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Putting it in writing
How to help your workers 
communicate clearly.  B1  

Artful adventurer
See the world through the eyes of 
painter Paul Arsenault . C1 

Indie films begin
The Fort Myers Film Festival’s 
T.G.I.M. indie film and music 
series starts up Aug. 1. C3 

BY ROGER WILLIAMS
rwilliams@fl oridaweekly.com

What if the notion is not true? 
And even if it is true, as some 

compelling evidence and the wisdom 
of thoughtful people sometimes sug-
gest, perhaps there are solutions to 
a problem many have noticed with 
dismay in recent years: Americans 
appear to be increasingly discon-
nected from each other. 

And not just from each other. From 
common values, ambitions and even 
habits that might once have defined 
many of us, no matter where we 
came from or what we did. From the 
green and growing world that gives 
us food. From a greater portion of 
the opportunities and wealth that a 
few have. From the political process. 
From communications technologies, 
or because of them.

Arguably, we have even drifted 
away from an imperative moral sense 
that we owe the nation and its peo-
ple some measure of devotion and 

SEE DISCONNECT, A8 
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Making waves teaching kids how to swim

The disconnect.

For many Southwest Floridians, swim-
ming is simply a fun activity or a form of 
exercise. But for others, entering the area’s 
abundant waters could have tragic, if not 
fatal, consequences if they lack the neces-
sary skills to stay afloat. 

Collier County families are fortunate to 

have a variety of options for finding learn-
to-swim instruction from certified teach-
ers, regardless of the non-swimmer’s age, 
income level or where they reside. 

Taxpayer-funded and nonprofit provid-
ers teach basic aquatic skills at facilities 
throughout the county. And there’s a pri-
vate company, Aquamobile Swim School, 

In an age of 
technology 

never before 
imagined, some 
say we connect 
less than ever.

BY DON MANLEY
Florida Weekly Correspondent

COURTESY PHOTO

Aquatic supervisor Jack Seeger at River Park 
Aquatic Center teaches a budding swimmer. SEE SWIM, A16 

Diva Diaries
When Billy Fuccillo ads look good, 
you’re on politics overload. A23 
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COMMENTARY
Rubio comes calling

What we don’t want is for this to be a 
glimpse of the future.

But that’s what we fear we’re seeing this 
year: a fish-killing, people-sickening, tour-
ist-offending, filthy-water look at things 
to come. A glimpse of Atlantic and gulf 
beaches east and west of Lake Okeechobee 
so devastated by our effluent that few will 
want to live on them or fish off them, and 
visitors will pointedly avoid them.

Such a reality would mean huge eco-
nomic losses and a widespread decline in 
the quality of life along Florida’s southern 
coasts, both east and west.

That increasingly common fear — along 
with Sen. Marco Rubio’s need to sympa-
thize with it, and thus to garner votes for his 
2016 Senate run — brought him last week 
to both coasts of Florida, where Gov. Rick 
Scott has declared a state of emergency.

I don’t remember Sen. Rubio ever 
appearing on either coast before just to talk 
about the fight for cleaner water. 

Warm and attentive in person — a dark-
suited 6-footer with only slightly reced-
ing black hair and a talent for appearing 
comfortably focused in front of cameras or 
small groups — water hasn’t been one of 
his big-punch battles, after all. Those have 
included fights against Cuban communists, 
terrorists, gun-control advocates, illegal 
immigrants and his lost battle for the presi-

dential nomination.
Those were his fights, rather than water. 
But now, with fish dying and tourists 

changing their Florida plans and local com-
missioners encouraging more development 
and waterfront properties becoming hard-
er to sell — and with even less regulation 
of water uses by industry, agriculture and 
construction than in past years — I went to 
see the senator. 

He had traveled to a lovely old meeting 
house of hardwood floors, high ceilings 
and great windows pitched in the shadow 
of a 32-story condominium tower built on 
the banks of the Caloosahatchee River, in 
downtown Fort Myers.

 Out those windows we watched the 
turgid, mile-wide river bearing its filthy 
excess to the nearby gulf from the vast 
cattle populations along the Kissimmee 
south of Orlando, from Lake O. itself 50 
miles east of Fort Myers, from the runoff of 
sugar and citrus operations, from suburban 
lawns, from a multitude of poorly regulated 
septic systems numbering in the tens to the 
hundreds of thousands. We watched all of 
it sliding silently west only 15 or so miles 
from its mouth near Sanibel Island, water 
released by the Army Corps of Engineers 
to protect an over-budget boondoggle of a 
dike repair job now years behind schedule.

I hadn’t come to look at that river or its 
history, though. I wanted to stand near Sen. 
Rubio, who was pushing the Comprehen-
sive Everglades Restoration Plan. I wanted 
to look at him, to listen to him, and to study 
the people around him.

The meeting was “closed” to the public  
(“it was easier that way,” a Rubio staffer 

told me), but not to mayors, county com-
missioners, state representatives, cham-
bers-of-commerce officials and a couple 
of environmentalists who joined him to 
express their concerns, with television and 
newspaper reporters looking on. 

Was the senator finally getting serious? 
His personal water history wasn’t promis-
ing but perhaps he’d changed.

Not long after he won his Senate seat, 
Sen. Rubio shrugged off our mounting 
water woes by joining the de-regulators 
in federal and state government. Not only 
did they include Gov. Scott, who eviscer-
ated the state’s water protection arm in 
2011 by firing hundreds of state regulators 
in an effort to “downsize” government 
and its influence in our lives, but they also 
included David Vitter, the senior U.S. sena-
tor from Louisiana.

First, Sen. Rubio had applauded Gov. 
Scott’s loosening of water regulations and 
his bid to stop the federal Environmental 
Protection Agency from stepping in to 
monitor and regulate Florida water: “I will 
continue working with my colleagues in 
Washington to prevent this EPA power 
grab from ruining Florida’s economy,” he 
said at the time.

Then, less than two years later, he signed 
a David Vitter letter with 30 other Republi-
cans, stiff-arming cleaner-water proposals.

“If the EPA is allowed to move for-
ward with this guidance,” the letter said, 
“streams, lakes and wetlands in nearly all 
of our states are going to be overburdened 
with federal bureaucracy.”

At the meeting last week, however, the 
senator agreed that the Everglades plan 

was only a first step in the very slow and 
much bigger process of real restoration 
— slow because leaders are not willing to 
suggest we spend more money, or to buy 
lands south of Lake Okeechobee en masse, 
where lake water can be released. One step 
at a time, he cautioned.

 Standing near television reporters, I 
had a chance to talk with him. So I asked: 
Has your opinion about the need to regu-
late water changed? Should the EPA be 
involved now? 

“More regulations aren’t the answer,” 
he told me. And neither is the EPA. If you 
get them involved, he said, they can regu-
late you even if you have only “one little 
puddle” on your property.

Aside from further regulating Big Ag 
and Big Sugar, what about requiring every-
one up and down both the Caloosahatchee 
and the St. Lucie to update their septic 
systems, I asked? 

Too expensive, Sen. Rubio suggested, 
recalling how hard his family struggled in 
West Miami when residents were required 
to spend thousands updating their septic 
systems there.

“Not everybody has $10,000 for new 
septic,” he said.

But is it too expensive to save our water, 
our beaches and our economies by offering 
government help for those who can’t pay? 
Is it too expensive to monitor what goes 
into the water from industries and agricul-
ture with more discipline and caring? Is it 
too expensive to save what is now dying, 
and will die if we don’t?

I didn’t get to ask the senator those ques-
tions. So I leave them to voters. ■

roger WILLIAMS
rwilliams@floridaweekly.com
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OPINION
Who you gonna call?

Personally, my takeaway from the whole 
affair was surprise and appreciation. The 
beautiful, well-spoken Melania Trump 
took the words right out of Michelle 
Obama’s mouth and delivered them as if 
they were entirely her own in a speech at 
the 2016 Republican National Convention. 
The purloined passages were originally 
spoken by the future first lady at the 2008 
Democratic National Convention. 

A Tweeter follower picked up on the 
similarities and called them out. Whiz, 
bang, the major networks produced a split 
screen replay of she said/she said. 

Alas, there was no question. Parts of 
Mrs. Trump’s speech were cut and past-
ed from the remarks made by Michelle 
Obama nearly a decade earlier. The Trump 
team responded as if a falsehood told vig-
orously makes the truth negligible. Finally, 
a speech writer buried in the Trump camp 
took the fall. It was all true. 

I thought the accusation of plagiarism 
was a bit harsh. With an audience of 30 
million people watching, Mrs. Trump did 
quite well in making her first prime time 
address. She is known to be an inexperi-
enced and reluctant campaigner, especial-
ly in the context of the nonstop turmoil, 
bombast and political drama associated 
with her husband’s campaign.

In Mrs. Trump’s defense, the passages 
originally spoken by Mrs. Obama and 
echoed in the more recent speech are 

uplifting to anyone who still believes in 
the American Dream. That they were bor-
rowed from a Democrat, a rock star in the 
Obama White House, and from a woman 
who is a force of nature in her own right, 
well, that was just icing on the cake. Seeing 
both women speaking virtually the same 
words, simultaneously sisters in harmony 
on a split screen, well, it was enough to 
make you think perhaps the wrong Trump 
was running for president. 

The two women do share commonality. 
Like Mrs. Obama, Mrs. Trump is a second 
to a spouse in whose shadow she exists, 
not an easy role for any woman has kids, 
a brain and a passion to make a difference 
in the world — as Mrs. Obama surely does. 
I found it strangely comforting that, in a 
moment of challenge, if the question arises 
of who you gonna call, Melania would dial 
up Michelle for inspiration. 

She’d be right. Mrs. Obama has devoted 
her tenure in the White House to perform-
ing national works of public service, most 
notably, “Let’s Move,” an initiative to fight 
childhood obesity and ensure all children 
get a healthy start. But it hasn’t been easy 
for her, even when it’s on behalf of such an 
important and blameless cause. 

Ms. Obama is the first African-Amer-
ican woman to occupy the White House 
who isn’t a slave, maid or a staffer. In the 
context of this nation’s troubled racial 
history, she sets a high standard for char-
acter and leadership. She is a first class 
role model for Mrs. Trump (or any future 
spouse) of a U.S. president, dignifying and 
substantiating with good works of her own 
the formal role of the spouse and the stat-
ure of the presidential family in the affairs 
of the country. She is also quite possibly 

the coolest first lady in the nation’s history. 
Mrs. Trump absorbing by accident or 

design some of Mrs. Obama’s own words is 
a positive, a nod of admiration to the intel-
ligent and world-wise woman who first 
uttered them. Then too, Mrs. Trump may 
need to channel Mrs. Obama more often. 

If Trump is elected, she will be the 
first immigrant to become a first lady. 
She would be thrust into a role she never 
imagined for herself as the third wife of a 
ferociously anti-immigrant, racist, narcis-
sistic, billionaire white guy. 

Then, too, her own improbable road 
to the White House — graduating from 
model to trophy wife, 24 years younger 
than her husband, gorgeous and mostly 
seen and not heard — allows right-wing 
conservatives to overlook any imagined 
defect associated with her Slovenian birth. 

As first lady, she would be expected to 
play her part in the public square, embrac-
ing the xenophobia, nativism and misogy-
ny of her husband’s administration. 

Her duties await her: A groundbreaking 
with a gold shovel for the wall her husband 
promises to build; a Rose Garden press 
conference hosted with the NRA, her new 
gun license on display, pledging to open-
carry her Glock to all appearances; and a  
ribbon cutting for the nuclear arsenal in 
readiness for President Trump’s reply to 
the provocation of some terrorist rant.  

In this light, the melding together of 
Mrs. Trump and Mrs. Obama as if of one 
mind could be a good thing. Mrs. Trump 
and her ghost writers can be forgiven for 
letting her/their enthusiasm get ahead of 
herself/themselves. Why say it differently 
if someone says it right the first time and 
you entirely agree? ■

leslieLILLY
llilly@floridaweekly.com

Cavorting Bill Clinton is biggest loser in this election year

No matter who wins the White House in 
November, the election of 2016 already has 
produced one clear-cut loser.

Bill Clinton.
Mr. Clinton has long been considered his 

generation’s finest practitioner of politics, 
but that designation does not really do him 
justice. Mr. Clinton’s political skills, as a 
presidential candidate and as president, 
were equal to or far above any of his pre-
decessors. His closest modern-day rivals 
would be FDR and Ronald Reagan. 

Mr. Clinton left office with an approval 
rating of 66 percent, which was  remarkable 
for a president who had been impeached 
during his second term. As he slipped into 
retirement, Mr. Clinton remained the most 
popular American politician. 

Beginning in 2008, when Mr. Clinton 
stumped on behalf of his wife in her bid to 
defeat Barack Obama for the Democratic 
presidential nomination, some disturbing 
stumbles and fumbles began.

He was castigated for what many saw as 
a troubling injection of race into the cam-
paign when he attempted to brush-off Ms. 
Clinton’s defeat in the South Carolina pri-
mary by saying, “Jesse Jackson won South 
Carolina in ’84 and ’88. Jackson ran a good 
campaign. Obama ran a good campaign 
here.”

Mr. Clinton feebly claimed that it was 
Mr. Obama, in fact, who was indulging 
in racial politics. “I think they played the 
race card on me,” he said. “We now know, 

from memos from the campaign, that they 
planned to do it all along.”

Fast forward to 2016. Mr. Clinton’s mis-
cues of 2008 were dismissed as curious 
aberrations. This time around, Clinton 
enthusiasts assured us, we would see the 
Bill Clinton of old. Instead, as one wag has 
suggested, all we got is an old Bill Clinton.

He sullied his reputation and, by exten-
sion, the reputations of Attorney General 
Loretta Lynch and Ms. Clinton by famously 
barging aboard the AG’s airplane on the 
tarmac at Phoenix in the midst of the FBI’s 
email investigation.

His speeches have largely been pedestri-
an and delivered in a voice both raspy and 
alarmingly weak. More than one observer 
has noted that Mr. Clinton’s hands often 
tremble when he holds notes at the podium.

These, along with Mr. Clinton’s gaunt 
appearance, have stirred rumblings that he 
is unwell. But no one has produced an iota 
of proof to that end. Indeed, Mr. Clinton 
— who has suffered serious heart ailments 
— is said to be an enthusiastic vegan who 
is solicitous of his health, a far cry from his 
presidential days when he would interrupt 
a jog for a Big Mac break at McDonald’s.

More concerning than rumors of physi-
cal infirmity are his Louis XVI lifestyle and 
his blind eye for ethical considerations. 
The man who fought and clawed his way 
out of a hillbilly upbringing in Arkansas 
now lives a bubble-boy existence that is 
not at all unlike that enjoyed by his wife’s 
nemesis, Donald J. Trump. Bill and Hillary 
doggedly portray the clueless Trump as a 
cloistered billionaire totally out of touch 
with the concerns of average Americans. 
And while they are undeniably correct 
in that charge, it is legitimate to question 
if the Clintons are the best people to be 
prosecuting it.

(A small but delicious anecdote that 
speaks volumes about the alternate uni-
verse that is Trump World is the story 
Melania Trump confided to an interviewer. 
Mr. Trump, she said, is an incredibly toler-
ant and forbearing husband. “He is very 
understanding. If I say, ‘I need an hour, I’m 
going to take a bath,’ or I’m having a mas-
sage, he doesn’t have nothing against it.” 
What a guy!)

Tales of Mr. Clinton’s cavorting, glo-
betrotting and schmoozing with a host of 
nefarious characters who funnel millions 
to the Clinton Foundation are by now 
so numerous and well documented that 
they have passed from scandalous into the 
realm of ho-hum, what else is new.

Mr. Clinton is said to charge corpora-
tions a mind-numbing fee of $750,000 for 
a speech and a Q&A session. And any 
questions to be asked must be submitted 
in advance to Mr. Clinton’s staff, which 
reserves the right to deep-six those they 
find to be objectionable.

Mr. Clinton’s profligacy was subject of 
a recent article in the Los Angeles Times. 
In one instance documented by the news-
paper, Mr. Clinton “insisted on being flown 
from San Francisco by private jet to a 
(speaking) venue just 70 miles down the 
freeway.” While in San Francisco to deliver 
other speeches, Mr. Clinton charged his 
hosts $1,400 “for a day’s worth of phone 
calls from San Francisco’s Fairmont Hotel” 
and $700 for a dinner for two.

As they say back in Arkansas, that’s livin’ 
in high cotton for a man who used to look 
common folk in the eye and drawl, “I feel 
your pain.”

These days, the only pain Mr. Clinton 
feels is that which arises from the self-
inflicted wounds he routinely administers 
to his reputation and legacy. ■

bill CORNWELL
bcornwell@floridaweekly.com
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CULTIVATE CURIOSITY
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ROOTED IN NAPLES
What’s bugging you this summer?

It started in May with a rogue bufo 
toad. Unbeknownst to us, the carnivo-
rous, poisonous threat to the health 
and safety of our family and pets found 
a way into our screen enclosure and 
silently prowled our lanai for hours 
before we found it the next morning. 
It was occupying 
the same space as 
our sweet Tulip, 
a large housecat 
who is a quick and 
deadly killer of all 
manner of intrud-
ing reptiles.

I was grossed 
out and didn’t have 
a decent idea of 
what exactly we 
had on our hands 
until my beloved 
had the notion to 
remove it with his 
bare hands. A quick 
Google search will 
reveal why that’s a bad idea, but the 
hissing and spitting at his approach 
tipped us off.

Then we moved on to combating stray 
ants around the doorframes. Shouldn’t 

regular visits 
from the bug 
guy keep 
them at bay? 
That’s what 
I always 
think when 
mid-sum-
mer  brings 

with it a constant battle to keep 
creepy-crawlers outside.

Hope springs eternal, right?
From the centipedes that curl up 

in doorways to the flying beetles that 
hover in your ears when you approach 

a stand of trees, it’s an insect’s world 
right now and will continue to be until 
the summer storms let up enough to 
let lawns air out a bit. Right now, the 
ground is so sodden and the air so hot 
that that the local flora and fauna are 
practically blooming with bug life. It’s 
a wonder the bugs don’t carry the sod 
off the lawns, leaving them scalped and 
helpless against the thundering storms 
that plague them to begin with. Mother 
Nature can’t contain it all, so it results 
in snakes sunning themselves on the 
driveway and a regular massacre of poi-
sonous bullfrogs in the flowerbed.

It’s not as if these intruders are cute, 
harmless little pests, either. After an 
overnight deluge, we found the pool 
flooded with fire ants one morning last 
week, flushed somehow through the 
deck into the one spot of respite we 
can find in the heat. A mystery portal 
in the lanai brought a 4-foot black racer 
through the pool cage, forcing us to beat 
back the puppy in order to prop open 
the door and pray it slithered through. 
I went mystery solving with our son 
under some shady trees only to watch 
too many mosquitos light on the tender 
flesh of his arms and legs. After swip-
ing those off, we called it a day when 
I looked at his face and saw two large, 
raised bites on his face.

Perhaps this is the year to reevaluate 
our bug control options, but the expla-
nation we’ve received in the past is that 
the daily rain carries away any outdoor 
protection the exterminator lays down. 
So for the next month, we’ll continue 
shrieking while smushing, smashing, 
hacking, catching and releasing the 
lower life forms that figure that the 
entire outdoors isn’t enough to contain 
them. Until then, we’ll be patiently wait-
ing for our exterminator, Bob, in the 
hopes that he has a plan of attack for 
next year — emphasis on “attack.” ■

— Lindsey Nesmith often wonders 
why she lives in a place where she’s 
regularly visited by four of the seven 
plagues. 

lindseyNESMITH
lnesmith@floridaweekly.com.
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responsible action — action aimed not 
at our individual profit but at the good 
of the whole.

In World War II, for example, the 
majority of adult Americans were part 
of the war effort, either working at home 
or serving overseas. Now, less than 1 
percent has served in either of the two 
protracted wars in which we remain 
engaged, and the sometimes-fawning 
approval Americans display for veterans 
or combat troops may show little real 
understanding of their lives.

Should we consider changing our 
marching orders from E. Pluribus Unum 
(out of many, one) to E. Pluribus Centum 
(out of many, a hundred)?

Well, not just yet.
This week, Florida Weekly peers inside 

the notion of a great disconnect flow-
ing out of the tributary lives of Ameri-
cans and into the broad river of our 
culture through the eyes and minds of 
people who have thought about the issues 
from their own distinct and different 
experiences.

Let us share those thoughts with 
you by prefacing them with a few 

more statistics.
In matters of wealth, The Organization 

for Economic Cooperation and Develop-
ment published a major report last year 
that showed 10 percent of Americans tak-
ing in 28 percent of all income — par for 
the course in developed nations, accord-
ing to the OECD. But more disturb-
ingly, the richest 10 percent of American 
households have 76 percent of all the 
wealth, defined as anything we own that 
has value. That’s by far the highest dis-
parity in the developed world: In Canada 
or Great Britain, for example, the top 10 
percent hold roughly half the wealth, and 
the percentage goes down in other west-
ern European nations.

In communications, we have seen a sea 
change. The landline telephone, radio 
and television together formed a com-
munications triumvirate that altered the 
course of life for Americans in the 20th 
century: radio fully came into its own in 
the 1920s, when telephones also began to 
appear even in rural American settings, 
and television captured the cultural land-
scape starting in the early 1950s.

Now everything has changed, again.
About 92 percent of American adults 

have cell phones, and 62 percent have 
smart phones, with that percentage 
increasing almost monthly, according to 
the Pew Research Center.

A common suspicion held by many is 

that smartphones and such social media 
as Facebook and Instagram weaken our 
ability to socialize in substantial ways, 
while increasing our awareness of each 
other in superficial ways. But the suspi-
cion certainly does not inhibit our appe-
tite for the beast itself.

Pew’s American Trends Panel Survey 
of two years ago showed that about 75 
percent of Americans thought it was OK 
to use a cell phone while walking down 
the street, on public transportation or 
while waiting in line. But using cell 
phones at a restaurant was considered 
impolite or rude by 62 percent, while 
the percentages increased into the 80s 
and 90s for Americans disapproving of 
cell phone use at family dinners, dur-
ing meetings, at movie theaters or in 
other quiet public places — church, for 
example.

But people under 50 rarely turn their 
phones off, the survey showed, and peo-
ple under 30 aren’t horrified by the con-
stant use of the phones.

When it comes to Facebook, 72 per-
cent of all adult internet users are part 
of it, and 62 percent of the entire adult 
population, according to Pew. About 82 
percent of online adults under 30 use 
Facebook.

In our understanding of the natural 
world, or in food production and self-suf-
ficiency — a way of being connected to 

the world Americans traditionally held 
as inviolable — the bare statistics are 
sobering. In 1800, only a small percent-
age of us were not farmers. Now, only 
about 2 percent of us are, and many of 
us spend little time in wilderness (a walk 
in the park does not count, according to 
some). 

As for our political processes, we 
appear to experience an ebb and flow 
of interest and participation that too 
frequently, perhaps, allows American 
decision-making to be deeply influenced 
by those who fail to participate — the 
nonvoters.

Between about 1840 and 1900, the per-
centage of eligible voters who went to 
the voting booth never dropped below 
about 70 percent, and in a number of 
elections rose above 80 percent. Of 
course, those who were eligible included 
only white men.

In recent times, 62.3 percent of eligible 
voters turned out in the presidential race 
of 2008, 57.5 percent of eligible voters 
turned out in 2012, and what happens 
this year is anybody’s guess.

In light of those facts (and keeping in 
mind that statistics, while facts, do not 
always suggest the truth of a matter), we 
offer words of the wise, and perhaps to 
the wise. ■

DISCONNECT
From page 1

“There is a contradiction going on here: on the one hand, we’re more connected than we’ve ever been. But the big difference, 
and the disconnect, if you will, is that we don’t have a common frame of reference when it comes to information.”

—  Alan Schroeder, professor of journalism at Northeastern University in Boston
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■    ■    ■

Alan Schroeder, professor of 
journalism at Northeastern Uni-
versity in Boston, is a former 
reporter, author of several books 
on media and politics, a contribu-
tor to national and international 
journals such as The New York 
Times, The Washington Post and 
The Guardian, an international 
lecturer who has also served as 
a U.S. emissary; an Emmy Award 
winner for a Boston radio show, 
and a Kansas native.

There is a con-
tradiction going on 
here: on the one 
hand, we’re more 
connected than 
we’ve ever been. But 
the big difference, 
and the disconnect, 
if you will, is that 
we don’t have a com-
mon frame of refer-
ence when it comes to information.

There used to be a plethora of news-
papers in each American city, but at the 
same time you’d have a treatment that 
worked on television. You sat down and 
watched the same newscasts, reporting 
the same set of agreed-upon events and 
with a common denominator. Now, that 
is just out the window. It’s less and less 
effective a glue all the time.

I do think it’s dangerous. If we can’t 
agree on a common set of facts or goals, 
how to do we keep society together? It’s 
a problem in a societal way, but it’s also 
a problem for the media, those of us who 
are professional reporters.

Social media, meanwhile, is a little 
more than just a new communications 
tool. It’s a whole system of interacting 
that didn’t exist before.

In the past, old media didn’t go away 
when something new came along. Tele-
vision didn’t kill radio and radio didn’t 
kill (live performance or lectures). But 
there’s something different about this, 
and about the fact that even though 
social media is a shared experience, it 
can also be almost completely an indi-
vidual experience.

This separation and the resulting 
anonymity also encourage bad behav-
ior. You’re not dealing face-to-face with 
people, you’re writing angry screeds on a 
keyboard somewhere and sending them 
off.

So, some of the general lack of civil-
ity that really comes into focus is this: 
We’re unlearning how to be with each 
other as human beings. And that’s very 
troubling. It has negative implications 
for a lot of things. Our political culture, 
the media, the way we view our respon-
sibility to other people — there’s a lot 
of downside.

But there’s good stuff, too. Being able 
stay in touch when you travel overseas, 
being able to connect to people almost 
anywhere and everywhere, that’s the 
positive side.

Thinking about the future: I’m torn 
here. I see us retreating more and more 
into our bunkers. 

But I’m also thinking about our stu-
dents. They may see this differently. The 
technology is so common to their lives 
they don’t view it as something worse — 
it is what it is.

So, we’re at this interesting moment 
here where the change has begun. We 
have some inkling where this is headed, 
but that’s all.

I guess I’m optimistic in general. This 
will all push in a good direction, eventu-
ally.

■    ■    ■

Peter Bergerson, professor of 
Public Policy, Florida Gulf Coast 
University.

In some ways 
there’s always been a 
disconnect between 
some elements in 
American society, in 
a political, a social 
and an economic 
sense.

But now there’s 
a highlighting of 
an economic gap 
between the very wealthy and the middle 
class — and there’s a disconnect politi-
cally between different groups.

One of things we’re more cognizant of 
is the role of the media and 24/7 news, 
which tends to emphasize these divi-
sions, so they’re more obvious.

 But at least in politics, the division is 
based on the argument of a free market: 
You have open ideas, you debate and dis-
cuss them. The problem occurs when the 
rhetoric has become caustic and toxic. 
That is different. 

In the past, there generally hasn’t been 
quite the vitriol associated with two sides 
debating each other and using terms that 
are — I don’t want to say black and white 
— red and blue.

Everyone rushes to their own corner, 
so to speak. But on occasion that has 
happened before.

Look back at 1968, a high water mark 
of divisions seen in society based on 
race, on politics, but maybe not so much 
on the economics of that time. The 
assassinations, the disagreements on the 
Vietnam war — and look how close the 
elections were then, as well.

In addition, you had the factor of 
George Wallace (an Alabama governor 
and presidential candidate who resisted 

segregation aggressively). He inflamed 
race relations.

The idea of negativity in campaigns is 
not something that is new at all. Cam-
paigns have been riddled with it. Even 
Nixon, when he ran for the U.S. Senate 
in California, did it. His Democratic 
opponent was Helen Gahagan Douglas. 
This was during the McCarthy era, and 
the House Un-American Activities Com-
mittee, and Nixon famously said she was 
pink right down to her underwear.

The dog-whistle then was calling 
someone pink and creating that discon-
nection.

So in the same way Trump disconnects 
Americans … with illegal immigrants tak-
ing jobs, with a wall, with proposals to 
make Muslims register.

For some people that’s going to solve 
their ‘problem’ — a simple solution to 
a complex problem. That’s not to say 
that immigration is not a legitimate pol-
icy issue, but having a religious test for 
immigration, or building a wall — that’s 
not possible. It’s absolutely, patently 
impossible to build a wall.

But that doesn’t mean a lot of people 
won’t believe it.

 It’s a question of balancing change 
and stability. That’s something we do in 
society all the time.

 It’s said that Franklin Delano Roos-
evelt mastered radio and John F. Ken-
nedy mastered television. Now, political 
parties, institutions and candidates are 
using Facebook, Twitter, Instagram and 
the internet as a way of interacting and 
communicating. But they can do it with 
a much more focused audience. They 
can identify, and individuals will self-
identify.

I’m an optimist over the long haul. I’m 
100 percent positive that we’ll overcome 
this. This drama and the level of discon-
nect — or separation — is kind of like 
the tide. The water comes in, the water 
goes out.

■    ■    ■

Julie Byle is a Ph.D. student in 
ecology and evolutionary biology 
at the University of Colorado, 
Boulder. She grew up on Florida’s 
southwest coast as a seventh-gen-
eration Floridian and a third-gen-
eration biologist.

There is much to 
be said about the dis-
connect of humans 
from nature. Of all 
ages.

Whether in child 
care or hospice, we 
still lack the physi-
ological research 
to understand why 
being in nature 
is beneficial — both for learning and 
for socio-emotional wellness. People 
attempting to write green time into les-
son plans or treatment plans are still 
considered tree huggers in most places, 
so we need the research.

We know that people love to be in 
nature, yes, but why? And how do we 
tell people in decision-making seats how 
important this is? 

I’m exploring this question everyday 
while working with folks writing the 
state standards for science education. 
I am finding that learning and socio-
emotional wellness do go hand and hand. 
When people are happier and healthier 
(in nature) they learn more. Period. 

I see a drastic difference between my 
students’ success in a classroom versus 
outdoors. The rise of technology is both 
beneficial and detrimental to the current 
and future state of relational psychology, 
productivity, and emotional health. 

Technology can connect us (being able 
to share research findings, for example) 
but it has also disconnected people.  The 
abundance of stimuli through an elec-
tronic device is hard to beat, chemically. 

Nature and technology are apples and 
oranges, though. It’s unrealistic to be 
black or white in judging what we should 
use. We are neither robots nor trees.

We’re humans, and therefore we’re 
capable of creating and maintaining a 
healthy balance between the two.

■    ■    ■

Dr. Robert Hilliard, professor 
emeritus of media and communi-
cations at Emerson University, is 
the author of more than 30 non-
fiction books, as well as novels 
and plays, which he continues 
to write and sometimes direct. 
A combat-wounded veteran of 
World War II, he also helped cre-
ate National Public Radio in its 
early years. He lives on Sanibel 
Island.

I remember as a 
youngster in New 
York in the 1930s, 
one had access to 
myriad newspapers, 
from the politically 
progressive PM to 
the very conserva-
tive Daily News. 
There were two 
Hearst papers and 
several more with a variety of opin-
ions. You even had the Communist Daily 
Worker at one end of the scale and 
Father Coughlin’s rabid anti-Semitic and, 
as some thought, pro-Nazi Social Justice 

SEE DISCONNECT, A10 
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— and a Catholic newspaper that often 
supported his views, The Tablet — at the 
other end. The point is that there were 
multiple viewpoints available.

Given that the media (television, radio, 
the press, the internet) are the most pow-
erful forces today for affecting people’s 
minds, emotions and, to a great extent, 
even actions, the fact that some six inter-
national entities control or directly affect 
the content of about 90 percent of the 
world’s media outlets means a serious 
lack of alternative viewpoints for the 
people. Multinational media companies 
tend to be conservative to far right, and 
have skewed people’s views of the politi-
cal scale.

If you look at the public’s reactions 
as expressed in letters to the editor 
and responses in non-press media, ideas 
and concepts that were once considered 
conservative are now considered ‘objec-
tive.’ Concepts that were once consid-
ered objective are now labeled ‘liberal.’ 
Liberal views have become ‘left’ and ‘far 
right’ is now considered ‘conservative.’

As long as the media are controlled by 
a few huge corporations, the American 
people will have little or no alterna-
tive information or viewpoints presented 
other than what those corporations want 
the people to believe.

Case in point: a conservative media 
conglomerate now owns the two major 
daily newspapers in Lee and Collier 
counties. More and more people who 
think they are supporting conservative 
causes are in reality supporting far right 
and even radical right causes. 

■    ■    ■

Sgt. 1st Class Jim Greenhill, 
Army National Guard, immigrated 
to the U.S. from England as a young 
adult, graduating from the Univer-
sity of North Carolina. He became 
an award-winning reporter at The 
News-Press in Fort Myers and else-
where. Following 9/11, he enlisted 
in the Army, where he continues 
to serve. He notes that these are 
his views, which constitute neither 
an endorsement nor the opinion of 
the Department of Defense or any 
other entity.

I’m the 1 percent.
Actually, I’m the 

about 0.5 percent.
It’s a safe bet you’re 

in the 99.5 percent 
not currently serving 
in the armed forces.

Last year, 265 
active duty service 
members killed 
themselves.

I bet if you and I 
try to discuss that, 
one of your assumptions will be this is 
a consequence of combat, and it will 
surprise you when I explain about half of 
them never saw combat.

And I bet if we try to discuss Guan-
tanamo Bay, Afghanistan or Iraq, it will 
end up being frustrating for both of us. 
The odds are very, very high you haven’t 
been to any of those three places, let 
alone repeatedly visited them for more 
than a decade.

The very meanings of those names is 
different for you than it is for me — so 
much so that I have more or less aban-
doned trying to discuss them with civil-
ian friends. So much so that I experience 
something like pain when I hear some of 

the things said about them, the assump-
tions, the ‘facts’ that can’t be challenged, 
even by someone who has been there.

If you and I sit down for an extend-
ed chat, I’m probably going to realize 
that, while you are aware of some ongo-
ing operations in Afghanistan, Iraq and 
Syria, you are oblivious to the continu-
ous presence of our troops in places such 
as Kosovo, the Sinai Peninsula of Egypt, 
Djibouti and dozens of other countries 
for, in many cases, decades.

But enough about me.
Tell me about your health care. Your 

retirement plan. Your education benefits. 
Your job security.

Notice how my attention just drifted? I 
have all of those things. I take them com-
pletely for granted. I am so thoroughly 
consumed by my daily duties and so 
completely surrounded by other service 
members — both physically and in my 
social-media echo chamber — that I have 
little time to seriously reflect on your 
daily stress.

Which is mutual, because you prob-
ably haven’t really considered what it 
would mean to pick up stakes and move 
about every three years; have repeated, 
extended, sometimes dangerous separa-
tions from your partner and children; 
or change your children’s schools and 
friends repeatedly.

The good news is that, deep down, 
you and I do know about the disconnect. 
My brothers and sisters in uniform talk 
among themselves about what it means 
to live on self-contained bases and posts 
separated from the majority, in self-con-
tained communities we don’t even have 
to leave for groceries. We talk about how 
to overcome that.

And we’re fortunate, because almost 40 
percent of our nation’s service members 
are in the Reserve and National Guard 
components. If your friends or cowork-
ers include someone like me, chances are 
that person is a reservist. Which means 
they have feet in both worlds, know the 
challenges of civilian and uniformed life 
and can serve as translators.

Understanding is a two-way street 
that demands at least as much listen-
ing as talking, a conscious effort to seek 
to prove ourselves wrong rather than 
to validate our existing opinions and a 
good-faith attempt to at least try to imag-
ine what it would be like to be the other.

So I’ll try not to give up on having 
those conversations about the places I’ve 
been.

And, if I ask one thing from you, it’s 
this: A half-dozen of my friends have 
paid a much higher price for their service 
than I can ever really understand (funny 
how there are disconnects even there).

Politics aside, they did what they did 
because they believed they were serving 
you.

I love them like brothers, in a way I 
cannot explain however hard we try to 
build bridges. My respect for them is 
without limit.

Do me a favor? Make sure my Wound-
ed Warrior friends are treated in a man-
ner appropriate to their sacrifices and 
service.

If you’ll help ensure our country does 
right by them, for the rest of their lives, 
there will be no disconnect.

■    ■    ■

Bill Byle, natural resource plan-
ning director, Charlotte County, is 
the father of Julie Byle.

This is one of 
the most important 
matters that affects 
every aspect of every 
person on the plan-
et. But it’s reached 
crisis level in all of 
the advanced coun-
tries, especially in 
the United States, 

where 90 percent of people under 40 
are disconnected from nature. And that 
problem is directly connected to almost 
every personal, social and global prob-
lem being faced.

Things have changed in the last 50 
years. 

And sometimes what appears to be 
obvious isn’t true. Why are we so discon-
nected? It’s real easy to identify a whole 
bunch of things that have disconnected 
people on the family and social level, but 
I can only speak to my experience.

I had one foot in the past when there 
was a fair amount of connecting between 
people, and now I live in the world where 
there isn’t. I can’t believe I’m that old.

I came to live (on Pine Island on the 
Gulf Coast) with my grandmother in 
1955, the same year her husband died. I 
went from public housing in Richmond, 
Va., to a bedroom window over the high-
tide line. There was one TV station, 
black and white, that signed off the air 
with a test pattern at 9 p.m. If the wind 
was right, you could go out and turn your 
antenna toward Tampa and maybe you’d 
get a station out of Tampa. It’s passé to 
say that TV screwed up everything.

But when you had one TV station, and 
there was no air conditioning, and no 
internet, you went outside. You lived on 
the dock. I had a boat. We always were 
outside. The only thing my grandmother 
ever said to me was, ‘If you want a warm 
supper, be home by dark.’

So my whole life was being outdoors, 
and not knowing it, and being connected 
to nature, and if it weren’t for my grand-
mother and that, I don’t think I’d be alive 
now.

Raising our kids: I won’t say we were 
dictatorial (about getting into nature). 
We did all the normal things — gym-
nastics class, dancing class, everything 
normal city kids do — but our lives were 
outdoors. It didn’t happen in somebody’s 
condo. Jill and I had a 2-acre yard near 
Sanibel on purpose. So Robin (his son, 
now a graphic artist) and Julie grew up 
with rabbits and squirrels and birds and 
an eagle’s nest. There were otters over 
the back fence and a bobcat and gopher 
tortoises — so she grew up with this 
wildlife all around her.

I’m a Joseph Campbell person: every-
body should follow their bliss. I’ve never 
once said, ‘You should think about an envi-
ronmental career.’ But it’s her bliss, too.

■    ■    ■

Millisa Bell De Choch, master 
gardener and beekeeper, works in 
Collier, Lee and Charlotte coun-
ties. She lives with her husband, 
Santiago De Choch, on Pine 
Island.

Recently my hus-
band and I sat down 
to a delicious meal 
of chicken, heirloom 
eggplant and pota-
toes. To say the meal 
was deeply satisfying 
would be an under-
statement. The satis-
faction didn’t come 
from the fact that it 
filled the belly (which it did) or delighted 
the taste buds (which it overwhelmingly 

did). The true satisfaction that I derived 
from that meal was knowing that outside 
of a sprinkling of salt purchased at the 
grocery store, the entire meal right down 
to the herbs we seasoned it with was cul-
tivated and produced entirely on our little 
farm. The fulfillment came from know-
ing exactly how much work, effort, and 
sacrifice went into providing that simple, 
delightful, nutritious meal to our plates. 
The joy came from knowing exactly how 
it was produced, how it was harvested, 
and knowing exactly what we were eating. 
I didn’t have to wonder if my vegetables 
had been sprayed with pesticides or what 
kind of life that chicken led before we ate 
it. I knew because I was part of the entire 
process. I call that food sovereignty. 

There are others out there like me 
trying to reach this goal on a daily basis, 
and a select few who have been continu-
ing the tradition all along, but we are a 
limited bunch.  While more and more 
people like me are desperately trying 
to reconnect with the food we eat and 
the true costs associated with that food, 
we are but a drop in the bucket within 
the food-to-mouth disconnect that has 
invaded our culture. And there is a clear 
war being waged on both our desire and 
our ability to reconnect.  

Not having this connection to the food 
we eat has allowed us to turn a blind eye 
over the last century to the loss of 90 per-
cent of our food diversity. It has allowed 
and encouraged us to ignore the mass 
environmental pollution and destruction 
created by the way the majority of Amer-
icans eat; to ignore incredibly inhumane 
suffrage of animals; to ignore soil deple-
tion and subsequently a weakening of the 
mineral content of our food (while the 
vitamin shelves grow larger to replace 
that loss); to ignore mass spraying of food 
crops which are linked to a wide array of 
health ailments; to ignore water qual-
ity; to ignore slave-labor wages for both 
immigrants and farmers (because people 
have become accustomed to cheap, gov-
ernmentally subsidized food); to ignore 
mono-cultures and the problems they 
create; to ignore an indisputable reliance 
on the grocery store shelves being full; 
and perhaps worst of all, to buy into the 
hype that only GMOs can feed the world 
while we here in this country discard 
nearly half of ours in the trash. In my 
opinion, with what the massively scaled, 
pesticide and herbicide laden, and gov-
ernmentally subsidized practices domi-
nating this country are producing, that’s 
exactly where most of that food belongs. 

We’ve been sold on the fallacy and 
convenient idea that it is the only way to 
provide food for ourselves and the only 
way to eat, and as a result, eating for 
most in this country has become a mind-
less, ungrateful practice. 

What my partner and I do on an 
acre of land can easily be produced on 
your typical urban lot, but the powerful 
interests that be have decided that lawn 
and palm trees are the better invest-
ment and damn the urban or gated 
community dweller who believes or 
attempts to invest otherwise. Their 
efforts are most likely to be quickly 
thwarted and in many cases penalized by 
the guy who took down every potential 
nesting site in their gated community 
before branding it with the misnomer 
‘Eagle’s Preserve.’ 

The cost is the loss of community that 
comes from having a locally produced 
food supply. Food literally brings us to 
the table.  And what I would call ‘real’ 
food brings us into a genuine dialogue 
with the people we share it with. 

How have we fallen away from each 
other socially, politically, economically, 
and so on? We have metaphorically left 
the table that sustains, enlivens, and 
connects us all.  We now eat at the table 
of mass media, social media, and cheap, 
nutrient and spiritually deficient food. 
How many people do you know who 
make it through a meal without feeling 
the need to look at their phones? ■

DISCONNECT
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the Arlington of Naples is now ready 

for you. The celebration has begun. New 

neighbors are moving into beautifully 

designed villas and apartment residences.  

A growing community has already made 

this smart choice. With assurance for 

tomorrow, we are maximizing today  

- every day!  There’s still time...

This party is just 
getting started.

Here’s how you 
can help Hope 

for Haiti
Hope for Haiti and IBERIABANK 

host the sixth annual Neighborhood 
Pub Crawl the evening of Saturday, 
Aug. 13. Space is limited, and the first 
100 people to sign up will receive a 
limited edition T-shirt.

After gathering at Hope for Haiti 
headquarters at 1021 Fifth Ave. N., at 
3:30 p.m., participants will walk about 
half a mile, making stops at Cosmos 
Café and Pizzeria, Under the Shady 
Palm Pub and Riptide Brewing Co. 
with Krista Fogelsong of ABC-7 as 
their guide.

Participants are encouraged to 
bring three personal hygiene items for 
donation to be sent to Haiti. Everyone 
who does so will quality for a prize 
drawing. Items most in need include: 

■ 30-40 percent Deet Repel (no  
       aerosol cans)

■ Washcloths
■ Toothbrushes and toothpaste
■ Full-size deodorant (no aerosol  

        cans)
■ Shampoo (15-oz. size only)
■ Hand sanitizer (8-oz. only)
■ Hair combs
Neighborhood Pub Crawl tickets 

for $50 include a drink at each stop, 
food specials, raffles and souvenirs. 
Reservations are required and can 
be made online at hopeforhaiti.com 
(click on “Get Involved” and then 
“Events”). For more information, call 
Dani Bryant at 434-7183, ext. 207, or 
email dani@hopeforhaiti.com. ■

Golf-based fundraising group hitting its stride
Founded in 2012 by Diana Riley, the 

fundraising group Swinging With Pur-
pose had a hugely successful first quar-
ter of its fourth year. 

March was coined “Swinging With 
Purpose Month” by the group’s volun-
teer board during which they invited 
numerous golf clubs throughout the 
Naples area to participate in a fundrais-
ing push to raise money for women and 
children in need. Eight clubs partici-
pated and more than 1,000 golfers got 
involved in the month-long charitable 
efforts.

“Our supporters come from within 
the community,” said Ms. Riley. “We 
started this nonprofit organization 

because we all wanted to channel our 
love for the game of golf into helping 
the disadvantaged, and we knew that if 
we joined together we could make a real 
difference in the lives of many women 
and children who need help.”

Members from clubs such as Impe-
rial Golf Club, La Playa Beach and Golf 
Resort, Naples Lakes Country Club, 
Palmira Golf and Country Club, Plan-
tation Golf and Country Club, Quail 
West, Stonebridge Country Club and 
The Quarry Golf Club netted donations 
of $32,000, bringing the total earned to 
date by Swinging With Purpose to more 
than $250,000. The March fundraising 
activities also included a 60th birthday 

bash for board member Sandier Flem-
ing, who encouraged SWP donations in 
lieu of gifts.

With an encouraging first quarter, the 
board is looking to the future. Just this 
week, Ms. Riley has been nominated for 
a prestigious Jaffe Award, which could 
add significant funds to their efforts to 
grow the presence and philanthropic 
reach of the brand, both regionally and 
nationally. 

To donate or for more information 
on upcoming events, or to learn more 
about how you can make a difference, 
visit swingingwithpurpose.org or email 
Ms. Riley at Diana@swingingwithpur-
pose.org. ■

COURTESY PHOTO 

From the left: Kelly Cox (Swinging With Purpose board member), Karen Watson (Our Mother’s Home), Jean Takas and Jacquie Walters 
(Providence House), Cheryl Ollila and Sandie Fleming (SWP board members) and Diana Riley (SWP founder).



A12    NEWS    WEEK OF JULY 28-AUGUST 3, 2016 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

BEHIND THE WHEEL
Dodge Charger SRT Hellcat – 707 horsepower for the whole family

Hellcat. Dodge was able to inspire an 
entire generation of muscle car fans with 
this one word. It means that an already 
massive 6.2-liter V8 motor is given a 
supercharger to create 707 horsepower 
of rolling thunder. 

The fact the Dodge Charger SRT 
Hellcat packs more power than a Lam-
borghini Aventador into a family-sized 
package makes imaginations go wild. 
After all, what daydream would be com-
plete without beating the boss’ Porsche 
Panamera Turbo S to every stoplight? 
Or becoming the envy of the neighbor-
hood by leaving tire-smoking burnouts 
after every soccer practice drop-off?

But just like a superhero, the SRT 
Hellcat hides its bionic strength behind 
incognito sheet metal. Most of the exte-
rior upgrades are trim pieces. If no one 
notices the extra scallops in the hood, 
special vents in the bumpers, blacked-
out wheels, or those cool Hellcat fender 
logos, then it could be mistaken for 
a lesser Charger. It’s not entirely a 
bad thing, considering Dodge’s full-size 
sedan already does a nice job of blend-
ing retro and aggressive design cues.

The Hellcat’s undercover styling is 
not accidental. Being able to fly under 
the radar in a stealthy vehicle that can 
approach 200 mph but looks like a fam-
ily sedan is quite appealing to some 
people. But more importantly to Dodge, 
the conventional styling can have a 
trickle-down effect.

For everyone who is drooling over the 
Hellcat in this article right now, few are 
willing and/or able to pay the $68,640 
base price (including gas guzzler tax.) 
With nearly $40K between that high-
end trim and the most basic Charger, 
the Hellcat magic is a great tool to 
entice people into the showroom and 
possibly introduce them to something 
similar-looking that they can afford.

Inside are the great hallmarks of any 
family sedan. There are comfy bucket 
seats for dad and mom, and the back-
bench has enough legroom so that the 
kids don’t kick and can carry a second 
adult. There are plenty of standard fea-
tures for the money — GPS naviga-
tion system, dual-zone climate control, 
backup camera with radar parking aids 
and heated and cooled front seats. All 
of this suggests a very practical vehicle, 
but with one touch of the ignition but-
ton, sensibleness instantly fades away.

The Hellcat motor doesn’t try to 
mask its aggressiveness. It fires up with 
a rumble that is like a small thank you 
for allowing it to chug all that premium 
fuel. It can idle through the neighbor-
hood without setting off car alarms, but 
just barely. It wants to scare every other 
vehicle on the block ... and when the 
time is appropriate, the Hellcat can.

Straight-line supremacy is almost a 
guarantee with its large V8 and super-
charger that’s ready to go right off the 
line. But the engineers actually spent 
some time thinking about corners, too. 
That’s why it comes with an adjustable 
sports suspension with Bilstein shocks, 
large Brembo brakes and extra sticky 
Pirelli tires. These are all great for trac-
tion, but that doesn’t mean the Hellcat 
doesn’t live up to its name.

The most fun amateurs will have 
with this car is making right turns onto 
deserted six-lane roads. All anyone has to 

do is hit the accelerator and aim for the 
center. The Hellcat will wildly wag its 
tail while marking every lane before the 
electronic brain and competition-worthy 
components bring it back into line. 

There are plenty of ways to turn off 
all the car’s “nannies,” but for every-
body except the most experienced driv-
ers, it will likely result in watching their 
supercharged kitty climb a palm tree.

That’s the fun of the Hellcat. It is a 
wild and raucous beast hiding in the 
family car. In fact, this motor is only 
offered elsewhere in the Challenger, and 
this has more back seat space and less 
blind-spot prone design touches.

The Hellcat is not cheap to buy or 
distinctive to look at, but it’s worth 
every penny in the fun it provides if 
you buy this super sedan for the right 
reasons. It’s not a car to own, but a car 
to collect. This isn’t your son’s first 
car; instead he’ll only drive it when it’s 
inherited. And if you drive the Dodge 
Charger Hellcat correctly, that won’t be 
for a long time. ■

mylesKORNBLATT
mk@autominded.com



7th ANNUAL 
GIVE AWAY

SATURDAY ONLY! 
Aug. 13, 2016

FREE AREA RUG

IN APPRECIATION FOR YOUR DEDICATED 
SERVICE TO OUR CHILDREN

TEACHERS

classroom
for your

WHILE SUPPLIES LAST.

PLEASE SHOW YOUR TEACHER I.D.

ONE PER TEACHER.

FREE    COFFEE PROVIDED BY STARBUCKS! 

Limited Supply!

Come Early!

BEST TO START

H A D I N G E R  F L O O R I N G Tile   Marble   Wood   Area Rugs

HADINGER
Area Rug Gallery

Est. 1931

6401 North Airport-Pulling Road • Naples, FL 34109 • Mon - Fri 9-5:30pm • Sat 9-5pm • Closed Sun • 566-7100
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PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

ROBBSTUCKY.COM
FORT MYERS: 13170 S. Cleveland Ave., Fort Myers, FL 33907 

Phone: (239) 415-2800

NAPLES: 355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

 *Sale prices are marked off MSRP. Robb & Stucky never sells at MSRP; our prices 
are always lower. Sale applies to in-stock sofas, sleepers, & Sectionals only. Comfort 

Sleeper, Kate Spade, MG + BW, Stressless You, Thayer Coggin and other MAP 
collections are excluded. Robb & Stucky is not responsible for typographical errors.

Clarissa Top Grain Leather 2- Piece Sectional
$9857 MSRP $5915 Sale

summer sale

40%
off

MSRP*

ALL SOFAS
SECTIONALS
& SLEEPERS*

Blake Upholstered Sofa
$2555 MSRP $1535 Sale
Blake Upholstered Sofa Captiva Upholstered Sofa

$2739 MSRP $1599 Sale

KICK YOUR FEET UP, 
IT’S ON US.

For a limited time, receive a 
FREE Ottoman with the purchase 

of any StresslessYOU recliner
with a metal base. 

A savings of up to $500.

Or Purchase a Recliner and 
Ottoman (wood or metal base)  

and Receive a Free 
Accessory!

COURTESY PHOTO

Bank of America has awarded the David Lawrence Center a $5,000 grant to fund the 
Supported Employment Services program for low- and middle-income individuals in the 
community with mental illness who struggle to find jobs. Bank of America’s investment 
will help expand the services to more individuals in need and improve the lives of those 
living with mental illness in Southwest Florida. The Supported Employment Services 
program helps clients find jobs that match their preferences and capabilities and helps 
eliminate barriers to employment such as limited job experience, education and training. 
Left to right: James Andersen, John Loli, Scott Burgess, Julie Schmelzle, Nancy 
Dauphinais, Darcy Taylor and Kevin Quinn.

Sign up now for seventh annual
Thinking Outside the Box program

The seventh annual Thinking Outside 
the Box: “Lucky 7” workshop for nonprofit 
organizations in Collier County is set for 
8:30 a.m. to noon Friday, Aug. 19, in the Com-
munity Room at the Naples Daily News, 
1100 Immokalee Road. Registration is open 
now for the free program.

Speaking to the theme of “Don’t Leave it 
to Luck,” five area professionals will discuss 
the importance of strategic marketing to 
ensure a nonprofit organization’s growth. 
The speakers are: Sue Huff of E. Sue Huff 
& Associates Inc., Matt Dykes of Guerilla 
Media, Batya Maman of Social Connect, 
auctioneer Scott Robertson, Paul Kessen of 
Allegra of Naples, Arnold Klinsky of Klin-
sky Consulting and personal development 

coach Peggy Sealfon.
Ms. Huff presents the annual seminar 

with co-founding sponsor Kelly Capolino 
of Downing-Frye Realty. Ms. Capolino is 
also the founder of the Diamond Volunteer 
award program that recognizes those who 
give of their time and talent to area non-
profits.

Nonprofit staff, board members and vol-
unteers are welcome. Attendance is lim-
ited to two representatives per organization. 
To sign up, complete reservation form at 
thinkingoutsidethebox2016.eventbrite.com. 
Confirmation will be given.

For more information, email Sue@ESue-
Huff.com. ■
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Freedom Boat Club Sports State-of-
the-Art Online Reservation System

Ask Freedom Boat Club Sales 
Manager Randall Underwood what 
the #1 question people want to know 
about joining, and the winner is: 

“Can I get a boat when I want it?”

Unlike other clubs who rely on
manual reservations, Freedom Boat 
Club members access a proprietary 
online reservation system that can 
be accessed 24/7. Members can
reserve 4 rolling dates for the times 
and location of choice. Once a date 
is used, a new one becomes available.

“Simply reserve your boat in advance
to ensure you have one when you
want it,” said Underwood. “We 
make that extremely easy to do.”

In addition, Freedom Boat Club 
adheres to a proven 10:1 member-to-
boat ratio to ensure boat accessibility. 
Every time a tenth new member 
joins, a new boat is added to the fleet.

“We’ve been doing this for 27 years 
and serve 12,000+ members 
nationwide who collectively take 
150,000 boat trips a year,” said 
Underwood. “Our job is to make 
boating simple and affordable. ffff The
program works!”

For more information about Free-
dom Boat Club, call 877-804-0402 
or visit www.freedomboatclub.com.

SPONSORED CONTENT

www.ECOF.com

Clearly, the right choice
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The power of prayer
A 28-year-old woman, unnamed in 

news reports, veered off the road and 
into a house in the Florida panhandle 
town of Mary Esther on July 7. She 
apparently was free of drug or alco-
hol influence, but readily explained to 

police that she must have gone through 
a stop sign and left the road when she 
closed her eyes to pray as she drove. 
(The house was damaged, but no one 
was injured.)

   

Weird numbers making the news 
■ The Transportation Security 

Administration announced in May that 
it had collected $765,000 in loose change 
left behind in airport scanner trays dur-
ing 2015 — an average “haul” for the 
agency of $2,100 a day (numbers assum-
ing, of course, that TSA personnel turn 
in all of the money they find). Los 
Angeles and Miami airports contributed 
$106,000 of the total.

■ Take your word for it: Scientists at 
the University of Cambridge, writing 
in May in Proceedings of the National 
Academy of Sciences, claimed to have 
figured out how to construct a “motor” 
a “million times” smaller than an ant. 
(It apparently involves lasers, gold par-
ticles and “van der Waals forces,” and 
the object is to bind the gold particles 
and then cause them to automatically 
“snap” apart with, according to author 
Jeremy Baumberg,” 10 to 100 times more 
force per unit than any known other 
machine.”)

■ CEO Michael Pearson told a Senate 
committee in April that he “regret(s)” 
the business model he instituted in 
2015 for Valeant Pharmaceuticals — the 
one that, for example, allowed a drug 
(Cuprimine) that treats liver failure and 
formerly cost a typical user out-of-pock-
et about $3 a pill (120 per month, $366) 
to, overnight, cost the user $15 a pill. 
(The insurance company’s and Medi-
care’s cost went overnight from about 
$5,000 per 100 tablets to $26,000.) (A 
Deutsche Bank analysis of the industry 
tallied Valeant’s all-drug average price 
spike at more than five times the aver-
age of any competitor’s.) Pearson told 
the senators he had no idea that such a 
pricing strategy would turn out to be so 
controversial.

■ The passing parade: (1) Mark Her-
ron, 49, of Sunderland, England, was 
arrested again in May — his 448th arrest 
on alcohol-related charges. The year 
started “well” for Herron, with only 14 
collars through March, and he cleaned 
up briefly before a “family bereave-
ment” sent him spiraling downward 
again. His current lawyer admitted 
that his client has been in court more 
often than he himself has. (2) Austrian 
Hans Heiland vowed in June to assist a 
needy family in Oberholz by donating 
to a charity fundraiser sponsored by the 
local fire department. He has been col-
lecting bottle tops through the years and 
figures he could sell his “treasure” now, 
as scrap metal, to help the family. He has 
at least 10,000, no, make that 10 million 
caps, weighing “several tons.”

■ Wait, how many fell for this? In 
May, the federal government finally shut 
down a long-running international scam 
that had sold psychic assurances (pros-
perity! winning lottery numbers!) to 
more than 1 million Americans. In per-
sonalized form letters, two French psy-
chics had guaranteed success and riches 
to clients if they would only buy their 
$50 books (and massive upselling usu-
ally followed). The Justice Department 
estimated that during the spree, the 
sellers earned upward of $180 million on 

at least 56 million pieces of postal mail.
■ In a June verdict still reverberating 

through the telemarketing industry, a 
jury in Utah found that three companies 
run by Forrest Baker III had illegally 
made 99 million phone calls to consum-
ers on the Do Not Call Registry and an 
additional 18 million calls telling people 
they were merely doing surveys when 
the purpose was hawking their family 
friendly movies. Both charges are viola-
tions of the Federal Trade Commission’s 
Telemarketing Sales Rule. Although the 
total fine and damages have not been 
decided, the law provides that the most 
serious offenders could be assessed 
$16,000 per phone call (for a maximum 
of almost $1.9 trillion).

■ A recent study by a Harvard Uni-
versity data scientist estimated that the 
government of China funds the creation 
of at least 488 million bogus social-
media posts a year. The report refers 
to a rumored government-sponsored 
arrangement that pays people the equiv-
alent of 8 U.S. cents per post of “news” 
for the purpose of distracting social-
media users and channeling them to 
subjects preferred by the government 
(such as successes of the Communist 
Party).

■ The family of a Virginia Tech stu-
dent missing since 1998 was notified in 
March that the man’s remains and ID 
had been found in a wooded ravine 700 
feet below the New River Gorge bridge 
near Beckley, W.Va. — in an area the 
man’s vehicle tracker had long identi-
fied for potential searching. A West Vir-
ginia State Police sergeant told report-
ers that in the years since the student 
disappeared, the remains of 48 other 
bodies had been found underneath the 
bridge.

■ Recurring themes: (1) Fernando 
Estrella, 41, was arrested in Franklin 
County, Vermont, in March and charged 
with making the foolish error of run-
ning a stop sign while carrying a heroin 
haul. Estrella was rectally packing three 
condoms stuffed with enough heroin, 
said police, to fill 1,428 street-retail-size 
baggies. (2) Esteysi Sanchez Izazaga, 29, 
was arrested for DUI, hit-and-run and 
vehicular manslaughter in Oceanside, 
Calif., in June after driving three-fourths 
of a mile (3,960 feet) with a pedestrian’s 
corpse firmly lodged in her windshield 
after she struck the man. (The drive 
ended up at her home, where her hor-
rified husband noticed the body and 
called police.) (3) Roger Marsh, 65, of 
Cowling, England, was a prodigious col-
lector/hoarder of his indecent images. 
He was caught with a camera attached 
to his shoe following skirted women 
around an Ikea store, and in May was 
ordered to jail for 18 months by Leeds 
Crown Court, covering six offenses. 
However, police had also discovered a 
trove of 709,376 images and videos at 
his home, and preliminary perusal of 
the collection showed 1,600 live files 
of voyeurism and about 9,000 indecent 
images of children. ■

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD
Distributed by Universal Press Syndicate
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that offers at-home swim lessons and 
lifeguarding services in Collier and Lee 
counties, as well as in Ontario and across 
the U.S.

“It’s a skill everyone should have, 
whether they’re young or old, especially 
where there’s water everywhere,” Aqua-
mobile’s Diana Goodwin says. “There are 
so many homes with pools, and it’s so 
easy for a child to slip away. All it takes is 
a few seconds. It’s so important to learn 
the techniques so that if they fall in, they 
can get to the edge of the pool, climb out 
and be safe.”

Helping children become swim-capa-
ble is a focal point for lesson providers 
and for good reason. 

Drowning is the leading accidental 
cause of death for children under age 5, 
with fatality rates of nearly 3 per 100,000 
in 2010, according to a 2015 Federal Cen-
ters for Disease Control and Prevention 
report. Swimming pools are the most 
common drowning locations for chil-
dren up to age 5, while older children 
and adults are more likely to drown in 
natural bodies of water, the report fur-
ther states.

Florida leads the nation in the drown-
ing deaths of children under 5, according 
to the Florida Department of Health. In 
2013, the state had the country’s second 
highest drowning rate for 1-to-14 year-
olds, at 2.54 per 100,000 people. 

The state’s most recent data for Collier 
County shows six drowning deaths in 
2010, 12 in 2011, six in 2012, three in 2013 
and two in 2014. The state health depart-
ment is still tabulating data for 2015. 

A desire to prevent drowning in Col-
lier led to the 2010 formation of the NCH 
Safe and Healthy Kids Coalition, which 
works to prevent injuries and improve 
the health of children up to 18 years old. 

“Drownings are 100 percent prevent-
able, and every time that we hear of a 
tragedy, our hearts ache and it reminds 
us that we need to continue to provide 
information and programs to prevent 
these tragedies,” says Paula DiGrigoli of 
the coalition’s advisory board. “Swim-
ming is a lifesaving skill that everybody 
needs to learn, especially in Florida.”

Making lessons available to minorities 

is particularly important, she adds, citing 
a 2010 USA Swimming Foundation study 
that found that 70 percent of African-
American children and 58 percent of 
Hispanic children had little or no swim-
ming ability, as compared to 40 percent 
of white children. 

The coalition works with more than 
60 agencies, including local schools, Col-
lier’s health department, EMS providers 
and the National Drowning Alliance, to 
provide education about water safety, 
CPR and where swimming lessons are 
available. 

Some lesson providers, such as area 
YMCAs and the city of Naples’ River 
Park Aquatic Center, offer discounts and 
scholarships to families-in-need, said Ms. 
DiGrigoli. 

The coalition’s Swim Central program 
targets children from economically dis-
advantaged backgrounds, paying aquatic 
facilities to provide water safety instruc-
tion for 1,000 pre-school students each 
academic year (and also providing trans-
portation). The program is funded by an 
annual grant from the Naples Children 
and Education Foundation, founders of 
the Naples Winter Wine Festival. 

“We work with Collier County Parks 
and Recreation and the city of Naples, the 
Boys and Girls Clubs and the YMCAs,” 
Ms. DiGrigoli says. “Every single aquatic 

facility in town, we work with all of them 
to provide water safety lessons.”

Need-based partial scholarships for 
swimming lessons are also available 
through the Collier County Parks and 
Recreation at its three aquatic facilities. 

“Last year, we had more than 600 people 
take our classes,” Rich Degalan, supervisor 
at Sun-N-Fun Lagoon, says about the facil-
ity’s summer classes in 2015.

Aquamobile Swim School also takes 
the cost-conscious into consideration 
by allowing people to take the lessons 
as a group and split the flat hourly rate 
between them. “You can have the benefit 
of semi-private lessons and still keep the 
cost down,” Ms. Goodwin says.  

Collier County’s three YMCAs 
— Greater Naples, South County and 
Marco Island — are another popular 
source for swim lessons, year-round.

On Marco, The Y offers private and 
group swim lessons for all ages at its 
Ms. Dottie Weiner Aquatics Center, with 
a focus on instructing youths. In May, 
the facility offers the Waterwise Pro-
gram, which teaches the basics of water 
and boating safety to third graders from 
Tommie Barfield Elementary School on 
Marco and Manatee elementary in East 
Naples.

Boating safety instruction is handled 
by members of Marco’s U.S. Coast Guard 

Auxiliary, while the Marco Y’s aquatics 
staff conducts a swimming skills test and 
dispenses information on pool safety. 
Personnel from the Marco Island Fire-
Rescue Department provide instruction 
in proper responses to water-related 
emergencies. 

In late June, the Marco Y kicked off 
a new, free swimming program for chil-
dren from Parkside and Manatee ele-
mentary schools who are participating in 
the organization’s summer camps. Both 
schools are Federal Title 1 schools, where 
90 percent of the students qualify for 
free or reduced breakfasts and lunches. 
About 50 children are being served by 
this summer’s four-week-long, group-
lesson program, which is for pre-school 
students through fifth grade. Another 
50 youths will receive lessons between 
August and October, according to Joel 
Frysinger, the Marco Y’s program coor-
dinator. 

The program is funded by a $6,000 
grant from YMCA of the USA. 

“A lot of those kids have never had any 
swim lessons, and the younger we get 
them, the better,” Mr. Frysinger says. “I’m 
just glad that we’ve been afforded the 
opportunity to help with this.” ■

SWIM
From page 1 Swim spots

For information about swimming lessons in 
Collier County, ages served, cost and the avail-
ability of fi nancial assistance, contact:
>> Greater Naples YMCA, 5450 YMCA 

Road: 597-3148 or ymcapalms.org 
>> Greater Marco Family YMCA, 101 Sand 

Hill St.: 394-3144 or marcoislandymca.org
>> Collier County Parks and Recreation’s 

Sun-N-Fun Lagoon, 15000 Livingston 
Road: 252-4021 or collierparks.com

>> Collier County Parks and Recreation’s 
Golden Gate Aquatic Facility, 3300 
Santa Barbara Blvd., 252-6128 or col-
lierparks.com

>> Collier County Parks and Recreation’s 
Immokalee Sports Complex, 505 Es-
cambia St.: 657-1951 or collierparks.com 

>> City of Naples River Park Aquatic 
Center, 451 11th St. N.:  213-3037 or 
naplesgov.com

>> South County Family YMCA, 27200 
Kent Road, Bonita Beach: 221-7560 or 
southcountyfamilyymca.org 

>> American Red Cross Collier County Chap-
ter: 596-6868, or colliercountyredcross.org

>> Aquamobile Swim School: (888) 950-
7946 or aquamobileswim.com

COURTESY PHOTOS

Youngsters from Immokalee Childcare Center listen to their instructors at the Immokalee Sports Complex.

Not all teaching takes place in the pool. Samantha Molina, right, tells her young charges about 
the rules of the pool at the Immokalee Sport Complex.
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POOLS & SPAS

Call our new 
Design Center in 
Bonita Springs 
for a personal 
consultation

UP TO $7,000 VALUE!

You Dream It. 
       We Build It.

Discover the ultimate in personalization and the industry’s 
best “Worry-Free” pool building experience.

CALL 239.201.3195 TODAY!

*Free with pool, deck and cage purchase.  Offer good from July 1 – August 30, 2016.  Not in conjunction with Neal Communities 
or Neal Signature Homes and cannot be combined with any other offer or design features.  See sales associate for details.

PARADE
OF HOMES
WINNER!

FSPA MEMBER / CPC 1457280

WaterscapesPools.com

LIMITED TIME OFFER...

FREE Paver Deck Upgrade!

GET OUT FOR A GOOD CAUSE
■ Golisano Children’s Museum of 

Naples hosts the fourth annual Castles 
for Kids sand castle competition from 
8 a.m. to noon on Monday, Aug. 1, at La 
Playa Beach & Golf Resort. Team reg-
istration is $125. For more information, 
call 514-0084 or visit cmon.org. 

■ Project Outreach hosts its inau-
gural charity golf scramble teeing off at 
8:30 a.m. Saturday, Aug. 6, at The Golf 
Lodge at The Quarry. Registration for 
$115 includes continental breakfast, golf, 
lunch, awards and prizes. To register, 
call 216-7363 or visit foreangels.com. 

■ The Naples chapter of the Ameri-
can Association of Zoo Keepers 
invites everyone to Putt-Putt for Pachy-
derms starting at 7 p.m. Sunday, Aug. 7, 
at Congo River Golf, 24270 S. Tamiami 
Trail in Bonita Springs. AAZK is sell-
ing tickets for $12 that can be used at 
Congo River anytime, but zookeepers 
and friends of The Naples Zoo plan to 
be there together the evening of Aug. 7 
and invite others to join them. For every 
ticket sold, $5 will go to the organization 
96 Elephants in support of its efforts to 
raise awareness of the consequences 
that buying ivory products has on the 
world’s elephant population. For tickets 
or more information, email Cassandra@
napleszoo.org.

■ Gulfcoast Runners presents the 
Run Wild 5K on Saturday, Sept. 24, at 
The Naples Zoo. The course starts at 
7:30 a.m. in the parking lot and proceeds 
through Gordon River Greenway Park. 
A 1K for children follows at 8:30 a.m. 
The first-place winner will be awarded 

a one-year membership to the Conser-
vancy of Southwest Florida and The 
Naples Zoo; second- and third-place 
finishers will take home guest passes 
to both organizations. Participants will 
have free entry to both all day with 
their race number. Pre-registration is 
$25 through Aug. 31, $30 through Sept. 
23 and $35 the day of the event. Student 
registration is $12-$15. Proceeds benefit 
The Naples Zoo and the Conservancy. 
For more information or to register, visit 
gcrunner.org. 

■ The Collier County Medical 
Society Foundation hosts the third 
annual Docs & Duffers Charity Golf 
Tournament from 8 a.m. to 2:30 Satur-
day, Sept. 17, at Bonita Bay Club Naples. 
Registration includes cart and greens 
fees, goodie bag, hosted beverages and 
awards luncheon. Raffle tickets avail-
able for $25 each or $100 for five. Par-
ticipation is $175 per golfer or $600 per 
foursome. Proceeds benefit the founda-
tion’s efforts to assist local healthcare 
students and programs. For more infor-

mation or to register, call 435-7727 or 
visit ccmsonline.org.

■ The David Lawrence Center hosts 
its third annual Chip in for the DLC Golf 
Tournament at 11:30 a.m. Friday, Oct. 
21, at Wyndemere Golf and Country 
Club. The day starts with lunch, fol-
lowed by tee-off at 1 p.m. The game is 
an 18-hole scramble with four-person 
teams. A cocktail awards reception is 
scheduled for 5:30 p.m. Registration is 
$250 per person or $1,000 per foursome 
and includes green fees, cart, lunch and 
cocktails. The deadline for sign-ups is 
Friday, Oct. 7. For more information or 
to register, call 304-3505 or visit chipin-
fordlc.org. 

■ Gulfshore Playhouse hosts its 12th 
annual charity golf tournament at 12:30 
p.m. Monday, Oct. 24, at TwinEagles. 
Same-day registration starts at 11 a.m. 
followed by a putting contest at 11:30. 
Tickets are $400 and include lunch, 
dinner buffet, golf, two drink tickets and 
admission for two to a Gulfshore Play-
house production. For more information 
or to register, call (866) 811-4111 or visit 
gulfshoreplayhouse.org. 

■ The 72 Hours to Key West Char-
ity Ride sets out from Fort Myers Beach 
at 7 a.m. Friday, Nov. 4, and continues 
to Key West for an arrival on Sunday, 
Nov. 6. The 280-mile, SAG-supported 
bike ride is for experienced cyclists ages 
18 and older who can adequately per-
form a standard review performed by 
event organizers. All proceeds benefit 
Tiny Hands Foundation. Registration 
is $249-$349. For more information or 

to register, call (727) 798-5656 or visit 
72hourstokeywest.com. 

■ The American Heart Associa-
tion hosts its 2016 Collier Heart Walk at 
8 a.m. Saturday, Nov. 5, at Cambier Park. 
Registration is free, but participants are 
expected to fundraise in the time lead-
ing up to the event. For more informa-
tion or to register, call 495-4915 or visit 
collierheartwalk.kintera.org.

■ The Immokalee Foundation’s 
2016 Charity Classic Pro-Am scram-
ble-style golf tournament is scheduled 
for 9:30 a.m. Monday, Nov. 14, at Bay 
Colony Golf Club. Each foursome will 
be paired with two professional players 
to fund the organization’s wide range 
of educational programs. The morning 
starts at 7:30 a.m. with breakfast and 
golf demonstrations, followed by a shot-
gun start. Registration starts at $5,000 
and includes two tickets to the event’s 
celebration dinner and live auction on 
Friday, Nov. 11, at Ritz-Carlton, Naples. 
For more information or to register, call 
430-9122 or visit immokaleefoundation.
org. 

■ The Alzheimer’s Association
hosts its 2016 Walk to End Alzheimer’s 
at 8 a.m. Saturday, Nov. 19, at North Col-
lier Regional Park. The event features 
a 2-mile and 3-mile route. Registration 
is free, but donations are appreciated. 
For more information or to register, call 
(941) 365-8883 or visit act.alz.org. ■

— Email items to lnesmith@flori-
daweekly.com.
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Thomas Quigley, M.D.
Board Certified Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Freedom and Optimum health plan participants.

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certified
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 8/31/16.

Naples 
Bonita Springs 

AEDSavesLives!Heart Reach Medical
SM

Unexpected stopping of the Heart (Sudden Cardiac Arrest) happens 1000
times a day in the US. Are you prepared? Have an AED on site and ready!

Perfect for your home, office, church and gym! 
Buy direct and SAVE! AED’s starting at as low as $1,395

ACT NOW! Receive a free wall storage case!**

*

*Heart Reach Medical is a Licensed Distributer of Cardiac Science AED’s. **Limited time offer, restrictions may apply. 

To order call 317.575.9054 or email   getaeds@gmail.com

CLUB NOTES
■ Now in its 65th year, the 110-member 

Rotary Club of Naples announces the 
following officers and board members 
for 2016-17: Jane Wingate, owner and 
executive vice president of Gulf Coast 
Mortgage of Naples, president; Mark 
Matos, president-elect; Lisa McCar-
thy, treasurer; Jeff Galati, secretary; Jay 
Crandall, sergeant-at-arms; Mia Delk, 
immediate past president; and direc-
tors Deborah Stewart, Ron Gustason, 
Jacques Groentemen, Mitch Melheim, 
Paul Huber and Kendra Hoefs.

The Rotary Club of Naples, the origi-
nal Rotary Club in Collier County, pro-
motes vocations, fellowship and service 
to the community. Members support a 
variety of charitable causes, including 
Polio Plus (a campaign to end polio 
worldwide), Gift of Life (heart surgeries 
for critically ill children in disadvantaged 
countries), Meals of Hope (feeding the 
hungry in our community), Learn2Earn 
Scholarships (providing financial assis-
tance and success coaching to students 
seeking trade and technical degrees and 
certificates) and Naples High School 
Interact scholarships for leadership.

■ Phi Beta Phi alumnae in the Naples, 
Bonita Springs and Marco Island areas 
are invited to meet and mingle starting 
at 5 p.m. Thursday, July 28, at the Admi-
ralty Point clubhouse in Naples. Cost is 
$10. For reservations or more informa-
tion, call Connie Kindsvater at 249-4969 
or email conskind@aol.com.

■ The Collier County Stamp Club 
meets from 7-9 p.m. on the fourth Thurs-
day of the month at the Naples Airport 
Office Building, 200 Aviation Drive. The 
next meeting is July 28. Stamp trad-
ing follows the evening’s program. All 
stamp enthusiasts are welcome. For 
more information, call 348-9845.

■ The Gulf Breeze Button Club 
meets at 11:30 a.m. on the first Tuesday 
of every month at the Golden Gate 
Community Center. The next meeting 
is Aug. 2. All who are interested in col-
lecting and studying antique clothing 
buttons are welcome. For more informa-
tion, call 682-6117.

■ Tech4Good SWFL holds its month-
ly meeting from 6-8 p.m. Tuesday, Aug. 2, 
at Unitarian Universalist Congregation, 
6340 Napa Woods Way. The group will 
discuss preparing for Giving Tuesday 
and will get an introduction to Google 
Analytics. Membership and admission 
are free for staff and volunteers of non-
profit organizations who want to learn 
more about using technology for advanc-
ing their mission, community engage-
ment and fundraising. A light dinner is 
served. RSVPs are requested to birgit.
pauli@gmail.com. Learn more at tech-
4goodswfl.org.

■ Members of Republican Women 
of SWFL Federated meet from 11:30 
a.m. to 1 p.m. on the first Wednesday of 
the month at Brio Restaurant in Water-
side Shops. The next meeting is Aug. 
3. RSVP by calling 431-5224 or emailing 
speedyrsvp@gmail.com.

■ The Paradise Coast Paddlers 
Club meets at 6:30 p.m. on the first 
Wednesday of the month at the North 
Collier Government Center, 3550 Orange 
Blossom Drive. The next meeting is Aug. 
3. Members also get together to paddle at 
9 a.m. on the third Sunday of the month. 
The next paddle is Aug. 21. All are wel-
come. For more information, visit meet-
up.com/Naples-Marco-Island-Paradise-
Coast-Paddlers-Club. Michael Develin is 
president of the club.

■ The Experimental Aircraft Asso-
ciation Chapter 1067-Naples meets at 7 
p.m. on the first Wednesday of the month 
at Naples Municipal Airport. The next 
meeting is Aug. 3. Members also serve 
a pancake breakfast from 8-11 a.m. on 
the second Sunday of each month in the 
pilots’ lounge at Naples Municipal Air-
port. Admission for $5 includes coffee, 
pancakes, bacon or sausage and orange 
juice. All proceeds benefit the EAA 
Young Eagles program that acquaints 
youth ages 8-17 with aviation as a career. 
The next breakfast is Aug. 14. 

The Naples EAA chapter is one of 
approximately 1,700 chapters worldwide. 
Members are pilots, student pilots, plane 
builders and aviation enthusiasts.

For more information, call 649-6627 or 
visit eaa1067.com.

■ Civitan clubs are dedicated to 
serving the needs of the community 
first with an emphasis on the devel-
opmentally disabled. The uniqueness 
is their Civitan International Research 
Center dedicated to finding the cause, 
cure and better treatments of brain 
disorders including autism, Alzheimer’s 
disease, Down syndrome and others. 
For more information about the organi-
zation, visit civitan.org.

The Naples Civitan Club meets at 
noon on the first Tuesday of the month 
at noon and in the evening for has 
social/educational meetings during the 
third week of the month. The Marco 
Island Civitan Club meets at 6 p.m. on 
the second Tuesday of the month and 
also at 6 p.m. in the fourth week of the 
month for social/educational meetings. 
For more information about either club, 
call 774-2623 or e-mail neryk@aol.com.

■ The Naples Walking Club meets 
at the entrance to The Naples Zoo to 
walk the Greenway at 7:15 a.m. every 
Saturday. Breakfast at Panera Bread fol-
lows. Groups also walk at 7 a.m. Mon-
day, Wednesday and Friday starting at 
the park-and-walk lot at Tin City. Each 
walk is about 3-4 miles, at your own 
speed. Breakfast afterward is optional. 
Members also have monthly meetings, 
go on local hikes and visit other areas 
to walk. For more information, visit 
napleswalkingclub.org or follow the 
club on Facebook.

■ The Naples Wednesday Bridge 
Club welcomes new members to join 
in at 9:15 a.m. every Wednesday in the 
clubhouse at Longshore Lake. The game 
is over by 3 p.m. Admission for $20 
includes beverages, lunch and a small 
reward for the winning players. The next 
meeting is Aug. 3. For more information, 
email Phil Reed at philbarb8142@gmail.
com.

■ The Naples MacFriends User 
Group has hundreds of members who 
share a passion for all thing Apple and 

who love to learn from one another. 
Weekly meetings are open to all, free of 
charge, and take place from 11:30 a.m. to 
1 p.m. Wednesdays at Naples Regional 
Library, 650 Central Ave. The next meet-
ing is Aug. 3. For more information, visit 
naplesmug.com. 

■ The Naples Peggers invite any-
one who likes cribbage to play from 
6:30-8:30 p.m. every Wednesday at East 
Naples Community Park, 3500 Thomas-
son Drive. The next meeting is Aug. 3. 
The annual membership fee is $10. For 
more information, call Cathy Keeler at 
774-1113 or email cathykeeler8@gmail.
com.

■ The Naples Orchid Society wel-
comes members and guests to regu-
lar meetings on the first Thursday of 
the month at Moorings Presbyterian 
Church. The next meeting is Aug. 4. 
Doors open at 6:30 p.m. for flower regis-
tration. Judging is at 7:10 p.m., followed 
by a short meeting at 7:15 p.m. and the 
program at 7:30 p.m. Moorings Presby-
terian Church is at 791 Harbour Drive. 
For more information, visit naplesor-
chidsociety.org. 

■ Everyone who owns or admires 
Corvettes is welcome to attend Cor-
vettes of Naples meetings at 7:30 p.m. 
on the first Thursday of the month 
at Vanderbilt Presbyterian Church in 
North Naples. The next meeting is Aug. 
4. For more information, visit corvette-
sofnaplesfl.com. 

■ The Naples Christian Women’s 
Connection invites area women to 
lunch starting at 11:30 a.m. Friday, Aug. 
5, at Quail Creek Country Club. The Rev. 
Lisa Lefkow and Derek Perry will give a 
presentation about the work of Habitat 
for Humanity. Guest speaker Noreen 
McGarry will discuss “Smoothing Out 
the Bumps in the Road,” and guitarist 
Jeff Leigh will perform. Cost is $28. For 
reservations, call 514-2207 or email cwc-
naples@gmail.com. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.



100 Years of Caring
1916 – 2016

www.LeeMemorial.org

Lee Memorial Health System has a long history of providing safe, 
high quality, leading-edge and compassionate care.

From one hospital—Lee Memorial Hospital—in 1916, we now 
encompass four acute care hospitals, two specialty hospitals 
and comprehensive health care services in facilities and office 
locations throughout Southwest Florida. 

Our team also has grown from two nurses to more than 11,800 
employees, 1,300 community physicians and 4,500 volunteers 
and auxilians—your family, neighbors and friends who make up 
your community health system.

We are devoted to excellence in healthcare—
today, tomorrow and always.
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UF study: Hungry parents might dish 
out more food for their kids

 THE UNIVERSITY OF FLORIDA

The hungrier parents are at mealtimes, 
a new study shows, the more they might 
feed their young children, which could 
have implications for childhood obesity.

In a small pilot study of 29 children 
ages 3 to 6 and their mothers, University 
of Florida researchers asked the moth-
ers to rate their hunger as well as their 
child’s hunger prior to a meal. Among 
women who were overweight or obese, 
those who rated their own hunger high-
er also perceived their child’s hunger as 
higher and, in turn, served their child 
larger portions of food. 

“Because young children have diffi-
culty recognizing when they are full, the 
more food they are presented at meal-
time, the more they are likely to eat,” 
says lead investigator Sarah Stromberg, 
a clinical psychology doctoral student 
in the department of clinical and health 
psychology in the UF College of Public 
Health and Health Professions, part of 
UF Health.

The study was designed to determine 
what factors might impact how much 
food parents are serving their young 
children.

“If we can start to identify those 
factors, we might be able intervene to 
help parents develop more appropriate 
portion sizes for younger kids, which 
hopefully can lead to a longer life of 
healthy eating habits,” senior author 
David Janicke, Ph.D., a professor of 
clinical and health psychology, says.

Because of the small sample size, 
the study findings are preliminary. Ms. 
Stromberg and Mr. Janicke say future 
research should be conducted with a 
larger group of participants and should 

track the calories consumed by children 
throughout the day, not just at one meal, 
as was done in the UF study. In addition, 
researchers should observe parents and 
children in a home environment eating 
the foods they normally serve rather 
than the free, buffet-style meal offered 
by the researchers.

“I think this study was a good starting 
point,” Mr. Janicke ssays. “Ultimately, 
if we’re able to see these findings rep-
licated, we can intervene with knowl-
edge, awareness and strategies to help 
parents and kids work together to limit 
how much kids are being served.

Previous research has found that par-
ents with depression and anxiety might 
be more likely to believe that their chil-
dren are experiencing the same psycho-
logical symptoms. Ms. Stromberg and 
Mr. Janicke wanted to examine whether 
that kind of “projecting” of parents’ feel-
ings onto their children might hold true 
for perceptions of hunger.

For the study, mother-child pairs 
were asked to participate in a study of 
their interactions during playtime and a 
lunch or dinner meal. After 10 minutes 
play at a UF lab, mothers were asked to 
complete a questionnaire that collected 

demographic information and asked her 
to rate her hunger and her child’s hun-
ger on a seven-point scale, where 1 was 
not hungry at all and 7 was extremely 
hungry. Researchers also collected par-
ticipants’ height and weight.

Next, researchers brought in a selec-
tion of food and drinks and asked the 
mother to serve her child and herself. 
The options were chosen for their pal-
atability in young children and included 
baby carrots, apple slices, cheese slices, 
crackers, cookies, macaroni and cheese, 
vegetable lasagna, chicken nuggets, 
water, 1 percent milk and apple juice. 
Researchers found that for mothers who 
were heavier, higher ratings of their per-
sonal hunger were related to rating their 
child’s hunger as higher. Those mothers 
also tended to dish out more food to 
their children than mothers who were 
in a healthy weight range.

The researchers also discovered that 
regardless of a mother’s weight or per-
ceptions of hunger, most of the par-
ticipants served their child portions that 
were larger than recommended daily 
allowances. Mothers served 573 calories, 
on average, to their child, with children 
consuming an average of 445 calories. 
The suggested daily intake for children 
in the 3- to 6-year-old range is 1,000 
to 1,400 calories. Ideally, one meal for 
a child that age would not exceed 400 
calories, Ms. Stromberg says.

Resources such as choosemyplate.gov 
can help parents determine how many 
calories their children should consume, 
she adds. “Using those recommenda-
tions can help parents be objective when 
serving their kids and not base portion 
sizes on their own hunger or how much 
they are serving themselves.” ■

Back to school might mean time for vaccines
As the start of a new school year 

approaches, the Florida Department of 
Health-Collier County reminds parents 
and caregivers to check the immuniza-
tion status and school requirements for 
their children and, if necessary, to visit 
the local health department or their 
private health-care provider as soon as 
possible.

Collier County students start school 

Monday, Aug. 15.
All students entering seventh grade 

must have a Tdap (Tetanus, diphtheria 
and acellular pertussis) booster vaccine 
prior to the first day of school.

Free immunizations for children birth 
through 18 years of age are available at 
the following DOH-Collier locations:

■ Naples: 3339 Tamiami Trail E., 
Naples; 8 a.m. to 3 p.m. Monday-Friday 

■ Immokalee: 419 N. First. S.; 8 a.m. to 
4 p.m. Monday-Friday

Note that Friday, July 29, is a manda-
tory staff meeting.  Vaccines will not be 
given on this day.

Appointments are not necessary. For 
more information, call 252-8595 or 252-
6264. Parents are asked to bring their 
child’s shot record when they come for 
immunizations. ■

HEALTHY LIVING

Toll-Free: 1 (844) 824-8700

We’d like to thank the paddlers of Naples for their support, and 
invite those who missed our show to come by this Saturday to 

check out the fi nest-built, hand-laid fi berglass kayaks in the 
world, built one at a time by the fi nest craftsman available!

Seaward Kayaks USA factory representatives will be available this Saturday, 
July 30th to show and answer any questions you may have about Seaward 

Kayaks between 12:00 P.M. and 5:00 P.M. hosted by Freedom Fine Cigars & 
Lounge at 2260 Tamiami Trail East. For anyone who would like to test drive 

the TYEE model, we have made arrangements with a local outfi tter 
to do so on Saturday, so please arrive early to set appointment time. 

Take advantage of special show pricing in effect through July 30th.
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Now is a
great time
to buy a
new home!
With LMCU’s guaranteed 
low mortgage rates,** we 
promise there’s not a 
better deal out there. For 
purchasing, refinancing or 
new construction, there’s 
no better place than Lake 
Michigan Credit Union.Michigan Cred

2
dit Union.Cred

89
15 Yr. Mortgage
Fixed Rate

APR*

*Base rates are quoted, rates as of 
07/21/16. The monthly payment for a 15 
year schedule would be $1017.93 at an 
interest rate of 2.750%. This payment 
schedule is based on a $150,000 loan on a 
$200,000 property value. If an escrow 
account is required or requested, the actual 
monthly payment will also include amounts 
for real estate taxes and homeowner's 
insurance premiums. Your rate may vary 
depending on your specific credit terms and 
property analysis. Max Mortgage program. 
Rates subject to change. **Our Low Rate 
Guarantee: Lake Michigan Credit Union will 
match legitimate competitor offers or credit 
the borrower $300 off closing costs.

Anyone can join! Call, 
click or stop by either of our
two local branches today.

24201 Walden Center Dr.
Suite #101
Bonita Springs
(239) 908-5870

8635 Collier Blvd.
Naples
(239) 908-5878
LMCU.org

www.oaktreedentistrynaples.com

90 Cypress Way East #20
Naples FL 

(Across From Sam’s Club) 239-596-5771

Insurance Processing  
Early Morning  
Appointments

Support group for those 
with colitis, Crohn’s

The next support group meetings 
for the Crohn’s and Colitis Founda-
tion of America take place from 5-6 
p.m. Thursdays, Aug. 4 and Sept. 1, 
at Naples Regional Library, 650 Cen-

tral Ave. Gastroenterologist Raymond 
Phillips will address the July meet-
ing and take questions from those in 
attendance. For more information, call 
649-1336. ■

Avow announces loss support 
group for LGBT community

In the wake of the mass shooting at 
Pulse in Orlando earlier this month, 
Avow reminds the local community 
that grief support services are available 
to anyone expe-
riencing loss. 
Avow’s bereave-
ment counseling, 
workshops and 
support groups 
are offered at no 
cost and con-
ducted in a safe, 
compassionate 
environment for 
people who need 
help in times of 
grief.

This fall, Avow will conduct a spe-
cial eight-week series addressing the 
grief and loss needs of members of the 
LGBT community who have experi-
enced the death of a partner or signifi-
cant other. Sessions will meet at Avow 
headquarters beginning Thursday, Oct. 
20. 

Other support group times and loca-
tions offered at Avow vary. Informa-
tion and schedules are posted online at 
avowcares.org/grief-support. Limited 

individual support 
is also available. 

Avow was found-
ed in 1983 as Collier 
County's original, 
nonprofit hospice. 
Today, Avow’s non-
profit companies 
provide palliative 
care consultations 
for people facing 
chronic or serious 
illness and hospice 
care and bereave-

ment support services for children and 
adults. Avow also offers private pay 
concierge care management services.

For more information or to speak 
to a member of Avow’s bereavement 
team, call 261-4404 during regular 
office hours, 8:30 a.m. to 5 p.m. Mon-
day-Friday. ■

DOH takes over 
family planning 

services in 
Naples and 
Immokalee

The Florida 
D e pa r t m e n t 
of Health in 
Collier Coun-
ty now pro-
vides family 
planning ser-
vices to men 
and women 
at the DOH-
Collier Naples 
and Immo-
kalee loca-
tions. Planned Parenthood of South-
west Florida previously provided fami-
ly planning services for Collier County 
through a contract with DOH-Collier. 

Services are provided in the same 
location in Immokalee, 419 N. First St., 
with expanded hours now offered five 
days a week. Services in Naples have 
been relocated to the DOH-Collier 
campus at 3339 Tamiami Trial E.

DOH-Collier staff provides contra-
ceptive services, pregnancy testing and 
counseling, basic infertility services, 
preconception health services and 
sexually transmitted disease services. 
Appointments can be made by calling 
252-8207 for Naples and 252-7300 for 
Immokalee. For more information, visit 
collier.floridahealtlh.gov. ■

Childhood 
obesity begins 
with choices 

BY JL WATSON 
Special to Florida Weekly

We all think ‘chubby’ babies are cute, 
but obesity continues to increase in the 
U.S., beginning at early ages. Studies 
show that more than one-third of chil-
dren are obese, and the condition has 
become one of the biggest health threats 
for children. Lee Memorial Health Sys-
tem pediatrician Denise Drago, M.D., 
aims to reverse the trend. 

“One of the first things parents can 
do is monitor their child’s body mass 
index,” Dr. Drago says. “A child’s BMI 
can help us assess if there is a weight 
problem.” A physician, nutritionist or 
online calculator can help measure a 
child’s BMI.  

“We keep seeing the numbers 
increase,” Dr. Drago says. In 2- to 5-year-
olds, the rate of obesity increased from 
5 percent to 12.4 percent from 2003 to 
2006. In 5- to 17 year-olds, the rate of 
obesity increased from 14.2 percent to 
48.4 percent from 1973 to 2009. 

“Genetics and lifestyle both play a 
role in childhood obesity,” Dr. Drago 
says. “Children are more likely to be 
overweight if their parents are over-
weight.” The risk of obesity is about 9 
percent for children whose parents are 
lean, but 60-80 percent for those whose 
parents are obese. 

“Parents really need to be role models 
and make healthy choices, both with 
food choices and exercise,” Dr. Drago 
says. “Children see what their parents 
do and make similar choices. When they 
learn to make healthy choices, it’s easy 
to maintain those habits throughout a 
lifetime.” ■
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PET TALES
The bankhar returns to an age-old job with a new twist

BY KIM CAMPBELL THORNTON
Universal Uclick

There’s a new khan in town. Scientists 
are working to re-establish a Mongolian 
flock-guarding dog called the bankhar, 
whose powerful demeanor could be said to 
be reminiscent of the Great Khan, Genghis, 
the famed and feared 13th-century con-
queror. 

Their goal? To not only protect the goats, 
sheep, horses, camels and yaks belonging 
to Mongolia’s nomadic herders, but also 
to protect endangered snow leopards and 
other predators such as wolves and bears 
from being shot, trapped or poisoned for 
killing livestock. By warding off predators 
and forcing them to seek wild prey, the 
bankhar performs double duty as a protec-
tion dog, saving lives on both sides.

“More often than not, the physical pres-
ence of the dog would be enough of a deter-
rent to the predator,” says Greg Goodfellow, 
project scientist for the Mongolian Bankhar 
Dog Project. “Predators might just view the 
cost/benefit ratio as not significant enough 
and just move on.”

The MBDP is a nongovernmental envi-
ronmental conservation organization 
founded in 2011 by Bruce Elfstrom, a biolo-
gist by training and CEO of a company 
that does frequent business in Mongolia. It 
seeks to bring back the historic use of the 
dogs as livestock guardians. The practice 
faded away in the mid-20th century when 
the government sought to introduce more 
modern methods of livestock care. 

Elfstrom was familiar with the use of 
livestock guardian dogs in other countries 

and wondered why they weren’t being 
used in Mongolia, where predator-livestock 
interactions were a problem. When he dis-
covered that some people in remote areas 
still kept dogs for that purpose, he became 
interested in learning more about them.

Bankhars go way back in Mongolia. 
When I asked wildlife ecologist and MBDP 
national project coordinator Batbataar 
Tumurbataar how long the bankhar has 
existed, he said, “It’s the first dog, which 
means 15,000 years.”

“Is that what the stories say?” I asked.
“It’s what DNA says,” he replied.
Although there’s no way of knowing what 

early dogs looked like or when bankhars 
took the form they have today, DNA indeed 
shows that bankhars, along with other Cen-
tral Asian dogs such as Tibetan mastiffs, 

have much more genetic diversity than 
dogs elsewhere, says Adam Boyko, Ph.D., 
a geneticist at Cornell University who is 
studying the evolution and genetics of vil-
lage dogs around the world. 

“It is consistent with these being ancient 
groups of dogs,” he says.

Bankhar are big and athletic, giving the 
impression that they can move quickly if 
the need arises. They don’t typically bark 
unless provoked, but when they do, it sends 
a menacing message. Bankhar have a play-
ful, curious side as well, Goodfellow says, 
and can be clever escape artists from their 
kennels at the training facility near Mongo-
lia’s Hustai National Park.

Their job is to stay with livestock 24/7, 
whether they are in pastures or barns. They 
are fed and watered with the animals they 
guard to ensure that they don’t have any 
need to leave their charges. That’s a key 
part of training them to stay with the flock, 
Goodfellow says.

Since the winter of 2014, approximately 
19 puppies have been placed with herders in 
the Hustai area as well as in the South Gobi 
desert and near Gorkhi Terelj National 
Park. The dogs don’t typically show mature 
livestock guarding behavior until they are 
2 to 3 years old, Goodfellow says. It’s not 
yet known how their presence has affected 
predation on livestock.

“Ultimately, we want to compare preda-
tion rates pre- and post-bankhar placement 
and then translate that into economics,” 
Goodfellow says. “Our hope is that by giv-
ing herders dogs that protect their livestock 
from predators, they won’t feel the need to 
kill or trap predators.” ■

Pets of the Week
>>Carmine is a calm 
and handsome 3-year-
old terrier bully mix 
who weighs about 60 
pounds. He’s sweet and 
friendly, good on his 
leash and likes leisurely 
walks. He’ll make a 
great family dog. His 
adoption fee has been 
reduced to $25.

>>Cherry is an 
affectionate 3-month-
old domestic longhair 
with a beautiful coat 
and big bronze eyes.

>>Ginger is a friendly 
18-month-old black 
mouth cur/whippet mix 
who weighs 37 pounds. 
She knows the basics, 
is good on her leash 
and love to play ball.

>>Tanner is a 
well-behaved 3-year-
old male domestic 
shorthair whose eyes 
refl ect the love he has 
to share. He’s a little 
shy but will make a 
wonderful family pet.

To adopt or foster a pet
This week’s pets are from Collier County 
Domestic Animal Services. Adoption fees 
for cats are $60 and dogs are $85 and include 
sterilization surgery, vaccinations, pet license, 
ID microchip and a bag of food. Visit DAS at 
7610 Davis Blvd. from 11 a.m.-6 p.m. Monday-
Saturday. Adoptable dogs and cats from DAS are 
also at For Footed Friends in Marquesa Plaza on 
Livingston Road from 11 a.m. to 2 p.m. the fi rst 
Saturday of every month. For more information, 
call 252-7387 or visit colliergov.net/pets.

The bankhar is respected and revered in 
Mongolian culture.
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DR. BRADLEY PIOTROWSKI, DDS, MSD
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239-263-6003

Periodontal 
FACT

Periodontal disease may  
be a contributing factor to:

DENTAL IMPLANTS 

Starting at $1,495

FREE 
SCREENING

($140 VALUE)
HURRY!

Offer expires 8/31/16. 
Call and schedule 

today!

THE DIVA DIARIES
When Billy Fuccillo ads look good, you’re on politics overload

So, we’ve nearly closed the curtain on 
the Democratic National Convention in 
Philadelphia — yet folks, I still haven’t 
recovered from the Republican National 
Convention in Cleveland quite yet. 

Seriously ya’ll, I’m exhausted.
It’s all my fault really. While I may 

push forth a public persona that loves 
nothing but shopping, champagne, 
bacon-wrapped shrimp and endless 
sparkles (I do love all of those things, 
don’t get me wrong), I don’t often talk 
about the fact that I’m a serious politi-
cal junkie. 

Even if the only vote on the ballot 
is director of mosquito control, I’m at 
my polling place early in the morning 
and sporting my red, white, and blue “I 
voted” sticker all day long. And since 
my gender has only had the privilege 
to enter the voting booth for around 96 
years (I know a few actual humans older 
than that), I’m punching — or rather 
penciling, that ballot each and every 
time I’m allowed.  

The problem is, especially every four 
years, when we’re looking at the presi-
dential election, I tend to overload my 
brain on political hoo-ha — and by hoo-
ha, I mean useless rhetoric that gives me 
gray hair and raises my blood pressure.

I wish I could ignore it, but I can’t 

unplug — and I’m not the only one. 
Recently, I commiserated with friends 
and we admitted that when it comes to 
political overload, we have a problem 

— and after all, admitting you have a 
problem is the first step.

Here are just a few signs that prove 
you’ve been seriously deluged with hoo-

ha during the political season:
• You not only stay up until nearly 

midnight every night watching the con-
ventions, you watch the late night shows 
until 2 a.m. as well. Take it from me, the 
highlights will be on YouTube the next 
day — go to bed.

• Step away from the Facebook. If  
the morning after you watched Donald 
Trump’s acceptance speech, you realize 
that you’ve blocked and deleted your 
crazily conservative Aunt Brenda (this 
didn’t happen to me AT ALL, by the 
way), then you’re clearly taking politics 
too seriously.

• When you find yourself watching 
political ad after political ad and actu-
ally feel relieved and grateful when 
Billy Fuccillo and Caroline come on the 
TV to scream loudly about HUGE sav-
ings, then you know you’ve had way too 
much politics.

• Finally, if you’re thinking about 
stockpiling canned goods, building a 
bunker, and liquidating all your assets 
into cash to stuff under your mattress, 
then trust me, you’re paying way too 
much attention to the 2016 election 
season. 

I’m sure, in the long run, all will be 
well. But, I will say that I can’t wait 
until November, because my poor belea-
guered liver needs a break, as I (might) 
be stockpiling vodka. Cheers! ■

— Ciao for now, my lovelies! Stay 
tuned for another divalicious diary 
entry next week …

stephanieDAVIS 
sdavis@floridaweekly.com
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From Port Royal to Bonita Beach, 
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reception for students in The Immokalee 
Foundation programs. B7 

BY BOB MASSEY

bmassey@fl oridaweekly.com

 “What do businessmen answer when 
they are asked, ‘What’s the most trouble-
some problem you have to live with?’” 
posed the Harvard Business Review. 
“Frequently they reply, ‘People just can’t 
write! What do they learn in college 
now? When I was a boy… !’

“There is no need to belabor this 
point; readers know well how true it is. 
HBR subscribers, for example, recently 
rated the ‘ability to communicate’ as the 
prime requisite of a promotable execu-
tive. And, of all the aspects of commu-
nication, the written form is the most 
troublesome.”

Those two paragraphs led a story in 
HBR’s May issue.

May 1964, that is.
But it very well could have been 

ripped from today’s headlines.

Fast-forward four decades. The 
National Commission on Writing, 
a panel established by the College 
Board, conducts a study and discov-
ers that a whopping third of employ-
ees in the nation’s blue-chip companies 
wrote poorly — and that businesses 
were spending as much as $3.1 billion 
annually on remedial training to cor-
rect the insufficiency in the writing of 
emails, reports and other texts. (Take 
note that the study targeted primarily 
service industries — and did not include 
government entities — so $3 billion is 
almost certainly on the low end.)

“‘It’s not that companies want to hire 
Tolstoy,” said Susan Traiman, a director 
at the Business Roundtable, an associa-
tion of leading chief executives whose 
corporations were surveyed in the study. 
‘But they need people who can write 
clearly, and many employees and appli-
cants fall short of that standard.”

That quote appeared in the 2014 New 
York Times article reporting on the 
study, which ran under the headline: 
“What Corporate America Can’t Build: 
A Sentence.”

And, apparently, it STILL can’t. In an 
article titled “Why Johnny can’t write, 
and why employers are mad,” CNBC 
reported that “Despite stubbornly 
high unemployment, many employers 
complain that they can’t find qualified 
candidates for the jobs they do have. 
Often, it turns out, the mismatch results 
from applicants’ inadequate communi-
cation skills. In survey after survey, 
employers are complaining about job 
candidates’ inability to speak and write 
clearly.”

Keep in mind we’re talking about gen-
eral business writing skills here. That’s 
bad enough. But when we apply this 

How to help workers communicate clearly

SEE WRITING, B6 

Putting it in writing
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Pelican Bay

17th Floor

3B/3B Perfection

Coquina Sands

3 Blocks to Beach

5B/4B 

Fully Renovated

Move-In Ready

$2,150,000

Pristine Lely

Lakefront

4+Den/4B  

Built 2006

12’ to 14’ Ceilings

$1,195,000

Moorings

Oversized 

Lot & Pool
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Ideally Designed
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Port Royal

Rare Double Lot

Walk to the Beach

Walk to Port Royal Club

Over 1 Acre

$6,395,000

“The Beach Cottage”

Olde Naples

3 Blocks to Beach

Built 2013 : 4+ Den

Gorgeous & Impeccable

$3,995,000

Pelican Bay

17th Floor

3B/3B Perfection

Just Reduced!

$2,650,000

Park Shore

Big Gulf Views All Rooms

True Beach Walkout

3/3 Redesigned & Renovated

Over 1,700SF Private Terraces

$4,525,000

Aqualane Shores

Priced At Land Value

Low Country Architecture

Broad Southerly Views

Oversized Lot

150+ Water Frontage

$3,900,000

Moorings

Oversized 

Lot & Pool
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2025 Crayton Road
• 4,179 sq. ft. Under Air; 6,270 sq. ft Total

• 4 Bedrooms + Den + Loft, 4 Full Baths, 2 Half Baths, 3.5 Garage

• Oversized Corner Lot with Southern Exposure

• Spacious Outdoor Area

• Fully Furnished by Clive Daniel Home

Follow me on:

Encore Realty, LLC  |  2240 Venetian Court, Naples, FL 34109
Cell: 239.537.5351  |  Encore-Realty.com
*Prices and/or renderings are subject to change without notice.

Dante DiSabato
Broker Associate

LISTED AT $3.925M

OPEN SUNDAY 11-3

2025 CRAYTON ROAD

Uncommon Friends looking for 
ethics awards nominees

The 2016 Uncommon Friends Foun-
dation Business Ethics Award nomina-
tion deadline has been extended to Sept. 
15 in order to accommodate the arrival 
of the new Florida Gulf Coast Univer-
sity Chair of Business Ethics, Dr. Eric 
Dent, who will help lead the nomination 
team. The Chair of Business Ethics posi-
tion is funded in part by an endowment 
offered through the Uncommon Friends 
Foundation.

Businesses and individuals who dem-
onstrate a commitment to ethics within 
their organizations are encouraged to 
apply for the award. Companies are 
asked to provide examples of ethical 

leadership and decision making in their 
everyday business and customer inter-
actions, as well as with their marketing, 
communications and sales practices.

Former Uncommon Friends Founda-
tion Business Ethics Award winners 
include: Sunshine Ace Hardware, Ted 
Todd Insurance, WilsonMiller Inc., 
Bonita Bay Group, , Conditioned Air 
and Hope Healthcare Services.

Nominees from Lee, Collier, Char-
lotte, Hendry and Glades counties can 
apply at uncommofriends.org. 

The 2016 Business Ethics Award win-
ner will be announced on Nov. 3, at the 
Burroughs Home in Fort Myers. ■

THE QUARRY 
9328 FIELDSTONE LANE, NAPLES, FL 34120

Immaculate 2014 three-bedroom plus den, two-bath, 1,901-square foot home. Great room home  
with contemporary finishes. Tile and crown moulding in main areas; upgraded contemporary cabinetry  

in the kitchen with stainless steel appliances/granite and tray ceiling in the living room with custom  
accents. Large master with contemporary cabinetry in the bath. This is the perfect entry-level home  

into this community. The Quarry is a 600-acre freshwater lake community offering boating,  
optional golf, tennis, beach club with fitness and dining. Low HOA fees!

GREG SOFRANKO  THE RAWN GROUP

239-877-1966

REDUCED!



 Board Appointments

Robert Magrann 
has been appointed to 
the board of directors 
for the David Law-
rence Center, Collier 
County’s only com-
prehensive, not-for-
profit mental health 
and substance abuse 
treatment facility 
serving children, adults and families. 
Mr. Magrann is a retired senior execu-
tive with extensive experience in the 
areas of sales and marketing, customer 
satisfaction, strategic planning, board 
development, program planning, finan-
cial management, communications and 
public relations, information technol-
ogy, special events and fundraising. He 
most recently served as executive vice 
president of Del Monte Foods and prior 
to that held leadership positions at Tet-
ley, Nabisco and Borden, among oth-
ers. He earned a bachelor’s degree in 
business and an MBA from Fairleigh 
Dickinson University in New Jersey. 
He furthered his education in interna-
tional economics at Wroxton College in 
Oxfordshire, England, and attended the 
Cornell Food Executive Program, spe-
cializing in general management.

Since relocating to Naples, he has 
also served as president and CEO of 
the board of directors at Quail Creek 
Country Club.

New officers of the Collier County 
Bar Association recently installed for 
2016-17 are: Marc Huling, president; 
Damian Taylor, president-elect; Kim-
berly Spiker, treasurer; and Richard 
Montecalvo, secretary. New directors 
are: John T. Cardillo, immediate past 
president, ad Robert Doyle, Travis 
Hayes, Rachel Kerlek, Edward Lars-
en, Rachael Loukonen, Andrew Reiss 
and Michael Traficante.

 
New officers and board members 

recently elected to serve the Leader-
ship Collier Foundation are: Michael 
Wynn, Sunshine Ace Hardware, chair; 
attorney Dudley Goodley, chair-elect; 
Katie Sproul, Barron Collier Compa-
nies, immediate past chair; and board 
members Brian Herrick, Key Private 
Bank; and Judge Janeice Martin, 20th 
Judicial Circuit-Collier County. CJ 
Hueston of Corporate Dimensions has 
been named an honorary board member.

 Construction

Neil Klein has 
joined Stevens Con-
struction as director 
of pre-construction 
services, developing 
preliminary to final 
estimates for all proj-
ects and providing 
oversight for project 
conceptual izat ion 
and constructability within the clients’ 
schedule and budget goals. Previously 
in his career, Mr. Klein provided pre-
construction services for $700 million 
in commercial projects throughout 
Charleston, S.C. A LEED and Green 
Globes accredited professional, he 
earned a bachelor’s degree in building 
construction from Clemson University. 
He also served in the U.S. Navy as a 
sonar technician in Operation Desert 
Shield and Operation Desert Storm.

 Health Care

Dr. Rodolfo Reni 
has joined the staff at 
the David Lawrence 
Center as a staff psy-
chiatrist in outpatient 
medical services. Dr. 
Reni is board certi-
fied in adult psy-
chiatry through the 
American Board of 
Psychiatry and Neurology. He received 
his medical degree from Universidad 
Centroccidental Lisandro Alvarado in 
Venezuela and completed his residency 
in adult psychiatry at the University 
of Massachusetts, where he also stud-
ied psychopharmacologic research and 
treatment and participated in depres-
sion and bipolar studies. He has more 
than 10 years of experience working in 
the private practice and public sectors 
in Florida and Massachusetts. Prior to 
joining the David Lawrence Center he 
served as a staff psychiatrist with Cen-
terstone Behavioral Health, Commu-
nity Healthlink and Worcester Recovery 
Center and Hospital.

Mindy DiPietro has been named 
chief operating officer at Aesthetic 
Treatment Centers medspa. Ms. DiPi-
etro will share responsibility for leading 
the development and execution of the 
ATC strategy and vision. Most recently, 

she held the posi-
tion of spa director at 
Tru Gl  Medspa. She 
has worked in vari-
ous segments of the 
spa industry for many 
years, in positions 
ranging from spa 
director and licensed 
esthetician to yoga 
instructor. She has also worked as a 
speech pathologist in Collier County 
schools and has served on the board of 
directors at PACE Center for Girls-Col-
lier at Immokalee. ATC recently moved 
to new offices inside the Advance Medi-
cal of Naples building at 720 Goodlette-
Frank Road.

Dr. Heather Pon-
tasch has joined the 
staff at Riverchase 
Dermatology and 
Cosmetic Surgery 
and is accepting 
new patients in the 
practice’s downtown 
Naples and Marco 
Island offices. Dr. 
Pontasch practices pediatric and adult 
dermatology. Her specialties include 
surgical treatment of skin cancer, laser 
procedures and cosmetic surgery. She 
earned a bachelor’s degree from Luther 
College in Iowa and a doctor of medi-
cine from the University of Iowa Col-
lege of Medicine. She completed an 
internship year at St. Vincent Hospital-
Indianapolis and a dermatology resi-
dency at University of Michigan Hospi-
tals-Ann Arbor. She also participated as 
a sub-investigator in clinical psoriasis 
research while at UM.

 Nonprofi t Organizations

Anne Frazier has 
joined the Lee Memo-
rial Health System 
Foundation as major 
gift officer to lead out-
reach and fundraising 
efforts in Naples and 
south Lee County to 
continue the momen-
tum of the $100 mil-
lion capital campaign to build the new 
Golisano Children’s Hospital of South-
west Florida. Her new responsibilities 
will help ensure philanthropic support 
for patient care, programs and services 
at the new Golisano | Nicklaus Chil-

dren’s Health Center opening in Naples 
in November. Ms. Frazier has more than 
17 years of experience, most recently as 
director of global strategy and partner-
ships for Hope for Haiti. She also served 
as president/CEO of Junior Achievement 
of Southwest Florida, and chief profes-
sional officer of the Boys & Girls Clubs 
of the Blue Ridge in Martinsville, Va.

She serves on the board of the Lead-
ership Collier Foundation and chairs 
the LCF Alumni Association Leadership 
Lunch Series. She is secretary of the 
Greater Naples Area Planned Giving 
Council and serves on the advisory 
board for Gulfshore Business magazine.

 Primary Education

Scott Baier, former dean of students, 
has been named head of school at Royal 
Palm Academy. Mr. Baier succeeds Gene 
Nara, who retired from the position in 
May. He joined RPA as a middle school 
teacher in 2001 and became dean of 
students five years later. He earned a 
bachelor’s degree in criminal justice 
from State University of New York at 
Plattsburgh, a master’s degree in human 
relations from Oklahoma University 
and a master’s in educational leadership 
from the University of Dayton.  

 Marketing & PR

Allison Silver-
stein has joined E. 
Sue Huff & Associates 
Inc. as a marketing 
associate. Ms. Silver-
stein grew up in Boca 
Raton and moved to 
Naples in 2011. She 
holds a bachelor’s 
degree in communica-
tions with a concentration in public rela-
tions from the University of Hartford. 
Her duties at E. Sue Huff & Associates 
will include social media, press releases 
and various data-related tasks.

 Restaurants

Robert “Robbie” Longo has been 
named general manager at Harold’s 
Place in the Gulf Coast Inn. He has been 
a bartender and assistant manager at the 
restaurant for 15 years. As general man-
ager, he replaced John French, who has 
returned to his hometown of Sterling, 
Ill., to open his own restaurant. ■
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(800) 246-1129  
www.bluecapitalcleaning.com

Offi ce Cleanings | Construction Cleanup | Floor Care
ISLES OF COLLIER PRESERVE 

5150 ANDROS DRIVE, NAPLES, FL 34113
This former Parade of Homes winner is available NOW and has barely been lived in. $400,000 in upgrades 
including: handscraped hardwood floors, outdoor kitchen with stunning pool/spa with large covered patio,  

Vitex home security and Sonos sound system. Old Florida charm with custom woodwork and wood plantation 
shutters, Viking Professional appliances, huge kitchen with island and quartz/granite counters. The open  

floor plan, with spacious great room, offers 14-foot coffered ceilings and impact-resistant sliding  
glass doors that bring the outdoor feel inside and offers a gigantic entertaining space. Low HOA fees!

GREG SOFRANKO  THE RAWN GROUP

239-877-1966

REDUCED!
OVER $200,000

MAGRANN KLEIN

RENI

DIPIETRO

PONTASCH

FRAZIER

SILVERSTEIN
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BUSINESS MEETINGS  
■ The next Wake Up YP network-

ing breakfast for young professionals 
of the Bonita Springs Area Chamber of 
Commerce takes place from 8-9:15 a.m. 
Tuesday, Aug. 2, at DeRomo’s Gourmet 
Market & Restaurant in the Promenade. 
Sign up by calling 992-2943 or visiting 
bonitaspringschamber.com/events.

■ Realtors, mortgage brokers and 
builders are invited to mix and mingle 
from 5-7:30 p.m. on the first Tuesday of 
the month at Blue Martini in Mercato. 
The next gathering is Aug. 2. Corporate 
sponsorships for the evening are available. 
RSVP at facebook.com/bluemartininaples.

■ Greater Naples Chamber of 
Commerce members are invited to the 
Accelerated Networking Lunch from 
11:15 a.m. to 1:15 p.m. Thursday, Aug. 4, at 
the Flying Bridge restaurant at Walker’s 

Hideaway Marina. Sign up at naples-
chamber.org/events.  

■ Members and guests of the Above 
Board Chamber meet from 11:30 a.m. 
to 1 p.m. Monday, Aug. 8, at the Hilton 
Naples. Attendees will meet and hear 
from candidates who are running for 
office in upcoming state, Collier Coun-
ty and Naples elections. Vicki Tracy 
of Gulf Coast International Properties 
is the event sponsor. $25 for Above 
Board members, $30 for guests. RSVP at 
aboveboardchamber.com.

■ The next Wake Up Naples for mem-
bers and guests of the Greater Naples 
Chamber of Commerce takes place from 
7-8:30 a.m. Wednesday, Aug. 10, at the 
Hilton Naples. The morning’s sponsor is 
Seminole Casino Hotel Immokalee. The 
program will be about the impact of sub-

stance abuse on the workforce. Sign up at 
napleschamber.org/events. 

■ Business After Hours for mem-
bers and guests of the Bonita Springs 
Area Chamber of Commerce takes place 
from 5-7 p.m. Thursday, Aug. 11, at Prado 
Stadium 12, 25251 Chamber of Com-
merce Drive in Bonita. Sign up by call-
ing 992-2943 or visiting bonitasprings-
chamber.com/events. 

■ The Business 100 supporters of 
Collier Child Care Resources host a 
Taste of Summer networking from 5:30-
7:30 p.m. Tuesday, Aug. 16, at Seasons 52. 
Sponsors are Marsha McDonald of Mor-
gan Stanley and attorney Patrick Neale. A 
variety of appetizers will be offered along 
with a complimentary summer cocktail. 
RSVP by Aug. 12 by calling 643-3908 or 
emailing tiffanyc@collierchildcare.org.

■ Members of the Marco Island 
Chamber of Commerce meet for Busi-
ness After Five from 5:30-7 p.m. Wednes-
day, Aug. 17, at the Old Marco Pub & 
Restaurant. For more information, email 
Katie@marcoislandchamber.org.

■ The Leadership Collier Foun-
dation Alumni Association holds its 
annual Bowl-A-Thon to benefit the LCF 
Scholarship Fund from 5:30-7:30 p.m. 
Wednesday, Aug. 17, at Bowland Wood-
side, 8525 Radio Road. $30 includes 
pizza, soda and two games of bowling 
in the VIP lanes. Sign up by Aug. 12 at 
napleschamber.org/events. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.

I was conceived at a coffee shop by 
two guys who built me into a retail pow-
erhouse. They envisioned trained staff-
ers who could teach customers about 
products. Today, based in Atlanta, I’m 
the world’s largest home improvement 
retailer, with more than 2,275 locations 
in all 50 states and beyond. My stores 
average about 104,000 square feet inside, 
plus about 24,000 square feet for my 
garden departments — and stock about 

35,000 products. 
I employ more than 

385,000 people and rake 
in close to $90 billion 

annually. I’m still focused 
on helping customers, with 

do-it-yourself clinics and 
workshops. Who am I?
Think you know the answer? 

We’ll announce it in next week’s 
edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o 
Florida Weekly, attn: The  Motley Fool. Sorry, 
we can’t provide individual financial advice.

Gold Isn’t  Always Shiny
When the markets get volatile, many 

people think about investing in gold. 
They’re also drawn to its luster when the 
price of gold soars, as it occasionally does. 
Indeed, the price of gold recently topped 
$1,350 per ounce and hit $1,900 back in 
2011. (Just a decade ago, it was around 
$600 per ounce.) Clearly, the price of gold 
can be quite volatile, too.

Is it a decent long-term investment? 
Well, in his seminal book, “Stocks for the 
Long Run” (McGraw-Hill, $40), finance 
professor Jeremy Siegel reveals what a 
dollar invested in various things would 
have grown to, between 1802 and 2012 
(yes, 210 years!): stocks, $704,997; bonds, 
$1,788; T-bills, $281; and gold, $4.52. That’s 
an average annual return of 0.7 per-
cent for gold, vs. 6.6 percent for stocks. 
(Amounts have been adjusted for infla-
tion.) Through many wars and economic 
times even more troubling than those we 
face today, gold hasn’t proved to be a great 
long-term investment.

In Fortune magazine, writer Chris 
Matthews noted, “... (G)old is simply 

not a great place to park anything but 
a small portion of your investment 
portfolio. It pays no dividends or cou-
pons like stocks and bonds. And, more 
than any other investment, gold is very 
difficult to value.”

Superinvestor Warren Buffett dispar-
ages gold because it’s not a productive 
asset: “The idea of digging something up 
out of the ground, you know, in South 
Africa or someplace and then transport-
ing it to the United States and putting 
into the ground, you know, in the Federal 
Reserve of New York, does not strike me 
as a terrific asset.”

If you want to buy gold, restrict it to a 
small portion of your portfolio. You have 
several options, too. You can invest in gold 
stocks or gold mutual funds, which can be 
volatile. You might buy gold coins or bars, 
but they’ll need to be stored safely.

You can gather gold opinions, pro and 
con, and gold investment recommenda-
tions by going to fool.com and typing 
“gold” into our Search box up top. ■

A Range of Managers
Money managers are definitely a high-

risk endeavor! When I started having to 
manage my investments, I asked friends 
and others whom they would recom-
mend. Thankfully, I didn’t put all my eggs 
in one basket and instead divided my 
money into fourths.

One “manager” managed to lose more 
than 4 percent in a very good year with 
“conservative” investments and got me 
into a pile of stocks that faced ongoing 
litigation. Another put me in the mutual 
funds that gave him the biggest commis-
sions. The third has grown the invest-
ments by more than 6 percent yearly while 
providing me with all my living expenses 
and half the tuition and book costs for two 
grandchildren. That firm inherited the 
leftovers from the 4 percent loser!

And the bit I have managed myself 
with mostly Motley Fool recommenda-
tions has about doubled in the last 10 
years. I’m about ready to fly solo! 

— J., Austin, Texas

The Fool Responds: You learned some 
good lessons, such as how “conservative” 
investments don’t always turn out to be so 
conservative and how some  advisers have 
conflicts of interest. You were also smart 
to try  managing some of the money on 
your own, because most of us are more 
than capable of doing so, as long as we’re 
willing to do the work involved — reading, 
learning, studying and so on. You might 
even manage your own money simply by 
sticking to inexpensive index funds. ■

A Biopharma Grower
Biotech blue chip Celgene (Nasdaq: 

CELG) is a major player in the rapidly grow-
ing oncology market, with three primary 
methods of growth.

First, Celgene can grow organically. Its 
main growth driver is its Revlimid drug, 
which is delivering increasing revenue due 
to a growing number of multiple myeloma 
diagnoses, longer treatment time frames and 
pricing power. Celgene’s Pomalyst, for mul-
tiple myeloma, and Otezla, for plaque pso-
riasis, are also growing quickly, and the com-
pany has a  pipeline that’s full of opportunity.

Second, Celgene can grow inorganically 
via acquisitions. It acquired Abraxis BioSci-
ence in 2010 for its metastatic breast cancer 
drug Abraxane, which had $315 million in 
sales in 2009. Abraxane’s label was expanded 
to treat advanced pancreatic cancer and 

advanced non-small-cell lung cancer, and its 
sales this year could touch $1 billion, though 
competition has grown. For $7.2 billion, Cel-
gene has now bought Receptos, for its ozani-
mod drug that treats multiple sclerosis and 
ulcerative colitis. Its annual sales potential 
tops $4 billion.

Finally, Celgene can use collaborations to 
its advantage, and is leveraging its R&D by 
partnering with more than 30 different drug 
developers to discover first-in-class treat-
ments for cancer, immunology and inflam-
mation.

Management is aiming to more than dou-
ble sales and nearly triple profits over the 
next five years, and Celgene stock has been 
trading at an attractive price recently. (The 
Motley Fool owns shares of and has recom-
mended Celgene.) ■

I was founded way back in 1975, when 
two friends converted the BASIC program-
ming language to be used in personal com-
puters (PCs). I introduced my first PC in 
1981 and went public in 1986. Since then, my 
shares have grown in value more than 700-
fold. My many acquisitions over the years 
have included Hotmail, Skype and, recent-
ly, LinkedIn. Eighty percent of Fortune 500 
companies are using my cloud services, 
and more than 1.2 billion people in some 
140 nations are using my productivity suite. 
As of the end of 2015, I employed more than 
110,000 people around the world. Who am 
I? (Answer: Microsoft) ■

An Earnings Paradox
QCan you explain how a compa-

ny’s earnings per share can rise 
when its earnings don’t grow? 

— T.W., Manteo, North Carolina

AThat can happen if the  company’s 
share count shrinks, such as 

via share  buybacks. Imagine that 
the One-Legged Chair Co. (ticker: 
WOOPS) has 10 million shares out-
standing and $60 million in quarterly 
net income. Its earnings per share 
(EPS) is $6. If it buys back a million 
shares and then earns $60 million 
again in the next quarter, its EPS has 
suddenly risen to $6.67. (Sixty mil-
lion divided by 9 million equals 6.67.)

Share buybacks can be good, mak-
ing remaining shares worth more — 
as long as they aren’t  executed when 
the stock is  overvalued. Paying too 
much for the shares wastes company 
(and shareholder) money.

***

QI gather that interest rates are 
likely to rise in the coming 

years. That will be good for my bank 
accounts, but what will it hurt? 

— G.L., Warren, Ohio

AHigher interest rates will be bad 
news for interest-sensitive sec-

tors of the economy, such as mort-
gage lending and real estate. Ris-
ing mortgage rates can price many 
potential buyers out of a home pur-
chase, even if they have good credit. 
This in turn could force sellers to 
lower  asking prices to make them 
more affordable for  prospective buy-
ers.

Those with adjustable-rate 
 mortgages (ARMs) will see their 
mortgage payments gradually 
increase. Rising rates are also trouble 
for homebuilders, as they can lead 
to not only lower demand but also 
higher inventory carrying costs.

For investors with bond-heavy 
portfolios, especially retirees on lim-
ited incomes, rising rates will likely 
lead to falling bond prices, which 
can hurt. The price of gold has been 
known to fall, too, when interest rates 
rise. ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.
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WRITING
From page 1

problem to the highly specialized fields 
of marketing and advertising, businesses 
are facing a crisis of epic proportions.

The money is in the message
Imagine if the Metropolitan Opera 

were mounting a production (where 
patrons shell out more than $800 for 
primo seats) and decided to hire per-
formers who could neither hear nor 
speak, much less sing.

That’s the analogy legendary ad agen-
cy founder David Ogilvy, one of adver-
tising’s greatest, most eloquent — and 
most effective — practitioners posed.

“Advertising is a business of words, 
but advertising agencies are infested 
with men and women who cannot write. 
... They are as helpless as deaf mutes on 
the stage of the Metropolitan Opera.”

Mr. Ogilvy understood that commerce 
is communication. The money is in the 
message. And copywriting is not like 
penning articles or press releases or 
memos or emails, and certainly it’s dif-
ferent from creating novels and short 
stories and poetry. It is a specialized 
discipline, with its own rules, tips, tricks 
and techniques. You wouldn’t want your 
foot doctor performing brain surgery, no 
matter how accomplished he or she is in 
that field. Nor can general writing ability 
serve as a substitute for the very specific 
skill of copywriting.

If general business writing has to be 
effective, copywriting has to be more 
so. A company’s sales and, ergo, profits 
hang in the balance. So the writing must 
generate response and produce quantifi-
able results. It is the burden of the copy 
to make sure your potential understand 
exactly what it is your business has to 
offer, how it benefits them, why they 
should patronize your business above 
your competitors’, how those who are 
interested can easily contact you for 
more information or to make a purchase. 
Failure to do so means you’re losing 
business — and money.

And these principles carry over direct-
ly into the online world. If anything, 
web copy has to be even more compel-
ling, briefer and more precise, since the 
attention span of a surfer is generally 
going to be less than a print reader. You 
have somewhere around seven seconds 
to capture a visitor’s attention before he 
or she decides to stay or move on.

Fortunately, effective business writing 
skills can be learned. (Which is why, as 
the Times article noted, professional 
writers, writing coaches and consultants 
are in high demand. Even CEOs are 
knocking on their doors.)

Don’t be a victim of this pandemic. 
What follows are three actions you can 
take to improve your own personal writ-
ing skills. They work. I know because 
I’ve used them myself.

The unavoidable element
There is an adage that has existed 

since before 1900 that has been errone-
ously attributed to numerous profes-
sional golfers. While the origin of the 
quote is suspect, its veracity is not: “The 
more you practice, the luckier you get.”

There is simply no substitute for prac-
tice when it comes to effective writing.

“If you work out with weights for 
15 minutes a day over the course of 10 
years, you’re gonna get muscles,” said 
novelist Stephen King. “If you write for 
an hour and a half a day for 10 years, 
you’re gonna turn into a good writer.”

Don’t let Mr. King’s logistics frighten 
you. No one expects a non-writer to 
churn out as much volume — or for as 

long a period of time per day — as he 
does, professional that he is.

Here’s an exercise that’s not so high-
pressure, and certainly within any-
one’s ability: Simply set aside a certain 
amount of writing to do every day. You 
can do it by volume (one paragraph or 
two pages), or by time (writing for 15 
minutes or a half-hour).

While I agree with the adage “practice 
makes perfect,” I offer that advice with 
reservation. You have to know the dif-
ference between good writing and bad, 
between what works and what doesn’t 
— usually by learning from seasoned 
professionals.

Dan Kennedy, one of the top copywrit-
ers and marketing experts in the nation, 
tells the story of how he was out on the 
golf course with a far more experienced 
player. After numerous failed attempts 
to hit the ball properly, he said to his 
friend, “I guess I just need to practice 
more.”

To which his friend replied, “Not if 
you practice that swing.”

Reams of research have been con-
ducted on what copywriting techniques 
are more effective, and which will most 
assuredly end in failure. You wouldn’t 
hop in to a soccer game and start toss-
ing the ball around with your hands. In 
the same way, you shouldn’t attempt to 
write copy if you don’t know the rules 
of what works. You have to know the 
rules before you can break them — and 
you only break them for a solid logical 
reason.

The point is: Practicing writing can 
possibly be helpful. Practicing writing 
correctly is definitely invaluable. But 
how do you learn the rules?

Your big, fat Greek education
In the days of Aristotle, students would 

sit at the feet of the great philosophers, 
to learn of their wisdom. That system of 
learning still works today.

There are numerous seminars and 
workshops available from knowledge-
able experts. Some are live, sure, but 
many are recorded. You can even ingest 
digital versions in your spare time – 
while driving (instead of listening to just 
music) or waiting in a doctor’s office, 

for example (another bit of advice from 
Stephen King).

This brings me to my second sugges-
tion: Read books about improving your 
business writing.

I know, I know — there are a ton of 
’em, and it’s hard to determine which to 
choose from. Well, here are just a few 
that have earned their place near the top 
of my list, each one a fine place to start:

■ “The Everything Guide to Writing 
Copy” by Steve Slaunwhite (Adams Media). 
An excellent entry-level introduction 
to the craft of writing effective copy. 
The author explains how to tackle a 
wide variety of writing projects, and 
does so in an engaging, easy-to-read 
manner. One of my favorite chapters is 
The Copywriter’s Bag of Tricks, a brief 
collection of somewhat more advanced 
techniques, made simple. Mr. Slaunwhite 
also maintains a website solely for edu-
cating freelance and in-house copywrit-
ers (CopywritingTrainingCenter.com), a 
testament to his impeccable abilities 
and experience. By the way, his course 
“Secrets of Writing High-Performance 
Business-to-Business Copy” for Ameri-
can Writers & Artist Inc. (AWAIonline.
com) is indispensable for anyone who 
wants to specialize in this field.

■ “Writing Copy for Dummies” by 
Jonathan Kranz (Wiley Publishing). 
While I’m no dummy (hey, I’ve won 
state, national and international awards 
for my writing — for myself or for my 
clients — so I must know at least a little 
something), that doesn’t stop me from 
reaching for this book on occasion. It’s 
one of the most in-depth beginner’s 
texts for anyone who’s tasked with writ-
ing ads, direct response materials or 
other marketing collateral. However, it’s 
also a great refresher for experts, and 
even touches on the slippery subject of 
branding with extraordinary simplicity 
and clarity.

■ “The Copywriter’s Handbook” Third 
Edition by Robert W. Bly (Owl Books). 
I’ll be frank with you: Bob Bly is my 
copywriting hero. You will not find a 
more knowledgeable expert or excep-
tional teacher than he. (He’s the reason 
I became a freelance copywriter myself, 
after attending a series of seminars he 
gave in Orlando in 1989 for the Florida 
Freelance Writers Association.) This 
volume is considered the seminal clas-
sic in the field. (The original edition was 
even hailed by David Ogilvy himself.) A 
little more in-depth than Kranz’s book, 
it’s an excellent resource you’ll also want 
to keep close by on your desk. (My copy 
is dog-eared, underlined and highlighted 
to the hilt — if that’s any indication of 
how useful I find it.) Make sure you get 
the revised and expanded third edition, 
as Mr. Bly has added winning techniques 
for electronic media.

■ “On the Art of Writing Copy” Fourth 
Edition by Herschell Gordon Lewis 
(Racom Communications). You have to 
understand that Mr. Lewis is a true old-
school legend in the industry. This guy’s 
been around the block. In this book, he 
establishes himself as probably the snar-
kiest, most direct, no-nonsense copy-
writer around. With razor-sharp insight, 
he slices through the B.S. — and dem-
onstrates (through copious real-world 
examples) the bad and the exceptional. 
This is easily the most advanced volume 
of the ones I’ve mentioned, but I includ-
ed it because you’ll find it difficult to 
come across another book that teaches 
you to look so critically at the thinking 
behind an ad campaign or piece of copy. 
You can’t possibly ingest the principles 
in these pages and not see your own 
efforts in a new, more analytical light. 

Talk is cheap
My third and final suggestion for 

improving at the craft of writing may 
surprise you: Talk about it. That is, share 

ideas and observations with other copy-
writers.

One of my copywriter friends is part 
of a peer review group in which mem-
bers critique one another’s copy to make 
it more effective. If you can’t find such 
an alliance that works for you, consider 
starting your own.

If you have to write a direct mail 
piece, find someone else whose skills 
you respect, with whom you can study 
examples of direct marketing campaigns 
that generated an exceptional response, 
then discuss them. Talk about the lan-
guage, word use, sentence structure, 
appeal, hook, offer — all the elements 
that contributed to their success. Then 
determine how to apply those principles 
to the project at hand.

This is one of the most cost-effective 
ways to improve your own writing — 
and it doesn’t cost a dime.

Fix that leaking bucket of $$$
The bad news is: There’s no easy way 

to write more effectively. The good news 
is that it’s worth the effort. Writing is 
such a critical element of your business, 
you can’t afford to ignore it.

Learning to write copy (or having 
a professional do it for you) is not an 
expense — it’s an investment that will 
pay for itself many times over.

If corporate America is willing to 
pay billions of dollars to improve writ-
ing, you know it has to be important. 
If your websites, ads, brochures, direct 
response letters, etc. are poorly written, 
you may still get some response, but 
you’re going to be leaving money on the 
table — a lot of it.

Learn to write better and put those 
bucks in your cash register instead. ■

— Bob Massey is the editor of the 
Charlotte County edition of Florida 
Weekly. He has been a professional free-
lance copywriter and ad agency director 
with experience creating high-impact 
copy both online and offline. 



NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF JULY 28-AUGUST 3, 2016    BUSINESS    B7

If values aren’t shared,  
they aren’t lived.

For more than 90 years, BB&T Insurance Services has never taken a relationship for granted. 
We set out to earn your business each and every day. Our strong value system helps us 
determine what is right and reasonable. And to remain focused on doing what’s in the best 
interests of the clients and communities we service. Discover the value a values driven 

agency can offer for you. Insurance.BBT.com

FORT MYERS
13515 Bell Tower Drive
Fort Myers, FL 33907 

(239) 433-4535  

© 2016 Branch Banking and Trust Company.

NAPLES
889 111th Ave N, Suite 201

Naples, FL 34108 
(239) 261-0428

CAPE CORAL
4707 SE 9th Place, Suite 102

Cape Coral, FL 33904
(239) 772-5400 

BB& T - OSWALD TRIPPE AND COMPANY

“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and business networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and business networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

NETWORKING
An etiquette luncheon and networking reception for students in The Immokalee Foundation programs
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Araceli Soriano and Joyce Hage

Sophonie Seneus, Don Gunther and Sinancia Mervilu Luis Velazco and Teri Evan Sandra Andres, Terri Lamon and Sophonie Seneu

Noemi Perez and Dr. Massoud EghrarSelena Velazquez, Brenda Garcia, Widline Duvert and Alfredo Pere



WE MAKE 
IT EASY.  
YOU MAKE
IT HOME.

RoyalShellSales.com 
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, Cape Coral, 
Captiva Island, Fort Myers, Naples/Marco Island, 

Ocala and Sanibel Island

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire Valley/Lake Toxaway

NAPLES
• Timeless Elegance, 8 BR, 8 Full BA, 2 Powder BA 
• Overlooking Golf Course, Preserve w/Sunset Skies
• $9,250,000   MLS 215050309
The Taranto Team 239.572.3078

ESTUARY AT GREY OAKS

NAPLES
• 2 Bedrooms + Den, 2 Bathrooms, Furnished
• Commanding Views of the Gulf
• $1,099,000   MLS 215056701
Doug Haughey 239.961.1561

PELICAN BAY

NAPLES
• 2,999 S.F. Home on Almost Half Acre
• Lush Private Setting Overlooks Preserve
• $589,000    MLS 216019373
Lady Carlyon Coates 239.273.2516

PINEWOODS

SAGE MEADOW
• Low Density Bundled Golf
• Furnished 3 BR, 3 BA
• $510,000    MLS 216015464
Bette Pitzer 239.560.2627

COPPERLEAF AT THE BROOKS

NAPLES
• Tropical 3 Bedroom, 3 Bathroom Home
• Heated Swimming Pool w/Private Playground
• $389,900   MLS 216016254
Ted Libby 239.572.0403

MOON LAKE

NAPLES 
• Tastefully Decorated 2nd Floor Condo, w/Lake Views 
• Furnished w/All New Less Than 1 Year Ago
• $299,000    MLS 216043468
Dodona Roboci, The Roboci Team 239.776.8124

NEW LISTING  

BELLERIVE AT THE VINEYARDS

COBBLESTONE
• Amazing Water View
• Open Floor Plan
• $412,000    MLS 216010617
Kevin and Karen Welch 239.223.7006

HAWTHORNE

NAPLES
• 2-Story Home & Private Backyard
• 3 Bedrooms, 2.5 Bathrooms, 2-Car Garage
• $299,000   MLS 215061225
Liz Appling 239.272.7201

MOON LAKE

NAPLES
• 1-Story Mansion with 6,900 S.F.  Under Air
• Prime Lakefront Site & Impressive Curb Appeal
• $2,400,000   MLS 216034504
The Taranto Team 239.572.3078

QUAIL WEST

NAPLES
• 3 BR, 3.5 BA Waterfront Townhouse
• Investors: Existing One Year Lease at $3,000/Mo.
• $839,000    MLS 214030966
Dodona Roboci, The Roboci Team 239.776.8123

GOLDEN SHORES

BONITA SPRINGS
• Gated Beachfront Resort Community
• Newly Renovated, Gulf Views from All Rooms
• $575,000    MLS 216008282
Dotti Fagan, The Fagan Team 239.272.4946

BONITA BEACH CLUB

CLERMONT
• 1st Floor Townhome, Attached Garage
• Previous Model Home, View of 9th Hole
• $499,900    MLS 216044093
Michael May 239.989.6357

NEW LISTING  

PELICAN MARSH

MARCO ISLAND
• Vacant Residential Lot
• Direct Gulf Access
• $389,500    MLS 216043274
Corye Reiter, The Lummis Team 239.273.3722

NEW LISTING 

YACHT CLUB

NAPLES
• DiVosta Built 2 BR, 2 BA Capri Model
• Home is Light & Bright w/Eastern Exposure
• $285,000    MLS 216015990
John Aycock   239.777.9898

ISLAND WALK

TAVIRA
• Visit Tavira802.com for Details
• 3 Bedrooms, 3 Full Baths, 2-Car Garage
• $2,195,000    MLS 216040817
Gary, Jeff & Becky Jaarda 239.273.4596

NEW LISTING 

BONITA BAY

ANCHORAGE
• Lovely Courtyard Pool Home w/Lake View
• All Bathrooms & Kitchen Updated
• $820,000    MLS 216023429
Linda Ramsey   239.405.3054

BONITA BAY

CAPRI
• Beautiful S Exposure for Max. Pool/Spa Enjoyment
• Overlooking 14th Hole on Gator Course
• $570,000    MLS 216045003
Beth James 239.287.4663

NEW LISTING 

PELICAN LANDING

OLD NAPLES
• Old Naples "In-Town" Location 
• Furnished 2 BR, 2 BA w/Garden & Pool Views
• $495,000    MLS 216027665
The Taranto Team 239.572.3078

CASTLETON GARDENS

FORT MYERS
• Pool Home Overlooking Long Lake Views
• 2,273 S.F. Under Air, 3 Bedrooms, 2 Bathrooms
• $355,000    MLS 216035684
Pam Olsen   239.464.6873

EMERALD PINES

ATHENA
• 4 BR, 3 BA, 2-Car Garage Home
• Custom Cabinets, Granite, Stainless, Bamboo Stairs
• $279,900    MLS 216027293
Vahle Team 239.450.7805

OLYMPIA POINTE



RIVERBROOKE
• Former Cornerstone Furnished Model
• Golf Course Views Over Lavish Pool & Spa
• $1,595,000    MLS 216008062
Pam Olsen   239.464.6873

NEW PRICE  

WEST BAY BEACH & GOLF CLUB

NAPLES
• 2-Story Waterfront Villa
• Deeded Dock
• $799,000   MLS 216018642
The Taranto Team 239.572.3078

GOLDEN SHORES

BONITA SPRINGS
• Priced to Sell, Upgrades Galore, 2,562 S.F.
• 3 BR + Den, 2.5 BA, Salt Water Self Cleaning Pool
• $569,000    MLS 216015458
Linda Ramsey   239.405.3054

HAWTHORNE

SANCTUARY
• Beautiful Lake View
• 2 Bedroom, 2 Bath Condo w/Carport
• $480,000    MLS 216029881
Jim Hiester 239.919.9508

PELICAN BAY

NAPLES
• 400 Steps to 5th Ave S.
• 2 BR, 2 BA Townhouse
• $329,000   MLS 216032869
Roger Stening 239.770.4707 

BEAUMER

BONITA SPRINGS 
• Canal Front Building Lot with Dock
• Direct Gulf Access
• $279,000    MLS 214008189
The Bordner Team 239.989.8829

PARADISE VILLAGE

NAPLES
• Prestigious Downtown Location On Quiet Street
• Spacious Updated Single Family Pool Home
• $1,395,000   MLS 216047112
Liz Appling 239.272.7201

NEW LISTING 

PARK SHORE

NAPLES
• Toll Brothers Custom Lakefront Home
• 2-Story, 3 BR + Den, 3.5 BA, Pool Home
• $757,000   MLS 216026353
Liz Appling 239.272.7201

AVIANO

SELLER FINANCING
• Quaint Mid-Century Remodeled Residence
• Close Proximity to the Gulf of Mexico
• $559,000    MLS 215053494
Mark Semeraro 239.370.2455

LAKE PARK - NAPLES

BORDEAUX CLUB
• 3rd Floor, 2 BR, 2 BA Condo
•  Furnished, Extra Storage
• $463,000   MLS 216025749
Liz Appling 239.272.7201

NEW PRICE  

MOORINGS WATERFRONT

RAPALLO
• 3 BR, 2 BA Turnkey Condo
• Open Floor Plan w/Lake View
• $325,000    MLS 216028221
Sue Ellen Mathers 239.877.2726

COCONUT POINT

BONITA SPRINGS
• 2 BR, 2 BA Furnished Condo w/1-Car Garage
• Outstanding Lake & Golf Course Views
• $229,000    MLS 215062173
The Boeglin Team 239.287.6414

LAS BRISAS AT SPANISH WELLS

MCGREGOR BLVD. CORRIDOR
• Gulf Access on Caloosahathee River
• Largest Lot in 7 Home Gated Community
• $1,350,000    MLS 216038984
Connie Lummis, The Lummis Team 239.289.3543

NEW LISTING 

TREVI

SAN MARINO
• Updated 3 BR, 2 BA Carriage Home
• Bamboo Floors in Living Area & Lanai
• $749,900    MLS 216026754
Kathy Mahoney 239.404.0677

PELICAN BAY

BONITA SPRINGS
• Furnished 3 BR + Den, 3 BA
• Pool & Spa in Spacious Screened Lanai
• $529,900    MLS 216027896
The Boeglin Team 239.287.6414

SPANISH WELLS

NAPLES
• World Class Golf & Amenities Galore
• Spacious 3 BR, 3.5 BA
• $425,000   MLS 216023913
Starr Whiting 239.404.1219

HAMMOCK BAY

SANDPIPER
• Rarely Available Condo
• High Ceilings, Bright & Open Floor Plan
• $319,000    MLS 216043752
Dru & Greg Martinovich 239.564.5717

NEW LISTING 

BONITA BAY

BERMUDA LINKS
• 1st Floor Corner Unit w/Garage + Courtyard
• Gated Community, 4 Miles from Gulf Beaches
• $224,900    MLS 216045649
Al Diago 239.333.2375

NEW LISTING 

BONITA FAIRWAYS

PARK SHORE
• 3 Bedrooms + Den, 3.5 Bathrooms, 2-Car Garage
• Soaring Ceilings, Great Floor Plan
• $1,175,000   MLS 216008506
The Taranto Team 239.572.3078

LUSSO VILLAS

NAPLES
• Lowest Priced Camelot Townhouse
• Amenities Galore
• $650,000   MLS 216023509
Vito Bauer 239.777.7080

PELICAN BAY - AVALON

BONITA SPRINGS
• Fantastic 3 BR + Den, 2 BA, Newer Pool Home 
• Beautiful Lake & Golf Course Views
• $525,000   MLS 215031278
The Taranto Team 239.572.3078

VASARI

LAKE CLUB VILLAS
• 2 BR + Den, 2 BA, Open Floor Plan w/Pool
• Lake, Golf Course and Sunset Views
• $414,900    MLS 215047300
Jim Griffith, Boeglin Team 239.322.2409

SPANISH WELLS

BONITA SPRINGS
• Professionally Decorated w/Large Open Great Room
• 3 Bedrooms, 2-Car Attached Garage, Large Lot
• $309,900    MLS 216019208
Patti Fortune  239.272.8494

PARK PLACE

MARCO ISLAND
• Gorgeous High Lot w/Great View
• Very Private Area w/Marina
• $174,750    MLS 215062609
Jack Richert, Westerfield Realty Team 239.898.5953

KEY MARCO



Sue@SueMyhelic.com · SueMyhelic.com

Vanderbilt Beach $2,099,000
Beautifully furnished 4BR, 3BA, 3-car garage canal home 

with pool, deck, boat lift and more. Ready to move-in!

Tarpon Cove $399,000
Rarely available, furnished 2nd fl oor, 3BR plus den, 2BA, 

2-car garage coach home with wraparound lanai. See it now!

Berkshire Village $159,000
1st fl oor, 2BR, 2BA condo with low maintenance 

fees. Perfect income producing opportunity!

COMMUNITY CLUBHOUSE, POOL & TENNIS! YACHT & RACQUET CLUB MEMBERSHIP IS YOURS W/TRANSFER FEE! RESORT LUXURY IN YOUR OWN BACKYARD!
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REAL ESTATE
F L O R I D A  W E E K L Y

Real estate market remains balanced in second quarter
As Collier County’s resale housing 

inventory levels continue to outpace 
last year’s levels, median closed sale 
prices for homes over $300,000 remain 
fairly unchanged. Several brokers who 
recently analyzed the second quarter 
and June 2016 Market Reports released 
by the Naples Area Board of REAL-
TORS, which tracks home listings and 
sales within Collier County (excluding 
Marco Island), believe the second quar-
ter real estate market’s behavior is remi-
niscent of how the local housing market 
behaved in 2003.

“During the recession we experienced 
a dramatic increase in inventory, par-
ticularly in properties below $300,000,” 
said Mike Hughes, vice president and 
general manager for Downing-Frye 
Realty, Inc., “This was then followed 
by several years of high volume sales, 
mostly in that $300,000 and below seg-
ment of the market. But before all that, 
from 2000 to 2003, we were in a normal 

real estate market. This summer feels a 
lot like that time again.”

Mr. Hughes added that, “last year was 
a near record year for closings. So, if you 
look at the decrease in closed sales for 
this year’s second quarter and compare 
it to last year’s second quarter closed 
sales, it’s not really a fair comparison.” 

Cindy Carroll, with the real estate 
appraisal and consultancy firm Carroll 
& Carroll, Inc. said, “Sellers who antici-
pated a continued increase in the value 
of their homes are getting a dose of new 
reality. The report showed virtually no 
increase in closed sale prices in the 
second quarter versus the first quarter 
so sellers need to reset their thinking 
because we have entered a new cycle 
that looks a lot more like where we were 
in 2003 and 2004.”

Kathy Zorn, broker/owner, Florida 
Home Realty, echoed Ms. Carroll’s sen-
timent, “There are many owners who 
purchased short sales or foreclosures 

and don’t have to sell, so they are willing 
to hold out for a price they want. This 
mindset also applies to some investors 
who would rather collect rent than sell 
at today’s prices. ”

Bill Poteet, owner and broker at 
Poteet Properties, said that despite 
tourism being down this summer and 
some buyers postponing a purchase 
until there is more economic certainty, 
“we are moving property because the 

June report showed the average days on 
market is about 3 months and that hasn’t 
changed from a year ago when we didn’t 
have as much inventory.” 

The NABOR second quarter 2016 
market report provides comparisons of 
single-family home and condominium 
sales (via the Southwest Florida MLS), 
price ranges, and geographic segmen-
tation and includes an overall market 
summary. ■

Work begins on Amenity Center at Maple Ridge
Peninsula Engineering, a division of 

Barron Collier Companies, reported that 
the initial permitting is underway on the 
new Amenity Center for Maple Ridge at 
Ave Maria, a single-family neighborhood 
built by CC Homes. The 12,000-square-
foot amenity center will be exclusive to 
residents of Maple Ridge and will show-
case Santa-Barbara inspired architecture 

combining indoor/outdoor activities and 
relaxation such as resort and Olympic-
sized lap pool, cabanas, fitness center, 
sports courts, playground, card rooms, 
activities room, and billiard room. Con-
struction on the center is anticipated to 
begin in the fall of 2016. 

Additionally, in the town of Ave Maria, 
Peninsula Engineering announced the 

completion of Phases 1 and 2 in Maple 
Ridge at Ave Maria, with homebuild-
ing in Phase 3 underway. Phase 4 land 
development is underway, and home-
building there will begin soon. 

Peninsula Engineering has completed 
Phase 1 of Coquina at Maple Ridge and 
now working on Phase 2. The entire 
Maple Ridge Reserve Phase 1 infrastruc-

ture is completed and residential con-
struction is currently underway. 

Peninsula Engineering continues 
work on the extension of Anthem Park-
way, a 6,700-foot-long roadway winding 
from north to south within the commu-
nity. This parkway extension is current-
ly under construction and anticipated 
completion by end of 2016. ■

COURTESY PHOTOS

An artist’s rendering of the new Amenity Center at Maple Ridge in Ave Maria. Inset: An artist’s rendering of the pool area in the new Amenity Center at Maple Ridge.

CATEGORIES 2Q 2016 2Q 2015 CHANGE

Total homes under contract (pending sales) 2,541 2,843 -11%
Total closed sales 2,662 3,109 -14%
Median closed price $325,000 $318,000 2%
Total active listings (inventory) 4,983 3,698 35%
Average days on market  76 75 1%
Single-family closed sales 1,263 1,388 -9%
Single-family median closed price $421,000 $399,000 6%
Single-family inventory 2,674 2,133 25%
Condominium closed sales 1,399 1,721 -19%
Condominium median closed price $259,000 $263,000 -2%
Condominium inventory 2,309 1,565 48%



OLDE NAPLES (MAIN)
821 5th Avenue South, Suite 102

Naples, Florida 34102
 | 

VINEYARDS

 | 

BONITA SPRINGS

 | 

KENSINGTON GOLF & COUNTRY CLUB
4395 DOVER COURT #3-301 | $445,000

Peggy Sue Garrity | 239.207.1008

AVIANO
12811 CARRINGTON CIRCLE #1-201 | $419,000

Tyler & Eric Manrring | 239.289.6915 or 239.289.6913

BERKSHIRE LAKES
7477 LOURDES COURT | $399,000

Peggy Sue Garrity | 239.207.1008

GOLDEN GATES ESTATES
562 14TH STREET SE | $889,900

Dave Truman | 239.293.8448

ISLAND WALK 
4678 NAVASSA LANE | $468,500

Patti Truman | 239.293.8228

13675 Vanderbilt Drive #I-309
3,581 AC SQ FT

3 Bedrooms/3½ Baths
$1,650,000

Angela R Allen
239-825-8494

angela.allen@sothebysrealty.com

13675 Vanderbilt Drive #I-510
4,216 AC SQ FT

4 Bedrooms/4 Baths
$2,275,000

John D’Amelio
239-961-5996

john.damelio@sothebysrealty.com

13675 Vanderbilt Drive #I-505
3,514 AC SQ FT

3 Bedrooms + Den/3½ Baths
$1,995,000

Heather Hobrock
239-370-3944

heather.hobrock@sothebysrealty.com

13675 Vanderbilt Drive #I-806
3,590 AC SQ FT

4 Bedrooms + Den/4 Baths
$2,095,000

Jordan E. Delaney
239-404-3070

jdelaney@johnrwood.com

Aqua at Pelican Isle
Open Sunday, July, 31st, 1-4pm

Visitors to bring a copy of this open house 
advertisement with them to building front desk



No.
ONE

F L O R I D A  B A S E D  R E A L  E S TAT E  C O M PA N Y
B Y  S A L E S  V O L U M E *

3255 Rum Row
Linda Malone 239.595.9595
Web ID 216020578 $8,950,000

2700 Treasure Lane
Karen Van Arsdale 239.860.0894
Web ID 216034502 $4,500,000

699 Fairway Terrace
Debron Fowles 239.826.6655
Web ID 215039640 $1,769,000

Commodore Club #305
Robin/Tim Weidle 239.370.5515
Web ID 216034337 $598,000

685 2nd Street South
Michael G. Lawler 239.261.3939
Web ID 216046257 $4,850,000

675 2nd Street South
Michael G. Lawler 239.261.3939
Web ID 216046282 $4,975,000

495 18th Avenue South
Michael G. Lawler 239.261.3939
Web ID 216027889 $4,295,000

Billows #18
Ryan Nordyke 239.776.9390
Web ID 216020146 $799,000

Esmeralda on Eighth #301
Paul Graffy 239.273.0403
Web ID 216010047 $2,495,000

1190 Wahoo Court
Techrin Hijazi Carbary 239.250.8688
Web ID 216001073 $1,399,999

960 on Seventh #202
Heather Hobrock 239.370.3944
Web ID 216003886 $395,000

610 6th Avenue North
Deb Welch 239.293.5294
Web ID 215065632 $3,695,000

Esmeralda on Eighth #101
Paul Graffy 239.273.0403
Web ID 215041283 $2,445,000

306 Neapolitan Way
Marybeth Brooks 239.272.6867
Web ID ALLE072516IHE $7,995,000

Colonade #1407
Bonnie Nageon De Lestang 239.280.6997
Web ID 215073517 $869,000

Terraces #1702
Bonnie Nageon De Lestang 239.280.6997
Web ID 215063101 $795,000

Regent #12S
Michael G. Lawler 239.261.3939
Web ID 215057910 $8,950,000

Monaco Beach Club #302
Christine Jones 239.404.9900
Web ID 216046065 $1,095,000

792 Tramore Lane
Jane Darling 239.290.3112
Web ID 216004625 $2,295,000

Grosvenor #1504
Helayne Frankel 239.293.7802
Web ID 215072062 $879,000

Mansion La Palma #203
Barbi Lowe/Trish Lowe Soars 239.216.1973
Web ID 216016653 $1,199,000

713 Nathan Hale Drive
Michael G. Lawler 239.261.3939
Web ID 216000868 $3,195,000

8838 Ventura Drive
Terri Moellers 239.404.7887
Web ID 216008823 $590,000

747 Myrtle Terrace
Jeannie McGearty 239.248.4333
Web ID 216008176 $1,295,000

405 Rosemeade Lane
Bordner/Hurvitz 239.560.2921
Web ID 216046625 $900,000

1736 Persimmon Drive
Shirlene Elkins 239.777.9574
Web ID 216016077 $1,899,050

358 Burning Tree Drive
Linda Perry/Judy Perry 239.404.7052
Web ID 216034706 $589,000

144 Spring Lake Circle
Tiger Lassus 239.398.7688
Web ID 216035506 $489,900

14749 Cranberry Court
Fahada Saad 239.595.8500
Web ID 216046724 $435,000

171 Edgemere Way South
Bordner/Hurvitz 239.560.2921
Web ID 216020306 $799,000

3300 Green Dolphin Lane
Tom Gasbarro 239.404.4883
Web ID 216011338 $7,295,000

1375 Spyglass Lane
Karen Van Arsdale 239.860.0894
Web ID 215063104 $8,900,000

565 Fairway Terrace
Ann Marie Shimer 239.825.9020
Web ID 216034920 $2,649,500

2
V

625 Rudder Road
Karen Van Arsdale 239.860.0894
Web ID 215059683 $3,650,000

Brighton #501
Barb Bardsley 239.784.6924
Web ID 216028678 $4,795,000

6660 Glen Arbor Way
Laurie Zanelli 239.675.9777
Web ID 216034385 $1,100,000

166 Torrey Pines Point
Fahada Saad 239.595.8500
Web ID 216045475 $489,000

YOUR LOCALLY OWNED PARTNER
WITH A GLOBAL REACH

P O R T  R O YA L

T H E  M O O R I N G S  //  C O Q U I N A  S A N D S

O L D  N A P L E S  //  AQ UA L A N E  S H O R E S  //  R OYA L  H A R B O R

P A R K  S H O R E

P E L I C A N  B AY B AY  C O L O N Y

P E L I C A N  M A R S H N A P L E S  &  S U R R O U N D S



Wall Street Journal and REAL Trends Top 500 

OVER $4 BILLION  IN SALES VOLUME IN 2015*
Over 900  associates and employees
37  locations throughout Florida and North Carolina

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. Property information herein is derived from 
various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate and neither suggests nor infers that Premier Sotheby’s International Realty participated as 

either the listing or cooperating agent or broker in the sale or purchase of the properties depicted. 2016 REAL Trends 500 brokerages by residential sales volume. *Residential and commercial

19,000 ASSOCIATES  |  835 OFFICES WORLDWIDE 
63 COUNTRIES AND TERRITORIES GLOBALLY  |  37 PREMIER SOTHEBY’S INTERNATIONAL REALTY LOCATIONS

1535 Marsh Wren Lane
Daniel Guenther 239.357.8121
Web ID 216021708 $1,995,000

1576 Marsh Wren Lane
Melissa Williams 239.248.7238
Web ID 216009833 $2,195,000

1486 Anhinga Pointe
Sam Heitman 239.537.2018
Web ID 216038328 $1,295,000

1268 Osprey Trail
Sam Heitman 239.537.2018
Web ID 215025838 $6,895,000

12956 Bald Cypress Lane
Trish Lowe Soars/Barbi Lowe 239.213.7227
Web ID 216002489 $2,195,000

4688 Oak Leaf Drive
Steve Allison 239.776.8160
Web ID 215062852 $1,699,000

Legacy Court
Olesya Waltz 239.297.2960
Web ID LEGA071816IHE $919,000

Surf Colony #203
Kara Eisenga 239.398.6161
Web ID 216003420 $424,900

Grande Geneva PH 1
Frank Pezzuti 239.216.2445
Web ID 215066766 $1,795,000

Vanderbilt Surf Colony #1003
Pamela Hershberger 239.784.7534
Web ID 215065522 $530,000

1261 Stone Court
Paul Strong 239.404.3280
Web ID 213504141 $1,695,000

55 North Barfield Drive
Jim/Nikki Prange-Carroll 239.642.1133
Web ID 216014454 $1,299,000

Summit House #802
Larry Caruso 239.394.9191
Web ID 216025473 $745,000

1829 South Inlet Drive
Vince Colace 239.260.3333
Web ID 216046690 $2,550,000

1389 North Collier Boulevard
Cathy Brodie 239.272.7725
Web ID 215061910 $995,000

Cherry Oaks #202
Michelle Thomas 239.860.7176
Web ID 215058103 $399,000

8417 Mallards Way
ML Meade 239.293.4851
Web ID 215055010 $474,900

26900 Sammoset Way
Vanya/Dimo Demirev 239.565.0550
Web ID COOP071416IHE $345,000

24965 Bay Cedar Drive
Coburn/Umscheid 239.825.3470
Web ID 216046755 $579,000

Crossings #402
Harriet Harnar 239.273.5443
Web ID 215066139 $479,000

726 Estero Boulevard
Ryan Batey 239.287.9159
Web ID 216046492 $1,995,000

Harbour Landings #6B
Vanya/Dimo Demirev 239.565.0550
Web ID DANI071516IHE $795,000

27508 Riverbank Drive
Pamela Hershberger 239.784.7534
Web ID LINC030316IHE $1,695,000

1226 Isabel Drive
Wil Rivait 239.464.8108
Web ID 215056828 $1,800,000

4448 Wayside Drive
Joanne MacLeod 239.272.7679
Web ID 216005639 $2,350,000

3875 Isla Del Sol Way
Rodney Green 239.470.5223
Web ID 216047185 $2,395,000

3014 Aviamar Circle
Michelle Thomas 239.860.7176
Web ID 216010337 $549,900

1066 Ruppert Road
Larry Caruso 239.394.9191
Web ID 214010187 $385,000

Marengo #201
Lura Jones 239.370.5340
Web ID 216045227 $399,000

Altaira #1603
Trish Lowe Soars/Barbi Lowe 239.213.7227
Web ID 216046000 $1,530,000

28921 Cavell Terrace
Valerie Bee 239.398.3055
Web ID 215047931 $7,400,000

250 6th Street West
Fern Ritacca 239.405.6210
Web ID 216046269 $2,100,000

B O N I TA  B AY

B O N I TA  S P R I N G S  &  S U R R O U N D S

FIFTH AVENUE  |  239.434.8770

CENTRAL NAPLES  |  239.659.0099 MERCATO SALES CENTER  |  239.594.9400

BONITA SPRINGS  |  239.948.4000

MARCO ISLAND  |  239.642.2222

VANDERBILT  |  239.594.9494THE VILLAGE  |  239.261.6161

SANIBEL  |  239.472.2735 CAPTIVA  |  239.395.5847

ESTUARY SALES CENTER  |  239.261.3148BROAD AVENUE  |  239.434.2424

MYSTIQUE AT PELICAN BAY  |  239.598.9900

S A N I B E L  //  C A P T I V A  //  F O R T  M Y E R S

PREMIERSOTHEBYSREALTY.COM

G R E Y  O A K S

N O R T H  N A P L E S

VA N D E R B I LT  B E A C H

M A R C O  I S L A N D

F I D D L E R ’ S  C R E E K
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JackiStrategos.com Today!

Shows like a model 
with top-notch decor. 
Lovely view, corner 

lot, outstanding lanai. 
Most desired 

fl oor plan.

7522 GARIBALDI COURT - $469,900

AMENITY RICH

Delightful, spacious 
2nd-fl oor unit. Ready 
to move in. Deeded 

carport with storage. 
Eat-in kitchen, 
laundry in unit.

GLENEAGLES/DEERWOOD - $199,900

LOW FEES

Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

Jacki Strategos 
GRI, CREN 

239-370-1222
JStrategos@att.net

Jackistrategos239

The view everyone 
wants. Affordable 

here. 2BR/2BA gated 
complex. Clean and 

attractive. Super 
nice amenities.

DELA PARK PLACE #204 - $645,000

SOUTHERN EXPOSURE

Priced below 
appraised value. 

Charming and unique 
updates too numerous 
to mention. 3BR/2BA, 

dock/lift for boat 
and jet-skis.

1660 GALLEON COURT - $874,500

QUICK OUT TO GULF

What $300,000 will buy 
in Southwest Florida

397 Valley Drive, Bonita Springs
This home offers deeded boat access 

to the gulf, and it’s within walking or bik-
ing distance to Bonita Beach. It has two 
bedrooms and 1½ baths with tile floors 
throughout the entire home. 

It’s located in Bonita Shores, which 
offers eligible homeowners unlimited use 
of a private boat ramp, docks, picnic area 

and associated grounds. If it’s income 
property you’re looking for, tenants love 
the open and spacious floor plan, and it’s 
a great location for shopping, restaurants 
and a short trip to the airport.

The property is listed at $298,000 
by DomainRealty.com LLC, domainre-
alty.com. ■

560 4th St., Naples
This home is in an excellent Gold-

en Estates location. It has three bed-
rooms, two baths and the kitchen has 
been remodeled, with all appliances 
included. 

A new roof was put on in 2015, 
and the garage has been converted 

into a family room. It features ceramic 
tile floors, living-dining area screened 
lanai and more than 2,200 square feet 
of living area.

The property is listed at $298,000 
by David C. Brown Realty Inc., davidc-
brownrealty.com. ■

376 Prather Drive, Fort Myers
Nestled in McGregor Isles on a pri-

vate lot filled with native tropical plant-
ings, this freshly painted pool home is 
filled with charm and warmth. 

The split plan includes three bed-
rooms, two baths, living/dining room, 
family room, eat- in kitchen and over-
sized laundry room. You’ll find oak 

wood flooring in the living and dining 
rooms and master bedroom. The private, 
fenced backyard and outdoor living area 
consists of a pool surrounded by more 
than 1,000 square feet of screened lanai.

The property is listed at $298,900 by 
Cornerstone Coastal Properties, corner-
stonecoastal.com. ■

16378 Nogales Court, Punta Gorda
This three-bedroom, two-bath home 

in Burnt Store Lakes is move-in ready. 
The open and split floor plan with high 
ceilings features a huge great room that 
is open to dining room and kitchen. 

The entire home is either tile or 
wood/laminate floors. Off the kitchen 
and dining area are a fantastic-sized 

screened lanai and a nice wooden sun 
deck overlooking the canal and lake 
view. The master features a nice-sized 
bedroom, walk-in shower, dual sinks a  
huge walk-in closet.

The property is listed at $299,900 
by RE/MAX Anchor Realty, remax-
anchor-pg-fl.com. ■

COURTESY PHOTOS
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Got Download?

The iPad App

It’s FREE!

Visit us online at www.FloridaWeekly.com

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.

It’s Local. It’s Entertaining. It’s Mobile.
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Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
Mystique at Pelican Bay | 239.598.9900 
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs | 239.948.4000
Sanibel Island | 239.472.2735
Rentals | 239.262.4242

The

artful
adventurer

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

BY LINDSEY NESMITH
lnesmith@fl oridaweekly.com

IT’S AUGUST. SUMMER FUN IS ALMOST 
over and vacation opportunities are 
coming to an end, but the off-season 
torpor and ennui have settled so deep 
into Naples that a brief escape seems 
very necessary. 

If a trip is what you need, but time 
and money are already spent, take an 
evening or two and sit in with Nea-
politan artist Paul Arsenault for talks 
accompanying the “Armchair Travels” 
exhibit at his eponymous art gallery 
in Crayton Cove.

Mr. Arsenault has spent his career 
globe trotting to far-flung locales so 
he could interpret them on canvas, 
often on commission from clients. 
Now he’s ready to share his experi-
ences with a wider audience.

“A lot of my peers are delighted 

SEE ARTFUL , C4  

See the world 
through the eyes 
of painter Paul 
Arsenault 

“A lot of my peers are delighted to find that I have painted 
places they know and love ... Getting in early was a way to 

glorify the place in a more soulful time.”
— Paul Arsenault, 

artist
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▲ Paul Arsenault at 
work in Yazd, Iran, in 
front of a former souk 
that was converted to 
a tearoom. 

Society
A Love That Dress! collection party at 
Clive Daniel Home for PACE Center for 
Girls. C21 

Latest flicks
“Bad Moms” is catharsis for all the tired, 
overworked and overstressed moms out 
there, and darn funny at that.  C15 

Florida 
writers
Money 
laundering, 
revenge, 
romance drive 
business-
savvy novel.   
B2 

Self-knowledge is a rare gift, and as a 
young child, architect-cum-artist Wil-
liam Ward Moseley knew he would 
grow up sketching 
and painting his way 
through life. But it 
wasn’t until 1990, 
after he retired from 
a long and satisfy-
ing career, that Mr. 
Moseley turned his 
talents toward land-
scape painting and 
into a second career 
that has blossomed 
into numerous awards, exhibitions, 
teaching opportunities and a whole lot 
of gratification.

Art lovers can see the fruits of his 
labor in an exhibit titled “Here and 
There” at the Marco Island Historical 
Museum Aug. 2-Oct. 29

“In sixth grade, I knew I wanted to 
be an architect because I loved to draw 
things,” Mr. Moseley says.  “I loved to 
paint and I loved to draw, so I combined 
the two and came up with architecture.”

His education at Virginia Tech 
required regular freehand drawing 
classes and he never totally gave up 
on his artistic pursuits throughout his 
40-year professional career. Once he 
retired though, he dedicated himself to 
refining his Impressionistic landscapes 
by taking a variety of artist-led work-
shops throughout the country.

“It was just a pleasurable pastime, 
really,” he says. “I didn’t count on it as a 
money-making venture.”

Now 86 years old and almost 30 years 
into his second career, Mr. Moseley 
is recognized throughout the United 
State and has received more than 100 
awards for his work. His paintings are 
included in corporate and private col-
lections throughout the country and his 
work represented by several galleries 

Moseley finds 
inspiration

‘here and there’

COURTESY PHOTO

“Magical Cove”

“Goodland Docks”

MOSELEY

SEE MOSELEY, C5 
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1-800-591-DERM   |   RiverchaseDermatology.com

Welcome

Heather E. Pontasch, M.D., FAAD

Board Certified Dermatology

Now accepting new patients.

Specializing in Medical and Pediatric Dermatology, 
Dermatologic Surgery, Laser Treatments 

and Cosmetic Dermatology

D O W N T O W N  N A P L E S  &  M A R C O  I S L A N D

philJASON
philjreviews@gmail.com

FLORIDA WRITERS
Money laundering, revenge, romance drive business-savvy novel

■ “Entangled” by Mark Dossey. 
CreateSpace. 316 pages. Trade paper-
back, $14.99; Kindle e-book, $3.99.

This new title continues the saga of 
Ally Kendall that debuted in 2014 with 
“XC97.” The two titles now comprise Mark 
Dossey’s Ally Kendall Series. Set in the 
corporate world, 
they provide spe-
cial interest to those 
readers interested 
in business issues. 
In addition, “Entan-
gled” gives new life 
to a murder mys-
tery once thought 
resolved.

In the earlier 
novel, Zurich-based 
Prestige Pharma-
ceuticals took over 
the much smaller Newark-based Integra, 
allowing the Integra-developed cancer 
drug XC97 to gain wide distribution quick-
ly. A romance between Ally and Stephan 
Egbert, sole owner of Prestige Pharma, 
became red hot. Ally is the chief PR officer 
for the both companies, though originally 
an Integra executive. 

A few years later, what has been going 
smoothly begins to fall apart on both busi-

ness and personal levels.
Ally questions the depth of her love for 

Stephan, whose hermitlike commitment to 
his company signals his lifestyle inflexibil-
ity. Sex is great, but Ally wonders if that’s 
all there is. At 32, she’s contemplating a 
marriage with children, but this seems 
unlikely with Stephan. And she’d rather 
be living full-time in the U.S., not a change 
that seems possible for Stephan. Planning 
to cool the relationship, she is frank about 
this with Stephan, and he is crushed by her 
news.

Stephan is also crushed by an explosion 
that brings down his huge estate, leaving 
him seriously injured and suddenly home-
less. Shortly before, the dazzling headquar-
ters of Prestige had been demolished by 
what looked like a terrorist attack. 

One mystery has to do with the cause 
of the attacks and the person or persons 
behind them. There is no doubt that they 
are linked. However, at first it’s more of a 
mystery for the characters; readers witness 
the commission of the monstrous deeds. 

They seem to be acts of revenge com-
mitted by someone alert to the shady his-
tory of Prestige, once run by Stephan’s 
father. The elder Egbert kept its balance 
sheet impressive by running a massive 
money laundering operation through it. 
Now the company is impoverished and 
disgraced — another blow to Stephan, who 
was entirely innocent of his father’s crimi-
nal behavior. 

The game is afoot to settle old scores, 
and much of the plotting has to do with fol-
lowing the schemes and actions of relative-
ly minor characters. The case of who mur-

dered the Integra founder is reopened, and 
the events in Newark and Zurich become 
woven together.

As law enforcement agencies do their 
work, the Integra leader, Ralph Wells, 
works on stabilizing that company, prepar-
ing to make it viable when 
independent of floun-
dering Prestige. Among 
the problems he solves 
is finding the necessary 
land and financing to 
grown sufficient quan-
tities of a key ingredi-
ent: chamomile. He also 
arranges to have pro-
cessing facilities built. 
This complicated effort 
exemplifies the engag-
ing business dimen-
sions of the novel. 

Mr. Dossey keeps 
us interested by mov-
ing back and forth 
between the business 
crisis and the crisis 
in personal relation-
ships. Ally experi-
ments, testing her 
connection to Stephan by enjoying the 
attentions of a potential suitor. The author 
handles his portrait of Ally’s emotional 
ups and downs with authority, building the 
romantic mystery to a higher and higher 
pitch of suspense. 

For all its strengths “Entangled” invites 
us to stumble over many misshaped sen-
tences. A good (or bad) example is: “Deliv-
ered in cuffs, DI Leo Brettenden signed for 

the ‘body.’” No, the DI did not sign anything 
while wearing cuffs. Nor was he delivered. 
Too many of these, and too many of this 
other ghastly formulation, which is still 
jarring to diehards like me even though 
found more and more in print: “I’m here 

to try and understand . . .” 
We once all wrote “to 
try to understand,” and 
I wish English teach-
ers were not giving up 
on the structure that 
makes sense. 

Both strands of the 
story take us out of New-
ark and Zurich to other 
well-drawn settings. Ally 
visits Southwest Florida 
for business (a confer-
ence in Tampa) and plea-
sure (relaxation on Boca 
Grande). Ralph visits the 
Lake Okeechobee area on 
his hunt for agricultural 
land. Two Newark police-
men take a trip to investi-
gate in Florida.

The several Florida 
locations are well informed 
by the author’s  first-hand 

familiarity with the Sunshine State. He 
lives and writes in Punta Gorda. ■

— Phil Jason, Ph.D., United States Naval 
Academy professor emeritus of English, is 
a poet, critic and freelance writer with 20 
books to his credit, including several studies 
of war literature and a creative writing text.

DOSSEY
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Monday, August 8, 2016
Movie begins at 8:30 P.M. 

FREE ADMISSION  |  COMPLIMENTARY POPCORN & WATER
Bring your own chairs; but no coolers allowed.

LIVE DANCE DEMONSTRATION WITH ENCHANTED BALLROOM
Center Court at Promenade at Bonita Bay at 8:00 P.M.

THE CENTER BAR & DIVINO GELATO
Open for your convenience!

DON’T MISS
BUY ONE GET ONE/SIDEWALK SALE AT PROMENADE AT BONITA BAY

Friday, August 26th and Saturday, August 27th

Starring

 Ginnifer Goodwin   Jason Bateman   Idris Elba   Jenny Slate

   Presents

Monday, August 8, 2016
Movie begins at 8:30 P.M. 

FREE ADMISSION |  COMPLIMENTARY POPCORN & WATER
Bring your own chairs; but no coolers allowed.

Starring

Ginnifer Goodwin   Jason Bateman   Idris Elba   Jenny Slate

PPPrressentss

Zootopia

NIGHT UNDER THE STARS

239.348.7362
dr-pena.com

Located at Exit 107, off I-75
6370 Pine Ridge Road, Suite 101

Naples, Florida 34119

Naples First Medispa

MANUEL PEÑA, M.D.
Board Certifi ed Plastic Surgeon

Dr. Manuel Pena—Naples’ most 
experienced breast suregeon—
is now proud to offer

INTRODUCING the FDA-approved IDEAL 
IMPLANT, with the natural feel that women 
want, but without any silicone gel.

Breast Implants 
Inspired by 
Women

NATURAL FEEL WITHOUT SILICONE GEL

WWW.IDEALIMPLANT.COM 66

Fort Myers Film Festival’s popular T.G.I.M. starts 
T.G.I.M. resumes for a seventh season 

on Aug. 1 inside the Sidney & Berne 
Davis Art Center. Continuing on the 
first Monday of every month through 
Feb. 6, the popular event invites indie 
film enthusiasts to comment on submis-
sions from all over the world that are 
being considered for inclusion in the 
seventh annual Fort Myers Film Festival 
to be held March 8-12, 2017.

Dialogue is key among T.G.I.M. par-
ticipants. Some people love particular 
entries. Other people could not hate 
them more. But as long as audience 
members are not ambivalent, Film Festi-
val Director Eric Raddatz and FMff Pro-
ducer Melissa Tschari DeHaven regard 
a screening as successful. 

That’s because the objective of 
T.G.I.M. is to get people thinking, talk-
ing and engaging in a respectful (albeit 
sometimes spirited) exchange of ideas 
that help participants to define and 
refine how they feel about a wide range 
of political, social and personal issues.

Last season, for example, T.G.I.M’s 

celebrity judges and audiences 
took advantage of the opportunity 
to preview and critique films with  
storylines that are as unpretentious as 
they are varied, and even where the 
running times are measured in mere 
minutes, the films can give rise to deep 
and complex commentary on people, 
life and the human condition. You don’t 
need to be a producer, director or actor 
to have an opinion, and what you think 
is just as valued and important as what 
T.G.I.M.’s celebrity judges may espouse.

The Aug. 1 T.G.I.M. judges are Kaycie 
Lee, Dillon Dillodonis and Justin Verely. 
The musical guest is Gabrielle Macafee, 
with host Mr. Raddatz and co-host Ms. 
DeHaven. Come get a view of how judg-
es rate submissions for the festival, and 
have a say whether they should make 
final programming. Happy hour starts at 
6 p.m. The show begins at 7 p.m.

For more information about T.G.I.M. 
and the Fort Myers Film Festival, see 
fortmyersfilmfestival.com. ■

TOM HALL / COURTESY OF THE FORT MYERS FILM FESTIVAL 

Undistributed independent films from all over the world are screened with audiences and 
judges weighing in on their artistic, cultural and societal significance at T.G.I.M.
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to find that I have painted places they 
know and love,” he says. And since his 
travels span so many years, many of his 
works depict these places before condos 
lined the beaches, for example, or when 
colorful old boats filled working ports. 
“Getting in early was a way to glorify 
the place in a more soulful time,” the 
artist says.

His desire to travel was sparked in Mr. 
Arsenault’s childhood when his Uncle 
Joe requested his presence at a family 
reunion. Both knew it was unlikely they 
would see each other again, and Joe had 
one piece of advice: Take every oppor-
tunity to travel.

“It was the best advice I ever had,” he 
says. “From that point on, even if it was 
just a ride across town, you never know 
if there’s a rainbow or a sunset. The fact 
is, don’t put it off.”

So he combined his two life goals, 
to travel and paint, and set off with 
little money to paint his way across the 
globe. It worked. By dint of hard work 
and luck, he has traveled extensively 
through Asia, the Middle East, Europe, 
South Pacific and more. Occasionally, 
he would find a hidden gem, like Viet-
nam right after President Bill Clinton 
lifted the trade embargo in 1994.

He went to Vietnam on the advice 

of the landlord of the first cruise ship 
to land there. “He got to see it when it 
was still locked away,” he says. “And he 
came back and said, ‘Paul, you have to 
go there before they screw it up.’”

So Mr. Arsenault wrangled some 
fellow artists to make the adventure 
together. They group sold 25 of its paint-
ings when the trip concluded. 

This and other anecdotes, like captur-
ing small boat racing in Maine or the 
circumstances under which he found 
the world’s most perfect beach, will be 
revealed to guests at his talks.

While Mr. Arsenault is the only fea-
tured artist in the exhibit who will 
share his stories, “Armchair Travels” 
visitors will also enjoy photographs of 
national parks by Clyde Butcher and 
island-themed work by impressionist 
James Kerr. The exhibit remains in place 
through August. ■

ARTFUL
From page 1

“Oman Boat Building”
Commissioned by a Naples 
client to paint the creeks of 
Dubai, Mr. Arsenault hired 
a personal guide and found 
himself in Oman. After doing 
his homework, he learned 
that the one place he had to 
visit in the whole Arabian 
Peninsula was the strategi-
cally fortunate seaside sul-
tanate with a rich and varied 
culture. “Oman has this mag-
nificent variety of landscape,” 
he says. “I required (the 
guide) to take me to these 
special places and landmarks 
that I found in the picture 
books. It was magnificent to 
be immersed in this incred-
ible landscape and culture in 
such a concentrated way.” He 
came upon people building 
dhows, a traditional type of 
sailing vessel used in the Red 
Sea and the Indian Ocean, in 
the same way they’ve been 
doing it for millennia. 
“The boat building is a 
remarkable thing to be able 
to see, because it looks like 
it could have been the same 
view 2,000 years ago,” he 
says. “I grew up in a harbor 
town and always appreciated 
the waterfront. There’s some-
thing soulful about a com-
munity with a working ports. 
They’ve had (the dhows) 
since before Sinbad. It’s 
where Sinbad’s boat could 
have been built.”

“Acadia National Park”
The Arsenaults came to Acadia National Park 
in Maine in a roundabout way that started 
when Mr. Arsenault was commissioned to do 
a few paintings of the reconstructed Herm-
ione, the wartime frigate that transported the 
Marquis de Lafayette to America in 1780. 

“Hamoa Beach, Maui”
After coming off a painting trip of the South Pacific in search of the perfect shoreline, Mr. Arse-
nault found it at Hamoa Beach in Hana Bay in Maui, shortly after he proposed to his now wife, 
Eileen. “I’d been on a four-month expedition throughout the South Pacific looking for the great 
beach, here it is in the States,” he says. He and Eileen ended up buying a beach house on Hana 
Bay. “It was magical,” he says.

‘Armchair Travels’
>> What: An exhibit of works by Paul 

Arsenault, Clyde Butcher and James Kerr
>> Where: Arsenault Studio & Banyan Arts 

Gallery, 1199 Third St. S.
>> Gallery hours: 10 a.m. to 5 p.m. Tuesday-

Saturday and 1-5 p.m. Sunday.
>> Travel talks: Paul Arsenault will discuss 

his around-the-world adventures at 6 
p.m. Thursdays, Aug. 4 (New England), 
11 (Hawaii), 18 (the Middle East) and 25 
(America’s national parks). Attendance is 
free, but reservations are required. Call 
263-1214.

>> Info: arsenaultgallery.com
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Whether you need a car, truck or van, Enterprise is the perfect choice. 

1 800 rent-a-car • enterprise.com
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COME FOR THE FOOD, STAY FOR THE SPORTS!

Naples • 239-352-4233 
Pebblebrooke Plaza, 15215 Collier Blvd # 301 

Naples, FL 34119

WEDNESDAY

CChhhiiiccckkkeeenn
FFFajitasss
$9.99

KKiiidds Eat Freeeee! 
Two free kids meal with 

every adult entrée.
MMarrgggaarriittaaasss $44

SATURDAY 
& SUNDAY

FRIDAY

FFFFFiissshh FFFrrrryyyyy
Beer battered  

haddock with fries  
and coleslaw

$$$999.99999999
Special offers with the purchase of a beverage only. Dine in only.

SAT & SUN 
Available All Day

BABY BACK RIBS
Full rack served with fries and coleslaw

$9.99
ONLY

Special offers with the purchase of a beverage only.

TUESDAY

11/22  
PPRICEE 
PPPIIIZZZZZAAA

All Day

MONDAY

BBBuuurrrgggeeerr
NNightt

1/2 lb fresh black  
Angus with cheese  

and fries

$$666.4449999
THURSDAY

 
11///222 Priicccee 
WWingss

All Day

SUMMER  
COOKOUT

AAvailable All Day

BBabbbyy BBBaackk 
RRibsss $$999.999

Full rack with  
fries and coleslaw

in Virginia, North Carolina and Florida.
“Here and There” at the Marco 

museum includes works in a variety of 
media, particularly pastels, that high-
light both local and far-away spots that 
have inspired Mr. Moseley to take up 
his brush.

“The original idea was that we have 
a lot of snowbirds who go north in the 
summer time, so I was thinking about 
some of the places they go,” he says. 
Places in Australia, New England, Cali-
fornia and other locales are represented 
in the exhibit, along with some of Mr. 
Moseley’s favorite local spots in Naples, 
Marco Island and Everglades National 
Park. ■

MOSELEY
From page 1

‘Here and There’
>> What: An exhibit of paintings by Naples 

resident William Ward Moseley
>> Where: The Marco Island Historical 

Museum
>> When: Aug. 2-Oct. 29
>> Hours: 9 a.m. to 4 p.m. Tuesday-Saturday
>> Meet the Artist: A reception with Mr. 

Moseley takes place from 6-7 p.m. Thurs-
day, Aug. 11. Admission is free.

>> Info: 642-1440 or colliermuseums

“The original idea was that we have a lot of snowbirds who go north in the summer time, 
so I was thinking about some of the places they go.”

— William Ward Moseley, architect-cum-artist

COURTESY PHOTO

“Esplanade Waterfront III”
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THEATER
Catch Me If You Can – By The 
Naples Players at Sugden Community 
Theater through July 31. 263-7990 or 
naplesplayers.org. 

Things Being What They Are – By 
The Studio Players at Golden Gate Com-
munity Center’s Joan Jenks Auditorium. 
Through Aug. 7. 4701 Golden Gate Park-
way. letsputonashowproductions.com.

The Wizard of Oz – By Broadway 
Palm Theatre through Aug. 13. 1380 
Colonial Blvd, Fort Myers. 278-4422 or 
broadwaypalm.com. 

Last of the Red Hot Lovers – By 
the Off Broadway Palm Theatre through 
July 30. 1380 Colonial Blvd., Fort Myers. 
278-4422 or broadwaypalm.com.

Catch Me If You Can (Again) – By 
The Naples Player KidzAct Teens Aug. 
5-7 at the Sugden Community Theater. 
263-7990 or naplesplayers.org. 

The Sound of Music – By Centers 
for the Arts Bonita Springs Youth Play-
ers Aug. 6-21. 10150 Bonita Beach Road. 
495-8989 or artcenterbonita.org. 

Of Thee I Sing – By TheatreZone 
and FGCU’s Bower School of Music and 
The Arts Oct. 6-9 at FGCU. (888) 966-
3352 or theatrezone-florida.com. 

THURSDAY7.28
Kayak Tour – Delnor-Wiggins Pass 
State Park hosts a kayak tour of Water 
Turkey Bay and Wiggins Pass setting out 
at 9:30 a.m. Paddler should have inter-
mediate or above skills. $15 plus regular 
park admission, registration required. 
597-6196 or floridastateparks.org. 

Dog Daze – Promenade at Bonita Bay 
hosts a pet expo from 4-7 p.m. 472-4792 
or promenadeshops.com. 

Love That Dress! – Internation-
al Design Source hosts an “Alice in 
Wonderland”-themed cocktail party 
from 5:30-7:30 p.m. to benefit PACE Cen-
ter for Girls-Collier at Immokalee. Bring 
a “lightly loved” dress for donation. $20-
$30. 449-3269 or Emily@ids1.com. 

Comedy Show – Esther Ku per-
forms at the Off the Hook Comedy Club 
tonight through Sunday, July 31. Check 
website for times and ticket prices. 2500 
Vanderbilt Beach Road. offthehookcom-
edy.com/ or 389-6901.

FRIDAY7.29
Creature Feature – Everglades 
Wonder Gardens invites kids to meet 
a resident flamingo and enjoy themed 
art and stories from 9:30-11:30 a.m. Free 
with regular admission. 992-2591 or 
evergladeswondergarden.com.

Kids Free Friday – One paying adult 
($5) can bring up to five kids for free 
admission to the Rookery Bay Environ-
mental Learning Center from 10 a.m. to 
2 p.m. for activities, stories and a feature 
film about creatures of the sea. A food 
truck is on site from 11 a.m. to 2 p.m. No 
registration required. 300 Tower Road. 
530-5958 or rookerybay.org.

Hot Summer Nights – The Collier 
County Sheriff ’s Office hosts family 
activities from 6-9 p.m. at Vineyards 
Community Park. 6231 Arbor Blvd. 774-
4434 or colliersheriff.org. 

Full Frontal – The Naked Magic Show 
gives audiences an eyeful at 8 p.m. at the 
Barbara B. Mann Performing Arts Hall, 
Fort Myers. 489-0326 or bbmannpah.com.

SATURDAY7.30
All That Jazz – The Naples Jazzmasters 
take the stage from 1-3 p.m. at The Norris 
Center. 263-1113 or naplesjazzsociety.com.

To Market, To Market – The Third 
Street South Farmers Market keeps going 
through summer from 7:30-11:30 a.m. 
every Saturday. 434-6533 or thirdstreet-
south.com.

More Pokémon – Naples Zoo hosts 
a Pokémon Go! meet-up at 10 a.m. Train-
ers will have access to 15 Pokéspots, 
added lures, a guide to the zoo, a photo 
contest and the opportunity to win a 
family membership. Regular member-
ship applies. 262-5409 or napleszoo.org. 

Catch ‘em all – Collier County Muse-
um hosts a Pokémon lure party from 10 
a.m. to 2 p.m. at Naples Depot Museum 
with lure modules, themed activities and 
a scavenger hunt. 1051 Fifth Ave. S. 252-
8246 or colliermuseums.com.

Witching Hour – Barnes & Noble 
hosts a countdown to the midnight 
release of “Harry Potter & The Cursed 
Child” starting at 8 p.m. The party 
includes giveaways and family activities. 
Free. 598-5200 or bn.com.

SUNDAY7.31
Walk the Dog – Naples Botanical Gar-
den hosts the pooch patrol from 9-11:30 a.m. 
Well-behaved, leashed dogs are welcome 
to accompany their owners for a stroll. Free 
for Garden members and their canines, 
regular admission plus $9.95 per pooch for 
others. 643-4737 or naplesgarden.org.

MONDAY8.1 
Get’em While They’re Hot – Tick-
ets for PACE Center for Girls Love That 
Dress! capstone event (6-9 p.m. Thurs-
day, Sept. 1, at Naples Grande Beach 
Resort) go on sale today for $30 online 
at lovethatdress.org.

Castles for Kids – Golisano Children’s 
Museum of Naples hosts the fourth annual 
Castles for Kids sand-sculpting competi-
tion complete with mermaids, pirates and 
more fun from 8:30 a.m. to noon at La Playa 
Beach & Golf Resort. Teams of four kids 
and one adult compete for the best sand 
sculpture. Registration is open now. Email 
Liz Cashman at lcashman@cmon.org.

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Young 
& Beautiful” (France, 2012) at 7 p.m. A 
call girl remains curiously aloof about 
her hotel-room trysts and the money 
she makes. $10. 10150 Bonita Beach Road. 
495-8989 or artcenterbonita.org.

TUESDAY8.2
Free Kids Flick – Paragon Pavilion 
presents a free screening of “The Peanuts 
Movie” at 10 a.m. today through Thurs-
day. 596-0008 or paragontheater.com.

Terrific Tuesdays – See any show at 
Mercato’s Silverspot Cinema for just $8 
every Tuesday. 592-0300 or silverspot.net. 

Everglades Tales – The Marco 
Island Historical Society hosts a talk 
about the locations and stories associat-
ed with the 1958 film “Wind Across the 
Everglades” at 7 p.m. Free for members, 
$5 for others. 180 S. Heathwood Drive. 
642-1440 or themihs.com. 

WEDNESDAY8.3
Author Lecture – Everglades Won-
der Gardens hosts Rhonda Mason, 
author of “Empress Game,” for a discus-
sion about her book, the environment 
and ecosystems from 9:30-10:30 a.m. 
with $7-$12. 27180 Old 41 Road. 992-2591 
or evergladeswondergarden.com. 

Lifelong Learning – Get your veg-
gie beds and seeds started at Naples 
Botanical Gardens workshop from 10 
a.m. to noon. $15 for members, $20 for 
others. 643-4737 or naplesgarden.org. 

COMING UP
Art Show – Michael Monroe Art hosts 
an art show and painting demonstration 
to the music of Queen from 6-9 p.m. Fri-
day, Aug. 5. 5405 Taylor Road. 572-3277 
or michaelmonroeart.com.

Couples Retreat – Conscious Choic-
es offers a couples meditation retreat 
from 10 a.m. to 4 p.m. Saturday, Aug. 6, 
at Unity of Naples. $75. 2000 Unity Way. 
434-5855 or consciouschoices.net. 

Catch ‘em all – Collier County 
Museum hosts a Pokémon lure party 
from 10 a.m. to 2 p.m. Saturday, Aug. 6, at 
Marco Island Historical Museum with 
lure modules, themed activities and a 
scavenger hunt. 180 S. Heathwood Dr. S. 
252-8246 or colliermuseums.com.

Recycled Percussion – The South-
west Florida Performing Arts Center 
in Bonita Springs presents Recycled 
Percussion, the “junk rock” band made 
famous on “America’s Got Talent,” at 4 
and 7 p.m. Saturday, Aug. 6. Tickets start 
at $25. 11515 Bonita Beach Road. 389-6901 
or swflpac.com.

Foreign Film – FGCU’s Renaissance 
Academy screens “Moscow Does Not 
Believe in Tears” (USSR, 1980) at 2 p.m. 
Sunday, Aug. 7, at the university’s Naples 
campus. The story of three girlfriends 
from youth to old age. $5 for members, 
$7 for others. 1010 Fifth Ave. S. 434-4737 
or fgcu.edu. 

Walk in Her Shoes – The FGCU 
Renaissance Academy hosts a “web 
walk” through the life of Anne Frank 
from 1-3 p.m. Tuesday, Aug. 9, at The 
Arlington. 7900 Arlington Circle. 307-
3000 or fgcu.edu. 

Art Opening – Marco Island Histori-
cal Museum hosts an opening reception 
for “Here and There,” an exhibition of 
works by William Moseley, from 6-7 
p.m. Thursday, Aug. 11. The show runs 
Aug. 2-Oct. 29. Free. 180 S. Heathwood 
Dr. 642-1440 or colliermuseums.com. 

I’ll Be Seeing You – Marco Island 
Center for the Arts screens “Casablan-
ca” (1942) at 6:30 p.m. Friday, Aug. 12. 
In the early days of World War II, an 
American expatriate meets a former 
lover in Morocco. Free, but donations 
appreciated. 1010 Winterberry Drive. 
394-4221 or marcoislandart.org.

Catch ‘em all – Collier County 
Museum hosts a Pokémon lure party 
from 10 a.m. to 2 p.m. Saturday, Aug. 
13, at Collier County Museum with lure 
modules, themed activities and a scav-
enger hunt. 3331 Tamiami Trail E. 252-
8246 or colliermuseums.com.

Return of the Double Dip – Enjoy 
performances by Square 2 Improv and 
fiddler J. Rogers starting at 8 p.m. Sat-
urday, Aug. 13, at the Marco Players 
theater. $20, cash or check at the door. 
1089 N. Collier Blvd. 642-7270 or the-
marcoplayers.com. 

WHAT TO DO, WHERE TO GO

It’s your last chance to catch The Baker Museum’s eighth annual Student Exhibition, which 
features artwork by over 500 Collier County Students, before it closes on July 31. Pictured 
above is “Fall Landscape,” painted by First Baptist Academy fourth grader Joseph Adam. 
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■ The Fort Myers Film Festival kicks off 
Thank God for Indie Mondays (T.G.I.M). 
at the Sidney & Berne Davis Art Center  
with host Eric Raddatz and co-host 
Melissa DeHaven. Happy hour starts at 6 
p.m. and screenings start at 7 p.m.

— fortmyersfilmfestival.com

8.1

■    Armed only Armed only 
with strategically with strategically 
placed top placed top 
hats, magicians hats, magicians 
Christopher Christopher 
Wayne and Wayne and 
Mike TylerMike Tyler bring  bring 
magic, mirth and magic, mirth and 
strictly R-rated strictly R-rated 
fun to Barbara B. fun to Barbara B. 
Mann Performing Mann Performing 
Arts Hall at 8 p.m. Arts Hall at 8 p.m. 
Friday, July 29. Friday, July 29. 
– bbmannpah.com– bbmannpah.com

■  The Naples Player’s 
musical production, 
“Catch Me If You 
Can,” closes at 2 p.m. 
Sunday, July 31. Based 
on the 2002 film starring 
Leonardo DiCaprio and 
Tom Hanks, the play 
chronicles the true story 
of under-aged con artist 
Frank Abagnale, Jr., who 
uses a fake ID to scam his 
way into a job as a pilot 
at Pan American World 
Airways.

– naplesplayers.org

■ Barnes & Noble counts down to the midnight release of J.K. 
Rowling’s latest installment in her wizarding canon, “Harry Potter 
and the Cursed Child,” at 8 p.m. Saturday, July 30. Guests will 
enjoy themed activities, giveaways and a “Muggle Wall,” where 
they can share their favorite Harry Potter memories before sale of 
the new work begins. The party continues at 9 a.m. Sunday, July 
31, and continues all day.

■ The The PBR Pro Touring Division PBR Pro Touring Division comes to Germain Arena comes to Germain Arena 
at 8 p.m. July 29 and 30. 11000 Everblades Pkwy., Estero. at 8 p.m. July 29 and 30. 11000 Everblades Pkwy., Estero. 

— germainarena.com— germainarena.com

# RIDE IT# RIDE IT

WHAT TO DO, WHERE TO GO
Garden Yoga – Everglades Wonder 
Garden hosts a 9 a.m. yoga session 
courtesy of Gulfshore Yoga. Registra-
tion required. $5 for members, $10 for 
others. Registration required. 992-2591 
or gulfshoreyoga.com. 

Foreign Film – The FGCU Renaissance 
Academy screens “Everlasting Moments” 
(Sweden, 2008) at 2 p.m. Sunday, Aug. 14, 
at the university’s Naples campus. In a 
time of social change and unrest, a young 
woman wins a camera in a lottery. $5 for 
academy members, $7 for others. 1010 
Fifth Ave. S. 434-4737 or fgcu.edu.

Morning Constitutional – Audu-
bon Corkscrew Swamp Sanctuary wel-
comes early bird walkers to stroll the 
boardwalk from 8-11 a.m. Tuesday, Aug. 
16. $10-$25, registration required. 348-
9151 or corkscrew.audubon.org. 

Turtle Time – Lovers Key State Park 
invites kids ages 6 and up to learn about 
sea turtles at 10 a.m. Thursday, Aug. 18. 
Free, but registration required. 463-4588 
or floridastateparks.org.

Catch ‘em all – Collier County Muse-
um hosts a Pokémon lure party from 10 
a.m. to 2 p.m. Saturday,Aug. 20, at Muse-
um of the Everglades with lure modules, 
themed activities and a scavenger hunt. 
105 Broadway Ave. W., Everglades City. 
252-8246 or colliermuseums.com.

Artist Reception – East West Fine 
Art in Mercato hosts a meet-and-greet 
with sculptural painter Nicoletta Belletti 
from 2-4 p.m. Monday, Aug. 22. Reserva-
tions required by Aug. 15. 9115 Strada Place. 
821-9459 or info@eastwestfineart.com.

Ancient Walk – Tour the ancient bald 
cypress forest at Audubon Corkscrew 
Swamp Sanctuary from 9 a.m. to noon 
Wednesday, Aug. 24. Free, but registra-
tion required. 348-9151 or corkscrew.
audubon.org.

Catch ‘em all – Collier County 
Museum hosts a Pokémon lure party 
from 10 a.m. to 2 p.m. Saturday, Aug. 27, 
at Immokalee Pioneer Museum with 
lure modules, themed activities and a 
scavenger hunt. 1215 3rd Ave., Immo-
kalee. 252-8246 or colliermuseums.com.

Twice as Entertaining – The 
Marco Players hosts a double feature 
with performances by Square 1 Improv 
and fiddler J. Robert. at 8 p.m. Saturday, 
Aug. 27. $20, cash or check at the door. 
1089 N. Collier Blvd. 642-7270 or the-
marcoplayers.com. 

Piano Boy – Piano prodigy Noah 
Waddell performs with the Southwest 
Florida Symphony at 8 p.m. Saturday, 
Aug. 27, at the new Southwest Flori-
da Performing Arts Center in Bonita 
Springs. $30-$40. 11515 Bonita Beach 
Road. 389-6901 or swflpac.com. 

Free Concert – Members of the 
Naples Philharmonic perform two 
chamber concerts at 2 p.m. Thursday, 
Sept. 8, at Naples Botanical Garden and 
Headquarters Library. 597-1900 or artis-
naples.org. 

Love to Hear Percussion – Artis—
Naples hosts an up-close percussion 
demonstration for kids at 10 a.m. Satur-
day, Sept. 10. 597-1900 or artisnaples.org. 

Foreign Film – The FGCU Renais-
sance Academy screens “The Diving 
Bell and the Butterfly” (France, 2007) 
at 2 p.m. Sunday, Sept. 11, at the univer-
sity’s Naples campus. The true story of 
Elle editor Jean-Dominique Bauby, who 
suffers a stroke and has to live with an 
almost totally paralyzed body. $5 for 
members, $7 for others. 1010 Fifth Ave. 
S. 434-4737 or fgcu.edu. 
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VISIT OUR STORE IN THE BONITA PLAZA 

10347 Bonita Beach Road, Suite 109
Located at the corner of Old 41 & Bonita Beach Road at Johnny Malloy’s

239.405.7326
islandblind.net

HOURS: MONDAY-FRIDAY 10-4:30 · SATURDAY 10-3 · SUNDAY & EVENINGS BY APPOINTMENT 

DRESSING SOUTHWEST FLORIDA’S 
WINDOWS ONE HOME 

AT A TIME FOR 20 YEARS!

DAN AND VICTORIA SERINO

Basswood Plantation 
Shutters

$1699
 SF

(Minimum Purchase Required)

20%
 

OFF 

All Custom Window 
Treatments, Sheer 
Draperies And Bed Linens Featuring Hunter Douglas Exciting New 

Alustra Window Coverings and Fabrics!

Come See Our New

$150 Rebate With Selected Purchases
of Hunter Douglas Fashions with Powerview Motorization*

July 2 - September 12, 2016

WOW

Beautiful shades, moving to 
your schedule.

SIZZLING SUMMER 
SAVINGS

No Payments, 
No Interest 

For 24 Months
(With Approved Credit)

WHAT TO DO

Foreign Film – The FCGU Renais-
sance Academy screens “Monsoon 
Wedding” (India, 2001) at 2 p.m. Sun-
day, Sept. 18, at the university’s Naples 
campus. A stressed father, a bride-to-be 
with a secret, a smitten event planner 
and relatives from around the world 
create much ado about the preparations 
for an arranged marriage in India. $5 for 
members, $7 for others. 1010 Fifth Ave. 
S. 434-4737 or fgcu.edu. 

Winds Concert – FGCU’s Bower 
School of Music’s Wind Orchestra per-
forms at 3 p.m. Sunday, Sept. 25, at 
Artis—Naples. 597-1900 or artisnaples.
org. 

Tater Salad – Ron White, best known 
as the whiskey-swilling, cigar-smoking 
comedian from the Blue Collar Comedy 
Tour, takes the stage at 8 p.m. Thurs-
day, Sept. 29, at the Barbara B. Mann 
Performing Arts Hall, Fort Myers. (800) 
440-7469 or bbmannpah.com. 

Surprise Inside – Cirque du Soleil 
presents “Ovo” Sept. 28-Oct. 2 at Ger-
main Arena. 948-7825 or germainarena.
com.

Magic Carpet Ride – Artis—Naples 
hosts up-close demonstrations of brass 
instruments for kids at 10 a.m. Saturday, 
Oct. 8. 597-1900 or artisnaples.org.

East West Fine Art in Mercato hosts a meet-and-greet with sculptural painter Nicoletta Belletti 
from 2-4 p.m. Monday, Aug. 22. Reservations required by Aug. 15. 9115 Strada Place. 821-
9459 or info@eastwestfineart.com.

239.389.6901 | swflpac.com
11515 Bonita Beach Road SE
Bonita Springs, Florida 34135 

AUGUST 6 | 2016
4PM & 7PM SHOWTIMES

Chef’s Three-Course Tasting Menu $28
Serving Dinner Nightly Beginning at 5pm

The Claw Bar & Tavern Open at 4pm
Live Music Wednesday-Saturday from 6-9pm

Sunday Brunch from 10:30am-2pm

239.591.3837 · 799 WALKERBILT ROAD, NAPLES 
Located Off U.S. 41, ¼ Mile North of Immokalee Road

BAYHOUSENAPLES.COM

HOT DAYS, COOL NIGHTS
AT THE CLAW BAR

Drink Specials Available All Night
$6 Coastal Vines Wine by the Glass · $5 Michelob Ultra Draft

$6 “The Local,” Our Bartenders Nightly Cocktail Creation
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FREE ADMISSION • LAWN CHAIRS WELCOME

On the lawn across from MASA 
and Silverspot Cinema

A Night of Classic Rock

Located just north of Vanderbilt Beach Road on U.S. 41
239.254.1080 • MercatoShops.com

A showcase of local music, art, complimentary 
tastings and great shopping & dining deals. 

EVERY Tuesday from 6-8pm. 
For details join the e-newsletter at MercatoShops.com.

239.434.6533/thirdstreetsouth.com

Every Saturday Morning from 7:30 to 11:30 a.m.
Featuring Dozens of Vendors All Summer Long

In the Parking Lot behind Tommy Bahama between Third & Gordon Drive

WHERE TO GO
Show Me The Way – Peter Frampton 
performs at 10 a.m. Saturday, Oct. 8, at 
Artis—Naples. 597-1900 or artisnaples.org. 

Moon River – Friends of Lovers Key 
hosts moonlight kayaking through the 
park at 5 p.m. Friday, Oct. 14. $15 for 
members. $20 for others. Kayak rental 
separate. (708) 359-0466 or fjgreen-
wood@gmail.com.

Ahoy! – The Marine Industry Association 
of Collier County hosts The Naples Boat 
Show Downtown from 10 a.m. to 5 p.m. Sat-
urday and Sunday, Oct. 15-16, at Naples City 
Dock. Free. 682-0900 or miacc.org. 

Come Sail Away – Dennis DeYoung 
and the Naples Philharmonic perform 
the music of Styx at 8 p.m. Saturday, 
Oct. 15, at Artis—Naples. 597-1900 or 
artisnaples.org. 

Comedy Legend – Jerry Lewis per-
forms at 7 p.m. Saturday, Oct. 21, at 
Southwest Florida Performing Arts Cen-
ter. $89-$130. Suite available. 11515 Bonita 
Beach Road. 389-6901 or swflpac.com. 

Yard & Garden – Collier County 
Extension Services hosts its annual SWFL 
Yard & Garden Show from 9-4 p.m. Satur-
day, Oct. 22. Visitors will enjoy plant ven-
dors, horticulture merchants, educational 
lectures and more. $4. 14700 Immokalee 
Road. 352-4800 or collier.ifas.ufl.edu.

Chamber Concert – Members of the 
Naples Philharmonic Orchestra perform 
baroque selections from Jean-Philippe 
Rambeau’s “Zaïs” at 6 p.m. Tuesday, Oct. 
25, at Artis—Naples’ Daniels Pavilion. 
597-1900 or artisnaples.org. 

Community Day – Artis—Naples 
invites the community to explore its cam-
pus from noon to 3 p.m. Saturday, Oct. 29 
and enjoy a performance by members of 
Naples Ballet, who will be accompanied 
by Naples Philharmonic playing some of 
classical music’s spookiest tunes. Free. 
597-1900 or artisnaples.org. 

Sharp-Dressed Men – ZZ Top per-
forms at 8 p.m. Wednesday, Nov. 2, at 
Artis—Naples. 597-1900 or artisnaples.
org.

Chamber Concert – Members of 
the Naples Philharmonic perform cham-
ber selections by Brahms and Strauss 
at 7:30 p.m. Friday, Nov. 4, at FGCU’s 
U. Tobe Recital Hall. 597-1900 or artis-
naples.org. 

Spoof-tacular – Enjoy raucous polit-
ical satire with musical spoofs and hilar-
ious skits provided by The Capitol Steps 
at 8 p.m. Saturday, Nov. 5, at Artis—
Naples. 597-1900 or artisnaples.org. 

Opera Night – Opera Naples pres-
ents a performance of Puccini’s “Turan-
dot” at 8 p.m. Wednesday, Nov. 9, at 
Artis—Naples. 2408 Linwood Ave. 963-
9050 or operanaples.org. ■

— Email calendar listings and high-
resolution photos to Lindsey Nesmith 
at lnesmith@floridaweekly.com. Please 
send Word or text documents and jpgs 
with time, date, location, cost and con-
tact information. No pdfs or photos of 
fliers. Deadline for calendar submis-
sions is noon Monday. No phone calls, 
please. 
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Best Family Fun Activity
Best of the Gulfshore Awards 

NaplesZoo.org  I  facebook.com/napleszoo

Get Closer! 
Closer to Animals. Closer to Nature. Closer to Family.

239-262-5409  I  1590 Goodlette Rd. Naples, FL

Discover zebras, leopards, lions, ride a camel 
and hand-feed a giraffe! Enjoy shows, a wild 
cruise through islands of monkeys, meet 
animal keepers and much more! 

Best Family F
Best of the Gulfs

ARTS COMMENTARY
Coloring outside the lines with very adult coloring books

Coloring books have always been a 
thing with the preschool set.

But now adults are learning the joys of 
coloring, too.

There’s something pleasantly stupe-
fying about picking up a crayon and 
coloring within the lines. Moms and 
dads, grandparents and even babysitters 
everywhere have discovered this while 
joining a little one who’s contently col-
oring

Personally, I’ve never been one for 
staying within the lines. First of all, it’s 
not that fun. And it’s not too creative.

I remember coloring when I was 3½ 
years old. An older British woman, a 
friend of my mom’s, was babysitting me 
at the time.

I remember a picture of a fire engine, 
in thick black outlines. 

“Everyone colors their fire engines 
red,” I told her. “I’m going to color mine 
green!”

“Um hmm, that’s nice, dearie,” she 
replied.

She must have thought I was either a 
simpleton or colorblind.

I hope that fire engine never had to 
put out any fires in a forest — it’d be 
completely camouflaged. 

Of course, I lived in the city, and any-
thing green would stand out among all 
that gray as much as red would.

When I was growing up, the New York 
papers would hold coloring contests. 
You’d color the picture, cut it out, fill out 
the form with your name and address 
and age, and send it in.

How quaint that must seem now.
But I was thrilled to actually win a 

prize with my coloring — a perpetual 
calendar in the shape of a flattened globe 
of the world. Still have it.

But now, suddenly, grown-ups every-
where are coloring. And there’s an explo-
sion of coloring books directed towards 
their interests.

Say goodbye to My Little Pony and 
Minions. Now there are coloring books 
for adults, with black outlined cats, but-
terflies and flower patterns. There are 
religious-themed coloring books: “Color 
the Gospels” and “Color the Psalms,” for 
example. 

Books based on movie and TV shows 
are getting into the act too: I’ve seen col-
oring books for Dr. Who, Harry Potter 

and “Game of Thrones.”
But the ones that 

have been grabbing my 
attention lately aren’t 
ones I’ve seen in local 
chain bookstores and 
supermarkets.

I stumbled upon 
them online, and the 
more I looked into it, 
the more I found — an 
entire universe of coloring books I’ve 
never seen before.

Let’s put it this way: if coloring books 
were music, the adult coloring books I’ve 
seen up to this point were easy-listening 
music. But the ones that have piqued my 
interest online are punk rock and rau-
cous rock ‘n’ roll.

One series takes a realistic look at 
various professions — nursing, teaching, 
motherhood.

“# Nurselife” is subtitled “A Snarky 
Adult Coloring Book.”

It contains over 30 sayings, each one 
contained within a flower border: “Flor-
ence Nightingale is my homegirl” is 
probably the least snarky one in the 
book. Others say: “Behind every stable, 
well-adjusted nurse is a patient waiting 
to change that before the shift is over,” 
“Don’t confuse your Google search with 
my nursing degree” and “You can’t fix 
stupid but you can sedate it.” And, some 
more medical humor: “The way to a 
man’s heart is through his left anterolat-

eral thoracotomy.”
And, as this is a year 

when we elect a new 
president, there are 
various coloring books 
about the candidates. 
Although they’re no 
longer in the running, 
you can still find color-
ing books about Bernie 
Sanders and Ted Cruz.

There’s “Hilary: The Coloring Book,” 
which has multiple Hilary Clintons on 
the cover, with a quartet of them wear-
ing different-hued pant suits. It tells her 
history from her birth in Chicago to first 
lady to secretary of state to presidential 
candidate. And the last page shows her 
being sworn in as president, though 
the text for that image starts out, “Who 
knows how things will go?”

(The coloring book, by the way, was 
created by a Canadian and a Brit.)

And, though she wasn’t picked to 
be a vice presidential running mate, 
there’s also “Elizabeth Warren: The 
People’s Warrior Fighting Against the 
Overwhelming Power of BIG MONEY 
in America Political Cartoon Coloring 
Book.” The images are disappointing, 
because, as the title says, they’re car-
toons, and very amateurish ones at that. 

And I found “The Ruth Bader Gins-
burg Coloring Book: A Tribute to the 
Always Colorful and Often Inspiring Life 
of the Supreme Court Justice Known 

as RBG.” It’s a strange book, 
on one page comparing her to 
Buffy the Vampire Slayer and 
on another mentioning that she 
and fellow justice Antonin Sca-
lia were extras and performed 
in full costume in the opera 
“Ariadne auf Naxo.”

But the most entertaining by 
far has to be “The Trump Color-
ing Book,” which shows Repub-
lican presidential nominee Don-
ald Trump in a Superman outfit 
(with a T, instead of an S, of 
course,) standing with his hands 
on his hips on a rooftop.

The book’s enormously clever, 
because it appeals to Trump-hat-
ers and Trump devotees both.

If you believe Mr. Trump’s a 
great man who’ll “fix our country” 
and “make America great again,” 
then you’ll love the images of 
Trump in the oval office, or the one 
with his face on Mt. Rushmore, or 
the picture of him as Uncle Sam.

But, if you think he’s a narcis-
sistic blowhard, then you’ll laugh 

at the images of him as Washington 
crossing the Potomac, his face replacing 
all four Beatles’ in the iconic Abbey Road 
photograph, or Mr. Trump as Elvis, as 
John Travolta in “Saturday Night Fever,” 
and as Willy Wonka. 

“Are you for or against? It’s up to you! 
Now’s your chance to show The Donald 
in his true colors!” says the back cover. 
And, in big, yellow-and-red comic book 
colors, it declares, “Let’s make coloring 
great again!”

And then there are an entire series of 
swearing coloring books.

If you’re easily offended, you may 
want to skip the next paragraph or two, 
as the air’s about to turn very blue. (We 
had to put in a special request to the edi-
tors to buy more asterisks this week just 
to write this column!)

There are coloring books called 
“Scr*w You I’m Coloring,” “F*ck Off, I’m 
Coloring!” “Make Life Your B*tch,” “Chill 
the F*ck Out,” “Release Your Anger: 
An Adult Coloring Book with 40 Swear 
Words to Color,” “I Don’t Give a Damn 
Coloring Book,” “Swearing Coloring 
Book” “Fifty Shades of Bullsh*t,” “I Love 
to F*cking Color And Relax With My 
Swear Word Adult Coloring Book” and 
“The Vulgar Offensive Very Adult Color-
ing Book: For Mature Audiences.” 

If anything will convince you that 
coloring books are not just for the very 
young anymore, that collection of curs-
ing coloring books will. Dammit! ■

nancySTETSON
nstetson@floridaweekly.com
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SWFL’S PREMIER DINNER THEATRE

1380 COLONIAL BOULEVARD, FORT MYERS
239.278.4422  •  www.BroadwayPalm.com

IN THE OFF BROADWAY PALM

Follow the yellow brick road as America’s 
most beloved movie, The Wizard of Oz, comes 
to life on stage with Dorothy, the Scarecrow, 
the Tin Man, the Cowardly Lion and Toto too!

NOW – AUG 13

NOW - JULY 30
A restaurateur, married to his high school 
sweetheart, wants an affair. However; he learns 
that he just can’t succeed in sinning! 

naplesclubsushi.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103

MUST PRESENT COUPON. Not available with other promotions. Offer expires August 4, 2016.

 2 FOR 1 
SAKE 

ALL 
NIGHT

66

NIGIRI HAPPY HOUR
BUY ONE NIGIRI 
GET ONE FREE
ALL NIGHT LONG! 

Locally Inspired. Awesomely Fresh.

(239) 659-3122 | naples.hilton.com 
5111 Tamiami Trail North, Naples, Florida, 34103

HAVE YOU MADE YOUR 
HOLIDAY PARTY PLANS YET?

Come celebrate the Holidays at Hilton Naples. Whether 
you envision a traditional Holiday dinner or a lavish cocktail 

party, Hilton Naples will deliver a Holiday celebration 
perfect for you and your group.

Contact: Courtney Strong at (239) 659-3122 
or cstrong@cooperhotels.com

*Ask about our 2 hour Lets Jingle & Mingle Party Package 
starting at $69pp inclusive

Celebrate, Share, Rejoice...

Hilton Naples

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

1-800-593-7259  
www.keywestexpress.us

ROUND TRIP!*ROUND TR

$125
RIPRIPP!!!P!!!!*******!!!!PP!!

GET AWAY
FOR ONLY...

*MINIMUM 8 DAY ADVANCE PURCHASE, NON-REFUNDABLE FARE.
CANNOT BE COMBINED WITH OTHER OFFERS. WEEKEND FEE APPLIES TO ANY TRAVEL 

FRIDAY THRU SUNDAY. EXPIRES AUGUST 31, 2016. ONLINE PURCHASES.

01 88888880fafacecebobo koko .comomom// yoyoututuub

GETTING THERE 
IS HALF THE FUN!

WELCOME ABOARD!

PUZZLE ANSWERS
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Located on the waterfront, we offer fresh, local fare in an open-air atmosphere. 

Come experience a little b i t e  of Naples history. 

239.263.2734 
napleswaterfrontdining.com

PUZZLES

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

SEE ANSWERS, C11SEE ANSWERS, C11

HOROSCOPES‘PROPELLING ANSWER’
LEO (July 23 to August 22) The Big 

Cat needs to be wary of what appears 
to be a golden investment opportunity. 
That “sure thing” could turn out to be 
nothing more than a sack of Kitty Glitter.

VIRGO (August 23 to September 
22) You give of yourself generously to 
help others, but right now you must 
allow people to help you. Confide your 
problems to family and trusted friends.

LIBRA (September 23 to October 
22) Relationships benefit from a strong 
harmonious aspect. Things go more 
smoothly at work. Someone you thought 
you’d never see again asks for a recon-
ciliation. 

SCORPIO (October 23 to Novem-
ber 21) A minor distraction interferes 
with travel plans, but the delay is tem-
porary. Meanwhile, expect to play 
peacemaker once again for feuding fam-
ily members.

SAGITTARIUS (November 22 
to December 21) Keep that positive 
momentum going on the home front. 
Arrange your schedule to spend more 
time with your family. You’ll soon have 
news about that job change.

CAPRICORN (December 22 to 
January 19) Control that possessive 
tendency that sometimes goads you into 
an unnecessary display of jealousy. You 
could be creating problems where none 
currently exist. 

AQUARIUS (January 20 to Febru-
ary 18) A new project holds some chal-

lenges you hadn’t expected. But don’t 
be discouraged; you’ll find you’re more 
prepared to deal with them than you 
realized. 

PISCES (February 19 to March 20) 
Yours is the sign of the celestial Chem-
ist, so don’t be surprised if you experi-
ence a pleasant “chemistry” betwixt 
yourself and that new Leo in your life. 

ARIES (March 21 to April 19) A 
more harmonious aspect favors all 
relationships. Family ties with mates 
and children are strengthened. Libra 
is Cupid’s choice to win the amorous 
Aries’ heart.

TAURUS (April 20 to May 20) The 
bold Bull is ready to take on fresh chal-
lenges. Expect some opposition as you 
plow new ground — but supporters will 
outnumber detractors. 

GEMINI (May 21 to June 20) 
An upcoming job change could mean 
uprooting your family to a far-distant 
location. Weigh all considerations care-
fully before making a decision one way 
or the other.

CANCER (June 21 to July 22) A 
long-standing problem is resolved by a 
mutually agreed upon compromise. You 
can now focus on getting the facts you’ll 
need for a decision you’ll soon be asked 
to make.

BORN THIS WEEK: You enjoy 
being fussed over, as befits your “royal” 
Leonine nature. You also have a strong 
loyalty to family and friend. ■
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*Applies to new bookings made July 15–August 1, 2016. Offers apply to selected sailings. Subject to change and availability. Restrictions apply. 
Ships’ Registry: Bahamas

(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay
801 Laurel Oak Drive · Suite 300 Wilma Boyd – CEO

New England & Canada’s Maritimes
10 Days October 11, 2016

Boston – Montreal
 

Atlantic Odyssey
12 Days December 7, 2016

Lisbon – Ft. Lauderdale

Caribbean Skies
12 Days January 24, 2017
Ft. Lauderdale – Barbados

 
Exotic Caribbean In-Depth

14 Days March 4, 2017
Roundtrip Barbados

ON SALE NOW!
For a Limited Time Take Advantage of Exceptional Offers Including:

Extraordinary Savings Complimentary Veranda Suites Upgrades*
$1,000 usd per Suite Shipboard Credit for Penthouse and Premium Suites*

Intimate Ships with No More than 300 Suites Tipping is Neither Required, nor Expected
Spacious All-Suite Accommodations Complimentary Champagne and In-Suite Bar

Complimentary Open Bars and Fine Wines Award-Winning Gourmet Dining 
Complemented by a Culinary Partnership With Chef Thomas Keller

PLUS Choice of 1 Complimentary Private Car and Driver Tour or Shipboard Credit*

The SEABOURN Difference

Additional Departures Available!

CONTRACT BRIDGE
Search for the missing queen 

BY STEVE BECKER

A recurring problem for declarer is to 
decide which way to finesse for a queen 
when the finesse can be taken in either 
direction.

The solution is rarely a matter of pure 
guesswork. There are nearly always 
clues that point to a winning solution. 
The clues come from the bidding or 
from the plays that precede the moment 
of decision. In some cases, the finesse 
can be taken with absolute assurance 
that it will win; in others, there is only a 
probability that it will win.

South's problem in today's hand is 
to guess which way to take the heart 
finesse. After he ruffs the third round of 
clubs, he cashes the A-K of trumps and, 
after the spades luckily divide 2-2, takes 
a diamond finesse, losing to the king. 
East returns a diamond to dummy's 
jack, and South must now decide how to 
play the hearts.

First, as a matter of good technique, 
he cashes the ace of diamonds to learn 
more about the adverse distribution. 
After both opponents follow suit, all 
South knows about their distribution is 
that they each had two spades and also 
at least three clubs and three diamonds. 
This doesn't help much, so South starts 
looking for further enlightenment.

When he considers the high cards each 
opponent has shown up with, he encoun-
ters a significant clue. To this point, East 
has turned up with the A-K of clubs, jack 

of spades and king of diamonds.
East is therefore very unlikely to have 

the queen of hearts, since he almost 
surely would not have passed originally 
with 13 high-card points. Accordingly, 
declarer places the queen of hearts with 
West, takes the appropriate finesse and 
so makes the contract. ■
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Naples Rug Gallery Hand Knotted 
Antique, 
Modern and 
Transitional 
Rugs

(239) 793-8787 
NAPLESRUGGALLERY.NET
3285 Tamiami Trail East, Naples, FL 34112

FAMILY OWNED AND OPERATED 
Owners Danka and Abe Asli

up to 60%

MON-FRI 10AM-5:30PM | SATURDAY 10AM-4PM

ShurFine 
Large Eggs
99¢/dozen
Must present coupon. 

While supplies last. 
Good through 8/4/16.

Large 
Cantaloupes
2 for $5.00
Must present coupon. 

While supplies last. 
Good through 8/4/16.

Berlinger 
Founders’ Estate 

Pinot Noir
$7.99/750 ml

Must present coupon. 
While supplies last. 

Good through 8/4/16.

FILM CAPSULES
Lights Out ★★★

(Teresa Palmer, Gabriel Bateman, 
Maria Bello) Rebecca (Ms. Palmer) and 
her little stepbrother Martin (Mr. Bate-
man) are tormented by a demon that can 
only move in the dark. The scares are 
legit, performances are fine and the story 
is plausible. It’s a pretty darn good horror 
movie. Rated PG-13.

The Infiltrator ★★★
(Bryan Cranston, Diane Kruger, Ben-

jamin Bratt) In the 1980s, U.S. Customs 
Agent Bob Mazur (Mr. Cranston) goes 
undercover as a money launderer for the 
Medellin drug cartel. Nicely directed by 
Brad Furman (“The Lincoln Lawyer”) and 
solid performances all around, particu-
larly from Cranston. Rated R.

Hunt For The Wilderpeople 
★★★

(Sam Neill, Julian Dennison, Rachel 
House) After his foster mother dies, an 
orphan (Mr. Dennison) goes on the lam 
with his “uncle” (Mr. Neill) in the New Zea-
land woods. It’s beautifully shot, and subtly 
hilarious from start to finish. Rated PG-13.

Mike and Dave Need Wedding 
Dates ★★★

(Zac Efron, Adam Devin, Anna Ken-
drick) Irresponsible idiots Mike (Mr. 
Devine) and Dave (Mr. Efron) ruin all 
their family’s functions, so for their sis-
ter’s wedding they’re forced to bring nice, 
respectable dates. Enter Tatiana (Aubrey 
Plaza) and Alice (Ms. Kendrick), who are 
anything but. It’s every bit as crass, fun 
and hilarious and you expect. Rated R

The BFG ★★
(Mark Rylance, 

Ruby Barnhill, Bill 
Hader) A London 
orphan (Ms. Barn-
hill) is taken to giant 
country, where she 
helps a Big Friendly 
Giant (Mr. Rylance) 
take down the bullies 
who pick on him. It 
lacks narrative thrust 
and the characters are 
underdeveloped, but 
visually the film is stellar. Rated PG.

Our Kind of Traitor ★★
(Ewan McGregor, Naomie Harris, Stel-

lan Skarsgard) A Russian Mafia money 

launderer (Mr. 
Skarsgard) asks 
a British man 
(Mr. McGregor) 
for help in reach-
ing out to MI6. 
Although it has 
the makings of 
a taut espionage 
thriller, it disap-
points on almost 
all levels. Based 
on the novel of 
the same name 
by John Le Carre. 
Rated R.

De Palma 
★★★

(Brian De Palma) 
Filmmaker Brian De 
Palma discusses his 

approach to filmmaking and 
shares anecdotes from all of 
his movies (“Carrie,” “Scar-
face,” “The Untouchables,” 
“Mission: Impossible”). 
Film geeks will love it, but 
it might not be accessible 
to a mainstream audience. 
Rated R. 

 Central Intelligence ★
(Kevin Hart, Dwayne 

Johnson, Amy Ryan) A tame 
accountant (Mr. Hart) is 

forced to team up with an eccentric CIA 
agent (Mr. Johnson) to stop the sale of 
encrypted satellite codes. It’s an unfunny, 
horrid slog of a movie that’s woefully void 
of laughs, decent action and (contrary to 
its title) intelligence. Rated PG-13.  

Now You See Me 2 ★★★
(Woody Harrelson, Jesse Eisenberg, 

Daniel Radcliffe) The Four Horsemen 
(Mr. Harrelson, Mr. Eisenberg, etc.) magi-
cians are kidnapped by a tech magnate 
(Mr. Radcliffe) and forced to steal a valu-
able computer chip. It’s clever and enjoy-
able; the fact that it’s largely far-fetched 
and unrealistic is part of its charm. Rated 
PG-13.

Maggie’s Plan ★★★
(Greta Gerwig, Ethan Hawke, Julianne 

Moore) Maggie (Ms. Gerwig) falls in love 
with and marries John (Mr. Hawke), only 
to realize she made a horrible mistake and 
needs to reunite him with his ex-wife (Ms. 
Moore). It’s a clever premise with enough 
laughs and brutal honesty to make it solid 
entertainment. Rated R.

Popstar: Never Stop Never 
Stopping ★★★

(Andy Samberg, Sarah Silverman, Imo-
gen Poots) Pop star Conner4Real (Mr. 
Samberg) strikes out with his second solo 
album, sending his life and career into a 
tailspin. It’s a laugh riot from start to fin-
ish that dares to satirize pop culture and 
the idol worship of celebrities. Rated R.

X-Men: Apocalypse ★★
(James McAvoy, Jennifer Lawrence, 

Oscar Isaac) Prof. X (Mr. McAvoy) and 
Mystique (Ms. Lawrence) lead the X-Men 
against the world’s first and most power-
ful mutant, Apocalypse (Mr. Isaac). The 
villain is boring, and the ample visual 
effects don’t make up for the flawed story. 
Rated PG-13. ■
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Live Entertainment on Tuesdays through Summer!

Off ering Daily Public Cruises
Seabreeze Lunch, Dinner, Hors d’oeuvres 

Aft ernoon and Sunset Sightseeing

Buy One, 
Get One Half Price

Wednesday Dinners
Saturday Sightseeing (12:30 & 3:00)

Sunday Hors d’oeuvres
Based on availability. Valid on adult tickets from June 4, 2016 to September 28, 2016. No other coupons or discounts apply.

Welcome Aboard!

Boat and jet ski rentals also 
available at the marina!

Call 239.649.2275 for Reservations
NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

The Best Events Are on the Water 
Lee McCarthy, 

President

DESTINATIONS: Mediterranean | Africa | Caribbean | Hawaii | Europe
SPECIALTIES: Luxury | Safari | Escorted Tours | Small Ship Cruises | River Cruising

When your journey 
from a dream to a 

great story includes 
us, you travel better.

LATEST FILMS
‘Bad Moms’

★ ★ ★
Is it worth $10? Yes

“Bad Moms” is catharsis for all the 
tired, overworked and overstressed 
moms out there, and darn funny at that. 
This is the kind of movie that only comes 
once or twice a year and is a perfect 
excuse for ladies to get together, perhaps 
enjoy a glass of wine (or two) before-
hand, and laugh hysterically at what’s on 
screen, because unlike most comedies, 
this time it’s for them.

Amy (Mila Kunis) is tired of being 
supermom. Her husband Mike (David 
Walton) is a deadbeat, and her kids 
Dylan (Emjay Anthony) and Jane (Oona 
Laurence) are teenagers and therefore 
impossible to please. Her boss (Clark 
Duke) doesn’t appreciate her, she doesn’t 
have time to eat, her dog is sick 
and she can’t fathom all the 
ingredients she’s not allowed to 
use for the PTA bake sale. She’s 
a mess, but more importantly 
she has every right to be a mess. 

So she quits the PTA. Quits 
her job. When she finds out 
her husband is having an Inter-
net affair, she kicks him out. 
She takes control of her life, 
and good for her. Friends Kiki 
(Kristen Bell) and Carla (Kath-
ryn Hahn) join her in rebel-
ling against this system that 
demands perfect parents and 
students, and it’s liberating. 
Their enemies are the uptight 
PTA moms (Christina Apple-
gate, Jada Pinkett Smith and 
Annie Mumolo) who don’t tol-
erate non-conformity. 

Writer/directors Jon Lucas 
and Scott Moore also wrote 
“The Hangover” movies, so they 
know exactly what they’re doing 
in terms of delivering laughs. 
The humor here isn’t gross, 
but it is vulgar, comfortably eschewing 
notions of the “feminine mystique” for 
candid conversations about male anat-
omy, hating kids’ baseball games and 
mom bras. Hahn gets the biggest laughs 
because her character is the most outra-
geous, but Kunis is a solid lead and all 

the supporting characters get moments 
to shine. Most of the humor is ver-
bal, but “Bad Moms” does have rowdy 
moments, including a frat-style party for 
PTA moms with cheap wine and a trip 
to the grocery store that gets very, very 
messy. Add in a fun pop soundtrack and 
you’re grinning from ear to ear.

Best of all, it feels honest. At one point 
Amy shares her favorite “mom” fantasy, 
which is simply having a quiet breakfast 
by herself — no kids to worry about, or 
husband to tell what he needs to do to. 
What’s more Amy, Kiki and Carla do not 
shy away from what must be true of rais-
ing children: That they’ll drive you crazy 
and you usually can’t win no matter what 
you do, and sometimes you even think 
they’re losers or misfits or straight-up 
weirdoes, but darn it, you love them 
more than anything else in the world. 

“Bad Moms” plays out in predictable 
ways, and that couldn’t be more fitting: It 
means the film is flawed and imperfect, 
just like the moms it depicts and just like 
we all are. And you know what? That’s 
OK. Sometimes you need a good laugh to 
be reminded of that. ■

dan HUDAK
punchdrunkmovies.com

>> As the end credits begin each of the 
principal actresses sits with her mother and 
shares stories. It’s a nice, appropriate note 
to end the fi lm on.

 

Lunch and Learn 
Dentistry 2016 

 

 

Please Join George M. Mantikas, DMD and  
 Angela V. Litvak, DMD on 

AAugust 18th,, 2016 from 12--22pm  

 

TTopics:          RReserve Now 
 Dental Implants          239.262.6000 
 Oral Systemic Health        
 Rejuvenating Dentistry       Limited Space Available 

 

SPECIAL OFFER:  
FFREE CONSULTATION ON IMPLANT AND COSMETIC DENTISTRY 

INCLUDES:  
PANORAMIC RADIOGRAPH 

COMPREHENSIVE EXAM 
COSMETIC SIMULATION  

($300 VALUE) 

George M. Mantikas, DMD, LLC 

 
A Practice for Optimal Dental 

Fitness 

www.drmantikasFL.com 

5100 Tamiami Trail N.   
Suite 202 

 Naples, FL 34103 
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KOVEL: ANTIQUES
Items created by famous industrial designers popular with collectors

BY TERRY AND KIM KOVEL

Many artists don’t create just pictures 
or sculptures. They make furniture, jew-
elry, dinnerware or even kitchen tools 
and toys. In the 1920s and ’30s, a new 
title came into use for these multi-
talented artists: industrial designer. 
These artists redesigned existing large 
machines like trains or trucks as well as 
small household goods like telephones 
and clocks. 

The result was better-looking objects 
that were less expensive to make.

Most collectors today don’t have 
space in their homes for the largest 
industrial machines, but they can find 
examples of smaller decorative items 
designed and made by these famous 
men. A few names to look for are Russel 
Wright (dinnerware, furniture, alumi-
num), Henry Teague (Kodak camera), 
Henry Dreyfuss (telephone), Viktor 
Schreckengost (Cowan pottery, pedal 
cars, dinnerware) and Bjorn Wiinblad 
(posters, furniture, dinnerware, tapes-
tries, an animated film). 

At a Rago auction in Lambertville, 
N.J., a 1970s Wiinblad table and six 
matching chairs sold for $1,875. The 
black lacquered pieces each had a differ-
ent colorful modern design. The set is a 
large example of Mr. Wiinblad’s talent. 
His ashtrays and dishes — decorated 
with drawings of round-faced people in 
pseudo 19th-century clothes and often 
surrounded by vines, floral wreaths and 
trees — can be found online and in 
shops for less than $50.

Q: I have a platter and a pitcher that 
my grandfather brought back from Eng-
land at the end of World War I. They 
both have “Alhambra” stamped on the 
back with what looks like a flying crown 
just about it. My father told me the trim 
is 24-karat gold. I never had the pieces 
appraised. Can you help?

A: The Alhambra pattern was made 
by several different porcelain manu-
facturers, mostly in Austria, in the late 
1890s to early 1900s. Alhambra decora-
tion was inspired by Moorish designs 
of Grenada, Spain, and consists of geo-
metric patterns ornamented with scrolls 
and gold trim. (Gold leaf is made in a 
wide range of colors and karats. Leaf 
made from 100 percent gold is 24 karat, 
so it’s entirely likely the trim on your 
pieces is 24K.) Pieces were often deco-
rated by one company on blanks bought 
from other companies. Your platter and 
pitcher are worth $150 to $300 apiece.

Q: I found four vintage baseball cards 
glued to the bottom of a dresser I bought 
at an estate sale. The players are “Pete” 
Appleton, “Line Drive” Nelson, “Hank” 
Greenberg and “Red” Kress. I’m not a 
collector. Are they worth anything?

A: Your baseball cards are part of 
the 1940 set by Play Ball and issued by 
Gum, Inc., a Philadelphia company that 
made Blony bubble gum. It was the larg-
est bubble-gum producer in the United 
States. Play Ball cards were included 
with the gum from 1929-41. The 1940 
set included 240 different cards. In 1948 
Gum Inc. became Bowman, which was 
bought by Topps Chewing Gum in 1956. 
Your cards are of little value because 
they were glued to the dresser and are 
in poor condition. In poor condition, 
cards for Appleton, Kress and Nelson 
are worth about 5$. Hank Greenberg’s 
card is worth more — $30 in good 
condition, about $15 in poor condition 

— because he’s in the Hall of Fame. 

Q: Several years ago my father-in-law 
gave me a No. 55 Stanley Patent Univer-
sal Plane Set, made for making wood 
molding by hand. It’s complete in the 
original box with all the plane parts and 
cutting blades. Does it have any value? 
I’d like to donate it to a woodwork 
museum in Florida, where I live. 

A: The Stanley No. 55 plane was made 
from 1897-1963. It has an adjustable body 
made of nickel-plated cast iron and a 
rosewood handle and fences. It came 
with 55 standard cutters, which fit into 
four boxes. A No. 55 set like your with 
four boxes of cutters sold for $595 in 
recent years. You might be able to sell 
it at a tool show. Contact the Midwest 
Tool Collector’s Association at mwtca.
org for information about tool meets in 
your area.

Tip: Never use mending tape or 
transparent tape on a book. It will even-
tually permanently damage the paper. 
Even Post-its eventually will leave a 
spot. ■

— Terry Kovel and Kim Kovel answer 
questions sent to the column. Names, 
addresses or email addresses will not 
be published. We cannot guarantee the 
return of photographs, but if a stamped 
envelope is included, we will try. Write 
to Kovels, Florida Weekly, King Features 
Syndicate, 300 W. 57th St., New York, 
NY 10019.

This very modern-looking chair is part of a 
dining-room set designed by Bjorn Wiinblad 
in 1970. The six chairs and matching table 
sold earlier this year for $1,875.
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Cottage
Life

The

Historic compound gets a facelift 
for one blended family seeking 

the perfect vacation retreat

CALL YOUR ACCOUNT EXECUTIVE TODAY 
TO LEARN MORE ABOUT LUXE LIVING.

9051 Tamiami Trail North, Suite 202, Naples, FL 34108
Visit us online at www.FloridaWeekly.com

239.325.1960

R
A

N

16    LUXE LIVING    JULY 2016 

www.FloridaWeekly.com    FLORIDA WEEKLY

M A K E O V E R

BY LINDA DONNELLY

linda.donnelly@fl oridaweekly.com

Here are some common complaints 

from homeowners needing a remodel: 

The ceilings are too low. The spaces feel 

narrow and confined. There’s too much 

mirror. The floral wallpaper is old-fash-

ioned, and the cabinetry is clunky.

And here is the confident response 

from Jinx McDonald Interior Designs 

to a client on the bay side of Gulf Shore 

Boulevard with one such dated mess: 

We’ve got this!

This couple has had an adventurous 

life traveling throughout the globe and 

wanted to bring a bit of that French/

Asian Colonial look to their “new” Naples 

condo. It would require a lot more that a 

new rug and fresh paint. The team at Jinx 

McDonald Interior Designs needed to 

move walls, rip out floors, add and update 

trim work, reconfigure closets and add 

cabinetry, built-in shelving and a new 

kitchen island. This was a true transfor-

mation from old to new.

The tired trend of using mirrored 

walls to create the illusion of more 

space is officially gone for good. Instead, 

today’s designers and builders are using 

larger windows, expansive sliding doors, 

higher ceilings and lighter paint colors 

for even better results.

Starting with all the floors, it was clear 

that the carpeting throughout and the 

linoleum kitchen floor were of course, 

not desirable. A new mix of light and 

dark, the updated flooring is a combina-

tion of a wool blend sisal used wall-to-

wall in the main living areas, a beauti-

ful dark, wire-brushed hardwood in the 

kitchen and refreshed tile in the bath-

rooms. 
“This client knew what they want-

ed,” explains Minka McDonald, designer 

and daughter of founder Jinx McDonald. 

“They spent years abroad in Hong Kong, 

and wanted to bring a bit of that old 

world Colonial style to Naples.”

The kitchen was perhaps the most 

dramatic result of the team’s efforts. 

The “before” is the traditional galley 

design with a narrow footprint and very 

little prep/work space. By removing 

the entire wall on which the range was 

originally placed, Ms. McDonald was 

able to create the open floor plan that 

most homeowners want today. The new 

island provides tremendous storage as 

well as a new workspace that allows 

the hosts to stay connected with their 

guests. All new custom cabinetry and 

countertops in bright white, and transi-

tional pendant light fixtures that tie in 

to the main fixture in the dining room, 

add the perfect touches to the final 

“great room” mixed-use space.

Ms. McDonald brought a bold color 

palette of java, navy, white and red 

throughout. A focal point is the rich 

background created by the metallic-

backed woven Phillip Jeffries wallpaper 

used in the living room and breakfast 

room. Fans and hardware all got an 

update and were selected to keep in line 

with the Colonial Asian style.

“Overall the space feels bigger, bright-

er and much more open,” Ms. McDonald 

says. “And it has the elegant, old world 

styling the couple so desired.”  

— Jinx McDonald Interior Designs

1959 Trade Center Way

598-4800, ext. 3; jinxmcdonald.com

Condo redux

A worldly couple transforms a dated home into a French/Asian 

Colonial dream reminding them of years in Hong Kong 

Above: Red Chippendale chairs, an Asian-style dining table with a java finish, a large 

espresso sideboard with rattan detailing and natural woven shades in a rich java finish 

create a Colonial aesthetic. 

Right: Removing 

the wall between 

the kitchen 

and living room 

transformed the 

old galley kitchen 

and completely 

opened up the 

condo. Crisp white 

cabinetry, Carrara 

quartz countertops 

and a continuous 

backsplash assist 

in enlarging the 

space. 

Above: The master bath was remade with a Carrara marble basketweave floor, Carrara 

tile shower walls and new cabinetry with a stunning Diamond Crystal Quartzite top and a 

botanical motif sink.   

Above right: A Phillip Jeffries woven metallic wallpaper provides an updated take on 

grasscloth, and creates a rich background for the new built-in with lattice detailing. 
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LUXE LIVING is Florida Weekly’s monthly guide to living well in Naples.  

Readers will enjoy the latest in local design, architecture, gardening  

and more. LUXE LIVING publishes the second week of every month  

in our Naples and Bonita Springs editions—including our direct  

mailings to affluent communities.
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*This ad required at time of purchase. Limit one coupon  
per day per person. Not valid with any other offers or specials.  

Expires 8/31/16. (FW)

$5 OFF
PURCHASE OF $50 OR MORE* 

2355 Vanderbilt Beach Road #178, Naples
(239) 596-5044

MON-FRI 10AM-6PM
SAT 9AM-5PM SUN 12PM-5PM
NO APPOINTMENT NECESSARY

Impeccable Sophisticated Style.
Pre-Owned Women’s, Men’s &

Children’s Designer Fashions for
Resale & Consignment 

shopsellconsign.com

Downtown Fort Myers River District
www.verandarestaurant.com

We Guarantee An
Incomparable Dining Experience

239-332-2065
Reservations Recommended

2122 Second St. (at Broadway)
Lunch Mon - Fri 11am - 2pm

Dinner Mon - Sat 5:30 - 10pm
Courtyard & Indoor Dining

Closed Sunday

Extraordinary Since 1978

Sunday-Thursday 4-9 p.m.
Friday-Saturday 4-10 p.m.

Reservations Taken 
239.261.0622

t-michaels.com
4050 Gulf Shore Boulevard North; 

Take US 41 to Park Shore

NAPLES BEST STEAK & SEAFOOD 
HOUSE ON THE WATER

Three-Course Meal $24.95 
Every Day 4-6 p.m.

Soup or Salad, Entree & Dessert 
Upgrades Available

$5 Appetizers 

SUMMER EARLY
DINING SPECIALFriday Night Specials

FRESH FISH
S

Saturday Night Special

PRIME RIB
$19

served w/baked potato 
& vegetable du jour

FISH & CHIPS
All-You-Can-Eat $19

served w/coleslaw

or

RIB SPECIAL STILL AVAILABLE!

ALL 

Weekend!

NEW ENGLAND 

CLAM 

CHOWDER $7

Available in 

dining room 

or lounge!

4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors or changes in entertainment schedule.

HAPPY HOUR
11 A.M. TO 9:30 P.M. DAILY

Check Out Our Happy Hour Menu!

LIVE ENTERTAINMENT
SUN–THU 6 TO 9 P.M.

  FRI–SAT 6:30 TO 9:30 P.M.
7/28: Marco Kircher

7/29: The Consecutones
7/30: Manhattan Connection

7/31: Bill Colletti & Lisa George
8/1: Travis Gerbec

8/2: Bill Colletti & Lisa George
8/3: Diversify

The Only Naples Restaurant Where 
Fresh Seafood is Flown in Daily 

From New England! 

THIS WEEK ON WGCU-TV
THURSDAY, JULY 28, 8 P.M. 
PBS NewsHour 
Convention Coverage 
Democratic Convention
 
FRIDAY, JULY 29, 9 P.M. 
The Great British Baking Show
This episode is devoted to the Vic-

torian age, which gave birth to modern 
baking. The signature test is game pie, a 
stalwart of the era. The technical recipe, 
fruitcake, dates to the 1800s. And much-
loved charlotte russe is the showstop-
per.

 
SATURDAY, JULY 30, 11 P.M. 
Masterpiece: Indian Summers 
Season 1, Part 1
In 1932, the British colonial govern-

ment decamps from its blazing capital 
in New Delhi for the cooler climate of 
Simla. A wave of new faces and old ras-
cals arrives at the Simla Club, an English 
social club run by the charming and 
conniving Cynthia Coffin.

 
SUNDAY, JULY 31, 8 P.M. 
Dancing on the Edge 
Join Stanley, Sarah and Pamela as they 

try to help Louis elude the police. Mas-
terson offers a huge reward for Louis’ 
capture. Lady Cremone, convinced of 
Louis’ guilt, refuses to aid him. A police-
man coerces Sarah into divulging dam-
aging information.

MONDAY, AUG. 1, 10 P.M.  
Get Ready to Rio! 
with Chef Hubert Keller
As the world’s attention turns to Rio 

de Janeiro for the August 2016 Olym-

pics, Chef Hubert Keller explores and 
celebrates Rio’s vibrant culinary scene.

 
TUESDAY, AUG. 2, 8 P.M.  
The Nazi Games – Berlin 1936
See how the Nazis and the IOC 

turned, to their mutual advantage, a 
relatively small, elitist sports event into 
an epic global and mass media spec-
tacle that, despite the IOC’s determined 
attempts to forget, continues to this day.

 
WEDNESDAY, AUG. 3, 10 P.M.  
Spillover – Zika, Ebola and Beyond
Investigate the rise of spillover 

viruses like Zika, Ebola and Nipah that 
can make the leap from animals to 
humans. Find out how human behaviors 
spread diseases and what science can 
do to anticipate and prevent epidemics 
around the world. ■

“Indian Summers,” July 30

CELEBRITY EXTRA
‘Animal Kingdom’ renewed

for 10-episode season
BY CINDY ELAVSKY

Q: I have been so 
drawn in by “Animal 
Kingdom,” but it’s 
always just my luck 
that when I really 
like a new show, it 
gets canceled. Please 
give me some good 
news and tell me 
that this isn’t the 
case here!

— Jonathan T. in Texas

A: TNT’s freshman drama “Animal 
Kingdom,” starring Ellen Barkin, Scott 
Speedman and Shawn Hatosy, has been 
picked up for a 10-episode second sea-
son, with Sarah Aubrey, executive vice 
president of original programming for 
TNT, revealing: “Animal Kingdom has 
signaled the new tone for TNT dramas 
and is moving the network in the direc-
tion we hoped it would. I’m confident 
that our strategy of working with high-
caliber talent and then getting out of 
their way will continue to pay off.”

Q: As I child of the ’90s, I have 
been religiously watching the reboot 
of “The Powerpuff Girls.” Will they be 
making more episodes? 

— Jennifer S., via email

A: The Cartoon Network has 
announced the renewal of the cultural 
zeitgeist “The Powerpuff Girls.” The 

series premiere in April won the night 
in all key demos and had more than 81 
million viewers worldwide across mul-
tiple platforms, making it the largest 
international event in network history. 

 “The Powerpuff Girls is on a 
momentous run with its first Emmy 
nod, a debut appearance at one of 
the biggest fan events of the year, 
and now a second-season green 
light,” said Rob Sorcher, chief con-
tent officer for the Cartoon Network. 

Q: I loved Craig Robinson in 
“The Office” and the “Hot Tub Time 
Machine” movies. Can you tell me 
what else he’s been up to? 

  — Dee Dee S., Deerfield Beach

A: Craig currently stars in the Sun-
dance Festival award-winning indie film 
— Craig himself won a Sundance Jury 
Award for acting — called “Morris From 
America.” The movie is billed as “A 
heartwarming and crowd-pleasing com-
ing-of-age comedy with a unique spin, 
which centers on Morris Gentry (played 
by Markees Christmas), a 13-year-old 
who has just relocated with his single 
father, Curtis (Craig Robinson), to Hei-
delberg, Germany.” It is airing exclu-
sively on DirecTV, and will open Aug. 19 
in select cities nationwide. ■

— Write to Cindy at King Features 
Weekly Service, 628 Virginia Drive, 
Orlando, FL 32803; or email her at let-
ters@cindyelavsky.com.

TURNER PHOTO

BARKIN
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naplesfujiyama.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103
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SIX-COURSE ENTREES  

BUY 1, GET 1 50% OFF

SUNDAY-THURSDAY ALL NIGHT
FRIDAY-SATURDAY 5-6 PM & 9-10 PM

HAPPY
HOUR
5-7 PM

OPEN 5-10 PM 7 DAYS A WEEK

SAVE THE DATE 

■ Youth Haven holds its second annu-
al pARTy with a Purpose from 7-10 p.m. 
Friday, Aug. 19, at The von Liebig Art Cen-
ter. Guests will enjoy live entertainment, a 
photo booth, food and drinks, raffle prizes 
and more, all while fundraising to support 
the art program for the young resident 
of Youth Haven’s emergency shelter for 
abused, abandoned or neglected children 
and teens. Tickets are $50. For reserva-
tions or more information, visit youth-
havenswfl.org.

■ PACE Center For Girls-Collier 
and White House|Black Market host 
the sixth annual Love That Dress! Col-
lier from 6-9 p.m. Thursday, Sept. 1, at 
the Naples Grande Beach Resort. More 
than 500 fashionistas and a few brave 
men will stake their claim on new or 
gently loved dresses, bid in the silent 
auctions and enjoy camaraderie and 
cocktails. An afterparty will take place 
at Burn by Rocky 
Patel in Mercato. 
Tickets for $30 go 
on sale Aug. 1 online 
only at LoveThat-
Dress.org. 

In the meantime, 
here’s how you can 
donate a new or 

gently used dress to the cause: 
International Design Source, 1959 

Trade Center Way, hosts an “Alice In 
Wonderland” cocktail party and Dress 
Collection Party from 5:30-7:30 p.m. 
Thursday, July 28.

If you can’t make it to a dress collec-
tion party, then drop off your donations 
at any of the following: Diane’s Fine 
Fashions, 4202 Gulf Shore Blvd. N.; Lux 
Boutique, 4262 Gulf Shore Blvd. N.; Bay 
Colony Golf Club, 9740 Ben Grass Bend; 
A. Jaron Fine Jewelry, 6310 Trail Blvd.; 
Naples Illustrated, 3066 Tamiami Trail 
N. 

For more information, call Marianne 
Kearns at 842-5406, email Marianne.
kearns@pacecenter.org or visit lovethat-
dress.org.

■ The Council of Hispanic Busi-
ness Professionals hosts “Latin Night: 
The Tastes and Sounds of the Domin-
ican Republic” Saturday, Sept. 17, at 
Wyndemere Country Club to benefit 
the CHBP and the Hispanic Council 
Foundation of Collier County. Tickets 
are $100 for individuals, $175 for two. 
Visit chbpnaples.org for reservations or 
more information. 

■ Waterside Shops hosts its fourth 
annual Craving Fashion food and fash-
ion event from 6-8:30 p.m. Friday, Sept. 
23, to benefit Make-A-Wish Southern 
Florida and United Way of Collier 
County. Models wearing fashions from 
shops throughout the center will stroll 
the walkways, and more than 30 local 
restaurants will serve tastes of their 
specialty dishes and drinks. Purchase 

tickets for $50 at cravingfashion2016.
eventbrite.com. For event updates, fol-
low Craving Fashion on Facebook.

■ Project HELP holds its 20th annual 
Chocolate Extravaganza from 6-9 p.m. 
Saturday, Oct. 22, at Hodges University, 
2655 Northbrooke Drive in Naples. The 
fundraiser features a bounty of chocolate 
treats, savory hors d’oeuvres, wine, silent 
auction and music. Costumes are options 
but encouraged in keeping with a mas-
querade theme. 

Project HELP board member Laura 
Press Spiller is event chair; Arthrex and 
Candy Grandy are the first to pledge 
their support as sponsors. Tickets for $95 
are available by calling the Project HELP 
office at 649-1404 or by going to projec-
thelpnaples.org/events.

The nonprofit is seeking donations of 
chocolate cookies, candies, cakes, brown-
ies and other bite-size items from restau-
rants, bakeries, chefs, stores and other 
businesses. Donors are invited to call the 
office if they can contribute 100 pieces of 
a chocolate item for guests to enjoy.

Celebrating its 30th year in 2016, 
Project HELP is the state-certified rape 
recovery and victim services center serv-
ing all of Collier County. Free and con-
fidential services are provided for peo-

ple who are affected by sexual assault, 
human trafficking, sudden loss and other 
violent crime. The 24-hour helpline is 
262-7227. Visit projecthelpnaples.org for 
more information.

■ Junior Achievement of South-
west Florida hosts its 2016 Business 
Hall of Fame-Collier County the evening 
of Wednesday, Oct. 26, at the Naples 
Grande Beach Resort. The event begins 
with cocktails and includes dinner along 
with recognition of this year’s Business 
Hall of Fame laureates. Junior Achieve-
ment students also attend and are seated 
with guests for dinner. For more informa-
tion, call 225-2590 or email jgreenhoe@
jaswfl.org. 

■  Humane Society Naples holds its 
18th annual Fashion Show & Luncheon: 
“Rock for the Paws” from 11:30 a.m. to 2:30 
p.m. Friday, Nov. 4, at The Ritz-Carlton 
Beach Resort. The afternoon includes 
a silent auction, cocktail hour, lunch 
with wine and fashions for people and 
pooches. Models walk the runway with 
adoptable dogs at their side. Marilyn’s 
Distinctive European Fashion will outfit 
the human models. Well-behaved canines 
are welcome to accompany their owners. 
Tickets are $195, and sponsorships oppor-
tunities are available. Call 438-4616, email 
events@hsnaples.org or visit hsnaples.
org/events.

■ Youth Haven holds its third annual 
Uncorked wine pairing on Friday, Nov. 
4, at Mediterra Beach Club. The annual 
Home, Hope and Healing Luncheon is set 
for Wednesday, Jan. 18, 2017, at The Ritz-

mwaterfrontgrille.com|239.263.4421|4300 Gulf Shore Boulevard N
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ALL ABOUT CLOSETS
We Create Function and Storage with Style.

Innovative Design. Impeccable Craftsmanship. Flawless Service.

Call for a Free Professional Design Consultation!

Chas Hollan 
 

Email: chollan@allaboutclosets.com
239.303.5829

WWW.ALLABOUTCLOSETS.COM

“All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. 

Our installations reflect your 
dreams and your personality, 
while dramatically enhancing 
your home. Let me find the 
perfect solution for you.”

rosedalepizza.com 

239-325-9653
1427 Pine Ridge Road 
#105, Naples

True Neapolitan Pizza and Authentic Italian Food

WEEKEND
HAPPY 
HOUR

Saturday & Sunday
12:00pm–4:00pm

Experience the Difference Good Taste Makes.
Monday–Thursday 11:30am–9:00pm

Enjoy Half Price on House Wines, 
Domestic Beers and Select Appetizers!

The Only Naples Restaurant Where  
Fresh Seafood is Flown in Daily  

From New England! 

4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors.  
Specials good July 28-August 4.

CHEF BILL’S SPECIALS
SERVED ALL DAY!

32 oz. bone-in Tomahawk steak served  
with two 1-pound Maine lobsters and  

chowder, salad, baked potato and veggies     

Two 1-pound Maine lobsters served  
with chowder, corn on the cob 

and drawn butter  

Two 2½-pound Maine lobsters served  
with chowder, salad, corn on the cob  

and baked potatoes   

CHEF BILL’S  
DINNER SPECIALS

Served  All Day!

SUMMER   
KITCHEN HOURS 

THU-FRI-SAT 
SPECIAL $34.99 

Twin 1-pound 
Maine lobsters served 

potato and corn on  
the cob

MON-TUE-WED 
FEATURE $21.99

Two 1-pound Maine 
lobsters served with  

corn on the cob  
and drawn butter 
(Twin lobsters can’t  

be split)

Carlton Golf Resort and will feature key-
note speaker Jimmy Wayne, a foster care 
alumni who has used his musical success 
as a singer/songwriter as a platform to 
raise awareness for homeless youth and 
at-risk children who age out of the foster 
care system at 18. In 2010, he walked half-
way across America and chronicled his 
journey in his New York Times bestsell-
ing memoir “Walk to Beautiful.”

Youth Haven is Collier County’s only 
emergency residential shelter for children 
who have been removed from their homes 
due to abuse, neglect or abandonment. 
For tickets or more information about 
the above events, call Angela Navarro at 
687-5178 or email angela.navarro@youth-
havenswfl.org.

■ The 13th annual Hats in the Gar-
den luncheon and fashion show to ben-
efit Naples Botanical Garden takes place 
Wednesday, Nov. 9, at the Garden. This 
year’s chair is Kathryn Woods. Individual 
tickets are $550. Sponsorship opportuni-
ties range from $1,500 to $25,000. For 
information, email Meghan Gorman at 
mgorman@naplesgarden.org. 

■ The Immokalee Foundation’s 
2016 Charity Classic Celebration, an 
evening of fine dining, entertainment 
and auctions of once-in-a-lifetime experi-
ences to benefit TIF students, is set for 
Friday, Nov. 11, at The Ritz-Carlton Beach 
Resort. This year’s theme, “25 Years of We 
Are Immokalee,” highlights the successes 
of TIF programs and students through 
the combined support of benefactors, 
corporate sponsors, mentors, communi-
ty partners, instructors and volunteers. 

Guests will be able to support TIF stu-
dent further during the gala’s Fund A 
Dream live bidding experience. Auction 
items include opportunities to fund col-
lege and vocational scholarships, reading 
support and intervention programs, sum-
mer camps and other programs that build 
leadership and life skills.

TIF board members Don O’Neill, Mac 
McDonald and Jay “Stoney” Stonesifer 
are coordinating TIF’s largest fundraiser 
of the year. Tickets are $550; various 
underwriting and sponsorship opportu-
nities are available. For details, call The 
Immokalee Foundation at 430-9122, email 
info@immokaleefoundation.org or visit-
immokaleefoundation.org.

■ Friends and fans of Naples Eques-
trian Challenge kick up their heels for 
the 11th annual Bootstrap Boogie Barn 
Dance on Saturday, Nov. 12, at NEC head-
quarters off Goodlette-Frank Road. Dean 
and Junee Gardey, longtime supporters 
of NEC and the annual fundraiser, are 
this year’s co-chairs. Arthrex returns as 
Title Champion Sponsor for the event. 
Bootstrap Boogie guests enjoy live music, 
dancing, tasty vittles, mechanical bull 
rides, pony-pie bingo, barn tours and 
much more. This year’s event will pay 
tribute to the special relationship riders 
have with NEC therapy horses and how 

riding gives them the freedom to dream. 
For more information and to reserve tick-
ets, call 596-2988.

■ The 58th annual NCH Hospital 
Ball set for Saturday, Nov. 12, at The 
Ritz-Carlton Beach Resort will benefit 
the initial planning for expanding and 
modernizing the NCH Baker Hospital 
downtown emergency department. Dr. 
Paul and Susan Jones are chairing the 
gala. Tickets for $500 and include dinner, 
live entertainment and dancing and live 
and silent auctions. The NCH Physician 
of the Year and Nurses of the Year awards 
are also presented every year at the ball. 
For tickets or information about sponsor-
ship opportunities, call 624-2019 or visit 
nchmd.org/hospitalball.

■ The Playhouse Partners of Gulf-
shore Playhouse invite theater fans to 
“A Loverly Tea” luncheon to celebrate the 
production of “My Fair Lady” from 1-3 
p.m. Tuesday, Nov. 15, at the Naples Sailing 
& Yacht Club. Guests will enjoy a perfor-
mance by the show’s Eliza Doolittle and 
Henry Higgins. Tickets are $125. For more 
information, visit gulfshoreplayhouse.org.

    
■ The inaugural Naples Holiday 

Soiree to benefit St. Jude Children’s 
Research Hospital is set for Thursday, 
Dec. 1, at the Club at Olde Cypress. For 
more information, visit stjude.org.

■ CAPA Cultural and Performing 
Arts Center hosts the “A Decade of 
CAPAbilities” Tuesday evening, Dec. 13, at 
the Naples Sailing & Yacht Club. Claudia 
Polzin is honorary chair of the 10th anni-

versary gala.
Ms. Polzin has 

been a friend 
and supported of 
CAPA for many 
of the 18 years 
she has resided in 
Southwest Florida. 
She is a consul-
tant to nonprofits, 
working primarily 
with arts organiza-
tions in the areas of funding and program 
development. She serves on the board 
of the Naples Art Association, Naples 
Orchestra and Chorus, StayinMay Festival 
and Greater Naples Area Planned Giving 
Council. Her career has included serving 
as director of education and develop-
ment for the Philharmonic Center for the 
Arts (now Artis—Naples) and director of 
development for the Guadalupe Center of 
Immokalee and the Community Founda-
tion of Collier County.

Tickets to “A Decade of CAPAbilities” 
are $295 and include a cocktail reception, 
entertainment by The Naples Carolers led 
by vocalist Rebecca Richardson, dinner 
and a live auction.

The CAPA mission is to provide afford-
able cultural, educational and perfor-
mance opportunities for the community 
while developing a new arts center to bet-
ter serve the audiences and artists of Col-
lier County. For more information, call 
775-2800 or visit capacenter.org. ■

— Email details about your char-
ity gala or fundraising soiree to Cindy 
Pierce at cpierce@floridaweekly.com.

SAVE THE DATE 

POLZIN
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SOCIETY
Opening night at the Sugden for ‘Catch Me If You Can’

 1. Jacob Hartman, Jennifer Price, Zach Price 
and Rylee Price

 2. Debbie Garnett, Wynne Ridgway, Susan Graffy 
and Paul Graffy

 3. Cole Butcher, Kelsey Brown and Debi Guthrey
 4. Alyssa Lee and Paul Nicodemi
 5. David Magnante and Vilma Magnante
 6. Katie Raleigh, front, with Frankie Federico, 

Anthony Henderson and Joe Byrne
 7. Dawn Fornara and Randy Jones
 8. Mike Santos, Frank Garofolo, Sophie Sawyer, 

Robyn Kugger and Susan Sawyer
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AUTHENTIC RECIPES.FRESH INGREDIENTS. 

4255 TAMIAMI TRAIL N. | NAPLES, FL 34103 
239.302.1444 | www.felipestaqueria.com

         @FELIPESNAPLES

TAMALES THIS WEEK:
Chicken & Vegetable  

or
Carnitas Rojas

FEATURED THIS WEEK:
Chicken Enchiladas with rice, 

beans, ensalada, and an agua 
fresca or soft drink 

$9.42

MONDAY $2 off specialty cocktails 

TUESDAY $3.50 Red or White Sangria

WEDNESDAY $4 Margaritas ALL DAY 

THURSDAY $1 off all draft beers

FRIDAY $4 Margaritas from 4 PM - 7 PM

DAILY DRINK SPECIALS

Chicken & Vegetable

Vegetable

Carnitas Rojas
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BERNADETTE LA PAGLIA / 

FLORIDA WEEKLY

SOCIETY
A Love That Dress! collection party at Clive Daniel Home

 1. Corrinna Keller 
and Laurie 
Dambrauskaslyba

 2. Susanne Silver, 
Debbie Rollins and 
Tina Ostrowski

 3. Susan Trivison and 
Vrinda Albrecht

 4. Elena Baker, William 
Baker and Patrick 
Post

 5. Lian Lepesii, David 
Bath, Ken Crayson, 
Dreana Bath 
and Leslie Applebaum

 6. Honey Kessler and 
Bob Kessler

 7. Claudine Ehlers and 
Anne-Maria Case

 8. Marianne Kearns and 
Alissa Krumm

 9. Tania Miller and Mary 
Kelley Zajaczkowski

“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and business networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and business networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

we can fit in the newspaper.
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Get the Eyelashes 
you’ve always dreamed of.

Regular
price $25079$ 99

First full set of Eyelashes

www.amazinglashstudio.comYour Look.  Your Style.  Our Lashes.®

Franchies Available   © 2016 Amazing Lash Studio Franchise, LLC

North Naples
Located in the Shoppes at Vanderbilt
2349 Vanderbilt Beach Rd., Ste. 506
Naples, FL 34109
Ph: 239.325.LASH (5274)
Hours:  Mon - Fri: 9am - 7pm / Sat: 9am - 6pm / 
Sun: 10am - 6pm 
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 239 . 435 . 1166

1177 THIRD STREET SOUTH, NAPLES FLORIDA

CAMPIELLO.DAMICO.COM

239 . 213 . 3357

494 FIFTH AVENUE SOUTH, NAPLES FLORIDA

CAFELURCAT.COM

239. 598 . 0887

MERCATO, NAPLES 9123 STRADA PLACE

MASA-RESTAURANT.COM

 239 . 659 . 0007

1205 THIRD STREET SOUTH, NAPLES FLORIDA

DAMICOSCONTINENTAL.COM

Lunch Special

Pick one from each category 
$14 per person - DAILY

WEDNESDAY ALL NIGHT

$29.95 Steak & Lobster

Sunday Date Night
3-Course Dinner - $50 per couple

Champagne Tuesdays
Progressive Pour on Perrier-Jouët 

Champagne by the Glass 
(Available in the lounge and bar only) 

 

Early Dining Menu

Lunch Special

LUNCH SPECIAL

Pick one from each category  
$12 per person - Daily

SUNDAY DATE NIGHT
3-Course Dinner - $50 per couple

EARLY DINING
Daily - 5-6 PM - 2-Courses $22.95

Happy Hour
Daily 4-6pm & 9pm-close
$5 Wine, Beer, Appetizers

Prix Fixe Menu Monday
5-10pm

3 Courses - $35

/2 Off Bottle Wine
Wednesday

(Bottles under $100)

Avenue
on   th5
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SOCIETY
An evening at The Ritz for the Florida Cancer Specialists Foundation

 1. Jay Baker, Martha Reeves 
and Patty Baker

 2. Trish Venture, Bob Ventura 
and Terri Moellers

 3. John Jordan and Barbara 
Jordan

 4. Stacy Deffenbaugh
 5. Kirsten Ferrara, Linda 

Richards Malone, Al Rupp 
and Shelia Smith Davis

 6. Marla Weiss and Allen Weiss 
 7. Lindsey Pittman and Brett 

Pittman
 8. Emily James and John 

James
 9. Anne Rubin and Mark Rubin

“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and business networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and business networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

1

4

7 8 9

2

5

3

6



NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF JULY 28-AUGUST 3, 2016    ARTS & ENTERTAINMENT    C23

*Applies to 50 and 80 minute services. 
Monday—Thursday. 

Must be enjoyed on same visit.

Your Favorite Spa Service
just got better!

naples plaza | 2059 tamiami trail n
naples, fl 34102

Naples.WoodhouseSpas.com
239.403.spas (7727)

experience a tranquil, transformational environment,
massage | facials | body treatments | microdermabrasion

hydrafacial | manicures | pedicures | waxing | gifts | events

SIERRA BALDWIN / FLORIDA WEEKLY

SOCIETY
‘Believe & Receive’ conference for woman at Tree of Life Church

 1. Joyce Schneider and Gaby 
Gutierrez

 2.  Ruth Ramirez and Tyler Toll
 3. Linda McDowell, Raquel Viera and 

Deanna Harris
 4. Paula LaLande, Heather De La 

Torre and Kimberly Mazzulo 
 5. Liced Santana, Connie Puerta and 

Evangelina Preissel
 6. Gaby Gutierrez and Joyce 

Schneider
 7. Mia Kaywell, Janice Hale and 

Megan Fierro

“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more society and business networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and business networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.
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F I S H
R E S T A U R A N T

WATERFRONT DINING AT ITS BEST

MORE THAN JUST FISH!
SUN–THU LUNCH: 11:30AM-3PM DINNER:

THE VILLAGE ON VENETIAN BAY
4360 Gulf Shore Boulevard North, Naples, Florida 34103

 
3-COURSE DINNER
Choice of 2 Salads or  
Soup, plus Choice of  
11 Entrees and Key Lime  
Pie for Dessert
Price not inclusive of beverage,  
wine, liquor, tax and gratuity.  
No substitutions or promotional  
gift certificates.

11:30AM-3PM 
LUNCH SPECIAL

1-Plate, 2-Course Lunch

4PM-7PM

1/2 PRICE
HAPPY HOUR 

$5 Bar Menu

 

FREE
  

OF EQUAL OR LESSER VALUE.
Offer expires 8-4-16. 

Not valid with any other coupons.

Th is summer, all of our hours 
are happy at Ridgway!

50% OFF
Excluding Bottles of Wine

All Drinks
AVAILABLE IN OUR COURTYARD, 
DINING ROOMS OR AT THE BAR

1300 Th ird Street South (facing 13th Avenue South) Naples, FL 34102

239.262.5500
ridgwaybarandgrill.com

SIP & STAY AWHILE...

PAST REPASTS
Here are some capsule summaries 

from previous restaurant reviews:

Araya Sushi Asian Grill, 2650 
Immokalee Road, Naples; 593-3344

The creators of Fuji Sushi Bar & 
Asian Bistro, Jon and On Augsondthung, 
provide a more upscale experience with 
equally great food at Araya. Like Fuji, 
it offers great stellar sushi plus cooked 
Thai and Japanese dishes. Try any of 
the dozen yakitori items, priced by the 
skewer, and dishes like sautéed chicken 
livers with asparagus, spicy tuna nachos 
and carpaccio of hamachi with jalape-
nos. A tiger roll — shrimp tempura with 
asparagus, avocado, rice, seaweed, sesa-
me seeds, masago, smoked salmon, eel 
and wakame — was huge and wonder-
ful. A nightly special, the mummy roll, 
contained spicy blue crab in rice paper 
with mango sauce, tobiko and gold flake. 
Grilled salmon with baby bok choy and 
lychee duck curry were as delicious as 
the sushi. Beer and wine served. 

Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 1/2 

Atmosphere: ★ ★ ★ ★ 1/2 
Reviewed July 2014

Coastal Peruvian Seafood & 
Grill, 5477 Airport-Pulling Road N., 
Naples; 631-6943

This lovely restaurant provides a 
refreshing space in which to dine on 
exceptionally good food. Owners Chris 
and Fabiola Santos are hospitable and 
helpful as they introduce guests to their 
menu. Of the various ceviche variations, 
we enjoyed the Ceviche 200 Miles, a 
sprightly blend of shrimp, squid, mus-
sels, fish, red onions, sweet potato and 
corn that had a bite but wasn’t fiery hot. 

Marina sliders held fried red snapper 
fillets topped with aji amarillo-pineap-
ple chimichurri on firm, yeasty mini-
buns. The Poseidon Fest was a montage 
of seafood cooked in the restaurant’s 
Josper oven, which renders proteins 
crisp outside, juicy within. And the Sav-
age Tacu Tacu was a great rendition of 
rice and lentil pancakes with a tender 
skirt steak and sweet plantains. Beer 
and wine served. 

Food: ★ ★ ★ ★ 1/2 
Service: ★ ★ ★ ★ 1/2 

Atmosphere: ★ ★ ★ ★ 1/2 
Reviewed January 2016

Figs Grille, 25987 S. Tamiami Trail, 
Bonita Springs; 390-1700

Four years after a memorable debut, 
Figs still upholds a high level of quality in 
food and service — undoubtedly thanks 
to the impeccable standards of chef-
owner Sam Tadros. Those who’ve only 
experienced calamari battered and fried 
may find Figs’ grilled version a happy 
revelation: Long tender tubes of squid are 
gently charred then marinated in olive 
oil, garlic and fresh herbs. Fried shrimp 
are lightly breaded and garnished with 
delicious figs, mandarin orange-red onion 
relish and soy ginger glaze. Fig chutney 
and port wine sauce give roasted duck a 
fruity flourish. A lightly sweet anisette-
tinged beurre blanc proved a heavenly 
pairing for miso-marinated black cod, 
served with unexpected sides of spinach 
sautéed with tomatoes and white beans 
and a crusty Parmesan-angel hair pasta 
cake. Full bar. 

Food: ★ ★ ★ ★ 
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★
Reviewed October 2015 ■
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1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–SAT 11:30 to 4 DINNER/MON-SAT 4 to 10 & SUN 4 to 9

LUNCH 11:30 to 3

SUSHI
$9.99

PASTA
$5.99

PURCHASE OF A NON-ALCOHOLIC BEVERAGE REQUIRED.

INCLUDES BOTTLE OF HOUSE WINE
CHOICE OF NOODLES ORIGINAL FAVORITE:

· Famous Chicken and Broccoli with Garlic & Oil 
· Penne A La Vodka Sauce 

· Homemade Meatball with Spaghetti 
· Italian Sausage Onion Peppers 

· Homemade Fettuccine Chicken Carbonara 
· Homemade Lasagna 
· Chicken Parmesan

WITH A CARAFE OF SAKE
INCLUDES TWO APPETIZERS: 

· Edamame & Potstickers
CHOICE OF TWO SUSHI ROLLS

· California Roll
· Vegetable Roll

· JB Roll with Salmon & Cream Cheese
· Mexican Roll

· Escolar & Asparagus Roll
· Tuna & Cucumber Roll

· Rainbow Roll
(Assorted Fish on Top of a California Roll)

ITALIAN SUSHI
DINNER FOR 2 $29.95

4-6PM EARLY DINING, ORDER MUST BE PLACED BY 6PM

                                                 

Cannot be combined with any other offers, specials or coupons; not valid on holidays. 

OR

THE DISH
The Dish: Tuna Ceviche

The Price: $11.50

The Place: Figs Grille
25987 Tamiami Trail S., Bonita Springs
390-1700

The Hours: 4:30-9:30 p.m. every day

The Full Menu: figsgrille.com

The Details: It was early evening 
on a typical hot summer day, and the 
idea of a nicely chilled appetizer simply 
could not have appealed more. This one 
was as refreshing and tasty as it was pic-
turesque, artfully arranged on a handful 
of arugula in an oversized martini glass. 
Chunks of sushi-grade tuna were gently 

tossed in olive oil and soy sauce and 
mixed with figs, shaved almonds, just 
the right amount of red onion, some 
lime and fresh herbs.

One More Thing: My dining com-
panion wasn’t feeling the day’s heat 
at much as I was, so he opted for a 
hot appetizer of pan-fried goat cheese 
served with arugula, figs with port wine 
and a lovely lingonberry reduction 
($11.95). Knowing how much I enjoy 
anything involving goat cheese, he kind-
ly insisted I have one of the four plump 
discs of creamy deliciousness that com-
prised his order. Heaven. ■         

— Cindy Pierce
cpierce@floridaweekly.com
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239.631.6088  thewinecellarofnaples.com
Located in the Mercato at 9118 Strada Place, Suite 8110, Naples

info@thewinecellarofnaples.com

Temperature-Controlled Wine Cellar
Wine Dinners  Wine Classes  Wine Tastings

Personal Concierge Service  Prompt, Free Delivery
Now Shipping Via Fed Ex  Gift Cards Available

NOW SERVING 5 OF OUR WINES BY THE GLASS DAILY

NAPA VALLEY  
WINE TRIP

October 13-16

Your Host:  
Donny Sanders

Call Store for Details
ONLY 6 SEATS LEFT!

D I S C O V E R  F I N E  W I N E

The Ultimate Wine Buying Experience!

™

CUISINE NEWS
■ Coastal Peruvian Seafood and 

Grill celebrates 195 years of Peruvian 
independence with live music, $5 drink 
specials and a special five-course prix-
fixe menu from 11:30 a.m. to 11:30 p.m. 
Thursday and Friday, July 28-29. 

The menu features a custom brew, 
Chicha Ale, specially made for the event 
by Darwin Brewing Company in Bra-
denton. The beer incorporates flavors 
such as purple corn, cassia buds, pine-
apple and clove that call to mind the 
country’s traditional beverage, chicha. 
Included in the menu are cebiche de 
corvina (Pacific corvina, lime juice, yel-
low pepper tiger milk, red onions, sweet 
potatoes and cilantro), veal anticuchos 
skewer (char-grilled veal chops with 
yucca tostones topped with rocoto), 
causa de camarón (chimichurri and 
huancaina dressed shrimp atop potatoes 
mashed with yellow chili pepper paste 
and lime juice), lomo saltado (beef ten-
derloin served with fried potatoes and 
fresh tomatoes in a saltado reduction) 
and chocoluma (lucuma fruit served 
with chocolate and coconut drizzle on 
an Oreo crust.

“This event will be our way of cel-
ebrating our national holiday with our 
customers, friends and family,” said 
owner Fabiola Santos, who runs the 
restaurant with her husband, chef and 
co-owner Christopher Santos. “There’s 
actually a pretty large Peruvian popu-
lation in Naples and our special menu 
of traditional dishes will make them 
feel right at home and still be familiar 
to those who have never had Peruvian 
cuisine before.”

The dinner is $40 per person at 
Coastal Peruvian’s North Naples loca-

tion, 5447 Airport-Pulling Road in the 
Bed, Bath & Beyond Plaza. For more 
information about the restaurant and 
the celebration, call 631-6943 or visit 
coastalperuvian.com.

■ The Good Life welcomes its new 
cooking instructor, Laurie Richardone, 
in August when she takes over kitchen 
store’s culinary education program. A 
self-taught chef, Ms. Richardone’s focus 
will be on healthy organic meals with a 
good dose of gluten-free instruction. 

“My education is about eating healthy, 
organically grown ingredients whenev-
er we can,” she said. “I’ve been studying 
the art of mixing ingredients my whole 
life and I’m passionate about what I do 
and I want to share that with the com-
munity.”

A new transplant from Santa Fe, N.M., 
Mr. Richardone’s culinary experience draws 
on her Italian heritage and her holistic skin 
and hair care line, LR Modern Alcemy. She 
is a certified pastry chef and credits her 
father, who was a northern Italian chef, and 
her Italian grandmother with instilling in 
her a love of food and quality ingredients. 
Mr. Richardone also looks forward to teach-
ing students at The Good Life about using 
different flours and baking ingredients to 
create delicious desserts free of wheat. 

Mr. Richardone’s first class is titled 
“Small Plates” and is scheduled from 6-8 
p.m. Friday, Aug. 12, where she will instruct 
students on dishes like summer gazpa-
cho, Portobello fries and almond coco-
nut cake. For more information on The 
Good Life’s classes, call 514-4663 or visit 
goodlifenaples.com. 

■ Take Note:
St. John the Evangelist Catho-

lic Church and Knights of Columbus 
Council 11281 host White Castle Slider 
Tribute Night II at 6 p.m. Thursday, 
Aug. 11. Guests will enjoy the iconic 
mini-burgers and a musical tribute to 
Elvis, courtesy of local performers Joe 
Marino and All the Kings Men. $15 in 
advance, $20 at the door. 625 111th Ave. 
N. (732) 672-4109 or stjohntheevangelist.
weshareonline.org. 

Want to work on your skills in the 
kitchen? Here are some cooking classes 
on the front burner:

The Good Life of Naples, 2355 
Vanderbilt Beach Road; 514-4663 or 
goodlifenaples.com: 

Bison — The Healthful Red Meat: 
Thursday, Aug. 6 ($65); Summer Menu 
Small Plates: Friday, Aug. 12 ($65); 
French Country Cooking: Wednesday, 
Aug. 17 ($65)

Sur La Table, 9501 Strada Place, Mer-
cato; 598-1463 or surlatable.com: 

Dining Al Fresco: Friday, July 29 
($33.96); Spectacular Summer Brunch: 
Saturday, July 30 ($33.96); Secrets of 
Spanish Paella: Saturday, July 30 
($33.96); Date Night Summer in Tus-
cany: Saturday, July 30 ($38.96); Summer 
Flavor Peaches: Sunday, July 31 ($33.96); 
Great Grilling Salads: Sunday, July 31 
($33.96); Global Gourmet Burgers: Sun-
day, July 31 ($33.96); Cooking Down by 
the Shore: Monday, Aug. 1 ($79); Great 
Grilled Pizza: Tuesday, Aug. 2 ($69); 
Fresh & Healthy Mexican: Wednesday, 
Aug. 3 ($69). ■

COURTESY PHOTO

Chocoluma, the featured dessert on Coastal Peruvian’s celebration menu, blends the lucuma 
fruit with chocolate and coconut. 



CUISINE
Jimmy’s Bait-N-Tackle reels them in with tasty food, retro attitude

For those of you who hadn’t yet 
arrived in Naples in the 1970s, it was 
a sleepy, laid-back sort of place and a 
much more seasonal community. 

That was the era before The Ritz-
Carlton Corp. built two signature hotels 
in town and the Naples Winter Wine 
Festival became one of the world’s top 
charity wine fests.

Star chefs weren’t flocking to Fifth 
Avenue and, as a result, restaurants 
were generally more casual and simple.

Those were the days in which owner 
Jimmy McDonnell grew up in Naples 
and it’s the era he is trying to bring back, 
if only for the time it takes to eat din-
ner or enjoy a few drinks with friends, 
at his new, down-home establishment, 
Jimmy’s Bait-N-Tackle Pubgrille. 

The son of the late, great defense 
attorney, Michael McDonnell (his law 
degree and 1960s military photo are 
mounted prominently in the entrance-
way), Jimmy McDonnell has set up shop 
in the sprawling bar and restaurant 
in front of the Ramada Inn on U.S. 41, 
formerly home to Pompano Grill and, 
before that, Pate’s.

Mr. McDonnell’s treatment of the 
space — with its retro photos of long-
gone tourist stops and a plethora of pic-
tures of people having fun in the Florida 
sun intermingled with life preservers 
and other nautical kitsch — fits like a 
comfortable pair of broken-in jeans.

It invites customers to show up in 
their shorts and T-shirts, flip flops or 
Topsiders and settle in for an inexpen-
sive meal, adult beverage or perhaps a 
game of pool.

And while all that’s a refreshing 
change, the real news is that the food 
is Florida based and is pretty darned 
good. The seafood is fresh and limited 
to conch, Florida shrimp, gulf snapper, 
mahi and grouper. No halibut, salmon, 
cod and, thankfully, nary a sight of the 
dreaded tilapia or basa on the menu.

That means fish and chips are made 
with mahi. Tacos contain mahi. And the 
only fish platter available is snapper – 
fried, grilled or blackened.

Jimmy’s keeps it simple but inven-
tive, with a playful menu that offers 

Chum (aka, appetizers) such as Gary’s 
Green Southern Caviar (boiled pea-
nuts), Cousin Pete’s Pork Potato Boats, 
B&T wings and the Okeechobee Hog 
Sundae (Nathan’s hot dogs on mashed 
potatoes, onions, spiced pork, bacon, 
shredded cheese, all broiled and topped 
with Frank’s wing sauce and mustard).

For more hearty fare, there are 
Tamiami tacos, fried shrimp, the afore-
mentioned fish and chips, burgers, Ma 
and Pa Rooks’ Fried Yard Bird (fried 
chicken), chops, snapper, grouper sand-
wiches and even a portabella stack for 
vegetarians.

A cup of Fine’s Famous Conch Chow-
der ($7.75) arrived hot and fragrant, 
the tomato base chock full of carrots, 
celery, green pepper, onions and shreds 
of conch all seasoned nicely and served 
with the requisite packages of saltine 
crackers.

Cracked conch ($14.14) was a refresh-
ing change from doughy fritters. Instead, 
conch is pounded thin then fried and 
served with sweet guava remoulade. I 
can’t say I tasted much guava in that 
remoulade but it did have a sweet note 
that worked well with the crisp coating 
and slightly chewy conch. 

There was a longer than usual lapse 
between when we finished our appetizer 
and the arrival of our entrees. That’s bet-
ter than having entrees arrive too early 
but it was a good 25 minutes between 
courses, a bit longer than desirable. I 
would liken it to waiting for a fish to bite.

We amused ourselves by checking 
out the dozens of photos mounted on 
the walls — presumably submitted by 
patrons as requested by the proprietor 
who has created a Wall of Fame on 
which he will mount photos of you fish-
ing, playing or having fun in Naples.

At long last, our apologetic server 
arrived with two round plates contain-
ing our entrees.

Mine was a generous portion of black-
ened snapper ($22.22). Other options 
are fried or grilled. The fish was moist 
and well-seasoned but not overly spicy, 
which sometimes happens with black-
ening. A small container of what tasted 
like orange marmalade accompanied it 
and provided a sweet counterpoint to 
the spices. The fish came with a choice 
of two sides. I tried the onion rings, 
which were crisp, hot and sweet, and 

the cole slaw, which was cold, fresh and 
in need of some zip.

 The Tamiami tacos ($14.14) were ter-
rific. Grilled mahi mahi was chopped 
into small pieces then combined with 
cilantro, cumin, slaw and pickled jalape-
nos then topped with an avocado drizzle 
served in soft tacos. The flavors and tex-
tures worked fabulously together. With 
three tacos and a side of slaw, this was 
a filling dish.

For dessert, we tried a slice of Pelican 
Pie ($7.77), which mercifully contains 
no birds. It’s the pub’s version of Key 
lime pie. It is not made on premises 
and was the weakest of the items we 
ordered. The filling had a gelatinous 
consistency, the whipped topping was 
lackluster and a raspberry sauce driz-
zled over it looked pretty but clashed 
with the somewhat tart flavor of the pie.

Our server — and the others I saw 
moving around the room — were friend-
ly and helpful, answering questions 
about the whimsical menu patiently and 
knowledgably. 

The lag between courses notwith-
standing, it was a good and inexpensive 
dinner, one you don’t have to dress up 
for. With low prices, good food and a 
sense of fun, Jimmy’s is likely to hook 
you once you’ve tried it. ■
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LUNCH SPECIALS Daily from 11:30 a.m. to 3:30 p.m.

BAR HAPPY HOUR
Half Price Alcoholic 

Beverages & 
Tapas Selections

$
Daily from 11:30 p.m. to 7 p.m.

LIVE ENTERTAINMENT

Nightly from 8:30 p.m. to Closing
TWO HAPPY DINNERS $34.95

Offered Sun-Thu 5 p.m. to 7 p.m. & Fri-Sat 5 p.m. to 6:30 p.m.
Featuring Local Seafood & Florida Fresh Produce. Add House or Caesar Salad $5. Add Preferred Liquor at Happy Hour Price.

Specially discounted products cannot be 
combined with other promotions.

CLOSED ON MONDAYS DURING AUGUST AND SEPTEMBER

Jimmy’s Bait-N-Tackle Pubgrille, 
Ramada Inn, 

>> Hours: 11 a.m.-11 p.m. Tuesday through 
Sunday

>> Reservations: No
>> Credit cards: Accepted
>> Price range: appetizers, $4.55-$25.25; 

sandwiches and entrees, $8.88-$22.22
>> Beverages: Full bar
>> Seating: Booths, tables and high tops, at 

the bar, out on the patio
>> Specialties of the house: Florida seafood 
>> Volume: Moderate
>> Parking: Free lot
>> Website: baitntacklenaples.com

Ratings:
Food: ★ ★ ★  ½
Service: ★ ★ ★  
Atmosphere: ★ ★ ★ ★  

1100 Tamiami Trail N., Naples; 
434-0000.

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 

KAREN FELDMAN / FLORIDA WEEKLY

Cracked conch with guava remoulade is one of the appetizers offered at Jimmy’s Bait-N-Tackle.

karenFELDMAN
cuisine@floridaweekly.com

Pelican Pie is Jimmy’s version of Key lime.



T H E  P E R FE C T  D ES I G N …

I S  D I S T I N C T LY  YO U!

HUNDREDS OF TOP FURNITURE BRANDS   ■   COMPLIMENTARY INTERIOR DESIGN SERVICES   ■   CUSTOM FURNITURE & ACCESSORIES   ■   DistinctlyNorris.com

FOR T  MYERS
239.690.9844

S AN IBEL
239.579.0412

N APLES
239.263.0580

S ARASO TA
941.556.0501

Feel perfectly at home with Norris.

Exclusively at Norris

Serving Southwest Florida for 35 years, Norris Furniture & Interiors is known for providing an excellent 
selection of high quality brand name furniture at a great value. Make your new Babcock Ranch home 
“distinctly you” with our award-winning, complimentary interior design services by our talented design team. 
You can expect a warm reception from the moment you enter our showroom and our exceptional customer 
service culminates with our red carpet, white glove delivery service.
 
Many of our clients hail from your hometown so ask your neighbors about the Norris service they have 
enjoyed. Let us assist you with your transition to a new Florida lifestyle complete with the feeling and energy 
you’ve been looking for. You won’t be disappointed! Contact us today and let us begin the journey with you.

Exclusively at Norris



A
fter being named recipient of 
the Naples Daily News’ People’s 
Choice Awards Gold Award for 
Best Developer, The Ronto Group 

announced that Naples Square’s walk-able 
lifestyle and the availability of one and two-
story, two and three bedroom plus den open 
concept floor plans with that feature open-
air terraces continue to generate strong 
sales.  Naples Square is being developed by 
Ronto at the corner of 5th Avenue South and 
Goodlette-Frank Road in downtown Naples.  
The community is bringing a sense of cohe-
sion to downtown by connecting 5th Avenue 
to Bayfront with access on 10th Street via 3rd 
Avenue South.  

Construction of Naples Square Phase II 
is scheduled for completion in first quar-
ter, 2017, a timeframe that will allow resi-
dents to enjoy their new homes during the 
2017 season.  With sales contracts worth 
over $51 million already processed, Phase 
II is over 75% sold.  Eighteen Phase II resi-
dences remain available.  Nine floor plans, 
four of which are sold out, are included 
in the Phase II offering.  The one and two 
story, two and three bedroom plus den 
floor plans range from over 1,200 to over 
3,800 square feet under air and are priced 
from the $600’s.  The plans feature open-
concept living areas, open-air terraces, and 
controlled access under-building parking.

Five Phase II plan choices are available.  
Base-priced at $630,000, the Phase II Alton 
great room plan features 1,268 square feet 
under air plus a 235 square feet balcony.  
The Alton includes two bedrooms and two 
full baths.  The great room and owner’s 
bedroom open to the balcony.  The kitchen’s 
counter height bar and food preparation area 
includes a double stainless steel sink, dish-
washer and seating.  The plan’s open feeling 
continues with a dining area that merges 
with the great room’s seating area.  The plan 
includes a walk-in closet in the owner’s bed-
room, and a separate laundry room.

The two-bedroom plus den, two-bath 
Phase II Ballard plan offers 1,529 square feet 
of air conditioned living space plus a 203 
square feet open-air balcony and is base-
priced at $740,000.  The great room, master 
bedroom, and guest bedroom open to the 

balcony.  An optional pocketing door is 
available to provide ensuite guest quarters.  
A counter-height island in the kitchen offers 
seating as well as a stainless steel sink, dish-
washer and a food preparation area.  

Base-priced at $825,000, the Phase II 
Chelsea two-bedroom plus den, two-and-
a-half bath plan includes 1,843 square 
feet of air conditioned living space and 
a comfortable 238 square feet balcony.  
The great room, master 
bedroom, and guest bed-
room all open to the bal-
cony.  The plan features 
a kitchen with a penin-
sula counter height bar 
and food preparation area 
with a double sink and 
dishwasher.  The owner’s 
suite includes double walk-
in closets and a bath with a 
glass-enclosed shower and 
tub and separate vanities.  

Naples Square’s Phase II 
Denison plan offers 2,264 
square feet under air and 
a 290 square feet balcony.  
Based priced at $1,075,000, 
the plan features three bed-
rooms, a den, three baths, a 
family room and dining room, 
an island kitchen with counter 
height bar seating, and a wrap-
around balcony accessed from the family 
room, dining room, and one of the guest 
bedrooms.  The owner’s suite includes a 
bedroom with a private balcony, walk-in 
closets, and a bath with separate vani-
ties, a soaking tub, glass-enclosed shower, 
and a separate water closet.  A penthouse 
Denison residence on Phase II’s top floor is 
base-priced at $1,175,000. 

The two-story Phase II Franklin plan 
offers 2,857 square feet with three bed-
rooms, three-and-a-half baths, a living 
room with a two-story ceiling and dou-
ble-stacked windows, a dining room, an 
island kitchen, and a second floor with 
a 330 square feet flex room, the owner’s 
suite, a guest suite, and a laundry room.  
An optional elevator is available. A glass 
enclosed shower, soaking tub, and separate 

vanities are 
included in the 
owner’s bath.  
The Phase II 
Franklin fea-
tures a pri-

vate oversized one-car garage accessed 
from the residence and is base-priced at 
$1,400,000.

The Phase II residences will present 
the luxurious finishes that are the hall-
marks of Naples Square.  Standard details 
include porcelain tile flooring in the liv-
ing areas, kitchens and baths in sizes up 
to 24” x 24”, 8-foot solid core interior 
doors, 8-foot exterior and sliding glass 
doors, contemporary, lever-style door 
hardware, 8-inch clean-lined baseboards, 
7-inch crown molding per plan, ventilated 
wood shelving in the bedroom, linen 
and pantry closets, and separate laundry 
rooms with a Whirlpool Duet front load 
washer and dryer and a utility sink in 
most plans.  The kitchens include Kitch-
enAid Architect Series II stainless steel 
appliances, European frameless construc-

tion, full-overlay cabinetry with a variety 
of door profiles, finish selections and 
hardware, a stainless steel, under-mount 
sink, and multiple granite and quartz 
countertop options that are three centi-
meters thick.  The master bath features 
marble-topped vanities with dual sinks, 
large showers with bench seats and glass 
enclosures, soaking tubs with most floor 
plans, and separate water closets.

The Ronto Group is accepting Phase 
III reservations at Naples Square.  Eight 
one and two story, two and three bed-
room plus den Phase III floor plans range 
from 1,460 to 3,238 square feet under 
air and are base-priced from $695,000 
to $1,550,000.  The Phase III plans offer 
enlarged and re-named iterations of the 
Phase I residences.  The Phase III kitch-
ens will feature an enhanced appliance 
package with a gas cooktop and hood and 
a wall mounted oven and microwave.

The Naples Square Sales Gallery 
at 100 South Goodlette-Frank Road in 
downtown Naples is open daily. Visit 
NaplesSquare.com. ■

Naples Square continues 
to generate sales
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Above: The Phase I Denison model is one of three furnished 
Naples Square models available for viewing with a sales 
associate. Naples Square’s unique club room offers an ideal 
setting for socializing and includes a large counter-height bar 
table in a recycled glass material and a bar accent wall with a 
Mother of Pearl wall covering. Left: With binding and pending 
sales contracts worth over $51 million already processed, Phase 
II at Naples Square is over 75% sold.  Just 18 Phase II residences 
remain available.  Nine floor plans, four of which are sold out, are 
included in the Phase II offering.



Kalea Bay’s First Tower Reaches 19th Floor 
Clubhouse also under construction

K
alea Bay, a gated, resort-life-
style community located on 
Vanderbilt Drive in North 
Naples, has set a new standard 

for luxury residential high-rise living. 
The incredibly-designed residences 

at Kalea Bay, combined with spectacular 
views of the Gulf of Mexico, the Coco-
hatchee River and a pristine nature pre-
serve, have propelled the community to 
become one of the hottest-selling prop-
erties this year.

“As of mid-July, the construction on 
our first tower has reached the 19th 
floor,” stated Inga Wilson, Kalea Bay’s 
Vice President of Sales & Marketing. “At 
the current pace, the building should be 
celebrating its topping off around the 
third week of August.” 

The 22-story tower, with 120 resi-
dences, will have 20 floors of residences 
over two floors of parking. 

“From my office in the sales center I 
can observe the construction progress 
on a daily basis,” said Wilson. “It’s not 
only exciting for me, but also for those 
who’ve already purchased and even the 
visitors who have come to the sales cen-
ter for the first time.” 

Six floor plans are available at Kalea 
Bay with prices currently starting at $1.3 
million. 

Residences 1 and 6 are 4-bedroom/4-
bath plans with 3,755 total square feet. 
Residences 2 and 5, with three-bedrooms 
plus den and three-and-a-half baths, have 
3,835 total square feet while residences 3 
and 4 are four-bedroom/four-bath plans 
with 3,921 total square feet.

All residents of Kalea Bay will revel 
in gulf views, open floor plans, a private 
elevator leading directly into their resi-
dence, 9-foot 2-inch high ceilings and 
wood floors throughout.

The custom kitchens have Wolf and 
Subzero appliances, a natural gas range, 
Downsview cabinetry, quartz countertops, 
a Butler’s pantry and oversized island.

“Our kitchens feature an open design 
we call lifestyle designs that blends the 
kitchen seamlessly into the living and 
dining rooms, perfect for today’s hosts 
and hostesses,” said Wilson. “The lay-
out of the kitchen can be experienced 
firsthand through a replica of one in our 
sales center.”

The master bedroom includes an 
oversized walk-in closet while the mas-
ter bath has his and hers vanities, quartz 
countertops, luxury cabinetry, a soaking 
tub and separate glass-enclosed shower.

“All master suites, kitchens and main 
living areas have direct views to the 
water and preserve,” stated Wilson. “That 
means all of our residents have front row 
seats for our spectacular sunsets.”

Additional residential features 
include floor-to-ceiling windows and 
doors that open to large lanais with 
transparent glass rails. High-tech wir-
ing and fully equipped laundry rooms 
round out the list of features.

Wilson says dramatic views are avail-
able to every single resident, not matter 
which floor they live on.

“That’s because the tower’s amenities 
are located on the rooftop,” explained Wil-
son. “That includes our sky lounge, a dra-
matic pool and the open-air fitness center.”

From the rooftop, residents can enjoy 
daily views of the Gulf of Mexico, the 
nature preserves and two beaches ranked 
among the best in the United States. 

“Those beaches include Barefoot 
Beach Preserve Park, which was ranked 
#2 nationally in 2015, and Delnor-Wig-
gins Pass State Park, which was ranked 

#9,” said Wilson.
The first residential high-rise tower 

at Kalea Bay will be completed in the 
summer of next year. However, it won’t 
be the only building on-site to reach 
that milestone. 

“Currently, Kalea Bay’s community 
clubhouse area is also under construc-
tion and slated to be completed around 
the same timeframe,” said Wilson. “Our 
clubhouse area will be the social and rec-
reational centerpiece of the community.” 

Kalea Bay’s 88,000-square-foot club-
house is located on the north side of the 
large lake at the community’s entrance. It 
will feature three individual pools, includ-
ing a resort pool, an adults-only pool and 
a children’s pool, plus an expansive pool 
deck, an open air bar, an indoor/outdoor 
restaurant, a snack bar, an Internet cafe 
and a gifts and sundries shop.

“All three pools will overlook the lake 
and provide a multitude of recreational 
options for everyone who lives and vis-
its here,” said Wilson. “Expansive sun 
decks with lounge chairs and native, 

tropical plants will separate each of the 
three pools for the ultimate in privacy.”

If basking in the sun or taking a 
refreshing dip in the pool isn’t on a 
resident’s schedule, perhaps meeting 
friends for lunch, dinner or drinks is.

“We have the perfect place for all 
three,” said Wilson. “The indoor/out-
door restaurant will serve phenomenal 
meals throughout the day. And what 
better way to celebrate the good life in 
Florida than meeting family and friends 
for drinks while watching the sun set 
over the Gulf of Mexico. This is what 
living in Florida is supposed to be.”

Just a short walk from the clubhouse 
will be the tennis pavilion with six light-
ed Har-Tru tennis courts. Nearby are 24 
guest suites to accommodate overnight 
guests and family members. 

“Having that number of guest suites 
is unusual for a luxury high-rise com-
munity, but it’s an amenity many of our 
residents are excited about especially 
when they have extended family visit-
ing,” said Wilson.  “There will also be 
a shuttle service, originating from the 
clubhouse, to the beach.”

For more information regarding 
Kalea Bay visit the on-site sales center. 
It is located on Vanderbilt Drive, just 
north of Wiggins Pass Road at 13910 Old 
Coast Road in North Naples.  Additional 
information is available by calling (239) 
793-0110 or online at KaleaBay.com. ■

Above: This recent aerial of Kalea Bay 
shows the first tower reaching skyward 
as construction also continues on the 
clubhouse on the far right. The 22-story 
tower at Kalea Bay will have 120 residences.  
Kalea Bay’s first tower was designed with 
rooftop amenities, including a sky lounge, 
spectacular pool and open-air fitness center. 
Left: Kalea Bay residences have open floor 
plans with 9-foot high ceilings.
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GRAND OPENING CELEBRATION
TOUR FOUR NEW LUXURY ESTATE MODEL HOMES  

Saturday and Sunday from 12p.m.–4p.m. 

FLStockDevelopmentBROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE. 
BONITA BAY® AND ITS ASSOCIATED LOGO ARE TRADEMARKS OF BONITA BAY PROPERTIES, INC., AND ARE USED UNDER LICENSE.

For directions and complete listings of all our models & communities please visit  
StockDevelopment.com

Park Shore
3750 Fountainhead Lane 
4 Bed/4.5 Bath | 4,189 sq.ft.
$3,795,000
Interiors by Clive Daniel Home

Now, that’s a
ONE LEADING BUILDER. FOUR UNIQUE HOMES TO EXPERIENCE.

You can tell just by looking it’s a Stock Signature Home. We create exquisite homes that make masterful 

statements and are irresistibly inviting to live in. Come experience one of our fully furnished models

during this weekend’s Grand Opening and find the home of your dreams!

Esplanade Golf & Country Club
of Naples
Windsor III
4 Bed/4.5 Bath | 4,155 sq.ft.
$2,086,590
Interiors by Vogue Interiors

Isles of Collier Preserve
Cocoplum

4 Bed/4.5 Bath | 3,578 sq.ft.
Estate homes from $1 million

Interiors by Soco Interiors

BABCOCK RANCH | BONITA SPRINGS | FORT MYERS | MARCO ISLAND | NAPLES | PALM BEACH | SARASOTA

NOW BUILDING IN:

Bay Woods at Bonita Bay®

Savannah 
4 Bed/4.5 Bath | 4,500 sq. ft. 

$3,246,415
Interiors by Soco Interiors



Stock celebrating grand opening of four models in four 
communities from noon – 4:00 p.m. Saturday & Sunday

S
tock Signature Homes, the lux-
ury homebuilding division of 
Stock Development, is holding 
a Grand Opening Celebration 

marking the completion of four luxuri-
ous furnished models in four spectacu-
lar communities Saturday and Sunday 
from noon to 4:00 p.m.  The featured 
models include the Cocoplum residence 
in The Isles of Collier Preserve, the 
Savannah model in Bay Woods at Bonita 
Bay, the new Windsor model in the Sal-
ara neighborhood at Esplanade Golf and 
Country Club of Naples, and a model at 
3750 Fountainhead Lane in Naples’ Park 
Shore neighborhood designed by MHK 
Architecture and Planning.

The Isles of Collier Preserve is a 
2,400-acre development by Minto Com-
munities four miles east of downtown 
Naples on U.S. 41/Tamiami Trail East.  
More than half of the 2,400 acres is 
dedicated to habitat and preserve areas 
connected by biking paths and recre-
ational trails with exercise stations and 
nature observation areas as well as blue-
ways for kayaking.  

Stock Signature Homes’ Magnolia 
Collection at The Isles of Collier Pre-
serve includes twenty-eight pristine 
90-foot home sites showcasing spec-
tacular golf course and water views 
are available.  The Cocoplum is one of 
four Magnolia Collection floor plans 
that range from 3,578 to 3,972 square 
feet under air and are base priced from 
$889,990 to $949,990.  Each of the floor 
plans included in the Collection offers 
luxurious features and finishes and an 
exceptional level of livability.  

Base-priced at $899,990, the 3,641 
square feet under air Cocoplum floor 
plan includes 1,004 square feet of cov-
ered lanai space.  The spacious plan 
features a great room that opens to 
the lanai and can include an optional 
built-in entertainment center, a large 
gourmet island kitchen, a dining room 
with pocketing sliders that open to the 
outdoors, a study, four bedrooms, four-
and-a-half baths and a three-car garage.  
The master bedroom has 
a sitting room that 
opens to a covered 
owner’s terrace.  The 
furnished Cocoplum 
model is open for 
viewing and show-
cases an interior by 
Charlotte Horvath, 
Interior Designer at 
Soco Interiors.

Priced at $3,246,415 
furnished, Stock’s 
4,500 square feet 
Savannah model in 
Bay Woods at Bonita 
Bay features an interi-
or by Senior Designers 
Meredith Summersgill 
and Natalie Kibler at 
Soco Interiors.  The open concept floor 
plan by RG Designs offers a grand room 
that flows into a formal dining room, an 
island kitchen with a breakfast area and 
custom built-in, a study with a beamed 
ceiling detail, a three-car garage, four 
bedrooms, four-and-a-half baths plus a 
pool bath, and an outdoor living area 
with a summer kitchen, dining and con-
versation areas, and a pool and spa.  The 
grand room, study, master bedroom, and 
one of the guest suites open to the out-
door living area.  

The Savannah is the fourth model 
Stock has completed since purchasing 
15 home sites in Bay Woods in third 
quarter 2014. Two of the models have 
sold and contracts for eight end-user 
residences have been processed.  Two 
of the end-user contracts are for custom 

homes priced in excess of $3 million.  
The neighborhood is more than 50% 
sold and just two buildable home sites 
remain available.  Stock has created six 
floor plans for Bay Woods ranging from 
4,000 to 5,000 square feet and base-
priced from $2,099,000 to $2,469,000, 
including generous allowances for an 
array of luxurious features and finishes.

Stock Signature Homes’ new Wind-
sor model is open for viewing and 
purchase in the Salara neighborhood 
at Esplanade Golf and Country Club of 
Naples, a gated community being devel-
oped by Taylor Morrison approximately 
three miles east of I-75 on Immokalee 
Road.  Stock purchased seventeen 100-
foot sites within the community’s Salara 
neighborhood as well as twenty-five 
90-foot home sites within the Arrezo 

neighborhood.  
Base-priced at 
$989,990, the 
Windsor is 
one of two fur-
nished mod-
els in Salara 
and offers a 
4,155 square 
feet floor plan 
with three bed-

rooms, a fourth bedroom that can be 
finished as a rec room, four-and-a-half 
baths, a great room, study, formal din-
ing room, gourmet island kitchen, a 
outdoor living area with a fireplace, 
outdoor kitchen, pool, and a spa, and a 
four-car garage.  The model showcases 
an interior by Vogue Interiors’ Sheila 
Corasaniti, IDS.  The Windsor is offered 
at $2,086,590 fully-furnished.

Designed by MHK Architecture and 
Planning, the Caribbean style home 
at 3750 Fountainhead Lane in Naples’ 
Park Shore neighborhood includes rich-
ly finished exterior details.  Priced at 
$3,795,000 with furnishings, the 4,189 
square feet under air two-story fur-
nished model features an interior by 
Clive Daniel Home’s Rebekah Errett-
Pikosky and Charlie Hansen.  Their 

design presents a measure of coastal 
flair with a clean, elegant edge that con-
veys timeless classical styling.  

MHK’s floor plan offers a living room 
featuring a fireplace, a two-story ceil-
ing, and opens to an outdoor living 
area with a fireplace, outdoor kitchen, 
and a custom pool and spa.  The din-
ing room also opens to the outdoors to 
create an indoor/outdoor lifestyle.  The 
plan includes a first floor master suite, 
an office, and an island kitchen with 
a walk-in pantry and a laundry room.  
Three guest bedrooms with full baths 
are located upstairs along with a loft.  
One of the guest bedrooms includes a 
balcony with a view of the pool.  The 
plan also features a three-car garage.

To learn more about the Magnolia 
Collection at The Isles of Collier Pre-
serve, contact Sales Associate Doug 
Durrenberger at 239.450.1135.  To learn 
more about the residences in Bay Woods 
at Bonita Bay and at 3750 Fountainhead 
Lane, contact Lynn Hurley at 239-450-
7564.  For additional information about 
Stock’s residences at Esplanade Golf 
and Country Club of Naples, contact 
Susan Joyce-Bremseth at 239-249-6220.  
Visit Stock Signature Homes online at 
stockdevelopment.com. ■

Above: Designed by MHK Architecture and 
Planning and priced at $3,795,000 with 
furnishings, Stock Signature Homes’ 4,189 
square feet under air two-story furnished 
Caribbean style model at 3750 Fountainhead 
Lane in Naples’ Park Shore neighborhood 
includes richly finished details. Right: Priced 
at $3,246,415 furnished, Stock Signature 
Homes’ 4,500 square feet Savannah model in 
Bay Woods at Bonita Bay features an interior 
by Senior Designers Meredith Summersgill 
and Natalie Kibler at Soco Interiors. Below: 
Stock Signature Homes is marking the 
completion of its Cocoplum furnished model 
at The Isles of Collier Preserve with a Grand 
Opening event tomorrow and Sunday from 
noon to 4:00 p.m.
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 
TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

Exclusive Sales
& Marketing by

Wilson&Associates

Poolside. In a prone position. Sunglasses on. Staring at the blue

horizon. It’s all part of the amazing lifestyle you’ll discover at Kalea Bay. 

Resort-style pool … so relaxing.

Adults only pool … so private.

Zero entry children’s pool … so fun.

Residences priced from $1.3 million

13910 Old Coast Road, Naples, FL 34110       KaleaBay.com       239-793-0110

Some say three is a crowd.

With 3 clubside pools, we see it as just Right.



Fort Myers / EsteroBonita Springs / Naples

1

Mediterra 
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com 

2

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com 

3

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com 

4

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com 

5

Olde Cypress
7276 Lantana Circle
Naples, FL
239.596.4794
OldeCypressLantana.com 

6

Raffia Preserve
4075 Wolfe Road
Naples, FL
239.598.2370
raffiapreserve.wcicommunities.com 

7

Naples Square
100 S Goodlette-Frank Road
Naples, FL 
239.228.5800
NaplesSquare.com 

8

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
877.626.7694
minto.com 

9

Lely Resort
8020 Grand Lely Drive
Naples, FL
239.793.2100
stockdevelopment.com 

10

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com 

11

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercado.com 

12

Lamorada Naples
2190 Woodcrest Drive
Naples, FL
239.444.4450 
WCICommunities.com 

13

Livingston Lakes
15161 Palmer Lake Circle
Naples, FL
239.444.3490 
livingstonlakes.com 

14

The Colony Golf & Bay Club
4541 Coconut Road
Bonita Springs, FL
239.495.1300  
TheColonyWCI.com 

15

Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com 

16

Altaira
4541 Coconut Road
Bonita Springs, FL
239.495.1300 
AltairaWCI.com 

17

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com 

18

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
(888) 841-3477 
AveMaria.com 

19

Paloma
26109 St. Michael Lane
Bonita Springs, FL
239.949.8910
drhorton.com 

20

Mockingbird Crossing 
1600 Mockingbird Crossing Dr. 
Naples, FL
239.233.0592
drhorton.com 

21

Tuscany Pointe
14310 Tuscany Pointe Trail
Naples, FL 34120
239.225.2679
drhorton.com 

22

Sorrento
28063 Sosta Lane #2
Bonita Springs, FL
239.225.2659
drhorton.com 

23

Sienna Reserve
14656, Reserve Lane
Naples, FL 
239.643.4333
siennareservenaples.com 

24

Andalucia
1336 Andlaucia Way
Naples, FL 
239.304.8314
andalucianaples.com 

25

Estuary at Grey Oaks
1220 Gordon River Trail
Naples, FL 
239.261.3148
estuaryatgreyoaks.com 
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The Isles of Collier Preserve by Minto recognized with 
prestigious best in American Living Award

T
he Isles of Collier Preserve in 
Naples by Minto Communi-
ties recently received a presti-
gious Silver Award at the Best 

in American Living Awards (BALA) for 
“Best Mixed Community.” Minto is one 
of only three recipients to be recognized 
in this category in the entire country.

BALA awards are presented by the 
National Association of Home Builders 
(NAHB). The nation’s premier award 
program, the BALA awards recognize 
design excellence and spotlight the 
nation’s most creative and innovative 
builders, remodelers, architects, residen-
tial and building designers, developers, 
land planners and interior designers. 

All aspects of The Isles of Collier Pre-
serve were inspired by nature and informed 
by historic references to the classic coastal 
architecture of Old Naples. Over half of the 
2,400 acres are dedicated to lakes, nature 
preserves and natural habitat. 

The design of The Isles Club was 
inspired by the charming coastal cottage 
style of the original Naples Beach Hotel 
built in 1888 as a 16-room inn. Like the 
historic hotel, The Isles Club is distin-
guished by a stylized cupola and large 
awning-shaded front porch. Overlook-
ing the sparkling Cypress Waterway, The 
Isles Club includes an array of active life-
style and wellness amenities. Residents 
and friends gather here for social func-
tions, swimming in the stunning resort-
style pool, tennis, pickleball and workouts 
in the state-of-the-art fitness center. A 
lushly landscaped event courtyard, yoga 
lawn and kayak launch provide additional 
opportunities for outdoor recreation. 

Energy efficient home designs at The 
Isles of Collier Preserve include a selec-
tion of 43 innovative floor plans. Luxury 
villas, coach homes and single-family 
homes are priced from the mid $300s 
to $1 million plus. The community cur-
rently presents 15 fully furnished model 
homes for touring. 

Currently, two move-in-ready featured 
homes are available. For a limited time, 
these homes include a $35,000 incen-
tive towards purchase. Featured homes 
include the Poinciana two-story coach 
home priced at $510,290 and the Mimosa 
villa home priced at $549,260. The Jas-
mine Grande single-family home, avail-
able in September, is offering a $40,000 
incentive priced at $999,047.

The Poinciana coach home is 1,952 
square feet under air, and includes three 
bedrooms, two baths, two-car garage and 
private elevator. The Mimosa villa home 
is 1,780 square feet under air, and includes 
two bedrooms, two baths, den, pool and 
spa with water view and two-car garage. 
The Jasmine Grande single-family home 
also includes a beautiful water view. It 
is 2,933 square feet under air, and 
includes two bedrooms, den, sit-
ting room, two-and-a-half baths 
and two-car garage.

The Isles of Collier Preserve is 
located just four miles east of down-
town Naples on U.S. 41/Tamiami 
Trail East. The Discovery Sales Cen-
ter is open Monday through Satur-
day, 9 a.m. to 5 p.m., and Sunday, 11 
a.m. to 5 p.m. For information on The 
Isles of Collier Preserve call 888-707-
1251 or visit mintofla.com. ■ Above: The Isles Club, The Isles of Collier Preserve and Jasmine Grande exterior. 
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~  F E AT U R E D  H O M E  ~

Jasmine Grande
H O M E SI T E 15 4

2 bedrooms, 2.5 baths, 2-car garage, custom 

choice home features den, sitting room and 

beautiful water view

2,933 a/c sq. ft.

$999,047
Available September 2016!

$40,000 Incentive*

SAVE UP TO $40,000*

Jasmine Grande

BUY NOW AND ENJOY
THE ISLES LIFESTYLE THIS SEASON!

Luxury Villas, Coach Homes & Single-Family Homes 
from the mid $300s to over $1 million

~ MOVE- IN RE ADY COACH HOME ~

Poinciana
HOMESITE 252

3 Bedroom / 2 Bath / 2-Car Garage
2nd Floor Private Elevator Included

1,952 a/c sq. ft.

$510,290
$35,000 Incentive*

~ MOVE- IN RE ADY VILL A HOME ~

Mimosa
HOMESITE 261

2 Bedroom / 2 Bath / Den / 2-Car Garage
Pool & Spa / Water View

1,780 a/c sq. ft.

$549,260
$35,000 Incentive*

Guided Boat Tours every Friday - Saturday 9:30 am – 4 pm and Sunday 11:30 am – 3 pm 
Explore our nature trails and waterways on Minto bicycles and kayaks

Classic Old Florida Clubhouse  Fitness Center  Resort-Style Pool  Lap Pool  Cabanas  Tennis Courts 
 Kayak Launch  Event Lawn  Pickleball Courts  8 Miles of  Scenic Kayak, Hiking and Biking Trails

The Isles Club Now Open!

On the south shore of Naples Bay

5445 Caribe Avenue, Naples, FL 34113
Located on US 41/Tamiami Trail East, just south of Thomasson Drive

Tour 15 New Models Today!
Only 5 Minutes to Downtown Naples and the Beaches

Nestled within a pristine natural setting, The Isles of Collier Preserve captures the timeless architecture and 
traditions of Old Naples. Over half of the 2,400 acres are dedicated to lakes, nature preserves and natural 
habitat. Elegant single-family, villa and coach homes overlook miles of scenic kayak and biking trails along 

the tranquil Cypress Waterway. Visit our interactive Discovery Sales Center and experience this one-of-a-kind 
community for yourself.

Best of All, No CDD Fees!

For location, hours of operation and further details about our award-winning communities throughout Florida, visit mintofla.com.
*Limited time incentive, please see New Home Sales Professional for details. © Minto Communities, LLC 2016. All rights reserved. Content may not be reproduced, copied, altered, distributed, stored or transferred in any form or by any means without express written 
permission. Artist’s renderings, dimensions, specifi cations, prices and features are approximate and subject to change without notice. Minto, the Minto logo, The Isles of Collier Preserve and The Isles of Collier Preserve logo are trademarks of Minto Communities, LLC and/
or its affi liates. CGC 1519880. 7/2016



Allure Luxury Condominium 
debuts new two bedroom-
two and half bath residence

I
n response to buyer 
demand, developers of 
ALLURE, the new, luxury, 
riverfront condominium 

to be built in the charming 
Historic Fort Myers River 
District, are debuting a new 
two-bedroom, two-and-a-
half-bath residence. The 
“Relaxing” floorplan design 
provides a 2/2.5 spacious 
living area including a bal-
cony or lanai from which 
residents can take in the 
breathtaking views over the 
Caloosahatchee River from 
sunrise to sunset. 

“We listened to our buyers and 
the feedback from many was that they 
were looking for this type of floorplan 
design, which is rare to find in other 
condominiums,” says Allure Sales and 
Marketing Director Barbara Bengochea-
Perez. “The unique design actually pro-
vides residents with two en suites; a 
master and a junior suite, and one addi-
tional guest bathroom,” she adds.

Designed as a beautiful urban 
enclave, ALLURE will house 292 lux-
ury condominium residences in two, 
architecturally-stunning, 32-story tow-
ers. All residences are accessed via 
private entrance elevators and foyer. 
Enviable features include porcelain 
flooring, natural gas ranges, five-burn-
er cooktop, double oven, quartz coun-
tertops in chef-inspired kitchens, and 
floor-to-ceiling windows. Residences 
also feature, smart technology, assigned 
covered garage parking with 24-hour 
controlled access, and more.  A vari-
ety of thoughtfully-designed, open floor 
plans are available including one, two 
and three-bedroom residences. Precon-
struction prices start at over $300,000 
and go to over $1 million.

ALLURE boasts an array of envi-
able amenities including: a peaceful, 
landscaped riverfront promenade; 
private screening room with cutting 
edge audiovisual equipment and the-
ater-style seating; men’s and women’s 
spa facilities with saunas and showers; 
pool deck with heated cascading infin-

ity-edge pool overlooking the water; 
“Allure Your Senses” rooftop gardens; 
social gathering rooms with fireplace, 
billiards, game tables and areas for 
relaxing and quiet reading; and many 
other luxury features.

ALLURE’S prime location in the His-
toric Downtown Fort Myers River Dis-
trict, put residents in a vibrant neigh-
borhood that is continuing to thrive and 
evolve. Offering the best of arts, cul-
ture, and entertainment, while combin-
ing tropical urbanism and small town 
charm, the Historic Fort Myers River 
District has become extremely attrac-
tive to visitors and local residents alike.

With over 50 cafes, bars and restau-
rants, the pedestrian and pet-friendly 
historic downtown offers unlimited 
options for dining and nightlife to suit 
any taste. Arts and culture abound 
in the River District where the brick 
streets are lined with eclectic boutiques 
and art galleries, historic landmarks and 
architecture, museums, and even a pro-
fessional theater.  

The sales gallery features a model 
of one of the elegant residences at 
ALLURE with vignettes of a kitchen, 
living room and dining room. The sales 
gallery is located on the first floor of the 
Fort Myers City Pier building at 1300 
Hendry Street. To learn more about 
ALLURE, call (239) 500-JAXI (5294), 
ext. 1 or visit online at www.Allure-
LuxuryCondominiums.com. ■
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Sales GallerySales Gallery Now Open!
13oo Hendry St., Fort Myers, FL13oo Hendry St., Fort Myers, FL
Open 7 days a weekOpen 7 days a week

239-500-JAXI (5294)239-500-JAXI (5294)
www.AllureLuxuryCondominiums.comwww.AllureLuxuryCondominiums.com
Info@AllureLuxuryCondominiums.comInfo@AllureLuxuryCondominiums.com

Conciergerge
Private TheaterPrivate Theater

Fitness, Spa, SaunaFitness, Spa, Sauna
Infinity Edge PoolInfinity Edge Pool
High-Speed InternetHigh-Speed Internet

& WIFI& WIFI
Sculpture GardenSculpture Garden

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING 
REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS, MAKE 
REFERENCE TO THIS BROCHURE/ADVERTISING AND TO THE DOCUMENTS REQUIRED 
BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A 
BUYER OR LESSEE. RENDERINGS, SQUARE FOOTAGE AND ROOM DIMENSIONS ARE 
APPROXIMATE AND SUBJECT TO CHANGE WITHOUT NOTICE. PRICES, SPECIFICATIONS, 
FEATURES, FINISHES AND AVAILABILITY SUBJECT TO CHANGE WITHOUT NOTICE.



H E L L O ,  S U N S H I N E .
Here, the sunlight will come to you. From the first floor to the penthouses, every 

view from Seaglass is full of light and beauty. We invite you to experience these 

breathtaking views for yourself. Nothing else will do.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED 
HEREIN AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
Community features, amenities and pricing are approximate and subject to change without notice. The information and materials displayed on materials provided to you are solely intended to provide general information about proposed plans of WSR-Bonita Bay, LLC. These proposed plans are conceptual 
in nature and are subject to change or cancellation (in whole or in part) at any time without notice. Land uses, public and private facilities, improvements, and plans described or depicted on any materials are conceptual only, subject to government approvals and market factors, and subject to change 
without notice. Nothing in these materials obligates WSR-Bonita Bay, LLC, or any other entity to build any facilities or improvements, and there is no guarantee that any illustrated or described proposed future development will be implemented. Neither the information and materials provided to you, nor 
any communication made or given in connection with and of the foregoing may be deemed to constitute any representation or warranty or may otherwise be relied upon by any person or entity for any reason whatsoever. Equal Housing Opportunity.  

SEAGL ASSATBO N ITABAY.COM 

LUXURY COASTAL CONTEMPORARY TOWER RESIDENCES FROM JUST OVER $1M
Sales Center Open Daily  |  26951 Country Club Drive  |  Bonita Springs  |  239.301.4940

Picturesque Butterfly Garden 
Boardwalk to Pier on Estero Bay
12 Miles of Trails and Bike Paths

3 Unique Recreational Parks
Surrounded by 2 Rivers and a Bay 
12-Station Parcourse Fitness Trail 
Along River Private Full-Service 

Marina with 96 slips
7 Restaurant Options*

Fitness Café & Juice Bar
Delicious Waterside Dining
World-Class Fitness Center  

with Technogym™

Fitness Classes with Certified 
Instructors

All-New 60,000 Sq. Ft. Lifestyle Center
5 Championship Golf Courses

2 Clubhouses with Casual & Fine Dining
1,400+ Acres of Natural Preserves

18 Har-Tru Tennis Courts
Exhibition Courts for Match Play*

Private Beach on Little Hickory Island
Scenic Fire Pit Overlooking Courses

Elegant Private Event Rooms
Golf & Tennis Pro Shops
Enhanced Tennis Facility*
Premier CGI Golf Studio

Multiple Resort-Style Pools
Ships Store for Sea Essentials

Bocce Ball Courts

Kayaking & Canoeing Lodge
Salon & Barbershop
Saunas & Whirlpools
New Aquatic Center*

Stunning Multi-Purpose Room
Pavilion and Playground  

at Estero Bay Park
Membership Fees May Apply 

*Coming Soon

It all happens here



17270 Hidden Estates Circle, Fort Myers, Florida 33908   (239) 249-6255
Stock Realty, LLC, Exclusive Sales Agent, Licensed Real Estate Broker

Residences from the $400s. Visit StockDevelopment.com

Directions: I-75 to Alico Road (ext 128). South on US 41 first set of lights (at Michael Rippe Parkway) turn west
(into Sandy Parrot Plaza) immediately turn left and follow the flags. Or MapQuest 17200 S. Tamiami Trail and follow the flags.

MODEL BED/BATH SQ.FT. PRICE 

MONTESSA 3/2 2,293 $594,495

LARGO 3/3 2,552 $715,155

USEPPA 4/4 2,789  $865,290

MODEL BED/BATH SQ.FT. PRICE

CAPTIVA 4/3.5 2,600 $886,065

ANASTASIA 3/3.5 2,913 $899,990

AMELIA 4/3 2,873 $980,070

READY-FOR-LIVING HOMES

BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. PRICES SUBJECT TO CHANGE WITHOUT NOTICE.

FLStockDevelopment

*Offer only valid for firm and binding contracts between 1/01/2016 and 8/31/2016. Binding contracts must be submitted and approved by STOCK DEVELOPMENT, LLC (“Hidden Harbor”). The free
pool incentive up to $50,000 dollar amount is based on current retail value. Stock Development, LLC is not responsible for late, incomplete or misdirected contracts. VOID WHERE PROHIBITED.

Come discover this waterfront boating paradise, with our harbor-view community clubhouse opening in just a few weeks! 

Our exclusive lifestyle includes a fitness center, social club room, resort-style pool with fire pit, kayak launch and much more. 

All in the Community of the Year for 2015, from one of the region’s most respected residential developers.

HIDDEN HARBOR CLUBHOUSE

HIDDEN HARBOR NOW TRULY HAS IT ALL, including direct gulf access, luxury amenities, and the opportunity  

to moor your boat of any length in one of 52 private docks. For a limited time, Hidden Harbor is offering a FREE POOL* 

with the purchase of any of its contemporary coastal estate homes. And now with new floor plans, new models  

and ready-to-enjoy homes there has never been a better time to visit Hidden Harbor.

AN EXCLUSIVE BOATING COMMUNITY



Chops City Grill to Wine and Dine in Style

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECT STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS BY THE DEVELOPER, MAKE 
REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTE, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.  Equal Housing Opportunity. 

Beautiful. 
Inside and Out.

Waterfront Dining at The Dock at Crayton Cove

9 Open-Concept Floor Plans | Maintenance-Free Living | Resort-Style Amenities 
From the $600s to over $1m

So Upscale. So Downtown.

Models Open Daily
Sales Center Open Daily at 100 Goodlette-Frank Road South · Naples

NaplesSquare.com  239.228.5800  

The Astoria
2 Bedrooms / 2 Baths

1,720 sq. ft. Total living area

Set Sail from Naples City Dock

Happy Hour at Cabana Bar

Treat yourself at Woodhouse Spa



8 OFFICES SERVING ALL 
OF SOUTHWEST FLORIDAWEEKLY

Call 866-657-2300
#1 Century 21 in the state of fl orida

CLYDE

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Boaters Delight! No Bridges!
Custom built SW Cape pool home on gulf access
canal. $570,000
1-866-657-2300 800CC048148.

CAPE CORAL

Boaters Dream Home - Attention To Detail
Custom home on the water, one bridge to Matlacha
Pass and the Gulf of Mexico. Numerous upgrades
throughout. $500,000
1-866-657-2300 800CC028317.

CAPE CORAL

Beautiful Home Located In Bonita Lakes
Beautiful 3 ,2 , 2 with upgrades galore, enjoy all the
amenities and easy lifestyle  Bonita Lakes has to offer.

$499,900
1-866-657-2300 800BS014568.

BONITA SPRINGS

Big Water Views, Gulf Access Heated Pool/Spa
Immaculate Oyster Bay Jade IV, 4/2, formal living, din-
ing, & family room. Counter bar kitchen w/nook. Big
dock with lift. $499,900
1-866-657-2300 800CC045356.

CAPE CORAL

Belle Lago Tiena Model 4 Bedrooms 3 Full Baths
Belle Lago Tiena model 4 bed/3 full baths, tandem
garage, formal living and dining rooms. $479,900
1-866-657-2300 800FM064695.

FORT MYERS

Location! Location! Only 2 Minutes To The River
This beautiful direct sailboat access pool home offers
3 bedrooms and 2 bathrooms. The spacious lanai is
great. $475,000
1-866-657-2300 800CC072107.

CAPE CORAL

Foxfire Bundled Golf Community
3/2 single family, lakefront home. Awesome clubhouse
and golf with pro shop. Community tennis, pool, & fit-
ness canter. $464,900
1-866-657-2300 890NA017012.

NAPLES

Mariner's Cove Downtown Naples
2/2 ground floor unit. Dock & covered assigned park-
ing. View of mangroves, Gordon River and landscaped
area. $459,000
1-866-657-2300 800NA006525.

NAPLES

Brand New Gulf Access Pool Home
Beautiful open floor plan! 2245 sqft under air. 3 bed/2
bath with 3-car garage. Lots of upgrades! Ready to
move in early 2016! $450,000
1-866-657-2300 800CC070812.

CAPE CORAL

New Listing In Olde Hickory G&CC
This beautifully decorated and  well maintained
Pinehurst model home was just listed.. The kitchen has
new granite. $439,900
1-866-657-2300 800FM007858.

FORT MYERS

Custom 3/2 Gulf Access
All assessments are paid! Mature landscaping, beauti-
fully maintained. Open concept kitchen & large family
room. $429,999
1-866-657-2300 800CC034605.

CAPE CORAL

Immaculate Chelsea Flex Model In Bella Terra
Over 2,700 sqft! Offers 3/3 plus den & loft. Large, open
and bright floor plan, volume ceilings, and much more.

$419,000
1-866-657-2300 800BS027256.

ESTERO

Modern Floridian Gulf Access Pool Home-
Four Mile Cove
Modern Floridian gulf accessible pool home in desir-
able Four Mile Cove, open great room. $400,000
1-866-657-2300 800CC025120.

CAPE CORAL

SW Cape 4 Bedroom Pool Home
This custom built 4 bedroom pool home is waiting for
a new owner. $394,900
1-866-657-2300 800FM040265.

CAPE CORAL

So Far Yet Close
3 bed/2.5 pool/2.5 garage, gated community, conven-
ience plus! $394,000
1-866-657-2300 800FM044379.

FORT MYERS

Beautiful Upgraded 4/2 In Bella Terra
This rare Royal Palm model offers approx. 2300 sqft &
a fantastic great room. Upgrades galore. 4/2/3

$379,000
1-866-657-2300 800BS026795.

ESTERO

Single Family 2 Bed 2 Bath
Beautiful home is his castle. $369,900
1-866-657-2300 800FM049475.

FORT MYERS

Gateway Lake Front Beauty
Upgraded pool & spa home with a 3 car garage, wide
lake view with SE rear exposure on oversized lot.

$359,900
1-866-657-2300 800LE037530.

FORT MYERS

Location, Location, Location
Better then new contractor's dream. $350,000
1-866-657-2300 800FM019452.

FORT MYERS

Rose Garden Area 4/3/2 Pool Home
Prestigious Rose Garden area over 2200 sqft, 4 bed, 3
full bath 2 car pool home with nice landscaping & cir-
cular drive. $335,000
1-866-657-2300 800CC028594.

CAPE CORAL
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WOW
That will be your first impression when you walk in to
this 4 bedroom/2 bath river side of McGregor home.

$320,000
1-866-657-2300 800FM039662.

FORT MYERS

Direct Sailboat Access Home
This home has sailboat access to the Gulf with a dock
and 10,000lb boat lift. A 2 Bed/3 bath home with an
open floor plan. $309,900
1-866-657-2300 800CC000758.

CAPE CORAL

Rarely Available, Turnkey, 2nd Floor,
Beautifully Decorated
This beautifully decorated 3/2/2 coach home offers Custom Robb &
Stucky furniture with coordinating window. treatments $299,999
1-866-657-2300 800BS028265.

ESTERO

Gulf Access Waterfront Duplex
Each residence has 2 bedrooms and 2 baths, 1-car
garage, and a patio in the back. Solid income generat-
ing property. $299,000
1-866-657-2300 800BS021335.

BONITA SPRINGS

Direct Access Waterfront Condo
Fabulous 3 bedroom 2 bath on large 200+ canal just
off the river.  Boat slip, covered parking, extra storage.

$279,900
1-866-657-2300 800FM032112.

CAPE CORAL

Catalina Isles
Come see this immaculate, 3/2 home at Catalina Isles
gated community. $279,900
1-866-657-2300 800CC021858.

CAPE CORAL

3+Den Townhome On The Lake
Perfect townhome w/beautiful lake view & extended
lanai. 3 bedrooms+loft, 2 baths, 2 car garage.

$279,000
1-866-657-2300 800BS053749.

ESTERO

Stunning Country Setting Home
Beautiful country style home with caged pool. Very
well designed and updated home. $273,500
1-866-657-2300 800CH223177.

PORT CHARLOTTE

Fabulous 2 Bed/2 Bath Rivers I Condo
End unit with private courtyard, large master suite,
River views. Beach Parkway area, Jaycee Park!

$269,900
1-866-657-2300 800CC020083.

CAPE CORAL

BrookShire
Charming pool/spa home with 3 bedroom, 2 bathroom
2 car garage with sliding screen panels. $260,000
1-866-657-2300 800FM018285.

FORT MYERS

3/2 West of Goodlette Frank Road
Awesome location and great starter home Awesome
schools and convenient to everything! $252,500
1-866-657-2300 850NA020963.

NAPLES

Beautiful Golden Gate Home
This home is a must see ! Wood and tile floors
throughout. Huge backyard with hot tub and wet bar.
Large screened lanai. $249,900
1-866-657-2300 800CC021160.

NAPLES

Waterfront Sailboat Gulf Access Home
1 Mile to the Caloosahaatchee River by boat.  Open
floor plan, 3 bed/2 baths. Captains Walk extends entire
width of lot. $249,000
1-866-657-2300 800CC044097.

CAPE CORAL

Awesome 2 Bed 2 Bath + Den in Estero
Completel up graded Coach home. $248,000
1-866-657-2300 800FM035079.

ESTERO

Southwind Village Coach Home
Turnkey is furnished & move in ready! Plantation shut-
ters, upgraded kitchen. Beautiful view of the Par 3, 8th
hole. $239,900
1-866-657-2300 800FM047401.

FORT MYERS

Beautiful SW Cape Pool Home
Gorgeous 3/2 split floor plan w/close proximity to
everything that beautiful Cape Coral has to offer.

$239,000
1-866-657-2300 800BS035751.

CAPE CORAL

Grand Palm Beauty
Beautiful Second floor coach home. $235,000
1-866-657-2300 800FM030299.

FORT MYERS

2 Bed 2 Bath Grand Palm Beauty
Awesome view of the Golf Coarse. $232,500
1-866-657-2300 800FM027255.

ESTERO

Gorgeous Home You Must See
3/2/2 with extra sheds in back. All on 1 acre all
upgraded appl. Fans/light fixtures. New water equip.
New drain fields. $225,000
1-866-657-2300 800LE038280.

LEHIGH ACRES

First Floor 2/2 with Den
Upgraded and very well maintained. $221,900
1-866-657-2300 800FM013864.

FORT MYERS

Pristine Coach Home-1 Car Garage
Overlooking Lake
Immaculate coach home with one car garage overlooking a
lake in the gated community of Majestic Palms.$219,990
1-866-657-2300 800FM030128.

FORT MYERS

Lakefront Condo Includes Golf
Watch sunsets while looking at lake and golf course.
Third floor, 2/2 is in Naples Heritage. $219,000
1-866-657-2300 800NA037160.

NAPLES

3 Bed/2 .5 Bath Townhome Reflection Lakes
Preserve view...watch the deer as you sip morning cof-
fee. Gated community with awesome clubhouse and
amenities. $215,000
1-866-657-2300 800NA038124.

NAPLES

Beautiful Condo in The Brooks
What a view!  Lovely move-in ready 2 bed, 2 bath, 1
car garage condo in Spring Run at the Brooks. Close to
shopping, airport. $214,900
1-866-657-2300 800FM025686.

BONITA SPRINGS
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CALL 866-657-2300 TO SCHEDULE YOU

Large 4 Bed Home on 1/2 Acre Awaits You
This oversized home sits on a quiet 1/2 acre lot in well
kept neighborhood. All bedrooms are located on top
floor. $204,999
1-866-657-2300 899LE013962.

LEHIGH ACRES

Pool Home For Sale
3/2 with 1938 sqft desirable area of Lehigh. Large
open living space contains a formal living room and
dining  room. $204,500
1-866-657-2300 800LE042142.

LEHIGH ACRES

3/2 Single Family Pool Home
Located on corner lot. Well maintained. Flower garden
entertainment sized home! plus oversized garage with
work bench. $199,900
1-866-657-2300 800CH225593.

PUNTA GORDA

Waterfront Home with Pool
2/1 Waterfront home with spa pool. Screened patio
area. Small but nice with room to expand. $199,900
1-866-657-2300 800CH223512.

PORT CHARLOTTE

Lovely 3/2-Shed
This 3/2 in a great San Carlos Park location, has a
fenced back yard and an air conditioned shed.

$199,000
1-866-657-2300 800LE044748.

FORT MYERS

2 Story 3/2.5/2 Home
Spacious two story 3/2.5/2. Living, formal dining &
large family room. Open kitchen w/center island.
French doors. $195,000
1-866-657-2300 800LE015150.

LEHIGH ACRES

Stunning Custom SW Cape Canal Home
Updates galore in this 3 bed/2 bath canal front home.
Room for a pool.  Brimming with custom updates, lux-
urious feel. $189,900
1-866-657-2300 800CC045208.

CAPE CORAL

Very Nice 4/2/2 In NW Cape Coral
Hard to beat this 4 bedroom home. New carpet, tile,
fresh paint, and new landscaping. Can't build it for this
price. $185,000
1-866-657-2300 800CC039936.

CAPE CORAL

Looking for a Home on a Cul-de-Sac
Here is your chance to own piece and quiet with a
splash of water! This great 4 bedroom also has , 
2 bathrooms. $182,000
1-866-657-2300 800LE020167.

LEHIGH ACRES

Great Duplex in Lehigh Acres
Income producing duplex in Lehigh Acres. $180,000
1-866-657-2300 800CC045330.

LEHIGH ACRES

Executive Condo In Positano Place
1/1 Ground floor unit is fully furnished and ready to go.
Pool, clubhouse, & lake views. Gorgeous decor! Low
fees. $178,900
1-866-657-2300 800NA012562.

NAPLES

2 Bed/2 Bath In Desirable North Naples
Gorgeous lake and pool view 2/2 light, bright, updated
and immaculately clean. Being sold turnkey.

$175,000
1-866-657-2300 800NA023727.

NAPLES

3 Bed 2 Bath-Prime Location w/Upgrades Galore
Motivated seller for this 3, 2, 2 with wood cabinets
granite counters, fenced yard and more! Must see!

$175,000
1-866-657-2300 800CC013796.

CAPE CORAL

SW Cape Coral
Well maintained 3 bedroom, two bath, 2 garage home
centrally located. Utilities are in and all assessments
paid. $174,900
1-866-657-2300 800FM040332.

CAPE CORAL

3/2 Single Family Pool Home in Port Charlotte
Large 3 bedroom 2 bath 2 car garage pool home.
exterior door to the pool area, small picket fence and
utility fence. $169,900
1-866-657-2300 800CH226212.

PORT CHARLOTTE

3/2/1 Cape Condo
Brand new 3 bedroom, 2 bath condo with single
garage. Stainless steel appliance package, granite
counters, and more! $167,900
1-866-657-2300 800CC069381.

CAPE CORAL

Great Investment Opportunity in SE Cape
All major work has recently been done on this lovely 2
bedroom + Den SE Cape Coral home.  New roof, a/c,
kitchen, tile. $164,900
1-866-657-2300 800BS045164.

CAPE CORAL

3/2/  Single Family Home Port Charlotte Area
This like new 3 bed 2 bath 2 car garage pool home in
Sec 15 is a must see! Remasterd  kitchen & bath.

$159,900
1-866-657-2300 800CH227000.

PORT CHARLOTTE

Unique Custom Renovated Property
Spacious 2 bed, 2 bath.  Must see.   Contact sales
agent for more information. $155,000
1-866-657-2300 800FM041581.

LEHIGH ACRES

Affordable Condo w/Garage, North Naples
Step into the good life with this affordable 1 bed first
floor North Naples condo w/1-car garage! Beautiful
lake view. $154,900
1-866-657-2300 800BS044819.

NAPLES

3/2 Home On 1/2 An Acre
Gorgeous house features tile throughout, large lanai
over looking the vegetable & fruit trees. Fenced yard.

$140,000
1-866-657-2300 800CC022495.

LEHIGH ACRES

Large Outstanding Lakefront!
2/2  Move in ready Expansive view of the lake, large
carport, own your land. Low monthly maintenance fee
boat/RV storage. $129,900
1-866-657-2300 800CC026707.

NORTH FORT MYERS
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Southwest Florida

Signature Collection 
             A SELECTION OF EXEMPLARY HOMES.

Call 866.657.2300 
A NAME YOU CAN TRUST TO SELL YOUR HOME
BARBARA M. WATT FOUNDED CENTURY 21 SUNBELT REALTY IN 1984

BARBARA M. WATT
WWW.C21SUNBELT.COM

Cozy 3 Bed w/2 Car Garage on a Quiet Street
This home awaits its new owners. Sitting on a 1/4 acre
lot surrounded by nature is this cozy home Open living
space. $124,000
1-866-657-2300 800LE019428.

LEHIGH ACRES

55+ Condo near Beaches
Myerlee Circle Condo - a nice little enclave in Myerlee
with a lovely courtyard view. $123,000
1-866-657-2300 800FM023243.

FORT MYERS

Cute 1st Floor Condo in Foxmoor Village in NFM
Come and see this nicely furnished first floor condo.
This bright and clean 2 bedroom/2 bath unit is located.

$99,900
1-866-657-2300 800FM042360.

NORTH FORT MYERS

3/1/1 Family Home
3 bedroom one bath well maintained family home in
Port Charlotte! Upgraded electric, new roof  and
screened in carport. $98,500
1-866-657-2300 800CH226931.

PORT CHARLOTTE

2007 Townhouse in Cape Coral
2 bedroom, 2.5 bath, island kitchen, breakfast nook,
community pool, 2 screened lanais. Owners may have
2 dogs up to 40#. $97,500
1-866-657-2300 800CC067971.

CAPE CORAL

Well Maintained 55+ Community
Great location! 4/2 double wide manufactured home in
Cape Sable Lakes. Large living room, full size laundry,
ramp. $85,000
1-866-657-2300 8000NA063544.

NAPLES

Waterfront Retreat
Affordable gulf access home. Close to downtown Fort
Myers in gated community. Clubhouse, gym, multiple
pools, & Marina. $79,500
1-866-657-2300 800CC016329.

NORTH FORT MYERS

The Perfect Invest!
Location, location, location!!! Great price for a condo in
the Green Tee Community adjacent to the Fort Myers
Country Club. $75,000
1-866-657-2300 800FM066559.

FORT MYERS

5 Bed Intersecting Canal Home
Almost 7,000 sqft 2 story executive home w/pool.
Intersecting canals, Stunning! 20k boat lift with cap-
tains walk. $2,380,000
1-866-657-2300 800CC028418.

CAPE CORAL

Ft Myers Contemporary Estate Home
This is a two story estate home has been totaly
remodeled. $1,699,000
1-866-657-2300 800FM022494.

FORT MYERS

Stunning Canal Home
Breathtaking views of the bay! Watch sea life & shrimp
boats!  Superb location! Open floor plan. $1,695,000
1-866-657-2300 800FM014540.

FORT MYERS

Eternity Canal With Wide Basin Views
Gulf access, heated pool and spa, massive greatroom,
3127 sqft. 4 bed, office, 3.5 baths, gourmet kitchen.
Immaculate. $815,000
1-866-657-2300 800CC030863.

CAPE CORAL

Riverfront Equestrian Estate
Located on the Orange River with 2 homes, barn, dres-
sage facilities with the equestrian in mind. You will fall
in love! $799,999
1-866-657-2300 800FM031273.

FORT MYERS

Ski, Lake, Gulf Access, Gated-Wow
Gorgeous 4/3/3 in beautiful gated community. Enjoy
tennis, jet skiing, sailing, and more! Upgraded kitchen
and more! $799,750
1-866-657-2300 800CC016561.

FORT MYERS

Direct Sailboat Access Across From Cape Harbour
Better then new construction !! This home is located in
the most desirable neighborhood of Cape Coral.

$799,000
1-866-657-2300 800CC019327.

CAPE CORAL

Tropical Paradise on Edgewater Lake
2 bed 2 bath, 200' of lake front, w/access to Charlotte
Harbor. Located on a cul-de-sac. $650,000
1-866-657-2300 800CH216378.

PORT CHARLOTTE

Stunning Family & Entertaining Home-
Whiskey Creek
Beautiful 3500+ square foot waterfront Home in
Whiskey Creek with Custom waterfall pool. $629,900
1-866-657-2300 800FM026144.

FORT MYERS

Gulf Access, 3 Lot Site
2500+ sqft home has 2 master bedrooms! Custom
built w/110 ft of waterfront & southern exposure.
Room for all! $595,000
1-866-657-2300 800CC020015.

CAPE CORAL

Exquisite Gulf Access Pool Home
This gorgeous 2 story home offers 2251 sqft of para-
dise living with 3 bed 3 bath 3 car garage + bonus
room! $584,900
1-866-657-2300 800CC062342.

CAPE CORAL

Direct Access Pool Home In SW Cape
Only minutes to intercoastal waterway. Only minutes to
ICW. This home is nestled in a gorgeous tropical set-
ting. $575,000
1-866-657-2300 800CC034992.

CAPE CORAL


