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Yes, it’s hot
Heat and humidity add up
to another summer of 
discontent for the Diva. A19 

Equipped for life
iTECH graduates get to work
as heavy equipment 
mechanics. B1 

ne could argue that antiques are 
the great equalizer. Think about it: 
Just about everyone has some trin-
ket large or small that was passed 
down by a friend or relative. 
And much of the value we assign 

to that item may be because of the person 
with whom we associate the piece.

So it has to be worth something, 
right?

Not necessarily.
“Your small-end collectible market 

has all but dried up and shriveled. It’s 
only things that had a value prior that 
have a value now,” said Rick Gannon of 
Gannon’s Antiques & Art in south Fort 
Myers.

SEE ANTIQUES, A8 

SEE BATS, A15 

INSIDE

BY SCOTT SIMMONS
ssimmons@fl oridaweekly.com

O

“St. George Slaying the Dragon” 
was made in the 19th century and
is part of a collection of Russian and 
Eastern Orthodox icons.

Trash or   
      treasure?Antiques dealers

 share insights

on what’s hot 

and what’s not 

 

 

 



Helpers needed
to find bats

BY ARTIS HENDERSON
Florida Weekly Correspondent

The Florida Master Naturalist 
Program, a citizen scientist program 
developed by the University of Flori-
da’s Institute of Food and Agricultural 
Sciences, is leading a study of bats 
across the state of Florida and has put 
out a call for volunteers. These vol-
unteers will help generate a statewide 
map of the bridges that are currently 
occupied by bats.

The Florida Department of Trans-
portation’s bridge maintenance office 
lists 12,094 bridges throughout the 
state of Florida. In 2003, the Flor-
ida Fish and Wildlife Commission 
conducted a random survey of 479 
bridges and documented active bat 
colonies in 151 of them. The cur-
rent survey directed by the Master 
Naturalist Program aims to survey all 
12,094 bridges.

Government agencies like the FWC 
are often strapped for resources, both 
in manpower and time. Volunteer-
staffed citizen scientist projects like 
the bat survey help fill in the gaps, 
providing valuable data on Florida 
wildlife.

Similar citizen scientist projects 
have been used to collect data on 
other animals, including scrub jays 
and reef fish. 

In 2014, Dr. Kirsten Bohn, a bat 
specialist and professor at Florida 
International University at the time, 
organized the Miami Bat Squad, a 
group of citizen scientist volunteers 
who documented roosting sites for 
the endangered bonneted bat around 
the Miami area. 

These surveys have helped docu-
ment populations over time and can 
reveal declining numbers. They’ve 
also contributed to conservation 
efforts and raised public awareness 
about wildlife in Florida.

Twenty years ago bats were con-
sidered a nuisance similar to pigeons, 
and screens were hung beneath bridg-
es to keep them out. Today, public 
opinion is shifting and people are 
beginning to recognize the role bats 

COURTESY PHOTO 

The Brazilian free tailed bat.

Lower to middle level collect-
ibles, like this Fenton bowl, have 
lost value over the past decade.

Lladro comes 
in higher- and 
lower-end 
versions. The 
more expen-
sive pieces are  
highly sought 
after and hard 
to come by.

Celebrating 
independence
Neapolitans love a parade
when it comes to the
Fourth of July. C22-23 

Unexpected focus
Photographer Mila Bridger 
develops some surprising 
images. C1 
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COMMENTARY
High values and class: the legacy of Pat Summitt

There’s a lot of talk about generations 
— the greatest this, the boomers that, the 
Xers some other, the millennials now. I’ve 
always been suspicious of the distinctions. 

At the same time, the men and women 
in each generation face different societal 
or economic challenges than those in other 
generations. But we all inherit the same 
ageless struggle to be human here in the 
United States — to find good work, to 
know and celebrate love, to be healthy, and 
to earn respect and equal treatment from 
others.

In the 1950s and ’60s, when University 
of Tennessee Women’s Basketball Coach 
Pat Summitt and I were young, the nation’s 
notions of equality were more theoretical.

So when Coach Summitt died last week 
at the age of 64 from Alzheimer’s — a dis-
ease I’d never associated with baby boom-
ers before — I realized that she defies the 
mere stereotypes of her generation.

Using the sport of amateur basketball 
as a springboard, she defined what is 
most luminous and worthy in the Ameri-
can character, in spite of the restrictions 
women in her generation faced, especially 
when they were young.

I didn’t just come up with this notion out 
of a clear blue sky. Instead, I read a single 
public comment from Florida Weekly edi-
tor Betty Wells — normally reticent, care-

ful with praise — a tough-minded, widely 
experienced writer and editor who never 
speaks unless she has something worthy 
to say.

On June 26, two days before Coach 
Summitt died, she responded to a Face-
book announcement from the Pat Summitt 
Foundation that Coach Summitt’s condi-
tion was grave. 

Betty shared the post and added four 
short but poignant sentences: “She has 
always been an inspiration to me. A self-
less teacher and a willing mentor to other 
women both in sports and outside sports. 
She persevered and won with grace, never 
losing sight of her values. Peace to you, 
Coach.”

Coach Summit had established the 
Foundation in the fight against Alzheimer’s 
after she was diagnosed in 2011 and stepped 
down as the Volunteers’ head coach in 
2012. 

She’d led the women’s teams for 38 
years, graduating every player she coached, 
winning more than 84 percent of her games 
and concluding her career with 1,098 victo-
ries — the highest number in NCAA his-
tory. Her teams won eight NCAA Division 
I titles.

But that’s not what appealed most to me, 
or perhaps to Betty — nor the fact that she 
won a silver medal captaining the women’s 
basketball team in the 1976 Olympics and a 
gold medal coaching it in the 1984 Olym-
pics, or that she wrote three books, or 
that she was pure Tennessee from start to 
scratch.

What I admire about her was her char-
acter, which would have served in any gen-
eration, under any conditions.

Born in Clarksville on June 14, 1952, the 
year Dwight Eisenhower won the White 
House, she moved with her parents and 
four siblings in high school to Henrietta, so 
she could play basketball. Clarksville had 
no team. Then she went on to the Univer-
sity of Tennessee at Martin, becoming an 
All-American.

That happened before the 1972 passage 
of a federal law called Title IX, which pro-
hibits discrimination based on sex in any 
government-funded program. Although Pat 
Summitt’s three older brothers all earned 
college scholarships for their sports prow-
ess, she did not. 

With an undergraduate degree in hand, 
Summitt took up graduate studies at the 
University of Tennessee in Knoxville. 
Almost immediately the head coach of the 
Lady Volunteers resigned, and Coach Sum-
mitt accepted the position. 

At the time she was 22 years old. The 
pay was $250 a week, or $12,000 a year. By 
contrast, at UCLA John Wooden was mak-
ing $40,500 to coach the men. And merely 
coaching was the least of it. Unlike John 
Wooden, she drove the team van to games. 
She slept on the gym floor of an opposing 
team with her players because they had no 
money for motels.  She washed and dried 
their clothes.

“We played because we loved the game. 
We didn’t think anything about it,” she told 
Time Magazine in 2009.

But to those endeavors she added the 
qualities of a temperament I revere: Pat 
Summitt treated each player with equal 
caring, not just the great ones. She tried 
as hard as she could, all the time, for all 
of them. And she did well by doing good, 

a fact that transcends basketball — and a 
virtue that transcends the generations.

Two days after she died, I asked Betty 
in a phone conversation why she was so 
moved by Coach Summitt. 

“She started coaching about the same 
time I started work as a rookie reporter,” 
Betty told me.

“I was a good athlete in high school, and 
it was frustrating for women my age, or 
who didn’t make the Title IX cut, to think 
we didn’t have the opportunity to go to col-
lege and play sports — to get a full ride. I 
don’t begrudge the women who came after, 
but I was frustrated.”

That was one thing, Betty said. But there 
was more.

“I’ve always been a big basketball fan 
— I graduated from Wichita State Univer-
sity (the Shockers, who revere the sport). I 
loved the way she coached. Classy. Tough. 
Serious. You hardly ever saw her smile 
during the course of a game, but she got 
the job done.

“She was an inspiring person for all 
women, but not just women — for every-
one. Every one of her players graduated. 
That’s a remarkable legacy.

For anybody who tries to succeed, 
whether in business or journalism or teach-
ing or coaching, what a model she was.”

And she was a model to the end, Betty 
said. 

“She was diagnosed five years ago, and 
she carried on that last season with such 
grace and dignity. She didn’t let the disease 
cripple her. It was pretty much always on 
her terms. And those terms were, high val-
ues and class.” ■

roger WILLIAMS
rwilliams@floridaweekly.com
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A vote for self-government

Democracy is too important to be left 
to the people.

That is the global elite’s collective 
reaction to Britain’s vote to exit the 
European Union, which is being por-
trayed as the work of ill-informed xeno-
phobes who never should have been 
entrusted with a decision of such world-
historical importance.

Judging by their dismissive tone, crit-
ics of Brexit believe that the EU’s lack of 
basic democratic accountability is one 
of its institutional advantages — the bet-
ter to insulate consequential decisions 
from backward and shortsighted voters. 

Britain gave us the Magna Carta and 
such foundational thinkers on the road to 
democratic rule as John Locke and John 
Milton. It resisted centralizing mon-
archs in the turbulence of the 17th cen-
tury, and defeated continental threats to 
its sovereignty emanating from Spain 
(King Philip II), France (Napoleon) and 
Germany (Hitler). Should it be shocking 
that it said “no thanks” to continuing to 

subsume itself in a budding European 
superstate? 

Maintaining British sovereignty, 
broadly construed, was the overwhelm-
ing rationale for Brexit. According to 
a survey by Lord Ashcroft Polls, 49 
percent of leave voters said the biggest 
reason for exiting the EU was “that deci-
sions about the U.K. should be taken in 
the UK” Another 33 percent said it was 
the best way to regain power over the 
UK’s borders, and 13 percent said they 
worried the UK couldn’t control how 
the EU “expanded its membership or its 
powers.”

All the critics of Brexit see in the vote, 
though, is hostility to immigrants. There 
is no doubt that immigration played a 
large role. But a country controlling its 
own borders is a necessary element of 
sovereignty. The foreign-born popula-
tion of Britain has doubled in the past 20 
years, with the government powerless 
to stop much of the influx. It, self-evi-
dently, should be the right of the British 
people to decide whether they want less 
or more immigration. 

A constant refrain of Brexit critics is 
that leaving the EU was much too com-
plex and important an issue to put to a 
referendum. But at bottom the question 
was simple: Shall parliament remain the 

supreme lawmaking body in Britain or 
not? This is a foundational decision that 
it makes sense to put directly before the 
voters.

The British people voted to reject 
the EU superstructure that had been 
hoisted on top of their traditional politi-
cal institutions. 

The vote roiled the markets, and 
another theme of Brexit critics is that 
leave voters now regret their temper 
tantrum. But a poll for the Sunday Mir-
ror newspaper found that 92 percent of 
leave voters were happy with the out-
come of the referendum.

There may indeed be an economic 
cost to Brexit, but politics isn’t reduc-
ible to a stock index — something that 
Americans, having once made their own 
tumultuous exit from an offshore power, 
should reflexively understand. “You are 
not to inquire how your trade may be 
increased, nor how you are to become 
a great and powerful people, but how 
your liberties can be secured,” Patrick 
Henry declared during a 1788 debate 
over ratifying the Constitution, “for lib-
erty ought to be the direct end of your 
Government.” ■

— Rich Lowry is the editor of the 
National Review.

OPINION
Down for the final count

It was a rare moment, a sweep of 
fresh air across the nation despite the 
death that stirred it. We remembered 
for a moment the greatness of what it 
means to be an American. It was the 
parting gift of a man whose courage 
and achievements stopped the nation’s 
clock. The magnitude of his life was 
worthy of celebration. It was a life that 
could have been achieved and lived only 
in America. His story is the story of the 
American dream fulfilled. Who better 
to tell it than the man himself?  But it 
was, after all, a funeral. It doesn’t usu-
ally happen that way.

Muhammad Ali thought differently. 
He saw the occasion of his death as an 
opportunity to share with the world the 
vision and values that were fundamen-
tal to his own success. He invited the 
people he touched and who touched 
him to be his voice. He took 10 years to 
plan his final goodbye, a task most of us 
would choose to devote as little time to 
as possible. It was not an act of hubris. 
It was a commitment of love. 

Those close to the man say he never 
forged a singular identity. His life was 
a grand tapestry woven from many 
different threads. His memorial ser-
vice underscored this pattern of diver-
sity. Like all lives, his was complicated, 
filled with events and intersections that 
changed what might have been.

Ali’s widow said he wanted the teach-
able moments he earned in life to be 
paid forward. He knew his fame insured 
that his death would attract global 
attention.  He was right, of course. The 

service was broadcast by the national 
networks and live streamed on social 
media. And what an event it was.

Wrote Jim Dwyer of The New York 
Times, “Ali was eulogized in a grand 
sports arena by, among others, a priest 
and an imam, a rabbi and a monk, a 
former United States president and a 
famous comedian. Protégées and daugh-
ters and his wife remembered him. As 
they spoke, all stood beneath the flags 
of the United States and the Olympic 
Games, symbols of a man who saw him-
self as a citizen of America and of the 
world.”  

It was a service befitting the man 
who inspired it. It included a 20-mile 
journey of his coffin afterwards on 
streets strewn with roses through his 
hometown of Louisville, Ky. Tens of 
thousands of people gathered along the 
route to say their farewell to the 74-year-
old icon. 

As I watched the slow procession 
make its way through the city, Walt 
Whitman’s poem, “A Song of Myself,” 
came to mind. A stanza goes: “I cel-
ebrate myself. And what I assume you 
shall assume. For every atom belonging 
to me as good belongs to you.” Ali could 
have written the verse himself. 

He believed we are one in God’s 
eyes and bound together by our shared 
humanity.  He refused to be anything 
less than the man he was. That didn’t 
come easily. He was black, he was proud, 
he was Muslim, he was a conscientious 
objector, and he was against the Viet-
nam War. 

This was in the ’60s. He was then 
an up-and-coming boxer on his way 
to becoming a world-class athlete. It 
was a tumultuous time. The Viet Nam 
War was boiling over, the foundations 
of state-sanctioned segregation were 
crumbling, and the national struggle for 
civil rights was nearing its zenith.  

His moral courage cost him dearly. 
He was found guilty of draft evasion, 
stripped of his heavyweight titles and 
barred from boxing for several years.  

His conviction was overturned by 
the U.S. Supreme Court in 1971. He 
retired in 1981, and turned his energy to 
religious and charitable purposes. He 
was diagnosed shortly thereafter with 
Parkinson’s disease, a disease associated 
with his boxing career. In 1996, he pro-
vided one of the most moving moments 
in Olympic history when he was given 
the honor of lighting the Olympic caul-
dron in the opening ceremony of the 
centennial Olympic Games. 

At the memorial service, Rev. Kevin 
Cosby of St. Stephen Church in Louis-
ville said of Ali, “He dared to love black 
people at a time when black people 
had a problem loving themselves. He 
dared to affirm the beauty of black-
ness, he dared to affirm the power and 
the capacity of African-Americans. He 
dared to love America’s most unloved 
race.”  

Ali was on the right side of history. 
He will be remembered as a great Amer-
ican.  Voices of Christians, Jews, Bud-
dhists and Native Americans all gave 
witness to the greatness of a nation that 
produces such a man and builds such a 
community.  Ali’s farewell produced a 
rare moment of hope and national unity. 

It contradicted with love all who 
would splinter the nation apart with 
hate. 

It was a final victory worthy of a 
champion. ■

— Leslie Lilly is a native Floridian. 
She resides with her family and pugs 
in Jupiter.  Email her at llilly@flori-
daweekly.com and read past blog posts 
on Tumblr at llilly15.Tumblr.com.

rich LOWRY
Special to Florida Weekly

leslieLILLY
llilly@floridaweekly.com
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PROFILE IN PARADISE 
Finding lasting happiness in selfless service

The Community Foundation of Collier 
County seeks to improve the quality of 
life for all who live here by connecting 
donors to a variety of community needs 
and by providing leadership on critical 
community issues. As it celebrated its 
30th anniversary last year, the founda-
tion was overseeing more than 510 funds 
and managing more than $100 million in 
assets.

Dennis Brown, managing attorney for 
the Naples office of Bond, Schoeneck & 
King, is a longtime member of the foun-
dation board and a past chairman. He 
and his wife, Linda, moved to the Para-
dise Coast 22 years ago from central New 
York State with the intent of becoming 
involved and engaged in the community.

“It is gratifying to help donors and 
support local nonprofits and initiatives 
by connecting donors with critical com-
munity needs,” he says about his involve-
ment with the foundation.

He has also served as a board member 
and treasurer of the Healthcare Network 
Foundation in its efforts to provide medi-
cal and dental care to uninsured and 
underinsured residents — 32,000 chil-
dren and 13,000 adults a year — through 
its 13 clinics in Collier County and via the 
Ronald McDonald Care Mobile.

For the past four years, Dennis has 
served on the board of directors and 
the Budget and Finance Committee of 
the Conservancy of Southwest Florida, 
supporting the organization’s multidisci-
plinary team of animal care profession-
als, scientists, researchers and educators 
dedicated to protecting local water qual-
ity, ecosystems and wildlife.

With a father who was a CPA and a 
mother who helped manage Sen. Robert 
Kennedy’s 1968 presidential campaign, 
Dennis had excellent leadership mentors 

in the family. His sisters gave him a flying 
lessons as a high school graduation gift, 
a passion he pursued further in college 
at Penn State. After a medical condition 
ended his military flight dreams, Dennis 
became a CPA and then completed law 
school at Syracuse University College 
of Law.

Dennis and Linda have three married 
children and three grandchildren. Out-
side of family, community service and 
work, he enjoys running, windsurfing, 
paddle boarding, kayaking and motorcy-

cling. “I find these activities to be great 
stress-relievers,” he says.

“He’s one of the nicest men I’ve ever 
met,” said Eileen Connelly-Keesler, pres-
ident of the Community Foundation of 
Collier County. ■

— Bob Harden is the producer and 
host of “The Bob Harden Show,” airing 
from 7- 8 a.m. weekdays at bobharden.
com. Past shows are archived on the 
website.

bobHARDEN
bobharden@hotmail.com

Mentor:  My most signifi cant mentor was my high 
school track and cross-country coach, Jerry Riordan at 
Christian Brothers Academy in Syracuse, N.Y. He taught 
me anyone could overcome lack of talent and natural 
ability with hard work.

First job: At 13, I started working full time during the 
summers at a golf course, being paid under the table 
until I could work legally.

Something that’s been on your mind:  Collier 
County has its obvious beauty, and many residents 
enjoy signifi cant wealth, yet there are those alongside 
us with many hidden but compelling needs. 

Something people might be surprised to fi nd 
out about you: I like riding a motorcycle, fl ying an 
airplane and generally enjoy speed — things that 
might limit my ability to get life insurance.
   
Advice for your kids:  In order of priority, integrity, hard 
work and compassion are the secrets to a happy life.

Best thing about kids:  My three children have 
matured into responsible, caring adults in ways far 
beyond my greatest dreams for them.
 
Something your mother was right about: She 
knew people really do care. She was great at 
motivating people by showing them how they could 
help.
 
Something you’ll never understand: Why the 
secret to lasting happiness is so hard to fi nd. The 
foundation for lasting happiness is usually hidden in 
selfl ess service. That’s where happiness is. 
 
What the Paradise Coast really needs: We need 
more focus on protecting our water supplies and our 
natural resources, and on providing for those in need, 
not always as a handout but as a hand up. 
 
Favorite thing about the Paradise Coast:  The 
beach, the Gulf of Mexico and the climate. They’re here 
for us to enjoy every day. 

Talking points with Dennis Brown

Leading for well-being
YOU ARE INVITED TO A BLUE ZONES PROJECT WORKSITE SUMMIT! 

Ready to create a workplace that promotes and sustains well-being? 
Attend a FREE Blue Zones Project® Worksite Summit and learn how you 
can build a more engaged, productive workforce. 

Employers play a key role in Blue Zones Project by shaping the workplace 
environment to support health and, in turn, improve productivity, decrease 
turnover and reduce healthcare costs. Business leaders are in a powerful position to 
dramatically improve employees’ well-being.

  Learn best practices from other local employers
  Network with community partners
  Enjoy a light breakfast

Sponsored by

Thursday, July 28
8:45 a.m. – 12 p.m.

The Club at The Strand
5840 Strand Blvd., Naples

RSVP: Call 239-624-2312 or email BlueZonesProjectSWFL@Healthways.com
Learn more at southwestflorida.bluezonesproject.com

Copyright © 2016 Blue Zones, LLC and Healthways, Inc. All rights reserved.
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“People will say, ‘Oh, my God. My 
grandmother collected that.’ I didn’t like 
it then, and I don’t like it now,” said Judy 
Haar of Judy’s Antiques in Fort Myers.

The Lladro and Hummel figurines you 
lovingly collected for your grandkids?

“The generation that bought it is giving 
it to a generation that doesn’t care,” Mr. 
Gannon said.

The same goes for Grandma’s set of 
Noritake, Haviland, Lenox or other fine 
china.

“The new generation is a generation of 
disposable party ware,” Mr. Gannon said. 

He literally cannot give away sets of 
fine china that once sold for several hun-
dred dollars.

“I have a clearance area set up outside 
where I’m selling sets of china for $49. I’ve 
got Haviland-Limoges and Noritake out 
there. These are sets that were selling 10 
years ago for $300 or more,” he said.

But oddly enough, some pieces still 
have cachet.

“Early, early English china — Minton. 
People are still collecting that. Those peo-
ple are doing the fine formal dining,” Mr. 
Gannon said.

Other objects always have a market.
“We still sell teacups. People like to do 

tea parties,” said Ms. 
Haar. 

That also hap-
pens on Florida’s east 
coast.

“A lot of people 
have tea parties at 
their homes and 
they look for teapots 
and cups and sau-
cers,” agreed Dora-
lea Asher, owner of 
All Good Things, an 
antiques mall in Lake 
Worth, just south of 
West Palm Beach.

It may be a hold-
over from the shabby 
chic craze of a decade 
or so ago, with paint-
ed furniture, chintzes 
and old-fashioned 
floral prints.

People mixed and 
matched china patterns and teacups.

“Florals, those are the ones that are in 
the demand. Floral dinner sets that are 
from France or are English — anything that 
is from Limoges — but nothing plain. It has 
to be very French looking and very floral,” 

Ms. Asher said.
It also needs to be high end.
“If it was high quality and expensive 

when you first purchased it, it’s still worth 
a lot of money now,” Mr. Gannon said.

That’s generally speaking, but jewelry 
and silver by Georg Jensen, Tiffany, Cartier 
and others tend to appeal to folks who 
always could afford the finer things. Even 
if they lose value, they still tend to retain a 
higher percentage of their purchase price 
than lesser items.

“Cartier? It’s no problem to sell. Some 
of the really good designers of jewelry in 
the ’50s ’60s and ’70s are pretty hot, but 
they have to be good, interesting pieces,” 
said Kathleen Pica, owner and auction-
eer at Auctions Neapolitan, a division of 
Dovetails LLC, in Naples.

Mr. Gannon noted a similar trend.
“Men’s watches, not ladies’ watches, 

are always in good demand. Watches 
that are worth more than $1,000 are 
easier to sell than watches priced under 
$200,” he said.

But that points to a trend follow-
ing the recent economic crisis in which 
demand all but disappeared on lower to 
midlevel collectibles. 

Starting in the 1970s, 20th century 
American pottery was popular with col-
lectors, as pieces of Rookwood, Roseville, 
Weller and McCoy began to increase in 
value, with most pieces selling for any-
where from $50 or so to the low hundreds.

Popularity spawns copycats, and pieces 
of Roseville were reproduced in China 
during the 1990s, causing confusion among 
collectors. 

“Rookwood still sells, but for the mun-
dane stuff, there’s not a whole lot of inter-
est,” Ms. Haar said. Prices across the mar-
ket have dropped, with most ordinary 
pieces of 20th century American pottery 
selling for $50 or less.

So why does Rookwood still sell?
Well, it was much higher end to begin 

with than Roseville, Weller and McCoy.
But even the better objects cycle in and 

out of favor.
Remember Hummel figurines? 
The market has all but collapsed for the 

whimsical German porcelain figures.
“Hummels. My feeling is that a lot of 

this stuff was very collectible during a 
certain period of time,” said Ms. Haar. 
“Royal Doulton, too. It was a trendy thing 
to collect, and as collectors got older 
and moved into assisted living, they all 
unloaded it at the same time. There’s just 
too much of it on the market.”

She remembers when Hummels 
fetched big bucks.

“At one time, Germans came to my 
shop and bought them. Evidently they 
could buy them here cheaper, but not any 

more. Even Lladro has gone down.”
The lower end Lladro figurines now 

fetch $30-$50 apiece, according to Mr. Gan-
non.

“It’s just like Hummels. The Hummel 
market 10 years ago was good. Now they 
just sit. You just can’t give them away. I had 
a blowout sale where I was selling them for 
$10 apiece.”

Well-designed furnishings and acces-
sories from the middle of the 20th century 
are popular with collectors today.

“The biggest trend right now is mid-
century modern, as far as desirability. It’s 

been in the market but we’re seeing an 
ever increasing demand for it and it’s get-
ting harder and harder to find,” Mr. Gan-
non said.

People often want something that 

ANTIQUES
From page 1

VANDY MAJOR / FLORIDA WEEKLY

Dean Gannon stands near a dining set that’s topped with Wedgwood china at Gannon’s 
Antiques & Art in Fort Myers. Behind him is a 19th-century, six-drawer chest with a Dutch 
marquetry design of inlaid hardwoods.

“The generation that bought it is giving it to a generation that doesn’t care.”
— Rick Gannon, Gannon’s Antiques & Art, Fort Myers

Rick Gannon holds very rare Favrile glass 
pieces crafted by Louis Comfort Tiffany at 
Gannon’s.

HAAR 

ASHER

We're not just a small 
   family dealership, we're your 
       "CONNECTION IN THE 
 CAR BUSINESS."

239-302-6223 | WWW.SOUTHERNIMPORTSNAPLES.COM | 3883 DAVIS BOULEVARD, NAPLES, FL 34104

2011 E-350 Turbo Diesel
$21,888
White, tan, 74k miles, sport, nav, premium 1  

2008 Maserati 
GranTurismo Coupe
$44,888
Silver, blue, 39k miles, too much to list!! 

$44,888

SCOTT SIMMONS/FLORIDA WEEKLY

Hummel figurines have lost value.
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Enjoy unlimited boating in a 
maintenance-free membership. 
450+ boats, 17 convenient 
locations. Free training.  

NON-STOP FUN! 

877-804-0402
FreedomBoatClub.com

Celebrate Your Right to Boat! SPECIAL!
$1000
OFF!
1X Entry Fee

WHEN YOU JOIN BY 7/31/2016

Membership Plans

$129-$279
PER MONTH + 1X ENTRY FEE

evokes their childhood.
“I think it’s nostalgia with the midcen-

tury pieces,” said Ms. Asher, the Lake Worth 
antiques dealer. 

Hobe Sound appraiser and auctioneer 
Tim Luke agreed.

“There’s some sort of reminiscence from 
their youth,” he said of collectors.

“Somebody had this stuff when they 
were growing up or they are rebelling 
against antiques. I think the ’50s and ’60s 
was a rebellion against that antique look.” 

That’s a trend that goes beyond the baby 
boom.

“But the really young people in their 20s 
and 30s gravitate to the midcentury, and 
they gravitate to the old linens and Pyrex 
and the colorful glasses,” Ms. Asher said, 
remembering Swanky Swigs and other nov-
elty glassware of the 1950s and ’60s.

Objects that are useful or decorative 
also sell.

“Coins sell, knives sell, vaseline glass 
sells,” said T.C. Dorler of Galleria Mall 
Antiques & Collectibles in Punta Gorda. 
“Any type of yard ornaments or nautical 
stuff also sells.”

Ms. Pica, the Naples auctioneer, predicts 
china and other objects will regain their lost 
luster.

“I think you’re going to see a resurgence, 
with softer lines and softer details coming 
back,” she said.

She can spot a trend.
“After 40 years, you start seeing these 

things over and over again. You understand 
that they’re worth money and that people 
want them and they’re desirable, but it’s the 
unusual that makes you go, ‘Whoa!’” Ms. 
Pica said.

That’s why she sells art and antiques.
“I’ve always been intrigued by what 

makes people buy what they buy. I think the 
business is fascinating.”

What’s hot
■ Midcentury — Think quality designs 

from the post-World War II period by such 
luminaries as Charles and Ray Eames, 
Harry Bertoia, Norman Cherner or Eero 
Saarinen. “We love to bring midcentury 
to auction,” said Tim Luke, a Hobe Sound-
based auctioneer and appraiser who 
has appeared on “Antiques Roadshow,” 
HGTV’s “Cash in the Attic” and Fox Busi-
ness Network’s “Strange Inheritance.”

■ Repurposed pieces — “When I go to 
Junk Bonanza (an annual event in Minne-
sota), I’m seeing lots of 20th-century fur-
niture that they’re painting up,” Mr. Luke 
said. “Now, it’s decorative and functional.” 

■ Silver — “People have been collect-
ing silver, not only in bullion or coins, 
but Georg Jensen and Tiffany,” said Rick 
Gannon of Gannon’s Antiques & Art in 
Fort Myers. But the silver needs to carry 
high-end hallmarks like he mentioned. 
Tiffany silver needs carry an early mark, 
according to Mr. Luke. “We try to make 
that distinction,” he said. 

■ Jewelry — All kinds. “Victorian and 

Deco jewelry, nice, old Mexican jewelry, 
Southwestern jewelry,” sell well, said Judy 
Haar of Judy’s Antiques in Fort Myers. 
“Any of the old estate jewelry, say, from 
the ’20s back, sells well.”

■ High-end objects — “Blue-chip 
items like Tiffany and Lalique sell well,” 
said Kathleen Pica, owner and auction-
eer at Auctions Neapolitan, a division 
of Dovetails LLC, in Naples. Ms. Haar 
agreed. “Good art glass will sell. Some 
of the ’50s stuff will sell — Murano, if it’s 
signed. That’s still pretty good. Of course, 
Steuben and Baccarat, that’s always good. 
Even Waterford. The pieces folks are look-
ing for are the older pieces.”

What’s not
■ Hummels and other collectible figu-

rines — “You just can’t give them away,” 
said Mr. Gannon. Even Lladro figurines are 
problematic. “You have two levels, the tradi-
tional store-bought Lladro or those you had 
to go to an actu-
al factory or 
Lladro store to 
buy. The bigger 
pieces, the ones 
you had to pay $800 
or $1,000, still have a 
high demand and a high 
value.”

■ Limited edition plates, 
dolls, figures and other 
items — “Mom always said 
they would appreciate in value,” 
said Mr. Luke. But these objects 
were made in the tens of thousands, 
rendering them common and worthless. 
Remember Beanie Babies? “I have garbage 
bags of Beanie Babies that will never sell,” 
Mr. Gannon said. “I have them as gifts for 
children and let them hold on to them 
if they’re good in the store.”

■ Most furniture — “Furniture 
of all types is a hard sell unless 
it’s a rarity or distinctive 
or a really good designer,” 
said Ms. Pica. The market 
for most Victorian furniture 

is very soft, and just about every family 
has had a mahogany Duncan Phyfe table of 
some sort that carries a story of how some 
grandmother acquired it. But 99.99 percent 
of those were mass-produced sometime 
between 1920 and 1950, and were not very 
good quality to begin with. “We look at 
those and go crazy,” said Mr. Luke.

■ Sets of china — Royal Copenhagen’s 
Flora Danica pattern has remained a top 
seller, according to Ms. Pica. But the rest? 
“Your Limoges, Noritake, your Haviland, 
your china sets where they are worth $200 
or under, people don’t want them,” said 
Mr. Gannon. The same goes for Lenox, 
Wedgwood and other seemingly high-end 
dinnerware. “Sets of china? Can’t sell it, 
and it takes up more room than it’s worth. 
Gosh, there was a time when (Replace-
ments Ltd.) would come down from North 
Carolina and buy big sets of dishes. Those 
days are gone, my friend,” said Ms. Haar.

■ Lower to middle level collectibles 

— Remember Fenton, Fostoria and other 
Depression-era glass? Well, the market for 
that has dropped in most areas. The same 
is true for other items priced under $100 
or so that once were the mainstay of any 
antiques shop or show, said Mr. Gannon. 
Of course, markets may vary. T.C. Dorler 
of Galleria Mall Antiques & Collectibles 
in Punta Gorda says she still has collec-
tors of Fenton glass and Wade figurines 
during the season. ■

People still buy tea cups for parties. Glamalite tumblers offer midcentury style.

Elegant 
Depression-era 
glass pieces, like 
this Fostoria 
American pattern 
punch bowl, have 
lost value.

What to do
So you have inherited Mom’s collection of 

Bradford Exchange or Franklin Mint plates. She 
paid $35 apiece but they’re only bringing $5 on 
eBay, so what do you do?

“Hold a garage sale, but don’t have high 
expectations,” said appraiser and auctioneer 
Tim Luke, co-owner of Treasure Quest Appraisal 
Group of Hobe Sound.

Or donate it to a charity.
Mr. Luke suggests people consider 

repurposing furniture with paint and other 
trimmings.

A good part of the business at Dovetails LLC in 
Naples is Annie Sloan Chalk Paint.

“I think you’re going to see a resurgence of 
softer lines and softer details coming back,” said 
Kathleen Pica, owner and auctioneer at Dovetails 
and its subsidiary, Auctions Neapolitan. “I think 
that’s part of why I think that look is coming back. 
The lighter grays are very good.”

“It has to be light furniture, said T.C. Dorler 
of Galleria Mall Antiques & Collectibles in Punta 
Gorda. “Shabby chic is huge — anything shabby 
chic is huge,” she said citing the rustic, pastel-
painted furniture and fl oral accessories that have 
been popular over the past decade.

Even if they’re not on a piece of shabby chic 
furniture, light colors are hip and are oh, so 
Florida.

“Obviously, we’re in a coastal area, so we’re 
going to do more coastal than the rest of the 
country,” Ms. Pica said.

Repurposing an item is an inexpensive way to 
achieve a look for which folks are willing to spend 
thousands and to honor Mom’s legacy.

— Scott Simmons
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World Renowned Cataract Surgeon 
David C. Brown, M.D., F.A.C.S.

New Patient Senior Special
FREE Medical Eye Exam!

Includes prescription for eye glasses and tests for cataracts, glaucoma and other possible 
eye diseases. Must be a US citizen. Offer good for new patients 55 years of age and older. 
Valid with participating insurance plans. Some restrictions apply. 
Expires 7/15/16.

FREE Exam Available 
at These Locations:
 Cape Coral
 Labelle
 North Fort Myers
 Port Charlotte

Appointment times are limited. 

Call Today!
888.EYE.APPT
or 888.393.2778

www.ECOF.com

FREE
Confidential Cost
Comparison for
Cataract Surgery

No hidden charges: It is our policy that the patient and any other person responsible for payment has the right to refuse to pay, 
cancel payment or be reimbursed for payment or any other service examination or treatment which is performed as a result of and 
within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatments.

Call or stop by The Arlington today! 
(239) 307-3000 or (866) 986-9690

7900 Arlington Circle  •  Naples, FL 34113
www.ArlingtonNaples.org 
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the Arlington of Naples is now ready 

for you. The celebration has begun. New 

neighbors are moving into beautifully 

designed villas and apartment residences.  

A growing community has already made 

this smart choice. With assurance for 

tomorrow, we are maximizing today  

- every day!  There’s still time...

This party is just 
getting started.

Love your pet? Here’s your
last chance to share a pic

Our favorite project every summer 
at Florida Weekly is the Pet Lovers 
special edition that features  — what 
else? — photographs from our readers 
of the furry, slithery, slobbery, whis-
kered, feathered, hoofed, amphibious 
and otherwise non-human companions 
that help make your lives complete.

So grab your smartphone or camera 
and click away. Then email your favorite 
shot (one entry per person) to pets@
floridaweekly.com. Be sure to tell us 
your full name and phone number, the 

name of your pet(s) and anything else 
you think we might want to know about 
your animal friend(s).

Deadline for submissions of high-
resolution jpgs (300 dpi) is 11:59 p.m. 
Sunday, July 10. Our pet-friendly staff 
will choose our favorite few dozen for 
publication in the July 21 edition. 

We’ll also pick three top pets whose 
owners will receive gift certificates 
($250 for first place, $100 each for sec-
ond and third) to a local pet supply 
store. ■



100 Years of Caring
1916 – 2016

www.LeeMemorial.org

Lee Memorial Health System has a long history of providing safe, 
high quality, leading-edge and compassionate care.

From one hospital—Lee Memorial Hospital—in 1916, we now 
encompass four acute care hospitals, two specialty hospitals 
and comprehensive health care services in facilities and office 
locations throughout Southwest Florida. 

Our team also has grown from two nurses to more than 11,800 
employees, 1,300 community physicians and 4,500 volunteers 
and auxilians—your family, neighbors and friends who make up 
your community health system.

We are devoted to excellence in healthcare—
today, tomorrow and always.
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PROFESSIONAL INTERIOR DESIGN SERVICES
LOW PRICE GUARANTEE

CUSTOM WINDOW TREATMENTS 
& FLOOR COVERINGS

WORLDWIDE DELIVERY AVAILABLE

ROBBSTUCKY.COM
FORT MYERS: 13170 S. Cleveland Ave., Fort Myers, FL 33907 

Phone: (239) 415-2800

NAPLES: 355 9th Street South, Naples, FL 34102
Phone: (239) 732-2400

Store Hours: Mon – Sat: 10am – 6pm, Sun: Noon – 5pm

  *Sale prices are marked off MSRP. Robb & Stucky never sells at MSRP;  
our prices are always lower. Sales on Clearance items are final. All Mitchell Gold 

+ Bob Williams items are on sale for a limited time only.  
Robb & Stucky is not responsible for typographical errors.

UPHOLSTERY, TABLES, STORAGE & MORE!*

20% OFF 

SAVE UP TO 70% OFF*

OVERSTOCKS • CLEARANCE ITEMS • FLOOR SAMPLES

South Seas Collection
End Table $999 MSRP $198 sale
King Bed $3599 MSRP $998 sale
Server $3599 MSRP $998 sale
Dining Table $2299 MSRP $698 sale

Vanguard American 
Bungalow Sectional
$5999 MSRP $3998 sale

Plus, STOREWIDE CLEARANCE!

Vanguard Bungalow Novella Sofa 
$2899 MSRP $1698 sale

Braxton Veracruz Sofa
$2749 MSRP $998 sale

Watch out for deputies on traffic detail
Here’s where Collier County Sheriff ’s 

Office traffic enforcement deputies will 
be the week of July 11-15:

Monday, July 11
Pine Ridge and Goodlette-Frank 

roads: Red-light running
U.S. 41 North and Old 41 Road: Speeding 
Immokalee Road and I-75 southbound 

exit: Speeding
Tuesday, July 12
Glades Boulevard and Palm Drive: 

Red-light running
Collier Boulevard and Vanderbilt 

Beach Road: Speeding
Everglades and Randall boulevards: 

Red-light running
Wednesday, July 13
County Barn Road and Davis Boule-

vard: Speeding
Logan Boulevard and Lancewood 

Way: Aggressive driving
Sunshine Boulevard: Red-light run-

ning
Thursday, July 14
Naples Boulevard: Aggressive driving
Immokalee Road and Juliet Boule-

vard: Red-light running
Airport-Pulling and Vanderbilt Beach 

roads: Red-light running
Friday, July 15
Pine Ridge Road and U.S. 41 North: 

Aggressive driving
Vanderbilt Beach Road and Gulf 

Shore Drive: Aggressive driving
Lely Cultural Parkway and Collier 

Boulevard: Speeding ■

Tune up your 
driving skills

AARP offers classes to help older 
drivers learn about new traffic 
laws, refresh their driving skills and 
reduce their risk for tickets and acci-
dents. Drivers over age 55 might be eli-
gible for a discount on auto insurance.

Cost is $15 for AARP members, $20 
for others. Reservations are required 
and can be made by calling the num-
ber listed with the session you wish 
to attend. Here’s what’s coming up 
where: 

Thursday, July 21: 9 to 3:30 p.m. at St. 
Williams Ministry Center, 750 Seagate 
Drive, Naples; 947-1727 to register. ■
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POOLS & SPAS

Call our new 
Design Center in 
Bonita Springs 
for a personal 
consultation

UP TO $7,000 VALUE!

You Dream It. 
       We Build It.

Discover the ultimate in personalization and the industry’s 
best “Worry-Free” pool building experience.

CALL 239.201.3195 TODAY!

*Free with pool, deck and cage purchase.  Offer good from July 1 – August 30, 2016.  Not in conjunction with Neal Communities 
or Neal Signature Homes and cannot be combined with any other offer or design features.  See sales associate for details.

PARADE
OF HOMES
WINNER!

FSPA MEMBER / CPC 1457280

WaterscapesPools.com

LIMITED TIME OFFER...

FREE Paver Deck Upgrade!

CLUB NOTES
■ Madame Denyse Jenkins and Alli-

ance Francaise de Naples invite those 
who enjoy conversing in French to the next 
French Speaking Table luncheons at noon 
on Thursdays, July 7 and 21, at Café Nor-
mandie, 3756 Tamiami Trail N. The only 
cost is for your meal. For reservations, call 
the restaurant at 261-0977.

The group also celebrates Bastille Day 
with dinner at Bleu Provence at 5:30 p.m. 
Saturday, July 16. For reservations, visit 
afnaples.org.

■ The Experimental Aircraft Asso-
ciation Chapter 1067-Naples meets at 7 
p.m. on the first Wednesday of the month at 
Naples Municipal Airport. The next meet-
ing is Aug. 3. Members also serve a pancake 
breakfast from 8-11 a.m. on the second Sun-
day of each month in the pilots’ lounge at 
Naples Municipal Airport. Admission for 
$5 includes coffee, pancakes, bacon or sau-
sage and orange juice. Proceeds benefit the 
EAA Young Eagles program that acquaints 
youth ages 8-17 with aviation as a career. 
The next breakfast is July 10. 

For more information, call 649-6627 or 
visit eaa1067.com.

■ Gamma Phi Beta Alumnae in South-
west Florida are invited to lunch at 11:30 
a.m. Monday, July 11, at Brio in Waterside 
Shops. For reservations or more informa-
tion, call Lynne Nordhoff at 594-8420 or 
email lynnecnordhoff@gmail.com.

■ Kappa Alpha Theta Alumnae are 
invited to join the chapter of Naples, Marco 
Island & Bonita Springs for monthly lun-
cheons, speakers and social events. The 
next luncheon is at noon Monday, July 
11. For more information, contact chapter 

president Linda Shafer by calling (402) 
770-3737 or emailing lsworklife@msn.com 
or by visiting naples.kappaalphatheta.org.

■ The Naples Wednesday Bridge 
Club welcomes new members to join in at 
9:15 a.m. every Wednesday in the clubhouse 
at Longshore Lake. The game is over by 3 
p.m. Admission for $20 includes beverages, 
lunch and a small reward for the winning 
players. For more information, email Phil 
Reed at philbarb8142@gmail.com.

■ The Naples MacFriends User Group 
welcomes all who share a passion for all 
thing Apple and love to learn from one 
another. Meetings are open to all, free of 
charge, and take place from 11:30 a.m. to 
1 p.m. Wednesdays at Naples Regional 
Library, 650 Central Ave. The next meeting 
is July 13. Visit naplesmug.com. 

■ The Naples Peggers invite anyone 
who likes cribbage to play from 6:30-8:30 
p.m. every Wednesday at East Naples Com-
munity Park, 3500 Thomasson Drive. The 
next meeting is July 13. The annual mem-
bership fee is $10. For more information, 
call Cathy Keeler at 774-1113 or email cathy-
keeler8@gmail.com.

■ The DPI-SIG Naples Digital Pho-
tography Club meets from 7-9 p.m. on the 
second Thursday of each month at Florida 
SouthWestern State College, 7505 Grand 
Lely Drive. The next meeting is July 14. 
Meetings are open to the public, and all 
levels of photographers are welcome. For 
more information, visit dpi-sig.org. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.
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WE’VE GOT YOU COVERED!

THE FLORIDA LIFESTYLE IN ULTIMATE COMFORT AND LUXURY

Serving Florida 

Over 20 years!BEST
VALUE

ROLLINGSHIELD.com

See why your neighbors trust  
South Florida’s ONLY Leading Distributor & Manufacturer

 
 INTERIOR SHADES

*No Interest charged if paid in full within 12 months. With approved credit. 

®

®

FREE IN-HOME CONSULTATION

BUY DIRECT
FROM THE MANUFACTURER

INSTALLATION INCLUDED

RETRACTABLE AWNING SALE!!

CALL FOR A FREE CONSULTATION OR VISIT OUR SHOWROOM

HURRICANE PROTECTIONRRICCCAAAAANNNNNEEEEE PPPPPRRRRROOOOOTTTTTEEECT
STARTING AT

$8 PER SQ FT

HURRICANE SHUTTERS, SOLAR & INSECT SCREENS

FEATURED ROLLING SHADE PRIVACY COMFORT LUXURY
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BATS
From page 1

play in the local ecology.
In Bonita Springs, CGT Kayaks offers 

an Imperial River Moonlight Bat Paddle. 
Paddlers take the river east of down-
town to view a colony of more than 
1,000 Brazilian free tailed bats that live 
under the Matheson Avenue bridge.

“What happens is at sunset they all 
come streaming out” to feed on insects, 
said CGT owner and tour guide John 
Paeno.  

On some nights they “fill the sky hap-
hazardly,” he said, “or create almost like 
a funnel of bats.”

The Matheson bridge has been home 
to bats for decades as far as Mr. Paeno 
knows. CGT’s next Bat Paddle is sched-
uled for July 16.

“I think the original fear of bats is kind 
of waning at least in our area, maybe all 
over the country, because they know a 
majority of them eat mosquitos,” said 
Mike Kirby, senior environmental spe-
cialist with the city of Bonita Springs.  

Bats are welcome in part as insect 
control in many residential backyards 
where people put up bat houses to 
attract them, as well as at Bonita Nature 
Place. 

“Most of the bat species we have in 
Florida are insectivorous,” says Pete 
Corradino, a wildlife biologist for the 
Everglades Day Safari who will be sur-
veying the bridges in Hendry County. 
“They feed on flying insects that can be 
nuisances, including mosquitoes.”

Studies have documented a single bat 
eating up to 3,000 insects in one night. 
Their diet not only includes community 

pests like mosquitoes but also extends 
to agricultural pests such as beetles 
and stink bugs. A 2011 article in Science 
magazine estimated that bats save U.S. 
farmers $3 billion annually. 

Bats also serve as pollinators for 
night flowers, and they help disperse 
seeds and fertilize plants. But like many 
species across the state, they’re being 
threatened by habitat loss.

“We take down the forests where they 
roost,” Mr. Corradino says, “and they’re 
losing the habitats they require.”

While the bat survey was conceived 
as an FMNP endeavor, Erik Neugaard 
— a lead instructor with the FMNP who 
has been conducting wildlife surveys for 
more than 20 years and is coordinating 
the study — says he is happy to include 
anyone who is enthusiastic about the 
study’s goals.

Volunteers will be assigned an area, 
either an entire county or part of a 
county depending on how many bridges 

are listed for that location. People can 
go out on their own, although for safety 
reasons it’s encouraged to bring a part-
ner. 

Volunteers establish the presence of 
bats under bridges using three methods: 
sight, sound and smell. First they will 
look for evidence of bats, both high and 
low. They’ll check whether they can 
see bats hanging from the bridge near 
the expansion joints, and then they’ll 
search for piles of guano and stains cre-
ated by bat urine on the ground. Next, 
volunteers will listen for bats. The most 
common bat in Florida is the Mexican 
or Brazilian free tailed bat, and this 
particular bat chirps in a range that is 
audible to the human ear. Finally, vol-
unteers will need to confirm the pres-
ence of bats by smell. Bats release a 
pheromone in their urine that produces 
a highly distinctive odor. Often, it’s pos-
sible to identify the presence of bats by 
smell alone.

Mr. Neugaard says the survey is ongo-
ing, and he hopes to have it completed 
by the end of the year.

“It will depend on the number of vol-
unteers and how passionate they are.”

Volunteers can reach him at 
neugaard@yahoo.com.

 

Bat facts
Florida has 13 resident bat species. 

The most common is the Mexican or 
Brazilian free tailed bat, and two spe-
cies — the Florida bonneted bat and the 
gray bat — are currently endangered. 
Natural roosting sites for bats in Florida 
include caves, hollow trees, the under-
side of dead palm fronds and Spanish 
moss. Native bats are insectivorous and 
can eat thousands of insects in a single 
night. ■

— Florida Weekly writer EvanWil-
liams contirubted to this report.

DESIGNER HOME DECOR AT WAREHOUSE PRICES!

BEST FURNITURE STORE

2015
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Coupon Expires 7/31/16.
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HEALTHY LIVING

DOH takes over
family planning 

services in Naples
and Immokalee

The Florida Department of Health 
in Collier County now provides family 
planning services to men and women 
at the DOH-Collier Naples and Immo-
kalee locations. Planned Parenthood of 
Southwest Florida previously provided 
family planning services for Collier 
County through a contract with DOH-
Collier. 

Services are provided in the same 
location in Immokalee, 419 N. First St., 
with expanded hours now offered five 
days a week. Services in Naples have 
been relocated to the DOH-Collier 
campus at 3339 Tamiami Trial E.

DOH-Collier staff provides contra-
ceptive services, pregnancy testing 
and counseling, basic infertility servic-
es, preconception health services and 
sexually transmitted disease services. 
Appointments can be made by call-
ing 252-8207 for Naples and 252-7300 
for Immokalee. For more information, 
visit collier.floridahealtlh.gov. ■

Blue Zones Project 
invites businesses
to Worksite Summit
Blue Zones Project-Southwest Flor-

ida invites local business owners to 
the second annual Blue Zones Project 
Worksite Summit from 8:45 a.m. to 
noon Thursday, July 28, at The Club 
at The Strand. Employers will learn 
how to build a more engaged, healthy 
and productive workforce. Attendees 
will network with community partners 
and learn best practices that support 
employee health, improve productivity, 
decrease turnover and reduce health-
care costs.

Blue Zones Project is a community-
by-community, well-being improve-
ment initiative designed to make 
healthy choices easier through sustain-
able changes to environment, policy 
and social networks. For reservations 
to the Worksite Summit, call 624-2312 
or email bluezonesprojectswfl@health-
ways.com. ■

Study finds likelihood of trying marijuana 
begins at age 11, peaks at ages 16 and 18

UNIVERSITY OF FLORIDA HEALTH

The likelihood adolescents will try 
marijuana rises steadily from age 11 to 
age 16, then decreases before hitting 
another peak at age 18, according to a 
new University of Florida study.

The study findings, which appear 
in the American Journal of Drug and 
Alcohol Abuse, may help experts devel-
op new marijuana prevention strate-
gies, says lead author Xinguang (Jim) 
Chen, M.D., Ph.D., a professor in the 
department of epidemiology in the UF 
College of Public Health and Health 
Professions and the UF College of 
Medicine, which are both part of UF 
Health.

“Many existing marijuana interven-
tion programs target students age 15 
and older,” Dr. Chen said. “Our find-
ings demonstrate the need to start drug 
education much earlier, in the fourth or 
fifth grade. This gives us an opportu-
nity to make a preemptive strike before 
they actually start using marijuana.”

As medical marijuana laws are 
passed in more states, there is concern 
among some experts that adolescents 
may view marijuana as a substance that 
can be used safely by anyone, regard-
less of whether it is part of a treatment 
plan under a physician’s supervision. 
Using marijuana at a young age could 
put adolescents at risk for cognitive 
problems, according to the National 
Institute on Drug Abuse. Teens who 
use marijuana may have impaired brain 
development and lower IQ. They may 
receive lower grades and are more 
likely to drop out of high school.

The UF study was designed to learn 
when adolescents are most at risk for 
starting marijuana use. It is one of the 
first studies to examine the likelihood 
of marijuana initiation as a function of 
age and it used a study method called 
survival analysis that is more sensi-
tive to fluctuations across age groups, 
Dr. Chen said. The team analyzed data 
from the 2013 National Survey on Drug 
Use and Health, a nationwide cross-
sectional survey including approxi-
mately 27,000 respondents ages 12 to 
21, sponsored by the Substance Abuse 
and Mental Health Services Adminis-
tration.

The researchers found the likeli-
hood that adolescents would start 
using marijuana climbed steadily 
starting at age 11, reaching a first peak 
at age 16. But the researchers were 
surprised to discover that at age 17, 
there was a dip in the possibility that 
teens would start using marijuana. 
The team theorizes that many 17-year-
olds are focused on improving grades 
and preparing for college entrance 
exams, which could pull their atten-
tion away from experimenting with 
drugs. This finding may represent an 
additional approach for developing 

interventions, Dr. Chen said.
“Increasing adolescents’ academ-

ic responsibilities and placing more 
emphasis on education could be one 
way to postpone drug use initiation, 
ultimately preventing drug use,” he 
said.

The likelihood of marijuana initia-
tion rebounded at age 18 for a sec-
ond peak. This corresponds to another 
major milestone in the lives of many 
young adults, said Bin Yu, M.D., one of 
the study’s co-authors, and a research 
assistant in the UF department of epi-
demiology.

“At 18, many adolescents leave their 
parents’ homes to start college or enter 
the workforce,” Dr. Yu said. “They may 
be more susceptible to influence from 
peers and they have less monitoring by 
their parents and the community.”

The researchers found that by age 
21, 54 percent of young adults will have 
used marijuana.

The research team, which also 
included Sonam Lasopa, Ph.D., a recent 
graduate of the UF doctoral program 

in epidemiology, and Linda B. Cot-
tler, Ph.D., M.P.H., a dean’s professor, 
chair of the UF department of epide-
miology and PHHP’s associate dean for 
research, noted a second surprise find-
ing when they analyzed the likelihood 
of marijuana use by race. Adolescents 
who self-identified as having a multi-
racial background were significantly 
more likely to use marijuana than any 
other racial or ethnic group.

More research is needed to under-
stand the reasons why adolescents 
from multiracial backgrounds may be 
at increased risk for initiating marijua-
na use, Dr. Chen said. With that knowl-
edge, experts can develop prevention 
programs that take into account racial 
and ethnic differences, as well as age.

“This study finding supports the 
idea of precision intervention,” he 
said. “Intervention programs should be 
developed for both parents and adoles-
cents, and delivered to the right target 
population at the right time for the best 
prevention effect.” ■
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With LMCU’s guaranteed 
low mortgage rates**,     
we promise there’s not a 
better deal out there. For 
purchasing, refinancing or 
new construction, there’s 
no better place than Lake 
Michigan Credit Union.

Anyone can join! Call, click 
or stop by our Bonita 
Springs branch today.

24201 Walden Center Dr.
Suite #101
Bonita Springs
(239) 908-5870
LMCU.org

Carter Oosterhouse
LMCU member

*APR=Annual Percentage Rate. Base rates are 
quoted, rates as of 6/23/16. The monthly payment for 
a 15 year schedule would be 1035.87 at an interest 
rate of 3.000%. This payment schedule is based on a 
$150,000 loan on a $200,000 property value. If an 
escrow account is required or requested, the actual 
monthly payment will also include amounts for real 
estate taxes and homeowner's insurance premiums. 
Your rate may vary depending on your specific credit 
terms and property analysis. Max Mortgage program. 
Rates subject to change.**Our Low Rate Guarantee: 
Lake Michigan Credit Union will match legitimate 
competitor offers or credit the borrower $300 off 
closing costs.

Refinancing 
now is one of 
the smartest 
moves you 
can make.

15 Yr. Mortgage
Fixed Refinance Rate313APR*
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(At the light at the corner of 41 and Imperial Blvd.)

www.CelebrateMySmile.com

239-591-1000
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Avow announces
loss support group

for LGBT community
In the wake of the mass shooting 

at Pulse in Orlando last month, Avow 
reminds the local community that grief 
support services are available to anyone 
experiencing loss. Avow’s bereavement 
counseling, workshops and support 
groups are offered at no cost and con-
ducted in a safe, compassionate envi-
ronment for people who need help in 
times of grief.

This fall, Avow will conduct a special 
eight-week series addressing the grief 
and loss needs of members of the LGBT 
community who have experienced the 
death of a partner or significant other. 
Sessions will meet at Avow headquar-
ters beginning Thursday, Oct. 20. 

Other support group times and loca-
tions offered at Avow vary. Information 
and schedules are posted online at 
avowcares.org/grief-support. Limited 
individual support is also available. 

Avow was founded in 1983 as Collier 
County’s original, nonprofit hospice. 
Today, Avow’s nonprofit companies 
provide palliative care consultations for 
people facing chronic or serious illness 
and hospice care and bereavement sup-
port services for children and adults. 
Avow also offers private pay concierge 
care management services.

For more information or to speak to 
a member of Avow’s bereavement team, 
call 261-4404 during regular office 
hours, 8:30 a.m. to 5 p.m. Monday-
Friday. ■

Make this
your summer
of awakening

“The Journey of Awakening,” a four-
week spiritual intensive based on the 
teachings of Eckhart Tolle (“The Power 
of Now” and “The Art of Presence”), 
takes place Thursday evenings, July 
14-Aug. 4, at the Unitarian Universalist 
Congregation of Greater Naples.

Sessions are facilitated by Naples 
resident Linda Allen, who has led inten-
sives in Wisconsin for several years and 
in Naples since mid-2013. Meetings of 
“The Journey of Awakening” will begin 
with a guided meditation and will be 
followed by viewing a portion of a DVD 
of Mr. Tolle’s presentation in Belfast, 
Ireland, in which he opens his audience 
to the mystery of consciousness and 
encourages a shifting away from the 
deeply engrained assumption that there 
is something more important than this 
moment.

The Unitarian Universalist Congrega-
tion of Greater Naples is at 6340 Napa 
Woods Way. The summer sessions meet 
from 6:30-8 p.m. Cost is $30 for all four 
sessions, and participation is limited 
to the first 50 people who sign up. No 
walk-ins will be accepted. 

For more information, call Donna 
Carty at 784-7734 or email JourneyTo-
Presence@gmail.com. ■
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Need Help? Call Us 24/7 
239-596-1896    1-800-WEIGHT-LOSS

www.NaplesWeightLoss.com
2590 Northbrooke Plaza Drive, Suite 103, Naples, FL 34119

(Located on the corner of I-75 and Immokalee Road)

OVERWEIGHT?
Lose up to 30 pounds in 30 days!

Naples Weight Loss 
& Wellbeing

Offer Includes:  Complete comprehensive review of 
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today!

BY KIM CAMPBELL THORNTON
Universal Uclick

When I walked onto the grounds of 
Gachen Lama Khiid at Erdenetsogt in 
Mongolia’s Khangai Mountains, nearly 
the first thing I saw was a cat sunning 
himself outside the temple. Cats are not 
especially popular as companion animals 
in Mongolia, but when I thought about 
it, the cat’s presence made sense. I con-
firmed my suspicion later as I drank salty 
milk tea with the monastery’s head lama. 

“Is it common for monasteries to 
have a cat?” I asked.

Our guide, Batana Batu, translated 
his response. Yes, he said. The cat is 
there to protect food stores from mice.

Cats have served as pest control 
at temples and monasteries through-
out the world for centuries. Egyptian 
temple cats were trained to hunt snakes 
and rodents, reported fifth-century 
Greek historian Herodotus. 

In Cyprus, at the Monastery of St. 
Nicholas of the Cats, snakes overran 
the island after a drought. The monas-
tery’s patron, the future St. Helena, had 
1,000 cats brought in from Egypt and 
Palestine to kill the snakes. 

An unknown ninth-century Irish 
monk wrote a poem about his cat, Pan-
gur Ban, that we still read and appreci-
ate today:

“I and Pangur Ban my cat,
’Tis a like task we are at:
Hunting mice is his delight,
Hunting words I sit all night.”

Medieval monks prized cats not only 
because they warred against mice to 
protect food stores, but also because 
they prevented mice from nibbling on 
the manuscripts the monks labored to 
create. The occasional inky paw print on 
a page was less destructive.

Nuns in convents were forbidden to 
have pets such as dogs and monkeys — a 
rule they frequently broke — but there 
was one exception. The 13th-century 
“Ancrene Wisse,” rules for nuns, notes 
in the section titled “On Domestic Mat-
ters”: “You shall not possess any beast, 
my dear sisters, except only a cat.”

Between 1306 and 1467, Exeter Cathe-
dral had a succession of official cats. A 
penny per week was budgeted to supple-
ment the diet of the cat, who was other-
wise expected to chow down on mice and 
other pests. The north transept wall still 
has a hole (an early cat door?) through 
which the cat could enter and exit.

Several cat breeds are reputed to have 

originated as monastery or temple cats. 
The legend behind the Burmese is that 
Buddhist monks regarded the shorthaired 
brown cats as embodiments of gods.

The Birman, once known as the 
Sacred Cat of Burma (now called Myan-
mar), is said to descend from cats that 
were companions to temple priests in 
the northern part of the country. 

The story goes that a priest named Mun 
Ha, accompanied by his beloved white 
cat, was praying in the temple beneath the 
golden statue of the goddess Tsim Kyan 
Tse, whose eyes were represented by bril-
liant sapphires. Marauders in search of 
treasure broke in and attacked the priest. 
As he lay dying, the cat rested his paws 
on Mun Ha’s head and faced the statue. 
Suddenly, his white fur became tipped 
with gold, his legs darkened and his eyes 
changed from yellow to deep sapphire 
blue, but his paws remained pure white. 
The next morning, the remaining monks 
awoke to find that all the cats had under-
gone the same transformation.

In France, the Chartreux was once 
known as the monastery cat associated 
with Carthusian monks at the Grande 
Chartreuse monastery near Grenoble. 
The blue cats were believed to have 
originally come from Syria, brought to 
France in trade or by returning Crusad-
ers in the Middle Ages.

The cat’s mousing prowess is surely 
what gained him entrance to contempla-
tive life, but undoubtedly his tranquil 
nature and love of solitude earned him a 
permanent home. ■

PET TALES
Temple cats

Around the world, cats are welcome members of monastic communities

Pets of the Week
>> Amy is 
a beautiful, 
2-month-old 
domestic 
mediumhair. She’s 
a well-behaved 
cuddle-bug who 
loves to play with 
everyone.

>> Brooklyn is 
a happy, affection-
ate, 3-year-old 
terrier bully mix 
who weighs about 
53 pounds. She 
knows her basics, 
loves to run and 
play ball and is 
good on her leash. 

>> Rusty is a 
laid-back, 2-year-
old American 
Staffordshire 
terrier who weighs 
about 50 pounds. 
His handsome 
looks are matched 
by his friendly 
personality. He 
knows his basics 
and likes to go for 
walks.

To adopt 
or foster 
a pet

This week’s pets are from Collier County Domes-
tic Animal Services. Adoption fees for cats are $60 
and dogs are $85 and include sterilization surgery, 
vaccinations, pet license, ID microchip and a bag of 
food. Visit DAS at 7610 Davis Blvd. from 11 a.m.-6 
p.m. Monday-Saturday. Adoptable dogs and cats from 
DAS are also at For Footed Friends in Marquesa Plaza 
on Livingston Road from 11 a.m. to 2 p.m. the fi rst 
Saturday of every month. For more information, call 
252-7387 or visit colliergov.net/pets. ■

A Mongolian cat earns his keep at a Buddhist 
monastery. 
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Free Screenings In July!
Tuesday, July 12th

from 3-5pm
1510 Royal Palm Square Boulevard

Suite 101
Fort Myers, Florida

Thursday, July 21st
from 3-5pm

3359 Woods Edge Circle
Suite 102

Bonita Springs, Florida

Joseph G. Magnant, MD, FACS, RPVI
Vascular Surgeon & Vein Expert

FREE Virtual Vein Consult!
Find Out If You Have Vein Disease From 
The Comfort of Your Own Home!

The patient and any other person responsible for payment had a right to refuse to pay, cancel payment, or be reimbursed for payment for any other service, examination, or 
treatment that is performed as a result of and within 72 hours of responding to to advertisement for the free, discounted fee, or reduced fee service, examination, or treatment.

We’re Sooo...Vein!
I bet you want your spider and 

vericose veins to vanish!

239-694-VEIN (8346)
weknowveins.com •     facebook.com/weknowveins

Call To Reserve Your Spot Today!

FORT MYERS & BONITA SPRINGS

THE DIVA DIARIES
I’m melting! Melting! Oh, what a world! What a world!

With apologies to Shakespeare, I say, 
“Now is the summer of our discontent 
… ”

I’ve lived in Southwest Florida since I 
was just a tween diva of 11, and every sin-
gle summer I tell myself that I’m going 
to somehow embrace this oppressive 
subtropical heat, and if not enjoy tem-
peratures in the upper 90s (apparently 
some people do, bless their hearts), at 
least accept them and make peace with 
the fact that I’m going to be miserably 
uncomfortable until at least Thanksgiv-
ing (or so).

And, yet, each summer, I find myself 
shocked and amazed (again!) when I get 
into my car after a midday Publix shop-
ping trip to find that my steering wheel 
is made of molten lava and I can only 
touch it with the dish rag that I keep on 
the passenger side of my car. 

I used to dream of inventing a make-
up line that would be resistant to perspi-
ration and not immediately melt off my 
face the second I stepped outdoors, but 
I now realize it’s hopeless. 

I no longer even bother telling my 
friends when I see globs of mascara 
liquefying in the corners of their eyes as 
the sun bears down on their pretty faces 
— it’s like I’ve given up. 

Even the very notion of putting on 
pants makes me laugh. 

How anyone can wear binding gar-
ments in this heat without fainting is 
beyond my comprehension. 

I can barely stand to wear a bra and 
we’re only a few days into July. 

Come August, if I suddenly vanish, 
check the walk-in freezers of local res-
taurants. 

Still, instead of whining about our 
Southwest Florida summers (see above), 
I’ve decided to come up with ways to 
make the next few months of scorching 

“feels like” temps in the hundreds some-
how seem more manageable.
■ The Chillow! This cooling pillow 

is a delightful cooling pad that you 
fill with water for cool relief (check 
Amazon.com), they’re generally less 
than $15 — I love mine.

■ Elegant hand fans — let’s bring 
them back. Southern ladies in 
classic Tennessee Williams plays 
always look so genteel as they fan 
their pretty faces with pretty silk 
fans they keep in their purses (think 

Blanche DuBois). Plus, you can 
usually pick them up for cheap at 
World Market or Pier One Imports. 

■ Spritzers. Not white wine spritzers 
(although they’re helpful as well), 
but the little pump spritzers used 
to spray houseplants. Get a purse-
sized one and fill it with spring 
water and a drop of peppermint oil 
or eucalyptus oil. When you’re so 
hot that you’re losing your will to 
live, close your eyes and spritz your 
face. Don’t worry about messing up 
your make-up; it’s already melting 
anyway. 

■ Make sure the A/C in your home 
and car are in working order. I’m no 
appliance expert, but I can tell you 
that when your air conditioner dies 
in the middle of a 92-degree night, 
it’s often your own fault. Get those 
fluids checked, make sure your 
filters are fresh — these aren’t the 
months to mess around with A/C 
maintenance. If my air conditioner 
goes out, you better believe I’ll be at 
a hotel before you can say, “Freon is 
your friend.” 

The next five months are going to 
be long, but fret not — we’re in this 
together — and again, don’t forget the 
wine spritzers (with plenty of ice and a 
fruit garnish). ■

— Ciao for now, my lovelies! Stay 
tuned for another divalicious diary 
entry next week …

stephanieDAVIS 
sdavis@floridaweekly.com
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Limited Time Only!

 CUSTOM
CABINETRY

your freedom
TO CHOOSE ... 

*Restrictions apply. See store for details. Limited time.
*Not exactly as shown. See store for details. Not valid with any other offer.

RED • WHITE • BLUEplus your pick!
*Restrictions apply. See store for details. Limited time.

*FREE KitchenAid®

Dishwasher
with purchase.

*$1000 CASH
towards your

purchase.
OR



Naples
T O P

 1%
Our Experience Counts. Our Expertise Sells.

luxee x c l u s i v e l y

From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Del Mar at Coquina Sands $487,000
1300 Gulf Shore Boulevard North, #509           

Quail West $2.875 M
6320 Burnham Road

SPECIAL TO FLORIDA WEEKLY

When asked how they like their jobs, 
how many people can say, “I love every 
bit of it”?

That’s what Gerardo Bustamante says 
about working at Ring Power Corp., 
one of the largest Caterpillar dealers 
in the Southeastern U.S., headquar-
tered in Florida. He acquired the skills 
necessary to operate and repair large 
machinery through the heavy equip-
ment mechanics program at Immokalee 
Technical College, in partnership with 
The Immokalee Foundation.

“I enjoy working with my hands on 

all different equipment, and I never 
know what I’m going to be working on 
until I get there,” Mr. Bustamante says 
bout his job. A native of Immokalee, 
he now lives in Plant City and works at 
Ring Power’s Lakeland location. At 24, 
he is a young adult who not only looks 
forward to going to work every day but 
also succeeds in that work, which is less 
a “job” and more a career.

He became a member of TIF Career 
Development program and joined 
Future Builders of America group as a 
sophomore at Immokalee High School. 

Equipped for a career

SEE HEM, B4 

The Immokalee Foundation teams up 
with iTech and Caterpillar to turn students 

into heavy equipment mechanics
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At 24, Immokalee native Gerardo Bustamante 
looks forward to going to work every day as 
a heavy equipment mechanic at Ring Power 
Corp., a Caterpillar dealer in Lakeland.

COURTESY PHOTOS

HEM students at Immokalee Technical College with their instructor Bob Moore (in black).

INSIDE

Ask the Fool
What does a company’s
“burn rate” reflect? B6 

House Hunting
Gulf-front with four bedrooms
on Marco for $5,350,000. B11 

Women on Fifth
“Girls, Canvas and Wine”at Mary 
Martin Gallery, and more
Networking photos. B7, B10 
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 &  Best Realtor In SW Florida As Voted By Naples Daily News Readers’ Choice Award
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CHRISTOPHER A. BRAUN
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Pelican Bay

17th Floor

3B/3B Perfection

Coquina Sands

3 Blocks to Beach

5B/4B 

Fully Renovated

Move-In Ready

$2,150,000

Pristine Lely

Lakefront

4+Den/4B  

Built 2006

12’ to 14’ Ceilings

$1,195,000

Moorings

Oversized 

Lot & Pool

5B/4.5B  Built 2007

Ideally Designed

$2,4 5,000

2 0 1 5 ,  2 0 1 3 ,  &  2 0 1 1  # 1  R E A LT O R  C O M PA N Y  W I D E

Port Royal

Rare Double Lot

Walk to the Beach

Walk to Port Royal Club

Over 1 Acre

$6,395,000

“The Beach Cottage”

Olde Naples

3 Blocks to Beach

Built 2013 : 4+ Den

Gorgeous & Impeccable

$3,995,000

Pelican Bay

17th Floor

3B/3B Perfection

Just Reduced!

$2,650,000

Park Shore

Big Gulf Views All Rooms

True Beach Walkout

3/3 Redesigned & Renovated

Over 1,700SF Private Terraces

$4,525,000

Aqualane Shores

Priced At Land Value

Low Country Architecture

Broad Southerly Views

Oversized Lot

150+ Water Frontage

$3,900,000

Moorings

Oversized 

Lot & Pool

5B/4.5B  Built 2007

Ideally Designed

$2,445,000
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2025 Crayton Road
• 4,179 sq. ft. Under Air; 6,270 sq. ft Total

• 4 Bedrooms + Den + Loft, 4 Full Baths, 2 Half Baths, 3.5 Garage

• Oversized Corner Lot with Southern Exposure

• Spacious Outdoor Area

• Fully Furnished by Clive Daniel Home

Follow me on:

Encore Realty, LLC  |  2240 Venetian Court, Naples, FL 34109
Cell: 239.537.5351  |  Encore-Realty.com
*Prices and/or renderings are subject to change without notice.

Dante DiSabato
Broker Associate

LISTED AT $3.925M

BROKER OPEN
Friday, 4-6 p.m.
Music, apps, drinks! 

2025 CRAYTON ROAD

Small Business Development Center announces regional award winners
The Florida Small Business Develop-

ment Center at Florida Gulf Coast Uni-
versity announces the following as its 
2015 regional award winners: Dan Telep 
Jr., Regional Consultant of the Year; Julio 
Estremera, Regional Employee of the 
Year; and Jadira Hoptry of Fifth Third 
Bank, Regional Outstanding Resource 
Partner of the Year.

The Regional Consultant of the Year 
Award recognizes a consultant for out-
standing performance and significant 
contributions in the region. Mr. Telep, 
a 13-year employee of the FSBDC, con-
tinuously works to help clients find and 
secure government contracts; in 2015 he 
provided more than 1,600 hours of con-

sulting hours and helped clients obtain 
more than $800,000 in government con-
tracts. His previous experience as a gov-
ernment procurement officer brings him 
hands-on insight on the workings of the 
contracting processes.

The Regional Employee of the Year 
Award recognizes an employee from each 
region for their outstanding performance, 
significant contributions and commit-
ment to operations, effectiveness and 
service excellence. A 16-year employee 
of the FSBCD, Mr. Estremera is a key 
employee in overall leadership at the 
center and is highly regarded by staff and 
other consultants for the pride he takes 
in his work. In 2015, he exceeded his con-

sulting metrics by 111 percent.
The Regional Outstanding Resource 

Partner of the Year Award recognizes the 
resource partner from each region that 
provided the greatest direct contribu-
tion to the regional FSBDC. Ms. Hoptry, 

vice president of community and eco-
nomic development at Fifth Third Bank, 
has for the past three years supported 
the FSBDC at FGCU programs. Her key 
contributions include financial support, 
sponsorship of educational seminars and 
workshops.

The FSBDC at FGCU offers one-on-
one, confidential, no-cost consulting 
and low-cost workshops for businesses 
throughout Collier, Lee, Charlotte, Hen-
dry and Glades counties. It is designated 
by the state as Florida’s principal pro-
vider of business assistance. For more 
information, contact Amanda Stirn by 
calling l745-3706 or emailing astirn@
fgcu.edu. ■

TELEP ESTREMERA HOPTRY



After he graduated, TIF staff mem-
bers knew his interests and encouraged 
him to enroll in the HEM program at 
Immokelee Technical College (iTECH).

“You learn to work on all kinds of 
equipment — the whole machine,” he 
says. After his first year, he learned even 
more on a 10-week internship with Ring 
Power.

Internships and full-time employment 
are among the greatest benefits of the 
HEM program, says Elda Hernandez, TIF 
program services manager. “The students 
are interviewed by more than 10 busi-
ness partners for a 10-week paid summer 
internship or full-time employment.”

For Mr. Bustamante, both of those 
situations occurred. After his internship 
in Tampa, he returned to iTECH for the 
second year of the program. “Then about 
a week before graduation, Ring Power 
called and wanted to hire me,” he says.

Julio Estrella had a job when he 
enrolled at iTECH. The HEM program 
helped him get a much better job.

Mr. Estrella also had been a member of 
the FBA and TIF’s Career Development 
program. During high school, he learned 
automotive repair and picked up skills as 
an electrician. But when he graduated in 
2009, the economy was bleak and jobs 
were hard to find. “I was helping my 
family by working at a convenience store 
then,” he says. “It was the only place hir-

ing at the time.”
He never ventured far from TIF and 

its programs, though. He continued to 
volunteer, helping other TIF students and 
the staff members who guided him. Then 
in 2013, his adult mentors encouraged 
him to go back to iTECH for the two-year 
HEM program. Like Mr. Bustamante, he 
received scholarship help from the foun-
dation. 

That finan-
cial help paid 
off for everyone 
involved.

After gradua-
tion, Mr. Estrella 
was hired by 
Vulcan Materials Company — the coun-
try’s largest provider of construction 
materials such as crushed stone, sand 
and gravel — as a mobile maintenance 
mechanic, working mainly in Fort Myers 
but also at the company’s Collier County 
location. 

“I deal with everything from preventive 
maintenance to changing oil and doing 
routine inspections up to full repairs on 
haul trucks, loaders and dozers,” he says. 

He lived all of his life in Immokalee, 
but the job gives him enough income so 
he and his wife, Tania, can live in Fort 
Myers. “Things are definitely improved,” 
he says. “It’s better pay, and I actually like 
what I’m doing.”

While most of the students who par-
ticipate in the TIF Career Development 
program do so with attending college as 
a goal, the same path is not necessarily 
right for everyone. The HEM curriculum 
— a partnership between the foundation, 

iTECH and Caterpillar — prepares stu-
dents in two years for a career that is in 
demand and pays well.

In class, students work on diesel 
engines, transmissions, buses and a motor 
grader. They learn to use web-based ser-
vice software, order parts and create 
reports of service work accomplished. 
They earn certifications that qualify 
them for jobs and gain experience that all 

employers 
want but 
that is often 
hard to get 
otherwise. 
Instruction 
and practi-

cal work are included in the 1,800-hour, 
four-semester program of nine courses.

TIF graduates also become role mod-
els for others.

“After graduation, many students vol-
untarily return to speak with TIF high 
school students to let them know anyone 
can be successful and follow their dreams 
without a college degree,” Ms. Hernandez 
says. ■

— The Immokalee Foundation pro-
vides a range of education programs 
that focus on building pathways to suc-
cess through college and post-secondary 
preparation and support, mentoring and 
tutoring, opportunities for broadening 
experiences and life skills development 
leading to economic independence. To 
learn more about TIF, volunteering as a 
mentor, making a donation or including 
TIF in your estate plans, call 430-9122 
or visit immokaleefoundation.org.
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(800) 246-1129  
www.bluecapitalcleaning.com

Offi ce Cleanings | Construction Cleanup | Floor Care

COURTESY PHOTO

Julio Estrella has moved to Fort Myers and works as a mobile maintenance mechanic for Vulcan Materials Company, the country’s largest 
provider of construction materials such as crushed stone, sand and gravel.

HEM
From page 1

Young 
professionals

have a web portal
all their own

The Southwest Florida Young 
Professionals Group has launched 
ypswfl.com, a web portal giving 
young professionals ages 20-40 in 
Southwest Florida a single source 
for information on area events 
and activities to help them grow 
their business and personal con-
nections.

In 2013, the Horizon Council 
Workforce Task Force recognized 
an emerging need to create aware-
ness of what Southwest Florida 
has to offer the growing number of 
young professionals in the region. 
The council commissioned a study 
that found YPs who move to the 
area have a difficult time engaging 
with other YPs since information 
about events and activities was 
limited. The task force took on the 
challenge of developing a solution, 
working with community leaders 
and the YP audience to develop 
the new web portal.

Guido Minaya, chair of the ini-
tiative, says representatives from 
Naples Young Professionals, the 
Bonita Springs Area Chamber of 
Commerce-Young Profession-
als and the Greater Fort Myers 
Chamber of Commerce Leader-
ship NEXT worked together to 
seek funding, secure a vendor and 
develop the portal. It was funded 
by Chico’s FAS Inc., Lee Memorial 
Health System and a grant from 
the Southwest Florida Community 
Foundation.

The portal was produced by Ati-
lus, a web design and internet mar-
keting company based in Bonita 
Springs and owned by young pro-
fessionals. 

“Atilus understands the goals of 
the group and was the best candi-
date to create this flexible com-
munication tool,” Mr. Minaya says. 
The YP portal offers quick and 
easy access to current and upcom-
ing events and, most importantly, 
resources for housing, jobs, volun-
teering and more, he adds.

Access the portal at ypswfl.com. ■
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NEW

Habitat 
Home Store
Offering Home Furnishings
11127 Tamiami Trail East
Naples, FL 34113

239-732-1672
Habitat
ReStore
Offering Building Materials 
& Appliances
5430 Yahl Street
Naples, FL 34109

239-260-5256

Our stores provide a critical 
funding stream for the building 
of Habitat homes.

For complimentary donation 
pickup, call 239-732-6388
Store Hours:
Mon-Fri 10am-6pm, Sat 10am-4pm

HabitatStores.org

SHOP | DONATE | VOLUNTEER

MONEY & INVESTING
Transformation of GE makes it worth a look for investors

When you think of GE, what is the 
first thing that comes to mind? Probably 
a refrigerator or washing machine, right? 

I’ll bet it will surprise most readers to 
know that GE doesn’t even make these 
appliances any more, having sold this 
line of business to the Chinese company 
Haier in January. 

Even more interesting is that this sale 
wasn’t even the biggest or most sig-
nificant strategic move the company has 
undertaken in the last few years. In fact, 
I would argue that GE has undergone the 
most significant transformation of any 
large publicly traded corporation here in 
the U.S., which makes it a very interest-
ing investment idea.

GE made headlines recently when 
it became the first large company to 
escape the “too big to fail” designation 
by the U.S. government. Recall that after 
the financial crisis, the U.S. Financial 
Oversight Council was established to 
designate which banks and financial 
companies posed a risk to the general 
economy should they collapse. 

These companies were designated as 
“systematically important” and extreme-
ly strict capital requirements were 
placed on these financial companies. 

But why should an industrial compa-
ny be lumped together with large banks 
like Citigroup and Bank of America? The 
answer is that under its previous CEO, 
Jack Welch, GE was as much as a bank as 
it was a manufacturing company.

In 2011, almost 35 percent of GE’s 
revenues came from its GE Capital divi-
sion. The financial arm of the company 
had over $600 billion of assets on its 
balance sheet, ranging from credit card 
receivables to leases to construction 
loans. 

It was GE Capital that drove much of 
GE’s earnings growth in the early 2000s 
as manufacturing slowed. After the 
financial meltdown, CEO Jeffrey Immelt 
decided that GE could not withstand 
the huge earnings volatility and risk of 

being in this line of business. He started 
to sell GE Capital’s huge portfolio and 
return to its roots as an industrial inno-
vator. It has sold everything from its 
auto fleet financing to online banking to 
commercial real estate divisions. In the 
last year alone, it has sold almost $200 
billion worth of financial assets.

The removal of the “systematically 
important” label on GE will benefit the 
company in two primary ways in the 
near future. 

First, it will allow GE to return more 
capital to shareholders. Many believe 
that management will soon announce 
an increase in dividends, higher share 
buybacks or both before the end of the 
year, which should also positively affect 
GE’s stock price. 

Secondly, the company will have great-
er balance sheet flexibility going forward. 
Previously, the government mandated that 
GE keep a sizable capital reserve and 
restricted the amount of debt it could 
own. Now those restrictions are gone. 

This will free GE to pursue a major 
acquisition that can be funded by debt 
or take advantage of today’s historically 
low interest rates to fund internal growth 
within the company.

And fortunately for GE, there are many 
growth areas within the company to fund 
to offset the decline in financial revenue. 
GE’s software business is becoming more 
and more a significant source of earnings. 

Its manufacturing division is also doing 
well with more orders for power turbines, 
jet engines and industrial equipment. And 
other areas within GE, like health care and 
oil and gas, are expected to ramp up in the 
years ahead as well. 

So it is this combination of higher growth 
as well as the potential for increased divi-
dends and stock buybacks that make GE 
such an interesting investment. 

It is a rare occurrence when such a 
large company successfully transforms 
its business model in such a meaningful 
manner but it looks like GE is in the early 
stages of doing just that. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda, 
was a senior derivatives marketer and 
investment banker for more than 15 
years at several global banks.

ericBRETAN
estaterick@gmail.com

CARSTEN REISINGER / SHUTTERSTOCK.COM

BY FRANK FRIEND
Special to Florida Weekly

With thanks to Orwell, “All 
data points are important, but 
some are more important than 
others.”

The Customer Lifetime Value 
is one of the most important 
and useful data points available 
to managers to improve their decision-
making.

The CLV is the net margin generated 
by the average customer over the length 
of the relationship with your company. 
Before we get into the weeds, let’s look at 
the ways that knowing a company’s CLV 
helps managers make better decisions.

“How much can I spend to acquire 
a new customer?” Although this is a 
crucial question, many companies don’t 
have an answer to it. The typical SME 
(small to mid-size business enterprise) 
spends about 70 percent of its marketing 
budget on getting new customers and 30 
percent on programs for existing ones. 
Perhaps marketing executives think that 
advertising and other programs to attract 
new customers are more interesting and 
sexy, while motivating and keeping exist-
ing customers is boring. 

The 70/30 split is rarely justified by 
results.

John Wanamaker’s famous comment, 
“I know I waste half my advertising bud-
get, but I don’t know which half,” needs a 
mathematical update.

As part of this discussion it’s useful to 
calculate your present cost to acquire a 
new non-referred customer. Divide the 
total costs associated with seeking new 
customers by the number of new cus-
tomers gained: You might need to catch 
your breath, sit down and have a drink. 

This calculation highlights that the 
least expensive way to gain a new cus-
tomer is by a referral from an existing 
one. This is one reason why loyal cus-
tomers are so valuable and why their 

CLV is so high: They supply the 
majority of referrals.

Many managers think refer-
rals “just happen” without effort 
on their part. This is true for 
maybe 30 percent of referrals; 
the other 70 percent of referrals 
are ones you have to earn.

It is reasonable to assume 
a new customer will make a 

margin contribution similar to the CLV 
of your average customer. Clearly you 

SCORE has summer workshops 
The Naples chapter of SCORE has been helping 
local small businesses succeed for the past 30 
years. Typically, SCORE averages about 30 new 
clients a month; this past April, however, brought 40 
new clients, and in May the number jumped to 61. 
Here’s what’s ahead on the workshop schedule:

■ “Starting a Business in Collier County: 
What You Need to Know” – 9 a.m. to noon 
Saturday, July 16, at the Greater Naples 
Chamber of Commerce – This seminar 
explores the personal and professional 
attributes needed to start a business. Then 
it looks at what you need to do to start a 
business, from the idea to the structure to 
the fi nancing. Presenter Greg Hunter is a 
high net worth relationship manager with 
PNC Wealth Management. Registration is 
$35 in advance, $40 at the door. For more 
information, visit naples.score.org.

■ “Six Ways to Hire Smarter” – 11:30 a.m. 
to 1 p.m. Wednesday, July 20, at Lorenzo 
Walker Technical College – There are 
many ways to recruit and hire employees. 
If the process you follow doesn’t properly 
take federal regulations into account, 
or isn’t quite as effi cient as you’d like it 
to be, your business could be throwing 
money out the door whenever you open 
it to new employees. A human resources 
professional from Paychex will lead this free 
lunch-and-learn program. For reservations 
or more information, call Eva Zacks at 
SCORE at 430-0081 or email eva.zacks@
scorevolunteer.org. ■

FRIEND

Why loyal customers are so valuable
wouldn’t spend the entire CLV, but per-
haps using 5-10 percent of it might be 
a useful guide to answer the question: 
“How much can I spend to acquire one 
new customer?”

Market segmentation is the act of 
grouping customers with clear similari-
ties into market segments that are rel-
evant in the decision-making process. 
Obvious examples are sex, demograph-
ics, location and purchasing character-
istics. The more information you collect 
about customers, the more effective and 
useful the segmentation process will be.

The company-wide CLV is useful for 
measuring broad trends, but maximizing 
profitability and deciding where to apply 
resources makes market segmentation 
necessary.   

Knowing the CLVs of the segments 
allows comparisons between them and 
can help managers plan tactics for each 
one. This process is improved by con-

ducting a Net Promoter Score survey 
(described in my column on June 16). 
This, for example, might show that seg-
ments with low CLVs also have a high 
proportion of detractors.

My next article will explain how to 
calculate the CLV and show the value 
of retention and referral rates on the 
CLV and the difference in profitability 
between the average and the loyal cus-
tomer. ■

— Frank Friend is a volunteer busi-
ness counselor with SCORE Naples. 
A Naples resident for 11 years, he has 
worked with large international manu-
facturing and consulting groups and also 
started and built product, advertising 
and consulting companies in both the 
U.S.A. and the UK. Mr. Friend’s previ-
ous columns are available in our archive 
at floridaweekly.com/naples. Future col-
umns will appear as space permits.
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BUSINESS MEETINGS  
■ Members and guests of the Above 

Board Chamber meet from 11:30 a.m. 
to 1 p.m. Monday, July 11, at the Hilton 
Naples. Sue Huff will moderate a panel 
discussion about the importance of hav-
ing fun in the workplace. Panelists will be 
Carol Obermeier, director of air services 
development at Southwest Florida Inter-
national Airport; Florice Hodges, public 
relations director of Best Home Services; 
and Julio Barina of Markham Norton 
Mosteller Wright & Company. Kim Escar-
ra of Nations Reliable Lending is the 
meeting sponsor. $25 for members, $30 for 
guests. RSVP at aboveboardchamber.com.

■ Wake Up Naples for members and 
guests of the Greater Naples Chamber of 
Commerce takes place from 7-8:30 a.m. 
Wednesday, July 13, at the Hilton Naples. 
David Wilkison, director, Collier Coun-
ty Growth Management; James French, 

deputy director, Collier County Growth 
Management; and Collier County Com-
missioner Tim Nance will participate in 
a panel discussion about smart growth. 
$25 for members, $35 for others. RSVP by 
July 8 at napleschamber.org/events.

■ The Collier County Lodging & 
Tourism Alliance meets from 8-9:30 
a.m. Tuesday, July 19, at Hyatt House, 
1345 Fifth Avenue S. Guest speaker will 
be Jason Lauritsen, director at Audubon 
Corkscrew Swamp Sanctuary. Cost is 
$10 for alliance member, $15 for others, 
payable at the door by cash or check. 
RSVP by calling 293-5327 or emailing 
Lisa Carney at lisa.cclta@gmail.com.

■ Members of the Marco Island 
Chamber of Commerce meet for 
Business After Five from 5:30-7 p.m. 
Wednesday, July 20, onboard the Marco 

Island Princess. For more information, 
email Katie@marcoislandchamber.org.

■ The Mortgage Bankers Associa-
tion of Southwest Florida meets from 
11:45 a.m. to 1 p.m. Thursday, July 21, at 
the Club at Sterling Oaks. Guest speaker 
Mark Wright, assistant vice president 
and manager of Florida Continuing Edu-
cation for Old Republic Title, will dis-
cuss “Overcoming Title Issues.” $20 for 
members, $30 for others. RSVP via Pay-
Pal at mbaswfl.org or email twalker@
fcb1923.com.

■ The Greater Naples Chamber of 
Commerce hosts Connections Expo 
2016 from 2-6:30 p.m. Wednesday, Aug. 
24, at the Naples Grande Beach Hotel. 
For information about reserving an 
exhibit booth, visit napleschamber.org/
events.

■ A Job Search Support Group
meets from 9:30-11:30 a.m. Mondays at 
the Greater Naples Chamber of Com-
merce. Contact Karen Klukiewicz at 
kluk77@comcast.net or visit naples-
chamber.org.

■ Consultants from the Small Busi-
ness Development Center at Florida 
Gulf Coast University are available at the 
Greater Naples Chamber of Commerce, 
2390 Tamiami Trail N., every Thursday. To 
make an appointment for a free session, 
call Suzanne Specht at 745-3704.

■ BNI Downtown Naples Net-
workers meet at 7:30 a.m. every Thurs-
day at Emmanuel Lutheran Church, 777 
Mooring Line Drive. Call Jamie Bergen 
at 572-3720 for more information. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.

I trace my roots back to a company 
founded in a garage in 1945 that initially 
sold picture frames and, later, dollhouse 
furniture. (Two of my founders were mar-
ried, with children named Barbara and 
Ken.) My first big hit was the “Uke-a-
doodle” toy ukulele. I sold a lot of “Mickey 
Mouse Club”-branded items and was the 
first toy company to run TV commercials 
for children. Today my brands include Hot 

Wheels, American 
Girl, Fisher-Price, Mon-

ster High and Thomas & 
Friends. I employ about 

31,000 people globally and 
rake in more than $5 billion 

annually. Who am I?
Think you know the 

answer? We’ll announce it in 
next week’s edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o 
Florida Weekly, attn: The  Motley Fool. Sorry, 
we can’t provide individual financial advice.

Would You Prefer Preferreds?
If you’re interested in dividend income, 

consider preferred stock. Like common stock, 
shares of preferred stock represent partial 
ownership of a company. Like bonds, they 
tend to have a fixed dividend. (Dividends 
paid from common stocks are often increased 
over time.)

Preferred stock comes in many forms. 
Dividends from traditional preferred shares 
are usually taxed at the 15 percent rate like 
dividends from common stock. “Hybrid” ver-
sions, often called “trust preferreds,” are 
often taxed at higher rates. Some preferred 
shares are convertible into cash or common 
stock, according to the will of the investor, the 
company or a formula.

Why would individual investors like pre-
ferred stock? Well, their dividends are typi-
cally higher than those of their common-
stock counterparts. While the Standard & 
Poor’s 500 index often has an overall dividend 
yield of around 2 to 3 percent, and bonds tend 
to offer yields in the low to mid-single digits, 
preferred shares often sport yields in the high 
single digits.

Here’s another plus: In the event of cor-
porate trouble such as bankruptcy, hold-

ers of preferred shares get to collect before 
holders of common stock. So while common 
stockholders often receive nothing if a com-
pany enters bankruptcy protection, preferred 
shareholders may end up with a few cents on 
the dollar. (Note that  creditors take prece-
dence over  preferred stockholders, though.)

There are downsides, too. As with bonds, 
when interest rates rise, preferred shares can 
become less valuable. Preferred shareholders 
generally have no voting privileges. Their 
shares can be converted into cash or common 
stock at inopportune times. And preferred 
shares generally don’t appreciate in value as 
quickly as their common stock counterparts.

Like bonds, preferred stocks are rated by 
credit agencies such as Standard & Poor’s 
and Moody’s — so if you’re shopping for 
preferred stock, favor ones with investment 
grade ratings (such as BBB or better). 

Learn more about preferred stock if 
you’re intrigued, but remember that many 
common stocks also offer solid yields. For 
many recommended dividend-paying com-
mon stocks, try our “Motley Fool Income 
Investor” newsletter for free at fool.com/

shop/newsletters. ■

Divided and  Conquered
My dumbest investment decision was 

allowing my husband to manage my money. 
We had a divide-and-conquer approach: 
He handled money, while I handled the 
kids, the household and vacations. He quit 
his job (without my agreement) and used 
my money to start his own business, while 
lying to me that he had investors. I guess 
it was too tempting, and I was not paying 
attention. Never again will anyone ever tell 
me how to invest my money.

I have four kids who are on their way 
to college soon, and I am nearly wiped 
out — retirement and all. I would have 
caught various mistakes he made, had I 
been watching the accounts. The lesson 
for wives, kids and anyone is: Know your 
investments, know your accounts and 
know your own money.

— M., online

The Fool Responds: Many couples 
split responsibilities, with only one of 
them managing the money. That’s a mis-
take, as the money-managing partner 
may not be very good at it — or, like 
yours, may be mishandling funds inten-
tionally. It’s also bad because if the mon-
ey-managing one dies (as often happens, 
because men generally handle finances 
and also have shorter life spans than 
women), the survivor may suddenly be 
struggling to learn where all the money 
is and how to manage it. Couples are 
best off when both parties know what’s 
going on with their finances and make 
decisions jointly. ■

A Branchless Bank
If you’re looking for a relatively small 

company with a good chance of strong 
stock-price appreciation, consider BofI 
Holding (Nasdaq: BOFI), an online-only 
bank. It’s profitable and growing fast — 
and partly due to disputed allegations of 
wrongdoing against it, seems like a bar-
gain right now.

The bank has more than tripled its 
revenue and earnings in four years, and 
its last quarter featured its loan portfolio 
growing by 30 percent, its deposits swell-
ing by 38 percent and earnings growing 
by 54 percent — driven in part by a part-
nership with H&R Block.

Particularly impressive is its efficiency 
ratio, a key metric for banks, which was 
below 32 percent. (Low is good.) For 
comparison, U.S. Bancorp’s efficiency 

ratio last quarter was 55 percent, and that 
was an industry-leading number among 
big banks. The low ratio is due to the fact 
that BofI runs a branchless operation, 
giving it a low cost structure and allow-
ing it to offer both higher interest rates on 
deposits and attractive financing terms. 

Regarding the allegations, manage-
ment has said, “We will address the mul-
titudinous deficiencies with this frivo-
lous lawsuit in court.” It has also offered 
a close look at its relatively low-risk loan 
portfolio.

With a price-to-earnings (P/E) ratio 
recently below 10, BofI’s shares should 
be of interest to long-term investors with 
some risk tolerance. (The Motley Fool 
owns shares of and has recommended 
BofI Holding.) ■

I trace my roots back to 1886, when 
my founder bought a flooring business in 
Racine, Wisconsin, and developed a paste 
wax floor care product. I started offer-
ing paid vacations to employees in 1900, 
and in 1934, during the Great Depression, 
I established a pension plan. I’m still 
known as a good place to work. I hired 
Frank Lloyd Wright to design some of my 
buildings. I generate about $10 billion in 
sales annually and employ about 13,000 
people. My brands include Pledge, Duck, 
Oust, Mr. Muscle, Windex, Saran, Kiwi, 
Scrubbing Bubbles, Raid, OFF! and Zip-
loc. Who am I? (Answer: SC Johnson) ■

Up and Down
QWhy do stock prices rise and fall 

from day to day? 

— A.K., Batavia, New York

AA stock’s price will, over the 
long run, reflect the value of the 

underlying company. As the compa-
ny grows and becomes worth more, 
its stock is also worth more — and 
vice versa.

Over the short term, though, 
stocks can move due to many mean-
ingful or meaningless reasons — or 
no reason at all. Here are just some 
reasons a stock may move: new prod-
ucts or services, good or bad earn-
ings reports, Wall Street upgrades 
or downgrades, valuable contracts 
landed or lost, management shake-
ups, big-name investors buying or 
selling shares, media coverage, other 
stocks in the same industry (or the 
overall stock market) rising or falling.

And: lawsuits filed or won or 
lost, good or bad news regarding a 
competitor, the prospect of legisla-
tion affecting the company’s future, 
changes in supply or demand for the 
company’s offerings, rumors that the 
company might buy or be bought by 
another company, or simply people 
expecting big things because the 
industry is “hot.”

Ignore short-term volatility and 
focus on your companies’ health, prog-
ress and long-term growth prospects.

***

QWhat’s an 8-K report?

— P.M., Grand Rapids, Michigan

AIt’s a document the Securities 
and Exchange Commission 

(SEC) requires companies to file 
whenever certain special events have 
occurred since they last filed their 
comprehensive annual 10-K report. 
These events are ones that have a 
significant impact on a  company’s 
performance or financial health, 
such as mergers, layoffs, plant clos-
ings and court awards or penalties.

To see if a company has had any 
8-Ks filed lately, look up its filings 
at the SEC website: sec.gov (click on 
“company filings” in the upper right 
corner). ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.
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Protect your most valuable resource.
At BB&T Insurance Services, we know how important it is to be able to attract and retain the best 
talent. We also know that every business we work with is as unique as its employees. That’s why 
we design your Employee Benefits plan with you – for you. From competitive employee benefits 
coverages to retirement, we’ll provide a plan that will not only accommodate your needs, but also 

grow with you. Insurance.BBT.com

FORT MYERS
13515 Bell Tower Drive
Fort Myers, FL 33907 

(239) 433-4535  

© 2016 Branch Banking and Trust Company.

NAPLES
889 111th Ave N, Suite 201

Naples, FL 34108 
(239) 261-0428

CAPE CORAL
4707 SE 9th Place, Suite 102

Cape Coral, FL 33904
(239) 772-5400 

BB& T - OSWALD TRIPPE AND COMPANY

“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more Society and Networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. 

Send us your Society and Networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

NETWORKING
Mary Martin Gallery hosts Women on Fifth for ‘Girls, Canvas and Wine’

 1. Laura Smith, Vicki Tracy and Kathy Lee
 2. Betty Coones and Nancy Brogan
 3. Nancy Kerns, Mary Martin and Ann 

Aiken
 4. Brenda Smith, Regina Tenaglia and 

Mary Aiello
 5. Rae Ann Enders and Jackie McDonell
 6. Milena Maksimov, Nicole Peters and 

Mia Kanan
 7. Kimberly Philbin and Mary Beech Lally
 8. Michelle McLeon and Teri Fernandiz
 9. Ivyie Moresch and Chelsea Mooney

BOB RAYMOND / FLORIDA WEEKLY
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WE MAKE 
IT EASY.  
YOU MAKE
IT HOME.

RoyalShellSales.com 
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, Cape Coral, 
Captiva Island, Fort Myers, Naples/Marco Island, 

Ocala and Sanibel Island

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire Valley/Lake Toxaway

NAPLES
• 1-Story Mansion with 6,900 S.F. Under Air
• Prime Lakefront Site & Impressive Curb Appeal
• $2,400,000   MLS 216034504
The Taranto Team 239.572.3078

QUAIL WEST

FORT MYERS BEACH
• One of Largest Deep Water Docks w/Duplex in Lee Co.
• Dock Allows Up to Two 100' Vessels w/22' Beams
• $799,000    MLS 216025598
Bari Fischer, The Fischer Group 239.872.7333

SIESTA ISLES

RESERVE II, NAPLES
• The Ultimate Sophisticated Coach Home
• 3 BR + Den, 3 BA, w/Over $300,000 in Upgrades
• $695,000   MLS 216021145
Dodona Roboci, The Roboci Team  239.776.8123

BANYAN WOODS

BORDEAUX CLUB
• Third Floor, 2 BR, 2 BA Condo
• Turnkey + Extra Storage
• $475,000   MLS 216025749
Liz Appling 239.272.7201

MOORINGS WATERFRONT

NAPLES
• 2-Story Villa with Large Loft, 2 BR, 2.5 BA
• Less Than 1 Mile to the Beach & Mercato
• $350,000   MLS 216020353
The Taranto Team 239.572.3078

PELICAN RIDGE

WHISKEY POINTE
• Rarely Available 1st Floor Condo
• 2 BR, 2 Full BA, 2 Enclosed Porches
• $279,000    MLS 216019879
Connie Lummis, The Lummis Team 239.289.3543

BONITA BAY

OAKWOOD
• 1st Floor, 3 BR, 2 BA End Coach Home
• 2-Car Side Loading Garage, Landscaped Views
• $379,000    MLS 216022214
Cathy Lieberman & Cindy Reiff 239.777.2441

BONITA BAY

BONITA SPRINGS
• Expansive Lake View
• 2 Bedrooms + Den
• $284,900    MLS 216013888
Deb Adams-Bateman 239.273.4824

HAWTHORNE

20181 RIVERBROOKE RUN
• Former Cornerstone Furnished Model
• Golf Course Views Over Lavish Pool & Spa
• $1,695,000   MLS 216008062
Pam Olsen   239.464.6873

OPEN 7/10 1:00 PM – 4:00 PM

WEST BAY BEACH & GOLF CLUB

GINGER POINT
• Bardmore Model Entirely Upgraded, Move-In Ready
• 3 BR + Den, 3.5 BA, Lake & Golf Course Views, 2,520 S.F.
• $795,000   MLS 216019285
Linda Ramsey   239.405.3054

SHADOW WOOD

NAPLES
• Lowest Priced Camelot Townhouse
• Amenities Galore
• $650,000   MLS 216023509
Vito Bauer 239.777.7080

PELICAN BAY - AVALON

9334 SPANISH MOSS WAY
• Beautiful 4 BR, 2 BA  Home w/Pool & Spa
• Outstanding Lake, Golf Course & Preserve Views
• $455,000   MLS 216042737
The Boeglin Team 239.287.6414

OPEN 7/10 1:00 PM – 4:00 PM

MARBELLA AT SPANISH WELLS

840 BRIARWOOD BLVD.
• Guard Gated Community
• All Tile Floors
• $329,000   MLS 216008906
Mark Semeraro 239.370.2455

OPEN 7/10 1:00 PM – 4:00 PM

BRIARWOOD - NAPLES

9601 SPANISH MOSS WAY #3611
• Gorgeous, Furnished Condo
• 1st Floor 3 BR, 2 BA End Unit, 2,095 S.F. Under Air
• $279,000   MLS 216036982
The Boeglin Team 239.287.6414

OPEN 7/10 1:00 PM – 4:00 PM

MARBELLA AT SPANISH WELLS

PARK SHORE
• 3 Bedrooms + Den, 3.5 Bathrooms, 2-Car Garage
• Soaring Ceilings, Great Floor Plan
• $1,175,000   MLS 216008506
The Taranto Team 239.572.3078

LUSSO VILLAS

NAPLES
• 1.5 Acre Lot
• Gated Community - Build Your Dream Home
• $795,000   MLS 213015237
Roger Stening 239.770.4707 

NAPLES CLUB ESTATES

23198 FOXBERRY LN.
• Great Sunrise/Sunset Views Over Lake
• 2 BR + Den, 2 BA, Pool & Spa
• $649,000   MLS 216027015
Gary Ryan 239.273.6796

OPEN 7/10 1:00 PM – 4:00 PM

SHADOW WOOD AT THE BROOKS

NORTH NAPLES
• Stunning 3 BR + Den, 2.5 BA, 2-Car Garage
• Many High End Upgrades
• $449,000   MLS 216040770
Dodona Roboci, The Roboci Team 239.776.8123

HERITAGE GREENS

NAPLES
• 400 Steps to 5th Ave S.
•  2 BR, 2 BA Townhouse
• $329,000   MLS 216032869
Roger Stening 239.770.4707 

BEAUMER

NAPLES
• Newly Remodeled 2 BR, 2 BA 
• Dramatic Views of Lake and Golf Course
• $274,000   MLS 215071303
The Taranto Team 239.572.3078

IMPERIAL GOLF ESTATES



NAPLES
• 2 Bedrooms + Den, 2 Bathrooms, Furnished
• Commanding Views of the Gulf
• $1,099,000   MLS 215056701
Doug Haughey 239.961.1561

PELICAN BAY

SAN MARINO
• Updated 3 BR, 2 BA Carriage Home
• Bamboo Floors in Living Area & Lanai
• $765,000   MLS 216026754
Kathy Mahoney 239.404.0677

PELICAN BAY

ESTERO
• Windsor/Clubview 4 BR + Den & Office, 3 BA
• 3-Car Garage, Pool/Spa
• $599,750   MLS 216016708
Katie Brady Rigsby 239.770.6061

PRESERVE AT CORKSCREW

9286 SPANISH MOSS WAY 
• 3 BR + Den, 3 BA, Pool Home
• Beautiful Golf Course & Preserve Views
• $449,000   MLS 216033736
Jim Griffith, Boeglin Team 239.322.2409

OPEN 7/10 1:00 PM – 4:00 PM

MARBELLA AT SPANISH WELLS

WILD PINES
• 2 BR, 2 BA, 1,268 S.F., Completely Remodeled
• Turnkey, SW Exposure & Golf Course View
• $325,000    MLS 216019012
Sandy Kass, The Fagan Team 239.292.4004

BONITA BAY

NAPLES
•  Furnished, 1st Floor, Bundled Golf
• 2 BR + Den, Garage, West Facing Views
• $262,000    MLS 216025461
Darlene Rice 239.325.3537

CEDAR HAMMOCK

ESTERO
• Extra Large, Deep Lot Backing Up to Preserve/River
• 3 Bedrooms + Den, 4 Bathrooms & 3-Car Garage
• $999,900    MLS 216029707
Gabe Mellein 239.825.2234

WEST BAY CLUB

NAPLES
• Toll Brothers Custom Lakefront Home
• 2-Story,  3 BR + Den, 3.5 BA, Pool Home
• $757,000   MLS 216026353
Liz Appling 239.272.7201

AVIANO

NAPLES
• 2,999 S.F. Home on Almost Half Acre
• Lush Private Setting Overlooks Preserve
• $599,000   MLS 216019373
Lady Carlyon Coates 239.273.2516

PINEWOODS

1065 BORGHESE LANE #206
• World Class Golf & Amenities Galore
• Spacious 3 BR, 3.5 BA
• $425,000   MLS 216023913
Starr Whiting 239.404.1219

OPEN 7/10 1:00 PM – 4:00 PM

HAMMOCK BAY

BONITA SPRINGS
• Professionally Decorated w/Large Open Great Room
• 3 Bedrooms, 2-Car Attached Garage, Large Lot
• $309,900   MLS 216019208
Patti Fortune  239.272.8494

NEW PRICE 

PARK PLACE

BONITA SPRINGS
• Located on a Tranquil Lake
• No HOA Fees
• $249,500   MLS 216031963
Bette Pitzer 239.560.2627

SANDY HOLLOW

MARCO ISLAND
• 4 BR, 3 BA, Courtyard Home w/Heated Pool
• Open Floor Plan w/Eat-In Kitchen & Surround Sound
• $890,500    MLS 216032706
Natalie Kipper, Westerfield Realty Team 239.784.3729

ROBERTS BAY / BARFIELD BAY

GOLDEN GATE ESTATES
• 3 Fenced Pastures, 6 Stall Barn, Riding Arena
• Completely Remodeled Ranch Home, 5 BR, 4 BA
• $749,900   MLS 214054247
The Taranto Team 239.572.3078

EQUESTRIAN DREAM

9215 SPANISH MOSS WAY 
• Beautifully Upgraded Pool Home
• 2 BR + Den/Home Office, 2 BA
• $499,900   MLS 216026141
Jim Griffith, Boeglin Team 239.322.2409

MARBELLA AT SPANISH WELLS

NAPLES
• 5 BR, 3 BA w/Golf Course Views
• Beautifully Appointed - Must See to Believe
• $399,000   MLS 216040155
Dodona Roboci, The Roboci Team 239.776.8123

NEW LISTING 

VALENCIA COUNTRY CLUB

MOMENTS TO BEACH
• Deeded Boat Access
• 3 Bedrooms, 1.5 Bathrooms, Large Yard
• $299,000    MLS 216019311
Jamie Lienhardt 239.565.4268

BONITA SHORES

MARCO ISLAND
• Gorgeous High Lot w/Great View
• Very Private Area w/Marina
• $174,750    MLS 215062609
Jack Richert, Westerfield Realty Team 239.898.5953

KEY MARCO

ANCHORAGE
• Lovely Courtyard Pool Home w/Lake View
• All Bathrooms and Kitchen Updated
• $820,000   MLS 216023429
Linda Ramsey   239.405.3054

NEW PRICE 

BONITA BAY

BONITA SPRINGS
• Build Your Dream Home Across from the Beach
• 0.40 Acres, 106' Wide, Deep Water
• $725,000   MLS 216025443
Liz Appling 239.272.7201

BONITA BEACH

SANCTUARY
• Beautiful Lake View
• 2 Bedroom, 2 Bath Condo w/Carport
• $480,000    MLS 216029881
Annette Villano & Jim Hiester 239.248.6798

PELICAN BAY

NAPLES
• Tropical 3 Bedroom, 3 Bathroom Home
• Heated Swimming Pool w/Private Kid's Playground
• $389,900   MLS 216016254
Ted Libby 239.572.0403

MOON LAKE

BONITA SPRINGS
• Spacious 4 BR, 2 BA, 2nd Floor Condo
• 1,841 S.F. Under Air, 1-Car Attached Garage
• $289,000    MLS 216031503
Sue Ellen Mathers 239.877.2726

SERRANO

FORT MYERS
• Golf Course & Water View, Minutes to Sanibel
• 2 BR, 2 BA, Furnished, Golf Included
• $149,900    MLS 216033642
Jamie Lienhardt 239.565.4268

NEW PRICE 

KELLY GREENS
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Sue@SueMyhelic.com · SueMyhelic.com

Huntington Lakes $214,900
2BR, 2BA unit with glassed-in and tiled lanai. 

Vaulted ceilings, sparkling lake view and immaculate.

Huntington Lakes $207,000
Spotless 2BR, 2BA condo with tranquil lake view. 

Spa/hot tub/pool, exercise room, tennis and more!

Riverstone $899,000
This 3BR, 4BA plus den home is gorgeous! Over 

$100,000 in upgrades. Great amenities. It’s a must see!

UPSCALE BEAUTY! NORTH NAPLES LOCATION! TURNKEY FURNISHED!

TOGETHER WE ARE DEDICATED TO PROVIDING OUR PERSONALIZED CONCIERGE SERVICE TO OUR BUYERS AND SELLERS.

EXCEEDING EXPECTATIONS

GORDIE LAZICH & MARK MARANEach offi  ce is independently owned and operated.

GORDIE LAZICH
239.777.2033

gordie.lazich@sothebysrealty.com

MARK MARAN
239.777.3301

mark.maran@sothebysrealty.com

Lemuria | $599,000
7116 LEMURIA CIRCLE #403

Bridgewater Bay–Coconut Bay | $335,900
3054 DRIFTWOOD WAY #4504

Pelican Marsh–Arielle | $379,000  
2175 ARIELLE DRIVE #1505

OPEN SUN 1-4OPEN SUN 1-4

“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more Society and Networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. 

Send us your Society and Networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.
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NETWORKING
The Above Board Chamber at the Hilton Naples

Matt Bernaldo, Laurel Lofton, Jeanne Sweeney and Chris Gehring

 Matt Dykes and Karen Conley

Kena Yoke and Amanda Blanchette Rob Esmond, Sue Huff, Matt Bernaldo and Karole Davis

Amy Turner, Tammy Kipp and Brian Woulas Ingrid Fuller and Florice Hodges
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DAVID WILLIAM AUSTON, PA 
MEDITERRA RESIDENT, GOLF MEMBER & REAL ESTATE SPECIALIST

ASSISTING IN OVER 100 CLOSED MEDITERRA TRANSACTIONS SINCE 2011
AMERIVEST REALTY | Offi ce: 239.280.5433

Marcello at Mediterra
5,306 SQ FT | $4,199,000

Milan at Mediterra
2,915 SQ FT | $1,235,000

Porta Vecchio at Mediterra
2,589 SQ FT | $559,000

Villalago at Mediterra
3,034 SQ FT | $1,199,000

NEW PRICE!

NOW PENDING

Study shows 
owning benefits 

single men 
more than 

women
REALTYTRAC

Homes owned by single men on 
average are valued 10 percent more 
and have appreciated $10,112 — 16 
percent — more since purchase than 
homes owned by single women, an 
analysis by RealtyTrac shows.

The analysis covered more than 2.1 
million single-family homes nation-
wide owned by either single men 
(1,139,493) or single women (1,011,572) 
based on public record tax assessor 
data collected by RealtyTrac.

The average estimated current 
market value of homes owned by 
single men was $255,226 — 10 percent 
higher than the average current mar-
ket value of homes owned by single 
women, which was $229,094.

Homes owned by single men have 
gained an average of $63,921 since 
purchase, a 33 percent return on pur-
chase price. That was $10,112 (16 per-
cent) more than the average $53,809 
gain since purchase for homes owned 
by single women, a 31 percent return 
on purchase price.

“Women earn less than men on 
average — 19 percent less in 2015 
according to the Bureau of Labor 
Statistics — giving them less purchas-
ing power when it comes to buying a 
home,” said Daren Blomquist, senior 
vice president at RealtyTrac, which 
released the report in late May. “So 
it’s not surprising to see the 10 per-
cent gender gap in average home 
values between single men and single 
women homeowners; however, the 
slower home price appreciation for 
homes owned by single women dem-
onstrates that less purchasing power 
is also having on a domino effect on 
their ability to build wealth through 
homeownership as quickly as single 
men.” 

Among homes owned for at least 
15 years, those owned by single men 

This gulf-front, four-bedroom home 
offers watercolor sunsets and abundant 
privacy. From the dramatic foyer with 
spiral staircase to the stunning surrounds, 
everything is planned for exceptional liv-
ing. The interior is radiant from plentiful 
natural light, and eight balconies provide 
perches to take in the expansive sights. 
Desirable details include an elevator, 
impact resistant doors and windows and 
a security system. The gated community 
of Hideaway Beach has two miles of pris-
tine beaches, clubhouse, dining and many 
other resort-inspired amenities. 

Michelle Thomas of Premier Sothe-
by’s International Realty has the listing 
for $5,350,000. For more information or 
to arrange a showing, call 860-7176, email 
michelle.thomas@sothebysrealty.com or 
visit michelle.thomas.com. ■

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

WEEK OF JULY 7-13, 2016  | B11WWW.FLORIDAWEEKLY.COM

SEE OWNERSHIP, B15 

House Hunting:
866 Sea Dune Lane

Hideaway Beach, Marco Island

COURTESY PHOTOS



No.
ONE

F L O R I D A  B A S E D  R E A L  E S TAT E  C O M PA N Y
B Y  S A L E S  V O L U M E *

1099 Spyglass Lane
Linda Perry/Judy Perry 239.404.7052

Web ID 216028524 $8,000,000

3001 Rum Row
Friley Saucier 239.293.3532

Web ID 216022071 $7,985,000

3156 Crayton Road
Michael G. Lawler 239.261.3939

Web ID CRAY062916IHE $3,495,000

La Maison Club #113
Debbi/Marty McDermott 239.564.4231

Web ID 215070511 $435,000

112 Central Avenue
Heather Hobrock 239.370.3944

Web ID 216028073 $6,495,000

953 18th Avenue South
Karen Van Arsdale 239.860.0894

Web ID 216041850 $7,750,000

137 1st Avenue North
Peter Reppucci 239.595.6500

Web ID 216002674 $6,195,000

Boulevard Club #603
Michael G. Lawler 239.261.3939

Web ID 216041700 $775,000

1263 4th Street South
Michael G. Lawler 239.261.3939

Web ID 216041599 $4,650,000

2120 Curtis Street
Fahada Saad 239.595.8500

Web ID 216041055 $807,840

Pierre Club #11
Debbi/Marty McDermott 239.564.4231

Web ID 216029112 $785,000

675 2nd Street South
Michael G. Lawler 239.261.3939

Web ID LARS062916IHE $4,975,000

Villas Del Mar #E-1
Debbi/Marty McDermott 239.564.4231

Web ID 216028580 $1,795,000

Park Shore Tower #17B
Michael G. Lawler 239.261.3939

Web ID BATE062816IHE $2,295,000

Terraces #1003
Marion Bethea/Anne Killilea 239.261.6200

Web ID OVIT062016IHE $850,000

Monaco Beach Club #1006
Christine Jones 239.404.9900

Web ID 216042479 $849,000

517 Turtle Hatch Road
Michael G. Lawler 239.261.3939

Web ID TURT062916IHE $3,195,000

Monaco Beach Club #302
Christine Jones 239.404.9900

Web ID 216002467 $1,195,000

St. Raphael #G14
Friley Saucier 239.293.3532

Web ID 216041689 $749,000

St. Vincents #17
Amy Atherholt 239.860.2167

Web ID 216041446 $589,000

367 Colony Drive
Gilman/Hamilton/Briscoe 239.213.7463

Web ID SPIL060215IHE $4,995,000

7012 Rue de Marquis
Jane Darling 239.290.3112

Web ID PALA062416IHE $1,925,000

9277 Troon Lakes Drive
Terri Moellers 239.404.7887

Web ID 216014085 $755,000

407 West Street
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 216032277 $2,699,000

6818 Trail Boulevard
Dave/Ann Renner 239.784.5552

Web ID 216032831 $1,199,000

9751 Bentgrass Bend
Gilman/Hamilton/Briscoe 239.213.7463

Web ID HERT052516IHE $6,295,000

5054 Rustic Oaks Circle
Tom Oaster 239.595.1275

Web ID 216019495 $694,900

Bequia #603
Carol Sheehy 239.340.9300

Web ID 216024293 $645,000

Mariners Cove #C-203
Steve Smiley 239.298.4327

Web ID 215059461 $450,000

3560 1st Avenue NW
Jane Bond 239.595.9515

Web ID 215072439 $949,000

1351 Spyglass Lane
Michael G. Lawler 239.261.3939

Web ID SCHI121715IHE $11,900,000

4100 Rum Row
Karen Van Arsdale 239.860.0894

Web ID 215063307 $19,500,000

3020 Crayton Road
Michael G. Lawler 239.261.3939

Web ID CRAY063016IHE $3,495,000

4
T

240 Cuddy Court
Michael G. Lawler 239.261.3939

Web ID 216008267 $4,995,000

323 Cromwell Court
Michael G. Lawler 239.261.3939

Web ID 216042055 $7,900,000

615 Carica Road
Kelly Kent 239.250.5480

Web ID DICI050616IHE $1,895,000

1024 Michigan Avenue
Debbi/Marty McDermott 239.564.4231

Web ID 216042438 $599,000

YOUR LOCALLY OWNED PARTNER
WITH A GLOBAL REACH

P O R T  R O YA L

T H E  M O O R I N G S  //  C O Q U I N A  S A N D S

O L D  N A P L E S  //  AQ UA L A N E  S H O R E S  //  R OYA L  H A R B O R

P A R K  S H O R E

P E L I C A N  B AY B AY  C O L O N Y

P E L I C A N  M A R S H N A P L E S  &  S U R R O U N D S
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Over 900  associates and employees
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1474 Anhinga Pointe
Fahada Saad 239.595.8500

Web ID 216033205 $2,980,000

1215 Gordon River Trail
Daniel Guenther 239.357.8121

Web ID 215036906 $1,995,000

2629 Bulrush Lane
Tiger Lassus 239.398.7688

Web ID 215069932 $1,995,000

1245 Gordon River Trail
Daniel Guenther 239.357.8121

Web ID 215050013 $7,295,000

436 Golfview Drive
Melissa McMurray 239.777.5456

Web ID 216042469 $779,900

749 93rd Avenue North
Joanne MacLeod 239.272.7679

Web ID 216025040 $649,000

6100 Cypress Hollow Way
Larry Roorda 239.860.2534

Web ID 216026648 $518,000

Beachwalk Gardens #O-102
Gayle Fawkes 239.250.6051

Web ID 216031399 $439,000

The Strada #5505
Mary Kavanagh 616.957.4428

Web ID 216040623 $749,000

Mansions #S-3
Barbi Lowe/Trish Lowe Soars 239.216.1973

Web ID 216006750 $2,275,000

33 Copperfield Court
Larry Caruso 239.394.9191

Web ID 215059346 $1,795,000

Dunnfoire #603
Brock/Julie Wilson 239.821.9545

Web ID 216028007 $1,735,000

210 Waterway Court
Cullen Shaughnessy 239.248.3978

Web ID 216042808 $609,000

1470 Caxambas Court
Helga Wetzold 239.821.6905

Web ID 214062838 $3,195,000

1211 Blue Hill Creek Drive
Jim/Nikki Prange-Carroll 239.642.1133

Web ID BLUE062816IHE $650,000

8560 Pepper Tree Way
ML Meade 239.293.4851

Web ID WEST062216IHE $395,000

2866 Aviamar Circle
Michelle Thomas 239.860.7176

Web ID 216002914 $524,000

20119 Seadale Court
Roxanne Jeske 239.450.5210

Web ID 215051445 $469,500

Miromar Lakes | Mirasol #405
Melanie Denson 239.989.7758

Web ID 216033160 $529,000

27200 Enclave Drive
Cathy/Jim McCormick 239.850.4278

Web ID 216042988 $475,000

3402 West Gulf Drive
Stephanie Bissett 239.292.3707

Web ID 216041935 $1,995,000

2815 SE 22nd Place
Stephanie Bissett 239.292.3707

Web ID 216012700 $899,000

27508 Riverbank Drive
Pamela Hershberger 239.784.7534

Web ID LINC030316IHE $1,695,000

15790 Catalpa Cove Drive
Melanie Denson 239.989.7758

Web ID 216026900 $1,100,000

9153 Mercato Way
Susan Gardner 239.438.2846

Web ID 216031389 $1,525,000

7706 Mulberry Lane
Darlene Roddy 239.404.0685

Web ID 216042254 $999,000

7794 Mulberry Lane
Brock/Julie Wilson 239.821.9545

Web ID 216001195 $979,000

Vintage Bay #6
Brock/Julie Wilson 239.821.9545

Web ID 215060725 $359,000

Montreux #101
Michelle Thomas 239.860.7176

Web ID 216040325 $385,000

11457 Pembrook Run
Linda Haskins 239.822.3739

Web ID 216023457 $539,000

4325 Brynwood Drive
Tom/Tess McCarthy 239.243.5520

Web ID FABE063016IHE $2,500,000

24560 Woodsage Drive
Umscheid/Coburn 239.691.3541

Web ID 216038218 $942,000

B O N I TA  B AY

B O N I TA  S P R I N G S  &  S U R R O U N D S

FIFTH AVENUE  |  239.434.8770

CENTRAL NAPLES  |  239.659.0099 MERCATO SALES CENTER  |  239.594.9400

BONITA SPRINGS  |  239.948.4000

MARCO ISLAND  |  239.642.2222

VANDERBILT  |  239.594.9494THE VILLAGE  |  239.261.6161

SANIBEL  |  239.472.2735 CAPTIVA  |  239.395.5847

ESTUARY SALES CENTER  |  239.261.3148BROAD AVENUE  |  239.434.2424

MYSTIQUE AT PELICAN BAY  |  239.598.9900

S A N I B E L  //  C A P T I V A  //  F O R T  M Y E R S

PREMIERSOTHEBYSREALTY.COM

G R E Y  O A K S

N O R T H  N A P L E S

VA N D E R B I LT  B E A C H

M A R C O  I S L A N D

F I D D L E R ’ S  C R E E K
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JackiStrategos.com Today!

Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

This outstanding unit 
is complimented by 
stunning sunsets. 

Spacious unit 
w/ 1,257 s.f.  
Extra storage

DELA PARK PLACE #204 - $645,000

CLOSE TO BEACH

Custom home w/
outstanding custom 
features. 3 BR/2 BA, 

2,044 s.f.  On the 
water w/quick out.       

1660 GALLEON COURT - $874,500

CHARMING FEATURES

Jacki Strategos 
GRI, CREN 

239-370-1222
JStrategos@att.net
www.jackistrategos.com

Jackistrategos239

Delightful, spacious 
2nd fl oor unit. Ready 
to move in. Deeded 
carport w/storage. 

Eat-in kitchen, 
laundry in unit.

GLENEAGLES/DEERWOOD- $199,900

LOW FEES

Gorgeous 3 BR/2 BA 
+ den in impeccable 

condition. Huge, 
built-in wall unit fl oor 

to ceiling. Truly a 
must see.

7522 GARIBALDI COURT - $469,900

LOVELY VIEW

Newly renovated Jack Nicklaus signature golf course within Naples city limits convenient to 
both downtown and Mercato. Limited membership of residents allows you to play the course 

as oft en as you like. Amenities include: fi tness center, four Har-Tru® tennis courts, 
bocce ball, kayaking club and marina with Gulf access. 

Donald Snyder
239-250-8712
Golfi ngInNaples.com

More Inventory 
Coming Soon!

CALL YOUR SPECIALIST

Want to have it all? 
GOLF, TENNIS AND GULF ACCESS! 

Re/Max Distinction currently has positions available in all locations. If you’re interested in an exciting career in real estate, and would like more information about Re/Max Distinction, please contact Crystal at cpaz.distinction@gmail.com.

OLDE NAPLES (MAIN)
821 5th Avenue South, Suite 102

Naples, Florida 34102
 | 

VINEYARDS

 | 

BONITA SPRINGS

 | 

LELY ISLAND ESTATES
8872 LELY ISLAND 
CIRCLE
$699,900
Beautiful  3 bedroom plus with 
2802 square feet under air with 
pool and fabulous

Susan Heller
239.280.0939

MOON LAKE
1145 JARDIN DRIVE 
$389,000

lowest fees Naples has to offer for a 

Brandon Chicoine
520.548.9745

SATURNIA LAKES
1531 PACAYA CV
$489,900

Tyler and Eric Manring
239.289.6915 or 
239.289.6913

CARRINGTON
12811 CARRINGTON 
CIRCLE #1-201
$419,000

Tyler and Eric Manring
239.289.6915 or 
239.289.6913

OWNERSHIP
From page 11

on average had a current market value 
of $288,912 — 17 percent higher than the 
average current market value of homes 
owned by single women — $240,166.

Homes owned for at least 15 years by 
single men have gained an average of 
$170,765 since purchase — a 145 percent 
return on purchase price. That was 
$36,496 more than the average $134,269 
gain since purchase for homes owned at 
least 15 years by single women — a 127 
percent return on purchase price.

Average values of homes owned by 
single men were the highest above aver-
age values of homes owned by single 
women in the District of Columbia (14 
percent higher), followed by Florida 
(12 percent higher), West Virginia (12 
percent higher), Wisconsin (12 percent 
higher), Texas (10 percent higher), and 
Alabama (10 percent higher).

There were three states where the 
average values of homes owned by sin-
gle women were higher than the average 
values of homes owned by single men: 
Massachusetts (11 percent higher), Ken-
tucky (2 percent higher), and Kansas (1 
percent higher).

Average home value gains for homes 
owned by single men were highest 
above average home value gains for 
homes owned by single women in West 
Virginia (72 percent higher), Wisconsin 
(41 percent higher), Alabama (40 per-
cent higher), Maine (35 percent higher), 

and Minnesota (34 percent higher).
There were eight states where single 

women homeowners have realized big-
ger home value gains since purchase 
than single men homeowners, led by 
New York (30 percent more), New Jer-
sey (29 percent more), North Dakota 
(22 percent more), Massachusetts (11 
percent more) and Virginia (8 percent 
more).

The analysis also looked at neighbor-
hood characteristics in zip codes with a 
higher share of single men homeowner-
ship compared to neighborhood charac-
teristics in zip codes with a higher share 
of single women homeownership.

In zip codes with a higher share 
of single women homeownership, the 
average RealtyTrac Registered Criminal 
Offender Index was 19.19 — 7 percent 
higher than the average index of 17.87 in 
zip codes with a higher share of single 
man homeownership. The RealtyTrac 
Registered Criminal Offender Index is 
based on the number of registered crim-
inal offenders (including sex offenders, 
child predators, kidnappers and violent 
offenders) as a percentage of total popu-
lation.

In zip codes with a higher share 
of single woman homeownership, the 
average RealtyTrac Environmental Haz-
ards Housing Risk Index was 45.69 — 23 
percent lower than the average index of 
59.40 in zip codes with a higher share of 
single man homeownership. The Real-
tyTrac Environmental Hazards Housing 
Risk Index is based on the prevalence of 
five manmade environmental hazards: 
air quality, superfund sites, polluters, 
brownfields and former drug labs. ■
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Contact us today for a consultation on how 

your home can be marketed in Southwest 

Florida and around the world.

Bonita Springs | 239.948.4000 

Broad Avenue | 239.434.2424 

Captiva | 239.395.5847

Central Naples | 239.659.0099 

Estuary Sales Center | 239.261.3148

Fifth Avenue | 239.434.8770 

Marco Island | 239.642.2222 

Mercato Sales Center | 239.594.9400

Mystique Sales Center | 239.598.9900 

Rentals | 239.262.4242

Sanibel | 239.472.2735 

The Village | 239.261.6161 

Vanderbilt | 239.594.9494

Naples, Florida

premiersir.com/id/216009878

239.261.6161



Everyone’s a star
Special Olympics participants
enjoy the spotlight at the
Naples Performing Arts Center. C3 

No big deal
Film critic Dan Hudak says
save your $$$ for something
other than “The BFG.” C15 

Satisfying a craving
The crowds at Moura Bistro prove Naples 
was ripe for a Lebanese restaurant. C27 

INSIDE

BY NANCY STETSON
nstetson@fl oridaweekly.com 

In theater, opening night audiences are 
generally the most responsive and enthu-
siastic; after all, it’s typically filled with 
the actors’ friends and, if it’s community 
theater, their families and neighbors.

People are giddy with anticipation. Emo-
tions run high, expectations are at a peak.

It’s not unusual for applause to be loud-
er, longer.

But the opening night of The Naples 
Players’ “Catch Me If You Can” at the Sug-
den Community Theatre was one of the 
most annoying and frustrating experiences 
I’ve endured in the theater.

A group of teens in the audience chose 
to scream throughout the show. I’m not 

Small rude group ruins opening night 
of summer musical at the Sugden

SEE REVIEW, C10 

COURTESY PHOTO

Jacob Hartman as Frank Abagnale Jr. in a 
scene with the Jet Set Girls.

ARTS & ENTERTAINMENT
F L O R I D A  W E E K L Y

WEEK OF JULY 7-13, 2016  | SECTION CWWW.FLORIDAWEEKLY.COM

Mila Bridger’s portraits are 

anything but conventional

BY 

NANCY STETSON

nstetson@fl oridaweekly.com

A woman on the beach, wearing 

a wedding gown and sipping cham-

pagne, having her hair styled by another 

woman wielding scissors and blow dryer. 

A woman curled up in a refrigerator, 

reading a book.

A woman in gas mask and bustier, ris-

ing from the waters off Cape Romano 

near Marco Island.

You just never know what you’re 

going to see when you look at 

a Mila Bridger photo-

graph.

SEE MILA, C4 

Fashion designer/ 
painter Mariapia 
Malerba; the photo is a 
collaboration, a twist on 
“Alice in Wonderland.”
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Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
Mystique at Pelican Bay | 239.598.9900 
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs | 239.948.4000
Sanibel Island | 239.472.2735
Rentals | 239.262.4242

REVIEW
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FLORIDA WRITERS
A technological thriller that’s a fun treat not to be missed 

■ “Assassin’s Silence” by Ward 
Larsen. Forge. 400 pages. Hardcover, 
$25.99.

Reading this book 
was almost too much 
fun. There is so much 
pleasure to be had in 
the appreciation of a 
piece of writing that 
reaches such a high 
peak of control over its 
many interlocking frag-
ments. Ward Larsen’s new technological 
thriller, the third installment of his David 
Slaton Series, is a masterful piece of plot 
construction and of balancing what is to 
be revealed and what withheld.

Jammer Davis, the protagonist of 
another Larsen series, makes a delight-
ful appearance, guiding the decisions of 
security agency heads who can barely 
tolerate his disdain for protocol.

Strange things are happening in Malta. 
David Slaton, an ex-Mossad assassin 
thought to be dead in order to protect 
his wife and son, is in trouble. He finds 
himself encountering and eliminating 
the members of a team put together for 
the purpose of implementing a world-
threatening terrorist action. But some of 
them find him first. 

Meanwhile, in Bra-
zil, a large, long out of 
use MD-10 transport 
plane has been sought, 
purchased and secretly 
outfitted for a special 
mission — perhaps a 
one-time mission. It 
holds in its enormous 
cargo tanks a huge 
quantity of radioac-
tive material. And it is 
headed to the Middle 
East. 

By shifting per-
spectives, locations, 
and expectations, the 
author keeps the read-
er guessing. Each new 
revelation about the 
plane’s mission, the ter-
rorists’ motives, the execution plan, the 
characters’ responsibilities and the range 
of technological capabilities ups the sus-
pense while raising new questions.

In Langley, Va., a CIA team is trying 
to put the pieces together so that disas-
ter can be forestalled and U.S. inter-
ests protected. Who lives in Virginia? 
David Slaton’s wife, Christine, and their 
young son. Who is involved in the CIA 
investigation? Jammer Davis’s sometime 
girlfriend, special agent Sorensen. Jam-
mer’s slow burn through the thick layer 
of bureaucracy and professional turf 
guarding is a treat not to be missed. 

Where else does Mr. Larsen take us, in 
scenes that follow Slaton’s movements? 
Beirut. Readers enter today’s Beirut and 

also glimpse its history 
and centrality to Mid-
dle East dynamics. All 
of Mr. Ward’s settings 
are vividly described, 
as are the cultural and 
atmospheric flavors. 
This is true of Mdina, 
the tiny ancient capital 
of Malta surrounded 
by a more populous 
suburb, and also of the 
CIA offices in Virginia, 
the remote Brazilian 
airport and downtown 
Zurich. Never over-
written, these settings 
frame the ongoing 
character portraits and 
action in a way that 
gives credibility and 

force to each step and turning point. 
“Assassin’s Silence” is a series of jour-

neys: relocations of David Slaton and 
other characters, and relocations of the 
reader’s imagination that fuel a relent-
less sense of movement and urgency. 
Something important is always at stake, 
and often enough it is Slaton’s life. 
Knowing how to get from point A to 
point B without being recognized and 
on schedule is an absolute requirement. 

Such abilities are part of the tra-
decraft that go into the making of Mr. 
Larsen’s mysterious assassin. He must 
have a plan and the means to execute it. 
He must be able to improvise if things 
don’t go well. He most know how to 
select the best vantage points to see 

what he needs to see — often without 
being noticed. 

Choosing a seat in a public square is 
not a trivial matter. Slaton most know 
where nearby doors lead, what’s behind 
them and whether they are likely to be 
locked or blocked. He must be one or 
two steps ahead of those for whom he 
is a target. He must have the best weap-
ons and other equipment for the task at 
hand. 

Mr. Larsen takes us through Sla-
ton’s mental preparations in abundant, 
intriguing detail. He also explores Sla-
ton’s life of self-imposed loneliness in a 
highly effective manner. 

In “Assassin’s Silence,” Ward Larsen is 
on top of his game.

About the author
USA Today bestselling author Ward 

Larsen is a three-time winner of the 
Florida Book Award. His first thriller, 
“The Perfect Assassin,” is being adapted 
into a major motion picture by Amber 
Entertainment. A former U.S. Air Force 
fighter pilot, Mr. Larsen flew more than 
20 missions in Operation Desert Storm. 
He has also served as a federal law 
enforcement officer and airline captain, 
and is a trained aircraft accident inves-
tigator. He lives in the Sarasota area. ■

 
— Phil Jason, Ph.D., United States 

Naval Academy professor emeritus of 
English, is a poet, critic and freelance 
writer with 20 books to his credit, 
including several studies of war litera-
ture and a creative writing text.

philJASON
philjreviews@gmail.com

Larsen
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Call 239.649.2275 for Reservations
NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

Off ering Daily Public Cruises
Seabreeze Lunch, Dinner, Hors d’oeuvres 

Aft ernoon and Sunset Sightseeing

The Best Events Are on the Water 

Buy One, Get One Half Price
Wednesday Dinners

Saturday Sightseeing (12:30 & 3:00)
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets from June 4, 2016 to September 28, 2016. 
No other coupons or discounts apply.

Boat and jet ski rentals also 
available at the marina!

Live Entertainment on Tuesdays through Summer!

66

Welcome Aboard!

MEDICAL DIRECTOR DR. ANDREA BASILE, M.D. BOARD CERTIFIED PLASTIC SURGEON

Buy 2 Kybella
Double Chin

Treatments $2999
Get 40 Units Botox Free

Any Juvederm 
Product

BOGO 1/2 Off

Beauty Shots
(16 per box)

BOGO 1/2 Off

NaplesMedSpa.com

24850 South Tamiami Trail Suite 4
Bonita Springs, FL 34134

July 20th, 12-2pm
Naples Laser and Med Spa- 

Bonita Springs

TOPICS: 
Kybella

Allergan  Botox and the Juvederm  

Skinside  

Enter to Win - 20 units of Botox

Reserve Now  
239.228.7491

Lunch
Learn

&

Special Olympics of Collier Coun-
ty teens and adults, who have lots of 
opportunities to strut their stuff on 
sports fields and ball courts, recently 
shined on stage at the Naples Perform-
ing Arts Center. Directed by the center’s 
Lori Oliver, the second annual “I’m A 
Star” put both kids and adults in the 
spotlight.

1.  Caroline Cochran smiles to the applause.
2.  Everyone when home with an “I’m A Star” 
 award.
3.  Lori Oliver interacts with Michael Presto  
 during his performance.
4. Shelbi Scott in the group number “Summer  
 Nights” from the show “Grease.”
5.  Chucke McEwen and Lori Oliver stepping  
 out.

COURTESY PHOTOS
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“I dream of them,” the artist says of 
her images. “I’ve got a very vivid imagi-
nation, I guess.” She refers to her pho-
tographs as “vomiting from my brain.”

Ms. Bridger’s work is well known in 
Southwest Florida. She’s been featured 
in Naples Illustrated, Gulf + Main and 
was one of Gulfshore Life magazine’s 
2015 40 Under 40 Award recipients.

And now a collection of her surreal 
images can be seen in #unexpected,” an 
exhibit at the Sidney & Berne Davis Art 
Center in downtown Fort Myers. Ms. 
Bridger will discuss her work during a 
closing party for the exhibit from 6-8 
p.m. Tuesday, July 26.

The photographs are indeed unex-
pected; the show is a journey through 
Ms. Bridger’s funhouse brain and imag-
ination.

“I don’t know how Mila does it, but 
her mind is so wildly open to new 
ideas. She is inspired daily by things,” 
says friend and fan Annette Trossbach, 
founder and producing artistic director 
of Laboratory Theater of Florida. “To 
be an artist, so often, is to be a vessel, 
just to let the ideas flow. But when 
you’ve got bills to pay and a fridge to 
stock and checkbooks to balance, it can 
be tough not to get caught up in mun-
dane, concrete, material things.”

Last season, Ms. Bridger shot nude 
portraits of the cast of Lab Theater’s 
“Calendar Girls,” a group of women 
in their 40s to just-on-the-cusp of 80. 
Just like the characters they portrayed 
in the play, the local actors posed for 
a calendar, their private parts cleverly 
covered by items such as giant cup-
cakes and broccoli. 

Ms. Bridger donated her time and 
talent, and the calendars were sold to 
raise money for Partners for Breast 
Cancer Care. “The girls were amazing. 
It was so much fun,” she 
says about the calendar 
project. “They were 
raising money, so that 
was beautiful.”

Always outside 
the box

The word “conven-
tional” does not seem 
to be in Ms. Bridger’s 
vocabulary. Her portraits 
are fresh, unusual, some-
thing out of a fantasy or 
a dream.

For example, she paint-
ed two legs of her sofa 
blue. It looked so good she 
decided to paint half her 
apartment cobalt blue as 
well, including all the fur-
niture.

That part of her apart-
ment works as a backdrop 
for an on-going series 
of portraits of creative 
people — dancers, writ-
ers, painters — who call 
Southwest Florida home. 
“I try to bring their per-
sonality and what they 
do to the photo,” she 
says. “I always try to 
shoot them in a little surreal setting, 
but always showing who they are.”

One portrait of fashion designer 
and painter Mariapia Malerba shows 
the woman dressed in flowing white 
against a blue background.

“She is amazing when it comes to 
designing clothes,” Ms. Bridger says. 
“When I have my crazy ideas, I know who 
to ask.”

For example, she asked for Ms. Maler-
ba’s help when she made a portrait of a 
woman who writes the annual Naples 
Scout Guide. “I wanted the woman to 
wear a dress made up of her books,” she 
says, so she asked Ms. Malerba to create a 
long giant skirt and top out of the guide’s 
pages.

It’s this out-of-the-box thinking that 
makes Ms. Bridger’s photographs so visu-
ally compelling.

Her self-portrait promoting “#unex-
pected” shows her wearing a sweater 

with the image of a Boston terrier on the 
front. Ms. Bridger’s long blonde hair is 
combed forward, wrapping and swirling 
around her face, covering all her features 
Sia-like. 

“I don’t like showing my face,” she says.

Early beginnings
Ms. Bridger began taking photo-

graphs when she was a young girl 
growing up in Poland.

Her father, a nuclear physicist, took 
photos as a hobby, and her mother was 
in charge of the modern art section of 
the Museum Okregowe in Koszalin.

But it was her grandfather, she says, 
who gave her her first camera and built 
her a darkroom.

“I didn’t know anything about chem-
icals, so my mother signed me up for 
(photography) classes,” she says. “And 
that’s where my love of photography 
started.”

She still takes black-and-white pho-
tographs with the 35-mm camera her 
grandfather gave her, but just as a 
hobby. Professionally, she now uses a 
medium-format digital camera.

She visited the U.S. for the first 
time in 2001, and then “came to stay” 
in 2010.

She loves Florida, especially Florida 
in the summer.

“I’ve always loved the warm weath-
er,” she says. “That’s what makes me 
happy. I like the sun. I lived in Canada, 
I lived in Poland, I always suffered 
from the cold. I love summer. I love 
living and working where it’s warm.”

MILA
From page 1

A portrait of hairstylist Shari Brousseau.

Mila Bridger doesn’t like to show her face in her self-portraits.

“Peas Off” (top) and an image from the 
“Mechanisms of Cooking” series
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239.434.6533/thirdstreetsouth.com

Every Saturday Morning from 7:30 to 11:30 a.m.
Featuring Dozens of Vendors All Summer Long

In the Parking Lot behind Tommy Bahama between Third & Gordon Drive

‘#unexpected’
>> What: Mila Bridger photography exhibition
>> Where: The Sidney & Berne Davis Art 

Center, Fort Myers
>> When: Through July 26
>> Hours: 9 a.m. to 5 p.m. Monday-Friday
>> Meet the artist: Art Talk Tuesday and “#un-

expected” closing party, 6-8 p.m. July 26
>> Cost: Suggested donation, $5
>> Info: 333-1933 or sbdac.com

Above left and above: Self-portraits from Mila Bridger’s “Domesticated” series.

Wild, not domesticated
Included in the “#unexpected” exhib-

it are three photos from Ms. Bridger’s 
series of self-portraits in the kitchen. 
She calls it her “Domesticated” series.

“I’m not domesticated at all. That’s 
the irony of that,” she says. “I am so 
not domesticated. If you come to my 
apartment and you open my oven, you 
find books there. I just utilize space 
in the kitchen. I don’t cook, I have no 
idea how to do that. I have issues in the 
kitchen.

“The kitchen 
is such a surreal 
place for me. I don’t 
treat (it) as a cook-
ing space.” Instead, 
it’s where she and 
her friends sit and 
drink wine. “Or, 
it’s another place 
to take photos and 
get creative,” she 
says. “I don’t treat 
my kitchen as most 
people do.

“My friends will 
come and open the 
fridge and start 
throwing out the 
food,” she says. “It’s 
fuzzy and yellow 
and green and fun colors. 

“I call it vintage food.”
Seeing all those colors and textures 

set off the creative synapses in her 
brain, setting off an idea for a new 
series.

“Photographs of 10-month-old food 
— that’s coming,” she promises. “That’s 
still in my head.”

One image in the “Domesticated” 
series shows Ms. Bridger seated inside 
the refrigerator, reading a book, a glass 

of wine in one hand and a number 
of empty wine bottles on the floor. 
Another shows her kneeling on her 
kitchen floor, her head in the oven. In 
the third, she perches in the sink, mis-
chieviously licking a dish. 

“When you look at the photos, you 
think, what the hell is domesticated?,” 
she says. “Who puts their head in the 
oven and just sits there? And who sits 
in the sink?

“That’s the best thing of being an 
adult: I can just do it.” ■
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LOTSA LOBSTER!!!  Waterfront Dining

                   TWO  1 pound lobsters with

Open Daily • 11 am 
Lunch, Dinner & 
Sunday Brunch

12th Avenue South
at the City Dock
239-263-9940

1200 Fifth Avenue South
at Tin City

239-263-2734

                         
          

                        NaplesWaterfrontDining.com

                  fries and slaw or black beans and rice

                   $
27.95

                                                                                      
 

                                                                           
   

WHAT TO DO, WHERE TO GO
THEATER
Catch Me If You Can – By The 
Naples Players at Sugden Community 
Theater through July 31. 263-7990 or 
naplesplayers.org. See review on page C1.

The Wizard of Oz – By Broadway 
Palm Theatre on select dates through 
Aug 13. 1380 Colonial Blvd, Fort Myers. 
278-4422 or broadwaypalm.com.

Last of the Red Hot Lovers – By 
the Off Broadway Palm Theatre through 
July 30. 1380 Colonial Blvd. 278-4422 or 
broadwaypalm.com.

THURSDAY7.7
Free Film – Steve Carrell, Channing 
Tatum and Mark Ruffalo star in “Fox-
catcher” (USA, 2014), showing at 2 p.m. 
at Naples Regional Library. Mark and 
Dave Schultz, U.S. Olympic wrestling 
champions, join Team Foxcatcher led by 
multimillionaire John E. du Pont as they 
train for the 1988 games in Seoul. But 
John’s emotional self-destruction threat-
ens to consume them all. Free. 650 Cen-
tral Ave. 262-4130 or collierlibrary.org.

Magical Mystery Club – The Mys-
tery Book Club at Headquarters Library 
meets from 2-3 p.m. to discuss genre 
selections set in Australia. Suggested 
authors: Kerry Greenwood, Katherine 
Howell and Peter Temple. Free. 8635 
Orange Blossom Drive. 593-0334 or col-
lierlibrary.org. 

FRIDAY7.8
Creature Feature – Everglades 
Wonder Gardens invites kids to meet 
a resident flamingo and enjoy themed 
art and stories from 9:30-11:30 a.m. Free 
with regular admission. 992-2591 or 
evergladeswondergarden.com.

Kids Free Friday – One paying adult 
($5) can bring up to five kids for free 
admission to the Rookery Bay Environ-
mental Learning Center from 10 a.m. to 
2 p.m. for activities, stories and a feature 
film about creatures of the sea. A food 
truck is on site from 11 a.m. to 2 p.m. No 
registration required. 300 Tower Road. 
530-5958 or rookerybay.org.

Classic Flick – Marco Island Center 
for the Arts presents a screening of “Butch 
Cassidy and the Sundance Kid” (1969) at 
6:30 p.m. Two western robbers (Paul New-
man and Robert Redford) flee to Bolivia 
when the law gets too close. Free, but 
donations appreciated. 1010 Winterberry 
Drive. 394-4221 or marcoislandart.org.

SATURDAY7.9
To Market, To Market – The Third 
Street South Farmers Market keeps 
going through summer from 7:30-11:30 
a.m. every Saturday. 434-6533 or third-
streetsouth.com.

Aquatic Gardening – Learn all 
about container gardens for water lilies 
and other aquatic plants in a Lifelong 
Learning workshop from 10-11 a.m. at 
Naples Botanical Garden. $15 for Gar-
den members, $20 for others. Sign up by 
calling the Garden at 643-7275 or email-
ing lll@naplesgarden.org.

Jazz Concert –The Naples Jazzmas-
ters take the stage from 1-3 p.m. at The 
Norris Center. 263-1113 or naplesjazzso-
ciety.com.

Double Dip – The Marco Players 
hosts a double feature at 8 p.m. with 
performances by Square 1 Improv and 
fiddler J. Robert. $20, cash or check at 
the door. 1089 N. Collier Blvd. 642-7270 
or themarcoplayers.com. 

SUNDAY7.10
Walk the Dog – Naples Botanical 
Garden hosts the pooch patrol from 
9-11:30 a.m., when well-behaved, leashed 
dogs are welcome to accompany their 
owners for a stroll. Free for Garden 
members and their canines, regular 
admission plus $9.95 per pooch for oth-
ers. 643-4737 or naplesgarden.org.

Foreign Film – The FGCU Renais-
sance Academy screens “Under the 
Bombs” (Lebanon, 2009) at 2 p.m. at 
the university’s Naples campus. During a 
cease-fire in the Lebanon-Israeli conflict 
of 2006, a Christian taxi driver brings a 
Shiite woman from Beirut to the heart of 
the conflict in the country’s south. As they 
scour the rubble of local towns for her 
son, they discover that despite their very 
different backgrounds they have much in 
common. $5 for RA members, $7 for oth-
ers. 1010 Fifth Ave. S. 434-4737 or fgcu.edu.

MONDAY7.11 
Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Nicky’s 
Family” (2011) at 7 p.m. It’s a documentary 
about Nicholas Winton, an Englishman 
who organized the rescue of 669 Czeck and 
Slovak children just before the outbreak 
of World War II. $10. 10150 Bonita Beach 
Road. 495-8989 or artcenterbonita.org. 

TUESDAY7.12
Pups on Patrol – Naples Botanical 
Garden welcomes well-behaved, leashed 
dogs with their owners from 8-11 a.m. Free 
for Garden members and their canines, 
regular admission plus $9.95 per pooch 
for others. 643-4737 or naplesgarden.org.

Terrific Tuesdays – See any show at 
Mercato’s Silverspot Cinema for just $8 
every Tuesday. 592-0300 or silverspot.net. 

Free Kids Flick – Paragon Pavilion 
presents a free screening of “Mr. Pea-
body and Sherman” at 10 a.m. today 
through Thursday. 596-0008 or paragon-
theater.com.

Japanese Arranging – The FGCU 
Renaissance Academy hosts an ikeba-
na floral design workshop from 1-4:30 
p.m. at the university’s Naples campus. 
Students must bring an 8- to 10-inch 
ceramic container and purchase materi-
als from the instructor for $25. $45 for 
academy members, $65 for others. 434-
4737 or fgcu.edu. 

Dance-Off – USA Dance Naples hosts 
an Americana-themed dance at 7 p.m. at 
Dancelife Florida Dance Center. $10 for 
members, $15 for non-members. Lesson 
included. 877-6808. 

WEDNESDAY7.13
Om on the Beach – Instructors 
from Green Monkey Yoga lead a morn-
ing session at the beach from 9-10 a.m. 
at Delnor-Wiggins Pass State Park. $5 
plus regular admission. Registration 
required. 597-6196 or greenmonkey.com. 

Local History – Naples Historical 
Society hosts a docent-guided walking 
tour of the downtown historical district 
setting out at 9:30 a.m. from Historic 
Palm Cottage. 261-8164 or napleshistori-
calsociety.org. 

Fiorenza – The FGCU Renaissance 
Academy hosts a lecture about Florence, 
Italy, from 10-11:30 a.m. at Mooring Park. 
$20 for academy members, $25 for oth-
ers. 132 Moorings Park Drive. 434-4737 
or fgcu.edu.

Novel Discussion – South Region-
al Library hosts a discussion of Ann 
Packer’s “The Children’s Crusade: A 
Novel” from 2-3 p.m. Free, but registra-
tion required. 8065 Lely Cultural Blvd. 
252-7542 or collierlibrary.org. 

Photographic Memory – Hodges 
University hosts a lecture about pho-
tographs that made or changed history 
from 1-2:30 p.m. $25. 2647 Professional 
Way. 598-6113 or hodges.edu. 

COMING UP
Cast Netting – Learn to catch your 
own bait at 9:30 a.m. Thursday, July 14, 
at Delnor-Wiggins Pass State Park. Free 
with regular park admission. Registra-
tion required. 597-6196 or floridastate-
parks.org. 

“Pick My Up Pickup” by Gina Marrale is part of the “Town and Country” exhibition on display 
at the Center for Visual Arts Bonita Springs through July 26. 495-8989 or artcenterbonita.org.
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WHAT TO DO, WHERE TO GO

■ Stretch, bend and breeeeeeathe 
on the beach with instructors from 
Green Monkey Yoga from 9-10 a.m. 
Wednesday at Delnor-Wiggins Pass 
State Park. $5 plus regular admission. 
Registration required. 597-6196

— greenmonkey.com

■ Catch Steve Carrell’s celebrated turn as 
delusional multi-millionaire and Olympic 
wrestling coach John E. Dupont in a free 
screening of “Foxcatcher” at 2 p.m. 
Thursday at Naples Regional Library.

— collierlibrary.org

■ A hands-on stop at the mangrove 
tank is a must-do for young visitors 
at Kids Free Friday the Rookery Bay 
Environmental Learning Center. 
From 10 a.m. to 2 p.m. Fridays through 
Aug. 5, ages 12 and younger get in free 
when accompanied by a paying adult.

— rookerybay.org

Fashion Collects – Clive Daniel 
Home hosts a dress collection party 
from 5:30-7:30 p.m. Thursday, July 14, to 
benefit PACE Center for Girls-Collier at 
Immokalee. Bring a lightly loved dress or 
a $20 donation to enjoy live music, wine, 
hors d’oeuvres, silent auction, shopping 
and more. 213-7844 or clivedaniel.com.

Hot Summer Nights – The Collier 
County Sheriff’s Office hosts family activi-
ties from 6-9 p.m. Friday, July 15, at McLeod 
Park in Everglades City. 208 S. Copeland 
Ave. 774-4434 or colliersheriff.org.

Pop-Cultured – Barnes & Noble 
hosts an all-ages Star Wars event at 7 
p.m. Friday, July 15, with trivia, give-
aways, bingo, cosplay and more. Free. 
598-5200 or bn.com. 

Pop-Cultured – Celebrate 20 years 
of Pokémon starting at 4 p.m. Saturday, 
July 16, at Barnes & Noble at Waterside 
Shops. Free. 598-5200 or bn.com. 

Summer Jazz – Vodkanauts perform 
from 6:30-9:30 p.m. Saturday, July 16, on 
the lawn at the Naples Beach Hotel & 
Golf Club as part of the SummerJazz on 
the Gulf series of free concerts. 261-2222 
or naplesbeachhotel.com.

Foreign Film – The FGCU Renaissance 
Academy screens “The Castle” (Australia, 
1997) at 2 p.m. Sunday, July 17, at the uni-
versity’s Naples campus. A working-class 
family fights city hall after they are told to 
vacate their beloved family home to allow 
for infrastructural expansion. $5 for acad-
emy members, $7 for others. 1010 Fifth 
Ave. S. 434-4737 or fgcu.edu.

Films for Film Lovers – Centers 
for the Arts Bonita Springs screens 
“Therese” (France, 2012) at 7 p.m. Mon-
day, July 18. An unhappy woman strug-
gles to break free from societal pres-
sures. $10. 10150 Bonita Beach Road. 
495-8989 or artcenterbonita.org.

Trees and Roots – Discover a trea-
sure trove of American genealogical 
resources from 2-3 p.m. Wednesday, July 
20, at Headquarters Library. Free, but 
registration required. 2385 Orange Blos-
som Trail. 593-0334 or collierlibrary.org.

Hot Summer Nights – The Collier 
County Sheriff ’s Office hosts family 
activities from 6-9 p.m. Wednesday, July 
20, at Seagate Elementary School. 774-
4434 or colliersheriff.org. 

Calling All Collectors – Barnes & 
Noble in Waterside Shops hosts a sale 
of comic book collectibles starting at 9 
a.m. Thursday, July 21, featuring items 
from Funko, Diamond and more. 598-
5200 or bn.com.

Up A Creek – Delnor-Wiggins Pass 
State Park hosts beginning paddleboard 
lessons at 9:30 a.m. Thursday, July 
21. Free with admission, registration 
required. 431-0958. 

Wading the Flats – Lovers Key State 
Park invites kids ages 6 and up to explore 
the sea grass flats with a guide at 10 a.m. 
Thursday, July 21. Free, but registration 
required. 463-4588 or floridastateparks.org.

Double Dip Repeat – The Marco 
Players hosts a double feature at 8 p.m. 
Saturday, July 23, with performances by 
Square 1 Improv and fiddler J. Robert. $20, 
cash or check at the door. 1089 N. Collier 
Blvd. 642-7270 or themarcoplayers.com. 

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Amé-
lie” (France, 2001) at 7 p.m. Monday, July 
25. An innocent and naive girl in Paris 
with her own sense of justice decides to 
help those around her and falls in love 
along the way. $10. 10150 Bonita Beach 
Road. 495-8989 or artcenterbonita.org. 

07.13

07.08

07.07

THROUGH 7.26
■ “Wild and Remote: Photographing South Florida by 
Canoe,” an exhibit of works by nature photographer/
canoe paddler Constance Meier, is on display through 
July 26 at the Marco Island Historical Museum. 
Included is “Crowd of White Pelicans 2,” shot in the 
Ten Thousand Islands.

— colliermuseums.com

07.12
■ Learn the subtle art of ikebana, or Japanese flower 
arranging, in an FGCU Renaissance Academy class from 
1-4:30 p.m. Tuesday at the FGCU Naples campus.

— fgcu.edu
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BOOK BY TERRENCE MCNALLY WITH MUSIC BY MARC 
SHAIMAN AND LYRICS BY SCOTT WITTMAN AND MARC 

SHAIMAN. BASED ON THE DREAMWORKS MOTION PICTURE

A high-flying musical comedy about chasing 
your dreams and not getting caught

13 Years Voted  
“Best Live Theatre”

THE NAPLES
PLAYERS
 Be a part of the show!

JULY 1 - 31

THURSDAY - SATURDAY 8:00 P.M. 
SUNDAY 2:00 P.M.

IN BLACKBURN HALL  

Adults $40
Students 21 and under $10 

Tickets: 239-263-7990 or  www.naplesplayers.org
The Naples Players at Sugden Community Theatre

701 5th Ave. South, Naples, FL 34102

239.591.3837 · 799 WALKERBILT ROAD, NAPLES 
Located Off U.S. 41, ¼ Mile North of Immokalee Road

BAYHOUSENAPLES.COM

CHEF’S THREE COURSE TASTING MENU • $28
choose one from each course

1ST COURSE
Mason Jar of Pimento Cheese Served with Crackers

Bay House Salad
Mixed baby lettuces, buttermilk ranch, shaved red onion, cornbread croutons

Pine Island Crab Bisque Lump crab, sherry

BBQ Pork Short Rib Baked cheese grits, cola BBQ sauce

2ND COURSE
Grilled Tavern Steak

Marinated flat iron steak, twice baked potato cake, cauliflower puree, law Bar steak sauce

Shrimp and Grits
Shrimp, Anson Mill’s heirloom grits, New Orleans style BBQ shrimp sauce

St. Augustine Stew
Gulf fish, shrimp, Pine Island crab, spiny lobster, tomato, pork belly, CGR, Datil pepper hot sauce

Chicken & Waffles
Citrus & Siracha glazed chicken, Belgian Liege waffle, honey gastrique

3RD COURSE
Granny’s Delight Chocolate pudding tart

Ice Cream Sundae
2 scoops vanilla or chocolate ice cream, chocolate sauce, carmel sauce, whipped cream

Gooey Brown Butter Cake Berries, vanilla ice cream, whipped cream

Drink Specials Available All Night
$6 Coastal Vines wine by the glass    $5 Michelob Ultra Draft

$6 "The Local", our bartenders nightly cocktail creation

WHAT TO DO
History Lecture – Headquarters 
Regional Library hosts a discussion 
about Andrew Jackson from 2-3:30 p.m. 
Tuesday, July 26. Free, but registration 
required. 8635 Orange Blossom Drive. 
593-0334 or collierlibrary.org. 

Ancient Walk – Tour the ancient bald 
cypress forest at Audubon Corkscrew 
Swamp Sanctuary from 9 a.m. to noon 
Wednesday, July 27. Free, but registration 
required. 348-9151 or corkscrew.audubon.
org. 1959 Trade Center Way. 

Kayak Tour – Delnor-Wiggins Pass 
State Park hosts a kayak tour of Water 
Turkey Bay and Wiggins Pass setting 
out at 9:30 a.m. Thursday, July 28. Par-
ticipants should have intermediate or 
above paddling skills. $15 plus regular 
park admission, registration required. 
597-6196 or floridastateparks.org. 

Love That Dress – International 
Design Center hosts an Alice in Won-
derland-themed cocktail party from 
5:30-7:30 p.m. Thursday, July 28, to 
benefit PACE Center for Girls-Collier 
at Immokalee. Bring a “lightly loved” 
dress for donation. $20-$30. 449-3269 or 
Emily@ids1.com. 

Hot Summer Nights – The Collier 
County Sheriff ’s Office hosts family 
activities from 6-9 p.m. Friday, July 29, at 
Vineyards Community Park. 6231 Arbor 
Blvd. 774-4434 or colliersheriff.org. 

Full Frontal – The Naked Magic 
Show gives audiences an eyeful at 8 p.m. 
Friday, July 29, at the Barbara B. Mann 
Performing Arts Hall, Fort Myers. 489-
0326 or bbmannpah.com.

Castles For Kids – Golisano Chil-
dren’s Museum of Naples hosts the fourth 
annual Castles for Kids sand-sculpting 
competition complete with mermaids, 
pirates and more fun from 8:30 a.m. to 
noon Monday, Aug. 1, at La Playa Beach 
& Golf Resort. Teams of four kids and 
one adult compete for the best sand 
sculpture. Registration and sponsorship 
opportunities are available now. Email 
Liz Cashman at lcashman@cmon.org.

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Young 
& Beautiful” (France, 2012) at 7 p.m. 
Monday, Aug. 1. A call girl remains curi-
ously aloof about her hotel-room trysts 
and the money she makes. $10. 10150 
Bonita Beach Road. 495-8989 or artcen-
terbonita.org. 

Cirque du Soleil presents “Ovo” Sept. 
28-Oct. 2 at Germain Arena. 948-7825 or 
germainarena.com.

Purchase Tickets:

OffTheHookComedy.com

Located Inside 
ROW SEAFOOD

COMEDIAN 
EDDIE IFFT
July 7th-9th

COMEDIAN 
JAMES JOHANN AKA Rural Genius

July 14th-17th

WEDNESDAY & THURSDAY
HAPPY HOUR 4-7
FREE COVER! Live Music by 
Manhattan Connection

RowSeafood.com
239-389-6901
2500 Vanderbilt Beach Road
Suite 1100, Naples, FL 34109
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VISIT OUR STORE IN THE BONITA PLAZA 

10347 Bonita Beach Road, Suite 109
Located at the corner of Old 41 & Bonita Beach Road at Johnny Malloy’s

239.405.7326
islandblind.net

HOURS: MONDAY-FRIDAY 10-4:30 · SATURDAY 10-3 · SUNDAY & EVENINGS BY APPOINTMENT 

DRESSING SOUTHWEST FLORIDA’S 
WINDOWS ONE HOME 

AT A TIME FOR 20 YEARS!

DAN AND VICTORIA SERINO

Basswood Plantation Shutters

$1699
 SF

(Minimum Purchase Required)

All Custom Window Treatments, 
Sheer Draperies And Bed Linens

20%
 OFF

Come See Our 
New Hunter 

Douglas Gallery 
Featuring Allustra 
Window Coverings 

and Fabrics!

Local Music. Local Shops. Local Flavor.

EVERY Tuesday 6-8p

Stroll the sidewalks, feel the energy, hear the music, 
discover unique shops, expand your palate. Every 
week is a new experience. Live local & love life. For 
event specials and a list of musical performances, 
visit MercatoShops.com

July 12 Featuring live music from: Gypsy Jazz Duo 
Claire Liparulo (of The Freecoasters) | Kyle Anne Duggan

Plus
Complimentary wine tastings at The Wine Cellar  
Craft cocktail samplings at Vom Fass  
$8 movies and complimentary apps at Silverspot Cinema  
Face painter at GiGi's Children's Boutique & MORE. 
For complete details, including food and drink specials, 
visit www.MercatoShops.com or Facebook.

Located just north of Vanderbilt Beach Road on U.S. 41
239.254.1080 • MercatoShops.com

WIN TICKETS TO 
GUNS N ROSES!
July 29 | Orlando

HOW TO ENTER:
1. Download the 96 K Rock app
2. Check in to the app next time 
you are at Mercato. You can 
enter one time per day thru 
July 15.

WHERE TO GO

Stella! – Marco Island Center for the 
Arts screens “Casablanca” (1942) at 6:30 
p.m. Friday, Aug. 12. In the early days of 
World War II, an American expatriate 
meets a former lover in Morocco. Free, but 
donations appreciated. 1010 Winterberry 
Drive. 394-4221 or marcoislandart.org.

Return of the Double Dip – The 
Marco Players hosts a double feature 
at 8 p.m. Saturday, Aug. 13, with perfor-
mances by Square 1 Improv and fiddler 
J. Robert. $20, cash or check at the door. 
1089 N. Collier Blvd. 642-7270 or the-
marcoplayers.com. 

Foreign Film – The FGCU Renaissance 
Academy screens “Everlasting Moments” 
(Sweden, 2008) at 2 p.m. Sunday, Aug. 14, 
at the university’s Naples campus. In a 
time of social change and unrest, a young 
woman wins a camera in a lottery. $5 for 
academy members, $7 for others. 1010 
Fifth Ave. S. 434-4737 or fgcu.edu.

Morning Constitutional – Audu-
bon Corkscrew Swamp Sanctuary wel-
comes early bird walkers to stroll the 
boardwalk from 8-11 a.m. Tuesday, Aug. 
16. $10-$25, registration required. 348-
9151 or corkscrew.audubon.org. 

Turtle Time – Lovers Key State Park 
invites kids ages 6 and up to learn about 
sea turtles at 10 a.m. Thursday, Aug. 18. 
Free, but registration required. 463-4588 
or floridastateparks.org.

Double Dip – The Marco Players 
hosts a double feature at 8 p.m. Saturday, 
Aug. 27, with performances by Square 1 
Improv and fiddler J. Robert. $20, cash 
or check at the door. 1089 N. Collier Blvd. 
642-7270 or themarcoplayers.com. 

Good Vibrations – The Beach Boys 
perform at 7:30 p.m. Wednesday, Dec. 14, 
at the Barbara B. Mann Performing Arts 
Hall, Fort Myers. $38-$73. (800) 440-
7469 or bbmannpah.com. ■

— Email calendar listings and high-reso-
lution photos to Lindsey Nesmith at lne-
smith@floridaweekly.com. Please send 
Word or text documents and jpgs with 
time, date, location, cost and contact 
information. No pdfs or photos of fli-
ers. Deadline for calendar submissions 
is noon Monday. No phone calls, please.

Ron White, best known as the whiskey-
swilling, cigar-smoking comedian from the 
Blue Collar Comedy Tour, takes the stage at 
8 p.m. Thursday, Sept. 29, at the Barbara B. 
Mann Performing Arts Hall, Fort Myers. (800) 
440-7469 or bbmannpah.com.



C10    ARTS & ENTERTAINMENT    WEEK OF JULY 7-13, 2016 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

REVIEW
From page 1

‘Catch Me If You Can’
>> Who: The Naples Players
>> When: Through July 31
>> Where: The Sugden Community Theatre
>> Cost: $40 ($10 for students 21 and 

younger)
>> Info: 263-7990 or naplesplayers.org

talking occasionally cheering at the end 
of a song or giving encouragement mid-
dance.

This was full-fledged screaming, ear-
splitting solid walls of painful sound, as if a 
group of horror movie scream queens were 
all gathered in a small space and asked to 
scream as loud and as long as they could. 
It was the type of screaming that drowned 
out The Beatles when they performed, so 
no one could hear them sing.

The screams seemed to have no rhyme 
or reason. 

This group screamed when the lights in 
the theater dimmed.

They screamed when a secondary char-
acter walked onstage. 

They screamed when someone walked 
off.

They screamed as least a dozen times 
throughout the first song alone.

I was hoping they would calm down and 
allow the rest of us to pay attention to the 
show, but no deal. It was ludicrous.

Despite numerous patron complaints to 
the ushers at intermission, the screaming 
went on. 

When an usher walked on stage before 
the second act, I thought she would make 
an announcement to the audience. But she 
didn’t.

And the screaming continued for the 
rest of the show.

It seemed like the small group doing all 
the screaming had no idea how to act in a 
theater. 

Maybe they thought they were encour-
aging their friends onstage, but what they 
were really doing was distracting and irri-
tating the rest of the audience.

When I hear reactions that are all out of 
proportion to what’s actually happening 
on stage, it doesn’t make me like the actors 
more. In some cases, it makes me wonder: 
Why are they screaming for him? He’s not 
that great.

The screaming, I confess, makes it very 
difficult to review this musical: Not only 
was it a constant interruption, but it also 
drowned out parts of lyrics and dialogue.

I was beginning to think the show should 
be named “Hear Me If You Can” instead.

“Catch Me If You Can” is based on the 
motion picture of the same name, which 
was based on the autobiography of Frank 
Abagnale Jr., a con man and fraud.

As a teenager, Frank (Jacob Hartman) 
leaves home and survives by writing bad 
checks and impersonating an airline pilot, 
a doctor and a lawyer.

He’s learned his sly ways from his father, 
Frank Abagnale Sr. (Paul Graffy), who says 
to his son, “People only believe what you 

tell them. It’s all a dance.” Frank Sr. buys 
his boy a Botany 500 pinstripe suit, and the 
two sing and dance in “The Pinstripes Are 
All That They See.”

If you dress the part and act confident, 
people will believe you’re who you say you 
are, father and son believe.

Mr. Graffy plays Frank Sr. as dashing and 
debonair, but his life’s falling apart: He’s 
under investigation from the IRS, and his 
best friend is sleeping with his wife. It all 
comes crashing down on him, as he drinks 
himself to an early grave.

A Naples Players favorite who’s been 
with them for 15 years, Mr. Graffy plays 
this downward arc well, but still manages 
to keep his character likeable. 

Mr. Hartman is a little more difficult 
to believe. He looks so young, though 
his character has learned to deflect that 
by saying, “I get that a lot.” He acts with 
confidence, but more charm and charisma 
would make him a believable con man. 
It’s difficult to understand how people are 
actually taken in by him.

His best moment comes at the end when 
he sings “Goodbye.” It’s Mr. Hartman’s best 
vocal. Perhaps he was singing like that for 
the entire show, but it was impossible to 
hear over the screaming.

Dave Gipson seems miscast as Frank 
Jr.’s nemesis, FBI Agent Carl Hanratty. He 
fumbled his lines at times and came across 
like a combination of John Goodman and 
the Blues Brothers. He didn’t seem com-
fortable spouting some of the musical’s 
clever lines (book by Terrence McNally).

The musical opens with Frank Jr. being 
nabbed by Agent Hanratty. Where can it go 
from there, you may wonder.

Well, Frank Jr. tells his life story, but he 
does it in the format of television shows 
and big dance numbers. It’s set in the 
1960s, so we get a Phil Spector Christmas 
number, a Mitch Miller-led “(Our) Family 
Tree,” a buddy duet a la Dean Martin and 
Sammy Davis Jr. (“Stuck Together”).

With lyrics by Scott Wittman and Marc 
Shaiman (and music by Mr. Shaiman), the 
musical numbers are often big productions 
similar to those seen on “The Ed Sullivan 
Show” or “The Carol Burnett Show.”

Katie Raleigh, as Paula, Frank Sr.’s wife, 
has an elegant number gracefully dancing 
with three men in tuxedos in “Don’t Be a 
Stranger.” 

There’s even a musical commercial, “A 
Word From Our Sponsors,” featuring three 
young women dressed (in rented cos-
tumes) as Elmer’s Glue, black indian ink 
and a Swiss army knife: the three things 
Frank Jr. uses to make his false IDs.

The ensemble dances like they’re on 
“Shindig!”

These incredible dance numbers should 
come as no surprise, as “Catch Me If You 
Can” is another production from wife-
and-husband team Dawn Lebrecht Fornara 
as director/choreographer and Charles 
Fornara as musical director. The 12-piece 
Frank Abagnale Jr. Orchestra sounds total-
ly professional.

But the real discovery of the show is 
17-year-old Molly Spiroff as Frank Jr.’s 
love interest, Brenda Strong. Talented 
and mature beyond her years, her gospel-
tinged number “Fly, Fly Away” is one of the 
best numbers of the show, reminiscent of 
Dusty Springfield.

The costumes and wigs are straight out 

of the ’60s, thanks to costume designer Dot 
Auchmoody and Mark Vanagas, respec-
tively. (Though a sneaker in an essential 
scene looked more appropriate for a later 
decade.)

“Catch Me If You Can” is an innovative 
musical, and this production boasts spec-
tacular dance numbers.

But my experience of the show was 
marred by a group of people who didn’t 
know how to act in a theater, and theater 
personnel who failed to fix the problem. 

It’s horrible to sit in an audience that’s 
listless and unresponsive, but the opposite 
extreme is just as bad. ■

COURTESY PHOTOS The Jet Set Girls.

Dave Gipson as FBI agent Carl Hanratty with 
the ensemble in the “Don’t Break the Rules” 
number.
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SWFL’S PREMIER DINNER THEATRE

1380 COLONIAL BOULEVARD, FORT MYERS
239.278.4422  •  www.BroadwayPalm.com

IN THE OFF BROADWAY PALM

Follow the yellow brick road as America’s most beloved movie, The Wizard 
of Oz, comes to life on stage with Dorothy, the Scarecrow, the Tin Man, the 
Cowardly Lion and Toto too!

JULY 7 - AUG 13

NOW - JULY 30
A restaurateur, married to his high school 
sweetheart, wants an affair. However; he learns 
that he just can’t succeed in sinning! 

Lee McCarthy, 
President

DESTINATIONS: Mediterranean | Africa | Caribbean | Hawaii | Europe
SPECIALTIES: Luxury | Safari | Escorted Tours | Small Ship Cruises | River Cruising

When your journey 
from a dream to a 

great story includes 
us, you travel better.

3 Courses for
tax and gratuity 
not included

$35
1300 Th ird Street South (facing 13th Avenue South) Naples, FL 34102

239.262.5500
Go to our website to see the menu or call for details

www.ridgwaybarandgrill.com

AVAILABLE FOR DINNER MON-SUN

Join Us! 
Summer Prix-Fixe

PUZZLE ANSWERS

C O SMO S P I Z Z A N A P L E S .C OM

LOCATED IN THE HEART OF NAPLES JUST A HALF MILE NORTH OF 5TH AVENUE SOUTH

536 Tamiami Trail North, Naples

239-262-8181

LU N C H DI N N E R T O - G 0 C AT E R I NG

The Finest  
in Authentic  

& Inspired  
Italian Cuisine

Visit Us at  
Cosmos  
at The Pier 
naplespiercosmos.com

Every Friday 5-7 w/Emma  
Saturday 7-10 w/Sky Jammer

Cannot be combined with other offers; not valid at the Pier. Expires 7/21/16.10% OFF Present this coupon & receive 
10% off your check.

Summer Special 
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(239) 659-3122 | naples.hilton.com 
5111 Tamiami Trail North, Naples, Florida, 34103

HAVE YOU MADE YOUR 
HOLIDAY PARTY PLANS YET?

Come celebrate the Holidays at Hilton Naples. Whether 
you envision a traditional Holiday dinner or a lavish cocktail 

party, Hilton Naples will deliver a Holiday celebration 
perfect for you and your group.

Contact: Courtney Strong at (239) 659-3122 
or cstrong@cooperhotels.com

*Ask about our 2 hour Lets Jingle & Mingle Party Package 
starting at $69pp inclusive

Celebrate, Share, Rejoice...

Hilton Naples

PUZZLES

By Linda Thistle

★ ★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

SEE ANSWERS, C11SEE ANSWERS, C11

HOROSCOPES‘WHAT AM I ...?’
CANCER (June 21 to July 22) The 

zodiac’s Moon Children can expect things 
to work out pretty much as planned. One 
negative note involves a minor relation-
ship problem that suddenly turns serious.

LEO (July 23 to August 22) You’re 
suddenly being asked to make choices 
between two practically equal offers. 
Which one to choose? Easy. The one most 
likely to gladden your Lion’s heart.

VIRGO (August 23 to September 
22) Once again, you’re confronted by a 
workplace problem you thought you’d 
already resolved. This time, you might 
need to go higher up to find a just reso-
lution.

LIBRA (September 23 to October 
22) Good for you: You’re determined to 
stick with your goals and ignore those 
naysayers who might try to discourage 
you. You’re on the right track. The chal-
lenge now is to stay on it.

SCORPIO (October 23 to Novem-
ber 21) You’ll soon get news that is sup-
posed to help you with a troublesome sit-
uation. Use your sharp Scorpion instincts 
to determine if the information is reliable.

SAGITTARIUS (November 22 to 
December 21) If you learn someone has 
betrayed your trust, don’t just accept it 
and walk away. You need to know why 
that person decided to do what he or she 
did.

CAPRICORN (December 22 to Jan-
uary 19) A painful family relationship 
problem could finally begin to heal. Be 

prepared to show more flexibility than 
you might like. But it could be worth it.

AQUARIUS (January 20 to Febru-
ary 18) It’s a good idea to enhance your 
career skills so you’ll be prepared to 
accept a more responsible position when 
it’s offered. A friend returns a favor just 
when you need it.

PISCES (February 19 to March 
20) Show that strong, steely backbone 
that you usually hide, and demand to be 
included in any family decision-making 
that could affect the well-being of a loved 
one.

ARIES (March 21 to April 19) You’re 
not sheepish when it comes to asserting 
your opinions on what you think is right 
or wrong. Be assured that you’re being 
heard, and something positive will follow.

TAURUS (April 20 to May 20) Your 
sense of justice makes it difficult not to 
speak up about a recurring matter involv-
ing a co-worker. But, once again, you need 
facts to back you up before you can act.

GEMINI (May 21 to June 20) 
Romance is still dominant, and if Cupid 
misfired before, don’t worry. He’ll take 
better aim at someone new this time 
around. Expect favorable news about a 
financial matter.

BORN THIS WEEK: You can be 
happy being alone at home. But you 
also love exploring the world outside 
and meeting new people and sharing 
new ideas. ■
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(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay
801 Laurel Oak Drive · Suite 300 Wilma Boyd – CEO

*Applies to new bookings and expires on 9/30/16. OLife Ultimate amenities apply to select sailings.  Free Shore Excursions vary by voyage. Free Unlim-
ited Internet and Shipboard credit are one per stateroom. Beverage package is house select. Not all promotions are combinable. FREE Roundtrip Air 
applies to coach flights only from select airports and does not include transfers. Includes airline fees, surcharges and government taxes, airline-imposed 
personal charges such as baggage fees may apply.  Airfare available from other gateways for additional charge. For details, visit exploreflightfees.com. All 
offers subject to change and availability. Restrictions apply. Ships’ Registry: Marshall Islands

You’re Invited!
Please join us for a special 
Oceania Cruises Travel Talk
Wednesday, July 20th – 5pm

Guest Speaker – Jill Hanlon, Oceania Cruises

R.S.V.P. – Space is limited

 Reserve your new Oceania cruise by August 4, 2016 
and receive $200 Shipboard Credit*

Introducing 
  the newest addition 
     to the fl eet
     Sirena
  And the new OLife Ultimate

2 for 1 CRUISE FARES 

Limited-time inclusive package:

Airfare* & Unlimited Internet

plus

ultimate*

FREE – Shore Excursions
FREE – Beverage Package
FREE – Shipboard Credit

plus all 3 for free

CONTRACT BRIDGE
A problem of logistics

BY STEVE BECKER

Solving an entry problem is 
often the critical factor in the 
play of a hand.

Consider this case where 
the defense starts off with two 
rounds of diamonds. South ruffs 
and would like to take two heart 
finesses, as well as lead a club 
toward his king. But since he has 
only two entries to dummy to 
attempt these three plays, South 
has a logistical problem to solve.

The best way to proceed is to 
lead a trump to the king at trick 
three and return a low heart, 
finessing the jack after East fol-
lows low.

West takes the queen and can 
do no better than return a dia-
mond. South ruffs, crosses to 
dummy with a trump and leads 
the ten of hearts, finessing again 
after East plays low.

This is declarer’s second lead 
from dummy, and when the 
finesse succeeds, he discontinues 
hearts and leads a club to the 
king. Since East, as expected, has 
the ace, South accomplishes his 
mission; his only losers prove to 
be a heart, a diamond and a club.

Note that if East covers the ten of 
hearts with the king on the second 
round of the suit, South can then return 
to dummy's nine to make the crucial 
club lead toward the king.

Note also that if South starts play-

ing the hearts by leading the ten from 
dummy, instead of the deuce, he later 
runs into a dead end. The next time he 
gets to dummy with a trump, he can 
lead a heart or a club — but he can't 
do both, and, as a result, he will finish 
down one. ■
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Bigger choices 
of better food for all occasions. 

Order online at jasonsdeli.com

Sarasota
Port Charlotte

Fort Myers

Cape Coral
Naples

SHOPPES AT VANDERBILT
2367 Vanderbilt Beach Road #810, Naples, Florida 34109

239-513-0095
(facing Airport Road next to FedEx)

napleswinecollection.com

Sunset Wine Tasting
Every last Th ursday of the month on the Naples Princess!

For more information, call 239-649-2275

FISHER VINEYARDS WINE TASTING 
FRIDAY, JULY 8TH 

6 p.m. - 7:30 p.m. | Only $30 per person!
Taste 4 Wines from the Fisher Portfolio while enjoying light Hors D’ Oeuvres

Featuring:
Fisher Mountain Estate Chardonnay 2012 (1050 case production)

Fisher UNITY Rose 2015 
Fisher Mountain Estate Cabernet Sauvignon Vertical Pack 2006/2007/2008 

Fisher Coach Insignia 2012 (2300 case production)
Please R.S.V.P. to 239-513-0095 or NaplesWineCollection.com  - Search Fisher Tasting

*Bring this ad in for a complimentary glass of wine - expires july 31, 2016

CÔTES DU RHÔNE TASTING
FRIDAY, JULY 15TH 

6p.m. - 7:30 p.m. | Only $25 per person

Please R.S.V.P. to 239-513-0095
More info to come at NaplesWineCollection.com - Search Côtes du Rhône Tasting for details

FILM CAPSULES
Our Kind of Traitor  ★★

(Ewan McGregor, Naomie Harris, 
Stellan Skarsgard) A Russian Mafia 
money launderer (Mr. Skarsgard) asks 
a British man (Mr. McGregor) for help 
in reaching out to MI6. Although it has 
the makings of a taut espionage thriller, 
it disappoints on almost all levels. Based 
on the novel of the same name by John 
Le Carre. Rated R.

De Palma ★★★
(Brian De Palma) Filmmaker Brian 

De Palma discusses his approach to 
filmmaking and shares anecdotes from 
all of his movies (“Carrie,” “Scarface,” 
“The Untouchables,” “Mission: Impos-
sible”). Film geeks will love it, but it 
might not be accessible to a mainstream 
audience. Rated R. 

Finding Dory ★★1/2
(Voices of Ellen DeGeneres, Albert 

Brooks, Ed O’Neill) Dory (Ms. DeGe-
neres) tries to find her long-lost parents 
in this sequel to “Finding Nemo.” It’s 
a sweet, occasionally funny and some-
times tedious story; you will enter with 
great excitement and exit with mild 
disappointment. Rated PG.

Central Intelligence ★
(Kevin Hart, Dwayne Johnson, Amy 

Ryan) A tame accountant (Mr. Hart) 
is forced to team up with an eccentric 
CIA agent (Mr. Johnson) to stop the 
sale of encrypted satellite codes. It’s an 

unfunny, horrid slog of a movie that’s 
woefully void of laughs, decent action 
and (contrary to its title) intelligence. 
Rated PG-13. 

Now You See Me 2 ★★★
(Woody Harrelson, Jesse Eisenberg, 

Daniel Radcliffe) The Four Horsemen 
(Mr. Harrelson, Mr. Eisenberg, etc.) 
magicians are kidnapped by a tech mag-
nate (Mr. Radcliffe) and forced to steal 
a valuable computer chip. It’s clever 
and enjoyable; the fact that it’s largely 
far-fetched and unrealistic is part of its 
charm. Rated PG-13. 

Maggie’s Plan ★★★
(Greta Gerwig, Ethan Hawke, Juli-

anne Moore) Maggie (Ms. Gerwig) falls 
in love with and marries John (Mr. 
Hawke), only to realize she made a 
horrible mistake and needs to reunite 
him with his ex-wife (Ms. Moore). It’s a 
clever premise with enough laughs and 
brutal honesty to make it solid enter-
tainment. Rated R. 

Popstar: Never Stop Never 
Stopping ★★★

(Andy Samberg, Sarah Silverman, 
Imogen Poots) Pop star Conner4Real 
(Mr. Samberg) strikes out with his sec-
ond solo album, sending his life and 
career into a tailspin. It’s a laugh riot 
from start to finish that dares to satirize 
pop culture and the idol worship of 
celebrities. Rated R. ■
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naplesclubsushi.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103

MUST PRESENT COUPON. Not available with other promotions. Offer expires July 14, 2016.

 2 FOR 1 
SAKE 

ALL 
NIGHT

66

DINNER FOR 2 $39.95

Tamiami Square Shopping Center: 14700 Tamiami Trail North, Units 19 & 20, Naples
(2 miles north of Immokalee Road on the east side of U.S. 41)

All Proceeds Benefi t Collier County Charities–A Ministry of St. John’s Episcopal Church

An Upscale Thrift

Well-stocked with clothing for men & women, 
great furniture and exciting home décor.

stjohnsshoppe.comCall (239) 597-9518 Open Mon–Sat 10AM– 4PM
Closed Sunday

50% OFF 
Any one item  of clothing

May not be combined with any other offer. 
One coupon per person, please. Expires 7/31.

Sunday-Thursday 4-9 p.m.
Friday-Saturday 4-10 p.m.

Reservations Taken 
239.261.0622

Enjoy a Great Selection 
of Steaks & Fresh Fish, 

plus Soups, Salads, 
Burgers, Sliders & More

t-michaels.com
4050 Gulf Shore Boulevard North; 

Take US 41 to Park Shore

Friday Night Specials

RIBS
Half Rack $14
Full Rack $24

Served w/fries, baked beans 
& coleslaw

FISH & CHIPS
All-You-Can-Eat $19

served w/coleslaw

Saturday Night Special

PRIME RIB
$19

served w/baked potato 
& vegetable du jour

or

NAPLES BEST STEAK & SEAFOOD 
HOUSE ON THE WATER

Available in 

dining room 

or lounge!

CLIVE DANIEL HOME
2777 Tamiami Trail North, Naples, FL 34103

239.261.home (4663)  |  clivedaniel.com
Shop Mon through Sat 10AM to 6PM | Shop Sun 12PM to 5PM

Calling all Fashionistas!
YOU’RE INVITED TO A 

DRESS COLLECTION PART Y

Thursday, July 14, 2016
5:30PM to 7:30PM

RSVP TODAY:

clivedaniel.com/events 
239.213.7844

at the award-winning Clive Daniel Home showroom in Naples
$20 cash donation and donate a new or “lightly loved” dress

Gala Event

LATEST FILMS
‘The BFG’

★ ★
Is it worth $10? No

Among director Steven Spielberg’s 
finer filmmaking gifts is his uncanny 
ability to capture the imagination of 
the little ones sitting in the theater. 
This is especially important with 
“The BFG” because the film does so 
little to capture the imagination of 
adults. Yet children who attend the 
film, which is based on the Roald 
Dahl book of the same name, will 
find it enticing if for no other rea-
son than because there’s a 24-foot-
tall old man helping the 10-year-old 
heroine at the story’s center.

That heroine is Sophie (Ruby 
Barnhill), an orphan in London 
who likes to read (she’s fittingly 
working on Dickens’ “Nicholas 
Nickleby” at the moment) and 
has trouble sleeping. As the story 
begins, she’s kidnapped from 
her second-story dwelling by a 
Big Friendly Giant (the BFG) 
who takes her to giant country, 
where all the locals but him 
eat humans. The BFG (Mark 
Rylance) pledges to protect her, 
which is the least he can do 
given that he brought her there. 

At this point the film’s perspec-
tive and tone are prominent: Logically 
speaking, a little girl taken from her 
home and forced to live in a foreign 
land in which she’s constantly in dan-
ger should be horrifying. But in Mr. 
Spielberg’s hands, there’s lightness to 
the story that makes it all seem okay; 
Miss Barnhill’s bravado performance, 
coupled with Mr. Rylance’s gentility as 
the giant, also helps. 

You will ask: If she’s in danger in giant 
country and the BFG wants to help, why 
doesn’t he just take her back to London? 
He tries, but Sophie is such a young 
“snapper whipper” (as the BFG calls her 
in one of the many idioms he flubs) that 
she insists on helping him get back at the 
giant bullies who pick on him.

It lacks narrative thrust and the char-
acters are under developed, but visu-
ally the film is stellar. For two-thirds 
of the movie, Miss Barnhill is the only 
actor we see in true flesh and blood; 

the giants (played by Bill Hader, Rafe 
Spall and Jemaine Clement, in addition 
to Rylance) are rendered via motion 
capture, a process by which the actors’ 
motions are recorded and then a charac-
ter is created using computer-generated 
imagery. 

The production design by Rick Cart-
er, coupled with the visual effects work, 
creates an awe-inspiring picture that 
maintains its scale and never ceases 
to impress. If you’re going to see “The 
BFG,” make sure you see it in 3D to 

enjoy its full effect.
Though Mr. Spielberg might insist 

otherwise, clearly “The BFG” isn’t for 
adults. It’s too cheesy, simple and dull 
to capture a mature crowd. However, it 
might connect with its target audience 
of those 12 and younger given the wow 
factor of the visuals and having a little 
girl as the main character. Note this, 
though: The children at my screening 
seemed engaged but occasionally con-
fused as the story progressed (I know 
they were confused because they inces-
santly asked questions to their parents) 
— and confusion is never something 
you want in a movie meant for kids. ■

dan HUDAK
punchdrunkmovies.com

>> Screenwriter Melissa Mathison, who 
also wrote “E.T.” (1982), died in November 
2015 while “The BFG” the fi lm was in 
production.
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naplesfujiyama.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103
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SIX-COURSE ENTREES  

BUY 1, GET 1 50% OFF

SUNDAY-THURSDAY ALL NIGHT
FRIDAY-SATURDAY 5-6 PM & 9-10 PM

HAPPY
HOUR
5-7 PM

OPEN 5-10 PM 7 DAYS A WEEK

The Only Naples Restaurant Where  
Fresh Seafood is Flown in Daily  

From New England! 

4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors.  
Specials good July 7-July 14.

CHEF BILL’S SPECIALS
SERVED ALL DAY!

32 oz. bone-in Tomahawk steak and  
two 1-pound Maine lobsters served with 

chowder, salad, baked potato and veggies     

Two 1-pound Maine lobsters served  
with chowder, corn on the cob 

and drawn butter  

Two 2½-pound Maine lobsters served  
with chowder, salad, corn on the cob  

and baked potatoes   

CHEF BILL’S  
DINNER SPECIALS

Grilled 14 oz. Sirloin Steak  
(topped with 5 oz. lobster tail)

Served  All Day!

SUMMER   
KITCHEN HOURS 

MON-TUE-WED 
FEATURE $21.99

Two 1-pound Maine 
lobsters served with  

corn on the cob  
and drawn butter 
(Twin lobsters can’t  

be split)

Best Family Fun Activity
Best of the Gulfshore Awards 

NaplesZoo.org  I  facebook.com/napleszoo

Get Closer! 
Closer to Animals. Closer to Nature. Closer to Family.

239-262-5409  I  1590 Goodlette Rd. Naples, FL

Discover zebras, leopards, lions, ride a camel 
and hand-feed a giraffe! Enjoy shows, a wild 
cruise through islands of monkeys, meet 
animal keepers and much more! 

Best Family F
Best of the Gulfs

(239) 263-2992
twiceasniceconsignnaples.com
997 2nd Avenue North, Naples 
(Across from Options)

Twice As Nice Consignments
Women’s Clothing and All Accessories

OPEN 7 DAYS
Mon-Sat 10-6  Wed 10-7  Sun 12-5$2.00!

SURPRISE  
$2.00 SALE
WEDNESDAYS
& SUNDAYS!

20% OFF
WITH THIS COUPON

Expires 7/14/16.  
Cannot be used  
with other sales  

5447 Airport-Pulling Road, Naples, FL 34119
(Bed Bath & Beyond Plaza)

$19.95 
Early 
Dining 
Menu 
Includes 
a glass 
of wine!
4:30-7

THE BEST CEBICHE IN TOWN!

rosedalepizza.com 

239-325-9653
1427 Pine Ridge Road 
#105, Naples

True Neapolitan Pizza and Authentic Italian Food

WEEKEND
HAPPY 
HOUR

Saturday & Sunday
12:00pm–4:00pm

Experience the Difference Good Taste Makes.
Monday–Thursday 11:30am–9:00pm

Enjoy Half Price on House Wines, 
Domestic Beers and Select Appetizers!

THIS WEEK ON WGCU-TV
THURSDAY, JULY 7, 10 P.M. 
Miss Fisher’s Murder Mysteries
Season 1, King Memses’ Curse
Investigating Murdoch Foyle leads 

Phryne to a murdered antiques dealer and 
a case involving Egyptology and reincar-
nation. With her closest friends in grave 
danger, can Phryne finally defeat her arch-
nemesis and solve the mystery that has 
haunted her for years?

 
FRIDAY, JULY 8, 10 P.M. 
Secrets of Chatsworth
In its 500-year history, Chatsworth has 

been home to some notable inhabitants, 
among them the 5th Duke of Devonshire, 
his wife, Lady Georgiana Spencer, and Lady 

Elizabeth Foster, who lived together in a 
ménage à trois.

 
SATURDAY, JULY 9, 11 P.M. 
Masterpiece: Poldark 
Season 1, Part 3
There is much to celebrate as the Wheal 

Leisure mine opens for business and local 
couples give birth. Amidst the high spir-
its, rumors fly of a scandalous relationship 
between Ross and Demelza.

 
SUNDAY, JULY 10, 8 P.M. 
Dancing on the Edge, Part 3
Chart the band’s fortunes as jazz-lover 

Lady Cremone and the Prince of Wales 
invite them to play for events. They record 
an album and secure a spot on BBC radio. 
Masterson sends a cryptic message to Julian. 
Louis finds Jessie comatose and bloody.

 
MONDAY, JULY 11, 10 P.M. 
POV: Pervert Park
Florida Justice Transitions trailer park is 

home to 120 sex offenders, all battling their 
own demons as they work toward rejoin-
ing society. This film considers how the 
destructive cycle of sexual abuse — and the 
silence surrounding it — can be broken.

 

TUESDAY, JULY 12, 8 P.M. 
The White House: Inside Story
Gain access to America’s most iconic 

residence, a symbol of national history and 
icon of democracy. From the Oval Office to 
the family dining room, through crises and 
world wars, the 200-year story of the White 
House is the story of America itself. 

 
WEDNESDAY, JULY 13, 8 P.M. 
Supernature: Wild Flyers 
Part 3, Crowded Skies
The sky is a crowded world where mam-

mals, birds and insects hunt, escape, mate, 
defend territory, sleep and even die on the 
wing. Survival up there depends not just on 
beating gravity or mastering flight, but also 
on out-flying the competition. ■

Masterpiece: “Poldark,” July 9
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Monday, July 11 2016
Movie begins at 8:00 P.M. 

FREE ADMISSION  |  COMPLIMENTARY POPCORN & WATER
Bring your own chairs; but no coolers allowed.

LIVE DANCE DEMONSTRATION WITH ENCHANTED BALLROOM
Center Court at The Promenade at Bonita Bay at 7:30 P.M.

THE CENTER BAR & DIVINO GELATO 
Open for your convenience!

Be sure to arrive early to shop or dine prior to the show! 

DON'T MISS OUR NEXT EVENT!
‘DOG DAZE OF SUMMER’ PET EXPO AT THE PROMENADE. 

Thursday, July 28 from 4 P.M. - 7 P.M.

Starring

Rob Schneider   Heather Graham   Bill Nighy   Colm Meaney

   Presents

Monday, July 11 2016
Movie begins at 8:00 P.M.

FREE ADMISSION |  COMPLIMENTARY POPCORN & WATER

Starring

Rob Schneider   Heather Graham   Bill Nighy   Colm Meaney

PPPPrreesssseennttssss

Norm of  the North

COME FOR THE FOOD, STAY FOR THE SPORTS!

WEDNESDAY

CChhhiiiccckkkeeenn
FFFajitasss
$9.99

KKiiidds Eat Freeeee! 
Two free kids meal with 

every adult entrée.
MMarrgggaarriittaaasss $44

SATURDAY 
& SUNDAY

FRIDAY

FFFFFiissshh FFFrrrryyyyy
Beer battered  

haddock with fries  
and coleslaw

$$$999.9999999
Special offers with the purchase of a beverage only. Dine in only.

Cape Coral • 239-573-7877 
Skyline and Pine Island Rd, 814 SW Pine Island Rd

Cape Coral, FL 33991

SAT & SUN 
Available All Day

BABY BACK RIBS
Full rack served with fries and coleslaw

$9.99
ONLY

Special offers with the purchase of a beverage only.

TUESDAY

11/22  
PPRICEE 
PPPIIIZZZZZAAA

All Day

MONDAY

BBBuuurrrgggeeerr
NNightt

1/2 lb fresh black  
Angus with cheese  

and fries

$$666.4449999

SUMMER  
COOKOUT

AAvailable All Day

BBabbbyy BBBaackk 
RRibsss $$999.999

Full rack with  
fries and coleslaw

Ava

7   $7for
7 ITEMS FOR  

$7 EACH

LUNCH
MON-FRI,11-3

THURSDAY

 11///222 PPPrrriiicccee 
WWWingsss

OR
CCChhhickeeennn 
TTeeennndddeeerrss 

All Day

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

1-800-593-7259  
www.keywestexpress.us

ROUND TRIP!*ROUND TR

$125
RIPRIPP!!!P!!!!*******!!!!PP!!

GET AWAY
FOR ONLY...

*MINIMUM 8 DAY ADVANCE PURCHASE, NON-REFUNDABLE FARE.
CANNOT BE COMBINED WITH OTHER OFFERS. WEEKEND FEE APPLIES TO ANY TRAVEL 

FRIDAY THRU SUNDAY. EXPIRES JULY 31, 2016. ONLINE PURCHASES.

01 88888880fafacecebobo koko .comomom// yoyoututuub

GETTING THERE 
IS HALF THE FUN!

WELCOME ABOARD!

CELEBRITY EXTRA
‘Lucifer’ star back with second season

BY CINDY ELAVSKY

Q: My husband 
and I are fans of 
“Lucifer” on Fox. 
It has wonderful, 
evolving characters, 
with just the right 
balance of comedy 
and drama, and it’s 
thought-provoking. 
Can you tell us about 
Tom Ellis? And will 
there be a second 
season? 

     
— Jane M., Lakewood, N.J.

A: Until about 2013, Welsh actor Tom 
Ellis, 37, was known primarily for his work 
across the Pond. He was best known for 
“Eastenders,” “The Catherine Tate Show” 
and “Miranda.” Here in the states, he played 
Robin Hood in “Once Upon a Time” and Dr. 
William Rush in USA network’s “Rush,” and 
now he holds the title role in Fox’s “Lucifer,” 
which will be back for its second season on 
Sept. 19.

When we last saw Lucifer, he was lament-
ing the escape of “Mom” from hell. Tricia 
Helfer (“Battlestar Galactica”) will play the 
role of the devil’s mother, Charlotte. The offi-
cial word from Fox about Lucifer’s mommy 
issues: “Trapped in hell for thousands of 
years by God (her ex-husband), the Mother 
of Angels is now free on Earth. Everything 
that fascinates Lucifer about people repels 
Mom — a disdain that’s highlighted by that 
fact that Mom’s trapped in a human body 
for her stay on Earth. Lucifer’s desperate to 

find out what Mom’s up to, but she claims 
that all she wants is to spend time with her 
sons again.” 

Q: I adore the IFC mockumentary series 
“Documentary Now!” with Bill Hader and 
Fred Armisen. I’ve watched season one many 
times already, and it never fails to make me 
laugh. Will there be another season? 
     
  — Samuel D., via email

A: “Documentary Now!” happens to be 
one of my favorite comedies, and I am happy 
to report that it will indeed be back in Sep-
tember with a seven-episode season two. Of 
the announced episodes so far, first we have 
“The Bunker,” which uses the 1993 politi-
cal documentary “The War Room” with 
James Carville and George Stephanopoulos 
to skewer the insane world of ‘90s poli-
tics. Next is “Juan Likes Rice and Chicken,” 
which is a satirical take on the charming 2011 
documentary “Jiro Dreams of Sushi.” Then 
there’s “Globesmen,” which is a parody of 
the 1968 Maysles brothers’ documentary 
“Salesman,” which followed a wearied quar-
tet of door-to-door Bible salesmen. And 
finally, inspired by the groundbreaking 1984 
Talking Heads concert documentary “Stop 
Making Sense,” the two-part “Test Pattern” 
features an eponymous hit band (Armisen, 
Hader and guest star Maya Rudolph) per-
forming a riveting, high-energy final concert 
to an eager audience of fans. ■

— Write to Cindy at King Features Week-
ly Service, 628 Virginia Drive, Orlando, 
FL 32803; or email her at letters@cindy-
elavsky.com.

BRENDAN MEADOWS/

FOX 

Tom Ellis



4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors or changes in entertainment schedule.

The Only Naples Restaurant Where 
Fresh Seafood is Flown in Daily 

From New England! 

HAPPY HOUR
11 A.M. TO 9:30 P.M. DAILY

Check Out Our Happy Hour Menu!

LIVE ENTERTAINMENT
SUN–THU 6 TO 9 P.M.

  FRI–SAT 6:30 TO 9:30 P.M.
7/7: Marco Kircher

7/8: The Consecutones
7/9: Manhattan Connection

7/10: Jerzey Band
7/11: Joe Turner

7/12: Marly Johnson
7/13: Steven Fenttiman

Visit the Rib City in your Neighborhood Today!
Find a Location & View Our Menu at ribcity.com

CATERING SERVICES
CALL (239) 209-0940
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*This ad required at time of purchase. Limit one coupon  
per day per person. Not valid with any other offers or specials.  

Expires 7/31/16. (FW)

$5 OFF
PURCHASE OF $50 OR MORE* 

2355 Vanderbilt Beach Road #178, Naples
(239) 596-5044

MON-FRI 10AM-6PM
SAT 9AM-5PM SUN 12PM-5PM
NO APPOINTMENT NECESSARY

Impeccable Sophisticated Style.
Pre-Owned Women’s, Men’s &

Children’s Designer Fashions for
Resale & Consignment 

shopsellconsign.com

Field Day 
Organic Vanilla or 

Chocolate Cream Cookies
12 oz. Box

SAVE $2.00
Must present coupon. 

While supplies last. 
Good through 7/14/16.

Seventh Generation 
Blue Eucalyptus & 
Lavender Natural 

Fabric Softener Sheets
SAVE $3.00
Must present coupon. 

While supplies last. 
Good through 7/14/16.

Brianna’s 
Salad Dressings

All Flavors

SAVE $1.50
Must present coupon. 

While supplies last. 
Good through 7/14/16.

Rauschenberg Gallery hosts 
avant-garde composer July 9

Italian composer and visu-
al artist Philip Corner per-
forms “Metal Meditations” 
at 1 p.m. Saturday, July 9, in 
the Bob Rauschenberg Gal-
lery at Florida SouthWestern 
State College-Fort Myers. The 
performance coincides with 
the gallery’s current exhibi-
tion, “Glenn Branca & Philip 
Corner re:Sound,” featuring 
graphic and musical scores, 
harmonic series drawings 
and custom-built instruments 
from both artists.

“This immersive installation high-
lights two of the most influential 
avant-garde composer-performers alive 
today,” Gallery Director Jade Dellinger 
says about the show, which remains in 
place through Aug. 13. “Both are explor-
ing the visualization of sound.”

Mr. Branca’s 1985 drawings investigat-
ing the mathematics of harmonics are 
on display along with some of Mr. Cor-
ner’s site-specific pieces inviting guest 
participation. Fifty of Mr. Corner’s origi-
nal drawings (1973-1976), forming the 
score of his piece “Metal Meditations,” 
are also on exhibited for the first time 
anywhere in the world. 

A founding member of the Fluxus 
group (which included Yoko Ono, John 
Lennon and others), Mr. Corner is well-
known for “Piano Activities,” his con-
troversial 1962 performance art piece 
that resulted in the destruction of a 
piano on live television. His relation-
ships with the gallery’s namesake Bob 
Rauschenberg and artist John Cage 
spanned decades.

Mr. Branca, a New York-based musi-
cian who invented the Harmonics Gui-
tar, was a founder of the No Wave 
movement with his bands The Static 
and Theoretical Girls in the late 1970s. 
He has released more than 15 full-length 
albums and collaborated with numer-
ous musical groups, including the band 
Sonic Youth.

Mr. Corner’s performance in the 
gallery will be with collaborator and 
noted choreographer Phoebe Neville. 
Mr. Rauschenberg’s former band Sonic 
Combine will open the afternoon and 
provide support throughout his perfor-
mance. The gallery will release other 
exhibit-specific performances later this 
summer.

Events at the Bob Rauschenberg Gal-
lery at FSW are free and open to the 
public. Regular gallery hours are 10 a.m. 
to 4 p.m. Monday-Friday and 11 a.m. to 3 
p.m. Saturay. For more information, call 
489-9313 or visit rauschenberggallery.
com. ■

489 Bayfront Pl ace, Naples – 239.530.2225

$4 Margaritas
 Double Points Tuesday (Reward Points)
$12.95 For Full Rack, Fries & Slaw
Kids Eat Free! 
(1 child 10 and under per adult eats free from kid's menu)

$19.95 For 14 oz. Cut & Two Sides

Monday
Tuesday

Wednesday-Rib Night
Thursday

 

Friday-Prime Rib Night

Ask about our NEW Tavern Customer Rewards program!!!

Summer Specials!



Complimentary cocktails and passed appetizers daily.

506 South 1st Street, Immokalee, FL  34142 • 800-218-0007

Must be at least 21 years old to play Slots and Table Games or to receive Player’s 
Club benefits. Must be 18 or older to play Bingo or Live Poker. If you or someone you 
know has a gambling problem, please call, 1-888-ADMIT-IT.

PARADISE ROOM

E X C L U S I V E  •  I N T I M AT E  •  E X C E P T I O N A L
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SUMMER SPECIAL!
$1000OFF

ONE TIME INITIATION FEE

Offering the boating lifestyle without the  
responsibility and high cost of boat ownership.

NO HASSLES 
NO CLEANING
NO MAINTENANCE

NO STORAGE FEES
NO INSURANCE COST
NO REPAIR BILLS

UNLIMITED BOAT USAGE 
OVERNIGHT OPTIONS

BETTER BOATS! 
BETTER RATES!

BETTER LOCATIONS!
LATE MODEL FISHING  
& CRUISING BOATS!LOWEST MEMBER- 

TO-BOAT RATIO 
LATEST DAILY RETURN TIME

www.destinationboatclubs.com  239-945-6493

THE ULTIMATE BOATING CLUB

NORTH CAROLINA

Thursday, July 21, 2016 
6:30 pm
Naples Art Association 
585 Park Street, Naples 
$65 per person 
Call 239.774.3663

Join Chef Greg Shapiro & Momentum Brewhouse 
for a phenomenal Six Course Craft Beer Dinner 
featuring locally sourced seasonal ingredients 
and six perfectly paired beers. The Chef and 
Brewmaster are your convivial hosts, guiding you 
through this tasty culinary experience.

"Art must be an expression of love or it is nothing."
Marc Chagall

DITTO
For food…and beer.

Naples Art Association

NAPLES ART
A S S O C I A T I O N

HOME OF THE NAPLES PRINCESS

239.774.0479 
PORTOFNAPLESMARINA.COM

*NOT VALID WITH ANY OTHER OFFER.

550 Port-O-Call Way, Naples, Florida 34102
info@portofnaplesmarina.com

$20 OFF* 
JET SKI RENTAL OF 

2½ HOURS 
OR MORE

$40 OFF* 
ANY HALF 

OR 
FULL DAY 

BOAT RENTAL

BOAT RENTALS & JET SKI RENTALS

BRAND NEW EQUIPMENT WITH THE LATEST ADVANCED TECHNOLOGY

Also Available at the Marina: Daily Public Cruises, Private Charters, Charter Fishing, Live Bait and More!

55

OFFER EXPIRES ON JULY 31, 2016 OFFER EXPIRES ON JULY 31, 2016

SAVE THE DATE 

■ Youth Haven holds its second 
annual pARTy with a Purpose from 7-10 
p.m. Friday, Aug. 19, at The von Liebig Art 
Center. Guests will enjoy live entertain-
ment, a photo booth, food and drinks, 
raffle prizes and more, all while fundrais-
ing to support art programs for the resi-
dents of Youth Haven’s emergency shel-
ter for abused, abandoned or neglected 
children and teens. Tickets are $50. For 
more information, visit youthhavenswfl.
org.

■ PACE Center For Girls-Collier 
and White House|Black Market host the 
sixth annual Love That Dress! Collier 
from 6-9 p.m. Thursday, Sept. 1, at the 
Naples Grande Beach Resort. More than 
500 fashionistas and a few brave men 
will stake their claim on new or gently 
loved dresses, bid in the silent auctions 
and enjoy camaraderie and cocktails. An 
afterparty is at Burn by Rocky Patel in 
Mercato. Tickets for $30 go on sale Aug. 1 
online only at LoveThatDress.org. 

In the meantime, here’s how you can 
donate a new or gently used dress to 
the cause: 

The next Dress Collection Party is 
from 5:30-7:30 p.m. Thursday July 14, 
at Clive Daniel Home, 2777 Tamiami 
Trail N, complete with wine and hors 

d’oeuvres, live music, a silent auction and 
shopping. Bring a “lightly loved” dress 
for donation, or pay $20 for admission. 
And International Design Source, 1959 
Trade Center Way, hosts an “Alice In 
Wonderland” themed cocktail party and 
dress donation event from 5:30-7:30 p.m. 
Thursday, July 28.

If you can’t make it to a party, then 
drop off your donations at any of the 
following: Diane’s Fine Fashions, 4202 
Gulf Shore Blvd. N.; Lux Boutique, 4262 
Gulf Shore Blvd. N.; Bay Colony Golf 
Club, 9740 Ben Grass Bend; A. Jaron Fine 
Jewelry, 6310 Trail Blvd.; Naples Illus-
trated, 3066 Tamiami Trail N. For more 
information, call Marianne Kearns at 842-
5406, email Marianne.kearns@pacecenter.
org or visit lovethatdress.org.

■ The Council of Hispanic Business 
Professionals hosts “Latin Night: The 
Tastes and Sounds of the Dominican 
Republic” Saturday, Sept. 17, at Wynde-
mere Country Club to benefit the CHBP 
and the Hispanic Council Foundation of 
Collier County. Tickets are $100 for indi-
viduals, $175 for two. Visit chbpnaples.
org for reservations or more information. 

■ Waterside Shops hosts its fourth 
annual Craving Fashion event from 6-8:30 
p.m. Friday, Sept. 23, to benefit Make-A-
Wish Southern Florida and United Way 
of Collier County. Models wearing fash-
ions from shops throughout the center will 
stroll the walkways, and more than 30 local 
restaurants will serve tastes of their spe-
cialty dishes and drinks. Purchase tickets 
for $50 at cravingfashion2016.eventbrite.
com. For event updates, follow Craving 
Fashion on Facebook.
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Whether you need a car, truck or van, Enterprise is the perfect choice. 

1 800 rent-a-car • enterprise.com

Wh

Pick-up subject to geographic and other restrictions. ©2015 Enterprise Rent-A-Car G00131 8/15

ALL ABOUT CLOSETS
We Create Function and Storage with Style.

Innovative Design. Impeccable Craftsmanship. Flawless Service.

Call for a Free Professional Design Consultation!

Joy Slota
 

Email: jslota@allaboutclosets.com
239.303.5829

WWW.ALLABOUTCLOSETS.COM

“All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. 

Our installations reflect your 
dreams and your personality, 
while dramatically enhancing 
your home. Let me find the 
perfect solution for you.”

mrtequilarestaurant.com

EAST NAPLES
3785 Tamiami Trail East 

239.262.2582

BUY 1 LUNCH ENTREE,

GET 1 FREE
WITH PURCHASE OF 2 SOFT DRINKS

Not combinable with any other offers. 
Offer expires July 21, 2016.

$5 OFF $25
SPEND $25 AND RECEIVE 

$5 OFF YOUR BILL!
Not combinable with any other offers. 

Offer expires July 21, 2016.

NORTH NAPLES
3126 Tamiami Trail North

239.304.8629

■ Project HELP holds its 20th annu-
al Chocolate Extravaganza from 6-9 p.m. 
Saturday, Oct. 22, at Hodges University, 
2655 Northbrooke Drive in Naples. The 
fundraiser features a bounty of choco-
late treats, savory hors d’oeuvres, wine, 
silent auction and music. Costumes are 
options but encouraged in keeping with 
a masquerade theme. 

Project HELP board member Laura 
Press Spiller is event chair; Arthrex and 
Candy Grandy are the first to pledge 
their support as sponsors. Tickets for 
&95 are available by calling the Project 
HELP office at 649-1404 or by going to 
projecthelpnaples.org/events.

The nonprofit is seeking donations of 
chocolate cookies, candies, cakes, brown-
ies and other bite-size items from restau-
rants, bakeries, chefs, stores and other 
businesses. Donors are invited to call the 
office if they can contribute 100 pieces of 
a chocolate item for guests to enjoy.

Celebrating its 30th year in 2016, 
Project HELP is the state-certified 
rape recovery and victim services cen-
ter serving all of Collier County. Free 
and confidential services are provided 
for people who are affected by sexual 
assault, human trafficking, sudden loss 
and other violent crime. The 24-hour 
helpline is 262-7227. Visit projecthelp-
naples.org for more information.

■ Junior Achievement of South-
west Florida hosts its 2016 Business Hall 
of Fame-Collier County the evening of 

Wednesday, Oct. 26, at the Naples Grande 
Beach Resort. The event begins with cock-
tails and includes dinner along with recog-
nition of this year’s Business Hall of Fame 
laureates. Junior Achievement students 
also attend and are seated with guests for 
dinner. For more information, call 225-
2590 or email jgreenhoe@jaswfl.org. 

■ Youth Haven holds its third annual 
Uncorked wine pairing on Friday, Nov. 
4, at Mediterra Beach Club. The annual 
Home, Hope and Healing Luncheon is set 
for Wednesday, Jan. 18, 2017, at The Ritz-
Carlton Golf Resort and will feature key-
note speaker Jimmy Wayne, a foster care 
alumni who has used his musical success 
as a singer/songwriter as a platform to 
raise awareness for homeless youth and 
at-risk children who age out of the foster 
care system at 18. In 2010, he walked half-
way across America and chronicled his 
journey in his New York Times bestsell-
ing memoir “Walk to Beautiful.”

Youth Haven is Collier County’s only 
emergency residential shelter for chil-
dren who have been removed from their 
homes due to abuse, neglect or aban-
donment. For tickets or more informa-
tion about the above events, call Angela 
Navarro at 687-5178 or email angela.
navarro@youthhavenswfl.org.

■ The 13th annual Hats in the Garden 
luncheon and fashion show to benefit 
Naples Botanical Garden takes place 
Wednesday, Nov. 9, at the Garden. This 
year’s chair is Kathryn Woods. Individ-
ual tickets are $550. Sponsorship oppor-
tunities range from $1,500 to $25,000. 
For information, email Meghan Gorman 
at mgorman@naplesgarden.org. ■

— Email details about your char-
ity gala or fundraising soiree to Cindy 
Pierce at cpierce@floridaweekly.com.
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 239 . 435 . 1166

1177 THIRD STREET SOUTH, NAPLES FLORIDA

CAMPIELLO.DAMICO.COM

239 . 213 . 3357

494 FIFTH AVENUE SOUTH, NAPLES FLORIDA

CAFELURCAT.COM

239. 598 . 0887

MERCATO, NAPLES 9123 STRADA PLACE

MASA-RESTAURANT.COM

 239 . 659 . 0007

1205 THIRD STREET SOUTH, NAPLES FLORIDA

DAMICOSCONTINENTAL.COM

Lunch Special

Pick one from each category 
$14 per person - DAILY

WEDNESDAY ALL NIGHT

$29.95 Steak & Lobster

Sunday Date Night
3-Course Dinner - $50 per couple

Lunch Special
Choose 2 Items / Select Menu
$12 per person - Served Daily

/2 Off Bottle Wine
Wednesday

(Bottles under $100)

Date Night
Sunday Nights

3 Courses - $50 per couple

LUNCH SPECIAL

Pick one from each category  
$12 per person - Daily

SUNDAY DATE NIGHT
3-Course Dinner - $50 per couple

EARLY DINING
Daily - 5-6 PM - 2-Courses $22.95

Happy Hour
Daily 4-6pm & 9pm-close
$5 Wine, Beer, Appetizers

Prix Fixe Menu Monday
5-10pm

3 Courses - $35

Date Night
Sunday Nights 

3 Courses - $50 per couple

Avenue
on   th5

SOCIETY
 Celebrating Independence Day the Neapolitan way

 1. Len Crame and Don Cahill
 2. Stephen, Jimmy McAnally and Julianna McAnally
 3. Indee Jones, Miss Naples USA 2017
 4. Rick DeStefano, Kathleen DeStefano and Annie 

MacLean
 5. Jack Hogan, John Brennan and Ron Mosher
 6. Kyle, Adam and Abby Phelan
 7. Giovanni, Drew and Brienne Steele
 8. Lt. Jason Bright
 9. Dan O’Brien, Leili Walker and Liliya Gharakhanian
 10. Jose Vacarez and Sergio Garida with Pepe 
 11. April, Liza and Ralph King
 12. Tatiana Arnold, Brianna Arnold and Jayla Giles

1

4

7

5

8

6

9

2 3

10 11 12
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more Society and Networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. 

Send us your Society and Networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

SOCIETY
 Celebrating Independence Day the Neapolitan way

 13. Tamara Paquette
 14. Luis Medina saddled up on Rolex
 15. Maureen Broitzman and Bob “Hollywood” 

Broitzman
 16. Julia Neuman, U.S. Marine PFC Daniel 

Mangiapane and Janet Ramirez
 17. Catalina and Danielle Vaga
 18. Addilyn and Emery Hodges
 19. Firefighter Torrence Andrews
 20. Tessa Gannon and Erica Flesher
 21. Jim Albert and Joni Albert
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*Applies to 50 and 80 minute services. 
Monday—Thursday. 

Must be enjoyed on same visit.

Your Favorite Spa Service
just got better!

naples plaza | 2059 tamiami trail n
naples, fl 34102

Naples.WoodhouseSpas.com
239.403.spas (7727)

experience a tranquil, transformational environment,
massage | facials | body treatments | microdermabrasion

hydrafacial | manicures | pedicures | waxing | gifts | events

13

14

16

18 19 20

21

15

17

Lee, 
Jeff 
and 

Katka 
Martin
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Locals live it, tourists love it!
Owned & Operated by Naples Locals Since 1998

SERVING GREAT FOOD & DRINKS DAILY 
FROM 11:00 A.M. TILL 2:00 A.M.

Full Raw Bar & Freshly Shucked Oysters • Fun For All Ages 
Coldest Beer in Town • Live Entertainment Nightly

2 GLASSES OF WINE 

OR DRAFT BEER

with purchase an entrée

4:00 p.m. to 6:00 p.m.

Valid at DAVIS and IMMOKALEE locations. 

Offer expires on July 31, 2016. One 

discount per person; cannot be combined 

with any other offer. Must present ad.

APPETIZER(EXCLUDES WINGS)
with purchase of 2 sandwiches

11:00 a.m. to 2:00 p.m.Valid at PINE RIDGE location. 

Offer expires on July 31, 2016. One 

discount per person; cannot be combined 

with any other offer. Must present ad.

DAVIS–7785 Davis Boulevard
IMMOKALEE–8855 Immokalee Road
PINE RIDGE–1046 Pine Ridge Road

1-855-PLARRYS

Early Pelican

SPECIALS
DINING

1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–SAT 11:30 to 4 DINNER/MON-SAT 4 to 10 & SUN 4 to 9

LUNCH 11:30 to 3

SUSHI
$9.99

PASTA
$5.99

PURCHASE OF A NON-ALCOHOLIC BEVERAGE REQUIRED.

INCLUDES BOTTLE OF HOUSE WINE
CHOICE OF NOODLES ORIGINAL FAVORITE:

· Famous Chicken and Broccoli with Garlic & Oil 
· Penne A La Vodka Sauce 

· Homemade Meatball with Spaghetti 
· Italian Sausage Onion Peppers 

· Homemade Fettuccine Chicken Carbonara 
· Homemade Lasagna 
· Chicken Parmesan

WITH A CARAFE OF SAKE
INCLUDES TWO APPETIZERS: 

· Edamame & Potstickers
CHOICE OF TWO SUSHI ROLLS

· California Roll
· Vegetable Roll

· JB Roll with Salmon & Cream Cheese
· Mexican Roll

· Escolar & Asparagus Roll
· Tuna & Cucumber Roll

· Rainbow Roll
(Assorted Fish on Top of a California Roll)

ITALIAN SUSHI
DINNER FOR 2 $29.95

4-6PM EARLY DINING, ORDER MUST BE PLACED BY 6PM

                                                 

Cannot be combined with any other offers, specials or coupons; not valid on holidays. 

OR

15% OFF
YOUR ENTIRE CHECK

Offer expires 07-14-16. 
Not valid with any other coupons.

CUISINE NEWS
■ Wolfgang Puck, 

celebrity chef and 
owner of legendary 
restaurants Spago and 
CUT, will serve as chef 
de cuisine at the 17th 
annual Naples Win-
ter Wine Festival Jan, 
27-29, 2O17. He will lead 
several chefs in shar-
ing their talents with 
guests at the event at 
The Ritz-Carlton Golf Resort.

Chef Puck has participated in NWWF 
in a few capacities over the years, includ-
ing donating private dinners to the festi-
val’s famed live auction. His high-profile 
career spans decades, during which he has 
staked out a place for American cuisine on 
the culinary map with his creative use of 
local ingredients. Highlights of his career 
include serving as the official caterer for 
the Academy Awards Governors Ball, the 
ESPY awards, film premieres and presi-
dential galas. In addition, he hosted the 
Emmy Award-winning “Wolfgang Puck” 
on The Food Network. 

Ticket packages to the Naples Winter 
Wine Festival: “THEME” start at $10,000 
per couple. Attendance is limited to 580 
people. For more information, call 514-2239 
or visit napleswinefestival.com. 

■ Born Foody, a new meal subscrip-
tion service from Chef Joshua Waller and 
hospitality professional Andreas Tsavos 
of Miami, launched last week to provide 
healthy meal options to young families in 
Florida. The pair created five-, seven- and 
nine-meal plans that combine kid-friendly 
dishes with “imperceptible nutrition com-
ponents” to specifically target picky eaters.

“It’s based on how we cook at home 
for our families,” Chef Wahler says about 
the Born Foody menu. “We are passionate 
about introducing children to wholesome, 
nutritious food that tastes as good as it 
looks. It’s difficult to carve out the time 
needed to cook, from scratch, healthy, deli-
cious food. Born Foody can give parents an 
easy escape from the quick-fix, fast-food 
world and help them teach their children 
how to eat for flavor and nutrition.”

Vacuum-sealed in BPA-free packaging, 
meals include Mac & Meatballs, made 
with ground Amish turkey breast and 
served with haricots vert and tri-color 
pasta; Heirloom Berkshire Pork Shoulder 
served with royal rice and basil and corn; 
and vegetarian Edamame Succotash with 
Mint-Spinach Tofu Sauce.

Packages in small, medium and large 
sizes are priced from $52-$93. To learn 
more, visit bornfoody.com. 

■ Bleu Provence hosts a four-course 
wine dinner at 6:30 p.m. Friday, July 8, 
featuring Sicilian and coastal vintages 
from Donnafugata winery pared with 
cantaloupe gazpacho with prosciutto and 
arancini with Sicilian ratatouille. $65. 1234 
Eighth St. S. 261-8239 or bleuprovence.com. 

■ The FGCU Renaissance Academy 
hosts a chocolate lecture and tasting 
from 1-3:30 p.m. Monday, July 11, at Bentley 
Village. Learn about chocolate’s origins, 
flavor profiles growing regions and the 
production process while sampling differ-
ent variations. $20-$25. 850 Retreat Drive. 
434-4737 or fgcu.edu. ■

— Email food and dining news to Lindsey 
Nesmith at lnesmith@floridaweekly.com.

AMANDA MARSALIS / 
COURTESY PHOTO 

Wolfgang Puck 
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THE DISH 
The Dish: Two-course 

lunch special

The Place: FISH
In the Village on Vene-

tian Bay
4360 Gulf Shore Blvd. N.

The Price: $12.95

The Full Menu: fishres-
taurantnaples.com

The Details: When din-
ing at a place called FISH, I 
would normally order a sea-
food dish of some kind. And 
the menu certainly did offer 
several tempting choices (a 
lobster roll, a grilled tuna 
burger, a soft-shell crab BLT 
and fish tacos among them). 
The one-plate/two-course 
lunch special had some sea-
food offerings (shrimp poor 
boy, tempura fish roll and 
fish and chips) as well, but 
it was the chunky egg salad 
sandwich under the specials 
that spoke to me on this day. It came 
with a choice of tomato salad, garden 
salad or soup of the day. I opted for the 
tomato salad.

I don’t think even a slice of pickle 
would have fit on the plate that arrived 
within minutes. A generous scoop of 
egg salad — eggs and mayo, plain and 
simple, just the way I like it — along 
with a slice of tomato and shredded 
lettuce filled the bun to overflowing. 
The tomato salad filled a soup bowl and 
was delicious. And a pile of house made 

potato chips was just icing on the cake.

One More Thing: The one-plate/
two-course lunch specials are offered 
daily from 11:30 a.m. to 3 p.m. The 
full menu is also available and has 
everything from shrimp cocktail and 
calamari to a variety of flatbreads and 
several salads, sandwiches and pasta 
dishes. ■

— Cindy Pierce
cpierce@floridaweekly.com

F I S H
R E S T A U R A N T

WATERFRONT DINING AT ITS BEST

MORE THAN JUST FISH!
SUN–THU LUNCH: 11:30AM-3PM DINNER:

THE VILLAGE ON VENETIAN BAY
4360 Gulf Shore Boulevard North, Naples, Florida 34103

SUNDAY SUMMER 

SPECIAL 
Two 1-Pound Lobsters

Steamed Served with Drawn Butter 
and Parmesan Truffl  e Fries

$28

 
3-COURSE DINNER
Choice of 2 Salads or 
Soup, plus Choice of 
11 Entrees and Key Lime 
Pie for Dessert
Price not inclusive of beverage, 
wine, liquor, tax and gratuity. 
No substitutions or promotional 
gift  certifi cates.

11:30AM-3PM 
LUNCH SPECIAL

1-Plate, 2-Course Lunch

4PM-7PM

1/2 PRICE
HAPPY HOUR 

$5 Bar Menu
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VINO 
Making the case for wine shopping at Costco

By now, everybody probably knows that 
Costco is the largest wine retailer in Amer-
ica. The buying power of this big box store 
is enormous, enabling them to negotiate the 
most favorable prices from distributors and 
directly from wineries. In fact, a friend of 
mine who works for a major wine and spirits 
distributor often tells me that Costco’s retail 
wine prices are lower than his wholesale 
costs.

A normal display in the Costco wine 
department goes on forever and consists of 
pallets holding, on average, 56 cases each. 
And that doesn’t count the “finer” wine 
that’s displayed in wooden boxes.

Some of the wine is fairly low-end, pop-
ular-brand stuff that sells for less than $10 a 
bottle. But that doesn’t mean it’s all bad. For 
example, the Columbia Crest Grand Estates 
Cabernet Sauvignon is delicious and costs 
less than $8 a bottle. I’d serve it at any party 
and also to my geekiest wine friends.

So the selection is tremendous, but the 
problem is that Costco isn’t a wine store 
— it’s a warehouse store. And while you can 
always ask an employee to steer you to the 
laundry detergent aisle, finding someone in 
the wine department who can answer your 
questions or make intelligent recommenda-
tions is only a sometime thing.  They do have 
people on the floor occasionally, but not 

every minute of every day.
Make no mistake: Costco is a great place 

to buy wine, but it helps to know what you’re 
looking for. On the other hand, if you’re not 
really sure what you want, the prices are 
reasonable enough that you can afford to 
pick up a bottle or two of something new to 
take home and try. If you like it, go back soon 
to buy more, because it might not be there 
anymore if you wait too long.

Of course, just like any wine department, 
the price tags display critics’ point ratings 
(when they’re available). So if you trust the 

opinion of writers from Wine Spectator 
and other publications, that’s a bit of guid-
ance. But there are two problems with that.

First, sometimes the vintage that’s rated is 
not the vintage on the shelf.  So if the tag says 
“2013 Vintage 92 Points” and the bin is full of 
the 2014, it’s not much help.

And second, one person’s 90-point wine 
is another’s 85-point wine, which means rat-
ings can be a bit of a guess.

One more thing about Costco: The inven-
tory isn’t consistent; Costco often stocks cer-
tain wines on an everyday basis, but many 

others come and go.
Still, there’s more good news than bad at 

Costco. As mentioned earlier, the prices are 
very competitive, and there’s an enormous 
selection of good wines for everyday enjoy-
ment.

I’ve recently become aware of wines 
in Costco from a company called Orvino 
Imports. They are very interesting, and as 
far as I can tell, they’re also dependable in 
quality and available on a consistent basis.

 Ask the Wine Whisperer
Q: I see people tilting their wine glass 

to the side and staring at the color. Why do 
they do that? And what can looking at the 
color tell me about a wine? 

– Tony B., Port Charlotte
A: The first thing we do at a professional 

tasting is look at the color of the wine. Tilt-
ing the glass slightly to the side allows light 
to come through and shows the color around 
the edges. We look for clarity, to be sure the 
wine is bright and fresh. Translucence tells 
us the “body” of the wine. If we can see 
through it easily, it will be light on the palate; 
if a red wine is inky black, we can expect a 
full-bodied wine.  We can also tell the age of 
a wine by the color. White wines gain color 
as they age, becoming browner or more 
golden; red wines lose color, turning dull 
red, like a brick. ■

— Jerry Greenfield is The Wine Whis-
perer. He is creative director of Greenfield 
Advertising Group. His book, “Secrets of the 
Wine Whisperer,” is available through his 
website or on Amazon. 

jerryGREENFIELD
vino@floridaweekly.com

JERRY GREENFIELD / FLORIDA WEEKLY

Costco wine.

239.631.6088  thewinecellarofnaples.com
Located in the Mercato at 9118 Strada Place, Suite 8110, Naples

info@thewinecellarofnaples.com

Temperature-Controlled Wine Cellar
Unique Inventory of Wines Rated with a 94+ Score

Personal Concierge Service  Prompt, Free Delivery
Weekly Wine Tastings  Gift Cards Available

NOW SERVING 5 OF OUR WINES BY THE GLASS DAILY

D I S C O V E R  F I N E  W I N E

The Ultimate Wine Buying Experience!

™



CUISINE REVIEW
Moura Bistro attracts diners hungry for flavorful Lebanese fare

If there were any question that Naples 
craved a Lebanese restaurant, just take a 
look at the crowds flocking to Moura 
Bistro.

Scheduled to open in October but, 
because of construction and permit-
ting issues, delayed until June and then 
nearly derailed yet again by a brief 
legal skirmish with the landlord (which 
appears now to be resolved), the cozy 
little bistro is up and running, dishing 
up fresh, traditional fare as fast as the 
kitchen and service staff can make it 
happen.

Owner Nabil Bassil is delighted 
and amazed by the number of people 
who have come to try his hummus 
and falafel, shawarma, kafta and kabobs. 
Since opening in early June, no matter 
how much food the kitchen staff pre-
pares each day, they seem to run out 
before the restaurant closes.

“I have nothing from yesterday and 
nothing for tomorrow,” the hospitable 
owner told us when he stopped to chat 
(as we saw him do at tables throughout 
the bistro all evening). “Everything is 
fresh. This is my promise to my mother 
(Maura, for whom the restaurant is 
named). These are her recipes.”

If you take a look at the restaurant’s 
website you are likely to see a lot of 
Lebanese dishes that are apt to excite 
you. Be forewarned that not all of them 
are on the menu yet, however. Wisely, 
Mr. Bassil is ramping up gradually, add-
ing in dishes as the kitchen begins to 
run more smoothly and he figures out 
just what sort of volume he can expect 
on a given night.

On a recent Saturday, we arrived 
before 6 p.m. and the gracious hostess 
met us at the door and asked if we had 
reservations. When we said no, she said 
there would be a wait of about 15 min-
utes. It turned out to be about half that, 
but by 7 p.m., there were close to 20 
people lined up eagerly awaiting tables.

The dining room is small but cheer-
ful, the sunny yellow walls decorated 
with photos of Lebanon. There’s an 
open kitchen where large slabs of meat 
are visible cooking on vertical spits. 
Tables are somewhat close together, 
but the convivial nature of the restau-
rant encourages conversation between 

tables. We wound up 
exchanging cards with 
our neighbors and will 
likely meet them for 
another dinner soon.

Starters of spin-
ach pie ($8) and baba 
ghannooj ($8) arrived 
swiftly. The four gold-
en brown triangular 
spinach pies were 
clearly homemade and 
fresh tasting. Likewise, 
the baba ghannooj, a 
classic Mediterranean 
eggplant dip, had a 
requisite smoky and 
well-seasoned flavor. 
It was topped with 
olive oil and served 
with pita, which was 
packaged in little plas-
tic bags. Although the 
bags seemed a bit out 
of place, I assume they 
are used to portion 
them out and deliver 
them quickly. 

From the entrees 
available, we enjoyed 
the shawarma chicken 
($19) and the falafel 
platter ($17). Both 
plates looked beauti-
ful and bountiful.

The falafel were hot, crisp and accom-
panied by creamy tahini, a salad, garlic 
roasted potatoes, rice and bright pink 
pickled turnips. While we both thought 
the falafel — ground chickpeas that are 
seasoned then fried into crisp balls — 
were a little dry, the tahini added mois-
ture and flavor. The potatoes had just 
enough garlic and the salad was fresh 
and crunchy, a pleasant counterpoint to 
the hot items.

My shawarma platter contained a 
generous amount of grilled chicken. It, 
too, was a bit dry, but it came with what 
tasted like spicy mayonnaise that was 
delicious with the smoky flavor of the 
meat and the moist rice. A salad with 
ripe tomatoes and fresh lettuce accom-
panied this dish, too. 

Neither of us was able to finish every-
thing on our plates.

We did manage to save room to split 
a piece of baklava ($6). Moura’s version 
stood out because it wasn’t inundated 
in honey. You could taste the honey and 
it added moisture, but there wasn’t so 
much that it drowned out the flavor of 
the delicate pastry and nuts. It was the 
best I’ve tasted in a long time.

Just as our dessert was delivered, 
music began to play and a stunning 
belly dancer with hair that streamed 
well below her waist began undulating 
in a beautiful blue sequined top and 
streaming skirt. The crowd clapped 
and cheered as she energetically shim-
mied through the room. 

Mr. Bassil says he will offer belly 
dancing on Fridays and Saturdays, so 
reservations are especially recom-
mended on those evenings.

He also says that anyone who wants 
to dine on raw kibbeh, a Lebanese spe-
cialty, need only call a day in advance 
to let him know and he will hap-
pily prepare it. Cooked kibbeh balls 
are available as a starter, but the raw 
version — a mix of lamb or beef with 
bulghur and spices — must be made 
fresh, and he doesn’t want to make it 
unless he knows someone will be eat-
ing it that day.

Service was good overall, although our 
server was a bit hard-pressed to attend to 
us toward the end when the place filled 
up. But that was OK. We were full and 
happy to watch the belly dancer while 
we waited to pay our bill. ■
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700 Fifth Avenue South, Naples, Florida 34102 · 239.659.7008 · Visit www.VerginaRestaurant.com For Our Menu

LUNCH SPECIALS Daily from 11:30 a.m. to 3:30 p.m.

BAR HAPPY HOUR
Half Price Alcoholic 

Beverages & 
Tapas Selections

$
Daily from 11:30 p.m. to 7 p.m.

LIVE ENTERTAINMENT

Nightly from 8:30 p.m. to Closing
TWO HAPPY DINNERS $34.95

Offered Sun-Thu 5 p.m. to 7 p.m. & Fri-Sat 5 p.m. to 6:30 p.m.
Featuring Local Seafood & Florida Fresh Produce. Add House or Caesar Salad $5. Add Preferred Liquor at Happy Hour Price.

Specially discounted products cannot be 
combined with other promotions.

KAREN FELDMAN / FLORIDA WEEKLY

Clockwise from left: Baba 
ghannooj, a classic eggplant 
dip, is served with pita triangles 
for dipping. Crisp falafel come 
with tahini, salad, rice, garlic 
potatoes and pickled turnips. 
The chicken shawarma platter 
comes with rice, salad and a 
spicy mayo. Baklava is one of 
the house desserts. Spinach 
pies have a delicate pastry and 
contain nicely seasoned filling.

karenFELDMAN
cuisine@floridaweekly.com

Moura Bistro

>> Hours: 11 a.m. to 3 p.m. daily; 5-10 p.m. 
Monday-Saturday

>> Reservations: Accepted
>> Credit cards: Accepted
>> Price range: Appetizers, $7-$8; 

entrees, $17-$27  
>> Beverages: Beer and wine (including some 

Lebanese varieties) served.
>> Seating: Conventional tables and seats 

with some outdoor tables
>> Specialties of the house: Lebanese and 

Mediterranean cuisine
>> Volume: Moderate to High
>> Parking: Free lot
>> Website: mourabistro.com or on Facebook

Ratings:
Food: ★ ★ ★ ★ 
Service: ★ ★ ★ ★ 
Atmosphere: ★ ★ ★ ★ 

Meridian Marketplace, 3369 Pine Ridge 
Road, Naples; 738-8883

 ★ ★ ★ ★ ★ Superb
 ★ ★ ★ ★ Noteworthy
 ★ ★ ★ Good
 ★ ★ Fair
 ★ Poor 



T H E  P E R FE C T  D ES I G N …

I S  D I S T I N C T LY  YO U!

HUNDREDS OF TOP FURNITURE BRANDS   ■   COMPLIMENTARY INTERIOR DESIGN SERVICES   ■   CUSTOM FURNITURE & ACCESSORIES   ■   DistinctlyNorris.com

FOR T  MYERS
239.690.9844

S AN IBEL
239.579.0412

N APLES
239.263.0580

S ARASO TA
941.556.0501

Feel perfectly at home with Norris.

Exclusively at Norris

Serving Southwest Florida for 35 years, Norris Furniture & Interiors is known for providing an excellent 
selection of high quality brand name furniture at a great value. Make your new Babcock Ranch home 
“distinctly you” with our award-winning, complimentary interior design services by our talented design team. 
You can expect a warm reception from the moment you enter our showroom and our exceptional customer 
service culminates with our red carpet, white glove delivery service.
 
Many of our clients hail from your hometown so ask your neighbors about the Norris service they have 
enjoyed. Let us assist you with your transition to a new Florida lifestyle complete with the feeling and energy 
you’ve been looking for. You won’t be disappointed! Contact us today and let us begin the journey with you.

Exclusively at Norris
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S
tock Signature Homes will mark 
the completion of its furnished 
model residence at 3750 Fountain-
head Lane in Naples’ coveted Park 

Shore neighborhood with a Grand Opening 
Celebration Saturday and Sunday from noon 
to 4:00 p.m. Designed by MHK Architec-
ture & Planning, the Caribbean style home 
includes an attractive pavered approach, a 
standing seam metal roof, and richly fin-
ished exterior details. Priced at $3,795,000 
with furnishings, the 4,189 square feet under 
air two-story residence showcases an inte-
rior design by Clive Daniel Home’s Rebekah 
Errett-Pikosky and Charlie Hansen. Their 
design presents a measure of coastal flair 
with an elegant edge that conveys timeless 
classical styling. 

The home’s floor plan offers a living 
room that features a fireplace, a two-story 
ceiling, and opens to an outdoor living area 
with a fireplace, a conversation and din-
ing area, an outdoor kitchen, and a custom 
designed pool and spa. The dining room also 
opens to the outdoors and continues Stock’s 
emphasis on creating an enjoyable indoor/
outdoor lifestyle. The plan includes a first 
floor master suite, an office, and an island 
kitchen with a pocketing door that accesses 
a walk-in pantry. Three guest bedrooms with 
full baths are upstairs along with a loft that 
overlooks the first floor. One of the guest 
bedrooms includes a balcony with a view of 
the pool. The plan also features a three-car 
garage. 

The coastal influence in Errett-Pikosky 
and Hansen’s airy design is evident in their 
palette of aquas and seaglass balanced 
against light neutral backgrounds. Wide 
plank wire-brushed white oak flooring pres-
ents a relaxed ambience throughout the liv-
ing areas, study and master bedroom. 

Along the living room’s entertainment 
wall, a fireplace adorned with textured gray 
tile extending up to the soffit is flanked by 
built-ins set against a background of the 
white oak flooring material. A sizable televi-
sion is wall-mounted above the fireplace. 
The seating arrangement includes two sofas 
finished in a clean textural linen fabric. Two 

sets of easy chairs complete a rectangular 
grouping. Classic contemporary low arm-
chairs in a rich dark teal color contrast two 
wing back chairs upholstered in a Greek key 
patterned fabric. Chic throw pillows add 
flair. A unique glass and metal cocktail table 
provides a striking focal point. A wet bar 
with a wine cooler 
includes cream cabi-
netry, quartz counters 
and decorative back-
splash. 

In the kitchen, 
the island provides 
a casual gather-
ing place and work 
space. The perim-
eter cabinetry is pure 
white with an updat-
ed traditional door 
style. White quartz 
countertops create a 
streamlined look. The contrasting island 
features base cabinetry in a charcoal 
wood tone with a counter in rock salt 
quartz. 

In the dining room, the table showcases a 
chalky finish on the base while the top sug-
gests traditional styling. Chairs finished in 
a rich palette feature unique painted backs. 

The lanai features two lounging areas 
and an outdoor dining space. The seashell 
pavered flooring is also incorporated on the 
face of the fireplace for a monochromatic 
look. A sectional sofa, coffee table and rug 
provide an intimate place to watch televi-
sion. A gathering of four chairs presents an 
ideal setting for cocktails. The dining area 
includes a cement-base table with woven 
chairs. The outdoor kitchen features shaker 
style cabinetry in a weathered tan finish, 
granite countertops, and a tile backsplash. 
The bar also features granite counters.

In the study, a pair of bookcases flank 
a floating partners’ desk accompanied by 
ebony rattan barrel-back chairs. The cof-
fered ceiling features contrasting paintwork 
while the bumped out back wall is adorned 
with decorative mirrored wallpaper. 

The master bedroom’s Seasalt wall tone 

leans toward aqua gray and presents a 
serene ambience. Framework detailing is 
finished in glossy white with textural con-
trasts throughout in creams and beiges. 
A weathered console is positioned across 
from a bed upholstered in cream linen. 
Ocean-green night stands display granite 
tops and natural bases that play with the 
aqua and cream tones. A decorative panel 
embroidered in aqua linen embodies the 
color scheme.  

The minty aqua color palette continues in 
a master bathroom complemented by white 
Carrara marble flooring and shower walls. 
Tile detailing adds a layer of sophistication. 
The vanity cabinetry is finished in an oyster 
tone with pure white quartz countertops.

The staircase to the second story pro-
vides a dramatic architectural background 
with its white Chippendale style banister 
and wooden cap rail. White risers blend 
perfectly with wood treads that match the 
home’s flooring. 

Upstairs, a spacious loft that is open to 
the living room below provides an area for 
relaxation. A teal sectional is paired with a 
coffee table and two benches while an over 
scaled credenza forms the foundation for an 
enormous television. To one side, a small 

sitting table and chairs encourage reading 
or laptop time. Three generous guest suites, 
one with a charming balcony overlooking 
the outdoor living area, provide ultimate 
comfort for friends and family. 

Stock Signature Homes is the luxury 
homebuilding division of Stock Develop-
ment and continues to expand its reach. 
Nationally ranked in Builder Magazine’s 
BUILDER 100 for four consecutive years, 
Stock is building luxury single-family homes 
in three villages within Lakewood Ranch, 
in The Concession in Bradenton, Estuary at 
Grey Oaks, TwinEagles, Esplanade Golf & 
Country Club of Naples, The Isles of Collier 
Preserve, Marco Island, downtown Naples, 
the Park Shore and Pine Ridge neighbor-
hoods in Naples, golf course and waterfront 
communities in Collier and Lee counties by 
Stock Development, and in Palm Beach.  

To learn more about the residence at 3750 
Fountainhead Lane, contact Lynn Hurley at 
239-450-7564. Visit Stock Signature Homes 
at stockdevelopment.com. ■

Stock open house 
  Saturday and Sunday

Noon – 4:00 p.m. at 
3750 Fountainhead Lane 

in Park Shore

Stock Signature Homes is marking the opening 
of its furnished model at 3750 Fountainhead 
Lane in Naples’ Park Shore neighborhood 
with a Grand Opening Celebration Saturday 
and Sunday from noon to 4:00 p.m. The 7,019 
square feet under air, two-story Aqualane grand 
estate model is expected to be completed in 
spring, 2017 and is the second furnished model 
built by Stock Signature Homes in Estuary at 
Grey Oaks. Scheduled for completion in late 
January, 2017, Stock Signature Homes’ 4,189 
square feet under air Astoria III model at 675 
Anchor Road in Naples.is ideally suited to the 
Naples lifestyle. 
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  Kalea Bay’s first tower reaches 18th floor 
Clubhouse also under construction

K
alea Bay, a gated, resort-life-
style community located on 
Vanderbilt Drive in North 
Naples, has set a new standard 

for luxury residential high-rise living. 
The incredibly-designed residences 

at Kalea Bay, combined with spectacular 
views of the Gulf of Mexico, the Coco-
hatchee River and a pristine nature pre-
serve, have propelled the community 
to become one of the hottest-selling 
properties this year.

“As of late June, our first tower with 
120 luxury residences, is 70 percent 
sold,” stated Inga Wilson, Kalea Bay’s 
Vice President of Sales & Marketing.  

The 22-story tower will have 20 floors 
of residences over two floors of parking. 
At the current time, construction crews 
are working on the tower’s 18th floor, 
which is helping buyers see the value of 
purchasing now.

“From my office in the sales center I 
can observe the construction progress 
on a daily basis,” said Wilson. “It’s not 
only exciting for me, but also for those 
who’ve already purchased and even the 
visitors who have come to the sales cen-
ter for the first time.” 

Six floor plans are available at Kalea 
Bay with prices currently starting at $1.3 
million. 

Residences 1 and 6 are 4-bedroom/4-
bath plans with 3,755 total square feet. 
Residences 2 and 5, with three-bedrooms 
plus den and three-and-a-half baths, have 
3,835 total square feet while residences 3 
and 4 are four-bedroom/four-bath plans 
with 3,921 total square feet.

All residents of Kalea Bay will revel 
in gulf views, open floor plans, a private 
elevator leading directly into their resi-
dence, 9-foot 2-inch high ceilings and 
wood floors throughout.

The custom kitchens have Wolf and 
Subzero appliances, a natural gas range, 
Downsview cabinetry, quartz countertops, 
a Butler’s pantry and oversized island.

“Our kitchens feature an open design 
we call lifestyle designs that blends the 
kitchen seamlessly into the living and 
dining rooms, perfect for today’s hosts 
and hostesses,” said Wilson. “The lay-
out of the kitchen can be experienced 
firsthand through a replica of one in our 
sales center.”

The master bedroom includes an 
oversized walk-in closet while the mas-
ter bath has his and hers vanities, quartz 
countertops, luxury cabinetry, a soaking 
tub and separate glass-enclosed shower.

“All master suites, kitchens and main 
living areas have direct views to the 
water and preserve,” stated Wilson. “That 
means all of our residents have front row 
seats for our spectacular sunsets.”

Additional residential features 
include floor-to-ceiling windows and 
doors that open to large lanais with 
transparent glass rails. High-tech wir-
ing and fully equipped laundry rooms 
round out the list of features.

Wilson says dramatic views are avail-
able to every single resident, not matter 
which floor they live on.

“That’s because the tower’s amenities 
are located on the rooftop,” explained Wil-
son. “That includes our sky lounge, a dra-
matic pool and the open-air fitness center.”

From the rooftop, residents can enjoy 
daily views of the Gulf of Mexico, the 
nature preserves and two beaches ranked 
among the best in the United States. 

“Those beaches include Barefoot 
Beach Preserve Park, which was ranked 
#2 nationally in 2015, and Delnor-Wig-
gins Pass State Park, which was ranked 
#9,” said Wilson.

The first residential high-rise tower 
at Kalea Bay will be completed in the 
summer of next year. However, it won’t 

be the only building on-site to reach 
that milestone. 

“Currently, Kalea Bay’s community 
clubhouse area is also under construc-
tion and slated to be completed around 
the same timeframe,” said Wilson. “Our 
clubhouse area will be the social and rec-
reational centerpiece of the community.” 

Kalea Bay’s 88,000-square-foot club-
house is located on the north side of the 
large lake at the community’s entrance 
and is currently under construction.

The clubhouse will feature three indi-
vidual pools, including a resort pool, an 

adults-only pool and a children’s pool, plus 
an expansive pool deck, an open air bar, an 
indoor/outdoor restaurant, a snack bar, an 
Internet cafe and a gifts and sundries shop.

“All three pools will overlook the lake 
and provide a multitude of recreational 
options for everyone who lives and vis-
its here,” said Wilson. “Expansive sun 
decks with lounge chairs and native, 
tropical plants will separate each of the 
three pools for the ultimate in privacy.”

If basking in the sun or taking a 
refreshing dip in the pool isn’t on a 
resident’s schedule, perhaps meeting 
friends for lunch, dinner or drinks is.

“We have the perfect place for all 
three,” said Wilson. “The indoor/out-
door restaurant will serve phenomenal 
meals throughout the day. And what 
better way to celebrate the good life in 
Florida than meeting family and friends 
for drinks while watching the sun set 
over the Gulf of Mexico. This is what 
living in Florida is supposed to be.”

Just a short walk from the clubhouse 
will be the tennis pavilion with six light-
ed Har-Tru tennis courts. Nearby are 24 
guest suites to accommodate overnight 
guests and family members. 

“Having that number of guest suites 

is unusual for a luxury high-rise com-
munity, but it’s an amenity many of our 
residents are excited about especially 
when they have extended family visit-
ing,” said Wilson.  “There will also be 
a shuttle service, originating from the 
clubhouse, to the beach.”

For more information regarding 
Kalea Bay visit the on-site sales center. 
It is located on Vanderbilt Drive, just 
north of Wiggins Pass Road at 13910 Old 
Coast Road in North Naples.  Additional 
information is available by calling (239) 
793-0110 or online at KaleaBay.com. ■

Kalea Bay residences have open floor plans with 9-foot high ceilings. All master bedrooms 
offer views of the Gulf of Mexico. The kitchens at Kalea Bay blend seamlessly into the living 
and dining areas. The 22-story tower at Kalea Bay will have 120 residences.



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 
TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

Exclusive Sales
& Marketing by

Wilson&Associates

Poolside. In a prone position. Sunglasses on. Staring at the blue

horizon. It’s all part of the amazing lifestyle you’ll discover at Kalea Bay. 

Resort-style pool … so relaxing.

Adults only pool … so private.

Zero entry children’s pool … so fun.

Residences priced from $1.3 million

13910 Old Coast Road, Naples, FL 34110       KaleaBay.com       239-793-0110

Some say three is a crowd.

With 3 clubside pools, we see it as just Right.
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Ronto tops $100 million in sales at Seaglass
T

he award-winning Ronto Group 
announced it has processed 
more than $100 million in sales 
contracts for residences at Sea-

glass, a 26-floor, 120-unit high rise tower 
being built by Ronto within Bonita Bay.  
All of the building’s penthouse resi-
dences have been sold.  A choice selec-
tion of tower residences remains avail-
able.  Construction is underway and 
progressing as scheduled.  Ronto antici-
pates construction taking approximate-
ly 26 months with completion expected 
by summer, 2018.  

Situated nearly 250 feet from its clos-
est neighboring building, Seaglass will 
feature fully-completed, ready for occu-
pancy residences with designer-select-
ed premium finishes, including flooring, 
paint, and trim.  The space sequences 
and components found in the kitchens 
and master baths of the residences will 
reflect the contemporary flair found 
in the architectural style of the build-
ing.  Each residence will come with two 
protected access under-building park-
ing spaces.  Private enclosed two-car 
garages will be available.

Three luxurious tower residence 
great room floor plans at Seaglass range 
from 2,889 to 3,421 square feet under 
air and are priced from just over $1 mil-
lion.  The spacious tower residences 
will include dual private elevator grand 
foyers, large island kitchens, three bed-
rooms and three-and-a-half baths, or 
three bedrooms plus a den or fourth 
bedroom and three-and-a-half baths, 
walk-in closets in the owner’s suite, 
and sliders opening to multiple outdoor 
spaces that include a gas grill.  Ten-foot 
ceiling heights are included per plan.

Three furnished, designer-decorated 
tower residence models will be available 
for viewing upon completion of con-
struction.  Cinnabar Design’s Diana Hall, 
ASID and Laurie Walter, ASID are creat-
ing the interior for the Tower Residence 
605 model.  The floor plan offers 2,889 
square feet under air plus 464 square 
feet of covered outdoor terrace space. 
The open-concept plan features a private 
elevator lobby, and a gallery hallway that 
leads from the foyer to a spacious living 
area with a great room, gourmet island 
kitchen, dining area, and a sitting area.  
The great room, dining area, and the 
owner’s suite all open to a terrace with 
spectacular views of Estero Bay and the 
Gulf of Mexico.  The plan includes two 
guest bedrooms and three-and-a-half 
baths.  One of the guest room spaces will 
be transformed into a handsome study.  
The remaining guest suite opens to a 
terrace with a southeasterly view.  

Robb & Stucky’s Susan J. Bleda ASID 
and Rachelle Porco are creating the 
interior for the Seaglass 804 tower resi-
dence model.  The spacious 3,088 square 
feet under air floor plan includes three 
bedrooms, three-and-a-half baths, a den, 
an open great room, dining area, and 
island kitchen, terrace space totaling 485 
square feet, and a private elevator foyer.  
Bleda and Porco’s design will exude chic 
sophistication while providing welcome 
comfort and an exceptional level of liva-
bility. Set against a background wall tone 
of soft sandy bisque that runs throughout 
the home and blends effortlessly with 
neutral fabrics and furnishings, their 
color palette will include light creams 
and whites for a fresh breezy aura.  

Renee Gaddis, NCIDQ , ASID, GREEN 
AP, President and Principal Designer of 
Renee Gaddis Interiors is creating the 
interior design for tower residence 306.  
The thoughtfully designed floor plan 
offers 3,421 square feet under air and 
525 square feet of outdoor covered ter-
race space.  The open great room plan 
includes three bedrooms plus a den or 
fourth bedroom, three-and-a-half baths, 
a large island kitchen and dining area, 

and a private elevator lobby.  The design 
includes an optional fireplace and a 
dry bar with wine storage.  Gaddis has 
incorporated her hallmark architectural 
details in the design, including ceiling 
and millwork details.  

The models will include finishes on 
display at the Seaglass Design Studio 
located at the Seaglass Sales Center 
at 26951 Country Club Drive in Bonita 
Bay. Ronto’s Finishing Touches Pro-
gram allows future residents to visit the 
Design Studio and select finishes for 
their new home’s flooring, cabinetry, 
countertops, door hardware, plumbing 
fixtures, and paint colors.  To ensure 
each residence is finished to each own-
er’s specific tastes, future residents may 
also specify finishes from other sources.  
With construction underway, opportu-
nities to select finishes will become 
progressively limited.  

With various membership opportuni-
ties, future residents of Seaglass have 
found the Bonita Bay lifestyle as cap-
tivating as the residences.  The Bonita 
Bay Club’s three-story, 60,000 square 
feet Lifestyle Center includes a 20,000 
square feet Fitness Center and fitness 

café and a 9,000 square feet spa and 
salon.  Plans have been announced for 
enhancements to the Club’s 18-court 
tennis facility and the construction of 
a resort-style pool complex.  A 10,000 
square feet building is being trans-
formed into a tennis clubhouse with 
casual dining and an indoor/outdoor 
bar.  The space will include a tennis pro 
shop, locker rooms, a stretching room, 
multi-function rooms, and a relaxing 
lobby area.  

Seaglass residents will enjoy Bonita 
Bay’s on-property biking and hiking 
paths.  A kayaking and canoeing lodge 
offers additional recreational possi-
bilities.  Bus transportation is provid-
ed to a private beach park for Bonita 
Bay residents only that includes pic-
nic pavilions, grills, beach chairs, and 
umbrellas.  Bonita Bay also features an 
onsite marina offering a relaxing dining 
and lounge experience.  Three Arthur 
Hills designed courses wind their way 

through the 2,400 acre Bonita Bay 
community.  A clubhouse renovation 
included converting the golf shop into 
a 4,700-square foot open-air bar and 
grille.  Two additional courses designed 
by esteemed golf course architect Tom 
Fazio are located at the nearby Bonita 
Bay Club Naples.    

Visit the Seaglass Sales Center from 
10:00 a.m. to 5:00 p.m. Monday through 
Saturday, and Sundays from noon to 
5:00 p.m.  Visit Seaglass online at www.
seaglassatbonitabay.com. ■

Above: Three Arthur Hills designed courses 
wind their way through the 2,400 acre 
Bonita Bay community and complement the 
surrounding natural setting.  Two additional 
courses designed by golf course architect 
Tom Fazio are located at the nearby Bonita 
Bay Club Naples. The Ronto Group announced 
it has processed more than $100 million in 
sales contracts for residences at Seaglass, a 
26-floor, 120-unit high rise tower being built by 
Ronto within Bonita Bay.  All of the building’s 
penthouse residences have been sold.  A choice 
selection of tower residences remains available. 
Left: The Bonita Bay Club’s approximately 
60,000 square feet Lifestyle Center Lifestyle 
Center contributed to Bonita Bay being 
recognized as one of the ten healthiest clubs in 
America by Prevo Health Solutions.
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Now showing in 7unique communities.

SUMMER OF SAVINGS
Special Pricing on Select Move-In-Ready Homes

BROKER PARTICIPATION WELCOMED. ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONSREFERENCE 
SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. NOT AN OFFERING WHERE PROHIBITED BY STATE LAW. 
PRICES SUBJECT TO CHANGE WITHOUT NOTICE. BONITA BAY® AND ITS ASSOCIATED LOGO ARE TRADEMARKS OF BONITA BAY PROPERTIES, INC., AND ARE USED UNDER LICENSE.

We have an incredible selection of move-in-ready luxury homes at our best prices of the year, in the best communities 
throughout Southwest Florida. Come have a look at the impeccable craftsmanship, exquisite interiors 

and an incomparable lifestyle and find the home of your dreams—ready for you right now.
All brought to you by a best-selling, award-winning developer and builder.

Majestic II - Lely Resort

Stella - Bonita Bay® San Remo III - Olde CypressGlenmore - TwinEagles

LELY RESORT    Was Summer Sale

Venice B Coach Home 2/2.5 2,230 $434,120 $417,945

Wentworth Coach Home 2/2.5 2,091 $481,645 $466,645

Capri Twin Villa 3/2 2,107 $523,185 $498,185 

San Marco Coach Home 3/3 2,919 $660,344 $635,344 furnished
Tivoli III Single-Family 3/3 2,062 $737,155 $699,990

San Remo III Single-Family 2/2 1,809 $839,465 $799,990 furnished
Majestic II Single-Family 4/4 3,843 $1,921,994 $1,871,994 furnished

BONITA BAY®     Now

Stella Estate Home 4/4.5 4,238  $2,702,190

Savannah Estate Home 4/4.5 4,500  $3,246,415 furnished

QUAIL WEST     Was Summer Sale

Joliette Villa 4/4 3,167 $1,236,810 $999,990 

Glenmore Single-Family 4/4.5 3,591 $1,588,025 $1,519,990

Hamilton Single-Family 4/4 3,800 $1,751,780 $1,680,490

Hamilton Single-Family 4/4 3,800 $1,915,300 $1,749,990 furnished
Magnolia Estate Homes 4/4.5 5,541  $3,745,000 furnished
Oakmont Estate Homes 4/4 (2).5 5,524  $4,700,000 furnished

ESPLANADE, NAPLES  Was Summer Sale

Regency Manor Single-Family 4/4.5 3,699  $1,208,215 

Majorca II Single-Family 4/4.5 4,089  $2,003,260 furnished
Windsor III Single-Family 4/4.5 4,155   $2,086,590 furnished

TWINEAGLES    Summer Sale

Glenmore Single-Family 4/4.5 3,591  $1,487,125

Regency Manor Single-Family 4/4.5 3,699 $1,619,672 $1,599,990 furnished

OLDE CYPRESS   Was Summer Sale

One final new home available in Lantana. Full Golf Membership Included. 

San Remo III #19 Single-Family 2/2 1,809 $629,475 $599,990

HIDDEN HARBOR   Was Summer Sale 
Largo Single-Family 3/3 2,552 $765,155 $715,155 

Biscayne Single-Family 3/2 2,384 $894,990 $844,990 furnished
Captiva Single-Family 4/3.5 2,600 $936,065 $886,065

Anastasia Single-Family 3/3.5 2,913 $1,258,802 $1,208,802 furnished 

SOLD

PENDING

FLStockDevelopment

For directions and complete listings of all our models & communities please visit StockDevelopment.com

Regency Manor - Esplanade
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Fort Myers / EsteroBonita Springs / Naples

1

Mediterra 
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com 

2

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com 

3

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com 

4

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com 

5

Olde Cypress
7276 Lantana Circle
Naples, FL
239.596.4794
OldeCypressLantana.com 

6

Raffia Preserve
4075 Wolfe Road
Naples, FL
239.598.2370
raffiapreserve.wcicommunities.com 

7

Naples Square
100 S Goodlette-Frank Road
Naples, FL 
239.228.5800
NaplesSquare.com 

8

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
877.626.7694
minto.com 

9

Lely Resort
8020 Grand Lely Drive
Naples, FL
239.793.2100
stockdevelopment.com 

10

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com 

11

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercado.com 

12

Lamorada Naples
2190 Woodcrest Drive
Naples, FL
239.444.4450 
WCICommunities.com 

13

Livingston Lakes
15161 Palmer Lake Circle
Naples, FL
239.444.3490 
livingstonlakes.com 

14

The Colony Golf & Bay Club
4541 Coconut Road
Bonita Springs, FL
239.495.1300  
TheColonyWCI.com 

15

Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com 

16

Altaira
4541 Coconut Road
Bonita Springs, FL
239.495.1300 
AltairaWCI.com 

17

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com 

18

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
(888) 841-3477 
AveMaria.com 

19

Paloma
26109 St. Michael Lane
Bonita Springs, FL
239.949.8910
drhorton.com 

20

Mockingbird Crossing 
1600 Mockingbird Crossing Dr. 
Naples, FL
239.233.0592
drhorton.com 

21

Tuscany Pointe
14310 Tuscany Pointe Trail
Naples, FL 34120
239.225.2679
drhorton.com 

22

Sorrento
28063 Sosta Lane #2
Bonita Springs, FL
239.225.2659
drhorton.com 

23

Sienna Reserve
14656, Reserve Lane
Naples, FL 
239.643.4333
siennareservenaples.com 

24

Andalucia
1336 Andlaucia Way
Naples, FL 
239.304.8314
andalucianaples.com 

25

Estuary at Grey Oaks
1220 Gordon River Trail
Naples, FL 
239.261.3148
estuaryatgreyoaks.com 



NAPLES FLORIDA WEEKLY    www.FloridaWeekly.com WEEK OF JULY 7-13, 2016     REAL ESTATE    B7

Gulf of
Mexico

Ai
rp

or
t P

ul
lin

g 
R

d

Bayshore D
r

7th Ave

Rattlesnake Hammock Rd

Radio Rd

Li
vi

ng
st

on
 R

d

Thomasson Dr

M
assey St

G
oodlette Rd

Vanderbilt Beach Rd

Immokalee Rd

Fr
an

k 
Bl

vd

Vanderbi
 D

r

Livingston R
d S

C
rayton R

d
111th Ave N

Plateau R
d

G
oo

dl
et

te
 R

d

G
ulf Shore Blvd

Pelican     Marsh Blvd
C

ou
nt

y 
Ba

rn
 R

d

5th Av

Pine Ridge Rd

Golden Gate Pkwy

Lo
ga

n 
Bl

vd

Tamiami Trl

Tamiami Trl

Tam
iam

i Trl

Bonita Beach Rd

Sa
nt

a 
Ba

rb
ar

a 
Bl

vd
Sa

nt
a 

Ba
rb

ar
a 

Bl
vd

Ol
d 

Hw
y 4

1

Green Blvd

Golden Gate Blvd

Livingston Rd

Fi ddle rs
 C

reek  P
kw

y

Davis Blvd

C
ol

lie
r B

lv
d

C
ol

lie
r B

lv
d

Naples

Municipal

Airport

N Naples

Reg Park

Beac

Park

Lely

Pel ican

Bay

Naples

Park

Vineyards

Golden
Gate

Island

Walk

Naples

Pine

Ridge

Verona

Walk

Naples

Manor

Lely

Resort

East

Naples

Port

Royal

Johns

Pass

Bel le

Meade

Shel l

Is land

Palm

River
846

31

867

951

951

84

41

41

75

CENTRAL
NAPLES

NORTH
NAPLES

OLD
NAPLES

EAST
NAPLES

BONITA
SPRINGS

ESTERO
S
H

Hickory Blvd

m
ia

m
i T

rl

Bonita Beach Rd Im
pe

ria
l P

kw
y

Im
pe

onita Beach Rd SE

Old 41 Rd
Shangrila Rd

Coconut Rd

865

75

JJJJJJJJJ

ll Grade Rd

Randall Blvd

47th Ave

Oil Well Rd

p Keais R
d

Everglades Blvd
Everglades Blvd

M
assey St

mokalee Rd W
ilson Blvd

D
esoto Blvd

Plateau R
d

D
esoto Blvd N

d

Golden Gate Blvd

C
ol

lie
r B

lv
d

Ave Maria
University

en
e

Orangetree

Ave Mar ia

Golden Gates
Estates

75

EAST
NAPLES

1

m
ia

mmmmmmmmmmmmmmmmmmmmmmm
ia

mmmmm
mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmm

15

19

22

14

16

3

13

11

2

5

6

MMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMMM 12

sssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssseyeeeeeeeeeeeeeyeeeyyeyyeeyyeyyyyyyyyyyyyyyyyyyyyyyy
SSSSSSSSSSSSSSSSSSSSSSSSSSSS

sssssssssssssssssssssssseeeeeeeeyeeeeeyeeeyeeeeeeeeeeeeeeeeeeeeeeeyeeeeyyyyyyyyyyyyyyyyyyyyyyyyy
S

2021

4

7

AAv
10

8

9

Ave MarMMMMMaMaMaMMMaMaaMMaMaMMaMMMMMMMMMM ia

vvvvvvvvvvvvvvvvvvvvvvvvve Me Meeee MaMMaMaae Mee MaMe Me Meeeee MMeeeee MMeeee Maeee Meeeeeeeeeeee aeeeee rMMMMMMM18

ndndere bi

17

PPPPPPaPPPPPPPPP rrrkrkrrkkrrkrrkrkkPPPaPaPaPaPaPaPaPaPaaPPaPPaPaPaPaPaPaPPPaPaPaPaPPPaPaPaPaPaPaPaPPaaaaaPPaaPaaaaaaPaPaaPaaPaaaaaaaaaaaPaaaaaaaaaaaaaaPPaaaPPPPPPPPPP rrrrkrkrkkrrkkrkrkrkrrrkrrkrrkrkrkrkrrkkrkr23

24

25



D8    GULF COAST HOMES    WEEK OF JULY 7-13, 2016 www.FloridaWeekly.com    NAPLES FLORIDA WEEKLY

Bring your dreams to reality with Scholten Companies

S
cholten Companies has years 
of experience in construc-
tion and design. You can find 
this custom home builder all 

throughout Collier County. We are in 
Royal Harbor, Talis Park, Montebello, 
The Audubon, The Moorings and any-
where else one desires to build. Schol-
ten Companies is a complete package, 
from designing your dream home in 
house to the finishing decorative touch-
es and details. We do everything from 
design to décor. The husband and wife 
team is there with you every step of 
the way. Building a home can be stress-
ful but Scholten Companies makes it a 
breeze. From their hands on team and 
open communication, they make build-
ing your home a dream. Scholten Com-
panies only utilizes the best products 
and vendors. Your custom home will 
be built with Sub Zero/Wolf appliances 
and Andersen Windows. Our suppliers 

are Naples Lumber, Raymond Building 
Supply and Smith & De Shields. Call 
Scholten Companies for all of your 
home and interior design needs 239-
434-7617.  ■

CUSTOM HOMES  | INTERIOR DÉCOR

239-465-9700 
3940 Radio Road, Suite #104
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Sales Gallery NOW OPEN!
1300 Hendry Street, Fort Myers, FL 33901

Open 7 Days a Week

LUXURY CONDOMINIUM 
LIVING ON THE RIVER

Just imagine. It is all yours. On the river in the historic 

River District, its towers rise to meet the sun. Beyond 

every window and balcony of these luxury residences are 

magnifi cent sights that bring water to your eyes. And a 

curated collection of resort amenities. Now is your time. 

To live every day surrounded by beauty. This is Allure.

Surrender to it. 

PRE-CONSTRUCTION OPPORTUNITY!
PRICED FROM $300’S TO OVER $1 MILLION

239-500-JAXI (5294)
www.AllureLuxuryCondominiums.com

info@AllureLuxuryCondominiums.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE 
DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE/ADVERTISING AND TO THE 

DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR 
LESSEE. RENDERINGS, SQUARE FOOTAGE AND ROOM DIMENSIONS ARE APPROXIMATE AND SUBJECT TO CHANGE WITHOUT 
NOTICE. PRICES, SPECIFICATIONS, FEATURES, FINISHES AND AVAILABILITY SUBJECT TO CHANGE WITHOUT NOTICE.

Allure’s prime waterfront  
location in the 

Historic River District 
of Fort Myers puts residents 

in the center of it all

T
he enviable address 
of ALLURE, the new, 
luxury 32-story con-
dominium to be 

developed on the banks of 
the Caloosahatchee River in 
the Historic Downtown Fort 
Myers River District, puts res-
idents in the middle of all that 
is delightful about this spec-
tacularly-revitalized, historic, 
area of Fort Myers that has become a 
beautiful treasure of the Gulf Coast. 

Quickly becoming one of the most 
popular areas for locals and visitors 
alike, the Historic Fort Myers River Dis-
trict combines tropical urbanism charm 
with a small town feel and provides an 
endless array of dining and entertain-
ment options, and best of all, it’s just 
blocks from ALLURE where amazing 
water views offer residents breathtaking 
panoramas from sunrise to sunset. 

With over 50 cafes, bars and restau-
rants, the pedestrian and pet-friendly 
historic downtown offers unlimited 
options for dining and nightlife to suit 
any taste. Arts and culture abound in the 
River District where the cobblestone-
streets are lined with eclectic boutiques 
and art galleries, historic landmarks 
and architecture, museums, and even 
a professional theater.  Adding to the 
excitement and growth of the area is 
the recently announced Autograph Col-
lection® Hotel, one of Marriott’s top 
lifestyle hotel brands, which is planned 
for the River District as part of the Har-
borside Event Center.

As if that weren’t enough, the city also 
organizes regular concerts and special 
events including Art Walk and Music 
Walk that have become extremely popular 
among downtown residents and visitors. 

Residents of ALLURE looking for a 
night on the town can enjoy a theatri-
cal production, followed by an elegant 

dinner, and top off the evening with 
cocktails at a popular nightspot, and it 
is all just steps or a trolley ride away 
from their luxurious home.

For those residents looking to stay 
in, ALLURE boasts an array of resort-
style building amenities: a riverfront 
promenade; private screening room 
with theater-style seating; state-of-the-
art gym; pool deck with heated cascad-
ing infinity-edge pool overlooking the 
water; rooftop gardens; social gathering 
rooms with fireplace, billiards, game 
tables; Bocce Ball and barbeque grills 
on the rooftop, Pickleball by the pool, 
and many other luxury features.

Luxurious residence features at 
ALLURE include porcelain flooring, nat-
ural gas ranges, double ovens, and quartz 
countertops in chef-inspired kitchens. 
All residences feature private entrance 
elevators and include covered garage 
parking with 24-hour controlled access.  
A variety of thoughtfully-designed, open 
floor plans priced from the high $300s 
offer one, two and three bedrooms.

To learn more about ALLURE, call 
(239) 500-JAXI (5294) or visit the sales 
gallery located at 1300 Hendry Street. 
The sales gallery features a model of one 
of the elegant condominium residences 
with beautifully-designed vignettes of a 
kitchen, living room and dining room. 
Visit online at www.AllureLuxuryCon-
dominiums.com. ■



Visit us online at www.FloridaWeekly.com

Yes. We’re 
everywhere.

When you want it. 
How you want it.

Right now.

Available on the iTunesTM and Google 
PlayTM App Stores.

Florida Weekly has the largest freestanding  
distribution network in Southwest Florida.



• Naples’ fi nest golf community •

239-352-8000 • TwinEagles.com

Stunning new homes, built by the region’s best builders, priced from
the high $200’s to over $2 million – with no CDD or initiation fees. 

MODELS
OPEN DAILY

1,115 Spacious Acres of Quiet Perfection
Spread Your Wings.. .



H E L L O ,  S U N S H I N E .
Here, the sunlight will come to you. From the first floor to the penthouses, every 

view from Seaglass is full of light and beauty. We invite you to experience these 

breathtaking views for yourself. Nothing else will do.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED 
HEREIN AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
Community features, amenities and pricing are approximate and subject to change without notice. The information and materials displayed on materials provided to you are solely intended to provide general information about proposed plans of WSR-Bonita Bay, LLC. These proposed plans are conceptual 
in nature and are subject to change or cancellation (in whole or in part) at any time without notice. Land uses, public and private facilities, improvements, and plans described or depicted on any materials are conceptual only, subject to government approvals and market factors, and subject to change 
without notice. Nothing in these materials obligates WSR-Bonita Bay, LLC, or any other entity to build any facilities or improvements, and there is no guarantee that any illustrated or described proposed future development will be implemented. Neither the information and materials provided to you, nor 
any communication made or given in connection with and of the foregoing may be deemed to constitute any representation or warranty or may otherwise be relied upon by any person or entity for any reason whatsoever. Equal Housing Opportunity.  

SEAGL ASSATBO N ITABAY.COM 

LUXURY COASTAL CONTEMPORARY TOWER RESIDENCES FROM JUST OVER $1M
Sales Center Open Daily  |  26951 Country Club Drive  |  Bonita Springs  |  239.301.4940

Picturesque Butterfly Garden 
Boardwalk to Pier on Estero Bay
12 Miles of Trails and Bike Paths

3 Unique Recreational Parks
Surrounded by 2 Rivers and a Bay 
12-Station Parcourse Fitness Trail 
Along River Private Full-Service 

Marina with 96 slips
7 Restaurant Options*

Fitness Café & Juice Bar
Delicious Waterside Dining
World-Class Fitness Center  

with Technogym™

Fitness Classes with Certified 
Instructors

All-New 60,000 Sq. Ft. Lifestyle Center
5 Championship Golf Courses

2 Clubhouses with Casual & Fine Dining
1,400+ Acres of Natural Preserves

18 Har-Tru Tennis Courts
Exhibition Courts for Match Play*

Private Beach on Little Hickory Island
Scenic Fire Pit Overlooking Courses

Elegant Private Event Rooms
Golf & Tennis Pro Shops
Enhanced Tennis Facility*
Premier CGI Golf Studio

Multiple Resort-Style Pools
Ships Store for Sea Essentials

Bocce Ball Courts

Kayaking & Canoeing Lodge
Salon & Barbershop
Saunas & Whirlpools
New Aquatic Center*

Stunning Multi-Purpose Room
Pavilion and Playground  

at Estero Bay Park
Membership Fees May Apply 

*Coming Soon

It all happens here



8 OFFICES SERVING ALL 
OF SOUTHWEST FLORIDAWEEKLY

Call 866-657-2300
#1 Century 21 in the state of fl orida

CLYDE

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Beautiful Southern Exposure Gulf Access Home
Beautiful 3/2 + den, pool home located in unit 69.
Cape Harbour, dining & shopping, and turnkey.

$549,000
1-866-657-2300 800CC038865.

CAPE CORAL

Beautiful 3/3 Waterfront Pool Home
Exquisite 3/3/3. Den waterfront pool home. Stunning
Formal living & dining rooms, family room and gourmet
kitchen. $545,900
1-866-657-2300 800CH223997.

PORT CHARLOTTE

If Attention To Detail Is For You This Is The One
Custom home on the water, one bridge to Matlacha
Pass and the Gulf of Mexico. Numerous upgrades
throughout. $500,000
1-866-657-2300 800CC028317.

CAPE CORAL

Beautiful Home Located In Bonita Lakes
Beautiful 3, 2, 2 with upgrades galore, enjoy all the
amenities and easy lifestyle  Bonita Lakes has to offer.

$499,900
1-866-657-2300 800BS014568.

BONITA SPRINGS

Fully Furnished Gulf Access Home
Enjoy gorgeous views on wide canal & short boat ride
to river. 3/2 home w/screen lanai, heated pool, & more!
A must see! $479,000
1-866-657-2300 800CC043817.

CAPE CORAL

Cape Harbour - 3 Bedroom - Never Lived In
3 bed/2bath corner unit.  Stainless appliances, tile &
carpet.  Amazing views. Enjoy all that Cape Harbour
has to offer. $479,000
1-866-657-2300 800CC010067.

CAPE CORAL

Elegent Waterfront
Must see ready to move!!! $466,400
1-866-657-2300 800FM058133.

FORT MYERS

Reflection Lakes Beauty
3 bedroom/3 bathroom courtyard style, cabana pool
home. 2 car garage/lakefront lot. Gated community
with clubhouse. $439,900
1-866-657-2300 80NA004926.

NAPLES

New Listing In Olde Hickory G&CC
This beautifully decorated and  well maintained
Pinehurst model home was just listed.. The kitchen has
new granite. $439,900
1-866-657-2300 800FM007858.

FORT MYERS

Custom 3/2 Gulf Access
All assessments are paid! Mature landscaping, beauti-
fully maintained.  Open concept kitchen & large family
room. $429,999
1-866-657-2300 800CC034605.

CAPE CORAL

Hidden Gem
4 bed 3.5 bath heated pool, gated community, close to
everything. $419,900
1-866-657-2300 800FM034282.

FORT MYERS

Fabulous Home in Tahitian Shores
Adorable and full of that 70's charm this 4 bedroom, 3
bath, pool home is super clean and ready for you to
move in! $395,000
1-866-657-2300 800BS040724.

FORT MYERS

SW Cape Custom Pool Home
This custom built 4 bedroom pool home is waiting for
a new owner. $394,900
1-866-657-2300 800FM040265.

CAPE CORAL

Like New Gulf Access Pool Home
Almost totally renovated entertainer's dream home!
Granite kitchen, wet bar, luxury Jetted tub, heated salt
water pool. $389,500
1-866-657-2300 800CC041690.

CAPE CORAL

Olde Naples 800 Central Club-8 Blocks To Beach!
2 bedroom, 1 bathroom, ground floor garden unit.
Completely remodeled and all permitted. $389,000
1-866-657-2300 800NA028537.

NAPLES

Heritage Farms
New lush tropical landscaping surround this gorgeous
3 bed/2 bath/2 car side loading garage/waterfront.

$379,900
1-866-657-2300 800FM039818.

FORT MYERS

Gateway Lake Front Beauty
Upgraded pool and spa home with a 3 car garage,
wide lake view with SE rear exposure on oversized lot.

$369,500
1-866-657-2300 800LE037530.

FORT MYERS

Absolutely Fabulous
4 bedrooms/3 full baths/2 car garage pool home
across from riverfront million dollar homes!$360,000
1-866-657-2300 800FM038201.

FORT MYERS

Location, Location, Location
Better then new contractor's dream. $350,000
1-866-657-2300 800FM019452.

FORT MYERS

Gorgeous Riverhall Bundled Golf - No Green Fees
Gorgeous and well maintained David Weekly home has
3 bedrooms plus a den, 2.5 bath overlooking the 18
hole Davis Love III . $339,999
1-866-657-2300 800FM009579.

ALVA

JULY 6TH 2016

4005 SW 17th Place

OPEN 
SAT 1-4
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Beautiful Burtnt Store Pool Home
This is the one you have waited for! Boasting with
pride of ownership this 3 bedrooms plus a den, 2 1/2
baths 3 car garage. $339,900
1-866-657-2300 800FM017983.

PUNTA GORDA

Rose Garden Area 4/3/2 Pool Home
Prestigious Rose Garden area over 2200 sqft, 4 bed, 3
full bath 2 car pool home with nice landscaping & cir-
cular drive. $339,900
1-866-657-2300 800CC028594.

CAPE CORAL

Tee Golf Club Gated Community Pool Home
Enjoy sitting right on the Kings Course in sought after
Cape Royal home of Royal Tee Gulf Club. $329,000
1-866-657-2300 800FM040902.

CAPE CORAL

Wow
That will be your first impression when you walk in to
this 4 bedroom/2 bath river side of McGREGOR home.

$325,000
1-866-657-2300 800FM039662.

FORT MYERS

Rarely Available, Turnkey, 2nd Floor,
Beautifully Decorated
This beautifully decorated 3/2/2 coach home offers Custom Robb &
Stucky furniture with coordinating window treatments. $299,999
1-866-657-2300 800BS028265.

ESTERO

Whiskey Creek 4/3 Pool Home on Golf Course
Spacious 4/3 pool home backing onto Whiskey Creek
Golf Course.  Fenced back yard for privacy and pets.
Laminate. $299,900
1-866-657-2300 800FM037680.

FORT MYERS

Beautiful 2/2 55+ Community
Cascades at Estero is an active adult community locat-
ed in Lee County, Florida. Highly desirable. Small town
feel. $299,000
1-866-657-2300 800BS038468.

ESTERO

Direct Gulf Access Pool Home in Sought
After Cape Coral
Charming 3/2 with direct gulf access pool home in a prime loca-
tion in Cape Coral. New appliances, a/c and more. $299,000
1-866-657-2300 800FM010110.

CAPE CORAL

Catalina Isles
Come see this immaculate, 3/2 home at Catalina Isles
gated community. $279,900
1-866-657-2300 800CC021858.

CAPE CORAL

3+Den Townhome On The Lake
Perfect townhome w/beautiful lake view & extended
lanai. 3 bedrooms+loft, 2 baths, 2 car garage.

$279,000
1-866-657-2300 800BS053749.

ESTERO

Stunning Country Setting Home
Beautiful country style home with caged pool. Very
well designed and updated home. $273,500
1-866-657-2300 800CH223177.

PORT CHARLOTTE

BrookShire
Charming pool/spa home with 3 bedroom, 2 bathroom
2 car garage with sliding screen panels. $260,000
1-866-657-2300 800FM018285.

FORT MYERS

Updated Direct Gulf Access Condo
Beautiful granite countertops in this hard to find three
bedroom, two bath 1st floor condo. Minutes to the
river. $249,900
1-866-657-2300 800CC009649.

CAPE CORAL

Beautiful SW Cape Pool Home
Gorgeous 3/2 split floor plan w/close proximity to
everything that beautiful Cape Coral has to offer.

$239,000
1-866-657-2300 800BS035751.

CAPE CORAL

2 Bedroom 2 Bath Estero
Beautiful 2 bedroom 2 bath turn key coach!

$239,000
1-866-657-2300 800FM024417.

FORT MYERS

Grand Palm Beauty
Beautiful second floor coach home. $235,000
1-866-657-2300 800FM030299.

FORT MYERS

3 Bedroom +Den Pool Home
Immaculate 3/2 + Den, pool home with stainless steel
appliances, lots of storage, alarm system and fenced
yard. $234,900
1-866-657-2300 800CC015972.

CAPE CORAL

Ft Myers Home-RV/Boat Parking
This 3/2/1 home w/1422 sqft LA has hurricane impact
windows/doors & fenced yard, upgraded kitchen/bath-
rooms. $233,500
1-866-657-2300 800FM027807.

FORT MYERS

2 Bed 2 Bath Grand Palm Beauty
Awesome view of the Golf Course. $232,500
1-866-657-2300 800FM027255.

ESTERO

Gorgeous Home You Must View
3/2/2 with extra sheds in back. All on 1 acre all
upgraded appl. Fans/light fixtures. New water equip.
New drain fields. $225,000
1-866-657-2300 800LE038280.

LEHIGH ACRES

Lakefront Condo Includes Golf
Watch sunsets while looking at lake and golf course.
Third floor, 2/2 is in Naples Heritage. $219,000
1-866-657-2300 800NA037160.

NAPLES

3 Bed 2 .5 Bath Townhome Reflection Lakes
Preserve view...watch the deer as you sip morning cof-
fee. Gated community with awesome clubhouse and
amenities. $215,000
1-866-657-2300 800NA038124.

NAPLES

Beautiful 2/2 Condo in Bermuda Park
Spacious living and dining area with high ceilings,
open kitchen with breakfast bar and pantry and large
bedrooms. $214,900
1-866-657-2300 800BS015416.

BONITA SPRINGS

Beautiful 4/2/2 on 1/2 Acre Parcel in E
Lehigh
This amazingly breathtaking home is as new as you
can get without new construction. $204,750
1-866-657-2300 800LE040824.

LEHIGH ACRES

5343 Shalley Cir E 8854 Cascades Isle Blvd

OPEN 
SAT 1-4

OPEN 
SUN 1-4
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CALL 866-657-2300 TO SCHEDULE YOU

2 Story 3/2.5/2 Home
Spacious two story 3/2.5/2. Living, formal dining &
large family room. Open kitchen w/center island.
French doors to covered porch. $195,000
1-866-657-2300 800LE015150.

LEHIGH ACRES

1st Floor Veranda Condo
This 2/2/1 condo is located in Kelly Greens Golf and
Country Club with championship golf! $189,900
1-866-657-2300 800FM026355.

FORT MYERS

Beautiful 3/3/2 + den w/Adjoining Lot
This large home features Spanish style offers 3/3/2
w/private bathroom, enclosed terrace, den/study large
open kitchen FL room . $189,500
1-866-657-2300 800LE016670.

LABELLE

Very Nice 4/2/2 In NW Cape Coral
Hard to beat this 4 bedroom home. New carpet, tile,
fresh paint, and new landscaping. Can't build it for this
price. $185,000
1-866-657-2300 800CC039936.

CAPE CORAL

Gated Community, 2 Car Garage
Beautifully maintained condo with 2 car garage, 2 bed-
rooms, in quiet gated community. Back faces East so
you can enjoy. $184,000
1-866-657-2300 800FM034591.

FORT MYERS

Looking for a Home on a Cul-de-Sac
Here is your chance to own piece and quiet with a
splash of water! This great 4 bedroom also has , 2
bathrooms. $182,000
1-866-657-2300 800LE020167.

LEHIGH ACRES

2 Bedroom + Den In Beautiful Bella Terra
Of the few listed for sale, this one offers you the Best
Value....a 2+Den End unit know as the Camelia.

$179,900
1-866-657-2300 800BS018377.

ESTERO

Lehigh Acres Duplex
Great location for commuting, shopping, ETC. A little
TLC with make this a great investment or personal
home. $179,900
1-866-657-2300 800FM040950.

LEHIGH ACRES

SW Cape Coral
Well maintained 3 bedroom, two bath, 2 garage home
centrally located. Utilities are in and all assessments
PAID. $179,000
1-866-657-2300 800FM040322.

CAPE CORAL

3 Bed 2 Bath Home In Prime Location
Motivated seller for this 3, 2, 2 with wood cabinets
granite counters, fenced yard and more! Must see !

$175,000
1-866-657-2300 800CC013796.

CAPE CORAL

Cape Coral Fixer-Upper
3/2/2 on lovely lot. Screened-in lanai, laundry room,
pool bath & great closet space. Close to shops & major
routes. $170,000
1-866-657-2300 800CA034277.

CAPE CORAL

Condo
Very private with deep water access. $167,000
1-866-657-2300 800CC040564.

FORT MYERS

Bright, Airy, Beautiful Second Floor Corner
Condo
A must-see-too many features, immaculate, upgraded fin-
ishes, 1850 sqft, perfect location and views. $165,900
1-866-657-2300 800CC025244.

CAPE CORAL

South Ft. Myers Beauty
Desirable South Ft Myers location.   Lovely singly fami-
ly home with lots of room. $164,500
1-866-657-2300 800FM021508.

FORT MYERS

Looking for a True 4 Bed Home in Lehigh
Your search for a ready to move in home has ended.
This spacious home offers 4 bed 2 bath & an open liv-
ing space. $149,900
1-866-657-2300 800LE017353.

LEHIGH ACRES

3/2/2 Home Located in E Lehigh
This First Home Builders home offers open floor plan
with 3 bedrooms, 2 baths, den, 2 car garage and
screened lanai. $142,500
1-866-657-2300 800LE040813.

LEHIGH ACRES

2/2 Condo With Golf Course View
Ground floor unit w/screened lanai. Great view of fair-
way. Furniture negotiable. $142,000
1-866-657-2300 800NA011204.

NAPLES

Beautiful 3/2 Home with Pool
3/2/2 pool home for sale! Minutes from Port Charlotte
Town Center and 10 miles from Port Charlotte Beach!

$140,000
1-866-657-2300 800CH225566.

PORT CHARLOTTE

Gulf Access Condo
2/2 first floor unit. Wooden floors, washer/dryer
hookups. Dock space available. Pets okay. $134,900
1-866-657-2300 800CC007516.

CAPE CORAL

Large Outstanding Lakefront!
2/2  Move in ready Expansive view of the lake, large
carport, own your land. Low monthly maintenance fee
boat/RV storage. $129,900
1-866-657-2300 800CC026707.

NORTH FORT MYERS

Beautiful and Move in Ready Condo
1 bedroom/1 bath  car garage. Walking distance to
Coconut Point Mall!!! $129,000
1-866-657-2300 800FM005541.

BONITA SPRINGS

Gulf Access Condo In Central Cape Coral
Sweeping views of the canal from your lanai. Minutes
to Cape Harbour and the river! Large living space. End
unit. $128,995
1-866-657-2300 800CC029102.

CAPE CORAL
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Cozy 3 Bed w/2 Car Garage on a Quiet Street
This home awaits its new owners. Sitting on a 1/4 acre
lot surrounded by nature is this cozy home Open living
space. $124,000
1-866-657-2300 800LE019428.

LEHIGH ACRES

Fairway Gardens In Lely
Come check out this perfectly situated, 1st floor unit
just footsteps away from the pool and the Hibiscus
Golf Course. $122,000
1-866-657-2300 800BS017315.

NAPLES

3 Bedroom 2 Bath 1 Car Garage
Very nice community with pool and recreational facility,
tennis courts. $119,900
1-866-657-2300 800CH219036.

PORT CHARLOTTE

2 Bedroom, 2 Bath Parkwoods Townhouse
Great value for the spacious 2 bedroom, 2 bath town-
house located in Central Fort Myers! Move in condition!

$108,900
1-866-657-2300 800CC017434.

FORT MYERS

2/2 Parkwoods Townhouse
Best value currently in Parkwoods Townhouse
Community! 2 bedrooms, 2 baths, close to all shopping
and move in ready! $99,900
1-866-657-2300 800CC014523.

FORT MYERS

2007 Townhouse in Cape Coral
2 bedroom, 2.5 bath, island kitchen, breakfast nook,
community pool, 2 screened lanais. Owners may have
2 dogs up to 40#. $97,500
1-866-657-2300 800CC067971.

CAPE CORAL

Well Maintained 55+ Community
Great location! 4/2 double wide manufactured home in
Cape Sable Lakes. Large living room, full size laundry,
ramp. $85,000
1-866-657-2300 800NA063544.

NAPLES

Waterfront Retreat
Affordable gulf access home. Close to downtown Fort
Myers in gated community. Clubhouse, gym, multiple
pools, & Marina. $79,500
1-866-657-2300 800CC016329.

NORTH FORT MYERS

5 Bed Intersecting Canal Home
Almost 7,000 sqft 2 story executive home w/pool.
Intersecting canals, Stunning! 20k boat lift with cap-
tains walk. $2,380,000
1-866-657-2300 800CC028418.

CAPE CORAL

Ft Myers Contempory Estate Home
This is a two story estate home has been totally
remodeled. $1,699,000
1-866-657-2300 800FM022494.

FORT MYERS

Stunning Canal Home
Breathtaking views of the Bay! Watch sea life & shrimp
boats!  Superb location! Open Floor Plan.$1,695,000
1-866-657-2300 800FM014540.

FORT MYERS

Luxurious Estate
Breathtaking 4 bedroom 6 bath gulf access custom
built estate home with 7000 sqft. Schedule your pri-
vate showing today! $1,549,500
1-866-657-2300 800CC032693.

CAPE CORAL

Old Florida Country Setting
Old Florida country setting. 7+ Acres that is perfect for
horses and other animals. Ponds, barns, fully irrigated
property. $850,000
1-866-657-2300 800FM015632.

FORT MYERS

Ski, Lake, Gulf Access, Gated! Wow!
Gorgeous 4/3/3 in beautiful gated community. Enjoy
tennis, jet skiing, sailing, and more! Upgraded kitchen
and more. $799,750
1-866-657-2300 800CC037070.

FORT MYERS

Gorgeous Direct Gulf Access
3/3/3 with stunning lagoon style pool and a huge dock.
Perfect for waterfront entertaining! $699,900
1-866-657-2300 800CC033439.

CAPE CORAL

2-Story, Gulf Access Pool Home S. of CC Pkwy
3000 sqft, wood floors, 2 master suites (one upstairs &
one downstairs), travertine tile, granite, stainless appli-
ances. $685,000
1-866-657-2300 800CC061470.

CAPE CORAL

Tropical Paradise on Edgewater Lake
2 bed 2 bath, 200' of lake front, w access to Charlotte
Harbor. Located on a cul-de-sac. $650,000
1-866-657-2300 800CH16378.

PORT CHARLOTTE

Stunning Family and Entertaining Home
Beautiful 3500+ square foot waterfront Home in
Whiskey Creek with Custom waterfall pool. $629,900
1-866-657-2300 800FM026144.

FORT MYERS

Exquisite Gulf Access Pool Home
This gorgeous 2 story home offers 2251 sqft of para-
dise living with 3 bed 3 bath 3 car garage + bonus
room! $584,900
1-866-657-2300 800CC062342.

CAPE CORAL

Exceptional Pool Home With Very Quick Access
Located on the Ceitus canal and near a large basin
nearby that increases your water view.  Expensive
upscale feature. $557,500
1-866-657-2300 800CC037695.

CAPE CORAL
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