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Key Marco Cat
A regional relic is returning 
home from the Smithsonian. 
C1 THE CONSERVANCY 

OF SOUTHWEST FLORIDA

As toxic algae and red tide plague our 
beaches, we are reminded that without 
clean water, recreational fishing would 
be a thing of the past. Committed to 
keeping the waters clean and the fish 
abundant, the Conservancy of Southwest 
Florida is hosting the 25th annual RedS-

nook Catch and Release Charity Tourna-
ment Friday, through Sunday, Nov. 2-4.

This tournament is a reminder of one 
of our region’s greatest treasures: our 
water. Clean water is essential to the 

House hunting
This charming cottage is 
quintessential Old Naples. 
B1 

BY EVAN WILLIAMS

ewilliams@fl oridaweekly.com

COURTESY PHOTO

John Kukk shows off his snook from a recent 
charity tournament. 

Healthy living
Phantom odors? 
They’re “real,” and possibly 
affecting you now. A16 

N THE BEACH IN FRONT OF THE RITZ-
Carlton Naples, there is no visible 
line drawn in the sand indicating 
what part of the beach is public and 
which is owned by the Ritz, even 

though officially one does exist. 
For now, maybe, it doesn’t matter. 
The hotel accommodates both the public 

and its private hotel guests on both portions 
of the sand for most of the year. During the 
“35ish” busiest days each season, hotel staff 
sets up umbrellas or cabanas to mark its pri-

A dispute between beachfront property owners and the public in 
Florida’s Panhandle and a new state rule designed to mediate that 
dispute has called into question the future of one of the Sunshine 

State’s most precious resources: 825 miles of sandy beach.

LINES
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HB 631 defines 
where it’s legal 
to tread. A10 
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COMMENTARY

Rubio comes calling

A version of this column ran two years 
ago in July, during the “lost summer” 
of 2016. In Mr. Williams’ view, little has 
changed.

What we don’t want is for this to be a 
glimpse of the future.

But that’s what we fear we’re seeing this 
year: a fish-killing, people-sickening, tour-
ist offending, filthy-water look at things 
to come. A glimpse of Atlantic and gulf 
beaches east and west of Lake Okeechobee 
so devastated by our effluent that few will 
want to live on them or fish off them, and 
visitors will pointedly avoid them.

Such a reality would mean huge eco-
nomic losses and a widespread decline in 
the quality of life along Florida’s southern 
coasts, both east and west.

That increasingly common fear — along 
with Sen. Marco Rubio’s need to sympa-
thize with it, and thus to garner votes for 
his 2016 Senate run — brought him last 
week to both coasts of Florida, where Gov. 
Rick Scott has declared a state of emer-
gency.

I don’t remember Sen. Rubio ever 
appearing on either coast before just to 
talk about the fight for cleaner water.

Warm and attentive in person — a dark-
suited 6-footer with only slightly reced-
ing black hair and a talent for appearing 
comfortably focused in front of cameras 

or small groups — water hasn’t been one 
of his big-punch battles, after all. Those 
have included fights against Cuban com-
munists, terrorists, gun-control advocates, 
illegal immigrants and his lost battle for 
the presidential nomination.

Those were his fights, rather than water.
But now, with fish dying and tourists 

changing their Florida plans and local 
commissioners encouraging more devel-
opment and waterfront properties becom-
ing harder to sell — and with even less 
regulation of water uses by industry, agri-
culture and construction than in past years 
— I went to see the senator.

He had traveled to a lovely old meeting 
house on the banks of the Caloosahatchee 
River, in downtown Fort Myers.

Out those windows we watched the 
turgid, mile-wide river bearing its filthy 
excess to the nearby gulf from the vast 
cattle populations along the Kissimmee 
south of Orlando, from Lake O. itself 50 
miles east of Fort Myers, from the runoff of 
sugar and citrus operations, from suburban 
lawns, from a multitude of poorly regulat-
ed septic systems numbering in the tens to 
the hundreds of thousands. We watched all 
of it sliding silently west only 15 or so miles 
from its mouth near Sanibel Island, water 
released by the Army Corps of Engineers 
to protect an over-budget boondoggle of a 
dike repair job now years behind schedule.

I hadn’t come to look at that river or its 
history, though. I wanted to stand near Sen. 
Rubio, who was pushing the Comprehen-
sive Everglades Restoration Plan. I wanted 
to look at him, to listen to him, and to study 
the people around him.

The meeting was closed to the public 
(“it was easier that way,” a Rubio staffer 
told me), but not to mayors, county com-
missioners, state representatives, cham-
bers of-commerce officials and a couple 
of environmentalists who joined him to 
express their concerns, with television and 
newspaper reporters looking on.

Was the senator finally getting serious? 
His personal water history wasn’t promis-
ing but perhaps he’d changed.

Not long after he won his Senate seat, 
Sen. Rubio shrugged off our mounting 
water woes by joining the de-regulators in 
federal and state government. Not only did 
they include Gov. Scott, who eviscerated 
the state’s water protection arm in 2011 
by firing hundreds of state regulators in 
an effort to “downsize” government and 
its influence in our lives, but they also 
included David Vitter, the senior U.S. sena-
tor from Louisiana.

First, Sen. Rubio had applauded Gov. 
Scott’s loosening of water regulations and 
his bid to stop the federal Environmental 
Protection Agency from stepping in to 
monitor and regulate Florida water: “I will 
continue working with my colleagues in 
Washington to prevent this EPA power 
grab from ruining Florida’s economy,” he 
said at the time.

Then, less than two years later, he signed 
a David Vitter letter with 30 other Republi-
cans, stiff-arming cleaner-water proposals.

“If the EPA is allowed to move for-
ward with this guidance,” the letter said, 
“streams, lakes and wetlands in nearly all 
of our states are going to be overburdened 
with federal bureaucracy.”

At the meeting last week, however, the sen-
ator agreed that the Everglades plan was only 
a first step in the very slow and much bigger 
process of real restoration — slow because 
leaders are not willing to suggest we spend 
more money, or to buy lands south of Lake 
Okeechobee en masse, where lake water can 
be released. One step at a time, he cautioned.

Standing near television reporters, I had a 
chance to talk with him. So, I asked: Has your 
opinion about the need to regulate water 
changed? Should the EPA be involved now?

“More regulations aren’t the answer,” 
he told me. And neither is the EPA. If you 
get them involved, he said, they can regu-
late you even if you have only “one little 
puddle” on your property.

Aside from further regulating Big Ag 
and Big Sugar, what about requiring every-
one up and down both the Caloosahatchee 
and the St. Lucie to update their septic 
systems, I asked?

Too expensive, Sen. Rubio suggested, 
recalling how hard his family struggled in 
West Miami when residents were required 
to spend thousands updating their septic 
systems there.

“Not everybody has $10,000 for new 
septic,” he said.

But is it too expensive to save our water, 
our beaches and our economies by offer-
ing government help for those who can’t 
pay? Is it too expensive to monitor what 
goes into the water from industries and 
agriculture with more discipline and car-
ing? Is it too expensive to save what is now 
dying, and will die if we don’t?

I didn’t get to ask the senator those 
questions. So, I leave them to voters. ■

roger WILLIAMS
rwilliams@floridaweekly.com



Breast Health:  

•Access to Mayo Clinic for case consultation
•Prevention and screenings
•Hidden Scar Surgery Center of Excellence
•Breast health navigator
•3D mammo from NCH Imaging
•Assistance with the health care journey 
•Breast health education
•Compassionate support

it ’s a top priority for you...
so we made it one of ours.

Center for Breast Health

www.NCHmd.org

For an appointment, call

(239) 624-8120
11181 Health Park Blvd., #2220 • Naples

If you’ve been recently diagnosed with breast cancer and don’t know 
where to begin, start your journey with NCH.  Our goal is to provide 
complete and total care to all of our patients from initial screening to 
the successful completion of treatment. The knowledgeable medical 
team, radiologists, and breast health navigator collaborate to give you 
cancer-fighting resources.  

Sharla Gayle Patterson, MD, FACS
Fellowship Trained Breast Surgical Oncologist
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OPINION

Raining on Trump’s parade

President Donald Trump was bit-
terly disappointed that he was forced to 
cancel his ego trip down Washington, 
D.C., streets. The parade of U.S. military 
units was to be his biggest display yet 
of people marching in lockstep, bigger 
even than any gathering of Republicans.

He really wanted to stand on a 
reviewing stand as the troops and hard-
ware did their thing below 
— just like they do for Kim 
Jong Un, Vladimir Putin 
and the others he wants to 
emulate — but the disclosed 
cost of $92 million for this 
Defense Department dog and 
pony show is indefensible. 
So, of course, he did what 
all spoiled children do when 
they don’t get their way: He 
threw a tantrum — a Twitter 
tantrum. 

“The local politicians who 
run Washington, D.C. (poor-
ly) know a windfall when 
they see it,” he pecked on his 
dumbphone. “When asked to 
give us a price for holding 
a great celebratory military 
parade, they wanted a num-
ber so ridiculously high that I 
cancelled it. Never let some-
one hold you up!”

The D.C. mayor jumped all 
over this with a tweet of her 
own: “Yup, I’m Muriel Bows-
er, mayor of Washington 
D.C., the local politician who 
finally got thru to the real-
ity star in the White House 
with the realities ($21.6M) 

of parades/events/demonstrations in 
Trump America (sad).”

Did I mention that Mayor Bowser is 
running for re-election? Or that Don-
ald Trump is wildly unpopular in the 
District of Columbia? According to her 
people, $21.6 million would be the local 
share of the $92 million total cost. Inflat-
ed or not, the expenditure would be a 
chunk of money that could go to more 
useful purposes.

President Trump wants a parade? 
Let’s give him a parade. How about a 
marching band of all those veterans of 
the spy game who are raising such a 
ruckus over the president spitefully tak-

ing away national security clearances of 
those who dared cross him. 

Notably absent would be Robert 
Mueller, the special counsel investigat-
ing the Russia connection. He’s too 
busy raining on Trump’s parade. Don’t 
look for some of our other luminaries. 
Omarosa will be a no-show, for sure. 
She’ll be there, but secretly taping con-
versations. She obviously took pointers 
from Michael Cohen, who is currently 
sharing his recordings as he spills his 
guts to all those involved in probing 
Donald Trump.

I wouldn’t look for Stormy Dan-
iels either, not even on a float. It’s a 

shame that she didn’t record 
her alleged encounter with 
Trump. We’ll just have to take 
her word that he was quite 
boring in bed. We can only 
guess how much that bothers 
him, probably as much as the 
ridicule for his small hands.

The problem really is that 
we have a small person who 
has got huge toys, like an 
armed force that numbers 
more than 2 million. He’s the 
commander in chief, so they 
have to humor him.

This time, the cost for his 
folly was so prohibitive that 
he did something he almost 
never does: He listened to 
his advisers, who gently sug-
gested to him that paying 
$92 million would be bad for 
his image. Nothing is more 
important to him than his 
image, not even a parade. ■

— Bob Franken is an 
Emmy Award-winning 
reporter who covered Wash-
ington for more than 20 years 
with CNN.

How to lose to Trump in one easy step

John Brennan may not know it, but he 
is acting in a drama scripted and pro-
duced by Donald J. Trump.

As Eli Lake of Bloomberg perceptive-
ly observed, President Trump isn’t try-
ing to silence Brennan by revoking his 
security clearance, as the former CIA 
director’s defenders insist, but elevate 
him as a foil. 

Trump couldn’t hope for a better 
poster boy for the so-called deep state 
than a former CIA director who imme-
diately began to sound like a commen-
tator for MSNBC upon leaving govern-
ment — and, indeed, signed up as a 
commentator for MSNBC.

It has been the usual practice of for-
mer top intelligence professionals to 
keep their political opinions, and espe-
cially their wild-eyed rants, to them-
selves. They understand that, having 
been entrusted with some of the most 
sensitive powers of the United States 
government, they should show forbear-
ance and restraint lest they undermine 
the reputations of their institutions. 

Brennan has had no such compunc-

tion. Granted, he’s acted under provoca-
tion. Trump has goaded him on Twitter 
and launched extraordinary broadsides 
against the work of U.S. intelligence 
agencies. 

Trump often sounds like the guy pop-
ping off down at the end of the bar, and 
he’s transformed Brennan into the guy 
down at the other end of the bar. 

Advantage: Trump. The president 
always benefits from the fact that his 
brand depends on violating norms, 
whereas if his opponents are baited into 
violating norms in return, they diminish 
themselves and their cause.

In a notorious tweet, Brennan accused 
the president of “nothing short of trea-
son” for his craven performance at a 
joint press conference with Vladimir 
Putin in Helsinki.

This was the first time on record 
that a prominent elected official ever 
committed treason — which usually 
involves giving away the nation’s secrets 
or compromising intelligence assets — 
at a public event extensively covered by 
the international media.

What did Brennan mean by his 
charge? He apparently doesn’t know. 
Pressed by Rachel Maddow of MSNBC, 
Brennan explained, incoherently, that “I 
said it was nothing short of treasonous. 
I didn’t mean that he committed trea-
son.” Oh. Asked point-blank if he thinks 

that the president is serving the Rus-
sian government, he said that “I scratch 
my head a lot,” not the usual standard 
for alleging that someone committed a 
capital offense. 

Brennan’s conceit has made him the 
ideal target for Trump, since even some 
of the former intelligence officials who 
oppose the revocation of his security 
clearance are uncomfortable with how 
he has conducted himself.

The president’s adversaries may con-
sider this unfair, but the institutions 
Trump targets are best-served by not 
responding in kind. If the president says 
that the press can’t be trusted because 
it’s so biased, the press should react by 
being less biased rather than more. If he 
says that he’s being undone by a deep 
state conspiracy, former intelligence 
officials should be more restrained rath-
er than less.

Brennan either doesn’t understand 
this dynamic or doesn’t care. He has 
threatened a lawsuit, and Trump has 
welcomed one. The president is happy 
for a war with the most unhinged repre-
sentative of the intelligence community 
at hand, and John O. Brennan is playing 
his role flawlessly. ■

— Rich Lowry is editor of the National 
Review.

rich LOWRY
King Features

bob FRANKEN
King Features



Strawberry
     Lemonade

Just add Tito’s Handmade Vodka, 
lemonade and strawberries over ice. 
Stir and garnish with a strawberry and 
lemon slice.

1.5 oz Tito’s Handmade Vodka

4 oz lemonade

4 muddled strawberries
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9001 Daniels Pkwy, STE 202 Fort Myers, FL 33912
Southwest Florida Medical Group

(239) 887-3602

Individual results may vary. © All rights reserved.

   The #1 cause of Erectile Dysfunction is poor blood flow due to 
blocked or hardened blood vessels. Unlike pills, needles and creams 
that DO NOT treat ED, only the symptoms, Acoustic Wave Therapy is 
a “treatment” that will OPEN existing blood vessels and STIMULATE 
the growth of new blood vessels, making it possible to achieve a full 
and rigid erection.

    At Southwest Florida Medical Group, we treat the root cause of 
Erectile Dysfunction with our proprietary FDA cleared Acoustic Wave 
Therapy. This type of treatment may provide long-term results and 
allow men to stop injecting or orally consuming chemicals to receive 
an erection.

  The Therapeutic Advances in Urology Journal concluded that 
“Acoustic Wave Therapy aimed outside the body is a revolutionary 
treatment of ED.” The physicians and professional medical staff at 
Southwest Florida Medical Group will assist and manage your treat-
ment protocol.

Paid Advertisement

SAY GOODBYE TO ED

As men age, the blood vessels that supply blood to the 
penis begin to breakdown or collapse. Natural or drug 
induced blood flow cannot enter into the penis, thus 
creating ED.

Acoustic Wave Therapy opens exisiting blood vessels and 
stimulates growth of new blood vessels. As a result, our 
patients experience much stronger, firmer and more 
sustainable erections.

How Acoustic Wave Therapy Works:

Before:

After:

www.SWFLMedicalGroup.com
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July passenger count up
over last year at RSW 

During July, 561,039 passengers trav-
eled through Southwest Florida Inter-
national Airport, an increase of 5.8 
percent compared to July 2017. Year-
to-date, RSW passenger traffic is up 
5.2 percent from the same period 
last year.

The traffic leader in 
July was Delta Air Lines, 
with 137,944 passengers 
traveling to and from Fort 
Myers. Rounding out the top 
five airlines were Southwest (113,633), 
American (98,486), JetBlue (68,957) and 
United (46,648).

RSW 4,721 aircraft operations, a 
decrease of 2.2 percent compared to 
July 2017. Page Field in Fort Myers saw 
7,097 operations, a 6.2 percent increase 
from July 2017. In addition, slightly 

more than 2.3 million pounds 
of airfreight moved through 

RSW in July this year.
RSW served more than 

8.8 million passengers in 
2017 and is one of the top 
50 U.S. airports for passen-

ger traffic. For more information, visit 
www.flylcpa.com or follow on Facebook 
at www.facebook.com/flyRSW. ■

Allegiant adds routes
to Punta Gorda airport

Allegiant has announced the start 
of four new nonstop routes from PGD 
airport in Punta Gorda to Albany, N.Y.; 
Appleton, Wis.; Omaha, Neb.; and Syra-
cuse, N.Y. 

“We’re thrilled to grow again in one 
of our most popular destinations — 
Southwest Florida,” said Drew Wells, 
Allegiant vice president of planning and 
revenue.

The Omaha, Syracuse and Appleton 
routes will be seasonal, operating twice 
weekly starting in mid-November.

The Albany route, beginning Dec. 13, 
will be offered year-round, operating 
three times a week.

These routes are expected to bring 

more than 56,000 new visitors contrib-
uting to the local economy and visitor 
spending in the area. Flight days, times 
and the lowest fares can be found only 
at www.allegiant.com.

“We are thrilled Allegiant is bringing 
Punta Gorda air service to four new 
cities in New York, Nebraska and Wis-
consin,” said Charlotte County Airport 
Authority Commissioner Kathleen Cop-
pola. “Allegiant’s partnership contin-
ues to encourage tourism expenditures 
and grow our local economy through 
new community investments, jobs and 
improvements at PGD.”

Allegiant also offers travelers savings 
on rental cars and hotels. ■
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Southwest Florida ecosystem, and a 
lack of this commodity will threaten 
the region’s economy, fisheries, sea 
turtles, wading birds and other wildlife. 
That’s why the Conservancy has dedi-
cated its RedSnook fishing tournament 
to protecting this valuable resource.

“We are proud to celebrate 25 years 
of bringing the conservation and 
angling communities together to raise 
awareness and funding for clean, safe 
water,” said Rob Moher, Conservancy 
of Southwest Florida president and 
CEO. “Given the current water cri-
sis, this issue is more important than 
ever. Our annual RedS-
nook Catch and Release 
Charity Tournament pro-
vides a fun way to get 
involved and protect our 
most precious natural 
resource, water.”

Festivities begin Fri-
day, Nov. 2, with the Red-
Snook Friday Night Kick-
Off Party at the Conser-
vancy Nature Center, 
featuring cocktails dinner, as well as 
a raffle and live auction for all partici-
pants. The kick-off party is open to the 
community, not just those participating 
in the tournament. Tickets are $50 per 
person. 

Fishing is all day 
Saturday and Sunday. 
The tournament will 
launch from three 
sites: Naples, Good-
land and Everglades 
City. The weekend 
event will conclude 
Sunday evening with 
an awards reception.

“As an environmen-
talist and fisherman, 
I am proud to help 
support the Conser-
vancy’s clean water 
efforts,” said Henley 
Shotwell, event co-
chair. “We must come together as a 
community if we are going to fight this 
water crisis.”

Throughout the years, this tourna-
ment has supported the Conservancy’s 
commitment to water quality protec-

tion and local fisheries. Tournament 
proceeds help the Conservancy:

■ Continue its 35-year Sea Turtle 
Monitoring and Protection program, 
which has given more than 285,000 
hatchlings a chance at survival;

■ Advocate to restore natural water 
flows and minimize pollution;

■ Work with local leaders and deci-
sion-makers to understand the impor-
tance of clean water and its impact on 
Southwest Florida’s overall economy 
and quality of life;

■ Evaluate the health of more than 
17,000 area mangroves each year;

■ Support the production and distri-
bution of the Estuaries Report Card to 
evaluate the condition of local water-
ways; 

■ Protect environmental landmarks 
such as Ten Thousand Islands, Big 

Cypress, Estero Bay, 
the Cocohatchee Slough 
and the Caloosahatchee 
River.

“The supply of clean 
water is crucial to the 
condition of Southwest 
Florida’s ecosystem and 
to the abundance of its 
wildlife, and it is up to 
our community to sup-
port organizations like 

the Conservancy that are working to 
preserve this valuable resource,” said 
Mokey Shea, co-chairman of the RedS-
nook Catch and Release Charity Tour-
nament. “I am excited to be involved 

in this year’s tour-
nament and join the 
community in sup-
porting such a note-
worthy cause.”

Caring for the 
environment will not 
only enhance quality 
of life for its inhab-
itants, but the com-
munity as well. The 
Conservancy invites 
all Southwest Florida 
anglers to take part 
in this three-day fun-
draising event and 
show support for the 
underwater environ-

ment by participating in the tourna-
ment. For more information about par-
ticipating or sponsoring a team email 
Chanel McGregor ChanelM@conser-
vancy.org, call 403-4200 or visit www.
conservancy.org/redsnook. ■

TOURNAMENT
From page 1
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This year will mark the 25th annual Red Snook Catch and Release Charity Tournament.



10% OFF
all in-stock Granite
and in-stock Quartz

Countertops
HURRY!

Sale Ends 
8/31/18



A10    NEWS    WEEK OF AUGUST 30-SEPT. 5, 2018 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

vate property line and will ask people 
to leave that area, explained Ed Staros, 
vice president and managing director for 
Ritz-Carlton Resorts in Naples.

On those days, “I need every square 
inch of beach,” Mr. Staros said. 

Such informal understandings and 
agreements have worked well enough, in 
many parts of Florida, to prevent major 
public disputes. But a conflict between 
private beachgoers and commissioners 
in Walton County in 2016 set off new 
state legislation and a flurry of attention 
on where the lines in the sand are drawn.

There are 825 miles of sandy beaches 
in the Sunshine State. About 60 percent 
were estimated by the Department of 
Environmental Protection to be privately 
owned in 2005. Now, the DEP says it 
has no records showing a percentage, or 
whether it has changed. 

In part because disputes have been 
relatively rare and businesses may not 
want to stir up conflict by drawing hard 
lines, the technicalities of just when and 
where someone is trespassing on a beach 
can be tricky to define. 

But as Florida’s population grows, 
beaches erode and sea levels creep high-
er, those valuable square inches of beach 
will be increasingly contested, said Aly-
son Craig Flournoy, a University of Flor-
ida professor who specializes in property 
and environmental law.

“It will only become more challenging 
and I suspect there will be more conflict, 

not less, as the beach shrinks over time in 
different areas,” she said. 

The Walton County kerfuffle and the 
new related state legislation concerns 
Florida’s “customary use” doctrine. 
Though it has not often been used in the 
Sunshine State, the doctrine allows local 
governments to declare private beach-
front property open to public recreation-
al use if it is generally accepted that the 
beach in question has nearly always or 
customarily been used that way. 

Signed by Gov. Rick Scott, House Bill 
631 went into effect on July 1. It requires 
counties and cities to ask for input from 
property owners and then prove the 
case to a judge if they want to declare a 
privately owned area of a beach available 
to the public under the “customary use” 
doctrine. Before, they would have only 
had to pass an ordinance with a commis-
sion or council vote on its own. 

The new rule also eradicated Wal-
ton County’s ordinance as of July 1, 
but grandfathered in past customary use 
ordinances. There are only two others 
on the books, in Volusia and St. Johns 
counties. 

The bill was sponsored by Sen. Kath-
leen Passidomo, R-Naples, and Rep. Katie 
Edwards-Walpole, D-Plantation. Sen. 
Passidomo did not respond to requests 
for comment. 

Ms. Passidomo writes in a statement 
on her website, “The new law is a simple 
process bill that gives local governments 
the tools they need to provide custom-
ary use access to the public on private 
land adjacent to the public beach. There 
is nothing in the bill that authorizes any-
one to block access to the beach… There 
is nothing in the bill that authorizes 

SAND
From page 1

MARK WIELAND / RITZ-CARLTON COURTESY PHOTO

On the beach in front of The Ritz-Carlton Naples, there is no visible line drawn in the sand indicating what part of the beach is public and which is owned by the Ritz, even though officially one 
does exist. 

 COURTESY IMAGE 

This scanned document shows a red line in front of The Ritz-Carlton Naples where the Erosion 
Control Line was drawn. 

“This was not a big issue for Collier County ...We’ve been sharing the beach with the Ritz for many, many 
years. The Ritz has just the same rights to that beach as anybody else. In fact, they’re paying an awful lot 

of the money to replenish the beach when you come right down to it.”

— Jeffrey A. Klatzkow, Collier County attorney 
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law enforcement or mandates anyone to 
arrest or remove anyone from the beach. 
There is nothing in the bill that set forth 
a ‘line’ of where the public is allowed or 
not allowed to be. The bill doesn’t in any 
way change the law of this state pertain-
ing to customary use of Florida’s beaches 
that has been in place since the begin-
ning of statehood.”

Walton County’s declaration of cus-
tomary use on all of its 26 miles of 
beaches is now also being challenged by 
a federal lawsuit brought by a beachfront 
homeowner there. 

Even though few beaches in Florida 
fall under a customary use rule, it has 
been more broadly applied elsewhere to 
give the public greater access to what has 
long been considered a natural resource 
that should not be privately held. 

“Some states, such as Oregon, Texas 
and Hawaii, have applied the doctrine 
broadly to the entire shoreline of the 
state,” wrote the Florida Shore & Beach 
Preservation Association in an April 4 
memo. 

Public vs. private lines 
This is how lines between public and 

private beachfront are typically drawn 
in Florida:

The most common and blanket rule 
falls under the Public Trust Doctrine. 
On tracts of private beachfront property 
ownership extends down to roughly the 
wet sand or more precisely the “mean 
high-tide line,” the high-tide line aver-
aged over 19 years (though the exact 
point shifts with the tides). On all 825 
miles of beaches in Florida then, the pub-
lic owns at least the wet sand on seaward 
for recreational use. That means that at 
high tide you’d technically have to walk 
through or be standing in the water to 
stay off private property. Then there are, 
of course, local, state and federal beach-
front parks that are open to the public. 

Then there are a few exceptions to the 
wet sand line, one being the customary 
use doctrine. The new legislation didn’t 
fundamentally change the doctrine, legal 
experts say, but did create confusion and 
conflict among public and private land-
owners and misunderstanding about the 
effect and purpose of the bill. 

“On one side you have property own-
ers who feel House Bill 631 now gives 
them new property rights, the ability to 
build fences (on the beach)...,” said David 
Cruz, an attorney and legislative council 
for the Florida League of Cities, repre-
senting the more than 400 cities in the 
Sunshine State. “On the other side you 
have the public, who feels that public 
beach access will now be more restricted 
and getting onto the beach will be more 
difficult if not impossible. Both of those 
statements are incorrect.”

The bill alters how governments are 
able to declare customary use, but will 
have little effect on beachgoers rights, 
Professor Flournoy argues.

 “The statute (put in place by HB 
631) in fact did very little to alter the 
rights, the common law rights, that the 
public may have to use privately owned 
beaches,” she said. “Those rights, which 
are based or grounded in the doctrine of 
customary use were not directly changed 
by the statute.

“What it did was change the process 
that local governments are required to 
use should they wish to adopt an ordi-
nance codifying, modifying, whatever, 
customary use rights.

“But the underlying rights actually 
have not been changed. I think part of 
the reaction by property owners has 
been to claim victory where there was no 
victory. They are now more aggressively 
asserting the right to exclude the public 
although the statute did not give them 
that right.”

Even if disputes bubble up occasional-
ly, there have been no recent public spats 
or official lawsuits reported on beaches 
in Lee, Charlotte, Collier or Palm Beach 
counties by county attorneys, spokes-
people or hoteliers contacted by Florida 

Weekly. Those hoteliers said the new 
law won’t change operations or affect 
access for their guests or the public. 

“There is no impact on how The Break-
ers Palm Beach runs its beach operations, 
no any effect on our guests and mem-
bers,” the resort hotel’s management 
wrote in a statement. “The Breakers’ 
beach and beach club operation remain 
private. We do not have issues with 
trespassing, as we have team members 
to redirect any individuals as necessary. 
Our beach has always been private west 
of the tideline, and the public can walk 
past our property east of the waterline.”

Another resort hotel, Eau Palm Beach, 
is popular for its “many amenities, exclu-
sivity and privacy,” wrote Nick Gold, 
public relations director. “The beach in 
Manalapan is narrow and therefore does 
not allow for non-hotel guests to linger. 
However, there is ample beach area adja-
cent to the hotel at the Lantana beach for 
locals and visitors alike to enjoy at their 
leisure.”

But the dispute in Walton County 
could play a role in how much access 
the public has on Florida beaches in the 
future.

Naples city attorney Robert Pritt 
argues that House Bill 631 could ulti-
mately have a negative effect on beach-
goers because it takes power out of the 
hands of local governments (and thus the 
people) to declare customary use for the 
public on their own, and instead could 
pit them in an expensive lawsuit against 
wealthy beachfront property owners. 

“It turns the burden of proof on to the 
people who may want to be using the dry 
sandy beach area,” he said. “So you have 
all the have nots proving there is custom-
ary use against a usually very rich person 
or group. So it’s a haves versus a have 

nots issue. I don’t care how they want to 
portray it.”

On the other hand, in the past, a cus-
tomary-use ordinance put in place by a 
government would have been open to 
legal attack from private property own-
ers on the back end. With the new leg-
islation, such an ordinance must already 
be approved by a judge, shielding it from 
further legal challenges.

Another more common exception to 
the wet sand line in Florida is the Erosion 
Control Line. If public money has been 
used to restore a private beach, effec-
tively making it larger, the private prop-
erty line is permanently moved up on to 
the dry sand area of the beach to where 
the high-tide line once was. This is then 
called the ECL, marking the area that was 
restored. This is the case with the Ritz in 
North Naples. An official ECL was deter-
mined there in 2009 by the Department 
of Environmental Protection after people 
complained about being ejected from the 
beach in front of the hotel.

Naples resident and real estate agent 
Graham Ginsberg, who has long been 
an advocate of public access to beaches, 
said that before the ECL was drawn at 
the Ritz, he and his children were kicked 
off the beach by its employees, even 
though they were playing close to the 
water.

“And I said, ‘why?’ And they said, ‘well, 
you’re on our property and you’re tres-
passing,” Mr. Ginsberg said. “So we left 
because I wasn’t going to have an argu-
ment with my little kids there.”

With the ECL drawn, the Ritz’s pri-
vate land extends for about 200 yards 
in width and 70 feet seaward, while the 
public is left with the 25-30 feet of prop-
erty closest to the water for sunbathing, 
building sand castles, reading paperback 

thrillers and romance novels, et cetera. 
For his part, Mr. Staros has adopted 

what he calls his “good neighbor policy.” 
He allows anyone to use the entire area 
of the beach — including the Ritz’s por-
tion — most of the year, except during 
those 35 or so especially busy days, typi-
cally major holidays when all of the 450 
guest rooms are full, often with multiple 
guests. 

“I want everybody to love the Ritz,” he 
said. “I want them to come over here and 
spend their money. I want them to buy 
hamburgers here. I want them to have 
their weddings and Bat Mitzvahs here.”

Effects of the new rule 
Some said the new bill will have little 

effect on public or private access to 
beaches or that it’s a non-issue in their 
county or city.

“This was not a big issue for Collier 
County,” said county attorney Jeffrey A. 
Klatzkow.

He argues that it’s already clear in Col-
lier which beaches are public and which 
are private, and that hotels including the 
Ritz already share the beach harmoni-
ously with the public.

“We’ve been sharing the beach with 
the Ritz for many, many years,” he said. 
“The Ritz has just the same rights to that 
beach as anybody else. In fact, they’re 
paying an awful lot of the money to 
replenish the beach when you come right 
down to it.”

Money to replenish beaches comes 
from hotel bed taxes paid by guests, 
although that money is considered pub-
lic funds, and is also used to promote 
tourism. 

Mr. Klatzkow adds that he believes 
parking will be the greatest issue facing 
public access to beaches in the future.

“It might take the county acquiring 
property and demolishing it and creating 
parking garages,” he said. “This is many 
years down the road but that’s where 
your bottleneck is. Putting in beach shut-
tles might help.”

Public versus private beach access 
is a non-issue on Marco Island simply 
because the beaches are so wide, said 
city clerk Laura Litzan.

“So nowhere on Marco’s shoreline 
are there conflicts with private upland 
property owners,” she said. “The upland 
property owners have tons of space. The 
waters’ edge where most people want to 
walk or be around is far away from the 
upland property owners. This is one of 
the problems we don’t have.”

Naples resident Mr. Ginsberg argued 
that even if there are no current public 
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The public has a right of access along the beaches and shorelines of Florida situated below 
the “mean high tide line,” as stated in Article X, Section 11 of the Florida Constitution. This is 
commonly known as the Public Trust Doctrine. As part of the doctrine, beaches are essential 
public coastal recreational resources. Providing coastal recreational opportunities accessible 
to the public is a fundamental objective set forth in the state’s Comprehensive Plan. 
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Keeping folks off your beacfront property can 
be a challenge, some say.
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conflicts, some beaches that have been 
renourished, including Hideaway on 
Marco, do not have sufficient public access 
points, effectively blocking their use. 

The Ritz is located next to an official 
public access point and parking garage 
for Vanderbilt Beach, making it a cross-
section of public and private activity. 
But areas like Hideaway Beach, or long 
stretches of beach choked by condos or 
private homes with few public access 
points make it difficult or unlikely they 
will be used or even recognized by the 
public. 

The Lee County Attorney’s Office 
declined an interview on the new rule, 
but deputy attorney Michael Jacob 
responded in an email asking how the 
new state rule will impact local beaches:

“The law doesn’t preclude the public’s 
access to a particular beach or portion 
thereof. It merely requires the county 
meet certain legal requirements to estab-
lish the public’s rights to use private 
property. The ability to meet those legal 
requirements is dependent upon any 
number of factors that are to be analyzed 
on a case by case basis.”

The Charlotte County attorney has 
fielded multiple inquiries about the new 
state rule, said spokesperson Brian Glea-
son. Mr. Gleason added that there has 
been no discussion on the County Com-
mission on the issue and that an Erosion 
Control Line was already established for 
Charlotte’s relatively small portion of 
beachfront.

“Charlotte County has taken no effort 
to establish customary use for any pri-
vate beaches and we don’t have any 
intent to,” he said. “It’s not really an issue 

in Charlotte County.”
In Palm Beach County, Mayor Melissa 

McKinlay asked the County Attorney’s 
Office to investigate the meaning of the 
new state rule. 

“She’s hearing that some resort owners 
believe they have the authority now to 
build fences on their beachfront prop-
erties,” wrote county attorney Denise 
Marie Nieman in an email on July 27. 
“… Apparently it’s very controversial 
(Google exploded with articles when I 
inquired:-).”

Chief assistant county attorney How-
ard J. Falcon III said he is not aware of 
any conflicts between private beachfront 
owners and the county or public about 
beach access right now. 

In an email to Ms. Nieman, Mr. Fal-
con described the meaning of the new 
bill (now under Florida statute 163.035) 
and pointed out that 
the Florida Supreme 
Court recognized 
the public’s potential 
to acquire the right 
to public use of pri-
vate land under cus-
tomary use in City 
of Daytona Beach v. 
Tona-Rama (1974). 

In that case the court said cus-
tomary use could be established “If 
the recreational use of the sandy 

area adjacent to the mean high tide has 
been ancient, reasonable, without inter-
ruption and free from dispute, such use 
as a matter of custom should not be 
interfered with by the owner.”

Mr. Falcon wrote in his opinion, a 
judge would ultimately have been need-
ed to establish customary use rights even 
before the bill. And he believes that a 
judge would find Walton County’s now 
eradicated ordinance  unlawful. 

“The bottom line is the bill/statute 
does not significantly change existing 
law regarding the customary use doc-
trine and does not significantly change 
beach access and ownership rights,” he 
wrote, “although it has certainly created 
a great deal of confusion and concern 
throughout the state.”

In response to widespread confusion 
about the bill with some saying it was 

intended to restrict beach 
access, Gov. Rick Scott on 
July 12 issued an executive 
order intended to make 
clear that was not the 
case. The order doesn’t 
stop action on the new bill 
but it did establish a tem-
porary halt or moratorium 
on “executive state agen-

cies adopting any rule or restric-
tion to inhibit the public’s access 
to Florida beaches, unless there is a 

clear risk to public safety.” 
It “urges” local governments not 

to restrict beach access and for state 
attorneys to protect beach access rights 
already in place.

The order also directed the Depart-
ment of Environmental Protection to 
be an advocate for public beach access 
and established a page on the DEP web-
site where people can complain if they 
believe their beach access rights have 
been infringed upon. The DEP didn’t 
respond to a request to provide informa-
tion on any recent complaints.

No Florida cities had customary use 
ordinances on the books at the time the 
bill was passed. The League of Cities did 
not oppose House Bill 631, Mr. Cruz said, 
in part because of a lack of interest at 
the time.

But in response to the new bill, some 
local governments such as Naples and 
Collier County also quickly passed their 
own ordinances prior to July 1 that they 
say will protect their right to use “cus-
tomary use” as an affirmative defense in 
court — just in case it should come up 
(and so far it has not).

House Bill 631 says it “does not deprive 
a governmental entity from raising cus-
tomary use as an affirmative defense in 
any proceeding challenging an ordinance 
or rule adopted before July 1, 2018.”

“We may be able to use that defen-
sively in a lawsuit rather than bring it 
offensively,” said Naples city attorney 
Mr. Pritt. 

The Naples ordinance could help the 
city control access to beaches based on 
its own individual needs, said Naples city 
councilor Michelle McLeod.

“One size does not fit all here in the 
state of Florida,” she said. “Every city is 
unique, and the state should not be tak-
ing away our jurisdiction from governing 
the unique residents (of) our town.” ■

“It turns the burden of proof on to the people who may want to be 
using the dry sandy beach area ... So you have all the have nots 

proving there is customary use against a usually very rich person or 
group. So it’s a haves versus a have nots issue. 

I don’t care how they want to portray it.”
—  Robert Pritt, Naples city attorney

a

PRIVATE
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PROFESSIONAL INTERIOR DESIGN SERVICES
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CUSTOM WINDOW TREATMENTS 
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WORLDWIDE DELIVERY AVAILABLE

FORT MYERS: 13170 S. Cleveland Ave., Fort Myers, FL 33907 
Phone: (239) 415-2800

NAPLES: 355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400
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See more products online at
ROBBSTUCKY.COM

 *Sale prices are marked off MSRP. RSI never sells at MSRP; our prices  are always lower.
Robb & Stucky is not responsible for typographical errors.

$300off
ALL IN-STOCK STRESSLESS RECLINERS*

*Some exclusions apply.

Plus, Labor Day Savings on these brands!

Also, hundreds of clearance leather items!

Mattress Sets by

Watch out for traffic deputies this week
Here’s where Collier County Sheriff ’s 

Office traffic deputies will be on watch 
the week of Sept. 3-7:

Monday, Sept. 3
■ Vanderbilt Beach Road and 

Vanderbilt Drive: Aggressive driving
■ U.S. 41 North and Seagate Drive: 

Speeding
■ U.S. 41 East and Outer Drive: 

Speeding

Tuesday, Sept. 4
■ Pebblebrooke Drive and 

Immokalee Road: Speeding

■ White Boulevard and Weber 
Boulevard: Aggressive driving

■ Lely Cultural Parkway at 
Lely Elementary School: 
Aggressive driving

Wednesday, Sept. 5
■ Airport-Pulling Road and 

North Road: 
Red-light running

■ Livingston Road and Pocket 
Lake Drive: Speeding

■ St. Andrews Boulevard and 
Wildflower Way: Speeding

Thursday, Sept. 6
■ Vineyards Boulevard at Vineyards 

Elementary School: Speeding

■ Green Boulevard and Collier 
Boulevard: Red-light running

■ Davis Boulevard and Market Street: 
Aggressive driving

Friday, Sept. 7
■ Immokalee Road at Laurel Oak 

Elementary School: Aggressive 
driving

■ Golden Gate Parkway and 
Livingston Road: Red-light running

■ U.S. 41 North and 100th Avenue 
North: Aggressive driving ■
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The Immokalee Foundation to host 
annual fall gala and golf tournament 

A hint that the summer heat may 
soon retreat occurs each year when The 
Immokalee Foundation warms up for 
its major fundraisers of the year — the 
Charity Classic Celebration gala and 
auction, scheduled at The Ritz-Carlton 
Naples, on Nov. 9, and the Nov. 12 Pro-
Am golf tournament at Bay Colony Golf 
Club. 

Foundation board members, staff, 
mentors, community partners, instruc-
tors, corporate sponsors and volunteers 
are working together in earnest to ensure 
that the events provide the financial sup-
port needed for the youth of Immokalee 
to have the resources needed to flourish. 

Not only is the Charity Classic an 
important fundraising event, it’s also a 
great deal of fun for those attending. The 
evening of fine dining and entertain-
ment begins with a reception at 6 p.m., 
followed by dinner and a “paddle raise” 
auction. 

Barbara Morrison, a board member of 
The Immokalee Foundation, is chairing 
this year’s celebration with her husband, 
Dale.

The cost to attend is $550 per per-
son, with underwriting and sponsorships 
available. 

The Charity Classic Celebration pro-
vides opportunities to support students 
through Fund A Dream, a unique live 
bidding experience that enables donors 
to contribute to the future of Immokalee’s 
children in specific and tangible ways. The 
Fund A Dream auction supports many 
important programs such as Immokalee 
Readers, career development opportuni-
ties, internships and scholarships for col-
lege and vocational programs designed to 
lead young people to professional careers 
and financial independence.

These programs generate amazing 
results: 100 percent of students in The 
Immokalee Foundation’s programs grad-
uate from high school, and 84 percent of 
those students graduate from college or 
post-secondary career programs.

The Immokalee Foundation’s success 
stories include students like Daniel Tre-
jo-Garcia, who is 15 and a rising sopho-
more at Immokalee High School. He was 
accepted into Take Stock in Children 
while in middle school. Take Stock intro-
duced him to various careers, includ-
ing the one he now wants to pursue, 
software engineering. “I’ve always loved 
technology and wondered how things 
work,” he said. 

Mr. Trejo-Garcia isn’t yet certain 
which college he wants to attend, but 
he’s definitely going to pursue a degree. 
And before his acceptance into Take 

Stock, that wouldn’t have been possible. 
“My parents make enough money to sup-
port our family, but not enough for a col-
lege education,” he said. Trejo-Garcia’s 
mother works on a cleaning crew, and his 
father is a construction worker. 

Mr. Trejo-Garcia also has been 
involved in the foundation’s Immokalee 
Readers program as a tutor, working with 
elementary school-age children who are 
not up to grade level in reading. 

So has Sandra Soto, an incoming junior 
at IHS who is starting her third year as 
an Immokalee Readers tutor. She will 
be working with kindergarten students 
at Eden Park Elementary School. “They 
come in not knowing letter sounds or 
the alphabet, and we work one-on-one 
with them and practice,” Ms. Soto said. 
“By the end of the year, they’re able to 
write sentences. It’s good to know you’re 
improving a child’s skills.”

Ms. Soto’s sister works with The 
Immokalee Foundation as an advocate 
for students. Her older brother went to 
Immokalee Technical College, a foun-
dation partner, and he now works at 
Arthrex.

Families like these suggest that The 
Immokalee Foundation truly is forging 
pathways to success, not only for indi-
vidual students but also their families.

The Immokalee Foundation’s 2018 
Charity Classic Pro-Am, chaired by 
Sunny Sapiente of Bay Colony Golf Club, 
will feature more than two dozen of 

the world’s greatest golfers — includ-
ing headliners Annika Sorenstam and 
Bryson DeChambeau — who are paired 
with Southwest Florida’s most philan-
thropic players for a day of camaraderie 
in support of the foundation’s programs.

Foursomes of amateur golfers will 
learn which professionals they will be 
paired with for the first and second nine 
holes of play during an exclusive pairings 
party on Nov. 11 at The Old Collier Golf 
Club.

The Monday golf tournament begins 
at 7:30 a.m. with breakfast and golf dem-
onstrations, followed by a 9 a.m. shotgun 

start. Lunch and an awards presentation 
for golfers’ feats in various categories, 
from lowest scores to closest to the pin 
and more, immediately follow the tour-
nament.

The Immokalee Foundation provides 
a range of education programs that focus 
on building pathways to professional 
careers through support, mentoring and 
tutoring, and life skills development 
leading to economic independence. To 
learn more about The Immokalee Foun-
dation or to register for the upcoming 
events, call 430-9122 or visit www.immo-
kaleefoundation.org. ■
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INSTOCK CARPET SALE!

INSTOCK HARDWOOD SALE!

FLOORING SALE!
SUMMER

EXCLUSIVE KARASTAN
CARPET SALE
ONLY AVAILABLE AT 

ABBEY CARPET & FLOOR OF NAPLES
8 BRAND NEW STYLES IN-STOCK

FREE INSTALLATION
WITH PURCHASE OF PAD

FREE FURNITURE MOVES
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STARTING AT
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STARTING AT
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Dr. Bradley Piotrowski, DDS, MSD Is A Leading Periodontist in dental implants, the permanent, hassle-
free solution to loose or missing teeth. His expertise in having done thousands of implants allows him to 

What Are Dental Implants?

More Affordable Than You Think.

Are Implants For You?

and explain your options. Call today to make an appointment.

ENJOY THE BENEFITS OF 
DENTAL IMPLANTS!

Throw away your dentures
No more gooey, messy adhesives

 and feeling teeth

HELPING YOU KEEP YOUR SMILE FOR A LIFETIME! PLEASE VISIT NAPLESDENTISTPRACTICE.COM

DR. BRADLEY PIOTROWSKI, DDS, MSD
1044 Castello Drive, Suite 202, Naples, FL 34103

239-263-6003

Receive a 
FREE 

SCREENING
($140 value)

HURRY! 
Offer Expires 9/6/18

HEALTHY LIVING

Study shows 1 in 15 Americans smell ‘phantom odors’
NATIONAL INSTITUTES OF HEALTH

Imagine the foul odor of an ashtray 
or burning hair. Now imagine if these 
kinds of smells were present in your 
life, but without a source. A new study 
finds that 1 in 15 Americans (or 6.5 per-
cent) over the age of 40 experiences 
phantom odors. The study, published 
in JAMA Otolaryngology-Head and 
Neck Surgery, is the first in the U.S. 
to use nationally representative data 
to examine the prevalence of and risk 
factors for phantom odor perception. 
The study could inform future research 
aiming to unlock the mysteries of phan-
tom odors.

“Problems with the sense of smell are 
often overlooked, despite their impor-
tance. They can have a big impact on 
appetite, food preferences and the abil-
ity to smell danger signals such as fire, 
gas leaks and spoiled food,” said Judith 
A. Cooper, Ph.D., acting director of 
the National Institute on Deafness and 
Other Communication Disorders. 

Donald Leopold, M.D., one of the 
study’s authors and clinical professor in 
the Department of Surgery at University 
of Vermont Medical Center-Burlington, 
adds that patients who perceive strong 
phantom odors often have a miserable 
quality of life and sometimes cannot 
maintain a healthy weight.

The study was led by Kathleen Bain-

bridge, Ph.D., of the Epidemiol-
ogy and Biostatistics Program 
at the NIDCD, which is part of 
the National Institutes of Health. 
Bainbridge and her team used 
data from 7,417 participants over 
40 years of age from the 2011-
2014 National Health and Nutri-
tion Examination Survey. The 
NHANES data were collected by 
the National Center for Health 
Statistics, which is part of the 
Centers for Disease Control and 
Prevention; data collection was 
partly funded by the NIDCD.

Researchers used this 
NHANES survey question to 
determine whether participants 
had experienced phantom odor 
perception: “Do you sometimes 
smell an unpleasant, bad or 
burning odor when nothing is 
there?” 

To explore the correlation 
between phantom odors and 
participant characteristics, the 
researchers looked at partici-
pants’ age, sex, education level, 
race/ethnicity, socio-economic 
status, certain health habits and 
general health status.

The ability to identify odors 
in the environment is known to 
decrease with age. This study 
found that the prevalence of 

phantom odor perception also 
decreases with age and, interest-
ingly, is not related to individu-
als’ ability to correctly identify 
odors. One previous study, using 
data from a community in Swe-
den, showed that 4.9 percent 
of people over the age of 60 
experience phantom odors, with 
a higher prevalence in women 
than men. The present study 
found a similar prevalence in the 
over-60 age group, but in exam-
ining a broader age range, found 
an even higher prevalence in 
ages 40-60. The study also found 
that about twice as many women 
as men reported phantom odors, 
and that the female predomi-
nance was particularly striking 
for those under age 60.

Other risk factors for the onset 
of phantom odors include head 
injury, dry mouth, poor overall 
health and low socio-econom-
ic status. Researchers hypoth-
esized that people with lower 
socio-economic status might 
more commonly be exposed to 
environmental pollutants and 
toxins, or have health condi-
tions that contribute to phantom 
odors, either directly or because 
of medications needed to treat 
their health conditions. ■

Great stories

We receive great stories of people help-
ing people — clinical and non-clinical 
— with the common themes of altruism, 
self-motivation, compassion and compe-
tence. The following is lightly edited for 
privacy and length.

 Deon Thomas, RN and recent men-
tor nurse of the year, was caring for a 
post-op spinal surgery patient on 6 South 
Baker Hospital. Deon called neurosurgeon 
Dr. Mark Gerber, thinking the patient had 
a hematoma because the patient’s leg 
sensation and strength were decreased. A 

half hour later, Dr. Gerber drained the 
large hematoma, a known complication, 
and said Deon deserves a big award, sub-
sequently nominating Deon for a Daisy 
Award. The patient had an excellent recov-
ery. Learn more about the Daisy Award at 
www.daisyfoundation.org.  

Jessica Barnes, RN, MSN, wanted 
to recognize an environmental service 
colleague for her rapid response to a 
family needing emergency care. Kath-
leen Brown from EVS was vacuuming by 
the bridge between the parking garage 
and the Schick Center. She noticed a 
young couple with their baby in their arms 
trying to get into the building. Kathleen 
went down to the door to see what they 
needed, and she let them know where the 
ED was.  She realized verbal instruction 
may be confusing and decided to run with 
the family to the ED so they would not get 

lost. The child was having an emergency 
that could be addressed rapidly because of 
the responsiveness and kindness of Kath-
leen to recognize the serious need and 
take the family to the appropriate area. We 
are very appreciative that Kathleen is a 
part of our NCH team.

 The spouse of a recent patient of 
speech pathologist Susan O’Neill shared 
the following: I wanted to let you know 
that my 59-year-old husband is doing awe-
some! You helped us in May 2017 when 
he was in North Collier Hospital. He was 
going through treatment for oral cancer, 
lost his ability to swallow due to radiation 
treatment, and had a feeding tube. You 
came to see us in his room and also in the 
ICU after his feeding tube was inserted. It 
took a few days to get his white blood 
count up so that he could have the surgery.

I wanted you to know that you were my 

ray of hope and the start of his recovery. All 
I saw was my husband going downhill, in 
severe pain, not swallowing anything, los-
ing weight, and dwindling fast. You came 
into our room and what I thought I heard 
or at least remember now is the optimistic 
thought, “Don’t worry, I can teach you how 
to swallow again.” When we were in ICU 
after his tube was put in and you had him 
swallowing ice chips, all I could do was 
cry with relief. We were at rock bottom, 
but with that monumental task, I knew we 
were going to climb back up. You gave us 
exercises and we did them every day. He 
was able to have his feeding tube removed 
in September 2018. 

All acts of kindness — ranging from 
clinical acumen, emotional intelligence, 
compassion, and being a Good Samaritan 
— help everyone live a longer, happier and 
healthier life. ■

allenWEISS
allen.weiss@nchmd.org
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 MaxEquitySM 
Home Equity Fixed Loan
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Florida. Fees may differ in Florida. Call for details. LMCU NMLS# 442967
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It’s easy to get started!

CALL TODAY TO SCHEDULE YOUR FREE LASIK CONSULTATION!
The patient and any other person responsible for payment has the right to refuse to pay, or be reimbursed for payment for any other service, examination, or 

treatment that is performed as a result of, and within 72 hours of responding to the advertisement for the free, or reduced fee service, examination and treatment. 

$1,000 OFF LASIK 
$500 per eye; offer good through August 31, 2018.

Cannot be 
combined with 
any other offer.

All Laser Lasik
Bausch & Lomb Technolas/Victus

State-of-the-Art Technology

Albert Smolyar, M.D.

SWFLEYE.COM

www.oaktreedentistrynaples.com

90 Cypress Way East #20
Naples FL 

(Across From Sam’s Club) 239-596-5771

$98 (A $270 VALUE)
New Patient Special!

CALL NOW TO EXPERIENCE THE DIFFERENCE!

Comprehensive Exam (D0150)
Oral Cancer Screening
Full Mouth Digital X-rays (D0210)

WHY CHOOSE 
LIBERATE?
We are the area’s first, dedicated 
medical clinic specializing in helping 
people LEGALLY and QUICKLY 
access medical marijuana. Liberate 
can assist you in qualifying for a 
Medical Marijuana ID card. You can 
get started with one office visit for 
$29. If you qualify, you will receive 
a state-approved medical marijuana 
recommendation, a patient ID 
number and peace of mind!

SOME QUALIFYING CONDITIONS:
 • Cancer • PTSD
 • Anxiety • Diabetes
 • Epilepsy  • Glaucoma
 • Back Pain • Migraines
 • Seizures • Hepatitis C
 • And many more!

TWO CONVENIENT OFFICE LOCATIONS:
8646 Gladiolus Dr., Ste. 404, Fort Myers, FL 33908  239-202-0606
1250 9th St. N., Ste. 104, Naples, FL 34102   239-202-0772

www.LiberateGulfCoast.com

Dr. Brueck is an experienced and 
caring health care professional who 
understands patient needs and is 
passionate about helping patients 
access alternative treatment which 
is often more effective than many 
traditional medicines or painkillers.

DO YOU SUFFER FROM 
EXCESSIVE  PAIN? 
Then medical marijuana may be the answer for 
you.About 70 to 80% of people who qualify 
suffer from excessive pain.

Hope Hospice expands doula services
For nearly 40 years, Hope Hospice 

staff and volunteers have served as dou-
las to support people throughout their 
end-of-life journey. Now, as this role 
becomes more recognized, Hope’s doula 
program has expanded in size and scope 
to offer even more support to families 
during the final days and hours of life.

More than 30 Hope volunteers have 
completed a specialized hospice doula 
educational program, where 
they learned about creating 
and maintaining a sacred 
space by using sound, 
touch, color and other 
sensory experiences to 
alleviate pain and anxiety. Doulas can 
also offer legacy projects that serve as 
emotional touchstones and family keep-
sakes.

“Much in the same way a doula helps a 
new mother navigate childbirth, end-of-
life doulas help enhance Hope’s holistic, 
personalized approach by facilitating a 
gentle, tranquil and meaningful passing, 
whether in a hospice house, the hospital 
or at home,” Samira Beckwith, president 
and CEO of Hope Healthcare, said. 

Hope Hospice honors each person’s 
beliefs about life, death or the after-
life. Doulas are non-denominational and 

work with all faith traditions, as 
well as with those who are not 

religious. Hope Healthcare is 
a not-for-profit organization 
dedicated to providing care 

and comfort to every individual and 
their loved ones as they fulfill life’s jour-
ney. For more information, call 482-4673 
or visit www.HopeHCS.org. ■

Save with Labor Day sales
at Hope Chest resale stores

Hope Chest resale stores in Bonita 
Springs and North Fort Myers celebrate 
Labor Day by offering shoppers 50 per-
cent off the price of most items pur-
chased Saturday, Sept. 1, and Monday, 
Sept. 3. No coupons are necessary for the 
sale, and some exceptions may apply.

Hope Chest stores have clothing and 
accessories, furniture, sporting equip-
ment, household items, antiques and 
collectibles. The North Fort Myers store 
recently added 7,000 square feet of retail 
space designated for home décor that 
includes lighting, silk flowers and art-
work.

Proceeds from Hope Chest benefit 

unfunded programs and services of 
Hope Healthcare, which provides end-
of-life care and support to individuals 
and their loved ones.

Hope Chest resale stores are open 9 
a.m. to 5 p.m. Monday-through Friday 
and 9 a.m. to 4 p.m. Saturday.

Hope Chest at The Crossings is at 
28520 Bonita Crossings Blvd., off U.S. 41 
just south of Bonita Beach Road. Hope 
Chest in North Fort Myers is at 13821 N. 
Cleveland Ave., just north of the Caloo-
sahatchee Bridge.

For information about volunteer 
opportunities or donating items, call 
482-4673 or visit www.HopeHCS.org. ■
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MONEY & INVESTING

Aim for Target if you’re looking for a strong retailer stock

About this time last year, many Wall 
Street analysts declared that traditional 
retailers were “dead” and that Amazon 
would knock every other brick-and-
mortar store out of business until it was 
the only one left standing. 

A year later, it turns out that the ana-
lysts’ thesis was half right. Many retail-
ers, such as Toys-R-Us, Brookstone, 
Bon-Ton and Nine West, have filed for 
bankruptcy and others like JCPenney 
and Sears are on life support. However, 
there are a number of traditional retail-
ers that are experiencing a resurgence 
in foot traffic, revenue and stock price. 
One of these standout companies is Tar-
get, which released gangbuster earnings 
last week. How did Target defy expec-
tations and thrive in today’s Amazon-
dominated retail world?

Target is the second largest retail store 
in the U.S. with over 1,800 locations. The 
company employs almost 350,000 people 
and has annual sales of $71 billion. How-
ever, the company hit hard times in 2016 
and 2017 on multiple fronts. 

First, many of the company’s stores 
were dated and the company faced sup-
ply chain issues keeping popular items 
on its shelves. Second, the company 
had major issues ramping up its gro-
cery business, which is a key driver in 

increasing foot traffic. And most sig-
nificantly, the company was seen as not 
having a coherent strategy to take on 
larger rival Walmart or Amazon.

Many analysts and investors believed 
that Target was beyond saving and 
would continue to decline. However, 
management believed that they could 
turn around the giant retailer. CEO 
Brian Cornell spent aggressively to 
improve its online and e-commerce 
presence.  The company also devel-
oped and rolled out new smaller stores 
in major metropolitan areas to attract 
younger customers. In addition, Target 
focused its energies on creating new 

and innovative in-house brands that 
attracted a wide range of new fashion-
conscious customers. And finally, the 
company spent billions remodeling over 
1,000 stores with hundreds more slated 
to be remodeled this year.

All of these initiatives paid off for 
Target in the latest quarter. Internet 
sales were up a massive 40 percent. 
Within physical stores, foot traffic and 
sales grew over 6 percent, the larg-
est growth rates seen in over 13 years. 
Overall revenue and profits were much 
higher than both the year before and 
higher than analyst expectations. The 
CEO stated, “We are seeing a great con-

sumer response ... unprecedented traf-
fic. As we go back and look, we’ve never 
seen traffic like this … I’ve been doing 
this a long time and this is the healthiest 
environment I have ever seen.” 

The markets have rewarded Target 
shareholders with shares up more than 
50 percent in the last 12 months. But 
I believe that the retailer’s good for-
tunes will continue. The company is 
still cheap from a Price/Earnings per-
spective at 18 compared to its closest 
peer, Walmart, at 32 and Amazon at 173. 
Target pays a nice dividend of around 
3 percent, which I believe will increase 
as the company continues to grow its 
profits. From a competitive perspective, 
Target should be able to win over Toys-
R-Us customers due to its focus on kids 
clothing and toys. 

Target also recently purchased Shipt, 
which it hopes will enable the retailer to 
provide same-day deliveries to some of 
its customers. It is also rolling out curb-
side pickup for online orders at many of 
its locations. Target’s grocery products 
are improving and as it completes its 
store modernization efforts, its custom-
ers are shopping more often and pur-
chasing more per trip. Therefore, even 
after its recent run, I still believe Target 
stock is a good investment which should 
continue to reward investors. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda, 
was a senior derivatives marketer and 
investment banker for more than 15 years 
at several global banks.

ericBRETAN
estaterick@gmail.com
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The 
#1 Cataract

Practice in SWFL

Did you know Quigley Eye Specialists 
performs more cataract surgery 
than any other practice in SWFL and 
offers the most advanced treatment 
options available today? If you have 
blurry vision or just want to make 
sure your eyes are healthy, we have 
the right specialist for you.www.QuigleyEye.com

FORMERLY EYE HEALTH

Th omas Quigley, M.D.
Board Certifi ed Eye Surgeon & Cataract Specialist

* Number one cataract practice based upon 2016 
volume in Lee, Charlotte and Collier Counties.

Offi ces in Lee, Collier & Charlotte Counties
Call to schedule your evaluation today.

239-230-0314

Smile Confidently.
 Chew Normally.

Restore Your 
Health & Happiness!

BOOK YOUR FREE 
CONSULTATION* TODAY!

    www.6thsensedental.com

Victoria A. Rinando, DDS 
LIC DN20426

Graduated President of  
her class from the  

University of IL at Chicago. 
Former Assistant Professor 

at UIC, Clinical Instructor 
Midwestern University.

REBUILD YOUR SMILE 
WITH DENTAL IMPLANTS!

State of the Art Dentistry

28901 Trails Edge Blvd., Suite 103, Bonita Springs, FL 34134

239.913.6780
Conveniently located on the border of 

Collier and Lee Counties on US 41

License DN20426  *Consultation Code D9310  Offer does not expire. 

™

™

FWA2 - EXP. 8/26/18

FW10B - EXP. 8/26/18

NIGHT OWL 
SPECIALS

 WED & THURS 
NIGHTS

5pm - 8pm

$10 off $40

$1299

Specialty cuts, style, 
curling iron or flat iron 
extra. Not valid with other 
offers or discounts. Only at 
participating salons.

Not valid with other offers or 
discounts. Only at participating salons.

SE HABLA ESPAÑOL

  FANTASTIC SAMS NAPLES

ADULT CUT  
FREE SHAMPOO

$10 OFF
WHEN YOU SPEND $40 OR 
MORE IN REGULARLY PRICED 
SERVICES 

FWA2 - EXP. 9/8/18

FW10B - EXP. 9/8/18

Do not bag 
recyclables

Do not bag 
recyclables

Common Single Stream Recyclable Material Includes:

Recycling is mandatory in Collier County. Businesses must contract with private 
recycling haulers to capture, separate and properly dispose of all materials listed below. 

Your single stream container is only for the disposal of common recyclables.

Recyclables?
What’s in Your Commercial Trash Dumpster?

Specialized Recyclable Material
Specialized recyclables generated by your business must be collected by a certified 

recycling hauler or vendor. Do not mix garbage and common single stream recyclables.

For more information, 
please call 239.252.2508

GUEST COMMENTARY

Out with the old, in with the new
BY SUE ZUMSTEIN

Years ago, college admissions were 
entirely based on the numbers. GPA, 
class rank, ACT and SAT scores. All 
these metrics led to a black and white 
admissions landscape where students 
who met certain thresholds were des-
tined to attend to their corresponding 
colleges. Students with stellar scores 
attended prestigious institutions and 
often the next tier of students found a 
place in lower level universities. 

Today, what colleges want in an appli-
cant has changed. Not only is it expo-
nentially more competitive to get into 
top universities, but schools are also 
shifting their criteria for what it means 
to be that “top-notch student.” This 
year, Florida State University had 51,000 
applicants for 6,600 spots in the fresh-
man class. How can your application 
stand out in the thousands of others 
college admissions officers review? The 
answer: by being yourself. 

As executive director of Quest For 

Success, I just returned from visiting 11 
colleges in four different states, and the 
daunting nature of the college admis-
sions process was evident on the faces 
of the parents and students on campus. 
What may have otherwise seemed a mar-
athon whirlwind of academia, revealed 
a tremendous amount of information 
concerning recent changes to today’s 
competitive college application process. 

Admissions officers repeatedly 
emphasized that acceptances are not 
simply based on numbers. Nowadays, 
colleges are looking to build a campus 
patchwork of diverse talents, abilities, 
and backgrounds. They want students 
who bring something unique to the 
campus and they especially do not want 
students that are carbon copies of the 
same resumes and applications. The 
word I kept hearing was “compelling.” 
We want to read a “compelling” applica-
tion. In other words, some of the pres-
sure has been taken off the numbers and 
instead has been redirected to building 
dynamic student bodies.

Quest begins working with students 
on day one of high school, teaching 
effective study skills and mindful habits 
to help freshmen mature as they enter 
high school. We also pay close attention 
to our students’ personalities, outlooks 
and ambitions to help them hone in on 
their interests and passions. 

Throughout sophomore and junior 
year, we focus on building each stu-
dent in the crucial process of becom-
ing a “compelling” applicant. Alongside 
test preparation, interview practice, and 
resume building, we aid them in dis-
cerning their future goals and creating 
resumes that truly reflect them as a 
person, not just a number. 

Senior year is wholly dedicated to 
ensuring the student is a strong appli-
cant to the colleges that are a good fit 
for his or her goals, all while provid-
ing plentiful financial aid and scholarship 
advice throughout the process. It is easy to 
become overwhelmed by the thousands of 
colleges to choose from, but at Quest we 
comb through each of them to pinpoint the 

ones that will most contribute to our stu-
dents’ future success and prosperity. Our 
senior students have been incredibly suc-
cessful in gaining admission to top-ranked 
schools for a fraction of the price. In fact, 
this year’s class of 2018 earned over $27 
million in scholarships and financial aid. 

Students at Quest succeed because 
of their enthusiasm in embracing the 
new approach to college: one where 
numbers are not everything, hard work 
and dedication are practiced daily, and 
individuals are treated as such. College 
admissions are getting more and more 
selective. Quest cultivates students who 
can be competitive “by the numbers,” 
and also bring to the table what no col-
lege has seen before: their unique self. ■

— Sue Zumstein is a Penn State alum-
na. She has served on boards for sev-
eral Collier County schools and is execu-
tive director of Quest For Success, a 
local nonprofit dedicated to providing 
resources to send hard-working students 
to four-year colleges and universities. 



$75 PROMOTION
$25 OFF your 1ST, 3RD and  5TH cleaning! (with recurring services)

not your standard  
cleaners ...because  
your standards are  
not standard.

look who’s 
in your 
neighborhood!

BEST CLEANING SERVICE IN SW FLORIDA!

Servicing Collier, Lee, Charlotte, Sarasota and Manatee Counties
contact us for your free estimate

239.596.5200  maidpro.com  

FILL YOUR RECYCLING CART OR DUMPSTER WITH CLEAN RECYCLABLES. 
DO NOT BAG.

Collier County’s Recycling Collection Program

Collier County Customer Service
239-252-2380 | colliercountyfl.gov/recycles

DO NOT INCLUDE - NO INCLUYA

Clean paper, Cardboard, 
Junk Mail, Newspapers, 

Phone Books & Magazines

Aluminum, 
Tin & Steel Cans

Plastic Bottles & 
Containers marked 

with #1-7

Glass Bottles 
& Jars

Dairy & Juice 
Cartons

NO Plastic, Chip 
& Pet Food Bags No Food Waste NO Garden Hoses, 

Hangers, or Kitchenware NO Clothing NO Soiled Paper

Check with your local stores for plastic bag and film packaging reuse and 
recycling options or find a site at plasticfilmrecycling.org.
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T IM CARTWRIGHT, AN ANGEL 
fund founder and entre-
preneur based in Naples 
who has a master’s 
degree in business from 
Northwestern Univer-

sity, uses them.
So does his daughter, a sopho-

more at Georgetown University in 
Washington, D.C. 

So does Dr. Eric Arseneau, pro-

BY ROGER WILLIAMS

rwilliams@fl oridaweekly.comWill the 
growth of 
spending 

apps lead to 
the end of 

cash?

Digital pay

SEE DIGITAL, A21 

“These cash apps — they’re so easy you type in a number and hit send. The only problem is if you 
add an extra zero. Then that is what goes out (from yours to the other account).” 

— Dr. Sandra Kauanui, director of FGCU’s Institute of Entrepreneurship

CARTWRIGHT
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www.BestChoiceWindowTinting.com
LICENSED & INSURED

Make Your Home, Vehicle or Business 

COOLER! 
ENERGY EFFICIENT | CLEAR VIEW OUTSIDE | PRIVACY LOOKING IN!

UP TO 80% TOTAL SOLAR ENERGY REJECTION AND REDUCES GLARE  
(RESIDENTIAL AND COMMERCIAL FILM)

PROUDLY USING
Change the look of your entryway with our  

DECORATIVE WINDOW FILM

CALL FOR A 
FREE ESTIMATE: 
239-275-TINT

                                    (8468)

s

C
FRE

MENTION THIS  AD TO GET 10% OFFWITH 50 SQFT  MINIMUM PURCHASE
EXPIRES  10/31/2018

fessor and associate 
director of the Insti-
tute of Entrepre-
neurship at Florida 
Gulf Coast Univer-
sity — he uses them, 
too.

To the uninitiated 
they are techies tak-
ing advantage of rel-
atively new technol-
ogy — two decades 
old, beginning with 
the advent of PayPal in 1998. But digital 
wallets, as they call them, have now 
evolved to let individuals transfer rela-
tively small amounts of money from one 
to another via cellphone, or with any 
almost effortless internet transaction 
that essentially ends the need for cash.

They could make society cashless if 
the trend continues, the experts say. 
Or not.

“These cash apps — they’re so easy 
you type in a number and hit send. The 
only problem is if you add an extra zero. 
Then that is what goes out (from yours 
to the other account),” says Professor 
Sandra Kauanui, director of FGCU’s 
Institute of Entrepreneurship.

Suddenly you’re not sending $50, 
you’re sending $500, gone in an instant.

Not only that, says Professor Arse-
neau, making society cashless could 
mean threatening a way of life for many 
small service-based companies that 
have relied on cash transactions and 
managed to avoid paying taxes on some 
of them for many years.

“There is this world of small transac-
tions for service-based businesses in the 
U.S. that’s carried on through cash for 
decades or more — services like walk-
ing the dog, or putting on shutters or 
mowing lawns or whatever — and now 
we’re moving into an area where these 
transactions could leave a digital trace,” 
he explains.

Some see it as a downside, adds Pro-
fessor Kauanui. “If the IRS gets ahold of 
that there’s unreported income they’ve 
never been able to track, that could now 
be far more traceable.”

Which doesn’t phase people like Mr. 
Cartwright. 

For free (or as low as 25 to 50 cents 
with some transactions in some apps, or 
3 percent if a user is linked to a credit 
card and not a debit card), his daughter 
can sit in a restaurant in Washington, 
D.C., with student friends, put the bill 
for a group of 10 or 15 on her credit 
card, and have each person use the app 
to transfer his or her share of the bill 
from their accounts to hers, on the spot, 

he says.
“She’ll say, why don’t you other 14 

people Venmo me $10? It’s like a debit 
card in the cloud.”

To set it up, “you log in online, you 
register your bank account, and you 
authorize it to either put money in or 
take money out,” he explains.

At Venmo, a subsidiary of PayPal 
whose company name has become a 
verb — “to venmo” money — you can 
make and share payments with family 
or friends, according to company litera-
ture on line. Or you can “connect with 
people … split dinner, share a birthday 
gift or just say hello.”

You can also make purchases and 
pay in mobile apps, and you can move 
money from Venmo to your bank 
account.

Finally, “when you send money using 
our Venmo balance, bank account, debit 
card or prepaid card, we waive fees so 
it’s free,” the advertisements proclaim.

“Our standard 3 percent fee applies to 
credit cards. Receiving money and mak-
ing purchases in other apps is always 
free.”

All of this is called the digital wallet.
There are competitors, of course:  

Apple Pay Cash, allowing you to send 
and receive funds using the Messages 
app on your iPhone; or Square, a Jack 
Dorsey enterprise (Mr. Dorsey founded 
Twitter), or even Affirm.

A new company, “Affirm appears to 
be essentially an alternative to a cred-
it card,” explains Professor Arseneau. 
“They float you money at a discharger 
rate. I use the float, they charge interest, 

and they make money on that.”
Some business models will rely on 

huge numbers of users — 10 million or 
100 million who might pay a quarter for 
a transaction — and others may aim to 
link personal use and the enterprise side 
of transactions, taking unstated advan-
tage of consumers and data.

 “They might get consumers using 
the personal model first, and use that 
account, data from that account, to get 
to the enterprise side. So I download the 
cash app, I get used to the money going 
where it needs to be, then in my busi-
ness life I recommend using the com-
pany — Square, for example — because 
there are perks.” 

Once people have established a sig-
nificant digital footprint in their trans-
actions — and most transactions are 
under $100, says Professor Arseneau — 
“now they have your name, your email 
and other personal information.”

When you hit 100 transactions or 
so, “They may send you an email. ‘Use 
Square.’ So they may leverage that free 
consumer side to build up the enter-
prise side.”

One of the fears held by many con-
sumers is the loss of privacy; another is 
the threat of hacking and stealing.

As for hacking, these digital wallet 
companies are good at security — but 
nothing is perfectly secure, experts 
always acknowledge. Big banks or com-
panies like Equifax may be more vulner-
able than business models that don’t 
have data stored in one place but work 
computer-to-computer, says Professor 
Arseneau.

A call to Suncoast 
Credit Union’s Tampa 
headquarters asking if 
the bank had official con-
cerns about the use of 
digital wallets by its cus-
tomers, or if it planned to 
offer such a service itself, 
was not returned.

With data collection, 
companies offering free 
or nearly free apps, says 
Professor Kauanui, always 
work on the basis of one 
reality: “When something 
is free, you’re the product, 
basically. The customer 
is the product. That’s 
an issue.” They get your 
information, your shop-
ping and living habits, 
and that’s worth money, 
eventually.

Venmo, for example, 
probably works this way, 
but that’s the nature of 
the beast these days, for 
Mr. Cartwright. When it 
comes to privacy and the 
collection of information 
about you, he says, “the 
horse is out of the barn 

on that.”
“Anybody who is worried about a 

company collecting data on them, I 
would ask them a simple question: ‘Do 
you have an Alexa in your house?’ That 
sits there 24 hours a day and moni-
tors your conversation. It’s listening 
to you all day, all night, every day of 
every week and month. Can you imag-
ine someone would hack into to your 
internet and use that?”

Personal privacy is an important con-
cept, he concludes, but digital wallets 
represent the milder forms of invasion, 
and their uses are many.

“They give you speed, the communi-
cation of one to many, and payment of 
many to one.” ■

DIGITAL
From page 20

Advice for those with digital 
wallets: 

“My advice: First off, limit the amount you 
use. There is no reason to have a large amount 
of money in those accounts. They’re not insured 
by the FDIC. So, use them in small amounts. 

“And, I know few do this, but audit yourself. 
Keep a ledger of what you’re spending and why. 
As a society we’re turning away from balancing 
our checkbooks to this: ‘If there’s money in my 
account I spend it.’ There are applications for 
keeping track of your money. Do it manually or 
pair (the digital wallet) with one of these.” 

— Eric Arseneau, professor and associate 
director of the Institute of Entrepreneurship, 

Florida Gulf Coast University

ARSENEAU
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I trace my roots back to the 1920s, 
when two brothers in Germany started 
making shoes in their mother’s laundry 
room. Jesse Owens won gold in the 1936 
Olympics with my shoes. The brothers 
parted ways in the 1940s, with one setting 
up the Puma brand and the other register-
ing my name as a brand — and patenting 
a striped logo, too. My lightweight soccer 
shoes with screw-in studs helped Germa-

ny win the 1954 World 
Cup. I introduced 

track suits in 1967 and 
bought Reebok in 2006. 

I produce more than 900 
million items annually. Who 

am I?
Think you know the 

answer? We’ll announce it in 
next week’s edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Want to Invest? Email us at 
foolnews@fool.com, and we’ll 
send you some tips to start 
investing. Sorry, we can’t pro-

vide  individual financial advice.

A Bad Kind of Churning
Churning doesn’t just refer to the pro-

duction of butter. It’s also a financial 
term, referring to when financial pro-
fessionals engage in excessive trading 
— buying and selling securities. They 
typically do so on behalf of their clients, 
generating commissions for themselves 
in the process — and usually not serving 
those clients well. This churning results 
in billions of dollars lost each year.

The problem exists because some 
stockbrokers are paid based on the num-
ber of trades they make in your account, 
not how well that account performs. 
(This explains brokers who cold-call you, 
trying to sell you on supposedly terrific 
investments.) Even if your broker is good 
and has you invested in growing compa-
nies, he or she might still be frequently 
moving you out of one good company 
and into another. Each transaction can 
result in a gain for the  brokerage — 
regardless of how it does for you. 

Study the statements you receive from 
any money managers to see how often 
they’re placing trades. Remember that 
big bucks are typically made in great 

stocks when you hold on for many years.
Churning is also a problem in the 

mutual fund industry, where fund man-
agers can be so pressured to beat the 
market over short periods that they can’t 
afford to be patient with solid holdings 
that just need more time to perform. A 
fund with a high “turnover rate” reflects 
intense trading activity, and funds with 
the highest turnover rates often under-
perform their less-active  counterparts. 
After all, lots of  buying and selling gener-
ates lots of commission expenses, which 
are borne by shareholders.

Churned investors also get a tax hit. 
Gains from stocks you’ve held for more 
than a year are taxed at the preferable 
long-term capital gains rate, which is 15 
percent for most people. Short-term gains 
are taxed at your ordinary income rate, 
which can be more than twice as much.  

Even we individual investors can 
sometimes engage in churning, if we 
have short attention spans or are just 
impatient. Be aware of  churning, and aim 

to avoid it. ■

Burned by Volatility
My dumbest investment was in Sierra 

Wireless, which fell from near $50 per share 
to the  mid-teens, costing me a lot of money. 

— B.B., online

The Fool Responds: When investing, 
it’s important to remember that not every 
investment will play out as you expect or 
hope. Even the best investors regret some 
of their moves.

It’s also critical to understand that 
no stock will move up in a straight line. 
There’s always some volatility, and it can 
be especially so with young companies 
and ones in fast-changing industries. As 
long as you maintain long-term faith in a 
company, it’s often best to just hang on. 

Sierra Wireless, in the business of 
making wireless chips and modules that 
are used in wearable devices, connected 
vehicles, smart cities and more, topped 
$30 per share about nine months after you 
wrote us, but it was recently in the teens 
again, though seemingly heading up. 

It’s focused on the promising Internet 
of Things market, which enables items 
such as cars, health care devices and even 
home appliances to communicate using 
Bluetooth and cellular signals. 

We can’t know how Sierra Wireless 
will perform in the future, but there’s 
plenty to be hopeful about. Its shares 
surged 19 percent recently, when it post-
ed strong second-quarter results, featur-
ing revenue growing 16 percent year 
over year and bullish projections from 
management. (The Motley Fool owns 
shares of and has recommended Sierra 
Wireless.) ■

Shopping for Shopify
Shopify (NYSE: SHOP) helps more 

than 600,000 businesses sell their prod-
ucts online. It offers more than 100 web-
site templates to help customize the expe-
rience, and it can provide services such as 
invoicing, order tracking, payment pro-
cessing and shipping integration, too. The 
recurring revenue that’s generated should 
help Shopify prosper for years to come. 

Shopify has been so successful cater-
ing to the needs of small- and medium-
sized merchants that it has added enter-
prise-level options for larger companies, 
which tend to spend more than their 
smaller counterparts. It’s also focusing on 
international growth, as currently most 
of its customers are located in the United 
States.

The company has chosen to forgo 

profits (for now) in exchange for a rapid 
expansion (its second-quarter revenue 
soared 62 percent over year-earlier lev-
els). That’s not uncommon for young and 
fast-growing companies, and increasing 
sales and more recurring revenue should 
eventually deliver earnings. Meanwhile, 
Shopify’s stock price has soared more 
than 700 percent over the past five years. 

Management forecasts revenue of 
about $1 billion for the full year, which 
would be a 48 percent jump over last 
year. With its massive international 
opportunity and the paradigm shift to 
e-commerce that is just getting started, 
Shopify is a promising portfolio candi-
date for risk-tolerant long-term investors. 
(The Motley Fool owns shares of and has 
recommended Shopify.) ■

Can Return on 
Equity Be Too High?
QIf a company has a return on 

equity above 100 percent, is that 
good or bad?  

— E.M., Rochester, Minnesota

AIt requires a closer look. Return on 
equity (ROE) reflects the produc-

tivity of the net assets (assets minus 
liabilities) that a company has at its 
disposal. It’s determined by dividing 
net income by shareholder equity. 
(Net income is found on a company’s 
income statement, while shareholder 
equity is found on the balance sheet 
and is what you get when you subtract 
liabilities from assets.) In general, the 
higher the ROE, the better.

Note, though, that some ROEs are 
artificially high because the com-
pany has taken on a lot of debt or has 
bought back a lot of shares. These 
actions shrink shareholder equity, 
driving up ROE.

***

QWhat’s “the accrual method”? 

— S.L., Maryville, Tennessee

AIt’s one of many accounting 
concepts worth learning to help 

you understand companies’ financial 
statements. 

In the accounting world, “revenue” 
(sales) doesn’t necessarily represent 
the receipt of cash in a sale. Many 
companies are required to book sales 
when goods are shipped or when 
services are rendered. But others can 
record sales when cash is received, or 
incrementally, as long-term contracts 
proceed through stages of comple-
tion. With the accrual accounting 
system, the revenue on a company’s 
income statement may not have actu-
ally been received by the company.

Imagine, for example, PieMart Inc. 
(ticker: GOBBL). With the accrual 
method, if it has shipped off a thousand 
pies but hasn’t yet been paid for them, 
those sales still appear on the income 
statement. The checks in the mail are 
reported as “accounts receivable” on 
the balance sheet. (When receivables 
are growing faster than revenue, that 
can be a sign of trouble.) ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.

Last week’s trivia answer
I trace my roots back to 1936 and a guy 

selling peanuts out of his car in Los Ange-
les. Over the years, I’ve been involved in 
businesses as diverse as publishing and 
child care, but today, based in Philadel-
phia and with a market value recently 
topping $9 billion, I’m a major food ser-
vice company. I employ 270,000 people 
worldwide and regularly serve more than 
5,400 dining locations, 2,000 health care 
facilities, 1,500 colleges and schools and 
100 million sports fans at various venues. 
I’ve served at many Olympics, Super 
Bowls, FIFA World Cups and more. Who 
am I? (Answer: Aramark) ■

BUSINESS MEETINGS
■ SCORE Naples hosts a social 

media series for business owners work-
shop from 5:30-7:30 p.m. on Tuesday, 
Oct. 2 and 23 and Nov. 6, at the Naples 
Accelerator, 3510 Kraft Road. Attend-
ees will learn about the importance of 
email marketing. $30. Sign up by calling 
SCORE Naples at 430-0081.

■ Reservations close Sept. 1 for the 
Collier Building Industry Associa-
tion’s annual Sand Dollar Awards 
gala that takes place Saturday evening, 
Sept. 22, at The Ritz-Carlton Beach 
Resort in Naples. $150. RSVP by email-
ing Nancy@cbia.net.

■ Applications are due Sept. 4 for 
the 2018 Southwest Florida Blue Chip 
Community Business Award. Spon-
sored by BB&T-Oswald Trippe and Com-

pany and BB&T Bank, the award recog-
nizes a small business that has overcome 
adversity to achieve success. Finalists 
and the winner will be announced at a 
Nov. 1 luncheon at the Hyatt Regency 
Coconut Point. For applications or more 
information, call 433-7189, email smer-
cado@bbandt.com or stop by the Bonita 
Springs Area Chamber of Commerce, 
25071 Chamber of Commerce Drive.

■ The Leadership Collier Founda-
tion and Greater Naples Chamber of 
Commerce present the Naples Chil-
dren’s Business Fair on Saturday, Oct. 
20, at Gulf Coast High School. Local 
children ages 6-17 are invited to apply 
for a vendor space, where they can 
showcase and sell their original prod-
ucts and services. Registration for booth 
space is $15 and closes on Sept. 10. Visit 

www.napleschamber.org/childrends-
businessfair for more information. 

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. To 
make an appointment for a free session, 
call Suzanne Specht at 745-3704.

■ Business Networking Interna-
tional goal setters and networkers 
meet at 7:30 a.m. every Thursday at 
Emmanuel Lutheran Church, 777 Moor-
ing Line Drive. Call Jamie Bergen at 572-
3720 for more information. 

■ Business Networking Interna-
tional goal setters and networkers 
meet at 8 a.m. every Wednesday at St. 

Monica’s Episcopal Church, 7070 Immo-
kalee Road. Call Ted Fitzpatrick at 910-
7994 for more information. ■

 — Email business meeting announce-
ments to rspencer@floridaweekly.com.
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let an agent handle your insurance, and 
relax knowing they have you covered.

Life is busy... 

Fort Myers: 239.433.4535  •  Naples: 239.261.0428
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NETWORKING
Membership Director’s Association of SWFL Meeting at Pelican Isle Yacht Club

 1. Donald Sawin and Michelle Buist
 2. Eileen Phillips and Cindy Burnham
 3. Stephanie Glasco, Tammy Mercer, Daniela Jacob, 

Danita Osborn, Kristen Yanzer, Jennah Liskin and 
Kathie Pedit

 4. Sandy Cotter and Jennie Taylor
 5. Shelly Anderson and Hilda Gilbert

Florida Weekly welcomes submissions for the Networking photo pages from business events, grand openings, professional association meetings, etc. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

1

2 3

4

5

Meg Stepanian, 
Susan Greene, 
Kathleen Burck  
and Denise 
Payton

4

5

4
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QUEEN SETS NOW STARTING AT $797

$200 OFF
any model, any size 

M A T T R E S S E S

Baer’s Welcomes The 
American Express® Card 

We Export 
Worldwide

Design Studio Services Are 
Complimentary To Customers

††On In-Stock Items. Ask Store Personnel For Details. *Savings based on Baer’s retail. Baer’s never sells at retail (MSRP). Excludes fair traded items, rugs & chandeliers. Design License #IBC000503.

 Next Working 
Day Delivery††

Quality Furniture & Interior Design

Shop 24/7 at baers.com
Browse locations, collections, 

promotions & much more,

SHOP: WEEKDAYS 10 AM to 9 PM, SATURDAY 10 AM to 8 PM & SUNDAY 12 NOON to 6 PM

15485 Tamiami Trail
(Mile South Bonita Beach Rd.)

239-513-2237

NAPLES
4580 Cleveland Ave.

(At SW Corner of Colonial Blvd.)

239-278-4401

FORT MYERS
5301 Clark Road

(At NE Corner of Honore Ave.)

941-923-4200

SARASOTA

mattress 
S A L E

45% - 70% OFF STOREWIDE*

FREE BEDMATCH PROFILE 

50% Off
+ BONUS 10% OFF*



Naples
T O P

 1%
Our Experience Counts. Our Expertise Sells.

luxee x c l u s i v e l y
From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

buabellsellsnaples.com  |  buabellgroup@johnrwood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Pine Ridge Estates $2.985 M
7 Car Garage 

664 Hickory Rd 

Terracina at Vineyards $1.350 M
4 Bedrooms + Den
503 Terracina Way

WEEK OF AUGUST 30-SEPTEMBER 5, 2018  | B1WWW.FLORIDAWEEKLY.COM

COASTAL REAL ESTATE GUIDE
N A P L E S  F L O R I D A  W E E K L Y

House Hunting
726 First Ave. N., Old Naples

Meticulously renovated and remas-
tered, this charming cottage is quintes-
sential Old Naples. Offered turn-key 
furnished, the cozy and romantic inte-
rior is the epitome of “beach house 
chic,” complete with new wide-plank 
wood floors throughout, vaulted ship-

lap ceilings and whitewashed brick gas 
fireplace. There are four bedrooms, 
including a guest casita, and a southern 
exposure pool. The brand-new patio has 
a linear fire pit, outdoor shower, sum-
mer kitchen with grill, three wine cool-
ers, quartz countertops and bar seating 

for eight. The extra-large lot is land-
scaped to ensure privacy. The inside 
kitchen is open to the living areas and 
has a Thermador gas cooktop, oven and 
warming drawer and Bosch dishwasher. 
Watch the sun set from the huge front 
porch and enjoy the short walk to the 

beach and Fifth Avenue shopping and 
restaurants.

Krista Fraga of Premier Sotheby’s 
International Realty has the listing for 
$2,995,000. For more information or to 
arrange a showing, call 877-6745 or email 
krista.fraga@premiersir.com. ■



PELICAN MARSH

Fantastic Design & Quiet Location. 
Furnished 3+Den / 3 Bath. Spacious + 
Private Elevator. 2-Car Garage - $669,000

REGATTA AT VANDERBILT

Gorgeous long Water views. 3/2 fully 
furnished, amenities, garage parking, 
gated, walk to beach - $779,000

GREY OAKS ESTATES

Southern Exposure. Golf Course & Lake Views. 
Elegant 4+Den Residence. High Ceilings & 
Expansive Lanai. 3-Car Garage - $2,895,000

THE MOORINGS

Ideal southern exposure. stunning 
details throughout. quiet interior. 
Moorings location. 4+Den/5 bath - 
$2,995,000

Extraordinary views & privacy. 6000+SF, 
5+Den. 40’ Dock + 50’ Boat Slip. Soaring 
dramatic 20’+ ceilings. Gated golf course 
community & marina - $4,795,000

PARK SHORESOUTHPOINTE ON NAPLES BAY

Expansive Coastal & Gulf Views. Direct 
Gulf Views All Rooms. 3/3 Re-Mastered & 
Renovated. Over 1,700SF Private Terraces. 
True Walkouts to beach - $3,995,000

Transcendent waterfront home with over 1 acre of manicured 
grounds and over 220’ of water frontage. 5+Den / 5.5 Bath, 
incredibly private - $10,900,000
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Oversized Lot 190’ Depth. Wide Water & Western Exposure. Charming 
Residence. Deep Water Direct Gulf Access. Beach & 3rd Street South - 
$4,950,000
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2 0 1 5 ,  2 0 1 3 ,  &  2 0 1 1  # 1  R E A LT O R  C O M PA N Y - W I D E

Expert Naples Real Estate Services for Buyers and Sellers for Over 34 Years

N a p l e s  D a i l y  N e w s  R e a d e r s ’  C h o i c e  Awa r d s  m u l t i - y e a r  W i n n e r  F o r  B e s t  R e a l t o r  i n  S W  F l o r i d a
c h r i s @ a l l n a p l e s . c o m   /   2 3 9 . 5 7 2 . 2 2 0 0   /   w w w . a l l n a p l e s . c o m

NEW TO MARKET TURNKEY FURNISHED

UNDER CONTRACT



NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF AUGUST 30-SEPT. 5, 2018     REAL ESTATE    B3

Dante DiSabato

Follow me on:

Broker Associate

REAL ESTATE • MORTGAGE • INSURANCE

William Raveis Real Estate
720 5th Ave., Naples, FL 34102
Cell: 239.537.5351 
DanteDiSabato.raveis.com

LISTED AT $8,250,000

333 GULF SHORE BLVD SOUTH

The Dunes Unit 1605
LISTED AT $1,625,000

875 9th Street South, Units 101, 102, 201 & 202
LISTED AT $1,699,000 - $2,875,000

o Br

W
7
C
D

1807 Snook Drive
LISTED AT $2,995,000

Gains in home prices lead to reduced demand
NATIONAL ASSOCIATION OF REALTORS

Existing-home sales subsided for the 
fourth straight month in July to their 
slowest pace in more than two years, 
according to the National Association 
of Realtors. The West was the only 
major region with an increase in sales 
last month. 

Total existing home sales — complet-
ed transactions that include single-fam-
ily homes, townhomes, condominiums 
and co-ops — decreased 0.7 percent to 
a seasonally adjusted annual rate of 5.34 
million in July from 5.38 million in June. 
With last month’s decline, sales are now 
1.5 percent below a year ago and have 

fallen on an annual basis for five straight 
months.

Lawrence Yun, NAR chief econo-
mist, says the continuous solid gains in 
home prices have now steadily reduced 
demand.

“Led by a notable decrease in clos-
ings in the Northeast, existing home 
sales trailed off again last month, slid-
ing to their slowest pace since February 
2016 at 5.21 million,” he said. “Too many 
would-be buyers are either being priced 
out, or are deciding to postpone their 
search until more homes in their price 
range come onto the market.”

The median existing-home price2 for 
all housing types in July was $269,600, 

up 4.5 percent from July 2017 ($258,100). 
July’s price increase marks the 77th 
straight month of year-over-year gains.

Total housing inventory at the end of 
July decreased 0.5 percent to 1.92 mil-
lion existing homes available for sale 
(unchanged from a year ago). Unsold 
inventory is at a 4.3-month supply at the 
current sales pace (also unchanged from 
a year ago). 

Properties typically stayed on the 
market for 27 days in July, up from 26 
days in June but down from 30 days a 
year ago. Fifty-five percent of homes 
sold in July were on the market for less 
than a month.

“Listings continue to go under con-

tract in under a month, which highlights 
the feedback from Realtors that buyers 
are swiftly snatching up moderately-
priced properties,” Mr. Yun said. “Exist-
ing supply is still not at a healthy level, 
and new home construction is not keep-
ing up to meet demand,” he added.  

According to Freddie Mac, the average 
commitment rate for a 30-year, conven-
tional, fixed-rate mortgage decreased to 
4.53 percent in July from 4.57 percent in 
June. The average commitment rate for 
all of 2017 was 3.99 percent.

“In addition to the steady climb in 
home prices over the past year, it’s 

SEE HOME PRICES, B15 



1351 Spyglass Lane 
Michael G. Lawler 239.261.3939

$9,995,000

1531 Nautilus Road 
Tom Gasbarro 239.404.4883

$3,300,000

985 8th Avenue South #102  
Heather Hobrock 239.370.3944

$2,495,000

4251 Gulf Shore Boulevard North #5C  
Angela R. Allen 239.825.8494

$1,795,000

529 Serendipity Drive #529  
Tricia Ale 239.641.1052

$464,500

PORT ROYAL

COQUINA SANDS

OLD NAPLES

PARK SHORE

PELICAN BAY

960 Galleon Drive 
Karen Van Arsdale 239.860.0894

$8,995,000

1275 Gulf Shore Boulevard North #202  
Michael G. Lawler 239.261.3939

$1,695,000

969 8th Avenue South #201  
Heather Hobrock 239.370.3944

$2,195,000

4751 Gulf Shore Boulevard North #1206  
Polly Himmel 239.290.3910

$1,295,000

8787 Bay Colony Drive #501  
Gilman/Hamilton/Briscoe 239.213.7463

$3,600,000

PORT ROYAL

COQUINA SANDS

OLD NAPLES

PARK SHORE

BAY COLONY

1300 Spyglass Lane 
Ruth Trettis 239.571.6760

$8,700,000

2011 Gulf Shore Boulevard North #64  
Larry Roorda 239.860.2534

$995,000

1540 5th Avenue South #D-204  
Michelle Thomas 239.860.7176

$1,175,000

4001 Gulf Shore Boulevard North #602  
Pat Duggan 239.213.7444

$725,000

8787 Bay Colony Drive #306  
Gilman/Hamilton/Briscoe 239.213.7463

$1,995,000

PORT ROYAL

THE MOORINGS

ROYAL HARBOR

PARK SHORE

BAY COLONY

1365 Spyglass Lane 
Keith Buchanan 239.253.7775

$6,395,000

3300 Gulf Shore Boulevard North #116  
Patricia Grace Joyce 310.739.2473

$518,000

465 Broad Avenue South #2B  
Jamie Dockweiler 239.216.3753

$650,000

7425 Pelican Bay Boulevard #1703  
Gilman/Hamilton/Briscoe 239.213.7463

$2,195,000

1920 Timarron Way 
Terri Moellers 239.213.7344

$615,000

PORT ROYAL

THE MOORINGS

OLD NAPLES

PELICAN BAY

PELICAN MARSH

383 Cuddy Court 
Michael G. Lawler 239.261.3939

$4,195,000

1340 Jewel Box Avenue 
Don Winkler 239.961.2166

$7,750,000

4151 Gulf Shore Boulevard North #504  
Patrick O’Connor 239.293.9411

$3,850,000

6075 Pelican Bay Boulevard PH C  
Cynthia Rosa 239.287.6015

$1,450,000

2432 Ravenna Boulevard #102  
Debra McInnis 239.776.4946

$434,900

THE MOORINGS

ROYAL HARBOR

PARK SHORE

PELICAN BAY

PELICAN MARSH

THE EXTRAORDINARY
F E A T U R E D  L I S T I N G S

PremierSothebysRealty.com

OLD NAPLES
755 Central Avenue 
Bernard Minarcin 239.269.6855

$3,149,000

OLD NAPLES
417 Palm Circle West 
Michael G. Lawler 239.261.3939

$4,295,000

OLD NAPLES
555 5th Avenue South #201  
Tatyana Sallee 239.293.5017

$1,200,000

1

2

3

2

3

1

CALL US FOR YOUR INTRODUCTION
TO THE EXTRAORDINARY

GREY OAKS - ESTUARY  |  239.262.5557

FIFTH AVENUE  |  239.434.8770

DEVELOPMENT SERVICES  |  239.403.2200

CENTRAL NAPLES  |  239.659.0099

CAPTIVA  |  239.395.5847

BROAD AVENUE  |  239.434.2424

BONITA SPRINGS  |  239.948.4000



2751 Tiburon Boulevard East #202  
Kimberly Wagner 239.571.5474

$1,195,000

511 Eagle Creek Drive 
Michelle Thomas 239.860.7176

$579,000

9759 Bentgrass Bend 
Gilman/Hamilton/Briscoe 239.213.7463

$5,450,000

460 Launch Circle #602  
Heather Hobrock 239.370.3944

$690,000

1473 Anhinga Pointe 
Melissa Williams 239.248.7238

$3,575,000

129 South Seas Court 
Vince Colace 239.260.3333

$549,900

7834 Classics Drive 
Michael Husted 239.825.0857

$1,299,000

3665 Riviera Circle 
Debron Fowles 239.826.6655

$138,000

TIBURON

EAGLE CREEK

ESTATES AT BAY COLONY

VANDERBILT BEACH

GREY OAKS

MARCO ISLAND

LELY RESORT

RIVIERA COLONY

14689 Reserve Lane 
Cynthia Miles 239.273.3449

$945,000

14131 Nautica Court 
Lura Jones 239.370.5340

$489,000

149 Caribbean Court 
Whitney Casement 239.253.6125

$2,495,000

17 Bluebill Avenue #305  
Joanne MacLeod 239.272.7679

$499,000

2207 Miramonte Way 
Melissa Williams 239.248.7238

$2,850,000

1202 Edington Place #B101  
Jim/Nikki Prange-Carroll 239.642.1133

$399,500

6559 Amarone Lane 
Matthew Meacham 239.825.4500

$619,900

4521 Riverwatch Drive #202  
Cathy/Jim McCormick 239.850.4278

$364,900

SIENNA RESERVE

NAPLES RESERVE

PINE RIDGE

VANDERBILT BEACH

GREY OAKS

MARCO ISLAND

LELY RESORT

BONITA BAY

2850 Tiburon Boulevard East #102  
Gregory Sofranko 239.877.1966

$799,000

7 Grey Wing Point 
Michelle Thomas 239.860.7176

$399,000

197 Caribbean Road 
Linda Perry 239.450.9113

$2,100,000

1035 Blue Hill Creek Drive 
Jim/Nikki Prange-Carroll 239.642.1133

$3,250,000

2555 Marquesa Royale Lane #1-101  
James Bates 239.961.3973

$1,475,000

3159 Heather Glen Court 
Michelle Thomas 239.860.7176

$1,440,000

8300 Mystic Greens Way #1704  
Michael Husted 239.825.0857

$379,000

15107 Captiva Drive 
Burns Family 239.464.2984

$19,850,000

TIBURON

EAGLE CREEK

PINE RIDGE

MARCO ISLAND

TIBURON

FIDDLER’S CREEK

LELY RESORT

CAPTIVA

9212 Quartz Lane #102  
Monica Rawn 239.272.3468

$399,900

1234 Gordon River Trail 
Melissa Williams 239.248.7238

$6,595,000

661 Logan Boulevard North 
Kathryn Tout 239.250.3583

$1,500,000

1878 Cascade Court 
Michelle Thomas 239.860.7176

$2,300,000

2543 Marquesa Royale Lane #4-101  
Steve Allison 239.776.8160

$1,375,000

8941 Cherry Oaks Trail #202  
Michelle Thomas 239.860.7176

$565,000

11457 Pembrook Run 
Linda Haskins 239.822.3739

$569,000

17331 Palm Beach Boulevard 
Stephanie Bissett 239.292.3707

$1,799,000

THE QUARRY

GREY OAKS

GOLDEN GATE ESTATES

MARCO ISLAND

TIBURON

FIDDLER’S CREEK

STONEYBROOK

ALVA

1842 Tarpon Bay Drive South #87  
Jacquie Lewisy 239.227.3070

$359,000

2121 Canna Way 
Marybeth Brooks 239.272.6867

$5,799,950

830 Cassena Road 
Sue Black 239.250.5611

$1,499,900

601 Hernando Drive 
Larry Caruso 239.394.9191

$999,000

2751 Tiburon Boulevard East #101  
Kimberly Wagner 239.571.5474

$1,325,000

9150 Cherry Oakes Lane #201  
Lura Jones 239.370.5340

$519,500

19441 Caladesi Drive 
Roxanne Jeske 239.450.5210

$499,000

15123 Captiva Drive #204  
Burns Family 239.464.2984

$1,149,000

TARPON BAY

GREY OAKS

PINE RIDGE

MARCO ISLAND

TIBURON

FIDDLER’S CREEK

BELLA LAGO

SUNSET CAPTIVA

PremierSothebysRealty.com

MORE THAN 22,000 ASSOCIATES  |  960 OFFICES WORLDWIDE

72 COUNTRIES AND TERRITORIES GLOBALLY 

OVER 40 PREMIER SOTHEBY’S INTERNATIONAL REALTY LOCATIONS

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 

Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate. 

VANDERBILT  |  239.594.9494

THE VILLAGE  |  239.261.6161

SANIBEL  |  239.472.2735

SOUTHEAST NAPLES  |  239.449.3400

RENTAL DIVISION  |  239.262.4242

MERCATO SALES CENTER  |  239.594.9400

MARCO ISLAND  |  239.642.2222

HARBOUR POINT  |  239.213.7373

PremierSothebysRealty.com
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Kalea Bay’s second tower hits the $138 million sales mark
Club Amenity Center popular with residents 

T
he construction of the second 
tower in Kalea Bay, the gated, 
luxury high-rise community 
located in North Naples, is now 

well underway.  Currently, three con-
struction cranes are onsite as work con-
tinues on the lower floors.

As the footprint for Tower 200 begins 
to take shape, sales in the high-rise build-
ing have remained extremely strong.

“We originally launched our sales 
effort for our second tower in July 
2017,” sated Inga Lodge, Vice President 
of Sales and Marketing for Kalea Bay.  
“Since then, we have sold 65 of the 
tower’s 120 residences. That represents 
a total sales volume of $138 million.” 

Like its predecessor, Tower 200 is 
also 22-stories with 120 residences. Spe-
cifically, 20 floors of residences over 
two floors of parking.

Six floor plans are available in Tower 
2. Residences 1 and 6 are 3-bedroom 
plus den/3.5 bath plans with 3,704 total 
square feet. Residences 2 and 5 are 
4-bedroom/4.5 bath plans with 3,791 
total square feet. Residences 3 and 4 
are 4-bedroom/4.5-bath plans with 3,919 
total square feet.

“Residents will revel in Gulf views, 
open floor plans, a private elevator 
leading directly into their residence and 
wood floors throughout,” said Lodge.

The custom kitchens have Wolf and 
SubZero appliances, a natural gas range, 
luxury cabinetry, quartz countertops, a 
Butler’s pantry and oversized island, all 
standard features.

“Our floor plans have an open design 
we call ‘lifestyle designs’ that blends the 
kitchen seamlessly into 
the living and dining 
rooms, perfect for the 
way people live today,” 
said Lodge. 

The master bedroom 
includes an oversized 
walk-in closet while the 
master bath has his and 
hers vanities, quartz coun-
tertops, luxury cabinetry, a 
soaking tub and separate 
glass-enclosed shower.

“Master suites, kitch-
ens and main living areas 
in most units have direct 
views to the water and 
preserve. They are perfect 
vantage points to watch 
our spectacular sunsets,” 
Lodge said.

Additional residential features 
include floor-to-ceiling windows and 
doors that open to large lanais with 
transparent glass rails. 

“We take our outdoor living as seri-
ously as our indoor living with oversized 
lanais on every residence,” said Lodge. 
High-tech wiring and fully equipped laun-
dry rooms round out the list of features.

Like the first tower, Tower 200 will also 
have rooftop amenities including a pool, 
open-air fitness center and a sky lounge.

Prices in Tower 200 begin at $1.4 million.
The residents of the first tower, along 

with their family members and friends, 
are already enjoying the community’s 
Club amenity center. It opened in early 
January and is now the social and rec-
reational centerpiece of the community.

“The 88,000-square-foot club amenity 
center is located on the north side of the 
large lake at the community’s entrance,” 
stated Lodge. “Not only is it a dramatic 
sight as residents and visitors drive into 
the community, but it’s now the envy of 
every community in the Naples area.”

She added, “Purchasers in Tower 
200 can start using the club and its 
amenities the day they sign their con-
tracts, affording them an unprecedented 

opportunity to utilize this amazing $25 
million world-class amenity center.” 

The clubhouse itself features three 
individual pools, including a resort pool, 
an adults-only pool and a children’s pool, 
plus an expansive pool deck, an open-air 
bar, an indoor/outdoor restaurant, bistro, 
a fitness center, and lakeside fire pit.

“All three pools overlook the lake 
and provide a multitude of recreational 
options for everyone who lives and vis-
its here,” said Lodge.

Expansive sun decks and lounge 
chairs separate each of the three pools 
for the ultimate in privacy.

If basking in the sun or taking a 
refreshing dip in the pool isn’t on a 
resident’s schedule, perhaps meeting 
friends for lunch, dinner or drinks is.

“We have the perfect place for all 
three,” said Lodge. “The indoor/out-
door restaurant serves incredible meals 
throughout the day. And what better 
way to celebrate the good life in Florida 
than meeting family and friends for 
drinks while watching the sun set over 
the Gulf of Mexico. This is what living 
in Florida is supposed to be.”

Adjacent to the clubhouse is the 
tennis pavilion with 4 Har-Tru tennis 
courts, as well as eight pickleball courts. 
Guest suites can be reserved by mem-

bers to accommodate overnight guests 
and are located on property. 

Residents also have a shuttle service 
that originates from the clubhouse, and 
takes them to the beach.

For more information regarding Kalea 
Bay, visit the onsite sales center. It is 
located on Vanderbilt Drive, two-tenths of 
a mile north of Wiggins Pass Road.  Call 
(239) 793-0110 or visit KaleaBay.com. ■

Above: Kalea Bay’s second tower is 22 stories 
and features 120 luxury residences. Right: The 
rooftop amenities include a negative-edge 
pool, open-air fitness center and a sky lounge. 
Below Left: All master bedrooms offer views 
of the Gulf of Mexico. Below Right: The custom 
kitchens feature Wolf and SubZero appliances 
and an oversized island. Bottom: Kalea Bay 
residences have very open floor plans.

A D V E R T O R I A L
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RENDERINGS OF ELEVATIONS ARE CONCEPTUAL IN NATURE. FOR ACTUAL ELEVATIONS, REFER TO THE FINAL PLANS AND SPECIFICATIONS FOR THE RESPECTIVE HOME-TYPE AND ELEVATION-
TYPE. MANGROVE BAY IS OFFERED BY GULF GULF COAST INTERNATIONAL PROPERTIES™, A LICENSED REAL ESTATE BROKER. PRICES, FEATURES AND AVAILABILITY SUBJECT TO CHANGE 
WITHOUT NOTICE. LOGO, PHOTOGRAPHY AND ALL RENDERINGS ARE PROPERTY OF MANGROVE BAY, COPYRIGHTED AS SUCH AND MAY NOT BE USED BY ANY OTHER PARTY. 
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FINISHED MODELS ON THE WAY!
Under Construction and Slated for Completion in Fall 2018.

LOT 13: COQUINA II - 3,232 sq. ft. 

LOT 25: COQUINA II - 3,232 sq. ft. 

LOT 2: AMELIA I - 3,098 sq. ft. 

LOT 31: USEPPA I (Modified) - 3,488 sq. ft. 

LOT 41: KEEWAYDIN I - 3,272 sq. ft.

239.261.2200  |  www.mangrovebaynaples.com
201 Goodlette Road South  |  Naples, Florida 34102  
Sales Center Hours of Operation: 
Monday through Friday 10:00am-4:00pm
Saturday 11:00am-4:00pm, Sunday 12:00pm - 4:00pm
or by appointment.

www.gcipnaples.com

Exclusively Represented by:

TM

Exclusive General Contractor for Mangrove Bay

SUMMER INCENTIVES
July through September, over $100,000 worth of upgrades will be a complementary inclusion in the purchase of a new home.

COMMUNITY
UPDATES!

Many exciting things are happening this summer at 
Mangrove Bay. Come by our Sales Office to learn 

more about this fabulous new construction 
Old Naples waterfront community.

LOT 5: Under Construction

LOT 6: Under Construction
LOT 12: Under Construction
LOT 16: Under Construction

AMENITY CENTER: Under Construction

SEAWALL: Complete
BOAT RAMP: Complete

Mangrove Bay
M

any exciting things are 
happening this summer at 
Mangrove Bay! Come by 
our Sales Office to learn 

more about this fabulous new construc-
tion waterfront community in the heart 
of Old Naples. 

We are pleased to announce Lots 5, 
6, 12, and 16 along with the Amenity 
Center are UNDER CONSTRUCTION! 
Additionally, construction is now com-
pleted on the seawall and boat ramp. 

Built on Old Naples’ last remaining 
significant waterfront property for resi-
dential development, the homes at Man-
grove Bay are designed for those with 
exceptional taste desiring an unequaled 
residence and lifestyle. 

Have you heard about our SUM-
MER INCENTIVES? Running until the 
end of September, for each new home 
purchased, over $100,000 in upgrades 
will be a complimentary inclusion. 
Upgrades include items such as outdoor 
kitchens, outdoor fireplaces and electric 
roll-down screens. 

An outstanding waterfront address 
close to Old Naples, Mangrove Bay pro-
vides a world-class lifestyle combining 
estuary views and Gulf of Mexico access 
with all the nearby shopping and enter-
tainment venues of 5th Avenue South. 
Soon to break ground is the Gulfshore 
Playhouse, a cultural icon in Naples 
which will be a wonderful complement 
to the Mangrove Bay community. Man-
grove Bay offers a choice of one and 
two-story, Old Naples cottage-style lux-
ury single family homes complete with 
private pools and individual boat slips. 

The Amenities Center will have a pri-
vate on-site concierge to cater to every 

resident’s needs which can include rec-
ommending and making arrangements 
for comprehensive property manage-
ment services. The center will also 
include state-of the-art wellness/fitness 
equipment and ground level storage 
area for resident’s kayas, paddle boards 
and jet-skis. Additionally, a multi-pur-
pose room will be housed there which 
can be utilized for entertaining, fitness 
classes and much more. Residents may 
choose from a wide range of fitness 
activities that include public and pri-
vate golf and tennis nearby. In addition, 
residents will enjoy easy access to the 
new 20+/- acre Baker Park and bridge 
accessing the 120+/- acre Gordon River 
Greenway Preserve with trails immedi-
ately adjacent to the community. 

Mangrove Bay offers many flexible 
floor plans for Old Florida living. The 
Captiva II floor plan features an attrac-
tive open concept design with soaring 
vaulted ceilings and expansive outdoor 
living space. A vast master suite as well 
as two en suite bedrooms flow seam-
lessly from the breathtaking light filled 
great room and kitchen. 

The single story Palm Cottage offers 
3 bedrooms, 2.5 bathrooms in a lovely 
open great room setting with beach 
cottage aesthetics. This 2,514 square 
foot floor plan encompasses a spacious 
master suite and a generous living area 
for entertaining. 

Step into The Coquina, a charming 
three bedroom, two-story cottage style 
home, and prepare to be impressed. 
This home is designed to maximize pri-
vacy and functionality in an exquisite 
floor plan. The alley entry with two-car 
garage paves the way to a beautifully 

situated outdoor area complete with 
pool and covered living space.

The Amelia floor plan exemplifies 
open concept living with an expansive 
master suite, two guest bedrooms, 3.5 
baths and a den on a single story. Perfect 
for entertaining, the great room seam-
lessly flows to a partial covered charm-
ing outdoor space. 

Old Florida architecture is exemplified 
in the brilliantly crafted Keewaydin floor 
plan. The second story features a loft liv-
ing area allowing for picturesque views 
as well as two guest bedrooms giving the 
first floor master and open concept living 
space privacy and functionality.

The most versatile of Mangrove Bay’s 
waterfront homes, the Useppa is offered 
in three different elevations varying in 
square footage. The largest of the three 
is a true two story old Florida master-
piece of architectural innovation. 

With the exception of Palm Cottage, 
all floor plans may include a second-
story guest suite.

Built by Lotus Construction, LLC 
the exclusive General Contractor for 
Mangrove Bay, these waterfront homes 
are available and won’t last long. This 
remarkably distinguished location makes 
Mangrove Bay a rare jewel indeed. ■
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1201 GALLEON DR., NAPLES
• http://royalshell.me/galleondrive
• Extraordinary 5 BR, 6 BA Estate, Over 9,700 S.F.
$13,875,000   MLS 217020067
Call for Details! 239.213.9100

OPEN 9/2 1:00PM - 4:00PM

PORT ROYAL

150 13TH AVE. S., NAPLES
• One Block to Beach & 3rd Street Shopping
• 100 ‘ x 170’ Lot Facing South 
$4,375,000   MLS 217053800
The Taranto Team 239.572.3078

OLDE NAPLES

4931 BONITA BAY BLVD. #901, BONITA
• Visit Azure901.com for Details
• 3 Bedrooms + Den, 2 Car Garage
$2,550,000   MLS 218032864
Gary & Jeff Jaarda 239.293.1507

BONITA BAY - AZURE

$2,495,000   MLS 218002029
Gary & Jeff Jaarda 239.293.1507

$2,399,000   MLS 216077530
Peninsula Sales Team 239.777.7209

$2,249,000   MLS 218021048
Peninsula Sales Team 239.777.7209

9946 MONTIANO CT., NAPLES
• Quick Delivery w/Optional Furniture Package
• 3,196 S.F., 3 Car Garage, Outdoor Kitchen
$1,995,000   MLS 218031835
Peninsula Sales Team 239.777.7209

PENINSULA AT TREVISO BAY

786 ORCHID CT., MARCO ISLAND
• Long & Wide Converging Waterway Views
• 3 BR, 3.5 BA, Wraparound Lanai, Pool/Spa
$1,450,000   MLS 218010046
Liz Appling 239.272.7201

MARCO BEACH

380 10TH ST. S. #204, NAPLES
• Beautiful 2 BR, 3 BA + Den Townhouse
• Bright & Airy Floor Plan, 1 Car Garage
$997,000   MLS 218009698
Galietti Team 239.826.5897

OLD NAPLES - MODENA

$850,000   Call for Details!
Connie Lummis, The Lummis Team 239.289.3543

$849,000   MLS 217063949
Liz Appling 239.272.7201

$734,000   MLS 218027638
Greg Lewis, The Lewis Team 239.287.1158

23307 FOXBERRY LN., ESTERO
• 3 BR, 2.5 BA + Den, Pool Home
• Lake & Golf Views
$699,000   MLS 218028636
Gary Ryan 239.273.6796

SHADOW WOOD AT THE BROOKS

20529 SHADY GLEN CT., ESTERO
• Peaceful Preserve Views, Coveted SW Exposure
• 2 BR, 2 BA + Den, 3 Car GA w/Built-Ins & Sink
$599,000   MLS 218044581
Mike Fagan, The Fagan Team 239.340.5455

CORKSCREW SHORES

27141 BRENDAN WAY, BONITA
• Island Style 3 BR, 3 BA w/Cabana
• Deeded Boat Dock on Imperial River
$598,000   MLS 218037519
Vahle Team 239.450.7805

BRENDAN COVE

$535,000   MLS 218007317
Carol Jones 239.250.4310

$524,000   MLS 218028761
Cathy Lieberman & Cindy Reiff 239.777.2441

$499,000   MLS 218024461
The Boeglin Team 239.287.6414

344 CHANCERY CIR., NAPLES
• Natural Preserve
• Over 1/2 Acre on Golf Course
$575,000   MLS 218044862
Roger Stening 239.770.4707

AUDUBON COUNTRY CLUB

$549,000   MLS 218049004
Jim Westerfield, Westerfield Group 239.287.6617

232 CHESHIRE WAY, NAPLES
• Located on the Golf Course
• Adjacent Lot also Available
$495,000   MLS 218044891
Roger Stening 239.770.4707

AUDUBON COUNTRY CLUB

228 CHESHIRE WAY, NAPLES
• One of the Few Remaining Parcels
• Natural Preserve
$495,000   MLS 218044893
Roger Stening 239.770.4707

AUDUBON COUNTRY CLUB

517 92ND AVE. N., NAPLES
• Walking Distance to the Beach
• Short Bike Ride to Shops & Restaurants
$489,900   MLS 218023197
Patti Fortune 239.272.8494

NAPLES PARK

$424,900   MLS 217051894
Vito Bauer 239.777.7080

$419,900   MLS 217014059
Dotti Fagan, The Fagan Team 239.272.4946

$414,900   MLS 218015799
Deborah Viglas 239.215.2035

26881 WEDGEWOOD DR #203, BONITA
• Bright & Open 3 BR, 2 BA, 2,000+ S.F.
• Magnificent Lake Views w/Southern Exposure
$479,000   MLS 218040897
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY - WEDGEWOOD

$459,000   MLS 218047061
Dru & Greg Martinovich 239.325.3505

638 VINTAGE RESERVE CIR. #2-B, NAPLES
• Beautifully Appointed, Amenity Rich Community
• 2 BR + Den, Light & Bright Floor Plan
$399,000   MLS 218044783
Dodona & Ornela, The Roboci Team 239.776.8123

VINEYARDS

25732 CORZINE RD., BONITA
• Oversized 1.1 Acre Lot for All of Your Toys
• No HOA, 3 BR, 2 BA, Large Private Pool
$389,900   MLS 218047020
Jim Westerfield, Westerfield Group 239.287.6617

HELFENSTEIN ESTATE

9520 CYPRESS HAMMOCK CIR. #102, ESTERO
• 1st Floor Former Model, 3 BR, 3 BA, 2 Car Garage
• Enclosed A/C Lanai, SS Appliances, Breakfast Bar
$379,900   MLS 218034778
Greg Lewis, The Lewis Team 239.287.1158

SHADOW WOOD - CYPRESS HAMMOCK

$374,999   MLS 218052963
Taylor Ekovich 239.370.7715

$339,000   MLS 218040966
Jackie Gantzer 239.825.3206

$335,000   MLS 218036349
Tina Tusack 239.634.3810

9681 RAVEN CT., ESTERO
• Waterfront, Rutenberg Islamorada Model
• 2 Master Suites, 3 BR, 3 BA, Pool
$375,000   MLS 218017662
Jamie Lienhardt 239.565.4268

OPEN 9/2 1:00PM - 4:00PM

ROOKERY POINTE

$375,000   MLS 218019387
Cathy Lieberman & Cindy Reiff 239.272.1196

23820 SAN MARINO RD. #201, ESTERO
• Bright 2nd Floor End Unit, 2,354 S.F.
• Bonus Room Over 2 Car Garage
$329,000   MLS 218022912
The Bordner Team 239.989.8829

LIGHTHOUSE BAY

9124 BRENDAN PRESERVE CT., BONITA
• 3 Bedrooms, 2 Bathrooms
• Peaceful Preserve View
$319,000   MLS 218054343
Jim Westerfield, Westerfield Group 239.287.6617

NEW LISTING 
BRENDAN COVE

25160 GOLF LAKE CIR., BONITA
• New Roof & Lanai Impact Slider April 2018
• Open Plan, Vaulted Ceilings, Tile Floors
$289,900   MLS 218031817
Tom Crea 239.315.1111

GREENS AT BONITA

$255,000   MLS 218018789
Vahle Team 239.450.7805

$250,000   MLS 218032280
Cathy Lieberman & Cindy Reiff 239.777.2441

$249,900   MLS 218004534
Corye Reiter, The Lummis Team 239.273.3722

10422 AUTUMN BREEZE DR. #201, ESTERO
• Oak Hammock, Fabulous Views
• 3 Bedrooms, 2 Bathrooms, Large Lanai
$289,000   MLS 218044910
Sue Ellen Mathers 239.877.2726

SHADOW WOOD AT THE BROOKS

$282,500   MLS 218054083
Carol Jones 239.250.4310

20130 GOLDEN PANTHER DR. #3, ESTERO
• Furnished Townhouse, 3 BR, 3 BA
• Lake, Preserve, Golf Course View
$242,500   MLS 217067983
Carol Jones 239.250.4310

WILDCAT RUN

20850 HAMMOCK GREENS LN. #203, ESTERO
• Beautifully Upgraded 2 BR, 2 BA Condo
• Sweeping Scenery & Golf Course Views
$229,000   MLS 218048939
Taylor Ekovich 239.370.7715

PELICAN SOUND

$222,900   MLS 218048445
Jim Westerfield, Westerfield Group 239.287.6617

$154,995   MLS 218002531
Taylor Ekovich 239.370.7715
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$13,875,000   MLS 217020067
Call for Details! 239.213.9100

$4,375,000   MLS 217053800
The Taranto Team 239.572.3078

$2,550,000   MLS 218032864
Gary & Jeff Jaarda 239.293.1507

4851 BONITA BAY BLVD. #804, BONITA
• Visit Tavira804.com for Details
• 3 Bedrooms, 3.5 Baths + Den, 2 Car Garage
$2,495,000   MLS 218002029
Gary & Jeff Jaarda 239.293.1507

OPEN 9/2 2:00PM - 4:00PM

BONITA BAY - TAVIRA

9938 MONTIANO DR., NAPLES
• Furnished Burano Home w/Upgrades
• Immediate Occupancy
$2,399,000   MLS 216077530
Peninsula Sales Team 239.777.7209

OPEN DAILY 10:00AM - 5:00PM

PENINSULA AT TREVISO BAY

9865 MONTIANO CT., NAPLES
• Quick Delivery Burano Home, One of the Best Lots
• Ready in Time for the Holidays
$2,249,000   MLS 218021048
Peninsula Sales Team 239.777.7209

PENINSULA AT TREVISO BAY

$1,995,000   MLS 218031835
Peninsula Sales Team 239.777.7209

$1,450,000   MLS 218010046
Liz Appling 239.272.7201

$997,000   MLS 218009698
Galietti Team 239.826.5897

4951 BONITA BAY BLVD. #1804, BONITA
• Open Floor Plan w/Over 2,100 S.F.
• 2 Spacious Suites, 2 Separate Terraces
$850,000   Call for Details!
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY - ESPERIA SOUTH

9415 GULF SHORE DR. #301, NAPLES
• Spectacular Gulf Views, Beachfront Condo
• 2 BR, 2 BA, Furnished & Pet Friendly
$849,000   MLS 217063949
Liz Appling 239.272.7201

VANDERBILT BEACH

9084 WINDSWEPT DR., ESTERO
• Hawthorne, Bardmoor Model, 3 BR, 3 BA + Den
• Golf & Lake View, Large Great Room, 2 Car GA
$734,000   MLS 218027638
Greg Lewis, The Lewis Team 239.287.1158

SHADOW WOOD AT THE BROOKS

$699,000   MLS 218028636
Gary Ryan 239.273.6796

$599,000   MLS 218044581
Mike Fagan, The Fagan Team 239.340.5455

$598,000   MLS 218037519
Vahle Team 239.450.7805

20261 COUNTRY CLUB DR., ESTERO
• 18th Fairway of Arnold Palmer Golf Course
• 3 Bedrooms, 4.5 Bathrooms + Office
$535,000   MLS 218007317
Carol Jones 239.250.4310

WILDCAT RUN

3331 GLEN CAIRN CT. #204, BONITA
• 3 BR, 3 BA, 2nd Floor Condo
• Glassed-In Lanai w/Southern Exposure
$524,000   MLS 218028761
Cathy Lieberman & Cindy Reiff 239.777.2441

BONITA BAY - WATERFORD

9844 TREASURE CAY LN., BONITA
• Outstanding 2 BR + Den, 2.5 BA, Pool/Spa
• 2,021 S.F. Under Air, 4,063 S.F. Total
$499,000   MLS 218024461
The Boeglin Team 239.287.6414

SPANISH WELLS

$575,000   MLS 218044862
Roger Stening 239.770.4707

10218 AVONLEIGH DR., BONITA
• Lake View, Entertaining Family Home
• 3 BR, 3 BA + Den, Home Theater
$549,000   MLS 218049004
Jim Westerfield, Westerfield Group 239.287.6617

NEW LISTING 
FAIRWINDS

$495,000   MLS 218044891
Roger Stening 239.770.4707

$495,000   MLS 218044893
Roger Stening 239.770.4707

$489,900   MLS 218023197
Patti Fortune 239.272.8494

6509 CALDECOTT DR., NAPLES
• Lush Tropical Oasis
• Small Gated Enclave
$424,900   MLS 217051894
Vito Bauer 239.777.7080

NEW PRICE 
LELY RESORT - CALDECOTT

28646 SAN GALGANO WAY, BONITA
• 2 Bedrooms, 2 Bathrooms + Den, Pool/Spa
• Beautiful Golf & Sunset Views
$419,900   MLS 217014059
Dotti Fagan, The Fagan Team 239.272.4946

PALMIRA GOLF & CC

2500 GULF SHORE BLVD. N. #S9, NAPLES
• On Moorings Bay & West of 41
• Quiet Private Location, Steps to Beach
$414,900   MLS 218015799
Deborah Viglas 239.215.2035

MOORINGS

$479,000   MLS 218040897
Connie Lummis, The Lummis Team 239.289.3543

9083 FALLING LEAF DR., ESTERO
• Beautiful 3 BR, 2.5 BA Home
• Upgraded Kitchen, Quartz Countertops
$459,000   MLS 218047061
Dru & Greg Martinovich 239.325.3505

NEW PRICE 
SHADOW WOOD AT THE BROOKS

$399,000   MLS 218044783
Dodona & Ornela, The Roboci Team 239.776.8123

$389,900   MLS 218047020
Jim Westerfield, Westerfield Group 239.287.6617

$379,900   MLS 218034778
Greg Lewis, The Lewis Team 239.287.1158

25211 DIVOT DR., BONITA
• 3 BR, 2 BA + Den, Lakefront Home
• No HOA, Endless List of Upgrades
$374,999   MLS 218052963
Taylor Ekovich 239.370.7715

NEW LISTING 
BONITA GOLF CLUB

6540 MONTEREY PT. #203, NAPLES
• 3 BR, 2.5 BA, S. Exposure Overlooking Lake
• Beautifully Appointed, Great for Entertaining
$339,000   MLS 218040966
Jackie Gantzer 239.825.3206

MARBELLA LAKES

221 9TH ST. S. #307, NAPLES
• 2 Bedrooms, 2 Bathrooms
• Sold Turnkey
$335,000   MLS 218036349
Tina Tusack 239.634.3810

BELLASERA RESORT

$375,000   MLS 218017662
Jamie Lienhardt 239.565.4268

4520 RIVERWATCH DR. #101, BONITA
• 1st Floor End Unit, Lake View
• 2 BR, 2 BA + Den, 1 Car Garage
$375,000   MLS 218019387
Cathy Lieberman & Cindy Reiff 239.272.1196

BONITA BAY

$329,000   MLS 218022912
The Bordner Team 239.989.8829

$319,000   MLS 218054343
Jim Westerfield, Westerfield Group 239.287.6617

$289,900   MLS 218031817
Tom Crea 239.315.1111

27911 HACIENDA EAST BLVD. #217D, BONITA
• Rare in Hacienda, 2 Bedrooms + Den
• New Carpet, Tile & Paint, Offered Furnished
$255,000   MLS 218018789
Vahle Team 239.450.7805

HACIENDA VILLAGE

4130 BAYHEAD DR. #204, BONITA
• Furnished, 3 BR, 2 BA, Glassed-In Lanai
• Dramatic Golf Course & Long Marsh Views
$250,000   MLS 218032280
Cathy Lieberman & Cindy Reiff 239.777.2441

BONITA BAY - GREENBRIAR

28442 ALTESSA WAY #202, BONITA
• 2 BR, 2 BA + Den, 1,616 S.F., Turnkey Furnished
• Beautiful Lake View w/Southern Exposure
$249,900   MLS 218004534
Corye Reiter, The Lummis Team 239.273.3722

VASARI - MATERA

$289,000   MLS 218044910
Sue Ellen Mathers 239.877.2726

20921 WILDCAT RUN DR., ESTERO
• Spacious 3 BR, 2.5 BA, 2 Car GA Villa
• Lake & Preserve View
$282,500   MLS 218054083
Carol Jones 239.250.4310

NEW LISTING 

OPEN 9/2 1:00PM - 4:00PM

WILDCAT RUN

$242,500   MLS 217067983
Carol Jones 239.250.4310

$229,000   MLS 218048939
Taylor Ekovich 239.370.7715

12275 LONDONDERRY LN., BONITA
• 3 Bedrooms, 2 Bathrooms
• Townhouse w/Master on 1st Floor
$222,900   MLS 218048445
Jim Westerfield, Westerfield Group 239.287.6617

MORTON GROVE

23710 WALDEN CENTER DR. #310, ESTERO
• Phenomenal Investment Opportunity
• 3 BR, 2 BA + Study, 1 Car Garage
$154,995   MLS 218002531
Taylor Ekovich 239.370.7715

TIDES AT PELICAN LANDING
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Bonita Springs | 239.948.4000 

Broad Avenue | 239.434.2424 

Captiva | 239.395.5847

Central Naples | 239.659.0099

Development Services  |  239.403.2200 

Fifth Avenue | 239.434.877

Grey Oaks – Estuary | 239.262.5557

Harbour Point  |  239.213.7373

Marco Island | 239.642.2222 

Mercato Sales Center | 239.594.9400

Rentals | 239.262.4242

Southeast Naples | 239.449.3400

Sanibel | 239.472.2735 

The Village | 239.261.6161 

Vanderbilt | 239.594.9494

LOCA L

CONTACT US TODAY FOR A CONSULTATION ON HOW YOUR HOME CAN BE 

MARKETED IN FLORIDA AND AROUND THE WORLD.

PREMIERSOTHEBYSREALTY.COM



Creating the Region’s
Most Exciting Communities,
featuring Luxurious Homes
with Exquisite Amenities in

Spectacular Resort Locations.

Perfecting

Development

ronto.com

We’ve got a world-class address to match your lifestyle.

drhorton.com

239-225-2676

Fort Myers

Priced From the $200’s

seaglassatbonitabay.com

239-301-4940

26951 Country Club Drive

Bonita Springs

Priced from $1.1 million

• Naples’ Finest Golf Community •
Twineagles.com

239-352-8000

11330 TwinEagles Boulevard

Naples

Priced from the high $200’s

to over $2 million

naplessquare.com

239-228-5800

100 S. Goodlette-Frank Rd.

Naples

Priced from the $600’s

to over $1 million

NAPLES

ORANGE
BLOSSOM

orangeblossomnaples.com

239-649-6310

1948 Oil Well Rd.

Naples

Aff ordably priced

from the $260’s

SOLD OUT!

www.624palm.com
941-376-9346

624 South Palm Avenue
Sarasota
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Mediterra
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com

Naples Square
1030 3rd Avenue South #101
Naples, FL  
239.228.5800
NaplesSquare.com

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
844.838.3392
MintoUSA.com

Lely Resort New Home Sales
8038 Signature Club Circle, Bldg 8-102
Naples, FL
239.793.2100
stockdevelopment.com

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercato.com
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Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
888.841.3477 
AveMaria.com

Barrington Cove - DR Horton
16168 Aberdeen Avenue
Naples, FL
239.287.9499
drhorton.com/swfla

Naples Reserve
14885 Naples Reserve Circle 
Naples, FL
239.732.1414
naplesreserve.com

Eleven Eleven Central
100 Goodlette-Frank Road South 
Naples, FL
239.302.6848
1111central.com.com

Omega
26951 Country Club Drive
Bonita Springs, FL 
239.301.4940
omegabonitabay.com

Fronterra by CC Homes
8725 Madrid Circle
Naples, FL
239.207.3721
FronterraFL.com

Mockingbird Crossing-DR Horton
1546 Mockingbird Drive
Naples, FL
239.225.2678
drhorton.com/swfla
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12

13

14

15

16

17
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Artisia - Lennar
1347 Artesia Drive East
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave

La Morada
2385 Montserrat Lane
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave

Orange Blossom Ranch
2083 Vermont Lane
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave
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Sue@SueMyhelic.com · SueMyhelic.com

Cypress Woods Golf & C.C.        $169,000
Beautifully furnished turnkey 2BR, 2BA 2nd fl oor unit.

All white eat-in kitchen, breakfast bar, lake view & golf equity.

Huntington Lakes    $222,900
Updated 2BR, 2BA, 1C garage unit. New kitchen, new

plank fl ooring throughout & a beautiful lake view.

Cypress Woods Golf & C.C.     $442,500
See this 3BR, 2BA pool home. 25X16 Hurricane rated glass

enclosed lanai, sliders to pool, new S.S. appliances & golf equity!

YOU WILL LOVE THE OUTDOOR KITCHEN & BBQ THE VISION OF THE FLORIDA LIFESTYLE YOU DESIRE! AN EXCEPTIONAL VALUE!

NEW LISTING!

NEW LISTING!



Is where your story begins

Purchase your dream home
with as little as 3% down*.

*For well qualified borrowers.

Get started. Call today! (239) 908-5864
Or visit www1.LMCU.org/FloridaMortgage

Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

It’s Local. It’s Entertaining. It’s Mobile.

SOL

Location Location Location! Custom-built lakefront estate located in Coconut Creek, a gated community  
with old Florida-style architecture. You are greeted with a brick paver driveway, 3 car garage and a 
grand front porch. Estate offers volume ceilings, crown molding, tile floors, a large formal dinning 
room and custom drapes throughout. Living room offers custom built-in cabinets, pocket sliders out 
to a large undertruss lanai with an outdoor kitchen, dining area and pool. The open and airy kitchen is 
great for entertaining. Home office includes built-ins. French doors lead you to a private master suite. 
The master overlooks the pool and the large lake with sliders out to the pool. The master bedroom 
offers two master baths, one with a jacuzzi, dressing area and two vanities. The second master bath 
offers a tiled shower, dual master sinks and a gym. There is a guest bedroom located on the opposite 
side of the home with its own private hallway and full bath. A cabana poolside offers a large bedroom 
and its own private entry with full bath. There is a bonus room above the garage with a half bath.  
Call Tim for your private showing at (239) 246-8952.

COCONUT CREEK LAKEFRONT  
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This is it! Why wait to build and priced to sell! Beautiful lakefront home built in 2016 located in 
Arborwood Preserve, a resort style community. The home offers a brick paver driveway, lush 
tropical landscaping and beautiful architecture details. As you enter the home you will notice the 
beautiful tile floors and the goregous view of the large lake. The kitchen offers 42 inch upper 
cabinets, stainless steel appliances and granite. The living room overlooks the large lake. The 
master has large windows overlooking the lake and offers a master bath with a custom glass 
shower, dual sinks and granite counter tops. The guest bedroom is large and offers a beautiful 
guest bath. The laundry room includes a washer and dryer. The home offers a 2 car garage with 
a custom painted floor. Enjoy entertaining on your screened lanai overlooking the large lake. 
Arborwood Preserve offers a resort style amenities. The home is vacant and ready to move into. 
Call Tim today for your private showing at (239) 246-8952.

TimothyJBlanton@yahoo.com
239.246.8952
TimBlanton REALTOR®
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46-8952.

ARBORWOOD PRESERVE LAKEFRONT  

B�   Arndt
REALTOR , SRES CNE

www.BillArndt.com
(239) 250-5045
Bill@BillArndt.com

Trev� o at the C	 
 y
23750 VIA TREVI WAY #503

$995,000

OPEN HOUSE EVERY SUNDAY

Va�  cia C�    Clu b 
1877 PAR DRIVE • $379,000

Fabulous move in condition home with 
golf course view. Perfect for large families. 

Private patio from the golfer’s view.
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Featured Open House
IMPERIAL GOLF ESTATES • 1952 Imperial Golf Course Boulevard • $625,000
Open by appointment 
Gated - Big Lot - Low HOA
Bob Dratler 239.206.1672
4 Percentage Realty

Call 239.325.1960 to be inculded in Florida Weekly’s OPEN HOUSE DIRECTORY

Naples
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
PORT ROYAL 1201 Galleon Drive $13,875,000 Royal Shell Real Estate   Call for Details! 239.213.9100  Sunday 1-4pm
QUAIL WEST 5889 Sunnyslope Drive $3,100,000 Royal Shell Real Estate   The Taranto Team 239.572.3078  Sunday 1-4pm
OLD NAPLES     875 9th Avenue South $2,875,000 William Raveis Dante DiSabato 239.537.5351    Sunday 1-4pm
SEAGATE  5110 Starish Avenue  $2,695,000  Premier Sotheby’s International Realty  Erik David Barber 323.513.6391  Sunday 1-4pm
QUAIL WEST  6320 Burnham Road  $2,500,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
GREY OAKS - ESTUARY AT GREY OAKS  2394 Grey Oaks Drive North  From $2,495,000  Premier Sotheby’s International Realty  Sales Offi ce 239.262.5557 Mon-Sat 9am-5pm 
     & Sun 12-5pm
PINE RIDGE  149 Caribbean Court  $2,495,000  Premier Sotheby’s International Realty  Whitney Casement 239.253.6125  Sunday 1-4pm
THE PENINSULA AT TREVISO BAY 9938 Montiano Drive $2,399,000 Royal Shell Real Estate   Peninsula Sales Team 239.777.7209  Daily 10am-5pm 
THE MOORINGS 475 Putter Point Drive $2,295,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm 
THE MOORINGS  441 Wedge Drive  $2,250,000  Premier Sotheby’s International Realty  Sheila Lytle 239.293.5040  Sunday 1-4pm
LAKE PARK  1187 10th Avenue North  $2,049,000  Premier Sotheby’s International Realty  Melinda Gunther 239.297.2155  Sunday 1-3pm
TIBURON - ESPERANZA  2751 Tiburon Boulevard East #202  $1,195,000  Premier Sotheby’s International Realty  Kimberly Wagner 239.571.5474  Sunday 1-4pm
QUAIL WEST  6530 Highcroft Drive  $1,790,000  Premier Sotheby’s International Realty  Joanne MacLeod 239.272.7679  Sunday 1-4pm
PARK SHORE  534 Parkwood Lane  $1,500,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
RESIDENCES AT MERCATO  9123 Strada Place #7125  From $1,325,000  Premier Sotheby’s International Realty  Sales Offi ce 239.594.9400 Mon-Sat 10am-6pm 
     & Sun 12-6pm
TIBURON - ESPERANZA  2751 Tiburon Boulevard #101  $1,325,000  Premier Sotheby’s International Realty  Kimberly Wagner 239.571.5474  Sunday 1-4pm
PARK SHORE - THE TERRACES  4751 Gulf Shore Boulevard North #1206  $1,295,000  Premier Sotheby’s International Realty  Polly Himmel 239.290.3910  Sunday 1-4pm
SIENNA RESERVE  14726 Reserve Lane  $1,225,000  Premier Sotheby’s International Realty  Jackie Spahl 239.738.8504  Sunday 1-4pm
VILLALAGO AT MEDITERRA  18081 Lagos Way  $1,225,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
TREVISO AT THE COLONY  23750 Via Trevi Way #503  $995,000  Domain Realty  Bill Arndt 239.250.5045 Sunday 1-4pm  
SIENNA RESERVE  14689 Reserve Lane  $945,000  Premier Sotheby’s International Realty  Cynthia Miles 239.273.3449  Sunday 1-4pm
COLLIER’S RESERVE  939 Barcarmil Way  $935,000  Premier Sotheby’s International Realty  Erik David Barber 323.513.6391  Sunday 1-4pm
PARK SHORE - THE TERRACES  4751 Gulf Shore Boulevard North #802  $899,900  Premier Sotheby’s International Realty  Polly Himmel 239.290.3910  Sunday 1-4pm
PARK SHORE - THE TERRACES  4751 Gulf Shore Boulevard North #503  $795,000  Premier Sotheby’s International Realty  Polly Himmel 239.290.3910  Sunday 1-4pm
TRADITIONS AT GREY OAKS  2305 Residence Circle #101  $750,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
IMPERIAL GOLF ESTATES    1952 Imperial Golf Course Boulevard  $625,000   4 Percentage Realty   Bob Dratler 239.206.1672   Open by appointment 
AUTUMN WOODS    6968 Burnt Sienna Circle  $624,900    John R Wood Properties   Lenore Vitale 239.370.7030   Sunday 1-4pm
GREYHAWK  9394 Surfbird Court  $574,900  Premier Sotheby’s International Realty  Susan Barreiro 239.821.0149   Sunday 10am-1pm
THE MOORINGS - EXECUTIVE CLUB  3300 Gulf Shore Boulevard North #116  $518,000  Premier Sotheby’s International Realty  Patricia Joyce 310.739.2473  Sunday 1-4pm
PORTA VECCHIO AT MEDITERRA  17005 Porta Vecchio Way #202  $499,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
PELICAN BAY - SERENDIPITY  529 Serendipity Drive #529  $464,500  Premier Sotheby’s International Realty  Tricia Ale 239.641.1052  Sunday 1-4pm
FIDDLER’S CREEK - CALLISTA  2717 Callista Court #202  $395,000  Premier Sotheby’s International Realty  ML Meade 239.293.4851  Sunday 1-4pm
BAY FOREST 15260 Cedarwood Lane #202 $390,000 Gulf Breeze Real Estate Sue Myhelic 239.216.6444 Thursday 1-4pm  
WILSHIRE LAKES  6091 Shallows Way  $365,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
GOLDEN GATE ESTATES  4455 Golden Gate Boulevard East  $339,000  Premier Sotheby’s International Realty  Terri Moellers 239.289.6964  Sunday 1-4pm
FIDDLER’S CREEK - LAGUNA   9235 Tesoro Lane #203  $324,900  Premier Sotheby’s International Realty  ML Meade 239.293.4851  Sunday 1-4pm
FIDDLER’S CREEK - MARENGO  3093 Aviamar Circle #102  $299,000  Premier Sotheby’s International Realty  ML Meade 239.293.4851  Sunday 1-4pm
LELY RESORT - OLE  9081 Albion Lane South #6503  $259,900  Premier Sotheby’s International Realty  Vito A Galatro 239.595.6669  Sunday 1-4pm
PINE RIDGE - EMERALD WOOD  81 Emerald Woods Drive #M4  $189,900  Premier Sotheby’s International Realty  Tom Oaster 239.595.1275  Sunday 1-4pm

Marco Island
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
FRENCH VILLAGE  411 South Collier Boulevard #202  $425,000  Premier Sotheby’s International Realty  Cynthia Corogin 239.963.5561  Sunday 1-4pm

Bonita Springs
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
BONITA BAY - TAVIRA 4851 Bonita Bay Boulevard #804 $2,495,000 Royal Shell Real Estate   Gary & Jeff Jaarda 239.293.1507  Sunday 2-4pm 
PELICAN LANDING - LAKEMONT 3500 Lakemont Drive $729,000 Royal Shell Real Estate   Deb Adams-Bateman 239.273.4824  Sunday 1-4pm
SPANISH WELLS 9940 Treasure Cay Lane $419,000 Royal Shell Real Estate   Jim Griffi th, The Boeglin Team 239.322.2409  Sunday 1-4pm
HAWTHORNE - COBBLESTONE 10216 Cobble Hill Road $389,000 Royal Shell Real Estate   Deb Adams-Bateman 239.273.4824  Sunday 1-4pm
HAWTHORNE - CHESAPEAKE COVE 26510 Lucky Stone Road #201 $309,000 Royal Shell Real Estate   Deb Adams-Bateman 239.273.4824  Sunday 1-4pm
LAS BRISAS AT SPANISH WELLS 9181 Las Maderas Drive $295,000 Royal Shell Real Estate    The Boeglin Team 239.287.6414    Sunday 1-4pm

Estero
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
SHADOW WOOD AT THE BROOKS - FAIRVIEW 22221 Fairview Bend Drive $1,289,000 Royal Shell Real Estate   The Taranto Team 239.572.3078  Sunday 1-4pm
THE RESERVE 19660 Villa Rosa Loop $270,000 Royal Shell Real Estate   Carol Jones 239.250.4310  Sunday 1-4pm

Fort Myers
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
THE FOREST  16647 Bobcat Court  $410,000  Premier Sotheby’s International Realty  Ray Felitto 239.910.5340  Sunday 1-4pm

Florida Weekly’s OPEN HOUSE DIRECTORY  |  September 1 & 2
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Richard Droste
Sales Associate

239.572.5117
richard.droste@sothebysrealty.com

Jacki Strategos, P.A.  
Sales Associate, GRI, CREN  

239.370.1222
jacki.strategos@sothebysrealty.com

premiersothebysrealty.com

Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated.

INDIRECT ACCESS WATERWAY
1621 Begonia Court  

$370,000
—
Great opportunity to own/built 
on Marco Island. Pristine waters, 
beautiful coastlines & wonderful 
sense of community. Loaded 
with functions, activities, 
amenities. People from all over 
the world are drawn here. 

INLAND HOMESITE
521 S. Heathwood Dr. 

$154,900
—  
Come build sandcastles 
instead of snowmen. Great 
location bordering the desired 
south end for less. Close 
to many of Marco Islands 
amenities. Minutes to Mackle 
Park. Sewer assessment paid. 

NEW PRICE ADJUSTMENT
1830 Menorca Ct.

$725,000
—  
Outstanding home that 
perfectly displays the Florida 
lifestyle & weather. Numerous 
windows & sliders, desired direct 
access water canal. Kitchen w/
breakfast room or breakfast bar. 
Large walk-in pantry. 3 BR/2 BA.

NEAR BEACH ENTRANCE
Dela Park Place #704

$569,900
—  
One of the best Gulf of Mexico 
views on the island. 2 BR/2 BA unit 
being offered furnished. Spacious 
Master suite, generous storage. 
Views of the Gulf from every room, 
outstanding amenities. Under 
cover parking & hurricane shutters.

THE #1 COMMUNITY IN THE USA*

Call the Resale Team today at  
(239) 425-2340 or visit MiromarLakes.com

10160 Miromar Lakes Boulevard 
Miromar Lakes, Florida 33913 

*National Association of Home Builders GOLD AWARD 
Winner for Community of the Year

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION 
OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS 
ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA 
STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not intended 
to be an offering or solicitation of sale in any jurisdiction where the development is not registered in 
accordance with applicable law or where such offering or solicitation would otherwise be prohibited 

by law. Prices, plans, artist’s renderings, photos, land uses, dimensions, specifications,improvements, 
materials, amenities and availability are subject to change without notice. Copyright © 2018, Miromar 
Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation. 08
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CASSINA – 17421 Via Lugano Court 
3 BR/3½ BA + DEN Turnkey Furnished Waterfront Home - $2,359,000

ISOLA BELLA – 10771 Isola Bella Court 
4 BR/4½ BA + DEN Waterfront Grand Estate Home - $2,950,000

VOLTERRA – 10540 Via Milano Drive 
3 BR/3½ BA + DEN Waterfront Home w/Boat Dock

and Two 2-Car Garages - $1,425,000

ST. MORITZ – 10057 St. Moritz Drive
3 BR/2 BA + DEN Golf Course View - $580,000

MIRASOL – 10731 Mirasol Drive, #205
2 BR/2½ BA + DEN Beachfront Designer-Furnished Residence-$565,000

MONTELAGO – 18131 Montelago Court
3 BR/2 BA + DEN Golf Course Views - $975,000
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BELLINI – 10591 Via Milano Drive, #1303
3 BR/3½ BA + DEN Beachfront Residence - $969,000

RAVENNA – 11010 Via Tuscany Lane, #301
3 BR/3 BA + DEN Penthouse With Expansive Lake Views - $1,325,000

PORTO ROMANO – 10291 Porto Romano Drive

3 BR/2½ BA + DEN Golf Course and Water Views - $625,000 

PORTO ROMANO – 10271 Porto Romano Drive

3 BR/2½ BA + DEN Golf Course and Water Views - $629,950 
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$624,900

Lenore Vitale | 239.370.7030

Gated - Big Lot - Low HOA 
$625,000

Active 55+ Community

FULLY FURNISHED 
NEW HOME 

$145,500
3 bedroom/2 bath     Kitchen Bar 
New Appliances     Walk-in Closet     

(888) 265-0605

FREE GOLF CART &
1-Year FREE Lifestyle Fees!

when you purchase a NEW  
home at Naples Estates. 

400 Palm Haven Blvd., Naples
Cal-Am.com/Naples-Estates

JOIN US
for a tour of our 
new homes and 

see our huge 55+  
activity center 

under construction

AUG 11 & 25
11am - 3pm

evident that the quick run-up in mort-
gage rates earlier this spring has had 
somewhat of a cooling effect on home 
sales,” Mr. Yun said. “This weakening in 
affordability has put the most pressure 
on would-be first-time buyers in recent 
months, who continue to represent only 
around a third of sales despite a very 
healthy economy and labor market.” 

First-time buyers were 32 percent of 
sales in July, which is up from 31 percent 
last month but down from 33 percent a 
year ago. NAR’s 2017 Profile of Home 
Buyers and Sellers, released late last 
year, revealed the annual share of first-
time buyers was 34 percent.

Despite first-time buyers struggling 
to achieve homeownership, Realtors in 
most areas say demand is still the stron-
gest at the entry-level segment of the 
market, said NAR President Elizabeth 
Mendenhall, a sixth-generation Realtor 
from Columbia, Mo., and CEO of RE/
MAX Boone Realty. 

“For prospective first-timers looking 
to begin their home search this fall, it is 
expected that competition will remain 
swift,” Ms. Mendenhall said.  ■

HOME PRICES
From page 3

REAL ESTATE 
NEWSMAKERS

Developers, government leaders and 
real estate experts will address the trends 
and impacts of shifting growth patterns at 
the 2018 Real Estate Symposium set for 
Thursday, Sept. 13, at Florida Gulf Coast 
University. The event is presented by the 
Real Estate Investment Society in partner-
ship with the Lutgert College of Business 
at FGCU and the Calusa Chapter of the 
Florida Planning & Zoning Association.

Sean Ellis, Esq., of Roetzel & Andress 
will moderate the panel discussion.

“Southwest Florida is adapting to new 
market trends and economics, and REIS 
is pleased to provide a forum with knowl-
edge and ideas that will help our members 
and our community leaders succeed in this 
dynamic environment,” says Bev Larson, 
REIS president.

The symposium begins at 8 a.m. with 
registration and continental breakfast; the 
program takes place from 8:30 a.m. to noon. 
Admission is $35 for members of REIS or 
FPZA, $45 for others (FGCU students can 
attend at no cost). Seating is limited and 
reservations are required by Sept. 11. AICP 
credits are pending approval. Reservations 
can be made at www.reis-swfl.org.

Roetzel is title sponsor of the event, 
with additional sponsors including 
Morris-Depew Associates, Busey and 
d3 creative studio.

Compass Florida has been tapped 
to handle sales and marketing for SoCe 
Flats, a mixed-use project comprised of 
18 hotel residences and 4,500 square feet 
of commercial space at 101 Eighth St. S. 
in Old Naples. Walking distance from 
the beach, luxury shops and fine dining, 
the project is being developed by Mike 
Assaad from Waterside Builders Inc. and 
designed by Matthew Kragh of MHK 
Architecture & Planning.

“This evolving neighborhood we are 
promoting as SoCe, South of Central, is 
going to feel like an extension of Fifth 
Avenue within the next few years,” said 
Joe Belz, a founding agent of Compass’ 
Naples location and the agent represent-
ing this development.

SoCe Flats construction is expected 
to commence in early 2019 with comple-
tion slated for 2020. Pricing will start at 
$575,000. One- and two-bedroom options 
will range from 610 to 1,220 square feet. ■



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE

TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

The rewards of life. Without ever leaving home.
Life is great at Kalea Bay. The perfect place for quintessential living. Pure and simple. 
Where thoughtful designs blend seamlessly into a carefree resort lifestyle and sun-  
drenched days give way to glorious gulf sunsets. Forever views that are forever yours. 

Tower 200 from $1.4 million.

13910 Old Coast Road, Naples, FL 34110         
KaleaBay.com         239-793-0110
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ARTS & ENTERTAINMENT
N A P L E S  F L O R I D A  W E E K L Y

 | SECTION CWWW.FLORIDAWEEKLY.COMWEEK OF AUGUST 30-SEPTEMBER 5, 2018

Latest films
Feel free to skip “Papillon,” 
critic Dan Hudak reports. C17  

Get out for a good cause
Check out these upcoming events 
for nonprofits. C8-9  

O

Marco Island | 239.642.2222
S.E. Naples | 239.449.3400
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Grey Oaks-Estuary | 239.262.5557
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs | 239.948.4000
Sanibel Island | 239.472.2735
Rentals | 239.262.4242

Stephanie Davis
The empty nest. Something 
to celebrate? Or mourn? C2 

Part 3: The Florida Weekly Writing Challenge

“I always feel like I should have really 
interesting answers to questions about 
my writing process. One day I’ll make 
something up involving goat bones and 
virgin’s blood, but the truth is, I get up, 
make coffee, I sit down and I start writ-
ing.” 

        — Alistair Cross

More than 54 writers submitted 
entries in Part 2 of the 2018 Florida 
Weekly Writing Challenge, which ended 
Aug. 26. This photo of the horse and 
trap is the third prompt of four that 

will make up this year’s contest. Writ-
ers have until midnight Sunday, Sept. 
9, to submit their short fiction inspired 
by the photo. We’ll print a final prompt 
and the submission deadline for Part 4 
on Sept. 13.

Here are the rules:
■ If you submitted something for 

Parts 1 and/or 2, great. Thank you. You 
are also welcome to take us up on Parts 
3 and 4 of the challenge. But please limit 
your output to one per prompt.

■ Keep your narrative (no poetry) to 
750 words.

■ Give it a title and run it through 

 FLORIDA WEEKLY STAFF_________________________

CINDY PIERCE / FLORIDA WEEKLY
SEE WRITING, C3 

SEE CATS, C4 

BY KRISTINE GILL

Florida Weekly Correspondent

NE OF SOUTHWEST FLORI-
da’s most notable arti-
facts will return to its 
home island at the end 
of the year. When the Key 
Marco Cat ventures from 

the Smithsonian Institution National 

Local artist marks Key 
Marco Cat return with 
his 1,000th replica

“The Key Marco Cat is on postage stamp and in jewelry all 
over the place on the island ... It’s almost like a pop culture item at this 

point. People really identify with it and they have ever since it was uncovered.”
—  Austin Bell, curator of collections at the Marco museum 

Above: Unfinished 
plaster cats line the 

cupboards at the Sot-
tong’s East Naples 

home where the 
couple has a side 

business recreating 
the Key Marco Cat.  

At left: Peter Sottong 
holds a replica of the 

Key Marco Cat, which he 
made in his East Naples 

home. 

Latest films
Feel free to skip “Papillon,”
critic Dan Hudak reports. C17 

Get out for a good cause
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Heel pain in the morning can be 
easily resolved.

1

New customized total ankle 
implants for end stage ankle 
arthritis, see us now.

2

Diabetic infections kill more people 
than breast cancer and AIDS. If 
diabetic, must see us now.

3

Ingrown toenails can lead to bone 
infection; we treat them fast.

4

Dull Achilles pain can lead to 
ruptures, if untreated.

5

Top pickleball injuries seen include 
foot fractures from ankle sprains.

6

Moving Forward

Recognized Amongst

American Top 
Podiatrists

2010, 2014, 2016, 2017 & 2018

Dr. Kevin Lam, FACFAS, DABLES, DABPS

Dr. Glenn Woodley, DPM, AACFAS
730 Goodlette Road, Suite #102, Naples
HOURS: Mon-Fri 8am-5pm, Sat 9am-12pm

Dr. W. Drew Chapman, AACFAS
12250 Tamiami Trail East, Suite #101, Naples 
HOURS: Mon-Fri 8am-5pm

Dr. Rikhil Patel, DPM, AACFAS
840 111 Avenue North, Suite #3, Naples
HOURS: Mon-Fri 8am-5pm

(239) 430-3668  www.NaplesPodiatrist.com
Same Day Appts for new & established patients

Board Certifi ed in Reconstructive Ankle Surgery.  Board Certifi ed in Foot Surgery.

8 New Facts About Your Feet & Ankles
Avoid Surgery–Live Amniotic Stem Cell Th erapy For Knee, Ankle and Foot Pain.

LONGEST TRACK RECORD OF FOOT & ANKLE SURGERY SUCCESS IN COLLIER COUNTY

The empty nest. Something to celebrate? Or mourn?

Now that it’s back-to-school time, I’ve 
learned that a parent’s age can be deter-
mined by how sad — or happy — they 
are to have an empty nest.

For the past couple of weeks, my 
social media feed has been a constant 
string of parents taking their kids to 
college.

The parents who are in their late 30s 
and early 40s seem to be thrilled beyond 
belief.  One friend is already remodel-
ing her daughter’s room into the home 
office of her dreams. Another said she 
couldn’t wait to start having girls’ nights 
out now that she no longer has to rush 
home and make dinner for her son. 
And all of my younger friends with kids 
going into college are celebrating not 
EVER having to sit in another car line 
again.

On the other hand, my friends who 
are older parents are inconsolable. 
They’re posting sad, pouty selfies and 
documenting every moment before the 
big drive to Gainesville or Tallahas-
see: “Emma’s last breakfast at home” 
accompanied by a photo of homemade 
chocolate chip pancakes. Or the friend 
who told me he and his wife would be 
driving to USF in Tampa every weekend 
to see their son. I wanted to tell him 
that their kid at college would much 
rather spend his weekend evenings with 
friends instead of at Applebee’s with his 
parents who only live two hours away 

— but I held my tongue, because after 
all, as you age, time becomes so much 
more precious. 

I was still in my mid-30s when my 

son graduated from high school and 
went up north for school. I was excited 
for my Florida-born and bred only child 
to experience the wonder of winter, 

spring, summer and fall. I couldn’t wait 
for him to meet new people and walk 
the streets of a historic city. 

And, yes, I did buy a desk and move 
my laptop into his room to create a 
lovely home office. After work, I would 
hit happy hour and enjoy my newfound 
freedom with friends — that is, until I 
went to Publix for the first time after 
he left and pushed my cart down the 
Pop-Tart aisle. That’s when it hit me: My 
boy had left the nest and I had no one to 
buy Pop-Tarts for. At that moment, I felt 
lost and sad, and even though my whole 
future was splayed out in front of me, I 
wondered what my purpose was now 
that my nest was empty.

I broke down in the Pop-Tart aisle.
Maybe older parents are so reluctant 

to see their children move on because 
they waited so long to have them, or 
because they tried for so long to become 
parents. Life seems to crawl by when 
you’re young, but as you approach 50, 
it begins to fast-forward at a dizzying 
pace. And as our children grow away 
from us, it’s a reminder that 18 years 
really isn’t all that long. It’s understand-
able to want to preserve and share every 
moment. Even if it means posting a pic-
ture of your new college freshman hug-
ging the family cat goodbye (the same 
cat he or she will see at Thanksgiving in 
a couple of months). It’s still a moment, 
and as time marches on, we realize how 
precious those little moments were.

It’s been a dozen years since my son 
moved out and I still get a little melan-
choly at times. But trust me, every time 
he comes to visit, I happily buy a jumbo 
box of frosted strawberry Pop-Tarts 
with sprinkles. And I always will. ■

stephanieDAVIS 
sdavis@floridaweekly.com
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Join Victor Legarreta and his cast as they sing and dance their way through movie history. 
This all-movie musical revue will feature songs from all of your favorite movies and movie 

musicals along with surprise guest appearances by “the movie stars” themselves!
You’ll laugh, sing along and become part of the action.

SPECIAL
SPECIAL$50$50

INCLUDES DINNER 
AND THE SHOW

NOW – SEP 29

SEP 27 – NOV 10

UP NEXT IN THE OFF BROADWAY PALM

1380 Colonial Boulevard, Ft. Myers
239.278.4422 • BroadwayPalm.com

Spellcheck.
■ Put your full name, phone number 

and city/state you live in at the end of 
your masterpiece.

■ Send it, either attached as a Word 
document or simply pasted into the 
body of the email, to writing@flori-
daweekly.com. Snail mail offerings will 
not be considered.

Our editors look forward to review-
ing the entries and selecting one winner, 
whose author will receive a ticket to 

the 13th annual Sanibel Island Writers 
Conference (value: $500). With keynote 
speaker and New York Times bestsell-
ing author Ann Hood (“She Loves You 
Yeah, Yeah, Yeah,” “An Italian Wife,” 
“Somewhere Off the Coast of Maine,” 
“An Ornithologist’s Guide to Life” and 
“The Obituary Writer,” among others), 
the conference is set for Nov. 8-11 on 
Sanibel Island.

The 2018 Florida Weekly Writing 
Challenge winner will be notified by 
Oct. 15, and the winning entry will be 
published in all our editions.

Questions? Email writing@flori-
daweekly.com and we’ll get back to 
you.  ■

WRITING
From page 1

CINDY PIERCE / FLORIDA WEEKLY

THIS WEEK ON WGCU-TV

THURSDAY, AUG. 30, 8 P.M.
The British Beat (My Music) 
PBS revisits the time when the 

nation’s airwaves grooved to the swing-
ing sounds of London. Petula Clark is 
host.

FRIDAY, AUG. 31, 8 P.M.
Washington Week
The longest-running primetime news 

and public affairs program features a 
group of journalists participating in a 
roundtable discussion of major news 
events.

SATURDAY, SEPT. 1, 8 P.M. 
The Best of WGCU Pledge
Tune in for a re-air of one of the most 

popular shows on WGCU.

SUNDAY, SEPT. 2, 9 P.M. 
The Roosevelts: 
An Intimate History 
The Rising Road (1933-1939)

FDR brings the same opti-
mism and energy to the White 
House that his cousin Theodore 
displayed in this installment of 
the Ken Burns series.

MONDAY, SEPT, 3, 8 P.M. 
The Roosevelts: 
An Intimate History 
The Common Cause 
(1939-1944)

Eleanor Roosevelt shares her 
husband’s desire to ready the 
country for war. But events over-
seas do not distract her from 
the importance of domestic 
reforms, and she continues to be 
the spokesperson for those who 
cannot speak for themselves.

TUESDAY, SEPT, 4, 8 P.M. 
Mark Twain: Part 1
In his time, Mark Twain was consid-

ered the funniest man on earth. Yet he 
was also an unflinching critic of human 
nature, using his humor to attack hypoc-
risy, greed and racism. Followed at 10 
p.m. by Part 2.

WEDNESDAY, SEPT. 5, 8 PM 
Nature 
Nature’s Perfect Partners
The program offers examples of how 

partnerships between unrelated species, 
such as lions and lizards, work. ■

“The British Beat (My Music),” 8 p.m. Aug. 30

subject to availability + change. cannot be combined with other offers.  
not inclusive of 22% service charge or tax. must be 21 years or older to receive champagne. 

pool access is monday-thursday upon availability. other blackout dates may apply for pool access. 

475 seagate drive, naples, fl 34103 
naplesgrande.com/spa | (844) 249-5309

spa & pool days this summer 

Plus, enjoy two glasses of champagne, 15% off spa retail on 
the day of service, and access to spa amenities.

50-minute Swedish Massage
50-minute Signature Organic Facial
90-minute Manicure/Ritual Pedicure
90-minute Color, Blow Dry & Style

$129++ per service (includes pool access monday-thursday)
$109++ per service (no pool access)

Complimentary Valet Parking

Ask about our monthly spa specials and fitness activities! 
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Museum of Natural History to its new 
state-of-the-art home at the Marco Island 
Historical Society, it will relieve its long-
time stand-in: a replica by local artist 
Peter Sottong.

The hand-painted plaster re-creation 
bears all the notable cracks and imper-
fections of the original, which was exca-
vated from a site just north of the end 
of Marco Island by archaeologist Frank 
Hamilton Cushing in 1896. And like the 
original, the imitation is just six inches 
tall: A cat on its knees, shoulders arched, 
eyes round with a tail running the length 
of its back. 

Unlike some of the other artifacts dug 
up that same day, which warped and 
shriveled after hitting oxygen, the cat 
has maintained its shape and the favor of 
museum patrons, history buffs and lovers 
of SWFL. 

Austin Bell, curator of collections at 
the Marco museum, said experts believe 
the cat was treated with a type of animal 
fat that helped preserve it. 

“The Key Marco Cat is on postage 
stamp and in jewelry all over the place 
on the island,” Mr. Bell said. “It’s almost 
like a pop culture item at this point. Peo-
ple really identify with it and they have 
ever since it was uncovered.”

The cat could be anywhere from 500 
to 1500 years old, Mr. Bell said, but 
because carbon dating wasn’t around at 
the time of the dig, it’s hard to know.

Mr. Sottong had not heard of the cat 
when he first came to Naples and saw 
some of the Calusa masks on display at 
a Realtor’s office. Mr. Sottong carved a 
few, hoping to sell them as a fundraising 
item for the future Marco museum. 

“Someone asked me, ‘Do you think 
you could do a cat?’” he recalled. “I said, 
‘What cat?’”

Mr. Sottong, a retired microbiologist 
and self-taught wood carver, got his start 
making decoy ducks while observing the 
fowl at his home in Annapolis, Maryland. 

Cold winters invited boredom up 
north, so Mr. Sottong began carving 
the ducks he saw. And because he used 
poplar from the yard instead of carving 
wood from the store, he settled with 
crude versions of the decoys hunters 
used to make for practical reasons, not 
art. His had fissures and imperfections. 

“It kept him out of trouble and away 
from other women,” joked his wife, Mel-
ida Sottong.

Together, the pair now runs a steady 
side business churning out plaster rep-
licas of the “original” Key Marco Cat 
carving by Mr. Sottong. They sold their 
1,000th Key Marco Cat this summer. 

The Sottongs have been perfecting 

their process since they made their 
first cat back in 2006. Now, they can 
make a dozen cats at a time, with a 
series of latex molds. It takes just a 
few hours for a cat made with a gyp-
sum cement called Hydrocal to cure. 
Once solid, Ms. Sottong removes them 
from their molds. Minor imperfections 
from the white casting are fixed and 
Mr. Sottong goes to work hand paint-
ing each before adding two protective 
finishes. The bottoms get felt feet and 
a Sottong signature with the number 
and year. They’re sold wholesale to 
seven museums throughout the state, 
which sell them in gift shops. They are 
sold online www.keymarcocat.com for 
$45. Sales have been on the rise this 
year in anticipation of the cat’s return.

The cat might be the most popular rep-
lica, but it’s just one of 17 items the Sot-
tongs re-create in their East Naples home. 

There’s the pelican head, dug up dur-
ing the same dig in 1896. There are a 
number of masks painted both to re-
create their condition when they were 
excavated and their original coloring 
imagined by the Sarasota artist Ted Mor-
ris, who detailed his visions in a book the 
Sottongs use with his permission. 

There’s also the shell magnet depict-
ing a little drawn man inside, the Calusa 

alligator and the Calusa deer, the “little 
man” figure and a painted wooden tablet 
of some type of bird experts have never 
quite agreed on. 

“Southwest Florida is a pretty interest-
ing place,” Mr. Sottong said. “But when 
people visit they go to the beach, restau-
rants and back home and don’t think of 
the history we have here.” 

The Key Marco Cat has been housed 
at the Smithsonian since its excavation 
as part of an arrangement with the Uni-
versity of Pennsylvania, which headed 
the dig. It has made two trips to Marco 
Island since, for short stints in 1995 and 
then 1999. 

“They kind of used the momentum 
from the visit in ’99 to 2000 to kick off 
the initiative to raise funds to build 
museum,” Mr. Bell said. “It’s a big mile-
stone for us in getting this exhibit com-
plete.” 

Having sold thousands of their wares, 
the work can be repetitive for the Sot-
tongs, but Mr. Sottong said he likes to 
appreciate the history and culture of the 
pieces he re-creates. He spends a few 
hours each evening after his job at the 
YMCA and before dinnertime, putting 
the finishing touches on cats and peli-
cans in his garage or bedroom, where he 
has his paints set up.

“I admire the art in it,” Mr. Sottong 
said. “It’s a responsibility, too. It’s a labor 
of love in the end. And it’s something we 
both enjoy doing.”

“You have to or else you’d die of bore-
dom,” his wife quipped. “We’re just two 
little old people trying to make replicas.” 

When they aren’t making replicas, 
the Sottongs attend art shows around 
the state, selling Mr. Sottong’s original 
works: large wooden sculptures with a 
metal finish depicting Florida wildlife 
from snook and red snapper to mana-
tees and mermaids. Ms. Sottong handles 
the customers while he works on other 
pieces, often some of the masks. 

It was at one of these art shows that 
William Marquardt, of the University of 
Florida and a leading Calusa expert, hap-
pened by their tent. 

Mr. Sottong had wandered from the 
tent and noticed the visitor from afar. 
Working up the courage, he sidled up 
alongside Mr. Marquardt who asked 
who made the masks. Tentative, Mr. Sot-
tong took credit, but Mr. Marquardt was 
floored.

“That’s the best replica I’ve ever seen,” 
he said. ■

CATS
From page 1

KRISTINE GILL / FLORIDA WEEKLY

Above: Two unfinished Calusa masks wait for 
their paint job on a table in Peter Sottong’s 
East Naples home. The masks are among 17 
replicas the Sottongs make, commemorating 
artifacts found during a dig on Key Marco in 
1896.

One of Mr. Sottong’s replicas is currently on 
display at the Marco Island Historical Society 
in place of the original artifact, which will 
replace it temporarily beginning in December 
when it is on loan from the Smithsonian. 
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Enjoy long walks on the beach, watching 
sunsets … and catching fi sh!

Starting in 

Unsinkable 

COLLECTOR’S CORNER

scott SIMMONS
ssimmons@floridaweekly.com    

When I was around 18 months old, my 
parents decided that my mother should 
return to the University of Florida to 
complete her education degree.

My dad, who had dropped out of col-
lege shortly before I was born, went to 
work for a Belle Glade heavy equipment 
company, operating the draglines and 
cranes that built many of the condos 
you now see along A1A in Palm Beach.

And I lived with my maternal grand-
parents in Fort Myers.

Grandma, who was around 50, rev-
eled in the job — I think my grandfather 
did, too, if only because he got to tease 
me.

I’d spend my days digging in the 
driveway, riding a trike in their fenced-
off carport and exploring their house. 

It had been a long time since there’d 
been a babe in the Bolender household, 
and there was much to see.

The dining room buffet held the 
Lenox china — off limits to me, espe-
cially on those terrazzo floors.

And the hall closet? The shelves were 
loaded with boxes.

I asked Grandma what was in them. 
“Linens,” she replied.
To this day, I’m sure I heard “lemons.”
She took one box down and revealed 

a set of damask napkins and a tablecloth 

— the boxes were labeled according to 
size: “damask — 3 yards” and “banquet 
— 4 yards.” Everything was ironed crisp.

At the time, I was so disappointed.
It was only later that I learned to 

appreciate the feel of fine Irish linen 
damask — shiny, smooth, heavy and 
silky with all manner of designs that 
reminded one of illustrations from the 
Book of Kells.

I love the sound a large tablecloth 
makes as it flaps in the breeze on a 
clothesline — that’s the best way to dry 
linens. Take them down and they smell 
of the sun. 

Grandma always ironed her table-
cloths and napkins damp, pressing the 
top first, then flipping them and ironing 
the backs to make the designs stand out.

I think of Grandma when I iron. Her 
heavy wooden ironing board is just the 
right height for smoothing everything 
from hand towels to tablecloths. 

And, according to the penciled-in 
price on the bottom, it only cost $1.29 
when she bought it around 1940. 

I’d say she got her money’s worth.
But the present can teach the past a 

lesson — my Rowenta steam iron elimi-
nates the need for dampening linens, 
smoothing them to crisp perfection.

Unlike Grandma, I’ll skip ironing the 
print tablecloths and napkins I use for 
everyday — they’re casual, right?

And as for those damask tablecloths? 
A half-century after I conducted my 
initial investigation at my grandparents’ 
house, they’re still beautiful, with nary a 
lemon in sight. ■

Bought: Avow Treasures Resale 
Shop, 3601 Tamiami Trail N., Suite 1, 
Naples; 239-649-0201.

Paid: $4
The Skinny: The drawers at my 

house are bursting with tablecloths and 
napkins of all sizes, styles and colors, so 
I really didn’t need these.

Then my friend Richmond pointed 
out that this set of fine linen napkins 
cost only a little more than good quality 
disposable napkins, so I bought.

They date from the 1940s or ’50s and 
probably were made in Ireland. The 

daintily embroidered and appliqued 
grape motif is classic, and it reminds me 
to raise a glass to good design. 

Don’t forget
The West Palm Beach Antiques 

Festival — Early buyer is noon-5 p.m. 
Aug. 31. Regular show hours are 9 a.m.-5 
p.m. Sept. 1 and 10 a.m.-4:30 p.m. Sept. 
2. It’s at the South Florida Fairgrounds, 
9067 Southern Blvd., West Palm Beach. 
Cost: $8 adults, $7 seniors, $10 for early 
buyer and $10 for two-day admission. 
Info: 941-697-7475 or www.wpbaf.com. ■

THE FIND: A set of 10 linen cocktail napkins

There’s nary a lemon in this batch of linens

SCOTT SIMMONS / FLORIDA WEEKLY
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WHAT TO DO, WHERE TO GO

THEATER
Peter & The Starcatcher – By 
The Naples Players Oct. 3-28 at Sugden 
Community Theater. 263-7990 or www.
naplesplayers.org. 

I’ll Eat You Last – By The Studio 
Players Oct. 5-21 at Golden Gate Com-
munity Center. 4701 Golden Gate Pkwy. 
398-9192 or www.thestudioplayers.org.

In Flight: The Story of Sabine 
Van Dam – By Gulfshore Playhouse 
in collaboration with Unitarian Univer-
salist Congregation of Greater Naples 
at 11:15 a.m. Sunday, Oct. 14, at the 
church. 6340 Napa Woods Way. 455-6553 
or www.uunaples.org. 

An Iliad – By Gulfshore Playhouse 
Oct. 20-Nov. 4 at The Norris Center. 755 
Eighth Ave. S. (866) 811-4111 or www.
gulfshoreplayhouse.org. 

Rehearsal for Murder – By The 
Marco Players Oct. 24-Nov. 11 at The Marco 
Players Theater. 1089 N. Collier Blvd. 642-
7270 or www.themarcoplayers.org.

THURSDAY8.30
Pups in the Garden – Put your 
favorite pooch in the car (don’t forget 
the leash) and head to Naples Botani-
cal Garden for canine-friendly hours 
from 3-5 p.m. (also 9-11:30 a.m. Sunday 
and 8-11 a.m. Tuesday). Free for garden 
members and their dogs; regular admis-
sion for humans plus $9.95 for their 
dogs. www.naplesgarden.org. 

FRIDAY8.31
Dukes Up – FGCU’s Renaissance 
Academy hosts a presentation on John 
Wayne from 10:30 a.m. to noon at the 
university’s Naples campus. $20 for 
members, $25 for others. 1010 Fifth Ave. 
S. 434-4737 or www.fgcu.edu. 

Summer Film – FGCU’s Renaissance 
Academy screens “The Natural” (1984) 
at 2 p.m. An unknown comes out of 
nowhere to become a legendary base-
ball player with almost divine talent. $6 
for members, $8 for others. 1010 Fifth 
Ave. S. 434-4737 or www.fgcu.edu. 

Fresh & Local – Golden Gate Com-
munity Center hosts a farmers market 
from 2-7 p.m. each Friday. 206-4339 or 
www.colliergov.net.

Blues Concert – Selwyn Birchwood 
performs at 8 p.m. at Center for Per-
forming Arts Bonita Springs. $20-$30. 
10150 Bonita Beach Road. 495-8989 or 
www.artcenterbonita.org. 

Survivor’s Remorse – Comic actor 
Mike Epps performs tonight and Satur-
day, Sept. 1, at Off The Hook Comedy 
Club. 2500 Vanderbilt Beach Road. 389-
6901 or www.offthehookcomedy.com. 

SATURDAY9.1
To Market, To Market – Stock 
up on fresh produce and locally made 
goodies at the Third Street South farm-
ers market from 7:30-11:30 a.m. 434-6533 
or www.thirdstreetsouth.com.

Sail Away – Naples Model Yacht Club 
hosts radio-control model sailboat rac-
ing at 9:30 a.m. each Saturday behind 
Dick’s Sporting Goods. 5955 Naples 
Blvd. www.naplesmyc.org.

Om in the swamp – Spiritual 
guide Bethanny Gonzalez hosts an out-
door meditation session at 9:30 a.m. in 
Corkscrew Swamp Sanctuary’s natural 
amphitheater. $20. 349-9151 or www.
corkscrew.audubon.org. 

All Aboard – Volunteer docents from 
the Naples Train Museum are on hand 
at the Naples Depot Museum from 10 
a.m. to 2 p.m. today to help visitors of 
all ages enjoy the outdoor and indoor 
trains. Corner of 10th St. S. and Fifth 
Ave. S. www.naplestrainmuseum.org. 

SUNDAY9.2
Fresh Produce – Take your grocery 
list to the Naples Farmers Market from 
9 a.m. to 2 p.m. at the corner Pine Ridge 
and Livingston roads.

Flashback Cinema – Silverspot 
screens “American Graffiti” (1973) at 2 
p.m. and 7 p.m. A couple of high school 
grads spend on final night cruising the 
strip before they go off to college. $11.80-
$15.50. 592-0300 or www.silverspot.net. 

Musical Moments – Centers for 
the Arts Bonita Springs hosts concert 
featuring the works of five 19th century 
Russian composers at 3 p.m. $25. 10150 
Bonita Beach Road. 495-8989 or www.
artcenterbonita.org. 

MONDAY9.3
Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Love Is 
All” at 7 p.m. 10150 Bonita Beach Road. 
495-8989 or www.artcenterbonita.org. 

TUESDAY9.4
Panther Encounter – Naples Zoo 
lets guests get up close and personal 
with Uno, a rescued Florida panther, 
each Tuesday at 9 a.m. $55 for members, 
$65 for others. Check website for addi-
tional animal encounters. 262-5409 or 
www.napleszoo.com. 

WEDNESDAY9.5
Meditation Event – The Gypsy Sea 
Witch hosts a crystal bowl meditation 
from 7-7:30 p.m. each Wednesday at 
Koreshan State Park. $20, registration 
required. 3800 Corkscrew Road. 754-444-
9779 or www.thegypsyseawitch.com. 

COMING UP
With Love – PACE Center for Girls 
hosts its eighth annual Love That Dress! 
sale, where fashionistas can purchase 
new or gently used dresses while enjoy-
ing hors-d’ouvres and cocktails, from 
6-9 p.m. Friday, Sept. 7, at The Ritz-Carl-
ton Naples to support the organization’s 
efforts to provide opportunities to local, 
at-risk teenaged girls. $35-$150. 842-5406 
or www.lovethatdress.org.

Chamber Concert – Naples Phil-
harmonic Chamber musicians perform 
works by Vivaldi, Szervanszky and 
Smetana at 2 p.m. Friday, Sept. 7, at South 
Regional Library. 8065 Lely Cultural 
Blvd. 597-1900 or www.artisnaples.org. 

Rock Concert – Poetry Thieves per-
form at 8 p.m. Saturday, Sept. 8, at 
Southwest Florida Event Center. $15-$35. 
11515 Bonita Beach Road. 245-9910 or 
www.swfleventcenter.com. 

Senior Prep – Leadership Coalition 
hosts a seminar titled “Advanced Plan-
ning: Getting Your Affairs in Order” on 
Thursday, Sept. 13, at South Regional 
Library. Free, but registration required. 
8065 Lely Cultural Pkwy. 687-3156 or 
www.collierseniorresources.org. 

Live And Local – The Freecoasters 
perform at 6 p.m. and 8:30 p.m. Thurs-
day, Sept. 13, at Artis—Naples’ Daniels 
Pavilion. $15, includes one drink. 597-
1900 or www.artisnaples.org. 

Live Readings – Centers for the Arts 
Bonita Springs hosts staged readings 
of poems, essays, speeches and more 
7:30 p.m. Friday, Sept. 14. $18-$20. 10150 
Bonita Beach Road. 495-8989 or www.
artcenterbonita.org. 

Jazz on the Sand – Naples Beach 
Hotel & Golf Club hosts a free perfor-
mance by Pocket Change from 6:30-9:30 
p.m. Saturday, Sept. 15, as part of its annu-
al SummerJazz on the Gulf concert series. 
261-2222 or www.naplesbeachhotel.com. 

Early Birds – Corkscrew Swamp 
Sanctuary hosts a birding walk from 8-11 
a.m. Tuesday, Sept. 18. $10-$25. 348-9151 
or www.corkscrew.audubon.org. 

I Got Rhythm – Silverspot Cin-
ema screens a live performance from 
London’s West End of “An American 
in Paris” at 7 p.m. Thursday, Sept. 20. 
$21.20. 592-0300 or www.silverspot.net.

Where’s Mickey? – Disney of Ice’s 
“Mickey’s Search Party” visits Germain 
Arena at 10:30 a.m. Friday, Sept. 21. 948-
7825 or www.germainarena.com. 

Blues for You – Robert Castiglia 
performs at 8 p.m. Saturday, Sept. 22, 
at Center for Performing Arts Bonita 
Springs. $20-$30. Bonita Beach Road. 

Terrifying Funk – Here Come The 
Mummies performs at 8 p.m. Sunday, 
Sept. 23, at Southwest Florida Event 
Center. $32-$55. 11515 Bonita Beach Road. 
245-9910 or www.swfleventcenter.com. 

Art Reception – Naples Art Associa-
tion hosts an opening reception for its new-
est exhibition, “Morris Herstein: A Fusion 
of Photos,” from 5:30-7:30 p.m. Friday, Sept. 
28. The show runs through Oct. 27. $10. 850 
Park St. 262-6517 or www.naplesart.org. 

Party in the Estuary – Rookery 
Bay Environmental Learning Center cel-
ebrates the 40th annual National Estu-
ary Day with guided tours, paddleboard 
demonstrations, presentations and much 
more from 9 a.m. to 2 p.m. Saturday, Sept. 
29. Free, $25 for VIP. 300 Tower Road. 
530-5940 or www.rookerybay.org.

Laugh-In – Stage 2 Improv performs 
at 8 p.m. Saturday, Sept. 29, at Joan Jenks 
Auditorium at Golden Gate Community 
Park. $15.4701 Golden Gate Pkwy. 398-
9192 or www.thestudioplayers.org. 

Wind Concert – FGCU’s Wind 
Orchestra performs works at 3 p.m. Sun-
day, Sept. 30, at Artis—Naples. 597-1900 
or www.artisnaples.org. 

Art Exhibition – Artist Michaela 
Castaldi hosts an exhibition of her new-
est watercolor paintings Oct. 1-31, at 
her gallery in Naples Art District. 6240 
Shirley St. 272-6383 or www.artwork-
bymichaela.com. 

Meet The Artist – Artist Morris 
Herstein greets guests for an illustrated 
walk through of his photo exhibition 
at Naples Art Association at 10 a.m. 
Wednesday, Oct. 3. Free. 850 Park St. 
262-6517 or www.naplesart.org. 

Art ALIVE – The galleries and studios 
of Naples Art District, the area west of 
Airport-Pulling and north of Pine Ridge 
roads, open their doors to the public 
from 5-8 p.m. Wednesday, Oct. 3. Look 
for the magenta and white art flags to 
locate participating galleries. Free. 289-
5070 or www.naplesartdistrict.com. 

Free Concert – Rockin’ Horse per-
forms from 6-9 p.m. Thursday, Oct. 4, on 
the lawn at Mercato. 254-1080 or www.
mercatoshops.com. 

Om in the swamp – Spiritual guide 
Bethanny Gonzalez hosts an outdoor 
meditation session at 9:30 a.m. Saturday, 
Oct. 6, in Corkscrew Swamp Sanctuary’s 
natural amphitheater. $20. 349-9151 or 
www.corkscrew.audubon.org. 

Chamber Concert – The Naples 
Philharmonic Chamber Orchestra per-
forms works by Haydn, Bach and Per-
golesi at 8 p.m. Saturday, Oct. 6, at Artis—
Naples. 597-1900 or www.artisnaples.org.

Meet the Authors – Authors Steve 
and Kathy Doocy present their newest 
book, “The Happy Cookbook: A Celebra-
tion of the Food That Makes America 
Smile” at noon on Sunday, Oct. 7, at Barnes 
& Noble. 598-5200 or www.bn.com. 

Blues Concert – Damon Fowler per-
forms at 8 p.m. Saturday, Oct. 6, at Cen-
ter for Performing Arts Bonita Springs. 
$20-$30. 10150 Bonita Beach Road. 495-
8989 or www.artcenterbonita.org. 

Chamber Concert – The Naples 
Philharmonic Chamber Orchestra per-
forms works by Leonarda, Hensel and 
Farrenc at 3 p.m. Tuesday, Oct. 9, at 
Artis—Naples. 597-1900 or www.artis-
naples.org. 

Art Reception – Marco Island Cen-
ter of the Arts hosts a reception for its 
current exhibitions from 5:30-7:30 p.m. 
Tuesday, Oct. 9. $10 donation suggest-
ed. 1010 Winterberry Drive. 394-4221 or 
www.marcoislandart.org. 

Folk Concert – Penn Johnson per-
forms from 5:30-7 p.m. Thursday, Oct. 11, 
at Marco Island center for the Arts. 1010 
Winterberry Drive. 394-4221 or www.
marcoislandart.org. 

Gross – Collier County Fairgrounds 
hosts its annual Halloween Gross House 
on select dates between Oct. 12-27, with 
a haunted house, hay rides and more. 
455-1444 or www.colliercountyfair.com. 

Spiritual guide Bethanny Gonzalez hosts a meditation session in Corkscrew Swamp Sanctuary’s 
natural amphitheater at 9:30 a.m. Saturday, Sept. 1. www.corkscrew.audubon.org.
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Swamp After Hours – Corkscrew 
Swamp Sanctuary hosts an evening of 
live animals, discovery stations, crafts 
exhibitors and more from 5:30-9 p.m. 
Friday, Oct. 12. Free for children under 
18 who are accompanied by an adult, $14 
for others. 348-9151 or www.corkscrew.
audubon.org. 

Early Birds – Corkscrew Swamp 
Sanctuary hosts a birding walk from 8-11 
a.m. Tuesday, Oct. 16. $10-$25. 348-9151 
or www.corkscrew.audubon.org. 

Free Film – Mercato screens “The 
Nightmare before Christmas” at 7 p.m. 
Tuesday, Oct. 16, on the lawn across 
from Silverspot. 254-1080 or www.mer-
catoshops.com. 

Live And Local – The Alex Lopez 
Express performs at 6 p.m. and 8:30 p.m. 
Wednesday, Oct. 17, at Artis—Naples’ 
Daniels Pavilion. 597-1900 or www.artis-
naples.org. 

Art Show – Members of Naples Art-
crafters host an arts and crafts show 
from 10 a.m. to 4 p.m. Saturday, Oct. 20, 
at Cambier Park. www.naplesartcraft-
ers.com. 

Brew for You – Mercato hosts the 
seventh annual Brew-Ha-Ha Craft Beer 
Festival with samples of over 60 craft 
beers, live music, silent auction, com-
petitions and more from 5-8 p.m. Sat-
urday, Oct. 20. Proceeds benefit Ronald 
McDonald Charities of Southwest Flori-
da. 254-1080 or www.mercatoshops.com. 

Chamber Concert – The Naples 
Philharmonic Chamber Orchestra per-
forms works by Dvorac, Poulenc, Cho-
pin and Saint-Saens featuring pianists 
Christina and Michelle Noughten at 3 
p.m. Sunday, Oct. 21. 597-1900 or www.
artisnaples.org. 

Don’t Think Twice – Bob Dylan 
performs at 8 p.m. Tuesday, Oct. 23, at 
Barbara B. Mann Performing Arts Hall 
in Fort Myers. $69-$129.50. 481-4849 or 
www.bbmanpah.org. 

Wine for You – Naples Gulf Shore 
Sunset Rotary hosts a wine walk through 
Mercato from 6-8 p.m. Wednesday, Oct. 
24, to benefit local charities. $40 in 
advance, $50 the day of the event. 254-
1080 or www.mercatoshops.com.

The Elders – Corkscrew Swamp Sanc-
tuary hosts a boardwalk tour of its stand 
of old-growth bald cypress from 9 a.m. to 
noon Thursday, Oct. 25. $10-$25. 348-9151 
or www.corkscrew.audubon.org. 

Cinephilia – The Naples International 
Film Festival kicks off with an opening 
night party and film at 6 p.m. Thurs-
day, Oct. 25, at Artis—Naples. Guests 
will enjoy cocktails and hors-d’oeuvres, 
screening of the event’s opening night 
film and a Q&A with the filmmakers. 
597-1900 or www.artisnaples.org.

Tile Time – Naples Italian American 
Foundation hosts a mah jongg tourna-
ment Friday through Sunday, Oct. 26-28, 
at the organization’s headquarter. Call 
for more information. 7035 Airport Road 
N. 597-5210 or www.niafoundation.org. 

An Evening to Forget – Comedians 
Steve Martin and Martin Short team up 
for a variety act titled “An Evening You’ll 
Forget For The Rest Of Your Life” at 7 
p.m. Sunday, Oct. 28, at Artis—Naples. 
597-1900 or www.artisnaples.org. ■

— Email calendar listings and high-reso-
lution photos to Lindsey Nesmith at lne-
smith@floridaweekly.com. Please send 
Word or text documents and jpgs with 
time, date, location, cost and contact 
information. No pdfs or photos of fli-
ers. Deadline for calendar submissions 
is noon Monday. No phone calls, please. 

# LAUGH IT

# SCREEN IT

8.31

■ ■ Selwyn Birchwood Selwyn Birchwood 
performs at 8 p.m. Aug. performs at 8 p.m. Aug. 
31 at the Center for 31 at the Center for 
Performing Arts Bonita Performing Arts Bonita 
Springs. $20-$30. 10150 Springs. $20-$30. 10150 
Bonita Beach Road. Bonita Beach Road. 

— www.artcenterbonita.— www.artcenterbonita.
orgorg

■ PACE Center for Girls 
hosts their eighth annual 
Love That Dress! sale, 
where fashionista can enjoy 
cocktails and light bites 
while shopping new or 
lightly used dresses, from 
6-9 p.m. Friday, Sept. 7, at 
The Ritz-Carlton Naples.

— www.lovethatdress.org

# DRESS IT

9.7

9.1

■ Comic actor Mike 
Epps (“Jumping 
the Broom,” “Nina”) 
performs Friday through 
Sunday, Aug. 31-Sept. 
2, at Off The Hook 
Comedy Club. 

— offthehookcomedy.
com

■ Spiritual guide 
Bethanny Gonzalez 
hosts a meditation 
session in Corkscrew 
Swamp Sanctuary’s 
natural amphitheater 
at 9:30 a.m. Saturday, 
Sept. 1.

— corkscrew.
audubon.org

# MEDITATE IT

■ Naples Art 
Association showcases 
the cool artwork 
their summer camp 
kids accomplished 
at their ARTScool 
Exhibition 2018 
through Thursday, 
Oct. 18. Pictured 
here is 11-year-old 
Valentina Askar’s “The 
Question.”

— naplesart.org

■ Got a thing for reptiles? Naples Zoo’s newest 
animal encounter lets you get to know (and pet!) 
Bones, the zoo’s black and white tegu, at 12:30 p.m. 
each Sunday.           — www.napleszoo.org

■ The Fort Myers 
Film Festival hosts 
Thank God for 
Indie Mondays 
(TGIM) Sept. 3 at 
the Sidney & Berne 
Davis Art Center. 
Screenings start at 
7 p.m. 
— www.sbdac.com

WHAT TO DO, WHERE TO GO
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WEDNESDAY DINNERS

SATURDAY AFTERNOON 
SIGHTSEEING (12:30PM & 3PM)

SUNDAY MORE THAN HORS D’OEUVRES
*Valid on adult tickets only. Subject to availability. 

No other coupons or discounts apply.

SUMMER 
SPECIALS
JUNE-SEPTEMBER
BUY 1, GET 1 
HALF PRICE*:

www.NaplesPrincessCruises.com

239.649.2275

W A T E R F R O N T   D I N I N G  I N  V E N E T I A N  V I L L A G E

t-michaels.com
Sunday-Thursday 4 p.m. to 9 p.m.
Friday-Saturday 4 p.m. to 10 p.m.

4050 Gulf Shore Boulevard North 
Take US 41 to Park Shore

Reservations Taken 239.261.0622

Weekend Specials
N O W  S E R V I N G  I N  T H E  L O U N G E  A N D  D I N I N G  R O O M

All You Can Eat Fish & Chips
$19

Delicious BBQ Baby Back Ribs 
with fries, Beans, Cole slaw 
1/2 Rack: $14     Full Rack $24

HAPPY HOUR IN THE LOUNGE 
4 p.m. to 7 p.m.

Free Valet Parking 
Ask about our Free Loyalty Program

Sunday Monday

with Mashed Potato and Vegetable  $21 
Add a lobster tail for $15 more

Our famous liver and 
onions is back!!!!! $19

Alaskan King Crab Legs
1/2 lb- $25, 1 Lb- $43
Wagu Beef Short Rib $21

Fri day Satu rday
BEST DEAL IN TOWN

“Prime” 12 oz. Prime Rib

GET OUT FOR A GOOD CAUSE
The Labor Day John Clay 5K sets 

out at 7:30 a.m. Monday, Sept. 3, from 
Lowdermilk Park. The Gulf Coast Run-
ners event is certified by the USATF/ 
RRCA. A 1K kids fun run takes off at 8:30 
a.m. Registration through Sept. 2 is $25 
for adults, $12 for kids; day-of signup is 
$30 and $15.

The Greater Naples YMCA holds its 
annual 9/11 Memorial Stair Run on 
Sunday morning, Sept. 9, at the Y at 5450 
YMCA Road. The event is in remem-
brance of the 343 firefighters, 63 police 
officers and eight EMTs who gave the 
ultimate sacrifice on Sept. 11, 2001. 

Starting in the east parking lot, partic-
ipants will head toward and climb up the 
east staircase (by the main entrance), 
run across the rooftop, back down the 
west staircase and around the campus. 
The race consists of eight laps, and par-
ticipants can choose to run or walk one 
lap or all eight laps. Opening activities 
at 9 a.m. will include a Ringing of the 
Bell ceremony by the North Collier Fire 
Rescue District, a flyover by the Collier 
County Sheriff ’s Office and singing of 

the national anthem. Registration is $20 
per person, $40 for a family. Proceeds 
will benefit the Collier County 100 Club. 
To sign up or for more information, 
call Danny Soto at 963-3769 or email 
danny@greaternaplesymca.org.

Registration is open for fifth annual 
Docs and Duffers golf tournament 
and raffle hosted by The Foundation 
of Collier County Medical Society. The 
tournament tees off at 8:45 a.m. Satur-
day, Oct. 6, at Bonita Bay Club Naples. 
An awards luncheon will follow the 
game. 

Registration is $175 per person, $650 
per foursome. Proceeds will benefit 
scholarships for students pursuing 
degrees in health care will help fund 
local health-care programs in need. 
A limited number of sponsorship and 
underwriting packages are available 
starting at $550. Golfers and all others 
can participate in tournament raffles to 
win TVs donated by Perfect Solutions 
and a variety of other prizes. For more 
information, call 435-7727 or visit www.
ccmsfoundation.org.

The inaugu-
ral Pan-Florida 
Challenge for 
Hungry Kids 
golf tourna-
ment tees off 
Saturday, Oct. 20, 
at the TPC Treviso Bay 
Golf Club with a shotgun at 8:30 a.m.  
Registration opens at 7:30 and includes 
a continental breakfast, greens fees and 
cart, lunch, prizes, and silent auction. 
Registration is $125, and numerous spon-

COURTESY PHOTO

Some local first responders do the 9/11 
Memorial Stair Run dressed in full gear.
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Available In Any
Dollar Amount, 

They’re the 

PERFECT
GIFT 

For Any Event! 
Visit the Rib City in your Neighborhood Today!
Find a Location & View Our Menu at www.ribcity.com

239.592.4784

www.blackforestnaples.com

Voted Best German Food 
2015, 2016 and 2017 

Great German 
Wines & Beer on Tap

Free Strudel 
with Dinner 
Tues & Sun

OUR SCHNITZEL FEST IS BACK $16  

Let us cater your 
Oktoberfest 

party!

LEGACY PLANNING: Recognizing the importance of passing along valuables 
and your values.

WEALTH MANAGEMENT: Creating structure that will empower you to make 
informed fi nancial decisions.

INVESTMENT PHILOSOPHY: Preserve and increase the wealth of clients 
through a disciplined process focusing on goals, risk aversions and cash fl ow needs.

waller.com   |  Naples 239.325.8505  

403 Bayfront Place
239.435.9353
stgermainsteakhouse.com
info@stgermainsteakhouse.com

SUMMER HOURS
TUES-SUN 4:00-9:00PM

TWO COURSE DINNER
$30 PER PERSON

LITE 
SUMMER 
MENU

 

INCLUDES: 

MIXED FIELD GREENS SALAD 

OR CLASSIC CAESAR SALAD

PER PERSON

& BOTTLE OF WINE PER COUPLE

mm

Visit our webiste at stgermainsteakgouse.com 
to see the complete  Lite Summer Menu and  

Our Dinner Specials 
featuring:

Stuffed ArtichokeA blend of chicken, bread crumbs, garlic, white onion, spinach, broccolini & parmesan cheese with evoo, stuffed in a whole artichoke & baked crisp
Twin Whole LobstersFresh Twin Steamed Whole Maine 1lb Lobsters Served with a creamy corn leak chowder 

  
 

 
        FULL BAR   Gift  Certifi cates Available  Live Music   

Closed on Sundays in Summer

House Wines, Draft  Beers & Well Drinks

50% OFF

 From 4 pm to 6 pm

Not valid with any other off ers or coupons. Excludes Holidays.

happy hour

13800 Tamiamia Trail N.   Naples, Florida 34110

Pizza Monday’s

Build your own pizza for $10

Pasta Tuesday’s

Order one pasta 

and get 50% off 

DAte Night Wednesday’s

Endless Happy Hour

Magic Thursday’s

1/2 OFF on all Appetizers

Ladies Friday’s

Ladies buy 1 Cocktail 

get 1 FREE

Wine Lovers Saturday’s

30% OFF ALL Bottles of Wine

(Priced $50-$150, Limited Time Only)

Nightly 
Features

2 Course Dinner

$12.95

     From 4 pm to 6 pm

Not valid with any other off ers or coupons. Excludes Holidays.

FIRST SEATING SPECIAL

 
LIKE US ON FACEBOOK.COM/LIMONCELLO NAPLES

contact@limoncellonaples.com   www.limoncellonaples.com

from 4-6pm

 Bar and Lounge ONLY !!!

239.260.7478

sorship packages are available.
The tournament is the newest event 

on the Pan-Florida calendar, joining its 
signature fundraising event, the Pan-
Florida Challenge Ride for Hungry 
Kids, a bicycle ride that originates in 
Naples and gives riders the choice of 
routes from 10 to 200 miles long. PFC 
is a Naples-based nonprofit dedicated 
to ending childhood hunger by provid-
ing nutritious, kid-friendly meal packs 
to 2,500 elementary school children at 
37 schools and aftercare sites in seven 
Florida counties. To register for the golf 
tournament or for more information, go 
to www.panfloridachallenge.org.

Place of Hope 
in Haiti holds its 
inaugural Drive 
for Hope golf 
t o u r n a m e n t 
on Friday, Oct. 
26, at Vineyards 
Country Club. 
Players will enjoy a continental break-
fast and silent auction before the 9 
a.m. shotgun start. Registration for $250 
includes 18 holes of golf, cart rental, 
continental breakfast, refreshments and 
an awards luncheon. Hole sponsorships 
and other underwriting opportunities 
are available. To sign up or for more 
information, visit www.PlaceofHopein-
Haiti.org.

The fifth annual Chip in for DLC 
golf tournament to benefit the David 
Lawrence Center takes place Friday, 
Oct. 26, at Quail Creek Golf & Country 
Club. Lunch and registration begin at 
11:30 a.m. Tee-off for the 18-hole scram-
ble is at 1 p.m. Golfers will also be able 

to take part in raffles, skills challenges 
and a putting contest. Registration for 
$250 includes green fees and a cart, 
lunch and an awards cocktail reception. 
Non-golfers can attend the reception 
for $50.

Chip in for DLC is hosted by David 
Lawrence Center in partnership with 
David Lawrence Center Young Execu-
tives. Co-chairs are Peter Michaels and 
Joseph Stusek. Presenting sponsors are 
Cigna and Brown & Brown Insurance. 
Other sponsors to date are Cummings 
& Lockwood, Gulf Coast Construction, 
Florida Insurance Trust, DeAngelis Dia-
monds, IPC, Peninsula Engineering and 
Chad Commers of SVN®|KOVA Naples. 
Additional sponsorship opportunities 
are available.

To sign up or for more informa-
tion, call 354-1445 or visit www.ChipIn-
forDLC.org.

The 2018 Charity Classic Pro-
Am Golf Tournament to benefit The 
Immokalee Foundation takes place 
Monday, Nov. 12, at Bay Colony Golf 
Club. Golfers are also invited to the pro-
am pairings party on Sunday evening, 
Nov. 11, at The Old Collier Golf Club and 
the Charity Classic Celebration gala on 
Friday night, Nov. 9, at The Ritz-Carlton 
Beach Resort. For information about 
registration and sponsorship opportuni-
ties, visit www.immokaleefoundation.
org. ■

GET OUT FOR A GOOD CAUSE
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239-231-3912
221 9th Street South, Naples,FL 34102

in the Bellasera Resort

HAPPY HOUR: 4-6 PM Daily 

BRUNCH Sunday: 10:30 AM - 2 PM
Featuring endless mimosas & other drink specials

LUNCH Monday-Saturday: 11 AM - 2 PM

DINNER Sun-Thurs: 5 PM - 9 PM  | Fri & Sat: 5 PM - 10 PM

SUMMER CELEBRATION MENU 

PET TALES

Litter log
BY KIM CAMPBELL THORNTON

Andrews McMeel Syndication

Remember when there was just one 
kind of cat litter? Before 1947, the 
rare cat who lived indoors might 
have a box filled with sand, 
ashes, sawdust or soil, which 
it then tracked through the 
house, no doubt to the dismay 
of fastidious housekeepers. In 
1947, businessman Edward Lowe 
handed a bag of granulated clay to 
a woman who was  complaining that her 
cat tracked ashes through the house. 
The clay worked, the woman came back 
for more and the cat litter industry was 
born. 

Now cat lovers might feel as if they’re 
in a golden age of cat litter. Beyond 
granulated clay, which remains popular, 
there is sandlike clumping litter, silica 
gel crystals, and litter made from recy-
cled newspaper, recycled pine scraps, 
corn, wheat, walnut shells and grass. 
For both humans and cats, there’s a 
litter type for every concern: low track-
ing, low dust, attractive scent, no scent, 
low odor, low price and environmental 
friendliness. Some litters even indicate 
that a cat may have a urinary tract 
infection or other condition. 

The anonymous woman who sparked 
the development of granulated clay lit-
ter was concerned about tracking, and 
that remains an issue for many cat 
owners. While many litters are mar-
keted as being low-tracking, sometimes 
a larger litter box can also help to 

solve the problem. Rosemary George 
of Falls Church, Virginia, says, “I have 
four cats, so I use cheap clay litter from 
the grocery store. There are two really 
large litter pans out on the enclosed 
sunporch. I scoop them once a day and 
change them entirely once a week. Once 
I got huge litter pans, there stopped 
being so much litter on the floor.”

Cats like what they like, though, and 
their preferences can win out over an 
owner’s desire to not have litter tracked 
through the house. Tery McConville 
of Mount Vernon, Washington, uses 
a clumping pine litter. “It gets every-
where,” she says, “but it’s what Princess 
likes, and it smells nice.”

Humans and cats with asthma ben-
efit from dust-free or low-dust litter. 
Dust irritates the respiratory tract and 
can contribute to coughing, wheezing 
and difficulty breathing when cats kick 
it up as they dig in the litter box. Lit-
ters made from wheat, recycled paper, 

wood and silica gel crystals, as well as 
some clumping litters, tend to be low 

in dust. Unscented litters are also 
good choices when a person or 
pet in the home has asthma. Anna 

Wright uses a wheat-based litter, 
saying, “It’s expensive, but my health and 
happiness are worth it. It doesn’t give me 
headaches or trigger coughs for me like 
so many other products do. I think the 
cats like it for the same reasons.” 

Older cats may have special needs 
when it comes to litter. When her cat 
Shadow was in renal failure, Gail Parker 
of Philadelphia found that replacing lit-
ter with newspaper helped prevent him 
from urinating outside the litter box. 
She believes the paper was softer on 
his paws and found that her other cats 
preferred it, too. Parker puts sections 
of newspaper in the cats’ boxes and 
removes them as soon as they are used.

No litter can replace a veterinary visit, 
but some litters are made to indicate the 
need to visit the vet. Coated with a safe, 
 nontoxic pH detector, porous silica gel 
 granules change color when acid, alka-
line or bilirubin levels change, suggest-
ing possible infection or illness.

But whatever you look for in cat 
litter, what your cat prefers is what 
counts. Offer an assortment of litters to 
see which one he likes best, and go with 
that. Provide an extra-large box, and 
fill it with three to five inches of litter 
for your cat’s digging pleasure. Scoop it 
once or twice a day, clean the box and 
change the litter every week or two, and 
you’ll have a happy cat. ■

Pets of the Week
>> Piggy is a 
2-year-old pit 
bull terrier mix. 
She is wiggly and 
friendly with just 
about everyone 
she comes in 
contact with. Her 
adoption fee is 
$75.

>> Toby is 
a 1-year-old 
domestic 
shorthair mix. 
He can be shy 
at fi rst, but give 
him time to open 
up and he will be 
your best furry 
companion. His 
adoption fee is 
$55.

>> Nova is 
a 3-year-old 
domestic 
shorthair mix. 
She has a sleek 
black coat, is 
very playful and 
loving, but only 
on her terms. Her 
adoption fee is 
$55.

To adopt or foster a pet
Dogs and cats adopted from Humane Society 
Naples come with vaccinations, sterilization 
surgery, ID microchip and 30 days of health 
insurance. Visit the animals ready for adoption 
at the main shelter at 370 Airport-Pulling Road 
N. (11 a.m. to 7 p.m. Tuesday and Thursday, and 
11 a.m. to 5 p.m. Wednesday, Friday, Saturday 
and Sunday), or at the satellite adoption center 
at Coastland Center during mall hours. Call 
643-1555 or visit www.HSNaples.org for more 
information. ■

Cats need large litter boxes that give them 
plenty of room to move around and dig.



(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay
801 Laurel Oak Drive · Suite 300

Wilma Boyd – CEO
*Offers valid on new bookings on select sailings made by 10/1/18. 3rd and/or 4th guests must be 17 or under, booked in the same category. 3rd and/or 4th 
guests must be accompanied by two adults, 21 years of age or older. Special Family Offer is not combinable with OLife Choice (3rd and/or 4th guests do not 
receive OLife amenities). Subject to change and availability. Other restrictions apply. ShipsÔ Registry: Marshall Islands.

ADDITIONAL DEPARTURES AVAILABLE!

SPECIAL FAMILY OFFER 
3rd & 4th Guests Sail FREE 

 
Next summer, pack a little extra wonder and 

excitement when you cruise with us. For a Limited 

time,  your third and fourth guest sails free on these 

select voyages. Share the awe-inspiring adventures 

in Alaska with family. Plan your voyage today for 

unforgettable memories.   

Limited-time offer, capacity controlled. Guest must be 17  
or under and occupy same stateroom. See Terms &  

Conditions for details.

SH A R E THE WONDER   

                                   of travel 

Alaska Explorer Youth Program
For guests travelling with children, 
this program off ers the opportu-
nity to experience the excitement 

of exploring the Northwest Coast and Alaska in 
an enriching way. Designed for ages 5 to 12, the 
program is supervised by enthusiastic youth 
counselors and includes games, activities and 
Alaska-inspired special events.

Discover Denali
Alaska’s stunning natural beauty 
is the focus of this tour that takes 
you deep into the heart of 

Denali National Park during a luxury dome 
railcar journey, winding through tundra, 
mountain peaks, forests and wild rivers graced 
by moose, grizzly bears and foxes.

Rocky Mountaineer
Th e Canadian West beckons to 
be explored – especially via train. 
Th is is a lovely way to end your 

luxurious voyage across the towns and cities of 
Alaska and the Pacifi c Northwest. As the scenery 
unfolds around you, savor exquisite meals aboard 
your dome railcar.

ENJOY THE FINEST CUISINE AT SEA™ ABOARD OUR INTIMATE AND LUXURIOUS SHIPS.

Glaciers & Gardens
VANCOUVER TO SEATTLE | 10 DAYS

Jun 29, 2019 | REGATTA

Glacial Adventures
SEATTLE TO SEATTLE | 10 DAYS

Jul 16, 2019 | REGATTA

Great Outdoors
VANCOUVER TO SEATTLE | 14 DAYS

Aug 6, 2019 | REGATTA

SPECIAL FAMILY OFFER 
3rd & 4th Guests Sail FREE

Next summer, pack a little extra wonder and
excitement when you cruise with us. For a Limited
time, your third and fourth guest sails free on these
select voyages. Share the awe-inspiring adventures
in Alaska with family. Plan your voyage today for

unforgettable memories.
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The Village on Venetian Bay Naples Take U.S. 41 to Park Shore Drive
239.263.4421 mwaterfrontgrille.com

Join Us for Happy Hour Every Day From 5-7

25% OFF
Lounge Menu 5-7pm

50% OFF
House Wines & 

Cocktails

$2.00 OFF
Imported & 

Domestic Beers

$3.00 OFF
Call, Top Shelf & 

Premium Cocktails

$4.00 OFF
Premium Wines

Live Jazz with Victor
Wednesday

Lounge Menu Available
Every Day From 5- close

 Sunday Brunch 10am - 2:30pm Lunch Monday - Saturday 12pm - 2:30pm
Dinner 5pm - 9pm

NEW SUMMER HOURS!

C H I N A  B I S T R O
CHEF OWNED WITH 

38 YEARS EXPERIENCE

OPEN 7 DAYS A WEEK
Monday–Saturday 4:30 p.m. to 9:30 p.m.

       Sunday  5 p.m. to 9 p.m.

omeinaples.com
WE MAKE THE BEST PEKING DUCK! OUR FOOD IS MADE WITH 

THE FRESHEST INGREDIENTS. FULL BAR & PATIO SEATING.
NAPLES CENTRE VILLAGES

6434 Naples Boulevard, Unit 406
Naples, Florida 34109

239.631.56332015 2016

PUZZLES
GRAIN SUBSTITUTES

HOROSCOPES
VIRGO (August 23 to Septem-

ber 22) With more stability in your 
life — on both personal and profes-
sional levels — this could be a good 
time to strengthen relationships 
with both friends and colleagues.

LIBRA (September 23 to Octo-
ber 22) People have always relied 
on your integrity not only to get the 
job done, but to get it done right. So 
don’t be pressured by anyone into 
cutting corners to save time.

SCORPIO (October 23 to 
November 21) While others might 
get rattled over unexpected changes, 
your ability to adapt calmly and 
competently helps you make a pos-
itive impression during a crucial 
period.

SAGITTARIUS (November 
22 to December 21) A changing 
environment might be daunting for 
some, but the adventurous Sagit-
tarian takes it all in stride. A friend 
from the past could awaken some 
meaningful memories.

CAPRICORN (December 22 to 
January 19) With your self-assur-
ance rising to full strength, the bold 
Goat should feel confident about 
opening up to new ventures as well 
as new relationships.

AQUARIUS (January 20 to Feb-
ruary 18) Reaching out to someone 
who has been unkind to you might 
not be easy. But in the long run it will 
prove to have been the right thing to 
do. A friend offers moral support.

PISCES (February 19 to March 
20) Your keen insight once again 
helps you work through a seemingly 
insoluble problem in your workplace. 
The weekend offers a good chance to 
develop new relationships.

ARIES (March 21 to April 19) 
With your Arian charm quotient at 
an almost all-time high this week, 
plus all the facts to back you up, you 
just might win over the last doubters 
to your proposal.

TAURUS (April 20 to May 
20) You might be in line for that 

job change you applied for. But be 
advised that you could be called on 
to defend your qualifications against 
supporters of other applicants.

GEMINI (May 21 to June 20) 
Creating a new approach to an old 
idea is one way to get beyond that 
workplace impasse. No such prob-
lems in your personal life, where 
things continue to flow smoothly.

CANCER (June 21 to July 22) Be 
more forthcoming about your feel-
ings concerning a proposed change 
either in your workplace or in your 
personal life. Your opinions are valu-
able. Don’t keep them hidden.

LEO (July 23 to August 22) A 
changing situation in your life needs 
more patience than you appear to 
be willing to offer. Allowing it to 
develop at its own pace is the wisest 
course you can take at this time.

BORN THIS WEEK: You have a 
knack for finding details that others 
would overlook. You would make a 
fine research scientist. ■

SEE ANSWERS, C16

SEE ANSWERS, C16

▼

▼

By Linda Thistle

SUDOKU
Difficulty level: 

★★
Place a number in the empty boxes in such a way that 

each row across, each column down and each small 9-box 
square contains all of the numbers from one to nine.
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SPONSORED BY

Visit FifthAvenueSouth.com for information on upcoming events!

THANK YOU TO OUR SPONSORS
BOB 102.9, Gator Country 101.9 FM, Mix 104.7 FM, WGUF 98.9 FM, 

Naples Daily News,  Hoffmann Commercial Real Estate 

Sheldon Fine Art
Reflecting Water Exhibit

September 1-12

SAILS
Scotch Tasting Dinner

September 12

Evening on 5th
September 12, 6:30-9:30pm

Pura Vida Medical Spa
Beauty and the Beach Event

at Brambles Tea Room
September 27, 5:00-8:00pm

September on
Naples Players

Auditions for White Christmas 
September 1 and 8

Downtown Naples, designed with life in mind.

CONTRACT BRIDGE

A false sense of security
BY STEVE BECKER

Assume you’re in four hearts and 
West leads a spade. There seems 
to be nothing to the play, so let’s 
say you win with the ace, ruff a 
spade in dummy and cash the A-K 
of trumps. West shows out on the 
second trump, and you suddenly 
realize you’re in serious trouble.

You continue with the queen of 
trumps and then, trying to make 
the best of a bad situation, play 
the A-K-Q of clubs. Unfortunately, 
East ruffs the third club, cashes the 
king of spades and continues with 
a spade, and you subsequently lose 
two diamond tricks to go down one.

Sometime later, it dawns on you 
that you should have made the con-
tract. Rather than simply assume 
that the missing trumps would be 
divided 3-2 — in which case you’d 
wind up with two overtricks — you 
should have allowed for the pos-
sibility that the trumps might be 
divided 4-1 (a 28 percent possibil-
ity). Had you considered that, you 
might have seen that you could 
guard against a 4-1 trump break by 
playing the three of trumps from 
your hand at trick two.

This seemingly ridiculous play has 
much more merit to it than at first 
meets the eye. After the opponents win 
the trick, they cannot stop you from 
scoring the 10 tricks — four hearts, five 
clubs and a spade — you started with.

The deal demonstrates once again 

that a declarer should always try to 
arrange the play to cater not only to the 
most likely distribution of a suit, but 
also to a less likely one. The chief dan-
ger in this deal is that the trumps might 
split 4-1 instead of 3-2, and declarer 
should take the necessary steps to guard 
against that eventuality. ■
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All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. Our 
installations reflect your 
dreams and your personality, 
while enhancing your home. 
We will maximize the storage 
of your closets, home office, 
wall units, pantry, and 
garage or anywhere in your 
home that requires storage 
solutions. Our team works 
from Port Charlotte to 
Marco Island.

www.allaboutclosets.com

Call for a Professional Design Consultation! 

Heather Holland
Designer

HHolland@allaboutclosets.com
239.303.5829

Create Function & Storage with Style!

Custom closet | wall units | laundry areas | garages | home offices and more! 

Create Function & Storage with Style!

$10 Lasagna Night!
NOODLES SATURDAY HAPPY

CELEBRATE

Must mention this promotion at time of visit. Cannot be combined with any 
other offer. Expires September 30, 2018. 

1585 Pine Ridge Road, Suite 5, Naples

239.592.0050 
NoodlesCafe.com

sunday 
sushi 
night
4PM -9PM

Must mention this 
promotion at time 
of visit. Cannot be 
combined with any 
other offer. Expires 
September 30, 2018. 

DINE IN 
ONLY

25% OFF 
ENTIRE SUSHI MENU 

BEHIND THE WHEEL

You, too, can own a 007 Aston Martin 

It’s hard to think of Aston Martin 
without imaging Sean Connery leaning 
up against a bright sliver DB5. This is 
one of the most enduring automotive 
icons, and now it’s going to be made 
available to a very select few. Aston 

Martin has announced it will build 25 
examples of the DB5 coupe, complete 
with 007-style gadgets.  

Continuation cars are not new to 
the industry. After all, it feels like the 
Shelby Cobra never left production, and 
Aston’s rivals at Jaguar recently began 
neo-classic D-type and E-type racers. 
What makes the DB5 continuation cars 
so special is the pedigree that comes 
with them.

These 007 Astons are built with the 
blessing of EON Productions, the com-
pany that produced all of the James 
Bond films. Plus, while the hidden 
machine guns likely won’t fire real bul-
lets, the gadgetry will be developed by 
Chris Corbould. He has been involved 
in the special effects of 14 James Bond 
films, including “Goldeneye,” “Tomor-
row Never Dies,” “Casino Royale,” “Sky-
fall” and “Spectre” — all of which fea-
tured the famous silver DB5.

For true enthusiasts, the most impor-
tant aspect of these cars is where they 
will be built. Aston Martin has a factory 
dedicated to special projects at its mod-
ern home in Gaydon, England. However, 
the continuation car will be produced 
about 40 miles away at the Newport 
Pagnell. This is the site of the Aston 
Martin Works official restoration facil-
ity and the factory where the original 
DB5s were built by hand.

These “new” classic coupes will be 
built in the same tradition as the origi-
nal. That will likely mean a 4.0-liter 

DOHC straight-six motor, leather-clad 
interior, and alloy panels formed over 
a tubular steel skeleton. Aston Martin 
did mention a few “sympathetic modi-
fications” to the car seen in “Goldfin-
ger.”  That might include 007’s nifty 
map-based tracking system in the radio 
replaced by a regular GPS system that 
has emerged during more than a half-
century of progress.

There are 25 DB5s up for grabs; deliv-
eries are set to begin in 2020. Not coin-
cidently, this is also about the time for 
the 25th James Bond film to premiere. In 
fact, the real production number will be 
28, with one car going to a charity auc-
tion and both Aston Martin and EON 
Productions retaining an example. 

This limited availability of the movie 
cars is a nice nod to one of the most 
exclusive rides around. The original 
gadget-filled DB5 (actually a DB5 proto-
type) disappeared from the Boca Raton 
Airport in 1997 and hasn’t been seen 
since. A second car used for the film’s 
beauty photos survives today. It was 
sold for $4.6 million in 2010.

The new continuation cars are slight-
ly more affordable, but still priced for 
the very select few. Each will go for 
£2,750,000 (currently about $3.5 million).

There’s also a catch that goes beyond 
the exclusive price. None of these exam-
ples will be road legal.

Aston Martin is building examples 
that are exceptionally faithful to the 
original, and that go well beyond revolv-

ing license plates. Cars assembled to 
1960s standards but with 2020 build 
dates will not meet regulations in most 
developed countries. Aston Martin 
could get around this by purchasing 
original DB5 chassis, stripping them, 
and completely rebuilding the coupes. 
Thankfully, they have enough reverence 
for their own history to not repurpose 
classic beauty for the sake of new profit.

These new James Bond DB5s can be 
enjoyed on tracks and private roads. 
Those who can afford the privilege also 
likely have the funds to locate a closed 
circuit for secret agent time. Of course, 
at this level of price and prestige, some 
will really see the 2020 delivery date as 
a head start to building a worthy sitting 
room around rolling silver-screen art. ■

mylesKORNBLATT
mk@autominded.com



MINUTES AWAY
FROM MORE

MUST BE 21 YEARS OF AGE OR OLDER TO ATTEND INDOOR CONCERTS. SEE PLAYER’S CLUB FOR COMPLETE DETAILS. 
MUST BE AT LEAST 21 YEARS OLD AND A SEMINOLE WILD CARD MEMBER TO PARTICIPATE. MANAGEMENT RESERVES 
THE RIGHT TO CHANGE OR CANCEL THIS PROMOTION AT ANY TIME BASED ON OPERATIONAL AND/OR BUSINESS 
CONCERN. PERSONS WHO HAVE BEEN TRESPASSED OR BANNED BY THE SEMINOLE TRIBE OF FLORIDA OR THOSE 
WHO HAVE OPTED INTO THE SELF-EXCLUSION PROGRAM ARE NOT ELIGIBLE. IF YOU OR SOMEONE YOU KNOW HAS A 
GAMBLING PROBLEM, PLEASE CALL 1.888.ADMIT.IT.

PROMOTIONS & ENTERTAINMENT 
AT SEMINOLE CASINO HOTEL

MOREINPARADISE.COM

TRIPLE JEEP LABOR DAY WEEKEND GIVEAWAY

JEEP WRANGLER 
SPORT 

SATURDAY

JEEP CHEROKEE 
LIMITED
SUNDAY

JEEP GRAND 
CHEROKEE
MONDAYDAY MONDAY

4 HOURLY WINNERS 
OF $1,000

6PM - 10PM | EACH DAY

GRAND PRIZE JEEP
11PM | EACH DAY

SEPT 1 - SEPT 3

PRIZES AWARDED IN FREE SLOT PLAY 
OR PROMO CHIPS 

EARN ENTRIES NOW - SEPT 3
Images may not  

represent actual vehicles. 

WYNONNA
& THE BIG NOISE
SATURDAY, OCTOBER 13 • 8PM

AIR
SUPPLY

SATURDAY, JANUARY 12 • 8PM
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When your journey 
from a dream to a 

great story includes 
us, you travel better.

Lee McCarthy, 
President

CORPORATE TRAVEL EXPERTS

239.261.4332 | naplesfujiyama.com

$49.90 Dinner for Two
with bottle of wine 

Choice of 8 entrees including 
soup, salad, shrimp appetizer, rice 
& vegetables (Sun-Thurs, dine in only)

239.261.4332 | naplesclubsushi.com

$49.90 Dinner for Two
includes soup and salad 

with bottle of wine 
8 Dinner choices to pick from

(Sun-Thurs, dine in only)

239.263.7254 | naplesharoldsplace.com
2555 Tamiami Trail North, Naples, FL 34103

Located at 
Gulfcoast Inn

WEDNESDAY’S
 Live Music from 7 to 10

SATURDAY’S 
Ohio State Buckeye Football 

Game Watch @ Noon 

SUNDAY’S  
Our FAMOUS Breakfast Sandwich 

with a Tito’s Bloody Mary, Tito’s Screwdriver 
or Mimosa for $10.95

Karaoke 3pm-7pm

GAME WATCH 
SEPT 1st @ NOON

*Must call before 9/6/18 and mention Florida Weekly when booking to receive offer ($699 value).

$199
Offer Includes:  Complete comprehensive review of 

lean vs. fat body mass, 30-day diet supplements + 
(3) Laser-Lipo treatments & B-12

Labor Day Special!
Lose up to 30 pounds in 30 days!

Naples Weight Loss 
& Wellbeing

239-596-1896     NaplesWeightLoss.com
5644 Tavilla Circle, Suite 203, Naples, FL 34110

(Corner of I-75 & Immokalee Rd)

FILM CAPSULES
BY DAN HUDAK

Alpha ★★
(Kodi Smit-McPhee, Natassia Malthe, 

Leonor Varela) Believed dead by his 
tribe while on a hunting expedition, 
teenage Keda (Smit-McPhee) forms a 
symbiotic bond with a wolf dog. The 
exposition drags, and though there are 
some impressive visual sequences, the 
story is never engaging enough to over-
come the sluggish start. Rated PG-13. 

BlacKkKlansman ★★★
(John David Washington, Adam Driv-

er, Topher Grace) In the early ‘70s, 
an African-American police officer 
(Washington, Denzel’s son) in Colorado 

Springs infiltrates the Klu Klux Klan 
with the help of his white Jewish col-
league (Driver). Director Spike Lee’s 
film is a bit long at 135 minutes, but it’s 
also nicely acted and well told. Rated R.

Generation Wealth ★★½
(Limo Bob, Tiffany Masters, Florian 

Homm) Documentarian Lauren Green-
field examines society’s obsession with 
wealth, image and material possessions 
in this cautionary doc that raises more 
questions than it can answer. Still, it’s 
an intriguing watch for its naked hon-
esty, especially from those who greatly 
desired wealth, had it, lost it, and now 
understand it didn’t make them happy. 
Rated R. ■

PUZZLE ANSWERS
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Home-cooked eggs, omelets, benedicts, pancakes, 
waffles, scrapple, homemade soups, fresh salads, 

sandwiches, Angus burgers, chili, Taylor pork roll, 
sausage gravy, creamed chipped beef, home-cooked 
roast beef & turkey, and “Real” Philly Cheesesteaks.

The Best Homemade Food Always At The Best Price!

P: 239.948.4123   Old 41 & Bernwood Parkway

BONITA’S BEST
11 YEARS RUNNING! OPEN DAILY 7AM TO 2:30PM

Beer, Wine, & Mimosas

www.Old41.com

THE 
ORIGINAL 
& ONLY 

LOCATION!

PromenadeShops.com
26795–26851 South Bay Drive
Bonita Springs, Florida 34134

Shop, dine & experience

all tastes. all tasteful. all here!
one-of-a-kind destinations. over 25

LABOR DAY WEEKEND SIDEWALK SALE!

SAY “SO LONG” TO SUMMER STROLLING THE STORES AT OUR

 From Thursday, August 30   —  Monday, September 3
Celebrate with sale prices

and check out great deals on apparel, accessories, home décor and much more. 
Stroll the covered walkways, browse the boutiques and indulge in a delicious 

meal and refreshments along the way at Promenade at Bonita Bay!

LATEST FILMS

‘Papillon’

★★
Is it worth $10? No

Henri “Papillon” Charriere must have 
been the most honorable criminal in 
history. According to “Papillon,” he’s 
practically a saint. He is introduced 
as a safecracking thief in the 
early moments, but that’s liter-
ally the only bad thing he does 
before telling his girlfriend 
(Eve Hewson) he wants to pro-
vide a good life for her and is 
being framed for murder. 

It’s a rushed first 25 min-
utes, followed by a labored 
remaining two hours in which 
Papillon (Charlie Hunnam) is 
sent to prison in French Gui-
ana in South America. There 
he plots his escape with a 
weakling counterfeiter named 
Louis Dega (Rami Malek); in 
exchange for the money he’ll 
need to escape, Papillon will 
protect Dega from the other 
inmates (and guards). An 
unlikely alliance forms (how 
couldn’t it when both of you 
keep the same wad of money 
in your backside at different 
times?), and with it comes 
tedious monotony and head-
scratching moments that don’t 
register as genuine. 

For example, there’s a scene 
in which Papillon and Dega are 
carrying a corpse through the jungle. 
The guard starts physically and verbally 
harassing the frail Dega, at which point 
Papillon picks up a rock and smashes 
it onto the guard’s head. Yes, Papil-
lon has sworn to protect Dega, but we 
must consider two things: 1) The guard 
wasn’t going to kill Dega, and 2) Papil-
lon knows the penalty for striking a 
guard is two years in solitary confine-
ment. If you think this through, Papillon 
sacrificed two years of his life — two 
years in which it would be impossible 
to escape — just because a guard was 
being mean to Dega. The action simply 
doesn’t justify the consequence Papillon 
knew would come; worse, he would’ve 
been executed if the guard died.

To its credit, the fight scenes are grit-

ty and raw. In particular is the sequence 
in which Papillon and Dega are attacked 
while showering. They could not be 
more naked or exposed, meaning it’s 
pure fortitude on display as Papillon 
battles three men with weapons, all 
while also protecting Dega. Unlike the 
rest of the film, which feels repetitive, 
this scene is impactful.

The film is based on Papillon’s true 
story, as told in the books “Papillon” and 
“Banco” and first imagined on screen 
in a 1973 film starring Steve McQueen 
and Dustin Hoffman. Lest you think the 
reason Papillon comes across so well in 

the movie is because he wrote the book 
on which it is based, the real Papillon 
himself admitted only 75 percent of the 
book is true, an assertion historians 
have come to believe is generous. 

The real criticism here, then, belongs 
to director Michael Noer and screen-
writer Aaron Guzikowski, who failed to 
take the story and craft the best movie 
possible from it. Thus if you’re looking 
to explore the story of “Papillon,” (re)
watch the 1973 version. ■

dan HUDAK
punchdrunkmovies.com

>> Archival photos in the end show the real 
Papillon, and the real French Guiana penal 
colony in which he was imprisoned.
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3 course dinner for 2
$50 per couple
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1205 THIRD STREET SO. NAPLES
239-659-0007

DAMICOSCONTINENTAL.COM

1177 THIRD STREET SO. NAPLES
239-435-1166

CAMPIELLONAPLES.COM

NEAPOLITAN WAY 4691  9TH ST. N.
239-430-0955

NAPLES.DAMICOANDSONS.COM

S
U

E
 H

U
FF

 /
 F

LO
R

ID
A

 W
E

E
K

LY

SOCIETY
Friends of Foster Children Forever back to school bonanza

Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

 1. Jeanne Nealon and Blaze F. 
 2. Chase and Connie Velasquez
 3. Suzanna Pahl-Boland and 

Chase
 4. Gavin P. and Ashlie Chapman
 5. Way Too Tall and Darsilynn J.
 6. Sylvia P., Julia Cuny, Paige 

Kinstler and Sarah P.
 7. Students Evangeline and 

Meme with Shannon Kennedy
 8. Samantha Espinosa, Adam 

Larivee, Jennifer Coppens, 
Katie Henderson

 9. Linda Snoply, Nancy Goldszak 
and Nancy Sarafian

 10. Seipel Stephen and Emma 
Beckmann

 11.  Rick Taft and Gina Taft
 12. Roberto with volunteer Christa 

Crehan
 13. Alicia Galarza, Suzanne 

Alameda and  Emma 
Beckmann

1 2 3 4

5 6 7

8 9

10 11 12 13
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I Do...

Hilton Naples (239) 659-3108 | naples.hilton.com 
5111 Tamiami Trail North, Naples, Florida, 34103

IS YOUR PREFERRED DATE AVAILABLE?
Celebrate your special day at the Hilton Naples. Our elegant, 
upscale hotel off ers all-inclusive packages from 10 to 300 
guests. Whether you envision an intimate ceremony on the 
beach with close friends and family, or a lavish reception, let 
our wedding professionals make your wedding dreams come 
true. Contact us today for venue availability.

New packages including Chiavari chairs now available!

CAPRICE DEL VECCHIO
Special Events Manager
cdelvecchio@cooperhotels.com
(239) 659-3108
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Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

SOCIETY
CCCR Business 100 Networking Event at Seasons 52

 1. Geraldine Cirillo and JoAnn 
Lawrence

 2. Martin Nestares, Jerry 
Johnson, Niccole Howard 
and  Tamara Nicola

 3. Dennis Sanders and Katja 
Heikkinen

 4. Mark Siracusa, Barry 
Nicholls and Mark Schwartz

 5. Cori Higgies, Jeff Jerome 
and Hannah Pratt

 6. Frank Falcone, Vicki Baker 
and Brad Heiges

 7. Phil Borchman and 
Diane Reed

 8. Russell Burland and 
Crystal Kinzel

1 2

4 6

3

5

87

4 5

Marsha 
McDonald, 
Corlin Tucker 
and Laura 
Coleman
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CALL FOR 

RESERVATIONS

263-3474

1300 THIRD STREET SOUTH, NAPLES
239 -262- 5500 ·  RIDGWAYBARANDGRILL .COM

DAILY 
HAPPY 
HOUR 
50% OFF

LIVE MUSIC
 Thursday, Friday and Saturday 

starting at 7pm

2 PRIX-FIXE 
DINNER MENUS
2 Courses (Appetizers & Entree)

$29 and $39 per person

3-6pm

Cocktails, Beer, 
Wine By The Glass

Th e iconic Oyster House in Everglades City was 
fi rst opened in 1983 by resident Billy Potter and 
served as the area’s heart and soul for both dining and 
entertainment. As Potter’s health began to decline, 
the Miller Family purchased the restaurant in 1992.

Coming from the north, Mr and Mrs Miller 
or, “Poppa Bob” and “Miss Patti” as they are now 
aff ectionately known as, had to overcome the fact 
that the locals saw them as “Damn Yankees.” Not 
an easy task, but one that would ultimately make 
them trusted family friends.

Th e Millers went on to continue the legendary, 
Old Florida dining experiences that attracted 
tourists from across the globe. Commonly referred 
to as “Florida’s Last Frontier,” Everglades City was 
a trip back in time, a city built of hard work in the 
hot sun from burly crabbers and salty sea captains - 
some of whom suff ered from the smuggler’s blues. 
Th e Oyster House was where everyone, locals and 
visitors, came to eat, drink and be merry.

RESERVE A TABLE ONLINE AT: 
WWW.THEPEARLNAPLES.COM

For Reservations, Call 239-591-5939 

NOW OPEN!

THE MILLER LEGACY 
CONTINUES

In recent years, two of the Miller children, 
James and Jillian, had begun to take the helm 
with bright ideas and clear visions of new 
directions for their family business. Even greater 
success seemed imminent.

Providing spirited dining, catering and event 
facilities, Th e Oyster House provided fresh 
seafood and local fare until that fateful day in 
September 2017 when a nasty old sea witch 
named Irma came blustering through and 
toppled her to ruins. Th e 28-year legacy had 
come to an end.

But, as “Miss Patty” says, “Out of something 
bad, something good will come,” and so, a star is 
born. An oySTAR….Th e Pearl Naples.

STEAK & SEAFOOD
RESTAURANT

HAPPY HOUR: 2-6PM EVERY DAY!

CUISINE NEWS
Local food photographer 

Nicole Nixon’s work has been 
hired by Rock Shrimp Pro-
ductions to shoot the work of 
Floridian chefs Asif Syed (21 
Spices, Naples) and Bernard 
Caramouche (Muddy Waters, 
Orlando) to be featured in the 
Food Network show “Beat Bobby 
Flay.”

Nixon’s worked has appeared 
in several local and national 
publications like Town & Coun-
try, The New York Times, Gar-
den & Gun and more. Her work 
for the episode of “Beat Bobby 
Flay” featuring Chef Asif Syed 
airs at 10 p.m. Thursday, Sept. 
20, on The Food Network. More 
information about Nixon can be 
found at www.nicolenixon.net. 

Campiello Naples will be 
closed Sept. 10-13 for bar renova-
tions and to repair some damage 
caused by Hurricane Irma last 
fall. The restaurant and patio 
will reopen at 5 p.m. on Sept. 
14 with a limited menu offering 
that will run for about a week to 
10 days. The lounge and bar will 
remain closed and curtained off 
while work in those areas con-
tinues. A service bar will be set 
up in the courtyard to provide 
limited beverage service until 
the bar project is completed. As 
a result, the restaurant’s summer pro-
gressive champagne pour promotion 
will end until next year, and its regional 
Italian specials will not be offered in 
September. 

This bar project was originally sched-
uled to be part of the restaurant’s overall 
décor refresh that took place last fall, 
but was put on hold as the storm and 
recovery time affected project sched-

Local food photographer Nicole Nixon
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Open Daily • 11am • Lunch, Dinner & Sunday Brunch
Subject to availability, while supplies last.

 TWO  1 pound lobsters with

   $27.95fries and slaw or black beans and rice
LOTSA LOBSTER!!!Waterfront Dining

1200 Fifth Avenue South  
at Tin City

(239) 263-2734

12th Avenue South  
at the City Dock
(239) 263-9940

    

NaplesWaterfrontDining.com

Kids Under 12  
Eat Free on Mondays  

1 kid meal with 1 adult entrée. 
From kids menu only.

MONDAY
BEBEEF, BBQQ &&
CCRAFT BEERR 

66 OZ Z SSIRLOIN STEAKAKK & 2 
JJUMMBBOBO CHICKEN TENDNDDERSS 
WITTHH STEAK FRIES $1122.99
8 OZZ SHORT RIBS/ BRISSKKET 

BURGER $7.99  
WWWITH CHEESE $8.9999 

AANYY OOTHER BURGER $$$99.999
MMOMOONSHINE BBBBQQ  
PLALAATTETT R $1$122.9.99  

Half rack of ribs, pulled pork slider, 
2 chicken wings, fries, homemade 

coleslaw and baked beans

TUESDAY
NEWEW YORKRK/

CCHIHICAGO PIZZZZA A
PARTY

$55 OFF MEDIUUUM
$$77 OFF LARGGEE
GREEKEK K SALADD $$3.50
CHIC CKEKEN PN PARARMMESANN  
WITW H PPASTASTA $A $12.999

WEDNESDAY
MAMARGRGARARITTITASA   

&& FAJITAASS
$$5 OFFF ANANY FY FY AJIITAA 

$55 MAAARGARRRITAS 
$5 QUEESO SOS BBLBLANCNCO  

& CCHIPHIPS
2 FFOR O $5 SOFOFT 
SHEES LLLL TACTACOSS

Choice of chicken or beef.

LUUNCNCHH
CHCHEESEBURGERGER  

SLIDER

MEATBALL SUB

MEDITERRANEAN  
PASTA SALAD

GRILLED CCHICKEN  
CAESAR SALAD

BEEF CHILI DOG

BOBONELESS CHICKENN 
WINGERS

BUBUFFALALO CO HICCKENKEN SUUBB

Bags with Bobby! 
Biginners Welcome

Cornhole 
7pm - Close

Blitz Trivia is Back 
with Eric!

6:30pm - 9:30pm

COME FOR THE FOOD, STAY FOR THE SPORTS!

KARAOKE  
WITH JAN  

5:30- 
8:30PM

.79¢  
JUMBO  
WINGS
Min. of 10

BEST WINGS IN 
TOWN, WITHOUT  
A DOUBT

$2 OFF  
ANY  

STEVIE’S 
BASKET

10 FOR $6.99 
BONELESS 
CHICKEN  
WINGERS

FridayFriday
FISH FRY & BEER 
YUENGLING BEER  
BATTERED FISH FRY  
$9.99 Served with fries and slaw.

GROUPER FRY $12.99
Served with fries and slaw.

7 FOR $7 LUNCH

MON-FRI NEW  
LUNCH MENU

Available till 3 pm 
INCLUDES a soft drink or an 

alcoholic drink at Happy Hour 
Prices. Dine in only.

7777 cchhooiiicceess ffoorrrr   
$$77 eeaacchh

77777   $$$77777fffffooorrrr

STEVIES TREASURES AND SIGNATURE 
DRINKS HAVE ARRIVED!

ThursdayThursday
2 for 1  
DRINKS  
ALL DAY

 House Wine, Domestic 
Drafts & All Well Drinks

Mon-Thurs 3-7pm & 9pm-close. Friday All Day!3 7 9 l F id
HAPPY HOUR

Live Music
Friday Evening!

7-10pm Robin & Dean

Inntrtrtrrododododucucucucininini g  
tthhee BeBestts   

CCCChicicagago o DeDeepppp 
DDishshh PPizizizza!!

Piled high with premium 
Grande mozzarella cheese, 
cooked to perfection and  

topped with our home  
made pizza sauce.  

OUR BEEF AND CHICKEN IS NEVER FROZEN!

Let Stevies Cater  
Your Weekend Party 
Call 239-352-4233

CELEBRATE EVERYDAY WITH US!
 @stevietomatos    |    www.stevietomatosportspagenaples.com  

Naples 239-352-4233, Pebblebrooke Plaza, 15215 Collier Blvd #301, Naples, FL 34119

Sttevevieies  
TrTreasureess

&& Signature e
Drinnkksks HHHava e 

AArrriveedd
SNOW CRAB,  

BOONE IN RIB EYE, FILLEET, 
POORTERHOUSE STEAKAK,  
SIGGNATN URE MARTINNIS, 

HAHAND CRAFTEDED  
COCOCKTAAILSILS && CLCLASSIICCS

NeNeNeNew w LaLaLatetete NNNigggighthhh   
CCCCrraavvviinings MMMenne uuuu  
1110P0PMMM TILL CLOOSSINNGGGG

ROLLL INNTTO THE WWEEKEND WIWITTHH TTHHE BESSTT FOOF ODO , DRINKSS & HAPPYY HHOUO R, 
MAJOORR LLEAGUE BBASEBALL, PPGAA GOLF, BOXINNG, TENNIS, NAASCAR, MMAARRTIAL 

ARTTSS, CHAMPIOONSHIP SOCOCCEER, RUGBY ANND COLLEGE & NFL FOOTBALL

N(NAPLES ONLY)

LOBSTETEEERRR $14..9999
6-oz. lobster tail with a salad and steak fries.

TWIINNN TAILLSS $24.4.9999
Served with a salad and steak fries.

SURRFFF & TTURF $$224.99
6-oz. Lobster tail and 6-oz. filet  
with a salad and steak fries.

SUCCCUCUULENTNT BABY BACK RIBBS $1111.1.9.99
Full rack served slaw and French fries.

SUSUCSUCUCCULENTNTTT  
BBBBABBY BY BACKAC  
RRIBBS $11.9999
Full rack 
served with 
slaw and 
French fries

From kids m

SUNDAYLive Music Saturday
7-10pm Sonny Kenn

LOBO STEER $R $R 14 99

LSATURDAY

Live Entertainment 7-10pm

8/29 -9/4All special offers available with the purchase of a beverage. Dine in only. 

s Buckeyes  
Football Watch

Sat, Sept 1 
@ 12 Noon

239.434.6533/thirdstreetsouth.com

Over 60 Vendors
Saturday Mornings from 7:30 to 11:30 a.m.

Stroll & Shop in the parking lot behind Tommy Bahama

ules and timing. The bar counters were 
completed last fall so this renovation 
will focus on the center section, which 
will be outfitted with new tile, cabine-
try, artwork and TVs. Various kitchen 
area projects also will be completed 
during the closure but the only visible 
change for guests will be in the center 
bar area. For more information about 
the restaurant’s renovations and Sep-
tember availability, call 435-1166 or visit 
www.campiellonaples.com. 

Take Note:
Taste of Immokalee, a socially 

conscious brand of sauces founded by 
Immokalee High School students in 
2014, announced it will be releasing a 
new line of condiments that includes 
items like pineapple-mango salsa and 
mandarin-tangerine barbecue sauce.  To 
purchase the sauces or to find a store, 
visit www.tasteofimmokalee.com. 

 
Sea Salt hosts a 90-minute cooking 

demonstration featuring the cuisines 
of Spain and Italy at noon on Saturday, 
Sept. 1. Chef Josh Zeman will demon-
strate the preparation of two dishes: 
gambas al ajillo and risotto al nero di 
sepia. $65, includes glass of wine and 
lunch. 1186 Third St. S. 434-7258 or www.
seasaltnaples.com. 

In preparation for football season, 
Bokamper’s Sports Bar & Grill will 
release new menu items on Tuesday, 
Sept. 4, like buffalo chicken tater tots, 
fried green tomato po’boy and dry 
rubbed baby back ribs. 8990 Fontana 
del Sol Way. 431-7611 or www.bokam-
pers.com. 

Bonefish Grill at Naples Bay Resort 
offers a four-course, prix-fixe Ocean 
Mixed Grill dinner through Sunday, 
Sept. 30 featuring entrees like wood-
grilled Atlantic salmon, Caribbean cobia 
and shrimp and scallop skewers. $49. 
1500 Fifth Ave. S. 417-1212 or www.bone-
fishgrill.com. 

Want to work on your skills in the 
kitchen? Here are some cooking classes 
on the front burner:

Sur La Table, 9501 Strada Place, Mer-
cato; 598-1463 or www.surlatable.com 
– Secrets of Spanish Paella: Thursday, 
Aug. 30 ($75); How to Make Classic Eggs 
Benedict: Thursday, Aug. 30 ($25); Glob-
al Grilling: Thursday, Aug. 30 ($51.96); 
Summer Macaron Workshop: Friday, 
Aug. 31 ($75); Steakhouse-Style Burger: 
Friday, Aug. 31 ($95); Wine Night Out 
Italian Summer: Friday, Aug. 31 ($95); 
Family Fun Summer Desserts: Saturday, 
Sept. 1 ($55); Cooking Scrappy Best of 
Summer: Saturday, Sept. 1 ($75); Wine 
Night Out Surf & Turf: Saturday, Sept. 
1 ($95); Date Night Surf & Turf: Satur-
day, Sept. 1 ($58.96); Croissants from 
Scratch: Sunday, Sept. 2 ($75); Fam-
ily Fun Italian Favorites: Sunday, Sept. 
2 ($55); Perfect Grilled Steak Dinner: 
Sunday, Sept. 2 ($75); Family Fun Italian 
Favorites: Monday, Sept. 3 ($55); Easy 
Summer Entertaining: Monday, Sept. 3 
($75); Exploring Mediterranean Cuisine: 
Monday, Sept. 3 ($75); Pasta Workshop: 
Tuesday, Sept. 4 ($75); Summer on the 
Grill: Tuesday, Sept. 4 ($75); A Love of 
Seafood: Tuesday, Sept. 4 ($85); Cast 
Iron Cooking: Wednesday, Sept. 5 ($75); 
Italian Feast: Wednesday, Sept. 5 ($75). ■

CUISINE NEWS
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I N T R O D U C I N G  O U R  

THREE COURSE $32 SUMMER MENU 
I N C L U D E S  G L A S S  O F  H O U S E  W I N E  O R  B E E R

authentic lebanese  

cuisine by chef Rachid

kareemskitchen.com  |  239.315.4167  |  4270 Tamiami Trail E, Naples

express lunch menu  
now available!

21SpicesDining.com    239.919.8830 

4270 Tamiami Trail E #21, Naples

 

ENTREE FREE
Naples Best Kept Secret...

CELEBR AT ING OUR 80 T H A NNI V ERSA RY

141 TA MI A MI  TR A IL  NORTH,  N A PLES
239.261.7157 – W Y NNSONL INE .COM

SUPER SPECIAL! SEAFOOD SPECIAL! 

BOGO

WINE SPECIAL BOGO

PRODUCE

Maine Lobster 
(firm shell) 

Up to 1 1/2 pounds 

$7.99 a pound 
with coupon

Must present coupon.  
While supplies last.  

Good through 9/6/18.

Santa Cristina 
Pinot Grigio 

FREE with $50 
grocery order

Must present coupon.  
While supplies last.  

Good through 9/6/18.

Purely Elizabeth 
Granolas 

Organic and Gluten-free/3 flavors 

$5.89 each
Must present coupon.  

While supplies last.  
Good through 9/6/18.

Sabra Hummus 
Assorted 10 ounce 

Buy One 
Get One FREE

Must present coupon.  
While supplies last.  

Good through 9/6/18.

34 Degree Crisps 
Assorted 4.5oz  

Buy One 
Get One FREE

with coupon
Must present coupon.  

While supplies last.  
Good through 9/6/18.

Boston Lettuce 
Buy One 

Get One FREE
Must present coupon.  

While supplies last.  
Good through 9/6/18.

LOOK FOR OUR NEW JUICE BAR COMING IN SEPTEMBER!

1THE COUNTER
Mercato, 9110 Strada Place, 566-0644
www.thecounter.com

This place knows how to satisfy youthful palates and those of more mature clientele 
at the same time. The youngsters can tear into a pair of mini burgers with cheese 
and pickles, (or PB&J or grilled cheese, plus a side and drink) while the adults can 
choose from a variety of burgers — beef, bison, turkey, vegan, the meatless Impos-
sible Burger — and all manner of preparations. In addition, there are regular and 
sweet potato fries (you can order half and half, if you like), plus veggies, and shakes 
or floats can be enhanced by a shot of your favorite adult beverage. Or just order the 
cocktail and skip the shake. No one beefs about a meal here.

2RIB CITY
9191 N. Tamiami Trail, 591-3500
3871 E. Tamiami Trail, 417-9090

 www.Ribcity.com
This locally owned chain is well known for its barbecued meats, but it also offers 
some great deals for children. Did you know that kids 4 and younger dine free? They 
can have a piece of barbecued chicken and fries without charge. Children 10 and 
younger have six options priced at $4.49-$6.99, which includes the entrée, two sides 
and a drink. Meanwhile, adults can chow down on Rib City’s babyback ribs, pork, 
chicken, turkey, brisket, onion rings, fries, slaw, well, you know the drill. Pants with 
elastic waistbands suggested.

3SPANKY’S SPEAKEASY
1550 Airport-Pulling Road, 643-1559
www.Spankysnaples.com

This institution dates to 1984 although the memorabilia in the themed dining room 
stretches back far earlier to the days of “Spanky and Our Gang.” There’s plenty of 
eye-catching décor to keep the kids interested until the food arrives and there’s 
also a rarity these days — a salad bar — that gets the meal started quickly. For kids, 
there’s a soup and salad bar option for $6.95 as well as a half-dozen other choices, all 
priced between $4.95 and $7. The kids’ menu also doubles as a game/coloring page. 
And there’s a full bar for the adults’ amusement. ■

— Karen Feldman, cuisine@floridaweekly.com

Great places 
to dine with 
kids3KAREN’S

THREE 
FOR

CUISINE
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The Only Naples Restaurant Where 

Fresh Seafood is Flown in Daily 

From New England! 

4221 East Tamiami Trail
Naples billssteakandseafood.com 

239.455.5111 Specials good from August 23-29, 2018. 
Lobster prices subject to change without 

notice. Please call for pricing. 

LABOR DAY

LIVE ENTERTAINMENT
Sunday-Thursday 6-9pm Fri-Sat 6:30-9:30pm

T W I N  LO B S T E R  S P E C I A L S
LOBSTER MANIA IS BACK!LOBSTER MANIA IS BACK!

HAPPY 
HOUR
Daily 11am-9:30pm  
(Bar Only)
Check out our new local 
craft beers on tap

Sun-Thu 11am-9pm 
Fri-Sat 11am-9:30pm

Hours subject to change during summer months.

Add a cup of clam chowder to any twin lobster for only $3
Twin lobsters cannot be split

Sunday, Wednesday & Thursday $24.99
Twin one pound Maine lobsters with corn on the cob

Monday & Tuesday $21.99
Twin one pound Maine lobsters with corn on the cob

Friday & Saturday $27.99
Twin one pound Maine lobsters with corn on the cob

Lobster 
Mania

$1999
Twin Lobsters...

CUISINE REVIEW

Menu, look ever-changing at laid-back 7th Avenue Social

Since my last visit to The Social, the 
place has changed hands and chefs. 
It’s also added a fittingly larger-than-
life mural on one wall of renowned 
chef, food journalist and world traveler 
Anthony Bourdain.

The mural, painted by area artist 
Marcus Zotter, has Mr. Bourdain look-
ing straight out at the crowd. He is sur-
rounded by steaks, fruits and veggies 
and some of his pithy quotes: “I said 
before…‘Your body is not a temple, it’s 
an amusement park, so enjoy the ride.’” 
And “You learn a lot about someone 
when you share a meal together.”

Those are sentiments that owners 
Jerry Alajajian and Dayle Westover 
along with Chef Everett Fromm clearly 
embrace. The casual and eclectic din-
ing room and bar are designed to bring 
people together, to encourage them to 
stick around while live music fills the 
room. And the menu is filled with food 
that isn’t likely found on any weight-
reduction plan.

But never mind that. “Enjoy the ride.” 
Mr. Bourdain has spoken.

We were fortunate enough to sit to 
the right of his countenance with David 
Bowie situated over my right shoulder. 
It was a comfortable place in which to 
consider the inventive craft cocktail list 
and the creative menu that changes on a 
regular basis. 

First up — adult beverages. My com-
panion was pleased with her Gold Spark 
($13), a blend of Four Roses Bourbon, 
lemon, honey, bitters and prosecco. It 
was a pleasant concoction, but even 
better was my Mezcal Mule ($12.50), a 
smoky mix of Xicaru Mezcal, lime juice, 
Fever Tree ginger beer, passion fruit 
puree, cucumber and agave nectar. 

The Social, as it’s fondly referred to, 
is a place in which you can nibble on a 
small plate or two (or three), chow down 
on tacos (there are seven varieties), savor 
a sandwich or go whole-hog and head for 
the full-sized entrees. There are also four 
substantial salads for those attempting to 
be virtuous. Good luck with that.

My recommendation is to go hungry 
and graze your way through a number of 
the chef’s interesting concoctions.

His fried green tomatoes ($10), for 
example, were three thick slices of toma-

to well coated and fried to a perfectly 
crisp golden hue then topped with red 
pepper jam, house farmers’ cheese, with 
dollops of romesco and poblano crema 
on the side, making for a sweet and zesty 
combo that jazzed up what can be a 
bland dish. These were excellent.

Even better was the Social Loaded 
Yucca ($15), wedges of fried yucca topped 
with savory barbacoa beef, queso sauce 
and pico de gallo. The yucca was firm 
and lightly crisp, the meat tender with 
the cheese and pico adding layers of fla-
vor and moisture. A side note: This dish 
and a salad would make a satisfying meal.

The spicy chicken sando ($16) called 
to my companion. The plate contained 
a basket of crisp fries and a large bun 
into which was layered a good-sized 
fried chicken breast, lettuce, red onion, 
garlic mayo and honey hot. This dish 
was disappointing. The sandwich was 
oversized and hard to handle. The 
chicken had a thick coating — perhaps 

cornflakes? — that was heavy and over-
powered the aforementioned heat. The 
Hawaiian bun was flat and didn’t do a 
great job of carrying the load. On the 
plus side, the house-made pickles were 
delicious, as were the fries.

I, too, ordered a chicken dish, this 
one from the entrees list. The Joyce 
Farms airline chicken breast ($27) is a 
recent addition, our server told us, and 
it’s a good one. It’s pan roasted and set 
atop red grapes, Yukon gold potatoes, 
shiitake mushrooms then topped with 
watercress, with caramelized honey jus 
and herbs. The chicken was moist and 
well seasoned, the potatoes and mush-
rooms cooked just right.

Operating under Mr. Bourdain’s 
“amusement park” theory, we wisely ate 
just half of our entrees in order to save 
room for dessert. One towering carrot 
cake ($12) and one torrejas ($8), please.

Both desserts were suitable for shar-
ing and both were exceptional.

The torrejas consisted of two thick 
slices of Cuban bread soaked in honey 
egg wash then deep fried and served 
with vanilla ice cream, dusted with 
cinnamon and anise. The warm bread 
and cool ice cream with the dusting of 
spices was an inspired combination. 

The carrot cake was among the best 
I’ve had. Four thick, moist layers had 
great flavor and just enough cream 
cheese frosting. Candied walnuts added 
satisfying crunch. We took most of the 
cake home and it was just as good the 
next day.

Our server was warm and attentive 
through most of the meal, getting pro-
gressively scarcer as the room filled up 
and she got busier. We had to flag her 
down for the bill, but that’s not all that 
unusual in most restaurants once you 
no longer have dishes coming out of the 
kitchen. With a musician playing songs 
from the ’60s on up, we weren’t in a rush 
to leave either.

There’s clearly passion in the team 
that runs this offbeat and endearing 
spot. Seeing it packed to the gills on an 
August night proves that a restaurant 
need not be fancy or break-the-bank 
expensive to make it here. ■

karenFELDMAN
cuisine@floridaweekly.com

KAREN FELDMAN / FLORIDA WEEKLY

A larger-than-life-sized mural of Anthony Bourdain, painted by Marcus Zotter, watches over 
the dining room at 7th Avenue Social.

Social Loaded Yucca is a delicious dish that 
resembles nachos, but with yucca, barbacoa 
and queso.

The Joyce Farms airline chicken breast 
is pan roasted with potatoes, grapes and 
mushrooms.

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 

7th Avenue Social
849 7th Ave. S.,
Naples; 231-4553

Ratings:
Food: ★ ★ ★ ★
Service: ★ ★ ★ ½
Atmosphere: ★ ★ ★ ★ ½

>> Hours: 11 a.m.-4 p.m. brunch Sundays, 
4-11 p.m. dinner Sundays, 
4-9:30 p.m. Tuesday through Thursday, 
4-11 p.m. Friday and Saturday

>> Reservations: Accepted
>> Credit cards: Accepted
>> Price range: tacos, $5-$7; 

small plates/salads, $11-$18; 
sandwiches, $16-$18; entrees, $26-$35 

>> Beverages: Full bar
>> Seating: Banquettes, conventional tables, 

at the bar, outdoor tables
>> Specialties of the house: Modern 

Southern dishes and craft cocktails
>> Volume: Moderate to high
>> Parking: Free lot
>> Website: 7thavenuesocial.com



1-800-593-7259
keywestexpress.net

Enjoy a tropical drink from the bar or bite to eat 
from the galley as your adventure begins. Sit back 
and relax within one of the air conditioned cabins 
or take in the sun and soft ocean breezes from 
the sun decks. You’ll arrive in comfort and luxury 
within walking distance of all there is to see and 
do on this idyllic palm lined island surrounded by 
crystal blue waters.

Book Your TripToday!

$125GET AWAY ROUND
     FROM ONLY TRIP!*

 

*Minimum 8 day advance purchase, non-refundable fare. Cannot be combined with other offers. Weekend fee applies to any travel Friday thru Sunday. Expires September 30, 2018. Online purchases.

GET READY FOR YOUR NAUTICAL ADVENTURE! 
FASTER THAN DRIVING, CHEAPER THAN FLYING, THE BEST WAY TO TRAVEL

y

VACATION SPOT OF 
PIRATES, POETS, PRESIDENTS 

& PARTYGOERS!

End of
 SUMMER


