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SYD KITSON IS STILL PUSHING. 
Or at least he’s still stand-

ing in the banged up but serviceable uniform of 
Kitson & Partners on the company’s 17,800-acre real 
estate gridiron known as Babcock Ranch City, sur-
rounded by 73,000 acres of mostly wild state lands 
straddling the eastern boundaries of Charlotte and 
Lee counties on the 
southwest coast. 

There, his plan to 
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Babcock—game on
Despite economic downturn 
Syd Kitson presses forward; 
plans 2012 groundbreaking

“We want to be disruptive. We want to show how 
(green and clean) is done.”— Syd Kitson

BY ROGER WILLIAMS

rwiliams@fl oridaweekly.com

SEE BABCOCK, A8 w
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One of the last big-plan developers still operating in Florida, former NFL pro Syd Kitson is 
moving down field in his plan to build a solar-powered city of 50,000 surrounded by wilder-
ness in eastern Charlotte County. But it could cost Lee County taxpayers millions, some say. 

South Florida drivers looking for their 
morning cup of Joe will find themselves 
listening to the tender tones of Terry.

That’s right. 
Joe Raineri, host of Seaview Radio’s 

“Cup of Joe Morning Show” is leaving the 
station to become Jennifer Ross’ sidekick 
on WRMF.

 “He’s become a great talent and I’m 
going to miss him,” says Seaview’s general 
manager, Chet Tart.

Replacing Mr. Raineri on the as-yet 
unnamed show will be Terry Tuszka, who 
most recently worked at a station near 
Columbia, Mo.

“I was living in Mexico,” Mr. Tuszka 
says of the Missouri town where he lived. 
“Just don’t drink the water.”

One of his first goals will be engaging 
listeners.

“I’m most comfort-
able in the mornings, 
and the largest per-
centage of my on-air 
has been in the morn-
ings. That’s where I 
feel the most comfort-
able,” he says. “You can 
be more creative there 
and there’s more lis-

tener involvement.”
How so?
“The initial goal is to get listeners to 

buy in then be part of the show,” he says. 
“They either make me or break me. They 
have a tendency of buying in.”

That means listening to listeners.
“I could sit there for three hours and 

talk and talk and talk, but I think people 
really want to hear listeners on the air as 
much as me,” he says of the show, which 
airs weekdays from 7-10 a.m. “They’re 
basically what the show is all about, so 
let’s invite them to the party.”

And what better place to party than 
South Florida?

“I’m totally stoked. I’ve always want-
ed to work in Florida, especially on the 
beach,” Mr. Tuszka says. “All I know is

Seaview Radio hires a beach-loving morning drive host
BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

TUSZKA

SEE SEAVIEW, A12 w
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THE HEART 
ATTACK RISK 
ASSESSMENT

IT’S 
FREE.
IT’S 
PRICELESS.

pbgmc.com/heartscreenings

WHY
EXPERIENCE

MATTERS
IN HEART

CARE.

The more heart emergencies that a team 
handles — the more angioplasties and 
heart surgeries it performs — the better 
the outcomes. The better the results. 
This is a fact. Experience is what it takes 
to deliver our kind of heart care. This is 
what it takes to get the job done.
The way we do it.
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The gift-giving season is upon us now 
like a wet blanket in a house fire. And it 
comes this year with a new English trans-
lation of the text and prayers used in the 
Catholic Mass, the gift of an increasingly 
Latinate church to the faithful.

Starting this week, when the priest says, 
“The Lord be with you,” the faithful will no 
longer reply, “And also with you,” as they 
have for a few decades.

Now they’ll intone these words, instead: 
“And with your spirit.”

Whatever the words, I can get behind the 
spirit — after all, it’s the spirit of Love, I’m 
told. Who could disdain that?

The faithful may not like to say (as they 
will have to say from now on) that Jesus 
is “consubstantial with the Father,” rather 
than “one in Being with the Father” — and 
why not? Because they may not like lan-
guage that rolls off the tongue like a sports 
car mounted on square wheels. But that’s 
Latin for you, not Love.

Love in any translation requires the same 
old thing: a willingness to consider and act 
for the good of another.

And so in the spirit of Love — Christmas 
Love, Chanukah Love or any other Love 
with a capital L — I offer my three annual 
gift suggestions for those who may need 
them most. 

Bury-Your-Differences Gift:
In the Love-Thine-Enemies spirit of the 

true Mass, simply ask yourself: What can 

you do in the season of Love for that ex-
spouse who’s consubstantial with a wart 
hog, or that former business partner you 
hope takes up skydiving without a para-
chute, or that thankless adult child who 
hasn’t called home in a year to tell you that 
you were right (he shouldn’t have gone 
on the road with the band, he’s very sorry 
about the four DUIs, and could you please 
wire him $500 to get home)?

Answer: You bury your differences, liter-
ally. After your drive to lot 112 of site C-2 
in the Garden of Companions section of 
the Palm Beach Memorial Park in Lantana 
where plaques are set flush with the lawn, 
you buy lot 112, along with an $800 concrete 
vault, for a total of about $1,950, according 
to finalarrangementsnetwork.com

This lovely space is beautifully land-
scaped and situated to offer unparalleled, 
heaven-front views of the vast beyond. 
Make your arrangements now to stand 
graveside with that SOB or that DOB on 
your special holiday, and bury your mutual 
differences in six feet of subterranean para-
dise.

Together, you can lay your past to rest.
And if that won’t work, you can always 

consider Plan B: Put the SOB himself in the 
hole — in the name of Love, of course.

  Stop-Illegal-Immigration-Now Gift:
This is the ultimate in imaginative and 

practical gifts for that family member, rela-
tive, close friend or office mate who intends 
to solve the illegal immigration problem 
personally, by talking it to death.

We all know this person: The one who 
raises the subject of illegal immigration at 
every water-cooler conversation or office 
party. The one who blames illegals when 

the supermarket bakery runs out of his 
favorite donuts, or the light turns red just 
before she gets to it. The one who believes 
illegals should be shot or shipped back in 
a box without wasting bullets, whichever 
seems most convenient at the time. 

Now you can offer the unique Personal 
Impenetrable border (the PI). This mobile, 
six-foot-high barbed wire fence on wheels 
is designed for the individual who cares 
too much. It comes in three sizes: Small 
(six-foot circumference), Medium (nine-
foot circumference) or Large (12-foot cir-
cumference). The Personal Impenetrable is 
capable of rolling to work, to the store, to 
the mall, to the park, to the local bar, or to 
the easy chair in front of the television. 

To prepare the PI, simply visit any farm-
supply store and purchase the following: 
one four-wheel dolly (about $200); one 
sheet of plywood (about $40 depending 
on the size); eight 4x4 fence posts (about 
$120); one 200-foot roll of barbed wired 
(about $50). Total cost: $410.

A. Secure plywood to dolly. B. Nail 
four fence posts flat to the plywood base. 
C. Secure remaining four fence posts 
in upright position to the base posts. D. 
Stretch six strands of barbed wire around 
the outside of the upright fence posts.

Finally, place your favorite alien fighter 
inside the fence and let him, or her, live 
each day alien free. 

(Note: Deluxe models may include spe-
cial gun emplacements — $100 each for 
materials — and an intensive two-day crash 
course in Spanish profanity priced at a 
modest $200, so your favorite alien fighter 
can shoot and shout simultaneously at any 
who try to cross his borders.)

Get-Real Jingoist Bumper Sticker:
Remember that fabulous bumper sticker 

that gave so much pleasure to so many for 
so long without wasting a lot of words — 
the one that implied any who weren’t with 
us were against us? Of course you do. 

“America: Love It or Leave It” still takes 
the cake as the wham-bam-thank-you-
ma’am model of laconic patriotic convic-
tion — the sticker you could slap on when 
all those damn lefties started questioning 
great American traditions like war and 
poverty and corporate gifts to politicians 
and poorly paid teachers and major corpo-
rations that pay no federal income tax.

So where is it now? 
Well, the Love-It-Or-Leave-It crowd dis-

covered an unpleasant little fact. All kinds 
of people, many of them small and brown 
and capable of walking great distances 
through rough terrain, sashayed on up here 
from south of the border and read that 
bumper sticker.

They also fell in love with this big fat 
inhospitable country. And now they won’t 
leave because the good ol’ boys told them 
they don’t have to. Not if they love it.

 So now, for those who need a new 
get-real bumper sticker, one that doesn’t 
equivocate, one that doesn’t depend mere-
ly on a value such as Love of Country 
to define who goes and who stays, how 
about this: “AMERICA — Love it or Leave 
it if you aren’t white, working, anti-tax, 
anti-immigrant, anti-government, and anti-
everything else.”

Cost: About $10, not including shipping, 
from yardsigns.org/makestickers.

Make a jingoist feel good again, in the 
name of Love. ■
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OPINION

Lazy, soft and unimaginative

richLOWRY
Special to Florida Weekly 

n

Pulling accounts from 
the unaccountable

President Barack Obama was wrong 
to say at the Asia-Pacific economic 
summit that America has gotten “lazy” 
in the past few decades at attracting 
foreign investment.

What he should have said, in light 
of his administration’s handling of the 
proposed Keystone XL pipeline, is that 
America has become quite adept at 
blocking it. To delay the project for 
more than three years and then, after 
giving every indication that it would go 
through, announce the ultimate deci-
sion will be kicked past the 2012 elec-
tion takes hard work and brio.

TransCanada wants to invest $7 bil-
lion in building a pipeline across the 
United States to carry oil from Alberta, 
Canada, to the Gulf Coast. 

If we were merely lazy, we’d have 
accepted the project and the thousands 
of associated construction jobs long ago. 
That would be the path of least resis-
tance, not to mention common sense. 

The president’s “lazy” comment is 
one of a series of remarks carrying 

an undercurrent of disapproval of the 
country he is so luckless to govern. 

A few weeks ago, he observed that 
Americans had gotten “a little soft and 
we didn’t have the same competitive 
edge that we needed over the last couple 
of decades.” At a San Francisco fund-
raiser, he lamented that “we have lost 
our ambition, our imagination, and our 
willingness to do the things that built 
the Golden Gate Bridge and Hoover 
Dam.” 

Obama is prone to the posture of the 
dispassionate critic, floating above the 
foibles of America. 

It never seems to enter his mind that 
he might have disappointed us, but he 
certainly seems to think that we have 
disappointed him. We’ve been lazy and 
soft in our practices going back decades, 
hopeless until the advent of one Barack 
H. Obama, the would-be Redeemer 
President frustrated by the recalcitrant 
national material with which he’s forced 
to work, Michelangelo with a bum piece 
of marble.

The distance between President 
Obama’s self-image and the reality is 
yawning. Ambition? His heroic stimulus 
bill funded roadwork to create tempo-
rary insta-jobs and subsidized green-
energy projects, some of which would 
have happened anyway. Imagination? 

He perpetually wants to send federal 
money to the states to prop up their 
existing unaffordable structures. Will-
ingness to do the things necessary to 
build? He can’t even disregard his left 
on Keystone XL. His National Labor 
Relations Board is harrying Boeing for 
the offense of building state-of-the-art 
aircraft in a nonunionized South Caro-
lina plant.

It’s within the president’s power to 
do a few major things to make us more 
competitive. He could cut a deal with 
Republicans to reform individual and 
corporate taxes, exchanging lower rates 
for loophole closings. He could cut a 
deal restraining entitlements, sending 
a signal to the markets that Washington 
can begin to control its budget. 

Sen. Pat Toomey, a Pennsylvania 
Republican on the “super committee,” 
has offered a compromise plan along 
these lines. The president has shown no 
interest. He apparently prefers waging 
a blunt-force campaign against a “do-
nothing Congress” and carping about 
what’s wrong with us.

If this helps him win a second term, 
he can add poor judgment to his run-
ning indictment. ■

 — Rich Lowry is editor of the Nation-
al Review.

Less than a month after Occupy Wall 
Street began, a group was gathered in 
New York’s historical Washington Square 
Park, in the heart of Greenwich Village. 
This was a moment of critical growth 
for the movement, with increasing par-
ticipation from the thousands of students 
attending the cluster of colleges and 
universities there. A decision was made 
to march on local branches of the too-
big-to-fail banks, so participants could 
close their accounts, and others could 
hold “teach-ins” to discuss the problems 
created by these unaccountable institu-
tions.

 Heather Carpenter, according to the 
federal lawsuit filed this week in New 
York, is studying to be a certified nursing 
assistant, working to pay for school as a 
counselor for mentally disabled people 
at a group home on Long Island. Her 
fiance, Julio Jose Jimenez-Artunduaga, 
is a Colombian immigrant, pursuing the 
American Dream, working part time as 
a bartender. They marched from Wash-
ington Square Park to a nearby Citibank 
branch, where she went to the teller to 
close her account, explaining her frus-
tration with the bank’s new monthly $17 
fee for accounts with balances below 
$6,000.

As described in the lawsuit, the teach-
in began with participants “announcing 
the amount of their debt, discussing their 
student loan experience, and reciting 
sobering statistics related to the debt of 
college graduates.” The bank staff called 
the police, and Julio went outside to 
avoid any conflict. Heather closed her 

account and left as well. By that time, a 
large group of NYPD officers, including 
Chief of Department Joseph J. Esposito, 
as well as several plainclothes officers 
showed up. The police stormed into the 
bank, locked the doors and began arrest-
ing those involved with the teach-in.

Even though Heather was outside, a 
plainclothes officer identified her as a 
protester and told her to get back in 
the bank. She said she was a customer 
and showed her receipt. To her shock, 
as documented by video, Heather was 
grabbed from behind by a plainclothes 
officer who began forcing her into the 
bank. She screamed, but within seconds 
disappeared into the vestibule, surround-
ed by a dozen cops, where she was 
roughly handcuffed and arrested. Julio 
was roughed up and arrested as well — 
all for closing an account at Citibank.

They spent more than 30 hours in 
police custody and were charged with 
resisting arrest and criminal trespass. 
A month later, the New York District 
Attorney’s office indicated it would drop 
the charges at their court appearances. 
Heather and Julio still want to see Chief 
Esposito and the other arresting officers 
in court, though, for an explanation of 
the officers’ excessive force and unlawful 
arrest of the two.

Just weeks after their arrest, on Nov. 5, 
thousands around the U.S. participated 
in Bank Transfer Day. Kristen Christian 
was upset with the announcement that 
Bank of America was going to charge a 
monthly $5 debit card fee. She created 
a Facebook event and shared it with her 
friends. Before long, Bank Transfer Day 
had 85,000 online supporters. 

 She reported that 40,000 new accounts 
were created at nonprofit credit unions 
across the country that day. She said that 
the $5 fee, which Bank of America has 
since scrapped, “illustrates how out of 

touch the executives of the large banks 
can be ... with Bank of America, the fee 
only applied to account holders with less 
than $20,000 in combined accounts. 

I couldn’t support a business that 
would directly target the impoverished 
and working class.”

Just after the financial crash in late 
2008, activists in Oregon started looking 
into the creation of a state bank, mod-
eled after the only state-owned bank in 
the U.S., in North Dakota. The cities of 
Portland, Ore. and Seattle, Wash., are 
now looking into shifting their massive 
municipal accounts away from the Wall 
Street banks. According to one report, 
Bank of America may lose upward of $185 
billion from customers closing accounts.

 In January 2010, the Move Your Money 
Project formed, encouraging individuals 
to shift their funds to local and non-
profit credit unions, to defund the Wall 
Street megabanks. Its organizers released 
a video based on the classic 1946 film 
of bank malfeasance, “It’s A Wonder-
ful Life,” in which protagonist George 
Bailey fights to protect consumers from 
the greedy bank president, Mr. Potter. As 
Bailey exhorted in the film, “This town 
needs this measly one-horse institution, 
if only to have some place for people to 
come without crawling to Potter.” The 
Move Your Money video ends with this 
message: “If you leave your money with 
the big banks, they will use it to pay lob-
byists to keep Congress from fixing the 
system ... don’t just watch ‘It’s A Wonder-
ful Life’ ... move your money.” ■

— Amy Goodman is the host of 
“Democracy Now!,” a daily international 
TV/radio news hour airing on more than 
900 stations in North America. She is the 
author of “Breaking the Sound Barrier,” 
recently released in paperback and now 
a New York Times bestseller.
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BY JOHN D. COURIS, PRESIDENT & CEO

Jupiter Medical Center

In America�s turbu-

lent health care envi-

ronment, �certainty� is 

in short supply.  The 

nation�s health care 

delivery system is 

poised for transforma-

tional change, spurred 

by federal budget pres-

sures and the need for 

fundamental reform. 

For Jupiter Medical Center and hospi-

tals across the U.S., the next few years 

will be both exciting and daunting. As 

Boomers age and demographics shift, hos-

pitals must keep pace. Declining Medicare 

and Medicaid reimbursements challenge 

us to do more with less.  

Against this backdrop, it�s important 

for the community to know that Jupiter 

Medical Center has taken many steps to 

ensure it can provide �certainty� � cer-

tainty that the hospital will be able to meet 

the community�s needs, will continue to 

deliver world-class care and will be here 

for future generations. 

In short, Jupiter Medical Center is well 

positioned to be among the hospitals that 

will thrive, with clarity of vision, pur-

pose and focus. We continue to evolve 

as a patient-centered environment, where 

people work in high-performing teams to 

fulfill our commitment of bringing world-

class health care close to home.  Today, 

the hospital provides services on par with 

many of our nation�s top academic medi-

cal centers. The many national accredita-

tions we�ve achieved validate that we are 

a trusted source for world-class health 

care. 

Anticipating change, we have taken key 

steps in recent years to advance our sys-

tems, infrastructure and scope of services.  

The Emergency Department was recently 

expanded, a new Cardiac Catheterization 

Lab is now open, and we initiated the 

Walsh Robotic Surgery Center of Excel-

lence, led by Medical Director Dr. Donna 

Pinelli, which focuses on Gynecologic/

Oncologic, Gynecologic/Fertility, Gyne-

cologic, Thoracic, General and Urologic 

Surgery.

Jupiter Medical Center�s nationally-

accredited Comprehensive Breast Care 

Program, which encompasses the Kristin 

Hoke Breast Health Program, led by Medi-

cal Director Dr. John A.P. Rimmer, and the 

Margaret W. Niedland Breast Center, led 

by Chief of Radiology Dr. Lee Fox, was 

the first program in Palm Beach and Mar-

tin counties to be recognized for its quality 

by the National Accreditation Program for 

Breast Centers. The Niedland Breast Cen-

ter is the only facility in Palm Beach and 

Martin counties to offer Tomosynthesis, a 

state-of-the-art imaging technology that 

provides 3 dimensional views of the breast 

to increase diagnostic accuracy and find 

breast cancer at an earlier stage. In addi-

tion, the facility will also install a state-

of-the-art bone density DEXA system, 

breast ultrasound units with elastography 

capability, positron emission mammogra-

phy (PEM), which detects breast lesions 

as small as a grain of rice, and breast MRI, 

with a wide bore design to reduce anxiety 

and claustrophobia. 

Most recently, Jupiter Medical Center 

launched the area�s only truly comprehen-

sive lung cancer program, under the lead-

ership of Medical Director Dr. K. Adam 

Lee. The Thoracic Surgery and Lung 

Center is dedicated to prevention, early 

detection, treatment and care of patients 

with lung cancer and other diseases of 

the chest and lung. It offers a CT Lung 

Screening Program, Lung Nodule Clinic, 

and minimally-invasive Robotic Assist-

ed Thoracic Surgery and Video Assisted 

Thorascopic Surgery.

Our well-established Daniel C. Searle 

Clinical Trials Patient Access Program has 

flourished, with three full time team mem-

bers dedicated to providing research trials 

to our community. Since its inception, the 

program offered close to 50 clinical trials, 

with 16 trials currently open. Most recent-

ly, Jupiter Medical Center teamed up with 

State of the Hospital:
An Update to the Community on Jupiter Medical Center

John Couris 

SEE JUPITER, A6 w
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Two parades — one by land, one by 
sea — a huge craft fair, tree lightings 
and a marathon festival help kick off the 
holiday season in Palm Beach County 
Dec. 1-7.

The 26th annual Hobe Sound 
Christmas Parade is Dec. 3. The parade 
is organized by the Hobe Sound Cham-
ber of Commerce. The Martin County 
Parks and Recreation Department will 
participate as an in-kind sponsor help-
ing with logistics and supplies.

The parade begins at 1 p.m. and the 
route is along Bridge Road and Dixie 
Highway. Families are encouraged to 
come early and enjoy holiday craft and 
treat vendors during the Holiday Art 
& Craft Stroll from 10 a.m. to 3 p.m. 
The 28th annual Gardens Holiday 
Gift and Craft Show is Dec. 2 and 3 
at the Burns Road Recreation Center, 
4404 Burns Rd., in Palm Beach Gardens. 
Hours are 11 a.m. to 7 p.m. Dec. 2 and 9 
a.m. to 4 p.m. on Dec. 4. Call 630-1100.

The annual Palm Beach Holiday 
Boat Parade is Dec. 3. The 15-miles 
parade launches from the east side Pea-
nut Island at 6 p.m. and arrives in 
Jupiter at about 9 p.m. A traveling fire-
works display leads the parade along the 
Intracoastal Waterway, through seven 
municipalities. Toys for Tots will be col-
lected along the way. Call 845-9010 or 
see palmbeachboatparade.org.

In Jupiter, the annual blow-out cele-
bration for the parade takes place along 
the Riverwalk Events Plaza from 5 p.m. 
to 10 p.m. Bring your own chair, and 
enjoy the sounds of the season with 
holiday entertainment while you relax 

and watch the boats drift by — there 
will be music, food, children’s entertain-
ment and a visit from Santa. It’s an offi-
cial Toys for Tots collection location, 
so bring a new, unwrapped toy for this 
annual tradition of giving. The plaza is 
under the east span of the Indiantown 
Road Bridge.

Thousands are expected in downtown 
West Palm Beach on Dec. 1 for the light-
ing of a 35-foot tropical tree. The event 
is 6 p.m.-9 p.m.; the lighting is at 7 p.m.

The annual Palm Beach Holiday 
Tree Lighting, an annual tradition tak-
ing place during Clematis by Night, will 
be on the West Palm Beach Waterfront 
Commons Great Lawn. The tree will be 
decked out to match the city’s “Sand & 
Sea-Sun’s Greetings” theme, which will 
feature 225 tons of sand sculpted into 
festive holiday displays in 10 locations 
downtown that will be on display until 
the new year. 

During the evening, merchants will 
be at the Lake Pavilion, selling items 
perfect for the holiday season. The 
Men’s a cappella group, Men’s Honor 
Guard, will perform just before the tree 
lighting. Santa and Mrs. Claus will make 
an appearance, riding in a parade of 
holiday dressed classic cars and motor-
cycles and taking photos with children. 
Call 822-1515.

The annual Palm Beach Gardens 
tree-lighting festival, with entertain-
ment, food and a visit from Santa, is 
Dec. 7 from 6 p.m.-8 p.m. at the Burns 
Road Recreation Center.

The Palm Beach Marathon Festival 
is Dec. 4 and includes a marathon, half-
marathon, 10K and 5K. See runpalm-
beaches.com.  ■

Parades, tree-lightings
kick off the holidays



Scripps Florida to conduct research on 
human cancer tissue.

Aside from the latest medical diag-
nostic and treatment options we offer 
our community, what sets us apart from 
other hospitals is our team members. We 
call them team members, not employees, 
because we are all on the same team, 
working toward the same goals. We share 
the same values, mission and vision. It is 
our people that really make a difference, 
and it’s our people that make each one of 
our service lines come alive. Last year, 
Jupiter Medical Center was one of only 
four hospitals nationally to receive the 
Laureate Award for Workplace Enhance-
ment from the Jackson Group, a national 
surveying company for team member sat-
isfaction. The award, which JMC received 
for the second consecutive survey period, 
is the highest single award the Jackson 
Group gives for team member satisfaction, 
which speaks volumes about the work cul-
ture at Jupiter Medical Center. 

Financially strong and stable, the Jupi-
ter Medical Center Foundation launched 
a $50 million capital campaign last year 
that will allow us to both create transfor-
mational change and provide certainty of 
care well into the future.  With exceptional 
donor support, that campaign is well on its 
way. We are currently in the midst of the 
single largest expansion in the hospital’s 
history, renovating and building a total 
of 116,000 square feet of space to proac-
tively meet the challenges of healthcare 
reform and the needs of the community.  

The first phase of the expansion, which 
is currently underway, is the construc-
tion of the Raso Education Center, which 

will create an environment for educating 
the community on health and wellness 
through lectures and workshops, as well 
as a venue to train team members and 
physicians. This facility will also be a 
place where we train physicians from 
other healthcare organizations throughout 
the region and engage them in medical 
education and research.

Focused on our community’s future, a 
$10 million donation from the Lawrence 
and Florence De George Trust kicked 
off our capital campaign to help create 
the new, 76,000-square-foot Florence A. 
De George Pavilion.  The new building 
will dedicate its third floor to children’s 
and women’s services.  With healthcare 
reform looming, and the focus on bundled 
payments for musculoskeletal services, 
Jupiter Medical Center is taking a proac-
tive approach to create a single patient 
experience, from admission to discharge, 
for our orthopedic and spine patients. The 
new building, which will connect to the 
existing hospital structure, will devote 
its second floor to The Anderson Fam-

ily Orthopedic and Spine Center, a pro-
gram that is already among Palm Beach 
County’s best. Patients will experience a 
‘closed-loop’ hospital stay, where surgery, 
dining and rehabilitation all occur on the 
same floor. The first floor will consist of 
a new cafeteria, kitchen, patient discharge 
suite and administrative offices.

And the final phase of construction will 
be the renovation of about 50,000 square-
feet in the main facility. When it’s all said 
and done, we will have added approxi-
mately 75-100 new jobs to the community. 
We’re centering this expansion project on 
specific strategies as health care reform 
takes hold, and specific needs within the 
community. 

In addition to the jobs created through 
the expansion of the hospital, another 150 
net new jobs will be added to the communi-
ty through JMC’s innovative collaboration 
with NuVista Living to develop NuVista’s 
$70 million Institute for Healthy Living, 
Life Science and Research (NIHL), a con-
tinuing care senior community in Abacoa. 
This world-class facility is focused on a 

continuum of care for our community 
members.

An important issue that could impact 
the ability for Jupiter Medical Center to 
continue to meet our community’s health 
care needs is the recent proposal to build 
a new hospital four miles from the 
Jupiter Medical Center campus. While 
you may have heard that the proposed 
project is for an academic and research 
hospital, a closer look at the details tells 
another story entirely. You deserve the 
facts about this deal: what the project 
truly is – and more importantly, what 
it is not.  We believe there is a win-win 
solution for our community. 

We have established an informative 
and interactive website which provides 
you with actual documents about the 

proposal from all sides of the issue, as 
well as information on how the new hos-
pital could impact you. I invite you to 
visit the site at www.winwinforpbc.com. 
This issue deserves to be viewed under 
the bright light of accountability because 
of the potential impact on your health care 
costs and your health care choices.

Since its founding over 30 years ago, 
Jupiter Medical Center has been a source 
of compassionate, world-class care – a 
resource our area’s residents can count 
on.  The well-planned, transformational 
changes underway along with the com-
munity’s informed involvement in key 
decisions will help ensure that we can 
provide the much needed “certainty” for 
our community’s future.

We deeply appreciate your support and 
will continue to work hard each and every 
day to maintain your confidence and trust, 
and remain Palm Beach County’s top-rated 
hospital (US News & World Report), and 
your top choice in Palm Beach County for 
likelihood to recommend (hospitalcom-
pare.hhs.gov). n

JUPITER
From page 5

Advertorial
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Pets of the Week

To adopt or foster a pet

PET TALES

BY DR. MARTY BECKER

Universal Uclick

An eye-popping $50 billion is spent on 
pet care every year, with the lion’s share 
going to the dogs, literally. But even though 
thousands of dog-care supplies are in the 
market now with thousands more intro-
duced all the time, I think there are but a 
handful that have been game-changers.  

Here are my top five: 

Crates 
Shipping crates for animals have been 

around forever. But the original Vari Ken-
nel line of high-impact plastic crates for-
ever altered the way we raise and train our 
dogs. Most notably, crates are now used 
routinely for housebreaking — working 
with a puppy’s natural desire to keep the 
area around him clean to help him learn to 
“hold it” until he can be taken outside and 
praised for going in the right place.

Crate training also helps to teach grow-
ing puppies which items are OK for chew-
ing and which are off-limits, based on 
what’s inside the crate and what’s not. A 
crate also provides a safe place for a dog 
to ride in a vehicle, teaches him to be more 
relaxed when confined at the veterinarian’s 
and even provides him a safe, secure place 
to be when evacuated during a disaster.

Kong 
Formed from durable rubber, the Kong 

is arguably the best dog toy ever invented. 
Kongs now come in a wide range of sizes 

and chew strengths. But it’s the hollow 
center of most Kongs (the floatable Kool 
Kongs are the exception) that gives this toy 
superstar status.

Dog trainers recommend keeping crated 
dogs busy with Kongs stuffed with a vari-
ety of fillings, such as kibble, cheese, pea-
nut butter and rawhide sticks. There’s no 
telling how many happy dogs have been 
distracted from destruction by the mighty 
Kong.

Snap buckles
Early dog collars were made of metal to 

protect the necks of war dogs; later ones 
were made of leather to identify owners 
and allow for controlling animals with 
leashes or keeping them from roaming 
with chains. But fashionable collars weren’t 
available for the ordinary dog until the 
invention of the snap-together clasp.

The plastic clasps also help make collars 
so affordable that many dogs have more 
than one, and not a few have collars for 
every occasion.

The Chuckit 
I throw like a girl. But even if I didn’t, I 

know that no one with the possible excep-
tion of a major league outfielder could 
throw a ball far enough to keep my two 
retrievers happy. Since I like my retrievers 
to be happy — not to mention exhausted, 
so they don’t drive me crazy — I own a 
Chuckit. Actually, I own three. Maybe four. 
Simply put: I can’t live without them. 

Seemingly based on the cesta used to 
fling the pelota in jai alai, the Chuckit gives 
even the wimpiest dog owner a rocket 
launcher for an arm. With little effort you 
can fling to the point of your dog’s happy 
exhaustion without working up a sweat 
yourself.

Head halters
Legendary veterinary behaviorist Dr. 

R.K. Anderson had a simple idea: Why 
wouldn’t something that has worked with 
horses for countless years control a dog 
just as painlessly? Head halters for dogs 
are simply modified versions of horse hal-
ters, and they work on the same principal: 
Guide and control where the head goes and 
the rest of the body will follow.

How many shoulder joints has the head 
halter saved? Hard to say, but the ability to 
take an unruly dog for a walk benefits both 
pet and owner, helping lessen behavior 
problems caused by inactivity and health 
problems caused by excess weight. 

Next week, I’ll have my five cat-care 
products that have changed the world. ■

>>Mango is a 1-year-old neutered Mini Pin-
scher. He’s not a tiny dog, but does get nervous 
when he meets new people. Once he feels safe 
around people he will be full of energy. He needs 
a quiet, adult home where he can take his time 
becoming confi dent.  

Picks of the litter
Among countless dog-care items, a handful really stand out

>>Marley is 
a 3-year-old 
neutered male. 
He gets along 
with other 
cats, kids and 
strangers.  His 
favorite spot is 
on the window 
sill watching 
the birds and 
all the activity 
outside.  
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• The Peggy Adams Animal Rescue League, Humane 
Society of the Palm Beaches, was founded in 1925 
and is a limited admission non-profi t humane society 
providing services to more than 10,000 animals each 
year. It is located at 3100/3200 Military Trail in West 
Palm Beach. Adoptable pets and other information 
can be seen at hspb.org. For adoption information, 
call 686-6656. 

Games of 
fetch can last 
until even 
the most 
active dog is 
exhausted 
with the 
Chuckit, which 
gives nearly 
everyone the 
arm power of 
a major league 
outfielder.  



Are you suf ering from

Auto Accident Pain?
Chronic Neck 

or Low Back Pain?

PAPA CHIROPRACTIC
& PHYSICAL THERAPY

2632 Indiantown Road  9089 N. Military Trail, Suite 37
Jupiter Palm Beach Gardens

561.744.7373 561.630.9598

www.PapaChiro.com
20 Years in Jupiter & Palm Beach Gardens!

W E  A C C E P T  M O S T  I N S U R A N C E  P L A N S

GIFT CERTIFICATE
COMPLIMENTARY  CHIROPRACTIC
EXAMINATION & CONSULTATION

$150 VALUE
This certii cate applies to consultation and examination and must be presented on the date of the 

i rst visit. This certii cate will also cover a prevention evaluation for Medicare recipients. The patient 
and any other person responsible for payment has the right to refuse to pay, cancel payment or be 

reimbursed for any other service, examination or treatment that is performed as a result of and 
within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee 

service, examination or treatment. Expires 12/28/2011.

Get Back in the Game 
with
Non-Surgical 
Spinal 
Decompression
Treat Neck Pain, 
Back Pain and 
Sciatica caused by

BULGING/HERNIATED DISCS
DEGENERATIVE DISC DISEASE
FACET SYNDROME
FAILED BACK SURGERY

WITHOUT THE USE OF DRUGS, 
INJECTIONS OR SURGERY

DR. MICHAEL PAPA 

Chiropractor
Clinic Director 
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Scientists from the Florida campus 
of The Scripps Research Institute have 
made a discovery regarding a gene that 
plays an important role in keeping a bal-

ance between food 
intake and energy 
expenditure. The 
study may help sci-
entists understand 
the keys to fighting 
obesity and disorders 
such as diabetes.

The study, pub-
lished in the Nov. 25 
edition of The Jour-

nal of Biological Chemistry, focused 
on the melanocortin-3 receptor, which 
responds to signals of nutrient intake.

“What we discovered was quite a 
surprise,” said Scripps Research Associ-
ate Professor Andrew Butler, who led 
the study. “We thought that the actions 
of the receptor expressed in the brain 
would be critical for metabolic homeo-
stasis. However, what we found is that 
actions of the receptor expressed out-

side the brain appear to be equally 
important.”

The existence of drug targets in areas 
outside of the central nervous system 
might help in the effort to develop 
drugs that influence metabolism with-
out major side effects, he said. 

The findings were made possible by 
the team’s development of a new trans-
genic animal model, where expression 
of the MC3R gene can be selectively 
“switched on” in different cell types.

The first author of the study, “Genetic 
dissection of melanocortin-3 receptor 
function suggests roles for central and 
peripheral receptors in energy homeo-
stasis,” is Karima Begriche of Scripps 
Research. Other authors include Jari 
Rossi, Danielle Skorupa, Laura A. Solt, 
Brandon Young, and Thomas P. Burris 
from The Scripps Research Institute in 
Florida; Randall L. Mynatt and Jingying 
Zhang at the Pennington Biomedical 
Research Center, which is part of the 
Louisiana State University System; and 
Peter R. Levasseur and Daniel L. Marks 
at the Oregon Health & Science Univer-
sity.   ■

Scripps scientists uncover
new role for weight gene

BUTLER

Dr. K. Adam Lee, thoracic surgeon, 
has been appointed as the Cancer Liai-
son Physician for Jupiter Medical Cen-
ter’s Ella Milbank Foshay Cancer Center 
program. The appointment is approved 
by the American College of Surgeons 
Commission on Cancer.

JMC’s cancer committee appointed 
Dr. Lee, who will be serving in the lead-

ership role until 2015. He follows Dr. 
John A.P. Rimmer, general surgeon. 

Dr. Lee will oversee cancer commis-
sion initiatives at the Foshay Cancer 
Center. As the physician liaison, he 
is considered a physician champion 
responsible for providing leadership 
and direction to establish, maintain and 
support the center.  ■

JMC names surgeon to cancer leadership role

SPECIAL TO FLORIDA WEEKLY
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solar-power a city of 50,000 residents, 
19,500 homes and enough commercial 
space to lay in a Metrodome or two 
(6 million square feet) is up and  run-
ning — again, and seemingly against 
all odds.

Coming, standing, running — pick 
your verb. If real estate development 
were football, Mr. Kitson, who once 
played for the Detroit Lions and the 
Dallas Cowboys, would be a dazzling 
broken-field runner.

In October his Palm Beach Gardens-
based company broke the tackle of 
a years-long economic downturn by 
announcing that its debt of more than 
$100 million to a financier had been 
satisfied with a payment of roughly 
half that amount, something few or no 
other developers facing default with 
banks or a “servicer” have been able to 
do, according to analysts.

Now, says Mr. Kitson, the Char-
lotte County city — which he bills as 
the first and most “green” of its kind 
planned anywhere in the world — 
could begin to show its bones as early 
as next summer with a solar field, and 
by the end of 2012 in ground-breaking 
construction of commercial space.

But the obstacles remain formidable 
and the “ifs” prominent. 

Mr. Kitson’s company has not issued 
a press release in more than two years. 
He cannot yet say how solar itself will 
be paid for. He won’t name the For-
tune 500 companies he says show a 
strong interest in buying into Babcock.

Rebel Cook, a prominent commer-
cial Realtor who heads the Economic 
Forum of Palm Beach County, takes a 
cautious wait-and-see approach to Mr. 
Kitson’s outsized plan.

“Developers are by nature visionar-
ies, but this would be a very ambitious 
project even if it were started today 
(post recession). It probably repre-
sents more than two decades worth 
of planning and implementing. It’s an 
ambitious thought alone just to do 
solar power. Where is the money com-
ing from?

“Historically in a down market, 
which we are technically in, that’s the 
best time to start planning new inven-
tory. But in the state of Florida it takes 
so long to do a project because of 
permitting, zoning and environmental 
issues that a plan (can be defeated).”

Ms. Cook puts the scope of the Bab-
cock plan in perspective this way: “Even 
if you bought 5 acres of land today and 
wanted to build on it — just 5 acres — it 
could take you several years.”

 In addition, Mr. Kitson isn’t talking 
specifically about how the massive 
infrastructure will be put in place or 
who will pay for it — for example, 
roads that connect the site to the 
cultural and commercial core of Lee 
County, the closest to Babcock.

Both state and county asphalt 
will have to support huge numbers 
of workers who drive in and out of 
Babcock, before supporting tens- or 
hundreds-of-thousands of daily road 
trips that planners say will likely be 
made by someday residents on the 
same roads.

“There will be offsite work that 
needs to be done,” Mr. Kitson 
acknowledges. “That will happen as 
the community continues to grow and 
the need for improvements become 
necessary.

“I get asked, ‘It seems like you don’t 
want to do offsite improvements. Do 
you?’ And the answer is, I don’t. We 
want to provide people with what they 
need here (to live, work and play). 
People will leave Babcock, but we’d 
like to minimize that.”

Pros and cons the size     
of an offensive lineman

In that problem — the problem of 
50,000 someday residents who will 
impact everything in the region — 
lies both the glory of the Babcock 
development project or the horror 
of it, depending in part on where a 
supporter or critic is standing geo-
graphically.

In Charlotte County, whose cof-
fers might be hugely enriched by 
such a project, officials have widely 
embraced it. Commissioner Bob 
Starr, a strong Kitson & Partners 
supporter, sees only good things for 
the region if officials and private 
citizens support Babcock city.

“When you create a city with a 
population of 50,000 people, they buy 
things,” he explains. “They pay sales 
taxes, they pay gas taxes — a lot of gas 
money goes to other parts of the state, 
so this will have regional and state 
benefits.

“Why I’m excited for this region is 
that we’re trying to diversify our econ-
omy with something other than just 
building or real estate. And that’s what 
Syd’s doing. He has allocated places 
for manufacture, and that’s exciting. So 
I support this 100 percent.”

Few projects, however, draw more 
bluntly divergent opinions than Bab-
cock.

“I am 100 percent opposed to this 
plan,” insists Lee County Commis-
sioner Frank Mann, who lives in rural 
east Lee County not far south of the 
Babcock boundary.

“This remains a textbook case of 
urban sprawl and will be the worst 
thing in the last 50 years that has 
happened to the eastern part of Lee, 
which is of a beautiful character and 
unspoiled. I was disappointed they 
were refinanced and had their debt 
relieved.”

Much of the anxiety Lee officials 
express has to do with money, not to 
mention disturbance.

“The roadways, sewer, underground 
utilities and all the construction he’s 
talking about will involve thousands of 
vehicles daily, especially on State Road 
31, the main artery from Babcock to the 
closest everything: stores, churches, 
work, all of it,” Commissioner Mann 
warns.

“Kitson will pay impact fees — to 
Charlotte. Charlotte County will get 
the impact fees — a house is about 
$12,000. And Lee will get the impact. 
There is nothing now that says Kit-
son will have to pay for all of our 
infrastructure, for the (pressure on) 
our hospitals, churches, parks, roads, 
libraries. And if he does pay for the 
impacts in Lee, he’ll have to pass on 
those costs to homebuyers or commer-
cial renters up there.”

That could run up prices in the new 
city so high buyers in a tepid market 
could not afford to have homes or 
business there, he concludes.

The money footwork
Ending the company’s debt problem 

puts Mr. Kitson in the position to take 
on these linebacker-sized logistical and 
even political problems, he says.

“We’re privately held — it’s been all 
over the news that we purchased our 
debt, so now we own (Babcock) free 
and clear and have no partners. 

“It’s a good position to be in. It gives 
us the ability to work and think about 
this long term. You have to think long 
term. Our partners are committed to 
doing that.”

Although his comments about part-
ners seem contradictory — the Chi-
cago financial house known as Ever-
green Real Estate Partners has funded 
several Kitson & Partners projects in 
Florida to the tune of $750 million, 
and allowed the company to buy out 
the 50-percent holdings of the origi-
nal Babcock partner, Morgan Stanley, 
according to reports — he explains it 
this way.

 “We bought the note so we 
own it free and clear. It’s Kitson 
Evergreen, who is us. Evergreen 
is our quote-unquote partner, but 
we have a venture — and they 
have an entity investment into 
our company.”

Now, engineering plans are in 
the works and nearing completion 
for roadways in the planned city, 
as well as buildings. Although 
Charlotte County officials have 
provided the permits Mr. Kitson 
requires to undertake significant 
work, he needs the approval of 
the state legislature to do solar 
power the easy way.

And much of what appeals 
about his futuristic plan relies on 

solar — along with electric vehicles 
and sumptuously maintained green 
and leisure spaces, as the Kitson & 
Partners website, www.babcockranch-
florida.com, reveals in an elaborate vir-
tual tour of Mr. Kitson’s vision.

Solar would work most easily for 
Kitson if residents throughout the 
region would be required by the state 
legislature to pay an additional 50 
cents or as much as a dollar per year, 
per household, for power. That would 
cover the cost of a Florida Power & 
Light installation of a vast network of 
solar panels — enough solar to power 
the entire city from soup to nuts, mak-
ing it wholly “clean,” in the vernacular 
of proponents.

In the past, however, “the state 
House agreed to it but the Senate did 
not,” notes Commissioner Starr. That 
could change come January, when the 
new legislative session begins.

“The frustration has been not hav-
ing enabling legislation to make that a 
reality,” explains Mr. Kitson.

“What I need is for utilities — in this 
case FP&L — to be able to go forward. 
With renewable energy just in general, 
you need to have cost recovery. It’s 
more expensive. What many people 
don’t realize is that it also is a stabiliz-
ing form. Once you build it, there’s no 
volatility in price. Right now, Florida is 
70 percent natural gas. But that could 
be very volatile. The now low price 
could change overnight.”

If the legislature does not agree to 
require FP&L customers to subsidize 
solar at Babcock, however, Mr. Kitson 
may move forward with private efforts 
to get the job done.

BABCOCK
From page 1

COURTESY IMAGES

The Babcock Ranch development is expected to lure 50,000 residents. Supporters tout it as a model for environmentally-friendly development. 
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“That looks more likely,” says Com-
missioner Starr.

A backfield of ironies
The ironies in the project are sig-

nificant, ranging from small to large.
Commissioner Starr, for example, 

argued energetically by telephone 
that roads in the region should be 
widened and expanded to accom-
modate more traffic while personally 
stuck in traffic in north Lee County. 

Critics insist road projects will cre-
ate huge expense and more of the 
same.

As Mr. Kitson argues eloquently for 
solar power not only at Babcock but 
across the board in Florida and the 
U.S., meanwhile, the very natural gas 
dependency he warns about is being 
laid down in miles of green pipe 
along State Road 80 in Lee — one of 
the many roads that will have to be 
widened to accommodate Babcock, 
according to the developer’s original 
plans.

Roads such as 31 or 80 that are now 
two-lane or four-lane might become 
six-lane, eight-lane or even 10-lane, 
Lee planners have warned. But inside 
the 27-square-mile development itself, 
Mr. Kitson is likely to change the way 
Sunshine State or American develop-
ers do business in the future.

“We want to be disruptive,” Mr. 
Kitson says, using a word and con-
cept traditionally applied to opposing 
offenses by aggressive defenders on 
the football field. “We want to show 
how (green and clean) is done.”

The words are particularly ironic 
considering where they come from, 
literally — not only the owner of 
roughly a dozen strip- or shopping-
mall ventures and several others as 
well — but a company headquartered 
in a Palm Beach Gardens setting that 
epitomizes the design and thinking of 
Florida’s explosive boom and growth 
that began in the 1990s.

Kitson’s headquarters takes up the 
top floor of a SunTrust building at the 
busy intersection of PGA Boulevard 
and Military Trail.

 One might never know a major 
developer has offices there — the 
structure was built in 1991 — and the 
interior has some of the glass, chrome 
and stone feel of that era. Other ten-
ants include law offices and invest-
ment firms.

An elevator drops visitors off in 
Kitson’s lobby, where the company’s 
logo adorns the wall above the recep-
tionist’s desk. Floors are paved with 
granite.

According to the company’s web-
site, its Palm Beach County projects 
include Ibis Golf & Country Club in 
Palm Beach Gardens, Plaza del Mar in 
Manalapan and Riverbridge Centre in 

Greenacres.
There is also a 60-acre develop-

ment in Pinellas County where more 
than 1,100 townhomes, condominiums 
and apartments have been planned, 
which Kitson & Partners bought for 
$7.85 million down from a 2006 sell-
ing price of more than $38 million last 
year, according to news reports at the 
time.

If that sounds like business as 
usual, at the Babcock site Mr. Kitson 
appears to be aiming at anything but.

Already in design and planning he’s 
proven “disruptive” of old models, 
offering a vision of living-working-
playing arguably cleaner and more 
self contained than any other planned 
community on any continent.

“Three years ago, I was the point 
person in the metro resource and 
environmental review of the Babcock 
proposal,” recalls Bill Byle, an envi-
ronmental specialist and biologist 
who works for Charlotte County’s 
Community Planning Department.

“I don’t ever want to go on record 
as saying I love a developer, but Kit-
son’s an unusually nice guy, and he 
can make a believer of you.”

Few doubt, including critics, that a 
Babcock Ranch City would be clean 
and green within itself, in other 
words.

How it all works outside remains to 
be seen, but Mr. Kitson’s tenacious-
ness and determination speak for 
themselves.

And the market will speak for itself, 
says Gary Jackson, director of the 
Regional Economic Research Institute 
and an assistant professor at Florida 
Gulf Coast University.

“A lot of this depends on the time 
frame — we’ll be (a long time) recov-
ering from the recession,” Prof. Jack-
son says.

“From a regional perspective, if Kit-
son’s meeting the demand of people 
for housing and creating a better 
living environment than we’ve seen 
before — and that’s what the whole 
review from the project past suggests 
— then it might work.

“Investors are going to be think-
ing, ‘How successful will this be, will 
our investments increase over time 
at Babcock, and when is that going to 
happen?’

“It’s a different kind of place, and 
maybe there’s a niche. But it’s going 
to be the market that decides.”

And the voters may have a say in it 
too, perhaps, when politicians such as 
Commissioners Starr or Mann make 
their cases for or against Babcock. ■

(Note: Florida Weekly staff writer 
Scott Simmons contributed to this 
report.)

Here are Mr. Kitson’s responses to eight 
questions posed in a conversation with Florida 
Weekly:

1. Are the engineering plans fi nished?
We are smack dab in the middle. We’ve 

completed engineering on our utility. It’s a big 
expense so I’m glad we have that done. And 
we’re completing the engineering for the fi rst 
section.

 
2. Where in the process are you with 
solar?

We’re still enthusiastic. We’re in discussions 
with a number of Fortune 500 companies 
who want to help us create the smart city — 
homes, personal mobility systems. They’re 
electrically powered, but when it comes from 
renewable energy, you’ve really done some-
thing for the environment and the future. Clean 
energy will be created here. 

This is important to us as Americans — we 
must, this is not a maybe, we must diversify our 
fuel economy. What we’re hoping is we’ll have the 
population to put the choice into the public service 
commission’s hands and allow them to grant ability 
of utilities to build renewable energy…to allow other 
forms of energy, to give them a chance.

 Here’s the thing that’s interesting: Once you build 
solar — and there are a lot of jobs from building it 
but not many jobs after — it creates a whole new 
industry.

So the timeline on this is, with approval and with 
engineering and everything, we could be in the 
ground with solar by summer (and with commercial 
ground-breaking) by mid to late next year.

3. Is the master site plan on the website still 
accurate (www.babcockranchfl orida.com)? 

Not completely. It’s accurate in the hamlets and 
downtown — so in general it’s accurate.

What’s not accurate is we are now bringing 
specifi city to where roads will be and what buildings 
will look like.

4. Can someone buy or put money down on a 
home yet? Similarly, can someone now lease 
a commercial space, or get on a list of fi rst-
comers to do so?

No. We have not opened for sales yet; we’re not 
marketing. We want to have more certainty as to 
what we’ll be offering. But the larger offi ce users, and 
some of these technology providers and many com-
panies we’re talking to, we are in negotiations with 
them. Those are larger employers. Over time, as we 
have more specifi city to our plan and that engineering 
is done, we’ll have builders, home selection and pric-
ing — then we’ll open it up to consumers. 

We’re working not only with companies, but on our 
education program, on schools for kids. We’re work-
ing on the environment, energy, education, technol-
ogy, transportation, health and wellness, and storm 
safety. We’ll put that entire package together before 
we open it up.

5. Money: Can your fi nanciers keep up? How 
much does Kitson & Partners have invested 
in this so far, and who is funding it? Three 
years ago you said in The Palm Beach Post 
that if Kitson & Partners takes out mortgages 

on the properties it buys, it’ll spend more 
than $1 billion. Has that happened, what’s 
been spent to date and what role does Ever-
green Real Estate Partners play in this?

We’re privately held so I can’t give you specifi cs 
about (money). It’s been all over the news that we 
purchased our debt. We own it free and clear and 
have no partners. It’s a good position to be in. It gives 
us the ability to work and think about this long term. 
You have to think long term. We have put ourselves in 
a position to do that. Our partners are committed to 
doing that. But I’m not able to tell you how much. 

It’s Kitson Evergreen, who is us. Evergreen is our 
quote-unquote partner, but we have a venture and 
they have an entity investment into our company.

6. Do you consider your timing on this project 
unfortunate?

Our timing — we’re very pleased with our timing. 
As a developer, location is very important, but timing 
is just as important as anything. If we’d started this in 
2005 or 2006 and put in roadwork and buildings and 
then hit the recession, we’d be in trouble.

But as we start to develop the property in the next 
18 months, we’ll be coming into an emerging market. 
So we hope to be part of that process. We’ve been 
fortunate we haven’t broken ground.

7. Are you a pragmatist or an idealist?
 This is our opportunity to make a huge difference 

in the world. Sustainable development — smart 
cities, smart homes — that has to happen now and 
into the future. It can be profi table. And we’re going to 
prove that. We hope people copy what we do.

We want to be disrupters in our business — we 
don’t want things to be done the same way. And it 
has to resonate with consumers. Apple has been 
disruptive that way in that industry.

8. In the year 2020, what will Babcock look 
like?

We think what we’re going to have is a great place 
for people to live and work. Which includes a real …I 
want to fi nd the right word…we want to incorpo-
rate the environment into their lives so people can 
experience smart homes, smart grid, great personal 
transportation, but they can enjoy the outdoors that 
puts this place on a human scale. So in eight or nine 
years, you’ll see a town in place, businesses, roads, 

schools, those sorts of things. ■

Q&A with Sid Kitson



SHOPPING CAN BE FUN!

GET STARTED NOW!

CALL TODAY FOR A

FREE
FREE Week of Personal Training

FREE Weight & Body Fat Assessment

FREE 6 Meal-A-Day Nutrition Program

4755 PGA Boulevard, Palm Beach Gardens 561-799-0555

9186 Glades Road, Boca Lyons Plaza  561-477-4774

www.getinshapeforwomen.com

Small Group Personal Training
License No. HS8984

By Elizabeth Johnson

Black Friday has come and gone. You either 
conquered the crowds to reap the benefi ts of 
discounts and sales or avoided it all like the plague.

What else do you avoid shopping for? See if any of 
these sound familiar: Do you take your daughter to 
the mall but never try on anything for yourself? Do you 
wear the same 2 or 3 pairs of pants because you fear 
the size you’ll need to buy if you go to a store for new 
ones? Are shoes the only thing you focus on because, 
well, your feet don’t change sizes if you gain 10 lbs.? 

Are you left wondering, “Can shopping for clothes 
EVER be pleasant?”

Of course it can! Clothes shopping can be enjoyable 
under the right circumstances. When you head out 
with a positive self-image, a concept of how you want 
your personality to shine, and an understanding of 
your body’s natural shape, trying on new outfi ts can 
be a very enjoyable experience! It is the opportunity to 
see your character, individuality and creativity refl ect 
back at you in the mirror. You can create whatever 
canvas you want for yourself: sporty, sexy, chic, 
sheer...

If you want to experience the pleasure, ease and 
reward of clothes shopping for a body you feel 
comfortable and confi dent about, Get In Shape For 
Women is your solution.

“Get In Shape For Women is a transformation studio 
for women where we offer small group personal 
training,” explains President and CEO Brian Cook. 
“As opposed to one-on-one training that can feel 
solitary and repetitive, our group training is dynamic 
and supportive with 4 women working with a personal 
trainer towards a common goal of improved health and 
fi tness.”

FOR A FREE WEEK TRIAL CALL 561-799-0555 

OR VISIT GETINSHAPEFORWOMEN.COM

Each franchise is independently owned and operated.

“Get In Shape For 

Women is the fi rst 

and only exercise and 

nutrition program that 

has actually worked for 

me. It is not a diet but 

a change of lifestyle 

that is easy for me to 

maintain. I think about 

food and my body 

completely differently 

now. I will never stop 

being grateful for the 

profound impact

you’ve had on my life.”

Emily Perkins

GISFW Client
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Daffy dictators

Leading economic indicators

Was Moammar Gadhafi the last of the 
“buffoon dictators,” asked BBC News 
in October. His legend was earned not 
merely with his now-famous, dirty-old-
man scrapbook of Condoleezza Rice pho-
tos. Wrote a BBC reporter, “One day 
(Gadhafi) was a Motown (backup) vocal-
ist with wet-look permed hair and tight 
pants. The next, a white-suited comic-
operetta Latin American admiral, drip-

ping with braid.” Nonetheless, Gadhafi 
had competition, according to an October 
report in the journal Foreign Policy. For 
example, the son of Equatorial Guinea's 
dictator owns, among other eccentric lux-
uries, a $1.4 million collection of Michael 
Jackson memorabilia. North Korea's Kim 
Jong Il owns videos of almost every game 
Michael Jordan ever played for the Chi-
cago Bulls. ■

■ In March, William Ernst, 57, owner 
of the QC Mart chain of Iowa conve-
nience stores, excitedly announced a 
company-wide employee contest with a 
prize of $10 for guessing the next worker 
that Ernst will fire for breaking rules. 
“Once we fire the person, we will open 
all the envelopes (containing the entries), 
award the prize, and start the contest 
again.” Ernst added, “And no fair picking 
Mike Miller from (the Rockingham Road 
store). He was fired at around 11:30 a.m. 
today for wearing a hat and talking on 
his cellphone. Good luck!!!!!!!!!!” (After 
firing a cashier who had complained 
about Ernst’s attitude, he challenged the 
woman’s unemployment-compensation 
claim, but in October, a judge ruled in 
her favor.)

■ Even in a flagging economy, Chris-
tie’s auction house in New York City was 
able to attract a record sales price for a 

photograph. In November, a 1999 photo 
by German artist Andreas Gursky, of a 
scenic view of the Rhine River, sold for 
$4.3 million. (It is possible, of course, 
that buying the actual waterfront prop-
erty that Gursky photographed from — to 
enjoy the same view every day — would 
have been less expensive.)

■ Unfortunately, Manulife Financial 
Corp. is a Canadian firm, and thus it 
had a very bad year. If exactly the same 
company had been magically relocated to 
anywhere in the United States, it would 
have had an outstanding year. Under 
Canada’s hard-nosed accounting rules, 
Manulife was forced to post a loss last 
year of $1.28 billion. However, under the 
more feel-good U.S. accounting rules, 
according to the company, it would have 
shown a profit of $2.2 billion and been 
flush with $16 billion more in shareholder 
value. ■
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GRAND OPENING just in
time for the holidays! 

Stop in and see what’s new 
at Hallmark Gold Crown!

Amy’s Hallmark, Jupiter Square, Jupiter, FL
561-747-3244
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Cutting-edge science 

Feel good news

Our animal overlords

Japan’s Showa University School of 
Dentistry has for several years been 
training practitioners using life-sized 
synthetic patients from Orient Industry, 
based on the company’s “sex dolls,” and 
recently upgraded to the fancier silicon 
dolls with human-feel skin that can cost 

as much as the equivalent of $9,000 
when sold to perverts who order young 
women for companionship. According 
to a July CNN report, robotics added to 
the Showa version allow the doll to utter 
patient phrases, to sneeze, and (when 
trainees mishandle tools) to gag. ■

■ Japan’s National Police Agency 
revealed in August that during the five 
months following the tsunami-provoked 
nuclear disaster, super-honest searchers 
had turned in wallets containing the equiv-
alent of $48 million and safes containing 
cash of the equivalent of $30 million. 

■  In August, the school superinten-
dent of Fresno County, Calif., refused 
$800,000 in guaranteed salary and said he 
would run the 325-school system for three 

years on less pay than a first-year teacher 
makes. 

■ Employees at the dump yard in 
Pompano Beach gave Brian McGuinn 
zero chance of ever finding the custom-
designed ring he had given his wife but 
had accidentally tossed in his trash at 
home on Oct. 30. Facing nine tons of 
10-foot-high rotten eggs, dirty diapers and 
other garbage (which made him vomit), he 
found the ring within 30 minutes. ■

■ An Oxford University researcher 
reported in August on the African crested 
rat, which is so ingenious that it slathers 
poison, from chewing the A. schimperi 
plant, onto an absorbent strip of fur on its 
back as protection against predators many 
times larger. The researcher observed a 
dog quivering in fear after just one failed 
mouthful of a crested rat’s fur in his labora-
tory. The noxious goo is also used by Afri-
can tribesmen on their hunting arrows. 

■ In October, Popular Science dubbed 
researcher Gaby Maimon of Rockefeller 
University as one of its “Brilliant 10” for 2011 
for his monitoring of neurons in the brains 
of fruit flies. Maimon had to immobilize the 
flies’ brains in saline and outfit their tiny 
neurons with even tinier electrodes — so 

that he could track which neurons were 
firing as the flies flapped their wings and 
carried out other activities (work that he 
believes can be useful in treating autism 
and attention-deficit disorder).

■ An October Associated Press dispatch 
from New Orleans warned that “Carib-
bean crazy ants” are invading five Southern 
states by the millions, and because their 
death triggers distress signals to their pals 
for revenge attacks, up to 10 times as many 
might replace any population wiped out. 
Said a Texas exterminator, of a pesticide 
he once tried, “In 30 days I had 2 inches of 
dead ants covering (an) entire half-acre,” 
and still the ants kept coming, crawling 
across the carcasses. Texas, Louisiana and 
Mississippi are the most vulnerable. ■
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Lee’s Tae Kwon Do Academy
Master Lee’s Checklist

1 Concentration: Builds
 clarity and focus

2 Basics: Provides the
 foundation

3 Forms: Improves 
 your balance

4 Self Defense: Provides 
 self protection

5 Breaking Technique: 
 Builds confi dence 

6 Free Sparring: 
 Improves refl exes

7 One-Step Sparring: 
 Develops judgment 
 of distance

8 Alternate Free Sparring:  
 Builds self-control

GRAND MASTER CHU YOUNG LEE, TEACHING MARTIAL ARTS IN PALM BEACH COUNTY SINCE 1984

� Kick Boxing
� Judo
� Hapkido
� Jujitsu
� Women’s Self Defense
� Anti-Bully

Two-Week

Tae Kwon Do Trial 

only $49!
779 Northlake Blvd, North Palm Beach
www.LeesTaeKwonDoAcademy.com

881-7070
Call or drop in to fi nd out about our back-to-school specials 

and  Local after-school pick-up program

from what I’ve found so far, Seaview is 
a great company and the beach puts the 
icing on the cake.

Unlike Missouri, it seldom snows in 
Florida.

“There were reports of flurries and 
that’s when I stepped up my talks with 
Seaview,” he says. “I wanted to leave 
before the first snowflakes.”

Then there is that beach.
“Not that I plan on lying on the beach 

all day long,” Mr. Tuszka says.
He plans on being out and about, 

meeting listeners.
“Shaking their hands and kissing the 

babies.”
His career has taken him across the 

country. 
“I’ve worked for a lot of regional-type 

stations in my career — 100,000-watt 
stations that cover so much real estate,” 
he says.

Seaview is different.
“This focuses on the West Palm Beach 

metro area and I want to totally feel the 
vibe of the city and absorb all West 
Palm Beach has to offer,” he says.

It helps that the area is closer to his 

family.
“I have a wife in Georgia and we’ve 

got a house for sale. I was 13 hours away 
from Georgia,” he says. “But eight hours 
is a bit more manageable.”

Perfect for sneaking away?
“I don’t see myself getting a weekend 

off,” says the self-described workaholic. 
“It’s going to be a matter of her visiting 
me.”

And then there is the matter of the 
show.

Producer Valerie Smyth still will be 
on the air, as will co-host Mike Bal-
samo.

But with Mr. Raineri gone, what will 
they call the show?

“I haven’t gotten to the nuts and bolts 
of it. ‘Morning Kick in the Tuszka’? 

“We’ll see how that plays with Chet 
when I get there.”   ■

SEAVIEW
From page 1

St. Patrick Church in Palm Beach 
Gardens presents its free annual fam-
ily Christmas concert, “How Great Our 
Joy,” on Dec. 11 at 7 p.m.

The concert features St. Patrick choirs 
and soloists.

The church is located at 13591 Pros-
perity Farms Road, just south of Donald 
Ross Road.

For more information, contact Alan 
Bowman, the church director of music, 
626-8626, or email alan@stpatrick-
church.org.   ■

St. Patrick Church
presents annual concert

SPECIAL TO FLORIDA WEEKLY

COURTESY PHOTO

St. Patrick’s holiday concert is an annual tradition.

“This focuses on the West 
Palm Beach metro area 
and I want to totally feel 

the vibe of the city and ab-
sorb all West Palm Beach 

has to offer.” 

– Terry Tuszka
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I recently received an email from an 
old friend. He included in his message a 
link to an obituary of a woman who had 
just passed away, thinking I might have 
known her. As it turns out, I did, but it 
took a deep reach into memory to find 
her at last among the dusty old shelves 
of my recollections from 30 years ago. I 
was living in Kentucky and had started 
a fledgling women’s organization whose 
mission was to create job opportunities 
for rural women. This was a pretty bold 
move at the time and in hostile terri-
tory. 

A big wind was stirring back then 
and gathering momentum, buoyed by 
the passion and commitment of many 
Americans who believed and under-
stood the illusion of equality was no 
substitute for the real thing. In the Deep 
South, that was not an easy sell. If you 
have ever toured the great plantations 
in the states of the old Confederacy, 
their preservation is as if frozen in time 
and most are curiously free from the 
mention and taint of their historical 
origins in the economics of slavery. We 

make the pilgrimage anyway. A care-
fully honed myth still sings to a part of 
us, a melody of our own longing for the 
romance of such indulgencies as the 
ornate family silver that is ours to hand 
down to the next generation, or the 
soaring staircases of the great houses 
where little girls descend for their first 
cotillions and are launched with fanfare 
into society. 

The era was riddled with social con-
flicts, the Vietnam War and racial injus-
tice. That women’s rights should rise to 
the fore was supported by the ferment of 
the times. Working women were regard-
ed with suspicion and derision and the 
notion that women were discriminated 
against was greeted by the attitude of, 
“Well, of course they are!” It was rather 
a novel idea that this was wrong, even 
though we think now it should have 
been obvious in the midst of this stub-
bornly retro-but-modern society. 

It was then that I met the woman 
whose recent demise stirred up these 
memories. I was running a women’s 
advocacy organization riding on the 
national wave of discontent about the 
inequities women faced in the work-
force. The National Organization of 
Women was founded in 1966 and had 
become a potent public voice. I submit-
ted one of my first proposals seeking a 
grant from the Windom Fund and was 

successful. The woman who approved 
that grant was the subject of the obitu-
ary. Until now, I knew little of the jour-
ney that came before our meeting, or 
where it went subsequently, after and up 
until the time of her death. 

It turns out she did not only give 
money away. She was herself an expert 
grant-writer. During the ’60s, she got 
her start raising funds to support what 
she described to the New York Times 
as “important initiatives in building the 
profile of women as change makers and 
leaders.” Then she went on in the ’70s 
to become the Director of the Nation-
al Women’s Political Caucus advocacy 
group. In 1980, she helped found the 
Windom Fund, which supported vot-
ing rights and women’s empowerment. 
This is where we first met. After being 
there for eight years, she helped found 
EMILY’s List — “EMILY” stands for 
“early money is like yeast,” which makes 
“dough” rise. EMILY’S List has achieved 
national recognition for its support of 
building a donors’ network in support 
of progressive women candidates run-
ning as Democrats for public office. 
This took grit, which stimulated more of 
the same among women. We still don’t 
have a women’s equal rights amend-
ment to the U.S Constitution because of 
an equally determined lady who didn’t 
buy the equity-for-women argument. 

When you start out in the non-profit 
world or in service to a cause, we seldom 
see or experience our progress toward a 
destination as having been the product 
of a careful plan. The serendipity of the 
journey is held constant by the depth of 
our desire to change the world. 

A life well lived in service to others 
is a testament to how the courage of 
this resolve is both an adventure and 
opportunity. It is a gift to be committed 
and also be charitable because the end-
ing that is written in recognition of a 
lifetime is just the beginning of the story 
for so many others. ■   

The views expressed in this article 
are the author’s and do not necessar-
ily reflect the views of the Community 
Foundation.

As one of Florida’s largest commu-
nity foundations, the Community Founda-
tion for Palm Beach and Martin Counties 
advances quality of life, citizen engage-
ment and regional vitality through its 
promotion of philanthropy. Last year, the 
Foundation awarded more than $5.3 mil-
lion in grants and led initiatives to address 
critical issues of common concern among 
our region’s communities, including 
hunger, homelessness, affordable hous-
ing and the conservation and protection 
of water resources. For information, see 
yourcommunityfoundation.org. 

Lorraine could tell by the look on 
Harvey’s face that the meeting did not 
go well. Oh, she knew that look, and it 
usually spelled trouble. When Lorraine 
asked what was wrong, Harvey started 
to curse his sister Roberta (not their 
real names). Harvey and his siblings 
had waited several weeks after their 
mother’s funeral to go through Mom’s 
belongings. Now, Harvey was accusing 
Roberta of taking the most valuable 
items before the others had arrived. Lor-
raine had always been very close to her 
sister-in-law. She had a hard time believ-
ing Roberta would do such a thing.

This was not Harvey’s first run-in 
with Roberta but it sounded like the 
most contentious to date. Harvey was 
so irate he insisted that Lorraine stop 
speaking to his sister. He stated that 
Roberta would not be welcome in their 
home for Christmas, even though Lor-
raine had already invited her.

Over the years, Harvey 
had had many falling 
outs with friends and 
relatives, each time 
insisting Lorraine 
sever her ties with 
the “offender.” 

If truth be told, 
in most instances, 
Lorraine actually 
thought the other 
party was in the 
right. However, she 
had learned to keep 
these thoughts to her-
self because Harvey 

would become incensed if she didn’t 
take his side, accusing her of being dis-
loyal. Although Lorraine had become 
increasingly resentful, she’d always 
acquiesced, because it was so stressful 
to rock the boat. But she was unwilling 
to go along with him this time.

Couples often have an understanding, 
spoken or implied, that they will loyally 
support one another. We count on our 
partners to speak highly of us and to be 
careful of our feelings. Unfortunately, 
though, there are times when a line is 
crossed and the expectations do not feel 
comfortable or fair. We may feel that 
our partners are asking us to compro-
mise our core values and to behave in a 

way that does not seem 
authentic.

If we go along 
with our loved 
ones’ demands 
and the steps 
are contrary to 
how we feel, it 

is likely we will 
carry a slew of 

negative feelings 

— especially anxiety or resentment. We 
may be inclined to indirectly voice our 
upset by withdrawing or becoming hos-
tile or sarcastic. 

Over time, hard feelings and dis-
tance will build. Finding a way to more 
directly voice our disagreements will be 
the challenge.

Up until now, Lorraine and Harvey 
may have had a tacit understanding that 
it would be too unsettling for their rela-
tionship if Lorraine were to voice any 
objections.

Lorraine has to consider whether this 
issue with Roberta is important enough 
to challenge the status quo. 

It would probably be helpful for Lor-
raine to recognize that Harvey’s con-
trolling behavior might actually be a 
sign that he cares deeply about her, but 
he fears her outspokenness places the 
marital stability at risk. 

His level of insecurity may be so 
strong that he takes a hard line position 

by demanding, sulking or 
yelling when he is hurt 
or overwhelmed. Lor-
raine may sense his 
brewing upset, and 
be too intimidated to 
rock the boat.

Not every relation-
ship can tolerate one 
person speaking up in 

an assertive way. 
If Lorraine were 

to say to her hus-
band, “I know 

how upset 
you are with 
Roberta, but 
I’m not com-
fortable cut-
ting ties with 

her,” their mar-
riage will face a 

critical confrontation.  Harvey will be 
put in the position of responding to her 
firm stance. 

Changing the way things have always 
been in a relationship takes a will-
ingness to weather the anxiety and 
to address the impact on each other. 
Oftentimes, one person is motivated to 
address the change, while the other may 
be too uneasy or unwilling to face the 
discomfort. 

If you are introducing a subject that is 
potentially threatening to your relation-
ship, it makes sense to wait for a time 
when there won’t be distractions, and 
things have calmed down. 

Reminding your partner how impor-
tant he is to you, and how committed 
you are to staying close, reiterates your 
intention to have a positive resolution. 

Clearly stating what is important to 
you, without being critical or blam-
ing your partner, should make a huge 
difference. This might be the time for 
Lorraine to reassure Harvey that being 
able to take a different point of view 
actually allows her to feel closer to him 
and more valued in their marriage.

At the end of the day, it’s not for us 
to tell Lorraine how she should address 
this concern with Harvey. 

Only the two of them know what the 
repercussions might be. Carving a new 
direction with each other involves a will-
ingness on both their parts to get to know 
each other in a different, more mature 
way.  ■

Linda Lipshutz, M.S., LCSW, is a psycho-
therapist serving individuals, couples and 
families. A Palm Beach Gardens resident, 
she holds degrees from Cornell and Colum-
bia and trained at the Ackerman Institute for 
Family Therapy in Manhattan. She can be 
reached in her Gardens office at 630-2827, or 
online at palmbeachfamilytherapy.com.
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WHY DO I HEAR…

BUT NOT UNDERSTAND?
Study by Cambridge University in England Reveals Key Answer

Until recently, there was no practical way to identify dead regions 

of hearing cells in the ear. However, a new British-developed 

procedure using standard test equipment now allows for identifi -

cation of dead hearing cell regions. The study suggests that the 

presence or absence of dead regions may have serious implica-

tions in the fi tting of hearing aids.

This research reveals that amplifying dead cells is a mistake 

which will result in poorer speech understanding in noise. A new 

type of digital programmable microcircuit is now available using 

nanoScience technology that can be programmed to bypass the 

dead cells. As a result, the patient’s usable hearing cells receive 

amplifi cation, thereby improving speech understanding in noise.

“We are employing a like method in our diagnostic sound booths 

using a sound fi eld speech in noise procedure,” said Dr. Mel Grant 

of Audiology & Speech Pathology. “This test simulates hearing 

in a noisy crowd. We are able to determine maximum speech 

understanding by frequency shaping this new hearing aid.”

The results have been phenomenal. For the fi rst time, a patient 

is able to actually realize the exact percentage of speech under-

standing improvement in noisy listening environments. These 

new products come in all shell sizes, including the smallest 

digital models, with the prices starting as low as $750. During 

its release, Starkey is offering the new frequency-shaping hearing 

instrument on a 30-day satisfaction trial.

Call Audiology & Speech Pathology’s offi ce nearest to you for 

your no-obligation appointment.

Imagine a hearing aid that 

automatically adapts to your 

surroundings and refl ects your 

specifi c lifestyle. Imagine a 

hearing aid that is so pleasant 

to wear that it gives a new 

meaning to the phrase 

“customer satisfaction.” 

Well, imagine no more. With 

this breakthrough technology 

from STARKEY, the world’s 

largest hearing aid manufac-

turer. Now comes the fi rst 

hearing aid ever developed to 

address your most important 

needs. Not only does it fi t your 

individual hearing loss, it fi ts 

the way you live. If you hear, 

but are having trouble under-

standing conversation, you owe 

it to yourself to take advantage 

of the free demonstrations of-

fered this week. Call Audiology 

& Speech Pathology today for a 

no-obligation appointment.

�I�ve got good news!� � Dr. Mel Grant, Au.D.

Hearing Computer
Unnoticed in Ears
FREE Demonstration This Week

0% FinancingAvailableTo qualifi ed buyers

Low Price Guarantee
If you fi nd a lower advertised price on an identical hearing aid 

at any local retail competitor, we will beat their price by 10% 

when you buy from us. just bring in the competitor’s current 

ad, or we’ll call to verify the item’s price that you have found. 

Competitor’s remanufactured, discontinued and used hearing 

aids are excluded from this offer.

AUDIOLOGY & SPEECH PATHOLOGY, INC.
DR. MEL GRANT, CLINICAL DIRECTOR CALL TO SCHEDULE AN APPOINTMENT

649-4006

COMPUTER-ASSISTED FITTING

ALLOWS PATIENTS TO SEE THEIR

HEARING “POP” INTO FOCUS

Trial of the new

S Series iQ!

Call for Appointment
Expires 12/31/11

In-House

Repairs

(Parts Available)
Expires 12/31/11

Lifetime Circuit

Warranty

W/purchase by Dec. 2011
Expires 12/31/11

F R E E F R E EF R E E

Doctors of Audiology
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NETWORKING

Art of Wine at Downtown at the Gardens 

RACHEL HICKEY / FLORIDA WEEKLY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 

go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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1. Don Meinhardt and Christine Dorbuck
2. George Thomas and Shawn Taker
3. Jon Stanton and Jess Taker
4. Kendall Rumsey and Michele Carreira-Haid
5. Kim Johnson and Rosa Weisfeld
6. Tish Accardi and Genie Serrano
7. Marietta Mercado and Maria Mercado
8. Mary Forier and Suzanne Forier.
9. Marina Popovetsky and Larisa Tsipis
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Each year brings new financial inno-
vations, phenomena, disasters, etc. 
Along with these changes come new 
words, acronyms and phrases to describe 
them. This new vocabulary is often the 
brainchild of bankers — innovative 
underwriters, analysts and traders — 
whose agile minds create all sorts of 
financially engineered products (some 
quite infamous). In their spare moments, 
they devise new financial expressions. 

LDL (no, not LOL)  became an acro-
nym widely used by banks when a sub-
ject of an e-mail required full disclosure 
that bankers did not want to have record-
ed in an e-mail/paper trail, a sender 
might write, “LDL,” meaning “Let’s dis-
cuss live.” The New York Times, May 
29, 2001 column, “The Trouble with 
E-Mail,” described how LDLs, “surfaced 
during the SEC’s investigation of Gold-
man Sachs… a trader named Fabrice 
Tourre described a mortgage investment 
in e-mail as “a way to distribute junk that 
nobody was dumb enough to take first 
time around.”  The Goldman recipient of 
the e-mail, Jonathan Egol, e-mailed back: 
“LDL.”  How much more interesting the 
Goldman investigation might have been 
had no LDLs been employed. 

OPM Banks, or Other People’s Money 
Banks, became a more common expres-

sion in 2011. It refers to the many busi-
ness practices of the too-big–to-fail-
banks including their proprietary trad-
ing: leveraging to the hilt and, if profit-
able, the spoils going to the bankers 
and, if unprofitable, the losses going to 
the shareholders, FDIC and taxpayers 
via bailouts. While this acronym fits 
today’s banks, the expression probably 
finds its history with a book published in 
the very early 1900s but which has been 
recently re-released as it quite eerily 
describes  financial machinations of the 
early 1900s that still afflict our banks 
today.  “Other People’s Money and How 
the Bankers Use It” was written by Louis 
Brandeis before he became a Supreme 
Court Justice in 1916.  Suffice to say, OPM 
might get morphed to OCM as the coun-
tries and governments loaded with debt 
(i.e. those in Europe)  will be looking to 
Other Countries’ Money for a bailout.

In 2011, CDOs (Collateralized Debt 
Obligations) which played a leading role 
in the 2008 crisis were tweaked and 
CDOs squared were created, i.e. a CDO 
further collateralized by another CDO.

Ben Bernanke, the chairman of the 
U.S. Federal Reserve Bank, became offi-
cially known as “The Bernank.” Some  
use the expression to refer to the policy 
of quantitative easing which “The Ber-
nank” popularized. “Do another Ber-
nank” means to do more quantitative 
easing. 

“Rogue trader” is a feared label on Wall 
Street as the actions of such an individual 
trader can and have brought the end to 
several large investment firms. It simply 

means an authorized trader undertaking 
unauthorized trades, usually of great size 
and failed in their outcome. Rogue traders 
often go to jail. (As opposed to the rogue 
traders whose bets pay handsomely, get 
crowned brilliant and get promoted.) The 
name resurfaced this year when UBS 
announced that 31-year-old Kweku Adoboli 
had caused a $2 billion loss at UBS. 

Not at all related to rogue trading but 
very much related to rogue sovereign 
lending is the phrase “too big not to 
fail,” a revision of the expression given 
to U.S. banks in 2008-2009 when they 
were deemed “too big to fail.” But, in 
Europe, the size of the banking problem 
is considered horrifically larger (trillions 
larger than the U.S. debacle.) The too-
big-to-not-fail institutions include a lot 
of French banks, which hold very large 
amounts of sovereign debt of several 
countries that are or were teetering on 
failure. The first four known to have 
insolvable debt issues were called  the 
PIGS (Portugal,  Italy, Greece and Spain). 
The acronym was changed to “PIIGS” to 
include Ireland. Around the corner from 
those countries are Belgium and France; 
there is uncertainty whether the swine 
acronym can be morphed yet again to 
accommodate the additional names. 

Not all acronyms are found to be 
socially acceptable. “PIGS No Longer Fly” 
was the title of a column by Bloomberg 
in 2011 telling the story of how Barclays 
Bank (an international bank headquar-
tered in London) had issued a memo 
that banned further use of the “swine 
acronym.” 

BRIC, an oft-used reference to the 
upcoming developing countries of Brazil, 
Russia, India and China, denotes nothing 
derogatory and has not been banned.  

So useful were these acronyms to 
describe groups of countries that a third 
was created: MIST, signifying  Mexico, 
Indonesia, South Korea and Turkey, 
countries of significance but in a cat-
egory behind BRIC.

The expression which came from 
nowhere but is now constantly used  in 
the newspapers and  on the cable news 
is:  “risk on” and “ risk off,”  referring to 
major moves in the financial markets into 
risk assets and moves out of risk assets. 
For instance, if there is good news out of 
Europe, then… risk is on; but risk is off 
when there is bad news out of Europe,…
or the U.S., the Middle East, China, etc. 

Given that “season” is here in Florida, 
understanding these expressions might 
be useful for hobnobbing in cocktail 
chatter.  ■

— Jeannette Showalter, CFA is a com-
modities broker with Worldwide Futures 
Sytems, 239-571-8896. For mid-week com-
mentaries, write to showalter@wwfsys-
tems.com.

— An investment in futures contracts 
is speculative, involves a high degree of 
risk and is suitable only for persons who 
can assume the risk of loss in excess of 
their margin deposits. You should care-
fully consider whether futures trading 
is appropriate for you. Past performance 
is not necessarily indicative of future 
results. 
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s
n
b
i
a
a
t

jeannetteSHOWALTER, CFA

jshowaltercfa@yahoo.com   

n

BUSINESS

F L O R I D A  W E E K L Y

A GUIDE TO THE PALM BEACH COUNTY BUSINESS INDUSTRYWEEK OF DECEMBER 1-7, 2011

A17

WPBF 25 has posted strong ratings results and improve-
ment over last year as it prepares to close the November 
2011 Nielsen measurement period as the 2nd most-watched 
station sign-on to sign-off — Monday-Sunday from 5 a.m.-5 
p.m. — among TV households in the West Palm Beach-Fort 
Pierce television market. WPBF 25 was the only station to 
post ratings growth over November 2010 in the key week-
day news time periods of 5 a.m.-7 a.m. (up 43 percent), 5 
p.m.-6:30 p.m. (up 46 percent) and 11 p.m.-11:30 p.m. (up 10 
percent), the station reported in a news release.

At 6 a.m., WPBF 25 “News Mornings” delivered a 2.5 
household rating, a 47 percent improvement over last 
year. This ratings delivery was the highest ever delivered 
by WPBF in the time period during a ratings period since 
Nielsen metered the market in 1994. At 4 p.m., “Dr. Oz” 
delivered a 4.4 household rating, a 120 percent ratings 
increase over last year and the best rating in the time 
period for WPBF 25 since July 1999.

 WPBF 25 experienced ratings growth during its 5 p.m.-
6:30 p.m. newscasts and each delivered their highest ratings 
since February 2010. Among individual half-hours, WPBF 
25 news at 5 p.m. led in growth, up 95 percent over last 
year’s household rating. 

 “The entire WPBF 25 staff has been working extraordi-
narily hard to grow the television station across all day-
parts,’ said WPBF 25 President and General Manager Caro-
line Taplett, in the statement.  “It’s gratifying to know and 
we are extremely thankful that the community is recogniz-
ing our efforts and really likes the product we provide. 
Although we are a solid number two station in the market, 
we recognize we still have more work to do to reach our 
goal of becoming the number one television station in West 
Palm Beach-Fort Pierce DMA.” 

In addition to its strong performance at 6 a.m., WPBF 25 
News Mornings at 5 a.m. excelled with 45 percent ratings 
growth over last year. ■

WPBF posts year-over-year 
newscasts ratings growth

The only winners so far in the effort to allow 
luxury resort casinos in South Florida, which has 
widespread implications for every form of gam-
bling in the state, are lobbyists.

Gambling groups from across the nation have 
spent millions on outside lobbyists since July in 
preparation for a legislative session that will be 
dominated by the debate over “destination” resort 
casinos and their impact on everything from Inter-
net cafes, pari-mutuel race tracks, video gaming 
vendors and the Seminole Tribe’s casinos. 

Gambling businesses and anti-gambling groups 
have spent up to $2.6 million on lobbyists in the 
third quarter of this year, according to recently 
released lobbying financial disclosure forms. 

The big spenders this quarter were casino 
developers like Genting Americas, which spent 
up to $430,000 on lobbyists in the quarter ending 
Sept. 30 in preparation for a fight to get legislative 
approval to build a large resort casino in Miami 
that it is calling Resorts World Miami. 

Genting spent far more than competitor Las 
Vegas Sands, which spent up to $165,996 spent on 
lobbyists during the same quarter. In total, casino 
operators interested in coming to South Florida 
have spent up to $715,979 on lobbyists in the third 
quarter alone, making their total for the year $1.7 
million. 

Jessica Hoppe, the general counsel and vice 
president of governmental affairs for Genting, 
defended the lobbyist spending as a necessary 
means to an end, saying destination resorts have 
the potential to create 100,000 jobs.

“It’s important that message is heard throughout 

the Capitol and 
the state,” Ms. 
Hoppe said in an 
email, noting that 
“we put together 
a great team.”

Casino opera-
tors that want

to expand in South 
Florida that are spend-
ing big aren’t the only big 
spenders. Groups such as International Internet 
Technologies, which makes the software used in 
video gaming machines, spent up to $410,000 on 
lobbyists in the third quarter. 

The company is one of many that appear wary 
of several bills that attempt to crack down on 
Internet cafes that offer sweepstakes games and 
fall under an unregulated grey area in the law. 

Dog and horse race tracks throughout the state 
are also spending big in anticipation that a pro-
posal on destination resorts could yield a better 
tax rate for them and increase the value of a pari-
mutuel license. 

Racetracks across the state have spent up to 
$599,973 on lobbyists in the third quarter, while 
groups representing horse and dog breeders, ken-
nel clubs, and jai alai players spent up to $320,000 
on lobbyists during the third quarter. 

Whether any of this spending translates into 
results remains to be seen.

 After up to $4.6 million was spent on gambling 
lobbying in the first six months of the year, an 
attempt to pass a destination resorts bill fell apart. 
This was seen as a victory for some lobbying 
groups — such as the pari-mutuels and Seminole 
tribe — but not others. ■

Lobbyists are big winners
in S. Fla. gambling debate

SPECIAL TO FLORIDA WEEKLY
BY LILLY ROCKWELL

The News Service of Florida
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Acupuncture
                     & Custom Herbs
ARTHRITIS

FIBROMYALGIA

GOLFER’S  ELBOW

M.S.

SC IATICA

HEADACHES

ALLERGIES

STRESS

ANXIETY

DEPRESSION

MENOPAUSE

PMS

INFERTIL ITY

IMPOTENCE

PARALYSIS

KIDNEY PROBLEMS

EXCESS WEIGHT

IMMUNE SYSTEM

ANTI -AGING

BALANCE

Shudong Wang
Licensed Acupuncture Physician 

with 29 years experience 

and 8 years training in China

10800 N. Military Trail, Suite 220

Palm Beach Gardens

561.775.8500

4522 N. Federal Highway

Ft. Lauderdale

954.772.9696

www.nacupuncture.com

Most Insurance Accepted

Mention this ad for a

FREE
CONSULTATION

(an $80 value!)

PLUS receive $10 off your
fi rst two weekly visits Coupon Code 

FW 100

LUNCH, BRUNCH, DINNER

Steak au Poivre, Boeuf  Bourguignon,
Soupe a l�Oignon, Coq au Vin, Pâté,

Wine, Espresso Bar, Cocktails,

                Express Lunch

DOWNTOWN AT THE GARDENS, #4101
11701 Lake Victoria Gardens Ave.

Palm Beach Gardens

For Reservations: 561.622-1616

Full Bar  
Expansive Outdoor Terrace Seating

WWW.PARISINTOWNBISTRO.COM

Chic.Informal
Metropolitan

BREAKFAST, LUNCH, TEA

Homemade Soups, 
Crepes and Pastries, Cafe au Lait, 

Imported Wine and Cheese,
Escargots, Paninis & Salads

PGA BLVD. @ US 1
11460 US Highway One

North Palm Beach
561.626-6017

Beer and Wine 
Holiday, Private & Corporate Catering

WWW.PARISINTOWNCAFE.COM

Mon.- Sat. 7:30am-7pm

Sun. 7:30am�5pm

HOURS

Casual
.CozyQuaint

ONE GREAT NAME. 
TWO UNIQUE RESTAURANTS.

Mon.�Thur. 10am�11pm
Fri.�Sat. 10am�Midnight

Sun. 10am�10pm

HOURS

A BIENTOT!

A Chinese porcelain “chestnut basket” 
recently was offered for sale at a Virginia auc-
tion. We looked at the basket, which appears 
to be a bowl and underplate, and wondered 
if the reticulated (cut-out) areas were sim-
ply decorative or if they were important 
because the bowl held chestnuts. The chest-
nuts served in the Chinese porcelain basket 
must have been roasted and peeled, then 
eaten like any nut. The slotted bowl allowed 
the escape of steam from the hot chestnuts. 
Chestnuts have been eaten since prehistoric 
times. During the 18th and 19th centuries, 
Americans used ground chestnuts as bread 
flour and a substitute for potatoes. Today, 
chestnuts become particularly popular in the 
winter, when they are added to turkey stuff-
ing or simply roasted, shelled and eaten. But 
they also can be used to make salads, “meat” 
loaf and hummus, and they can be mixed 
with maple syrup to create a French dish 
called “marron glace.”

Chestnuts are now available at grocery 
stores or online with or without their hard 
outer shells. Modern bowls specially made 
to serve hot chestnuts don’t seem to be avail-

able. When you search online, you find lots of 
bowls made from the wood of chestnut trees. 
Some trees in America were introduced by 
Europeans, but there are also native variet-
ies, including the American chestnut. Unfor-
tunately, an Asian chestnut tree planted in 
New York in 1904 spread a fungus that killed 
most of the American chestnuts. Today, 
gardeners plant decorative Chinese chestnut 
trees that have pink, not white, flowers and 
little fruit. Most chestnuts that are cooked 
today are imported from Japan, China, Spain 
and Italy.

 Q: Years ago, we rescued a wreck of a 
Victorian sofa from an old barn down the

KOVELS: ANTIQUES 
& COLLECTING
Prized chestnuts had 

their own special bowls

terryKOVEL
news@floridaweekly.com

n

This unusual porcelain basket, 5 by 9 ½ by 
8 inches, was made in the 18th century to 
serve hot chestnuts. Ken Farmer Auctions 
of Radford, Va., estimates that it will sell for 
about $1,000.
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Peggy Adams Fundraising Event Dec. 4th 

Garden Park Plaza Laundromat

Now, Fully Renovated Including:  

Giant Washer & Dryer. FREE WIFI!

           

$5.00
OFF

Wash, Dry & Fold
25lb. Minimum Purchase. 

Exp. 12/10/11

$5.00
OFF
Comforters, 

Bed Spreads, or 
Mattress Covers

Drop Off Svc. Only.  Exp. 12/10/11

FREE
DRY

Sun. Dec. 4th thru
Thur. Dec. 10th

With Wash Purchase. Exp. 12/10/11

Pucci & Catana
Luxury Pet Boutique

DESIGNERS
       

         
         

     
       

 

    

road from where we live. The frame appears 
to be oak, and the scrolled arms on each side 
recline. We had the wood refinished and the 
sofa reupholstered. 

A: The Victorians of the late 19th century 
loved to design multipurpose furniture. One 
or both of the arms on your sofa could be 
lowered to make a chaise lounge or a day-
bed. 

Q: Our family has owned a small clear 
glass dog figurine for decades. My dad 
picked it up when he came upon a truck 
wreck in West Virginia. Boxes and boxes of 
these dogs had fallen out of the truck, and 
nearly all of the figures were broken. The 
dog is 3 inches high by 1 7/8 inches wide and 
2 5/8 inches deep. The figure is hollow and 
the bottom is open. The dog is in a sitting 
position with his ears down. Any idea what 
it was used for, and what it’s worth today?

A: Your glass dog originally was a candy 
container. It was sold in the mid-1950s filled 
with candy sealed inside by a paper bottom 
glued to the base’s rim. 

The original paper closures were printed 
in blue with the words: “Poochie, contains 
pure and wholesome candy. Remove paper 
and Poochie becomes a good paperweight or 
a cute what-not ... American Creations, Inc., 
New York, N.Y.” Others were made in pink 
or green glass, some with color flashing. 
The identical glass dog, but painted brown 
and filled with bath salts, was sold by a New 
York cosmetics firm. Without the sealed 
bottom, however, your doggie would sell for 
only about $5.

Q: Browsing at a garage sale, I recently 
bought an old fire extinguisher to use as a 
doorstop. I’m told it’s an antique. It’s cop-
per with a rubber hose. It says, “Pacific 
Fire Extinguisher Co., San Francisco-Los 
Angeles” and “Pacific Badger Soda-Acid Fire 
Extinguisher.” It has a copper placard with 

directions on charging and maintenance and 
a certification number from the Underwrit-
ers Laboratories.

A: Various solutions have been used in 
fire extinguishers since the early 18th cen-
tury. The earliest fire extinguishers, patented 
in 1723, contained a liquid that was shot out 
of the container by exploding gunpowder. 
The first soda-acid fire extinguisher was pat-
ented by Francois Carlier in France in 1866. 
In 1881 Almon Granger patented a soda-acid 
extinguisher in the United States. Soda-acid 
fire extinguishers were still being used in 
the 1940s. The company that made your fire 
extinguisher was still working in 1953 but by 
then it was making a more modern product. 
Old fire extinguishers can be dangerous. 
The chemicals inside can corrode the metal 
and the chemicals can leak out. You should 
be sure your old fire extinguisher is empty 
and not damaged or leaking. It if is, take it 
to your local fire department for inspection 
so it can be labeled a hazard and disposed of 
properly. Old and empty fire extinguishers 
usually sell for about $100.

Q: My mother still has the old GE “Heat 
’n Serve Baby Dish” in its original box. She 
used it to heat up my baby food back in the 
mid-1970s. What’s it worth today?

 A: General Electric introduced its plastic 
three-part Heat ‘n Serve Baby Dish in the 
1960s and continued to market it into the late 
1970s. It can be found with different decal 
decorations and different box designs. We 
have seen dishes in original boxes sell for 
$15 to $25.

Tip: Commercial false-teeth cleaners are 
good to use to remove scum from the inside 
of old glass bottles. ■

— Terry Kovel answers as many questions 
as possible through the column. Write to 
Kovels (Florida Weekly), King Features Syn-
dicate, 300 W. 57th St., New York, NY 10019.

Boynton Beach

3717 Boynton Beach Blvd

Boynton Beach, FL 33436

(561) 369-7773

West Lake Worth

7300 Lake Worth Road

Lake Worth, FL 33467

(561) 304-4900

West Palm Beach 

8101 Okeechobee Blvd

West Palm Beach, FL  33411

561-681-7207

Opening Soon!
Northlake Boulevard In Palm Beach Gardens

Five Star Bank 
Expands AGAIN !

Come By Our New Bank Branch and Register for Cash Gifts.

$500.00   $250.00   $150.00   $100.00

Member:  FDIC, Federal Reserve System, Federal Home Loan Bank

24-Hour Banking � 1-888-806-0006

Now Four Convenient Locations To Serve You

Now Our Newest Branch
3305 Nor thlake Boulevard

Palm Beach Gardens, FL  33403

  561-622-5700



THE SECRET IS OUT!
GET SOLAR POWER FOR AS LITTLE AS THE COST OF 

A HAMBURGER A DAY AND SAVE TENS OF THOUSANDS OF 

DOLLARS OFF YOUR ENERGY COSTS. 

3583 Northlake Blvd. North Palm Beach 1/4 mile East of I-95

START SAVING MONEY TODAY!

1-888-9-SUPER-Gwww.SuperGreenSolutions.com

SuperGreen Solutions - your one-stop energy efficient products shop. Visit our state of the art showroom 

to see these products in action and learn how they can pay for themselves by reducing your energy bill.

SOLAR VENTILATIONSKYLIGHTS

SEE IMMEDIATE SAVINGS WITH OUR EASY-TO-INSTALL 

INSULATION & LIGHTING PRODUCTS

GREAT FOR HOME OWNERS AND RENTERS!

THERMAL INSULATION

SOLAR & TANKLESS

WATER HEATING

No kidding, for the price of a ham-
burger, you could invest in a Solar 
package that can save and generate 
enough power to offset your utility 
bill and save you tens of thousands 
of dollars over the life of the system. 
Let’s face it the Sun is free and a few 
smart people are tapping into free 
power, free money and tax credits, 
to help pay for their solar power sys-
tems! Learn how you too can do the 
same below. 

Simply put, these Energy and 
Dollar saving facts speak for them-
selves:-

1. The Price of Solar power systems 
has fallen over the past ten years, 
making them more affordable. (Photo 
Voltaic Solar panels now cost around 
half of what they did ten years ago). 

2. Advancements in technology 
and Competition between manufac-
tures have seen solar power systems 

become more efficient at generating 
more power from a smaller footprint, 
at less cost. 

3. At the same time, the cost of 
energy derived from fossil fuels or 
nuclear power plants, via our utility 
companies has continued to rise. (In 
most states the price of energy has 
doubled over the past ten years and 
many observers predict this trend to 
accelerate as our earth’s resources 
deplete. Pushing the price per kilo-
watt to double every seven to eight 
years.)

4. FPL offers lucrative Rebate pro-
grams for people who install Solar 
Power systems to their homes, (as 
much as $2.00 a watt). This trans-
lates to $10,000.00 in hard cash for an 
average 5KW, residential Solar power 
system. Combine this Juicy incentive 
with a $1000.00 rebate for installing 
a Solar Hot water system. Totalling 
$11,000.00 in FREE MONEY. A com-
pelling enticement for those smart 
few who go for Solar and apply for 
these FPL rebates.)

5. The Federal Government offers 
a 30% Tax credit, against the fully 
supplied and installed cost of Solar 
power systems and Solar Hot water 
system. 

6. Fierce competition for your 
business, between companies has 
seen great offers being made. E.g. 
a $1000.00 Cash back incentive for 
purchasing two or more energy sav-
ing products, such as a Solar Power 
and Solar Hot water or Hybrid Heat 
pump water heaters, is being offered 
by one local energy efficient prod-
ucts company.  

The combination of the above re-
bates and incentives on offer can 
effectively account for between 
50%– 60% off of the cost of purchas-
ing solar products. Half Price Solar, 
makes the argument for going green, 
not only make ‘more sense’ but “dol-
lars and cents” as well! (Who would 
have thought you could get a solar 
power system for less than half price. 
Not a bad deal at all if you ask me?)  

The argument becomes more at-
tractive and compelling if one fac-
tors the use of smart financing op-
tions into the equation. As prudently 
using a Low Interest loan to finance 
the balance of the system over 4 to 5 
years will not only take the edge off, 
the initial outlay cost. But the major-
ity of the repayment amount can be 
made by the savings that you would 
make off of your energy Bill. In other 

words – you can use the money that 
you would normally pay to the Util-
ity Company for your power, to pay 
the finance company. Then once the 
system is paid off, you will continue 
to reap the benefits of your FREE 
power from the sun for the life of the 
system. (Reputable Solar power sys-
tems have a 25 year warrantee.) 

Why not join the thousands of 
other happy solar power users and 
laugh all the way to bank as well?! As 
continually having to pay for ‘dirty 
power’ for the next 25 Years as power 
costs continue to rise makes no sense 
or ‘Cents’ at all. Especially when 
power from the sun, is free. We are in 
Florida - the Sunny state, right? 

You have now seen how a Smart 
few have taken advantage of the Suns 
free Rays, FPL rebates, Tax credits, 
discount offers and smart Financing 
options to get their Solar power, ini-
tially for the cost of a Hamburger a 
day. 

But the real benefit is …… once it’s 
paid for, your power is Free ….  from 
then on!  ….. Free hamburgers or free 
power – it’s your call ?  

By Sean Cochrane 
– SuperGreen Solutions.  

BY SEAN

COCHRANE
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P A L M  B E A C H  G A R D E N S  F L O R I D A  W E E K L Y

Fabulous Frenchman’s Creek

T
his light and bright Frenchman’s Creek lakefront 
home is nestled on a large, tropically landscaped 
.66-acre corner lot at 3073 Miro Drive N., in Palm 

Beach Gardens. 
The living room and family room have high ceil-

ings and open to the pool area. The master suite has 
his-and-hers bathrooms, a sitting area and also opens 

to the pool area. A 
large covered balcony 
overlooks the lake 
and pool. The pool 
and deck area have a 
large summer kitchen 
great for entertaining. 
This home is designed 
for those who love to 
entertain. 

Frenchman’s Creek 
offers a beach club in 
Juno Beach for all res-
idents. Club member-

ship is $150,000. The house features 4,227 square feet of 
living space and 6,707 total square feet. It was built in 
1988 and has four bedrooms and 5½ baths. 

It is listed by Fite Shavell & Associates, for $1,795,000. 
The listing agent is Carla Christenson, 561-307-9966, 
cchristenson@fiteshavell.com.  ■

COURTESY PHOTOS

The living room provides a sweeping view of the pool and lake — and check out that bar.

The pool and lake may be seen from the living 
room and family room, as well as the master 
suite.

The family room features high ceilings and large windows that seem to invite the outside in. The 
room also offers plenty of space for entertaining.

This spacious 
home, with high 
ceilings and a 
distinctive roof 
line, sits on a 
corner lot in 
Frenchman’s 
Creek. 





LORI SCHACTER, PA

Mobile 561-308-3118

Office 561-746-0008

Email lschacter@ipre.com

�I Am Your  
 Luxury Home 

 Specialist!�

F I N D I N G  Y O U  T H E  R I G H T  H O M E  I S  M Y  P A S S I O N

www.lorischacter.com 

Lifetime Member

Multi-Million Dollar Club

INTRACOASTAL ESTATE
Spectacular 5BR/5.5BA/3CG custom 6,000 

SF Intracoastal gated estate on almost 

2 acres. w/152 feet of water frontage for 

large yacht. Home boasts the Þ nest of Þ n-

ishes. Breathtaking landscaping surrounds 

entertaining loggias, expansive heated 

pool/spa. Border of Jupiter and Palm 

Beach Gardens. The Best of Everything! 

$3.999M

C A L L  M E  T O  L I S T  &  S E L L  Y O U R  H O M E

ADMIRALS COVE 
COMMODORE ISLAND

Intracoastal custom estate nestled on a very 

private, oversized, lushly  landscaped lot 

with waterfalls/ponds. Circular driveway. 

3BR/3.5BA/3CG/OfÞ ce. Guest house has 

1BR/1BA. Innumerable architectural  de-

tails, chef�s kitchen, walls of glass. $4.699M

PRESTIGIOUS INDIAN HILLS
Custom gated 1-story estate on almost 1 
acre. Model 4BR/5.5BA/3CG. Quality fea-
tures include natural Carolina stonework, 
18-foot cedar ceilings, chef�s kitchen w/FP, 
hardwood/stone ß oors, 3,000SF of pool 
area w/rock waterfalls, impact windows/
doors, landscaping. $950/yr HOA. Family 
neighborhood on the Intracoastal. $1.699M

ADMIRALS COVE WATERFRONT
Custom 1-story estate. 4BR/6.5BA/3.5CG 
on private cul-de-sac w/expansive views 
of yachts in the marina, clubhouse, Intra-
coastal. Chef�s kitchen, volume ceilings, 
wood-paneled library, exercise room. Large 
lot. Model perfect. Fully furnished. $3.499M

PALM BEACH�HARBOUR HOUSE
DIRECT OCEANFRONT. Full service building. 
High ß oor. Large 1BR/1.5BA minutes from 
Worth Ave. Impact windows. Wood ß oors, 
walls of glass w/panoramic ocean vistas. 
Newly completed w/urban ß air. Chef�s kitch-
en, high ceilings, large terrace. Tennis, Þ t-
ness rm, oceanfront heated pool.  $319,000

ADMIRALS COVE INTRACOASTAL ESTATE
11,000 SF Tuscan estate w/6BR/9Ba/3.5CG. 
1,500 bottle wine cellar, movie theater, el-
evator, state-of-the-art chef�s kitchen, exer-
cise room, smart system, 3 laundry rooms, 
hurricane impact windows/doors, mahogany 
library, 2BR guest house. End of a cul-de-
sac. $7 million price reduction. $7.995M

NORTH PASSAGE WATERFRONT
Private paradise. 3BR/2.5BA/Den Wide 
river view w/ocean access. Dock w/12,000 
lb. lift. Open ß oor plan, volume ceilings. 
End unit next to nature sanctuary. Gated 
community w/golf, tennis, pool, clubhouse. 
Low HOA. $469,000

ADMIRALS COVE CUSTOM ESTATE
Just completed by Palm Beach designer. 
One-story CBS. 4BR/5.5BA/3.5CG/Library. 
Architectural details throughout. Luxurious 
marble baths. Chef�s gourmet kitchen open 
to inviting family room w/wet bar. Motorized 
hurricane sunshades and awnings. Salt water 
pool/marble loggia, summer kitchen. $2.695M

ADMIRALS COVE WATERFRONT
Spectacular unobstructed long water 
views on large, lushly landscaped point lot. 
One-story 4BR/4.5BA/3CG/OfÞ ce. Walls of 
glass, coral stone. Þ replace, chef�s kitchen, 
volume ceilings, large heated pool with 
waterfalls. Casual elegance. $2.995M

JUPITER OCEAN GRAND
Panoramic ocean & city views. 3BR/2.5BA/2 
indoor parking spots. Exquisitely upgraded. 
European style kitchen, California Closets, 
volume ceilings, 18� tile. 24-hour manned 
gate. Heated salt water pool/spa/Þ tness 
ctr/tennis. Thru apt with two views. Fantas-
tic opportunity wisely priced $879,000

PGA NATIONAL ESTATE HOME
Elegant 4BR/4BA/2HB/3CG. Expansive patios, 
2 fam rooms, rec room, French doors, wood/Jerusalem 
stone ß oors, vol ceilings, crown moldings, 2 laundry 
rooms, 2 Þ replaces, Chicago brick driveway, large BRs w/
luxurious marble BAs. Huge corner lot on cul-de-sac w/
lush landscaping. Enormous pool and backyard w/brick 
paths. No mandatory club membership. $999,000

MIRABELLA AT MIRASOL
NO MANDATORY MEMBERSHIP. Low HOA. 
3BR/2.5BA/Den single family home on prime corner lot. 
Model perfect w/hardwood ß oors in all BRs. Upgraded 
chef�s kitchen w/center island, 42� wood cabinetry, 
granite counters, 6-burner gas range. Custom closets, 
plantation shutters, porcelain tile on diag in main areas. 
24-hour manned gate. Clubhouse w/tennis, gym, heated 
lap pool. Quick close. Priced to sell. $399,000

KEEP YOUR 

AD HERE
CLOSED $30 MILLION

IN SALES IN THE 

LAST  YEAR

ADMIRALS COVE
Move right in. Model-perfect totally reno-

vated. 2BR/2BA club cottage. Steps to the 

club. Large private backyard w/specimen 

landscaping. $299,000

LAND OF THE PRESIDENTS
Lower penthouse. Corner 3BR/2.5BA 3,000 SF 
w/panoramic lake/city/golf course views. Wrap- 
around balcony, 9 ft. ceilings, new impact doors, 
custom built-ins. Designer furnished turnkey. 
Minutes to PBI & the Island. 2 golf courses, ten-
nis courts, no mandatory membership. F/T door-
man gated community. Priced to sell $225,000

PALM BEACH 3200 CONDO
Top ß oor. Spacious 2BR/2BA, 1500 SF end 
unit on Ocean Blvd. Split ß oor plan. Large ter-
races. Eat in kitchen. Wood ß oors. Huge walk 
in closets. Washer/dryer.  2 garage spots. 
F/T building manager.  Oceanside heated 
pool w/sprawling gardens.  $399,900

ADMIRALS COVE WATERFRONT
Best location, unique 2nd ß oor Harbor home w/water/
golf views. 2BR/2BA/Den. Crown molding, real wood 
ß oors, custom gourmet kitchen w/extra thick granite, 
stone backsplash, wood plantation shutters. Master 
BR w/3 huge custom closets, luxurious marble bath 
w/Jacuzzi. Private elevator, EZ slide hurricane shut-
ters, garage built-ins, new dock w/no Þ xed bridge. 
Desirable NE exposure. Priced to sell. $529,000

EVERGRENE ~ BOCCE COURT
Former model on large, prime, lushly land-
scaped preserve lot. 3BR/2.5BA/Loft/2CG. 
Chef�s kitchen w/granite countertops, wood 
cabinetry. Formal DR, volume ceilings, 
plantation shutters, screened loggia, mas-
ter w/walk-in custom closet and balcony 
overlooking lake/preserve. MINT. $359,000
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101 N. County Rd., Palm Beach

561.694.6550

11237 US Hwy 1, North Palm Beach

11721 TURTLE BEACH ROAD  NORTH PALM BEACH
Exceptional 4BR/3.5BA home with spectacular sunset views over double golf course lots.
Renovated, gourmet kitchen. Application process necessary. Web ID 94 $4.25M
Lynn B. Telling 561.310.2247 Chris Deitz 561.373.4544

162 SPYGLASS LANE   ADMIRALS COVE
Exquisite 6BR/5.5BA Mediterranean estate. Renovated in 2006, gorgeous water
& golf views and luxurious features throughout. Web ID 918 $3.995M
Heather Purucker-Bretzlaff 561.722.6132     Carla Christenson 561.307.9966

2500 BUILDING  PALM BEACH
Stunning 4BR/4BA apartment with direct Ocean views plus poolside cabana.
Renovated with the finest materials and finishes. Web ID 874 $1.85M
Joan Wenzel 561.371.5743 Jonathan Duerr 305.962.1876

OLD PORT COVE  NORTH PALM BEACH
Perfectly decorated 3BR/3.5BA condo in Lake Point Tower. Incredible southeast
views down the Intracoastal. Furnished. Web ID 937 $965K
Tom Bliss 561.371.1231 Jeannette Bliss 561.371.3893

13917 LE HAVRE DRIVE  FRENCHMANS CREEK
Beautiful 2BR/3.5BA upgraded home. Split bedroom plan with custom built-in closets.
Screened patio overlooking lake & heated pool. Web ID 632 $499,000
Heather Purucker-Bretzlaff 561.722.6136         Linda Bright 561.629.4995

TRUMP PLAZA  PALM BEACH
Magnificent Intracoastal and Ocean views from 2BR/2BA apartment. Newly
renovated and beautifully furnished. Luxury building. Web ID 300 $725K
Joan Wenzel 561.371.5743  Jonathan Duerr 305.962.1876
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11237 US Hwy 1, North Palm Beach

1860 S. OCEAN BLVD.
PALM BEACH

Unique 2.5 acre direct Ocean to Intracoastal beachfront
property boasting the most beautiful sunrise and sunset
views. Build your dream home. Web ID 480  $6.75M

300 REGENTS PARK
PALM BEACH

Clarence Mack Regency directly on the Intracoastal.
4BR/4.5BA plus 4BR staff quarters and 12 ft. ceilings.
great for entertaining. Web ID 713 $4.995M

210 CORAL CAY TERRACE
BALLENISLES

3BR/3BA 2-car garage. Remodeled with granite
counters, stainless appliances, crown molding, tile and
kitchen cabinets.Web ID 856 $299,900

Carla 
Christenson
561.307.9966

cchristenson@fiteshavell.com

Heather Purucker -
Bretzlaff

561.722.6136
hbretzlaff@fiteshavell.com

11432 OLD HARBOUR ROAD
NORTH PALM BEACH

Buildable 123x180 lot on beautiful cul-de-sac in gated
community. Build your dream home on .50 acres. $10M
homes across the street. Web ID 908 $1.995M

11248 OLD HARBOUR ROAD
NORTH PALM BEACH

Bermuda style 3BR/3.5BA home in exclusive community.
Fully renovated, over 3,600 SF, free form pool and fully
landscaped grounds. Web ID 844 $1.895M

11629 LOST TREE WAY - COTTAGE 19
NORTH PALM BEACH

Completely renovated 2BR/2BA cottage close to
Country Club & facilities. Reserved up-front parking. Best
buy in community. Web ID 845 $795K

517-519 SOUTH BEACH ROAD
JUPITER ISLAND

Magnificent Oceanfront opportunity. 3.26 acres. The
largest available parcel on Jupiter Island with 206’ of ocean
frontage. Rare 17’ elevation. Web ID 205 $11.495M

1581 NORTH OCEAN BOULEVARD
PALM BEACH

Lushly landscaped lot in quiet Northend location. Access
to the best beach on Palm Beach and close to Lake Trail.
Web ID 720 $1.399M

220 SE BELLA STRANO
TESORO GOLF CLUB

Custom built furnished 3BR/3.2BA model home located
on 4th hole of Arnold Palmer Course with magnificent
views. A must see! Web ID 637 $775K

UNDER CONTRACT

UNDER CONTRACT

Cam
Kirkwood

561.714.6589
ckirkwood@fiteshavell.com



Michael Ivancevic
Illustrated Properties Real Estate

www.ipre.com 

Specializing in Abacoa, 
Palm Beach Gardens and 

North Palm Beach 
residential real estate. 

Call today for more information 

on available properties or 

to list your home for 

immediate sale.

Views, views and 
more views!!! 

Unobstructed 
panoramic ocean, 

intracoastal and city 
views in this stunning 

3 bedroom and 
3 bathroom condo.  

Private elevator access 
which takes you to 

your condo. Luxury 
beachfront living at 

its best in an elegant 
concierge building. 

Luxury Condo on Singer Island

Rosemary Elias
Cell 561-373-9845

Do not miss this one!

Ocean Properties





561-889-6734
Jim Walker III

Broker

Jeannie Walker

Luxury Homes Specialist

Oasis 11B
3BR/3.5BA. + Den. 4,000+ SF 
with panoramic ocean and ICW 

views. Stunning residence.
Asking $1,650,000

Ritz Carlton 1102B
3BR/3.5BA. Breathtaking ocean 
& ICW views. Over 2,600SF of 
living space. Fully furnished. 

Asking $1,595,000

Martinique WT201
2BR/3.5BA. Completely 
renovated with spacious 

private lanai for outdoor living.  
Asking $549,000

Martinique ET2201
2BR/3.5BA High NE corner unit 

with beautiful ocean and 
intracoastal views.
Asking $690,000

Martinique WT2601
PENTHOUSE 2BR/3.5BA. 

Water views from 
every room

Asking $625,000

Ocean’s Edge 602
3BR/3.5BA. Open spacious 
fl oor plan with premier SE 

views of the ocean, ICW and city.
Asking $1,799,000

Jupiter Yacht Club 502
3BR/3BA. Best deal in JYC! 2,600+ SF, covered balcony

Oasis 2A
3BR/3.5BA + Den. Over 700 SF of covered balcony

Via Delfi no 1801
 Direct Ocean. Rare 4BR/5.5BA with poolside cabana

Beachfront 1601
3BR/3.5BA. Outstanding ocean 

views. Marble fl oors. 
Over 3,000SF of living space.

Asking $1,575,000

REDUCED

Martinique ET1103
2BR/3.5BA. 11th fl oor ocean-

front condo with custom built-in 
furnishings. One of a kind.

Asking $649,000

 NEW!
REDUCED

REDUCED

GREAT BUYS ~ DRAMATIC PRICE REDUCTIONS ~ CALL TODAY!!!

Was: $1,750,000 
Now: $1,690,000

Was: $1,290,000 
Now: $975,000

Was: $875,000 
Now: $649,000

Oasis 12B   Direct ocean. 

Priced to sell! 3BR/3.5BA + 

Den. Master Bedroom appears 

to fl oat on ocean in this 

sprawling 4,000+ SF estate.

Offered at $1,995,000

See all brokers� listings on our website at

www.WalkerRealEstateGroup.com

BEACH FRONT - SINGER ISLAND

An exclusive, gated community with 
only 59 residences

24-hour guarded gate entry
Private elevator lobbies

Exquisite amenities including
Free-form, infi nity-edge, oceanfront 

swimming pool

From $799,000

RITZ-CARLTON RESIDENCES

The epitome of Singer Island
luxury living

375-foot stretch of pristine beach
Ritz concierge services & amenities

Private poolside restaurant
Valet parking

24-hour concierge

From $700,000

BEST BUY ON SINGER ISLAND 

SEASONAL & ANNUAL LUXURY RENTALS AVAILABLE. CALL US TODAY!

Ocean Tree 1201
2BR/2.5BA. Spectacular ocean 

and intracoastal views.  
Large master suite.
Asking $475,000

REDUCED

Mayan Towers 409
2BR/2BA Direct ocean unit. 
Renovated, SS appliances, 
bamboo fl oors, low fees.  

Asking $199,900

SOLD!

SOLD!

Martinique WT1404
2BR/3.5BA. 14th Floor with 
southern exposure, views 

and his/her bath.
Asking $529,000

SOLD!

Martinique WT801
2BR/3.5BA. Great views
from this 8th fl oor unit. 

Separate his/her master bath.
Asking $450,000

Resort 417
1BR/1BA. Rare deluxe ocean-

front hotel condo, valet parking 
and fabulous amenities.

Asking $295,000

Certifi ed Luxury Homes 
           Marketing
            Specialist

Marina Grande 2006
3BR/3.5BA. 20th fl oor. Direct 

ocean and ICW views. 
Fully furnished – turnkey.  

Asking $595,000

REDUCED

Beach Front 1603
3BR/3BA. Panoramic views 

of ocean, Intracoastal and city 
lights. 16th fl oor – 2,700+ SF.

Asking $1,250,000
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Sandy Days, Salty Nights
The mechanics of sex get caught up in 
the chill of the moment. B2 w

Cooking up a festival
Culinary stars set to shine at Palm 
Beach Food & Wine Festival. B15 w

Society
See who is out and about in Palm Beach 
County. B8, B14 w

Check out “The Muppets”
The directors went whole hog, and it 
stars moi. B11 w

INSIDE

A GUIDE TO THE PALM BEACH COUNTY ARTS & ENTERTAINMENT SCENE

Maltz production  of ‘Joseph’ combines  big-scale fl ash with heart

T
ake one Andrew 
Lloyd Webber musi-
cal. 

Give it a cast of 17, and you 
have a full show.

But add 240 local kids for 
the chorus of “Joseph and 
the Amazing Technicolor 
Dreamcoat,” and you have 
the largest cast in the history 
of the Maltz Jupiter Theatre.

SEE MALTZ, B7 w

BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

IN LIVING 

T E C H N I C O L O R

It is one of the biggest film festi-
vals in Florida, and it is returning this 
month for its 22nd season.

From Dec. 7-18, the Palm 
Beach Jewish Film Festival 
will screen 35 films from 
seven countries at six ven-
ues across the county.

Through that, the festival 
will tell the stories of a people.

For its opening night, the 
festival will show the Florida 
premiere of “Music of Remembrance: 
The Boys of Terezin.”

“It’s a documentary about a woman 
who commissioned the writings of a 
bunch of young boys in the Terezin 

camps,” says Larry Ferber, the festival’s 
new director. “They put their stories 
into the form of an oratorio.”

Those stories and poems were pub-
lished in an underground magazine. 

“At one point in the film, you dis-
cover that five of the six men who 

wrote this underground newspa-
per are still living, and one of 

the men lives in West Palm 
Beach,” says Mr. Ferber.

That man, Sidney Taus-
sig, will appear at the festi-

val’s opening night.
And guests that evening can 

hear music from the oratorio, with 
performances by The Young Singers of 
the Greater Palm Beaches.

Mr. Ferber says he is excited about 
the opening night.

“It’s the first time we’re doing a big 

opening at the Kravis Center. We’re not 
only having a big opening for our big 
donors. It’ll be at the Cohen Pavilion 
and there will be 500 people,” he says.

Mr. Ferber took over as director of 
the festival early this year, but this 
is not his first experience with film 
events.

“I did Jewish film festivals in Nor-
folk, Va., for several years,” he says.

Mr. Ferber also worked as a televi-
sion producer.

“It’s the same thing — moving things 
around, and viewing films with a com-
mittee and getting input from the com-
mittee,” he says.

“I came here to retire and lasted 
about five months, once the contractor 
finished my condo,” he says.

Palm Beach Jewish Film Festival returns for 22nd season
BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

SEE FESTIVAL, B6 w

COURTESY PHOTO

John Pinto Jr. and Jodie Langel
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I recently spent a week on 
a small island off Seattle. This 
was just before Thanksgiving, 
early winter in other parts of 
the world even if it’s still air 
conditioning season in our cor-
ner of paradise. 

For my trip to the Northwest 
I had to dig old sweaters out 
of my closet. I found a coat 
stuffed in the back with a pair 
of gloves in the pocket. A ratty 
scarf materialized. I managed 
to cobble together a wardrobe 
that made me look like a home-
less woman. But at least I’d be 
warm.

Or so I thought.
It turns out the Seattle area 

is colder than I realized, and I 
was quickly reminded of all the 
degradations of below-freezing 
temperatures: the runny nose, 
the red cheeks, the stiff fingers. 
I spent my week in a cabin 
heated by a space heater and 
a wood stove — that is to say, 
barely heated at all. At night 
I slept fully dressed, with a ski cap 
pulled down over my ears and a hot 
water bottle clutched to my chest. In 
the mornings I smelled like rubber. 

The purpose of the week was to 
spend time alone. To commune with 
the self. To free my life of distractions 
so I could focus on my work. I spent a 
lot of time thinking about sex.

What can I say? There wasn’t much 
else to do.

But, more specifically, I thought 
about sex in the North. I tried to fig-
ure out the mechanics of it, how two 
people can get together in a place so 

cold I couldn’t imagine taking off my 
gloves, let alone my shirt. Or, God 
forbid, my pants. The ski cap would 
definitely have to stay on.

I once read a novel set in pre-war 
Japan where a Japanese man fell in 
love with a young American woman. 

When the two finally consummated 
their relationship, he was startled to 
see that she approached the act com-
pletely nude. In Japan, the narrator 

reflected, people made love in a state 
of undress. They carefully opened cer-
tain garments and purposefully closed 
others so that the moment unfolded in 
a series of delicately revealed skin. 

I thought this might be how people 
handled it in the Northwest: a con-

sciously orchestrated act that 
involved the unzipping of par-
kas and moving aside of fleece. 
I imagined the whole process 
happened quickly and never in 
the nude. That it was a chilly, 
infrequent affair. 

But when I suggested the 
idea to friends at dinner during 
my stay, they laughed. 

“We have sex all the time,” 
one woman said. “That’s all we 
ever do. It’s too cold for any-
thing else.”

“We take a lot of hot baths,” 
another said. “In fact, you guys 
are the ones we don’t under-
stand.”

I looked up from my plate, 
surprised.

“How does anyone do it in all 
that hot weather?” she asked.

The woman next to her 
leaned in. “When I’m on vaca-
tion in Florida, I won’t even let 
my husband touch me. It’s too 
hot.”

I laughed and shook my head. 
This is what people refer to when they 
talk about the ingenuity of the human 
species. We are amazingly adaptable 
creatures. ■

SANDY DAYS, SALTY NIGHTS
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On Display All Season
Exhibit: Florida’sWetlands
Cost: No Charge • (561) 655-7226

On Display Until January 14, 2012
Exhibit:The Art of the Illustration: OriginalWorks of
Howard Chandler Christy and J.C. Leyendecker and
AndyWarhol:The BazaarYears 1951-1964
Cost: $5 for entry, free admission for members
(561) 655-7226

Monday, December 05, 2011 at 6 p.m.
Campus on the LakeWorkshop:The Passionate
Kitchen: French Cooking Classes
with Roberta Sabban
Cost: $300 per four class session
(561) 805-8562 or campus@fourarts.org

Monday, December 05, 2011
Children’s Library: StoryTime - Sinterklaas
Time: 10:30 a.m. (pre-school) 2:30 p.m. (school-age)
Cost: No Charge • (561) 655-2776

Monday, December 05, 2011 from 3:30-4:30 p.m.
Children’s Library: Floral Design Class
Cost: $13 (561) 655-2776
Reservations Required.

Tuesday, December 06, 2011 at 10:30 a.m.
Children’s Library: StoryTime-Cookie Day
Cost: No Charge • (561) 655-2776

Wednesday, December 07, 2011
Campus on the Lake Lecture: Beloved Spirit:
Pathways to Love, Grace and Mercy
Alexandra de Borchgrave
Time: 2:30 p.m.
Cost: No Charge
(561) 805-8562 or campus@fourarts.org
Book signing to follow

Wednesday, December 07, 2011
Concert: Palm Beach Symphony
Time: 8 p.m.
Cost: $40/$45 • (561) 655-7226

Thursday, December 08, 2011
Children’s Library StoryTime: Caroling Day
Time: 10:30 a.m. (pre-school)

2:30 p.m. (school-age)
Cost: No Charge • (561) 655-2776

Saturday, December 10, 2011
Campus on the LakeWorkshop:
Living with Flowers:“Joyous Holidays”
with John Klingel
Time: 10:30 a.m. - 12 noon
Cost: $60, includes materials
(561) 805-8562 or campus@fourarts.org

Saturday, December 10, 2011
Met Opera: Live in HD - Faust Gounod
Time: 1 p.m.
Cost: $25, students $15
(561) 655-7226

2 Fou r A r t s P l a z a • Pa lm Beach , F L 33480 • ( 56 1 ) 6 55 -7227 • www.fourarts .org

F O U R A R T S . F O R E V E R Y O N E .

Welcome toThe Society of the Four Arts!
We hope you will join us for one of these exciting programs. ��



SPECIAL TO FLORIDA WEEKLY

West Palm Beach’s only resident pro-
fessional theater, Palm 
Beach Dramaworks, is 
extending its produc-
tion of Arthur Miller’s 
play “All My Sons,” 
with an additional 
week of performances, 
due to overwhelming 
popular demand. The 
extra show times at 
the new Don & Ann 
Brown Theatre, 201 
Clematis St., will play 
through Dec. 18. Call 
the box office at 514-
4042 for information 
regarding the addi-
tional week of perfor-
mances.

“All My Sons” was 
Miller’s first commercial success and 
is considered his “breakthrough” play.  
Set in the back yard of the Keller home 
in 1947, this play about the cost of lying 
and the price of truth telling examines a 

family and a father who placed duty to 
his family above the lives of others.

Dramaworks’ Resident Director J. 
Barry Lewis directs 
the production fea-
turing Kenneth Tigar, 
Beth Dimon, Jim Bal-
lard, Kersti Bryan, 
Cliff Burgess, Nanique 
Gheridian, Kenneth 
Kay, Dave Hyland, 
Margery Lowe, Kaden 
Cohen and Leandre 
Thivierge. 

The play features 
scenery designed by 
Michael Amico, cos-
tumes designed by 
Brian O’Keefe, lights 
designed by John Hall 
and sound designed by 
Richard Szczublewski.

Individual tickets are $55 for all per-
formances. Student tickets are available 
for $10. Group rates for 20 or more, 
and discounted season subscriptions 
are also available. ■

FLORIDA WEEKLY    WEEK OF DECEMBER 1-7, 2011    B3

PUZZLE ANSWERS

You might wonder how declarer lost a 
trump trick in this deal and went down 
one in five hearts. But the fact is that it 
did happen, and it all came about in a 
perfectly natural way.

The hand was played in New Orleans 
in the 1978 World Open Pairs. North, 
Ahmed Hussein, partnered by Omar 
Sharif and representing Egypt, opened 
the bidding with one club.

East, Leon Tintner, partnered by 
Nadine Cohen and representing France, 
overcalled with two spades, indicating 
a strong six-card suit in a hand of less 
than opening strength.

Sharif now boldly bid three hearts 
despite his five high-card points and 
dreadful heart suit. Obviously, he could 
not bring himself to pass, but this action 
ultimately came back to haunt him.

West jumped to four spades, and 
North, not knowing whether his side 
could make five hearts or whether the 
opponents could make four spades, 
decided to cater to both possibilities by 
bidding five hearts. That closed the bid-
ding, and Cohen led the K-A of clubs.

Then, knowing a spade shift could 
serve no purpose since South had to 
be void in the suit, Cohen continued 
with a low club. This was the straw that 
broke the camel’s back. Tintner ruffed 
dummy’s nine of clubs with the jack of 
hearts, and Sharif was down one before 
he could even get started.

Declarer had no trouble taking the 
rest of the tricks. He ruffed the spade 
return, cashed the A-K of trumps and 
A-K of diamonds, then ruffed a diamond 
in dummy, establishing the rest of the 
suit. However, this was little consolation 
for someone who had lost a trump trick 
with a combined total of nine trumps 
headed by the A-K-Q and the trumps 
divided 2-2 in the opponents’ hands. ■

CONTRACT BRIDGE 
BY STEVE BECKER

Hidden asset

Dramaworks extends “All My Sons”

COURTESY PHOTO

Kenneth Tigar (left) and Jim Ballard 
in a scene from “All My Sons.”

LLLiivvve Music bbbyy 

��TTTTTairon & Thhhee LLLaattiiiinnnnn BBBeeaatt��� 

DDDDaaaancing

PPPaaaaarty Favorrrss

DDDDooooor Prizess

MMMMMiiidnight Chhhaammmmmpppaaaaggggnnnneee TTTooaassst

LLLiiigght Breakkkffaassstt BBBBBBuuuufffffeett

New Year�s Eve 2012

914 Park Avvvee, LLLaakkeee PPPPaaarrkk, FFLL 333340033

56111--884444444--000022255555
www.dannncceetoonniigghhhhttffllloorriiddaa.ccooomm

$125 Advance Reservations
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 Thursday, Dec. 1 

 Friday, Dec. 2

 Saturday, Dec. 3

Please send calendar listings to 
pbnews@fl oridaweekly.com and 
aponushis@fl oridaweekly.com.

■ Story time session at the 

Loxahatchee River Center — 
9:30 a.m. Thursdays, Burt Reyn-
olds Park, 805 N. U.S. 1, Jupiter. 
Call 743-7123 or visit www.loxa-
hatcheeriver.org/rivercenter.

■ Shout! — Through Sun., Dec. 
4 — Takes you back to the music, 
the fashion and the freedom of 
the 60’s, following fi ve groovy gals 
as they come of age during those 
liberating days that made England 
swing. Lake Worth Playhouse, 
713 Lake Ave., Lake Worth. Tick-
ets $26 & $30. Show times 8 p.m. 
Thursdays-Saturdays and 2 p.m. 
Saturdays-Sundays. Call 586-6410 
or visit boxoffi ce@lakeworthplay-
house.org.

■ Mos’Art Theatre — Screen-
ings of “Melancholia,” at 5:30 
p.m., and “The Women on the 6th 
Floor,” at 8:15 p.m. Tickets: $8. 700 
Park Ave., Lake Park; 337-6763.

■ Steve Forbert — Nearly 28 
years since breaking into pop con-
sciousness with his second album 
“Jackrabbit Slim” and its infec-
tious Top Ten single “Romeo’s 
Tune,” Steve Forbert remains a 
master of songs offering clear-
eyed insight and plain-spoken, 
heartfelt eloquence. 8:30 p.m. 
Bamboo Room, 25 S. J St., Lake 
Worth, 585-2583.

■ Sailfish Marina Sunset 

Celebration — Shop for arts and 
crafts made by artists from around 
the country, 6 p.m. Thursdays, 
Sailfi sh Marina, east of the Intra-
coastal, just south of Blue Heron 
Boulevard, Palm Beach Shores; 
842-8449.

■ Clematis by Night — Live 
music 6-9 p.m. Thursdays, Clema-
tis Street at the Waterfront, down-
town West Palm Beach. Dec. 1: 
Mighty Mongo. If Sublime and 
Green Day had a four-headed 
baby, they would have named it 
Mighty Mongo. Voted the hard-
est working band in the Bay, 
Mighty Mongo has won every 
Battle of the Bands competition 
they’ve ever entered and played 
awesome venues throughout the 
state including Jannus LIVE!, 
State Theatre, Vinoy Park Warped 
Tour 2010, the Hard Rock Casino, 
Skipper’s Smokehouse, Backstage 
Lounge, Meyer Amphitheater and 
more.  

■ Masters of Illusion Live — 
8 p.m. Dec. 1, the Kravis Center, 

701 Okeechobee Blvd., West Palm 
Beach. Tickets: $25 and up; 832-
7469 or www.kravis.org.

■ Dance Tonight — Open 
Latin/Ballroom mix party featur-
ing live music by Jimmy Falzone 
every Thursday. Group lesson 8-9 
p.m. Party 9-10:30 p.m. Admission 
$15 for entire evening, includes 
light buffet. 914 Park Ave., Lake 
Park. Call 844-0255.

■ West Palm Beach Antiques 

Festival — The show is open 
from noon-5 p.m. Dec. 2, 10 a.m.-5 
p.m. Dec. 3 and 10 a.m.-4:30 p.m. 
Dec. 4 at the South Florida Fair-
grounds, off Southern Boulevard 
just east of U.S. 441, suburban 
West Palm Beach. Adult daily 
admission $7, seniors $6 with a $1 
discount coupon for adult admis-
sion available at www.wpbaf.com. 
Free for 16 and under. Early admis-
sion at 9 a.m. Dec. 2 is $10, good 
both days; (941) 697-7475.

■ Painting exhibition by Mari-

lyn Muller — Dec. 2-Jan. 11 — 
Including recent paintings from 
the local artist, at the Palm Beach 
State College Eissey Campus The-
atre Lobby Gallery. Open Mon.-
Fri. 10 a.m.-5 p.m. and all perfor-
mances. 11051 Campus Drive, off 
PGA Boulevard. For further info, 
call 207-5905.

■ Mos’Art Theatre — Screen-
ings of “Take Shelter,” “Margin 
Call” and “Midnight in Paris” vari-
ous times Dec. 2-8. Opening night 
tickets: $6. General admission: $8. 
700 Park Ave., Lake Park; 337-6763.

■ The Lee Boys — The Lee 
Boy’s music, known as “Sacred 
steel” is a type of music described 
as an inspired, unique form of 
Gospel music with a hard-driving, 
blues-based beat. 9 p.m. The Bam-
boo Room, 25 S. J St., Lake Worth, 
585-2583.

■ West Palm Beach Green-

market — 8 a.m.-1 p.m. Saturdays 
through April 14 at the Waterfront 
Commons, 101 S. Flagler Drive, 
downtown West Palm Beach. Free 
parking in the Banyan Street ga-
rage until 2 p.m.  Phone: 822-1515.

■ Kids Story Time— 11:30 a.m. 
Saturdays, Loggerhead Marinelife 
Center, 14200 U.S. 1, Juno Beach. 
Free; marinelife.org.

■ No Snow Ball — 97.9 WRMF 
presents “No Snow Ball” at Down-
town at the Gardens, Saturday, 
Dec. 3 at 7 p.m. The free acoustic 

holiday concert will feature per-
formances from Grammy Award 
winner Michelle Branch, Mat 
Kearney and Rachel Platten.

■ Counterpoint — The Jupiter-
based singing group will present 
two winter concerts, 7 p.m. Dec. 
3 at the Duncan Theatre, Palm 
Beach State College, Lake Worth, 
and 7 p.m. Dec. 10 at Eissey Cam-
pus Theatre, Palm Beach State 
College, Palm Beach Gardens 

The theme of the concert is 
Mincemeat, Mistletoe and More, 
featuring “Baby It’s Cold Outside,” 
“Charlie Brown Christmas,” and 
traditional Christmas and Hanuk-
kah music. Tickets: $15 each, $10 
for groups of 10 or more. Order 
tickets online at www.counter-
pointmusicgroup.com or call 
247-1012.

■ Buzz Bake Sale — 103.1 The 
Buzz presents Buzz Bake Sale 16, 
“Bigger & Better,” Saturday, Dec. 3 
at Cruzan Amphitheatre, featuring 
Staind, Seether, Chevelle, Hinder, 
Everlast, Adelita’s Way, Art of 
Dying, Middle Class Rut, Falling 
in Reverse and One, with more 
bands to be announced. Food, arts, 
apparel and music booths, prizes, 
surprises and autograph sessions 
with your favorite Buzz bands and 
DJ’s. Gates open at 12:30 p.m., Cru-
zan Amphitheatre, South Florida 
Fairgrounds in West Palm Beach. 
Tickets on sale at the PNC Bank 
Box Offi ce at Cruzan Amphithe-
atre, www.livenation.com and all 
Ticketmaster outlets, or charge by 
phone (800) 745-3000. Advanced 
prices: $40 reserved seats, $20 
festival lawn.

■ Holiday Symphonic Band 
concerts feature Dickens Caro-

liers — The Symphonic Band 
of the Palm Beaches presents its 
holiday program, “A Most Won-
derful Time,” 7:30 p.m. Dec. 3 at 
the Eissey Campus Theatre in 
Palm Beach Gardens and 7:30 p.m. 
Dec. 10 at the Duncan Theatre in 
Lake Worth. For tickets ($15) or 
more info, please call 832-3115 or 
visit www.SymBandPB.com.

■ “My Fair Lady” — 8 p.m. Dec. 
3, the Kravis Center, 701 Okeecho-
bee Blvd., West Palm Beach. Tick-

ets: $25 and up; 832-7469 or www.
kravis.org.

■ Love Doctor Charities 

Holiday Drive — Special char-
ity tournament at the Palm Beach 
Kennel Club. $30/$20 — proceeds 
go to the holiday drive. Bring a 
toy or give a donation and get 
$10 off entry fee. 1111 North Con-
gress Ave., West Palm Beach. Visit 
www.pbkennel.club.com or call 
683-2222.

■ Steve Solomon’s “My Moth-
er’s Italian, my Father’s Jewish 
and I’m home for the holidays” 

— A multiethnic neighborhood 
in Brooklyn, New York fostered 
Steve Solomon’s art of imperson-
ations, which he now weaves into 
his comedic tales. 8 p.m. Tickets 
$45/$39. The Sunrise Theatre for 
the Performing Arts, 117 South 
Second Street, Fort Pierce. For 
tickets, call the box offi ce (772) 
461-4775 or visit www.sunrisethe-
atre.com.

■ Palm Beach Gardens Green-

Market — 8 a.m.-1 p.m. Sundays 
through May 6. It’s at City Com-
plex, 4301 Burns Road. Phone: 
756-3600.

■ Decking the Halls of Histor-

ic Whitehall — Visitors invited 
to Christmas tree lighting and 
lecture, “‘Twas the Night Before 
Christmas: The Story of a Poem 
That Dramatically Changed the 
American Christmas Tradition” by 
Nancy H. Marshall, 2 p.m. Admis-
sion $10 for Individual, Family and 
Life Members, $28 for non-mem-
bers includes Museum admission 
and Tree Lighting, 3-5 p.m. The 
Flagler Museum, 1 Whitehall Way, 
Palm Beach. 655-2833.  

■ America’s Hits On Parade 
wth The Jimmy Dorsey Orches-

tra and The Pied Pipers — 11 
a.m. 2 p.m., the Kravis Center, 
701 Okeechobee Blvd., West Palm 
Beach. Tickets: $30; 832-7469 or 
www.kravis.org

■ Auditions for the Village 

Players — The Village Players are 
holding auditions for Neil Simon’s 

WHAT TO DO, WHERE TO GO

 Sunday, Dec. 4

COURTESY PHOTO

The Indian River Pops Orchestra plays a “Home for the Holidays” show at 8 p.m. Dec. 4 at the 
Eissey Campus Theatre, Palm Beach State College, Palm Beach Gardens.  Tickets: $25, $15 for 
students. Call 207-5900.



2012  Admira l ’s  Cove Cares

Arts in the
     Gardens

T i c k e t s :  $ 2 5  &  $ 3 0 . . .
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M O N ,  J A N  9  A T  8  P. M .

Golden Dragon Acrobats

From the Republic of China… 

Jugglers, cyclists, tumblers 

and more! 

M O N ,  F E B  6  A T  8  P. M .

The Rat Pack Now
Featuring local celebrity Bob Hoose

Tribute to Frank Sinatra, 

Dean Martin and Sammy Davis, Jr.

Sponsored by: Louis J. Kuriansky 

Foundation in Memory of 

Morton R. Shapiro

Thinking about that Special Gift?
Gift Certificates from Cod & Capers

for here and far away.

NOW
TAKING
ORDERS
FOR THE
HOLIDAYS

WE SHIP

NATIONWIDE

DAILY

MARKETPLACE

Specials Good thru 11-30-2011 to 12-03-2011

Not valid with any other offers. Same location for 26 years

      

Monday - Saturday 10am-6pm

 Fresh Florida Stone Crab Claws - Medium ...........$13.95 lb
“Direct from Our Boats to You!”

 Fresh Whole Local Florida Pompano ........................$9.95 lb
“Off the Beach in P.B. & Martin Counties”

 Fresh Whole Florida Lobsters ...................................$8.95 lb
“All Diver-Caught off Jupiter Reefs”

 Fresh Florida Rock Shrimp Meat ...........................$11.95 lb
“Landed & Cleaned in Fernandina Beach”

 Fresh Florida Keys Whole Yellowtail Snapper ..........$7.95 lb
“Hand-Lined from Key Largo to Marathon”

 Genuine Extra Large Key West Pink Shrimp .........$12.95 lb
“21/25 The Best Tastiest Shrimp Ever”

�A Taste of Florida� Specials!!
Great Seafood from All Around Our State

1 - 2 lb ea

(21 - 25 count)
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holding auditions for Neil Simon’s 
“45 Seconds from Broadway” on 
Dec. 4 at the North Palm Beach 
Community Center, 1200 Prosper-
ity Farms Road, 7 p.m. Roles for 
six men and six women. Perfor-
mances will be Feb. 24-March 11, 
2012. More info, call 641-1707 or 
visit www.villageplayersofnpb.
com.

■ Greyhound Pets of America 
Volunteer Appreciation Picnic 

— 11 a.m.-4 p.m. at John Prince 
Park, Lake Worth. Bring your 
greyhound out and join us. Raffl es 
and silent auctions. RSVP if you 
plan to bring a dish or contribute 
any raffl e/auction items: Barbara 
Masi  barbaramasi@comcast.net  
(561) 737-1941;  MaryAnn Gryz-
bowski maresgreys@gmail.com  
(954) 579-6069;  Sue Jones sue@
suejonespromotions.com  (561) 
512-4555.

■ Timely Topics Discussion 

Group — Join this lively discus-
sion group covering the most 
up-to-date topics faced by our 
local community including na-
tional affairs and foreign rela-
tions as it relates to Israel and the 
United States, 1-2 p.m. Mondays, 
JCC North, 4803 PGA Blvd., Palm 
Beach Gardens. Free/Friends of 
the J; $18 annual fee/guests; 712-
5233.

■ Home for the Holidays — 
Capture the spirit of the holidays 
with renowned vocalists — and 
Treasure Coast residents — sopra-
no Lorrianna Colozzo and tenor 
Terry Barber. 7 p.m. Tickets $35. 
The Lyric Theatre, 59 S.W. Flagler 
Ave., Stuart. Call (772) 286-7827 or 
visit www.lyrictheatre.com. 

■ Twilight Tales sponsored by 

Bridges — Come hear a story and 
wear your pajamas, 5:30 p.m. at 
Lake Park Library, 529 Park Ave., 
Lake Park. Call 881-3330. 

■ Hebrew for Beginners — 
This eight-week Hebrew course, 
taught by Gila Johnson, is de-
signed to cover everything from 
Aleph to Tav, (the Hebrew alpha-
bet) to conversational Hebrew 
and beyond. Classes tailored to 
meet the needs of participating 
students. Session 2 is Nov. 1-Dec. 
20. Session 3 is Jan. 10-Feb. 28. At 
JCC North, 4803 PGA Blvd., Palm 
Beach Gardens. Price: eight-week 
session:  $64/Friends of the J; $80/
guests; 712-5233.

■ Mah Jongg & Canasta Play 

Sessions — Tables grouped by 
game preference (mah jongg or 
canasta) and level of skill.  Cof-
fee, cold beverages and a variety 
of goodies provided. 12:15-3:30 

p.m. Tuesdays and Thursdays, 
JCC North, 4803 PGA Blvd., Palm 
Beach Gardens. Price: Free/
Friends of the J; $5/guest; 712-5233.

■ Stayman Memorial Bridge 

— Supervised play sessions with 
Sam Brams, 10 a.m.-noon Tues-
days, JCC North, 4803 PGA Blvd., 
Palm Beach Gardens. Play party 
bridge in a friendly atmosphere 
while benefi ting from expert ad-
vice with judgment calls and hand 
rulings. No partner necessary. 
Coffee and light refreshments pro-
vided. Price: Free/Friends of the J; 
$6/guests; 712-5233.

■ Zumba class — 7:15-8:15 
p.m. Tuesdays and 6:30-7:30 p.m. 
Wednesdays at the Burns Road 
Recreation Center, 4404 Burns 
Road, Palm Beach Gardens.  Drop-
in fee, $12; resident discount, $10.  
630-1100 or www.pbgfl .com.

■ Emerson String Quartet — 
The ensemble plays Haydn, Adés 
and Beethoven at 8 p.m. Dec. 6, 
the Kravis Center, 701 Okeechobee 
Blvd., West Palm Beach. Free pre-
show lecture by Sharon McDaniel 
at 6:45 p.m. Tickets: $20 and up; 
832-7469 or www.kravis.org.

■ Basic Computer Class 

— Noon-1:30 p.m. at Lake Park 
Library, 529 Park Ave., Lake Park. 
Call 881-3330.

■ Yoga on the Waterfront — 
Wednesday evenings 5:45 p.m. at 
the Lake Pavilion, 101 S. Flagler 
Drive, West Palm Beach. Resi-
dents $40 per eight-week session. 
Non-residents $50 per eight-week 
session. Drop-in’s $10 per class. To 
register, call 804-4902.

■ “Break Up Support Group” 

— 10 a.m. Wednesdays, various 
locations in Palm Beach Gardens. 
Sponsored by The Counseling 
Group, which provides free Chris-
tian counseling, classes and sup-
port groups; 624-4358.

■ Hatchling Tales — 10:30-11:30 
a.m. Wednesdays, Loggerhead 
Marinelife Center, 14200 U.S. 1, 
Juno Beach. Free; marinelife.org.

■ River Totters Arts n’ Crafts 

— 9 a.m. second Wednesday of 
each month (next session is Dec. 
14), Loxahatchee River Center, 805 
N. U.S. 1, Jupiter. Arts and crafts 
for kids. Cost: $3; 743-7123.

■ Celtic Woman: A Christmas 

Celebration — The Irish group, 
known for its specials on PBS, 
performs holiday favorites with 
a full orchestra, 8 p.m. Dec. 7, the 
Kravis Center, 701 Okeechobee 
Blvd., West Palm Beach. Tickets: 
$25 and up; 832-7469 or www.
kravis.org.

Monday, Dec. 5

Tuesday, Dec. 6

Wednesday, Dec. 7
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Coming to the Palm Beach festival 
means an opportunity for change.

That opening night at the Kravis Cen-
ter is one thing that sets this season 
apart from others.

“The other things that are different 
this year? Traditionally, they always 
have a community member introduce 
the film,” he says. This year, “prob-
ably 90 percent of the films are being 

introduced by local 
rabbis, cantors or 
experts. It brings a 
little heft.”

To introduce “The 
Kissinger Saga,” the 
host will be Howard 
Reed, an Academy of 
Continuing Educa-
tion instructor from 

the JCC who met Henry Kissinger. 
A film to which Mr. Ferber is looking 

forward is “Mahler on the Couch.”
“Some committee members said it 

didn’t have that much Jewish content,” 
Mr. Ferber says. “But his music was 

loaded with yiddishkeit.”
It explores the angst of composer 

Gustav Mahler.
“‘On the Couch’ refers to the fact 

that Alma (Mahler’s wife) was much 
younger and she was having an affair 
with (Walter) Gropius, who invented 
Bauhaus,” Mr. Ferber says. “‘Couch’ 
refers to the fact that he saw Freud. It’s 
a double whammy with music.”

Screenings will be in theaters from 
Palm Beach Gardens to Delray Beach.

And those half-dozen venues point up 
the diversity of Palm Beach County.

“It’s very different,” he says. “The 
other thing is that you learn, even 

between Delray and the north, certain 
films they like in Delray they don’t like 
in the north and vice-versa.”

But it’s that exploring that makes his 
job exciting.

“This is the kind of thing that I really 
like to do,” he says. “And I’ve had the 
opportunity in less than a year to meet 
250-300 people, between screening 
meetings, board meetings and volun-
teers. It’s quite a lot of juggling but I like 
juggling. I’m a masochist.”

All of which points to a favorite fes-
tival date:

“Dec. 18, when I can go back to 
sleep.” ■

FESTIVAL
From page 1

Screenings
Dec. 7

Opening Night: A Night to Remember

“Music of Remembrance: The Boys of Terezin” 

(USA, English) 7 p.m. Dec. 7, the Kravis Center. 

Dec. 10

“Mahler on the Couch” — Cobb Downtown, 7 p.m.

“Life is Too Long” — Cobb Downtown, 9:20 p.m.

Dec. 11

“Lies My Father Told Me” — Regal Royal Palm 

Beach, 11 a.m.

“Jewish Soldiers in Blue & Gray” —  Cobb Down-

town, 1 p.m.

“Naomi” — Cobb Downtown, 3:30 p.m. 

“Torn” —  Cobb Downtown, 6:15 p.m. 

“The Debt” — Cobb Downtown, 8:15 p.m. 

Dec. 12

“Esther & Me”/”Grace Paley: Collected Shorts” — 

Movies at Delray, 10:30 am

“For My Father” — Cobb Downtown, 5 p.m.

“Restoration” — Cobb Downtown, 7:30 p.m.

“The People v. Leo Frank” — Regal Delray 18, 7:30 

p.m.

“In Heaven: Underground” — Regal Royal Palm 

Beach, 7:30 p.m.

Dec. 13 

“If I Were a Rich Man” / “The Cantor’s Son” — 

Movies at Delray, 10:30 am

“The Kissinger Saga” — Regal Delray 18, 2:30 

p.m.

“In Heaven: Underground” — Cobb Downtown, 4 

p.m.

“Remembrance” — Regal Delray 18, 7 p.m.

“Joanna” —  Cobb Downtown, 7 p.m.

“The People v. Leo Frank” — Regal Royal Palm 

Beach, 7:30 p.m.

Dec. 14

“The Loser Who Won”/“Starring David”/“Esther & 

Me” — Regal Delray 18, 11 a.m.

“Judgment at Nuremberg” — Movies at Lake 

Worth, 1:15 p.m.

“The Debt” — Regal Delray 18, 2:30 p.m.

“Remembrance” — Cobb Downtown, 5 p.m. 

“Women Unchained” — Regal Delray 18, 5:30 p.m. 

“Mary Lou” — Cobb Downtown, 7:30 p.m.

“Naomi” — Regal Delray 18, 7:45 p.m.

Dec. 15

“Standing Silent” —Regal Delray 18, 11 a.m.

“Crimes and Misdemeanors” — Movies at Lake 

Worth, 1:15 p.m.

“77 Steps”/“The Tribe” — Regal Delray 18, 5 p.m.

“Eichmann’s Fate” — Cobb Downtown, 7:30 p.m.

“Mabul” — Regal Delray 18, 7:30 p.m. 

Dec. 16

“Jewish Soldiers in Blue & Gray” — Regal Delray 

18, 11 a.m.

“Grace Paley: Collected Shorts” — Cobb Down-

town, 11 a.m.

“Mahler on the Couch” — Regal Delray 18, 2 p.m.

“The Human Resources Manager” — Cobb Down-

town, 2 p.m. 

Dec. 17

“Nicky’s Family” — Cobb Downtown, 7 p.m.

“Torn” — Regal Delray 18, 7 p.m.

“Mary Lou” — Regal Delray 18, 8:45 p.m. 

Dec. 18

“The Kissinger Saga” — Cobb Downtown, 11:30 

a.m.

“Lies My Father Told Me” — Cobb Downtown, 2 

p.m. 

“Praying With Lior” — Cobb Downtown, 5 p.m. 

Tickets
Individual tickets: $10 adults, $5 children

Season tickets: Admission to all screenings at all 

theaters. $80, JCC member / Friend of the J / ACE 

members; $90, guests

Opening night tickets: $10 adults, $5 children 

16 and under

Information: Call 740-9000, Ext. 224

Venues
Cobb Downtown — Downtown at the Gardens, 

11701 Lake Victoria Drive, Palm Beach Gardens; 

253-0819

Regal Delray 18 — 1660 S. Federal Highway (at 

Linton Boulevard), Delray Beach; 272-0510

Regal Royal Palm Beach — 1003 N. State Road 

7 (just south of Okeechobee Boulevard), Royal Palm 

Beach; 795-0022 

Movies at Delray — 7421 W. Atlantic Ave. (at 

Hagen Ranch Road), Delray Beach; 638-0020

Movies at Lake Worth — 7380 Lake Worth 

Road, Lake Worth; 968-4545 

FERBER

Palm Beach Jewish Film Festival Schedule

 

BRINKLEY MORGAN has been providing legal services 

throughout the State of Florida for more than 35 years.  

 We provide a full range of services in a  

variety of practice areas including: 

 

Litigation and Appellate Practice 

Corporate Law & Business Development 

Real Estate Law 

Wills Trusts & Estate Planning 

Marital & Family Law 

Local Government Law and Relations 

Tax Law 

Immigration Law 

Bankruptcy Law 

Employment Law 

 

Fort Lauderdale   Delray Beach 

200 East Las Olas Boulevard  909 SE 5th Avenue 

19th Floor    Suite 200 

Fort Lauderdale, FL  33301  Delray Beach, FL 33483 

954.522.2200 (telephone)  561.665.4738 

954.522.9123 (facsimile)  

 

www.brinkleymorgan.com 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Kenneth Gordon is Board Certified by the Florida Bar as a spe-

cialist in Marital and Family law. Mr. Gordon's emphasis is in 

handling complex family law matters including: dissolution of 

marriage, alimony, parental responsibility and timesharing dis-

putes, business valuation, prenuptial and postnuptial agreements, 

equitable distribution, adoption, domestic partnership agree-

ments, appeals, and all other family law related matters. Mr. 

Gordon is a frequent lecturer and author on various topics relat-

ing to marital and family law. Mr. Gordon has taught the sub-

stantive family law portion of a Florida Bar Family Law Media-

tion Certification course for the last five years. 

 

 

 

 

Kenneth A. Gordon, Esquire 

 

Brinkley Morgan  

Marital and Family Law Partner 



FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF DECEMBER 1-7, 2011   ARTS & ENTERTAINMENT    B7

MALTZ
From page 1

Lest you think it is a production of 
Cecil B. DeMille proportions, there will 
not be 240 kids on the stage all at once. 
Those children, selected during this 
year’s First Step to Stardom auditions, 
will be divided into eight casts of 30.

Bringing it all together is direc-
tor Mark Martino, who most recent-
ly directed “La Cage aux Folles” and 
“Crazy for You” at the Maltz. This is his 
fifth show there.

“Happily enough, Andrew (Kato) has 
asked me back again. We’ve a great time 
with all of them,” he says.

This is the second year Mr. Kato, the 
theater’s artistic director, has used audi-
tions to engage the community in Maltz 
productions — in the 2010/2011 season, 
the open call provided cast members 
for the musicals “Academy” and “The 
Sound of Music.”

“He’s kind of offered me the big heart-
felt shows and I feel really comfortable 
and happy that he does because it’s 

what I love to do,” 
Mr. Martino says. 
“I love the honest 
sentiment of these 
big musicals and 
that you do some-
thing with beautiful 
production values 
and terrific singing 
and terrific dancing 
because we get the 

very best people here and the produc-
tion values are very high, and so you 
can do a beautiful, beautiful production 
so you can locate the very heart of it.”

Lloyd Webber drew from the biblical 
tale of Joseph, whose brothers, jealous 
of the attention he received from his 
father, tossed him in a pit to die, then 
sold him into slavery in Egypt.

Joseph went on to become high and 
mighty in the court of Pharoah and was 
reunited with his father and brothers. 

It’s a tuneful tale of forgiveness.
“It’s a very simple story told in a very 

simple way. But like all simple stories it 
has a great deal of profundity, it’s very 
profound and it’s something that when 
you see it through a child’s eyes, which 
is the reason to cast it with all those 
kids, it becomes even more moving,” 
Mr. Martino says.

It’s something that resonates with the 
director.

“What draws me to this show is the 
story about family. I’m Italian with a 
big Italian family and I like to say I’m a 
crier. I cry easily,” he says. “And I think 
it’s because I’m Italian I’m one of many 
siblings — I’m the oldest of six. And this 
story resonates for me as a story of a  …
It’s the story of a family that fractures 
and at the end of the tale, forgives, 
and the redemption creates the joy 
and delight that comes from embrac-
ing everybody’s flaws in your family 
and knowing that ultimately it’s the 
most important thing you have is those 
people who love you from the time you 
were born.”

But what about the glitz of a big 
Andrew Lloyd Webber musical?

“I think that people sometimes think 
‘Joseph’ is just a spectacle, but it’s not. 
It will be a spectacular production 
because that’s part and parcel of what 
the show asks for, which is a lot of color 
and light and whimsy and all that kind 
of stuff,” Mr. Martino says. “But under-
neath it beats a very solid heart, which 
is about a doting father, a naïve son, his 
jealous brothers. Over the course of the 
show, that naïve child of 18 becomes a 
king who is able to forgive his brothers 
for throwing him in a pit and leaving 
him to die.”

And who better to play that naïve 
child than someone new to the role, and 

to Andrew Lloyd Webber?
 “There’s so much to play with in the 

show and especially with my character 
I sort of go through that journey of hap-
py-go-lucky and then gets very serious. 
And then I’m more grounded and I’m 
older at the end of the show, so there’s 
a big journey that I go through that I’m 
going to enjoy,” says John Pinto Jr., who 
plays Joseph and gets to wear that title 
Dreamcoat of many colors.

It always was a dream of Mr. Pinto’s to 
perform in musical theater.

“That started in high school, as far 
as musicals go, but growing up I was 
always reciting Disney movies. People 
could just push play and I would go. 
It was always a passion to entertain 
people,” he says.

Jodie Langel, who plays the narrator, 
knows her role well.

“I’ve done the show, I think this is my 
fourth time,” she says. “My first time, 
I was 26 years old. … I was in college 
and I barely had five cents to my name, 
but I took all my money and I took my 
dad, and I said I want to see ‘Joseph and 
the (Amazing) Technicolor Dreamcoat.’ 
And I had the top seat in the balcony 
and you could barely see anything. And 
I was so proud of myself. I scrambled 
up all my money and I took my dad 
and we sat in the top, top, top, top and 
kept climbing up higher and higher, and 
my dad looked at me and said, ‘This is 
where you’re taking us?’ 

“We sat there and I just remember the 
music playing and I looked down at the 
narrator singing and looked at my dad, 
and said, ‘I’m going to play that role.’”

That ambition was rewarded.
“A few years later, I stood in a small, 

small rehearsal space and I sang for Sir 
Andrew Lloyd Webber and I got the 
role of the narrator and it was a dream 

come true.”
Local audiences may remember her 

portrayal a few years ago of Evita.
But in her role as narrator, she por-

trays a teacher.
“I’m not in the wild, crazy colors,” she 

says with a laugh. “I’m kind of a khaki 
schoolteacher.”

That’s a role that is not too far removed 
from real life — she recently moved to 
the Palm Beaches to head of the theater 
arts division at Oxbridge Academy in 
West Palm Beach. Her husband, Kim 
Steiner, is the show’s music director.

“John and I are really the ones who 
talk to the kids, and they’re involved 
and they’re not involved, and in the 
second act, I sing to them,” she says. 
“And what was so great, was that during 
rehearsal, and I was opening the book 
and singing to them, and I completely 
lost my words — I’ve sung this song 
a million times — because they were 
looking at me, and I’m looking at their 
little innocent faces and they actually 
were listening to me.” 

She was amazed at how that affected 
her.

“That’s so truthful. And that’s what 
the show is. It’s truth and it’s this genu-
ine truth and spirit and joy and happi-
ness, and that’s what’s the magic of the 
show,” Ms. Langel says.  ■

>>What: “Joseph and the Amazing Technicolor 

Dreamcoat”

>>When: Through Dec. 18 

>>Where: Maltz Jupiter Theatre, 1001 E. Indian-

town Road, Jupiter

>>Cost: $43-$60

>>Info: 575-2223 or www.jupitertheatre.org

in the know

MARTINO

COURTESY PHOTO

Kim Steiner, music director for the Maltz Jupiter Theatre’s production of “Joseph and the 
Amazing Technicolor Dreamcoat,” leads a chorus of 240 children through a rehearsal for the 
show.

COURTESY PHOTO

As narrator, Jodie Langel teaches the story of Joseph to a group of students in  “Joseph and 
the Amazing Technicolor Dreamcoat.” 

School of Art: (561) 748-8737 
395 Seabrook Road, Tequesta, FL 33469

Museum: (561) 746-3101 
373 Tequesta Drive, Tequesta, FL 33469

Art 
Classes 

For Adults, Teens,
Children and Special Needs, 

from Beginner to Professional, 
Daytime, Nights, Weekends.

Register: LighthouseArts.org

LighthouseArts.org

Holiday
Art Gift
Market 

Discover unique, locally 

created, artist-made gifts 

from jewelry to purses, ine 

art to crafts and more!

Friday, Dec. 2: Noon to 8 p.m. 

 Sat., Dec. 3: 10 a.m. to 4 p.m.

Lighthouse ArtCenter Museum

373 Tequesta Drive, Tequesta

Give the Gift of Art
(Gift Certiicates Available)

CERAMICS
DRAWING
JEWELRY

MIXED MEDIA
OPEN STUDIOS

PAINTING
PHOTOGRAPHY



Saturday 
December 3, 2011, 7PM

Centre Court

FREE Concert with 
Live Guests:

Michelle Branch
Mat Kearney

Rachel Platten
SPONSORED BY

FREE Wi-Fi

DowntownAtTheGardens.com

561-340-1600

us TODAY for specials!

Complimentary Valet and Garage Parking

DowntownAtTheGardens.com

us TODAY for Specials!

Bring on the season as more than a quarter- 

million lights dance to choreographed music 

in our free, must-see light spectacular! 

DECEMBER 1ST - 30TH 

6pm, 7pm, 8pm, 9pm - Centre Court

Sponsored by:
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1. Roberta Drey and Ron Silverston
2. Tony and Cathy Allogi
3. Sally Alice Unkles and Andrew Smith
4. Joe Gallagher and Kasuko Masuto
5. Bob Zimmer and Marcia Forman

1 2 3

5

7

4

“A Night Out at the Dogs” for the Salvation Army Men’s Committee, at the Palm Beach Kennel Club

FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 

go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

6

8
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The word Vietnam conjures up a 
swarm of emotions among every gen-
eration. Emotions run high with antici-
pation of the arrival of a national tour-
ing exhibit, “The Wall That Heals,” 
at Marco Island’s Veterans Memorial 
Park. The park will be home to The 
Traveling Wall from 7 a.m. Wednesday, 
Dec. 7, through sunset on Saturday, Dec. 
10. Admission is free, and the exhibit 
will be open 24 hours a day.

From 1:30-4 p.m. each day, the names 
and ranks of all 1,954 deceased Vietnam 
Veterans from Florida will be read, and 
the playing of “Taps” will follow. 

The Traveling Wall is a half-scale 
replica of the original Vietnam Veter-
ans Memorial (The Wall) in Washing-
ton, D.C. Measuring 250 feet wide, it 
features all 58,272 names of American 
servicemen and servicewomen who are 
missing or were killed during the Viet-
nam War that ended in 1975.  Since 1996, 
“The Wall That Heals” has spread its 
healing legacy to millions of people in 
more than 350 cities nationwide.

Marco Island is the only Florida stop 
on the exhibit’s current two-year tour.

And there’s much more than The 
Traveling Wall.

The exhibit’s transportation trailer 
transforms into an information cen-
ter and traveling museum that display 
memorabilia and offer computers to 

help visitors search for names of Viet-
nam veterans. Tracing paper will be 
available for those who wish to trace a 
name on the wall.

Nearly 200 volunteers will assist with 
The Traveling Wall’s visit to Marco 
Island. Resident Lee Rubenstein, who 
learned about The Traveling Wall while 
he was chairing the Marco Veterans 
Memorial Fund committee, led the 
effort to bring the wall to Marco. 

“We expect a huge turnout,” Mr. 
Rubenstein says about the four-day 
exhibit. “Some high school teachers are 
incorporating the exhibit into their cur-
riculum. It’s a nice way to pay tribute to 
those whose lives were lost.” 

Residents can request that names of 
other fallen soldiers be included in the 
readings by e-mailing Carole Roberts at 
caroletroberts@comcast.net.

Bereavement tents will be set up for 
veterans and their families who wish 
to speak with Marco clergy and local 
psychologists. Other interest groups 
will have helicopters and many other 
war-era transportation vehicles on dis-
play as well.

The opening ceremony for “The Wall 
That Heals” is set for 3 p.m. Wednesday, 
Dec. 7. The ceremony also will recog-
nize the 70th anniversary of the attack 
on Pearl Harbor. A closing ceremony 
will be at 3:30 p.m. Saturday, Dec. 10.

The Vietnam Veterans Memorial 
Fund continues to raise money to build 
a major museum near The Wall in the 
nation’s capital. Visitors to The Travel-

ing Wall are encouraged to bring photos 
of Vietnam veterans to be included in a 
national database now containing more 
than 20,000 photographs of the 54,292 
men and women who died in Vietnam. 
On the date of death for each veteran, 
a life-sized photo and biography of the 
veteran will be projected onto a large 
screen at the planned museum.

Monetary donations made during 
“The Wall That Heals” visit to Marco 
will be shared between VVMF and the 
Marco Veterans Memorial Fund, which 
is hosting the exhibit with support 
from IberiaBank.

Not just any one town host “The Wall 
That Heals.” Full support from the city 
and local merchants is required to pull 
off an event like this. Mr. Rubenstein’s 

15-member committee raised $17,000 
cash and numerous in-kind commit-
ments in a short amount of time, and 
the Marco Island City Council waived 
the customary special event fees and 
arranged for additional law enforce-
ment for safety and security.

 Dave Belgrade chairs the team that 
will escort the exhibit onto Marco 
Island on Tuesday, Dec. 6.

“The entire escort team stretches for 
at least three miles,” Mr. Belgrade says, 
adding the team is made up of state and 
local law enforcement along with hun-
dreds of motorcyclists from veterans 
organizations and special motorcycle 
groups throughout Southwest Florida. 

The team will depart from the Dan-
iels Parkway rest area at Exit 131 on I-75 
at 10:30 a.m. Tuesday, Dec. 6. Registra-
tion to be part of the escort team will be 
from 8-10 a.m.

For more information about the 
exhibit, visit www.vmf.org. ■

Marco Island is sole stop for The Traveling Wall
Thousands expected to visit four-day exhibit

of Vietnam Veterans Memorial replica

>>What: The Traveling Wall exhibit, a half-scale 

replica of The Vietnam Veterans Memorial in 

Washington, D.C.

>>When: Dec. 7-10, open 24 hours a day; 

opening ceremony at 3 p.m. Dec. 7; closing 

ceremony at 3:30 p.m. Dec. 10

>>Where: Veterans Memorial Park, Marco 

Island (the only Florida stop on the national tour) 

>>Cost: Free

>>Also: Escort of The Traveling Wall trans-

portation trailer from Exit 131 off I-75 sets out at 

10:30 a.m. Wednesday, Dec. 6. Register to join 

the escort between 8-10 a.m. 

>>Info: www.vmf.org

in the know

COURTESY PHOTO

Visitors check out the Traveling Wall. It makes 
a stop in Marco Island, in Southwest Florida, 
the only Florida stop on a national tour.

BY SANDY REED

SPECIAL TO FLORIDA WEEKLY



LOOK GREAT THIS HOLIDAY SEASON

LOSE 20 LBS. IN 4 WEEKS!

6 Programs Including The Original HCG
     
    
   
  

Successful Weight Loss Center
    
    

FREE    FREE
Call for your appointment today!  561-249-3770

$50 OFF

PROGRAM FEES
New clients only

Successful Weight Loss Center
   

With this coupon. Not valid with other 
offers or prior purchases. Expires 2-2-12.

20% OFF

ENROLLMENT FEE
New clients only

Successful Weight Loss Center
   

With this coupon. Not valid with other 
offers or prior purchases. Expires 2-2-12.

www.FloridaWeekly.com    FLORIDA WEEKLYB10    ARTS & ENTERTAINMENT    WEEK OF DECEMBER 1-7, 2011

■ SAGITTARIUS (November 22 to 
December 21) Tight financial matters 
ease a bit during this holiday season. 
But the sagacious Sagittarian is well-
advised to keep a tight hold on the reins 
while shopping for gifts.

■ CAPRICORN (December 22 to 
January 19) Don’t put off making deci-
sions about this year’s holiday celebra-
tions, despite the negative comments 
you’ve been getting from several quar-
ters. Do it NOW!

■ AQUARIUS (January 20 to February 
18) The holidays will bring new friends 
and new opportunities. Meanwhile, be 
careful to use your energy wisely as you 
go about making holiday preparations.

■ PISCES (February 19 to March 20) 
There’s good news coming from a most 
unlikely source. And it could turn out to 
be one of the best holiday gifts you have 
had in years. Remember to stay positive.

■ ARIES (March 21 to April 19) Make 
your holiday preparations one step at 
a time in order to avoid being over-
whelmed and leaving things undone. 
That confusing family situation contin-
ues to work itself out.

■ TAURUS (April 20 to May 20) 
Ease this year’s holiday money pres-
sures by letting your thrifty side guide 
you as you look for those perfect gifts 
that typically reflect your good taste and 
love of beauty.

■ GEMINI (May 21 to June 20) You’ll 
have a good handle on potential holiday 

problems if you delegate tasks to family 
members, friends or co-workers -- most 
of whom will be more than happy to 
help out.

■ CANCER (June 21 to July 22) Right 
now you are especially vulnerable to 
holiday scams that seek to take advan-
tage of your generosity. Best advice: 
Check them out before you send out 
your checks.

■ LEO (July 23 to August 22) The 
upcoming holiday season gives the Big 
Cat much to purr about. Relationships 
grow stronger, and new opportunities 
loom on the horizon, just waiting to be 
pounced on.

■ VIRGO (August 23 to September 22) 
A changing situation brings conflicting 
advice about how to go forward with your 
holiday plans. Your best bet: Make the 
decision you feel most comfortable with.

 ■ LIBRA (September 23 to October 
22) Holiday plans get back on track after 
some confusion about the direction you 
expected to take. A potentially trouble-
some money matter needs your imme-
diate attention.

■ SCORPIO (October 23 to Novem-
ber 21) Your holiday preparations are on 
track. But you need to confront a per-
sonal situation while you can still keep 
it from overwhelming everything else.

BORN THIS WEEK: You are respect-
ed for your honesty and loyalty. You make 
friends slowly — but with rare excep-
tions, they’re in your life forever. ■

v SEE ANSWERS, B3v SEE ANSWERS, B3 ©2011 King Features Synd., Inc. World rights reserved.©2011 King Features Synd., Inc. World rights reserved.

FLORIDA WEEKLY PUZZLES
HOROSCOPESWAIST OF MONEY

By Linda Thistle

★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 

Midtown Plaza � 4777 PGA Blvd. 

Palm Beach Gardens

2 blocks west of Military Trail

Mon-Sat 10AM-6PM � Sun 11AM-4PM

561-691-5884

Bring in this 

ad and receive 

20% off

one item

Huge selection of 

silk trees, ß oral 

arrangements and 

loose stems� all at 

great prices! 

Purveyors of the Finest Home 
and Garden Accessories

Get ready to be 
dazzled�
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★★★
Is it worth $10? Yes

If there’s one thing you can say about 
the old “Muppets” television show that 
ran from 1976-81 and the early Muppet 
movies, it’s that they were so funny and 
sweet they made you feel good inside. It’s 
a simple idea that’s deceptively hard to 
pull off. 

And so perhaps the best compliment 
one can give the first Muppets movie in 
12 years, appropriately called “The Mup-
pets,” is that it captures that old magic 
with gusto.  

Oh, how we’ve missed Kermit, Miss 
Piggy, Sam Eagle and every critic’s favor-
ites, Statler and Waldorf. The great thing 

about the 
movie is 
that writers 
Jason Segel 
and Nicho-
las Stoller 
have clearly 
missed them, 

too, because the 
story revolves 
around a genera-
tion of Muppets 
fans who would 

love to see 
the old gang 
reunited. 

It’s Gary 
(Segel) and 
Mary’s (Amy 
Adams) 10th 

anniversary, 
and to cele-
brate, he’s tak-
ing her from 
Smal l town, 
U.S.A., to Los 
Angeles to 
see the sights. 
The catch is that Gary’s non-human, Mup-
pet-like brother Walter (voice of Peter 
Linz) — who’s the biggest Muppets fan in 
the world — is also tagging along. 

Upon arriving in L.A., they learn oil 
baron Tex Richman (Chris Cooper) is 
going to purchase and tear down the old 

Muppet theater if Kermit (voice of Steve 
Whitmire) can’t come up with $10 million 
to buy the building. So Gary, Mary, Walter 
and Kermit get the Muppets back together 
(montage-style, naturally) for one last hur-
rah to save what’s theirs. 

Part of the fun is seeing what the Mup-
pets are up to now: Piggy and Gonzo 
are super successful, Fozzie’s slummin’ it, 
Bunson and Beaker need a break from the 

lab and Animal, well, he needs to stay 
away from the drums.

There are guest stars aplenty with 
some great surprises up director James 
Bobin’s sleeve, and the new tunes — 
especially “Life’s a Happy Song” in the 
beginning — fit right in with classics 
such as “Rainbow Connection.” Heck, 
even the Muppet Barbershop Quartet 
singing “Smells Like Teen Spirit” doesn’t 
feel awkward or out of place.

What’s more, there are plenty of self-
referential cracks about the budget, plot, 

length of the film and more. And thanks to 
Fozzie Bear, there are also plenty of jokes 
that are so bad they’re good. 

The best thing about “The Muppets” 
— both the franchise and this movie — is 
the earnest playfulness and jovial spirit 
embued throughout. This movie will hit 
notes of nostalgia for the older generation 
of Muppets fans and should find an entire-
ly new generation in the youth of today. 

Did I mention how great it is to have the 
Muppets back? ■

My Week With Marilyn 
★★★½
(Michelle Williams, Eddie Redmayne, Ken-
neth Branagh) Young, well-to-do Colin 
(Redmayne) wants to join the film indus-
try in 1950s England, and lucky for him his 
first job is on a set with Laurence Olivier 
(Branagh) and Marilyn Monroe (Williams). 
Much of the focus is on Colin’s time with 
Monroe, and the story is nicely told — but 
the real highlight is Williams’ phenomenal 
performance. Rated R.

The Twilight Saga: 
Breaking Dawn-Part I 
★
(Robert Pattinson, Kristen Stewart, Taylor 
Lautner) Vampire Edward (Pattinson) and 
Bella (Stewart) marry, but werewolf Jacob 
(Lautner) and the other wolves grow con-
cerned when Bella’s pregnancy threatens 
their livelihood. Bad acting, bad dialogue, 
bad visual effects, bad storytelling — every-
thing about this is a failure. Rated PG-13. ■

LATEST FILMS

‘The Muppets’

danHUDAK

n

www.hudakonhollywood.com

CAPSULES

>> The “Toy Story” characters return to the 
big screen in a seven-minute short called “Small 
Fry” that runs prior to “The Muppets.” In it, a 
pint-sized Buzz Lightyear switches places with the 
real Buzz (Tim Allen) in the hopes of being played 
with alongside Woody (Tom Hanks) and the other 
toys. Meanwhile, the real Buzz fi nds himself in a 
support group for discarded toys.

in the know  
Enjoy Upscale American Fare and 

Authentic Italian Cuisine while 
relaxing in our charming New 

England style dining room

Popular Dishes Include: Eggs Benedict,

Juicy Gourmet Burgers, Tuscan-Style Pizzas, Veal Chops,

Fresh Fish Daily and Homemade Desserts

    
Tuesday – Sunday

Visit our website for menu, directions and operating hours

thepelicancafe.com

New Season Hours: Open Tuesday – Sunday (Closed Mondays)
             

   

Phone for Reservations 561-842-7272
      

           

Chef / Owner / Operators
Mark Frangione & Karen Howe - Formerly from Greenwich, CT

�Where Nantucket meets 

the Florida Keys�
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“Is Everyone Hanging Out Without Me?”
by Mindy Kaling
(Crown Archetype, $25)

REVIEWED BY ROSE M. CROKE

Special to Florida Weekly

Emmy-nominated writ-
er, actress and producer 
Mindy Kaling, who plays 
self-absorbed customer-
service rep Kelly Kapoor 
on the hit TV show “The 
Office,” can now add 
author to her already 
impressive resume.

In her comedy mem-
oir, “Is Everyone Hang-
ing Out Without Me? 
(And Other Concerns),” 
Ms. Kaling chronicles her 
childhood growing up 
with her parents (both 
Indian immigrants) and 
older brother in Cambridge, Mass., and 
shares her funny observations on topics 
such as friendship, love, fame, writing 
and office work — both real and staged.

A self-proclaimed shopaholic — she 
has her credit-card number memorized 
— Ms. Kaling finds it relatively easy 
to channel the celebrity- and fashion-
obsessed office gossip who entertains 
legions of “Office” fans each week with 
her spot-on delivery of droll one-liners.

When she joined the show, Ms. Kal-
ing was 24, new to Los Angeles and the 

only woman on a writing staff of eight. 
Now, at 32, she continues to write for 
the show and also has directed two 
episodes. Ms. Kaling typically works 
16-hour days, yet doesn’t complain. She 
has achieved the level of Hollywood 

fame she wants, which, 
to her, is being so famous 
that she can never get 
convicted of murder in a 
court of law.

Celebrity does have its 
consequences. The title 
of her book comes from 
a time when Ms. Kaling 
was working so hard that 
she sensed that friends 
had stopped inviting 
her to dinners, birthday 
parties and other social 
engagements because 
she had declined them 
so many times.

In an age where many 
starlets are famous for being infamous, 
Ms. Kaling’s collection of essays intro-
duces readers to a good girl who made 
good. Her voice, which she admits she 
never tires of hearing, is refreshing and 
unapologetic. She takes great pride in 
being respectful, intelligent, opinion-
ated and hardworking.

Funny, inspiring content aside, the 
childhood photo of a bespectacled Ms. 
Kaling holding a scruffy-looking hand 
puppet on the back cover of the book is 
endearingly priceless. ■

BEACH READING

‘Is Everyone Hanging Out 
Without Me?’

Jupiter�s Only Prepared Food Market Specializing 
in Gourmet Comfort Foods

n Over 75 Delicious Menu Options Prepared Fresh Daily 

n Carry Out or FREE Local Delivery to Your Home or Offi ce

n New York-Style Boar’s Head Deli n Brick Oven Pizza

n Fresh Baked Goods n Catering For All Occasions

J U P I T E R ’ S  F A V O R I T E  P R E P A R E D  F O O D  M A R K E T

1132 W. Indiantown Road, Jupiter
561.575.4700 � www.anniesvintagegourmet.com

Monday–Saturday 8am–7pm � Sunday 9am–5pm

FREE 8-OZ. CUPOF FRESHLY BREWEDCOFFEE WITH ANYPURCHASE!

�A Taste of Home in Every Bite!�



corned beef � pastrami

turkey “off the frame”

brisket � smoked Þ sh

pitas & wraps � homemade soups

breakfast omelets � pancakes

blintzes � gluten free breads

Deli Selections
corned beef � pastrami

turkey “off the frame”

brisket � smoked Þ sh

pitas & wraps � homemade soups

breakfast omelets � pancakes

blintzes � gluten free breads

Deli Selections

Garden Square Shoppes � 10961 N. Military Trail
Publix Plaza � NW Corner Military & PGA

Palm Beach Gardens

561-776-8700

Military Trail

PGA Boulevard

FREE

Wi-F
iFREE

Wi-F
i

4208B Northlake Boulevard

Palm Beach Gardens West of I-95

 
     

Visit us in the month of December and receive 
a free saganaki or baklava with this ad!

We ha
ve 

moved
!

2000 PGA Blvd., Suite A3140, Palm Beach Gardens
SW corner of PGA Blvd & US Hwy 1  Citi Centre Plaza

561-540-2822  www.saraskitchenllc.com

Mon-Fri: 7:00AM-3:00PM  Sat-Sun: 7:00AM-2:00PM

S E R V I N G  B R E A K F A S T  &  L U N C H

TRY OUR WORLD-FAMOUS

FRENCH TOAST
FOR COUPONS VISIT

saraskitchenllc.com

        BISTRO TO GO

MARKET: MONDAY – SATURDAY 10AM – 8 11AM – 7PM 

RESTAURANT: LUNCH DAILY 11:30AM – 2 4:30PM

561.744.5054 

GOURMET MARKET 

& WINE STORE
All selections prepared fresh daily 
by chefs at The Bistro Restaurant

DAILY SPECIAL
2 entrées & a bottle of wine

or 2 entrées & dessert
(Choose from entrées $11.99 or less) $2499

Continuous service from 7:30am 
to 7:00pm six days a week

* 5pm closing Sundays.

Breakfast
&  Lunch

COZY   WARM   CA SUAL   QUA INT

11460 US Highway One, North Palm Beach

Cozy Cocktails and

House Made Dishes every night!

Lunch
&  Dinner

INFORMAL METROPOLITAN FULL BAR

Downtown at the Gardens, Palm Beach Gardens

Serving food until 2:30am
2-for-1 drink specials open to close

Menu Items $3.99 – $18.99

2650 PGA Boulevard (in the Marshalls’ Plaza)

Present this ad for a FREE glass of wine

A
n

dr
ew
’s

Join us for our
World-Famous

PARTY
Sundays 4�9pm

Music by Rythmation

Drink Specials!

2300 PGA Boulevard
Palm Beach Gardens

SW Corner at the 
Intracoastal Bridge

561-694-1700
www.waterwaycafe.com

2300 PGA Boulevard
Palm Beach Gardens

SW Corner at the 
Intracoastal Bridge

561-694-1700
www.waterwaycafe.com

DINING
In and Around

Palm Beach Gardens

CATEGORY Gourmet market and wine store

AMBIANCE Warm and inviting

SIGNATURE DISH  English and Irish favorites

HOURS Mon–Sat 10am-8pm; Sunday 11am-7pm

A gourmet market with a UK twist, Bistro To Go 
boasts shelves groaning with top-of-the-line 
delicacies, including specialty items from across 
the pond. International sauces and condiments, 
cheeses, meats and more share space with 
prepared foods from The Bistro right next door.

From lighter selections like sandwiches and salads 
to heartier fare like traditional shepherd’s pie, 
there’s something to satisfy any level of hunger. 
Try the organic ribs, fresh-baked breads, Cornish 
pasties or The Bistro’s homemade ice cream.

The Bistro’s sommelier selects the wines for the 
store from around the world, and the quality 
can’t be beat. Stop by today!

2133 S. US Hwy 1, Driftwood Plaza, Jupiter
 

Caring for your pets and your 

home when you are away�

� Pets remain in their home environment
� 1, 2 or 3 visits daily
� Visits last 30-45 minutes and include 
   walking, playing and feeding

� Newspaper/mail pickup
� Security check
� Indoor plant maintenance

W H I L E  Y O U � R E  AWA Y  Y O U R  P E T S  W I L L  P L A Y

NANCY PRICE

(561) 281-8144

justlikehomepbg@gmail.com



www.FloridaWeekly.com    FLORIDA WEEKLYB14    ARTS & ENTERTAINMENT    WEEK OF DECEMBER 1-7, 2011

1. Kenneth “Babyface” 
Edmonds and 
Dr. Anthony Lewis
2. Sally Sevareid and Mo 
Foster
3. Jay Cashmere and Penny 
Hardaway
4.  Steve Weagle, Josh 
Cohen, Miss Florida USA 
Karina Brez, Karen-Aleyne 
and  Shawn Means
5. Bob and Michele Jacobs 
and Matt and Denise Brestle
6. Steve Crist, Patti Baldwin 
and Tina and Roger Amidon

4

5

1

National Medical Society of the Treasure Coast Evening in Monte Carlo, PBC Convention Center

FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, 

go to www.fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

COURTESY PHOTOS
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4081 HOOD ROAD | FRENCHMAN’S CROSSING | PALM BEACH GARDENS

561.627.6222 | WWW.LEREVEBOUTIQUE.NET | MON–SAT 10AM–5PM

G I F T  C E R T I F I C A T E S  A V A I L A B L E

L e  R ê v e

  A chic women�s accessories
boutique featuring fine costume 

jewelry, sterling silver, 
handbags, gifts, accessories 

and more�
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Star chefs come
to shine in Palm Beach

Once a stage for local chefs at a one-
night dine-around, the Palm Beach Food 
& Wine Festival has evolved into a five-
day affair with national food celebrities 
and award-winning chefs descending 
on the island.

What was a 3-hour tasting event at 
150 Worth Ave. will become a series of 
dinners, parties and tastings in several 
locales, featuring chefs from New York, 
New Orleans and throughout South 
Florida. The festival is Dec. 9-13.

 “We felt it was time for this to grow,” 
said David Sabin, event organizer. “It 
fell into a run-of-the-mill food and wine 
event and we wanted it to stand out.”

Friends at the James Beard Founda-
tion in New York City offered access 
to big-name chefs and food notables, 
as well as ideas for events to showcase 
their talents. Some monies from the 

event will benefit 
the foundation.

The fest kicks 
off Dec. 9 with 
the Beach Bash at 
the Four Seasons 
Palm Beach. Chefs 
Michael Schwartz, of 
Michael’s Genuine 
in Miami and Grand 
Cayman Island, and 

a James Beard Award recipient, along 
with Darryl Moiles of the Four Sea-
sons, will prepare small-plate tastes of 
Schwartz’s “seriously good food.” 

Schwartz is known for his use of 
seasonal, sustainable and locally pro-
duced foods whenever they’re available 
in cuisine that he labels “seriously good 
food.” Bacardi is the beverage sponsor 
for the party, to be held on the pool 
deck at the Four Seasons, overlooking 
the ocean. Live entertainment is provid-
ed for dancing, and guests at this event 
get a copy of chef Schwartz’s first cook-
book, “Michael’s Genuine Food: Down 
to Earth Cooking for People Who Love 
to Eat.” Tickets are $150 in advance; 
$200 at the door.

On Dec. 10, John Mariani, columnist 
for Esquire and Bloomberg News service 

and author of the just-out book “How 
Italian Food Conquered the World,” is 
honorary chairman of the festival and 
will host a dinner, “An Evening with 
John Mariani at The Breakers.”

The star-studded line-up of chefs for 
the dinner, held in the Circle Room at 
The Breakers, includes David Burke of 
David Burke Townhouse, David Burke 
Kitchen and David Burke Prime — all 
in New York; Food Network’s Scott 
Conant, owner of Miami’s Scarpetta at 
the Fountainbleu and a Beard Award 
recipient; Chef  Schwartz, and The 
Breakers’ own Jeff Simms. 

An “over-the-top” Italian four-course 
dinner, preceded by a reception, and 
entertainment from La Femme Clas-

sique and Bon 
Musique, is billed 
as a “feast for the 
senses.” Diners will 
take home a copy of 
Mr. Mariani’s book. 
Tickets are $250 in 
advance. 

On Dec. 11, the 
mult i -award-win-
ning Daniel Boulud 

hosts the Cocktail Culture party at Café 
Boulud. The courtyard at the Brazilian 
Court Hotel is the setting for the party 

that will feature Café Boulud’s Chef Jim 
Leiken and pastry chef Arnaud Chavi-
gny. Hors d’oeuvres and dishes will be 
paired with cocktails from New York’s 
noted bartender, Xavier Herit. Vocal-
ist Ziarra will perform with DJ Brett 
Sandala, and guests get a copy of the 
two-volume series just out from chef 
Boulud, “Cocktails and Amuse-Bouches 

for Her and for Him.” 
Tickets are $175 in 
advance and $225 at 
the door.

Already sold out, 
the Monday night 
dinner, “Beard Down 
South, Friends of 
James Beard Benefit” 
at Buccan features 
a number of James 

Beard winners with Buccan’s chef/
owner Clay Conley, including Stephen 
Stryjewski of Cochon in New Orleans; 
Dean Max, of 3800 Ocean on Singer 
Island and 3030 Ocean in Fort Lauder-
dale (among others), and James and 

Julie Petrakis of The Ravenous Pig in 
Winter Park. 

At the finale on Tuesday, the popular 
Grand Tasting returns to 150 Worth 
Ave. — the Esplanade in Palm Beach. 
The dine-around that started it all five 
years ago is back with 25 or more area 
restaurants showcasing their foods in 
sample portions around the building’s 
two levels. Some shops will be open 
during the event as well.

Also back is the Grand Chef Throw-
down, a chef’s cookoff offering a $10,000 
prize to three contestants who will pre-
pare a quick-fire meal for judges during 
the Grand Tasting. Chef Roy Villacrusis 
of the new Kapow! Noodle Bar in Boca 
Raton is back to defend his champion-
ship from last year.

Tickets to the Grand Tasting are $75 
in advance or $125 at the door; VIP 
tickets are $150 in advance and $200 at 
the door. 

Information is available at pbfwf.com; 
tickets are available online at giltcity.
com/Miami. ■

SCHWARTZ

BOULUD

MAX

Michelle Bernstein, owner of Michelle Bernstein at the Omphoy Resort in Palm Beach and 
Michy’s in MIami, will return to this year’s Palm Beach Food & Wine Festival.

Noted New York bartender Xavier Herit will 
create cocktails for Daniel Boulud’s Culture 
Cocktail party at Café Boulud.

COURTESY PHOTOS

ABOVE: Crowds fill 
the Esplanade for 
last year’s Grand 
Tasting.

LEFT: Chef Roy Vil-
lacrusis will return 
to defend his title 
in the Grand Chef 
Throwdown.
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