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Top: Players Dallas Poulk, left, 
and Daniel Pertusati, right, and 
coach Frank Moore, center, strive 
for the Big Leagues.

IN THE BUS THIS MORNING 
in early May, on the road 
for more than three hours 
from Abacoa to Fort Myers, 
somebody might break out 
the playing cards. The Jupiter 
Hammerheads can watch a 
movie on the overhead TVs, 
too, but a new game, playing-
card Monopoly, has a lot of 
them shuffling and dealing. 

With this group, risk is 
standard-issue. In the land of 
opportunity, another name 
for a baseball struck on fair 
ground toward a fielder is 
a “chance.” For Danny Per-
tusati and Dallas Poulk and 
their teammates, for their hit-
ting coach Frank Moore and 
manager Ron Hassey, for the 
owners and employees
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The curtain has lowered.
The marquee has dimmed.
And the ghost light glows in 

memory of Florida Stage, which 
announced plans to file for Chap-
ter 7 bankruptcy last week.

This is the obituary South Flor-
ida cultural groups thought never 
would need to be written.

Florida Stage 
became nation-
ally known for 
its dedication to 
the production 
of new American 
plays.

But that wasn’t 
enough for the 
company to sur-
vive a recession, 

the Bernard Madoff scandal and 
about $1.5 million in debt.

Subscriptions plummeted, and 
death came to the 24-year-old 
company as it ended its first sea-
son in the Kravis Center’s Rinker 
Playhouse.

That death has left the cultural 
community reeling.

“Creating new art is risky and 
glorious and admirable,” says Rena 
Blades, president and chief exec-
utive officer of the Palm Beach 
County Cultural Council. “We’ve 
gotten communication from all 
over the country about this loss.”

It’s especially hit home at the 
area’s theaters.

When William Hayes heard the 
news, he closed the door to his 
office and wept.

“This was a role model and had 
been going on for 20-plus years,” 
says Mr. Hayes, producing artistic 
director at Palm Beach Drama-
works. “It was risky. They were 
gutsy and they took that risk.”

The Maltz Jupiter Theatre’s 
Andrew Kato agrees.

“It’s not only a hole in our com-
munity but for the national land-
scape because doing new work 
is so risky and the fact that their 
mission statement was not only to 
support new work but to support 
the authors and development of 
that work,” says Mr. Kato, artistic 
director of the Maltz. “It’s a rare 
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MINOR LEAGUE PLAYERS EARN 

LESS THAN MINIMUM WAGE, 

LOOKING FOR A SHOT AT THE BIG LEAGUES

Theater’s closing leaves a 
national void, cultural 

leaders say
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WAIT LIST ONLY

Powerful political movements often begin 
with a single clear idea. It doesn’t have to be 
right, it just has to be clear.

For example: We’re not going to pay a tax 
on imported tea because we’re not repre-
sented in Parliament (hence the Boston Tea 
Party, the Revolutionary War and the United 
States of America).

We’re not going to be told by the federal 
government that we can’t buy and sell slaves 
because our way of life depends on it (hence 
the Civil War, Reconstruction and the United 
States of America).

They sunk our ships or bombed New York 
(hence the Spanish-American War, World 
War I, World War II, the Afghanistan War and 
still, the United States of America).

Many less martial examples of simple ideas 
that change everything exist, too: 
̈ Joe McCarthy says the communists are 

taking over (hence the odious McCarthyism 
of the early1950s). 
̈ JFK says we have to beat the Soviets 

to the moon (hence a half-century of space 
exploration and dazzling scientific advances). 
̈ The Rev. Dr.  C. Ocka Doodle says the 

world will end next Saturday night (hence 
people standing fruitlessly on hilltops when 
they could be downtown fomenting the cul-
ture of fermenting). 
̈ The town fathers say that sex, drugs and 

rock ’n’ roll are bad for the body and soul (hence 
400 years of Puritanism in America, complete 

with witch burnings anchoring one end of that 
history and a massive boondoggle called The 
War On Drugs anchoring the other). 
̈ The church fathers say it was all Eve’s 

fault that we were booted from Paradise 
(hence 2,000 years of discrimination in the 
West, against women).

Somebody has to start these things, and 
today it’s my turn. So let me make it simple.

 I say Republican Gov. Rick Scott is a new 
liberal.

Hence the need for new liberals to begin 
supporting his pogrom against the environ-
ment, the weak, the old, the poor, the home-
less, the developmentally disabled, the stu-
dents, the teachers, public hospitals and vot-
ers who don’t like standing in lines.

The problem here is that Gov. Scott has 
been misunderstood as an opportunistic 
deconstructionist in everything from better 
health care and a cleaner environment that 
draws more tourists, to voters’ rights.

In fact, he’s the opposite, I’ve concluded. 
The governor is a selfless constructionist — a 
champion of expansion, not contraction.

By eviscerating the state’s department of 
community affairs that regulates develop-
ment, for example, and disemboweling the 
South Florida Water Management District 
that covers 16 counties and also regulates 
development — to name just two — he’s put 
the need to tax developers and corporate 
owners, and to regulate them, on the matt. 
(The governor is said to be a martial arts man 
and matt master, which means he’s mad at 
somebody. But most liberals are).

In other words, Gov. Scott has executed 
a classic liberal approach to government by 
giving a huge hand up to those most in need.

He just happens to define “most in need” a 

little differently than many other people, but 
that doesn’t change my point: Government 
for a liberal requires giving the needy a boost. 
The governor is doing that for large corpora-
tions and businesses, with admirable results.

Liberals are not the only ones who have 
misunderstood the governor, either. Countless 
moderate or conservative voters have sudden-
ly discovered they loath the man they put in 
office to manage the Sunshine State during its 
most vulnerable moment in decades, falling 
prey to the illusion that Gov. Scott is out for 
himself and his rich friends, and no one else.

That’s why his approval ratings are now 
the lowest of any governor’s in the 50 states 
(and if there were 60 or 70 states, the ratings 
would probably still be the lowest).

When it comes to voting in particular, the 
governor, like most liberals, is against fraud. 

Hence his tighter restrictions on voters and 
their options, even though many reputable 
groups, not to mention individual supervi-
sors of elections have pointed out that there 
is little or no fraud in Florida voting, and the 
new law might even cost them more money 
to put in place.

The governor cut early voting days almost 
in half, from 15 to eight. But that’s not the 
best part. 

He’s also made any votes by people who 
move to another county potential discards 
if they just show up at the poll, without 
registering first in some official government 
building. Under the new rule, their votes will 
be put in a wait-and-see pile, since they won’t 
be allowed to show proof of their move on 
the spot. Those votes are often thrown away, 
according to voting analysts.

Not only that, but the new law makes a 
criminal of any volunteer trying to register vot-

ers who fails to get the registration form back 
to the Supervisor of Elections in 48 hours.

Such volunteers include a lot of little old 
ladies, and they used to have 10 days. The 
implicit threat to volunteers has already caused 
the League of Women Voters to flinch — the 
league decided it wouldn’t help with the demo-
cratic process anymore, because its members 
don’t deserve steep fines for trying to do right.

Who does the new voting law really affect? 
Wastrels, people who oversleep, and the 
underclass whose wristwatches don’t work 
because they were too poor to buy a Rolex, 
or whose relatives didn’t give them calendars 
at Christmas.

Blacks, young people and the elderly or 
disabled, in particular, have demonstrated not 
only a willingness to move around the state, 
but an abhorrence for crowded polling plac-
es, preferring instead early voting options — 
which were defended strongly by Gov. Scott’s 
predecessor and fellow Republican, former 
Gov. Charlie Crist. 

He was a true conservative, who tried 
to conserve the old notion that everybody 
except felons, those under 18, and those clas-
sified as insane should be encouraged to vote. 
Everybody. But Gov. Scott’s new rules would 
likely inhibit the very people unlikely to vote 
for him — blacks, young people and some 
older folks.

The lesson for Mr. Crist and those conser-
vatives like him should be simple.

You can love a thing too much, Charlie. 
Especially democracy in Florida. 

DON’T-EVER-MAKE-IT-EASIER-FOR-
YOUR-OPPONENTS-TO-VOTE!

Got that?
Be a new Liberal. Give your rich friends a 

hand up. ■

COMMENTARY

C’mon, let’s all embrace our governor: He’s a new liberal

rogerWILLIAMS
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thing. As a result of which it’s going to be 
a huge loss for playwrights who’ve had 
that as a forum to see their work through. 
My initial response is just one of shock.”

Developing works, careers
Andrew Rosendorf, Florida Stage’s 

playwright in residence, knows firsthand.
“They started to get to know me back 

in 2003-2004 when I interned with them,” 
Mr. Rosendorf says. “Then when I got my 
master’s degree they supported me in a 
number of ways. They put me on staff 
with salary and health benefits, which is 
unprecedented.”

Mr. Rosendorf had 
planned to move to 
New York, but con-
tinue in his role as 
playwright in resi-
dence at a reduced 
salary. He still plans 
to move, but the 
cushion Florida Stage 
offered is gone.

“It’s sort of the the-
ater company that 

took a chance on me and has given me the 
career that I’ve had,” 
Mr. Rosendorf says. 
“To now not have 
that is to be sent off 
on the abyss.”

The theater com-
pany’s founder, Louis 
Tyrrell, begged off 
an interview for the 
time being, writing, 
“I just have to make 
sure we tend to our 

wounded.”
But actor Michael McKeever says Mr. 

Tyrrell and Florida Stage helped bring his 
career as a playwright to the fore.

“Many theaters are very cautious about 
producing an untried play,” says Mr. 
McKeever, who lives in Davie. “How-
ever, Lou was fearless at exploring and 
presenting and polishing new work and 
sending it out into the world.”

Florida Stage hosted the premieres of 
two of Mr. McKeever’s works, “The Gar-
den of Hannah List” and “Running with 
Scissors.”

“And there’s a production of ‘Running 
with Scissors’ in Germany,” says Mr.
McKeever, who is readying his next 
show, called “Stuff” for a world pre-
miere next month at Boca Raton’s 
Caldwell Theatre.

“I would imagine that there are hun-
dreds of plays that got their life at Florida 
Stage,” he says.

And, no doubt, hundreds of actors.
Take Tina Fabrique.
She starred five years ago in the world 

premiere of “Ella,” which explores the life 
of singer Ella Fitzgerald. Since its start 
at Florida Stage, the show has played 
regional theaters across the country.

A reworked version of the show, with 
Ms. Fabrique, was to return this summer.

“It would have been a wonderful com-
ing-home, so to speak,” Ms. Fabrique 
says. “I feel for everyone that worked at 
Florida Stage. We became very buddy-
buddy with all of the crew over there and 
we were so looking forward to seeing 
them again.”

South Florida actress Barbara Brad-
shaw echoes that.

“I keep thinking a miracle will hap-
pen and I can blink my eyes and they 
will return to Manalapan and the ‘grand 
staircase’ and the magic that was created 
there! Where’s my lottery ticket?” she 
writes.

The company’s roots
Manalapan was Florida Stage’s home 

for two decades.
The company got its start in 1987 as The 

Theatre Club of the Palm Beaches, which 

presented plays at the Duncan Theatre 
Second Stage at what is now Palm Beach 
State College in Lake Worth.

The Theatre Club became Pope The-
atre Company and moved to Manalapan 
in 1991. After the theater parted com-
pany with benefactor Lois Pope in 1997, it 
changed its name to Florida Stage.

The company moved to the Kravis 
Center’s Rinker Playhouse last summer 
and had hoped to develop new audiences 
at that performing arts center.

But that failed to coalesce, and the 
board voted on June 5 to file for bank-
ruptcy after the curtain rang down on 
Florida Stage’s last production, “The Cha 
Cha of the Camel Spider.”

“We were excited about having them 
here in residence,” says Judy Mitchell, 
CEO of the Kravis Center. “Recognizing 
that what they do as a producing institu-
tion is very different from what the Kravis 
Center does. We though it added a facet 

of artistic discipline 
that had not been at 
our center before.”

The Rinker won’t 
sit empty, she says.

“We will program 
the space. I don’t 
know whether it will 
be another single 
tenant or a series 
of other presenters 
putting other work 

there,” Ms. Mitchell says. “It could take a 
combination of things, including increas-
ing our presenting in Rinker.”

Florida Stage’s legacy
Regardless of who performs on the 

stage at the Rinker, or what fills that 
space in Manalapan, Florida Stage has 
made its mark.

“Theater is among the most ephem-
eral of art forms. But Florida Stage’s 
legacy is enduring,” writes critic William 
Hirschman. “With the Coconut Grove 
Playhouse, GableStage and Caldwell The-
atre, the company risked its very exis-
tence to bring South Florida out of the era 
of dinner theater fare and into the artistic 
maturity of the 21st century. 

“Even more than those companies, 
Florida Stage took the ultimate risk: pro-
ducing solely world premieres or second 
and third productions. Nationally known 
playwrights came here to overhaul their 
scripts during rehearsals. The shows 

were always works-in-progress, not clas-
sics polished over time.”

Critic Hap Erstein agrees.
“It’s the theater that took the most risk, 

that challenged me the most and that I 
enjoyed the most,” says Mr. Erstein, who 
covered Florida Stage for 17 years.

He sees the closing as a tragedy.
“I think that if there were one theater in 

the area that deserved a national reputa-
tion it was them. It’s going to be a major 
hole.”

Filling the gaps
For the first time in years, many people 

are out of a job.
Mr. Hayes, of Palm Beach Dramaworks, 

says he hopes to engage as many former 
Florida Stage employees as possible as 
his own company prepares to move to a 
larger venue in West Palm Beach.

James Danford, a stage manager at 
Florida Stage for 18 years has found work 
at Palm Beach Dramaworks. So have 
stage manager Suzanne Clement Jones, 
box office supervisor Theda Reale and 
systems manager Sofia Crowell. 

“The thing I mourn even more than 
the theater closing after 18 years there 
is the loss of family,” says Mr. Danford. 
“This was a sense of family like nothing 
I’ve ever seen. We worked together, we 
played together, we ate together. We truly 
were a family.”

Mr. Danford said that with his 30 years 
in the area, he never worried about find-
ing work. “In the last two days, I’ve 
booked 46 weeks of work,” he says.

Still, the loss is palpable.
“Frankly, it was the best paycheck in 

South Florida, so everyone lost that. It 
was the theater that everyone wanted 
to work at,” he says. “The money was so 
good that, compared to other theaters, we 
were paid a living wage.”

Looking ahead
Cultural groups are working to fill the 

void.
Ms. Mitchell says the Kravis Center 

will offer tickets for other shows in the 
Rinker Playhouse, Persson Hall or Gos-
man Amphitheatre to those who bought 
“Ella” tickets through the Kravis box 
office.

And the Cultural Council’s Ms. Blades 
says her group is working to ease the sting 
for Florida Stage patrons who renewed 
their subscriptions for next year.

“I’ve really had an outpouring from our 
cultural organizations,” she says, adding 
that plans are in the works for groups to 
offer coupons or vouchers to subscrib-
ers.

One question Ms. Blades hears: Is the 
Cultural Council worried about subscrib-
er confidence at other theaters?

“The loss of a theater like Florida Stage, 
which had been in existence for more 
than two decades, is a real alarm bell for 
those who love the arts to support their 
organizations.”

Adds Palm Beach Dramaworks’ Mr. 
Hayes: “There’s a lot of really solid orga-
nizations that are in really good financial 
shape. If we don’t support them, this will 
be a cultural wasteland.” ■

STAGE
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Tina Fabrique in “Ella.”
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1201 US Highway 1

North Palm Beach, FL 33408
(Crystal Tree Plaza)

561-625-9569

3926 Northlake Blvd.

Palm Beach Gardens, FL 33403
(Home Depot Shopping Center)

561-694-2812 

617 Northlake Blvd.

North Palm Beach, FL 33408
(1/2 mile west of US 1,

look for USA Flag on building)

561-844-8001

ecorating Your Home Through

The Journey of Life PassagesDD
I

n a faltering economy,

with limited resources,

we have to be creative.

Decorating with nostalgic

Þnds from True Treasures

can be rewarding to your

budget and impressive to

the eye.

Gail Sheehy, years ago, wrote a 

best-selling book called Passages, 

dealing with the stages of our lives 

and the changes we have to make 

in order to transition from one life-

stage to another. 

These days, many of us who read 

the book are deep in the throes of 

our own transitions. The passage of 

time forces decisions that our expe-

riences to date have yet to prepare 

us for: Parents are going into senior 

apartments or assisted living facili-

ties; our children have grown up 

and ßown to their own nests.

Living in Florida, we have the 

privilege of enjoying the wonderful 

weather and beautiful vegetation, 

and a chance to shop in the new re-

cycle world. The demographics and 

the necessity for many to pare down, 

not to mention the economic status, 

has given birth to many consignment 

shops. When it comes to decorating 

our homes, many of us have to be 

Þnancially creative, and True Trea-

sures is privileged to offer an incred-

ible inventory of preowned treasures.

Because of this, in collaboration 

with designer Cynthia Canova and 

Realtor Sheri Reback, of Engels and 

Voelker, True Treasures was able to 

transform a home with little curb ap-

peal to a fabulous residence a buyer 

would be proud to call home. Open 

houses will be hosted Frequently 

until the home sells (call

for details). True Treasures has 

pledged the proceeds of the sale of 

the furnished items used to stage this 

home to a great cause: Standown 

House, an organization that helps 

war heroes in their time of need. 

Please visit them at www.standown-

house.org and remember to thank 

those who have served our country.

Everyone at True Treasures works 

diligently to preserve the dignity of 

every consigned piece we receive. 

In our shop, you will be able to Þnd 

such a great selection of home goods 

from different generations, cultures 

and eras. We want to welcome you to 

experience the adventure of travel-

ing through one of our ever-evolving 

showrooms hunting for your very

own treasure.

A
t True Treasures

consignment shop in

North Palm Beach, guessing 

whom you are buying from is

half the fun.�

Those with sensitivities to the pres-

ervation of our environment for our 

children realize the importance of 

sustainability and rebirthing

items once considered old.

Let�s face it, conservation is here 

to stay and we must share a part in 

contributing to the solution. Mrs 

Johnson realized this virtue when

she founded True Treasures 20 years 

ago.

When asked about this topic,she 

said:

�The nostalgia of the past, 

the necessity to recycle and 

to better serve our new gen-

eration, makes True Treasures 

very proud to say �We Must Go 

Green.�

�
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Last week, as I was concluding the 
rules and etiquette article, I was inspired 
to include a local program that not only 
teaches golf skills, rules and etiquette, but 
touches on life skills as well.  

Many of the values that make golf such a 
unique sport make each one of us a better 
person in general. And with that I would 
like to share with you what the First Tee 
of the Palm Beaches is all about.  

Almost 20 years ago a small foundation 
was started to teach golf to a group of 
nine students with learning disabilities at 
one local school. Then known as the Chil-
dren’s Golf Foundation, the program soon 
expanded and one school became many.  

In 1996 that wonderful green moun-
tain you see from the Florida Turnpike 
— aka the dump — got a new lease on 
life with the help of Palm Beach County 
and a grant from the USGA. In 2002, the 
dream of one day having an actual golf 
facility for kids became a reality. With 
hitting areas and actual holes, the dump 
became a haven for children and adults 
with challenges. Challenges that include 
autism, downs syndrome, muscular dys-
trophy, multiple sclerosis, sight-impaired 
veterans, the physically disabled and the 
learning disabled. That first year, the pro-
gram grew to 350 students. 

Fast forward to 2009. The board of 

“First Tee” teaches rules, etiquette and lessons to strengthen character
directors brought the First Tee 
program to Palm Beach County 
and with the support of the Honda 
Classic and many local supporters, 
our little facility sees nearly 600 
students a week.

What makes the First Tee program 
a success is perfectly described in 
its mission statement: To impact 
the lives of young people by provid-
ing educational programs that build 
character, instill life-enhancing val-
ues and promote healthy choices 
through the game of golf. 

I have experienced first hand 
the impact this program has had, 
not only on our young golfers but 
on those with disabilities of all kinds who 
will probably never play an “actual” golf 
course. Whether it is an hour or a day, 
these golfers know what it is like to be 
outside just enjoying what nature and golf 
have to offer.  It’s not about how good they 
can get at golf but about how good they can 
feel about themselves. It’s about being in 
an environment where everyone is equal. 

This is why I love golf, the core values 
we learn that strengthen our character 
throughout our lifetime. The nine core 
values of the First Tee program are hon-
esty, integrity, sportsmanship, respect, 
confidence, responsibility, perseverance, 
courtesy and judgment. All the tools one 
should have to make this world a better 
place. (OK, I will now get off my soap-
box.)  If you would like more information 
about the First Tee, visit thefirstteepalm-
beaches.org.

Junior golf programs are not difficult to 

find. Many country clubs offer them and 
interestingly enough, if a junior wants to 
play on the actual golf course, they have 
to pass a rules and etiquette class. It’s a 
shame that some of our adult golfers have 
forgotten that.  

And speaking of rules, where did we 
leave off last week?  

Out Of Bounds and Lost Balls
Let’s discuss how to take relief from lost 

balls or out of bounds which are marked by 
white stakes or lines, fence posts and areas 
where play is forbidden — like a parking 
lot or the veranda of the clubhouse.  

Relief is quite simple: you must replay 
the shot from the same spot the original 
ball was hit. The penalty is one shot. (This 
is also considered stroke and distance 
since you have not actually advanced the 
ball). The math goes like this, you hit your 
shot, that is one; it goes out of bounds and 
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Children in the Palm Beach County First Tee program.

GOLF

you have to bring it back to the original 
spot you hit it, that makes two; now you 
hit the ball again, that makes three.  

If there is some doubt as to whether 
the ball is lost or out of bounds, you may 
play a provisional ball before your group 
advances to the next shot, but be sure to 
inform your playing partners.  And, if you 
took note of the etiquette discussed last 
week, this will help with speed of play.   
How many times have you been in a four-
some where someone hit a ball out of 
bounds but didn’t hit a provisional? Now 
they have to go all the way back to the 
spot they originally hit the shot and play 
again. FRUSTRATION for your group and 
the group behind you.  

In the case of a lost ball, once you arrive 
at the spot where your ball went missing, 
you have 5 minutes to search for it. If you 
find the ball, you must abandon the provi-
sional ball and play your original shot. No 
penalty is incurred. 

Say you find the ball and it is unplayable, 
now what do you do?  I think this is one of 
the most misunderstood rules in golf and I 
am going to save that for another week.  

So, my tip for this week is not only 
should you carry a rulebook in your bag, 
you should learn what is in it. ■

— Maria Marino is a professional golfer 
who teaches nationally for the LPGA and 
locally at the First Tee of the Palm Beaches 
at Dyer Park. Additionally, she owns Mari-
no Realty Group, which focuses primarily 
on properties in the north end of Palm 
Beach County. Email her at mmarino@
floridaweekly.com or call 906-8222.
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Auto Repair

35 POINT COURTESY CHECK FOR ALL NEW CUSTOMERS
★ DIAGNOSTIC
★ HEATING & AIR CONDITIONING
★ ELECTRICAL
★ MAJOR ENGINE REPAIR
★ GENERAL MAINTENANCE & OIL CHANGES
★ BRAKES
★ COOLING
★ TRANSMISSIONS
★ WHEEL ALIGNMENTS
★ TUNE-UP
★ FUEL INJECTION SERVICE

561-844-1106
www.allstarautoservice.com

Monday – Friday Saturday  Sunday
8:00am – 5:00pm 9:00am – 1:00pm Closed

O I L  C H A N G E

$2495

Up to 5 quarts of oil & fi lter
Most vehicles.

Must present coupon. Expires 6/30/2011.
Offers may not be combined.

4755 PGA Boulevard, Palm Beach Gardens

561-799-0555
www.getinshapeforwomen.com

Small Group Personal Training

Who Else Wants To Lose 12-30 lbs.

In 12 Weeks Or Less?

Training

I�ve struggled with my weight most of 

I have gained back years of lost conÞ-

dence and self worth. Joining has been 

one of the best decisions of my life.

Erica Hedrick

B E F O R E

A F T E R

�I�ve lost 34 pounds
and went from size 12 
to a 6!�

License No. HS8984
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PAPA CHIROPRACTIC
& PHYSICAL THERAPY

DR MICHAEL PAPA  DC 

2632 Indiantown Road 9089 N. Military Trail, Suite 37

Jupiter Palm Beach Gardens

561.744.7373 561.630.9598

20 Years in Jupiter & Palm Beach Gardens!
W E  A C C E P T  M O S T  I N S U R A N C E  P L A N S

Get back in the game with

Non-Surgical 
Spinal Decompression
Treat Neck Pain, Back Pain and Sciatica 

caused by
BULGING/HERNIATED DISCS

DEGENERATIVE DISC DISEASE
FACET SYNDROME

FAILED BACK SURGERY
WITHOUT THE USE OF DRUGS, INJECTIONS OR SURGERY

G I F T  C E R T I F I C A T E

COMPLIMENTARY  CHIROPRACTIC

EXAMINATION & CONSULTATION

This certii cate applies to consultation and examination and must be presented on the date 

of the i rst visit. This certii cate will also cover a prevention evaluation for Medicare recipients 

The patient and any other person responsible for payment has the right to refuse to pay, 

cancel payment or be reimbursed for any other service, examination or treatment that is 

performed as a result of and within 72 hours of responding to the advertisement for the free, 

discounted fee or reduced fee service, examination or treatment. Expires 7-16-2011.

$150
V A L U E 

$150
V A L U E 

Are you suf ering from

Auto Accident Pain?

Chronic Neck or Low 
Back Pain? 

We hear it on medical TV shows. 
We read it in magazine articles. We get 
it from every physician, every nurse 
and nutritionist. The recipe for good 
health: “Eat right, exercise and have 
regular checkups.”  We hear the mes-
sage so often it’s easy to tune it out. We 
yield to the temptation of fried over 
broiled, the couch over the gym, and 
clearly there are a thousand reasons to 
postpone the checkups. 

So, let me tell you something that 
may get through loud and clear. I’ll talk 
about my own area of medicine.  We 
know that after the age of 40, a woman 
should have an annual mammogram 
and clinical breast exam. At the Mar-
garet W. Niedland Breast Center at 

Jupiter Medical Center, there’s a breast 
cancer we see quite often. It’s called 
Ductal Carcinoma in Situ, or DCIS. 
When caught in the early stages, this 
pre-invasive cancer has a 95 percent to 
100 percent cure rate.   

Can there be any more compelling 
evidence of the importance of regu-
lar checkups? Or the importance of 
mammograms and breast exams? Left 
untreated, DCIS can lead to far more 
serious, and potentially fatal, breast 
cancers. But with treatment, there is 
virtually a 100 percent cure rate.

As the medical director of the Mar-
garet W. Niedland Breast Center and a 
board certified diagnostic radiologist, 
it’s my job to find any anomaly, or 
suspicious area in breast tissue, which 
might require further investigation. 

In our breast center, we analyze 
more than 5,000 digital mammograms 
a year. Analysis of a mammogram is 
a highly complex and sensitive task. 
A tissue abnormality can be so subtle 
that someone without in-depth expe-
rience could miss it.  Sometimes it 
seems as subtle and evasive as finding 
a needle in a haystack — which is why 
we value not only education and expe-
rience, but also total commitment and 
dedication.

A screening mammogram is all most 
women need, and it only takes about 
15 minutes. If additional evaluation is 
needed, our diagnostic phase can be 
a three-tiered process. The diagnos-
tic mammogram allows us remarkable 
flexibility. For example, we can zoom 
in for a closer view of a suspicious 
area. An abnormality might well be 
caused by an overlapping shadow, or it 

could be a true distortion. 
If we suspect the need for further 

investigation, usually the next level 
would be to do an ultrasound. This is 
a sophisticated imaging approach that 
uses high frequency sound waves to 
produce precise images. If the patient 
is at an increased risk for breast cancer, 
we may do an MRI. This is a highly 
sensitive test that will detect 99-plus 
percent of breast cancers. But with 
MRIs, it is also necessary to proceed 
with caution, as the acute sensitiv-
ity of the technology can also create 
false positives. Again, my point is that 
the diagnostic process has variables 
and requires experienced, sophisticat-
ed and highly trained physicians and 
technicians. 

We have that superior quality of pro-
fessionals at the Margaret W. Niedland 
Breast Center. We are a Breast Imag-
ing Center of Excellence as designated 
by the American College of Radiol-
ogy, and offer a real “one-stop shop” 
approach to women’s breast health. 
We have every modality, and maintain 

a close relation-
ship with breast 
surgeons. We 
work closely with 
both oncologists 
and radiation 
oncologists. We 
stay in contact 
with our patients, 
from diagnosis all 
the way through 
treatment.  

It’s important 
to first thorough-
ly familiarize our-
selves with our 
patients’ histories. 
Our Breast Can-

cer Risk Assessment program offers 
a genetic counselor who explores our 
patients’ family history to perform a 
risk assessment. 

Indicators of risk might include any 
relatives who were under the age of 50 
when they were diagnosed with breast 
cancer, whether the patient has more 
than two relatives with breast cancer, 
and whether a previous biopsy showed 
atypical cells. There are also other 
genetic and environmental issues that 
might point toward a vulnerability to 
breast cancer. This risk assessment 
program is so important because it 
helps us map out strategies for testing, 
for diagnosis and for treatment.

There is much we can do: early 
detection leads to a cure. But our suc-
cess is far more probable when the 
patient does her part: she picks up the 
phone and makes an appointment for 
a checkup. ■

— Dr. Marzieh Thurber is a Board 
Certified Diagnostic Radiologist and 
Medical Director of Jupiter Medical 
Center’s Margaret W. Niedland Breast 
Center. The Niedland Breast Center is a 
comprehensive breast healthcare facil-
ity offering breast imaging, genetic test-
ing and bone density testing. For more 
information, call 575-2000. To make an 
appointment, call 263-4414.

— A not-for-profit 283-bed commu-
nity medical center consisting of 163 
private acute care hospital beds and 
120 long-term care beds, Jupiter Medi-
cal Center provides a broad range of 
services. For more information, call 263-
2234 or see jupitermed.com.

Women over 40, 
hear this loud and clear: 

Get a yearly mammogram

marziehTHURBER
M.D., Board Certified Diagnostic Radiologist 
and Medical Director of Jupiter Medical 
Center’s Margaret W. Niedland Breast Center
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of Roger Dean Stadium and the parent 
club, the Florida Marlins, “play” and 
“game” have a wider meaning. 

The young Jupiter Hammerheads, 
Class A-Advanced affiliate of the Florida 
Marlins, are riding a team bus and a 
six-game winning streak, here in early 
May, to two games with the Fort Myers 
Miracle, farm team of the Tampa Bay 
Rays. All of the players here, and many 
thousands more on 246 teams in 19 
minor leagues across the country and 
beyond, are living the big chance, put-
ting their best throws on the ball and 
on the proverbial dice inning-by-inning, 
game-by-game, not just dreaming of but 
working for the big time, for the major 
leagues. The Show.

“If you say you don’t think about 
getting up there, you’re lying,” Frank 
Moore says. Dallas Poulk says, “It’s what 
we dreamed to do,” and Danny Pertusati 
adds, “Your dream wasn’t to make it to 
the minor leagues. You want to make it 
to the big leagues. Pay in your time, do 
your best to make it up there.” 

As May has warmed into June, 
Danny Pertusati and Dallas Poulk and 
their Hammerheads teammates are 
thrashing through the game’s shifting 
tides. Jupiter followed an eight-game 
losing streak with four wins in five 
games, including two at second-place 
Fort Myers. Entering the second week 
of June, Mr. Poulk’s batting average 
still hovered near .300, and he was rid-
ing a 10-game hitting streak. Mr. Per-
tusati was hitting a robust .314 on the 
road, but his season’s batting average 
had dipped to .242. The men will wel-
come a three-day break as teammates 
Kyle Jensen, Miguel Fermin, Jose 
Alvarez and A.J. Ramos play in the 
Florida State League All-Star Game in 
Clearwater on June 18. They will keep 
meeting in the batting cage, before 
every game, to work on getting better.

Most days during the 2011 season, 
stretching from early April into Septem-
ber, at home or away, they work roughly 
from 2:30 p.m. to 10 p.m. and figure 
that, on an hourly basis, they make less 
than minimum wage. Each of them has 
a chance, though, to reach the Marlins 
major league 40-man roster and open 
the door to a very good living and a 
personal, for-the-ages notation in the 
Baseball Almanac. 

They know how few minor leagu-
ers so-much-as take a breath of Major 
League air: about one in a hundred. 
Under a glare of sun and stadium lights 
and a scrim of celebrity, the gantlet of 
professional baseball is a test of will, of 
confidence, of patience and endurance, 
a test never more telling than in the 
smaller towns and remote cities of the 
minor league ladder, Rookie, A, A-Ad-
vanced, Double A, Triple A. 

These men sound happy to take it on. 
“It’s our job to play baseball,” Danny 
Pertusati says, “but I don’t think you can 
ask a guy who’s playing who will say 
it’s work. We’re out here playing a game 
we’ve played since we were 6, and now 
we’re trying to make a living off of it,” 
Their hitting coach says, “I don’t think 
there’s too many people in the world 
getting paid to do something they love 
to do. I’ll tell you, I wouldn’t change my 
life. Not one bit.”

On the field, somewhere under a 
hailstorm of statistics and the relent-
less bar-and-couch talk and electronic 
squawk of fans and analysts, under the 
overburden of wealth and celebrity, 
baseball is also still a children’s game. 
In the wider culture, it’s a pastime, an 
entertainment, a house of worship, a 
business. Out there, between the chalk 
lines, it’s a brotherhood or sisterhood, 
a collective quest. It can be joyous and 

generous. It can be fickle and ruthless.
“You never know,” Frank Moore says. 

“You can be one of the best hitters, but 
if you have somebody (at the major 
league level) in front of you, or you just 
don’t get the right breaks, you might 
play in the minor leagues a long time. 
You have to take it each day as it comes, 
enjoy the moment, ‘cause you have no 
control over what they (managers and 
executives) do with you. You have no 
control. The only thing you can control 
is what you do.”

That’s where Danny Pertusati, No. 
7, center field, had found himself that 
morning, stepping into the batter’s box, 
hearing his name on the loudspeaker 
at Roger Dean Stadium, leading off for 
the Hammerheads, bottom of the first 
inning, no score. The visiting pitcher, 
Drew Leary of the Charlotte Stone 
Crabs, quickly has him down one ball 
and two strikes. He fouls off the next 
pitch, then another. Then, with a dull 
“pock!” as he tries to twist away, a fast-
ball hits him in lower back, left side. 
The umpire points, take your base! He 
trots to first. 

Behind him, Dallas Poulk, No. 6, 
second base, steps into the box. On a 
two-ball, one-strike count, Mr. Pertusati 
takes off to steal second. Mayobanex 
Acosta, the Stone Crabs catcher, throws, 
too late! In moments, Mr. Pertusati is 
dancing off the bag toward third. Mr. 
Poulk pushes his right foot into the dirt 
of the batter’s box, lifts the bat high over 
his right shoulder, turns his face fully to 
the next pitch. 

The players who make it, Mr. Moore 
says, leave their doubts and any per-

sonal troubles behind them as they take 
the field. They stay positive, focus on 
the moment.

In the flesh, in the here-and-now, it is 
urgent and unscripted. Follow that ball 
and, as Dr. Seuss once said in a chil-
dren’s book, “Oh, the places you’ll go!”

In the earthy reality, you go, not in 
costume like Hamilton R. Head, the 
team’s high-fiving, kid-hugging, squeez-
ably plushed mascot, or as the image on 
a baseball card or innumerable statisti-
cal profiles, but in a more form-fitting 
costume with a number and your last 
name on the back, as yourself. Your 
teammates can be buddies, brothers, a 
stand-in family, but, at the plate and in 
the field, you are on your own.

For players, the operative mandate 
might be “do your job.” That job is scor-
ing runs for your team, preventing runs 
by the other.

“It’s, like, you have a runner on sec-
ond and nobody out,” Danny Pertusati 
says, “and you hit a ground ball to the 
second baseman. You’re out, and the 
majority of your fans are going to say, 
why didn’t you get a hit? But that run-
ner goes from second to third, only one 
out. So the team’s happy about that. You 
did your job.”

Dallas Poulk says, “Inside the club-
house, we know what we have to do. 
Produce.” He adds a rueful smile. “It’s 
just a matter of doing it sometimes.”

Whatever the fate of anyone on the 
roster, the Jupiter Hammerheads and 
Palm Beach Cardinals of the Florida 
State League, their parents clubs, the 
Florida Marlins and St. Louis Cardinals 
of the National League and Abacoa’s 
Roger Dean Stadium are major players 
in the local economy.

In a 2006 survey, Profile Marketing 
Research, a consultant for Palm Beach 
County and the stadium, put the direct 
economic impact of baseball at Roger 
Dean at more than $52 million, almost 
70 percent of that coming from spring 
training and its visiting major league 
clubs. The average local fan is said to 
spend more than $30 per game; out-of-
towners nearly $100 apiece.

Hometown teams register in the local 
psyche, too. Through the high-profile 
hullaballoo of major league spring train-
ing and into a long, hot summer, they 
give this part of Palm Beach County a 
professional sports profile. Having a 
pro baseball team, community leaders 
say, brings pride and passion to a place, 
even if its players are not the home-
town lads of the sandlot past. Places 

such as Jupiter and Palm Beach County 
adopt them. To varying degree, they 
reach back. Nobody gets permanent 
custody.

On a home-stand, after each of 70 
home games, Mr. Poulk and Mr. Pertu-
sati retreat to a two-bedroom apartment 
they share with three teammates, Kyle 
Jensen, Chase Austin and Rand Smith, 
splitting the $1,650 monthly rent five 
ways, and to air mattresses on the liv-
ing room floor. “Hey, they’re double 
air-mattresses,” Mr. Poulk says. “Pretty 
nice!”

They don’t cook at home much. “The 
only meal we pretty much would eat 
at home is breakfast,” Mr. Poulk says, 
“and we sleep through that most of 
the time. There’s a meal here (at the 
stadium) for us every game, before the 
game. We usually get some food before 
we come, take BP (batting practice) and 

then there’s usually some food. Rice and 
come kind of meat, chicken, beef, veg-
etables, some salad. It’s nice to have.”

His teammate adds, “There’s always 
some peanut butter and jelly, if you 
want that.” 

Baseball might start in a child’s 
dream, in a father’s or mother’s encour-
agement, but it is an adult’s game, far 
more complicated than Monopoly or 
poker, infinitely more variable than 
chess. It lives on infield clay-mixture 
and grass, riding the action of a tapered 
cylinder of wood on a sphere of cork 
and wound yarn and cowhide and the 
varying reflexes and reactions of the 
athletes. Every play, every at-bat, is dif-
ferent. 

What’s the same, regardless of game 
situation, is pressure. It registers in the 
dirt and in the muscles and sinews and, 
especially, the brain and heart and gut. 
The ball is hit to YOU, and YOU stand 
in against the pitcher. Within the con-
fines of physics and renegade hops and 
angles and reactions and human behav-
ior, nearly anything can happen. 

For Danny Pertusati and Dallas 
Poulk and their teammates, however 
temporary their allegiance to this way-
station on baseball’s professional grid, 
the game is life and also a living. They 
are setting out on careers, and very 
few among gathered fans appreciate 
how fragile and nomadic that career 
path can be.

Frank Moore is one who does, who 
knows far better than these players do 
what the game can give and deny. He 
came out of Douglas, Ga., and Middle 
Georgia Junior College as a pitcher  and 
played 11 seasons in the minor leagues, 
mostly at second base, reaching their 
highest level, AAA, in 2003 and again 
in 2007, a phone call from the major 
leagues. He played for the Hammer-
heads, too, in 2005 and 2006, and helped 
win a championship for Hudson Valley 
in the Penn League in 1999. He gave the 
championship ring to his father. “I had 
the experiences, the memories,” he says. 

The Marlins and Hammerheads res-
cued him from a job driving a forklift in 
a poultry operation, and he has nothing 
but praise for their good treatment. As 
the club’s hitting coach, he works with 
Mr. Pertusati and Mr. Poulk and their 
teammates in the batting cages and on 
the practice fields.

He guides them in their off-field lives, 
too, and through tough stretches. 

“A good coach understands the 
person, understands if it’s a struggle 
or just bad luck,” Mr. Moore says. 
“Younger guys, they worry so much 
about at-bats. Sometimes you can have 
a good pitcher that just carves up and 
you worry about am I doing this, am I 
doing that? No, this pitcher’s just beat-
ing us today. A coach can help out, 
but a player has to pretty much just 
take his brain out and throw it away, 
just say, ‘OK, I’m doin’ good, I’m just 
gonna ride it out, and I know good 
things will happen.’”     

That’s not always easy in an era of 
self-awareness and self-promotion, of 
sports agents and television money, and 
also a time of fierce competition for a 
place, on baseball fields and on job rolls. 
Mr. Poulk, who grew up in Fayetteville, 
N.C., and turned 23 in mid-May, arrived 
this spring after a year at Jamestown of 
the New York-Penn League and Greens-
boro of the South Atlantic League as a 
third-team All-American from North 
Carolina State, and he took to heart a 
thought from one of their spring train-
ing instructors, John Mallee, the Florida 
Marlins batting coach.

“Mayles (coach Mallee) was meet-
ing with six or seven of us,” Mr. Poulk 
recalls, “and, coming from college, I 
had always been about winning. Win-
ning the game was the primary thing, 
no matter what happens. And he said 
to me, ‘You don’t play for the name on 
the front of your jersey in the minor 

MAJOR
From page 1
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Above: Pitcher Chad 
James warms up under 
the eye of pitching coach 
Terry Abbott.

At left: Ernesto Manzanil-
lo, left, Jose Torres, cen-
ter, and Jamie Oritz take 
the field for warm-up.
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leagues; you play it for the name on the 
back of the jersey.’ So it’s your job to get 
to the big leagues, if you take care of the 
name on the back of the jersey the one 
on the front will take care of itself. So 
that took me by surprise. I never really 
thought of it that way. But the minor 
leagues, I mean, I don’t know, I’m still 
team-driven, if you’re on a team that 
wins a lot of games.” He turns to his 
hitting coach. “You were telling me you 
were on a team in the Penn League and 
you all won the championship, and 12 of 
those guys got released the next year.”

“That’s the thing,” Mr. Moore says. 
“You never know.”

Mr. Pertusati signed out of Damien 
High School in La Verne, Calif., played 
rookie ball in the Gulf Coast League, 
sharing a hotel room, and then played 
for Greensboro. He reported to the 
Hammerheads this spring, not long 
before his 21st birthday.  

“You find out the last day of spring 
training what level you’re going to play 
at,” he says, “and you have three or four 
days to find a place. When we came 
here, Kyle Jensen already had a place, 
and a couple of his roommates had 
moved on.” 

More than his teammate, Mr. Pertusa-
ti tends to be hard on himself. A coach 
gave him a keepsake saying for that, too.

“I’m big on pulling out positives, no 
matter how bad the game was,” he says. 
“I’m not sure who I was talking to when 
I first signed; it might have been John 
Mallee. He said, ‘Once you step into 
the shower, you’re washing away the 
game. When you step out of the shower, 
it’s gone. You’re clean, so you’re on to 
the next.’ Once I step out of the locker 
room, that day is done. You got a game 
tomorrow.”

On a rare day off, Mother’s Day, they 
call their mothers, Dallas’ in Georgia 
and Danny’s in California. They get two 
days off each month, from May into 
September, and four days at the All-Star 
break. Even then, they most likely won’t 

get home until September. “Our next 
five months are laid out,” Mr. Poulk 
says, and Mr. Pertusati adds, “There’s 
no chance for me to go all the way back 
to California unless something bad hap-
pens.” He does, though, talk to his par-
ents by phone nearly every day.

Mr. Moore talks of the importance of 
family.  “I really hurt for the guys who 
don’t have families,” he says. “We just 
appreciate our families and know that 
they have our best interests at heart, so 
we can just go out there and have fun. 
It’ll take away all the pressure. I was 
fortunate growing up, and I tell my par-
ents all the time how much I love them. 
It’s tough when you see somebody that 
doesn’t have a family they can talk to 
after the game. A lot of times a player 
all they want to do is talk, want some-
body to listen, because they don’t have 
that home life.”

Mr. Pertusati says, “I’m real close with 
my dad and my mom and my brother, 
which is great. I talk to all of them all 
the time. And I have a few really good 
friends back home, like brothers to 
me, and so I have a pretty big group of 
people I can talk to, whenever.” 

Mr. Poulk seconds that, and he also 
mentions teammates. “I think it’s really 
important to have your friends within 
a team, because they see it happen, 
they’re with you WHEN it happens. 
Like Pert —  I can go home and talk to 
Pert about something I’ve been strug-
gling with, and I think it’s important. 
You don’t get many good friends in life 
who are always there, and it makes the 
game easier to play when you know 
those guys have your back and you have 
their back out there.” 

Old story. Did you see the movie 
“Bull Durham?” Susan Sarandon’s Annie 
Savoy seduced Tim Robbins‘s “Nuke” 
LaLoosh and, hey, in the movie she left 
him for Kevin Costner‘s more seasoned 
veteran, “Crash” Davis. Off-screen, of 
course, Ms. Sarandon and Mr. Robbins 
teamed up for life. Anyway, you know 

about the athlete-celebrity sex appeal 
and also the temptation.

“I think you’ve got to pick and 
choose,” Dallas Poulk says. “Some 
people are out to get you, man. Some 
people have bad intentions. I just try to 
stay away from it all, you know?”

There’s a whole other world out 
there, and some of it, they know, is 
feasting on them. In marketing terms, 
the fans and agents and owners and 
sponsors aren’t vampires, but a player 
can easily feel like a commodity, and a 
career can end suddenly or gradually 
and often painfully. 

Frank Moore played for, among a 
dozen other teams from New York state 
to Alabama to California, the Durham 
(N.C.) Bulls, in 2003. As the late Mets 
and Yankees manager Casey Stengel 
once said, you could look it up. Anyone 
curious can find clips, including a Bulls 
video, Mr. Moore at second base, mak-
ing a vaulting, diving catch of a line 
drive, and stories telling of his game-
winning hits and solid stroke. In a full 
season at Bakersfield, he hit .307. In an 
AAA stop at Albuquerque, he hit .358.

He was so good, the differences in tal-
ent among players so thin, that he might 
seem puzzled himself about not mak-
ing The Show. He’s still fit, still just 32, 
but he could see in 2008, with a family 
to think about, that more years playing 
in the minors were not in the cards.  “I 
didn’t want to leave the game,” he says. 
“I’m very glad to be back in it.”

They work earnestly to stay in the 
moment. And they won’t let numbers 
define them.

“You try not to look at the numbers, 
that’s the big thing,” Mr. Pertusati says. 
“For me, I try to break my at-bats down 
to 10 at-bats rather than go long-dis-
tance. If I get three hits in my 10 at-bats, 
then I’m hitting .300. I f I don’t, it’s all 
right, I’ll go for three for 10 again. If I’m 
hitting the ball hard right at people, I 
know I’m hitting the ball hard. So, to 
me, it’s more about having good at-

bats, swinging at good pitches, hitting 
the ball hard, and the numbers work 
themselves out.  You talk to the major-
ity of players, I’d say very few really pay 
attention to the numbers throughout the 
year. I think that’s more of a fan thing.”

“All the stats and stuff? They’re all 
fan-driven,” Mr. Poulk says. “Here, it’s 
about production. I mean, that’s all we 
talk about every day. You gotta get runs. 
You gotta produce runs to win games. It 
doesn’t matter how you do it.” 

Competition, these men know, is 
keener than ever. The explosion in 
major league salaries and in local and 
national radio and TV broadcasts brings 
in prospects and proven players from all 
over the world. Japan has its own base-
ball industry. The Dominican Republic, 
Cuba and Puerto Rico are legendary 
hotbeds, and Venezuela and Canada 
also send many players to the U.S.  
Competition for spots has never been 
more fierce. 

The fully equipped weight-room in 
the Hammerheads clubhouse testifies 
to improved fitness across the sports 
spectrum and the fervor of teams seek-
ing a competitive edge. Players might 
still score on a bloop and a blast, but it’s 
a lot harder to get by with a belly.

How about glamour? The answer is 
an emphatic yes, but it’s not the glitz-
and-glam Hollywood kind.     

The multi-media world buzzes with 
stories of athletes who misbehave, espe-
cially young men who reach the highest 
level and harvest big salaries and plenty 
of adulation.

These are not those guys. Both young 
men address those older with “sir” and 
“ma’am,” both take as their role models 
players known for grit and heart and 
work ethic: Chipper Jones of the Braves, 
Cal Ripken Jr. of the Orioles, Jeff Kent 
of the Giants, Derek Jeter of the Yan-
kees.   

They work for the day when their 
names, too, appear on a lineup card in a 
major league dugout. ■

RACHEL HICKEY/FLORIDA WEEKLY

Jupiter Hammerheads Dallas Poulk, left, Chase Austin, center, and Daniel Pertusati chat on the grass before a game at Roger Dean Stadium.



Jobless?

Homeless?

Addicted?

Need
Help?

Christopher House of Hope provides 
housing, education, employment 
and recovery support services 
in a structured environment. 

Christopher House is a 501(c)(3) chari-

table organization. Donations accepted.

Contact us today

561-420-2943
christopherhousellc.org
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BY ARDEN MOORE_______________________________
Special to Florida Weekly

At any time, Ms. Celapino 
will call out for people 
to drop into squats and 
get their dogs to maintain 
a down stance. Or we’ll 
heed the command to do 
pushups, and then get our 
canine pals to perform 
doggy pushups — a series 
of quick sit-downs. 

Since enrolling, I’ve 
shed 20 excess pounds 
and canceled my gym 
membership. My veteri-
narian has deemed my 
8-year-old dogs to be at 
ideal weights. 

Before you enroll, get 
a physical examination 
from your physician and 

book a head-to-tail checkup for your dog 
with your veterinarian. Go at your own pace 
and set your goals to gradually get better.

Exercise fortifies your body against a 
host of medical woes, including obesity, 
diabetes and heart disease. It can also 
save money on doctor and veterinary bills. 
Regular workouts can provide your dog 
with a perfect setting to unleash pent-up 
energy and reduce the amount of doggy 
destructiveness in the home that’s often 
due to sheer boredom.

Try one of these classes — or work out 
with your dog on your own — and together 
you will give a welcomed, new meaning to 
the expression “dog tired.”

To learn more about people-pet work-
outs, visit Leash Your Fitness at leash-
yourfitness.com. ■

Who says that exercise 
must be limited to sweat-
ing at the gym, fighting 
for an elliptical machine 
or failing to keep pace in a 
spinning class? Can’t seem 
to muster the motivation 
to remove the clothes 
draped on the stationary 
bike in your bedroom to 
pedal a few miles?

The solution to staying 
in shape — and having 
fun — may be just a tail 
wag away. Check out the 
latest fitness trend: peo-
ple-dog workout classes 
that focus on strength, flexibility and aero-
bics while unleashing plenty of fun for you 
and your dog.

By teaming up with your best workout 
buddy — your dog — both of you can shed 
pounds, tone muscles and strengthen your 
connection. 

“Regular exercise provides people and 
pets with physical and mental benefits,” 
says Dr. Christine Zink, a veterinarian and 
professor of pathology at Johns Hopkins 
University in Baltimore. “Exercise releases 
endorphins — feel-good chemicals that pro-
vide a sense of well-being. Exercise helps 
maintain proper weight, improves coordi-
nation and balance, and stabilizes joints to 
prevent arthritis and acute injuries.”

These special workout programs also 
reinforce good doggy manners. They bring 
out play with a purpose, offering dogs the 
chance to master basic commands such 
as sit, stay, down and come in positive 
settings. For the past two years, I’ve regu-
larly attended Leash Your Fitness classes 
in San Diego with my two dogs: Chipper, a 
60-pound golden retriever/husky mix, and 
Cleo, a 12-pound terrier-poodle mix. 

Our “gym” is a huge fenced grassy field. 
Certified personal-fitness trainer Dawn 
Celapino credits Jack, her energetic cairn 
terrier, for inspiring her to create Leash 
Your Fitness. 

“I hated having to leave Jack at home 
while I went to a gym to teach or work 
out,” says Ms. Celapino. “He loves running, 
hiking and swimming with me. I discovered 
a lot of other dog people looking for new 
ways to work out with their dogs.”

During each hour-long class, people 
sprint, skip and even hop while their leashed 
dogs match their strides. Together, they leap 
over hurdles or weave through agility poles. 

PET TALES

Get fit together

COURTESY PHOTO

Dawn Celapino and her dog, Jack, 
lead fitness classes for people 
and dogs together.

Pets of the Week

To adopt
n The Peggy Adams Animal Rescue League, Hu-
mane Society of the Palm Beaches, was founded 
in 1925 and is a limited-admission non-profi t hu-
mane society providing services to more than 10,000 
animals each year. It is located at 3100/3200 Military 
Trail in West Palm Beach. Adoptable pets and other 
information can be seen at www.hspb.org. For adop-
tion information call 686-6656.

>> April is a 4-year-old spayed female Chinese 
Shar-Pei dog. She weighs 43 pounds. She is 
intelligent, playful, active and brave. She is also 
easy-going, calm, independent and devoted.

>> Cashew is a 2 -year-old-female domestic 
shorthair cat with a soft gray-and-white coat and 
lots of personality. Cashew greets you with a little 
soprano meow and trill. She is a little choosy when 
it comes to kitty friends. At the shelter she and 
Sleepyhead have become fast friends. So if you 
are in the market for a pair, these two wouldn’t 
mind to go to a new forever home together.

“I’ve Never Played Before…
SPECIAL CLASSES FOR ABSOLUTE BEGINNERS!

TRY IT!
      

Everyone Can Play Piano Store 

LA Fitness Plaza #61
(Next to Yogurt Café) Palm Beach Gardens, Florida

LA Fitness Plaza #61
(Next to Yogurt Café) Palm Beach Gardens, Florida

         

    
EVERYONE CAN PLAY PIANO

You’ve Seen It On TV!

PLAY PIANO WITH CHORDS
If You Love Music,You Should Try This!

FREE!

Sponsored by the

EVERYONE CAN PLAY PIANO STORE
L A Fitness Plaza� PGA at the Turnpike

     
561-283-9680

  

Michael Dunn has traveled the country 

sharing the fun of music and a practical 

approach to playing music as a hobby. “It 

is so much fun to get together with a group 

of friends around the piano at a party! We 

just want to bring that same feeling to music 

classes. Not Professionals, just people who love pop music 

and want to play their favorites on the piano.”

� I�d always envied those who could create music. I met Mike Dunn, and in 
the Þrst lesson I immediately began to play a song. Now, thanks to Mike, I 
spend many wonderful hours playing songs I have listened to and loved most 
of my life.�  - B. King � Palm Beach Gardens, FL

� I had never had any musical training before I met Michael, and yet, I 
looked forward to going to class each week, and sharing a great hobby with 
new friends.�  - L. Bolduc � Atlantis, FL

�We�ve had a great learning experience with Mike, and have enjoyed 
countless hours of fun and relaxation that have enabled us to advance our 
playing of the music we love to levels well beyond our fondest hopes.�

 - D. & W. Burwell � Palm Beach Gardens, FL

�Thank you for opening the world of Hobby Music for me. I had never taken 
music lessons but in weeks you had me playing the music I love. It is so nice 
to be a part of music instead of just a listener.�

 - G. Kazee � Royal Palm Beach, FL
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The Lighthouse ArtCenter has added 
two new members to its board.

Dr. Elise Hillmann, a dermatologist, and 
Lyn Ianuzzi, a former New York business-
woman who is active in various commu-
nity projects, have joined the Tequesta 
museum and art school’s board.

“I couldn’t ask for 
two more qualified 
community mem-
bers to be a part of 
the Board,” said Light-
house ArtCenter 
Executive Director 
Katie Deits. 

Dr. Hillman, an 
alumna of Harvard 
College, earned her 
medical degree at 
Washington Universi-
ty School of Medicine 
in St. Louis. She has 
a medical practice in 
Jupiter.

Mrs. Ianuzzi was 
born and raised in the 
New York area and 
attended St. Peters 

College in Englewood Cliffs, N.J. She had 
a career in fashion and hospitality in Man-
hattan, including working for Madison 
Square Garden, Hilton Hotels, Jacob Javits 
Convention Center and trade show busi-
nesses, such as the National Board Show 
and Cosmo Expo/PrimePack. 

Dr. Hillmann has been a member-stu-
dent of the ArtCenter for 10 years, taking 
classes in watercolor, pastels and acryl-
ics. She was chairperson of the Pink and 
White Ball for the Jupiter Medical Center 
and 2010 sponsor of Dominos Cat Rescue 
League in Palm City. 

Mrs. Ianuzzi started as a docent and 
since has served on various event com-
mittees, including taking the role as chair 
of the ArtyBras event. For seven years, she 
was a board member of the Jupiter Island 
Residents Association and was liaison 
for the Association serving on the town’s 
Beautification Committee. She also is a 
committee member of the Jupiter Medi-
cal Center’s Pink and White Ball, which 
she co-chaired with her husband, Ralph 
Ianuzzi, in 2009. She also is a member of 
the Jupiter Island Garden Club and the 
Loxahatchee Guild.

The Lighthouse ArtCenter is at Gal-
lery Square North, 373 Tequesta Drive, 
Tequesta. Phone: 746-3101. ■

Southern Self Storage on Burns Road 
is seeking donations for its food drive for 
Feeding South Florida.

Founded in 1981 as the Daily Bread Food 
Bank, Feeding South Florida is a non-
profit organization that distributes about 
1.8 million pounds of food each month to 
hungry South Floridians.

The food drive will conclude on June 26 
with an appreciation party at Palm Beach 
Gardens Business Park, 4151 Burns Road 
from 11 a.m. until 2 p.m.

There will be a free barbecue and live 
music performed by the Tolly Broz Band.

Residents are invited to bring a non-
perishable food item and receive a raffle 
ticket for door prizes.

Food donations may be dropped off 
prior to the event, between 9 a.m. and 5 
p.m. Monday through Friday at Southern 
Self Storage, 4151 Burns Road, Palm Beach 
Gardens. Call 623-8314. ■

Lighthouse 
ArtCenter names 

two to board

Southern Storage 
running food drive

HILLMANN

IANUZZI
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Sue Smith groaned as she looked 
at the caller ID. It was the umpteenth 
time that day that Meg (names have 
been changed) had called to complain 
that her ex-husband was being a “prick” 
about money. Sue took pride in being 
there for her friends, but honestly, 
Meg’s calls and hysterics were driving 
her up a wall.

It’s not that Meg was unaware her 
calls were intrusive. She knew full well 
she was trying everyone’s patience. 
But when her emotions took over, she 
became so overwhelmed she couldn’t 
stop herself. She called anyone who 
would listen as a means of settling her-
self, but even so, there was little relief. 

Family history, genetic make-up and 
life experiences contribute to a per-
son’s emotional stability and ability to 
face life’s downturns. Most people have 
learned some valuable skills through-
out their lives that may help them 
settle upset emotions on their own, but 
in times of stress, many have difficulty 
identifying and accessing these inner 
strengths. They may lose confidence 
that they have the capacity to handle 
tough situations. Feeling vulnerable 
and alone, they may alienate those 
around them as they desperately reach 
out for emotional support. 

Humans have a built in alarm cen-
ter in the brain called the amygdala 
that triggers an automatic emotional 
response of heightened alert when a 
real (or imagined) danger is perceived. 
At these times, the fight or flight mech-
anism is triggered and some of us 
may act in desperation, spilling our 
emotions, even though we may be in a 
situation that is actually in our control. 
Not having an internal “governor” that 
helps us to keep inappropriate, off-put-
ting behaviors at bay, compromises our 
ability to think rationally and to come 
up with reasonable solutions. 

For many people, learning how 
to calmly settle their emotions will 
require professional assistance, but for 
others, there are steps that can be taken 
to learn practical strategies on their 
own. Experts have developed a system 
of breathing, meditation and exercise 
regimens that have proven suc-
cessful in physically helping to 
release pent-up tension. 

Dissipating the physical 
anxiety may open our capac-
ity to more logically address 
frustrations and hurts. Instead 
of trying to ignore, or min-
imize the upset situation, it 
can be enormously helpful at 
these times to show empathy 
and compassion to ourselves 
(in the same way that we would 
supportively reach out to friends 
going through a similar situation). 
It is important to remember that 
suffering a personal failure is part 

of a shared human experience, so that 
we shouldn’t take our own limitations 
so personally.

Reminding ourselves that we may 
have gone through a similar situation 
previously — and survived — is key. 
It is sometimes easier when we try 
to put ourselves in another’s shoes 
and to consider what we would do to 
be supportive. If Meg could role-play 
what she would say to a friend going 
through a similar hardship, she might 
gain insight into steps she can take to 
soothe herself. 

The goal here is take a pause between 
the stimulus (perceived threat) and our 
actions, so that we gain the ability to 
problem solve before acting out or 
blurting something inappropriately. In 
other words, we can learn to acknowl-
edge our feelings, recognize that we 
are indeed entitled to be upset, but 
that we must take measured steps to 

be self-protective, before acting in 
ways that undermine our 

integrity and personal 
relationships. ■

— Linda Lipshutz, M.S., 
LCSW is a psychothera-
pist serving individuals, 
couples and families. A 
Palm Beach Gardens resi-
dent, she holds degrees 
from Cornell and Colum-
bia and trained at the Ack-
erman Institute for Fam-
ily Therapy in Manhattan. 
She can be reached in her 
Gardens office at 630-2827, 

or online at palmbeachfami-
lytherapy.com. 

HEALTHY LIVING
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lindaLIPSHUTZ
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llipshutz@floridaweekly.com

When bad things happen, stop, breathe and think before acting

Like much of the world these days, 
philanthropy is in a state of change 
and transformation. Staying abreast of 
the trends requires a wide net be cast 
across many aspects of the charitable 
sector. Nonprofits and foundations are 
profoundly affected by the state of the 
economy, investments, regulatory envi-
ronment, competing charitable interests 
and a host of other issues, including the 
accountability, transparency and effec-
tiveness of nonprofits. An organiza-
tion with a mission and purpose that 
sounds great, but delivers little and 
at too high a cost, is in a death spiral. 
There is much at stake and doing good 
is becoming increasingly complicated. 
There are also plenty of informational 
resources that can help donors, grant-
makers and nonprofit leaders keep a 
finger on the pulse of change and mind 
their interests. But knowing does not 
always lead to understanding — and 
being perplexed, confused, or clueless 
is an occupational hazard.  

Assessing what changes mean, up 
close and personal, to the charitable 
community is a bit like seeing through 
a glass darkly: the outline of the change 
might be evident but without greater 
illumination provided through historical 

experience, data and anal-
ysis, the ability to antici-
pate and see that change 
clearly is often elusive. It 
is easy to get stuck in sus-
taining a course based on 

what once was, rather than to reposi-
tion for the future.  Standing “pat” can 
be a risky, if not a futile exercise, in the 
longer term. 

What comes to mind in describing 
the dilemma and our challenge is this: 
the post office once moved mail by 
train, in mail cars, where distribution 
of thousands of letters and parcels was 
managed by railway postal clerks. The 
clerks would sort the mail by commu-
nity zip, bag it up in sturdy leather bags, 
and dump it off the train at a local desti-
nation and point of transfer, as the mail 
car speeded by the local burgs at 50 or 
60 mph. Miss the pitch or the catch and 
the town missed its mail. Accomplish-
ing this two-way pass-off was no small 
task. Close only counts in horseshoes.  

So it is that, these days, access to 
current news, events and thinking out 
loud are of optimum value. Advances 
in digital technology are keys to the 
kingdom. My favorite listserves include 
numerous bloggers but my favorite is 

an especially provocative and futuristic 
thinker. A self-described philanthropy 
wonk, you can find Lucy Bernholz at 
philanthropy.blogspot.com. Ms. Bern-
holz focuses on the business of giving, 
and then on what happens, post chari-
table transaction, when the payoff of 
the charitable investment is in play. Her 
recent blog observed that philanthropy 
in the United States is a very big busi-
ness. Foundation giving — while formi-
dable at $40 billion or so a year — is a 
modest one-sixth of the giving being 
done by individuals. All those smaller 
gifts turn into a steamroller of cash of 
$240 billion annually. That has a wow 
factor. Says Ms. Bernholz, “Looked at 
this way, philanthropy is a typical long 
tail industry — lots of small givers giv-
ing to — and sustaining — the 1.5 mil-
lion nonprofits in the US.”  

In the context of millions of donors, 
technology is a huge lever to promote, 
encourage and enable giving. Your 
smart phone or your laptop becomes 
your grants administrator. You inven-
tory options for giving, perform non-
profit assessments and serve as your 
own “grant officer.”  You check out 
what other donors say or have learned, 
probe deeply into the financial and 
programmatic performances of specific 
agencies. Technology has unleashed a 
torrent of data, information and intel-
ligence that is collected by one, shared 
often with the many and posted for 
global use by the community.   

Says Ms. Bernholz, “Imagine offering 
a unique opportunity on E-bay and let-
ting the dollars find you versus every 
grantseeker seeking the same pot of 
money, making their own unique case, 
and the foundation choosing the grant 
recipient. The information gathering 
by the foundation does not migrate 
as data into an encyclopedic fount of 
community information available to all. 
The intelligence gathering, assessment, 
and analysis of projects or issues, for 
all practical purposes, evaporate like 
steam, never to be seen again.” Ms. 
Bernholz’s point? A grant may result 
but the intelligence gathered through 
the foundation’s due diligence process 
is not typically recycled nor broadly 
shared for the benefit of a virtual com-
monwealth. In the new social economy, 
Ms. Bernholz observes, “sharing knowl-
edge with community leaders trying to 
change the world can only make sense.” 
Sounds right to me. ■

— As one of Florida’s largest commu-
nity foundations, the Community Founda-
tion for Palm Beach and Martin Counties 
advances quality of life, citizen engagement 
and regional vitality through its promotion 
of philanthropy. Last year, the foundation 
awarded more than $3.4 million in grants 
and led initiatives to address critical issues 
including hunger, homelessness, affordable 
housing, and the conservation and protec-
tion of water resources. For more informa-
tion see yourcommunityfoundation.org.

Plugging in and using global information crucial for philanthropy

l e s l i e L I L LY
President and CEO of the Community 
Foundation for Palm Beach 
and Martin Counties
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Jupiter Medical Center has received a 
gift born out of pain.

Suzanne Niedland De George and 
her husband, Lawrence F. De George, 
have given the hospital’s foundation 
$4 million in honor of Ms. Niedland’s 
mother, Margaret W. Niedland, to cre-
ate The Margaret W. Niedland Breast 
Center.

Mrs. Niedland died of breast cancer 
in March. She was 76.

“We started having a lot of ques-
tions” after Mrs. Niedland’s diagnosis, 
Ms. Niedland De George said during 
a June 9 news conference at Admiral’s 
Cove to announce the gift.

There were questions such as, “why 
does this happen?”

“We had many conversations,” Ms. 
Niedland De George said. “Mother said 

how sorry she was for other women 
with children.”

The center will offer “accurate treat-
ment and diagnosis in a spa-like envi-
ronment,” Ms. Niedland De George 
said. “Helping others was my mother’s 
top priority and greatest joy.”

Later this year, the Niedland Breast 
Center will phase-in some of the 
world’s most advanced breast imaging 
technology, said Sherri Lewman, the 
hospital’s director of imaging services.

Once Phase I is completed, the cen-
ter will be one of the first community-
based centers in the United States to 
implement a mammography tomos-
ynthesis unit, which creates a three-
dimensional image of the breast. 

Also part of Phase I are an ultra-
sound, elastography imager to detect 
and measure hard, cancerous tissues 
and an advanced bone density imaging 
system.

Phase II will bring breast specific 
molecular imaging, which can detect 
lesions as small as a grain of rice, and 
an open-bore MRI designed to reduce 
anxiety while producing high-quality 
imaging.

The gift comes at a time the hospital 

is in the midst of a $50 million capital 
campaign.

Last fall, a $10 million gift by Ms. 
Niedland De George’s mother-in-law, 
Florence De George, helped launch 
that capital campaign and created The 
Florence A. De George Children’s and 
Women’s Healthcare Services and 
includes the establishment of a Level 
II neonatal intensive care unit at the 
hospital.

Richard Cosnotti, president of the 
Jupiter Medical Center Foundation, 
says that capital campaign is going 
well.

“To date, we have raised $28 million. 
I am confident we will raise the rest in 
12 months,” he says.

He says that fund-raising is a reflec-
tion of the hospital’s standing in the 
community.

“More people are turning to Jupiter 
Medical Center and its physicians’ care 
who used to go their homes up North 
or wherever they live outside the state” 
for care, he says. 

The hospital’s CEO, John Couris, 
puts it this way:

“It’s bringing world-class technology 
to our community.” ■

Gift born out of pain

Covelli Enterprises, based in War-
ren, Ohio, was ranked the fifth largest 
franchisee in the country in Restaurant 
Finance Monitor’s Top 200 franchisees 
list for 2010. 

Covelli, the largest franchisee of Pan-
era Bread and O’Charley’s in the nation, 
owned and operated 176 Panera Bread 
and five O’Charley’s restaurants with 
$400 million in revenue in 2010, accord-
ing to the publication. Covelli owns 
Panera Bread restaurants in Palm Beach 
Gardens and Jupiter.

Covelli jumped from the No. 8 spot 

in the previous year’s list, and saw its 
revenue grow from $335 million to $400 
million as the company added 26 Pan-
era Bread locations in 2010. 

The company acquired the Colum-
bus, Ohio, market in December 2010 
and was recently chosen to develop the 
Panera Bread concept in Canada with 
several locations in the greater Toronto 
area. Covelli currently owns and oper-
ates restaurants in five states.

“We are thankful to our loyal cus-
tomers because without their support 
we would not have been able to be 

successful over the 
years,” said owner 
Sam Covelli. “We 
are thrilled by the 
success of both 
of our Panera and 
O’Charley’s con-
cepts, and we hope 
to continue the 
tremendous growth 

we’ve seen this past year.”
  Covelli employs more than 20,000 

people in five states. For more informa-
tion, see paneracovelli.com. ■

Covelli ranks 5th largest restaurant franchisee

Community 
Foundation names

three to board
of directors

BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

$4 million gift will create state-
of-the-art breast center at 

Jupiter Medical Center

The Community Foundation for 
Palm Beach and Martin Counties has 
added three members to its board 
of directors. They are Kathleen B. 
Emmett, Steven A. Templeton and 
Andrew Kushner. 

■ Kathleen B. Emmett of West 
Palm Beach is the Great Expecta-
tions Campaign Director for Palm 
Beach Day Academy. As a Certified 
Fund Raising Executive, she brings 

more than 15 
years of experi-
ence in non-profit 
management. 
Ms. Emmett has 
served as chief 
development 
officer for local 
organizations 
including Hospice 
of Palm Beach 

County, The Lord’s Place, Rosarian 
Academy and the Norton Museum 
of Art. She received a bachelor’s 
in journalism from the University 
of Georgia. She is immediate past 
president of the Palm Beach County 
Chapter of the Association of Fund-
raising Professionals.  

■ Steven A. Templeton of West 
Palm Beach is founder of Temple-
ton & Co., an accounting firm with 
offices in West Palm Beach and 
Fort Lauderdale. Mr. Templeton is 

a member of the 
Florida Institute 
of Certified Pub-
lic Accountants; 
Association of 
Management 
Consulting Firms; 
founding member 
and chairman 
of the advisory 
board for the 

Rinker School of Business at Palm 
Beach Atlantic University; charter 
member of the Advisory Council for 
the Accounting School at Florida 
Atlantic University; and is a member 
of the Economic Council of Palm 
Beach County, the audit committee 
of the Kravis Center, and the busi-
ness development board of Palm 
Beach County. Mr. Templeton is 
also on the audit committee of Max 
Planck Florida Institute in Palm 
Beach County.

■ Andrew Kushner of Lake 
Worth is the assistant treasurer at 
NextEra Energy Inc., North Ameri-
ca’s top producer of energy from the 
wind and the sun. Mr. Kushner has 

18 years of experi-
ence in financial 
products and 
markets, financial 
analysis, valuation 
and accounting. 
Before joining 
NextEra, Mr. 
Kushner worked 
as certified public 
accountant for a 

large regional accounting firm.  He 
is a member of the American Insti-
tute of Certified Public Accountants 
and the Florida Institute of Certified 
Public Accountants. ■
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Suzanne Niedland De George said her mother, the late Margaret W. Niedland, took joy in helping others.
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One more uncertainty: trading in insurance on debt bonds

U.S. financial institutions, probably 
mostly U.S. banks, could be facing 
extremely large hits to their capital 
bases if the debt of Portugal, Ireland 
and Greece defaults. 

News coverage of PIG debt issues 
often suggests  Germany will cast the 
deciding vote on any resolution. True, 
Germany directly owns some $190 
billion of PIG loans and bonds. Some-
what unknown is that the U.S. has a 
lot at stake too: a $190 billion exposure 
to PIG debt through direct ownership 
combined with indirect ownership in 
the form of Credit Default Swaps, or 
CDS.  (Yes, the same technical term 
used in explanations for the huge loss-
es on collateralized mortgage pools in 
2008-2009.)

Here are the U.S. PIG debt numbers 
as detailed in a report from the Bank 
of International Settlements.

U.S. institutions directly own $63 
billion PIG debt:  $5 billion in Portu-
gal, $51 billion in Ireland and $7 bil-
lion in Greece. This is ugly, but not a 
knockout punch for U.S. institutions.

The biggie is the U.S.’ indirect expo-
sure (through CDS) for another $130 
billion of PIG debt: $41 billion in P, $54 
billion in I and $34 billion in G.

Recent discussions within the EU 
have most probably morphed from the 
“if” of defaults to the “when” of such 
defaults.  It’s hard to imagine that the 
U.S. Treasury/Federal Reserve Bank is 
not adding a lot to such conversation. 

And rightly so, as the Federal 
Reserve’s main focus for the past two-
plus years has been to shore up the 
capital of U.S. banks, i.e., to get the 
banks standing strong. The Fed cer-
tainly doesn’t want to see U.S. banks 
get a sucker punch now. And that is 
not to suggest this is cause for a credit 
crisis/contagion of 2008-2009’s epic 
proportions. It is to suggest that U.S. 
banks could be facing more capital 
adequacy problems and that is not 
good for the U.S. economy or taxpayer 
(corporate and individual) who have 
largely borne the cost of the banks’ 
problems and losses.

The term Credit Default Swaps 
sounds very technical — and it is. But 
what are they? And why won’t they 
just go away? 

Short form, CDS is a contract 
between an entity buying insurance 
and an entity selling insurance. The 
insured object or event is not a life, 
not a home, not health, not a car, but 
the performance of a specific debt/
credit instrument such as a bond or 
mortgage; in this instance, it is PIG 
debt.

Insurance bought on a life, a car, 
health, etc., can only be bought by a 
party that has an interest to be pro-

tected, for example a spouse, child 
or business. However, CDS insurance 
can be bought by persons/institutions 
that own a bond and which want pro-
tection from that bond’s default. But 
just as well, CDS insurance can also be 
bought by parties that have no inter-
est/no ownership to be protected.

And why would anyone buy default 
insurance on debt in which they have 
no interest?

Because they are placing a specu-
lative bet that the cost of obtaining 
and carrying such insurance (annual 
premiums) is small relative to the size 
of the payoff if the insured event does 
happen. And, if done in the size and 
style that John Paulsen did with U.S. 
mortgage pools, it might mean that 
there are speculators out there who 
will win billions if PIG debt defaults. 

The problem is not necessarily the 
speculative element; it is in the nature 
of this particular speculation.

 The problem is: 1.) some buyers of 
CDS are a lot smarter than the institu-
tions selling the insurance; 2.) if the 
institutional seller of CDS insurance 
loses on the CDS bet, it is the share-
holder who really suffers; 3.) cor-
porate management does not always 
understand what proprietary trading 
is doing or if current market pricing 
and risk assessments are realistic; and 
4.) the financial institution’s share-
holders are foolishly thinking they 
own a bank, not a proprietary trading 
company.

These were and remain critical 
issues with CDS.

Back to PIG debt issues. As there 
are multitudes of divergent interests, 
resolution will be very hard. 

For instance, while the direct own-
ers of this debt will take it on the chin 
no matter what, the issuers of CDS 
insurance on this debt would love to 
“kick the can down the road;” they 
would love a restructuring that does 
not trigger a default per CDS contract 
terms. 

What does it all mean?
 The uncertainties of our times seem 

to morph into new uncertainties — we 
are so very distant from the 1990’s 
investing sweet spot.  An ongoing dia-
logue with your several advisors about 
true portfolio diversification, suffi-
cient cash balances and suitability of 
your investments is encouraged.

— There is a substantial risk of 
loss in trading commodity futures, 
options and off-exchange foreign cur-
rency products. Past performance is 
not indicative of future results. ■

— Jeannette Rohn Showalter, CFA, 
can be reached at 239-444-5633, ext. 
1092, or jshowaltercfa@yahoo.com. 
Her office is at The Crexent Business 
Center, Bonita Springs. 

jeannetteSHOWALTER, CFA

jshowaltercfa@yahoo.com   
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Visit us online at www.FloridaWeekly.com

You should know ...
FLORIDA WEEKLY’S SPOTLIGHT ON 

LOCAL REAL ESTATE BUSINESS PROFESSIONALS

NAME: Jim and Jeannie Walker

CURRENTLY: Founders of The Walker Real Estate Group, Keller 
Williams Realty of the Palm Beaches

SPECIALTY: Certified Luxury Home Marketing Special-
ists, Certified International Property Spe-
cialists, Transnational Referral Specialists, 
Resort and Second Home Specialist

HOMETOWN: Fairfax, Virginia

RESIDENCY NOW: Singer Island, Florida

BACKGROUND: Jim graduated from the 
United States Naval Academy and later 
formed Jim Walker and Associates, a con-
sulting company specializing in computer 
software implementation.  Jeannie earned a 
degree in Fine Art/Interior Design and studied 
in London for specialties’ such as fine fin-
ishes, antiques and space planning.  We took 
our business to London, England and various 
states across the nation.

Together we formed The Walker Real Estate 
Group specializing in luxury condominiums, club communities, and 
waterfront properties.   Our combined backgrounds and interna-
tional experience complement the work we do in the Real Estate 
Industry.    

MISSION: To bring a more mature, professional attitude to the 
Real Estate profession with a focus on ethics and customer service.

FAMILY: We have two recently married sons living in the Wash-
ington, DC area.

ACTIVITIES: When time permits we love to visit our family, gal-
lery openings, museums and historical sites.  We are 
passionate about eliminating cruelty to animals and 
have supported the Humane Association as well as 
other charities.  We strongly believe that the more 
you give the more you receive.  If you don’t have 
money it doesn’t matter – give of yourself.

TOUGHEST PART OF THE JOB: Working with 
homeowners who are upside down on their prop-
erty and banks that are not cooperative.  We strive 
to find our customers the best way out of difficult 
situations and stay with them until the job is done.

ADVICE FOR NEW AGENTS: There is a shift 
in the Real Estate Industry toward more profes-
sionalism. With the internet our customers have 
their eyes wide open to all the resources.  It is a 
true professional who knows their market, has 
good work ethics and can give the finest advice.   

Study and educate yourself in all aspects of the Real Estate Indus-
try.

OUR JOB WOULD BE EASIER IF: The economy would con-
tinue to improve

A QUOTE YOU WOULD LIKE TO SHARE WITH OUR READ-

ERS: “Those who say it cannot be done should not interrupt the 
person doing it.” 

Jim and Jeannie Walker

If you would like to be featured in You Should Know, or would like to suggest someone for this column, please email Rachel Hickey at Rhickey@FloridaWeekly.com
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This beautiful Singer Island waterfront home—with no fi xed 
bridges and direct ocean access—has everything, even an 

air-conditioned garage! Corner lot with pool, large patio and new 
dock. French door entrance with an inlaid Verona Marble foyer. 

Four bedrooms, three full baths and one half bath. Ask about the 
list of improvements made to this lovely Palm Beach Isles home. 

A boater’s dream! Call for a fl oor plan. $1,200,000.

Boater�s Paradise!

Carol A. Dubinsky
Broker-Associate

V I R T U A L LY  S TA G E D

The Traffic Safety Committee of the 
Palm Beaches held its 26th annual Traffic 
Safety Awards Luncheon to honor police 
officers, traffic safety professionals and 
citizens who have gone beyond their usual 
duties to promote traffic safety. 

Among those receiving recognition was 
Robert Leigh Gilbert, an unemployed Jupi-
ter deliveryman, who, according to pub-
lished reports, rescued trapped passengers 
from a truck after an accident on Interstate 
95 in Boca Raton.

Here’s a look at the award recipients.
̈ Community Safety

Carmen Pullins

̈ Enforcement

Officer Craig Brown — city of Atlantis

Officer Jason Laforte — South Palm Beach Police 

Department

Officer John O’Keefe — Jupiter Police Department

Officer Emily Wiggs — West Palm Beach Police 

Department

Officer Terry Golden — West Palm Beach Police 

Department

Officer Cory Gray — Boynton  Police Department

Trooper Steven Vershel —  Florida Highway Patrol 

Troop L

Trooper Sean Laljie — Florida Highway Patrol 

Troop L

Trooper William Shogran — Florida Highway 

Patrol Troop K

Palm Beach County Sheriff’s Office Motor Unit

̈ Enforcement — DUI

Officer Jason Starks — Jupiter Police Department

Officer Robert Heisser — West Palm Beach Police 

Department

OfficerRyan McCluskey — Palm Springs Police 

Department

Officer Gordon Lerner — Palm Beach Shores 

Police Department

Trooper Deanna Martinez — Florida Highway 

Patrol Troop L

Palm Beach County Sheriff’s Office DUI Unit

̈ Education

CSA Larry Fell — West Palm Beach Police Depart-

ment

Detective Paul Fertig — Juno Beach Police Depart-

ment

Major Pat Bradley — Florida Highway Patrol Troop 

L

Trooper Robert Mazza — Florida Highway Patrol 

Troop L

Safe Kids Palm Beach County

̈ Special Recognition

Office Jose Nunez — Juno Beach Police Depart-

ment

Bill Massey — School District of Palm Beach 

County

Officer John Brock — Boca Raton Police Depart-

ment

Corporal Marcus Thomas — Florida Highway 

Patrol Troop L

The Dori Slosberg Foundation

PBSO Breath Alcohol Testing Unit

Special Traffic Safety Initiatives

Palm Beach County Sheriff’s Office Motor Unit

Corporal Joseph DeRogatis — Palm Springs Police 

Department

Mike McGee — Florida Department of Transporta-

tion

̈ Traffic Homicide Investigation

Palm Beach County Sheriff’s Office Vehicle Homi-

cide Investigation

School Crossing Guards

Daisy Marshall — Boca Raton Police Department

̈ Citizens On Patrol

Geoff Bill — Gardens Police Department

̈ Youth Award

Justin Rothenburg — Palm Springs Police Depart-

ment

Jonathan Rothenburg — Palm Springs Police 

Department

Cadet Garrett Bechtel — Palm Beach County Sher-

iff’s Office

̈ Media

Joel Malkin — WJNO

Ro Norman– WPTV News Channel 5

̈ Heroism

Elizabeth Cayson — Palm Beach County Health 

Care District

Mark Thomas Goolsby

Glenn Reyes — Mungia  ■

Awards honor 
those who make a 

difference on the road



We take more society and networking photos at area events than we can fi t in the newspaper. So, if you think 

we missed you or one of your friends, go to www.fl oridaweekly.com and view the photo albums from the many 

events we cover. You can purchase any of the photos too. Send us your society and networking photos. Include 

the names of  everyone in the picture. E-mail them to society@fl oridaweekly.com.
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Palm Beach Gardens dedicates Emergency Operations and Communications Center

1. David Dawling, Matthew Erdies, Tom Gitto, Peter  

 Reynolds and Riley Reynolds

2. Denise Alfonso, Scott Danielski, Jennifer Mikulski,  

 Dave Derita and Charlotte Presensky

3. Armored Guard

4. Donald Horine and Jack Dipert––

5. Ben Triana, Jill Macho and Bob Hul

6. Pete Bergel, Eric Jablin, Marcie Tinsley, David  

 Levy, –Alan West, Joe Russo, Bert Premuroso and  

 Stephen Stepp

7. Max Lohman, Keith Davis, Kelly Chase and Ed Chase 

8. Paul Maggio and Tim Specht

9. Debbie Reynolds and Brian Chapman Jr. 

1

2

3

4

5

6

7

COURTESY PHOTOS

Bring the family along to Downtown and celebrate Father’s Day with a unique test of fitness and endurance. 
Downtown’s Family Fun Challenge will pit contestants against a 1.5 mile course set in and around Downtown 
at the Gardens. Six boot camp stations will be placed along the route. At each station, participants will have 
to complete a boot camp exercise and sample an offering from one of Downtown’s great restaurants. The fun 
continues at the finish line with a party featuring food and drinks and live music. 

Ctg"{qw"wr"hqt"vjg"EjcnngpigA

Saturday, June 18 - 6-10pm

1.5 MILE COURSE SET IN AND AROUND DOWNTOWN

6 BOOTCAMP STATIONS WITH EXERCISES AND TASTERS

FINISH LINE PARTY WITH GREAT FOOD AND DRINK

LIVE  ENTERTAINMENT

FREE GOODIE BAGS FOR ALL PARTICIPANTS 

SPECIAL EDITION FINISHERS T-SHIRTS

FREE Admission and Parking

DowntownAtTheGardens.com

561-340-1600

us TODAY for specials!

Register yourself, or your team 
of 4 at www.Trirunningsports.info

5$<"/(:,6 Ymlg_jYh`
k]kkagf

Palm Beach Autographs presents Baltimore Ravens 
superstar RAY LEWIS. The former Miami Hurricane, 
Super Bowl MVP and future Hall of Famer will be 
signing autographs at Centre Court. Tickets and info are 
available at the Palm Beach Autographs Sports Gallery. 
561.775.7753 or www.PalmBeachAutographs.com

Bring this ad for 
a FREE ride on
our Carousel!

FW0609
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AN OFFERED CONDOMINIUM IN THE TIARA 
high rise at 3000 N. Ocean Drive on 
Singer Island is a corner unit on the 35th 
floor, offering sweeping views of the 
Atlantic, the Intracoastal and the beach.

The two-bedroom, two-bath home 
offers a split plan, open kitchen, and 
new appliances, marble floors, cabinets 
and hurricane impact windows.

Amenities provided at Tiara include its 
Marquis Restaurant and Lounge located 
at the top of the building, valet service, 
security 24/7, a manned gate 24/7, full-

time concierge, tennis, library, billiards, 
men’s spa and women’s spa with state-
of-the-art exercise equipment, pool area 
with hot tub, outdoor barbecue, spa-
cious lobby and the Gazebo Poolside 
Restaurant.

List price is $870,000. It is offered by 
Illustrated Properties, by Carol Dobinsky, 
broker-associate. She may be reached at 
301-5538 and tiara39@comcast.net. ■

SPECIAL TO FLORIDA WEEKLY

Home on 35th fl oor of 
Tiara offers sweeping 

water views

COURTESY 

PHOTOS

Above, this 
unit at the 
newly reno-
vated Tiara 
on Singer 
Island offers 
vistas of 
Peanut 
Island and 
other sights 
along the 
Intracoastal 
Waterway. 
The unit 
also offers 
views of 
the Atlantic 
Ocean and 
the beach.



             

We at Ritter and Ramsey pride ourselves on providing the latest and most up-to-date treatments for our patients.

Ritter and Ramsey provides dentistry for children, teens, and adults.

CONTACT THE DENTAL PRACTICE OF RITTER AND RAMSEY TO SCHEDULE AN APPOINTMENT TODAY.

 

Dr. Christopher RamseyDr. Robert Ritter Dr. Isabelle Ritter

BECAUSE A HEALTHY SMILE LASTS A LIFETIME!
COMPREHENSIVE DENTAL CARE, INCLUDING GENERAL, RESTORATIVE, AND COSMETIC DENTAL PROCEDURES
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149 ORCHID CAY DRIVE � WAS $539,000 � NOW $474,000
Tastefully decorated home with beautiful golf & water views offers bright, open floor plan

FULLY FURNISHED

B A L L E N I S L E S ~ Palm Beach Gardens

Marsha Grass 561.512.7709 
 “I know the community. I live the lifestyle.”

The BEST Value in BallenIsles

COURTESY PHOTO

Sam Covelli of Covelli Enterprises, owner-operator of Panera Bread in Broward & Palm Beach 
counties, second from left, presents pro-football Hall of Fame and Miami Dolphin quarterback 
Dan Marino, center, with a $25,000 check June 1 at the Panera Bread store at 1762 North Fed-
eral Highway in Ft. Lauderdale. During April, the Dan Marino Foundation commemorated Na-
tional Autism Awareness Month by teaming with Panera Bread and creating the “Touchdown 
for Autism” campaign. At left is Nicky Tesser, and at right are Mary Partin and Brett Julian.

    
www.langrealty.com
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A Palm Beach Gardens company says it 
has found a fresh-squeezed Florida formula 
for profit with vodka.

Imperial Brands Inc., a subsidiary of 
Belvédère S.A., launched its 4 Orange Pre-
mium Vodka last year.

But this vodka is not like other orange-
flavored spirits.

“An important part is that this is really the 
only orange vodka made from oranges,” says 
Timo Sutinen, vice president of market-
ing and development for Imperial Brands. 
Other flavored vodkas are made of potatoes 
and such, and then have the flavors added.

The vodka is made from the juice of Flor-
ida-grown Parson Brown, Temple, Valencia

Orange vodka holds local appeal for distributor
BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

Timo Sutinen is vice president of marketing and 
development for Imperial Brands, which makes 4 
Orange Premium Vodka and other brands of spirits.

SEE VODKA, A20  w
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BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

THE PALM BEACH INTERNATIONAL BOAT SHOW HAS 
everything from yachts to paddleboards.

Organizers say they will have more than $350 
million worth of vessels and accessories at the 
26th annual event March 24-27 along Flagler 
Drive in downtown West Palm Beach.

“It is the best show we do. It is the best show 
in terms of atmosphere and its festiveness and its 
being easy to get to,” says Steve Sheer, director 

of marketing for Show Management Inc., which 
produces the Palm Beach show and four oth-
ers around the state. “There are plenty of great 
things to eat, and it’s great for people watching.”

Since last year’s show, the city of West Palm 
Beach has completed a major revamping of its 
waterfront, from Okeechobee Boulevard north to

Annual boat 
show expected 

draw up to 
50,000 people.

OUT
D E C K E D

SEE BOAT SHOW, A8 & 9 w

Palm Beach International 

Boat shop map.

A8&9
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flavored spirits.

“An important part is that this is really the 
only orange vodka made from oranges,” says 
Timo Sutinen, vice president of market-
ing and development for Imperial Brands. 
Other flavored vodkas are made of potatoes 
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ida-grown Parson Brown, Temple, Valencia
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THE PALM BEACH INTERNATIONAL BOAT SHOW HAS 
everything from yachts to paddleboards.

Organizers say they will have more than $350 
million worth of vessels and accessories at the 
26th annual event March 24-27 along Flagler 
Drive in downtown West Palm Beach.

“It is the best show we do. It is the best show 
in terms of atmosphere and its festiveness and its 
being easy to get to,” says Steve Sheer, director 

of marketing for Show Management Inc., which 
produces the Palm Beach show and four oth-
ers around the state. “There are plenty of great 
things to eat, and it’s great for people watching.”

Since last year’s show, the city of West Palm 
Beach has completed a major revamping of its 
waterfront, from Okeechobee Boulevard north to
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Every Thursday, thousands of North 
Palm Beach County readers and 
advertisers choose Florida Weekly 
as their community newspaper to 
make connections.

With our award-winning content and 
design, Florida Weekly has become 
North Palm Beach County’s trusted 
source for news and advertising.

So what are you waiting for?

“A quality product 

  that gets results”

–Dr.  Michael  Papa 
Chiropractor/Clinic Director 

561.904.6470

Visit us online at www.FloridaWeekly.com

Learn Why Readers and Advertisers

Choose Florida Weekly

iPad is a registered trademark 
of Apple, Inc. All rights reserved.
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ARTS & ENTERTAINMENT
A GUIDE TO THE PALM BEACH COUNTY ARTS & ENTERTAINMENT SCENE
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The professional entertainers have 
taken their final bows for the season at 
the Maltz Jupiter Theatre.

That means it’s time for “Palm Beach 
Idols,” when some of the area’s most 
talented amateurs hit the boards of the 
regional theater to perform music, com-
edy and dance.

Tickets are on sale now for the eighth 
annual talent show, scheduled for 7:30 
p.m. July 9.

During recent auditions, nearly 90 
local performers of all ages tried out for 
the show. From those budding talents, 
25 acts were selected to entertain at 
“Palm Beach Idols.” 

So why should we attend?

“Because it’s the best show in town. 
It’s the cheapest. It’s the best bang for 
the buck,” says Eileen Weissmann, the 

event’s producer and a member of the 
Maltz Jupiter Theatre Guild, which is a 
co-sponsor of the event. “They come in 
they see a fabulous show and they sup-
port the conservatory.”

The theater’s Conservatory of Per-
forming Arts, which offers classes in 
musical theater acting, voice and dance, 
is the guild’s pet project.

“Palm Beach Idols” is the guild’s big-
gest fundraiser, says Ms. Weissmann.

“We raise $7,000-$8,000, all of which 
goes into educational programming,” 
she says.

Performers of all ages and talents 
— singers, dancers, musicians — will 
perform for a chance to win cash prizes. 
There will be three categories: youth, 
teen and adult. 

Each category will have three finalists 
decided by the panel of local celebrity 

judges, and the final winners will be 
determined by an audience vote.

Ms. Weissmann says previous con-
testants have gone on to appear in such 
Broadway shows as “Beauty and the 
Beast” and “Mary Poppins.”

Kathy Greene, WJTW 100.3 FM’s 
Gal on the Go, will emcee this year’s 
show, which will have a panel of celeb-
rity judges including Fox 29’s Rachel 
Leigh, Scripps Treasure Coast News-
papers columnist Carol Saunders, 
actress JoAnn Pflug, Seaview radio 
host Joe Raineri and morning radio 
personality Tim Allan Walker (“The 
Mo and Sally Morning Show”).

 Tickets are $25. To purchase tickets, 
visit www.jupitertheatre.org or call the 
box office at 575-2223. For information 
about joining the Maltz guild, call 972-
6106. ■

THE LIGHTHOUSE ARTCENTER IS THE OLDEST CULTURAL ORGANIZATION 
in northern Palm Beach County.

But this summer, the Tequesta museum and art school is all 
about young people.

Starting June 16, it will host 
“Next Wave: Young Contempo-
rary Artists,” a juried, call-to-
artists show that will showcase 
works from as far away as 
Brooklyn. It runs until Sept. 1.

 “All year-round, we have 
opportunities for artists of all 
ages to show their works,” says 
Katie Deits, the ArtCenter’s 
executive director. “But this 
is going to give the under-35 
crowd an opportunity to show off their talent.”

It’s part of an ongoing effort by the museum to reach out to 
the next generation of artists and patrons.

To do that, the ArtCenter is taking the exhibition beyond art.
The big opening night for the show, June 24, will offer live 

bands, a beer tasting courtesy of Tequesta Brewing Co. and 

�Palm Beach Idols� talent show returns to Maltz Jupiter Theatre
BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

BY SCOTT SIMMONS

ssimmons@fl oridaweekly.com

SEE YOUTH, A26 w

THE       
 ART 
  OF     
YOUTH

COURTESY PHOTO

Show producer Eileen Weissmann congratu-
lates Jade Evori Master, who won first prize 
in the Maltz Jupiter Theatre’s 2010 “Palm 
Beach Idols.” Jade’s sister Demi will perform 
as a dancing ladybug this year.

A.J. Brockman creates images like “It’s a Fad” with his computer.

Rachel Rossin, now based in 
Brooklyn, painted “Pulpsnare.”

The 
Lighthouse 
ArtCenter 
reaches 
out to the 
under-35 
crowd 
with �Next 
Wave�
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Later in the week, I bumped into a 
friend who had been at the original 

dinner. “Jerry’s still talking about 
that waitress,” he said.

“What about?” I asked.
“About her kids and her 

divorce.”
So what the bachelors had 

been telling me was true: 
Even nice guys have baggage 

restrictions.
“She didn’t seem 

like a bad girl,” my 
friend said. “She just 
led with the wrong 
topic.”

I asked him what 
would have been 
better. He thought 
for a few seconds. 

“Trucks,” he said. ■

The male mind is a splendid thing, 
dark and convoluted in parts, flat and 
simple and open as the Plains in others. 
Just when I think I have men figured out, 
I learn — for what feels like the thou-
sandth time — that I have no idea what’s 
going on up there.

I recently wrote about my friend Jerry, 
who turned down the advances of a 
woman who I thought was chasing too 
hard. I was at dinner with a group of 
friends and the shy, pretty waitress spent 
the last part of the meal indicating her 
interest to Jerry. In their conversation, she 
mentioned her kids and recent divorce. I 
watched his interest cool as they spoke 
and I chalked his weakened enthusiasm 
to her determined efforts. 

It turns out I was wrong. 
Men have been writing all week to let 

me know I made a bad call. Southwest 
Florida bachelors — who are among the 
most with-it dating-wise — wanted to set 
the record straight.

“You say you could feel Jerry’s inter-
est wan when she divulged information 
about her life — two children and a 
recent divorce,” Phil from Punta Gorda 
said. “Maybe, like me, he summed up too 
much baggage.” 

The situation seemed like a lot of 

Girls, stow the baggage when you meet that guy

SANDY DAYS, SALTY NIGHTS

artisHENDERSON
sandydays@floridaweekly.com

n “Even nice 
guys have 

baggage 

restrictions...”

effort for a questionable reward, accord-
ing to Phil. He had this bit of advice for 
the waitress: “She should have held back 
divulging her liabilities until she proved 
she had assets to share as well.”

Another reader, Joe, spelled out the 
scene in specific terms. “I don’t think 
you understood what had actually hap-
pened,” he said. “I am also a single man 
and Jerry was right. He was in the inter-
view/qualify stage, and myself and most 
people would have also run to the door 
like someone was chasing me.”

According to Joe, here’s what Jerry 
found out: “She is a waitress — long 
weird hours, low pay, no career. She 
has two kids — luggage. She just 
went through a divorce — baggage. 
Three strikes and she was out.”

Sheldon, who is 50-plus 
and loves online dating, 
had a similar reac-
tion. “And as for 
your example of 
your friend Jerry, 
I would say that 
he lost inter-
est in the wait-
ress not because 
she made herself 
available, but 
because she was 
recently divorced 
with kids. That 
‘baggage’ was far 
more of a deter-
rent than her being 
eager to date.”

In a world where half of marriages end 
in divorce and many divorced women 
have children, I was shocked to hear her 
situation would be such a turnoff. For 
the responsibility-averse man, sure. But 
for the bulk of men? I didn’t see that one 
coming.
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KENNETH A. GORDON

kenneth.gordon@brinkleymorgan.com  

CERTIFICATION

Florida Bar Board Certifi ed Specialist in Marital and Family Law

PRACTICE AREAS

Kenneth Gordon is board certifi ed by the Florida Bar as a specialist in marital 

and family law.  Mr. Gordon’s emphasis is in handling complex family law matters 

including:  dissolution of marriage, alimony, child custody and visitation disputes, business valua-

tion, prenuptial and postnuptial agreements, equitable distribution, adoption, domestic partnership 

agreements, appeals, and all other family law related matters.  Mr. Gordon is a frequent lecturer and 

author on various topics relating to marital and family law.  Mr. Gordon has taught the substantive 

family law portion of a Florida Bar Family Law Mediation Certifi cation course for the last fi ve years.

PUBLICATIONS AND PRESENTED MATERIALS

Lectured for the Florida Bar on:  The Valuation of Col-
lectibles, Antiques, Vessels, and other Personal Property, 
May, 2007; 

Lectured for the Florida Bar on:  Child support, May, 2009;

Lectured for the Broward County Bar Association on:  
Parenting Coordination, the New Statue;

Organized and moderated a seminar for the Florida Bar 
on:  Practical and Theoretical Aspects of Evidence for the 
Family Law Practitioner, November, 2010;

Co-Author of “Working with the Vocational Expert” published 
in the ABA Family Advocate, Spring 2007, Vol. 29, No. 4;

Co-Author of “Tax Traps for Nonresident Aliens” published 
in the ABA Family Advocate, Winter 2005, vol. 27, No. 3;

ACCOMPLISHMENTS

AV rated by Martindale Hubbell®

South Florida Legal Guide, Top Lawyers in South Florida, 
2004, 2005, 2006, 2007, 2008, 2009, 2010

Co-creator of the seminar, “Sunbathing on the Molten 
Banks of Hell, A Divorce Survival Guide.”

MEMBERSHIPS

The Florida Bar, Family Law Section, Member CLE 
Committee

The Broward County Bar Association, Family Law 
Section (Former Chair)

Broward Partnership for the Homeless, Board Member

Former Chair of the Seventeenth Judicial Circuit 
Grievance Committee “I”

ADMISSIONS

Florida State Courts

U.S. Supreme Court

EDUCATION

Florida State University, Bachelor of Science, 1983

University of Miami, Juris Doctor, cum laude, 1997

BRINKLEY MORGAN ATTORNEYS AT LAW

909 SE 5th Ave Suite 200 � Delray Beach, FL � (561) 665-4736
www.brinkleymorgan.com
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WHAT TO DO, WHERE TO GO

 Thursday, June 16  

■ Story time session at the 
Loxahatchee River Center – 9:30 
a.m. Thursdays, Burt Reynolds Park, 805 
N. U.S. 1, Jupiter. Call (561) 743-7123 or visit 
www.loxahatcheeriver.org/rivercenter.

■ Mos’Art Theatre – Screenings of 
“White Irish Drinkers,” at 5 p.m. and “In a 
Better World,” at 7:30 p.m. June 16. Tickets: 
$8. 700 Park Ave., Lake Park; 337-6763.

■ Sailfish Marina Sunset Cele-
bration – Shop for arts and crafts made 
by artists from around the country, 6 p.m. 
June 16, Sailfish Marina, east of the Intrac-
oastal, just south of Blue Heron Boulevard, 
Palm Beach Shores; 842-8449.

 Friday, June 17

■ Kid’s Monthly Movie Mad-
ness – 11 a.m. June 17 at Lake Park Public 
Library, 529 Park Ave., Lake Park. Popcorn 
will be served. Free; 881-3330. 

■ Mos’Art Theatre – Screenings of  
“I Am” and “L’Amour Fou.” Various times, 
June 17-23. From Britain With Love series: 
“In Our Name,” 6:20 p.m. June 18; “Africa 
United,” 7 p.m. June 19; “Third Star,” 8 p.m. 
June 22. Summer Kids Movie, 1 p.m. June 22. 
Opening night tickets: $6. General admis-
sion: $8. 700 Park Ave., Lake Park; 337-6763.

■ Downtown’s Weekend Kick-
off – Singers perform 6-10 p.m. Fridays. 
June 17: The Party Dogs; June 24: Dirty 
University. Downtown at the Gardens’ 
Centre Court, 11701 Lake Victoria Gardens 
Drive, Palm Beach Gardens; 340-1600.

■ Jennifer Sheehan – The singer 
has played sold-out shows at New York’s 
Metropolitan Room and last year made 
her Carnegie Hall debut. She plays a caba-
ret show June 17-18, The Colony’s Royal 
Room, 155 Hammon Ave., Palm Beach. 
Doors open at 6:30 p.m. and show starts 
around 8 p.m. Cost: $110 for dinner and 
show; $70 for show only. 659-8100.

■ Lighthouse Sunset Tours – 
Scheduled for June 17 and 22. Call for tour 
times. See the Jupiter Lighthouse turning 
on to illuminate the night sky. Visitors 
get an inside look at the nuts and bolts of 
a working lighthouse watch room. Tour 
time is approximately 75 minutes. Tickets: 
$15 members, $20 non-members. RSVP 
required; 747-8380, Ext. 101.

 Saturday, June 18

■ Glee Club – 9:30 a.m.-12:30 p.m. 
Saturdays, Mos’Art Theatre, 700 Park Ave., 
Lake Park; 707-5677.

■ Fitness at the Library – Spon-
sored by Bridges at Lake Park, 11 a.m.-noon 
June 18, Lake Park Public Library, 529 Park 
Ave., Lake Park. Free; 881-3330.

■ Kids Story Time – 11:30 a.m. Satur-
days, Loggerhead Marinelife Center, 14200 
U.S. 1, Juno Beach. Free; marinelife.org.

■ Downtown’s Family Fun Chal-
lenge – Father’s Day Boot Camp Chal-
lenge. There will be a 1.5-mile course set 
in and around Downtown at the Gardens, 
plus six boot camp stations with exercises 
and tasters, live entertainment, free goody 
bags for participants and special edition 
finishers T-shirts. It’s 6-10 p.m. June 18, 
Downtown at the Gardens, 11701 Lake Vic-
toria Gardens Ave., Palm Beach Gardens. 
For more information and to register, visit 
Trirunningsports.info.

■ Celebrate Saturdays at Down-

town – Singers perform 
6-10 p.m. Saturdays. June 
11: Jerry Wayne’s Pri-
vate Party Band. June 18: 
Raquel Williams; June 
25: Xpresso. Downtown 
at the Gardens’ Centre 
Court, 11701 Lake Victo-
ria Gardens Drive, Palm 
Beach Gardens; 340-1600.

 Sunday, June 19

■ Opera in Cinema: 
“Macbeth” – 1:30 p.m. 
June 19, Mos’Art Theatre, 
700 Park Ave., Lake Park. 
Tickets: $18; 707-5677.

 Monday, June 20  

■ Teen Summer 
Theatre Program 
– June 20-July 1, Eissey 
Campus Theatre, Palm 
Beach State College, Palm 
Beach Gardens. Program is for teens ages 
13-16, and will end with a free performance 
on July 1. A maximum of 25 students will 
be accepted into the program. Tuition: 
$375; 207-5905 or denholmn@palmbeach-
state.edu.

■ Learn to Let Go of Clutter 
– Six-week class at Palm Beach Gardens 
High School, Holly Drive, Palm Beach 
Gardens, 6-7 p.m. Mondays from June 20 
to Aug. 1.  Cost is $28; 236-4298 or kathy@
exercisewithkathy.com.

.
 Tuesday, June 21  

■ Summer Solstice Celebration 
– Sponsored by the Arthur R. Marshall 
Foundation. Begins at 6 p.m. June 21 at Bice, 
313½ Worth Ave., C1, Palm Beach. RSVP by 
June 17 to plantcypress@aol.com.

■ One Night Stand: An Open 
Mic Night – Poets, vocalists, instru-
mentalists, comedians and other perform-
ers are invited to showcase their acts on 
the acoustic set 7-9 p.m. June 21 at Via 
Jardin’s courtyard garden, 330 Clematis St., 
downtown West Palm Beach. Hosted by 
the West Palm Beach Downtown Develop-
ment Authority, the free series will con-
tinue on the third Tuesday of each month. 
Call 833-8873 or visit WPBGO.com.

  Wednesday, June 22  

■ “Break Up Support Group” – 
10 a.m. Wednesdays, various locations in 
Palm Beach Gardens. Sponsored by The 
Counseling Group, which provides free 
Christian counseling, classes and support 
groups; 624-4358.

■ Hatchling Tales – 10:30-11:30 a.m. 
Wednesdays, Loggerhead Marinelife Cen-
ter, 14200 U.S. 1, Juno Beach. Free; marine-
life.org.

■ Tai Chi for Arthritis – 11 a.m.-
12:30 p.m. Wednesdays at Burns Road Rec-
reation Center, 4404 Burns Road, Palm 
Beach Gardens. Class focuses on muscular 
strength, flexibility and fitness. Drop-in 
fee: $9; resident discount fee: $8. 10-class 
pass fee: $80; resident discount fee: $70. 
630-1100; www.pbgfl.com.

 Ongoing Events  

■ A Summer of Fun Cooking 
Camp with FunChefs – Whole 
Foods Market in Palm Beach Gardens and 
Chef Stacey Webb are partnering for a 
hands-on cooking camp. Young chefs will 

learn the art of cooking along with lessons 
in nutrition, organics and food safety.  Camp 
geared toward children ages 6-12. Classes 
are through June 17 and July 11-15; $175 per 
week.  Class sizes are limited, registration 
required. Whole Foods’ Lifestyle Center is 
at Downtown at the Gardens, 11701 Lake 
Victoria Gardens Drive, Palm Beach Gar-
dens. For more information: www.whole
foodsmarket.com/palmbeachgardens. 

■ Turtle Walks – Guided walks 
offer the opportunity to see loggerheads 
nesting, 8:30 p.m. Wednesdays-Saturdays, 
through July 30, Loggerhead Marinelife 
Center, 14200 U.S. Highway 1, Juno Beach. 
Tickets are $10 for members of Loggerhead 
Marinelife Center and $15 for non-mem-
bers. Pre-registration is required; 627-8280.
 
■ “Five Thousand Years on the 
Loxahatchee” – Jupiter Inlet Light-
house & Museum, 500 Captain Armour’s 
Way, Jupiter, 10 a.m.-5 p.m., Tuesday-Sunday. 
747-8380, Ext. 101; jupiterlighthouse.org.

■ Flagler Museum – Museum is 
housed in Henry Flagler’s 1902 beaux-arts 
mansion, Whitehall. The museum is at 1 
Whitehall Way, Palm Beach. Tickets: free 
for members; $18 adults, $10 youth (13-18 
years) accompanied by adult; $3 child (6-12 
years) accompanied by adult; and free for 
children under 6. 655-2833.

■ “The Beauty Queen of Leen-
ane” – Through June 19, Palm Beach 
Dramaworks, 322 Banyan Blvd., West Palm 
Beach. Tickets: $47; 514-4042, Ext. 1.

■ “Tropical Images” – FAU Jupi-
ter’s Art in the Atrium program is hosting 
an exhibit by the North County Art Asso-
ciation.  The special exhibition, “Tropical 
Images,” features a collaboration of resi-
dent artists Gerri Aurre, Camille Babusik, 
Lois Barton, Barbara Carswell, Katy 
Digioia, Carol Frezza, Jack Keogh, Barbara 
Knauf, Tess Lindsay, Rod Marter, Linda 
Mathison, Sue Noonan, Danica Papali, 
Victor Papali, Quince Quaintance, Karen 
Reinhart, Bill Sabino, Carol Steinberg, 
Dorothea Talik, Suzanne Todd, Tanya 
Witzel and Barry Zelikson. The SR Atri-
um is open Monday through Friday from 
9 a.m. to 10 p.m. and Saturday and Sunday 
from 9 a.m. to 7 p.m.  The free exhibi-
tion runs through Aug. 1, at the Student 
Resource (SR) building, at FAU’s John D. 
MacArthur Campus, 5353 Parkside Drive, 
Jupiter; 799-8105.

■ Children’s Research Station 
– Loggerhead Marinelife Center program 
is designed to exercise children’s science 
skills through an experimental lab. Each 
child receives a lab coat, veterinary instru-

ments, a worksheet, and their own sea 
turtle replica to name and study. Kids 
take their sea turtle’s straight and curved 
measurements with a measuring tape and 
calipers. Based on the measurements, Dr. 
Logger helps the group place their turtles 
into a size classification to determine age 
and species. They role play taking blood 
with a syringe and learn about the differ-
ent things a blood sample can reveal. The 
children look at X-rays, locate a hook in 
the turtle’s throat and learn more about the 
steps necessary during sea turtle rehabili-
tation. Then, the group tags their turtles 
with a unique number and mimics a suc-
cessful sea turtle release into the ocean. 
To be held at 3:30 p.m. Wednesdays and 
Fridays, and at 11 a.m. 1 p.m. and 2 p.m. 
Saturdays. Admission is free; 14200 U.S. 1, 
Juno Beach; 627-8280.

■ GardensArt – “Visions: Real and 
Imagined,” photography and digital imag-
ery by Elle Schorr and Nathan Selikoff, 
through June 23, Palm Beach Gardens City 
Hall Lobby, 10500 N. Military Trail. Free; 
630-1100.

■ Lighthouse ArtCenter – “The 
Art of Association,” through June 9. “Next 
Wave,” June 16-Sept. 1. 3rd Thursday event 
is June 16; official opening and awards 
ceremony is 7-10 p.m. June 24. Museum 
is at Gallery Square North, 373 Tequesta 
Drive, Tequesta. Hours: 10 a.m.-4 p.m. 
Mondays-Fridays; 10 a.m.-2 p.m. Saturdays 
and Sundays. Cost: Members free, $10 non-
members ages 12 and up. Free admission 
Saturdays, excludes golf exhibitions; 746-
3101 or www.lighthousearts.org.

■ Norton Museum of Art – “From 
A to Z: 26 Great Photographs from the Nor-
ton Collection,” through June 19; “Eternal 
China: Tales from the Crypt,” through July 
17. “Altered States,” through July 17; “Out 
of This World,” through Sept. 4. Museum 
is at 1451 S. Olive Ave., West Palm Beach. 
Admission: $12 adults, $5 visitors 13-21; free 
for members and children under 13. Hours: 
10 a.m.-5 p.m. Tuesday-Saturday; 1-5 p.m. 
Sunday; 10 a.m.-9 p.m. second Thursday 
of the month. Closed Mondays and major 
holidays; 832-5196.

■ Palm Beach Photographic 
Centre – Through June 18: “Proj-
ect Tandem: Two Bicycles, Two Pho-
tographers, One 11,000-Mile Ride,” with 
photographs by Morrigan McCarthy and 
Alan Winslow. June 24-Aug. 20: The 15th 
annual “INFOCUS Juried Show” that will 
spotlight the work of student members, 
and “Picture My World,” showcasing pho-
tos and writings by local disadvantaged 
children. The Photographic Centre is at 
415 Clematis St., West Palm Beach; 253-
2600.

■ Society of the Four Arts – 
Museum, library and gardens are at 2 Four 
Arts Plaza, Palm Beach. Admission: Free 
to members and children 14 and under, $5 
general public; 655-7226.

■ Exhibition of Paintings and 
Drawings by Pamela Larkin 
Caruso – Features botanicals and 
hearts, through Aug. 31. Eissey Campus 
Theatre lobby gallery, Palm Beach State 
College, Palm Beach Gardens. Gallery is 
open 11 a.m.-4 p.m. Monday-Friday and at 
all performances; 207-5905.

■ The Art Gallery at Eissey 
Campus – “Collective Synergy,” juried 
exhibition by members of the Palm Beach 
County Art Teachers Association, through 
Sept. 2, Palm Beach State College, Palm 
Beach Gardens. Free; 207-5015.

— Please send calendar listings to 
pbnews@floridaweekly.com and 

ssimmons@floridaweekly.com.
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Experience 
sunset 
from the 
Jupiter Inlet 
Lighthouse 
on June 17 
and June 22. 
Call for times. 
747-8380, 
Ext. 101.

COURTESY PHOTO
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(800) 382-7941 � (239) 649-5800 

1221 Fifth Avenue South � Naples

Naples Downtown Waterfront Boutique Hotel
www.BayfrontInnNaples.com

Make a Memory Package for $349
Florida Residence Discount $329

2 Nights Accommodations in Luxury Bay View Room

Sunset Cruise or Naples Trolley Tour for 2 people

$50 Credit at Bambu Tropical Grille

Extended 2pm late check out

Based on double occupancy. Additional discounts available Sunday or Monday arrivals.
Not valid on holidays and based on availability. Gratuities not included. April 15-Oct 31.

R.H.
J E W E L R Y

BLUFFS SHOPPING CENTER

4300 S. US HIGHWAY 1 � SUITE 206 � JUPITER

BERT PHONE 561-296-6560

TUES – FRI 11AM-6PM � SAT 11AM-4PM 

WE BUY DIAMONDS � GOLD � SILVER
PLATINUM � WATCHES � CASH/TRADE

JEWELRY REPAIR WHILE YOU WAIT

Trade in your old jewelry 
for something new! 

OVER 35 YEARS’ EXPERIENCE

appetizers.
It also will stretch the bounds of 

media.
Just ask artist Nicholas Whipple.
“They’re giving me a full room to do 

an installation,” says Mr. Whipple, who 
is exhibiting his work after being on 
hiatus a couple of years.

“I consider myself a sculptor,” he 
says. “Primarily, I sculpt with light.”

Mr. Whipple bills his style as “a 
sculptor’s painting.”

“They’re like relief sculptures that 
becomes a painting when it’s projected 

on the wall,” he says.
And that work is malleable, like a 

sculpture, he says.
“I haven’t nailed down what pieces 

I’ll put in. Maybe a couple of self-por-
traits,” he says.

But they’re not portraits in the tradi-
tional sense.

“They’re self-portraits of emotions 
that I’ve had,” he says.

Mr. Whipple’s main job is as deck 
chief at the Maltz Jupiter Theatre, 
where he works on sets.

“Every artist’s dream is to live off 
their art,” he says. “I’m a set designer 
at the Maltz. It keeps me afloat but 
takes me away from my own stuff.”

His artwork is what led to his theater 
career.

“I kind of fell into the theater 
through an art piece,” Mr. Whipple 
says. “I did this outdoor installation 
and asked about gels for the lights.”

One thing led to another, and “I’ve 
been in this industry ever since.”

Other artists include Rachel Rossin, 
a Brooklyn artist with local ties who 
has three paintings in the show.

“Each one is spectacular,” Ms. Deits 
says.

Graphic artist A.J. Brockman cre-
ates Pop Art-influenced works, such 
as the retro image of a woman smok-
ing a cigarette that reads “I’m so Rad. 
It’s a Fad.” The work is all the more 
impressive when you learn that Mr. 
Brockman, who has a form of muscular 
dystrophy, only has movement in the 
three fingers he uses to manipulate his 
computer.

And then there is Ryan Taliaferro, 
whose work gives new meaning to the 
term “cutting edge.”

His day job is installing windows and 
doors. But he also creates sculptures 
from saw blades, and he plays in a 

band that Ms. Deits hopes will perform 
during the opening night.

There are smaller-scale works, too.
Take Cara McKinley’s ceramic sculp-

tures.
She describes the works of clay fired 

with glass as “alien landscapes.”
Ms. McKinley’s small-scale works 

evoke “coral, mushrooms, but are 
mostly oceanic,” she says. “My new 
series is something I couldn’t sleep 

about last night.”
Ms. McKinley, an instructor at the 

Lighthouse ArtCenter’s school, says 
her students help.

“Kids are a huge inspiration. They 
come up with things you’d never think 
of.”

And it’s the inspiration of youth that 
Ms. Deits hopes to tap.

“Next Wave is an opportunity for dif-
ferent generations to connect.” ■

YOUTH
From page 23

“Visions of a past persona” by Nicholas Whipple. 
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Acupuncture
                     & Custom Herbs
ARTHRITIS

FIBROMYALGIA

GOLFER’S  ELBOW

M.S.

SC IATICA

HEADACHES

ALLERGIES

STRESS

ANXIETY

DEPRESSION

MENOPAUSE

PMS

INFERTIL ITY

IMPOTENCE

PARALYSIS

KIDNEY PROBLEMS

EXCESS WEIGHT

IMMUNE SYSTEM

ANTI -AGING

BALANCE

Shudong Wang
Licensed Acupuncture Physician 

with 29 years experience 

and 8 years training in China

10800 N. Military Trail, Suite 220

Palm Beach Gardens

561.775.8500

4522 N. Federal Highway

Ft. Lauderdale

954.772.9696

www.nacupuncture.com

Mention this ad for a

FREE
CONSULTATION

(an $80 value!)

PLUS receive $10 off your
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PUZZLE ANSWERS

J.J. Abrams should have known 
better. He should’ve known he’s not 
Steven Spielberg, and that he can’t 
make a movie feel, well, Spielber-
gian. He should’ve learned this when 
Mr. Spielberg failed to make “A.I.” 
feel like a Stanley Kubrick film. 

So for as much as writer/direc-
tor Mr. Abrams’ “Super 8” is an 
earnest homage to Mr. Spielberg’s 
“Close Encounters of the Third 
Kind,” “E.T.” and others, it is not a 
good movie. The story has no drive, 
largely because Mr. Abrams is so 
careful not to divulge information 
that he waits far too long to tell us 
anything. By the time he does fill us 
in, it’s the end of the movie, and this 
is underwhelming as well.

The year is 1979, and the small 
town of Lillian, Ohio, is in for a big 
surprise. Deputy Jack Lamb (Kyle 
Chandler) recently lost his wife, 
leaving him alone to raise his son 
Joe (Joel Courtney). All is quiet dur-
ing the summer as Joe and friends 
Charlie (Riley Griffiths), Alice (Elle 
Fanning), Cary (Ryan Lee), Preston 
(Zach Mills) and Martin (Gabriel 
Basso) use a Super 8 camera to 
make a zombie movie.

Seems innocent enough. But when 
a train crashes nearby, it sets off 
a chain of events that leads to Joe 
and Alice growing closer and an 
Air Force colonel (Noah Emmerich) 
taking control of the town.

Why would the Air Force care 
about this train crash? Mr. Abrams 
makes us wait a long, long time to 
find out. 

And about the train crash: It’s 
bigger than any pickup truck col-
liding with a train could ever be. 
Explosives may have been on the 
train, but even then, the scene is 
still completely overdone. It’s excit-
ing, sure, but also totally bogus, 
which suggests Mr. Abrams knew 
his movie’s dearth of action meant 
he had to really make it count when 
he could.

Back in town, dogs are running 

away. The power is flickering on 
and off. Power lines are missing. 
It’s all a big mystery, and continues 
to be a mystery far longer than it 
should have been. There’s only so 
much time you can hold an audi-
ence in suspense before it tires of 
the tension and demands answers.

Remember “Lost,” Mr. Abrams’ 
television creation? Well, seeing 
“Super 8” is as frustrating as it was 
to watch all six long seasons of the 
show.

There are a few plot holes as well, 
but the real shame is that Abrams’ 
style got lost as he tried to imitate 
the emotion of Spielberg, which is 
not Abrams’ forte. Rather, Abrams 
succeeds at telling brisk, intense 
stories with solid action and com-
pelling drama (“Mission: Impossible 
III,” “Star Trek”). Deviating from 
this does him and this movie a 
disservice, as you can almost feel 
Abrams trying to squeeze emotion 
out of a story that has none to offer.

“Super 8” isn’t terrible, but those 
expecting it to be a great sci-fi story 
are in for a big disappointment. ■

— Dan Hudak is the chairman of 
the Florida Film Critics Circle and a 
nationally syndicated film critic. You 
can e-mail him at dan@hudakonholly-
wood.com and read more of his work 
at www.hudakonhollywood.com.

LATEST FILMS

‘Super 8’

★★
Is it worth $10?  No

>> The short fi lm the kids are making plays 
over the end credits.

in the know  

danHUDAK

n

www.hudakonhollywood.com

4755 PGA Boulevard, Palm Beach Gardens

561-799-0555
www.getinshapeforwomen.com

Small Group Personal Training

Who Else Wants To Lose 12-30 lbs.

In 12 Weeks Or Less?

Training

I�ve struggled with my weight most of 

I have gained back years of lost conÞ-

dence and self worth. Joining has been 

one of the best decisions of my life.

Erica Hedrick

B E F O R E

A F T E R

�I�ve lost 34 pounds
and went from size 12 
to a 6!�

License No. HS8984
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Only at The Love Garden will 
you Þ nd artwork so unique at 

such great prices

� Custom Floral Arrangements
� Shelf Plants

Purveyors of the Finest Home 
and Garden Accessories

Midtown Plaza � 4777 PGA Blvd. 
Palm Beach Gardens

2 blocks west of Military Trail

Monday-Saturday 10AM-5:30PM

561-691-5884

30% OFF

Selected

silk trees

 בס"ד

 

 

בס"ד

Every Tuesday, beginning June 14th, 5-6 p.m. curious kids ages 6 through 13 

All welcome � attendance complimentary � at Chabad of Palm Beach Gardens 
11701 Lake Victoria Gardens Avenue Suite 1110, Palm Beach Gardens FL 33410 

561-6-CHABAD (624-2223) | www.JewishGardens.com 

Tune into the Schmooze Weekly Jewish Radio Show 

v SEE ANSWERS, A27v SEE ANSWERS, A27 ©2011 King Features Synd., Inc. World rights reserved.©2011 King Features Synd., Inc. World rights reserved.

FLORIDA WEEKLY PUZZLES
HOROSCOPESIN REVERSE

By Linda Thistle

■ GEMINI (May 21 to June 20) 
A misunderstanding is easily cleared 
up. Then go ahead and enjoy some 
fun and games this week. A Libra 
might have ideas that merit serious 
consideration for the future.

■ CANCER (June 21 to July 22) 
You might feel as if you’re in an 
emotional pressure cooker, but the 
situation is about to change in your 
favor. Take time out for some well-
earned fun.

■ LEO (July 23 to August 22) A 
shift in your workplace responsibili-
ties creates resentment among some 
co-workers. Deal with it before it 
becomes a threat to your success on 
the job. 

■ VIRGO (August 23 to Septem-
ber 22) Expect some surprises in 
what you thought was one of your 
typically well-planned schedules. 
Deal with them, and then enjoy some 
lighthearted entertainment.

■ LIBRA (September 23 to Octo-
ber 22) Be careful: What appears to 
be a solid financial opportunity might 
have some hidden risks attached. A 
hazy personal matter needs to be 
cleared up.

■ SCORPIO (October 23 to 
November 2) It’s a good time to 
strengthen ties with family and 
friends. You might feel unsure about 
a recent workplace decision, but time 
will prove you did the right thing.

■ SAGITTARIUS (November 22 
to December 21) Just when you 
thought your relationship was com-

fortable and even predictable, your 
partner or spouse could spring a 
potentially life-changing surprise on 
you.

■ CAPRICORN (December 22 
to January 19) Your usually gener-
ous self is overshadowed by your 
equally strong suspicious nature. 
You might be judging things too 
harshly. Keep an open mind.

■ AQUARIUS (January 20 to 
February 18) Love and romance 
dominate the week. Married Aquar-
ians enjoy domestic harmony, while 
singles could soon be welcoming 
overtures from loving Leos.

■ PISCES (February 19 to March 
20) An old health problem recurs, 
but it is soon dealt with, leaving 
you eager to get back into the swing 
of things. A favorable travel period 
starts this week.

■ ARIES (March 21 to April 19) 
You feel ready to face up to a major 
change, although it might involve 
some risks. A once-dubious family 
member comes around and offers 
support and encouragement.

■ TAURUS (April 30 to May 
20) Move forward with your plans, 
despite discouraging words from 
those who underestimate the Bovine’s 
strong will. Your keen instincts will 
guide you well.

■ BORN THIS WEEK: You have 
an independent spirit that resists 
being told what to do. But you’re 
also wise enough to appreciate good 
advice.

★ ★ ★

Place a number in the empty 
boxes in such a way that each 

row across, each column down 
and each small 9-box square 
contains all of the numbers 

from one to nine.

★ Moderate    ★ ★ Challenging

★ ★ ★ Expert

Puzzle Difficulty this week: 
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4081 HOOD ROAD | FRENCHMAN’S CROSSING | PALM BEACH GARDENS

561.627.6222 | WWW.LEREVEBOUTIQUE.NET | MON–SAT 10AM–5PM

G I F T  C E R T I F I C A T E S  A V A I L A B L E

A chic women�s accessories 

boutique featuring fine costume 

jewelry, sterling silver, handbags, 

accessories, gifts and more

L e  R ê v e

1. David Lalla and Shalyn Simpson
2. David Starna and Johanna Smith
3. Jessica Schilke and Jennifer Koshewitz
4. Karyn Thompson and Ann Marie Plaia
5. Laura Dube and Jessica Leslie
6. Missy McDonald, Kelly Stokkers and  
 Alyson Stokkers
7. Rebecca Proscia and Cathy Rudd
8. Sandy Finck, Camilla Finck, Shirley 
 Ferris and Kim Carlson

Happily Ever After at The Gardens Mall

FLORIDA WEEKLY SOCIETY

RACHEL HICKEY / FLORIDA WEEKLYRACHEL HICKEY / FLORIDA WEEKLYC C / O



NOW OPEN FOR LUNCH!
                                 DAILY 11:30AM – 2PM

DINNER DAILY FROM 4:30 MARKET DAILY 10AM-8PM 

561.744.5054 www.thebistrojupiter.com

TO START: Soups, Salads, Crab Cake, Sesame Seared Tuna, 
Chicken Liver Paté, Lobster Ravioli, Duck Spring Roll
SANDWICHES: Build Your Own Burger, Turkey BLT, Prime Rib 
Sandwich, Fish Sandwich, Pulled Chicken Sandwich
ENTRÉES: Traditional Irish Breakfast, Organic Salmon, Shepherd’s 
or Lamb Pie, Rotisserie Chicken, Chicken Pot Pie, Petite Filet Mignon

corned beef � pastrami

turkey “off the frame”

brisket � smoked Þ sh

pitas & wraps � homemade soups

breakfast omelets � pancakes

blintzes � gluten free breads

Deli Selections
corned beef � pastrami

turkey “off the frame”

brisket � smoked Þ sh

pitas & wraps � homemade soups

breakfast omelets � pancakes

blintzes � gluten free breads

Deli Selections

Garden Square Shoppes � 10961 N. Military Trail
Publix Plaza � NW Corner Military & PGA

Palm Beach Gardens

561-776-8700

Military Trail

PGA Boulevard

Wi-F
i

Hot

Spot

Wi-F
i

Hot

Spot

Experience Italy
        (without the airfare)

Join us for

Happy Hour

Every day

4-7pm

Abacoa Town Center � 1209 Main Street, Jupiter
561.776.5448 � www.costellostrattoria.com

Mon-Thurs 11-10 � Fri-Sat 11-11 � Sun noon-10pm
Authentic Homemade Italian Food

$6.99 
Large Cheese 
Mon & Tues

Over 40 toppings!

      Fresh fruit

      Granola & nuts

      Cookies & candy

What Will Your Fro-Yo Wear Today?

Downtown at the Gardens in the Carousel Courtyard

am pm am pm

Live music Friday and Saturday evenings

(SE corner of Prosperity Farms Road)     
561.318.6344

Featuring the award-winning cuisine of Celebrity Chef Charles Coe – 
star of “Catch, Clean, Cook” on the Lifetime Real Women network.

 JOIN US FOR OUR DAILY 3 COURSE
 CHEF‛S MENU

FRIED

BELLY

CLAMS NORTHLAKE LOCATION ONLY

NEW ENGLAND 
LOBSTER 

ROLLS

REVIEWS
“Lola’s stirs up simple, sophisticated Seafood.” - Kathleen Chapman…PB Post

- Liz Balmaseda…PB Post

Maine Lobster Roll
Includes Fries 
or Side Salad $1500

Reg. $18

Fried Belly Clam Roll
Includes Fries 
or Side Salad $1200

With this coupon. Not valid with any other offers. Exp. 6/30/11

Reg. $14
With this coupon. Not valid with any other offers. Exp. 6/30/11

(One Block West of Military)

561-622-2259
(Corner of US 1 & Kanner Hwy)

772-219-3340

Chef 
Owned

 �a funky neighborhood caffe with a 
sophisticated vibe, featuring a taste

of northern Italy�

Feel like
Italian today?

LU N C H  �  D I N N E R

1544 Cypress Drive � Jupiter
561.768.3967 � www.rnjcaffe.com

Wateringhole 
Tiki

Featuring food & 
drink specials

Amazing Views
Relax and watch 
the boats cruise 
the Intracoastal

waterway

Wateringhole 
Tiki

Featuring food & 
drink specials

Amazing Views
Relax and watch 
the boats cruise 
the Intracoastal

waterway

2300 PGA Boulevard
Palm Beach Gardens

SW Corner at the 
Intracoastal Bridge

561-694-1700
www.waterwaycafe.com

2300 PGA Boulevard
Palm Beach Gardens

SW Corner at the 
Intracoastal Bridge

561-694-1700
www.waterwaycafe.com

11701 LAKE VICTORIA GARDENS AVENUE SUITE 

561.624.0024 

DINING
In and Around

Palm Beach Gardens

CATEGORY Italian

AMBIANCE Full service casual / fi ne dining

SPECIALTY  Chicken, Meatball or 

       Eggplant Parmigiana

HOURS Monday-Thursday 11am-10pm; Friday-  

       Saturday 11am-11pm; Sunday noon-10pm

Fresh and fl avorful Italian food in a family-friendly, 
service-oriented atmosphere. Serving an expansive 
menu of antipastos, soups, salads, fresh pasta 
dishes and pizzas, as well as its ample variety of 
exceptional fi sh, poultry, veal and beef entrees. 
Costello’s Trattoria has captured the essence of 
Old World authenticity with a new fl air of Italian 
cuisine. Full bar. Find us on Facebook for great 
monthly deals, and on Mondays get a $6.99 large 
cheese pizza for carry-out or delivery!

      
 



>> 51 Supper Club and Lounge is at Down-

town at the Gardens, 11701 Lake Victoria Gardens 

Ave., No. 3102, Palm Beach Gardens. Reserva-

tions are recommended. Phone: 622-3500.

in the know
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Frank Marino has a challenge for you.
The owner of 51 Supper Club and Lounge, 

which recently opened at Downtown at 
the Gardens, wants you to get retro. 

Think comfort food.
And at 51 Supper Club, Mr. Marino is 

headed straight down the middle. 
Not the middle of the road, mind you, 

but Europe.
The menu is strictly Mitteleuropa.

As in schnitzel from Austria. Mussels 
from Belgium. Sauerbraten from Germany. 
And a smattering of dishes from France 
and Italy. 

“Our meal is a Euro trail — Belgian, 
French and Dutch and Tuscan,” Mr. Mari-
no says.

That’s how he rolls — make that Rolls. 
As in Royce.

51 Supper Club has a Rolls-Royce to 
ferry customers to and from the venue. 

Inside, the 6,254-square-foot space is 
swank, with streamlined furnishings of 
white and plum. Mirrored tiles adorn a 
bar. This is a place where patrons can dine 
and dance.

“It’s contemporary styling with a flair of 
the Rat Pack-type thing,” Mr. Marino says. 
“If Frank Sinatra and Dean Martin were 
alive they’d be sitting there having dinner 
with George Clooney.”

To create a menu to go along with that 
midcentury vibe, he has brought in Chef 
Armand Vanderstigchel.

“Most people box themselves in with a 
French bistro with French food. I traveled 
from country to country and tried differ-
ent cuisines,” says Chef Armand. “… You 

can have a schnitzel and this dish from 
Holland and this dish from France.”

And many dishes from along that so-
called Euro trail have a lot in common.

That schnitzel, for example? In Belgium 
it’s called côtelette. And Russia also has a 
version of its own.

“A lot of these dishes are shared by dif-
ferent countries by a different name,” Chef 
Armand says.

The chef was born in America but lived 
in the Netherlands. 

He adores the food of that area, as well 
as Belgium.

“The cuisine of Belgium is making great 
strides and great popularity,” he says, cit-
ing restaurants in New York, Washington 
and Chicago.

“Dutch cuisine is almost pretty much 
the same. Anyone who will visit Holland 
and Belgium will be amazed at how good it 
is,” Chef Armand says. “There is outstand-
ing dairy and great produce from Holland 
and the excellent beers from Belgium. It’s 
brewed by monks that do not compromise 
their quality.”

Expect a menu that includes Belgian 
mussel pots and steak frites and Dutch 
croquettes, known as bitterballen. 

But isn’t that too heavy for Florida pal-
ates?

“They don’t care once they’re in air con-

FLORIDA WEEKLY CUISINE

May we be swank?
51 Supper Club opens at Downtown at the Gardens

dining NOTES n

̈ Tropical fruit festival: Cooking 
demonstrations, music, free fruit, garden-
ing session and other activities are offered 
at the “Come Taste the Tropics” Tropical 
Fruit Festival on June 25 at Mounts Botan-
ical Garden in West Palm Beach.

The festival is 10 a.m. to 3 p.m. and is 
being presented in collaboration with 
the Palm Beach Chapter of the Rare Fruit 
Council International. The day’s events 
will include tropical fruit samples (lim-
ited to first 500 attendees); cooking dem-
onstrations by Chef Allen Susser at 11 
a.m. and 1 p.m.; a tropical fruit display by 
Gene Joyner; a “fruitscaping” lecture by 
Dr. Jonathan Crane; fruit trees for sale; 
tropical fruit for sale; tours at 11 a.m. and 
1 p.m. (space is limited); live steel drums 
music, a Palm Beach County Extension 

master gardener booth, and family and 
consumer sciences display. 

The festival is supported by the Marge 
and Fritz Bell Tropical Fruit Project. 
Cost is $5; free for Mounts members and 
members of the Rare Fruit Council. Call 
233-1757 for more information. Mounts 
Botanical Garden is located at 559 N. 
Military Trail in West Palm Beach. 

̈ New CG Burgers to open: The 
newest CG Burgers opens in Coral 
Springs on June 21.  Free burgers will be 
offered from 11 a.m. to 3 p.m. on opening 
day at the chain’s fourth location and 
first location in Broward County. CG 
Burgers servers all-natural, antibiotic-
free, humanely raised beef from Niman 
Ranch, and Kobe beef, bison and turkey. 

CG Burgers was founded by owner 
and restaurateur Carmine Giardini. CG 
Burgers also are located in Palm Beach 
Gardens and Jupiter.

In addition to a wide variety of burg-
ers and toppings, the restaurants offer 
a salad bar, hand-cut French fries, zuc-
chini fries with ranch dressing, battered 
onion rings paired with a chipotle sauce, 
wings and other sandwiches. Desserts 
are offered as well.

The décor is retro-rustic, encompass-
ing floors made from reclaimed fencing, 
a ceiling with recycled vents for chan-
deliers and a combination of communal 
and individual seating options. 

In 1973, Mr. Giardini, born in Vittorito, 
Italy, established Carmine’s Meat Mar-
ket in Pembroke Pines. Since opening 

his first restaurant, La Trattoria, more 
than 19 years ago in Palm Beach Gardens 
under the banner of Carmine’s Restau-
rant Group, Mr. Giardini has expanded 
his brand.  

Current Carmine’s Restaurant Group 
holdings include Carmine’s Gourmet 
Market, Palm Beach Gardens; Carmine’s 
La Trattoria, Palm Beach Gardens; CG 
Burgers and Coal Fired Pizza, Jupiter and 
Palm Beach Gardens; and Umi Fishbar & 
Grill, Palm Beach Gardens.  In May the 
restaurant group marked its expansion 
into Miami Dade County with the open-
ing of Cinco Cantina and Tequila Bar 
in The Village of Merrick Park in Coral 
Gables and CG Burgers in Kendall. La 
Trattoria locations are planned for Ken-
dall and Pembroke Pines. ■

ditioning,” says Chef Armand, who pre-
dicts that once the restaurant gets going, 
“people will start copying us.”

He also says people will not flinch at the 
prices.

“For the luxury you’re going to be sit-
ting in, you might think you’re going to be 
paying $35 for a chicken dish, but it’s much 
less. You’re going to have a $45 steak and a 
$25 Wiener schnitzel.”

Mr. Marino agrees.
“I want to get some kind of value. I don’t 

want to be abused when I go out to eat. I 
think they’re going to be very impressed 
by the value,” he says of customers.

Mr. Marino, who owns a condo in Boyn-
ton Beach, says he has 35 years’ experience 
in the restaurant industry and learned to 
cook at the side of his grandmother, who 
owned a restaurant in Italy. Hence the Ital-
ian dishes on the menu.

He owns The Inn at New Hyde Park, 
a 100,000-square-foot catering venue on 
Long Island that includes his Brasserie 
214. The Inn offers space for weddings and 
other events.

“I’ve always been in the hospitality busi-
ness. I want to make people happy,” Mr. 
Marino says. “I’m the type of owner that 
not only will I book your wedding, but I’ll 
be the last one you see hugging and kissing 
you at the end.”

s c o t tS IMM O N S
ssimmons@floridaweekly.com

Owner Frank Marino, standing, with Chef 
Armand Vanderstigchel, also owns The Inn at 
New Hyde Park on Long Island that includes 
his Brasserie 214. 

The supper club has a Rolls-Royce available 
to ferry diners to and from the restaurant/
club at Downtown at the Gardens. 

COURTESY PHOTOS

The décor is elegant and sleek at the new 
supper club. 

Owner Frank Marino standing with ChefCOURTESY PHOTOS OS
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The supper club has a Rolls Royce available

He expects to have followers from Long 
Island.

“There are a lot of people down here 
from New York and when they come into 
my place, they say, ‘We wish we had some-
thing like this in Florida.’ ”

And those are regular customers.
“People come in four to five times a 

week for dinner,” Mr. Marino says. “Palm 
Beach is a great area. And a lot of people 
from New York and from around the world 
are here. We’re booked solid for the first 
week.” ■



jeannie@jwalkergroup.com

561-889-6734
LEADERS IN LUXURY LIFESTYLES

Jim Walker III

Broker-Associate

Jeannie Walker

Luxury Homes Specialist

www.WalkerRealEstateGroup.com

FEATURED: Beach Front 1603
Enjoy spectacular views of the 
Atlantic Ocean and Intracoastal 
Waterway from every room of this 
ocean front residence.  You will have 
plenty of room for family and friends 
with 4 spacious bedrooms, 5.5 baths 
and over 3400 SF of living space.  
This unit boasts a re-designed 
kitchen, tray ceilings in the dining 
room, marble fl oors, his/her master 

bath with large walk thru shower, built in butler desk , wine rack and wet bar with 
beverage center.  In addition this unit comes with a private fully equipped pool side 

cabana.  Low maintenance fees! Asking $1,790,000

MARTINIQUE - SINGER ISLAND

Luxury condominium living
Private full service restaurant
Five-star amenities including:

2 heated pools
2 lighted tennis courts

24-hour manned gate/security
Concierge in each tower

From $399,000

BEACH FRONT - SINGER ISLAND

An exclusive, gated community with 
only 59 residences

24-hour guarded gate entry
Private elevator lobbies

Exquisite amenities including
Free-form, infi nity-edge, oceanfront 

swimming pool

From $799,000

RITZ-CARLTON RESIDENCES

The epitome of Singer Island
luxury living

375-foot stretch of pristine beach
Ritz concierge services & amenities

Private poolside restaurant
Valet parking

24-hour concierge

From $700,000

MARINA GRANDE

Luxurious marina living in a boater’s 
paradise, directly next to 

Loggerhead Marina
State-of-the-art amenities

24-hour manned gatehouse
Valet parking

2 tennis courts

From $190,900

FEATURED:  Oasis 14A
World Class Estate with world-class design.  

Model residence designed by Deora-

tor’s  Unlimited.  Beautifully decorated and 

furnished with outstanding panoramic ocean 

to Intracoastal views. Oasis offers only one 

residence per fl oor with private elevator 

access into your own foyer.  Double entrance 

doors open into this 3BR/3.5BA + den unit 

with over 4,000 SF of spacious living area.  

The gourmet kitchen boasts Miele and Sub-

Zero appliances and Downsview cabinetry.  

State-of-the-art electronics are throughout.  Ocean breezes, golden sunrises and glowing 

sunsets await you from over 700 square feet of glass wrapped balconies. This unit is turnkey 

and ready for immediate occupancy. Asking $1,999,000

Ritz Carlton 1001A
3BR/3.5BA + den. Direct 

ocean. Spectacular ocean to 
ICW views, 10ft. ceilings.  

Asking $2,199,000

BeachFront 1603
3BR/3BA. Panoramic views of 
ocean, Intracoastal and city 
lights. 16th fl oor. 2700+ SF

Asking $1,250,000

Beach Front 1502
2BR/3BA + den. Amazing 

ocean, city and Intracoastal 
views. Over 2,400 SF. 
 Asking $849,000

Ritz Carlton 1102B
3BR/3.5BA. Breathtaking 

ocean and ICW views. Deco-
rated and fully furnished.  

Asking $1,595,000

Martinique ET2201
2BR/3.5BA – Direct ocean. 

High northeast corner residence 
in the coveted East Tower.

Asking $750,000

Oasis 12B
3BR/3.5BA + den. Direct 

Ocean. Priced to sell. Over 
4,000 SF of living space.

Asking $1,995,000

Ritz Carlton 1904B
2BR/2.5BA + den. Direct ocean.
Amazing views, marble fl oors, 
over 1,900 SF of living space.  

Asking $1,199,000

Oasis 2A
3BR/3.5BA + den. Spacious 
2nd fl oor unit. Over 700 SF 

of covered balcony. Great price!
Asking $1,290,000

Oasis 11B
3BR/3.5BA + den. Private 

elevator entry into this stunning 
residence with an oriental fl air.

Asking $1,900,000

Ocean’s Edge 602
3BR/3.5BA. Open spacious 
fl oor plan with premier SE 

views of the ocean, ICW and city.
Asking $1,799,000

Beach Front 1103
3BR/3BA spans over 2,700 SF 
of living space. Ocean, intra-
coastal, city and pool views.

Asking $1,189,000

Ritz Carlton 1003B
3 BR/3BA. Beautifully decorated 

and furnished resort style
 residence is ready and waiting.  

Asking $1,498,000

Martinique WT1404
2BR/3.5BA. Incredible southern 

views. 14th fl oor residence 
boasts gorgeous sunrises.

Asking $579,000

Martinique WT804
2BR/3.5BA. Renovated with 

tropical décor and open galley 
kitchen. Breathtaking views.

Asking $549,000

Jupiter Yacht Club 502
3BR/3BA -  Large balcony 

provides breathtaking views of 
the Intracoastal and Marina.

Asking $699,000


