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HE BOOM IS BACK.
Collier County property 

values are busting pre-
Recession records.

Good news if you’re 
already a homeowner. Bad 

news if you’re among the increasing 
number of mid-level employees and 
professionals priced out of the local 
housing market.

With home prices in Naples and 
the county once again on an upward 
trajectory, the challenge of affordable 
housing has resurfaced as a major 
issue affecting quality of life. Nurs-
es, firefighters, teachers and a cadre 
of other professionals simply can’t 

SEE HOUSING, A10 

Behind the Wheel
Check out Jeep’s Wrangler
Unlimited, the brawny coddler.
A22 

July Fourth fun
From 5Ks to fireworks,
here’s what’s happening
around SWFL. C5 

‘Sister Act’
Boogie down at the Sugden
with The Naples Players’
big summer show.C1 

Business news
Who’s going where, doing what 
(A26), and more from the local
business scene. A23-27 
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“It’s painful to see how expensive it is to live in Naples and how far behind the curve we are.”
— Christopher Spencer, president of the North Collier Professional Fire Fighters & Paramedics Local 2297

INSIDE
■ The latest 
numbers on 
the housing 
cost burden in 
Collier County.  
A10 

■ Voices from 
our community 
on rising 
housing costs.  
A11 

Our pets are part of our families — 
humans love their dogs, cats, snakes, 
chickens, birds, ferrets, horses — well, all 
the varieties of animals that love us uncon-
ditionally.

Show how much you love your pets by 
entering the Florida Weekly pet photo 
contest for our annual Pet Lovers edition.

Grab your smartphone or camera and 
click away. Then email your favorite shot 
(one entry per person, please) to pets@

floridaweekly.com. Be sure to tell us your 
full name and phone number, the name of 
your pet(s) and anything else you t h i n k 
we might want to know about 
your animal friend(s).

Our pet-friendly staff will 
review the pictures we receive 
and choose our favorite few 
dozen for publication in our 
July 26 edition.

Watch Facebook for 
updates with adorable 
entries.

We’ll also pick three top pets whose 
owners will receive gift certificates ($250 
for first place, $100 each for second and 

third) to a local pet supply store.
Deadline for email submis-

sions of high-resolution jpgs 
(300 dpi) is 11:59 p.m. Sunday, 
July 16. 

But please don’t wait; we want 
to start admiring, laughing at and 
loving your pets as much as you 
do. ■

Sit, Boo-Boo, Sit! Send pet photos to our annual contest
SPECIAL TO FLORIDA WEEKLY_________________________
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EXPLORE DESIGNER FURNISHINGS IN SOUTHWEST FLORIDA

NAPLES SHOWROOM  7200 TRAIL BOULEVARD

239.598.3330
STORES IN FT. MYERS, PINELLAS PARK, SARASOTA & TARPON SPRINGS

matterbrothersfurniture.com

INQUIRE ABOUT COMPLIMENTARY IN-HOME DESIGN SERVICES

COMMENTARY
The pale-stales among us

Lawyers, white men and the media.
As a culture, we’ve made them some 

of our favorite targets nowadays. We 
habitually nail them to the barn door 
and blaze away, just for fun.

When I say “we,” I don’t mean you 
jokesters and fun-lovers. I mean people 
who lower judgment on the species 
because they don’t like some of the 
individuals.

A friend of mine, a woman, posted the 
following masterpiece of the comedic 
counterpunch on Facebook last week, 
which is why I’m thinking about it:

“Yep ... in what seems like an epidemic 
of pale, stale males making misogynistic 
remarks this week, Naples, Florida can 
claim its very own: State University 
System board member Ed Morton, who 
suggested women’s genes are to blame 
for their lower salaries. Morton apolo-
gized a day later and said he chose his 
words poorly, but it does seem like that 
happens to old white guys a lot ... maybe 
it’s genetic?”

Man, I love that. As an old white man, 
a “pale, stale” myself, I can’t disagree 
with anything she wrote, including the 
cruise-missile question at the end.

But that’s the fun of it, and I approve 
of fun. 

In truth, though, the implication — 
it’s just men, or that’s how men are — 
makes no more sense to me than saying, 
“That’s just how women are” when you 
see one driving poorly. I’ve heard men 
say that all my life, ignoring the count-
less idiot male drivers on the road and 
the many fine female drivers.

The same notion holds true for me 
with lawyers and the media.

“Lawyers work hard and, like us, 
they’re human, many of them,” Dick 
Cavett once said, not to be outdone 
by Henry Rollins: “If you think about 
it, every single species is endangered. 
Human beings at the front of the line, 
lawyers and mosquitos at the back.”

That’s a bunch of fun.
Jimmy Swaggart probably forgot 

about fun, though, when he declared in 
the solemn tones of the anointed, “The 
media is ruled by Satan. But yet I won-
der if many Christians understand that.” 

No doubt he thinks lawyers are ruled 
by Satan, too, along with women or any-
body else who doesn’t believe what he 
tells them to believe.

As Americans, we depend on men.  
And on women. And on men and 
women who like each other (a lot). And 
we even depend on lawyers and the 
media, whether they like each other a 
lot, or not.

While each of those human (or ani-
mal — we are talking about lawyers, 

after all) species includes some bad 
apples, they’re essential to the way we 
live and think. 

Lawyers in the U.S. represent the 
greatest collusion by a set of humans 
— known as Americans, in this case — 
ever undertaken to protect the rights of 
individuals against assaults by people 
with more power or money or different 
opinions. Without violence, in courts 
of law. 

Our system depends on law. If it’s 
imperfect, it’s still better than a lawless 
or deeply slanted alternative. Lawyers 
are a significant part of the reason 
we have it so good, not the other way 
around.

The media is another significant part 
of the reason we have it so good.

Reporters and their news outlets 
remain essential in giving Americans a 
rudimentary knowledge of events and 
actions conducted by people in power. 
Or people who can influence their lives 
with money or position or even stealth 
decision-making. 

Those people would often prefer not 
to let the rest of us know what they’re 
doing because it would be so much eas-
ier to do if they could avoid exposure. 

Here are three real examples, happen-
ing now in Florida and the U.S.

If a city government decides to dump 
toxic waste in the vacant lots of a 
poor black neighborhood and bury it, 
and city officials for decades decide 
to ignore the problem and not fix it, 

reporters doing their jobs — and there 
are many — will remind you.

If state government officials let them-
selves be flown to the distant hunting 
chalets of an agricultural corporation 
and be treated in grand style, then turn 
a blind eye to the massive environmen-
tal destruction that corporation caused, 
asking taxpayers to clean it up on behalf 
of the corporation, reporters doing their 
jobs will let you know.

If federal officials decide to shape 
laws without your knowledge, out of the 
sunshine, and those laws will make you, 
your children and your aging parents 
poorer and less healthy, reporters doing 
their jobs will let you know.

That’s the media, which some have 
taken to calling “the responsible media.”

No need to add the adjective, though. 
For a fair-minded person, there is noth-
ing difficult about distinguishing that 
media from blowhards, shock-jockeys, 
didacts, liars and propagandists who 
use ink, airwaves or electronic outlets 
to mouth off.

There is now a pale, stale male or two 
in the White House and a whole covey 
of them in the Congress. We hear about 
them every day. They would prefer to 
do away with the media, which will 
report that fact to you, along with other 
facts, because reporters are doing their 
jobs. 

I would hope you target shooters 
refrain from judging all of us pale-stales 
by the White House examples. ■
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Always Open, 

Close To Home

NCH North Naples Hospital
11190 Health Park Blvd. 
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 Open 24 hours a day, 365 days a year
 Safe and secure with designated entrance
 Calming environment that promotes healing
 Child-focused decor
 Equipped with the most advanced, child-sized medical technology
 Waiting room serves only pediatric emergencies
 Streamlined process for moving children through triage quickly and efficiently

 

Robert, Mariann & Megan MacDonald

Pediatric Emergency Department

The Only 24 Hour Pediatric
Emergency Department 
in Collier County
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OPINION
The day the Earth stood still

Two years ago, representatives from 
almost every nation around the world 
came together to tackle global warming at 
the United Nations Framework Conven-
tion on Climate Change. The United States 
and China led the negotiations. Both bore 
the brunt of responsibility for the conven-
tion’s success. The United States is second 
only to China as the world’s largest emit-
ter of greenhouse gases. 

And the convention was a success. 
The 195 countries attending signed the 
2015 Climate Change Agreement and 
negotiated by consensus its follow-up. 
Representatives of the signatories agreed 
to meet again in Paris that same year to 
reach an international plan of action. The 
preamble to the Paris climate agreement 
went something like this: 

Whereas the Earth’s atmosphere, 
oceans, land surfaces and ice are chang-
ing rapidly; whereas global warming is 
the cause; whereas human activity is a 
major driver of climate change and its 
effects on the planet; and whereas we, as 
world leaders, do hereby acknowledge 
these truths are abundantly self-evident, 
we do jointly agree the time has come 
to act. 

Therefore, let it be known, we, the 
undersigned nations, do hereby pledge 
to reduce together and separately the 
greenhouse gas emissions linked to cli-
mate change, abate other known causes 
of global warming and promulgate alter-
native sources of green energy.  

By our due diligence, we will avoid 
and/or reduce the catastrophic effects on 
the world of global warming. Let none 
say we chose to twiddle our thumbs and 
do nothing. Long live Mother Earth!

This could be a plotline straight out of 
Marvel Comics. 

Courageous humans rally to protect 

the world from disaster. Time is running 
out. The pace of change is escalating. 
Dominoes cascade, triggering environ-
mental consequences 100 years into the 
future. Calamities are foretold. Brave sci-
entists sound the alarm. World leaders 
respond with urgency. Historical and 
political differences must be overcome to 
unite as one world to battle the foe.    

Miraculously, they do. The lion lays 
down by the lamb, the leopard by the 
goat. Barriers to the self-sacrifice of sov-
ereign nations are overcome, for human-
ity — and the Earth’s — greater good.  
This act of selflessness becomes cel-
ebrated worldwide as the day the Earth 
stood still.    

It will be remembered as an enlight-
ened moment in all human history, 
though it may not fully succeed. Still, 
despite profligate deniers and skeptics, 
the world acknowledged climate change 
is happening, global warming is its cause, 
and human activity is its main driver. 

The climate agreement is the global 
genesis of humans as stewards of the 
planet. Its purpose is noble and ennobling.  
Light prevailed over dark descending. And 
it was good. So sayeth President Obama. 

The 2014 White House Assessment on 
Climate Change gave warning to Ameri-
cans of the hazards of soiling our own and 
others’ nests. More than 300 scientific 
experts, guided by a 60-member Federal 
Advisory Committee, issued the report. 
Public and experts vetted the publica-
tion, including federal agencies and the 
National Academy of Sciences. 

It bore witness to the climate change 
already at hand: “Residents of some 
coastal cities see their streets flood more 
regularly during storms and high tides. 
Inland cities near large rivers also expe-
rience more flooding, especially in the 
Midwest and Northeast.… Hotter and 
drier weather and earlier snow melt mean 
that wildfires in the West start earlier in 
the spring, last later into the fall, and 
burn more acreage. In Arctic Alaska, the 
summer sea ice that once protected the 
coasts has receded, and autumn storms 

now cause more erosion, threatening 
many communities with relocation.” This 
is only the tip of the proverbial-but-now-
melting iceberg. 

Florida is in the crosshairs of climate 
change. It will suffer severe environmen-
tal consequences if it fails to adequately 
anticipate and prepare for what’s coming. 
But this is the trajectory we are on.

The day after President Trump walked 
from the Paris deal, Patricia Mazzei of the 
Miami Herald reported that of the three 
top Republicans in Florida’s state gov-
ernment — Gov. Scott, Senate President 
Joe Negron and House Speaker Richard 
Corcoran — only Negron is willing to 
“grudgingly” admit human activity con-
tributes to climate change. 

The professed ignorance of our state’s 
leaders comes at a high price to the 
state’s future.  Job losses feared because 
of efforts to mitigate against climate 
change pale in comparison to the eco-
nomic devastation awaiting places highly 
vulnerable to rising seas because of it — 
like Florida. 

Scott, Corcoran and Negron are playing 
the short game. They and lawmakers like 
them have been playing it a long time at 
the state’s expense. They’ve allowed Flor-
ida to be bulldozed, flattened, drained, 
dredged, polluted, flooded and otherwise 
abused with astonishing rapaciousness. 
The damage done, they just move on, to 
perpetuate it someplace else. But they are 
running out of rope.   

Climate change is the long game. It 
won’t be won by those who can’t see 
beyond the short term and who serve 
only their own self-interests. 

Play the short game on a global scale 
and take it to its conclusion. Then be 
warned: There is no planet “b.” ■   

— Leslie Lilly writes frequently on 
issues of politics, public policy and phi-
lanthropy, earning national recognition 
for her leadership in the charitable sec-
tor. Email her at llilly@floridaweekly.
com and read past blog posts on Tumblr 
at llilly15.Tumblr.com  

Yes, hate speech is free speech

With the left feverishly attempting to 
squash unwelcome speech on college 
campuses, with the president of the Unit-
ed States musing about tightening libel 
laws, with prominent liberals asserting 
that so-called hate speech is not protected 
by the First Amendment, free speech in 
America at least has one reliable friend — 
the Supreme Court of the United States. 

In a firm 8-0 decision, the court slapped 
down the Patent and Trademark Office for 
denying federal trademark registration to 
a band named “The Slants,” a derogatory 
term for Asian-Americans. As it happens, 
The Slants is an Asian-American band that 
seeks to “reclaim” and “take ownership” of 
anti-Asian stereotypes (it has released 
albums called “The Yellow Album” and 
“Slanted Eyes, Slanted Hearts”). This 
didn’t matter to the trademark office any 
more than it presumably would to the 
dean of students at the average liberal-arts 
college.

The litigation hinged on a provision of 
federal trademark law referred to as the 

“disparagement clause.” This clause for-
bids registration for any trademark “which 
may disparage ... persons, living or dead, 
institutions, beliefs, or national symbols, 
or bring them into contempt or disrepute.” 
Taken literally, this provision would forbid 
the disparagement of the KKK, an institu-
tion; or Benito Mussolini, a person who 
is dead; or Vladimir Putin, a person who 
is living. 

The trademark office interprets the 
clause with all the wisdom you’d expect 
of a federal bureaucracy. As its manual 
puts it, an examiner determines whether 
or not the mark would be found disparag-
ing by a “substantial composite, although 
not necessarily a majority, of the refer-
enced group.” So, merely a plurality of the 
offended will do, and common sense is no 
defense.

This is classic safe-space reasoning — 
the harm that would allegedly befall some 
portion of a group from encountering an 
offending trademark should trump the 
free-speech rights of the likes of “The 
Slants.” The court utterly rejected this 
posture, deeming it inimical to a free 
society and untenable under the U.S. Con-
stitution.

In a passage that should be pasted into 
the student handbook of every college 
and read aloud by progressives who have 
convinced themselves that hate speech is 

not free speech, the court held, “Speech 
that demeans on the basis of race, ethnic-
ity, gender, religion, age, disability, or any 
other similar ground is hateful; but the 
proudest boast of our free speech juris-
prudence is that we protect the freedom 
to express ‘the thought that we hate.’”

As the court’s concurring opinion 
noted, basing the trademark prohibition 
on the presumed reactions of an offended 
group doesn’t help — “a speech burden 
based on audience reactions is simply 
government hostility and intervention in 
a different guise.”

The disparagement clause was the 
wedge that activists were trying to use to 
force the Washington Redskins to change 
the NFL team’s name (the team has been 
fighting the cancellation of its trademark 
in court). And every effort by the speech 
police to spread their operations from col-
lege campuses to the wider society must 
be resisted. 

In this case, they came for a self-
described “Chinatown Dance Rock” band 
with a cheeky name, and the Supreme 
Court said, Sorry, not in America. ■

— Rich Lowry is editor of the National 
Review.
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HADINGER
Area Rug Gallery

Est. 1931

H A D I N G E R  F L O O R I N G Tile   Marble   Wood   Area Rugs

6401 Airport Road • Naples, FL 34109 • Closed Monday • Tues. - Fri 9-5:30pm • Sat 9-5pm • Closed Sunday • 566-7100

*GOOD THRU 07/31/17
*Coupon valid for area rugs only, cannot be combined or 
used towards prior purchases. Excludes custom orders.
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F A M I L Y  O W N E D  A N D  O P E R A T E D

With over 80 years
of combined

EXPERIENCE,
our area rug design

force is the best! 
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UNIQUE
As You Are

F R E E  I N - H O M E
C O N S U L T A T I O N  

*15% OFF
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date of publication. Early withdrawal penalty applies; fees may reduce earnings. 1. Minimum opening deposit of $500 will earn 1.60% APY. Offer 
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Florida Based. Florida Focused.     |     FloridaCommunityBank.com

FINANCIAL 
GROWTH 

YOU 
CAN SEE!

When a rate like this compounds monthly,  
consistent, steady growth is clear.

Stop by your community Banking Center and open your account today or call 

1.877.378.4297 — We’re here to serve you.

— 24-MONTH CERTIFICATE OF DEPOSIT  — 

Promotional Rate 
Expires July 15, 2017  —  Minimum Deposit $500 of New Funds

1.60 %APY 1

EXCLUSIVE CD RATE  |  LIMITED TIME OFFER

2325 Vanderbilt Beach Rd., Naples, FL 34109 | (239) 552-1820
2400 N. Tamiami Trail, #100, Naples, FL 34103 | (239) 552-1840

1400 N. 15th St., Immokalee, FL 34142 | (239) 657-3171
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Airport traffic sets record in May
During May, 629,321 passengers trav-

eled through Southwest Florida Interna-
tional Airport, an increase of 3.7 percent 
compared to May 2016. This number 
also represents the best May in the 
34-year history of RSW. 

Year-to-date, passenger traffic is up 
1.4 percent from the same period last 
year.

The traffic leader in May was Delta 
Air Lines with 161,356 passengers travel-
ing to and from Fort Myers. Rounding 

out the top five airlines were Southwest 
(139,117), American (112,631), JetBlue 
(78,081) and United (52,638).

RSW had 5,922 aircraft takeoffs and 
landings in May this year, an increase of 
3.8 percent over May 2016. In addition, 
slightly more than 2.5 million pounds 
of airfreight moved through RSW this 
May, an increase of 12.1 percent over a 
year ago.

For more information, visit www.fly-
lcpa.com. ■

AAA predicts record July 4 travelers
More Americans will travel this Inde-

pendence Day than ever before, accord-
ing to a AAA forecast that says 44.2 mil-
lion Americans (2.3 million Floridians) 
will take to the nation’s roads, skies, 
rails and waterways — an increase of 1.3 
million Americans (103,000 Floridians) 
from last year’s holiday. 

“This Independence Day will be his-
toric,” said Vicky Evans of AAA–The 
Auto Club Group. “Traveler numbers 
are up and prices are down, adding to 
what has already been a bustling sum-
mer travel season,” she added.

With new attractions debuting at 
popular theme parks, Orlando claims 
the No. 1 spot on the list of most-visited 
locales for 2017 summer travel based on 
AAA’s summer travel bookings.

Defined as Friday, June 30, to Tues-
day, July 4, the Independence Day holi-
day is usually the most-traveled of the 
“big three” summer holidays, ahead of 
Memorial Day and Labor Day, because 
it falls in the middle of summer when 
school is out, Ms. Evans said.

AAA has been reporting on holiday 

travel trends for more than two decades. 
Here’s how this year looks:

■ 44.2 million Americans are expect-
ed to travel, 2.9 percent more than last 
year (2.3 million Floridians are expected 
to travel, 4.8 percent more than last 
year).

■ 37.5 million Americans will drive, 
2.9 percent more than last year (2 mil-
lion Floridians will drive, 5 percent 
more than last year).

■ 3.4 million Americans will fly, 4.6 
percent more than last year (168,556 
Floridians will fly, 5.1 percent more than 
last year).

■ 3.3 million Americans will take 
other modes of transportation (includ-
ing cruises, trains and buses, 1.4 percent 
more than last year (125,305 Floridians 
will take other modes of transportation, 
1.4 percent more than last year).

AAA expects to rescue more than 
338,000 motorists over the holiday 
weekend travel period, with the primary 
reasons being lockouts, flat tires and 
battery-related issues. ■



Golisano Children’s Hospital provides families the quality 
health care their children deserve—close to home. 
Conveniently located on the grounds of HealthPark Medical 
Center, our state-of-the-art children’s hospital serves families 
from Lee, Collier, Charlotte, Hendry and Glades counties.
We are a true children’s hospital that focuses on the needs of 
families.
Features include:
• 128 private patient rooms
• 64 private Neonatal Intensive Care Unit rooms
• Ronald McDonald House family room
• More than 70 pediatric specialists and 400 specially-

trained pediatric nurses
• One of the top ranked Regional Perinatal Intensive Care 

Centers in Florida
• A diagnostic and MRI suite with pediatric sedation center
• Pediatric emergency department
• The area’s only dedicated hematology/oncology program

Golisano Children’s Hospital of Southwest Florida
9981 S. HealthPark Drive
Fort Myers, FL 33908

239-343-KIDS (5437) • GolisanoChildrensFlorida.org
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WE’RE IN YOUR NEIGHBORHOOD

Clearly, the right choiceClearly the right choice

Since 1971

CATARACT 
SURGERY 

Can Keep You 
at the Top 

of Your Game!

LIFETIME 
EYE CARE  
for the Entire Family

239.939.3456
www.ECOF.com

David C. Brown, M.D.
World Renowned Cataract Surgeon

THE ARLINGTON OF NAPLES WELCOMES PEOPLE OF ALL FAITHS, BELIEFS AND TRADITIONS. A LUTHERAN LIFE COMMUNITY–SERVING SENIORS AND 
THEIR FAMILIES FOR MORE THAN A CENTURY. LUTHERAN LIFE COMMUNITIES: EMPOWERING VIBRANT, GRACE-FILLED LIVING ACROSS ALL GENERATIONS.

LUXURY 
RETIREMENT 
LIVING 
WITHIN 
LELY RESORT

Our spacious 
2 and 3-bedroom 
single-family homes, built 

the epitome of independent 
living and unique to 

YOUR LIFE. YOUR STYLE. 

YOUR WAY.

MAKE YOUR WAY TO THE ARLINGTON TODAY. 
Call (239) 307-3050 for your personal tour, or stop by at

7900 Arlington Circle | Naples, FL 34113
www.arlingtonnaples.org

Grant will help center enhance
services for its young clients

David Lawrence Center has received 
a $150,000 grant from the Virginia B. 
Toulmin Foundation to incorporate 
more comprehensive, holistic services 
for children and adolescents residing in 
the eight-bed inpatient children’s crisis 
stabilization unit. The funding over a 
two-year period will, in part, be used 
to employ a full-time 
rehabilitation special-
ist to oversee the unit’s 
wellness program and 
facilitate daily wellness 
groups.

DLC’s integrated recovery method 
utilizes a holistic bio-psychosocial 
treatment approach that combines evi-
denced-based practices and state-of-
the-art medical supervision while teach-
ing new skills and activities that the 
individual and family can incorporate 
into their daily lives after discharge. The 
goal is to improve the child’s overall 
level of functioning by reducing symp-
toms related to anxiety, depression and 
trauma and improving their behaviors 
and attitudes, thereby helping toward 
succeed in school and improved rela-
tionships at home and in society.

The Virginia B. Toulmin Foundation 
is dedicated to improving the quality of 
life and improving conditions for chil-
dren and their families in selected com-
munities across the United States. The 
foundation funds projects primarily in 
women and girl empowerment, disad-
vantaged youth and performing arts and 
looks for opportunities to assist grant-
ees to achieve financial sustainability 
and integrate educational opportunities 
into their programs.

And there’s more
DLC has also received $15,000 from 

the Archangel Fund for Collier County 
Charities of Trinity-by-the-Cove Epis-
copal Church. The grant will be used to 
purchase two pre-owned automobiles to 
provide children, adolescents and their 

families with in-home, 
in-school and commu-
nity-based treatment 
services.

The DLC children’s 
community services 
staff includes case 

managers, clinicians and outreach staff 
who provide face-to-face services in the 
environment where the child’s mental 
health and behavioral challenges fre-
quently occur.

Access to vehicles allows staff to 
seamlessly move throughout the com-
munity and interact with the child, 
their families and other agencies who 
work with the child. This promotes 
their ability to identify individualized 
needs, locate appropriate services and 
resources, promote access to services, 
coordinate intervention and monitor 
the effectiveness of planned resources, 
services and interventions. ■ 

 
— David Lawrence Center is a nation-

al leader in providing mental health and 
substance abuse solutions for children, 
adolescents and adults. Every year, DLC 
creates life-changing wellness for more 
than 9,000 people through more than 
220,000 treatment sessions. To learn 
more, call 455-8500 or visit www.David-
LawrenceCenter.org. 
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DONATE TODAY
Southwest Florida’s children are counting on it!  

(239) 214-0921 | LeeHealthFoundation.org/LittleRedWagon

The Future is in Her HANDS.

Save a Child’s LIFE
with a Gift to Golisano Children’s Hospital

Whose life will we save TODAY? Only time will 
tell us what the young patients of Golisano 
Children’s Hospital will do with this GIFT we 
call life. We are here to make sure they get their 
chance to make a DIFFERENCE.

YOU CAN MAKE A DIFFERENCE, with every 
DONATION to Golisano Children’s Hospital of 
Southwest Florida, Golisano Nicklaus Children’s 
Health Center in Naples and the Pediatric 
Specialty Clinic in Port Charlotte.

PROFILE IN PARADISE 
Leading Collier County’s nonprofit mental health center

The David Lawrence Center is a 
not-for-profit provider of behavioral 
health solutions dedicated to inspiring 
and creating life-changing wellness for 
every individual. The center provides 
innovative inpatient, outpatient, resi-
dential and community- based preven-
tion and treatment services for chil-
dren and adults who experience mental 
health, emotional, psychological and 
substance abuse challenges.

Scott Burgess joined David Lawrence 
Center as CEO in January 2014, after 
a 21-year career with Alexian Broth-
ers Center for Mental Health, an arm 
of Alexian Brothers Health System in 
Arlington Heights, Ill. He began work-
ing for the mental health center as an 
entry-level vocational counselor and 
progressed to executive director, a posi-
tion he held for five years. During his 
tenure there he also served as manager 
of aftercare services, director of pro-
gram services and director of research. 
He earned a bachelor’s degree in psy-
chology from Illinois State University, a 
master’s in counseling psychology from 
Concordia University, a certification in 
clinical research trials from the Uni-
versity of Chicago and in 2016 attended 
Harvard Business School’s Executive 
Education program. He is a licensed 
clinical professional counselor.

He co-authored legislation that 
became law in Illinois to develop the 
first five-year statewide mental health 
strategic plan (2013-2018). He serves 

as the chair of the Circuit 20 Regional 
Council for the Central Florida Behav-
ioral Health Network, is a member of 
the executive committee of the board 

of directors for the Florida Council for 
Behavioral Health and co-chairs of the 
engagement committee for the Health-
ways Blue Zones Project. ■

bobHARDEN
bobharden@hotmail.com

Mentor(s): My parents, Al and Pat Burgess. Many 
exceptionally gifted and caring coaches, teachers, 
professors and pastors. I have also learned much 
from the clients and families I have provided care for 
and from the wonderfully talented and compassionate 
professionals I have had the honor to serve with.   

Where did you grow up?  Wheaton, Ill., a western 
suburb of Chicago.

Something your mother was always right 
about: Don’t procrastinate.

As a kid, what did you want to be when you grew 
up?  A sports broadcaster for a news network. 

First job: Youth umpire for the Little League in 
Wheaton. It was a tough experience being a kid and 
umping kids’ games. The parents could be a little rough, 
but it taught me how to make decisions quickly and be 
fair but fi rm. I had to actually throw a parent out of the 
park one time. Now that is life lesson learned.

When and why did you fi rst come to Naples/
Collier County, and what was your fi rst 
impression?  In late fall of 2013. I fl ew down as part 
of a series of interviews during the board’s recruitment 
process associated with fi lling the CEO position at DLC. I 
quickly realized that the beauty of this community was 
not only in the landscaping, beaches and palm trees but 
also in the warm residents that I encountered.

What would you be doing if you weren’t doing 
this? Working as either a pastor or teacher. Maybe both 
— teachers need a lot of prayers these days.

Advice for someone just starting in 
your line of work: Treat everyone like 
your favorite relative; that is real health 
care and a big part of how and why 
people get better.

Guilty pleasures:  Pop Tarts before 
bed — always good, but never good 
for me.

Next vacation destination: Back up 
to Chicago. I love visiting the city and 
especially my family and friends.

One thing on your bucket list: Skydiving with my 
daughter on her 18th birthday. Hoping my sons will join 
us as well.

Skill or talent you wish you had: Shredding on the 
guitar like Hendrix.

Best thing about kids: Living your life for them and 
living life in a different way through them. I have loved 
every stage my kids have gone through and have greatly 
enjoyed seeing life in a different way through their 
experiences. I love helping, as best I can, shape their 
lives in a positive way and helping those around them. 

Favorite app on your smartphone or tablet: I am a 
news fanatic, so most used is USA Today. But my Cubs 
and Bulls apps keep me connected to the latest and 
greatest info on my favorite teams.

Something that’s been on your mind: How 
becoming disconnected and disengaged in doing 
real research on important national and world topics 

is becoming more commonplace. 
Misinformation leads to ill-informed 
decision-making that can, and will, create 
consequences.

Something that makes you laugh: You 
can’t bean some of the classic comedy 
movies from the 1980 and ’90s for a good 
laugh.

Last book you read: Michael Youssef’s 
“God, Just Tell Me What to Do: How to Put 
Your Faith into Action.”

All-time favorite movie: “It’s a Wonderful Life.”

Something you’ll never understand: War.

Pet peeve: Texting while driving. Sadly, I see people do 
it all the time. It is VERY dangerous and needs to stop.

Something people would be surprised to fi nd 
out about you: I once hit 48 free throws in a row at 
basketball camp.

What are you most proud of? My children: Josh, 
Connor and Paige. And I am incredibly blessed that my 
wife, Renae, and I just celebrated our 24th wedding 
anniversary.

Must-see place to take fi rst-time 
visitors: Lowdermilk Park.

Something the Paradise Coast really needs: A 
Portillo’s restaurant for the best Chicago-style hot dogs 
and Italian beef.

Talking points with Scott Burgess
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afford to live where they work. Nor can 
those employed in lower-paying jobs and 
senior citizens living on a fixed income. 

A limited supply of affordable houses 
and rentals in Collier County is forcing 
many workers to opt between commut-
ing from another county or finding in-
county housing at the risk of significant 
financial burden. Some 16,800 employees 
are choosing to live elsewhere.

The Community Housing Plan Stake-
holders Committee, appointed by the 
Board of County Commissions, is tasked 
with finding solutions. Chairman Nick 
Kouloheras, president of Habitat for 
Humanity of Collier County, says house-
holds need to gross about $128,000 annu-
ally to afford the county’s median home 
price.

“The affordability spectrum covers a 
wide range of people,” Mr. Kouloheras 
says. “The public has the perception 
that affordable housing is for those 
working in the hospitality or farming 
industry or construction labor force. 
But housing affordability in Collier 
County touches everybody’s life. It’s 
employees who provide services like 
first responders and landscape main-
tenance. There’s a huge lack of decent 
affordable housing for retirees and 
people with disabilities.” 

Christine Welton, executive director 
of the Hunger & Homeless Coalition 
of Collier County and a member of the 
stakeholders committee, calls affordable 
housing “an everybody issue. It’s not just 
the homeless or the working poor. More 
senior citizens are going to shelters 
because they can’t afford to live here, 
and the shelters aren’t equipped to han-
dle that clientele. Most of these seniors 
have lived here a long time and their 
rent is going up and they can’t afford it.”

Recent analytics by John Burns Real 
Estate Consulting in Estero place the 
median Naples resale home price at 
$397,000 and as high as $530,000 for a 
new home, according to Kristine Smale, 
senior manager. The firm’s proprietary 
affordability index ranks Naples at 8.2 
on a 10-point scale, compared to a five 
rating in 2013.

“It’s been climbing since 2014 and 
has been hovering 
between the seven 
and 8.5 range,” says 
Ms. Smale. “It’s the 
second least afford-
able market in the 
state.”

By comparison, the 
average Naples rental 
is $1,300. “In Naples, 
it’s still cheaper 
to rent than to buy 
a median-priced 
home,” she says. “Prices are so high, 
people pay $1,200 more for mortgage, 
insurance and all the things that go into 
owning a home compared to renting an 
apartment.”

And that’s for those spending no more 
than the Department of Housing and 
Urban Development’s recommended 30 
percent of gross annual income on hous-
ing costs. The Shimberg Center at the 
University of Florida estimated 58,685, 
or 40 percent, of Collier County’s 140,131 
households in 2015 were considered “cost-
burdened,” doling out more than 30 per-
cent for housing. Of those, 29,342 spent 
more than 50 percent for a roof over their 
heads. They included nurses, teachers, 
police officers, firefighters, entry level or 
nonprofit professionals, service indus-
try workers and government employees. 
Even attorneys and doctors beginning 

their careers.
Today, the county’s median wage is 

$69,759.
After a fire in a building at Bear Creek 

apartments displaced 13 families in April, 
Ms. Welton spent weeks trying to find 
housing for a pregnant single-mother of 

two. “She has a four-year college degree, 
makes $40,000 a year and works in the 
community. That’s crazy she can’t afford 
to live here.”

The woman is now paying $1,400 for 
a two-bedroom condo — above the 30 
percent benchmark. 

Straining the economy
The absence of affordable housing in 

Collier County impacts nearly every ele-
ment of the local economy, says Michael 
Dalby, president and CEO of the Greater 
Naples Chamber of Commerce. Busi-
nesses have trouble recruiting and retain-
ing new employees, 
and workers choose 
to live in other 
counties where they 
spend their money 
and pay property 
taxes while plac-
ing a burden on the 
county’s roads and 
infrastructure dur-
ing their daily com-
mute. 

Tackling affordable housing is the 
chamber’s No. 1 goal in 2017 and an 
issue it’s been working on for the past 
1.5 years, Mr. Dalby says.

“This is an issue that requires a lot of 
different approaches,” he says. “There 
is no one silver bullet. We know this is 
not a unique issue for resort communi-
ties or metro cities. It is a major issue in 
Florida and we have to address it while 
making an effort to maintain the beauty 
and quality of life in Naples.”

For years, the parking lot at Hodges 
University on Immokalee Road served 
as a reminder of the lack of affordable 
housing for those in the service indus-
try here: Collier County Sheriff Office 
deputies, who until a policy change this 
year were not allowed to drive their 
take-home cruiser across county bor-
ders, parked their cruisers in the univer-
sity lot at the end of their shifts and then 
drove their personal vehicles to their 
homes in Lee County. The university 
parking lot provided a strategic location, 
each morning and evening resembling 
a staging area for a DUI checkpoint or 
wolf pack.

Not living where one works also 
impacts community character. Residents 
don’t get to interact with their neighbor-
hood police officer or paramedic, see 
him or her mowing grass or attending a 
child’s ballgame or school event.

Christopher Spencer, president of the 
North Collier Professional Fire Fighters 
& Paramedics Local 2297, says many of 
his fellow first responders live in Lehigh 
Acres, Cape Coral and other Lee County 

HOUSING
From page 1

 ANNUAL PERCENTAGE  
PERCENTAGE OF INCOME NEEDED TO AFFORD:

 HOUSEHOLD OF AREA MEDIAN MEDIAN-PRICE MEDIAN-PRICE
  INCOME MEDIAN INCOME RENT1 HOME2 CONDO3

 $20,160 30% 61% 149% 101%
 $29,600 50 41 101 69
 $47,300 80 26 63 43
 $59,125 100 21 51 35
 $65,038 110 19 46 31
 $70,950 120 17 42 29
 $88,688 150 14 34 23

Housing cost burden in Collier County
In a 2015 study, two out of every fi ve households in Collier County were cost burdened, with one in fi ve 
severely cost burdened – meaning they spent more than 50 percent of their gross income on housing.

SOURCES: U.S. DEPARTMENT OF HOUSING AND URBAN DEVELOPMENT; THE 2016 COLLIER COUNTY 
ECONOMIC, DEMOGRAPHIC & COMMUNITY PROFILE; THE AMERICAN COMMUNITY SURVEY.

Burden for three-person household earning 30 to 150 percent of area median income

   
 PROFESSION  ANNUAL WAGE RANGE MEDIAN 2015 MEDIAN
 Health care (ENTRY TO MEDIAN) GROSS RENT HOME SALE PRICE

 Registered nurse $47,000–$65,000 24% 38%
 Medical assistant $30,000–$35,000 41% 68%
 Emergency technician $28,000–$36,000 42% 68%
 Education
 Teacher $44,000–$59,000 28% 50%
 Teaching assistant $22,000–$24,000 45% 101%
 Public safety
 Firefi ghter $39,000–$57,000 29% 43% 
 Patrol offi cer $47,000–$59,000 26% 41%
 Service workers
 Maid and housekeeping $18,000–$22,000 66% 109%
 Massage therapist $26,000–$55,000 37% 44%
 Concierge $25,000–$31,000 48% 78%
 Entry-level/midtier professional
 Human resources spec. $35,000–$55,000 31% 45%
 Dental assistant $33,000–$43,000 36% 57%
 Administrative assistant $22,000–$33,000 49% 73%

Estimated cost burden for households headed by selected wage earners

HOUSING COST AS PERCENTAGE OF GROSS INCOME

 1 $1,020 PER MONTH, AS DEFINED BY THE SHIMBERG CENTER IN 2015.
 2 $405,000, 30 YEAR MORTGAGE AND INTEREST, 20 PERCENT DOWNPAYMENT PLUS ESTIMATED HOMEOWNER’S 

AND FLOOD INSURANCE AND PROPERTY TAXES.
 3 $257,000, 30 YEAR MORTGAGE AND INTEREST, 20 PERCENT DOWNPAYMENT PLUS ESTIMATED HOMEOWNER’S 

AND FLOOD INSURANCE AND PROPERTY TAXES.

Housing cost accounts for less 
than 30 percent of gross income 

(not cost burdened)

Housing cost accounts for 30 
to 50 percent of gross income 

(cost burdened)

Housing cost accounts for 50 
percent or more of gross income 

(severely cost burdened)

“There are stereotypes, but reality is that affordable housing in Collier County is a household making a six-figure salary.”
— Nick Kouloheras, chairman of the Community Housing Plan Stakeholders Committee and president of Habitat for Humanity of Collier County

COURTESY PHOTONick Kouloheras 

DALBY

SMALE
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communities. Some 
also commute from 
Fort Lauderdale and 
other cities on Flor-
ida’s east coast. He’s 
been an advocate of 
affordable housing 
for years.

“This is a big issue 
and a problem that 
goes beyond buying 
a house. There are no affordable rentals,” 
Mr. Spencer says. “And it doesn’t just 
affect the people who wear the uniforms 
and badges people recognize; it affects 
hospital workers, maintenance people 
and others.

“Real estate is crazy expensive,” he 
adds. “Some of the younger guys live 
with their parents, and I’m sure their 
parents aren’t thrilled.”

Mr. Spencer says firefighters’ salaries 
— starting around $35,000 and averag-
ing $65,000 for long-timers — are not in 
line with the cost of living. “Utilities are 
going up, housing costs are going up and 
salaries aren’t going up,” he says. “A dol-
lar in Lee County goes further than a dol-
lar in Collier County. Our guys are mak-
ing money here and investing it in Lee 
County, Arcadia and Hendry County.”

He estimates a third of the depart-
ment’s employees live in Lee County. 
“Some do rent here. They might find a 
guesthouse, but it’s tough for the guys 
making $35,000 who want to start a fam-
ily.”

Try, try again
Collier County took a stab at easing 

the affordable housing crisis during the 
last building boom, requiring develop-
ers to pay into an affordable housing 
trust based on the size of their proposed 
new development. The county collected 
$604,581 of an anticipated $8 million 
from 2005 to 2007, and then stopped as 
the market collapsed. In 2011 it ended the 
program and refunded developers for 
homes or lot sales that never happened.

Some folks claim past committees 
looking into affordable housing solutions 
were comprised of too many real estate 
agents and those who’d most benefit 
from higher home prices. The Commu-
nity Housing Plan Stakeholders Commit-
tee formed last September is comprised 
of government and city representatives, 
developers, nonprofit groups, bankers 
and officials from schools, the sher-
iff’s office and large employers including 
Naples Community Hospital, Publix and 
Arthrex.    

“I’m more encouraged than I’ve ever 
been in 15 years of being in Collier Coun-
ty,” Mr. Kouloheras says. “The Board 
of County Commissioners is truly con-
cerned and working to resolve this issue. 
My approach personally as a represen-
tative for Habitat is that we can make 
changes without adding a cost burden to 
taxpayers.”

The stakeholders group enlisted the 
help of the Urban Land Institute, which 
spent nearly a week in early Febru-
ary scouring the county, talking to civic 
leaders and citizens. The ULI noted that 
retirement and resort communities like 
the Naples area are notorious for their 
lack of affordable housing.

“The highly desirable area is home to 
millionaires and billionaires from around 
the world,” ULI’s final 49-page report 
noted. 

The organization also determined 
a need for action and implementation 
requiring “political leadership and will” 
and making unpopular decisions — all 
necessary for Collier County’s long-term 
viability and sustainability.

The county is projected to add another 
58,000 households by 2040 and without 
resolving affordable housing, one-fifth 
will experience severe cost burden, the 
ULI report noted. Not taking action will 
also lead to brain drain to Lee County, 
competition instead of collaboration 
with neighboring counties, loss of coun-

ty tax revenues and increased traffic 
congestion and impact on infrastructure.

People most affected by home and 
rent prices are those in entry-level posi-
tions and employees earning median 
income rates in health care, public safety 
and professional sectors, the report said. 
They’re more likely to “experience a 
cost burden than are the people holding 

executive, management and supervisory 
positions … Collectively the employment 
sectors that are the most at risk to incur 
a significant cost burden represent more 
than 50 percent of the local labor force.”

ULI recommendations
But first, Collier County has to find its 

vision “for what it wants to be when it 

grows up.” 
The ULI made 35 recommendations, 

covering the gamut from changing coun-
ty zoning to increase density, improving 
access to transportation, creating new 
revenue streams, using available public 
land or vacant and underused retail sites 
and forming — and using — a housing 
trust fund.

Mr. Kouloheras says commissioners 
approved most of the suggestions for 
additional study by the stakeholders 
group’s six subcommittees and rejected 
a handful, including increasing the mini-
mum wage. The committee will present 
specific policies and options at the com-
mission’s Sept. 26 meeting.

“Just because a recommendation was 
a no-go for now doesn’t mean it’s a no 
forever,” Mr. Kouloheras says. “Commis-
sioners wanted us to focus on the other 
recommendations first.”

Both Mr. Kouloheras and Mr. Dalby 
are optimistic about the outcome of the 
stakeholders’ final report. 

“There have been studies done before 
by the county and organizations, but this 
is the first at this level involving this 
many stakeholders that I’m aware of,” 
Mr. Kouloheras says. “Our whole mantra 
is if you haven’t been invited to partici-
pate on the committee, it doesn’t mean 
you can’t.”

The affordable housing equation
Creating affordable housing in Collier 

County is a complex formula, accounting 
for factors beyond a home’s price. Buyers 
also have to factor in homeowners insur-
ance that is among the highest in Florida, 
mortgage insurance if they pay less than 
20 percent down and flood insurance. 
The county also has to attract developers 
willing to build affordable housing units.

“Everyone’s objective is to make 
money,” says Cormac Giblin, the county’s 
grants and housing development manag-
er. “Some developers are interested if we 
can make it beneficial. They’re willing to 
line up and do it if the numbers work.”

Changes allowing higher housing den-
sities, speeding up the approval process 
and providing a degree of certainty of 
approval would help. Reducing require-
ments for sidewalks on both sides of a 
road and two feet of fill dirt would pro-
vide additional cost savings for develop-
ers.

Traditionally, impact fees on new 
developments and buildings have theo-
retically offset the impact to infrastruc-
ture created by the project. But as the 
ULI noted, the fees are too dependent on 
a strong construction market. Its report 
provided snapshots of cities and munici-
palities that have implemented new or 
designated existing revenue streams to 
finance housing trusts. The Community 
Housing Plan Stakeholders Committee is 
researching a number of stable funding 
mechanisms for a trust. Among them 
are commercial linkage fees, a square 
footage-based fee representing the addi-
tional housing needs generated by new 
or redeveloped commercial property; a 
restaurant tax; philanthropic donations; 
fees in lieu of inclusionary zoning; and 
a ½-cent sales tax increase to fund infra-
structure. 

Any new affordable housing location 
needs to be accessible to transporta-
tion. Families spend 19 percent of their 
income on transportation — a figure 
slashed to 9 percent in transit-efficient 
areas. The stakeholders committee is 
exploring a number of options, includ-
ing identifying major transit corridors, 
expanding park-and-ride opportunities 
and offering rapid transit and express 
service bus lines, the latter which have 
proven successful in Las Vegas. It’s also 
considering ride-sharing programs mod-
eled after an effective New Orleans ini-
tiative using smartphones and apps. 

“Affordable housing is ‘an everybody issue.’
It’s not just the homeless or the working poor. More
senior citizens are going to shelters because they

can’t afford to live here, and the shelters aren’t equipped to handle 
that clientele. Most of these seniors have lived here a long time 

and their rent is going up and they can’t afford it.”
— Christine Welton, executive director of the Hunger & Homeless Coalition of Collier 

County and a member of the Community Housing Plan Stakeholders Committee 

VANDY MAJOR / FLORIDA WEEKLY

Christine Welton of the Hunger & Homeless Coalition of Collier County.

The Burns Affordability Index for Naples
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A part of Lake Michigan Credit Union

Earn More!
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CHECKING
ACCOUNT
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3% Max Checking offers one of the highest rates
in the country.    

Save more! Our Max Savings Account earns 0.75% APY
on balances of $100,000 and greater. Balances less
than $100,000 earn 0.25% APY. 

Get more! Get a better rate on your money with our
great CD rates!
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stop by any of our area branches!
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People doth protest
The committee has also identified 

about 925 acres of publically owned 
lands that could be used for affordable 
housing. But there are obstacles: Por-
tions of some properties are wetlands or 
protected, some were donated through 
trusts, others have limited accessibility 
and a few are adjacent to upscale devel-
opments that could raise serious not-in-
my-backyard objections.

“This is America and everyone is 
allowed to have their opinion,” Mr. Kou-
loheras says. “We have to change peo-
ple’s views of affordable housing. There 
are stereotypes, but the reality is that 
affordable housing in Collier County is 
a household making a six-figure salary. 
By eliminating some of the steps in the 
process or regulations, it frees up capital 
we can improve the aesthetic value of 
a home or apartment. From the Habitat 
for Humanity standpoint, we’re creating 
communities and neighborhoods that 
look and have the feel more of a market-
rate neighborhood.”

In April, NIMBYists persisted in get-
ting the Naples City Council, a partner 
in the ULI study, to reject a proposal for 
workforce housing within its commu-
nity redevelopment area between Good-
lette-Frank Road and U.S. 41. Developers 
would have been allowed to exceed den-
sity for projects incorporating workforce 
housing. Residents successfully protest-
ed.

Introducing affordable housing within 
the city’s 14 square miles is next to impos-
sible, sasys Mayor Bill Barnett. “Land 
is limited and it’s expensive. Workforce 
housing is price prohibitive in an area 

like that.”
The city does offer 

workforce housing in 
the Jasmine Cay and 
George Washington 
Carver apartments, 
which the ULI cited 
as a good examples 
of community land 
trusts that reduce 
costs to developers.

Land outside the city limits is also 
expensive, “exorbitant,” says Kathy 
Curatolo, CEO of the Collier Building 
Industry Association. The preliminary 
2016 record-breaking property reports 
showed the largest gains — 14 to 15 
percent over 2015 —in Golden Gate, 
Golden Gate Estates, East Naples and 
Immokalee.

Selling it to the county
The stakeholders’ goal is to show coun-

ty commissioners higher density doesn’t 
mean congestion or unattractive. In fact, 
the ULI noted mixed-income commu-
nities are healthier than homogenous, 
low-income neighborhoods because they 
prevent blight, support the upwardly 
mobile and help retain property values 
— all points the communications sub-
committee will make in its efforts to 
change attitudes to YIMBY, or yes in my 
backyard.

“We feel it’s time to begin a campaign 
to clarify what we mean by ‘workforce 
housing’ — using social media to show 
images of a nurse, teacher, bank manager, 
sheriff’s deputy, etc., and explain that 
we need them and they need housing 
that’s affordable,” the communications 
committee reported. It suggested using 
school and hospital officials and Sher-
iff Kevin Rambosk making brief video 
statements that “housing challenges 
are beginning to impact their ability to 
find staff, and that when those staff live 

outside our community, we lose their 
off-duty contributions in our neighbor-
hoods.”

Ultimately, it’s Collier County com-
missioners who will shape the future, 
determining which policies get imple-
mented and those that get nixed. Some of 
those decisions could prove unpopular.

“There has to be strong political will,” 
Mr. Kouloheras says. “At the end of the 
day there are tough decisions to be 
made. It may be controversial, but you 
have to consider the county was once 
all farms and agriculture and when deci-
sions were made for new communities, 
those were unpopular, too.”

The CBIA, which represents build-
ers, developers and related industries, 
believes the cost of affordable housing 
should be spread throughout the com-
munity as a whole, that impact fees and 
inclusionary zoning are counterproduc-
tive and workforce housing mandates are 
unfair to builders and developers.

Ms. Curatolo, a member of the Com-
munity Housing Plan Stakeholders Com-
mittee, praises the suggestions presented 
by the ULI and her committee peers. “I 
feel there are creative ideas being devel-
oped by this group and that our commis-
sioners are open to creative ideas where 
they weren’t in the past. Those discus-
sions never went anywhere.”

Mr. Dalby cautions major changes will 
take years to develop and implement. 
“We’re putting ourselves in the position 
where we can help address these issues 
for all citizens of the county. We’re build-
ing community.”

Those who interact daily with some of 
Collier County’s lowest wage earners see 
the greatest need for affordable housing 
to become reality.

“We work with the hungry, homeless 
and those at risk of becoming homeless,” 
Ms. Welton says. “There’s not the huge 
gap it used to be. Senior citizens and 

single moms are at the greatest risk for 
homelessness. People don’t realize how 
many people come through our shelters.”

Mr. Spencer of the North Collier Pro-
fessional Fire Fighters & Paramedics 
Local 2297 lives the Naples condo his 
wife owned prior to their marriage. “It’s 
painful to see how expensive it is to live 
in Naples and how far behind the curve 
we are,” he says. “I’m grateful the com-
mittee is doing this.” ■

HOUSING
From page 11

CURATOLO

“There is no one silver bullet. 
We know this is not a unique 
issue for resort communities 
or metro cities. It is a major 
issue in Florida and we have 
to address it while making an 
effort to maintain the beauty 
and quality of life in Naples.”

— Michael Dalby, president and CEO of 
the Greater Naples Chamber of Commerce



NAPLES FLORIDA WEEKLY WEEK OF JUNE 29-JULY 5, 2017    NEWS    A13

NOTICE OF PUBLIC SALE: Self-storage Cube contents of the 
following customers containing household and other goods 
will be sold for cash by CubeSmart – 11400 Tamiami Trail E 
Naples Fl 34113 to satisfy a lien on July 12th, 2017 at approxi-
mately 10:00 AM on-line at www.storagetreasures.com.  

 

NOTICE OF PUBLIC SALE: Self-storage Cube contents of the 
following customers containing household and other goods will 
be sold for cash by CubeSmart – 3485 Domestic Ave Naples 
Fl 34104 to satisfy a lien on July 12th, 2017 at approximately 
11:00 AM on-line at www.storagetreasures.com.  

NOTICE OF PUBLIC SALE: Self-storage Cube contents of the 
following customers containing household and other goods 
will be sold for cash by CubeSmart –2349 Trade Center Way 
Naples Fl 34109 to satisfy a lien on July 12th, 2017 at approxi-
mately 12: 00 PM on-line at www.storagetreasures.com

NOTICE OF PUBLIC SALE: Self-storage Cube contents of the 
following customers containing household and other goods 
will be sold for cash by CubeSmart –5650 Naples Blvd 
Naples Fl 34109 to satisfy a lien on July 12th, 2017 at ap-
proximately 1:00 PM on-line at www.storagetreasures.com

MONDAY THRU FRIDAY  
9:30 A.M. - 5:30 P.M.   

SATURDAY
10 A.M. - 5 P.M. 

select stores, or by  
appointment

Furniture
Factory Direct
AT MIROMAR DESIGN CENTER

(239) 390-5111  
or visit  
MiromarDesignCenter.com 
I-75, Exit 123, in Estero, 
across from  
Miromar Outlets

30-70%Off  
Retail!

Buy it off the floor  
or have it delivered 

the next day!

VIS IT  ALL  PARTICIPATING FACTORY DIRECT STORES

06282917-1776

THE #1 COMMUNITY IN THE USA*

Call the Resale Team today at  
(239) 425-2340 or visit MiromarLakes.com

10160 Miromar Lakes Boulevard 
Miromar Lakes, Florida 33913 

*National Association of Home Builders GOLD 
AWARD Winner for Community of the Year.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION 
OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS 
ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA 
STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not intended 
to be an offering or solicitation of sale in any jurisdiction where the development is not registered in 
accordance with applicable law or where such offering or solicitation would otherwise be prohibited 

by law. Prices, plans, artist’s renderings, photos, land uses, dimensions, specifications,improvements, 
materials, amenities and availability are subject to change without notice. Copyright © 2017, Miromar 
Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation. 06
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VALENCIA – 10020 Valiant Court, #202

3 BR/2½ BA + DEN 2nd Floor Residence w/Lake Views - $379,000 

BELLAMARE – 18090 Via Bellamare Lane
3 BR/3½ BA + DEN Estate Home w/Lake View - $1,525,000

TIVOLI – 17827 Modena Road
3 BR/3 BA + DEN Expansive Lake and Golf Course Views - $525,000

COSTA AMALFI – 11747 Via Savona Court
5 BR/4 BA + 2 Half BA Beachfront Home w/Southern Exposure - $1,550,000
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RAVENNA – 11001 Via Tuscany Lane, #201
3 BR/3 BA + DEN Expansive Lake View - $1,399,000

VIVALDI – 10751 Vivaldi Court, #1203
3 BR/3½ BA + DEN Beachfront Penthouse Condo - $1,100,000

MIRASOL – 10723 Mirasol Drive, #207
3 BR/3½ BA  Beachfront Residence - $685,000

VALENCIA – 10020 Valiant Court, #101
3 BR/2 BA 1st Floor Residence w/Lake Views - $325,000

VERONA LAGO – 18361 Vicenza Way
4 BR/3½ BA Spectacular Waterfront Estate Home - $2,100,000

OPE
N H

OUSE
 

SU
NDA

Y, 
JU

LY
 2

1-
4 

P.M
.

MIRASOL – 10731 Mirasol Drive, #205
2 BR/2½ BA + DEN Beachfront Residence - $545,000

VALENCIA – 10030 Valiant Court, #102 

3 BR/2 BA Fully Renovated 1st Floor Residence - $335,000 
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Two months in, a look at turtle nesting season
BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

It’s turtle time in Southwest Florida 
— and elsewhere. Every night through 
August, female loggerheads and the 
occasional green turtle will lumber their 
way up our sandy shores to depos-
it a veritable treasure trove of leath-
ery eggs. While 2017 was a boom year 
for nests here and across Florida, this 
year isn’t turning out to be too shabby 
in comparison. As of June 26, Collier 
County counted 983 nests on its beach-
es, compared to 1,070 at the same time 
in 2016. Vanderbilt Beach currently has 
the highest count at 133 nests.

“The numbers this year are a little 
bit below last year, but they still have 
time to nest,” said Maura Krauss, Col-
lier County’s principal environmental 
specialist. Ms. Krauss is responsible for 
counting nests — seven days a week — 
on all county beaches. She works with 
Dave Addison of the Conservancy of 
Southwest Florida to manage city of 
Naples beaches from Gordon Pass to 
Doctor’s Pass. Mr. Addison, a senior 
biologist, manages nest counts on Kee-
waydin Island.

Nesting season in Florida is May 1 
through Nov. 1.

“They’re merrily nesting away on 
Keewaydin Beach,” Mr. Addison said. 
“We’re having a good year, but you 
never know until it’s over — a storm 
could wash it all away.”

The Conservancy’s modest stretch of 
beach on Keewaydin doesn’t have near-
ly the traffic Collier’s beaches do, which 
mean turtles nesting on the island might 
be able to avoid a current danger Ms. 
Krauss has witnessed elsewhere in her 
territory with increasing frequency.

 “We’re seeing a lot of people using 
cell phone flashlights looking for tur-
tles,” she said “It’s becoming an increas-
ing problem, as the light distracts the 
nesting turtle.” She urges people to 
stand back, give the turtles plenty of 
room and leave them alone.

Coastal communities throughout the 
state have committed to preserving the 
endangered reptiles’ nesting season 
by highly regulating light pollution on 
beaches — which disorients mothers 
and hatchlings alike — and organizing 
beach clean-ups to prevent the turtles 
from ingesting and choking on litter. 

However, there’s no accounting for 
new nesters who are easily confused. 
Ms. Krauss said one turtle crawled up 
the beach at Park Shore at 10:15 a.m., 
probably nesting for the first time.

Local monitoring programs survey 
the beaches to count and cage nests 
to protect them from raccoons and 
other predators. Thanks to sustained 

conservation efforts 
over the last 35 years, 
the Conservancy has 
reproductive histories 
of some turtles that go 
back 20 years.

If you find a dead 
or injured sea turtle, 
call the Florida Fish 
and Wildlife Conser-
vation Commission at 
888-404-3922.

If you witness a situation that would 

interfere with a turtle 
nesting, such as some-
one harassing a nesting 
mother, call 888-330-
7370. 

For more information 
about the Conservan-
cy’s sea turtle monitor-
ing program, visit www.
conservancy.org. For 
more information about 

Collier County’s sea turtle monitoring 
program, visit www.colliergov.net. ■

COURTESY PHOTO

Kathy Worley, Dave Addison and Gary Schmeltz at the Conservancy’s sea turtle monitoring 
and protection headquarters on Keewaydin Island. Ms. Worley is director of environmental 
science for the Conservancy. Mr. Addison monitors turtles on Naples beaches and on the 
barrier island, and Mr. Schmeltz founded the monitoring/protection program in 1982.
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PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

FORT MYERS: 13170 S. Cleveland Ave., Fort Myers, FL 33907 
Phone: (239) 415-2800

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

See more products online at
ROBBSTUCKY.COM

 *R&S never sells at MSRP; our prices are always lower. Percentage off applies to in-stock & floor
samples only, no special orders. Robb & Stucky is not responsible for typographical errors.
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Orchid society hosts program about the latest research efforts
The Naples Orchid Society invites 

members and guests to hear about the 
latest research on Florida native orchids 
when the society meets on Thurs-
day, July 6, at Moorings Presbyterian 
Church, 791 Harbour Drive. Doors open 
and flower registration begins at 6:30 
p.m., flower judging is at 7:10 p.m. and 
the program starts at 7:45 p.m.

The program will feature presenta-
tions by 2017 recipients of NOS intern-
ships, Adam Herdman and Conner 
Melton, and their Illinois College pro-
fessor, L.W. Zettler, about their research 
on native orchids. In addition, David 
Riera, Florida International University 
student and NOS 2017 intern, will talk 
about his study of cryopreservation of 

native orchid seeds and pollen.
This month marks the seventh year 

that NOS interns from Illinois College 
have collected data and accomplished 
fieldwork necessary to help preserve 
native Southwest Florida orchids with 
special attention to the famous ghost 
orchid. NOS funds trips to and from Illi-
nois for the students and provides a sti-
pend while they live and work at Florida 
Panther National Wildlife Refuge.

In addition to the students, NOS also 

has funded Ernesto Mujica, Cuba’s ghost 
orchid specialist, for his trips to South-
west Florida to work with the students.

When the data collection began, only 
11 ghost orchid locations on the refuge 
had been documented by GPS. In 2015, 
about 80 new locations were identified, 
and in 2016, more than 100 additional 
plants joined the data.

NOS meetings are open to the public. 
Admission is free. Membership infor-
mation will be available at the meeting. 
For more information, visit www.Naple-
sOrchidSociety.org. ■

SEE MORE CLUB NOTES, C16  

MARK DANAHER / COURTESY PHOTO

Cuba orchid expert Ernesto Mujica, left, 
and Illinois College student Adam Herdman 
collecting date on the elusive ghost orchid 
in Florida Panther National Wildlife Refuge in 
the summer of 2016. 



NAPLES FLORIDA WEEKLY    WEEK OF JUNE 29-JULY 5, 2017    A15
Step Up In at AGOSTINO’S

Call Today! 239.594.3037
11985 Tamiami Trail North, Naples, FL
OPEN MONDAY-SATURDAY 10-5, SUNDAY 11-4

Visit our new website at agostinos.com Also visit: interiorsbyagostinos.com

Visit Our Showroom
FINE FURNITURE. ART GALLERY.  DES IGN STUDIO.

ACCESSORIES & BOTANICALS  LIGHTING   FURNITURE  UPHOLSTERED FURNITURE  MIRRORS & LARGE ART GALLERY

Complimentary 
Interior Design

S U M M E R  S A L E !

5450 TAMIAMI TRAIL N. NAPLES 239.594.1555
ACROSS FROM WATERSIDE SHOPS ONE BLOCK NORTH OF PINE RIDGE ON U.S.41 LOCALLY OWNED & OPERATED!

CELEBRATING OUR 15TH YEAR!

FOURTH OF JULY WAREHOUSE EVENT!

THROUGH 
JULY 4TH! 25%OFFTAKE

EVERYTHING
IN THE

WAREHOUSE!

*25% off our original ticketed prices. Offer not on Mattresses, 
Yellow Tag or fi nal price items and cannot be combined with any 
other discount, coupon or other offer. Certain restrictions apply.

Does not apply to previous purchases or special orders. See sales 
associate for details.  Through July 4th 2017.

Reading tutors needed to work
with pre-schoolers and parents

Literacy Volunteers of Collier County 
seeks volunteer tutors for the coming 
school year. The Children and Parents 
Reading Together program takes place 
in Head Start schools in Collier County. 
CPRT tutors work with 
the child’s parents and 
the child to help the 
child be ready to enter 
kindergarten.

Training sessions 
for new volunteers are 
scheduled from 10 a.m. 
to 2 p.m. Friday, July 
14, and Friday, Aug. 18, 
at LVCC headquarters, 8833 Tamiami 
Trail E. Attendance is only required at 
one session.

Teaching experience or knowledge of 
Spanish or Creole are not required, but 

will be helpful.
The average time commitment for 

volunteers is four hours per week, and 
the program runs for eight consecutive 
weeks in fall, winter and spring. The fall 

session begins Sep 25. 
Continuity of tutors for 
each session is essen-
tial as they work with 
the same parents and 
children.

To sign up for one of 
the training sessions or 
for more information, 
call Dixie Espinosa at 

262-4448, ext. 304, or send an email to 
despinosa@collierliteracy.org.

For more information about the pro-
grams and services of LVCC, visit www.
collierliteracy.org/events. ■

C’mon! Sign up for museum’s
annual sandcastle competition 

Golisano Children’s Museum of 
Naples holds the fifth annual Castles 
for Kids sand-sculpting competition 
Wednesday, Aug. 2, at LaPlaya Beach & 
Golf Resort. Participation is limited to 
the first 20 teams to sign up.

Teams consist of four children and 
one adult. Registration is $75 per team 
for C’mon members and $100 for others. 
Proceeds will support the museum’s 
STEAM educational programming for 
science, technology, engineering, the 
arts and mathematics.

While teams create their sand sculp-
ture on the beach the day of the compe-

tition, mermaids and pirates will enter-
tain and raffle tickets will be sold for an 
assortment of items donated by local 
businesses and attractions. Prizes and 
awards will be distributed during a 
lunch provided by LaPlaya.

Sponsors to date are Florida Com-
munity Bank, MidWestOne Bank and 
Orthodontic Specialist of Florida, Dr. 
Jason Barlock. Additional sponsorship 
and underwriting opportunities are 
available. For information, call Laura 
Richardson at 260-1604.

To register a team for the competi-
tion, visit www.cmon.org. ■
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239-672-9626

Maryann Mize, CCIM
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941-624-1916

Kim Donnelly
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Lee County
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Litigious around the world
■ In rare cases, a mother has given 

birth for the principal purpose of “har-
vesting” a baby’s cells, ultimately to ben-
efit another family member with a con-
dition or illness that the cells would aid. 
However, Keri Young of Oklahoma gave 
birth in April for a different purpose. 
After learning while pregnant that her 
baby would not long survive after birth 
(because of anencephaly), she nonethe-
less carried it to term — just to harvest 
organs for unspecified people who might 
need them (though the grieving Keri and 
husband Royce admit that some might 
judge their motive harshly). 

■ In some parts of traditional Japa-
nese society, it remains not uncommon 

for someone to feel the need to “rent 
friends.” For example, relatives at a funer-
al bear grief better if they realize the 
many “friends” the deceased had. Or, a 
working man or woman may rent a sweet-
heart just to help deflect parental pres-
sure to marry. In northern China, in April, 
a man was arrested for renting “family” 
and “friends” to populate his side of the 
aisle at his wedding. Apparently, there 
were conflicts plaguing each family, and 
police were investigating, but the groom 
surely worsened the plan by not coaching 
the actors on his personal details, thus 
making interfamily small-talk especially 
awkward. 

Then there are lawsuits
(1) David Waugaman, 57, fell off a 

barstool last year and needed surgery, 
and of course he is suing the tavern 
at Ziggy’s Hotel in Youngwood, Pa., 
for continuing to serve him before he 
fell. Wrote Waugaman, “You’re not sup-
posed to feed people so much booze.” 

(2) Robert Bratton filed a lawsuit recent-
ly in Columbia, Mo., against the Hershey 
chocolate company because there was too 
much empty space in his grocery-store 
box of Reese’s Pieces, which he thought 
was “deceptive” (even though the cor-
rect number of Pieces was printed on 
the label). In May, federal judge Nanette 
Laughrey ruled that Bratton’s case could 
continue for the jury to decide. 

(3) Some minority students’ organiza-

tions, commenting on the planned exten-
sive renovation of the University of Michi-
gan’s student union building, recommend-
ed ditching the current interior’s elegant 
wood paneling — because it gives off an 
“imposing, masculine” feeling that makes 
them seem “marginalized.” A spokesper-
son for the students, attempting to soothe 
the controversy, said the marginalization 
was more based on the building’s “quiet 
nature.” 

(4) In Australia, Chanel’s just-intro-
duced luxury wood-and-resin boomerang 
(selling for the equivalent of about $1,415) 
came under fire from aboriginal groups 
for “cultural appropriation.” (Hermes 
had issued its own luxury boomerang in 
2013.)

Passing bullets
A man shot himself but had the bul-

let pass through him and hit a bystand-
er (except this time it was fatal to 
the bystander). Victor Sibson, 21, was 
charged in Anchorage, Alaska, in May 

with killing his girlfriend even though 
he had aimed at his own head. Investiga-
tors were persuaded that it was a genu-
ine attempt, though he survived, but in 
critical condition. 

Animals with affordable health care
In April, the annual report of the Asso-

ciation of British Insurers on its mem-
bers’ policies for pet owners noted that 
among the claims paid were those for 
a bearded dragon with an abscess, an 

anorexic Burmese python, a cocker span-
iel that swallowed a turkey baster, a cock-
atoo with respiratory problems, and even 
a “lethargic” house cat (which nonethe-
less cost the equivalent of $470 to treat).

Legal experts everywhere
American “sovereigns” litter court-

rooms with their self-indulgent mis-
readings of history and the Constitution 
(misreadings that, coincidentally, hap-
pen to favor them with free passes on 
arrests and tax-paying), but now, the 
UK’s Exeter Crown Court has experi-
enced Mark Angell, 41, who said in May 
that he simply could not step into the 

courtroom dock to state a plea concern-
ing possession of cannabis because he 
would thus be “submitting” to “mari-
time law,” which he could not legally do 
on dry land. Judge: “Don’t talk nonsense. 
Get in the dock.” Angell was ordered to 
trial. Before leaving, he gave the judge a 
bill for his detention: the equivalent of 
$2.5 million.

Third-world religion
In March, Zimbabwean pastor Paul 

Sanyangore of Victory World Interna-
tional Ministries was captured on video 
during a sermon telephoning God. 
Clutching a phone to his ear, he yelled, 
“Hello, is this heaven? I have a woman 
here, what do you have to say about 

her?” (Her two children, one epileptic, 
the other asthmatic, are then confus-
ingly described by “heaven” as being 
“changed,” and Paul ended the call to 
resounding cheers from the congrega-
tion.)

The classic middle name
Arrested recently and awaiting trial 

for murder: Boe Wayne Adams (Wichi-
ta, Kan., May); Jason Vann Wayne God-
frey (Sanford, N.C., August); Earl Wayne 
Humphries (Dallas, May); Michael 
Wayne Pennington Jr. (Tazewell, Va., 
May). Convicted of murder: Anthony 

Wayne Davis (Elyria, Ohio, January); 
Jerry Wayne Merritt (Columbus, Ga., 
February). Pleaded no contest to mur-
der: Nathan Wayne Scheiern (Glendale, 
Calif., April). Murder conviction appeal 
denied: Derrick Wayne Murray (Bir-
mingham, Ala., April). ■

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD
Distributed by Universal Press Syndicate

Visit Our Design Center: 
28190 Old 41 Road, Suite 101, Bonita Springs, FL 34135

(239) 948-1570 | classicfl oorsbonita.com
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BATH & KITCHEN REMODELS

ARE YOUR TILE FLOORS SAD?
Call Us Today!
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My degree is built 
around me.

When adults return to college, they bring more than 
ambition; they bring life experience and work experience. 
This real-world knowledge is valuable, often translating 
into credit toward your degree. It’s one more advantage of 
Barry University’s PACE School of Professional And Career 
Education. Online or on campus, let Barry’s transformative 
education and working industry professionals help you 
maximize your potential. | barry.edu/pace

BARRY | Ft. Myers 
Phone: 1•844•261•1520 Professional And Career Education.

Maximize your potential

CLUBHOUSE NOW OPEN!

For Tee Time Reservations: 

239.331.2052
9800 Treviso Bay Boulevard

Naples, FL 34113

TPCTrevisoBay.com 

With this ad. Valid 7/1/17-7/23/17.

$59 
Includes Golf w/Cart 

and Range Balls 

Public Play – Limited Time

PLUS 
TAX

Teen visits CCSO deputies
who visited her in hospital

COLLIER COUNTY SHERIFF’S OFFICE

Seventeen-year-old Lauren Burton 
was laid up in bed at NCH North in 
December when the world outside lit up 
red, white and blue. 

More than 30 Collier County Sher-
iff ’s Office deputies and firefighters 
had flicked their lights and sirens on for 
the first Goodnight Lights event at the 
hospital, bringing cheer to kids stuck in 
the hospital around the holidays. 

Dazed by medication and a sudden con-
dition that caused confusion and fatigue, 
Burton broke down in tears. She asked 
her mother Elyse Burton to wave over a 
nearby deputy who was handing out gifts. 

Cpl. Sherry Rego gave her a stuffed 
brown bear wearing a little blue sweat-
er. Lauren, a Community School of 
Naples student, hugged Cpl. Rego and 
cried some more. 

“This is my best day,” she said over 
and over, a quote that stuck in the minds 
of both Cpl. Rego and Sgt. Glen Tatum, 
who helped organize Goodnight Lights. 

“It was a really difficult time,” Elyse 
Burton said, recalling the morning that 
sent her daughter to the hospital and 
marked the beginning of a recovery 
process that lasted well into February. 

On June 21, Lauren delivered several 
dozen cookies she baked to thank to the 
deputies who brightened her day during 
one of the roughest periods of her life. 

“It was so special being there and see-
ing all the lights go on,” she recalled about 
the night in the hospital. She said she still 
keeps the teddy bear next to her bed. 

“You touched everybody’s heart that 
day,” Cpl. Rego told her. 

Deputies gathered at the District 4 
substation in Golden Gate Estates to 
meet with Lauren and receive her thank-
you sweets. She looked unrecognizable 
compared to their December visit when 

Elyse Burton said her daughter suffered 
from facial paralysis and symptoms 
similar to that of a stroke victim. 

At age 12, Lauren was diagnosed with 
a lifelong condition known as Chiari Mal-
formation, a structural problem with the 
brain and spinal cord that affects balance, 
among other things. She’s had brain sur-
gery and other treatments to lessen the 
effects, which include seizures. 

Then one day last December, she woke 
up and didn’t feel well. 

At NCH North and later at Joe Dimag-
gio Children’s Hospital in Hollywood, Fla., 
she would learn she had a second condi-
tion called PoTS, postural tachycardia 
syndrome, which causes problems with 
memory, extreme fatigue, dizziness and 
sudden confusion. 

“It was difficult to see as a parent,” 
Elyse Burton said. “So it was great to see 
her tear up with the bear.” 

Lauren brought a thank-you note to the 
deputies who showed up for the event 
and the ones who continued to check on 
her during her recovery in the following 
months as she finished high school online 
and got to walk the stage for graduation 
this spring. 

“Many thanks for the kindness you 
showed me while I was in the hospital 
and for keeping the community safe every 
day,” she wrote. “Thank you to your fami-
lies as well for supporting you in such an 
important job.” 

Lauren plans to attend Florida Gulf 
Coast University part-time this fall, 
where she hopes to major in pre-law 
and later attend law school. She’s also 
hoping to secure a service dog that 
could alert her to seizures and help 
her recover when she falls or becomes 
disoriented. 

“We’re proud of you, Lauren,” Sgt. 
Tatum told her during their meeting last 
week. “You’re so brave. Keep smiling.” ■

Traffic deputies are on the road
Here’s where Collier County Sheriff ’s 

Office deputies will be on traffic detail 
the week of July 3-7:

Monday, July 3
U.S. 41 East and Commercial Drive: 

Red-light running 
Golden Gate Parkway and 44th Street 

SW: Aggressive driving
Collier Boulevard and Tuscany Cove 

Drive: Speeding
Tuesday, July 4
Pine Ridge Road and I-75 northbound 

exit: Aggressive driving
Davis Boulevard and Airport-Pulling 

Road: Speeding 
Vanderbilt Beach Road and U.S. 41 

North: Red-light running
Wednesday, July 5
Livingston Road and Marsala Way: 

Speeding
U.S. 41 East and Catalina Drive: 

Aggressive driving
Bayshore Drive and Botanical Place 

Circle: Red-light running
Thursday, July 6
Rattlesnake Hammock Road and 

Grand Lely Drive: Speeding
Sunshine Boulevard and Golden Gate 

Parkway: Red-light running
Goodlette-Frank Road and Orange 

Blossom Drive: Aggressive driving
Friday, July 7
Vineyards and Arbor boulevards: 

Speeding
Pelican Marsh Boulevard and U.S. 41 

North: Aggressive driving
Tropicana Boulevard and 32nd Ave-

nue SW: Aggressive driving ■

Lauren Burton and Elyse Burton with CCSO staff at the District 4 substation. 
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www.QuigleyEye.com

Naples
Bonita Springs

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 

CODE: FW00

complete medical exam with one of our board certifi ed eye 
doctors includes prescription for eyeglasses, and tests for 

FORMERLY EYE HEALTH

Th omas Quigley, M.D.
Board Certifi ed Eye Surgeon & Cataract Specialist

www.stopps-kidwell.com   

STOPPS & KIDWELL
TAX & ACCOUNTING SERVICES

28179 Vanderbilt Drive, Suite 2
Bonita Springs, Florida 34134  

info@stopps-kidwell.com Want to learn more?
CALL US AT 239.992.9299
Free Introductory Consultation

Study indicates mothers 
who breastfeed could reap 
long-term health benefits

 THE AMERICAN HEART ASSOCIATION

Breastfeeding is not only healthy 
for babies, it may also reduce a moth-
er’s risk of having a heart attack or 
stroke later in life, according to new 
research published in the Journal of the 
American Heart Association.

Previous studies have suggested that 
mothers get short-term health bene-
fits from breastfeeding, such as weight 
loss and lower cholesterol, blood pres-
sure and glucose levels after pregnan-
cy. However, the long-term effects of 
breastfeeding on the risk of developing 
cardiovascular diseases in mothers are 
unclear. A new study in China found 
that women who breastfed their babies 
had about a 10 percent lower risk of 
developing heart disease or stroke.

Researchers from the University of 
Oxford, the Chinese Academy of Medi-
cal Sciences and Peking University ana-
lyzed data from 289,573 Chinese women 
(average age 51) participating in the 
China Kadoorie Biobank study who pro-
vided detailed information about their 
reproductive history and other lifestyle 
factors. Nearly all were mothers and 
none had cardiovascular disease when 
they enrolled in the study. After eight 
years of follow-up, there were 16,671 
cases of coronary heart disease, which 
includes heart attacks, and 23,983 stroke 
cases.

Researchers observed that:
■ Compared to women who had 

never breastfed, mothers who breastfed 
their babies had a 9 percent lower risk 
of heart disease and an 8 percent lower 
risk of stroke.

■ Among mothers who breastfed 
each of their babies for two years or 
more, heart disease risk was 18 percent 
lower and stroke risk was 17 percent 
lower than among mothers who never 
breastfed.

■ Each additional six months of 
breastfeeding per baby was associated 
with a 4 percent lower risk of heart dis-
ease and a 3 percent lower risk of stroke.

The researchers considered a range 
of risk factors for cardiovascular dis-
ease, including smoking, high blood 
pressure, obesity, diabetes and physical 

activity that could have biased results.
“Although we cannot establish the 

causal effects, the health benefits to 
the mother from breastfeeding may 
be explained by a faster ‘reset’ of the 
mother’s metabolism after pregnancy,” 
study co-author Sanne Peters, Ph.D., 
said. “Pregnancy changes a woman’s 
metabolism dramatically as she stores 
fat to provide the energy necessary for 
her baby’s growth and for breastfeeding 
once the baby is born. Breastfeeding 
could eliminate the stored fat faster 
and more completely.” Ms. Sanne is 
a research fellow at the University of 
Oxford in the United Kingdom.

The study noted that women who 
breastfeed might be more likely to 
engage in other beneficial health behav-
iors that lower their risk of cardiovascu-
lar disease compared to women who do 
not breastfeed.

Because this study was observational, 
relying on information provided by the 
mothers about their breastfeeding histo-
ries, it does not prove cause and effect. 
Results from observational studies such 
as this one must be confirmed by a dif-
ferent type of study that can prove that 

a behavior results in an outcome.
Compared to women in China, breast-

feeding duration is typically shorter 
among women in the United States. 
Ninety-seven percent of the women in 
this study breastfed each of their babies 
for an average of 12 months, compared 
to 30 percent of U.S. mothers in 2016, 
according to the World Health Organi-
zation. However, the U.S. Nurses’ Health 
Study found only women with a lifetime 
duration of breastfeeding of 2 years or 
more had a significantly lower risk of 
coronary heart disease than those who 
never breastfed. 

“The findings should encourage more 
widespread breastfeeding for the ben-
efit of the mother as well as the child,” 
said Zhengming Chen, D.Phil., senior 
study author and professor of epidemi-
ology at the University of Oxford. “The 
study provides support for the World 
Health Organization’s recommendation 
that mothers should breastfeed their 
babies exclusively for their first six 
months of life.”

The American Heart Association sug-
gests breastfeeding for 12 months if 
possible. ■

HEALTHY LIVING
TO YOUR 
HEALTH

■ The Naples area Crohn’s and Coli-
tis Foundation support group meets 
from 5-6 p.m. on the first Thursday of 
every month at Naples Regional Library, 
650 Central Ave. The next meeting is July 
6. All whose lives are affected by inflam-
matory bowel disease are welcome to 
join the discussion facilitated by gastro-
enterologist Raymond Phillips. There is 
no charge to attend the meetings.

For more information, call Paula 
Allain, LPN, at 649-1336, email pallainre-
search@gmail.com  or visit www.crohn-
scolitisfoundation.org.

■ The Parkinson Association of 
Southwest Florida Inc. has started 
two new support groups for anyone 
who has Parkinson’s disease and also 
for those who care for them. 

One group meets from 1-2 p.m. 
every Tuesday at in the clubhouse at 
Aston Gardens, 4800 Aston Gardens 
Way in Pelican Marsh. The second 
group meets from 12:30-1:30 p.m. every 
Thursday in the clubroom at Brookdale 
Bonita Springs, 26850 S. Bay Drive in 
Bonita Springs.

For more information, call PASFI at 
417-4365 or email our office@pasfi.org.

■ The Children’s Rehabilita-
tion Center at Golisano | Nicklaus 
Children’s Health Center in North 
Naples now offers applied behavioral 
analysis therapy. ABA is the application 
of behavioral principles to everyday 
situations that will, over time, increase 
or decrease targeted behaviors. The 
technique has been used to help indi-
viduals acquire different skills, such 
as language, self-help and play skills. 
The principles can also help decrease 
maladaptive behaviors, such as aggres-
sion, self-stimulatory behaviors and 
self-injury.

“Families learn strategies to help 
increase appropriate behaviors and 
reduce problem behaviors at home 
and in the community,” Karen Collins, 
director of pediatric rehabilitation ser-
vices for Golisano Children’s Hospital 
of Southwest Florida, says. 

In addition to ABA, the Children’s 
Rehabilitation Center offers physical, 
occupational and speech therapy and 
audiology services. For more informa-
tion, visit www.golisanochildrensswfl.
org. ■
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Quality.
Dignity.

Compassion.
Home Care at its fi nest.

We off er a fl exible service model.

McKenney Home Care can provide 
the  extra help you need and the 

personal touch you deserve:

 Short or Long Term Home 
Health Aide or Nursing Services

 24/7 or Live in Assistance

 Companion Care, Light 
Housekeeping and Errands

 LTC Insurance Accepted

Trusted, 
Comprehensive, 

family care.

239-325-2273
mckenneyhomecare.com

info@mckenneyhomecare.com

Call for your 
complimentary 

consultation. 

All of our caregivers are W-2,
insured and bonded.

ACHA License #29994144
ACHC Accredited

BBB Approved

Michele McKenney, MPH, JD

Patrice Magrath, JD

NOTHING
IS MORE PRECIOUS 
THAN PEACE OF MIND

Moorings Park® is a nationally accredited, non-profit, Medicare certified community and 
the only A+ S&P and Fitch rated continuing care retirement community in the country.

120 Moorings Park Drive, Naples, Florida 34105
239.643.9111   I   www.MooringsPark.org

Please Join Us and Sample SIMPLY THE BEST®

Long-recognized for our commitment to helping residents and members 
live longer, healthier, happier lives, we invite you for a personal tour of 
Moorings Park. Learn how to begin planning for your future and live the 
life you love in a community dedicated to the art of successful aging.

          • Learn about prioritized access to our residences

          • Experience our all-inclusive lifestyle from luxury
             living to on-site healthcare          

          • See a sneak peek of our campus enhancements
             now underway

          • Tour Trio Restaurant, Bower Chapel & The Center
             for Healthy Living  

Please call us today at 239.643.9111 for your personal tour.

PBS / COURTESY PHOTO 

VITAS Healthcare invites the public to a free screening of the documentary “Being Mortal” 
from 3-5 p.m. Wednesday, July 5, at Naples Regional Library, 650 Central Ave. The award-
winning film follows Dr. Atul Gawande as he shares stories from the people and families he 
encounters with terminal illness on his search for answers about how best to care for the 
dying. Following the screening, a Q&A session will be conducted with a panel of experts to 
discuss how to identify and communicate wishes about end-of-life goals and preferences. Dr. 
Gawande is shown above in a scene from the film.

Visually impaired invited to meetings
Lighthouse of Collier Center for 

Blindness and Vision Loss invites all 
who are blind or visually impaired to 
attend a support group from 10-11:30 
a.m. every Wednesday at the center, 
2685 Horseshoe Drive in Naples. Facili-
tator Rick Hart encourages attendees 
to share the challenges they face and 
the techniques they find helpful in 
managing those challenges. Attendees 
feel less isolated as they make con-
nections with others who can relate 
to their situation. Friends and family 
members who care for a blind or visu-
ally impaired friend or loved one can 

also benefit from the group. Reserva-
tions are not required.

The nonprofit also hosts a brown 
bag lunch and program at 11 a.m. on the 
third Tuesday of every month for visu-
ally impaired people and their caregiv-
ers. The next program is July 18. Guests 
should bring their own lunch and are 
welcome to stay afterward for games 
and social hour.

For brown bag lunch reservations or 
more information about programs and 
services, call Lighthouse of Collier at 
430-3934 or visit www.lighthouseofcol-
lier.org. ■
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l o
I S S U Ev e r s

Florida Weekly Celebrates Your Pets! 

(DOGS, CATS, HAMSTERS, HORSES, EXOTIC OR WHATEVER YOUR PETS MAY BE)PHOTO CONTEST

Submit your pet photo to  
pets@floridaweekly.com by  

Sunday, July 16th by 11:59pm. 
Please include your full name,  

pet’s name, phone number  
and address.

pets@floridaweekly.com by 
Sunday, July 16th by 11:59pm. 
Please include your full name, 

pet’s name, phone number 
and address.

Fort Myers
Naples/Bonita Springs

Charlotte County
Visit online at www.FloridaWeekly.com

All the best, funniest 
and cutest photos will 
publish July 26th and 

July 27th.

All the best, funn
and cutest photo
publish July 26thp yp

Julyy 227t7th.

Staff judges  select 3 winners.First Place $250Second & Third Place $100 Gift Certificate to your Favorite Pet Store.

health care
network of southwest florida

C E L E B R A T I N G  4 0  Y E A R S

Proudly welcomes another
great provider to our team!

Sherry Nagle, A.R.N.P.
Senior Care

Friendship Health Center

Schedule an appointment with Sherry Nagle at

Friendship Health Center today!

Providing Quality Healthcare for All Since 1977

PET TALES
Fear-free Fourth?

BY KIM CAMPBELL THORNTON

Andrews McMeel Syndication

What is your pet’s least favorite holi-
day? If our dogs and cats could express 
an opinion, it’s likely they would choose 
the Fourth of July. While we associate it 
with picnics and parades, our pets are 
often fearful of the “rocket’s red glare 
and bombs bursting in air.”

Some pets enjoy watching fireworks, 
while others run outdoors and figura-
tively shake their fist and yell bad words 
at the pyrotechnics. But pets who are 
fearful of fireworks can respond with 
full-blown panic, jumping through win-
dows or over fences in a frenzied attempt 
to escape the scary sounds. Others whine 
or moan, tremble uncontrollably or run 
and hide in as small an area as possible. 
Cats typically head beneath the bed, 
while dogs may curl up inside a dark 
closet. “Before she lost enough of her 
hearing that she no longer minded, my 
beagle mix became a shaking, drooling 
mess every year, including one night 
when she tried to climb into the refrig-
erator,” says Eliza Rubenstein of Costa 
Mesa, Calif. “Our annual patriotic tradi-
tion involved alprazolam and three hours 
of driving around.”

A pet’s fireworks phobia can take 
away enjoyment of Independence Day 
for everyone in the family. For a dog or, 
rarely, cat whose reaction to fireworks 
rises to the level of abject fear and 
panic, the following tips can help them 
cope.

■ Go for a ride. As Rubenstein dis-

covered, being inside a car seems to help 
insulate dogs from the noise. Drive to an 
area away from the fireworks if possible.

■ Get out of town. Susan Rosenau of 
Bellingham, Wash., lives with two French 
 bulldogs whose reaction to fireworks is 
 “complete panic.” 

“We’re planning a trip to Canada for 
the Fourth of July this year just to avoid 
them,” she says.

You might not be able to leave the 
country, but you may be able to send 
your pet to stay with a relative or friend 
who lives in an area where fireworks are 
uncommon. A boarding kennel or pet 
sitter away from fireworks is another 
option.

■ Keep pets indoors. Provide a hiding 
place that will prevent your pet from 
being exposed to the brightly lit sky 
and dampen the sound. This may be a 

covered crate in a room with the cur-
tains drawn, a closet or a bathroom with 
no windows. Some pets feel safe in the 
bathtub. Sally Bahner’s cat, Mollie, heads 
for the linen closet or the vanity in the 
bathroom.

■ Give your pet a favorite toy to add to 
his  comfort level.

“Our greyhound mix really liked to 
be inside and with his stuffed hedgehog 
on his bed,” says Melissa Frieze Karolak 
of Cleveland. “I think he taught our ter-
rier that the best place to be when loud 
noises happen is inside.”

■ Sometimes wearing a snug-fitting 
shirt or cape offers a feeling of security 
to a dog or cat. You can also find special-
ly made earmuffs and eye shades to help 
limit a pet’s exposure to sound and light.

■ Fearful dogs may benefit from a syn-
thetic pheromone called Adaptil, which 
mimics the sebaceous gland secretions 
given off by mother dogs as they nurse. 
It’s thought to have a calming effect. A 
similar product called Feliway is avail-
able for cats. 

If your dog’s fear of fireworks is so 
severe that he can’t function, harms him-
self or is destructive in his attempts to 
escape, talk to your veterinarian about 
medication that may help. Be sure you 
understand how to use it. Generally, 
it’s necessary to give medication before 
fireworks begin. If you wait, it will be 
less effective. Read instructions carefully 
to make sure you administer medication 
correctly. You may also want to ask for 
a referral to a board-certified veterinary 
behaviorist. ■

To help your pet feel more comfortable with 
fireworks noise, give frequent handouts of 
special treats that he never gets at any other 
time, such as meatballs, deli turkey or bits of 
cheese.

Pets of the Week
>> Gucci is a friendly 
1-year-old Guinea pig who 
loves treats and attention. His 
adoption fee is $20.

>> Sadie Cat is a mellow 
2-year-old domestic shorthair 
mix who gets along very well 
with her roommates and 
will greet you with purrs and 
leg rubs. Her adoption fee 
is $55.

>> Smitty is a sweet 
4-year-old Siamese/
snowshoe mix who tends 
to keep to herself but loves 
being in the presence of 
humans.  She has diabetes, 
receives insulin daily and 
is on a special diet.  A 
member of our Cozy Care cat 
program, she comes with a 
certifi cate to help her new 
family pay for some medical 
expenses. Her adoption fee 
is $55.

>> Yancy is a beautiful 
1-year-old black mouth 
cur mix who walks well on 
a leash and is quite the 
catcher of tennis balls. Her 
adoption fee is $75.

To adopt or foster a pet
Dogs and cats adopted from Humane Society 
Naples come with vaccinations, sterilization 
surgery, ID microchip and 30 days of health 
insurance. Visit the animals ready for adoption 
at the main shelter at 370 Airport-Pulling Road 
N. (11 a.m. to 7 p.m. Tuesday and Thursday, and 
11 a.m. to 5 p.m. Wednesday, Friday, Saturday 
and Sunday) or at the satellite adoption center 
at Coastland Center during mall hours. Call 
643-1555 or visit www.HSNaples.org for more 
information.
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24201 Walden Center Dr.
Suite #101
Bonita Springs
(239) 908-5870

8635 Collier Blvd.
Naples
(239) 908-5878

Pay Less. Earn More!

*APR=Annual Percentage Rate. Rates as of 6/21/17. The monthly payment for a 15 year schedule would be $1054.00 at an interest rate of 3.250%. The monthly payment for a 
30 year schedule would be $716.12 at an interest rate of 4.000%. This payment schedule is based on a $150,000 loan on a $200,000 property value. If an escrow account is 
required or requested, the actual monthly payment will also include amounts for real estate taxes and homeowner's insurance premiums. Your rate may vary depending on your 
specific credit profile and property analysis. Max Mortgage program. Rates subject to change.**Our Low Rate Guarantee: Lake Michigan Credit Union will match legitimate 
competitor offers or credit the borrower $300 off closing costs. +APY = Annual Percentage Yield. Rate subject to change. Some requirements apply. Federally insured by the NCUA.

Open an account!

15 Year Fixed

3.36%
30 Year Fixed

4.06%

APR*

APR*

A part of Lake Michigan Credit Union

Combined with near historic low rates, our guaranteed 
low mortgage rates** and exceptionally competitive closing 
costs could get you your best mortgage ever. 

LMCU is very different from traditional banks.
We don’t have profit-driven shareholders to satisfy. We work
for the direct, exclusive benefit of our members. We provide 
a full-range of financial services, from high interest-bearing 
checking accounts to personal loans and mortgages. 

Looking for more real world reasons to join?
3% Max Checking

Pays 3% APY*** on balances up to $15,000, one of the 
best rates in the country. Money market accounts and 
even CDs can’t come anywhere close. 

Anyone can open an account! Call, click or
stop by any of our area branches!

2470 Immokalee Road 
Naples
(239) 908-5918

NOW OPEN! 
2470 Immokalee Road 
Naples
(239) 908-5918
LMCU.org Immokalee Road
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Carter Oosterhouse,
TV Host, Carpenter, Lake Michigan

Credit Union Member

THE DIVA DIARIES
Who says every birthday should be a big deal?

Is it wrong to boycott your own birth-
day?

Yet another birthday is creeping up 
on me, and I’m just not into it anymore.

Don’t get me wrong. As my uncle 
used to say, I’m glad I’m on the right 
side of the dirt and all, but I just think 
there should be a cap on how one cel-
ebrates one’s birthday after the age of, 
say, 21.

I’m not a birthday scrooge, truly. I just 
think that not EVERY birthday calls for 
a huge party complete with cake and ice 
cream — unless of course, you’re 5.

Then again, when friends excited-
ly ask me, as they have been doing 
recently, “What are we doing for your 
birthday?” and I turn on them like 
a mean (old) rattlesnake and hiss, 
“Nothing!” only to watch them back 
off and look at me like I’ve suddenly 
become possessed by the birthday 
demon, I feel like a jerk.

It’s just that I think we get to a point 
where only milestone birthdays call 
for full-on birthday treatment. I mean, 
when you’re a kid and one little piece of 
cake doesn’t make you gain four pounds, 
there should be a party every single 
year, of course. And the more presents 
and games and noisemakers, the better. 

Then there’s the 21st birthday, when 
being of legal age to drink way too much 
and suffer from a hangover is certainly 
an excellent cause for celebration.

In my experience, though, birthdays 
started to lose their luster after 21. My 
gifts got smaller, I received fewer cards 
and even my dear grandmother, who 
always sent me $50, started tucking 
just $25 inside the card. It wasn’t 
the money, it was more the real-
ization that becoming an adult 
meant not only having to pay 
bills, it also meant that birth-
days weren’t going to be as 
big a deal as they used to be. 

After 21, the next big 
milestone is 40. I think 40th 
birthday celebrations are pret-
ty much the opposite of 21st 
birthday bashes. It when 
you basically acknowledge 
the fact that you’ll never 
be able to drink so much as a 
glass of wine for the rest 
of your life without 
having a headache 
later, and as far 
as cake goes, 
don’t even think 
about it. The 
day you turn 40, 
you throw cau-
tion to the wind 
and party like a 
rock star because 
the party ship is 
starting to sail. 

Trust me when I tell you that I’ve been 
to some amazing 40th birthday parties 
and that I’m grateful that I have pho-
tos from my own because my memory 
is a little sketchy from that particular 
soiree.

Another milestone birthday, but typi-
cally not as raucous as others, is the 
big 5-0. This one deserves recognition, 
Champagne and if not cake, at least 
chocolates. By this time in our lives, 
we’ve been to a few funerals of folks our 
age and it’s important to raise a glass to 
the fact that we can still raise a glass.

It’s no milestone, but my birthday is 
here whether I like it or not. Luckily, 
a dear friend who celebrated her non-
milestone birthday last week by get-
ting a massage has suggested we spend 
my birthday afternoon at an animal 
shelter playing with kittens — because 
there’s nothing like cute kitties to lift 
your spirits — and then have cock-

tails to toast the fact that it’ll be a 
good long while until I 

have to face another 
milestone. Here’s to 

kittens and cocktails! ■

— Ciao for now, my
lovelies! Stay tuned

for another divali-
cious diary entry next 
week….
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stephanieDAVIS 
sdavis@floridaweekly.com
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BEHIND THE WHEEL
Jeep Wrangler Unlimited, the brawny coddler

The classic styling of today’s Jeep 
Wrangler is part of a slow design evo-
lution from its WWII founding father.  
Retaining the visual connection to an 
American hero has been so successful 
that it sustains an entire brand.  It por-
trays a ruggedness that can even make 
a milk run look like an adventure.  But 
while the appearance is old fashioned, 
those who haven’t checked out a Wran-
gler in a while might be in for a surprise.  

The first CJs (Civilian Jeeps) were 
low on creature comforts, and the option 
list was mostly agricultural equipment.  
Decades later, it was still a rudimen-
tary 4x4 with rear seats being one of 
the pricier add-ons.  But during this 
progression, a select group of people 
started embracing a lifestyle that the go-
anywhere CJs provided.   

As the appeal of being a “weekend 
warrior” has spread further into the 
mainstream, Jeep has been adapting 
their fundamental 4x4 to carry more 
creature comforts.  This cozy evolution 
has led to an off-roader like the one seen 
here.  

The Wrangler Unlimited offers a lon-
ger wheelbase so it can fit four full 
doors, and everything is nicely color-
coordinated.  But it also has a beefy first 
impression that proves it’s ready to join 
its predecessors on the muddy trail.

In fact, the latest generation’s largest 
difference is how much a Jeep can be 
a fully enclosed machine.  There are 
still soft tops and low cut doors for the 
adventurers who like to be one with 
nature, but a fully loaded version like 
our range-topping Wrangler Rubicon 
Recon comes standard with full doors 
that feature power windows and locks.  
Plus, the fiberglass roof can now be 
body-colored to make this look like it 
was born to be an enclosed SUV.  

It’s still a true Jeep, and so it only 
takes two wrenches, 14 bolts, two spin-
dles, and the removal of seven com-
ponents to become a full convertible.  
But this conversion takes a muscular 
set of helping hands, and no one will 
need a day at the gym once the task 
is done.

Inside there is a similar feeling of 
robust design with concessions for 
added comfort.  Besides options like 

power windows and locks, the Wrangler 
can be outfitted with a strong air con-
ditioner, a water-resistance subwoofer 
stereo, and satellite navigation.  These 
seem like great options no matter if it’s 
a trip through the Everglades or Main 
Street.  The only complaint is that they 
feel like a generation behind the main-
stream.  

A basic two-door Wrangler starts 
around $25K, and a four-door Unlimited 
Rubicon Recon like our test vehicle is 
over $44K.  For that kind of money, the 
standard SUV shopper often expects 
automatic climate control, instead of 
the analog A/C controls.  And the navi-
gation system could have a larger and 

crisper screen.  
Then again, there are many of us who 

are just impressed with such modern 
conveniences available in an icon that 
once was proud for offering a heater.  
Thus, the perception of the Wrangler’s 
interior features is the true telltale 
dividing line of people who are ready to 
join the Jeep lifestyle.

For those newly minted weekend 
warriors, the best Jeep features are actu-
ally underneath the skin.  For example, 
the upper level trims offer a sway bar 
for the front suspension that can be 
disconnected just by touching a button 
next to the speedometer.  What this 
means in the real world is a vehicle that 

feels steady on the school drop off runs, 
but it also has the ability to release the 
suspension for boulder-clearing levels 
of travel. 

All levels of the Wranglers are quite 
capable right out of the box.  It’s thanks 
to a 4x4 drivetrain that features a two-
speed transfer case, sturdy axles, and 
good ground clearance — all as standard.

Besides off-road prowess, the other 
great Jeep tradition is personalization.  
No matter if it’s Mopar accessories 
direct from the dealership, or after-
market components out of the doz-
ens of mail order catalogues/websites, 
the enduring appeal of the Wrangler is 
being able to make it your own.

Living this Jeep lifestyle has always 
been a camaraderie of individual spirts 
rallying around a central theme of peo-
ple who love a good 4x4.  The difference 
today is the club members are a lot more 
comfortable than they used to be. ■

mylesKORNBLATT
mk@autominded.com



■ A Job Search Support Group 
meets from 9:30-11:30 a.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit www.
napleschamber.org.

■ Goal Setters BNI (Business Network-
ing Inc.) meets at 8 a.m. every Wednesday 
at St. Monica’s Episcopal Church. 7070 
Immokalee Road. For more information, 
call Carolyn Hoover at 263-2021.

■ BNI Downtown Naples meets at 
7:30 a.m. every Thursday at Emmanuel 
Lutheran Church, 777 Mooring Line 
Drive. Call Jamie Bergen at 572-3720 for 
more information.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at 
the Greater Naples Chamber of Com-
merce, 2390 Tamiami Trail N., every 
Thursday. To make an appointment for 
a free session, call Suzanne Specht at 
745-3704.

■ The Above Board Chamber 
meets at 11:30 a.m. Monday, July 10, at 
the Hilton Naples. Robin Larkin of Per-
formance Management Associates will 
moderate a discussion about “Collabo-
ration between Generations.” Panelists 
will be Brandie Dickerson, marketing 
manager at Tri-Town Construction; 
retired executive Arnold Klinsky; Wotts 

Mercy, special project coordinator at 
PACE Center for Girls-Collier at Immo-
kalee; and Gail Williams, chief diversity 
officer at Hodges University. For reser-
vations or more information, call Jeanne 
Sweeney at 910-7426 or email Jeanne@
aboveboardchamber.com.

■ Women’s Network of Collier 
County meets from 11:30 a.m. to 1 p.m. 
Tuesday, July 11, at Etudes de Ballet. For 
more information, visit www.wnocc.org.

■ Wake Up Naples for members and 
guests of the Greater Naples Chamber 
of Commerce takes place from 7-8:30 
a.m. Wednesday, July 12, at the Hilton 
Naples. Guest speakers Naples Daily 

News reporters Ryan Mills and Eric 
Staats will discuss “Florida’s Shrinking 
Shores.” $25 for members, $35 for oth-
ers. Sign up at www.napleschamber.org/
events.

■ Business After Hours for mem-
bers and guests of the Bonita Springs 
Area Chamber of Commerce takes place 
from 5-7 p.m. Thursday, July 13, at K2 
Design Group, 25081 Bernwood Drive 
in Bonita Springs. $15 in advance, $20 at 
the door for members; $40 for others. 
To RSVP or for more information, call 
992-2943 or visit www.bonitasprings-
chamber.com/events. 

BUSINESS MEETINGS

SPECIAL TO FLORIDA WEEKLY

How “kind” is your workplace? Are 
your employees or co-workers stressed 
to the max, overly competitive and 
habitually secretive? Or are people open, 
communicative, helpful and friendly? 

Author Susan Mangiero says too 
many workplaces are missing the kind-
ness factor, and it’s more damaging than 
you might realize. Why? Because kind-
ness is integral to employee engagement 
— and cultures of engagement are inte-
gral to high-performance organizations. 

“Doing business revolves around rela-
tionships,” says Ms. Mangiero, author of 
“The Big Squeeze: Hugs & Inspirations for 
Every Grown-Up Who Loves Teddy Bears.”

“Without strong, positive relation-
ships, people can’t work together pro-
ductively,” she adds. “They can’t com-
municate well. They can’t innovate. And 
positive relationships cannot flourish in 
the absence of kindness.”

When kindness is not present, every-
one in the company detaches, stops 
communicating and loses trust. Team-
work suffers. Morale drops. Produc-
tivity falls. Absenteeism and turnover 
rates rise. And yes, customer satisfac-
tion plummets — and eventually, cus-
tomers leave.

In today’s high-stakes, fast-paced 
business climate, it’s easy to focus on 
survival at all costs (one of those costs 
being positive relationships). But Ms. 

Mangiero says the most hard-driven 
workers need to remember to infuse 
kindness into their daily interactions, 
not only with clients (obviously), but 
with each other as well. She says kind-
ness is the element that makes organi-
zations great places to work — and it’s 
also the secret sauce that helps compa-
nies thrive.

The “kindness equals success” prin-
ciple applies to all career paths — even 
those in conventionally “un-nurturing” 
industries.

Ms. Mangiero is well qualified to 
speak to this subject. She made her mark 
in financial services and now consults to 
companies in that hard-charging indus-

SEE KINDNESS, A26 

SEE MEETINGS, A24 

Kind workplaces
Making nice to colleagues and clients part of the job

“Doing business revolves around relationships ... Without strong, 
positive relationships, people can’t work together productively.” 

—  Susan Mangiero, author of “The Big Squeeze: Hugs & Inspirations for Every Grown-Up Who Loves Teddy Bears”
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BUSINESS
FROM 

THE TOP
Atilus co-founder
relishes growth

and hurdles
BY DON MANLEY
Florida Weekly Correspondent

The last 12 years have been a period 
of growth and discovery for Zach Katkin, 
both personally and 
professionally. 

Mr. Katkin, 32, is 
the co-founder, presi-
dent and CEO of Ati-
lus, a Bonita Springs-
based digital design 
and online marketing 
company that, not 
coincidentally, began 
operations 12 years 
ago. The boutique firm provides digi-
tal consulting, web design, applications, 
internet marketing and website hosting.

It started with a staff of two: Mr. Katkin 
and his partner, Harry Casimir, and just 
two major clients. The base of operations 
was Mr. Casimir’s home. Today, Atilus 
occupies space in Constitution Plaza, at 
the corner of Bonita Beach Road and Old 
41 Road, and has a staff of nine that serves 
400 clients across the country. 

Atilus recently launched a new web-
site for the Collier Economic Develop-
ment Organization to assist businesses 
relocating to the county. The organi-
zation is a collaboration between the 
Greater Naples Chamber of Commerce 
and Collier County’s Office of Busi-
ness and Economic Development. Other 
local clients include Babcock Ranch, the 
Kitson & Co. community being devel-
oped northeast of Fort Myers, the Bonita 
Springs Estero Economic Development 
Council and Florida Repertory Theatre. 

“It feels really good that everything 
is going really well,” said Mr. Katkin. 
“There’ve been some hurdles. We grew 
very quickly, but in 2007, when the boom 
went bust, we took a hit and scaled 
down. Over the last couple years, we’ve 
really solidified our process and hope-
fully made a name for ourselves.”

He attributes much of the credit for 
Atilus’ ascension to its web designers and 
developers, client services, marketing, 
sales and other staff members who, with 

SEE KATKIN, A24 

KATKIN



the exception of one person, are all grad-
uates of Florida Gulf Coast University.

“We’ve been lucky and blessed to have 
fantastic people who want to learn and 
grow and want to be the best they can be 
— and that’s from the technical perspec-
tive to meeting with clients,” he added.

A graduate of Estero High School, Mr. 
Katkin earned a degree in liberal studies, 
with a concentration in web design, from 
FGCU in 2007. He and Mr. Casimir, a 
2005 graduate with a degree in computer 
information services, met when they were 
enrolled in the same class at the universi-
ty. They formed a friendship that became 
a professional relationship that utilizes 
their mix of creative and technical skills. 

Website construction, including copy-
writing, and digital marketing, with some 
web development on the side, were Mr. 
Katkin’s initial domains. Mr. Casimir 
handled programming and server main-
tenance and also served as the com-
pany’s first president, which included 
responsibility for sales. 

That arrangement changed when lag-
ging sales led Mr. Casimir to suggest the 
division of duties be altered slightly. 

“One afternoon Harry said, ‘You’re the 
president and you’re handling all of our 
sales,’” Mr. Katkin said. “I said, ‘All right, 
whatever it takes.’”  

Today, Mr. Casimir oversees opera-
tions, database design/management 
and project management. Mr. Katkin 
oversees marketing, client projects and 
tweaks to the process Altilus uses for the 
life cycle of each project, something he 
refers to as the “cascade effect.” 

“The cascade effect is basically, start 
to finish, for everything we do,” he said. 
“It’s going back through — from the ini-
tial contact, be it a phone call, Facebook, 
a referral or whatever — and continually 
working through and monitoring that pro-
cess, to some extent, to make it better.” 

Keeping the client informed each step 
of the way is a key element of each project.

‘You’re taking the client through this 
process,” Mr. Katkin said. “What does 
it look like from their perspective? And 
then you try to see into the future and 
communicate that future to the client: 
Here’s what we’re seeing right now, 
here’s what could happen, and if that 
happens here’s what we’ll do; just know 
that we’re going to stay in communica-
tion about that.”

Taking on the sales role in the compa-
ny’s early days and the necessity of meet-
ing face-to-face with customers forced 
him to overcome the shyness that had 
been part of his youthful personality. 

“I still get nervous with certain people, 
certain meetings,” he said. “With clients, 
I never know who this is person expect-
ing. I still do some deep breathing exer-
cises before those kinds of meetings. But 
it’s almost unbelievable how shy I was 
and what has happened.”

His career choices as a teen — infor-
mation technology and then web design 
— would have allowed minimal contact 
with other people. But the inspiration 
provided by the professor of a business 
class he took at FGCU caused Mr. Katkin 
to broaden his thinking. 

“I remember thinking back in 2003, 
2004 that this was for me, being part of 
a small business,” he said. “And being 
able to be mentally flexible and spot 
problems, I knew that was for me. Now, 
did I think it would take this particular 
form? It almost happened so quickly that 
I didn’t have a chance to think that. But I 
never in a million years imagined what’s 
transpired and that I’d be a part of it in 
the way I have.”

Mr. Katkin and Mr. Casimir, a native 
of Haiti and a U.S. Army veteran, have 
made community service a priority at 
Atilus. 

The company has created websites for 
nonprofits in Collier and Lee counties, 
and staff members have volunteered as a 
group at area soup kitchens. In addition, 
the duo created FGCU’s Atilus Bitcoin 
Scholarship Fund in 2014. They pledged 
$25,000 to the scholarship, half of which 
is paid by Bitcoin, which is a digital cur-
rency.

“It’s the first public Bitcoin Schol-
arship in the world,” said Mr. Katkin. 
“Every year, we keep adding to it. It’s 
something I’m proud of because I think 
Bitcoin is going to change the world.” ■

Interview with Zach Katkin
Business mentors: My first real boss, 

Jim Nici, and Bud Stoddard.

First job: Cleaning up construction 
sites after school and on weekends. 

Business words of wisdom: This is 
a big … long … game, so it’s important 
to be playing knowing the person you 
beat tomorrow might be in charge of a 
project you’d like to get down the road. 
So be respectful, mindful. If you play 
looking for short-term gain at the cost of 
someone else, odds are you’ll end up with 
a poor reputation or in a bad place. It’s 
a small world, literally, not just around 
here. It will come back eventually. Anoth-
er really important thing is be a person of 
your word: If you say you’re going to do 
something, remember it and do it.

Favorite business book: “Good to 
Great: Why Some Companies Make the 
Leap ... and Others Don’t” by Jim Collins.

Two things you look for when hir-
ing: A desire to learn (often much more 
valuable than talent or experience) and 
the ability to communicate ideas and 
translate technical-esoteric ideas into 
meaningful language that clients/others 
can understand.

Any job openings: Yes. We’re hiring 
for an additional front-end development 
position, a digital marketing position 
and sales and marketing positions.

Last time you had to fire someone 
and the reason: In all these years, we’ve 
really only had to let three or four people 
go. Many of the transitions we experi-
enced were of our employees’ own voli-
tion — perhaps a mutual respect where 
they and we understood things weren’t 
working out. Unfortunately though, it is 
one of the hardest things to do when you 
think about the impact it can have on a 
person, a family, etc., so is often made 
very late and it’s something I’d like to get 
better at. To that effect, we had to let go 
of two members of our team a number 
of years ago after it was clear they had 
misrepresented their skills at a very fun-
damental level.
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■ The East Naples Merchants 
Association welcomes members and 
others from 5:30-7 p.m. Thursday, July 
13, at BurgerFi, 12712 Tamiami Trail E. 
$10 for members, $20 for non-members 
includes burgers and sides, beer, wine, 
and networking. RSVP required. Visit 
www.eastnaplesmerchantsassoc.com.

■ The Bonita Springs Area Cham-
ber of Commerce presents a program 

about managing workers’ compensation 
claims during the next Power Network-
ing Lunch from 11 a.m. to 1 p.m. Wednes-
day, July 19, at Artichoke & Company 
in Bonita Springs. Defense attorney 
Michael McCabe will share tips for 
employers to follow to avoid expen-
sive litigation, including best practices 
for documentation, what an employer 
can and cannot ask in post-hire medi-
cal questionnaires and ways to actively 
reduce the impact of workers’ compen-
sation claims. $35 for members, $45 for 
others. Reservations required by 4 p.m. 
July 14. Call 992-2943 or visit www.Boni-
taSpringsChamber.com.

■ The Greater Naples Chamber 
of Commerce holds a workshop from 
11:30 a.m. to 1 p.m. Thursday, July 20, for 
those who are signed up to exhibit in 
the Aug. 22 business expo. “The Power 
of Connections: Maximizing Your Busi-
ness Expo Participation and ROI” will be 
presented by Don Chiodo and Madeline 
Young. The lunch meeting takes place in 
the Leadership Collier Foundation com-
munity room at chamber headquarters, 
2390 Tamiami Trail N. $25 in advance, 
$50 at the door. To sign up or for more 
information, including details about the 
August expo, visit www.napleschamber.
org/events.

■ Business After Five for mem-
bers and guests of the Greater Naples 
Chamber of Commerce takes place from 
5:30-7 p.m. Thursday, July 20, at Ocean 
Prime, 699 Fifth Ave. S. Sign up at www.
napleschamber.org/events.

■ Members of the Executive Club 
of the Greater Naple Chamber of 
Commerce are encouraged to save the 
date for the annual members-only sun-
set cruise set for Wednesday, Oct. 25. 
For more information, go to www.naple-
schamber.org/events. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.
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The Atilus team making the company’s annual donation to FGCU: Kristen Bachmeier, client 
services manager; Jen Coomer, new client expert; Ryan Ulrich, designer; Zach Katkin, CEO; 
Harry Casimir, director of operations; Justin Nunn, lead developer; Sammi Merritt, front-
end developer; Ryan Shawgo, designer and internet marketing; and Val Baker, junior client 
services manager.
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I trace my roots back to the 1906 found-
ing of the Haloid Photographic Company, 
which originally sold photographic paper 
and equipment in Rochester, New York. My 
business was transformed once I agreed to 
manufacture newfangled electrophotog-
raphy machines that created images via 
powdered ink and static electricity. Many 
years later, my famous “Brother Dominic” 
TV commercials helped sell them. Many 
technologies, such as personal computers 

and Ethernet network-
ing, were pioneered at 

my famous research cen-
ter in Palo Alto, California. 

Today, based in Connecticut, I 
hold more than 11,000 patents 

and rake in more than $10 bil-
lion annually. Who am I?
Think you know the answer? 

We’ll announce it in next week’s 
edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o 
Florida Weekly, attn: The  Motley Fool. Sorry, 
we can’t provide individual financial advice.

Seth Klarman Insights
Warren Buffett isn’t the only successful 

investor who offers us valuable insights. 
Meet Seth Klarman: He’s not a household 
name, but he’s well respected in the invest-
ment community, recently managing some 
$30 billion in hedge fund money and hav-
ing written the seminal book, “Margin of 
Safety,” that’s out of print but can be found 
for hundreds of dollars online. 

How good an investor is he? Well, he has 
reportedly only lost money in three of the 
past 34 years, and his annual return from 
inception through 2015 is reportedly about 
16 percent.

Here are some words of wisdom from 
Mr. Klarman:

• “Every security or asset is a ‘buy’ at 
one price, a ‘hold’ at a higher price and a 
‘sell’ at some still higher price.” 

This is a great reminder that while it 
may be clear that a certain company is 
likely to prosper over many years, its stock 
isn’t  necessarily a good buy at all times. For 
best results, we should aim to buy stocks 
when they appear undervalued.

• “We continue to adhere to a common-

sense view of risk — how much we can 
lose and the probability of losing it. While 
this perspective may seem over(ly) sim-
plistic or even hopelessly outdated, we 
believe it provides a vital clarity about the 
true risks in investing.” 

Many investors focus on the potential 
upside of an investment without suffi-
ciently considering the possible downside. 
All companies face risks, and we need to 
consider them.

• “If someone asked me to invest their 
money with the goal of turning a quick 
profit over the next six to 12 months, I’d 
have no idea how.” 

This emphasizes how impossible it is to 
know what any given stock or the entire 
market will do over the short term — 
which is why we should keep any short-
term money out of the stock market. Long-
term investments in great companies or in 
the overall market, on the other hand, are 
likely to increase in value. 

• “Never stop reading.” 
Indeed — it’s what the smartest inves-

tors do. ■

Timmberr!
I invested about $40,000 in teak trees 

through a Latin American timber compa-
ny, hoping that the long-term gains would 
help with college costs for my grandkids. 

The company had a nice website and 
great reviews, and it offered to let you 
visit the farms and your personal trees. 
The company would care for the trees, 
including replacing any new trees that 
died in the first year, then thin the trees 
and finally harvest and sell the wood 
when the trees were large enough.

I never got any reports of thinning, 
and some trees were 20 years old when I 
bought them. Eventually, I learned online 
that the owner had died, his wife had 
cancer and the workers weren’t being 
paid. The Costa Rican government seized 
everything, as the taxes hadn’t been paid, 
and the Better Business Bureau ranking 
turned into an F. 

I should have stuck to stocks and 
mutual funds or (shudder) just left the 
money in a bank account. 

— G., online

The Fool Responds: Ouch. You fell 
for a not-uncommon scam, where inves-
tors are required to invest large sums and 
are promised hefty guaranteed returns. 
Always be wary of any guaranteed returns 
— especially big ones. Stocks can indeed 
be much safer, especially if they’re tied to 
established and growing profitable compa-
nies. Remember that any investment that 
sounds too good to be true probably is. ■

Constructing Profits
If you’re looking for a strong, sustain-

able dividend-paying stock that will keep 
the payout checks coming for the next 
few decades, you can’t do much better 
than Lowe’s (NYSE: LOW).

The home-improvement retail chain 
has increased its dividend payouts with-
out fail in each of the last 54 years. Lowe’s 
annual payouts have more than doubled 
over the last four years and recently 
yielded 2.1 percent. The best part? Lowe’s 
is likely to keep the dividend growth 
flowing for many years.

This stock has ridden the housing 
recovery wave to heights unimaginable 
in the depths of the Great Recession. 
Despite a recent decline, shares have 
roughly tripled in value, overall, over the 
past five years.

Lowe’s relatively simple retail business 
is likely to stay relevant as long as people 
need houses to live in and maintain. Bet-
ter still, unlike many others retailers, its 
business appears to be Amazon-resistant.

While Home Depot has focused on 
serving building contractors and profes-
sionals, Lowe’s has more aggressively 
courted homeowners. In the robust hous-
ing market we’ve enjoyed, that has put 
Home Depot ahead, but Lowe’s is look-
ing to remedy that shortfall, in part by 
buying some wholesale retailers. With 
housing prices and mortgage rates ris-
ing, fewer people might want to buy and 
more might want to repair and renovate 
— which could serve Lowe’s well. (The 
Motley Fool has recommended Lowe’s 
and Home Depot.) ■

I trace my roots back to 1912, when 
two aircraft companies were formed 
that would eventually form me (in 1995). 
One founder was encouraged by Orville 
Wright. My early seaplanes broke speed 
and distance records. Today, based in 
Maryland, I’m a global aerospace giant, 
employing about 97,000 people. I rake in 
nearly $48 billion annually and have an 
order backlog topping $90 billion. Most 
of my sales are to the U.S. military and 
government agencies. I own Sikorsky, 
and I produce helicopters, satellites, mis-
siles, defense systems and more. A stinky 
mammal has been part of my story. Who 
am I? (Answer: Lockheed Martin) ■

Seeking Catalysts
QWhen someone refers to a com-

pany’s “catalysts,” what is she 
talking about?  

— B.G., Shenandoah, Iowa

AShe’s referring to things that 
could cause a stock’s value to 

change.
Savvy investors aim to invest in 

healthy and growing companies 
whose stocks seem to be underval-
ued, because those stock prices can 
be expected to eventually approach 
(or exceed) their fair values. But 
when and why will the stock prices 
rise? It will often be due to posi-
tive catalysts. Thus, when studying 
a company, try to identify positive 
catalysts, which could be a strong 
earnings report, an expected acqui-
sition, the launch of a new prod-
uct, new legislation, new contracts, 
a legal victory, a new technology, a 
housing boom or the end of a reces-
sion, among other possibilities.

A catalyst for a biotechnology 
company could be Food and Drug 
Administration (FDA) approval of 
a promising new drug. There are 
negative catalysts, too, of course, that 
could hurt a company’s progress.

***

QWhere can I look up historical 
price-to-earnings (P/E) ratios 

online? 

— H.L.,  Rutland, Vermont

AA P/E ratio can give you a rough 
idea of how overvalued or under-

valued a stock might be — especially 
when you compare it to the compa-
ny’s average P/E ratio in recent years. 
A bunch of websites offer current 
and historical P/E ratios.

For example, click over to morn-
ingstar.com and enter a company’s 
ticker symbol up top in the “Quote” 
box. That will take you to a page 
offering lots of data on it. Click on 
“Valuation,” and you’ll be shown not 
only the current P/E ratio (as well 
as other valuation-related measures) 
but also the five-year average P/E. 
There’s even a “Forward” P/E, based 
on expected earnings over the com-
ing year. ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.
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Uncommon Friends welcomes 
nominations for ethics award

The deadline for nominations for the 
2017 Business Ethics Award from the 
Uncommon Friends Foundation is Sept. 
1. The award is presented in conjunction 
with Florida Gulf Coast University’s 
Chair of Business Ethics to a business in 
Collier, Lee, Charlotte, Glades or Hen-
dry county that exemplifies the highest 
standards of ethical behavior through-
out its organization and in its dealings 
with the public. 

Nominees from any of Southwest 
Florida’s five counties who consistently 
demonstrate a system-wide commit-
ment to high business ethics are eligible 
to apply. Anyone can nominate a deserv-
ing company, including themselves. 
Applications and submission guidelines 

are available at www.uncommonfriends.
org.  

Finalists will be announced in advance 
and honored at a luncheon hosted by 
FGCU’s Lutgert School of Business and 
the Uncommon Friends Foundation 
on Wednesday, Nov. 1. The winner of 
the 2017 Business Ethics Award will be 
revealed at the annual Uncommon Eve-
ning on Thursday, Nov. 2 at the historic 
Burroughs Home & Gardens in Fort 
Myers. 

The Uncommon Friends Foundation 
is a nonprofit 501(c)(3) organization 
dedicated to lifelong character building 
among today’s youth and business lead-
ers. For more information, call 337-9503 
or go to www.uncommonfriends.org. ■



 Awards & Recognition

MarineMax Naples is a recipient of 
the first annual Marine Industry Cus-
tomer Satisfaction Dealer Award in rec-
ognition of excellence in customer ser-
vice for the areas of sales and/or service 
in 2016.

Dr. Allen Weiss, president and CEO 
of the NCH Healthcare System, has been 
nominated for Modern Healthcare’s 
annual listing of the 100 Most Influen-
tial People in Healthcare. In addition to 
serving in his current role for the past 
11 years, Dr. Weiss has served as chair-
man of the Florida Hospital Associa-
tion Board of Trustees and is a member 
of the American Hospital Association 
Board of Trustees. 

 Milestones

The following members of the Naples 
staff at Ciccarelli Advisory Services 
recently celebrated their five-year anni-
versaries with the firm: Jessica Barton, 
client services associate, and Theresa 
Chiriatti, operations assistant.

The Bascom Palmer Eye Institute 
Naples celebrates its second year anni-
versary on June 29. The 20,000-square-
foot center has been funded by Bas-
com Palmer’s Ophthalmology Research 
Foundation along with philanthropists 
and families in Naples. The Naples sur-
gery center specializes in retinal detach-
ments, pediatric retinal procedures, cor-
neal transplants, cataracts, adult and 
pediatric glaucoma, strabismus, oculo-
plastics and other surgical conditions. 
Bascom Palmer Eye Institute is the 
Department of Ophthalmology of the 
University of Miami Leonard M. Miller 
School of Medicine.

 Board Appointments

Junior Achieve-
ment of Southwest 
Florida announces the 
following board offi-
cers elected to serve 
through 2018: Chris-
tina Harris Schwinn, 
partner, Pavese Law 
Firm, board chair; 
Curt Todd, senior 
vice president, Wells Fargo, vice-chair; 
Scott Fischer, CEO, Scott Fischer Enter-
prises, vice chair; Gary Tasman, CEO 
and principal broker, Cushman & Wake-
field Commercial Property Southwest 
Florida, immediate past chapr; Robert 
Lyons, president, Consolidated Clean-
ers Inc., treasurer; and member at large, 
Carleton Case, vice president of business 
development, Brown & Brown Benefits. 
The board of directors also includes the 
following members: Russell Budd, owner, 
PBS Contractors; Andy Buschle, vice 
president, BMO Harris Bank; Beth Cory-
ell, director, secondary programs, Collier 
County Public Schools; Catherine Fay, 
vice president and co-owner, Naples Air 
Inc.; Sean Friend, vice president, branch 
group manager of Lee County, IBERIA-
BANK; Sandra Kauanui, director of the 
Institute for Entrepreneurship, Florida 
Gulf Coast University; Nancy Korista, 
human resources professional, Strategic 
HR Services; Brandon Phillips, presi-
dent and CEO, Global HR Research; John 
Ryan, general manager of West Florida, 
Comcast Spotlight; William Scott, presi-
dent and CEO, William Scott Initiatives; 
and Suzanne Specht, assistant director 
for the Florida Small Business Develop-
ment Center at Florida Gulf Coast Univer-
sity’s Lutgert College of Business.

Chairmen Emeriti include Richard 
Durnwald, financial advisor, Northwest-
ern Mutual Financial Network; David Hall, 

executive vice president and chief finan-
cial officer, Sanibel Captiva Community 
Bank; Larry Medley, senior vice president, 
Investment Services Group, Wells Fargo 
Advisors; and Tom Pitser, senior invest-
ment consultant, Robert W. Baird & Co. Inc.

 Accounting

Tara Wheeler, 
CPA, has joined the 
financial report-
ing department at 
Hughes, Snell & Co., 
P.A., Certified Pub-
lic Accountants. Ms. 
Wheeler has nearly 
20 years of experi-
ence in the account-
ing field. She earned a bachelor’s degree 
in business administration with a focus 
in accounting from the University of 
New Hampshire. Her area of expertise 
is primarily with nonprofit organiza-
tions including social service agencies, 
arts organizations and charter schools. 

 Health Care

Phara Morame, an 
outpatient clinician at 
the David Lawrence 
Center, has become a 
Master’s Level Certi-
fied Addiction Pro-
fessional. The MCAP 
credential is awarded 
to those who hold a 
minimum of a mas-
ter’s degree in a related field and have 
demonstrated competency through 
training, experience and clinical super-
vision in the performance domains of 
clinical evaluation, treatment planning, 
counseling, case management and refer-
ral, client, family and community educa-
tion, documentation, ethical and profes-

sional responsibilities and supervision. 
Ms. Morame joined DLC in 2014 as an 
acute care clinical supervisor and was 
later named a clinician. She provides 
therapy services in both the children’s 
partial hospitalization program and adult 
outpatient services. She earned a bach-
elor’s degree in psychology from Calvin 
College and a master’s of social work 
from Western Michigan University. 

Marilyn Kole, 
M.D., MBA, has been 
promoted to vice 
president of clini-
cal transformation 
for Lee Health. Her 
new responsibilities 
include overseeing 
the clinical quality 
functions of the medi-
cal staff and reducing clinical practice 
variation across Lee Health’s hospitals 
by working in partnership with the medi-
cal staff and other health system leaders 
through the Clinical Collaboration Coun-
cil. Dr. Kole joined Lee Health in 2000 
and has served in a number of leadership 
roles. She also worked part-time as a crit-
ical care physician with Lee Physician 
Group Pulmonology, Critical Care and 
Sleep Specialists. She earned her medi-
cal degree at the University of Medicine 
and Dentistry of New Jersey in Newark, 
N.J. She completed an internal medicine 
internship and residency—and served as 
chief resident—at Beth Israel Medical 
Center in New York. She completed a 
pulmonary and critical care fellowship 
at Robert Wood Johnson Medical School 
in News Brunswick, N.J., and earned her 
MBA at Amherst College in Amherst, 
Mass. Dr. Kole also served as a United 
States Navy and Naval Reserve Hospital 
Corpsman. She is a Fellow of the Ameri-
can College of Chest Physicians and is a 
member of the American Association for 
Physician Leadership. ■
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ON THE MOVE

try on their relationship-building skills. 
Just know that you can’t “turn on” kind-
ness at will, and you certainly can’t fake 
it. To develop your nurturing muscles 
— the ones that will 
make you relatable in 
a world yearning for 
connection — you 
need to make being 
kind a part of your 
daily life in and out 
of the workplace.

Here are Ms. 
Mangiero’s 10 best 
tips for making genu-
ine kindness a habit

1. First, practice being kind to your-
self — If you don’t know how to nurture 
yourself, it’s hard to nurture others, espe-
cially your co-workers and clients. Ms. 
Mangiero says practicing self-care is the 
best way to learn kindness and establish 
that you deserve kindness too. She sug-
gests you do something kind for yourself 
(enjoy a cup of tea, take a short break, 
etc.) every day. And stop being so hard 
on yourself.

“Forgiving yourself is an important 
component of kindness,” she adds. 

2. Make time to play in order to bal-
ance out the hard work — You might 
be working aggressively for a promotion 
or simply grinding away at an endless 
list of work projects. Either way, don’t let 
your life be all work and no play. Wheth-
er you enjoy hiking, art, community the-
ater or club sports, make time for it.

“When your life is all about work, it’s 

impossible to stay balanced,” she says. 
3. Volunteer for a good cause — 

Finding a way to help others gets you in 
touch with your humanity and keeps you 
humble and kind. Every city has multiple 
opportunities to volunteer, so find a 
cause that resonates with you. Perhaps 
your employer sponsors activities that 
you can do with your colleagues. 

4. Stay in touch with friends, fam-
ily — Don’t get so wrapped up in the rat 
race that you forget about your tribe, Ms. 
Mangiero warns. Stay close to your cher-
ished family members and make time for 
your friends. Visit your favorite people 
regularly. Meet for coffee or dinner to 
catch up. 

5. Celebrate the WOW! in the lives 
of friends and co-workers — Nur-
turing others means showing that you 
care when good things happen in their 
lives. Take a moment to applaud and 
praise others’ accomplishments instead 
of breezing right past them. “Congratu-
late your colleague on her promotion, 
even if you’re working thanklessly at 
your job,” Ms. Mangiero says. “One day 
you’ll appreciate it when someone makes 
a big deal out of your accomplishments.” 
The same goes for your friends, she adds. 

6. Practice your manners – Small 
niceties — like hello, please and thank 
you, holding doors for people and ask-
ing how others are doing — should not 
vanish when tensions are high. In the 
hard-charging corporate world, however, 
manners can take a back seat when deals 
and deadlines are involved. Keep your 
work in perspective and remember that 
rude behavior makes a stronger impres-
sion than kindness, but not in a good 
way. Remember to be courteous to indi-
viduals in different jobs and at different 
levels, not just the boss.

7. Go out of your way to make shy, 

left-out or misunderstood people feel 
comfortable — In life and at work, 
there’s going to be an in-crowd and those 
who don’t quite belong — just like in 
school.

“Make it your duty to be kind and 
welcoming to those in your office who 
may feel excluded from the group,” Ms. 
Mangiero says. “Outsiders hurt when 
they are not readily accepted, and it even 
happens in the workplace. So be sure to 
reach out and be friendly to those who 
need a little help socially. You will be 
doing what’s right and setting a good 
example. You also might make a new 
friend.”

8. Send thank-you notes (the pen-
and-paper kind) – It’s good etiquette 
to send a thank-you note when anyone 
— a client, supervisor, co-worker — goes 
above and beyond for you. Get into the 
habit of writing old-fashioned thank-
you notes instead of firing off an email 
or sending a text. This is also a great 
practice for organizational leaders to 
embrace.

“In the professional world, a nonvir-
tual thank-you note sets you apart from 
others,” Ms. Mangiero says. “It’s a nearly 
effortless and thoughtful gesture that 
goes a long way. And you never know 
who might remember your politeness; a 
gracious thank-you could help you win a 
new client or advance to a higher posi-
tion.”

9. Listen more than you talk — No 
matter how successful you are, remem-
ber that you really don’t know it all (and 
that’s okay). 

Be open to the wisdom of others. Ms. 
Mangiero points out that learning is a 
lifetime process and that listening to 
those in the know can freshen our per-
spectives and expand our horizons.

“When I commit to really hearing 

what others say, I learn a lot and feel so 
much more connected to them,” she says. 
“Others appreciate the courtesy of being 
given a chance to express themselves. It’s 
a way of showing respect and empathy 
when we are willing to lend an ear to our 
colleagues and our loved ones.

“In business, it’s also a way of distin-
guishing ourselves from the competitors 
who don’t embrace the importance of 
letting someone else talk,” she adds. “In 
a hurried world, the lost art of careful 
listening is a good skill to develop.”

10. Be a shoulder to cry on — When 
someone in your life is hurting and needs 
comfort (or someone to vent to) and you 
think you can help, be willing to engage 
and support them. Yes, it can be uncom-
fortable and inconvenient to deal with 
another person’s troubles on top of your 
own, but true kindness often requires 
this kind of sacrifice.

“Don’t disconnect when a friend or 
work associate is upset and wants to talk 
about it with you,” Ms. Mangiero says. 
“Really taking the time to be present will 
make them feel heard and supported — 
which is crucial to building trust. If you 
‘there-there’ them and walk away, you 
might close the door to a deeper rela-
tionship.”

But also know that being appropriately 
kind is not the same as being a pushover, 
she adds.  “To the contrary, being kind is 
a show of strength.

“Genuine kindness is a state of being,” 
Ms. Mangiero concludes. “It’s not some-
thing you do just to get what you want 
in the moment. Throughout your profes-
sional journey, commit to being kind to 
everyone you encounter along the way, 
and you will reap the many rewards that 
come from caring for and connecting 
with others.”

Kindness counts. ■

KINDNESS
From page 23 
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Thank you, U.S. military service 
members and veterans, for the sacrifices

you have made for our freedom.

Fort Myers: 239.433.4535  •  Naples: 239.261.0428
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and business networking photos at area events than we can fi t in the newspaper. 
Send us your society and business networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

NETWORKING
Youth Leadership Collier Class of 2017 graduation celebration

 1. Michael Dalby, Randy Smith and Karol Smith
 2. Youth Leadership Collier Class of 2017
 3. Taylor Casalanguida and Chelsea Casabona
 4. Nick Borders, Michelle Borders and Peter 

Charles
 5. Alan Morales, Olivia Buschle and Kate Smith
 6. Ari Herrera and Vito DiMercurio
 7. Taylor Casalanguida, Hannah Sullivan and 

Emily Goguen
 8. Nick Casalanguida and Pam Casalanguida
 9. Tiffany Lehman
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BUILD YOUR DREAMStime to...

NEW MARCO ISLAND SHOWROOM NOW OPEN!
601 E. ELKCAM CIRCLE
Monday-Saturday 10:00am to 4:00pm / Evening Appointments Available

NAPLES SHOWROOM 7700 Trail Blvd.
Monday-Saturday 10:00am to 4:00pm / Evening Appointments Available

FORT MYERS SHOWROOM 14680 S. Tamiami Trail
Monday-Saturday 9:00am to 5:00pm / Evening Appointments Available

239-332-3020

Now Open! Marco Island Showroom

LICENSED AND INSURED CERTIFIED BUILDING CONTRACTOR #CBC 1253280 CORNERSTONE BUILDERS OF SW FLORIDA, INC.
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 1%
Our Experience Counts. Our Expertise Sells.

luxee x c l u s i v e l y

From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Felicita at Mediterra $1.850 M
16488 Felicita Court

Naples Square $1.650 M
1030 3rd Avenue South, #420 
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COASTAL REAL ESTATE GUIDE
Equity gains 

mean mortgage 
risks declining

SPECIAL TO FLORIDA WEEKLY

U.S. homeowners with mortgages — 
roughly 63 percent of all homeowners 
— have seen their equity increase by 
a total of $766.4 billion since the first 
quarter of 2016, an increase of 11.2 per-
cent, according to CoreLogic, a property 
information and analytics company.

Additionally, the average homeowner 
gained about $13,400 in equity between 
the first quarter of last year and the first 
quarter of this year.

In Q1 2017, the total number of mort-
gaged residential properties with nega-
tive equity decreased 3 percent from Q4 
2016 to 3.1 million homes, or 6.1 percent 
of all mortgaged properties. Compared 
to Q1 2016, negative equity decreased 24 
percent from 4.1 million homes, or 8.1 
percent of all mortgaged properties.

“One million borrowers achieved 
positive equity over the last year, which 
means mortgage risk continues to 
steadily decline as a result of increasing 
home prices,” said Frank Nothaft, chief 
economist for CoreLogic. Pockets of 
concern remain with markets including 
Miami, Las Vegas and Chicago, which 
are the top three for negative equity 
among large metros, with each record-
ing a negative equity share at least twice 
or more the national average, he added.

Negative equity, often referred to as 
being “underwater” or “upside down,” 
applies to borrowers who owe more 
on their mortgages than their homes 
are worth. Negative equity can occur 
because of a decline in home value, an 
increase in mortgage debt or both.

Negative equity peaked at 26 percent 
of mortgaged residential properties in 
Q4 2009 based on CoreLogic equity data 
analysis, which began in Q3 2009.

The national aggregate value of nega-
tive equity was approximately $283 bil-
lion at the end of Q1 2017, down quarter 
over quarter by approximately $2.6 bil-
lion, or 0.9 percent, from $285.5 billion 
in Q4 2016 and down year over year by 
approximately $21.5 billion, or 7.1 per-
cent, from $304.5 billion in Q1 2016.

“Homeowner equity increased by 
over $750 billion during the last year, 
the largest increase since mid-2014,” 

With incomparable 360-degree views along Gulf 
Shore Boulevard North, this is the first oppor-
tunity for purchase of one of the most prized 
penthouse residences in the Enclave at Park Shore, 
where each of the 28 residences occupies an entire 
floor. On the top floor, Penthouse 4 was thought-
fully customized by its original owner, a visionary 
and celebrated international author. The residence 
encompasses more than 7,600 square feet and has 
four bedrooms, a private office and four full baths. 
Details include floor-to-ceiling windows, marble 
flooring, custom built-ins and artwork and furnish-
ings designed specifically for this residence. Pent-
house 4 also comes complete with a private three-
car attached garage area that provides immediate 
access to the Enclave beach walkway and pool. 

Jon Rubinton, managing broker at Paradise 
Realty of Naples, has the listing for $7.9 million. 
To arrange a showing or for more information, call 
Mr. Rubinton at 331-6333 or email jon@mangrove-
baynaples.com. ■

House Hunting
4601 Gulf Shore Blvd. N., Penthouse 4

SEE EQUITY, B3 



Southpointe on Naples Bay

Extraordinary views & privacy

6000+SF, 5+Den &

40’ Dock + 50’ Boat Slip

Soaring dramatic 20’+

planked contoured ceilings

$4,795,000 N
E
W

 L
IS

T
IN

G

Park Shore

Big Gulf Views All Rooms

True Beach Walkout

3/3 Redesigned & Renovated

Over 1,700SF Private Terraces

$4,395,000

2 0 1 5 ,  2 0 1 3 ,  &  2 0 1 1  # 1  R E A LT O R  C O M PA N Y  W I D E

EXPERT NAPLES REAL ESTATE SERVICES FOR BUYERS AND SELLERS SINCE 1984

~ Lake Park area incredibly rare oversized lot with older home • Minutes from downtown & beaches • Priced to sell • $, ~
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Pelican Bay 2nd Floor

Preferred “Center” Unit

3+Den 2,500+ SF

Expansive Balconies

$1,250,000

MUST See Alternative To

Villas & Coach homes

Pelican Bay 17th Floor

3Bed / 3Bath Perfection

Favorable ceiling heights 

Gorgeous & Alluring

$2,650,000

Unobstructed Gulf,

Coastal & City Views

S
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D“The Beach Cottage”

Olde Naples

3 Blocks to Beach

Built 2013 : 4+ Den

Gorgeous & Impeccable

$3,695,000
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CHRISTOPHER A. BRAUN
B R O K E R  A S S O C I A T E ,  C R S



NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF JUNE 29-JULY 5, 2017     REAL ESTATE    B3

Dante DiSabato

Follow me on:

2240 Venetian Court

Naples, FL 34109

Cell: 239.537.5351

Encore-Realty.com

• 5 bedroom, 5 full bath, 1 half bath, 3-car garage

• Pool and spa with western exposure

• Overlooks golf course and lake with stunning sunset views

• Award-winning Grey Oaks Country Club

• Visit 1461anhinga.com
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Broker Associate

LISTED AT $3,895,000

1461 ANHINGA POINTE1461 ANHINGA POINTE

said Frank Martell, president and CEO 
of CoreLogic. “The rising cushion of 
home equity is one of the main drivers 
of improved mortgage performance. It 
also supports consumer balance sheets, 
spending and the broader economy.”

Highlights as of Q1 2017:
■ Texas had the highest percentage of 

homes with positive equity at 98.4 per-
cent, followed by Utah (98.2 percent), 
Washington (98.2 percent), Hawaii (98.1 
percent) and Colorado (98 percent).

■ On average, homeowner equity 
increased about $13,400 from Q1 2016 
to Q1 2017 (for mortgaged properties). 
Washington had the highest year-over-

year average increase at $37,900, while 
Alaska experienced a small decline.

■ Nevada had the highest percentage 
of homes with negative equity at 12.4 
percent, followed by Florida (11.1 per-
cent), Illinois (10.5 percent), New Jersey 
(10.2 percent) and Connecticut (9.9 per-
cent). These top five states combined 
account for 32.6 percent of outstanding 
mortgages in the U.S.

■ Of the 10 largest metropolitan areas 
by population, San Francisco-Redwood 
City-South San Francisco, Calif., had 

the highest percentage of mortgaged 
properties in a positive equity position 
at 99.4 percent, followed by Denver-
Aurora-Lakewood, Colo. (98.6 percent), 
Houston-The Woodlands-Sugar Land, 
Texas (98.5 percent), Los Angeles-Long 
Beach-Glendale, Calif. (97.3 percent) 
and Boston, Mass. (95.6 percent).

■ Of the same 10 largest metropolitan 
areas, Miami-Miami Beach-Kendall had 
the highest percentage of mortgaged 
properties in negative equity at 15.7 
percent, followed by Las Vegas-Hen-

derson-Paradise, Nev. (14.2 percent), 
Chicago-Naperville-Arlington Heights, 
Ill. (12 percent), Washington-Arlington-
Alexandria, DC-Va.-Md.-W.Va. (8 per-
cent) and New York-Jersey City-White 
Plains, N.Y.-N.J. (5.3 percent).

Q4 2016 data was revised. Revisions 
with public records data are standard, 
and to ensure accuracy, CoreLogic 
incorporates the newly released public 
data to provide updated results.

Louisiana, Maine, Mississippi, South 
Dakota, Vermont, West Virginia and 
Wyoming have insufficient equity data 
to report at this time.

This data only includes properties 
with a mortgage. Non-mortgaged prop-
erties are, by definition, not included. 

Source: CoreLogic Q1 2017
For ongoing housing trends and data, 

visit the CoreLogic Insights Blog at 
www.corelogic.com/blog. ■

EQUITY
From page 1

The skyline of San Francisco



B4    WEEK OF JUNE 29-JULY 5, 2017    NAPLES FLORIDA WEEKLY

Kirkdevries22@gmail.com

Keller Williams Realty
1675 W Marion Ave Unit 112
Punta Gorda, FL 33950-5242
941-380-8156

Natural vistas as far as the eye can see. 
Charlotte Harbor Gulf Access. Minutes 
from downtown Punta Gorda.

N t l i t f th

$ 00,0001,10

8635 SW Riverside Drive
Arcadia, Fl 34269

Come Experience the serenity of living
on the aptly named Peace River.

Feels like a resort. Charlotte-Harbor-Gulf 
Access. Minutes from downtown Punta Gorda.

$1,995,000

7440 Riverside Drive
Punta Gorda, Fl 33982

Exquisite Peace River Home

Kirk DeVries

MLS C7233854

 MLS C7235973

Richard Droste
Sales Associate

239.572.5117
richard.droste@sothebysrealty.com

Jacki Strategos, P.A.  
Sales Associate, GRI, CREN  

239.370.1222
jacki.strategos@sothebysrealty.com

premiersothebysrealty.com

Sotheby’s International Realty and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated.

FLORIDA LIFESTYLE HOME 480 Worthington Street 
$485,000
—
Open& spacious with volume 
ceilings, all rooms drenched 
with sunlight, multiple 
screened decks. Indoor 
pool/spa, beautiful fenced in 
back yard. 3rd bedroom has 
private access.

MOTIVATED SELLER Dela Park Place #204
$565,000
—  
Location & view alone will sell 
this unit. Directly on the Gulf 
of Mexico, great amenities & 
socially active complex.
2 BR/2 BA, gated, near beach 
entrance. Spacious 1,257 s.f. 

BEAUTIFUL COMMUNITY Greenlinks #223
$219,000
—
Say hello to a good buy. 2 BR, 2 
BA + den. Amenity rich, super 
Naples location. This unit is 
fully furnished and in excellent
condition. There is a rental 
history for the investor minded 
consumer.

LOVELY CURB APPEAL 1830 Menorca Court
$798,000
—  
Desired direct water access 
comes with this beautiful 3 BR/2 
BA home. Amazingly high ceilings, 
very large rooms. The beautiful 
Florida weather is visible thru 
sliders, windows, transoms and 
skylights. Oversized garage.

Sue@SueMyhelic.com · SueMyhelic.com

Kings Lake   $397,000
3BR, 2BA pool home with outdoor cabinets & serving
counter. Spacious pool area & 2,197 sq. ft. under air.

Vasari $399,900 
3BR, 2.5BA plus den, 2nd-fl oor condo surrounded by
tropical landscaping. Immaculate & ready to move in.

VeronaWalk   $549,000
3BR, 2.5BA plus den home. Pool/spa & outdoor 

kitchen. Hardwood fl ooring throughout & lake view.

NEW S.S. APPLIANCES & WINE COOLER! BBQ POOLSIDE & ENJOY!GOLF EQUITY & FABULOUS AMENITIES!

REAL ESTATE NEWSMAKERS
Jenette Diaz has 

joined Orchid Realty 
Group Inc. of Premiere 
Plus Realty Co. as trans-
action manager to work 
directly with clients, 
agents, title and vendors, 
overseeing all aspects of 
buyer and seller transac-
tions from executed pur-
chase agreement to closing. Ms. Diaz has 
more than 10 years of experience in busi-
ness administration and client relations 
and also has an extensive background in 
real estate sales and property manage-
ment. She studied dance at the New World 
School of the Performing Arts in Miami 
and for many years owned and operated 
All That Jazz dance studio in Naples.

The following Realtors have joined the 
offices of John R. Wood Properties: 
Blain East in the Old Naples office; Lorri 
Bruno, Michael Flanigan and Lisa Tru-
biano in the North Naples office; and Jane 
Newby Gruenhagen, Peter Simmons and 
Kim Venezia in the Bonita Springs office.

Gulf Title Guaranty Agency has a 
new location in Bonita Springs at 9001 
Highland Woods Blvd., Suite 5. The full-
service title and escrow company serves 
Estero, Bonita Springs and the state of 
Florida. President Sharon Green began 
her career in the title industry in 1994 
and has a background working for several 
large national title companies. 

Minto Communities earned six 
awards in ideal-LIVING magazine’s sec-
ond annual Best of the Best competition. 
The winners are showcased in the maga-
zine’s Summer 2017 edition. Nomina-
tions were submitted, and the magazine’s 
editorial committee then researched and 
chose the top entries. Here are the Minto 
communities that were honored: Best 
Sunset –  Harbour Isle, a private island 
across from Anna Maria Island in Bra-
denton; Best Kayaking – The Isles of 
Collier Preserve in Naples; Best Neo Tra-

ditional Community –LakePark at Tradi-
tion in Port St. Lucie; Best New Com-
munity – Latitude Margaritaville in Day-
tona Beach. Minto also received awards 
for Best Floorplans for 50-plus and Best 
Innovative Designs. 

Del Webb Naples at Ave Maria
has introduced four new carriage home 
designs priced from the $180,000s. The 
homes have open, flow-through gathering 
spaces and kitchens ideal for entertain-
ing. Reservations are being taken now 
and buyers may select from several views 
including dual golf/lake views.

The Heron is a first-floor home with 
1,457 air-conditioned square feet, two 
bedrooms, a flex room, two baths and a 
one-car garage.

Also a first-floor home, the Egret has 
1,538 air-conditioned square feet, two 
bedrooms, a flex room, two baths and a 
one-car garage.

The Spoonbill is a second-floor, end 
unit. It has 1,815 air-conditioned square 
feet, two bedrooms, a flex room, two 
baths and a one-car garage.

The Cormorant is a second-floor, inte-
rior design with 1,868 air-conditioned 
square feet, two bedrooms, a flex room, 
2½ baths and a one-car garage. 

Del Webb Naples residents enjoy 
access to the community’s premier Oasis 
Club amenities including resort and lap 
pools, fitness center and classes, bocce 
courts, tennis courts, pickle ball courts, 
café, library and arts and crafts studio. 
Panther Run Golf Club at Del Webb is the 
neighborhood’s 18-hole golf course with a 
pro shop and the Rusty Putter restaurant. 

All residents of Ave Maria enjoy access 
to a private water park, tennis courts, 
bocce courts, dog park, baseball and soc-
cer fields, basketball court, amphitheater 
and more. The Town Center has more 
than two dozen restaurants, businesses 
and shops.

Ave Maria is at the intersection of Oil 
Well and Camp Keais roads in eastern 
Collier County. For more information, call 
352-3903 or visit www.avemaria.com. ■

Del Webb Naples’ newest carriage homes in Ave Maria start at $180,000. Four designs are 
available, all with two bedrooms and a flex room.

DIAZ



PINNACLE - 6015 PINNACLE LANE #503

Gorgeous, well-maintained 2nd fl oor corner condo with sweeping golf 
views, lots of natural light and quality upgrades to kitchen. Tiled lanai 
with electric storm shutters. Motivated seller. 3BR+Den/2BA $349,000

Lovely setting with golf and lake views. Upper corner property with 
side windows and all day natural light. Granite counter tops in 

kitchen. Very nice condition. 2BR+Den/2BA $269,000 Turnkey

Great location and golf view for this 1st fl oor corner property. 
Upgraded lighting fi xtures in both baths and new carpeting in 
2 BRs. Murphy bed in 3rd bedroom/den. 3BR/2BA $317,000

Pristine 1st fl oor corner unit with updated kitchen, SS appliances, 
granite counter tops and oversized SS sink. Hardwood fl oors in 

main living area and 3rd bedroom. 3BR/2BA  $329,000

WEDGEWOOD - 5954 SAND WEDGE LANE #705CLUBSIDE - 5877 THREE IRON DRIVE #702

PINNACLE - 6005 PINNACLE LANE #402

Mindy Young, 248-0258 MYoung@JohnRWood.com www.YoungAndYoungerInNaples.com

THE STRAND
OPEN HOUSE, SUNDAY JULY 2, 1-4PM

OPEN HOUSE, SUNDAY JULY 2, 1-4PMOPEN HOUSE, SUNDAY JULY 2, 1-4PM

Active Tennis & Golf Community www.YoungAndYoungerInNaples.com

EXCEPTIONAL GREY OAKS PROPERTIES

2211 Residence Circle | $1,549,000
A Zen Retreat | Marble Baths | Built in 2013
Western Exposure | Lake View | 3 Bedrooms+Den

KRISTA FRAGA
THE GREY OAKS EXPERT

Premier Sotheby’s International Realty

390 Broad Avenue South

Naples, Florida 34102

239.877.6745

krista.fraga@sothebysrealty.comSotheby’s International Realty and the Sotheby’s International Realty logo are registered service marks 
used with permission. Each offi  ce is independently owned and operated. Equal Housing Opportunity.

EXCLUSIVELY 
GREY OAKS KRISTA FRAGA |
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COQUINA SANDS
584 Banyan Boulevard
Michael G. Lawler 239.261.3939
Web ID YADU060117IHE $3,300,000

COQUINA SANDS 
Via Delfino #901
Karen Van Arsdale 239.860.0894
Web ID 216077442 $3,995,000

COQUINA SANDS 
Mansion House #31
Cindy Thompson 239.860.6513
Web ID 217010745 $2,999,000
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711 Galleon Drive
Karen Van Arsdale 239.860.0894
Web ID 217011766 $10,900,000

3200 Gordon Drive
Lisa Tashjian 239.259.7024
Web ID 217001730 $5,995,000

1212 Spyglass Lane
Karen Van Arsdale 239.860.0894
Web ID 217004127 $10,900,000

840 Admiralty Parade
Michael G. Lawler 239.261.3939
Web ID 217015937 $16,950,000

3530 Fort Charles Drive
Michael G. Lawler 239.261.3939
Web ID 217041514 $5,250,000
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1831 Crayton Road
Ruth Trettis 239.571.6760
Web ID 216035102 $4,795,000

Gramercy #8N
Michael G. Lawler 239.261.3939
Web ID 216056046 $1,799,000

Executive Club #114
Larry Roorda 239.860.2534
Web ID 217033028 $450,000

Royal Palm Club #507
Ryan Nordyke 239.776.9390
Web ID 216032028 $749,000

Spindrift Club #34
Ryan Nordyke 239.776.9390
Web ID 217003393 $445,000
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Bay Harbor 
Fred Wagner

#35 on the REAL Trends 500
by sales volume, 2017
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Provence #1003
Michael G. Lawler 239.261.3939

Web ID 217027630 $4,195,000

1756 3rd Street South
Linda Perry/Judy Perry 239.404.7052

Web ID 216023378 $3,800,000

310 Devils Bight
Michael G. Lawler 239.261.3939

Web ID 216021637 $6,150,000

205 3rd Avenue North
Peter Reppucci 239.595.6500

Web ID 217002741 $4,399,000

Savoy #1109
Gary Blaine 239.595.2912

Web ID 217040546 $999,000

590 Palm Circle East
Deb Welch 239.293.5294

Web ID 215065517 $3,495,000

7277 Pelican Bay Boulevard
Fahada Saad 239.595.8500

Web ID 217036313 $1,100,000

8751 La Palma Lane
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 217023356 $3,295,000

Gulfside #700
Perry Wesner 239.207.2332

Web ID 217040314 $979,000

Esmeralda on Eighth #202
Paul Graffy 239.273.0403

Web ID 217030601 $1,999,000

St. Laurent #305
Beth McNichols 239.821.3304

Web ID 216070423 $899,999

344 Pirates Bight
Michael G. Lawler 239.261.3939

Web ID 216038912 $6,295,000

2027 5th Street South
Marybeth Brooks 239.272.6867

Web ID 2027030617IHE $9,999,999

Gulfside #404
Sandra McCarthy-Meeks 239.287.7921

Web ID 217010669 $695,000

Town Manor #304
Debbi/Marty McDermott 239.564.4231

Web ID 217031824 $569,000

Colony Gardens #4055
Michael G. Lawler 239.261.3939

Web ID 216051642 $1,195,000

Villa Ensenada #9
Steve Allison 239.776.8160

Web ID 217009696 $1,685,000

403 Neapolitan Way
Michael G. Lawler 239.261.3939

Web ID 216015935 $3,650,000

Orchid Place #2
Ruth Trettis 239.571.6760

Web ID 217007242 $3,295,000

7012 Rue De Marquis
Jane Darling 239.290.3112

Web ID PALA042717IHE $1,775,000

Marbella #203
Frank Duggan 239.734.0397

Web ID 217018176 $1,400,000

Mystique #701
Urness/Tarkenton 239.598.9900

Web ID 216016741 $6,000,000

Breakwater #4-102
Vickie Larscheid 239.250.5041

Web ID 217015208 $690,000

Chateaumere #C-402
Heidi Deen 239.370.5388

Web ID 216061876 $598,000

San Marino #201B
Linda Ohler 239.404.6460

Web ID 217006660 $699,000

Marquesa #601
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 216035604 $1,850,000

Osprey Pointe #201
Terri Moellers 239.213.7344

Web ID 217006413 $719,000

8838 Ventura Drive
Terri Moellers 239.213.7344

Web ID 217041019 $580,000

7855 Vizcaya Way
Barbi Lowe/Trish Lowe Soars 239.216.1973

Web ID 217022238 $3,400,000

9782 Bentgrass Bend
Linda Richards Malone 239.595.9595

Web ID 216071640 $7,650,000

8808 Muirfield Drive
Terri Moellers 239.213.7344

Web ID 217005412 $1,375,000

Seville #1721
Roya Nouhi 239.290.9111

Web ID 217030872 $549,900

Toscana #1203
Leah Ritchey/Amy Becker 239.289.0433

Web ID 216063773 $2,150,000
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7719 Mickelson Court
Nicola Gentil 239.289.7737

Web ID DOBS062217IHE $1,395,000

2135 Torino Way
Jutta V. Lopez/Al Lopez 239.659.5113

Web ID 217041060 $1,300,000

11720 Walton Place
Dave/Ann Renner 239.784.5552

Web ID 217009497 $1,299,000

7912 Tiger Lily Drive
Kimberly Alvord 239.919.2742

Web ID 217032598 $1,200,000

7944 Tiger Lily Drive
Cindy Reyf 305.582.2183

Web ID 217022652 $1,100,000

2375 Marete Drive
Jay Malamphy 239.248.6393

Web ID 216038022 $750,000

422 Rosemeade Lane
Catherine Bordner 239.560.2921

Web ID 217033483 $1,745,000

767 Glendevon Drive
Katie Benham 239.222.2268

Web ID 217041035 $599,999

68 East Avenue
Sue Black 239.250.5611

Web ID JOHN060117IHE $1,150,000

130 29th Street NW
Walter Patrick 239.325.9111

Web ID 217040950 $699,900

6514 Carema Lane
Lura Jones 239.370.5340

Web ID 217032549 $1,445,000

2127 Khasia Point
Kim/Dean Rose 239.404.7203

Web ID 217015397 $599,500

Residences I #B-902
Suzanne Ring 239.821.7550

Web ID 217021735 $1,294,000

8139 Las Palmas Way
Frank Pezzuti 239.216.2445

Web ID 217041735 $559,000

The Strada #7216
Susan Gardner 239.438.2846

Web ID 216072704 $1,169,000

Traditions #201
Carol Reid 239.269.9555

Web ID 217029856 $949,000

Lesina #302
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 217022947 $559,000

Marbella Lakes #204
Mary Anastos 239.331.8273

Web ID 216065619 $379,900

2457 Clipper Way
Jon Feins 239.687.9546

Web ID 217040973 $599,000

Mystic Greens #104
Lura Jones 239.370.5340

Web ID 216079731 $385,000

7664 Sussex Court
Michelle Thomas 239.860.7176

Web ID 216023625 $599,000

1829 Plumbago Lane
Sonya Shaheen 239.877.2797

Web ID 216006475 $2,100,000

Traditions #202
Fahada Saad 239.595.8500

Web ID 217029476 $1,250,000

Traditions #201
Jutta V. Lopez/Al Lopez 239.659.5113

Web ID 216002108 $984,500

9225 Mercato Way
Susan Gardner 239.438.2846

Web ID 217015852 $2,200,000

2614 Lermitage Lane
Sonya Shaheen 239.877.2797

Web ID 217029601 $1,195,000

13002 Bald Cypress Lane
Melinda Gunther 239.297.2155

Web ID 217008523 $2,297,000

9214 Mercato Way
Susan Gardner 239.438.2846

Web ID 216016827 $1,970,000

12924 Bald Cypress Lane
Vanya/Dimo Demirev 239.565.0550

Web ID 217017452 $999,000

6913 Il Regalo Circle
Melinda Gunther 239.297.2155

Web ID 216008189 $534,000

The Strada #7508
Susan Gardner 239.438.2846

Web ID 216051154 $599,900

Grande Phoenician #706
Yola Zapiec 239.848.6693

Web ID 217024998 $1,379,000

Calabria #202
Fahada Saad 239.595.8500

Web ID 217016464 $695,000

9245 Mercato Way
Mary Kavanagh 616.957.4428

Web ID 216028218 $1,900,000
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1635 Ludlow Road
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 217041988 $1,995,000

Royal Marco Point #519
Cathy Brodie 239.272.7725

Web ID 217041950 $857,000

1240 Ember Court
Sue Shaughnessy 239.248.1138

Web ID 217023927 $2,299,000

1211 Blue Hill Creek Drive
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 217024691 $485,000

Esplanade #2-304
Roe Tamagni 239.398.1222

Web ID 217023552 $799,000

711 South Barfield Drive
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 215063709 $350,000

Emerald Beach #71
Cathy Brodie 239.272.7725

Web ID 217015316 $409,900

1205 Blue Hill Creek Drive
Lura Jones 239.370.5340

Web ID 217041564 $445,000

946 Sand Dune Drive
Cathy Rogers 239.821.7926

Web ID 215061725 $1,225,000

Belize #1504
Cathy Rogers 239.821.7926

Web ID 215041080 $1,725,000

1036 East Inlet Drive
Sue Shaughnessy 239.248.1138

Web ID 217023970 $874,700

1020 Dill Court
Paul Strong 239.404.3280

Web ID 217010359 $1,170,000

131 June Court
Larry Caruso 239.394.9191

Web ID 216079823 $799,000

3875 Isla Del Sol Way
Laurie Zanelli 239.675.9777

Web ID 216059884 $2,395,000

7690 Mulberry Lane
ML Meade 239.293.4851

Web ID 216012977 $799,000

8988 Cherry Oaks Trail
Michelle Thomas 239.860.7176

Web ID 215039283 $545,000

Cascada #201
Dave Flowers 239.404.0493

Web ID 217007486 $409,000

Montreux #204
Lura Jones 239.370.5340

Web ID 217007499 $399,000

8591 Pepper Tree Way
Lura Jones 239.370.5340

Web ID 217024903 $395,000

Cherry Oaks #202
Lura Jones 239.370.5340

Web ID 217006868 $545,000

Varenna #103
Michelle Thomas 239.860.7176

Web ID 217005146 $395,000

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. Property information herein is derived from various 

sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate and neither suggests nor infers that Premier Sotheby’s International Realty participated as either the listing 

or cooperating agent or broker in the sale or purchase of the properties depicted. *Real Trends 500, 2017 top U.S. residential sellers by volume. *Bay Harbor by Fred Wagner used with permission.
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FIFTH AVENUE  |  239.434.8770

CENTRAL NAPLES  |  239.659.0099 MERCATO SALES CENTER  |  239.594.9400

BONITA SPRINGS  |  239.948.4000

MARCO ISLAND  |  239.642.2222

VANDERBILT  |  239.594.9494THE VILLAGE  |  239.261.6161

SANIBEL  |  239.472.2735 CAPTIVA  |  239.395.5847

GREY OAKS - ESTUARY  |  239.262.5557BROAD AVENUE  |  239.434.2424

MYSTIQUE AT PELICAN BAY  |  239.598.9900

Silverstone #202
Dave/Ann Renner 239.784.5552

Web ID 217023557 $424,500

Cedar Ridge #202
Whitney Casement 239.253.6125

Web ID 217010285 $375,000

8508 Laurel Lakes Boulevard
James Bates 239.961.3973

Web ID 217016361 $399,990

Braeburn #103
Catherine McAvoy 239.370.2539

Web ID 216069210 $435,000

10378 Quail Crown Drive
Erik David Barber 323.513.6391

Web ID 217023987 $495,900

404 Conners Avenue
Michael G. Lawler/Terri Moellers 239.213.7344

Web ID 217016285 $2,100,000

278 Willet Avenue
Debron Fowles 239.826.6655

Web ID SUNA050917IHE $3,399,000

Le Dauphin #104
Ryan Batey 239.287.9159

Web ID 217022373 $1,999,000

Anchorage #504
Gayle Fawkes 239.250.6051

Web ID 217019476 $445,000
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RoyalShellRealEstate.com  |  239.2

Florida Locations: Bonita Sprin
Naples/Marco

North Carolina Locat
and Sap

1201 GALLEON DR., NAPLES
• http://royalshell.me/galleondrive
• Extraordinary 5 BR, 6 BA Estate, Over 9,700 S.F.
$13,975,000   MLS 217020067
Don DeLuca 239.213.9100

OPEN DAILY 1:00PM - 4:00PM

PORT ROYAL

NAPLES
• Timeless, 8 BR, 8 Full BA, 2 Powder BA
• Golf Course, Preserve w/Sunset Skies
$7,950,000   MLS 215050309
The Taranto Team 239.572.3078

ESTUARY AT GREY OAKS

NAPLES
• "Tranquility", a Contemporary Zen Design
• Over 9,000 S.F. Indoor/Outdoor Living Space
$3,795,000   MLS 217029954
Doug Haughey 239.961.1561

PARK SHORE

NAPLES
• 3 BR + Den, 3 Full BA, 2 Half BA, 3,557 S.F.
• Custom Built Home w/Every Luxury Detail
$1,499,000   MLS 216062218
Connie Lummis, The Lummis Team 239.289.3543

TALIS PARK

NAPLES
• Pool Home w/Two Master Suites
• Quiet Street, Close to the Beach
$1,295,000   MLS 216047112
Liz Appling 239.272.7201

PARK SHORE

NAPLES
• Remote Key West Home w/Garden Area
• Exceptionally Large & Newer Style MBR
$1,199,000   MLS 217023909
John Aycock   239.777.9898

MOORINGS

BONITA
• Stunning Views of Bay & Gulf of Mexico
• 3 Private Balconies
$994,900   MLS 217009314
Dru & Greg Martinovich 239.325.3505

BONITA BAY

ESTERO
• Private Lot with Great Lake Views
• 3  Bedrooms + Den, 3 Bathrooms
$929,900   MLS 217029133
Gary Ryan         239.273.6796

SHADOW WOOD AT THE BROOKS

ESTERO
• Rare 3 BR, 3 BA, 1st Floor Unit
• Incredible Outdoor Patio
$745,000   MLS 217039527
Taylor Ekovich 239.322.9463

THE COLONY

NAPLES
• 5 Bedrooms + Den, 5 Bathrooms
• Private Yard w/Saltwater Pool
$739,900   MLS 217003899
Patti Fortune  239.272.8494

MARBELLA LAKES

NAPLES
• Stunning Southern Lake View
• 3 Bedrooms + Den, 3 Bathrooms
$549,000   MLS 217023851
Dru & Greg Martinovich 239.325.3505

FIDDLER'S CREEK

ESTERO
• Laurel Meadow, 3 BR, 2 BA, Lake View
• Updated Kitchen, Bathrooms & Appliances
$525,000   MLS 217019143
Greg Lewis, The Lewis Team 239.287.1158

SHADOW WOOD AT THE BROOKS

28372 SOMBRERO DR., BONITA
• Turnkey, 3 BR + Den, 3 BA, Pool & Spa
• Beautiful Golf Course & Sunset Views
$509,900   MLS 217022861
The Boeglin Team 239.287.6414

OPEN 7/2 1:00PM - 4:00PM

SPANISH WELLS

BONITA
• Private Lakeside Setting
• 2 Bedrooms + Den, 2.5 Bathrooms
$499,000   MLS 217029244
Gary, Jeff & Becky Jaarda 239.273.4596

BONITA BAY

NAPLES
• Resort Style Living, Minutes to 5th Ave.
• 2nd Floor 2 BR, 2 BA Unit
$419,900   MLS 217024424
Roger Stening 239.770.4707

NAPLES BAY RESORT

NAPLES
• Totally Remodeled 1st Floor Unit
• All New Appliances Throughout
$419,500   MLS 217027244
Liz Appling 239.272.7201

NEW PRICE 
BORDEAUX CLUB

7573 CITRUS HILL LN., NAPLES
• Centrally Located,  "A" Rated School District
• Ideal Floor Plan, Low Fees
$419,000   MLS 217003013
Dodona  & Ornela, The Roboci Team 239.776.8123

OPEN 7/2 1:00PM - 4:00PM

THE ORCHARDS

3235 POTOMAC CT., NAPLES
• 4 BR + Den, 3 BA w/Gorgeous Lake Views
• Oversized Pool & Patio Overlook Lake
$412,000   MLS 217008307
Dodona  & Ornela, The Roboci Team 239.776.8123

OPEN 7/2 1:00PM - 4:00PM

WATERWAYS

ESTERO
• Turnkey
• Low Density Bundled Golf
$320,000   MLS 217015772
Bette Pitzer 239.560.2627

COPPERLEAF AT THE BROOKS

NAPLES
• Nicely Appointed, 3 BR, Walk-Up Condo
• Beautiful Lake Views
$319,000   MLS 217021679
Doug Haughey 239.961.1561

BRIDGEWATER BAY

1919 MORNING SUN LN. #F-25, NAPLES
• Light & Bright Villa
• Enjoy Golf & Lake Views
$259,900   MLS 217036744
Dodona & Ornela, The Roboci Team 239.776.8123

OPEN 7/2 1:00PM - 4:00PM

HERITAGE GREEN

NAPLES
• Newly Remodeled, 2 BR, 2 BA Condo
• Best Views of Lake & Golf Course
$230,000   MLS 216059835
The Taranto Team 239.572.3078

IMPERIAL GOLF ESTATES
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ngs/Estero, Cape Coral, Captiva Island, Fort Myers,  
o Island, Ocala and Sanibel Island

tions: Cashiers/Lake Glenville, Highlands  
pphire Valley/Lake Toxaway

NAPLES
• A Singular Opportunity at Venetian Villas
• Bay, Dock, 2-Car Garage
$1,995,000   MLS 217006667
Steve Suddeth & Jenn Nicolai 239.784.0693

PARK SHORE

NAPLES
• 1-Story Mansion w/6,900 S.F. Under Air
• Impressive Curb Appeal
$1,990,000   MLS 216034504
The Taranto Team 239.572.3078

QUAIL WEST

NAPLES
• 2-Story Victorian Charmer w/Refreshed Look
• Front Porch, Wraparound Balconies
$1,499,000   MLS 216066094
The Taranto Team 239.572.3078

HEMINGWAY PLACE

NAPLES
• Lakefront Home w/Upgrades Galore
• Pool & Spa, Equipped Summer Kitchen
$999,000   MLS 217031438
The Taranto Team 239.572.3078

ISLES OF COLLIER PRESERVE

NAPLES
• New Look
• Contemporary, 20' Ceilings
$999,000   MLS 216008506
The Taranto Team 239.572.3078

LUSSO VILLAS

BONITA
• 4 BR + Den, Bonus Room, 4 BA, 3-Car Garage
• Private Pool/Spa and Spacious Lanai
$995,000   MLS 216059863
Dotti Fagan, The Fagan Team 239.272.4946

BONITA BAY

BONITA
• Best Value in Bonita Lakes
• Beautiful Wooded View
$735,000   MLS 217013173
Joy Gugliuzza, Team LaVita 239.600.0900

BONITA LAKES

ESTERO
• Kenwood, 4 BR, 3 BA, Turnkey
• Pool, Spa, Paver Deck, Quiet & Private
$675,000   MLS 217027938
Greg Lewis, The Lewis Team 239.287.1158

SHADOW WOOD AT THE BROOKS

NAPLES
• 3 BR + Den, 2.5 BA Townhome
• 1-Car Garage, Wood Flooring
$635,000   MLS 216079451
Vito Bauer 239.777.7080

PELICAN BAY

25961 NESTING CT. #101, BONITA
• Unobstructed Lake, Golf & Preserve Views
• Glassed-In Lanai, 3 BR, 2.5 BA, 2-Car Garage
$549,900   MLS 217027383
Cathy Lieberman & Cindy Reiff 239.777.2441

OPEN 7/2 1:00PM - 4:00PM

BONITA BAY

9832 ALHAMBRA LN., BONITA
• Lovely 3 BR + Den, 2 BA, Pool Home
• Located in Quiet, Peaceful Setting
$495,000   MLS 217036495
Jim Griffith, The Boeglin Team 239.322.2409

OPEN 7/2 1:00PM - 4:00PM

SPANISH WELLS

NAPLES
• Resort Style Living, 2 BR, 2 BA, Turnkey
• 5 Minute Walk to 5th Ave.
$459,000   MLS 217033486
Roger Stening 239.770.4707

NAPLES BAY RESORT

NAPLES
• Minutes from the Beach
• Open Floor Plan w/Enclosed Lanai
$449,000   MLS 217030991
Vito Bauer 239.777.7080

YACHT HARBOR MANOR

BONITA
• 2nd Floor, 3 BR, 3 BA Condo
• Well Maintained, Attached 2-Car Garage
$425,000   MLS 217031479
Larry Bell  239.919.4404

PELICAN LANDING

21524 TAFT CT. #201, ESTERO
• Private Elevator & Furnished
• 3 BR, 2.5 BA, 2-Car Garage
$399,999   MLS 217013795
Jamie Lienhardt 239.565.4268

OPEN 7/2 1:00PM - 4:00PM

MEADOWS OF ESTERO

2845 MIZZEN WAY, NAPLES
• Single Family, Centrally Located
• Quiet Neighborhood
$359,000   MLS 217036727
Dodona & Ornela, The Roboci Team 239.776.8123

OPEN 7/2 1:00PM - 4:00PM

LAKESIDE

2731 ORANGE GROVE TRL., NAPLES
• Completely Remodeled, 4 BR, 3 BA
• New Island Kitchen, Cabinets & Granite
$349,000   MLS 217034044
Dodona & Ornela, The Roboci Team 239.776.8123

OPEN 7/2 1:00PM - 4:00PM

VALENCIA LAKES

NAPLES
• 2nd Floor End Unit, 2,045 S.F. Under Air
• Offered Furnished, Full 2-Car Garage
$329,000   MLS 217021512
Corye Reiter, The Lummis Team 239.273.3722

NEW PRICE 
TWIN EAGLES

1 HIGH POINT CIR. #505, NAPLES
• A Golfer's Dream Come True
• Amenities: Golf, Tennis, Exercise Room
$229,000   MLS 217023129
Mark Semeraro 239.370.2455

OPEN 7/1 & 7/2 1:00PM - 4:00PM

HIGH POINT COUNTRY CLUB

NAPLES
• 1st Floor Condo w/Longlake Views
• 3 BR, 2 BA, 1-Car Garage, Low Fees
$216,000   MLS 217040829
Liz Appling 239.272.7201

NEW LISTING 
SAPPHIRE LAKES

NAPLES
• Tropical Oasis, Expansive Lake Views
• Turnkey with Quality Furnishings
$185,000   MLS 217021080
Liz Biswurm  239.370.0312

DEAUVILLE LAKE CLUB

NAPLES
• 1st Floor 2 BR, 2 BA Turnkey Condo
• Golf Course Views, Bundled Golf
$169,900   MLS 217024029
Liz Appling 239.272.7201

GLADES GOLF & COUNTRY CLUB



CALL 844.308.7034 or RSVP Online yoursvp.com/rsvp/vukzax
FIRST TIME REGISTRANTS ONLY • PLEASE ARRIVE 15 MINUTES EARLY •  FREE OFFERS DELIVERED AFTER 1ST APPOINTMENT WITH YOUR GRACE ADVISER

We can spot a hurricane thousands of miles out at sea and we know where it’s going.
THE NEXT HURRICANE IS COMING AND IT’S TIME TO BE PREPARED!

Tuesday, July 11th or 20th at 6:00 PM
COOPER’S HAWK WINERY & RESTAURANT, 11905 Tamiami Trail N, Naples, FL 34110

 INCOME..............
Social Security Maximization, Income & Expense Analysis, Inflation Plan, Spousal Plan and Longevity Protection
LEARN HOW PRESIDENT TRUMP’S NEW STRATEGIES MAY AFFECT YOUR INCOME

 INVESTMENTS....
Risk Tolerance Assesment, Portfolio Fee Reduction, Volatility and Risk Control, Institutional Money Management
LEARN HOW “TRUMPONOMICS” COULD AFFECT YOU

 TAX......................
Taxable Nature of Holdings, Tax-Deferred or Tax-Free Money, Tax Burden Reduction, Tax-Free Dollars to Beneficiaries
LEARN ABOUT PRESIDENT TRUMP’S TAX PLAN AND HOW IT MAY AFFECT YOU

 LEGACY...............
Maximize Estate and Income Tax Planning, Secure Assets in Trust, Protect IRA and Qualified Accounts from Full Taxation
LEARN ABOUT THE GOVERNMENT’S PROPOSED NEW STRATEGIES FOR LEGACY PLANNING

GRACE TAX ADVISORY GROUP OFFERS PROTECTION WITH THESE TIMELY STRATEGIES:

BE PREPARED FOR THE NEXT FINANCIAL HURRICANE!

TAX CONSULTATION
(30-MINUTES)

LEGAL CONSULTATION 
(30-MINUTES)

FINANCIAL CONSULTATION

GRACE MONEY TRAIN CUSTOM
RETIREMENT INCOME PLAN

BOB GRACE’S NEW BOOK
“RETIREMENT BY DESIGN”

BUSINESS VALUATION FOR 
SMALL BUSINESS OWNERS

“THE CONSUMER’S GUIDE TO 
FINDING THE RIGHT ADVICE GIVERS” 

PLEASE VISIT....
RETIREWITHGRACE.COM/ADVICE
TO GET YOUR COPY TODAY!

GRACE TAX ADVISORY GROUP INVITES YOU 

TO A COMPLIMENTARY DINNER AT

Investment Advisory Services offered through Grace Capital Management Group, LLC, a Registered Investment Adviser. ©2017 Grace Tax Advisory Group, LLC.

PORTFOLIO RISK ANALYSIS

Del Webb Naples     •     Maple Ridge by CC Homes     •     Pulte Homes

And so are the savings in Ave Maria. 
Get a head start on the lazy, hazy days of summer at Ave Maria. Come visit the

high $100s to $500s.

• #1 selling community
• 2-6 bedroom homes
• 22 models open daily
• Panther Run Golf Club at Del Webb

• Over 40 floor plans
• On-site water park and sports fields
• Town Center with Publix Supermarket
• A-rated public schools & more

School’s Out. Summer’s In.

5076 Annunciation Circle #104, Ave Maria, FL 34142   22 Models Open Daily   239-352-3903   AveMaria.com

Take Immokalee Rd east, turn right onto Oil Well Rd, turn left into Ave Maria.

Save up 

to $15,000

See builders for details
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I
f the clubhouse is the social and rec-
reational centerpiece of a community 
then Kalea Bay’s will surely be one of 
the busiest places in the gated, luxury 

residential high-rise community located 
on Vanderbilt Drive in North Naples.

“There are several reasons buyers 
have decided to purchase at Kalea Bay,” 
said Inga Lodge, Vice President of Sales 
& Marketing for Kalea Bay. “The first is 
the beautifully designed three-bedroom 
plus den/three-and-a-half-bath and four-
bedroom/four-bath tower residences 
with Gulf views. The other is our spec-
tacular community clubhouse. Not only 
will it be a dramatic sight as residents 
and visitors drive into the community, 
but it will also be the envy of every com-
munity in the Naples’ area.”

Kalea Bay’s 88,000-square-foot club-
house is located on the north side of the 
large lake at the community’s entrance.

The clubhouse, which is currently 
under construction, will feature three indi-
vidual pools, including a resort pool, an 
adults-only pool and a children’s pool, plus 
an expansive pool deck, an open-air bar, 
an indoor/outdoor restaurant, a snack bar, 
an Internet café, a gifts and sundries shop, 
and a state-of-the-art fitness center.

“All three pools will overlook the lake 
and provide a multitude of recreational 
options for everyone who lives and visits 
here,” said Lodge.

Expansive sun decks with lounge chairs 
and native, tropical plants separate each of 
the three pools for the ultimate in privacy.

If basking in the sun or taking a refresh-
ing dip in the pool isn’t on a resident’s 
schedule, perhaps meeting friends for 
lunch, dinner or drinks is.

“What better way to celebrate the 
good life in Florida than meeting family 
and friends for drinks while watching the 
sun set over the Gulf of Mexico,” stated 
Lodge. “This is what living in Florida is 
supposed to be.”

Just a short walk from the clubhouse 
will be the tennis pavilion with six lighted 
Har-Tru tennis courts. Nearby are 24 guest 
suites to accommodate overnight guests 
and family members. 

“Having that number of guest suites is 

unusual for a luxury high-rise community, 
but it’s an amenity many of our residents 
are excited about especially when they 
have extended family visiting,” said Lodge.  
“Rather than putting their guests up in 
hotels throughout the Naples and Bonita 
Springs area, they can vacation within the 
community. It’s a real convenience.”

There will also be a shuttle service, 
originating from the clubhouse, to the 
beach.

Construction on the clubhouse is slated 
for completion in the fall and will coincide 
with the anticipated November comple-
tion of the first residential tower, which is 
90 percent sold.

“The approaching sellout of Tower 1 
and the overwhelming response from our 
buyers prompted us to recently release 
Tower 2 earlier this year,” said Lodge.  “As 
of late June, the number of contracted resi-
dences in our second tower exceeded the 
$60 million mark”.

The new 22-story tower, with 120 
residences, will have 20 floors of resi-
dences over two floors of parking. The 
incredibly designed residences offer 
views of the Gulf of Mexico and pristine 
nature preserve.

Residences 1 and 6 are 3-bedroom plus 
den/3.5 bath plans with 3,704 total square 
feet. Residences 2 and 5, with 4 bedrooms, 
4.5 baths, have 3,791 total square feet. Resi-
dences 3 and 4 are 4-bedroom/4.5-bath 
plans also with 3,791 total square feet.

“Residents will revel in Gulf views, 

open floor plans, a private elevator lead-
ing directly into their residence and wood 
floors throughout,” said Lodge.

The custom kitchens have Wolf and 
SubZero appliances, a natural gas range, 
luxury cabinetry, quartz countertops, a 
Butler’s pantry and oversized island, all of 
which are standard features.

“Our floor plans have an open design 
we call ‘lifestyle designs’ that blends the 
kitchen seamlessly into the living and din-
ing rooms, perfect for the way people live 
today,” said Lodge. 

The master bedroom includes an over-
sized walk-in closet while the master bath 
has his and hers vanities, quartz counter-
tops, luxury cabinetry, a soaking tub and 
separate glass-enclosed shower.

“All master suites, kitchens and main 
living areas have direct views to the water 
and preserve. They are perfect vantage 
points to watch our spectacular sunsets,” 
Lodge said.

Additional residential features include 
floor-to-ceiling windows and doors that 
open to large lanais with transparent 
glass rails. “We take our outdoor living 
as seriously as our indoor living with 
oversized lanais on every residence,” 
said Lodge. High-tech wiring and fully 
equipped laundry rooms round out the 
list of features, she noted.

Dramatic Gulf views are available to 
every homeowner, no matter which floor 
they live on as the tower’s amenities are 
located on the rooftop including the sky 

lounge, a dramatic pool and the open-air 
fitness center.

Prices at Kalea Bay begin at $1.3 million 
in Tower 1 and $1.4 million in Tower 2.

For more information regarding Kalea 
Bay visit the on-site sales center. Due to 
bridge closings in the North Naples’ 
area, take US 41 to Wiggins Pass Road, 
then right on Vanderbilt Drive, two-
tenths of a mile.  Additional information 
is available by calling (239) 793-0110 or 
online at KaleaBay.com. ■

 Kalea Bay’s community 
amenities popular with buyers

Tower 2 contracts remain strong 
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Above: Kalea Bay’s clubhouse has a lounge that opens out 
to the adults-only pool. The fitness center features state-of-
the-art equipment. The Bistro is the ideal place for Kalea Bay 
residents to enjoy a snack. Left:  Kalea Bay’s 88,000-square-
foot clubhouse will be completed around November, around the 
same time as the community’s first tower. Below: Kalea Bay’s 
second tower is 22 stories and features 120 luxury residences. 

unusual for a luxury high-rise community open floor plans a private e
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FLStockDevelopment
BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE 
MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT 
TO CHANGE WITHOUT NOTICE. 

For directions and complete listings of all our models & communities please visit StockDevelopment.com
2639 PROFESSIONAL CIRCLE | SUITE 101 | NAPLES, FL 34119 | 239.592.7344

THE BEST QUALITY.  THE BEST CHOICES.  THE BEST LOCATIONS.
MOVE-IN-READY HOMES NOW AVAILABLE! 

P R E S E N T I N G

SIGNATURE CLUB LAKOYA - TIVOLI III

MAJESTICMADISON

STOCK’S BEST

MUIRFIELD V

COCOPLUM

 PARK SHORE
Custom Estate Home

 3750 Fountainhead Lane 
4 Bed, 4 Baths, 4,189 sq. ft. 

$3,395,000  - Furnished 

POLYNESIA Opening in July 
Custom Estate Home
236 Polynesia Court

$2,895,000 - Furnished
3750 Fountainhead Lane 3750 Fountainhead Lane

LELY RESORT
VENICE B – CIPRIANI – COACH HOME
2/2.5 2,230 sq.ft. WAS $413,100  NOW $383,100

WENTWORTH – SIGNATURE CLUB – COACH HOME
2/2.5 2,091 sq.ft. WAS $472,990  NOW $437,990

CAPRI – LAKOYA – VILLA
3/2 2,107 sq.ft. WAS $470,445  NOW $445,445

SAN MARCO B – CIPRIANI – COACH HOME
3/3.5 2,919 sq.ft. WAS $479,760  NOW $449,760

NAPOLI – LAKOYA – VILLA
3/2 1,882 sq.ft. WAS $484,260  NOW $459,260

ARVANITA – LAKOYA – VILLA
3/2 1,916 sq.ft. WAS $484,950  NOW $459,950

TIVOLI III – LAKOYA – SINGLE FAMILY HOME
3/3 2,062 sq.ft. WAS $692,155  NOW $629,990
 
ST. ANDREWS – SIGNATURE CLUB – COACH HOME 
3/3.5 2,743 sq.ft. FURNISHED  NOW $742,975

ESPL ANADE OF NAPLES
MAJESTIC – SINGLE FAMILY HOME
4/4 3,843 sq.ft. WAS $1,608,290  NOW $1,599,990

ISLES OF C OLLIER PRESERVE
COCOPLUM – SINGLE FAMILY HOME
4/4.5 3,641 sq.ft. WAS $1,313,945  NOW $1,263,945

MARIGOLD – SINGLE FAMILY HOME
4/4.5 3,578 sq.ft. WAS $1,311,510  NOW $1,261,510

NAPLES RESERVE
BELFIELD – SINGLE FAMILY HOME
3/3.5 2,812 sq.ft. WAS $952,460  NOW $927,460

MADISON – SINGLE FAMILY HOME
4/4.5 2,947 sq.ft. WAS $1,222,500  NOW $1,197,500*
*Offered as a model leaseback. See Sales Associate for details.

T WINEAGLES
MUIRFIELD V – SINGLE FAMILY HOME
4/4.5 3,375 sq.ft. WAS $1,384,185  NOW $1,334,185

LELY RESORT
VENICE B – CIPRIANI – COACH HOME
2/2.5 2,230 sq.ft. WAS $413,100  NOW $368,100

WENTWORTH – SIGNATURE CLUB – COACH HOME
2/2.5 2,091 sq.ft. WAS $472,990  NOW $437,990

SAN MARCO B – CIPRIANI – COACH HOME
3/3.5 2,919 sq.ft. WAS $479,760  NOW $434,760

ARVANITA – LAKOYA – VILLA
3/2 1,916 sq.ft. WAS $484,950  NOW $444,950

TIVOLI III – LAKOYA – SINGLE FAMILY HOME
3/3 2,062 sq.ft. WAS $692,155  NOW $604,990
 
SAN REMO III – LAKOYA – SINGLE FAMILY HOME 
2/2 1,809 sq.ft. WAS $711,940  NOW $624,990

ESPL ANADE OF NAPLES
MAJESTIC – SINGLE FAMILY HOME
4/4 3,843 sq.ft. WAS $1,608,290  NOW $1,599,990

ISLES OF COLLIER PRESERVE
COCOPLUM – SINGLE FAMILY HOME
4/4.5 3,641 sq.ft. WAS $1,313,945  NOW $1,263,945

MARIGOLD – SINGLE FAMILY HOME
4/4.5 3,578 sq.ft. WAS $1,311,510  NOW $1,261,510

NAPLES RESERVE
BELFIELD –  PARROT CAY – SINGLE FAMILY HOME
3/3.5 2,812 sq.ft. WAS $952,460  NOW $927,460

VENICE –  SPARROW CAY – SINGLE FAMILY HOME
3/2.5 2,643 sq.ft. WAS $981,750  NOW $956,750*

MADISON  –  PARROT CAY - SINGLE FAMILY HOME
4/4.5 2,947 sq.ft. WAS $1,222,500  NOW $1,197,500*
*Offered as a model leaseback. See Sales Associate for details.

QUAIL WEST
GLENMORE – SINGLE FAMILY HOME
4/4.5 3,591 sq.ft.         NOW $1,633,085

STELLA – SINGLE FAMILY HOME
4/4.5 4,238 sq.ft. FURNISHED  NOW $2,339,460

T WINEAGLES
MUIRFIELD V – SINGLE FAMILY HOME
4/4.5 3,375 sq.ft. WAS $1,384,185  NOW $1,334,185

PENDING

PENDING
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Only two residences remain in Phase II at Naples Square
J

ust one completed Phase II 
Denison residence priced at 
$1,088,921 and one completed 
Phase II Franklin residence 

priced at $1,425,422 remain available 
for purchase and immediate move-in at 
Naples Square.  Naples Square is being 
developed by The Ronto Group at the 
corner of 5th Avenue South and Good-
lette-Frank Road in downtown Naples.  
The community’s walkable lifestyle and 
availability of one and two-story, two 
and three-bedroom plus den floor plans 
with open-concept living areas and 
open-air terraces have transformed the 
way people live in downtown.  

Ronto has announced plans for the 
Shoppes at Naples Square are actively 
being developed.  The project will be 
a combination of retail and restaurant 
space that will be developed on the 
eastern edge of the Naples Square site.  
Ronto anticipates retail openings in 
2019.  In addition, Gulfshore Playhouse 
is poised to close on its purchase of a 
three-acre tract within Naples Square 
in mid-August and is developing plans 
for the construction of a 56,000-square 
feet complex that will include 
two theaters and an educa-
tion wing.  The complex will 
serve as an ideal anchor for 
the Shoppes at Naples Square.  

The Phase II Denison floor 
plan offers a total of 2,554 
square feet of living space, 
including 2,264 square feet 
under air and a 290 square 
feet balcony.  The plan fea-
tures three bedrooms, a den, 
three baths, a family room and 
dining room, an island kitchen 
with counter height bar seat-
ing, and a wraparound balcony 
accessed from the family room, 
dining room, and one of the 
guest bedrooms.  The owner’s 
suite includes a bedroom with 
a private balcony, walk-in clos-
ets, and a bath with separate vanities, a 
soaking tub, glass-enclosed shower, and 
a separate water closet.

Renee Gaddis, NCIDQ , ASID, 
GREEN AP, President and Principal 
Designer at Renee Gaddis Interiors, 
has created a modern coastal look for 
the furnished Phase II Denison model, 
one of three Phase II models now open 
for viewing.  To create a casual, coastal 
modern feeling, Gaddis used a palette 
of white and soft gray accented with icy 
blue and pale salmon. Streamlined fur-
niture designs, airy window treatments, 
and doses of polished gold create a 
comfortable ambiance. 

The Denison’s entry foyer presents 
a rectangular ceiling detail of white 
painted tongue-in-groove panels. White 
wood barn doors open to the den, a flex-
ible space with a desk, a media wall for 
relaxing, and a linen sofa bed. The ceil-
ing design features a modern loft look 
with open truss details. Warm brown-
toned wood flooring extends from the 
entry and den into the open great room.

The kitchen’s all-white palette features 
Shaker style cabinetry with polished gold 
hardware. The countertops are classic 
pale gray and white Calcutta marble that 
waterfalls to the floor. Floating open wood 
shelving flanks the cooktop and range 
hood.  The dining room features a live-
edge wooden table in a smoked gray oak 
finish floating above a cast iron bronze 
base. Upholstered host and hostess chairs 
are joined by clipped back side chairs. 

With a terrace overlooking the urban 
landscape, the great room features a cof-
fered ceiling to add a subtle loft-like detail.  
Painted flat stock molding is applied ver-
tically and horizontally to the media wall 
to frame a walnut media console. A white 
sofa faces the media wall and is backed by 
a walnut live-edge console.

A palette of white and smoky gray 
continues into the owners’ suite where a 
stepped-crown ceiling adds drama. The 
bed is flanked by two white nightstands 
with gold hardware and dark walnut 
legs. The dresser is finished in white 
lacquer over grasscloth with polished 
gold hardware. White window panels 
and textured bedding add to the room’s 
quiet ambiance. In the master bath, the 
flooring transitions to a 12 by 24-inch 
straight set gray tile that continues onto 
the shower floor. The shower walls fea-
ture beveled white subway tile. 

The terrace offers two areas for enter-
taining. Contemporary charcoal gray mesh 
dining chairs surround a bold teak live-
edge dining table. A modern gray mesh 
sofa sits on a walnut base and features 
oversized gray back cushions. Next to the 

sofa, a mid-century modern teak bar cart is 
at the ready for sunset cocktails. 

The two-story Phase II Franklin floor 
plan offers 3,378 square feet, including 
2,857 square feet under air, a 196-square 
foot private balcony, and a private over-
sized one-car garage accessed from the 
residence.  The plan features three bed-
rooms, three-and-a-half baths, a living 
room with a two-story ceiling and dou-
ble-stacked windows, a dining room, an 
island kitchen, and a second floor with 
a 330-square foot flex room, the owner’s 
suite, a guest suite, a laundry room, and 
a glass tube elevator.  A glass enclosed 
shower, soaking tub, and separate vani-
ties are included in the master bath.  The 
remaining Franklin residence features 
upgraded finishes, including Sheer Glow 
24 x 24-inch porcelain tile flooring in the 

first floor living areas, on the staircase, 
and in the upstairs loft; level 3 Frosty 
White Shaker-style cabinetry, level 3 
Cloud Nine Pompei Quartz countertops, 
a drawer microwave in the island, and a 
KitchenAid vent hood over the cooktop 
in the kitchen; a Pneumatic Vacuum ele-
vator with an anodized silver finish; and 
a powder coated aluminum staircase rail-
ing with 3/16-inch stainless steel cables.  

The Ronto Group is also develop-
ing the TwinEagles golf community in 
North Naples, the Seaglass high-rise 
tower within Bonita Bay, and Orange 
Blossom. A new project located on Cen-
tral Avenue in downtown Naples is in 
development.   The Naples Square Sales 
Gallery at 100 South Goodlette-Frank 
Road in downtown Naples is open daily. 
Visit NaplesSquare.com. ■

Above: The Ronto Group’s furnished Phase II Denison model is one of three 
furnished models now open for viewing at Naples Square. Left: The kitchen 
in the Phase II Denison model presents an all-white palette featuring Shaker 
style cabinetry with polished gold hardware. The countertops are classic pale 
gray and white Calcutta marble that waterfalls to the floor. Below: The Phase 
II Ballard model features an interior by Robb & Stucky’s Susan J. Bleda, ASID 
and interior designer Rachelle Porco.
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE

TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
&

Exclusive Sales
& Marketing by

Wilson&Associates

T he Sky’s the Stage...

... for an Encore Performance

Tower 2 makes its debut at Kalea Bay.  Pre-construction pricing. 

Morning sunrises and evening sunsets. A performance you’ll want to watch 
over and over again. Secure your front-row seat for an encore presentation 

center, plus one spectacular clubhouse. Residences priced from $1.4 million.

13910 Old Coast Road, Naples, FL 34110      KaleaBay.com      239-793-0110

From US 41 take Wiggins Pass Road and go north on Vanderbilt Drive.

(Bridge on Vanderbilt Drive, between 111th Ave. N. and Wiggins Pass Rd. closed)
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Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com

Altaira
4541 Coconut Road
Bonita Springs, FL
239.495.1300 
AltairaWCI.com

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com

Mediterra
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com

Olde Cypress
7276 Lantana Circle
Naples, FL
239.596.4794
OldeCypressLantana.com

Raffia Preserve
4075 Wolfe Road
Naples, FL
239.598.2370
raffiapreserve.wcicommunities.com

Naples Square
100 S Goodlette-Frank Road
Naples, FL 
239.228.5800
NaplesSquare.com

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
844.838.3392
MintoUSA.com

Lely Resort New Home Sales
8038 Signature Club Circle, Bldg 8-102
Naples, FL
239.793.2100
stockdevelopment.com

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercato.com

Livingston Lakes
15161 Palmer Lake Circle
Naples, FL
239.444.3490 
livingstonlakes.com

The Colony Golf & Bay Club
4541 Coconut Road
Bonita Springs, FL
239.495.1300  
TheColonyWCI.com

1

13 16

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
888.841.3477 
AveMaria.com

Sienna Reserve
14656 Reserve Lane
Naples, FL 
239.643.4333
siennareservenaples.com

Andalucia
1336 Andlaucia Way
Naples, FL 
239.304.8314
andalucianaples.com

17

18

Estuary at Grey Oaks
1220 Gordon River Trail
Naples, FL 
239.261.3148
estuaryatgreyoaks.com

ONE
1300 Hendry Street
Fort Myers, FL 
239.500.5294 EXT. 1
OneFtMyers.com
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Stock Development’s best summer pricing includes 
move-in ready homes across Southwest Florida!

S
ummer is here and Stock 
Development has introduced 
amazing new pricing for its 
best move-in ready homes. 

This weekend, homebuyers can tour 
dozens of homes that are ready for 
immediate occupancy across 16 commu-
nities from Bradenton to Marco Island. 
No other builder has such a diverse 
array of residences in highly ameni-
titzed communities. 

Stock is one of Southwest Florida’s 
most successful and respected builders. 

“Stock has the best locations to chose 
from!” said Claudine Léger-Wetzel, 
Vice President of Sales & Marketing 
for Stock Development. “Prices begin at 
just $383,100 for multi-family homes in 
Lely Resort and we have magnificently 
furnished estate homes priced from $1.8 
million in Quail West.”

One of the keys to Stock’s success 
has been its aggressive inventory and 
custom homes program. The company 
maintains an unparalleled portfolio of 
homes available for immediate occu-
pancy.

Stock has move-in ready and soon 
to be complete homes available in The 
City of Naples, Bonita Bay, Quail West, 
Lely Resort, Naples Reserve, The Isles 
at Collier Preserve, Esplanade Golf & 
Country Club of Naples, TwinEagles, 
Renaissance, Hidden Harbor, Paseo, The 
Concession, The Lake Club, Esplanade 
at Lakewood Ranch and Country Club 
East.

Stock’s furnished Stella model in 
Quail West’s Cortland neighborhood is 
available for immediate occupancy. The 
4,238 square feet Stella model includes 
a formal living room with a fireplace, 
a formal dining room, wet bar, a dou-
ble-island kitchen, breakfast nook, and 
family room, a study, four bedrooms, 
four-and-a-half baths, and a three-car 
garage. It features a classic interior 
design by Soco Interiors’ Kassie Parisoe 
that showcases dark espresso finishes 
contrasted by light fabrics. It is priced 
at $2,339,460.

At legendary Lely Resort, the compa-
ny now has fewer than 100 new homes to 
sell. For a limited time, homebuyers may 
choose from a variety of multi-family 
and single-family residences in the com-
munity, where there are four clubhous-
es, three championship golf courses and 
a tennis complex with 13 state-of-the-art 
courts.

Stunning coach homes are also avail-
able in Signature Club and Cipriani. Two 
exquisitely furnished models are open in 
each neighborhood.

Cipriani is within The Classics, a 
stunning gated enclave along one of 
Lely’s golf courses. The neighborhood 
also features an array of beautiful lake 
and nature views along The Classics 
Championship Golf Course. Each coach 
home building at Cipriani offers four 
luxurious residences with the spacious 

feel of single-family homes. 
The Venice II is a ground floor resi-

dence with 2,230 square feet under air 
and 3,005 total square feet, including the 
attached two-car garage, the screened 
and covered lanai, the private courtyard 
and the loggia of the foyer. It is a two-
bedroom, three-bath great room style 
coach home offering an island-style 
kitchen. A flexible leisure room opens 
to the café and offers direct access to the 
outdoor courtyard through sliding glass 
doors. The second bedroom is bathed 
in natural light from two windows with 
views to the loggia. The home includes 
a storage room adjacent to the garage. 
This move-in ready home is priced at 
just $383,100!

At TwinEagles, Stock is selling single-
family homes in the Hedgestone neigh-
borhood of this stunning North Naples 
country club community. A Golf Mem-
bership is included in the cost of every 
new home.

Offering 3,375 square feet under air, 
the Muirfield V features a massive living 
room, a formal dining room, an island 
kitchen, four bedrooms, four-and-a-half 
baths, a study, an outdoor living area 
with a summer kitchen, pool and spa, 
and a three-car garage. It is priced at 
$1,334,185.

Naples Reserve is a 688-acre gated 
community midway between Naples and 
Marco Island along the U.S. 41 Tamiami 
Trail/Collier Boulevard. Naples Reserve 
presents a relaxed, water themed life-
style. Stock is building in the Parrot 

Cay and Sparrow Cay neighborhoods, 
offering homes from 2,300 to over 3,500 
square feet. 

The Belfield is available in Parrot Cay. 
The floorplan features a great room, 
optional wet bar, island kitchen and 
breakfast nook that open to a large 
outdoor living area that can include a 
fireplace and outdoor kitchen. It also 
includes three bedrooms, three-and-a-
half baths, a study, a formal dining room, 
and a three-car garage. The Belfield is 
priced at $927,460.

Please visit our sales centers. We are 
confident that Stock has the home of 
your dreams waiting for you this week-
end!

For full details of all of Stock Develop-
ment’s offerings, visit the company web-
site at www.stockdevelopment.com or 
email at info@stockdevelopment.com or 
call (239) 592-7344. Stock Development 
is on Facebook at www.facebook.com/
FLStockDevelopment. Stock Develop-
ment is headquartered at 2639 Profes-
sional Circle, Suite 101 in Naples. ■

Left: The Venice. Middle: Cipriani coach homes. Right: The Cocoplum.Left: The Venice Middle: Cipriani coach homes Right: The Cocoplu
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 50% SOLD OUT.  Now Selling Phase III !

Around the Square

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECT STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS BY THE DEVELOPER, MAKE REFERENCE TO THE DOCUMENTS REQUIRED 
BY SECTION 718.503, FLORIDA STATUTE, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. Price subject to change without notice. Equal Housing Opportunity. 

Brand new in the  of downtown Naples
from $695k.

Experience this extraordinary downtown 
condominium lifestyle. It’s the best of Naples 

and it’s all around you.

VISIT OUR SALES GALLERY 
at 100 Goodlette-Frank Road South, Naples 

Condominium Homes from the $695k to over $1m
9 Beautiful Floor Plans from 1,503–5,273 Total Sq. Ft.
NaplesSquare.com   I   239.228.5800

MODEL CENTER OPEN DAILY 
at 1030 3rd Avenue South #101, Naples
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Phase II Models Now Open
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Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
Mystique at Pelican Bay | 239.598.9900 
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
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Sanibel Island | 239.472.2735
Rentals | 239.262.4242

Save the Date
Mark your calendar for the
return of Love That Dress!
and more benefit events. C20 

All aboard
A sunset cruise for the David 
Lawrence Center, and more
to-dos around town. C21-23 

Cuisine News
The Dish from Cooper’s Hawk (C25),
a review of Sam-Bucco Bistro (C27),
and more dining news. C24-27 

SEE SERIES, C4 

HIS IS THE MOST DISCO MUSICAL THE 
Naples Players have ever put on,” 
declares music director Charles For-
nara. “I can’t think of anything that’s 
had this much of that wonderful style 
of music.”

He’s talking about “Sister Act: The Musical,” the 
company’s big summer show at the Sugden Commu-
nity Theatre.

“T
BY NANCY STETSON
nstetson@fl oridaweekly.com

Boogie down with The Naples Players’ 
big summer musical

‘Sister Act’

Top: Disco diva Deloris (Jasmine Vizena, center) gets into her new role at the 
convent. Above left: Pre-convent Deloris with her backup singers (Amy Hughes 
and Cantrella Canady). Left: Debi Guthery as the Mother Superior.  
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SEE SISTER ACT, C4 

Fred and Ginger star in summer series  
BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

Grab some popcorn, settle in and let a 
classic twosome of twinkle toes knock your 
socks off at the FGCU Renaissance Acad-
emy’s summer classic film series featuring 
the best romantic comedies starring Fred 
Astaire and Ginger Rogers. Screenings at 
the FGCU Naples Center begin at 2 p.m. on 
select Fridays through August. 

Film aficionado Steven Mutart will intro-
duce each film and lead a post-screening 

discussion.
“Their style and grace is timeless,” 

Mr. Mutart says about the iconic danc-
ing duo. “These movies were all made 
before I was born and I’m approaching 
80. I’ve been fascinated with them since 
the 1950s.”

While Mr. Astaire and Ms. Rogers 
each had irrepressible charm and charis-
ma, their chemistry together was noth-
ing short of incredible. 

“The radiate onscreen. There’s just 
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Welcome

Mary-Margaret Kober,M.D., FAAD

Board Certified Dermatologist
Fellowship Trained Mohs Surgeon

Cosmetic Dermatologist 

NOW ACCEPTING NEW PATIENTS

Greater Naples 
9125 Corsea Del Fontana Way, Suite 100, Naples 34109 

Specializing in Mohs micrographic, reconstructive,  
cosmetic and laser surgery. Fluent in Spanish!

1-800-591-DERM   |   RiverchaseDermatology.com

G R E A T E R  N A P L E S 

FLORIDA WRITERS
A towering techno-thriller achievement with a grim political vision

■ “Tower Down” by David Hagberg. 
Forge. 320 pages.  Hardcover, $25.99.

Book 21 in the Kirk 
McGarvey series by 
David Hagberg is, 
among other things, 
a story about super-
luxury real estate, the 
investment strategies 
of the super-rich and 
the enormous vanity 
and sense of privilege 
that infects those who 
have virtually unlim-
ited wealth. These are people whose goal 
is to invest their money in whatever will 
bring them more money. They interact 
with one another in a closed world, vying 
for seats at the parties where you meet 
those who can get you on the lists for the 
next super-deals. 

Mr. Hagberg brings us a post-9/11 world 
in which the same kind of American long-
ing for monumentalism that motivated 
radical Islam’s destruction of U.S. symbols 
of superiority (exceptionalism?) is about to 
be repeated.

Manhattan is dotted with “pencil tow-
ers,” enormously high, narrow buildings 
whose huge residential compartments 
demand enormous prices and whose own-
ers are literally and figuratively on top of 

the world. Vulnerable to winds, the towers 
are kept in balance by colossal counter-
weights — “tuned mass dampers” —that 
adjust to the force of the winds that would 
otherwise lead to the towers’ collapse.

The main developer of these towers, 
like his engineers and buyers, is suscep-
tible to the technological vanity that has 
proven misguided in the past. 

A freelance madman code-named Al-
Nassr, “the Eagle,” masterminds the col-
lapse of one of these towers at 87th Street. 
Fortunately, few of the units had been sold 
and occupied. Still, hundreds of people 
are killed both inside and outside of the 
building. 

It was 9/11 revisited without the need for 
airplanes.

Or it would be if a twin tower were to be 
brought down. 

And that second step is in the works. 
The target tower would collapse onto the 
United Nations complex. Great symbol-
ism, eh?

Series hero Kirk “Mac” McGarvey, a 
former CIA director (and assassin), is 
once again engaged to discover the details 
of the plot and undermine it. His theory, 
shared by just about no one, is that the 
Saudis (or perhaps one Saudi) are behind 
it. The purpose of the destruction is to 
have another attack on the U.S. that can 
readily be blamed on ISIS, the main threat 
to Saudi Arabia’s stability. By this ruse, the 
Saudi schemers hope to motivate the U.S. 
to vastly increase its military operations 
against ISIS.

Only two people share Mac’s view: his 
beautiful CIA operative love interest Pete 
Boylan (yes, a woman named Pete) and 

Otto Rencke, a good friend who is an 
unusual techno-genius. 

Point of view in this novel oscillates 
between Mac’s group and the incarna-
tion of “the Eagle,” a British-educat-
ed, heartless killing machine known as 
Kamal, whose effective disguises gain 
him access to the corridors of financial 
power as well as to the mechanical guts 
of the pencil towers. An adversary of 
considerable skills and no scruples, he’s 
also a sex maniac, which makes for sev-
eral darkly delicious scenes.

This is an exceptionally well-crafted 
thriller in which suspense is generated by 

the race against time. 
Like much of Mr. Hagberg’s work, 

“Tower Down” extrapolates from current 
events to build a horrifying, near-future 
premise. The political and technological 
currents are vivid, powerfully presented 
and compelling, and the money-soaked 
cultural environment is splendidly real-
ized. The elite potential customers for 
pencil tower residences and for insider tips 
on stupendous investments rendezvous 
not only for the art season in New York, 
but also for glittering events in Monaco, 
Cannes and elsewhere.

Mr. Hagberg is a seasoned pro who 
delivers at the highest level time and time 
again.

About the author
David Hagberg is a New York Times 

bestselling author who has published 
numerous novels of suspense. His 21 thrill-
ers featuring former CIA director Kirk 
McGarvey include “Abyss,” “The Cabal,” 
“The Expediter” and “Allah’s Scorpion.” He 
has earned a nomination for the American 
Book Award, three nominations for the 
Mystery Writers of America Edgar Allan 
Poe Award and three Mystery Scene Best 
American Mystery awards.

Mr. Hagberg has spent more than 
30 years researching and studying U.S.-
Soviet relations during the Cold War. 
He joined the Air Force out of high 
school, and during the height of the Cold 
War served as an USAF cryptographer. 
He attended the University of Maryland 
and University of Wisconsin. Born in 
Duluth, Minn., he lives with his wife in 
Sarasota. ■

th
a
w
a
o

li

philJASON
philjreviews@gmail.com

HAGBERG



NAPLES FLORIDA WEEKLY    WEEK OF JUNE 29-JULY 5, 2017    C3

3 U.S. LOCATIONS NOW OPEN

 NAPLES

(Next to The Wine Loft)

    
 MIAMI    //    //   SARASOTA

    

A “Positano
Meets

Naples”
W O M E N ’ S

&  C H I L D R E N S
C L O T H I N G  B O U T I Q U E

Located just north of Vanderbilt Beach Road on U.S. 41
239.254.1080 • MercatoShops.com

August 3  Electric Mud
September 7  Rockin’ Horse
October 5  The Good Bad Kids
November 2  The Appleseed Collective

On the lawn across from

Silverspot
Cinema

F R E E  A D M I S S I O N
L AW N  C H A I R S  W E L C O M E

Contemporary Country

Everyone’s favorite nanny brings
her magic to the Broadway Palm
Summer’s shaping up to be a super-

califragilisticexpialidocious season as 
everyone’s favorite nanny takes the 
stage at the Broadway Palm Theatre in 
Fort Myers June 29-Aug. 12.

Young Jane and Michael have sent 
many a nanny packing before Mary 
Poppins arrives on their doorstep. Using 
a combination of magic and common 
sense, she must teach the family how to 
value each other again. The musical is 
an enchanting mixture of an irresistible 
story with unforgettable song, dance 
and stagecraft. 

Performances at the Broadway Palm 
are Wednesday-Sunday evenings with 
selected matinees. The summer special 
for ages 18 and under is $20 for the buf-
fet and show. Adult tickets range from 
$40 to $65 with discounts for groups of 

20 or more.
For tickets or more information, call 

278-4422 or go to www.broadwaypalm.
com. ■

COURTESY PHOTOS

The cast of Mary Poppins in the “Chim Chim 
Cher-ee” scene.

Be there when the Sudgen heats up
with ‘A Midsummer Night’s Steam’

Master musician Mark Pettey and his 
Steampunk Stompers band promise you’ll 
want to strap on your goggles, corsets, top 
hats, bustles and bows for the “A Midsum-
mer Night’s Steam” at 8 p.m. Wednesday, 
July 12, at the Sugden Community Theatre. 

Steampunk is a genre of science fiction 
that has a historical setting and typically 
features steam-powered machinery rath-
er than advanced technology. Mr. Pettey 
and his band create their unique sound 
by adding unusual twists — a tuba that 
shoots steam and a geared-up anima-

tronic drum set among them — to a rep-
ertoire of contemporary songs. Their per-
formance at the Sugden will also include 
the cast from The Naples Players’ fall hit 
“The Rocky Horror Show.”

Proceeds from “A Midsummer Night’s 
Steam” will benefit the community 
theater troupe. Tickets are $25 general 
admission, $50 to include VIP reception at 
7 p.m., $15 for students and educators. For 
tickets or more information, call the box 
office at 263-7990 or to go www.naples-
players.org. ■
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SISTER ACT
From page 1

Based on the 1992 movie starring 
Whoopi Goldberg, the story revolves 
around Deloris Van Cartier, a disco sing-
er who accidentally witnesses a mob 
shooting. She’s put into the witness pro-
tection program and placed where the 
gangsters would least think to look for 
her: in a convent.

Deloris bristles at the restrictive life-
style, but knows she has to stay there in 
order to be safe.

When she hears how bad the convent 
choir sounds, she takes over, teaching 
them disco songs from her nightclub 
days. She also teaches them how to sing 
in harmony and on time.

Mr. Fornara gave 
his cast of nuns 
some tips on how 
to sing poorly, “but 
everyone’s impro-
vising how to 
make it not-great, 
and it’s funny,” he 
says. “They made it 
their own. There’s 
a number called 
‘Raise Your Voice,’ 
when Deloris gets 
them to come out 
of their shell. It 
progresses from 
weak, half-hearted, 
bad church-choir 
singing as they gain 
confidence and 
strength.

“It’s a super-tal-
ented cast. I didn’t 
have to coach them 
that hard to get 
them to where I 
wanted them to be.” 

The score includes some snippets 
from the Latin Mass as well.

“I think the score is really terrif-
ic,” Mr. Fornara says. “I didn’t know it 
before getting to work on this, and I’ve 
fallen in love with it. The orchestrations 
are unbelievable.”

Everyone loves disco even if they 
weren’t alive during that era, he adds.

“I feel like ’70s music has such a 
broad appeal, that even if people can’t 
name Donna Summer and the Bee Gees, 
they’re familiar with the songs. Every-
body’s seen ‘Saturday Night Fever.’ Even 
though many (in the cast) are younger 
than I am, I think there’s a real familiar-
ity with that style … even people in their 
late teens or early 20s. I think most peo-
ple know and understand this music.”

And most people are familiar with the 
movie, too.

(The movie was set in present day 
San Francisco; the musical moves the 
action to 1978 Philadelphia, smack in the 
middle of the disco era.)

Fans of the movie will also notice that 
the music for the stage show is different.

No reworking of “My God” sung to 
the tune of “My Guy” or “I Will Follow 
Him.” And no version of “Shout,” with 
its gospel fervor.

This is a completely original disco-
inspired score by Alan Menken, with 
lyrics by Glenn Slater. Mr. Menken is 
famous for numerous Disney movie 
scores, including “The Little Mermaid,” 
“Beauty and the Beast,” “Aladdin” and 
“Pocohantus.” He’s also composed 
scores for “Little Shop of Horrors” and 
“The Hunchback of Notre Dame.”

In this “Sister Act,” his song “Take Me 
to Heaven” — which he calls the nuns’ 
break-out number — is one Deloris 

used to sing in her nightclub with two 
back-up singers. She teaches the nuns a 
choral version of it, transforming a song 
about romance or sex into a spiritual 
number. 

Then there’s “Sunday Morning Fever” 
— “You know, instead of ‘Saturday Night 
Fever,’” Mr. Fornara says.

The musical has production numbers 
along with nun ensemble numbers that 
are more like traditional theater num-
bers. The big finale is “Spread the Love 
Around,” which the nuns perform for 
the Pope. “Each time they perform, they 
become more and more polished, more 
professional,” Mr. Fornara says.

Deloris is played by Jasmine Vizena, 
who has also been in The Naples Play-
ers’ productions of “The Importance of 
Being Ernest,” “Shout! The Mod Musi-
cal” and “The Rocky Horror Show.”

“She’s absolutely fierce,” says Mr. For-
nara. She’s so good, he adds, “I feel 
she could get this role at any theater 
in the country, at any level. She brings 
everything you want in a Deloris: She’s 
strong, she’s got heart, she’s tender. 
She’s a beast, vocally. She sings the hell 
out of it.”

Ms. Vizena is also extremely energet-
ic. “I suppose it’s super, super important 
to have a great singer in the role, as she 
has to carry the show, but she’s every bit 
as strong in her acting as she is in her 

singing,” Mr. Fornara says.
He is once again working with his 

wife, Dawn Fornara, who directs and 
choreographs “Sister Act: The Musi-
cal” for TNP. The two are a formidable 
theatrical team, having put on such 
successful musicals as “Thoroughly 
Modern Millie,” “The Producers” and 
“Young Frankenstein” at the Sugden in 
previous seasons, just to name a few.

Naples Players veteran Debi Guthery 
is also performing in “Sister Act,” as the 
Mother Superior of the convent (a role 
played by the very droll Maggie Smith 
in the movie.)

“Debi is doing a great job,” says Mr. 
Fornara. “It’s rare that she plays a role 
that doesn’t center on comedy. She has 
some great zingers, some great one-
liners, but it’s not necessarily your typi-
cal Debi Guthery role. She’s made some 
amazing adjustments to find some depth 
and not just go for the punch lines.”

The musical is “family-friendly,” Mr. 
Fornara says, adding that there are a 
“couple of subtle things that will go over 
the heads of 10-year-olds that adults will 
get.

“It’s a really lovely show.
“It’s a heart-warming story about 

finding yourself, staying true to your-
self, friendship and acceptance,” he says. 
“All that good stuff.” ■

VANDY MAJOR / FLORIDA WEEKLY

LEBRECHT-FORNARA

FORNARA

‘Sister Act: The Musical’
>> Who: The Naples Players
>> When: June 29-July 30
>> Where: The Sugden Community Theatre, 

701 Fifth Ave. S.
>> Cost: $45 general admission, $10 for 

students and educators
>> Info: 263-7990 or www.naplesplayers.org

magic between the two of them,” Mr. 
Mutart says. “When I watch them I can’t 
take my eyes of either one of them. It’s 
usually the pretty woman who gets my 
eye, but in this case it’s both of them.”

While all the featured films are essen-
tial to the Rogers/Astaire canon, Mr. 
Mutart particularly recommends “Top 
Hat,” where Mr. Astaire plays an Ameri-
can dancer who comes to London and 
falls for a model (Ms. Rogers) whom 
he unwittingly annoys while she mis-
takes him for his producer. Considered 
one of the best song-and-dance movies 
ever made, “Top Hat” features feather-
light dance sequences choreographed to 
music by Irving Berlin. 

Here’s the lineup:
■ June 30: “The Gay Divorcee” 

(1934) – When an American woman 
travels to England to seek a divorce 
from her absentee husband, she meets 
— and falls for — a dashing performer.

■ July 7: “Top Hat” (1935) – An 
American dancer comes to London and 
falls for a beautiful model who mistakes 
him for his goofy producer.

■ July 21: “Swing Time” (1936) – A 
gambler and performer travels to New 

York City to raise the $25,000 he needs 
to marry his fiancée, only to become 
entangled with a beautiful aspiring 
dancer.

■ Aug. 4: “Shall We Dance” (1937) 
– A budding romance between a bal-
let dancer and a tap dancer becomes 
complicated when rumors surface that 
they’re already married.

■ Aug. 18: 
“The Barkleys 
of Broadway”
(1949) – A success-
ful but constantly 
feuding husband-
and-wife musi-
cal comedy team 
threatens to break 
up when the wife 
entertains an offer 
to become a serious 
actress. 

The FGCU Naples 
Center is at 1010 Fifth 
Ave. S. Admission to 
the Friday afternoon 
summer classic film 
screenings is $6 for 
Renaissance Academy 
members, $8 for oth-
ers. Popcorn, soft drinks 
and coffee provided. For 
more information or to 
register, call 434-4737 or 
visit www.fgcu.edu. ■

Bret Poulter, James Simmons, Paul Polomsky and Joseph Byrne as the gangsters. 

Cantrella Canady, Jasmine Vizena and Amy 
Hughes in a disco scene.
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It’s American — choose your way to celebrate independence
Saturday, July 1

■ Everglades City celebrates at 
McLeod Park with an opening ceremony 
and parade at 10 a.m., arts and crafts, 
vendor booths and family activities at 11 
a.m. continuing all day and a musical fire-
works display at 9 p.m. 695-2905 or www.
evergladeshistorical.org.

■ Naples Botanical Garden offers $4 
off admission Saturday through Tuesday, 
July 1-4. Guests are encouraged to wear 
patriotic attire. 643-4737 or www.naples-
garden.org. 

Sunday, July 2
■ Marvel’s Captain America returns to 

The Naples Zoo with Iron Man July 2-4. 
Daily: Meet Capt. America 10 a.m.-12:30 
p.m.; meet Iron Man 1-3 p.m. Meet-and-
greet included with regular admission 
of $22.95 for adults, $14.95 for children 
(discount coupons available online). Zoo 
members are admitted free. Discounted 
tickets available online. Zoo hours are 9 
a.m. to 5 p.m., with the last guests admit-
ted at 4 p.m. 262-5409 or www.napleszoo.
org.

■ Gulfshore Opera hosts a reception 
and a program of patriotic songs sung by 
Steffanie Pearce, Teddy Collins and Giana 
Di Pietro at 4 p.m. in the music salon at 
the home of William Noll. 688 Trail Blvd. 
$65. 529-3925 or www.gulfshoreopera.org.

Monday, July 3
■ The Fort Myers Miracle follows 

the 7 p.m. home game against the St. 
Lucie Mets with a patriotic jersey auction 
and fireworks show. 768-4210 or www.
milb.com. 

Tuesday, July 4
■ The Moe’s Firecracker 5K steps 

out at 7 a.m. at Fleischmann Park, spon-
sored by Moe’s Southwest Grill. Packet 
pick-up is 10 a.m. to 5 p.m. Saturday, July 
1, at Naples on the Run, 2116 Tamiami 
Trail N., or starting at 5:30 a.m. race day 
at the park. Race is followed by an 11 a.m. 
freedom swim in the Gulf of Mexico at 
Naples Beach Hotel & Golf Club. Regis-
tration is $12-$15 pre-race and $15-$25 on 
July 4. www.gcrunner.org.

■ The city of Naples Independence 
Day Parade marches down Third Street 
and Fifth Avenue starting at 10 a.m. 213-
1000 or www.naplesgov.com.

■ Collier County Parks & Recre-
ation salutes the holiday at Sugden Com-
munity Park with a free ice cream social 
from 4-6 p.m. Family activities are from 
6:30-8:30 p.m. and fireworks start at 9:15 
p.m. Bring lawn chairs and blankets. Only 
handicapped parking will be available at 
the park. 252-4000 or www.collierparks.
com.

■ Bonita Springs Professional Fire-
fighters hosts the 59th annual Fourth 
of July Parade: “Pride in Our Past, Faith 
in Our Future,” stepping out at 9 a.m. 
from Buffalo Chips and processing down 
Old 41 Road in Bonita Springs. www.
local3444.org. 

■ The city of Bonita Springs Party 
in the Park starts at 4 p.m. at Riverside 
Park, with family activities, old-fashioned 
bed races, fireworks at dusk and a laser 
light show to end the night. 992-2556 or 
www.cityofbonitasprings.org.

■ Freedom Fest in the Fort Myers 
River District takes place from 4-10 
p.m. and includes a car/truck/motorcycle 
show, live entertainment, arts and crafts 
vendors, chili-dog eating competition, 
Captain America appearance and kids 
activities. The day ends with fireworks 
over the Caloosahatchee River. 732-3836 
or www.fortmyersriverdistrictalliance.
com. 

■ The Fort Myers Beach Chamber of 
Commerce hosts its 11th annual Fourth 
of July festivities starting at 10 a.m. with 
a parade along Estero Boulevard. The 
community party from 1-3 p.m. in Times 
Square includes a watermelon-eating 
contest, patriotic crafts and more. Fire-
works start at about 8:45 p.m. 454-7500 or 
www.chamber.fortmyersbeach.org

■ Pure Florida heads out on the 
water for sunset fireworks cruises in 

both Naples and Fort Myers. Naples pas-
sengers embark at 7:15 p.m. aboard the 
Double Sunshine at Tin City to enjoy 
American-inspired cuisine, entertaining 
narration from the captain and an on-
the-water viewing of the Naples Pier 
fireworks show, returning at 10:15 p.m. 
Tickets are $85 for the cruise and buffet 
(cash bar). 263-4949 or www.purefl.com.

Fort Myers passengers will cruise 
down the Caloosahatchee River from 
7:15-10:15 p.m. aboard the Edison Explorer, 
where they will enjoy appetizers and des-
serts while watching the downtown Fort 
Myers fireworks show. Tickets are $65 
and include the buffet and one beverage 
(cash bar available). 919-2965 or  www.
purefl.com. 

■ The city of Naples hosts its annual 
fireworks show off the Naples Pier start-
ing at 9 p.m. 213-1000 or www.naplesgov.
com. ■

JENNIFER BRINKMAN / COURTESY PHOTO

The Naples Independence Day Parade marches along Broad Avenue South to Third Street and 
Fifth Avenue starting at 10 a.m. Tuesday, July 4. 



C6    ARTS & ENTERTAINMENT    WEEK OF JUNE 29-JULY 5, 2017 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

WHAT TO DO, WHERE TO GO
THEATER
The Sound of Music – By Naples 
Performing Arts Center mainstage play-
ers Thursday and Friday, June 29-30, at 
Naples High School. 596-6722 or www.
naplesperformingartscenter.com.

Sister Act: The Musical – By The 
Naples Players June 29-July 30 at the 
Sugden Community Theater. 263-7990 
or www.naplesplayers.org. See story on 
page C1.

Mary Poppins – By Broadway Palm 
Dinner Theatre June 29-Aug. 12. 1380 
Colonial Blvd., Fort Myers. 278-4422 or 
www.broadwaypalm.com.

Whatever Happened To Baby 
Jane: A Parody of the Horror 
– By Laboratory Theater of Florida 
through July 15. 1634 Woodford Ave., 
Fort Myers. 218-0481 or www.labora-
torytheaterflorida.com. See review on 
page C10.

Moon Over Buffalo – By CFABS 
Players July 19-23 at Center for the Arts 
Bonita Springs’ Hinman Auditorium. 
10150 Bonita Beach Road. 495-8989 or 
www.artcenterbonita.org. 

The Cocktail Hour – By The Studio 
Players July 21-Aug. 6 at the Golden Gate 
Community Center. 398-9192 or www.
thestudioplayers.com.

Into the Woods – By students in 
Gulfshore Playhouse’s STAR Academy 
summer camp at 4 and 7 p.m. Aug. 3 at 
The Norris Center. 261-7529 or www.
gulfshoreplayhouse.org.

Women in Jeopardy – By Theatre 
Conspiracy Aug. 11-26 at the Alliance 
for the Arts, 10091 McGregor Blvd., Fort 
Myers. 936-3239 or www.artinlee.org.

THURSDAY6.29
Cast Away – Learn the basics of cast 
netting for bait from a ranger at Delnor-
Wiggins Pass State Park in a class at 9:30 
a.m. Fun for all ages. Free with regular 
park entry fee. Reservations required by 
calling the park office at 597-6196.

Tortoise Talk – Find out everything 
you ever wanted to know about gopher 
tortoises and how to protect them at 
9:30 a.m. at Delnor-Wiggins Pass State 
Park. Free with regular park entry fee. 
Reservations recommended by calling 
the part office at 597-6196.

Spies Have It – FGCU’s Renaissance 
Academy hosts a lecture about treason-
ous father/son spy team Jim and Nat 
Nicholson from 10-11:30 a.m. at Bentley 
Village. $20 for members, $25 for others. 
850 Retreat Drive. 434-4737 or www.
fgcu.edu. 

Love That Dress – Ideal Image 
hosts a Love That Dress! dress collec-
tion party to benefit PACE Center for 
Girls from 5-7 p.m. 596-2005 or www.
lovethatdress.org.

Art Opening – Centers for the Arts 
Bonita Springs hosts an opening recep-
tion for its newest exhibition, “The Art 
of Harper, Jones and Kurzman,” from 
6-8 p.m. Free. 26100 Old 41 Road. 495-
8989 or artcenterbonita.org.

Live Music – Singer/songwriter/gui-
tarist Teddy Richards, who performed 
for 25 years with Aretha Franklin in 
concert, performs a sunset serenade at 
6 p.m. today and Friday, June 30, and 
Friday, July 6, at Kane restaurant at the 
Marco Island Marriott Beach Resort. 
400 S. Collier Blvd. 394-2511 or www.
jwmarco.com.

The Holocaust Museum & Edu-
cation Center of Southwest 
Florida welcomes author and geno-
cide lecturer Jack Frank Sigman from 
6:30-8 p.m. Mr. Sigman will discuss his 
new book, “Israel Committed Genocide! 
Really? The Accusations and Why They 
are Wrong.” Admission is free, but res-
ervations are required because space is 
limited. Call 263-9200 or email info@
holocaustmuseumswfl.org.

One Amigo – Carlos Mencia (“Mind 
of Mencia” “The Bernie Mac Show”) 
performs today through Sunday, June 
29-July 2, at Off The Hook Comedy 
Club. 2500 Vanderbilt Beach Road. 389-
6901 or www.offthehookcomedy.com. 

Art, Drink and Be Merry – Naples 
Art Association invites guests to enjoy 
wine while instructors help them com-
plete an acrylic painting from 6-9 p.m. 
$50. 585 Park St. 262-6517 or www.naple-
sart.org. 

FRIDAY6.30
Free Stuff for Kids – Rookery Bay 
Environmental Learning Center offers 
free admission and themed program-
ming to kids ages 12 and younger from 
10 a.m. to 2 p.m. each Friday through 
summer. This week’s theme: birds! 300 
Tower Road. 530-5977 or www.rookery-
bay.org. 

Twinkle Toes – FGCU’s Renaissance 
Academy features the films of Ginger 
Rogers and Fred Astaire during its sum-
mer classic film festival with screenings 
on select Fridays starting today and con-
tinuing through Aug. 18 at the univer-
sity’s Naples campus. Up first is “The 
Gay Divorcee” at 2 p.m. $6 for members, 
$8 for others. 1010 Fifth Ave. S. 434-4737 
or www.fgcu.edu. 

Paint Your Pet – Vino’s Picasso 
invites animal lovers to paint a portrait 
their pet using a pre-sketch made by 
staff to raise money for local rescue 
organizations at 7 p.m. $50, reservations 
required. 2367 Vanderbilt Beach Road. 
431-8750 or www.vinospicasso.com. 

SATURDAY7.1
Four for the Fourth – Naples 
Botanical Garden offers four days of $4 
of admission today through Tuesday, 
July 4. Guests are invited to show their 
patriotic spirit by wearing red, white 
and blue. 643-4737 or www.naplesgar-
den.org. 

To Market, To Market – Third 
Street South hosts a farmers market 
from 7:30-11:30 a.m. 434-6533 or www.
thirdstreetsouth.com.

Om in the Swamp – Spiritual 
coach Bethanny Gonzalea leads a medi-
tation session from 9-11 a.m. at Cork-
screw Swamp Sanctuary’s cypress for-
est amphitheater. $10 for members, $20 
for others. 348-9151 or www.corkscrew.
audubon.org. 

Independence Party – Everglades 
City celebrates Independence Day with 
a parade, arts and crafts, family activi-
ties, fireworks and more starting at 10 
a.m. at McLeod Park. 695-3781 or www.
evergladeshistorical.org. 

Under the Hoods – The Revs Insti-
tute opens or removes the hoods from 
40 of its rare and historic automobiles 
to give visitors an up-close look through 
Saturday, July 8. The museum is open 
from 11 a.m. to 4 p.m. Tuesday, Thursday 
and Saturday. Admission is by reserva-
tion only. 2500 S. Horseshoe Drive. 687-
7387 or www.revsinstitute.org. 

Live Music – Singer/songwriter/gui-
tarist Teddy Richards, who performed 
for 25 years with Aretha Franklin in con-
cert, performs a sunset serenade at 6 p.m. 
at Beach Box Café. 9020 Gulfshore Drive. 
301-0950 or www.beachboxcafe.com. 

SUNDAY7.2
Yoga in the Park – Bend and breathe 
your way into the day with yoga from 
9-10 a.m. at Koreshan State Historic Site. 
$10. 3800 Corkscrew Road. 992-0311 or 
www.floridastateparks.org/koreshan.

Something in the Water – Sil-
verspot Cinema screens “Jaws” (1975) at 
1:45 p.m. and 7 p.m. A great white shark 
arrives on the shores of a New Eng-
land beach resort and terrorizes swim-
mers, until a local sheriff and a marine 
biologist team up to take it down. $9.50-
$16.50. 592-0300 or www.silverspot.net. 

Awaiting Heroes – Iron Man and 
Captain America greet fans at Naples 
Zoo today through Tuesday, July 4. 262-
5409 or www.napleszoo.org.

Patriotic Concert – Gulfshore 
Opera presents soprano Steffanie Pearce 
and others in concert at 4 p.m. at the 
music salon of William Noll. $65, with 
proceeds benefitting the organization’s 
Harmony Choir and social engagement 
activities. 688 Trail Blvd. 529-3925 or 
www.gulfshoreopera.org. 

Beach Combing – Scour the shore-
line in search of treasures with a volun-
teer guide setting out at 9:30 a.m. at Del-
nor-Wiggins Pass State Park. Free with 
regular park entry fee. 597-6196 or www.
floridastateparks.org/delnorwiggins.

MONDAY7.3
Songwriter Showcase – The 
Marco Players hosts a performance by 
Rita Youngman followed by a reception, 
Q&A with the musician and jam session 
from 7-10 p.m. $30-$35. 1089 N. Collier 
Blvd. 642-7270 or www.themarcoplay-
ers.com. 

Play Fire Ball – The Fort Myers Mir-
acle hosts a patriotic jersey auction and 
fireworks display after their 7:05 p.m. 
home game against the St. Lucie Mets. 
768-4210 or www.milb.com.

TUESDAY7.4

Happy Independence Day!

See events on page C5

Pup Patrol – Naples Botanical Gar-
den welcomes friendly, leashed dogs to 
accompany their owners from 8-11 a.m. 
Free for member dogs, regular admis-
sion plus $9.95 for non-members and 
their pooches. Dog-walking hours are 
also from 3-5 p.m. Thursday and 9-11:30 
a.m. Sunday. 643-4737 or www.naples-
garden.org. 

WEDNESDAY7.5
Say Ahhhhhh – Stretch and bend 
with an instructor from Greenmonkey 
Yoga at 9 a.m. on the beach at Delnor-
Wiggins Pass State Park. $5 plus regular 
park entry fee. Reserve your place by 
calling 598-1938 or visiting www.green-
monkey.com.

Death Becomes Us – Collier Coun-
ty Library and VITAS invites the public 
to join the national conversation about 
death and dying with a screening of 
the FRONTLINE documentary, “Being 
Mortal,” and a panel discussion starting 
at 3 p.m. at Naples Regional Library. 650 
Central Ave. 262-4130 or www.collierli-
brary.org. 

Hey, Ladies – The Center Bar at 
Promenade at Bonita Bay hosts Ladies’ 
Night from 4 p.m. to close with $5 
house wine and margaritas and $3.50 
well drinks. 26795 S. Bay Drive, Bonita 
Springs. www.promenadeshops.com.

Jig Is Up – Traditional Irish musicians 
take the stage and kick up their heels at 
7 p.m. at Riptide Brewing Company. 987 
Third Ave. N. 228-6533 or www.riptide-
brewingcompany.com. 

Crystal Clear – The Gypsy Sea Witch 
holds a crystal bowl meditation at 7 p.m. 
at Koreshan State Historic Site. $15-$20, 
must pre-register at website. 754- 444-
9779 or www.thegypsyseawitch.com. 

Brian Malloy’s “Grand Central” took first place among the 76 images chosen for the Naples 
Art Association’s “Camera USA 2017” exhibition. The exhibit remains at NAA headquarters 
through Aug. 4. 585 Park St. Hours are 10 a.m. to 4 p.m. Monday-Friday. 262-6571 or www.
naplesart.org.
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WHAT TO DO, WHERE TO GO
COMING UP
Dog Daze – People and their pups 
enjoy pet-friendly specials and enter-
tainment from 6-9 p.m. Thursday, July 6, 
at Miromar Outlets. 948-3766 or www.
miromaroutlets.com. 

Free Concert – The Ben Allen Band 
performs from 6-9 p.m. Thursday, July 
6, on the lawn at Mercato. 254-1080 or 
www.mercatoshops.com. 

Foreign Film – South Regional 
Library screens “The Sea Inside” (Spain, 
2004) at 2 p.m. Friday, July 7. The factual 
story of Spaniard Ramon Sampedro, who 
fought a 30-year campaign in favor of 
euthanasia and his own right to die. Free. 
8065 Lely Cultural Pkwy. 252-7542 or 
www.collierlibrary.org. 

Nature Film – The Conservancy 
of Southwest Florida screens Disneyna-
ture’s “Oceans” at 11 a.m. and 2 p.m. Sat-
urday, July 8. 1495 Smith Preserve Way. 
262-0304 or www.conservancy.org. 

Improv Café – Centers for the Arts 
Bonita Springs hosts an afternoon of 
improvisational comedy at 4 p.m. Satur-
day, July 8. $15. 10150 Bonita Beach Road. 
495-8989 or www.artcenterbonita.org. 

SummerJazz on the Gulf – Naples 
Beach Hotel & Golf Club hosts a beach-
side performance by Pocket Change 
from 6:30-9:30 p.m. Saturday, July 8. Free. 
261-2222 or www.naplesbeachhotel.com.

Songwriter Showcase – The 
Marco Players host a performance by 
Roy Schneider followed by a reception, 
Q&A with the musician and jam session 
from 7-10 p.m. Monday, July 10. $30-$35. 
1089 N. Collier Blvd. 642-7270 or www.
themarcoplayers.com. 

Art Reception – Marco Island Center 
for the Arts hosts an opening reception 
for its newest exhibition, “The Story 
behind the Art,” from 5:30-7 p.m. Tues-
day, July 11. Free, but donations wel-
come. 1010 Winterberry Drive. 394-4221 
or www.marcoislandarts.com. 

Nature Talk – The Conservancy of 
Southwest Florida presents a lecture 
about smart growth with Nicole Johnson, 
the organization’s policy director, at 6:30 
p.m. Tuesday, July 11. Free for members, 
$10 for others. 1495 Smith Preserve Way. 
403-4207 or sophian@conservancy.org. 

Two to Tango – Pable Repun Tango 
hosts a beginners class from 7-8 p.m. and an 
advanced class from 8-9 p.m. Tuesday, July 
11, followed by a free dance practice ses-
sion until 10 p.m. $15 per lesson, $10 for free 
dance alone. 1673 Pine Ridge Road. (305) 
785-8899 or www.pablorepuntango.com. 

Cat Scratch Fever – American 
rocker Ted Nugent performs at 8 p.m. 
Tuesday and Wednesday, July 11-12, at 
the Southwest Florida Event Center. $64-
$84. 11515 Bonita Beach Road. 245-9910 or 
www.swflpac.com. 

Travel Talk – Preferred Travel of 
Naples hosts representatives from Tauck 
to discuss the company’s luxury travel 
options from 1-6 p.m. Wednesday, July 
12. 801 Laurel Oak Drive. (800) 523-3716 
or www.preferrednaples.com. 

Steamy Night – Mark Pettey & The 
Steampunk Stompers perform a concert 
titled “A Midsummer’s Night Steam” at 
8 p.m. Wednesday, July 12, at Sugden 
Community Theater. $15-$50. 263-7990 
or www.naplesplayers.org. 

Love That Dress! – La  Piel Spa 
hosts a Love That Dress! dress collection 
party to benefit PACE Center for Girls 
from 5-7 p.m. Thursday, July 13. 352-5554 
or www.lovethatdress.org.

■  NPAC’s MainStage Players ages 
12-18 bring “The Sound of Music” to 
Naples High School at 7 p.m. Friday 
and Saturday. Tickets start at $15.

— naplesperformingartscenter.com 

6.29-7.2

7.4

■ The city of Naples’ 
Independence Day 
festivities include a 
downtown parade that 
steps out at 10 a.m. 
and fireworks that light 
up the sky over the pier 
at dusk. See more July 
4th events on page C5.
— www.naplesgov.com

■ Find out what’s 
in the water when 
Silverspot Cinema at 
Mercato screens Steven 
Spielberg’s classic 
summer thriller “Jaws” 
at 1:45 and 7 p.m. 
Sunday.

— www.silverspot.net

■■■■■■■■■■■■■■■■
iiiiiiiiiiiiiiii
SSSSSSSSSSSSSSSSSS
MMMMMMMMMMMMMMMMMMMM
SSSSSSSSSSSSSSSSSSSSSSSSS
sssssssssssssssssssssssss
aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa
SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS

■ Singer/songwriter/
guitarist Teddy 
Richards, who 
performed for 25 years 
with Aretha Franklin 
in concert, performs 
a sunset serenade 
at 6 p.m. Thursday 
and Friday at Kane 
restaurant at the Marco 
Island Marriott Beach 
Resort.
— www.jwmarco.com

6.29-30

7.2

■ Get inside the mind 
of Carlos Mencia, best 
known for his Comedy 
Central show “Mind 
of Mencia,” when he 
hits the stage at Off 
The Hook Comedy 
Club Thursday through 
Sunday.

— www.
offthehookcomedy.com

6.
30

■ Support local rescue 
organizations and paint a 
portrait of your own furry 
friend with help from the 
staff at Vino’s Picasso in a 
class from 7-9 p.m. Friday.
— www.vinospicasso.com

6.30-7.1
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PACE Dress Collection Party

Existing clients receive a 

$25 "SPA" GIFT CARD 
for bringing a friend

Bring a new or gently used 
dress to donate for the fi nal 
Love That Dress party.
Dresses collected will be sold at 
bargain prices at the fi nal Love 
That Dress event in August where 
all monies go and benefi t the girls 
in Immokalee.

HOSTED BY:

Thursday, July 13 from 5pm-7pm 
HOSTED BY LA PIEL SPA

MANUEL PEÑA, M.D.
Board Certifi ed Plastic Surgeon

Naples First Medispa 239.352.5554
dr-pena.com

Located at Exit 107, off I-75
6370 Pine Ridge Road, Suite 101

Naples, Florida 34119

TO TAKE ADVANTAGE OF SPECIALS, CLIENT MUST ATTEND PARTY.

RSVP BY MONDAY, JULY 10 TO

GIFT WITH PURCHASE 
of products
(minimum $100, while supplies last)

Bring in a dress and receive 

$50 OFF 
an area of Botox or Dysport

20% OFF Spa treatments 
(New clients) 

Open 7 days a week

239 631 8522
bonehookbrewing.com
Located in Creekside Corners Plaza
1514 Immokalee Rd  |  Suite 106
Naples  |  FL  |  34110

july 1st - 4th

$1 off crowlers
$2 off growlers 

5-7pm 
OPEN 11AM-8PM

7-10pm 

55-7p7pmm

THE WOODWORK
7777- 0101010 mpmmpmpm

TTTTTTTTTTTTTTTTHHHHHHHHHEEEEEEEEEEE WWWWWWWWWWWWOOOOOOOOOOOOOOOOOODDDDDDDDWWWWWWWWWOOOOOOOOORRRRRRRRKKKKKKKKKKKKKKWWWWWWWWWWWWWWOOOOOOOOOOOOOOODDDDDTHE WOODWORK

OOOPEOPEOPEOPEOPEOO N 1N 1N 1N 1N 11AM1AM1AM1AM1AM-8PP-8P8P8P8 MMMMMMMMOOOOOOPEOPEOPEOPEN 1N 1N 1N 11AMM1AM1AM1AM 8P8P-8P-8PPMMMMMMMMOPEN 11AM-8PM

WHAT TO DO
Free Film – Naples Regional Library 
screens “Loving” (2016) at 2 p.m. Thurs-
day, July 13. The story of Richard and 
Mildred Loving, a couple whose arrest 
for interracial marriage in 1960s Virginia 
began a legal battle that would end with 
the Supreme Court’s historic 1967 deci-
sion. 650 Central Ave. 262-4130 or www.
collierlibrary.org. 

Double Time – Lindsay Garritson and 
Milana Strezeva perform a four-hands 
piano concert at 6 p.m. Thursday, July 13, 
at Clive Daniel Home. Cocktails precede 
the performance at 5:30 p.m. $60. 646-
734-8179 or www.grandpianoseries.com.

Mano a Mano – The Naples Players 
hosts a stage combat class that focuses 
on hand-to-hand combat from 1-3 p.m. 
Saturday, July 15, at Sugden Community 
Theater. $30 for members, $35 for others. 
Must be at least 13 years old. 263-7990 or 
www.naplesplayers.org. 

Space Cowboy – The Steve Miller 
Band performs with special guest Peter 
Frampton at 7:30 p.m. Saturday, July 15, 
at Germain Arena. $40-$100. 948-7825 or 
www.germainarena.com. 

Songwriter Showcase – The 
Marco Players hosts a performance by 
Nate Martin followed by a reception, 
Q&A with the musician and jam session 
from 7-10 p.m. Monday, July 17. $30-$35. 
1089 N. Collier Blvd. 642-7270 or www.
themarcoplayers.com. 

Free Film – Settle in on the lawn at Mer-
cato for a free screening of “Sing” (2016) at 
sunset Tuesday, July 18. In a city of human-
oid animals, a hustling theater impresario’s 

attempt to save his theater with a sing-
ing competition becomes grander than he 
anticipates even as its finalists find their 
lives will never be the same. 254-1080 or 
www.mercatoshops.com.

Love that Dress! – Ooh La La Jewels 
Du Jour hosts a dress collection party 
to benefit PACE Center for Girls from 
5-7 p.m. Wednesday, July 19. Guests who 
bring new or gently used dresses will 
enjoy a wine and cheese reception and 
shopping discounts, with 20 percent of 
the evening’s proceeds going to PACE. 
900 Neapolitan Way. 434-9700 or www.
oohlalanaples.com. 

For The Birds – Rookery Bay Envi-
ronmental Learning center hosts a light 
breakfast and lecture about seabird res-
toration from 9-10:30 a.m. Thursday, July 
20. $10 for members, $15 for others. 300 
Tower Road. 530-5940 or www.rookery-
bay.org. 

Third Thursday – Third Street South 
hosts live music by Steve Fentimann 
from 6-9 p.m. Thursday, July 20, on the 
Fleischmann Courtyard. Free. 434-6533 
or www.thirdstreetsouth.com. 

Songwriter Showcase – The 
Marco Players host singer-songwriter 
Ray Cerbone with a post-performance 
reception, Q&A with the musician and 
jam session from 7-10 p.m. Monday, July 
24. $30-$35. 1089 N. Collier Blvd. 642-7270 
or www.themarcoplayers.com. 

I Wish – Performers from Gulfshore 
Playhouse’s Teen Conservatory perform 
selections from Stephen Sondheim’s “Into 
the Woods” at 3 p.m. Tuesday, July 25, at 
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AUTHENTIC RECIPES.FRESH INGREDIENTS. 

4255 TAMIAMI TRAIL NORTH | NAPLES, FL 34103 
239.302.1444 | www.felipestaqueria.com

         @FELIPESNAPLES

TRIVIA NIGHT

COMPLIMENTARY MARGARITA
Present ad to receive one house margarita with purchase of entree; must order from bar. Expires 7/31/17.

Not valid with any other offer. 

HAVE YOU TRIED OUR FAMOUS MARGARITAS YET?

HAPPY HOUR
Sunday-Thursday 11a-7p

$3 Mexican Beer

Saturday, July 1 • 10:00 AM

Lights are Up, Sound is Down, 
and You are Totally Free to Move Around!

SENSORY FRIENDLY  SCREENINGS
at

833 VANDERBILT BEACH ROAD, NAPLES • 239.596.0008

NOTE: FILM TITLES SUBJECT TO CHANGE • TICKETS AVAILABLE AT PARAGONTHEATERS.COM

WHERE TO GO

PRE-REGISTRATION  
Friday June 30th 
   Tavern on the Bay

BENEFITING

NTASF BOAT 
POKER RUN

Naples Take a 
  Soldier Fishing

50% Payout to Poker Run Winner 
 50% OF PROCEEDS TO CHARITY

489 Bayfront Pl ace, Naples – 239.530.2225

FOR MORE INFO GO TO 

naplestakeasoldierfi shing.com

POKER RUN 
Saturday July 1st

Awards Cermony | 5pm | Tavern on the Bay
ALL POKER HANDS MUST BE TURNED IN 
BY 5:30PM! NO EXCEPTIONS!
Winner's announced at 7pm

Naples Regional Library. 650 Central Ave. 
262-4230 or www.collierlibrary.org. 

Art, Drink and Be Merry – Naples 
Art Association invites guests to enjoy 
wine while instructors help them com-
plete an acrylic painting from 6-9 p.m. 
Thursday, July 27. $50. 585 Park St. 262-
6517 or www.naplesart.org. 

Dancing Shoes – Learn how to kick 
up your heels in high heels when The 
Naples Players hold a dance class from 
1-3 p.m. Saturday, July 29, at Sugden Com-
munity Theater. $30 for members, $55 for 
others. Must be at least 18 years old. 263-
7990 or www.naplesplayers.org. 

Songwriter Showcase – The Marco 
Players welcome singer/songwriter Capt. 
Jac with a post-performance reception, 
Q&A with the musician and jam session 
from 7-10 p.m. Monday, July 31. $30-$35. 
1089 N. Collier Blvd. 642-7270 or www.
themarcoplayers.com. 

Total Eclipse – Headquarters Library 
hosts a presentation on the mechanics of 
the 2017 solar eclipse at 2 p.m. Wednes-
day, Aug. 2. 2385 Orange Blossom Drive. 
593-0334 or www.collierlibrary.org. 

Free Concert – Electric Mud per-
forms from 6-9 p.m. Thursday, Aug. 3, on 
the lawn at Mercato. 254-1080 or www.
mercatoshops.com. 

Songwriter Showcase – The 
Marco Player host singer/songwriters 
Pete Gallagher and Pat Barmore with a 
post-performance reception, Q&A with 
the musicians and jam session from 7-10 
p.m. Monday, Aug. 7. $30-$35. 1089 N. 

Collier Blvd. 642-7270 or www.themar-
coplayers.com. 

Art Reception – Marco Island Center 
for the Arts hosts an opening reception 
for the exhibit “Over 80/Under 30” from 
5:30-7 p.m. Tuesday, Aug. 8. Free, but 
donations welcome. 1010 Winterberry 
Drive. 394-4221 or www.marcoislandarts.
com. 

Art Awards – Naples Art Association 
hosts an awards ceremony, reception 
and live music by Joel Osment for “Your 
Choice 2017, the organization’s annual, 
non-juried exhibition of member works, 
from 5:30-7:30 p.m. Friday, Aug. 11. The 
exhibition will hang through Sept. 29. 
$10. 585 Park St. 262-6517 or www.naple-
sart.org. 

Nature Film – The Conservancy of 
Southwest Florida screens Disneyna-
ture’s “Wings of Life” at 11 a.m. and 2 p.m. 
Saturday, Aug 12. 1495 Smith Preserve 
Way. 262-0304 or www.conservancy.org. 

Songwriter Showcase – The 
Marco Players present singer/songwriter 
Andy Wahlberg with a post-performance 
reception, Q&A with the musician and 
jam session from 7-10 p.m. Monday, Aug. 
14. $30-$35. 1089 N. Collier Blvd. 642-7270 
or www.themarcoplayers.com. ■

— Email calendar listings and high-reso-
lution photos to Lindsey Nesmith at lne-
smith@floridaweekly.com. Please send 
Word or text documents and jpgs with 
time, date, location, cost and contact 
information. No pdfs or photos of fli-
ers. Deadline for calendar submissions 
is noon Monday. No phone calls, please.
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Non-Ethanol Fuel with ValvTect Additive

OPEN TO THE PUBLIC

HamiltonHarborYachtClub.com

PREMIUM SERVICE & NON-ETHANOL FUEL LESS THAN 10 MINUTES FROM GORDON PASS!

ARTS COMMENTARY
Camping it up with Blanche and Baby Jane

If ever a movie cried out to be 
mocked, it’s the 1962 classic “Whatever 
Happened to Baby Jane?” 

The psychological thriller revolves 
around two sisters who were both stars 
in their time. Fortune reversed their 
fates as they aged.

As a precocious young girl, Baby Jane 
was a singing and tap-dancing vaude-
ville sensation, but she lacked talent 
and appeal after she grew up. (She was 
a spoiled brat as a child, and her disposi-
tion hasn’t improved as she aged.)

Her older sister, Blanche, however, 
grew to become an extremely successful 
movie star whose career was destroyed 
when her legs are crippled in a car acci-
dent. Now she’s confined to a wheel-
chair in her room on the second floor, 
where she’s abused, physically and psy-
chologically, by her younger sister, now 
an alcoholic and very unstable mentally.

Blanche needs to escape. But how? 
She is dependent upon her torturer for 
everything.

Jane is like an abusive husband, iso-
lating Blanche physically and socially.

The two are living in a special hell of 
their own making. It is sibling rivalry to 
the extreme.

The movie starred Joan Crawford as 
Blanche and Bette Davis as Baby Jane.

Laboratory Theater’s “Whatever 
Happened to Baby Jane? A Parody of the 
Horror” stars Rob Greene and Randall 
Kenneth Jones, both throwing them-
selves into their roles with an over-the-
top glee.

Everything about this play, written 
by Dale Gutzman and directed by Lab 
Theater founder Annette Trossbach, is 
over-the-top.

The make-up is slathered on. 
Blanche’s penciled-in eyebrows are 
upside-down V’s. Baby Jane favors blue 
eye shadow. And their bosoms are posi-
tively Parton-esque.

Mr. Jones as Baby Jane lumbers about, 
dressed in pink, her golden blonde hair 
still in childish banana curls. Baby Jane 
is no longer dainty. (To give you an idea 
of how far from dainty Mr. Jones is, one 
of his previous roles was that of Fran-
kenstein’s monster.) 

Impersonating Ms. Davis’ strange, 

staccato way of speaking, he bites 
off words as if snapping the necks of 
defenseless small animals.

Meanwhile, Mr. Green plays the mar-
tyr to the hilt, dressed in black like a 
Puritan. The scene where he tries to 
escape from his room, navigating the 
stairs on useless legs, is one of the 
highlights of the evening. (Baby Jane 
has taken Blanche’s phone, and the only 
working one is on the ground floor near 
the front door.)

The two actors chew the scenery 
with abandon.

It’s the type of play — and produc-
tion — where anything goes. Sight gags, 
physical humor, word play, bad puns —
it’s all in there, along with rotary phones 
and a manual typewriter.

Some jokes fall short, but don’t worry, 
there’s another one coming — and 
another, and another — if that one 
didn’t nudge your funny bone.

Some actors play multiple roles; Ste-
ven Coe and William Patrick Rogers 
are particularly funny as cigar-smoking 
movie producers. 

Patrick Erhardt plays Mrs. Flagg, a 

daffy British mum, with Jack Weld as 
her son, Edwin. (The scenes where Baby 
Jane comes on to Edwin are some of the 
funniest in the show.)

Cindi Heimberg plays the nosy but 
clueless next-door neighbor, and Eren 
Sisk is her exasperated teenage daugh-
ter.

The role of the housekeeper, Elvira, 
played by a woman of color in the 
movie, is now a Swedish (or Swiss?) 
maid with a feather duster who seems to 
have walked right off the stage of play-
ing Inga in “Young Frankenstein.”

One of absurdities that made me 
laugh was the disembodied hand of the 
stage manager (Holly Hagan), which 
would appear from the wings on occa-
sion to provide a prop.

It’s difficult to reduce a movie with 
all its various locales to a stage, espe-
cially one as small as Lab Theater’s. But 
they make do (though Blanche’s bed-
room looks awfully small, barely large 
enough in which to throw a tantrum). 
Set designer Michael Eyth gets away 
with giving the suggestion of rooms or 
spaces.

This parody is grotesquely humor-
ous. We find ourselves laughing at peo-
ple being slapped or beaten and talk-
ing cruelly to each other. The horror 
and suspense of the movie has been 
transformed into something humorous, 
campy and slapdash. Familiarity with 
the movie is not necessary but will 
definitely help you get the jokes and 
references.

Early in its run, the show’s obviously 
a success; I’ve rarely seen the Lab The-
ater so packed.

Is it high theater? Far from it.
But it provides some laughs.
Or, as Mrs. Bates, the neighbor, says: 

“One must forget the unpleasant past 
… and concentrate on the unpleasant 
present.” ■

  

nancySTETSON
nstetson@floridaweekly.com

‘Whatever Happened
to Baby Jane: A Parody
of the Horror’
>> Who: The Laboratory Theater of Florida
>> When: Through July 15
>> Where: 1634 Woodford Ave., Fort Myers
>> Cost: $23 ($20 for seniors and $10 for 

students)
>> Info: 218-0481 or www.laboratorytheater-

fl orida.com

COURTESY PHOTO

Jack Weld as Edwin Flagg, the pianist hired to help relaunch Jane’s career, and Randall 
Kenneth Jones as the title character in Lab Theater production of “Whatever Happened to 
Baby Jane: A Parody of the Horror.”
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thirdstreetsouth.com 239.434.6533

Discover a Dozen Glorious 
Restaurants and Cafes…Over 50 Unique 
and Sophisticated Shops and Galleries…

Gracious Strolls amidst Abundant Flowers,
Fountains and Courtyards!

Gather Your Best Friends and 

Come to the Most Charm Filled
Neighborhood of All

SWFL’S PREMIER DINNER THEATRE

1380 COLONIAL BOULEVARD, FORT MYERS
239.278.4422  •  www.BroadwayPalm.com

NOW - AUG 12

NOW - JULY 29

THE OFF BROADWAY PALM

naplesfujiyama.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103

SIX-COURSE DINNER FOR TWO  

$39.95
SUMMER SPECIAL

All dinners include consommé, salad, shrimp appetizer sauté, 
vegetables and steamed rice. MUST PRESENT COUPON. 

Not available with other promotions. Offer expires July 6, 2017.

OPEN 5-10 PM 7 DAYS A WEEK
NAPLES BEST 

HAPPY HOUR!  
$5.00 MARTINIS 

$5.00 APPETIZERS 
5-7 PM  

THE                         OFBEST 

GULFSHORE
the

2017

DINE IN ONLY

PUZZLE ANSWERS

4221 East Tamiami Trail, Naples

Pricing good from June 29-July 6, 2017. Prices subject to change. 
billsseafoodandmeatery.com 
239.331.7544

OPEN MONDAY-SATURDAY 9-6 & SUNDAY 9-4

Fresh Seafood, Iowa Premium Beef, 
Cold Cuts, Beer, Wine & More!

A Wide Selection of…

MEAT DEPARTMENT SPECIALS
All Our Beef is 100% Certifi ed Black Angus

* Chicken Leg Quarters $0.69/lb.
* St. Louis Spare Ribs $2.99/lb.
* Homemade Italian Sausages $2.99/lb.
* Fresh Ground Chuck (85/15) $3.49/lb.
* Fresh Ground Sirloin Patties (90/10) $3.99/lb.
* Kayem Natural Casing Hot Dogs $5.99/lb.
* Ribeye Steaks (Bone In) $8.99/lb.
* Porterhouse or T-Bone Steaks $8.99/lb.
* Filet Mignon Steaks $16.99/lb.

SEAFOOD SPECIALS
* Fresh Maine Steamers $5.99/lb.
* Lobsters (1-1¼ lbs.) $8.99/lb.
* Lobsters (8-10 lbs.) $9.99/lb.
* Fresh Haddock Fillets $9.99/lb.
* Fresh Maine Cod Fillets $10.99/lb.
* Fresh Dry Sea Scallops $13.99/lb.
* Fresh Swordfi sh Steaks $13.99/lb.

FROM THE DELI
* Citterio Hard Salami $3.99/lb.
* Slab Bacon (Cut to Order) $3.99/lb.
* Hormel Roasted Turkey $5.99/lb.
* Roasted Spiral Ham $5.99/lb.

PREPARED FOODS
From Our Restaurant

* Homemade Egg Salad $2.99/lb.
* Homemade Potato Salad $2.99/lb.
* Homemade Macaroni Salad $2.99/lb.
* Homemade Eggplant Parmesan $3.99/lb.
* Fresh Roasted Vegetables $3.99/lb.
* Fresh Calamari Salad $6.99/lb.
* Seafood Salad $3.99/lb.

PRODUCE
Potatoes, Onions, Sweet Potatoes, 

Mushrooms and Garlic, Summer Squash, 
Zucchini Squash, Peppers, Tomatoes, 

Cucumbers, Oranges, Apples, Watermelon 
and Cantaloupe Melons

WINE & BEER SPECIALS
* All Wine 10% Off 
* Check Out Our Growing Craft Beer Selection

SUB OF THE WEEK
The Valentino

Thin Sliced Prosciutto with Roasted 
Red Peppers and Fresh Provolone 

Cheese Drizzled with Olive Oil
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1 800 rent-a-car • enterprise.com

Reference Account # FLAWEEK to receive a 10% Florida Weekly discount.

Applies to Economy through Minivan vehicles reserved in advance for rentals up to 30 days at all Southwest Florida locations. Rates are as posted at time of reservation at enterprise.com or by calling 1 800 rent-a-car. Rental must end by December 31, 2017.  Offer may not be used with other coupons, offers or discounted rates. 
Vehicles are subject to availability. Standard rental qualifications apply. Offer does not apply to taxes, surcharges, recovery fees, and optional products and services including damage waiver at $18.99 or less per day. Check your auto insurance policy and/or credit card agreement for rental vehicle coverage. Other restrictions, 
including holiday and blackout dates, may apply. Pickup and drop-off service is subject to geographic and other restrictions. Void where prohibited. Original coupon must be redeemed at time of rental. Pick-up subject to geographic and other restrictions. Enterprise, We’ll Pick You Up and the “e” logo are registered trademarks 
of Enterprise Rent-A-Car. ©2016 Enterprise Rent-A-Car. H00616 8/16

PUZZLES
K-9

HOROSCOPES
CANCER (June 21 to July 22) 

Your aspect indicates some uncer-
tainty about one of your goals. Use 
this period of shifting attitudes to 
reassess what you really want and 
what you’re ready to do to get it.

LEO (July 23 to August 22) Your 
social life is picking up, and you’ll 
soon be mingling with old friends 
and making new ones. But ‘twixt the 
fun times, stay on top of changing 
workplace conditions.

VIRGO (August 23 September 
22) A trusted friend offers under-
standing as you vent some long-
pent-up feelings. Now, move on 
from there and start making the 
changes you’ve put off all this time.

LIBRA (September 23 to Octo-
ber 22) You might well feel uneasy 
as you face a difficult situation 
involving someone close to you. But 
you know you’re doing the right 
thing, so stick with your decision.

SCORPIO (October 23 to 
November 21) You’re a good friend 

to others. Now is the time to allow 
them to be good friends to you. Rely 
on their trusted advice to help you 
get through an uncertain period.

SAGITTARIUS (November 22 
to December 21) Family and friends 
are always important, but especially 
so at this time. Despite your hectic 
workplace schedule, make a real 
effort to include them in your life.

CAPRICORN (December 22 to 
January 19) That project you’ve 
been working on is almost ready 
for presentation. But you still need 
some information from a colleague 
before you can consider it done.

AQUARIUS (January 20 to 
February 18) Don’t let those nega-
tive attitudes that have sprung up 
around you drain your energies. 
Shrug them off, and move ahead 
with the confidence that you can get 
the job done.

PISCES (February 19 to March 
20) Aspects favor some dedicated 
fun time for the hardworking Pis-

cean. A nice, refreshing plunge into 
the social swim can recharge your 
physical and emotional batteries.

ARIES (March 21 to April 19) 
You clever Ewes and Rams love 
nothing more than to rise to a chal-
lenge. So, by all means, if you feel 
sure about your facts, step right up 
and defend your side of the issue.

TAURUS (April 20 to May 
20) You’ve done some great work 
recently. Now it’s time to reward 
yourself with something wonderful, 
perhaps a day at a spa or a night out 
with someone very special.

GEMINI (May 21 to June 20) 
You love to talk, but don’t forget to 
make time to do a little more listen-
ing, otherwise you could miss out 
on an important message someone 
might be trying to send you.

BORN THIS WEEK: You love 
to travel and be with people. You 
probably would be happy as a social 
director on a cruise ship. ■

   SEE ANSWERS, C11

SEE ANSWERS, C11

▼
▼

★ ★ 
Place a number in the empty boxes in such a way that 

each row across, each column down and each small 9-box 
square contains all of the numbers from one to nine.

Difficulty level: 

By Linda Thistle

SUDOKU
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Call 239.649.2275 for Reservations
NaplesPrincessCruises.com
550 Port-O-Call Way, Naples, FL 34102

The Best Events 
  Are On The Water 

Live Entertainment on Tuesdays through Summer!

Boat and jet ski rentals also 
available at the marina!
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il bl h i !

Welcome Aboard!

S d Si h i C i (12 30 & 3 00)Saturday Sightseeing Cruises (12:30 & 3:00)&& 3&& && 33:00:0000))))))

Summer SpecialsSummer Specials

V lid d lt ti k t f J 3 2017 t S t b 30 2017Valid on adult tickets from June 3, 2017 to September 30, 2017. VV 00110000V t t 3 2017 t t 30 201VV 00117777.7.
Based on availability. No other coupons or discounts apply.lyly..y.

Buy One Get One  
HALF PRICE!

CONTRACT BRIDGE
Hindsight vs. Foresight 

BY STEVE BECKER

It is said that some of the best 
plays in bridge are made away 
from the table. Post-mortems 
often reveal winning plays that 
simply escape declarer in the 
heat of battle.

Here is a typical example. 
South was in four hearts, and 
West led the king of clubs. 
Declarer ruffed, crossed to 
dummy with a trump, ruffed 
another club, played another 
trump to dummy and ruffed 
dummy’s last club.

Having set the stage for a 
possible endplay, South cashed 
the K-A of spades and exited 
with dummy’s ten. He was hop-
ing West would have to win the 
trick, in which case West would 
have been endplayed. But East 
won with the queen and shifted 
to a diamond, and South went 
down one.

Later that night, while trying 
to fall asleep, declarer realized 
that he should have made the 
contract. All he had to do was 
to discard a spade on the king of 
clubs at trick one. 

West would have been rendered help-
less by this play. Let’s assume he shifts 
to a trump at trick two. Declarer wins in 
dummy, ruffs the seven of clubs, cashes 
the K-A of spades and ruffs the ten.

South returns to dummy with a 

trump, leads the queen of clubs and 
discards a diamond on it. West wins but 
is stymied. He must lead a diamond or 
yield a ruff-and-discard, and either play 
hands declarer the contract. ■

EU SPA
O F N A P L E S

to your double chin 
with Kybella®

1575 Pine Ridge Road, Suite #7, Naples, FL 34109
EuroSpaOfNaples.com

Call 239.591.0060 to schedule 
Your appointment today!

SURGICAL RESULTS WITHOUT 
SURGERY OR THE DOWNTIME!

SPECIAL PROMOTION 
$1599

(REGULAR PRICE $2400)
2 TREATMENT PACKAGE

Must be a member of Allergan Brilliant Distinctions. Includes all 
discounts and rebates provided by the manufacturer. Some restrictions 
apply. Quantities are limited. Contact Euro Spa of Naples for details.

BEFORE

AFTER

GOODBYE

ditch
week

$1 drafts $2 craft beer $3 Wines
1/2 off appetizers

monday july 3 - friday july 7
4-6PM

$4 Mixed Drinks & Cocktails

w e ’ r e  e x t e n d i n g  d i t c h  f r i d ays  f o r  o n e  w e e k  o n ly !

8990 FONTANA DEL SOL WAY
NAPLES, FL 34109
(239) 431-7611

8001 PLAZA DEL LAGO DRIVE
ESTERO, FL 33928

(239) 992-7611

Y 8

bokampers.com



C14    WEEK OF JUNE 29-JULY 5, 2017    NAPLES FLORIDA WEEKLY

FILM CAPSULES
The Hero ★★

(Sam Elliott, Laura Prepon, Nick 
Offerman) An aging former movie star  
(Elliott) tries to reconcile his disap-
pointing life after being diagnosed with 
pancreatic cancer. Mr. Elliott’s perfor-
mance is stellar, but the story is under-
developed and some important charac-
ters barely register. Rated R.

Beatriz At Dinner ★★
(Salma Hayek, John Lithgow, Con-

nie Britton) A masseuse’s (Hayek) car 
breaks down at her wealthy client’s 
(Britton) home, so she’s invited to stay 
for a dinner party that night, where she 
butts heads with a real estate mogul 
(Lithgow). The script wants to say a 
lot, yet it never figures out how to say 
it. The ambition for ripe social com-
mentary is here, but not the execution. 
Rated R.

Cars 3 ★★
(Voices of Owen Wilson, Bonnie 

Hunt, Chris Cooper) Old and nearing 
retirement, Lightning McQueen (Wil-
son) undergoes a new training regiment 
that will help him keep up with younger, 
faster cars. Much of the story is adult-
themed, so it might be a tough sell for 
kids, but then this is Pixar, which never 
seems to have trouble selling anything. 
Rated G.

The Mummy ★★½
(Tom Cruise, Sofia Boutella, Russell 

Crowe) Treasure hunter Nick (Cruise) 
accidentally wakes a mummified prin-
cess (Boutella), and she’s not in a good 
mood. It’s lighthearted horror fun with 
one heckuva plane crash sequence that’s 
just about worth the price of admission 

alone. Rated PG-13.

Megan Leavey ★★★
(Kate Mara, Common, Edie Falco) A 

Marine (Mara) and her bomb-sniffing 
dog bond and save lives in Iraq. It’s a 
touching story that also shows how in 
many ways the dog saves her life as well. 
Rated PG-13.

Pirates of the Caribbean: Dead 
Men Tell No Tales ★★★

(Johnny Depp, Javier Bardem, Geof-
frey Rush) Captain Jack Sparrow (Depp), 
his archenemy Salazar (Bardem), and 
frenemy Barbossa (Rush) seek the Tri-
dent of Poseidon, the possessor of which 
has total control of the ocean. Some plot 
elements are ingeniously inspired, and 
the action and visual effects are spec-
tacular. It’s the best “Pirates” movie since 
the first one. Rated PG-13.

Wonder Woman ★★★½
(Gal Gadot, Chris Pine, David Thew-

lis) An American soldier (Pine) crashes 
on warrior princess Diana’s (Gadot) 
hidden island, which prompts her to 
help the good guys win The Great War. 
The visuals pop in IMAX 3D, the action 
is clear and exciting, and Gadot is really 
coming into her own as Wonder Woman. 
Rated PG-13.

Baywatch ★★
(Dwayne Johnson, Zac Efron, Pri-

yanka Chopra) Stern lifeguard leader 
Mitch (Johnson) tries to get a new 
recruit (Efron) on board with his “team” 
concept as they search for a drug dealer 
(Chopra). It’s all cheap thrills, which is 
expected, but none of it is satisfying in 
any way. Rated R. ■

SERV ING N A PLES THE F INEST PRODUC TS FOR OV ER 70 Y E A RS

141 TA MI A MI  TR A IL  NORTH,  N A PLES
239.261.7157 – W Y NNSONL INE .COM

Baby Back 
Ribs

$2.99/lb.
Must present coupon. 

While supplies last. 
Good through 7/5/17.

From The Bakery

4th of July 
Cupcakes

$1.49/each
Must present coupon. 

While supplies last. 
Good through 7/5/17.

From The Deli

Potato or 
Macaroni 

Salad
$5.99/lb.

Must present coupon. 
While supplies last. 

Good through 7/5/17.

Stubb’s 
BBQ Sauce
18-Ounce Bottle

$2.99
Must present coupon. 

While supplies last. 
Good through 7/5/17.

Your Cookout Headquarters!
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50-MINUTE SWEDISH MASSAGE  $115

50-MINUTE SIGNATURE ORGANIC FACIAL $115

50-MINUTE SIGNATURE FIRMING C FACIAL $115

50-MINUTE SUGAR GLOW SCRUB  $115

75-MINUTE CLASSIC MANICURE + PEDICURE $115

subject to availability. price does not include 22% service charge. offer cannot be combined with 
any other discount or promotion. valid through September 30, 2017.

S U M M E R  A T

New Craft Cocktails & Bar Bites
Seven Days A Week 3-6 p.m.

Located at The Hilton Naples – 5111 Tamiami Trail North
Reservations 239.430.4999 – Private Dining 239.659.3176

www.ShulasNaples.com

Live Entertainment
Featuring Daniel Melvin

Wednesday & Thursday
Shula’s Lobby Bar

4 p.m.-6 p.m.

HOUR
Happy

Concierge and reservation line: 

239-949-4831
CarServiceSWFL.com

Don’t settle for a cab-style ride when you could 
experience our luxury service for the same price!

We’ll transport you to and from airports, hotels, 
weddings, doctor’s visits, special events, restaurants, 
home or office -  anywhere you need to be.

We service all area airports including:

Fort Myers | Naples | Punta Gorda
Fort Lauderdale | Miami

Locally owned and operated with a fully licensed and insured team of professionals.

C A R  S E R V I C E

You deserve our elevated service.

LATEST FILMS
‘The Beguiled’

★★★
Is it worth $10? Yes

“The Beguiled” is a dramatic explo-
ration of morality during war, but it’s 
not told on the battlefield or anywhere 
near the front lines. Rather, director 
Sofia Coppola’s (“Lost In Translation”) 
visually drab film is set mostly inside a 
Virginia boarding school for girls dur-
ing the Civil War. By zeroing in on the 
location, and with the knowledge that 
the audience is aware of what’s going on 
in the immediate vicinity, Ms. Coppola 
effectively heightens the danger and 
complexity of the narrative.

It’s 1864. While on a walk, young 
Amy (Oona Laurence) happens upon 
gravely wounded Union soldier John 
McBurney (Colin Farrell), who’s been 
shot in the leg. She brings him back 
to the school, which is run by Martha 
Farnsworth (Nicole Kidman). Being a 
good Christian, she instructs her col-
league Edwina (Kirsten Dunst) as well 
as teenage Alicia (Elle Fanning) and the 
younger Jane (Angourie Rice), Marie 
(Addison Riecke), Emily (Emma How-
ard) and Amy to care for John, because 
“he’s never going to make it.”

But he does make it, and what ensues 
is an intriguing look at human nature, 
sexual desires and betrayal.

After three years of having their 
fathers and brothers at war, now there’s 
a man staying in the house. Not just any 
man: an enemy, one whom Alicia makes 
it a point to refer to in disdain as a “blue 
belly” and “Yankee.” 

Slowly, though, John grows on them. 
He smiles, is kind, doesn’t take them for 
granted, shows appreciation.

Although Martha makes sure he 
knows he isn’t wanted, her actions belie 
her words. The females know the right 
thing to do is care for and protect him, 
but they also all feel drawn to him. 
When an unspoken competition for 
his attention ensues, he welcomes and 
encourages all of it.

What’s fascinating about Ms. Coppo-
la’s script, which she adapted from the 
novel by Thomas Cullinan, is how each 
female feels drawn to John in different 
ways and for different reasons depend-
ing on her age. You can see the tempta-
tion on Martha’s face as she gives an 

unconscious John a sponge bath. Edwi-
na yearns for a way out of the seminary, 
and feels a connection that he seems to 
reciprocate. Alicia’s sexual awakening 
corresponds with John’s arrival, making 
her curious to explore things she previ-
ously didn’t think about.

In all instances, including those of 
the younger girls, “The Beguiled” is a 
triumph of performance subtlety. Take 
the scene in which the females play a 
song for John. Note the way Edwina and 
Alicia look at him, and the way Martha 
sees them looking at him. This is all 
done with the smallest of glances and 
timely editing, no words needed. And 
yet it says so much.

How the situation evolves is daring 
and unexpected, not to mention twisted. 
You think you know where it’s going, 
and then you’re wrong. 

That’s part of the fun. 
It might be a bit of a slow build in 

the beginning, but as this happens, the 
production and costume design, as well 
as the cinematography and sounds of 
cannons firing off in the distance, are 
creating the proper mood for what’s to 
come. 

Sure enough, the last third of “The 
Beguiled” packs a wallop, and at the end 
you’re quite taken by what you’ve just 
seen. ■

dan HUDAK
www.punchdrunkmovies.com

>>  Director Miguel Arteta also directed the 
underrated comedy “Cedar Rapids.”
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naplesclubsushi.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103

Free 
Appetizer
WITH PURCHASE 

OF AN ENTREE
(Not valid with any other 

promo. Dine in only.)

MUST PRESENT COUPON. Not available with other promotions. Offer expires July 6, 2017.

77THE                         OFBEST 

GULFSHORE
the

2017

NIGIRI HAPPY HOUR
BUY ONE NIGIRI 
GET ONE FREE
ALL NIGHT LONG! 

Locally Inspired. Awesomely Fresh.

DINE IN ONLY. 

HAPPY 
HOUR
5-7PM

CLUB NOTES
■ Wine Tasters of Naples is a social 

club that meets from 5-7:30 p.m. every 
Friday at different locations around 
town. More so than wine, members 
enjoy socializing and working together 
on philanthropic and service projects 
to benefit the community. Members 
pay a $7 door fee; guests pay $9. Light 
bites are served, and attendees pay for 
their own beverages. The June 30 gath-
ering is at Molto Traattoria on Fifth 
Avenue South, and the July 7 place to 
be is Naples Flatbread and Wine Bar.  
The club sponsors other social events 
throughout the year as well. For more 
information, visit www.winetastersof-
naples.wildapricot.org.

■ Solo Singles of Collier County 
was organized more than 25 years ago to 
create and promote recreation, culture, 
charitable and social activities for those 
persons single, divorced or widowed. 
Members meet at 5 p.m. every Friday for 
happy hour and dinner at different res-
taurants around town. Upcoming gath-
ering spots are: June 30, The Quality 
Inn, 4100 Golden Gate Parkway. July 7, 
Under the Shady Palm Pub, 210 Tamiami 
Trail N.; July 14, Brunina’s Pizza & Pasta, 
4330 Thomason Drive; July 21, Water-
mark Grille, 11280 Tamiami Trail N.; and 
July 28, 2017 Eurasia, 8793 Tamiami Trail 
E. For more information, call Carey 
Hughes 262-0278 or email careyjh@aol.
com.

■ The Naples MacFriends User 
Group has hundreds of members who 
share a passion for all thing Apple and 
who love to learn from one another. 
Weekly meetings are open to all, free 
of charge, and take place from 11:30 a.m. 
to 1 p.m. every Wednesday at Naples 
Regional Library, 650 Central Ave. The 
next meeting is July 5. For more infor-
mation, visit www.naplesmug.com.

■ The Experimental Aircraft Asso-
ciation Chapter 1067-Naples meets 
at 7 p.m. on the first Wednesday of the 
month at Naples Municipal Airport. The 
next meeting is July 5. Members also 
serve a buffet breakfast from 8-11 a.m. 
on the second Sunday of each month in 
the pilots’ lounge at Naples Municipal 
Airport. Admission for $5 includes all-
you-can-eat fresh fruit, donuts and pas-
tries, yogurt, breakfast sausage, juice 
and coffee, with all proceeds benefitting 
the EAA Young Eagles program that 
acquaints youth ages 8-17 with avia-
tion as a career. The next breakfast 
is July 9. The Naples EAA chapter is 

one of approximately 1,700 chapters 
worldwide. Members are pilots, stu-
dent pilots, plane builders and aviation 
enthusiasts. For more information, call 
649-6627 or visit www.eaa1067.com. 

■ Gamma Phi Betas who are living 
in or visiting Southwest Florida are wel-
come to join members for lunch on the 
second Monday of every month at Brio 
Ristorante in Waterside Shops. The next 
meeting is July 10. For more informa-
tion, call Lynne Nordhoff at 594-8420.

■ The Antique Automobile Club of 
America–Naples Marco Region mem-
bers meet at 7 p.m. on the second and 
fourth Monday at First United Church 
of Naples, 388 First Ave. S. Visitors are 
always welcome. The next meetings are 
July 10 and 24. For general information 
about the club, call Paul Rhoads at 877-
3228 or visit www.aacanaplesmarco.org.

■ Members of the Naples Press 
Club invite members of the local media 
to the annual mid-summer media mixer 
from 4:30-6:30 p.m. Tuesday, July 11, 

at Seasons 52 just south of Mercato. 
Admission is free, and guests will enjoy 
complimentary hors d’oeuvres as well 
as $4 beers and $6 wines at the cash bar. 
RSVP to RSVP@naplespressclub.org. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.

The Naples Press Club recently presented its 2017 Young Print Journalist award to Evan 
Williams of Florida Weekly and 2017 Young Broadcast Journalist award to Kim Powell of 
WINK-TV. The club also presented its annual journalist scholarships to local college students.

1. Scholarship recipients Maria Munguia-Cortes, Sarah Stauffer, Kala Parkinson, Jaynie Tice, 
Lauren Anderson and Ellie Rushing
2. Jeff Cull and Evan Williams of Florida Weekly with Naples Press Club members Soni Dimond 
and Bob Orr
3. Kim Powell of WINK-TV and Soni Dimond
4. Club members Helene Gaillet de Neergaard and Iris Shur
5. Club members Ann Cardamone, Karla Wheeler and Sandra Dee

TED EPSTEIN / COURTESY PHOTOS
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t-michaels.com
Sunday-Thursday 4 p.m. to 9 p.m.
Friday-Saturday 4 p.m. to 10 p.m.

W A T E R F R O N T   D I N I N G  I N  V E N E T I A N  V I L L A G E

4050 Gulf Shore Boulevard North 
Take US 41 to Park Shore

Reservations Taken 239.261.0622

66

4th of July Weekend
(Friday-Tuesday) 

Serving BBQ Ribs, Hamburgers and Hotdogs 

HAPPY HOUR OPEN EARLY 3PM-7PM

$2.95 
GLASSES OF 

HOUSE WINE W/

THE SUMMER MENU 

ALL DAY, EVERY DAY

IN THE DINING 
ROOM ONLY!

H A P P Y  H O U R  I N  T H E  L O U N G E  Daily 4 p.m. to 7 p.m.

Summer Menu  AVA I L A B L E  I N  L O U N G E  O R  D I N I N G  R O O M

Monday
Martini Madness $5

 Tuesday
Hamburgers $10

10-Ounce NY Prime Strip $21
w/Mash & Veg

Wednesday
All Fresh Fish Dinners $19

w/Mash & Veg

Thursday
5-Ounce Filet Mignon $22

w/Mash & Veg

Fri day
All-You-Can-Eat Fish-N-Chips 

$19
Full Rack of Ribs $24

w/Fries, Coleslaw & Beans

Satu rday
Prime Rib $21
w/Mash & Veg

Sunday
Comfort Night w/Chopped 

Steak, Meatloaf or Liver $19
w/Mash & Veg

Plus, Double Points Night!

2700 IMMOKALEE ROAD, NAPLES 
239.597.5013 – RUSTYSRAW.COM

Voted Best Local 
Watering Hole!

Locals’ 
Favorite 

HAPPY 
HOUR
EVERY DAY 
11AM-7PM

$10.99 

BABY BACK
WEDNESDAY

AVAILABLE ALL DAY

$1.00 

TACOS
TUESDAY
2PM-CLOSE

COLLECTOR’S CORNER
Glass collecting: It’s everything it’s cracked up to be

What’s the deal with glassware and 
me?

I cannot stop collecting. 
I came by it honestly enough. My 

Aunt Cleo left me a set of Fostoria 
American pattern iced tea glasses, a 
pitcher, a sugar bowl 
and a few other pieces 
of the heavy, cubed 
pattern. I liked it and I 
used it — still do, in fact. 

But I duly broke one of 
the glasses in 1988 and set 
out to replace it.

Around that same time, my 
grandmother announced she 
was giving my sister her set 
of Imperial Candlewick 
glassware, with its 
wonderful beaded edge. 
But Grandma only 
had a small number of 
small plates, so I was 
tasked with the mission 
of completing her set in time for my 
sister’s wedding.

As you might have guessed, one thing 
led to another, and in a year or two, I 
was shopping Depression glass shows 
in Lakeland and Miami, perusing shops 
everywhere from Naples to Sarasota 

— I even found old stock at a jewelry 
store in Clewiston, of all places, years 
after the glass had been discontinued.

But my interests moved beyond 
Fostoria’s American. Oh, it’s pretty 
enough, but the glass is heavy and 
the larger pieces can be bulky and 
hard to store. And why limit yourself 
to Fostoria, when you can choose 
glassware in an array of colors?

Fortunately, I did put a stop of sorts 
to things, limiting myself to rarities 
of American Elegant Depression-

era glassware — the 
handmade stuff you’d 
have bought at a 

department or jewelry 
store sometime between 

the 1920s and the 1960s.
The colors of glass 

by the Heisey, Cambridge, 
Duncan, New Martinsville and 
Morgantown companies were 

deeply saturated in rich rubies, 
glowing ambers, regal cobalt 
and the most emerald of 

greens. 
But as with all 

collectibles, the market for 
glassware is cyclical.

I’m glad I like these 
things — their dollar value has taken 
a big hit over the past 15 years. Many 
pieces are worth a fraction of what they 
were worth 20 years ago. 

That’s OK in a way — the Art Deco 
pieces of Cambridge still make me 
smile, so I have received my money’s 

—
s
a

F
e
t

scott SIMMONS
ssimmons@floridaweekly.com    

Where: Noah’s Ark Helping Pets 
Inc., 824 Belvedere Road, West 
Palm Beach; 561-833-8131 or www.
noahsarkhelpingpets.com.

Paid: $5
The Skinny: I always liked Fostoria’s 

Trojan etched pattern, with its slightly 
Art Deco motif of shields. The glass is 
good quality, and the topaz coloring is a 
pleasant shade of yellow.

And I liked this compote well enough 
that I bought it twice — once a number 
of years ago for a princely sum, then 
again a few weeks ago after regretting 
having donated it to my friend’s charity 
shop along with box after box of 
glassware from my garage. 

As it turned out, I was the only one 
who liked it — the piece sat for weeks 
priced at $10 at my friend’s shop. 

I happened to drop off a carload of 
items on a day everything was half-
price and bought it back.

Something tells me my friend Joyce, 
who collects Trojan, may not have this 
piece. I have a feeling it will make its 
way into her collection next time I see 
her. ■ 

THE FIND:
A Fostoria Trojan pattern 
compote

worth of enjoyment from the pieces, 
regardless of whether they bring 
anything should I try to sell them — I 
still remember the thrill of buying a 
cobalt glass Heisey Empress pattern 
bowl for $40 at a time when the piece 
easily would have fetched 10 times that 
amount.

I cannot put a price on that thrill, and 
I’m reminded that one never should 

collect with the aim of retiring off the 
proceeds — look at what happened to 
the values of all those Beanie Babies 
folks bought as investments back in the 
’90s.

Rather, buy the things you love. 
Always use and enjoy them and 
recognize that in doing so, you will 
make sure they pay for themselves 
tenfold. ■

SCOTT SIMMONS/FLORIDA WEEKLY

This Fostoria Trojan pattern compote was 
made between 1929 and 1936 at the com-
pany’s factory in Moundsville, W.Va.

SCOTT SIMMONS/FLORIDA WEEKLY

A Fostoria American punch 
bowl.
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*Must call before 7/6/17 and mention Florida Weekly when booking to receive offer ($699 value).

$199
Offer Includes:  Complete comprehensive review of 

lean vs. fat body mass, 30-day diet supplements + 
(3) Laser-Lipo treatments & B-12

OFFICES IN 

NAPLES, 

FORT MYERS, 

CAPE CORAL 

July 4th Special!
Lose up to 30 pounds in 30 days!

Naples Weight Loss 
& Wellbeing

239-596-1896     NaplesWeightLoss.com
2590 Northbrooke Plaza Drive, Suite 103, Naples, FL 34119

(Located on the corner of I-75 and Immokalee Road)

The Village on Venetian Bay Naples Take U.S. 41 to Park Shore Drive
239.263.4421 mwaterfrontgrille.com

Join Us For Our Exciting New SUMMER Happy Hour Daily 5-7

25% OFF
Lounge Menu 

Everyday 5-Close
50% OFF

House Wines & 
Cocktails

$2.00 OFF
Imported & 

Domestic Beers

$3.00 OFF
Call, Top Shelf & 

Premium Cocktails

$4.00 OFF
Premium Wines

Specials Available in the 
Bar and M Lounge Only

Lounge Menu Available
Every Day From 3-Close

A P P E T I Z E R S
Crispy Calamari

Spicy Remoulade
Beet Salad

Artisanal Greens, Red Onion, 
Goat Cheese, Balsamic Glaze
Artisanal Field Greens

Balsamic Vinaigrette
Black Pepper Crusted Ahi Tuna

Wasabi, Soy Sauce, Fried Ginger

E N T R É E S
Pan-Seared Miso Sea Bass

Roasted Vegetables
Crispy Grouper & Chips

Kale Slaw, Tartar Sauce
Gulf Shrimp & Andouille 

Sausage Fettuccine
Tomatoes, Shallots, Asparagus, 

Garlic & Lobster Sherry Cream Sauce
Filet Mignon

Homestyle Potatoes & Baby Vegetables

D E S S E R T S
Royal Scoop Ice Cream

Chocolate, Pistachio, Vanilla
Key Lime Tart

THREE-COURSE
 MEAL

Venetian Village · 4270 Gulf Shore Boulevard North, Naples
239-649-5552 · baysideseafoodgrillandbar.com

Select…
One Appetizer 

One Entrée
One Dessert

$35 Per Person

HAPPY HOUR
Daily 11am-9:30pm

Check Out Our Happy Hour Menu!

6/29: El Gato Solea
6/30: The Consecutones
7/1: Manhattan Connection 
7/2: Joey Fiato
7/3: Bill Colletti 
7/4: 4th of July Show 5-8pm

 Take Two
7/5: Steve Fenttiman & 

 Jimmy Clemmons

The Only Naples Restaurant 
Where Fresh Seafood is Flown 

in Daily From New England! 

4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors or changes in entertainment schedule.

LIVE ENTERTAINMENT
Sun-Thu 6-9pm Fri-Sat 6:30-9:30pm

THIS WEEK ON WGCU-TV
THURSDAY, JUNE 29, 9 P.M.  
Doc Martin
Season 4: The Departed 
Edith has big news for Martin that 

Louisa overhears: Robert is going to 
offer him the prestigious surgeon’s job 
in London.

FRIDAY, JUNE 30, 9 P.M. 
The Great British Baking Show 
Part 4: Batter 
In the first-ever batter week, nine 

bakers prepare a British favorite 
that demands a uniform bake across 
the batch; a technical challenge that 
requires a perfect pastry, sweet filling 
and delicate icing; and a show-stopping 
Spanish classic.

SATURDAY, JULY 1, 11 P.M. 
The Tunnel: Season 2, Part 3 
Trail Elise as she uncovers some dis-

turbing facts about a passenger, while 
Karl makes a major breakthrough. The 
police trace their way to the door of the 
political cell Defence, but what will they 
find behind it?

 
SUNDAY, JULY 2, 10 P.M. 
Prime Suspect 
Tennison on Masterpiece, Part 2 
Tennison and Bradfield continue 

their work on the murder case of a 
young girl, but a breach of police pro-
tocol complicates matters. Meanwhile, 
the Bentley family continues its plans to 
pull off their biggest crime yet.

 
MONDAY, JULY 3, 9 P.M. 
Ethan Bortnick Live in Concert
The Power of Music 

The family special features composer 
and pianist Ethan Bortnick at age 12.

 
TUESDAY, JULY 4, 8 P.M.
A Capitol Fourth 
Celebrate with an all-star musical 

broadcast live from the West Lawn of 
the U.S. Capitol. With cameras posi-
tioned around the city, viewers are front 
and center for the greatest display of 
fireworks anywhere.

 
WEDNESDAY, JULY 5, 8 P.M. 
Big Pacific, Part 3: Voracious 

See how the challenge of finding food 
drives all life in the Pacific Ocean. Meet 
a destructive army of mouths, a killer 
with a hundred mouths and the biggest 
mouth in the ocean. For creatures large 
and small, every mouthful counts. ■

“The Tunnel,” July 1

“A Capitol Fourth,” July 4

“Prime Suspect,” July 2
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GET AWAY 
FROM ONLY...

ROUND 
TRIP!
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$125
keywestexpress.net

                      *MINIMUM 8 DAY ADVANCE PURCHASE, NON-REFUNDABLE FARE. CANNOT BE COMBINED WITH OTHER OFFERS. WEEKEND FEE APPLIES TO ANY TRAVEL FRIDAY THRU SUNDAY. EXPIRES JULY 31, 2017. ONLINE PURCHASES.

t
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SummerFun!Your Destination for

Getting There is Half the Fun!

Duette® Honeycomb Shades

Pirouette® window shadings Skyline® Gliding Window Panels

At Home Blinds & Decor, Inc.
7740 Preserve Ln Ste 11
M-F: 9:00 am - 5:00 pm
Sat: By Appointment Only

239-631-2528
http://www.athomeblinds.com

CELEBRITY EXTRA
Here’s why Tom Felton
is so good at being bad

BY CINDY ELAVSKY

Q: I really enjoy watching “The Flash,” 
and I was so thrilled to see one of my 
favorites, Tom Felton, co-starring. Is he 
worried about being typecast as a villain?

— Dollie F., via email
A: Earlier this year, I caught up with 

Tom during a press junket for the Cel-
ebration of Harry Potter weekend at Uni-
versal Studios Orlando. He told me when 
you learn from the best — think about all 
the acclaimed British thespians who’ve 
passed through Hogwarts’ hallowed halls 
— it’s the nuance of the bad guy that’s fun 
to play. 

“It’s not just about playing that kind of 
role,” Tom said. “I learned mostly from just 
watching the adults. We’ve had some of the 
best training in the world, just from being 
around these actors and seeing how they 
work. And not just acting, but how they 
deal with stuff off the set, how they interact 
with the crew, their level of professional-
ism. Those are all things I took for granted. 
Now that I work on other sets, I realize 
how good our training has been really. 

“The other side is that none of the bad 
guys I play are bad. That’s the point, that 
they’re all good people. They are. They 
just can’t quite get the grips of it. They’re 
usually tortured. They’re usually insecure. 
So, it feels natural now to read a villain’s 
character and to immediately sympathize 
with him and to find some reason to love 
him versus reasons to hate him.” 

Q: You mentioned a while back that 
“The Good Place” had been renewed for 
another season. Do you know when it will 
premiere? Will it be midseason like the first 
season?

— Dana K., via Facebook
A: You don’t have too much longer to 

wait to see if Eleanor (played by Kris-
ten Bell) will find Chidi (William Jackson 
Harper) again. Season two premieres at 
8:30 p.m. Thursday, Sept. 28, on NBC. 
The characters go through a Groundhog’s 
Day-type redo as Michael (Ted Danson) 
finds more ways to torture Eleanor, Chidi, 
Tahani (Jameela Jamil) and Jianyu (Manny 
Jacinto). ■

— Write to Cindy at King Features 
Weekly Service, 628 Virginia Drive, 
Orlando, FL 32803; or send an email to  
letters@cindyelavsky.com. 

DEAN BUSCHER/THE CW

Is Tom Felton worried about being typecast 
as a villain?



(239) 659-3132
naples.hilton.com

Niccole Neebling 
Director of Sales, 

Catering & Marketing

nneebling@
cooperhotels.com 

(239) 659-3132

Tracy Duhaney 
Sr. Conference 

Services Manager 

tduhaney@
cooperhotels.com 

(239) 659-3124

Shannon Quinn 
Special Events 

Manager 

squinn@
cooperhotels.com 

(239) 659-3108

Russ Burland 
Business Development 

Manager 

rburland@
cooperhotels.com 

(239) 659-3112

CONSTANTLY RAISING THE BAR 
ON CUSTOMER SERVICE.

Easily accessible, Hilton Naples off ers a perfect 
blend of location and full-service event space 

to create the ultimate meeting experience.

Contact Your Meeting Success Team Today!

5111 Tamiami Trail North
Naples, Florida, 34103

Board Meetings | Staff  Retreats | Sales Summits
Galas & Banquets | Fundraiser Events | Press Conferences 

Product Launch Parties | Political Dinners | Estate Planning Seminars
Alumni Gatherings | Weddings & Receptions | Trade Shows
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C O SMO S P I Z Z A N A P L E S .C OM

LU N C H DI N N E R T O - G O C AT E R I NG

The Finest 
in Authentic 

& Inspired 
Italian Cuisine

Visit Us On 

The Naples Pier

LOCATED IN THE HEART OF NAPLES, JUST A HALF MILE NORTH OF 5TH AVENUE SOUTH

536 Tamiami Trail North, Naples

239-262-8181

July 4th Special  10% OFF PIZZA
Pre-Order and Pick up your Pizza for JULY 3rd 

To-go orders only.  Good only on July 3rd.  Closed on July 4th.

For a Catering quote in Lee County call 209-0940 & in Collier County call 691-7379 

 to your event 

Catering!

SAVE THE DATE
■ A Summer Bling Fling and dress 

collection party to benefit PACE Cen-
ter for Girls-Collier at Immokalee takes 
place from 5-7 p.m. Wednesday, July 19, at 
Ooh La La Jewels Du Jour, 900 Neapoli-
tan Way in Naples. Guests will enjoy a 
wine and cheese reception with raffles, 
drawings and discount shopping, with 
20 percent of sales going to PACE. Each 
person who donates a dress or purse for 
Love That Dress! (see next item) will 
receive a gift from Ooh La La Jewels Du 
Jour. For more information, call 434-9700 
or visit www.oohlalanaples.com.

■ Waterside Shops hosts the fifth 
annual Craving Fashion culinary and 
fashion event where guests can see the 
latest fashions available at retailers and 
enjoy bites from dozens of area restau-
rants from 5:30-8 p.m. Friday, Sept. 22. 
Proceeds benefit United Way of Collier 
County. For more information as the date 
nears, call 598-1605 or visit www.water-
sideshops.com. 

■ The Purple Party Masquerade 
hosted by the NextGen Committee of 
The Shelter for Abused Women & 
Children takes place from 6:30-9 p.m. 
Thursday, Oct. 12, at Cavo Lounge. Next-
Gen members and other young profes-
sionals gather to raise awareness to end 
domestic violence and human traffick-
ing. Tickets are $65 and include one drink 
(cash bar available), hors d’oeuvres and 
entertainment. Lisa Hulme is this year’s 
chair, and Mike Gebeau is vice-chair. For 
tickets or more information, including 
details about sponsorship opportunities, 
call Rebecca Thompson at 775-3862 or go 
to www.naplesshelter.org/purpleparty.

■ Junior Achievement of Southwest 
Florida honors its 2017 Business Hall of 
Fame-Collier County laureates during 
a dinner and awards ceremony Thurs-
day, Oct. 26, at the Naples Grande Beach 
Resort. For information about tickets and 
sponsorship opportunities, visit www.
JASWFL.org.

■ The Community Foundation of 
Collier County hosts the 2017 Celebra-
tion of Philanthropy luncheon from 
11:30 a.m. to 1:30 p.m. Friday, Nov. 3, at the 
Naples Grande Beach Resort. The follow-
ing awards will be presented: The Robert 
C. Cosgrove Award, Patty and Jay Baker; 
the Harvey Kapnick Award, the Conser-
vancy of Southwest Florida; Outstanding 
Corporate Philanthropy Award, Wynn’s 
Market & Catering; and the Excellence 
in Civic Leadership Award, The Latchkey 
League of The Salvation Army. Tickets 
are $185. For more information, visit 
www.cfcollier.org/events.

■ Humane Society Naples holds its 
19th annual Fashion Show & Luncheon: 
“The Real Housepets of Naples” at 
11:30 a.m. Friday, Nov. 10, at The Ritz-
Carlton Beach Resort. Co-chairs are Phil-
ip Douglas and Doug Olsen. Tickets are 
$200. Formal invitations will be mailed. 
For information about sponsorships, 
email Annemarie Zoller at events@hsna-
ples.org.

■ Youth Haven holds its fourth annu-
al Uncorked wine pairing event from 5-7 
p.m. Friday, Nov. 10, at Mediterra Beach 
Club in Bonita Springs. Guests will catch 
stellar views of the sun setting over the 
Gulf of Mexico while enjoying wines 

from Napa Valley vintner Darioush, live 
entertainment, a raffle and silent auction. 
Tickets for $150 go on sale Aug. 1 at www.
youthhavenswfl.org.

■ The 2017 NCH Hospital Ball takes 
place Saturday, Nov. 11, at The Ritz-Carl-
ton Beach Resort. The longest running 
annual gala in the history of Naples has 
been held for 59 years to raise funds and 
awareness for critical hospital programs 
and services. Invitations will be mailed 
this fall. Sponsorship opportunities are 

available. For more information, call 624-
2000. 

■ Tea at the Ritz to benefit Make-
A-Wish Southern Florida takes place 
from 2-4 p.m. Saturday, Dec. 9, at The 
Ritz-Carlton Beach Resort. For tickets or 
more information as the date nears, call 
992-9474, ext. 22, or email lcolantonio@
sflawish.org.

■ CAPA Cultural and Performing Arts 
Center holds its annual gala, “Hitting 
the Right Note,” Monday evening, Jan. 
8, at the Naples Sailing & Yacht Club. For 
more information, call 775-2800 or email 
info@capacenter.org.

■ The David Lawrence Center
celebrates its 50th anniversary in 2018. 
While numerous programs and events 
will mark the milestone throughout the 
year, the biggest of all will be the 50th 
Anniversary Celebration Gala: “Put-
tin’ on the Ritz” the evening of Sat-
urday, Jan. 13, 2018, at The Ritz-Carlton 
Beach Resort. For more information, call 
Jennifer Denike at 304-3505, email jen-
niferde@dlcmhc.com or visit www.DLC-
gala.org.

■ The Wishmakers Ball to benefit 
Make-A-Wish Southern Florida will 
be held Saturday evening, Jan. 13, at The 
Ritz-Carlton Golf Resort. For tickets or 
more information as the date nears, call 
992-9474, ext. 22, or email lcolantonio@
sflawish.org. ■

— Email details about your char-
ity gala or fundraising soiree to Cindy 
Pierce at cpierce@floridaweekly.com.

SIERRA BALDWIN / FLORIDA WEEKLY

PACE Center For Girls-Collier at Immokalee 
and White House Black Market present the 
seventh annual Love That Dress! from 6-9 
p.m. Wednesday, Aug. 16, at the Naples 
Grande Beach Resort. Tickets go on sale 
July 15 at www.lovethatdress.org. Karina 
Nahmens is shown here having fun at the 
2016 event.
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All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. Our 
installations reflect your 
dreams and your personality, 
while enhancing your home. 
We will maximize the storage 
of your closets, home office, 
wall units, pantry, and 
garage or anywhere in your 
home that requires storage 
solutions. Our team works 
from Port Charlotte to 
Marco Island.

www.allaboutclosets.com

Call for a Professional Design Consultation! 

Pam Katosic
Designer

pkatosic@allaboutclosets.com
239.303.5829

Create Function & Storage with Style!

Custom closet | wall units | laundry areas | garages | home offices and more! 

Create Function & Storage with Style!
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and business networking photos at area events than we can fi t in the newspaper. 
Send us your society and business networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

SOCIETY
Aboard the Naples Princess with Young Executives of the David Lawrence Center

 1. Corey Walker and Yadelyn 
Gonzalez

 2. Michael Masius, Slone DeLong, 
Leeza Arkhangelskaya, Ryan 
Tarnow and Lisa Hulme

 3. Tyler McMacain, Jen Leete, 
Derek Perry and Jeff Storrar

 4. Dan Quiros and Michelle Cowper
 5. Matthew Pikus, Matthew Holton 

and Brady Young
 6. Kelly Gregory, Phil Debiasi and 

Natalie Mark
 7. Christin Herrera, Eli Herrera, 

David Gomez, Priscylla Oliva, 

Kristin Levy, Kelsey Hazzard, 
Juliana Meek and Ashley 
McNamara

 8. Abdias Cesaire, Mariana Perez, 
Mackindy Dieu and Humberto 
Lopez

 9. Martin Nestares, Rachel Brasse, 
Taylor Hartsfield and Davina 
Hartsfield

 10. Adam Pickard and Kristi Pickard
 11. Jaclyn Dixon and Natasha 

Gonzalez
 12. Alicia Ceccarelli and Aimee 

Ceccarelli

1 2 4

6

3

5

87

9 10 11

12

66

Micha 
Morelisse 
and Eric 
Olson
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 239 . 435 . 1166

1177 THIRD STREET SOUTH, NAPLES FLORIDA

CAMPIELLO.DAMICO.COM

 239 . 430 . 0955

4691 9TH STREET NORTH, NAPLES FLORIDA

NAPLES.DAMICOANDSONS.COM

239 . 213 . 3357

494 FIFTH AVENUE SOUTH, NAPLES FLORIDA

CAFELURCAT.COM

 239 . 659 . 0007

1205 THIRD STREET SOUTH, NAPLES FLORIDA

DAMICOSCONTINENTAL.COM

Lunch Special

Pick one from each category 
$14 per person - DAILY

THURSDAY

Half-Price Wine Night
(Bottles under 100)

Sunday Date Night
3-Course Dinner - $50 per couple

Happy Hour
Daily 4-6pm

$5 Wine, Beer & $6 Appetizers 
 Daily 10pm-close 

50% OFF Bar Menu & Bar Menu Drinks

Summer Dining Menu
Sunday - Tuesday 5-Close

3 Courses - $35.95

/2 Off Bottle Wine
Wednesday

(Bottles under $100)

DAILY EARLY  
EVENING SUPPER

4 PM - 5:30 PM
$19.99 - 2 Courses with Endless Glass of Wine

SUNDAY DATE NIGHT
3-Course Dinner - $50 per couple

/2 OFF  
BOTTLE WINE

TUESDAY
(with purchase of meal)

Champagne Tuesdays
Progressive Pour on Perrier-Jouët 

Champagne by the Glass 
(Available in the lounge and bar only) 

 

Early Dining Menu

Lunch Special

SIERRA BALDWIN / FLORIDA WEEKLY
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and business networking photos at area events than we can fi t in the newspaper. 
Send us your society and business networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

SOCIETY
Founders Fund Scholarship annual ice cream social at Club Pelican Bay

 1. Sally Lam and Glenda Armstrong
 2. Paul Kasmar and Jo Ann Kasmar
 3. Adam DiNuovo, Jean Hall and Keith 

Laakkonen
 4. Tom Lenz and Angela Goyke
 5. Vicky Arbuckle and Molly Young
 6. Denise Rose and Maria Lamb

 1. Amarillys Vargas, Andrea Vargas 
and Julio Vargas

 2. Louiseny Joseph, Erick Joseph, 
Patrick Joseph and Jean Joseph

 3. Natasha Sorrell, Taylor Sorrell 
and Faith Sorrell

 4. Ellen O’Brien, Cameron Bonk 
and Jim O’Brien

 5. Jason Randall, Linda Zell Randall 
and Rob McNaghten

 6. Melissa Hernandez, Robert 
Garcia, Karen Pulte and Bill Pulte

 7. Janine Tracey and Michelle 
Schubert

 8. Melissa Zizzo, John Zizzo, Mary 
Zizzo and Amanda Zizzo

 9. Schuyler Peck and Milagros 
Jerez

 10. Norma Diaz, Cecilia Peregrin and 
Camila Peregrin

Learning about birding at Rookery Bay

1

2 3

4

5 6 7

8 9 10

1

2 3

4 5

6
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PromenadeShops.com 

26795–26851 South Bay Drive

Bonita Springs, Florida 34134

style

pursuits

SUBLIME

PLAYFUL

FANTASTIC

flavors

all tastes.

all tasteful.

all here!

Shop, dine and

experience
OVER25

ONE-OF-A-KIND  
DESTINATIONS. 

“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and business networking photos at area events than we can fi t in 
the newspaper. Send us your society and business networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Salute to Armed Forces Day at Villa at Terracina Grand
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SOCIETY

 1. Gold Star Grandchildren 
Eli Denard, Emma Grace 
Denard and Owen 
Denard

 2. Gold Star Mother Polly 
Crews

 3. Brian Johnson, Sharlene 
Dozier, Maj. Gen. Jim 
Dozier and Gold Star 
Mother Beth Haely 

 4. Chief William Carl, Izzy 
Lowers, Maggie Lowers 
and Cat Lowers  

 5. WWII POW Harold Leavitt 
and Owen Denard 

 6. Rolling Thunder 

members Trish Hamilton, 
Ray Addison, John 
Benson, Joe Easterly 
and Frank Grenese  

 7. Jerry Sanford with 
Collier County Honor 
Flight co-founders and 
veterans Debi Lux and 
Sean Lux 

 8. Joe Bellanti and Nick 
Marsit (folding flag) 
and Jim Buchholz (at 
podium)  

 9. Marthe Lawrence and 
Julie Badour  

 10. The Missing Man Table

1

6

2

7

3

8

4

9

5

10



CUISINE NEWS
■ Purple Spoon hosts a four-course 

wine dinner featuring wines from Luigi 
Valori, Miro Celars and Cave de Tur-
kheim from 6-8 p.m. Friday, July 7. Menu 
selections include coconut curry soup 
with cilantro and radish microgreens, 
bison sirloin with roasted pineapple 
sauce and dark chocolate torte with 
cashew nut crust. $68. 25151 Chamber 
of Commerce Cir. 908-3842 or www.
chefkristina.com. 

■ Barbatella hosts a children’s cook-
ing class for kids, “Pizza, Meet Sand-
wich,” at 11:30 a.m. Saturday, July 8. 
Youngsters will learn to create an Ital-
ian-inspired sandwich with chefs Fab-
rizio Aielli and Jason Goddard while 
their parents enjoy a complimentary 
mimosa. $45. 1290 Third St. S. 263-1955 
or www.barbatellanaples.com. 

■ Paradise Wine says cheers to 
“Nothing to Wine About Wednesday” 
through July. Shoppes can enjoy special-
ly priced bottles of wine for onsite con-
sumption all day, and sommelier Bert 
Stewart pours free flights from 5:30-7 
p.m. for members of the store’s wine 
membership program. 8965 Tamiami 
Trail N. 687-3155 or www.paradisewi-
nellc.com. 

■ Campiello offers a three-course 
summer date night menu for $50 per 
couple that includes dishes like melon 
and ricotta salad, orecchiette with lamb 
neck ragu and butterscotch budino with 
hazelnut-honey toffee and sea salt. 1177 
Third St. S. Call 435-1166 or visit www.
campiello.damico.com. 

■ Sea Salt and the James Beard Foun-
dation celebrate the legacy of James 
Beard with a dinner that highlights the 
late chef’s love affair with truffles, as 
documented in a collection of his let-
ters titled “Love and Kisses and a Halo 
of Truffles,” at 6:30 p.m. Tuesday, Nov. 
7. Reservations are being accepted now 
and are $350.

Executive chef/proprietor Fabrizio 
Aielli will collaborate with fellow chefs 
Jason Goddard, Jenny Tufo and Josh 
Zeman — as well as vintners — to incor-
porate the esteemed fungus into dishes 
to create a memorable dining event to 
kick off the 2017-2018 winter season.

Sea Salt is at 1186 Third St. S. For res-
ervations or more information, call 434-
7258 or visit www.seasaltnaples.com. ■

— Email food and dining news to 
Lindsey Nesmith at lnesmith@flori-
daweekly.com.
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Experience the Difference Good Taste Makes.
Monday–Thursday 11:30am–9:00pm

1427 Pine Ridge Road, #105, Naples

11:30am–3:00pm; all selections below served with 
choice of soup or house salad and soft beverage

on 
More Purchase!

One per table. 
Not to be used on lunch 
specials or happy hour

or other offers. 
Expires 7/31/17.

THE VILLAGE SHOPS ON VENETIAN BAY
4236 Gulf Shore Boulevard North, Naples, Florida 34103

239-430-6273 Reservations: miramarenaples.com

SUN–THU 11:30AM TO 10PM FRI–SAT 11:30AM TO 11PM

Nightl y Specials 
MONDAY

POLLO ALLA CACCIATORA 19
Chicken hunter-style bone-in 
with mushrooms and onions 

in a light tomato sauce

TUESDAY
PASTA NIGHT 14

Choose from 11 different pastas

WEDNESDAY
50% OFF WINE

All bottles of wine under 100

THURSDAY
PIZZA NIGHT 14

Extra toppings 1.25 each

FRIDAY
FISH MARKET PRICE
Please ask server for fi sh special

SATURDAY
SURF & TURF 39
Petite fi let mignon and 
grilled jumbo shrimp

SUNDAY
LOBSTER FRA DIAVOLO 39
Maine lobster in a spicy tomato 
sauce with clams and mussels 
served over linguine

HAPPY HOUR
DAILY 4PM TO 7PM

LUNCH SPECIAL
1 PLATE, 2 COURSES 12.95

DAILY 11:30AM TO 3PM

FIRST SEATING
3-COURSE DINNER 24.17

DAILY 4PM TO 6 PM 
(EXCEPT HOLIDAYS)

11121 HEALTH PARK BOULEVARD, #900, NAPLES, FL 34110

239.888.1151 · tartine-tartelette.com

$24.90 Per Person

2 Courses + 
1 Glass of Wine

$49.90 For 2

2 Courses Per Person + 
1 Bottle of Wine

Available All Night!

Campiello Naples offers a three-course 
“date night” menu for $50 per couple that 
includes orecchiette with lamb neck ragu as 
a second-course option. 
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Offer available with the purchase of a beverage. Dine-in Only.

FOURTH OF JULY WEEKEND GUYS & GALS CELEBRATION!
8 oz Cold Water 
Lobster Tail
Black Beans & Rice  
and Steamed Broccoli

Full Rack of  
Our Moonshine 
Baby Back Ribs
Served with Fries  
and Cole Slaw
$9.99 FOR THE GUYS   
$15 FOR THE GALS

SaturdaySaturday SundaySunday

30%30%30%30%30% BBBBIGBIGIGGGERERRRRGEG  SLASLALALASS BBBBB

$$1222..9999

GALS ONLY
SAT, JULY 1 

$$999...99999

GUYS ONLY
SUN, JULY 2 

Naples • 239-352-4233, Pebblebrooke Plaza,  
15215 Collier Blvd # 301, Naples, FL 34119

LOTSA LOBSTER!!!  Waterfront Dining

                   TWO  1 pound lobsters with

Open Daily • 11 am 
Lunch, Dinner & 
Sunday Brunch

12th Avenue South
at the City Dock
239-263-9940

1200 Fifth Avenue South
at Tin City

239-263-2734

                         
          

                        NaplesWaterfrontDining.com

                  fries and slaw or black beans and rice

                   $
27.95

                                                                                      
 

                                                                           
   

THE DISH
Napa Chicken Chopped Salad

The Price: $14.99

The Place: Cooper’s Hawk Winery & 
Restaurant

11905 Tamiami Trail N.
449-1700

The Hours: Restaurant and tast-
ing room: 11 a.m. to 9:30 p.m. Monday-
Thursday; 11 a.m. to 10:30 p.m. Friday-
Saturday; 11 a.m. to 9 p.m. Sunday. Bar 

The Menu: www.coopershawkwin-
ery.com

The Details: I was thrilled when my 
lunch companion suggested we meet 
at Cooper’s Hawk and said it was one 
of his and his wife’s favorite places. I’d 
never been there but had been curious 
ever since it opened. The modern-look-
ing building on the west side of U.S. 41 
just north of Immokalee Road is so big; 
how could a restaurant fill it up?

Well, it’s a lot more than a restaurant, 
I learned.

The foyer is also a gift shop, with 
artful displays of wine and wine acces-
sories to browse, from openers and 
aerators to Corkcicles and Swig tum-
blers (if you have to ask about the later 
two, you need to get to Cooper’s Hawk). 
Just beyond this area is a long, sleek 
tasting bar (quiet at this time of day, 
but I bet it’s hopping at happy hour). 
Then there’s the cool-looking bar and 
the restaurant, with booths and tables 
to accommodate all sizes of parties. We 
settled in to a nice booth for two.

Goat cheese and Marcona almonds 
are two of my favorite things, and I 
don’t think I’d ever seen them in the 
same dish. That’s why as soon as I read 
the description of the Napa Chicken 
Chopped Salad, I knew it was what I 
wanted: Apples, goat cheese, dried cher-
ries, corn, avocado, toasted Marcona 
almonds, cilantro and tomatoes, in a big 
bowl of mixed green and tossed with 
a honey mustard vinaigrette. It was as 
delicious as it was filling. 

Because it was lunch and we both 
had work to do afterward, we opted for 
iced tea instead of the wines the menu 
thoughtfully recommended for pairing 
with our respective dishes (my friend 
had what he said was his Cooper’s Hawk 
go-to lunch: the BBQ Ranch Chicken 
Chopped Salad). We stuck to our guns 
and also declined dessert, several of 
which involved wine. I look forward to 
going back just for the Lemon Ice Wine 
Cheesecake. ■

— Cindy Pierce
cpierce@floridaweekly.com
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rowseafood.com 239.389.6901
2500 Vanderbilt Beach Road, Suite 1100, Naples, FL 34109

E V E RY  T U E S DAY  N I G HT

LOBSTAH FEST
Whole Main Lobster

with Potatoes & Corn on the Cob

House Cut Prime Rib
with Baked Potato & Seasonal Vegetables

OR

$15.99
Your Choice

PAST REPASTS
Here are some capsule summaries of 

previous restaurant reviews:

Bill’s Steak & Seafood, 4221 
Tamiami Trail E., Naples; 455-5111

Looking for a place to dine and dance? 
Bill’s on the East Trail has what you’re 
after. Never mind the somewhat drab 
exterior. There’s valet parking and a 
thoughtful staff whose aim is to ensure 
guests have a great evening. Booths are 
most distant from the band so you might 
land one if you want it. Most people the 
night of our visit were more interested 
in proximity to the band and dance floor. 
There are no surprises on the menu, but 
there are lots of choices for both meat 
and seafood lovers. Salads were fresh 
and the New England clam chowder 
was laden with clams and potatoes. A 
surf and turf special included a tasty 
one-pound lobster, corn on the cob and 
a big baked potato along with the steak, 
which needed more seasoning. Both the 
wine list (bottle and glass) and cocktail 
menu contained a wealth of choices. 
And the band played almost the whole 
time we were there. 

Food: ★ ★ ★ ½ 
Service: ★ ★ ★ ★ ½

Atmosphere: ★ ★ ★ ★ ½
Reviewed September 2016

C Level Bistro & Wine Bar, 4450 
Bonita Beach Road, Bonita Springs; 
221-7046

 The menu mixes modern twists with 
some Old World classics. Think steak 
au poivre and crepes Suzette but fac-
tor in microgreens and nasturtium gar-
nishes. The presentation of dishes is 

thoughtful, precise and just lovely. Start 
with the C Level sampler trio of zesty 
ceviche, lush and airy paté and spinach-
artichoke spread that’s less heavy than 
most versions. C Level offers a fair 
amount of lighter seafood options, but 
it’s hard to pass up perfectly cooked 
herb-crusted rack of lamb and classic 
tournedos Rossini, twin filets of tender 
beef topped with thin slices of paté de 
foie gras and draped in Périgourdine 
sauce, a silky demi-glace sauce enriched 
with truffles. Five years ago, C Level was 
still trying to find its footing. The bistro 
has since achieved clarity in its concept 
and menu. Full bar. 

Food: ★ ★ ★ ★
Service: ★ ★ ★ 

Atmosphere: ★ ★ ★ ★
 Reviewed July 2016

Flaco’s Mexican Specialties & 
Steak House, 2371 Vanderbilt Beach 
Road; Naples; 431-8733

This long-time purveyor of Mexi-
can fare recently relocated to spacious 
new digs at the Shoppes at Vanderbilt. 
While the space is large and bright, 
it’s also extremely noisy. Mercifully, 
there’s an outside patio for those who 
need a more tranquil setting. The menu 
remains wide ranging, with an array 
of combo dishes as well as ceviche, 
mole and other Mexican favorites. Zesty 
salsa came with fresh chips as soon as 
we arrived. The ceviche and drunken 
shrimp appetizers, however, could have 
used some more heat. A cheese enchi-
lada and beef burrito combo was a good 
choice while the seafood taco turned 
soggy when combined with a chicken 

enchilada with green tomatillo sauce. 
A gluten-free cake made of nuts with 
chocolate icing and Nutella was a good 
finish to the meal. Service was on the 
brusque side throughout the meal, giv-
ing us the impression that we should eat 
up and move on. Full bar. 

Food: ★ ★ ★
Service: ★ ★ 

Atmosphere: ★ ★ ½
Reviewed April 2016

MidTown Kitchen + Bar, 2110 
Ninth St. N., Naples; 908-6558

Veteran restaurateur Michael Her-
nandez has created yet another invit-
ing establishment. The hip MidTown 
Kitchen + Bar is much like his HobNob 
Kitchen but with a parking lot and 
outside the confines of Old Naples. 
Whether you want to sit in the bar, at 
big booths in the dining room, outside 
or at a communal table, it’s all there 
along with a staff of well-trained serv-
ers to deliver beverages and a goodly 
assortment of small and large plates that 
run the gamut from virtuously vegetar-
ian to confirmed carnivore. Coldwater 
black mussels with spicy curry, lemon-
grass and coconut milk could have been 
warmer but were tasty nonetheless, 
served with pita triangles for sopping 
up the delicious sauce. Crispy chicken 
thighs with cashews and kung pao sauce 
were also good. The vegetarian plate 
featured faro, roasted Brussels sprouts, 
baby bok choy, carrots and sweet pota-
toes. Even meat lovers would enjoy this 
hearty platter. The $28 lobster roll was 
pricey but large and delicious, served 
with sweet potato fried sprinkled with 

cinnamon sugar. Full bar. 
Food: ★ ★ ★ ★ ½

Service: ★ ★ ★ ★ ½
Atmosphere: ★ ★ ★ ★ ½

Reviewed June 2016   

Ristorante Farfalla, 21301 Tamiami 
Trail, Estero; 495-9912 

Chef-owner Michael Fattah has main-
tained his commitment to top-shelf 
ingredients, freshly made pasta, lighter 
sauces and handmade desserts since 
opening Farfalla in 1998. No garlic knots 
or meatball subs here; calamari and 
penne alla vodka are the closest things 
to culinary clichés. Fattah’s fresh pasta 
is a must-have, and it might be as daz-
zling as a special of squid ink and saf-
fron fettuccine with littleneck clams, 
green mussels, shrimp and lobster. From 
the regular menu, you can’t go wrong 
with one of the half-dozen veal dishes, 
the risottos or the handmade gnoc-
chi. Don’t pass on dessert, which are 
served with chilled forks; the cannoli 
and cheesecake both are filled with 
an ethereal blend of ricotta and triple-
cream mascarpone. Beer and wine. 

Food: ★ ★ ★ ★
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ 
Reviewed January 2016 ■                   

Key to ratings
 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good

 ★ ★ Fair
 ★ Poor 
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CHEF BILL’S LUNCH 
SPECIALS SERVED 11-4
Marinated Lamb Kabobs–$10
Served over rice w/veggies

Baked Haddock Martin–$13           
Topped with caramelized onions & cheddar  
cheese; served w/rice & veggies   

BLT Rollup–$8
Served w/fries & a pickle

Summer Salad Special–$13
Mixed greens, fresh apple slices, strawberries, 
toasted almonds & grilled chicken breast;  
served w/ your choice of dressing

SUNDAY & WEDNESDAY FEATURE SERVED ALL DAY
Twin Lobsters–$24.99 Two 1-pound Maine lobsters served w/corn on the cob & drawn butter

Sundays  
(All Day; Bar & Dining Room)
Twin lobsters w/corn on the cob  

& drawn butter–$24.99
Craft Special–15% off all  

craft beer bottles & drafts

Martini Mondays  
(All Day; Bar & Dining Room)

Tito’s, Kettle One, Stoli &  
Smirnoff Martinis–$6

16-ounce bone-in ribeye steak w/
side salad, potato & veggies–$23.99

Tuesdays  
(All Day; Bar & Dining Room)
Calf’s liver & onions w/mashed 

potatoes & veggies–$14.99 

Wednesdays  
(All Day; Bar & Dining Room)
Twin lobsters w/corn on the cob  

& drawn butter–$24.99

Crab Fest Thursdays 
(All Day; Bar & Dining Room)
1 pound king crab legs ($29.99)  

or snow crab ($16.99)  w/corn  
on the cob & drawn butter;  

add a 6-ounce filet–$9

Lunch Special
(Sunday–Thursday; Dining Room)

Order any lunch entrée & get a 
second lunch entrée ($15 or less) for 
half price. (Must present this ad to 

receive the discount)

Summer Early Bird Hours: Sun-Thu 3pm-5:30pm Fri-Sat 3pm-4:30pm

Summer Wine Special
(Sunday–Thursday; All Day)

20% off all bottles of wine   
on our wine list

The Only Naples Restaurant Where 
Fresh Seafood is Flown in Daily 

From New England! 

SUMMER DINING DEALS

4221 East Tamiami Trail, Naples

billssteakandseafood.com 
239.455.5111

Specials good from June 29-July 1, 2017. Lobster prices subject 
to change without notice. Please call for pricing.

Hours: Sun-Thu 11am-9pm Fri-Sat 11am-9:30pm

 
CHEF BILL’S WEEKLY 
FEATURES SERVED ALL DAY
Surf & Turf Dinner For 2–$89.99
32-ounce bone-in Tomahawk steak 
w/two 1-pound Maine lobsters w/
chowder, salad, baked potato & veggies

Twin Lobsters–$32.99
Two 1-pound Maine lobsters served w/a cup of  
NE clam chowder, corn on the cob & drawn butter

Lobster Dinner  
For 2–$99.99
Two 2½-pound Maine lobsters served w/
chowder, salad, corn on the cob & baked 
potatoes

CUISINE REVIEW
Sam Bucco Bistro changes hands, maintains elegant continental style

So many restaurants have cropped up 
in Naples over the past decade — and so 
many have withered and died over that 
same period. The restaurant business 
is a tough one that requires a divergent 
blend of strengths: a creative chef, busi-
ness acumen that enables said chef to 
hold the line on costs without sacrific-
ing quality, a well-trained staff and an 
appealing ambience.

Achieving any one of those standards 
is tough; trying to balance all of them 
is so difficult that more restaurants fail 
than succeed in their first few years of 
operation.

But some do manage to make all 
those moving parts work well together. 
Sam-Bucco Bistro is one of them. 

The brainchild of Chef Sam Tadros 
and then-business partner Adel Khalil, 
the restaurant tucked into a corner of a 
strip shopping center just north of Mer-
cedes-Benz of Bonita Springs, oozed 
elegance and charm, providing an ideal 
showcase for Mr. Tadros’ inspired Medi-
terranean cuisine.

Mr. Tadros left a few years ago to open 
his current Bonita Springs restaurant, Figs 
Grill, and the charming Mr. Khalil has 
departed as well. In their place is Brian 
Angelo, who has kept the chef and staff 
and done an admirable job of preserving 
the restaurant’s unique charm.

I will confess to being a tad worried on 
a recent Saturday night when we arrived 
a bit early and there were only two tables 
occupied. Yes, it’s June and it was a rainy 
night at that, but people still eat out, 
especially on Saturdays. I need not have 
worried. By the time we were tucking 
into our entrees, a large party had taken 
possession of the entire back of the din-
ing room and smaller parties were filling 
in the front.

The staff was gracious and competent, 
and Mr. Angelo seemed to be everywhere 
— greeting new arrivals, checking tables 
and introducing himself, even clearing 
tables as needed. At one point, I spotted 
him behind the bar serving drinks, dem-
onstrating the same hands-on attention 
to detail that so impressed me when Mr. 
Khalil handled the front of the house.

The dining room is unchanged. Long 
sheer curtains grace the large windows, 
and lush taupe and brown hues create a 
comforting oasis even on a hot, muggy 

night. The bar at the 
entrance beckons 
passersby to stop in 
and relax. It remains a 
wholly inviting place 
to dine.

I’m happy to report 
that while the focus of 
the menu has shifted 
somewhat from the 
global approach of 
Mr. Tadros to a more 
predictable continen-
tal style, what emerges from the kitchen is 
well executed.

The wine list, a good-sized book, is a 
bit light on whites but has plenty of nice 
reds from which to choose. We were 
pleased with the Speri Valpolicelli Clas-
sico Superiore Ripasso ($62), sometimes 
referred to as a baby Amarone, with its 
deep garnet hue, plum and cherry notes 
balanced by smooth tannins.

A fairly lengthy list of nightly specials 
included gazpacho ($7.75) and toasted 
spinach ravioli ($8). While gazpacho can 
be somewhat acidic, this one wasn’t, mel-
lowed by a dollop of sour cream that 
worked well with the chilled tomato-
based broth studded with crunchy bits of 
celery, green pepper, onion and tender 
baby shrimp. It was the perfect starter 

on a steamy summer 
night.

The toasted spin-
ach ravioli consisted 
of three large pillows 
stuffed with ricotta 
and spinach topped 
with greens, chopped 
tomatoes and a light 
application of mari-
nara. The ravioli were 
breaded and crisp but 
were a little dry. A 

touch more sauce might have solved that 
problem. Nonetheless, it was a generous 
portion that could be shared by two.

My companion chose another special 
for his entrée, the miso-marinated had-
dock in peach cream sauce ($31.50). The 
fish was flaky and moist, topped with 
shrimp and a light cream sauce, accompa-
nied by pickled ginger, risotto and a mix 
of tender-crisp broccoli and carrots. It 
was a lovely and bountiful dish.

After assurances by our server that the 
duck was crisp as described on the menu, I 
selected the duck Grand Marnier ($26.50). 
The half duck possessed crisp, delicious 
skin and moist flesh with a sauce that was 
lightly sweet, just enough to brighten the 
flavor of the duck. It came with a square 
of scalloped potatoes and the same veg-

etables as the haddock. Although many 
restaurants offer duck, few get it right. 
The kitchen here did a great job.

From the dessert offerings, we tried the 
mini cannoli ($5.50) and lava cake ($9). 
The cannoli filling was creamy and tasted 
good, but the shells were hard and shat-
tered into a million pieces when we cut 
into them. We left them and turned our 
attention to the lava cake, a small round 
of dark chocolate cake with a molten 
chocolate center served with a scoop of 
vanilla ice cream. It was an excellent ren-
dition of this ubiquitous dessert. We left 
not a crumb.

Service was excellent throughout our 
meal, even after things got busy. Mr. 
Angelo came by to describe the desserts 
and to ensure that we were happy with 
our meal. Our server and the server assis-
tant were friendly and efficient, making 
sure that dishes arrived and departed 
on time and that water and wine glasses 
remained filled.

I so rarely get the chance to return 
to places I’ve enjoyed before. It was 
refreshing to find Sam-Bucco changed 
but still the same in all the ways that 
count. (P.S.: Check the restaurant’s web-
site for special discounts and sign up for 
emails. On the night we were there, all 
meals were discounted 30 percent with 
the coupon we received by email). ■ 

 

karenFELDMAN
cuisine@floridaweekly.com

Sam-Bucco Bistro

>> Hours: 4-9 p.m. daily
>> Reservations: Accepted 
>> Credit cards: Accepted
>> Price: Appetizers, $6.50-$12; entrees, 

$16-$28
>> Beverages: Full bar
>> Seating: Conventional tables inside and out, 

high chairs at the bar
>> Specialties of the house: Italian and 

Mediterranean cuisine
>> Volume: Moderate to high
>> Parking: Free lot
>> Website: www.sambuccobistro.com

Ratings:
Food: ★ ★ ★ ★
Service: ★ ★ ★ ★ ½
Atmosphere: ★ ★ ★ ★

14700 Tamiami Trail N., Naples; 592-6050

★ ★ ★ ★ ★  Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 

KAREN FELDMAN / FLORIDA WEEKLY

Chilled gazpacho with sour cream and shrimp 
made a perfect starter on a hot evening.

Toasted spinach ravioli were bountiful 
enough to share.

Miso-marinated haddock with shrimp and 
peach cream sauce was an inventive nightly 
special.

Duck Grand Marnier featured crisp duck with 
scalloped potatoes and vegetables.

Lava cake with vanilla ice cream was a 
great rendition of this popular dessert.



Creating the Region’s
Most Exciting Communities,
featuring Luxurious Homes
with Exquisite Amenities in

Spectacular Resort Locations.

Perfecting

Development

ronto.com

We’ve got a world-class address to match your lifestyle.

drhorton.com
239-225-2676

Fort Myers
Priced From the $200’s

seaglassatbonitabay.com
239-301-4940

26951 Country Club Drive
Bonita Springs

Priced from $1.1 million

• Naples’ Finest Golf Community •
Twineagles.com

239-352-8000
11330 TwinEagles Boulevard

Naples
Priced from the high $200’s

to over $2 million

naplessquare.com
239-228-5800

100 S. Goodlette-Frank Rd.
Naples

Priced from the $600’s
to over $1 million

NAPLES

ORANGE
BLOSSOM

orangeblossomnaples.com
239-649-6310

1948 Oil Well Rd.
Naples

Aff ordably priced
from the $260’s

SOLD OUT!

www.624palm.com
941-376-9346

624 South Palm Avenue
Sarasota
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Cute 2/2 Condo in Yacht Club
Cute first floor condo is very well maintained - all tile,
light kitchen, comes furnished, close to shops and
restaurant. $59,900
1-866-657-2300 800CC039844.

CAPE CORAL

Doll House
Well maintained cottage close to  beach complex, utili-
ties are upgraded.  Move in condition. $75,500
1-866-657-2300 800CH238382.

PORT CHARLOTTE

Adorable Home
2 bed 1 bath home in the heart of Port Charlotte. Home
features tile in the main area and wood floors in
kitchen. Fenced. $89,900
1-866-657-2300 800CH239363.

PORT CHARLOTTE

Great Vacation Spot
This 2 bedroom 1.5 bath manufactured home comes
completely furnished. $90,000
1-866-657-2300 800BS032059.

ESTERO

Gulf Access North Naples
Clean 2 bed 1.5 Bath home in 55 + Community, low
fees. $99,999
1-866-657-2300 800FM013396.

NAPLES

2 /1/1 Single Family Home in Tropical Gulf Acres
Cute 2 bedroom 1.5 bath 1 car garage home  in Tropi-
cal Gulf Acres!  Newer A/C.  Perfect retirement home or
starter home. $115,500
1-866-657-2300 800CH230044.

PUNTA GORDA

Up-to-date Condo
2 bedroom 2 bath + den with golf view! $127,000
1-866-657-2300 800FM067291.

FORT MYERS

Spacious Townhome
Sandalwood Estates is centrally located in the exclusive
South Point area and close to restaurants, beaches,
Rutenberg. $134,999
1-866-657-2300 800FM047355.

FORT MYERS

Large Fenced Yard With Room For A Pool
Potential short sale subject to lender approval. Nice 3
bed/2 bath with 2 car garage with fenced yard and
room for a pool. $150,000
1-866-657-2300 800CC020117.

CAPE CORAL

Gulf Access End Condo
End condo with over 1,000 sqft under air, full size
washer and dryer, 2 bed 2 bath, about 10 minutes to
river. $154,900
1-866-657-2300 800CC076869.

CAPE CORAL

Sweet Condo in Berkshire
2 bedroom 2 bath condo with amazing views of the
canal. $155,800
1-866-657-2300 800BS024697.

NAPLES

2 Bed 2 Bath Condo at The Enclave of Naples
2 bed 2 bath first floor all tile handicapped accessible
condo. Split floor plan with both bathrooms completely
remodeled. $158,000
1-866-657-2300 800FM004662.

NAPLES

Privacy Galore
Freshly painted exterior with new gutters, new land-
scaping & wood fence backyard compliment the inte-
rior upgrades. $179,900
1-866-657-2300 800LE019192.

LEHIGH ACRES

2005 Single Owner 4 Bedroom 2 1/2 Bath
2 Story home located in Lehigh Acres.  Many extra cus-
tom features make this one of a kind. Convenient to
shopping. $184,900
1-866-657-2300 800LE031887.

LEHIGH ACRES

Spacious Home in Port Labelle
Spanish style large 3 bed 3 bath home on oversized lot
in Laurel Oaks Village. Features includes 2 master bed-
rooms, 1 w/sitting room. $185,000
1-866-657-2300 800LE021402.

LABELLE

Nice 3/2/2 Home!  Room for Pool
Convenient location in a wonderful neighborhood lo-
cated in SE Cape Coral with quick access to shopping
and dining. $189,500
1-866-657-2300 800CC037858.

CAPE CORAL

Beautiful Updated Whiskey Creek Villa
2 bed/2 bath/1 car garage villa in Sec. 1-no age re-
strictions in these adult villas! $189,900
1-866-657-2300 800FM020333.

FORT MYERS

Move In Ready Pool Home on 1/2 Acre Property
This home boasts of space and possibilities! Come see
how you can add your personal touches and move right
in. $199,999
1-866-657-2300 899LE027777.

LEHIGH ACRES

Awesome Home with all the Florida Ameni-
ties
3/2 Pool home in NW Cape. New flooring and new
paint. Fenced yard. $201,900
1-866-657-2300 800CC029509.

CAPE CORAL

3/2 Lakefront Sunsets and Fishing
Stately well-built home (previous Michigan Homes
Model Home).  Lakefront and in a beautiful, quiet
neighborhood! $203,998
1-866-657-2300 800FM023521.

NORTH FORT MYERS

JUNE 28TH 2017
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Beautiful Pool Home
Great neighborhood pool home. Large screened lanai,
fenced back yard, large shed. 3 bed 2 bath immacu-
late. $209,000
1-866-657-2300 800LE039687.

LEHIGH ACRES

Location is a Plus with this One
This affordable 3 bedroom pool home has been beauti-
fully remodeled. It is move-in ready and priced to sell!

$210,500
1-866-657-2300 800FM025819.

CAPE CORAL

3 Bedroom/3 Bath Home with High-end Amenities
Recently remodeled, this stunning home is loaded with
high-end amenities including original restored hard-
wood flooring. $214,900
1-866-657-2300 800FM040117.

LABELLE

Kitchen with a View
3/2/2 on golf course in San Carlos.  Huge yard with lots
of parking.  Great view of golf course. $219,900
1-866-657-2300 800FM033290.

FORT MYERS

Upscale 3 Bed Gulf Access Condo - Deeded Dock
Rare beautiful 3 bedroom 2 bath condo with deeded
dock on Gulf access canal. All appliances included!

$220,000
1-866-657-2300 800CC033495.

CAPE CORAL

Direct Access Waterfront Condo
Fabulous 3 bedroom 2 bath on large 200+ canal just
off the river.  Boat slip, covered parking, extra storage.

$220,000
1-866-657-2300 800FM035965.

CAPE CORAL

Look No Further
This fantastic move in ready home offers 3 bed & a
great den space. Enjoy the picture beautiful view from
any back window. $220,000
1-866-657-2300 800LE079985.

LEHIGH ACRES

Gated Community
This is a beautiful 2 bedroom 2 bath 1.5 car garage
home located in a Island Club gated community just off
of 75. $224,900
1-866-657-2300 800FM022651.

ESTERO

3 Bed/2 Bath Condo Offers the Best Views
Views in the complex! Attached garage with private
gate and stairway to access this second-floor unit.

$224,900
1-866-657-2300 800FM029158.

FORT MYERS

Well Maintained Pool Home.
Well maintained pool home with great room and formal
living and dining rooms. Split bedrooms. $234,900
1-866-657-2300 800BS027243.

CAPE CORAL

Grand Palm Beauty
Beautiful second floor coach home. $235,000
1-866-657-2300 800FM031313.

ESTERO

Best Kept Secret in Gateway - Gated Community
Best kept secret in Gateway is the gated community of
Silverlakes. Low HOA is $99 month. Three beds two
baths. $244,250
1-866-657-2300 800FM024705.

FORT MYERS

Beautiful Maintained Home
Living in nature- Lots of privacy but also close to every-
thing!!! $269,900
1-866-657-2300 800FM018580.

LEHIGH ACRES

Move in Ready 4 Bed + Den SW Cape Home
Rarely found at this price! 4 bedrooms + den + pool in
SW Cape. $284,900
1-866-657-2300 800CC037035.

CAPE CORAL

Beautiful Lake Home South Western Exposure
Southwestern exposure pool home in desirable Deep
Creek community. 3 bedrooms, 2 baths with 2 car
garage. Sold turnkey! $299,000
1-866-657-2300 800CC038179.

PORT CHARLOTTE

Beautiful 3/2 Pool Home in Punta Gorda Isles
Gorgeous pool home! Beautiful living space with up-
grades,  land scape and pool!  Don't miss it!

$299,888
1-866-657-2300 800CH235126.

PUNTA GORDA

Beautiful 3/2 Home In Tuscany Cove Naples
Attached villa in the heart of Naples!  Tennis court, club
house, fitness room and resort style pool. $260,000
1-866-657-2300 800NA036256.

NAPLES

Water View Villa at Estero
Lovely 2 bed 2 bath + den.   Beautiful view.$264,900
1-866-657-2300 800FM058614.

ESTERO

Olympia Point Beauty
This home has it all. Upgraded appliances, upgraded
carpeting and 3 bedrooms, plus a den and 3 full bath-
rooms. $269,000
1-866-657-2300 800LE033922.

LEHIGH ACRES

Acreage-Spacious 3 Bed Pool-2 Acres
w/Pond
Acreage! This spacious 3 bedroom pool home sits on
over 2 acres of land with a large pond. $269,900
1-866-657-2300 800LE025587.

LEHIGH ACRES

Pristine Lakeview Coach Home
Like new 2 bedroom, plus den and 2 bath coach home
with 1 car garage.  The home has a large lanai.

$244,900
1-866-657-2300 800FM028424.

FORT MYERS

Silverlakes Community in Gateway
Very clean, 3/2/2 home is located in a wonderful com-
munity.  Enjoy the view from your screened lanai.

$249,900
1-866-657-2300 800FM029654.

FORT MYERS

Extraordinary Affordable Opportunity
Sugar sand beaches, hospitals, shopping, golfing all
within a few miles of this recently modernized 2/2+
den home. $250,000
1-866-657-2300 800NA035821.

BRADENTON

Price to sell Ready to Move
Spectacular 4 bed 2 bath on 2.75 acres pool and super
deck. Quiet country living! $259,000
1-866-657-2300 800NA069394.

NAPLES
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Turnkey Riverfront Condo
Gated resort style community of Harbor Place Vistas. 3
bed 2 1/2 bath condo. Just a short ride to Sanibel's
beaches. $309,900
1-866-657-2300 800CC001694.

FORT MYERS

Waterfront Pool Home
Over 2,000 sqft 3 bedroom + den with 2 baths and a 3
car garage. $314,900
1-866-657-2300 800CC018046.

CAPE CORAL

Gorgeous New Construction Home
3 bedrooms, 2 full baths, fantastic open floor, 1 car
garage, and open lanai, lot of room for pool.$320,000
1-866-657-2300 800BS035782.

BONITA SPRINGS

Down by the Riverside
3/2 Well maintained ranch, 4 House from river. Never
roof, a/c and refurnished pool and pool house.

$328,445
1-866-657-2300 800FM039304.

FORT MYERS

Silver Oaks Beauty
More than wow factor move in ready!! $349,000
1-866-657-2300 800FM063883.

ESTERO

Ranch in the City
Unusual 4 acres +/-  ranch in East Fort Myers - perfect
for the person looking for acreage with animals.

$350,000
1-866-657-2300 800FM063729.

FORT MYERS

Almost One Acre Pool Home
Almost one acre of land (.85) with an over 2300 sqft
home nestled in the center.  Lots of room!  New kitchen
and roof. $359,900
1-866-657-2300 800CC034268.

CAPE CORAL

Walking Distance to Cape Harbour
4/2 Pool home with lovely great room and split bed-
room floor plan. Beautifully maintained with spacious
living areas. $369,900
1-866-657-2300 800CC038313.

CAPE CORAL

Newly Constructed Home
3 bedroom 2 bath ultra efficient home on Imperial
Shores. $374,000
1-866-657-2300 800BS035740.

BONITA SPRINGS

SW Cape 4 Bedroom Pool Home
This customer home offers over 3,700 sqft of living
area, a nice summer kitchen w/tiki hut overviewing
pool/spa and wide canal. $374,900
1-866-657-2300 800FM040265.

CAPE CORAL

River View and Basin View from this Property
Walking distance to downtown Cape Coral. Beautiful di-
rect sailboat access home features 2 bedrooms and
plenty of space! $449,000
1-866-657-2300 800CC020088.

CAPE CORAL

SW Cape Sailboat Access 4 Bedroom Pool Home
SW Cape sailboat accessable 4 bedroom pool home
with boat lift.  Less than 2.5 miles of idle to the river.

$465,000
1-866-657-2300 800CC024178.

CAPE CORAL

Extensively Remodeled
3 bedroom, 2.5 bath home. With over 2500 sqft under
air. Southern exposure. $469,900
1-866-657-2300 800CC037644.

CAPE CORAL

Gulf Access
3 bed + den, 2.1 bath pool home w/fabulous view of
200' wide canal, upgrades galore, oversized Garage,
8500 lb boat lift! $475,000
1-866-657-2300 800CC019547.

CAPE CORAL

Largest Home in Sandoval
Over 3000 sqft of living area.  4 bed/4 bath pool home
features an upstairs bonus room with closet and full
bath. $429,900
1-866-657-2300 800CC024548.

CAPE CORAL

Spacious Home Pool Home
3 bedroom 3 bath pool home in Olde Hickory Golf &
Country Club. Large living & formal dining area with
view of the lake. $429,900
1-866-657-2300 800CC033447.

FORT MYERS

Southern Exposure, 4 Bed 3 Bath, Solar Heated Pool
Formal living, dining and family areas with 2 sided fire-
place, breakfast nook large entertaining patio. Assess-
ments paid. $439,900
1-866-657-2300 800CC014011.

CAPE CORAL

SW Cape Gulf Access Luxury
Gulf access southern exposure 4/2/2 in highly desired
SW Cape Coral.  Oversize solar heated pool.$439,900
1-866-657-2300 800FM017821.

CAPE CORAL

River District
Charming Mid-century modern river district pool home,
fenced yard, open floor plan, new upgrades, tropical
private backyard. $389,000
1-866-657-2300 800FM038495.

FORT MYERS

Spectacular Lake Views
Waterfront home! Gated community - clubhouse &
pool! Custom lanai w/spa!  Builder warranty! Low fees!

$389,000
1-866-657-2300 800FM014888.

FORT MYERS

Beautiful 3/2 Waterfront Pool Home
Gorgeous well maintained pool home with amenities.
Canal waterfront. 2 car garage. Come see it!

$409,950
1-866-657-2300 800CH238418.

PORT CHARLOTTE

Beautiful River Front Property
Beautiful 3 bedroom 2 bath with an oversized garage
plus den home is on the Caloosahatchee River.

$419,900
1-866-657-2300 800LE015662.

LABELLE
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New Construction
New home build in 2016. 3/2 Pool home located off
Beach Pkwy with gulf access. $499,900
1-866-657-2300 800CC023648.

CAPE CORAL

The Perfect Home to Live
A beautiful professional designer 4 bed +den 3 bath
with a lot upgrades and nice pool. $525,000
1-866-657-2300 800BS074637.

FORT MYERS

Southern Exposure
Beautiful 3 bedroom, 2 bath gulf access southern expo-
sure pool home is move in ready! Sold turnkey!

$525,000
1-866-657-2300 800CC038681.

CAPE CORAL

Boater and Water Lovers Delight
4/2 Move-In Ready Home located in the Everest/Horton
Park Neighborhood is under 1 mile Idle to the
Caloosahtchee River. $525,000
1-866-657-2300 800CC029471.

CAPE CORAL

Colonial Style Home on Sailboat Water
Immaculate 2 story Colonial designed home on sailboat
water in Port Charlotte. Sail boat frontage and beach
access! $575,000
1-866-657-2300 800CH232214.

PORT CHARLOTTE

Direct Access Pool Home
Direct sailboat access pool home in unit 64. 3/2 with
formal living & dining/den/office. Atrium off master
bedroom. $575,000
1-866-657-2300 800CC024494.

CAPE CORAL

Gulf Access Pool Home
Beautiful 3 bed, 2 bath SW Cape sailboat access home
on a wide canal. Open floor plan, pool, spa. Large un-
dercover. $579,900
1-866-657-2300 800CC014769.

CAPE CORAL

Well Maintained Gulf Access Home
The 3/2 home features a very spacious screened in
lanai with an electric heated pool, beautiful landscap-
ing. $599,900
1-866-657-2300 800CC024930.

CAPE CORAL

Luxury Living Pine Island Style
View sunsets from the lanai and pool area. Pool faces
west and has direct gulf access. $645,000
1-866-657-2300 800FM028502.

ST. JAMES CITY

Oversized Custom Home
4 bedroom 2.5 bath pool home on longest lot in Paseo.
Volume tray ceilings. Three car garage. $650,000
1-866-657-2300 800CC035650.

FORT MYERS

Your Search Ends Here, Gulf Access
2 Story home located on 200' Gulf access canal home
over 3,000+ living area with soaring ceilings & open
floor plan. $679,900
1-866-657-2300 800CC037038.

CAPE CORAL

2633 SW 43rd Ter

OPEN SAT & 
SUN 12-3PM

Large Sailboat Access Pool Home
2 story 4 bed/4 bath wide intersecting canals. 3 car
garage lush landscape. 3 living areas & 2 upper decks.
Alarm system. $798,000
1-866-657-2300 800CC001916.

CAPE CORAL

Quick Boating Access to the Beaches
Home offers over 3700 sqft of living area, a nice sum-
mer kitchen w/tiki hut overviewing pool/spa and wide
canal. $1,300,000
1-866-657-2300 800CC037384.

FORT MYERS

872 Cypress Lake Cir

OPEN SAT & 
SUN 1-4PM

Stunning Canal Home
Breathtaking views of the bay! Watch sea life & shrimp
boats!  Superb location! Open floor plan. $1,645,000
1-866-657-2300 800FM073496.

FORT MYERS

Ft. Myers Contemporary Estate Home
This is a two story estate home has been totally re-
modeled. $1,699,000
1-866-657-2300 800FM022494.

FORT MYERS

Ft. Myers Beach Bayfront Home
Over 5000 sqft with a private boat dock! One of a kind
home on the bay. $1,700,000
1-866-657-2300 800FM033960.

FORT MYERS BEACH

River Views
Charming 3/2 with heated pool and SE patio exposure.
Captains walk wooden dock with boat lift. Oversized in
great area. $865,000
1-866-657-2300 800CC029166.

CAPE CORAL

Custom Home that Shows Like a Model
Builder show home-one-of-a kind, immaculate gulf ac-
cess custom residence w/gorgeous landscaping &
breathtaking interior. $948,000
1-866-657-2300 800CC018656.

CAPE CORAL

Location Location Location
4/3 pool home with sailboat access!! Minute to river for
boating and great fishing. Very sleek and modern in de-
sign. $957,000
1-866-657-2300 800CC002935.

CAPE CORAL

1226 SW 54th St

OPEN SUN 
1-4PM

Magnificent Mediterranean Bellagio Masterpiece
Mediterranean house  situated on an oversized lot at
the end of the cul-de-sac !!!!!! $999,900
1-866-657-2300 800CC071053.

CAPE CORAL


