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Students plan vigil and rally against gun violence
BY ROBBIE SPENCER
rspencer@fl oridaweekly.com

The Parkland school shooting has rever-
berated with the students of Collier Coun-
ty — and with a New York Times bestsell-
ing author.

The students and their adult allies have 
organized a student-led call to action 
against gun violence to take place at 5 p.m. 
Friday, Feb. 23, on the steps of the Collier 
County Courthouse.

And Glennon Doyle, a Naples resident 

and the author of “Love Warrior,” plans to 
attend, according to event organizers.

A notice about the rally was sent out by 
Kate Cunningham, a Naples resident who 
has worked with Moms Demand Action 
for Gun Sense in America since the Na-
ples chapter was formed in January 2016. 
Moms Demand Action started in 2012 after 
the massacre at Sandy Hook Elementary 
School in Newtown, Conn.

“The student organizers are inviting 
their fellow students, teachers, parents 
and friends to bring chalk with them to 

the rally,” Ms. Cunningham’s release read. 
“The chalk will be used to inscribe and 
memorialize the names of shooting vic-
tims, including those from the Pulse night-
club and Parkland massacres.” A number 
of students and teachers will be on hand 
to speak about voter registration, assault 
weapons and the fi nancing of politicians 
by the National Rifl e Association. 

The rally will begin with a vigil in front 
of the Collier courthouse steps and lead 
into a march to the intersection of Airport 
Road and U.S. 41. ■
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This President’s Day weekend, come into 

Matter Brothers for amazing savings on 

coastal home furnishings for the entire home. 

Special deals throughout the store.

Rachel Ray Home
Highline collection. Bold and fresh. Born of 
clean, modern styling and rich textural fi nishes.

$1,697
8-Piece Dining Set

SAVE UP TO 40% 
STOREWIDE

$2 397

Matter Brothers Home Sale

This President’s Day weekend, come into

Matter Brothers for amazing savings on

coastal home furnishings for the entire home.

Special deals throughout the store.

SAVE UP TO 40%
STOREWIDE

Matter Brothers Home Sale
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PRESIDENT’S DAY SALE
QUEEN BED
The inviting transitional 
boutique Affinity Collection.

$899$899
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GUEST COMMENTARY
It’s time to make civil discourse a priority

BY MICHAEL WYNN

Recently, the Leadership Collier 
Foundation hosted a lunch event that 
focused on the growing challenge of 
incivility in our society. Attendees 
heard from a diverse panel of people 

who shared per-
sonal experiences 
on how civil dis-
course and respect-
ful advocacy lead to 
greater success in 
the courtroom, in 
business and in our 
government. The 
event concluded 
with attendees put-
ting civil discourse 

into practice by dividing into breakout 
groups and debating a controversial 
topic.

Our hope is that this event will be 
the first step in creating a community 
conversation on civility.

Why Leadership Collier? For almost 
30 years, the Leadership Collier Foun-
dation has been the champion for lead-
ership development in our county. We 
have promoted respectful advocacy as 
part of our curriculum. We have prac-
ticed civility in our public policy ini-
tiatives through our umbrella organi-
zation, the Greater Naples Chamber 
of Commerce. We have invested in 
programs to continually educate our 
alumni so that they have informed opin-
ions on the issues that matter most to 
our community. 

Who better to take on the challenge 
of promoting civil discourse and leader-
ship?

It used to be that you could safely 
debate anything, as long as you didn’t 
talk about politics or religion. Now, we 
seem to have arrived at a point where 
everything is politicized. As a result, we 
have seen a shift in recent years, where 
many people speak primarily to those 
they already agree with. This reinforces 
existing opinions and ultimately limits 
the ability to grow and learn.

Unfortunately, this mindset perme-
ates our national politics at a time when 
we are facing critical decisions for our 
country’s future. Debate seems to be a 
formality versus a necessary foundation 
for uncovering ideas that lead to the 
best solution.

Many seem to have forgotten that at 
its core, leadership is influence. Howev-
er, you cannot influence opinions if you 
don’t take time to listen to understand 
the other side. Too often, we listen only 
so we can reply with a more convincing 
argument.

So where do we start?
The Leadership Collier Foundation 

believes the path starts with self-reflec-
tion and changing our own behavior.

Do we truly listen to understand, and 
do we assume good intentions from oth-
ers or do we label others and dismiss 
their input? 

Do we share and promote informa-
tion that is at its core devisive and con-
descending? 

Through our example, we can help peo-
ple disagree without being disagreeable.

We understand that our civility proj-
ect might be a heavy lift. Our society 
thrives on quick validation and rein-
forcement of long-held viewpoints. We 
often fail to separate people from the 
problem or issue, which can lead to 
decisions based on personal animosities 
rather than on the facts that support the 
best solution. We need to be aware that 
disagreement and hate are not the same 
thing.

In their article “The Meaning of Civil-
ity,” Heidi and Guy Burgess discuss the 
fact that many differing interests divide 
our society. They acknowledge that 
there will be a long series of confronta-
tions over moral and social issues and 
“often these issues will have an irreduc-
ible win-lose character and, hence, not 
be amenable to consensus resolution. 
While continuing confrontation is inev-
itable, the enormous destructiveness 
which commonly accompanies these 
confrontations is not.”

The growing lack of civility impacts 
all of us. It leads to increased incidents 
of violence and limits honest debate 
that results in the best solutions.

It’s time for all of us to make civil 
discourse a priority. We look forward 
to continuing this conversation in the 
months ahead and invite you to con-
tact Amanda Beights, Amanda@naple-
schamber.org, at the Leadership Collier 
Foundation to learn more. ■

— Michael Wynn, president of Sun-
shine Ace Hardware, is chairman of the 
Leadership Collier Foundation.

WYNN



TAMIAMI GENESIS

All offers exclude tax, tag, title, dealer fee, $750 acquisition fee and $171 plate transfer. All offers are with approved credit. 
10K miles allowed per year, 20¢ per mile thereafter. See dealer for complete details. Expires 2/28/2018.

6780 AIRPORT ROAD, NAPLES | ON AIRPORT ROAD JUST SOUTH OF ORANGE BLOSSOM DRIVE
239-325-1999 | TAMIAMIGENESIS.COM

OPEN 7 DAYS A WEEK | MONDAY - FRIDAY 8AM-7PM | SATURDAY 8AM-5PM | SUNDAY 11AM-4PM

Genesis Service Valet
Pickup & Drop-off

3 years | 36,000 miles

Complimentary
Scheduled Maintenance

3 years | 36,000 miles

24/7 Enhanced
Roadside Assistance

3 years | unlimited miles 

New 2018 Genesis

G80
 Panoramic Sunroof
 Blind Spot Sensor
 SiriusXM Radio
 7” LCD Display

$409/mo
36 Month Lease

with $3999 due at signing 
including $0 security deposit.

OR
$1000 Competitive 

Owner Coupon
/ Valued Owner 

Coupon 
On All Remaining 

2017 Models

New 2018 Genesis

G90
 Parking Sensors 

     & Parking Camera
 Navigation
 Leather & Wood 

     Trim Interior 
 12.3” LCD Display

$719/mo
36 Month Lease

with $4999 due at signing 
including $0 security deposit.

PLUS
$1500 Competitive 

Owner Coupon
/ Valued Owner 

Coupon 
On All Remaining 

2017 Models

Introducing The All-New 2018

GENESIS G80 SPORT
 3.3L GDI Twin-Turbo V6

365 Horsepower
CDC Sport Suspension

High Performance Sport Brakes

$600/mo
36 Month Lease

with $4999 due at signing including $0 security deposit.

PLUS 
$1000 Competitive Owner Coupon

/ Valued Owner Coupon

TRUE LOVE.
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OPINION
She said, he said

There are so many problems in mak-
ing a charge of sexual misbehavior and 
even more starkly when it comes to 
accusations of domestic abuse. Not the 
least of this is when Person No. 1 (usu-
ally a woman) points the finger at Per-
son No. 2 (usually a man). When the 
man denies the allegations, we often are 
left with uncertainty over which one to 
believe.

That’s exactly what the administra-
tion faced with two key people on the 
president’s staff — Rob Porter, the man 
who handled all the presidential paper-
work and the most-classified mate-
rial, along with speechwriter David 
Sorensen. Both were accused by vari-
ous ex-wives of physical and emotional 
abuse; both adamantly reject the charg-
es. We are left with the classic “she said, 
he said” situation.

Unfortunately, it’s what their bosses, 
particularly chief of staff John Kelly and 
White House counsel Don McGahn, did 
NOT say that is the problem here. Each 
should have said, “No way.” There’s no 
way the men should have such criti-
cal roles until they dispose of matters 
so severe that they were denied full-
fledged security clearances, as they nev-
ertheless dealt with state secrets. The 
FBI made sure both Kelly and McGahn 
knew. But, for whatever reason, they 
decided to bring these guys onboard.

They’d still be there, except media 
reports suddenly blew up in their 
faces. Porter and then Sorensen quickly 
resigned. There wasn’t even a whimper 
about “fake news.” There was, however, 
a discernible roar about the way Kelly, 
in particular, handled it. Even after the 
stories spread, he lauded Porter: “Rob 
Porter is a man of true integrity and 

honor, and I can’t say enough good 
things about him. He is a friend, a con-
fidante and a trusted professional. I am 
proud to serve alongside him.”

The moment a picture was subse-
quently published showing one of the 
exes with a black eye, Kelly, the war-
hero-turned-Trump-tough-guy, went 
into full CYA mode. First, he expressed 
“shock,” then he tried to revise history 
by saying he had acted immediately.

Why all the hesitation? Was it because 
such accusations aren’t taken serious-
ly by Trump higher-ups? All POTUS 
complained about via Twitter was that, 
“Peoples lives are being shattered and 
destroyed by mere allegation. ... Is there 
no such thing any longer as Due Pro-
cess?”

What was noteworthy was what was 
missing from that tweet. There was no 
indication that he was the slightest bit 
concerned about what the women who 
made the claims might have endured. 
That is widely explained by Donald 
Trump’s own past with dozens of sordid 

charges against him.
Much of the glaring focus is on Kelly, 

the stern Marine general who was 
brought in to restore as much order as 
possible to the chaos.

While he certainly has imposed rou-
tine where there was none, he’s also 
revealed himself as a harsh right-winger. 
He called Robert E. Lee “an honorable 
man” and expressed the thought that 
“the lack of an ability to compromise led 
to the Civil War.” That begs the ques-
tion: What kind of “compromise” over 
slavery would he have favored? But he 
is an equal-opportunity bigot, disparag-
ing immigrants whenever he can. No 
wonder President Trump admires him. 
Obviously, this president is not a huge 
fan of the “Me Too” movement. He’d be 
more in the “Him Too” category. ■

— Bob Franken is an Emmy Award-
winning reporter who covered Wash-
ington for more than 20 years with 
CNN. 

Yes, throw a parade

The Pentagon has confirmed that it is 
in the preliminary stages of planning a 
military parade down Pennsylvania Ave-
nue — one of President Donald Trump’s 
fondest desires.

Trump was, understandably, 
impressed in a visit to France last July 
by the pageantry of the Bastille Day 
parade. The parade dates back to the 
1880s. Nothing the United States comes 
up with will match its resonance or its 
beloved, unifying nature.

Trump’s motivation for ordering up 
a parade anyway is pretty obvious. He 
likes big, brassy displays, and he gets 
a kick out of being the commander in 
chief of the most impressive military on 
the planet.

Still, we don’t lack for reasons to 
honor our military. The Pentagon has 
already floated the idea of a parade on 
Veterans Day to mark the 100th anni-
versary of the end of World War I, an 
epic event by any standard. We’re also 
overdue to honor on a large scale the 

sacrifice of our troops over the past 15 
years in the war on terror.

It’s not obvious when it became 
untoward or dangerous for the United 
States to hold military parades. Are we 
supposed to believe that the integrity 
of American character has depended on 
having no military parades since 1991, 
when there were big honking ones in 
Washington and New York to celebrate 
the end of the Gulf War?

The unsatisfactory outcomes of the 
Vietnam and Korean wars meant we 
didn’t have parades to mark those con-
flicts (we should have). But it didn’t 
occur to anyone that it was inappropri-
ate or undemocratic to display military 
hardware. 

During World War II, there were big 
military parades in New York City, and 
self-propelled howitzers drove by the 
New York Public Library. Dwight Eisen-
hower’s first inaugural showcased an 
85-ton atomic cannon. They broke out 
four nuclear missiles for JFK’s inaugura-
tion.

It’s true that leaders of Russia, China 
and North Korea exult in military 
parades. But it’s not military parades 
that make these regimes dangerous.

The parade controversy is another 
sign that the place of patriotism in our 
national life, and what that patriotism 

should consist of, is a Trump-era flash-
point.

Trump’s critics tend to think patrio-
tism itself is atavistic, or that its locus 
should be only in our ideals. Trump’s 
patriotism is more grounded, and insists 
that we are a nation, not just an abstrac-
tion.

This is why a military parade once in 
a while is a healthy thing: We should be 
proud, not just of our troops, but of our 
military as such. We should be proud of 
our strength. We should be proud of our 
weaponry, highly proficient machines 
fashioned by the most technically adept 
society the world has ever known.

Ideally, everyone would realize this. 
Once upon a time, we did. But now the 
best argument against Trump’s parade 
is that it will become a cultural-war 
flashpoint and “the resistance” will try 
its utmost to ruin the affair. Just imagine 
a protester in a pussy hat in a Tianan-
men Square-style standoff with an M1 
Abrams tank.

Meanwhile, on July 14, the Bastille 
Day parade will in all likelihood come 
off once again without a hitch. ■

— Rich Lowry is editor of the 
National Review.

rich LOWRY
Special to Florida Weekly

bob FRANKEN
Special to Florida Weekly
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beach house
offers 113 suites 
including both 
assisted living
and memory 

care

Assisted Living Facility License # 12828

1000 Airport Pulling Road S.  |  Naples, FL 34104
(239) 603-0438  |  BeachHouseNaplesSeniorLiving.com

WHY CHOOSE US?
Beach House provides residents 
with all the comforts of home,  
plus a number of premium 
services, including:

· 24 hour nursing care on-site  
 in case of emergency 

· Routine health and wellness   
 assessments

· Weekly organized day trips  
 and off-site activities

· Daily breakfast, lunch and 
 dinner specials with a variety 
 of menu options

“I love working with seniors. 
Being able to connect with 

them in some way, it’s what  
I look forward to most each 

and every day. I often tell 
people I have the best  

job in the world!”

- Michele Bertuzzi,  
Executive Director
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Collier schools, sheriff team up to bolster safety procedures
BY ROBBIE SPENCER
rspencer@fl oridaweekly.com

Local officials are doubling down on 
their efforts to make sure school chil-
dren feel safe when they leave home.

Collier County Public Schools Super-
intendent Kamela Patton and the Collier 
County Sheriff ’s Office have released 
numerous notifications to the commu-
nity since the Feb. 14 mass shooting that 
left 17 students and faculty at Marjory 
Stoneman Douglas High School dead. 
The school is just north of Fort Lauder-
dale in Parkland, a bit more than 100 
miles from Naples.

CCPS announced its “Keep Collier 
Safe” initiative on Feb. 20, with a dedi-
cated website at www.collierschools.
com/keepcolliersafe providing informa-
tion for parents and students and ave-
nues for the public to report suspicious 
behavior or threats. 

“The best defense against school vio-
lence is heightened awareness and vigi-
lance by all,” Dr. Patton said in a statement.

With reports of several students being 
arrested and/or investigated in Collier 
County for troubling social media posts, 
bringing weapons to school and making 
sensitive comments about past shooting 
incidents, the superintendent’s intent 
was to show the community that CCPS 
and the CCSO are taking every threats, 
credible or not, very seriously.

In the days following the Parkland 
massacre, Sheriff Kevin Rambosk and 
Dr. Patton worked with Naples Police 
Chief Tom Weschler, Marco Island 
Police Chief Al Schettino and Florida 
SouthWestern State College campus 
police to develop enhanced school safe-

ty plans “to help everyone feel safe 
when they return to class.”

All Collier Schools now have at least 
one CCSO Youth Relations Bureau dep-
uty assigned fulltime and incorporated 
into strategic staffing plans in upcom-
ing budgets. Increased law enforcement 
visibility will also be exercised at all 
public, private and charter schools as 
well as at FSW.

Dr. Patton is hoping these extra mea-
sures will deter students from making 
poor choices. 

“Students should be aware that mak-
ing threats, even over social 
media, can result in serious 
consequences, including 
arrest, and we ask that par-
ents have this very impor-
tant discussion with their 
kids,” she wrote in her most 
recent safety update. She 
noted students involved in 
the recent incidents have 
been removed from school 
pending the outcome of CCSO investi-
gations and are under law enforcement 
observation.

Anyone wishing to report suspicious 
activity can call CCSO at 252-9300 or, 
to remain anonymous and be eligible 
for a reward, Crime Stoppers at 800-
780-8477.

Tips for parents
The National Association of School 

Psychologists suggests the following for 
parents after a tragedy:

1. Reassure children that they are 
safe. Emphasize that schools are very 
safe. Validate their feelings. Explain that 
all feelings are OK when a tragedy 

occurs. Let children talk about their 
feelings, help put them into perspective 
and assist them in expressing these feel-
ings appropriately.

2. Make time to talk. Let their ques-
tions be your guide as to how much 
information to provide. Be patient. Chil-
dren and youth do not always talk about 
their feelings readily.

3. Keep your explanations devel-
opmentally appropriate.

Early elementary school children 
need brief, simple information that 

should be balanced with 
reassurances that their 
school and homes are safe 
and that adults are there to 
protect them.

Upper elementary and 
early middle school chil-
dren will be more vocal 
in asking questions about 
whether they truly are safe 
and what is being done at 
their school. They may need 

assistance separating reality from fan-
tasy. Discuss efforts of school and com-
munity leaders to provide safe schools.

Upper middle school and high 
school students will have strong and 
varying opinions about the causes of 
violence in schools and society. They 
will share concrete suggestions about 
how to make school safer and how to 
prevent tragedies in society. Emphasize 
the role that students have in maintain-
ing safe schools by following school 
safety guidelines, communicating any 
personal safety concerns to school 
administrators and accessing support 
for their emotional needs.

4. Review safety procedures. This 
should include procedures and safe-
guards at school and at home. Help chil-
dren identify at least one adult at school 
and one in the community to whom 
they go if they feel threatened or at risk.

5. Observe children’s emotional 
state. Some children might not express 
their concerns verbally. Changes in 
behavior, appetite and sleep patterns can 
indicate a child’s level of anxiety or dis-
comfort. In most children, these symp-
toms will ease with reassurance and time. 
However, some children may be at risk 
for more intense reactions. Children who 
have had a past traumatic experience 
or personal loss, those who suffer from 
depression or other mental illness and 
those who have special needs may be at 
greater risk for severe reactions than oth-
ers. Seek the help of mental health profes-
sional if you are at all concerned.

6. Limit television viewing of these 
events. Be aware if the television is on 
in common areas. Developmentally inap-
propriate information can cause anxiety 
or confusion, particularly in young chil-
dren. Adults also need to be mindful of 
the content of conversations that they 
have with each other in front of children, 
even teenagers, and limit their exposure 
to vengeful, hateful and angry comments 
that might be misunderstood.

7. Maintain a normal routine. Keep-
ing to a regular schedule can be reassur-
ing and promote physical health. Ensure 
that children get plenty of sleep, regular 
meals and exercise. Encourage them to 
keep up with schoolwork and extracur-
ricular activities but don’t push them if 
they seem overwhelmed. ■
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cancer-fighting resources.  

Sharla Gayle Patterson, MD, FACS
Fellowship Trained Breast Surgical Oncologist
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Community Foundation 
awards grants to help meet 
changing needs in the area

SPECIAL TO FLORIDA WEEKLY

The Community Foundation of Col-
lier County distributed $75,000 in grants 
in January to nonprofit agencies from 
its Changing Needs Fund. The fund 
is a safe-
ty net 
to help 
meet the 
changing 
needs of 
the com-
munity.

Collier County Senior Resources, 
Naples Senior Center at JFCS, St. Vin-
cent de Paul, Catholic Charities of Col-
lier County and St. Matthew’s House 
received grants. Their selection was 
based on 2018 Vital Signs indicators in 
Collier County including the increasing 
population of low-income seniors (15 
percent increase), increase of seniors 
living alone (26 percent increase), 
increase in senior poverty level (29 per-
cent increase), cost of living in Collier 
County ($56,000 for a family of four), 
increase of income used for housing 
(50 percent of individuals are paying 
more than 50 percent of their income 
for housing) and percentage of inmates 
who are arrested for drug/alcohol abuse 
when they are homeless upon release 
from jail (at least 50 percent). 

Grants issued from the Changing 
Needs Fund are for unrestricted use. 

Vital Signs is an online tool provid-
ed by the Community Foundation for 
its staff and its volunteer grantmaking 
committees, civic leaders and the broad-
er public to help them assess needs, or 
vital signs, in the community. Indicators 

of communi-
ty needs are 
updated each 
year through 
a partnership 
with Hodges 
Univers i ty, 

Johnson School of Business.
“It is impossible to predict Collier 

County’s future challenges. That’s why 
donations to our Changing Needs Fund 
are so imperative,” said Eileen Con-
nolly-Keesler, Community Foundation 
president and CEO. “These unrestricted 
dollars help to ensure our community 
has the resources to meet the unimag-
ined needs of generations to come.” 

St. Vincent de Paul and St. Matthew’s 
House each received $20,000 from the 
foundation in the most recent grant 
cycle, followed by Collier County Senior 
Resources ($14,000) and Naples Senior 
Center at JFCS and Catholic Charities of 
Collier County ($10,500 each).  

Angel Fund for Small Nonprofits and 
Women’s Foundation of Collier County 
grant applications are being accepted 
until April 2 and April 5, respectively. 
For more information, visit cfcollier.
org/nonprofits/apply-for-grants. ■
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used to store and manage information, 
Allscripts Healthcare Systems, bore the 
responsibility for the breach, falling 
down on the cybersecurity job by not 
protecting its applications.

Surfside and about 1,500 other medical 
practices nationwide using Allscripts — 
a publically traded, Chicago-based outfit 
that listed $1.55 billion in 2016 revenue 
— suddenly found themselves unable to 
function. They couldn’t schedule, they 
couldn’t bill and they couldn’t manage 
records, according to news reports and 
complaints voiced from those very frus-
trated companies on Twitter.

Like malware — software that sim-
ply means “malicious” — Ransomware 
is aptly named: The 
bad guys hack com-
pany records and 
encrypt them, prom-
ising to free up the 
data if a ransom is 
paid. Historically 
they may or may not 
keep that promise. 
They can do it with 
the personal records 
of individuals, as 
well, including such records as family 
photo albums archived in “the cloud.” 

“This isn’t from simple modifications; 
they can use the same encryptions as 
banks, so even with the most powerful 
tools in the world, we can’t break them,” 
said Patrick Traynor, an associate pro-
fessor in the Department of Computer-
and-Information-Science and Engineer-
ing at the University of Florida, and 
co-director of the Florida Institute for 
Cybersecurity Research.

Once they have you, they have you.
“So when you get attacked, you’re 

forced to go to their dark webpage. The 
(people or locations) will be hard or 
impossible to physically locate. So you 
have to make a payment, usually in Bit-
coin. There are other cyber currencies 
as well.”

Sometimes people refuse to pay the 
ransom.

“One of the issues is whether or not 
you pay,” he said. “I had a friend whose 
company was hit. They decided not to 
pay ransom. But the entire cost of get-
ting their systems back up and running 
was close to $1 million dollars. They had 
to wipe the machines, buy new equip-
ment, and hire professionals. They were 
a small business that overnight had a 
million in added expenses.”

Such attacks often harvest data then 
sold on the darknet — on a network 
of websites that can only be reached 
with special browsers such as Tor, an 
acronym for “The onion router,” the 

most common.
The most egregious example of a 

breach took place at the end of July last 
year, when criminals hacked the system 
at one of the three major credit report-
ing agencies, Equifax Inc., and stole 
the personal data of 145.5 million U.S. 
consumers. The ultimate consequences 
of that event continue to unfold, and 
remain unknown.

 “Anybody who has ever been part of 
a hack probably has personal informa-
tion about them for sale on the darknet,” 
said Professor Traynor.

 Deep net, darknet and clear net
The darknet itself, often called the 

dark web to describe protected websites 
that preserve anonymity, is a fledgling 
and very small corner of the much 
larger deep web. As a term, “deep web” 
describes the vast body of information 
— data — not indexed to be accessible 
to standard search engines or “crawl-
ers,” such as Chrome or Bing or Safari 
or Microsoft Edge. 

The deep web is mostly benign, con-
sisting of records or information indi-
viduals or companies use in the course 
of living and working, a great deal 
of it old. Media outlets, for example, 
have to design information presented 
in a quickly comprehensible and even 
attractive form before they release it to 
readers or viewers. To do that they may 
work on pages — rough drafts, if you 
will — stored privately and password 
accessible, but not kept in the public 
domain. 

Old applications for smart phones, 
old Dropbox accounts, old social media 
profiles, scholarly journals, court 
records and the like are all part of the 
huge deep web.

The deep web, therefore, grows 
“exponentially” every day, the experts 
say, consisting of about 96 percent of the 
information in the world. 

The surface or “clear web,” mean-
while — only about 4 percent of what 
exists on the worldwide web — is infor-
mation accessible to the public, the 
data most people see every day on cell 
phones or computers using common 
search engines.

The clear net is filled with news, 
social media, markets and marketing, 
how-to information, blogs and opin-
ions. There’s music, history, literature, 
explanatory science. Calendars, sched-
ules, maps and so on.

Go to www.FloridaWeekly.com, 
search the archive, and you can read 
all of the copy written in more than a 
decade of work in the Sunshine State, in 
52 editions each year — more than that, 
considering the paper publishes in dif-
ferent regions, often producing different 
stories for those regions. It’s seemingly 
voluminous but only a slender fraction 
of a tiny portion of available informa-
tion.

“The deep web represents a large 
component of information out there, 
most of it from organizations like uni-
versities, governments, news outlets 
— you’re putting a lot of electronic 
content out there but not subjecting it 
to traditional browsers. So you won’t 
be searched and indexed by Google,” 
explained Robert Totterdale, an associ-
ate professor of computer information 
systems at Florida Gulf Coast Univer-
sity.

“You set up your sites that way — 
many are password driven. There’s no 
need or interest or want in making that 
visible.”

The darknet itself
The darknet, indeterminate in size 

but considered a very small percentage 
of the deep net, is traditionally viewed 
as a haven for criminal activity. Illegal 
pornography, drug sales, weapons sales, 
stolen credit card sales, other personal 
or business data up for sale, human traf-
ficking, terrorist communications — all 
these are part of the now decade or so 
old history of the dark web.

The reason is anonymity. To access 
sites on the dark web, users download 

encrypted technologies, available for 
free on the clear web. Those allow 
them to reach websites by routing con-
nections randomly through servers 
around the world. Communications are 
encrypted at the origin and decrypted at 
the destination, in theory, with neither 
sender nor receiver nor anybody else 
able to identify people involved in the 
communication. 

Tor is the most common encryption 
browser, but there are others with vari-
ous strengths or weaknesses.

“You have I2P and FreeNet, but Tor 
is the 800-pound gorilla,” said Professor 
Totterdale. “The thing you don’t have on 
Tor is the domain names system, a kind 
of big directory to help people get to 
where they’re going on the web.”

Instead, you have to know where 
you’re going or follow instructions to 
get there.

For navigation of the darknet, certain 
sites publish their addresses, and often 
dark web sites end in .onion, rather than 
dot-com, dot-net or something else. So 
people who have downloaded Tor, for 
example (and often added other tech-
nologies to add to their protections), 
can follow the site directions and reach 
it.

These are not necessarily criminals.
“You also have government and law 

enforcement — they hang out there,” 
Professor Totterdale added.

And they don’t like to talk about it.
Florida Weekly’s written and tele-

phone requests for information about 
online and dark web law enforcement 
to sheriff ’s offices in Palm Beach, Lee, 
Charlotte and Collier counties were 
mostly ignored by police.

A Collier County Sheriff ’s Office  
response offered little information: 

“While we monitor and investigate 
crimes that are internet based, each 
investigation is different. We look for 
evidence that will assist in solving a 
crime. We monitor certain sites where 
potential crimes occur and at times 
begin investigations from the informa-
tion we gather.”

Private users of the darknet some-
times don’t like to talk about it either. 

“Thank you for reaching out to me. 
I am a knowledgeable person, which 
actually gets me into a lot of trouble. I 
need to decline this offer,” one respond-
ed, when asked to discuss how he used 
the darknet.

Even IT security companies in Palm 
Beach County and Orlando declined to 
discuss their operations.

In its effective use, any electronic or 
physical trail is made obscure and the 
source as well as the searcher remains 
anonymous.

Unless they make a mistake.
The most famous case, which brought 

the darknet fully into public conscious-
ness, says Professor Totterdale, was the 
Silk Road, as people called it.

WEB
From page 1

Tips for online security
>> Professors and cybersecurity experts Sa-

meer Hinduja, of Florida Atlantic University; 
Robert Totterdale of Florida Gulf Coast 
University; and Patrick Traynor, the Univer-
sity of Florida, all recommend the same 
basic security measures for individuals and 
companies. Here they are:

>> 1. Do not explore questionable or 
sensitive websites with a browser 
used for everyday operation. For sen-
sitive operations, use a different browser.

>> 2. Do not open unknown links or 
attachments that arrive by email. If 
necessary, contact the sender another way, 
and inquire about the email.

>> 3. Back up all critical fi les. For added 
security and enhanced recovery time, install 
an “early warning system” that may allow 
you to react quickly and save yourself sig-
nifi cant fi nancial or emotional suffering, and 
also save you a great deal of time recover-
ing, if you are hacked. Professor Traynor’s 
company, CryptoDrop, offers such a tool.

>> 4. Use an effective password. As 
simple as it sounds, this is one of the big-
gest weaknesses in personal or company 
security — the use of poor passwords. In 
2016, a company called Keeper Security 
looked at 10 million passwords, listing the 
most common that had been used in data 
breaches that year. Number one, compris-
ing 17 percent of the total or about 1.7 mil-
lion, was “123456.” The word “password” 
was the eighth most common. Others in the 
top 10 included adding a 7, an 8 or a 9 (or 
all three) to the above string of numbers; 
using “111111;” or “qwerty” (coming in at 
number fi ve). Be smart about passwords.

“The entire dark web is not nefarious — there “The entire dark web is not nefarious — there 
may be whistleblowers reporting white-collar may be whistleblowers reporting white-collar 

crime, and the dark web may allow for the crime, and the dark web may allow for the 
free exchange of ideas and information in free exchange of ideas and information in 

repressed countries under repressive regimes. repressed countries under repressive regimes. 
So, don’t paint it only as a hellacious network So, don’t paint it only as a hellacious network 

filled with devious people.” filled with devious people.” 
— Sameer Hinduja, — Sameer Hinduja, co-director of the Cyber Bullying co-director of the Cyber Bullying 

Research Center at cybullying.org, and professor of criminology Research Center at cybullying.org, and professor of criminology 
at Florida Atlantic Universityat Florida Atlantic University

TRAYNOR
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Created in 2011 by Ross Ulbricht, 
who called himself “the Dread Pirate 
Roberts” after a character in the movie, 
“The Princess Bride,” the Silk Road 
established a marketplace without gov-
ernment or legal oversight, primarily 
where illegal narcotics were sold.

It was named for the trade route that 
connected the East and the West across 
parts of Asia for about 1,200 years, end-
ing in the 15th century. But in the con-
temporary form, it was short lived.

Mr. Ulbrecht was arrested by the FBI 
in San Francisco in 2013 and charged 
with money laundering, computer hack-
ing, conspiracy to traffic narcotics and 
planning the murders of six people. The 
murder charges ultimately didn’t stick, 
but the others did. Now he’s serving life 
in prison without possibility of parole.

“The FBI didn’t fundamentally break 
the system to figure out who was run-
ning it, but the person running it logged 
into another website and accidentally 
de-anonymized himself, so the FBI was 
able to track and capture him,” Profes-
sor Traynor said.

Other configurations of such market-
places, however, sprang up immediately 
following the demise of the Silk Road. 
They continue to operate in the same 
fashion.

How the darknet serves the good
Both in the United States and in other 

parts of the world, the darknet often 
becomes a tool for the good.

“The entire dark web is not nefarious 
— there may be whistleblowers report-
ing white-collar crime, and the dark web 
may allow for the free exchange of ideas 
and information in repressed countries 
under repressive regimes. So, don’t 
paint it only as a hellacious network 
filled with devious people,” said Sameer 
Hinduja, co-director of the Cyber Bully-
ing Research Center at cybullying.org, 
and professor of criminology at Florida 
Atlantic University.

In open societies such as the United 
States, government officials sometimes 
try to restrict information that becomes 
public — to the detriment of citizens 
and society, in the eyes of whistleblow-
ers who act in good conscience.

Some of them seek to preserve their 
careers and lives by remaining anony-
mous, not always easy to do.

Although this has always been the 
case, the dark net now can help protect 
them, which is why 
media outlets have 
begun encouraging 
people to come for-
ward anonymously, 
explained Al Tomp-
kins, a senior fac-
ulty member at the 
Poynter Institute for 
Media Studies in St. 
Petersburg, which 
owns the Tampa Bay 
Times.

Newspapers and investigative outlets 
such as The Washington Post or Pro-
Publica maintain dark web sites just to 
protect whistleblowers, on whom the 
public has grown increasingly reliant 
for real information about government 
officials and organizations.

“This existed during the Obama 
administration, but (investigative 
reporters) have really amped up their 
efforts, particularly in the days after the 
2016 election, making it easier to leak 
encrypted information,” Mr. Tompkins 
said.

“Truthfully, they should have been 
doing this all along. It wasn’t that the 
Obama administration was so open with 
records; they weren’t. But we went from 
an administration that had closed things 
down quite a bit, to one that closes them 
down even more.”

So ever since WikiLeaks came into 
being — an organization founded more 
than a decade ago by Julian Assange to 
release sensitive information from gov-
ernments to people — journalists have 

encouraged people to share information 
with them in the safest possible ways.

“They’ve been pretty successful,” said 
Mr. Tompkins. “Papers like The New 
York Times have a lot of information 
coming in.”

The problem is determining what 
is true, but a fair amount of it ends up 
checked, verified and newsworthy, he 
noted.

Is this a good thing — the use of the 
darknet to expose government actions 
to the sunshine?

“Good and necessary are two differ-
ent things,” Mr. Tompkins said. “Gov-
ernment is so inaccessible now, and 
there’s nothing good in that. And confi-
dential and inside sources have always 
been a part of journalism. What’s the 
alternative; just to get nothing?”

Well, no. One website, tellontrump.
com, represents “the special projects 
desk of GIZMODO MEDIA GROUP,” 
a variety of online investigative jour-
nals that report on “political, financial, 
cultural and technological power” for 
readers.

At tellontrump.com they offer “a 
Secure Drop for messages, tips, files, 
images, videos or documents … designed 
to protect your anonymity, frustrating 
attempts by anyone, including us, to 
identify you as the source.”

A whistleblower simply clicks on the 
link for instructions and follows them.

They also offer a physical mailing 
address in New York, an email address 
that offers a public key for those using 
encryption, and a telephone number 
“capable of receiving calls and mes-
sages on a number of different plat-
forms, including IMESSAGE, Signal, 
WhatsApp, Line and Allo.”

Finally, they offer “additional pre-
cautions” a communicator may take to 
remain more confident about anonym-
ity.

For any dark web use, however, secu-
rity is never an absolute certainty.

“’Completely secure’ is a very strong 
term — we usually try to avoid saying 
the term,” said Professor Traynor.

“It’s publicly thought that these 
things are secure. However, there could 
be (unseen or unexpected) operator 
mistakes or vulnerabilities that could 
lead to exposure.”

How to protect yourself
It’s a tricky world, the world of dark-

net maneuvers. Organizations that track 
cybercrime in the health services indus-
try — the kind suffered in the attack on 
Allscripts Healthcare Systems — report-
ed malware and ransomware attacks 
on such organizations roughly doubled 
in 2017, from 30 to 64, along with 58 
breaches of theft.

Sometimes it takes companies the 
better part of a year to realize what’s 
happened.

And when it happens, typically, “a 
message pops up on your screen that 
says all your files have been encrypted, 
and it gives you instructions,” Professor 
Traynor explained.

One of them is usually to download 
the Tor browser.

“Then you navigate to the website 
they tell you. Then they will give you 
a bitcoin wallet, and you have to make 
a payment in bitcoins or some similar 
currency.”

To do that, you have to go to a bitcoin 
exchange, purchase the bitcoin with 
traditional dollars, then transfer the bit-
coin to the criminals.

“They can change the bitcoin back for 
cash. It’s very difficult to catch them. 
Crypto-currencies are decentralized 
and hard to shut down.”

Working outside the university, Pro-
fessor Traynor founded a company he 
calls CryptoDrop, at www.WeStopRan-
somware.com. 

“It’s a Florida-based startup that came 
out of research here at the University of 

What is the deep web?
A small percentage of what we call “the internet” is visible to the general public. Hidden 
below the surface is a secretive network known as the deep web. It is unindexed by search 
engines and only accessible with special web browsers.

SURFACE 
WEB

DEEP
WEB

The ‘Visible Web’ can be 
found using search engines 
like Google and Bing, and is 
under constant surveillance 
by the government.

The ‘Invisible Web’ 
cannot be indexed by 
search engines and is 
diffi cult to monitor.

The deep web is 
500 times the size 
of the Surface Web.

4% of internet 
content

96% of 
internet content

How to access the deep web

The simple answer is yes. People are beginning to use TOR and other dedicated browsers to 
maintain their privacy while online.

Some examples of deep web users include:

MILITARY POLICE JOURNALISTS WHISTLEBLOWERS

DRUGS
CHILD 

PORNOGRAPHY
WEAPONS 
TRADING

HTTP

When using the surface 
web data is accessed 

directly from the source.

Accessing the deep web 
requires a dedicated browser. 
There are several options but 
the most popular browser is 

TOR (The Onion Router).

Data on the deep web cannot 
be accessed directly because it 
is not held on any single page. 
Instead, the data is stored in 
databases, making it diffi cult for 
search engines to index.

Files are shared through any number of computers connected to the internet that hold 
the information you’re after. This type of sharing is called peer-to-peer networking. The 
encrypted data makes it diffi cult to track the information you shared and your location.

Is it legal to access the deep web?

This direct 
approach 

tracks 
information 

downloaded, 
and the time 

and location it 
was accessed 

from.

Examples: 
Edward Snowden 

and Julian 
Assange

Due to the privacy and anonymity 
dedicated servers such as TOR 

offer, the deep web has also become 
a popular place for criminal activity. 

This dark side of the deep web is 
being referred to as the darknet, 

and includes things such as:

SOURCES: HEWILSON.WORDPRESS.COM, TORPROJECT.ORG FLORIDA WEEKLY GRAPHICS

YOU

SEE WEB, A12 

TOMPKINS



A12    NEWS    WEEK OF FEBRUARY 22-28, 2018 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

DURING THIS PANEL PRESENTATION WITH Q&A ATTENDEES WILL LEARN:
• Critical considerations related to resale value and practicality when choosing to modify versus move.
• How to vet and interview potential service providers.
• General safety and privacy practices when inviting ‘strangers’ into your home.
• Key elements of a contract or service agreement.
• Common insurance scams and liability pitfalls.
• Differences between registry and agency hired personal caregivers.

HOW TO HIRE HELP IN THE HOME
Presented by the National Aging in Place Council, SWFL Chapter

Sponsored  by

Wednesday, March 7, 2018
10 a.m. 

FREE but reservations are requested  
at register@avowcares.org or 239-430-3184

Ispiri Community Center 
 1095 Whippoorwill Lane, Naples

Many older adults are determined to age in 
place at home despite increasing physical  
and cognitive challenges related to aging. 
Join the NAIPC to learn practical tips that  
will guide your long-term plan and support 

your continued independence.

PANELISTS INCLUDE:
Angela Larson, Supervisor 

Victim & Senior Advocacy Unit

Lance M. McKinney, Elder Law Attorney
Osterhout & McKinney, P.A.

William J. Varian, CGR, CAPS CGP
Collier Building Industry Association (CBIA)

Nancy Zelden, Owner-partner 
Seniors Helping Seniors

Based in Atlanta, Equifax Inc. provides 
consumer credit reports on more than 
800 million individuals and 88 million 
businesses in the world, it claims. In 2016, 
the company reported $3.144 billion in 
revenue.

But last September, Equifax announced 
criminals had hacked its systems and 
stolen or compromised the personal data 
of 145.5 million consumers, which likely 
means their personal information was put 
up for sale on the darknet, part of the dark 
web, experts say.

A small portion of the world wide web, 
the so-called darknet consists of web-
sites where anonymous vendors often 
sell products including drugs, humans 
and personal data to anonymous buyers, 
using encrypted data.

For many people who hadn’t thought 
about the deep web or darknet before, 
suddenly it became relevant to their lives. 

“You may have heard the saying,” says 
Patrick Traynor an associate professor 
and co-director of the Florida Institute 
for Cybersecurity at the University of 
Florida. “There are two kinds of people: 
Those who have been hacked, and those 
who don’t know they’ve been hacked.”

The criminals stole the names, Social 
Security numbers, birthdates, and 
addresses of everyone; they also captured 
the driver’s license and credit card num-
bers of some, the company said.

Months have dragged by, hundreds of 
lawsuits against Equifax alleging poor 
security have been filed, according to 
news reports, and it’s not over.

Early this month, the company admit-
ted that tax identification numbers, email 
addresses and phone numbers, as well as 
the expiration dates for credit cards were 
part of the hack, facts it shared with Sen-
ate leaders rather than the public, at first. 

The office of U.S. Sen. Elizabeth Warren 
released the latest information to the 
press, according to news reports. 

Equifax, one of the three major credit 
bureaus with Experian and TransUnion, 
was not immediately forthright with con-
sumers after the breach, waiting more 
than five weeks to tell them. Executives 
knew of it on July 29 last year but told no 
one until Sept. 7. 

Later, the company fired the CFO, John 
Gamble, and spent huge sums to inves-
tigate and try to rectify the hack. It also 
offered consumers a service that allows 
them to lock and unlock their credit 
reports — a service many have found 
either difficult to use, or unusable, they’ve 
said.

Equifax offered all U.S. consumers no-
charge identity theft protection and cred-
it report monitoring for a year, but that 
deal expired Jan. 31.

Options for consumers concerned 
about misuse of their personal data now 
include getting a free copy of a credit 
report, and freezing or locking reports.

According to Equifax, a free copy of 
your credit report from the three major 
credit bureaus is available at www.annu-
alcreditreport.com.

To freeze your credit report, contact 
the three major credit bureaus online.

Go to www.equifaxsecurity2017.com 
for more information. The website leads 
to a trademarked site called “Lock and 
Alert” which says, “You’re in charge,” and 
“It’s about you.”

It offers this explanation, as well: “Why 
lock?  Locking your Equifax credit report 
is an effective way to help provide addi-
tional protection against unauthorized 
access, and help stop identity thieves 
from opening new accounts in your 
name.” ■

Equifax breach: the unfortunate education of American consumers

Florida,” he said.
For protection, everybody with a com-

puter should recognize his or her vul-
nerability, to start with, according to the 
experts.

“All pieces of hardware run software, 
millions of lines of code, and sometimes 
there are vulnerabilities or deficiencies 
which allow exploitation — someone tak-
ing advantage, being able to gain access 

or insert malicious code, or run program 
or script to wreak havoc,” said Professor 
Hinduja.

“Some (criminals) might use a device to 
orchestrate an attack against other comput-
ers. All of this will exist in the future.”

Since everyone is now connected, every-
where, traditional borders are useless in 
protecting individuals or companies.

But good habits and basic knowledge 
are not useless. Professor Traynor recom-
mended three basic steps.

“One: Be careful about what you do 
on your computer. I use one browser for 
browsing and a different browser for sensi-
tive operations. So if I’m compromised on 

one, I’m not on another.
“The second step is to be very careful 

about links or attachments coming in by 
email. Especially ones that seem urgent. If 
there’s really a problem at your bank, for 
example, go to the bank’s website itself and 
log in. The problem will be made apparent. 
You don’t have to open any emails.”

The third step is more work, but just as 
essential, he warned.

“You have to try and back up critical 
files, and have an early warning system like 
the one CryptoDrop provides to protect 
you not just from financial or emotional 
loss — say, your kids’ and grandkids’ pho-
tos — but to reduce the time it takes to get 

these things back.”
It can happen to anybody, the experts 

say, and it can happen more than once.
“I believe in the transformative power 

of technology and the internet,” Professor 
Traynor said. “Innovative solutions can be 
delivered across the planet, they can help 
create a stable and productive middle class 
across the world” — which will reduce the 
number of cyber attacks, or the urge to 
commit them, he insists.

“But it will always be true: Security has 
to be part of that.”

Because it is also true that the darknet or 
some form of it will always exist. ■

WEB
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From diagnosis to treatment, you can trust your 
orthopedic team to use the latest medical  
advancements to get you moving again. 

As the largest orthopedic program in  
Southwest Florida, we offer:

• 40 orthopedic specialists 
• Nurse navigators to guide you 
• Pre-surgical education 
• Surgical and non-surgical treatments 
• Certified rehabilitation therapists 

For more information on orthopedic care, visit 
LeeHealth.org/Orthopedics or call 239-495-4475.

 

Our Orthopedic Team is

JOINED
HEALTH

to Get You Moving Again.



New YearNew Floor

R O Y A L  C O V E  P L A Z A  •  1 3 2 5 0  T A M I A M I  T R A I L  N O R T H  •  N A P L E S
2 3 9 - 5 9 6 - 5 9 5 9  •  N A P L E S . A B B E Y C A R P E T . C O M  •  M - F  9  -  6  •  S A T  9  -  5

*EXTRA CHARGES MAY APPLY FOR STAIRS, CUSTOM WORK, LARGE FURNITURE, FLOOR PREPARATION, HARD SURFACE REMOVAL AND HIGH RISE CHARGES.

IN-STOCK TILE & STONE SALE!

IN-STOCK AREA RUG SALE!

In Southwest Florida

The Largest Selection of

40% 
OFF
ALL RUGS!

$200
OFF
HANDMADE RUGS
8’X10’ OR LARGER
(Coupon offer not valid on sale,
clearance or prior purchase.)

I N S TA LL AT I O N  AVA I L A BL E  

Thorough Body Porcelain High Gloss Tile

JERUSALEM 
IVORY 

POLISHED
32” X 32”

$4.99*

SQUARE FOOT

ORO FROM SPAIN • 30” X 30” $4.99
square foot

PLATA FROM SPAIN • 30” X 30” $4.99
square foot

IVORY COAST • 32” X 32” $4.99
square foot

MARBLE SELECT • 32” X 32” $4.99
square foot

F R E E  S E T - U P  &  D E L I V E R Y  •  F R E E  D E S I G N  S E R V I C E
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DONATE TODAY
Southwest Florida’s children are counting on it!  

(239) 214-0642 | LeeHealthFoundation.org/LittleRedWagon

The Future is in His HANDS.

Save a Child’s LIFE
with a Gift to Golisano Children’s Hospital

Whose life will we save TODAY? Only time will  
tell us what the young patients of Golisano 
Children’s Hospital will do with this GIFT we 
call life. We are here to make sure they get their 
chance to make a DIFFERENCE.

YOU CAN MAKE A DIFFERENCE, with every 
DONATION to Golisano Children’s Hospital of 
Southwest Florida, Golisano Nicklaus Children’s 
Health Center in Naples and the Pediatric 
Specialty Clinic in Port Charlotte.

uthwest Florida, Golisano Nicklaus Children s 
alth Center in Naples and the Pediatric 
ecialty Clinic in Port Charlotte.

2400 Tamiami Trail N., Ste. 100, Naples, FL 34103
(239) 552-1840
2325 Vanderbilt Beach Rd., Naples, FL 34109
(239) 552-1820 
3360 Bonita Beach Rd., Bonita Springs, FL 34134 
(239) 552-1700
7900 Summerlin Lakes Dr., Fort Myers, FL 33907   
(239) 437-0025
1400 N. 15th St., Immokalee, FL 34142 
(239) 657-3171

Offer expires March 30, 2018. Programs, rates, terms and conditions are subject to change without notice and maybe withdrawn at any time. Deposit 
must be new funds. Promotional rate applies to new funds only. Existing balances or transfers from existing accounts do not qualify for this promotion. 
Florida residents only. Promotion excludes Business and Public Funds CDs. FCB’s CD with Rate Match Assurance cannot be used in conjunction with 
this promotion. Annual Percentage Yield (APY) is accurate as of date of publication. Early withdrawal penalty applies; fees may reduce earnings.  
1. CD minimum opening deposit of $10,000 will earn 2.15% APY. Advertised rate applicable to initial 19-month term only. CD will automatically renew 
to a standard 19-month CD term at the current rate and APY available at that time. BauerFinancial is a registered 
trademark.    6597 0218

Florida Based. Florida Focused.

19-MONTH CD

BETTER BANKING STARTS WITH 

GREAT RATES!

Promo Rate with minimum of $10,000 of new funds

2.15%
APY 1

To learn more, call 1.877.378.4297, stop by your local FCB 
banking center or visit FloridaCommunityBank.com.

HURRY, 
LIMITED-TIME OFFER!

At Florida Community Bank, better 
banking means great rates, convenient 
locations and personalized service. 
With 46 banking centers across the 
state, FCB is committed to ensuring 
that exceptional banking is right 
around the corner — come experience 
the way banking should be!

2400 Tamiami Trail N., Ste. 100, Naples, FL 34103
(239) 552-1840
2325 Vanderbilt Beach Rd., Naples, FL 34109
(239) 552 1820

Promo Rate with minimum of $10,000 of new funds

At Florida Community Bank, better 
banking means great rates, convenient
locations and personalized service

A GREAT RATE FROM A GREAT BANK!Baby Basics, the all-volunteer nonprofit that provides diapers to babies of low-income 
working families in Collier and southern Lee counties, recently opened its 11th distribution 
center. The newest Baby Basics location is at Collier Child Care Resources on the campus of 
the Greater Naples YMCA. Baby Basics handed out its 6 millionth diaper earlier this year. For 
information about the organization, visit www.babybasiscollier.org. ■

 1. Baby Basics outfits newborns to toddlers 
with the diapers they need.

 2. Baby Basics volunteers Laurie Lyons, Richard 
Rumelt, Jean Erlbaum, Jean McCullough 

and Elaine Chas
 3. A young mother and her sons helped 

celebrate the opening of the 11th 
Baby Basics diaper distribution site.

COURTESY PHOTOS
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22 33
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www.ECOF.com

Clearly, the right choice

 

Clearly the right choiceClearly the right choice

Since 1971

888.EYE.APPT
David C. Brown, MD, FACS

Founder & Medical Director

Lifetime Eye Care  
for the Entire Family

12 CONVENIENT LOCATIONS

1861 TRADE CENTER WAY

WE DO COMMERCIAL 
AND RESORT POOL FURNITURE!

CALL US TODAY 
FOR HUGE SAVINGS!

BEST PRICES GUARANTEED!

OPEN TO THE PUBLIC
MONDAY-FRIDAY 

9AM-5PM

SHOP US LAST!
239-592-1387

1861 TRADE CENTER WAY, NAPLES, FL

Check Out Our Websites    www.InsideOutFurnitureDirect.com      www.SinkVanitiesDirect.com

Happy birthday to Israel
The Lee/Collier Chapter of Hadassah 

celebrates the 70th birthday of Israel 
from 10 a.m. to 1:30 p.m. Sunday, Feb. 
25, at the Hilton Naples. In addition 
to brunch of Israeli delicacies, guests 
will enjoy performances by Temple 
Shalom cantor Donna Azu and Naples 
Jewish Congregation cantorial soloist 
Jane Galler. The Fort Myers Shalom 
Dancers will perform and invite guests 
to participate. 

Tickets for $70 include valet parking. 
For tickets or more information, call 
Lee Henson at 495-7866 or email lhen-
son13@gmail.com. ■

Travel agency hosts 
TSA Pre-check van

Preferred Travel of Naples invites trav-
elers to visit the TSA Pre-check mobile 
van by appointment between 8 a.m. and 
4 p.m. Monday-Friday between now and 
March 2, when the van is parked in front 
of the SunTrust Building at 801 Laurel 
Oak Drive.

TSA Pre-check is an expedited screen-
ing program that enables identified low-
risk air travelers to avoid removing their 
shoes, belts and outwear as well as 3-1-1 
liquids and laptops before going through 
airport security. TSA Pre-check has more 
than 450 lanes at more than 200 U.S. 
airports.

In order to sign up at the mobile van, 
individuals must begin the application 
process online and have documentation 
proving identity and U.S. citizenship. The 
application fee is $85 per person, and the 

certification is valid for five years.
While enrolling in TSA pre-check is 

beneficial for domestic traveling, Global 
Entry might be a better option for inter-
national travelers.

For more information, visit www.pre-
ferrednaples.com. To start the applica-
tion process, visit www.identogo.com/
pre-check or call 261-1177. Appointments 
are made online. ■



PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

FORT MYERS: 13170 S. Cleveland Ave., Fort Myers, FL 33907 
Phone: (239) 415-2800

NAPLES: 355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

See more products online at
ROBBSTUCKY.COM

 *R&S never sells at MSRP; our prices are always lower.  Certain MAP brands such as
Mitchell Gold + Bob Williams, Century and Marge Carson are excluded.

Robb & Stucky is not responsible for typographical errors.

HALF OFF BEDS!*

MSRP*
50%

off
ALL

FOR A LIMITED TIME!

PRESIDENTS’ DAY SALE!

PLUS, HALF OFF ALL KINGSDOWN® MATTRESS SETS!

LOWEST PRICES OF THE SEASON ON ALL STANLEY

The Annual Home
Entertainment Sale
For a limited time, save on all

BDI media, cabinets, bars
and modular systems.
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www.FloridaWeekly.com

www.facebook.com/
NaplesFloridaWeekly

THERE’S 
A LOT 

TO LIKE
Coaching expert thinks ‘Outside the Diamond’

Rick Saggese, owner and founder of 
Think Outside the Diamond training facil-
ity in Naples, will discuss and sign copies 
of his new book, “Baseball for Building 
Boys to Men,” from 2-4 p.m. Saturday, Feb. 
24, at Barnes & Noble in Waterside Shops.

Mr. Saggese has trained athletes for the 
past 20 years.

“I’ve tried to instill values and the pro-
cesses it takes to be successful in each of 
my students,” he says. “This has been a 
game changer for my athletes, not only in 
their sports career but in their lives.”

In “Baseball for Building Boys to Men,” 
he shares how he has brought these val-
ues to life in his baseball clients over the 
years with his training techniques. He 
invites other athletes to learn the vital 

aspects of his training that have helped 
hundreds of baseball players develop and 
perform at a higher level.

After a historically successful high 
school career, Mr. Saggese went on to 
be an All-American at the University 
of Miami. After multiple knee injuries 
made a professional career impossible, 
he turned his passion for baseball into a 
coaching career.

Think Outside The Diamond opened 
in 2012. Although it specializes in baseball 
and softball, it is a training facility for 
athletes from all sports with a focus on 
general fitness as well as sport-specific 
acceleration, power and plyometric train-
ing. For more information, visit www.
ricksaggese.com. ■
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BEHIND THE WHEEL
The Chevrolet they pay you to drive

This week is a different kind of road 
test. Where most of the cars and trucks 
we review are just a down payment 
away from your driveway, here’s one 
that requires training before they hire 
you to drive it. 

Police vehicles have an allure to some 
enthusiasts, because these are the “hard- 
core” family vehicles. Cars and SUVs 
plucked from the assembly line and 
given different suspension and electrical 
components to handle the demands of 
being able to keep up with the outlaws.

While that’s the idealistic side of the 
cop car, these vehicles are also coming 
out of fleet sales. It often means crea-
ture comforts are deleted for the sake of 
durability and the lowest possible cost. 
But the new 2018 Chevrolet Tahoe and 
Suburban Police Pursuit Vehicles are 
looking to take the law enforcement out 
of the bargain basement.

Gone are the days of the vinyl seating 
that is shared with the offender riding 
in the back. In fact, Ford and Dodge 
police vehicles have also figured out 
how to make heavy-duty materials that 
don’t look and feel like they belong in a 
school bus. But what makes the Tahoe 
and Suburban stand out this year are the 
other accommodations.

They both now come standard with 
features like dual zone automatic cli-
mate control, full color driver informa-
tion center, and the 8-inch touchscreen 
interface with Bluetooth and backup 
camera. That might not seem like much, 
but the difference makes this look and 
feel like the same $49-$70K SUVs that 
can be purchased at the local Chevy 
dealer. And when showing prospec-
tive rookies that their patrol vehicle 
feels like something they aspire to own 
in civilian life, that can be a powerful 
recruitment tool.

Offering a nicer place to work is fine, 
but the real necessity is that these are 
functional for law enforcement. The 
Tahoe and Suburban PPVs start out 
with the same body, frame and engine 
as the consumer-grade vehicles. The 
computer controlling the 5.3-liter V8 
engine and six-speed transmission are 
reprogramed to optimize for accelera-
tion as well as the stop-and-go lifestyle 
of a police vehicle.

The suspension is arguably the most 
essential upgrade. A consumer Tahoe 
does a fine job of feeling comfy and easy 
to drive, but it will have a tough time 
chasing a bad guy taking his Corvette 
down an interstate off-ramp. That’s why 
the PPV has its springs, dampers and 
sway bars specially tuned. It takes away 
some of the luxury that civilians love, 
and in return, it made our test Tahoe 
PPV feel like it has a lower stance that 
holds its grip longer in the corners. 

This is still a modern SUV, which 
means it comes with stability and trac-
tion controls. Thus, it’s not as raw as the 
old standard, the Ford Crown Victoria. 
The new 2018 PPVs also get upgraded 
with more advanced safety options with 
the new Enhanced Driver Assist Pack-
age. It includes forward collision warn-
ing, lane keep assist and low-speed 
autonomous emergency braking (auto-
matic braking if traffic suddenly stops 
ahead.) The feedback for much of this 
technology is felt through vibrations 
in the driver’s seat — much like what 
Cadillac offers to consumers today. 

These features are the result of real-
izing two truths about police cars. First, 
officers are supposed to be multi-task-
ers behind the wheel. While they are 
trained to balance communications, and 
driving during a pursuit, it certainly is 
beneficial to at least give law enforce-
ment the same driving advantages that 
the rest of us can buy. 

Second, other drivers behave differ-
ently when they see a police car in 

the rear-view mirror. After all, no mat-
ter the speed, a lot us tend to tap the 
brakes when a cop car comes into view. 
Extra technology aids can help neutral-
ize incidents from this erratic behavior.

No matter if the end user is a civilian 
or a cop, everybody wants a vehicle that 
fits into their daily lives. The differenc-
es are in the details — like one has the 
choice of leather seats and the other has 
gun rack options. And while the pricing 
for the Tahoe and Suburban PPVs can 
vary on the size of the fleet purchase, 
it shouldn’t matter much. After all, this 
is the Chevy they’ll pay you to drive. ■

mylesKORNBLATT
mk@autominded.com
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The frequency, topics and locations of our informative “In the Round” events vary. and all in the community are invited to attend.

ROUND
Lecture Series

In the
MEDICARE 101

UNDERSTANDING MEDICARE
& MEDICARE CHANGES

Welcome Reception: 5:30 p.m.
Presentation: 6:00 p.m.

Thursday, March 1, 2018
IBERIABANK

2180 Immokalee Road  |  Naples
Call (239) 593-2021 to attend. 

Thursday, March 8, 2018
IBERIABANK

605 Bald Eagle Dr  |  Marco Island
Call (239) 393-2400 to attend.

Seating is limited.

hosted by:

Medicare and the programs related 
to it are complicated. It is easy to 
misunderstand benefits or incur 
extra costs because of the 
complexities of these programs.  
Please join us for an overview of 
original Medicare (Parts A & B), 
Part C Advantage plans and Part D 
drug plans as well as Medigap 
supplement policies, other 
Medicare-related programs and 
the coordination of benefits.  

GUEST SPEAKER: 
HALLIE DEVLIN
Medicare Counselor with the Area 
Agency on Aging for Southwest 
Florida and Florida Department of 
Elder Affairs

EASTER EGGS

COOKIES

MOLDED CANDIES

CHOCOLATE &    
WINE TASTING 

CUPCAKES & CAKE POPS

TRUFFLES

DESSERTS AT HOME

CHOCOLATE CONFECTIONS

NAKED LOVE CAKE

CHOCOLATE    
SHOE PAINTING

THANKSGIVING PIES

SIMPLE CHOCOLATE DÉCOR 

Join the Master Chefs at Norman Love Confections
for Cooking Classes!

REGISTER TODAY! Classes Available March – September. Dates and spaces are limited.

Class Registration Is $95.00 Plus Tax Per Person All Classes 6:30PM - 9:30PM

Call (866) 515-2121 for class times, locations and availability. 
Private classes may be scheduled – Dates are limited! 

11380 Lindbergh Boulevard, Fort Myers, FL  NormanLoveConfections.com 20
18
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Refresh your driving skills
with help from an AARP class

AARP offers classes to help older 
drivers learn about new traffic laws, 
refresh their driving skills and reduce 
their risk for tickets and accidents. Driv-
ers over age 55 might be eligible for a 
discount on auto insurance.

Cost is $15 for AARP members, $20 
for others. Reservations are required 
and can be made by calling the num-
ber listed with the session you wish to 
attend. All classes meet from 9 a.m. to 
3:30 p.m. Here’s what’s coming up:

Saturday, Feb. 24: 561 Bentley Village 
Court; 596-6007.

Thursday, March 15: St. Williams 

Ministry, 750 Seagate Drive; 947-1727.
Thursday, April 19: St. Williams Min-

istry, 750 Seagate Drive; 612-201-8616. ■

Know where to watch out
for CCSO traffic deputies

Here’s where Collier County Sheriff’s 
Office deputies will be on traffic duty the 
week of Feb. 26-March 2:

Monday, Feb. 26
Collier and Capri boulevards: Speeding
Rattlesnake Hammock Road and St. 

Andrews Boulevard: Red-light running
Radio Road and Industrial Boulevard: 

Red-light running
Tuesday, Feb. 27
Golden Gate Parkway and I-75 south-

bound exit: Aggressive driving
Naples Boulevard and Airport-Pulling 

Road: Red-light running
Goodlette-Frank Road and Creekside 

Boulevard: Speeding
Wednesday, Feb. 28
Golden Gate Boulevard at Big Cypress 

Elementary School:  Speeding

Vanderbilt Beach Road and Island Walk 
Boulevard: Speeding

U.S. 41 East and Triangle Boulevard: 
Red-light running

Thursday, March 1
Pine Ridge Road at Pine Ridge Middle 

School: Aggressive driving 
Collier Boulevard and Grand Lely 

Drive: Speeding
Old 41 Road and Turtle Creek Boule-

vard: Speeding
Friday, March 2
Airport-Pulling Road and Nottingham 

Drive: Aggressive driving
Immokalee Road and Twin Eagles Bou-

levard: Aggressive driving
Santa Barbara and Davis boulevards: 

Red-light running ■



YOU VOTED  I  HABITAT WON
Thank you for supporting the stores 

that build homes with your vote for 

Habitat Collier ReStores!

Home Furnishings

11127 Tamiami Trail East 
Home Improvement

5430 Yahl Street

VISIT OUR NAPLES LOCATIONS TODAY!

Thank
You

4 SILVER AWARDS:  
Antique Store, 
Outside Furniture, 
Resale Furniture, Thrift Store

1 GOLD AWARD: 
Appliance Store

4
A
O
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WANT TO DONATE? 

HabitatStores.org | 239-732-6388

800-800-2580 
www.shipcar.com

Your Home 
is Our Home

®

Ship your car home with us.
Ship your car home with us.

Get the home state advantage.

Door to Door or 
convenient drop 
off at SW FLorida 

Airport

Irony
A North Little Rock, Ark., law firm 

celebrated Valentine’s Day in an uncon-
ventional way: Wilson & Haubert, PLLC 
hosted a contest to win a free divorce (a 
$985 value). “Are you ready to call it quits?” 

the firm’s Facebook post asked. “Do you 
know someone that is?” Firm co-founder 
Brandon Haubert told WIS-TV that the 
firm had received more than 40 entries in 
the first day it was offered.

Ewwwww
About a week after an 11-year-old boy 

scraped his elbow while playing in a tidal 
pool on a California beach, pediatricians 
treating him for the resulting abscess 
removed a small, hard object and were 
surprised to discover a live checkered peri-
winkle marine snail, according to United 
Press International. Dr. Albert Khait and 

his colleagues at Loma Linda University 
wrote in BMJ Case Reports that a snail’s 
egg had apparently become embedded 
in the boy’s skin when he scraped it. The 
mollusk later hatched inside the abscess. 
Dr. Khait said the boy took the snail home 
as a pet, but it did not survive living out-
side its former home.

Blimey
Michelle Myers of Buckeye, Ariz., suf-

fers from blinding headaches, but it’s what 
happens afterward that until recently had 
doctors stumped. Myers, who has never 
been out of the United States, has awak-
ened from her headaches three times in 
the last seven years with a different for-
eign accent. The first time it was Irish; the 
second was Australian, and both lasted 
only about a week. But Myers’ most recent 

event, which was two years ago, left her 
with a British accent that she still has. 
Doctors have diagnosed her with Foreign 
Accent Syndrome, a rare condition that 
usually accompanies a neurological event 
such as a stroke. Myers told ABC-15 that 
the loss of her normal accent makes her 
sad: “I feel like a different person. Every-
body only sees or hears Mary Poppins.”

New world order
A new golf course at The Retreat & 

Links at Silvies Valley Ranch in Seneca, 
Ore., will take “the golf experience ... to a 
new level” in 2018, owner Scott Campbell 
announced in early February to the website 
Golf WRX. This summer, golfers will be 
offered goat caddies to carry clubs, drinks, 
balls and tees on the resort’s short seven-

hole challenge course, McVeigh’s Gauntlet. 
“We’ve been developing an unprecedented 
caddie training program with our head 
caddie, Bruce LeGoat,” Campbell went 
on, adding that the professionally trained 
American Range goats will “work for pea-
nuts.” (Rim shot.)

Update
News of the Weird reported in Sep-

tember on the giant “fatberg” lodged in 
the sewer system beneath the streets of 
London. The huge glob of oil, fat, dia-
pers and baby wipes was finally blasted 
out after nine weeks of work. On Feb. 8, 
the Museum of London put on display a 
shoebox-sized chunk of the fatberg, the 
consistency of which is described by cura-
tor Vyki Sparkes as being something like 

Parmesan cheese crossed with moon rock. 
“It’s disgusting and fascinating,” she told 
the Associated Press. The mini-fatberg is 
enclosed within three nested transparent 
boxes to protect visitors from potentially 
deadly bacteria, the terrible smell — and 
the tiny flies that swarm around it. The 
museum is also selling fatberg fudge and 
T-shirts in conjunction with the exhibit, 
which continues until July 1.

Mail call
The Federal Agency for Environmental 

Protection in Mexico is investigating a Feb. 
7 attempt to express-mail a Bengal tiger 
cub from Jalisco to Queretaro, reported 
WDBJ-TV. The cub had been sedated and 
packed into a plastic container; a dog sniff-
ing for contraband detected it. Wildlife 

agents said the cub was underweight and 
dehydrated but otherwise healthy, and its 
papers were in order. However, because 
mailing it was considered mistreatment, 
it was relocated to a wildlife protection 
center.

Why not?
Terran Woolley of Hutchinson, Kan., 

got a bright idea after he read the bylaws 
and requirements to become the state’s 
governor. “I was reading some stories 
about the young teenagers that were enter-
ing the governor’s race ... and I thought, ‘I 
wonder if ... Angus could run,’” Woolley 
explained to KWCH-TV. Angus is Wool-
ley’s wirehaired vizsla, a four-legged, furry 

friend of the people who Woolley said 
would promise soft couches and a “com-
pletely anti-squirrel agenda” if elected. 
Alas, on Feb. 12, the Kansas secretary of 
state’s office dashed Angus’ dreams when 
it declared that despite the fact that there 
are no specific restrictions against a dog 
being governor, Angus would be unable to 
carry out the responsibilities of the office.

Least-competent criminal
Kenneth R. Shutes Jr. of New Richmond, 

Wis., bolted from a midnight traffic stop 
on Feb. 6, but he didn’t make it far before 
having to call 911 for help. The Twin Cit-
ies Pioneer Press reported that Shutes got 
stuck in a frozen swamp in rural Star Prai-
rie and, after about an hour, became unable 
to walk as temperatures dipped to minus 8 

degrees. Fire and rescue workers removed 
Shutes from the wooded area, and he was 
later charged in St. Croix County Cir-
cuit Court for failing to obey an officer, 
marijuana possession and obstructing an 
officer. Shutes told a deputy he “needed an 
incident like this because he was making 
poor decisions in his life.” ■

NEWS OF THE WEIRD 
BY THE EDITORS AT ANDREWS MCMEEL

Distributed by Universal Press Syndicate
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Est. 1931
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NORTH NAPLES

239-593-6879 
SURROUNDINGSFLA.COM

Come visit our ever changing showroom, 
with a wide selection of furniture, accessories and art. 

We feature high-quality consignments supplemented with 
select new pieces.  Let us help you create a 

comfortable haven called home.

CONSIGNMENTS &
FINE FURNISHINGS FOR YOUR HOME

CREATING 
LIVABLE, 
FUN SPACES

Offi ces in Lee, Collier & Charlotte Counties
* Number one cataract practice based upon 2016 volume in Lee, Charlotte and Collier Counties.

The 
#1 Cataract

Practice in SWFL

Call to schedule your 
evaluation today.

239-230-0314
QuigleyEye.com

Did you know Quigley Eye 
Specialists performs more 
cataract surgery than any 
other practice in SWFL and 
offers the most advanced 
treatment options available 
today? If you have blurry 
vision or just want to make 
sure your eyes are healthy, 
we have the right specialist 
for you.

GET OUT FOR 
A GOOD CAUSE

■ The Naples High School Golden 
Eagle 5K Run takes off at 7:30 a.m. Sat-
urday, Feb. 24, at Lowdermilk Park. Pro-
ceeds from registration will benefit the 
Naples High School band program and 
the Gulf Coast Runners youth scholar-
ship fund. To sign up or for more infor-
mation, visit www.gcrunner.org. 

■ The 19th annual Heart & Sole 
1-mile walk to benefit the Parkinson 
Association of Southwest Florida 
steps out at 9 a.m. Saturday, Feb. 24, 
from Centennial Bank at 3401 U.S. 41 
in Naples. Call 417-3465 or visit www.
pasfi.org.

■ My Autism Connection holds 
its second annual Walk the Spectrum 
event from 11 a.m. to 2 p.m. Saturday, 
Feb. 24, at Estero Community Park. 
Entertainment, games and vendor 
booths with information about 
a variety of services will be 
on site, and the Lee County 
Sheriff ’s Office will pro-
vide fingerprinting ser-
vices. A raffle for prizes 
including Disney World, 
Sea World and Key West 
Express tickets will help raise addi-
tional funds. All proceeds will help My 
Autism Connection support efforts to 
help individuals with autism develop 
skills toward independence and healthy 
relationships. Visit www.walkthespec-
trum.org.

■ The Lustgarten Foundation’s sev-
enth annual Southwest Florida Pan-
creatic Cancer Research Walk takes 
place Saturday, Feb. 24, at Florida 
SouthWestern State College in Fort 
Myers. Registration starts at 8:30 a.m. 
and the walk sets out at 10 a.m. To sign 
up, call 866-789-1000 or visit www.lust-
garten.org.

■ The 5K Run/Walk for the Future to 
benefit PACE Center for Girls–Collier 
at Immokalee starts at 8 a.m. Sunday, Feb. 
25, at North Collier Regional Park. Regis-
tration is $30. Sign up at www.rundurance.
org/running-for-the-future-5k. 

■ The Susan G. Komen Race for 
the Cure Southwest Florida takes 
place Saturday morning, March 3, at 
Coconut Point in Estero. The timed 
5K race sets out at 8 a.m. and the non-
competitive run/walk starts at 8:10 a.m. 
Awards are at 8:45 a.m. To form a team, 
to join an existing team or to sign up 
as an individual participant, visit www.
info-komen.org.

■ The 15th annual CurePSP Aware-
ness and Memorial Walk sets out at 
10:30 a.m. Saturday, March 10, at Mackle 
Park on Marco Island. The wheelchair- 
and family-friendly course is less than 1 
mile long. All are welcome. Registration 
is $25 for adults and $10 for students and 
includes a T-shirt and lunch. Proceeds 
will benefit CurePSP. For more informa-
tion, call Cindy MacDonald at 353-3960.

■ Kensington Golf & Country Club 
hosts the seventh annual Home Base 
Family & Golf Outing to benefit 
Southwest Florida combat veterans 
of Iraq and Afghanistan on Saturday, 
March 10. The Home Base program is a 
joint venture founded by Mass General 
Hospital and the Boston Red Sox to 
help heal the “invisible wounds of 
war,” including 
post-traumat-
ic stress and 
t r a u m a t i c 
brain injury. 

All funds raised will assist local veter-
ans. Registration is $200 for Kensington 
members, $250 for others. Several spon-
sorship opportunities are also currently 
available. To sign up or for more infor-
mation, call the Kensington pro shop at 
649-0071 or visit www.homebase.org/
Kensington.

 
■ The Gulf Coast Runners’ St. Pat-

rick’s Day 5K Fun Run sets out at 6 
p.m. Thursday, March 15, from Fit & Fuel 
on Vanderbilt Beach Road. Registration 
is $15 for GCR members and $20 for oth-
ers in advance, $20 and $25 on race day. 
Sign up at www.gcr.org.

■ The Marco Island Half Mara-
thon and 5K run-walk take place Sun-
day morning, March 18, starting and 
finishing in the Shops of Marco Publix 
parking lot at the corner of San Marco 

Road and Barfield Drive. Mon-
ies raised are given to various 

community organizations 
on Marco Island. All are 

welcome to run, walk 
or volunteer to be part 
of the family-friendly 

event. To register or for 
more information, visit www.marcois-
landhalfmarathon.com.

■ The third annual Out of the Dark-
ness walk to benefit the American 
Foundation for Suicide Prevention 
takes place from 5:30-8:30 p.m. Tuesday, 
March 20, on the campus at Florida 
Gulf Coast University. Proceeds will 
help fund suicide prevention research 
and educational programs to eliminate 
the stigma surrounding suicide and to 
encourage those who are suffering from 
mental illness to seek treatment. Visit 
www.AFSP.org/FGCU. 

■ The third annual Hop to the Top 
5K race, fun run and yoga event to ben-
efit Wellfit Girls and the Gulf Coast 
Runners Youth Development Fund 
takes place Saturday morning, March 
31, at North Collier Regional Park. Visit 
www.runsignup.com/hoptothetop. 

■ Friends of Foster Children For-
ever holds the annual Sunshine 5K 
Run/Walk Saturday morning, April 21, 
at Vineyards Community Park. Cash 
prizes for top male and female will be 
awarded in several categories. Regis-
tration is $25 by March 15, $30 March 
16-April 20 and $35 on the day of the 
race. Registration for a noncompetitive 
1-mile run/walk is $10 (free for ages 13 
and younger). All proceeds will help 
FFCF provide a continuum of educa-
tional support for foster children, from 
birth to graduation. Sign up at www.
friendsoffosterchildren.net.

 
■ The seventh annual A Swing of 

Grace golf tournament to benefit 
Grace Place for Children & Families 
takes place Saturday, April 21, at Wynde-
mere Country Club. For more informa-
tion, visit www.graceplacenaples.org.

■ The second annual Stroke Victor 
golf scramble to benefit the Stroke 
Recovery Foundation tees off Saturday, 
April 21, at Quail Village Golf Club. Reg-
istration begins at noon and the shotgun 
start is at 1 p.m. Dinner will follow the 
18-hole tournament. Cost is $80 ($30 for 
dinner only). Sign up by emailing mem-
bership@quailvillagegolfclub.org or for 
more information call 598-2815. ■

— Email news about charity sports 
events to Cindy Pierce at cpierce@flori-
daweekly.com.
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Conservancy event set to address
big questions about the environment

BY ROBBIE SPENCER
rspencer@fl oridaweekly.com

There aren’t many places better suit-
ed to discuss environmental issues than 
Southwest Florida. Among a litany of local 
nonprofits dedicated to protecting, educat-
ing and lobbying for the environment, the 
Conservancy of Southwest Florida is per-
haps at the forefront of the push for envi-
ronmental literacy in the United States.

One of its many educational efforts  
involves the monthly “Evenings at the 
Conservancy” eco-lectures, covering topics 
ranging from endangered species to envi-
ronmental research 
and issues affecting 
the region.

This month’s 
speaker happens to 
have more of a stake 
in Southwest Florida 
than most: Heather 
Skaza Acosta, Ph.D., 
is the Conservancy’s 
director of educa-
tion and an assistant 
professor of environmental education at 
Florida Gulf Coast University. At “Evenings 
at the Conservancy” on Tuesday, Feb. 27, 
she will discuss the importance of environ-
mental literacy and how to improve it for 
the community at large.

Among the critical environmental ques-
tions of our time: What makes sustainable 
choices so difficult? How can people be 
convinced to act for environmental conser-
vation? And how do environmental educa-
tors inform while inspiring and exciting 
people into action for sustainability? 

“That is the question that drives most 
of what I do,” she said of the latter. “Envi-

ronmental issues are so complex and occur 
on such large scales that it is hard to see 
where we fit into the picture. Most people 
won’t see the impact of their sustainable 
decision-making or the impact of their 
decisions that work against environmental 
sustainability, making it seem like they are 
not making much of an impact, positive 
or negative. If a person feels insignificant 
in affecting change, they are less likely to 
persist.”

Ms. Skaza Acosta has a unique perspec-
tive as to motivating students and environ-
mental activists of all ages to take action. 
She will discuss the many ways literacy, or 
sometimes lack thereof, can damage even 
the most well-intentioned volunteer.

“I think it is always important to do 
your best to understand the thing you 
are fighting for, no matter what it is,” she 
said. “Environmental problems make that a 
challenge sometimes, because their origins 
or solutions are not always what we think 
they are.”

This year’s “Evenings at the Conser-
vancy” series continues with: Filmmaker 
Elam Stolzfus, March 20; Keewaydin turtle 
expert Dave Addison, April 10; and Conser-
vancy biologist Ian Bartoszek on invasive 
pythons, May 8. ■

SKAZA ACOSTA

>> What: “Evenings at the Conservancy” 
featuring Heather Skaza Acosta on 
environmental literacy

>> When: 6 p.m. Tuesday, Feb. 27 (doors
open at 5:30 p.m.)

>> Cost: $10 (free for Conservancy members)
>> Info: 403-4207 or sophian@conservancy.org
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“I am thankful for the doctors and nurses at Florida Cancer Specialists who cared for me as a person and a neighbor, 
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-Dave Norris, Cancer Fighter
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Dave Norris was a healthy 65-year-old, until one day he had trouble swallowing. His doctor discovered a 
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with Surgeon-Controlled, Patient-Specific 
Mako® Robotic-Arm Assisted Surgery

PRECISE • ACCURATE • MINIMALLY INVASIVE • PARTIAL KNEE REPLACEMENT

Robert J. Zehr, M.D.
CEO • Medical Director

Southwest Florida’s premier 
outpatient surgery facility, designed 

specifically for joint replacement

239.592.4955
SeasideSurgeryCenter.com
1879 Veterans Park Drive, Suite 1101 

Naples, Florida 34109

HEALTHY LIVING
Medicare expert
will explain what
changes mean 

It’s easy to misunderstand Medi-
care benefits and incur extra costs 
because of the complexities of it and 
related programs. Hallie Devlin, a 
Medicare counselor with the Area 
Agency on Aging for SWFL and the 
Florida Department of Elder Affairs, 
will help clear the air in two presenta-
tions hosted by Iberiabank and open 
to the public.

In “Understanding Medicare and 
Medicare Changes,” Ms. Devlin will 
give an overview of the original 
Medicare (Parts A and B), Part C 
Advantage plans and Part D drug 
plans as well as Medigap supplement 
policies. Presentations are set for 6 
p.m. Thursday, March 1, at Iberiabank 
at 2180 Immokalee Road and at the 
same time Thursday, March 8, at 
the bank at 605 Bald Eagle Drive on 
Marco Island. Doors will open for a 
reception at 5:30 p.m. Seating is limit-
ed at both locations, and reservations 
are required. Call the Naples location 
at 593-2021 or the Marco location at 
393-2400. ■

Medical society
has scholarships

Deserving local medical students can 
receive a helping hand from the Founda-
tion of the Collier County Medical Soci-
ety through its scholarship program. 
Applications will be accepted through 
March 31 from medical students for the 
Dr. William Lascheid Memorial Schol-
arship and from students enrolled in 
or accepted to health-care degree pro-
grams.

The Dr. William Lascheid Memo-
rial Scholarship honors and remembers 

SEE SCHOLARSHIPS, A27 

Runner brings awareness,
hope to colon cancer fight

BY CLAY LUZ
Lee Health

Avid runner Vera Owens 
exercises every day, maintains 
a healthy weight and avoids 
eating junk food. But nine years 
ago, she experienced the health 
scare of a lifetime.

Ms. Owens, whose mother 
died of colon cancer at the 
age of 73, has a colonoscopy 
every five years. Experts rec-
ommend a colonoscopy once 
every 10 years after age 50, but 
Ms. Owens is tested more often 
because of her family history.

In 2009 when her gastro-
enterologist gave her the 
results, Ms. Owens knew some-
thing was wrong. “He said he 
removed some polyps, which 
didn’t surprise me,” Ms. Owens 
recalls. “But then he said there 
was a tumor on my colon, and 
preliminary tests showed it was 
cancerous. I felt so ashamed. I 
felt like there was something I 
could have done to prevent the 
cancer.”

Ms. Owens’ gastroenterolo-
gist referred her to colorec-
tal surgeon Janette Gaw, M.D., 
who encouraged Ms. Owens to 
have a laparoscopic partial col-
ectomy to surgically remove 
the tumor. 

Dr. Gaw told Ms. Owens to prepare 
for a weeklong hospital stay, but she 
was discharged after only 2½ days. 

“Because Vera was in such great 
health, other than the tumor, her sur-
gery was done with a camera through 
a small incision,” 
Dr. Gaw says. “As 
a result, her recov-
ery time was much 
shorter than most 
patients.”

Ms. Owens 
started running 
again within three 
months of her sur-
gery. She even completed her first half 
marathon that year, running 13.1 miles in 
just over two hours. When Ms. Owens 
discovered she and Dr. Gaw shared a 

passion for running, an idea was born: 
an annual 5K run/two-mile walk that 
funds public education, free screenings 
and treatment of colorectal cancer in 
Southwest Florida.

Every year since 2009 Ms. Owens 
and Dr. Gaw have co-chaired The Scope 

for Hope run. The 
event donates 
100 percent of 
the funds toward 
colorectal cancer 
patient care and 
assistance. 

The 2018 8th 
Annual Scope for 
Hope 5K Run, 

2-Mile Walk and Kids’ Fun Run will be 
March 24 at Century Link Sports Com-
plex at Hammond Stadium, Fort Myers. 
For more information or to register, 

go to www.LeeHealth.org/Scope-For-
Hope. ■
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former CCMS president and Neighbor-
hood Health Clinic co-founder Dr. Las-
cheid and his devotion to caring for the 
underserved in Collier County. Florida 
residents who are enrolled in or accept-
ed to medical school and who have dem-
onstrated excellence in service to their 
community are encouraged to apply.

The foundation’s health-care student 

scholarships are based on academic merit 
and contributions to the community. 
Financial need may also be considered.

“We were thrilled to award $32,500 in 
2017 through our scholarship program, 
and look forward to rewarding more 
deserving students in 2018,” said Dr. 
Rolando Rivera, chair of the foundation 
board of directors.

Applications and requirements are 
available at www.ccmsfoundation.org 
and can also be obtained by calling 
435-7727 or emailing info@ccmsonline.
org. ■

Quality of care at NCH keeps
the health care system busy

By many measures, NCH is in the mid-
dle of its busiest season ever. Why? It’s 
not just because of the flu or Southwest 
Florida’s growth, but because of our dem-
onstrated quality. Folks are seeking care 
from a five-star health-care system.

In a recent op-ed for Modern Health-
care, I wrote: “Quality matters. Better 
health for everyone should be America’s 
goal. Yet presently, where one lives and 
where one receives health-care services 
can make a difference in outcomes. Every-
one — patients, families, physicians, non-
physician practitioners, hospitals, health-
care systems and payers — should have 
access to the same objective information 
about the quality of health-care services 
in their communities. Accessible, trans-
parent and comparative metrics will help 
move the country forward in address-
ing the perils of variability, consequently 
improving quality while lowering costs.”

NCH’s five-star rating, based on 57 
measures ranked by the Center for Medi-
care and Medicaid, places us among the 
top 2.7 percent of health-care systems in 
Florida and the top 7 percent in the nation.

Patients needing medical care can now 
easily search for five-star health-care sys-
tems. 

Our 4,392 competent, dedicated and 
compassionate colleagues are mission 
critical for our success. We have added 

more than 268 new colleagues already 
just this calendar year, including RNs, 
clinical technicians, unit secretaries and 
technicians of all kinds for our hospitals 
as well as patient service representatives 
and medical assistants for our physician 
offices. A recent job fair had a robust 
response, resulting in our extending more 
than 88 offers to excellent applicants who 
wanted to join our team.   

Seasonality is a challenge in both gear-
ing up for “season” when our census dou-
bles and then paring back down. Nursing 
homes also fill, thus backing up patient 
flow and some discharges from NCH dur-
ing “season.” Please know that everyone 
gets cared for whether in the emergency 
room, out-patient area or even online via 
NCH Virtual Care.

We are also challenged financially with 
decreased reimbursement from Medicare, 
Medicaid and commercial insurers as 
health care simultaneously becomes more 
expensive. Thus, when “season” ends, 
we will adjust to the drop in demand for 
care with the right mix and number of 
colleagues. Seasonal RNs and others who 
have been with us for years are always 
welcome back. Keeping our hard-working 
colleagues financially sound and physi-
cally healthy as they serve our community 
is essential.  

Quality, safety, access, cost, growth and 
innovation need to be balanced as we 
appreciate our committed and engaged 
caregivers, so everyone can live a longer, 
happier and healthier life. ■

— Dr. Allen Weiss is president and 
CEO of the NCH Healthcare System. 

allenWEISS
allen.weiss@nchmd.org

FGCU hosts Alzheimer’s event
Florida Gulf Coast University and the 

Alvin A. Dubin Alzheimer’s Resource 
Center host the sixth annual Sympo-
sium on Alzheimer’s Disease and Relat-
ed Dementias from 8 a.m. to 12:15 p.m. 
Monday, March 5, in the university’s 
Cohen Center Ballroom.

Experts will share information about 
reducing the risk of dementia through 
nutrition and lifestyle changes, enhanc-
ing dementia care through music and 
evaluating prevention therapies.

The information will be of special 
importance to family caregivers, health-
care professionals and others interest-
ed in the care of memory-impaired 
persons, according to Mitch Cordova, 
president of the Dubin center board of 
trustees and dean of FGCU’s Marieb 
College of Health & Human Services.

Jessica Langbaum, Ph.D., principal 
scientist with the Banner Alzheimer’s 
Institute in Phoenix, Ariz., will discuss 
the institute’s Alzheimer’s Prevention 
Initiative Program.

Dr. Richard Isaacson, associate pro-

fessor neurology and director of the 
Alzheimer’s Prevention Clinic at Weill 
Cornell Medical College/New York-
Presbyterian Hospital, will share strat-
egies for keeping the brain healthy 
and reducing the risk for Alzheimer’s 
disease. Dr. Isaacson will also discuss 
how to recognize Alzheimer’s disease 
long before symptoms appear.

Dan Cohen, founding executive 
director of Music & Memory Inc., 
will present “Enhancing Care through 
Music & Memory.” Mr. Cohen was fea-
tured in the award-winning documen-
tary film “Alive Inside” that showed 
the healing power of music on those 
with Alzheimer’s disease. His presen-
tation at the symposium is sponsored 
by FGCU’s Bower School of Music and 
The Arts.

Admission is free. Registration is 
required by Feb. 23 and can be com-
pleted by calling 437-3007. Three CEUs 
are available for nurses, nursing home 
administrators, guardians and social 
workers; the CEU fee is $50. ■

SCHOLARSHIPS
From page 26
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PET TALES
Sit, don’t jump

BY KIM CAMPBELL THORNTON
Andrews McMeel Syndication

If you have a new puppy, you are 
probably enjoying the enthusiastic kiss-
es that come when your canine friend 
jumps up on you in greeting. Few things 
are as endearing as a puppy welcome 
when you come home from a long day 
at work. It’s like getting a hug from 
someone you love — which, of course, 
you are. 

But what’s endearing in a puppy can 
become annoying or even dangerous 
when the pup has doubled or tripled in 
size. In some breeds, that growth can 
occur in a period of weeks. A dog who 
hasn’t learned not to jump up on people 
can easily knock over an unsteady tod-
dler or senior citizen, or make a mess of 
the expensive new outfit you just bought.

Dogs who jump up on people are 
seeking attention, but not in a good way. 
Well, it’s not good for us when they 
snag our clothes or scratch our skin. 
But for dogs, jumping up for attention 
almost always works. Often, we respond 
with a laugh because it seems like cute 
behavior. It’s all too easy to encourage 
jumping up from small puppies or dogs 
by scooping them up for love and kisses. 
Even if we scold, our dog has achieved 
her objective: attention from her favor-
ite person.

Instead of having to “unteach” this 
rambunctious behavior when your 
puppy is older and larger, begin on 
Day 1 by substituting a more acceptable 
greeting behavior. Show your puppy 

that sitting gets attention and rewards, 
while jumping up doesn’t. 

Teaching “sit” is easy. Grab a handful 
of small, stinky treats. Hold one in front 
of your pup’s nose, and slowly move 
your hand upward. His nose will follow, 
and his rear will naturally move into 
a sit position. Say “yes,” so he knows 
you like what he did, and give a treat or 
praise (“Good sit!”). Practice this for a 
couple of minutes several times a day, 
and gradually add the word “sit” so he 
has a name for the action.  

Once your puppy knows the cue “sit,” 
use it any time he is likely to jump up, 

such as greeting you when you come 
home, greeting other people at the door 
or watching you prepare his food (or 
yours). Ask him to sit while you put 
on his leash for a walk or at the corner 
before you cross the street. Sit is a good 
cue to practice anywhere — in different 
rooms of your home, at the veterinary 
clinic, at an outdoor table at your local 
coffee shop or any time a person is 
approaching.

As you teach your puppy to sit 
for attention, turn your back on any 
attempts to jump up. Literally. Don’t 
yell “no” — don’t say anything — and 
don’t look at him. Removing your 
attention, including verbal commu-
nication and eye contact, sends the 
message that there’s no reward for 
jumping up. Give attention, praise and 
rewards only when he has all four paws 
on the ground.

Teach friends and family members 
to use this technique as well. Every-
one should know how to respond so 
that they don’t inadvertently reinforce 
unwanted behavior. If strangers seem 
willing to let your dog jump on them, 
explain that you’re training him, and 
you’d appreciate their help. When you 
can get everyone to cooperate, your 
dog will learn quickly to offer a sit for 
attention.

All puppies need to learn self-control, 
and teaching them to sit instead of 
jumping up helps provide this training. 
Even better, everyone who meets your 
dog will be impressed by a puppy who 
greets them in a polite sit. ■

Pets of the Week
>> Blackie is a 
10-year-old tortie 
Maine Coon mix with 
big eyes and beautiful 
markings. She loves to 
be brushed and petted 
but would prefer to be 
your only cat. 

>> Boomer is a 
handsome 5-year-old 
Australian shepherd 
mix who weighs about 
71 pounds. Playful and 
gentle, he knows the 
basics and likes baths. 
Boomer has tested 

positive for heartworm disease. DAS will provide 
medications and has partnered with several local 
clinics for Blackie’s treatments at little or no cost 
to his forever owner.

>> Graygoose is a 
beautiful 3-year-old 
Chinese shar-pei mix 
who weighs about 40 
pounds. She’s calm, 
quiet and enjoys 
human attention. She 
is not good with cats.

>> Jaspurr is a 
lovely 10-year-old 
domestic shorthair 
who lost his home 
through no fault of his 
own. He loves to be 
petted and longs for 
someone who will love 
him back.

To adopt or foster a pet
Collier County Domestic Animal Services 
has reduced adoption fees for dogs and cats by 
half for February. The fee includes sterilization 
surgery, vaccinations, pet license, ID microchip 
and 30 days of pet health insurance. Visit the 
DAS shelter from 10 a.m. to 6 p.m. Monday-
Saturday at 7610 Davis Blvd. in Naples. For 
more information, call 252-7387 or visit www.
colliergov.net/pets. ■

Discourage dogs from jumping up on people by 
teaching them to sit as a greeting.
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Who is to blame?

I had gotten to the point where when 
I saw a story about a school shooting, 
I would only pause long enough to see 
how many were dead or injured. If there 
were only one or two students killed, 
like in the mass shooting at Marshall 
County High School in Kentucky a few 
weeks ago, when 15-year-olds Bailey 
Holt and Preston Cope were murdered 
and 16 kids were injured, I thought, 
“Whew, it was only two” — and I’d keep 
scrolling … Oh, look, Kim Kardashian 
posted a selfie on Instagram.

Desensitization is an insidious thing.
But when there are 17 people, teenag-

ers and their teachers, shot dead only 
about 120 miles away at Marjory Stone-
man Douglas High School in Parkland, 
it hits too close to home — it becomes 
vivid and real and scary.

The mass shooting at Columbine 
High School happened five years before 
my son graduated — and like all parents 
of school-age children in 1999, I was 
horrified. But it was Colorado — it was 
so far away. And nothing like that had 
happened before (that I knew of) — not 
a school massacre. Surely it was a ran-
dom one-time incident. I sent my son to 
school the next day. But if he were still 
a student in 2018, I would have kept him 
home the day after the Parkland mas-
sacre, I can promise that. Because now 
I’m terrified.

Whenever another massacre happens 
and I become even remotely hopeful 
that this time something will change, 
I am reminded of Sandy Hook Ele-
mentary School six years ago, when a 

20-year-old man murdered 20 children 
between the ages of 6 and 7 years old — 
and nothing changed. Twenty babies. It 
always amazes me that so many of the 
people who are against a woman’s right 

to choose are also against sensible gun 
laws. Wait. I just got political and we’re 
not supposed to do that in the wake 
of a mass school shooting. Rather we 
are only to offer thoughts and prayers. 
Because thoughts and prayers are work-
ing so effectively.

A million things have been written 
and said about this tragic epidemic. 
When a troubled 19-year-old young man 
walks into a school armed with an AR-15 
— the same style weapon used at a Las 
Vegas concert, an Orlando nightclub, a 
Texas church and an elementary school 
in Connecticut — and starts killing, who 
is to blame? 

The parents for the way they brought 
him up? 

The family and friends who didn’t see 
the signs that he was mentally ill? The 
schools for not getting a mental health 
professional involved?

America for not having enough avail-
able mental health resources?

The dark side of the internet for lur-
ing in young loners?

The creators of violent video games?
Lawmakers for letting the ban on 

assault rifles expire in 2004?
I don’t know. I only know that as of 

this writing there have been five school 
shootings that resulted in injuries in the 
46 days since 2018 began.

My friend Liz, the mother of a 11-year-
old and an 8-year-old who attend school 
in Southwest Florida, just a two-hour 
drive from Marjory Stoneman Doug-
las High School in Parkland, asked the 
question on social media:

“Was your child shot at school today?
“No?
“OK. I’ll ask again tomorrow.” ■

stephanieDAVIS 
sdavis@floridaweekly.com
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In this age of technology, social media 
and digital advertising, marketing is 
more measurable than it ever was — yet 
it’s still a challenge to determine how 
to predict audience reaction. The once-
dependable old-school techniques that 
have been used effectively for decades 
are falling flat. Customers still love to 
buy, but they now almost resent being 
“sold to.” They refuse to respond to the 
marketing stimuli of old.

What’s a marketer to do?
The answer lies in the age-old Broth-

ers Grimm tale of Rumpelstiltskin. You 
remember that one, don’t you? You 
probably first heard it from your mother 
when she dandled you on her knee. And 
what did you ask her? “Will you tell me 
a bedtime advertisement?”

Of course not. You wanted to hear a 
story.

In an ironic twist of the technologi-
cal age, audiences don’t want to per-
ceive themselves as being “targeted.” 
They want to be engaged, to feel not 
only informed but connected — perhaps 
even befriended — before they’re will-
ing to open their wallets. The problem 
is not the mode of transmission but the 
message.

In response, marketing is experienc-
ing a renaissance of sorts, in that it 
engages customers, captures their imag-
inations and increases the likelihood of 
their taking action — with stories.

Companies that are achieving results 
know the power of using story — also 
known as narrative elements, such as 
the kind found in fiction writing — to 
lure customers.

Storytelling works because it allows 
companies to dramatize their message, 
creating an experience that resonates 
with target audiences, much like in a 
play or a movie. It puts audiences at 
ease and engages them with the human 
side of a brand, creating an emotional 
connection. It leads the audience to a 
desired action, whether that’s altering 
behavior, changing lives or spending 
money.

And just like our childhood storybook 
icon Rumpelstiltskin was able to spin 
straw into gold, storytelling can spin 
traditional, ordinary, uninspired (and 
uninspiring) marketing messages into 
customer cash.

But why the shift?

Can you hear me now?
Most marketers are familiar with the 

term “noise,” used to describe one or 
more various elements that interfere 
with the marketing message, distorting 
or destroying en route what is being 
sent to the potential customer. One 
of the most common forms of noise 
today is the sheer volume of informa-
tion itself. As Bernhard Jungwirth noted 
in his “Information Overload: Threat or 
Opportunity?”:

“In his book ‘Information Anxiety’ 
(1989), Richard Wurman claims that 
the weekday edition of The New York 
Times contains more information than 
the average person in 17th-century Eng-
land was likely to come across in a 
lifetime. This personalizes the oft-cited 

estimate that more information has been 
produced in the last 30 years than in the 
previous 5,000. Statistics like these high-
light the phenomenon of an information 
explosion and its consequence: informa-
tion overload or information anxiety.”

Note that Wurman’s observation was 
from nearly 30 year ago. Think the 
problem has gotten worse since then? 
You betcha.

Consider the following:
• According to marketing consultants 

Stan Rapp and Tom Collins, on a typi-
cal day, an average American sees more 
than 5,000 marketing messages a day — 
although this is hotly contested. With 
the advent of social media, it may be 
more.

• Studies of ad readership show that 

74 percent of readers claim that they 
completely ignore ads.

• Jeff Hicks, CEO of Crispin Porter 
Bogusky (once called “the hottest ad 
agency in the country”), says that “in 
a world supersaturated with content 
— video games, web clips, text mes-
sages, etc. — to ‘break through and be 
noticed is a huge victory.’”

But “being noticed” is a hollow vic-
tory. Businesses cannot survive on being 
noticed. They require sales — and those 
sales come only by convincing custom-
ers that a product, service or offering is 
worthwhile.

There is no doubt companies have 
more venues to reach consumers than 

BY BOB MASSEY
bmassey@fl oridaweekly.com

Everything I need to know about marketing came from Rumpelstiltskin

SEE MARKETING, A32 
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MONEY & INVESTING
Bonds used to be the safe investment — it’s riskier now

Bananas grow on trees. Viking warriors 
had horns on their head. Fingernails keep 
growing after death. Drinking alcohol 
kills brain cells. All of these “facts” are, 
in actuality, not true. In finance, the one 
fact that is not true but comes up time 
and time again is that stocks are risky and 
bonds are safe. This adage affects mil-
lions of investors, many of them without 
their knowledge. So how did this fallacy 
come to be believed by so many and how 
is it potentially affecting you?

In theory, bonds should be less risky 
than stocks. First, bondholders have a 
higher claim on assets of the company 
or issuer should anything bad happen to 
it. Similarly, interest payments on bonds 
always get priority over dividends or 
any payments to equity holders. And a 
company can cut dividends for any rea-
son or not pay them at all. The company 
or issuer is legally obligated to pay bond 
interest once bonds are issued. Finally, 
many bond holders — like the govern-
ment or government agencies — have 
much better credit ratings compared to 
corporate stock issuers.

Because of these characteristics, 
bonds are often marketed as the safer 
investment in a number of ways. One 
common example is the structure of 
age-based funds. In these widely held 

investments, you pick a fund based on 
your age. The fund invests more of its 
assets in stocks the younger you are 
and then moves towards bonds once 
you approach retirement. The thought 
is that you should be invested in higher 
return/higher risk assets at an early age 
and lower risk/lower return assets at a 
more advanced age. Or, some funds and 
ETFs are sold as “low risk” or “defen-
sive” because they put more of their 
capital in bonds.

But one major macro risk that I think 
many investors underestimate is inter-
est-rate risk. Almost all bonds, whether 
they be corporate, municipal or govern-
ment, are priced by taking a “risk-free” 
rate (typically the U.S. Treasury bond 

rate) and then adding a risk premium 
to it. Therefore, even if you own a bond 
issued by Apple or a local sewer author-
ity, any movement of overall interest 
rates will affect the price of your bond. 
And over the past few decades, this has 
not been an issue as interest rates have 
been in an overall decline since the 
1980s. So, interest rate movements have 
only helped returns on bonds. Remem-
ber that lower rates equal higher prices 
and higher rates equal lower prices with 
regard to bonds.

But during the past several months, 
we have seen a reversal of this trend. 
Overall interest rates have started to 
rise, mostly due to inflation fears and 
the assumption that the Federal Reserve 

will push rates higher. And “safe” bond 
investments have been punished severe-
ly. Since July of last year, an investor in 
the S&P 500 would have had a return of 
about 11 percent, even after this recent 
correction. An investor in long-dated 
low risk Treasury bonds would have 
lost around 10 percent of his investment 
during this same period. Even holding 
a basket of corporate bonds during this 
period would have lost you about 5 per-
cent of your investment.

And unfortunately for bondholders, 
the worst pain may be ahead of us. 
This negative return for bondholders 
happened when the 10-year Treasury 
rate increased less than one percent-
age point from around 2 percent to 2.9 
percent. Because of increasing inflation 
figures and higher budget deficits, many 
analysts now believe that the Fed will 
have to raise rates more aggressively 
than most people now believe. 

Some are calling for the 10-year Trea-
sury to move towards its historical aver-
ages of 5 percent to 6 percent in the 
next decade. This will result in dramatic 
negative returns for bondholders. 

Therefore, I would advise looking 
at the funds and investments you have 
in your portfolio today and deciding 
whether maybe your portfolio is too 
“safe” for your own good. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda, 
was a senior derivatives marketer and 
investment banker for more than 15 
years at several global banks.

ericBRETAN
estaterick@gmail.com

 Milestones

Vineyards Country Club celebrates 
its 30th anniversary this year. Brothers 
Michael and Joseph Procacci purchased 
1,375 acres of agricultural land in 1960 
and created the Vineyards Development 
Corp. This land spanning Pine Ridge 
Road to Vanderbilt Beach Road along 
I-75 has since evolved into a 2,000-acre 
community with 2,900 residences in 38 
neighborhoods in the heart of Naples 
called the Vineyards. The community’s 
central feature is the award-winning 
Vineyards Country Club, founded 30 
years ago in 1988.

 Awards & Recognition

The Marco Beach Ocean Resort has 
received the AAA Four Diamond rating 
for the 16th consecutive year. The 103-
room, all-suite beachfront boutique resort 
is among only 5.9 percent of more than 
27,000 of AAA’s approved hotels receiving 
a AAA Four Diamond rating. Ron Albeit is 
general manager of the resort.

 New in Business

Dr. Ivelisse Ortiz has opened an 
Aspen Dental office at 13050 Tamiami 
Trail E. in Naples, providing services 
from dentures and preventative care to 
general dentistry and restoration.  

Dragon Horse Agency is a market-
ing and business strategy agency formed 
by managing partners Patrick Blake 
Renda, Julie Koester and Edward 
Clay. Mr. Renda, the firm’s chief global 
strategist, has worked in media, institu-
tional investing and retail. Ms. Koester, 
president of the new agency, has been a 
researcher/copywriter for more than 20 

years. She also spent 15 years in retail 
as an owner/operator and has consulted 
for numerous emerging companies. She 
was the founding board chair for the 
Golisano Children’s Museum of Naples. 
Mr. Clay has more than two decades of 
experience in television and live event 
production and directing. He most 
recently was director of operations for 
the Naples International Film Festival.

 

 Board Appointments

Brett McNaught, 
CEO of the Miami-
based Educate 
Tomorrow, has been 
elected to the board 
of directors for Hope 
for Haiti. Educate 
Tomorrow is a non-
profit dedicated to 
creating indepen-
dence for disadvantaged and foster 
youth through education, mentoring 
and the development of life skills. Mr. 
McNaught has led the organization since 
2102. From 2005-2012, as vice president 
of international programs at buildOn, he 
oversaw the construction of more than 
1,000 classrooms for more than 40,000 
children in rural Haiti, Nicaragua, Sen-
egal, Mali, Malawi, Niger, Nepal and 
India. He holds a master’s of education 
degree in community and social change 
from the University of Miami.

 Acquisitions

The Hoffmann family has added 
three Naples enterprises to its hold-
ings: Adelheidi’s Organic Sweets of 
Naples, which manufactures and sells 
gluten-free and organic food products 
through retail stores and commercial 
distribution; Sunmaster of Naples, a 

designer and manufacturer of custom 
canvas awnings, and storm and security 
protection; and Naples Princess Cruis-
es, a public cruise and private charter 
service. The acquisitions are part of the 
family’s overall commitment to support 
and enhance the Naples community.

 Aviation

Diane Terrill has 
been named deputy 
executive director of 
the Naples Airport 
Authority. She has 
more than 27 years 
of experience in avia-
tion management, 
most recently serving 
as senior director of 
strategy and communication for NAA. 
Since joining NAA in 2014, she has served 
in leadership positions for numerous 
industry associations, including Florida 
Airports Council’s Noise Abatement & 
Community Affairs Committee. She is a 
graduate of Leadership Collier.

 Law

The family law attorneys at Klaus 
Doupé PA have joined the civil litiga-
tion and business law firm of Coleman, 
Hazzard, Taylor & Diaz. Their firm 
will now be known as Coleman, Haz-
zard, Taylor, Klaus, Doupé & Diaz, PA.

Dale Klaus and Reuben Doupé, 
along with their associate Sarah Mar-
tin Oquendo, are joining Michael 
Coleman, Bill Hazzard, Damian Tay-
lor, Sonia Diaz and Christyna Torrez 
at their office at 3003 Tamiaimi Trail 
N. The attorneys at Klaus Doupe focus 
their practice on providing legal advice 
and advocacy in the areas of marital 
and family law. The attorneys at Cole-

man, Hazzard, Taylor & Diaz provide 
general civil litigation and business law 
services. Both firms have deep roots in 
the Southwest Florida community.

 Nonprofi t Organizations

Three new members have joined the 
leadership team at Humane Society 
Naples: Jonathan Foerster, director of 
community affairs; Meredith McLean, 
special events director; and Gabriel 
Waters, director of animal care.

Mr. Foerster will lead the organi-
zation’s fundraising, communications, 
marketing and volunteer efforts. A resi-
dent of Southwest Florida since 2003, 
he most recently was communications 
director at Artis—Naples and previous-
ly worked as a reporter and editor for 
the Naples Daily News and as executive 
editor at Gulfshore Life magazine.

Ms. McLean most recently was a pro-
gram officer at the Richard M. Schulze 
Family Foundation, where she assisted 
in the foundation’s grant-making process 
while working with various nonprofit 
agencies throughout the community. Her 
previous nonprofit experience includes 
work with Farm Sanctuary, the YMCA, 
Girls on the Run and KaBOOM! At HSN 
she will oversee dozens of events each 
year ranging from the annual Pet Lovers 
Gala to 5K runs and cat yoga.

Mr. Waters comes to HSN from Proj-
ect Chimp, where he served as senior 
director of chimpanzee care. He has a 
diverse background doing behavioral 
work with both humans and animals. 
He holds advanced degrees in animal 
behavior and linguistics. He studied and 
did research at the Max Planck Institute 
Evolutionary Anthropology in Germany. 
At HSN he will oversee all aspects of 
animal care, leading a team that gets 
animals ready for adoption. ■

MCNAUGHT

TERRILL

ON THE MOVE
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ever before. In spite of this — or per-
haps because of it — marketers also face 
more challenges in winning customer 
response.

Why cats don’t bark
The paradigm of reaching custom-

ers has shifted. The power is no longer 
in the hands of the marketer. Gone 
are the days of the “Mad Men,” when 
a solid, slickly executed ad campaign 
would be all but guaranteed to move the 
sales curve upward. As the Eisenbergs 
observe:

“Waiting for your cat to bark?” ask 
Bryan and Jeffrey Eisenberg in their 
book of the same title. “This question is 
really our way of asking, ‘Are you wait-
ing for your customers to respond the 
way they used to?’ Many marketers are, 
and that’s a problem.

“Cats don’t bark — and consumers 
today don’t ‘salivate on command’ like 
they seemed to a couple of decades 
ago. Consumers today behave more like 
cats than Pavlov’s pooch. Times have 
changed — and so must we.”

Consumers have altered the way in 
which they want companies to com-
municate with them. Their newfound 
power dictates that they be engaged in 
the manner by which they feel com-
fortable. And it’s not with a traditional 
quick, hard sell.

“If I set out to tell you about my prod-
uct, I’m already hosed, right out of the 
gate,” muses Christopher Locke in his 
book “Gonzo Marketing.” “You’re not 
interested. Your eyes glaze over. And I 
can’t make you listen these days — not 
with the 30 bajillion web links beckon-
ing every second.”

Consumers crave something more 
than mere information. Daniel Pink, a 
former chief speechwriter for former 
Vice President Al Gore, says this: “We 
live in a world where facts are every-
where. If we wanted to know the gross 
domestic product of Ecuador, my kids 
could find that online in 15 seconds. 
What matters more now is the ability 
to put facts into context and deliver 
them with emotional impact. And that’s 
what a story does. We have in our head 
something called story grammar.

“We see the world as a series of epi-
sodes rather than logical propositions; 
when your spouse asks, ‘How was your 
day?’ you don’t whip out a PowerPoint 
presentation and a pie chart. Instead, 
you narrate: ‘First, this happened, and 
you’ll never believe what happened 
after that,’ and so on.”

In a world of email, websites, smart-
phones, social media and the like, “We 
need storytelling more than ever,” says 
journalist Chip Scanlan. “Technology, 
ironically, has put us back around the 
campfire hanging on the storyteller’s 
words.”

Marketers continually face obsta-
cles to adopting narrative elements to 
enhance their messages. Most of these 
come not from consumers but rather 
within their own organizations. Once 
considered verboten to mix the ele-
ments of fiction with business facts, 
marketers are embracing “Storytelling 
Lesson Number One: Stories, personal 
or corporate, don’t necessarily have to 
be true to contain truth,” according to 
Ryan Matthews and Watts Wacker in 
their book “What’s Your Story? Story-
telling to Move Markets, Audiences, 
People, and Brands.”

But they are having less success con-
vincing their peers.

Even the term storytelling, itself, is 
sometimes looked upon with scorn. It 
is too often associated with an activ-
ity reserved for children — and what 
would Mother Goose know about 

brand building?
However, more and more high-level 

professionals are embracing the con-
cept of story once they recognize its 
potential, not only in marketing, but 
also across a diverse field of corporate 
experience.

Hollywood executive, entrepreneur, 
educator and author Peter Guber says, 
“A well-told story can drive change, 
inspire innovation, stimulate more 
sales, foster collaboration, re-brand a 
company, incite viral advocacy for a 
mission or cause, generate more effec-
tive management and help overcome 
resistance.”

The story revival
The origins of storytelling in mar-

keting stem from the direct mail indus-
try, whose practices inspired David Ogil-
vy to call the medium “my first love 
and secret weapon” — which he used 
to build, from scratch, one of the larg-
est, most effective and most recognized 
ad agencies in the world. In dictating 
tactics for creating successful ads, he 
advised: “Write your copy in the form 
of a story, as in the advertisement which 
carried the headline, “The amazing story 
of a Zippo that worked after being taken 
from the belly of a fish.” One of the most 
famous advertisements ever written was 
by John Caples for International Cor-
respondence School, under the headline 
‘They Laughed When I Sat Down at the 
Piano – But When I Started to Play …’”

Business storytelling is not, however, 
turning every fact or company function 
into “The Little Engine That Could.” It is 
not “Once upon a time.” It does not seek 
to trivialize an issue or turn all informa-
tion into “info-tainment.”

As executive consultant Ed Konczal 
notes, “Storytelling is a very serious busi-
ness tool.”

One of the best definitions comes from 
Articulus, a communications agency 
specializing in “corporate storytelling”: 
“Corporate Storytelling is a method of 
persuasive communication that uses 
everything you know about your solution 
(idea, product, project, etc.), your audi-
ence (customer, internal management, 
team, etc.), and the alternatives (status 
quo, competitor, etc.) and transforms it 
into a message that gets people to take 
action on your ideas. It is about making 
sure that message is clear, compelling, 
and concise.”

Stories may include the elements of 
narrative, such as character, plot, descrip-

tion and a goal (which, for marketers, 
would be a call to action).

There are reasons why storytelling 
works:

• Story makes information engaging. 
IBM Research has found that, “When 
compared to non-narrative text, stories 
are deeper and richer, more compelling, 
and more memorable. Stories tap an 
ancient resource — the power of social 
dynamics.”

As Mr. Guber notes: “‘Just the facts, 
ma’am. Just the facts,’ Sergeant Joe Friday 
famously said in the TV series Drag-
net. Unfortunately, many professionals in 
organizations today try to persuade other 
folks to join their parade, adopt their mis-
sion or cause, or turn a ‘no’ into a ‘yes’ by 
using the same communication skills as 
Sgt. Friday — facts, figures and informa-
tion. Not only do these individuals typi-
cally fail to get others to act on their goal, 
but they often feel frustrated, impotent 
and not heard. Facts, figures, informa-
tion, PowerPoint slides and data rarely 
catalyze, excite or incite action.

• Story makes information easier to 
absorb. Storytelling helps consumer 
assimilate information by creating con-
nection cognitively and emotionally. It 
makes concepts easier to understand and 
absorb, according to IBM Research.

Business strategist Chris Brogan says, 
“Stories are how we learn best. We 
absorb numbers and facts and details, 
but we keep them all glued into our heads 
with stories.”

Branding strategist Bernadette Martin 
elaborates: “Stories capture and hold our 
attention. They are an extremely pow-
erful form of communication because 
stories combine facts, figures and details 
with emotions, colors and imagery, creat-
ing synapses between the left and right 
halves of your brain. Stories not only 
allow us to process information and store 
it effectively in memory, but also, perhaps 
most importantly, allow us connect emo-
tionally with another person.”

• Stories persuade where facts alone 
fail. Consumers do not make purchases 
based on logic, but on emotion — and 
only use logic later in order to justify 
their decision. This emotional connec-
tion requires persuasion, and on that 
level, nothing resonates better than story.

“When faced with an opportunity to 
persuade, if you can’t make it meaningful 
for your audience, what you talk about 
doesn’t make much difference,” says mar-
keting expert Kelsey Ruger. “Stories will 
work because when compared with other 

persuasion methods, they allow your 
audience to come to the desired conclu-
sion on their own.”

• Using story can yield significant 
results. There are countless examples 
of this, but here’s one that is particularly 
dramatic: Remember the Old Spice cam-
paign that launched nearly a decade ago? 
It was wildly successful, “achieving mil-
lions of viral video views quicker than 
past hits like Susan Boyle and U.S. Presi-
dent Barack Obama’s election victory 
speech,” says one source. In addition, the 
company’s sales increased 107 percent 
over a single month, and 55 percent over 
the first three months the campaign ran.

• Storytelling can generate tremendous 
change. “Storytelling has the power to 
change the destiny of a company, an 
industry, a nation, and — ultimately — 
the world,” say Mr. Matthews and Mr. 
Wacker. “It’s a force as powerful and uni-
versal as gravity.”

Wield your weapon wisely
There is no doubt that storytelling is a 

powerful tool to engage consumers and 
compel them to respond. Mr. Matthews 
and Mr. Wacker call it “the most under-
utilized weapon in most companies’ stra-
tegic arsenals.”

But that comes with a caveat — and 
a word of caution. As with any other 
weapon, it must be wielded carefully. The 
use of story in business is not for chil-
dren, nor should it be approached with 
naïveté. Even at its most entertaining, it 
must be executed soberly, with a focus on 
its intended purpose. There is too great a 
margin for error. Just as story used prop-
erly can yield significant results, used 
improperly it can yield no results at all — 
or, worse, inflict damage to a company’s 
stature or reputation.

Therefore, its application is best left 
to professionals who understand the use 
of narrative elements. Copywriters who 
can lay claim to experience not only in 
advertising but also in narrative journal-
ism and direct marketing are usually the 
most capable.

In the right hands, however, a com-
pany’s ordinary marketing message can 
be transformed into a masterpiece of nar-
rative that will win consumers’ hearts. 
And as Mr. Guber notes: “Move your 
listeners’ hearts, and their feet and wal-
let will follow.”

It’s like Rumpelstiltskin — except, 
instead of straw, you’re spinning story 
into marketing gold. ■

MARKETING
From page 30

COURTESY PHOTO

This attention-grabbing headline is from one of the most famous — and successful — ads ever written, which used the techniques of storytell-
ing to sell a correspondence course.
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BUSINESS MEETINGS
■ A Job Search Support Group 

meets from 9:30-11:30 a.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit www.
napleschamber.org.

■ The Bonita Springs Area Cham-
ber of Commerce continues its Busi-
ness Smarts program series when Scott 
Hennells, CPA, of Rehmann discusses 
“2018 Tax Laws that Impact your Busi-
ness” from 8-9 a.m. Tuesday, Feb. 27, at 
chamber headquarters, 25071 Chamber 
of Commerce Drive in Bonita. Mr. Hen-
nells will give attendees tips to identify 
storm tax credits from Hurricane Irma 
damage and will provide a brief over-
view of Tax Law Reform and the Jobs 
Act. $20 for chamber members, $35 for 
others. Sign up by calling 992-2943 or 

by going to www.bonitaspringschamber.
ocm.

■ The Public Relations Society of 
America–Gulf Coast Chapter meets 
from 11:30 a.m. to 1 p.m. Tuesday, Feb. 
27, at Tiburon Golf Club. A panel of 
media representatives will discuss how 
newsroom changes affect public rela-
tions strategies. Panelists are Darrel 
Leise-Adams, vice president of news, 
Waterman Broadcasting (NBC2 and 
ABC7); Julie Glenn, interim news direc-
tor, WGCU Public Media and the host 
of “Gulf Coast Live”; and Penny Fisher, 
editor of the Naples Daily News. $30 for 
PRSA members, $38 for others ($25 for 
students). Reservations required by Feb. 
23. To sign up or for or more informa-
tion, visit www.gulfcoastprsa.org.

■ Members and guests of the Collier 
Building Industry Association mix 
and mingle from 5:30-7:30 p.m. Wednes-
day, Feb. 28, at Clive Daniel Home, 2777 
Tamiami Trail N. Sign up online ($15 for 
members) at www.cbia.net or by calling 
436-6100 ($20 for members and others). 

■ The Leadership Collier Foun-
dation Alumni Association presents 
“Are You Future Ready Collier?” as part 
of its Leadership Lunch Series from 
11:30 a.m. to 1 p.m. Friday, March 2, at 
the professional Development Center, 
615 Third Ave. S. Guest speakers include 
Lisa Church, vice president of Champi-
ons For Learning; Tim Ferguson, CEO 
of Grace Place for Children & Fami-
lies; Eileen Connolly-Keesler, president 
and CEO of the Community Foundation 
of Collier Countu; and Kamela Patton, 

superintendent of Collier County Pub-
lic Schools. For reservations or more 
information, visit www.napleschamber.
org/events.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at 
the Greater Naples Chamber of Com-
merce, 2390 Tamiami Trail N., every 
Thursday. To make an appointment for 
a free session, call Suzanne Specht at 
745-3704.

■ BNI Downtown Naples Net-
workers meet at 7:30 a.m. every Thurs-
day at Emmanuel Lutheran Church, 777 
Mooring Line Drive. Call Jamie Bergen 
at 572-3720 for more information. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.

I trace my roots back to a yarn com-
pany in Boston in 1923. I became a major 
rayon producer and made parachutes 
in World War II. Today, based in Provi-
dence, Rhode Island, and with a mar-
ket value recently near $16 billion, I’m 
a global conglomerate specializing in 
aircraft, defense, industrial and finance 
businesses. My customers range from 
the military to NASA to automakers and 
others. My brands include Bell Helicop-

ter, Cessna, Beech-
craft, Hawker, Jacob-

sen, Kautex, Lycoming, 
E-Z-GO, Greenlee, Arc-

tic Cat and TRU Simula-
tion + Training. I employ 

some 35,000 people in more 
than 25 countries. Who am I?
Think you know the answer? 

We’ll announce it in next week’s 
edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o 
Florida Weekly, attn: The  Motley Fool. Sorry, 
we can’t provide individual financial advice.

4 Things to Know About Retirement
Many of us look forward to retirement 

as the reward for a lifetime of hard work. 
While the post-work years can truly be 
golden for those who plan for them, 
many retirees are caught off guard by 
their new life. Here are some things you 
should know before you leave the work-
ing world for good.

1. Required minimum distributions 
(RMDs) can seriously raise your costs: 
Once you reach age 70 1/2, you’re typi-
cally required to take money out of your 
traditional IRA and your traditional 401(k) 
plan each year. While those distributions 
start relatively small, they increase as a 
percentage of your account balance each 
year. Withdrawals from these accounts are 
taxable, and the increase in your taxable 
income may expose your Social Security 
benefits to taxation, too, while possibly 
increasing your Medicare Part B premiums.

2. It gets harder to wait out a bad mar-
ket once you retire: While you’re working 
and adding money to your retirement 
accounts, your salary covers your costs 
of living. That makes it easier to power 
through a nasty bear market and wait 

for the recovery. Retirees are more vul-
nerable to market downturns, so aim to 
have at least a five-year buffer of bonds 
and cash to see you through bad spells.

3. Other than health-related costs, your 
expenses may actually go down in retire-
ment: Many older Americans have paid 
off their mortgages, and their adult chil-
dren are self-sufficient. Also, people gen-
erally slow down as they age. While early 
retirement may feature frequent travel, 
older retirees tend to stay put more and 
thus spend less.

4. Depression is a widespread issue 
among retirees: When you leave the 
workplace, you lose the regular socializa-
tion that goes with it, along with the daily 
mental and physical activity. The deaths 
of aging friends and family members are 
also a contributing factor. The happi-
est retirees find meaningful ways to fill 
their days. Caring for family members, 
doing charitable volunteer work or even 
working a low-stress job can keep you 
active and provide you with purpose, 

stimulation and social 
support. ■

2000 Boom and Bust
My dumbest investment was buying 

shares of JDS Uniphase near the top of 
the 2000 tech bubble in the stock market. 
‘Nuff said. 

How did it happen? Well, I was foolish 
(with a small f) and thought the 2000 
boom would last forever. All I saw were 
clear skies as far as the eye could see. 

— S.C., Key West, Florida

The Fool Responds: Back before the 
internet stock bubble burst, optical net-
working specialist JDS Uniphase was one 
of the biggest highfliers, topping $1,100 
per share at one point and sporting a 
market value around $125 billion. Then it 
fell hard, dropping more than 99 percent 
and reaching about $2 per share in 2008.

The company recovered after that, and 
went through some changes. In 2015 it split 
itself into two companies — Lumentum, 
focusing on optical communications and 
commercial lasers, and Viavi Solutions, 
focusing on networking products and servic-
es, among other things. The two companies 
are still around, with respective recent mar-
ket values of and $2.9 billion and $2.3 billion. 

The tech bubble bursting taught many 
new investors the danger of jumping into 
soaring stocks just because they’re soar-
ing, without regard to their valuations. 
Many were so overvalued that they were 
likely to sink, but it can be hard for 
our brains to recognize and act on that. 
Remember that the best investing oppor-
tunities tend to be in great companies 
whose stocks have temporarily plunged. ■

Easy Real Estate Income
Real estate investment trust (REIT) 

Realty Income (NYSE: O) is a company 
that Aesop’s tortoise would be proud to 
own. Since listing on the New York Stock 
Exchange in 1994, it’s raised its dividend by 
4.7 percent annually. That rate isn’t going 
to win any sprints, but it’s helped the stock 
deliver a whopping 2,700 percent return for 
investors who reinvested every dividend.

A slew of retail-store closings in recent 
quarters has pushed down Realty Income’s 
share price — and, therefore, raised its 
dividend yield. The stock recently yielded 
an appealing 5.4 percent. Retail closings 
are a valid concern, but selective tenant 
choices over the years have insulated this 
particular REIT from the fallout.

Nearly all of Realty Income’s  properties 

are freestanding,  single-tenant structures 
instead of shopping malls. Its largest 
tenants include Walgreens, LA Fitness, 
AMC  Theatres, Wal-Mart, Dollar Gen-
eral, FedEx and CVS.

Most important, Realty Income spe-
cializes in commercial properties rented 
on a “triple-net” lease basis, i.e., the les-
see pays not only rent, but maintenance, 
insurance and property taxes, too. On top 
of that, Realty Income generally lets its 
properties on a long-term basis, with con-
tracts that are in force for 10 to 20 years. 
This gives the company a reliable revenue 
stream that’s allowed it to make more 
than 570 consecutive monthly dividend 
payments to patient shareholders. It’s a 
promising candidate for your portfolio. ■

I trace my roots back to the 1946 found-
ing of a telecommunications engineer-
ing company in Tokyo. My first products 
included a rice cooker and a power mega-
phone. In 1960 I introduced the world’s 
first direct-view portable TV. My Trinitron 
was a huge success, but my Betamax was 
not. I launched my Walkman in 1979 and 
the world’s first CD player in 1982. Today 
I’m a multimedia giant, with a market value 
recently near $67 billion, and more than 
120,000 employees. I’m involved in elec-
tronics, gaming systems, motion pictures, 
music and even biotechnology and finan-
cial services. Who am I? (Answer: Sony) ■

Profiting 
at Death

QIs a viatical settlement a good 
way to get some money? 

— K.W., Ocala, Florida

AIf someone is expected to live 
only three more years and 

needs cash to pay for medical bills 
or anything else, he might sell his 
life insurance policy. If it’s set to 
pay $100,000 on his death, the buyer 
might pay, say, $66,000 for it. It 
sounds like a win-win plan, as the 
seller gets a big lump sum while 
still alive and the buyer can expect 
to receive $100,000 in about three 
years  — roughly a 15 percent annual 
return.

But it’s not quite that simple. 
There are typically fees involved, 
and the sick person might live 
for many years, reducing the 
 investment’s ultimate return. A cure 
or new treatment might even have 
him outliving the buyer. (Note, too, 
that there are related “life settle-
ments,”  focusing on older people 
and those not  terminally ill.)

There have been many instances 
of fraud with these  settlements, but 
they’ve become more regulated and 
are legal in most states. They can 
be win-win, offering both parties 
money, but they can be risky and 
can cause a little discomfort, too, 
with  investors waiting for death. 
Learn more about them at sec.gov/
answers/viaticalsettle.htm and at 
the viatical.org and lisa.org  industry 
websites.

***

QIs it too late for me to refinance 
my mortgage? 

— K.R., Phoenix

ARates have been rising in recent 
years, but they’re still quite low. 

Depending on your current mort-
gage’s interest rate and some other 
factors, such as how long you plan 
to stay in the home, refinancing 
may still make good sense for you. 
Learn more at fool.com/mortgages 
and bankrate.com. ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.
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Fort Myers: 239.433.4535  •  Naples: 239.261.0428

Let a local independent agent help you cover all  
you’ve built, so you can worry about your business.

You didn’t work this hard to  
worry about the unexpected.
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NETWORKING
The AAUW Greater Naples Branch STEM Conference for Collier County fifth-grade girls

 1. AAUW volunteers
 2. Annisa Karim
 3. Laura Candris
 4. Veterinarian Meghan Finley, 

left in white shirt, with fifth-
grade conference attendees 

 5. Emcee Jackie Pierce 
 6. Victoria Thurber-Toulon, Bonnie 

Butcheri, Maryann Pennella, 
Mary Uhl, Robin Birnhak and 
Lanetta Warrenburg 

Florida Weekly welcomes submissions for the Networking photo pages from business events, grand openings, professional association meetings, etc. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Cindy Pierce at cpierce@fl oridaweekly.com.
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Florida Weekly welcomes submissions for the Networking photo pages from business events, grand openings, professional association meetings, etc. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Cindy Pierce at cpierce@fl oridaweekly.com.

NETWORKING
The Benson Blackburn NextGen Speaker Series

 1. David Ferguson, Janis Wiebel 
and Donna Flamman

 2. Joe Charles, Curt Edwards and 
Patrick Trittler

 3. Robert Kohlhepp, Amanda 
Beights and Michael Wynn

 4. Jason Dolle, Mindy Dolle and 
Robert Kohlhepp

 5. Diane Jedlinski, Ronald 
Jedlinski, Glenn Hasse, 
Georgia DallePezze and John 
DallePezze

 6. Meredith Doupe and Jennifer 
Siegal-Miller

 7. Michael Benson, Jan Fields 
and Bob Wickerham

 8. Michael Benson and Roy Clark
 9. Angela Fisher and Heather 

Christie
 10. Scott Blackburn and Jeremy 

Steinmann
 11. Joe Alter and Loan Trinh
 12. Sandra Kauanui and Patrick 

Trittler
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COUNTERTOPS
*See Store for Details.

Visit Our Showroom for Details 2240 J And C Blvd., Naples, FL

*Lifetime Warranty

CUSTOM
PLANTATION
SHUTTERS

INSTALLED
$19.95

 Biggest Selection
(Over 4,000 Slabs in-stock - 300 colors)

 Only Charge By the SQ.FT., Not the Slab

 Outstanding Customer Service & 
Quickest Installation Process
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 Best Deal. PERIOD!
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Follow Us @
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House Hunting
6760 Pelican Bay Blvd.

Enjoy the best of the Pelican Bay 
lifestyle in this delightful Interlachen 
condominium that was totally reno-
vated with a coastal contemporary flair 
in 2015. There are two bedrooms plus 
a den, and 2½ baths in a bit more than 
1,500 square feet. The residence enjoys 
views of the Pelican Bay golf course 
and lake (keep the binoculars handy to 
watch the anhingas as they fish for tasty 
morsels). The great room floor plan 
invites entertaining and family gather-
ings, and a lighted fountain turns lake-
side dinners into special occasions. 

Community amenities at Pelican Bay 
include bike and jogging paths, a com-
munity park and pool and private beach 
access and beach pavilion.

Cheryl Turner of John R. Wood Prop-
erties has the listing for $665,000. To 
arrange a showing or for more informa-
tion, call 250-3311 or email cturner@
johnrwood.com. ■

Naples
T O P

 1%
Our Experience Counts. Our Expertise Sells.

luxee x c l u s i v e l y
From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Padova at Mediterra $3.390 M
15179 Brolio Way

  Quail West $1.395 M
4649 Idylwood Ln

REAL ESTATE 
NEWSMAKERS

Ryan Benson, 
principal with 
A. Vernon Allen 
Builder in Naples, 
has been appoint-
ed to serve on the 
board of directors 
of the National 
Association of 
Home Build-
ers. Since it was 
founded in the early 1940s, NAHB 
has served as the voice of Ameri-
ca’s housing industry. A federation 
of more than 700 state and local 
associations, it represents more than 
140,000 members. About one-third 
are builders and remodelers; the rest 
work in closely related specialties 
such as sales and marketing, housing 
finance and manufacturing and sup-
plying building materials. Mr. Ben-
son earned a bachelor’s degree in 
business administration from Stetson 
University and an MBA from Florida 
International University. He has been 
in the construction industry for 16 
years and is a finalist for the NAHB 
Young Professional Award.

Richard Fio-
retti, broker 
associate with 
Berkshire Hatha-
way HomeSer-
vices Florida 
Realty in Naples, 
has been installed 
as District 5 vice 
president of Flor-
ida Realtors, the 
state’s largest professional associa-
tion. District 5 encompasses Collier, 
Lee and Hendry counties. Mr. Fioretti 
is a past president and active member 
of the Naples Area Board of Realtors. 
He has also been a director of the 
state association and served on its 
legislative, regulatory, insurance and 
business committees and subcommit-
tees. As district vice president, he will 
focus on enhancing Florida Realtors’ 
advocacy, education and support pro-
grams for real estate professionals.

WEEK OF FEBRUARY 22-28, 2018  | B1WWW.FLORIDAWEEKLY.COM

COASTAL REAL ESTATE GUIDE
N A P L E S  F L O R I D A  W E E K L Y

SEE NEWSMAKERS, B37 
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Pristine Lely Lakefront

Oversized Lanai

4B+Den/4B Built 2006

12’ to 14’ Ceilings

Furnished

$1,149,000
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Pristine Lely Lakefront

Oversized Lanai

4B+Den/4B Built 2006

12’ to 14’ Ceilings

Furnished

$1,149,000

Pelican Marsh

Fantastic Design & Quiet Location

Furnished 3+Den / 3 Bath

Spacious + Private Elevator

2-Car Garage

 $699,000
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Pelican Marsh

Fantastic Design & Quiet Location

Furnished 3+Den / 3 Bath

Spacious + Private Elevator

2-Car Garage

 $699,000

Monterey

12’ Ceilings, Gorgeous Renovation

3000+ SF Under Air, 4+Den

Southern Exposure

Quiet Cul-De-Sac Location

Gated, Amazing Amenities

$885,000
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Monterey

12’ Ceilings, Gorgeous Renovation

3000+ SF Under Air, 4+Den

Southern Exposure

Quiet Cul-De-Sac Location

Gated, Amazing Amenities

$885,000

NEW LISTING

NEW LISTING

JUST REDUCED

Coconut River

Gulf Access in your own Backyard

Broad & Private Water Views

3+Den With 2-Car Garage

NO Mandatory HOA’s or Fees

Close To Everything!

Huge Fenced Backyard

$549,000
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Coconut River

Gulf Access in your own Backyard

Broad & Private Water Views

3+Den With 2-Car Garage

NO Mandatory HOA’s or Fees

Close To Everything!

Huge Fenced Backyard

$549,000

Park Shore

Expansive Coastal & Gulf Views

Direct Gulf Views All Rooms

3/3 Re-Mastered & Renovated

Over 1,700SF Private Terraces

True Walkouts to beach

$4,295,000
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Park Shore

Expansive Coastal & Gulf Views

Direct Gulf Views All Rooms

3/3 Re-Mastered & Renovated

Over 1,700SF Private Terraces

True Walkouts to beach

$4,295,000

Olde Naples Seaport on Naples Bay

Waterfront Townhome Beauty

3 bedroom / 3.5 bath

3,300+ SF Under Air

High End Finishes

Close To Beaches, 3rd St. & 5th Ave

$1,599,000
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Olde Naples Seaport on Naples Bay

Waterfront Townhome Beauty

3 bedroom / 3.5 bath

3,300+ SF Under Air

High End Finishes

Close To Beaches, 3rd St. & 5th Ave

$1,599,000

Southpointe on Naples Bay

Extraordinary views & privacy

6000+SF, 5+Den

40’ Dock + 50’ Boat Slip

Soaring dramatic 20’+ ceilings

Gated golf course community & marina

$4,795,000
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Southpointe on Naples Bay

Extraordinary views & privacy

6000+SF, 5+Den

40’ Dock + 50’ Boat Slip

Soaring dramatic 20’+ ceilings

Gated golf course community & marina

$4,795,000

Aqualane Shores

Oversized Lot 190’ Depth

Wide Water & Western Exposure

Charming Residence

Deep Water Direct Gulf Access

Beach & 3rd Street South Too

$4,950,000
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Aqualane Shores

Oversized Lot 190’ Depth

Wide Water & Western Exposure

Charming Residence

Deep Water Direct Gulf Access

Beach & 3rd Street South Too

$4,950,000
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‘Focus on Real Estate’ at annual Market Watch
Local experts will share their insights 

into the Southwest Florida residential, 
land and commercial real estate sectors 
at The News-Press Market Watch 2018: 
“Focus on Real Estate” from 4:30-7:30 
p.m. Tuesday, Feb. 27, at Germain Arena.

Presenters will be Denny Grimes, 
residential real estate expert and presi-
dent of Denny Grimes & Company; 
Randy Thibaut, land sales and develop-
ment expert and owner and founder of 
Land Solutions Inc.; and Stan Stouder, 
CCIM, commercial real estate expert 
and founding partner with CRE Con-
sultants. Attendees will also receive a 
booklet with detailed market statistical 
information.

In addition to 
The News-Press, 
sponsors to date 
are: Henderson, 
Franklin, Starnes 
& Holt, P.A.; Royal 

Palm Coast Realtor 
Association; State 
Insurance; Barraco 
and Associates Inc.; 
Busey Bank; GATES 
Construction; Har-

mon’s Audio Visual; Palm Printing; Pri-
ority Marketing; CRE Consultants; EHC 
Realty; Land Solutions Inc.; Lee Drywall 
Inc.; Sanibel-Captiva Community Bank; 
The Law Office of Kevin F. Jursinski & 
Associates; Zonda; CFS Roofing; and 
DR Horton. For information about spon-
sorships, call 267-2638 or email market-
watch@prioritymarketing.com.

Tickets are on sale now for $50 gen-
eral admission, $600 for reserved pre-
mium placement tables for eight and 
$750 for reserved tables of 10. Admis-
sion includes all presentations and a 
networking session. A cash bar will 
be available. Sign up at www.Market-
Watch2018.com. ■
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Dante DiSabato

Follow me on:

489 1st Ave South  
LISTED AT $4,175,000

Broker Associate

1461 Anhinga Pointe
LISTED AT $3,895,000

REAL ESTATE • MORTGAGE • INSURANCE

William Raveis Real Estate
720 5th Ave., Naples, FL 34102
Cell: 239.537.5351 
DanteDiSabato.raveis.com

LISTED AT  $4,175,000489 1ST AVE SOUTH489 1ST AVE SOUTH

528 Devils Lane
LISTED AT $1,995,000

The Dunes Unit 804
LISTED AT $1,649,000
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GRIMES STOUDER THIBAULT 
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London Bay Homes: creating memories and 
breathtaking homes for nearly three decades 

M
ore than 300 industry 
awards recognize London 
Bay Homes and its design 
affiliates for its luxury 

homes throughout Southwest Florida. 
The celebrated homebuilder and devel-
oper, along with its in-house team of 
home design professionals, landscape 
and pool service providers and inte-
rior designers, have defined the region’s 
luxury lifestyle for nearly three decades. 

Creating stunning custom estates and 
model homes that set new trends in 
building, interior design and outdoor 
living, London Bay Homes offers luxuri-
ous homes just minutes from the beau-
tiful stretch of beach along the Gulf of 
Mexico and blocks from the tree-lined 
streets of Fifth Avenue South and its 
fabulous culinary and wine scene rival-
ing that of much larger cities.

People who walk through their homes 
are often awestruck by the attention to 
detail, the quality of construction and 
the refined, yet unrestrained imagination 
they experience at every turn, in every 
room, inside and out. Homeowners still 
rave years later about the signature style 
created exclusively for them and the 
designs that stand the test of time.

“Every home we build is designed to 
capture the personal expression of the 
homeowner,” said Mark Wilson, president 
and CEO of London Bay Homes. “Whether 
we start with a model or a new custom 
design, our No. 1 goal is complete satisfac-
tion and impeccable customer service.”

Whether your dreams are well defined 
or not quite in focus, London Bay’s brand 
promise of Private Label Living fine-
tunes homebuilding to a personal experi-
ence of choices, superior customer ser-
vice, quality and attention to detail. 

“London Bay Homes has a way of get-
ting to know their clients and making 
it such a personal process,” said Barb 
Wesley, who with husband John took 
advantage of the company’s suite of 
services. “They make you feel as if your 
home is the only one they are building.”

Whether working with the entire Lon-
don Bay team from concept to completion, 
enlisting the advice of their experienced 
staff in the Selection Studio or partnering 
with a preferred architect and designer of 
your choice, your perfect dream home is 
just a possibility away in beautiful Naples. 

At London Bay’s Selection Studio, 
intimate vignette spaces with varied 

designs showcase 
state-of-the-art fin-
ishing selections for 
every element need-
ed to build a home 
– from flooring and 
cabinets to counter-
tops and appliances. 
Instead of considering 
products from a cata-
log or online, the stu-
dio offers a first-hand, 
tactile experience tai-
lored to each client.

“They have their 
own design staff. 
When I was choosing 
things for my home 
I went in, they spent 
so many hours listen-
ing to what I liked, 
showing me tiles, and 
knobs, the size of the 
door – every little 
detail. Some evenings 
they stayed until 7 
p.m. working with us. 
I thought that was incredible, absolutely 
incredible,” said Chris Negro of Naples.

Many clients also choose to work with 
London Bay’s award-winning Romanza 
Interior Design staff for complete design 
services – from finishes and furniture, art 

and accessories to the tiniest details that 
make all the difference.

 When working with Romanza, clients 
are involved in every decision. “Each 
choice builds off the last one, and we didn’t 
have to come back and undo it all,” said 

clients Rodney and Christine Chase. “It’s a 
great concept, a winning way of working.”

To schedule a visit and learn more 
about creating your dream home with 
London Bay Homes, call 239-298-7605 or 
visit www.LondonBay.com.  ■

A D V E R T O R I A L

The luxurious Watlington model underway on 5th Street South will 
showcase a modern take on West Indies-inspired architecture with 
a combination of board-and-batten and lap siding, pitched roofs 
and a carriage-style, two-car garage with pergola. 

An award-winning homebuilder for nearly three decades, London Bay’s 
statement-making homes represent captivating custom designs inspired by you 
and realized by a team of leading building professionals and interior designers.

Located just blocks from the white-sand Gulf of Mexico 
beaches and close to Naples’ famed Fifth Avenue South, 
the three-bedroom Chelston model features a coastal 
contemporary ambience, drawing inspiration from Old Florida 
and other tropical ports of call.



ISLAND CLUB •••• TIKI BAR •••••• FIRE PIT •••• FITNESS CENTER ••••• RESORT-STYLE POOL

LATITUDES CAFÉ ••••• OUTRIGGER ACTIVITIES CENTER •••••• DOG PARKS •••• HIKING TRAILS 

TENNIS & PICKLEBALL COURTS ••••• PRIVATE BOAT DOCKS

FROM THE HIGH $200s TO OVER $1 MILLION ••• 18 DESIGNER MODELS

NaplesReserve.com  |||    239.732.1414
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Stock Tour of Homes event this weekend 
across Southwest Florida: 

Dozens of beautifully furnished models open 

S
tock Development invites you 
to the February Stock Tour of 
Homes event this weekend. 

The Stock Tour of Homes 
begins Friday, February 23rd and con-
tinues through Sunday, February 25th. It 
is open from noon to 5:00 p.m. each day.

“With 30 models in 11 different com-
munities, this represents one of the larg-
est model showcases we’ve ever pre-
sented,” said Brian Stock, CEO of Stock 
Development. “And this year, for the 
first time on our Tour of Homes, we’re 
proud to debut our three tiers of excel-
lence: Stock Classic Homes, Stock Signa-
ture Homes and Stock Custom Homes.”

The event coincides with the Lee 
Building Industry Association’s Parade of 
Homes, in which Stock has 10 furnished 
models entered across four communities.

Stock maintains a broad portfolio of 
homes available for immediate occupan-
cy. Stock has move-in ready and soon to 
be complete homes available on Marco 
Island and in Quail West, Lely Resort, 
Naples Reserve, The Isles at Collier Pre-
serve, Esplanade Golf & Country Club 
of Naples, Fiddler’s Creek, Twin Eagles, 
Renaissance, Hidden Harbor and Bab-
cock Ranch.

At Fiddler’s Creek, Stock’s 
secluded enclave is within the 
Marsh Cove Community. It 
consists of 50 homesites along 
two intimate cul-de-sacs. More 
than half of the homesites offer 
water views.

Stock’s offerings in Marsh 
Cove include seven single-family 
custom estate floor plans. These 
residences feature three and 
four bedrooms plus a study and 
range from 2,812 to over 3,600 
square feet of air-conditioned liv-
ing space. The homes offer three-
car garages and multiple outdoor 
living areas overlooking the lakes 
and fairways of the Arthur Hills-
designed Creek Course. The base 
price for Stock’s homes at Marsh 
Cove begin at $769,990, plus lot. 

The Madison II plan includes 
3,054 square feet under air and an 
856-square-foot outdoor living area. 
The great room, expansive island kitchen, 
dining area and two bedrooms open to an 
outdoor living area that includes a kitchen, 
pool and spa. An optional outdoor fire-
place is also available.

The plan also features three bed-
rooms, a fourth bedroom or bonus 
room, a formal study, four full baths, a 
half-bath, and a three-car garage. The 
fourth bedroom is poolside and its bath 
serves as a pool bath.

Soco Interiors’ Sirena Gilmore 
and Daniel Kilgore, 
ASID, created the 
interior for the Madi-
son II. The home fea-
tures a contemporary 
design with transitional 
themes. Many of the 
funishings are charac-
terized by simple, clean 
lines that give a chic 
look, which is accented 
with warm wood tones. 
The use of tone on tone 
fabrics adds subtle visual 
texture and depth to the 
furnishings. 

Stock also offers several other 
extraordinary opportunities for home-
buyers in the area.

The new Cristale estate model is 
open at Quail West, where Stock has six 
furnished models entered in the Parade 
of Homes. The home overlooks the 

manicured 11th hole of the community’s 
pristine Lakes course.

The Cristale is a four-bedroom plus 
library/four-and-a-half-bath home with 
4,427 square feet under air and 7,190 
total square feet, including two, two-
car garages with a porte-cochere and 

motor court.
The grand estate also features a par-

lor greeting area, a formal dining room, 
a double-island kitchen and family 
room, a master bedroom with its own 
covered lanai, and an outdoor living 
area measuring 876 square feet and 

featuring a summer kitchen, fireplace, 
pool, and spa, all overlooking the golf 
course and lake beyond.

The Cristale features an interior by 
Diana Hall and Laurie Walter, of Cin-
nabar Design. The interior’s transitional 
design includes traditional lines and 
cool white and soft gray backgrounds 
with accents of silver gray and aqua. 
Flooring throughout the living areas is 
medium toned cerused European oak.

The Cristale is priced at $3,580,105.
Stock is also celebrating the grand 

opening of the Regency Manor at Espla-
nade Golf and Country Club of Naples. 
This four-bedroom, four and one-half 
bath great room style home features a 
formal dining room, a study, an outdoor 
living area and a three-car garage. It offers 
3,699 square feet under air and a total of 
5,544 square feet. It is priced at $1,517,135.

On spectacular Marco Island, Stock 
Custom Homes has completed its fur-
nished Polynesia model. The 3,903-square-
foot, two-story Polynesia features an inte-
rior by Soco Interiors’ Daniel Kilgore. The 
open concept plan includes a great room, 

dining area, and 
island kitchen, a 
study, four bed-
rooms, four full 
baths and two 
half baths, an 
upstairs loft, a 
three-car garage, 
and an outdoor 
living area with a 
summer kitchen, 
fireplace, pool and 
spa. The Polynesia 
model is priced at 
$2.895 million.

For more infor-
mation, visit www.stockdevelopment.
com/Parade.

For full details of all of Stock Develop-
ment’s offerings, visit the company web-
site at www.stockdevelopment.com. Stock 
Development is headquartered at 2639 
Professional Circle, Suite 101 in Naples. ■

Above: The Cristale model. Left: Madison II 
model. Below: The Polynesia model. Bottom 
Left: The Plantation II at Naples Reserve. 
Bottom Right: The Regency Manor.
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Lennar’s automated homes are built according to the Wi-Fi Alliance® program guidelines for Wi-Fi CERTIFIED™ Home Designs. See the Wi-Fi Alliance website at www.wi-fi.org for additional information regarding the Wi-Fi CERTIFIED Home Design program. The Wi-Fi Alliance 
also certifies home designs after review of a home floorplan, which may occur after your closing. Wireless performance in homes will vary due to design changes, construction changes, placement of furnishings and appliances, usage, and local conditions. Network performance 
will be affected by network configuration, the number of users, and the type of use. Homeowners are responsible for providing their own Internet connection and determining their own bandwidth needs, which may vary. Lennar does not guarantee that networks, equipment, or 
services will meet all homeowner needs. Homeowners are also responsible for configuring all security features. Lennar does not warrant or represent that any network or network device is secure or can prevent all privacy intrusions, malware, or cyber-attacks, even when correctly 
configured. Third party companies are not affiliated with this promotion, nor do the third party companies sponsor, endorse or support this promotion. Certain products and services are provided by third parties, and not Lennar. Lennar does not guarantee any equipment or 
services provided by third parties. Additional disclosures and disclaimers relating to The Connected Home program will apply. See your purchase agreement and related disclosures for details. Energy claims were developed by third parties and not based upon specific testing of an 

individual home. Savings will vary due to many variables, including but not limited to, actual utility rates and fees, actual construction, floorplan, occupancy, appliance usage, thermostat settings, weather conditions, number of individuals occupying the home and orientation of the home. Visit Lennar.com or see a Lennar New Home 
Consultant for further details. Please see your New Home Consultant and home purchase agreement for actual features designated as an Everything’s Included® feature, additional information, disclosures, and disclaimers relating to your home and its features. The specific features in a home may vary from home to home and 
from one community to another. We reserve the right to substitute equipment, material, appliances and brand names with items of equal or higher value, in our sole opinion. Color and size variations may occur. The prices of our homes, included features, and available locations are subject to change without notice. Features, 
floorplans, and designs vary per plan and community and are subject to changes or substitution without notice. Models/lifestyle photos do not reflect racial or ethnic preference. Lennar, the Lennar logo, Everything’s Included, and the Everything’s Included logo are U.S. registered service marks or service marks of Lennar 
Corporation and/or its subsidiaries.  Copyright © 2018 Lennar Corporation, Lennar, the Lennar logo, WCI, the WCI logo, and the Everything’s Included logo are U.S. registered service marks or service marks of Lennar Corporation and/or its subsidiaries. CGC1507191, CGC031523 and CGC1522737. 1/18 — Amazon, Alexa, Echo, Echo 
Dot, Echo Show, and all related logos and motion marks are trademarks of Amazon.com, Inc. or its affiliates.

Directions - Take I-75 Exit 111 to Immokalee Road. Travel east five miles, then turn right on Woodcrest Drive then left on Montserrat Lane

2385 Montserrat Lane | Naples, Florida 34120  

Open Mon–Sat 9am - 6pm  Sunday  10am - 6pm

877-45-LENNAR   |   Lennar.com

Own a P iece of Luxury 

from $300s to $1 million.

Carriage, Executive, Manor & Estate Homes

Share Y our Passions.  Taste Life’s Rewards. HomeFind Y ourself 
The front door of a LaMorada Naples home is for welcoming neighbors, the dining 

room is where family stories are passed on, and the kitchen is where the best 

conversations with old friends take place. Home at LaMorada Naples is where 

memories are made every day.

At LaMorada Naples, days begin at the fitness center with friends, afternoons are filled 

with outdoor activities, and evenings end with wine tastings and cooking classes.

New Models, New Homesites, New Y ou!

Model Grand Opening

Lantana

Bougainvil leaSummervil le

C ornel l

V ict oria

Catal ina

Saturday, February 24 from 1-3pmJoin us for wine, cheese, and model tours!Join us for wiine cheJ i f ii h
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2018 Mediterra Model Home Showcase
concludes this weekend

T
he Mediterra 2018 Model Home 
Showcase concludes this week-
end.  Mediterra is located two-
miles north of Immokalee Road 

on Livingston Parkway in North Naples.  
Showcase hours on Saturday are 10:00 
a.m. to 5:00 p.m. and noon to 5:00 p.m. 
on Sunday.  The Showcase is presenting 
eight new furnished models by London 
Bay Homes with interiors by Romanza 
Interior Design.  Stunning covered lanais 
include outdoor kitchens and dining and 
conversation areas that contribute to an 
inviting indoor/outdoor lifestyle.  Custom 
pools by London Bay’s Acquatico Pools 
design company are surrounded by pav-
ered decks and include fire and water 
features.  Three Showcase models feature 
pools by Acquatico that were named recip-
ients of 2018 Design Awards from the Flor-
ida Swimming Pool Association (FSPA).  
In addition to the models, premier luxury 
automobiles from Naples Motorsports will 
be on display Saturday and Sunday.   

More than 60 purchase opportuni-
ties are available in Mediterra, including 
London Bay’s new furnished models and 
home sites showcasing water and preserve 
views.  Purchasers of homes by London 
Bay are eligible to secure a full golf mem-
bership immediately rather than being 
placed on the membership waiting list 
as a Limited Golf Member.  London Bay 
Homes, an award-winning homebuilder 
and developer in the Southwest Florida 
luxury home market for more than three 
decades, manages all new home construc-
tion sales and marketing for Mediterra.  

The residences in the Model Home 
Showcase are situated in five Mediterra 
neighborhoods.  The Sonoma model 
is featured in Caminetto, an enclave of 
single-family villas from the high $1-mil-
lions to the low $3-millions.  Priced at 
$3,125,000 fully-furnished, the two-story, 
4,421 square-feet under air, Sonoma fea-
tures a great room, a gourmet-inspired 
kitchen, a dining room that opens to a 
covered terrace, and an outdoor living, 
dining and kitchen area.  A bonus room 
also opens to the outdoors.  Double-
doors in the master suite lead to 
a patio overlooking a pool and 
spa.  A garden shower is acces-
sible from the master bathroom. 
The second floor offers a lounge 
with a wet bar and a guest suite.

The Bettina and Clara mod-
els are featured in Mediterra’s 
Cabreo neighborhood.  Cabreo 
presents single-family villas 
from 2,800 to 3,200 square feet 
priced from $1 million.  Priced 
at $1,960,000 furnished, the 
three-bedroom, three-and-one-
half bath Bettina villa offers 3,102 
square feet under air.  The Bet-
tina presents an open plan with 
a great room, dining room, and 
an island kitchen with a pantry 
and a cafe area.  The outdoor 
living space includes an optional 
outdoor kitchen.  Acquatico Pools 
received a Silver Award in the 2018 
FSPA Design Awards competition 
for the Bettina model’s pool design.  

The Clara model features 3,248 
square feet under air.  The three-bed-
room, three-and-one-half bath resi-
dence is Cabreo’s largest floor plan.  
The family room, living room, and mas-
ter suite open to an outdoor living area 
with a pool and spa.  The Clara is priced 
at $1,995,000 furnished.

The Lucarno neighborhood presents 
lakeside villa homes from 2,900 to over 
4,000 square feet priced from $1.5 mil-
lion.  The Palmero and the Capriano 
models are featured in the Showcase.  
Priced at $2,690,000, the 3,947 square 
feet under air Palmero offers a great 

room, a gourmet-inspired kitchen with 
a butler’s pantry and café, formal din-
ing room, and a study. Pocketing sliders 
in the café lead to an outdoor kitchen, 
dining, and living area overlooking a 
custom pool, spa, and a fire pit.

Priced at $2,885,000 fully-furnished, 
the two-story Capriano model’s 
4,402-square-foot under air plan fea-
tures a great room with a linear fire-
place, a wine bar, and a library that 
opens to an outdoor living area. The 
home offers views of a custom pool, a 
lake, and Mediterra’s Parterre Gardens.  

The master suite features a bathroom 
with views of a water feature from 
the freestanding tub. An open staircase 
ends at a wet bar positioned to serve a 
second-floor lounge and a guest suite 
with a balcony and sun deck.

A second Capriano model and The 
Catalina model are being presented in 
Cortile, an estate and single-family villa 
neighborhood.  Priced at $3,675,000 fully-
furnished, the four-bedroom, four-bath, 
4,493 square-feet under air Capriano plan 
includes a great room, a wine bar, and a 
library that opens to an outdoor living 

area with a fire pit. A custom pool won 
a Silver Award in the 2018 FSPA awards 
competition.  An open staircase ends at a 
wet bar that serves a second-floor lounge 
and a guest suite with a balcony, while a 
sun deck offers a pleasing view.

Priced at $4,250,000 furnished, the two-
story, 5,288 square feet under air, Cata-
lina model features a great room, island 
kitchen, and a café. The café opens to an 
outdoor living space with a kitchen, island 
bar, a resort-style pool, spa, and fire pit.  
The pool design won a Bronze Award in 
the 2018 FSPA awards competition.  The 
master suite’s sliding glass doors open to a 
trellis and patio, while the master bath fea-
tures a garden shower. The first floor also 
offers a formal dining room, bonus room, 
and two guest suites.  The second floor 
includes a loft, wet bar, a third guest suite, 
and a sunset overlook with a fireplace.

The two-story, four-bedroom Isabella 
model in Mediterra’s Serata neighbor-
hood offers 4,285 square feet under air.  A 
second-story covered balcony overlooks 
an outdoor living area, pool and spa. The 
model’s great room plan also includes 
a formal dining room, study, large mas-
ter suite, and an outdoor kitchen.  The 
model is priced at $2,995,000 furnished.

Visit the Mediterra Sales Center 
at 15836 Savona Way off Livingston 
Parkway two miles north of Immo-
kalee Road.  Visit Mediterra online at 
MediterraNaples.com. ■

Above: London Bay Homes’ furnished 
Capriano model in Lucarno at Mediterra 
reflects the contemporary designs 
the luxury homebuilder is introducing 
within the community.  More than 
60 purchase opportunities remain 
available. Right: One of eight models 
being featured during Mediterra’s 2018 
Model Home Showcase, the Catalina 
model in the Cortile neighborhood 
features a pool design by Acquatico 
Pools that won a Bronze Award in the 
2018 FSPA Design Awards competition. 
Below: The Sonoma model in Caminetto 
at Mediterra features an organic 
contemporary interior design that 
showcases numerous natural materials.
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Each of f ice is independently owned and operated THE LUTGERT COMPANIES

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated.  
Equal Housing Opportunity. Home and community information, including pricing, included features, terms, availability and amenities, are subject to change, prior sale or withdrawal 

at any time without notice or obligation. Drawings, photographs, renderings, video, scale models, square footages, floor plans, elevations, features, colors and sizes are approximate for 
presentation purposes only and may vary from the homes as built. Home prices refer to the base price of the house and do not include options or premiums, unless otherwise indicated 

for a specific home. Nothing on our website should be construed as legal, accounting or tax advice. 

THE NEXT
ERA
of
MERCATO
LIVING

The ease of indoor-outdoor living,

the grace of a single-family home.

Nestled within cosmopolitan Mercato.

46 Unique Residences

239.594.9400  |  ResidencesAtMercato.com

Models Open Daily
TODAY 1 - 4 p.m.

ONLY 12 LOTS REMAIN
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LaMorada is Naples’ best address 
for a renewing resort lifestyle

L
aMorada is Naples hidden gem. 
Designed to embrace nature’s 
tranquility, this quaint and quiet 
community by WCI, a Lennar 

Company, presents an active and renew-
ing lifestyle. With only 343 planned 
homesites, LaMorada is an intimate 
oasis with resort-style amenities fit for 
a much larger golf club community. 
Lennar offers a collection of over 15 
unique floor plans with both single- and 
multi-family homes, providing options 
for homebuyers in every walk of life. 

Unrivaled Amenities 
Enter through the gates of LaMorada 

and enter a place of tropical serenity. A 
sweeping lake stands as the centerpiece 
of this beautiful community, crowned 
by a stunning 13,700-square-foot water-
front clubhouse. Designed with inspira-
tion drawn from the British West Indies, 
the community’s social and recreational 
hub is a jewel in itself. 

The clubhouse lobby features a cool 
palette of breezy sea tones, 
complimented by deep natu-
ral woods, sleek furnishings, 
and a spectacular modern 
chandelier. There is plenty of 
seating available for meeting 
with friends, and a baby grand 
piano is tucked amongst it all 
for events and live perfor-
mances.

Residents will find them-
selves drawn to a myriad of 
activity at the clubhouse. A 
resort-style pool and expan-
sive deck overlooks the com-
munity’s lake, with an outdoor 
bar and grill serving casual 
fare every day. Inside, a state-
of-the-art fitness center and 
aerobics room makes it easy 
to stay fit, with yoga and Pilates classes 
throughout the week. Residents can also 
take cooking classes or enjoy wine tast-
ings in the culinary arts studio, or see a 
movie in the clubhouse theater. 

Find Your Perfect Home
At the end of a long day of fun in the 

Southwest Florida sunshine, come home 
to a stylish and comfortable Lennar 
home with a lake or preserve view. LaM-
orada has the perfect home for everyone, 
with large lots offering plenty of space 
for expanded lanais, pools and outdoor 
kitchens to complete the dream. 

Choose from a range of Estate, Manor, 
Executive and Carriage homes, each 
featuring upgraded appliances and styl-
ish fixtures. 

The maintenance-free Antigua Car-
riage Home lives like a single-family 
home, with 1,710 square feet of convenient 
first-floor living. The main living area fea-
tures an airy great room, breakfast nook 
and formal dining, all leading out to a 
spacious lanai. The generous master suit 
is set apart from two additional bedrooms 
and a full bath for privacy. A two-car 
garage completes this carefree home.

The popular Summerville Manor Home 
is ideal for a budding family at 2,445 square 
feet. The spacious kitchen and large island 
overlook the great room, which sits at the 
center of the home, gathering everyone in 
one place. The master suite creates a spa-
like retreat and includes a bath with dual 
walk-in closets, soaking tub and standing 
shower. Two additional bedrooms each 
have their own full bath, and a den can 
be utilized as a home office or media 
room. The Summerville features a three-
car garage, great for storing toys big and 
small from the elements.

The Laurel Estate Home is a grand 
showpiece for entertaining with over 3,600 
square feet of versatile living space. This 
opulent home boasts both a living room for 
quiet moments and a great room for family 

gatherings. The master suite features its 
own sitting room and entrance out onto 
the lanai. With a breakfast nook and dining 
room, there are plenty of options for din-
ner parties, and three additional bedrooms 
and two full baths will accommodate both 
family and out-of-town guests.

Homes in LaMorada are from the 
$300,000s. 

The Home of the Future
LaMorada homes will have the latest 

groundbreaking addition to Lennar’s 
impressive luxury Everything’s Includ-
ed standard—the world’s first Wi-Fi 
CERTIFIED™ Home Design. Now 
every resident can reimagine how they 
live with the latest technology in their 
home, featuring integrated automation 
and voice control with Amazon Alexa. 

Lennar also partnered with Wi-Fi 
Alliance to deliver consistent, reliable 
coverage in every room of the home, 
so families can stay connected to the 
things that matter most. Residents can 
use hands-free voice commands to con-
trol their smart home devices, answer 
calls, play music, and much more.

Naples’ Best Address
Located in North Naples, LaMorada 

is situated to take advantage of the best 
of Southwest Florida. This sought-after 
address is less than 10 miles from the 
warm waters of the Gulf of Mexico 
beaches, making it a short jaunt to 
breathtaking sunsets and sandy shores. 
Nature enthusiasts can bird watch and 
walk among Florida’s flora and fauna 
at The Audubon Corkscrew Swamp 
Sanctuary. Designer retail and entic-
ing dining is nearby on 5th Avenue and 
Mercato, and family fun awaits at Sun-
N-Fun Lagoon Waterpark and C’mon, 
The Golisano Children’s Museum of 

Naples. LaMorada parents 
can rest assured that their 
children will grow up with 
an excellent education in 
North Naples’ top rated 
school district.

LaMorada welcomes 
guests seven days a 
week to view the club-
house amenities and 
model homes. LaMorada’s 
entrance is located on Woodcrest Drive 
off Immokalee Road in Naples, approxi-
mately one mile east of Collier Boule-
vard/CR 951 and less than five miles 
from 1-75.

To schedule your private tour, con-

tact a LaMorada New Home Consultant 
at 877-45-LENNAR or visit www.lennar.
com for more information. Quick move-
in homes are available now for immedi-
ate occupancy. ■

Top: Summerville living room. Above: Victoria 
exterior. Right: Bougainvillea kitchen. Below: 
Clubhouse pool. Bottom: Clubhouse great 
room. 
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Rejuvenate your life. Without ever leaving home.
Whether sun bathing or enjoying an ice cream cone from the Driftwood Café, this is  
the perfect place to celebrate each and every day of a quintessential life. Kalea Bay 

carefree resort lifestyle and sun-drenched days give way to glorious gulf sunsets.  

Forever views that are forever yours.

13910 Old Coast Road, Naples, FL 34110         
KaleaBay.com         239-793-0110
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A town is born: Babcock Ranch is 
counting down to its grand opening celebration 

J
ust one year after throwing open 
construction gates to allow the 
public to witness the birth of a 
new town – Babcock Ranch is 

counting the days toward its biggest 
milestone yet.  On Saturday, March 10, 
an old-fashioned community festival 
will celebrate completion of Founder’s 
Square and the official Grand Opening 
of the nation’s first solar-powered town.

Located northeast of Fort Myers 
off State Road 31, Babcock Ranch first 
opened to visitors last March.  More 
than 20,000 people turned out for 
Founder’s Fest weekend when Kitson 
& Partners held a ribbon cutting for the 
first buildings in the initial downtown 
district. Every day since has been an 
opportunity for visitors to watch the 
town of the future become a reality. 

“It’s amazing to see the vision we laid 
out for this place more than a decade 
ago come to life right before our eyes,” 
said Syd Kitson, Chairman and CEO of 
Kitson & Partners. “With our first resi-
dents settling in – the future we’ve been 
planning for has officially arrived.”  

Founder’s Square is the anchor of a 
downtown district that will stretch to 
the south as the town grows. The first 
three neighborhoods at Babcock Ranch 
are all within walking distance of the 
lakefront park that serves as the hub of 
community life. 

“The thing that I am most proud of at 
Babcock Ranch is — if you go back in and 
look at all the initiatives we laid out and 
the promises that we made — we have 
not only kept the promises, we have gone 
above and beyond,” Kitson said. “When 
people come to Babcock Ranch they 
don’t have to hope that shops, restau-
rants, a wellness center and great schools 
are something that will happen sometime 
in the future.  With the completion of the 
Health & Wellness center, they have all 
that here right now, today.”

Like everything else at Babcock 
Ranch, the grand opening brings togeth-
er the best of classic Americana and 
cutting edge technologies – and every-
one is welcome to join the celebration. 

Students from Babcock Neighbor-
hood School will kick off the festivities 
at noon with a performance from the 
Founder’s Square band shell before the 
Riverdale High School Band marches in.  
Live musical entertainment continues 
throughout the day – with diverse offer-
ings including acoustic guitar and bar-
bershop quartet.  At 3:00 pm, the South 
Florida dance band “Soul Survivors II” 
takes the stage and will play until 7:00 
pm, when fireworks over Lake Babcock 
bring the celebration to a close.

The Founder’s Square activities aren’t 
limited to music. From face painting, 
juggling and cowboy demonstrations to 
food trucks and Arts & Crafts on the 
boardwalk – there’s fun for all ages. 
Food, beverage and other vendors will be 
operating on a cash-only basis. There is 
no entry fee or cost for any of the tours 
and activities – but guests should down-
load a parking pass in advance to speed 
their entry. Shuttles will be available to 
transport guests from the parking area 
to Founder’s Square.  Once there, visitors 
interested in any of the available tours 
should stop by the registration tent to 
pick up tickets.

Tickets for the Model Home Trolley 
Tours allow guests to get off and on at 
their leisure throughout the day.  Tours 
of the new 17,000-square-foot Health & 
Wellness Center and Babcock Neighbor-
hood School and test rides on Babcock 
Ranch’s first self-driving shuttle will also 
be available on a first-come, first-served 
basis. Those interested in visiting the 
FPL Solar Field or cruising around Lake 

Babcock in an electric-powered 
boat can reserve seats and then 
board at their assigned time.

“By allowing guests to book 
a time certain for the limited 
capacity tours we can avoid long 
lines and free everyone up to 
enjoy themselves at Founder’s 
Square until it is time to board 
for their tour,” said Laura Keller, 
SVP of Sales & Marketing at 
Babcock Ranch.  “We expect the 
solar and boat tours will book 
up fast so be sure to reserve 
your seats as soon as you arrive.”

The master plan approved for Bab-
cock Ranch more than a decade ago pro-
vides for a total of 19,500 residences and 
six million square feet of commercial 
space.  The first residents began moving 
into their new homes in January.  

Founder’s Square was envisioned as a 
central gathering place and hub of com-
munity activity for the whole region – not 
just for Babcock residents.  And ever 
since the public was first invited in last 
spring to witness the birth of a new town 
– it has been delivering on that promise. 
Table & Tap restaurant and its ranch-

to-table fare quickly established a loyal 
following among neighboring residents 
and future Babcock homeowners alike. 
Next door to the Discovery Center where 
town ambassadors welcome guests and 
future residents, Curry Creek Outfitters, 
provides kayaks, canoes and fishing poles 
for outdoor adventures.  Fitness classes, 
weekly live music from the band-shell 
and a series of monthly events add to the 
buzz.  The level of daily activity kicked 
into a whole new gear in August when 
Babcock Neighborhood School, a public 
charter school, opened with an enroll-
ment of 156 students in grades K-6.

Babcock Ranch’s seven 
homebuilders offer more 
than 50 home designs, 
including twin villas, cot-
tages, single-family execu-
tive, manor and custom 
homes featuring one- and 
two-story designs, two to 
six bedrooms, and 1,400 to 
4,761 square feet of living 
space. Priced from the lower 
$200,000s, homes appeal to 
young millennials, families, 

empty nesters and retirees alike. Homes 
are built to Florida Green Building Coali-
tion standards, emphasizing energy and 
water conservation, and offer a full giga-
byte of fiber-optic connectivity.

More than 30 model and move-in 
ready homes are now open or under 
construction by Castle Harbour Homes, 
Florida Lifestyle Homes, Fox Premier 
Builders, Homes by Towne, Lennar, 
Pulte and Stock Classic Homes. Many 
models are open for viewing daily.

To RSVP for the March 10 Grand Open-
ing and download a parking pass go to www.
BabcockRanch.com/GrandOpening. ■

Founder’s Square has been the hub of daily 
life at Babcock Ranch since it first opened 
to the public during Founder’s Fest last 
spring.  The Hometown Grand Opening will 
feature live music, art, crafts, food and tours 
leading up to a grand finale of fireworks at 
7pm.  Parking passes can be downloaded 
in advance at  www.BabcockRanch.com/
GrandOpening

A D V E R T O R I A L



13675 Vanderbilt Drive   Naples

AQUA-naples.com

MOVE IN NOW  I  Offered from $1,995,000 exclusively by PACT Realty.

D O N ’ T  M I SS  T H E  D E V E LO PE R  C LOS EO U T!

 

 

Few Residences Rem ain

OPEN DAILY. SCHEDULE YOUR PRIVATE SHOWING. 

239.591.2727 

*PRICING, COMMUNITY FEATURES AND AMENITIES ARE SUBJECT TO CHANGE WITHOUT NOTICE. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER FOR 
CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSES. 

TOUR 

  

NEW MODELS 

TODAY

2



Lauren Elwell
239.404.8211

lelwell@rmcgp.com

www.RMCRIntl.com

F E A T U R E D  L I S T I N G

465 S. 18TH AVE, NAPLES | $5,900,000
4 BEDS 4 FULL, 1 HALF BATHS 4,635 SQ FT

A masterful design and coastal living style are uniquely embodied in this 4 bedroom plus den 5 bathroom home in highly sought 
after Aqualane Shores. The home is located on a quiet and tranquil avenue with a canopy of mature Mahogany trees. There is 
a boat dock located in the backyard on Duck Channel giving the Buyer direct access to Naples Bay and the Gulf of Mexico via 
Gordon Pass. BRAND NEW sea wall with over 100ft of canal frontage! There is a short .4 mile walk to the 18th Avenue South 
beach with a shower, .5 mile walk to shopping and dining on 3rd Street South, and a quick 1.2 mile bike ride to 5th Avenue South. 
The house is also located just blocks from the Historic Naples Pier and Palm Cottage. This house is marketed exclusively by 
RMC Realty International, built by award-winning custom home builder BUILD, LLC, designed by award-winning Don Stevenson 
Design/Lotus Architecture.



FRIDAY, SATURDAY & SUNDAY FROM NOON–5 P.M.

JOIN US FOR

The Most Exciting Home Choices in Southwest Florida

THE STOCK TOUR OF HOMES

Join us this weekend and tour our beautifully decorated model homes  

in the most desirable communities in Southwest Florida.  

Choose from our impressive collection of move-in-ready homes,  

or select from our expansive array of floor plans.

NAPLES:  QUAIL WEST  |  THE ISLES OF COLLIER PRESERVE  |  TWINEAGLES  |  LELY RESORT

NAPLES RESERVE  |  FIDDLER’S CREEK  |  ESPLANADE GOLF & COUNTRY CLUB OF NAPLES 

FORT MYERS:  RENAISSANCE  |  HIDDEN HARBOR  |  BABCOCK RANCH  |  MARCO ISLAND

From the $300s to over $7 million

CLASSIC HOMES | SIGNATURE HOMES | CUSTOM HOMES

BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE 
SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW.   
PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

FLStockDevelopment

2639 PROFESSIONAL CIRCLE | SUITE 101 | NAPLES, FL 34119 | 239.592.7344 | StockDevelopment.com

30 Beautiful Model Homes. 10 Distinctive Communities.

Preview our Model Homes at StockDevelopment.com/Tour



Buyers from diverse geographic origins 
are hitting Useppa at a record pace. In the 
past 90 days over 4% of the Island homes 
for sale have sold. Our Private island 
of just 115 homes has caught the eye 
of water and nature lovers everywhere; 
surprised by the combination of private 
luxury in a convenient location central 
to Captiva and Boca Grande, with Gulf 
of Mexico beaches a kayak paddle away.
 
The strongest component of the buyer 
surge is from families looking for 
their ultimate second home, with the 
opportunity to enjoy the island life for 
long weekends, vacations and eventual 
retirement. 

The current buyer profile mirrors the 
Useppa family, with doctors, financial 
planners, investment bankers, attorneys 
and executives from all industries. All 

arrive on the Useppa shore excited about 
the smart alternative to the traffic choked 
roads of the mainland, and even more so 
about the opportunity to buy a BIG water 
view for prices they thought were not 
possible anywhere on the Paradise Coast.

Nesting fever arrived with new owners 
and has swept the island. New home 
construction and over 20 major 
renovations are feeding the trend to the 
price escalation. Smart buyers see the 
opportunity clearly.

Townhouse style attached villas, all water 
or beach-front are compellingly priced 
from the low $500s to $875,000, with 
dockage rights. Single family homes 
range from 1,800 sq. ft. for $1.1M, and 
a nice cluster of larger alternatives priced 
from $1.5 to $2.5M.  

With few exceptions, all Useppa homes 
have private slips or docks; outstanding 
water views, along with the available 
services and hospitality of the Useppa 
Island Club.

Come and explore the luxury of 
PRIVATE island living in a community 
of residents that love knowing their 
neighbors; where kids can wander 
freely, where friendships are forged and 
memories made to last a lifetime.
 
Make Your Escape. 
Paradise Without A Passport!

Useppa Season of Opportunity Arrives

Brian and Mary McColgan, Realtors® with Keller Williams 
Luxury Homes International, Resort & Second Home Property 

Specialists and Useppa residents for 30+ years, happily show 
and share their “paradise” with all interested.

Discover Useppa Island 239.410.7850

TROPHY CLUB - 5971 Trophy Drive #1803

Southern exposure 2nd-fl oor property with private elevator and 
gorgeous lake and golf course views. Granite kitchen countertops,  

stainless steel appliances! 3BR+Den/3BA $439,000

Great location and lovely golf course views from this 1st-fl oor corner 
residence. Tile fl oors in main living areas as well as tiled lanai and electric 

storm shutters. 3BR/2BA  $319,000 Turnkey

Lovely all tile 2nd fl oor unit with southwest views of lake and 
golf course. Electric storm protection and updated AC and master 

shower. 2BR+Den/2BA $239,000

Fantastic sunset views including lake and golf from this 2nd-fl oor 
property. New SS appliances, furnishings included. Electric storm 
shutter protection on lanai. 2BR+Den/2BA $249,000 Furnished

WEDGE WOOD - 5937 Sand Wedge Lane #1507

CLUBSIDE - 5869 Th ree Iron Drive #3-302

WEDGE WOOD - 5941 Sand Wedge Lane #1207

Mindy Young, 248-0258 MYoung@JohnRWood.com www.YoungAndYoungerInNaples.com

THE STRANDActive Tennis & Golf Community www.YoungAndYoungerInNaples.com



THE CHOICE IS YOURS
COME EXPERIENCE 8 STUNNING MODEL HOMES,  

EACH PERFECTLY PAIRED WITH LUXURY PERFORMANCE AUTOMOBILES.

CUSTOM HOMES STARTING IN THE LOW $1  MILLIONS
In Naples on Livingston Road Just North of Immokalee Road  •  Sales Center Open Daily at 15836 Savona Way

V I S I T  M E D I T E R R A N A P L E S . C O M  O R  C A L L  2 3 9 - 2 9 8 - 7 6 0 0

A London Bay Homes Community

FEB 10-11  •  FEB 17-18  •  FEB 24-25 SAT 10-5 & SUN 12-5  •  OPEN TO PUBLIC

TOUR 8 NEW MODEL HOMES PREMIER LUXURY AUTOMOBILES

MODEL HOME
SHOWCASE

2018
LONDON BAY HOMES 

PRESENTS THE

11 Time
Winner

COMMUNITY OF 
THE YEAR

MEDITERRA INTERIORS BY

INTERIOR DESIGN



OPEN HOUSE EXTRAVAGANZA

9078 Albion Ln. S. #6604 
Location! No stairs!!! Seldom available  

San Clemente facing the Amphitheater.
Vito A. Galatro, 239-595-6669

$265,000 
OLE’ AT LELY RESORT

FOR A COMPLETE 
LIST OF HOMES 

FOR SALE, 
CALL 

239-449-3400

OPEN SAT & SUN 1-4

7861 Hawthorne Dr. #501 

free from road noise.
Vito A. Galatro, 239-595-6669

4600 Winged Foot Way #8-202 
Beautiful three bedroom two bath golf club 

condo with Southern Exposure!
Sean Meehan, 239-404-0109

$313,000 
HAWTHORNE AT LELY RESORT

$299,000 
NAPLES LAKES COUNTRY CLUB

OPEN SUN 1-4 OPEN SUN 1-4

9050 Shenendoah Circle 
Western Exposure four bedroom plus den 

home with lake and golf course views!
Sean Meehan, 239-404-0109

7535 Moorgate Point Way 
Reduced! Beautifully upgraded villa, 

golf course views. Granite counters, surround 
sound and SS appliances.

Nancy Harris-Gannon, 239-691-0939

8069 Players Cove Drive, #101 

white kitchen and bath cabinets, granite 
counters and more!

Glenna Froelich, 239-784-0166

$1,049,000 
MAJORS AT LELY RESORT

$447,990 
MOORGATE POINT AT LELY RESORT 

$459,000 
PLAYERS COVE AT LELY RESORT

OPEN SAT 1-4

OPEN SAT & SUN 1-4

OPEN SAT 1-4

7874 Players Street 
Southern exposure three bedroom plus den, 

four bath lake front home.
Sean Meehan, 239-404-0109

3807 Treasure Cove Circle 
Low fees! Tray ceilings/crown molding, 
pool/spa, 3 bedrooms, den & 2.5 baths.

Glenna Froelich, 239-784-0166

4211 Cortland Way, Naples 
Former model, beautifully furnished, 

garage. Spectacular golf course views.
Catherine Ouellette, 941-916-7876

9074 Albion Lane #5902 
Turnkey furnished three bedroom two bath 

San Pablo condo ready for Season!
Sean Meehan, 239-404-0109

7461 Moorgate Point Way 
Volume tray ceilings and plantation shutters, 

golf view, heated salt water pool with 
sun shelf & spa!

Glenna Froelich, 239-784-0166

$995,000 
CLASSICS PLANTATION ESTATES AT LELY RESORT

$590,000 
COPPER COVE PRESERVE

$2,100,000 
QUAIL WEST

$314,500
OLE’ AT LELY RESORT

$459,900 
MOORGATE POINT AT LELY RESORT

OPEN SUN 1-4

OPEN SUN 1-4

OPEN SUN 1-4

OPEN FRI 1-4

OPEN SUN 1-4



RoyalShellRealEstate.com | RoyalShellRentals.com
239.213.9100

665 FOUNTAINHEAD WAY, NAPLES
• Tranquility, a Contemporary Zen Design
• Over 9,000 S.F. Indoor/Outdoor Living Space
$3,795,000   MLS 217029954
Doug Haughey 239.961.1561

PARK SHORE

26591 ROOKERY LAKE DR., BONITA
• Custom Built Home, Golf & Lake Views
• 4 BR + Den, 4.5 BA, 4,500+/- S.F., 3-Car Garage
$2,399,000   MLS 218003979
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY - ROOKERY LAKE

29110 POSITANO LN., NAPLES
• 4 BR + Den, 5.5 BA Magnificent Luxury Villa
• Private Lanai w/Peaceful Long Lake Views
$2,149,000   MLS 217069720
Dotti Fagan, The Fagan Team 239.272.4946

MEDITERRA

26060 FAWNWOOD CT., BONITA
• Elegant Brick-Front Estate Home
• Circular Driveway, Gracious Entry
$1,499,000   MLS 216069692
Dotti Fagan, The Fagan Team 239.272.3006

NEW PRICE 
BONITA BAY - SPRING RIDGE

14906 BELLEZZA LN., NAPLES
• Luxury Residence w/Tranquil Lake View
• Infinity Edge Pool & Spillover Spa
$1,497,500   MLS 216069611
Dru & Greg Martinovich 239.325.3505

MEDITERRA - BELLEZZA

617 6TH AVENUE S. #B-202, NAPLES
• 2 BR w/En Suite BA, Deeded Parking for 2
• New High-End Kitchen Appliances
$1,495,000   MLS 218012580
Mark Semeraro 239.370.2455

NEW LISTING 
THE COLONNADE - OLDE NAPLES

1530 5TH AVE. S., NAPLES
• Boater's Paradise in the Heart of Naples
• Furnished 3-Story Townhome w/Private Elevator
$1,399,000   MLS 217046718
Dodona & Ornela, The Roboci Team 239.776.8123

NAPLES BAY RESORT

524 PARKWOOD LN., NAPLES
• Pool Home, 3 BR, 3 BA, Turnkey Furnished
• Close to the Beach
$1,250,000   MLS 217043451
Liz Appling 239.272.7201

PARK SHORE



RoyalShellRealEstate.com
239.213

Florida Locations: Bonita Springs/Estero
Naples/Marco Island, O

North Carolina Locations: Cas
and Sapphire Valle

445 DOCKSIDE DR. #204, NAPLES
• Gorgeous Waterfront Views
• Beautifully Renovated by BCB Homes
$1,193,250   MLS 217074759
Dru & Greg Martinovich 239.325.3505

PELICAN ISLE

4811 ISLAND POND CT. #1203, BONITA
• Penthouse
• 2,382 S.F. Under Air
$1,100,000   MLS 217041042
The Taranto Team 239.572.3078

BONITA BAY - BAYVIEW

185 4TH ST. S. #2, NAPLES
• Located in Olde Naples
• Newly Renovated 2-Story Townhouse
$899,000   MLS 217073417
Steven Fenttiman 239.777.2341

OLDE NAPLES

$869,999   MLS 217063949
Liz Appling 239.272.7201

$755,000   MLS 218007398
Connie Lummis, The Lummis Team 239.289.3543

$725,000   MLS 217039527
Taylor Ekovich 239.370.7715

7095 SUGAR MAGNOLIA CIR., NAPLES
• Beautifully Appointed 4 BR, 3 BA Home
• Wood-Like Tile Floors Throughout
$689,000   MLS 218005147
Gabe Mellein 239.825.2234

AUTUMN WOODS

7735 NAPLES HERITAGE DR., NAPLES
• Premier Bundled Golf Community
• Fantastic View of the 5th Green
$678,500   MLS 217048652
Vito Bauer 239.777.7080

HERITAGE GOLF & CC

3935 TORRENS CT., NAPLES
• Meticulous 3 BR + Den, 2.5 BA Estate Home
• Gorgeous Custom Saltwater Pool & Spa
$599,500   MLS 217079654
Loretta Young, Team LaVita 239.450.5022

RIVERSTONE

$569,000   MLS 217067742
Loretta Young, Team LaVita 239.450.5022

$559,500   MLS 217068947
Mike Fagan, The Fagan Team 239.340.5455

$539,000   MLS 217079143
Dru & Greg Martinovich 239.564.5717

3200 GULF SHORE BLVD. #308, NAPLES
• Unobstructed Bay Views
• Boat Slip Rental Only $300 Annually
$535,000   MLS 217052056
Jim Westerfield, Westerfield Group 239.287.6617

MOORINGS

25961 NESTING CT. #101, BONITA
• Unobstructed Lake, Golf & Preserve Views
• Glassed-In Lanai, 3 BR, 2.5 BA, 2-Car Garage
$525,000   MLS 217027383
Cathy Lieberman & Cindy Reiff 239.777.2441

NEW PRICE 
BONITA BAY

28180 ROBOLINI CT., BONITA
• Outstanding Lake, Golf Course & Preserve Views
• Furnished 4 BR, 2 BA w/Pool & Spa
$485,000   MLS 218000302
The Boeglin Team 239.287.6414

SPANISH WELLS - MARBELLA

$445,000   MLS 218002316
Vahle Team 239.450.7805

$429,900   MLS 218002362
Trisha Kent & Patti Fortune 239.272.8494

$410,000   MLS 217031479
Larry Bell 239.919.4404

4425 DOVER CT. #603, NAPLES
• Sunsets & Stunning Lake Views
• 3 BR + Den, 3 BA Coach Home
$459,900   MLS 217048840
The Taranto Team 239.572.3078

KENSINGTON

$449,000   MLS 217019538
Linda Ramsey 239.405.3054

1035 SANDPIPER ST. #F202, NAPLES
• Resort Style Living, Minutes to 5th Ave.
• 2nd Floor 2 BR, 2 BA Unit
$399,900   MLS 217024424
Roger Stening 239.770.4707

NEW PRICE 
NAPLES BAY RESORT

28616 CLINTON LN., BONITA
• 2 BR, 2 BA + Den, Near Beaches!
• Open Floor Plan, Newer Kitchen
$399,000   MLS 217064795
Sue Ellen Mathers 239.877.2726

OPEN 2/24 1:00PM - 4:00PM

VANDERBILT LAKES

3260 CROSSINGS CT. #13, BONITA
• 2 BR, 2 BA + Den, 2-Car Garage
• Turnkey Furnished, End Unit, 2,630 S.F.
$395,000   MLS 218013247
Corye Reiter, The Lummis Team 239.273.3722

NEW LISTING 
BONITA BAY

$365,000   MLS 213015237
Roger Stening 239.770.4707

$364,000   MLS 217020785
The Bordner Team 239.989.8829

$359,900   MLS 217052021
The Taranto Team 239.572.3078

26968 MONTEGO POINTE CT. #101, BONITA
• 2 BR + Den, 2 Car Garage, End Unit
• 1,632 S.F., Furnished, Beautiful Preserve View
$387,000   MLS 218011067
Corye Reiter, The Lummis Team 239.273.3722

NEW LISTING 

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY - BAY POINTE

$379,000   MLS 218012128
Dotti Fagan, The Fagan Team 239.272.4946

10349 FLAT STONE LP., BONITA
• Water View, 3 BR, 3 BA + Den, 2 Car Garage
• Tile & Wood Floors, Granite, SS Kitchen
$359,000   MLS 217055701
Deb Adams-Bateman 239.273.4824

OPEN 2/25 1:00PM - 4:00PM

HAWTHORNE

3620 LANSING LP. #202, ESTERO
• Expansive Lanai w/Long Lake View
• Oak Staircase w/Wrought Iron Railing
$350,000   MLS 218005211
Jim Westerfield, Westerfield Group 239.287.6617

MEADOWS OF ESTERO

9719 ACQUA CT. #221, NAPLES
• TCP Golf Membership Included
• 2 BR, 2 BA + Den, Resort Living
$349,000   MLS 217059223
Roger Stening 239.770.4707

OPEN 2/25 1:00PM - 4:00PM

TREVISO BAY

$317,000   MLS 217066664
Steve Suddeth & Jenn Nicolai 239.784.0693

$315,000   MLS 218005692
Mark Semeraro 239.370.2455

$305,900   MLS 218008435
Anabelle Miller 239.565.0146

9929 COLONIAL WALK N., ESTERO
• 3 Bedrooms + Den, 2 Car Garage
• Private Pool
$339,900   MLS 217041994
Corye Reiter, The Lummis Team 239.273.3722

NEW PRICE 
COLONIAL OAKS

$329,000   MLS 218005557
The Boeglin Team 239.287.6414

3421 MORNING LAKE DR. #201, ESTERO
• 2nd Floor, 2 BR + Den, "Elevator Ready"
• Large Bonus Room, 2 Car Attached Garage
$299,900   MLS 217077334
The Bordner Team 239.989.8829

OPEN 2/25 1:00PM - 4:00PM

COCONUT SHORES

4245 BRYNWOOD DR., NAPLES
• 1.12 Lush Acres to Build Your Dream Home
• Golf Membership Available, Not Mandatory
$298,888   MLS 217077360
Charles Goff & Patti Fortune 239.269.4633

QUAIL WEST

12655 HUNTERS RIDGE DR., BONITA
• 1,836 S.F., 3 BR, 2 BA, 2 Car Garage
• Large Lanai, Golf Course Views
$295,000   MLS 218009564
Meli Chelon-Gumma 239.273.3974

OPEN 2/25 1:00PM - 4:00PM

HUNTERS RIDGE

$269,000   MLS 218012111
Deb Adams-Bateman 239.273.4824

$244,900   MLS 218006412
Mark Semeraro 239.370.2455

$228,000   MLS 218010346
The Boeglin Team 239.287.6414

26449 LUCKY STONE RD. #101, BONITA
• Quiet Sanctuary Preserve View
• Immaculate 2 BR + Den, 2-Car Garage
$277,900   MLS 218010712
Deb Adams-Bateman 239.273.4824

NEW LISTING 
HAWTHORNE - CHESAPEAKE COVE

$269,000   MLS 218007593
Jim Griffith, The Boeglin Team 239.322.2409

600 NEAPOLITAN WAY #227, NAPLES
• Perfect Vacation Home
• Investment Property
$214,900   MLS 217068823
Vito Bauer 239.777.7080

PARK SHORE RESORT

25756 AMELIA WAY #203, BONITA
• 2 BR, 2 BA, 2nd Floor, Remodeled Condo
• Spacious Living Area & Open Kitchen
$214,900   MLS 217072418
The Bordner Team 239.989.8829

OPEN 2/25 1:00PM - 4:00PM

VILLAGES OF BONITA

992 WOODSHIRE LN. #D309, NAPLES
• Charming 2-Story, 2 BR, 2.5 BA Condo
• Located in the Heart of Naples
$209,000   MLS 217076624
Taylor Ekovich 239.370.7715

FAIRWAYS AT EMERALD GREEN

$174,500   MLS 217067046
The Taranto Team 239.572.3078

$159,900   MLS 218011058
Liz Appling 239.272.7201

$154,000   MLS 218010927
Taylor Ekovich 239.370.7715

5651 RATTLESNAKE HAMMOCK RD. #C-105, NAPLES
• Beautifully Updated w/Golf Course View
• Freshley Painted w/New Water Heater
$179,900   MLS 218008784
Jim Westerfield, Westerfield Group 239.287.6617

GOLF VIEW MANOR

$175,200   MLS 217049974
Patti Fortune 239.272.8494



m | RoyalShellRentals.com
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o, Cape Coral, Captiva Island, Fort Myers, 
cala and Sanibel Island

shiers/Lake Glenville, Highlands 
ey/Lake Toxaway

$1,193,250   MLS 217074759
Dru & Greg Martinovich 239.325.3505

$1,100,000   MLS 217041042
The Taranto Team 239.572.3078

$899,000   MLS 217073417
Steven Fenttiman 239.777.2341

9415 GULF SHORE DR. #301, NAPLES
• Spectacular Gulf Views, Beachfront Condo
• 2 BR, 2 BA, Beautifully Furnished
$869,999   MLS 217063949
Liz Appling 239.272.7201

ADMIRALITY - VANDERBILT BEACH

2834 TIBURON BLVD. E. #102, NAPLES
• 3 BR, 2 BA, 2,400+ S.F., Furnished, 2-Car Garage
• Open Floor Plan, East & West Facing Lanais
$755,000   MLS 218007398
Connie Lummis, The Lummis Team 239.289.3543

TIBURON - CASTILLO

23850 VIA ITALIA CIR. #105, ESTERO
• Rare 3 BR, 3 BA, 1st Floor Unit
• Incredible Outdoor Patio
$725,000   MLS 217039527
Taylor Ekovich 239.370.7715

NEW PRICE 
THE COLONY

$689,000   MLS 218005147
Gabe Mellein 239.825.2234

$678,500   MLS 217048652
Vito Bauer 239.777.7080

$599,500   MLS 217079654
Loretta Young, Team LaVita 239.450.5022

1948 IMPERIAL GOLF COURSE BLVD., NAPLES
• Large 3 BR, 2 BA, Pool Home
• Freshly Updated with Neutral Palette
$569,000   MLS 217067742
Loretta Young, Team LaVita 239.450.5022

IMPERIAL GOLF ESTATES

28361 TASCA DR., BONITA
• Stunning Pool Home, Completely Updated
• Private Pavered Lanai w/Pool & Spa
$559,500   MLS 217068947
Mike Fagan, The Fagan Team 239.340.5455

SPANISH WELLS

9225 MUSEO CIR. #201, NAPLES
• Pristine Lake View
• 3 Bedrooms + Den, 3 Bathrooms
$539,000   MLS 217079143
Dru & Greg Martinovich 239.564.5717

FIDDLER'S CREEK - VARENNA

$535,000   MLS 217052056
Jim Westerfield, Westerfield Group 239.287.6617

$525,000   MLS 217027383
Cathy Lieberman & Cindy Reiff 239.777.2441

$485,000   MLS 218000302
The Boeglin Team 239.287.6414

27404 TENNESSEE ST., BONITA
• Canal Front, 3 BR, 3 BA, 3-Car Garage, 1/2 Acre
• Granite, Stainless Steel, Jenn Air Gas Range
$445,000   MLS 218002316
Vahle Team 239.450.7805

HEITMANS

15209 BUTLER LAKE DR. #101, NAPLES
• Large 1st Floor End Unit
• 2-Car Garage
$429,900   MLS 218002362
Trisha Kent & Patti Fortune 239.272.8494

LIVINGSTON LAKES

25200 GOLDCREST DR. #521, BONITA
• 2nd Floor, 3 Bedroom, 3 Bathroom Condo
• Well Maintained, Attached 2-Car Garage
$410,000   MLS 217031479
Larry Bell 239.919.4404

PELICAN LANDING

$459,900   MLS 217048840
The Taranto Team 239.572.3078

27036 OAKWOOD LAKE DR. #201, BONITA
• Furnished, Remodeled, 3 BR, 3 BA on Lake
• High-End Appliances, Granite, Custom Cabinets
$449,000   MLS 217019538
Linda Ramsey 239.405.3054

BONITA BAY - OAKWOOD

$399,900   MLS 217024424
Roger Stening 239.770.4707

$399,000   MLS 217064795
Sue Ellen Mathers 239.877.2726

$395,000   MLS 218013247
Corye Reiter, The Lummis Team 239.273.3722

4465 CLUB ESTATES DR., NAPLES
• 3/4 Acre Waterfront Lot in Gated Community
• 155 Acres, 28 Homesites, Two 5-Acre Lakes
$365,000   MLS 213015237
Roger Stening 239.770.4707

NAPLES CLUB ESTATES

14071 TIVOLI TER., BONITA
• Lake & Golf Course Views
• Great Room Design w/Wide & Open Kitchen
$364,000   MLS 217020785
The Bordner Team 239.989.8829

OPEN 2/25 1:00PM - 4:00PM

PALMIRA GOLF & CC

324 HARVARD LN., NAPLES
• 1 Story Home with 2 Car Garage
• Wood Floors, Cherry Kitchen
$359,900   MLS 217052021
The Taranto Team 239.572.3078

OPEN 2/25 1:00PM - 4:00PM

GLEN EAGLE GOLF & CC

$387,000   MLS 218011067
Corye Reiter, The Lummis Team 239.273.3722

27157 KINDLEWOOD LN., BONITA
• Furnished 3 BR, 2 BA, 2-Car Garage, Large Lanai
• Updated Kitchen, Newer Tile, Freshly Painted
$379,000   MLS 218012128
Dotti Fagan, The Fagan Team 239.272.4946

NEW LISTING 
BONITA BAY - BURNING TREE

$359,000   MLS 217055701
Deb Adams-Bateman 239.273.4824

$350,000   MLS 218005211
Jim Westerfield, Westerfield Group 239.287.6617

$349,000   MLS 217059223
Roger Stening 239.770.4707

1001 10TH AVE. S., NAPLES
• One of the Few Live Aboard Slips in Naples
• 70' x 18.5' Slip - 15 Mins./2 Miles to Gulf
$317,000   MLS 217066664
Steve Suddeth & Jenn Nicolai 239.784.0693

OLDE NAPLES SEAPORT

1059 MARBLEHEAD DR. #0-3, NAPLES
• Golf Membership Included
• Four Miles to Downtown & the Beach
$315,000   MLS 218005692
Mark Semeraro 239.370.2455

NEW PRICE 

OPEN 2/24 1:00PM - 4:00PM

GLEN EAGLE - MONTCLAIR PARK

20201 CALICE CT. #2903, ESTERO
• Gorgeous Lake & Golf Course Condo
• Endless Views, Beautifully Maintained
$305,900   MLS 218008435
Anabelle Miller 239.565.0146

OPEN 2/25 1:00PM - 3:00PM

GRANDEZZA GOLF & CC

$339,900   MLS 217041994
Corye Reiter, The Lummis Team 239.273.3722

8970 PALMAS GRANDES BLVD. #101, BONITA
• 2 BR, 2 BA + Den, 2 Car Garage, 1st Floor
• Beautiful Lake & Golf Course Views
$329,000   MLS 218005557
The Boeglin Team 239.287.6414

SPANISH WELLS - LAS BRISAS

$299,900   MLS 217077334
The Bordner Team 239.989.8829

$298,888   MLS 217077360
Charles Goff & Patti Fortune 239.269.4633

$295,000   MLS 218009564
Meli Chelon-Gumma 239.273.3974

26407 LUCKY STONE RD. #101, BONITA
• Peaceful Preserve View from Lanai
• 3 BR, 2 BA, 1,747 S.F., 2-Car Garage
$269,000   MLS 218012111
Deb Adams-Bateman 239.273.4824

NEW LISTING 
HAWTHORNE - CHESAPEAKE COVE

1280 HENLEY ST. #1607, NAPLES
• Updated Kitchen, Guest BA & Master BA
• Gated Community
$244,900   MLS 218006412
Mark Semeraro 239.370.2455

OPEN 2/25 1:00PM - 4:00PM

VERY, VERY MOTOVATED SELLER!

9660 VILLAGE VIEW BLVD. #201, BONITA
• Beautiful Fountain Views from 2 BR + Den, 2 BA Condo
• Open, Great Room Style Floor Plan
$228,000   MLS 218010346
The Boeglin Team 239.287.6414

OPEN 2/25 1:00PM - 4:00PM

VILLAGES OF BONITA

$277,900   MLS 218010712
Deb Adams-Bateman 239.273.4824

21179 BUTCHERS HOLLER, ESTERO
• Lake & Golf Course Views
• 3 Bedrooms, 2 Bathrooms, 2 Car Garage
$269,000   MLS 218007593
Jim Griffith, The Boeglin Team 239.322.2409

OPEN 2/24 & 2/25 1:00PM - 4:00PM

COUNTRY CREEK

$214,900   MLS 217068823
Vito Bauer 239.777.7080

$214,900   MLS 217072418
The Bordner Team 239.989.8829

$209,000   MLS 217076624
Taylor Ekovich 239.370.7715

27079 MATHESON AVE. #107, BONITA
• 1st Floor Condo, Screened Lanai
• Furnishings Negotiable
$174,500   MLS 217067046
The Taranto Team 239.572.3078

GARDENS AT BONITA SPRINGS

197 HARRISON RD. #1, NAPLES
• 1st Floor 2 BR, 2 BA Furnished Condo
• Golf Course Views from Large Florida Rm.
$159,900   MLS 218011058
Liz Appling 239.272.7201

NEW LISTING 
GLADES COUNTRY CLUB

23520 WALDEN CENTER DR. #301, ESTERO
• Specious Double Suite 2 BR, 2 BA Condo
• New Floors, Base Boards & Paint, 1-Car Garage
$154,000   MLS 218010927
Taylor Ekovich 239.370.7715

NEW LISTING 
TIDES AT PELICAN LANDING

$179,900   MLS 218008784
Jim Westerfield, Westerfield Group 239.287.6617

3770 SAWGRASS WAY #3424, NAPLES
• 2nd Floor, 2 BR, 2 BA Turnkey, Elevator Access
• Lush Views of Greens & Large Lake
$175,200   MLS 217049974
Patti Fortune 239.272.8494

TERRACE V AT CEDAR HAMMOCK



BUY. SELL. RENT. VACATION. 
All under one Shell!

RoyalShellRealEstate.com | RoyalShellRentals.com
239.213.9100

1201 GALLEON DR., NAPLES
• http://royalshell.me/galleondrive
• Extraordinary 5 BR, 6 BA Estate, Over 9,700 S.F.
$13,875,000   MLS 217020067
Call for Details! 239.213.9100

2/22 - 2/25 & 2/28 1:00PM - 4:00PM

PORT ROYAL

150 13TH AVE. S., NAPLES
• One Block to Beach & 3rd Street Shopping
• Timeless Architecture, Wood Flooring
$4,475,000   MLS 217053800
The Taranto Team 239.572.3078

OPEN 2/24 & 2/25 1:00PM - 4:00PM

OLDE NAPLES

5889 SUNNYSLOPE DR., NAPLES
• Looks Like the Hamptons Outside
• Outstanding Views from Every Room
$3,795,000   MLS 217054229
The Taranto Team 239.572.3078

OPEN 2/25 1:00PM - 4:00PM

QUAIL WEST

4851 BONITA BAY BLVD. #804, BONITA
• Visit Tavira804.com for Details
• 3 Bedrooms, 3.5 Baths + Den, 2 Car Garage
$2,749,000   MLS 218002029
Gary & Jeff Jaarda 239.293.1507

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY - TAVIRA

3570 CREEKVIEW DR., BONITA
• Million Dollar Southwest Lake View
• Spacious Lanai, Outdoor Kitchen, Lap Pool/Spa
$1,875,000   MLS 218003509
Linda Ramsey 239.405.3054

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY - CREEKSIDE

786 ORCHID CT., MARCO ISLAND
• Views of Long & Wide Converging Waterways
• 3 BR, 3.5 BA, Wraparound Lanai, Pool/Spa
$1,450,000   MLS 218010046
Liz Appling 239.272.7201

OPEN 2/25 1:00PM - 4:00PM

MARCO BEACH

5718 CLARENDON DR., NAPLES
• 3 BR, Flex Room, 3 Car A/C Garage
• Brand New, Prime Lakefront Home
$1,449,000   MLS 217031403
The Taranto Team 239.572.3078

OPEN 2/25 1:00PM - 4:00PM

ISLES OF COLLIER PRESERVE

26342 AUGUSTA CREEK CT., BONITA
• Visit AugustaCreek.com for Details
• 3 Bedrooms, 3 Bathrooms + Den
$1,199,000   MLS 217037961
Gary & Jeff Jaarda 239.293.1507 

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY - AUGUSTA CREEK

3061 LAUREL RIDGE CT., BONITA
• Visit 3061LaurelRidge.com for Details
• 3 Bedrooms, 3 Full Bathrooms + Den
$999,000   MLS 217027476
Gary & Jeff Jaarda 239.293.1507

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY - LAUREL RIDGE

380 10TH ST. S. #204, NAPLES
• Beautiful 2 BR, 3 BA + Den Townhouse
• Bright & Airy Floor Plan, 1 Car Garage
$997,000   MLS 218009698
Galietti Team 239.826.5897

OPEN 2/25 12:00PM - 4:00PM

OLDE NAPLES - MODENA

22901 SHADY KNOLL DR., ESTERO
• Private Lot w/Great Lake Views
• 3  Bedrooms, 3 Bathrooms + Den
$899,900   MLS 217029133
Gary Ryan 239.273.6796

OPEN 2/25 1:00PM - 4:00PM

SHADOW WOOD AT THE BROOKS

10601 WINTERCRESS DR., ESTERO
• 4 BR + Den, 4 BA, Lake View, New SS Appliances
• Private Lanai, Heated Pool/Spa, Pavered Deck
$675,000   MLS 217060664
Greg Lewis, The Lewis Team 239.287.1158

OPEN 2/25 1:00PM - 4:00PM

SHADOW WOOD - WOODMONT

3368 MONTARA DR., BONITA
• 3 Bedroom, 2.5 Bath + Den, 2 Story Villa
• Glassed-In Lanai, Private Southern Exposure
$599,000   MLS 218004659
Cathy Lieberman & Cindy Reiff 239.777.2441

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY

28432 SOMBRERO DR., BONITA
• Beautiful Lake, Golf Course & Sunset Views
• 4 BR, 3.5 BA Home in Pristine Condition
$579,000   MLS 218009236
The Boeglin Team 239.287.6414

OPEN 2/25 1:00PM - 4:00PM

SPANISH WELLS

12396 EAGLE CT., ESTERO
• 3 Bedrooms, 3 Bathrooms, Pool/Spa
• Southern Exposure, Quiet Cul-De-Sac
$577,000   MLS 218009153
Carol Jones 239.250.4310

OPEN 2/25 1:00PM - 4:00PM

WILDCAT RUN

4081 BAYHEAD DR. #204, BONITA
• 3 BR, 2.5 BA, 2 Car Garage, 2nd Floor
• Southwest Corner, Turnkey Furnished
$569,000   MLS 217069250
Sandy Kass, The Fagan Team 239.292.4044

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY - LAKESIDE

28361 TASCA DR., BONITA
• Stunning Pool Home, Completely Updated
• Private Pavered Lanai w/Pool & Spa
$559,500   MLS 217068947
Bob Fagan, The Fagan Team 239.272.3006

OPEN 2/25 1:00PM - 4:00PM

SPANISH WELLS

4801 ISLAND POND CT. #303, BONITA
• Expansive Preserve, Bay & Sunset Views
• Open Floor Plan, 2 Suites Open to Large Lanai
$549,000   MLS 217068887
Mike Fagan, The Fagan Team 239.340.5455

NEW PRICE 

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY - BAY VIEW

2843 TIBURON BLVD. E. #7-101, NAPLES
• Spacious 3 BR, 2 BA Condo w/2 Car Garage
• Over 2,100 S.F. of Living in Ritz Carlton Resort
$549,000   MLS 217050017
The Bordner Team 239.989.8829

OPEN 2/25 1:00PM - 4:00PM

TIBURON - CASTILLO

25961 NESTING CT. #101, BONITA
• Unobstructed Lake, Golf & Preserve Views
• Glassed-In Lanai, 3 BR, 2.5 BA, 2 Car Garage
$525,000   MLS 217027383
Cathy Lieberman & Cindy Reiff 239.777.2441

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY

27025 SHELL RIDGE CIR., BONITA
• Stunning, Remodeled, New Floors & Kitchen
• Beach Club, Pickle Ball, Bocce & Marina
$499,900   MLS 217071134
Dotti Fagan, The Fagan Team 239.272.4946

OPEN 2/25 1:00PM - 4:00PM

BONITA BAY - BAY HARBOR

10355 YORKSTONE DR., BONITA
• It's All About the Long Lake View
• 3 Bedrooms, 3.5 Bathrooms + Den
$479,000   MLS 218002779
Deb Adams-Bateman 239.273.4824

OPEN 2/25 1:00PM - 4:00PM

HAWTHORNE - EMORY OAKS

26469 DOVERSTONE ST., BONITA
• Lanai & Lake View You’ve Been Looking For
• Highly Sought After Floor Plan w/Pool Bath
$447,000   MLS 218008373
Deb Adams-Bateman 239.273.4824

OPEN 2/25 1:00PM - 4:00PM

HAWTHORNE - EMORY OAKS

9929 COLONIAL WALK N., ESTERO
• 3 Bedrooms + Den, 2 Car Garage
• Private Pool w/Southern Lake Views
$399,900   MLS 217041994
Corye Reiter, The Lummis Team 239.273.3722

OPEN 2/25 1:00PM - 4:00PM

COLONIAL OAKS



OLD NAPLES
THE CHELSTON – $3,995,000  
631 Broad Court N    3 Beds, 3 Full 1 Half Baths

EXPERIENCE OUR PORTFOLIO OF EXQUISITE HOMES
FROM PARK SHORE TO PORT ROYAL

4395 GORDON DRIVE – $13,475,000  
4395 Gordon Drive    4 Bedrooms, 4 Full 2 Half Baths

PORT ROYAL

THE CLOVERDALE – Call For Pricing   
406 Rudder Road    4 Beds, 4 Full 1 Half Baths

THE MOORINGS

THE WATLINGTON – $4,825,000   
41 5th Street South    4 Beds, 5 Full 1 Half Baths

NAPLES

4375 GORDON DRIVE – $15,575,000 
4375 Gordon Drive    5 Beds, 5 Full 2 Half Baths

PORT ROYAL

TOUR
MODEL 

SAT & SUN
12 - 4 p.m.

BY  
APPT.
ONLY

COMING
SOON

BY  
APPT.
ONLY

SOLD

©2018. CBC057242 London Bay Homes. Pricing, features, specifications, products and availability are subject to change without notice. See a sales associate for complete and current information.

Luxury Custom Homes from $1 Million to One of a Kind       

Schedule Your Private Tour with Toby Cloutier 239.280.7367      PrivateLabelLiving.com

Naples’ most desirable neighborhoods are home to London Bay’s newest, most breathtaking properties. Tour our award-winning,  

single-family model homes and discover a range of residences to suit your specific tastes and preferences.

P R I V A T E  L A B E L  L I V I N G

NAPLES COLLECT ION

At London Bay Homes, we are proud to introduce our latest array of stunningly designed masterpieces:
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This weekend: Talis Park’s February Luxury Home Tour 
highlights new-fashioned lifestyle, award-winning homes

T
alis Park’s award-
winning luxury 
homes, thoughtfully-
designed amenities, 

and family- and pet-friendly 
atmosphere are all high-
lighted this weekend as the 
February Luxury Home Tour 
kicks off Saturday, February 
24, 10:00 a.m. to 3:00 p.m., and 
continues Sunday, February 
25, noon to 3:00 p.m. 

The tour features a variety 
of new furnished and unfur-
nished residences includ-
ing penthouse-style terrace 
homes by WCI/Lennar, 
resort-style coach homes by 
FrontDoor Communities, sin-
gle-family villas by Distinc-
tive Communities, single-family 
residences by Harbourside Custom 
Homes, Frizone and Iron Star Lux-
ury Homes, and showcase estates 
by Gulfshore Homes, M Develop-
ment and Sunwest Custom Homes.   

Talis Park’s numerous national, 
regional and local industry acco-
lades reflect developer Kitson & 
Partners’ commitment to eschew-
ing traditional country club mod-
els. Its new-fashioned, “come-as-
you-are” atmosphere encourages home-
owners to maintain active social con-
nections and live the best versions of 
their lives among exclusive privacy and 
concierge-level service. 

Residents Jim and Barbara Simmons 
were attracted to Talis Park because 
of its newer, more vibrant atmosphere 
and many opportunities to enhance the 
active lives they enjoy. 

“There’s just an energy to the place,” 
said Jim. “It’s just a ton of fun and an 
easy place to meet folks.” 

The Simmons family, like many other 
Talis Park residents, enjoys a full cal-
endar of social events managed by the 
community’s membership team. From 
daily fitness classes, spa events, sports 
clinics and cooking classes to themed 
costume parties, outdoor movies and 
concerts on the Great Lawn, Talis Park 
offers family- and pet-friendly enter-
tainment for members of all ages.

Talis Park homeowners also enjoy 
complimentary daily beach access via 

the Beach Runner, the community’s 
exclusive Mercedes-Benz shuttle service.

The hub of activity within Talis Park 
is its award-winning Vyne House and 
18-hole Greg Norman/Pete Dye-designed 
golf course, one of only two Norman/Dye 
collaborations worldwide. Vyne House 
offers formal and casual indoor and 
alfresco dining, two fitness studios, spa, 
fully-stocked wine room, resort-style pool 
with spacious pool deck and rotunda, 
and more. Comfortable outdoor gathering 
areas make Vyne House a perfect place to 
enjoy Naples’ temperate climate and leg-
endary sunsets. The Casa Cortese sports 
pub, next to the driving range, is a great 
spot for sports enthusiasts. Also within 
easy access is a sports complex with six 
Har-Tru tennis courts, pro shop, bocce 
courts, lap pool, and playground.  

Prospective homebuyers may experi-
ence Talis Park by participating in the 
community’s Gold Pass program. Gold 
Pass holders enjoy member status and 
amenities access for two consecutive 

days, including one round of golf at the 
member-guest rate. For program details, 
call 239-292-0846. 

The Talis Park Luxury Home Tour 

begins at the community’s Garden 
House Information & Sales Center, 
16980 Livingston Road. For details, call 
239-449-5900 or visit talispark.com. ■

Above: Iron Star Luxury Homes’ 3,983-square-foot Villa Lago 
residence is on display in Talis Park’s Fairgrove neighborhood. 
Left: Distinctive Communities’ furnished Berolina villa model 
is on display in the Watercourse neighborhood. Below Left: 
Gulfshore Homes’ furnished Dorado estate model in Prato offers 
a total of 8,862 square feet with 6,336 square feet under air. 
Below Right: Sunwest Homes’ two-story Grand Santa Barbara 
estate model in Talis Park’s Prato neighborhood is featured 
during the community’s Luxury Home Tour this weekend.  
Bottom: WCI/Lennar is showcasing a furnished Terrace Home 
model in Talis Park’s Viansa neighborhood. 

A D V E R T O R I A L
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RENDERINGS OF ELEVATIONS ARE CONCEPTUAL IN NATURE. FOR ACTUAL ELEVATIONS, REFER TO THE FINAL PLANS AND SPECIFICATIONS FOR THE RESPECTIVE HOME-TYPE AND ELEVATION-
TYPE. MANGROVE BAY IS OFFERED BY GULF GULF COAST INTERNATIONAL PROPERTIES™, A LICENSED REAL ESTATE BROKER. PRICES, FEATURES AND AVAILABILITY SUBJECT TO CHANGE 
WITHOUT NOTICE. LOGO, PHOTOGRAPHY AND ALL RENDERINGS ARE PROPERTY OF MANGROVE BAY, COPYRIGHTED AS SUCH AND MAY NOT BE USED BY ANY OTHER PARTY. 
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Mangrove Bay, a waterfront enclave of only 53 single-family residences nestled along Naples Bay in Old Naples introduces The Cottages 

at Mangrove Bay – starting at $1.795 million including lot, private boat slip, and expanded private pool area. Mangrove Bay offers resort-

style amenities that make life on Naples Bay an unparalleled experience. You’ll be within blocks of the Gulf beaches and the upscale 

entertainment, dining, shopping, and more along famed Fifth Avenue South.

UNDER CONSTRUCTION
LOT 13 – COQUINA II

3,232 sq. ft.

LOT 25 – COQUINA II
3,232 sq. ft.

LOT 26 – AMELIA I
3,098 sq. ft.

LOT 31  - USEPPA I
3,488 sq. ft. (Modified)

LOT 41 – KEEWAYDIN I
3,737 sq. ft.

QUICK DELIVERY 
FURNISHED MODEL HOMES 

FOR SALE
LOT 7 – COQUINA I
1315 1st Avenue South

2,664 sq. ft. 

LOT 18 - COQUINA II 
1394 1st Avenue South

3,232 sq. ft. 

239.261.2200  |  www.mangrovebaynaples.com
201 Goodlette Road South  |  Naples, Florida 34102  
Sales Center Hours of Operation: 
Monday through Friday 10:00am-5:00pm
Saturday 11:00am-4:00pm, Sunday 12:00pm-3:00pm
or by appointment.

www.gcipnaples.com

Exclusively Represented by:

TM

WATERFRONT LIVING IN DOWNTOWN NAPLES!

Mangrove Bay
A

n outstanding water-
front address close to Old 
Naples, Mangrove Bay pro-
vides a world-class lifestyle, 

combining estuary views and Gulf of 
Mexico access with all the nearby shop-
ping and entertainment venues of 5th 
Avenue South.  

Mangrove Bay offers a choice of one- 
and two-story, Old Naples cottage-style 
luxury single-family homes complete 
with private pools and individual boat 
slips. Built on Old Naples’ last remain-
ing significant waterfront property for 
residential development, the homes at 
Mangrove Bay are designed for those 
with exceptional taste desiring an 
unequaled residence and lifestyle.

Mangrove Bay will be breaking 
ground on The Amenities Center which 
will have a private on-site concierge to 
cater to every resident’s needs, compre-
hensive property management services, 
state-of-the-art wellness/fitness equip-
ment and ground level storage area for 
resident’s kayas, canoes, paddle boards 
and jet-skis. Residents may choose from 
a wide range of fitness activities that 
include public and private golf and ten-
nis nearby. In addition, residents will 
enjoy easy access to the new 20+/- acre 
Baker Park and bridge accessing the 
120+/- acre Gordon River Greenway 
Preserve with trails immediately adja-
cent to the community. This remarkably 
distinguished location makes Mangrove 
Bay a rare jewel indeed.

The single story Palm Cottage offers 
3 bedrooms, 2 ½ bathrooms in a lovely 
open great room setting with beach 
cottage aesthetics. This 2,462 square 
foot floor plan encompasses a spacious 

master suite and a generous living area 
for entertaining.  

Step into The Coquina, a charming 
three bedroom, two-story cottage style 
home, and prepare to be impressed.  
This home is designed to maximize pri-
vacy and functionality in an exquisite 
floor plan. The alley entry with two-car 
garage paves the way to a beautifully 
situated outdoor area complete with 
pool and covered living space.

The single story Captiva floor plan fea-
tures an attractive open concept design 
with soaring vaulted ceilings and expan-
sive outdoor living space. A vast master 

suite as well as two en suite bedrooms 
flow seamlessly from the breathtaking 
light filled great room and kitchen.

The Amelia floor plan exemplifies open 
concept living with an expansive master 
suite, two guest bedrooms, 3 ½ baths and a 
den on a single story. Perfect for entertain-
ing, the great room seamlessly flows to a 
partial covered charming outdoor space. 

Old Florida architecture is exemplified 
in the brilliantly crafted Keewaydin floor 
plan. The second story features a loft liv-
ing area allowing for picturesque views 
as well as two guest bedrooms giving the 
first floor master and open concept living 

space privacy and functionality.
The most versatile of Mangrove Bay’s 

waterfront homes, the Useppa is offered 
in three different elevations varying in 
square footage. The largest of the three is 
a true two story old Florida masterpiece 
of architectural innovation. With the 
exceptopn of Palm Cottage, all floor plans 
may include a second-story guest suite. 

With only 53 homes available, the 
opportunity to purchase a home at Man-
grove Bay won’t last long. Remarkably 
designed with spacious and open floor 
plans, these homes inspire coastal luxu-
ry living at its finest. ■

Aerial view of Mangrove Bay. 

A D V E R T O R I A L
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Discover Naples Reserve, one of South Naples’ 
fastest-selling communities

N
aples Reserve’s winning com-
bination of Southern Coastal-
inspired attached villa, sin-
gle-family and custom estate 

homes – paired with an array of island-
style amenities along the water’s edge – 
has made it one of South Naples’ fastest-
selling master-planned communities.

Surpassing $122 million, Naples Reserve 
continues to lead South Naples home 
sales. With 238 homes already spoken for, 
it’s clear the community’s awesome ame-
nities nestled amongst 22 freshwater lakes 
fulfill homebuyers’ desires for a casual 
lakefront lifestyle. Extremely affordable 
homeowner association fees are another 
added bonus!

Naples Reserve offers a selection of 
residences ranging from 1,500 to more 
than 3,500 square feet of living space 
within six distinctive neighborhoods – 
each with its own unique personality. 

With floor plans designed for Florida 
living at its finest, homes in Egret Landing 
are ideal for entertaining. The community 
has maintained its lead as Naples Reserve’s 
most popular neighborhood, with lake- 
and nature-view single-family homes. Ash-
ton Woods and D.R. Horton homes start-
ing from the mid-$300,000s offer up to 
four bedrooms and three-and-a-half baths.

Naples Reserve’s newest neighborhood 
of two-bedroom, two-bath attached villa 
homes, Coral Harbor offers flexibility for 
new homebuyers and snowbirds alike. 
The D.R. Horton neighborhood made an 
extremely strong debut last year, with 
lake and preserve views starting in the 
high-$200,000s. 

Just a short stroll from the community’s 
Island Club, Savannah Lakes is another 
sought-after neighborhood that features 
fresh designs – including homes with 
extended lanais, outdoor kitchens and 
fireplaces. The neighborhood’s one- and 
two-story homes offer three to four bed-

rooms and up to four-and-a-half baths 
priced from the high-$300,000s.

A select number of move-in ready lake-
front homes with limited-time builder 
incentives are available within the Spar-
row Cay, Savannah Lakes, Egret Landing 
and Mallard Point neighborhoods.

Homebuyers can add private floating 
boat docks to a limited number of avail-
able lots bordering the community’s cen-
terpiece 125-acre Eagle Lake, where resi-
dents can enjoy electric boats, as well as 
boats with motors up to 2.5 horsepower.

“Homebuyers are attracted to Naples 
Reserve’s distinctive home designs, qual-
ity construction and well-planned ameni-
ties,” said Don Mears, vice president/land 
and development with iStar. “Plus, our 
location offers a truly unique lakefront 
lifestyle that homebuyers have embraced 
with open arms.”

Naples Reserve resident Tom Marquardt 
and his wife, Sue, lived in Annapolis, Mary-
land, for 36 years prior to moving to sunny 
Naples Reserve a year ago. They selected 
the Minorca, a three-bedroom, three-bath 
Ashton Woods home in the Sparrow Cay 
neighborhood. With 2,663 square feet of 
living space, there is plenty of room for 
entertaining family and friends.

“I swear I heard Jimmy Buffet when 
I walked through the model!” said Mar-
quardt.

A mile-long stretch of lakefront along 
the community’s northern edge, perfect 
for paddling, borders the Picayune Strand 
State Forest, a 76,000-acre state park with 
protected pinelands, cypress swamps, 
marshes and abundant wildlife.

Naples Reserve’s $7 million Island Club 
social center features an expansive club-
house and a fitness center with state-

of-the-art strength training and cardio 
equipment, along with a movement stu-
dio for everything from heart-pumping 
spinning and Zumba to mind-centering 
yoga. With a full social calendar planned 
by Naples Reserve’s lifestyle and fitness 
director, residents find there is always 
something fun to do in the community! 

Naples Reserve’s expansive, resort-style, 
zero-entry pool offers a tropical waterfall 
and dedicated lap lanes. Nearby, you’ll find 
bocce ball courts and a white-sand beach 
for lounging in the Southwest Florida sun. 
New friends can gather for casual bever-
age and dining options both indoors and 
alfresco at the lakeside fire pit, Chat ‘n 
Chill Tiki Bar and Latitudes Cafe.

A variety of watercraft at the Outrigger 
Center, including canoes, kayaks and pad-
dleboards, are available for resident use. 
Prefer to let someone else do the pad-
dling? Cruises on the community’s two 
Duffy electric boats depart regularly from 
the center’s floating docks for residents 
to explore Eagle Lake and Kontiki Island. 

Tennis – or pickleball – anyone? The 
lakefront Match Point complex offers 
residents access to tennis and pickleball 
courts. And nearby, the Walk & Wag dog 
park offers four-legged friends the perfect 
place to play. 

An additional dog park, Paws Awhile, 

is planned, as well as the Kid’s Cove 
playground and picnic area and a mean-
dering linear park for biking, hiking and 
jogging. Navigating a loop road circling 
Naples Reserve, the park is designed 
to engage residents with their natural 
environment and provide an alternative 
mode of transportation throughout the 
community.

Naples Reserve residents receive com-
plimentary one-year social memberships 
at Walker’s Hideaway Marina of Naples, a 
yacht club along the Gordon River offer-
ing a marina, indoor storage for 600 boats, 
two waterside restaurants, outdoor pool 
and sauna, and access to Naples Bay. 

Homebuyers seeking inspiration can 
visit nearly 20 fully decorated models at 
Naples Reserve, built by Southwest Flori-
da’s premier homebuilders including Ash-
ton Woods, D.R. Horton, Florida Lifestyle 
Homes, KTS Homes, Lundstrom Devel-
opment, Marvin Development, McGar-
vey Custom Homes and Stock Signature 
Homes. Homes are priced from the high-
$200,000s to more than $1 million.

Naples Reserve is located off U.S. 41, 2 
miles southeast of the Collier Boulevard/
CR 951 intersection and 10 minutes from 
I-75, Exit 101. Visit the community at 
14885 Naples Reserve Circle or online at 
naplesreserve.com. ■

Above: Naples Reserve lakefront view. 
Right: Naples Reserve Island Club and 
Welcome Center. Bottom: Naples Reserve 
Island Club. 
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BROKER PARTICIPATION WELCOMED. PRICES, PLANS AND SPECIFICATIONS SUBJECT TO CHANGE WITHOUT NOTICE. ORAL REPRESENTATION CANNOT BE RELIED UPON 
AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE DOCUMENTS 
REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY 
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Completed Residences Available

LUXURY HOME TOUR
THE TA LIS PA R K FEBRUA RY

TOUR LUXURIOUS FURNISHED MODELS
SATURDAY, 10:00 A.M. – 3:00 P.M.

SUNDAY, NOON – 3:00 P.M.

Garden House Information & Sales Center
16980 Livingston Road

239.449.5900   TalisPark.com
A KITSON & PARTNERS COMMUNITY

MODEL HOMES OPEN DAILY
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Kalea Bay’s clubhouse a phenomenal amenity                                       
Strong sales recorded in Tower 2 

I
f the clubhouse is the social and rec-
reational centerpiece of a commu-
nity then Kalea Bay’s clubhouse will 
surely be one of the busiest places in 

the gated, luxury residential high-rise 
community currently being developed 
on Vanderbilt Drive in North Naples.

“There are several reasons buyers 
have decided to purchase at Kalea Bay,” 
said Inga Lodge, Vice President of Sales 
& Marketing for Kalea Bay. “The first 
is the beautifully designed three-bed-
room plus den/three-and-a-half-bath 
and four-bedroom/four-bath tower resi-
dences with Gulf views. The other is our 
spectacular main amenity area, which 
includes our community clubhouse. Not 
only is it a dramatic sight as residents 
and visitors drive into the community, 
but it’s now the envy of every commu-
nity in the Naples area.”

Kalea Bay’s 88,000-square-foot main 
amenity area, which opened in early 
January, is located on the north side 
of the large lake at the community’s 
entrance.

The clubhouse features three indi-
vidual pools, including a resort pool, an 
adults-only pool and a children’s pool, 
plus an expansive pool deck, an open-
air bar, an indoor/outdoor restaurant, a 
snack bar, a lakeside fire pit, an Internet 
cafe and a gifts and sundries shop.

“All three pools overlook the lake 
and provide a multitude of recreational 
options for everyone who lives and vis-
its here,” said Lodge.

Expansive sun decks with lounge 
chairs and native, tropical plants sepa-
rate each of the three pools for the ulti-
mate in privacy.

If basking in the sun or taking a 
refreshing dip in the pool isn’t on a 
resident’s schedule, perhaps meeting 
friends for lunch, dinner or drinks is.

“We have the perfect place for all 
three,” said Lodge. “The indoor/out-
door restaurant serves incredible meals 
throughout the day. And what better 
way to celebrate the good life in Florida 
than meeting family and friends for 
drinks while watching the sun set over 
the Gulf of Mexico. This is what living 
in Florida is supposed to be.”

Adjacent to the clubhouse is the 
tennis pavilion with 4 Har-Tru tennis 
courts, as well as eight pickleball courts. 
Guest suites that can accommodate 
overnight guests and family members 
are also located nearby. 

Residents also have a shuttle service 
that originates from the clubhouse and 
takes them to the beach.

“Two of the top-rated beaches in the 
country are only minutes away from 
Kalea Bay,” stated Lodge. “They include 
Barefoot Beach Preserve Park, which 
was ranked #2 nationally, and Delnor-
Wiggins Pass State Park, which was 
ranked #9.”

The completion of the main amenity 
area at Kalea Bay coincided with the 
completion the community’s first resi-
dential tower.

“Closings in Tower 1 started at the 
beginning of January,” stated Lodge. “To 
date, we’ve closed approximately 100 of 
the tower’s 120 residences.”

The completion of Tower 1, and the 
commencement of closings, came just 
weeks after the building’s rooftop ame-
nities were completed. Those amenities 
include the rooftop pool, which is sur-
rounded by comfortable chaise lounges, 
dining tables and chairs, and plush con-
versation areas, the sky lounge, and an 
open-air fitness center with cantile-
vered roof that opens and closes. 

“Whether lounging poolside or enjoy-
ing the company of friends in our com-
munity room, the views from the roof-
top can only be described as spectacu-

lar,” stated Lodge. 
“From up here, resi-
dents can enjoy daily 
views of the Gulf 
of Mexico, several 
nature preserves and 
even two of the high-
est ranked beaches 
in the United States. 
There’s not another 
place like it in South-
west Florida.”

She added, “We 
had very high expec-
tations for our ‘sky 
amenities’ and I must 
admit that those 
expectations have 
been exceeded on 
every level.”

A few residences remain in Tower 1, 
however more residences are available 
in Tower 2. The 22-story tower, with 120 
homes, will have 20 floors of residences 
over two floors of parking. 

Six floor plans are available in Tower 
2. Residences 1 and 6 are 3-bedroom 
plus den/3.5 bath plans with 3,704 total 
square feet. Residences 2 and 5, with 
4 bedrooms, 4.5 baths, have 3,791 total 
square feet. Residences 3 and 4 are 
4-bedroom/4.5-bath plans also with 
3,919 total square feet.

“Residents will revel in Gulf views, 
open floor plans, a private elevator lead-
ing directly into their residence and 
wood floors throughout,” said Lodge.

The custom kitchens have Wolf and 
SubZero appliances, a natural gas range, 
luxury cabinetry, quartz countertops, a 
Butler’s pantry and oversized island, all 
of which are standard features.

“Our floor plans have an open design 
we call ‘lifestyle designs’ that blends 
the kitchen seamlessly into the living 
and dining rooms, perfect for the way 

people live today,” said Lodge. 
The master bedroom includes an 

oversized walk-in closet while 
the master bath has his and 
hers vanities, quartz counter-

tops, luxury cabinetry, a soaking tub and 
separate glass-enclosed shower.

“Master suites, kitchens and main 
living areas in most units have direct 
views to the water and preserve. They 
are perfect vantage points to watch our 
spectacular sunsets,” Lodge said.

Additional residential features 
include floor-to-ceiling windows and 
doors that open to large lanais with 
transparent glass rails. 

“We take our outdoor living as seri-
ously as our indoor living with oversized 
lanais on every residence,” said Lodge. 
High-tech wiring and fully equipped 
laundry rooms round out the list of fea-
tures, she noted.

Prices at Kalea Bay begin at $1.3 mil-
lion in Tower 1 and $1.4 million in Tower 
2, which will have similar rooftop ame-
nities as the first tower.

For more information regarding Kalea 
Bay, visit the onsite sales center. Due to 
bridge closings in the North Naples’ 
area, take US 41 to Wiggins Pass Road, 
then right on Vanderbilt Drive, two-
tenths of a mile.  Call (239) 793-0110 or 
visit KaleaBay.com. ■

Above: A fire pit at the clubhouse offers 
stunning views of the community’s first 
tower on the opposite side of the lake. Right: 
Kalea Bay’s main amenity area includes the 
community’s clubhouse with three separate 
pools, expansive sundecks, an indoor/
outdoor restaurant, an open-air bar and an 
Internet café. 

Left: The rooftop amenities at Kalea 
Bay’s first tower are completed, 
including the pool and furnished 
sun deck. Below: Residents of 
Kalea Bay have indoor and outdoor 
dining options. Bottom: All master 
bedrooms offer views of the Gulf of 
Mexico.
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mc ross i ngockingbird

Model & Sales Center Open Daily
1546 Mockingbird Drive | Naples, FL 34120 |239.225.2678

Beautiful New
Home Design

JUST RELEASED

The Abbey
3 BR + Study | 2.5 BA
3-Car Garage
2,344 Sq. Ft.**
from $479,990*

LIMITED TIME 
$517,990 ABBEY PACKAGE*

Includes:
•  1/3 acre preserve homesite
•  Pool & Spa Package^
•  Outdoor Kitchen Plumbing Rough-in
•  Elevation L or M

PLUS
PERSONALIZE YOUR NEW 
ABBEY HOME WITH UP TO

$12,000
TOWARDS DESIGN CENTER OPTIONS***

www.drhorton.com/swfla

SAVE THOUSANDS
on Move-in Ready Homes

at Barrington Cove

3 BR + Study | 2 BA
2-Car Garage  |1,983 Sq. Ft.**

from $426,990*

Barrington Cove is an intimate, gated communi-
ty located in highly-desired North Naples off LIv-
ingston Road just two miles north of Immokalee 
Road. New homes at Barrington Cove start from 
the low $400s*.

Featured Home

16168 Aberdeen Avenue | Naples, FL 34110
239.287.9499

*Home and community information, including pricing, included features, terms, availability and amenities are subject to change and prior sale at any time without notice or obligation. Pictures, 
photographs, features, colors and sizes are approximate for illustration purposes only and will vary from the homes as built. $517,990 price is only available on Abbey L or M elevations at Mocking-

at Mockingbird Crossing
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Seaglass on schedule for completion this summer
T

he Ronto Group’s 26-floor, 120-
unit Seaglass high-rise tower at 
Bonita Bay remains on sched-
ule for completion this summer.  

Contractors BCBE Construction and 
Stiles Construction continue to complete 
residences on the lower floors as finish-
ing work on the upper floors progresses.  
Windows in the penthouses are being 
installed and wall framing on level 27 
is nearing completion.  Drywall hang-
ing on levels 23 and 24 is progressing as 
planned and tile installation continues 
through level 21.  Assembly of the build-
ing’s cooling tower is underway and 
installation of the elevators is on-going.

Homebuyers have been captivated by 
Seaglass’ elegant finishes and the mem-
bership opportunities offering access 
to the Bonita Bay Club’s amenities.  
Sales contracts worth nearly $148 mil-
lion have been processed.  The tower is 
63% sold.  Three furnished models are 
open for viewing with a sales associate.  
Seaglass features fully-completed resi-
dences with premium finishes, includ-
ing flooring, paint, and trim.  Each 
residence includes two protected access 
under-building parking spaces.  Pri-
vate enclosed two-car garages are avail-
able.  Three tower floor plans range 
from 2,889 to 3,421 square feet and are 
priced from the low $1 million’s.  The 
tower residences include dual private 
elevator foyers, island kitchens, three 
bedrooms and three-and-a-half baths, 
or three bedrooms plus a den or fourth 
bedroom and three-and-a-half baths, 
walk-in closets, and sliders opening to 
multiple outdoor spaces 
that include a gas grill.  
Ten-foot ceiling heights 
are included per plan.  

Ronto selected Robb 
& Stucky’s Susan J. Bleda 
ASID and Rachelle Porco 
to design the Seaglass 804 
tower model, Renee Gad-
dis, NCIDQ , ASID, GREEN 
AP, President and Principal 
Designer of Renee Gad-
dis Interiors for residence 
306, and Cinnabar Design’s 
Diana Hall, ASID and Lau-
rie Walter, ASID for the 605-
model.  The 3,088 square 
feet 804 residence includes 
three bedrooms, three-and-
a-half baths, a den, a great 
room, dining area, and island 
kitchen, and 485 square feet 
of terrace space.  Bleda 
and Porco’s design exudes 
sophistication and excep-
tional livability. Sandy bisque 
wall tones blend with neutral 
fabrics and light cream and 
white accents.  Frosted glass 
accents are layered with gold and silver 
metallics to evoke a sense of the shim-
mering sea. Furnishings are clean-lined 
with diverse textural fabrics.

In the living area, a 10-foot wide fire-
place rests within a built-out section 
of wall adorned with wallpaper.  The 
fireplace surround is clean and contem-
porary. Glass shelving with the look of 
seaglass is lighted from above to create 
bright display space.  Sofas arranged 
perpendicular to the fireplace are uphol-
stered in bisque linen. Two easy chairs 
face the fireplace, while a 60 x 60-inch 
cocktail table makes a statement with its 
heavy glass top.  A striking rectangular 
ceiling structure with recessed lighting 
and tiered layers provides a distinctive 
look in the dining room.  

The 306-floor plan offers 3,421 square 
feet plus 525 square feet of covered 
terrace space.  The coveted end-unit 
great room plan includes three bed-
rooms plus a den or fourth bedroom, 
three-and-a-half baths, and an island 
kitchen and dining area.  Gaddis’ design 

includes a fireplace and a dry bar with 
wine storage and showcases timeless 
styling with a contemporary edge.  She 
incorporated light and dark wood tones 
to compliment a color palette featuring 
cool matte blue grays.  The flooring is 
executed in a warm wood tone.   

The wall tones in the open-concept 
living areas is clean gray.  A ceiling 
design in the dining area and kitchen 
incorporates a double-step detail with 
drywall plastered beams.  The dining 
area features a rectangular table that 
seats eight.  The kitchen presents a 
fresh aura with light countertops and an 
enormous island.  The great room fea-
tures a checkerboard-style ceiling detail 
and multiple seating areas. A fireplace 
clad in marble provides the focus for 
the television viewing area.  Pocketing 
sliders open to a wide terrace offering 
spectacular views and a fabulous al fres-
co lifestyle. This space accommodates a 
grill zone with a dining table and chairs 
and a conversation lounge area with an 
L-shaped sofa.   

The residence 605 floor plan offers 
2,889 square feet plus 464 square feet 
of covered outdoor terrace space. The 
open-concept plan features a gallery 
hallway that leads from the foyer to a 
living area with a great room, island 
kitchen, dining area, and a sitting area.  
The great room, dining area, and the 
owner’s suite open to a terrace with 
stunning views.  The plan includes two 
guest bedrooms and three-and-a-half 
baths.  The designers chose to trans-
form one of the guest rooms into a 
handsome study.  The remaining guest 
suite opens to a terrace with a south-
easterly view. 

With a color palette of tonal neutrals 
and aqua and beige seaglass accents, 
Hall and Walter’s design provides a 
framework for the incredible views. 
The designers took a contemporary 
approach to create a sense of anticipa-

tion from the elevator foyer, through 
the gallery hallway, and into the great 
room. The flooring is light Italian por-
celain with tracings of pale gray.  The 
great room includes a soft beige fabric 
semi-circular sectional accented with 
seaglass-toned pillows. A textured area 
rug and a Lucite and glass cocktail 
table anchor the space.  The shape of 
the sofa allows 270-degree views of the 
surrounding area. Two swivel chairs 
and a small table by the west window 
allow sunset viewing. The feature wall 
includes a custom wood built-in and 
incorporates a low media console with 
a driftwood beige and white lacquer fin-
ish below the wall-hung television.    

Visit the Seaglass Design Studio and 
Sales Center from 10:00 a.m. to 5:00 p.m. 
Monday through Saturday, and Sundays 
from noon to 5:00 p.m.  Visit Seaglass 
online at www.seaglassatbonitabay.com. ■

Top: The Ronto Group announced construction of its 26-floor, 120-unit Seaglass high-rise tower 
at Bonita Bay remains on schedule for completion this summer.  Three completed furnished 
models are available for purchase and for viewing with a sales associate. Above Left: Cinnabar 
Design’s Diana Hall, ASID and Laurie Walter, ASID created a sophisticated, elegant interior 
design for the tower residence 605 furnished model in the luxurious Seaglass high-rise tower. 
ABove Right: Renee Gaddis, NCIDQ, ASID, GREEN AP, President and Principal Designer of Renee 
Gaddis Interiors, created the interior for the Seaglass 306 model.  Gaddis’s design showcases a 
classic, timeless style with a contemporary edge for a chic, clean-lined look.
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M A K E  T H E  M OV E
It’s the perfect time to select

your home in Babcock Ranch!

A better life

starting in the low

200s
HOMES
$

15 Fully Furnished Model Homes from the $350s to $1 Million

Register for updates at BabcockRanch.com
Call the Babcock Ranch Discovery Center for your personal tour

877-702-7660
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AQUA II waterfront furnished model ready to move-in now

W
ant to plan an easy move? 
Consider a fully furnished 
designer model home at 
AQUA II at Pelican Isle, 

the boutique luxury condominium 
waterfront tower community in Naples.

If you are ready to make a move, but 
don’t want the stresses of moving, enjoy 
the convenience of purchasing a beauti-
fully furnished model home at AQUA 
II. No moving furniture. No purchasing 
new window coverings or artwork. Sim-
ply arrive at your new home complete 
with designer-selected furnishings and 
enjoy immediate occupancy.

Award-winning interior designer Jeri-
lyn Antonacci, president of Antonacci 
Design Group created the contemporary 
interior design of model 301, inspired by 
the curves of the building and the views 
of the water.

“The view is what we are always striv-
ing for, so we kept the open floor plan 
and created a palate of modern colors,” 
explains Ms. Antonacci. “The open floor 
plan appeals to people moving from a 
single-family home to a maintenance-
free waterfront lifestyle,” she adds.

The stunning and spacious model 
reflects the modern architectural style 
of the high-rise and showcases several 
features of AQUA’s sophisticated and 
refined design, while offering a distinct-
ly different finishes.  

“Finishes are important,” she adds. 
“We brought in different metals. Golds 
have become very popular. Mixing met-
als has become very popular.” 

This contemporary model spans 4,171 
square feet under air and includes three 
bedrooms, a den and three-and-a-half 
bathrooms and is priced at $2.545 million.

The model has a great room, kitchen 
and living room that line up against 
large windows overlooking the nearby 
marina. Design elements are very mod-
ern: a table with a center cutout, black 
coffee tables in three layers with smaller 
black tables, shimmering wallpaper and 
a linear fireplace.

The master bedroom overlooks the 
water, so Antonacci boosted the view 
with a large oval mirror over the bed to 
reflect that scenery. She used lots of white 
and gold colors, and unique design ele-

ments. The wall behind the bed features 
a wallpaper starburst. Modern artwork is 
placed throughout.

“Textured artwork and a little bling 
has been popular,” Ms. Antonacci says.

The master bathroom features a two-
person built-in tub nestled against a big 
picture window that overlooks the water.

A silk hand-knotted throw by Ann Gish 
styles the bed in one of the guest rooms. 
The second guest room is a blush pink. 
The den has a long built-in desk and cub-
bies nestled in the wall.

Everything in the residence features 
texture and the textures are varied: 
smooth glass flooring next to marble 
flooring, warm wood floors in the bed-
rooms, and wallpaper of various textures.

A few unfurnished custom residences 
remain available for sale in Tower II. 
Located on the third and fourth floors 
of the tower, starting at $1.995 million to 
$2.545 million, these floor plans range 
between 3,900 to just under 4,200 square 
feet with three or four bedrooms, three 
and a half baths and either a living/family 
room or living/family room plus den.  

Exceptional conveniences offered 
at AQUA include community’s private 
yacht harbor, with direct access to the 
Gulf, consisting of 29 slips for separate 
purchase for those who wish to own 
their own boat right in their back yard. 
One slip remains available for sale to a 
accommodate a boat up to 50 feet.

Designed for homeowners who desire 
extra shade or sunshine, AQUA marina 
cabanas offer nearby living area with 
comfortable seating, air conditioning, 
a wet bar with refrigerator and micro-
wave, and a full bath.  One marina 
cabana remains available for sale. 

A pavilion bar complements AQUA’s 
resort-style pool and spa, gas grills and 
fire pits overlooking the yacht harbor 
for the best in outdoor living. The fit-
ness center features top-of-the-line 
exercise equipment, an aerobics/Pilates 
room, his and her locker rooms with 
glass block steam rooms and dry sauna 
facilities, a relaxation lounge and pri-
vate massage/treatment rooms. Resi-
dent peace of mind is assured thanks to 
a 24-hour attended arrival lobby and a 
grand entry gate with around-the-clock 

controlled entry. An in-house manage-
ment team and concierge provide the 
utmost in attentive service.

The rooftop sky lounge and terrace 
offer magnificent vistas of the Gulf of 
Mexico, beaches, Wiggins Bay and man-
grove-lined estuaries. The sky lounge 
features a fireplace, flat screen TV, and 
full kitchen with bar. The rooftop ter-
race provides outdoor seating, a grill and 
hot tub spa. The grand social room is 
designed to accommodate events from 
the casual to the most elegant; a library, 
and a state-of-the-art private movie 
theater with reclining seats ideal for 
watching Super Bowl, PGA tournaments, 
favorite musicals and much more.

The completion of the second 11-story 
tower brings on board a host of new 
amenities including Club AQUA com-
plete with large screen television and 
sound system, relaxed seating area with 
fireplace, bar and card tables; three spa-

cious guest suites which can be enjoyed 
individually or connected to each other to 
accommodate large visiting families and 
guests; a game room with a billiards table; 
interactive high definition virtual golf and 
other video games; an outdoor putting/
chipping green and dog run; three fire pits 
and an outdoor screened social pavilion 
adjacent to the marina with ample seat-
ing, fireplace and waterfront views.

Contracts for AQUA Tower II are 
ongoing, with Naples-based PACT Real-
ty serving as the exclusive listing agent. 
Two furnished models are available for 
purchase and open daily for viewing.

For further information about the 
select opportunities at AQUA or to 
schedule a tour of the decorated mod-
els, please call 239-591-2727, visit online 
atwww.aqua-naples.com or stop by 
the information center located at Wig-
gins Pass Road, 13675 Vanderbilt Drive, 
Naples, Florida 34110. ■
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BEAUTIFUL LANDSCAPING
1830 Menorca Ct.
$798,000
—  
Beautiful river area with quick 
out on a direct access waterway. 
Very large rooms, cheerful, 
bright & open with very high 
ceilings. 3 BR/2 BA. Kitchen 
offers breakfast nook and 
breakfast bar. Dock.

NATURE LOVER’S PARADISE 480 Worthington Street 
$450,000
—
Living is easy in this spacious 
residence. Relax on either 
of the 2 screened decks, 
midnight swim – no problem – 
indoor pool. 3 BR/2.5 baths + 
den. Florida’s famous sunsets 
from western exposure.

INLAND HOMESITE
521 S. Heathwood Dr. 
$154,900
—  
Come build sandcastles 
instead of snowmen. Great 
location bordering the desired 
south end for less. Close 
to many of Marco Islands 
amenities. Minutes to Mackle 
Park. Sewer assessment paid. 

LELY RESORT
7817 Hawthorne Drive #2301 
(Tasori)
$449,900
—  
Fully appointed condo. Luxury 
surrounds you When you enter this 
very open and spacious  3 BR/3 full en-
suite bath unit. Sleek & stylish gourmet 
kitchen with island. Adorable private 
patio and lovely lanai overlooking water. 

NAPLES | $319,000
706 95TH AVENUE NORTH

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently 
owned and operated. Equal Housing Opportunity. Property information herein is derived from various sources including, but not limited to, county records and 

multiple listing services, and may include approximations. All information is deemed accurate.

OVER 30 SALES IN 2017

LIVINGSTON WOODS | $875,000 
6960 SABLE RIDGE LANE

ADDITIONAL 
PROPERTIES

PELICAN BAY 

6855 San Marino Drive #201B 

$675,000

VILLAGE WALK BONITA

28061 Quiet Water Way 

$453,000

28869 Vermillion Lane 

$349,000

POSITANO PLACE 

12980 Positano Circle #307 

PENDING 

12965 Positano Circle #305 

$185,000

12955 Positano Circle #106 

$199,000

12970 Positano Circle #104

SOLD

12960 Positano Circle #207

PENDING

GOLDEN GATE ESTATES

4471 45th Avenue NE 

$389,000

OLD NAPLES 

72 7th Street South #108

$229,000

JON PETER VOLLMER, PA 

239.250.9414

JON PETER VOLLMER, PA
Broker Associate

239.250.9414
Jon.Vollmer@PremierSir.com

JonVollmer.PremierSothebysRealty.com Call for additional details.

JScartz@JohnRWood.com
ABR, CRB, CRS, CRP, GRI, REALTOR®

Featured
 Listi

ng

“Great personal service, knowledge and integrity. I would never hesitate to recommend Jim. 
He made both our transactions very simple.”         —Stephen E. Eaton

Offered at $1,099,900

JimScartz.com

Barefoot Beach Club 
269 Barefoot Beach Blvd #303, Bonita Springs, FL  34135

Sue@SueMyhelic.com · SueMyhelic.com

Falling Waters  $237,900
2BR, 2BA unit with a lanai equipped with an outdoor 

kitchen and Jen Air grill for entertaining ease. 

The Dunes   $1,059,000
Turnkey furnished 3BR, 3.5BA condo with private spa &

private elevator. Beautifully decorated with custom treatments.

Vanderbilt Beach  $2,195,000 
4BR, 3.5BA pool home with views of the wide canal. Boat

dock, lift, chickee hut.  Bring your boat and jet ski’s. 

STUNNING & SPOTLESS! OVERLOOKS A BEAUTIFUL WATERFALL!OPEN SUN. 2-25-18,   1-4PM

3 Bed/2 Bath
Golf Course View

$479,000

Open House! 
Th is Sunday 1-4PM 

OLDE CYPRESS 

Carol Baker
REALTOR 40+ Years 

LevitanRealty.com
239-594-5555

847-421-5068

Quail Creek Estates
Lake & Golf Views

4701 Oak Leaf Dr.

UpdatedRanch

Off ered at $1,500,000

Myndell Baum

305.975.9541
myndell692@gmail.com

3142 Santori Court



A Vail Resorts Managed Property

No Federal agency has judged the merits or value, if any, of this property. This is neither an offer to sell, nor a solicitation of offers to buy, any property in those states where such offers or solicitations cannot be made. The complete offering terms 
for New York residents are in a CPS-12 application available from seller. File No. CP16-0106. WARNING: THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED, OR QUALIFIED THIS OFFERING. Illustrations are artist’s 
conceptual renderings only and are subject to change without notice. Amenities described herein are anticipated but not guaranteed and may not be completed by seller. Neither seller nor seller’s agents assume responsibility for the accuracy 
of the information contained herein. Buyers should review the purchase agreement, public offering statement, and other offering materials provided by the seller prior to signing any contract to purchase a unit. ©Apex Park City Residences LLC. 
Unauthorized use of the images, artist renderings, plans or other depictions of the project or units is strictly prohibited. The information contained herein is furnished by the owner to the best of their knowledge, but is subject to verification by the 
buyer. Seller’s agent assumes no responsibility for accuracy. The sale offering is made subject to errors, omissions, changes of price to sale or withdrawn without notice. Elevations and floor plans are shown accurately at time of rendering. This 
information is subject to change without notice. Square footage is approximate and is subject to change. Buyer is responsible to verify the accuracy of all information to the buyers own satisfaction. © 2018 BHH Affiliates, LLC. An independently 
owned and operated franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeService and the Berkshire Hathaway HomeServices symbol are registered service marks of HomeServices of America, Inc.® Equal Housing Opportunity. Information 

STARTING AT $1.750M   |   ApexParkCity.com  

A SKI-THROUGH LUXURY RESIDENTIAL COMMUNITY
LOCATED AT THE HIGHEST ELEVATION IN PARK CITY ’S CANYONS VILLAGE

RICK SHAND
435-901-2355  |   rshand@bhhsutah.com

TRACEY JARET
435-901-2355  |   tjaret@bhhsutah.com

ONIE BOLDUC
435-901-2355  |   onie@bhhsutah.com

ONLY 35 minutes from Salt Lake International Airport, Apex Residences sits slope side at the peak of Park City’s Canyons 
Village. Owners will enjoy direct ski-in/ski-out access to 7,300 acres of America’s largest ski resort. Exclusive modern 

retreats combine plush comfort and expert craftsmanship in a highly coveted location. 

[ BROKER CO-OP with Berkshire Hathaway HomeServices Utah Properties ]



Creating the Region’s
Most Exciting Communities,
featuring Luxurious Homes
with Exquisite Amenities in

Spectacular Resort Locations.

Perfecting

Development

ronto.com

We’ve got a world-class address to match your lifestyle.

drhorton.com
239-225-2676

Fort Myers
Priced From the $200’s

seaglassatbonitabay.com
239-301-4940

26951 Country Club Drive
Bonita Springs

Priced from $1.1 million

• Naples’ Finest Golf Community •
Twineagles.com

239-352-8000
11330 TwinEagles Boulevard

Naples
Priced from the high $200’s

to over $2 million

naplessquare.com
239-228-5800

100 S. Goodlette-Frank Rd.
Naples

Priced from the $600’s
to over $1 million

NAPLES

ORANGE
BLOSSOM

orangeblossomnaples.com
239-649-6310

1948 Oil Well Rd.
Naples

Aff ordably priced
from the $260’s

SOLD OUT!

www.624palm.com
941-376-9346

624 South Palm Avenue
Sarasota
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Mediterra
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com

Naples Square
1030 3rd Avenue South #101
Naples, FL  
239.228.5800
NaplesSquare.com

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
844.838.3392
MintoUSA.com

Lely Resort New Home Sales
8038 Signature Club Circle, Bldg 8-102
Naples, FL
239.793.2100
stockdevelopment.com

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercato.com

Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
888.841.3477 
AveMaria.com

Barrington Cove - DR Horton
16168 Aberdeen Avenue
Naples, FL
239.287.9499
drhorton.com/swfla

Naples Reserve
14885 Naples Reserve Circle 
Naples, FL
239.732.1414
naplesreserve.com

Eleven Eleven Central
100 Goodlette-Frank Road South 
Naples, FL
239.302.6848
1111central.com.com

Omega
26951 Country Club Drive
Bonita Springs, FL 
239.301.4940
omegabonitabay.com
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Fronterra by CC Homes
8725 Madrid Circle
Naples, FL
239.207.3721
FronterraFL.com

Mockingbird Crossing-DR Horton
1546 Mockingbird Drive
Naples, FL
239.225.2678
drhorton.com/swfla

Artisia - Lennar
1347 Artesia Drive East
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave
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La Morada
2385 Montserrat Lane
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave

Orange Blossom Ranch
2083 Vermont Lane
Naples, FL
877-45-LENNAR
Lennar.com/SWFLSave
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Stock Custom Homes invites the pub-
lic to tour six estate homes in Quail West 
during the Lee County Building Indus-
try Parade of Homes on the weekends of 
Feb. 24-25 and March 3-4 and 10-11. Hours 
all three weekends are 11 a.m. to 5 p.m.

The Aqualina was handsome-
ly designed by the interior experts at 
Marc Michaels. The outdoor living area 
is a network of covered spaces with a 
fireplace and conversation area, an out-
door kitchen and dining area, and a cus-
tom pool and spa. Offered at $3,599,990, 
the Aqualina has been sold.

The Atherton has a great room with 
fireplace, a wine room, four bedrooms, 
four full and two half baths, a study, 
formal dining room, a spacious island 
kitchen, an exercise room, an outdoor 
living area with a custom pool and spa, 
fireplace, summer kitchen, and dining 
and conversation areas. Originally listed 
at $3.2 million, it has sold and will only 
be in the parade the first weekend.

Stock’s grand Calista model features 
four bedrooms, four full and two half 
baths, great room, formal dining room, 
and library. Furnished by Beasley & 
Henley, the home features soothing neu-
tral colors accented by hues of tranquil 
blues. Totaling 5,506 square feet under 
air, the Calista model was originally 
listed for $4.2 million and sold within 
two weeks of opening.

Stock’s 4,427-square-foot Cristale 
has four bedrooms, 4½ baths, a library, 
parlor greeting area, formal dining 
room, double-island kitchen and two-
car garages with a porte-cochere and 
motor court. The Cristale features a 
classic, transitional design by Cinnabar 
Design. It is offered fully furnished for 
$3,580,105.

The Matera II exudes luxury from 
the stately exterior with porte-cochere 
and split five-car garage. It has four bed-
rooms, 4½ baths, family room and living 
room, study, both formal dining room 
and dinette within its more than 4,200 
square feet. As furnished by Soco Inte-
riors, it is offered at $2,884,170.

The Normandy II model has four 
bedrooms and 4½ baths, great room, 
formal dining room and den in 4,124 
square feet of living area. The out-
door living area features a stone fire-
place with seating, as well as a summer 
kitchen with dining space. Complete 
with a three-car garage, the Normandy 
II is available furnished for $2,249,990.

The builder recently announced a 
record-setting year for 2017, having sold 
more than $43 million in luxury homes 
at an average of $3.5 million each (total-
ing $170 million since its inception).

“Our Stock Custom Homes team is 
proud to continue Stock Development’s 
legacy of excellence and sophistication,” 
said Matt Sellick, president of Stock 
Custom Homes. “We look forward to 
bringing more dream homes to life in 
2018.”

Stock Custom Homes builds custom 
homes in communities in Marco Island, 
Pine Ridge Estates, Olde Naples and 
in the Wellington area of Palm Beach. 
For more information, call Stock Cus-
tom Homes at 249-6400 or visit www.
stockcustomhomes.com. 

Fiddler’s Creek invites the public 
to tour its new Summerwood model 
by from Pulte Homes from 9 a.m. to 
5:30 p.m. Saturday and Sunday, Feb. 
24-25. The Summerwood can be con-
figured with two to five bedrooms and 
two to three bathrooms. Square footage 
options range from 1,861 to 3,077 square 
feet of living area. Flexible space can be 
used to add guest rooms and extend the 
great room, and a second-floor option 
adds a loft and a bedroom with full bath.

Pulte offers 71 single-family residenc-
es in the village of Amaranda within the 
award-winning, master-planned com-
munity of Fiddler’s Creek. Base prices 
are from the high $300,000s.

The entrance to Fiddler’s Creek is 
on Collier Boulevard on the way to 
Marco Island. Residents of Fiddler’s 
Creek enjoy amenities that include the 
54,000-square-foot Club & Spa at Fid-
dler’s Creek, a fitness center, tropical 
lagoon-style swimming complex, ten-
nis courts and casual and fine dining. 
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MEDITERRA - BRENDISI

3,200 Square Feet – $779,000

RESIDENCES OF PELICAN ISLE
PREMIER WATERFRONT VIEWS

Call for appointment for 
Saturday or Sunday Showings!

PELICAN BAY – INTERLACHEN

1,439 Square Feet – $535,900

ANCHORAGE - 12945 VANDERBILT DR #509

1,635 Square Feet - $594,000 - slip included

LIVINGSTON WOODS - 6470 Daniels Rd.

10 acres - $3,175,000

III 206 – 2,862 SF – $924,000

III 204 – 3,096 SF – $1,099,000

III 702 – 2,677 SF – $889,000

III 902 – 2,677 SF – $994,400

II 404 – 2,862 SF – $1,219,000

I 504 - 2682 SF - $1,325,000

BFOSTER435@COMCAST.NET – 239.253.8001

Bridgette 
Foster

Alyssa 
Savoie

SEE NEWSMAKERS, B39 

NEWSMAKERS
From page 1

AQUALINA

SUMMERWOOD

MATERA II

NORMANDY II

ATHERTON

CALISTA

CRISTALE
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Featured Open House
TERAMO AT MEDITERRA • 29055 Teramo Way • $3,650,000 • Open Sunday 1-4pm
4 car garage, 1.29-acre, gourmet kitchen, 41-ft lap pool, fountain, spa, fi replace, 
summer kitchen. Bonus room can be 5th bedroom, 2nd offi ce, exercise or playroom.
Emily K. Bua & Tade Bua-Bell 239.595.0097  
John R Wood Properties

Call 239.325.1960 to be inculded in Florida Weekly’s OPEN HOUSE DIRECTORY

NAPLES
PORT ROYAL 1201Galleon Drive $13,875,000 Royal Shell Real Estate Call for Details! 239.213.9100 Thurs-Sun & Wed 1-4pm
PELICAN BAY - MYSTIQUE  6885 Pelican Bay Boulevard  Estates from $3,000,000  Premier Sotheby’s International Realty  Sales Offi ce 239.598.9900 Mon-Sat 9am-5pm 
  to over $7,000,000   & Sun 12-5pm
OLD NAPLES 150 13th Avenue South $4,475,000 Royal Shell Real Estate The Taranto Team 239.572.3078 Sat & Sun 1-4pm 
OLD NAPLES  489 1st Avenue South  $4,175,000  William Raveis  Dante DiSabato 239.537.5351  Sunday 1-4pm
PORT ROYAL  2680 Lantern Lane  $4,000,000  Premier Sotheby’s International Realty  Sherry Irvin 239.825.2786 Sunday 1-4pm  
OLD NAPLES  912 9th Avenue South  $3,600,000  Premier Sotheby’s International Realty  Catherine McAvoy 239.370.2539 Sunday 1-4pm  
ESTUARY AT GREY OAKS  1461 Anhinga Pointe   $3,895,000  William Raveis   Dante DiSabato 239.537.5351  Sunday 1-4pm
QUAIL WEST 5889 Sunnyslope Drive $3,795,000 Royal Shell Real Estate The Taranto Team 239.572.3078 Sunday 1-4pm 
OLD NAPLES   272 1st Avenue South  $3,595,000   Premier Sotheby’s International Realty   Mark Maran & Gordie Lazich 239.777.2033  Sunday 1-4pm
MAJESTICS ISLES AT GREY OAKS  1928 Cocoplum Way  $3,350,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097 Sunday 1-4pm
VANDERBILT BEACH  478 Willet Avenue  $3,200,000  Premier Sotheby’s International Realty  Debron Fowles/Shirlene Elkins 239.826.6655 Sunday 1-4pm  
GREY OAKS - ESTUARY AT GREY OAKS  1220 Gordon River Trail  From $2,495,000  Premier Sotheby’s International Realty  Call 239.261.3148 Mon-Sat 9am-5pm 
     & Sun 12-5pm  
THE MOORINGS  475 Putter Point Drive  $2,295,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097 Sunday 1-4pm
VANDERBILT BEACH  101Conners Avenue  $2,195,000  Gulf Breeze Real Estate  Sue Myhelic 239.216.6444  Saturday 1-4pm
FELICITA AT MEDITERRA  16488 Felicita Court  $1,850,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097 Sunday 1-4pm
QUAIL CREEK ESTATES  4701 Oak Leaf Drive  $1,500,000  Levitan Realty  Carol Baker 847.421.5068 Sunday 1-4pm
ISLES OF COLLIER PRESERVE 5718 Clarendon Drive $1,449,000 Royal Shell Real Estate The Taranto Team 239.572.3078 Sunday 1-4pm 
QUAIL WEST  4649 Idylwood Lane  $1,395,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097 Sunday 1-4pm
RESIDENCES AT MERCATO  9123 Strada Place #7125  From $1,325,000  Premier Sotheby’s International Realty  Sales Offi ce 239.594.9400 Mon-Sat 10am-6pm 
     & Sun 12-6pm
PELICAN ISLE  Multiple Units Available  $889,900-$1,325,000  Downing Frye  Bridgette Foster 239.253.8001 Sunday 1-4pm
VILLALAGO AT MEDITERRA  18081 Lagos Way  $1,295,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097 Sunday 1-4pm
PELICAN MARSH - GRAND ISLE  1056 Grand Isle Drive  $1,250,000  Premier Sotheby’s International Realty  Terri Moellers 239.213.7344 Sunday 1-4pm  
TALIS PARK  16426 Carrara Way #3-202  $1,199,000  Premier Sotheby’s International Realty  Julie Rembos 239.595.1809 Sunday 1-4pm  
THE DUNES - GRANDE EXCELSIOR  285 Grande Way #506  $1,199,000  Premier Sotheby’s International Realty  Werner Schroeder 239.776.8956 Sunday 12-3pm 
THE DUNES  295 Grande Way #02  $1,059,000  Gulf Breeze Real Estate  Sue Myhelic 239.216.6444 Sunday 1-4pm
OLD NAPLES - MODENA 380 10th Street South #204 $997,000 Royal Shell Real Estate Galietti Team 239.826.5897 Sunday 12-4pm
PARK SHORE - TERRACES  4751 Gulf Shore Boulevard North #406  $974,900  Premier Sotheby’s International Realty  Heidi Deen 239.370.5388 Sunday 1-3pm  
TIBURON - CASTILLO  2854 Tiburon Boulevard #103  $849,900  Premier Sotheby’s International Realty  Priscilla Diaz 413.221.4615 Sunday 1-4pm  
TRADITIONS AT GREY OAKS  2305 Residence Circle #101  $750,000  John R Wood Properties  Emily K. Bua & Tade Bua-Bell 239.595.0097 Sunday 1-4pm
WILSHIRE LAKES  3902 Midshore Drive  $749,850  Premier Sotheby’s International Realty  Randy Lichtman 239.272.0300 Sunday 1-4pm  
FIDDLER’S CREEK - MALLARD’S LANDING  8426 Mallards Way   $699,000  Premier Sotheby’s International Realty  ML Meade 239.293.4851 Sunday 1-4pm
MILL RUN  1908 Manchester Circle  $629,000  Premier Sotheby’s International Realty  Dave Renner 239.784.5552 Sunday 1-4pm  
TIBURON - CASTILLO 2843 Tiburon Boulevard East #7-101 $549,000 Royal Shell Real Estate The Bordner Team 239.989.8829 Sunday 1-4pm
PELICAN BAY - INTERLACHEN  6760 Pelican Bay Boulevard #325  $535,900  Downing Frye  Allie Savoie 239.537.5510 Sunday 1-4pm
OYSTER BAY - ESCONDIDO MARINA  1400 Blue Point Avenue #202  $530,000  Premier Sotheby’s International Realty  Robert Hollister 239.250.6113 Sunday 1-4pm  
THE MOORINGS - COMMODORE CLUB  222 Harbour Drive #306  $529,000  Premier Sotheby’s International Realty  Tim Weidle 239.641.3158 Sunday 1-4pm  
BEACHWALK  768 Reef Point Circle  $524,900  Premier Sotheby’s International Realty  Shelley Monteiro 239.919.7909 Sunday 1-4pm
GOLDEN GATE ESATES  312 23rd Street SW  $499,000  Premier Sotheby’s International Realty  Olesya Waltz 239.297.2960 Sunday 1-4pm  
OLDE CYPRESS  3142 Santori Court  $479,000     Levitan Realty     Myndell Baum 305.975.9541 Sunday 1-4pm
LELY RESORT - TIGER ISLAND ESTATES  6979 Mauna Loa Lane  $475,000  Premier Sotheby’s International Realty  Richard Droste 239.572.5117 Sunday 1-4pm  
WILDERNESS COUNTRY CLUB  107 Clubhouse Drive #158  $495,000  Premier Sotheby’s International Realty  Jane Darling 239.290.3112 Sunday 1-4pm  
GLEN EAGLE GOLF & CC 324 Harvard Lane $359,900 Royal Shell Real Estate The Taranto Team 239.572.3078 Sunday 1-4pm
NAPLES PARK  706 95th Avenue North  $319,000  Premier Sotheby’s International Realty  Jon Peter Vollmer 239.250.9414 Sunday 1-4pm  
GLEN EAGLE - MONTCLAIR PARK 1059 Marblehead Drive #0-3 $315,000 Royal Shell Real Estate Mark Semeraro 239.370.2455 Saturday 1-4pm
HUNTINGTON LAKES  6750 Huntington Lakes Boulevard #101  $238,900  Gulf Breeze Real Estate  Sue Myhelic 239.216.6444  Sunday 1-4pm
CYPRESS WOODS GOLF & C.C.  2820 Cypress Trace Circle #2012  $219,000  Gulf Breeze Real Estate  Sue Myhelic 239.216.6444  Sunday 1-4pm 
 
Marco Island
ESTATES  881 Eubanks Court  $3,950,000  Premier Sotheby’s International Realty  Jim Prange 239.642.1133 Sunday 1-4pm  
MARCO BEACH 786 Orchid Court $1,450,000 Royal Shell Real Estate Liz Appling 239.272.7201 Sunday 1-4pm

Bonita Springs
BONITA BAY - TAVIRA 4851 Bonita Bay Boulevard #804 $2,749,000 Royal Shell Real Estate Gary & Jeff Jaarda 239.293.1507 Sunday 1-4pm 
BONITA BAY - CREEKSIDE 3570 Creekview Drive $1,875,000 Royal Shell Real Estate Linda Ramsey 239.405.3054 Sunday 1-4pm 
BONITA BAY - LAUREL RIDGE 3061 Laurel Ridge Court $999,000 Royal Shell Real Estate Gary & Jeff Jaarda 239.293.1507 Sunday 1-4pm
BONITA BAY - TUCKAWEYE  3131 Greenfl ower Court  $699,000  Premier Sotheby’s International Realty  Roxanne Jeske 239.450.5210 Sunday 1-4pm
BONITA BAY 3368 Montara Drive $599,000 Royal Shell Real Estate Cathy Lieberman & Cindy Reiff 239.777.2441 Sunday 1-4pm
BONITA BAY - LAKESIDE 4081 Bayhead Drive #204 $569,000 Royal Shell Real Estate Sandy Kass, The Fagan Team 239.292.4044 Sunday 1-4pm
SPANISH WELLS 28361 Tasca Drive $559,500 Royal Shell Real Estate Bob Fagan, The Fagan Team 239.272.3006 Sunday 1-4pm
BONITA BAY - BAY VIEW 4801 Island Pond Court #303 $549,000 Royal Shell Real Estate Mike Fagan, The Fagan Team 239.340.5455 Sunday 1-4pm
SPANISH WELLS  9860 El Greco Circle  $525,000  Premier Sotheby’s International Realty  Anthony Gatto 239.913.9722 Sunday 1-4pm  
BONITA BAY 25961 Nesting Court #101 $525,000 Royal Shell Real Estate Cathy Lieberman & Cindy Reiff 239.777.2441 Sunday 1-4pm
BONITA BAY - BAY HARBOR 27025 Shell Ridge Circle $499,900 Royal Shell Real Estate Dotti Fagan, The Fagan Team 239.272.4946 Sunday 1-4pm
HAWTHORNE - EMORY OAKS 26469 Doverstone Street $447,000 Royal Shell Real Estate Deb Adams-Bateman 239.273.4824 Sunday 1-4pm
VANDERBILT LAKES 28616 Clinton Lane $399,000 Royal Shell Real Estate Sue Ellen Mathers 239.877.2726 Saturday 1-4pm
BONITA BAY - CROSSINGS 3260 Crossings Court #13 $395,000 Royal Shell Real Estate Corye Reiter, The Lummis Team 239.273.3722 Sunday 1-4pm
BONITA BAY - BAY POINTE 26968 Montego Pointe Court #101 $387,000 Royal Shell Real Estate Corye Reiter, The Lummis Team 239.273.3722 Sunday 1-4pm
PALMIRA GOLF & CC 14071 Tivoli Terrace $364,000 Royal Shell Real Estate The Bordner Team 239.989.8829 Sunday 1-4pm
HAWTHORNE 10349 Flat Stone Loop $359,000 Royal Shell Real Estate Deb Adams-Bateman 239.273.4824 Sunday 1-4pm
HUNTERS RIDGE 12655 Hunters Ridge Drive $295,000 Royal Shell Real Estate Meli Chelon-Gumma 239.273.3974 Sunday 1-4pm
VILLAGES OF BONITA 25756 Amelia Way #203 $214,900 Royal Shell Real Estate The Bordner Team 239.989.8829 Sunday 1-4pm

Estero
PELICAN LANDING - WATERSIDE  23680 Waterside Drive   $1,139,000  Premier Sotheby’s International Realty  Pam Umscheid/Stephanie Coburn 239.691.3541 Sunday 1-4pm  
THE BROOKS - OAK HAMMOCK  10442 Autumn Breeze #201  $342,000  Premier Sotheby’s International Realty  Ruth Bethem 239.777.7007 Sunday 1-4pm  

Florida Weekly’s OPEN HOUSE DIRECTORY  |  February 24 & 25



Residents can also join The Golf Club 
at Fiddler’s Creek and The Tarpon Club 
for beach and boating activities. 

Preconstruction and move-in ready 
homes at Fiddler’s Creek are priced 
from the $400,000s to over $2 mil-
lion and are offered by five preferred 
homebuilders: Taylor Morrison, Stock 
Signature Homes, Pulte Homes, Har-
bourside Custom Homes and Ashton 
Woods Homes. For more information, 
call 732-9300, stop by the sales center or 
visit www.fiddlerscreek.com.

Kalea Bay, the gated, luxury resi-
dential high-rise community under 
development on Vanderbilt Drive in 
North Naples, has opened its main ame-
nity area. On the north side of the 
lake at the community’s entrance, the 
88,000-square-foot Club at Kalea Bay 
has three swimming pools and an expan-
sive pool dekc, open-air bar, indoor/
outdoor restaurant, snack bar, lakeside 
fire pit, internet café, gifts and sundries 
shop, and a children’s playroom. Gener-
al manager of the club is Stephen Jones.

Adjacent to the clubhouse, the tennis 
pavilion has four Har-Tru tennis courts 
and eight pickleball courts. Guest suites 
are nearby, and a shuttle service takes 
residents from clubhouse to the beach.

As Tower 1 at Kalea Bay approach-
es sellout, sales are strong in Tower 
II, where six floor plans are available, 
ranging from 3,704 square feet to 3,919 
square feet. Prices begin in at $1.4 mil-
lion. For more information, visit www.
kaleabay.com.

Neal Communities has purchased 
approximately 40 acres for the future site 
of Marquesa Isles off County Barn Road. 
The gated, island-themed community of 
156 villas will have an amenity building 
with a kitchen and gathering space, rest-

rooms, outdoor grills, a resort-style pool 
and spa and a dog park. Marquesa Isles 
is bordered by Seacrest Country Day 
School and preserve areas. Construction 
is expected to be complete this fall.

London Bay Homes continues con-
struction of the two-story Watlington 
at 41 Fifth St. S. Designed around a 
flowing open concept floor plan with 
numerous entertaining destinations, 
including a formal dining room and 
three fire features, the Watlington is 
part of the builder’s Naples Collec-
tion. The interior by Romanza Inte-
rior Design’s Jennifer Stevens includes 
specialty ceiling and wall treatments, 
wire-brushed ash flooring in main liv-
ing areas and wood tones mixed with 
polished nickel, glass, capiz, graphite, 

aged silver, metallic pewter, chrome and 
shimmering crystals.

The Watlington offers four bedrooms, 
5½ baths, a study and a second-floor 
bonus room within 4,182 square feet of 
living space. Completion is expected 
this spring. The home is offered at 
$4,825,000, fully furnished. For more 
information, call Toby Cloutier at 280-
7367 or visit www.LondonBay.com. ■
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TOGETHER WE ARE DEDICATED TO PROVIDING OUR PERSONALIZED CONCIERGE SERVICE TO OUR BUYERS AND SELLERS.

EXCEEDING EXPECTATIONS

Sotheby’s International Realty® and the Sotheby’s 
International Realty logo are registered service marks used 
with permission. Each offi  ce is independently owned and 
operated.

GORDIE LAZICH
239.777.2033

gordie.lazich@premiersir.com

MARK MARAN
239.777.3301

mark.maran@premiersir.com

GORDIE LAZICH & MARK MARAN

CALL US TODAY

Naples | $3,495,000 
OLD NAPLES

OPEN HOUSE 2/25  1 P.M.-4 P.M.

Weekly Realty Group

Pam Weekly Roy  Weekly Roy  Weekly III
Info@TeamWeekly.com | 239-793-8762 | www.TeamWeekly.com

We Live It! We Love It! We Sell It!

16519 Buonasera Court 
4 Bedrooms + Den | 4 Full Baths

Offered At $1,995,000

16664 Lucarno Way 
3 Bedrooms + Den | 3 Full + 1 Half Baths

Offered At $1,399,000

Weekly Realty Group

16695 Lucarno Way 
4 Bedrooms + Den | 4 Full Baths

Offered At $1,749,000

15310 Corsini Way
4 Bedrooms + Den | 5 Full + 1 Half Baths

Offered At $4,975,000

No One Knows Mediterra Like We Do!

Andrew Fentiman

(239) 405-3455

LA SCALA AT THE COLONY, # 802

NEWSMAKERS
From page 37

KALEA BAY

WATLINGTON FRONT

WATLINGTON BACK

Falling Waters Beach Resort

(708) 347-2759



Sales Center Open Daily

26951 Country Club Drive

Bonita Springs

239.301.4940

SeaglassAtBonitaBay.com 

The Forever Weekend

LUXURY COASTAL CONTEMPORARY 

TOWER RESIDENCES

FROM JUST OVER $1.2M

Experience the allure of Seaglass, where every tower feature is carefully 

selected for total relaxation. Lay by the resort-style pool. Marvel at the 

enchanting Gulf views. Immerse yourself in the contemporary open floor 

plans finished with enticing architectural designs. Or let your cares wash 

away in the spa with its massage and steam rooms.

Splendor continues outside the tower in the world-class community of 

Bonita Bay. Indulge at one of the premier restaurants, toast to friends on 

the scenic patio overlooking the golf courses, or quietly escape to the 

private beach on Little Hickory Island. Seaglass is effortless coastal living.  

The 
simplicity
of luxury

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED HEREIN AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, 
TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. Community features, amenities and pricing are approximate and subject to change without notice. The information and materials displayed on materials provided to you are solely intended to provide general information about proposed plans of WSR-Bonita Bay, LLC. These proposed 
plans are conceptual in nature and are subject to change or cancellation (in whole or in part) at any time without notice. Land uses, public and private facilities, improvements, and plans described or depicted on any materials are conceptual only, subject to government approvals and market factors, and subject to change without notice. Nothing 
in these materials obligates WSR-Bonita Bay, LLC, or any other entity to build any facilities or improvements, and there is no guarantee that any illustrated or described proposed future development will be implemented. Neither the information and materials provided to you, nor any communication made or given in connection with and of the 
foregoing may be deemed to constitute any representation or warranty or may otherwise be relied upon by any person or entity for any reason whatsoever. Equal Housing Opportunity.

Perfecting 
Development

MODEL TOURS BY APPOINTMENT 

Move in this Summer



Mr. Ho’s Orchestrotica makes Florida sweep
BY NANCY STETSON
nstetson@fl oridaweekly.com

Brian O’Neill’s parents had a decent 
record collection.

But the 40-year-old had never heard 
Martin Denny’s quirky exotica music until 
maybe 15 years ago, when he joined a band 
in Boston. His bandmates, two guys from 
Hawaii, thought it would be fun to play Mr. 
Denny’s style of music.

Mr. O’Neill, a percussionist and vibra-
phonist, fit right in. They played covers of 
classic exotica tunes and wrote some of 
their own.

Mr. Denny, of course, is the man whose , 
LIZA VOLL / COURTESY PHOTO

The quintet of Mr. Ho’s Orchestrotica, with bandleader Brian O’Neill at center.SEE MR. HO, C24 

“Brahms v. 
Radiohead” 
combines 
iconic 
symphony 
with 
alternative 
rock album
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Cuisine News 
Ivan Seligman does The Dish
at Dorona (C33), and more on the
food and dining scene. C32-35 

Cars on Fifth
Gridlock on the avenue, and 
more fun around town. C29-31  

Collector’s Corner
Scott Simmons scores a fine
piece of Lettuce Ware. C5  

MASHED�
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UP�

BY JOSEPH CAULKINS
Florida Weekly Correspondent
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WHAT DO YOU GET WHEN YOU COMBINE ONE of 
the most monumental symphonies in clas-
sical music with one of the most innovative 
and provocative rock bands of the 1990s and 
2000s? “Brahms v. Radiohead.” This unique 

SEE MASHED, C4 

The Southwest 
Florida Symphony 
Orchestra and 
Steve Hackman 
mash up Brahms 
and Radiohead 
music.

 

Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
Mystique at Pelican Bay | 239.598.9900 
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs | 239.948.4000
Sanibel Island | 239.472.2735
Rentals | 239.262.4242
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M A R C O  I S L A N D

NOW RE-OPEN FOR BUSINESS
Call today to schedule your annual skin exam!

239-642-3337
RiverchaseDermatology.com

Thank you for your patience while we were repairing hurricane damage to our 
Marco Island Location. We’re excited to announce our office is now open for business.

MARCO ISLAND LOCATION

950 N. Collier Blvd. Suite 303, Marco Island, FL 34145

FLORIDA WRITERS
Solving a crime in The Villages is no walk in the park

■ “Vindication” by H. Terrell Grif-
fin. Oceanview Publishing. 320 pages. 
Hardcover, $26.95.

H. Terrell Griffin’s 
Matt Royal novels 
have formed a reli-
able, suspenseful and 
neatly crafted mys-
tery series since they 
began to appear more 
than a decade ago.  

When Matt’s police 
detective girlfriend, J. 
D. Duncan, asks him 
to sign on as her Aunt Esther’s lawyer, 
Matt reluctantly adjusts his beach idler 
persona and sharpens his legal mindset. 
The case against Esther, who has been 
thrown in jail, is a strong one. Her finger-
prints are on her gun and its bullets, and 
her gun expelled the bullet that killed the 
victim, a first-time best-selling author.

Aunt Esther’s motive is, according to 
the prosecution, grounded in her notion, 
perhaps delusional, that the manuscript 
of the hit novel was stolen from her. 
However, the evidence that Esther had 
the skills to write such a manuscript is 
lacking. 

To help move the case forward, J.D. 

gets time off from her Longboat Key work 
in order to go undercover in Esther’s com-
munity, the senior mecca called The Vil-
lages in North Central Florida. She does 
much of the legwork 
that the case needs 
while Matt develops a 
defense strategy. 

Much of the enjoy-
ment of this novel 
comes from Matt’s 
careful, dogged prep-
aration, his profes-
sional rapport with 
the prosecuting attor-
ney and the judge, 
and the discover-
ies that J.D. makes. 
Once the courtroom 
scenes begin, Mr. 
Griffin’s mastery of 
this material turns 
“Vindication” into a 
red-hot legal thriller. 

The fact that 
Matt is threatened 
to drop the case 
leads to background information about 
decades-old issues that might provide 
others with a motive to murder the nov-
elist. How long can one carry a grudge 
about being unfairly treated in a Miss 
Georgia beauty contest? Cloaked identi-
ties slowly unravel, leading to a sure-
handed dénouement. 

The action keeps Matt moving back 
and forth between The Villages and Long-
boat Key. Followers of Mr. Griffin’s work 
will enjoy the comfortable, familiar ren-

dering of the Longboat Key environment: 
the relaxed, supportive friendships; the 
good spirits and pleasant hangouts; and 
the seaside’s natural beauty. 

Mr. Griffin’s treat-
ment of The Villages 
lacks the usual sar-
casm that taints other 
attempts at capturing 
this highly successful 
retirement communi-
ty. His is a respectful 
understanding of what 
makes The Villages 
tick. 

Always delightful is 
the loving, teasing rela-
tionship between Matt 
and J.D. The author 
makes it abundantly 
clear how perfectly 
these intelligent, capable 
individuals are for each 
other. They have found 
their soulmates, and 
they are just too smart 
and too caring to take 

their good luck for granted. 
Matt’s competitive spirit is on display, 

as is his abundant respect for justice and 
his somewhat compromised respect for 
its poor cousin: the law. That Matt has 
some unpleasant history with the sheriff 
of The Villages provides an interesting 
complication.

What else is there to enjoy? Well, there 
is the complex plotting and vividly pre-
sented intricacy of the investigation pro-
cess; the clear explanations of how Matt 

masters his end of the trial preparation, 
and the assortment of well-drawn sec-
ondary characters. The dialogue sparkles 
with pleasant wit. 

When things go wrong, it is time for 
Matt to call upon the exceptional services 
of his old friend Jock Algren, master agent 
of the most secret U.S. spy agency. The 
ongoing portrait of Jock that runs through 
the many Matt Royal novels reminds 
readers of the horrors faced by those 
whose trade is to keep their country safe 
by being dependable, selfless assassins. 
Jock can also open the secrets of clandes-
tine databases. 

Once again, Mr. Griffin has turned out a 
well-crafted mystery that is sure to please 
his fan base and attract new readers. 

About the author
H. Terrell Griffin is the award-winning 

and best-selling author of 11 Matt Royal 
mysteries set on Longboat Key, near Sara-
sota. He earned degrees in history and 
law from Mercer University and was a 
board-certified civil trial lawyer based 
in Orlando. He served three years in the 
U.S. Army, much of it as a medic in an 
Armored Cavalry regiment on the East 
German border. He and his wife, Jean, 
divide their time between their homes in 
Maitland and Longboat Key. ■

— Phil Jason, Ph.D., United States 
Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, 
including several studies of war litera-
ture and a creative writing text.

philJASON
philjreviews@gmail.com

GRIFFIN



NAPLES FLORIDA WEEKLY    WEEK OF FEBRUARY 22-28, 2018    C3

t-michaels.com
Sunday-Thursday 11 a.m. to 9 p.m.
Friday-Saturday 11 a.m. to 10 p.m.

4050 Gulf Shore Boulevard North 
Take US 41 to Park Shore

Reservations Taken 239.261.0622

W A T E R F R O N T   D I N I N G  I N  V E N E T I A N  V I L L A G E

Make you reservations today 
for the best waterfront view in Naples! 

Open for Brunch Sunday 
& Extended Happy Hour All Day 11:00-6:30

PRIME STEAKS AND FRESH SEAFOOD 
Delivered Daily from Ocean to Table Same Day

2 for 1 Cocktails Every Lunch 
till March 1st from 11-3pm

Valet fee is $11 without validation. Participating merchants, rates and hours subject to change.

April 5  Kraig Kenning
May 3  Wilder Sons
June 7  The Woodwork

Located just north of Vanderbilt Beach Road on U.S. 41
239.254.1080 • MercatoShops.com

FRFRFRFF EEEEEE AADMDMMISI SIONON •• LLAWN N NN N CCCHAIRS WWEELLLCOCOCOOOMMEEEME

OOnn tthhheeeee  lllaawwn aaaaaccccrroosssss ffffrroommmmm

Jewish Book Festival
brings authors to town

The third annual Collier County Jew-
ish Book Festival, a project of the Jewish 
Federation of Collier County in coop-
eration with the Jewish Book Council, 
continues through early April with a 
variety of programs. Here’s what’s com-
ing up:

■ 1 p.m. Monday, Feb. 26, at the 
Naples Conference Center: Three 
authors discuss their new works and 
their careers: Jane Healey (“The Satur-
day Evening Girls Club”), Sana Krasikov 
(“The Patriots”) and Ellen Umansky 
(“The Fortunate Ones”).

■ 1 p.m. Wednesday, 
March 7, at Temple Shalom: 
It’s all about love and rela-
tionships with Marilyn Simon 
Rothstein (“Lift and Separate”) 
and Renee Rosen (“Windy 
City Blues”). Ms. Rothstein 
creates Marcy, a 
Jewish mother of 
three grown chil-
dren whose hus-
band of 33 years 
leaves her for a fit-
ting model he met at 
his brassiere empire. 
Ms. Rosen’s novel 
tells of the forbidden 
romance between a 
young Jewish Polish 
immigrant and a black 
blues guitarist from the South 
in Chicago in the 1950s and ‘60s. 

■ 1 p.m. Friday, March 16, at the 
Unitarian Universalist Congregation 
of Greater Naples: Emmy Award-win-
ner Alan Zweibel is a writer for “Satur-

day Night Live” and “Curb Your Enthu-
siasm.” His book “The Other Shulman” 
won the Thurber Prize for American 
Humor in 2006. His latest project is the 
Passover Haggadah parody “For This 
We Left Egypt?,” co-written with Dave 

Barry and Adam Mans-
bach.

■ 2:30 p.m. Monday, 
April 9, at Beth Tik-
vah: As a character in her 
own book, Abigail Pogre-
bin (“My Jewish Year”) is 
presented as a somewhat 
rebellious family mem-

ber who feels her 
Jewish life has not 
been as rich as it 
might have been. 
So she embarks 
on an entire year 
of research, obser-
vance and writing 
about every ritual, 
fast and festival in 
one Jewish year.

For ticket informa-
tion and purchase, 
author bios and book 

synopses, visit www.jewishbookfestival.
org. To order tickets by phone, call the 
Jewish Federation of Collier County at 
263-4205. ■
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mashup of Brahms’ Symphony No. 1 with 
songs from Radiohead’s 1997 groundbreak-
ing album “OK Computer” is the brain-
child of conductor, composer, arranger, 
producer and songwriter Steve Hackman.  

Mr. Hackman is an uber-talented musi-
cian — with dreamy looks and an enviable 
conductor’s mane — equally fluent in clas-
sical and popular repertoire. His specialty 
is crafting virtuosic, cross-genre works 
and performances that intrigue established 
audiences and engage and inspire new 
ones. On Sunday, March 4, Mr. Hackman 
will lead the Southwest Florida Symphony 
in his groundbreaking mashup “Brahms v. 
Radiohead,” where the envelope of what 
is possible, and permissible, is constantly 
being pushed by Radiohead songs super-
imposed above Brahms’ music and vice 
versa. 

Amy Ginsburg, executive director of the 
Southwest Florida Symphony, is excited 
about bringing this show to the commu-
nity. “This is an opportunity to expand the 
musical horizons of a younger audience 
that has had very little exposure to classi-
cal music. I also see this as an opportunity 
to reach a more mature generation that is 
familiar with classical literature, but not 
current music.” 

To say this is a risk is an understate-
ment, but symphony leaders are optimistic 
about bringing something this unique to 
Fort Myers. Sponsorships from Gen X 
and Millennial-led local companies helped 
pave the way for this surprising combina-
tion of Brahms and indie rock.  

So, what is a mashup anyway? A mashup 
is created by blending two or more songs 
together in a way that creates something 
entirely new — either by how well they 
mesh or by the contrast these combina-
tions create. It is a little like the old Reese’s 
Peanut Butter campaign. Remember when 
two seemingly opposite people, one enjoy-
ing a chocolate bar, the other a nice jar of 
peanut butter, are walking toward each 
other when an uncanny mishap causes 
them to accidentally collide, leading to 
the famous lines, “Hey you got chocolate 
in the peanut butter!” Hey, you got peanut 
butter in my chocolate!” But after one taste 
of this delicious new combination, all was 
forgotten and a new friendship was forged 
because of their important new discovery. 
Reese’s slogan “two great tastes that taste 
great together,” describes these mashups 
perfectly. 

In this case, the chocolate is Brahms’ 
first symphony. By the time Beethoven 
was 47, he had already composed his nine 
symphonies and literally rewrote the his-
tory of classical music. For Brahms, being 
in the immense shadow of Beethoven 
was not easy. He once famously said, 
“You don’t know what it is like to walk 
in the footsteps of a giant.” Perhaps those 
footsteps were the reason it took Brahms 
21 years to complete his first symphony 
— a dark, stormy and dense score with 
similarities to Beethoven’s immortal ninth. 
Those similarities led the great conduc-
tor of the day, Hans von Bülow, to dub it 
“Beethoven’s Tenth.”  

The peanut butter is Radiohead, and 
its album “OK Computer,” which cata-
pulted the English alternative rock band 
to international stardom. The album won 
the Grammy and was lauded by English 
author and journalist Tim Footman. “Not 
since 1967, with the release of “Sgt. Pep-
per’s Lonely Hearts Club Band,” had so 
many major critics agreed immediately, 
not only on an album’s merits, but on its 
long-term significance, and its ability to 
encapsulate a particular point in history.”  

It is easy to assume these “two great 
tastes that taste great together” would be 
strange bedfellows, that you might be left 
with the musical equivalent of two left 
feet, but in the final analysis, “Brahms v. 
Radiohead” is well crafted. While it cer-

tainly pushes the envelope, it still comes 
off as organic, cohesive and genuine. 

Mr. Hackman, a Curtis Institute of 
Music trained conductor and composer, 
has made a name for himself with his 
groundbreaking mashups and jaw-drop-
ping combinations such as Beethoven and 
Coldplay, Copland and Bon Iver, and even 
Björk and Bartók. While these combi-
nations may seem incongruent on first 
glance, upon hearing them, the listener is 
taken on a real journey of discovery. 

“It doesn’t matter to me if it’s a Mahler 
symphony or a Kendrick Lamar song; if it’s 
great, it’s great,” remarked Mr. Hackman. 
“Mashing up Brahms and Radiohead is a 
way of illustrating this point even more, 
to show that this music is not as dissimilar 
as many people may think. Categoriz-
ing things and judging them based on 
those categories or labels is dangerous and 
destructive, and a performance like this 
works against that.”  

“Brahms v. Radiohead” uses a full sym-
phonic orchestra playing the opening  and 
closing of each of the four movements, 
plus eight songs from “OK Computer” 
— songs like “Paranoid Android,” “No 
Surprises,” and “Subterranean Homesick 
Alien,” along with three vocalists singing 
the melodies of Radiohead in solo and 
harmony. 

Mr. Hackman presents the music of 
Radiohead through the lens of Brahms. 
“I use only Brahms’s orchestration. There 
are no electric guitars, or Ondes Martenot, 
or any of the Radiohead synthesizers and 
keyboards,” explained Mr. Hackman. “I 
have treated Radiohead’s music with the 
same kind of scoring, voice leading and 
counterpoint that Brahms uses. It is some-
times hard to distinguish if a theme came 
from Radiohead or Brahms. There are 
times when the singers are floating Radio-
head melodies over the pure music of 
Brahms; there are times when Brahms’ 
melodies are superimposed over the songs 
of Radiohead.”

In describing the similarities between 
Brahms Symphony No. 1 and Radiohead’s 
“OK Computer,” Mr. Hackman points to 
the overall mood and tone they both share. 
It is a mood of angst and pathos that you 
can hear in every note. He says that you 
can hear the strife of Brahms trying to 
get everything right and emerge from the 
shadow of Beethoven. Likewise you can 
hear that tension and anxiety in the music 
of Radiohead. 

The band had just finished nearly two 
years on tour promoting its second album 
“The Bends” with more than 200 shows 
— and members were reeling. Lead singer 
Thom Yorke felt his life had become just 
sitting in cars, planes and buses watch-
ing the world change at breakneck speed 

while he just blithely observed. Mr. York 
recalled, “OK Computer refers to embrac-
ing the future, it refers to being terrified 
of the future, of our future, of everyone 
else’s.” 

The band spent several months seclud-
ed at St. Catherine’s Court, a historic man-
sion near Bath, owned by actress Jane Sey-
mour, who was conveniently on shoot for 
“Dr. Quinn, Medicine Woman.” This space 
was not only the incubator for a rush of 
creativity, but also played into the album’s 
unique sound as the band recorded in the 
various stairwells and ballrooms of the 
ancient mansion. 

Twenty years later, one feels how pre-
scient the themes on this landmark record-
ing were. “It’s all about this collective 
fear of where society is going,” remarked 
Mr. Hackman. “It predicted the fear of 
consumerism, social alienation, advance-
ments in technology, the internet, all these 
things.” 

In talking with Mr. Hackman about his 
early years, what seemed at the time like 
a circuitous career path, looking back now 
seems to have been perfectly laid out giv-
ing him the tools to blaze his trail today. 

He was born in Cincinnati and grew up 
in Chicago. While his parents certainly 
liked music, you wouldn’t have said music 
was a big part of his family. Mr. Hackman 
started playing the piano at age 8, but it 
wasn’t until high school, as a part of the 
choir, that his voice began to emerge. His 
teachers saw promise and gave him oppor-
tunities to conduct and arrange for the 
choir. He had planned to be a choir teacher 
and enrolled at the University of Illinois 
partly to sing in their popular touring a 
cappella octet The Other Guys. It wasn’t 
long before Mr. Hackman began writing 
charts for the group in addition to leading 
it. Under his direction the group placed 
runner-up in the International Compe-
tition of Collegiate A Capella at Avery 
Fischer Hall.

His life has been a series of sometime 
unexpected sharp turns. One of the first 
came while at the university when his 
piano teacher Gustavo Romero saw such 
promise in the young keyboardist that he 
persuaded Mr. Hackman to change his 

major to piano performance. It was that 
connection that got him to his first Aspen 
Music Festival and School as a pianist. 
There at Aspen, he took another sharp 
turn when hearing the orchestra. It turned 
him on so much that he audited the con-
ducting program and ultimately decided 
on a path as a conductor. 

He was accepted into the prestigious 
Curtis Institute of Music as a young con-
ductor eventually becoming assistant con-
ductor of the Reading Symphony Orches-
tra. As he was contemplating a life as 
music director of a symphony, his love of 
popular music gave him yet another sharp 
turn. 

His love of singing and songwriting led 
him to focus on becoming a pop artist. His 
song “The Pendulum Song” was chosen 
as a finalist in the John Lennon Songwrit-
ing Competition. He was playing shows in 
church bands, cover bands and as a singer-
songwriter. In season seven of American 
Idol, Mr. Hackman was one of 164 contes-
tants chosen from more than 150,000 to 
attend Hollywood Week. He finished in 
the top 64.

Perhaps the latest sharp turn in his 
career brought together all of his passions 
when he began creating these mashups 
as creative director for several forward 
looking series. He served in that role with 
the Indianapolis Symphony for its “Happy 
Hour Series,” and in a similar capacity 
with the Colorado Music Festival creat-
ing its popular “Mash-Up” series. Most 
recently he was creative director and con-
ductor of FUSE@PSO, a genre-defying 
series with the Pittsburgh Symphony. All 
of these opportunities have led him to 
conducting his specialized blending of pop 
and classical styles throughout the country 
with various orchestras and prominent 
ensembles including his debut with the 
Boston Pops last June. 

Looking into the crystal ball, one could 
expect yet another sharp turn in this 21st 
century conductor/composer/arranger/
producer/songwriter’s career. Perhaps he’ll 
just add another slash to his ever-growing 
list of talents, or maybe even help to rede-
fine how we experience music altogether.  

Up to this point it has been the projects 
that define Mr. Hackman, but as he peers 
into the future he has profound questions 
and aspirations. “I’m trying to think bigger 
now. How does this art fit into the world 
right now? How can we respond to what 
the world needs from music? How does 
my music fit into that? I want to present 
beautiful, orchestral art music, and pres-
ent it in a new way. Try to figure out how 
to reinvent and how to tailor it to fit a new 
audience.” 

“Brahms v. Radiohead” gives us a chance 
to do that very thing. ■

MASHED
From page 1

>> What: “Brahms v. Radiohead,” the
Southwest Florida Symphony
with guest conductor Steve Hackman

>> When: 7:30 p.m. Sunday, March 4
>> Where: The Barbara B. Mann

Performing Arts Hall, Fort Myers
>> Cost: $29-$92
>> Info: 418-1500 or www.swfl so.org

COURTESY PHOTO

Conductor Steve Hackman, the mastermind behind “Brahms v. Radiohead,” will lead the Southwest Florida Symphony Sunday, March 4.
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COLLECTOR’S CORNER
‘Lettuce’ pause to honor the work of a Florida potter

scott SIMMONS
ssimmons@floridaweekly.com    

Dodie Thayer’s Lettuce Ware is as 
quintessentially Palm Beach as Lilly 
Pulitzer’s colorful fabrics or Stubbs & 
Wootten’s tapestry slippers. 

And like Lilly Pulitzer, her designs 
came of age in the middle of the 20th 
century, when Camelot was in full 
swing at the Kennedys’ 
Winter White House 
in Palm Beach.

Mrs. Thayer, born 
into Jupiter’s pio-
neer DuBois fam-
ily, came of age in 
the shadow of the 
town’s lighthouse. 

While married to 
her first husband, a teach-
er, she gave birth to five 
children in seven years. 

It was a busy time, and 
money always was short.

Mrs. Thayer, who always had 
been a talented artist, bought a 
used kiln and began making sou-
venir ashtrays and such, according to 
published reports.

In the early ’60s, she took some cas-
serole dishes she had made to Au Bon 
Gout, a gourmet kitchen shop on Worth 
Avenue.

But the management pooh-poohed 
that notion, saying the store’s cookware 
came from France, and suggested she 
try creating a version of Italy’s green 
Napoli ware. 

She experimented, making bowls 
shaped like sea grape leaves, then tried 
overlapping cabbage leaves, with a 
result that is as delicate as porcelain.

They caught on at Au Bon Gout, 
and tastemakers who frequented Palm 
Beach wound up with sets of the green 
dishes — when Jackie Kennedy’s set 

sold at auction for $3,450 in 1996, it reig-
nited interest in the pottery, which Mrs. 
Thayer had quit making in the late ’80s.

The rest is history — her tureens, 
which originally retailed for $125, now 
sell in the thousands, when you can find 
them. For example, 31 cups and 28 sau-
cers from the collection of C.Z. Guest 
sold for $2,750 in a heavily advertised 
2015 auction by Sotheby’s.

It’s amazing that Mrs. Thayer turned 
out tens of thousands of pieces from her 
home along the Loxahatchee River.

It often took weeks to create larger 
pieces, like those tureens, according to 
Mrs. Thayer’s niece, Kathy Kindt. Each 
vein in the leaf was hand-modeled and 
handpainted.

By the late 1970s, Thayer Lettuce 
Ware was in all the major design 

magazines of the day.
But Dodie Thayer resisted efforts 

to mass-produce her ceramic 
tureens, plates and other dinner-
ware, preferring to mold and shape 
the pieces at her home along the 
Loxahatchee River in Jupiter.

It was only in the past few years 
that she and her family agreed to 

license the designs to Tory Burch.
Those massed-produced items are 

stunning, but they lack the cachet of the 
Thayer originals.

As for Dodie Thayer, she now is 
around 90 and no longer gives inter-
views.

But her pottery lives on as a Florida 
classic. ■

Bought: All Good Things, 328 N. 
Dixie Highway, Lake Worth; 561-547-
7606.

Paid: $300
The Skinny: I nearly fell over when 

I saw a tabletop covered in Dodie 
Thayer’s iconic Lettuce Ware at my 
local antiques mall, and I quickly bought 
when I saw it.

I love art and objects created in 
Florida. As it turned out, three of the 
six pieces I purchased had minor chips, 
but a crescent-shaped salad plate, leaf 
serving plate and cream pitcher were 
perfect. 

I bought well — some of these pieces 
can sell in the hundreds, if you have the 
right market and buyer.

They will go well with the large Thayer 
bowl I have in my corner cupboard. Now, 
to reorganize that space. It looks like I’m 
now cultivating a new collection!

A high-end show and a market
Naples Art, Antique & Jewelry 

Show — Feb. 23-27, Naples Exhibition 
Center at The Commons, 850 Good-
lette-Frank Road, Naples, 561-822-5440 
or www.naplesshow.com. 

Historic Downtown Arcadia 
Antique Fair — Fourth Saturday of the 
month along Oak Street, 863-993-5105 or 
www.arcadiaflantiques.com. ■

THE FIND:
Dodie Thayer Lettuce Ware

SCOTT SIMMONS / FLORIDA WEEKLY

This cream pitcher by Dodie Thayer boasts 
her pineapple mark and reads “Au Bon Gout,” 
the name of the Palm Beach store that first 
sold her wares.

829 Airport Road North 
Naples, FL 34104 

239.643.2292
naplesboatmart.com

EXIT 
101

EXIT 
105

GOLDEN GATE PARKWAY

Introducing...
y

for less than you imagined.

The new Grady-White 21 Twins! 
The pinnacle of safety, 

engineering, and 
luxury – and built 

Grady Tough!
 

Backed up with 
Naples Boat Mart’s 

award-winning service
 

 In Stock Now! 

215 216
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WHAT TO DO, WHERE TO GO
THEATER
Singin’ Broadway – By the Island The-
ater Company Feb. 23-25 at Marco Lutheran 
Church. 525 N. Collier Blvd., Marco Island. 
394-0080 or www.theateronmarco.com.

Scapino – By Gulfshore Playhouse 
through March 18 at The Norris Center. 
755 Eighth Ave. S. 261-7529 or www.gulf-
shoreplayhouse.org. 

The Taming of the Shrew – By The 
Naples Players through March 18 at Sug-
den Community Theater’s outdoor Baker 
Stage. 263-7990 or www.naplesplayers.org.

Steel Magnolias – By The Marco 
Players through Feb. 25 at The Marco 
Players Theater. 1089 N. Collier Blvd. 
642-7270 or www.themarcoplayers.org. 

Rapture, Blister, Burn – By The 
Naples Players through March 4 at the 
Sugden Community Theatre. 263-7990 
or www.naplesplayers.org. 

Mamma Mia – By Broadway Palm 
Dinner Theatre through April 7. 1380 
Colonial Blvd., Fort Myers. 278-4422 or 
www.broadwaypalm.com

The Miracle Worker – By Florida 
Repertory Theatre through March 17. 
2268 Bay St., Fort Myers. 332-4488 or 
www.floridarepeducation.org

Black Comedy – By FGCU’s The-
atreLab through Feb. 25 in the Arts 
Complex. 10501 FGCU Blvd. S. www.
fgcu.edu or 645-4268.

Night and Day: Love Lost and 
Found through the Eyes of Cole 
Porter – By Florida Repertory Theatre 
through March 25 in the ArtStage Studio 
Theater. 2268 Bay St., Fort Myers. 332-
4488 or www.floridarepeducation.org.

The Hallelujah Girls – By Broad-
way Palm Theatre through Feb. 24. 1380 
Colonial Blvd., Fort Myers. 278-4422 or 
www.broadwaypalm.com.

THURSDAY2.22
Beach Babies – Learn about the thou-
sands of shorebirds born on local beach-
es each summer from a representative 
of Audubon’s Lee and Collier Shorebird 
Stewardship Program at 10 a.m. at South 
Regional Library. Free. 8065 Lely Cultural 
Pkwy. 252-7542 or www.collierlibrary.org.

Holocaust Lecture – The Holo-
caust Museum & Education Center of 
Southwest Florida hosts a lecture about 
“The Ships Nobody Wanted” from 10 
a.m. to noon at Hodges University. $12. 
598-6153 or amay@hodges.edu.

Music Lecture – Learn about the ori-
gins of classical symphonies in a lecture 
at 1:30 p.m. at Hodges University. $25. 
cll@hodges.edu or www.hodges.edu. 

One-Man Show – Comedian Steve 
Soloman presents “My Mother’s Italian, 
My Father’s Jewish & I’m in Therapy” 
at 6 and 8:30 p.m. today and Friday, Feb. 
23, at Artis—Naples. 597-1900 or www.
artisnaples.org. 

A Stitch in Time – The Neapolitan 
Chapter of the Embroiderers Guild of 
America hosts an exhibit of contempo-
rary hand embroidery from noon to 4 
p.m. today and 10 a.m. to 4 p.m. Friday 
and Saturday, Feb. 23-24, in the audito-
rium at Moorings Park. $5. 120 Moorings 
Park Drive. www.embroiderynaples.org. 

Bird Talk – Naples Regional Library 
welcomes Big Cypress National Pre-
serve ranger Alex Christopher with a 
talk about native wading birds with at 5 
p.m. Free. 650 Central Ave. 262-4130 or 
www.collierlibrary.org.

FRIDAY2.23
Farmers Market – Stock up on 
fresh produce and more at the St. John 
Farmers Market from 9 a.m. to noon at 
St. John the Evangelist Catholic Church. 
625 111th Ave. N.

All Aboard – Volunteer docents from 
the Naples Train Museum are on hand 
at the Naples Depot Museum from 10 
a.m. to 2 p.m. each Friday and Saturday 
to help visitors of all ages enjoy the out-
door and indoor trains. 1051 Fifth Ave. S. 
www.colliermuseums.com. 

Boat Show – MarineMax hosts the 
11th annual Bonita Bay Marina Boat 
Show from 10 a.m. to 6 p.m. today and 
Saturday, Feb. 24, and 10 a.m. to 5 p.m. 
Sunday, Feb. 25, at Bonita Bay Marina. 
Free. 495-3222 or bonitabaymarina.net. 

Chickee Chat – The Naples Players’ 
costume director and historical costume 
enthusiast Dot Auchmoody leads a pre-
sentation about Victorian dress in South-
west Florida from 11 a.m. to noon at His-
toric Palm Cottage. Free for members, 
$8 for others. 137 12th Ave. S. 261-8164 or 
www.napleshistoricalsociety.org.

Classic Film – FGCU’s Renaissance 
Academy screens “High Noon” (1952) 
at 2 p.m. at the university’s Naples cam-
pus. A town marshal must face a gang 
of killers when the pack’s leader arrives 
on the noon train. $6 for members, $8 
for others. 1010 Fifth Ave. S. 434-4737 or 
www.artcenterbonita.org. 

Tea for Me – Naples Botanical Garden 
hosts a presentation on easy-to-grow 
plants for herbals teas and an exploration 
of the garden’s tisane-able herbs from 2-4 
p.m. $15 for members, $20 for others. 643-
7275 or www.naplesgarden.org. 

Free Concert – Neon Sneakers per-
form from 6-9 p.m. at Miromar Outlets. 
948-3766 or www.miromaroutlets.com.

Beautiful Bits and Baubles – 
Naples Art, Antique & Jewelry Show opens 
with a preview party from 6-9 p.m. tonight, 
and continues through Tuesday, Feb. 27, 
at the Naples Exhibition Center. General 
admission is $20, inquire for VIP preview 
pricing. 850 Goodlette-Frank Road. 561-
822-5440 or www.naplesshow.com.

Love’s Elixir – Opera Naples presents 
Donizetti’s “L’Elisir d’Amore” at 7:30 
p.m. today and Saturday, Feb. 24, at the 
David and Cecile Wang Opera Center. 
$35-$95. 2408 Linwood Ave. 963-9050 or 
www.operanaples.org. 

Heck Yeah – The Dan Heck Blues and 
Truth Sextet performs at 7:30 p.m. at 
Center for the Arts Bonita Springs. $27-
$32. 10150 Bonita Beach Road. 495-8989 
or www.artcenterbonita.org. 

SATURDAY2.24
To Market, To Market – Stock up on 
fresh produce and more at the Third Street 
South farmers market from 7:30-11:30 a.m. 
434-6533 or www.thirdstreetsouth.com.

Flower Show – Naples Orchid Soci-
ety hosts its 45th annual orchid show 
and sale from 9 a.m. to 5 p.m. today 
and Sunday, Feb. 25, at Naples Botanical 
Garden. Free with garden entry. www.
naplesorchidsociety.org. 

The Big One – Naples Art Associa-
tion hosts The Naples National juried 
fine art show from 10 a.m. to 5 p.m. 
today and Sunday, Feb. 25, at Cambier 
Park. Hundreds of artist will showcase 
works in 18 categories. 262-6517 or www.
naplesart.org.

For The Birds – FGCU’s Renaissance 
Academy hosts a birding excursion to 
Eagle Lakes Community Park from 8:30-11 
a.m. $29 for members, $39 for others. 11565 
Tamiami Trail E. 434-4737 or ww.fgcu.edu. 

More Produce – Bring your grocery 
list and bags to the Bonita Springs Farm-
ers Market from 8 a.m. to noon at the 
Promenade at Bonita Bay.

Local Authors – Barnes & Nobles 
hosts a local author meet-and-greet 
from 10 a.m. to noon and 2-4 p.m. 598-
5200 or www.bn.com. 

Art in the Glades – Everglades His-
torical Society hosts an arts and craft show 
from 10 a.m. to 1 p.m. at MacLeod Park. 
695-2905 or www.evergladeshistorical.org. 

Lunchbox Theater – The Marco 
Players present Florida fiddler J. Robert 
at noon at The Marco Players Theater. 
$25, includes boxed lunch. 1089 N. Collier 
Blvd. 642-7270 or www.marcoplayers.org. 

Met Live – Paragon Pavilion screens 
a live Metropolitan Opera performance 
of Puccini’s “La Boheme” at 12:55 p.m. 
833 Vanderbilt Beach Road. $18-$24. 596-
0008 or www.paragontheaters.com. 

Book Signing – Rick Saggese, owner 
of a local baseball training facility, signs his 
book “Baseball for Building Boys to Men” 
from 2-4 p.m. at Barnes & Noble. 598-5200 
or www.bn.com. See story on page A17.

Book Signing – Gigi Langer leads 
a presentation and signs copies of her 
book, “50 Ways to Worry Less Now,” 
from 3-4 p.m. at Food & Thought Organ-
ic General Store. www.gigilanger.com. 

CREW Concert – CREW Trust hosts 
a concert featuring the High Voltage 
Band and silent eco-auction from 5-9 
p.m. at Riverside Park in Bonita Springs. 
$15 in advance, $20 at the door. 657-2253 
or www.crewtrust.org. 

Give My Regards – St. John the Evan-
gelist Catholic Church hosts its annual 
Broadway concert at 7 p.m. in the church’s 
ballroom. Free. 625 111th Ave. N. 566-8740 
or www.saintjohntheevanglist.com. 

World Music – Mr. Ho’s Orches-
trotica combines 20th century exotica 
with unique rhythms and orchestration 
at 8 p.m. at Centers for the Arts Bonita 
Springs. $32-$42. 10150 Bonita Beach 
Road. 495-8989 or www.artcenterbonita.
org. See story on page C1. 

SUNDAY2.25
Fresh Produce – Stock up on fresh 
produce and more at the Naples Farm-
ers Market from 9 a.m. to 2 p.m. at the 
corner Pine Ridge and Livingston roads.

Paws Up – Mercato hosts Woofstock 
where guests and their pops can enjoy 
live music, craft beer from Momen-
tum Brewhouse, vendors, an adoption 
mobile from Humane Society Naples 
and more from 11 a.m. to 3 p.m. $5. 254-
1080 or www.mercatoshops.com. 

Free Concert – Southwest Flori-
da Big Band performs from 3-5 p.m. 
at Miromar Outlets. 948-3766 or www.
miromaroutlets.com. 

Afternoon Movie – The Jewish Con-
gregation of Marco Island hosts a screen-
ing of “Fanny’s Journey” at 2 p.m. Based 
on a true story, the film is set in 1943, 
when 13-year-old Fanny and her young-
er sisters are sent from their home in 
France to an Italian foster home. When 
the Nazis arrive, the children’s caretakers 
desperately organize a departure to Swit-
zerland. A reception follows the movie. 
$25. 911 Winterberry Drive. 642-0800 or 
www.marcojcmi.com.

The local chapter of the Embroiderer’s Guild of America presents its biennial exhibit of 
member works Thursday-Saturday, Feb. 22-24, in the auditorium at Moorings Park. Visitors 
can admire intricate examples of stumpwork, smocking, beading, Italian drawn thread, 
counted cross stitch and much more from noon to 4 p.m. Thursday and 10 a.m. to 4 p.m. 
Friday and Saturday. www.embroiderynaples.org.
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Sip, Shop, Share – Waterside Shops 
hosts live music with a mimosa and 
Bloody Mary bar from noon to 3 p.m. each 
Sunday to benefit Make-A-Wish Southern 
Florida. 598-1605 or www.watersideshops.
com.

Throwback Cinema – Silverspot 
at Mercato screens the Western classic 
“True Grit” (1969) at 2 and 7 p.m. A 
drunken, hard-nosed U.S. marshal and a 
Texas Ranger help a stubborn teenager 
track down her father’s killer in Indian 
territory. $9.50-$16.50. 592-0300 or www.
silverspot.net. 

Foreign Film – FGCU’s Renaissance 
Academy screens “The Namesake” 
(India, 2006) at 2 p.m. at the university’s 
Naples campus. The son of Indian immi-
grants wants to fit in amongst his fellow 
New Yorkers, despite his parents’ unwill-
ingness to let go of their traditional ways. 
$6 for members, $8 for others. 1010 Fifth 
Ave. S. 434-4737 or www.fgcu.edu. 

Tribute Concert – Naples Bay 
Resort hosts a pre-fixe dinner and a 
performance by a Journey and Bon Jovi 
tribute artists at 6 p.m. Sunday, Feb. 25. 
$35-$399. 1500 Fifth Ave. S. (866) 605-
1199 or www.naplesbayresort.com. 

Deal or No Deal – Comedian and 
television host Howie Mandel returns 
to his stand-up roots when he performs 
at 7 p.m. at Artis—Naples. 597-1900 or 
www.artisnaples.org. 

MONDAY2.26
Beach Yoga – Friends of Lovers Key 
and Naples Yoga Center offer a morning 
yoga session from 9:30-10:30 a.m. at the 
gazebo and continuing weekly through 
April. $10, plus park entry fee. 592-4809 
or www.friendsofloverskey.org. 

Nonfiction Talk – Friends of the 
Library of Collier County host a talk with 
Larry Goldstone, author of “Going Deep: 
John Phillip Holland and the Invention 
of the Attack Submarine,” at 9 a.m. at the 
Country Club of Naples. $45 for members, 
$55 for others. 185 Burning Tree Drive. 
262-8135 or www.collier-friends.org. 

Babel – FGCU’s Renaissance Academy 
hosts a lecture on obscure languages, 
who speaks them and why they die out 
at 1:30 p.m. at the university’s Naples 
campus. $20 for members, $25 for oth-
ers. 1010 Fifth Ave. S. 434-4737 or www.
fgcu.edu. 

Films for Film Lovers – Centers 
for the Arts Bonita Springs screens “The 
Salesman” at 7 p.m. While participating 
in a production of “Death of a Salesman,” 
a new teacher is assaulated in her home, 
leaving her husband determined to find 
the perpetrator despite her traumatized 
objections. $10. 10150 Bonita Beach Road. 
389-6901 or www.artcenterbonita.org. 

Free Concert – Stardust Memories 
Big Band performs at 7 p.m. at Cambier 
Park. www.stardustmemories.com. 

TUESDAY2.27
Innovators – FGCU’s Renaissance 
Academy hosts a talk about the friend-
ship among Thomas Edison, Henry 
Ford, Harvey Firestone and John Bur-
roughs from 10-11:30 a.m. at the univer-
sity’s Naples campus. $20-$25. 1010 Fifth 
Ave. S. 434-4737 or www.fgcu.edu. 

Keepers – Biologist George Wilder 
discusses his collection of nearly 40,000 
plant specimens, one of the largest in 
Florida, from 9-10:15 a.m. at Naples Botan-
ical Garden. $15 for members, $20 for oth-
ers. 643-4737 or www.naplesgarden.org. 

WHAT TO DO, WHERE TO GO
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■ ■ “America’s Got Talent” “America’s Got Talent” 
judge and “Deal or No judge and “Deal or No 
Deal” host Deal” host Howie Mandel  
returns to his stand-up returns to his stand-up 
roots for a show at Artis—roots for a show at Artis—
Naples at 7:30 p.m. Sunday.Naples at 7:30 p.m. Sunday.

— www.artisnaples.org

2.
25

■ ■ Watch how the Bard masterfully Watch how the Bard masterfully 
brings obstreperous Katherine to brings obstreperous Katherine to 
heel in one of his best comedies, heel in one of his best comedies, 
“The Taming of the Shrew,” 
at free outdoor performances at free outdoor performances 
at 2 p.m. Saturdays and 6 p.m. at 2 p.m. Saturdays and 6 p.m. 
Sundays through March 11 on Sundays through March 11 on 
the outdoor stage at the Sugden the outdoor stage at the Sugden 
Community Theatre. The Naples Community Theatre. The Naples 
Players’ troupe uses an all-female Players’ troupe uses an all-female 
cast as a twist on the play’s cast as a twist on the play’s 
original staging, which used only original staging, which used only 
men. Shown here are actors Alexa men. Shown here are actors Alexa 
Gutierrez and Alyssa Lee. Gutierrez and Alyssa Lee. 

— www.naplesplayers.org

■ ■ Starting at 10 a.m. Saturday and continuing Starting at 10 a.m. Saturday and continuing 
through Tuesday, the through Tuesday, the Naples Art, Antique and 
Jewelry Show brings an array of exquisite fine brings an array of exquisite fine 
art, rare antiques and covetable jewels to the art, rare antiques and covetable jewels to the 
Naples Exhibitions. Feast your eyes on this 1925 Naples Exhibitions. Feast your eyes on this 1925 
Black Starr & Frost Black Starr & Frost 
bracelet offered by bracelet offered by 
Moira Fine Jewelry. Moira Fine Jewelry. 

  — www.
naplesshow.com

■ ■ They’re baaaack! They’re baaaack! 
Naples Botanical 
Garden welcomes  welcomes 
back its larger-than-back its larger-than-
life, multi-sensory life, multi-sensory 
and animatronic and animatronic 
dinosaur models dinosaur models 
that promise to keep 
visiting kids on their 
toes until the exhibit 
closes June 4. 

— www.
naplesgarden.org

■ ■ Check out the works of eight Check out the works of eight 
contemporary Cuban artists (including contemporary Cuban artists (including 
Michelle Obama favorite Ivan Raul Basso) at Michelle Obama favorite Ivan Raul Basso) at 
a a pop-up exhibition at Mercato through  through 
Feb. 28 in the space between Le Macaron Feb. 28 in the space between Le Macaron 
and Shelly’s Cupcakes. Pictured here is and Shelly’s Cupcakes. Pictured here is 
“A Father’s Hands” by Jorge Cesar Saenz “A Father’s Hands” by Jorge Cesar Saenz 
Gomez in acrylic and coffee on paper.Gomez in acrylic and coffee on paper.

— www.mercatoshops.com  

■ Luxuriate in the 
breathtaking beauty of 
lovingly cultivated orchids 

at Naples Orchid Society’s 
45th annual show and 
sale from 9 a.m. to 5 p.m. 

— www.
naplesorchidsociety.org 

Through 6.4
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■ ■ Luxuriate in the Luxuriate in the
breathtaking beauty of breathtaking beauty of
lovingly cultivated orchlovingly cultivated orch

at Naples at Naples Orchid Soci
45th annual show a
sale from 9 a.m. to 5from 9 a.m. to

naplesor
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The mystery of your future is solved
behind one of these doors

Naples Leading Golf & Country Club

E A G L ECC R E E K

OPEN HOUSE

[        ]

I N V I T A T I O N

WHAT TO DO

Take A Hike – CREW Land & Water 
Trust leads a free guided walk through 
its marsh trails from 9 a.m. to noon. 
4600 Corkscrew Road. 657-2253 or www.
crewtrust.org. 

Happy Feet – ReCreation Tappers of 
SWFL present “Happy! A Celebration 
of American Tap Dance” at 6:30 p.m. at 
Cambier Park. Free. 642-8612 or www.
recreationtappers@gmail.com.

Classical Concert – The Vienna 
Philharmonic Orchestra performs at 8 
p.m. tonight and Wednesday, Feb. 28, at 
Artis—Naples. 597-1900 or www.artis-
naples.org. 

WEDNESDAY2.28
Marco Market – Stock up on fresh 
produce and more at the Marco Island 
Farmers Market from 7:30 a.m. to noon at 
Veterans Community Park. 901 Park Ave.

Take A Hike – CREW Land & Water 
Trust leads a free guided walk through 
its bird rookery swamp trail from 9 a.m. 
to noon. 1295 Shady Hollow Blvd. 657-
2253 or www.crewtrust.org.

Travel Talk – Preferred Travel of 
Naples hosts a presentation on the desti-
nation packages offered by Viking Cruises 
from 1-5 p.m. 801 Laurel Oak Drive. 800-
523-3716 or www.preferrednaples.com. 

Art Talk – Naples Regional Library 
hosts a talk about Claude Monet and his 
gardens at Giverny at 3 p.m. 650 Central 
Ave. 262-4130 or www.collierlibrary.org.

Progressive Voices – The UU Con-
gregation of Greater Naples and Common 
Ground of Naples present Ted Thornhill, 
FGCU assistant professor of sociology, 
with a program about “White Racism in 
the Trump Era” at 7 p.m. in Thomas Hall 
at the UUCGN. Doors open at 6:30 p.m. 
$15. 6340 Napa Woods Way. 455-6553. 

COMING UP
Big Boats – Southwest Florida Marine 
Industries Association hosts the Bonita 
Springs Boat Show from 10 a.m. to 6 p.m. 
Thursday-Saturday, March 1-3, and 10 a.m. 
to 5 p.m. Sunday, March 4, at the Naples- 
Fort Myers Greyhound Track. $5, free for 
children under 15. 10601 Bonita Beach Road. 
656-7083 or www.goboatingflorida.com. 

Book Sale – Friends of the Bonita 
Springs Library hosts a book sale in the 
library’s meeting room from 10 a.m. to 
2 p.m. Thursday, March 1, and 9 a.m. 
to 4 p.m. Friday, March 2. 26876 Pine 
Ave. 533-4860 or www.friendsoftheboni-
taspringslibrary.org.

Songwriters at Sunset – Local 
singer/songwriters Annie Wenz, David 
Hintz and Robert Bidney perform at a 
beach barbecue hosted by Friends of 
Lovers Key starting at 3:45 p.m. Thurs-
day, March 1. Free with park entry fee. 
463-4588 or www.friendsofloverskey.
org. 

Round ’em Up – 5-Star Professional 
Rodeo Cowboys Association stages bat-
tle re-enactments of the Second Semi-
nole War at 11 a.m. Friday, March 2, and 
3 p.m. Saturday, March 3, and rodeos 
at 7 p.m. each night at the John Jimmie 
Memorial Arena and Immokalee Youth 
Camp. Other Seminole Shootout events 
include a concert by Grammy nominee 
Manny Diquez and alligator wrestling. 
$6-$45. 863-902-3200 or www.seminole-
shootout.com.

Fresh & Sweet – Cornerstone 
Church kicks off the 10th annual Straw-
berry & Music Festival with live music, 
fair rides, craft booths and more from 
5 p.m. to midnight Friday, March 2, and 
continuing through the weekend. Free, 
but $10 parking is valid throughout the 
weekend. 8200 Immokalee Road. 354-
9160 or www.naplesfestival.com.

Art Reception – Artana Gallery 
hosts an opening reception for an exhi-
bition by expressionist painter Suzanne 
Hodes from 5:30-7 p.m. Friday, March 2. 
The paintings will hang until March 31. 
Free. 462 Tamiami Trail N. 228-6286 or 
www.artanagallery.com. 

Free Concert – The Ex-Bachelors 
perform from 6-9 p.m. Friday, March 2, 
at Miromar Outlets. 948-3766 or www.
miromaroutlets.com. 

Naples City Live – Great music 
makes for great memories when Naples 
City Live happens from 6-10 p.m. Friday, 
March 2, at Naples Botanical Garden. 
Music by Have Gun, Will Travel, sing-
er/songwriter William McCarthy and 
KIDS will fill the air. Proceeds benefit 
the Children’s Advocacy Center. Tickets 
are at www.nclfestival.com.

Grand Opera Night – Gulfshore 
Opera stages scenes from “Carmen,” 
“The Merry Widow” and “West Side 
Story” at 7 p.m. Friday, March 2, at 
North Naples United Methodist Church. 
$28-$58. 6000 Goodlette-Frank Road. 
529-3925 or www.gulfshoreopera.org. 

Concert – Singer/songwriter Jona-
than Edwards, best known for his 1971 
hit “Sunshine,” performs at 8 p.m. Fri-
day, March 2, at Center for the Arts 
Bonita Springs. $32-$42. 10150 Bonita 
Beach Road. 495-8989 or www.artcen-
terbonita.org. 

Guy Branum, comedian and host of truTV’s “Talk Show the Game Show,” brings his stand-up 
routine to the Off Hook Comedy Club Thursday-Sunday, Feb. 22-25. 2500 Vanderbilt Beach 
Road. 389-6901 or www.offthehookcomedy.com.
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WHERE TO GO
Jazz Concert – The Rick Howard 
Quintet performs with vocalist Lynn 
Richardson at 7:30 p.m. Friday, March 
2, at the David and Cecile Wang Opera 
Center. $10-$50. 2408 Linwood Ave. 775-
2800 or www.capacenter.org. 

Om in the Swamp – Spiritual 
healer Bethanny Gonzalez leads a medi-
tation at Corkscrew Swamp Sanctuary’s 
natural amphitheater at 9 a.m. Saturday, 
March 3. $10 for members, $20 for oth-
ers. 348-9151 or www.corkscrew.audu-
bon.org. 

Goodland Art – Goodland Arts Alli-
ance holds its annual juried art show 
with live music from 10 a.m. to 4 p.m. 
Saturday and Sunday, March 3-4, at Mar-
good Harbor Park. 321 Pear Tree Ave. 
taraogallery@gmail.com.

Art in the Park – Members of Naples 
Art Association sell their creations from 10 
a.m. to 4 p.m. Saturday, March 3, at Cam-
bier Park. 262-6517 or www.naplesart.org. 

Flower Power – Calusa Garden Club 
hosts its annual flower show with displays 
and vendors from 10 a.m. to 4 p.m. Saturday 
and Sunday, March 3-4, at Marco Island 
Center for the Arts. www.calusa.org. 

Blarney and Bologna – St. John 
the Evangelist Catholic Church hosts its 
annual Gaelic & Garlic Festival to cel-
ebrate both the Irish and Italian cultures 
with extensive offerings of food, enter-
tainment, tipples and much more from 
11a.m to 7 p.m. Saturday and Sunday, 
March 3-4. 566 111th Ave. S. 566-8740 or 
www.saintjohntheevangelist.com. 

Boot Scootin’ – St. Elizabeth Seton 
Catholic School hosts a country/western 
dance to raise money for the school from 
6-10 p.m. Saturday, March 3. $50-$60. 455-
2263 or celebrateseton@gmail.com. 

Country Harmony – The Oak Ridge 
Boys perform at 8 p.m. Saturday, March 3, 
at Seminole Immokalee Casino. $69. 800- 
218-0007 or www.moreinparadise.com. 

Modern Dance – The Martha Gra-
ham Dance Company performs at 8 p.m. 
Saturday, March 3, at Artis—Naples. 597-
1900 or www.artisnaples.org.

Free Concert – Naples Concert Band 
performs at 2 p.m. Sunday, March 4, at 
Cambier Park. 263-9521 or www.naple-
sconcertband.org. 

Piano Concert – Pianist and harp-
sichordist Magdalena Bazcewska per-
forms French selections at 7 p.m. Mon-
day, March 5, in the Bower Chapel at 
Moorings Park. $40. 120 Moorings Park 
Drive. www.grandpianoseries.com. 

Don’t Know Much – R&B legend 
Aaron Neville performs at 8 p.m. Tues-
day, March 6, at Artis—Naples. 597-1900 
or www.artisnaples.org. 

Trunk Show – Summerfields hosts 
a Julie Vos trunk show with wine, light 
bites and giveaways March 7-10. Reser-
vations required. 953 Central Ave. 430-
2505 or www.summerfieldsnaples.com. 

Art Reception – Sweet Art Gal-
lery hosts a reception featuring the 
works of artists Stephen Mancini and 
Robert Cicione from 5-8 p.m. Wednes-
day, March 7. Free. 2100 Trade Center 
Way. 597-2110 or www.thesweetartgal-
lery.com.

Art ALIVE – The galleries and studios 
of Naples Art District north of Pine 
Ridge and west of Airport-Pulling roads 
welcome visitors from 5-8 p.m. Wednes-
day, March 7. More than 40 professional 
artists will showcase their recent works 
and demonstrate their medium. Free. 
Look for the magenta and white flags. 
www.naplesartdistrict.com. 

Progressive Voices – The UU 
Congregation of Greater Naples and 
Common Ground of Naples present 
Susan Herman, national president of 
the ACLU, with a program about “Civil 
Liberties in the Age of Trump” at 7 p.m. 
Wednesday, March 7, in Thomas Hall at 
the UUCGN. Doors open at 6:30 p.m. 
$15. 6340 Napa Woods Way. 455-6553. 

Tea for Two – Brambles Tea Room 
and Storytellers of the Round Table 
team up for an evening of Irish stories 
and a full tea from 6-8 p.m. Thursday, 
March 8. $35. 340 Fifth Ave. S. 262-7894 
or www.bramblestearoom.com. 

Holocaust Lecture – The Holo-
caust Museum & Education Center of 
Southwest Florida presents “Meet Your 
New Neighbor, Mr. & Mrs. America: A 
Mass Murderer” from 10 a.m. to noon 
Thursday, March 8, at Hodges Univer-
sity. 598-6153 or amay@hodges.edu.

Orchid Show – Gulf Coast Orchid 
Alliance hosts its annual show, “Orchids in 
the Park,” Friday through Sunday, March 
9-11, at North Collier Regional Park. 269-
6389 or www.gulfcoastorchidalliance.com. 

Corkscrew After Hours – Audubon 
Corkscrew Swamp Sanctuary focuses on 
native plants with guided walks, themed 
activities, entertainment and more from 
6-9 p.m. Friday, March 9. Regular admis-
sion applies and is valid for two days. 
348-9151 or www.corkscrew.audubon.org. 

Free Concert – Rockin’ Horse per-
form from 6-9 p.m. Friday, March 9, 
at Miromar Outlets. 948-3766 or www.
miromaroutlets.com. 

Masterworks – Naples Philharmonic 
performs works by Say and Saint-Saens 
at 9 p.m. Friday and Saturday, March 
9-10, at Artis—Naples. 597-1900 or www.
artisnaples.org. 

Art Show – Naples Artcrafters hold 
a juried fine art and craft show from 10 
a.m. to 4 p.m. Saturday, March 10, at Cam-
bier Park. www.naplesartcrafters.com. 

Better Homes – Germain Arena 
hosts the 10th annual Home & Garden 
Show from 10 a.m. to 4 p.m. Saturday, 
March 10. $5-$8. 948-7825 or www.ger-
mainarena.com. 

Pets & Pints – Ave Maria hosts out-
door fun with pet adoption agencies, 
vendors, live music, kids activities, pet 
contests and beer from 11 a.m. to 3 p.m. 
Saturday, March 10, at the town center. 
Free. www.avemaria.com.

5-Star Professional Rodeo Cowboys 
Association stages battle re-enactments of 
the Second Seminole War at 11 a.m. Friday, 
March 2, and 3 p.m. Saturday, March 3, and 
rodeos at 7 p.m. each night at the John 
Jimmie Memorial Arena and Immokalee 
Youth Camp. Other Seminole Shootout events 
include a concert by Grammy nominee Manny 
Diquez and alligator wrestling. $6-$45. 863-
902-3200 or www.seminoleshootout.com.
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1380 COLONIAL BOULEVARD, FORT MYERS
239.278.4422  •  www.BroadwayPalm.com

SWFL’S PREMIER DINNER THEATRE

NOW - APR 7

MAR 1 - APR 29 FEB 25 & 26

C O N C E R T  S E R I E ST H E  O F F  B R O A D W A Y  P A L M

CRAFT BEERS 
ON TAP20 0 

Open 7 days a week

239 631 8522
bonehookbrewing.com

Located in Creekside Corners Plaza
1514 Immokalee Rd  |  Suite 106
Naples  |  FL  |  34110

CRAFT BREWERY
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Edith Diamond
Food Truck: Taco Tummy

Saturday Mar 3
THE WOODWORK
Food Truck: SWEET CHeeSUS

Friday Mar 9
Brian Blount
Food Truck: Jewban Deli

Mondays from 3-7pm
$4 Pints under 8% ABV 

Tuesdays from 5-7pm
Free Taco with Pint Purchase 

Wednesdays 20% OFF 
CROWLERS & GROWLERS TO GO 

Thursdays beer30 &  
$5 Sushi Apps from Komoon

OUTDOOR
SEATING

Join Our Rewards Program!

S

& Tap Room

WHAT TO DO

Lunchbox Theater – The Marco 
Players present Janina Birtolo in “Ele-
mental Women” at noon Saturday, March 
10, at The Marco Players Theater. $25, 
includes boxed lunch. 1089 N. Collier 
Blvd. 642-7270 or www.marcoplayers.org. 

Met Live – Paragon Pavilion screens a 
live Metropolitan Opera performance of 
“Semiramide” at 12:55 p.m. Saturday, March 
10. 833 Vanderbilt Beach Road. $18-$24. 
596-0008 or www.paragontheaters.com. 

Starry Night – Big Cypress National 
Preserve, designated by the National Park 
Service as an International Dark Sky Place, 
host a ranger-led astronomy program with 
constellation tours and telescopic viewing 
of stars, nebulae and other galactic forma-
tions at 7 p.m. Saturday, March 10. Free. 
Hiking attire and a red light flashlight or 
headlamp recommended. 33000 Tamiami 
Trail E. 695-1149 or www.nps.gov.

West Side – The Opera Naples Cho-
rus and select soloists perform Leonard 
Bernstein classics at 7:30 p.m. Saturday, 
March 10, at the David and Cecile Wang 
Opera Center. $35-$95. 2408 Linwood 
Ave. 963-9050 or www.operanaples.org. 

Tribute Concert – Naples Bay Resort 
hosts a pre-fixe dinner and a perfor-
mance by a George Strait tribute artist 
at 6 p.m. Sunday, March. 11. $35-$399. 
1500 Fifth Ave. S. (866) 605-1199 or www.
naplesbayresort.com. 

Unity Concert – Temple Shalom 
hosts “We Are One: A Musical Celebra-
tion” at 7 p.m. Sunday, March 11. Com-
munity leader Phil Beuth will accept the 
Temple Shalom Social Justice Award. 
$18-$45. 4630 Pine Ridge Road. 455-3030 
or www.naplestemple.org.

Author Talk – Friends of the Library 
of Collier County hosts Greg Hurwitz, 
author of “The Nowhere Man,” at noon 
Monday, March 12, at The Ritz-Carlton 

Golf Resort. 2600 Tiburon Drive. 262-
8135 or www.collier-friends.org.

Free Concert – Stardust Memories 
Big Band performs at 7 p.m. Monday, 
March 12, at Cambier Park. www.star-
dustmemories.com. 

Garden Trip – Everglades Wonder 
Gardens hosts a field trip to Coral Gable’s 
Fairchild Tropical Botanic Garden on 
Tuesday, March 13. $65 includes bus, tour 
and lunch. 992-5232 or theadick@aol.com. 

Ballet – Miami City Ballet performs 
at 8 p.m. Tuesday, March 13, at Artis—
Naples. 597-1900 or www.artisnaples.org. 

Opera Night – Gulfshore Opera per-
forms Verdi’s “Rigoletto” at 7 p.m. Tuesday, 
March 13, at St. Leo Parish Life Center. $28-
$88. 28290 Beaumont Road, Bonita Springs. 
529-3925 or www.gulfshoreopera.org. 

Coffee, Tea & Broadway – The-
atreZone presents show tunes and Broad-
way standards with a continental break-
fast from 10:30 a.m. to noon Wednesday, 
March 14. $35. 13275 Livingston Road. 424-
9500 or www.theatrezone-florida.com. 

Progressive Voices – The UU Con-
gregation of Greater Naples and Com-
mon Ground of Naples present Ambas-
sador Johnny Young, former executive 
director of migration and refugee ser-
vices of the U.S. Conference of Catholic 
Bishops, in a program about “Refugee 
Resettlement in the United States” at 7 
p.m. Wednesday, March 14, in Thomas 
Hall at the UUCGN. Doors open at 6:30 
p.m. $15. 6340 Napa Woods Way. 455-6553. 

Hail Mary – The Ave Maria Uni-
versity student/faculty choir performs 
sacred light opera and popular favorites 
at 7:30 p.m. Wednesday, March 14, at St. 
John The Evangelist Catholic Church. 
Free. 111th Ave. N. 566-8740 or www.
saintjohntheevangelist.com. 

The Martha Graham Dance Company performs at 8 p.m. Saturday, March 3, at Artis—Naples. 
597-1900 or www.artisnaples.org.
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Concierge and reservation line: 

239-949-4831
CarServiceSWFL.com

Don’t settle for a cab-style ride when you could 
experience our luxury service for the same price!

We’ll transport you to and from airports, hotels, 
weddings, doctor’s visits, special events, restaurants, 
home or office -  anywhere you need to be.

We service all area airports including:

Fort Myers | Naples | Punta Gorda
Fort Lauderdale | Miami

Locally owned and operated with a fully licensed and insured team of professionals.

C A R  S E R V I C E

You deserve our elevated service.

8935 Tamiami Trail North | Naples, Florida 34108
(239) 254-0800 | www.shopmillstead.com

NOW�
OPEN�

in the 
Pavillion 

Shopping 
Center

COMPLIMENTARY VALET PARKING | NO RESERVATION REQUIRED

475 SEAGATE DRIVE, NAPLES, FL 34103
NAPLESGRANDE.COM/DINING

ENJOY BANH MI SANDWICHES, NOODLES, RICE BOWLS 
SUSHI + SASHIMI PREPARED IN OUR OPEN-KITCHEN BAR 

PLUS SAKE AND SPECIALTY COCKTAILS HAND CRAFTED BY OUR MIXOLOGISTS.

JOIN US FOR A SPECIAL CHINESE NEW YEAR THEMED HAPPY HOUR 
FRIDAY, FEBRUARY 16TH | 5-9PM 

MENTION THIS SPECIAL FOR $10 DIM SUM 
+ $5 WHITE DRAGON COCKTAIL

WHERE TO GO

Take a Hike – Crew Land & Water 
Trust leads a guided walk focused on 
swallow-tailed kites from 9 a.m. to noon 
Thursday, March 15. $15-$25. 657-2253 or 
ww.crewtrust.org. 

Zoo Lecture – Naples Zoo hosts a 
talk with Eric Miller, executive direc-
tor of St. Louis Zoo’s Wildcare Insti-
tute, about Madagascar lemurs from 6-8 
p.m. Thursday, March 15. Free for mem-
bers, $10 for others. 262-5409 or www.
napleszoo.org. 

Seraphic Fire – The Miami-based 
choral ensemble Serapjic Fire performs 
a concert of Brahms’ joyous and tender 
“Liebeslieder Waltzes” at 7 p.m. Thurs-
day, March 15, at Vanderbilt Presbyte-
rian Church. $46. 1225 Piper Blvd. www.
seraphicfire.com.

Incomparable – Record-breaking 
Tony Award-winning vocalist Audra 
McDonald performs at 8 p.m. Friday, 
March 16, at Artis—Naples. 597-1900 or 
www.artisnaples.org. 

Irish Eyes – Irish tenor Paul Byrom 
performs Ireland’s greatest songs at 6 
and 8:30 p.m. Friday, March 16, at Artis—
Naples. 597-1900 or www.artisnaples.org. 

Out Loud – Centers for the Arts 
Bonita Springs hosts a staged reading of 
short stories, essays, speeches and more 
at 6:30 p.m. Friday, March 16. $13-$15. 
10150 Bonita Beach Road. 495-8989 or 
www.artcenterbonita.org. 

Country Concert – Country artist 
Lee Greenwood performs at 8 p.m. Fri-
day, March 16, at Seminole Immokalee 
Casino. $60. 218-0007 or www.morein-
paradise.com. 

Art ALIVE – The galleries and stu-
dios of Naples Art District north of 
Pine Ridge and west of Airport-Pulling 
roads welcome visitors from 11a.m. to 
4 p.m. Saturday, March 17. Look for the 
magenta and white flags. www.naple-
sartdistrict.com. 

Recital – Violinist Daniela Shtereva 
and classical guitarist Marco Sartor per-
form works from Paganini and Piazzolla 
at 7:30 p.m. Saturday, March 17, at the 
David and Cecile Wang Opera Center. 
$10-$50. 2408 Linwood Ave. 775-2800 or 
www.capacenter.org. 

Get Your Green On – The 40th 
annual St. Patrick’s Day Parade process-
es down Third Street South and Fifth 
Avenue South at 11 a.m. Saturday, March 
17. 213-1000 or www.naplegov.com.

Mixed Bag – The Clay Place hosts the 
annual “5 Painters and a Potter” show-
casing the works of potter Jim Rice and 
painters Paul Arsenault, Natalie Guess, 
Tara O’Neil, Phil Fisher and Rick Wobbe 
from 11 a.m. to 5 p.m. Sunday, March 
18. 1555 Shadowlawn Drive. 775-1078 or 
www.naplesclayplace.com. 

Choir Concert – FGCU’s cham-
ber choir performs Benjamin Britten’s 
“Rejoice in the Lamb” at 4 p.m. Sun-
day, March 18, at Moorings Presbyterian 
Church. 791 Harbour Drive. 261-1487 or 
www.mooringschurch.org. 

Holocaust Lecture – GenShoa SWFL 
hosts “L’Dor Vador: Intergenerational 
Aspects of Holocaust Trauma” at 5 p.m. 
Sunday, March 18, at The Holocaust Muse-
um & Education Center of Southwest 
Florida. Free, but reservations required. 
4760 Tamiami Trail N. zalman08054@
yahoo.com.

Nonfiction Talk – Friends of the 
Library of Collier County host a talk with 
Michael J. Tougias, author of “Rawhide 
Down: The Near Assassination of Ronald 
Reagan,” at 9 a.m. Monday, March 19, at the 
Country Club of Naples. $45 for members, 
$55 for others. 185 Burning Tree Drive. 
262-8135 or www.collier-friends.org. 

Pops – Naples Philharmonic and the 
Naples Philharmonic Chorus perform 
works by Rodgers & Hammerstein at 8 p.m. 
Tuesday-Saturday, March 20-24, at Artis—
Naples. 597-1900 or www.artisnaples.org. 

Holocaust Lecture – The Holo-
caust Museum & Education Center of 
Southwest Florida hosts a lecture titled 
“The Righteous Among Nations Redux: 
Maybe You Were Right, Anne” from 
10 a.m. to noon Thursday, March 22, 
at Hodges University. $12. 598-6153 or 
amay@hodges.edu. ■

— Email calendar listings and high-reso-
lution photos to Lindsey Nesmith at lne-
smith@floridaweekly.com. Please send 
Word or text documents and jpgs with 
time, date, location, cost and contact infor-
mation. Deadline for calendar submissions 
is noon Monday. No phone calls, please.

Pianist and harpsichordist Magdalena 
Bazcewska performs French selections at 7 
p.m. Monday, March 5, in the Bower Chapel at 
Moorings Park. $40. 120 Moorings Park Drive. 
www.grandpianoseries.com.
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ARTS COMMENTARY
Miraculous, moving, humorous: ‘The Miracle Worker’

OK.
Here’s my confession.
I was scared “The Miracle Worker” 

would be mawkish. Cloyingly sentimen-
tal, even.

A too-obvious grab for the audience’s 
pity.

I was scared I’d be squirming in my 
seat as actors tried to tug at my heart-
strings ham-fistedly.

I’m so glad my fears were unfounded.
Florida Repertory Theatre’s current 

production of “The Miracle Worker” is 
compelling, moving and, surprisingly, 
even humorous.

It is, of course, the story of Helen 
Keller, who was blind, deaf and mute 
since infancy, and her tutor, Annie Sul-
livan, who breaks into her world and 
teaches her how to communicate.

Kate Hampton and Peter Thomas-
son, as Helen’s parents, are heartbroken 
and at a loss for how to reach her. They 
indulge her and spoil her and let her 
eat off their plates with her hands. Mr. 
Thomasson, as Capt. Keller, is kind and 
gruff and bewildered; circumstances are 
out of his control, and he’s not sure how 
to deal with that. Ms. Hampton, as his 
wife, is genteel and accommodating, but 
very intelligent, saying much with just a 
look or a word.

James (Dillon Feldman), the captain’s 
son from a first marriage, is full of him-
self as a young man, always ready with 
a snide comment. His character is so 
annoying you just wish someone would 
smack the perpetual smirk off his face. 
But he too, like his half-sister, does not 
know where he belongs in the world.

This is a large cast, and a few other 
Florida Rep ensemble members appear. 
William McNulty does double-duty as 
the Kellers’ family doctor and as Mr. 
Anagnos, headmaster of the Perkins 
Institute for the Blind, which sends 
Annie Sullivan to the Kellers. It is obvi-
ous that, though she is difficult, he 
has great fondness for her. Viki Boyle 
appears in a couple of brief scenes as 
Aunt Ev, providing some humor. She 
manages to be both proper and slightly 
ditzy and makes the most of her scant 
lines. And Patricia Idlette is underuti-
lized as Viney, the Kellers’ maid. (This 

has to be her third or fourth maid role 
at the venue. Surely Florida Rep can 
cast her in something that would make 
better use of her talents.)

Though this play has great ensemble 
work, it’s the roles of Helen Keller and 
Annie Sullivan that stand out.

Betsy Hogg (rhymes with “vogue”) is 
just delightful as Annie. Full of spunk 
and moxie, she takes on the world as if 
entering a boxing ring, verbally spar-
ring — and winning — with anyone and 
everyone. Though only 20 years old, 
Annie believes she can reach Helen, who 
is trapped within herself.

“There’s nothing impaired in that 
head,” she declares. “It works like a 
mousetrap.”

“Language is to the mind more than 
light is to the eye,” she says, believing 
that there’s only one way out for Helen, 
and that’s language, to learn that things 
have names.

It’s entertaining to see how she tries to 
reach Helen; both are equally stubborn 
and head-strong. And unlike Helen’s 
family, Annie refuses to indulge Helen 
or pity her.

(And that is one of the play’s weakness-
es, the scenes in which Annie remembers 
her now-dead younger brother, Jimmy. 

Though these memories haunt her, it’s 
almost as if the playwright’s asking us 
to pity Annie, a sentiment she would 
soundly rebuke.)

This is one of those perfect marriages 
of actor with role; Ms. Hogg is just per-
fect as Annie Sullivan, as though the role 
had been written just for her.

Liza Jayne Longenhagen, who plays 
Helen Keller, is equally remarkable in her 
role. She is totally believable as a young 
girl who is both blind and deaf. Without 
the benefit of dialogue, the actor is lim-
ited to expressing herself with her face 
and body.

Miss Longenhagen gives us stony 
resolve, anger, curiosity, dissatisfaction.

And she throws one hell of a temper 
tantrum when Annie tries to teach her 
how to eat from a plate with a spoon and 
use a napkin. She is a wild child, stomp-
ing her feet, pounding her fists, throwing 
herself onto the floor. (Kudos too to Greg 
Longenhagen, who directed the fight and 
is a member of the Florida Rep ensemble  
— and the father of the actress playing 
Helen Keller.)

It is undeniable that, if she chooses, 
Miss Longenhagen can have a very suc-
cessful professional career in the theater.

The set, by Jim Hunter, gives us a 

Victorian house in the 1880s, 
with multiple levels and just 
a hint of walls so we can see 
the action in all the rooms. 
He’s also given us a yard and 
the historic water pump and 
well. But there are a number 
of other settings too, that he 
cleverly provides, stage left, 
including the Perkins Institute 
for the Blind, a train station 
and a garden house.

Alexandria Vazquez’s cos-
tumes help set the time in the 
late 19th century.

And director Maureen Hef-
fernan has guided this play 
well, avoiding sentimentality 
and predictability, though this 
story is so well known. She has 
a gift for giving us people, not 
stock characters, and for delv-
ing into the heart of a play. And 
it certainly shows here.

The play deals with isola-
tion, being totally shut off from 
others and the world, and the 
importance of language, of 
words, of being able to name 
things and express oneself. It 
also demonstrates the power of 

persistence and of love.
“The Miracle Worker,” by William 

Gibson (the playwright, not the cyber-
punk science-fiction writer) was first a 
teleplay on Playhouse 90 in 1957. It then 
became a Tony Award-winning play on 
Broadway, then a famous movie starring 
Anne Bancroft and Patty Duke. (Two 
made-for-TV movies were subsequently 
made.) You’ve likely seen one or more 
versions of it already. 

But you’d be remiss not to see this 
one. ■

JOSEPH DAFELDECKER / COURTESY PHOTO  

Betsy Hogg and Liza Jayne Longenhagen in the Florida Rep production of “The Miracle Worker.”

nancySTETSON
nstetson@floridaweekly.com

‘The Miracle Worker’
>> When: through March 7
>> Where: Florida Repertory Theatre, 2268 

Bay Street, downtown Fort Myers
>> Cost: $45 and $55
>> Information: 332-4488 or

www.fl oridarep.org
>> NOTE: A signed performance takes place 

at 2 p.m. March 4, with two signers from 
the Deaf and Hard of Hearing Center. 
Approximately 50 seats are being held for 
hearing-impaired patrons. 

these birds ARE ONLY 
in town until APRIL 15!

Now 
open!

Come meet these playful 
African Penguins before they 
leave town! At Naples Zoo 
now through April 15, 2018.

PENGUINS
 PARADISEIN

PENGUINS
 PARADISE NAPLESZOO.ORG

239.262.5409
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Visit the Rib City in your Neighborhood Today!
Find a Location & View Our Menu at ribcity.com

CATERING SERVICES
CALL (239) 209-0940

For reservations contact Karen Lannan:
239-330-2533

Learn  more  about  our  work  and  how  to  join  us: 
www.esuus.org/Naples

The English-Speaking Union, Naples Branch
Annual

CHURCHILL DINNER

Tickets: $200

Join us for Dinner... 

March 7, 2018
A Club in Port Royal

Founded in Great Britain and the US in the years following WWI, 
the English-Speaking Union promotes scholarship and the advancement 
of knowledge through the  eff ective use of English in a global economy.

“Churchill, from Silver Spoon 
to Iron Curtain”

Featured Speaker

Graham Anthony

 

Graham Anthony’s lectures entertain, challenge and amuse. Th ey are Lavishly 
illustrated and  acccompanied with music. He has a fascination for how indi-
vidual events fi t into the continuum of history, and describes himself as a story 
teller. He lectures regularly for the ESU. He resides in Cambridge, England.

Furniture
Factory Direct

YOU’LL  F IND IT  HERE!
02212218-0460

MONDAY THRU FRIDAY
9:30 A.M. - 5:30 P.M.

SATURDAY & SUNDAY
10 A.M. - 5 P.M.

select stores
or by appointment

(239) 390-5111
MiromarDesignCenter.com
I-75, Exit 123, in Estero,
across from
Miromar Outlets
Always open to the publicMIROMAR DESIGN CENTER

YOUR STYLE.  YOUR BUDGET.  YOUR HOME.

30-70%Off  
Retail!

Buy it off the floor  
or have it delivered 

the next day!

February 25, 2018
North Collier Regional Park 

1500 Livingston Rd-Naples, FL 34109

Start Time: 8:00 a.m.

$30 Entry Fee

To register:  
www.rundurance.org/running-for-the-future-5k

PUZZLE ANSWERS
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Better Vision? 
Ask the One Who Knows Best!
Trust your eyes to Dr. Jonathan Frantz, 

Southwest Florida’s BEST Cataract Surgeon* 

Ask
Trus

Southw

239.418.0999 
BetterVision.net

Ask about our 
FREE Cataract 
Screenings!**

*As voted by News-Press readers
**THE PATIENT AND ANY OTHER PERSON RESPONSIBLE FOR PAYMENT HAS A RIGHT TO REFUSE TO PAY, CANCEL PAYMENT, OR BE REIMBURSED FOR 
PAYMENT FOR ANY OTHER SERVICE, EXAMINATION, OR TREATMENT THAT IS PERFORMED AS A RESULT OF AND WITHIN 72 HOURS OF RESPONDING TO 
THE ADVERTISEMENT FOR THE FREE, DISCOUNTED FEE, OR REDUCED FEE SERVICE, EXAMINATION, OR TREATMENT.

Dr. Frantz and his mom after her Cataract Procedure

PUZZLES
SECRET SCOUTING MISSIONS

HOROSCOPES
PISCES (February 19 to March 

20) You’re in a highly productive peri-
od and are eager to finish all the proj-
ects you’ve taken on. But don’t let 
yourself get swamped. Take a breather 
now and again.

ARIES (March 21 to April 19) Your 
soft-hearted self is drawn to a tempting 
offer. But your hard-headed half isn’t so 
sure. Best advice: Do it only after every 
detail is checked out to your liking.

TAURUS (April 20 to May 20) 
Your inventive mind should help you 
find a way to get around an apparently 
impassable barrier and make yourself 
heard. Your efforts get you noticed by 
the right people.

GEMINI (May 21 to June 20) 
You’re enjoying this creative period. 
But by midweek, you’ll need to empha-
size your more pragmatic talents as 
you consider a risky but potentially 
lucrative move.

CANCER (June 21 to July 22) An 
unexpected rejection could turn into 

something positive if you pocket your 
pride and ask for advice on how you 
can make changes that will make the 
difference.

LEO (July 23 to August 22) Your 
Lion’s heart gives you the courage to 
push for answers to a job-related situa-
tion. Stay with it. You’ll soon find more 
believers coming out the ranks of the 
doubters.

VIRGO (August 23 to September 
22) Your curiosity pays off this week 
as you push past the gossip to find the 
facts. What you ultimately discover 
could lead you to make some changes 
in your plans.

LIBRA (September 23 to October 
22) A new sense of enthusiasm helps 
get you out of on-the-job doldrums and 
back into a productive phase. Family 
matters also benefit from your more 
positive attitude.

SCORPIO (October 23 to Novem-
ber 21) A bit of nostalgia is fine. But 
don’t stay back in the past too long or 

you might miss seeing the signpost 
up ahead pointing the way to a new 
opportunity.

SAGITTARIUS (November 22 to 
December 21) If you feel you need 
to take more time to study a situation 
before making a decision, do so. Don’t 
let anyone push you into acting until 
you’re ready.

CAPRICORN (December 22 
to January 19) As the Great Advice 
Giver, the Goat really shines this week 
as family and friends seek your wis-
dom. Someone especially close to you 
might make a surprising request.

AQUARIUS (January 20 to Feb-
ruary 18) Spiritual concerns dominate 
part of the week before more worldly 
matters demand your attention. An 
old promise resurfaces with some sur-
prises attached.

BORN THIS WEEK: You have a 
gift for learning new things quickly 
and applying your knowledge to best 
advantage where needed. ■

SEE ANSWERS, C13

SEE ANSWERS, C13

▼
▼

★
Place a number in the empty boxes in such a way that 

each row across, each column down and each small 9-box 
square contains all of the numbers from one to nine.

Difficulty level: 

By Linda Thistle

SUDOKU
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Founded by the Krukker himself, John Kruk! 

Ribeye glory and 
wiz goodness
Come in and get yours now 

FORT MYERS 
Gulf Coast Town Center

239-362-3059

NAPLES
6434 Naples Boulevard

239-572-8128

COMING SOON
TO TAMPA

3841 West Kennedy Boulevard

KruksSteaks.com

 

from 3pm – 6pm

Wiz Wit Friends  
Wednesday! 

Buy one 
* 

On a sandwich of your choice

Get  
$ * 

CONNECT WITH US

Every 1ST Tuesday  
of the month

LAST CHANCE!
Don’t miss “Coastal Trade — Bounty, Booty, and Boats of the 
Gulf and Glades from Naples to Key West” from artist Paul 
Arsenault, on display at the Marco Island Historical Museum 
until Friday, March 2! Visit CollierMuseums.com for more info!

CONTRACT BRIDGE
Famous hand

BY STEVE BECKER

This hand was played many years 
ago by Harry Fishbein, well-known 
New York expert. He bid and made six 
spades, luckily staying out of a grand 
slam that would have failed because of 
the bad trump break.

However, it took a bit of doing just to 
make the small slam. In case you don’t 
believe it, try the hand out on your 
friends and see if they end up with 12 
tricks.

Fishbein won the club lead with the 
ace and trumped a club at trick two. 
When he then played the ace of spades 
and discovered that East had the four 
missing trumps, he cashed the queen of 
hearts and led the A-K of diamonds.

East could ruff the king if he wished, 
but he would then either have to return 
a spade, which would provide an entry 
to dummy’s ten and permit the discard 
of two diamonds on the A-K of hearts; 
or a heart, which would be equally inef-
fective; or a club, which dummy could 
ruff as South discarded a diamond.

East decided not to ruff the diamond 
and discarded a heart instead. Fishbein 
thereupon played the queen of dia-
monds. If East ruffed, he again would 
have to put dummy on lead. So East 
discarded another heart.

Fishbein was now able to ruff the nine 
of diamonds, establishing his ten, and 
although East could overruff, declarer 
could not be stopped from scoring the 
rest of the tricks.

The key play — a hard one to think 
of except in retrospect — came at trick 

two when Fishbein trumped dummy’s 
five of clubs. If he had played a spade 
to the ace instead, he would have been 
defeated.

Let’s say he had done this and next 
led the A-K of diamonds. East could 
ruff and return a club, and there would 
then be no way for South to make the 
contract. The club ruff at trick two was 
a simple play to make, but not many 
would think of it. ■

presented by:

Saturday

March 10, 2018 
9:00am - Noon

Be a part of the 3rd annual Shape Up!  
A taste of Naples Fitness

Lowdermilk Park 

1301 Gulf Shore Blvd. N, Naples

and premier sponsor



14 Latino artists contribute
to St. Ann annual auction

The 2018 Saint Ann Latino Contem-
porary Art Auction showcases works by 
14 artists Wednesday evening, March 7, 
at Artis—Naples. SALCAA guests will 
meet the prominent local and inter-
national Latino artists, bid on their 
artwork during the silent auction and 
enjoy authentic Latino hors d’oeuvres 
and live entertainment, all while rais-
ing funds to perpetuate the Saint Ann 
Latino Scholarship Fund. 

Tickets for $250 can be purchased at 
www.SALCAA.org.

This year’s artists are:
César Aguilera: An Ecuadorian con-

temporary visual artist who explores 
unconventional materials such as 
bleach, coffee and discarded technology 
in his use of art as a means of finding 
solutions to problems that plague our 
world and the societies that inhabit it.

Mely Barragán: A Mexican contem-
porary border artist who uses elements 
and images from mass media, pop art 
and popular culture to address gender 
issues. 

Mariana Cano: A Venezuelan con-
temporary artist whose work is inspired 
by her transit memories, life experi-
ences and dreams. With paper, crayon 
and fiber as her main resources, she 
tries to integrate fragments of the many 
complexities that life brings.

Pablo Castañeda: A Mexican con-
temporary border artist whose work is 
a vivid patchwork of all that is beautiful 
and devastating about life on the U.S.-
Mexico border.

Pilar Contardo: A Chilean contem-
porary visual artist whose medium is 

mainly painting but who also explores 
sculpture and installations. She creates 
imaginary characters out of her personal 
memories and portrays them in every-
day life situations in intimate settings.

Arturo Correa: A Venezuelan-
American contemporary visual artist 
who is featured in Miami’s Wynwood 
Arts District.

Juan Díaz: A Colombian born con-
temporary visual artist who resides in 
Naples and who uses painting and draw-
ing to explore and expose the complexi-
ties of life seeking freedom, respect and 
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COURTESY PHOTO

Romero Britto donated his work,“Pink Vir-
gin,” to be auctioned at the SALCAA event.



Wilma Boyd – CEO

(239) 261-1177
(800) 523-3716
SunTrust Building at Pelican Bay
801 Laurel Oak Drive · Suite 300

www.preferrednaples.com

Preferred Travel of Naples President and CEO Wilma Boyd and Preferred Travel’s team of 
travel specialists thank our many travel partners for their participation in our 

eleventh global travel showcase…

Thank you to the more than 600 guests who attended for 
their generous support of The Founders Fund, Inc.!
This event raised more than $36,000 that will support The Founders Fund, Inc. 

in providing scholarships for college and post high school education to 
Collier County students with fi nancial needs.   

To learn how you can help this exceptional organization, visit thefoundersfundinc.org.

Call Preferred Travel of Naples today for Exclusive Savings and Amenities!*

Thank you to the following travel partners for joining Preferred Travel in presenting a splendid showcase The Greatest Travel Show on Earth! 

Title Sponsors:
 

Special thanks to our media sponsor

Please call one of our travel advisors today or visit preferrednaples.com for exclusive travel offers 
available for a limited time only through Preferred Travel of Naples.

Special amenities include shipboard credit, additional savings, private excursions, upgrades and onboard value booklets through a variety of travel partners.*

*Offers apply to new bookings and vary per travel partner. Restrictions apply. Please contact Preferred Travel of Naples for complete details.
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An artist paired with a chef make for  
a deliciously unforgettable evening! 

 

 

Artist Chris Zettle from Kingston, Jamaica and  

numerous artistic mediums. From his Italian 
upbringing, Chef Larry Falisi of Two Guys 
Catering, brings his family recipes featuring 
well-balanced, delicious meals to the plate 
for this special evening of food, drink, and art.

Sponsored by:

585 Park Street 
Naples 34102 
239.262.6517 
NaplesArt.org

NAPLES ART
A S S O C I A T I O N

TICKETS START
AT $10

Swampee No.00

1998-2018

B U Y  A N Y  1 7 / 1 8  T I C K E T 
PA C K  &  R E C E I V E  A

$20 GIFT CARD & 
‘BLADES T-SHIRT

Valid on any new 
voucher, select, or full 
package purchase.

FRIDAYS
KIDS EAT FREE        

       BOTTOMLESS 
       POPCORN 

SATURDAYS

FREE TAILGATE 
PARTY

5-7PM
Live Music & Bounce Houses

Friday, Feb 23
             vs

             CANADIAN NIGHT

Saturday, Feb 24
                vs

For Tickets: 239.948.PUCK
FloridaEverblades.com

 C

Reservations 239.430.4999 
Private Dining 239.659.3176
Located at The Hilton Naples 
5111 Tamiami Trail North

www.ShulasNaples.com

Wine’d Up Your Burger

THE HOUSE OF BLUE
blue cheese, red onion jam, balsamic greens 
served with steak fries or sweet potato fries

Featuring Sommelier Pairing, BECKON Central Coast Pinot Noir 

Burger price only, wine paring extra

$15*
p lus t a x 

and gra tu i t y

SHULA CUT® fi let mignon medallions and cold water lobster tail.

Complete with fresh grilled asparagus and drawn butter.

Available Sunday to Wednesday 5PM to 6PM

$3899
plus tax and gratuity

SURF

TURF
&

-Stock Images-

equality.
Antonio Guerrero: A Cuban-Amer-

ican contemporary visual artist who 
developed an interest in modern expres-
sionism while serving in the Cuban mili-
tary in Ethiopia. He was chosen in 2012 
as one of four Cuban artists in the world 
to represent Bacardi’s 150th anniversary 
celebration with his artwork.

Cecilia Lueza: An Argentine-born, 
American-based artist and sculptor 
whose vibrant public art pieces in a 
range of mixed media are well known.

MANO: A Cuban-American con-
temporary visual artist who came to 
the United States as part of Operation 
Pedro Pan at the age of 12. An electrical 
engineer who successfully practiced his 
profession for more than 20 years, he is 
a self-taught artist known for his unique 
expressionist-style dominated by faces 
and his use of texture. His studio is in 
Miami’s Bird Road Art District.

Katia Miranda: A Salvadoran con-
temporary visual artist who resides in 
Guatemala and whose love for music, 
light and movement has a strong influ-
ence in her hyperrealism oil paintings.

Lucia Rohrmann: A Guatemalan 
contemporary visual artist who uses 
painting and sculpture to give expres-
sion to her lifetime passion for color, 
shadows and movement.

Daniel Ruanova: A Mexican-Amer-
ican contemporary border artist whose 
paintings are a combination of pop art, 
street art and abstract expressionism.

Arturo Samaniego: A Mexican-
American contemporary visual artist 
who uses the sea as a recurring theme 

for its “metaphorical representation of 
life itself.”

In addition to the above artists, 
Romero Britto has donated a piece of 
art to be auctioned at the event. Valued 
at $2,400, “Pink Virgin” is a 10-by-8-inch 
mixed media original oil pen and acrylic 
paint on a digital print.

SALCAA was developed in support of 
the Saint Ann Latino Scholarship Fund 
that was established in 2012 with an 
anonymous donation with the purpose 
of creating a scholarship for underprivi-
leged children of Latino background. To 
date, 17 students have benefitted from 
scholarships. ■

SALCAA
From page 16

COURTESY PHOTOS

Mariana Cano, above, and Naples resident 
Juan Diaz, below.



(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay
801 Laurel Oak Drive · Suite 300

Wilma Boyd – CEO
*Prices accurate as of February 1, 2018. Fares are for cruise only, per person, based on double occupancy and are valid for US residents only. Subject to 
change and availability and may not be combinable with other offers. Air does not have to be purchased to get cruise offer. Air offer applies to bookings 
made by February 28, 2018. 2-for-1 cruise plus free air valid on South America & the Caribbean. Air savings varies on other itineraries. Air offers valid at 
select gateways. Additional restrictions may apply.

ROMANTIC DANUBE®

Brochure From $3,998 | 2-For-1 From $1,999*

RHINE GETAWAY

Brochure From $4,498 | 2-For-1 From $2,249*

IMPERIAL JEWELS OF CHINA®

Brochure From $7,398 | 2-For-1 From $3,699*

PORTUGAL’S RIVER OF GOLD®

Brochure From $5,698 | 2-For-1 From $2,849*

VIKING HOMELANDS®

Brochure From $13,598 | 2-For-1 From $6,799*

ICONIC WESTERN MEDITERRANEAN

Brochure From $5,998 | 2-For-1 From $2,999*

CULTURAL CUBA

Brochure From $5,998 | 2-For-1 From $2,999*

ALASKA & THE INSIDE PASSAGE

Brochure From $10,798 | 2-For-1 From $5,399*

CALL TODAY FOR ADDITIONAL ITINERARIES!

2018  
SPECIAL 
SAVINGS

2-FOR-1 CRUISE

& UP TO FREE AIR

Offer expires Feb 28, 2018 

YOU’RE INVITED!
Open House

Wednesday, February 28th 

Viking Cruises offers destination-centric river and ocean cruising designed 

for experienced travelers with an interest in geography, culture and history.

DOOR PRIZES | REFRESHMENTS | EXCLUSIVE SAVINGS ON NEW BOOKINGS!
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TICKETS: 239.481.4849 • GulfCoastSymphony.org     

 

THE BEST WAY 
TO EXPERIENCE 

NAPLES FROM 
THE WATER

Call 239.649.2275 for Reservations • 550 Port O Call Way, Naples, Florida 34102

www.NaplesPrincessCruises.com

Offering Daily Public Cruises
Seabreeze Lunch, Dinner, 
Hors d’oeuvres, Afternoon and 
Sunset Sightseeing 

Sunset Wine Tasting 

with Naples Wine 

Collection
February 22

Today’s 
Contemporary Hits

with Brett Foreman

February 27

UPCOMING 
SPECIALTY CRUISES

THIS WEEK ON WGCU-TV
THURSDAY, FEB. 22, 9 P.M.   
Doc Martin, Season 1 
The Portwenn Effect 
It’s time for the Portwenn Play-

ers Dance, and Bert the plumber is in 
charge of selling tickets. Louisa buys 
two tickets and invites Martin. But Mar-
tin doesn’t dance. 

FRIDAY, FEB. 23, 9 P.M. 
Great Performances 
Movies for Grownups Awards 
with AARP The Magazine 
The annual awards, chosen by the 

editors of AARP The Magazine, go to 
an array of actors, films and filmmakers 
whose work has particular relevance to 
a 50-plus audience. Helen Mirren hosts.

SATURDAY, FEB. 24, 11 P.M. 
The Queen’s Garden 
Discover secrets of London’s secret 

treasure: the garden at Buckingham Pal-
ace.

SUNDAY, FEB. 25, 9 P.M.   
Victoria, Season 2 
Comfort and Joy 
The last episode of the second season 

chronicling the life of Queen Victoria

MONDAY, FEB. 26, 10 P.M. 
In Their Own Words:
Muhammad Ali 
Follow Muhammad Ali’s rise from 

Louisville, Ky., to international fame, 
with a show that replays key events in 
Ali’s life, including his stunning conver-
sion to Islam and his change of name 
and his dramatic stand against the Viet-
nam-era draft.

TUESDAY, FEB. 27, 9 P.M. 
American Creed
Join former Secretary of State Con-

doleezza Rice, historian David Kennedy 
and a diverse group of Americans to 
explore whether a unifying set of beliefs 
— an American creed — can prove more 
powerful than the issues that divide us.

WEDNESDAY, FEB. 28, 8 P.M. 
Nature: Snowbound 
Animals of Winter 
Travel across the snow globe with 

wildlife cameraman Gordon Buchanan 
to meet animal survivors of winter, from 
the penguins of Antarctica to the Arctic 
fox and the bison of Yellowstone. Snow 
looks magical, but it’s a harsh reality to 
these animals. ■

“Victoria: Comfort and Joy,” Feb. 26



French Table Linens Warehouse Sale

Naples Womans Club
570 Park Street

Across from Von Liebig Art Center
Free Parking Lot on 6th Ave South (off Park Street & E Lake Drive)

NAPLES
Friday, February 16th through Sunday, March 4th

Open 10-5 daily

 

 

Amazing Selection of Table Linens Sewn in Fall River, MA
with French Fabrics: Jacquards, Coated Cloths, Rounds

Placemats, Runners, Pillows, and more…
Quality at Great Prices! Plus many closeouts, starting at $29

860-876-0800 OR BUY ONLINE ~ www.ameliemichel.com
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 701 5TH AVENUE SOUTH
 NAPLES • FL 34102  

THE NAPLES PLAYERS 
SUGDEN THEATRE ON 5TH AVE SOUTH NAPLES

MARCH 7-APRIL 8

APRIL 25
through

MAY 20

MARCH 28
through

APRIL 22
LIGHT & 

ROMANTIC
COMEDY

HEARTFELT & 
HILARIOUS

COMEDY

MUSICAL 
COMEDY 
WITH A LIVE 
ORCHESTRA

By Meredith Willson

TICKETS
ADULTS - $45

SUBSCRIBERS - $35
STUDENTS  & 

EDUCATORS - $10

SPONSORED BY

By Meredith WillsonBy Meredith WillsonBBBBy MMMeredith Willson

THROUGH MARCH 4

By Gina Gionfriddo

TICKETS
ADULTS - $40

SUBSCRIBERS - $35
STUDENTS  & 

EDUCATORS - $10

2 3 9. 2 6 3 . 7 9 9 0 
NAPLESPLAYERS.ORG

SEASON TICKETS FOR OUR EXCITING 
65TH ANNIVERSARY SEASON 

ON SALE MARCH 1
Including laugh-out-loud comedies•classic musicals  
SEASON TICKET HOLDERS ENJOY
PRIORITY SEATING•GUARANTEED BEST PRICES

UNLIMITED FRIENDS AND FAMILY TICKETS 
AT $35 SUBSCRIBER PRICES

LATEST FILMS
‘Black Panther’

★★★
Is it worth $10? Yes

We first met Black Panther (Chad-
wick Boseman) in “Captain America: 
Civil War” (2016), and his impact made 
us want more. Now we have more, 
and oh boy, was it worth the wait. 
“Black Panther” is timely, smart and yet 
another dazzling entry in the Marvel 
Cinematic Universe, which never seems 
to take a misstep. 

Now the King of 
Wakanda, a fictional 
nation hidden in Africa, 
T’Challa, aka the Black 
Panther, reigns in the 
interest of peace and the 
protection of his people. 
He has a strong support 
system: His mother (Angela Bassett) 
looks out for him, General Okoye (Danai 
Gurira) protects him at all costs and his 
love interest Nakia (Lupita Nyong’o) 
believes in him. He’s also friendly with 
the heads of neighboring tribes, includ-
ing Okoye’s love interest, W’kabi (Dan-
iel Kaluuya). Their community is built 
on Vibranium, a precious mineral that 
also powers the Black Panther suit (and 

Captain America’s shield). Wakandans 
harness and protect its power because 
they believe it’s too dangerous for the 
outside world. 

When you think about it, that’s self-
ish. Vibranium allows for innovations 
the rest of the world cannot imagine 
but would greatly benefit from, and the 
Wakandans aren’t sharing. In one scene 
a character is shot in the back, causing 
a spinal fracture. In the real world the 
person would be dead within hours; in 
Wakanda it’s an easy fix back to perfect 
health the next day. Sure, it’s dangerous 
in the wrong hands, but think of the lives 
this technology could save. Or cities it 
could rebuild, what with all the destruc-
tion the Avengers are causing nowadays.

But no, Wakandans insist on keep-
ing it a secret. So, when 
they learn that arms deal-
er Ulysses Klaue (Andy 
Serkis) is in South Korea 
with the intention of sell-
ing a small piece of sto-
len Vibranium, T’Challa, 
Okoye and Nakia attempt 
to capture him. What 

they don’t anticipate is running into a 
CIA Agent (Martin Freeman) who also 
wants the Vibranium, or clashing with 
Erik Killmonger (Michael B. Jordan), who 
has a personal vendetta against T’Challa 
(and a great villain name). 

We expect the action to be top notch, 
and it is. Not so much in terms of 
visual effects — “Doctor Strange” and 
“Thor: Ragnarok” were superior in that 

dan HUDAK
punchdrunkmovies.com

EXPERT TRAVEL PLANNING FOR DISCERNING TRAVELERS FOR OVER 40 YEARS.
THE ONLY LOCALLY OWNED AND MANAGED VIRTUOSO AGENCY IN NAPLES.

www.BettyMacleanTravel.com 

Port Everglades, Florida 

Tuesday, March 13, 2018 – 11:30 AM 

RSVP no later than Monday, March 5, 2018 
Cost $35 Per Person 

RSVP@BettyMacleanTravel.com 
(239) 513-0333 or (800) 865-8111

Betty Maclean Travel, Inc. | 2245 Venetian Court, Naples, FL  34109 

**Motor coach departs our Naples offi ce at 8:00 AM for Port Everglades, expected back in Naples at 5:00 PM 

Betty Maclean Travel & Silversea 
Cordially Invite You to Experience 

The Newest Luxury Ship in the Fleet the Silver Muse

Enjoy a presentation from Silversea, a tour of the ship and 
a luncheon onboard.  Plus, for attendees an exclusive offer.
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All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. Our 
installations reflect your 
dreams and your personality, 
while enhancing your home. 
We will maximize the storage 
of your closets, home office, 
wall units, pantry, and 
garage or anywhere in your 
home that requires storage 
solutions. Our team works 
from Port Charlotte to 
Marco Island.

www.allaboutclosets.com

Call for a Professional Design Consultation! 

Amy Wilson
Designer

awilson@allaboutclosets.com
239.303.5829

Create Function & Storage with Style!

Custom closet | wall units | laundry areas | garages | home offices and more! 

Create Function & Storage with Style!

MONDAY
GOGOURMEETT 
BBURGERS,  

BBBQ & BREWW 
BURURGEGER $77$7.99.

CCHEESSEEBURGERER $8.999
ANY OOTTHER BUBURRGER 

$9$9.9999 
MOONSHNSHINEINE BBQ  
PLATTER $12.99 

Half rack of ribs, pulled pork slider, 
2 chicken wings, fries, homemade 

coleslaw and baked beans

TUESDAY
NEWEW YORKRK/

CCHIHICAGO PIZZZZA A
PARTY

$55 OFF MEDIUUUM
$$77 OFF LARGGEE
GREEKEK K SALADD $$3.50
CHIC CKEKEN PN PARARMMESANN  
WITW H PPASTASTA $A $12.999

WEDNESDAY
FAAJJIITATA RRITTITASA
$$$5 OOFF ANYANY FAJITJI AAA 

$55 MARARRGARARGA ITAAS 
$55 QUEEESSO BBLLANCCO  

& C& CCHIPHIPPSS
2 2 FOR R 55 SOFTFT 
SHEHELL TACCOOS

Choice of chicken or beef.

2 for 1  
DRINKS  
ALL DAY

 House Wine, 
Domestic Drafts 
& All Well Drinks

LUUNCNCHH
CHCHEESEBURGERGER  

SLIDER

MEATBALL SUB

MEDITERRANEAN  
PASTA SALAD

GRILLED CCHICKEN  
CAESAR SALAD

BEEF CHILI DOG

BOBONELESS CHICKENN 
WINGERS

BUBUFFALALO CO HICCKENKEN SUUBB

FULL RACK OF OUR  
MOONSHINE BABY BACK RIBS
Served with Fries and Cole Slaw

Saturday &  
SundaySaturday &
Sunday

Bags with Bobby! 
Biginners Welcome

Cornhole 
7pm - Close

Blitz Trivia is Back 
with Eric!

6:30pm - 9:30pm

COME FOR THE FOOD, STAY FOR THE SPORTS!

KARAOKE  
WITH JAN  

5:30- 
8:30PM

Live Music
Friday Evening!

7-10pm Robin & Dean

$11.99

SAT FEB 24 
& SUN FEB 25

 @stevietomatos    |    www.stevietomatosportspagenaples.com  
Naples 239-352-4233, Pebblebrooke Plaza, 15215 Collier Blvd # 301, Naples, FL 34119

Monday-Friday dinner offers are available after 3pm on day specified, Saturday & Sunday  
offers are available all day. Offers available with the purchase of a beverage. Dine in only. 

.79¢  
JUMBO  
WINGS

Min. of 10
KILLER WINGS  
& THINGS

HAPPY HOUR
Mon-Thurs 3-7pm & 9pm-close. Friday All Day!

Live Music with Shelly Watson 6-9pm

ThursdayThursday
$2 OFF  

ANY  
STEVIE’S 
BASKET

10 FOR $6.99 
BONELESS 
CHICKEN  
WINGERS

FridayFriday
FISHING  
LODGE FISH FRY 
YUENGLING BEER  
BATTERED FISH FRY  
$9.99 Served with fries and slaw.

GROUPER FRY $12.99
Served with fries and slaw.

CELEBRATE EVERYDAY WITH US!

Stevevieies  
TrTreasurees s

&& Signature e
Drinnkksks HHHava e 

AArrriveedd
SNOW CRAB, BONE 
IN RIB EYE, FILLET, 

POORTERHOUSE STEAKAK, 
FREEF SH S BLACK GROUPPER, , 
SIGS NANATURE MARTITINNI’S, S, 

HANAND CD RAFAFTETED  
COCCKTAK ILS & CLASSISSICS

7 FOR $7 LUNCH

MON-FRI NEW  
LUNCH MENU

Available till 3 pm 
INCLUDES a soft drink or an 

alcoholic drink at Happy Hour 
Prices. Dine in only.

7777 cchhooiiicceess ffoorrrr   
$$77 eeaacchh

77777   $$$77777fffffooorrrr

Live Music Saturday
7-10pm Sonny Kenn

Let Stevie’s Deliciously 
Cater your next Party! 

Call 239-352-4233

STEVIES TREASURES 
AND SIGNATURE DRINKS 

HAVE ARRIVED!

CChChhecckk Out Our r NeeN www w  
annnndd EExciittiting AAAddititioonnns 

toto OOururur MMMeenu!u!

GREAT FOOD & DRINKS, NBA AND COLLEGE BASKETBALL, 
HOCKEY AND WINTER OLYMPICS!

NAPLES FIRST MEDISPA

MANUEL PEÑA, M.D.
Board Certifi ed Plastic Surgeon

25 MINUTES 
IS ALL YOU NEED 
FOR PERMANENT 

FAT REMOVAL

25-MINUTE BODY 
CONTOURING TREATMENT

S ™

LATEST FILMS
regard — but very much 
so in terms of creativity, 
pacing and energy. The 
car chase in Korea and 
the climax in Wakanda 
stand out, but Boseman 
and Jordan also nicely 
execute the fistfights. 
Most importantly, direc-
tor and co-writer Ryan 
Coogler (“Creed”), mak-
ing his first action movie, 
doesn’t fall onto the 
crutch of over-editing to 
the point that it’s hard to 
follow the action.

The story is also smart 
in its social commentary. 
Some of it is subtle, some 
of it definitely is not, but 
through it all you sense 
the filmmakers right-
fully felt no obligation 
to cater to a white audi-
ence. Just the opposite, in 
fact, and it’s refreshing to 
see Marvel Studios go in 
this direction, given how 
homogenous its movies 
often feel. 

Impressively, there’s 
no reference at all to the 
Avengers, Guardians or 
anyone else in the Marvel Cinematic 
Universe until the post-credit scene 
(not to be confused with the mid-credit 
scene). That means “Black Panther” 
stands entirely on its own, and like its 
protagonist, it stands tall with every 
right to be proud.  ■

>> Jordan has starred in all three of Coogler’s 
feature fi lms, and they’ve all been superb: 
This, “Creed” (2015) and “Fruitvale 
Station” (2013).
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1 COUPON PER CUSTOMER. NOT VALID W/OTHER OFFERS.
PLEASE CALL AHEAD

ANY LARGE PARTY TRAY

$5 off$5 offCELEBRATE 
MARCH MADNESS 
WITH A PRETZEL 
PARTY TRAY
2355 Vanderbilt Beach Rd, Suite 142  Naples, FL 34109  239.631.8280
ORDER ONLINE: PHILLYPRETZELFACTORY.COM/NAPLES

C H I N A  B I S T R O
CHEF OWNED WITH 

38 YEARS EXPERIENCE

OPEN 7 DAYS A WEEK
Monday–Saturday 11:30 a.m. to 2:30 p.m.

                4:30 p.m. to 9:30 p.m.
     Sunday  5 p.m. to 9 p.m.

omeinaples.com
WE MAKE THE BEST PEKING DUCK! OUR FOOD IS MADE WITH 

THE FRESHEST INGREDIENTS. FULL BAR & PATIO SEATING.
NAPLES CENTRE VILLAGES

6434 Naples Boulevard, Unit 406
Naples, Florida 34109

239.631.56332015 2016

TRIUMPH 2018
at Club Pelican Bay, 707 Gulf Park Drive, Naples, FL 34108

At the end of WWII, Featured Speaker David Eisenhower's grandfather, 

happened. Twenty years ago, teachers and 7th grade students at Golden 

project on the Holocaust was the genesis of 

 

Through your support of the Museum and its events, you will be a link 
in this vital chain of remembrance and 

tact 
 

 Thank you and hope to see you at 
Triumph 2018! 

Join us for a special evening
linking past, present and
future with Featured Speaker,

CALL TO

RESERVE YOUR

SPACE NOW!

Title Inspire

MR. HO
From page 1

with instrumental tune, “Quiet Village,” 
complete with frogs ribbitting and band 
members making bird sounds, spawned 
a whole genre music named after his 
first album, “Exotica.” The music was 
popular in the late 1950s and the ’60s.

“The original sound started in Hawaii, 
but it was not traditional Hawaiian 
music, it was faux,” says Mr. O’Neill. 
“Martin Denny was the grandfather of 
the sound. I believe it was referred to 
as wallpaper music, because it blended 
into the background. But ‘Quiet Village’ 
became a big hit.” 

It was more of a kitsch thing, he says. 
The genre eventually fell out of style 
but enjoyed a resurgence when lounge 
music became hip. 

Mr. Denny’s albums today are gen-
erally relegated in the novelty bins of 
record stores. But if he’s the grandfather 
of exotica, Mr. O’Neill is the hipper 
grandchild who has taken the music into 
the 21st century.

“I liked his concept of the escapism 
that came with the music and transport-
ed you,” Mr. O’Neill, who started Mr. 
Ho’s Orchestrotica 10 years ago, says.

Orchestrotica is a mash-up of  
“orchestra” and “exotica.”

Mr. Ho was a name given to Mr. 
O’Neill by a Hawaiian bandleader. The 
H stands for haole, the Hawiian term 
for a white person, a non-Hawaiian, 
which can be pejorative or just mean 
foreigner or “that white guy,” says Mr. 
O’Neill. And the O is the first letter of 
his last name. “No relation to Don Ho,” 
he laughs.

Version of the band
Mr. Ho’s Orchestrotica has two for-

mations. The first is a 22-piece band 
that specializes in the music of Esquivel, 
who was known as the king of space-
age bachelor pad music. The band has 
toured internationally. 

Because the cost of touring with such 
a large group can be prohibitive, Mr. 
O’Neill also created a quintet version of 
Mr. Ho’s Orchestrotica. “We play global 
jazz and exotic chamber music,” he says. 
They don’t play the traditional exotica 
music of the 1950s and ’60s, but use it as 
a jumping-off point, he explains. 

The members of the quintet weave 
in Bach, Shostakovich and Gershwin, 
as well as Bulgarian and Turkish influ-
ences. They incorporate the oud, tanbur, 
bass flute and the Japanese shakuhachi 

(a five-hole bamboo flute from Japan) 
as well as Mr. O’Neill’s vibraphone into 
their music. 

The quintet makes a short loop 
through Florida, playing the Gulf Coast 
before going over to Miami. It’s the first 
time they’re performing in the state (see 
box).

“It’s not authentic world music,” says 
Mr. O’Neill. “It’s not musically connect-
ed to any particular culture. But it might 
feel foreign or ‘exotic’ to the western 
ear; it has that flavor. We’re having fun 
with the whole exotica thing.”

The Florida program includes Gersh-
win’s three Piano Preludes.

“We’ve arranged and adapted them, 
and written in some new material inside 
of them,” he says. “We take a lot of liber-
ties; the jazz spirit comes out in these 
compositions … It’s accessible, but it has 
that spirit of escapism.”

The Boston Globe called the music 
“engagingly unique” and The Wall 
Street Journal said it was “deliciously 
entertaining.” The Washington Post 
described the quintet as possessing “an 
exotic imagination that’s anything but 
straightforward.”

The music works for audiences on 
various levels, Mr. O’Neill says.

“It’s sonically very colorful,” he says. 
And there’s humor in it, too.

Although the musicians are serious 
about their craft, in between songs they 
talk about the music and their instru-
ments and even explain the titles of 
some of their repertoire, such as “Would 
You Like Bongos With That Fugue?”

While Mr. Ho’s Orchestrotica will 
provide the tunes, Florida will provide 
the palm trees, beaches and tiki huts. ■

Mr. Ho’s Orchestrotica
In Bonita Springs:
>> When: 8 p.m. Saturday, Feb. 24
>> Where: Center for Performing Arts

10150 Bonita Beach Road
>> Cost: $42, $37, $32
>> Info: 495-8989 or www.artcenterbonita.org

In Venice:
>> When: 3 p.m. Sunday, Feb. 25
>> Where: Venice Performing Arts Center
>> Cost: $30, $45
>> Info: 941-306-1202 or www.artist-

seriesconcerts.org

In Miami:
>> When: 8:30 p.m., Friday, March 2
>> Where: South Miami-Dade

Cultural Arts Center
>> Cost: $30 in advance, $35 day of show
>> Info: 786-573-5300 or www.smcac.org

yy
NAPLES  BEST

7  N IGHTS  A  WEEK  4 -6PM
Extended Happy Hour 4-7 on Thursday  

With Live Music

1/2 Prince Drinks and 
$5 Martinis, Mojitos, 
Margaritas!

Over 50 “Happy Appys”
SALADS, BRUSCHETTAS, PIZZA AND PASTA, SUSHI ROLLS
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20
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RSVP 
TODAY!

3699 Airport Pulling Rd N, Naples, FL 3410536

Wednesday, March 7 [ 4:00 PM - 6:00 PM ] 
Journey to a More Youthful You Event! 
Girls’ Night Out
Join us for an evening filled with informative stops on your journey to 
beautiful results. Fill your passport with destination stamps, as you explore 
each treatment room filled with fun, refreshments and special drawings 
(valued at $200 to $2400). Please RSVP TODAY to reserve your seat on this 
COMPLIMENTARY journey to a more beautiful you!

SEMINARS, EVENTS, & OFFERS

Wednesday, April 11 [ 2:00 PM - 4:00 PM ]
Advances in Cosmetic Surgery & Non-Surgical 
Procedures Q&A Seminar
Meet Dr. Kent V. Hasen, Board Certified Plastic Surgeon and Brandie Gostigian 
PA-C for an in-depth Q&A seminar focused on the latest advances in surgical 
and non-surgical procedures for the face, breast and body — procedures 
that offer a slimmer and more curvaceous you. Refreshments will be served. 
RSVP required for this complimentary seminar.

Thursday, April 19  [ 10:00 AM - 5:00 PM ] 
HydraFacial®/Galderma® Spring Fling Event
Spring time is Injectable time! RSVP for your appointment with Brandie 
Gostigian, PA-C and receive a special offer of up to $100 off Dysport® and 
$100 off Restylane® fillers. For an added value, prepay for a HydraFacial® on 
the day of the event, and receive a HydraFacial® with DermaBuilder® for only 
$150 (a $195 value) on a future date.

NECK

EYES

BREAST

SKIN

FACE

LIPS

BODY

Snoop Dogg leads traditional jam session at Okeechobee festival
SPECIAL TO FLORIDA WEEKLY

The Okeechobee Music and Arts Fes-
tival annual PoWoW, a traditional jam 
session since the festival began in 2016, 
will be led this year by Snoop Dogg in 
collaboration with the Roots, Chaka 
Khan and Joey Bada$$. Big Gigantic 
saxophonist Dominic Lalli, multi-instru-
mentalist Trombone Shorty and Cory 
Henry will also join the set, which fes-
tival organizers say will span the genres 
of funk, hip-hop and soul. The festival is 
March 1-4 in Okeechobee.

In addition to four days of music 
on multiples stages, this year mindful 
meditation is coming to the festival. 
The festival has paired up with New 
York-based, legendary mass meditation 
movement The Big Quiet to host what 
organizers are calling the largest sound 
meditation ever, anywhere. The col-
laborative experience will unfold on 
March 4.

A standard Big Quiet experience fea-
tures sound practitioners, string instru-
mentalists and various other special-
ized musicians; at Okeechobee, those 
musicians will be joined by Arcade 
Fire violinist Sarah Neufeld and Lost In 
The Trees’ Jenavieve Vargaand, who are 
working on the strings for a new piece 
specifically for this session. Vocals 
will come from Local Natives’ Taylor 
Rice and Kelcey Ayer with an acoustic 
song from Sofi Tukker singer Sophie 
Hawley-Weld. For a unique twist, 
the Miami Frost School of Music's 
Choir will close out the experience.

A list of the hottest sets this year 
include a variety of entertainment from 
different genres of music.

On Thursday the festival is hosting 

a wide selection of EDM with the “Full 
Moon Party” featuring Thriftworks, 
Opiuo and Bassnectar.

Friday there will be Sylvan Esso, STS9, 
Lettuce, Bassnectar and additional acts 
performing on five different stages.

This Song Is Sick is hosting a Beach 
Party on Saturday with Flamingosis 
from 1:15-2:15 p.m.

Additional sets on Saturday include 

Chet Porter, Thievery Corporation, The 
Funky Meters, and Big Gigantic.

The PoWoW is Saturday from 9-10:30 
p.m.

Entertainment on Sunday will wrap 
up with Sofi Tukker, Trombone Shorty 
& Orleans Avenue, Lil Dicky, Big Wild 
and Arcade Fire closing down the festi-
val in grand fashion. ■

The Okeechobee Music 
& Arts Festival
>> When: Thursday through Sunday, March 1-4
>> Where: Sunshine Grove, 12517 NE 91st Ave., 

Okeechobee
>> Tickets: $269-$600

>> Info: 305-673-3330 or www.okeechobeefest.com
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4 8 9  BAY F RO N T  PL AC E ,  N A PL E S  –  239 . 53 0 . 222 5

OVER 
$1,000 

in PRIZES 
including 2 pairs of
TORTUGA FEST 

3-Day Passes!

&Beachy 
  Vibes

Sunday March 4
thThro�-Dow�

FLORIDA 
GEORGIA LINE

KEITH
URBAN

ERIC
CHURCH

SNOOP 
DOGG

Sponsored 
by: 

Country 
  Tunes

Tor tug�
Hosted by: 

Mon, Feb 26 at 6pm 

WINE TASTINGS

Meet Brian Cunat 
owner of Materra Winery and 

Cunat Family Vineyards in Napa
Brian will be on hand to pour samples 

of his wines and talk about farming 
his 50 acre family owned farm in 

the Oak Knoll District. 

The following wines will be poured:

$20 per person*

239-776-7443
850 Seagate Drive

Suites D&E 
(Behind Hertz Rent-A-Car)

napleswinegrotto.com

An assortment of California Wine Country 
Cheeses will be served and special pricing 

will be available on the wines. 

Thursday, March 8th 
Hartford Court Pinot Noirs 

Wednesday, March 14th 
The Wines of St. Innocent 

from Willamette Valley, Oregon

*Paid Reservations in Advance a Must
Call 239-776-7443 and reserve your spot.

WEEKLYDEALS

$1.00
FRIES

Cannot be combined with any other offer or special. Only 
valid at the following locations: Naples, North Naples, 
Ft. Myers. See store for details. Tax Not included. Must 

be 21 or older to redeem Burger + Beer Night.
© 2018 BurgerFi International, LLC

$10 Burger + Beer
BurgerFi Cheeseburger, 

Regular Fries and 
a Draft Beer

BBBBBBBBB BBBBBB
Thursday

Kids Eat Free
Free Kids Meal with 

Purchase of a Burger, 
Fry + Drink

dddddd EEEEEE FFFFFFFFFFFFFFFFF
Tuesday

WITH PURCHASE OF
A BURGER + DRINK

Expires 4/15/2018
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WITH PURCHASE OF
A BURGER + DRINK
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CLUB NOTES
■ Pi Beta Phi alumnae in Naples, 

Bonita Springs, Estero and Marco Island 
are invited to mix and mingle from 
4:30-6:30 p.m. Thursday, Feb. 22, at the 
Public House. For reservations or infor-
mation about either event, call Connie 
Kindsvater at 249-4969 or email cons-
kind@aol.com.

■ Toast of The Coast Toastmas-
ters Club #6544 meets from noon to 
1 p.m. on the second and fourth Friday 
of every month in the clubhouse at 
Aston Gardens in Pelican Marsh. The 
next meetings are Feb. 23 and March 9. 
Visitors are always welcome. For more 
information, call 777-0416 or visit www.
ToastoftheCoast.org.

■ Serving Naples and Collier County 
since 1969, the Naples Nites Lions 
Club meets at 6 p.m. on the second and 
fourth Tuesdays at Perkins Restaurant 
at Pine Ridge Road and I-75. The next 
meetings are Feb. 27 and March 13. All 
are welcome. For more information, call 
293-6369 or 352-2827.

■ The International Men’s Club of 
America–Naples holds its 25th anniver-
sary celebration Tuesday evening, Feb. 
27, at Quail West Country Club. Several 
IMCA past presidents and board mem-
bers will be honored guests. The club’s 
mission is to promote international 
understanding and encourage learning, 
camaraderie and mutual respect among 
men of experience, honor and integrity 
with strong international backgrounds 
or interests through a series of friendly 
and participative educational, cultural 
and social events. For more informa-

tion, call Mark Dines at 716-570-4780 or 
email imcacentral@gmail.com.

■ The Notre Dame Naples Club 
welcomes head football coach Brian 
Kelly as guest speaker at the Notre 
Dame Naples Universal Notre Dame 
Celebration luncheon Friday, March 9, 
at Royal Poinciana Golf Club.

In 2012, Coach Kelly was named the 
Home Depot Coach of the Year, Asso-
ciated Press College Football Coach of 
the Year, Walter 
Camp Coach of 
the Year and the 
Football Writers 
Associations of 
America Eddie 
Robinson Coach 
of the Year. Com-
ing off a 10-3 sea-
son in 2017 and 
a victory over LSU in the 2018 Citrus 
Bowl, he landed a Top 10 recruiting 
class that included a player from Gulf 
Coast High School in Naples. 

Universal Notre Dame Celebration 
events focus on the unique character of 
Notre Dame that bonds alumni and stu-
dents as a community. Started in 1924 
as a radio broadcast to connect anyone 
within reach of the signal to Notre 
Dame, today these events bring campus 
directly to the local community made 
up of alumni, parents, friends and fans.

In the spirit of community, the Notre 
Dame Naples Club invites all friends of 
Notre Dame, St. Mary’s and the public to 
welcome Coach Kelly to Naples. Lunch 
begins at 11:30 a.m. To RSVP or for more 
information, visit www.naples.undclub.
org.

■ Solo Singles of Collier County 
creates and promotes recreation, cul-
ture, charitable and social activities for 
those persons single, divorced or wid-
owed. Members meet at 5 p.m. every 
Friday for happy hour and dinner. The 
Feb. 23 place to be is Red Lobster, fol-
lowed by Under the Shady Palm Pub 
on March 2 and Miller’s Ale House on 
March 9. For membership information, 
call Carey Hughes at 262-0278 or email 
careyjh@aol.com.

■ Wine Tasters of Naples mem-
bers meet from 5-7:30 p.m. every Fri-
day at different locations around town. 
Members enjoy socializing and work-
ing together on philanthropic and ser-
vice projects to benefit the community. 
Members pay a $7 door fee; guests pay 
$9. Light bites are served, and attend-
ees pay for their own beverages. The 
Feb. 23 place to be is the Naples Prin-
cess, followed by Aqua on March 2 and 
Noodles on March 9. The club sponsors 
other social events throughout the year 
as well. For more information, visit 
www.winetastersofnaples.org.

■ The Naples Orchid Society wel-
comes members and guests to meetings 
on the first Thursday of the month 
at Moorings Presbyterian Church, 791 
Harbour Drive. The next meeting is 
March 1. Doors open at 6:30 p.m. for 
flower registration. Judging is at 7:10 
p.m., followed by a short meeting at 7:15 
p.m. and the program at 7:30 p.m. For 
more information, visit www.naplesor-
chidsociety.org.

■ Everyone who owns or admires 

Corvettes is welcome to attend Cor-
vettes of Naples meetings at 7:30 p.m. 
on the first Thursday of the month 
at Vanderbilt Presbyterian Church in 
North Naples. The next meeting is 
March 1. For more information, visit 
www.corvettesofnaplesfl.com.

■ The Jane Austen Society of 
Southwest Florida, a branch of the 
Jane Austen Society of North America, 
meets at 1 p.m. Saturday, March 3, at 
Friendship Grace Brethren Church in 
Fort Myers. Victoria Hinshaw, author of 
12 historical novels, and Susan Forgue, 
founder of the research website www.
TheRegencyEncyclopedia.com, will 
discuss London’s high society in Jane 
Austen’s novels. The group also meets 
from 1-3 p.m. Saturday, April 14, at the 
Bonita Springs Public Library. Admis-
sion to meetings is free, and all are 
welcome. RSVP by emailing jasnaswf@
gmail.com. For more information, visit 
www.jasnaswf.org.

■ Naples Ship Modelers meets at 
9:30 a.m. on the first and third Satur-
day of every month at the Landmark 
Naples community in North Naples. 
The next gatherings are March 3 and 
17. All are invited to enjoy l u n c h 
together afterward at 
a location TBA. For 
more infor-
mation, call 
Dick Ritchie 
at 594-0868 
or email 
dcritchie@com-
cast.net.
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1-800-593-7259
keywestexpress.netkk

Enjoy a tropical drink from the bar or bite to eat 
from the galley as your adventure begins. Sit back 
and relax within one of the air conditioned cabins 
or take in the sun and soft ocean breezes from 
the sun decks. You’ll arrive in comfort and luxury 
within walking distance of all there is to see and 
do on this idyllic palm lined island surrounded by 
crystal blue waters.

Book Your TripToday!

ii l d ii k f tth b bi

$125GET AWAY ROUND
     FROM ONLY TRIP!*

 

*Minimum 8 day advance purchase, non-refundable fare. Cannot be combined with other offers. Weekend fee applies to any travel Friday thru Sunday. Expires February 28, 2018. Online purchases.

GET READY FOR YOUR NAUTICAL ADVENTURE! 
FASTER THAN DRIVING, CHEAPER THAN FLYING, THE BEST WAY TO TRAVEL

y

MAKE KEY WEST YOUR 2018 VACATION DESTINATION!MAKE KEY WEST KK Y R OURYY 2018 VACATION DESTIN8 TION DESTINATION!ESTINATION!!!!

New Adventures!NEW YEAR...

VACATION SPOT OF 
PIRATES, POETS, PRESIDENTS 

& PARTYGOERS!

Odegaard Art + Design
In Naples Design District
349 Tenth Street North, Naples, FL

OPENING 
RECEPTION  
with the Artists
Friday, March 9
5-7pm
Come join us in celebrating the 

exciting new work of three New 

York artists —who are pushing the 

boundaries of their craft.  

Holly
Hughes
Mary
Jones
Sharon
LawlessExhibition runs through March 30 

March 9th-11th

Florida Gulf Coast University
Keynote Speakers: 

Maxis Gamez and Parish Kohanim 

CONFERENCE
PHOTOGRAPHER2018

“Capturing Moments in Time”

Sponsored by:

www.f3c.org/2018-conference

Speakers – Trade Show – Pre-Conference Workshops

CLUB NOTES
■ Naples Sunrise Bay Toastmas-

ters invite early birds who want to 
gain confidence speaking in public to 
its meetings from 7:30-8:30 a.m. on the 
first and third Tuesdays of every month 
at Moorings Presbyterian Church, 791 
Harbour Drive. The next meetings are 
March 6 and 20.  First-time visitors are 
always welcome to observe. For more 
information, call 777-8851. 

■ Tech4Good SWFL, a club for 
staff and volunteers of nonprofit orga-
nizations, meets from 6-8 p.m. Tuesday, 
March 6. The free club is for staff and 
volunteers of non-profit organizations 
who want to learn more about using 
technology to advance their mission. 
Admission is free to regular monthly 
meetings, and a light dinner is served. 
RSVPs are requested to birgit.pauli@
nptechprojects.org.

For more information about the orga-
nization, visit www.tech4goodswfl.org. 

■ Ikebana International Naples 
Chapter #160 meets at 9:30 a.m. 
Wednesday, March 7, at Naples Botani-
cal Garden. The ginza market will be 
open prior to the 10:30 a.m. start of 
the program. All are welcome. Atten-
dance is free. For more information, 
visit www.ikebananaples.com or follow 
Ikebana Naples on Facebook.

■ The Experimental Aircraft Asso-
ciation Chapter 1067-Naples members 
meet at 7 p.m. on the first Wednesday of 
the month at Naples Municipal Airport. 
The next meeting is March 7. Members 
also serve a $5 buffet breakfast from 8-11 
a.m. on the second Sunday of the month 

in the pilots lounge at Naples Municipal 
Airport. All are welcome, with proceeds 
benefitting the EAA Young Eagles pro-
gram that acquaints youth ages 8-17 with 
aviation as a career. The next breakfast 
is March 11. The Naples chapter is one 
of approximately 1,700 EAA chapters 
worldwide. Members are pilots, stu-
dent pilots, plane builders and aviation 
enthusiasts. For more information, call 
649-6627 or visit www.eaa1067.com. 

■ Questers, a club for anyone who 
loves antiques and preservation, meets 
at 11 a.m. on the second Thursday of 
the month for a field trip or a program 
at a member’s home. The next meeting 
is March 8. For more information, call 
Roberta Raass at 566-8919.

■ The Naples chapter of Sons of the 
American Revolution meets for lunch 
and a program on the second Thursday 
of the month October-May at Tiburon 
Golf Club. The next meeting is March 
8. Visitors and prospective members 
are always welcome. For more informa-
tion, call Tom Woodruff at 732-0602 or 
visit www.NaplesSAR.org.

■ The Greater Naples Unit of the 
New York State United Teachers 
(retired) meets at 11 a.m. on the second 
Thursday of every month through April 
in the clubhouse at Longshore Lake. All 
teachers are welcome. The next meet-
ing is March 8. For more information, 
call Paul Murphy at 593-7738 or Robert 
Lomicka at 514-7234. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.



We accept BlueCross BlueShield, Humana, United Health 
Care, and other health plans. 12 months interest free 

fi nancing available.** We participate in Farm Bureau, 
AARP, and AAA discount programs.

Are you experiencing the following?

If you answered “YES” to any of the above, call us today for a free hearing consultation during this event!

Are you, or someone you know, strugling with hearing loss?

to try NEW AUDIBEL A4tm iQ wireless hearing aids!

WANTED: 
21 30 People

We need 25 people with diffi  culty hearing, especially in noisy situations, to evaluate
the award winning, best-in-class features in hearing technology from Audibel. We will

perform thorough hearing consultations FREE of charge to ALL callers. We will then
choose qualifi ed candidates for this program.

BONITA SPRINGS
(Next to John’s Pharmacy inside Sunshine Plaza)

9044 Bonita Beach Road
(239) 204-2155

NAPLES
3347 Tamiami Trail N.
(239) 201-2540

FORT MYERS
Daniels Crossing Publix Plaza
6900 Daniels Pkwy, Unit 10

(239) 204-3780

MARCO ISLAND
267 N. Collier Blvd, Suite 203

(Directly above Doreen’s Cup of Joe)
(239) 205-8309

CAPE CORAL
The Shops ad Santa Barbara III

2209 Santa Barbara Blvd, Suite 102
(239) 205-2024

LEHIGH ACRES
57 Homestead Rd

(Inside The Medicine Shoppe)
(239) 204-4849

we make treating hearing loss
aff ordable and hassle-free!

$1 A DAY
FOR AS LOW AS $1 DOWN &

HAVE YOU BEEN DENIED HEARING HELP?
DO YOU HAVE LESS THAN PERFECT CREDIT?
At U.S. Hearing Solutions, we say “YES” when others say “NO.”

A portion of all
proceeds will be
donated to The
American Heart 

Association

We say “YES!

LIMITED 
TIME 
ONLY!

CALL TODAY!

This Week Only!

40%
OFF MSRP
on a set of Audibel®
A4™ iQ Platinum 
hearing aids © 2018 Audibel. All Rights Reserved. 1/18

THIS 
WEEK 
ONLY!

1. Do you fi nd yourself asking people to speak up or 
repeat themselves more often than you used to?

2. Do you turn up the volume on the television so high 
it disturbs your spouse or other family members?

3. Do you experience ringing or white noise in 
your ears?

4. Are you having trouble at work because you 
sometimes miss key pieces of information?

FREE
Hearing Evaluation

FREE
Ear Canal Examination It may just be wax!

We’ll look directly into your ear canal using our state-of-theart
miniature video camera to determine if your hearing condition
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With your appointment, you’ll receive:
$150

VALUE

$50
VALUE
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8200 Immokalee Road next to 
Gulf  Coast High School

For more information & music schedule:
naplesfestival.org or 239-354-9160

$10 parking fee (valid for entire weekend)

Family Carnival featuring music, strawberries, 

FRIDAY, MARCH 2: 5pm-12 midnight
SATURDAY, MARCH 3: 10am-12 midnight
SUNDAY, MARCH 4: 11am-10pm

10
ANNUAL  MUSIC FESTIVAL

STRAWBERRY 

A portion of  the proceeds benefit:

14700 Tamiami Trail N, Naples, FL 34110  ~  (239) 592-6050
sambuccobistro.com

Early Dining
& Happy Hour
4:00-5:30pm

SAM-BUCCO
BISTRO

Dinner Nightly 4-9pm

Live Entertainment 
  Every Saturday

15% off  your entire check

Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising 
events, club meetings and other to-dos around town. We need 300-dpi photographs of groups 

of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? 
Email editor Cindy Pierce at cpierce@fl oridaweekly.com.

SOCIETY
‘Style and Song’ lunch and fashion show 

at Tiburon for Gulfshore Opera

 1. Daniel Scofield 
 2. Beverly Wernette 

and Stephanie 
Schwetz 

 3. Pam Nolan
 4. Ola Rafalo 
 5. Joan Sehdev, Karen 

Geirer, Joanne Hobin 
 6. Terri Hickey, Barbara 

Nielsen, Sharen 
Thomas, Eva Durette 
and Josephine Favio
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EXPERT TRAVEL PLANNING FOR DISCERNING TRAVELERS FOR OVER 40 YEARS.
THE ONLY LOCALLY OWNED AND MANAGED VIRTUOSO AGENCY IN NAPLES.

www.BettyMacleanTravel.com 

2245 Venetian Court, Naples, FL 34109

Thursday, March 8, 2018 – 3:00 PM 

Please RSVP by Monday, March 5, 2018
RSVP@BettyMacleanTravel.com 
(239) 513-0333 or (800) 865-8111

Join Betty Maclean Travel and  
Regent Seven Seas

Worldwide Destinations   All-Inclusive Luxury 
New Itineraries 
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I Do...

Hilton Naples (239) 659-3108 | naples.hilton.com 
5111 Tamiami Trail North, Naples, Florida, 34103

IS YOUR PREFERRED DATE AVAILABLE?
Celebrate your special day at the Hilton Naples. Our elegant, 
upscale hotel off ers all-inclusive packages from 10 to 300 
guests. Whether you envision an intimate ceremony on the 
beach with close friends and family, or a lavish reception, let 
our wedding professionals make your wedding dreams come 
true. Contact us today for venue availability.

New packages including Chiavari chairs now available!

CAPRICE DEL VECCHIO
Special Events Manager
cdelvecchio@cooperhotels.com
(239) 659-3108

B
R

IA
N

 J
A

N
N

S
E

N
 /

 F
LO

R
ID

A
 W

E
E

K
LY

Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town. 
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Cindy Pierce at cpierce@fl oridaweekly.com.

SOCIETY
An ‘Enchanted’ evening at Everglades Wonder Gardens

 1. Roy Bumsted and Patty 
Bumsted

 2. Linda Gutsall, Maureen 
Peterson, Jacke McCurdy and 
Arden McCurdy

 3. John Chopack and Jane 
Chopack

 4. Marjorie Rubacky and Nancy 
Ross

 5. Bob McHugh and Amy McHugh
 6. Mary Anne Hopkins and Charles 

Hopkins
 7. Tom Small and Caitlin O’Reilly

1 2

4 6

3

5

7

44 5

Chuck 
Spears, 
Denise 
Spears, 
Rosie Wind 
and Brad 
Wind



NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF FEBRUARY 22-28, 2018    ARTS & ENTERTAINMENT    C31

Elegant, Lux ur iou s, Affor dable. The Per fect Gift for  all occasion s!

945 5th Ave North Naples FL 34102 (239) 262-3975  |  www.OldeNaplesChocolate.com

Shop online or in our store.
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Florida Weekly welcomes submissions for the Society pages from charity galas and fundraising events, club meetings and other to-dos around town.
We need 300-dpi photographs of groups of two or more people, facing the camera and identifi ed by fi rst and last names. Questions? Email editor Cindy Pierce at cpierce@fl oridaweekly.com.

SOCIETY
Naples Ferrari Club of America’s 2018 ‘Cars on Fifth’

 1. Bob Rohrer
 2. Ed Ross and Kathy 

Ross
 3. John Hertz
 4. Bonnie Bohardt and 

Michael Bohardt
 5. Buddy Guynn
 6. Jane Uttley
 7. Gerald Nappi
 8. Ken Locke and Paula 

Locke
 9. Jim Widener
 10. Melinda Stomp and 

Rich Stomp
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1300 THIRD STREET SOUTH, NAPLES
239 -262- 5500 ·  RIDGWAYBARANDGRILL .COM

DAILY 
HAPPY 
HOUR 

3:00-5:30pm

LIVE MUSIC
 Thursday, Friday and Saturday 

starting at 7pm

PRIX FIXE
Daily 4:30-5:30  
2 Courses $29

(per person)

403 Bayfront Place
239.435.9353
stgermainsteakhouse.com
info@stgermainsteakhouse.com

OPEN 7 DAYS A WEEK
SUN-THU 4:00-9:00PM
FRI-SAT 4:00-10:00PM

SUNDAY PRIME RIB NIGHT
TWO COURSE DINNER FOR TWO $75 

CARVED TABLE SIDE
INCLUDES MIXED GREEN SALAD 

CUISINE NEWS
In response to cus-

tomer requests, Sunburst 
Café has added new vegan 
items to its menu, includ-
ing a vegan bowl (sea-
soned black beans, salsa 
and a sautéed mushrooms, 
peppers, onions, spinach 
and tomatoes) and avoca-
do toast (mashed avocado 
on diner’s choice of toast 
and dressed with sea salt, 
olive oil and a lime wedge 
beside two eggs).

“For 20 years, Sunburst 
Café has offered healthy 
and organic selections 
because we believe the 
food you eat has a dramatic 
impact on your overall fit-
ness and well-being,” says 
owner Jerome Tocio. “Our 
new vegan menu options 
reflect customers’ contin-
ued requests for whole-
some food to help lower 
cholesterol and reduce the 
risk of a number of health 
problems,” he adds. 

Sunburst Café is open 
from 7 a.m. to 3 p.m. daily 
at 2340 Pine Ridge Road. 
Call 263-3123 or visit www.
sunburstnaples.com. 

Purple Spoon in Boni-
ta Springs hosts a farm 
tour and lunch from 10 
a.m. to 2 p.m. Friday, 
March 1, at Inyoni Farms. 
Lead by farm owner Nick 
Batty, guests will learns 
about Inyoni’s sustain-
able farming practices and 
their commitment to sup-
ply only local restaurants 
and customers. Chef Kris-
tina San Filippo will prepare a selection 
of recipes for guests using the farm’s 
seasonal produce. $74. Call 908-3842 or 
visit www.purplespoonfl.com.  

Venue Naples hosts a dessert tasting 
and demonstration with its new pastry 
chef, Carolina Garcia, at 6 p.m. Monday, 
March 5. Ms. Garcia has more than 18 
years of culinary experience at several 
high-end international spots, including 
the seven-star Burj al Arab in Dubai, 
$75, includes a dessert cocktail. Cash 
bar. Venue Naples is at 13240 Tamiami 
Trail N. Call 292-1329 or visit www.venu-
enaples.com. 

The Local launches a new cook-
ing class series with chef/proprietor 
Jeff Mitchell, starting with a pie-mak-
ing class from 9-11:30 a.m. Wednesday, 
March 14. All materials are provided, 
though students are welcome to bring 
their own rolling pins and aprons. $35, 
includes pie shell, recipes and a mini-
pie made in class.

The restaurant also celebrates Saint 
Joseph’s Day on Monday, March 19, 
by offering guests shareable homemade 
zeppole di San Giuseppe, traditional 
Sicilian treats of fried pate-choux filled 
with ricotta atop a puddle of crème 
anglaise and jam. $12. The Local is at 
5323 Pine Ridge Road. Call 596-3276 or 
visit www.thelocalnaples.com. 

Ave Maria Development hosts Blues, 
Brews & BBQ with live blues music, 
food trucks with barbecue from Jonesez 
BBQ and Smokin R’s, beer tent, vendors 
and a car show courtesy of Cool Cruis-
ers from 11 a.m. to 5:30 p.m. Saturday, 
Feb. 24, at Ave Maria Town Center. 
Bring a lawn chairs or blanket and stay 
all day. For more information, call 352-
3903. 

FreshFit Foods added a meal plan 
option for seniors that targets their spe-
cific health needs with familiar dishes 
such as meatloaf, pot roast and lemon 
herb chicken. $280 per month for five 
meals per week. Delivery service pro-
vided in Naples. 595-2503 or www.fresh-
fitnaples.com.

Want to work on your skills in the 
kitchen? Here are some cooking class-
es on the front burner:

Sur La Table, 9501 Strada Place, Mer-
cato; 598-3586 or www.surlatable.com 
– Hearty Main Course Salads: Thursday, 
Feb. 22 ($75); Secrets for Stress-Free 
Entertaining: Thursday, Feb. 22 ($75); 
Northern Thai Cooking: Thursday, Feb. 
22 ($75); Israeli Vegetarian Table: Friday, 
Feb. 23 ($75); Chicken Soup Around the 
World: Friday, Feb. 23 ($75); Sushi Knife 
Skills: Friday, Feb. 23 ($85); Pasta Rein-
vented: Saturday, Feb. 24 ($75); Fried 
Chicken 101: Saturday, Feb. 24 ($75); 
Night Out I Heart Rome: Saturday, Feb. 
24 ($85); Global Flatbreads: Sunday, Feb. 
25 ($75); 5-ish Ingredient Cooking: Sun-
day, Feb. 25 ($75); Seafood Market Ciop-
pino: Sunday, Feb. 25 ($85); American 
Steakhouse Favorites: Sunday, Feb. 25 
($90); The Parisian Kitchen: Monday, 
Feb. 26 ($75); Meatless Monday: Monday, 
Feb. 26 ($75); Hearty Main Course Sal-
ads: Monday, Feb. 26 ($75); Sur La Table 
Test Kitchen: Tuesday, Feb. 27 ($45); 
Homemade Caramel Workshop: Tues-
day, Feb. 27 ($75); Sheet Pan Suppers: 
Tuesday, Feb 27 ($75); SLT Favorites 
Classic Winter Soups: Wednesday, Feb. 
28 ($75); Cooking with Wine: Wednes-
day, Feb. 28 ($85); Israeli Vegetarian 
Table: Wednesday, Feb. 28 ($75). ■

— Email food and dining news to 
Lindsey Nesmith at lnesmith@flori-
daweekly.com. 

The Local celebrates St. Joseph’s Day by offering zeppoles di 
San Guiseppe, traditional Sicilian fried dough treats that can 
be shared among three people.

Avocado toast is one of the new vegan items on the menu at 
Sunburst Café.
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239.434.6533/thirdstreetsouth.com

Over 60 Vendors Directly on Third
Saturday Mornings from 7:30 to 11:30 a.m.

Stroll & Shop from Broad Street South to 13th Avenue South

Happy Hour 4:30-6:00pm Tuesday- Saturday
Open Monday–Saturday for Dinner 5-9pm

600 Neapolitan Way, Naples, FL 34103

Come Enjoy Our 
Tropical Island Oasis in 

the Heart of Paradise!

Tuesday & Wednesday Friday NightsThursday Nights

THE DISH

The Dish: Rib chop Tomahawk
32-ounce bone-in Grand Island, Neb., 
Black Angus steak
 
The Price: $75
 
The Place: Dorona Modern
Italian Steakhouse
2110 Tamiami Trail N., Naples
 
The Hours: Lunch 11:30 a.m. to 2:30
p.m. daily; dinner 5-10 p.m. Monday-
Saturday and 5-9 p.m. Sunday
  
The Details: It’s been open less 

than a month, and already Dorona is 
clearly one of the top steakhouses in 
town. The well-marbled, flame-grilled 
Grand Island, Neb., Black Angus Toma-

hawk steak comes lightly charred and 
exquisitely flavorful, served with roast-
ed potatoes, garlic confit, a splash of 
olive oil and a rosemary sprig. Add a 
side of Brussels sprouts with Nueske’s 
applewood-smoked bacon and maple-
bourbon sauce, and you’re savoring a 
steak-lover’s delight.

 
One More Thing: Other must-haves 

at Dorona: the seafood soup, beef bris-
ket with crunchy enoki mushrooms, rav-
ioli stuffed with veal osso bucco, and the 
charcuterie plate with fig marmalade. ■

— Ivan Seligman
ivandenaples@hotmail.com
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239-231-3912
221 9th Street South, Naples,FL 34102

in the Bellasera Resort

HAPPY HOUR: 4-6 PM Daily 

Sunday-Thursday: Dinner 4 PM - 9 PM  

Friday & Saturday: Dinner 4 PM - 10 PM

Saturday & Sunday: Brunch 10 AM - 2:30 PM
Featuring endless mimosas & other drink specials

Lunch service will begin March 1st.
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Friday • March 2, 2018
7:30 p.m. • Wang Opera Center • Naples 

Adults $40 • Students/Children $10 (21 and under with valid ID) • VIP $50
VIP ~ Includes preferred seating and meet-the-artists after-party.

Reservations: www.CAPAcenter.org or (239) 775-2800

Rick Howard brings some new band members and exciting new 
material to the stage with featured jazz vocalist Lynn Richardson, 

Joe Bilardo on drums, Joe Delaney on piano and Jay Heavilin on bass.

Sponsors of the CAPA Jazz & Blues Series include:
Florida Weekly, Susanne E. Geier, Susan Gibbons, Brunie Kunzel, Naples Best Addresses

Rick Howard brings some new band members and exciting new

Jazz Meets the Blues — 
Rick Howard Quintet featuring 

Lynn Richardson on vocals

Southwest Florida’s finest Jazz musicians come together in exciting
new musical groups to cover the genre from blues to classics to standards. 

PRESENTS &
S E R I E S

Jazz
Blues

VINO
 How to read a wine list

You’ve been shown to your table, 
you’re comfortably seated and your 
server hands you two important docu-
ments … a menu and a wine list. 

Wine lists can be a bit of a challenge. 
To make the best choices — and to get 
the best values — it’s helpful to know 
how restaurants engineer their wine 
lists to present their collection for maxi-
mum effect.

Creating an informative, interesting 
and profitable list is both an art and a 
science because a wine collection rep-
resents a significant capital investment.

Aside from the obvious, a wine list is 
a marketing tool, guiding guests toward 
an appropriate and pleasing comple-
ment to their meal — and selling wine. 
So the restaurant must decide not only 
what to stock, but how to present the 
selection in the most informative and 
compelling way.

Restaurant owner and chef Harold 
Balink says, “First, I base the makeup 
of the list on the type of restaurant and 
cuisine. Second, I really put a lot of 
thought into the location of the restau-
rant.” 

“I always try and get some aged wine 
on the list,” he says. “I also try to 
have some Italian because I think it 

pairs best with food. And 
lots of Pinots. I used to do 
the standard three-to-four 
times markup, but now 
really try to keep prices 
lower and sell more. Seems 
to work well for us.”

It’s a given that guests 
read wine lists from right to 
left. They look at the pric-
es first, then at the varietal. 
Most lists are arranged 
by price, low to high, so 
markup is a big issue. Res-
taurants that offer wines 
at less than the so-called 
“standard” and don’t get 
greedy about their prices, 
sell more wine.

Then there’s the organi-
zation. You want to know 
the color, varietal, the style 
(light, medium), and per-
haps where it’s from. Some 
lists include tasting notes, 
and some depend on the 
wait staff to inform the 
guest. Others use clever headings, like 
“Bubble Up” or “Big Dogs.” Sometimes, 
cuteness pays off in increased sales.

Most chefs and owners will try for 
a mix of familiar wines and “discover-
ies.” Vincenzo Betulia, owner of Osteria 
Tulia, says, “We feature wines from all 
of the growing regions in Italy. There 
are a few wineries with a bit of recog-
nition. This way the wine list isn’t so 
obscure.”

Of course, restaurants want to — and 

must — stock the famil-
iar, “old faithful” varietals. 
Dinah Leach, sommelier 
and wine director at Ange-
lina’s restaurant in Bonita 
Springs, observes, “This 
is an Italian restaurant, so 
having a list loaded with 
Brunello, Barolo and Nero 
d'Avola not only makes 
sense, it is expected. Do I 
sell loads of Chardonnay, 
Sauvignon Blanc, Cabernet 
Sauvignon and Pinot Noir? 
Sure do!”

She also is careful to 
choose wines that “out-
drink their price point.” 
In other words, offer very 
good value — and a very 
good tasting experience — 
for a reasonable price.

The key is to scan for 
varietals that are familiar 
to you, and a price point 
that’s comfortable or that 
fits the occasion. Some-

times, it’s good to splurge. And ask for 
recommendations. The best way for 
restaurants to offer you the best wine 
experience is to have a well-trained and 
well-educated wait staff. Vincenzo Bet-
ulia certainly believes that. “The wait 
staff is highly trained in the wines, as we 
conduct wine classes for the staff every 
Friday. We want them to easily navigate 
guests through the list based on tastes, 
likes, dislikes and even price points.”

Recommendations of the week:

■ Mi Sueño Cabernet Sauvignon 
Napa Valley 2013 ($75) — This was the 
bottle of the night for my tasting panel. 
Dense red ruby color, flavors of deep 
blue-black fruit, leather, dark flowers, 
smoke and cedar. Full and round on the 
palate, thanks to the aging for 24 months 
in French oak. Beautifully integrated, 
and just 875 cases produced. WW 95.

■ Vivanco Rioja Crianza 2013 ($13) 
— Nice for everyday drinking, medium-
bodied, with notes of baking spice. Ele-
gant layers of black fruit flavor will pair 
nicely with a variety of foods. WW 87.

■ Olema Chardonnay Sonoma 
2016 ($15) — An everyday drinking 
favorite around our house. Aged in a 
combination of stainless and French oak 
for excellent balance among the notes of 
apple and light citrus, pear and vanilla. 
Super value. WW 90-91.

Ask the Wine Whisperer
Q: Why do we swirl wine in a glass 

before tasting it?  
— Peter J., Palm Beach

A: Swirling exposes more of the sur-
face area of the liquid to the air and 
releases the aromatic and flavor com-
ponents. ■

— Jerry Greenfield is The Wine 
Whisperer. He is wine director of the 
international Direct Cellars wine club. 
Read his other writings at www.wine-
whisperer.com.

jerryGREENFIELD
vino@floridaweekly.com

Mi Sueño Cabernet 
Sauvignon is aged 24 
months in French oak 
barrels.

OPEN MONDAY-SATURDAY 9-6 & SUNDAY 9-4

Fresh Seafood, Iowa Premium Beef, 
Cold Cuts, Beer, Wine & More!

A Wide Selection of…

FROM THE BUTCHER SHOP
BONELESS 

PORK 
CHOPS 

$2.99 LB.

FRESH 
GROUND 

CHUCK
$3.99 LB.

USDA CHOICE 
RIB EYE 
STEAKS

$10.99 LB.

FRIDAY, SATURDAY 
& SUNDAY SPECIAL 
FRESH CHICKEN 

BREASTS
$1.99 LB.

FROM THE SEAFOOD MARKET
FRESH 

NE COD 
FILETS  

$12.99 LB.

FRESH 
MAINE 

STEAMERS 
$5.99 LB.

OVEN READY 
SEAFOOD 
STUFFED 

HADDOCK
$9.99 LB.

FRESH 
NORWEGIAN 

SALMON 
FILETS

$12.99 LB.

FROM THE DELI
STORE MADE 

MACARONI 
SALAD

$1.99 LB.

DELI 
HAM 

$2.99 LB.

HOT 
CAPICOLA 

$4.99 LB.

STORE MADE 
LOBSTER 

SENSATIONS
$9.99 LB.

4221 East Tamiami Trail, Naples

Pricing good from February 22-28, 2018. Prices subject to change. 
billsseafoodandmeatery.com 
239.331.7544

WOW! WOW!

WOW!WOW!
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CHEF Q&A
Young but worldy chef has lifelong passion for food

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

He may be young, but Franco Panic-
cia has the world at his fingertips and 
is bringing everything he’s got to guests 
at D’Amico & Sons guests. At 23, the 
newly minted chef was steeped in the 
family business of food while living in 
Peru, Sicily and Naples and is a bit of a 
student of the world when it comes to 
cuisine. Not only is he well-versed in 
the Italian cuisine of his family’s Sicil-
ian banquet hall, but he doesn’t have 
to fake it when it comes to preparing 
Cuban, French, steakhouse and many 
more cuisines that inform each of his 
dishes at D’Amico. Read on to find out 
who he is and what he has to offer din-
ers in Naples. 

Q: What is your culinary back-
ground?

A: My culinary background is infor-
mal in that I have yet to have the oppor-
tunity to attend culinary school, but I 
have worked in many positions in the 
restaurant industry for almost 10 years 
and I have learned my skills from great 
chefs and good mentors. I also have 
worked with many different types of 
cuisine, ranging from Italian to Peruvian 
and many more, so my skills are diverse.

Q: How were you inspired to 
become a chef?

A: As a young boy, I would help my 
grandmother cook and bake … I was 
fascinated by how much love and effort 
goes into a dish for the reward of a 
simple smile and how easily it brings 
a family together at the table. I would 
definitely say that those were the first 
steps that inspired me to become a chef. 

Q: What brought you to Naples?
A: My mother and I moved to Naples 

from Lima, Peru, when I was 6 years 
old in hopes of a better future. She 
taught me at a young age that nothing is 
handed to you and that you must work 
for everything you have. As a result, I 
plunged into the restaurant world at 
a young age, eager to learn the most 
that I could. We moved to Sicily for a 
few years when my mother married 
my stepfather, who is full-blooded Ital-
ian, and then we moved back to Naples 
when I was about 14. They decided to 
open a restaurant here not long after we 
moved back. 

Q: You have a multi-national back-

ground — born in Peru, emigrated 
to the United States with a stint in 
Sicily — and a family restaurant was 
incorporated in each locale. How do 
you think such hands-on experience 
from a young age influenced your 
career path?

A: I have been around great cooks 
and restaurants my whole life. I believe 
that because of my grandma’s inspira-
tion, my passion for food that emerged 
at a very young age and that has driven 
me to create dishes that bring that kind 
of warmth and comfort to our guests. I 
listen to our guests’ specific needs and 
requests and I do my best to accom-
modate them so I can make their expe-
rience memorable and unique, while 
still having that homemade taste to 
every dish.

In Italy, I was too young to work yet, 
but I was constantly exposed not only 
to Italian food but also intensely pas-
sionate southern Italian cooks. And, of 
course, I became fluent in the language 
and learned so much about the culture. 

When we moved back to Naples, 
I started working in my family’s res-
taurant as soon as I was old enough 
because already knew I loved every-
thing about restaurants and cooking. 

Q: How did you experience your 
family’s Sicilian banquet hall and 
how did it influence your work in 
Naples? 

A: Many family members worked at 
the banquet hall down the road and I 
loved going down there with them to 
watch. The kitchen was full of energy 
and intensity … There was not a quiet 
moment until the night was over. 

When my family moved back to 
Naples, my mother and stepfather 
decided to open a restaurant and I 
started working there when I was 14. I 
started out at the bottom with bussing 
tables and other chores but was drawn 
to the kitchen, so I found a role in there 
and worked my way up. 

After I left my family’s restaurant, 
starting back from the bottom was a 
necessary challenge in my career. Work-
ing my way up the ranks again wasn't 
easy, but it really makes you appreciate 
all the hard work that goes into running 
a restaurant. I feel that because of this 
experience, I have more respect for all 
the staff and their roles they have in 
making a kitchen run smoothly. 

When I first started working in the 
kitchen at my family’s restaurant, I was 
eager to master the craft and move on to 
the next role. This time around I realize 
that no matter how much experience 
you have, there is always more to learn. 
The culinary world is constantly chang-
ing and developing, so I do my best to 
step out of my comfort zone and learn 
as much as possible to keep up.

Q: How does your experience 
working in a restaurant in Sicily 
influence your dishes at D’Amico & 
Sons?

A: Southern Italian food has a distinct 
set of bold flavors, such as rich tomato 
sauce, olives and fresh seafood. I try to 
incorporate these flavors into many of 
my dishes.

Q: You create elaborate tiered 
cakes in your spare time. What’s 
your favorite part about baking and 

why do you think you chose it as a 
hobby?

A: We regularly serve hundreds of 
guest in three- to four-hour time peri-
ods. It can get pretty intense due to the 
sheer volume of dishes we’re making 
in a condensed period of time. To me, 
baking is a hobby because it’s a peaceful 
break from the regular day, but it also 
requires plenty of skill, patience and a 
keen eye for detail. Baking puts me in a 
zen-like state that helps me relax.

Q: Which dishes are you particu-
larly proud of?

A: I wouldn’t say that I’m proud 
of one specific dish. Lately I’ve been 
into experimenting with raw meat 
such as carpaccio, crudos and tartare. 
I go through phases where I get a bit 
obsessed by a specific ingredient and 
experiment with it until I am satisfied 
with my dish.

Q: What do you find challenging?
A: What I find most challenging is 

also one of the things that make this 
career great: the vast selection of ingre-
dients available to us is tremendous. 
Usually, we like to get creative and push 
the boundaries. In reality, clean, simple 
and flavorful dishes usually are best 
received by the guest.

Q: Who or what are your greatest 
culinary influences?

A: One of my culinary influences 
would be Peruvian Chef Gaston Acurio. 
He managed to utilize ingredients in 
his cooking that were previously over-
looked, and he gave Peruvian cuisine the 
fame it has today.

Q: What has been one of your 
favorite culinary experiences?

A: One of my favorite experiences 
was a couple years ago when I visited 
Cuzco, Peru, with my cousin David Tor-
res, who is also a chef. We went to 
the local market and tried everything 
from fresh-baked breads to alpaca meat. 
Everything we tried was delicious. It 
was an overall great experience.

Q: What are your favorite culinary 
resources (books, blogs, etc.)? How 
do you keep your dishes relevant?

A: I use social media apps like Ins-
tagram and follow what certain famous 
chefs are doing. This inspires me to do 
my version of that same dish. I keep 
tweaking it until I feel it has reached its 
potential. ■

Specials good from December 7-9, 2017. Lobster prices subject 
to change without notice. Please call for pricing.

CHEF BILL’S WEEKLY 
FEATURES SERVED ALL DAY

Surf & Turf Dinner For 2–$99.99
32oz Bone in Tomahawk steak served with 
2 one-pound Maine lobsters served with 
chowder, salad, baked potato and veggies

Twin Lobsters–$36.99
Two one-pound Maine lobsters served with a 
cup of NE clam chowder, corn on the cob 
and drawn butter

Lobster Dinner For 2–$119.99
Two 2½-pound Maine lobsters served 
with chowder, salad, corn on the cob  
and baked potatoes

3 COURSE EARLY BIRD SPECIAL 
SERVED DAILY (Dining Room Only)
Sun–Thurs 3pm-5pm 
Fri & Sat 3pm-4:30pm
Salad, Entrée and Dessert - $19
Menu Choice: 6oz fi let mignon, 4oz baked stuff ed lobster 
tail, BBQ grilled salmon, baked haddock Florentine, shrimp 
and sword pomodoro, grouper fi ngers, grilled swordfi sh or 
chicken marsala

Enjoy a glass of house wine or champagne 
for only $4 with your early bird dinner

CHEF BILL’S LUNCH 
SPECIALS SERVED 11-4
(Lunch items may not be split)

Steak & Shrimp Stir Fry 
Special – $13
Sautéed with fresh vegetables fi nished in a sweet 
teriyaki glaze served over rice

Baked Haddock Miranda – $13
Topped with provolone cheese and lobster sauce 
served with rice and veggies

Filet Mignon Sliders – $15
Topped with blue cheese fondue, bacon, 
caramelized onions and served with fries 
and a pickle    

Super Saver Lunch Specials
–$10

–$12
 –$9

Hours: Sun-Thu 11am-9pm Fri-Sat 11am-9:30pm

HAPPY HOUR
Daily 11am-9:30pm (Bar Only)

Check Out Our Happy Hour Menu!

LIVE ENTERTAINMENTSun-Thu 6-9pm Fri-Sat 6:30-9:30pm

El Gato Solea The Consecutones  Rosetta Stone Joey Fiato Bill Colletti Take Two Steve Fenttiman & 
Jimmy Clemens

The Only Naples Restaurant Where 
Fresh Seafood is Flown in Daily 

From New England! 

SUNDAY & WEDNESDAY FEATURE SERVED ALL DAY
Twin Lobsters–$28.99 2 one-pound Maine lobsters served with corn on the cob and drawn butter

4221 East Tamiami Trail, Naples

billssteakandseafood.com 
239.455.5111

to change without notice. Please call for pricing.
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In Celebration of our 25th Anniversary,  

10% of all sales* on February 25th  
will benefit the Women’s Foundation.

*Maximum donation $25,000 



MONTEREY
7985 Beaumont Court
Dave/Ann Renner 239.784.5552
Web ID 218013143 $1,250,000

GREY OAKS
2736 Buckthorn Way
Jane Darling 239.290.3112
Web ID 218011942 $2,850,000

GREY OAKS
1441 Nighthawk Pointe
Jutta V. Lopez/Al Lopez 239.659.5113
Web ID 218012104 $4,985,000

Gorgeous southwestern views of the golf course and creek can be seen from nearly every window in this 
impressive two-story luxury residence, which features a ground-floor master bedroom and a well-appointed 
lanai area. Effortlessly entertain on your expansive tiled lanai, featuring a fireplace, gas-heated pool and spa, 
and a full summer kitchen with a sink, grill, fridge and bar seating.

FIDDLER'S CREEK
3815 Isla Del Sol Way
Michelle Thomas 239.860.7176
Web ID 218013287 $1,988,000

PELICAN BAY
3 Las Brisas Way
Jon Feins 239.687.9546
Web ID 218011608 $1,895,000
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PremierSothebysRealty.com

Sotheby' s International Realty® and the Sotheby' s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. Property information herein 
is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate and neither suggests nor infers that Premier Sotheby' s 

International Realty participated as either the listing or cooperating agent or broker in the sale or purchase of the properties depicted. *Countryside by Josephine Trotter used with permission.
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PARTNER WITH A GLOBAL REACH
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3001 Rum Row
Friley Saucier 239.293.3532
Web ID 217072479 $7,500,000

1100 Galleon Drive
Karen Van Arsdale 239.860.0894
Web ID 216070094 $11,900,000

LIVE LIKE A LOCAL

Page 2

From beachfront homes and majestic 

estates, to cozy cottages and resort-style 

retreats, allow us to match you with a 

rental that far exceeds home ±  know 

what it means to live like a local.

239.262.4242 

THE VILLAGE | 239.261.6161
4300 Gulf Shore Boulevard North, Suite 100
Naples, FL 34103

BROAD AVENUE | 239.434.2424
390 Broad Avenue South

Naples, FL 34102

FIFTH AVENUE | 239.434.8770
500 Fifth Avenue South, Suite 501

Naples, FL 34102

MARCO ISLAND | 239.642.2222
760 North Collier Boulevard, Suite 101 
Marco Island, FL 34145

HARBOUR POINT | 239.213.7373
800 Harbour Drive 
Naples, FL 34103

ESTUARY | 239.261.3148
1220 Gordon River Trail

Naples, FL 34105

DEVELOPMENT SERVICES | 239.403.2200
4001 Tamiami Trail North, Suite 350

Naples, FL 34103

CENTRAL NAPLES | 239.659.0099
4001 Tamiami Trail North, Suite 102

Naples, FL 34103 

RENTALS | 239.262.4242
5020 Tamiami Trail North, Suite 120
Naples, FL 34103

VANDERBILT | 239.594.9494
325 Vanderbilt Beach Road
Naples, FL 34108

MERCATO SALES CENTER | 239.594.9400
9123 Strada Place, Suite 7125
Naples, FL 34108

BONITA SPRINGS | 239.948.4000
27400 Riverview Center Boulevard, Suite 4

Bonita Springs, FL 34134

SANIBEL | 239.472.2735
2341 Palm Ridge Road
Sanibel, FL 33957

CAPTIVA | 239.395.5847
11508 Andy Rosse Lane

Captiva, FL 33924

GREY OAKS | 239.262.5557
2400 Grey Oaks Drive North

Naples, FL 34105

MYSTIQUE AT PELICAN BAY | 239.598.9900
6885 Pelican Bay Boulevard
Naples, FL 34108

Find your rental retreat today at 
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960 Galleon Drive
Karen Van Arsdale 239.860.0894
Web ID 218008002 $10,200,000

500 Admiralty Parade
Michael G. Lawler 239.261.3939
Web ID 217078071 $19,980,000

Naples Continental #803
ML Meade 239.293.4851
Web ID 217065939 $849,900

Windsor Court #104
Ryan Nordyke 239.776.9390
Web ID 217063848 $569,000

Carriage Club #56
Paul Arpin 239.877.4450
Web ID 218005143 $789,000

St. Croix Club #506
Hunter Hansen 239.300.8800
Web ID 217078184 $895,000

555 Riviera Drive
Bernie/Joe Garabed 239.571.2466
Web ID 217079024 $2,400,000

3300 Green Dolphin Lane
Tom Gasbarro 239.404.4883
Web ID 216011338 $6,995,000

Mansion House #31
Cindy Thompson 239.860.6513
Web ID 217010745 $2,825,000

2970 Fort Charles Drive
Karen Van Arsdale 239.860.0894
Web ID 218008848 $7,500,000

3001 Rum Row
Friley Saucier 239.293.3532
Web ID 217072479 $7,500,000

Spindrift Club #34
Ryan Nordyke 239.776.9390
Web ID 217003393 $445,000

Windsor Court #203
Susan Barton 239.860.1412
Web ID 218009598 $449,000

1672 Galleon Drive
Michael G. Lawler 239.261.3939
Web ID 218002351 $18,500,000

Via Delfino #901
Karen Van Arsdale 239.860.0894
Web ID 217068167 $3,650,000

565 Fairway Terrace
Michael G. Lawler 239.261.3939
Web ID 217066036 $2,495,000

1365 Spyglass Lane
Keith Buchanan 239.253.7775
Web ID 216052919 $6,500,000

3333 Gin Lane
Gwen Tolson 847.208.2754
Web ID 217038449 $5,595,000

1100 Galleon Drive
Karen Van Arsdale 239.860.0894
Web ID 216070094 $11,900,000

515 Riviera Drive
Karen Van Arsdale 239.860.0894
Web ID 217060161 $3,995,000

Windsor Court #303
Adrienne Young 239.825.5369
Web ID 217059338 $489,000

La Maison Club #104
Larry Roorda 239.860.2534
Web ID 217078556 $495,000
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Miramar #202
Larry Roorda 239.860.2534
Web ID 218011699 $885,000

YOUR LOCALLY OWNED REALTY
PARTNER WITH A GLOBAL REACH
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730 6th Avenue North
Michael G. Lawler 239.261.3939
Web ID 217070922 $4,450,000

Ardissone #5-504
Larry Roorda 239.860.2534
Web ID 218013250 $1,775,000

340 7th Avenue North
Karen Van Arsdale 239.860.0894
Web ID 217067438 $2,175,000

Oyster Bay | Escondido Marina #202
Robert Hollister 239.250.6113
Web ID 218009006 $530,000

555 on Fifth #201
Tatyana Sallee 239.293.5017
Web ID 217062586 $1,200,000

505 on Fifth #204
Michael G. Lawler 239.261.3939
Web ID 217052912 $2,595,000

912 9th Avenue South
Melinda Gunther 239.297.2155
Web ID 217078026 $3,600,000

Surfsedge #1407
Gordie Lazich/Mark Maran 239.777.2033
Web ID 217053301 $998,500

Park West Villas #N-7
Kathryn Tout 239.250.3583
Web ID 218001317 $483,900

Horizon House #500
Sandra McCarthy-Meeks 239.287.7921
Web ID 218002732 $899,900

Gulfside #607
Sharon Kaltenborn 239.248.1964
Web ID 218002594 $1,150,000

4790 Whispering Pine Way
Michael G. Lawler 239.261.3939
Web ID 217061002 $2,595,000

674 Palm Circle West
Lindsey Smith 239.572.2663
Web ID 217071812 $4,495,000

Park Shore Tower #11C
Angela R. Allen 239.825.8494
Web ID 217067984 $2,095,000

629 Gulf Shore Boulevard North
James Bates 239.961.3973
Web ID 217066456 $6,695,000

2020 6th Street South
Paul Arpin 239.877.4450
Web ID 217054848 $5,995,000

505 21st Avenue South
Michael G. Lawler 239.261.3939
Web ID 218011539 $3,750,000

2111 Forrest Lane
Debra McInnis 239.776.4946
Web ID 216040998 $7,999,000

2211 South Winds Drive
James Bates 239.961.3973
Web ID 217061537 $9,975,000

562 Pine Grove Lane
Michael G. Lawler 239.261.3939
Web ID PINE050517IHE $3,295,000

488 Devils Lane
Michael G. Lawler 239.261.3939
Web ID BUCC021318IHE $3,295,000

Aria #704
Amy Becker/Leah Ritchey 239.272.3229
Web ID 217068024 $3,179,000

377 Pirates Bight
Michael G. Lawler 239.261.3939
Web ID 217069142 $4,995,000

Enclave #9
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 218002488 $5,950,000

PremierSothebysRealty.com

Esmeralda on Eighth #201
Heather Hobrock 239.370.3944
Web ID 218004450 $2,495,000
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Le Parc #1502
Michael G. Lawler 239.261.3939
Web ID 218009075 $4,195,000
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PARTNER WITH A GLOBAL REACH
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Grosvenor #1702
Frank Pezzuti 239.216.2445
Web ID 217069101 $1,975,000

Remington #204
Marion Bethea/Anne Killilea 239.261.6200
Web ID 217003493 $4,250,000

Brighton #703
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 217056322 $4,750,000

Marquesa #902
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 218005317 $1,695,000

8751 La Palma Lane
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 217023356 $3,295,000

Brighton #803
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 217029846 $5,195,000

8121 Via Vecchia
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 216073048 $5,995,000

9771 Niblick Lane
Lisa Tashjian 239.259.7024
Web ID 218002809 $3,950,000

2011 Timarron Way
Michelle Thomas 239.860.7176
Web ID 217045770 $569,000

Cap Ferrat #1402
Friley Saucier 239.293.3532
Web ID 218011193 $2,600,000

Windsor #302
Karen Van Arsdale 239.860.0894
Web ID 216067665 $6,995,000

Sanctuary #123
Kelly Kent 239.250.5480
Web ID 217031433 $558,000

Interlachen #223
Ellen Eggland 239.571.7192
Web ID 217066364 $545,000

Serendipity #529
Tricia Ale 203.947.1873
Web ID 217067048 $475,000

Dorchester #501
Cynthia Rosa 239.287.6015
Web ID 217077884 $1,275,000

Mystique #701
Donna DeFilipps 239.598.9900
Web ID 216016741 $6,000,000

1707 Persimmon Drive
Terri Moellers 239.213.7344
Web ID 218006764 $1,875,000

Osprey Pointe #202
Lisa Rogstad 239.777.1698
Web ID 217075665 $745,000

1376 Wood Duck Trail
Terri Moellers 239.213.7344
Web ID 217076933 $1,895,000

1056 Grand Isle Drive
Terri Moellers 239.213.7344
Web ID 217073519 $1,250,000

PremierSothebysRealty.com

Cocobay #5
Janet Rathbun 239.860.0012
Web ID 218010934 $2,700,000

Biltmore #602
Gilman/Hamilton/Briscoe 239.213.7463
Web ID 217070614 $4,100,000

9033 Terranova Drive
James Bates 239.961.3973
Web ID 218012824 $1,625,000
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Wilderness Country Club #E-158
Jane Darling 239.290.3112
Web ID 218011925 $495,000

1854 Harbor Lane
Tess/Tom McCarthy 239.207.0118
Web ID 218000248 $499,000

Isles of Collier Preserve #5-101
Cynthia Corogin 239.393.6747
Web ID 217062216 $595,000

2537 Clipper Way
Will Fuller 239.207.0483
Web ID 218003272 $578,000

767 Glendevon Drive
Katie Benham 239.222.2268
Web ID 217078774 $579,900

3715 Jungle Plum Drive West
Lodge McKee 239.434.2424
Web ID 217065415 $599,000

11695 Keewaydin
Sherry Irvin 239.825.2786
Web ID 217053147 $725,000

8483 Volaro Way
Sherrie Pfeffer 239.734.0539
Web ID 217076998 $399,999

1550 Foxfire Lane
Michelle Thomas 239.860.7176
Web ID 218007354 $395,000

Wilderness Country Club #D-191
Jane Darling 239.290.3112
Web ID 218013300 $398,000

3928 Cordgrass Way
Amy Atherholt 239.860.2167
Web ID 218002104 $420,000

6890 Del Mar Terrace
Mary Anastos 239.331.8273
Web ID 217061732 $439,900

7863 Valencia Court
Lura Jones 239.370.5340
Web ID 217047856 $535,000

263 Henley Drive
Patrick O'Connor 239.293.9411
Web ID 218005733 $519,900

3656 Treasure Cove Circle
Claudia Vitulich 216.470.5500
Web ID 217066469 $499,000

Lesina #302
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 217022947 $549,000

7202 Dominica Drive
Erik David Barber 323.513.6391
Web ID 217071788 $549,900

6403 Costa Circle
Michelle Thomas 239.860.7176
Web ID 217074795 $897,000

Keewaydin
Sherry Irvin 239.825.2786
Web ID 217045774 $749,900

10275 Keewaydin
Sherry Irvin 239.825.2786
Web ID 217043720 $725,000

632 Hickory Road
Agnes Zak 239.287.8036
Web ID 216054791 $995,000

11781 Little Marco Island
Sherry Irvin 239.825.2786
Web ID 217053138 $1,000,000

7058 Toscana Court
Michelle Thomas 239.860.7176
Web ID 218007410 $465,000

12117 Cannon
Sherry Irvin 239.825.2786
Web ID 217044994 $475,000

149 Caribbean Court
Whitney Casement 239.253.6125
Web ID 218011695 $2,895,000

195 15th Street NW
Christian Cazares 239.963.7873
Web ID 217051610 $449,000
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500 La Peninsula #542
Brock/Julie Wilson 239.821.9545
Web ID 218012555 $549,900

7762 Cottesmore Drive
Michelle Thomas 239.860.7176
Web ID 217063738 $595,000
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2240 Residence Circle
Dana Mount 239.404.2209
Web ID 217065367 $1,399,000

Traditions #101
Sonya Shaheen 239.877.2797
Web ID 218007080 $825,000

1486 Anhinga Pointe
Sam Heitman 239.537.2018
Web ID 216038328 $1,245,000

1276 Osprey Trail
Melissa Williams 239.248.7238
Web ID 216074004 $1,975,000

1829 Plumbago Lane
Sonya Shaheen 239.877.2797
Web ID 216006475 $2,100,000

1473 Anhinga Pointe
Melissa Williams 239.248.7238
Web ID 209007441 $3,575,000

1227 Gordon River Trail
Daniel Guenther 239.357.8121
Web ID 216005828 $2,395,000

1215 Gordon River Trail
Daniel Guenther 239.357.8121
Web ID 215036906 $2,250,000

2422 Indian Pipe Way
Sonya Shaheen 239.877.2797
Web ID 217066593 $5,495,000

1857 Plumbago Way
Daniel Guenther 239.357.8121
Web ID 218001876 $5,995,000

1399 Great Egret Trail
Melissa Williams 239.248.7238
Web ID 218004877 $5,750,000

3270 Sedge Place
Taryn Cafiero 239.287.2840
Web ID 217072848 $1,595,000

2079 Torino Way
Sonya Shaheen 239.877.2797
Web ID 218011366 $1,645,000
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46 unique residences

from $1.425 million

only 1.7 miles from the beach

over 40 restaurants and shops

BE well  

ADDRESSED®

ONLY 12 LOTS REMAIN

239.594.9400  |  ResidencesAtMercato.com

visit our new Enclave model
TODAY 1-4 p.m.

Marketed exclusively by

Each of f ice is independently owned and operated THE LUTGERT COMPANIES

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and 
operated. Equal Housing Opportunity. Home and community information, including pricing, included features, terms, availability and amenities, are subject to change, prior 
sale or withdrawal at any time without notice or obligation. Drawings, photographs, renderings, video, scale models, square footages, floor plans, elevations, features, colors 

and sizes are approximate for presentation purposes only and may vary from the homes as built. Home prices refer to the base price of the house and do not include options or 
premiums, unless otherwise indicated for a specific home. Nothing on our website should be construed as legal, accounting or tax advice. 
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The Strada #7508
Susan Gardner 239.438.2846
Web ID 217075605 $579,900

661 97th Avenue North
Anthony Gatto/Valerie Bee 239.913.9722
Web ID 217066755 $750,000

Esperanza #301
Kimberly Wagner 239.571.5474
Web ID 218005026 $1,385,000

The Strada #5208
Will Fuller 239.207.0483
Web ID 217066160 $925,000

Esperanza #101
Kimberly Wagner 239.571.5474
Web ID VAST011218IHE $1,325,000

Marquesa Royale #1-101
James Bates 239.961.3973
Web ID 217076957 $1,475,000

2883 Tiburon Boulevard East
Terri Moellers 239.213.7344
Web ID 218009007 $1,595,000

2930 Gilford Way
Michelle Thomas 239.860.7176
Web ID 217035657 $449,900

Cedar Ridge #202
Whitney Casement 239.253.6125
Web ID 217010285 $360,000

178 Mentor Drive
Bonnie Nageon De Lestang 239.280.6997
Web ID 218003784 $379,000

Ventanas #A-403
Amy Atherholt 239.860.2167
Web ID 218002997 $479,000

5343 Hawkesbury Way
Helen Baker 239.580.9522
Web ID 217074698 $479,900

1955 Mission Drive
Dave/Ann Renner 239.784.5552
Web ID 217076859 $825,000

The Strada #7417
Susan Gardner 239.438.2846
Web ID 217025053 $799,000

Castillo #1-102
John D'Amelio 239.961.5996
Web ID 217066349 $792,500

12651 Colliers Reserve Drive
Erik David Barber 323.513.6391
Web ID 217075740 $869,900

Carrara #102
Cynthia Miles 239.273.3449
Web ID 217043348 $899,000

15200 Medici Way
Tom/Tess McCarthy 239.243.5520
Web ID 218005132 $1,995,000

4448 Wayside Drive
Joanne MacLeod 239.272.7679
Web ID 217075711 $1,990,000

9214 Mercato Way
Susan Gardner 239.438.2846
Web ID 216016827 $1,970,000

1580 Gormican Lane
Dave/Ann Renner 239.784.5552
Web ID 217069163 $2,100,000

9185 Mercato Way
Susan Gardner 239.438.2846
Web ID 216015002 $3,045,000

13444 Monticello Boulevard
Kimberly Wagner 239.571.5474
Web ID 217066624 $499,900

9283 Woodhurst Drive
Kimberly Wagner 239.571.5474
Web ID 217042839 $535,000

16361 Camden Lakes Circle
Dave/Ann Renner 239.784.5552
Web ID 218012614 $615,000

7339 Lantana Circle
Patrick O'Connor 239.293.9411
Web ID 218011975 $565,000

3087 Santorini Court
Michelle Thomas 239.860.7176
Web ID 218013025 $469,000

16190 Camden Lakes Circle
Charles Cole 239.963.5560
Web ID 217026053 $548,800
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Vanderbilt Surf Colony #305
Joanne MacLeod 239.272.7679
Web ID 216057609 $499,000

Vanderbilt Yacht Racquet #901
Janine Monfort 239.641.0990
Web ID 218007785 $699,900

1830 Menorca Court
Jacki Strategos 239.370.1222
Web ID 217015769 $798,000

South Seas #1009
ML Meade 239.293.4851
Web ID 217028133 $599,000

301 Lamplighter Drive
David Gape 239.404.7032
Web ID 217030125 $749,500

902 East Inlet Drive
Cathy Rogers 239.821.7926
Web ID 217077213 $824,900

Royal Marco Point #2-509
Darlene Roddy 239.404.0685
Web ID 217029848 $989,000

1217 Bluebird Avenue
Dave Flowers 239.404.0493
Web ID 217057927 $439,000

Ville De Marco West #B101
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 217002740 $399,500

Vintage Bay #13
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 217056042 $415,000

945 Royal Marco Way
Cathy Rogers 239.821.7926
Web ID 217055993 $449,000

Sussex on the Bay #603
Brock/Julie Wilson 239.821.9545
Web ID 217033077 $449,000

Moraya Bay #808
Marion Bethea/Anne Killilea 239.261.6200
Web ID 217000892 $5,495,000

386 Seagull Avenue
Amy Atherholt 239.860.2167
Web ID 218007968 $1,200,000

Royal Marco Point #927
Darlene Roddy 239.404.0685
Web ID 217030069 $1,749,000

Mirage PH E
Larry Caruso 239.394.9191
Web ID 217058705 $1,399,000

1405 Collingswood Avenue
Cathy Brodie 239.272.7725
Web ID 217031586 $995,000

1261 Stone Court
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 217076684 $1,750,000

1035 Blue Hill Creek Drive
Jim/Nikki Prange-Carroll 239.642.1133
Web ID LANS112816IHE $3,250,000

Villas at Waterside #201
Darlene Roddy 239.404.0685
Web ID 217015130 $469,000

Marco Beach Ocean Resort #603
Darlene Roddy 239.404.0685
Web ID 217039055 $469,000

305 Grapewood Court
Larry Caruso 239.394.9191
Web ID 217013911 $450,000

South Seas #2-905
Helga Wetzold 239.821.6905
Web ID 216055607 $499,000

267 Shadowridge Court
Brock/Julie Wilson 239.821.9545
Web ID 217031869 $519,000

Sausalito #1
Michelle Lauzier 239.213.7474
Web ID 217071966 $950,000

Villas of Hideaway Beach #4
Cathy Rogers 239.821.7926
Web ID 217076641 $3,575,000

Royal Marco Point #503
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 217075641 $979,000

1629 McIlvaine Court
Johanna O'Hagan 734.891.0913
Web ID 216056690 $4,295,928
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Callista #204
Michelle Thomas 239.860.7176
Web ID 217002486 $429,000

Varenna #204
ML Meade 239.293.4851
Web ID 217055768 $379,000

9119 Cherry Oaks Lane
ML Meade 239.293.4851
Web ID 218001189 $399,000

Varenna #202
Michelle Thomas 239.860.7176
Web ID 217013137 $350,000

Serena #3-201
Michelle Thomas 239.860.7176
Web ID 216075956 $399,000

Cascada #101
Michelle Thomas 239.860.7176
Web ID 217077899 $359,000

Varenna #204
Lura Jones 239.370.5340
Web ID 216078319 $449,000

Serena #101
Michelle Thomas 239.860.7176
Web ID 218012029 $389,000

Serena #2-202
Lura Jones 239.370.5340
Web ID 216016877 $464,990

Laguna #102
Michelle Thomas 239.860.7176
Web ID 217079208 $389,000

7701 Mulberry Lane
Michelle Thomas 239.860.7176
Web ID 216074962 $739,900

Menaggio #101
Michelle Thomas 239.860.7176
Web ID 216007406 $549,000

2882 Aviamar Circle
Michelle Thomas 239.860.7176
Web ID 218006668 $529,000

7634 Mulberry Lane
Lura Jones 239.370.5340
Web ID 217057733 $799,000

7686 Mulberry Lane
Lura Jones 239.370.5340
Web ID 218006781 $839,000

23235 Sanabria Loop
Teri Pytel 847.274.1195
Web ID 218005965 $534,000

9860 El Greco Circle
Valerie Bee/Anthony Gatto 239.398.3055
Web ID 217068697 $525,000

28381 Altessa Way
Roxanne Jeske 239.450.5210
Web ID 218012619 $499,900

Oak Hammock #202
Roxanne Jeske 239.450.5210
Web ID 218000425 $585,000

22141 Shallowater Lane
Roxanne Jeske 239.450.5210
Web ID 216064538 $1,790,000

8543 Bellagio Drive
Michelle Thomas 239.860.7176
Web ID 218012668 $887,000

28051 Winthrop Circle
Kimberly Salay 239.300.5075
Web ID 217021730 $515,000

7786 Mulberry Lane
Michelle Thomas 239.860.7176
Web ID 218013208 $895,000

13350 Bridgeford Avenue
Ryan Batey 239.287.9159
Web ID 218011428 $450,000

3875 Isla Del Sol Way
Laurie Zanelli 239.675.9777
Web ID 216059884 $2,395,000

22532 Baycrest Ridge Drive
Roxanne Jeske 239.450.5210
Web ID 217071828 $679,000
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13570 Southampton Drive
Ryan Batey 239.287.9159
Web ID 218011419 $319,000

Lakemont Cove #101
Jack Despart 239.273.7931
Web ID 218005252 $279,900

13411 Bridgeford Avenue
Ryan Batey 239.287.9159
Web ID 218011407 $309,000

Oak Hammock II #201
Ruth Bethem 239.777.7007
Web ID 217001720 $342,000

Cypress Hammock #102
Roxanne Jeske 239.450.5210
Web ID 218012006 $359,000

Horizons #502
Werner Schroeder 239.776.8956
Web ID 217050000 $1,335,000

Sandpiper #1421
Jacquie Lewisy 239.227.3070
Web ID 218005552 $259,000

Esperia South #1004
Harriet Harnar 239.273.5443
Web ID 217077359 $795,000

8890 Creek Run Drive
Roxanne Jeske 239.450.5210
Web ID 217037306 $445,000

21561 Bella Terra Boulevard
Umscheid/Coburn 239.691.3541
Web ID 218011596 $439,900

Mystic Ridge #713
Coburn/Umscheid 239.825.3470
Web ID 217075439 $365,000

Costa Del Sol #1103
Coburn/Umscheid 239.825.3470
Web ID 217063766 $465,000

13152 Bridgeford Avenue
Ryan Batey 239.287.9159
Web ID 217075108 $489,000

14660 Escalante Way
Jacquie Lewisy 239.227.3070
Web ID 218005753 $259,000

Waterford V #1802
Ryan Batey 239.287.9159
Web ID 218011430 $164,900

Wedgewood II #1702
Ryan Batey 239.287.9159
Web ID 218006714 $255,000

Waterford II #504
Ryan Batey 239.287.9159
Web ID 218012987 $155,780

The Residences #4102
Roxanne Jeske 239.450.5210
Web ID 217063204 $254,900

Waterford IV #1304
Ryan Batey 239.287.9159
Web ID 217075136 $154,000

Hidden Lakes #3004
Roxanne Jeske 239.450.5210
Web ID 218007274 $279,000

28552 F B Fowler Court
Jacquie Lewisy 239.227.3070
Web ID 217061995 $210,000

Wedgewood III #2103
Ryan Batey 239.287.9159
Web ID 217031167 $279,000

Matera #201
Nancy Koeper 239.450.1930
Web ID 218000717 $250,000

Sunset Captiva Condominiums #204
Burns Family 239.464.2984
Web ID 217055694 $1,249,000

38 Sea Hibiscus Court
Burns Family 239.464.2984
Web ID 217055054 $1,049,000

11508 Giulia Drive
Vanya/Dimo Demirev 239.565.0550
Web ID 218011415 $384,900

Pointe Santo De Sanibel #E6
Burns Family 239.464.2984
Web ID 216028702 $1,250,000

Blue Gulf #101
Burns Family 239.464.2984
Web ID 218012023 $1,420,000

Mastique PH 2
Melissa Rathgeber 239.297.9095
Web ID 218012502 $1,995,000

Cape Harbour | Marina View #407
Craig Wolfsfeld 239.850.3172
Web ID 218012533 $499,900

Harbor Place #301
Burns Family 239.464.2984
Web ID 218009265 $549,000

27068 Kindlewood Lane
Umscheid/Coburn 239.691.3541
Web ID 218006545 $342,000
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PA R T N E R

G L O B A L  R E A C H

LOCA L

CONTACT US TODAY FOR A CONSULTATION ON HOW YOUR HOME CAN BE 

MARKETED IN FLORIDA AND AROUND THE WORLD.

PremierSothebysRealty.com

FIFTH AVENUE  |  239.434.8770

CENTRAL NAPLES  |  239.659.0099

DEVELOPMENT SERVICES  |  239.403.2200 HARBOUR POINT  |  239.213.7373

MERCATO SALES CENTER  |  239.594.9400

BONITA SPRINGS  |  239.948.4000

MARCO ISLAND  |  239.642.2222

VANDERBILT  |  239.594.9494

ESTUARY  |  239.261.3148

THE VILLAGE  |  239.261.6161

SANIBEL  |  239.472.2735

CAPTIVA  |  239.395.5847

GREY OAKS  |  239.262.5557

BROAD AVENUE  |  239.434.2424

RENTAL DIVISION  |  239.262.4242

MYSTIQUE AT PELICAN BAY  |  239.598.9900
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Mother-in-Law Suite
Home features 3/2/2 in main house with a mother-in-
law attached apartment w/living room, full kitchen &
master bath! $1,230,250
1-866-657-2300 800CC043281.

BONITA SPRINGS

Remodeled In and Out
3/3 Direct sailboat gulf access pool home in the Yacht
Club. Completely remodeled inside and out with high
end finishes. $999,900
1-866-657-2300 800CC078761.

CAPE CORAL

Bring your Yacht...
Spectacular views of  Florida sunsets! Deep water di-
rect gulf access! Beautiful 3+ den with 4 car plus
garage. $840,000
1-866-657-2300 800CC005349.

CAPE CORAL

2800 sqft Gulf Access Pool Home - South of Parkway
The 4 bedroom, 3 bathroom home features a very spa-
cious screened in lanai with an electric heated pool and
Jacuzzi. $749,000
1-866-657-2300 800CC002008.

CAPE CORAL

Direct Sail Boat Access
4/3.5 pool home on a southern exposure direct access
sailboat canal. $619,000
1-866-657-2300 800CC005001.

CAPE CORAL

Elegant Gulf Access Pool Home
This property features a great layout with 3 bedrooms,
den and 2 full bathrooms, one bathroom with access to
the patio. $589,000
1-866-657-2300 800CC005741.

CAPE CORAL

Coco Bay Pool Home
Southern view pool home all updated with too many
extras to list! Close to Sanibel and beaches.$574,500
1-866-657-2300 800FM078440.

FORT MYERS

Direct Access Pool Home
Direct sailboat access pool home in unit 64. 3/2 with
formal living & dining/den/office. Atrium off master
bedroom. $490,000
1-866-657-2300 800CC024494.

CAPE CORAL

Sailboat Access Fully Furnished Home
3/2 pool home located in Cape Coral Yacht Club area.
Sailboat access on a deep water canal only seconds to
the river. $489,000
1-866-657-2300 800CC006478.

CAPE CORAL

Location, Location!
Beautiful 3 bedroom plus den with a pool in Blackhawk
community in Briarcliff area. $485,000
1-866-657-2300 800CC046320.

FORT MYERS

Location! Location! Location!
4 bedroom + den/2 bath/3 car garage pool home lo-
cated in a desirable Cape Coral neighborhood.

$459,900
1-866-657-2300 800CC001158.

CAPE CORAL

Heaven in the Country
A beautiful 14.5 acre estate in beautiful LaBelle, FL. A
must see, call to day and schedule your showing.

$449,000
1-866-657-2300 800FM065875.

LABELLE

Beautiful Gulf Access Pool Home
Don't miss this one. Everything is done! Beautifully
landscaped! $399,900
1-866-657-2300 800LE058779.

CAPE CORAL

Beautiful River Front Property
Beautiful 3 bedroom 2 bath 1 car garage plus den
home is on the Caloosahatchee River. $398,500
1-866-657-2300 800LE015662.

LABELLE

Immaculate Gulf Access Pool Home
Lovingly updated, gulf access home completely up-
dated! Gorgeous updated kitchen 3 bed/2 baths,
heated salt water pool! $379,900
1-866-657-2300 800CC044104.

CAPE CORAL

Whiskey Creek Pool Home & Golf Course View
Roomy 4 bed/3 bath/2 car garage home with 2129 sqft
under air in highly desirable Whiskey Creek community.

$379,900
1-866-657-2300 800FM078221.

FORT MYERS

Gulf Access Pool Home
3/2/2 Gulf access pool Home that is perfect for all your
boating and fishing needs! $375,000
1-866-657-2300 800CC005500.

CAPE CORAL

Limitless Possibilities-House On Almost 3 Acres
Large 4 bedroom plus lots of extra rooms with a
ground floor separate entrance sitting on almost 3
acres!! $365,000
1-866-657-2300 800NA051439.

NAPLES

Best Priced Home in Bella Terra
Home in Bella Terra 4/2 pool home! Over 2300 sqft of
living area. Resort style community, low HOA's.

$360,000
1-866-657-2300 800BS073154.

ESTERO

Move in Ready
3/2 pool home with open floor plan and split bedroom
layout! $359,000
1-866-657-2300 800CC002258.

FORT MYERS
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Magnificent Sunsets/Beautiful Lot
Pride of ownership evident as you enter this 3 bed-
room/2bath formal living room/dining room.$349,600
1-866-657-2300 800FM001432.

FORT MYERS

Great Sailboat Access Opportunity
3/2 home with nearly 1800 sqft of living area on sail-
boat access canal in Unit 64 of SW Cape Coral.

$339,900
1-866-657-2300 800CC079144.

CAPE CORAL

Corkscrew Shores
Beautiful new home at Corkscrew Shores 2/2/2 + Sun
room. Located in Estero. Low HOA fees! Resort style
living! $339,000
1-866-657-2300 800BS068379.

ESTERO

A Whiskey Creek Terrace Gem!  Direct Access!
Beautiful and quaint Whiskey Creek area waterfront
home! Gulf access with only minutes to the Gulf!
Lovely waterfront! $337,500
1-866-657-2300 800FM003309.

FORT MYERS

Pool & Spa Home
3/2 pool home with lake views located in Woodgate Es-
tates $319,900
1-866-657-2300 800CC001122.

FORT MYERS

Estate Sale
3/2 waterfront pool home with beautiful sunset expo-
sure! $299,900
1-866-657-2300 800CC003540.

CAPE CORAL

Luxury Condo
3/2 waterfront luxury condo offering views of the River.
Largest floor plan in the building. $294,900
1-866-657-2300 800CC002513.

FORT MYERS

Captivating Home - Beautiful Private pool in
SW Cape Coral
3 Bedrooms + den utilized as a fourth bedroom, 2
baths, 2 car garage. $279,999
1-866-657-2300 800LE056011.

CAPE CORAL

Beautiful Lake Home South Western Exposure
Southwestern exposure pool home in desirable Deep
Creek Community. 3 bedrooms, 2 baths with 2 car
garage. Sold turnkey! $266,000
1-866-657-2300 800CC038179.

PORT CHARLOTTE

Newly Remodeled Home
3/2 SW Cape Coral pool home. $265,000
1-866-657-2300 800CC005228.

CAPE CORAL

Newly Remolded Kitchen-Corner Lot SW Cape Pool Home
Beautifully remodeled kitchen 3 bedroom, 2 bath - up-
dated, split floor plan, situated on oversized corner lot
with pool. $259,900
1-866-657-2300 800CC005155.

CAPE CORAL

Turnkey Property
Beautiful 3/2/2 with solar heated pool and a huge lanai.

$258,000
1-866-657-2300 800CC002244.

CAPE CORAL

Gulf Access in Waterway Estates
Gulf access in Waterway Estates - 3/2/2 car garage
caged pool home. On cul-de-sac in quiet, low traffic
neighborhood. $229,900
1-866-657-2300 800FM078784.

NORTH FORT MYERS

Large Pool Home on an Acre of Landscaped Property
If you enjoy space - look no further.  3/2 pool home on
an improved fully irrigated acre of land.  Lots of room to
play. $229,900
1-866-657-2300 800FM078076.

LEHIGH ACRES

Beautiful 3/2 Home in Port Charlotte
Impressive, 3 bedroom, 2 bathroom private home with
attached 2 car garage. $229,000
1-866-657-2300 800CH247699.

PORT CHARLOTTE

Pool Home with Southern Exposure
Updated heated pool home with all utilities in and paid!
Very open floor plan with French doors out to a large
pool area. $225,000
1-866-657-2300 800CC054262.

CAPE CORAL

3/2 Pool Home
Nothing to do here but move in to this beautiful 3/2
pool home located in SE Cape Coral. $239,900
1-866-657-2300 800CC076544.

CAPE CORAL

NW Cape Coral Pool Home
3/2 pool home, nicely renovated with quartz counter
tops in kitchen & bathrooms, and a fenced in back
yard. $235,000
1-866-657-2300 800CC073240.

CAPE CORAL

Remodeled Pool Home
3/2 gorgeous remodeled pool home with spacious out-
door entertaining area. $234,900
1-866-657-2300 800CC079276.

CAPE CORAL

4/2/2 - Beautiful Gated Community of Waterford
Estates
This 4/2/2 is immaculate and move in ready! This
home features tile in the main living areas. $229,900
1-866-657-2300 800CH247645.

PUNTA GORDA

Priced to Sell - 3/2/2 in Golden Gate Estates
Spacious home with tile throughout. Property sits on
1.14 acres.15 minutes to Ave Maria and Seminole
Casino & Hotel. $255,000
1-866-657-2300 800NA004455.

NAPLES

Well Kept, Cozy 3 Bed 2 Bath Home - Many Extras
Check this out!  Charming and cozy home offering a
kitchen chef's would love with 42" uppers, all wooden
cabinets. $250,000
1-866-657-2300 800FM000568.

FORT MYERS

Rare Top Floor End Unit Veranda Condo on
Golf Course
Championship golf close to the beach and Sanibel! Best
view - covered bridge - upgraded. $249,900
1-866-657-2300 800FM071128.

FORT MYERS

Pristine Lakeview Coach Home
Like new 2 bedroom, plus den and 2 bath coach home
with 1 car garage.  The home has a large lanai.

$244,900
1-866-657-2300 800FM075854.

FORT MYERS
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Well Maintained Pool Home-in Heart of Cape Coral
This 3/2 home is being sold turnkey and features tile
through out, and large solar heated pool with fenced in
yard! $224,500
1-866-657-2300 800CC003082.

CAPE CORAL

Move In Ready Home
3 bedroom, 2 bath, a great room floor plan. Conve-
niently located to shopping, restaurants and entertain-
ment. $223,900
1-866-657-2300 800CC078043.

CAPE CORAL

Duplex in Great Area
Great opportunity for investors or for an end user to live
in one side and rent the other! Duplex in fantastic loca-
tion. $220,000
1-866-657-2300 800FM069809.

FORT MYERS

Ready for a New Owner
Spacious 4 bedroom house with formal living & dining
rooms that have privacy doors on each side.

$215,900
1-866-657-2300 800LE004994.

LEHIGH ACRES

2 Bed 2 Bath Wrap Around Awesome Water
Views
Like living on an island.  Don't miss this Estero Country
Club property.  Million dollar views. $215,000
1-866-657-2300 800FM066606.

ESTERO

Charming 3/2/1 Home in the Heart of Port
Charlotte
This is a great family home, Just minutes from shop-
ping and 20 minutes to the beach. $209,900
1-866-657-2300 800CH244012.

PORT CHARLOTTE

Oak Filled Acre Lot with Lovely Home
Beautiful 3 bedroom, 2 bath, 2 car garage home on an
acre lot in great area of Lehigh Acres. $209,900
1-866-657-2300 800LE076647.

LEHIGH ACRES

Two Story Home
3/2 two story home with 2nd floor deck overlooking a
huge backyard. $199,900
1-866-657-2300 800CC000534.

CAPE CORAL

3/2/2 Pool Home Centrally Located in Port
Charlotte
This 3/2/2 pool home is move in ready! The a/c was replaced
in 2017 and the pool was recently redone. $199,900
1-866-657-2300 800CH247513.

PORT CHARLOTTE

Deep Creek Hideaway
3/2/2 Home on quiet cul-de-sac in sought after Deep
Creek area of Punta Gorda. $199,900
1-866-657-2300 800CH245047.

PUNTA GORDA

2 Bed /2 .5 Bath/1 Car Garage Townhome in Paseo
Santa Isabella townhome with 1520 sqft under air in
the award winning, Paseo resort-style community.

$183,500
1-866-657-2300 800FM000527.

FORT MYERS

1st Floor Great Lake View Upgraded in Kelly Greens
Upgraded condo on the first floor with a great lake view
located in Kelly Greens Championship. $177,750
1-866-657-2300 800FM079570.

FORT MYERS

Three Bedroom in Oak Hollow Community
This gem sits on a corner lot. 3/2/2 with community
pool, club house and so many amenities. $169,900
1-866-657-2300 800CH247836.

PORT CHARLOTTE

Gulf Access Condo
3/2 gulf access condo with canal views! $169,900
1-866-657-2300 800CC003069.

CAPE CORAL

Half Duplex -with 4 Bed & 3 Bath in Great Location
Half duplex with 4 bedrooms and 3 bathrooms in great
Location! Very close to Gulf Coast Town Center, Florida
Gulf Coast. $190,000
1-866-657-2300 800FM009157.

FORT MYERS

Alva Investment Property
This is a 3 bedroom 2 bath 2 car garage home with
1879 sqft under air in NW Lehigh Acres. Home has a
den. $189,900
1-866-657-2300 800FM067757.

ALVA

Great Starter or Seasonal Home
Perfect starter home in great SE neighborhood.  1288
sqft 3/2 home with open floor plan and giant fenced in
back yard. $189,900
1-866-657-2300 800CC079198.

CAPE CORAL

2214 sqft Home - 3 Bed 2 Bath w/Den-Gated Community
This 2214 sqft home has 3 bed, 2 bath and a spacious
den located on a .30 of an acre in the gated community
of Shadow Lakes. $184,900
1-866-657-2300 800LE000840.

LEHIGH ACRES

Spacious Whiskery Creek Villa on Corner Lot
2 bed/2 bath/2 car garage with updated kitchen and
bathrooms.  Very clean and ready to move in
. $199,900
1-866-657-2300 800FM077352.

FORT MYERS

Beautiful View Close to Downtown Fort Myers
Stunning view and great location. This spacious 2
bed/2 bath condo is located in North Ft. Myers and
minutes from downtown. $198,500
1-866-657-2300 800FM001355.

NORTH FORT MYERS

Location - Location - Location
Well kept 3/2 home in quiet area of Country Club. Close
to schools, shopping and bridges. $195,000
1-866-657-2300 800CC001533.

CAPE CORAL

Great Opportunity in SE Cape Coral
Beautiful 3 bedroom 2 bath, corner lot home with all
assessments paid. Well maintained home is ready for a
new family! $191,000
1-866-657-2300 800CC001205.

CAPE CORAL
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Hideaway CC 2 Bed 2 Bath Condo in Golf
Course Community
Phenomenal sunset and golf course views from your 2nd floor
condo in an elevator building.  Gated community. $168,900
1-866-657-2300 800FM002454.

FORT MYERS

2 Bed/2 Bath/1 Car Garage Villa in Whiskey Creek
Expansive Dartmouth model.  Newer electric box and
wiring - new roof in 2015 - new A/C in 2014. Enjoy
morning sun. $165,000
1-866-657-2300 800FM003139.

FORT MYERS

Villa in Whiskey Creek - 2 Bed/2 Bath/1 Car
Garage
Perfect location at end of cul-de-sac!  Spacious home with
1848 sqft under air has so much to offer! $165,000
1-866-657-2300 800FM002852.

FORT MYERS

3 Bedroom 2 Bathroom with a Den
Enclosed Florida room, separate laundry room,
screened in lanai, and large storage shed and generous
private backyard. $164,900
1-866-657-2300 800CH247334.

PORT CHARLOTTE

Hideaway Country Club
Beautiful end unit - second floor in an elevator building
with views of the 16th hole at Hideaway. $164,900
1-866-657-2300 800FM003759.

FORT MYERS

Updated 3/2 - Great Neighborhood
Freshly renovated 3 bedroom, 2 bath home in a great
neighborhood. $159,900
1-866-657-2300 800CC005131.

CAPE CORAL

Hideaway CC 1st Floor Condo-Tennis & Optional Golf
Lovely views of the 8th fairway and lake from your first
floor end unit condo. The best part about Hideaway is
golf. $154,000
1-866-657-2300 800FM075895.

FORT MYERS

Gulf Access End Condo
End condo with over 1,000 sqft under air, full size
washer and dryer, 2 bed 2 bath, about 10 minutes to
river. $145,000
1-866-657-2300 800CC005602.

CAPE CORAL

Garden Cove
Beautiful renovated and decorated manufactured home
in a very desirable community. Extra large kitchen and
living room. $139,900
1-866-657-2300 800FM004154.

FORT MYERS

First Floor End Unit Condo - Desired Brook-
shire Community
2 bedroom 2 bath condo with 2 lanais. Close proximity
to the pool. $138,000
1-866-657-2300 800FM006853.

FORT MYERS

North Fort Myers House for Sale
This 3 bedroom, 2 bath home is located in a quiet
neighborhood in North Fort Myers.  The home has a
fenced yard. $128,000
1-866-657-2300 800FM078983.

NORTH FORT MYERS

Port Charlotte Village, a 55+ Community
Port Charlotte Village, a 55+ community the monthly
fee covers water, sewer, trash, lawn maintenance,
basic cable. $125,000
1-866-657-2300 800CH247855.

PORT CHARLOTTE

Great Privacy in Country
This 2/2/1 home sits on 1.25 acres of privacy. New
laminate floors, new A/C, new plumbing. $99,900
1-866-657-2300 800CH248051.

ARCADIA

Remodeled Manufactured Home
3/2 furnished pet friendly manufactured home where
you own the land! $86,000
1-866-657-2300 800CC002831.

NORTH FORT MYERS

Affordable Two Bedroom Two Bath Mobile
Home
Very active community with many activities. Low main-
tenance fees and you own your land. $79,900
1-866-657-2300 800CC005410.

NORTH FORT MYERS

Montura Country Living on 1.25 Acres
Spacious doublewide 3 bed 2 bath manufactured home
on 1.25 acres is move in ready. Back & front porch. De-
tached garage w/storage. $73,900
1-866-657-2300 800LE025961.

CLEWISTON

Location - Walk to Lake Park - Centralized
for Shopping
Great location - centralized with a park atmosphere!

$125,000
1-866-657-2300 800FM005409.

FORT MYERS

Weekend Get Away in Moore Haven
Manufactured home on .55 acre, corner lot, extra build-
ings, screened in spa/lanai, motor home barn and plant
nursery shed. $125,000
1-866-657-2300 800LE079391.

MOORE HAVEN

Cross Creek End Unit with Golf Course Views
This is your perfect Florida retreat with beautiful golf
course and preserve views of the Six-Mile Sleuth Pre-
serve. $123,900
1-866-657-2300 800FM043561.

FORT MYERS

Best Bargain Ever in Lehigh Acres
This home is the bet bargain you will ever find in
Lehigh Acres. Two bedrooms (one at 26x22 feet).

$123,500
1-866-657-2300 800FM063553.

LEHIGH ACRES


