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Rock out at 6th annual fundraiser for Jupiter Lighthouse

 The Loxahatchee River Historical Society 
will once again transform the Jupiter Inlet 
Lighthouse & Museum into a festive spectac-
ular light-twinkling musical celebration at its 
6th annual fundraiser, Rock The Light Con-
cert — A Rock & Roll Revival. The concert is 
Nov. 19 from 5:30 p.m. to 10 pm.  Curt Fonger 
will emcee the event, with special guest ap-
pearance by Buck McWilliams, morning 
show host of The Gater 98.7 fm.

 With the lighthouse beacon shining as a 
backdrop and some serious lighting under 
the banyan tree, a double header of rock fea-

turing The Lost Bobs and The Sierra Band 
is set to sizzle with hot tunes from the 60s 
through the 80s

 Attendees can enjoy an 
evening on the inlet under 
the stars and beam of the 
lighthouse while dancing to 
rock classic favorites, savor-
ing delectable fare, sipping wine and beer at 
the plaza and deck under the Lighthouse tower. 
The evening will feature a Chinese Auction, 
50/50 raffle and live auction with emcee Mr. 
Fonger. Community partners sponsoring the 
2011 Rock The Light Concert include Pamela 
Boyce State Farm Insurance, The Gater 98.7 fm, 

Aflac, Guanabanas, Brown Distributing Com-
pany, Cake Kingdom, Tequesta Country Club 
and Jupiter Minuteman Press.

 Tickets are available with 
two options, a $75 VIP Dinner 
and 5:30 p.m. early arrival or $25 
general admission with food 
and drink purchase available 

and admission at 7. Check jupiterlighthouse.
org/calendarNovember.html for details.

Tickets are limited and go fast, so reserve 
soon by calling 747-8380 x101. Or you can 
pick up tickets in person at the Jupiter Inlet 
Lighthouse & Museum gift shop, 500 Captain 
Armour’s Way, Jupiter. ■
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Things come and go. Fashion, for 
instance. Bell bottoms disappeared 
overnight, it seems. Do you remember 
when fondue was all the rage? Yes, 
trends come and go and that’s no big 
deal, really. But when did compassion, 
the simple act of caring for others, 
become out of vogue?

There is a feeling of ill will abroad in 
the land. Herman Cain, the Republican 
presidential contender, says if you are 
poor and in dire straits, it most likely 
is your fault. The poor and the middle 
class are derided. Things have been 
skewed toward the most affluent and 
those who have the power and the clout. 
It almost seems as if compassion is seen 
as a fault.

Here’s a story. I was a little boy. 
Thanksgiving was approaching. I accom-
panied my mother to the grocery story. 
In front of us in the check-out line was a 
middle-aged black woman whose attire 
suggested that she was a “domestic.” 
She had one item: a 10-pound turkey. 
The price was something like 15 cents a 
pound. When the checker told her she 
owed $1.50, she reeled. She thought the 
price was 15 cents even.

“I only got 70 cents,” she said.

What followed was one of those awful 
silences. The checker said she would 
have to return the turkey to the freezer.

“Oh, this has happened to me before,” 
my mother said. “Just put it on my tab. 
I’m sure we’ll run into one another 
again, and you can pay me then.”

The woman mumbled her thanks and 
left, obviously embarrassed by her mis-
take.

After we got home, I helped my moth-
er put away the groceries. Suddenly, 
from nowhere it seemed, she burst into 
tears.

I was stunned. I do not believe 
I had seen my 

moth-
er cry 
before. I knew 
not what to say. 
Finally, I said, “Mama, 
what’s wrong?”

She dabbed at her eyes and said, 
“That poor woman at the grocery store. 
She was so humiliated, you could see it. 
I’m sure she works harder than any two 
people we know, and she can’t afford a 
turkey for Thanksgiving.”

I stood mute as my mother contin-

ued. “Do you realize how lucky we are? 
People would give anything to live like 
we do. Don’t ever forget that.”

Here is another little story — this one 
involving my dad. Around Christmas, 
my father, who was a mortgage banker, 
got all sorts of gifts from people he did 
business with. Ethics prevented him 
from accepting them (it was mostly fruit 
and other edibles). So, he would take the 
fruit and such to the Rescue Mission in 
downtown Atlanta. He always enlisted 
me to help him deliver the bounty.

One evening, we had five crates of 
oranges to haul. It was bru-
tally cold, and it 

took us about 
three trips to 

get the fruit to the 
mission’s kitchen.

When we returned to the car, 
my father looked into the back 

seat. A beautiful overcoat and a pair 
of expensive gloves were gone. My dad 
was something of a clothes horse, so this 
was not an insignificant event.

After he checked the car thoroughly, 
he knew someone had stolen his coat 
and gloves.

“Do you want me to see if I can find a 
policeman?” I asked.

After a moment of contemplation, he 
said, “No.”

“Don’t you want to get the guy who 
made off with your stuff?”

He looked at me, and I will never 
forget his words. “Son, whoever took 
that coat and gloves really needs them. 
It must be 20 degrees out here tonight. 
That coat might keep some poor guy 
from freezing. I can always buy another 
coat.”

We drove home in silence. I never 
heard him mention that incident again. 
He knew it was the right thing to do, and 
he was at peace with it.

I doubt if someone like Herman Cain 
could comprehend the actions of my 
mother and father. They believed that 
not everyone got a fair shake in life, and 
sometimes you just needed to give them 
a helping hand.

I heard Sen. Orrin Hatch say recently 
that poor should do their share and 
that the rich and powerful shouldn’t be 
expected to carry the load.

If my mother or father had lived to 
hear such nonsense, they would have 
been appalled.

But that seems to be the road we are 
now traveling. The least among us are, 
for some reason, demonized.

That is not right, and it is not fair. But 
I do not see things changing anytime 
soon. And that should be a cause for 
great sadness. At least that’s the way I 
see it, and the way my parents saw it. ■

COMMENTARY

Let us give a helping hand, and bring compassion back 
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There are few things more inescapable 
in American life than the TV screen.

Sitting at the lounge at the airport, 
there is CNN Headline News overhead, 
invariably blaring. In the back of New 
York City cabs, there is a little screen 
playing stale TV news clips. In wait-
ing rooms, in elevators, in the back of 
people’s cars and in practically every 
room in the American home, there it is 
— insistent, noisy, the background track 
to our lives.

Television is the most ubiquitous and 
insidious force in everyday American 
life. If it were a drug, it’d be illegal, and 
federal agents would be raiding the stu-
dios of the networks.

Ben Berger of Swarthmore College 
notes that in 1950 less than 10 percent 
of U.S. households owned a television. 
Today, in the average American house-
hold, TVs outnumber people. It’s now 
considered a deprivation to be limited 

to watching “The Real Housewives of 
Beverly Hills” only in the family den. 
As of 2009, we were watching more TV 
than ever — on average, more than five 
hours a day. (Which makes you wonder: 
How does that leave any time to play 
video games?)

TV can be entertaining and even infor-
mative. At times of national tragedy — 
the JFK assassination, Sept. 11 — it draws 
us together in a web of immediate shared 
images. As a general matter, though, TV 
is the Love Canal of our culture. It’s a 
conduit for all that is low and toxic.

If there were ever a concerted public 
campaign against TV, its architects could 
legitimately claim to wage it — in that 
inevitable rationale for all do-goodism 
— “for the children.” The University of 
Michigan Health System reports that 
kids ages 2-5 spend on average 32 hours 
a week in front of a TV. Among 8- to 
18-year-olds, 71 percent have a TV in 
their bedroom (and they spend on aver-
age 1.5 hours a day more watching TV 
than kids without a TV in the bedroom). 

Watching TV is worse than a mind-
less activity, since mere mindlessness 
needn’t be harmful. “Excessive TV view-
ing can contribute to poor grades, sleep 

problems, behavior problems, obesity, 
and risky behavior,” according to the 
University of Michigan.

Berger cites a 2010 study from Archives 
of Pediatrics and Adolescent Medicine 
that found that among toddlers “every 
additional hour of television exposure” 
eventually means decreases in “class-
room engagement ... math achievement 
... time spent doing weekend physical 
activity ... and activities involving physi-
cal effort,” and increases in “victimiza-
tion by classmates ... consumption scores 
for soft drinks and snacks ... and body 
mass index.” The American Academy 
of Pediatricians recommends that kids 2 
and younger avoid TV — and everything 
else on a screen — altogether.

For the rest of us, that is all but impos-
sible. It speaks to the power of TV that 
even when what’s on doesn’t truly inter-
est you, it’s hard to take your eyes off it. 
It literally demands our attention. The 
only defense is fewer TVs and more of 
them turned off. That’s surely too much 
to hope for in a culture long ago utterly 
conquered by the TV screen. ■

— Rich Lowry is editor of the Nation-
al Review.
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To whom are police beholden in protests?

The Occupy Wall Street protest grows 
daily, spreading to cities across the Unit-
ed States. “We are the 99 percent,” the 
protesters say, “that will no longer tol-
erate the greed and corruption of the 1 
percent.” 

The response by the New York City 
Police Department has been brutal. Last 
Saturday, the police swept up more than 
700 protesters in one of the largest 
mass arrests in U.S. history. The week 
before, innocent protesters were pep-
per-sprayed in the face without warning 
or reason.

That is why, after receiving a land-
mark settlement this week from the 
police departments of Minneapolis and 
St. Paul, as well as the U.S. Secret Ser-
vice, my colleagues and I went to Liberty 
Square, the heart of the Wall Street occu-
pation, to announce the legal victory.

On Labor Day 2008, the “Democracy 
Now!” news team and I were covering 
the first day of the Republican National 
Convention in St. Paul. Thousands pro-
tested outside. I was on the convention 
floor, interviewing delegates from what 
that week was the hottest state, Alaska. 
Blocks away, my colleagues Sharif Abdel 
Kouddous and Nicole Salazar were cov-
ering a police assault on the dispersing 
crowd of marchers.

The riot police had hemmed the pro-
testers into a parking lot, along with cre-
dentialed journalists. The police charged 
at Nicole, shouting “On your face!” She 
shouted back “Press, press!” holding up 
her press credentials in one hand and 
filming with the other, video-recording 
her own violent arrest. She screamed 
as they brought her down on her face, 
a knee or boot in her back, dragging on 
her leg and bloodying her face. The first 
thing they then did was pull the bat-
tery from her camera, if there was any 

question about what they did not want 
documented. As Sharif tried to calm the 
riot(ing) police, they pushed him against 
a brick wall, kicked him in the chest 
twice, threw him down and handcuffed 
him.

I got a call on my cell phone and 
raced from the Convention Center to the 
scene of the arrests. The riot police had 
encircled the area. I ran up to the police, 
my credentials hanging around my neck. 
I asked for the commanding officer to 
get my journalist colleagues released. 
It wasn’t seconds before they tore me 
through the police line, twisted my arms 
behind my back and handcuffed me. 
Finally brought to stand next to Sharif, 
as fully credentialed journalists, we 
demanded to be released, whereupon 
a Secret Service agent came over and 
ripped the credentials from around our 
necks.

We filed suit. This past week, the St. 
Paul and Minneapolis police and the 
Secret Service have settled with us. In 
addition to paying out $100,000, the St. 
Paul police department has agreed to 
implement a training program aimed at 
educating officers regarding the First 
Amendment rights of the press and 
public with respect to police operations 
— including police handling of media 
coverage of mass demonstrations — and 
to pursue implementation of the training 
program in Minneapolis and statewide.

As we move into the next conventions 
and cover protests like Occupy Wall 
Street, this largest settlement to come 
out of the 2008 RNC arrests should be 
a warning to police departments around 
the country to stop arresting and intimi-
dating journalists, or engaging in any 
unlawful arrests. We shouldn’t have to 
get a record while trying to put things 

on the record.
But do police actually pay the price?  

Before the 2008 Republican and Demo-
cratic national conventions, each party 
bought insurance policies to indemnify 
the convention cities from any damages 
resulting from lawsuits.

Bruce Nestor, president of the Min-
nesota chapter of the National Lawyers 
Guild, told me: “St. Paul actually negoti-
ated a special insurance provision with 
the Republican host committee so that 
the first $10 million in liability for law-
suits arising from the convention will 
be covered by the host committee. ... It 
basically means we [the city] can com-
mit wrongdoing, and we won’t have to 
pay for it.”

Jump forward to today. The bailed-
out Wall Street megabank JPMorgan 
Chase gave a tax-deductible $4.6 million 
donation to the New York City Police 
Foundation, which has protesters ask-
ing: Who is the NYPD paid to protect, 
the public or the corporations? The 99 
percent or the 1 percent?

Marina Sitrin, part of Occupy Wall 
Street’s legal working group, told me 
that the protest was going to be based 
at Chase Plaza, but the NYPD pre-emp-
tively closed it. The protesters moved 
to Zuccotti Park, which they renamed 
Liberty Square. 

According to an undated press 
release on JPMorgan Chase’s website, 
in response to the $4.6 million donation: 
“New York City Police Commissioner 
Raymond Kelly sent CEO and Chairman 
Jamie Dimon a note expressing ‘pro-
found gratitude’ for the company’s dona-
tion.” Given the size of the donation, 
and the police harassment and violence 
against the protesters, we must question 
how Kelly shows his gratitude. ■

— Amy Goodman hosts “Democracy 
Now!,” a daily international TV/radio 
news hour airing on more than 900 
stations in North America. She is the 
author of “Breaking the Sound Barrier,” 
recently released in paperback and now 
a New York Times best-seller.

JPMorgan Chase gave a tax-
deductible $4.6 million donation 
to the New York City Police 
Foundation.
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October is Breast Cancer Awareness 
Month. Here are events happening locally:

■ Zumbathon: Seventy-five percent all 
ticket fees go to the Komen organization. 
It’s 6:30-8 p.m. Oct. 14, Loggerhead Fit-
ness, 901 Donald Ross Road, Juno Beach. 
Phone: 625-3011.

■ Real Men Wear Pink family concert: The 
free concert, scheduled for 7 p.m. Oct. 14, at 
Downtown at the Gardens, will feature the 
popular band The Party Dogs and family-
friendly activities. The first 300 to attend 
the concert wearing pink will receive a free 
breast health goody bag.  Concert goers 
who sign up to be part of the Margaret’s 
Mavens Making Strides team will receive 
a free giant pink cookie. Plus, anyone who 
joins Jupiter Medical Center’s email club 
will be entered into a drawing for prizes. 
Kids will enjoy face painting and a balloon 
sculptor. For more information, about Real 
Men Wear Pink, call 263-2893. 

■ Making Strides Against Breast Cancer 5K 
walk: The noncompetitive, fundraising 
event, set for Oct. 22, is The American 
Cancer Society’s signature event to raise 
awareness and money to fight breast can-
cer and provide hope to people facing the 
disease. Billed as part of the “Put On Your 
Pink Bra” campaign, the event begins 
with registration at 7:30 a.m. Oct. 22; the 
walk begins at 9 a.m. It’s at the Meyer 
Amphitheatre, 105 Evernia St., downtown 
West Palm Beach. There is no cost to 
participate. For information, visit www.
putonyourpinkbra.com.

■ Places to dine and support the Susan G. 
Komen Foundation: Restaurants through-
out the area are donating a portion of pro-
ceeds during October. Here are a few:

Buddha Sky Bar — During the month 
of October, Buddha Sky Bar, at 217 E. 
Atlantic Ave., downtown Delray Beach, 
will donate $1 to the charity for each 
item sold off its “Pink Menu.” Call (561) 
266-9898.

Sundy House — Look for specials 
from the dinner/Sunday brunch menus 
at the restaurant, 106 S. Swinton Ave., 
Delray Beach. Call (561) 272-5678.

Tabica Grill — Look for lunch and 
dinner specials through Oct. 16 at the res-
taurant, 901 W. Indiantown Road, Jupiter. 
Call 747-0108.

Russell’s Blue Water Grill — The 
seafood restaurant will offer dinner spe-
cials Oct. 18. It’s at 2450 PGA Blvd., Palm 
Beach Gardens. Call 318-6344.

Cupcake Cottage — Look for spe-
cials throughout October. The bakery is 
at 11051 Southern Blvd., Suite 200, Royal 
Palm Beach. Call 793-5110.

Jade Kitchen — Dinner specials 
throughout October. The restaurant is 
at 224A Northwood Road, West Palm 
Beach. Call 366-1185.

Rocco’s Tacos — Taco, Tequila & Tatas 
Tuesdays. Drink specials start at 7 p.m., 
with $5 tequila drinks and shots, $15 mar-
garita pitchers, $3 Mexican beer specials, 
$6 ultimate vodka drinks and $14.99 all-
you-can-eat-tacos. A portion of proceeds 
benefits the Komen foundation. Available 
at all three of Rocco’s locations, in down-
town West Palm Beach, Boca Raton and 
Fort Lauderdale. www.roccostacos.com.

Top of the Point — Dinner specials 
throughout October at the restaurant, at 
Phillips Point, 777 S. Flagler Drive, West 
Palm Beach. Call 832-2424. ■

Breast cancer awareness events 
include music, food, exercise
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The alerts coming into my e-mail 
inbox these days are focused on how 
the non-profit sector may be adversely 
affected by proposed changes in the tax 
benefit given to charitable deductions. 
There is much concern that, even as 
nonprofits struggle to keep an even keel 
in a vast sea of economic uncertainty, any 
proposals to cap charitable deductions 
will have the effect of putting a hole in 
the bottom of their boats, discouraging 
yet further contributions already dimin-
ished by the current recession. 

Advocates point out that for more 
than a century the charitable deduction 
has been an important tool utilized by 
American taxpayers to forge a compact 
between individuals, government and 
the philanthropic institutions; and, to 
great effect, enlightening and leavening 
society through the benefit of purposeful 
generosity. The budget hawks who are 
looking for ways to curb the U.S. deficit 
say we can’t afford to continue this grand 
old tradition. We should cap or elimi-
nate the charitable deduction as just one 
more snowball cascading out of control 
in an avalanche of domestic spending 
that needs to come to a halt. Eyes raised 
and hearts pounding at the specter of 

inundation before them, those at the bot-
tom of the ski slopes counter such cuts 
would be a seismic blow to nonprofits 
already weakened by the loss of public 
and private funding. More importantly, 
once budgets are flattened and the val-
ley grows quiet again, to the extent any 
social safety net remains to protect soci-
ety’s most vulnerable, the nonprofit sec-
tor may be, metaphorically speaking, the 
last guy left standing with his skis on.

The national Council on Foundations 
reports that in 2009, 46.4 million taxpay-
ers claimed itemized deductions, with 
deductions for charitable contributions 
totaling about a cool $158 billion. When 
one gives to charities, unlike other item-
ized deductions, there is no direct bene-
fit to those who file. The real beneficia-
ries are the nonprofits and the commu-
nities whose social and economic needs 
are served by the mission of the chari-
ties receiving the donations. According 
to the council, had the proposed change 
in the rate for the charitable deduction 
gone into effect in 2009, total charitable 
gifts would have dropped somewhere 
between $4 billion and $9 billion. That’s 
a significant reduction. It is no wonder 
that charities think it worth frantically 
bailing the boat. 

Thousands of organizations who need 
this capital aren’t otherwise likely to 
stay afloat. 

That’s not the only issue: if donations 
fall significantly as a result of cap-
ping the charitable deduction, we can 

also expect job losses. Few may realize 
that nonprofits represent a workforce 
nationwide of more than 12 million 
strong, a stunning 1percent of the labor 
force overall and 8 percent of America’s 
wages. Anybody who throws another 
log on the fire of job loss should be 
thinking twice about the conflagration 
the country already has on its hands. 
Surely the value added of capacity to 
provide a social safety net in combi-
nation with keeping a small army of 
people modestly employed, is worth a 
reflective pause. There is also the mat-
ter of the importance of the nonprofit 
sector to the economy.

The statewide Florida Philanthropic 
Network (FPN) gave a recent presenta-
tion that underscored the importance 
of the sector to the state. According to 
FPN, there are 46,000 nonprofits. The 
non-profit sector is the state’s fourth 
largest workforce. And it has economic 
muscle, too — $48.1 billion in revenues 
generated, $76.2 billion in total assets, 
and $14.6 billion in wages and compen-
sation, generating $300 million in sales 
tax revenue for Florida governments.

We already know the state is pulling 
the plug on public funding, and shut-
ting off, without remorse, the spigot 
of dollars supporting social services 
programs, affordable housing, environ-
mental protection, high speed rail, road 
maintenance and construction, and on 
and on. If there is a silver lining in this 
beyond the rationale of reduced spend-

ing, it is that innovative strategies are 
emerging from nonprofits to solve prob-
lems while bureaucracies are descend-
ing into budget apoplexy. 

The conclusion? Many say that this is a 
lousy time to be discouraging charitable 
giving by rolling back and reducing the 
incentive to make donations a win-win for 
the donor and communities, too. People 
don’t give because they get a tax break; 
they give because they care. But no one 
can fault donors for taking care of family 
first. In this age of economic uncertainty, 
that’s why it’s important to have a little 
sweetener to close the deal. ■

— The views expressed in this article 
are the author’s and do not necessar-
ily reflect the views of the Community 
Foundation.

— As one of Florida’s largest com-
munity foundations, the Community 
Foundation for Palm Beach and Martin 
Counties advances quality of life, citi-
zen engagement, and regional vitality 
through its promotion of philanthropy. 
It has total assets of more than $130 mil-
lion. Last year, the Foundation awarded 
more than $5.3 million in grants and led 
initiatives to address critical issues of 
common concern among our region’s 
communities, including hunger, home-
lessness, affordable housing, and the 
conservation and protection of water 
resources. For more information see 
yourcommunityfoundation.org.

This past week, the world has been 
mourning the loss of Steve Jobs. As the 
CEO of Apple, Jobs has been called a 
visionary and creative genius. It’s impos-
sible to measure the far-reaching magni-
tude of his impact. As the public devours 
the media accolades and testimonials 
from industry leaders and international 
diplomats, the link to Jobs’ now-famous 
Commencement Address to the Stanford 
Class of 2005 has been widely quoted and 
forwarded throughout cyberspace. (For 
those who have not seen this link, all one 
has to do is Google: Steve Jobs Stanford 
Commencement Speech.) 

Steve Jobs has been described as a man 
who guarded his privacy. However, as he 
addressed the audience of this prestigious 
institution, he was quick to point out that 
he had dropped out of Reed College his 
freshman year. He stated that he couldn’t 
justify burning through his working-class 
parents’ life savings to pay for his educa-
tion. He spoke of his zest for learning and 
how he lived on the floor of his friends’ 
dorm rooms so he could sit in on classes 
that intrigued him. He and Steve Wozniak 
started Apple in his parent’s garage. He 
considered himself lucky to have found 
what he loved to do early on. He implored 
his audience to find out what they loved 
in life and to pursue it.

He further shared that the many chal-
lenges he faced propelled him to find his 
personal vision for success. He spoke of 
being publicly fired from Apple at age 

30. This was an especially bitter pill to 
swallow because he was the original co-
founder of the company and was strongly 
influential in hiring the corporate execu-
tive with whom he later clashed. The 
board of directors sided with the other 
man, and Steve was out of a job. He 
described himself as “devastated” and felt 
he had let down a generation of entrepre-
neurs, and considered running away from 
Silicon Valley. 

He volunteered that he had been given 
up for adoption at birth, and later spoke 
of facing his own mortality when he 
was diagnosed with terminal cancer. The 
sobering realities of his life very likely 
shaped the tone of his message.

So what is the message so many have 
found powerful? The following are some of 
the most notable quotes from his speech:

“Sometimes life’s going to hit you in the 
head with a brick. Don’t lose faith.” 

“When I was 17, I read a quote that went 
something like: ‘If you live each day as if 
it was your last, someday you’ll most cer-
tainly be right.’ It made an impression on 
me, and since then, for the past 33 years, I 
have looked in the mirror every morning 
and asked myself: ‘If today were the last 
day of my life, would I want to do what I 
am about to do today?’ And whenever the 
answer has been no for too many days in a 
row, I know I need to change something.”

“Remembering that you are going to 
die is the best way I know to avoid the 
trap of thinking you have something to 
lose.”

“Work is going to fill a large part of 
your life, and the only way to be truly 
satisfied is to do what you believe is great 
work. And the only way to do great work 
is to love what you do. If you haven’t 
found it yet, keep looking…”

To the best of my knowledge, no one 
handed Steve Jobs his beginning oppor-
tunities. He clearly had a unique blend 
of brilliance, energy and drive. And, of 
course, we have no way of truly knowing 
how he dealt with his darkest moments. 
But what remains striking is that this man 
faced challenges that would have stymied 
countless others, and he was still able to 
accomplish greatness. 

Steve’s message has not revealed any 
startling new revelations. We have all 
heard inspirational messages, wheth-
er delivered by clergy, Oprah, self-help 
books or the latest motivational speaker. 
Depending on our state of mind, we may 
be receptive, or inclined to dismiss the 
message as idealized, sentimental hype. 

His message was consistent: Live each 
day as if it’s your last. And if too many 
days go by where you don’t like what you 
do, make some changes. 

But, can we realistically do that? Well, 
the cynics might say: 

“Sure, in today’s world, if you’re strug-
gling to meet your mortgage payments to 
provide for your family, the last thing you 
can focus on is to pursue what you love. 
Who has the option of not going to work 
tomorrow? Who would pay the bills?” 

We can’t underestimate the way life’s 
realities might cut off options. We may not 
have the luxury of quitting our day jobs. 
The current economy may offer few oppor-
tunities to realistically change careers. Of 
course, we all have to endure grunt work, 
and some have had more privileges than 
the next. But, is there a way to add some 
brightness to bleak situations? Is there a 
way to look for special moments each and 
every day? Isn’t there room to dream?

I’d like to think that there are steps we 
can each take to effect real changes. As 

Jobs chillingly notes, those who are self-
reflective and face their own mortality are 
provided opportunities to look squarely 
at their lives. Even if it’s not practical to 
immediately make significant changes, 
there may be ways to develop encourag-
ing game plans for the future. 

Those of us who must stay in discour-
aging jobs in order to pay our bills can 
certainly map out strategies that may pay 
dividends going forward. And what about 
trying to improve other aspects of our 
lives? We may be able to find endeavors 
that will give us tremendous self-satis-
faction. Each of us has to look within to 
clarify what these endeavors might be. 
It could be volunteer work, developing a 
skill or talent, travel or classes. It could be 
taking risks to enhance personal relation-
ships or reaching out to develop totally 
new friendships.

Sometimes setbacks can be the cata-
lysts to reach for something different, 
something better. And consequently, 
looking within, to determine our unique 
capabilities and possibilities could be a 
challenge well worth taking.

As Steve Jobs said: “Don’t let the noise 
of others’ opinions drown out your own 
inner voice. And most important, have 
the courage to follow your heart and intu-
ition. They somehow already know what 
you truly want to become. Everything else 
is secondary.” ■

— Linda Lipshutz, M.S., LCSW, is a psy-
chotherapist serving individuals, couples 
and families. A Palm Beach Gardens resi-
dent, she holds degrees from Cornell and 
Columbia and trained at the Ackerman Insti-
tute for Family Therapy in Manhattan. She 
can be reached in her Gardens office at 630-
2827, or at palmbeachfamilytherapy.com.
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Steve Jobs lived his dreams, and we can, too
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COMMODITIES AND MANAGED FUTURES 

Worldwide Futures Systems specializes in the development, 
monitoring and execution of alternative investment strategies 
using what we consider to be one of the best Futures 
Trading Systems.

We feel that it is our experience that has made us a leader in 
futures systems portfolio trading.

Call now for a FREE consultation 239-571-8896

Jeannette Showalter, 
CFA & Licensed Commodities Broker 

of Worldwide Futures Systems, LLC.

showalter@wwfsystems.com

www.wwfsystems.com

An investment in futures 
contracts is speculative, 
involves a high degree of 
risk and is suitable only for 
persons who can assume the 
risk of loss in excess of their 
margin deposits. You should 
carefully consider whether 
futures trading is appropriate 
for you in light of your invest-
ment experience, trading 
objectives, fi nancial resources, 
and other relevant circumstances. 
PAST PERFORMANCE IS NOT 
NECESSARILY INDICATIVE OF 

FUTURE RESULTS.

Jeannette 
Showalter, 
CFA & LICENSED 

COMMODITIES 

BROKER

SPECIAL TO FLORIDA WEEKLY

Jupiter Medical Center has received 
a $5 million gift from the Anderson 
Family Charitable Fund to create a dedi-
cated, state-of-the-art orthopedic and 
spine unit.

The new full-floor home of The 
Anderson Family Orthopedic & Spine 
Center within the medical center’s 
planned Florence A. De George Pavil-
ion will provide patients with seamless 
care, added comfort and a full range of 
related services — from preoperative 
classes and the latest minimally-inva-
sive surgical procedures, to orthopedic 
rehabilitation, the hospital said in a pre-
pared statement. 

Jupiter Medical Center already has 
the highest number of orthopedic sur-
geons performing Total Joint Replace-
ment procedures in North Palm Beach 
and Martin counties, according to flori-
dahealthfinder.gov. 

Many on the distinguished team 
are pioneers in their fields, develop-
ing minimally invasive techniques and 
innovative devices, according to the 
statement.  

“As our community’s demand for 
access to advanced orthopedic and spine 
care continues to grow, the Anderson 
Family Charitable Fund’s generous gift 
will enable Jupiter Medical Center to 
achieve our vision as the region’s pre-
mier provider of orthopedic services,” 
said John Couris, the medical center’s 
president and CEO. “Patients will gain 

single-source access to the care, knowl-
edge and support they need to recover 
faster and regain quality of life.” 

“This gift is the most recent milestone 
in the $50 million capital campaign well 
underway to create transformational 
change, ensuring Jupiter Medical Center 
will be ready to meet the community’s 
diverse needs,” he added.  

Joint and spine patients will find a full 
array of services within the new Ortho-
pedic & Spine Center. 

Focused on empowering patients to 
take an active role in their own wellbe-
ing, the center will feature spaces for 
preoperative classes, 30 private patient 
rooms with direct access to operat-
ing suites, a private dining area for 
Orthopedic & Spine Center patients and 
their families, plus a dedicated inpatient 
rehabilitation unit. 

Depending on patients’ needs at dis-
charge, Jupiter Medical Center also pro-
vides sub-acute rehabilitation at The 
Pavilion on its campus, offers outpatient 
rehabilitation at various community 
locations and customizes ongoing exer-
cise programs at Jupiter Medical Cen-
ter’s Health and Rehabilitation facility.    

“The Anderson Family Charitable 
Fund’s gift builds on the exceptional 
medical talent that has made Jupiter 
Medical Center a stand-out in orthope-
dic and spine care,” said Richard Cos-
notti, president, Jupiter Medical Cen-
ter Foundation. “The Anderson Family 
Orthopedic & Spine Center’s new home 
will be a regional resource for excel-

lence, and generations stand to ben-
efit.”   

With 37 independently practicing 
orthopedic surgeons and neurosurgeons 
on Jupiter Medical Center’s Orthopedic 
& Spine Center medical team, patients 
have access to the latest in surgical tech-
niques and equipment. 

Among the innovative, minimally 
invasive procedures performed, for 
example, are 3D Knee replacement and 
quadriceps-sparing total knee replace-
ment, as well as gender-specific total 
knee replacement for women.  

Jupiter Medical Center is a not-for-
profit 283-bed community center con-
sisting of 163 private acute care hospital 
beds and 120 long-term care, sub-acute 
rehabilitation and hospice beds.

The hospital provides a broad range 
of services with specialty concentra-
tions in orthopedics and spine, geri-
atrics, minimally invasive surgical 
procedures including robotic surgery, 
emergency services, cardiac services, 
obstetrics, cancer care and advanced 
diagnostics. ■

SPECIAL TO FLORIDA WEEKLY

The Scripps Research Institute has 
been awarded a $2.2 million grant 
by the National Institutes of Health 
(NIH) to determine how the hepatitis C 
virus (HCV) induces liver cancer. The 
research could lead to potentially new 
therapeutic targets for treating those 
chronically infected with the virus.

Timothy Tellinghuisen, an assis-
tant professor on the Florida campus 
of Scripps Research, is the principal 
investigator for the project, Scripps 
announced in a prepared statement. 

Hepatitis C virus infection is a major 
public health problem worldwide. Esti-
mates place the number of HCV-infect-
ed individuals at approximately 170 mil-
lion to 200 million, representing nearly 
3 percent of the world’s population, 
according to the World Health Orga-

nization. HCV infection 
and its assorted patholo-
gies are responsible for an 
estimated 250,000 deaths a 
year worldwide.

A majority of patients 
remain chronically infect-
ed, which can lead to pro-
gressive liver damage, cir-
rhosis, and often the devel-
opment of hepatocellular 
carcinoma — liver cancer. 
An estimated 60 percent 
to 70 percent of all those 
infected develop chronic 
infections and most prog-
ress to major liver damage. Each year, 
as many as 5 percent of these chroni-
cally infected patients will develop liver 
cancer.

While the mechanisms by which 
HCV induces liver cancer are largely 

unknown, Mr. Tellinghu-
isen’s ongoing research 
points to host cell signal-
ing pathways that are like-
ly altered by the virus, cre-
ating a replication niche 
for the virus that avoids 
the body’s innate immune 
system.

“We have identified 
a host protein — called 
CARD14 — as an impor-
tant factor for HCV RNA 
replication,” he said in a 
prepared statement. “We 
believe that a pathway reg-

ulated by this protein gets manipulated 
by the virus to maintain chronic infec-
tions and that this contributes, in part, 
to liver cancer development. The new 
grant will help us explore the extensive 
role of CARD14 in HCV replication and, 

quite possibly, identify new ways to 
attack chronic HCV infection.”

Overall, the new grant will enable 
Mr. Tellinghuisen and his colleagues to 
characterize how the virus manipulates 
this host cell pathway, identify the genes 
regulated by this pathway and deter-
mine their effect on viral infection and 
persistence, and define the function of 
this protein in normal liver physiology.

The Scripps Research Institute is 
one of the world’s largest independent, 
non-profit biomedical research orga-
nizations. Based in La Jolla, Calif., the 
institute also includes a campus in Jupi-
ter, where scientists focus on drug dis-
covery and technology development in 
addition to basic biomedical science. 
Scripps Research currently employs 
about 3,000 scientists, staff, postdoc-
toral fellows and graduate students on 
its two campuses. ■
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Most Qualified Audiology Staff in Palm Beach County
All Doctors of Audiology

AUDIOLOGY & SPEECH PATHOLOGY, INC.
Dr. Mel Grant, Clinical Director

561-649-4006
          

www.audiologyandspeech.com

*Advertisement must be presented to take advantage of this offer. No other discounts apply. 
Financing based on credit approval. Models 7, 9, 11 S-Series iQ off our regular low price. 

**Offer not valid on previously purchased hearing aids.
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S-Series iQ


S-Series iQ does it all
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 understand

 
 more natural and not distorted

 
 sounds change, S-Series iQ changes

 
 S-Series iQ instantly reacts and  

 
 adjustments needed

12 Months, 0% Financing*
Guaranted Best Price!

“I’ve worn behind-the-ear fit 
instruments and have never 
been able to use completely-
in-the-canal instruments 

until now. Starkey S-Series 
iQ completely-in-the-canal 
open fit instruments allow 
me to experience clearer, 
more natural sounds.”  

– Mel Grant, Au.D.

$1,000 off*
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3926 Northlake Blvd., Palm Beach Gardens

(Home Depot Center)
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Pets of the Week

>> Beebe is an 8-year-old spayed female husky 
mix. She has a thick, luxurious coat. She weighs 50 
pounds. She gets along with other dogs and cats 
but is afraid of thunder.

>> Olivia is a 10-month-old spayed female 
tortoiseshell kitten. She is energetic and playful.  She 
purrs the moment you pick her up. 

To adopt or foster a pet
The Peggy Adams Animal Rescue League, Humane 
Society of the Palm Beaches, was founded in 1925 
and is a limited admission non-profi t humane so-
ciety providing services to more than 10,000 ani-
mals each year. It is located at 3100/3200 Military 
Trail in West Palm Beach. Adoptable pets and other 
information can be seen at hspb.org. For adoption 
information call 686-6656. There is no adoption fee 
for anyone 55 and over, as part of the Senior to Senior 
program.

October is National Adopt a Dog Month. 
Stop at the shelter or visit the website for 
information about adoption specials.

BY GINA SPADAFORI

Universal Uclick

Our culture has become very pet-
friendly, but as much as I love this shift 
in attitude, I am also aware that some  
people don’t approve of the change, espe-
cially when other people start planning to 
bring dogs home for the holidays. 

Now I’m a veterinarian, not a family 
counselor. But I do have some sugges-
tions for minimizing the friction between 
those who always want their dogs with 
them and those who believe pets should 
never be imposed on people who don’t 
like them.

When bringing together people and 
pets, everyone should be honest about 
potential problems, as well as likes and 
dislikes. And you need to be honest with 
yourself about your dog. Is your pet well-
socialized, well-mannered, and well-
groomed? If not, your dog’s not ready 
to tag along on a family visit. Your pet 
should also be up to date on preventive 
health measures, especially those involv-
ing parasites.

If your dog is a party-ready animal, 
ask your host if it’s OK to bring your dog 
along. Never just show up at someone’s 
house with a pet in tow. 

My “ground rules” suggestion is that the 
person who has the ground sets the rules, 
and the decision to bend or break them is 
hers alone. If you want to take your pet 

to a family gathering but your son-in-law 
says absolutely not in his house, respect 
that. If your host has pets who don’t get 
along with or would be stressed by a 
canine visitor, respect that, too.

If you’re dealing with someone who will 
become ill if exposed to a pet, the discus-
sion is over. Leave your pet out of the mix. 
This extends to people who are afraid of 
animals or when there will be other guests 
who might be at high risk of injury around 
a pet, such as your great-great-aunt who 
has already broken her hip twice.

If you’ve been invited to bring your dog 
along, here’s what you will need:

■ A considerate attitude 
Taking your dog to someone else’s place 

is a privilege. Ask where your dog is and 
isn’t allowed to be and where you’ll be tak-
ing him to potty.

■ Potty bags
You will need to pick up after your pet. 

And ask where those little bags should go 
after you pick up.

■ Leash
Your dog might be awesome at home, 

but in a new environment you never can 
tell. Good manners dictate you keep your 
pup under control.

■ Crate
Taking a crate when you visit someone 

allows you to give your dog a room of his 
own wherever you are and provides your 
host with options to accommodate other 
guests.

■ Food dishes
Don’t expect to borrow bowls from your 

host’s kitchen. Take your own and ask 
where you should clean them after meals. 
Don’t be offended if it’s a utility sink in the 
garage.

■ Linens 
It’s a good idea to take a sheet to throw 

over your bed if you’re allowed to have 
your dog in your bedroom when you stay 
over at someone’s house. Pack towels as 
well, since your host may not want you to 
use the good towels to dry your dog.

If you’re a considerate guest, chances are 
even those who don’t like dogs won’t have 
complaints — and you and your dog will be 
welcome back. That’s the goal, isn’t it? ■

Before taking a dog to visit family, the health 
and safety of everyone — pets and people, 
alike — must be considered.

Dogs welcome
Taking pets to visit family means permission and planning

PET TALES



Medicare / Insurance-approved home

treatment alleviating chronic pain due to:

888-313-5688
      or visit us online at www.onlinemedsupplies.com

FREE BOOK WITH YOUR INQUIRY!

most insurances at

Little or NO COST to You!

We offer a variety of products to help you 
get your life back and alleviate your pain.

SUFFERING FROM 
CHRONIC PAIN!!!
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The Law OfÞces of
Randy Kaye Garvey, P.A.

FREE INITIAL CONSULTATION
Payment plans available

� Family Law

� Divorce

� Custody

� Child Support

� Criminal Law
    Felonies and Misdemeanors

� Bankruptcy

1851 W. Indiantown Road, Suite 100

BUSINESS HOURS:

Monday � Friday 
8:30AM � 5:00PM

Evenings & Saturdays 
by appointment

randygarvey@aol.com

divorceattorneyjupiter.net

divorcebankruptcyattorney.com

WHEN WILL 
  YOU COMMIT… 

TO CHANGE?
By Beth Mueller

You will blink, and before you know it—it will be 2012. What 
do you want for yourself before January 1st arrives?

Take a look at the calendar. The three months between 
October 1st and January 1st are the same amount of time 
as January 1st to April 1st. For some reason, however, 
we use “school starting up again,” “loose-fi tting wintry 
clothes” and “the holidays” to avoid committing to a rock-
solid health and fi tness plan before January 1st.

Jumpstart your program now! Imagine how your routines, 
body composition, habits and thoughts around fi tness and 
nutrition could be different. Take a minute to visualize your-
self, the clothes you would wear, the way you would carry 
yourself, and what you would say when complimented… if 
you could commit to change right now.

While individual personal training may cost as much as $60 
to $80 or more per hour elsewhere, Get In Shape For Women 
offers small-group sessions for as little as $19 a session. 
Women train under the supervision of a personal trainer 
who has an understanding of what women want and what 
they need. Tone, sculpt and transform your body today 
with top trainers at Get In Shape For Women.

For a Free Week Trial call 561-799-0555
or visit getinshapeforwomen.com

Member Stacey Dodge remembers January 2010: “I sat 
disgusted with myself for allowing another year to go by 
without reaching my weight loss goal. I saw the Get In 
Shape For Women ads and decided to check out the stu-
dio in my town. After my fi rst trial session I decided to join 
and started the following Monday. I arrived at my appoint-
ment time and hated what I saw in the wall of mirrors. The 
sight made me determined to change my life.” After a year 

and a half of being a 
member, Stacey has 
seen incredible results. 
“As of today, I’ve lost 
30 pounds and gone 
from a tight size 12 to a 
very comfortable size 8. 
I am in the best shape 
of my entire life. I have 
never been stronger. I 
will be continuing with 
my membership, as 
this is a feeling I never 
want to be without.”

Another year fl ies by… Will it be different this time? 

CALL TODAY FOR A

FREE
FREE Week of Personal Training

FREE Weight & Body Fat Assessment

FREE 6 Meal-A-Day Nutrition Program

4755 PGA Boulevard, Palm Beach Gardens 561-799-0555

9186 Glades Road, Boca Lyons Plaza  561-477-4774

www.getinshapeforwomen.com

Small Group Personal Training
License No. HS8984

AFTERBEFORE

The Abacoa Community Garden 
group is sponsoring a community-wide 
Get Your Hands Dirty Day and Chil-
dren’s Garden Activity, on Oct. 15 at 
9 a.m.

The event will be at the Abacoa Com-
munity Garden, 1022 West Community 
Drive in Jupiter. It’s on the west side 
of Central between Dakota Drive and 
Indian Creek, next to LifeSong Com-
munity Church.

Activities for children will include 
making a scarecrow and painting pump-
kins. 

It’s a good opportunity for first-
timers to learn about Jupiter’s first 
community garden and how they can 

participate. 
The Abacoa Community Garden is 

a club under the auspices of the Aba-
coa Property Owners’ Assembly and 
is affiliated with the Partnership for 
Environmental Education, an orga-
nization founded to provide funding 
for the Jupiter High School Environ-
mental Research and Field Studies 
Academy.

The Garden, which grows fruits and 
vegetables using organic and sustain-
able gardening principles, features a 
community sharing garden, individual 
plots and a children’s garden. 

For more information, call 624-
7788.  ■

Abacoa garden group hosts activity day
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L
ocated in a private enclave on 
a cul-de-sac in North Palm 
Beach, this stately Mediterra-

nean home sits on 2/3 of an acre and 
boasts incomparable wide-water views 
of the Intracoastal Waterway with no 
fixed bridges and direct ocean access. 
This home is within minutes to Worth 
Avenue and the finest restaurants, 
golf courses and shops in Palm Beach 
County. Unobstructed views are seen 
through the solid mahogany French 
doors upon entering the home. The 
southwesterly exposure provides the 
perfect setting from which to enjoy 
panoramic sunsets over the water. The 
palatial great room includes a massive 
cast stone fireplace, custom chande-
liers, a pecky cypress vaulted ceiling 
and tumbled marble floors installed in 
an ashlar pattern.

The gourmet eat-in kitchen offers 32 
feet of marble countertops, stainless 
steel Thermador and Subzero appli-
ances and a large pantry, as well as 
breathtaking water views through the 
adjacent family room. The kitchen fea-
tures double ovens, two dishwashers 
and two sinks. The butler’s pantry pro-
vides ample storage. The billiards room, 
in the opposite wing of the home, has 
a full bar with granite countertops, ice 
machine, wine cooler and refrigerator.

The master suite features wood 
floors, a vaulted ceiling, a large lanai 
and stunning views. There are five guest 
bedrooms, each with renovated en-suite 
baths. One currently is shown as a pos-
sible exercise room. There is a separate 

guest suite above the garage, with a pri-
vate entrance, which includes a kitchen-
ette, full bath and storage.

An outdoor kitchen includes a refrig-
erator and large grill. Lush landscaping 
provides privacy to each side of the 
property. For those nautically inclined, 
the property offers dockage to accom-
modate a yacht up to 120 feet in length 
and a 16,000-pound boat lift on the west 
side of the dock. There also is a sin-
gle lift for wave runners. The Atlantic 
Ocean is just minutes away via the Palm 
Beach Inlet. The home is located at 1977 
Portage Landing South in Lost Tree Vil-
lage in North Palm Beach, and is listed 
for sale at $4,950,000. The home is listed 
with Fite Shavell & Associates, Palm 
Beach, and the listing agents are Deb-
bie Dytrych, ddytrych@fiteshavell.com; 
phone 373-4758, and Cam Kirkwood, 
ckirkwood@fiteshavell.com, phone 714-
6589. ■

COURTESY PHOTOS

The dock at this Lost Tree Village home can accommodate a yacht of up to 120 feet, and the ocean is minutes away.

A yachtsman’s paradise 
in North Palm Beach

ABOVE: The home has Mediterranean styling 
and sits on 2/3 of an acre.
TOP RIGHT: The living room has vaulted 
pecky cypress ceilings and water views.
BELOW RIGHT: The southwesterly exposure 
offers a great setting for watching sunsets.



- Prices and listings are accurate as of this printing. Call the listing Realtor® to verify pricing and availability. -

   LUXURY HOMES    

PALM BEACHES      JUPITER     TREASURE COAST      PORT ST. LUCIE

One-of-a-kind waterfront property 
with panoramic water views. 
Peninsular lot with 365 feet on the 
Loxahatchee River offers water 
views from almost every room. Long 
winding driveway leads to this private 
paradise.  New 60' long disappearing 
edge pool plus cabana, summer 
kitchen and spa. Lighted dock with 

two jet ski lifts offers easy ocean 
access. Five bedrooms plus offi ce 
and exercise room, 5.5 baths and a 
3.5 car garage.  Enjoy the long water 
views from the 2200 square feet of 
balcony and covered porch. Home 
automation system by BiG Picture 
Solutions. Don’t miss this opportunity 
of a lifetime! $4,150,000.

Brand new home by VISTA BUILDERS on 5 
beautiful acres. 4 BRs plus octagon sitting 
room and offi ce, 3 full baths and a 3-car 
garage. Brentwood model features over 3800 
a/c and 5275 total square feet. Long brick paver 
driveway, impact windows, stacked stone 
double sided fi replace, wood beam ceilings, 
hand scraped wood fl oors thru-out the living 
area and gourmet island kitchen. $797,500

Beautiful fi ve bedroom home in ideal cul-de-sac 
location. Spectacular remodeled kitchen with 
Jenn Air stainless steel appliances including 
gas stove, rich wood cabinets and granite 
countertops.CBS construction with barrel tile 
roof. Family neighborhood with community 
pool, tennis, clubhouse and exercise facilities. 
Vaulted ceilings, wood fl oors, covered porch, 
large master suite and low HOA fees. $459,000

Another beautiful new home by VISTA BUILDERS! 
4/3/3 with impact windows, granite counters 
thru-out, brick paver driveway and back porch, 
hand-scraped wood fl oors and coffered ceilings. 
Over an acre of fully sodded and landscaped 
land. Upgraded stainless steel appliances and 
front load washer and dryer are included. Master 
bath features his-and-her vanities and walk-in 
shower. $489,750

TEQUESTA COUNTRY CLUB CALOOSA

EGRET LANDING

PALM BEACH COUNTRY ESTATES

h e Smith Team: Our goal is to exceed your expectations!     www.ScottAndNancySmith.com

Views, views and 
more views!!! 

Unobstructed 
panoramic ocean, 

intracoastal and city 
views in this stunning 

3 bedroom and 
3 bathroom condo.  

Private elevator access 
which takes you to 

your condo. Luxury 
beachfront living at 

its best in an elegant 
concierge building. 

Luxury Condo on Singer Island

Rosemary Elias
Cell 561-373-9845

Do not miss this one!

Ocean Properties

    
www.langrealty.com

       

     
    
       

     
      

   
CALL KAREN CARA   561-676-1655

          
       
       
     

CALL CAROL FALCIANO   561-758-5869
OR DEBBIE ARCARO   561-371-2968

    
     
    
    

   
   

CALL RONA REVIEN   561-313-7930

MIRASOL–PORTO VECCHIO


MIRASOL–PORTO VECCHIO IB IS–V ILLAGIO
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EVENT!
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102 BANYAN ROAD  PALM BEACH
Stunning 7BR/9.5BA estate inspired by tranquil oceanfront living in Bermuda.
11,000 + SF with underground passageway to beach. Web ID 445 $26M
Paula Wittmann 561.373.2666

1977 PORTAGE LANDING S.  NORTH PALM BEACH
Stately 7BR/7.3BA Mediterranean home with ~ 12,000 SF. Wide water with
direct Intracoastal views. Fits 120’ + yacht. Web ID 886 $4.95M
Debbie Dytrych 561.373.4758 Cam Kirkwood 561.714.6589

116 VIA CAPRI  MIRASOL
Stunning water & golf views from all main living areas & master suite. Largest single story
home in Mirasol. 5BR/5.2BA. Golf membership available. Web ID 887 $2.85M
Linda Bright 561.629.4995

301 BRAZILIAN AVENUE  PALM BEACH
Enchanting 4BR/3.5BA Spanish Hacienda with In-Town location, high ceilings,
fireplace & large living room. Bright and cheerful. Web ID 910 $2.495M
Toni Hollis 561.373.1835 Gloria More 561.373.7444

3073 MIRO DRIVE N.  FRENCHMANS CREEK
4BR/5.5BA lakefront home with pool & spa. Beautiful landscaping on .66 of an
acre. Private beach club included. Web ID 754 $1.795M
Carla Christenson 561.307.9966

RAPALLO SOUTH  PALM BEACH
Beautiful 2BR/2BA penthouse apartment with incredible Ocean & Intracoastal
views. Desirable full service building with 24 hr doorman. Web ID 907 $450K
Toni Hollis 561.373.1835 Gloria More 561.373.7444

11248 OLD HARBOUR ROAD  LOST TREE VILLAGE
Bermuda style 3BR/3.5BA home in exclusive community.  Fully renovated, over
3,600 SF, free form pool and fully landscaped grounds. Web ID 844 $1.895M
Cam Kirkwood 561.714.6589

13917 LE HAVRE DRIVE  FRENCHMANS CREEK
Beautiful 2BR/3.5BA upgraded home. Split bedroom plan with custom built-in closets.
Screened patio overlooking lake & heated pool. Web ID 632 $519,011
Heather Purucker-Bretzlaff 561.722.6136         Linda Bright 561.629.4995
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225 BARTON AVENUE  PALM BEACH
In-Town 5BR/5.5BA renovated home. Over 5,200 SF. Elegant foyer, loggia,
dining and living rooms. Private patio and pool. Web ID 438 $3.45M
Dorita Barrett 561.632.2621 Paula Wittmann 561.373.2666

279 COLONIAL LANE  PALM BEACH
Newly built 3BR/4.5BA 3,800 SF home with a spacious floorplan and fine
finishes. Close to Ocean and bike trail. Web ID 99 $2.995M
Elena Felipa-Thibault 561.309.2467

115 TALAVERA PLACE  MIRASOL
Mediterranean inspired 5BR/6.5BA home. Media room and oversized clubroom/
office. Golf membership available. Web ID 510 $2.15M
Linda Bright 561.629.4995

300 ATLANTIC AVENUE  PALM BEACH
3BR/4.5BA townhome with beautiful Intracoastal & garden views. High ceilings
throughout. Community pool & tennis court. Web ID 123 $2.10M
Elena Felipa-Thibault 561.309.2467

220 SE BELLA STRANO  TESORO GOLF CLUB
Custom built furnished 3BR/3.2BA model home located on 4th hole of Arnold
Palmer Course with magnificent views. A must see! Web ID 637 $775K
Heather Purucker-Bretzlaff 561.722.6136

ROYAL SAXON  PALM BEACH
Convertible 1BR/2BA plus den apartment. 24 hr doorman, pool & boat dock on
Intracoastal. Directly across from The Four Seasons. Web ID 854 $94K
Jonathan Duerr 305.962.1876 Joan Wenzel 561.371.5743

210 CORAL CAY TERRACE  BALLENISLES
3BR/3BA/2 car garage. Remodeled with granite counters, stainless appliances,
crown molding, tile and kitchen cabinets. Web ID 856 $299,900
Carla Christenson 561.307.9966

136 VIA MARIPOSA  MIRASOL
Spectacular 5BR/6.5BA home with desirable south exposure. Expansive water & golf
views offering beautiful sunsets. Golf membership available. Web ID 899 $1.299M
Linda Bright 561.629.4995



Whole Foods Market Palm Beach Gardens Presents 

BOOS AND BREWS 
Food and Wine Festival

October 29
6-10pm
Centre Court

To purchase tickets please visit:  
www.acteva/go/palmbeachgardens

Halloween Events  
at Downtown

Bring the kiddies to Downtown for a free 
morning of active learning and creative 

play. Enjoy special offers from our 
tenants, eateries, free carousel rides, 

arts and crafts, entertainment, prizes 
and more! Dress in costume for a 

special Halloween Edition, including 
costume prizes and spooky surprises! 

October 26th, 11am-1pm 
Carousel Courtyard

MOMMY & ME
Come all d

Hallow
Cabo F

spec
spo
exp
wi
las

O
4p
Cab

CA
HA

COSTU

Join us in this celebrated German 
tradition. Choose from a beer stein 

or a wine goblet. Cost is $29 per 
person. For more info and to RSVP, 

call 561.630.3450. 

October 28, 7-9pm 
Go van Gogh,  

Suite 4102

OKTOBERFEST AT 
GO VAN GOGH 

Bring this ad for 

a FREE ride on 

our Carousel!
FW1020

DTG-10641 halloween-boos FW.indd   1 10/10/11   1:17 PM

NETWORKING
Dedication Of Place of Hope Joann’s Cottage in Lake Park

We take more society and networking photos at area events than we can fit in the newspaper. So, if you think we missed you or one of your friends, go to www.floridaweekly.com and view the photo albums from the man
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1. Maggie Seefried, Florida 
 CFO Jeff Atwater, Pat Sirrine, 
 Ed Sirrine, Rep. Pat Rooney, 
 Joe Kloba, Cheri Martin, 
 Gordon Martin,  Brenda 
 Nocera, Mickey Nocera, 
 Kathleen Speh, Charles 
 Bender
2. Place of Hope Executive 
 Director Charles Bender 
 (background), Place of Hope 
 board member Mickey Noc
 era and Winnie Higgins
3. Donna Mullins and Pastor 
 Tom Mullins
4. Cheri Martin and Gordon 
 Martin
5. State of Florida CFO Jeff 
 Atwater
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Complimentary Valet and Garage Parking

DowntownAtTheGardens.com

us TODAY for Specials!

This family-friendly event will combine over 100 
varieties of craft beer and wine tastings, a Halloween 
costume contest, performance artists, food vendors, 

shopping and more. Enjoy a live performance by 
The Feeder Band for an evening full of philanthropic 
fun to benefit Habitat for Humanity of Palm Beach 
County. Be sure to wear your scary best! Join in the 
fun with our 2nd annual Halloween costume contest 

with prizes totaling $500!

Whole Foods Market Palm Beach Gardens Presents 

BOOS AND BREWS 
Food and Wine Festival

October 29
6-10pm
Centre Court

To purchase tickets please visit:  
www.acteva/go/palmbeachgardens

Halloween Events  
at Downtown

e all dressed up for the ultimate 
ween party of the Palm Beaches. 

bo Flats will feature giveaways, 
ecials on food and drinks and 

pooky surprises you may never 
expect on Halloween. Wild 95.5 
will broadcast live and the party 
lasts all night long!

October 28th,  
4pm to late night 
Cabo Flats

CABO FLATS’
HALLOWEEN 
STUME PARTY

DTG-10641 halloween-boos FW.indd   1 10/10/11   1:17 PM

o albums from the many events we cover. You can purchase any of the photos too. Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@floridaweekly.com.

NETWORKING
Sip, Shop and Socialize at The Store in Palm Beach Gardens

FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF OCTOBER 13-19, 2011    BUSINESS    A17
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1. Cathy DeThomas, 
 Jennifer Pietras, Brooke 
 Pastor, Dr. Lori Sevald, 
 Karen Lederman, Shelly 
 Kramer
2. Lorraine Saggers and 
 Francia Yaffe
3. Heidi Lein and Traci        
 Cunningham
4. Joy Roderman and 
 Christine Melamed
5. Jenniina Jaaskelainen 
 and Sarina Basile
6. Liz Loeffler and 
 Erica Liebman
7. Leigh Copin, Jamie 
 Blum and Tammy 
 Gomersall

RACHEL HICKEY

FLORIDA WEEKLY



Medi-Weightloss Clinics® is a physician-supervised,

three-phase weight loss program that works. Our 

Wellness Team provides the support, education and 

tools to help you lose weight and keep it off.*

Medi-Weightloss Clinics®

Richard A. Delucia, Jr., MD, MBA

Board Certifi ed Family Physician

Jupiter Family Healthcare

4600 Military Trail, Suite 115

Jupiter, FL 33458

561.776.5820

1.877.MED.LOSS

www.jupiterfamilyhealthcare.com

On average, Medi-Weightloss Clinics® patients lose 7 pounds the fi rst week, and 2 to 
3 pounds each week thereafter for the fi rst month. Rapid weight loss may be associ-
ated with certain medical conditions and should only be considered by those who are 
medically appropriate. The patient and any other person responsible for payment 
has a right to refuse to pay, cancel payment, or be reimbursed for payment for any 
other service, examination or treatment that is performed as a result of and within 
72 hours of responding to the advertisement for the free, discounted fee, or reduced 
fee service, examination or treatment. ©2011 Medi IP, LLC. All Rights Reserved.

Kathy lost
50 Pounds with 

The One
 That Works!®

Kathy, 
actual patient
50 pounds lost!

 $50
O F FYOUR INITIALCONSULTATIONExpires 11/3/2011

Now
Offering

SUPPLEMENTAL

B VITAMIN

INJECTIONS

Call 888-429-0330

www.PalmBeachGardensFootDoc.com

If you or someone you know is 
experiencing foot issues such as:

You may have questions such as:

-

FREE.

– Richard H.

Bakst, DPM

free
 book

on foot pain and 
what you can do
about it

Name _______________________________________

Street Address _______________________________

City/State/Zip ________________________________

Phone ______________________________________

Email  _______________________________________

There is no obligation, no one will call, and we value and respect your privacy.

                           Local residents can order a free copy of Foot Facts: 

ONLINE www.PalmBeachGardensFootDoc.com

PHONE 

MAIL 

Richard H. Bakst, DPM
12300 Alt. A1A, Suite 118
Palm Beach Gardens, FL 33410

1280 W. Lantana Road, Suite 5
Lantana, FL 33462

561-626-3338 Oice
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It’s all about you.
Avalon Waterways River and Small Ship Cruising

Inspired by you, we’ve taken everything special about river cruising and 
made it even beter. Views become epic. Spaces become inviting. 

Dining becomes personalized. Itineraries become legendary.

Just for you we are having an open house, Tuesday, October 18, 2011
 between 10am and 4pm at Palm Beach Gardens Travel Leaders.

Meet Avalon Waterways Representative Kristen Steele. 

PALM BEACH GARDENS

 
7100 Fairway Drive, Suite 57, Palm Beach Gardens, FL 33418 (LA Fitness Plaza)

 RSVP or for info call (561) 694-9696 or visit us on Facebook: Palm Beach Gardens Travel Leaders

                  * restrictions may apply

Past passenger? Ask me how you can receive 5% of your next vacation!*

Roger Dean Stadium Assistant Gen-
eral Manager Lisa Fegley has been 
named the Florida State League Rawl-
ings Woman Executive of the Year, the 
league announced. Ms. Fegley will be in 
the running for the overall Minor League 
Baseball award against other league’s 
executives with the winner to be hon-
ored at the 2011 MiLB Winter Meetings.

“It is an honor to be recognized as the 
Rawlings Woman Executive of the Year 
for the Florida State League,” said Ms. 
Fegley in a prepared statement. “I am 
grateful to be in a league with such great 
history and appreciate the relationships 

I have built both throughout the league 
and here at Roger Dean Stadium.”

 Ms. Fegley was named assistant gen-
eral Manager prior to the 2011 season 
after serving five years as a member of 
Roger Dean Stadium. Along with con-
tinuing to oversee the sales department 
and contributing heavily with corporate 
partnerships, she serves as the head 
of in-game entertainment and promo-
tions and assists the general manager in 
a variety of stadium departments. Ms. 
Fegley also took over the responsibilities 
associated with the title of Palm Beach 
Cardinals General Manager in 2011. ■

Roger Dean’s Lisa Fegley named 
league 2011 woman executive



The third annual BOO’S ‘N’ Brews 
Food & Wine Festival on Oct. 29 will 
feature something for everyone.

Located throughout the outdoor spac-
es of the Downtown at the Gardens, 
the family-friendly event will combine 
more than 100 varieties of craft beer 
and wine tastings, a Halloween costume 
contest, performance artists, food ven-
dors and shopping.

Live entertainment will be offered by 
The Feeder Band. More than $500 in priz-
es will be given in the costume contest.

The event raises money for Habitat 
for Humanity of Palm Beach County. It 
is organized by the Palm Beach Gardens 
location of Whole Foods Market. The 
event is from 6 p.m. to 10 p.m. at the 
center at 11701 Lake Victoria Gardens 
Ave. in Palm Beach Gardens.   

Tickets start at $15 to participate in 
beer and wine tastings with additional 

ticket packages priced at $25 and $50 
(VIP) each. Tickets are available for 
purchase online at acteva.com/go/palm-
beachgardens. One hundred percent of 
ticket sales will be donated to Habitat 
for Humanity.

The Feeder Band will perform on 
the main stage from 6 to 10; local per-
formance artists will perform in other 
areas at the same time.

 The Whole Foods Market Goodwill 
from the Grill, Food Vendors and Mer-

c h a n t s 
is 6 p.m. 
to 9 p.m., 
and other 
f o o d 
ve n d o rs 
and mer-
chants will 
offer
services from 
6 p.m. to 10 
p.m. ■

F L O R I D A  W E E K L Y

ARTS & ENTERTAINMENT
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It’ll be a scary good time at BOO’s “N” Brews on Oct. 29

ART
HEADS
DOWNTOWN

SPECIAL TO FLORIDA WEEKLY_________________________

Sixth 
annual 

Art in the 
Gardens 

gets 
a new 
venue

BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

DOWNTOWN AT THE GARDENS IS SET TO BLOSSOM 
Oct. 15-16 with the works of more than 80 art-
ists, in town for Art in the Gardens.

The annual event, which this year has 
moved to Downtown, will focus on “The 
Artist Next Door” — local artists. Nine of 
the artists involved have studios in northern 
Palm Beach County.

“It’s nice to show off our own,” says Ed 
Chase, president of the Northern Palm Beach 
County Chamber of Commerce, which spon-
sors the event.

Mr. Chase says this year’s festival will be 
more diverse than in years past.

On tap for this year: A Halloween-themed 
ArtiKids area, complete with “spooky” Car-
ousel rides to the tune of holiday-inspired 
music and a Youth Art Gallery. A Latte Fun 
and Resource Depot also will offer arts and 
crafts, the chamber says.

And Kendall Rumsey, director of marketing 
at Downtown, says his center will be an ideal 
venue for the event, which in previous years 
had been at Midtown.

“We have a great property for events like 
this because of our large green spaces right 
by the lake and the sprawling boulevard,” he 
says.

It’s part of a commitment to the community 
by Downtown’s owner, Berman Enterprises.

“We have worked really hard and seen the 
value in getting involved in the community,” 
Mr. Rumsey says. “It’s not just an investment 
but a responsibility as well to get involved 
with various organizations.” 

Meet some of the artists, 
Pages A26-A27

“It’s nice to show off our own.” 
— Ed Chase, president of the Northern Palm Beach County Chamber of Commerce, which sponsors the event.

COURTESY IMAGES

TOP: Photograph of a crown jelly-
fish by Mike Bacon.
ABOVE: A white bird of paradise, by 
April Davis
LEFT: “Frutas y Mar,” a painting by 
Gustavo Castillo.



Jupiter�s Only Prepared Food Market Specializing 
in Gourmet Comfort Foods

n Over 75 Delicious Menu Options Prepared Fresh Daily 

n Carry Out or FREE Local Delivery to Your Home or Offi ce

n New York-Style Boar’s Head Deli n Brick Oven Pizza

n Fresh Baked Goods n Catering For All Occasions

J U P I T E R ’ S  F A V O R I T E  P R E P A R E D  F O O D  M A R K E T

1132 W. Indiantown Road, Jupiter
561.575.4700 • www.anniesvintagegourmet.com

Monday–Saturday 8am–7pm • Sunday 9am–5pm

FREE 8-OZ. CUPOF FRESHLY BREWEDCOFFEE WITH ANYPURCHASE!

�A Taste of Home in Every Bite!�
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DOWNTOWN AT THE GARDENS

11701 LAKE VICTORIA GARDENS AVE #3102

PALM BEACH GARDENS, FL 33410

        

.&/,-"!0 1 $,'"!0 1 -!./,"!0 $,+)11PM TO 2AM

$#!./,'*% "( #""'# 1 51% OFF SELECT DRINKS

BOTTLE SERVICE AVAILABLE

51 AFTER DARK

It’s a funny thing about sisters. They’re 
fiercely loyal and and intensely com-
petitive. They have all the cut-throated-
ness of women but the deep bond that 
comes with shared blood. Theirs is a 
complicated relationship.

If you’re an only child — as I am — 
then the sisterly bond often crops up 
with close friends. Women who are 
our confidantes, our allies and our bit-
ter rivals. My recent roommate, Adele, 
and I had just this sort of relation-
ship. Intensely close, almost familial. 
We lived in a strange city where both 
of us were foreigners. We ate breakfast 
together every morning and shared a 
pot of tea before bed. We were like two 
spinster sisters.

Until Jordan came. 
I liked to think he was not my type. 

He was on the short side, unkempt 
and focused almost entirely on himself. 
But he was funny. And smart. And he 
had a sort of swagger that gave him a 
dashing charm.

Adele knew Jordan from work, and he 
fell into our lives the evening he locked 
himself out of his house and had to 
spend the night at our place. I went to 
bed alone and woke up the next day to 
find a man, strangely, in the house.

Jordan became a regular visitor after 
that. Sometimes he took me out for 
coffee. Sometimes he invited Adele — 
only Adele — to the movies. When he 
stopped by our house for a beer, he 
placed himself squarely between 
us so that we were never sure 
which way his light shone. 
It revolved like the beam 
from a lighthouse, illu-
minating one woman 
while the other sat 
in the dark.

Our lives went 
on like that, bal-
anced between 
Jordan’s affec-
tion, until 
my contract 
ended and 
I moved 
to another 
city. Adele and 
I shared a tearful 
goodbye, unsure 
when we might see 
each other again.

What a surprise, 
then, when we found 
ourselves in the same 
city just a few months 
later. We were ecstatic 
to spend an afternoon 
together, hugging and 
talking and laughing 
like old friends. 

I didn’t ask about Jordan. 
Not directly. But I circled the 

conversation around him.
“How is everyone?” I said. “Any news?”

“Always the same,” Adele answered. 
She caught me up on the latest gossip: 

who was dating, who had broken up, 
who had moved away. I poured a 

second glass of wine and nod-
ded, wondering if Jor-

dan would come up.
He did, later in the 
day, as Adele and I 

walked arm-
in-arm around 

the city.
“Jordan and 

I slept togeth-
er,” she said. 
Like that, no 

preamble. She 
let it drop into 

the conversation 
like a stone into 
the sea. “Three 

times,” she said. 
“At work.”

“And afterward?” 
I asked. “Did you 

guys date?”
She rolled 

her shoulders, 
nonchalant. “He 
wanted to come 

over to my 
place, but I 

didn’t want him 
in the house. I 

didn’t want to be 
with him like that.” 

Was she gloating? I couldn’t tell. She 
seemed both victorious and apologetic. 
And me? I balanced between happiness 
— I root for Adele in all things — and 
searing jealousy. Much like I would be 
if she were my sister, if we shared blood 
instead of an apartment. ■

SANDY DAYS, SALTY NIGHTS

The love between sisters can be complicated
t
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sandydays@floridaweekly.com
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“It’s a funny thing 
about sisters. They’re 
fiercely loyal and and 
intensely competitive. 

They have all the 
cut-throated-ness of 
women but the deep 
bond that comes with 
shared blood. Theirs 

is a complicated 
relationship.”
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sustained style for the home

10358 riverside drive, suite 130 

palm beach gardens � 622-2007

     1/10 mile south of burns road
     between military & a1a

HOURS: tue–fri 10–5 

sat 12–5 � sun–mon by appointment

SUSTAINED

STYLE For The Home

R e n e w  ~  R e u s e  ~  R e d e s i g n

    
    

 
      

    
     

One Glass.
One Roll.
One Hope.

Oct. 1–Oct. 31

During the month of October, RA Sushi will donate 100% of the profits from the  

sale of this special to the National Breast Cancer Foundation, Inc. (NBCF), whose 

mission is to save lives through early detection and to provide mammograms  

for those in need. 

$15 ONEHOPE & 

Pink Roll Special

One Glass of ONEHOPE 

California Chardonnay &  

One Signature Pink Roll

PALM BEACH GARDENS

DOWNTOWN AT THE GARDENS

561.340.2112

RASUSHI.COM

ONEHOPE is a California wine com-

pany that donates 50 percent of 

ozy"vxuãzy"zu"vgxztkx"tutvxuãzy"zngz"

support six distinct causes. These 

causes are breast cancer aware-

ness (National Breast Cancer Foun-

dation), AIDS research and services 

(AIDS/LifeCycle), Autism research 

and services (ACT Today!), preser-

vation and protection of US forests 

(American Forest Foundation), 

support for the families of fallen US 

soldiers (Snowball Express), and 

children facing injury and disease 

(Children�s Hospitals).

Lose up to 20 lbs. in 4 weeks!
ORIGINAL HCG DIET

ONLY $64 A WEEK!
� HCG will reshape your body
� Get rid of abnormal fat
� Increase your metabolism
� Eliminate food cravings

FREE BODY COMPOSITION ANALYSIS
FREE CONSULTATION
 Call for your appointment today!

Successful Weight Loss Center
5510 PGA Blvd., Suite 209 

Palm Beach Gardens

561-249-3770

20% OFF
ENROLLMENT FEE

New clients only

Successful Weight Loss Center
    
   

With this coupon. Not valid with other offers 
or prior purchases. Offer expires 10-13-11.

The 17th Annual Palm Beach Holiday 
Boat Parade and 12th Annual U.S. Marines 
Toys for Tots Drive, sponsored by the 
Marine Industries Association of Palm 
Beach County, kicks off the holiday season 
this year on Dec. 3.

A 15-mile parade led by a traveling fire-
works display navigates up the Intracoast-
al Waterway, winding from Peanut Island 
to the Jupiter Lighthouse. The parade 
begins at 6 p.m., departing from the east 
side of Peanut Island, and arrives in Jupi-
ter at about 9 p.m.

The Palm Beach Holiday Boat Parade 
benefits the U.S. Marines Toys for Tots 

organization. Each year, the MIAPBC has 
been able to grow the amount of toys 
they receive the previous year, exceed-
ing their goal of 15,000 new, unwrapped 
toys for needy children in Palm Beach 
County. Sponsorships are available and 
can accommodate every budget. 

The marine association offers individ-
ual/family sponsorships starting at $50 
that includes a listing on the association 
website and tickets to Palm Beach Inter-
national Boat Show. 

For more information, see palmbeach-
boatparade.org or call the Marine Indus-
tries office at 863-0012. ■

Sponsorships available for
17th annual holiday boat parade
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  Thursday, Oct. 13  

■ Story time session at the Loxa-
hatchee River Center — 9:30 a.m. 
Thursdays, Burt Reynolds Park, 805 N. U.S. 
1, Jupiter. Call 743-7123 or visit www.loxa-
hatcheeriver.org/rivercenter.

■ Mos’Art Theatre — Screenings of 
“Life Above All,” at 5:30 p.m., and “Red 
Desert,” at 9 p.m. Oct. 13. Tickets: $8. 700 
Park Ave., Lake Park; 337-6763.

■ Sailfish Marina Sunset Celebra-
tion — Shop for arts and crafts made by 
artists from around the country, 6 p.m. 
Thursdays, Sailfish Marina, east of the 
Intracoastal, just south of Blue Heron Bou-
levard, Palm Beach Shores; 842-8449.

■ Clematis by Night — Live music 
6-9 p.m. Thursdays, Clematis Street at the 
Waterfront, downtown West Palm Beach. 
Oct. 13: Damon Fowler. Oct. 20: Biscuit 
Miller & the Mix. Oct. 27: Blue Audio. Free; 
822-1515 or visit www.clematisbynight.net.

■ Free dental seminar — Topics 
include incision-free dental implant sur-
gery, digital veneers and complex crown 
and bridge treatment, and how to choose a 
dental office. It will be presented by Mitch-
ell Josephs, DDS, from 4:30-5:30 p.m. Oct. 
13 at the DoubleTree Hotel, 4431 PGA Blvd., 
Palm Beach Gardens; 832-2917.

■ The Boca Raton Museum of Art 
photography exhibition — Featuring 
part of the museum’s permanent collection 
of the Graham Flint Portrait of America: 
Images from the Gigapxl Project at the 
Lake Pavilion on the West Palm Beach 
Waterfront to celebrate National Arts and 
Humanities Month in October. Show opens 
Oct. 13. Open 5-10 p.m. Thursdays and Fri-
days and 10 a.m.-5 p.m. Saturdays and Sun-
days. Public reception 5:30-7:30 p.m. Oct. 
14. Visit www.wpb.org/waterfront. 

■ Family Movie Night featuring 
“Gnomeo & Juliet” — 6 p.m. Oct. 13, 
Lake Park Library, 529 Park Ave., Lake Park. 
Free; 881-3330. 

■ Big Cat Lecture Series — Featuring 
Larry Wood, Palm Beach Zoo’s conserva-
tion biologist, 6:30 p.m. Hilton Garden Inn, 
3505 Kyoto Gardens Drive, Palm Beach 
Gardens. Light refreshments and cocktails 
will be served. To RSVP, email claudia@
palmbeachzoo.org.

■ Fright Nights — Oct. 13-15, Oct. 20-22 
and Oct. 27-29 at the South Florida Fair-
grounds, suburban West Palm Beach. 
Hours: 6-11 p.m. Thursdays, 6 p.m.-mid-
night Fridays and Saturdays. Total Turtle 
Ticket: $25; includes admission to park, 
plus one-time entry to each of the three 
Haunted Attractions and Unlimited Mon-
ster Midway rides. General admission: $15; 
includes admission to park, plus one-time 
entry to each of the three haunted attrac-
tions. (Midway rides not included). www.
frightnights.net.

■ Erik Myers — 8 p.m. Oct. 13 and 7 p.m. 
Oct. 16 at the Palm Beach Improv, City-
Place, West Palm Beach. Tickets: $12; 833-
1812 or www.palmbeachimprov.com.

■ Tim Reynolds and TR3 — The gui-
tarist and sonic innovator is known for his 
masterful command of melody and timing 
and for his uncanny ability to improvise 
on any instrument he touches. 8:30 p.m. 
Oct. 13, the Bamboo Room, 25 S. J St., Lake 
Worth. Tickets: $25; 585-BLUE or timreyn-
olds.eventbrite.com.

 Friday, Oct. 14  

■ Mos’Art Theatre — Screenings of 
“The Hedgehog” and “Love Crime,” vari-
ous times Oct. 14-20. Opening night tickets: 
$6. General admission: $8. 700 Park Ave., 

Lake Park; 337-6763.

■ Safari Nights — 5:30-9 p.m. Fridays 
through Oct. 28, Palm Beach Zoo. Bird 
show, tiger talk and training session with 
Rimba, Wild Things Stage Show, Jaguar 
Talk and Training, carnivores and interac-
tive fountain show. Member admission: 
adults, $6.95; children 12 and under, free. 
Non-member admission: adults, $11.95; chil-
dren 3-12, $6.95; children 2 and under, free; 
547-9453.

■ Downtown’s Weekend Kickoff — 
Singers perform 6-10 p.m. Fridays. Oct. 14: 
The Party Dogs. Oct. 21: Jeff Harding. Oct. 
28: Datura Street Band. Downtown at the 
Gardens’ Centre Court, 11701 Lake Victoria 
Gardens Drive, Palm Beach Gardens; 340-
1600.

■ Tom Arnold — Four shows Oct. 14-15 
at the Palm Beach Improv, CityPlace, West 
Palm Beach. Tickets: $22; 833-1812 or www.
palmbeachimprov.com.

■ Sean Chambers and Albert Cas-
tiglia — Blues and more, 9 p.m. Oct. 14, 
the Bamboo Room, 25 S. J St., Lake Worth. 
Tickets: $18; 585-BLUE or seanandalbert.
eventbrite.com.

 Saturday, Oct. 15  

■ Abacoa Community Garden — 
Community-wide Get Your Hands Dirty 
Day and Children’s Garden Activity, 9 a.m. 
Oct. 15, Abacoa Community Gardens, 1022 
W. Community Drive, Jupiter. For informa-
tion, contact c_hanna@bellsouth.net or 
log on to www.facebook.com/abacoacom-
munitygarden.

■ Auditions for “The Sound of 
Music” — 9:30 a.m.-12:30 p.m. Oct. 15, 
Mos’Art Theatre, 700 Park Ave., Lake Park. 
Bring a song you love to sing and wear 
clothes in which you can move well to the 
audition; 707-5677.

■ Kids Story Time— 11:30 a.m. Satur-
days, Loggerhead Marinelife Center, 14200 
U.S. 1, Juno Beach. Free; marinelife.org.

■ “Sesame Street Live! Elmo’s 
Super Heroes” — 10:30 a.m., 2 p.m. and 
5:30 p.m. Oct. 15, 1 p.m. and 4 p.m. Oct. 16 at 
the Kravis Center, 701 Okeechobee Blvd., 
West Palm Beach. Tickets: $12 and up; 832-
7469 or www.kravis.org.

■ Jiggles & Giggles Comedy Fest 
— Fund-raising event for Breast Cancer 
Awareness Month, 7 p.m. Oct. 15, Mos’Art 
Theatre, 700 Park Ave., Lake Park. Tickets: 
$18; 337-6763. 

■ Celebrate Saturdays at Downtown 
— Singers perform 6-10 p.m. Saturdays. Oct. 
15: Billy Bones. Oct. 22: SAMM. Oct. 29: The 
Feeder Band. Downtown at the Gardens’ 
Centre Court, 11701 Lake Victoria Gardens 
Drive, Palm Beach Gardens; 340-1600.

■ Eclipse — 8 p.m. Oct. 15, Seabreeze 
Amphitheater, Carlin Park, 750 S. State 
Road A1A, Jupiter. Bring a lawn chair or 
blanket, picnic baskets, pets on leashes 
welcome. Free; 966-7099.

■ Nick Moss & The Fliptops — They 
play Chicago blues at 9 p.m. Oct. 15, the 
Bamboo Room, 25 S. J St., Lake Worth. 
Tickets: $13/$18; 585-BLUE or nickmoss.
eventbrite.com.

 Sunday, Oct. 16  

■ Jupiter Walks for MdDS — 9:30 a.m. 
Oct. 16 at Carlin Park in Jupiter. MdDS, 
or Mal de Debarquement Syndrome, is a 
rare neurological disorder that most often 
develops following an ocean cruise or 
other form of water travel, plane flights or 
train travel. Call 747-9261 or email chelow@
comcast.net.

■ Fall Family Festival — Co-sponsored 

by the Junior League of the Palm Beach-
es, this annual family festival will feature 
games, hands-on activities, music, refresh-
ments, and prizes for all. Popular activities 
include pony rides, face painting, seedling 
giveaways, bounce house, kiddie train rides 
and more. Children and adults are encour-
aged to come in Halloween costume. Some 
activities will be free, while others will 
have a nominal charge. It is 11 a.m.-4 p.m. 
Oct. 16, Mounts Botanical Garden, 531 N. 
Military Trail, West Palm Beach. Free for 
members and children under 10; $3 for 
nonmembers; 233-1757.

■ Ballet in Cinema: “Esmeralda” — 
1:30 p.m. Oct. 16, Mos’Art Theatre, 700 Park 
Ave., Lake Park. Tickets: $18; 337-6763. 

■ Facing Our Risk of Cancer Empow-
ered — Support meeting for those who 
have been affected by breast and/or ovarian 
cancer in any way. It’s 12:30-2 p.m. Oct. 16, 
Jupiter Library, 705 Military Trail, Jupiter. 
RSVP by Oct. 13 to amyforce@earthlink.net 
or  amys@facingourrisk.org.

■ National Feral Cat Day — Reception 
by Palm Beach Island Cats, 6-8 p.m. Oct. 16 
at Nick & Johnnie’s, 207 Royal Poinciana 
Way, Palm Beach. Complimentary food and 
raffles for prizes. Gratuities to celebrity 
bartenders will go toward the PBIC charity. 
Call 512-3884 or visit www.pbislandcats.
org.

■ “UV” The U2 Tribute Show — 4:30-
7:30 p.m. Oct. 16, Meyer Amphitheatre, 
downtown West Palm Beach. Bring blan-
kets and lawn chairs for seating. Free; food 
and beverages can be purchased onsite. For 
information, visit www.wpb.org/sow/.

 Monday, Oct. 17 

■ Timely Topics Discussion Group 
— Join this lively discussion group cover-
ing the most up-to-date topics faced by our 
local community including national affairs 
and foreign relations as it relates to Israel 
& the United States, 1-2 p.m. Mondays, JCC 
North, 4803 PGA Blvd., Palm Beach Gar-
dens. Free/Friends of the J; $18 annual fee/
guests; 712-5233.

■ Bridge Classes with Liz Dennis 
— Beginners Review, 1-3 p.m. Mondays 
through Oct. 31, JCC North, 4803 PGA 
Blvd., Palm Beach Gardens. Cost is $72/six-
week session or $15/class; 712-5233.

 Tuesday, Oct. 18  

■ Hebrew for Beginners — This eight-
week Hebrew course, taught by Gila John-
son, is designed to cover everything from 
Aleph to Tav, (the Hebrew alphabet) to 
conversational Hebrew and beyond. Class-
es tailored to meet the needs of participat-
ing students. Session 1 is 10-11 a.m. Tuesdays 
through Oct. 25. Session 2 is Nov. 1-Dec. 20. 
Session 3 is Jan. 10-Feb. 28. At JCC North, 
4803 PGA Blvd., Palm Beach Gardens. 
Price: eight-week session:  $64/Friends of 
the J; $80/guests; 712-5233.

■ Learn to live debt free and within 
your means workshop — Hosted by 
Consolidated Credit Counseling and Spon-
sored by Bridges at Lake Park, 5-7 p.m. Oct. 
18, Lake Park Library, 529 Park Ave., Lake 
Park. Free; 881-3330.

■ Mah Jongg & Canasta Play Ses-
sions — Tables grouped by game prefer-
ence (mah jongg or canasta) and level of 
skill.  Coffee, cold beverages and a variety 
of goodies provided. 12:15-3:30 p.m. Tues-
days and Thursdays, JCC North, 4803 PGA 
Blvd., Palm Beach Gardens. Price: Free/
Friends of the J; $5/guest; 712-5233.

■ Stayman Memorial Bridge — Super-
vised Play Sessions with Sam Brams, 10 
a.m.-noon Tuesdays, JCC North, 4803 PGA 
Blvd., Palm Beach Gardens. Play party 

bridge in a friendly atmosphere while ben-
efiting from expert advice with judgment 
calls and hand rulings. No partner neces-
sary. Coffee and light refreshments pro-
vided. Price: Free/Friends of the J; $6/
guests; 712-5233.

■ “Natural Interactions” — Paint-
ings and ceramic works by Karla Walter, 
Christina Major and Nazaré Feliciano, Oct. 
18-Nov. 23, The Art Gallery at Eissey Cam-
pus, Palm Beach State College, Palm Beach 
Gardens. Opening reception is 5:30 p.m. 
Oct. 18. 207-5015.

  Wednesday, Oct. 19  

■ Zumba class — 7:15-8:15 p.m. Tuesdays 
and 6:30-7:30 p.m. Wednesdays at the Burns 
Road Recreation Center, 4404 Burns Road, 
Palm Beach Gardens.  Drop-in fee, $12; 
resident discount, $10.  630-1100 or www.
pbgfl.com.

■ “Break Up Support Group” — 
10 a.m. Wednesdays, various locations in 
Palm Beach Gardens. Sponsored by The 
Counseling Group, which provides free 
Christian counseling, classes and support 
groups; 624-4358.

■ Hatchling Tales — 10:30-11:30 a.m. 
Wednesdays, Loggerhead Marinelife Cen-
ter, 14200 U.S. 1, Juno Beach. Free; marine-
life.org.

■ Basic Computer Class — Noon-1:30 
p.m. Oct. 19 at the Lake Park Library, 529 
Park Ave., Lake Park. Free; 881-3330.

■ Opera in Cinema: “Adriana Lecou-
vreur” — 1:30 p.m. Oct. 19, Mos’Art The-
atre, 700 Park Ave., Lake Park. Tickets: $18; 
337-6763. 

■ Key to the Cure Kick Off Recep-
tion and Charity Shopping Event — 
5:30-9 p.m. Oct. 19 at Saks Fifth Avenue, The 
Gardens Mall, Palm Beach Gardens. Event 
marks the beginning of a four-day char-
ity shopping fundraiser by Jupiter Medical 
Center and Saks Fifth Avenue. There will 
be a cocktail reception with live entertain-
ment and food from more than 30 local 
restaurants. Two percent of sales from the 
Kick-Off Event and three-day Shopping 
Event will be donated to JMC’s Kristin 
Hoke Breast Health Program. For kick-off 
reception tickets, order online at jmcfoun-
dation.org or call the Jupiter Medical Cen-
ter Foundation at 263-5728.

 Ongoing
 

■ Fitness classes for women — 
Classes are sponsored by the Jupiter 
Recreation Department. Aerobic Dance 
is 8:30 a.m. Mondays, Total Body Ton-
ing is 8:30 a.m. Tuesdays and Thursdays 
and Zumba Latin Fitness Workout is 
9:45 a.m. Tuesdays and Thursdays. First 
class is free to new students. Cost of a 
five-class fitness card that allows for 
flexible attendance is $26.50 for Jupi-
ter residents and $33 for non-residents. 
A five-class Zumba card is $31.50 for 
Jupiter residents and $39.50 for non-res-
idents; 10-class cards also are available. 
Classes will be held at the community 
center, behind the Police Department 
on Military Trail, Jupiter. For informa-
tion, contact instructor Kathy Andio at 
236-4298 or www.empoweringsolution-
swithkathy.com.   

■ “Five Thousand Years on the Lox-
ahatchee” — Jupiter Inlet Lighthouse 
& Museum, 500 Captain Armour’s Way, 
Jupiter, 10 a.m.-5 p.m., Tuesday-Sunday. 
747-8380, Ext. 101; jupiterlighthouse.org. ■

— Please send calendar listings to pbnews@
floridaweekly.com and ssimmons@flor-
idaweekly.com.

WHAT TO DO, WHERE TO GO



OCTOBER 15 & 16

10:00AM - 5:00PM
Downtown at the Gardens

(Property-wide)

ADMISSION   

& PARKING

HTGG

FEATURING:

100 Local & Regional Artists
Food & Drinks from Local 

Restaurants
Live Entertainment

Children’s Art Activities
Fun for All Ages

For more information, visit
npbchamber.com
or call 561-748-3946
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ActionSports
www.ActionSportsJupiter.com

1002 Jupiter Park Lane Unit 1 ◆ Jupiter, Fl 33458 ◆ 1-866-944-9554

Showroom Hours

Mon. - Sat. 10 am - 5 pm

All NEW Skele-Toes 2.0 

Styles In Stock

Midtown Plaza � 4777 PGA Blvd. 

Palm Beach Gardens

2 blocks west of Military Trail

Mon-Sat 10AM-6PM � Sun 11AM-4PM

561-691-5884

Bring in this 

ad and receive 

20% off

one item

Huge selection of 

silk trees, ß oral 

arrangements and 

loose stems� all at 

great prices! 

Purveyors of the Finest Home 
and Garden Accessories

Get ready to be 
dazzled�

In-Home Design Service I 30 Years Experience
 Hard Backs I Soft Shades I Recovering I Relining

Marc Magun 561.676.7657 I palmbeachlampshades@comcast.net

Custom USA-Made Lampshades

10% Off
with this ad

For the second year in a row the Kravis 
Center has been named a recipient of 
a National Education Grant from The 
Broadway League, the national trade asso-
ciation for the Broadway industry.

The grants support programs that 
enable students to experience touring 
Broadway productions. Next spring’s pre-
sentation of “Les Misérables” (May 16-26), 
will be the focal point of the grant.

Under the instruction of the Drama 
and Music Directors at  Santaluces High 
School in Lantana — and with the support 
of Broadway veterans Jacqueline Bayne 
Gillman (“South Pacific,” “Dirty Rotten 
Scoundrels,” “Ragtime”) and Jason Gill-
man (“Legally Blonde The Musical,” “Chi-
cago,” “Thoroughly Modern Millie”) — 30 
musical theater students will create and 
produce an original musical theatre show-
case exploring the themes of poverty and 

oppression in “Les Misérables.”
Midway through the rehearsal process, 

students will see a live performance of 
“Les Misérables” at the Kravis Center, 
followed by a discussion with members 
of the cast. This will enable the students 
to deepen their insights when performing 
their own “Lift Up Your Voice.”

Other recipients of The Broadway 
League’s National Education Grant in 
2011 are the Fox Theatre in Atlanta; the 
Hippodrome Foundation in Baltimore; 
Civic Center of Greater Des Moines; the 
Wharton Center for the Performing Arts 
in East Lansing, Mich.; the Peace Cen-
ter Foundation in Greenville, S.C.; the 
Orpheum Theatre in Memphis; the Ten-
nessee Performing Arts Center in Nash-
ville, the Starz Center for the Performing 
Arts in Tampa and the Palace Theatre in 
Waterbury, Conn. ■

PUZZLE ANSWERS

Kravis receives Broadway grant
for program for students 

A Fine Full Service Seafood Market

Daily Prepared Gourmet Entrées & More

Platters, Appetizers, Catering

Nautical Gifts & Serving Wares

Daily Restaurant Deliveries

Nationwide Shipping

Fresh Florida Stone 
Crabs Are Back!
BEGINNING OCTOBER 16TH

   
    

WE ARE OPEN 
SUNDAY, OCTOBER 16, 

12:30–5:00PM

   

         
      
  
    
       
      

1271 E. Blue Heron Boulevard, Singer Island     561-847-4950
    

New York Style 

Italian C
affe

Dolce Vita ~ the sweet life on the beach

caffe 


 



The Joy of Opera Guild, in 
cooperation with the Mos’Art 
Theatre, proudly presents 
award-winning educator 
Maestro Giuseppe Albanese 
in a series of outstanding 
video/lecture presentations.

Each 90-minute 
program in the 
4-week series 
is informative 
and entertaining, 
designed to 
enhance your 
knowledge and 
appreciation 
of the operatic 
art form.

Oct 20, 1pm  “Hollywood Goes 
   To The Opera Part 1”
Oct 27, 1pm  “The Last Tenor” 
   – Pavarotti’s last performance year
Nov 3, 1pm  “The Comic World 
   of Rossini”
Nov 10, 1pm  “The Life, Times 
   and Music of Maria Callas”

$40 / student � Single lectures 
available at the door only / $12

Call 561-624-3245 or 
1-800-901-2697 or email 

jalbaneseopera@webtv.net

700 Park Avenue, Lake Park
www.mosarttheatre.com

ATTENTION 
OPERA FANS!

LIVE ENTERTAINMENT FRIDAY & SATURDAY
        

   PM PM

100 Gander Way
PALM BEACH GARDENS

Behind Home Depot off Northlake

TallTalesRestaurantPBG.com

$
O F F


 

Not valid with any other specials or on holidays. 
18% gratuity will be added to check prior to 
discount. One coupon per table. Expires 11/15/11.

$10
O F F


 

Not valid with any other specials or on holidays. 
18% gratuity will be added to check prior to 
discount. One coupon per table. Expires 11/15/11.

Caring for your pets and your 

home when you are away�

� Pets remain in their home environment
� 1, 2 or 3 visits daily
� Visits last 30-45 minutes and include 
   walking, playing and feeding

� Newspaper/mail pickup
� Security check
� Indoor plant maintenance

W H I L E  Y O U � R E  AWA Y  Y O U R  P E T S  W I L L  P L A Y

NANCY PRICE

(561) 281-8144

justlikehomepbg@gmail.com
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★★
Is it worth $10?  No

How do you bring emotion to a 
story about robot boxing? Cheesy 
father-son drama, for starters. Make 
the story a shameless “Rocky” rip-off, 
for another. 

No doubt director Shawn Levy 
(“Night at the Museum”) had the best 
intentions when trying to bring heart 
to “Real Steel,” but the fact remains 
it’s hard to root for a robot without 
feelings, and as a result the movie hits 
with a loud, metallic thud.

Charlie Kenton (Hugh Jackman) is a 
loser. He’s a washed-up former boxer 
who now operates in the world of 
robot boxing, in which he remote con-
trols robots as they beat the steel out 
of each other. He’s not good at this, 
either, and owes a great deal of money 
to a great deal of people. Then his ex-
girlfriend dies and he has to care for 
his son Max (Dakota Goyo), a little 
snot who certainly has his father’s 
stubbornness.

After a series of poor decisions, they 
find Atom in a scrap yard. A sparring 
robot, Atom is designed to take hits 
as practice for real fighting robots, 
but not to dish them out. So Charlie 

immediately disregards Atom’s poten-
tial. But as is often the case with 
down-and-out losers in sappy sto-
ries such as this, Atom surprises and 
rises up the ranks, thanks in part to a 
“shadow” function that allows Charlie 
to perform the boxing moves.

Will this be Charlie’s chance to 
make it to the top? Will Atom defeat 
the unbeatable Zeus? Will Charlie 
bond with his son? It’s a sad reality 
that we never really give a damn.

To its credit, the near-future setting 
looks stylish, even if the clothes 10 
years from now happen to match the 

fashion sense of today. Mr. Jackman 
does what he can with John Gatins’ 
limited script, but there’s only so 
much hunky charm he can bring to 
redeem a lost cause. Evangeline Lilly 
is fine but underused as Charlie’s 
old flame, and young Mr. Goyo, who 
played the Young Thor in “Thor” last 
summer, can’t help but be annoying 
because Max is annoying. Poor Mr. 
Goyo never had a chance.

To make the boxing authentic, the 
filmmakers brought in former world 
champion Sugar Ray Leonard and used 
motion capture animation, in which 
actors/boxers donned skintight suits 
and had their movements recorded 
into a computer. Those movements 
then became the animated robots, and 
although you certainly feel the impact 
as they strike one another, it gets 
redundant after a short while.

Of course, we also know exactly 
what’s going to happen because the 
story is lifted straight from “Rocky.” 
In fact, the movie plays like a bad 
dream that combines “Rocky” and the 
old Rock ’Em Sock ’Em Robots game. 
If you don’t know what that is, track 
it down or find the old commercials 
on YouTube — I guaranteed that’ll 
be more entertaining than this tired, 
predictable movie. ■

LATEST FILMS

‘Real Steal’

danHUDAK

n

www.hudakonhollywood.com

>> A sequel already has been approved, with 
the entire cast returning along with director Shawn 
Levy. Expect it some time in 2014.

in the know  

Every journey tells a story SM

What will yours be?
Join us for our open house, Tuesday, October 18, 2011 between 10am and 4pm 

at Palm Beach Gardens Travel Leaders, and meet Globus Family of Brands 
Representative Kristen Steele. 

 Whether it’s a fully escorted, premium, independent or Avalon Waterways 
river cruise, with the Globus Family of Brands you will get unmatched value and 

world-class customer service with every journey.

PALM BEACH GARDENS

 
7100 Fairway Drive, Suite 57, Palm Beach Gardens, FL 33418 (LA Fitness Plaza)

 RSVP or for info call (561) 694-9696 or visit us on Facebook: Palm Beach Gardens Travel Leaders

                  * restrictions may apply

Past passenger? Ask me how you can receive 5% of your next vacation!*
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APRIL DAVIS

APRIL DAVIS SPENT PART OF THE PAST SUMMER ON THE ROAD DOING SHOWS UP 
North.

Now she’s glad to have a show to which she can travel, but still sleep in 
her own bed.

“It was good to come back to Florida,” Ms. Davis says. “I have a trailer 
and a Suburban. I took a lot of pieces with me, and went to Alexandria and 
Atlanta.”

Her tropically inspired paintings sell well along the seaboard.
“I usually stay on the coast and seem to do well on the coast,” she says.
For many years, Ms. Davis was based in Boca Raton.
She now lives on Jupiter Island and has a 

gallery on U.S. 1 in Jupiter.
Shows such as Art in the Gardens help 

her promote the gallery.
“The space gives me enough space to 

show my work,” she says. “I also do my 
own publishing and print reproductions. 
It’s a beautiful space.”

That means having the room to do her 
own reproduction prints of her work.

“I used to outsource it to have those 
giclees printed, but it’s expensive,” she says. 
“Now I take my work to a professional pho-
tographer and do the giclees myself. I can 
focus on  the color correction and spend my time making it the way I want 
to make it — perfect.”

The giclees enable Ms. Davis to reach a broader audience.
“They’re quite good right now,” she says of the prints. “Which makes it 

affordable to the public. It’s kind of a win-win for everyone.”
She is looking forward to Art in the Gardens.
“It’s kind of pretty much the first big show of the season,” she says. “I 

have some new pieces — new original pieces. It will be mostly my tropical 
line. One actually is a fireworks image that I did.”

It is based on the display at SunFest, she says.
Look for a painting of a big, white bird of paradise flower, tucked into 

thick, rich greenery.
Ms. Davis’ works, mostly in acrylic, are large scale — the average painting 

is 5 by 6 feet, she says. One painting, of a scene along Miami Beach’s Lincoln 
Road, is 9 by 8 feet. She also is working on other scenes, including a seascape.

She acknowledges that her colorful paintings are popular with patrons.
But there is something that is more important to her.
“I’m fortunate to be doing something that I’m passionate about,” Ms. 

Davis says. “I’m really lucky and happy.” ■

GUSTAVO CASTILLO and CARMEN LAGOS

GUSTAVO CASTILLO CAME INTO ART BY ACCIDENT.
“I was a pilot and having jobs here and there, and then I met my wife, Carmen,” 

he says.
And his wife, Carmen Lagos, had an innate need to paint, he says.
“Somehow, well, to begin with, I was in love with the way she handled the paint-

ings,” Mr. Castillo says. “She had these secure hands with drawing and designing. 
Then one day, she asked me, ‘Why don’t you do something with this?’ So if I did not 
know her, I would not paint.”

She gave him lessons, “and we grew this relationship.”
He actually had met his future wife when her family moved from Chile to his 

native Colombia in 1973, after President Salvatore Allende’s 
government fell.

She was 13, he says.
“When she was 17 and started at the university, that was 

when we started seeing each other,” he says.
She was studying architecture.
“And now we’re dedicated to painting.”
How things change.
“In the beginning it was doing a painting and her telling 

me what she liked about it, but over the years, we took dif-
ferent directions to our works.”

Stylistically, both artists use shadow and light in a simi-
lar way, as they paint their tropical images. But Ms. Lagos 
relies on an earthier palette than Mr. Castillo, who bases 
his compositions on abstract elements.

But they no longer work together 24/7.
“We used to paint in the same studio, but now we cannot do it because I am 

too noisy,” Mr. Castillo says. “I am the kind of guy who can play the same song 17 
times.”

But Ms. Lagos still offers input.
“Now I can bring a painting home and share with her what I have done,” Mr. Cas-

tillo says.
Home now is in Jupiter, but the couple still returns to Barranquilla, Colombia.
“Her mother is still there and my whole family is still there and we have a studio 

there,” Mr. Castillo says.
They moved to the United States in 1986 and started to appear at art festivals by 

1988 or early ’89, he says. 
Art in the Gardens is a favorite.
“We are excited about the show. We’ve been there already two times, and the 

community has supported us. They have come out and we have done well,” Mr. 
Castillo says.

That is a good thing, since they’ve devoted their lives to painting.
“We don’t have kids — our kids are the painting and the work,” he says. ■



Lee’s Tae Kwon Do Academy
Master Lee’s Checklist

1 Concentration: Builds
 clarity and focus

2 Basics: Provides the
 foundation

3 Forms: Improves 
 your balance

4 Self Defense: Provides 
 self protection

5 Breaking Technique: 
 Builds confi dence 

6 Free Sparring: 
 Improves refl exes

7 One-Step Sparring: 
 Develops judgment 
 of distance

8 Alternate Free Sparring:  
 Builds self-control

GRAND MASTER CHU YOUNG LEE, TEACHING MARTIAL ARTS IN PALM BEACH COUNTY SINCE 1984

� Kick Boxing
� Judo
� Hapkido
� Jujitsu
� Women’s Self Defense
� Anti-Bully

Two-Week

Tae Kwon Do Trial 

only $49!
779 Northlake Blvd, North Palm Beach
www.LeesTaeKwonDoAcademy.com

881-7070
Call or drop in to fi nd out about our back-to-school specials 

and  Local after-school pick-up program
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MIKE BACON

MIKE BACON HAS SHIED AWAY FROM TECHNOLOGY.
“Everything I use is outdated,” he says with a laugh.
Call him old-fashioned, but the photographs he takes with his 30-year-old 

Nikon will never go out of style.
“I’ll be bringing hand-printed underwater photographs from the Red Sea to 

Papua New Guinea,” he says from his home in Palm Beach Gardens.
But he also shoots above ground, too.

“The wildlife photography is everything from penguins in 
Antarctica to lions in Africa to tree frogs from Costa Rica to 
wild horses at Assateague,” he says.

And that’s a reflection, not just of the photographer, but 
the man.

“I absolutely love the outdoors, and I was born and raised 
here in North Palm,” he 
says.

In addition to his 
photography business, 
Mr. Bacon also runs his 
Adventure Mike’s Palm 
Beach Summer Day 

Camp, in which he takes children out on the 
water to explore the shoreline.

“I started doing that and the kids came 
out and just had a fabulous time. It’s been a 
rewarding experience,” he says. 

It helps remind him of the importance of 
preserving the environment. 

And it inspires his photography.
“I print Ilfochromes and Cibachromes,” 

he says. “Ninety percent of what I shoot is 
film.”

Mr. Bacon says the colors he gets from the 
slides he shoots are more deeply saturated 
than what he might get from a digital photo-
graph.

“I print it on the highest quality photographic paper,” he says. “That offers 
fabulous, long-lasting saturation.”

Expect to see a few of his favorite prints at Art at the Gardens — a Bengal 
tiger running in the surf and a species of jellyfish from the Red Sea. 

“There are kissing manatees with a high cuteness factor,” he says.
And those manatees take him back to his North Palm Beach roots.
It was another world and another time:
“I was born in 1958 and there was nothing here then.” ■
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■ LIBRA (September 23 to October 
22) This is a good week to get advice 
on your plans. But don’t act on them 
until you feel sure that you’ve been told 
everything you need to know to support 
your move.

■ SCORPIO (October 23 to Novem-
ber 21) Be careful. You might be probing 
just a little too deeply into a situation 
that you find singularly suspicious. The 
facts you seek will begin to emerge at a 
later time.

■ SAGITTARIUS (November 22 to 
December 21) This is a good week to 
make new friends and to look for new 
career challenges. But first, get all those 
unfinished tasks wrapped up and out of 
the way.

■ CAPRICORN (December 22 to 
January 19) Relationships need a fresh 
infusion of tender, loving care. Avoid 
potential problems down the line. Stay 
close to loved ones as the month draws 
to a close.

■ AQUARIUS (January 20 to Feb-
ruary 18) Aspects favor relationships, 
whether platonic, professional or per-
sonal. On another note: Be a mite more 
thrifty. You might need some extra 
money very soon.

■ PISCES (February 19 to March 20) 
This is the absolute right time to let those 
often-hidden talents shine their bright-
est. You’ll impress some very important 
people with what you can do.

■ ARIES (March 21 to April 19) Mars, 
your ruling planet, begins a journey that 

will open up a growing number of possi-
bilities. Put that surging Arian energy to 
good use and explore it to your heart’s 
content.

■ TAURUS (April 20 to May 20) This 
is the time to prepare for a career move 
coming up next month. Update your 
resume. Get those proposals in shape. 
And don’t forget to buff up that Bovine 
self-confidence.

■ GEMINI (May 21 to June 20) Your 
Gemini instincts will guide you to the 
right people who might be able to help 
you get over that career impasse that 
has been holding you back. Expect to 
make changes.

■ CANCER (June 21 to July 22) 
You’re getting closer, but you still have 
a ways to go before reaching your goals. 
Continue to stay focused, no matter 
how difficult it can be for the easily dis-
tracted Moon Child.

■ LEO (July 23 to August 22) Your 
Leonine pride might be keeping you from 
getting to the source of a disturbing situa-
tion. Don’t be shy about asking questions. 
Remember: Information is power.

■ VIRGO (August 23 to September 
22) It’s a good time to shake up your tidy 
little world by doing something sponta-
neous, like taking an unplanned trip or 
going on a mad shopping spree.

■ BORN THIS WEEK: You are 
impelled by a need to find truth, no mat-
ter how elusive. You would make a won-
derful research scientist or an intrepid 
detective. ■

v SEE ANSWERS, A24v SEE ANSWERS, A24 ©2011 King Features Synd., Inc. World rights reserved.©2011 King Features Synd., Inc. World rights reserved.

FLORIDA WEEKLY PUZZLES
HOROSCOPESSIMPLE MATH

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 
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Yappy Hour at Le Posh Pup in Palm Beach Gardens

FLORIDA WEEKLY SOCIETY

We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from 

the many events we cover. You can purchase any of the photos too. Send us your society and networking photos. Include the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.

1. Snuggles, Brygida Trzaska 
 and Osita
2. Shirley Belleri and Lilly
3. Daphney and Lois Weiss
4. Sandy Corritori, Lexi and 
 Jeff Corritori
5. Laura Souza, Giana 
 and Leonardo
6. Cathy DeMello and Bo

1

2

4

3

5

er So if you think we missed you or one of your friends go to wwwfloridaweeklycom and view the photo albums from

a

 

4444

6

RACHEL HICKEY
FLORIDA WEEKLY



Daily Specials
EVERY DAY 4:30-6PMComplete dinner for $12.95Entire party must be seated by 6pm.     
ALL DAY EVERY DAY       

EVERY DAY 4-7PM 


766 Northlake Boulevard, Lake Park
  

Mon-Thurs 11:30AM-9PM   AM-10PM   NOON-9PM

$10 OFF
  

One coupon per table. Coupon has no cash value. Not valid toward tax or gratuity. No change or credit will be issued. Cannot be combined with any other offer.Minimum party of two. Expires 10/31/2011.

        BISTRO TO GO

MARKET: MONDAY – SATURDAY 10AM – 8 11AM – 7PM 

RESTAURANT: LUNCH DAILY 11:30AM – 2 4:30PM

561.744.5054 

GOURMET MARKET 

& WINE STORE
All selections prepared fresh daily 
by chefs at The Bistro Restaurant

DAILY SPECIAL
2 entrées & a bottle of wine
or 2 entrées & dessert
(Choose from entrées $11.99 or less) $2499

4208B Northlake Boulevard

Palm Beach Gardens West of I-95

 
     

Visit us in the month of October and receive 
a free saganaki or baklava with this ad!

We ha
ve 

moved
!

Join us for our
World-Famous

PARTY
Sundays 4�9pm

Music by Rythmation

Drink Specials!

2300 PGA Boulevard
Palm Beach Gardens

SW Corner at the 
Intracoastal Bridge

561-694-1700
www.waterwaycafe.com

2300 PGA Boulevard
Palm Beach Gardens

SW Corner at the 
Intracoastal Bridge

561-694-1700
www.waterwaycafe.com

corned beef � pastrami

turkey “off the frame”

brisket � smoked Þ sh

pitas & wraps � homemade soups

breakfast omelets � pancakes

blintzes � gluten free breads

Deli Selections
corned beef � pastrami

turkey “off the frame”

brisket � smoked Þ sh

pitas & wraps � homemade soups

breakfast omelets � pancakes

blintzes � gluten free breads

Deli Selections

Garden Square Shoppes � 10961 N. Military Trail
Publix Plaza � NW Corner Military & PGA

Palm Beach Gardens

561-776-8700

Military Trail

PGA Boulevard

FREE

Wi-F
iFREE

Wi-F
i

Experience Italy
        (without the airfare)

Join us for

Happy Hour

Every day

4-7pm

Abacoa Town Center � 1209 Main Street, Jupiter
561.776.5448 � www.costellostrattoria.com

Mon-Thurs 11-10 � Fri-Sat 11-11 � Sun noon-10pm
Authentic Homemade Italian Food

$6.99 
Large Cheese 
Mon & Tues

check our
website
for daily 
deals

open daily
at 11:00AM

1203 Town Center Drive | Abacoa | Suite 106

Jupiter | 776-8669 | www.das-dog.com

DINING
In and Around

Palm Beach Gardens

Traditional Thai favorites
& contemporary alternatives

Best Thai Restaurant for 2010
     – WFLX Fox 29  

Rated A for Service & Food
     – Palm Beach Post

7100 Fairway Dr., Palm Beach Gardens

Mon–Fri 11:30AM–9:00PM PM

CATEGORY Italian

AMBIANCE Full service casual / fi ne dining

SPECIALTY  Chicken, Meatball or 

       Eggplant Parmigiana

HOURS Monday-Thursday 11am-10pm; Friday-  

       Saturday 11am-11pm; Sunday noon-10pm

Fresh and fl avorful Italian food in a family-friendly, 
service-oriented atmosphere. Serving an expansive 
menu of antipastos, soups, salads, fresh pasta 
dishes and pizzas, as well as its ample variety of 
exceptional fi sh, poultry, veal and beef entrees, 
Costello’s Trattoria has captured the essence of 
Old World authenticity with a new fl air of Italian 
cuisine. Full bar. Find us on Facebook for great 
monthly deals, and on Mondays and Tuesdays get a 
$6.99 large cheese pizza for carry-out or delivery!

      
 

2401 PGA Boulevard, Suite 172, Palm Beach Gardens 
(561) 775-0105                                www.carmines.com

  
Carmine’s Caters! Full Service Off-Premise Catering

Call our Catering Director at 775-0105 ext. 117

JOIN US FOR OUR DAILY
3-COURSE CHEF‛S MENU $16

FRIED

BELLY

CLAMS

Entrées include
Chowder or Lola‛s Salad
or Tomato Bocconcini.

Northlake location only.

NEW ENGLAND 
LOBSTER 

ROLLS

Maine Lobster Roll Fried Belly Clam Roll
Includes Fries 
or Lola‛s Salad

Includes Fries 
or Lola‛s Salad

$1500 $1200
Reg. $18 Reg. $14

With this coupon. Not valid with any other offers. 
Expires 10/20/11.

With this coupon. Not valid with any other offers. 
Expires 10/20/11.

      
(One block west of Military Trail) 

LOLA�S SEAFOOD EATERY
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DOWNTOWN AT THE GARDENS

11701 LAKE VICTORIA GARDENS AVE #3102

PALM BEACH GARDENS, FL 33410

561.622.3500

T U E S DAY  T H R O U G H  S U N DAY  4-7 P M

$5 +$'# , $5 "("%*!$&) , $3 BEER

$5 FOR CHEF ARMAND�S FAMOUS APPETIZERS

        

Enjoy 

Happy Hour 

at an 

unbeatable 

price in the 

area�s 

most beautiful 

restaurant

HAPPY HOUR
Bistro Salad ..............................................$5.95
Greek Salad ..............................................$6.95
Arugula & Prosciutto .................................$7.95
Iceberg Wedge ..........................................$6.95
Chicken Curry Salad .................................$7.95
Caesar Salad .............................................$5.95
Sesame Seared Tuna ................................$7.95
Crab Cakes ...............................................$7.95
Coconut Crusted Brie ................................$8.95
Teriyaki Glazed Shrimp .............................$8.95
Chicken Liver Paté (lb) ............................$10.95
Fresh Soups of the Day.. (sm) $5.95 (lg) $10.95

Available Ready-To-Eat or To-Refrigerate
Shepherd’s Pie ........................................$10.95
Chicken Pot Pie .......................................$10.95
Chicken Penne Pasta (lb) ........................$14.95
Organic Salmon ......................................$11.95
Chicken Stuffed ......................................$10.95
Steak Diane ............................................$12.95
Veal Escalope .........................................$11.95
Chicken Cutlet ..........................................$9.95
Lobster Ravioli ........................................$13.95
Vegetarian Ravioli ...................................$10.95
Beef Wellington .......................................$17.95
Sesame Tuna ..........................................$14.95
Crab Cakes .............................................$14.95
Kerry Lamb Pie .......................................$11.95

 Portion Full Pie
Rhurbarb Pie ........................$2.99 .........$15.99
Cheesecakes .......................$3.49 .........$19.99
Apple Purse .........................$2.99
Apple Pie ..............................$2.99 .........$15.99
Pecan Pie .............................$2.99 .........$15.99
Key Lime Pie ........................$2.99 .........$15.99
Cookies ........................(sm) $0.99 .... (lg) $1.99

Ferrari Carrano Chardonnay ...................$15.99
Ferrari Carrano Fume Blanc ...................$12.99
Ferrari Carrano Cabernet ........................$18.99
Ferrari Carrano Merlot ............................$17.99
Ferrari Carrano “Tresor” .........................$27.99
Mondavi Merlot .......................................$15.99
Mondavi Cabernet...................................$16.99
Mondavi Pinot Noir .................................$19.49
Mt Veeder Cabernet ................................$21.49
Mt Veeder “Reserve” Blend ....................$39.99
Estancia Cab/Merlot/Chard .....................$11.99
Kim Crawford Sav Blanc .........................$13.99
Cloudy Bay Sav Blanc .............................$19.99
Crossings ................................................$12.99
Cain Cuvee ..............................................$21.99
Col Solare “Meritage” .............................$47.99
Northstar Merlot .....................................$29.99
Ruta 22 Malbec .......................................$13.99
Antigal #1 Malbec ...................................$14.99
Belle Glos “Meomi” Pinot Noir ................$18.99
Erath “Oregon” Pinot Noir .......................$18.99
McMurray Ranch Pinot Noir ....................$18.99
Far Niente Chardonnay ...........................$34.99
Cakebread Chardonnay ..........................$39.99
Rombauer Chardonnay ...........................$32.99
Sonoma Cutrer Chardonnay ....................$18.99
Santa Margherita Pinot Grigio ................$20.99
Hogue Chard/Merlot/Cab ..........................$9.99
Trinity Oaks “Trinchero” ............................$8.50

      
   

Gourmet Market & Wine Store

     Bistro To Go

        
MARKET: MONDAY – SATURDAY 10AM – 8 11AM – 7PM 
RESTAURANT: LUNCH DAILY 11:30AM – 2 4:30PM

Full Off Premises Catering                                www.thebistrojupiter.com

DAILY SPECIAL
2 ENTRÉES & A 
BOTTLE OF WINE
OR 2 ENTRÉES & 
DESSERT     

$2499

 

All selections prepared
fresh daily by chefs

at The Bistro Restaurant

The chain restaurants have found yet 
another means of working their way into our 
psyches, with a bounty of frozen fare now 
available at neighborhood supermarkets.

Perhaps it had something to do with the 
recession when consumers cut back on 
dining out. In an effort to retain some of 
that business — and perhaps to lure new 
customers — chains started packaging their 
better-known dishes and filling the super-
markets and wholesale clubs with them.

Depending on where you shop, you’ll 
find items from Panera Bread, California 
Pizza Kitchen, T.G.I.Friday’s, P.F. Chang’s, 
Legal Sea Foods, Macaroni Grill, Boston 
Market, Wolfgang Puck, Marie Callender’s 
and Moe’s Southwest Grill, among others.

I’ve tried some of them and been under-
whelmed with the offerings. 

As you might expect, most of the items 
don’t benefit from being cooked, frozen 
and reheated. In general, the photos on 
the packages look far more appetizing 
than what ends up on your plate. I found 
the flavors were not in balance, and some 
were so salty they were inedible.

Consumers who read nutritional labels 
will likely be shocked when they see 
what’s in some of these products. 

A single serving of P.F. Chang’s Orange 

Chicken, for example, delivers a whop-
ping 1,030 milligrams of sodium (43 per-
cent of the recommended daily intake). 
And that’s for one-quarter of a package 
— a 5½-ounce serving. Oh, and along with 
that come 450 calories and 16 grams of fat. 
Ouch!

Based on the selection I sampled, I’d 
wait to order these dishes at the res-
taurants that make them — with the 
California Pizza Kitchen pizza being the 
noteworthy exception.

Here’s a rundown of the products I 
tasted, found in Publix and B.J.’s: 

■ Boston Market Oven Roasted Chick-
en: The package touts its home-style 
mashed potatoes, but if you read the 
ingredients (printed in microscopic type), 
you’ll learn that what you’re really getting 
is potato flakes. I don’t know about you, 
but I have never served potato flakes in 
my home, nor is there anything to mash 
for those who do. The chicken was chewy 
and lacked the well-seasoned taste of that 
served in the restaurant. The green beans 
and carrots were the basic unseasoned 
variety. This wasn’t any better than your 
standard frozen entrée but had more calo-
ries (330), fat (8 grams) and sodium (1,300 
milligrams) than most. 

■ T.G.I.Friday’s Spinach and Artichoke 
Cheese Dip: Easily cooked in the micro-
wave in three minutes, this dish is on the 
relatively healthy end of the nutritional 
spectrum. A 2-tablespoon serving con-
tains 30 calories, 100 milligrams of salt 
and 1.5 grams of fat. Not bad as long as 

you don’t eat all eight serv-
ings yourself. The mixture 
was creamy and smooth 
but didn’t have a lot of 
cheese flavor or roasted 
garlic, as was advertised on 
the package.

■ T.G.I. Friday’s Mexi-
can Style Chicken Quesa-
dillas: These come two to a 
package with little crisping 
sleeves in which to cook 
them. One side of the flour 
tortilla emerged crisp, the 
other somewhat steamed 
and soggy. The quesadil-
las contained white meat 
chicken, pepper jack, moz-
zarella and cheddar cheese 
with chiles and peppers, 
but the overall result was bland. At 260 
calories apiece, they contain 11 grams of 
fat and 580 milligrams of sodium.

■ P.F. Chang’s Orange Chicken: Nutri-
tional info aside (see above), this was 
a disappointing dish. It can be micro-
waved or cooked on the stove. The pack-
age recommends using the stove — but 
of course, a microwave is easier. I took 
the quick route and the battered chicken 
came out soggy. Aside from that, the spicy 
orange sauce was extremely salty and the 
edamame were hard. I’ve enjoyed this 
dish at the restaurant, and the frozen ver-
sion doesn’t resemble it at all.

■ Legal Sea Foods Lobster Bisque: 
Authentic lobster bisque gets its exquisite 

flavor from, well, lobster. Read the label 
and the first ingredient is seafood stock 
(water, clam broth from concentrate and 
lobster concentrate). There’s pollack and 
codfish, too. Lobster is listed among the 
ingredients, but I couldn’t detect it. It was 
a lackluster rendition with a whopping 22 
grams of fat per 1-cup serving.

■ California Pizza Kitchen Margherita 
Crispy Thin Crust: This was the best 
dish of the bunch. The crust came out 
crisp, as advertised, as was topped with 
just enough tomatoes, cheese (mozza-
rella, parmesan, asiago and Romano) and 
a sprinkling of savory basil. The texture 
and flavors were good. I’d choose this one 
over most of the home-delivered versions 
I’ve tasted. ■

FLORIDA WEEKLY CUISINE

Frozen restaurant foods deliver more fat and calories than flavor

KAREN FELDMAN / FLORIDA WEEKLY

California Pizza Kitchen’s Margherita Pizza crisped up nicely in 
the oven and contained an appetizing mix of cheeses, tomato 
and basil.
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jeannie@jwalkergroup.com

561-889-6734
Jim Walker III

Broker-Associate

Jeannie Walker

Luxury Homes Specialist

Via Delfi no 1801
Rare 4BR/5.5BA with Cabana.  
Direct ocean with spectacular 

views.  A Must See!
Asking $1,750,000

Oasis 14A
3BR/3.5BA + Den. 

Over 4,000 SF of living. 
Panoramic views. Turnkey.

Asking $1,999,000

Martinique WT201
2BR/3.5BA. Completely 
renovated with spacious 

private lanai for outdoor living.  
Asking $549,000

Martinique ET2201
2BR/3.5BA. Beautiful views of 

ocean & ICW from this 
high NE corner unit
Asking $750,000

Marina Grande 2006
3BR/3.5BA. 20th fl oor. Direct 

ocean and ICW views. 
Fully furnished – turnkey.  

Asking $675,000

Martinique WT2601
2BR/3.5BA. Penthouse with 

water views from every room.  
2 parking spaces.
Asking $625,000

Martinique ET1103
2BR/3.5BA. One-of-a-kind 11th 

fl oor oceanfront condo with 
custom built-in furnishings.  

Asking $695,000

Oasis 2A
3BR/3.5BA + Den.

Over 700SF of 
covered balcony 

Asking $975,000

Ocean’s Edge 602
3BR/3.5BA. Open spacious 
fl oor plan with premier SE 

views of the ocean, ICW and city.
Asking $1,799,000

Martinique WT1404 
2BR/3.5BA 14th fl oor w/southern views & his/her bath

Jupiter Yacht Club 502
3BR/3BA Best deal in JYC! 2600+SF, covered balcony

Ritz Carlton 1904B
2BR/2.5BA + Den direct ocean unit with marble fl oors

Beach Front 1603
3BR/3BA. Panoramic views 

of ocean, Intracoastal and city 
lights. 16th fl oor – 2,700+ SF.

Asking $1,250,000

Beachfront 1601
3BR/3.5BA. Outstanding ocean 

views. Marble fl oors. 
Over 3,000SF of living
Asking $1,575,000

REDUCED

REDUCED
REDUCED

REDUCED

GREAT BUYS ~ DRAMATIC PRICE REDUCTIONS ~ CALL TODAY!!!

Was: $1,260,000 
Now: $1,100,000

Was: $650,000 
Now: $529,000

Was: $875,000 
Now: $649,000

Oasis 11B   3BR/3.5BA + den  

and 4,000 + square feet with 

panoramic views of the ocean 

and intracoastal.  Stunning 

residence with an oriental fl air.

Offered at $1,650,000

See all brokers� listings on our website at

www.WalkerRealEstateGroup.com

BEACH FRONT - SINGER ISLAND

An exclusive, gated community with 
only 59 residences

24-hour guarded gate entry
Private elevator lobbies

Exquisite amenities including
Free-form, infi nity-edge, oceanfront 

swimming pool

From $939,000

RITZ-CARLTON RESIDENCES

The epitome of Singer Island
luxury living

375-foot stretch of pristine beach
Ritz concierge services & amenities

Private poolside restaurant
Valet parking

24-hour concierge

From $700,000

BEST BUY ON SINGER ISLAND 

SEASONAL & ANNUAL LUXURY RENTALS AVAILABLE. CALL US TODAY!

Ocean Tree 1201
2BR/2.5BA. Spectacular ocean 

and intracoastal views.  
Large master suite.
Asking $475,000

REDUCED

UNDER   

    C
ONTRACT!

Mayan Towers 409
2BR/2BA Direct ocean unit. 
Renovated, SS appliances, 
bamboo fl oors, low fees.  

Asking $199,900

UNDER   

   C
ONTRACT!

Martinique WT801
2BR/3.5BA. Great views
from this 8th fl oor unit. 

Separate his/her master bath.
Asking $450,000

Resort 417
1BR/1BA. Rare deluxe ocean-

front hotel condo, valet parking 
and fabulous amenities.

Asking $295,000
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Abigail Adams exhorted her 

husband to “remember the 

ladies” when he helped to cre-

ate our great county.

Two centuries later, the power 

of women is a mighty force.

Nowhere is that more obvi-

ous than in Palm Beach County, 

where hundreds of women are 

CEOS, directors, elected offi-

cials, philanthropists, media professionals 

and public servants who influence industry, 

politics and health care — and more than any-

thing, the quality of life here.

Florida Weekly’s 2011 Power Women exem-

plify professionalism and dedication. 

They come from a variety of backgrounds. 

Their energy, expertise and commitment enve-

lope their families, colleagues and communi-

ties each day.

We invite you to meet 16 women who make a 

difference every day in our community.

■    ■    ■

THE HONORABLE CAROLINE SHEPHERD HELPS ELEMENTARY SCHOOL CHILDREN under-
stand the judicial branch by leading a mock trial of the “three little pigs” 
suing the “big, bad wolf” for the damages of blowing down the house.

Her robe makes her message real, “You can be a judge. You can be a law-
yer. You can be anything you want.”

Then she asks the children, “Where does it all start?” The youngsters 
answer back, “Law school,” or “college.” But with one click of her Pow-
erPoint presentation, she shows a picture of their school and she reaches 
them, “It all starts here, sitting at your fourth-grade desk.”

Before her appointment to the Palm Beach County Court by Governor 
Charlie Crist in 2009, Judge Shepherd served as an assistant state attorney 
in Miami and Palm Beach, as well as a federal prosecutor in Washington, 
D.C. For her, the bench was the next logical progression following her life as 
a prosecutor, a time she describes as, “my first love with the law.”

Re-elected in November 
2010, her term runs through 
January 2017. No aspirations 
of higher office yet, Judge 
Shepherd says she will keep 
her job as long as she can, as 
long as the people will have 
her, for she sees her job as a 
service. This explains why she 
finds accepting her accolades 
as strange, because as she 
sees it, “It’s not about me, it’s 
about the people in my court-

room.”
“I try to keep my head where my feet are. I try to stay grounded,” said 

Judge Shepherd. “I don’t let the robe go to my head, that’s probably because 
of my Midwestern upbringing and my faith.”

Judge Shepherd knows the power her position wields, she affects people’s 
lives. That’s why she spends so much time researching case law and writing 
her rulings. It’s also why she participates in youth court.

“You look at these kids and think alright, this is the turning point for you,” 
she said. “If you don’t change your path, you’re going to end up with a DOC 
(Department of Corrections) number.”

And as much as she finds it her responsibility to steer their course, she 
finds it her responsibility to elevate the image of the court.

— Athena Ponushis

■    ■    ■

KAREN MARCUS WAS GROCERY SHOPPING WITH HER GRANDSON, 
WHEN 7-YEAR-OLD Dylan went up to a gentleman in the 
meat department and said, “Excuse me, this is County 
Commissioner Marcus, she’s a county commissioner.”

“Dylan, don’t tell people that,” interjected Commission-
er Marcus, “I’m just Memaw.”

And that’s how the commissioner sees herself, doing 
what everyone else does — shopping at Publix, mowing 
her own lawn, taking care of her grandchildren when 
she’s not working.

First elected to the county commission in 1984, Mrs. 
Marcus measures success by a drive around town. Ocean 
Cay, Coral Cove Park, Diamond Head/Radnor all speak 
to her support of beach acquisition. “It was important to 
preserve what I remembered, which was plenty of public 

access to the beach,” said the Florida native, moving from Key West to Palm 
Beach at age 5.

Down to the Juno pier, 
Mrs. Marcus sees other 
grandparents and fisher-
men as a testament to the 
10 years it took to replace 
it. West to the Scripps 
Research Institute and 
Roger Dean Stadium, she 
sees international science 
perfectly nestled next to the 
all-American game. 

“Those four votes to put up Scripps in Abacoa, what a challenge, one of my 
biggest, but it fit,” Commissioner Marcus said. “We didn’t have to worry with 
residential building. We had the university component in place. It was the 
perfect spot, right next to the baseball park.”

Mrs. Marcus likes to face every decision thinking 20 years down the line, 
hence her advocacy to purchase more than 29,000 acres of environmentally 
sensitive land, protecting it from development. She has received the Nature 
Conservancy’s distinguished Public Service Award and Grassroots Leadership 
Award, but none beat, “Memaw.”

“I remember what it was like as a kid,” said the 59-year-old grandmother of 
five, who will not serve on the commission again due to term limits. “And as 
we grew as a community, I have tried to make sure we were growing the right 
way, so we’re still the type of community I remember growing up in.”

— Athena Ponushis

■    ■    ■

ASK MOST PEOPLE, AND THEY’LL TELL YOU THEY ARE LOOKING TO ESCAPE THEIR JOBS.
Ask Lea of WZZR-FM 94.3’s “Josh Cohen & the Hometeam,” and she’ll tell 

you her job is her escape.
“It’s the best job ever. It’s 

absolutely the best job ever,” 
she says. “There’s not a day 
that I don’t want to work. It’s 
an escape from my family and 
my children. I don’t have to 
wait on anybody and clean up 
afterward.”

And from 5 p.m.-9 p.m. each 
Monday-Friday, she gets to do 
just that, all the while seem-

ingly having a blast with her radio co-stars, Mr. Cohen and Luke.
“We’re all very much our own characters and everything. Josh never ceases 

to amaze me. Luke has an incredible intelligence about him,” she says. “I think 
we all complement each other very well on the air.”

Lea — no last name necessary — says South Florida also complements her.
She was raised in the Boynton Beach-Delray Beach area, and lived in Cali-

fornia, Hawaii and Japan.
“My mom had a bar and I would tend bar and made a killing and would 

travel the world with my boyfriend on surf trips,” she says.
She came back to South Florida in 1998, and now finds time for snowboard-

ing.
“I snowboard every year,” she says. “I go out to Utah every year for a 

10-day trip. That’s one of my most favorite things to do is go snowboarding. I 
hope to have a house in Utah someday.”

Lea landed in radio by accident.
She was directing promotional events for Hawaiian Tropic when she decid-

ed she was interested in pursuing a broadcasting career. 
“I thought I should do news. I went to broadcasting school and got an 

internship at Channel 5. I loved it, and worked with Cari Champion. She was 
my mentor,” Lea says. “When I was finished with my internship, they weren’t 
hiring, but a week later, I got a call from my friend at Clear Channel.”

Initially she was to appear on the air on Fridays.
“Five weeks later, they did a complete change,” she says, and the rest is his-

tory.
When she is not on the air, Lea is busy with her children, Kai, 4½, and 

Makoa, 12.
Their names are drawn from their mom’s six years in Hawaii.
“Makoa means strong, aggressive, bold. Kai means the ocean,” she says.
Kai is excited that his mom is on the air, and Makoa’s friends think his 

mom’s career is cool.
That connectivity is good.
“Over the years in radio, I think things have changed a lot,” she says. “It’s 

not your shock jock. It’s you and who you are connecting with — the people 
and sharing your life with them and allowing them to kind of be your friend 
over the airwave.”

— Scott Simmons
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■    ■    ■

THE START OF A TYPICAL THURSDAY FOR JAMIE STUVE 
reads best in bullet points. Here, the president and 
chief executive officer of the Loxahatchee River His-
torical Society (stewards of the Jupiter Inlet Light-
house), recounts her morning:

■ Meet with landscapers, design the expanse of 
native plants, mind the guidance of biologists.

■ Meet with the Coast Guard, make sure everyone’s happy.
■ Meet up with a school fieldtrip, give an exclu-

sive tour to a boy with a walker, show him wells 
and cisterns and explain the collection of rainwater 
while other students climb.

■ Do a little bookkeeping, catch up with the land 
bureau, check in with an artist on a rendering.

■ Meet with the VFW, help plan the wedding of a 
young man returning from Iraq who lost his legs.

■ Find that audit letter, order new software, pay some bills.  
“And it’s early yet,” quips the 57-year-old. When she thinks of being 

called a “power woman,” she can’t help but smile, remembering the girl she 
describes as light-hearted, 
easy-going, quiet.

“This job has changed me 
quite a bit,” Ms. Stuve says. 
“I’ve had to defend things. I’ve 
had to protect things from 
destruction, ignorance, poli-
tics and lack of funding. I’ve 
had to become stronger, get 
brave. I’ve had to really put 
it on the line a lot more than 
what’s natural for me.”

In November, Ms. Stuve will celebrate 10 years with the Loxahatchee 
River Historical Society. She looks back and thinks of the storms, her and 
her staff working out of a construction trailer in the parking lot. She sees the 
site today (designated the Jupiter Inlet Lighthouse Outstanding Natural Area 
by Congress in 2008), sees the museum, sees the 2010 Muse Award from the 
Palm Beach County Cultural Council for cultural excellence, and sees how 
far her organization has come, how fast.

“I have a very deep sense this is sacred land,” says Ms. Stuve, who loves 
more than anything when visitors tell her, “I feel changed having been here.”

Guardian Stuve intends to protect it, and make people aware of it, so 
future generations will feel this same sense.

— Athena Ponushis

■    ■    ■

LORI SCHACTER PICKS UP THE PHONE. AND SHE SAYS THAT’S 
why she’s successful. “I’m accessible.”

The Illustrated Properties real estate professional has 
closed more than $330 million in transactions over the 
past 12 years, more than $30 million this year alone. Ban-
nered across her website in blue, she says, “Your quest 
for the right home is my passion.”

Ms. Schacter has learned you have to spend money to 
make money. She advertises on 30 Google sites, attracting 
national and international attention.

Late one Sunday evening, she received a call from the 
representative of a foreign dignitary. Someone promi-
nent was looking to buy in Admirals Cove. She found the 
urgency of the call a little strange, but “always interested 
in making the sale,” she quieted Hollywood delusions of 

high-stakes kidnapping, met 
the limo, showed the house, 
took the check. Two weeks 
later, the prime minister of 
Latvia had moved in.

“I have always wanted to 
please. It makes me happy. 
It’s how I brought up my 
children,” Ms. Schacter said. 
“It makes me feel good to be 
successful, because it makes 
me feel like I’ve given as 
much as I’ve gained.”

Ms. Schacter has sold so many homes, she’s working on obtaining more list-
ings. She has signed many a contract on the hood of her car. “I’m very good at 
reading people,” says the 56-year-old, who earned her master’s degree in psy-
chology through Hofstra University in New York.

Beyond understanding behavior, Ms. Schacter has watched Palm Beach 
residential communities grow from the dirt. Living here 18 years, raising three 
children, she knows the particulars of each community and she knows the 
school system. She knows her homes and she knows her clients.

“It’s like a marriage, agent and client, you have to really be in love with each 
other or you don’t make the sale, you don’t buy the house,” says the woman 
who seems to be becoming quite the matchmaking Realtor. Ms. Schacter has 
had three of her clients marry other clients. She’s introduced them, and she’s 
three-for-three at “happily ever after.”

“Hey,” her New-York-side comes out, “this is full service.”
— Athena Ponushis

Jamie 
Stuve
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Schacter

KNOW YOUR OPTIONS FOR RECONSTRUCTION

COSMETIC & RECONSTRUCTIVE SURGERY ̋ 

DYSPORT®, BOTOX®, JUVEDERM®, RESTYLANE®, 

PERLANE® ̋ MEDICAL FACIALS, CHEMICAL 

PEELS, MICRODERMABRASION ̋HYDRAFACIAL™  

̋ ULTHERA® - THE “NO DOWNTIME LIFT” ̋"
PERMANENT MAKEUP, EYELASH EXTENSIONS 

̋LASER REJUVENATION ̋ MASSAGE THERAPY ̋"
MEDICAL GRADE SKINCARE

OUR SERVICES:

Dr. Luis Viñas has pioneered a single stage nipple-sparing breast reconstruction that is revolutionizing prophylactic 

and diagnosed breast cancer surgical care.  Patients can eliminate the need for multiple surgeries often enhancing 

the breast to a more natural, youthful and lifted appearance.  

From prophylactic treatment to diagnosed care, we are committed to the treatment of breast disorders, while 

raising awareness to the signs and symptoms of breast cancer. Dr. Viñas also specializes in reduced-scar breast 

reductions and lifts.  Most reductions and reconstructions are covered by insurance.  

SCAN WITH YOUR SMARTPHONE OR GO TO 

WWW.LAVINASMD.COM/FLAWEEKLY/VIDEO TO WATCH 

DR. VIÑAS DISCUSS THIS CUTTING-EDGE PROCEDURE

BOARD CERTIFIED PLASTIC SURGEON, LUIS A. VIÑAS M.D., F.A.C.S, CREATED THE STATE-OF-
THE-ART L.A. VIÑAS PLASTIC SURGERY CENTER & MED SPA TO PROVIDE PATIENTS WITH THE 
PREMIER CARE IN COSMETIC SURGERY AND ANTI-AGING TREATMENTS.  FOR MORE THAN 20 YEARS, 
DR. VIÑAS HAS BEEN AN ESTEEMED MEMBER OF THE PALM BEACH MEDICAL COMMUNITY.

550 South Quadrille Boulevard, West Palm Beach, FL 33401
(Directly Across From CityPlace)

LAVinasMD.com561.655.3305

 For Additional Ofers, Like Us on Facebook: Facebook.com/LAVinasPlasticSurgeryandMedSpa
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■    ■    ■

RUTH STEWART RECENTLY CELEBRATED WITH A MAN 
thanking Palm Beach Gardens Medical Center for 
giving him his wife back. His wife, mother of two, 
thanked the medical center for being able to hold 
her children again. 

These outcomes, these are the moments that pro-
pel Chief Operating Officer Stewart to do all she can 
do, because the moments she treasures the most, are 
the moments when patients are able to say, “Thank 
you.”

“I am thrilled to be a piece of the outcome,” Mrs. 
Stewart said. “I may not be the center of the story, 
but I’m on the periphery. I know I had an influence 
on those directly involved in offering the care … And 
at the end of the day, it’s all about delivering great 
patient care … It’s all about the patient.”

These are the stories Mrs. Stewart, 55, pulls on when she tries to find ways 
to better the center’s components of care, when she looks to introduce a 
cutting-edge device, when she works to involve the center in a clinical trial. 
She thinks of the patients who came in with spinal cord injuries and left 
being able to walk. She thinks of open-heart patients who leave being able to 
breathe. 

“A clinician by background, 
it’s important for me to feel 
I’m making a contribution to 
society,” said Mrs. Stewart, 
who makes her rounds daily, 
asking doctors and nurses and 
patients, “What can I do to 
make the care better?”

Mrs. Stewart was attracted 
to the medical field because 
she wanted to make a differ-
ence in people’s lives. She has 
been with Tenet Healthcare 

since 1984, a commitment she says may have been common in her parents’ 
day, but a rare feat in her own.

She does not care for titles or individual praise, but she would like people 
to know, “I do give my all at work,” because as she’s seen at the bedside, 
“People are counting on me.”

— Athena Ponushis

■    ■    ■

ASK PAMELA RAUCH TO SUM UP HER JOB AS VICE PRESIDENT 
of external affairs at FPL and she does not hesitate when 
answering.

“In one word, it’s fantastic,” she says. “I really enjoy 
what I do because I really believe in what our company is 
doing.”

That means being out there.
“It’s really a lot of fun to actually be at the table with 

some of the smartest businessmen and women who work 
at this company. It’s a real honor,” she says. “Not only am 
I involved with what happens on our campus, but my job 
is to be external. I love that I get to share our company 
with the public,” she says.

And that means getting the word out.
“My team in external affairs, made up about of 30 

people, is really charged with talking with our customers,” Ms. Rauch says. 
“Engaging with our customers and talking to them. We have really embarked 
on being proactive.”

What does her team tell 
customers?

“Most of our customers 
don’t know they enjoy the 
lowest bill of the 55 electri-
cal utilities in Florida,” she 
says. “That really impacts 
them. We’ve actually 
enjoyed the lowest rate in 
the state since 2006, as well 
as one of the best reliability 
rates in the state.”

But before she was helping to generate the company line of service, Ms. 
Rauch, a graduate of Florida State University’s College of Law, was associate 
general counsel, and oversaw FPL’s Real Estate, Land Use and Environmental 
Group. 

And before joining FPL in 1999, Ms. Rauch was an assistant and then deputy 
city attorney for the city of West Palm Beach for five years and had a hand in 
the city’s redevelopment plans, including the building of CityPlace.

“My time working for the city of West Palm Beach is what made me a bet-
ter lawyer,” she says. “I happened to be at the right place at the right time, 
when there was a really good mayor who had a lot of vision for the city.”

On a personal level, Ms. Rauch strives to make a difference by being a part 
of the Race for the Cure. 

Pamela 

Rauch

Ruth 

Stewart

561.625.5070

THE HEART 
ATTACK RISK 
ASSESSMENT

IT’S 
FREE.
IT’S 
PRICELESS.

pbgmc.com/heartscreenings

WHY
EXPERIENCE

MATTERS
IN HEART

CARE.

The more heart emergencies that a team 
handles — the more angioplasties and 
heart surgeries it performs — the better 
the outcomes. The better the results. 
This is a fact. Experience is what it takes 
to deliver our kind of heart care. This is 
what it takes to get the job done.
The way we do it.
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“FPL comes together as a huge, visible team,” she 
says. “We had over 900 participate this year.”

As someone who has lived in Florida since she 
was 4, Ms. Rauch says she has a vested interest in 
her community.

“I have loved growing up in Florida,” says Ms. 
Rauch, who was raised in Lighthouse Point. “My 
family and my hobbies all revolve around being out-
side.” 

In college, she played tennis, and used to scuba 
dive. Now living in the Jupiter area with her hus-
band and two sons, that time outdoors remains 
important.

“Biking, kayaking, we try to do it all,” she says. 
— Scott Simmons

■    ■    ■

TIFFANY KENNEY IS USED TO AN AUDIENCE.
As one of the evening anchors on WPBF-Channel 25, Ms. Kenney says that 

she has always had a big interest in public speaking and writing. 
She started to succeed early in life. 
Born and raised in West Palm Beach, she was highly involved in a nation-

ally ranked high school debate team, spending her weekends at the debate 
tournaments, speaking in front 
of big audiences. She always 
enjoyed the public speaking 
aspect, but it was in college 
that she got her passion for 
writing and became a staff 
writer for the college news-
paper. During her junior year, 
she studied in Rome, at Loyola 
University, where she focused 
on art history and the Italian 
language. 

She went on to graduate from Southern Methodist University with a major 
in journalism and minor in English and art history. 

She made her television debut as a CBS morning news anchor in Monroe, 
La. In 1993, she moved back to West Palm Beach area, worked for a while at 
WPTV, then, in 1999, joined the team of news anchors at WPBF.

Throughout her career Ms. Kenney said her goal always has been to be 

fair, truthful and ethical when delivering news. 
“Nothing is more critical, I think, and more important 

in this position than these features,” said Ms. Kenney. 
She said her curiosity about people and their lives is the 

key to her success. 
“I love to hear people’s stories, where they have been 

and what they have experienced,” said Ms. Kenney. 
This power woman volunteers as an emcee for a wide 

array of non-profit organizations, ranging the Girl Scouts 
to the American Cancer Society. She also is on the board 
of the Makayla Joy Sitton Foundation.

In addition to five regional Emmy Awards that she 
had received for her stories in the past, this year she was 
awarded the Distinguished Alumni Award for Palm Beach 
County Schools from the Education Foundation. 

She finds her biggest inspiration in life in her children, 
Caroline, 8, and Beck, 6, and spends her spare time with 

them, as well as walking and practicing yoga.
— Yona Mishanina

■    ■    ■

SHE IS NORTHERN PALM BEACH COUNTY’S DOYENNE OF DESIGN.
And, at age 82, Elena Johnson never tires of coming to work.
She works eight hours a day, six days a week, and said she enjoys nearly 

every minute
 “I love the miracles that happen when, by using your imagination, you can 

create an exquisite setting; a virtual feast to the eyes,” she said.
Mrs. Johnson, the owner 

of True Treasures Antiques 
& Consignment, which has 
locations in North Palm 
Beach and Palm Beach Gar-
dens, was born and raised 
in the small Italian town of 
Udine, near Venice.

She came to the United 
States and in 1968, after 
graduating from the New 
York School of Interior 
Design, she went to work for the largest design firm in the south, Sunyland, 
in Houston.  A decade later, in 1980 she began her own venture in Houston 
called Rova Interiors.  Her clientele included movie stars, oil barrens, astro-
nauts and members of the Fortune. 

When she moved to Palm Beach County in 1987, Mrs. Johnson saw a need 
for a venue to sell high-end used and antique furniture. Together with her 
husband, Col. Howard “Scrappy” Johnson, she founded True Treasures in 
1990. And in the 21 years since, the business has grown from 2,000 square feet 
of display and two employees to 22,000 square feet and 22 employees. 

“The best part of my day is being greeted in the morning by all the beautiful 
pieces that arrive on a daily basis.  The trust our consignors give us to display 
them in the best possible light is an extra treat,” she said.

She also is eager to reach out to the community
At her Northlake store, Mrs. Johnson established the Charity Corner, 

through which True Treasures sells items to support local charities. This year 
alone, she said True Treasures has distributed $17,500 between the Peggy 
Adams Animal Rescue and St. Jude Children’s Research Hospital. 

During her down time, Mrs. Johnson enjoys gardening and driving around 
town. 

When asked to what she attributes her success, Mrs. Johnson answered, 
“Work hard and enjoy what you are doing.”

— Yona Mishanina
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4081 HOOD ROAD | FRENCHMAN’S CROSSING | PALM BEACH GARDENS

561.627.6222 | WWW.LEREVEBOUTIQUE.NET | MON–SAT 10AM–5PM

G I F T  C E R T I F I C A T E S  A V A I L A B L E

L e  R ê v e
  A chic women�s 

accessories boutique 
featuring fine costume 
jewelry, sterling silver, 

handbags, gifts,
accessories and more�
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■    ■    ■

DR. JEAN WIHBEY PRIDES HERSELF ON BEING A GO-GETTER.
Now provost of Palm Beach State College’s Eissey 

Campus in Palm Beach Gardens, she says she con-
stantly is looking for ways to develop relationships 
to help make others successful. 

“I like to spend time planning and understanding 
what people’s needs are, their particular motivation 
and interest and then try to find out what the com-
munity I am engaged with wants” said Dr. Wihbey, 
who credits her success with a combination of pas-
sion and action. 

She has written four publications on leader-
ship and has given motivational and informational 
speeches. 

Her 
organized office is filled with 
literature on personal success, 
including multiple magazines 
on leadership and self-devel-
opment.

Dr. Wihbey said she 
believes Palm Beach State 
College has an obligation to 
its community to share the 
information and engage the 
community in the knowledge 

of what is happening. 
“I spend a lot of time thinking and reading about what is going on that will 

make a difference in people’s lives,” she said.
Dr. Wihbey, now 50, joined Palm Beach State College as provost in 2009. 

Before that she served in four community colleges in her home state of Con-
necticut. 

After she graduated from Fairfield University with a BA in economics, she 
owned and operated three businesses for 10 years. Then, she decided to go 
back to school and earned her master’s in counseling from Southern Con-
necticut University. Two years later, she earned a Ph.D in educational psy-
chology from the University of Connecticut. 

She started her career in education as an unpaid intern, then climbed the 
professional ladder from student services professional in Naugatuck Valley 
Community College in Waterbury, Conn., to her current position.  

At the moment, she is writing a book on leadership case studies with a 
primary focus on higher education and is planning publish more articles.

— Yona Mishanina 

■    ■    ■

DEBORAH JAFFE GOES THE DISTANCE.
Each day, she drives from Royal Palm Beach to Loggerhead Marinelife 

Center in Juno Beach, where she is director of development. 
The mother of three — daughter Loren, 7½, and 6-year-old twins Mathew 

and Alexa — she stays busy outside the office, too. 
“I am a very passionate person,” she said.
Her passion is to reach out to her community and make difference in 

people’s lives. 
“I love to see the faces of children and adults alike when they come to our 

center for the first time and truly understand what we do when we treat see 
turtles” she said.

She finds the best part of 
her job is to be able to work 
with people, educating them 
about nature and the center’s 
mission.

A graduate of Palm Beach 
Atlantic University, she holds 
a bachelor of science in busi-
ness administration and an 
MBA. She had a 15-year career 
at Deutsche Private Wealth 
Management in Palm Beach 

and also worked for Palm Beach Atlantic University. She always has been 
active in her community, and for many years volunteered and raised money 
for several non-profit organizations, including the Marinelife Center. 

Several factors brought Mrs. Jaffe, 43, to her current job; there are two 
that played the biggest role. First is the Marinelife Center’s mission, which 
she became very passionate about in a very short period of time. Second, 
the countless involvement opportunities within the organization for her 
children. She says that the main component of her professional success is 
always being passionate about what she does.

In addition, she remains actively involved in the community. 
Currently, she is an Outreach Chair for Executive Women of the Palm 

Beaches charitable organization, which mentors young women between 
ages 11 and 18 and also provides scholarships for women in the community 
to attend college. Recently, she and her husband co-chaired the North Palm 
Beach Heart Ball for the American Heart Association.

She shares her spare time with her family, spending lot of time with her 
children. Always looking to improve herself, she loves to read inspirational 
literature and set new goals.

— Yona Mishanina

■    ■    ■

NANCY SMITH SAYS HER PASSION TO SERVE PEOPLE TO THE BEST 
of her ability turned into a career at Keller Williams of 
the Palm Beaches. 

She studied special education at Florida State Univer-
sity and earned a BS degree. 

But her career in education was short.
After two years, she decided teaching was not a good fit 

and moved on. 
After getting her real estate license, she worked for four 

companies, then started her own company, SUN Realty of 
the Palm Beaches. 

She ran the company for seven years then switched to 
Keller Williams, where within five years she became com-
pany’s top producers. 

One reason for her success? 
Mrs. Smith, 69, said she 

always keeps up with the new 
technology and advances in her 
field. 

“Real estate has changed so 
much in the last 40 years. If you 
are not up to date with technol-
ogy, you should not be in the 
business” she says. 

And now she sees herself as 
a teacher of a different sort — 
educating buyers and sellers 
can be the most interesting and 

challenging parts of her job. 
“There is so much misinformation on the Internet,” said Mrs. Smith, adding 

that Internet listings are not always correct that explaining them to people is 
not always easy. Therefore, she finds communication to be the key to success. 

Being a breast cancer survivor of 14 years, she is strongly involved in the 
community, including Christ Fellowship church and a Deaf Ministry, where 
she interprets for deaf people. She also is on the boards of directors for two 
non-profit cancer-related organizations, one of which is called Diane’s Voice, 
and is a leader for three cancer support groups. 

Mrs. Smith said she loves her family, and that when she is not busy, she 
enjoys a weekend family vacation at her lake house in Sebring, where she can 
relax and play with her grandchildren.

— Yona Mishanina
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■    ■    ■

ANNE GANNON IS NOT AFRAID OF CHALLENGES. 
“I never take no for an answer.” said Ms. Gannon. 

“I always try to figure out how to get to the next 
highest level.”

In 2006 she was elected constitutional tax collec-
tor of Palm Beach County, a job that requires 24/7 
attention and dedication.

She said that her motivation to run for the position 
was to do good things and chart a positive course 
for the state of Florida and its people.

But what about her life before she was elected?
Ms. Gannon founded and operated Anne M. Gan-

non & Associates, a public affairs firm. She also was 
one of the three owner-partners of a manufacturing 
company, Applegarth Designs Inc.

Later, she became a member of the state House of Representatives and ran 
for tax collector. 

“I believed that running for the position of constitutional tax collector 
offered the best potential for public service that was a good match for my 

business skills,” she said. 
She enjoys working with 

people and says the best part 
of her job is being able to 
work with public. She also has 
a strong work ethic and orga-
nizational skills that despite 
the busy schedule help her to 
create a sufficient work team. 

“I have a senior leadership 
team that works very well 
together. I think it is impor-
tant for management to oper-

ate as team. And we do that well!” she said.
In 2010, her office won numerous awards from the Public Relations Soci-

ety of America, and she has received awards from a variety of organizations, 
including National Association of Social Workers and National Foundation 
for Women Legislators.

Besides that, she is on the Board of Pinegrove Arts District and JFK Hospi-
tal and also is a member of a number of women’s business organizations.

In her spare time, Ms. Gannon runs, exercises, reads, gardens and likes to 
entertain.  

— Yona Mishanina

■    ■    ■

FOR FANS OF PUBLIC RADIO, THE VOICE OF CAROLINE BREDER-
Watts is ubiquitous.

Tune in to Classical South Florida, and that is her care-
fully nuanced voice hosting shows and announcing calen-
dar items.

But she set out for a career in theater, rather than 
broadcasting.

“I started with WXEL in 1992. I was a part-timer. That 
was like a second job for me, and it just happened that I 
stumbled into it,” she says. 

At the time she handled public relations and marketing 
for Florida Stage.

“I have no training, other than theater training,” she 
says. “I almost feel bad saying that because maybe I didn’t 
pay my dues.”

But maybe she has paid those dues in other ways.
WXEL radio this year 

became WPBI Classical 
South Florida.

“We went through a lot 
of changes and regimes and 
people” at WXEL, she says. 
“I got a good perspective on 
what public radio means.”

And for Ms. Breder-Watts, 
who now broadcasts from 
studios in downtown Fort 
Lauderdale, that means sup-
porting the arts.

“I really feel a big connection to Palm Beach County and I really want to 
make sure Palm Beach County is taken care of and is well represented,” she 
says. 

One of her roles at the station is “to provide continuity and the personal 
touch in the community, particularly in the arts community because those are 
my friends and that’s my life.”

And she stays busy with another venture, Arts Radio Network, a website 
dedicated to promoting Palm Beach County’s arts community.

Ms. Breder-Watts developed the site in 2008 with her husband, John Watts, 
and marketing whiz Ceci Dadisman.

“Initially what it was really designed for was to support the shows we were 
doing. We wanted to be able to podcast those things,” she says of Arts Radio 
Network.

After nearly three years, the site — www.artsradionetwork.com — went 
online in its new form on Oct. 3.

“Over the past summer, John said we need to take this to the next level,” 
Ms. Breder-Watts says.

The site will promote the arts free of charge, she says.
“We want it to be more of an NPR-style site where you really are getting 

the stories behind the communities and artists and what their lives are like in 
South Florida,” she says.

It’s been a decade of huge steps for Ms. Breder-Watts, who moved to the 
area in 1969.

“I am one lucky duck, especially as a woman. I turned 50 years old last year, 
have two children under the age of 10 and got married right before I turned 
40,” she says.

That gives her perspective.
“It’s so funny to me. I’m doing things that 30-year-olds do,” she says with a 

laugh. “I should be doing these things for my grandchildren, not my children. 
I’m really happy.”

— Scott Simmons
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You’re invited to a six-week course entitled:

 

Chabad of Palm Beach Gardens

4106 PGA Boulevard, Palm Beach Gardens FL 33410
(formerly Loehmann’s Plaza)

 Thursday evenings at 7:30 starting October 27, 2011

Tune into the Schmooze Weekly Jewish Radio Show

Sundays 9-10am on Seaview Radio 960AM 95.9FM 106.9FM

Proudly presented by Youth Extension Solutions, Kosher MarketPlace, Compass Insurance Services, Rosenthal Capital Management
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■    ■    ■

KATIE DEITS’ WORK SEEMINGLY IS EVERYWHERE. 
If you have spent any time in the area, then you 

have read her columns in area publications or seen 
her photography and sculpture on display at places 
ranging from Park Avenue Barbecue & Grille to the 
Scripps Florida campus.

Now executive director of the Lighthouse Art-
Center in Tequesta, for many years, Ms. Deits ran 
her own business, Camera Graphics, at the time 
one of the largest photographic firms in Palm Beach 
County.

She says the best part of her job is to create the 
opportunity for the new talents to blossom. 

“We have a lot of opportunities for artists to 
expose their work through different exhibitions and 
be judged by critics and gallery owners,” said Ms. Deits.

Being a great believer in teamwork, she finds a lot of inspiration from 
people she works with. 

“Our staff works closely together. We are like a family,” said Ms. Deits, 
who grew up in West Palm Beach. 

Before joining the ArtCen-
ter in November 2009, she 
was an editor at The Palm 
Beach Post and a critic for 
Palm Beach ArtsPaper. 

Passionate about art, she 
never defines her work into a 
9-to-5 schedule. And part of 
that schedule includes draw-
ing, painting and sculpting.

She has a bachelor of fine 
arts degree from University of 
South Florida, Florida Degree 

of Photographic Excellence and a Master of Photography from Professional 
Photographers of America. She also studied art in New York City and the 
history of art in Florence, Italy. In 2007, she was awarded the South Florida 
Cultural Consortium fellowship for Palm Beach County. 

She prides herself on being a leader.
“I have a strong work ethic,” said Ms. Deits. “I try to look at every situa-

tion as a unique one and solve problems in a creative way.” 
— Yona Mishanina

■    ■    ■

SHE STARTED HER CAREER AT WPTV-CHANNEL 5 TWO MONTHS 
after graduating from college.

And 25 years later, Kelley Dunn never has looked back.
She always had loved to write and knew that University 

of Florida had a good journalism and broadcasting school. 
She started to volunteer at a radio station and run the 
news updates, then became an anchor on a student news 
station. 

“Little by little I realized that I can do it and enjoy 
doing it,” she said. 

Part of that enjoyment comes from the diversity of what 
she covers.

“News always changes, and that is exciting,” she said.
What makes her successful?
“I am just being me, I am not trying to be anybody 

else,” the University of Florida graduate said.
Ms. Dunn said she enjoys the company of her coworkers, and loves having 

the opportunity to improve 
people’s lives by telling 
news stories that will help 
them in some way.  

“I really think that it is a 
wonderful feeling to know 
that what you are doing is 
helping somebody,” said Ms. 
Dunn. 

And that explains why she 
is active in her community.

While involved with 
several non-profit organizations, she is especially active with the Susan G. 
Komen Race for the Cure and the Cystic Fibrosis Foundation.  

In the end, it all comes back to her career, in which she is a five-time Emmy 
Award winner. She also has received The Associated Press and Telly awards.

It’s part of what keeps things fresh for her.
“I am 47 but I feel as if I was 22,” she said.

— Yona Mishanina
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2BR, 2BA beautifully remodeled CBS villa in 
Jupiter.  Text 25596 to 79564 for more info or 

call to schedule your personal tour.

3BR townhome with large covered front porch in 
desirable Evergrene. Quick close available. Text 
77451 to 79564 for photos/pricing or call Dawn.

Oops you missed this one! Contact Dan or 
Dawn to be added to our Home Watch List 
so you do not miss the next perfect home!

3BR, 2.5BA Single family home. $2,350 per 
month. Go to EvergreneHomes.com to view all 

Evergrene Homes for sale and rent.

Dan Malloy, PA, Realtor

Certifi ed Negotiation Expert

561-370-5736 

   

T R U S T E D  R E A L  E S T A T E  A D V I S O R S

Dawn Malloy, Realtor

Luxury Homes Specialist

Certifi ed Negotiation Expert

561-876-8135

Don’t walk into any new home community 
unrepresented! Contact Dawn or Dan 

to negotiate your purchase.

$119,900

Lakefront Elliston Model. 5BR, 4.5BA, 
3-car garage and a tropical saltwater pool. 
Call Dawn at 561-876-8135 to see today.

New

ListingFor Sale

For Rent
SOLD!

The Malloy Realty Group

I took a chance on the The Malloy Realty Group. Dan was very professional 

and demonstrated knowledge of the local market. I decided to list with them and 

couldn�t be more pleased with my experience. My realtor of over four 

years advised me to lower my price; Dan showed me that the market would 

support raising it, which I did. They gave me great recommendations for

getting improvements done in a timely and cost-effective fashion. 

Showings came immediately. I was impressed with the constant 

communication about showings, and in no time had a couple of full-

price offers. The Malloy Realty Group didn�t call to tell me what needed 

to be done, they called to tell me that it was done! Professional, 

knowledgeable, dependable, customer-oriented and results focused�that�s The 

Malloy Realty Group of Keller Williams Realty. Thank you Dan and Dawn.

� Chris M.

�Thank you for your expertise and quality of professionalism in selling my home.  Your assurance and encouragement with each step kept me stable through the process. Also, the love of God shown to me through both of you is a valued blessing!� � Sarah R.

Rialto

Under contract



Here’s to true 
trendsetters.

The Gardens Mall congratulates all the Power Women 

for making a difference in our community.

THEGARDENSMALL.COM

the gardens maLL


