
 Call 

561.625.5070 
for a physician referral

Downtown at the Gardens is set to light 
up with a little flower power.

That’s right, flower power, courtesy of 
Downtown in Bloom.

The annual event, set for April 27-28, 
will offer displays and inspirational designs 
from about 40 vendors.

“This year, one of the things we’re going 
to be doing is adding vignettes to the prop-
erty that will allow people to get inside 

the garden and be part of the display,” said 
Kendall Rumsey, marketing director for 
Downtown at the Gardens.

The displays will invite visitors to picture 
themselves in space such as that, he said.

Attendance to the event seems to be 
steadily growing.

“Last year, we had about 8,000 people. It 
was up from the year before, and it just con-
tinues to grow and get better every year,” 
Mr. Rumsey said. “We try to reach out to 
the community.”

A Charity Garden Walk will offer an 

opportunity for local organizations to raise 
money throughout the weekend. Each part-
nering charity will work with a local design-
er to create a 10- by 10-foot display. Guests 
will “vote” for their favorites all weekend 
with donations; one dollar equals one vote. 
At the end of the weekend, Downtown at 
the Gardens will match up to $1,000 for the 
organization receiving the most votes and 
up to $500 for the organization that comes 
in second.   

Wines from Whole Foods will be served

SNAP! POP! GLUG!
For those pressing at front 

counters here at the McDon-
ald’s on Indiantown Road, at a 
Starbucks just off Donald Ross, 
at a Dunkin’ Donuts on PGA 
Boulevard and a Seven-Eleven 
on Northlake and any gas sta-
tion and convenience store and 
fast-food outlet across Palm 
Beach County for their first 
jolt of java, coffee lids sound a 
morning chorus. 

These three, just bought atop 
their cups and planted in a cup-
holder inside a moving vehicle, 
might seem ordinary. They 
aren’t. Common, sure, but what 
they offer is mystery.

Look closer. You’ll find, 
pressed in the plastic, numbers, 

notations, warnings, symbols, 
and myriad designs that turn a 
simple plastic disk into a gallery 
of artistic expression. 

These bas-relief sculptures 
also have a job to do. In transit, 
on the commute to school or 
office or from one job-site to 
another or back from breakfast 
or lunch or dinner, at any hour, 
take-out coffee-cup lids protect 
and defend and also betray.

Two of these three, here, 
nesting over small coffees on 
a turn around Jupiter (the city, 
not the planet), show the first 
threatening blurps of rebellion, 
tiny drops welling up through 
the pinpricks of vent holes.

Downtown at the Gardens set to bloom with annual event
Juno remembers 9/11
A memorial will be built in Juno 
Beach. A10 w
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Networking photos
See who was out and about in 
Palm Beach County. A22-23 w

Teach your children
It’s important to educate kids early 
about using money wisely. A18 w
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Coffee cup lid design 

has taken ingenuity, 

stealth and 

perserveranceoff
COURTESY IMAGES

TOP: Coffee cup design has seen many 
shapes, design and patents. ABOVE: Three 
popular lids are sported by Starbucks, 
McDonalds and Dunkin’ Donuts coffee.

BY TIM NORRIS

tnorris@fl oridaweekly.com

SEE LIDS, A8 w
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IN THE HEART OF OUR COMMUNITY

Setting the GOLD STANDARD IN  

Palm Beach Gardens Medical Center has been serving northern Palm Beach County and the Treasure Coast for over 40 years. Your local hospital emergency 

room is working together with 107 local physicians representing over 14  specialities.  

Our $13.6 million Emergency Department expansion offers an additional 9,537 sq. ft., 20 private exam rooms with flat screen televisions, and technology such 

as Bedside Registration & Triage to help increase patient comfort and reduce waiting time, Med-Host tracking system providing up to the minute patient and test 

status, as well as a Digital Picture Communications System providing access to film-based radiological images, interpretations and related data immediately. 

 

All of this means is the new Emergency Department continues a long tradition of providing high-quality, personalized medical services to our community. 

Call 561.625.5070 to receive your free first aid kit and for a physician referral.

One of HealthGrades America’s 100 Best Hospitals 
for Stroke Care(tm) for 2 Years in a Row (2012-2013)

Five-Star Recipient for Treatment of Heart Failure

for 7 Years in a Row (2007-2013) 

Five-Star Recipient for Coronary Interventional 

Procedures for 11 Years in a Row (2003-2013)
pbgmc.com
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Once again, we’ve arrived at a somber 
and revealing moment in the American cal-
endar: the straits of April 

They begin on April 9 and run for 10 
days, through April 19, traditionally known 
as Patriot’s Day.

For one thing, the April straits come fes-
tooned with anniversaries. For another, at 
this distance the echoes of history seem to 
resonate from a single source, a once-upon-
a-time that suggests how weakly a mere 
calendar reflects American progress.

These echoes amount to a sum, the sum 
of our deeds. We are, in large part, what we 
have done. And we are also what we will 
do. Those realities are not constrained by 
a calendar.

Let me explain what I mean with a ques-
tion: Does it matter that Confederate Gen-
eral Robert E. Lee surrendered to Union 
General Ulysses S. Grant at Appomattox 
on April 9, 1865; or that American soldiers 
liberated Buchenwald, one of the Nazi’s gro-
tesque camps of death for Jews on April 10, 
1945; or the third Civil Rights Act was signed 
into law by LBJ to prohibit discrimination in 
housing, one week after Martin Luther King, 
Jr. was assassinated, on April 11, 1968; or that 
the Civil War started on April 12, 1861, the 
same date President Franklin D. Roosevelt 
died, in 1945; or that Abraham Lincoln was 
shot on April 14 and died the next morning, 
on April 15, 1865, the same date that crimi-

nals this week, in 2013, exploded two bombs 
in Boston?

Bystanders and participants in the tradi-
tional marathon joined public safety profes-
sionals within moments to demonstrate the 
highest standards of compassion and grace 
under pressure — on Patriot’s Day.

 Does it matter, finally, that “the shot 
heard ‘round the world” beginning the 
American Revolution was fired on April 19, 
in the year 1775?

The answer is no, of course not. The 
years seem to contract on themselves and 
they matter a lot less than the deeds. 

If you were assigned to create a 
soundtrack for those momentous April 
events, you’d have to tune it up with a lot 
of gunfire (timpani drums, perhaps, with 
the staccato snap-and-rattle of snares). And 
you could finish it with a piano scale played 
with a staggering rhythm that comes to 
a dead halt in mid-octave. Where are we 
going and how will this end — this effort to 
define ourselves as Americans — the music 
should ask us?

And whether we like it or not, we have to 
face the music, always.

 That requires thinking about guns and 
patriots, which have been so much a part of 
the April straits, both for good and ill. 

After all, the history of the country can be 
said to start with that single musket shot on 
April 19, fired by somebody we’ve come to 
think of as a patriot, a man intent on form-
ing a new government of the people, by the 
people, and for the people.

But some of the people seem to have 
concluded that patriotism in America is 
only about guns. And furthermore, that if 
you suggest guns should be limited — you 

know, no cruise missiles, no .50 caliber 
machine guns, no 155 howitzers — then you 
define yourself as an American pinko, not 
an American patriot.

 Take Wayne LaPierre and co., at the 
National Rifle Association, headquartered 
in Fairfax, Virginia right next to Centreville, 
home of Seung-Hui Cho, the murderer who 
used pistols with high-capacity magazines 
to shoot dead 32 people and wound 17 oth-
ers on April 16, 2007, at Virginia Tech. 

Mr. LaPierre, a vice president of the NRA, 
said that “the only thing that will stop a bad 
guy with a gun, is a good guy with a gun,” 
not long after the Newtown, Conn. massa-
cre of 26 people, including 20 children, four 
months ago.

That was a precursor, apparently, to the 
callous letter from the NRA delivered to the 
United States Senate (and me) on April 10. 

It stated firmly that the NRA was against 
any newly required registering of firearms 
purchased at gun shows or exchanged 
between private citizens, and opposed to 
any limitations on the size of currently 
available assault weapons or high-capacity 
magazines.

At Newtown, by the way, there were only 
two survivors. A medic who arrived shortly 
after the gunfire stopped noted later that 
there was nothing to do — nobody to save, 
nobody even to transport to any hospitals. 
It was a work-free zone. And why? Because 
every body was riddled with bullets and 
destroyed completely. Between three and 
nine rounds hit each little person or adult.

The weapons were so devastating that 
surviving was not an option for anybody in 
their way.

What that tells me is that Wayne and 

co. are really businessmen, not rifle men. 
And they’re in the business not of defend-
ing American virtues like Constitutional 
amendments, but of fattening the bank 
accounts of corporate commanders who 
build and sell assault weapons.

Almost no one is against the Second 
Amendment. No one in public life has asked 
that it be abolished — or will. No one is 
interested in “taking away our guns.”

But many are now trying to regulate 
those guns in order to save lives — just 
as people have regulated automobiles by 
requiring seatbelts, or outlawing the old 
practice of drinking and driving, or restrict-
ing the speed we travel on a highway.

No one, however, is suggesting that they 
take our cars away, any more than our 
weapons.

So now, sliding through the April straits, 
the music we hear — our American music 
— raises this question, once again: Who 
are we?

We have come down to the crossroads 
between what we have done, and what we 
are going to do. Our choice of direction will 
now answer that question.

At the NRA, they call themselves law 
abiding, they call themselves constitutional-
ists, they call themselves the good guys.

And mostly they call themselves “patri-
ots.” 

A lot of people who are a lot smarter than 
I am have talked about what it means to be a 
patriot, so I won’t get into it.

But one of them, Oscar Wilde, concluded 
this: “Patriotism is the last refuge of scoun-
drels.”

I invite every member of the National 
Rifle Association to prove him wrong.  ■

COMMENTARY

Ten days in April, in America
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‘10 Infiniti EX35
Loaded, low miles
nice vehicle

#130840A  $28,988

‘11 Infiniti FX35
Loaded, navigation
nice truck

#130831A $32,988

‘11 Infiniti G37
Loaded, nice
vehicle

#Z2594 $28,988

‘10 Infiniti QX56
Very clean
nice, must see

#z2599 $35,988

Model 84113

Two or more vehicles available at this price.

Premium Package

2013 Infiniti 
G37 Sedan $299
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Model 91113, Nicely Equipped

Two or more vehicles available at this price.
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*

Per Month
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Lease For
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SCHUMACHER

The All-New 2013 
Infiniti JX

ZERO DOWN

Infiniti of the
Palm Beaches
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2013 Infiniti

Award of

Excellence

*Lease the G37 Sedan, and G Coupe for 24 months, 10k miles 
per year, G37, G coupe Zero Down, FX37 and G Convertible for 
39 months, 10k miles per year. ALL Zero Down. Lease the 
Infiniti JX for 39 months, 10k miles per year, Zero Down, plus 
dealer fee, bank acquistion fee, first payment. No security 
deposit on all vehicles shown.  Vehicles shown require 
$1,550.00 due at signing,  All offers dealer retains all rebates, 
incentives and Loyalty. Payments do not include state and local 
taxes, tags,  registration fee and dealer fee. Must take delivery 
from dealer stock. Pictures for illustration purposes only.  WAC 
for qualified buyers, See dealer for details. Expires 4/30/2013.
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WikiLeaks’ new release:
The Kissinger Cables and Bradley Manning

WikiLeaks has released a new trove 
of documents, more than 1.7 million 
U.S. State Department cables dating 
from 1973-1976, which they have dubbed 
“The Kissinger Cables,” after Henry 
Kissinger, who in those years served as 
secretary of state and assistant to the 
president for national security affairs.

One cable includes a transcribed 
conversation where Kissinger displays 
remarkable candor: “Before the Free-
dom of Information Act, I used to say 
at meetings, ‘The illegal we do immedi-
ately; the unconstitutional takes a little 
longer.’ (laughter) But since the Free-
dom of Information Act, I’m afraid to 
say things like that.”

While the illegal and the unconsti-
tutional may be a laughing matter for 
Kissinger, who turns 90 next month, 
it is deadly serious for Pvt. Bradley 
Manning. After close to three years in 
prison, at least eight months of which 
in conditions described by U.N. special 
rapporteur on torture Juan Ernesto Men-
dez as “cruel, inhuman and degrading,” 
Manning recently addressed the court 
at Fort Meade: “I believed that if the 
general public, especially the American 
public, had access to the information ... 
this could spark a domestic debate on 
the role of the military and our foreign 
policy in general, as well as it related to 
Iraq and Afghanistan.”

These words of Manning’s were 
released anonymously, in the form of 
an audio recording made clandestinely, 
that we broadcast on the “Democracy 
Now!” news hour. This was Bradley 
Manning, in his own voice, in his own 
words, explaining his actions.

He testified about the helicopter gun-
ship video that he released to WikiLeaks, 

which was later made public under the 
title “Collateral Murder.” In stark, grainy 
black-and-white, it shows the gunship 
kill 12 men in Baghdad on July 12, 2007, 
with audio of the helicopter crew mock-
ing the victims, celebrating the sense-
less murder of the people below, two of 
whom were employees of the Reuters 
news agency.

Manning said: “The most alarming 
aspect of the video to me, however, was 
the seemingly delightful bloodlust of the 
aerial weapons team. They dehuman-
ized the individuals they were engaging 
and seemed to not value human life by 
referring to them as ‘dead bastards,’ and 
congratulating each other on the ability 
to kill in large numbers.”

Reuters had sought the video through 
a Freedom of Information request, but 
had been denied. So Manning delivered 
the video, along with hundreds of thou-
sands of other classified electronic doc-
uments, through the anonymous, secure 
online submission procedure developed 
by WikiLeaks. Manning made the larg-
est leak of classified documents in U.S. 
history, and changed the world.

The WikiLeaks team gathered at a 
rented house in Reykjavik, Iceland, to 
prepare the video for public release. 
Among those working was Birgitta Jon-
sdottir, a member of the Icelandic par-
liament. She told me: “When I saw the 
video in February 2010, I was profound-
ly moved. I was moved to tears, like 
many people that watch it. But at the 
same time, I understood its significance 
and how it might be able to change our 
world and make it better.”

Jonsdottir co-founded the Icelandic 
Pirate Party, a genuine political party 
springing up in many, mostly European 
countries. A lifelong activist, she calls 
herself a “pixel pirate.”

The “Collateral Murder” video cre-
ated a firestorm of press attention when 
it was first released. One of the soldiers 
on the ground was Ethan McCord, who 
rushed to the scene of the slaughter 

and helped save two children who had 
been injured in the attack. He suffers 
from post-traumatic stress disorder. He 
recently penned a letter of support for 
Bradley Manning, writing: “The video 
released by WikiLeaks belongs in the 
public record. Covering up this incident 
is a matter deserving of criminal inqui-
ry. Whoever revealed it is an American 
hero in my book.”

In the three years since “Collateral 
Murder” was released in April 2010, 
WikiLeaks has come under tremendous 
pressure. Manning faces life in pris-
on or possibly even the death penalty. 
WikiLeaks founder Julian Assange spent 
a year and a half under house arrest in 
Britain, until he sought refuge in the 
Ecuadorean Embassy in London, where 
he has remained since June 2012, fight-
ing extradition to Sweden. He fears 
Sweden could then extradite him to 
the United States, where a secret grand 
jury may have already issued a sealed 
indictment against him. Private details 
from Jonsdottir’s Twitter and four other 
online accounts have been handed over 
to U.S. authorities.

WikiLeaks’ latest release, which 
includes documents already declassi-
fied but very difficult to search and 
obtain, is a testament to the ongoing 
need for WikiLeaks and similar groups. 
The revealed documents have sparked 
controversies around the world, even 
though they relate to the 1970s. If we 
had a uniform standard of justice, Nobel 
laureate Henry Kissinger would be 
the one on trial, and Bradley Manning 
would win the Nobel Peace Prize. ■

— Denis Moynihan contributed 
research to this column.  

— Amy Goodman is the host of 
“Democracy Now!,” a daily internation-
al TV/radio news hour airing on more 
than 1,000 stations in North America. 
She is the co-author of “The Silenced 
Majority,” a New York Times best-seller.
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OPINION

Your kids aren’t your own
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amyGOODMAN
Special to Florida Weekly

The TV cable-news network MSNBC 
runs sermonettes from its anchors dur-
ing commercial breaks. They are like 
public-service announcements illumi-
nating the progressive mind, and per-
haps none has ever been as revealing 
and remarkable as the one cut by week-
end host Melissa Harris-Perry.

Harris-Perry set out to explain what 
is, by her lights, the failure to invest ade-
quately in public education. She located 
the source of the problem in the insidi-
ous idea of parental responsibility for 
children.

“We’ve always had kind of a private 
notion of children,” she said, in the 
tone of an anthropologist explaining a 
strange practice she discovered when 
out doing far-flung fieldwork. “Your kid 
is yours and totally your responsibility.” 
So long as this retrograde conception 
prevails, according to Harris-Perry, we 
will never spend enough money on 
children.

“We have to break through,” she 
urged, “our kind of private idea that kids 
belong to their parents or kids belong to 
their families.”

Her statement wasn’t an aside on live 
television. She didn’t misspeak. The spot 
was shot, produced and aired without, 
apparently, raising any alarm bells. No 
one with influence raised his or her hand 
and said, “Should we really broadcast 
something that sounds so outlandish?”

The foundation of the Harris-Perry 
view is that society is a large-scale kib-
butz. The title of Hillary Clinton’s best-
seller in the 1990s expressed the same 
point in comforting folk wisdom: “It 
Takes a Village.” 

As the ultimate private institution, 
the family is a stubborn obstacle to the 
great collective effort. Insofar as people 
invest in their own families, they are 
holding out on the state and unaccept-
ably privileging their own kids over the 
children of others. These parents are 
selfish, small-minded and backward.

“Once it’s everybody’s responsibility,” 
Harris-Perry said of child-rearing, “and 
not just the households, then we start 
making better investments.” 

This impulse toward the state as uber-
parent is based on a profound fallacy 

and a profound truth. The fallacy is that 
anyone can care about someone else’s 
children as much as his own. The for-
mer Texas Republican Sen. Phil Gramm 
liked to illustrate the hollowness of pro-
fessions to the contrary with a story. He 
told a woman, “My educational policies 
are based on the fact that I care more 
about my children than you do.” She 
said, “No, you don’t.” Gramm replied, 
“OK: What are their names?”

The truth is that parents are one of 
society’s most incorrigible sources of 
inequality. If you have two of them who 
stay married and are invested in your 
upbringing, you have hit life’s lottery. 
You will reap untold benefits denied to 
children who aren’t so lucky. That the 
family is so essential to the well-being 
of children has to be a constant source 
of frustration to the egalitarian statist, a 
reminder of the limits of his power.

If the left wants to equalize the 
investments in children that matter 
most, it should promote intact families 
and engaged parents, even if it means 
embracing shockingly old-fashioned 
private child-rearing. ■

— Rich Lowry is editor of the Nation-
al Review.
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PET TALES

Adopt me
Adult dogs can be perfect matches for many families

BY DR. MARTY BECKER AND GINA 

SPADAFORI

Universal Uclick

In recent years we’ve seen a shift in 
attitude when it comes to adopting an 
adult dog. “Recycled rovers” used to be 
a “hard sell,” not only because puppies 
have the “cute factor” advantage, but also 
because many people believed adult dogs 
were less likely than puppies to bond 
with a new family. 

Rescue groups, shelters, veterinarians 
and trainers alike have long argued that’s 
not the case, and the message has got-
ten through: Adult dogs are now widely 
considered a wonderful adoption option, 
especially for people who aren’t in a good 
position to raise a puppy.

When choosing an adult dog, however, 
you need to ask questions and then think 
about the answers. While expecting to 
work on some things as your new dog 
gets used to you is reasonable, you want 
to make sure that you know what you’re 
getting into when it comes to such things 
as health, behavior and even shedding. 
There are no wrong answers, but here 
are some questions to ask about any dog 
you’re considering adopting:

■ What do you know of this dog’s 
history? You may be dealing with a shel-
ter, a rescue volunteer, the dog’s original 
owner or breeder, or a nice person who 
found a stray. While it’s certainly pos-
sible for a dog found as a stray to be a 
perfect candidate for “rehoming,” know-

ing a dog’s history is usu-
ally helpful when it comes 
to predicting his potential 
future in your home. 

■ Why is this dog avail-
able for adoption? Dogs 
become available for lots of 
reasons. “Losing our home,” 
“divorce” and “death” don’t 
reflect badly on the dog; 
“bit our daughter” should 
give you pause, at the very 
least. Listen, too, for what 
isn’t said: “He needs more 
exercise than we can give 
him” may mean a dog with 
exercise requirements only 
a marathoner could meet, 
or it could mean the previ-
ous owners really wanted 
a dog with the exercise 
requirements of a stuffed 
animal. When in doubt, ask 
more questions.

■ What behavior problems does 
this dog have? What health problems? 
Many things are fixable and worth con-
sidering if you honestly believe you’ll 
take the time to work with the dog. 
Remember, too, that some problems don’t 
need anything more than a dose of com-
mon sense to fix. “Won’t stay in the yard,” 
for example, may be easily cured by a 
decent fence and neutering. As for health, 
some dogs (like some people) need daily 
medication for chronic conditions, which 
might be a problem in some families. 

■ How is he with chil-
dren? Other dogs? Cats? 
Even if you don’t have chil-
dren, you’re going to run into 
some from time to time. The 
same is true with other dogs. 
You can successfully avoid 
cats if you don’t have them, 
but make certain your pro-
spective pet at least tolerates 
them well if you do share 
your home with a cat or two. 
As for dogs with aggression 
issues, in many cases these 
can be worked out, but you 
may need the help of good 
trainer or behaviorist, plus a 
dedication of time and money. 

Love is not enough for a 
good match. While almost 
any dog can be successfully 
rehomed with experienced, 

patient new owners, dogs with severe 
problems are usually not good projects 
for beginners. You’ll be happier and bet-
ter able to offer your dog a great new 
home if you take your time to make sure 
the fit is a good one. Follow your head as 
well as listen to your heart, and you’ll be 
off to a great start on a new life with the 
adopted dog you finally choose. 

In recent years we’ve both taken adult 
dogs into our homes, including ones with 
health or behavior problems. Because we 
knew what we were getting and knew what 
we could deal with, everything worked out 
just fine. And it can for you, too. ■

An adult dog can’t swear 
he’ll be the perfect 
adoption candidate, 
but if you ask the right 
questions, he can get 
pretty close.

>> Snoop is a 
9-year-old neutered 
boxer mix. He is sweet 
and mellow, and likes a 
slow lifestyle.

Snoop and Josie qualify 
for the Senior to Senior 
program; adopters 55 and 
older pay no adoption fee.

>> Josie is a 
10-year-old spayed 
domestic. She enjoys 
a relaxed lifestyle and 
is looking for a forever 
home. 

To adopt: The Peggy Adams Animal Res-

cue League, Humane Society of the Palm Beaches, is 
located at 3100/3200 Military Trail in West Palm Beach. 
Adoptable pets and other information can be seen at 
hspb.org. For adoption information call 686-6656.

>> Percy is a neutered 
Siamese mix, approxi-
mately 3 years old, with 
beautiful blue eyes. Very 
friendly with people and 
cats. Lost his home when 
his owner became ill.

>> Lucy is a spayed 
long-haired calico, 
approximately 5 years 
old. She is very active, 
and loves to play. She 
interacts well with people 
and other cats.

To adopt: Adopt A Cat is a no-kill cat 
rescue facility located at 1125 Old Dixie Highway, Lake 
Park. For additional information, and photos of other 
adoptable cats, see our website at www.adoptacat-
foundation.org, or visit us on Facebook (Adopt A Cat 
Foundation). For adoption information, call 848-4911.

Pets of the Week

ANDERSON�S CLASSIC HARDWARE

F I N E  D E C O R AT I V E  H A R D W A R E  A N D  P L U M B I N G 

S I N C E  1 9 3 5

605 South Olive Avenue West Palm Beach, FL 33401

phone (561) 655-3109 fax (561) 655-3162 
w w w . A n d e r s o n s H a r d w a r e . c o m

M A D E  I N  B R O O K L Y N ,  N E W  Y O R K
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Your Control.
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Stronger Than Ever.

 

 PAPA CHIROPRACTIC
& PHYSICAL THERAPY

DR MICHAEL PAPA  DC 

TWO LOCATIONS
2632 Indiantown Road 9089 N. Military Trail, Suite 37
Jupiter Palm Beach Gardens

561.744.7373 561.630.9598
20 Years in Jupiter & Palm Beach Gardens!

W E  A C C E P T  M O S T  I N S U R A N C E  P L A N S

Get back in the game with

Non-Surgical 
Spinal Decompression

                Treat Neck Pain, Back Pain

                  and Sciatica caused by:

BULGING/HERNIATED DISCS
DEGENERATIVE DISC DISEASE
FACET SYNDROME
FAILED BACK SURGERY

                 WITHOUT THE USE OF DRUGS, 

 INJECTIONS OR SURGERY

DR. MICHAEL PAPA 
Chiropractor/Clinic Director 

DR. BRUCE GOLDBERG
Chiropractor, Acupuncture

G I F T  C E R T I F I C A T E

COMPLIMENTARY  CHIROPRACTIC

EXAMINATION & CONSULTATION

This certii cate applies to consultation and examination and must be presented on the date 

of the i rst visit. This certii cate will also cover a prevention evaluation for Medicare recipients 

The patient and any other person responsible for payment has the right to refuse to pay, 

cancel payment or be reimbursed for any other service, examination or treatment that is 

performed as a result of and within 72 hours of responding to the advertisement for the free, 

discounted fee or reduced fee service, examination or treatment. Expires 5/2/2013.

$150
V A L U E 

$150
V A L U E 

Just read what one 
of our patients 

has to say about us...
“Why I drive past 32 other chiropractors to visit Dr. Papa

  In just two weeks worth of sessions at Dr. Papa’s office, my 

lower back pain (caused by a herniated disc in my lower back) 

barely registers anymore. Better yet, I’m more mobile. I don’t 

have to stretch my back after every time I sit in a chair. It is 

easier for me to pick objects up off the floor. I even surfed a 

few days last week without a hitch (no pain the next day too!) 

I believe Dr. Papa was able to provide these quick results 

because:  1) He took the time and effort to listen to me explain 

exactly how I injured myself. 2) He properly diagnosed the problem. 3) He prescribed the 

right treatment.

     Could the 32 other chiropractors I drive by every time I visit Dr. Papa’s office have 

gotten the same results? Possibly. Would I take a chance with them after seeing what 

Dr. Papa has achieved? Not in a million years.”    

           – Rob Gramer, Engineer, Jupiter, FL

PGA National Resort & Spa hosts 
“Broadway divas” AIDS benefit

SPECIAL TO FLORIDA WEEKLY

“Broadway Divas under the Stars,” 
benefitting Compass of Palm Beach 
County’s HIV and AIDS Wellness Advo-
cacy program, is Saturday, April 20 from 
6 p.m. to 9 p.m. at PGA National Resort 
& Spa. 

Guests will enjoy a live musical theat-
rical presentation by a variety of “female 
divas” with Salon at PGA National Stylist 
Scott Boyce in a starring role. Mr. Boyce, 
along with spa employees led by Spa 
Director Cecilia Tate, banded together to 
produce the event in order to raise money 
for a charity near and dear to the employ-
ees’ hearts, according to a statement from 
the spa. In addition to live entertainment, 
the event features cocktails and “broad-
way bites,” spa tours, tarot card readings, 
vendor shopping, a silent auction, goodie 
bags and giveaways. 

The talented group of female imper-
sonators is donating their time and tal-
ents to the show to benefit Compass’s 
HIV and Aids’ Wellness Advocacy Pro-
gram. Some may recognize some of the 
divas for their sold-out past performanc-
es at the Lake Worth Playhouse for the 
past six years. During this upscale show, 
the dazzling divas will channel some of 
the most popular Broadway show tunes 
of our time, honoring the legendary per-
formers with several song and dance 
numbers. 

Said Ms. Tate, in the statement: “I am 
so excited to be able to support our staff 
and Compass on this joint initiative. 
The proceeds will benefit AIDS/HIV, 
a still very present disease that affects 
many women, men and children here 

in Palm Beach County. I am proud to 
support Compass’ mission to diminish 
stereotypes by challenging long-standing 
misconceptions.“

This show is open to the public. Tick-
ets are $25 and should be purchased in 
advance by visiting www.broadwaydivas.
eventbrite.com or by calling 627-3111. 
Tickets include the show, one compli-
mentary cocktail or refreshment, diva 
bites and one goody bag. 

The 40,000-square-foot European spa 
blends stunning surroundings, lavish 
amenities, impeccable service and more 
than 100 transforming treatments. The 
“Waters of the World” mineral pools 
have healing properties, according to the 
spa. The spa also features a full-service 
beauty salon. Recently the spa under-
went a renovation with all new furnish-
ings out by the Waters of the Worlds 
mineral healing pools. 

Compass Group provides a safe space 
for HIV testing and case management 
services. The community will find a safe, 
comfortable, confidential, non-clinical 
setting in which they will get accurate, 
non-judgmental services through volun-
teer based counseling, testing and link-
age program, according to the statement. 
The agency’s rapid HIV testing program 
utilizes testing technology that is proven 
to be the most accurate and yields the 
fastest results. In collaboration with the 
Palm Beach County Health Department, 
Compass hosts monthly vaccinations 
and STD testing services in their center.

In the past two years, Compass has 
provided 3,022 HIV tests and educated 
more than 15,000 people, the statement 
said. ■
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In moments of weakness and imper-
fection, lids can give way to coffee that 
sloshes chins and  splatters hands, laps, 
shirts, blouses, with something steamy 
and stain-y. Improperly applied and man-
aged, they can perform the dreaded pop-
off, an aerial dance above the cup that 
opens a hot flood below.           

Regardless, persons of every stripe will 
keep coming for them. Most will miss a 
perkier subplot: disposable coffee cup 
lids as narrators for the great American 
story of ingenuity and opportunity, of 
copy-and-steal, of effort and failure and 
try-try-again. 

As design historian (and lid-collector) 
Phil Patton puts it, “Coffee lids show the 
whole vast machinery of modern culture, 
material engineering, marketing, adver-
tising and design.” And, he might add, of 
consuming and discarding. 

These seemingly humble lids, archi-
tects and lid-collectors Louise Harpman 
and Scott Specht contend in a much-
copied column from the online magazine 
Cabinet, are avatars of an ever-more-
mobile America.  

“The true efflorescence in drink-
through lid design and production can 
be traced to the 1980s,” they write, “when 
we, as a culture, decided that it was 
important, even necessary, to be able to 
walk, or drive, or commute while drink-
ing hot liquids.” 

Many lids are made and marketed by 
giants in the container industry, such as 
Dixie and Dart and Solo and Sweetheart, 
others by thin-margin “short liners.” Best 
estimates count their distribution in the 
U.S. at a billion-and-a-half each year, and 
growing. 

Here at Dunkin’ Donuts, just now, a 
front counterman proffers a small regular 
coffee — one cream, one sugar — in a 
thick paper cup under a thin plastic lid. 
In design terms, the lid looks (and acts) 
pre-historic: a pull-tab that rips up the 
lid’s plastic edge unevenly, a concept 
that dates back to Alan Frank’s tear-able 
plastic vented lid of 1967. Phil Patton calls 
this one “the hide or oxhide,” because its 
pattern mimics the stretched skin of an 
animal.  

Not far away, at McDonald’s, a small 
black coffee in a hard Styrofoam cup 
showcases a more revolutionary lid, of 
a variety called the Dome, with an outer 
rim snapping onto the cup mouth and an 
inner raised disk tilting up to the drinker. 
Properly secured, it seems almost fail-
safe and very handy: no tearing, just 
an upraised tab on the very top, easily 
thumbed up with one hand (creating a 
generous opening for the guzzle) and 
pushed into a small well, where it lodges 
with a secure click.

Besides a small downward pinprick 
(as a vent), it shows two — DECAF and 
OTHER — and a little triangle with an 
exclamation point followed, in English 
and Spanish, by CAUTION I’M HOT.

McDonald’s had more reason than 
most to issue the warning and to invent 
a better lid. In 1992, retired clerk and 
grandmother Stella Liebeck rode through 
one of their drive-thru’s in Albuquerque 
with her grandson at the wheel and tried 
to pull the fairly primitive white lid off 
her cup of coffee. She was holding it 
between her knees, pulling the far edge 
of the lid toward her. The lid popped 
off, and hot coffee spilled between her 
legs, sending her to the hospital for eight 
days with burns that demanded skin 
grafts and abrasion. When McDonald’s 
offered compensation of only $800 and 
refused other offers to settle, she sued 
for an amount to cover her medical bills; 
famously, the jury awarded her $20,000 
for that and punitive damages of $2.7 
million, about the profit from two days 
of coffee sales at McDonald’s nationwide 

(the award was eventually reduced, and 
the parties settled for something less 
than $600,000). A national debate ensued 
about inflated damage awards and also 

about scalding hot coffee. For takeout 
cup makers and vendors, better design 
with a social conscience jumped onto the 
radar.  

At Starbucks, another kind of social 
conscience shows. So does the practical 
side. Even in the midst nationally of his 
company’s gentle encouragement — in 

LIDS
From page 1

Jack Clements designs the Solo Traveler, 

created a well for lips and promoted drinking 

from the lid, not the cup; its dome design 

lifted the face away from the heat and made 

room for the foamy cream of lattes and 

other gourmet coffees, and a button-and-

well anchored the loose opener. Curator 

Paola Antonelli thought so much of the 

Solo Traveler that she included it among 

“Humble Masterpieces” in her 2004 

show at the Museum of Modern Art 

in New York, alongside Post-It notes, 

paperclips and Band-Aids.

1986
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h e International Polo Club is one of three i nalists 
competing for the Providencia Tourism Award.

Please scan this QR code and VOTE today on your phone!

h e esteemed Providencia Tourism Award is given by the Palm Beach County Convention and Visitors Bureau 

annually to a local business, organization, or individual who is making an extraordinary contribution to the 

vitality and prosperity of Palm Beach County as a desirable tourist destination.

Your Vote Counts! h ank You!
To vote from your computer, go to PalmBeachPost.com/Providencia.
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the form of a permanent cup and cap 
— to reuse and recycle, at 10-cents-off 
per fill, the counterman at this Jupiter 
Starbucks still tops a small dark roast 
to-go with a thin white plastic lid famous 
among the faithful: the Solo Traveler.

Designed by Jack Clements in 1986, the 
Solo Traveler created a well for lips and 
promoted drinking from the lid, not the 
cup; its dome design lifted the face away 
from the heat and made room for the 
foamy cream of lattes and other gourmet 
coffees, and a button-and-well anchored 
the loose opener.

Curator Paola Antonelli thought so 
much of the Solo Traveler that she 
included it among “Humble Masterpiec-
es” in her 2004 show at the Museum of 
Modern Art in New York, alongside Post-
It notes, paperclips and Band-Aids.

This carries the throwaway lid into art 
and engineering, into problem-solving, 
into the vast and sometimes contentious 
arena of patents and dreams of fame and 
wealth, into the heroic lunacy of human 
creation. 

Coffee cup lids pose a set of design 
concerns detailed by Harpman and 
Specht: “mouth comfort, splash reduc-
tion, friction fit, mating engagement and 
one-handed activation,” a list that also 
draws a wink at coffee’s almost erotic 
stimulation.

In the chemistry between coffee lids 
and consumers, most users see some-
thing more basic. People want their 
throwaway cups to imitate the china or 
ceramic kind. They want their coffee 
at sipping distance, in a nice even flow, 
directly from the vessel.

They also want it ON THE GO. Design 
historian Phil Patton says this: “As early 
as (18th century French writer Alexis) De 
Toqueville, foreign observers noted our 
national obsessions with mobility and 

caffeine.” Take-out cups and lids, he says, 
promote both. 

But why so many kinds — especially 
the white flat ones — that look so much 
alike? Well, Mr. Patton says, the closer 
you look, the more differences you 
see. And they aren’t all super-
ficial. The greater force that 
feeds the invention is 
improvement.

More secure, better-
balanced, easier-to-han-
dle or to fit in a vehicle’s 
cup-holder, better flow 
in the sipping, any tiny 
advance becomes an 
excuse for a fresh design, a 
possible patent or trademark, 

an aggressive sales or advertising cam-
paign. 

A few stand out.
Architects Harpman and Specht and 

Mr. Patton and writer Nicola Twilley 
showcase some of the best in their col-
lections and writing. They start with Roy 
Irvin Stubblefield’s “Cap for Drinking 
Glasses,” patented in 1935. In the ‘70s, 
Patrick T. Boyle added the pre-scored 
tear-tab, and, in 1975, Walter Elfert and 
James Scruggs pioneered the fold-back 
attachable tab, the “peel-and-lock.”

What the evolving cup lid has abetted, 
both admirers and critics suggest, is an 
increasingly faster-paced, chase-about, 
gas-burning and errand-running 
and suburban scattershot culture, 
based as much as anything 
on the movement, consump-
tion and disposal of material 
things.

Though global, a mantra of 
invent-and-make-and-get-and-
use-and-dispose might seem 
particularly American. Take-out 
coffee and the mentality it fuels 
may have spread worldwide, in 
the mix of trade and cultures, 
but the documenters like to 
point out that some civilizations 

still don’t 

get it. 
Harpman and Specht tell of a friend 

who went looking for a “French style” 
coffee lid in Paris. No luck. “On her last 
day,” they relate, “she went to a café 
and said, in her halting French, that she 
would like her coffee à emporter, or ‘to 
go.’ The waitress shrugged in response 
and gave her the coffee in a porcelain 
cup. ‘Go with it,’ she said, ‘but bring back 
the cup.’”  ■
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Lid patents require problem-solving.



Juno Beach chooses design with hearts to remember 9/11
BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

Sept. 11, 2001.
It is a day that no one can forget.
And because no one can forget, com-

munities across the nation have created 
monuments to that terrible day in which 
thousands died at the hands of terror-
ists.

Juno Beach is no exception.
The Town Council voted April 10 

to select West Palm Beach artist Mark 
Fuller’s design for the “Juno Beach 
Reflection on 9/11” to be built at Town 
Center, at Ocean Drive and Celestial 
Way.

It was one of two design proposals 
submitted.

Mr. Fuller’s design calls for a reflec-
tive monument that incorporates the 
shape of a heart.

Four birds, which represent the four 
airplanes used in the attacks, soar heav-
enward through the heart, reminding 
viewers of the lives that were lost on 
those planes. The base of the piece is 
reminiscent of the World Trade Center’s 
twin towers.

“I was impressed with his symbol-
ism, and his reference to things that 
were components of the event and the 
structure,” Juno Beach Vice Mayor Bill 
Greene said of Mr. Fuller’s design.

The reflective qualities of the steel 
shell of the piece also were attractive 
to Vice Mayor Greene, a metallurgical 
engineer by profession who has lived in 
Juno Beach since 1988.

There were practical reasons for 
selecting this design.

“It’s a very small site and I think what 
Mark proposed will fit best at this site,” 

said council member 
Jim Lyons. 

The other design 
proposal, by artist Sue 
Lampert, incorporat-
ed a celestial sphere 
that integrated an existing art project 
on the site, and reminded visitors of the 
town’s ties to the old Celestial Railroad. 

The project’s cost was capped by the 
town at $50,000; it will be paid for with 
private donations.

But regardless of the financial cost, 
the sculpture will offer a place of reflec-
tion for local people with ties that day to 
New York and Boston.

“So many people are from the North-
east in Juno Beach,” said Mr. Lyons. 
“They’re from the New York, New Jer-
sey, Massachusetts area. I think they all 
have been affected in some way.”

According to the town, local citizens 
lost loved ones in terrorist attacks, were 
stranded far from home in the aftermath 
of the attacks or aided in rescue efforts.

This monument will remind people 

of not only what was lost, but America’s 
resilience in the face of a national trag-
edy.

“It’s made to be unifying and uplift-
ing, and that’s a good thing for a com-
munity to be focusing on,” said Vice 
Mayor Greene. “As you know, we’re a 
small and patriotic proud town. That’s 
the American way. … That’s what makes 
up the backbone of our community.” ■
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The 9/11 memorial design, by West Palm Beach artist Mark Fuller, incorporates a heart and four birds representing 
the four airplanes.

Lyons

Greene
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WOMEN’S HEALTH PANEL 10:30 a.m. – 12 noon

Women’s Health Issues
Susan Poncy, MD
Board Certified, Gynecology, 
Medical Director, Women’s Health Program

Advances in Gynecologic Surgery
Donna Pinelli, MD
Board Certified, Gynecologic Oncology, 
Medical Director, Frank E. & Mary D. Walsh 
Robotic Surgery Program

As a woman, you take care of others first, often neglecting your own health. 
Join us for a morning that is all about you.

Saturday, April 27, 2013 | 9 a.m. – 12 noon
Raso Education Center, Clarke Auditorium

Continental Breakfast Served

Women’s 
Works: 
 Tools for a   
 Healthier You

WOMEN’S HEALTH FAIR 9 a.m. – 10:30 a.m.
Important information about:

  Assessment Program

  

Cathy Drourr, MD
Board Certified, Internal Medicine

Dawn Sherling, MD 
Board Certified, Internal Medicine

1210 S. Old Dixie Hwy. | Jupiter, FL 33458 | (561) 263-2234
Recipient of the HealthGrades 

“America’s 50 Best” AwardTM for 

three years in a row (2011-2013)

Women’s Works is a collaboration between da Vinci® Surgery and the Office on Women’s Health, 
who partner with hospitals to raise awareness about women’s health issues. To learn more about Jupiter Medical Center’s 

Women’s Health Program, visit jupitermed.com/womenshealth or call (561) 263-3861.

*Cost is $20 and includes Cholesterol, HDL, 
Triglycerides with calculated LDL, Glucose, BP and BMI.

Palm Beach Gardens Concert Band 
to perform “The Typewriter” 

SPECIAL TO FLORIDA WEEKLY

When the Palm Beach Gardens 
Concert Band takes the stage at the 
Eissey Campus Theatre on Wednes-
day, April 24, the audience will 
be treated to a concert that has 
“something for everyone.” Conduc-
tor Randy Sonntag has prepared an 
evening designed to showcase the 
versatility of his 65 musicians.

One of the highlights will be a 
performance of Leroy Anderson’s 
comic composition “The Type-
writer,” featuring percussionist Eric 

Rucker using an antique typewriter 
coordinated with the band. Other 
musical treats include favorite songs 
by Tony Bennett, classic TV themes, 
and movie themes by John Williams.

The Band will also be performing 
some favorite marches, a ragtime 
number and a Paso Doble. And, in a 
salute to the band’s classical roots, 
Mr. Sonntag has prepared a read-
ing of “Carnival of the Animals” by 
Saint-Saens and a performance of 
the Richard Strauss “Horn Concerto 
#1” featuring talented soloist Nikki 
LaBonte, who is a senior at the Drey-

foos School of the Arts.
At previous concerts this sea-

son, the band’s avid fans have been 
contributing to a scholarship fund 
named “Friends of the Band.” At the 
April 24 concert Mr. Sonntag will 
use a portion of that fund to publicly 
award scholarships to young stu-
dents to further their musical educa-
tion over the summer.

Tickets for the concert are $15 each 
and students under 18 are admitted 
free. For tickets call the Eissey Cam-
pus Theatre box office at 207-5900 to 
reserve tickets in advance. ■

COURTESY 

PHOTO

Percussionist 
Eric Rucker 
will play the 
typewriter in 
– you guessed 
it – Leroy 
Anderson’s 
comic 
composition, 
“The 
Typewriter.”



Before you buy� call and get the facts!

We offer Professional Installation and Honest, Fair Pricing

All About Blinds
17 Years Serving Palm Beach County

Visit our Showroom: MON–FRI 8:30AM – 4:30PM, SAT by Appointment

CALL 561-844-0019 
FOR YOUR FREE IN-HOME ESTIMATE

        
www.allaboutblindspb.com

Need New
Window
Coverings?

Nothing says “elegant” quite
like Hunter Douglas.

Save $100 off your next Hunter Douglas
purchase of $1000 or more!

Hunter Douglas window fashions offer a variety of choices in
privacy and light control, along with endless decorating
possibilities in fabric, texture, color, style and specialty
hardware systems. We pride ourselves on the exceptional
quality of our window fashions as well as their durability,
incredibly easy maintenance and superior energy efficiency.

Nothing says “elegant” quite
like Hunter Douglas.

Save $100 off your next Hunter Douglas
purchase of $1000 or more!

Florida State League  

Great Baseball Action!
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May the force 
be with you...

Join us for a night of sci-fi fun, 

as we welcome the 

501st Everglades Squad 

to Roger Dean Stadium. 

Come get your picture taken 

with the characters from the 

Star Wars saga. 

           there will be special 

Star Wars promotions, trivia, 

contests and more.  

Special Star Wars novelty items

 will also be available for purchase.  

Plus,

For tickets, call Ticket Master 

at (800) 745-3000 or visit 

www.RogerDeanStadium.com.  

For more information, 

call Roger Dean Stadium 

at (561) 775-1818.

Jupiter Hammerheads 
~vs~

Palm Beach Cardinals

APRIL 27th 6:35pm

Kid’s Area

Rescue Vehicles

Fitness Activities

FAMILIES FIRST DAYFAMILIES FIRST DAY

at the KOOL 105.5 Wine Garden both 
days, and from 3 p.m. to 5 p.m. each after-
noon, KOOL 105.5 personalities Mo and 
Sally will be on-hand for complimentary 
wine tastings. 

In a Kid Zone, budding gardeners will 
be entertained with crafts, games, educa-
tional programs and gifts to be planted at 
home. 

For the Flowers and Gardens Kids Art 
Contest, more than 500 local elementary 
school students have created artwork 
themed around the event and all submis-
sions will be on display at the pavilion at 
Centre Court.   

In the Garden Market, vendors will 
sell items for garden and outdoor 
spaces, and there will be artists exhib-
iting floral-themed artwork and wear-
able art. 

“There will be a great kids and sports 
activity area in Downtown Park. In Cen-

tre Court and along the Boulevard we’re 
going to have gardens and displays and 
booths set up throughout the property,” 
Mr. Rumsey said. “We’re moving all those 
large gardens into Centre Court and down 
the Boulevard.”

The event can be inspiring.
“I always get ideas every year when we 

do this. I love seeing what all the land-
scapers and gardeners do when they are 
here. As much of a brown thumb as I have 
I try to take some of it home with me,” Mr. 
Rumsey said. ■

BLOOM
From page 1

>> What: Downtown in Bloom
>> When: 11 a.m.-8 p.m. April 27; 11 a.m.-6 

p.m. April 28
>> Where: Downtown at the Gardens, 11701 

Lake Victoria Gardens Ave., Palm Beach 
Gardens

>> Cost: Admission is free
>> Info: 340-1600 or downtownatthegardens.

com
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Not all hospices are the same…

As a nonproit hospice, our compassionate care

is based on your needs and comfort.

   Our hospice care allows you to...

• Stay in your own home

• Continue seeing your doctor

• Continue medications and 
   treatments that ensure comfort

Expert Medical Care
 Emotional Support • Spiritual Care

Music Therapy • Grief Support

Palm Beach County
Referrals & Admissions

561.227.5140 •  hpbc.com

Broward County
Referrals & Admissions

954.267.3840 •  hobc.org

Paw Prints at PGA Commons
to benefit Big Dog Ranch

SPECIAL TO FLORIDA WEEKLY

Meet pets who need a home, get 
information about pet care and have fun 
at Paw Prints, a pet adoption event at 
PGA Commons in Palm Beach Gardens. 
The event, featuring Big Dog Ranch and 
other area rescues, is 11 a.m. to 3 p.m. on 
April 20.

Guests will have the opportunity 
to meet and adopt some of the many 
homeless pets in Palm Beach County. 
A variety of pet care providers will 
offer special discounts, giveaways, and 
incentives; share important infor-
mation about the best care 
for your pet, including low-
cost services for vaccines, 
microchips, and spay/
neuter surgeries; and 
answer any questions 
you may have. Big Dog 
Ranch Rescue will be 
offering on-site micro-
chip implantation and reg-
istrations for only $10.

The local pet food bank, 
Kibblez of Love, will be conduct-
ing a pet food drive and donations of 
dog and cat food and treats will be col-
lected. The Kibblez of Love program 
is intended to assist families who have 
fallen upon difficult financial times by 
providing them with pet food and finan-

cially assisting with spay and neuter 
surgeries, if needed.

A “King and Queen of Spring” doggie 
parade and costume contest, hosted by 
celebrity guest Emily Pantelides, will 
be held at 2 p.m. Registration for the 
contest will take place at Le Posh Pup 
for $10 per pet, with proceeds benefiting 
Big Dog Ranch Rescue. Mini pet spas, 
pet artists, pet sitters, veterinarians, 
and low-cost clinics will also be on-site, 
as well as live music, prizes, and much 
more.

Admission is free and open to the 
public. Friendly and well-

behaved dogs on leashes are 
welcome. No retractable 

leashes, please.
For more details 

about this event, see 
pgacommons.com or 
bdrr.org. ■

Palm Beach Gardens hospital
offers new heart procedure

SPECIAL TO FLORIDA WEEKLY

Palm Beach Gardens Medical Center 
is now offering Transcatheter Aortic 
Valve replacement (TAVR), which the 
hospital said is a revolutionary new 
heart procedure. TAVR is an advanced 
minimally invasive 
treatment option 
for patients suf-
fering from severe 
aortic stenosis, the 
hospital said in 
a prepared state-
ment. Some patients 
may not be candi-
dates for traditional 
treatments, such as 
open-heart surgery. The TAVR proce-
dure offers them a new option.

“At The Heart Institute at Palm Beach 
Gardens Medical Center, we were the 
first hospital in Palm Beach County and 
the Treasure Coast to perform open-
heart surgery, so it is certainly fitting 
that our hospital and physicians would 
bring the TAVR procedure to our com-
munity,” said Chief Executive Officer 
of Palm Beach Gardens Medical Center 
Larry Coomes. “Our hospital has always 
been on the forefront for cardiac care 
and we want to offer patients, who have 
been considered inoperable or high risk, 
new hope with the TAVR procedure.”

Severe aortic stenosis is a very serious 
heart condition. Many patients are not 
treated because they are deemed inop-
erable for surgery, have not received a 
definitive diagnosis or because they 
delay or decline the procedure for a 
variety of reasons.  Patients who do 
not receive an aortic valve replacement 
(AVR) have no effective, long-term 
treatment option to prevent or delay 
their disease progression. Without it, 
severe symptomatic aortic stenosis is 
life-threatening — studies indicate that 
50 percent of patients will not survive 
more than an average of two years after 
the onset of symptoms.

The Edwards SAPIEN Transcatheter 
Heart Valve is approved by the U.S. 
Food and Drug Administration (FDA) as 
a therapy for patients with severe symp-
tomatic native aortic valve stenosis who 
have been determined by a heart team, 
which includes an experienced car-

diac surgeon and 
cardiologist, to be 
inoperable or high 
risk for open-chest 
surgery to replace 
their diseased aortic 
heart valve. Patients 
who are candidates 
for this procedure 
must not have other 
co-existing condi-

tions that would prevent them from 
experiencing the expected benefit from 
fixing their aortic stenosis.

This procedure enables the placement 
of a balloon-expandable heart valve into 
the body with a tube-based delivery sys-
tem (catheter). The valve is designed to 
replace a patient’s diseased native aor-
tic valve without traditional open-chest 
surgery and while the heart continues 
to beat — avoiding the need to stop the 
patient’s heart and connect them to a 
heart-lung machine which temporarily 
takes over the function of the heart and 
the patient’s breathing during surgery 
(cardiopulmonary bypass).

For both inoperable and high-risk 
patients, the valve is approved to be 
delivered with the RetroFlex 3 Deliv-
ery System through an artery accessed 
through an incision in the leg (trans-
femoral procedure). For high-risk 
patients who do not have appropriate 
access through their leg artery, the valve 
is approved to be delivered with the 
Ascendra Delivery System via an inci-
sion between the ribs and then through 
the bottom end of the heart called the 
apex (transapical procedure).

To learn more or for a screening to 
see if you may be a candidate for the 
TAVR procedure, call 799-5417. ■

FLORIDA WEEKLY    WEEK OF APRIL 18-24, 2013    A13



www.FITESHA
561.655.6570

101 N. County Rd., Palm Beach

NEW LISTING

PALOMA
Nearly 4,000 SF in this two-story 5BR/4BA
home on lakefront lot with southern exposure.
Bonus game room. Close to shopping and dining.
Web ID 2953 $5,500K/Mo.

288 NEWHAVEN BLVD.
One-story Abacoa courtyard home
with screened patio.  3BR/2.5BA,
2-car garage. Neutral interior pallet.
Web ID 2972 $375K 

BANYAN ESTATES DRIVE
Two 1 acre lots in gated North Palm Beach
community, Seminole Landing. Build your estate
home on 1 or combined lots. Beach access.
Web ID 139 $1.6M & Web ID 136 $1.7M

PAULA WITTMANN   561.373.2666

SUSAN HEMMES  561.222.8560

LYNN WARREN  561.346.3906 GARY LITTLE   561.309.6379

70 CELESTIAL WAY #212
Take advantage of this rare opportunity. Complex
sits directly on Juno Beach. With 1,725 SF, this
spacious 3BR/2BA end unit is filled with light
and has a garden view. Web ID 2981 $365K

DEBBIE DYTRYCH  561.373.4758 
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SHAVELL.com
561.694.6550

11237 US Hy 1, North Palm Beach

.

.

Linda Bright
561.629.4995

lbright@fiteshavell.com

114 PLAYA RIENTA
Exquisite 4BR/6.5BA custom estate. Professionally decorated, accessories
included. Every imaginable upgrade added to this model home. 
Web ID 2618 $1,899,995 Fully Furnished

165 REMO PLACE
Welcoming 5BR/5.2BA, 5,100 SF expanded Florencia model plus bonus room. Situated in private cul-de-sac on rare .41 acre expansive lot.  Every imaginable upgrade
added to this welcoming home offering the finest details. All landscaping outside has been upgraded. Very close to the spectacular club house to enjoy Mirasol's Country
Club lifestyle with full luxury spa and fitness center. Sports membership with golf privileges available. Web ID 2970 $1.65M

159 REMO PLACE
Exceptional 4BR/4.5BA Amante Model with the finest
architectural details. 3-car garage. Full Golf Equity Membership
available. Web ID 2873 $1.65M

136 TRANQUILLA DRIVE
Enjoy stunning lake views throughout this 3BR/3.2BA home
with open floor plan. Serene outdoor paradise is perfect for
relaxing and entertaining. Web ID 2928 $575K

UNDER CONTRACT

MIRASOL

NEW LISTING - OVERSIZED LOT

OPEN HOUSE - SUNDAY, APRIL 21 - 2PM-4PM

BEAUTIFUL WATER VIEWSUNDER CONTRACT

227 VIA PALACIO
Brand new custom Casa Bella 4BR/5.5BA. Breathtaking,
open private preserve views. Gourmet kitchen. Full Golf
Equity Membership available. Web ID 2894 $1.995M
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Oceanfest 
Sports, Arts &  Music

Join us in celebrating our environmental treasures and 

Juno Beach’s long standing true outdoor enjoyment! 

561-316-0869
www.oceanfestjuno.com

JUNO BEACH
Ocean Drive

April 27-28 2013

  10:00am – 6:00pm

       

Mother-daughter relationships can be volatile, even in adulthood

Sandra knew something was up. Her 
daughter’s tone was too sweet and too 
friendly. Jana asked Sandra how the 
Lady’s Day golf tournament went. Jana 
never showed any interest in her moth-
er’s golf or social activities. Not one iota. 

Jana cut right to the chase. She asked 
Sandra if she would fly from Florida to 
New Jersey for a week to baby-sit. These 
were the worst possible dates Jana could 
have requested. When Sandra asked if 
Jana’s back-up babysitter might be avail-
able to fill in, an argument erupted.

Jana blasted her mother. “You are the 
most selfish, heartless mother out there. 
All that matters to you is your golf, 
bridge and country club friends.” Jana’s 
accusations cut Sandra to the core. Her 
head was pounding. “That’s not true. You 
and your family are the most important 
thing in the world to me. Don’t your 
dare call me selfish. I worked my whole 
life. I was always there for you. If I want 
to enjoy myself at this stage I shouldn’t 
have to apologize to anyone.” 

The harder Sandra tried to defend 
her position, the angrier her daughter 
became. 

Some of us are blessed to have com-

fortable, mature, mutually respectful 
relationships with our children. Others 
of us may wince knowingly at the above 
story because overwhelming feelings of 
hurt, frustration and guilt have perme-
ated our relationships, even as our chil-
dren mature and have families of their 
own. We may feel so guilty and upset 
that the relationships have become so 
contentious that we lose sight of what’s 
fair and appropriate.

Many of us have difficulty defining 
the role we seek to have in our children’s 
lives — determining what’s healthy 
and mutually beneficial — and at what 
expense. Stepping back to consider why 
these important relationships may have 
careened off balance and what our true 
role is in the mix can be complicated and 
confusing. Some of us mistakenly believe 
it’s our duty to be at our children’s beck 
and call. We may be inclined to drop any-
thing in our lives, to our own detriment, 
when our adult children ask for assis-
tance. We worry that “saying no” may be 
our undoing. And, sadly, in the process 
we may undermine our children’s matu-
rity and self-reliance.

But, let’s be clear. Much of the time, 
we elect to be with our children and 
grandchildren because these relation-
ships are cherished bonds we truly enjoy. 
Knowing we make a true difference in 
their lives is a great source of gratifica-
tion and pride. Upon retirement, many 
of us look forward to finally having the 
time to enjoy our extended families in 

ways we might not have when we were 
overextended with work and household 
responsibilities. We may elect to cancel 
or rearrange activities because family 
responsibilities take a higher priority.

But what happens when we feel ambiv-
alent and insecure about the role we play 
in our children’s lives? What if our chil-
dren are critical and blame us for letting 
them down despite our perceived best 
efforts? We may have spent a lifetime 
evaluating their moods and accomplish-
ments as a measure of our worth. Under-
standably, we may become defensive in 
the face of their upset. If they are angry 
or disagree with us, somehow, we may 
believe we have failed as parents.

We may have different levels of com-
fort about speaking up when we know 
we may be disappointing loved ones. We 
should make decisions by choice, not 
because we’re told what’s expected of us.

Importantly, we should consider the 
way we are treated by loved ones. It’s not 
unreasonable to expect appreciation and 
a heartfelt “thank you” from those we 
love. In the example above, Sandra was 
so consumed by guilt that she tolerated 
abusive behavior; defending herself to 
no avail. The conflict between the two of 
them was clearly not a new one. 

It’s not uncommon for retirees to 
question the value of their leisure activi-
ties after they have left a rewarding 
career. Sandra may be ambivalent about 
the importance of how she spends her 
time post-retirement. When Jana treats 

her mother’s retired life with disdain, she 
has clearly triggered a sensitive sore spot 
in her mother’s psyche. 

When the two women are locked in 
a critical, escalating spiral of emotion, 
they miss an important opportunity to 
remain close and to support each other 
at transitional times of their lives. They 
end up arguing about superficialities and 
lose the chance to speak openly about 
important concerns and fears.

What might have happened had San-
dra stepped away from the animosity and 
said to her daughter in a very clear way?

“Jana, you and your family are very 
important to me. Retirement has been 
a very complicated time for me, and 
I’m doing my best to find activities and 
friendships that feel gratifying. I can 
imagine you have feelings if my choices 
get in the way of shared family time. 
However, when we get into these angry 
arguments it’s hard for me to think clear-
ly and to remain supportive.” 

Clearly, Sandra and Jana have been 
caught up in a negative cycle that has 
kept them both feeling misunderstood 
and frustrated. If Sandra asserts she is 
unwilling to remain in these hurtful con-
versations, she will have taken an impor-
tant step to clarify a boundary of accept-
able behavior. But more importantly, if 
she and her daughter approach each 
other non-defensively, and without judg-
ment, they may open channels to sharing 
more personal concerns, and to carving a 
richer, more rewarding bond. ■

HEALTHY LIVING
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lindaLIPSHUTZ
llipshutz@floridaweekly.com
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Bed
Bath
Yacht
Home Décor
Exquisite Gifts
Custom Embroidery
Personalized Service

B d

Smart, stylish &embroidered!

Gallery Square South
380 Tequesta Drive | Tequesta, FL 33469

561.743.5249 | www.finelinensfl.com
South Florida’s Finest Linen Boutique

www.envyofpalmbeach.com

376 Tequesta Dr.

Gallery Square South

Tequesta

561.744.9700

Clothing
Accessories

Gifts

New Location

St. Mary’s continues strong legacy of trauma and stroke care

If you receive a major traumatic inju-
ry, your chances of survival improve 
greatly if you receive definitive treat-
ment in the first 60 minutes. 

The same concept applies to strokes; 
stroke patients who receive treatment in 
the first hour have the best chance for 
surviving and preventing disability

Dr. Donald Trunkey, an academic 
trauma surgeon, calls this the Three R 
Rule: “Getting the right patient to the 
right place at the right time.” 

This means that more severely 
injured patients may be taken past a 
hospital with an emergency department 
to reach a trauma or stroke center. 

In northern Palm Beach County, St. 
Mary’s Medical Center proudly offers a 
higher level of emergent care. 

Since 1991, St. Mary’s Medical Center 
has served as a Florida Department of 
Health Level II Trauma Center, a state-
designated Pediatric Trauma Referral 
Center and a state-designated Brain and 
Spinal Cord Acute Care Injury Center. 

With more than 20 years of experi-
ence as a trauma center, St. Mary’s has 
brought together experts in nursing, 
trauma surgery, neurosurgery, ortho-
pedic surgery and other specialties to 
manage the most complicated injuries.

In addition to the Trauma Center, St. 
Mary’s Medical center is one of the 21 
hospitals in Florida, and one of only two 
in Palm Beach County, designated as a 

Comprehensive Stroke Center by the 
Florida Agency of Healthcare Admin-
istration. 

What is a Trauma Center?
Trauma centers have the specially 

trained medical personnel along with 
advanced diagnostic and treatment 
equipment needed to treat people with 
the most severe injuries. 

Trauma centers are classified by the 
level of care they provide: Level IV 
(lowest) to Level I (highest). 

Both Level I and Level II trauma 
centers offer the immediate availability 
of trauma surgeons, anesthesiologists, 
physician specialists, nurses, and resus-

citation equipment that are needed to 
treat critically injured patients. 

Advanced Care: Trauma
Twenty-four hours a day, as many 

as 16 medical staff specialties must be 
available within the hospital or on-call 
and able to reach the hospital within a 
certain timeframe. 

These specialties may include:
• Trauma surgery

• Anesthesiology

• Orthopedic surgery

• Thoracic (chest) surgery

• Neurosurgery

• Ophthalmology

• Cardiac surgery

• Critical care medicine

• Radiology

These physicians complete trauma 
education and other continuing educa-
tion programs. 

Nurses and other health care per-
sonnel in a trauma center also receive 
advanced training to care for the most 
critically injured patients. 

Hospitals with trauma center des-
ignations also offer advanced surgical 
capabilities and critical care units that 
provide constant treatment and moni-
toring of severely injured patients. 

The Trauma Center at St. Mary’s 
takes pride in its Trauma After-Care 
Clinic, providing specialized care with 
a dedicated team of trauma surgeons, 
nurse practitioners, and registered nurs-
es. 

The patients are followed in the trau-
ma clinic until they reach maximum 
medical improvement, and are released 

from care by the trauma surgeon. 

Advanced Care: Stroke
The multidisciplinary team at the 

Comprehensive Stroke Center at St. 
Mary’s has received specialized training 
in acute and ongoing management of 
stroke patient and caregiver needs. 

The team is comprised of interven-
tional neurologist, ER physicians; ICU, 
Step Down Unit, telemetry and rehab, 
nursing, lab, nutrition, pharmacy, phy-
sicial, occupational and speech therapy, 
quality; radiology and respiratory; and 
special procedures.

The stroke team strives to provide 
quality care in the management of 
stroke patients throughout the continu-
um of care along with patient and family 
education for management of secondary 
risk factors and stroke prevention.

The Comprehensive Stroke and Trau-
ma Centers at St. Mary’s are two of 
many critical services the hospital has 
added over the course of its 75-year his-
tory. Although more than seven decades 
have passed, St. Mary’s vision is still the 
same. 

The hospital looks forward to grow-
ing and working to keep St. Mary’s 
Medical Center one of the best health-
care facilities in South Florida.

To learn more about the trauma cen-
ter at St. Mary’s Medical Center, visit 
www.stmarysmc.com/trauma. 

We also invite you to join us for our 
75th Anniversary Mass, celebrated by 
the Most Reverend Gerald M. Barbarito, 
Bishop of Palm Beach, on Monday, April 
29, at 10:30 a.m. at St. Ann’s Catholic 
Church, 310 N Olive Ave, West Palm 
Beach. Call 882-9100 to RSVP or learn 
more. ■

davideCARBONE

CEO, St. Mary’s Medical Center



We all want our kids to grow up and 
maintain fiscal security. There are at 
least two things that all parents should 
do in order to ensure that our children 
can succeed financially. 

First, parents need to train their 
children in money attitudes, values, 
behaviors and skills. Second, parents 
can make appropriate arrangements 
for the disposition of their estate and 
gifting to adult children. 

These money issues are bookends, 
as the first issue applies to parenting 
in the early years of children’s lives 
and the latter issue applies to parent-
ing when children are adults. In both 
instances, the parent is at the helm and 
making decisions of great import. 

Priorities in child rearing might 
include raising independent children 
with positive characters and healthy 
bodies who are on lifelong paths, using 
their talents to become productive 
members of a family and society. Your 
unique list of child rearing goals might 
be more extensive and might include 
spiritual formation as the number one 
priority. 

If those generic goals resonate as 
true, then where does money fit into 
the equation? While it is integral in 
accomplishing each of the child-rear-
ing goals, money is frequently only 
indirectly addressed by parents in the 
years before high school graduation. 
It is more explicitly addressed after 
high school graduation, when getting a 

job, going to college or tandem work/
college are steps that very much force 
a child’s transition into the money 
world.

When children are young (in for-
mative years before the ages of 8 to 
10), they observe parental actions and 
either adopt them as their own or, 
to varying degrees, reject parental 
behaviors. It is generally not wise 
for parents to expect healthy money 
behaviors in children unless they have 
demonstrated the same healthy behav-
iors they wish to see (e.g. strong work 
ethic, accountability, wise investing, 
saving for college education, saving 
for retirement, charitable giving, main-
taining household records, reasonable 
personal consumption, etc.).

Parents with children still at sweet 
spot ages (i.e., when parents’ coun-
sel is not summarily dismissed) com-
mit large amounts of time to teach-
ing skills like driving, cooking, play-
ing sports, etc. Why not add money 
training to that must-learn list? Then, 
money training would be elevated from 
peripheral and incidental to important 
and intentional. 

Beyond a specific set of money 
skills that parents should impart, par-
ents can make talking about money 
issues a “safe” experience, a learning 
experience, thus enabling their chil-
dren to, one day, have the same types 
of positive money conversations with 
their spouse, business partners, room-
mates, etc. So even if you can’t teach 
all the money skills that your child 
needs, you can still make the topic of 
money positive rather than negative. 

Even if a parent works at teaching 
fiscal prudence, there’s no guarantee 
his child will follow his lead. Teenage 

and early adult years often bring kids 
into rebellion or know-it-all status. 
Regardless, the parent will have ful-
filled his or her role to teach respon-
sible money behavior. Though a child 
strays, it might be that the child will, 
one day, about-face and embrace child-
hood training. 

Another critical issue and respon-
sibility that falls on parents at a time 
when children are generally consid-
ered to be adults is deciding when to 
cut off financial support and gifting 
to children while the parents are alive 
and how to dispose of their estate upon 
their death. 

It is normative in our society for 
parental support to end or be great-
ly diminished after education of the 
child, either post high school or col-
lege. However, there is an alternative 
to that post-education jettison into 
financial independence. Parents could 
require their children to contribute 
to their expenses by working part- or 
full-time during their school years, 
especially their college years. These 
working children might gain greater 
self-reliance/self-confidence and live-
out good money behaviors, as a dollar 
earned is an entirely different than a 
dollar received as a gift. 

Some parents prefer to control their 
children even in adulthood, using 
money to maintain this control. Others 
set self-reliance and financial indepen-
dence as goals for children and they 
know they must let their children toil, 
fail, fret and suffer to reach these goals. 
If a child’s journey becomes too emo-
tionally straining, parents often move 
into a role of “helping” their adult chil-
dren, which becomes “help” at every 
opportunity. Pretty soon, children run 

to parents when times get tough. 
Inheritances are an enormous sub-

ject to be covered in greater depth at a 
later time. One aspect, relevant to chil-
dren becoming financially indepen-
dent is preparing your child for han-
dling an inheritance as well as abstain-
ing in all or in part from disclosing 
your inheritance plans for them so that 
they are forced to develop financially 
successful and independent lives. 

If you do promise the entirety of 
your estate to your children, then be 
prepared for them to feel it is their 
de facto entitlement. Such promis-
es might also translate into children 
assessing your retirement spending, 
your giving to a spouse in a re-mar-
riage, your need to gift to them prior 
to death, etc. 

Money training begins at an early 
age and responsible parents will find 
that they are still training their chil-
dren even in their sunset years. 

These are my opinions offered as a 
platform for you (and your spouse) to 
consider. ■

— Jeannette Showalter, CFA, is 
a commodities broker with World-
wide Futures Systems, 239-571-8896. 
For midweek commentaries, write to 
showalter@wwfsystems.com.

— There is a substantial risk of 
loss in trading futures and options on 
futures contracts. Past performance is 
not indicative of future results. This 
article is provided for informational 
purposes only. No statement in this 
article should be construed as a rec-
ommendation to buy/sell a futures/
options contract or to provide invest-
ment advice.

MONEY & INVESTING

Train your children early about money

jeannetteSHOWALTER, CFA

showalter@wwfsystems.com

Billions of dollars set to transfer to Florida charities in coming decade

Community foundations are a nation-
al network of public charities about 
to come of age. A gigantic transfer 
of wealth is underway that creates an 
unprecedented opportunity to build 
permanent sources for charitable giv-
ing for thousands of communities. The 
timing is fortuitous. The decimation 
of grant capital from among public 
and private sources has prompted a 
scramble for new sources of giving. But 
this windfall of wealth is more than a 
one-time deal: It is an opportunity to 
establish a new source of giving that is 
locally controlled, benefits hometown 
charities, and provides revenue streams 
in perpetuity to address changing chari-
table needs. Because community foun-
dations are all about philanthropy loyal 
to geographic place, they are positioned 
to help communities take care of their 
own. 

That’s especially important now when 
so many charities are caught between a 
rock and a hard place because of the 
declining resources and rising needs. 
It’s taken almost a century for the ger-
mination of this hometown capacity 
to come into full flower. It all began in 

Cleveland in 1914 with the founding of 
the Cleveland Foundation by Frederick 
Goff.

Goff’s idea caught on swiftly in major 
urban areas. But it took another 60 
years before community foundations 
took root on the Main Streets of small 
towns. People assumed there wasn’t 
enough wealth in low centers of popu-
lation to make a community foundation 
worthwhile. The alternative became the 
annual fund drive. Contributions were 
galvanized and multiplied community-
wide to create a pot of money to distrib-
ute among charities serving local needs. 

But running in place year after year 
has diminishing returns. Incentives 
remained high to expand the philan-
thropic menu for donors and establish 
permanent sources of funding in Amer-
ica’s smaller communities. Community 
foundations were overwhelmingly the 
strategy of choice. These public chari-
ties can, over time, aggregate a deep 
well of charitable capital to focus on 
specific communities of place and inter-
est. Their appeal is undeniable.

Today, there are more than 700 com-
munity foundations nationwide, and 
about 30 scattered throughout the 
state of Florida. Many of these institu-
tions define their service across mul-
tiple counties so their expanse is broad 
enough to accommodate an economy 
of scale that can provide communities 
the tools they need to serve donors who 
want to give back, give locally, and most 
importantly, leave a permanent legacy 

for the benefit of the communities they 
love.  

This is especially important now 
because of the immense transfer of 
wealth already begun that some are 
estimating could reach as much as $322 
billion in the next 10 years. The source 
of this manna is not limited to the usual 
suspects located in Florida’s high wealth 
conclaves — Palm Beach, Wellington, 
Boca Raton, Fisher Island and beyond. 
It also includes the major holdings of 
timberland, mining and agribusiness 
interests spread broadly across the state 
that will also change hands.  

Florida Philanthropic Network (FPN), 
a statewide membership network of 
corporate giving programs, family foun-
dations, independent foundations and 
nearly all of the state’s community 
foundations, will soon release the first 
state-wide assessment of this tsunami 
of wealth changing hands over the next 
50 years. Their goal is to alert and edu-
cate the state’s nonprofits so they get 
ready to take advantage of this literal, 
once-in-a-lifetime opportunity. FPN’s 
community foundation membership is 
at the vanguard of FPN’s communica-
tions effort to locally disseminate the 
research because community founda-
tions are close to the ground and the 
nonprofits and donors that are at the 
core of any philanthropic partnership. 

FPN’s work on this study began 
almost two years ago, at which time I 
served as the chair of FPN’s commu-
nity foundation leadership team. Several 

community foundations jointly funded 
the FPN project with the expectation 
that the data could be a well-spring 
for educating communities about the 
importance of philanthropy and chari-
table giving to the state’s future; and to 
build awareness within the charitable 
sector of this huge opportunity. So how 
huge is “huge”? 

Consider this: The Center for Rural 
Entrepreneurship, the agency commis-
sioned by FPN to do the research, fore-
casts a wealth transfer scenario totaling 
about $75 trillion in the United States 
from 2010 through 2060. 

If a “giveback” goal was achieved 
during that time of only 5 percent of the 
total, when fully capitalized, $3.8 trillion 
in new community endowments would 
generate $200 billion annually in new 
grant distributions nationwide. At this 
scale, even a small piece ends up look-
ing like an overflowing plateful. When 
the charitable sector is at the table 
and hungry for support, that’s welcome 
news. ■

—Leslie Lilly is a native Floridian and 
the immediate past President and CEO 
of the Community Foundation for Palm 
Beach and Martin County. Her profes-
sional career spans more than 25 years 
in the charitable sector, leading major 
philanthropic institutions in the South 
and rural Appalachia. She resides with 
her family and pugs in Jupiter. Email her 
at llilly15@gmail.com and follow Lilly 
on Twitter @llilly15. 

leslieLILLY
llilly15@gmail.com
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Carls Patio, Florida’s large outdoor and 
patio furniture retail group, has opened a 
new store in Palm Beach Gardens, across 
from the Centre Court in Downtown at 
the Gardens. 

The new store offers an expansive array 
of fine outdoor and patio furniture collec-
tions, dining sets, and unique pillows, 
tableware, cooking grills and other acces-
sories — all representing Carls Patio’s 
latest concept designs for outdoor living 
and entertaining.

The company’s 10th retail location, 
this newest Carls Patio store will feature 
the most innovative outdoor furniture 
and patio furniture designs on the mar-
ket, including upscale outdoor furniture 
brands such as Woodard, Lloyd/Flan-
ders, Les Jardin, and Fifth & Shore, the 
company’s signature brand, according to 
a prepared statement. Also featured will 
be Carls Patio’s growing array of acces-
sories sourced domestically and around 
the world.

 “For more than two decades, Carls 
Patio has been at the forefront of help-
ing Florida residents entertain and relax 
outdoors in our wonderful climate,” said 
company president Paul Otowchits, in the 
statement. “We are continuing to evolve 
with new categories in addition to our 
core outdoor furniture collections.  This 
store is designed to deliver all aspects of 
Florida outdoor living — furniture, grill-
ing, accessories and mood lighting.”  

Said Jeffrey Berman, partner of Ber-
man Enterprises, the property manager 
of Downtown at the Gardens, “We are 
thrilled to welcome Florida’s premier 
patio furniture store, Carls Patio, to 
Downtown at the Gardens. Though Carls 
Patio is a large format store at over 11,000 
feet, their superior customer service and 
attention to detail make Carls Patio feel 
like an intimate boutique and an ideal 
addition to Downtown’s merchandise 
mix of local and national retailers.” 

Carls Patio was launched in 1993. The 
company owns 10 patio furniture loca-
tions across south Florida, including 
stores in Boca Raton, Naples, Fort Lau-
derdale, Miami, Fort Myers, North Miami 
Beach, Sarasota and Palm Beach Gardens. 

Rated as one of the top five outdoor furni-
ture store chains each year for the past 15 
years by the Casual Furniture Magazine, 
Carls Patio also operates patiofurniture.
com, a leading new patio furniture e-com-
merce website. 

The company was recently acquired 
by a new ownership group that includes 
its president, Paul Otowchits, a 19-year 
veteran of Carls Patio. 

For more information, see carls-patio.
com. Downtown at the Gardens is at 11701 
Lake Victoria Gardens Ave., Palm Beach 
Gardens. ■

Carls Patio opens new store in Downtown at the Gardens

COURTESY PHOTO

Carls offers upscale furniture lines at its new 
store in the Gardens. A ribbon-cutting was set 
for April 18.

Ambiance Dance Studio opens in West Palm Beach

Ambiance Dance Studio recently 
opened in West Palm Beach and provides 
instruction for students of all ages, in a 
wide variety of dance styles. From ele-
gant ballroom and fiery hot Latin danc-
es to Zumba fitness classes, Ambiance 
offers it all in its 2,500-square-foot studio, 
located at 1023 North Dixie Highway, the 
studio says in a prepared statement. 

Students have many options to choose 
from. Ambiance offers private lessons, 
group classes and social parties, as well 
as fun getaways, competition and per-
formance showcases. Whether you are 
new to dancing or an advanced student, 
Ambiance offers a variety of levels of 
group classes. From the waltz, foxtrot 
and tango to rumba, the cha-cha and 
salsa, classes are set up so that dancers 
learn at the pace they feel most com-

fortable with. 
The studio is open Monday through 

Friday from 1 p.m. to 10 p.m. for lessons.
The owners are Isabelle Pailleret and 

Camilo Febus, who have been in the 
dance industry for more than 15 years. 
Ms. Pailleret received her bachelor’s of 
fine arts in dance performance from 
Shenandoah University and has been 
dancing, teaching and choreographing 
for more than 20 years in a wide variety 

of styles. Mr. Febus is passionate about 
dancing and has the key to making any-
one feel comfortable on the dance floor. 
He has brought his skills to Florida from 
New York, the studio said in the state-
ment. 

The studio will host a grand opening 
celebration on Friday, May 10 at 8 p.m. 
RSVP or find more information by call-
ing 249-2068 or see ambiancedancestu-
dio.com by May 6. ■
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Leafy madness reflected in 1800s artwork

Most people have heard about the bout 
of “Tulipmania” that spread through the 
Netherlands in the 17th century, but few 
know about “Pteridomania,” or fern mad-
ness. In the 19th century, ferns were part 
of a popular health regimen. People would 
go into the woods to hunt for ferns or to 
study nature. It was good exercise for 
body and soul. People from all levels of 
society joined in searching for new variet-
ies of ferns they could record, plant or dry 
and put in albums. The many varieties of 
ferns were soon featured on porcelains 
and iron garden furniture, and in paint-
ings and interior decors. Green majolica 
plates shaped like fern leaves, iron bench-
es by Coalbrookdale and children’s toy 
porcelain dishes by Ridgways were deco-
rated with ferns. The madness continued 
into the 1880s, but even today ferns are 
popular house and garden plants. More 
than 10 varieties are offered in new mail-
order garden catalogs, and even more can 
be found in nurseries in cities with a fern-
friendly climate. It would be easy to find 
decorative examples of Pteridomania and 
form a collection today.

Q: I’m 92 years old and am trying to get 
rid of some old possessions. A copy of the 
April 20, 1865, Philadelphia Inquirer has 
been in my family for ages. The front page 

has several articles about President Abra-
ham Lincoln’s funeral. There are drawings 
(not photographs) of the funeral car and 
coffin. I’d like to sell it but don’t know the 
value. Can you help?

A: Newspapers 
covering the death 
of President Lin-
coln are collectible. 
The value of old 
newspapers var-
ies, depending on 
the importance of 
the historical event 
covered as well as 
condition and rarity. 
A front-page article 
with graphic art is 
more important than 
articles on inside 
pages or those with-
out pictures. Before 
photography was commonly used, illustra-
tions were made from woodcuts. Some 
newspapers that are old but don’t cover 
significant events sell for under $10, while 
newer papers covering important events 
can sell for hundreds of dollars. Old news-
papers become yellow and crumble if not 
stored properly, but newspapers printed 
on paper made from rag linen, common 
before 1876, don’t deteriorate as quickly as 
those made on modern paper. Newspapers 
should be stored flat and away from light, 
heat and moisture. Don’t store them in 
the attic or basement. Newspapers with 
stories about Lincoln have sold in recent 
years for $10 to a few hundred dollars, 
depending on condition and content.

Q: I was given an antique secretary, but 
the desk section is locked and I have no 
key. How can I open it without ruining 
the lock?

A: Don’t try 
to pick the lock. 
Call a few profes-
sional locksmiths 
and find one who 
is comfortable 
working with an 
antique lock. You 
will find someone 
who can open it 
safely.

Q: My old 
creamer is marked 
with the outline 
of what looks 
like Ohio and 
the words “Leigh 
Ware by Leigh Pot-

ters, Inc., U.S.A.” inside. Underneath that it 
reads, “Patent applied for, warranted 22K 
gold.” Is this worth anything?

A: Leigh Potters was in business in 
Alliance, Ohio, from 1926 to 1931. The com-
pany’s mark is outlined by the shape of the 
state of Ohio. Leigh Potters made dinner-
ware, kitchenware and decorative art ware. 
Your creamer is part of a set of dishes and 
has a low value if it’s not partnered with the 
sugar bowl. Price: under $20.

Q: Can you give me any information 
about a “John Bull” chess set made in India? 
The elaborate carved ivory pieces are Brit-
ish soldiers versus Indian Raj soldiers. I 
never see them for sale on the Internet.

A: Sets like yours usually are referred to 
as “John Company” sets because that was 
the nickname for the British East India Co. 
The origins of the game of chess can be 
traced to India before the sixth century, 
and the game continues to be very popu-
lar there. During the British Raj (British 
rule) from 1858 to 1947, many sets with 
ivory pieces — some elaborate and some 
simple — were made. The value of yours 
depends on how elaborately it was carved 
and what condition the pieces are in. Sets 
that predate 1989 can sell for very high 
prices. That’s the year a worldwide ban 
on the sale of ivory was implemented. But 
you won’t see the sets for sale on eBay. It 
will not allow the sale of any ivory on its 
site. If you want to sell, contact a reputable 
auction house that sells on land.

Tip: For best results, schedule your 
house sale at the beginning or middle of 
the month (near paydays), but not during 
holiday weekends. ■

— Terry Kovel answers as many ques-
tions as possible through the column. By 
sending a letter with a question, you give 
full permission for use in the column or 
any other Kovel forum. Names, addresses 
or email addresses will not be published. 
We cannot guarantee the return of any 
photograph, but if a stamped envelope 
is included, we will try. The volume of 
mail makes personal answers or apprais-
als impossible. Write to Kovels, (Florida 
Weekly), King Features Syndicate, 300 W. 
57th St., New York, NY 10019.

KOVEL: ANTIQUES
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news@floridaweekly.com
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Ferns were 
often pictured 
on expensive 
pieces of glass 
or ceramics in 
the mid-1800s. 
This Stevens & 
Williams purple 
mother-of-pearl 
glass vase, with 
a gilt fern pattern 
called Pompeian 
Swirl, sold for $920 
at a 2012 Early’s 
Auction in Milton, 
Ohio.

Clubhouse at Jupiter Country 
Club under construction

SPECIAL TO FLORIDA WEEKLY

Toll Brothers has broken ground on 
its clubhouse at Jupiter Country Club.

“Toll Brothers not only designs 
beautiful homes and country clubs, 
but also creates a sense of community 
— this is what makes the start of the 
clubhouse especially significant,” said 
David Richey, president of Toll Golf, 
the Golf and Country Club Division of 
Toll Brothers, in a prepared statement. 
“We are excited to soon offer the full 
Toll Brothers lifestyle to our residents, 
complete with abundant clubhouse 
amenities.”

The Grand Clubhouse will be sur-
rounded by a picturesque, 18-hole Greg 
Norman Signature Golf Course, and 
will feature a 72-seat dining room with 
a bar, grille and lounge, as well as a 
24-seat private dining area and cov-
ered outdoor patio. Men’s and wom-
en’s locker rooms will include wooden 

lockers, flat screen TVs, private show-
er suites, and an adjoining card room 
where guests can relax after a round 
of golf. Additionally, a golf shop will 
showcase the latest equipment and 
apparel.

Designed by Douglas Root Archi-
tects in Boca Raton, the clubhouse will 
feature Tuscan-style appointments and 
interiors by Image Design of Atlanta. 
The clubhouse is scheduled to open in 
spring 2014.

In addition to the new clubhouse, 
Jupiter Country Club features a 
12,000-square-foot Sports and Social 
Club with a state-of-the-art health and 
fitness center, resort-style swimming 
pools, lighted clay tennis courts, mas-
sage room, locker facilities and indoor/
outdoor casual dining.

The sales office for Jupiter Country 
Club is at 126 Rosalia Court in Jupiter. 
For more information call 743-7900 or 
see jupitercountryclub.com. ■

COURTESY RENDERING

The clubhouse at Jupiter Country Club will feature a 72-seat dining room, covered patio 
and a golf shop, among other amenities.

Canadians play big role
in Florida market rebound

SPECIAL TO FLORIDA WEEKLY

According to a report by BMO Finan-
cial Group, Florida’s housing market is 
on the rebound and Canadian snow-
birds are play-
ing an impor-
tant role in its 
recovery.

“ B e y o n d 
the obvious 
attraction of 
great weather 
and beauti-
ful beaches, 
there are two 
factors that 
make Florida 
real estate 
an especially 
good value for 
Ca n a d i a n s ,” 
says Jack Ablin, BMO’s chief invest-
ment officer, in a statement from the 
Florida Association of Realtors. “The 
first is that… the median priced home 
in Florida is nearly half than that in 
Canada. At the same time, the Cana-
dian dollar is trading nearly 10 percent 
above ‘fair’ value versus the U.S. dollar, 
arming snowbird shoppers with extra 
buying power.”

Reported findings
■ There is growing demand for 

from foreign buyers, most notably 
Canadians.

■ Canada is Florida’s No. 1 source 
of foreign tourists and foreign buy-
ers of real estate. In 2010, Canadians 
accounted for 36 percent of all real 
estate purchases by foreigners.

■ More than 500,000 Canadians cur-
rently own property in Florida.

■ A BMO report from 2012 found 16 
percent of Canadians would consider 
buying a home south of the border.

■ Of those considering property 
in the U.S. in 2012, 56 percent would 

do so to gain a vacation or secondary 
property; 44 percent cited affordability 
as a motivation; 29 percent viewed a 
U.S. home purchase as a long-term 
investment.

Where they’re buying
The report outlines the key geog-

raphies in Florida where Canadians 
currently own real estate, based on a 
study by the National Association of 
Realtors. They include:

■ Sarasota-Bradenton-Venice 
(17 percent)

■ Orlando-Kissimmee (13 percent)
■ Miami-Fort Lauderdale-Palm 

Beach (13 percent)
■ Cape Coral-Fort Myers (9 per-

cent)
■ Tampa-St. Petersburg (9 percent)
■ Naples-Marco Island (9 percent)
■ Other areas (30 percent) ■
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Electric chastity belt
To counter the now-well-publicized 

culture of rape in India, three engineers 
in Chennai said in March that they are 
about to send to the market women’s anti-
rape lingerie, which will provide both a 
stun-gun-sized blast of electricity against 
an aggressor and a messaging system 
sending GPS location to family members 

and the police about an attack in progress. 
After the wearer engages a switch, anyone 
touching the fitted garment will, said one 
developer, get “the shock of his life” (even 
though the garment’s skin side would be 
insulated). The only marketing holdup, 
according to a March report in The Indian 
Express, is finding a washable fabric. ■

Compelling explanations
In March, Washington state Rep. Ed 

Orcutt, apparently upset that bicyclists 
use the state’s roads without paying the 
state gasoline tax for highway mainte-
nance, proposed a 5 percent tax on bicy-
cles that cost more than $500, pointing 
out that bicyclists impose environmen-
tal costs as well. Since carbon dioxide 

is a major greenhouse gas, he wrote 
one constituent (and reported in the 
Huffington Post in March), bike riders’ 
“increased heart rate and respiration” 
over car drivers creates additional pol-
lution. (Days later, he apologized for the 
suggestion that bicyclists actually were 
worse for the environment than cars.) ■

Perspective  
Transportation Security Administration 

rules protect passengers against previ-
ously employed terrorist strategies, such 
as shoe bombs, but as congressional tes-
timony has noted over the past several 
years, the perimeter security at airports is 
shockingly weak. 

“For all the money and attention that in-
airport screening gets,” wrote Slate.com in 
February, “the back doors to airports are, 
comparatively, wide open — and people 

go through them all the time.” Perim-
eter breaches in recent years astonished 
officials at major airports in Charlotte, 
N.C.; Philadelphia; Atlanta; and New York 
City (mentioned in News of the Weird 
last year, recounting how a dripping-wet 
jetskiier who broke down next to JFK 
airport climbed the perimeter fence and 
made his way past its brand-new “detec-
tion” system, and was inside the Delta 
terminal before he was finally noticed). ■
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Cultural Council lunch with Paige Rense, Architectural Digest editor emeritus 

and founder of Bon Appetit

Big Dog Ranch Rescue gets an energy makeover from FPL 

1 3
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2

 1 . Lauree Simmons, president of Big Dog Ranch Rescue
 2 . Lauree Simmons, Joe Mello, Sue Park, Max Macon, Emily Pantelides, 
   Tim Moore, Christie Dubois, Curt Percy, Marjorie Geringer
 3. Residents of the ranch taking a break

 4. Ranch residents check out the workers
 5. Bruce Riley, Sam Ramos, George Matos, Marc Joseph, Sue Park, Joe Mello, Meg Weinberger, Curt Percy, Lauree  
   Simmons, Emily Pantelides, Tim Moore, Christie Dubois, Ed Adams, Marjorie Geringer, Max Macon, Ann Gerwig
6.  Ed Adams and Marty Welch of Optimum Comfort Cooling working on the ranch

 1 . Bobbi Horwich, Debbie Calabria and Nancy Telese
 2 . Nancy Bourne and Susan Fine
 3. Paige Rense, Susan Lloyd and Rena Blades

 4. Virginia Roll and Sue Grunke
 5. Daryn Kirchfeld, Steven Maklansky and Stacey Hallberg
 6. Andrea Stark and Regine Diamond
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Northern Palm Beach County chapter of American Business Women’s Association meeting
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 1 . Teresa Merwin, Kate Merwin
 2 . Tao Kadlec
 3. Sharon Maupin
 4. Tina Ravel
 5. Rebecca Ott

 6. Michelle Cavanaugh Donn
 7. Elizabeth Kusuk
 8. Jan Peterson
 9. Karen Dooley
10. Darlene Bucar

11. Joanne Ryan, Lynn Acierno
12.   Pat Key
13. Lois Margolin
14. Janice Kuhns

JOHN SESSA/FLORIDA WEEKLY

FLORIDA WEEKLY NETWORKING
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This professionally designed estate 
home is situated on an oversized corner 
lot in the desirable Valencia communi-
ty. With 5,284 square feet under air, this 
five-bedroom 4.5-bath home is located 
at 142 Segovia in Jupiter. 

The spacious floor plan is compli-
mented by the finest interior details 
creating a casually elegant home. Bra-
zilian cherry hardwood floors are fea-

tured throughout the first floor and lead 
to the private ground-floor master suite 
and newly renovated master bath. 

The gourmet kitchen includes cherry 
cabinets, granite countertops, stainless-
steel appliances and a beautiful tumble 
stone inlay over the cook top. The large 
island is designed as a gathering spot 
and perfect for casual dining. 

Upstairs, four spacious guest suites 
open to a loft area. With an expansive 
rear yard, this home has the best of 

outdoor living spaces with a large free-
form pool complete with spa and swim-
out lounge area. 

The lush landscaping creates a tropi-
cal escape adding to the private outdoor 
living space. 

The southern exposure makes out-
door enjoyment a year-round option 
with a covered lanai that includes a 
summer kitchen. 

Valencia is Abacoa’s only custom 
built neighborhood with pool, club-

house and professionally appointed 
gym complete with spin bikes and ket-
tle bells. 

The community green is the site of 
many neighborhood events and athletic 
pursuits such as jogging and biking. 

The home is available for immediate 
occupancy and is listed by Platinum 
Properties at $1,175,000. 

The agent is Michele Kukla, 561-
707-4496. For more information see 
142segoviaway.canbeyours.com. ■

Spaciously elegant in Abacoa’s Valencia
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4BR, 3.5BA in Juno Beach

MLS #R3323715
$1,250,000

3BR, 2.5BA in River Bridge

MLS #R3251808
$235,000

Waterfront Lot 

MLS #R3323286
$365,000

Treasure Cove

3BR, 2.5BA in Jupiter

 MLS #R3294271
$500,000

Fox Run

2BR, 2.5BA in Juno Beach

MLS #R3279767
$440,000

The Brigadoon

6BR, 5.5BA

MLS #R3286093
$1,250,000

San Michele

Featured Listings
River Bridge Juno Beach



30 Year 
Fixed Rate
3.375%
0 Points

3.503 Apr

15 Year 
Fixed Rate
2.750%
0 Points

2.978 Apr

10 Year 
Fixed Rate
2.625%
0 Points

2.957 Apr

7/1 Jumbo
ARM
3.125

0 Points
3.048 APR

30 Year 
Fixed Jumbo

3.875%
0 Points

3.937 Apr
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WEST PALM BEACH- 101 LOFTS CONDO

JUPITER-RIVERBEND

  

UNFURNISHED ANNUAL:  $1,500
CALL: FRANK LEO – 561-601-0224CALL:  DEBBIE ARCARO  561-371-2968

N
E
W

 

Gorgeous wide lake view!!! Single story 
Sabatello build home with one of the best 
views in PGA. Spacious light and bright. Roof 
was replaced about 5 years ago. Great split 
bedroom floor plan. View of the lake from the 
master bedroom, living room, family room 

and guest bedroom.   $499,000

Immaculate townhouse in Riverbend, Tequesta. 
Gated community with Fazio designed golf course 
(equity included in ownership). Light, bright and 
great golf views. Community offers all amenities 

and varied social activities.. 
 $79,500

CALL: HELEN GOLISCH 561-371-7433CALL:  DEBBIE ARCARO 561-371-2968

FURNISHED ANNUAL  $2,300/MO
FURNISHED SEASONAL  $4,500/MO

Spacious 1 bedroom, 1.5 bath condo with loft.  
Spectacular floor to ceiling window view of 
the Intracoastal. Loft includes bedroom, glass 
balcony with view to living room below, master 
bath and dressing area. Main floor with large 

kitchen.

Professionally decorated, completely remolded, 
very exquisite town home. All new furnishings. 
Quality upgrades throughout. Large screened 
patio. Tenant pays 11% tax. $200 exit cleaning 
fee, $100 Windermere app. fee, $50 credit 

check & $99 comp. fee.   

Networking during the slow summer results 
in an easy, multi-million dollar sale 

Referrals in any business are very 
important. They create a successful 
environment for anyone trying to grow 
and maintain their business. In real 
estate, it is not just referrals from cli-
ents, but relationships with other bro-
kers within the community and other 
areas are just as important.

When the market slows down in the 
late summer months, I have traveled 
to other areas to visit certain proper-
ties and take advantage of networking 
with other realtors in that area. Last 
summer I spent some time in South 
Beach getting to know a few brokers and 
condominium communities such as the 
St. Regis and One South Ocean. At the 
time, the market was having an influx 
of Brazilian and Mexican clients who 
were purchasing. A group of us from 
my office at Fite Shavell & Associates 
toured the buildings and spent the day 
with the brokers who represented the 
developers. 

Since that time, the Brazilian cli-
ents have been even more prevalent in 
Miami and are now beginning to look 
farther north in Fort Lauderdale and 
the Palm Beaches. Three weeks ago I 
received a call from one of the brokers 

I met with in Miami. We had kept in 
touch over the season with updates 
on the market and happenings in Palm 
Beach and Miami. She said she had a 
Brazilian client looking for an area that 
was not as busy as Miami and wanted 
a sense of community with amenities. 
They would be coming in town on 
a Friday, leaving on Sunday and 
were interested in buying a prop-
erty for up to $4 million.

Looking forward to it, I selected 
eight homes in three different areas 
to show them and previewed the 
properties prior to their arrival. 
I met them at the Breakers Hotel 
on Friday morning and we drove 
directly to the first community. On 
the way, they explained to me that 
they had a very large extended fam-
ily and would need several areas to 
accommodate all guests and fam-
ily members for the three to six 
months they would be spending in 
the area.

We toured the property and they 
viewed several homes at different 
price points. We then toured the 
amenities and ate lunch. During 
lunch, the buyers relayed to me that 
they loved the community but none 
of the homes that were available 
had enough space in their price point to 
accommodate their family and they way 
they entertain.

I recalled when we were viewing the 
homes that there was a large home with 
five bedrooms they really seemed to 

like and then a smaller home with three 
bedrooms next door that was also avail-
able. They did not see the smaller home, 
so after lunch we went and looked at 
both the smaller and larger home next 
door to one another. They decided that 
they would purchase both homes — one 

for themselves and the other for their 
guests. This way, the guests were far 
enough away but still close to be able 
to enjoy one another’s company. This 
worked so well that we never even 
looked at the other communities.

We went back to the sales center, 
which had both homes for sale fully 
furnished, ready to move in. Their offer 
was accepted by Sunday and they will 
be closing at the end of May. They were 
able to negotiate a better deal, as well, 
since it will be a cash transaction and 

they purchased the two homes from 
one builder with a total sales price 
of just more than $4,500,000.

This almost seemed too easy. A 
family spends one morning looking 
at homes, purchases two and will 
be closing in six weeks. But this is 
what happened and the family is 
extremely pleased. 

The profile of the typical Bra-
zilian buyer is somewhat different 
from the buyers I had. Sixty percent 
of Brazilian buyers want to be in a 
city and purchase a condominium. 
My buyers are similar to most as 80 
percent of Brazilian buyers pay cash 
and spend three to six months of the 
year in the home. Most Brazilians 
buying in South Florida are buying 
in Miami and Fort Lauderdale. 

Had I not made the connection 
to the Miami brokers, I would have 
never met this client. I am hoping 
that this will be a continued rela-
tionship with continued success. ■

— Heather Purucker Bretzlaff is a 
broker and Realtor Associate at Fite 
Shavell & Associates. She can be 
reached at 722- 6136, or at hbretzlaff@
fiteshavell.com.

w

heather
PURUCKER BRETZLAFF
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   Investment is completely secured by real estate

   Short term investment with 12% RETURN!

   Invest with cash or roll over IRA/401k funds

   Find out how your earnings could be TAX FREE!

   10+ years of local real estate investment experience

Investment Opportunity with South Florida�s 

Top Real Estate Investment Company

1(800) 508-8141    www.InvestCamCorp.com
CamCorp Holdings, LLC � 5644 Corporate Way, West Palm Beach, FL 33407



Recipients of the 2012 Ritz Carlton Residences® Singer Island Power Broker Award

 

For more information on these Great Buys and Next Season�s Rentals, email us at 

Info@WalkerRealEstateGroup.com

www.WalkerRealEstateGroup.com

Martinique WT201 2BR/3.5BA 
Unique completely renovated unit with 
spectacular large private terrace.  A must 
see!   $,440,000
Jeannie Walker –  561-889-6734

Martinique WT803 3BR/4.5BA 

Beautiful views, 2 parking spaces and 

a cabana.   NOW 699,000 
Jeannie Walker – 561-889-6734

Martinique WT2302 
3BR/4BA on the coveted SE corner. 

Impact glass.     $899,000
Jeannie Walker – 561-889-6734

Frenchman’s Reserve 
2BR/2.5BA- Rolls Royce of Cham-

bord with luxurious upgrades 

including elevator.   $789,000
Kathy Miller – 561-601-9927

Martinique ET504 2BR/3.5BA 

Coveted SW corner unit with breath-

taking views of ocean and ICW. All 

window impact glass.  $579,000 
Jeannie Walker – 561-889-6734

Marina Grande 2007 
2BR/2.5BA Gorgeous ocean & ICW 

views. Fully furnished. Turnkey.                     
$679,000
Amy Wunderlich - 561-644-4212

Sanctuary 4BR/2.5BA with updated 
bathrooms.  Spacious, bright pool home 
on premium and private preserve lot. De-
sirable PBG gated community with low 
HOA. $500,000

Sharon Keller – 561-714-3284

Jupiter 2BR/2BA home in great 

community with no HOA.  Large 

corner lot with room to park a boat. 

Must see!    $195 ,000
Myra Alexander 561-267-0700

Beach Front 1601 3BR/3.5BA 

Direct ocean with magnifi cent 

views and marble fl oors through-

out.  $1,499,000
    Jeannie Walker – 561-889-6734

Cote D’ Azur 2-1403 
2BR/2BA Remodeled with new 

kitchen,granite,appliances . Views 

of ocean & ICW.    $295,000
Joan Tucker 561-531-9647   

NEW LISTING!

Oak Harbour 3BR/3BA Rare direct 

ICW courtyard home with (2) 40’Boat 

Slips.  $1,499,000
Jeannie Walker – 561-889-6734

REDUCED

WATERFRONT

Beachfront 703 3BR/3.5BA 

Spectacular direct ocean & ICW 

view. Marble fl oors.  $899,000
Jeannie Walker – 561-889-6734

NEW LISTING!

Info@WalkerRealEstateGroup.com

561.328.7536
www.WalkerRealEstateGroup.com

Yacht Harbour 110 
2BR/2BA  Waterfront.  Bring your boat 

and enjoy casual Florida living. 28’ 

boat slip avail for rent from associa-

tion. $139,000 Jeannie Walker 
– 561-889-6734

Martinique WT2304  
2BR/3.5BA Amazing Views of ocean 

& ICW. Coveted SE corner on 23rd 

fl oor.   $600,000                                 
     Jeannie Walker 561-889-6734

Beach Front PH 2002 
4BR/4.5BA Penthouse with over 

4,000 Sq ft. of living space. Upgrades 

plus poolside Cabana.  $2,150,000 
Jeannie Walker – 561-889-6734    

NEW LISTING!

NEW LISTING!

NEW LISTING!

NEW LISTING!

NEW LISTING!

UNDER 

CONTRACT

Representing Singer Island�s Finest Condominiums

Ritz 1904B: 2BR/2.5BA + Den, 1920 SF - $1,525,000 NEW

Ritz 1102B: 3BR/3.5BA + FR, 2660 SF - $1,595,000 Under Contr.

Ritz 601A: 3BR/3.5BA + Den, 3605 SF - $1,950,000 Under Contr.

Ritz 2001B: 3BR/3.5BA + Den 3035 SF- $1,750,000  Under Contr.

The Walker Real Estate Group has sold over 
$12 Million in the last Four months at the 
Ritz Carlton Residences, Singer Island!

Ritz Carlton Residences, Singer Island Ritz Carlton Seasonal 
& Annual Rentals

Ritz 1104A: SOLD
Ritz 1804A:  SOLD
Ritz 1101B:  SOLD
Ritz 801B:  SOLD

Ritz 1605B:  SOLD
Ritz 1805B:  SOLD
Ritz 1506B:  SOLD
Ritz 1106B:  SOLD

Ritz 704A:  SOLD

Ritz 1001A: SOLD

Ritz 1904A: 3BR/3.5BA 

Ritz 1903A: 3BR/3.5BA 

Ritz 1704A: 3BR/3.5BA 

Ritz 1603A: 3BR/3.5BA 

Ritz 801A: 3BR/3.5BA 

Ritz 601A: 3BR/3.5BA 

Ritz 303A: 3BR/3.5BA 

Ritz 302A: 3BR/3.5BA 

Ritz 2503B: 2BR/3BA 

Ritz 1805B: 2BR/2.5BA 

Ritz 1605B: 2BR/2.5BA 

Ritz 1506B: 2BR/2.5BA 

Ritz 1502B: 3BR/3.5BA 

Ritz 1206B: 2BR/2.5BA 

Ritz 1003B: 2BR/3.5BA 

Ritz 1102B: 3BR/3.5BA 

Ritz 1106B: 2BR/2.5BA 

Ritz 902B: 3BR/3.5BA 

Ritz 606B: 2BR/2.5BA 

Ritz 1105B: 2BR/2.5BA 

Ritz 801B: 3BR/3.5BA 
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Man-hunting? Try Costco
Our relationship expert says the store 
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“42” is a 3
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A GUIDE TO THE ARTS & ENTERTAINMENT SCENEWEEK OF APRIL 18-24, 2013

Wade McCollum gets a work-
out every night when he glams 
it up in “Priscilla Queen of the 
Desert.”

The show, which has been 
touring nationally, stops in West 
Palm Beach from April 23-28 for 
a run at the Kravis Center.

And the cast doesn’t stop danc-
ing and singing. 

It can be exhausting, but right 
now the actor is simply happy to 
be in Florida.

“I’m just pulling up to a beach 
and we’re just so freaking excit-
ed,” he said by phone from Miami 
Beach during the show’s run in 
Miami.

He has had a career in regional 
theater — he counts the Emcee in 
“Cabaret” among his credits — as 
well as television and indie films.

“Priscilla” promises a fun romp 
for performers, audiences alike

QUEEN OF 
THE KRAVIS
QUEEN OF 
THE KRAVIS

BY SCOTT SIMMONS

ssimmons@floridaweekly.com

SEE “PRISCILLA,” B4 w

COURTESY PHOTOS

Wade McCollum, Bryan West, Scott Willis and the company in the number “Colour My World” in “Priscilla Queen of the Desert.”

Wade McCollum as Mitzi (left), Scott Willis as Ber-
nadette and Bryan West as Felicia in the “I Love the 
Nightlife” sequence of “Priscilla.”

The name comes from a catchphrase of 
cartoon character Yosemite Sam.

But expect something more melodic 
than that from The Smithereens when 
they play a free show April 21 at the 
Meyer Amphitheatre in downtown West 
Palm Beach.

You may remember the band from its 
1980s and ’90s heyday, when its members 
turned out such hits as “Especially for 
You,” “Blood and Roses,” “A Girl Like 
You” and “Behind the Wall of Sleep.”

This band has been at it 33 years, and 

singer/guitarist Pat DiNizio said what 
pleases him most is staying true to The 
Smithereens’ sound.

“We work really hard at preserving the 
original sound of the band,” he said by 
phone from New York. Aside from Mr. 
DiNizio, the band’s current lineup is Jim 
Babjak on lead guitar, Severo “The Thril-
la” Jornacion on bass and Dennis Diken 
on drums. Mr. Jornacion replaced Mike 
Mesaros when he retired from the band.

“We continue to work and continue 
to tour. Audiences have grown up with 
us, and now their kids are in college and 
they’re all back and they’re still rock ’n’ 
roll.”

So is Mr. DiNizio.
“We do a bunch of shows as warm-up 

shows then go on with Tom Petty. It’s 
almost like a lyric from one of his songs, 
‘Runnin’ Down a Dream,’” Mr. DiNizio 
says. “He was driving down a highway 
and heard a song from one of our recent 
recordings. Life is pretty interesting 
sometimes.”

The tour with Mr. Petty kicks off in 
May.

Aside from opportunities like that, the 
Smithereens still play about 50-60 dates 
a year together.

Smithereens stay true to the beat
BY SCOTT SIMMONS

ssimmons@floridaweekly.com

SEE SMITHEREENS, B4 w
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SANDY DAYS, SALTY NIGHTS

The benefits of membership

Years ago I dated a man who loved 
Costco, the mega-retailer of bulk food 
and discounted merchandise. This man 
was passionate about everything in the 
store. He adored the giant bags of cof-
fee, the discount prescriptions, the low-
rate designer eyewear. He delighted in 
the bottles of wine that cost $2 less than 
at the grocery store, and he was over-
joyed at the cornucopia of free samples 
that greeted his every visit. 

But more than anything, he loved the 
food court. He adored the fact that he 
could buy lunch for less than $5 and 
reveled in the good value of the yogurt 
cups and iced coffee drinks, the slices 
of pizza and jumbo hot dogs. He even 
loved the churros.

This man and I have since parted 
ways, but I think of him every time I 
have the chance to shop at a Costco. 
Like this week, when I stopped in to 
check out a luggage set.

Most days my lifestyle doesn’t lend 
itself to 10-pound packages of grapes or 
gallon-sized tubs of salad dressing. I do 
well to make it through a regular week’s 
worth of groceries. But Costco lured me 
in with a coupon — like that long-ago 
boyfriend, I also love a good deal — and 
I found myself browsing the aisles for 

longer than I intended.
By the time I finished, I needed a 

snack. That’s how I found myself in the 
Costco food court with a churro and a 
Coke, where I made a fascinating dis-
covery.

One of the complaints I frequently 
hear about dating — in general, but it 

seems endemic to our area — is that 
women never know where the men 
are. We go to bars, to nightclubs, to 
concerts. We attend book readings and 
visit museums. We volunteer at chari-
table organizations. And not once do we 
meet a single man, let alone an eligible 
bachelor.

“Where are they hiding?” women ask 
me. “I know they’re here somewhere.”

I always shake my head.
“I don’t know,” I say. “I just don’t 

know.”
Well, now I know.
They’re at Costco.
As I ate my snack, I noticed the tables 

in the food court filling up with single 
men. At a table close to the wall, a man 
sat down with a slice of pepperoni pizza. 
He took sips of his 59-cent fountain soda 
before starting in. A few minutes later, 
another man stopped at the toppings 
station and loaded up his hot dog. He 
took a table in the middle of the court. 
Not long after, a third man arrived and 
took a seat. All three ate with the singu-
lar concentration of men eating alone. 

From my table, I discreetly checked 
for wedding rings. Not one of them 
wore one. And then a thought occurred 
to me: Of course this is where sin-
gle men eat. The food’s affordable and 
bachelor-friendly; the open picnic 
tables and steady shopping traffic make 
eating alone palatable. How could we 
have missed this?

I laughed to myself as I finished eat-
ing. All that time wasted looking for 
men in places that seemed obvious 
to women. We never once considered 
looking in a place that was obvious to 
men. ■

— Artis Henderson has joined the 
Twitterverse. Follow her @ArtisH-
enderson.

artisHENDERSON
sandydays@floridaweekly.com



Saturday 11am - 7pm

Sunday 11am - 6pm

Property-wide

APRIL 27th & 28th

Two full days devoted 

to anyone who loves to 

garden and landscape or 

just loves the outdoors and 

the beauty that Spring brings. 

3 Display Gardens

3 Garden Market

3 Live Entertainment

3 Kids’ Zone

3 KOOL 105.5 Wine Garden

3 Contests, gifts & in-store seminars

3 Charity Garden Walk 

3 FREE Admission & Parking 
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The musical is based on the 1990s film 
about drag performers who take a road 
trip in a bus named Priscilla across the 
Australian Outback to perform. 

Classic songs by ABBA and other 
disco classics fill the soundtrack, but the 
story is solidly Down Under.

“I think there’s something about the 
Australian aesthetic. I just feel like 
there’s this great Australian aesthetic 
that’s just sort of rambling and is over 
the top. It’s got a quality to it that’s com-
pletely non-formulaic and that’s part 
of its charm. It doesn’t follow any of 
the formulas and you just sort of go 
along for the ride,” Mr. McCollum said. 
“The Australian creative team was very, 
very adamant that it remain in a dis-
tinctly Australian aesthetic in the show 
as well.”

It can be a challenge to talk about 
creating those characters. Case in point: 
the roles of Tick/Mitzi in “Priscilla.”

“I get so close to my characters it’s 
hard to talk objectively about them. He’s 
the protagonist. He sparks the journey 
but not out of his own impetus. He is 
married and is closeted about that,” he 
said.

But the rest of his friends do not know 
that he has had a wife and son, and who 
he plans to see.

 “He’s living a life of a bunch of lay-
ers of illusion. That is characterized in 
the drag performances. It’s in his alter 
ego where he feels absolved of all his 
responsibilities,” Mr. McCollum said.

Summing that up?
“In a nutshell, he’s a father, he’s a hus-

band, he’s a drag queen. There’s a lot 
going on. The impetus of the show is for 
him to meet his son. He sort of comes 
out about it about half-way through the 
show. They’re driving on the bus and 
they don’t know until they get there that 
he has the son,” he said. “It sticks very 
closely to the film. If you like the film, I 
think you’re going to love the musical.”

He certainly loved the movie.
“I watched the film at a very seminal 

point in my adolescence. I was 14 or 
15 when it came out. I remember just 

being blown away. It was the same sort 
of thing for me as ‘Torch Song Trilogy.’ 
It came out much earlier, but I watched 
it about that same time. ‘Priscilla’ really 
is such a gritty little indie film about 
these radical outsiders finding a place of 
belonging in the most unlikely places,” 
he said.

That was important in the develop-
ment of a young Wade McCollum.

“It has universal appeal. I think every-
one feels on some level that they’re an 
outsider. I loved that about the film and 
it helped me as a kid embrace what I 
deemed the strangeness of me,” he said.

By the time “Priscilla” comes to the 
Kravis, the show will have been on tour 
nearly four months.

Speaking of adventures. 
“I’ve never done a tour before, so it’s 

my first time doing one of these big 
tours. It’s an incredible show to be tour-
ing with because it’s about a road trip. 
And it’s a road trip about a road trip. 
It’s really a blast, and luckily our cast is 
close and we all like each other,” he said.

That’s a good thing.
“There’s a lot of close quarters on the 

bus and backstage,” he said. “It’s a really 

fun show to travel with. It’s a like a big 
acid drag queen circuit show.”

It translates into fun.
“I’m having a blast. I mean, this kind 

of opportunity doesn’t come along 
every day. You get to play a character 
who is rich and interesting for a piece 
of pop musical theater and sing great 
songs that have nostalgia for people and 
have resonance in the show. It’s a rare 
treat,” he said.

Audiences — and performers — are 
guaranteed to laugh.

“Sometimes I’m backstage and you 
look around you and there’s paintbrush-
es, and the costumes are so whimsical 
and outrageous. You’d have to try really 
hard not to have a good time because it’s 
just overtly funny,” he said. ■

“It used to be 300 shows a year,” Mr. 
DiNizio says.

But whether it’s 50 shows or 300, 
those shows are what the band is about.

“Live shows, it’s what we live for. 
There’s no greater thrill than perform-
ing live for an audience that’s come to 
see you because they’ve grown up with 
you and lived through the songs,” he 
says.

It is important for Mr. DiNizio and his 
band mates to look forward, even if that 
means an occasional backward glance.

“I’ve been Listening to the early Beau 
Brummels and Byrds, the Kinks to get 
inspired” for the next Smithereens 
album,” he says. That music “best repre-
sents what a 3-minute melodic pop song 
should be.”

He also has been watching a docu-
mentary about poet/songwriter Leonard 
Cohen, who has been performing high-
energy arena concerts in his late 70s, 

and has been watching documentaries 
on such geniuses as Alfred Hitchcock 
and Ray Bradbury.

“It’s not that it’s got to be rock and 
roll. It’s got to be, for me, the person 
behind the music,” he says. I read (Bob) 
Dylan’s book, his ‘Chronicles’ book. He’s 
a gifted natural writer. You can learn 
about the creative process. But the main 
thing is the artistic process. You have to 
keep it moving. You’ve got to put water 
back in the well.”

That is an important component of 
the songwriting process.

“They’re really about each of our own 
life experiences. You distill them into a 
3-minute pop song that touches people 
emotionally, then you’ve said it. You’ve 
combined the best of both worlds: lyrics 
with music,” he says.

Mr. DiNizio’s work is all about reach-
ing an audience.

“We play every set the same way, 
whether there’s 10 people or 10,000 

people. It’s done the same way, with 
the same go-for-the-jugular quality. We 
have to be able to play at this point in 
our career play as well as bands half our 
age,” he says.

When he is on the road, Mr. DiNizio 
spends his day resting before a show.

“I tend to save all my energy for the 
performance. You’ll generally find me in 
my room watching a ball game, reading 
a book, searching the Internet. I don’t 
generally leave the hotel. I won’t be 
running around, unless there’s no room 
service,” he says. 

That helps him to perform at his best.
“I’m pleased to hear them say, ‘I saw 

you in 1986 and you haven’t missed a 
beat,’” he says. “It’s giving it your honest 
best. You have to work at it.” ■

“PRISCILLA”
From page 1

SMITHEREENS
From page 1

>>What: The Smithereens

>>When: 4:30 p.m. April 21

>>Where: Meyer Amphitheatre, 104 Datura St., 

West Palm Beach

>>Cost: Free

>>Info: www.wpb.org/sow

in the know

COURTESY PHOTO

The Smithereens are Jim Babjak, Severo “The Thrilla” Jornacion, Dennis Diken and Pat 
DiNizio.

>>What: “Priscilla Queen of the Desert”

>>When: April 23-28

>>Where: The Kravis Center, 701 Okeechobee 

Blvd., West Palm Beach

>>Cost: $25 and up

>>Info: 832-7469 or Kravis.org

in the know

COURTESY PHOTO

Wade McCollum (center) and the company in the “MacArthur Park” sequence of “Priscilla Queen of the Desert.”
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CONTRACT BRIDGE

Little strokes fell great oaks
BY STEVE BECKER

Choosing the best line of play some-
times requires exceptionally fine judg-
ment. In most cases, however, the cor-
rect approach is clear-cut, although not 
necessarily apparent.

For example, suppose you're in four 
spades on this deal and West leads a 
diamond. You win with the ace, and the 
question is how to proceed. It seems 
obvious that you should try to ruff a 
club in dummy to acquire a 10th trick, 
but this is much easier said than done.

Let's say you lead a low club at trick 
two to pave the way for a club ruff in 
dummy. In that case, East would win 
with the nine and return a trump. He 
does not have to be a genius to fig-
ure out what you're planning to do. 
Your best bet would be to finesse, but 
West unfortunately wins with the king 
and returns a trump. Eventually you go 
down one.

However, this is the wrong way to 
play the hand. The right play at trick 
two is the king of clubs, not a low club! 
Observe the effect of this play if West 
has the ace, which would happen about 
half the time. In the actual case, West 
takes the king with the ace but is help-
less.

He can return a trump, which you'd 
win, but when you next led a second 
club, West would find himself stymied. 
If he won the trick, he would then be 
faced with the unhappy choice of letting 
you ruff a club in dummy or sacrificing 

his sure trump trick by leading a second 
trump. And if East won the club instead, 
he would have no trump to return.

The king-of-clubs lead at trick two 
is not something that springs readily to 
mind, but it nevertheless substantially 
increases your chances of making the 
contract. ■

Sabor Latino
This “orquesta” plays a wide

variety of Latin/Salsa/Afro-

Cuban rhythms and artists.

April 18

EVERY THURSDAY IN APRIL

Full calendar listings at:

midtownpga.com
561.630.6110
4801 PGA Blvd., 

Palm Beach Gardens, FL 33418

Free Garage Parking  |  Lawn Chairs Welcome 

THE ART OF TASTE

FREE WEEKLY CONCERT SERIES

EVERY THURSDAY 6-8 PM

7 Hiip, Excitinng, Eclectic 
Restaurants too Choose From!
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Please send calendar listings to 
pbnews@floridaweekly.com.

At The Atlantic Arts

The Atlantic Arts Theater is at 6743 W. 
Indiantown Road, No. 34, Jupiter. Call 575-
4942 or visit www.theatlantictheater.com.

■ The Rejects Improv — April 19, 
7 and 9 p.m. Tickets: $15

■ “All the King’s Women” — April 
26-28; tickets: $15, $12 students & children.

■ “Seussical the Musical” — May 
17-19; tickets: $15, $12 students & children.

■ “Legally Blonde: The Musical” 
— May 10-12; tickets: $15, $12 students & 
children.

At The Borland

The Borland Center for Performing Arts 
is at Midtown, 4885 PGA Blvd., Palm 
Beach Gardens. Call 904-3130 or visit 
www.theborlandcenter.org.

■ Comedy Night Fundraiser — 
Featuring Comedian Dean Napolitano. 
April 18, 8:30 p.m. Tickets: $25.

■ “Legally Blonde: The Musi-
cal” — May 17-19. Tickets: $20 adults; 
$15 students

At The Colony Hotel

■ The Polo Lounge — Tommy 
Mitchell pianist Tuesday through Thurs-
day evenings; Motown Friday nights 
with Memory Lane; the Mel Urban Trio 
on Saturday nights. 155 Hammon Ave., 
Palm Beach. Call 655-5430 or visit www.
thecolonypalmbeach.com

At Dramaworks

Palm Beach Dramaworks’ Don & Ann 
Brown Theatre is at 201 N. Clematis St., 
downtown West Palm Beach. Call 514-
4042, Ext. 2, or visit www. palmbeach-
dramaworks.com.

■ “Exit the King” — Through April 
28. Tickets: $47 (preview); $55 (evening/
matinee); $70 (opening night). 

■ “An Actor Walks into China” 
— Book launch and reading by actor/
author Colin McPhillamy, 2:30 p.m. April 
18. Tickets: $10; includes a book copy.

■ Knowledge & Nibbles — Lunch 
and discussion of the play “Dancing at 
Lughnasa,” 11:30 a.m. May 22. Tickets: 
$25 guild members, $30 non-members. 
Reservations required.

At The Duncan

The Duncan Theatre at Palm Beach State 
College, Congress Avenue, Lake Worth. 
Call (561) 868-3309 or visit www.palm-
beachstate.edu/theatre/duncan-theatre.

■ Doktor Kaboom! — May 4 at 11 a.m.

■ Hitler’s Daughter — May 6 at 
7:00 p.m.

At The Eissey

The Eissey Campus Theatre is at Palm 
Beach State College, PGA Boulevard, 
Palm Beach Gardens. Unless otherwise 
noted, call 207-5900 or visit www.eissey-
campustheatre.org.

■ Britannia and Beyond — April 
22 at 7:00 p.m. Tickets: $15/Adults & $7/
Students.

■ Palm Beach Gardens Concert 
Band “Scholarship Concert.” — 
April 24 at 7:30 p.m. Tickets: $15. 

■ Keep Flippin’ Gymnastics 
“Flips Back In Time” — April 27 
at 2 p.m. and April 28 at 2 p.m. Tickets: 
$18. Call 745-2511.

■ Palm Beach State College 
Music Department Concert 
Band & Concert Chorus — April 
30 at 8 p.m. Tickets: $10.

At The Four Arts

The Society of the Four Arts, 2 Four Arts 
Plaza, Palm Beach. Gallery and box office 
(561) 655-7226 or visit www.fourarts.org.

■ Art Exhibition: “Florida’s Wet-
lands” — Through June 30 in The 
Mary Alice Fortin Children’s Art Gal-
lery.

At The Lighrhouse

■ Jupiter Inlet Lighthouse Lec-
tures — Juan Riera: Spanish Missions 
of Florida: Conquistadors, Missionaries 
and Indians. April 19, 6 p.m. Free. 

■ Florida Lighthouse Day — April 
20, 10 a.m.-4 p.m. Honoring the Sun-
shine State’s treasured maritime heri-
tage sentinels. Two-for-One admission. 
Children must be at least 48 inches tall 
to climb tower. 500 Captain Armour’s 
Way, Jupiter; 747-8380, www.jupiter-
lighthouse.org,

At The Kravis

The Kravis Center is at 701 Okeechobee 
Blvd., West Palm Beach. For tickets, call 
832-7469 or log on to www.kravis.org.

■ Aztec Two-Step — April 18, 7:30 
p.m. Tickets: $40.

■ An Evening with Groucho — 
April 19 & 20, 7:30 p.m.. Tickets: $35.

■ Dance Theatre of Harlem — 
April 19, 7:30 p.m. Tickets: starting at 
$25.

■ Reach for the Stars Benefit 
— April 20, 6 p.m. featuring “Dancing 
for the Stars All Stars” Ballroom Dance 
Competition with Gourmet Food and 
Fine Wines. Tickets: starting at $75.

■ Chris Botti — April 21, 8 p.m. Tick-
ets: starting at $25.

■ Priscilla Queen of the Desert 
— April 23-28. Tickets: starting at $25.

■ Shen Yun Reviving 5000 Years 
of Civilization — April 29 & 30, 7:30 
p.m. Tickets: starting at $50.

At The Lake Park Public Library

Lake Park Public Library is at 529 Park 
Ave., Lake Park. Refreshments and raf-
fles. Events are free unless noted other-
wise. 881-3330.

■ Thursdays: Super Hero Hour 
— 3:30-4:30 p.m. Ages 12 and under.

■ Fridays — Story time at the Lake 
Park Public Library. Ages 5 and under. 
Parents must attend. 10 a.m. Call 881-
3330 for reservation.

■ Saturdays: Adult Writing Cri-
tique Group — 10:30 a.m.-1 p.m.; 16 
years and up.

■ Tuesdays — Anime Club. For ages 
12 years and up. 6:00-7 pm

At The Lake Worth Playhouse

The Lake Worth Playhouse is at 713 
Lake Ave., Lake Worth. Call 586-6410 or 
visit www.lakeworthplayhouse.org. For 
films, call 296-9382.

■ Barnum the Big Top Musical 
— Thursdays-Sundays April 11-28. Tick-
ets: $25-$35

■ Movies: Caesar Must Die — 
April 12-18; Like Someone in Love — 
April 12-18; Beyond the Hills — April 
19-25; The Silence — April 19-25; 
Upstream Color — April 26-May 2; A 
Place at the Table — April 26-May 2.

■ Auditions for “In the Heights,” 
a summer musical celebrating 
Hispanic culture — April 29-30, 7 p.m.

At MacArthur Park

John D. MacArthur Beach State Park 
and Welcome and Nature Center is at 
10900 Jack Nicklaus Drive in North 
Palm Beach. Call 624-6952 or visit www.
macarthurbeach.org.

■ Nature walk — 10-11 a.m. daily.

■ Animal feeding — 11 a.m. week-
ends in the Nature Center

At The Mos’Art

The Mos’Art Theatre is at 700 Park Ave., 
Lake Park. Call 337-OPOD (6763) or visit 
www.mosarttheatre.com.

■ April 21 — Ballet in Cinema: 
Esmeralda.

■ Films: April 12-18 — “Hunky 
Dory,” “A Place at the Table,” April 20, 
8 p.m. — “Live: Loud,” “Where the Trail 
Ends,” April 27 at 7:30 p.m.

At The Mounts

Mounts Botanical Garden is at 559 N. 
Military Trail in West Palm Beach. Call 
233-1757 or visit www.mounts.org.

■ Creative Vertical Gardening: 
Growing Up — April 20, 9:00 am. 
Members: $30, non-members: $35

At The Plaza

Plaza Theatre, 262 S. Ocean Blvd., Manala-
pan; 588-1820 or www.theplazatheatre.net.

■ “Waist Watchers the Musical” 
— Rhrough May 12, and July 13 – Sep-
tember 1. Tickets: $45. 

■ “Night and Day,” the music of 
Cole Porter — April 22; 7:30 p.m.

■ An Evening with Guitarist Billy 
Rogan — April 23. Tickets: $25

■ Fresh Pages, a new play-read-
ing series: “Can I Really Date a 
Guy Who Wears a Yarmulke?” 
— April 29 Tickets: $10. 

■ “Being Alive” — The Music of 
George Gershwin — June 17 and July 1; 
7:30 p.m. Cabaret show tickets are $30 
each; $75 for the series.

At PBAU

Palm Beach Atlantic University, 901 S. 
Flagler Drive, West Palm Beach. For tick-
ets: 803-2970 or ticketcentral@pba.edu.

■ “Cabaret: The Original 1966 
Broadway Musical” — April 17-20

Fresh Markets

■ Sailfish Marina Sunset Cel-
ebration — 6 p.m. Thursdays. Shop 
for arts and crafts made by artists from 
around the country. Sailfish Marina, east of 
the Intracoastal, just south of Blue Heron 
Boulevard, Palm Beach Shores; 842-8449.

■ The Abacoa Green Market — 
8 a.m.-1 p.m. Saturdays through April, 
Abacoa Town Center amphitheater, 1200 
University Blvd., Jupiter. Will open for 
the season Saturday at the Abacoa Town 
Center amphitheater. The market will 
feature fruits and vegetables, organic 
meats, sauces, jewelry, handbags, crafts 
and more. Info: 307-4944 or reggie.chas-
ethesun@gmail.com.

■ West Palm Beach GreenMar-
ket — Shop more than 90 vendors 
featuring local produce, baked goods, 
herbs, teas, flowers and more. Free park-
ing in the Banyan Boulevard and Evernia 
Street garages during market hours. 9 
a.m.-2 p.m. Saturdays year-round at the 
West Palm Beach Waterfront, 101 S. Fla-
gler Drive. Visit wpb.org/greenmarket. 

■ Jupiter Green & Artisan Mar-
ket — 5-9 p.m. Fridays through April, 
Riverwalk Events Plaza, 150 S. U.S. 1, 
Jupiter. Free. Includes baked goods, fresh 
produce, arts and crafts, jewelry, pet 
products and more. Vendors welcome. 
Contact Harry Welsh at (203) 222-3574 or 
visit www.harrysmarkets.com.

■ Palm Beach Gardens Green 
Market — 8 a.m.-1 p.m. Sundays. 10500 
N. Military Trail, Palm Beach Gardens; 
630-1100 or visit www.pbgfl.com. April 
21, 9 a.m. to 1 p.m. Party for the Planet 
— fun and educational, with children’s 
activities.

■ Sunday Artisan Market at the 
Waterfront in West Palm Beach 
— 11 a.m.-3 p.m. every Sunday. Featuring 
everything creative but food. Clematis 
Street at Flagler Drive. Call Harry Welsh 
at (203) 222-3574 or visit www.Harrys-
markets.com.

Thursday, April 18

■ Story time session at the Lox-
ahatchee River Center — 9:30 
a.m. Thursdays, Burt Reynolds Park, 805 
N. U.S. 1, Jupiter; 743-7123; or visit www.
loxahatcheeriver.org/rivercenter.

■ Le Cercle Francais — Franco-
philes and Francophones can join for 
a monthly gathering at 6:30 p.m. the 
second Thursday of the month (next 
session May 9), in members’ homes. 
Call 744-0016.

■ Bingo — Noon every Thursday 
at the Moose Lodge, 3600 RCA Blvd. 
Palm Beach Gardens. Lunch available 
at 11 a.m. Packs start at $15. $250 games. 
626-4417.

■ Clematis by Night — Live music 
6-9 p.m. Thursdays, Clematis Street at 
the Waterfront, downtown West Palm 
Beach. April 18: Taylor Road; April 25: 
Panic Disorder, May 9: Rosco Marti-
nez Band; May 16: Across the Universe 

WHAT TO DO, WHERE TO GO
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WHAT TO DO, WHERE TO GO
Band; May 23: Mighty Mongo; May 30: 
Damon Fowler Blues. Free; 822-1515 or 
visit www.clematisbynight.net.

■ Studio Parties — Free group les-
son at 7 p.m., followed by parties 8-10 p.m. 
Thursdays, Alexander’s Ballroom, 51 W. 
Indiantown Road, Jupiter. Cost: $15 per per-
son; 747-0030 or alexandersballroom.com.

■ Dance Tonight — Open Latin/
Ballroom Mix Party every Thursday. 
Group Lesson 7:15-8 p.m.; Party 8-10 
p.m.; Admission: $20 (theme $25) for 
entire evening, includes light buffet. 914 
Park Ave., Lake Park; 844-0255.

■ Susan Merritt Trio and Guests 
— 7:30-10:30 p.m. Thursdays at the 
Wine Dive, 319 Clematis St., downtown 
West Palm Beach. No cover; 318-8821.

■ The Great Books Reading and 
Discussion Group — meets at 10 
a.m. the first and third Thursday of each 
month (next session April 18) Barnes & 
Noble coffee shop, 11380 Legacy Ave., 
Palm Beach Gardens. Discussion in 
“Shared Inquiry” format. Free; 624-4358.

Friday, April 19

■ Downtown Live — 7-10 p.m. Fri-
days at Downtown at the Gardens’ Cen-
tre Court, 11701 Lake Victoria Gardens 
Drive, Palm Beach Gardens; 340-1600.

■ Jupiter Green & Artisan Mar-
ket — 5-9 p.m. Fridays through April, 
Riverwalk Events Plaza, 150 S. U.S. 1, 
Jupiter. Free. Includes baked goods, fresh 
produce, arts and crafts, jewelry, pet 
products and more. Vendors welcome. 
Contact Harry Welsh at (203) 222-3574 or 
visit www.harrysmarkets.com.

■ Palm Beach Opera’s 2014 
International Season Chorus 
Auditions — April 19-20. All audi-
tions are by appointment and applicants 
must complete the audition request 
form available at www.pbopera.org

Saturday, April 20

■ Pooch Prom — 5-9 p.m. April 20, 
Downtown at the Gardens, Palm Beach 
Gardens. Event benefits DATA (Drug 
Abuse Treatment Association Inc.). Cost 
is $45 per dog; human companions are 
free; up to two people. No dog? Just come 
as a chaperone and enjoy the fun and 
treats — $25 general admission (adults) 
and $10 per child (under age 10 free). Info 
at www.poochprom.org or 776-7659.

■ The West Palm Beach Antique 
& Flea Market — 9 a.m. to 3 p.m. Sat-
urdays on Narcissus Avenue just north 
of Banyan Boulevard in downtown West 
Palm Beach. For information, search for 
West Palm Beach Antique & Flea Mar-
ket on Facebook or call 670-7473.

■ “The Third Man” — April 20, 7:30 
p.m. Performed at the Town of Lake Park’s 
Mirror Ballroom at 535 Park Ave., Lake 
Park; presented by Burt Reynolds Institute 
for Film & Theatre. Tickets: $15 advance; 
$20 door. Call 743-9955 for tickets.

■ Lighthouse Kids Explorers 
Club — 10 a.m.-12 p.m. April 20 and May 
18 at the Seminole Chickee at the Jupiter 
Lighthouse and Museum, Lighthouse Park, 
500 Captain Armour’s Way, Jupiter. For 
kids 8-12. A club to explore history, nature, 
archeology, ancient tribal life, maritime 
and pirate life, and life-saving rescue. 747-
8380, Ext. 101; www.jupiterlighthouse.org.

■ Kids Story Time — 11:30 a.m. 
Saturdays, Loggerhead Marinelife Cen-

ter, 14200 U.S. 1, Juno Beach; free. Visit 
www.marinelife.org.

■ Public Fish Feedings at the 
Loxahatchee River Center — 2 
p.m. Saturdays at the Wild & Scenic and 
Deep Marine Tanks, Burt Reynolds Park, 
805 N. U.S. 1, Jupiter; 743-7123; or visit 
www.loxahatcheeriver.org/rivercenter.

■ Downtown Live — 7-10 p.m. Satur-
days at Downtown at the Gardens’ Cen-
tre Court, 11701 Lake Victoria Gardens 
Drive, Palm Beach Gardens; 340-1600.

■ Palm Beach’s Living Room 
Jazz Series — Presented by JAMS 
and The Four Seasons. $25 JAMS mem-
bers/$35 non-members/$15 students. 
Concerts start at 8 p.m.; doors open at 7 
p.m. each Saturday. Four Seasons Resort 
Palm Beach, 2800 S. Ocean Blvd. Tick-
ets: 877-722-2820 or www.jamsociety.
org.

Sunday, April 21

■ Party for the Planet — Chil-
dren’s activities include re-creating art 
with Resource Depot and Information 
and Interactive Activities from Seacoast 
Utilities, FPL and the PBG Garden Club. 
The event will take place 9 a.m.-1 p.m. 
April 21 at City Hall Municipal Plaza, 
10500 N. Military Trail, Palm Beach Gar-
dens, during the Gardens GreenMarket; 
630-1116.

■ Sunday Brunch and Polo — 2 
p.m. (brunch); 3 p.m. (polo), Sundays 
through April 21, International Polo 
Club Palm Beach, 3667 120th Ave. S., 
Wellington. Tickets for Sunday brunch 
at The Pavilion and its reception are $55 
to $330 for the Veuve Clicquot brunch 
package for two. Sunday polo tickets 
range from $10 general admission to 
$120 box seating. Tickets can be pur-
chased online at www.InternationalPo-
loClub.com or by calling 204-5687. The 
USPA Maserati 109th U.S. Open Polo 
Championship at the International Polo 
Club — Four weeks starting March 31. 
Celebrities include: April 21: Antonio 
Sabato Jr., Cheryl Moana Marie, Lee 
Greenwood. Tickets can be purchased 
online at InternationalPoloClub.com or 
by calling 204-5687.

■ Yom Ha’Atzmaut festival — 
April 21, 2-5 p.m. at the Palm Beach 
County Convention Center. The free, 
family friendly event will offer enter-
tainment for all ages, including crafts, 
inflatables and performances. Advance 
registration is requested; free parking 
passes available with advance registra-
tion. Contact Myra Gold at 242-6609, 
myra.gold@jewishpalmbeach.org or 
visit jewishpalmbeach.org/israel65.

■ North Palm Beach Public 
Library — Scrabble — 1:30-4 p.m. 
first and third Sundays (next meeting is 
April 20). Library is at 303 Anchorage 
Drive, North Palm Beach. Free. 841-3383.

Monday, April 22

■ American Needlepoint Guild 
— 10 a.m. every second and fourth Mon-
day (next meeting is April 22), 110 Man-
grove Bay Way, Jupiter. Call 747-7104 or 
email mbusler@comcast.net.

■ Duplicate Bridge Games — 
12:30-3:30 p.m. Mondays and Wednes-
days, Jewish Community Center of the 
Greater Palm Beaches, 4803 PGA Blvd., 
Palm Beach Gardens. Light lunch and 
refreshments provided. $6 guests/$2. 
Call ahead if you need a partner; 712-

5233.

■ Timely Topics Discussion 
Group — 1-2:30 p.m. Mondays, JCC 
North, 4803 PGA Blvd., Palm Beach 
Gardens. Lively discussion group covers 
the most up-to-date topics faced by our 
local community. Free/Friends of the J; 
$18 annual fee/guests; call 712-5233.

Tuesday, April 23

■ Kenny B. — The vocalist and saxo-
phonist performs from 6:30 to 9:30 p.m. 
every Tuesday at The Tower Restau-
rant, 44 Cocoanut Row, Palm Beach. For 
reservations, call 659-3241.

■ Rotary Club of the Northern 
Palm Beaches — Every Tuesday at 
7:15 a.m. at the Doubletree Hotel, 4431 PGA 
Blvd, PBG. Contact Phil Woodall at 762-
4000 or email pabwoodall@bellsouth.net

Wednesday, April 24

■ Hatchling Tales — 10:30-11:30 a.m. 
Wednesdays, Loggerhead Marinelife 
Center, 14200 U.S. 1, Juno Beach. Free; 
www.marinelife.org.

Ongoing Events

■ Cultural Council of Palm 
Beach County — Through May 18: 
“Artist as Author,” a collection of original 
artistic works and books by Palm Beach 
County artists: Dr. Mark Widick. Cultur-
al Council headquarters, 601 Lake Ave., 

downtown Lake Worth. Call 471-2901 or 
visit www.palmbeachculture.com.

■ Children’s Research Station 
— Loggerhead Marinelife Center pro-
gram is designed to exercise children’s 
science skills through an experimental 
lab. 3:30 p.m. Wednesdays and Fridays; 
11 a.m., 1 p.m. and 2 p.m. Saturdays. Free. 
14200 U.S. 1, Juno Beach; 627-8280.

■ Flagler Museum — Through 
April 21: “Impressions of Interiors: Gild-
ed Age Paintings by Walter Gay.” Open 
10 a.m.-5 p.m. Tuesday-Saturday, noon-5 
p.m. Museum is housed in Henry Fla-
gler’s 1902 beaux-arts mansion, White-
hall; at 1 Whitehall Way, Palm Beach. 
Tickets: free for members; $18 adults, 
$10 youth (13-17) accompanied by adult; 
$3 child (6-12) accompanied by adult; 
and free for children under 6. 655-2833.

■ Lighthouse ArtCenter — 
Through April 20: 35th Annual Member-
Student Exhibition. Museum is at Gal-
lery Square North, 373 Tequesta Drive, 
Tequesta. Hours: 10 a.m.-4 p.m. Mon-
days-Fridays; 10 a.m.-2 p.m. Saturdays. 
Cost: Members free, $5 non-members 
ages 12 and up. Free admission Saturdays; 
746-3101 or www.lighthousearts.org.

■ Palm Beach Photographic 
Centre — Through June 11: “Florida 
Wildlife Corridor Expedition: The Exhi-
bition  by Carlton Ward Jr.” The Centre 
is in the City Center, 415 Clematis St.,  
West Palm Beach. Hours 10 a.m.-6 p.m. 
Monday-Thursday, and 10 a.m.-5 p.m. 
Friday and Saturday; call 253-2600 or 
visit www.workshop.org. ■
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■ ARIES (March 21 to April 19) 
Don’t waste your time and energy fret-
ting over remarks you consider unnec-
essary or unkind. Best advice: Ignore 
them, and just keep doing your usual 
good job.

■ TAURUS (April 20 to May 20) 
Getting that new perspective on a work-
place situation could lead to a solution 
everyone will accept. Meanwhile, make 
time to keep up with your creative pur-
suits.

■ GEMINI (May 21 to June 20) 
Those changes you planned to imple-
ment in early summer might need to be 
reassessed. But don’t make any moves 
until you’ve discussed this with some-
one you trust.

■ CANCER (June 21 to July 22) 
Your aspects favor harmony, making 
this a good time to work out problems 
in relationships -- whether personal or 
professional, big or small. An old friend 
comes back.

■ LEO (July 23 to August 22) 
While you’re still riding that high-pow-
ered beam, you might begin to lose 
focus by week’s end. Could be you’ll 
need to do a little cat-napping to restore 
your spent energies.

■ VIRGO (August 23 to Septem-
ber 22) An unexpected development 
creates a lot of excitement. Where it 
takes you is your decision. Check out 
the possibilities, then decide if you want 
to go with it or not.

■ LIBRA (September 23 to Octo-
ber 22) Although your supporters help 

you squash an unfair claim against you, 
don’t let this go unchallenged. You need 
to learn more about the motives of those 
behind it.

■ SCORPIO (October 23 to 
November 21) There are still some 
tasks to clear up by midweek. Then you 
can welcome the new month on a high 
note. A friend brings surprising but very 
welcome news. 

■ SAGITTARIUS (November 22 
to December 21) You might want to 
change your plans before they’re set 
in cement. Consider advice from col-
leagues. But remember that, ultimately, 
it’s your choice.

■ CAPRICORN (December 22 
to January 19) A difficult situation 
is working itself out. Lingering prob-
lems should be resolved by week’s end, 
allowing the Goat to enjoy a calmer, less 
stressful period.

■ AQUARIUS (January 20 to Feb-
ruary 18) Be careful not to move so 
quickly that you miss possible warning 
signs that could upset your plans. Slow 
down. Your supporters will continue to 
stand by you.

■ PISCES (February 19 to March 
20) Your generosity in sharing your 
time and wisdom with others leads to 
an intriguing development that could 
have you considering some interesting 
choices.

■ BORN THIS WEEK: You have a 
way of influencing people to be and do 
their best. You would make an excellent 
teacher. ■
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PUZZLES

HOROSCOPESSQUARE SHARE

By Linda Thistle

★ ★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 

v SEE ANSWERS, B18v SEE ANSWERS, B18



Now Open!            

Chef�s

Two-Course Menu

$1600
(PBG location only)

6

     
       

  

FRIDAYS YEAR-ROUND 5 TO 9PM!

Riverwalk Plaza 150 S US HWY 1, under Indiantown Bridge

WWW.JUPITERGREENMARKET.COM
/JUPITERGREENARTISANMARKET

Best Music!

Best Food!
Best Vendors!

Best Location!

Best Town!

Kid & Pet
friendly

di

Pet Spa & Boutique

Certifi ed Master Groomer
         

561.848.7400
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★ ★ ★
Is it worth $10? Yes

Hindsight allows the benefit of 
looking back and seeing the absurdity 
of racial segregation in the United 
States, but perspective is needed. It 
must be remembered that in post-
World War II America, certain indi-
viduals accepted racism as a neces-
sity. It was, simply put, how things 
were. Sad but true.

Stand as we may 
on moral platitudes 
today and proclaim,  
“I wouldn’t have toler-
ated racism if I were 
there,” (newsflash: yes, 
you probably would 
have, and would not 
have thought much of 
it), the fact is hindsight 
allows us to condemn 
the wrongs of racism 
the same way people 
will no doubt look back 
on American culture 70 
years from now and find 
some of today’s customs 
ridiculous. 

“42” tells the story 
of how Jackie Robinson 
(Chadwick Boseman) 
broke the professional 
baseball color barrier 
in 1947 with the Brooklyn Dodgers. 
It’s an effective telling of one man’s 
ability not to fight back, but to be 
accepted. And to be sure, few wanted 
Jackie in Major League Baseball. Not 
the fans. Not the opposing players. 
Heck, not even his own teammates 
wanted him on the field, even when it 
was obvious he could help them win.

Even though support for him grows 
as he proves himself, only a select few 
wanted Jackie playing from the begin-
ning: Dodgers owner Branch Rickey 
(Harrison Ford), who knew Jackie 
could help his team; sports writer 
Wendell Smith (Andre Holland), who 
helps Jackie navigate murky racial 
waters; and Jackie’s wife Rachel 
(Nicole Beharie), a beacon of support 
when all else looks bleak. 

One of the smart things about 
writer/director Brian Helgeland’s (“A 

Knight’s Tale”) script is that Rickey 
and Dodgers manager Leo Durocher 
(Christopher Meloni) are never made 
out to be saints. Rickey is in it for 
the money: “Dollars aren’t black and 
white, they’re green,” he says, while 
pointing out that Brooklyn is full of 
“negro” baseball fans. While Rickey is 
also very religious, the decidedly sac-
rilegious Durocher repeatedly makes 
it clear that he only cares about win-
ning. 

Jackie’s teammates, including Hall 
of Famer Pee Wee Reese (Lucas 
Black), take longer than we expect to 
come around. Again, hindsight allows 
us to know it’s obvious Jackie should 
be accepted, but the reality these 

players faced is 
that it wasn’t 
obvious at all. 
T h a n k f u l l y , 
Mr. Helgeland 
doesn’t take the 
maudlin melo-
drama too far. 
Of course the 
racism is here, 
but it’s merely 
a plot element 
and never the 
focus, which 
is key because 
the prior-
ity is Jackie’s 
story, which 
involves much 
more than 
racist white 
idiots. 

Mr. Bose-
man, heretofore a char-

acter actor of mostly TV bit parts, 
is strong and stoic as Jackie, and 
kudos to Mr. Ford for bringing some 
real charm to the cigar-chomping, 
bushy eye-browed, grumbling oppor-
tunist Rickey. Seeing Mr. Ford’s per-
formance makes you wish he pushed 
himself more often rather than stick 
to standard action fare.

If you’re thinking “42” is yet anoth-
er racial polemic and/or that you 
need to like baseball to enjoy the 
film, think again. This a good story 
told with conviction and respect, two 
words that also sum up Jackie Robin-
son quite nicely. ■

LATEST FILMS

‘42’ 
K
a
(
o
t
w
p

danHUDAK
www.hudakonhollywood.com

>> The Dodgers moved to Los Angeles in 1958.
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Sat 11am-7pm • Sun 11am-6pm

FLORIDA WEEKLY SO

Young Singers of the Palm Beaches concert preview, Cultural Council of Palm Beach County, Lake Worth

2 3

 1. Rob Kirschner and Michelle Kirschner
 2 . Jennifer Lesser and Gary Lesser
 3.  Mary Swinford and Shawn Berry
 4 . Brian Hanley and Hank Gonzalez

 5. Amy Bernstein, Larry Bernstein, Mayah Bernstein
 6. Marc Wise, Beth Clark, Howard Burnston
 7. Inga Bergman, Katrina Rodman, Ingmar Bergman
 8. Hunter-lynn Bhagwandeen

COURTESY PHOTOS
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Sat 11am-7pm • Sun 11am-6pm
Property-wide

APRIL 27th & 28th

Two full days devoted to anyone 

who loves to garden and landscape 

or just loves the outdoors and the 

beauty that Spring brings. 

3 Display Gardens

3 Garden Market

3 Live Entertainment

3 Charity Garden Walk

3 Kids’ Zone 

3 KOOL 105.5 Wine Garden

3 Contests, gifts & in-store seminars

3 FREE Admission

 WEEKLY SOCIETY

Hanley Center Golf Classic committee event, at Bloomindales, The Gardens Mall

1 2 3

 1. Tony Lofaso and Patti Travis
 2 . Jean A. Wihbey and Marti LaTour
 3.  Jason Schweriner and Sarah Alsofrom
 4 . Nicole Biscuiti and Fran Marcone
 5. Michael Gauger, Laura Gallo and Dick Robinson
 6. Maria Marino and Mary Katherine Morales

COURTESY PHOTOS
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ShenYun.Com 

“An extraordinary experience… 
exquisitely beautiful.”

 — Cate Blanchett, Academy Award-winning actress

SHEN YUN SHOW APR 29-30
Kravis Center

West Palm Beach

“Superb! Every performance 
was stunning.”

— WNYC

ALL NEW 
2013 SHOW

WITH LIVE 
ORCHESTRA

Presented by Florida Falun Dafa Association, Inc. 

12 Days To Show - Don’t Miss This Extraordinary Event!

 “It’s not just pretty, it’s serious pretty —
there’s a lot of depth to it, and a lot of 
meaning.”
 — Vanessa Harwood, Oicer of the Order of Canada, 
former principal dancer of the National Ballet of Canada



“A beautiful show...    
fantastic! If you ever get a 

chance to see it, you should.”

 — Joy Behar,  
     Co-host of ABC’s The View

“An extraordinary  
  experience...  
  exquisitely beautiful.”

— Cate Blanchett, Academy 
     Award-winning actress

“So inspiring...  
I may have found some 
ideas for the next Avatar 

movie.”

— Robert Stromberg,  
  Academy Award-winning  
  production designer for Avatar 

“What I loved is  
the authenticity of it …  
from a spiritual level.”

—Donna Karan  
    Creator of DKNY

“It’s superb.   
I am going to mention it on 
the news, because I think it is a 
great performance and people 
should see it.”

—Ernie Anastos,  

   Emmy Award-winning news anchor 

A Sublime Performance - A Soul-Stirring Experience

“This is the finest thing, the finest event I’ve 
ever been to in my life ... I was in tears, because 
of the human spirit, the dignity, the power, the love, 
coming out of those people was astounding ... This 
is the profound, quintessential end of entertainment, 
there is nothing beyond this, nothing.” 

                   — Jim Crill, Bob Hope producer

APR 29-30, 2013, Kravis Center, West Palm Beach | Two Shows Only
Online: Shenyun.com/West-Palm-Beach | Phone: 888-974-3698  561-832-7469Tickets

C
HINA’S 5,000-year old legacy of heroes, myths, leg-
ends, and moral principles still move the heart and the 
soul today. The New York-based Shen Yun Performing 

Arts brings the essence of traditional Chinese culture to life on 
stages around the world.

“It was an extraordinary experience,” said Academy 
Award-winning actress Cate Blanchett after watching Shen 
Yun. “The level of skill, but also the power of the archetypes 
and the narratives were startling. And of course it was exqui-
sitely beautiful.” 

Gorgeous backdrops transport the audience to distant 
lands and eras. The orchestra combines Western and Chinese 
instruments in a unique and beautiful harmony, accompany-
ing the dancers with stirring scores. 

Dances tell the stories of the key moments in the history 
of China’s culture; the costumes and backdrop recreate each 
dynasty and region; powerful singers tell of the longings of 
millennia.

Shen Yun bridges past and present in an uplifting, inspir-
ing, and unforgettable performance.

“It ofers something entirely diferent and 
entirely new. Remarkable... It deserves to suc-
ceed as it always does... It’s a fascinating insight 
into what China’s culture used to be and what I 

hope one day will be restored to China.”
— Edward McMillan-Scott,  Vice-President

of the European Parliament

S
HEN YUN—it’s a grand production. 
Every year we start fresh. Every 
detail matters. Our goal? Not just 

another show. We take our craft beyond 
the boundaries of performing arts as 
you know it.

A Shen Yun show is a fusion of classi-
cal arts with modern appeal. As one au-
dience member put it, “It’s like a fash-
ion show, opera, concert, and dance 
performance all rolled into one.” Dii-

cult? Yes. Impossible? No. Our passion 
motivates us to bring it all together into 
one extraordinary experience.

Classical Chinese dance lies at the 
heart of our performances. The danc-
ers—with what some have called “lim-
itless bodies”—turn an intensely dii-
cult art form into something beautiful 
and efortless. China’s 5,000 years of 
civilization provide an endless source of 
inspiration. The choreographers work 

closely with the composers to recreate 
ancient stories and legends, or convey 
an aspect of the culture, through short 
pieces that last no more than a few min-
utes. Our graphic artists, meanwhile, 
use advanced digital technology to pro-
duce stunning animated backdrops that 
correspond precisely to each dance. 

After seeing the show, one audience 
member marveled, “This production… 
is nothing short of a miracle.”  

“Love it...Are you 
kidding? It’s fantastic. the 

artistry is really fantastic.”

 — Drew Carey,  
     Comedian and Television Host

“THE BEST! THE BEST! THE BEST!”
— Charles Wadsworth, founder and 20-year artistic 
director of the Chamber Music Society at Lincoln Center
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Calling all dogs!
Grab your favorite human pal and join us 

for the yappiest event of the season!

Saturday, April 20, 2013
5 - 9 p.m.

Downtown at the Gardens
Palm Beach Gardens

GRAND 

OPENING

MAY 10th  8pm
R.S.V.P by 5/6/13

561.249.2068

Looking for something

NEW, Fun and SEXY...
Then take a chance

Learn to Dance with us!

We offer ballroom, Latin, 

Wedding Dances, Group Classes, 

Parties, Private Lessons

WHERE DO YOU FIND 

PERSONAL MEANING?
Curious Tales of the Talmud: 
Finding personal meaning 
in the Legends of our Sages 
will decode powerful insights 
about ourselves, our universe, 
and how to overcome life’s 
rugged moments from some 
of the most fantastical leg-
ends you’ll ever encounter.

REGISTER TODAY, VISIT 

WWW.MYJLI.COM

Course begins on 4/23 and 4/25 

at two convenient locations.

Visit www.JewishGardens.com

or call 561-624-2223  
(6-CHABAD) for more information.

A project of Chabad of Palm Beach 

Gardens.

The Symphonic Band of the Palm 
Beaches presents “Over There” in con-
cert at the Duncan Theatre of Palm 
Beach State College in Lake Worth on 
Saturday, April 27, and again at the 
Eissey Campus Theatre in Palm Beach 
Gardens on Saturday, May 4. Both 

shows are at 7:30 p.m. 
Under the baton of Maestro Mark 

Humphreys, “Over There” is the Sym-
phonic Band’s annual tribute to Amer-
ica and its armed services. The pro-
gram features an extended symphonic 
setting of Rodgers and Hammerstein’s 
South Pacific, Morton Gould’s Ameri-
can Salute, a Civil War-era suite entitled 

The Blue and the Gray, and other works 
appropriate to the evening’s patriotic 
theme. 

Tickets to either performance are $15. 
For tickets call the Symphonic Band of 
the Palm Beaches at 832-3115. For more 
information, see symbandpb.com or see 
Facebook. ■

The Choral Society of the Palm 
Beaches closes its 51st season with a 
program of operatic arias, duets and 
choruses. The concert will be held on 
Saturday, April 20 at 7 p.m. and Sunday, 
April 21 at 4 p.m. at the Lifelong Learn-
ing Society Auditorium on the Jupiter 
campus of FAU.

The address of the auditorium is 
5353 Parkside Drive, Jupiter. Tickets 
for either performance are $20 and are 
available at the door or through society 

members.
The featured guest performers for 

this final concert of the season are the 
rising stars from the Palm Beach Atlan-
tic University Opera Workshop under 
the direction of Marilyn Mims. The 
program includes scenes from Act II 
of “Die Fledermaus,” the Anvil Chorus 
from “Il Travatore” and many arias, 
duets and choruses. 

The mission of the Choral Society is 
to make choral music accessible, inspir-
ing, and enriching to all through high 
quality live performances of a wide 

variety of a cappella and accompanied 
choral music. The Choral Society of 
the Palm Beaches exists to celebrate 
and promote the universal beauty and 
intrinsic value of the vocal arts for 
both its members and the community. 
The Society is a 501(c)(3) not-for-profit 
corporation, and a member of the Palm 
Beach County Cultural Council and the 
Northern Palm Beaches Cultural Alli-
ance.

For more information  contact Sally 
Isham at 445-1229 or visit see choralso-
cietypalmbeaches.org. ■

The Midtown Peace, Love & Wellness 
Music Festival is 2 p.m. to 8 p.m. on Sat-
urday, April 20.

Featured will be organic and healthy 
lifestyle vendors and the bands Krisp, 
Ellameno Beat, Nouveaux Honkies and 
Suenalo.

Friends of Christopher’s Kitch-
en, the raw and organic plant-
based cuisine restaurant located 
in Midtown, will be on hand with 
yoga demonstrations, organic 
samplings and lifestyle wares 
and retail items.

Emcee will be Jesse Furman 
of The Jove Comedy Experi-
ence and The Shed Radio Show. 

The Lighthouse ArtCenter art-
ist guild gallery at Midtown 
will feature a contemporary  
exhibition opening curated by 

local artist Sibel Kocabasi, and an 
“adult graffiti wall.” Midtown is 
at 4801 PGA Blvd. in Palm Beach 
Gardens. For more information 
see midtownpga.com. ■

Symphonic Band presents two patriotic concerts

Choral Society closes season with operatic works

Peace, Love and Wellness to be celebrated at Midtown

SPECIAL TO FLORIDA WEEKLY 

SPECIAL TO FLORIDA WEEKLY 

SPECIAL TO FLORIDA WEEKLY 
-
-
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th 

“
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LIGHTHOUSE ARTCENTER 
presents 

Abstract Art
April 25 - July 31, 2013

The Lighthouse ArtCenter presents 
an exhibition of ABSTRACT PAINTINGS 
by emerging and new artists who 
have studied with 
Sibel Kocabasi, an 
award-winning artist, 
renowned curator 
and instructor at the 
Lighthouse ArtCenter.

(561) 748-8737 
395 Seabrook Road, Tequesta

(561) 746-3101 
373 Tequesta Drive, Tequesta



FLORIDA WEEKLY SOCIETY
Polo at International Polo Club Palm Beach, with guests Bo Derek, John Corbett and Brooke Eden

1

3

5 6

42

7

8 10

1.  Carli Smith, Maria Hayworth, John Corbett, Diana Wright,
       Bo Derek, Jorge Pesquera and Hope Sarzier
2.  Bo Derek and John Corbett
3.  Yana Aleksandrova

4.     Bo Derek
5.  Stacey Poucher
6.  Singer Brooke Eden
7.  Brooke Eden

8.  Stefanie Nazoyan
9.  Ryan Brandt, Stacey Brandt, Dianne Couris and John Couris
10. John Corbett

COURTESY PHOTOS/LILA PHOTOS
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FLORIDA WEEKLY SOCIETY
The Lord’s Place benefit at the Colony Hotel’s Royal Room

1 3

5 64

2

13

7 8 9

14

10

1211

 1 . Ellen Liman and Walter Liebman
 2 . Andrew Buythan, Ruby Rinker and Bradley Klawonn
 3 . Diana Stanley and Edwynn Burckle
 4. Susan Keenan and Jim Keenan
 5. Julie Reveley and Rob Reveley

 6. David Moscow and Jan Willinger
 7. Patsy Mintmire and Donald Mintmire
 8. Diana Barrett and Bob Vila
 9. Stephen Brown and Jamie Stern
10. Joan Lazarus and Charles Lazarus

11. Norma Tiefel and Bill Tiefel
12.   Michael Harris and Brownie McLean
13. Judy Grubman and Pam McIver
14. Chris Kellogg and Vicki Kellogg

COURTESY PHOTOS
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FLORIDA WEEKLY SOCIETY
Habitat for Humanity/PGA foundation event raises $130,000 for Habitat, at Jonathan’s Landing

Provident Jewelry hosts 3 Day Diamond Event sponsored by 
Big Dog Ranch Rescue and Ferrari of Palm Beach

1 3

5 6 7 84

2

 1 . Jack Keshish and Betsi Keshish
 2 . Rebecca Berman, Rob Samuels and Lara Pansolli
 3. Gary Franklyn and Carmela Franklyn.
 4. Jerry Haffey and Vanessa Haffey

 5. Nancy Wilhelm
 6. Maurice Grodensky and JJ Grodensky
 7.   Rebecca Berman and Seth Berman

 1 . Mary Katherine Morales, Stephanie Valeche, Sharon Stamp, Hal Valeche and Brett Langbert
 2 . Brad Jankowski, Michael Sabatello and Bernie Godek
 3. Jeff Smith, Liza Smith, Bob Gormley and Florence Gormley
 4. David Middleton and Dana Middleton

 5. Don Beuerle and DeNae’ Beuerle
 6. Rob Torrington and Ken Kennerly
 7. Meredith Schuler and Geoff Lofstead
 8. Mike Roscoe and Elena Roscoe    

COURTESY PHOTOS

COURTESY PHOTOS
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(in the Promenade Shopping Plaza to the left of Publix)

      
   







Now serving Palm Beach Gardens

We will meet any local competitor’s prices.
*Not valid on franchise coupons. Products may vary.

 
 

Pizza, Pasta & More

    
   
 

 
Dine in only.  

Not valid Friday or Saturday. Exp. 6/13/13Cash & take out only. Exp. 6/13/13


 

$899

  

starting at
$4.95

FIRST CLASS TRASH

Now Open
Every Saturday!

GPS 200 Banyan Blvd.
(Downtown WPB at Narcissus Ave. and Banyan Blvd. in front of the Old City Hall)

ONLY THE FINEST IN 

Free Parking & Free Admission!!!  New Vendors Welcome

CALL 561-670-7473
www.wpbantiqueandfl eamarket.com

h is special issue publishes May 9.

Florida Weekly’s Best

Is your 
business 
the best?
Make your 
business stand out.

Tell our readers 
why you 
are the best!

Visit us online at www.FloridaWeekly.com

Call: 561.904.6470
Advertising Space Deadline: 

Wednesday, April 24

PUZZLE ANSWERS

Hanging Out With...

Jeremy Morse
Hot spots where cultural leaders cool their heels

Jeremy Morse is a busy man.
And right now, as director of develop-

ment for The Lord’s Place, he is gear-
ing up for organization’s sixth annual 
SleepOut, set for April 19.

The Lord’s Place, an organization 
dedicated to breaking the cycle of 
homelessness through job training and 
other programs, holds the event each 
year to raise awareness of the estimated 
3,200 men, women and children who 
are homeless any given night in Palm 
Beach County.

But when he is not working at The 
Lord’s Place, Mr. Morse enjoys being 
part of the community.

He grew up in the Tampa/St. Peters-
burg area and later lived in the Pan-
handle, where he met his wife, Laura 
Bessinger Morse.

They live in the Flamingo Park neigh-
borhood of West Palm Beach, and have 
three daughters, an adopted greyhound 
and a Scottie.

And, no, they do not always eat at 
home.

“We eat at Ambrosia (1603 S. Dixie 
Highway, West Palm Beach; 833-8280), 
of course,” he said. It’s easy walking 
distance from their home, too.

“We eat at the Dixie Bar & Grill 
(5101 S. Dixie Highway; 586-3189) and 
Howley’s (4700 S. Dixie Highway; 833-
5691),” he said.

The Lord’s Place is north of down-
town West Palm Beach near the city’s 
Northwood neighborhood.

“At The Lord’s Place, we go to Park 
Avenue BBQ (2215 Palm Beach Lakes 
Blvd.; 689-7427) and Saffron (731 Vil-
lage Blvd.; 616-8585) which has an unbe-
lievable Indian buffet.”

At Park Avenue, which is a supporter 
of The Lord’s Place and SleepOut, he 
has a menu suggestion:

“The Adam and Eve boneless rib 
sandwich is unbelievable. It’s ribs with 
the bones removed on a sandwich,” he 
said.

“One of the places I enjoy going to 
for drinks is J. Alexander’s (4525 PGA 
Blvd., Palm Beach Gardens; 694-2711). 
Their onion rings are unreal,” he said.

Ms. Bessinger Morse, a vegetarian, 
loves the veggie burger.

Mr. Morse, a sax player, enjoys the 
jazz music that J. Alexander’s plays in 
its bar.

In fact, he will play Wayne Shorter’s 
“Night Dreamer” to the SleepOut crowd 
before they sleep out under the stars at 
the Meyer Amphitheatre.

And when it comes to food, don’t for-
get The Lord’s Place. Its Café Joshua 
serves dozens every day and offers 
catering services.

“We may want to mention Café Josh-
ua Catering (2808 N. Australian Ave.; 
494-2811). One of my responsibilities is 

directing our social enterprise program. 
The goal is to provide employment 
opportunities for our clients and former 
clients,” he said.

Working at Café Joshua provides 
those opportunities.

“It’s doing very, very well. We do 
catering for events, non-profit lunches, 
breakfast events. It’s really a full-service 
catering company. I can tell you that 
there’s not a week that goes by that I 
don’t hear how great it is,” Mr. Morse 
said.

All that, and it is making a difference 
in countless lives.

“We are creating jobs for a population 
that has chronic unemployment and 
gaps in work histories. It is people who 
are not ready for private sector employ-
ment or the private sector is not ready 
for them,” he said.

The public is welcome to come eat 
lunch at Café Joshua  — you never know 
who you will be seated next to, not 
unlike SleepOut.

 “One of the things about SleepOut is 
everyone is wearing a SleepOut T-shirt. 
You don’t know who’s staff, who’s a 
high-powered attorney, who just walked 
off the street. It’s the great equalizer. I 
think Café Joshua is like that as well,” 
he said.  ■

— Scott Simmons

>>What: The Lord’s Place 6th Annual SleepOut

>>When: April 19; 6 p.m. registration; 7-9 

p.m. program; 9-11 p.m. movie; 11 p.m.-6 a.m. 

SleepOut

>>Where: Meyer Amphitheatre, 104 Datura St., 

West Palm Beach

>>Cost: $25 general registration; food and 

beverage by Café Joshua will be available for 

purchase

>>Info: thelordsplace.org

in the know

COURTESY PHOTO

Laura Bessinger Morse and her husband, 
Jeremy Morse.
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The Dish: Spicy Longbeans 

The Place: Talay Thai, 7100 Fairway Drive, Palm 
Beach Gardens. Phone: 691-5662

The Price: $9 at lunch

The Details: We love Thai stir-fried dishes.
The fragrance of the spices combine beautifully 

with the crisp-tender vegetables and bits of chicken, 
beef or seafood. 

The Spicy Longbeans at Talay Thai highlight Chef 
Charlie Soo’s even hand in the kitchen.

They are spicy — we were asked to choose from a 
scale of heat and these delivered the three-star punch we 
requested.

But it’s not simple heat. 
It’s a complex, flavorful heat that highlights the green beans and 

slightly crispy carrots that carry this dish.
Add to that attentive service, and you have the makings of a great meal. ■

— Scott Simmons

FLORIDA WEEKLY CUISINE

Pizza, pasta, meatballs, lasagna and even fresh 
bruschetta served on a crostini when you first sit 
down — these are just a few of the Italian inspired 
dishes that the 4-month-old Serafino’s Italian Res-
taurant and Pizzeria has to offer. 

Serafino Vescio, who also goes by Sammy, is the 
co-owner of Serafino’s Italian Restaurant and Piz-
zeria along with his partner, Charles Samuels. Mr. 
Vescio was born in southern Italy and later moved 
to Rome, where he was introduced to the culinary 
industry. 

“I was a very young boy when I entered this 
industry, I was only 14,” he says. “When I was in 
Italy, I worked in the hotel and restaurant business, 
and I’ve been in it ever since.”

Growing up, Mr. Vescio worked in restaurants, 
pizzerias, bars and bakeries. 

He says that it was not 
until 1975, at age 22, when 
he moved to the United 
States and had to teach 
himself a new language and 

how to do business in America. 
Living in New York, Mr. Vescio landed his first 

job as a dishwasher at Lenny’s Clam Bar, a seafood 
and Italian restaurant. After working his way up to 
a kitchen position at Lenny’s Clam Bar, he helped 
open multiple franchise locations. He also opened 
his own Lenny’s Clam Bar franchise in Queens in 
1980. In 1994, Mr. Vescio closed Lenny’s Clam Bar 
and opened Serafino’s Italian Restaurant in the 
same location. In 2004, he returned to the original 
Lenny’s; he managed the restaurant for four years.

After working at Lenny’s Clam Bar for 4½ years, 
Mr. Vescio stumbled upon the Palm Beach Gar-
dens Serafino’s location.

“One day, I got a phone call and they said to 
come to Florida to take a look,” he says. “So I 
looked at it, I really liked it, and here I am!”

After opening in December 2012, Mr. Vescio and 
his partner have focused on offering a taste of Italy 
to their customers in a quaint, family-oriented 
atmosphere. 

“Not only do we offer in-house dining, but we 
also have a full bar, delivery and takeout, a concept 
that we have never had before.”

Name: Serafino Vescio
Age: 60
Original Hometown: Born in South Italy, and 

later moved to Rome
Restaurant: Serafino’s Italian Restaurant and 

Pizzeria, 6271 PGA Blvd., Mirasol Plaza, Palm 
Beach Gardens

Mission: “We have a great chef and an awesome 
pizza guy. My main mission is to serve consistent 
and quality food and to explore all possible ave-
nues; we deliver, we do takeout and we have a full 
bar. We do a lot.”

Cuisine: Authentic Italian fare
What’s your footwear of choice in the 

kitchen? “I sometimes wear two different kinds of 
shoes. When I work the kitchen, I’ll wear a special 
kind of chef shoe that are non-skid. When I work 
in the dining room I wear Rockport shoes; they’re 
dressy but they are very comfortable and also non 
slip.” 

What is your guilty culinary pleasure? “I love 
Italian food and cooking my own specialty and tra-
ditional dishes! Ninety percent of what I eat is Ital-
ian. I don’t go for junk food, I like full meals!”

What advice would you give someone who 
wants to be a restaurant owner? “If your head 
isn’t in it, then it will never be successful. You 
need to be an inside operator and know exactly 
what to do, especially when it comes to food cost 
and quality.” ■

In the kitchen with...

SERAFINO 
VESCIO, 
Serafino’s Italian Restaurant 

and Pizzeria

BY LOREN GUTENTAG

lgutentag@floridaweekly.com
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Cabernet sauvignon and pinot 
noir have long been the most 
popular reds, but the latest trend 
in reds — blended wines — is 
really the oldest style around. 
Its food friendly and softer style 
has propelled it to prominence 
around the country.

 Wine made from a mix of 
grape varieties isn’t new. 

Classic Bordeaux wines can 
be made from a blend of up to 
six varieties, predominantly 
cabernet sauvignon and 
merlot. Rhone district 
wines can include even 
more types of grapes 
— more than 20 are 
permitted in  various 
areas of the Rhone. 
Traditionally, European 
wines have been mar-
keted by the district, 
village or vineyard 
name, without the types 
of grapes identified. 

In California, follow-
ing Prohibition, winer-
ies wanted consumers 
to identify their prod-
ucts and named them 
after European counter-
parts. 

Wine types included 
chablis, Rhine, bur-
gundy and sauternes, 
even though the result-
ing product bore little 
or no resemblance 
to those produced in 
Europe.

As American pro-
ducers began to build 
their brand awareness 
and presence in the markets, they 
wanted to differentiate themselves 
from Europe. 

Selling their wines by grape vari-
ety was something that was rarely 
done in the Old World.

Along with this name change was 
the emergence of new technology, 
such as stainless steel crushers and 
storage tanks, which produced a dif-
ferent style of wine. 

Wooden grape presses and fer-
menting vats were definitively Old 
World, and this new production 
method helped define California 
wines by the type of grape and 
winemaking style.

Fast forward to today and we see 
that blends of wines, especially red 
wines, are an emerging market force. 

According to Wines and Vines, a 
leading winery business website 
(www.winesandvines.com), last 
year through the end of Novem-
ber, Bordeaux-style blended 
red wine sales increased by 23 
percent. The category increased 
market share to 5 percent of the 
total market, just behind pinot 

noir and just under half of 
the cabernet sauvignon 

share.
These wines are a 

decidedly different 
style than the tradition-
al cabernet and merlot. 

Lower tannins give a 
softer feel in the mouth 
while reducing the acid. 
The flavors are fruity 
and fresh, with brands 
Ménage à Trois, Apo-
thic, Cupcake and 14 
Hands leading the cat-
egory in sales, according 
to Wines and Vines.

But many of the bet-
ter blends in the market 
today command higher 
prices, with producers 
like Tablas Creek and 
Dave Phinney’s Orin 
Swift label market-
ing only blends, with 
prices in the $30 to $80 
range.

The prices can go 
up from there, as cult-
producers like Scream-
ing Eagle can seem-

ingly get whatever price they like for 
their offerings. The resale/auction 
market offers the 2008 and 2010 vin-
tages starting at $1,000 per bottle.

This week’s wine picks offer 
a more affordable array of these 
wines, which are well worth trying.

 
Wine Picks of the Week

■ 14 Hands Hot to Trot Red 
Blend 2010 ($12): A great value 
wine from Washington State, named 

after the wild horses that were 
predominant in the region. Merlot, 
syrah, cabernet sauvignon with 
a touch of mourvedre and other 
grapes. Opens with ripe blackberries 
and cherries, soft in the mouth with 
good red and dark berry flavors and 
a touch of mocha, finishes with a 
smooth balance.

■ Krupp Brothers Veraison 
Red Wine 2008 ($40): A blend of 
cabernet sauvignon, merlot, cab-
ernet franc, petit verdot, malbec 
and syrah, from the Stagecoach 
Vineyard.  Aromas of blackberry, 
cherry and spice are followed on the 
palate with black cherry, berry and 
cocoa flavors. Well balanced and full 
bodied, the flavors end in a concen-
trated elegant finish.

■ Orin Swift The Prisoner 
2011 ($40): This blend of zinfandel, 
cabernet sauvignon, syrah and petite 
sirah produces a richly colored and 
aromatic wine. The aroma starts big 
with cherry and vanilla oak notes, 
moving to wild berry, blackberry 
and ripe raspberry flavors on the 
palate with a spicy long finish.

 ■ Orin Swift Saldo 2010 ($30): 
Mostly zinfandel with some petite 
sirah, it is dark red in color. Dark 
cherry and spice aromas, with a rich 
full flavor of berry and vanilla, end-
ing with a soft polish on the extend-
ed finish.  

 ■ Tablas Creek Esprit de 
Beaucastel 2010 ($60): The vines 
used are propagated from the 
famous Chateau de Beaucastel, part 
owner of the property,  and is a 
blend of mourvedre, grenache, syrah 
and counoise grapes. Bright red in 
color with a perfume of ripe red 
fruits and spices. Intense fruit fla-
vors on the palate of dark raspberry 
and cherry, with a smooth long 
elegant finish ending in spice and a 
floral note.

■ Tablas Creek Cotes de Tablas 
Rouge 2010 ($30): Tablas Creek 
Vineyard is one of the Rhone Rang-
er producers from California, using 
exclusively Rhone grape varieties in 
their blends. Deep ruby red and rich 
in flavor, the nose starts with black 
raspberry and spices. The flavors 
of cherry and blackberry are well 
knit and balanced and end in a spicy 
long finish with a clean touch of 
sweet fruit. ■

Red blend trend isn’t as new as it seems

SCOTT SIMMONS/FLORIDA WEEKLY
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14 Hands Hot to Trot Red 
Blend 2010



CUTTING 

EDGE CHIC 

HAIR SALON

Cutting Edge Hair Color 

Experts. Hair Coloring at 

a price you can live with.

UNI K WAX CENTER

Their 100% all natural wax is 

ideal for sensitive skin. Our unique 

elastic wax is used for facial and 

body hair removal and is applied at 

body temperature.

 

 

SAL�S ITALIAN

RISTORANTE

Whether the aroma of  our fresh 

baked breads, the smell of  simmer-

ing sauce or the scent of  fresh gar-

lic sautéing in olive oil, something 

tells you that you are about to have 

a truly authentic Italian experience 

that is sure to delight you from 

entrance to exit.
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