.net

in the know

WARPED
From page A25
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The Used
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Black Veil Brides
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Surviving the challenges of caring for aging parents

■ Pauline Hayton, “If You Love 
Me, Kill Me.” CreateSpace. 158 pages. 
$6.99 (Kindle e-book, $3.99).

What happens when your life becomes 
a living hell? What happens when you 
reach your own retirement age and 
find yourself trapped in the most dif-
ficult, exhaust-
ing and demoral-
izing job you ever 
had — caring for 
aging parents who 
have begun a long, 
painful decline that 
seems to have no 
vanishing point?

How does one 
handle the battle-
ground of resent-
ment and guilt that 
turns your life into 
something very dark?

In Pauline Hayton’s case, things kept 
going from bad to worse. After she lost 
her father, whose caretaker she also 
had been, her mother went into a deep 
decline. It reached the point that the 
author could not have more than 15 
minutes between her mother’s frantic, 
fearful yet commanding calls for her 
to come back to her room. Ms. Hay-

ton could barely get anything else 
done before having to respond to her 
mother’s voice.

Worse yet, that voice yelled out, 
“Barbara! Barbara!” Who was Bar-
bara? Ms. Hayton never figured that 
out. 

The story begins with Ms. Hay-
ton revealing that she had survived 
deep conflicts with her mother that 
had been resolved through counsel-
ing. The resolution, however, left the 
author with a somewhat detached 
relationship with her mother: “I 
accepted her and her controlling 
ways (that caused me to leave home 
when I was 17) without allowing her 
to have power over me.” She adds, 
“But I adored my father. He was a 
very special person.”

So, when it was decided that her 
parents, both blind, should not face 
their declining years alone in Eng-
land (where Ms. Hayton was born 
and raised), it was also decided that 
she and her husband would take 
care of them. During the first three 
years, the situation was managed well 
enough, and Ms. Hayton became closer 
than ever to her father as his caretaker. 
But then his health plummeted, and his 
death followed soon after. 

Her mother’s decline accelerated 
after the father’s death.  Then Ms. Hay-
ton learned she had cancer. Eventually, 
her husband left, unable to handle the 
stress of the situation.

How much grief can pile up on a per-
son? This question generates enormous 

suspense in Ms. Hayton’s harrowing 
narrative. 

How do you lift a 160-pound woman 
onto her wheelchair, day after day, and 
often several times a day? How do you 
live in a totally exhausted, pressured 
state? When there is less and less of 
another person in the relationship but 
only an endless burden, how do you 
avoid wishing for that person to die?

Ms. Hayton is very frank about her 
decline into such horrible wishes. She 

needs to show readers that, for 
most of us, saintly self-sacrifice 
has limits. She needs to assure 
those readers who are endur-
ing similar situations and feel-
ings that they are not monsters, 
that they are not alone, and that 
someone else understands and 
can articulate their suffering.

“If You Love Me, Kill Me” is 
scathingly honest in dealing with 
hard truths. It is not, however, 
unwaveringly dismal. There are 
uplifting passages in which Ms. 
Hayton describes her ability to 
regroup, to reformulate her out-
look and even to find paths to the 
long-denied love for her mother. 

About the author
Naples resident Pauline Hay-

ton, who emigrated to the U.S. 
in 1991, started writing in 1996. 
Her other titles are: “A Corporal’s 
War,” based on her father’s WWII 
experiences; “Naga Queen,” 

which grew out of her research on 
the first book; and “Chasing Brenda,” 
a lighthearted adventure in Nagaland 
(in northeast India), written after the 
author visited Magulong village where 
she and her husband support a school. 
More recently came “Myanmar: In my 
Father’s Footsteps. A Journey of Rebirth 
and Remembrance,” a travelogue of a 
trip taken in 2006 to visit the places 
where her father fought the Japanese in 
Burma during WWII. ■
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Well-designed, less publicized pottery popular with collectors

Ferock is a name that appears on art 
pottery but is not well known. In 2012, a 
vase marked “Ferock” was sold at a Hum-
ler & Nolan auction in Cincinnati for 
$2,760. The auction house and a few col-
lectors knew who made it and how rare 
it is. Frank Ferrell (sometimes spelled 
Ferrel) worked in Zanesville, Ohio, in the 
early 1900s. He also worked for Weller 
(1897-1905), Roseville (1918-1954), J. B. 
Owens and Peters and Reed, all nearby 
Ohio potteries. He is best known for his 
work at Roseville designing pottery lines.

The Ferock vase that just sold was made 
for the University of North Dakota from 
North Dakota clay. It was shown at the 
National Corn Exhibition in 1909. The Arts 
and Crafts style was interpreted with angu-
lar designs on one side and raised fold-like 
markings on the other. The 12-inch-high 
vase is covered with a matte, crazed, light 
beige glaze. It is pictured in two books 
about the University of North Dakota 
School of Mines pottery. The university’s 
pottery opened in 1892 and its pieces were 
sold, but student work was not offered 
until 1909. It closed in 1949. Because the 
vase has such a complete history and was 
made by an important designer, it attracted 
the bids of serious collectors and brought a 
high price. Collectors today search for the 
less-publicized but well-designed pottery 
of the 1900-1950s era as well as later studio 
pottery. The best pieces of well-known art 
pottery like Rookwood and Weller can sell 

for more than $10,000 — too expensive for 
most collectors.

Q: About 25 years ago, I 
bought a solid copper litho-
graphic printing plate at a 
yard sale. It weighs 15 pounds 
and is 10 by 6 ½ inches. The 
image is a navigational aid for 
the “Mahukona Harbor and 
Approaches” of Hawaii. It’s 
also marked “No. 4101 C&GS.” 
Does the plate have any value?

A: Copper printing plates 
like yours were made to print 
surveying charts for the U.S. 
Coast and Geodetic Survey. 
The survey that resulted in the 
manufacture of your plate was 
done in 1910. Today the U.S. 
surveying agency, which man-
ages a national coordinate sys-
tem for mapping, charting and 
other engineering applications, 
is called the National Geodetic 
Survey. It’s part of the Nation-
al Oceanic and Atmospheric 
Administration of the U.S. Department 
of Commerce. Survey plates as old as 
yours and in excellent condition can sell 
for $150 or more.

Q: I have an Ada Lum cloth doll with 
embroidered Chinese features and a 
long braid in the back. It is dressed in 
blue “pajama-style” jacket and pants, 
woven sandals and a straw hat. There 
is a tag on the doll’s wrist that says 
“Farmer, an original Ada Lum Doll” and 
“Made in Hong Hong.” Can you tell me 
something about the maker?

A: Ada Lum began designing and mak-
ing dolls in Shanghai in the 1940s. At first 
she made them just for friends, but as 

more people wanted them she started a 
business making dolls. When the Com-

munists took over in 1949, Ada 
Lum and her family fled to Hong 
Kong, where she continued her 
business and employed other Chi-
nese refugees. At first she worked 
out of her home, but by 1962 she 
had a shop in the Mandarin Hotel. 
Her dolls were popular during 
the 1950s and ’60s and many were 
bought by American tourists. Ada 
Lum died in 1988. Value of your 
doll: about $75.

Q: I have a 1920s tea cart 
made by the Paalman Furniture 
Co. of Grand Rapids, Mich. It’s 
in excellent condition. Can you 
tell me its value?

A: Tea wagons, also called 
“tea carts,” became popular in 
the early 1920s. They have a 
tray top, one or two shelves 
below and wheels so they can 
be pushed from the kitchen to 
dining room. Some have leaves 

that can be extended for use as a table. 
Paalman Furniture Co. was one of the 
best-known makers of tea wagons. The 
company was founded by John H. Paal-
man in 1916. He worked for several other 
furniture companies and was a designer 
and manager for Stickley before leav-
ing to form Paalman Furniture Co. The 
company was sold in 1966. Vintage tea 
carts sell well today. Value of your tea 
wagon: $250-$300.

Q: I have a sugar and creamer set 
from the Pine Ridge Sioux Indians. I 
purchased them at a yard sale about 20 
years ago. On the bottom it is signed “O. 
Cottier” and “Pine Ridge Sioux.” It is 

also marked with a pine tree design. I did 
some research. Olive Cottier is a sister 
of Ella Irving, aka Ella Woody aka Ella 
Cox, whose pottery is in the Smithsonian 
Institution. Just wondering if there is any 
value to my sugar and creamer set. 

A: In the 1930s, the Works Progress 
Administration (WPA) set up a pro-
gram to teach students at the Pine Ridge 
Indian reservation boarding school how 
to make pottery. Experienced artists and 
potters were brought in to teach. Olive 
Cottier (1909-1974) and her sisters, Ella 
and Bernice, were students in the pro-
gram. Sometime after the WPA program 
ended, Ella bought a building in Pine 
Ridge, S.D., where the sisters continued 
to make pottery from local clays. Ella 
and Olive made the pottery and Bernice 
decorated it. Their pottery closed in the 
1980s. Your sugar and creamer set is 
worth about $75.

Tip: Save your broken dishes, vases 
and other decorative china to make 
mosaic stepping stones or tabletops for 
your garden. Chipped vases can still be 
used for flowers or turned upside to 
make toad homes. ■

— Terry Kovel answers as many ques-
tions as possible through the column. By 
sending a letter with a question, you give 
full permission for use in the column or 
any other Kovel forum. Names, addresses 
or email addresses will not be published. 
We cannot guarantee the return of any 
photograph, but if a stamped envelope 
is included, we will try. The volume of 
mail makes personal answers or apprais-
als impossible. Write to Kovels, (Florida 
Weekly), King Features Syndicate, 300 W. 
57th St., New York, NY 10019.

KOVEL: ANTIQUES

f
m

b
g
y

terryKOVEL
news@floridaweekly.com

This Ferock 
vase has an 
unfamiliar mark, 
but its Arts and 
Crafts design 
and important 
history brought 
an auction price 
of $2,760 at 
Humler & Nolan 
in Cincinnati.
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Now Open!            

Chef�s

Two-Course Menu

$1600
(PBG location only)
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ANTIQUE
21st Annual Show

DIRECTIONS 1-95 Exit 68 (Southern Blvd.) then West 7 miles 
Turnpike Exit 97 1½ miles West right on Fairgrounds Rd.

PREVIEW
Friday 12-5 - $10

 GENERAL ADMISSION 
Saturday 9-5, 

Sunday 10-4:30 - $7, Seniors $6

INFO CALL 941.697.7475

Florida’s Largest Monthly Antique Show

SHOW & SALE

AUGUST  2, 3 & 4
South Florida Fairgrounds

Over 

300+

dealers!

■ LEO (July 23 to August 22) 
Change is a major factor for the Big Cat 
through midmonth. Be prepared to deal 
with it on a number of levels, including 
travel plans and workplace situations.

■ VIRGO (August 23 to September 
22) You might not like all the changes 
that have begun to take place around 
you. But try to find something positive 
in at least some of them that you can put 
to good use.

■ LIBRA (September 23 to Octo-
ber 22) A family member’s unsettling 
experience could create more problems 
if it’s not handled with care and love. 
And who’s the best one to offer all that? 
You, of course.

■ SCORPIO (October 23 to 
November 21) It might not be the right 
time for you to start a new venture. But 
it’s a good time to start gathering facts 
and figures so you’ll be set when the 
GO! sign lights up.

■ SAGITTARIUS (November 22 
to December 21) The sagacious Sagit-
tarius should have no trouble deciding 
between those who can and those who 
cannot be trusted to carry out a work-
place commitment.

■ CAPRICORN (December 22 to 
January 19) Surprise, surprise. It looks as 
if that one person you once thought you 
could never hope to win over to your side 
suddenly just might choose to join you.

■ AQUARIUS (January 20 to Feb-
ruary 18) You might have to set aside 
your pride for now and accept a change 

that isn’t to your advantage. Cheer up. 
There’ll be time later to turn this around 
in your favor.

■ PISCES (February 19 to March 
20) Your creative self emerges as domi-
nant through midmonth. This should 
help you restart that writing or arts 
project you’ve left on the shelf for far 
too long.

■ ARIES (March 21 to April 19) A 
longtime situation starts to move into a 
new phase. The question for the uncer-
tain Lamb right now is whether to move 
with it. Facts emerge by midmonth to 
help you decide.

■ TAURUS (April 20 to May 20) 
A talent for organizing your priorities 
allows the Divine Bovine to enjoy a 
busy social life and not miss a beat in 
meeting all workplace and/or family 
commitments.

■ GEMINI (May 21 to June 20) 
What began as a dubious undertaking 
has now become one of your favorite 
projects. Your enthusiasm for it rallies 
support from other doubters-turned-
believers.

■ CANCER (June 21 to July 22) 
Accept the help of friends to get you 
through an unexpectedly difficult situ-
ation. There’ll be time enough later to 
investigate how all this could have hap-
pened so fast.

■ BORN THIS WEEK: You have a 
way of encouraging others by example 
to come out from the shadows and enjoy 
life to the fullest. ■

©2013 King Features Synd., Inc. World rights reserved.©2013 King Features Synd., Inc. World rights reserved.

PUZZLES

HOROSCOPESLIQUID FUEL FOR SCHOOL

By Linda Thistle

★★★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 

v SEE ANSWERS, A30v SEE ANSWERS, A30



With more than 4,000 applicants 
from 50 states and 75 countries, 3,793 
restaurants earned awards this year, 
including 11 cruise ships in their first 
year of eligibility. The results are pub-
lished, along with stories about some of 
the top winners, in the Aug. 31 edition of 
Wine Spectator.

Palm Beach County was no excep-
tion, with restaurants up and down its 
coast receiving accolades.

According to the magazine editors, 
this year’s trends include the following:

“We see lists becoming more diverse. 
It’s become a badge of honor for som-
meliers to offer wines from the most 
far-flung regions and obscure grape 
varieties. The range of flavors is sim-
ply amazing,... Yet there’s also renewed 
emphasis on the classics.”

“Champagne selections are explod-
ing, with a focus on small growers and 
specific terroirs.”

Burgundy is once again very trendy, 
Italy’s Piedmont is gaining and Bor-
deaux, considered somewhat boring a 
few years ago, is making a comeback.

More lists are going digital, with 
more iPad and other tablets in use to 
present selections and supplemental 
information.

“Whatever the format of the list, or 
its emphasis, the best restaurants build 
their wine programs the old-school way. 
They train their servers. They invest 
in their cellars. They offer selections 
keyed to their menus. And they respect, 
and showcase, the best wines in the 
world.”

 There are three levels of awards, 
based on the depth of wines available 
and how well they match the menu:

■ Award of Excellence: 2,870 win-
ners. These restaurants offer a well-
chosen selection of quality producers, 
along with a thematic match to the 
menu in both price and style. Typically 
the lists will feature at least 100 selec-
tions.

■ Best of Award of Excellence: 850 
winners. These restaurants exceed the 
requirements of the award of excellence 
by displaying vintage depth with verti-
cal offerings of several top producers 
from major regions or excellent breadth 
over several winegrowing regions. Typ-
ically they offer 400 or more selections, 
superior presentation, and some offer 
more than 1,000 selections.

■ Grand Award: 73 winners. The 
top level award is awarded to restau-
rants with “uncompromising, passion-
ate devotion to the quality of their wine 
program.” Typically they have more 
than 1,500 selections, with a serious 
breadth of top producers, outstand-
ing depth in mature vintages, a selec-
tion of large format bottles, excellent 
harmony with the menu, and superior 
organization, presentation and wine 
service. There are two perennials in 
Florida: HMF (formerly L’Escalier) at 
The Breakers in Palm Beach, and Bern’s 
Steak House in Tampa.

Local restaurants that won awards 
this year (Awards of Excellence, unless 
otherwise noted) are as follows:

■ Juno Beach: Captain Charlies Reef 
Grill.

■ North Palm Beach: Ruth’s Chris 

Steak House
■ Palm Beach: Angle, The Ritz-

Carlton (now Eau Palm Beach Resort 
& Spa); Cafe Boulud — Best of Award 
of Excellence; Cafe L’Europe — Best of 
Award of Excellence; The Flagler Steak-
house; HMF, The Breakers — Grand 
Award Winner (28,000 bottles, 1,550 
selections, winner since 1981); Trevini 
Ristorante

■ Palm Beach Gardens: Cafe Char-
donnay; The Capital Grille; The River 
House Restaurant; Seasons 52 (recog-
nized for inexpensive wines)

■ West Palm Beach: The Blind 
Monk (new and recognized for inex-
pensive wines); City Cellar Wine Bar 
& Grill; Marcello’s La Sirena — Best 
of Award of Excellence; Morton’s, The 
Steakhouse; Ruth’s Chris Steakhouse

In their first year of eligibility, there 
are 11 Award of Excellence winners (for 
the main dining room on each ship). 

Celebrity Cruises garnered 10 of the 
awards. They are as follows: 

■ Cruise Line Restaurants: Cos-
mopolitan (Celebrity Cruises Summit); 
Epernay (Celebrity Cruises Solstice); 
Grand (Celebrity Cruises Century); 
Grand Cuvée (Celebrity Cruises Sil-
houette); The Grand Dining Room 
(Oceania Cruises Riviera); The Main 
Restaurant (Celebrity Cruises Equi-
nox); Metropolitan (Celebrity Cruises 
Millennium); Moonlight Sonata (Celeb-
rity Cruises Eclipse); Opus (Celebrity 
Cruises Reflection); San Marco (Celeb-
rity Cruises Constellation); Trellis 
(Celebrity Cruises Infinity). ■

For free access to com-
plete informa-
tion for all award 
winners, go to 
www.winespecta-
tor.com/restaurants.   

Raise a glass to fine wines in Florida

VINO

jimMcCRACKEN
vino@floridaweekly.com

COURTESY PHOTO

The Breakers, Palm Beach

COURTESY PHOTO

Seasons 52, Palm Beach Gardens

COURTESY PHOTO

The Riverhouse, Palm Beach Gardens
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The Dish: Falafel pita 

The Place: The Pita Grille, 12100 U.S. Highway 1, North Palm 
Beach. 630-0115 or thepitagrille.com

The Price: $9.95

The Details: Falafel is vegetarian comfort food. 
The patties of ground chickpeas combine crisp and chewy textures 

with a mix of flavors that add up to hearty lunch.
At The Pita Grille, it comes wrapped in one of the namesake pitas with 

a mix of lettuce all drizzled with just the right amount of cool tahini.
Also worth noting: the fresh slaw was topped with a slightly tangy dressing 

and tossed with currants, which lent a sweet note.
It was the perfect mix that made for a near perfect lunch. ■

— Scott Simmons

FLORIDA WEEKLY CUISINE

“We do more than just feed you,” 
says Eddie Estevez. “We are a very 
interactive restaurant and we make 
sure you have a good time.”

Mr. Estevez, general manager of Can-
tina Laredo, was born in Coral Gables, 
where he not only had a passion for 
cooking, but also for art.

Though Mr. Estevez earned an asso-
ciate of fine arts degree from Miami 
Dade College and an associate of sci-
ence degree from the Art Institute of 
Fort Lauderdale, one could argue that 
he has put his art skills to work as a 
chef.

“We do a lot of tableside presenta-
tions,” he says. “That’s what makes the 
experience.”

As the son of Cuban exiles, and liv-
ing in places such as San Juan and 
Caracas, Mr. Estevez says that he was 
exposed to all types of cuisine. Howev-
er, Cuban cuisine became his specialty 

after working at his cousin’s restaurant 
in Miami.

Continuing to study art as well as 
pursue a career in the culinary indus-
try, Mr. Estevez says that he moved to 
New York in 1993.

Cooking, serving, bartending and 
working hard is what led him to open 
restaurants in New York, New Jersey, 
The Bahamas and Florida.

After living in The Bahamas for eight 
years, Mr. Estevez says that he not only 
opened multiple exciting restaurants, 
but he also met his wife.

“She’s my biggest fan and best sup-
port system,” he says. “It’s hard to find 
that in this industry.”

Together the couple returned to 
the states, where Mr. Estevez says he 
worked as kitchen manager at Chili’s in 
Wellington. 

But it was in 2007, when Mr. Estevez 
joined Consolidated Restaurant Co., 
that he began as executive chef at Can-
tina Laredo.

Mr. Estevez opened a second loca-
tion in Hallandale in 2010.

With everything made from scratch, 
Cantina Laredo offers tableside guaca-
mole, fajitas and tacos.

Mr. Estevez says he would compare 
the food to Mexico City cuisine.

“Our food is about freshness. It’s not 
about being heavy and saucy like Tex-

Mex,” he says. “We want to change a 
person’s perception of what Mexican 
food really is.”

Name: Eddie Estevez
Age: 47
Original hometown: Coral Gables
Restaurant: Cantina Laredo, 4635 

PGA Blvd., Midtown, Palm Beach Gar-
dens; 622-1223

Mission: “We want to let people 
know what we have to offer. We want 
to give our guests the whole dining 
experience with everything from great 
service to great food.”

Cuisine: Modern Mexican cuisine
What is your footwear of choice 

in the kitchen? “I usually wear non-
skid shoes that I get from Shoes for 
Crews. I like to get an executive-style 
shoe so that I can be in the front and 
back of the house.”

What is your guilty culinary plea-
sure? “Southern fried chicken with 
mashed potatoes and gravy!”

What advice would you give 
someone who wants to be a chef or 
proprietor? “It’s important to learn 
everything about the business. It’s long 
hours and you need to be committed 
and have a strong support system. I 
believe that actually being in the field 
is how you gain experience to learn the 
front and back operations.” ■

In the kitchen with...

EDDIE ESTEVEZ, 
Cantina Laredo 

BY LOREN GUTENTAG

lgutentag@floridaweekly.com

THE DISH 
Highlights from local menus 

SCOTT SIMMONS/FLORIDA WEEKLY

Cool Beans Indoor Playground & 
Cafe, at Downtown at the Gardens in 
Palm Beach Gardens, will host “A Day 
for Evan,” in memory of manager Evan 
Kaufman, from 10 a.m. to 6 p.m. July 28. 

The fundraiser, which will include 
arts and crafts and free face painting 
throughout the day, celebrates the late 
21-year-old Cool Beans manager, who 
died in a car crash in May. 

 All proceeds from the Downtown at 
the Gardens carousel and train, as well 
as 50 percent of admission to the Cool 
Beans playground on July 28 will be 
donated to the Mandel JCC, a non-prof-
it organization close to Evan’s heart. 

Evan grew up at the JCC in West 
Palm Beach.  As a teen, he worked at 
the JCC as a lifeguard, preschool camp 
counselor, and a Camp Shalom staff 
person.  

The donation will benefit the Evan 
Kaufman Kavod award, created to rec-
ognize those who demonstrated the 
same honor and integrity of the JCC’s 
mission statement that Evan did. A 
plaque will hang in the Mandel JCC 
and be updated each year with the 
award recipients’ name.

“Evan would be proud to see how the 
community has rallied together on his 
behalf to support the JCC’s Kavod fund 
created in his name, and it warms my 
heart to see how many lives he touched 
in his 21 years. Helping children in the 
community was one of his passions; 
every guest at the playground could 
see that,” said Maxine Kaufman, Evan’s 
mother.

For more information about the fund-
raiser, call Cool Beans at 627-1782 or 
visit CoolBeansPlayCafe.com. 

  
“Surf & Turf” dinner: Chef Blake 

Malatesta of 50 Ocean in Delray Beach 
will offer a seaside summer-inspired 
“Surf & Turf” menu paired with a 
selection of Carey Chen’s notable col-
lection of wines on July 30. 

Each of the dinner’s five courses will 
be complemented by a wine selection 
chosen by noted marine artist and wine 
connoisseur Carey Chen, who will be 
on hand for the dinner. 

It is set for 6 p.m. July 30 at 50 Ocean, 
50 S. Ocean Blvd., Delray Beach. Cost 
is $75 per person, plus tax and gratu-
ity. There will be complimentary valet 
parking. Reservations available at 278-
3364. ■

Cool Beans
fundraiser honors

one of its own
SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

Eddie Estevez grew up in Coral Gables and made his way to the company that owns Cantina Laredo, which has a location at Midtown.



Recipients of the 2012 Ritz Carlton Residences® Singer Island Power Broker Award

 

For more information on these Great Buys and Next Season�s Rentals, email us at 

Info@WalkerRealEstateGroup.com

www.WalkerRealEstateGroup.com

Martinique WT504 Easy to show 
2BR/3BA unit in Martinique.  Building has 
24 hour security, fi tness, social, library and 
tennis courts.  Two pools and spa and a 

private full service restaurant. $499,000
Jeannie Walker –  561-889-6734

PB Shores 606 2BR/2BA top fl oor 

Co-op.  New hurricane windows & shut-

ters, stove, dishwasher & dryer.  View 

from every room. NOW $330,000
Sylvia Jeannin 561-926-0234

Frenchman’s Reserve 
2BR/2.5BA- Rolls Royce of Cham-

bord with luxurious upgrades 

including elevator. $789,000
Kathy Miller – 561-601-9927

Beach Front 1601 3BR/3.5BA 

Direct ocean with magnifi cent 

views and marble fl oors through-

out.  $1,499,000
Jeannie Walker – 561-889-6734

Cote D’ Azur 2-1403 
2BR/2BA Remodeled with new 

kitchen,granite,appliances . Views 

of ocean & ICW. NOW $285,000
Joan Tucker 561-531-9647   

Martinique WT2304  
2BR/3.5BA Amazing Views of ocean & 
ICW.  Coveted SE corner on 23rd fl oor. 
$585,000
Jeannie Walker 561-889-6734

Info@WalkerRealEstateGroup.com

561.328.7536
www.WalkerRealEstateGroup.com

Sanctuary 3BR/2.5BA Professionally 
decorated and upgraded lakefront home.  
Gated community with low HOA.  Many 
upgrades including renovated kitchen and 
beautiful window treatments. $475,000
Sharon Keller 561-714-3284

NEW LISTING!

 Beach Front 703 3BR/3BA 

Spectacular direct ocean and ICW views. 

2700+SF w/marble fl oors throughout, 

over $12K in window treatments. Best 

buy at Beach front.   $899,000
Jeannie Walker – 561-889-6734

Representing The Palm Beaches Finest Properties

Beach Front PH 2002 
4BR/4.5BA Penthouse with over 

4,000 Sq ft. of living space. Upgrades 

plus poolside Cabana. $2,150,000 
Jeannie Walker – 561-889-6734    

Yacht Harbour 110 
2BR/2BA  Waterfront. Bring your boat 

and enjoy casual Florida living. 

 $139,000
Debra LoPipero 561-685-5729

Beach Front PH 1903 3BR/3BA 

Spectacular views.  This unit has 10FT 

Ceilings, marble fl oors and a private 

poolside cabana.    $1,595,000
Jeannie Walker – 561-889-6734

REDUCED

REDUCED

REDUCED

REDUCED

NEW LISTING!

Ritz 1904B
2BR/2.5BA  One of a kind South Beach 

style retreat.  Stunning views and top of the 

line upgrades. fully furnished, Immediate 

availability. Turnkey.  NOW $1,499,000
Jeannie Walker – 561-889-6734

One Singer 601
3BR/3BA W Penthouse. Spectacular views 

of the Intracoastal & City. One of only 15 

exquisite residences with gated entrance. 

Private elevator foyer.   $1,600,000.
Jeannie Walker – 561-889-6734

REDUCED

Martinique WT2302 
3BR/4BA  Coveted SE corner unit with 

impact glass.  Beautiful views of ocean and 

ICW.  fully furnished, Immediate availability 

Turnkey. $865,000
Jeannie Walker – 561-889-6734

Ritz 2003A 
3BR/3.5BA – Highly sought after 03 A residence on 

20th fl oor of the ET.  Breathtaking views of ocean 

and ICW.  Numerous upgrades including marble 

fl oors and handcrafted moldings. $3,700,000 
Jeannie Walker 561-889-6734

NEW LISTING!

Martinique WT201 2BR/3.5BA 

Unique completely renovated unit 

with spectacular large private terrace.  

A must see!  $399,000
Jeannie Walker –  561-889-6734

Resort 1809 2BR/2BA fully fur-

nished resort hotel condo with over 

1300 sq ft. Turnkey. Put in rental 

program while away.  $465,000
Jim Walker 561-889-2374

Martinique OV10 3BR/4.5BA 

One of only a few townhomes on 

Singer Island.  Huge 2nd fl oor mas-

ter.  Enclosed private patio and two 

large private terraces.  $475,000
Jeannie Walker – 561-889-6734

REDUCED

Oak Harbour 3BR/3BA Rare direct 

ICW courtyard home with (2) 40’ boat 

slips, heated pool & 1/1 guest cottage.

 $1,499,000
Jeannie Walker – 561-889-6734

WATERFRONT

NEW LISTING!
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IF YOU ASK THE AVERAGE PERSON ON THE 
street, he or she is likely to tell you that 
hospice is a place where people go to 
die. People might tell you that hospice 
is one large, nationwide organization 
with “facilities” in each county or that 
all hospices are pretty much the same, 
and that services are provided for free.

While these are common percep-
tions, they are not correct. Hospice is a 
philosophy of care, not a place. There 
are over 5,300 hospice organizations 
in the U.S. Their common goal is to 
improve a patient’s quality of life dur-
ing his or her last six months, by offer-
ing a program of comfort and dignity. 
In addition, they serve the entire family, 

living

SEE HOSPICE, B2 w

BY RICHARD F. CALCOTE, CHIEF FINANCIAL OFFICER

Hospice of Palm Beach County & Broward County

HOSPICE
CARE With not all being the same, your knowledge 

may affect the type of care your family receives

INSIDE

Bodhi Hot Yoga: Relive stress, relax / B3

Exercise benefi cial for caregivers / B4 

To stretch or not to stretch/ B5



not just the patient. 
In my observation, hospice may be 

the only healthcare field remaining 
where doctors still make true “house 
calls” — a practice that some of us 
remember as the standard years ago. 
Most hospice care is provided in a 
patient’s home by an interdisciplinary 
team of physicians, nurses, social work-
ers and other professionals. Families 
help guide the care of their loved ones 
as the “captains” of the team.

Yet beyond this common basis, hos-
pices can vary greatly — from their 
approach to care, to innovation in clini-
cal techniques, to the range of services 
they offer, to the financial structure of 
their organizations. 

Why each hospice is different: It 
all comes back to profit

Some of the key differences that can 
affect your family’s care are whether 
the hospice is for-profit or nonprofit, 
the size of the organization, and how 
patient-centered its philosophy is.

First, here’s a quick summary of the 
difference between a for-profit orga-
nization and a nonprofit. A for-profit 
organization functions to financially 
benefit its owners and/or shareholders. 
Profit is the goal, and the business pays 
taxes on that profit and distributes a 
portion of the remainder as dividends. 

A nonprofit organization is guided 
by a mission, does not pay taxes, and 
uses its funds exclusively to operate 
and fulfill its mission. To maintain its 
nonprofit status, the organization must 
submit to extensive public oversight 

and provide its financial records to the 
community. A nonprofit organization 
should make a surplus (profit) rather 
than a deficit, but those funds MUST 
be used solely for reinvestment back 
into its mission. In the case of a hos-
pice, this means surplus funds go back 
to patient care.

Most hospice patients are covered 
under the Medicare Part A benefit and 
all licensed and certified hospices must 
comply with state laws and the Code of 
Federal Regulations governing hospice 
care. Nonprofits can also solicit com-
munity donations directly or through 
a foundation, and as a result can often 
provide more special programs and 
services than for-profits. They have the 
freedom to fund programs they con-
sider to be important for patients and 
families, even if those services aren’t 
paid for by insurance. Where Medicare, 
Medicaid, and private insurance stop, 
the community efforts begin. 

If you have experienced nonprofit 
hospice care for a loved one, you are 
aware that the needs of families are 
very deep at this time of life. Your 
local community’s donations prob-
ably affected your journey. The most 
innovative hospices are those that, 
through donations, care for the whole 
person in ways that reach beyond tra-
ditional medical care. The programs 
are far-reaching and varied, such as 
music therapy, clinical massage therapy, 
Reiki, aromatherapy, ongoing spiritual 
counseling, and extensive bereavement 
counseling for children and adults.

Hospice is one of the few industries 
where nonprofits are the primary inno-
vators

In most industries, the for-profits 
have the funds to be innovative. Non-
profits simply don’t have the resources. 
Yet throughout the nation, it’s the non-

profit hospices that are breaking the 
traditional “mold” or approach to care. 

For example, most hospices require 
that you cease curative treatments 
before receiving their care. Because 
Hospice of Palm Beach County & Bro-
ward County has focused on develop-
ing the resources for better patient 
care, we are one of only 4 percent in 
the nation capable of offering an “open 
access program.” Under this program, 
we offer discretionary, non-curative 
treatments such as transfusions, radia-
tion, intravenous medications and 
chemotherapy to alleviate patient dis-
comfort. These open-access programs 
are not covered by Medicare, Medicaid 
or insurance. Without the support 
from the local community, patient care 
beyond the basics would be much more 
difficult to accomplish.

Sequestration’s effects have 
arrived … and they affect even 
hospices

With the onset of sequestration from 
Congress, funding through donations 
and hospice foundations has become 
more important than ever before. This 
summer, all hospices are facing a dou-
ble effect from sequestration.

First, as of April 1, 2013, all hospices 
received a 2 percent reimbursement cut 
from Medicare across the board. Sec-
ond, that same 2 percent cut affected 
physicians of all different specialties, 
and prompted a trend to delay refer-
rals and admission to hospice programs 
until patients are nearer to death. Yet 
from a medical standpoint, research 
shows that hospice patients actually 
have better quality of life, have reduced 
hospitalizations, and, in some cases, 
live longer than they otherwise would 
have. The reason is as simple as you 
might guess: They are living life to the 

fullest.
For consumers, the most important 

thing is to be aware of the options 
available to you and your loved ones, 
and to be cognizant of the differences. 
Talk through the options with your 
doctor. You should keep your doctor 
very involved in your loved one’s care, 
even when you enroll him or her in 
hospice. Look for a nonprofit hospice 
provider with a patient-centered phi-
losophy. Check the services offered, 
which will vary even among nonprof-
its. With the changing healthcare cli-
mate, it’s important for you and your 
family to research your medical care 
thoroughly. And no matter what your 
journey, make today as special as it can 
be.  ■

HOSPICE
From page 1

“The most innovative hospices 
are those that, through 
donations, care for the whole 
person in ways that reach 
beyond traditional medical 
care. The programs are far-
reaching and varied, such 
as music therapy, clinical 
massage therapy, Reiki, 
aromatherapy, ongoing spiritual 
counseling, and extensive 
bereavement counseling for 
children and adults.”

“My dental implants feel like my real 

   teeth and my smile looks great. I am 

 really happy with the results!”

– MICHELLE

Change your life in ONE DAY 

with Prettau® Implant Bridge
Prettau® Now! is a leading edge innovative technique 
that involves replacing failing and missing teeth or 
dentures with brand new teeth attached to dental 

implants in one day. 
Prettau® Ziconia is 
the most natural and 

permanent implant-supported solution available. 
Unlike acrylic options, Ziconia will never stain or 
chip, so you can eat what you want and smile with 
coni dence.

Enjoy a happier, healthier life and a beautiful smile 
with Prettau® Now! Teeth h e Same Day!

PGA Center for Advanced Dentistry is where patients 
from all over South Florida have been seeking outstanding 
care since 1987.

Dr. Jay Ajmo is uniquely qualii ed among modern day 
dentists because he’s not only an accomplished cosmetic 
and restorative dentist, he’s also a Certii ed Dental Implant 
Surgeon, Board Certii ed in IV Sedation.

His state-of-the-art facility in Palm Beach Gardens is 
equipped with the most modern technology for optimum 
treatment and superior patient satisfaction. h is unique 
concept in advanced dentistry of ers patients the benei ts 
and convenience of having all the latest forms of dental 
implant, cosmetic and restorative procedures completed 
with total comfort in one exceptional oi  ce.

Beautiful smiles, Dental implants, Sedation comfort!

All in one state-of-the-art facility.

AFTER

DR. JAY AJMO D.D.S., P.A.

Patients all across South Florida 
choose Dr. Jay Ajmo for this very 
reason. He has had the honor of 

being voted “South Florida’s Most 
Distinguished Cosmetic Dentist” 
by h e Best of South Florida and 

“Top Doctor” by Consumer 
Research Counsel of America.

BEFORE
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Low Back Pain?

G I F T  C E R T I F I C A T E

COMPLIMENTARY  CHIROPRACTIC
EXAMINATION & CONSULTATION

This certiicate applies to consultation and examination and must be presented on the date 
of the irst visit. This certiicate will also cover a prevention evaluation for Medicare recipients 
The patient and any other person responsible for payment has the right to refuse to pay, 
cancel payment or be reimbursed for any other service, examination or treatment that is 
performed as a result of and within 72 hours of responding to the advertisement for the free,  

discounted fee or reduced fee service, examination or treatment. Expires 7/31/2013.

$150
V A L U E 

$150
V A L U E 

School Physical, Camp Physical, Sports Physical$20

2632 Indiantown Road 9089 N. Military Trail, Suite 37

Jupiter Palm Beach Gardens

561.744.7373 561.630.9598

20 Years in Jupiter & Palm Beach Gardens!
W E  A C C E P T  M O S T  I N S U R A N C E  P L A N S

YOUR 
GAME

DR. MICHAEL PAPA  
Chiropractor/Clinic Director 

DR. BRUCE GOLDBERG 
Chiropractor, Acupuncture

Get back in the game with

Non-Surgical 
Spinal Decompression

 Treat Neck Pain, Back Pain   
and Sciatica caused by:

BULGING/HERNIATED DISCS

DEGENERATIVE DISC DISEASE

FACET SYNDROME 

FAILED BACK SURGERY 

WITHOUT THE USE OF 
DRUGS,  INJECTIONS OR 

SURGERY

IMPROVE
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Jennifer Martin
BODHI HOT YOGA

9920 ALT A1A, SUITE 801

PALM BEACH GARDENS

(561) 835-1577
www.BodhiHotYoga.com

Confessions of a Sweaty 
Yogi:  Awaken!

A
s founder of Bodhi Hot Yoga, I 
am truly connected to the word 
“Awaken.”

It is by definition in san-
skrit exactly what the name Bodhi itself 
means. Although to me personally, the 
word means much more than a lingual 
expression. To me the name Bodhi, or 
awaken, means a physical, mental and 
emotional state that comes through, in 
my opinion — YOGA!

Think about it — what if we set our 
intention at the beginning of each class 
to awaken. How present would our yoga 
practice automatically shift to a feeling 
of truly being present.  All of a sudden, 
the happenings of the day melt away 
and what you are left with is the present 
moment with heightened senses. Now 
carry this new “sense” of awakenings 
through the practice.

Touch.  
Begin to feel the feet ground down 

through the mat as you lengthen up 
through the spine. Sweat may begin 
to develop touching the brow as you 

inhale and exhale 
the warm hot yoga 
room air.  The body 
is already moving 
even standing in 
this stillness.  

See.  
As you open 

your eyes, notice 
your focus, not on 
your other class-
mates around you 
or the possible 
mirror image in 
front of you, but 
your dristi. Even 

in the most challenging poses, it’s this 
constant focus inward and outward that 
holds your alignment, builds strength, 
and — most importantly — mental clar-
ity. It’s ironic that this focus causes the 
rest of your worries and stress to blur 
away.

Hear.
Hear the sound of your breath as it 

victoriously washes over the back of 
your throat. Now possibly also hear the 
background music that your teacher 
has chosen, which sets the mood of 
the class. Not necessarily fixating on 
either, but noticing the rhythm as the 
body begins to dance, forming media-
tion through movement as you flow 
between postures. 

Taste.
You are probably dripping in sweat by 

now as the body releases all sorts of tox-
ins. Negative emotions, pent-up stress, 
and long days just waiting to be sweat 
out. You realize that the taste of sweat 
is not only salty, but somehow sweet as 
it means you are working and releasing. 
Crying releases this same salty good-
ness whether they are tears of sadness 
or happiness. Each mean a chance to 
heal and renew, which is what you are 
enjoying in every challenging pose as 
you continue to awaken.

Smell.
As you lay in final savasana, essen-

tial oil is sprayed into the palm of 
your hand. With each breath you smell 
this intoxicating relaxing scent, inhaling 
strength and gratitude and exhaling any 
remaining thoughts.  

It is in this thoughtless resting state 
that you are truly “Awakened.” All sens-
es ignited, all positive affirmations con-
firmed. As you step off your mat, you 
are ready to take on the world!

So are you alive or just breathing?  
Bodhi Hot Yoga is the perfect sanctuary 
for mind and body transformation.  

To see more studio information or 
class times visit our website.

Bodhi Hot Yoga
9920 Alt A1A #801
Palm Beach Gardens, 33410
(561) 835-1577
www.bodhihotyoga.com  ■

— For more information on Hot 
Vinyasa yoga as well as local class 
times visit Bodhi Hot Yoga, 9920 Alt 
A1A, Suite 80, Palm Beach Gardens, 
561-835-1577, www.BodhiHotYoga.com.



Wellness and the 
Hospice Caregiver

Cycling as a pathway 
to health for those 

who care for others

T
he desire to care for others is 
an admirable trait to be sure. 
As a loving family member, 
you may find yourself at a 

stage where you are responsible for 
the in-home care of a relative reach-
ing the end of life. Or perhaps you 
are a hospice professional delivering 
services to your clients on a daily 
basis. Whatever your personal cir-
cumstances, you undoubtedly know 
that the emotional, social, mental and 
especially physical stresses of your 
job are enormous. 

These stressful demands can take 
a tremendous toll on any caregiver’s 
body and lead to serious illness, depres-

sion and burnout. 
An excellent self-
assessment tool, 
which may provide 
insight into how one 
is coping, is available 
free from the Ameri-
can Medical Asso-
ciation. The 18-ques-
tion survey (easily 
located online) asks 
caregivers to answer 
yes or no to state-
ments prefaced by 
the phrase, “During 
the past week or so I 
have…” 

Survey questions 
include:

• Felt completely 
overwhelmed.

• Felt a loss of pri-
vacy and/or personal time.

• Been edgy or irritable.
• Had back pain.
• Felt ill.
Once you have identified your need 

for personal help, 
check with your 
hospice organiza-
tion for a list of local 
support groups and 
respite care to help 
address your emo-
tional needs.

Then talk with 
your personal phy-
sician to determine 
if designing a week-
ly exercise program 
might be benefi-
cial to your overall 
physical well-being.  

Ten minutes of brisk aerobic exercise 
a day is a good place to begin. If you need 
to be immediately available to your care 
receiver, you might measure a walking track 
around the inside of your house to do at a 
specified time each day. Or, consider acquir-
ing a stationary bike to pedal for 10 minutes 
several times each day. 

Outdoor activities, such as swimming, 
walking or cycling, are preferable whenever 
brief respite care for the family member can 
be arranged. 

“A short ride on a lifestyle bicycle can 
provide an excellent entry level outdoor 
activity for a busy caregiver,” states Julie 
Goforth of the OYM Performance Center 
Team. “Individuals are always welcome to 
come by the store to complete an interview 
process and ask questions when considering 
starting or upgrading a cycling program of 
any type,” she continues.

At least two and a half hours of aerobic 
exercise per week should be the hospice 
caregiver’s ultimate goal in order to estab-
lish a personal level of wellness. In addition 
to increasing the capacity of the lungs and 
heart musculature, regular aerobic exercise 
improves bone health, balance and a general 

feeling of well-
being.

“We often 
see recreation-
alists become 
e n t h u s i a s t s . 
We’re happy to 
help any level of 
cyclist achieve 
their personal 
fitness goals,” 
OYM co-owner 
Matt Goforth 
concludes. ■

Robin Bradley 
Hansel

Green Treehouse 
Media, LLC

www.oymbike.com

(561) 842-2453

ON YOUR MARK PERFORMANCE

819 NORTH FEDERAL HIGHWAY  

LAKE PARK

COURTESY PHOTO

Matt Goforth and Julie Goforth, owners of On Your 
Mark Performance Center, say that short rides on 
a lifestyle bike may provide an excellent entry 
level outdoor activity for busy caregivers.

Bring this coupon for     

ONE FREE CLASS  
for first time riders

561-848-1300

www.justkrankit.com

11911 US Highway 1

Suite 105 � NPB, FL 33408

(1/4 mile north of PGA)
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Experience Life

             at

Only the best will do for your loved one.

350 Bush Road, Jupiter, FL 33458
www.stjosephs-jupiter.com

Call 561-747-1135 today to schedule 

a tour and a complimentary lunch. 
Assisted Living Facility #10963

The walk will be SATURDAY, NOVEMBER 2ND, at the Meyer Amphitheatre in 

downtown West Palm Beach. We are on the MOVE to end Alzheimer’s! 

TO JOIN OUR TEAM, CALL 561-747-1135 OR GO TO 

act.alz.org/goto/stjosephs

The Walk to END Alzheimer’s 2013
St. Joseph’s is participating in the Walk to END Alzheimer’s 
2013! Join the residents, families and staff of St. Joseph’s 
as we participate in the nation’s largest event to raise funds 
and awareness for Alzheimer’s care, support and research. 

At St. Joseph�s, we understand the needs of seniors and have 

been providing superior senior living in Jupiter for many 

years.  Our staff is comprised of only the most dedicated 

licensed nurses and dementia care specialists so that our 

the peace of mind you deserve.

$25 One Week of 
Unlimited Yoga

New clients only, not valid w/ any other offers.

H O T  D E A LAwaken.
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To stretch or not to stretch? 
The answer is: Stretch 

S
hould I stretch before or after I 
exercise?

Should I even bother to 
stretch at all?

These are the questions that every 
busy adult asks whenever he or she is 
planning to begin an exercise program. 

The correct answer to the first ques-
tion is “Do whatever is right for you.” 
Some people need to lengthen their 
major muscle groups, such as the quad-
riceps (front of the 
thigh), hamstrings 
(back of the thigh), 
and calves, before 
they run, walk, swim, 
and/or lift weights for 
exercise. 

For others, it’s best 
to stretch at the end of 
a workout, re-length-
ening the major mus-
cle groups so they’ll 
be ready to help you 
move through the rest 
of your day.

The answer to 
the second question 
is “Yes, stretching is 
important for every-
body and is often the missing link in 
trying to understand why you injured 
yourself when you were exercising.” 
Stretching helps you either warm up or 
cool down, whichever is needed for you 
to get the most out of your exercise. Not 
stretching in the way that you need puts 
you on the fast track to sustaining an 
exercise-related injury. As always, pre-

vention is the best 
policy.

A dynamic 
warm-up is a fun 
and entertain-
ing supplement 
or replacement, at 
times, to stretching 
if you’re a stretch-
first person. In a 
dynamic warm-up, 
you take important 
joints such as your 
hips, shoulders and 
lower back through 
complete ranges of 
motion, using large 

muscle groups for support. Dynamic 
warm-up activities are similar to core 
strengthening exercises and have unique 
names such as scorpion, hip crossover, 
drop lunge, and quad circles. You can 
mix-and-match a variety of dynamic 
warm-up activities on different workout 
days, creating ongoing interest that helps 

you maintain your exercise routine.
A dynamic cool-down can serve as a 

similar supplement or replacement to 
stretching, at times, if you’re a stretch-
after person. 

If you’ve been walking or running, 
rather than simply completing your walk 
or run, spend an additional few minutes 
walking or running with shorter strides 
and/or at a slower pace. 

Walking backward at a slow pace is 

another method for achieving a dynamic 
cool-down. 

If you’ve been lifting weights, a series 
of deep-knee lunges will stretch your 
lower back and hips. A yoga-style down-
ward dog will lengthen your spine, ham-
strings, and calf muscles. 

Moving your arms through big circles, 
both clockwise and counterclockwise, 
will open up your shoulder girdles and 
lengthen the muscles of your rotator 
cuffs.

Regardless of the method you choose, 
stretching is an important part of your 
regular exercise activities. The extra few 
minutes spent either warming up or 
cooling down will help you maintain 
your exercise program achieve long-term 
health and well-being.

— Sources: McHugh MP, Cosgrave 
CH: To stretch or not to stretch: the role 
of stretching in injury prevention and 
performance. Scand J Med Sci Sports 
20(2):169-181, 2010;

Morrin N, Redding E: Acute effects 
of warm-up stretch protocols on bal-
ance, vertical jump height, and range 
of motion in dancers. J Dance Med Sci 
17(1):34-40, 2013;

Behm DG, Chaouachi A: A review of 
the acute effects of static and dynamic 
stretching on performance. Eur J Appl 
Physiol 111(11):2633-2651, 2011

Dr. Michael 
Papa

CHIROPRACTOR

(561) 744-7373
www.papachiro.com



TRUEBEAM �

C YBERKNIFE ®

RAPIDARC �

BRACHYTHERAPY

877-930-SFRO

www.SFROLLC.com

(7376)

TREASURE COAST   |   PALM BEACH   |   BROWARD   |   MIAMI-DADE

TrueBeamTM, a highly advanced treatment system combining

radiotherapy and radiosurgery, fights even the most challenging 

cancers, and South Florida Radiation Oncology is the only 

practice in South Florida where you’ll find it.

This revolutionary device precisely administers targeted doses of 

radiation to anywhere in the body using sophisticated imaging 

and state-of-the-art beam delivery. With TrueBeamTM, treatments 

are fast, effective and comfortable, and side effects are minimal. 

Most patients resume their normal daily activities immediately 

following treatment.

Don’t settle on a course of cancer treatment before you know

all your options. Contact South Florida Radiation Oncology 

today and find out if the new TrueBeamTM, or any of our 

advanced cancer therapies, is right for you.

Get Back to Living Your Life.

The Most Precise Radiation
Treatment System in the World

All Varieties of Bicycles
Triathlon  Recreational  Racing

Repair Service

Group Triathlon Training
Personalized Coaching

Professional Bike Fittings
Accessories and Clothing

Transportation Racks
Indoor Cycling

819 N Federal Highway, Lake Park 561.842.BIKE (2453)

NEWLY EXPANDED SHOWROOM

FREEPICKUP & DELIVERY
Call for details$25 TUNE-UP

Adjustments-lube & polishReg. $59

OYMbike.com
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Options for dealing with 
Dry-eye Syndrome 

Q
uestion: What is the treat-
ment for dry eyes?

Answer: Dry-eye syn-
drome is a condition that 

depending on the cause may not be com-
pletely curable. One way to treat dry 
eyes is to prescribe lubricating eye drops, 
commonly referred to as “artificial tears.” 

These drops may alleviate the dry, 
scratchy feeling. The next step would 
be to prescribe eye drops called Resta-
sis, which help your body produce more 

tears by reducing 
inflammation often 
associated with 
dry-eye syndrome.  

Silicone plugs 
— temporary or 
permanent — 
known as Lacri-
mal or Punctual 
Plugs — can be 
inserted in lacri-
mal (tear) drain-
age ducts in your 
eyelids to help 
keep tears on your 
eye from draining 
away. These can 
be inserted pain-
lessly while you 

are in our office. These plugs are not 
felt once inserted. 

Doctors sometimes recommend spe-

cial nutritional supplements for dry 
eyes, as studies have shown that supple-
ments containing omega-3 fatty acids 
can decrease dry-eye symptoms, drink-
ing more water can sometimes help, 
too, as mild dehydration often makes 
dry-eye problems worse. This is espe-
cially true in hot, dry and windy weath-
er conditions. 

Activities where the blink rate is 
reduced, such as when reading (espe-
cially under a ceiling fan), may also 
worsen dry-eye symptoms. If the prob-
lem is environmental, wear sunglasses 
when outdoors to reduce exposure to 
sun, wind and dust.  In our Optical 
Department we carry special eyewear 
designed for dry-eye patients. The spe-
cial frames are available for everyday 
visual needs or as sunglasses. ■

— Dr. Monroe Benaim is an Oph-
thalmologist board certified by both the 
American Academy of Ophthalmology 
and the American College of Eye Sur-
geons. He has lived in Jupiter for o 20 
years. Dr. Benaim is a graduate of The 
Massachusetts Institute of Technology 
(M.I.T.), and he completed his Eye Sur-
gery training at the University of Texas/
Parkland Memorial Hospital in Dal-
las.  Dr. Benaim is sincerely committed to 
providing patients with the highest level 
of vision and healthcare possible.

Dr. Monroe 
Benaim

Board Certified 
Ophthalmologist

www.FloridaEyeGroup.com

(561) 747-7777

FLORIDA EYE GROUP



Palm Beach

1800 Corporate Blvd., N.W.
Suite 302
Boca Raton, FL 33431
561.665.4738

Fort Lauderdale

200 East Las Olas Boulevard
19th Floor
FOrt Lauderdale, FL 33301
954.522.2200 (telephone)
954.522.9123 (facsimile)
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Assisted living and hospice – partners for 
compassionate care at the end of life

H
ospice is a philosophy of care 
focused on providing comfort 
and dignity when medicine 
cannot provide a cure.  A 

common misperception about hospice 
is that it is somewhere people go.  While 
hospice can be provided in a hospice 
center, most hospice care is provided 
in the person’s home, including assisted 

living facilities.  
Many assist-

ed living facili-
ties fully embrace 
working with the 
family and hospice 
program to provide 
comfort and sup-
port to residents 
at the end of life. 
The hospice phi-
losophy of care is 
very much aligned 
with the assisted 
living model of 
promoting quality 
of life, dignity and 
personalized care 
in the resident’s 

assisted living home.  
Hospices typically partner with fam-

ily members, assisted living providers 
and other caregivers to treat the person 
holistically by providing medical care, 
pain management and emotional and 
spiritual support and counseling to the 
person and family members. 

Hospice works with the assisted liv-
ing community and the family to devel-

op a coordinated 
plan of care focused 
on facilitating the 
highest quality of 
life by supporting 
the person’s prefer-
ences and needs, and 
educating caregivers 
and family members.  

Hospice services 
are covered by Medi-
care, Medicaid and 
often, private insur-
ances. Volunteers, 
paid caregivers and 
others are often used 
to augment both the 
assisted living and 
hospice services for 
persons in need of 
constant supervision 
or care.  

When a hospice 
plan of care is devel-
oped, the goal is 
typically to enable 
the dying person 
to remain living at 
home until the end.  

However, there are some situations 
that may require the person to be 
moved to an environment where more 
skilled care can be provided on a 
24-hour basis.  

This is sometimes the result of state 
regulatory requirements, but can also be 
due to the person developing a condi-
tion that requires care that is not avail-

able or is unable to be provided in the 
person’s assisted living home.

At St. Joseph’s we recognize that 
seniors would prefer to be at home — 
however, assisted living can be the next 
best thing.  

St. Joseph’s of Jupiter provides an 
elegant and affordable lifestyle enriched 
with amenities that enhance care, com-
fort and wellness.  

Our services include medication 
management, rehabilitation, diabetic 
management, physician services, fall 
prevention and hospice.  

Come and see what makes St. Joseph’s 
different.  

For more information about St. 
Joseph’s Assisted Living and Memo-
ry Care call Patricia Irby, Senior Care 
Counselor, at 561-747-1135. ■

Patricia Irby
  SENIOR CARE COUNSELOR, 

COMMUNITY AND PHYSICIAN 

RELATIONS

ST. JOSEPH’S 

ASSISTED LIVING

561-747-1135  
www.stjosephs-jupiter.com 



AWA R D S  I N C L U D E :

 One of America’s 100 Best Hospitals for Stroke Care™

by HealthGrades for 2 Years in a Row. (2012-2013)

 Five-Star Recipient for Coronary Interventional Procedures by 
HealthGrades for 11 Years in a Row (2003-2013)

 Five Year Recipient for Treatment of Heart Failure by HealthGrades 
for 7 Years in a Row (2007-2013)

 Recipient of the HealthGrades Stroke Care Excellence Award™

for 4 Years in a Row (2010-2013)

 Ranked Among the Top 5% in the Nation for Treatment of Stroke 
by HealthGrade for 3 Years in a Row (2011-2013)

 Certified Primary Stroke Center, Joint Commission

 American Heart Association Get with the Guidelines Gold Plus Award 
for Stroke, Heart Failure and Resuscitation

 Chest Pain Center Accreditation from the Society of Cardiovascular
Patient Care

And more

E M E R G E N C Y  C A R E

REMEMBER:
You have a choice.
You can ask the 
EMS to take you to 
Palm Beach Gardens
Medical Center. 

Be prepared for an emergency.

Call 561.625.5070
for your FREE First Aid Kit.

Setting the Gold Standard in Emergency Care
3360 Burns Road | Palm Beach Gardens | PBGMC.com

H
“TAKE ME TO 
PALM BEACH GARDENS 
MEDICAL CENTER!”


