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The Florida Press Association has 
named Florida Weekly the best weekly 
newspaper in the state after the news-
paper racked up 25 journalism awards 
at the 2018 Florida Media Conference in 
Orlando.

Florida Weekly also recently earned 
five awards at the Society of Profession-
al Journalists Sunshine State Awards in 
Miami, which included all daily newspa-
pers in the state. In addition to the top 

FPA award for weekly newspapers with 
circulation above 15,000, Florida Weekly 
writers, designers and editors won 12 first 
place, five second place and seven third 
place awards.

The team of Vandy Major, Scott Sleeper, 
Jan Norris, Nanci Theoret, Evan Williams, 
Roger Williams, Eric Raddatz, Scott Sim-
mons and Betty Wells won the prestigious 
Claudia Ross Memorial Award for Inves-
tigative Reporting for a 20-page special 
report on Florida’s water issues. It is the 
fourth time that the newspaper has won 

this award.
Evan Williams won six first place 

awards along with three second place and 
one third place awards. 

“It’s very gratifying to be singled out 
by your peers for outstanding work,” said 
Florida Weekly cofounder and Executive 
Editor Jeffrey Cull. “And this team works 
tirelessly week after week to create the 
type of newspaper that connects with our 
more than 220,000 weekly readers.” 

SPECIAL TO FLORIDA WEEKLY_________________________

TURNING THE

OPING THAT THE WORST 
of the carnage and 
its summer scent will 
blow out with easterly 
winds, business own-
ers along Southwest 

Florida’s coast are still reeling 
from such an unexpectedly dras-
tic event.

“People were checking out on 

H
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Fort Myers Beach was empty one day 
last week because of algal blooms 
and red tide. 
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COMMENTARY

The Republican dilemma

With the possible exception of the Civil 
War, the single most dire threat to a secure 
Florida future for any generation in the 173-
year history of the Sunshine State is now 
upon us. 

Not even the Great Depression or World 
War II can compare to the threat that could 
end life here as we know it by 2100, 82 years 
from now. 

We’re on the verge of an ecosystem col-
lapse our young children will inherit. 

While climate change and the warming 
oceans will flood some of our most populated 
coastal communities in the next few decades, 
we have a more pressing problem: Our own 
toxic freshwaters now extend throughout 
Florida, but in particular through the southern 
half of the peninsula. 

From Orlando and Tampa south almost 
200 miles to Florida Bay, we’ve poisoned 
ourselves. 

This is the current picture: The 143-mile 
dike surrounding Lake Okeechobee can’t con-
tain the water flowing into it each year. The 
water can’t filter southward to Florida Bay as it 
has for the previous 5,000 years without flood-
ing the 741,000-acre Everglades Agricultural 
Area, created in 1948 and still supported by 
U.S. taxpayers, and surrounding towns. 

Water in the lake is already polluted by 
decades of Orlando-area runoff, agricultural 
runoff and back-pumping from the EAA, no 

longer a common practice. 
The lake’s managers release water east and 

west when the depth threatens the dike. The 
already polluted water picks up more pollut-
ants from old, unregulated septic systems and 
both sewer and city runoff on its downstream 
course to the sea. 

Marine life and humans along the river 
and at the coasts suffer the consequences. So 
do the southern Everglades and Florida Bay, 
where about 95 percent of the bird life that 
existed in 1900 is gone, scientists estimate. 

Meanwhile, 6 million residents of southeast 
Florida who depend on the vast Biscayne aqui-
fer underlying the southern Everglades are at 
risk of losing their drinking water because 
fresh water no longer filters through the sys-
tem in sufficient quantities to push back the 
intruding saltwater.

The current devastating algal blooms both 
in fresh water and salt east and west of Lake 
Okeechobee, therefore, are bell-ringing noti-
fications: We’re on the verge of rendering 
Florida uninhabitable. 

While fish-killing toxic red tide, a salt-water 
algae, and the blue-green bacterial algae that 
can sicken or kill people sometimes years 
after they’ve encountered it in fresh water are 
natural occurrences, both seem to explode in 
warming waters when fueled by agricultural 
and septic pollutants, natural or not. 

Worst of all, we’ve continued to pollute 
our waters while fully recognizing a coming 
disaster we had chances to stop — especially 
in the last eight years.

In 1960, when both air conditioning and 
mosquito control became widespread, there 
were 5 million Florida residents. Since then, 
Florida leaders have tended to put in place 

regulations that managed growth, reduced 
pollution, and sought to avoid the crisis that 
now confronts us as our population exceeds 
20 million.

But that bipartisan tendency changed in 
2010. Republicans led by Gov. Rick Scott have 
disassembled the old model for living that 
required enforced regulation of development 
and protection of water, instead creating a 
state the governor calls “business friendly.”

I am sorry to say, Republicans have allowed 
most of the current catastrophe by willfully 
avoiding opportunities to head it off. The rea-
son I am sorry to say it is personal: Some of 
the brightest, most vibrant people I know are 
Republicans (or Libertarians) and a few have 
been stung by my comments.

One friend responded bitterly this way, in 
a Facebook post: “You must be right, ’cause 
eight years ago none of the vectors were in 
place leading to today’s disaster, the Caloosa-
hatchee was pristine, and that $1.8 billion dike 
repair hadn’t even been imagined. Clearly, 
only one group of miscreants were involved 
in creating the problem. They’re all the same, 
those Republicans. Not even really human, 
like you, at all. How can you stand even shar-
ing facilities? Time for separate drinking foun-
tains and bathrooms, for a start.”

So I am sorry, but the facts, now widely 
reported, remain these: Gov. Scott killed the 
Florida Forever conservation program estab-
lished by Gov. Jeb Bush.

In 2012, he backed off the U.S. Environmen-
tal Protection Agency, claiming with fellow 
Republicans it would create undue burdens 
to business owners by enforcing clean-water 
standards that might have prevented or at 
least greatly reduced the severity of the cur-

rent devastation.
He defunded and weakened the state’s 

Department of Environmental Protection, fir-
ing 58 DEP employees.

He dropped enforcement cases against pol-
luters from about 2,300 to about 800 in his 
first two years as governor.

He cut the budgets of Florida’s five water-
management districts roughly in half, letting 
go longtime, knowledgeable employees and 
bringing in real estate lawyers, developers and 
business people to manage the districts.

He weakened standards for toxic chemicals 
allowed to flow into state waters.

He signed a law preventing local govern-
ments in Florida from banning Styrofoam and 
polystyrene in products.

He supported offshore drilling while 
pretending he didn’t, as an email exchange 
between Gov. Scott and Interior Secretary 
Ryan Zinke revealed.

He dismantled the Department of Com-
munity Affairs that tracked and controlled 
big development in the state, monitoring and 
measuring the potential effect of any proposed 
development on wetland and water resources.

And he resisted and ignored proposals to 
restore the Harmful Algal Bloom task force 
that was decommissioned in 2001; that single 
failure to act, alone, likely played a prominent 
role in the algal explosion we’ve faced along 
the Caloosahatchee River to the gulf at Char-
lotte Harbor, and along the St. Lucie River to 
the Indian River Lagoon and the Atlantic, at 
Stuart. 

And now he wants to be a U.S. senator. 
What are the many Republicans who care 

about Florida’s future going to do? ■
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OPINION

With apologies to Dr. Seuss

A note from your writer: So much of 
what happens these days in the political 
realm is utter nonsense. Why not tell it 
in verse? At least there will be rhyme 
with no reason.

Every Who in Whomerica likes free-
dom a lot,

But the Trump who lives here in 
Washington, Does Not! 

The Trump hates democracy, to the 
point of malfeasance.

Now please don’t ask why, we all 
know the reasons. 

It could be his head isn’t screwed on 
just right,

It could be, perhaps, that his pants 
are too tight.

But I think the most likely reason 
may be

That he has a brain that’s the size of 
a pea.

Whatever the reason, his pants or his 
brain,

He manages to be a perennial pain.
He’s teamed up with his Russian 

friend Putin, 
Although he insists that there was no 

collusion.
He fires angry tweets at many ques-

tioning Whos; 
He lets fly with charges that they’re 

spreading “fake news.”
If he could he’d attack them, perhaps 

with an ax
Instead of relying on “alternative 

facts.”
He rages and rages to all he may face,
And riles up the yay-Whos who make 

up his base.

He’s often at rallies; there’s no limit 
where he’ll go 

To sop up the love, satisfying his ego.

His most rabid of followers 
think he’s just great.

They adore what he says, as 
he spews out his hate

Against immigrants, media, 
other critics he’d silence,

Whipping them up to a frenzy 
until they’re near violence.

Never mind it’s all lies, mis-
representments,

He pushes their buttons, the 
politics of resentments.

His supporters are not just 
these deplorable souls,

His true power comes from 
the internet trolls.

They would steal our democ-
racy, and not only a Russian 
heist,

There’s a real danger here 
coming from the alt-right.

They call themselves that, but 
they’re fascists and bigots.

When it comes to the hate, 
they would turn on the spigots,

They’re fanatics and crazy, 
but also effective,

After all, one of their own has 
gotten elected.

The Trump’s stealing democ-
racy, taking it away inch by inch.

He’s not like Dr. Seuss and his 
wonderful Grinch 

Seuss wrote a classic, a true 
snappy rendering 

Our saga may not have any 
such happy ending.

It is possible that unless we 
resist

Whomerica’s freedoms will 
no longer exist. ■

— Bob Franken is an Emmy 
Award-winning reporter who 

covered Washington for more than 20 
years with CNN.

Elizabeth Warren’s lie

Elizabeth Warren is branching out. 
The Massachusetts senator, who has 

made a career of unfairly maligning 
bankers and other alleged capitalist 
malefactors, is now smearing the crimi-
nal justice system, too.

In a speech at a historically black 
college in New Orleans, she declared 
that “the hard truth about our criminal 
justice system: It’s racist ... I mean front 
to back.” 

Her riff is a sign that the Demo-
crats are going to leaven their lurch 
toward socialism with a condemnation 
of America as fundamentally racist. 

The U.S. criminal justice system is 
obviously a legitimate topic of debate. 
But the contention that U.S. law enforce-
ment is a product of racial hatred is a 
paranoid lie.

The basis of the racism charge is 
the obvious disparities in the numbers. 
Blacks are 13 percent of the population, 
yet they account for 38 percent of state 
prisoners, and for more than roughly 30 
percent of fatal police shootings. 

The driver for mass incarceration, we 

are always told, is a 
racist war on drugs. 
But this is a myth. 
In his book “Locked 
In,” John Pfaff notes 
that at its height in 
1990, the share of 
state prisoners serv-
ing time for drugs 
was just 22 percent. 
The proportion fell 
to less than 16 percent in 2014. So you 
could release all drug offenders and still 
leave mass incarceration intact. And you 
wouldn’t just be releasing black prison-
ers  — 33 percent of white inmates in 
state prisons are drug offenders, 

It is true that the incarceration rates 
for drug offenses are much higher 
for blacks. This may be a product of 
enforcement bias, or other factors such 
as whites are more prone to use private, 
as opposed to open — air, drug markets.

The biggest reason for the overall dis-
parity in incarceration is different rates 
of offending. Blacks account for about 
50 percent of homicides. It’s not that 
the police are simply making up these 
crimes. The numbers for violent crime 
accord with reports from crime victims 
of the race of their assailants.

The same applies to police shootings. 
Joseph Cesario, a professor of psychol-
ogy at Michigan State University, writes 

that “the differences in involvement in 
criminal situations between black and 
white citizens fully explains the popu-
lation — level disparity in fatal police 
shootings.”

Now, it’s entirely fair to argue that 
different rates of offending are a func-
tion of the vestiges of racism, and that 
it is urgent to pursue criminal justice 
reform given how the status quo affects 
black families and communities. But the 
idea that we are living in a latter — day 
apartheid South Africa, with a system 
designed to jail and immiserate blacks 
out of sheer maliciousness, is contempt-
ible, poisonous and wrong.

It is telling that Elizabeth Warren is 
going there. There are two reasons. One 
is that she has a Bernie Sanders prob-
lem: She is a white politician who has 
overwhelmingly devoted herself to eco-
nomic issues. She needs to play identity 
politics catch-up. Two, in reaction to 
Donald Trump, the left is embracing 
a sweeping indictment of America as 
undemocratic and racist at the core.

Warren’s performance shows that the 
party is prepared to consider no critique 
of America too radical or out of bounds. 
■

— Rich Lowry is editor of the National 
Review.
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In addition to the individual awards, 
the editors and staff won for best special 
section, “Big Trouble,” and community 
service for maintaining the only continu-
ous news feed for the residents of Key 
West in the aftermath of Hurricane Irma.

Florida Weekly is locally owned and 
publishes newspapers in Greater Fort 
Myers, Greater Naples, Bonita Springs, 
Charlotte County, Palm Beach Gardens, 
West Palm Beach, Key West and Bab-
cock Ranch with a combined circulation 
of more than 90,000. The firm’s ninth 
newspaper, Venice Florida Weekly, 
begins publishing next month.

The Florida Press Association’s Week-
ly Newspaper Contest is open to month-
ly, semi-monthly, weekly, semiweekly, 
and tri-weekly newspaper members.

A complete list of Florida Weekly 
award winners:

Florida Press Association:  First 
Place (Circulation over 15,000) 

• Investigative Reporting: “Big 
Trouble,” Vandy Major, Scott Sleeper, 
Jan Norris, Nanci Theoret, Evan Wil-
liams, Roger Williams, Eric Raddatz, 
Scott Simmons and Betty Wells

• Multimedia Storytelling: “Shell of 
a good time,” Nanci Theoret and Vandy 
Major

• General News Story: “Stopping 
human trafficking,” Evan Williams

• Outdoor and Recreation: “Hors-
ing around,” Roger Williams

• Special issues, section or supple-
ment: “Big Trouble,” Florida Weekly 
staff

• Community Service: “Hurricane 
Irma,” Florida Weekly staff

• Community History: “Harlem, 
Florida,” Evan Williams

• Feature Story: Profile: “At home 
with Arlo,” Scott Simmons

• Best Reader-generated Photo-
graph: “Hurricane Irma,” Doug Kollmer

• Health, Medical and Science 
Reporting: “Dimensions unending: 
3D,” Evan Williams

• Feature Story: Non-profile: “What 
happens in an Uber car (... does not stay 
in an Uber car),” Jan Norris

• State and Local Tax Reporting: 
“Footing the bill,” Evan Williams

Second place
• State and Local Tax Reporting:

“Movies move on,” Eric Raddatz
• Business Reporting: “Entering 

Florida’s spirit world,” Evan Williams
• Local Government Reporting: 

“2017 Legislative session,” Evan Williams
• In-depth Reporting: “Opioid 

death,” Evan Williams
• Serious Column: Roger Williams

Third place
• Informational Graphic: “Big 

Trouble,” Scott Sleeper
• Agricultural and Environmental 

Reporting: “Misunderstood. Mistreat-
ed. Maligned. Muscovy,” Evan Williams

• Arts, Entertainment and Review 
Reporting: Nancy Stetson

• Health, Medical and Science 
Reporting: “Saving the imperiled saw-
fish,” Nanette Crist

• In-depth Reporting: “Shooter,” 
Bob Massey

• General Excellence: Florida Week-
ly staff

• Feature Story: Non-profile: “The 
state of women,” Robin DeMattia. ■
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From page 1
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Sanibel. They weren’t even going to 
Fort Myers Beach,” said Marty Har-
rity, owner of iconic restaurants in both 
locations. “It’s more of a disaster for the 
hotel guys than the restaurant guys. But 
it all goes together. Without heads in 
beds we’re not going to have the busi-
ness.”

Likening it to a hurricane or an oil 
spill in the magnitude of disaster relief 
needed to offset millions in losses and 
direct costs, communities from Sarasota 
to Naples are coping with the effects 
of toxic water — from blue-green algae 
but mostly red tide — that has disrupted 
business as usual.

Described as the worst eruption of red 
tide in more than a decade, the 100-mile 
coastal disaster has become a national 
story, reported by The New York Times, 
The Washington Post, Forbes, National 
Geographic, among other publications, 
and major television networks. It’s the 
center of political debates for state and 
national campaigns. 

For businesses, local governments, 
tourism and chambers of commerce, it’s 
a dilemma of advocacy versus market-
ing. 

John Lai, president of the Sanibel & 
Captiva Chamber of Commerce, said 
the phones have been keeping staff busy 

with inquiries about beach conditions 
on the world-famous islands. “Our July 
call volume was up 73 percent and our 
August call volume is up over 300 per-
cent, year over year,” he said.

Mr. Lai is keenly aware of the double-
edged sword the water crisis has cre-
ated for the chamber.

“We’re in a precarious position oper-
ating in advocacy and marketing capaci-
ties,” he said. “With advocacy comes PR 
that’s not so positive, but it gains trac-
tion. We’re not portraying the islands in 
the light we want to for the marketing 
aspect.” he said.  

“We need to judge when to amp up 

and when to wind down. Our members 
agree, though, that this is a time when 
advocacy is key.”

To provide informed advocacy, Mr. 
Lai created a survey to gauge the eco-
nomic impact among chamber mem-
bers. Since the bad water made national 
news, he says 5-10 percent losses turned 
into double-digit drops.

On Friday, Aug. 10, Mr. Lai reported: 
“For just July, the lost revenue across all 
industries was $4,004,122, and the com-
bined total number of jobs represented 
was 2,116.” His survey showed a 27 per-
cent decrease in hotel revenue for the 
month: $421,388 from cancellations and 

$39,124 from early departures. 
Christopher Westley, director of the 

Regional Economic Research Institute 
at Florida Gulf Coast University, said, 
“We probably won’t have a good handle 
on the ongoing economic effects of 
these events for our region until later 
this fall. Reporting on key economic 
indicators, like airport traffic and tour-
ist tax revenues, is lagged, so it’s hard to 
assess yet.”

On Aug. 9, the Lee County Tour-
ist Development Council recommended 
that Lee County provide funding neces-
sary to cover emergency beach cleanup 
expenses through the end of fiscal year, 
which ends Sept. 30; spend up to $1 mil-
lion for a marketing campaign to launch 
after current conditions improve; and 
purchase two Surf Rakes ($61,000 each) 
machines for beach and shoreline clean-
up. All would be funded from existing 
tourist tax funds.

Numbers may not yet speak for the 
volume of the impact, but heartfelt 
response to the dearth of marine life 
that has washed up dead on the shores is 
roundly proclaimed as unprecedented. 
From a 26-foot whale shark on Sanibel, 
to more than 110 sea turtles, plus mana-
tees, dolphins and millions of fish, the 
death toll is so tragic that it has made 
international news.

“Some may be able to put an eco-
nomic value on the effect of these algal 
blooms on our area, but you can’t put 
a price tag on what the devastating 
impact to our water quality and the tre-
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“We see the 
blue-green 
algae at the 
yacht club 
area and 
behind our 
chamber 
building ... 
Swimming 
at the yacht 
club beach 
is closed, 
but the 
swimming 
pool has 
waived 
fees and 
everything 
else, 
including the 
restaurant, is 
open.”

— Donna Germain, 
president and 

CEO of the Cape 
Coral Chamber

“We 
understand the 
disappointment, 
frustration, 
economic loss 
and heartbreak 
this red tide 
bloom has 
caused our 
community 
and those who 
love the area as 
much as we do.” 

— Sean Doherty, 
interim director of 

tourism for the Punta 
Gorda/Englewood 

Beach Visitor & 
Convention Bureau

“We’ve lost 
thousands of 
dollars of business 
due to trips that 
we’ve cancelled, 
and due to 
cancellations on 
the part of our 
customers who are 
concerned about 
experiencing the 
effects of red tide, 
... Fortunately, 
much of what 
we do in upper 
Charlotte Harbor 
and in the Peace 
River takes place 
in an area which so 
far has been free 
from red tide.”

— Capt. Ralph Allen, 
owner of King Fisher Fleet 
in Punta Gorda, assessing 
the impact to his business 
while sharing his gratitude 
that most of his back-bay 

business hadn’t been 
affected.

We probably 
won’t have 
a good 
handle on 
the ongoing 
economic 
effects of 
these events 
for our 
region until 
later this fall. 
Reporting on 
key economic 
indicators, like 
airport traffic 
and tourist 
tax revenues, 
is lagged, so 
it’s hard to 
assess yet.”

— Christopher 
Westley, director 

of the Regional 
Economic Research 

Institute at Florida 
Gulf Coast 
University 

“Our guests 
have told us 
that they will 
not be back 
... They have 
been telling 
us for years to 
clean up our 
coastal waters 
or they are 
going to take 
their visitor 
dollars to 
other vacation 
countries and 
cities from 
now on.”

— Richard Johnson, 
co-owner of Bailey’s 

General Store, 
expressing concern 
that the water crisis 
has brought Sanibel 

to a point of no 
return for visitors.

VANDY MAJOR / FLORIDA WEEKLY

Foot traffic on the beach became nonexistent during the surge of algal bloom and red tide.
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mendous loss of sea life is having on the 
multitude of people who depend on a 
healthy environment for their livelihood 
and quality of life,” said Paul Tritaik, 
manager at Sanibel’s J.N. “Ding” Darling 
National Wildlife Refuge, which experi-
enced major fish kills.

A coastal catastrophe begins 
Boca Grande endured the first nation-

ally televised onslaught in late June and 
early July, when a toxic patch of red tide 
washed up goliath grouper and massive 
amounts of fish on Gasparilla Island. 
The tourist office director in that region 
sums up the cost — beyond just the 
cold, hard numbers.

“We understand the disappointment, 
frustration, economic loss and heart-
break this red tide bloom has caused 
our community and those who love 
the area as much as we do,” said Sean 
Doherty, interim director of tourism 
for the Punta Gorda/Englewood Beach 
Visitor & Convention Bureau. 

 The heartbreak was especially 
intense for anglers, as fishing captains 
used language like “Armageddon” and 
“looks like a bomb went off” to describe 
the marine mortality. Treasured spe-
cies such as snook, tarpon, black drum, 
Spanish mackerel and cobia floated 
belly up in the famed fishing grounds 
of Charlotte Harbor and washed ashore 
the normally pristine beaches of Boca 
Grande.

Capt. Ralph Allen, owner of King 
Fisher Fleet in Punta Gorda, assessed 
the impact to his business while sharing 
his gratitude that most of his back-bay 
business hadn’t been affected. 

“We’ve lost thousands of dollars of 
business due to trips that we’ve can-
celled, and due to cancellations on the 
part of our customers who are con-
cerned about experiencing the effects of 
red tide,” he said. “Fortunately, much of 
what we do in upper Charlotte Harbor 
and in the Peace River takes place in 
an area which so far has been free from 
red tide.”

Aside from the fish kills, which not 
only stink, but also can be hazardous 
due to catfish barbs that can cause 
puncture wounds and infections, red 
tide also causes respiratory irritation 
when the surf breaks open the naturally 
occurring dinoflagellate and neurotox-
ins become airborne. People with respi-
ratory distress or asthma are especially 
sensitive to the brevetoxin, meaning 
that medical costs figure also into the 
financial ledger sheet of the toll. 

The effects of the red tide have also 
been felt on other barrier islands in 
Charlotte County, reminding business 
owners of the Deep Horizon Oil Spill 
in 2010.

“The ironic part of this is that the 
economy was on fire right before this 
occurred.  It reminds us of the oil 
spill that was not,” says Robin Mad-
den, owner/broker at Islander Proper-
ties Inc. “We have 33 high-end vaca-
tion rentals on Don Pedro-Knight-Palm 
Island. Our owners and our company 
have lost almost $100,000 thus far in 
gross rental revenue. We handle high 
end real estate sales as well and thus far, 
this has not impacted sales.”

Toxic blue-green algae
Shortly after the first wave of signifi-

cant fish kills from the red tide bloom, 
which has been lingering off the shore 
of the Southwest Florida coast since 
November 2017, made national head-
lines, blue-green algae in the Caloosa-
hatchee River tested positive for toxic 
cyanobacteria.

The presence of the toxin led the 
city of Cape Coral to post signs advis-
ing against swimming at the yacht club 
beach and against eating fish from 
algae-infested canals. Massive releases 
of water from Lake Okeechobee due to 
heavy rains on Memorial Day weekend 
from Subtropical Storm Alberto carried 
the algae from the lake, down the river.

“We see the blue-green algae at the 
yacht club area and behind our chamber 
building,” said Donna Germain, presi-
dent and CEO of the Cape Coral Cham-
ber. “Swimming at the yacht club beach 
is closed, but the swimming pool has 
waived fees and everything else, includ-
ing the restaurant, is open. I haven’t 
heard of any other closings.”

PURE Fort Myers, which operates a 
nature cruise on the Caloosahatchee 
River out of downtown Fort Myers, 
reported significant impact to business. 
In June, as billions of gallons of polluted 
Lake Okeechobee water were dumped 
down the river, and the image of a huge 
plume of brown water at the Sanibel 
Lighthouse showed the waters’ reach 
from the mouth of the Caloosahatchee, 
people failed to seek out river cruises.

“The sales of our nature and eco-tours 
were down 50 percent in June,” said 
Harry Julian, CEO of PURE Fort Myers. 
“In July, we were down about 35 percent 
over last year. You can feel some eye 
and lung irritation. But, it’s not so bad 
that we’re cancelling any trips.”

Peak disaster strikes
The extensive fish kill at Boca Grande 

and toxic blue-green algae in the river 
had already wreaked havoc on the pub-
lic’s perception of summer season for 
coastal Southwest Florida when strong 
west winds started to blow fish kills 
from red tide onshore coastal Lee Coun-
ty in late July. 

On Sunday, July 22, a rare occur-
rence on Sanibel stunned the scientific 
community, broke hearts and attracted 
national attention. While leading visi-
tors on a daily shell walk, staff from the 
Bailey-Matthews National Shell Muse-
um were stunned to see a 26-foot whale 
shark floating belly up in the surf. The 
beached whale was a harbinger of hor-
rific fish kills yet to come.

With the strong west winds persist-
ing over the next week, the extent and 
duration of fish kills on Sanibel, Captiva 
and Fort Myers Beach raised the bar 

significantly on what “Armageddon” 
looked and smelled like — and what it 
was costing. 

By Saturday, July 28, the city of 
Sanibel began what would turn into a 
two-week stretch of extensive fish kill 
cleanup on beaches and in canals, cost-
ing $75,000 per day. By Aug. 9, beach 
collections alone had yielded 267 tons 
of fish carcasses, including 72 goliath 
grouper and 14 tarpon.  

As of July 30, some beachfront res-
taurants on Fort Myers Beach closed 
for several days due to the excessive 
stench as dead fish were piled up await-
ing removal and the health effects of red 
tide, which often causes bouts of cough-
ing and sneezing. 

Mr. Harrity, owner of three restau-
rants on Fort Myers Beach, reacted 
by shutting down The Beached Whale 
early for annual renovations and clos-
ing outdoor seating at Doc Ford’s, but 
keeping open Dixie Fish Co., which has 
no indoor seating. 

“It is what it is … depending how the 
wind is blowing, sometimes it’s OK,” 
he said at the time, before the fish kills 
had been cleaned up and the stench dis-
sipated.  “But then as the tide comes in, 
here comes the odor.”

John G. Heim, a leader in the South 
Florida Clean Water Movement for 
the last five years, is an employee at 
the Junkanoo restaurant on Fort Myers 
Beach and lives at Red Coconut RV 
resort right on the beach. He was off 
for four days while the beachfront Junk-
anoo was closed.

“The tourists may be here, but they’re 
not even meandering the street because 
it’s so hard to breathe. Restaurants that 
are open are taking a hit,” he said during 
the first week of August. 

Before the west winds shifted, he said 
dead fish continually washed onshore.

“It’s like shoveling in a snow storm,” 
he lamented, adding his fears for the 
long-term impacts.

“We are talking about an ecological 
disaster. Each year, it’s become an eco-
nomic strain on us. But now we’re at the 
tipping point. We’re at an economic col-

“People were 
checking out on 
Sanibel. They 
weren’t even going 
to Fort Myers 
Beach. It’s more of 
a disaster for the 
hotel guys than 
the restaurant 
guys. But it all 
goes together. 
Without heads 
in beds we’re not 
going to have the 
business.”

— Marty Harrity, owner of 
iconic restaurants
in both locations.

“We’re seeing 
probably 
$250,000 in 
losses throughout 
the properties 
... People who 
used to pay to 
come here are 
taking advantage 
of being able to 
use our pool and 
beach. We have 
happy hour at 
the pool bar all 
day long, trying 
to keep people in 
good spirits” 

— Tony Lapi, president 
and CEO of Sanibel 

Captiva Beach Resorts, 
which includes ’Tween 

Waters Inn on Captiva and 
three resorts on Sanibel.

VANDY MAJOR / FLORIDA WEEKLY

Marty Harrity and Kim McGonnell, owner and 
general manager of Doc Ford’s on Sanibel.

SEE TIDE, A10 
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lapse. We need the federal government 
to provide a FEMA-type platform.”

Ground zero for impact
On Tuesday, Aug. 7, Sanibel Mayor 

Kevin Ruane, representing the county’s 
mayors, took the need for disaster relief 
to the Lee County Board of Commis-
sioners, and they voted unanimously 
to support issuing a second state of 
emergency for red tide. Their initial 
state of emergency declaration was for 
blue-green algae on July 27. The red tide 
declaration opened up the bureaucratic 
pipelines for funding to offset the cost 
of cleanup and loss of business through-
out the county.

“I spoke with the governor and he put 
me in touch with the head of emergency 
management who told me Lee County 
had to expand their declaration so we 
could access funds,” said Mayor Ruane, 
adding that Small Business Adminis-
tration grants and PR and marketing 
dollars will also be sought to offset 
economic losses, which can’t fully be 
assessed yet.

Businesses on Sanibel and Captiva 
are tallying their losses and anticipating 
more to come.

Richard Johnson, co-owner of Bailey’s 
General Store, expressed concerned 
that the water crisis has brought Sanibel 
to a point of no return for visitors. 

“Our guests have told us that they 
will not be back,” he said. “They have 
been telling us for years to clean up our 
coastal waters or they are going to take 
their visitor dollars to other vacation 
countries and cities from now on.”

And, he believes, the economic loss is 
just starting to be felt.

“We have not yet begun to feel the 
real impacts of this crisis. The first week 
we were down 10 percent.  This is com-
pared to the same time of the year last 
year. The next week we lost the oppor-
tunity to do business at a rate of 20 per-
cent,” he said. “We expect that before 
this subsides we will see an impact of 30 
to 50 percent business losses. This will 
continue to compound until permanent 
measures are taken to eliminate the 
actions that are causing this disaster.”

Managing expectations
For beachfront resorts on Sanibel, the 

cancellations and losses have been sig-
nificant. Brett Lindsay, director of sales 
and marketing at the Sundial Beach 
Resort, said Sundial is down about 30 
percent.

“We have a link located on the homep-
age of our website that will direct the 
guest to information regarding red tide. 
Our guest’s experience is our No. 1 pri-

ority. We feel it is our responsibility to 
educate them on the current conditions 
and allow them to make the decision to 
cancel without penalty or proceed with 
their reservation,” he said.

As with many accommodations in 
Southwest Florida, generations of fami-
lies have visited over the years and 
guest retention is paramount for the 
resort. At the circa-1895 Island Inn, 
the impact has been crushing. General 
manager Chris Davison prepared a let-
ter that apologizes to guests for the 
circumstances.

“Our business, like many in Southwest 
Florida, is on life support and going 
backwards faster than we can count,” he 
admits. “The best figure I can give over 
seven to 10 days since the crisis is we’ve 
lost over $100,000 in cancellations and 
early departures.”

Tony Lapi, president and CEO of 
Sanibel Captiva Beach Resorts, which 
includes ’Tween Waters Inn on Captiva 
and three resorts on Sanibel, says July 
numbers were down at all four resorts.

“In terms of loss, yes, we’re taking a 
hit. In July we’re down overall across 
the board a good 10 percent. As far 
as lost revenue, that’s another issue, 
we’re seeing probably $250,000 in losses 
throughout the properties,” he says.

To manage expectations of guests 
and provide official sources for beach 
conditions and water quality, the resorts 
launched www.clear-purpose.org, 

which features links to updates on red 
tide forecasts, water clarity, presence of 
dead fish and respiratory irritation.

To boost the morale of locals and visi-
tors, ’Tween Waters was waiving the 
usual $50 guest day pass fee.

“People who used to pay to come here 
are taking advantage of being able to 
use our pool and beach. We have happy 
hour at the pool bar all day long, trying 
to keep people in good spirits,” he said.

As far as local attractions, impact 
is mixed. Most of the state parks, for 
instance, report drastic drops in atten-
dance year-over-year during the first 
week in August — from 7,121 in 2017 to 
885 at Gasparilla Island State Park and 
16,808 to 7,897 at Lovers Key State Park, 
according to the Florida Department of 
Environmental Protection.

Non-beach attractions such as the 
Bailey-Matthews National Shell Muse-
um and “Ding” Darling Visitor & Edu-
cation Center on Sanibel Island and the 
Edison & Ford Winter Estates in Fort 
Myers, however, see steady numbers 
and even slight increases in visitations. 

“Our visitation numbers have not 
decreased from the norm for this time 
of year,” said Leigh Gay, outreach coor-
dinator at the shell museum. “We are an 
alternative to the beach, so people can 
escape the red tide inside the museum.”

On the water
The actual cost of the plethora of fish 

TIDE
From page 9

“Our July call 
volume was 
up 73 percent 
and our August 
call volume is 
up over 300 
percent, year 
over year ... 
We’re in a 
precarious 
position 
operating in 
advocacy and 
marketing 
capacities.” 
— John Lai, president 

of the Sanibel & 
Captiva Chamber 

of Commerce, who 
said the phones 

have been keeping 
staff busy with 

inquiries about beach 
conditions on the 

world-famous islands. 

“Our owners and 
our company 
have lost almost 
$100,000 thus 
far in gross 
rental revenue. 
We handle high 
end real estate 
sales as well and 
thus far, this has 
not impacted 
sales.”

— Robin Madden, 
owner/broker at 

Islander Properties Inc.

“Some may be 
able to put an 
economic value 
on the effect 
of these algal 
blooms on our 
area, but you 
can’t put a price 
tag on what 
the devastating 
impact to 
our water 
quality and the 
tremendous 
loss of sea life 
is having on 
the multitude 
of people 
who depend 
on a healthy 
environment for 
their livelihood 
and quality of 
life.”
— Paul Tritaik, manager 
at Sanibel’s J.N. “Ding” 

Darling National 
Wildlife Refuge, which 

experienced major
 fish kills.

“The sales of 
our nature 
and eco-tours 
were down 
50 percent 
in June ... In 
July, we were 
down about 
35 percent 
over last year. 
You can feel 
some eye and 
lung irritation. 
But, it’s not so 
bad that we’re 
cancelling any 
trips.”

— Harry Julian, CEO of 
PURE Fort Myers

“The tourists 
may be here, 
but they’re not 
even meandering 
the street 
because it’s so 
hard to breathe. 
Restaurants that 
are open are 
taking a hit, ... We 
are talking about 
an ecological 
disaster. Each 
year, it’s become 
an economic 
strain on us. 
But now we’re 
at the tipping 
point. We’re at 
an economic 
collapse. We 
need the federal 
government to 
provide a FEMA-
type platform.”

—John G. Heim, a 
leader in the South 

Florida Clean Water 
Movement

“It’s unclear 
how much this 
will affect our 
economy in the 
long-term, but 
we have already 
started to feel 
the impact.” 

— Dustyn Corace, 
president of the 

Sanibel & Captiva 
Islands Association of 

Realtors

“They will be 
eye popping. 
The lost 
business is 
astronomical.” 

— David Schuldenfrei, 
a long-time island 

Realtor who lost a $7 
million sale due to the 

bad water.  
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killed by the pervasive red tide is yet 
unknown, as the Florida Fish and Wild-
life Conservation Commission is still 
assessing the numbers. As one would 
expect, fishing charter captains have 
seen a loss of business in Lee and Char-
lotte counties.

In Punta Gorda, Capt. Ralph Allen of 
King Fisher Fleet had to cancel his gulf 
fishing trips for two weeks due to red 
tide.

“We’re sending a boat offshore to 
check on the status of our fishing grounds 
and will decide how to proceed after we 
make that test trip,” said Capt. Allen. 

While he expects the excursion busi-
ness to rebound relatively quickly as 
soon as water conditions return to nor-
mal, he doesn’t know how long that will 
take. And, he has concerns for the long 
term regarding fisheries.

 “Our fishing business can be impact-
ed over a longer term if fish stocks are 
severely depleted, but the extent of the 
fish kills will not be known until after 
the blooms subside and fishery manag-
ers have a chance to evaluate,” he said.

On Sanibel, Capt. Ben Biery went a 
whole week with only one booking. 
And, that trip was heart-wrenching for 
the visitors.

“His group was a family with two 
young kids, and they all had to experi-
ence seeing dead sea turtles, giant snook 
and thousands of bait fish. A pretty hard 
view of Southwest Florida,” said Sierra 
Hoisington, speaking for Biery’s Cast 
About Charters.

“People keep canceling on him 
because of what they see on TV. He 
had a charter yesterday where they 
had to go pretty far north, but they 
still managed to catch a good number 
of fish,” said Ms. Hoisington on Aug. 3. 
“He even told his clients he was sup-
posed to take out today that, but they 
didn’t seem to care. From what you 
see on TV and on the beach, the idea 
of going out on a boat is pretty unap-
petizing to people.” 

On Pine Island, the perception of 
tainted fish has impacted seafood mar-
kets. Katie Fischer, owner of Island Sea-
food Market in Matlacha, says business 
is down 50 percent.

“Obviously our seafood industry has 
taken a hit, especially since it’s become 
so big in the media the last few weeks. 
We’ve owned the business for five years, 
and this is the worst since owning the 
business,” she said. “People don’t think 
it’s safe to eat seafood, when it’s actu-
ally caught a hundred miles offshore. 
We’re trying to educate people — all the 
seafood purveyors are getting it — that 
we won’t sell you seafood that isn’t safe 
to eat.” 

Jim Roach, of the Pine Island Cham-
ber of Commerce, says they are just 
starting to survey members on financial 
and health impacts. 

“We certainly saw it in the south end 
of Pine Island. All the canals had dead 
fish … just solid dead fish in St. James 
City canals,” he said.

At the Tarpon Lodge on the north-
west side of Pine Island, general manag-
er Rob Wells reported business is down 
approximately 11 percent over the same 

time last year.
“We’ve received calls about the water 

conditions and have done our best to 
provide guests with up-to-date and 
accurate information and resources. 
We’ve encouraged rainchecks in hopes 
guests rebook, but if another date can’t 
be found, we’ve canceled their reserva-
tion without penalty,” he said.

Capt. Emily LoCicero, owner of Island 
Girl Charters out of Bokeelia, said she 
had several cancellations the previous 
week, but was grateful for a lunch cruise 
to Captiva the first Sunday in August in 
spite of the stench of dead fish on the 
bayside of the island.

Capt. Nelson Diaz, a member of Cap-
tains for Clean Water who runs charters 
out of Captiva, was thankful that he 
didn’t have any cancellations. He said 
he managed to find good fishing spots 
where the red tide wasn’t so bad for his 
clients.

“If you’re in an area where there’s red 
tide in the air, we’re all coughing and 
you can feel it,” he said, adding that he’s 
been a guide for 17 years and has never 
seen a red tide kill off so many fish. 

The Sanibel Sea School had to divert a 
whole week of activities indoors for the 
first time in its 13-year existence due to 
the red tide.

“We have not cancelled any of our 
programs or classes,” said Leah Biery,  
communications director. “Howev-
er, our education team has had to do 
some quick, creative thinking to mod-
ify our camp plans and lesson plans 
based on the conditions each day.”

Collier toll not as bad
Compared to the intensity of impacts 

on the tourism industry in Lee and 
Charlotte counties, Collier County was 
faring better last week.

Jack Wert, executive director of the 
Naples, Marco Island, Everglades Con-
vention & Visitor Bureau, said some dead 
fish had washed ashore around the Naples 
Pier and Vanderbilt Beach, but nothing 
that’s taken a substantial toll on business. 

“Collier County has so far not been 
impacted as heavily as our neighboring 
counties to north. Really, beachfront 
hotels only have experienced visitors 
who have questions and some cancella-
tions, but not wholesale,” he said. 

Beth Preddy, representing Naples 
Originals restaurants, said business was 
fine last week, even as NOAA issued 
another forecast for high impacts due to 
red tide through Aug. 13 from Sarasota 
to Naples.

“It’s way too soon to feel any effects. 
The hotels are seeing a few cancella-
tions, but beach conditions in Naples 
aren’t that bad,” Ms. Preddy said.

“Fortunately, we have had a large 
amount of group business recently,” 
said Frank Cavella, director of sales and 
marketing at the Naples Grande Beach 
Resort. “They mostly were in meeting 
sessions throughout the day. Our lei-
sure guests staying at Naples Grande 
enjoyed our pools and spa. We also had 
a DJ by the pool to add entertainment. 
Guests were happy and have enjoyed 
their time in Naples.” 

Amanda Cox, director of sales and 

marketing at JW Marriott Marco Island 
Beach Resort, reported that “some 
weekends, we’ve actually picked up res-
ervations from guests who already had 
flights into RSW,” and didn’t wish to 
stay on beaches to the north.

“There has been a touch of red 
tide noticed on the Marco River and 
along the island beaches but nothing 
like what’s being experienced north of 
Naples,” said Bob McConville, owner of 
Dolphin Explorer boat excursions out 
of Marco Island. “There are just a few 
fish floating in the river and intracoastal 
waterways, and friends of mine have 
walked Marco beaches from north to 
south with no coughing or throat irrita-
tion in the last few days.”

As the red tide persisted to the north, 
Mr. McConville, too, gained business. 

“I had four people on our boat today 
who drove from Sarasota for our trip 
to get away from the bad conditions 
up there,” he said. “From what I hear, 
Marco Island is the least affected beach 
area in Southwest Florida right now.” 

Harry Julian, CEO of PURE Naples, 
which runs a fleet of boats out of Tin 
City, has seen about a $60,000 loss in 
business between his boats in Naples 
and Fort Myers. 

“We’ve seen a little evidence of red 
tide up at Naples Bay and the entrance 
to Gordon Pass, but we haven’t had to 
cancel any trips,” said Mr. Julian. 

Real time reality
Businesses have learned over the 

past couple months that they are at the 
mercy of the winds and currents when 
it comes to how badly red tide impacts 
will continue to hurt business. Since 
this red tide has persisted through the 
summer and grown to include a 100-
mile stretch of coastline, the outlook 
is that it’s not going away in the near 
future.

“Right now, it gets worse north of the 
Naples Pier until you hit ground zero at 
the Sanibel Causeway,” said Mr. Julian 
early last week. “But, it’s constantly 
changing. It depends on the way the 
wind is blowing. Southwesterly wind 
patterns push dead fish on shore.”

Other sectors of the economy, such as 
retail, have also seen impacts, especially 
on Sanibel.

MaryBeth Greenplate, co-owner of 
Sanibel Seashell Industries, reported a 
20 percent decrease in business over 
last year. 

“Definitely less people around Sani-
bel than usual. August is usually pretty 
quiet, but business has dropped off dras-
tically since the red tide started. The 
few tourists that are here tell us they 
came because they had nonrefundable 
accommodations,” she said.

The real estate industry promises to 
provide real economic indicators on 
lasting impact. 

“It’s unclear how much this will affect 
our economy in the long-term, but we 
have already started to feel the impact,” 
said Dustyn Corace, president of the 
Sanibel & Captiva Islands Association 
of Realtors. 

David Schuldenfrei, a long-time island 
Realtor, lost a $7 million sale due to the 
bad water. He’s working on numbers 
to quantify the impacts to island real 
estate.

“They will be eye popping. The lost 
business is astronomical,” he said.

Chris Wittman, program director at 
Captains for Clean Water, believes the 
economic impact will have a tremen-
dous ripple effect.

“Water quality absolutely affects 
our entire economy in Florida — both 
regionally and statewide. And, it affects 
every person in our community one way 
or the other,” says Mr. Wittman, who 
has booked 20 years on the water with 
his Fort Myers-based Stillwater Char-
ters. “Every aspect of our economy from 
fishing guides, to hotels, to restaurants 
to real estate sales and retail — we’re all 
in this together.” ■

“We’re sending 
a boat offshore 
to check on the 
status of our fishing 
grounds and will 
decide how to 
proceed after we 
make that test trip ... 
Our fishing business 
can be impacted 
over a longer term 
if fish stocks are 
severely depleted, 
but the extent of the 
fish kills will not be 
known until after the 
blooms subside and 
fishery managers 
have a chance to 
evaluate.”

— Capt. Ralph Allen of King 
Fisher Fleet, who had to 

cancel his gulf fishing trips for 
two weeks due to red tide.

“Obviously our 
seafood industry has 
taken a hit, especially 
since it’s become 
so big in the media 
the last few weeks. 
People don’t think it’s 
safe to eat seafood, 
when it’s actually 
caught a hundred 
miles offshore. We’re 
trying to educate 
people — all the 
seafood purveyors 
are getting it — that 
we won’t sell you 
seafood that isn’t 
safe to eat.” 

— Katie Fischer, owner of 
Island Seafood Market in 

Matlacha, who says business is 
down 50 percent.

MONICA SCROGGIN / J.N. “DING” DARLING NWR

A 16-foot whale shark that washed up on a Sanibel beach is believed to have been a red tide victim. 
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Bonita Springs
24201 Walden Center Dr
Suite #101
(239) 908-5870
Fort Myers
17830 Ben Hill
Griffin Pkwy
(239) 908-5901

Naples
8635 Collier Blvd
(239) 908-5878
Naples
2470 Immokalee Rd 
(239) 908-5918
LMCU.org

*APR=Annual Percentage Rate. Home Equity Fixed Loan Rate quoted are available on new home equity terms 
opened on or after 7/1/18 to well qualified borrowers and assumes automatic payment from LMCU checking 
account. Your rate may vary based on your specific credit profile, the term of your loan, and your applicable combined 

loan-to-value ratio (CLTV). Conditions and restrictions apply. Subject to credit approval. All payments quoted assume 
minimum credit score of 720 and a CLTV under 80%. Rates are fixed and will not exceed 12%

Minimum $5.00 membership required. Home Equity Fixed loans are available for homes located in Michigan 
and limited counties in Florida. Fees may differ in Florida. Call for details. LMCU NMLS# 442967

Dream...

Of big improvements with a small payment!
Dream big. With LMCU’s MaxEquity Home Equity Loan, your big dreams 
can become a reality! It’s the perfect way to affordably finance home 
improvements, renovations, repairs and appliance purchases.

Dream small. The MaxEquity fixed 
loan features rates as low as 
4.49% APR*, plus in most cases, 
$0 fees and $0 closing costs. That 
means smaller monthly payments 
that make your dollar go farther!

Dream easy. We keep things simple from start to finish. Get started
on your dreams today!

Apply today! Learn more at LMCU.org

 MaxEquitySM 
Home Equity Fixed Loan

4.49%*

APR

Wednesday, November 14, 2018 - 8 a.m.
 Silverspot Cinema - 9118 Strada Pl #8205, Naples, FL 34108

NDUSTRY

Nominations are open for the 
2018 Excellence in Industry Awards!

The Greater Naples Chamber of Commerce presents these 
awards in recognition of corporate and individual excellence in 

Expansion, Company to Watch, Heart of the Community, 
Pillar Award and Young Professional of the Year.

Any company doing business in Collier County is eligible to apply. 
All nominations must be received by September 1, 2018.

Submit your nomination at www.CollierEDO.org/excellence-in-industry

            T
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 597-3446

5 stars in Sales even 
with only 3 legs!

Mr. Bean

The best in  
customer service!

Touche

Why buy from us?Why buy from us?
Our Low Overhead allows us to offer 

Great Prices on Popular Brands!s on Popular Brands!s on Popular Brands!

$100 OFF
When you purchase $1000  

or more with this ad.
Exp. 9.15.18  Excludes Close-Outs

www.patiogalleryofnaples.com

Two named to Southeast U.S.
Heart Association board

The American Heart Association, 
the world’s leading voluntary health 
organization dedicated to building 
healthier lives, free 
of cardiovascular 
diseases and stroke, 
announced Shelly 
Church and Sally 
Jackson will serve 
on the association’s 
Greater Southeast 
Affiliate Board of 
Directors for the 
2018-2019 fiscal year. 
Ms. Jackson will 
serve as the board 
chair. 

Both women are 
longtime volun-
teers and support-
ers of the American 
Heart Association 
of Southwest Flori-
da. Ms. Church, of 
Naples, is a certified 
financial planner and senior vice presi-
dent, investments at Raymond James & 
Associates. Ms. Jackson, of Cape Coral, 
is retired from Lee 
Health, where she 
was the system 
director, govern-
ment and com-
munity relations 
from 2005 to 2017. 

“I am proud to be 
a part of this amazing 
organization as it brings best practices 
from proven research into our daily lives 
to improve health,” Ms. Jackson said. 

“Helping to lead the Greater Southeast 
Affiliate of the American Heart Associa-
tion and American Stroke Association 
as we build community partnerships to 
reduce risk factors and save lives is an 
honor.”

Both Ms. Church and Ms. Jackson 
have served in numerous volunteer 
leadership and fundraising roles within 
the association. Ms. Church served as 
president of the local association board 
from 2001 to 2004 and chaired the 1999 
and 2000 Collier County Heart Walks. 
In 2001, she received the Volunteer of 
the Year Award, and in 2006, she was 
awarded the prestigious Special Servic-
es Award at the Florida Affiliate Level. 
In 2018, she received the association’s 
National Award of Meritorious Achieve-
ment for her 21 years of fundraising 
efforts.

Ms. Jackson has served on the South-
west Florida Association board, includ-
ing as board and leadership chair. She 
has chaired the Lee County Heart Walk 
and the Southwest Florida Go Red for 
Women Luncheon, as well as served on 
the Southwest Florida Heart Ball Execu-
tive Leadership Team. Additionally, she 

has served as the GSA 
board’s advocacy chair 
and secretary-treasurer.

The Greater Southeast 
Affiliate serves 

Florida, Ala-
bama, Georgia, 

Louisiana, Missis-
sippi, Tennessee and Puerto Rico. ■

CHURCH

JACKSON



PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

FORT MYERS: 13170 S. Cleveland Ave., Fort Myers, FL 33907 
Phone: (239) 415-2800

NAPLES: 355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

See more products online at
ROBBSTUCKY.COM

 *Sale prices are marked off MSRP. RSI never sells at MSRP; our prices  are always lower.
Robb & Stucky is not responsible for typographical errors.

Sofas, Chairs, Sectionals, Cocktail Tables, Accent Tables, & more!
Save up to 80% off! MSRP*

DON’T MISS THE LIVING ROOM

CLEARANCE
EVENT
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Calusa Waterkeeper names Schulberg executive director
Calusa Waterkeeper has named noted 

community organizer and international 
media specialist K.C. Schulberg to the post 
of executive director.

Mr. Schulberg, 
whose background 
merges film, tele-
vision, marketing 
and fundraising 
with hands-on civic 
engagement and 
community organiz-
ing, will bring a new 
global set of tools to 
Calusa Waterkeeper’s 
mission: to protect and preserve the Calo-
osahatchee River from Lake Okeechobee 

to the coastal waters.
Following years of advocacy and educa-

tion on the issue of harmful algae blooms 
that currently plague area waterways, 
CWK has emerged as a leading voice on 
this issue and “Waterkeeper” John Cas-
sani has become the go-to source for 
credible science-based news on this crisis. 
Given the heightened health and economic 
risk to Southwest Florida residents, tour-
ists and sports enthusiasts, it is critically 
important that CWK expand its efforts 
and continue to produce the hard, scien-
tific data that drives public debate, policy, 
legislation and civic engagement. 

The appointment of Mr. Schulberg at 
this juncture will help CWK fulfill its 

mandate to become a leading organization 
working towards the restoration of the 
Caloosahatchee River all the way from 
Lake Okeechobee to its coastal estuaries 
in Captiva, Sanibel, Cape Coral and Fort 
Myers, organizers said.

“I first fell in love with this 
ecosystem when my father 
and uncle produced 
America’s first ecology-
themed motion picture, 
called ‘Wind Across the 
Everglades,’ starring 
Oscar-winner Christo-
pher Plummer for Warner Brothers in 
1957. Now I have come full circle and am 
honored to join the CWK team in their 

efforts to rescue the Caloosahatchee and 
draw national attention to the remarkable 
beauty of Southwest Florida’s waterways 
and estuaries while we work to restore 
them to their once pristine glory,” Mr. 

Schulberg said.
The Caloosahatchee River 

Watch Association was co-
founded in 1995 by Mr. Cas-

sani. In 2015, it became an 
affiliate of the international 
Waterkeeper Alliance found-
ed and run by Robert F. Ken-

nedy Jr., changing its name 
to Calusa Waterkeeper. In 2016, Calusa 
Waterkeeper became a full-fledged mem-
ber of the Waterkeeper Alliance. ■

SCHULBERG
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13189 VALEWOOD DR
5 BED, 5 BATH • $2,880,000
 Truly one of the most special homes 

in Naples with HISTORIC CHARACTER 
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charming modern amenities.

00
s
R
lly
R
y 

12823 VALEWOOD DR
4 BED + DEN, 3.5 BATH • $844,800

The way you have always imagined it,  
life nestled on A GORGEOUS GOLF 

COURSE BACKDROP with the  
most enviable first lot location inside. 

11421 GOLDEN EAGLE CT
4 BED +DEN, 4 BATH • $1,950,000

GOLF MEMBERSHIP INCLUDED! 
The panoramic view from this home 
is spectacular; duplicated by none 

other in TwinEagles.

6368 LYFORD ISLE DR
3 BED +DEN, 3 BATH • $1,395,000

EXPERIENCE PERFECTION! 
Tropical paradise is found in this 

“Copperlily” island style home on an 
enchanting lot.
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Your Premier Eye
Specialist Group

If you have blurry vision, 
cataracts, glaucoma, 
droopy eyelids, dry eye, 
corneal issues, retinal 
conditions, or just want to 
make sure your eyes are 
healthy, we have the right 
specialist for you.www.QuigleyEye.com

FORMERLY EYE HEALTH

Thomas Quigley, M.D.
Board Certified Eye Surgeon & Cataract Specialist

* Number one cataract practice based upon 2016 volume in Lee, 
Charlotte and Collier Counties.

Offices in Lee, Collier & Charlotte Counties
Call to schedule your evaluation today.

239-230-0314

Early voting for primary begins Aug. 18
SPECIAL TO FLORIDA WEEKLY

Early voting for the Aug. 28 primary 
begins Aug. 18 at select polling sites 
in Lee, Collier and Charlotte counties. 
Early voting ends on Aug. 25.

Registration for voting in the primary 
closed July 30.

During the Primary Election, elec-
tors will vote for state governor, the 
state’s cabinet, as well as state and fed-
eral representatives within their party 
affiliations. If opposed within their own 
parties, U.S. senators, representatives in 
congress, state representatives and state 
senators will be on the ballot.

Also — if opposed within their party 
— voters may also see county commis-
sioners on their ballot.

Because Florida is a closed primary 
state, voters may only vote within their 
party. The winning candidates of the 
Primary Election, who see opposition 
from another party, will then move on to 
the General Election in November.

As of Aug. 6, registered voters eligible 
to vote in the primary in Lee County 
included 187,831 Republicans, 118,320 
Democrats and 131,031 others. The elec-
tions office reported a total of 437,182.

In Collier, those numbers are 106,349 
Republicans, 49,423 Democrats and 53,338 
others. The reported total was 209,110.

Numbers reported by the Charlotte 
County Supervisor of Elections office, 
as of Aug. 6, were 59,825 Republicans, 
36,501 Democrats and 36,755 others. The 
office reported the total as 133,081.

The deadline to request a mail bal-
lot is 5 p.m. on Aug. 22, elections offi-
cials say. The ballot must be physi-
cally back in the hands of the elections 
office by 7 p.m. Aug. 28. Postal officials 
recommend mailing the ballot back a 
week before election day to account for 
unforeseen events like weather delays 
that could delay delivery. A postmark 
by the deadline isn’t good enough if it’s 
received after the polls close on Aug. 28.

The number of mailed-in ballots 
received by the Lee County elections 
office totaled 25,836 as of Aug. 6. That’s 
a percentage of 5.92 of eligible voters. A 
total of 15,003 ballots were Republican, 
6,815 were Democrat, 3,936 no party 
affiliation, and 82 other. 

In Collier County, 10,953 mail ballots 
had been counted as of Aug. 6, a 5.24 per-
cent turnout. The breakdown included 
7,020 Republican ballots, 2,241 Democrat, 

1,662 no party affiliation and 30 other.
Voters who want to vote early should 

present a valid photo identification and 
a signature identification at the early 
voting site. Voters can vote at any early 
voting site within the county when the 
site is open. Hours are 10 a.m.-6 p.m.

Collier County sites are:
■ Collier County Government 

Complex – 3311 Tamiami Trl E., 
Naples

■ Everglades City Hall – 102 Copeland 
Avenue N., Everglades City 

■ Golden Gate Community Center – 
4701 Golden Gate Parkway, Naples 

■ Immokalee Community Park – 321 
N. First St., Immokalee 

■ Library Headquarters – 2385 Orange 
Blossom Drive, Naples 

■ Marco Island Library – 210 S. 
Heathwood Drive, Marco Island 

■ Norris Center – 755 8th Ave S., 
Naples

■ North Collier Regional Park – 15000 
Livingston Road, Naples

■ Supervisor of Elections Office – 

 3750 Enterprise Ave., Naples
For complete information on voting 
and registration, see these websites:
www.lee.vote
www.colliervotes.com
www.charlottevotes.com 

Lee County sites are:
■ Lee County Library -  921 SW 39th 

Terrace, Cape Coral
■ Lee County Elections Center, 13180 

S. Cleveland Ave., Fort Myers
■ North Fort Myers Recreation Center 

– 2000 N. Recreation Parkway, 
North Fort Myers

■ Northwest Regional Library - 519 
Chiquita Blvd., Cape Coral 

■ Fort Myers Regional Library - 2450 
First St., Fort Myers 

■ Lee County elections Bonita branch - 
25987 S. Tamiami Trail, Bonita Springs

■ Veterans Park Recreation Center – 
55 S. Homestead Rd., Lehigh Acres

■ Estero Recreation Center – 9200 
Corkscrew Palms Blvd., Estero

■ East County Regional Library, 881 
Gunnery Rd. N., Lehigh Acres ■
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Plus FREE Cushion Upgrade!
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HADINGER
Flooring

Est. 1931

6401 North Airport-Pulling Road • Naples, FL 34109 • Mon - Fri 9-5:30pm • Sat 9-5pm • Closed Sunday • 566-7100

“A family name you can trust”

0% INTEREST   Up To 12 Months. With Approved Credit. FREE  IN-HOME ESTIMATES

2003 - 2018 WINNER
HADINGER FLOORING
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INSTOCK CARPET SALE!

INSTOCK HARDWOOD SALE!

FLOORING SALE!
SUMMER

EXCLUSIVE KARASTAN
CARPET SALE
ONLY AVAILABLE AT 

ABBEY CARPET & FLOOR OF NAPLES
8 BRAND NEW STYLES IN-STOCK

FREE INSTALLATION
WITH PURCHASE OF PAD

FREE FURNITURE MOVES

FREE CARPET
REMOVAL & DISPOSAL

*EXTRA CHARGES MAY APPLY FOR STAIRS, CUSTOM WORK, LARGE FURNITURE,
FLOOR PREPARATION, HARD SURFACE REMOVAL AND HIGH RISE CHARGES.

STARTING AT

$3.09
SQUARE FOOT

IN-STOCK
HARDWOOD

MANY IN-STOCK OPTIONS AVAILABLE
AND READY FOR INSTALLATION

STARTING AT

$2.99
SQUARE FOOT
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3360 Bonita Beach Rd., Bonita Springs, FL 34134    |    (239) 552-1700
7900 Summerlin Lakes Dr., Fort Myers, FL 33907    |    (239) 437-0025

1400 N. 15th St., Immokalee, FL 34142    |    (239) 657-3171
2400 Tamiami Trail N., Ste. 100, Naples, FL 34103    |    (239) 552-1840

2325 Vanderbilt Beach Rd., Naples, FL 34109    |    (239) 552-1820 

BETTER BANKING WITH  
BETTER RATES!

Offer expires August 31, 2018. Programs, rates, terms and conditions are subject to change without notice and maybe withdrawn at any time. 
Deposit must be new funds. Promotional rate applies to new funds only. Existing balances or transfers from existing accounts do not qualify for this 
promotion. Promotion excludes Public Funds CDs. Annual Percentage Yield (APY) is accurate as of date of publication. Early withdrawal penalty 
applies; fees may reduce earnings. 1. Minimum opening deposit of $10,000 will earn 2.37% APY. Advertised rate applicable to initial 12-month term 
only. CD will automatically renew to a standard 12-month CD term at the current rate and APY available at that 
time. BauerFinancial is a registered trademark.    7430 0718

Promo Rate with minimum $10,000 of new funds

12-MONTH CD

2.37%
APY1

To learn more, call 1.877.378.4297, stop by your local FCB banking center  
or visit FloridaCommunityBank.com.

Florida Based. Florida Focused.

HURRY, OFFER ENDS

with minimum $10,000 of new funds
APY

NDSS August  31st, 2018!
At Florida Community Bank, better banking means great rates, convenient  

locations and personalized service. With 50 banking centers across the state,  
FCB is committed to ensuring that exceptional banking is right around  

the corner — come experience the way banking should be!

™

™

FWA2 - EXP. 8/26/18

FW10B - EXP. 8/26/18

NIGHT OWL 
SPECIALS

 WED & THURS 
NIGHTS

5pm - 8pm

$10 off $40

$1299

Specialty cuts, style, 
curling iron or flat iron 
extra. Not valid with other 
offers or discounts. Only at 
participating salons.

Not valid with other offers or 
discounts. Only at participating salons.

SE HABLA ESPAÑOL

  FANTASTIC SAMS NAPLES

ADULT CUT  
FREE SHAMPOO

$10 OFF
WHEN YOU SPEND $40 OR 
MORE IN REGULARLY PRICED 
SERVICES 

We are passionate about bringing spaces to life.

LUXURY TILE & WOOD FLOORING

239.599.5678
www.gcflooringtheshowroom.com

Boutique Showroom & Installation

3350 Woods Edge Circle, 102         Bonita Springs, FL 34135

GCFlooring
COMMERCIAL RESIDENTIAL REMODELING

NEWS OF THE WEIRD 
BY THE EDITORS AT ANDREWS MCMEEL

Distributed by Universal Press Syndicate

Hair today, gone tomorrow
Armed thieves in New Delhi, India, 

left a craftsman deep in debt after they 
made off with 500 pounds of wigs and 
raw hair worth more than $20,000 on 
July 27, according to the Associated 
Press. “People think wigs are cheap, but 
they cost a fortune to make,” wig-maker 
Jahangir Hussain said. In fact, he had 

borrowed more than $17,000 to buy hair 
last month from South Indian wholesal-
ers. India exports wigs and hair exten-
sions to the tune of $300 million a year; 
much of the raw materials are collected 
at Hindu temples where people shave 
their heads as a religious sacrifice, a 
practice called tonsuring.

The (im)perfect seatmate
Chicago cellist Jingjing Hu, a stu-

dent at the DePaul University School 
of Music, found herself being escorted 
off an American Airlines flight on Aug. 
2 after trying to return to Chicago from 
Miami with her instrument. Hu paid in 
advance for an extra seat for her cello, 
worth almost $30,000 and housed in a 
hard case, and had no trouble on her 
flight from Chicago to Miami, where 
she participated in a music festival. But 
on her return trip, after boarding the 

Boeing 737 and settling herself and her 
cello into their seats, a flight attendant 
approached her and told her she would 
have to leave the plane because the air-
craft was too small for her instrument. 
Hu was booked on a flight the next day 
on a 767. American blamed the incident 
on a “miscommunication,” according to 
WBBM TV, but Hu’s husband, Jay Tang, 
said, “I don’t think we did anything 
wrong here, and I think the way they 
handled it was humiliating.” 

So many questions
When an employee of Sarabeth’s res-

taurant in New York City opened the 
walk-in freezer door on Aug. 5, a man 
jumped out, yelling, “Away from me, 
Satan!” and grabbed a knife from the 
kitchen, which he used to threaten res-
taurant staff. Carlton Henderson, 54, 
of Cave Creek, Ariz., struggled with 
workers but eventually fell uncon-
scious and was transported to Mount 

Sinai St. Luke’s Hospital, where he was 
pronounced dead, the New York Post 
reported. Authorities don’t know (1) 
why and how he entered the freezer and 
(2) why he died, but they did determine 
he was charged last year with two 1988 
cold-case murders in Boston. He had 
been released on bail the week before 
the freezer incident and was scheduled 
to appear in court on Aug. 14.

Ripe
West Valley City, Utah, has a mal-

odorous mystery on its hands. The com-
munity stinks, and for the past year, 
officials have been fielding complaints 
about the smell, which city communica-
tions director Sam Johnson described 
as “a musty sewer smell ... that you can 
smell in certain parts of the city stron-

ger,” according to FOX 13. The city has 
now launched a campaign recruiting 
residents to help pinpoint the source of 
the odor: “If you smell something, say 
something.” They’re hoping more com-
plaints will spur Salt Lake County and 
Utah’s Department of Environmental 
Quality to investigate and take action.

Bright idea
Zemarcuis Devon Scott, 18, of Tex-

arkana, Ark., wanted to attend a rap 
concert in another state, so on July 4 
he executed his plan to get there: Scott 
was seen by Texarkana Regional Airport 
security officers around 2:30 a.m. jump-
ing a fence and trying to get into an 
American Eagle twin-engine jet parked 
there. When police arrived, Scott was 

inside the cockpit, sitting in the pilot’s 
seat, the Texarkana Gazette reported. 
Scott, not a licensed pilot, told officers 
he thought there wasn’t much more 
to flying a plane than pushing buttons 
and pulling levers. On July 31, he was 
charged with commercial burglary and 
attempted theft; he’s been grounded at 
the Miller County jail. ■
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Dr. Bradley Piotrowski, DDS, MSD Is A Leading Periodontist in dental implants, the permanent, hassle-
free solution to loose or missing teeth. His expertise in having done thousands of implants allows him to 

What Are Dental Implants?

More Affordable Than You Think.

Are Implants For You?

and explain your options. Call today to make an appointment.

ENJOY THE BENEFITS OF 
DENTAL IMPLANTS!

Throw away your dentures
No more gooey, messy adhesives

 and feeling teeth

HELPING YOU KEEP YOUR SMILE FOR A LIFETIME! PLEASE VISIT NAPLESDENTISTPRACTICE.COM

DR. BRADLEY PIOTROWSKI, DDS, MSD
1044 Castello Drive, Suite 202, Naples, FL 34103

239-263-6003

Receive a 
FREE 

SCREENING
($140 value)

HURRY! 
Offer Expires 8/23/18

HEALTHY LIVING

Faculty member
shares experience
of student nurses

A few weeks ago I received an 
email from Donna Johnson, DNP, RN, 
and adjunct member of the FGCU 
nursing faculty, in which she shared 
insights from 10 FGCU nursing stu-
dents after their first experience with 
“live” patients. First, though, Ms. 
Johnson had this to say about her 
experience with the students:

“For the past 10 weeks, I have had 
the pleasure working as a clinical 
nursing adjunct for FGCU with the 
Adult 1 nursing students on the sixth 
floor at North Collier on Thursdays 
and Fridays. This was their first acute 
care experience.

“I would like to convey how out-
standing of a unit this floor has been 
in displaying professionalism, team-
work and a positive nursing role 
model for these students. Two days 
a week these students and I have 
been well received as team members 
caring for patients on the sixth floor. 
All of your staff, including the nurses 
and techs, work together in tandem 
ensuring patient safety and positive 
patient care outcomes.

“My students have decorated 
the staff lounge bulletin board as a 
gesture of appreciation with their 
thoughts and comments about this 
experience, noting key concepts 
they have learned over these past 10 
weeks. Some of these include patient 
advocacy, professionalism, positive 
atmospheres, always being welcomed 
as a student, excellent patient safety, 
safe medication administration, ‘no 
passing zone’ and, of course an atmo-
sphere of true teamwork.

“With this being our last week, 
I wanted to convey these thoughts 
of appreciation to a higher level on 
behalf of these students. Each week 
has been an exceptional learning 
experience. NCH should be very 
proud of this unique unit and the out-
standing mentorship of these future 

SEE WEISS, A21 

Use U.S.-made sunscreens, 
cancer society says

AMERICAN CANCER SOCIETY

The American Cancer Society recom-
mends the use of sunscreen as one way 
to protect your skin from ultraviolet 
rays. UV rays from the sun — and from 
tanning beds and lamps — damage the 
skin and can cause skin cancer. But 
some health groups, consumer groups, 
and environmental groups have raised 
concerns over ingredients found in some 
sunscreens and their potential effects on 
people and nature.

Len Lichtenfeld, MD, deputy chief 
medical officer of the American Can-
cer Society, recommends people buy 
and use sunscreens that are sold and 
marketed in the U.S., because of limited 
information about the safety and effec-
tiveness of sunscreens produced in other 
countries. “Each person should make an 
individual decision that’s most appropri-
ate for themselves,” says Dr. Lichtenfeld. 
“But the experts who have looked at the 
data have concluded that the potential 
risk of not using sunscreen far outweighs 
the risks of using sunscreen.” Dr. Lich-
tenfeld, who has had skin cancer himself, 
says he uses sunscreen on his face every 
day.

The US Food and Drug Administra-
tion considers sunscreen to be a cos-
metic. This means companies that make 
sunscreen need to share their data about 
safety and effectiveness with the FDA. 
It also means there are certain rules 
about how the products are marketed 
and labeled.

Sunscreen labels should list their 
active and inactive ingredients. All sun-
screens contain inactive ingredients, 
such as water or oil. There are also 
acceptable active ingredients, which are 
necessary since they actually protect 
your skin from UV rays.

Because some sunscreen active ingre-
dients may be absorbed through the skin 
and enter the body, it’s important to have 
data from studies to find out if sunscreen 
products may have any harmful effects. 
For example, infants have a higher risk 
of side effects such as a rash, therefore, 
sunscreens are not recommended for 
infants.

The FDA checks that active ingredi-
ents in sunscreens do not cause serious 
problems including cancer, reproductive 
harm or endocrine effects. But the FDA 

does not test sunscreen products them-
selves unless the manufacturer requests 
a test or if a new ingredient is included 
that has not yet been recognized as safe.

Sunscreen is required to have an expi-
ration date. The FDA recommends not 
using sunscreen past its expiration date 
because you cannot be sure it is still safe 
and effective. If you can’t find an expira-
tion date on the product, consider the 
expiration date to be three years after 
you purchased it.

In recent years, there has been a grow-
ing interest in sunscreen active ingre-
dients that have been used in prod-
ucts marketed in European countries. In 
Europe, there are different requirements 
for regulating and marketing sunscreen 
products. The FDA says it is working on 
ways to recognize some of these other 
ingredients as safe and effective.

Oxybenzone is one of the common 
active ingredients in sunscreens that 
are sold in the U.S. The FDA says it is 
safe. But some environmental and health 
groups single out oxybenzone as poten-
tially unsafe for some people and the 
environment. This is because some stud-
ies have shown oxybenzone can cause 
skin allergies. In addition, studies in ani-
mals and in human cells in laboratories 
show that oxybenzone can interfere with 
how some hormones work.

Other evidence suggests that oxyben-
zone may be hazardous to coral reefs. 

As a result, Hawaii is banning the sale of 
sunscreen products that contain oxyben-
zone beginning in 2021.

“The jury is still out,” says Dr. Lich-
tenfeld. “I’m concerned about the human 
impact to limiting the use of sunscreen. 
I personally accept the FDA’s advice 
that available sunscreens are safe. But I 
encourage people to read the reports for 
themselves and make an individual deci-
sion on the type of sunscreen and what 
ingredients they should use.”

The American Cancer Society rec-
ommends using a broad-spectrum sun-
screen with a sun protection factor of at 
least 30. It is very important to read the 
label on sunscreen to know that is it both 
broad-spectrum and water-resistant. 
Reading the label will also tell you how 
often to re-apply the sunscreen based on 
how water-resistant it is. Some need to 
be re-applied as often as every 40 min-
utes, and after swimming or sweating.

In addition, when you are out in the 
sun, wear clothing and a wide-brimmed 
hat to protect as much skin as possible. 
Protect your eyes with sunglasses that 
block at least 99percemt of UV light. 
Limit your direct exposure to the sun, 
especially between 10 a.m. and 4 p.m., 
when UV rays are strongest.

And avoid tanning beds and sun-
lamps. Both can cause serious long-
term skin damage and contribute to 
skin cancer. ■

allenWEISS
allen.weiss@nchmd.org
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NON-SURGICAL ORTHOPEDICS AND
REGENERATIVE MEDICINE

(239) 631-1960 
1201 PIPER BOULEVARD | SUITE 24 | NAPLES, FL 34110

• Musculoskeletal and sports-related injuries

•Non-surgical treatment of orthopedic injuries

• Regenerative medicine treatments with PRP 
and bone marrow derived Stem Cells

• Nearly 30 Years of Experience Treating Amateur 
& Professional athletes

www.BluetailMedicalGroup.com

Dr. Podesta will 
personally evaluate 
and treat each 
patient upon 
every visit.

Luga Podesta, MD | Sports Medicine Consultant for the Florida Everblades

Do not bag 
recyclables

Do not bag 
recyclables

Common Single Stream Recyclable Material Includes:

Recycling is mandatory in Collier County. Businesses must contract with private 
recycling haulers to capture, separate and properly dispose of all materials listed below. 

Your single stream container is only for the disposal of common recyclables.

Recyclables?
What’s in Your Commercial Trash Dumpster?

Specialized Recyclable Material
Specialized recyclables generated by your business must be collected by a certified 

recycling hauler or vendor. Do not mix garbage and common single stream recyclables.

For more information, 
please call 239.252.2508

Since 1974 with millions of members 
MASA provides full service for:

Join us for this informative event regarding 
potential gaps in your Medicare or Insurance 

coverage. For retirees or those age 60 and up 
attending, RESERVE EARLY! (Space Limited)  

844-279-6346  
or visit www.masaseminars.com

...And More

BY MASA MTS  
AT THE FOLLOWING LOCATION:

Carrabba’s Italian Grill
12631 Tamiami Trail E, Naples, FL 34113

Reserve Early (Space Limited)

(844) 279-6346
Mark your calendar and join us for this brief, 
important discussion followed by the lunch.

MASA Members also welcome to attend.

Monday,
August 20th

Starts at 11:00AM

Monday,
August 27th

Starts at 11:00AM

Any Ground. Any Air. 
Anywhere.

AT HOME OR AWAY FROM HOME 
WORLD WIDE COVERAGE | NO DEDUCTIBLES  

OR CLAIM FORMS | NO HEALTH QUESTIONS TO JOIN

www.oaktreedentistrynaples.com

90 Cypress Way East #20
Naples FL 

(Across From Sam’s Club) 239-596-5771

$98 (A $270 VALUE)
New Patient Special!

CALL NOW TO EXPERIENCE THE DIFFERENCE!

Comprehensive Exam (D0150)
Oral Cancer Screening
Full Mouth Digital X-rays (D0210)

nurses … Thank you for this incredible 
opportunity and experience.”

Ms. Johnson’s email went on to quote 
student Melanie Brewer, who grew up in 
Naples and had worked in a few offices as 
a medical assistant. Among the ways Ms. 
Brewer described her time on the sixth 
floor at North Collier: “fantastic,” “excit-
ing,” “great mentorship” and “… just like 
the textbooks and classroom explanations 
described, but better and more exciting in 
real life.”

NCH mentor RN Dawn Saeger loves 
helping nervous students out of their 
comfort zones and seeing their faces 
when they see something new such as a 
large surgical wound. She knows these 
first 10 weeks of nursing will never be for-
gotten as these students’ careers progress. 

Nurturing the young has been a hall-
mark of NCH as we grow the next gen-
eration of caregivers.

Extending to outpatient areas, FGCU 
physical therapy student Mitchell Todd 
is just finishing a semester with Josh-
ua Lewis as his mentor. Mr. Todd 
shared that the patients’ respect for 
Mr. Lewis rubbed off on him as he pro-
gressed. While the students and teach-
ers share mutual education, patients 
benefit, too, thus helping everyone live 
a longer, happier and healthier life. ■

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System. 

WEISS
From page 20

Pediatric practice joins HCN
as Children’s Care West

Pediatric Associates of SWFL has 
joined Healthcare Network of South-
west Florida as Children’s Care West, 
allowing Dr. Reisha Brown to continue 
seeing 1,900 patients annually, but with 
the additional support of HCN’s pro-
grams and initiatives. In addition to Dr. 
Brown, the practice at 1008 Goodlette-
Frank Road has five staff members and 
six examination rooms.

“We take great pride in providing 
additional services during pediatric vis-
its,” HCN CEO Mike Ellis says. “For 
example, our integrated behavioral 
care ensures that our 30,000 pediat-
ric patients receive a behavioral health 
screening annually and have access to a 
psychologist as needed.”

Founded in 1977, HCN is a federally 
qualified health center providing pri-
mary health and dental care to more 
than 60 percent of Collier County’s 

children as well as family care, women’s 
care and behavioral care to more than 
50,000 patients through its 21 facilities. 
For more information, call 658-3000 or 
visit www.healthcareswfl.org. ■
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Collier County is growing. Attend this exclusive
showcase with 40 local businesses. This is your

chance to learn about the products and services that
will help you and your business flourish!  

 
Enjoy delicious hors d'oeuvres, wine and beer, served

with a delightful side of networking.  
Plus, don't forget to bring your business cards  

for exciting door prize drawings.

To view participating exhibitors 
and register, visit: 

www.NaplesChamber.org/events 
(complimentary valet parking) 

 
For more information call 239.403.2909

4:00PM |  AUGUST 23, 2018 
NAPLES BAY RESORT 

1500 5TH AVE. SOUTH 
NAPLES, FL, 34103

Discover something new at the 
Member Showcase at Business After 5™! 

PET TALES

Inside heartworm
BY KIM CAMPBELL THORNTON

Andrews McMeel Syndication

Climate change, failure to give pre-
ventive products, and the beginnings 
of resistance to preventives are among 
the reasons why veterinarians are see-
ing more cases of heartworm disease in 
dogs — and cats. When the American 
Heartworm Society performed its trien-
nial incidence survey last year, it found 
that while the highest incidence remains 
in the southern United States, no state 
is free of the harmful internal parasites, 
spread by the bite of an infected mosqui-
to or, in the case of states such as Alaska, 
arriving by way of already-infected dogs 
brought from out of state.

Dogs are natural hosts for heart-
worms. Once an infected mosquito injects 
microfilaria — microscopic baby heart-
worms — into a dog’s bloodstream, the 
worms begin to mature and reproduce. 
As they get larger — heartworms can 
achieve a length of 1 foot during their 
5- to 7-year lifespan — and increase in 
numbers, they clog the heart, lungs and 
associated blood vessels, causing heart fail-
ure, lung disease and other organ damage. 

Cats are more resistant to the para-
sites, but they can acquire them. Clini-
cal signs include weight loss, exercise 
intolerance, vomiting, diarrhea, cough-
ing, gagging, difficulty breathing and 
wheezing. Even indoor cats are at risk. 
Approximately 25 percent of indoor 
cats are heartworm positive, according 
to the American Heartworm Society.

Heartworm disease is easy to prevent 

with a monthly pill or topical treatment, 
and it’s comparatively less expensive 
than treating a pet with heartworms. 
But people forget to give preventives, or 
they don’t give them year-round, giving 
infective mosquitoes a shot at spreading 
the parasites. Cool or dry weather slows 
transmission, but it doesn’t eliminate it.

“Most people think they don’t need to 
give it in the winter,” says Craig Prior, 
DVM, owner of Murphy Road Animal 
Hospital in Nashville, Tennessee. For 
instance, he says, dogs should stay on 
preventives for two months after the 
last exposure to mosquitoes and go 
on them one month before mosqui-
toes become active again. With climate 
change, some species are staying active 
longer throughout the year and ventur-
ing into new areas.

For those reasons, parasitologists rec-
ommend treating pets with parasite 
preventives  year-round.

An associated concern is the begin-
ning of resistance to preventive prod-

ucts. Some populations of heartworms, 
primarily in the Mississippi Delta area 
so far, are becoming resistant. “By keep-
ing pets on year-round preventives, we 
decrease the risk of developing more 
resistant populations and increase the 
effectiveness of the preventives,” says 
Leni K. Kaplan, DVM, community prac-
tice service lecturer at Cornell Univer-
sity College of Veterinary Medicine in 
Ithaca, New York.

Adding a dog-safe mosquito repellent 
(avoid anything containing DEET) to 
your dog’s  arsenal against mosquitoes 
can beef up his  protection. Research 
published in 2016 found that the combi-
nation of a heartworm preventive with 
the mosquito repellent in the study, 
Vectra 3D, was 100 percent effective 
in blocking transmission of immature 
heartworms from dogs to mosquitoes 
— one of the stages of the heartworm 
lifecycle — and more than 95 percent 
effective in repelling and killing mos-
quitoes for 28 days after treatment.

“The addition of a topical product 
that prevents mosquito feeding adds a 
second element of protection to the pet,” 
says Byron Blagburn, Ph.D., a parasitolo-
gist at Auburn University College of Vet-
erinary Medicine. “So not only do you 
prevent heartworm infection if the pet is 
on prevention, but you prevent the likeli-
hood that the pet will see a mosquito.”

While Vectra 3D isn’t safe for cats, the good 
news is that if the repellent is used on a dog 
in the same household, the cat will share in 
protection because fewer mosquitoes will 
be present. ■

Pets of the Week
>> Harper is 
a young spayed 
tuxedo domestic 
shorthair who’s 
hopeful it won’t 
take too long for 
her forever family 
to fi nd her. 

>> Oliver is a 
young neutered 
Lab mix whose 
fi ve brothers are 
also available 
for adoption. He 
has worked on 
learning puppy 
manners and 
cues and is 
ready to continue 
learning with his 
forever family 
and share the 
knowledge from 
Pawsitive Kids 
Camp with them.

>> Pup Tart is a 
young spayed mix 
who has lots of 
love to share.

To adopt 
or foster 
a pet
This week’s 
adoptable pets 
are from Brooke’s 
Legacy Animal 
Rescue, an all-
volunteer, foster 
home rescue 
organization. For 

more information, call 434-7480, email Admin@
BrookesLegacyAnimalRescue.org or visit www.
brookeslegacyanimalrescue.org. ■

Heartworm disease affects more than a  million 
pets in the United States.
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CALL TODAY TO SCHEDULE YOUR FREE LASIK CONSULTATION!
The patient and any other person responsible for payment has the right to refuse to pay, or be reimbursed for payment for any other service, examination, or 

treatment that is performed as a result of, and within 72 hours of responding to the advertisement for the free, or reduced fee service, examination and treatment. 

$1,000 OFF LASIK 
$500 per eye; offer good through August 31, 2018.

Cannot be 
combined with 
any other offer.

All Laser Lasik
Bausch & Lomb Technolas/Victus

State-of-the-Art Technology

Albert Smolyar, M.D.

SWFLEYE.COM

$75 PROMOTION
$25 OFF your 1ST, 3RD and  5TH cleaning! (with recurring services)

not your standard  
cleaners ...because  
your standards are  
not standard.

look who’s 
in your 
neighborhood!

BEST CLEANING SERVICE IN SW FLORIDA!

Servicing Collier, Lee, Charlotte, Sarasota and Manatee Counties
contact us for your free estimate

239.596.5200  maidpro.com  

Introducing
Florida Weekly’s

News and analysis 
Interviews with newsmakers and reporters 

Arts and entertainment 
Everything you need for the upcoming week

Listen at www.FloridaWeekly.com

NEW PODCAST:
THE WEEKLY

MONEY & INVESTING

It’s still not safe to invest in cyber currencies

In January, I wrote about how Bitcoin 
had “jumped the shark” and that inves-
tors should stay away from crypto cur-
rencies and associated stocks until the 
market had stabilized. Since that time, 
crypto currencies have plummeted in 
value, many falling 75 percent or more. 
These digital currencies have been mostly 
forgotten about by a large percentage of 
the general population as a result. Yet the 
debate remains about the future of Bitcoin 
and whether it or one of its many peers 
will rebound in value and re-emerge as 
a popular investment choice. So what 
has caused the recent drop in value for 
cryptocurrencies and will they ever rise 
to their highs seen at the end of last year?

Bitcoin, and the other cryptocurren-
cies like it, are simply a form of money 
that exists electronically. Bitcoins are 
“mined” where they are created by com-
puters performing complex calculations, 
which limits the number of coins that 
are available. They are verified via a 
block chain, which is basically a record 
of every transaction that the bitcoin has 
been involved with. These cryptocur-
rencies are bought and sold on various 
exchanges and are stored either on the 
cloud or in digital “wallets.”

The first Bitcoin was created in 2009 
and was valued at around 30 cents per 

coin. The digital money had no real use 
outside of black market websites like 
Silk Road. Over the next five years, early 
adapters in the tech sector started to buy 
Bitcoins and the price rose to several 
hundred dollars per coin. However, it 
wasn’t until 2017 when cryptocurrencies 
entered the mainstream consciousness 
that the prices of these currencies rose 
exponentially. By December, the price 
had exploded to over $19,000 per Bitcoin.

But since that time, the price of a 
Bitcoin and other cryptocurrencies has 
fallen back down to earth with a coin 
now priced at around $6,500. Several 
factors contributed to this decline. First, 
many analysts and investors identified 

the parabolic rise in Bitcoin pricing as 
a bubble and once the price started to 
decline, no one wanted to be the last one 
to the exits. As a result, a small decline 
in price led to massive selling and cryp-
tocurrency prices plunged dramatically. 

Second, there were several high-pro-
file cases of digital coins being stolen 
from various exchanges and digital wal-
lets. It is estimated that over $1.1 billion 
worth of cryptocurrency was stolen in 
the first six months of 2016, leading to 
the bankruptcy of two major exchanges 
including Mt. Gox, which was the largest 
Bitcoin exchange in the world. Because 
of these hacks, many owners of crypto-
currencies sold their holdings as they did 

not have confidence that they could keep 
their money safe.

Third, cryptocurrencies have fallen as 
both national and local regulators across 
the world have clamped down on buying 
these digital monies. Dozens of these 
agencies have started investigations or 
brought criminal charges regarding ille-
gal investment schemes dealing with 
cryptocurrencies or cases involving out-
right fraud. The publicity around these 
activities have scared off many potential 
investors.

Most recently, digital currencies fell 
around 10 percent as the Securities and 
Exchange Commission announced that it 
would delay its decision to approve a Bit-
coin ETF. This was important as it would 
enable individuals and institutional inves-
tors to more easily own and trade Bitcoin. 
In 2017, Bitcoin fell by 30 percent when 
the SEC made a similar announcement 
regarding a proposed ETF developed by 
Cameron and Tyler Winklevoss. 

Going forward, I believe that the 
downward trend of cryptocurrency pric-
es will continue, especially among the 
lesser-known digital monies. I cannot 
see any near term catalyst to stop the 
bleeding, so I would continue to advise 
any investor to stay away from any type 
of digital money until they become more 
secure and regulated. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda, 
was a senior derivatives marketer and 
investment banker for more than 15 
years at several global banks.

ericBRETAN
estaterick@gmail.com



FILL YOUR RECYCLING CART OR DUMPSTER WITH CLEAN RECYCLABLES. 
DO NOT BAG.

Collier County’s Recycling Collection Program

Collier County Customer Service
239-252-2380 | colliercountyfl.gov/recycles

DO NOT INCLUDE - NO INCLUYA

Clean paper, Cardboard, 
Junk Mail, Newspapers, 

Phone Books & Magazines

Aluminum, 
Tin & Steel Cans

Plastic Bottles & 
Containers marked 

with #1-7

Glass Bottles 
& Jars

Dairy & Juice 
Cartons

NO Plastic, Chip 
& Pet Food Bags No Food Waste NO Garden Hoses, 

Hangers, or Kitchenware NO Clothing NO Soiled Paper

Check with your local stores for plastic bag and film packaging reuse and 
recycling options or find a site at plasticfilmrecycling.org.

Visit us online at www.FloridaWeekly.com

www.facebook.com/NaplesFloridaWeekly
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T HE AMOUNT OF HOME REFI-
nance loans in the U.S. is 
projected to be less than 
half what it was just two 
years ago because interest 
rates have ticked back up 

past the all-time lows they reached 
after the Great Recession, the Mort-
gage Bankers Association reports. 

In 2016, lenders approved about $1 
trillion worth of home refinancing 
loans in the U.S. That dropped by 40 
percent in 2017 to $600 billion and is 
expected to fall to $460 billion by the 
end of this year. The forecast is based 
on Freddie Mac’s 30-year fixed rate 
for home purchases.

“Typically, people are looking for 

BY EVAN WILLIAMS

ewilliams@fl oridaweekly.com

Fewer people 
refinance homes 
as interest rates 
pick up

“Typically, people are looking for a decrease in their rate 
from a quarter of a point or a half a point to make it worth 
the cost of refinancing.” 
— Mike Fratantoni, chief economist with the Mortgage Bankers Association

SEE REFIS, A25 
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www.BestChoiceWindowTinting.com
LICENSED & INSURED

Make Your Home, Vehicle or Business 

COOLER! 
ENERGY EFFICIENT | CLEAR VIEW OUTSIDE | PRIVACY LOOKING IN!

UP TO 80% TOTAL SOLAR ENERGY REJECTION AND REDUCES GLARE  
(RESIDENTIAL AND COMMERCIAL FILM)

PROUDLY USING
Change the look of your entryway with our  

DECORATIVE WINDOW FILM

CALL FOR A 
FREE ESTIMATE: 
239-275-TINT

                                    (8468)

s

C
FRE

MENTION THIS  AD TO GET 10% OFFWITH 50 SQFT  MINIMUM PURCHASE
EXPIRES  10/31/2018

a decrease in their rate from a quarter 
of a point or a half a point to make it 
worth the cost of refinancing,” said 
Mike Fratantoni, chief economist with 
the Washington D.C.-based industry 
group. “And now we’re in a situation 
where about 80 percent of homeowners 
no longer have that incentive.”

Fewer people are refinancing now 
primarily because they already did or 
they bought their home during that 
period of unprecedented low rates. But 
while refinance loans as a whole have 
gone down, new or “purchase money” 
mortgages have for some ticked up. 

 “The majority 
of people that have 
owned their homes 
for a while already 
refinanced a few 
years ago when the 
rates were real-
ly low,” said Kim 
Nyberg, vice presi-
dent of professional 
and executive bank-
ing with Edison 
National Bank in Fort Myers. 

She estimated that Edison National’s 
loan originations are roughly 80 percent 
new or purchase money and 20 percent 
refinance loans now, while at the height 
of refinancing, when interest rates were 
at their lowest, that equation was a 
closer to 50/50. 

In the U.S., MBA data shows a similar 
story: refinance loans as a total share of 
home loans reached 45 percent in the 
second quarter of 2016 and fell to 26 
percent in the second quarter of 2018.

Marisa McDougall, president and 
owner of Naples-based Southwest Flor-
ida Mortgage Solutions, is seeing the 
same trend in Collier County.

 “Right now, it’s about an 80 percent 
purchase market and the reason being 
is rates have gone up, so people are not 
refinancing unless they need to pull 
cash out from the equity of their prop-
erty,” she said. “Or maybe they want to 
buy another property, and they want 
to pull the cash out and purchase that 
property on a cash transaction.”

Lenders knew interest rates would 
have to go back up eventually. Part of 
the reason the refinance loan market 
shrunk so much is not just that rates 
were at all-time lows, but that they 
remained that way for so long.

The average interest rate for a 30-year 
fixed-rate mortgage fell from more than 
6 percent in 2007 to 4.45 percent in 2011. 
It reached an all-time annual average 
low of 3.65 percent in 2016. In July the 
rate rose to 4.53 percent, Freddie Mac 
reports. 

“Even really back 
as far as 2011 we 
saw rates dipping 
below 5 percent and 
then they just kept 
falling,” said Greg 
McBride, West Palm 
Beach-based chief 
financial analyst for 
Bankrate.com, which 
provides financial 
analysis and comparison services. “A 
good part of the last six years was below 
4 percent. What happened was anyone 
who bought a home during that time 
got a really great rate, certainly lower 
than the one that’s out here today, and 
anybody who had a higher rate was able 
to refinance as rates dropped.”

Ms. McDougall pointed out that while 
the refinance business has started to 
lag, those higher rates may also signal a 
healthier economy. 

“Because the economy is doing so 
well, rates have gone up,” she said. “It 
was predicted that would happen as the 
economy recovered. My philosophy is 
with the new (presidential) administra-
tion it has begun to recover and rates 
have gone up. So we’re definitely in a 
purchase market right now.”

Mortgage Bankers Association chief 
economist Mr. Fratantoni reflected that 
opinion.

“The increase in mortgage and inter-
est rates more broadly is reflecting the 
strong economic growth we’re experi-
encing so that’s positive,” he said, with 
the Federal Reserve increasing rates 
because of a stronger job market and 

lower unemployment.
Interest rates are still historically low 

even though they’re rising, he said, 
which makes some types of refinancing 
attractive. 

“In our area, if 
someone’s refinanc-
ing it’s usually one 
of two reasons,” said 
Connie Ritchhart, 
senior vice presi-
dent of residential 
lending with Char-
lotte State Bank & 
Trust in Charlotte 
County. “They have 
an adjustable-rate (loan). Or they want 
to do a bill consolidation.

“Most people, they refinanced when 
the rates all went down, so now the 
rates have increased so there’s no rea-
son for them to refinance unless they’re 
doing it for a specific reason.” 

Adjustable-rate loans include home 
equity lines of credit that may be com-
bined with a mortgage to achieve a 
lower interest rate.

“I’m still doing my share of refinanc-
es, because people have a home equity 
line of credit whose 
rates are increas-
ing,” said Jeff Brown, 
a Fort Myers-based 
mortgage loan origi-
nator with Synovus 
Mortgage Corpo-
ration. “They want 
to take that home 
equity line of credit, 
combine it with their 

mortgage, and have one fixed rate.”
People may also look at refinancing 

for other reasons besides just locking 
in a lower interest rate, as well, such 
as shortening the term of their loan or 
because they used to have bad credit 
but their situation has improved. 

But refinancing a mortgage loan 
comes with closing costs for the home-
owner as well. It’s a personal calcula-
tion.

“I think the biggest take-away when 
considering a refinance is to have a 
mortgage loan originator analyze the 
numbers with a client individually to 
determine if a refinance is best,” Mr. 
Brown said.

For Darren Lynch, a Fort Myers-based 
loan officer with First Florida Financial 
Group and president of the Southwest 
Chapter of the Florida Association of 
Mortgage Professionals, debt consoli-
dation is the top reason why clients 
refinance. That’s become more popular, 
he said, as home prices also continue 
to rise and people have more equity in 
their home. They are able to combine 
other loans with a mortgage.

“People will also do cars and student 
loans, you name it,” he said. “It just boils 
down to how much money you’re sav-
ing per month.”

Debt consolidation and cash-out 
refinancing, which are typically also 
popular when interest rates are rela-
tively low, may bid well for retailers, 
Bankrate’s chief financial analyst Mr. 
McBride pointed out. 

“Home Depot and Lowe’s love that,” 
he said. “If people are paying off other 
debt they’re freeing up room in the 
household budget so they’ve got more 
discretionary income.” ■

REFIS 
From page 24

The average interest 
rate for a 30-year 
fixed-rate mortgage 
fell from more than 
6 percent in 2007 
to 4.45 percent in 
2011. It reached 
an all-time annual 
average low of 3.65 
percent in 2016. In 
July the rate rose 
to 4.53 percent, 
Freddie Mac reports. 

U.S. weekly averages as of 8/9/2018

Source: www.freddiemac.com
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I trace my roots all the way back to 
a paint ingredient company in 1866. In 
1873, I introduced my first paint, raw 
umber, in oil, and in 1877, my founder 
patented a re-sealable tin paint can. 
By the 1880s I was selling ready-mixed 
paint. I introduced a water-based paint 
in 1941 and a latex paint in 1950. Over 
the years I also made items such as 
insecticide, synthetic resins, automobile 
lacquer and linseed oil. Today, based in 

Cleveland and with 
4,200-plus stores, 

I’m America’s largest 
specialty paint retailer. 

My brands include Kry-
lon, Valspar and Pratt & 

Lambert. Who am I?
Think you know the 

answer? We’ll announce it in 
next week’s edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Want to Invest? Email us at 
foolnews@fool.com, and we’ll 
send you some tips to start 
investing. Sorry, we can’t pro-

vide  individual financial advice.

If You Lose Your Job …
It happens to many of us, and often at 

an unexpected time. Whether you were 
fired for cause or fell victim to a recent 
round of layoffs, finding yourself out of a 
job is a tough spot to be in. As you regain 
your bearings and start seeking a new 
position, here are some tips.

• Keep in touch with your former col-
leagues — even those with whom you 
weren’t very close. There’s a good chance 
that some of them will hear of job open-
ings in your industry that might be right 
for you. They might not only inform you, 
but sometimes they can put in a good 
word for you, too. They might also pro-
vide helpful references once you’re being 
considered for a new position.

• Aim to do a lot of networking instead 
of just mailing out resumes. You want to 
stand out among the many applications 
companies receive for each position, so 
it can help a lot if someone at a com-
pany can vouch for you. According to 
LinkedIn.com, between 2015 and 2016, 
fully 85 percent of open jobs were filled 
via networking. Good ways to network 

include reaching out to all your profes-
sional contacts from past positions, as 
well as any other well-connected people 
you know. Inform them that you’re look-
ing for a new position and ask them to 
keep you in mind and to connect you 
with anyone they know in fields or com-
panies of interest to you. It’s smart to 
build a strong network well before you 
need it, by cultivating lots of professional 
relationships and tending to them over 
the years, through occasional meals, shar-
ing articles of interest and so on. 

• Don’t bad-mouth your former 
employer on social media or during inter-
views, as you’ll come across as unprofes-
sional. Instead, say little or just stick to 
some simple facts about your separation 
from the company.

Losing a job can be painful, but your 
next position may be even better than 
your last one. So freshen up that resume 
and start being active on sites such as 
LinkedIn.com, Indeed.com, Monster.com 

and CareerBuilder.com. ■

Doubled Down
Back in 1980, I invested in a limited 

partnership involving domestic oil explo-
ration. My broker recommended it, and it 
seemed like a good idea. 

For several years, this investment was 
successful and paid me well in dividends. 
But by the mid-1980s, domestic oil pro-
duction started to drop, along with oil 
prices. The Wall Street Journal ran an 
article warning that my company was in 
trouble. I expressed my concern to my 
broker, and he pooh-poohed it, suggest-
ing I should invest more money in it. So I 
invested another $2,500. By 1987, the part-
nership was out of business, and I was left 
with nothing. 

I learned that your broker should never 
be your sole source of information and 
that you should rely on sources that have 
no financial stake in your investments. 

— B.W., online

The Fool Responds: Even the best 
brokers can make bad calls, and some 
investments do implode, which is why you 
should aim to spread your money across 
at least eight to 15 different investments. 
(Or just park much of it in one or a few 
low-fee broad-market index funds.) It’s 
also smart to think twice or thrice before 
adding money to a plunging investment.

The company you invested in was 
overly optimistic about oil prices and 
borrowed heavily. Thus, it was in big 
trouble when prices fell. Meanwhile, in 
1985, the Securities and Exchange Com-
mission charged it with defrauding inves-
tors by  issuing false statements. ■

Microsoft Has Been Changing
If you’re still thinking of Microsoft 

as mainly a producer of the Internet 
Explorer browser and software for your 
personal computer, you need to catch 
up. Microsoft has been reinventing 
itself, focusing on the cloud and the 
corporate market, and the results have 
been substantial.

The company’s recently reported 
fourth-quarter results exceeded ana-
lysts’ expectations, with total revenue 
growing by 17 percent year over year 
to $30 billion. That’s pretty good for a 
company with a market value recent-
ly topping $800 billion! Revenue from 
Microsoft’s commercial cloud comput-
ing businesses surged by 53 percent to 
nearly $7 billion, representing about 
a quarter of the company’s total rev-

enue. The “more personal computing” 
division saw revenue grow by 17 per-
cent, while LinkedIn, which Microsoft 
acquired in 2016, posted revenue growth 
of 37 percent. 

Microsoft has been good to its share-
holders, too, returning $5.3 billion to 
them via dividends and share buybacks 
during the fourth quarter. Its dividend 
recently yielded 1.65 percent, and it has 
been regularly increasing its payout by 
an average of about 13 percent per year.

You can find higher dividend yields 
elsewhere, but not all companies offer 
Microsoft’s stability and long-term 
growth potential. (Teresa Kersten, a 
member of The Motley Fool’s board of 
directors, is an employee of LinkedIn, 
which is owned by Microsoft.) ■

Down Payment 
Savings

QI’m saving for a down payment 
on a home. How should I invest 

that money? 

— C.S., Kinston, North Carolina

AIt depends. If your home pur-
chase is many years away, your 

money is likely to grow fastest in 
the stock market, perhaps via a 
low-fee,  broad-market index fund 
(such as one tracking the S&P 500) 
that delivers roughly the market’s 
return. The stock market can be 
volatile over the short run, though, 
so if you expect to buy your home 
in, say, five or fewer years (or 10, to 
be very  conservative), avoid stocks.

Keep short-term dollars invested 
in safer places, such as CDs or 
money market accounts or bonds, to 
protect your principal. Learn about 
the best savings rates, credit cards, 
mortgages and more at  theascent.
com.

***

QWhat does it mean if a stock 
market halts trading in a par-

ticular stock? 

— G.D., Madison, Indiana

AA trading halt can be imposed 
when there’s some big news 

coming out about the company, 
such as a merger, a product recall 
or the dismissal of the CEO. It often 
lasts about an hour or less and is 
meant to give investors a little time 
to hear and digest the news. Halts 
also occur if there’s a big imbalance 
between buy and sell orders.

Another kind of trading halt 
involves the entire stock market 
shutting down. That’s called a 
 “circuit breaker” or “trading curb,” 
and it’s triggered by extreme vol-
atility. On the New York Stock 
Exchange, for example, if the S&P 
500 index drops by 7 percent or 
13 percent between 9:30 a.m. and 
3:25 p.m., trading will be halted for 
15 minutes. If there’s a 20-percent 
drop, trading will stop for the rest 
of the day. ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.

Last week’s trivia answer
I was born 25 years ago in Alexandria, 

Virginia, as a print newsletter. Today I 
oversee a great global investment com-
munity, educating, amusing and enriching 
millions through my website, investing ser-
vices, books, podcasts, syndicated newspa-
per feature, asset management service and 
more. (There are millions of copies of my 
books in print.) With offices in the U.K., 
Australia, Canada, Singapore and Germa-
ny, I’m an advocate for individual inves-
tors. My name is taken from Shakespeare 
and refers to the character who could tell 
the king the truth without getting his head 
lopped off. My favorite holiday is in April. 
Who am I? (Answer: The Motley Fool) ■

BUSINESS MEETINGS
■ SCORE Naples hosts a Small Busi-

ness Academy workshop from 9:30-11:30 
a.m. on Saturday, Aug. 18, at the Naples 
Accelerator, 3510 Kraft Road. Attend-
ees will learn about the importance of 
email marketing. $30. Sign up by calling 
SCORE Naples at 430-0081.

■ Collier Child Care Resources 
and its CCCR Business 100 members 
host a networking event from 5:30-7:30 
p.m. Tuesday, Aug. 21, at Season’s 52, 
8930 Tamiami Trail N. Admission is 
free. Reservations can be made at www.
collierchildcare.org/free-networking-
event-seasons-52.

■ Reservations close Sept. 1 for the 
Collier Building Industry Associa-
tion’s annual Sand Dollar Awards 

gala that takes place Saturday evening, 
Sept. 22, at The Ritz-Carlton Beach 
Resort in Naples. $150. RSVP by email-
ing Nancy@cbia.net.

■ Applications are due Sept. 4 for 
the 2018 Southwest Florida Blue 
Chip Community Business Award. 
Sponsored by BB&T-Oswald Trippe 
and Company and BB&T Bank, the 
award recognizes a small business that 
has overcome adversity to achieve suc-
cess. Finalists and the winner will be 
announced at a Nov. 1 luncheon at the 
Hyatt Regency Coconut Point. For appli-
cations or more information, call 433-
7189, email smercado@bbandt.com or 
stop by the Bonita Springs Area Cham-
ber of Commerce, 25071 Chamber of 
Commerce Drive.

■ The Leadership Collier Founda-
tion and Greater Naples Chamber of 
Commerce present the Naples Chil-
dren’s Business Fair on Saturday, Oct. 
20, at Gulf Coast High School. Local 
children ages 6-17 are invited to apply 
for a vendor space, where they can 
showcase and sell their original prod-
ucts and services. Registration for booth 
space is $15 and closes on Sept. 10. Visit 
www.napleschamber.org/childrends-
businessfair for more information. 

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at 
the Greater Naples Chamber of Com-
merce, 2390 Tamiami Trail N., every 
Thursday. To make an appointment for 
a free session, call Suzanne Specht at 

745-3704.

■ Business Networking Interna-
tional goal setters and networkers meet 
at 7:30 a.m. every Thursday at Emman-
uel Lutheran Church, 777 Mooring Line 
Drive. Call Jamie Bergen at 572-3720 for 
more information. 

■ Business Networking Interna-
tional goal setters and networkers meet 
at 8 a.m. every Wednesday at St. Moni-
ca’s Episcopal Church, 7070 Immokalee 
Road. Call Ted Fitzpatrick at 910-7994 
for more information. ■

 — Email business meeting announce-
ments to rspencer@floridaweekly.com.
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(239) 449-0609  •  LaruePest.com

Imagine your life 
without mosquitoes.

Get a Free Quote for
Mosquito Control

Pest Control

Lawn Care

Irrigation

o

1916, Auto-Owners has partnered with independentSince 
ents to provide local service and trusted protection. age

Protection you need,
service you deserve.

Fort Myers: 239.433.4535  •  Naples: 239.261.0428
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NETWORKING

Norris Furniture & Interiors welcomes Barclay Butera and Lexington Home Brands

 1. Linda Gangeri, Rob Coe, Alyssa DeLora, 
Barclay Butera and Fern Schmidt

 2. Keely Hill, KC Contarsy, Maggie Sullivan 
and Susan Salimbene

 3.  Timothy Crane, Linda Curtis, Chad Elkins, 
Keve Butterfeld and Susan Gardner

 4. Susan Frank, Joanne Buchner, Sydney 
Leigh Warren, Rob Coe, Luanza Maitland, 
Carrie Horton, Joyce Fronay, Angela 
DiFranceisco and Melissa Johnston

 5. Sydney Leigh Warren, Luanza, Maitland 
and Angela DiFranceisco

1 2 3

4 5

Florida Weekly welcomes submissions for the Networking photo pages from business events, grand openings, professional association meetings, etc. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

1 21 2

Barclay Butera, 
Renee Norris and 
Larry Norris
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 1%
Our Experience Counts. Our Expertise Sells.

luxee x c l u s i v e l y
From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

buabellsellsnaples.com  |  buabellgroup@johnrwood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Park Shore Shore Tower $2.495 M
4251 Gulf Shore Blvd N #20-D 

Aqualane Shores $3.950 M
940 17th Ave S 

REAL ESTATE
NEWSMAKERS

Don Winkler has joined Premier 
Sotheby’s International Realty at 
the agency’s Broad Avenue office 
in downtown 
Naples. Mr. Win-
kler ranks in the 
top 10 among the 
6,000-plus mem-
bers of the Naples 
Area Board of 
Realtors and dur-
ing a 20-year 
career within the 
local brokerage 
community has 
earned numerous honors, achieving 
a career sales volume of nearly $1 
billion, including $85 million in 2017. 

Compass Florida has been tapped 
to handle sales and marketing for 
SoCe Flats, a mixed-use project com-
prised of 18 hotel residences and 4,500 
square feet of commercial space at 
101 Eighth St. S. in Old Naples. Walk-
ing distance from the beach, luxury 
shops and fine dining, the project 
is being developed by Mike Assaad 
from Waterside Builders Inc. and 
designed by Matthew Kragh of MHK 
Architecture & Planning.

“This evolving neighborhood we 
are promot-
ing as SoCe, 
South of Cen-
tral, is going 
to feel like 
an extension 
of Fifth Ave-
nue within 
the next few 
years,” said Joe Belz, a founding agent 
of Compass’ Naples location and the 
agent representing this development.

SoCe Flats construction is expect-
ed to commence in early 2019 with 
completion slated for 2020. Pricing 
will start at $575,000. One- and two-
bedroom options will range from 610 
to 1,220 square feet. A sales gallery 
at 4501 Tamiami Trail N. (open by 
appointment only) features the latest 
in augmented reality technology pro-
vided by D3 creative studio.

For more information, go to www.
soceflats.com.
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COASTAL REAL ESTATE GUIDE
N A P L E S  F L O R I D A  W E E K L Y

House Hunting
441 Wedge Drive, The Moorings

This elegant five-bedroom residence 
is situated on a quiet street in The 
Moorings. Nearly 4,800 square feet of 
interior space offers an open concept 
floor plan comprised of a chef’s kitchen 
with top-end appliances, a generously 
sized master retreat with large Cali-
fornia Closet built-ins, private study 
and additional guest en-suite. Walls of 
glass doors open to the exterior living 
spaces with an expansive covered lanai 
featuring summer kitchen, heated pool 
and spa. The second level offers three 

additional guest en-suites with walk-in 
closets and a separate gathering space 
for added comfort and privacy. A large 
laundry room with a separate pet show-
er and a three-car garage complete this 
perfect home. Residents of The Moor-
ings enjoy access to the Moorings beach 
and private park.

Karen Van Arsdale of Premier Sothe-
by’s International Realty has the listing 
for $2.25 million. To arrange a showing, 
call 860-0894 or email kva@premiersir.
com. ■

COURTESY PHOTOS

SEE NEWSMAKERS, B3 

WINKLER
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Expert Naples Real Estate Services for Buyers and Sellers for Over 34 Years

Aqualane Shores

Oversized Lot 190’ Depth

Wide Water & Western Exposure

Charming Residence

Deep Water Direct Gulf Access

Beach & 3rd Street South

$4,950,000

Southpointe on Naples Bay

Extraordinary views & privacy

6000+SF, 5+Den

40’ Dock + 50’ Boat Slip

Soaring dramatic 20’+ ceilings

Gated golf course community & marina

$4,795,000

Park Shore

Expansive Coastal & Gulf Views

Direct Gulf Views All Rooms

3/3 Re-Mastered & Renovated

Over 1,700SF Private Terraces

True Walkouts to beach

$3,995,000

NEW TO MARKET

Grey Oaks Estates

Southern Exposure

Golf Course & Lake Views

Elegant 4+Den Residence

High Ceilings & Expansive Lanai

3-Car Garage

$2,895,000

TURNKEY FURNISHED

Regatta at Vanderbilt

Gorgeous long Water views

3/2 fully furnished, amenities, 

garage parking, gated, 

walk to beach

$779,000

Pelican Marsh

Fantastic Design & Quiet Location

Furnished 3+Den / 3 Bath

Spacious + Private Elevator

2-Car Garage

 $669,000

The Moorings

Ideal southern exposure

stunning details throughout

quiet interior Moorings location

4+Den/5 bath

$2,995,000

NEW TO MARKET



Naples Reserve, iStar’s 688-acre 
south Naples community of Southern 
coastal-inspired attached villa, single-
family and custom estate homes, reports 
14 home sales in July. The community is 
nearing the halfway mark in terms of 
sales for Phase I, with more than 300 
homes already spoken for. July’s home 
purchases were made in three of the 
community’s six neighborhoods: Coral 
Harbor, Egret Landing and Savannah 
Lakes.

The community’s newest neighbor-
hood, Coral Harbor offers flexibility 
for full-time residents and snowbirds 
with two-bedroom, two-bath attached 
villa homes. Lake- and preserve-view 
homes from D.R. Horton start in the 
high-$200,000s.

Egret Landing offers single-family 
homes with up to four bedrooms by 
Ashton Woods and D.R. Horton, with 
prices starting in the low-$300,000s. 

Savannah Lakes features one- and 
two-story homes with three or four 
bedrooms from Ashton Woods and D.R. 
Horton, some with extended lanais, 
outdoor kitchens and fireplaces. Prices 
start in the high-$300,000s.

Twenty-two lakes in Naples Reserve 
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Dante DiSabato

Follow me on:

Broker Associate

REAL ESTATE • MORTGAGE • INSURANCE

William Raveis Real Estate
720 5th Ave., Naples, FL 34102
Cell: 239.537.5351 
DanteDiSabato.raveis.com

LISTED AT $8,250,000

333 GULF SHORE BLVD SOUTH333 GULF SHORE BLVD SOUTH

The Dunes Unit 1605
LISTED AT $1,625,000875 9th Street South, Units 101, 102, 201 & 202

LISTED AT $1,699,000 - $2,875,000

o Br

W
7
C
D

NEWSMAKERS
From page 1

SEE NEWSMAKERS, B11 

COURTESY PHOTO

Duffy boats lined up at sunset at Naples Reserve’s Outrigger Center.



1351 Spyglass Lane 
Michael G. Lawler 239.261.3939

$9,995,000

2312 Gulf Shore Boulevard North #214  
Larry Roorda 239.860.2534

$1,085,000

343 4th Avenue South 
Tom Gasbarro 239.404.4883

$3,995,000

4401 Gulf Shore Boulevard North #B-303  
Gilman/Hamilton/Briscoe 239.213.7463

$2,295,000

6855 San Marino Drive #201B  
Jon Peter Vollmer 239.250.9414

$675,000

PORT ROYAL

THE MOORINGS

OLD NAPLES

PARK SHORE

PELICAN BAY

960 Galleon Drive 
Karen Van Arsdale 239.860.0894

$8,995,000

3450 Gulf Shore Boulevard North #208  
Larry Roorda 239.860.2534

$695,000

912 9th Avenue South 
Melinda Gunther 239.297.2155

$3,600,000

747 Park Shore Drive 
Pat Duggan 239.213.7444

$1,200,000

8231 Bay Colony Drive #902  
Michael G. Lawler/Terri Moellers 239.213.7344

$3,995,000

PORT ROYAL

THE MOORINGS

OLD NAPLES

PARK SHORE

BAY COLONY

1300 Spyglass Lane 
Ruth Trettis 239.571.6760

$8,700,000

222 Harbour Drive #110  
Larry Roorda 239.860.2534

$589,000

585 Broad Avenue South #2  
Ruth Trettis 239.571.6760

$1,950,000

400 Park Shore Drive #204  
Michael G. Lawler 239.261.3939

$875,000

7855 Vizcaya Way 
Barbi Lowe/Trish Lowe Soars 239.216.1973

$3,400,000

PORT ROYAL

THE MOORINGS

OLD NAPLES

PARK SHORE

BAY COLONY

2560 Half Moon Walk 
Karen Van Arsdale 239.860.0894

$4,500,000

2900 Gulf Shore Boulevard North #414  
Vanya/Dimo Demirev 239.565.0550

$450,000

975 Sandpiper Street #A-106  
Debron Fowles 239.826.6655

$439,000

7425 Pelican Bay Boulevard #2101/#2102  
Gilman/Hamilton/Briscoe 239.213.7463

$3,900,000

1920 Timarron Way 
Terri Moellers 239.213.7344

$615,000

PORT ROYAL

THE MOORINGS

ROYAL HARBOR

PELICAN BAY

PELICAN MARSH

655 Starboard Drive 
Hunter Hansen 239.300.8800

$4,195,000

331 1st Avenue South 
Tom/Tess McCarthy 239.243.5520

$4,895,000

488 Devils Lane 
Michael G. Lawler 239.261.3939

$2,995,000

637 Bridgeway Lane 
Jane Darling 239.290.3112

$1,795,000

1845 Les Chateaux Boulevard #3-101  
Paul Arpin 239.877.4450

$549,000

THE MOORINGS

OLD NAPLES

PARK SHORE

PELICAN BAY

PELICAN MARSH

THE EXTRAORDINARY
F E A T U R E D  L I S T I N G S

PremierSothebysRealty.com

COQUINA SANDS
1551 Ixora Drive 
Michael G. Lawler 239.261.3939

$5,980,000

COQUINA SANDS
1601 Gulf Shore Boulevard North #31  
Cindy Thompson 239.860.6513

$2,500,000

ESTATES AT BAY COLONY
9759 Bentgrass Bend 
Gilman/Hamilton/Briscoe 239.213.7463

$5,450,000

1

2

3

2

3

1

CALL US FOR YOUR INTRODUCTION
TO THE EXTRAORDINARY

GREY OAKS - ESTUARY  |  239.262.5557

FIFTH AVENUE  |  239.434.8770

DEVELOPMENT SERVICES  |  239.403.2200

CENTRAL NAPLES  |  239.659.0099

CAPTIVA  |  239.395.5847

BROAD AVENUE  |  239.434.2424

BONITA SPRINGS  |  239.948.4000



9123 Strada Place #7302  
Susan Gardner 239.438.2846

$1,249,000

7202 Dominica Drive 
Erik David Barber 323.513.6391

$465,000

9976 Brassie Bend 
Michael G. Lawler/Terri Moellers 239.213.7344

$4,950,000

10951 Gulf Shore Drive #301  
Jane Darling 239.290.3112

$1,625,000

2426 Terra Verde Lane #2426  
Sam Heitman 239.537.2018

$885,000

1325 Bayport Avenue 
Vince Colace 239.260.3333

$434,700

7874 Players Street 
Sean Meehan 239.404.0109

$899,000

9250 Highland Woods Boulevard #2309  
Christian Cazares 239.963.7873

$157,500

MERCATO

ISLES OF COLLIER PRESERVE

ESTATES AT BAY COLONY

VANDERBILT BEACH

GREY OAKS

MARCO ISLAND

LELY RESORT

HIGHLAND WOODS

3071 Strada Bella Court 
Andy D’Jamoos 239.293.1673

$899,000

107 Wilderness Drive #C-212  
Jane Darling 239.290.3112

$425,000

6361 Lyford Isle Drive 
James Bates 239.961.3973

$1,249,000

11030 Gulf Shore Drive #901  
Janine Monfort 239.641.0990

$689,900

2319 Tradition Way #102  
Krista Fraga 239.877.6745

$699,000

411 South Collier Boulevard #202  
Cynthia Corogin 239.393.6747

$425,000

6446 Legacy Circle #103  
Michael Husted 239.825.0857

$479,900

3959 Woodlake Drive 
Pamela Hershberger 239.784.7534

$739,000

OLDE CYPRESS

WILDERNESS

ISLES OF COLLIER PRESERVE

VANDERBILT BEACH

GREY OAKS

MARCO ISLAND

LELY RESORT

BONITA BAY

425 Dockside Drive #303  
Suzanne Ring 239.821.7550

$899,000

714 Lambton Lane 
Rebecca Sinatra 239.227.8556

$399,999

3816 Wax Myrtle Run 
ML Meade 239.293.4851

$649,000

850 Sea Dune Lane 
Michelle Thomas 239.860.7176

$2,699,000

13665 Vanderbilt Drive #201  
Tom Gasbarro 239.404.4883

$3,750,000

3437 Runaway Lane 
Michelle Thomas 239.860.7176

$959,000

8007 Preakness Court 
Matthew Meacham 239.825.4500

$359,900

18 Beach Homes 
Burns Family 239.464.2984

$3,375,000

PELICAN ISLE

BERKSHIRE LAKES

CEDAR HAMMOCK

MARCO ISLAND

PELICAN ISLE

FIDDLER’S CREEK

LELY RESORT

CAPTIVA

9115 Strada Place #5206  
Susan Gardner 239.438.2846

$849,000

2504 Spicebush Lane 
Taryn Cafiero 239.287.2840

$2,595,000

6593 Marbella Lane 
Mary Anastos 239.331.8273

$539,000

3000 Royal Marco Way PH S  
Cathy Brodie 239.272.7725

$874,000

13675 Vanderbilt Drive #I-605  
John D’Amelio 239.961.5996

$2,399,900

7686 Mulberry Lane 
Lura Jones 239.370.5340

$798,500

10110 Valiant Court #201  
Brooke Denson 239.989.7758

$429,999

329 Useppa Island 
Brian McColgan 239.410.7850

$1,150,000

MERCATO

GREY OAKS

MARBELLA LAKES

MARCO ISLAND

PELICAN ISLE

FIDDLER’S CREEK

MIROMAR LAKES

USEPPA ISLAND

3033 Olde Cove Way 
Monica Rawn 239.272.3468

$569,900

1215 Gordon River Trail 
Daniel Guenther 239.357.8121

$2,250,000

12611 Biscayne Court 
Gentry Wesner 239.595.7951

$485,000

1149 Bond Court 
Larry Caruso 239.394.9191

$559,999

9115 Strada Place #5416  
Dave/Ann Renner 239.784.5552

$1,250,000

3160 Serena Lane #101  
Michelle Thomas 239.860.7176

$365,000

20061 Wolfel Trail 
Pamela Hershberger 239.784.7534

$260,000

5118 Bayside Villas #109  
Burns Family 239.464.2984

$387,000

OLDE CYPRESS

GREY OAKS

AVIANO

MARCO ISLAND

MERCATO

FIDDLER’S CREEK

BRECKENRIDGE

BAYSIDE VILLAS

PremierSothebysRealty.com

MORE THAN 22,000 ASSOCIATES  |  950 OFFICES WORLDWIDE

70 COUNTRIES AND TERRITORIES GLOBALLY 

OVER 40 PREMIER SOTHEBY’S INTERNATIONAL REALTY LOCATIONS

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. 

Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate. 

VANDERBILT  |  239.594.9494

THE VILLAGE  |  239.261.6161

SANIBEL  |  239.472.2735

SOUTHEAST NAPLES  |  239.449.3400

RENTAL DIVISION  |  239.262.4242

MERCATO SALES CENTER  |  239.594.9400

MARCO ISLAND  |  239.642.2222

HARBOUR POINT  |  239.213.7373

PremierSothebysRealty.com
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Mangrove Bay
A

n outstanding waterfront address 
close to Old Naples, Mangrove 
Bay provides a world-class life-
style, combining estuary views 

and Gulf of Mexico access with all the 
nearby shopping and entertainment ven-
ues of 5th Avenue South.  

Mangrove Bay offers a choice of one- 
and two-story, Old Naples cottage-style 
luxury single-family homes complete 
with private pools and individual boat 
slips. Built on Old Naples’ last remain-
ing significant waterfront property for 
residential development, the homes at 
Mangrove Bay are designed for those 
with exceptional taste desiring an 
unequaled residence and lifestyle.

Mangrove Bay will be breaking ground 
on The Amenities Center which will 
have a private on-site concierge to cater 
to every resident’s needs, comprehensive 
property management services, state-of-
the-art wellness/fitness equipment and 
ground level storage area for resident’s 
kayas, canoes, paddle boards and jet-skis. 
Residents may choose from a wide range 
of fitness activities that include public 
and private golf and tennis nearby. In 
addition, residents will enjoy easy access 
to the new 20+/- acre Baker Park and 
bridge accessing the 120+/- acre Gor-
don River Greenway Preserve with trails 
immediately adjacent to the community. 
This remarkably distinguished location 
makes Mangrove Bay a rare jewel indeed.

The Captiva II floor plan features an 
attractive open concept design with soar-
ing vaulted ceilings and expansive out-
door living space. A vast master suite as 
well as two en suite bedrooms flow seam-
lessly from the breathtaking light filled 
great room and kitchen.

The single story Palm Cottage offers 3 
bedrooms, 2 ½ bathrooms in a lovely open 
great room setting with beach cottage 
aesthetics. This 2,514 square foot floor plan 
encompasses a spacious master suite and a 
generous living area for entertaining.  

Step into The Coquina, a charming 
three bedroom, two-story cottage style 
home, and prepare to be impressed.  
This home is designed to maximize pri-
vacy and functionality in an exquisite 
floor plan. The alley entry with two-car 
garage paves the way to a beautifully 
situated outdoor area complete with 
pool and covered living space.

The Amelia floor plan exemplifies open 
concept living with an expansive master 

suite, two guest bedrooms, 
3 ½ baths and a den on 
a single story. Perfect for 
entertaining, the great 
room seamlessly flows to 
a partial covered charm-
ing outdoor space. 

Old Florida architecture is exemplified 
in the brilliantly crafted Keewaydin floor 
plan. The second story features a loft liv-
ing area allowing for picturesque views 
as well as two guest bedrooms giving the 
first floor master and open concept living 
space privacy and functionality.

The most versatile of Mangrove Bay’s 
waterfront homes, the Useppa is offered 
in three different elevations varying in 

square footage. The largest of the three is 
a true two story old Florida masterpiece of 
architectural innovation. With the excep-
topn of Palm Cottage, all floor plans may 
include a second-story guest suite. 

Built by Lotus Construction, LLC the 
exclusive General Contractor for Man-
grove Bay, these waterfront homes are 
available and won’t last long. ■

A D V E R T O R I A L

RENDERINGS OF ELEVATIONS ARE CONCEPTUAL IN NATURE. FOR ACTUAL ELEVATIONS, REFER TO THE FINAL PLANS AND SPECIFICATIONS FOR THE RESPECTIVE HOME-TYPE AND ELEVATION-
TYPE. MANGROVE BAY IS OFFERED BY GULF GULF COAST INTERNATIONAL PROPERTIES™, A LICENSED REAL ESTATE BROKER. PRICES, FEATURES AND AVAILABILITY SUBJECT TO CHANGE 
WITHOUT NOTICE. LOGO, PHOTOGRAPHY AND ALL RENDERINGS ARE PROPERTY OF MANGROVE BAY, COPYRIGHTED AS SUCH AND MAY NOT BE USED BY ANY OTHER PARTY. 

RRRRRRRRRRRRRR
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FEATURED MODEL - PALM COTTAGE
2,514 sq. ft., 3,375 sq. ft. Total - 3 BR/2.5 BA’s + 2-Car Garage

FINISHED MODELS ON THE WAY!
Under Construction and Slated for Completion in Fall 2018.

LOT 13 - COQUINA II - 3,232 sq. ft. 

LOT 25 - COQUINA II - 3,232 sq. ft. 

LOT 26 - AMELIA I - 3,098 sq. ft. 

LOT 31 - USEPPA I (Modified) - 3,488 sq. ft. 

LOT 41 - KEEWAYDIN I - 3,272 sq. ft.

AVAILABLE LOTS 1 - 18

SUMMER INCENTIVES
July through September, over $100,000 worth of upgrades will be a complementary inclusion in the purchase of a new home.

239.261.2200  |  www.mangrovebaynaples.com
201 Goodlette Road South  |  Naples, Florida 34102  
Sales Center Hours of Operation: 
Monday through Friday 10:00am-4:00pm
Saturday 11:00am-4:00pm, Sunday 12:00pm - 4:00pm
or by appointment.

www.gcipnaples.com

Exclusively Represented by:

TM

Exclusive General Contractor for Mangrove Bay
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THE BEST QUALITY.  THE BEST CHOICES.  THE BEST LOCATIONS.
MOVE-IN-READY HOMES NOW AVAILABLE!

P R E S E N T I N G

STOCK’S BEST

FLStockDevelopment
BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE 
MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT 
TO CHANGE WITHOUT NOTICE. 

For directions and complete listings of all our models & communities please visit  
StockDevelopment.com

2639 PROFESSIONAL CIRCLE | SUITE 101 | NAPLES, FL 34119 | 239.592.7344

ULYSSA at FIDDLER'S CREEKGLENMORE at TWINEAGLES

MARIGOLD at ISLES OF COLLIER PRESERVE MARGO at ESPLANADE OF NAPLES NORMANDY II at QUAIL WEST

ESPL ANADE OF NAPLES
MARGO – FURNISHED SINGLE FAMILY HOME
4 BEDROOM/4.5 BATH 3,578 sq.ft. $1,658,105

HIDDEN HARBOR
SIESTA – SINGLE FAMILY HOME
3 BEDROOM/3 BATH 2,630 sq.ft. $459,990  + options
MARATHON – SINGLE FAMILY HOME
3 BEDROOM/3.5 BATH 2,909 sq.ft. $489,990  + options
RUFFINO II – SINGLE FAMILY HOME
3 BEDROOM/2.5 BATH 2,585 sq.ft. $609,475

MYRTLE – WATERFRONT SINGLE FAMILY HOME
4 BEDROOM/3 BATH 2,813 sq.ft. $894,170 

LELY RESORT
ONLY 20  NEW HOMES AVAIL ABLE
SAN MARCO B – COACH HOME
3 BEDROOM/3 BATH 2,919 sq.ft. $411,810

SAN MARCO B – COACH HOME
3 BEDROOM/3 BATH 2,919 sq.ft. $419,385

WENTWORTH – COACH HOME
2 BEDROOM/2.5 BATH 2,091 sq.ft. $421,215

NAPOLI – VILLA
2 BEDROOM/2 BATH 1,882 sq.ft. $439,260

ST. ANDREWS – COACH HOME
3 BEDROOM/3.5 BATH 2,743 sq.ft. $579,235

T WINEAGLES
GLENMORE – SINGLE FAMILY HOME
4 BEDROOM/4.5 BATH 3,591 sq.ft. $1,493,495

WYNDAM – FURNISHED SINGLE FAMILY HOME
3 BEDROOM/4.5 BATH 4,298 sq.ft. $2,531,825

MARC O ISL AND
PASADENA – FURNISHED CUSTOM ESTATE HOME
3 BEDROOM/3.5 BATH 2,636 sq.ft. $1,695,000

NAPLES RESERVE
SIESTA II – SPARROW CAY – FURNISHED SINGLE FAMILY HOME
3 BEDROOM/3 BATH 2,626 sq.ft.           $832,420

BELFIELD – PARROT CAY – SINGLE FAMILY HOME
3 BEDROOM/3.5 BATH 2,812 sq.ft. $899,860

VENICE – SPARROW CAY – FURNISHED SINGLE FAMILY HOME
3 BEDROOM/2.5 BATH 2,643 sq.ft. $966,750

MADISON – PARROT CAY – FURNISHED SINGLE FAMILY HOME
4 BEDROOM/4.5 BATH 2,947 sq.ft.         $1,210,125*
*Offered as a model leaseback. See Sales Associate for details.

FIDDLER'S  CREEK  – MARSH COVE  
NEW HOMES JUST RELEASED FROM THE $500s
CHANDLER – SINGLE FAMILY HOME
3 BEDROOM/4.5 BATH 3,136 sq.ft. $1,142,130

VALE – SINGLE FAMILY HOME
4 BEDROOM/4.5 BATH 3,284 sq.ft. $1,198,405

LYNDON – SINGLE FAMILY HOME
4 BEDROOM/5.5 BATH 3,609 sq.ft. $1,331,195

ULYSSA – FURNISHED SINGLE FAMILY HOME
5 BEDROOM/4 BATH 3,196 sq.ft. $1,451,290

ISLES OF COLLIER PRESERVE
MARIGOLD – SINGLE FAMILY HOME
4 BEDROOM/4.5 BATH 3,578 sq.ft. $1,300,655

PLUMBAGO – SINGLE FAMILY HOME
3 BEDROOM/4 BATH 3,714 sq.ft. $1,323,205

QUAIL WEST
PONTE VEDRA GRANDE – SINGLE FAMILY HOME
4 BEDROOM/4.5 BATH 3,525 sq.ft.  $1,505,805

NORMANDY II – FURNISHED SINGLE FAMILY HOME
4 BEDROOM/4.5 BATH 4,124 sq.ft. $2,095,000

WINDSOR III – ESTATE HOME
4 BEDROOM/4.5 BATH 4,155 sq.ft.  $2,249,925

RUFFINO II at HIDDEN HARBOR

SOLDSOLD

PENDING



RoyalShellRealEstate.com
239.213

Bonita Springs/Estero
Naples/Marco Island, O

North Carolina Locations: Cas

1201 GALLEON DR., NAPLES
• http://royalshell.me/galleondrive

OPEN 8/19 1:00PM - 4:00PM

PORT ROYAL

150 13TH AVE. S., NAPLES
• One Block to Beach & 3rd Street Shopping

OPEN 8/19 1:00PM - 4:00PM

OLDE NAPLES

5889 SUNNYSLOPE DR., NAPLES
• 4 Bedrooms, 6 Bathrooms, 4 Car Garage
• Saltwater Pool, Game & Wine Rooms

9
078

NEW PRICE 
QUAIL WEST

9933 MONTIANO DR., NAPLES
• Furnished Domenica Home w/Upgrades
• 4 BR, 4.5 BA + Den, 3 Car Garage

PENINSULA AT TREVISO BAY

4851 BONITA BAY BLVD. #804, BONITA
• Visit Tavira804.com for Details
• 3 Bedrooms, 3.5 Baths + Den, 2 Car Garage

OPEN 8/19 2:00PM - 4:00PM

BONITA BAY - TAVIRA

9938 MONTIANO DR., NAPLES
• Furnished Burano Home w/Upgrades
• Immediate Occupancy

OPEN DAILY 10:00AM - 5:00PM

PENINSULA AT TREVISO BAY

9882 MONTIANO CT., NAPLES
• Full TPC Membership Included
• 4 BR, 3.5 BA + Study, 3 Car Garage, 3,196 S.F.
$1 695 0 41276

502 WHISPERING PINE LN., NAPLES
• Single Family w/Pool & Lake Views
• For Sale at Less than Appraised Value
$1,5 217044781
Liz A

PARK SHORE

26060 FAWNWOOD CT., BONITA
• Elegant Brick-Front Estate Home
• Circular Driveway, Gracious Entry

2

BONITA BAY - SPRING RIDGE

26448 BRICK LN., BONITA
• Visit 26448BrickLane.com for Details
• 3 Bedrooms + Den, Pool/Spa
$1 199 0 19976

BONITA BAY - COCONUT ISLE

Dodona & Ornela, The Roboci Team 239.776.8123

OPEN 8/19 1:00PM - 4:00PM

TALL PINES

• 4 BR, 4 BA + Den, 3 Car Garage, Pool
• 17' x 17' Master Suite w/Large Walk-In Closet

Jim Nott & Marc Wozny 239.284.3008

PALMIRA GOLF & CC

23850 VIA ITALIA CIR. #105, ESTERO
• Rare 3 Bedroom, 3 Bathroom, 1st Floor Unit

Taylor Ekovich 239.370.7715

THE COLONY - FLORENCIA

Dodona & Ornela, The Roboci Team 239.776.8123

LONGSHORE LAKE

5575 LAGO VILLAGGIO WAY, NAPLES
• Lakefront 4 BR Home w/Pool & Spa
• Outstanding Views
$510,000   MLS 218027697
The Taranto Team 239.572.3078

GLEN EAGLE

7209 ACORN WAY, NAPLES
• 3 BR, 2.5 BA + Den, 3 Car Garage
• Upgraded Kitchen/Breakfast Bar
$499,000   MLS 218003021
Vito Bauer 239.777.7080

BLACK BEAR RIDGE

20537 SHADY GLEN CT., ESTERO
• 3 BR + Den, Pool, Stunning Designer Features
• Private Lanai w/Preserve Views, SW Exposure
$482,500   MLS 218050237
Mike Fagan, The Fagan Team 239.340.5455

NEW LISTING 
CORKSCREW SHORES

$442,000   MLS 218044253
Cathy Lieberman & Cindy Reiff 239.777.2441

$439,000   MLS 218012847
Linda Ramsey 239.405.3054

$389,999   MLS 217041994
Corye Reiter, The Lummis Team 239.273.3722

26881 WEDGEWOOD DR #203, BONITA
• Bright & Open 3 BR, 2 BA, 2,000+ S.F.
• Magnificent Lake Views w/Southern Exposure
$479,000   MLS 218040897
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY - WEDGEWOOD

$449,900   MLS 217051894
Vito Bauer 239.777.7080

10216 COBBLE HILL RD., BONITA
• Expansive Lake View

OPEN 8/19 1:00PM - 4:00PM

HAWTHORNE

9681 RAVEN CT., ESTERO
• Waterfront, Rutenberg Islamorada Model

ROOKERY POINTE

26510 LUCKY STONE RD. #201, BONITA
• Beautiful Long Lake View from Oversized Lanai

OPEN 8/19 1:00PM - 4:00PM

HAWTHORNE - CHESAPEAKE COVE

9181 LAS MADERAS DR., BONITA
• 2 BR, 2 BA, Turnkey Attached Villa

SPANISH WELLS

28442 ALTESSA WAY #202, BONITA
• 2 BR, 2 BA + Den, 1,616 S.F., Turnkey Furnished
• Beautiful Lake View w/Southern Exposure
$249,900   MLS 218004534
Corye Reiter, The Lummis Team 239.273.3722

OPEN 8/19 1:00PM - 4:00PM

VASARI - MATERA

7791 ESMERALDA WAY #L-201, NAPLES
• 3 BR, 2 BA, 2nd Floor Condo
• Newly Remodeled, Great Location
$239,900   MLS 218051185
Dodona & Ornela, The Roboci Team 239.776.8123

NEW LISTING 

OPEN 8/19 1:00PM - 4:00PM

EMERALD LAKES

   MLS 218014683
m 239.450.7805

$169,900   MLS 218010935
Troy De Mond 239.822.0332



m | RoyalShellRentals.com
3.9100

o, Cape Coral, Captiva Island, Fort Myers, 
cala and Sanibel Island

shiers/Lake Glenville, Highlands  

4213 BRYNWOOD DR., NAPLES
• 5 Bedrooms, 6.2 Bathrooms + Den
• Furnished, Transitional Style Courtyard

8

QUAIL WEST

725 18TH AVE. S., NAPLES
• 2 Bedrooms, 2 Baths, Extensively Updated

NEW LISTING 
AQUALANE SHORES

1280 STONE CT., MARCO ISLAND
• Southern Views onto the Gulf

MARCO ISLAND

187 BAYFRONT DR., BONITA
• Homesite w/Panoramic Bay & Canal Views
• Double Gated Community

3

BAYFRONT GARDENS

4951 BONITA BAY BLVD. PH #101, BONITA
• Stunning Penthouse in the Sky, Gorgeous Views
• Professionally Decorated w/Marble, Granite & Crystal

BONITA BAY - ESPERIA

4931 BONITA BAY BLVD. #1403, BONITA
• Breathtaking Bay & Gulf Views
• $25,000 Credit for Addt'l. HOA Fees Due to Irma

24

OPEN 8/19 2:00PM - 4:00PM

BONITA BAY - AZURE

4951 BONITA BAY BLVD. #1804, BONITA
• Open Floor Plan with Over 2,100 S.F.
• 2 Spacious Suites, 2 Separate Terraces

NEW LISTING 
BONITA BAY - ESPERIA SOUTH

9194 HOLLOW PINE DR., ESTERO
• 4 BR, 3 BA + Den, 3,013 S.F., Lake/Preserve View
• 42" Cabinets, SS, Granite, Island w/Sink in Kitchen

775

23850 VIA ITALIA CIR. #406, ESTERO
• 3 Balconies w/Spectacular Views
• 3 Bedroom, 3 Bathroom + Den High Rise
$799 7064749

THE COLONY - FLORENCIA

4811 ISLAND POND CT. #1203, BONITA
• Penthouse
• 2,382 S.F. Under Air
$1,1 217041042
The 

BONITA BAY - BAYVIEW

Loretta Young, Team LaVita 239.450.5022

BONITA ISLES

Corye Reiter, The Lummis Team 239.273.3722

BONITA BAY - ENCLAVE

• Lakefront Pool Home w/Large Screened Lanai
• 3 BR, 2 BA, Dining, Living & Family Rooms

Liz Appling 239.272.7201

LELY RESORT

Robin Bennett & Denny Koesters 239.734.0373

NEW LISTING 

OPEN 8/19 1:00PM - 4:00PM

BONITA BAY - THE HAMPTONS

$510,000   MLS 218027697
The Taranto Team 239.572.3078

$499,000   MLS 218003021
Vito Bauer 239.777.7080

$482,500   MLS 218050237
Mike Fagan, The Fagan Team 239.340.5455

26891 WEDGEWOOD DR. #202, BONITA
• Spectacular Lake & Preserve Views
• 2nd Floor, 3 BR, 2 BA, 2 Car Garage
$442,000   MLS 218044253
Cathy Lieberman & Cindy Reiff 239.777.2441

BONITA BAY - WEDGEWOOD

4112 BAYHEAD DR. #201, BONITA
• Spectacular Lake, Golf Course & Marsh Views
• 3 Bedroom, 2 Bath Coach Home
$439,000   MLS 218012847
Linda Ramsey 239.405.3054

BONITA BAY

9929 COLONIAL WALK N., ESTERO
• 3 Bedrooms + Den, 2 Car Garage
• Private Pool w/Southern Lake Views
$389,999   MLS 217041994
Corye Reiter, The Lummis Team 239.273.3722

COLONIAL OAKS

$479,000   MLS 218040897
Connie Lummis, The Lummis Team 239.289.3543

6509 CALDECOTT DR., NAPLES
• Lush Tropical Oasis
• Small Gated Enclave
$449,900   MLS 217051894
Vito Bauer 239.777.7080

LELY RESORT - CALDECOTT

8990 PALMAS GRANDES BLVD. #102, BONITA
• 1st Floor, 2 BR, 2 BA, 1 Car Garage Condo

OPEN 8/19 1:00PM - 4:00PM

SPANISH WELLS - LAS BRISAS

21179 BUTCHERS HOLLER, ESTERO
• Lake & Golf Course Views

COUNTRY CREEK

4600 WINGED FOOT WAY #8-202, NAPLES
• 3 BR, 2nd Floor Carriage Home

NAPLES LAKES COUNTRY CLUB

25160 GOLF LAKE CIR., BONITA
• New Roof & Lanai Impact Slider April 2018
• Open Plan, Vaulted Ceilings, Tile Floors

OPEN 8/19 1:00PM - 3:00PM

GREENS AT BONITA

$249,900   MLS 218004534
Corye Reiter, The Lummis Team 239.273.3722

$239,900   MLS 218051185
Dodona & Ornela, The Roboci Team 239.776.8123

27870 HACIENDA EAST BLVD. #202C, BONITA
• 2 BR, 2.5 BA Townhouse, Great Location
• 2 Pools, Tennis, Bocce, Gated Community

0   MLS 218014683
am 239.450.7805

HACIENDA VILLAGE

3305 LISA LN. #112, NAPLES
• Investor's Affordable Dream
• Located in the Heart of Naples
$169,900   MLS 218010935
Troy De Mond 239.822.0332

CYPRESS GLEN VILLAGE
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Stock offers luxurious move-in ready homes 
in Southwest Florida’s most beautiful communities

S
tock Signature Homes has put 
in place an amazing showcase 
of luxury homes in the area’s 
most sought after addresses. 

“We have one of the largest selections 
of homes available in the area with a 
wide range of price points that appeals to 
many homebuyers,” said Léger-Wetzel. 
“These homes are available in three series 
of exceptionally designed homes: Stock 
Classic Homes, Stock Signature Homes 
and Stock Custom Homes.”

On spectacular Marco Island, Stock 
Custom Homes offers the new Pasa-
dena. This three-bedroom, three and 
one-half bath great room style home has 
2,636 square feet under air and a total of 
3,531 square feet, including a spectacular 
outdoor living area and an attached two-
car garage. The home features a large 
open kitchen with a breakfast nook 
overlooking the pool and lanai. There is 
a formal study and an expansive master 
suite and two additional full bedroom 
suites, one of which opens to the lanai. 
The Pasadena is priced at $1,695,000.

Lely Resort is home to three spectacu-
lar championship golf courses and four 
clubhouses and is the eight time recipient 
of the Collier Building Industry Associa-
tion’s Community of the Year Award.

Coach homes have been selling 
quickly. These residences are available 
in Signature Club and Tasori, priced 
from just the $300’s and a furnished 
model is open.

The Tasori neighborhood is located 
within The Classics, a stunning gated 
enclave along one of Lely’s three cham-
pionship golf courses. It also features 
an array of beautiful lake and nature 
views along The Classics Championship 
Golf Course. Each coach home building 
offers four luxurious residences with 
the spacious feel of single-family homes. 

The San Marco II is a second floor 
home with an elevator option. It has 
2,919 square feet under air and a total of 
3,722 square feet, including a screened 
and covered lanai and an attached 
two-car garage and a loggia. It offers 
three-bedrooms and three baths in a 
great room design. The gourmet island 
kitchen opens to the great room with 
stacked, sliding glass doors leading 
to the lanai beyond. The master suite 
offers direct access to the lanai via slid-
ing glass doors and features his and hers 
walk-in closets.

The home also features an amazing 
544 square foot multi-purpose club room, 
which can serve nearly any purpose the 
homeowner requires, including a sec-
ondary family room to accommodate 
guests or for entertaining. The home is 
move-in ready and priced at $411, 810.

An on-site sales center is located in 
Signature Club. It showcases the coach 
home residences of both neighborhoods. 

Signature Club has a beautiful private, 
gated entry with water features, beautiful 
landscaping and a stone entry monument. 
Each coach home building at Signature 
Club offers four residences. The neigh-
borhood features a selection of amazing 
lake and golf course views across The 
Classics Championship Golf Course. 

Stock Signature Homes’ has a spec-
tacular Marigold inventory home open 
in the Isles of Collier Preserve. Nestled 
within a pristine natural setting just min-
utes from Downtown Naples, The Isles 
of Collier Preserve features a colorful 
update of classic coastal living. Inspired 
by the timeless architecture and tradi-
tions of Old Naples, homes overlook 
miles of scenic kayak and hiking trails.

The Marigold’s superb floorplan 
includes 3,578 square feet under air plus 
a covered lanai measuring 1,000-plus 
square feet. It features a great room 

with an optional built-in entertain-
ment center, a large gourmet island 
kitchen and breakfast area and a 
formal dining room. 

There are four bedrooms (or three 
bedrooms plus an optional bonus 
room), a study and four and one-half 
baths. The master suite features twin 
walk-in closets, a soaking tub and a 
large walk-in shower. The home is 
priced at $1,300, 655. 

Naples Reserve is a 688-acre gated 
community between Naples and Marco 
Island along the U.S. 41 Tamiami Trail/
Collier Boulevard 951 corridor.  Stock 
has furnished models open at Naples 
Reserve, including three models from 
the recently introduced Stock Classic 
Homes Collection. Stock is building in 
Naples Reserve’s Parrot Cay and Spar-
row Cay neighborhoods.

The Classic Series models include 
the Plantation II with an interior 
design by Soco Interiors, the Mara-
thon II with an interior design by 
Pizzazz Interiors and the Siesta II 
with an interior design by Robb & 
Stucky. All are being built in the 
Sparrow Cay neighborhood. They 
are base priced from just $429,990. 
Floorplan details can be found at 
www.stockdevelopment.com.

Visit a Stock sales center this week 
to find the home of your dreams! 

To see all that Stock has to offer, 
please visit the Stock Development 
website at www.stockdevelopment.
com. Email at info@stockdevelop-
ment.com or call (239) 592-7344. Stock 
Development is on Facebook at www.
facebook.com/FLStockDevelopment. ■

Above: The San Marco. 
Left: The Players Club 
& Spa at Lely Resort. 
Below: The Marigold, 
The Plantation II, The 
Pasadena. 

A D V E R T O R I A L



It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

 Harbour Drive Banking Center
2911 Tamiami Trail North

 NMLS# 1215049

Fift h Th ird 
Private Bank Mortgage 

Loan Program

To learn more 
contact me today!

O: 239-330-3530 
C: 781-576-0095
Jennifer.Fueger@53.com
www.53.com

Jennifer Fueger
Mortgage Loan Originator

Sue@SueMyhelic.com · SueMyhelic.com

Heritage Bay       $219,900
Move-In ready, furnished 2BR, 2BA home. Golf equity, 

views of lake and golf course & fabulous amenities.

Bay Forest     $390,000
3BR, 2BA, 2C garage home with tons of upgrades.

Fireplace, glass enclosed lanai, designer kitchen & more!

Cypress Woods Golf & C.C.     $467,900
2BR, 2BA plus den corner lot home. Upgrades include a

custom outdoor grill kitchen, wine cooler, pool/spa & golf equity.

 SO MUCH TO LOVE! RELAX BY THE TIKI HUT, FISH FROM THE PIER! A LIGHT, BRIGHT & CHEERFUL HOME!
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B�   Arndt
REALTOR , SRES CNE

www.BillArndt.com
(239) 250-5045
Bill@BillArndt.com

Trev� o at the C	 
 y
23750 VIA TREVI WAY #503

$995,000

OPEN HOUSE EVERY SUNDAY

Va�  cia C�    Clu b 
1877 PAR DRIVE • $379,000

Fabulous move in condition home with 
golf course view. Perfect for large families. 

Private patio from the golfer’s view.

$624,900

Lenore Vitale | 239.370.7030

provide prime opportunities for using 
the community’s new Hydrobikes as 
well as for kayaking, canoeing and pad-
dleboarding. The centerpiece 125-acre 
Eagle Lake has a tiki hut on destination 
Kontiki Island and also offers a mile-
long stretch of lakefront nestled against 
the Picayune Strand State Forest.

iStar has completed the commu-
nity’s initial lakefront resort-inspired 
amenities, including the $7 million 
Island Club social center featuring a 

5,160-square-foot clubhouse and an 
adjacent 3,500-square-foot fitness cen-
ter. A zero-entry pool offers dedicated 
lap lanes and ample room for relaxation.

Indoor and alfresco gathering areas at 
the Island Club include a lake-
side fire pit and casual bever-
age and dining options. At the 
Outrigger Center, a variety of 
watercraft options are avail-
able for residents’ use, as well 
as a flex-space that can be 
used for game days, special 
events and other activities. 
Cruises on the community’s 
two Duffy electric boats depart from the 
center’s floating docks for residents to 
explore Eagle Lake and Kontiki Island. 
Naples Reserve also offers homebuyers 

along Eagle Lake the opportunity for a 
personal floating boat dock.

The lakefront Match Point complex, 
now open, offers residents access to 
five tennis and four pickleball courts. 

Nearby, the Walk & Wag 
dog park provides a place 
for residents and four-legged 
friends to enjoy together. 
An additional dog park is 
planned, as well as a Kid’s 
Cove playground and picnic 
area and a meandering linear 
park for biking, hiking and 
jogging.

Naples Reserve residents receive 
complimentary one-year social mem-
berships at Walker’s Hideaway Marina 
of Naples, a yacht club along the Gor-

don River offering a marina, indoor 
storage for 600 boats, two waterside 
restaurants, outdoor pool and sauna, 
and access to Naples Bay.

Eighteen furnished models are open 
in Naples Reserve, where builders in 
addition to Ashton Woods and D.R. 
Horton are Florida Lifestyle Homes, 
KTS Homes, Lundstrom Develop-
ment, Marvin Development, McGarvey 
Custom Homes and Stock Signature 
Homes. Homes are priced from the 
high-$200,000s to more than $1 million.

The entrance to Naples Reserve is off 
U.S. 41, 2 miles southeast of the Collier 
Boulevard/CR 951 intersection and 10 
minutes from I-75, Exit 101. For more 
information, visit www.naplesreserve.
com. ■

NEWSMAKERS
From page 3

Gated - Big Lot - Low HOA 
$625,000

ND-1847893
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Mediterra
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com

Naples Square
1030 3rd Avenue South #101
Naples, FL  
239.228.5800
NaplesSquare.com

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
844.838.3392
MintoUSA.com

Lely Resort New Home Sales
8038 Signature Club Circle, Bldg 8-102
Naples, FL
239.793.2100
stockdevelopment.com

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercato.com

Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
888.841.3477 
AveMaria.com

Barrington Cove - DR Horton
16168 Aberdeen Avenue
Naples, FL
239.287.9499
drhorton.com/swfla

Naples Reserve
14885 Naples Reserve Circle 
Naples, FL
239.732.1414
naplesreserve.com

Eleven Eleven Central
100 Goodlette-Frank Road South 
Naples, FL
239.302.6848
1111central.com.com

Omega
26951 Country Club Drive
Bonita Springs, FL 
239.301.4940
omegabonitabay.com
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Fronterra by CC Homes
8725 Madrid Circle
Naples, FL
239.207.3721
FronterraFL.com

Mockingbird Crossing-DR Horton
1546 Mockingbird Drive
Naples, FL
239.225.2678
drhorton.com/swfla

Artisia - Lennar
1347 Artesia Drive East
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave

17
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La Morada
2385 Montserrat Lane
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave

Orange Blossom Ranch
2083 Vermont Lane
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave
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Second tower under construction at Kalea Bay
Club amenity center popular with residents 

T
he construction of the second 
tower in Kalea Bay, the gated, 
luxury high-rise community 
located in North Naples, is now 

well underway. Since the sellout of the 
community’s first tower in early Spring, 
the sales effort on Tower 200 has grown 
even stronger.

“From January through May of this 
year we sold 24 residences in Tower 
200, totaling more than $52 million,” 
stated Inga Lodge, Vice President 
of Sales & Marketing for Kalea Bay.   
“However, since launching sales in July 
2017, we have sold more than 50 percent 
of all residences in the tower for a total 
of $120 million.” 

Like its predecessor, Tower 200 is 
also 22-stories with 120 residences. Spe-
cifically, 20 floors of residences over 
two floors of parking.

Six floor plans are available in Tower 
2. Residences 1 and 6 are 3-bedroom 
plus den/3.5 bath plans with 3,704 total 
square feet. Residences 2 and 5 are 
4-bedroom/4.5 bath plans with 3,791 
total square feet. Residences 3 and 4 
are 4-bedroom/4.5-bath plans with 3,919 
total square feet.

“Residents will revel in Gulf views, 
open floor plans, a private elevator 
leading directly into their residence and 
wood floors throughout,” said Lodge.

The custom kitchens have Wolf and 
SubZero appliances, a natural gas range, 
luxury cabinetry, quartz countertops, a 
Butler’s pantry and oversized island, all 
standard features.

“Our floor plans have 
an open design we call 
‘lifestyle designs’ that 
blends the kitchen seam-
lessly into the living and 
dining rooms, perfect 
for the way people live 
today,” said Lodge. 

The master bedroom 
includes an oversized 
walk-in closet while the 
master bath has his and 
hers vanities, quartz coun-
tertops, luxury cabinetry, a 
soaking tub and separate 
glass-enclosed shower.

“Master suites, kitch-
ens and main living areas 
in most units have direct 
views to the water and preserve. They 
are perfect vantage points to watch our 
spectacular sunsets,” Lodge said.

Additional residential features 
include floor-to-ceiling windows and 
doors that open to large lanais with 
transparent glass rails. 

“We take our outdoor living as seri-
ously as our indoor living with over-
sized lanais on every residence,” said 
Lodge. High-tech wiring and fully 
equipped laundry rooms round out the 
list of features.

Like the first tower, Tower 200 will also 
have rooftop amenities including a pool, 
open-air fitness center and a sky lounge.

Prices in Tower 200 begin at $1.4 million.
The residents of the first tower, along 

with their family members and friends, 
are already enjoying the community’s 
Club amenity center. It opened in early 
January and is now the social and rec-
reational centerpiece of the community.

“The 88,000-square-foot club amenity 
center is located on the north side of the 
large lake at the community’s entrance,” 
stated Lodge. “Not only is it a dramatic 
sight as residents and visitors drive into 
the community, but it’s now the envy of 
every community in the Naples area.”

She added, “Purchasers in Tower 
200 can start using the club and its 
amenities the day they sign their con-
tracts, affording them an unprecedented 

opportunity to utilize this amazing $25 
million world-class amenity center.” 

The clubhouse itself features three 
individual pools, including a resort pool, 
an adults-only pool and a children’s pool, 
plus an expansive pool deck, an open-air 
bar, an indoor/outdoor restaurant, bistro, 
a fitness center, and lakeside fire pit.

“All three pools overlook the lake 
and provide a multitude of recreational 
options for everyone who lives and vis-
its here,” said Lodge.

Expansive sun decks and lounge 
chairs separate each of the three pools 
for the ultimate in privacy.

If basking in the sun or taking a 
refreshing dip in the pool isn’t on a 
resident’s schedule, perhaps meeting 
friends for lunch, dinner or drinks is.

“We have the perfect place for all 
three,” said Lodge. “The indoor/out-
door restaurant serves incredible meals 
throughout the day. And what better 
way to celebrate the good life in Florida 
than meeting family and friends for 
drinks while watching the sun set over 
the Gulf of Mexico. This is what living 
in Florida is supposed to be.”

Adjacent to the clubhouse is the 
tennis pavilion with 4 Har-Tru tennis 
courts, as well as eight pickleball courts. 
Guest suites can be reserved by mem-
bers to accommodate overnight guests 
and are located on property. 

Residents also have a shuttle service 
that originates from the clubhouse, and 
takes them to the beach.

For more information regarding Kalea 

Bay, visit the onsite sales center. It is 
located on Vanderbilt Drive, two-tenths of 
a mile north of Wiggins Pass Road.  Call 
(239) 793-0110 or visit KaleaBay.com. ■

Above: The custom kitchens feature Wolf 
and SubZero appliances and an oversized 
island.Right: Kalea Bay’s second tower is 22 
stories and features 120 luxury residences. 
Below Left: The rooftop amenities include a 
negative-edge pool, open-air fitness center 
and a sky lounge. Below Right: Kalea Bay 
residences have very open floor plans. 
Bottom: All master bedrooms offer views of 
the Gulf of Mexico.

A D V E R T O R I A L
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Featured Open House
OLD NAPLES • 875 9th Avenue South • Open Sunday 1-4pm
4 Condos Starting at $1,699,000 - $2,875,000
Dante DiSabato 239.537.5351
William Raveis

Call 239.325.1960 to be inculded in Florida Weekly’s OPEN HOUSE DIRECTORY

Naples
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
PORT ROYAL 1201 Galleon Drive $13,875,000 Royal Shell Real Estate   Call for Details! 239.213.9100  Sunday 1-4pm
OLD NAPLES 150 13th Avenue South $4,375,000 Royal Shell Real Estate   The Taranto Team 239.572.3078  Sunday 1-4pm 
OLD NAPLES      875 9th Avenue South  $2,875,000       William Raveis       Dante DiSabato 239.537.5351   Sunday 1-4pm
GREY OAKS - CAPISTRANO  2829 Capistrano Way  $2,640,000  Premier Sotheby’s International Realty  Jutta V. Lopez 239.659.5113  Sunday 1-4pm
QUAIL WEST  6320 Burnham Road  $2,500,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
GREY OAKS - ESTUARY AT GREY OAKS  2394 Grey Oaks Drive North  From $2,495,000  Premier Sotheby’s International Realty  Sales Offi ce 239.262.5557 Mon-Sat 9am-5pm 
     & Sun 12-5pm
OLD NAPLES - ESMERALDA ON EIGHTH  985 8th Avenue South #102  $2,495,000  Premier Sotheby’s International Realty  Heather Hobrock 239.370.3944  Sunday 1-4pm
PENINSULA AT TREVISO BAY 9938 Montiano Drive $2,399,000 Royal Shell Real Estate   Peninsula Sales Team 239.777.7209  Daily 10am-5pm
THE MOORINGS  441 Wedge Drive  $2,250,000  Premier Sotheby’s International Realty  Sheila Lytle 239.293.5040  Sunday 1-4pm
OLD NAPLES - BROADVIEW VILLAS  585 Broad Avenue South  $1,950,000  Premier Sotheby’s International Realty  Debbi/Marty McDermott 239.564.4231  Sunday 1-4pm
FIDDLER’S CREEK - MARSH COVE  3119 Malaga Lane  $1,899,000  Premier Sotheby’s International Realty  John R Dolle 239.410.5896  Sunday 1-4pm
QUAIL WEST  6530 Highcroft Drive  $1,790,000  Premier Sotheby’s International Realty  Pamela Hershberger 239.847.7534  Sunday 1-4pm
TORINO AT GREY OAKS  2121 Modena Court  $1,650,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
LELY RESORT - MAJORS  9095 Sahalee Court  $1,149,900  Premier Sotheby’s International Realty  Rebecca Sinatra 239.227.8556  Sunday 1-4pm
RESIDENCES AT MERCATO  9123 Strada Place #7125  From $1,325,000  Premier Sotheby’s International Realty  Sales Offi ce 239.594.9400 Mon-Sat 10am-6pm 
     & Sun 12-6pm
QUAIL WEST  4649 Idylwood Lane  $1,300,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
VILLALAGO AT MEDITERRA  18081 Lagos Way  $1,225,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
LUCARNO AT MEDITARRA  16660 Lucarno Way  $975,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
LELY RESORT - MAJORS  9050 Shenendoah Circle  $949,000  Premier Sotheby’s International Realty  Sean Meehan 239.404.0109  Sunday 1-4pm
PELICAN MARSH - OSPREY POINTE  9053 Whimbrel Watch Lane #201  $694,000  Premier Sotheby’s International Realty  Dave Renner 239.784.5552  Sunday 1-4pm
TALL PINES 5801 Waxmyrtle Way $689,000 Royal Shell Real Estate   Dodona & Ornela, The Roboci Team 239.776.8123  Sunday 1-4pm
PELICAN BAY - SANCTUARY  5954 Pelican Bay Boulevard #213   $615,000  Premier Sotheby’s International Realty  Jon Peter Vollmer 239.250.9414  Sunday 1-4pm
GOLF CLUB OF THE EVERGLADES - GREYHAWK  9394 Surfbird Court  $574,900  Premier Sotheby’s International Realty  Susan Barreiro 239.821.0149  Sunday 10am-1pm
MARBELLA ISLES  13351 Silktail Drive  $510,000  Premier Sotheby’s International Realty  Anne Robinson 612.719.6532  Sunday 1-4pm
NAPLES PARK  689 93rd Avenue North  $399,000  Premier Sotheby’s International Realty  Sascha Nagel 239.285.6283  Sunday 1-4pm
INDIGO LAKES  14983 Savannah Drive  $365,500  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
WILSHIRE LAKES  6091 Shallows Way  $365,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
LELY RESORT - ALDEN WOODS  6682 Alden Woods Circle #202  $329,000  Premier Sotheby’s International Realty  Sean Meehan 239.404.0109  Sunday 1-4pm
RETREAT  526 Lake Louise Circle #401  $329,000  Premier Sotheby’s International Realty  Jon Feins 239.687.9546  Sunday 1-4pm
LELY RESORT - OLE  9072 Covina Drive North #55-02  $315,000  Premier Sotheby’s International Realty  Marcella Ade 207.751.6723  Sunday 1-4pm
EMERALD LAKES 7791 Esmeralda Way #L-201 $239,900 Royal Shell Real Estate   Dodona & Ornela, The Roboci Team 239.776.8123  Sunday 1-4pm
WYNDEMERE  502 Courtside Drive  $198,000  Premier Sotheby’s International Realty  Shelley Monteiro 239.919.7909  Sunday 1-4pm
LELY - EAGLEWOOD  905 Augusta Boulevard #7  $189,900  Premier Sotheby’s International Realty  Lisa Rogstad 239.777.1698  Sunday 1-4pm

Marco Island
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
FRENCH VILLAGE  411 South Collier Boulevard #202  $425,000  Premier Sotheby’s International Realty  Cynthia Corogin 239.963.5561  Sunday 1-4pm

Bonita Springs
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
BONITA BAY - TAVIRA 4851 Bonita Bay Boulevard #804 $2,495,000 Royal Shell Real Estate   Gary & Jeff Jaarda 239.293.1507  Sunday 2-4pm 
BONITA BAY - AZURE 4931 Bonita Bay Boulevard #1403 $1,975,000 Royal Shell Real Estate   Deb Adams-Bateman 239.273.4824  Sunday 2-4pm
BONITA BAY - WOODLAKE  3959 Woodlake Drive  $739,000  Premier Sotheby’s International Realty  Joanne MacLeod 239.272.7679  Sunday 1-4pm
BONITA BAY - THE HAMPTONS 26960 Wyndhurst Court #101 $585,000 Royal Shell Real Estate   Robin Bennett & Denny Koesters 239.734.0373  Sunday 1-4pm
HAWTHORNE 10216 Cobble Hill Road $389,000 Royal Shell Real Estate   Deb Adams-Bateman 239.273.4824  Sunday 1-4pm
HAWTHORNE - CHESAPEAKE COVE 26510 Lucky Stone Road #201 $309,000 Royal Shell Real Estate   Deb Adams-Bateman 239.273.4824  Sunday 1-4pm
GREENS AT BONITA 25160 Golf Lake Circle $289,900 Royal Shell Real Estate   Tom Crea 239.315.1111  Sunday 1-3pm
SPANISH WELLS - LAS BRISAS 8990 Palmas Grandes Boulevard #102 $269,900 Royal Shell Real Estate   Jim Griffi th, The Boeglin Team 239.322.2409  Sunday 1-4pm
VASARI - MATERA 28442 Altessa Way #202 $249,900 Royal Shell Real Estate   Corye Reiter, The Lummis Team 239.273.3722  Sunday 1-4pm

Estero
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
SHADOW WOOD   9570 Lakebend Preserve Court  $1,695,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097  Sunday 1-4pm
BELLE LAGO  19441 Caladesi Drive  $499,000  Premier Sotheby’s International Realty  Jerry Feldstein 239.405.6209  Sunday 1-4pm

Fort Myers
AREA ADDRESS PRICE REAL ESTATE OFFICE AGENT & PHONE NUMBER HOURS
THE FOREST  16647 Bobcat Court  $410,000  Premier Sotheby’s International Realty  Ray Felitto 239.910.5340  Sunday 1-4pm

Florida Weekly’s OPEN HOUSE DIRECTORY  |  August 18 & 19



Is where your story begins

Purchase your dream home
with as little as 3% down*.

*For well qualified borrowers.

Get started. Call today! (239) 908-5864
Or visit www1.LMCU.org/FloridaMortgage

SOL

Location Location Location! Custom-built lakefront estate located in Coconut Creek, a gated community  
with old Florida-style architecture. You are greeted with a brick paver driveway, 3 car garage and a 
grand front porch. Estate offers volume ceilings, crown molding, tile floors, a large formal dinning 
room and custom drapes throughout. Living room offers custom built-in cabinets, pocket sliders out 
to a large undertruss lanai with an outdoor kitchen, dining area and pool. The open and airy kitchen is 
great for entertaining. Home office includes built-ins. French doors lead you to a private master suite. 
The master overlooks the pool and the large lake with sliders out to the pool. The master bedroom 
offers two master baths, one with a jacuzzi, dressing area and two vanities. The second master bath 
offers a tiled shower, dual master sinks and a gym. There is a guest bedroom located on the opposite 
side of the home with its own private hallway and full bath. A cabana poolside offers a large bedroom 
and its own private entry with full bath. There is a bonus room above the garage with a half bath.  
Call Tim for your private showing at (239) 246-8952.

COCONUT CREEK LAKEFRONT  
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This is it! Why wait to build and priced to sell! Beautiful lakefront home built in 2016 located in 
Arborwood Preserve, a resort style community. The home offers a brick paver driveway, lush 
tropical landscaping and beautiful architecture details. As you enter the home you will notice the 
beautiful tile floors and the goregous view of the large lake. The kitchen offers 42 inch upper 
cabinets, stainless steel appliances and granite. The living room overlooks the large lake. The 
master has large windows overlooking the lake and offers a master bath with a custom glass 
shower, dual sinks and granite counter tops. The guest bedroom is large and offers a beautiful 
guest bath. The laundry room includes a washer and dryer. The home offers a 2 car garage with 
a custom painted floor. Enjoy entertaining on your screened lanai overlooking the large lake. 
Arborwood Preserve offers a resort style amenities. The home is vacant and ready to move into. 
Call Tim today for your private showing at (239) 246-8952.

TimothyJBlanton@yahoo.com
239.246.8952
TimBlanton REALTOR®
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46-8952.

ARBORWOOD PRESERVE LAKEFRONT  

Richard Droste
Sales Associate

239.572.5117
richard.droste@sothebysrealty.com

Jacki Strategos, P.A.  
Sales Associate, GRI, CREN  

239.370.1222
jacki.strategos@sothebysrealty.com

premiersothebysrealty.com

Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated.

INDIRECT ACCESS WATERWAY
1621 Begonia Court  

$370,000
—
Great opportunity to own/built 
on Marco Island. Pristine waters, 
beautiful coastlines & wonderful 
sense of community. Loaded 
with functions, activities, 
amenities. People from all over 
the world are drawn here. 

INLAND HOMESITE
521 S. Heathwood Dr. 

$154,900
—  
Come build sandcastles 
instead of snowmen. Great 
location bordering the desired 
south end for less. Close to 
many of Marco Islands
amenities. Minutes to Mackle 
Park. Sewer assessment paid.

NEW PRICE ADJUSTMENT
1830 Menorca Ct.

$725,000
—  
Outstanding home that 
perfectly displays the Florida 
lifestyle & weather. Numerous 
windows & sliders, desired direct 
access water canal. Kitchen w/
breakfast room or breakfast bar. 
Large walk-in pantry. 3 BR/2 BA.

NEAR BEACH ENTRANCE
Dela Park Place #704

$569,900
—  
One of the best Gulf of Mexico 
views on the island. 2 BR/2 BA unit 
being offered furnished. Spacious 
Master suite, generous storage. 
Views of the Gulf from every room, 
outstanding amenities. Under 
cover parking & hurricane shutters.

Active 55+ Community

FULLY FURNISHED 
NEW HOME 

$145,500
3 bedroom/2 bath     Kitchen Bar 
New Appliances     Walk-in Closet     

(888) 265-0605

FREE GOLF CART &
1-Year FREE Lifestyle Fees!

when you purchase a NEW  
home at Naples Estates. 

400 Palm Haven Blvd., Naples
Cal-Am.com/Naples-Estates

JOIN US
for a tour of our 
new homes and 

see our huge 55+  
activity center 

under construction

AUG 11 & 25
11am - 3pm



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE

TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

Celebrate life. Without ever leaving home.
Whether gathering with friends or enjoying endless amenities, celebrate each and 

 
Where thoughtful designs blend seamlessly into a carefree resort lifestyle and sun 
drenched days give way to glorious gulf sunsets. Forever views that are forever yours. 

Tower 200 from $1.4 million.

1391
KaleaBay.com         239-793-0110

C
E

LE
B

R
A

T
E



ARTS & ENTERTAINMENT
N A P L E S  F L O R I D A  W E E K L Y

 | SECTION CWWW.FLORIDAWEEKLY.COMWEEK OF AUGUST 16-22, 2018

By the books
Columnist Stephanie Davis
confronts her overcrowded
bookshelves. C2  

Let’s eat!
Food writer Karen Feldman notes
three kid-friendly spots, and more
on the local cuisine scene. C20-23  

Latest scholars
The Founders Fund awards
34 Collier County students,
and more Society photos. C18-19  

Y

Part 2: The Florida Weekly Writing Challenge
“I hate writing, I love having written.” 

— Dorothy Parker

Welcome to Part 2 of the 2018 Florida 
Weekly Writing Challenge. The photo 
of the garden cherubs you see here is 
the second prompt of four that will 
make up this year’s contest. Word-
smiths who accept our challenge have 
until midnight Sunday, Aug. 26, to send 
us a story inspired by the image.

Part 1 of the contest is closed (we 
received 135 entries). We’ll print new 
prompts and submission deadlines for 
Part 3 on Aug. 30 and Part 4 on Sept. 13.

Here are the rules:

■ If you submitted something for 
Part 1, great. Thank you. You are also 
welcome to take us up on Parts 2, 3 and 
4 of the challenge. But please limit your 
output to one per prompt.

■ Keep your narrative (no poetry) to 
750 words.

■ Give it a title and run it through 
Spellcheck.

■ Put your full name, phone number 
and city/state you live in at the end of 
your masterpiece.

■ Send it, either attached as a Word 
document or simply pasted into the 

BY NANCY STETSON

nstetson@fl oridaweekly.com

OU MIGHT OVERLOOK SOUTH-
west Florida’s little 
unknown museums or drive 
right past them, but you’ll 
be glad when you stop in. 

They may not be big.
But what they lack in size they make 

up in quirkiness and uniqueness. They 
celebrate things such as Florida’s his-
tory, the power of muscle cars and the 
appeal of science.

Here’s a look at three museums in 
our region:

Little red Corvette
If a weightlifter, muscles flexed, 

all oiled up and preening, could be 

Fast cars, trains and a virtual city are featured
at venues across Southwest Florida

Top: The Naples Depot, the city’s former railroad station, is a museum that does 
double duty. Above: Muscle Car City opened in 2009. The cars belong to Rick Tre-
worgy, a car enthusiast and former commercial real estate developer.

COURTESY 
PHOTOS

IMAG History 
and Science 

Center in Fort 
Myers is a 

true hands-on 
museum.

SEE MUSEUMS, C4 

SEE CHALLENGE, C10 

IVAN SELIGMAN / FLORIDA WEEKLY

Marco Island | 239.642.2222
S.E. Naples | 239.449.3400
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Grey Oaks-Estuary | 239.262.5557
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs | 239.948.4000
Sanibel Island | 239.472.2735
Rentals | 239.262.4242



C2    ARTS & ENTERTAINMENT    WEEK OF AUGUST 16-22, 2018 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

Heel pain in the morning can be 
easily resolved.

1

New customized total ankle 
implants for end stage ankle 
arthritis, see us now.

2

Diabetic infections kill more people 
than breast cancer and AIDS. If 
diabetic, must see us now.

3

Ingrown toenails can lead to bone 
infection; we treat them fast.

4

Dull Achilles pain can lead to 
ruptures, if untreated.

5

Top pickleball injuries seen include 
foot fractures from ankle sprains.

6

Moving Forward

Recognized Amongst

American Top 
Podiatrists

2010, 2014, 2016, 2017 & 2018

Dr. Kevin Lam, FACFAS, DABLES, DABPS

Dr. Glenn Woodley, DPM, AACFAS
730 Goodlette Road, Suite #102, Naples
HOURS: Mon-Fri 8am-5pm, Sat 9am-12pm

Dr. W. Drew Chapman, AACFAS
12250 Tamiami Trail East, Suite #101, Naples 
HOURS: Mon-Fri 8am-5pm

Dr. Rikhil Patel, DPM, AACFAS
840 111 Avenue North, Suite #3, Naples
HOURS: Mon-Fri 8am-5pm

(239) 430-3668  www.NaplesPodiatrist.com
Same Day Appts for new & established patients

Board Certifi ed in Reconstructive Ankle Surgery.  Board Certifi ed in Foot Surgery.

8 New Facts About Your Feet & Ankles
Avoid Surgery–Live Amniotic Stem Cell Th erapy For Knee, Ankle and Foot Pain.

LONGEST TRACK RECORD OF FOOT & ANKLE SURGERY SUCCESS IN COLLIER COUNTY

To thin my books, I’m consulting a de-cluttering tome

We all know that hoarding is 
unhealthy, but I say it depends on what 
you hoard.

I don’t hoard cats or trash or old 
newspapers. One cat is plenty, trash is 
gross and recycling newspapers helps 
the environment. 

But I can’t get rid of any of my books.
There are plenty of wonderful non-

profit organizations where I could/
should donate all but my most senti-
mental favorites, but as I look at my 
crowded sagging bookshelves, I’m over-
whelmed — they all hold sentiment for 
me.

For instance, “A Million Little Pieces” 
by James Frey. The memoir about addic-
tion shot to the top of bestseller lists 
in 2005 when Oprah Winfrey made it 
famous by selecting it for “Oprah’s Book 
Club.” But when Frey was exposed as a 
fraud (the book was marketed as non-
fiction and it turned out that he made 
much of it up), his career took a huge 
hit and book sales plummeted. It was a 
compelling book, but what I remember 
most is reading it on a plane when I flew 
up to Ohio to visit my mom after she 
first moved there. 

It was a memorable trip full of good 
times, beautiful autumn weather and 
reuniting with friends from childhood. 
So, every time I see “A Million Little 
Pieces” on my bookshelf, I don’t remem-
ber anything about the book — just my 

mom, the smell of leaves and being 
curled up on her sofa reading it.

I have a copy of “The Fountainhead” 
by Ayn Rand. I bought it in a used book-
store in the early ’90s. I tried to read it, 
but the classic novel just wasn’t my style 
and the more I learned about Rand’s 
politics, I became even less interested 
in trying to plod through it. I still have 
it though, because my dearest friend’s 
middle name is Ayn — when I catch a 

glimpse of it on the third shelf, I think 
of her.

It might look random to anyone press-
ing my bookshelves, but there’s a title 
tucked away named “Palmistry.” When I 
was a single mom in my 20s and strug-
gling to pay the bills, I got the idea that I 
could be a psychic to make extra money. 
Reading palms would be a lot more fun 
than say, washing dishes in a restaurant 
or cleaning hotel rooms. 

So, I spent a hard-earned $7.95 on a 
book that promised to teach me the art 
of palm reading. Alas, palmistry was 
more difficult than I bargained for and 
I ended up with a weekend job wash-
ing dishes in a restaurant. But that book 
reminds me that hopefully I’ll never 
have to empty a bus pan full of dirty 
dishes ever again.

Then there’s the entire Diana shelf. 
I have countless books about the late 
Princess Diana. When I was a teenager, 
I woke up at 5 a.m. to watch her wedding 
— I followed her marriage, the births of 
her sons, her divorce — and I woke up 
at 5 a.m. when I was in my 30s to watch 
her funeral. 

As a result of my Diana fandom, there 
was a period when friends and family 
only gifted me Diana books for special 
occasions. Turns out, there are a lot of 
Diana books out there — and I’m pretty 
sure I have most of them. Some aren’t 
even that good but I can’t bear the 
thought of getting rid of a single one.

There’s a small pocket-sized paper-
back that I’ve actually never gotten 
around to reading. I keep it, though, 
because my friend Melissa gave it to me 
about 15 years ago — a couple of years 
before she died of cancer when she was 
only in her 40s. 

It was a gift, it was from my sweet 
Melissa and it doesn’t take up a lot of 
space. 

The title? “Clear Your Clutter With 
Feng Shui.” 

I don’t need to read my own palm 
to know that Melissa is up in heaven, 
shaking her head at my piles and piles 
of books. I sense a weekend project 
coming up. ■

stephanieDAVIS 
sdavis@floridaweekly.com
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t-michaels.com
Sunday-Thursday 4 p.m. to 9 p.m.
Friday-Saturday 4 p.m. to 10 p.m.

4050 Gulf Shore Boulevard North 
Take US 41 to Park Shore

Reservations Taken 239.261.0622

Weekend Specials
N O W  S E R V I N G  I N  T H E  L O U N G E  A N D  D I N I N G  R O O M

All You Can Eat Fish & Chips
$19

Delicious BBQ Baby Back Ribs 
with fries, Beans, Cole slaw 
1/2 Rack: $14     Full Rack $24

HAPPY HOUR IN THE LOUNGE 
4 p.m. to 7 p.m.

Free Valet Parking 
Ask about our Free Loyalty Program

Sunday Monday

with Mashed Potato and Vegetable  $21 
Add a lobster tail for $15 more

Steak Stir Fry
$17

Alaskan King Crab Legs
1/2 lb- $25, 1 Lb- $43

Fri day Satu rday
BEST DEAL IN TOWN

“Prime” 12 oz. Prime Rib

subject to availability + change. cannot be combined with other offers.  
not inclusive of 22% service charge or tax. must be 21 years or older to receive champagne. 

pool access is monday-thursday upon availability. other blackout dates may apply for pool access. 

475 seagate drive, naples, fl 34103 
naplesgrande.com/spa | (844) 249-5309

spa & pool days this summer 

Plus, enjoy two glasses of champagne, 15% off spa retail on 
the day of service, and access to spa amenities.

50-minute Swedish Massage
50-minute Signature Organic Facial
90-minute Manicure/Ritual Pedicure
90-minute Color, Blow Dry & Style

$129++ per service (includes pool access monday-thursday)
$109++ per service (no pool access)

Complimentary Valet Parking

Ask about our monthly spa specials and fitness activities! 

Theatre Conspiracy season
opens with a world premiere

What would happen to our world 
if anyone could choose to remix and 
rewrite his or her memories and 
personalities? Find out when The-
atre Conspiracy at the Alliance for 
the Arts kicks off its 25th season with 
the world premiere of “Repossessed,” 
Aug. 16-26. 

The play by Greg Lam is the winner 
of Theatre Conspiracy’s 19th annu-
al Janet and Bruce Bunch New Play 
Contest. Stephen Hooper directs the 
cast that includes Rachel Burttram, 
Brendan Powers, Lauren Drexler, 
Joanna Haley, Tamicka Linstead and 
Patrick Day.

Rich (Mr. Powers) and Gretchen 
(Ms. Burttram) seem to have the ideal 
marriage — until they learn it was man-
ufactured and installed in their brains 
by a mysterious biotech company. But 
now, because the couple can no longer 
afford this service, the company must 
repossess their lives.

“Repossessed” explores questions 
of morality and authenticity amidst a 
world of rapidly changing technology 
and the ethics that come with it.

The playwright “has created a piece of 
theater that will generate conversations 
about who we are and who should be 
able to alter those traits that make us,” 
says Bill Taylor, Theatre Conspiracy’s 
founding artistic producer/director. 

Mr. Lam will join Mr. Taylor on 
stage for a talkback with the audience 
following the Saturday, Aug. 18, perfor-
mance. For theatergoers who are blind, 
or have moderate to severe vision loss, 
an audio-described performance will 

take place during the Sunday, Aug. 26, 
matinee (headset reservations must be 
made in advance). ■

COURTESY PHOTO

Patrick Day, Lauren Drexler, Steve Hooper, 
Brendan Powers, Rachel Burttram and Tamicka 
Linstead take the stage in Theatre Conspiracy’s 
“Repossessed.”

World premiere
of ‘Repossessed’
>> Who: Theatre Conspiracy
>> When: Aug. 16-26, with shows at 7:30 

p.m. Thursday-Saturday and 2 p.m. Sunday 
>> Where: The Alliance for the Arts, Fort Myers
>> Tickets: $26 ($22 for Alliance members, 

$11 for students with ID)
>> Info: 939-2787 or www.artinlee.org
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transformed into an automobile, he’d 
probably look just like the cars you see 
at Rick Treworgy’s Muscle Car City in 
Punta Gorda.

These are cars on steroids.
Muscle Car City opened in 2009. The 

cars belong to Rick Treworgy, a car 
enthusiast and former commercial real 
estate developer. A car collector since 
1973, he purchased an old Walmart and 
renovated it to house much of his mas-
sive collection of GM muscle cars.

You enter through the immense gift 
shop, an almost seemingly endless space 
filled with metal signs, vintage signs, 
T-shirts, clocks, books, toy cars and 
baseball caps — most all having to do 
with cars or car culture. They even sell 
DVDs about Route 66.

The museum itself is one big bright 
showroom of shiny sports cars — almost 
200 of them. It’s paradise for anyone 
going through a midlife crisis.

Lined up sequentially by year, the Cor-
vettes run from 1954 to 2018, all in tight 
formation like a regiment of soldiers. The 
lights gleam off the chrome and polished 
paint. It’s a bit overwhelming.

Long rows of Corvette Stingrays, some 
with hard tops, some with soft tops, 
some with the top down. Ermine white, 
roman red, jewel blue, tuxedo black.

These cars are undeniably phallic, 
with exaggerated protruding hoods.

They cars drip with testosterone the 
way clunkers drip engine oil.

By comparison, the Chevrolet Novas 
are boxy, and come in colors such as 
rally red and dover white. 

A pale yellow 1965 Chevelle Malibu 
SS with a black top turns on a revolv-
ing wheel as if it’s a new model in a car 
show.

In some places, the cars are so tightly 
packed it’s impossible to pass between 
them. There’s minimal signage, so you 
don’t really know any history or infor-
mation about the cars. (Two excep-
tions: there’s a sign for a 1963 Corvette 
Stingray, explaining that it’s only one of 
10,594 produced, and that that was the 
only year it had the split window design. 
And a sign by a 1936 Chevrolet Phaeton 
explains that it was one of seven built 
and is the last known to exist.)

The museum is a salute to American 
car making. The space showcases Cor-
vettes, Impalas, Novas, Bel Airs, Nomads, 
Oldsmobiles, Cameros and Pontiac GTOs 
from the ’60s.

A 1948 four-door Woody Wagon looks 
as if it belongs on an early Beach Boys 
album cover. (And, coincidentally, the 
museum plays ’60s music over its loud-
speakers: The Beatles, the Supremes, and 
yes, the Beach Boys.) The sides and rear 
of the car are a light, pretty wood, which 
complements the navy or black paint of 
the car.

Lined up against one wall you can find 
a handful of arcade games, including 
The Fortune Teller and the Love Tester, 
which suggests that you “measure your 
sex appeal on this love meter.” However, 
as with the cars, signs caution you not to 
touch the machines.

A row of Schwinn bicycles took me 
back to my childhood, especially when 
I saw a sparkly green one with a banana 
seat and U-shaped handlebars.

Muscle Car City holds a car show 
from 9 a.m. to 1 p.m. every third Saturday 
of the month and an Auto Flea Market 
from 7 a.m. to 1 p.m. the last Sunday of 
every month. A diner is scheduled to 
open in the fall.

Muscle Car City, 10175 Tamiami Trail, 
Punta Gorda, 941-575-5959 or musclecar-
city.net. Open 9 a.m. to 5 p.m. Tuesday 
through Sunday. Prices: $12.50 plus tax 
for adults, $6 plus tax for children 12 and 
younger, children under 2 free.

Trains, (planes and automobiles)
The Naples Depot, the city’s former 

railroad station, is a museum that does 
double duty: it tells the history of the 
railroad in Naples, as well as the his-
tory of Naples, which grew from 390 
residents in 1930 to more than 12,000 
in 1970.

(Actually, the depot does triple duty; 
there’s a small art gallery in the back.)

The museum, which is privately oper-
ated, opened on Jan. 7, 2011, the anniver-
sary of when the first train, the Orange 
Blossom Special, came into the station 
in 1927. A nonprofit group got together 
in the ’70s to save the station and it is 
now listed on the National Register of 
Historic Places. The building’s owned 
by Southwest Heritage; the county leas-
es it for $1 a year.

Railroad enthusiasts may be disap-
pointed there isn’t more railroadiana 
on display. But the depot houses navy 
conductor uniforms with golden but-
tons, train schedules and tickets, a ticket 
puncher, a lantern, a telegraph machine 
and a spittoon.

Also on display: various patterns of 
dining car china and silverware, with 
accompanying menu. (The most expen-
sive meal is the steak, for just $5 and 
change.)

You can walk through three railroad 
cars housed outside. The 1947 stream-
lined combination observation car and 
bar has just been restored to its former 
glory. 

Inside, there’s more than railroads. 
An entire corner’s devoted to the Naples 
Airport, with a propeller hanging from 
the ceiling. And there are even a couple 
of cars: the DoodleBug from the Swamp 
Buggy Races and a two-tone, sky-blue 
and white 1955 Chevrolet Bel Air, a Reu-

benesque car with a trunk so big it could 
house your entire family and your pets. 
The car sits under the red neon Trail’s 
End Motel sign.

The museum shows the good and 
the ugly. The good: the building of the 
Naples Hospital and the Naples Airport. 
The ugly: radio broadcasts warning of 
category 4 Hurricane Donna in 1960 and 
photos of its destruction, and a placard 
explaining how slave owners allowed 
their slaves to be used to build tracks, 
in exchange for the owners receiving 
shares in the railroad.

A small track outside encircles the 
Spanish-style depot, but be aware: train 
rides for kids and adults aren’t always 
available. 

The Lionel model train exhibit is 
housed in a different building.  It is open 
on Saturdays from 10 a.m. to 2 p.m. until 
November. Tickets are $7 for adults, $3 
for children 3-14 and free for children 
under 3. Ticket price includes a ride on 
the outside train.

In their heyday, train depots were a 
thriving center of activity for towns and 
cities across the U.S. Now many are no 

longer used and are in disrepair.
The Naples Depot Museum is an 

opportunity to see one brought back to 
its former glory. 

Naples Depot Museum, 1051 Fifth Ave. 
South, Naples, 262-6525 or www.Collier-
Museums.com Hours: Monday-Saturday 
9 a.m. to 4 p.m. Cost: free, donations 
accepted. 

The world of your imagination
IMAG History and Science Center in 

Fort Myers is a true hands-on museum: 
you can touch a cloud, touch a sting-
ray and touch a meteor that’s traveled 
through outer space.

On a recent weekday morning it was 
bustling with children and adults, the 
kids running from exhibit to exhibit, 
pushing buttons and cranking wheels.

One interactive section shows how 
gears, screws, levers and pulleys work.

Another shows how Newton’s Laws 
of Motion work, using billiard balls on 
a wire track.

The most exciting thing, for me, was 
Virtual Fort Myers, which uses virtual 
reality to tell you more about the town. 
You can choose a tour or a battle. I chose 
the tour. Wearing a headset that gave me 
a three-dimensional, 360-degree view, I 
was able to see Fort Myers when it was 
an actual fort. Using virtual hands, I was 
able to interact with the environment I 
saw, feeding a horse a carrot, lighting a 
fire, and knocking a basket into the river 
where an alligator floated. It was almost 
like being on a Star Trek holodeck, but 
much more primitive. And Fort Myers 
itself was much more primitive in those 
days.

A new exhibit, “Sewing a Native 
Truth: Seminole Fashion and Culture” 
displayed the colorful patterns of Semi-
nole clothing with outfits and dolls.

Two 3-D films are currently showing 
at IMAG: “Return to the Lost World” 
with dinosaurs and “Hurricane.”

A T-shirt in the gift shop with a Neil 
deGrasse Tyson quote says it all: “The 
good thing about science is that it’s true 
whether or not you believe in it.”

IMAG History & Science Center, 2000 
Cranford Ave., Fort Myers, 243-0043, 
theIMAG.org, Hours: Tues-Saturday 10 
a.m.-5 p.m. Sunday noon-5 p.m., closed 
Mondays. Tickets: $14, $12 for seniors 
and $10 for kids. ■

MUSEUMS
From page 1

COURTESY PHOTOS

Naples Depot

IMAG

Muscle Car City
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Enjoy long walks on the beach, watching 
sunsets … and catching fi sh!

Starting in 

Unsinkable 

ON THE WATER

Fishing guides on the frontline for promoting clean water
BY GLENN MILLER

Florida Weekly Correspondent

Fishing guides such as William 
Faulkner and Chris Wittman are on the 
front lines in the battles against toxic 
algae blooms and releases of water from 
Lake Okeechobee.

They see it. They smell it. They speak 
out. The befouled water affects their 
livelihoods and Florida’s economy and 
environment.

“It’s spinning out of control,” said 
Capt. Faulkner, an Everglades fishing 
guide who has guided for more than 25 
years.

The problem of toxic algae blooms 
extends far beyond the Southwest Flori-
da coast and the Caloosahatchee and its 
estuaries. The stench of the dirty water 
has infested Cape Coral canals. It’s also 
a problem on Florida’s east coast in 
places such as the St. Lucie River.

Capt. Wittman is on the board of 
directors of Captains for Clean Water. 
He knows what the toxic algae blooms 
means to what he and other fishing 
guides do for a living.

“It definitely impacts our business,” 
Capt. Wittman said.

Both guides know the impact extends 
far beyond their own wallets.

The first paragraph of the 13-para-
graph Captains for Clean Water found-
ing statement on its website spells out 
the problem in stark words: “On aver-
age, billions of gallons of nutrient-laden 
fresh water flow into our lower estu-
aries via the Caloosahatchee and St. 

Lucie rivers every day. ... The nutrients, 
and other pollutants, enter our waters 
through agricultural and urban areas in 
the center of the state, mostly north of 
Lake Okeechobee.”

Fishing guides spend a great deal of 
time on the water, both saltwater and 
freshwater. They can’t help but see what 
is going on.

“There have been undeniable signs of 
diminished water quality all along the 
coast,” Capt. Faulkner said.

Fishing guides know their customers 
are well aware of the blooms and red tide. 
In many cases potential customers far 
away from Florida know about it through 
news reports and social media posts.

“They don’t want to go out and be 
around it,” Capt. Wittman said of poten-
tial tourists thinking about visiting a 
state where the algae blooms and red 
tide soils Florida waters.

If the situation doesn’t keep people 
away it may have another long-term 

impact on tourists.
“Cutting visits short,” Mr. Wittman 

said.
Fishing guides worry about what it 

will mean to their profession in par-
ticular and for Florida’s prime tourism 
energy — tourism.

“It’s just a nightmare for fishing and 
tourism,” Capt. Faulkner said.

But, he added, his fishing business 
doesn’t depend on random folks pop-
ping in or visiting his website. “My busi-
ness does not rely on tourism.”

That’s not the case with all guides.
“A big portion of fishing guide busi-

ness is tourists,” Capt. Wittman said.
So, what is the future?
“The future is trying to identify a 

clear path to Everglades restoration,” 
Capt. Faulkner said.

He sees an example far to the north 
that could be encouraging. That exam-
ple is Lake Erie. The Lake Erie Water-
keepers website notes that in the 1970s 
that Great Lake was “said to have died.”

Lake Erie is now alive and vibrant 
and known as the Walleye Capital of the 
World.

“It was a wasteland,” Mr. Faulkner 
said.

Not now.
“That was just through proper man-

agement,” Capt. Faulkner said.
It certainly wasn’t easy cleaning up 

Lake Erie but Capt. Faulkner is heart-
ened to know how that body of water 
and its ecosystem were revived.

“Desperate measures have to be 
taken,” Capt. Faulkner said. ■

CAPTAINS FOR CLEAN WATER FACEBOOK PAGE PHOTO

Capt. Chris Wittman stands on the bow for this photo from Captains for Clean Water’s Face-
book page. “Pretty obvious that no real fishing was happening,” they say.



THEATER
Repossessed - By Theatre Con-
spiracy Aug. 16-18 and 23-26 at the Alli-
ance for the Arts. 10091 McGregor Blvd. 
939-2787.

It’s Only A Play - By The Laboratory 
Theater of Florida through Aug. 26. 1634 
Woodford Ave. www.laboratorytheater-
florida.com or 218-0481. 

Peter & The Starcatcher – By 
The Naples Players Oct. 3-28 at Sugden 
Community Theater. 263-7990 or www.
naplesplayers.org. 

I’ll Eat You Last – By The Studio 
Players Oct. 5-21 at Golden Gate Com-
munity Center. 4701 Golden Gate Pkwy. 
398-9192 or www.thestudioplayers.org.

An Iliad – By Gulfshore Playhouse 
Oct. 20-Nov. 4 at The Norris Center. 755 
Eighth Ave. S. (866) 811-4111 or www.
gulfshoreplayhouse.org. 

Rehearsal for Murder – By The 
Marco Players Oct. 24-Nov. 11 at The 
Marco Players Theater. 1089 N. Collier 
Blvd. 642-7270 or www.themarcoplay-
ers.org.

THURSDAY8.16
Pups in the Garden – Put your 
favorite pooch in the car (don’t forget 
the leash) and head to Naples Botani-
cal Garden for canine-friendly hours 
from 3-5 p.m. (also 9-11:30 a.m. Sunday 
and 8-11 a.m. Tuesday). Free for garden 
members and their dogs; regular admis-
sion for humans plus $9.95 for their 
dogs. www.naplesgarden.org. 

Laugh for a Change – Stage 2 
Improv performs at 6 p.m. and 8:30 
p.m. at Sugden Community Theater. 
$45, with 7 p.m. cocktail hour with live 
entertainment, raffles and more. 254-
8242 or www.uaccollier.org.

FRIDAY8.17
Fresh & Local – Golden Gate Com-
munity Center hosts a farmers market 
from 2-7 p.m. each Friday. 206-4339 or 
www.colliergov.net.

SATURDAY8.18
To Market, To Market – Stock 
up on fresh produce and locally made 
goodies at the Third Street South farm-
ers market from 7:30-11:30 a.m. 434-6533 
or www.thirdstreetsouth.com.

Sail Away – Naples Model Yacht Club 
hosts radio-control model sailboat rac-
ing at 9:30 a.m. each Saturday behind 
Dick’s Sporting Goods. 5955 Naples 
Blvd. www.naplesmyc.org. 

All Aboard – Volunteer docents from 
the Naples Train Museum are on hand 
at the Naples Depot Museum from 10 
a.m. to 2 p.m. today to help visitors of 
all ages enjoy the outdoor and indoor 
trains. Corner of 10th St. S. and Fifth 
Ave. S. www.naplestrainmuseum.org. 

Jazz on the Sand – Naples Beach 
Hotel & Golf Club hosts a free perfor-
mance by TBone Hamilton’s Big Easy 
Revue from 6:30-9:30 p.m. as part of its 
annual SummerJazz on the Gulf concert 
series. 261-2222 or www.naplesbeach-
hotel.com. 

Improv Night – Square One Improv 
performs at 8 p.m. at Naples Perform-
ing Arts Center. $12-$15. 1048 Castello 
Drive. 597-6722 or www.naplesperform-
ingartscenter.com.

Hypnotizing – Hypnotist Doug 
Thompson performs tonight and Sun-
day, Aug. 19, at Off The Hook Comedy 
Club. 2500 Vanderbilt Beach Road. 389-
6901 or www.offthehookcomedy.com. 

SUNDAY8.19
Fresh Produce – Take your grocery 
list to the Naples Farmers Market from 
9 a.m. to 2 p.m. at the corner Pine Ridge 
and Livingston roads.

Bridal Blast – The National Associa-
tion of Wedding Planners hosts South-
west Florida’s largest bridal show where 
local vendors and professionals will 
showcase their wares from 1-5 p.m. at 
Germain Arena. Free for brides who 
pre-register on the website or $7 at the 
door, cash only. www.bridalblast.com. 

Foreign Film – FGCU’s Renaissance 
Academy screens “Poetry” (Korea, 2011) 
at 2 p.m. at the university’s Naples 
campus. A woman in the early stages of 
Alzheimer’s disease finds strength and 
purpose when she enrolls in a poetry 
class. $6 for members, $8 for others. 1010 
Fifth Ave. S. 434-4737 or www.fgcu.edy. 

Flashback Cinema – Silverspot 
screens “Close Encounters of the Third 
Kind” (1977) at 2 p.m. and 7 p.m. After 
an accidental encounter with otherworldly 
creatures, a man follows psychic clues to the 
first scheduled meeting between humans 
and visitors from the cosmos. $11.80-$15.50. 
592-0300 or www.silverspot.net.

MONDAY8.20
Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Seoul 
Searching” (2015) at 7 p.m. In 1986, at 
bunch of foreign born Americans go to 
summer camp in South Korea. $10. 10150 
Bonita Beach Road. 495-8989 or www.
artcenterbonita.org. 

TUESDAY8.21
Twinkle Toes – FGCU’s Renaissance 
Academy hosts a presentation on Fred 
Astaire from 2:30-4 p.m. at The Arling-
ton. 7900 Arlington Cir. 434-4737 or 
www.fgcu.edu. 

Panther Encounter – Naples Zoo 
lets guests get up close and personal 
with Uno, a rescued Florida panther, 
each Tuesday at 9 a.m. $55 for members, 
$65 for others. Check website for addi-
tional animal encounters. 262-5409 or 
www.napleszoo.com. 

Free Film – Mercato screens “Lion” at 
8 p.m. on the lawn across from Silverspot. 
254-1080 or www.mercatoshops.com. 

WEDNESDAY8.22
Meditation Event – The Gypsy Sea 
Witch hosts a crystal bowl meditation 
from 7-7:30 p.m. each Wednesday at 
Koreshan State Park. $20, registrationre-
quired. 3800 Corkscrew Road. 754-444-
9779 or www.thegypsyseawitch.com. 

COMING UP
Doodle Night – Naples Art Associa-
tion hosts wine with class on doodling 
from 6-9 p.m. Thursday, Aug. 23. $50. 585 
Park St. 262-6517 or www.naplesart.org.

WWII in Paradise – Local historian 
Jacob Winge leads a presentation about 
wartime Naples at 11:30 a.m. Wednesday, 
Aug. 29, at Sandalwood Village. Reser-
vations required. 3511 Vanderbilt Beach 
Road. 260-5455.

Blues Concert – Selwyn Birchwood 
performs at 8 p.m. Friday, Aug. 31, at 
Centers for the Arts Bonita Springs. 
$20-$30. 10150 Bonita Beach Road. 495-
8989 or www.artcenterbonita.org. 

Chamber Concert – Naples Phil-
harmonic Chamber musicians perform 
works by Vivaldi, Szervanszky and 
Smetana at 2 p.m. Friday, Sept. 7, at South 
Regional Library. 8065 Lely Cultural 
Blvd. 597-1900 or www.artisnaples.org. 

SoCal Sound – Singer/songwriter 
Chloe Caroline performs at 7:30 p.m. Fri-
day, Sept. 7, at Southwest Florida Event 
Center. $20-$40. 11515 Bonita Beach Road. 
245-9910 or www.swfleventcenter.com. 

Rock Concert – Poetry Thieves per-
form at 8 p.m. Saturday, Sept. 8, at 
Southwest Florida Event Center. $15-$35. 
11515 Bonita Beach Road. 245-9910 or 
www.swfleventcenter.com. 

Senior Prep – Leadership Coalition 
hosts a seminar titled “Advanced Plan-
ning: Getting Your Affairs in Order” on 
Thursday, Sept. 13, at South Regional 
Library. Free, but registration required. 
8065 Lely Cultural Pkwy. 687-3156 or 
www.collierseniorresources.org. 

Live & Local – The Freecoasters 
perform at 6 p.m. and 8:30 p.m. Thursday, 
Sept. 13, at Artis—Naples’ Daniels Pavil-
ion. $15, includes one drink. 597-1900 or 
www.artisnaples.org. 

Live Readings – Centers for the Arts 
Bonita Springs hosts staged readings of 
poems, essays, speeches and more at 
7:30 p.m. Friday, Sept. 14. $18-$20. 10150 
Bonita Beach Road. 495-8989 or www.
artcenterbonita.org. 

Jazz on the Sand – Naples Beach 
Hotel & Golf Club hosts a free perfor-
mance by Pocket Change from 6:30-9:30 
p.m. Saturday, Sept. 15, to wrap up the 
SummerJazz on the Gulf concert series. 
261-2222 or www.naplesbeachhotel.com. 

Blues for You – Robert Castiglia 
performs at 8 p.m. Saturday, Sept. 22, at 
Center for the Performing Arts Bonita 
Springs. $20-$30. 10150 Bonita Beach 
Road. 495-8989 or www.artcenterbonita.
org. 

Terrifying Funk – Here Come The 
Mummies performs at 8 p.m. Sunday, 
Sept. 23, at Southwest Florida Event 
Center. $32-$55. 11515 Bonita Beach Road. 
245-9910 or www.swfleventcenter.com. 

Party in the Estuary – Rookery 
Bay Environmental Learning Center cel-
ebrates the 40th annual National Estu-
ary Day with guided tours, paddleboard 
demonstrations and more from 9 a.m. to 
2 p.m. Saturday, Sept. 29. Free. 300 Tower 
Road. 530-5940 or www.rookerybay.org.

Laugh-In – Stage 2 Improv performs 
at 8 p.m. Saturday, Sept. 29, at Joan Jenks 
Auditorium at Golden Gate Community 
Park. $15.4701 Golden Gate Pkwy. 398-
9192 or www.thestudioplayers.org. 

Wind Concert – FGCU’s Wind 
Orchestra performs works at 3 p.m. Sun-
day, Sept. 30, at Artis—Naples. 597-1900 
or www.artisnaples.org. 

Art ALIVE – The galleries and studios 
of Naples Art District, the area west of 
Airport-Pulling and north of Pine Ridge 
roads, welcome visitors from 5-8 p.m. 
Wednesday, Oct. 3. Free. 289-5070 or 
www.naplesartdistrict.com. 

Free Concert – Rockin’ Horse per-
forms from 6-9 p.m. Thursday, Oct. 4, on 
the lawn at Mercato. 254-1080 or www.
mercatoshops.com. 

Blues Concert – Damon Fowler 
performs at 8 p.m. Saturday, Oct. 6, at 
Center for the Performing Arts Bonita 
Springs. $20-$30. 10150 Bonita Beach 
Road. 495-8989 or www.artcenterbonita.
org. 

Free Film – Mercato screens “The 
Nightmare before Christmas” at 7 p.m. 
Tuesday, Oct. 16, on the lawn across 
from Silverspot. 254-1080 or www.mer-
catoshops.com. 

Brew for You – Mercato hosts the 
seventh annual Brew-Ha-Ha Craft Beer 
Festival with 60-plus craft beers, live 
music and more from 5-8 p.m. Satur-
day, Oct. 20. Proceeds benefit Ronald 
McDonald Charities of Southwest Flori-
da. 254-1080 or www.mercatoshops.com. 

Wine for You – Naples Gulf Shore 
Sunset Rotary hosts a wine walk through 
Mercato from 6-8 p.m. Wednesday, Oct. 
24, to benefit local charities. $40 in 
advance, $50 the day of the event. 254-
1080 or www.mercatoshops.com.
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WHAT TO DO, WHERE TO GO

The inaugural Songwriters 4 Vets SWFL country concert to benefit local veterans runs from 
8-11 p.m. Aug. 18 at the Hyatt Regency Coconut Point. The concert features six Nashville 
country songwriters, alongside Southwest Florida musician Ben Allen. Pictured: Channing 
Wilson. A VIP Meet & Greet is set for 6-8 p.m. $100 single ticket; $400 VIP. 5001 Coconut Road, 
Bonita Springs. www.songwriters4vets.com or kevinpopke.foundation@gmail.com.
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Trick-or-Treat – Mercato hosts a 
Halloween extravaganza with store-to-
store trick-or-treating, a pumpkin patch, 
a deejay, face painting, stilt walkers and 
more from 6-8 p.m. Tuesday, Oct. 30. 
254-1080 or www.mercatoshops.com. 

Free Concert – Mudbone Fingers 
performs from 6-9 p.m. Thursday, Nov. 
1, on the lawn at Mercato. 254-1080 or 
www.mercatoshops.com. 

Art Wear – Naples Art Association 
hosts its second annual runway show 
and reception featuring wearable works 
of art, “Scene to Be Seen” at 7 p.m. 
Thursday, Nov. 1, followed by an after-
party at 8:30 p.m. $100-$200. 262-6517 or 
www.naplesart.org. 

Art Auction – Saint Ann Latino Con-
temporary Art Auction offers the opportu-
nity to meet prominent Latino artists and 
participate in a silent auction of their work 
from at 6 p.m. Friday, Nov. 16, at Artis—
Naples. $250 per person. www.salcaa.org. 

Free Film – Mercato screens “Star Wars: 
The Last Jedi” at 5:45 p.m. Tuesday, Nov. 
20, on the lawn across from Silverspot. 254-
1080 or www.mercatoshops.com. 

All Lit Up – The Jewish Federation 
of Collier County hosts a Hanukkah 
celebration with a candle lighting, live 
music, children’s activities and more 
at 5:45 p.m. Monday, Dec. 3, at Mercato. 
254-1080 or www.mercatoshops.com.

O Tenenbaum – Mercato hosts a 
Christmas tree lighting with live music 
and dance performances at 5 p.m. 
Wednesday, Dec. 5. 254-1080 or www.
mercatoshops.com. 

All The Best Ones – Emmy and 
Golden Globe winner Jane Lynch 
(“Glee”) performs a concert titled “A 
Swinging Little Christmas” with Kate 
Flannery (“The Office”) and Tim Davis 
(“Glee”) at 7:30 p.m. Thursday, Dec. 13, 
at Southwest Florida Event Center. $43-
$65. 11515 Bonita Beach Road. 245-9910 or 
www.swfleventcenter.com.

Art Show – Hot Works hosts the 
Naples Fine Art Show Saturday and 
Sunday, Dec. 15-16, at The Galleria Shop-
pes at Vanderbilt. www.hotworks.com.

Free Film – Mercato screens “The 
Polar Express” at 5:45 p.m. Thursday, Dec. 
20, on the lawn across from Silverspot. 
254-1080 or www.mercatoshops.com. 

The Hills Are Alive – The Broadway 
production of “The Sound of Music” 
hits Artis—Naples Dec. 26-29. 597-1900 
or www.artisnaples.org. 

Free Concert – Victor Wainwright & 
The Train perform from 6-9 p.m. Thurs-
day, Jan 3, on the lawn at Mercato. 254-
1080 or www.mercatoshops.com. 

Art Show – Hot Works hosts the 22nd 
annual Estero Fine Arts Show Saturday 
and Sunday, Jan. 5-6, at JetBlue Park in 
Fort Myers, where vendors will provide 
their art works in a variety of mediums. 
www.hotworks.org.  

Lost in Love – Air Supply performs 
at 8 p.m. Saturday, Jan. 12, at Seminole 
Immokalee Casino. 218-0007 or www.
moreinparadise.com. 

Who Am I – The Broadway produc-
tion of “Les Miserables” visits Artis—
Naples Jan. 26-Feb. 3. 597-1900 or www.
artisnaples.org. ■

— Email calendar listings and high-reso-
lution photos to Lindsey Nesmith at lne-
smith@floridaweekly.com. Please send 
Word or text documents and jpgs with 
time, date, location, cost and contact 
information. No pdfs or photos of fli-
ers. Deadline for calendar submissions 
is noon Monday. No phone calls, please. 

#HYPNOTIZE IT

#LAUGH IT
■ Laughter Is the Best 
Medicine Comedy 
Night is set for 8 p.m. 
Aug. 18 at the Broadway 
Palm. Professional 
comedian Michael 
Palascak serves as the 
MC, with professional 
comedians Pat McGann 
(pictured) and Dwayne 
Perkins performing as 
well as local personalities 
Gina Birch, Dr. Michael 
Martin, Eric Raddatz 
and Amy Bennett 
Williams. Proceeds 
benefit SalusCare. $150.

— saluscareflorida.org

■ Broadway Palm Broadway Palm 
proudly presentsproudly presents 
Circus TransformusCircus Transformus 
playing Aug. 25-26.  playing Aug. 25-26.  
Tickets are $50 to $65.  Tickets are $50 to $65.  
— BroadwayPalm.com— BroadwayPalm.com
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Art Center presents the “Hit 
Me with Your Best Shot” 
Group Art Show through Aug. 
28. The exhibit features a 
collection of works from social 
media. 2301 First St. 

— sbdac.com
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■ Naples Beach Hotel Naples Beach Hotel 
& Golf Club hosts a & Golf Club hosts a 
free performance byfree performance by 
TBone Hamilton’s TBone Hamilton’s 
Big Easy Revue Big Easy Revue 
from 6:30-9:30 p.m. from 6:30-9:30 p.m. 
Saturday, Aug. 18, Saturday, Aug. 18, 
as part of its annual as part of its annual 
SummerJazz on the SummerJazz on the 
Gulf concert series.Gulf concert series.
— naplesbeachhotel.— naplesbeachhotel.

comcom

#BONE IT

■ Hypnotist Doug 
Thompson will keep the 
audience entranced when 
he performs Thursday 
through Sunday, Aug. 
16-19, at Off The Hook 
Comedy Club. 

— offthehookcomedy.com
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WHAT TO DO, WHERE TO GO
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239.592.4784

www.blackforestnaples.com

Voted Best German Food 
2015, 2016 and 2017 

Great German 
Wines & Beer on Tap

Free Strudel 
with Dinner 
Tues & Sun

SUMMER HOT MENU IS BACK! All Your Favorites For a Special Price $16

CELEBR AT ING OUR 80 T H A NNI V ERSA RY

141 TA MI A MI  TR A IL  NORTH,  N A PLES
239.261.7157 – W Y NNSONL INE .COM

Dietz & Watson 
Originals

Spinach Asiago Sausages 

$4.99 each 
OR  1/4 lb Hot Dog on a Bun 

$3.99 each
Must present coupon. 

While supplies last. 
Good through 8/23/18.

Green Giant 
Veggie Spirals 

Zucchini, Beets, Butternut Squash 

Save $1.00
Must present coupon. 

While supplies last. 
Good through 8/23/18.

BEER SPECIAL

DAIRY & FROZEN FOODS

FROM SPAIN

Palacios Chorizo 
$ 8.99/lb 
Must present coupon. 

While supplies last. 
Good through 8/23/18.

Yuengling Beer 
Assorted 6 pk bottles 

$5.99
Must present coupon. 

While supplies last. 
Good through 8/23/18.

Blue Diamond 
Nut Thins 

Assorted Flavors 4.25 oz

Buy One 
Get One FREE 

with coupon
Must present coupon. 

While supplies last. 
Good through 8/23/18.

Pineapple Coconut 
Cake Squares 
2 for $3.00

Must present coupon. 
While supplies last. 

Good through 8/23/18.

FROM THE BAKERY SUPER SPECIAL! 

COLLIERMUSEUMS.COM

The Lure of Florida Fishing Exhibit • Food & Drink 
Kids’ Activities • FWC On-Site Fishing Licenses 

And More!

Adults: $15 • Ages 5-17: $5 • Under 5: FreeFREE for members of the Friends of Collier County Museums! RSVP at CollierMuseums.com or (239) 252-8476
Sponsored by the Friends of the Collier County Museums. 

COLLIER MUSEUM AT GOVERNMENT CENTER
3331 TAMIAMI TRAIL EAST, NAPLES

COLLECTOR’S CORNER

scott SIMMONS
ssimmons@floridaweekly.com    

My grandparents’ neighbors thought 
they were so lucky.

They had bought nice antiques in 
the 1930s and ’40s, kept them for a half-
century, then sold everything for more 
than was paid for it 50 years before 
when they downsized from their Fort 
Myers home to a villa at Sun City Cen-
ter, the retirement community in the 
Tampa Bay area.

And you know what? The neighbors, 
Edith and Huntley Casey, were lucky.

But they were lucky in part because 
they had chosen well to begin with.

All the pieces the Caseys had, from 
an 1820s Federal-style cherry hutch to 
a pair of twin four-poster beds, fit as 
well in their California ranch bunga-
low as they had in the couple’s larger 
traditional-style former home in Alex-
andria, Va. That meant the furniture 
had a broad range of appeal and was 
of a scale that could be used anywhere 
from a condo to a manse.

Then there was the quality — if 
these pieces were not the best of the 
best, they were close to it, with original 
finishes and hardware. Over the years, 
they had done the scholarship on their 

antiques, going to quality shows and 
visiting with reputable gallery owners 
and antiques dealers so they knew what 
they were seeing.

The market of today is very different 
from the market in which the Caseys 
were selling off their antique furnish-
ings. I don’t know that we necessarily 
can consider our antiques as invest-
ments, but I can promise you that you 
will receive a higher return on rarer, 
better quality art and antiques than you 
will on lesser pieces. 

Quality almost always wins out — 
the Fostoria, Cambridge and Heisey 
department store-quality glass I col-
lected in the 1990s has plummeted in 
value, with the more commonly found 
pieces that once fetched $50 and $100 
sitting on the shelves of resale shops 
for months priced at one-tenth of that. 
But many of the Steuben and Tiffany 
pieces that were available at the same 
time have retained a much higher per-
centage of their value, often fetching at 
least half, if not all, of their 1990s prices. 
And even rarer pieces of the aforemen-
tioned department store-quality wares 
still command higher prices at specialty 
glass shows.

So it goes in the world of collecting, 
where we downsize and edit, making 
room for more and better. 

That brings me back to the Caseys.
They always chose well.
I’ve thought a lot about them as I have 

There’s always something to be said 
for choosing the best you can buy

The Village on Venetian Bay Naples Take U.S. 41 to Park Shore Drive
239.263.4421 mwaterfrontgrille.com

Join Us for Happy Hour Every Day From 5-7

25% OFF
Lounge Menu 5-7pm

50% OFF
House Wines & 

Cocktails

$2.00 OFF
Imported & 

Domestic Beers

$3.00 OFF
Call, Top Shelf & 

Premium Cocktails

$4.00 OFF
Premium Wines

Live Jazz with Victor
Wednesday

Lounge Menu Available
Every Day From 5- close

 Sunday Brunch 10am - 2:30pm Lunch Monday - Saturday 12pm - 2:30pm
Dinner 5pm - 9pm

NEW SUMMER HOURS!



NAPLES FLORIDA WEEKLY    WEEK OF AUGUST 16-22, 2018    C9

Lose up to 30 pounds in 30 days!

Naples Weight Loss 
& Wellbeing

*Must call before 8/23/18 and mention Florida Weekly when booking to receive offer ($699 value).

$199
Offer Includes:  Complete comprehensive review of 

lean vs. fat body mass, 30-day diet supplements + 
(3) Laser-Lipo treatments & B-12

SUMMER SPECIAL

239-596-1896     NaplesWeightLoss.com
5644 Tavilla Circle, Suite 203, Naples, FL 34110

(Corner of I-75 & Immokalee Rd)

 2700 Immokaloee Road, Ste 12 · Naples · FL · 34110
 Mon-Sun 11am to 9pm · Fri-Sat 11am to 10pm

Join us for an extensive culinary 
tour of the ancient Phoenician region 

and modern day Lebanon.

Friday Special 
2 Entree’s & Bottle of House Wine

Belly DanBBB lelelellylylyl DDDananAnsuya Bayaya BBBB nccceeeeeece SSSSSSSSSSSShhohohhooohhhoohoh wwwwwwwwwwwwwwwwwwwwwwccns SSSSSSSSSSSeeeeeeee oooooooosssuuu hhhhhhhnnnAAAAA wwwwwwwwwwwwwwwwwwwwwwA ooooA eeeeAAAAAAAAAAAAAAAnAnAnAnAnnsssssuuuyyyuuuy eeeeeeeeeeee SSSSSSSSSSSShhhhhhhoowoooooowwwwwwww
AAAAADDDDDDDDAAAADDAAAAAAAAAAAAAAAAAAAAAAAAAAAYYYYYYYYYYYYYYYYYYYYYAAAAAAAAAAAA

m, 8pm & 9m, 8888pmpmmp && 9997pm77p7ppmmm 9pppmmmmmmmpppmmmmmmmmmmmmmmmmmmmmmm
rvations Suggervaatiotionss SSuugggegesereseser eeesssstttededtedesstt ddddddddeeeeedddddeteteteteeeeeddddddddddd

Eat in only · One per table · Can’t be combined 
with other offers · Expires 9.28.18

only
$3999             Try OurSummer SizzleLunch Special

Glass of Wine, Salad and Entree
ONLY $16 - Now Till August 31st.

 239.431.7928 ·  www.Phoenic ianBistro.com ·  Fol low us on Facebook

Wine Wednesday’s

House Wine
Bottle

+

Lion
Starring Dev Patel, Rooney Mara and  

Nicole Kidman   Rated: PG-13

TUESDAY, AUGUST 21st, 8:00p
On the lawn across from  

Naples Flatbread and  
Silverspot Cinema

LOCATED JUST NORTH OF VANDERBILT BEACH ROAD ON U.S. 41

239.254.1080 | MercatoShops.com

Free Admission  |  Lawn Chairs Welcome

Food, Drinks & Popcorn Available

As a Mobile Club member you’ll be the first to learn 
about contests and giveaways and you’ll receive 
event reminders. To join text MERCATO to 55800. 

Text STOP MERCATO to 55800 to cancel. Msg. & Data rates may apply. 6 msgs max/month. 

with Mercato

COLLECTOR’S CORNER

Bought: West Palm Beach 
Antiques Festival, South Florida 

Fairgrounds. Next show is Aug. 31-
Sept. 2. 

Paid: $250
The Skinny: So-called Vaseline, 

or uranium, glass glows when placed 
under a blacklight.

This piece transports me back to 
my childhood, where each antiques 
show had at least one dealer who 
displayed the glass under a blacklight, 
so customers could see it eerily glowing 
from his or her booth. 

This 15-inch vase has a glow all 
its own, from its thick, pressed 
base to its outstretched rim.

It was made by one of the 
Ohio or West Virginia glass 

companies in the 1920s 
or ’30s — my money is 
on Tiffin or Cambridge, 
though even the 
Depression glass experts 
aren’t sure. 

Its color is bright and 
light-grabbing, and it’s 
one of the largest pieces 
of the genre I’ve ever 

seen.
In collecting, value often 

is all about something being 
the largest, the smallest or the 

rarest.
I’ve never seen another piece quite 

like it, and that earns it a spot in my 
collection. ■

THE FIND:
A Vaseline glass vase

SCOTT SIMMONS / 
FLORIDA WEEKLY

This Vaseline glass vase stands 
an impressive 15 inches high. It dates 
from the 1920s or ’30s.

been doing 
some judi-
cious prun-
ing of my 
own, weeding 
out treasures 
that no longer 
interest me or no 
longer justify their 
space in my collec-
tion, often wishing I 
had been more judi-
cious in my purchases.

Some objects, like 
one of the largest Vase-
line glass vases I’ve ever 
seen, will make the cut. 

Others, like the fabu-
lous Parian figure I since 
discovered has multiple 
repairs, probably will not 
make the cut — after all, 
there is only so much room, 
and it is damaged goods. 
Still, I’ve had much enjoy-
ment from the piece, and 
it reminds me to examine 
objects in proper lighting 
that will highlight any dam-
age and to remember that 
there often is a reason why 
that piece is still sitting in 
a shop at a ridiculously 
low price. ■
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239.261.4332 | naplesfujiyama.com

$49.90 Dinner for Two
with bottle of wine 

Choice of 8 entrees including 
soup, salad, shrimp appetizer, rice 
& vegetables (Sun-Thurs, dine in only)

239.263.7254 | naplesharoldsplace.com

Wednesday’s 
Live Music from 7 to 10

Saturday’s 
Poolside Music from Big Rob 1-5pm

SUNDAY’s
FAMOUS Breakfast Sandwich with a 

Tito’s Bloody Mary, Tito’s Screwdriver or 

239.261.4332 | naplesclubsushi.com
2555 Tamiami Trail North, Naples, FL 34103

Located at 
Gulfcoast Inn

includes soup and salad 
with bottle of wine 

8 Dinner choices to pick from
(Sun-Thurs, dine in only)

$4990 DINNER 
FOR 2

body of the email, to writing@flori-
daweekly.com. Snail mail offerings will 
not be considered.

Our editors look forward to review-
ing the entries and selecting one win-
ner, whose author will receive a ticket 
to the 13th annual Sanibel Island Writers 
Conference (value: $500). With keynote 
speaker and New York Times bestsell-
ing author Ann Hood (“She Loves You 
Yeah, Yeah, Yeah,” “An Italian Wife,” 
“Somewhere Off the Coast of Maine,” 
“An Ornithologist’s Guide to Life” and 

“The Obituary Writer,” among others), 
the conference is set for Nov. 8-11 on 
Sanibel Island.

The 2018 Florida Weekly Writing 
Challenge winner will be notified by 
Oct. 15, and the winning entry will be 
published in all our editions.

Questions? Email writing@flori-
daweekly.com and we’ll get back to you. ■

IVAN SELIGMAN / FLORIDA WEEKLY

CHALLENGE
From page 1

Visit us online at www.FloridaWeekly.com

Download our 
FREE Apps for 

tablets and 
Smartphones

Available on the  
iTunesTM and Google PlayTM 

App Stores.



(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay
801 Laurel Oak Drive · Suite 300

Wilma Boyd – CEO
*2-for-1 Fares are based on published Full Brochure Fares. FREE 1-Night Pre-Cruise Hotel Package applies to guests 1 and 2 in Concierge Suites and 
higher, includes transfers from hotel to pier only and is not available for new bookings made within 60 days of departure. FREE Unlimited WiFi includes one 
log-in, one device, per suite. Shipboard credit is per stateroom, based on double occupancy. Subject to change and availability. Other restrictions apply. 
ShipsÔ Registry: Marshall Islands & Bahamas.

Explore the Wonders 
of Alaska
UP TO 63 FREE 

SHORE EXCURSIONS

Bask in the Warmth of 
Luxury in the Caribbean

UP TO 91 FREE 
SHORE EXCURSIONS

DATE NIGHTS ITINERARY

May 16

Jun 5

Jul 13

Aug 14

Sep 4

10

7

11

7

7

Alaskan Spring
Roundtrip Vancouver

Glorious Glaciers & Fjords
Seward – Vancouver

Further Into The Frontier
Roundtrip Vancouver

Journey Into The Tongas
Seward – Vancouver

Folktales & Whale Tails
Vancouver – Seward

• 2-FOR-1 All-Inclusive Fares

• FREE 1-Night Pre-Cruise Hotel Package*

• FREE Unlimited Shore Excursions

• FREE Unlimited Beverages Including
   Fine Wines And Spirits

• FREE Pre-Paid Gratuities

• FREE Specialty Restaurants

• FREE Transfers Between Airport and Ship

• FREE Unlimited WiFi

SHIPBOARD 
CREDIT*

$900

$400

$900

$500

$200

2019
DATE NIGHTS ITINERARY

Dec 6

Dec 16

Jan 17

Feb 6

Feb 23

10

12

10

7

17

Iconic Havana
Roundtrip Havana

Eat, Drink & Be Merry
Roundtrip Miami

Beauty of Belize
Roundtrip Miami

Latin Infusion
Roundtrip Miami

Sun-Splashed Discoveries
Roundtrip Miami

SHIPBOARD 
CREDIT*

$800

$800

$600

$400

$400

2018-2019
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ARTS COMMENTARY

Clever covers, artfully designed

I read an essay online a few weeks ago 
about book covers. The writer claimed 
she was seeing a new trend for women’s 
novels: large, oversized sans serif type, 
as if the design was boldly shouting the 
titles. (And I’d give you the reference if 
only I could find it again, so you could 
read it too, if you want.)

But I’ve been noticing a new trend 
lately, as I look at books online and in my 
local library and bookstores: titles cov-
ered over by objects in the background 
and/or foreground.

I’m not sure what the first one was 
that I noticed. Maybe it was “The Immor-
talists” by Chloe Benjamin. The cover 
shows a tree whose limbs and branches 
weave through the title and author’s 
name.

Around the same time, I read “Grist 
Mill Road,” a creepy book about three 
friends and a childhood incident that 
scars them for life. (One friend ties 
another to a tree and shoots at her with 
a BB gun.) The stark cover shows the 
title and author’s name wrapped in thick 
rope, as if the lettering themselves have 
been tied to a tree.

When I was reading Tayari Jones’s “An 
American Marriage,” I studied its cover: 
a golden tree on a blue background. Like 
“The Immortalists,” some of the boughs 
covered over parts of the black-colored 
title, but unobtrusively.

Then I began noticing this trend in 
other titles.

“The Chalk Man” by CJ Tudor with 
its red background and black lettering 
has slanted slashes of white chalk marks 
over the title.

Shobha Rao’s “Girls Burn Brighter” 
shows an explosion of red flames against 
a white background, the fire partially 
covering and beginning to consume the 
title.

“The Woman in the Window,” by AJ 
Finn, is about an agoraphobic woman 
who spies on her neighbors, watching 
them from her windows. The cover has 
blue horizontal lines, like blinds, with 
the title in red behind them. The blinds 
near the word “woman” are slightly bent, 
as if a hand has pushed them down for a 
better view.

Many titles have nature overtaking the 
words. “The Honey Farm,” by Harriet 
Alida Lye has what looks like sunflowers 
bursting through the white letters of the 
title. 

“Then She Was Gone,” by Lisa Jewell, 
“The Perfect Mother” by Aimee Molloy 
and “The Queen of Hearts” by Kimmery 
Martin all also have flower petals or 
flowers overlapping the titles.

Some of Ms. Jewell’s other novels 
also have the same effect: “The Girls in 
the Garden” shows the white title being 
overgrown with ivy and bushes and 
“The Third Wife,” with a dining table 
post-meal the foreground, has dollops of 
whipped cream or pudding thrown at the 
title and wall. And her novel “Before I 
Met You,” whose cover shows a blue fire 
escape running down the front of a red-
bricked apartment building, plays with 
the yellow lettering, with stairs and a lad-
der, respectively, partially covering the 
first and last words of the title. It’s bright 
and bold, using primary colors, and the 
way the designer made the background 
the foreground gives it dimension.

“Eden,” by Andrea Kleine, looks as 

though moss or bark is growing over the 
title.

Liz Nugent’s “Lying in Wait” shows 
a dead hand poking out of dirt; the dirt 
on the front and the leaves in the back-
ground peek over the title’s white letting 
subtly, as if it too is almost coming out of 
the ground.

I’ve even seen the effect in a nonfic-
tion book. Kirk Wallace Johnson’s “The 
Feather Thief: Beauty, Obsession, and the 
Natural History Heist of the Century,” 
has a cover filled with a close-up of iri-
descent feathers, some of the individual 
feathers slightly overlapping the white 
letters of the title as well as a label on 
which the subtitle looks as if it’s been 
typed on an old manual typewriter.

Another beautiful cover is “The Ital-
ian Teacher,” by Tom Rachman. A story 
about the son of a master painter trying 
to find his own way in the world, the 
cover is an abstract swirl of thick, lus-
cious paint over the white canvas let-
tering of title and author’s name. The 
only touch that would’ve improved this 
cover is if the publisher had used canvas-
like material for the book jacket, so you 

would feel the texture, as if the original 
canvas is exposed. 

These covers all do what great book 
covers are supposed to do: catch our 
attention, give us a sense of what the 
book’s about, and draw us in to read it. 

“Our Kind of Cruelty,” by Araminta 
Hall, is one of the more disturbing cov-
ers. (Yes, even more than the dead-hand-
poking-out-of-the-dirt cover of “Lying in 
Wait.”) Part of what’s so chilling about 
the cover is that I’m not sure how to 
interpret what’s going on. Silvery objects 
slither about on the sinister cover as if 
they’re snakes, but they might be silver-
colored metallic coils with blood on 
them. It’s difficult to tell. I’m betting on 
the latter, as some of the white letter-
ing of the title and author’s name are 
cracked, as if they’ve been struck with 
the coils. 

Charles Finch in the New York Times 
Book Review called it “a searing, chilling 
sliver of perfection … May well turn out 
to be the year’s best thriller.”

I might have to read it.
But only in the daytime. ■
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nstetson@floridaweekly.com
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AUG 25 & 26AUGGGG 25 & 26

1380 Colonial Boulevard, Ft. Myers

Join Victor Legarreta and his cast as they sing 
and dance their way through movie history. 

This all-movie musical revue will feature songs 
from all of your favorite movies and movie 

musicals along with surprise guest appearances 
by “the movie stars” themselves! You’ll laugh, 

sing along and become part of the action.

SPECIAL
SPECIAL$50$50

INCLUDES DINNER 
AND THE SHOW AUG 30 – SEP 29

239.278.4422 • BroadwayPalm.com

AUG 25 & 26
Imagine a world where society is reborn to believe 
that humans and all life forms can coexist sharing 

and sustaining the Earth’s natural gifts. 
Circus Transformus is a visually stunning 

contemporary circus performance which incorporates 
music, dance, acrobatics and aerial arts. 

This show contains adult themes that may not be suitable for young children. 
Parental discretion is advised. 

Located at the Hilton Naples
5111 Tamiami Trail North

Reservations 239.430.4999 
Private Dining 239.659.3176

www.ShulasNaples.com

Reservations Required

Please call 239.430.4999

* This lunch special does not include side items, beverages, tax & gratuity.
Our regular lunch menu is available. Valid only until August 31st, 2018.

      SHULA CUT®

PRIME RIB
              LUNCH

$1095
 Every Friday in August 

11:30AM to 2:00PM

NAPLES FIRST MEDISPA

MANUEL PEÑA, M.D.
Board Certifi ed Plastic Surgeon

Targets fi ne lines, wrinkles, acne-prone or oily skin, 
hyperpigmentation, sun damage, brown spots and more

NON-SURGICAL 
FACIAL REJUVENATION

™

Local teen will model at New York 
Fashion Week before hitting NAA runway
The Naples Art Association announc-

es Kaia Geissinger, who will walk the 
runway in Scene to be Seen on Nov. 1 at 
the NAA, has been selected to walk for 
fashion designer Alexandra Bujan in the 
Art Hearts Fashion Show during New 
York Fashion Week.

Ms. Geissinger is 15 years old and 
attends Florida SouthWestern Colle-
giate High School in Fort Myers. Her 
modeling credits include walking in the 
NAA’s inaugural Scene to Be Seen last 
year and in Art Walks the Runway at 
the Sidney & Berne Davis Art Center in 
Fort Myers. She says she fell in love with 
runway modeling after her first Scene to 
be Seen.

“Walking in New York Fashion Week 
is every model’s dream job,” the teen 

adds. “I can’t believe I get to do it so 
early in my career.”

The second annual Scene to be 
Seen: A Runway Art Show takes place 
from 7-10:30 p.m. Thursday, Nov. 1. Mod-
els will strut the runway wearing wear-
able artwork created by local and inter-
national artists. Guests will be able to 
purchase the garments and accessories 
after the show.

Sponsors to date include First Florida 
Integrity Bank, Gulfshore Life, Naples 
Daily News, Shula’s Steak House and 
Yag-Howard Dermatology Center. Gen-
eral admission tickets for $100 and VIP 
tickets for $200 are available, as are vari-
ous sponsorship opportunities. Call the 
NAA at 262-6517 or visit www.naplesart.
org for more information. ■

PUZZLE ANSWERS



C14    ARTS & ENTERTAINMENT    WEEK OF AUGUST 16-22, 2018 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

Available In Any
Dollar Amount, 

They’re the 

PERFECT
GIFT 

For Any Event! 
Visit the Rib City in your Neighborhood Today!
Find a Location & View Our Menu at www.ribcity.com

PUZZLES
BIRD-LOVING CELEBRITIES

HOROSCOPES
LEO (July 23 to August 22) A 

shift in workplace management 
could be helpful for talented Leos 
and Leonas who have been wait-
ing to have their accomplishments 
rewarded by receptive leadership.

VIRGO (August 23 to September 
22) A misunderstanding between you 
and someone you care for should be cor-
rected immediately. This relationship is 
too important to lose over a bruised ego.

LIBRA (September 23 to Octo-
ber 22) A welcome piece of good 
news helps clear the air in a family 
situation. A job-related incident also 
eases as more information provides 
a clearer focus on the problem.

SCORPIO (October 23 to 
November 21) Quick action to heal 
bruised feelings pays off in a big 
way. Now you’ll be able to move for-
ward with your plans without that 
problem holding you back.

SAGITTARIUS (November 22 
to December 21) Your creativity 

combined with a positive attitude 
should give you a considerable edge 
in finding a way to get around the 
negativity you’ve run into.

CAPRICORN (December 22 
to January 19) That sudden streak 
of stubbornness could cause some 
problems. Try to be more open to 
helpful suggestions and more flex-
ible in making needed changes.

AQUARIUS (January 20 to 
February 18) Now that that special 
relationship appears to be well and 
truly restored, you can spend more 
time dealing with those long-needed 
workplace changes.

PISCES (February 19 to March 
20) A new opportunity sounds 
promising. But watch out for any 
conditions that might be attached. 
Before making a decision, ask that 
each one be explained in detail.

ARIES (March 21 to April 19) 
Your honesty might upset some 
people, but you inevitably win more 

admirers for having the courage to 
tell the truth when others are more 
likely to scramble for cover.

TAURUS (April 20 to May 20) 
Your efforts to defend your project 
begin to show favorable results. You 
should soon be able to win over 
even the most determined detrac-
tors who had lined up against it.

GEMINI (May 21 to June 20) 
You win praise for your selfless 
efforts in a very difficult situation. 
But be careful not to allow your 
generous nature to be exploited by 
those who have their own agenda.

CANCER (June 21 to July 22) A 
trusted colleague sheds light on a 
recent spate of puzzling workplace 
situations. This should give you the 
information you need to bring to 
your superior’s attention.

BORN THIS WEEK: You can 
be distracted by promises of good 
times, yet you ultimately reach the 
goals you set for yourself. ■

SEE ANSWERS, C13

SEE ANSWERS, C13

▼

▼

By Linda Thistle

SUDOKU
Difficulty level: 

★★
Place a number in the empty boxes in such a way that 

each row across, each column down and each small 9-box 
square contains all of the numbers from one to nine.
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All About Closets is all 

about innovative design, 

impeccable craftsmanship 

and flawless service. Our 

installations reflect your 

dreams and your personality, 

while enhancing your home. 

We will maximize the storage 

of your closets, home office, 

wall units, pantry, and 

garage or anywhere in your 

home that requires storage 

solutions. Our team works 

from Port Charlotte to 

Marco Island.

www.allaboutclosets.com

Call for a Professional Design Consultation! 

Kristi Tuffo
Designer

Ktuffo@allaboutclosets.com

239.303.5829

Create Function & Storage with Style!

Custom closet | wall units | laundry areas | garages | home offices and more! 

Create Function & Storage with Style!

PromenadeShops.com 
26795–26851 South Bay Drive 
Bonita Springs, Florida 34134

Shop, dine & experience

all tastes. all tasteful. all here!
one-of-a-kind destinations.  over 25

Saturday, August 18  |  From 12 – 2 pm
Throughout Promenade at Bonita Bay

Bring the whole family to celebrate! Have FUN FOR FREE and find great shopping deals all day!

Bounce House | Giant Slide | Face Painting | Balloon Twisting | Fun & Games

BACK-TO-SCHOOL BASH!
EVERYBODY CHEER! THE SCHOOL YEAR’S HERE! COME TO OUR

CONTRACT BRIDGE

Thinking things through
BY STEVE BECKER

Whenever you enter the bidding, 
there is always a hidden risk. If your 
side fails to buy the contract, the 
information provided by the bids 
you have made may be used against 
you by the declarer. This, of course, 
should not be construed as advice 
against bidding; it merely states a 
fact of life that every bridge player 
must learn to accept.

Take this case where East’s open-
ing bid guided declarer to a success-
ful line of play that he surely would 
not have found had East remained 
silent. After East had taken the K-A 
of spades and shifted to a club, 
South could see two more potential 
losers, one in diamonds and one in 
hearts.

Ordinarily, he would have tried 
to avoid the heart loser by attempt-
ing a finesse against West. But since 
East had to have the heart king for 
his opening bid — only 14 points 
were missing from the North-South 
hands — the finesse was sure to 
lose.

Declarer therefore chose a method of 
play that was not guaranteed to work, but 
at least offered some chance of success. 
He won the king of clubs at trick three, 
then cashed the ace of trumps and A-Q of 
clubs. Next came the A-K of diamonds, 
after which he exited with a trump.

The situation South was hoping for 
now materialized. East won the heart 
but had to return a spade or a club, 

allowing declarer to discard his dia-
mond loser as he ruffed in dummy. As a 
result, South made his game, losing only 
two spades and a heart.

It is true that in order for this play to 
succeed, East had to have started with 
just two hearts and no more than two 
diamonds. But the welcome assist from 
Lady Luck would not have been possible 
had declarer failed to take advantage of 
what he had learned from the bidding. ■



C16    WEEK OF AUGUST 16-22, 2018    NAPLES FLORIDA WEEKLY

Home-cooked eggs, omelets, benedicts, pancakes, 
waffles, scrapple, homemade soups, fresh salads, 

sandwiches, Angus burgers, chili, Taylor pork roll, 
sausage gravy, creamed chipped beef, home-cooked 
roast beef & turkey, and “Real” Philly Cheesesteaks.

The Best Homemade Food Always At The Best Price!

P: 239.948.4123   Old 41 & Bernwood Parkway

BONITA’S BEST
11 YEARS RUNNING! OPEN DAILY 7AM TO 2:30PM

Beer, Wine, & Mimosas

www.Old41.com

THE 
ORIGINAL 
& ONLY 

LOCATION!

TO SCHEDULE YOUR APPOINTMENT, CALL US TODAY! 239-594-8108
8801 Tamiami Trail N. Naples, FL 34108 • www.Naplesdds.com

Accepting New Patients!

Member of 

Stunning 
RESULTS!

$98 
Comprehensive Oral Exam (D0150) with 
Oral Cancer Screening, (D0110) 

Digital X-Rays & Cleaning 
(00274  00330  D1110  D0210)

New Patient Special!

Providing comprehensive dental treatments 
to help you keep your smile healthy and 
bright for years to come! We also offer 
Botox™, Dermal Fillers and Invisalign™.

ROGER KOSLEN D.D.S., P.A.
Graduate of The Ohio State University College Of Dentistry

Specialty trained at the University of Southern California

EU SPA
O F N A P L E S

239.591.0060
1575 Pine Ridge Road, Suite #7, Naples, FL 34109

EuroSpaOfNaples.com  Facebook.com/EuroSpaNaples
- Valid through August 2018. Not to be combined with other off ers. Must Show Coupon at Time of Visit. -

Massage License # MA 35570

August 16-31
Euro Spa Signature Facial 

or 
1 Hour Swedish Massage  

$59.99

Join Our
SPA MEMBERSHIP VIP PROGRAM

Relax and improve your overall wellness with a Euro Spa of Naples VIP Spa 
membership.  With your membership, you have monthly access to our highly 

experienced staff that will provide you with luxury treatments.

Your destination for world-class 
skin treatments all within a 
soothing and luxurious spa 

environment.

BACK TO 
SCHOOL 
SPECIALS

Relax and Refresh 

with our Full Range of 

Spa Treatments
Buy a

gift cardfor your favorite teacher or student

FILM CAPSULES
BY DAN HUDAK

Christopher Robin ★★
(Ewan McGregor, Hayley Atwell, 

Bronte Carmichael) An adult Christo-
pher Robin (McGregor) tries to keep 
his job, and his family together, when 
his old friend Winnie the Pooh (voice 
of Lee Cummings) finds him in London 
in need of help. The visual effects are 
impressive, but the story isn’t really for 
kids or adults, and it’s pretty dull. Rated 
PG.

Generation Wealth ★★½
(Limo Bob, Tiffany Masters, Florian 

Homm) Documentarian Lauren Green-
field examines society’s obsession with 
wealth, image and material possessions 
in this cautionary doc that raises more 
questions than it can answer. Still, it’s 
an intriguing watch for its naked hon-
esty, especially from those who greatly 
desired wealth, had it, lost it, and now 
understand it didn’t make them happy. 
Rated R.

Mission: Impossible – Fallout 
★★★½

(Tom Cruise, Henry Cavill, Rebecca 
Ferguson) Ethan Hunt (Cruise) and his 
team botch a mission, then have to save 
the world to make up for their mistake. 
The action is once again top notch, and 
the story has more twists than you’re 
expecting. This is one of the best action 
franchises in movies today! Rated PG-13.

Leave No Trace ★★★
(Ben Foster, Thomasin McKenzie, 

Dale Dickey) A father (Foster) and 

daughter (McKenzie) live off the grid 
in Oregon, but things change when he 
is arrested for living on public land. 
It’s a minimalist, fascinating study of 
an unusual but healthy father-daugh-
ter relationship that features solid per-
formances from Foster and McKenzie. 
Rated PG.

Skyscraper ★★★
(Dwayne Johnson, Neve Campbell, 

Pablo Schreiber) A security expert 
(Johnson) must save his wife (Camp-
bell) and kids from a fire on the 96th 
floor of the tallest building in the world. 
It’s a clear riff on “Die Hard” and “The 
Towering Inferno,” but it’s entertaining 
enough to be worth a look. Rated PG-13.

Jurassic World: Fallen Kingdom 
★★

(Chris Pratt, Bryce Dallas Howard, 
James Cromwell) Claire (Howard) and 
Owen (Pratt) return to the setting of 
“Jurassic World” to evacuate the dino-
saurs when a volcano threatens the 
island. The premise may be a bit differ-
ent, but not much feels new, or fresh. It’s 
a downer when you spend 128 minutes 
watching a movie and leave feeling like 
you’ve seen it before. Rated PG-13.

American Animals ★★★½
(Evan Peters, Blake Jenner, Barry 

Keoghan) Four college students steal 
rare books from a university library in 
2004. Watching these normal guys plan 
and execute a heist, and wrestle with 
their consciences along the way, is a 
fascinating exposé of otherwise good 
people doing a bad thing. Rated R. ■

It’s a date!

ENTREE OF EQUAL OR LESSER VALUE ENTREE OF EQUAL OR LESSER VALUE MUST PRESENT THIS AD WITH PURCHASEMUST PRESENT THIS AD WITH PURCHASE

HURRY! ENDS AUGUST 23
ENTREE
FREE
BUY ONE ENTREE

GET ONE
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When your journey 
from a dream to a 

great story includes 
us, you travel better.

DESTINATIONS: Mediterranean | Africa | Caribbean | Hawaii | Europe | South America
SPECIALTIES: Luxury | Safari | Private & Escorted Tours | Small Ship Cruises | River Cruising

Lee McCarthy, 
President

WEDNESDAY DINNERS

SATURDAY AFTERNOON 
SIGHTSEEING (12:30PM & 3PM)

SUNDAY MORE THAN HORS D’OEUVRES
*Valid on adult tickets only. Subject to availability. 

No other coupons or discounts apply.

SUMMER 
SPECIALS
JUNE-SEPTEMBER
BUY 1, GET 1 
HALF PRICE*:

www.NaplesPrincessCruises.com

239.649.2275

239.434.6533/thirdstreetsouth.com

Over 60 Vendors
Saturday Mornings from 7:30 to 11:30 a.m.

Stroll & Shop in the parking lot behind Tommy Bahama

LATEST FILMS

‘BlacKkKlansman’

★★★
Is it worth $10? Yes

On its own, “BlacKkKlansman” is 
nicely acted, dramatically engaging and 
visually interesting. It’s a good movie. 
This review is on the basis of those 
attributes, though it is clear director 
Spike Lee is aiming for far more pro-
found (i.e., anti-right) social commen-
tary, and he no doubt alienates half of 
the potential audience as a result. 

Many movies are intended as escap-
ism; “BlacKkKlansman” is the exact 
opposite. Set in the early ’70s, it follows 
a police officer in Colorado Springs 
named Ron Stallworth (John David 
Washington, Denzel’s son). Trying to 
prove himself as a detective, he calls the 
phone number included in a newspaper 
recruitment ad for the Klu Klux Klan. 
He’s convincing. They like him. They 
want him. He’s African-American.

The ruse begins: Ron and his Jew-
ish colleague, Flip Zimmerman (Adam 
Driver), attempt to join the KKK. Ron 
handles the phone calls, Flip appears 
in person. Their sergeant (Ken Garito) 
and chief (Robert John Burke) agree to 
the investigation in the hope of expos-
ing potential crimes before they hap-
pen. The bulk of the suspense lies in 
Flip hanging with the KKK, hoping they 
don’t find out he’s not who he says he 
is, and hoping they don’t find out he’s 
Jewish.

The KKK guys aren’t dumb carica-
tures, which is important: If they were 
fools we wouldn’t be able to take them 
seriously, and if we couldn’t do that 
there would never be a sense of danger 
for Flip when he’s with them. Thank-
fully Walter (Ryan Eggold), the head of 
the local chapter, and the fastidious and 
untrusting Felix (Jasper Paakkonen), are 
all business (there is one buffoon among 
them, however — the portly Ivanhoe 
(Paul Walter Hauser) is depicted as 
little more than a racist goof).

Eventually Ron on the phone, and Flip 
in person, get to meet Grand Wizard 
David Duke (Topher Grace), and when 
they do the plot twists and danger amp 
up to an explosive ending. Lee includes 
his standard stylistic flourishes, such 
as the floating camera, and obviously 

the racism we’re used to in his movies 
is omnipresent. More importantly, he 
imbues the proceedings with a cryptic 
sense of fun, not at the KKK’s members’ 
expense, but at the absurdity of the 
entire situation. You’ll like Ron and Flip, 
and because you can laugh with them as 
well, the movie works.

To those who say “BlacKkKlans-
man” is “important,” and that everyone 
“should” see it, check yourself. What’s 
important to you may not be important 
to others, and the reasons you think 
someone “should” see it may be the 
same reasons someone else hates it. 

Historically, movies have had the power 
to sway social belief, at least to some 
extent, but rarely has society been this 
politically polarized. And when there’s 
such a stalemate that one side doesn’t 
want to listen to the other, let alone 
believe anything the other is saying, it’s 
a stretch to assert that seeing “BlacK-
kKlansman” will have an impact on 
politics. It may, but it’s more likely that 
it will not. 

So what are we left with? A movie 
that is legitimately well made and acted, 
and tells a compelling story. Just don’t 
expect it to be an escape from … any-
thing. ■

dan HUDAK
punchdrunkmovies.com

>> The fi lm won the Grand Prix award at the 
2018 Cannes Film Festival; it is the 
second most prestigious award (after the 
Palm d’Or) that the festival offers.
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3 course dinner for 2
$50 per couple
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1205 THIRD STREET SO. NAPLES
239-659-0007

DAMICOSCONTINENTAL.COM

1177 THIRD STREET SO. NAPLES
239-435-1166

CAMPIELLONAPLES.COM

NEAPOLITAN WAY 4691  9TH ST. N.
239-430-0955

NAPLES.DAMICOANDSONS.COM

Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

SOCIETY
Gratitude Glam Tea Party for PACE Center for Girls-Collier at Immokalee 
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 1. Karole Davis and Vicki Tracy
 2. Keila Morris
 3. Ana Maria Senica and Torrie Healthcoat
 4. Margaret, Liz and Abby Brumm
 5. Sue Huff and Marianne Kerns
 6. Vicki Tracy, Bella Lapola, Lana Williams and Marcia Entner
 7. Nancy Haroian-Wry, Len Price and James Price

1 2

4

6

3

5

7
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I Do...

Hilton Naples (239) 659-3108 | naples.hilton.com 
5111 Tamiami Trail North, Naples, Florida, 34103

IS YOUR PREFERRED DATE AVAILABLE?
Celebrate your special day at the Hilton Naples. Our elegant, 
upscale hotel off ers all-inclusive packages from 10 to 300 
guests. Whether you envision an intimate ceremony on the 
beach with close friends and family, or a lavish reception, let 
our wedding professionals make your wedding dreams come 
true. Contact us today for venue availability.

New packages including Chiavari chairs now available!

CAPRICE DEL VECCHIO
Special Events Manager
cdelvecchio@cooperhotels.com
(239) 659-3108
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Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Robbie Spencer at rspencer@fl oridaweekly.com.

SOCIETY
Founder Fund awards scholarships to 34 Collier County students

 1. Reina Atiles, Adrian Atiles and 
Hector Atiles

 2. Miguel Garcia Aportela and 
Martha Aportela

 3. Betty Perez, Natalie Chaviano, 
Gabriella Chaviano and Emerio 
Chaviano

 4. Gerardo Rodriguez and Susan 
Brown

 5. Schuyler Peck, Melissa 
Ruiz-Hernandez, Mardochee 
Bellevue, Katelyn Scott and 
Penny Peck

 6. Thais Martinez and Maria Iribar

 7. Abril Lopez Ochoa, Anabella 
Lopez, Carolina Lopez and 
Fernando Lopez

 8. Sue Davenport and 
Raymond Martinez

 9. Martha Cardona and 
Sara Cardona

 10. Jordan Vann and 
Robert McNaghten

 11. Dimas Herrera and 
Esperanza Munoz

 12. Daniella Castro and 
Rachelle Cavero

1 2

4 6

3

9

5
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10 11 12
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I N T R O D U C I N G  O U R  

THREE COURSE $32 SUMMER MENU 
I N C L U D E S  G L A S S  O F  H O U S E  W I N E  O R  B E E R

authentic lebanese  

cuisine by chef Rachid

kareemskitchen.com  |  239.315.4167  |  4270 Tamiami Trail E, Naples

express lunch menu  
now available!

21SpicesDining.com    239.919.8830 

4270 Tamiami Trail E #21, Naples

 

ENTREE FREE
Naples Best Kept Secret...

CALL FOR 

RESERVATIONS

263-3474

CUISINE NEWS

21 Spices’ Chef Asif Syed will battle 
celebrity chef Bobby Flay in the Food 
Network’s 17th season of “Beat Bobby 
Flay.” In an episode titled “Chop of the 
Mornin’ to Ya” that airs at 10 p.m. Mon-
day, Sept, 20, Chef Syed and another 
chef will compete to see if they can cre-
ate a better dish than Flay. 

“This is definitely a highlight of my 
career,” Chef Syed said. “Being featured 
on national TV and competing with one 
of the best chefs was a great challenge 
and feels like recognition of the hard 
work my team and I have done in the 
past years. I feel honored that I was able 
to not only represent Southwest Flori-
da but also my hometown Hyderabad, 
India, on such a large stage.”

Chef Syed makes regular appearances 
on the Food Network in shows including 
“Guys Grocery Games” and “Cutthroat 
Kitchen” and at the network’s SoBe 

Wine & Food Festival in New York City. 
At his Naples restaurant on Sept. 20 he 
will host a viewing party that includes a 
four-course dinner. For more informa-
tion, find 21 Spices on Facebook page or 
go to www.21spicesdining.com. 

Opera Naples hosts Eurofest with 
a three-course French dinner and an 
operatic performance at La Colmar Bak-
ery & Bistro starting at 6:30 p.m. Friday, 
Aug. 17. $75. 963-9050 or www.oper-
anaples.org. 

Lucky’s Market hosts a green chile 
fest through Wednesday, Aug. 29, where 
guests can sample fresh roasted New 
Mexico hatch chiles and enjoy specials 
on related products. On Saturday, Aug. 
18, the store will provide live music, 
samples, specials, demonstrations and 
more. 3815 Tamiami Trail E. 330-3012 or 
www.luckysmarket.com. 

Chef Asif Syed, right, with celebrity chef Bobby Flay.

1585 Pine Ridge Road, Suite 5, Naples 239.592.0050 NoodlesCafe.com
LUNCH/MON–FRI 11:30PM to 4PM DINNER/MON–SAT 4PM to 10PM & SUN 4PM to 9PM

DINNER FOR TWO AND A BOTTLE OF WINE

              $50.00

ALL YOU CAN EAT LUNCH
Pasta $10.99 OR Sushi $15.99 
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Open Daily • 11am • Lunch, Dinner & Sunday Brunch
Subject to availability, while supplies last.

 TWO  1 pound lobsters with

   $27.95fries and slaw or black beans and rice
LOTSA LOBSTER!!!Waterfront Dining

1200 Fifth Avenue South  
at Tin City

(239) 263-2734

12th Avenue South  
at the City Dock
(239) 263-9940

    

NaplesWaterfrontDining.com

Kids Under 12  
Eat Free on Mondays  

1 kid meal with 1 adult entrée. 
From kids menu only.

MONDAY
BEBEEF, BBQQ &&
CCRAFT BEERR 

66 OZ Z SSIRLOIN STEAKAKK & 2 
JJUMMBBOBO CHICKEN TENDNDDERSS 
WITTHH STEAK FRIES $1122.99
8 OZZ SHORT RIBS/ BRISSKKET 

BURGER $7.99  
WWWITH CHEESE $8.9999 

AANYY OOTHER BURGER $$$99.999
MMOMOONSHINE BBBBQQ  
PLALAATTETT R $1$122.9.99  

Half rack of ribs, pulled pork slider, 
2 chicken wings, fries, homemade 

coleslaw and baked beans

TUESDAY
NEWEW YORKRK/

CCHIHICAGO PIZZZZA A
PARTY

$55 OFF MEDIUUUM
$$77 OFF LARGGEE
GREEKEK K SALADD $$3.50
CHIC CKEKEN PN PARARMMESANN  
WITW H PPASTASTA $A $12.999

WEDNESDAY
MAMARGRGARARITTITASA   

&& FAJITAASS
$$5 OFFF ANANY FY FY AJIITAA 

$55 MAAARGARRRITAS 
$5 QUEESO SOS BBLBLANCNCO  

& CCHIPHIPS
2 FFOR O $5 SOFOFT 
SHEES LLLL TACTACOSS

Choice of chicken or beef.

LUUNCNCHH
CHCHEESEBURGERGER  

SLIDER

MEATBALL SUB

MEDITERRANEAN  
PASTA SALAD

GRILLED CCHICKEN  
CAESAR SALAD

BEEF CHILI DOG

BOBONELESS CHICKENN 
WINGERS

BUBUFFALALO CO HICCKENKEN SUUBB

Bags with Bobby! 
Biginners Welcome

Cornhole 
7pm - Close

Blitz Trivia is Back 
with Eric!

6:30pm - 9:30pm

COME FOR THE FOOD, STAY FOR THE SPORTS!

KARAOKE  
WITH JAN  

5:30- 
8:30PM

.79¢  
JUMBO  
WINGS
Min. of 10

BEST WINGS IN 
TOWN, WITHOUT  
A DOUBT

$2 OFF  
ANY  

STEVIE’S 
BASKET

10 FOR $6.99 
BONELESS 
CHICKEN  
WINGERS

FridayFriday
FISH FRY & BEER 
YUENGLING BEER  
BATTERED FISH FRY  
$9.99 Served with fries and slaw.

GROUPER FRY $12.99
Served with fries and slaw.

7 FOR $7 LUNCH

MON-FRI NEW  
LUNCH MENU

Available till 3 pm 
INCLUDES a soft drink or an 

alcoholic drink at Happy Hour 
Prices. Dine in only.

7777 cchhooiiicceess ffoorrrr   
$$77 eeaacchh

77777   $$$77777fffffooorrrr

STEVIES TREASURES AND SIGNATURE 
DRINKS HAVE ARRIVED!

ThursdayThursday
2 for 1  
DRINKS  
ALL DAY

 House Wine, Domestic 
Drafts & All Well Drinks

Mon-Thurs 3-7pm & 9pm-close. Friday All Day!3 7 9 l F id
HAPPY HOUR

Live Music
Friday Evening!

7-10pm Robin & Dean

Inntrtrtrrododododucucucucininini g  
tthhee BeBestts   

CCCChicicagago o DeDeepppp 
DDishshh PPizizizza!!

Piled high with premium 
Grande mozzarella cheese, 
cooked to perfection and  

topped with our home  
made pizza sauce.  

OUR BEEF AND CHICKEN IS NEVER FROZEN!

Let Stevies Cater  
Your Weekend Party 
Call 239-352-4233

CELEBRATE EVERYDAY WITH US!
 @stevietomatos    |    www.stevietomatosportspagenaples.com  

Naples 239-352-4233, Pebblebrooke Plaza, 15215 Collier Blvd #301, Naples, FL 34119

Sttevevieies  
TrTreasureess

&& Signature e
Drinnkksks HHHava e 

AArrriveedd
SNOW CRAB,  

BOONE IN RIB EYE, FILLEET, 
POORTERHOUSE STEAKAK,  
SIGGNATN URE MARTINNIS, 

HAHAND CRAFTEDED  
COCOCKTAAILSILS && CLCLASSIICCS

NeNeNeNew w LaLaLatetete NNNigggighthhh   
CCCCrraavvviinings MMMenne uuuu  
1110P0PMMM TILL CLOOSSINNGGGG

ROLLL INNTTO THE WWEEKEND WIWITTHH TTHHE BESSTT FOOF ODO , DRINKSS & HAPPYY HHOUO R, 
MMAMAAJOR LEAGGUE BASEBAALL,L, PGA GOLF, BBOXXING, TENNIIS, NASCAARR, 

MMAARRTIAL ARTTS, CHAMPIPIONNSHIP SOCCERR, RRUGBY & NFL FOOTBALL

N(NAPLES ONLY)

LOBSTETEEERRR $14..9999
6-oz. lobster tail with a salad and steak fries.

TWIINNN TAILLSS $24.4.9999
Served with a salad and steak fries.

SURRFFF & TTURF $$224.99
6-oz. Lobster tail and 6-oz. filet  
with a salad and steak fries.

SUCCCUCUULENTNT BABY BACK RIBBS $1111.1.9.99
Full rack served slaw and French fries.

SUSUCSUCUCCULENTNTTT  
BBBBABBY BY BACKAC  
RRIBBS $11.9999
Full rack 
served with 
slaw and 
French fries

From kids m

SUNDAYLive Music Saturday
7-10pm Sonny Kenn

LOBO STEER $R $R 14 99

LSATURDAY

Live Entertainment 7-10pm

8/15-8/21All special offers available with the purchase of a beverage. Dine in only. 

Culinary Art.
Technicolor Views.

Venetian Village   4270 Gulf Shore Boulevard North, Naples
239-649-5552   baysideseafoodgrillandbar.com

Sparkling Waterfront Views and Live Entertainment!

SUMMER DINING - 3 COURSE PRIX FIXE
Choice of Appetizer, Entree & Dessert | $39 per person

La Moraga has partnered with aplant-
baseddiet.com to host a vegan, Mediter-
ranean-inspired dinner to benefit the 
organization on Saturday, Aug. 18. Fea-
tured dishes include cherry gazpacho 
topped with tofu snow, Moroccan stew, 
grilled kebob marinated in piri-piri and 
served with tahini sauce, miso-baked tofu 
and a wine poached pear with chocolate 
and crushed peanuts. $26, reservations 
required. 3936 Tamiami Trail N. 331-3669 
or www.lamoragarestaurant.com.

The French hosts a wine dinner 
where guests will taste both French and 
Italian vintages during each course at 6 
p.m. Thursday, Aug. 23. Dishes include 
cauliflower veloute with lobster and truf-
fle, ricotta and mascarpone tortelli with 
red wine glaze, roasted beef tenderloin 
and chocolate soufflé. $125. 365 Fifth Ave. 
S. 315-4019 or www.thefrenchnaples.com. 

Timeless–An MHK Eatery partners 
with Sarasota’s Big Top Brewery for a 
six-course, small plate beer pairing dinner 
starting at 6 p.m. Monday, Aug. 20. Dish-
es include avocado-wrapped King crab 
merus, smoked cheddar and beer soup, 
Wagyu steak tartare, shrimp sausage corn 
dog, crispy pork belly and grits and s’mores 
custard cake. $89. 90 Tamiami Trail N. 331-
4325 or www.timelesseatery.com

Venue Naples hosts a sweet and 
savory dinner featuring Callebaut Bel-
gian chocolate at 6:30 p.m. Friday, Aug. 
24. $65. 13240 Tamiami Trail N. 292-1529 
or www.venuenaples.com.

Dagny’s Spirits holds a free wine 
and liquor tasting from 4-7:30 p.m. 
Thursday, Aug. 30. 15205 Collier Blvd. 
384-9421 or www.dagnysspirits.com. 

Tractor Supply Company in East 
Naples invites all local growers, crafters 
and artisans to showcase their home-

made and homegrown goods at its fall 
farmers market on Saturday, Sept. 22. 
Vendors with expertise in everything 
from produce and soaps to homemade 
crafts and candles are welcome.

“Tractor Supply farmers markets are 
a great way to bring our customers 
together to highlight their skills and help 
foster relationships within our farming 
and crafting communities,” said Mary 
Lawley, the company’s vice president of 
store administration. “We believe these 
events even inspire others to try grow-
ing and making goods of their own.” 

Participants in the Sept. 22 market 
will be set up in areas near the Tractor 
Supply storefront on Tamiami Trail East. 
Nonprofit organizations and food trucks 
are also encouraged to register. There is 
no charge for participating.

Registration closes Sept. 19. Sign up at 
www.TSCeventpartners.com or call the 
store at 774-6927.

Want to work on your skills in the 
kitchen? Here are some cooking classes 
on the front burner:

Sur La Table, 9501 Strada Place, Mer-
cato; 598-1463 or www.surlatable.com – 
Wine Night Out Surf & Turf: Friday, Aug. 
17 ($95); Julia Child Desserts: Saturday, 
Aug. 18 ($75); Instant Pot Tacos: Satur-
day, Aug. 18 ($51.96); Wine Night Out 
Italian Summer: Saturday, Aug. 18 ($95); 
Date Night Italian Summer: Saturday, 
Aug. 18 ($85); Summer’s Best Pizzas: 
Sunday, Aug. 19 ($75); A Love for Sea-
food: Sunday, Aug. 19 ($85); Steakhouse-
Style Burger: Sunday, Aug. 19 ($75); Late 
Summer Celebration: Monday, Aug. 20 
($75); How to Pressure Cook with Instant 
Pot: Monday, Aug. 20 ($25); Our Favor-
ite Summer Recipes: Monday, Aug. 20 
($51.96); Cooking 101 Fun & Fundamen-
tals: Wednesday, Aug. 22 ($75); Spanish 
Tapas Party: Wednesday, Aug. 22 ($75). ■
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Your Journey is Unique

waller.com   |  Naples 239.325.8505  

Charles Kerwood, III CFP®, ChFC®, AEP®

For over 30 years, we have successfully helped clients pursue their 
lifestyle and legacy goals by taking a team-based, comprehensive ap-
proach to fi nancial planning and combining it with a long-term vision.

To learn more about taking the fi rst step in controlling 
your fi nancial future, contact us at waller.com.

239-231-3912
221 9th Street South, Naples,FL 34102

in the Bellasera Resort

HAPPY HOUR: 4-6 PM Daily 

BRUNCH Sunday: 10:30 AM - 2 PM
Featuring endless mimosas & other drink specials

LUNCH Monday-Saturday: 11 AM - 2 PM

DINNER Sun-Thurs: 5 PM - 9 PM  | Fri & Sat: 5 PM - 10 PM

SUMMER CELEBRATION MENU 

stgermainsteakhouse.com • info@stgermainsteakhouse.com
403 BAYFRONT PLACE, NAPLES

Not valid with any other offer. Example: two beef stroganoff entrees total $36 including  
complimentary bottle of house wine. Plus tax, gratuity not included. *Consuming raw or undercooked 

meat, poultry, seafood, shellfish or eggs may increase your risk for food-bourne illness.

Weekly Special: Stuffed Artichoke
A blend of chicken, bread crumbs, garlic, white onion, Spinach, broccolini  & 

Parmesan Cheese with EVOO, stuffed in a whole Artichoke & baked crisp

SERVING ONLY 100% PRIME STEAKS!

$30 per person including  
Bottle of Wine and salad

SUMMER 
MENU SPECIAL

Open from 4PM-Close • Summer Menu Available All Night!

St Germain’s Slow Roasted Prime Rib Of Beef
Special seasonings, rub and natural juices, choice of potato

Prime Beef Tenderloin Brochettes
Grilled to perfection, topped with Gorgonzola cheese,

caramelized onions, garlic mashed potatoes

8oz Prime Center Cut Iowa Beef New York Strip Steak
The best mouth-watering steak you have ever had, choice of potato

Cold Water North Atlantic Salmon
Served with sweet potato mashed, vegetable of day

Oven Roasted Airline Chicken Breast
Crispy and delicious, served with broccolini, garlic mashed potatoes

Fresh Herb Crusted Baked Cold Water North Atlantic Cod
Served with sweet potato mashed, vegetable of day

Fisherman’s Stew
Fresh Fish, Mussels, Shrimp, Calamari in a light fresh  

tomato fennel sauce over capellini pasta

Beef Stroganoff
Medley of caramelized onions, tender mushrooms and prime beef, perfectly 

balanced in a creamy stroganoff sauce, tossed with egg noodles 1THE COUNTER
Mercato, 9110 Strada Place, 566-0644
thecounter.com

This place knows how to satisfy youthful palates and those of more mature clientele 
at the same time. The youngsters can tear into a pair of mini burgers with cheese 
and pickles, (or PB&J or grilled cheese, plus a side and drink) while the adults can 
choose from a variety of burgers — beef, bison, turkey, vegan, the meatless Impos-
sible Burger — and all manner of preparations. In addition, there are regular and 
sweet potato fries (you can order half and half, if you like), plus veggies, and shakes 
or floats can be enhanced by a shot of your favorite adult beverage. Or just order the 
cocktail and skip the shake. No one beefs about a meal here.

2RIB CITY
9191 N. Tamiami Trail, 591-3500
3871 E. Tamiami Trail, 417-9090

 Ribcity.com
This locally owned chain is well known for its barbecued meats, but it also offers 
some great deals for children. Did you know that kids 4 and younger dine free? They 
can have a piece of barbecued chicken and fries without charge. Children 10 and 
younger have six options priced at $4.49-$6.99, which includes the entrée, two sides 
and a drink. Meanwhile, adults can chow down on Rib City’s babyback ribs, pork, 
chicken, turkey, brisket, onion rings, fries, slaw, well, you know the drill. Pants with 
elastic waistbands suggested.

3SPANKY’S SPEAKEASY
1550 Airport-Pulling Road, 643-1559
Spankysnaples.com

This institution dates to 1984 although the memorabilia in the themed dining room 
stretches back far earlier to the days of “Spanky and Our Gang.” There’s plenty of 
eye-catching décor to keep the kids interested until the food arrives and there’s 
also a rarity these days — a salad bar — that gets the meal started quickly. For kids, 
there’s a soup and salad bar option for $6.95 as well as a half-dozen other choices, all 
priced between $4.95 and $7. The kids’ menu also doubles as a game/coloring page. 
And there’s a full bar for the adults’ amusement. ■

— Karen Feldman, cuisine@floridaweekly.com

Great places 
to dine with 
kids3KAREN’S

THREE 
FOR

CUISINE
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The Only Naples Restaurant Where 

Fresh Seafood is Flown in Daily 

From New England! 

4221 East Tamiami Trail
Naples billssteakandseafood.com 

239.455.5111 Specials good from August 16-22, 2018. 
Lobster prices subject to change without 

notice. Please call for pricing. 

CHEF BILL’S WEEKLY 
SERVED ALL DAY

Surf & Turf Dinner for Two – 
$99.99
32oz Bone in Tomahawk steak served 
with 2 one pound Maine lobsters served 
with chowder, salad, baked potato 
and veggies

Jumbo Lobsters are Back 
Please call for pricing

Lobster Dinner for Two – $109.99
Two 2½-pound Maine lobsters served with chowder, 
salad, corn on the cob and baked potatoes

LIVE ENTERTAINMENTSun-Thu 6-9pm Fri-Sat 6:30-9:30pm

Rosetta Stone
Friday 

Joey Fiato Manhattan Connection Joey Fiato Rosetta Stone

T W I N  LO B S T E R  S P E C I A L S
LOBSTER MANIA IS BACK!LOBSTER MANIA IS BACK!

HAPPY 
HOUR
Daily 11am-9:30pm 
(Bar Only)
Check out our new local 
craft beers on tap

Sun-Thu 11am-9pm
Fri-Sat 11am-9:30pm

Hours subject to change during summer months.

Add a cup of clam chowder to any twin lobster for only $3
Twin lobsters cannot be split

Sunday & Thursday $24.99
Twin one pound Maine lobsters with corn on the cob

Monday, Tuesday & Wednesday $21.99
Twin one pound Maine lobsters with corn on the cob

Friday & Saturday $27.99
Twin one pound Maine lobsters with corn on the cob

CHEF Q&A

A host with the most for those who want to eat healthy
BY LINDSEY NESMITH

lnesmith@fl oridaweekly.com

After owning two successful restau-
rants in Washington, running a culinary 
school at his home in Spain and hosting 
cooking classes on FOX, NBC and CBS, 
Christopher Carnrick was looking at 
a lifetime of blood pressure medicine 
before he undertook a starch-based diet. 
Now at his Pirate Palms wellness retreat 
in Golden Gate Estates, he offers people 
the opportunity to stay at his guest-
house to relax, eat well and learn how 
to shed pounds with healthy, delicious 
food. Read on to find out more.

Q: What is your culinary back-
ground?

A: I grew up with a mom who was 
an amazing cook. I was born in a small 
town in Texas and my mom had been 
raised in New Jersey and dined in the 
best restaurants in New York. I grew 
up with boeuf bourguignon and canard 
a l’orange, but also with chicken fried 
steak and fried green tomatoes.

I left home at 18 to live in a commune 
in Yakima, Wash. That’s where I really 
learned to cook for masses with very 
little. I learned to improvise and also 
became keenly aware that people have 
varied tastes and comfort zones. Pleasing 
the masses was a challenge that I loved.

Q: How were you inspired to 
become a chef?

A: I left the commune at 21, moved to 
Seattle and worked in a few restaurants. 
However, I found I needed a differ-
ent venue to really utilize my skills. I 
opened two restaurants in Seattle, one 
called Mames, which was a cabaret with 
two seatings each evening, and Speedy 
Gonzales, where we pioneered home-
delivered Mexican food in Seattle. 

Q: What brought you to Naples?

A: My parents had been coming to 
Naples since the early 1970s, and I even 
had the opportunity to spend a year 
here as a kid. I loved it here. I collected 
coquinas for hours, and my mom would 
make me a cup of coquina broth. I 
learned to scuba dive and, of course, 
went to St. George and the Dragon for 
special occasions. We decided to move 
here in 2012 after my father died. 

Q: You have a varied culinary 
career that includes owning res-
taurants, writing books and host-
ing cooking shows on several net-
works. Why did you shift to offer-
ing a nutrition-based retreat such as 
Pirate Palms?

A: As much as I love great food and 
wine, eventually it took a toll on my 
health. I thought I was just “normal” 
for being older and decided to go to the 
doctor for an annual check-up. I left that 
appointment holding prescriptions and 
a warning that I was obese with high 
cholesterol, high blood pressure and the 
risk of having either a stroke or heart 
attack. I began taking the blood pressure 
medication, which I was told I would 
have to take for life. I had some really 
nasty side effects from the medication 
and went on the internet to find an alter-
native. I received an email from a doctor 
who suggested a less restrictive diet so I 
could lose a few pounds and I could get 
off my medication in about 10 days. This 
made me mad. I had been on a diet since 
the age of 9 years old and I was tired of 
skinny people telling me what to do to 
lose weight. But I followed his regimen 
for 10 days and was taken off my blood 

pressure medication. During the first 
year I ended up losing 80 pounds — eat-
ing lots of mashed potatoes and gravy. I 
just cut out dairy, meat, fish, eggs and oil. 

Q: How do guests benefit from a 
few days at Pirate Palms?

A: We have different types of guests. 
We have guests who just want to stay in 
the private guesthouse and not utilize 
any of the culinary delights. We have 
guests who hire me for private chef ser-
vices and they come to my home with 
a group for dinner. It’s similar to what 
we did in Spain, but everything is whole 
food and plant-based with no oil. 

We also have guests who come to stay 
and want to eat our healthy menu for 
a few days. Lastly, we have guests who 
come for an afternoon with a group for a 
cooking class. It’s all hands-on, and they 
get to enjoy the fruit of their labor.

 
Q: Can you explain how starches 

support weight loss? Do you have to 
be selective about what kinds you 
consume?

A: Many people have been taught 
that starches are bad for us and this is 

not true. The more rice, corn, potatoes, 
sweet potatoes and beans you eat, the 
trimmer and healthier you will be. You 
will help save the Planet Earth, too. All 
large populations of trim, healthy peo-
ple throughout verifiable human history 
have obtained the bulk of their calories 
from starch. Only a few small isolated 
populations have eaten otherwise. Thus 
scientific documentation of what peo-
ple have eaten over the past 13,000 years 
convincingly supports our claim.

Q: The dishes you offer guests 
contain a wide variety of fresh veg-
etables and proteins. How do you 
create menu options that support 
health and wellness during a guest’s 
stay?

A: People who come to Pirate Palms 
are on vacation. I interview our guests 
to ask what kinds of food they enjoy and 
their spice tolerance. My favorite was a 
guest who requested a “bean burger that 
looks like hamburger and bleeds.” This 
was accomplished by using a combination 
of beans and buckwheat flour and adding 
beetroot powder to create “blood.”

Q: What do you find challenging?

A: The challenge for me is creat-
ing food such as a non-fat “cheese” 
that still stimulates the brain receptors 
to cause pleasure. I have a “Macaroni 
and PLEASE” dish that even kids love. 
People say it tastes, looks and smells 
exactly like mac-and-cheese. What is 
missing is the oil.

Q: What are your favorite culinary 
resources (books, blogs, etc.)?

A: I mention several online resources 
in my third book, “Confessions of a 
Starchivore.” My second book, “Kitchen 
Disasters, Solutions and Substitutions,” 
has great resources for what to do when 
something goes wrong. 

Q: Who or what are your greatest 
culinary influences?

A: Hands down, Julia Child. I would 
watch her every day after school and 
admired how easy she made seemingly 
complex meals. Also, when she had a 
souffle fail on air, she declared: “Should 
your souffle fail you, you simply can 
declare it a mousse and none will be the 
wiser.” ■



1-800-593-7259
keywestexpress.net

Enjoy a tropical drink from the bar or bite to eat 
from the galley as your adventure begins. Sit back 
and relax within one of the air conditioned cabins 
or take in the sun and soft ocean breezes from 
the sun decks. You’ll arrive in comfort and luxury 
within walking distance of all there is to see and 
do on this idyllic palm lined island surrounded by 
crystal blue waters.

Book Your TripToday!

$125GET AWAY ROUND
     FROM ONLY TRIP!*

 

*Minimum 8 day advance purchase, non-refundable fare. Cannot be combined with other offers. Weekend fee applies to any travel Friday thru Sunday. Expires September 30, 2018. Online purchases.

GET READY FOR YOUR NAUTICAL ADVENTURE! 
FASTER THAN DRIVING, CHEAPER THAN FLYING, THE BEST WAY TO TRAVEL

y

VACATION SPOT OF 
PIRATES, POETS, PRESIDENTS 

& PARTYGOERS!

End of
 SUMMER
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Very Rare : Miami Style Riverfront Home
Located in the historic district on Riverside Drive

$949,000
1-866-657-2300 800CC043436.

CAPE CORAL

Elegant Gulf Access Home in Desirable SW
Cape Coral
Over 3000 sqft with this gulf access custom home on
an oversized lot. $749,900
1-866-657-2300 800CC023058.

CAPE CORAL

Paradise Awaits
Private beach access with shuttle boat to private is-
land!! Gated golfing community. $720,000
1-866-657-2300 800NA031364.

BONITA SPRINGS

Spectacular 3/2 Direct Gulf Access Pool,
Lift, Turnkey Home
Enjoy the Florida lifestyle w/ this beautiful direct gulf access pool
home. Dock w/ lift. $160,000 of upgrades turnkey. $660,000
1-866-657-2300 800CC043143.

CAPE CORAL

Beautiful Estate Home
3 bedroom + den estate home at Estero Country Club.

$579,000
1-866-657-2300 800FM044018.

ESTERO

Distinctive & Luxurious - Upgraded - Exclu-
sive Gated Community
4 bedrooms & 2.5 bathrooms. Private 570 ft resort-style
pool & waterfront spa on the banks of the lake. $574,900
1-866-657-2300 800CC043954.

FORT MYERS

4 Bedroom 4 Bathroom House with a Pool
Take advantage of an exceptional opportunity to ac-
quire this stunning, one of a kind, golfers paradise!

$555,700
1-866-657-2300 800CC042929.

CAPE CORAL

5 Acres of Freedom
3/3 home on 5 acres. $499,900
1-866-657-2300 800CC041214.

CAPE CORAL

Location Location Location -  3/3/3 Pool Home
Amazing 3 bedroom, 3 bathroom, 3 car garage pool
home with a 3 minute drive to all the shops, dining and
entertainment. $454,000
1-866-657-2300 800NA036890.

ESTERO

Gorgeous Gulf Access Home in the Heart of
Fort Myers
This fully remodeled 3 bedrooms (2 master suites), 3 bathroom
home is offering everything you are looking for! $449,900
1-866-657-2300 800CC044498.

FORT MYERS

Beautiful 5 Bedroom/3 Bath Home
The home features 5 bedrooms, 3 full baths, 2 car
garage and a heated pool! $425,000
1-866-657-2300 800NA039507.

ESTERO

Beautiful Gulf Access Pool Home Sold Turnkey
Enjoy the stunning view down the wide intersecting
canal. $425,000
1-866-657-2300 800CC038715.

CAPE CORAL

4 Plex in NE Cape Coral
Great opportunity to invest now and let the tenants pay
rent while you sit back! $409,900
1-866-657-2300 800CC045377.

CAPE CORAL

Beautiful Surfside Neighborhood of SW
Cape Coral
This gorgeous home is built by a quality luxury builder.

$399,900
1-866-657-2300 800CC045126.

CAPE CORAL

Custom 4/4 Pool and Spa
South exposure and almost 2500 sqft of living area!

$355,900
1-866-657-2300 800CC046587.

CAPE CORAL

Salt Water Front - Beautiful Home
Beautiful home in Port Charlotte on salt water canal
with access to the Harbor and the Gulf of Mexico. This
is the dream! $349,900
1-866-657-2300 800CH401148.

PORT CHARLOTTE

Easy Florida Living 3 Bed/2 Bath Pool Home
Don't miss your opportunity to own a beautiful 3 bed/2
bath pool home, located in the desirable Eagle Lake Es-
tates. $335,900
1-866-657-2300 800FM043597.

FORT MYERS

Whiskey Creek 3/2/2 Pool Home
Located on the 18th tee and 17th green of WCCC Golf
Course. Great views!  Brand new roof being installed
2018. $335,000
1-866-657-2300 800FM044106.

FORT MYERS

Beautiful Home in Deep Creek
3 bed 2.5 bath, in beautiful Deep Creek. Home has pool
and plenty of square feet! Come enjoy the Florida
lifestyle. $334,900
1-866-657-2300 800CH402861.

PUNTA GORDA

Virtually New Summerwood Model 4 Bed, 2
Full Bath Home
Updated throughout with numerous upgrades not normally found
in new construction or homes in this price range. $329,900
1-866-657-2300 800CC044482.

FORT MYERS
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Stunning 2.5 Acre Home in Lehigh Acres
Recently painted 3 bedroom home sits on 2.5 acres in
highly desired area of Lehigh Acres. $324,000
1-866-657-2300 800LE021789.

LEHIGH ACRES

Open Concept
4 bedroom, 2 bath open concept design. $319,900
1-866-657-2300 800CC029822.

CAPE CORAL

Townhouse
3 bedroom + den, 2 bath townhouse located on a cul-
de-sac with a partial lake view. $310,000
1-866-657-2300 800NA027518.

ESTERO

Sailboat Gulf Access w/ Pool
Come discover this 3 bed sailboat gulf access home w/
heated pool! Wide canal enough to turn your boat
around in! $300,000
1-866-657-2300 800FM032942.

FORT MYERS

Huge Generational Home
This home built in 1920 will charm you in so many
ways.  It can be a generational home, AirBnb.

$299,999
1-866-657-2300 800FM019815.

ALVA

Naples Lakefront Villa
This 2 bed/2 bath + den features an open floor plan,
vaulted ceilings, a den with Murphy bed & closet.

$289,900
1-866-657-2300 800FM033410.

NAPLES

Move-in-Ready and Meticulously Maintained
You can't beat the convenience of the location!

$282,500
1-866-657-2300 800CC042838.

FORT MYERS

Enjoy the Country Club Lifestyle at Hunter's Ridge
This former model home offers lush fairway and lake
views! Open floor plan; 10 ft ceilings in every room!

$279,900
1-866-657-2300 800CC044240.

BONITA SPRINGS

Spacious SW Cape Coral Home
3 bed/2 bath/2 car garage in the highly sought after El
Dorado Pkwy neighborhood. Near Rotary Park and Tar-
pon Point. $279,900
1-866-657-2300 800CC036330.

CAPE CORAL

Colonial Country Club Attached Villa
Two bedroom, two bath attached villa. Pool and spa.
Hurricane windows on the home and Storm Smart
Shutters. $279,000
1-866-657-2300 800FM030346.

FORT MYERS

SW Cape Pool Home with Southern Exposure
Built in 2002 this Floridian style ranch home offers tall
vaulted ceilings in the main living area. $274,900
1-866-657-2300 800CC041884.

CAPE CORAL

Move in Ready for your Big Family
This 5 bedroom home is loaded with improvements
and amenities. $269,900
1-866-657-2300 800CC042454.

FORT MYERS

1st Floor 3 Bed/2 Bath Condo in Portofino
Florida living in the Tuscany inspired gated community
of Portofino! Serene preserve views. $239,900
1-866-657-2300 800FM031292.

FORT MYERS

This is an Extraordinary Home - Spotless
Capri Model by Lennar
This home is designed to entertain. A very spacious kitchen offers
both counter top seating and a cozy breakfast area. $239,000
1-866-657-2300 800LE028443.

LEHIGH ACRES

4 Bedroom Upgraded Home
Stunning 4 bedroom home with great room, formal din-
ing room, laundry room, spacious kitchen, and
screened lanai. $235,000
1-866-657-2300 800LE034979.

LEHIGH ACRES

Harbor Heights 2 Story Home
Four bed 3 bath 2 story home with 2078 sqft under air.
Living to its fullest!  Balcony and decks ready for relax-
ation. $235,000
1-866-657-2300 800CC037060.

PUNTA GORDA

Most Beautiful Pool Home in the Reserve at Buckingham
Like a model the home has upgrades galore! New roof,
new privacy fence, enjoy the landscape at your private
pool & patio. $249,900
1-866-657-2300 800FM044233.

FORT MYERS

Townhouse
3/2.5 single car garage townhome in Summerlin Place.

$245,000
1-866-657-2300 800CC022261.

FORT MYERS

Duplex in SW Cape
Great opportunity to invest now and let the tenants pay
rent while you sit back! $239,900
1-866-657-2300 800CC045343.

CAPE CORAL

Meticulously Maintained 4/3/2 Pool Home
on Half Acre
Oversized master suite. Master bath boasts his and her
sinks with an adjoining shower. $239,900
1-866-657-2300 800NA043131.

LEHIGH ACRES

Impeccably Maintained Pool Home located
in SW Cape Coral
Featuring 4 bedrooms 2 full bathrooms and 2 car garage. Move in
ready with a fantastic floor plan, and space for everyone.$269,900
1-866-657-2300 800CC046631.

CAPE CORAL

Enjoy your New and Nice Pool in the Heart
of Ft. Myers
Enjoy your new and nice pool in the heart of Ft. Myers.
Completely remodeled 3 bedroom 2 bath home.$265,000
1-866-657-2300 800FM028371.

FORT MYERS

Stunning Move-in Ready Home in Quiet Cape Coral
Home boasts of peaceful setting in NW Cape Coral with
4 bedrooms, fenced yard, spacious floor plan and
screened lanai. $264,000
1-866-657-2300 800LE046640.

CAPE CORAL

Florida Modern Charm at it's Finest with a
Custom Chefs Kitchen
This great house is tucked away in a quiet neighbor-
hood with gulf access homes surrounding it.$259,900
1-866-657-2300 800CC047050.

CAPE CORAL
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Custom Built - 3 Bedroom with Den
Pristine condition. Formal living and dining family room
with informal dining. Many upgrades. Established
neighborhood. $235,000
1-866-657-2300 800CC035836.

CAPE CORAL

Beautifully Landscaped
Come see this beautifully landscaped 3 bedroom 2
bath home! $234,900
1-866-657-2300 800CC040144.

CAPE CORAL

Single Family Home
Very well maintained 3/2/2 built in 2006, fenced with 2
storage sheds. Windows and sliders have manual shut-
ters. $230,000
1-866-657-2300 800LE038238.

LABELLE

The Pool Home You Have Been Waiting For
Very quiet location but close to everything. Perfect
place to walk and bike in a quiet and friendly water-
front community. $219,000
1-866-657-2300 800CH400215.

PORT CHARLOTTE

3/2 in Southeast Cape
3/2 in Southeast Cape! $215,000
1-866-657-2300 800CC038969.

CAPE CORAL

Estate Sale
Located on a quiet street convenient to South Cape
shopping and entertainment. $215,000
1-866-657-2300 800CC044400.

CAPE CORAL

2 Bedroom 2 Bath Wrap Around Awesome
Water Views
Like living on an island.  Don't miss this Estero Country
Club property.  Million dollar views. $215,000
1-866-657-2300 800FM066606.

ESTERO

Gated Community
Minutes from the beach, don't miss this 2/2 + den
condo in excellent condition! $212,000
1-866-657-2300 800NA021091.

BONITA SPRINGS

Beautiful 2 Bed, 2 Bath plus Den Coach
Home with Garage
First floor 2 bedroom, 2 bath condo with a den and attached garage
overlooks a tranquil lake with southern exposure. $210,000
1-866-657-2300 800FM047466.

FORT MYERS

Fort Myers Condo Near Beaches
Enjoy the long/serene lake views, wildlife & sunsets.
Lovely 2/2 first floor condo, tile floors, spacious.

$210,000
1-866-657-2300 800FM047038.

FORT MYERS

Beautiful View Close to Downtown Fort Myers
Stunning view and great location. This spacious 2
bed/2 bath condo is located in North Fort Myers and
minutes from downtown. $187,000
1-866-657-2300 800FM001355.

NORTH FORT MYERS

Canal Front Residence, Just for You
Nice size living room adjoins the dining area with slid-
ing glass door to lanai and fenced back yard with canal
front view. $184,900
1-866-657-2300 800CH402960.

PORT CHARLOTTE

2 Bedroom/2 Bath + Den
This 2/2 + den second floor unit has a bright and open
feel with vaulted ceilings, and natural light. $182,500
1-866-657-2300 800CC022077.

CAPE CORAL

Great Family Home or Investment Property
Looking for an affordable home.  Look no further.
Ready to go! $179,900
1-866-657-2300 800FM043852.

LEHIGH ACRES

Waterfront with Pool
Great 2/2/1 on canal. Has pool and just under half an
acre! $199,900
1-866-657-2300 800CH401248.

NORTH PORT

Half Acre 3+ Den Home in Lehigh Acres
Half acre 3 + den home in Lehigh Acres. Over 2,000
sqft. $199,000
1-866-657-2300 800NA033406.

LEHIGH ACRES

Top Floor Vaulted Ceiling - Great Lake View
- Kelly Greens
Top floor - great view - vaulted ceilings - upgraded -
turnkey - ready to move in today. $193,000
1-866-657-2300 800FM029163.

FORT MYERS

Waterfront Townhouse in the Heart of Fort Myers
Featuring 3 bedrooms, 3 full bathrooms, and a 2-car
garage! $189,900
1-866-657-2300 800CC027343.

FORT MYERS

Location, Location ! 3 Bed, 2 Bath, Fenced
in Triple Lot
Large screened-in lanai and extended patio, Lots of fruit
trees and flowers and plenty of room for a pool.$210,000
1-866-657-2300 800CC039423.

CAPE CORAL

Spacious NW Cape Home
Split floor plan with over 1600 sqft under air.  Newer
a/c and screened lanai under truss.  Carpet and tile
floors. $209,000
1-866-657-2300 800CC046573.

CAPE CORAL

2 Bed/2 Bath/2 Car Garage Villa Whiskey
Creek Green Village
The best villa on the market today! Total quality! Remodeled, up-
dated, new A/C all with modern lighting & ceiling fans. $199,900
1-866-657-2300 800FM042013.

FORT MYERS

Prime Location/Price - off El Dorado Pkwy. W
3/2/1 Pool home in SW Cape by Tarpon Point!

$199,900
1-866-657-2300 800CC038645.

CAPE CORAL
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1st Floor-Great Lake View-Turnkey-Close to
Beach-Championship Golf
Immaculately maintained golf condo in Kelly Greens Golf
Community.   Close to all amenities. Ready to go!$175,000
1-866-657-2300 800FM034801.

FORT MYERS

Great Opportunity to Buy in SW Cape Coral
Don't miss this charming 3 bed, 2 bath home, conve-
niently located off Skyline. $169,900
1-866-657-2300 800CC038233.

CAPE CORAL

Gulf Access 10 Minutes to the Harbor
Very cozy 2 bedroom 1 bath home with concrete sea-
wall and 6,000 boat lift. $169,900
1-866-657-2300 800CH249459.

PORT CHARLOTTE

House in South East Lehigh Acres
This 3/2/2 well-maintained house in South East Lehigh
Acres has screened-in lanai overlooking four fruit trees.

$167,000
1-866-657-2300 800LE046274.

LEHIGH ACRES

2/2/Car Port - with a Den on a Saltwater Canal
Put this home on your must see list! 2/2 w/ carport and
den located on a saltwater Canal! Welcome to paradise!
Call today! $159,900
1-866-657-2300 800CH403118.

PORT CHARLOTTE

A Scene Stealer - 2 Bed/2 Bath Villa - Whiskey Creek
Beautiful 2 bed/2 bath/2 car garage villa provides re-
laxing views of the beautiful common area from a large
enclosed. $159,900
1-866-657-2300 800FM039042.

FORT MYERS

Extremely Well Maintained Fort Myers Condo
The home is featuring vaulted ceilings, tile and lami-
nate throughout for easy upkeep, and an indoor laundry
area. $155,000
1-866-657-2300 800CC045422.

FORT MYERS

Welcome Home
Welcome home! Turnkey, move in ready Port Charlotte
home. Central AC, and new roof! All furnishings in-
cluded. $155,000
1-866-657-2300 800CH402520.

PORT CHARLOTTE

Lakefront Condo in Heritage Lake Park
This 3 bedroom 2 bath condo is on the 2nd floor over-
looking the lake. Great amenities like pool, gym, secu-
rity etc. $149,900
1-866-657-2300 800CH400443.

PUNTA GORDA

Top Flood Condo Championship Golf - Great View
Kelly Greens Golf condo top floor with best view -
championship golf. $149,000
1-866-657-2300 800FM031957.

FORT MYERS

Come Look at this Affordable Home - 1382
sqft of Living Space
This home is located on a beautiful corner lot with a large canal
in the back and is centrally located in Lehigh. $143,000
1-866-657-2300 800LE044305.

LEHIGH ACRES

Cute 55 and over Manufactured Home
Cute 55 and over Manufactured 2/1.5 Home

$139,900
1-866-657-2300 800NA035792.

NAPLES

Great Doublewide on Private Canal Front Lot
Redone mobile with 3 bed, 1-1/2 baths, on private
canal front half acre lot! New floors kitchen, deck, bath,
lighting etc. $129,900
1-866-657-2300 800CH402785.

PUNTA GORDA

Location - Location - Location
Great 2 bed 2 bath in a wonderful location and wonder-
ful 55 + community. $119,900
1-866-657-2300 800FM043132.

FORT MYERS

Sought After Lazy Days Village
Beautiful corner lot in prime area of park, amenities in-
clude 2 clubhouses, pool. $94,000
1-866-657-2300 800FM028457.

NORTH FORT MYERS

Beautiful 2/2 Condo in Lehigh Acres
Warm, inviting and calm are the feeling you have in this
beautiful condo. The master bedroom has two walk-in
closets. $73,000
1-866-657-2300 800LE041851.

LEHIGH ACRES

Beautiful Gated Hideaway Greenbriar Country Club
Wonderful views of golf course & lake from this spa-
cious turnkey condo, Open 2/2 floor plan in pet friendly
community! $139,900
1-866-657-2300 800FM043805.

FORT MYERS

Kelly Greens Terrace Condo with a Great
Golf and Lake View
2nd floor condo on Kelly Greens Championship golf
course offered turnkey! $137,000
1-866-657-2300 800FM028550.

FORT MYERS

2 Bed 1 Bath Located in the Oxford Manor
Area of Englewood
Close to the beaches and shopping. Home needs some TLC, it has
been a rental property with the same tenant since 2010.$134,900
1-866-657-2300 800CH401986.

ENGLEWOOD

Pool Home in Port Charlotte
This is a cute 2/1 with carport and also has a built in
pool.  In the heart of the town and close to shopping
and food. $130,000
1-866-657-2300 800CH402650.

PORT CHARLOTTE


