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To the nearly 18,000 drivers who cross the 
Prosperity Farms Road bridge just north of 
Northlake Boulevard each day, he is simply 
the Bridge Man.

Most mornings and afternoons, the Bridge 
Man sits in the sun catching the breeze, and 
perhaps shooting the breeze with passersby.

Those who stop to chat learn the Bridge 
Man has a name.

Meet Jack Meyers.
He is sturdy, this Bridge Man, with a body 

that still shows the muscle that comes from 
a lifetime of hard work. Never mind the stick 
he uses to get around. 

He sports a mop of white hair and a long 
beard that suggest Santa Claus. His sun-
burned skin is as red as Christmas.

He’s as jolly as Ol’ St. Nick, too, even if he 
says that beard will be shaved at some point.

Passing the time with the Bridge Man

Society
See who’s making the local 
scene. A18-19 w

MAGIC

SCOTT SIMMONS/FLORIDA WEEKLY

Jack Meyers catches the breeze and watches 
the traffic most mornings and evenings.

BY SCOTT SIMMONS

ssimmons@floridaweekly.com

Artist Pablo Cano’s 
workshop a draw at new 

Young at Art museum
BY MARY JANE FINE

mjfi ne@fl oridaweekly.com

THE FIRST HINT THAT THIS IS PABLO CANO’S 
Magical Workshop comes when Mr. Cano 
reaches out to grasp a wooden door-pull 
shaped like a star, opening a narrow doorway 
to reveal a marionette skeleton. “This is Fred 
Ascare,” he says, as if introducing an old 
friend. “His ribs are an old 1950s ice tray. His 
legs are spindles from chair legs. His eyes 
shine when the light hits them; they’re the 
feet from a broken glass ashtray.”

The first hint that this is rather a big deal 

SEE BRIDGE MAN, A2 w
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Door to balloon time measures the 
time it takes for a hospital to get a heart 
attack patient from its ER to its cath lab 
to open blocked arteries. The goal is 90 
minutes. More is bad. Less is good. 
One team in this region is consistently 
doing it in less than 60 minutes. This is 
what it takes to deliver our kind of heart 
care. This is what it takes to get the job 
done. The way we do it.
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No wonder he’s jolly. The sky is clear. 
There’s a slight breeze from the east.

Yes, that bridge is a friendly place.
“An attractive woman stopped and 

asked, ‘Sir, are you all right? I see you here 
all the time,’” Mr. Meyers said. “I told her, 
‘I live here.’”

He actually lives in an apartment just 
up the road.

The woman looked astonished. He 
decided to keep yanking her chain.

“Yeah,’ I said. ‘I live under the bridge.’”
In some ways, that’s not too far from 

the truth. He spends his mornings and 
evenings there, picks up trash — he even 
lobbied the village of North Palm Beach 
to place a garbage can by the bridge to 
make it easier to keep that little slice of 
paradise free of debris — and watches the 
passing parade.

Mr. Meyers said he loves the outdoors.
“Where I live, I don’t get the sun and 

the breeze,” he said.
The sun, the breeze and a blue sky are 

things that he loves.
He grew up in New Jersey, served in 

the Air Force for three years and eight 
months.

He married Barbara, the love of his life. 
Until she died a few years ago, the two of 
them loved to fish.

They were married 37 years and togeth-
er they raised four children — “two kings 
and two queens,” he said matter-of-factly.

They moved to the Hollywood-Hallan-
dale area and made lives for themselves.

He worked as a mate on a boat, the 
Rudy, which would sail past the build-
ing where Arthur Godfrey broadcast his 
radio show.

“He would say, ‘There goes Capt. Jack 
on the Rudy,’” Mr. Meyers said.

His mother even heard it back home in 
New Jersey, and she loved it. Never mind 
that her son was the first mate — the cap-
tain’s name was Rudolph.

“That’s back in the day. You never know 
…” he said, trailing off and smiling.

The light changes at Northlake and 
northbound traffic picks up again.

A car horn honks, and Mr. Meyers 
waves. He takes a sip from that sack of his 
and settles back on his bridge rail to talk 
a little more.

That rail suits him well. 
One well-wisher dropped off a canvas 

chair for him to relax in, but it was hard 
for Mr. Meyers to carry it across the 
street. 

It’s not something you could leave at 
the bridge, either — at least not if you 
expected it to still be there next time. Mr. 
Meyers’ bike was stolen from the bridge 
after he stepped away for a moment, so 
he knows.

From that bridge he helped North Palm 
Beach police officers catch someone who 
had just committed a robbery. 

The police are nice, he said, telling 
about the officer who pulled up behind 
his vantage point, got out of the patrol 
car and liberated a turtle in the river that 
flows under the bridge.

He loves the cool calm of the morning. 
Sometimes a neighbor brings him coffee. 

“Nicest gal in the world. She’s a little 
sweetheart,” he said.

That’s all part of the magic.
“I come here early morning, early eve-

ning to get a little breeze coming off the 
creek,” he said.

It is then that his thoughts turned to his 
late wife.

His Barbara is out in the ocean.
She was cremated and her ashes placed 

at sea, just as his will be someday.
“I’ll catch her eventually. Barbara, she 

was a beautiful woman,” he said.
He and his wife came north from Bro-

ward County. 
They had a place at Garden Walk, the 

mobile home development. He worked 
for three or four years at the VA Hospital 
in West Palm Beach.

He and his wife also owned a limousine 
service, picking up and delivering clien-
tele that included people from Jupiter 
Island.

But Mr. Meyers, 73, no longer drives.
“I like my beer,” he said, gesturing to 

that can in a paper sack. “Maybe too 
much.”

So he relies on the bus, a daughter who 
lives nearby and the friends he has made 
along the bridge.

It’s a peaceful place, this bridge, even 
with the traffic.

He looks out at the water, which flows 
out into the Intracoastal, and from there 
to the ocean.

His Barbara is there, and, yes, one of 
these days, he’s going to catch her. 

Eventually.   ■

BRIDGE MAN
From page 1

SCOTT SIMMONS/FLORIDA WEEKLY

Jack Meyers catches the late afternoon sun and the breeze from a rail on the Prosperity 
Farms Road bridge just north of Northlake Boulevard in North Palm Beach.
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Climate change: ‘This is just the beginning’

Evidence supporting the existence 
of climate change is pummeling the 
United States this summer, from the 
mountain wildfires of Colorado to the 
recent “derecho” storm that left at least 
23 dead and 1.4 million people without 
power from Illinois to Virginia. The 
phrase “extreme weather” flashes across 
television screens from coast to coast, 
but its connection to climate change 
is consistently ignored, if not outright 
mocked. If our news media, including 
— or especially — the meteorologists, 
continue to ignore the essential link 
between extreme weather and climate 
change, then we as a nation, the greatest 
per capita polluters on the planet, may 
not act in time to avert 
even greater catastro-
phe.

More than 2,000 
heat records were 
broken last week 
around the U.S. The 
National Oceanic and 
Atmospheric Admin-
istration (NOAA), 
the government 
agency that 

tracks the data, reported that the spring 
of 2012 “marked the largest temperature 
departure from average of any season 
on record for the contiguous United 
States.” These record temperatures in 
May, NOAA says, “have been so dramat-
ically different that they establish a new 
‘neighborhood’ apart from the historical 
year-to-date temperatures.”

In Colorado, at least seven major 
wildfires are burning at the time of 
this writing. The Waldo Canyon fire in 
Colorado Springs destroyed 347 homes 
and killed at least two people. The 
High Park fire farther north burned 
259 homes and killed one. While offi-
cially “contained” now, that fire won’t 
go out, according to Colorado’s Office 
of Emergency Management, until an 
“act of nature such as prolonged rain or 
snowfall.” The “derecho” storm system 
is another example. “Derecho” is Span-
ish for “straight ahead,” and that is what 
the storm did, forming near Chicago 

and blasting east, leaving a trail 
of death, destruction and downed 
power lines.

Add drought to fire and vio-
lent thunderstorms. According to 
Dr. Jeff Masters, one of the few 
meteorologists who frequently 
makes the connection between 
extreme weather and climate 
change, “across the entire Con-
tinental U.S., 72 percent of the 
land area was classified as being 

in dry or drought conditions” 
last week. “We’re going to be 
seeing a lot more weather 
like this, a lot more impacts 

like we’re seeing from this 
series of heat waves, fires 
and storms. ... This is 
just the beginning.”

Fortunately, we 
might be seeing a lot 

more of Jeff Masters, too. 
He was a co-founder of the 

popular weather website 
Weather Underground 
in 1995. Just this week he 
announced that the site 
had been purchased by 

The Weather Channel, perhaps the larg-
est single purveyor of extreme weath-
er reports. Masters promises the same 
focus on his blog, which he hopes will 
reach the much larger Weather Chan-
nel audience. He and others are needed 
to counter the drumbeat denial of the 
significance of human-induced climate 
change, of the sort delivered by CNN’s 
charismatic weatherman Rob Marciano. 
In 2007, a British judge was considering 
banning Al Gore’s movie “An Inconve-
nient Truth” from schools in England. 
After the report, Marciano said on CNN, 
“Finally. Finally ... you know, the Oscars, 
they give out awards for fictional films, 
as well. ... Global warming does not 
conclusively cause stronger hurricanes 
like we’ve seen.” Masters responded to 
that characteristic clip by telling me, 
“Our TV meteorologists are missing a 
big opportunity here to educate and tell 
the population what is likely to happen.”  

Beyond the borders of wealthy coun-
tries like the United States, in develop-
ing countries where most people in 
the world live, the impacts of climate 
change are much more deadly, from the 
growing desertification of Africa to the 
threats of rising sea levels and the sub-
mersion of small island nations. 

The U.S. news media have a criti-
cal role to play in educating the public 
about climate change. Imagine if just 
half the times that they flash “Extreme 
Weather” across our TV screens, they 
alternated with “Global Warming.” 

This might just be the beginning of 
people demanding the push to wean 
ourselves off fossil fuels, and pursue a 
sane course toward sustainable energy 
independence. ■

— Denis Moynihan contributed 
research to this column.

— Amy Goodman is the host of 
“Democracy Now!,” a daily international 
TV/radio news hour airing on more than 
1,000 stations in North America. She is 
the author of “Breaking the Sound Bar-
rier.” 
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OPINION

ObamaCare: It’s not over
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Plans haven’t yet begun for the monu-
ment to John Roberts on the National 
Mall. These things take time. Until the 
groundbreaking, liberals must content 
themselves with bestowing national 
sainthood on Roberts and with declaring 
the health-care debate definitively over. 
It’s time for everyone to accept a new $1 
trillion entitlement profoundly affecting 
the direction of American health care 
and focus on issues of concern to every 
civic-minded American, such as: Did 
Mitt Romney outsource a call center as 
Massachusetts governor?

ObamaCare has been declared over 
repeatedly and consistently. During the 
debate over its passage, it was always 
one more Obama speech from being 
settled once and for all. Afterward, Dem-
ocrats predicted there was no way to 
repeal it, and its popularity was just 
around the corner. The court challenge 
was pooh-poohed as another instance of 
futile resistance. Now that the law has 

barely hung on thanks to the Roberts 
triple lutz, the state of the debate is said 
to be — as ever — over. 

If so, supporters have lost it in the 
arena of public opinion. Upon its passage, 
the New York Times/CBS poll found 
that it had 32 percent support. Before the 
Supreme Court decision, the New York 
Times/CBS poll found its support essen-
tially unchanged at 34 percent. A different 
poll — from Reuters/Ipsos found a major-
ity, 52 percent, still disapproved of it in 
the immediate wake of headlines about 
the Supreme Court’s blessing.

The law has lacked popular legitimacy 
from the beginning, and is still struggling 
for it. Its major features are yet to be 
implemented. Republicans remain uni-
fied in their opposition and commitment 
to repeal. The cry that the debate is over 
is an attempt to short-circuit that very 
debate in a self-fulfilling prophecy. 

The law is hardly the picture of stabil-
ity. States have been slow to set up the 
complex insurance exchanges as stipu-
lated by the law. If they don’t, the federal 
government will be hard-pressed to set 
up the exchanges on its own. As amend-
ed by John Roberts, the law is more 
unstable. He gives states the option to 
refuse the law’s Medicaid expansion. He 

weakens the individual mandate. Both of 
the Roberts changes mean the law may 
ultimately cover fewer people.

How about all the wonders of the 
law? Doesn’t it reduce the deficit? Only 
under optimistic Congressional Budget 
Office projections. Doesn’t it keep young 
adults up to the age of 26 on their par-
ents’ insurance plans? Most insurance 
companies will probably do this anyway. 
Its two central selling points, insur-
ing millions more people and keeping 
people with pre-existing conditions from 
getting locked out of insurance, can be 
addressed with policies that are cheaper 
and less disruptive (a tax credit for pur-
chase of insurance and high-risk pools, 
respectively).

When they set out to pass health-care 
reform, Democrats could have built pub-
lic support for a sweeping law, or scaled 
back their ambitions. They did neither. 
Their insistence that the debate is over 
is a function of their continued failure 
to win genuine acceptance of the law. 
It’s still up in the air, even after the great 
John Roberts has spoken. ■

— Rich Lowry is editor of the Nation-
al Review.
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A Unique Dogtique featuring ONE-OF-A-KIND Speciality Items!

4550 PGA Blvd. #109  PGA Commons East

Palm Beach Gardens, FL 33418

561.624.3384

Cool times, summer fun & 
safety go paw in paw!

Just arrived a great new line of Doggie Floating 
Beach Toys for both the Big & Small.  

Full size selection of Life Jackets available too. 
Bring your Doggie by for a i t ing today.
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Mobility™ hearing instrument is a brand new i rst class line of hearing instruments
that is revolutionizing the industry. While recent digital hearing aids have done an excellent 

job at improving sound quality, the Mobility system was created to wirelessly stream your TV 
or radio directly to your hearing aids, while maintaining it’s best-in-class ability to help you 

hear clearer on the phone, in the car, even outside.

Expires 7/26/2012

Pets of the Week
PET TALES

>> Andromeda is a 7-month-old spayed 
Parson terrier mix. She’s fast as a jackrabbit 
and is always on the go. She likes attention and 
is willing to share food and treats, but she is a 
bit picky about choosing dog friends. 

>> Milo is a 2-year-old domestic. He’s been at the 
shelter longer than any other cat, only because he’s a 
black cat. He likes belly rubs and is quiet and undemand-
ing. He’s more of a loner when it comes to other cats.

To adopt a pet
The Peggy Adams Animal Rescue League, Humane 
Society of the Palm Beaches, was founded in 1925 
and is a limited admission non-profi t humane so-
ciety providing services to more than 10,000 ani-
mals each year. It is located at 3100/3200 Military 
Trail in West Palm Beach. Adoptable pets and other 
information can be seen at hspb.org. For adoption 
information call 686-6656. ■

Fun facts
Take a mid-summer break with some pet-related trivia 

BY DR. MARTY BECKER & GINA SPADAFORI

Universal Uclick

Books don’t always sell in direct rela-
tionship to how much their authors love 
them. Sometimes that’s for reasons out-
side of our control (such as the pet care 
book that came out just before Sept. 11, 
2001), but there’s often no reason for it 
at all. 

Two of our books, “bowWOW!: Curi-
ously Compelling Facts, True Tales, and 
Trivia Even Your Dog Won’t Know” 
and its feline companion, “meowWOW!” 
(HCI, 2007), remain our little, almost-
forgotten favorites: bright, fun and inter-
esting, with illustrations by Molly Pearce 
so wonderful that we have them framed 
in our offices. We loved researching and 
writing these two books. Some fun facts 
we found: 

■ Dogs have been taxed for centu-
ries, but the idea of a tag to signify that 
a dog was “licensed” seems to date to 
the late 19th century, when Cincinnati 
started issuing tags on an annual basis, 
and other cities and states soon followed 
suit. Although wooden tags for soldiers 
were used in the U.S. Civil War to help 
identify the injured and the dead, it wasn’t 
until World War I that American soldiers 
got metal tags as standard issue. The 
resemblance between the tags of soldiers 
and of dogs (along with a good dollop of 
droll military humor) soon had the men 
calling them “dog tags” — a term that 
sticks to this day. 

■ The cat has one up on the lion: Cats 
purr, but lions cannot. (On the flip side: 
Lions roar, which cats can’t.) No big cat 
can get his motor running the way our 
household kitties can, purring constantly 
as effortlessly as breathing, both in and 
out. Tigers can rumble a tiger-sized purr-
like sound, but on the exhale only.

■ All dogs have pink tongues, with two 
notable exceptions: the chow chow and 
the Chinese shar-pei, both breeds with 
tongues variously described as “purple,” 
“black” or “blue-black.” Black spots on 
tongues are common in many dogs, and 
are not necessarily an indication that 
there’s a chow chow or shar-pei in the 
gene pool, however.

■ Most cats have five toes on their 
front paws, but only four of them hit 
the ground. The fifth toe is found on the 
inside of the front paw. This “dewclaw” 
is the feline equivalent of our thumb, and 
it’s used for grasping prey and climb-

ing trees. Any number of toes over the 
norm (usually an extra one or two, but 
occasionally as many as three or four) 
makes a cat polydactyl, which means 
“many fingers.” Polydactylism is a domi-
nant genetic trait, which means just one 
polydactyl parent is enough to make a 
litter of polydactyl kittens. 

■ Helen Keller, the blind and deaf 
woman whose triumph over her disabili-
ties made her an international sensation, 
was the first American to own an akita. 

■ Cats can hear nearly three times 
more frequencies than humans can. For 
you technical types, a cat’s hearing stops 
at 80 kilohertz, a dog’s at 45 kHz, and a 
human’s at a pathetic 20 kHz. Because 
cats can rotate their ears and focus each 
ear independently, they also can hear 
well from all directions. A cat can rotate 
its outer ear to locate a sound — such as 
the sound of a mouse’s footsteps trying 
to sneak by — 10 times faster than a dog. 

■ The phrase “Beware of dog” is so old 
that its Latin equivalent — cave canem — 
has been found on signs in Roman ruins. 
The word “watchdog” isn’t quite as old, 
but it has been around a long, long time. 
The first mention of it? By Shakespeare, 
in “The Tempest.”

■ One final one, just for summer: The 
“dog days” of summer have nothing to do 
with dogs and everything to do with the 
brightest star in the night sky: Sirius, the 
constellation also known as the “dog star” 
that’s highly visible during some of the 
hottest weeks of the year. ■

The chow chow is one of two dog breeds 
known for a distinctive blue-black tongue. 
The Chinese shar-pei is the other. 
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comes, minutes later, when a tour group 
of 27 early-childhood educators learn from 
their tour guide that the man standing right 
here in front of them is “actually Pablo 
Cano,” and several of them go, “Ooooooh” 
simultaneously. One woman produces a 
cell phone camera, and the entire group 
clusters around the artist for a photo op.

Pablo Cano’s Magical Workshop debuted 
the first weekend of May at the Young At 
Art (YAA) museum in Davie. It was part 
of the gala affair — red carpet and cham-
pagne, mandolin serenades and the raffling 
off of a Maserati — that greeted the muse-
um’s reopening in its new 47,000-square-
foot space. More than 11,000 people have 
visited the museum since then and, from 
the happy noise level in Mr. Cano’s puppet 
workshop and theater, it sometimes seems 
as though they’ve all stayed around to play.

The busy chatter of children, the rooms 
filled with activity are so different from his 
usual surroundings: a garage studio behind 
his house in Miami’s Little Havana. He 
works there, in solo silence, from midnight 
until daylight, making marionettes from 
hubcaps and chair parts and discarded 
signs and coffee cans and bass fiddles and 
lampshades and jar lids and worn-out wal-
lets and small tree branches and dried-out 
coconuts and anything else he can find and 
re-use to better effect.

The distance from home studio to chil-
dren’s workshop is both short and long. 
The short is about attitude and freedom, 
surprise and creativity. The long is more 
literal, a journey from wish to fulfillment. 
He dreamed, for years, about having his 
own puppet theater.

“I was brought up with puppets and 
I loved theater,” Mr. Cano says. “I grew 
up with Captain Kangaroo and Henrietta 
Hippo, all the Saturday morning shows. I 
loved, always, to draw and escape and go 
into this different world of drawing.”

His earliest influence was his mother. 
Margarita Cano is an artist, too. At 80, 
she still paints miniatures on boxes, boxes 
as small as matchboxes, as large as cigar 
boxes. Her miniatures recall her Cuban 
homeland: amazingly detailed landscapes 
with palm trees and sunsets; with balseros 
who fled Cuba on flimsy rafts; with beauti-
ful senoritas seated in grand parlors.

“It was tremendous,” her son recalls, 
“because I would watch her paint and see 
the painting develop. That was my favorite 
thing, to see how it would be finished.”

But her memories are not his. He was 
just a year old when his parents fled Cuba. 
“October 17, 1962,” he says, “and I’ve kissed 
the ground of this country. I’m very glad to 
be here and have the freedom.”

Two things prompted his parents to 
leave Havana and the good lives they once 
had there. Well, one thing, really: Fidel 
Castro. But there were two specific occur-
rences. The first: His father, Pablo Sr., a gui-
tarist, was arrested for jamming with other 
musicians, playing jazz numbers thought 
by the Castro regime to be subversive 
music, Yankee music. He was detained 
overnight, and that terrified his wife. The 
second thing: The library where Margarita 
Cano worked began banning books, tak-
ing volumes off shelves, hiding the likes of 
“Lord of the Flies.”

The Canos applied for visas. Weeks 
passed, then months. And then Pablo Sr. 
learned from a musician friend that Philip 
Bonsal, the departing American ambas-
sador, had entrusted his visa stamp to a 
friend, a man known, during those peril-
ous times, only as “El Consul.” Word-of-
mouth carried the information. Secrecy 
surrounded the visa stampings. At last, 
documents in hand, the Canos boarded a 
plane with little Pablo, his older sister and 
great-grandmother and flew north. It was 
the last flight out of Cuba before the Mis-
sile Crisis. (Years later, Mr. Cano’s parents 
encountered El Consul on the streets of 

Miami — his name, Boris Mijares, no lon-
ger secret — and thanked him.)

Mr. Cano’s life is still intertwined with 
his parents, who live just a block away. 
His daytime hours, those not devoted to 
the naps that allow him to work all night, 
are often devoted now to chauffeuring 
them to meetings, to restaurants, to and 
from doctors’ appointments. His father has 
fallen more than once recently, requiring 
hospitalization and rehab and the use of 
a walker. It is, his son says, a big adjust-
ment for a man who was once so busy. At 
various times, the senior Mr. Cano was a 
professional guitarist, an accountant for a 
nightclub, manager of Miami’s Flamenco 
Supper Club. He played gigs at the Doral. 
He handwrote musical scores for other 
musicians. No more.

“It’s my new life, which I’d do a million 
times over,” says the younger Mr. Cano of 
the time spent as driver-and-escort. “I love 
them so much. They were always proud of 
what I was doing. They framed my little 
drawings and showed them to their friends, 
and I got motivated.”

Motivation of a far different sort lay in 
the pages of Margarita Cano’s art books, 
especially her collection of oversized books 
depicting Spanish icons. At 14, young Pablo 
painted icons of his own. He was inspired, 
as he says, by the books’ “saints and devils, 
a saint whose eyes were taken out and 
put on a plate, one with her boobs cut off. 
Amazing faces and bodies.” 

He worked steadily. He experimented 
with styles and materials, with painting 
and ceramics and the fashioning of found 
objects into found-objets-d’art. He pro-
gressed. 

At 15, he exhibited a series of prints, his 
first serious group show. 

At 19, he was reviewed by the Miami Her-
ald’s then-art critic Helen L. Kohen. (“Cano 
is an accomplished artist with a keen sense 
of form and a wonderful sense of humor,” 
she wrote, in part. “Robert Rauschenberg 
is surely his idol, but Cano, working out 
of two cultural heritages, brings a rich-
ness of content to his works that might 
even impress his hero ... Cano mixes his 
metaphors, borrowing equally from reli-
gious iconography and commercial logos, 
and melds them into his own symbolic 

constructs.”) Ms. Kohen remains a fan. “I 
barely recall that first review,” she wrote 
in a recent e-mail, “but I well remember 
that Pablo’s prices started at $1 and that 
(his mother) Margarita added zeros to 
that! I have been a fan from the first but it 
didn’t take a genius to see his talent from 
the first.”

At 23, he was one of nine Cuban-Amer-
ican artists in a show called “The Miami 
Generation,” that travelled from Miami to 
Washington, D.C., Philadelphia and Min-
neapolis.

At 51, he revels in turning one man’s 
trash into another’s treasure.

His marionettes — Matilda the Hippo 
and Poindexter the Ant, Boring Boris and 
The Countess Ukulele, Tea Cup Lady and 
Marie Antoinette and Kandy Kane — are 
charmingly motley throwbacks to his 
childhood and to the imp within. Matilda 
is a repurposed guitar who tap dances to 
“Where the Boys Are” while lip-syncing 
(her wide mouth opens and shuts; her 
tongue is a red ladies wallet) the Connie 
Francis song. Kandy Kane is a burlesque 
queen with Cupid’s bow lips, tasseled bal-
loon breasts and, as a nod to modesty, a fan 
dancer’s white-feathered accessory.

Matilda Hippo lives at YAA. Kandy Kane 
does not. Young At Art founder and execu-

tive director Mindy Shrago deemed her 
Not Youthfully Art Appropriate. The Vero 
Beach Museum of Art gave Ms. Kane 
a similar NYAA rating, Mr. Cano was 
told, because of its family orientation. He 
wrote back, “You know, I talked to Kandy 
Kane about this, and she said, ‘Censorship 
sucks.’”

The rule at Pablo Cano’s Magical Work-
shop is No Rules. It’s about exploring and 
pushing boundaries, about finding your 
own way and being who you are. 

Bins of would-be spare parts line one 
wall, waiting to become puppet ears or 
eyes or arms and legs or who-knows-what: 
paper clips, rubber bands, tongue depres-
sors, multi-colored pipe-cleaners, reels of 
twine, key-ringlets, lengths of yarn, maga-
zines.

“The kids look at these things and think 
they’re like jewels,” says Ilene Jaffe, clutch-
ing an armload of pipe-cleaners; she’s a 
former teacher and principal who, with the 
title of Gallery Interpreter, now leads tour 
groups through the workshop. “We try to 
keep everything stocked with the latest and 
greatest trash.”

The raw-material bins are a junior ver-
sion of Mr. Cano’s garage workshop at 
home, with its stacks of chair legs and hub-
caps; cigar boxes full of buttons; jars con-

PABLO
From page 1

LIAM CROTTY PHOTOGRAPHY

Artist Pablo Cano with his Louis Armstrong 
marionette at the opening of the Young At 
Art Museum in Davie.

MONIQUE DE ST. CROIX

The artist in his workshop at the museum; with the bins full of puppet-making materials.
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taining “glass tears”; plastic tubs labeled 
“Lips, teeth, shapes”; empty Clorox bottles 
strung up like oversized, misshapen clus-
ters of grapes.

Mr. Cano surveys his Magical Workshop 
and smiles. At each table, three or four 
children bend to their puppets-in-progress. 
Finished marionettes dangle along the far 
wall. A curtained stage area dominates 
the rear of the room, with a Punch and 
Judy window on the right. Two little girls, 
sisters wearing matching “Fabulous Like 
My Mom” T-shirts, take turns scampering 
backstage and peeking out through the 
curtain.

The seeds for the Magical Workshop 
were sown nearly two decades ago, though 
Mr. Cano didn’t know it then. He met YAA 
director Mindy Shrago back in the early 
1990s, when she curated “Recyclemania,” 
an exhibit he had with friend and fellow 
artist Marina Fernandez at YAA’s then-
location in a mall. “She loved my work,” he 
says. “Who’d have thought, all these years 
later ...”

All those years later, on a December 
morning in 2005, Ms. Shrago phoned: “I 
had just moved into my new place and was 
fixing it up. She said, ‘Would you be inter-
ested in designing the space for our muse-
um? I’d like you to meet the architects.’ I 
called her back and said, ‘Mindy, would you 
be interested in having a permanent mari-
onette theater?’ And she said yes.”

The meetings, the discussions, the 
designing, the funding, the building, all 
took up more years. Mr. Cano is thrilled 
with the result. It’s a long way from his 
student years at the University of Mary-
land, when he struggled to convince his art 
professors that marionettes and stage sets 
really were art.

“In 1984, I had done set designs for 
‘The Nutcracker,’” he recalls. “It became a 
framework for my art. The teachers didn’t 
want me to go in that direction. It was ‘a 
perversion of art.’ That’s what they called 
it. And they felt I was doing too much my 
own thing and not allowing them in. But I 
learned how to stand up for my concepts 
and explain what I wanted to do. I finally 
found an intellectual common ground we 
could work through.”

That common ground — the bridge, he 
calls it — was a show of work by Picasso, 
paintings in which the artist transformed 
his wife’s face into, as Mr. Cano puts it, 
“these incredible distortions ... and that’s 
what I was doing.”

Picasso was an early influence and 
remains one, but Mr. Cano took his inspi-
ration from other directions, too. On his 
Web site, he explains: “I create a dream 
world where inanimate objects come to 
life — springing from my imagination in 
the Surrealist tradition. But my work is 
founded on Dada ideals. The Dadaists used 
chance, spontaneity and childlike inno-
cence in order to create their statement. 
Their intention, as is mine, was to break 
with tradition and painting technique and 
to return to the elemental basics of art; to 
start from scratch; to allow the process of 

imagination to unfold and begin anew each 
time I create.”

Well before college, the young Pablo was 
all about imagination. And pulling strings: 
He staged his own puppet shows, for fam-
ily and neighborhood friends, when he 
was 10. 

“I was very shy and very nervous, put-
ting those shows on,” he says. “I remem-
ber a friend holding my knees together 
because they were shaking so much. Even 
today, I get the jitters.”

The jitters were not evident on a recent 
evening, when Pablo Cano’s home-based 
Red Velvet Theater presented “Musical 
Marionettes” to a living-room audience 
of 14. Guests sat on chairs slip-covered 
in red velvet, facing a proscenium with 
white-parachute-fabric curtains beneath a 
Picasso-esque angel sketched in black on 
red-painted wood. 

Mr. Cano wore a tux. His niece, pastry 
chef Aileen Hernandez, arranged a vase 
of handmade red-trimmed white-choco-
late lollypops, alongside a tray of white-
chocolate-dipped brownies dusted in red 
sprinkles. A 1950s-era Victrola played “Ain’t 
She Sweet.”

People listened and chewed, mingled 
and chatted. And then it was show time. 

A tuxedoed Fred Astaire marionette 
with sequined tails and bowtie, tap-danced 
to “Puttin’ on the Ritz,” dipping onto one 
knee for his finale. Poindexter the Ant 
cozied up to audience knees and bent his 
rubbery legs to seat himself on a woman’s 
foot. When Lady Telephone lost a red-
spindle leg mid-act, the show went on: She 
sang “I’ve Been Waitin’ for Your Phone 
Call for 18 Years,” and Mr. Cano adlibbed, 
“She’s a trooper.” The fan-dancing Kandy 
Kane shook her tassels –— she’s too mod-
est to bare her balloons — and flirted with 
men in the audience, hopping onto the lap 
of one, who grinned uneasily, apparently 
uncertain of how to respond. And when a 
silvery, red-lipped, hoop-skirted, five-foot-
tall Marie Antoinette approached, a guest 
kissed her silvery outstretched hand.

Somehow, it seemed the right thing to 
do, because, by now, these spare-parts per-
formers had attained the feel of real. They 
had personalities. They lived. The audi-
ence welcomed their attention, laughed 
when they plopped into laps. Even Yeti — a 
bug-eyed, human-sized creature with white 
fur that slunk and humped its way across 
the room, helped by Mr. Cano’s assistant, 
John Durbin — seemed like someone, or 
something anyway, you’d enjoy having as a 
friend. Afterward, the audience lingered to 
sip champagne and nibble at Aileen Her-
nandez’s red-themed sweets and marvel at 
the creativity that informed the show. 

Alas, creativity doesn’t always pay the 
bills. Until the economy took a nosedive, 
Mr. Cano could count on selling mari-
onettes for prices ranging from $500 to 
$25,000. An early buyer was the Rubell 
Family Collection, one of the world’s larg-
est privately owned art collections. And 
Miami’s Kelley Roy Gallery exhibits Mr. 
Cano’s work, as does the Museum of Con-
temporary Art in North Miami. “And that’s 
fine,” he says, “but it hasn’t been an income 
I can depend on.”

The Young At Art museum commis-
sioned 10 marionettes, including Matilda 
the Hippo and Fred Ascare, but since then, 
he says, “Sales aren’t what they used to be, 
and commissions are few and far between.” 
Right now, thanks largely to his Red Velvet 
Theater and every-Saturday shows, fully 
booked through July, Mr. Cano is just about 
breaking even. For the fall season, he plans 
more shows in collaboration with dancer 
and musician friends — and an uptick in 
ticket prices. 

But at this moment, with one show com-
pleted, the next one plotted out and his 
marionette workshop at long last realized, 
he sets aside whatever worries might lurk.

“I loved, always, to draw and escape and 
go into this different world of drawing, 
and then I began to link it with music and 
performance and art ... that beautiful trans-
formation that occurs,” he has said, softly, 
as if he’s talking about love. “It’s magical.” ■

>> WHAT: Pablo Cano’s Magical Workshop       
          & Theater

>> WHERE: Young At Art Museum
      ADDRESS: 751 S.W. 121 Ave., Davie
      PHONE: 954-424-0085
      ADMISSION: Children (ages 1 & up)       

          $12; Adults $13; Seniors (62+) $12;
          Members free

      PARKING: Free            

>> The Museum of Contemporary Art in 
      North Miami occasionally exhibits 
      Pablo Cano’s work, as does the 

          Kelley Roy Gallery in the Wynwood 
          Art District of Miami

      (305-447-3888). 
      One can make an appointment to see 
      Cano’s work at his home in Little Havana; 
      call 305-642-1774. 
      His website is CANOart.com. 

■
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Breathing comes naturally for most 
people, but those with chronic lung 
disease may struggle with every breath. 
Thankfully, Palm Beach Gardens Medi-
cal Center has a dedicated team of 
pulmonary medicine specialists who 
can help.

Chronic obstructive pulmonary dis-
eases such as asthma, chronic bronchi-
tis or emphysema affect more than 12 
million Americans and are the fourth 
leading cause of death in the United 
States. 

Treatment for the condition often 
includes pulmonary rehabilitation to 
help patients control symptoms and 
improve their quality of life. Palm Beach 
Gardens Medical Center’s Outpatient 
Rehabilitation Center offers a pulmo-
nary rehabilitation program designed to 
help patients overcome the physical and 
emotional trauma of lung diseases. 

The outpatient program encourages 
patients to progress at a safe, comfort-
able pace to achieve the highest level 
of fitness possible. All therapies are 
designed to help patients return to a 
healthy, active lifestyle. 

The program is led by pulmonary 
specialist Dr. Jose Deolazabal, and is 
staffed by respiratory specialists who 
provide an individualized evaluation 
and treatment plan for each patient. 

Pulmonary rehab is a team effort in 
which patients may work with physi-
cians, nurses, respiratory, physical and 
occupational therapists, psychologists, 
exercise specialists and dietitians. 

The primary goals of a pulmonary 
rehab program are to help patients feel 
more comfortable so they can better 
handle day-to-day activities and main-
tain their independence. As an addi-
tional benefit, pulmonary rehab also 
may reduce the need for hospital visits. 

Generally, patients receive a treat-

ment plan that lasts about 24 sessions 
over 12 weeks. 

Depending on each patient’s needs, he 
or she may receive different treatment 
components, such as exercise training, 
psychosocial support, educational pro-
grams and nutrition counseling.

The exercise portion of the pro-
gram is designed to improve heart and 
lung function and strengthen muscles 
involved in breathing. 

Lower body training, such as walking 
or riding a stationary bicycle, can help 
increase muscle tone and flexibility so 
it is easier for patients to move around. 

Upper body training can help 
strengthen the arm and shoulder mus-
cles that support the ribcage to allow 
for easier breathing. These exercises 
also help patients manage daily activi-
ties. 

Ventilatory muscle training may be 
recommended for some patients who 
have weak respiratory muscles that 
cause breathing problems and impede 
exercise. 

Patient education on pulmonary dis-
ease, general exercise principles, medi-
cations, breathing retraining, nutrition, 
lifestyle modification and weight loss 
are also important aspects of the pul-
monary rehabilitation program, in addi-
tion to psychosocial support. 

Psychosocial support helps patients 
deal with emotional stress that may be 
associated with chronic lung disease. 
Patients may be taught relaxation skills 
or encouraged to talk about their feel-
ings to help deal with these issues. 

Information about nutrition is also 
typically given to pulmonary rehab 
patients because fatigue, difficulty swal-
lowing or poor appetite could hinder 
their ability to follow a balanced diet. 

Nutritional counseling also helps 
with weight management and teaches 
patients how to prepare and time meals 
so they do not experience increased 
shortness of breath. 

For more information about pulmo-
nary rehabilitation and how it may ben-
efit you, see pbgmc.com or call 625-5070 
for a referral to a physician near you. ■

Palm Beach Gardens Medical 
Center offers individualized 

pulmonary rehab

mikeCOWLING
CEO, Palm Beach Gardens 
Medical Center
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HEALTHY LIVING
With planning, siblings can peacefully divide up Dad’s estate

lindaLIPSHUTZ
llipshutz@floridaweekly.com

Beth picked up the cracked waffle 
iron and was flooded with memories. 
She could vividly picture her father 
pouring the batter and calling out for 
requests — blueberry, banana or plain. 
She still couldn’t believe Dad had been 
gone three weeks. 

Beth’s reverie was interrupted by her 
sister Sharon. “Come on, come on. We’ll 
never get this done. Toss that junk in 
the trash pile, and keep going.” It took 
all of Beth’s restraint to keep from 
blasting Sharon each time she took that 
superior, know-it-all attitude. 

Their brother Tom had wasted no 
time in contacting a Realtor to put their 
parents’ house on the market and was 
pushing to set up a family meeting to 
sort out the antiques and their mother’s 
jewelry. 

Beth hated feeling so frustrated by 
the others, but it seemed as if they were 
more concerned about the money than 
the loss they had just suffered.

Grieving a loved one is a highly per-
sonal, often complicated, emotional 
time. Each of us processes these feel-
ings in our own unique way, and the 
experience is very much impacted by 
the complexities of our relationships 
with the deceased. Understandably, 
every member of the family has had a 

very different place within the family 
and has had different relationships with 
the one who has passed, so each will 
experience the loss very differently. 

One of the ugliest displays of human 
behavior takes place when heirs are put 
in a position of fighting over the family 
estate. Old sibling rivalries and antago-
nisms erupt, especially when fueled by 
greed and ego. 

It behooves family members to remind 
themselves that the task of settling the 
estate and making decisions about the 
effects left behind is a highly sensitive 
process at a time when emotions could 
be volatile, and everyone’s emotional 
reserves may be tapped. 

In some families, one member has 
been especially close to the deceased 
or was a principal caretaker, who had 
put aside his own life to care for the 
ailing relative. Considering the efforts 
and attention of this person could ide-
ally be addressed while the loved one is 
still alive, so that the family has made 
provisions accordingly for this person 
(if there was an intent to do so.) 

In some families, certain members 
are more financially established, while 
others might be struggling. Parents 
often grapple with the best way to 
address the different circumstances 
of their children while they are plan-
ning. There’s no easy answer on this 
one; there are many schools of thought 
on how to address this. Some parents 
count on their more fortunate child to 
understand their logic and intent when 
they divide the estate disproportionate-

ly. While in some instances, everyone is 
reasonable and life goes on smoothly, 
there are many instances where the 
more fortunate child is greatly hurt, and 
not understanding of this choice. They 
may believe that the current financial 
circumstances of the heirs should have 
no bearing on how assets should be 
divided and will interpret this step as 
an egregious slap in the face of a rela-
tionship that had always been loving 
and close.

Some families unfortunately let greed 
and spitefulness take over, and we see 
ugly displays of petty behavior, as 
reason is put aside. Sometimes, long-
standing rivalries get played out in an 
argument about who gets a certain 
heirloom, and the battle is more about 
winning than the importance of the 
actual item. Sadly, the combatants seem 
willing to sever the ties with their rela-
tives to win the battle. In the long run, 
everyone loses.

Some families have the foresight to 
realize that when they are distributing 
an estate, they are about to embark on 
a process that could be irrevocably 
damaging. They agree ahead of time to 
follow certain ground rules and con-
clude that maintaining harmony is more 
important to them than possibly los-
ing some material gains. Some families 
decide upon certain procedures for div-
vying up the items of value, and take the 
time to distinguish monetary value ver-
sus sentimental value. Sometimes there 
is an item that is coveted more because 
of the memories attached to it than the 

dollar amount of it’s worth. Some rea-
sonable families will agree that the one 
who truly wants it the most can have it. 

One creative family “shared” the 
items: Two sisters agreed to keep cer-
tain items of their mother’s jewelry for 
a year at a time, to wear and enjoy, and 
to then trade for the next year. 

Another family put all of the valu-
ables on a table and together agreed 
to the value of each item. One by one, 
they went around the room taking turns 
picking items as they went along. They 
took turns making choices, with the 
understanding they had embarked on a 
process that was fair and offered each 
person the best chance to make a choice 
in their best interest. 

Some families find it helpful to hire a 
specialist to help them manage the pos-
sessions left behind. 

For those who are open to it, this can 
be a time for repairing relationships and 
renewing old ties. Setting aside time to 
reminisce and look through photos, and 
to tell old stories can be hugely valu-
able. 

Giving each other the time to go 
through memorabilia at their own pace, 
and holding back impatience and sar-
casm could head off hostilities. 

If family members are able to agree 
to some time outs, to visit with one 
another over dinner or coffee, they may 
again head off controversy. Including 
spouses in the mix could be a source 
of additional tension, or actually may 
offer a buffer and an additional pair of 
hands. ■



GOLD COINS
We buy and sell all 

types of U.S. and 

foreign gold coins, 

Krugerrands, Maple 

Leaf, Eagles, etc. 

Call for latest pricing.

SILVER DOLLARS
UNITED STATES

1794 to 1803 .............................$325.00 and UP

1836 to 1839 ..........................$4,000.00 and UP

1840 to 1873 ...............................$85.00 and UP

Trade Dollars ..............................$35.00 and UP

1878 to 1904 ...............................$17.00 and UP

1921 to 1935 ...............................$16.00 and UP

COINS
U.S. SILVER COINS

DATED 1964 AND EARLIER

STERLING SILVER
& Jewelry by Tiffany, Cartier & George Jensen

999 Silver Bars All Sizes

ALSO BUYING

Money: US & Foreign Proof Sets & Mint Sets

PAPER MONEY
1929 AND OLDER

JEWELRY

BUYING
YOUR JEWELRY, DIAMONDS, COINS, GOLD & SILVER

RECHANT PRECIOUS METALS, COINS & JEWELRY
Established coin shop serving the Palm Beaches. In the same location since 1977. Professional Coin Grading Service 

Authorized Dealer. Member American Numismatic Association & Florida United Numismatist

OPEN MON-FRI 9-5 / SAT 10-2
1730 South Congress Avenue, West Palm Beach

Just north of Forest Hill Blvd.

561-964-8180
www.rechantpreciousmetals.com

IMPORTANT: DO NOT CLEAN YOUR COINS!!!

DATES 1965-1970 .......................$2.25 and UP

 ..................... $8 AND UP

QUARTERS ............ $4 AND UP 
DIMES ................ AND UP



Avoid Operation! 
Looks like regular 
underwear. Very 

comfortable! 
Invented with Doctors. Made 

in Europe! 
Call - 1-800-654-9884 

Only $299+ 
7,500 Stock Units or 

Custom Made 
36 Tapes 1x3� only 
$1.99. New 4 Week 

DIY Bonding! 

Call - 1-800-654-9884 

Super-light, fully hand-knotted, 
breathable. Available in NEW 
Heat-Resistant Synth. Hair. 

Looks exactly like Human Hair! 

�Mini Lu� the NEW 
perfect solution. 

NOT A WIG! 
Undetectable. 

Fills in hair 
where needed. 

Only $79+! 

100% Silicone Breast 
Prosthesis 
Sizes 28-48 

(reg. $250) 

Sale 
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Jeff Atwater was elected Florida’s 
chief financial officer in 2010, after 
serving as senate president the previ-
ous two years. He’d been elected to the 
state House of Representatives in 2000 
and to the senate in 2002. His district 
included Palm Beach and Broward 
counties. A self-described community 
banker for 25 years, Mr. Atwater was 
elected to the North Palm Beach Vil-
lage Council in 1993. 

Mr. Atwater, already a statewide 
office holder, briefly considered run-
ning for the U.S. Senate in this election 
season. He became a backer of Mitt 
Romney for the Republican presiden-
tial nomination in October 2011.

“Jeff Atwater’s work to reduce spend-
ing and regulatory burdens has been 
critical in the effort to bring Florida 
out of this economic downturn,” Mr. 
Romney said at the time. “I look for-
ward to working with him to bring 
these principles of lower spending and 
less regulation to Washington.”

Q: Talk about why you’re work-
ing to depopulate Citizens Property 
Insurance Corporation. 

A: If you were to look at the issue 
of why Citizens has grown so signifi-
cantly over the last five to seven years, 
the issue has not been in what we used 
to call the high-risk account, or the 
coastal account. 

That account still has very close to 
the same number of policies that it had 
five or six years ago — about 450,000 
policies. The growth has occurred in 
other parts of the state, in what we call 
the PLA account, or the personal lines 
account, for far different reasons. 

And it hasn’t been about price — 
because we often talk about the issue 
for Citizens is that it’s been suppress-
ing rate. 

There is accuracy to that, which 
means that people have found their 
way there, or the private market may 
not be willing to come in at those pric-
es and be able to take households out. 
That is true.

But the growth — the 5,000 to 6,000 
new accounts to Citizens — have been 
in the PLA account of recent, and that 
has been because of the abuses that 
have been, frankly, occurring in the 
system, primarily in the sinkhole areas.

Q: Consumers have objected to 
the increases in Citizens’ premiums.

A: People were still wondering, were 
they getting the straight answer on this 
— is it really as severe as they were 
being led to believe by the insurance 

companies? 
And people have every right to be, 

I think, cautious of everything that an 
industry — no matter what industry — 
is telling them about the environment 
and their losses and their ability to be 
successful in your state.

But here’s how we would know that 
it was at least a very real issue: Citi-
zens took those policies in. 

In 2010, Citizens took in $32 million 
in sinkhole premiums, but paid out 
$245 million in sinkhole claims. Now, 
no insurance company could survive 
that.

Q: Other than transparency in 
state contracting — your passion — 
what’s your legislative agenda for 
next year? Things that you’re con-
cerned about that didn’t get done 
this year?

A: I think what you will likely see in 
the coming legislative session is more 
of an effort made to what we can do 
to create the environment where we’re 
getting more and more of the misbe-
havior and the fraud out of the (insur-
ance) system … This past year we did 
PIP (personal injury protection) on 
auto, but with the changes we have just 
made to sinkhole (coverage), what can 
we continue to do to have the private 
market believe it should come here and 
do business here? 

Because you can’t depopulate Citi-
zens, even if you increased rates, if 
there is nobody here in Florida want-
ing to write the policies. 

And frankly, the private market play-
ers have been so afraid to do business 
here in Florida because the fraud has 
been so significant … 

So as our new president gets his feet 
on the ground at Citizens and is able to 
size up the entire marketplace and the 
significant presence that Citizens has 
in market share, which is 23 percent 
of the market, then I’m hoping that 
sometime late summer or early fall we 
would be working with the president 
of Citizens and the Citizens board to 
look at some legislative initiatives that 
would be right for the coming spring.

Q: Are Floridians more fraudulent 
than residents of other states?

A: (He laughs.) Floridians are pio-
neering people. I’ve spent my entire 
life, I’m fifth generation … I’ve never 
been around hard-working, honest 
people like I have here in Florida.

I think what happens is you have a 
demographic where some who will 
turn to Florida in their later years 
in life can be vulnerable to types of 
financial fraud. And so I think it might 
attract a certain element to come here 
and take advantage of that. 

I think you have seen public policy 
that tried to stretch the generosity 
of consumerism … that it created too 
broad of an opportunity for fraudsters 
to try to take advantage of those sys-
tems. So, for instance, in sinkhole … the 
broadness of the policy allowed certain 
people to take advantage of it, and now 
that we have tightened it up, I believe 
we will have predominantly addressed 
the situation.

I believe that when you have a policy 
that tries to offer the benefit of the 
doubt that there are players who will 
come here to take advantage of those, 
and they did … And I’m hoping by the 
changes that we’ve made over the last 
couple of years, both in property and 
in auto, that the beneficiary is to be the 
consumer.

The fraudsters were not pioneering 
Floridians, I can assure you.

Q: It’s hard to imagine you in 
another job, but in April you briefly 
considered running against U.S. 
Sen. Bill Nelson.

A: We did seriously consider the 
U.S. Senate race … because I believe 
the greatest crisis facing the country 
is not the challenges facing uniquely 
the state of Florida, but the expansion 
of government and the extraction of 
resources from the people of this coun-
try to government to try to perform 
functions that were never envisioned 
by the framers of the Constitution and 
in fact were going to cripple this coun-
try both fiscally and morally.

And I felt so strongly that with the 
increasing debt and the increasing 
spending and the bailouts that we were 
watching — that that was at least a 
debate I needed to engage.

And I determined that I was very 
fortunate to have been elected by the 
people of this state to serve in this 
capacity, as their fiscal watchdog over 
how their money is spent, and I asked 
for this job and I have the greatest job 
in the world … I can still speak about 
the other issues. 

I know I made the right call. ■

JEFF ATWATER
BY MARGIE MENZEL

The News Service of Florida

A Q&A WITH

COURTESY PHOTO
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Numerous and significant bank issues 
have headlined the news since the financial 
crisis began in 2007 and these issues con-
tinue through the present.

U.S. citizens are well aware that U.S. 
banks have behaved very badly — from 
underwriting subpar credit mortgages to 
pooling them into a securitized, superior 
credit-rated pool to dumping such secu-
ritized pools into their clients’ portfolios 
(while they were shorting the same secu-
rities) to taking huge bonuses based on 
bank earnings inflated by this flawed and 
often fraudulent business model. Bottom 
line, it was wrong and unfair that the banks 
used government-guaranteed deposits as 
a basis for their speculation and that their 
flawed speculation required taxpayer bail-
outs while bankers still got their bonuses.  

What the bankers did was odiferous. It 
was a multi-step process and at each step, 
the bankers were promoting bad upon the 
public while richly compensating them-
selves.

The most recent example of horrific 
banking practices comes from across the 
pond as the UK-based Barclay’s Bank has 
admitted that it manipulated, over a long 
period of time, an international inter-bank 
lending rate, LIBOR (London’s Inter Bank 
Offered Rate, the rate at which banks offer 
funds to each other). Barclay’s has agreed to 
pay a fine of some $453 million.

LIBOR is hugely important as it is an 

interest rate index used in trillions of inter-
national loans. LIBOR is not a complicated 
calculation as it measures what it would 
cost a bank to borrow unsecured money.

If banks are mucking-up the transparent 
and very important, they might well be dis-
torting much else in their banking business. 
If the simple transactions are manipulated, 
then there are even more possibilities with 
the complex aspects of banking.

The furor over banks’ powers is not 
unique to this new millennium. The debate 
about bank power raged for centuries. Yes, 
from long before the financial crisis of 2008, 
long before the savings and loan debacle of 
the late 1980s, long before the banking col-
lapse in the Great Depression (1929-1930) 
and before the string of banking panics in 
1907, 1893, 1873, 1857, 1836 and 1819.

The debate about bank activities — pow-
ers, leverage, use of deposits and regula-
tions/regulators — began immediately after 
the Revolutionary War. British colonies, 
such as we once were, could not estab-
lish their own banks. Only British (branch) 
banks were used. So, after the Revolution-
ary War, the founding fathers discussed 
the need for a national bank for deposit of 
government funds and for issuance of debt 
to finance the government. Not all Congres-
sional leaders were in agreement about 
what type(s) of bank (federal- or state- 
chartered) should be created, who would 
regulate them and what types of borrowing 
activities would be allowed.

The key proponents for banks were 
Alexander Hamilton and merchants. But 
there were various arguments against banks 
being made by by Thomas Jefferson, James 
Madison, Martin Van Buren, farmers and 
other organizations. 

Fact was, post the Revolution, there was 
very little physical money in circulation. 
Transactions were done by barter or per-
sonal notes and the non-merchant classes 
felt that they would have a big disadvantage 
(lack of access to the power and financing) 
that the banks ultimately would wield.

Specifically, Alexander Hamilton wanted 
to create a bank to act as intermediary for 
allocation of capital needed to rebuild the 
war-torn country. His opponents argued 
that, by their very nature, the banks and 
those who controlled them would wield 
great power and in effect take away power 
from popularly elected government offi-
cials. Further, they argued that there was 
nothing specifically stated in the constitu-
tion to allow a national bank.

Hamilton won the fierce debate: he won 
the approval of George Washington by argu-
ing that while the Constitution was silent on 
the creation of banks, banking was critical to 
business expansion and the constitutional 
silence was not a prohibition. The First 
Bank of the United States was created in 
1791; it was based in Philadelphia and had 
branches through the states. But with the 
strengthening hand of Jeffersonian think-
ers in Congress, the banks’ charter was not 
renewed in 1811. (“A short banking history 
of the US,” John Steele Gordon, Wall Street 
Journal, Oct. 10, 2008)

Therefore, lacking congressional support 
for a national bank, Hamilton went to the 
states, specifically New York State to get 
charters to open banks. And so began the 
powerful reign of New York City’s banks. 
Union bank began in 1811; Bank of America 
in 1812; City Bank in 1812 etc. These banks 
issued IOUs for deposits and these IOUs 
became a form of currency. 

Now, some 200 years later, the U.S. citi-
zenry finds itself in much the same quanda-
ry: what is to be done about the banks that 
wield great power and certainly fill the cof-
fers of senior bank executives. Unlike 200 
years ago, when banks were allowed to fail, 
these banks are thought to be too big to fail. 

The TBTF issue will plague the U.S. until 
such time as it is no longer a threat, actual or 
perceived. The solution for the TBTF issue 
seems rather simple: Break up the banks 
so that the much smaller pieces can be 
allowed to fail.  Because senior bank man-
agement has an incredibly sweet deal via 
stock options, salaries and bonuses based 
on billions that they control, there is huge 
incentive to keep the billions under one 
roof.

Will a breakup of the big banks ever be 
congressionally mandated? For those really 
wanting to understand the nitty-gritty of 
this issue, a very good read is “Will There 
Ever Be a Meaningful Volcker Rule?,” June 
7, 2012, New York Times.

There is a groundswell of public support 
for a breakup of the big banks by both citi-
zens on the left and right. Because there are 
very important bankers/political donors on 
both sides of the political spectrum, there 
will probably be hedged rhetoric by both 
Presidential candidates. ■

— There is a substantial risk of loss 
in trading futures and options on futures 
contracts. Past performance is not indic-
ative of future results. This article is pro-
vided for informational purposes only. 
No statement in this article should be 
construed as a recommendation to buy/
sell a futures/options contract or to pro-
vide investment advice.

MONEY & INVESTING

Bank issues: More of the same for 200 years
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classicalsouthflorida.org

Classical Music.

It’s In Our Nature.
Just like all of us, classical music lives 

and breathes. Make it part of your lifestyle. 

Tune to Classical South Florida on the 

radio or online. It’s in your nature.

561.882.1430
 Serving you 6 days a week!

West Palm Beach

2511 S. Dixie Highway

West Palm Beach, FL 33401

 Arthritis

 Back Pain

 Carpal and Tarsal Tunnel 

Syndrome

 Disc Herniations

 Foot and Ankle Pain

 Headaches

 Knee and Hip Pain

 Neck Pain

Palm Beach Gardens

400 Village Crossing, Suite #1

Palm Beach Gardens, FL 33410

 Nerve Pain

 Neuromas of the foot

 Neuropathy

 Post Operative Pain

 Sciatica

 Spinal Stenosis

 Tennis/Golfer’s Elbow

 TMJ Dysfunction

 Toe Nail Fungus

 Wound Healing

Do you suffer from PAIN? 
LASER MEDICA has the answer!

Introducing the very fi rst Super Pulsed Therapeutic 

Robotic Laser in Palm Beach County.
The M6 Multiwave Lock System (MLS)

A non-invasive, safe and side-effect free solution 

to your pain at the Speed of Light!

The robotic therapeutic laser system allows Dr. Costello to adjust the quality and quantity of the 

laser beam in order to “custom tune” the laser to the patients specifi c condition.

This highly advanced technology is successful in treating both acute and chronic conditions 

which have failed traditional treatment approaches.

Laser Medica and Dr. Joseph Costello, Dc, DABCO invite you to a life changing 

seminar on laser medicine and the super pulsed robotic laser system.

Saturday, July 21, 2012 (WPB) at 10:00am &

Saturday, July 28, 2012 (PGA) at 10:00am
Reservations required. Please call or visit our website for further details

Acupuncture            

ARTHRITIS

FIBROMYALGIA

GOLFER’S  ELBOW

M.S.

SC IATICA

HEADACHES

ALLERGIES

STRESS

ANXIETY

DEPRESSION

MENOPAUSE

PMS

INFERTIL ITY

IMPOTENCE

PARALYSIS

KIDNEY PROBLEMS

EXCESS WEIGHT

IMMUNE SYSTEM

ANTI -AGING

BALANCE

Shudong Wang
Licensed Acupuncture Physician 

with 30 years experience 

and 8 years training in China

10800 N. Military Trail, Suite 220

Palm Beach Gardens

561.775.8500

www.nacupuncture.com

Mention this ad for a

FREE
CONSULTATION

(an $80 value!)

        & Custom Herbs

Sanctuary Medical Center, one of the 
largest medical aesthetic practices in 
the country that’s home to a num-

ber of internationally 
recognized plastic 
surgeons, derma-
tologists and anti-
aging authorities, has 
opened an office in 
Palm Beach Gardens. 
Dr. Kathleen Herne 
will lead the prac-
tice’s newest office, 
according to a pre-
pared statement. 

“We’re going to 
offer patients in the 
northern end of the 
county many of the 
services that we do 
in our home offic-
es in Boca Raton,” 
said Jason Pozner, 
M.D., Sanctuary’s co-

founder and medical director and one 
of the country’s most prominent plastic 
surgeons. “Opening an office in Palm 
Beach Gardens is a natural next step for 
us as our practice continues to grow.” 

Dr. Pozner and many of Sanctuary’s 

other physicians will be consulting with 
patients in Palm Beach Gardens. 

Sanctuary offers a full array of aes-
thetic and medical services, including 
aesthetic rejuvenation, dermatology, 
hormone therapy, weight loss, plastic 
surgery and functional medicine. 

“Our new location makes it easier for 
patients in the northern Palm Beach 
County to access the world-class care 
that we provide instead of having them 
travel down I-95,” said Dr. Herne, a 
dermatologist and skin cancer surgeon. 
“We’re looking forward to serving the 
many patients in the area who have 
been asking us to move a little closer.” 

Located in Boca Raton, Sanctuary is 
home to the country’s largest laser facil-
ity and world-renowned plastic sur-
geons, dermatologists and anti-aging 
experts. The center’s 15,000-square-
foot facility is equipped with the most 
advanced technology and exceeds strin-
gent national standards for equipment, 
operating safety, personnel and surgeon 
credentials, the center reports. 

It’s fully accredited by the American 
Association for Accreditation of Ambu-
latory Surgery Facilities and the state of 
Florida. See sanctuarymedical.com for 
more information.. ■

Sanctuary Medical Center 
opens Gardens office

SPECIAL TO FLORIDA WEEKLY

For the second year, Paris in Town, Le 
Bistro, will host a Bastille Day celebra-
tion.

On Saturday, July 14, the French bistro 
will offer activities and entertainment 
at its location in Downtown at the 
Gardens. There will be giveaways, face 

painters, live music and other entertain-
ment and raffles.

The celebration is 2 p.m. to midnight.
The bistro will offer a prix fixe dinner 

menu.
It’s in Suite 4101 at Downtown at the 

Gardens, 11701 Lake Victoria Gardens. 
Call 622-1616, see parisintownbistro.
com. ■

Paris in Town to host Bastille Day fete

SPECIAL TO FLORIDA WEEKLY

Parmida Home will open a home life-
style store in Downtown at the Gardens 
in July. Shoppers may meet the staff and 
register to win prizes during a grand 
opening on Aug. 4. 

“We are about enjoying your home 
and what you do in it,” says Director 
of Marketing Siotha Vest, in a prepared 
statement. “Unlike other furniture or 
accents retailers, we’re a furniture store 
with a designer furniture décor, along 

with a great mix of products selected 
solely to complement social activities 
in the customer’s home … Select from 
exquisite table tops and teas, to bath, 
body and candle collections selected for 
their high quality at value pricing.”

The Gardens location is the 15th store 
for Parmida Home. Downtown at the 
Gardens is at 11701 Lake Victoria Gar-
dens Ave.

For more information, see parmida-
home.com.   ■

Parmida Home store opens
in Downtown at the Gardens

SPECIAL TO FLORIDA WEEKLY

POZNER

HERNE
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A private oasis of serene luxury and sophistication describes 
the Ritz Carlton Residences, Singer Island, Palm Beach. 

Perfectly situated on 8.8 acres along the pristine waters of 
the Palm Beach coastline, the Ritz is one of six unique, stand-
alone Ritz-Carlton Residences in the world. Rising 27 stories 

and offering pan-
oramic ocean views, 
the twin towers 
offer residents 
unparalleled ser-
vices and attention 
to detail with ame-
nities that include a 
fitness center with 
sauna, private meet-
ing room, cinema-
style theater and a 
social room with a 

catering kitchen and billiards. The services available to resi-
dents include a 24-hour gatehouse, valet parking and dedicated 
concierge.

The featured property is a three-bedroom, 3½-bath luxury 
residence that has been completely finished and professionally 
furnished. Enter this 2,600-plus-square-foot 11th floor residence 
from the elevator directly into a private foyer. 

The gourmet kitchen features Italian cabinetry, granite coun-
ters and high-end appliances. Dine with the oceanfront in the 
background. The great room is spacious with a formal living 
area and a separate sitting area perfect for entertaining. Glass 
railings on the balconies allow for expansive Atlantic Ocean 
and Intracoastal Waterway views.

Ocean views from the master suite are second to none. 
Equally stunning Intracoastal Waterway views are featured 
from the guest suites and separate guest baths. This residence 
is available fully furnished, turnkey. 

The Walker Real Estate Group specializes in selling and 
leasing at The Ritz-Carlton Residences. For more information, 
contact Jeannie Walker at 561-889-6734 or e-mail Info@Walker-
RealEstateGroup.com.  ■

The Ritz: Awaken to breathtaking water views
SPECIAL TO FLORIDA WEEKLY



Your Window
Into

Palm Beach Real Estate

www.FITESHAVELL.com
561.655.6570

101 N. County Rd., Palm Beach

561.694.6550

11237 US Hwy 1, North Palm Beach

Kerry Warwick 561.310.2262

126 CASA BENDITA
PALM BEACH

Totally rebuilt 4BR/4.5BA Hollywood Regency. Sleek, modern and sophisticated with custom millwork, top-of-the-line finishes and extraordinary indoor to outdoor living. Outdoor
pool pavilion, deeded beach access and situated one house from the Ocean. Completely furnished by Harper & Associates. Web ID 1209 $7.995M Furnished

SLOANS CURVE
PALM BEACH

Pristine, well-maintained 3BR/3.5BA apartment with Ocean and Intracoastal views.
Spacious master suite with large bathroom, endless closets and high ceilings. Full service
building with tennis complex, pool, beach  & 24 hr. security. Web ID 1046 $1.595M

2259 E. IBIS ISLE
PALM BEACH

Newly upgraded 3BR/3BA waterfront home on Ibis Isle. Sun drenched with beautiful
views. Offered with new furnishings. Short distance to beach, Phipps Tennis and Par 3
golf course. Motivated seller. Web ID 591 $1.35M Furnished
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Tutu two-mile run, for Special Olympics,

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. Send us your s
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Live Entertainment, Give-Aways, Drink Specials and Prix-Fixe Dinner 

Menu. Festivities all day and night. Details & r

www.ParisInTownBistro.com 

July 14th, Paris In T

Celebrate Bastille Day at Paris In T
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 WEEKLY SOCIETY

or Special Olympics, at Downtown at the Gardens

oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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ways, Drink Specials and Prix-Fixe Dinner 

Menu. Festivities all day and night. Details & reservations at  

o.com Vive La France! 

July 14th, Paris In Town Le Bistro

Celebrate Bastille Day at Paris In Town Le Bistro!

 1 . Brigid Strain, Ali Cunningham,   
   Becky Stewart, Samantha Robin
 2 .  Caroline Mantel, Alexandra Gorgevska
 3 . Chris Moreira, Erin Hodel
 4. Jessica Brosca, Diana Urrutia,
   Lauren Abbott
 5. Sidney Moas, Matt Moas, Lola Moas,  
   Harper Moas
6.  Jenie Sanford, Brette Sanford
7.  Nick Rogers, Amanda Parlette,
   Carmen Hutcheson, Peter Hutcheson
8.  Michelle Corson, Patricia Weller
9.  Paul Ouellette, Byron Allen
10. Kristen Finley, Daniel Finley
11. Dave Masterson
12. Stephani Giberti
13. Madison Ouellette, Len Ouellette,   
   Emma Ouellette, Holly Allen
14. Thomas Philipson, Kendall Paruta
15. Rose Holly, Crystal Louise, 
   Bianca Silveira
16. Melissa McCown, Dana Defilippo, 
   Julie Bedard
17. Jennifer Porter, Carson Porter
18. Caroyln Cogar, Julie Caserta, 
   Aubrey Barnard, Rocio Saenz
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www.langrealty.com

       

Spectacular water & golf views from this 
4BR/4.5BA, 3481 sq. ft. home. Magnificent 
pool area with summer kitchen. Automatic 
shades in family room and MBR. Wet bar, of-
fice with built-in and plantation shutters. Mini-
mum social membership required.  $899,0000 

CALL JAY AGRAN  561-371-7224

 MIRASOL – PORTO VECCHIO

N
E
W

 

N
E
W

 

 Live in the finest estate home in the Country 
Club of Mirasol, where every finish and appoint-
ment exemplifies quality. In addition, this is one of 
the largest lots with a spectacular lake and golf 
view in the community.  Golf Equity Membership.  

$3,995,000

CALL CAROL FALCIANO  561-758-5869

MIRASOL – PALACIO

N
E
W

Many upgrades and built-ins, heated pool, granite 
countertop in kitchen, tile backsplash & roll out 
drawers. Custom entertainment center w/surround 
sound. Full golf membership available. An extreme-
ly pristine and beautifully furnished home in an 
amazing development – a real must see!  $529,000 

CALL DEBBIE ARCARO  561-371-2968

 If only the best will satisfy you, look at this 4 
bedroom, 4.5 bath, 2 car garage, pool home 
with guest house on a corner lot and no HOA 
fees!  Minutes from shopping, dining and the 

beautiful Hobe Sound beach!  $800,000 

CALL ANN MELENDEZ  561-252-6343

HOBE SOUND – PAPAYA VILLAGE
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BALLENISLES – SAINT JAMES

Joy on the job: Working for a company that puts clients first

heather

PURUCKER 

BRETZLAFF

One of the reasons I enjoy being a real 
estate agent at Fite Shavell & Associates 
is the experience and knowledge of the 
owners. David Fite and Wade Shavell are 
both local owners who have been a part 
of major real estate companies in both 

New York City and 
Connecticut, in addi-
tion to Palm Beach. 

Wade was a very 
successful real estate 
broker and owner 
of his own firm in 
the Connecticut and 
New York area prior 
to moving to Florida. 
His experience in the 

real estate business is unparalleled and 
he has many memories that are worth 
sharing, but this is one I particularly like. 
It shows his ability to search out desir-
able properties — so much so that he 
invests in them himself — but the client 
always remains the top priority. 

Wade had clients who were looking for 
a home in Connecticut with a lot of acre-
age and special places on the property 
to entertain. He took them to a house in 
the country that was the former Richard 
Rodgers Estate. For those of you who 
are unfamiliar with Richard Rodgers, 
he is of the famous Rodgers and Ham-
merstein who wrote the “King and I,” 
“South Pacific” and more than 40 other 
Broadway musicals. His wife wrote a 

book about the house called “The House 
in My Head.” It was incredible. 

It was a multimillion-dollar home that 
had floor-to-ceiling glass and was very 
contemporary. It was situated on several 
acres, all one level and with more than 
10,000 square feet of living space. The 
home did need renovation and updating, 
but was in good condition. At the time 
the home was for sale, it belonged to a 
young couple who decided they would 
rather be on the water instead of in the 
country, so they put the house on the 
market prior to renovating it.

Wade’s clients were coming from a tra-
ditional style home and were not used to 
the contemporary styling, but fell in love 
with the charm and beauty of the prop-
erty, the location and the privacy it had 
to offer. They made an acceptable offer 
and were under contract to close within 
the month. About three weeks prior to 
closing, the buyer called Wade and said 
that they were not ready to purchase the 
home. They couldn’t get comfortable 
with the contemporary style and decided 
the home was not for them. They under-
stood they would lose the large deposit 
they had put down on the home.

Wade saw the potential in this proper-
ty, but also did not want to see his clients 
lose their deposit. He decided to do what 
most brokers would not — purchase it 
himself under the same terms his clients 
had. Since the property was assignable, 
it was assigned and ready to close again. 
He was excited about his new home and 
began getting quotes from contractors to 
complete the renovation. 

During this time, he continued to work 
with his buyers to find another property 
with similar characteristics and a more 
traditional style. Then, one night a week 

prior to closing, Wade 
received a phone call 
from his buyers just 
as he was leaving 
the property. They 
changed their minds 
again! They decided 
they wanted the 
house and were 
willing to close in a 
week. Although he 
was disappointed, 
he was their bro-
ker and agreed to 
assign the contract 
back over to his 
clients.

The clients 
then closed on 
the home and 
Wade purchased 
another home in 
the same area. 
He still speaks 
of this home. 
The couple, 
who said the 
home was too 
contemporary, 
are still living 
there 12 years 
later and have 
r e m a i n e d 
friends with 
Wade. The 
wife, Barbara, is now a principal 
at our Connecticut office of Fite Shavell 
& Associates and is extremely success-
ful in real estate herself. She currently 
is working with my husband and me to 
help a client of ours living in Palm Beach 
Gardens find a vacation home in Con-
necticut. ■

— Heather Purucker Bretzlaff is a bro-
ker and Realtor Associate at Fite Shavell 
& Associates. She can be reached at 722- 
6136, or at hbretzlaff@fiteshavell.com.
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The League of Women Voters of Palm 
Beach County is hosting three candi-
date forums.

In Palm Beach County there are three 
contested, non-partisan races that will 
be decided on Primary Election Day 
on Aug. 14. Voters will have the oppor-
tunity to meet the candidates at three 
public forums free of charge.

■ SCHOOL BOARD
NORTH COUNTY DISTRICT
Thursday, July 12, 6:30 p.m.-7:45 p.m.
Palm Beach State College
3160 PGA Blvd., Meldon Lecture Hall
Palm Beach Gardens

■ CONSTITUTIONAL OFFICES
Supervisor of Elections
Sheriff
Property Appraiser
Thursday, July 19, 6:30 p.m.-8:30 p.m.
Vista Center, Room 1w47/1w50
2300 North Jog Road
West Palm Beach

■ JUDGES
Circuit Court Groups 2, 9 and 26
County Court Groups 4 and 6
Thursday, July 26, 6:30 p.m.-7:45 p.m.
2300 North Jog Road, Room 1w47/1w50
West Palm Beach
This forum is co-sponsored by the 

Palm Beach County Bar Association. ■

League of Women Voters
hosts three candidate forums

SHAVELL

SPECIAL TO FLORIDA WEEKLY

PIOTROWSKI

Thais Piotrowski has been named to 
the board of directors of the Arthur R. 
Marshall Foundation for the Everglades, 

which champions 
the restoration and 
preservation of the 
greater ecosystem 
of Florida’s historic 
River of Grass.

“I am particularly 
pleased that both 
Thais and her hus-
band, Matthew, have 
agreed to serve as 

official co-chairs of our seventh annual 
River of Grass Gala, which will be held 
on Dec. 8 at The Colony Hotel, Palm 
Beach,” said Nancy Marshall, president 
of the foundation.

Ms. Piotrowski is a private wealth 
adviser and Certified Financial Plan-
ner for Ameriprise Financial. She has 
a bachelor of arts degree from the Uni-
versity of Florida.

Growing up with two parents who 
have careers in agronomy, and being 
born and raised in Brazil, where nature 
is valued and cared for, she has a true 
appreciation for the Everglades and 
understands its importance to future 
generations. 

Ms. Piotrowski also is on the board 
of the Nat King Cole Foundation and 
involved with other organizations such 
as the Women’s Circle, Financial Plan-
ning Association, NAWBO and the 
Women’s Business Development Coun-
cil of Florida.

She lives in Boca Raton.   ■

Arthur R. Marshall Foundation
names Thais Piotrowski to board

SPECIAL TO FLORIDA WEEKLY



Great Escapes
Close to home. Far from ordinary.

 Florida:  Bonita Springs, Fort Myers, Naples, Ocala and Sanibel & Captiva Islands

 North Carolina:  Cashiers, Highlands, Lake Glenville, Lake Toxaway and Sapphire Valley

he Royal Shell Collection of Companies ofers  
homes, condominiums and cottages  for seasonal and annual vacation rentals. 

With over 1600 accommodations, choose from the enchanting mountains of North Carolina 
to the shimmering Florida Gulf coast, many just a few hours away. If you are looking to buy or sell a home 

or investment property, we have the experience to reach your goals. Contact us for special get-away packages!

LANDMARK REALTY GROUP

GOLDEN OCALA Real EstateGOLDEN OCALA REAL ESTATE

ROYAL SHELL REAL ESTATE

CASHIERS RESORT RENTALS

GOLDEN OCALA Vacation RentalsGOLDEN OCALA VACATION RENTALS

ROYAL SHELL VACATIONS

$300,000 to $18,000,000

to $10,000,000

LandmarkRG.com

888.743.0510

with restaurants

tribute holes

Spa, itness and tennis facilities

services

GoldenOcala.com

855.80.OCALA

from $300,000 to $20,000,000

Condos from $220,000 to 

Primary and secondary home 
specialists

RoyalShellSales.com

800.805.0168

and condominiums

rentals available

properties

 
boating, skiing and more

CashiersResortRentals.com

877.747.9234

available

Full resort amenities includ

Golf, spa, tennis, itness and 

packages featuring summer 
specials for all amenities

GoldenOcala.com

855.75.OCALA

 
condominiums and cottages

rentals available

 
beach and  golf course rental 
properties 

 Sanibel voted Frommer’s #1 
vacation spot in the world

RoyalShell.com

800.656.9111
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This year’s Palm Beach Shake-
speare Festival production of 
“Twelfth Night” incorporates all of 
the Bard’s favorite devices — lost 
twins, assumed and mistaken identity, 
love triangles, witty wordplay and a 
plane crash.

Yes, a plane crash.
The comedy plays July 12-15 and 

July 19-22 at the Seabreeze Amphithe-
ater in Carlin Park, Jupiter.

The play has been used to mark 
transitions in the festival’s 22-year 
history. This time, it marks the tran-
sition from a single-play festival to 
repertory performances. Starting in 
2013, the festival will showcase two 
productions during a three-week run.  

“Having done the show twice 
before, we wanted to ensure this 
year’s production represented our 
own unique vision. We are moving 
into the future, and it makes sense to 
visualize ‘Twelfth Night’ in a modern 
scenario as well,” Executive Producer 
Kermit Christman said in a state-
ment.

“Twelfth Night” stars veteran 
company member Krys Parker as 
the stranded survivor, Viola, who 
disguises herself as a man to finagle 
a job with the island’s Duke Orsini 
(played by Festival newcomer Jim 
Brogan); veteran stage actress Missy 
McArdle as the fool, Feste, who is in 
the employ of the much-sought lady 
Olivia (Katherine Seldin); television 
and stage veteran Alan Gerstel as the 
drunken uncle Sir Toby; and Craw-
ford as the “mad” steward Malvolio. 
The production also will feature 
many newcomers to the festival, 
including Shane Cooney as Viola’s 
lost twin, Sebastian.

Shakespeare by the Sea XXII’s 
production of William Shakespeare’s 
“Twelfth Night” is scheduled for 8 
p.m. July 12-15 and July 19-22. Gates 
open at 6:30 p.m. with pre-show 
entertainment provided by the Court 
Jester, Richard Ribuffo. Bring a beach 
chair, blanket and picnic basket or 
enjoy concessions at the Seabreeze 
Amphitheater in Carlin Park, Jupiter. 
Admission is free with a suggested 
donation of $5 per adult. Call the 
Palm Beach County Parks and Rec-
reation Department Events Hotline 
at 966-7099 or see pbshakespeare.org 
for more information. ■

Shakespeare 
festival brings 
together Bard

and beach 
SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

Katherine Seldin (left), Krys Parker and Jim 
Brogan in “Twelfth Night.”

When William Hayes looked to 
book a summer musical at Palm 
Beach Dramaworks, he turned to a 
classic, “The Fantasticks.”

This chestnut is the longest run-
ning show in history.

The tale is 52 years old now, 
and oh so mellow. 

And Mr. Hayes, producing 
artistic director at Drama-
works, is using the musi-
cal to help launch a callow 
career.

Jennifer Molly Bell will 
earn her Actors’ Equity 
Association card 
because of her role
 as Luisa.

Local talent launches 

professional career in musical

at Palm Beach Dramaworks

A�Fantasticks� debut

BY SCOTT SIMMONS

ssimmons@floridaweekly.com

SEE MUSICAL A27 w

COURTESY PHOTO

Cliff Burgess sprinkles raindrops on lov-
ers Jennifer Molly Bell and Jacob Heimer 
in a scene from “The Fantasticks.”
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Facebook is not to be trusted. Into 
that great sucking vacuum of time, 
we willingly spill the dramas of our 
lives and gobble up the latest from 
our friends and colleagues, even as we 
admit the Web site is nothing but spin 
— invented lives, edited personalities, 
constructed fabulousness.

Still, though I acknowledge nothing 
on Facebook can be believed, I can’t 
make it through the day without taking 
a sip, just a quick scroll through the 
news feed to see what’s happening in 
the wider world. Evidently not much, 
based on what often pops up. But 
there are sometimes rare gems, bits of 
insight or wisdom or brilliant photog-
raphy that make me stop and sit up in 
admiration.

Enter my Facebook boyfriend.
I’ll call him Andy. We met in gradu-

ate school two years ago — although 
technically speaking, we’ve never 
actually met. But given our common 
interests — travel, world affairs, good 
books — a mutual friend thought we 
should be in touch. So we became 
friends on Facebook, exchanged a few 
online messages, and now his posts 

frequently land in my news feed.
Andy regularly shares photos of the 

places he’s visited —Greece, Finland 
and Germany this year — and they’re 
always artful, taken with a good 
SLR camera, often of local peo-
ple or scenery.

He’s not one for the grainy 
cell phone shot, the kind of 
photo on so many Facebook 
pages, the ones where the guys 
have their arms draped over 
the backs of their buddies, 
sweating bottles of local beer 
in their hands. Andy never 
posts photos from inside 
clubs or bars, he never 
makes silly faces into the 
camera, he’s never standing 
beside some tube-top wear-
ing girl he just met.

In fact, Andy rarely 
appears in his own pho-
tos, and when he does, 
he always looks serious 
and soulful and extremely 
well groomed.

When he’s not post-
ing pictures from his 
world travels, he’s writ-
ing about world events 
— the riots in Greece, 
the economic crisis in 
the eurozone, the drum 
beat to war with Iran. 
Sometimes he’s witty, 
other times he’s grave, 

but he always uses proper grammar 
and correct spelling. For that alone I’d 
marry him.

I’ll admit it feels strange, this Face-
book-engineered intimacy with 

someone I’ve 

never met. After all, I know his likes 
and dislikes, his tastes and hobbies, his 
political leanings and future aspira-
tions, and in that way our relationship 
is more intimate than many actual 
romances. This despite the fact that, 
like most things on Facebook, our 

connection is completely 
invented.

Which is what makes 
online love affairs, espe-
cially one-sided ones, so 
precarious. 

I recently made the 
mistake of mentioning my 
infatuation to our mutual 
friend.

“Andy?” she said.
“He has the best Face-

book posts,” I said. “So 
smart. So sensitive. I think 
I have a little crush on him.”

My friend laughed. “But 
he’s gay.”

Say what?
“Of course,” she said. “He 

was pretty open about it at 
school.”

Which I would have known 
if we were friends. I mean, 

actual friends, not just 
friends on Facebook, 

where our edited selves 
bear as much — or as little 

— resemblance to real life as 
we want. ■

artisHENDERSON
sandydays@floridaweekly.com

SANDY DAYS, SALTY NIGHTS

The problem with my Facebook boyfriend

The Art of  Edward Gorey

presents

o n  v i e w  t h r o u g h  s e p t .  2 ,  2 0 1 2

The top of the Zagava Tree / Was frequently 
where they had tea, from The Osbick Bird 
(detail), 1970 . Pen and Ink, 4” x 5”  © 
The Edward Gorey Charitable Trust

www.norton.orgwww.norton.org
1451 s. olive avenue, west palm beach, fl 33401



New Summer Hours: Open Tues - Sun (Closed Monday)
Breakfast & Lunch: Tues - Fri: 11am - 2pm / Sat & Sun: 8am - 2pm

Dinner: Tues - Sun: 5pm - 9:30pm

AWESOME SUMMER SPECIALS
20% Off Entire Dinner Check

(5pm - 6:30pm) Every Night

Tuesday Special: $17.95
Braised Short Ribs over Pappardelle Noodles or Mashed Potato

Wednesday Special: $17.95
Mom Frangione’s Spaghetti and Meatballs & Italian

Sausage or Rigatoni Bolognese

Thursday Special: $17.95
Chicken Marsala prepared with wild mushroom marsala

wine sauce, potato, and vegetable

Friday Special: $19.95
Parmesan Crusted Filet of Sole w/Side of Pasta or Potato

All Weekday Dinner Specials Include:
Bread, Soup or Salad, Coffee, Tea & Dessert

612 US 1, Lake Park • www.thepelicancafe.com
Located 3/4 mile south of Northlake Blvd. on west hand side of US 16

7
1
4
4
5
8

Weekday Dinner Specials cannot be combined with any other offer.

“Where Nantucket Meets The Florida Keys”

Sunday Special:

All Day Specific Dinner Specials Include: 
Bread, Soup or Salad, Coffee, Tea & Dessert

Day Specific Dinner specials cannot be combined with any other offer.
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CONTRACT BRIDGE
BY STEVE BECKER

When to cover an honor
The principle of covering an 

honor with an honor is cited with 
reverence from Walla Walla to 
Dnepropetrovsk, but the fact is that 
the application of this rule is not 
always as simple as it might seem. 

Thus, it is surely correct to cover 
with the king if declarer leads the 
jack from dummy’s J-3-2 facing 
the A-Q-4. Covering with the king 
holds declarer to two tricks instead 
of the three he would make if the 
jack were not covered. 

But it would be wrong to cover 
if you had the K-x-x and declarer 
led the jack from dummy’s J-10-2 
toward his A-4-3. He would make 
two tricks if you covered, but only 
one if you ducked. As a matter of 
fact, the best rule to follow is to 
cover an honor if it can gain a trick 
for your side, and not to cover if it 
can cost your side a trick. 

This advice might not be par-
ticularly helpful, as it tells you to 
use your head instead of a rigid 
formula, but that’s the kind of game 
bridge is. 

Today’s hand demonstrates the 
principle. South is in three spades, and 
West leads the queen of clubs, which 
holds. When West shifts to the ten of 
diamonds, declarer goes up with the 
queen and returns the nine of trumps. 
If East ducks, so does South, and, as a 
result, he makes three spades. 

But if East covers the nine with the 

jack — as he should to cater to the pos-
sibility of West’s having four spades 
that include the eight and a high honor 
— South goes down one. The nine in 
this case is treated as an honor, and East 
covers because the play cannot cost him 
a trick but might gain one. ■
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North County Artists Association president Gerri Aurre stands with 
award winners Barbara Carswell (Fourth Place for a watercolor “Iris”); 
Ann Lawtey (Best of Show for an acrylic on canvas, “By the Shore”); 
and Suzanne Todd (Honorable Mention for a watercolor, 
“Joy of the Tropics”).

Barbara Bailey was awarded First 
Place for her abstract painting, 
“Cantilever.”

Bill Jones of the Art Association  of 
Jupiter was awarded Honorable 
Mention for a woodturned Red 
Malee bowl, “Australia meets Africa.”

SPECIAL TO FLORIDA WEEKLY

Artists from five local art associations 
are featured at the Lighthouse ArtCenter 
Museum in The Art of Association: Art 
Associations Hang Together.

Open through July 26, the exhibition 
features recent works — including paint-
ings, prints, photographs, glass art, fab-
ric art, woodturning, mixed media and 
sculpture — from the Art Associates of 
Martin County, Artists Association of 
Jupiter, Lighthouse ArtCenter Artists’ 
Guild, North County Art Association and 
Wellington Art Society.

“The exhibition is a showcase of five 
talented groups of artists,” said Light-
house ArtCenter Executive Director 
Katie Deits. “It also is an introduction of 
the organizations that facilitate them to 
gather in support of the arts, each other, 
and the community at-large.”

With recent declines in public fund-
ing for the arts, art associations aim to 
bridge the gap by creating new ways for 
artists to show their work and promote 
themselves. Some also garner support 
for other causes, including environmen-
tal awareness, breast cancer research, 
animal rescue and community mental-
health programming.

“We don’t create art within a vacuum,” 
says Gerri Aurre, president of the North 
County Art Association. “Many of our 
efforts are very interrelated.” The mis-
sion of the NCAA is to assist northern 
Palm Beach County with knowledge of 
and training for artistic activities and 
endeavors. Included in this mission is the 
broader goal of environmental awareness 
of land and sea locations, and actively 
promoting the care of such areas, which 
are part of the artistic landscape.

Susan Lorenti founded The Artists 
Association of Jupiter in 2010 with simi-
lar goals in mind, to promote art and art 
education in the community and sur-
rounding counties. “Each of our art asso-
ciations shares similar goals on a broad 
scale with the Lighthouse ArtCenter and 
with each other, and the show itself 
should be an interesting and cohesive 
collection of artwork,” said Ms. Lorenti.

The Lighthouse ArtCenter Artists’ 
Guild is a designed for professional art-
ists, offering juried opportunity to dis-
play in the Artists’ Guild Gallery in the 
Lighthouse ArtCenter Museum and at 
Lighthouse ArtCenter Gallery at Mid-
town in Palm Beach Gardens. There is 
also professional development, including 
on-going education in marketing, public 
relations and business practices to help 
artists achieve their highest potential.

For more than 30 years, Art Associates 
of Martin County has enabled residents 
to enrich their lives in art education, art 
appreciation and art as a part of living.

At the Wellington Art Society, mem-
bers are passionate about the creative 
process and appreciate the results of 
persistent artistry and craftsmanship. Its 
members learn, share and give back to 
other artists and the community at large.

Three professional artists and art 
faculty members judged the exhibi-
tion: Norma Conway (painting instruc-
tor), Judy Flescher (collage instructor) 
and Ted Matz (drawing and painting 

instructor). At the awards cer-
emony on June 21, the follow-
ing prizes were awarded: Best 
of Show, Ann Lawtey for “By 
the Shore”; First Place, Bar-
bara Bailey, for “Cantilever”; 
Second Place, Roy Stevens for 
“Two Women”; Third Place, 
Kathryn Morlock for “Rainfor-
est”; and Fourth Place, Barbara 
Carswell for “Iris.”

Honorable Mentions were 
presented to Sharon Ferina, 
“Full Nest”; Bill Jones, “Red 
Malee Burl Dish”; Lindy May, 
“Spring Explosion!”; Manon 
Sander, “SPF 55”; and Suzanne 
Todd, “ Joy of the Tropics.”

At the 3rd Thursday event, to 
be held on July 19, the winning 
artists will speak about their 
work, along with representative 
from the five art associations. The event 
from 5:30 to 7:30 is free to Lighthouse 
ArtCenter members and $5 for nonmem-
bers and also features hors d’oeuvres.

The Lighthouse ArtCenter is a mem-
ber-supported not-for-profit 501(c)(3) 
community arts organization, providing 
excellence in art exhibitions, instruc-
tion, education and outreach for all ages. 
Programs are funded in part by the Palm 
Beach County Cultural Council, the Palm 
Beach County Tourist Development 
Council and the Palm Beach County 
Board of County Commissioners.

For information on the Lighthouse 
ArtCenter Museum, School of Art, exhi-
bitions, programs and events, visit Light-
houseArts.org or call  746-3101. The Light-
house ArtCenter is at Gallery Square 

North, 373 Tequesta Drive, Tequesta, Fla., 
one-half mile west of U.S. Highway 1. 
Museum hours are Monday through Fri-
day 10 a.m. to 4 p.m. and Saturday, 10 
a.m. to 2 p.m. Admission is $5 Monday 
through Friday. Saturday features free 
admission. Closed Sunday. ■

Artists from five associations hang together, display work

>>The Art of Association: Art Associations 

Hang Together: Through July 26

>>Location:  Lighthouse ArtCenter, Gallery Square 

North, 373 Tequesta Drive, Tequesta

>>Information and directions: 746-3101 or 

LighthouseArts.org

>>Museum Hours:  Monday – Friday 10 a.m. to 4 

p.m.; Saturday 10 a.m. to 2 p.m.; closed Sunday

>>Admission: Free for members, $5 for non-

members

if you go

COURTESY PHOTOS

Best of Show was awarded to Ann Lawtey for an acrylic on canvas, 
“By the Shore.”

v A ceramic and wire wall sculpture, “Spring 
Explosion,” by Lindy May of the Wellington Art 
Society received Honorable Mention.

Sally Browning Pearson, president of Art Associ-
ates of Martin County, stands with AAMC members 
Roy Stevens (Second Place for an encaustic paint-
ing, “Two Women); and Sharon Ferina (Honorable 
Mention for a watercolor “Full Nest”).

Wellington Art Society member Kathryn Mor-
lock was awarded Third Place for a watercolor 
“Rainforest.”
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“She’s definitely a dream role of mine,” said Ms. 
Bell, who hails from Palm Beach Gardens and gradu-
ated from the Dreyfoos School of the Arts. “She’s viva-
cious and feisty, and I see some of that in me.”

In “The Fantasticks,” two neighbors try to trick their 
daughter and son into falling in love by pretending to 
feud then staging an abduction so the son can rescue 
the girl, settling the feud and emerging a hero. The 
would-be lovers learn of the deception, spurn the 
arrangement and separate. But after time apart, they 
reunite.

It’s a reunion of sorts for Ms. Bell.
She attended Dramaworks’ first staging of a musi-

cal, “Jacques Brel is Alive and Well and Living in 
Paris,” directed by J. Barry Lewis and music-directed 
by Craig Ames, who are leading this production of 
“Fantasticks.” She also will co-star with Tangi Colom-
bel, who appeared in that 2004 production.

“It’s been so fun to work with such an amazing 
group of people on this. It’s really exciting,” Ms. Bell 
said.

It also has been exciting for the team at Palm Beach 
Dramaworks to help launch the career of this young 
talent, who graduated from the theater program at 
Florida State University.

“As an organization, we’ve been committed to uti-
lizing as much local talent as possible. When I do 
casting, I cast as much locally as I can before I look 
elsewhere,” Mr. Hayes said.

It’s a question of economics. When a regional the-
ater brings in out-of-town talent, it has to pay for 
housing and transporting its actors.

And when casting a musical, he also has to budget 
for a music director.

“But I never cast locally at the expense of the show,” 
he said. “When we were planning this show, we were 
talking about how we would cast the show before we 
do it. We will never compromise on quality. If I can’t 
cast it locally, I go to New York.

“On average, between April and the end of June, I 

will have seen on average 800 actors.”
Ms. Bell was a known quantity.
“One of the benefits she had was that she was 

already very well-conditioned because for the past 
four or five years, she’s been doing national tours,” 
Mr. Hayes said. “She came in with a real strong edge 
over a lot of girls.”

It’s a question of stamina.
“A lot of these younger people do university runs, 

and do a weekend at most,” he said. “But by doing 
a long run at a regional theater, she knows how to 
take care of her voice, and knows how to condition 
herself.”

Getting her union card literally will open doors for 
Ms. Bell.

“She’s going to be able to audition for people she 
wouldn’t have otherwise gotten that opportunity,” Mr. 
Hayes said. “When I go to New York, I don’t have time 
to audition non-Equity artists — I don’t even have 
time to see all the Equity actors in New York.”

He is delighted that Ms. Bell is working in regional 
theater.

“Most of the important work is being done in 
regional theaters these days,” he said, because those 
are the theaters that are developing new works.

“Now she’s going to get better roles at stronger 
regional theaters, so when she goes to New York to 
audition, people will actually see her.”

For Ms. Bell, it’s part of the logical progression in 
developing a career.

“Now I’m playing with the big boys. Being part of 
the union is a big step for a professional actor to take,” 
she said. 

Not bad for someone who started as a dancer at 
age 2.

As for acting, “I got bitten by the bug at 9 when I 
went to a performing arts camp in the Berkshires,” 
Ms. Bell said.

That acting bug meant her parents, both doctors, 
ferried her to shows at the Kravis and Broward Cen-
ters, as well as to such regional theaters as Palm Beach 
Dramaworks.

Ms. Bell has been living in New York the past few 
months and has spent time auditioning, taking voice 
lessons and developing contacts.

But she’s glad to be back in South Florida ready to 
begin her professional career in a show that already 
has been a hit for a half-century now.

“Having this show as my hometown professional 
debut is exciting,” she said.

Almost as exciting as that big moment that no doubt 
seems suspended in time for most actors.

“The moment before the curtain goes up and you 
can hear the audience waiting, when the stage man-
ager calls, ‘Places.’ It’s a sweet moment for me always,” 
she said. “Then the curtain goes up. It’s magical.” ■

MUSICAL
From page 23

>>What:  “The Fantasticks”

>>When:  Preview on July 12; runs July 13-Aug. 5

>>Where:  Palm Beach Dramaworks’ Don and Ann Brown Theatre, 

201 Clematis St., downtown West Palm Beach.

>>Cost:  $55 for all performances. Student tickets are available 

for $10.

>>Info:  514-4042 or www.palmbeachdramaworks.org

in the know

COURTESY PHOTO

Barry Tarallo, Jacob Heimer, Jennifer Molly Bell and Cliff 
Goulet, in a scene from “The Fantasticks.”

©2012 Hilton Worldwide

Retreat to a bed and breakfast escape like no other at the luxurious Waldorf Astoria Naples. Enjoy overnight 

guestroom accommodations at this chic luxury resort and have breakfast for two in bed or in Aura Restaurant.

Bed & Breakfast rates starting from $159 per night*.

Book today by calling 888.722.1269 and mention code “BB”, or by visiting WaldorfAstoriaNaples.com.

*Subject to availability. 

EXTRAORDINARY PLACES.  A SINGULAR EXPERIENCE.

At each of our landmark destinations around the globe, experience the personalized

Waldorf Astoria Hotels & Resorts service that creates unforgettable moments.

YOUR WEEKEND FORECAST

JUST GOT A LITTLE BRIGHTER.



WHAT TO DO, WHERE TO GO
Please send calendar listings to 
pbnews@floridaweekly.com.

At BRIFT

The Burt Reynolds Institute for Film & 
Theatre, 100 N. U.S. Highway 1, Jupiter. 
Call 385-1584 or visit www.brift.org.

■ Teleprompter: A Tool for the 
Professional Actor — Class held 
7-9 p.m. consecutive Mondays through 
July 23. Course offers host technique, 
cold read preparation, walk and talk, ad 
lib and on the set dos and don’ts. $120/
six weeks or $100 if paid in full at reg-
istration. Email: briftfinancedirector@
comcast.net or call 385-1584.

At The Kravis Center

The Kravis Center is at 701 Okeechobee 
Blvd., West Palm Beach. For tickets, call 
832-7469 or log on to www.kravis.org.

■ “Divorce Party the Musical” 
— Through Aug. 19, Rinker Playhouse. 
Tickets start at $31.80. 

At The Mos’Art

The Mos’Art Theatre is at 700 Park 
Ave., Lake Park. Call 337-OPOD (6763) 
or visit www.mosarttheatre.com.

■ Films — July 11: “Quill: The Life of a 
Guide Dog” and “Americano.” July 13-19: 
“First Position” and “Headhunters.”
Ballet in Cinema — July 15: The Sleep-
ing Beauty, 1:30 p.m.

At The Chamber Music Festival

Palm Beach Chamber Music 
Festival — During the second week-
end of the festival, July 13-15, audiences 
will hear Schubert’s “Shepherd on the 
Rock” for soprano, clarinet and piano 
(featuring soprano Sonia Santiago); 
Rota’s “Trio” for flute, violin and piano; 
Powell’s “Divertimento” for flute, oboe, 
clarinet, bassoon and trumpet; and 
Mozart’s “String Quintet in G Minor” for 
two violins, two violas and cello. Friday 
performances are held at 8 p.m. at Helen 
K Persson Hall, Palm Beach Atlantic 
University. Saturday performances are 
held at 8 p.m. at the Eissey Campus The-
atre, Palm Beach State College. Sunday 
performances are held at 2 p.m. at the 
Crest Theatre, Old School Square, Del-
ray Beach. Tickets: $25 per performance; 
free admission for students with ID. Call 
(800) 330-6874 or visit pbcmf.org.

Fresh Markets

■ Gardens Summer Market 
Nights — 5:30-9:30 p.m. Thursdays 
through Aug. 16, 4301 Burns Road, Palm 
Beach Gardens.  Hear live music and 
shop for prepared food and drink items, 
plants, flowers, produce and handmade 
crafts.  No pets allowed. Information: 
www.pbgfl.com, email recinfo@pbgfl.
com or 630-1146.

■ Lake Park “Super” Market — 
5 p.m.-9 p.m. Fridays through Oct. 26; 
Kelsey Park, 725 Lake Shore Drive, Lake 
Park; (203) 222-3574.

■ Summer Green Market — 
8 a.m.-1 p.m. each Saturday through Sept. 
15. Customer favorites include specialty 
olive oils and spreads, artisan breads, 
cheeses, handmade pastas and sauces, 
locally produced honey, and custom 
jewelry. STORE is at 11010 N. Military 
Trail, just north of PGA Boulevard, Palm 
Beach Gardens. Visit 
storeselfstorage.com for info.

■ “Fresh on Wednesday” — 5-8 
p.m. weekly at the downtown West 
Palm Beach’s Waterfront Commons 
through Sept. 19. For more information 
about the market, visit www.wpb.org/
greenmarket.

market, visit www.wpb.org/greenmarket.Thursday, July 12

■ Love That Dress! — Fashion 
collection party benefiting PACE Cen-
ter for Girls, July 12, 6 p.m.-8 p.m.; 
Nordstrom Court, The Gardens Mall. 
Fashionistas are invited to a Love That 
Dress! Collection Party. From wedding 
gowns to sundresses, from exquisite 
glam to executive dress, the cost of 
admission is a new or gently-used dress 
and handbag. Receive a raffle ticket for 
each donation for a chance to win one of 
five grand prizes valued at $1,000 each. 
Enjoy complimentary cocktails and hors 
d’oeuvres. 622-2115.

■ Story Time for ages infancy-5 
years — Bring in your little ones 
from 10 a.m.-10:30 a.m. July 12 to listen 
to favorite tales and stories at the Lake 
Park Public Library, 529 Park Ave., Lake 
Park. Free; 881-3330.

■ Family Movie Night featuring 
“The Princess and the Frog” — 
6 p.m. July 12, Lake Park Public Library, 
529 Park Ave., Lake Park. Free; 881-3330.

■ Studio Parties — Free group les-
son at 7 p.m., followed by parties 8-10 
p.m. Thursdays, Alexander’s Ballroom, 
51 W. Indiantown Road, Jupiter. Cost: 
$15 per person; 747-0030 or alexanders-
ballroom.com.

■ Susan Merritt Trio and Guests 
— 7:30-10:30 p.m. Thursdays at the 
Wine Dive, 319 Clematis St., downtown 
West Palm Beach. No cover; 318-8821. 

■ Story time session at the Lox-
ahatchee River Center — 9:30 
a.m. Thursdays, Burt Reynolds Park, 
805 N. U.S. 1, Jupiter; 743-7123; or visit 
www.loxahatcheeriver.org/rivercenter.

■ Sailfish Marina Sunset Cel-
ebration — 6 p.m. Thursdays. Shop 
for arts and crafts made by artists from 
around the country. Sailfish Marina, 
east of the Intracoastal, just south of 
Blue Heron Boulevard, Palm Beach 
Shores; 842-8449.

■ Dance Tonight — Open Latin/
Ballroom Mix Party every Thursday. 
Group Lesson 7:15-8 p.m.; Party 8-10 
p.m.; Admission: $20 (theme $25) for 
entire evening, includes light buffet. 914 
Park Ave., Lake Park; 844-0255. 

■ Clematis by Night — Live music 
6-9 p.m. Thursdays, Clematis Street at 
the Waterfront, downtown West Palm 
Beach. July 12: Matt Farr Band. July 19: 
Heritage. July 26: Damon Fowler. Aug. 
2: The Sweet Chariots. Free; 822-1515 or 
visit www.clematisbynight.net.

 or visit www.clematisbynight.net.Friday, July 13

■ “The Wizard of Oz” — Presented 
by the Village Players.  Show runs 8 p.m. 
July 13, 14, 20, 21 and 2:30 p.m. July 15 
and 22 at The North Palm Beach Com-
munity Center, 1200 Prosperity Farms 
Road, North Palm Beach. Tickets: $8. 
Contact: wwwvillageplayersofnpb.com 
or 641-1707.

■ Sushi & Stroll Summer Walk 
Series — 5:30-8:30 p.m. July 13 and 
Aug. 24, Morikami Museum and Jap-
anese Gardens, 400 Morikami Park 
Road, Delray Beach. Cost: $7 adults, 
$5 children (4-17) (museum members 
and children 3 and under free); $2 for 
taiko performance; reservations are not 
required; visit www.morikami.org or 
call 495-0233.  

■ Downtown’s Rock n Roll Sum-
mer  —  7-10 p.m. Fridays at Down-
town at the Gardens. July 13: Crossroads. 

July 20: Led-Hed. July 27: Almost Styx. 
Downtown at the Gardens’ Downtown 
Park (next to The Cheesecake Factory), 
11701 Lake Victoria Gardens Drive, Palm 
Beach Gardens; 340-1600.

■ Nicolas King — He performs 
July 13-14 at The Colony Hotel’s Royal 
Room, 155 Hammon Ave. (just south of 
Worth Avenue), Palm Beach. Cost: $90 
for dinner and show; $60 for show only; 
659-8100 or www.thecolonypalmbeach.
com.

Saturday, July 14

■ Teen Writers Group — 1-3 p.m. 
July 14, Lake Park Public Library, 529 
Park Ave., Lake Park. Free; 881-3330.

■ Introduction to Wire Wrap-
ping — 1-3 p.m.  July 14.  New Earth 
Gifts & Beads, Legacy Place, Palm Beach 
Gardens.  Step-by-step instruction to 
wire wrap various gemstones and inter-
esting natural objects for you to wear 
home.  $15 plus materials. All classes are 
prepaid. Call 799-0177 to register.

■ Kids Story Time — 11:30 a.m. 
Saturdays, Loggerhead Marinelife Cen-
ter, 14200 U.S. 1, Juno Beach; free. Visit 
www.marinelife.org.

■ Public Fish Feedings at the 
Loxahatchee River Center — 
2 p.m. Saturdays at the Wild & Scenic 
and Deep Marine Tanks, Burt Reynolds 
Park, 805 N. U.S. 1, Jupiter; 743-7123; 
or visit www.loxahatcheeriver.org/riv-
ercenter.

■ Art, Eats, Beats & Treats — 
Live entertainment in the Centre Court 
at Downtown at the Gardens, 7-10 p.m. 
Saturdays. Free. Downtown at the Gar-
dens is at 11701 Lake Victoria Gardens 
Ave., Palm Beach Gardens; 340-1600.

■ Orchid Care 101 — Instruc-
tors Tom Wells and Sandi Jones of 
Broward Orchid Supply will share tips 
about what orchids need in terms of 
water, light, fertilizer and temperature. 
Attendees are encouraged to bring an 
orchid (up to 6 inches) to be repotted or 
mounted. Several methods will be dem-
onstrated such as potting and mounting 
on tree fern, cork bark or grapevine. 
Orchid supplies will be available for 
purchase. 10 a.m.-1 p.m. July 7, Mounts 
Botanical Gardens, 531 N. Military Trail, 
West Palm Beach. $20 for members, $30 
for non-members. Call 233-1757 or visit 
www.mounts.org.

WHAT TO DO, WHERE TO GO

Pucci & Catana
Luxury Pet Boutique

DESIGNERS
       

       
     

     

Open 7 days a week/10am-10pm 

     
       

Shop Online www.pucciandcatana.com

SHOP ONLINE   
Use Code: DOG10

SHOP ONLINE pucciandcatana.com
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T H E  V I L L A G E  P L A Y E R S  P R E S E N T S

2 WEEKS ONLY! July 13, 14, 15, 20, 21 and 22

            Tickets $8 at the door

North Palm Beach Community Center 
           561-641-1707

               

Wizard of Oz



WHERE TO GO

PALM BEACH GARDENS

4595 Northlake Blvd.

561-622-2259

STUART
860 S. Federal Hwy.
(Next to DUNKIN DONUTS)

772-219-3340

BEST FISH TACOS & FRIED BELLY CLAMS IN PALM BEACH GARDENS

LOLAS 3 Soon in St. Lucie West
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midtownpga.com
561.630.6110
4801 PGA Blvd.
Palm Beach Gardens, FL 33418

As if summer isn’t hot enough, 
we bring you our free mid-week, 

Midsummer Music on the Plaza.

4 Concerts, 4 Months, 4 Wednesdays…

JUNE 20 
JULY 18  

AUGUST 15
SEPTEMBER 19   

6:00PM 
until 
8:00PM

Free parking  |  Dogs welcome on the leash

Eats & Drinks by

Saito’s Japanese Steakhouse,

Chuck Burger Joint, Cantina LAREDO,

and Christopher’s Kitchen

 BYO lawn chair!

Wednesday, July 18
Category 5 & 

The Storm Horns

Wednesday, July 18
Category 5 & 

The Storm Horns

FOR MORE

INFO
>

Sunday, July 15

■ Introduction to Beading — 
1-3 p.m.  July 15.  New Earth Gifts & 
Beads, Legacy Place, Palm Beach Gar-
dens.  Step-by-step instruction to cre-
ate a beaded necklace for you to wear 
home.  Class will include a thorough 
overview of basic beading techniques 
as well as introduction to basic beading 
tools, findings and bead types.  $15 plus 
materials. All classes are prepaid. Call 
799-0177 to register.

Monday, July 16

■ Summer Bridge Lessons — 
Supervised Play on Mondays from 10 a.m. 
to noon.  Society of the Four Arts, 2 Four 
Arts Plaza, Palm Beach.  Cost: $180 per 
person.  Reservations are required. Call 
659-8513 or e-mail campus@fourarts.org.

■ Timely Topics Discussion 
Group — Lively discussion group cov-
ers the most up-to-date topics faced by 
our local community, including national 
affairs and foreign relations as they 
relate to Israel and the United States; 
free/Friends of the J; $18 annual fee/
guests; call 712-5233. JCC North, 4803 
PGA Blvd., Palm Beach Gardens.

■ Duplicate Bridge Games — 
12:30-3:30 p.m. Mondays and Wednes-
days, Jewish Community Ctr. Greater 
Palm Beaches, 4803 PGA Blvd., Palm 
Beach Gardens. Light lunch and refresh-
ments provided. $6 guests/$2 Friends 
of the J. ACBL sanctioned. Call ahead if 
you need a partner; 712-5233.

Tuesday, July 17

■ Mah Jongg & Canasta Play 
Sessions — Tables grouped by game 
preference (mah jongg or canasta) and 
level of skill. Coffee, cold beverages 
and a variety of goodies provided. 12:15-
3:30 p.m. Tuesdays and Thursdays; JCC 
North, 4803 PGA Blvd., Palm Beach 
Gardens. Price: Free/Friends of the J; $5/
guests; 712-5233.

■ Stayman Memorial Bridge 
— Supervised play sessions with Sam 
Brams, 10 a.m.-noon Tuesdays; JCC 
North, 4803 PGA Blvd., Palm Beach 
Gardens. Play party bridge in a friend-
ly atmosphere while benefiting from 
expert advice with judgment calls and 
hand rulings; no partner necessary; cof-
fee and light refreshments provided. 
Price: Free/Friends of the J; $6/guests; 
712-5233.

■ Zumba Class — 11 a.m. Tuesdays, 
Alexander’s Ballroom, 651 W. Indian-
town Road, Jupiter; 747-0030.

■ Zumba class — 7:15-8:15 p.m. 
Tuesdays and 6:30-7:30 p.m. Wednes-
days at the Burns Road Recreation 
Center, 4404 Burns Road, Palm Beach 
Gardens. Drop-in fee, $12; resident dis-
count, $10. Call 630-1100 or visit www.
pbgfl.com.

Wednesday, July 18

■ Faith and Fantasy – Artists 
Association of Jupiter hosts opening for 
two shows, at Unique Glass Art. July 18, 
5:30-7:30 p.m. Shows run through Aug. 
1, benefiting Haitian Organization for 
Health Services. Faith and Fantasy, and 
another show, the art of Raymonde Tal-
leyrand and Terry “Vandy” Molina. 226 
Center St., Jupiter. Call 954-588-7275. See 
artistsassociationofjupiter.com.

■ Monthly Mid-Week Movie fea-
turing “The Descendants” — 6 
p.m. July 18 at the Lake Park Public 
Library, 529 Park Ave., Lake Park. Free; 
881-3330.
 
■ Basic Computer Class — Noon-
1:30 p.m. July 18 at the Lake Park Public 
Library, 529 Park Ave., Lake Park. Call 
in advance to reserve a seat; 881-3330.
  
■ “Break Up Support Group” — 
10 a.m. Wednesdays, various locations 
in Palm Beach Gardens. Sponsored by 
The Counseling Group, which provides 
free Christian counseling, classes and 
support groups; 624-4358.
 
■ Hatchling Tales — 10:30-11:30 a.m. 
Wednesdays, Loggerhead Marinelife 
Center, 14200 U.S. 1, Juno Beach. Free; 
www.marinelife.org.
 
■ Bridge Classes with Sam 
Brams — 10 a.m.-noon Wednesdays 
— JCC North, 4803 PGA Blvd. Six-week 
session $72 or $15/class. Pre-registration 
appreciated. Call Rhonda Gordon, 712-
5233.

Ongoing

■ “Hairspray” — The John Waters 
musical will be performed through 
July 29 at the Lake Worth Playhouse, 
713 Lake Ave., downtown Lake Worth. 
Tickets: $23-$35; 586-6410 or www.lake-
worthplayhouse.org. ■



 

 

 

Reserve your seats by calling 561-6-chabad (624-2223) 
Or online at  www.Jewishgardens.Com

 High Holidays 2012
Start the New Year on a High Note 

 
 Sundays 9-10am  on Seaview Radio
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Visit our Facebook page for our Calendar of Events:

Healthy Natural 
Pet Food

Toys, Leashes, 
and More!

Delivery Service Available

facebook.com/woofgangbakeryabacoa

5500 Military Trail, Suite 12  Jupiter, FL 33458

Phone: 561.630.5800  www.WoofGangBakery.com

 Visit us in Abacoa 

Join us the last 
Tuesday of every 

month for 
Yappy Hour & 
Training Sessions

6-8pm

FREE GOURMET DOG TREAT
with purchase

■ CANCER (June 21 to July 22) 
Your kindness makes a difference in 
someone’s life. But by week’s end, a 
touch of Cancerian envy could create a 
problem with a colleague. Take care to 
keep it under control.

■ LEO (July 23 to August 22) A new 
spurt of energy sends you roaring back 
into that challenging work situation. 
But be careful not to overdo it, or your 
sizzle could fizzle before your task is 
completed.

■ VIRGO (August 23 to September 
22) Your practical sense helps you see 
the logic of being a bit more flexible 
with a workplace colleague. But you 
still have a ways to go before there’s a 
true meeting of the minds.

■ LIBRA (September 23 to Octo-
ber 22) A surprise situation could cause 
you to spend more money than you 
feel you can afford. But careful budget 
adjustments will help. Your fiscal pic-
ture soon brightens.

■ SCORPIO (October 23 to Novem-
ber 21) That decision you made might 
still have its detractors, but your sup-
porters are growing. Meanwhile, your 
personal life takes on some welcome 
new developments.

■ SAGITTARIUS (November 22 
to December 21) Matters of the mind 
intrigue the sage Sagittarian through 
week’s end. By then, you should feel 
more than ready to make room for pur-
suits of the heart.

■ CAPRICORN (December 22 to 
January 19) The canny Capricorn can 

offer good counsel to others. But how 
about taking some advice yourself from 
a close friend or family member who is 
able and ready to help?

■ AQUARIUS (January 20 to Feb-
ruary 18) A new workplace opportu-
nity offers a variety of challenges that 
you might find intriguing. Best advice: 
Take things one step at a time so that 
you don’t feel overwhelmed.

■ PISCES (February 19 to March 
20) A bid to revive a relationship that 
ended on a bitter note needs to be care-
fully thought out before you can even 
begin to consider plunging into a new 
emotional commitment.

■ ARIES (March 21 to April 19) 
You’re wise to let your Arian skepticism 
question a former adversary’s request 
to let bygones be bygones. Time will 
tell if he or she is trying to pull the wool 
over the Lamb’s eyes.

■ TAURUS (April 20 to May 20) 
Congratulations. Your hard work soon 
pays off with some well-deserved rec-
ognition. Meanwhile, that important 
personal relationship needs more atten-
tion from you.

■ GEMINI (May 21 to June 20) 
That new person in your life seems 
trustworthy, but don’t turn him or her 
into a confidant just yet. Remember: 
The secret you don’t reveal is the one 
you won’t lose sleep over.

■ BORN THIS WEEK: You enjoy 
being with people, and people love 
being with you. You would probably do 
very well in politics. ■

SEE ANSWERS, A32 wSEE ANSWERS, A32 w ©2012 King Features Synd., Inc. World rights reserved.©2012 King Features Synd., Inc. World rights reserved.

FLORIDA WEEKLY PUZZLES

HOROSCOPESSHARPEN YOUR WITS

By Linda Thistle

★★

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 
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★★½
Is it worth $15 (3D)? Yes

What am I missing?
Sam Raimi’s Spider-Man trilogy 

received massive acclaim from fans 
and critics, but the best I could mus-
ter was respect for the first two films 
and an unenthusiastic “meh” for the 
third. 

Now, 10 years after the trilogy 
started, a reboot to the franchise, 
“The Amazing Spider-Man,” has 
opened and my reaction is a similar 
disinterest. The reason? There’s a 
lack of narrative thrust in this origin 
story that offsets most of the things it 
does well.

In Raimi’s first film and again in 
this one, it takes far too long for Peter 
Parker to become Spider-Man. 

The first hour of director Marc 
Webb’s (“(500) Days Of Summer”) 
film follows high school misfit Peter 
(Andrew Garfield) as he flirts with 
Gwen (Emma Stone) and tries to 
figure out why his parents (Campbell 
Scott and Embeth Davidtz) disap-
peared many years earlier. Peter’s 
Uncle Ben (Martin Sheen) and Aunt 
May (Sally Field) are mum on the 
subject, but Peter’s investigation 
leads him to Oscorp, a science research 
facility where he meets his father’s former 
partner, Dr. Curt Connors (Rhys Ifans). 

While snooping around Oscorp, he’s 
bitten by a spider, after which he gradu-
ally discovers his own spider-like ability. 
Then Uncle Ben is killed and Peter goes 
on a quest for the murderer. Meanwhile, 
Connors is missing part of his arm, so he 
is experimenting with limb regeneration 
on reptiles. Faced with his work getting 
shut down, he injects himself with a 
serum that he hopes will be a cure. He’s 
wrong. Instead, Connors turns into a 
huge, inexplicably villainous lizard.

One of the main problems is that the 
central conflict takes far too long to be 
established. Peter likes Gwen, Gwen likes 
Peter, and there are obstacles to them 
being together — in particular Gwen’s 
overprotective father, policeman Captain 
Stacy (Denis Leary). Nothing original 
there.

And because Spider-Man doesn’t 
arrive until 45 minutes into the movie, his 

nemesis The Lizard takes even longer to 
appear, and when it does it has no moti-
vation. Consider: Why does The Lizard 
wreak havoc on the city? Because that’s 
what lizards do?

Connors is a good guy who turns evil 
because of a science project gone wrong. 
Parker is a good guy who turns heroic 
after an accidental bite. There’s very little 
difference between the two.

To its credit, the visual effects in the 
action scenes are slick and polished, but 

not substantially more impressive than 
what Raimi accomplished with the Sand 
Man effects in “Spider-Man 3.” 

The 3D, particularly during first-per-
son POV shots of Spider-Man as he flies 
through the city, is fun but hardly spec-
tacular. In other words, the movie looks 
as good as you expect it to look, but no 
better.

In spite of its flaws, “The Amazing 
Spider-Man” has heart. Garfield’s Peter is 
sympathetic and likeable and Ms. Stone 
is appealing, so it’s easy to root for them 
through the action and turbulence of ado-
lescence. And so the bottom line becomes 
this: We care about the characters and the 
action delivers, which are the two most 
important elements. Moderate recom-
mendation earned. ■

LATEST FILMS

‘The Amazing Spider-Man’
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danHUDAK
www.hudakonhollywood.com

>> Cirque du Soleil manufactured the Spider-
Man costume.

MARKETPLACE

1201 N. U.S. Highway 1,
North Palm Beach (Crystal Tree Plaza)

561-622-0994
www.codandcapers.com

Monday–Saturday 10am–6pm

WE HAVE MOVED TO:

FRESH SEAFOOD 

SPECIALS 
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 CAFÉ now open during market hours !
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PUZZLE ANSWERS

Children from local communities 
will perform in a Village Players pro-
duction of L. Frank Baum’s “Wizard of 
Oz” adapted by Claude Townley.

Marjorie Mann is director.
The performances will be July 13, 14, 

20 and 21 at 8 p.m., and July 
15 and 22 at 2:30 p.m. 
at the North Palm 
Beach Com-
munity Center, 
1200 Prosperity 
Farms Road, 
North Palm 
Beach.

Tickets are $8. For more 
information, see villageplayersofnpb.com or 
call 641-1707. ■

Youngsters perform “Wizard of Oz”
in Village Players production 

SPECIAL TO FLORIDA WEEKLY



PALM BEACH GARDENS’ 
ULTIMATE MOVIE

GOING EXPERIENCE
Metropolitan Opera Series  |  Alternative Content Events

Cobb Downtown 16 
at the Gardens

DON’T FORGET TO JOIN US
JUNE 12-AUGUST 2

EVERY TUES, WED & THURS AT 10AM
see website for full schedule

DISCOVER YOUR DOWNTOWN, THE DESTINATION FOR SHOPPING, DINING & FUN! 

Downtown at the Gardens  Suite 3107
Palm Beach Gardens, FL  561.366.7449

Bedding

Art

Lighting

Rugs

Gifts

www.PalmBeachTots.com

Furniture for Kids
PALM BEACH TOTS

Cribs toCollege

SPA SERVICES

561-223-2495

HOURS: 

$5 
Exp. 6/30/12

20% OFF 

Exp. 6/30/12

$5 OFF 
Exp. 6/30/12

$28 
Exp. 6/30/12

 

FREE WI-FI

GREAT COFFEE AND SIMPLE SIDES

CLEAN AND SAFE

AMAZING BIRTHDAY PARTIES YOUR 

CHILD WILL NEVER FORGET!

Show this Ad to receive 

25% OFF any accessory
with 4 locations to choose from!

CHANGE YOUR LIFE AND BODY FOR THE BETTER!

MORNING CLASSES MONDAY - FRIDAY 9AM

EVENING CLASSES MONDAY - THURSDAY 6PM

FOR MORE INFO:  

561-629-5289 OR LARS@TAYLORPRIVATEFITNESS.COM

SPECIAL OFFER ON REGISTRATION! 

$50
UNLIMITED FOR THE MONTH

SUITE 1107

Appetizers
Bisque de Homard au Cognac

Trio de Charcuterie
Frisée aux noix et Chèvre Chaud rôti au Miel

Entrées
Flounder en Papillotes aux asperges et Noix De St. Jacques

Ossobucco aux Farfalles
Coni t De Canard, Pommes Landaises
Filet Mignon sauce au Bleu (add $7.95)

Desserts
Flourless Belgium Chocolate Fondant w/crème anglaise

Strawberries Veloute w/fresh Mint & Vanilla

Crème Brûlée a la l eur d’Oranger w/orange Blossom

561.622.1616 or www.ParisInTownBistro.com for Reservations

Bastille Day Dinner Menu 2012
Saturday, July 14 Prix Fixe Menu $39.50

Visit our outside bar! Now open

Vivre La France! 

Joyeuse Fete!



Our menu features traditional Thai favorites 
and contemporary alternatives that include 
unique vegetarian and fusion recipes.

Critic’s Choice: The Best Dining of 2011 – Palm Beach Post

Best Thai Restaurant for 2010 – WFLX Fox 29  

Best Thai Restaurant – Spotlight on the Northern Palm Beaches

Rated A for Service and Food – Palm Beach Post

SUMMER HOURS: Tues-Fri 11:30AM–2:30PM LUNCH; 5:00–9:00PM DINNER 

PM DINNER 

 
 $
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Bargain-priced American art pottery 
vases are hard to find. But, art pottery 
tiles made by important companies still 
are inexpensive, because they have had 
little publicity. Tile collectors in England 
and Holland pay high prices for tiles 
made in their country. Rookwood Pottery 
of Ohio, and Low Art Tile Co. of Mass. 
probably are the most famous makers in 
the U.S. American Encaustic Tiling Co. 
of Ohio, Trent Tile Co. of New Jersey 
and many other companies made tiles. 
Most marked the back of the tile with the 
company name, and most had a name that 
included the word “tile.” The tiles range 
from small, round or square tiles, about 
1 to 2 inches, that were put on stoves 
and other equipment for decoration to 
large tiles used on walls in restaurants, 
fireplace surrounds and hotel lobbies. 
And, like today, plain small tiles are used 
for floors in drugstores and bathrooms. 
Most interesting to collectors are the 
groups of tiles that form a picture. They 
were most popular in the 1920s to 1940s. 
The tiles usually are displayed on racks 
at shows. Collectors like to frame a tile 
like a picture to be hung on the wall. 
A framed 6-inch-square Rookwood tile 
showing tulips, sold recently for less than 
$100. A group of tiles forming a scene 24 
X 18 inches picturing a Dutch girl and 
a windmill sold for $1,200. Twenty tiles 
were used to make the picture on a res-
taurant wall. Look at salvage yards and 
talk to the workers tearing down houses. 
Sometimes you can find large tiles made 
for the outside of a building that will be 
destroyed if you don’t offer to buy them. 
Gardeners like to use them outside.

Q: I have a brass bed made by the Art 
Bed Co., Chicago. I’d like to know its 
value.

A: Art Bedstead Co. of Chicago, Ill., 
was in business from the late 1890s until 
at least 1910. The company made metal 
beds. “Art Beds” was a trade name they 
used. There were several manufacturers 
of brass and iron beds in Chicago in the 
late 1800s and early 1900s. In 1914, when 
World War I began, metal was rationed 
and production of metal goods for home 
use stopped. Value of your bed, about 
$300-$400.

Q: My father found a print being used 
as backing for an old photograph he 
inherited from his mother. The print is 
labeled “Execution of the Conspirators.” 
It consists of two panels. The left is 
labeled “Praparing (sic) for Execution” 
and the names of the conspirators, Surrat, 
Powell-Payne, Harold and Atzerodt, are 
at the bottom. The right panel is titled 
“Springing of the Trap” and shows them 
hanging. We’ve been to Ford’s Theater, 
the Smithsonian, and Lincoln’s summer 
cottage, but we’ve never seen this par-
ticular picture in any of their collections. 
Anything you can tell us would be helpful.

A: Although photographs were taken 
of the hanging of the Lincoln conspira-
tors, newspapers of the day were not able 
to print them. Pictures in newspapers 
and other publications were printed from 
engravings. Alexander Gardner was the 
only photographer allowed to take pic-
tures of the execution at the Old Arsenal 
Prison. There are two misspellings on 
your print. The word “preparing” is mis-
spelled and the name of one of the con-
spirators is Herold, not Harold. The print 
was published in 1865. A copy is in the 
Library of Congress. 

Q: My aunt gave me a water pitcher 
years ago. It’s made of a white metal, 
stainless, aluminum or silver. It has “5600 
9HR Regency” stamped on the bottom 
of it and “RJR” stamped on the side. My 
aunt retired in the late ‘60s from the RJ 
Reynolds Tobacco Co. What is the value?

A: Reed & Barton has been a sterling-
silver and silverplate manufacturer in 
Taunton, Mass., since 1824. The company 
has a rich history; having made weapons 
for the Union Army, silverware for the 
White House, and medals for the 1996 
Atlanta Summer Olympics. It is still pri-
vately owned by the family of Henry G. 
Reed. The stamp on the bottom is the ref-
erence number. It means that the pitcher 
is silver-plated and part of the Regency 
collection. “RJR” must mean it was made 
for RJ Reynolds Tobacco Co. An identical 
“RJR” stamped pitcher in poor condition 
recently sold for $10.

Q: I grew up in Auburn, N.Y., near 
Owasco Lake. During the summertime, 
back in the 1930s, bands came every 
week to play at dances held at a pavilion 
near the lake. Most of the bands were 
not famous, but Tommy Dorsey and His 
Orchestra came once, and I got his auto-
graph. Would a collector be interested in 
buying the autograph?

A: Tommy Dorsey (1905-1956) was a 
trombone player and bandleader during 
the “Big Band Era.” You don’t say if you 
had Dorsey sign a plain piece of paper or 
a program. If his autograph is on a piece 
of paper, a collector would pay $50 to 
$100 for it. If it’s on a program with his 
band’s name on it, it could sell for more 
than $150.

Tip: A paste made of instant coffee 
crystals and water can be used to “paint” 
a scratch on dark furniture. ■

— Terry Kovel answers as many ques-
tions as possible through the column. By 
sending a letter with a question, you give 
full permission for use in the column or 
any other Kovel forum. Names, addresses 
or email addresses will not be published. 
We cannot guarantee the return of any 
photograph, but if a stamped envelope 
is included, we will try. Write to Kovels, 
Florida Weekly, King Features Syndicate, 
300 W. 57th St., New York, NY 10019.

This scene, made of 20 tiles, was part of the wall in a restaurant in Ohio. It sold at 
auction for $1,200 a few years ago at the former Auctions at Rookwood, now called 
Humler & Nolan, in Cincinnati.

KOVELS: ANTIQUES  

Affordable tiles available to savvy shoppers

terryKOVEL
news@floridaweekly.com
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Coffee Roasted

   Exclusively for You

Come Visit Us!
221 Old Dixie Hwy Suite 1
Tequesta, FL 33469
1.561.401.2453

Mention this ad 
for a free coffee 

or extra shot 
with purchase

NOW OPEN ON SUNDAYS

Thursday, July 5th at 6:00pm. 
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VINO

Even confirmed red wine lovers know it’s time to lighten up

Let’s face it: No matter how much 
you love a big cabernet or syrah, our 
sweltering summers call for something 
lighter and more refreshing.

Just as you shift to less weighty 
clothes and foods during our long, hot 
summers, it makes sense to do the same 
thing when it comes to wines. It’s the 
perfect time to break out the lighter-
bodied whites and rosés.

When selecting wines for beating 
the heat, look for those with fruity fla-
vors, crisp acidity and lower alcohol 
content. These wines will be racier and 
lighter on the palate than fuller-bodied 
reds that tend to weigh you down with 
higher alcohol levels.

Chardonnay is the most popular 
white wine, but not all chardonnay is 
well suited for summer drinking. Avoid 
those with heavy oak and rich creamy 
flavors and seek out the lighter-bod-
ied, unoaked style from Australia and 
Sonoma County in California. 

Sauvignon blanc is a perfect summer 
wine, with its zippy acidity and tropical 
flavors. Chilean and New Zealand styles 
are better suited to follow your dip in 
the pool than some of the fuller-bodied 
California styles.

Pinot grigio is another perennial 
favorite because of its lightness and 

soft flavors.
But the wines that really shine during 

the sweltering months are rosés 
and a variety of whites that we 
don’t pay much attention to most 
of the year.

Rosés made from grenache 
grapes are full of big fruit fla-
vors and colors, but are certainly 
lighter-bodied than their full red 
wine brothers. They are made 
close to the Mediterranean, where 
this prolific grape is very popular, 
and where the winemakers have 
perfected making wines that drink 
well in the summer heat. 

This is a great time of year to 
try out some of the lesser-known 
whites as well. Rhone style viog-
nier and rousanne wines can be 
flowery, complex and dry, while 
Portuguese vinho verde (made 
from mostly loureira grapes) is bubbly 
on the tongue and refreshingly low in 
alcohol, often between 8 percent and 10 
percent.

Chenin blanc is another satisfyingly 
light and fruity choice, with fresh fruit 
flavors ranging from dry to medium dry.

So use the summer to branch out 
from your usual choices. Here are a few 
of my favorite moderately priced wines 
you can use as a starting point.

Wine Picks of the Week:
■ Chateau D’Aqueria Tavel Rosé 

2010 ($18): Big dry rosé with cherry 
fruit flavors and aromas and a touch of 
spice on the fresh clean finish. 

■ Chateau D’Esclans Whispering 
Angel Cotes de Provence Rosé ($20): 

Elegant wine made by Sasha Lichine. 
His entry-level grenache rosé has cher-
ry and strawberry notes, a full nose 
and light acidity ending with refreshing 
honey and spice notes.

■ Domaine de Regusse Viognier 
2011 ($14): Nice floral honeysuckle and 
spice nose with orange hints in the pal-
ate and a slight minerality ending in a 
drawn-out finish. 

■ Graham Beck The Game Reserve 
Chenin Blanc 2009 ($13): Nice com-
plex nose with pineapple, melon and 
peach flavors on the palate and a clean, 
crisp finish.

■ Las Lilas Vinho Verde 2011 ($11): 
Light effervescence with a light floral 

nose, lemon and white fruit flavors and 
clean, fresh finish.

■ Les Rastellains Cotes du 
Rhone Rose 2010 ($14): Well 
made fuller-bodied rose from 
mostly grenache, with medium 
color and aromas of crushed 
berries carrying through to the 
palate with a crisp mineral fin-
ish.

■ Moncigale Cotes de 
Provence Rosé 2011 ($12): 
Light, crisp and refreshing with 
light strawberry on the nose, 
mixed berry flavors and a clean 
finish.

■ Pine Ridge Chenin Blanc 
Viognier 2011 ($15): Rich floral 
nose followed by white peach 
and pear flavors mixed with 
tropical fruits carries through 
to the clean finish.

■ Quo Grenache Rosé 2010 Campo 
de Borja ($14): Deep rich red color for 
a rosé, fuller in body with cherry and 
berry nose, and black cherry flavors. 
Crisp structure with balanced finish.

■ Shannon Ridge Rousanne 2009 
Morine Ranch Lake County ($15): Big 
tropical fruit nose with pineapple and 
citrus notes. The layers of flavors of 
tropical fruits and a touch of stone fruits 
carry through into the lingering finish.

■ Tablas Creek Rosé Paso Robles 
2011 ($30): Made in the Rhone style 
with grenache, mourvedre and coui-
noise grapes. Lively crisp flavors of 
strawberry and raspberry ending with a 
hint of spice on the soft finish. ■
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Refreshing wines for the summertime. 

Chowder Heads will open a seafood 
café serving authentic Northeastern sea-
food in Jupiter’s Driftwood Plaza this fall.

Owner Ed Wells, who has been behind 
the company for three years selling New 
England style clam chowder, lobster 
bisque and lobster rolls at area green-
markets and festivals, said he’s part-
nered with fellow Nor’easterner Harry 
Conheeny in the venture. Both are for-
mer restaurateurs and barmen from the 
Northeast.

“I’m from Nashua, N.H., via Salem, 
Mass.,” he said. “Harry’s from Newport, 
R.I., so we grew up eating this style of 
seafood. We missed it so we decided it 
will attract others who do, too.”

Wells said he hadn’t found much of 
this style of seafood down here, and when 
he sold his contracting business in 2006, 
he needed something to do, so decided 
to market chowder and bisque. It gradu-
ally took off, and he’s now a sought-after 
booth at the greenmarket, dishing up the 
chowder made from a recipe his mother 
left him.

It’s going into the old Bistro Market 
and former Copenhagen. “The food is 
going to have a little Portuguese flair,” he 
said — expect linguisa, chorizo and some 
spicier foods.

Regional favorites, the lobster roll, 

and fried scallop rolls will be on the 
menu. Also look for the famous chowder 
— both New England creamy style and 
Rhode Island clear-broth style.

“We’ll do steamed lobster, of course, 
and Ipswich whole-belly clams. And 
we’re going to have fried haddock on 
Friday night for a weekly fish fry. Harry 
says the interior will be a Newport style 
— casual.”

The restaurant will be counter service 
with table delivery — and customers 
may be ordering on a tablet, loaded with 
the menu or games for kids at the tables. 
“We’re looking into that,” Wells said.

Take-out for beach picnics will be 
packed in picnic baskets. “I think that 
will be fun and a good seller since we’re 
5 minutes from the beach.”

An October opening is planned.

The recently closed Reef Road Rum 
Bar is supposedly becoming a barbecue 
spot, in downtown West Palm on Clema-
tis. Dr. Feelgood’s owner, Cleve Mash, is 
doing the makeover.  …

Cardello’s Italian Cuisine on 
Northlake Boulevard and 10th Street in 
Lake Park will turn into the Black Pearl — 
a casual steakhouse concept, according to 
sources. Part of the bar has been ripped 
out and much renovation is taking place. 
New owners also are behind the Pirate’s 
Well on Alt-A1A in North Palm Beach. No 
word on when it’s opening. ■

Jan Norris, longtime Palm Beach 
County food writer, writes a blog called 
Jan Norris: Food and Florida. See it at 
jannorris.com.

Chowder Heads seafood café opening in Jupiter
M
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For more information on these Great Buys and Next Season’s Rentals, email us at 

Info@WalkerRealEstateGroup.com

561.889.6734
             

Jim Walker III
Broker

Jeannie Walker
Luxury Homes Specialist

www.WalkerRealEstateGroup.com

Oasis 14A 3BR/3.5BA +Den – Panoramic 

ocean to ICW views. World class estate, fully 

furnished. Turnkey. NOW: $1,675,000

Oasis 12B 3BR/3.5BA + Den – Direct 

Ocean full fl oor luxury estate with panoramic 

ocean to ICW views. NOW: $1,795,000

Marina Grande 2006 3BR/3.5BA 20th 

Floor.  Direct Intracoastal with ocean views.  

Fully furnished, turnkey. $595,000

Martinique WT 801 2BR/3.5BA Great 

views from this bright and sunny 8th

fl oor unit.      NOW: $419,000

Beach Front 1601 3BR/3.5BA. Direct 

ocean with magnifi cent views and marble 

fl oors.              $1,499,000 

UNDER

CONTRACT

UNDER

CONTRACT

REDUCED!
FURTHER

REDUCTION

Martinique ET2201 2BR/3.5BA – 

High NE corner unit has gorgeous views of 

Ocean and ICW.   $690,000

Martinique WT803 2BR/3.5BA – 

3BR/4.5BA with Two Parking Spaces and Cabana.  

Beautiful views of the ocean & ICW.  $751, 000

Martinique WT2302 2BR/3.5BA – Rare 
3BR/4BA on the coveted SE Corner, beautiful 
views of the ocean & ICW.  Impact glass & hur-
ricane shutters. $950,000

Martinique PH WT 2601 
2BR/3.5BA Penthouse with beautiful ocean 

to ICW views.    $599,000

Beach Front 1402 2BR/3BA + Den 

– Beautifully fi nished and furnished with 

outstanding views. $1,050,000
    

Ritz 1001A 3BR/3.5BA + Den – Direct ocean has rare 

10ft ceilings and extra storage. Spectacular ocean to ICW 

views await you from this designer ready unit.                        

             NOW: $1,995,000

REDUCED! SEE 

FEATURED 

ARTICLE

Ritz 601A 3BR/3.5BA DIRECT OCEAN & ICW views.  

Designer’s unit with over 3,600 sq ft of living space. 

Gourmet kitchen, marble & carpet, professionally fi nished. 

No detail overlooked.        NOW: $1,850,000

Ritz 1102B 3BR/3.5BA – Awaken to breathtaking views 

of the ocean and Intracoastal from this fully furnished 

residence. Spacious rooms, Italian cabinetry & top of the

line appliances.          $1,595,000

Via Delfi no 1801 Rare 4BR/5.5BA – 

Direct ocean. Views from every room. Private 

poolside cabana. NOW: $1,499,000

Martinique WT 2604 2BR/3.5BA Pent-

house with beautiful views, new wood fl oors 

& Appliances. Like New!  $775,000

 

Recipients of the 2012 Ritz Carlton Residences® Singer Island Power Broker Award

REDUCED!


