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HE COASTS OF THE FLORIDA 
peninsula deep in the 
subtropics and Great 
Britain deep in the north 
Atlantic may have only 
one thing in common: at 
celebratory moments — 
coronations and World 

War victories in the case of 
Britain or July 4th celebrations 
in the case of Florida — resi-
dents can look for miles north 
or south and see bonfires (Brit-
ain) or fireworks (Florida).

On Florida’s southwest coast, 
“we’ll get about 40,000 people 
on the bridge (connecting Fort 
Myers to Cape Coral) and hun-
dreds of boats in the water, and 
they can all look upriver and 
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Manhattan Road 
& Bridge, based 
out of Naples, 
puts together 
many July 4 
shows. Here they 
set up just hours 
before fireworks.
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who are suffering loss. A16 u
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Special to Florida Weekly

Although education is the core focus and 
mission at Grace Place for Children and 
Families, the organization’s food pantry is 
the largest distribution point for the Harry 
Chapin Food Bank in Collier County.

The Grace Place Friday Food Pantry pro-

vides more than 2,500 families and indi-
viduals in Golden Gate with dairy, meat, 
produce and canned goods during the year. 
Residents of the area east of Naples live in 
a food desert. Major grocery chains remain 
outside this largely walking community, 
so many families rely on smaller local and 
ethnic food stores, which typically mark 

Grace Place helps fight 
hunger in Golden Gate
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Patty Calloway, facilities and operations 
manager at Grace Place for Children and 
Families, sets out fresh fruits and veg-
etables for the Friday Food Pantry.
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America ...
Land of the free, home of the 
brave, the movie, the book, 
the superhero, the beer and a 
whole lot more. C1 u

Bridge to money
Collier tops state in funds 
received for public land 
stewardship.  B1 u

Companies that produce fireworks shows make nice 
returns, and must rely on planning and precision
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COMMENTARY
Looking back at Marco

The day we drove into West Miami to 
see where Marco Rubio grew up — and 
where he still lived with his wife and four 
children only three blocks away, at the 
end of Southwest 13th Street — Osvaldo 
“Waddy” Padilla took me home to meet 
his parents.

Sen. Rubio was as eager as a big-eared 
puppy to become the next vice presi-
dent of the United States, which is why 
we were there. He’d risen like Cuban 
cream to the top of the milk jug that 
made up Mitt Romney’s list of choices. 
The year was 2012 and Marco, who had 
spent one year as a West Miami coun-
cilman making $100 a month, and eight 
years as a state representative making 
$29,697 for 12 months, had now served 
as a U.S. senator since 2009. For that 
job, he was paid $174,000, a salary he 
continued to make until last year, when 
his salary was reported to be $709,719, 
impressing almost everybody in the 
neighborhood. 

That included the West Miami cops, 
who followed us around and watched us 
from cameras hidden on Marco’s street, 
and perhaps elsewhere. 

After six hours of hobnobbing — we 
talked to people who had either known 
Marco or thought a lot about him — 
Waddy drove me across town to Hialeah 

to introduce me to his parents, Aida and 
Osvaldo Padilla.

Now gone from the world, they were 
two of the toughest, most uncomplain-
ing people I’ve ever met. It helped put 
things in perspective.

His father went to the kitchen and 
made me Cuban coffee so strong it 
could have powered a battleship. He 
served it to me personally. Waddy’s 
mother sat on the couch and took all 
of me in, a big bald Anglo invading her 
small, tidy living room with a smile that 
probably seemed etched in cheese, or 
whatever else defines Anglo smiles.

She matched me grin for grin and 
showed me an attentive warmth that 
made me wonder if I had two mothers, 
not just one. 

Together, and proudly, the Padillas 
escorted me into their backyard and 
showed me their gardens and fruit trees. 
They grew up on farms, and there were 
three things they knew how to do well: 
Work like hell, grow crops and raise 
children in the Catholic Church.

They spoke little English, but their 
demeanors suggested that anyone their 
son liked, and anything their son did — 
like earn a master’s degree from North-
western University or become not just a 
fine journalist, a fine father and (for six 
years) an exceptionally talented editor 
at Florida Weekly, but a successful con-
tractor — was OK with them.

The Padillas had escaped Castro in 
the early 1960s with their lives, and noth-
ing else. They stood about 5½ feet tall, 
or less; significantly less in his mother’s 
case. With three children, Mr. Padilla 

held down a factory job in Hialeah run-
ning the line at the Gator Shoe Corp. 
for a few decades before the owners let 
him go so they wouldn’t have to pay his 
retirement.

His mother worked days in service 
jobs and stayed up at night sewing on 
small contracts, for companies that need-
ed her talent piecemeal. 

Although Marco’s immigrant-parent 
story seems similar at first glance, closer 
inspection has shown something else.  
Marco’s parents came to the U.S. in 
1956 — not following the revolution, 
like Waddy’s, and not in retreat from “a 
thug” (Castro) in 1959, as Marco often 
claimed.

There are a few other differences, too.
Although Marco and Waddy are 

roughly the same age (Sen. Rubio was 45 
in late May, and Waddy will be 44 next 
month) — although both men are ambi-
tious and well-educated aspirants to the 
“American Dream,” the sons of Cuban 
immigrants — Waddy always does what 
he says. And he can work his tail off get-
ting the job done.

Perhaps that describes Marco as well, 
although I have trouble believing it when 
I consider his Senate record. 

Since long before he announced his 
candidacy in a failed bid to win the 
Republican presidential nomination in 
2016, the senator has not been doing his 
job.

As I have written previously, in 43 
Senate votes between 2011 and 2014, he 
voted against policies that would protect 
the environment and for powerful corpo-
rate interests 39 times, according to the 

League of Conservation voters, which 
tracks elected officials from both the 
Democratic and the Republican parties.

Sen. Rubio was against clean water 
protections, against climate change safe-
guards, against stopping industrial farm 
clean-water violations, and against find-
ing money for the Gulf Coast Restoration 
& Land and Water Fund. At the time, he 
voted to hold insurance rates for flood 
zones below market rate, virtually guar-
anteeing more development in wetlands, 
forests and environments that can help 
reduce flood damage.

Then he became interested in the 
presidency.

In 20 important votes last year, he 
missed 14, or 70 percent.  And in the 
six votes he cast, he voted to ignore the 
byproducts of toxic tar sands, attack 
clean water provisions, ignore climate 
change, drill for oil on public lands and 
not to join international efforts to com-
bat climate change.

So far this year his record is better: 
Sen. Rubio has missed only a third of 12 
votes he might have cast as a U.S. Senator 
in 2016, an absentee rate of 33 percent.

But he probably figures there’s anoth-
er year or four ahead of him in the senate 
as he rounds toward the White House in 
2020 — courtesy of the very forgiving 
Florida electorate.

Although he said earlier he would 
retire to private life, last week Sen. Rubio 
announced his intention to run for the 
Senate again. 

Fortunately, I have a voting option I 
can be proud of: I’ll just write in my old 
pal, Waddy Padilla. ■

roger WILLIAMS
rwilliams@floridaweekly.com
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Heed Trump’s warning

One of Donald Trump’s political skills 
is giving widely condemned speeches.

His post-Orlando jeremiad fit the pat-
tern. There is something so inherently 
inflammatory in Trump’s delivery that 
he could read the Gettysburg Address 
and some listeners would wonder how 
he could possibly say such a thing.

The kernel of Trump’s speech was 
rather obvious: “The bottom line is 
that the only reason the killer was in 
America in the first place was because 
we allowed his family to come here. 
That is a fact, and it’s a fact we need to 
talk about.”

The reaction of much of the opinion 
elite was nearly instantaneous: What-
ever we do, let’s not talk about that fact.

Countless articles have been written 
on how much better we are at assimi-
lating Muslim immigrants than Europe 
is, usually with back-patting over our 
openness and fluidity as a society in 
contrast to the self-defeating insularity 
of a country like France.

This may be true, but the assump-
tion that we have the magic formula is 
under stress now that we’ve repeatedly 
suffered mass killings by second-gener-
ation immigrants.

The Islamic State model of inspiring 
“lone wolves” already here is dependent 
on loosely assimilated American Mus-
lims susceptible to its hateful appeals. 
Disturbingly, it is finding takers.

In six months, terrorists have killed 
more than 60 people on our shores; two 
of the perpetrators were the sons of immi-
grants, and one an immigrant herself.

One of the reasons we have avoided the 
problems of a France may be sheer num-
bers. France has 50 percent more Muslim 
immigrants than we do, even though it is 
a much smaller country. Only 1 percent of 
the U.S. population is Muslim; 7.5 percent 
of the French population is.

On the current trajectory, we will 
take in 1 million Muslim immigrants or 
more over the next decade. It can’t be 
out of bounds to ask whether that’s a 
good idea.

Or it shouldn’t be. The immigra-
tion debate is so encrusted with 
unexamined pieties that any suggestion 
that we reduce the number or the com-
position of the current immigrant flow is 
taken as an attempt to kneecap the Statue 

of Liberty.
At bottom, the Trump doctrine on 

immigration is that our policy should 
serve our values and interests, and the 
status quo fails on both counts. That 
said, his proposed Muslim ban is a mis-
take. It communicates hostility to all 
Muslims and besides, it is unworkable.

Responsibility for Omar Mateen’s 
heinous act is all his own, but it is cer-
tainly relevant that his Dear Old Dad 
supports the Taliban and hates gays. 
He is exactly the kind of immigrant you 
would hope to deny the priceless privi-
lege of coming here.

Mark Krikorian of the Center for 
Immigration Studies proposes to reduce 
legal immigration. If we eliminated the 
visa lottery, tightened the criteria for 
family unification and accepted fewer 
refugees, we would diminish the num-
ber of low-skilled immigrants who have 
trouble thriving here, and at the margins, 
the number of new Muslim entrants.

Donald Trump does the cause of 
immigration restriction a disservice by 
rendering it in caricature. But the ques-
tions he raises won’t go away, and they 
shouldn’t. ■

— Rich Lowry is the editor of the 
National Review.

OPINION
There will be blood

Three years have passed since the 
mass shooting by a deranged gunman 
killing 20 school children and six adults 
in Sandy Hook Elementary School. It 
has been just over a year since a white 
racist gunned down nine African-Amer-
icans attending a Bible study class in an 
historic A.M.E. church in Charleston. 
Six months ago, 14 people were killed 
and 23 were wounded in a mass shoot-
ing by a radicalized terrorist in San 
Bernardino.

The depravity of these crimes 
stunned the nation but not enough for 
Congress to act decisively on issues of 
gun control. There have been count-
less acts of gun violence before and 
since. Nicholas Kristof writes that more 
people have died since 1970 from gun 
violence, including suicides, than died 
in all the wars in U.S. history, going as 
far back as the American Revolution. 
And now we have Orlando. 

Forty-nine Americans were mur-
dered, and 53 were seriously injured, 
victims of a mass shooting as they were 
partying in a gay nightclub in the town 
that Disney built. In the aftermath of the 
tragedy, a rational plan of action eludes 
us once again. 

We know it was a hate crime by a rad-
icalized, homegrown terrorist, targeting 
lesbian, gay, bisexual and transgender 
people, claiming allegiance to ISIS as 
his cause. Even so, some lawmakers 
can’t keep themselves from narrowing 
the full breadth of the gunman’s motives 
nor the ease with which he legally 
obtained his guns. 

They have homed in on “Islamic ter-
rorism” as the predominant theme of 
the tragedy, and tend to edit out crucial 

parts of the story. It was a crime of hate 
against LGBTs; and it happened as it 
did because of the stunning lack of gun 
controls in place to thwart a lone wolf 
terrorist like Omar Mateen, the shooter. 
Mateen was able to arm his ruthless 
intentions because of the ease with 
which he legally obtained the guns he 
used. These are the inconvenient truths 
too many conservatives think are better 
left unsaid or ignored.

In the context of the 2016 presiden-
tial campaign, the causes of this tragic 
event are lightning in a bottle, difficult 
to contain but dangerous to ignore. 
Conservatives who stick to “Islamic ter-
rorism” as the focal point of their narra-
tive, denounce President Obama for not 
casting blame as they do. They make no 
distinction between Muslims and the 
Muslim faith, making all the scapegoats 
with global guilt by association. 

Obama made an extraordinary reply, 
chastising their rhetoric as a political 
talking point. He called for a congres-
sional plan of action to minimize as 
best we can the dangers in a danger-
ous world. He warned the nation is at 
greater risk when we say all Muslims 
and their faith is the enemy. 

Conservative lawmakers soldier on, 
forcing their narrative to fit the box they 
have built for themselves with a viru-
lent, anti-gay track record of discrimina-
tory policies. They avoid acknowledg-
ing the Florida shooting as a hate crime 
targeting the LGBT community. 

The full-blown consequence of sow-
ing seeds of hate is a bit too close to 
home to the right wing. It has gone 
whole-hog against equitable treatment 
of LGBTs and is proud of it. 

Conservative lawmakers fought mar-
riage equality, introducing more than 
200 anti-LGBT bills in 34 states that 
sanction discrimination based on sex-
ual orientation and gender identity. In 
Florida, it is legal for employers and 
businesses to discriminate against gays, 
and for homophobic, radicalized ter-

rorists to buy a gun to shoot them. The 
New York Times reports LGBTs are 
now twice as likely to be targets of hate 
crimes as African-Americans. 

Donald Trump waded in, hinting 
Obama was complicit in the terrorist 
attack, implying the president is a closet 
Muslim. He said fewer lives would have 
been lost in Orlando had patrons in 
the bar that night been packing heat. 
He concluded the solution to prevent 
mass shootings by lone wolves is a gun 
in every pot. He would ban all Muslim 
immigrants, and bring back the good ole 
days of racial profiling. 

Not everyone thinks like Trump. In 
the days following the Orlando attack, 
Christopher S. Murphy (D-Conn.) led 
a 15-hour filibuster on the Senate floor. 
He proposed common sense actions to 
curb gun violence and close loopholes 
associated with gun sales. 

Despite polls showing 92 percent of 
Americans support stronger gun control 
measures, the proposed legislation was 
blocked on the floor of the U.S. Senate. 
Congress refuses to act. Selling guns to 
suspected terrorists remains legal. 

To hear the National Rifle Association 
tell it, the Second Amendment protects 
the right of people with murder on their 
minds to choose the most efficient gun 
for killing their money can buy. They 
and their Congressional pimps say more 
guns everywhere will make us safer in 
our universities, public places, schools, 
churches, shopping centers, movie hous-
es, parks, bars and restaurants. 

The truth is guns are already preva-
lent in our society. 

We need not guess the outcome: 
There will be blood. ■

— Leslie Lilly is a native Floridian. 
Her professional career spans more than 
25 years leading major philanthropic 
institutions. She resides with her family 
and pugs in Jupiter. Email her at llilly@
floridaweekly.com and read past blog 
posts on Tumblr at llilly15.Tumblr.com.

rich LOWRY
Special to Florida Weekly

leslieLILLY
llilly@floridaweekly.com
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Volunteer Patty Luppy helps distribute bread and baked goods from the Harry Chapin Food 
Bank to those who come to the Grace Place Friday Food Pantry.

up costs and carry fewer fresh produce 
items. 

For seniors like John, who is 71 and 
an extended-stay resident of the Golden 
Gate Quality Inn & Suites, securing a 
reliable source of food has been dif-
ficult. For the past three years, he has 
been riding his bike to Grace Place for 
Children and Families to take advantage 
of the organization’s Friday Food Pantry.

John retired nine years ago as a hair 
stylist with hopes that his savings and 
Social Security payments would provide 
a dependable income. Over the past few 
years, however, his finances and govern-
ment benefits have not stretched as far 
as he anticipated. 

One recent Friday, John held number 
29 in the long line of people waiting 
for one of the 210 bags of food distrib-
uted each week. “I used to get $189 
in food stamps, but that amount has 
been reduced to $54 worth,” he said. “I 
wouldn’t be eating without the support 
Grace Place provides.” 

Ultimately, recent trends in rising 
housing costs and public assistance 
reductions have forced more people 
to seek support from agencies such as 
Grace Place. 

According to Grace Place CEO Tim 
Ferguson, the number of people over 
the age of 65 coming to the Friday Food 
Pantry has nearly doubled in the past 
year, exceeding growth rates for all 
other groups. In fact, Mr. Ferguson says, 
senior citizens now account for 10 per-
cent of all participants benefiting from 

the program.
For many of the parents with children 

at Grace Place, the Friday Food Pantry 
provides cost relief for more expensive 
grocery items such as fresh fruits and 
vegetables. Mr. Ferguson says these par-
ents strongly value their self-sufficiency 
and take advantage of the pantry only 
when their finances are hit by seasonal 
job fluctuations or unexpected expens-
es. And even then, he adds, they typi-
cally decline food items they can afford 
to buy for themselves, leaving them to 
help others in greater need.

“As a nonprofit organization serving 
the needs of children and adults in the 
Golden Gate community, we believe 
that taking the lead to address food inse-

curity supports our educational mission 
in providing a pathway out of poverty,” 
Mr. Ferguson says. “Without the support 
of our community partners and volun-
teers, we would not be able to provide 
this essential service.”

 Our Friday Food Pantry is a wonder-
ful opportunity for folks looking for an 
immediate, hands-on experience with 
our families.”

The pantry offers many opportuni-
ties for volunteer involvement. To learn 
about how you can help, call Grace 
Place at 234-2467. ■

— Jason Forest is the marketing man-
ager at Grace Place for Children and Fami-
lies in Golden Gate.

Visually impaired
Collier kids can

sign up for camp
Lighthouse of Collier holds its sev-

enth annual summer camp for local 
children who are blind or visually 
impaired. Sessions are from 9 a.m. to 5 
p.m. weekdays starting Tuesday, July 5.

In addition to daily activities at 
camp headquarters at The Girl Scout 
House in Naples, campers visit local 
attractions and participate in sports 
specifically designed for the visually 
impaired. They also learn about state-
of-the-art equipment and various pro-
grams available through Lighthouse of 
Collier that can enhance their quality 
of life.

The camp is made possible by dona-
tions from American Comfort Limou-
sines, Betsy and Dale Peck, Girl Scouts 
of Gulf Coast Florida, Karlene Putnam, 
Naples Children & Education Foun-
dation, the Special Needs Children’s 
Fund, The League Club, The Ethel & 
George Kennedy Family Foundation 
and the Martin Foundation.

Programming sponsors are Arthur 
L. Allen Tennis Center, CREW, Free-
dom Waters Foundation, Home Depot, 
Naples Art Association, Naples Botan-
ical Gardens and The Naples Zoo.

For registration or more informa-
tion, call Jennie Poteet at Lighthouse 
of Collier, 430-3934. 

To learn more about the programs 
and services of Lighthouse of Col-
lier, most of which are provided free 
of charge, visit lighthouseofcollier.
org. ■
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see Fort Myers downtown, or downriver and 
see Fort Myers Beach and Sanibel Island — 
it’s beautiful,” says Todd King, special events 
manager for the city of Cape Coral. 

People celebrating to the south in Marco 
Island, Naples and Bonita Springs, or to the 
north in Port Charlotte and Venice Beach 
may be equally privileged. 

People on Marco Island will likely also 
see the display set to burst above a big, 
solidly anchored barge in the waters off the 
Naples pier. The barge is donated for the 
celebration by Manhattan Construction, a 
bridge and waterworks company that did 
the same thing for New Year’s Eve, says 
Mike Leslie, deputy director of community 
relations.

“It’s a job for them, getting it to the Land-
ings (from Sarasota), putting it together, and 
getting it to the Pier — it’s a real effort that 
saves us money, and which the city really 
appreciates,” Mr Leslie says. “And people 
will see it for miles.” 

On the Atlantic side, meanwhile, “We 
do ours off a barge, and you can be out on 
the sea wall and see these others — Lake 
Worth’s or Boynton Beach, North Palm at 
their golf course. It can be fun and inspiring, 
seeing them all up and down the coast,” says 
Mary Pinak, the community events manager 
in West Palm Beach, where the 4th on Fla-
gler fireworks show will likely draw 80,000 
or more people. The festivities get under 
way two days earlier, on Saturday.

 The Fort Myers show will be the at-
dark jewel in the crown of an evening 
that stretches from 6 p.m. to 10 p.m. with 
food vendors, beer and soda tents, bounce 
houses for kids and the like, says Pam Lem-
merman, vice president of the River District 
Alliance.

 Fireworks shows this big happen only 
once a year (New Year’s Eve isn’t quite the 
same thing, officials say), and it’s not as easy 
as it looks.

With bonfires, you simply gather a few 
big sticks and pick a point on a cliff-top or 
beach visible from the next bonfire up or 
down the coast. With fireworks, it’s a little 
more complicated for the towns or orga-
nizations that sponsor big July 4th shows. 
They hire sophisticated professionals who 
can light up the sky, fire up the joy, and burn 
up the cash in the coffers — but all without 
burning up anybody or anything else, which 
is the key.

The experts
The scheduling and planning start the 

previous year in most cases, when cities 
or civic organizations hire outfits such as 
PyroTecnico FX — based in San Antonio, 
Fla., and doing the shows next month in 
West Palm and Cape Coral — or Zambelli 
Fireworks, doing shows elsewhere in Palm 
Beach County (Lake Worth, Wellington, 
Deerfield, Delray Beach and others) and on 
Marco Island, in Naples, in Fort Myers, and 
points north.

Zambelli will do more than 80 shows 
in the state, says Mike Simmons, Florida 
operations manager out of Boca Raton for 
the Pittsburgh-based company.

“We start planning in December and have 

some clients under contract by then, and by 
March we’re sold out, even though custom-
ers were still calling even last week,” says 
Mr. Simmons.

For each show, an elaborate choreography 
of permit gathering, planning, security prep-
arations and insurance contracting occur, all 
of which the companies do for the clients. 

Depending on the location, permits must 
come from local governments, law enforce-
ment agencies, state DEP regulators, the 
FAA (if a display is within 25 miles of an 
airport), and even the Coast Guard if the 
display occurs on or over navigable water.

“We have project managers and show 
designers — sometimes they’re the same 
person — and for us they’re probably the 
most important in the effort,” says Mr. Sim-
mons. “The project manager meets with 
customers, does site selection, contracts, 
goes through and picks the product, does 
the permitting — we spend many, many 
hours on each display.”

The work includes planning and synchro-
nizing of shells and music to the tastes of 
customers and to locations. 

“We do work with radio partners, we pick 
out music that goes with their stations,” says 
Ms. Pinak. “They put together the MP-3, mix 
it, and we send the music to the fireworks 
company the third week in May. They figure 
out what best shells are for the show.”

The company must also pay close atten-
tion to seemingly simple details that may 
require sophisticated skills. For example, 
shells must burst no lower than 400 feet but 
no higher than 600 over West Palm.

And finally, a show requires the deploy-
ment of both managers and specially trained 
crews who will truck in the equipment to 
the site on July 3, then work from dawn to 
midnight on Independence Day, Mr. Sim-
mons explains.

For a typical display, a team includes one 
senior technician and two to four other 
technicians.

Once the shows are ready to go, “every-
thing is preloaded, and most of the shows 
I have are electric-fired, so my guys are 125 
feet away, with the exception of the barges 
for Naples and Marco Island. Then they 
have to be right there.”

Barge adventures
Delivering a July 4th display not only over 

BOOMS
From page 1

Events celebrating 
Independence Day

Saturday, July 2
■ Historic Everglades City salutes Indepen-

dence Day starting at 10 a.m. on the steps 

of City Hall. With a theme of “Faith, Freedom, 

Family,” the town parade steps out at 10:30 

a.m.  A host of family activities — a bake sale, 

arts and crafts, kids’ costume contest, hot dogs 

and more — begin at 11 a.m. in McLeod Park. 

A fi reworks display lights up the sky at 9 p.m. 

—  695-3781 or evergladeshistorical.org

■ The Naples Dixieland Jazz Band promises 

some favorite patriotic tunes when it performs 

from 1-3 p.m. at The Norris Center.

— 213-3058 or naplesdixielandjazzband.com

■ Miromar Outlets has a blast at its lakeside 

Independence Day celebration beginning at 6 

p.m. with live entertainment and an abundance 

of food, drink and fun. The fi reworks show starts 

at 9:30 p.m.

Sunday, July 3
■ Marvel’s Captain America invites everyone 

to a Super Hero BBQ starting at 11:30 a.m. at 

The Naples Zoo. 

— 262-5409 or napleszoo.org 

Monday, July 4
■ Gulf Coast Runners hosts the Moe’s Fire-

cracker 5K setting out at 7 a.m. at Fleischmann 

Park and making its way through the Lake Park 

neighborhood. Registration is $20 in advance 

and $25 on race day.

— gcrunner.org 

■ The traditional Naples Independence Day 

Parade steps off at 10 a.m. and proceeds from 

Broad Avenue South to Third Street South, then 

heads north to Fifth Avenue South, turns east 

on Fifth Avenue South and then south on Eighth 

Street South past City Hall before ending at 

Eighth Avenue South and Eighth Street South. 

— 213-7120 or naplesgov.com 

■ The city’s red, white and blue fi reworks 

show lights up the sky over the Naples Pier 

starting at 9 p.m., with special effects musically 

choreographed to patriotic selections simulcast 

on radio station WAVV-101.1FM. Remember 

that personal use of sparklers or any fi reworks 

is prohibited per city ordinance.

— 213-7120 or naplesgov.com 

■ Sugden Regional Park in Naples hosts its 

Independence Day celebration from 2-10 p.m. 

with a free ice cream social, family activities, 

entertainment and a fi reworks show over the 

lake at sundown. Bring chairs and blankets. 

Free. 

 — 252-4000 or collierparks.org 

■ The 58th annual Fourth of July parade, 

coordinated by the Bonita Springs Firefi ghters 

Local 3444, steps out at 9 a.m. from Bonita 

Drive south of Rosemary Drive and ends at 

Riverside Park. 

Star-Spangled Bonita festivities get fi red up 

in the park at 4 p.m. and include live bands, 

bounce houses, a water slide, train rides, an 

old-fashioned bed race, eating contests, food 

and beverages, vendors and face-painting. The 

fi reworks and laser light show start at dusk. 

— cityofbonitasprings.org

COURTESY PHOTOS

Manhattan Road & Bridge, of Naples, donates 
the barge used for the July 4 show. Zambelli 
Fireworks plans and executes the fireworks. 
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water, but from the water, requires a huge 
logistical effort in and of itself, explains 
K.P. Pezeshkan, vice president of Manhattan 
Construction, based in Naples.

The company is co-owned by Francis 
Rooney, a multi-millionaire Naples Republi-
can who recently put his hat in the ring for 
the District 19 Congressional seat now held 
by U.S. Rep. Curt Clawson.

The special barge has been trucked into 
the Landings in Naples from a Sarasota job 
in three parts, “and once it’s set up it weighs 
about 100,000 pounds,” says Mr. Peszeshkan.

It will be assembled and put in the water 
at the Landings, and then the company’s 
push boat will deliver it — at about three 
miles per hour, or a walking pace — through 
Gordon’s Pass and out to its position off the 
Naples Pier hours before dark, on July 4.

“Pins about 4 to 5 feet long are placed 
every 18 to 24 inches to hold the sections in 
place, and we’ll anchor the barge off at two 
or three corners,” he explains.

Once everybody is out of the way, the 
fireworks crew will stay on board behind 
a protective barrier. “Everything is remote-
detonated from behind that barrier. And all 
the other vessels in the water that night have 
to be 500 to 1,000 feet away, except a police 
boat and a fire boat,” says Mr. Pezeshkan.

“So, we’ll set it up Thursday and make 
sure it’s up and the push boat has no issues 
— all fluids and spark plugs and everything’s 
a go, and then on Sunday and Monday the 
fireworks company, Zambelli, will set up the 
tubes and mortar shells on board.”

For the men in the charge of the barge — 
K.P. Pezushkan with his trusted colleague, 
Brett Martin, a bridge specialist intimately 
familiar with barge work, it’s a tense time.

“As you know, the weather has been doing 
some peculiar things, and we want every-
thing to go right but you never know what 
might come up,” says Mr. Pezushkan. On 
New Year’s Eve, for example, one mortar 
round exploded immediately after it was 

launched from the barge and a small fire 
broke out, which the crew contained.

The technicians, in particular, are touchy 
about fires.

What the money buys
Zambelli’s technicians usually are not 

full-time employees. Instead, they arrive 
from other careers as lawyers, doctors, sales 
people, or engineers, Mr. Simmons says — 
people united by a willingness to get close 
to potentially dangerous explosives, and the 
desire to work long hours during holidays 
simply because they like it (and they get 
paid).

Shells can range in cost from $10 to hun-
dreds of dollars or more in a few rare cases. 
They’re fired out of black polymer pipes 
arranged in racks with varying numbers — 
from four to 10 tubes per rack, Mr. Simmons 
says.

By the time the show is put in place, it has 
been long since designed. “It takes about 
an hour of design work on a computer cho-
reographed show for every minute of the 
show,” Mr. Simmons notes.

What all this means for cities and civic 
groups is a July 4th production that should 
include plenty of money coming in as well 
as money going out.

Vendor fees and licenses, entertainment 
and all the associated opportunities at these 
free shows can help cover the costs, officials 
say. Although the celebrations are hours 
long, the fireworks displays themselves usu-
ally come in the 18- to 25-minute range.

Some are more dense with the explosions 
of light and color than others, as the costs 
(which include security, officials are quick 
to point out) suggest. For the West Palm 
show, Flagler on 4th, with about 5,000 shells 
going up in a synchronization with music 
and seven different radio stations in the 
area, the cost is $75,000, says Mary Pinak.

In Cape Coral, for 18 to 22 minutes in 
a Disney-like synchronization with 4,000 

shells fired from both sides and in the 
middle of a mile-long bridge over the Caloo-
sahatchee River, the city will pay $50,000, 
says Todd King.

In Naples, the cost of the fireworks dis-
play itself will be $30,000 for about 25 min-
utes — but Manhattan Construction’s barge 
donation with the push-boat is probably 
worth in the $20,000 to $25,000 range alone, 
officials say.

And in downtown Fort Myers, where the 
nonprofit River District Alliance is sponsor-
ing 20 minutes of bombs bursting on air, the 
cost is $20,000.

The companies have been doing it a long 
time, and they give a lot for what they get, 
officials agree.

Zambelli, for example, was founded in 
1893 by Italian immigrant Antonio Zam-
belli. Now, it’s an international trader and 
performer.

“A good portion of what we use comes 

from China, the Japanese manufacture some, 
the Spanish, Italy, there are even shells made 
in Mexico, now — and in addition, we man-
ufacture some of our own shells.

Apparently, special fireworks are like spe-
cial recipes: the cooks keep them secret.

“When Antonio Zambelli arrived here 
in the 19th century he had a little black 
book, and there are specialty things we 
manufacture today that still come from 
that book,” Mr. Simmons explains.

The result is a kind of magic, perhaps 
— even for those who have done this 
time and again.

“I never get tired of it,” admits Ms. 
Pinak. “Every time we do this event 
there’s a different-aged child and you 
look into their face and see the wonder 
— you’re making memories for families. 
It’s always a new experience, and we’re 
about creating that wonder. It makes a 
difference in their lives.” ■ 

CITY OF WEST PALM BEACH COURTESY PHOTO

The 4th on Flagler fireworks show will likely draw 80,000 or more people. The festivities get 
underway two days earlier, on Saturday.
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CLUB NOTES
■ Naples Ship Modelers is an informal 

group dedicated to the hobby of building 
wooden ship models. Members meet at 

9:30 a.m. on the first and third Saturday of 
the month at the Landmark Naples com-
munity in North Naples. The next meet-
ings are July 2 and 16. For more informa-
tion, call Dick Ritchie at 594-0868 or email 
dcritchie@comcast.net.

■ The Paradise Coast Paddlers Club
invites kayakers of all levels to launch for 
a 5-mile outing at 9:30 a.m. Sunday, July 3, 
at the Capri Fish House, 203 Capri Blvd. 
(part across the street from the restaurant). 
Rentals are available on site. Bring water 
and sunscreen; wear a hat and clothing/
shoes that can get wet. All are welcome. 
For more information, visit meetup.com/
Naples-Marco-Island-Paradise-Coast-Pad-
dlers-Club. Michael Develin is president 
of the club.

■ The Gulf Breeze Button Club meets 
at 11:30 a.m. on the first Tuesday of every 
month at the Golden Gate 
Community Center. 
The next meeting 
is July 5. All who 
are interested in 
collecting and 
studying antique 
clothing buttons 
are welcome. For 
more information, 
call 682-6117.

■ Tech4Good SWFL holds its monthly 
meeting from 6-8 p.m. Tuesday, July 5, at 
Vanderbilt Presbyterian Church. Staff and 
volunteers from area nonprofit organiza-
tions are invited to come for hands-on 
social media advice and help using Face-
book, Twitter, Tweetdeck, Hootsuite, Bit.
ly, Pinterest, Tumblr, Google+ and other 
social media tools. Meeting admission and 
membership are free. For more informa-
tion, visit tech4goodswfl.org.

■ The Naples Wednesday Bridge 
Club, now in its 25th year, welcomes new 
members to join in at 9:15 a.m. Wednesday, 
July 6, in the clubhouse at Longshore Lake. 

The game is over by 3 p.m. Admission 
for $20 includes beverages, lunch and a 
small reward for the winning players. For 
more information, email Phil Reed at phil-
barb8142@gmail.com.

■ The Naples MacFriends User 
Group has hundreds of members who 
share a passion for all thing Apple and who 
love to learn from one another. Weekly 
meetings are open to all, free of charge, and 
take place from 11:30 a.m. to 1 p.m. Wednes-
days at Naples Regional Library, 650 Cen-
tral Ave. The next meeting is July 6. For 
more information, visit naplesmug.com. 

■  The Experimental Aircraft Asso-
ciation Chapter 1067-Naples meets at 7 
p.m. on the first Wednesday of the month at 
Naples Municipal Airport. The next meet-
ing is July 6. Members also serve a pancake 
breakfast from 8-11 a.m. on the second 
Sunday of each month in the pilots’ lounge 
at Naples Municipal Airport. Admission 
for $5 includes coffee, pancakes, bacon or 
sausage and orange juice. All proceeds ben-
efit the EAA Young Eagles program that 
acquaints youth ages 8-17 with aviation as a 
career. The next breakfast is July 10. 

The Naples EAA chapter is one of 
approximately 1,700 chapters worldwide. 
Members are pilots, student pilots, plane 
builders and aviation enthusiasts.

For more information, call 649-6627 or 
visit eaa1067.com.

■ The Naples Orchid Society wel-
comes members and guests to regular 
meetings on the first Thursday of the 
month at Moorings Presbyterian Church. 

The next meeting is July 7. Doors open at 
6:30 p.m. for flower registration. Judging 
is at 7:10 p.m., followed by a short meet-
ing at 7:15 p.m. and the program at 7:30 
p.m. Moorings Presbyterian Church is 
at 791 Harbour Drive. For more infor-
mation, visit naplesorchidsociety.org. 

■ Sigma Chi fraternity alumni in 
Naples and Marco Island meet for lunch 
from 11:30 a.m. to 1 p.m. Friday, July 8, at the 
Naples Sailing & Yacht Club. Cost is $25 
for members, $30 for others. Call 293-5239 
for reservations. Chapter members also get 
together for happy hour from 5:30-7:30 p.m. 
Tuesday, July 19, at Bokampers in Naples. 
For more information, email Jack Kinds-
vater at swflsignewsletter@comcast.net or 
visit naplessigs.com.

■ Gamma Phi Beta Alumnae in South-
west Florida are invited to lunch at 11:30 
a.m. on the second Monday of each month 
from June-October at Brio in Waterside 
Shops. The next lunch is July 11. For res-
ervations or more information, call Lynne 

Nordhoff at 594-8420 or email lynnecnord-
hoff@gmail.com.

■ Kappa Alpha Theta Alumnae are 
invited to join the chapter of Naples, Marco 
Island & Bonita Springs for monthly lun-
cheons, speakers and social events. The 
next luncheon is at noon Monday, July 
11. For more information, contact chapter 
president Linda Shafer by calling (402) 
770-3737 or emailing lsworklife@msn.com 
or by visiting naples.kappaalphatheta.org.

■ The DPI-SIG Naples Digital Pho-
tography Club meets from 7-9 p.m. on the 
second Thursday of each month at Florida 
SouthWestern State College, 7505 Grand 
Lely Drive. The next meeting is July 14. 
Meetings are open to the public, and all 
levels of photographers are welcome. For 
more information, visit dpi-sig.org.

■ The Naples Walking Club meets at 
the entrance to The Naples Zoo to walk 
the Greenway at 7:15 a.m. every Saturday. 
Breakfast at Panera Bread follows. Groups 
also walk at 7 a.m. Monday, Wednesday 
and Friday starting at the park-and-walk lot 
at Tin City. Each walk is about 3-4 miles, 
at your own speed. Breakfast afterward 
is optional. Members also have monthly 
meetings, go on local hikes and visit other 
areas to walk. For more information, visit 
napleswalkingclub.org or follow the club 
on Facebook.

■ Phi Beta Phi alumnae in the Naples, 
Bonita Springs and Marco Island areas 
are invited to meet and mingle starting at 
5 p.m. Thursday, July 28, at the Admiralty 
Point clubhouse in Naples. Cost is $10. For 
reservations or more information, call Con-
nie Kindsvater at 249-4969 or email cons-
kind@aol.com.

■ The Collier County Stamp Club 
meets from 
7-9 p.m. on the 
fourth Thurs-
day of the 
month at the 
Naples Airport 
Office Building, 
200 Aviation 
Drive. The next meeting is July 28. Stamp 
trading follows the evening’s program. All 
stamp enthusiasts are welcome. For more 
information, call 348-9845.

■ Civitan clubs are dedicated to serv-
ing the needs of the community first 
with an emphasis on the developmentally 
disabled. The uniqueness is their Civitan 
International Research Center dedicated 
to finding the cause, cure and better 
treatments of brain disorders including 

autism, Alzheimer’s disease, Down syn-
drome and others. For more information 
about the organization, visit civitan.org.

The Naples Civitan Club meets at 
noon on the first Tuesday of the month 
at noon and in the evening for has social/
educational meetings during the third 
week of the month. The Marco Island 
Civitan Club meets at 6 p.m. on the sec-
ond Tuesday of the month and also at 6 
p.m. in the fourth week of the month for 
social/educational meetings. For more 
information about either club, call 774-
2623 or e-mail neryk@aol.com.

■ Anyone who owns or admires Cor-
vettes are welcome to attend Corvettes 
of Naples meetings at 7:30 p.m. on the 
first Thursday of the month at Vanderbilt 
Presbyterian Church in North Naples. 
The next meeting is July 7. For more 
information, visit corvettesofnaplesfl.
com.

■ Are you new to Naples and inter-
ested in making friends? Consider joining 
the Naples Newcomers Club. Lunch 
meetings are held on the second Thurs-
day of every month at country clubs 
throughout Naples. The next meeting is 
July 14. In addition, members get together 
to explore Naples through a variety of 
activities and also enjoy a variety of 
interests from books to bridge to gour-
met cooking. For more information, visit 
naplesnewcomersnorth.com.

■ Pilot Club of Naples/Naples Pilot 
Foundation meets at 6 p.m. on the sec-
ond Thursday of every month at Perkins 
on Pine Ridge Road. The next meeting 
is July 14. Guests and new members are 
always welcome. Reservations are not 
required. Attendees order from the menu 
and pay for their meals. Pilot Internation-
al focuses its charitable and educational 
efforts on brain-related disorders and 
disabilities, including traumatic brain 
injuries, dementia and autism. For more 
information, call Sue Lester 289-8268.

■ The Naples base of the U.S. Sub-
marine Veterans (USSVI) meets at 7 
p.m. on the third Monday of every month 
at the VFW Post 7721, 800 Neffs Way 
in Naples. The next meeting is July 18. 
Membership is open to active duty and 
retired submariners who have earned 
the Qualified in Submarines designation. 
The local USSVI base commander is Jack 
Hogan of Naples. For more information, 
visit ussvi.org/base/naples.asp. ■

— Email club news to Cindy Pierce at 
cpierce@floridaweekly.com.
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WGCU-TV debuts documentary about Collier’s new artificial reef system
SPECIAL TO FLORIDA WEEKLY

Thirty-six artificial reefs, each comprised 
of 500 tons of concrete, have been deployed 
in six offshore locations near Naples and 
Marco Island over the past year. Pure Image 
Productions of Naples was stationed with 
cameras on boats and underwater to record 
not only the sinking of the reef structures, 
but the ensuing growth of new ecosystems.

The resulting 56-minute documentary, 
“Paradise Reef: The World is Watching,” 
has its Florida television debut at 8 p.m. 
Thursday, June 30, on WGCU (TV chan-
nel 30.1; cable channels 3 and 440; DirecTV 
channel 30).

Extensive underwater footage shows 
abundant marine life on the new artifi-

cial reef sites. Interviews with environmen-
tal conservationists including Everglades 
photographer Clyde Butcher and officials 
with the National Oceanic and Atmospher-
ic Administration and the Rookery Bay 

National Estuarine Research Reserve help 
tell how the reef is tied to the diverse ecol-
ogy of the entire Paradise Coast region, 
which includes Naples, Marco Island, the 
western portion of Everglades National 
Park, Big Cypress National Preserve, the 
Ten Thousand Islands and Florida Pan-
ther National Wildlife Refuges, Fakahatchee 
Strand and Collier-Seminole State Parks, the 
Picayune Strand State Forest, Corkscrew 
Swamp Sanctuary and more natural areas 
that provide important water-filtering path-
ways to the Gulf of Mexico.

The reef project was accomplished by 
a joint effort between Collier County and 
the cities of Naples and Marco Island along 
with the Florida Fish and Wildlife Conser-
vation Commission, the U.S. Army Corps of 

Engineers and NOAA.
Funding for the concrete and deployment 

came from a grant received from BP’s Gulf 
Tourism and Seafood Promotional Fund 
and from private donations. Reimbursement 
funding for the documentary is provided 
by the Naples, Marco Island, Everglades 
Convention and Visitors Bureau through the 
Collier County tourist development tax. ■

PARADISE REEF LLC / COURTESY PHOTO

A diver near a sunken culvert that is part of 
the new artifical reef system off the Collier 
County coastline. Documentary debut

>> What: ‘Paradise Reef: The World is Watching’

>> When: 8 p.m. Thursday, June 30

>> Where: WGCU HDTV 30.1/Cable 3 and 440/
Dish and DIRECTV 30/Prism 3 and 1003
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need...Rest assured, we’ll take care of what you need
...YYYYYoooouuur healthcare...Your retirement lifestyle. Your home.
st.So you can enjoy what matters mos
are at Shell Point — Discover vibrant retirement lifestyles with the assurance of lifeca
gin some new ones.where you can continue your traditions — and maybe even beg

Explore Shell Point Today!  
Attend a FREE Discovery Event.

Seating is limited, so reserve today; call Maureen at (239) 228-4077 or 1-800-780-1131. 

If you prefer, you can reserve online at shellpoint.org/seminars.

CHOOSE THE DATE THAT WORKS BEST FOR YOU

LIGHT REFRESHMENTS WILL BE SERVED

Tuesday, 
July 26

9:30 a.m.

Wednesday, 
July 6

9:30 a.m.

Tuesday, 
July 12

9:30 a.m.

Wednesday, 
July 20

9:30 a.m.

Conservancy welcomes kids for free on Saturdays
The Conservancy of Southwest Florida 

offers free admission for children every 
Saturday through July and August. With 
one paying adult ($12.95), up to four kids 
can explore the grounds, play games, create 
crafts and get up close with animals while 
learning about Southwest Florida’s environ-
ments and wildlife.

“It’s important for children, as well as 
adults, to learn what we can all do to protect 
these species and their habitats,” says Rob 
Moher, Conservancy of Southwest Florida 
president and CEO.

Over the course of eight Saturdays, chil-
dren can earn Conservancy Explorer pins to 
add to their Junior Naturalist sash.

At the Dalton Discovery Center, visitors 
encounter live animals, get hands-on in the 

touch tank and see Luna, the loggerhead sea 
turtle, in the 5,000-gallon aquarium.

At the von Arx Wildlife Hospital, which 
treats more than 3,200 injured, sick and 

orphaned native animals each year, guided 
tours of the nursery viewing window take 
place every day at 11 a.m. and 2 p.m. Guests 
can walk through the hospital exhibits and 
check out a behind-the-scenes film, patient 
X-rays, animal artifacts and the Jr. Vet Lab, an 
interactive play space where children learn 
how veterinarians care for animals and can 
role-play with native animals (of the “stuffed” 
species). The Jr. Vet Lab is open from 9:30 a.m. 
to 4:30 p.m. Monday-Saturday.

Entrance to the Conservancy is at 1495 
Smith Preserve Way, just south of The Naples 
Zoo off Goodlette-Frank Road. Details about 
Kids Free Saturdays and other Conservancy 
educational programs, guided tours and spe-
cial events are available by visiting conservan-
cy.org/Nature-Center or calling 262-0304. ■

The touch tank in the Dalton Discovery Center is always a busy spot.
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Getting fannies 
in the seats

The Bunyadi opened in London this 
month for a three-month run as the 
world’s newest nude-dining experience, 
and now has a reservation waiting list of 
40,000 (since it only seats 42). Besides 
the nakedness, the Bunyadi creates “true 
liberation” (said its founder) by serving 
only food “from nature,” cooked over 
fire (no electricity). Waiters are nude, as 
well, except for minimal concessions to 
seated diners addressing standing serv-
ers. Tokyo’s Amrita nude eatery, open-
ing in July, is a bit more playful, with 
best-body male waiters and an option-
al floorshow — and no “overweight” 
patrons allowed. Both restaurants pro-
vide some sort of derriere-cover for 
sitting, and require diners to check their 
cellphones at the door.

Cultural 
diversity

Milwaukee’s WITI-TV, in an on-the-
scene report from Loretta, Wis. (in the 
state’s northwest backwoods), in May, 
described the town’s baffling fascination 
with “Wood Tick Racing,” held annually, 
provided someone finds enough wood 
ticks to place in a circle so that towns-

people can wager on which one hops 
out first. The “races” began 37 years ago, 
and this year “Howard” was declared 
the winner. (According to the organiz-
ers, at the end of the day, all contestants, 
except Howard, were to be smashed 
with a mallet.)

The 
entrepreneurial 

spirit
Basking in its “record high” in venture 

capital funding, the Chinese Jiedaibao 
website put its business model into 
practice recently: facilitating offers of 
“jumbo” personal loans (two to five 
times the normal limit) to female stu-
dents who submit nude photos. The stu-
dent agrees that if the loan is not repaid 
on time (at exorbitant interest rates), 
the lender can release the photos online. 
(The business has been heavily criti-
cized, but the company’s headquarters 
said the privately negotiated contracts 
are beyond its control.) 

Awesome
■ For the last 17 months, Stan Larkin, 

of Ypsilanti, Mich., has gone about his 
business (even playing pickup basket-
ball) without a functional heart in his 

body — carrying around in a backpack 
the “organ” that pumps his blood. Lar-
kin, 25, was born with a dangerous heart 
arrhythmia, and was kept alive for a 
while with a defibrillator and then by 
hooking him up to a washing- machine-
sized heart pump, leaving him barely 
mobile — but then came the miracu-
lous SynCardia Freedom Total Artificial 
Heart, weighing 13 pounds and improv-
ing Larkin’s quality of life as he endured 
the almost-interminable wait for a heart 
transplant (which he finally received in 
May). (An average of 22 people a day die 
awaiting organ transplants in the U.S.)

■ An ordinary green tree frog recent-
ly injured in a “lawn-mowing accident” 
in Australia’s Outback was flown about 
600 miles from Mount Isa to the Cairns 
Frog Hospital. CFH president Deborah 
Pergolotti spoke despairingly to Aus-
tralian Broadcasting Corp. News about 
how society under-regards the poor 
frogs when it comes to rescue and rehab 
— suggesting that “there’s almost a glass 
ceiling” between them and the cuter 
animals.

■ News you can use: When they were 
starting out, the band Guns N’ Roses 
practiced and “lived” in a storage unit in 
Los Angeles, according to a book-review 
essay in the May 2016 Harper’s maga-
zine, and “became resourceful,” wrote 
the essayist. Wrote bass player Duff 
McKagan in one of the books reviewed: 
“You could get dirt-cheap antibiotics — 
intended for use in aquariums — at pet 

stores. Turned out tetracycline wasn’t 
just good for tail rot and gill disease. It 
also did great with syphilis.”

Perspective
News updates from Kim Jong Un’s 

North Korea: In March, a South Korean 
ecology organization reported that the 
traditional winter migration of vultures 
from China was, unusually, skipping 
over North Korea, headed directly for 
the South — apparently because of the 
paucity of animal corpses (according to 
reports, a major food source for millions 
of North Koreans). And this month, the 
Global Nutrition Report (which criti-
cized the U.S. and 13 other countries for 
alarming obesity rates) praised North 
Korea for its “progress” in having fewer 
adults with “body mass index” over 30).

Least-competent 
criminals

■ Damian Shaw, 43, was sentenced 
in England’s Chester Crown Court this 
month after an April raid revealed he 
had established a “sophisticated” can-
nabis-growing operation (160 plants) in 
a building about 50 yards from the front 
door of the Cheshire Police headquar-
ters. ■

NEWS OF THE WEIRD 
BY CHUCK SHEPHERD
Distributed by Universal Press Syndicate

Jack Nicklaus returns to the scene of a milestone round
Golf great pleased to be part of course makeover in Naples

SPECIAL TO FLORIDA WEEKLY

Golf legend Jack Nicklaus is helping 
to celebrate his past and that of The 
Naples Beach Hotel & Golf Club by 
reshaping the future of the iconic golf 
course at the seaside property. 

It was in 1951, on a family vaca-
tion from Ohio to Naples and during 
a friendly round of golf at the hotel 
alongside his father, that the young Mr. 
Nicklaus first broke 40 over nine holes. 
At 11 years, just one year after he had 
picked up a club for the first time, he 
shot a 37, one over par. The scorecard 
from that round is archived in the Jack 
Nicklaus Museum on the campus of The 
Ohio State University.

“Being back to Naples Beach Hotel 
and Golf Club is like a walk down 
memory lane for me,” Mr. Nicklaus said 
recently when he visited the hotel ear-
lier this month to check on progress of 
the renovation/redesign, which started 
in April and is on target for completion 
in December.

The $9 million project is being done 
in collaboration with noted course 
architect John Sanford.

“Returning to the same course where 
I broke 40, with my father by my side, 
brings back a lot of very special and 
very fond memories for me. At the 
same time, I am enjoying the oppor-
tunity to work with John (Sanford) on 
this rebirth, if you will, of a wonderful 
layout. I think we have some great ideas 
and people will be excited about the end 
product.”

The Naples Beach Hotel & Golf 
Course effort brings together two of 
the world’s finest designers, who just 
a year ago celebrated the grand open-

ing of their collaboration on Trump 
Golf Links at Ferry Point in The Bronx, 
N.Y. Mr. Sanford served as project man-
ager for the Jack Nicklaus Signature 
Golf Course; among the many honors 
bestowed on the design, it was named 
to Golf Digest’s Best New Courses 2015 
and recognized by Golf Magazine as the 
Best New Course You Can Play.

The totally new, par-71 routing plan 
on the Naples course includes five tees, 

ranging from 4,800 yards to more than 
6,900 yards, and incorporates a 300-yard 
practice and teaching range. The project 
also includes new golf carts equipped 
with GPS. 

“The completion of this renovation 
will bring our golf course in line with 
the rest of our AAA Four-Diamond 
resort and enhance the overall guest and 
group experience,” Henry B. Watkins 
III, a co-owner of the resort, says. “The 

added bonus of having Mr. Nicklaus col-
laborate on the redesign of the course 
where he first broke 40 for nine holes 
is wonderful, and further enriches the 
deep history of our property.”

Owned and operated by the Watkins 
family for three generations, the resort 
has been part of the Naples commu-
nity since 1946. For more information, 
call 261-2222 or visit naplesbeachhotel.
com. ■

COURTESY PHOTO 

Executives of the Naples Beach Hotel & Golf Club and members of the team orchestrating the redesign/renovation of the hotel golf course, 
left to right: David Savic, design associate for Nicklaus Design; George Willard, head golf pro at the hotel; Jack Daugherty, vice president 
of Ryangolf Corp.; Azi Azami, hotel vice president/treasurer; Keith White, Ryangolf superintendent; Michael Watkins, hotel president and 
co-owner; landscape architect Ellin Goetz of Goetz+Stropes Landscape Architects; Jack Nicklaus; Henry B. Watkins III, hotel co-owner; 
Alan Hamper, assistant golf pro; John Sanford of Sanford Golf Design; Jason Parsons, hotel general manager; and Dan Summers of BSSW 

Architects. 



Caring People, Caring for Kids

The Only Children’s 
Hospital Between 
Tampa and Miami

Keeping Kids  
Close to Home

9981 S. HealthPark Drive
Fort Myers, FL 33908

Avery
Leukemia Patient

Naples, Florida
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Th omas Quigley, M.D.
Board Certifi ed Eye Physician & Surgeon

www.doctorquigley.com

FREE
EYE EXAM
FOR NEW PATIENTS

No Hidden Charges: It is our policy that the patient and or any other person responsible for payment or be reimburse by payment or any other service, examination or treatment 
which is performed as a result of reimburse within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatment. 
Offer does not apply to Freedom and Optimum health plan participants.

CODE: FW00

SP
27

82
3

complete medical exam with one of our board certifi ed
eye doctors includes prescription for eyeglasses, and
tests for cataracts, glaucoma and other eye diseases.
Offer applies to new patients 59 years and older.
Coupon Expires 7/31/16.

Naples 
Bonita Springs 

Nonmedical use of opioids doubles in 10 years
Almost 10 million U.S. adults report misusing 

prescription opioids in 2012-2013
Nonmedical use of prescription opi-

oids more than doubled among adults 
in the U.S. from 2002 to 2013, based on 
a study from the National Institute on 
Alcohol Abuse and Alcoholism, part of 
the National Institutes of Health. 

In 2012-2013, nearly 10 million Ameri-
cans, or 4.1 percent of the adult popula-
tion, used opioid medications, a class 
of drugs that includes OxyContin and 
Vicodin, without a prescription or not 
as prescribed (in greater amounts, more 
often, or longer than prescribed). This is 
up from 1.8 percent of the adult popula-
tion in 2001-2002.

More than 11 percent of Americans 
report nonmedical use of prescription 
opioids at some point in their lives, a 
considerable increase from 4.7 percent 
10 years prior.

The number of people who meet the 
criteria for prescription opioid addic-
tion has substantially increased dur-
ing this timeframe as well, with 2.1 
million adults (0.9 percent of the U.S. 
adult population) reporting symptoms 
of “nonmedical prescription opioid use 
disorder,” according to the Diagnostic 
and Statistical Manual of Mental Disor-
ders, Fifth Edition (DSM-5).  

“The increasing misuse of prescrip-
tion opioid pain relievers poses a myri-
ad of serious public health consequenc-
es,” said Nora D. Volkow, M/D., direc-
tor of the National Institute on Drug 
Abuse, which contributed funding for 
the study. “These include increases in 
opioid use disorders and related fatali-
ties from overdoses, as well as the rising 
incidence of newborns who experience 
neonatal abstinence syndrome. In some 
instances, prescription opioid misuse 
can progress to intravenous heroin use 
with consequent increases in risk for 
HIV, hepatitis C and other infections 
among individuals sharing needles.”

Scientists analyzed data from NIAAA’s 
National Epidemiologic Survey on Alco-
hol and Related Conditions-III, ongoing 
research that examines alcohol and drug 
use disorders among the U.S. popula-
tion, as well as associated mental health 
conditions.

Prescription opioid misuse is an 
urgent public health problem, with drug 
poisoning deaths involving opioid anal-
gesics, which includes both prescription 
and illicit opioids, quadrupling between 
1999 and 2014, according to the Centers 
for Disease Control and Prevention. 
Emergency department visits increased 
by 153 percent from 2004 to 2011, based 
on data from the Substance Abuse and 
Mental Health Services Administra-
tion’s Drug Abuse Warning Network.

“Given the dramatic increase in non-
medical use of prescription opioids, it 
is important that clinicians and patients 
also recognize the potent interaction of 
opioids with alcohol and other sedative-

hypnotic drugs — an interaction that 
can be lethal,” said NIAAA Director 
George F. Koob, Ph.D.  

People who develop alcohol use disor-
der at some point in their lives are nearly 
twice as likely to also develop opioid use 
disorder, based on NESARC-III data.

Similar to other substance use disor-
ders, prescription opioid use disorder 
includes symptoms such as:
■ Taking the drug in larger amounts 

or over a longer period than was 
intended.

■ The persistent desire to cut down 
or control use/unsuccessful efforts 
to do so.

■ Failure to fulfill major role 
obligations at work, school or home 
as a result of prescription opioid use.

■ Symptoms of tolerance and/or 
withdrawal.

Rates of nonmedical prescription opi-
oid use were greatest among men, those 
with annual incomes less than $70,000, 
those previously married, and those 
with a high school-level education or 
less. Use was greater among whites and 
Native Americans and those living in 
the Midwest and West.

Study results also show that few 
people misusing prescription opioids 
receive treatment. Based on NESARC-
III data, only about 5 percent of people 
misusing prescription opioids in the 
past year and 17 percent of those with 
prescription opioid use disorder ever 
receive help. Evidence-based treatment 

options for addiction to prescription 
opioids include medications and behav-
ioral counseling approaches.

“The national data from NESARC-III 
substantially advances what we know 
about prevalence, co-occurring disor-
ders and treatment rates,” said senior 
author Bridget Grant, Ph.D., chief of 
the NIAAA Laboratory of Epidemiology 
and Biometry. “Prior to this analysis, 
there was a lack of current epidemio-
logic data on nonmedical prescription 
opioid use and prescription opioid use 
disorder using DSM-5 criteria.”

Overall, the study found that non-
medical prescription opioid use among 
U.S. adults has increased by 161 per-
cent from 2001-2002 to 2012-2013, while 
prescription opioid use disorder has 
increased by 125 percent. The authors 
suggest that this may be due in part to 
increase in opioid prescribing and dos-
age, lessened perception of risk because 
of its legality, and lack of understanding 
of addictive potential.

The researchers found that nonmedi-
cal prescription opioid use and pre-
scription opioid use disorder are linked 
to other drug use disorders, and a vari-
ety of mental health disorders includ-
ing posttraumatic stress disorder, and 
borderline, schizotypal and antisocial 
personality disorder. Persistent depres-
sion and major depressive disorder are 
linked to nonmedical prescription opi-
oid use, while bipolar I disorder is 
linked to prescription opioid use disor-
der. ■

HEALTHY LIVING
Avow announces

loss support group

for LGBT community
In the wake of the mass shoot-

ing at Pulse in Orlando earlier this 
month, Avow reminds the local com-
munity that grief support services 
are available to anyone experiencing 

loss. Avow’s bereavement counseling, 
workshops and support groups are 
offered at no cost and conducted in 
a safe, compassionate environment 
for people who need help in times 
of grief.

This fall, Avow will conduct a 
special eight-week series addressing 
the grief and loss needs of members 
of the LGBT community who have 
experienced the death of a partner or 
significant other. Sessions will meet 
at Avow headquarters beginning 
Thursday, Oct. 20. 

Other support group times and 
locations offered at Avow vary. Infor-
mation and schedules are posted 
online at avowcares.org/grief-sup-
port. Limited individual support is 
also available. 

Avow was founded in 1983 as Col-
lier County's original, nonprofit hos-
pice. Today, Avow’s nonprofit com-
panies provide palliative care con-
sultations for people facing chronic 
or serious illness and hospice care 
and bereavement support services for 
children and adults. Avow also offers 
private pay concierge care manage-
ment services.

For more information or to speak 
to a member of Avow’s bereavement 
team, call 261-4404 during regular 
office hours, 8:30 a.m. to 5 p.m. Mon-
day-Friday. ■

Support group

for those with

colitis, Crohn’s
The next support group meetings 

for the Crohn’s and Colitis Founda-
tion of America take place from 5-6 
p.m. Thursday, July 7, Aug. 4 and 
Sept. 1, at Naples Regional Library, 
650 Central Ave. Gastroenterologist 
Raymond Phillips will address the 
July meeting and take questions from 
those in attendance. For more infor-
mation, call 649-1336. ■
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THE #1 COMMUNITY IN 
THE UNITED STATES*

Call the Resale Team today at  
(239) 425-2340 or visit MiromarLakes.com

10160 Miromar Lakes Boulevard 
Miromar Lakes, Florida 33913

*National Association of Home Builders GOLD 
AWARD Winner for Community of the Year.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATION 
OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS 
ADVERTISEMENT AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA 
STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. This is not intended 
to be an offering or solicitation of sale in any jurisdiction where the development is not registered in 
accordance with applicable law or where such offering or solicitation would otherwise be prohibited by 
law. Prices, plans, artist’s renderings, photos, land uses, dimensions, specifications,improvements, 
materials, amenities and availability are subject to change without notice. Copyright © 2016, Miromar 
Development Corporation. Miromar Lakes is a registered service mark of Miromar Development Corporation.

FEATURED RESALE LISTINGS
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ST. MORITZ – 9940 St. Moritz Drive
3 BR/2½ BA + DEN Lakefront Pool Home - $715,000

RAVENNA – 11000 Via Tuscany Lane, #302
3 BR/3½ BA + DEN Expansive Lake View - $1,495,000 

PORTO ROMANO – 10340 Porto Romano Drive
2 BR/2 BA + DEN Lake and Golf Course Views - $375,000 

TIVOLI – 17952 Modena Road
3 BR/2½ BA + DEN Spacious Villa w /Golf and Water Views- $599,000

PORTO ROMANO – 10320 Porto Romano Drive
4 BR/3½ BA Golf and Long Water Views - $595,000

ISOLA BELLA – 10741 Isola Bella Court
4 BR/4½ BA + DEN Waterfront Grand Estate Home - $2,875,000

MURANO – 11860 Via Novelli Court
4 BR/5 BA + DEN Waterfront w/Private Dock - $2,115,000

SAN MARINO 
3 BR/2 BA - 3 BR/2 BA + DEN - $315,000

With LMCU’s guaranteed 
low mortgage rates**,     
we promise there’s not a 
better deal out there. For 
purchasing, refinancing or 
new construction, there’s 
no better place than Lake 
Michigan Credit Union.

Anyone can join! Call, click 
or stop by our Bonita 
Springs branch today.

24201 Walden Center Dr.
Suite #101
Bonita Springs
(239) 908-5870
LMCU.org

Carter Oosterhouse
LMCU member

*APR=Annual Percentage Rate. Base rates are 
quoted, rates as of 6/23/16. The monthly payment for 
a 15 year schedule would be 1035.87 at an interest 
rate of 3.000%. This payment schedule is based on a 
$150,000 loan on a $200,000 property value. If an 
escrow account is required or requested, the actual 
monthly payment will also include amounts for real 
estate taxes and homeowner's insurance premiums. 
Your rate may vary depending on your specific credit 
terms and property analysis. Max Mortgage program. 
Rates subject to change.**Our Low Rate Guarantee: 
Lake Michigan Credit Union will match legitimate 
competitor offers or credit the borrower $300 off 
closing costs.

Refinancing 
now is one of 
the smartest 
moves you 
can make.

15 Yr. Mortgage
Fixed Refinance Rate313APR*

Study shows Americans spend $$$$
on complementary health approaches

NATIONAL INSTITUTES OF HEALTH

Americans spent $30.2 billion — $28.3 
billion for adults and $1.9 billion for 
children — out-of-pocket on comple-
mentary health approaches, according 
to a nationwide survey. These approach-
es include a group of diverse medical 
and health-care systems, practices and 
products such as herbal supplements, 
meditation, chiropractic and yoga. 

The total spent represents 9.2 percent 
of all out-of-pocket spending by Ameri-
cans on health care and 1.1 percent of 
total health-care spending.

These findings come from an analysis 
by the National Center for Comple-
mentary and Integrative Health and 
the Centers for Disease Control and 
Prevention, based on data from a spe-
cial supplement to the 2012 National 
Health Interview Survey. The NHIS is 
conducted annually by CDC’s National 
Center for Health Statistics. NCCIH is 
part of the National Institutes of Health.

“With so many Americans using 
and spending money on complemen-
tary health approaches, it is extremely 
important for us to provide the pub-
lic with evidence-based information to 
help inform decisions,” says Dr. Jose-
phine Briggs, director of NCCIH. “This 
underscores the importance of conduct-
ing rigorous research to know whether 
the products and practices being used 
are safe and effective.”

How much did Americans spend 
on different types of complementary 
approaches? The survey showed:

■ $14.7 billion out-of-pocket on visits 
to complementary practitioners such as 

chiropractors, acupuncturists or mas-
sage therapists. That is almost 30 per-
cent of what they spent out-of-pocket 
on services by conventional physicians. 
The mean annual out-of-pocket expen-
diture for practitioner visits was $433.

■ $12.8 billion out-of-pocket on natu-
ral product supplements, which was 
about one-quarter of what they spent 
out-of-pocket on prescription drugs. 
The mean annual out-of-pocket expen-
diture in this category was about $368.

■ $2.7 billion on purchases related 
to self-care approaches (for example, 
self-help materials such as books or 
CDs related to complementary health 
topics). The mean annual out-of-pocket 
expenditure per user was $257.

As family income went up, out-of-
pocket spending on complementa-
ry approaches went up significantly. 
The average per user out-of-pocket 
expenditure for complementary health 
approaches was $435 for people with 
family incomes of less than $25,000, and 
$590 for those with family incomes of 
$100,000 or more. Out-of-pocket expen-
ditures for visits to complementary 
practitioners averaged $314 for people 
with family incomes of less than $25,000 
and $518 for those with family incomes 
of $100,000 or more.

Read more about this report and 
other data on the use of complemen-
tary health approaches at nccih.nih.gov/
research/statistics/NHIS/2012. ■

Make this your summer of awakening
Having trouble staying anchored in 

the midst of daily living, Election 2016 
and global tensions? Perhaps you can 
find an oasis in a 
meditation spiri-
tual intensive pro-
gram based on the 
teachings of Eck-
hart Tolle (“The 
Power of Now” and 
“The Art of Pres-
ence”). Registra-
tion is open for a 
four-week session that runs Thursday 
evenings, July 14-Aug. 4, at the Unitarian 
Universalist Congregation of Greater 
Naples.

“The Journey of Awakening” is facili-
tated by Naples resident Linda Allen 
and managed by Donna Carty. A student 
of Mr. Tolle for 13 years, Ms. Allen has 
led intensives in Wisconsin for several 
years and in Naples since mid-2013. She 
has been a student of the ancient wis-
dom teachings and great spiritual lead-
ers and a practitioner of meditation for 
more than 40 years and blends these 
teachings in her own way to help oth-
ers embrace awareness and presence to 
overcome challenges and bring deep joy 
into in their daily lives.

Each session of “The Journey of 
Awakening” will begin with a guid-
ed meditation and will be followed by 

viewing a portion 
of a DVD of Mr. 
Tolle’s presenta-
tion in Belfast, Ire-
land, in which he 
opens his audience 
to the mystery of 
consciousness and 
encourages a shift-
ing away from the 

deeply engrained assumption that there 
is something more important than this 
moment.

The Unitarian Universalist Congrega-
tion of Greater Naples is at 6340 Napa 
Woods Way. The summer sessions meet 
from 6:30-8 p.m. Cost is $30 for all four 
sessions, and participation is limited to 
the first 50 people who sign up by July 8. 
No walk-ins will be accepted. 

To register, send a check made pay-
able to Ms. Carty to: 1725 Supreme 
Court, Naples, FL 34110. Include you 
name as well as an email address and 
phone number. For more information, 
call Ms. Carty at 784-7734 or email Jour-
neyToPresence@gmail.com. ■
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Call or stop by The Arlington today! 
(239) 307-3000 or (866) 986-9690

7900 Arlington Circle  •  Naples, FL 34113
www.ArlingtonNaples.org 
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the Arlington of Naples is now ready 

for you. The celebration has begun. New 

neighbors are moving into beautifully 

designed villas and apartment residences.  

A growing community has already made 

this smart choice. With assurance for 

tomorrow, we are maximizing today  

- every day!  There’s still time...

This party is just 
getting started.

PET TALES
Animal minds: The search for intelligence in other species

BY KIM CAMPBELL THORNTON
Universal Uclick

I recently flew to Mongolia for a 20-day 
expedition to the Gobi Desert, Hustai 
National Park and places in between. One 
of my companions on the 20-hour flight, 
plus the five days it took to drive to the Gobi 
from Ulaanbaatar, was ethologist Frans de 
Waal — not in person, but in the form of his 
new book, “Are We Smart Enough to Know 
How Smart Animals Are?” Looking at the 
science regarding the intelligence of apes, 
corvids (crows and ravens), dogs and more, 
primatologist de Waal, a professor at Emory 
University in Atlanta, reviews the evidence 
for animal cognition. 

There is plenty of it, but only recently 
has the idea of animal cognition been taken 
seriously. In the past, he writes, the domi-
nant schools of thought argued that animals 
were either “stimulus-response machines 
out to obtain rewards and avoid punish-
ment,” or “robots genetically endowed with 
useful instincts.” 

De Waal is in favor of a third prem-
ise: Intelligence comes in different forms, 
with animal minds possessing a complex-
ity that has long gone unrecognized. It has 
been within only the past two decades that 
researchers became bold enough, or curi-
ous enough, to move beyond the idea that 
animals could not have intentions, emo-
tions or cognition. To credit them with such 
abilities was considered anthropomorphic, 
romantic or unscientific (and still is by 
some). In fact, he writes, the term “animal 
cognition” was considered an oxymoron 
until well into the 1980s.

If you live with a dog, cat, bird or other 
animal, you are probably rolling your eyes 
and thinking, “Of course animals have emo-
tions and intelligence.” And you would be 
correct. Their cognitive abilities might not 
be exactly the same as those of humans, but 
they are similar in any number of ways, or 
they simply take a different form that allows 
a particular animal to navigate his world in 
a way that would be impossible for humans. 

While many of de Waal’s examples 
focus on apes and corvids, dogs don’t go 
unremarked upon. In Chapter 4, “Talk to 
Me,” on communication, de Waal discusses 
the advantages of working with an animal 
“intentionally bred by our species to get 
along with us.” Of course, he means the dog. 

“Dogs eagerly pay attention to us and 

need little encouragement to 
work on the tasks that we pres-
ent to them,” he writes. “No 
wonder ‘dognition’ is an up-and-
coming field.” 

He visits Emory colleague 
Gregory Berns to see dogs Eli 
and Callie demonstrate their 
prowess at sitting still in an MRI 
machine for brain imaging. Hand 
signals inform the dogs that a 
treat is on the way, allowing 
Berns to visualize activation of 
their pleasure center.

The finding?
The prospect of food lights 

up a dog’s brain in the same way 
and location that anticipation of 
a bonus lights up the brain of a 

hedge fund manager. 
De Waal’s book is a fascinat-

ing peek into the minds of our fellow 
beings, whose cognitive abilities may be 
best described by naturalist Henry Beston: 
“In a world older and more complete than 
ours, they move finished and complete, 
gifted with the extension of the senses we 
have lost or never attained, living by voices 
we shall never hear. They are not brethren, 
they are not underlings: they are other 
nations, caught with ourselves in the net of 
life and time, fellow prisoners of the splen-
dor and travail of the earth.”

For other new books that address ani-
mal intelligence, see Jennifer Ackerman’s 
“The Genius of Birds”; Jonathan Balcombe’s 
“What a Fish Knows”; and Bernd Heinrich’s 
“One Wild Bird at a Time: Portraits of Indi-
vidual Lives.” ■

Pets of the Week
>> Dillon 
Thomas is 
a neutered 
mix who is 
always happy 
to be around 
people.

>> Emmy 
Elizabeth 
is a spayed 
mix whose 
personality is 
as sweet as 
she looks.

>> Jaime 
Alexis is a 
spayed mix 
who has 
lots of love 
to spread 
around the 
forever family 
she’s hoping 
to fi nd soon.

>> Rylie 
Alexandra 
is a sweet 
young, 
spayed 
mix who 
deserves 
to grow up 
knowing 
safety, love 
and connec-

tion.

To adopt or foster a pet
This week’s adoptable pets are from Brooke’s 
Legacy Animal Rescue, an all-volunteer, foster 
home rescue organization. For more information, call 
434-7480, email Admin@BrookesLegacyAnimalRes-
cue.org or visit brookeslegacyanimalrescue.com.

Dogs are at the forefront of animal cognition studies. 
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World Renowned Cataract Surgeon 
David C. Brown, M.D., F.A.C.S.

New Patient Senior Special
FREE Medical Eye Exam!

Includes prescription for eye glasses and tests for cataracts, glaucoma and other possible 
eye diseases. Must be a US citizen. Offer good for new patients 55 years of age and older. 
Valid with participating insurance plans. Some restrictions apply. 
Expires 6/30/16.

FREE Exam Available 
at These Locations:
 Cape Coral
 Labelle
 North Fort Myers
 Port Charlotte

Appointment times are limited. 

Call Today!
888.EYE.APPT
or 888.393.2778

www.ECOF.com

FREE
Confidential Cost
Comparison for
Cataract Surgery

No hidden charges: It is our policy that the patient and any other person responsible for payment has the right to refuse to pay, 
cancel payment or be reimbursed for payment or any other service examination or treatment which is performed as a result of and 
within 72 hours of responding to the advertisement for the free, discounted fee or reduced fee service, examination or treatments.

• CREMATION/
     PERSONALIZED OPTIONS

• PRIVATE VIEWING ROOMS

• TRADITIONAL FUNERALS

• TRANSFER OUT OF STATE

• PRE-PLANNING

Helping Families Connect, 
Honor and Remember

FULLERFUNERALHOME.COM
NORTH NAPLES 592-1611 | EAST NAPLES 417-5000

THE DIVA DIARIES
Which has a shorter shelf life — SnapChat or Botox?

So, like most 13-year-olds across the 
world, I have discovered SnapChat. 

Actually, the tweens have been all over 
the social media phenom since it came out 
back in 2011. I’m just now getting around to 
it. First I had to master Facebook, Linkedin, 
Instagram, Pinterest and Twitter — OK, 
full disclosure, I’m not going to lie — I still 
haven’t figured out Linkedin. 

I’m totally stymied by it — I mean, what’s 
the point? It’s not fun, it’s not even interest-
ing, and I’ve yet to figure out what we’re all 
accomplishing by being on Linkedin. Seri-
ously, show of hands: Has anyone significant-
ly benefited from Linkedin? I didn’t think so. 

SnapChat, however, is loads of fun and 
provides hours of mirth and escapism from 
the day-to-day grind. 

Feeling down over current events, or the 
presidential election or the relentless South-
west Florida summertime heat and humidity? 

Turn to SnapChat! 
In a nutshell, SnapChat allows you to 

share photos or videos with your friends 
that last up to 10 seconds and then disappear 
FOREVER (disclaimer: Does anything in 
cyberspace REALLY ever disappear forever? 
I don’t think so.) 

At first, like Linkedin, I really didn’t under-
stand the point at all, but then my friend 
Asha explained how I could reverse my 
iPhone camera into selfie mode and find all 

these silly faces to morph over my already 
silly face, like a cartoonish looking dog with 

a really long tongue; or me, with a weirdly 
distorted forehead; or a cat which raises its 

paws whenever I raise my eyebrows. 
I know — it’s hard to describe, but SO 

entertaining — trust me. 
It’s almost solely how Asha and I com-

municate these days; we send each other 
10 second snaps where we’re funny pandas 
or talking bananas and we chat about our 
plans for the day. It’s much more festive 
than texting.

The only problem I’ve encountered thus 
far with SnapChat has to do with why it’s 
mostly appealing to 13-year-olds. 

I’m not comfortable with using the front-
facing camera on my iPhone this much and 
even though my features are transformed 
into zombies or bunny rabbits and such, I’m 
noticing now more than ever that I seriously 
need to look into Botox. While I’m whiling 
away hours and finding myself hilarious on 
SnapChat (when I should be doing laundry 
or cleaning out my car), I’m also realizing 
why SnapChat wasn’t designed for humans 
over the age of 40-ish (or somewhat more). 

That front-facing camera can be brutal — 
and yet, so can a Botox needle.

I’ve never tried Botox, but then again, up 
until a few weeks ago, I’d never tried Snap-
Chat either. 

I’m just wondering — like SnapChat, does 
the Botox also have a limited shelf life before 
the results disappear forever? 

I think I’ll just stick to SnapChat and 
overlook the crow’s feet — I’m sure there are 
lots of silly bunnies with a few laugh lines 
around their whiskers. ■

— Ciao for now, my lovelies! Stay 
tuned for another divalicious diary 
entry next week …

STEPHANIE DAVIS / FLORIDA WEEKLY

stephanieDAVIS 
sdavis@floridaweekly.com

Special Includes…

NewJourneyWeightLoss.com
4759 Tamiami Trail North, Naples, Florida 34103 
(1/2 mile south of Pine Ridge Road on U.S. 41)

Call Today for your FREE CONSULTATION
239.280.0678

Other products available, but not 
mandatory. Off er valid fi rst 30 callers. 
Certain restrictions apply.

READY FOR SWIMSUIT SEASON?

66

8-Week Weight Loss Program
Spectacular Summer Savings!

$297



BUY DIRECT FROM THE MANUFACTURER & SAVE
CALL FOR A FREE CONSULTATION OR VISIT OUR SHOWROOM

Serving Florida

Over 20 years!Best Value 

   Guaranteed

CCCCAAALLLLLL FFFOOORRRR AAAA FFRREEEEE IIIINNN-HHHHOOOOMMMMEEE CCCCOOONNSSSUUULLLTTAAATTTIIOOOONNN

®

*No Interest charged if paid in full within 12 months. With approved credit. 

Approved  Hurricane Protection  Security  Privacy  Light Control  Energy Saving  
Motorized/Remote Control  Encloses Open and Screened Lanais  UV Protection   

12 Months 0% Interest*

®



Naples
T O P

 1%
Our Experience Counts. Our Expertise Sells.

luxee x c l u s i v e l y
From Port Royal to Bonita Beach, 
The Bua Bell Group serves the Luxury Market.
We’re Local, We’re Global!

BuaBellSellsNaples.com  |  BuaBellGroup@JohnRWood.com
Emily K. Bua 239.659.6115 or Tade Bua-Bell 239.595.0097    

Olde Naples $2.950 M
901 7th Street South

Isle Toscano at Grey Oaks $4.675 M
1813 Plumbago Lane

Lee and Collier counties hold thou-
sands of acres of federal land, including 
national parks, from which they receive 
no property taxes. In recognition of this 
contribution, the United States govern-
ment pays them — along with counties 
throughout the country — a yearly sti-
pend based on their portion of land and 
county population, helping balance the 
books and pay for public services.

U.S. Secretary of the Interior Sally Jew-
ell announced more than 1,900 local gov-

ernments around the country are receiv-
ing a total of $451.6 million under the 
2016 Payment in Lieu of Taxes program. 

“Rural communities contribute signifi-
cantly to our nation’s economy, food and 
energy supply, and help define the char-
acter of our diverse and beautiful coun-
try,” Secretary Jewell said in a prepared 
statement. “These investments often 
serve as a lifeline for local communities 
as they juggle planning and paying for 

Public land payouts

SEE PILT, B4 

Collier County tops state in PILT 
funds received for federal properties

BUSINESS & REAL ESTATE
F L O R I D A  W E E K L Y

WEEK OF JUNE 30-JULY 6, 2016  | SECTION BWWW.FLORIDAWEEKLY.COM

SPECIAL TO FLORIDA WEEKLY_________________________

Alligators and roseate spoonbills in the Flori-
da Everglades. The federal PILT program pro-
vides money to counties that help overwatch 
federal property, since the counties don’t get 
property taxes from the land.

COURTESY PHOTOS

An airboat glides through Big Cypress National Preserve. Collier County received $1,330,802 in PILT funds, the state’s highest.

“The county receives the funds, deposits them in the general fund and they are used for public safety 
purposes, including Collier County Sheriff’s Office and Ochopee Fire Control.” 

— Kate Albers,  Collier County public information coordinator

INSIDE

On the Move
Who’s going where, doing what 
on the local business scene. B5 

House Hunting
What $300,000 can buy
in four SWFL markets. B9 

A Naples welcome
Introducing the new CEO of the
Harry Chapin Food Bank, and
more Networking photos. B7-8 
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 &  Best Realtor In SW Florida As Voted By Naples Daily News Readers’ Choice Award

E X P E R T  R E P R E S E N T A T I O N  I N  N A P L E S  S I N C E  1 9 8 4
C O M P A N Y W I D E  D O W N I N G  F R Y E  R E A L T O R  I N  2 0 1 1  &  2 0 1 3#1

CHRISTOPHER A. BRAUN
B R O K E R - A S S O C I A T E ,  C R S

Pelican Bay

17th Floor

3B/3B Perfection

Coquina Sands

3 Blocks to Beach

5B/4B 

Fully Renovated

Move-In Ready

$2,150,000

Pristine Lely

Lakefront

4+Den/4B  

Built 2006

12’ to 14’ Ceilings

$1,195,000

Moorings

Oversized 

Lot & Pool

5B/4.5B  Built 2007

Ideally Designed

$2,4 5,000

2 0 1 5 ,  2 0 1 3 ,  &  2 0 1 1  # 1  R E A LT O R  C O M PA N Y  W I D E

Port Royal

Rare Double Lot

Walk to the Beach

Walk to Port Royal Club

Over 1 Acre

$6,395,000

“The Beach Cottage”

Olde Naples

3 Blocks to Beach

Built 2013 : 4+ Den

Gorgeous & Impeccable

$3,995,000

Pelican Bay

17th Floor

3B/3B Perfection

Just Reduced!

$2,650,000

Park Shore

Big Gulf Views All Rooms

True Beach Walkout

3/3 Redesigned & Renovated

Over 1,700SF Private Terraces

$4,525,000

Aqualane Shores

Priced At Land Value

Low Country Architecture

Broad Southerly Views

Oversized Lot

150+ Water Frontage

$3,900,000

Moorings

Oversized 

Lot & Pool

5B/4.5B  Built 2007

Ideally Designed

$2,445,000
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Encore Realty, LLC  |  2240 Venetian Court, Naples, FL 34109
Cell: 239.537.5351  |  Encore-Realty.com

434 3rd Avenue South         LISTED AT $4,550,000
• 3909 sq. ft. under air: 4971 sq. ft. total
• 4 bedrooms +Den, 4 full baths 2 half baths
• 2 Blocks to Downtown 5th Ave South, 4 blocks to beach
• Luxurious Pool Area with Southern Exposure

444 3rd Avenue South        LISTED AT $4,475,000
• 3664 sq. ft. under air: 4586 sq. ft. total
• 5 bedrooms + Loft, 6 full baths 
• 2 Blocks to Downtown 5th Ave South, 4 blocks to beach
• Luxurious Pool Area with Southern Exposure
• Fully Furnished

489 1st Ave South         LISTED AT $3,990,000
• 3347 sq. ft. under air; 3913 total sq. ft. 
• 4 bedrooms + loft, 3 full baths, 1 half bath
• 4 blocks to the beach and 4 blocks to 5th Ave. S.
• Western exposure with private pool

2025 Crayton Rd.                LISTED AT $3,925,000
• 4,179 sq. ft. Under Air; 6,270 sq. ft Total
• 4 Bedrooms + Den + Loft, 4 Full Baths, 2 Half Baths
• Oversized Corner Lot with Southern Exposure
• Spacious Outdoor Area
• Fully Furnished

Dante DiSabato
Broker Associate

3435 Gordon Drive LISTED AT $13,995,000
7,472 sq. ft. under air, 15,157 sq. ft. total  • 6 Bedrooms + Den and Flex Space 7 Full Baths, 3 Half Baths  • Gulf View

Follow me on:*Prices and/or renderings are subject to change without notice.

354 3rd Avenue South            LISTED AT  $1,950,000
•  Listed at: 2,150,000
•  3120 Sq. Ft. A/C 3587 Sq. Ft. Total
•  3 Bedrooms, 3 Fulls Baths
•  3 Blocks from the Beach with Southwest Exposure
•  Charming Olde Naples Living

te DiSabato
Broker Associate

239 Conners  Avenue              LISTED AT  $1,350,000
• 1,742 sq. ft. under air; 2,185 sq. ft. total
• 3 bedrooms, 3 full baths, 2 car garage
• Minutes away from shopping and beach
• Beautiful updated outdoor area

Leadership Collier Foundation congratulates 2016 youth program grads
The Leadership Collier Founda-

tion, in coordination with The Greater 
Naples Chamber of Commerce, held 
its graduation of the Youth Leadership 
Collier program on June 17 at the NCH 
downtown hospital. Louis Bruno, presi-
dent and CEO of Bruno Air Condition-
ing, delivered the keynote address. The 
33 graduates of the Youth Leadership 
Collier Class of 2016 are:

Barron Collier High School: Tessa 
Bradley, Bryce Foggin, Mykala Fowler 
and Ashley Johnson 

Community School of Naples: Eli-
jah Beauplan, Max Coleman, Katherine 
Connors, Janni Kemppainen and Shan-
non Vroman

Everglades City School: 
Logan Foss

First Baptist Academy 
Naples: Zackery Dever

Golden Gate High School: 
David Galindo

Gulf Coast High School: 
Bradley Cunningham, Elisa-
beth Maggio and Adriano 
Pucci

Immokalee High School: 
Samantha Rodriguez

Lely High School: Ellen 
Angersbach and Rose Gelin

Lorenzo Walker Techni-
cal High School: Lizmadai 
Moxam and Tatiana Vazques

Marco Island Academy: 
Dylan Demkovich

Naples High School: 
Christopher Davis, Linden 
Lile, Tien Nguyen, Stepha-
nie Reyes and Benjamin 
Saba

Palmetto Ridge High 
School: Carson Alexander 
and Samantha Varela

Seacrest Country Day 
School: Alan Morales

St. John Neumann High 
School: Marcella Bolen-
baugh, Kathryn Burmeister, 
Ryan McNichols and John 
Zizzo. ■

COURTESY PHOTO

The 2016 class of Youth Leadership Collier
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THERE’S A LOT TO LIKE

(800) 246-1129  
www.bluecapitalcleaning.com

Offi ce Cleanings | Construction Cleanup | Floor Care

basic services like public safety, housing, 
social services and transportation.”

Florida’s total share this year across 
67 counties was $5,334,721 for 2,545,722 
acres of land to compensate local govern-
ments for their support of national parks, 
wildlife refuges and other public lands 
and waters as they forego property taxes 
due to nontaxable federal land in their 
jurisdictions. 

Collier County got the largest por-
tion — $1,330,802 for 511,767 acres. Fed-
erally owned lands in Collier include 
Big Cypress National Preserve, Ever-
glades National Park, the Florida Panther 
National Wildlife Refuge, Rookery Bay 
National Estaurine Research Reserve and 
Ten Thousand Islands National Wildlife 
Refuge. 

“The county receives the funds, depos-
its them in the general fund and they 
are used for public safety purposes, 
including Collier County Sheriff’s Office 
and Ochopee Fire Control,” wrote Col-
lier public information coordinator Kate 
Albers, in an email. 

Lee County got $63,428 for the 2016-
17 fiscal year for land that includes J.N. 
Ding Darling National Wildlife Refuge, 
Matlacha Pass NWR and Pine Island 
NWR. Lee also will receive a second 
payment of $3,759 for 1,449 acres includ-
ing National Park System and National 

Forest Wilderness areas. The money this 
year was split between the Lee County 
General Fund, the School District, city 
of Sanibel, Mosquito Control and West 
Coast Inland Navigation District. 

Other counties set to receive the most 
money include Monroe ($1,180,195 for 
454,861 acres), Dade ($897,730 for 344,345 
acres), and Marion ($419,911 for 276,217 
acres). Some governments, including Bro-
ward, Palm Beach, DeSoto, Hendry and 
Charlotte counties received $0. 

The PILT program does not compen-
sate for all federal land. Its eligibility is 
reserved for local governments (mostly 
rural counties) that provide significant 
support for national conservation and 
recreation areas throughout the year. 

The president’s fiscal year 2017 budget 
proposes to return the PILT program 
to mandatory funding at $480 million 
annually, the Interior Department said, 
which would ensure funding stability for 
the program and local communities year 

after year.
“These investments are one of the ways 

the federal government can fulfill its role 
of being a good neighbor to local com-
munities,” said Secretary Jewell. “Presi-
dent Obama has made job creation and 
opportunity in rural areas a top priority 
for his Administration and has fought for 
continuing the PILT program. We encour-
age Congress to take the required action 
to make sure this important program 
continues.”

Using a formula provided by statute, the 
annual PILT payments to local govern-
ments are computed based on the number 
of acres of federal land and the population 
within each county or jurisdiction. 

The lands include the National For-
est and National Park Systems, lands in 
the U.S. Fish and Wildlife Refuge Sys-
tem, areas managed by the Bureau of 
Land Management, areas managed by the 
U.S. Army Corps of Engineers, Bureau of 
Reclamation water resource development 
projects, and others.

The Interior Department collects more 
than $11 billion in revenue annually from 
commercial activities on public lands, 
such as oil and gas leasing, livestock graz-
ing and timber harvesting. 

A portion of these revenues is shared 
with states and counties. The balance 
is deposited in the U.S. Treasury, which 
in turn pays for a broad array of federal 
activities, including PILT funding. Since 
PILT payments began in 1977, Interior has 
distributed more than $7.5 billion. ■

— Staff Writer Evan Williams contrib-
uted to this report.

PILT
From page 1

Consumer sentiment among Florid-
ians dropped again in June to 89, one 
point down from May’s revised reading 
and tied with September 2015 for the 
lowest reading in the last 18 months, 
according to the latest University of 
Florida consumer survey.

Of the five components that make 
up the index, three decreased and two 
increased.

Perceptions of one’s personal financial 
situation now compared with a year 
ago showed the sharpest drop, falling 
3.5 points from 85.5 to 82.0. This decline 
was shared by all Floridians except those 
with income above $50,000, whose read-
ing rose 4.3 points. In contrast, those 
with annual incomes under $50,000 
dropped 7.4 points from last month.

Opinions as to whether now is a good 
time to buy a big-ticket item such as an 
automobile went up slightly, from 94.2 to 
95.4, but again the perceptions of those 

with income below $50,000 went down.
“The trend of these two components 

together over the past three months 
indicates that perceptions of current 
economic conditions have deteriorated 
among Floridians, but this pessimis-
tic sentiment started a month earlier 
for those with annual incomes under 
$50,000,” said Hector H. Sandoval, direc-
tor of the Economic Analysis Program at 
UF’s Bureau of Economic and Business 
Research.

Expectations of personal finances a 
year from now were also down slightly, 
from 102.5 to 101.7.

Views of the future national economy 
were mixed: Expectations of U.S. eco-
nomic conditions over the next year rose 
half a point to 83.4, while expectations of 
U.S. economic conditions over the next 
five years decreased 2.3 points, from 84.9 
to 82.6.

Florida consumer sentiment is suf-
fering a three-month decline even as 
some economic indicators are positive. 

According to the latest report from 
the U.S. Bureau of Economic Analysis, 
Florida’s state Gross Domestic Product 
ranked fifth in the nation for the fourth 
quarter of 2015.

Florida’s unemployment rate 
declined again in May, dropping one-
tenth of a percentage point to 4.7 per-
cent. The number of jobs added in 
May statewide was 253,900, a 3.2 per-
cent increase compared with last year. 
Florida’s economy is growing, with 
more jobs added every month for 70 
consecutive months.

“While the decline in the sentiment 
index was marginal, it’s worth noting 
that this is the third straight month 
of declines,” said Christopher McCarty, 
director of UF’s Bureau of Economic 
and Business Research. “The national 
and international context may contrib-
ute to further declines over the next few 
months. As the campaigns for U.S. presi-
dent get in full swing, it’s not unusual 
to see drops in sentiment as consumers 

hear negative economic opinions and 
anticipate what each candidate might 
do.”

Mr. McCarty also pointed to potential 
challenges in the months ahead.

“There are lingering problems with 
weak wage growth and lower-than-
expected inflation, reflecting tepid 
demand,” Mr. McCarty said. “Interna-
tionally, many economies, such as Europe 
and Japan, are struggling with very low 
inflation and addressing it through nega-
tive interest rates.” Conducted June 1-20, 
the UF study reflects the responses of 
406 individuals who were reached on 
cellphones, representing a demographic 
cross-section of Florida.

The index used by UF researchers is 
benchmarked to 1966, which means a 
value of 100 represents the same level of 
confidence for that year. 

The lowest index possible is a 2, the 
highest is 150.

Details of this month’s survey can be 
found at bebr.ufl.edu/csi-data. ■

Survey shows Floridians more pessimistic about state’s economy
UNIVERSITY OF FLORIDA_________________________

COURTESY PHOTO

Everglades National Park is partly in Collier County. Other federally owned lands include Big 
Cypress National Preserve, the Florida Panther National Wildlife Refuge, Rookery Bay National 
Estaurine Research Reserve and Ten Thousand Islands National Wildlife Refuge.
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MONEY & INVESTING
Tough banking regulations will slow economic growth

Banking these days is a tough business 
to be in. What other industry is there in 
the world where the government man-
dates that you take a significant portion 
of your inventory and hold it in storage 
for a rainy day? 

I mean can you imagine if the same 
paradigm was applied to Starbucks? 
Sorry, Mr. CEO of Starbucks, but the 
federal government is very concerned 
about what would happen if suddenly an 
alien ship appeared above earth and its 
occupants decided that they were really 
jonesing for some java and stole all of the 
coffee beans on earth. 

So we are mandating that every third 
cup of coffee you make you pour into a 
tube that funnels it to a strategic coffee 
reserve placed near the center of the 
earth to keep it at the perfect scalding 
temperature. And no, we are not going 
to pay you for that coffee as we are just 
holding it in a reserve on your behalf and 
won’t you be happy you have it there as 
little green men are enjoying their cup 
of Joe?

This is the exact scenario that banks 
face every day. For every dollar of capi-
tal they have (which for a bank is their 
inventory that they sell to borrowers), the 
government mandates that they set aside 
a percentage of it at the Fed in case bad 

things happen. 
These reserve require-

ments are what have kept 
our banking system stable 
for decades up until the 
financial crisis in 2008 
when it was learned that 
these reserves were no 
match for investment 
bankers, securitiza-
tion and real estate 
lending. 

So in the after-
math of the govern-
ment bailouts of the 
banks, the government 
decided to play the “fool 
me once, shame on you, fool 
me twice shame on me game” 
and wanted to make sure that banks 
wouldn’t require a bailout in the future. 
One of the ways they thought to accom-
plish this was to make sure that no mat-
ter what happens in the future, banks 
would have plenty of capital to survive. 
The economy goes into recession, check. 
Inflation skyrockets, check. Unemploy-
ment soars, check. Yield curve undergoes 
dramatic shift, check. Justin Bieber elect-
ed as president as the first third party 
candidate in history, check.

I think everyone agrees that these 
“stress tests” are completely appropriate 
given the recent government bailouts. 
What is frustrating for banks is that the 
Fed is consistently moving the goal posts 
on them. Each year’s test assumes more 
dramatic economic disasters and requires 
banks to hold even more capital buffer 

against these calamities. And banks are 
responding by amassing huge capital 
reserves in fear of not passing. In fact, 
just last week the largest 33 banks in the 
U.S. passed their Fed “stress tests” with 
flying colors to the relief of bank inves-
tors.

So what is wrong with having banks 
reserve more capital against a possible 
recession? After all, who wants another 
bank crisis and bailout? To answer this 
question let’s go back to our hypothetical 
Starbucks scenario. 

If the coffee company couldn’t sell 
every third cup of coffee that it brewed, 

what is the likelihood it would 
open many new stores? Unless 
the new location was going to be 
a huge moneymaker, the company 
probably would not.

Well, that scenario is affecting 
banks large and small across the 
country right now. With banks 
under onerous new regulations, 
significant reserve requirements, 

and the high probability that 
requirements will be even 
higher going forward, what 
is the incentive for banks to 
enter new markets? What 

is the motivation to develop 
new products? Or approve a 
marginal loan? 
A thriving banking sector is 

critical for a strong economy and many 
believe that the government is suffocat-
ing this part of the economy. 

So while many are cheering the fact 
that the largest banks passed their recent 
stress tests last week, I believe that the 
banking sector will continue to be under 
pressure in the years to come as the 
flat yield curve, harsh regulations and 
increasing reserve requirements take 
their toll. 

This is bad obviously for bank stocks 
but will slow general economic growth 
as well. ■

— Eric Bretan, the co-owner of Rick’s 
Estate & Jewelry Buyers in Punta Gorda, 
was a senior derivatives marketer and 
investment banker for more than 15 
years at several global banks.

ericBRETAN
estaterick@gmail.com

 Awards & Recognition

Rob Bowen, 
owner and principal 
interior designer of St. 
Petersburg-based Rob 
Bowen Design Group, 
has been named Miro-
mar Design Center’s 
June Designer of Dis-
tinction.

Garrett Richter, president of First 
Florida Integrity Bank, was named 
Banker of the Year at the 128th annual 
meeting of the Florida Banker’s Asso-
ciation.

 Banking

Sean Friend has 
joined the condo/
homeowners asso-
ciation division of 
Iberiabank as vice 
president-commercial 
relationship manager 
to expand the bank’s 
presence in Collier, 
Lee, Sarasota and 
Manatee counties. Mr. Friend has been 
with the bank for more than a decade and 
most recently served as vice president, 
branch manager for the Naples office on 
Airport-Pulling Road. Iberiabank created 
the association solutions department in 
2010 to address the specialized needs of 
property management companies and 
condo/homeowners associations. The 
bank manages more than 2,500 associa-
tion accounts in Southwest Florida. origi-
nally from Bloomington Ill., Mr. Friend 
has lived in Florida since 2005 and has 
more than 13 years of banking experi-

ence. He graduated from Illinois State 
University with a degree in political 
science and a minor in economics and 
psychology. He completed the Greater 
Naples Chamber of Commerce GAIN 
program in 2013. He volunteers for St. 
Matthew’s House and Junior Achieve-
ment of Southwest Florida.

 Marketing

Michael Warren 
has been named vice 
president of market-
ing at Seminole Casi-
no Hotel Immokalee. 
Mr. Warren brings 
more than 13 years 
of casino and hotel 
experience to his new 
position. Most recent-
ly he was regional marketing direc-
tor for Wyndham Vacation Rentals in 
Charleston, S.C., and he previously held 
the position of vice president of market-
ing for Caesars/Horseshoe Casino in 
Cincinnati, Ohio, and Caesars/Harrah’s 
St. Louis Casino & Hotel in Maryland 
Heights, Mo. He was also director of 
VIP player services and casino market-
ing for Caesars/Harrah’s New Orleans 
Casino & Hotel in New Orleans. He 
earned a bachelor’s degree in econom-
ics from Mary Washington College in 
Fredericksburg, Va.

 Nonprofi t Organizations

Tiffany Esposito has been names 
president and CEO of the Bonita Springs 
Area Chamber of Commerce. She is cur-
rently chief of staff at the Greater Naples 
Chamber of Commerce, having previ-
ously served as vice president of opera-
tions and marketing and communications 

manager for the Boni-
ta Springs Area Cham-
ber of Commerce. Ms. 
Esposito earned a 
bachelor’s degree in 
communications and 
an MBA from Florida 
Gulf Coast University. 
In 2013, she gradu-
ated from the United 
States Chamber of Commerce Institute 
for Organization Management.

Barbara Wells has been named direc-
tor of development for the Southwest 
Florida Symphony. Ms. Wells has more 
than 25 years of experience in the arts 
and culture industry, most recently as 
director of development for BIG ARTS 
on Sanibel. She also was director of 
resource development at Community 
Cooperative Inc. and director of alumni 
relations and major gifts at the Edison 
State College Foundation (now Florida 
SouthWestern State College). She serves 
on the board of the Partnership for Phil-
anthropic Planning. Before relocating to 
Southwest Florida, she was director of 
development for Richmond Ballet, The-
atre Virginia in the Virginia Museum of 
Fine Arts and the School of the Perform-
ing Arts in the Richmond Community. 

 Professional Development

Kristi Bartlett, 
vice president of eco-
nomic development 
for the Greater Naples 
Chamber of Com-
merce, has earned the 
designation of Certi-
fied Economic Devel-
oper, a national rec-
ognition that denotes 

a mastery of skills in economic devel-
opment, professional attainment and a 
commitment to personal and professional 
growth. Ms. Bartlett leads the chamber’s 
economic development efforts including 
business retention, expansion and attrac-
tion as well as workforce development 
and strategic planning. She holds a bach-
elor’s degree in political science from the 
University of Central Florida and sits on 
the National Academy Foundation board 
for Collier County Public Schools.

M. Travis Hayes, a 
wills, trusts and estates 
attorney and a part-
ner of Lile & Hayes in 
Naples, has graduated 
from the inaugural class 
of the Florida Fellows 
Institute of the Ameri-
can College of Trust 
and Estate Counsel.

 Construction

Stevens Construction has been select-
ed as the construction manager for a 
26,000-square-foot medical office for 
Naples Community Hospital. The medi-
cal suite at 1285 Creekside Blvd. will fea-
ture endoscopy, orthopedic services, out-
patient physical therapy and hyperbaric 
chamber therapy. Stevens Construction 
is completing the tenant improvement 
while the existing Landmark Hospital of 
Southwest Florida, the long-term acute 
care facility where the project is situ-
ated, remains in operation. The project is 
slated for completion in late 2016. 

The Stevens Construction team includes 
project manager Will Houser, project 
administrator Tracey James and superin-
tendent Scott Wells. Architectural services 
are provided by HuntonBrady Architects. ■

ON THE MOVE

BOWEN
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WARREN
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BARTLETT

HAYES
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I trace my roots back to 1886, when 
my founder bought a flooring business in 
Racine, Wisconsin, and developed a paste 
wax floor care product. I started offering 
paid vacations to employees in 1900, and in 
1934, during the Great Depression, I estab-
lished a pension plan. I’m still known as 
a good place to work. I hired Frank Lloyd 
Wright to design some of my buildings. I 
generate about $10 billion in sales annually 

and employ about 
13,000 people. My 

brands include Pledge, 
Duck, Oust, Mr. Muscle, 

Windex, Saran, Kiwi, Scrub-
bing Bubbles, Raid, OFF! and 

Ziploc. Who am I?
Think you know the 

answer? We’ll announce it in 
next week’s edition. ■

THE MOTLEY FOOL®
To Educate, Amuse & Enrich

Ask the Fool

Fool’s School My Dumbest Investment

The Motley Fool Take

Name That Company

Last week’s trivia answer

Write to Us! Send questions 
for Ask the Fool, Dumbest (or 
Smartest) Investments (up to 100 
words), and your Trivia entries 

to Fool@fool.com or via  regular mail c/o 
Florida Weekly, attn: The  Motley Fool. Sorry, 
we can’t provide individual financial advice.

Understanding Credit Scores
It’s important to understand the role 

of your credit record and credit score in 
your life because a poor credit profile can 
cost you thousands of dollars. Lenders, 
insurance companies, potential landlords 
and others can use your credit score to 
determine rates they’ll charge you and/or 
whether they even want to do business 
with you. Utility  companies can base the 
deposits they require from you on your 
credit score, and even potential employ-
ers may want to look at your credit 
report. Here’s what you need to know:

There are three main credit- reporting 
agencies — Equifax (equifax.com), 
Experian (freecreditreport.com) and 
TransUnion (truecredit.com). Each cal-
culates its credit scores a little differently. 
Some lenders look at only one of the 
bureaus’ scores, some look at all of them 
and take the average, some look at all and 
take the best — and some take the worst. 
When you hear of your “FICO” score, 
it refers to the score developed by Fair 
Isaac Corp. that most lenders check. It’s 
available via the myFICO.com website.

One reason for big differences in cred-

it reports and scores between agencies 
is that they don’t all collect the same 
information. Some lenders may report 
your credit activity to one agency, but 
not another. There may also be a serious 
error on one agency’s report, affecting 
its score.

Also relevant is the timing of when in 
the credit cycle your score is calculated. 
Lenders typically report the last amount 
you were billed as your “current balance.” 
If your reported credit-card balance is 
very low, then your “debt-to-available-
credit” ratio is going to be low, too, 
helping your score. Large balances can 
depress your score.

By law, you’re entitled to a free copy 
of your credit report from each bureau 
annually. You can get them all easily via 
annualcreditreport.com. It’s worth check-
ing your reports at least once a year, 
looking for any errors and getting them 
fixed. Paying bills on time and being 
responsible about credit will give you a 
better credit score, which could save you 
a lot of money. ■

My Dumbest Sale
I bought shares of True Religion Appar-

el at $6 per share and decided to sell if it 
reached $25 — which I did. It went all the 
way up to $36 per share, so I was mad at 
myself for having reaped a smaller profit 
than I could have. However, I can’t find it 
at all now, so I guess selling at $25 wasn’t 
such a bad thing to do. 

I was a newbie investor then, and 
the newsletters that I read said that it’s 
important to establish a sell point and 
stick to it.

— B.B., online

The Fool Responds: You can’t find 
True Religion in the stock listings any-
more because the company was bought 
out by the TowerBrook Capital Partners 
limited partnership in 2013 for about $824 
million.

Instead of kicking yourself for selling, 
ask yourself what your assessment of 
True Religion’s value was at the time. If 
you didn’t think the shares were overval-
ued at $25, when you sold them, and you 
believed that the company would keep 
growing by selling jeans for $300 and 
more, then hanging on would have been 
reasonable. If you had doubts, then sell-
ing was smart. 

Don’t pick a sell price like $25 ran-
domly. Try to have a handle on the com-
pany’s value. True Religion was actually 
ailing, which is why it sought a buyer. 
Remember that fashions regularly go out 
of style. ■

Brewing Profits
After a rough 2015 and further weak-

ness so far this year, Boston Beer’s (NYSE: 
SAM) shares have fallen far from their all-
time highs of January 2015. Slowing sales 
of the company’s core Sam Adams-brand 
beer and multiple analyst downgrades 
have skunked the stock, presenting an 
attractive buying opportunity for long-
term investors interested in a high-quality 
business trading at a  bargain price.

The popularity of its Sam Adams line 
of beers has allowed Boston Beer to build 
a powerful distribution system, with shelf 
and tap space for its newest products. 
That’s helped its Angry Orchard become 
the top-selling brand in the fast-growing 
hard cider category and should also help 
spur adoption of its new hard soda drinks 
and nitro beers.

But competition has been intensifying 
within the craft brew arena, with industry 
behemoths snapping up promising craft 
brewers and new brewers continuing to 
spring up. (More than 4,000 now oper-
ate in the U.S., according to the Brewers 
 Association.)

This competition has taken a toll on 
Boston Beer’s results in recent months, 
with core shipment volume falling 6 per-
cent year over year to 830,000 barrels 
in the first quarter. Its Alchemy and Sci-
ence craft beer incubator has been driving 
new growth, though, with further growth 
expected. With its popular brands, strong 
distribution system and innovative culture, 
Boston Beer is worth considering for your 
portfolio. (The Motley Fool owns shares 
of and has recommended Boston Beer.) ■

I trace my roots back to 1965, when a 
Yale undergrad’s term paper outlined a 
system to make rapid deliveries. (He got 
an average grade on it.) I was founded in 
Little Rock, Arkansas, in 1971, and in 1973, 
my first night of continuous operation 
featured 389 employees and 14 jets deliv-
ering 186 packages overnight to 25 cities. 
Today I’m a delivery giant, employing 
nearly 400,000 people and raking in close 
to $50 billion annually. My fleet includes 
650-plus aircraft and more than 100,000 
ground vehicles. I handle more than 11 
million shipments per business day, on 
average. Who am I? (Answer: FedEx) ■

Burn Rates

QWhat’s a company’s “burn rate”? 

— B.C., Santa Rosa, California

AIt’s a measure that reflects how 
quickly a company is burning 

through its cash. You needn’t worry 
about it with most established com-
panies, but it can be worth checking 
the burn rates of smaller, fast-grow-
ing or shakier companies.

Imagine, for example, that in 
its most recent quarterly report, 
Spray-on Socks Co. (ticker: PFFFT) 
reported negative $50 million in free 
cash flow, as its cash balance fell to 
$100 million from $150 million. It’s 
not unusual for companies to lose 
money in their early years, but burn-
ing through money too rapidly is 
also what puts many of them out of 
business.

In PFFFT’s case, at its current 
burn rate of $50 million per quarter, 
it will run out of cash in just a few 
quarters. To stay alive, it will have to 
cut spending (which could slow its 
growth) or find more money (per-
haps taking on debt or issuing addi-
tional stock, which can hurt existing 
shareholders).

***

QWhat is the Federal Reserve, 
and what does it do?

— W.T., Wilkes-Barre, Pennsylvania

AFounded by Congress in 1913 and 
often referred to as “the Fed,” it’s 

the central bank of the United States. 
In its own words, the Federal 

Reserve has four main responsibili-
ties: “Conducting the nation’s mon-
etary policy by influencing money 
and credit conditions in the economy 
in pursuit of full employment and 
stable prices,” “supervising and reg-
ulating banks and other important 
financial institutions,” “maintaining 
the stability of the financial system 
and containing systemic risk that 
may arise in financial markets” and 
“providing certain financial services 
to the U.S. government, U.S. financial 
institutions and foreign official insti-
tutions.”

You can learn more about it at fed-
eralreserve.gov. ■

Want more information about 
stocks? Send us an email to 

foolnews@fool.com.

BUSINESS MEETINGS  
■ Realtors, mortgage brokers and 

builders are invited to mix and mingle 
from 5-7:30 p.m. on the first Tuesday of 
the month at Blue Martini in Mercato. 
The next gathering is July 5. Corporate 
sponsorships for the evening are available. 
RSVP at facebook.com/bluemartininaples.

■ Members and guests of the Above 
Board Chamber meet from 11:30 a.m. 
to 1 p.m. Monday, July 11, at the Hilton 
Naples. Sue Huff will moderate a panel 
discussion about the importance of hav-
ing fun in the workplace. Panelists will 
be Carol Obermeier, director of air ser-
vices development at Southwest Florida 
International Airport; Florice Hodges, 
public relations director of Best Home 
Services; and Julio Barina of Markham 
Norton Mosteller Wright & Company. 
Kim Escarra of Nations Reliable Lend-
ing is the meeting sponsor. $25 for mem-

bers, $30 for guests. RSVP at above-
boardchamber.com.

■  Wake Up Naples for members 
and guests of the Greater Naples Cham-
ber of Commerce takes place from 
7-8:30 a.m. Wednesday, July 13, at the 
Hilton Naples. David Wilkison, director, 
Collier County Growth Management; 
James French, deputy director, Collier 
County Growth Management; and Col-
lier County Commissioner Tim Nance 
will participate in a panel discussion 
about smart growth. $25 for members, 
$35 for others. RSVP by July 8 at naples-
chamber.org/events.

■ The Collier County Lodging & 
Tourism Alliance meets from 8-9:30 
a.m. Tuesday, July 19, at Hyatt House, 
1345 Fifth Avenue S. Guest speaker will 
be Jason Lauritsen, director at Audubon 

Corkscrew Swamp Sanctuary. Cost is 
$10 for alliance member, $15 for others, 
payable at the door by cash or check. 
RSVP by calling 293-5327 or emailing 
Lisa Carney at lisa.cclta@gmail.com.

■ Members of the Marco Island 
Chamber of Commerce meet for 
Business After Five from 5:30-7 p.m. 
Wednesday, July 20, onboard the Marco 
Island Princess. For more information, 
email Katie@marcoislandchamber.org.

■ The Mortgage Bankers Associa-
tion of Southwest Florida meets from 
11:45 a.m. to 1 p.m. Thursday, July 21, at 
the Club at Sterling Oaks. Guest speaker 
Mark Wright, assistant vice president 
and manager of Florida Continuing Edu-
cation for Old Republic Title, will dis-
cuss “Overcoming Title Issues.” $20 for 
members, $30 for others. RSVP via Pay-

Pal at mbaswfl.org or email twalker@
fcb1923.com.

■ The Greater Naples Chamber of 
Commerce hosts Connections Expo 
2016 from 2-6:30 p.m. Wednesday, Aug. 
24, at the Naples Grande Beach Hotel. For 
information about reserving an exhibit 
booth, visit napleschamber.org/events.

■ The Council of Hispanic Busi-
ness Professionals hosts “Latin Night: 
The Tastes and Sounds of the Domin-
ican Republic” Saturday, Sept. 17, at 
Wyndemere Country Club to benefit 
the CHBP and the Hispanic Council 
Foundation of Collier County. Tickets 
are $100 for individuals, $175 for two. 
Visit chbpnaples.org for reservations or 
more information. ■

— Email business meeting announce-
ments to cpierce@floridaweekly.com.
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If values aren’t shared,  
they aren’t lived.

For more than 90 years, BB&T Insurance Services has never taken a relationship for granted. 
We set out to earn your business each and every day. Our strong value system helps us 
determine what is right and reasonable. And to remain focused on doing what’s in the best 
interests of the clients and communities we service. Discover the value a values driven 

agency can offer for you. Insurance.BBT.com

FORT MYERS
13515 Bell Tower Drive
Fort Myers, FL 33907 

(239) 433-4535  

© 2016 Branch Banking and Trust Company.

NAPLES
889 111th Ave N, Suite 201

Naples, FL 34108 
(239) 261-0428

CAPE CORAL
4707 SE 9th Place, Suite 102

Cape Coral, FL 33904
(239) 772-5400 

BB& T - OSWALD TRIPPE AND COMPANY
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more Society and Networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. 

Send us your Society and Networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

NETWORKING
A Naples welcome for Richard LeBer of the Harry Chapin Food Bank

 1. Cari Hahn, Kathryn Hahn and Sara Hazzard
 2. Karole Davis and Ashley Jones
 3. Michael Hedberg and Donald Wortham
 4. Carolyn Tieger and David Sendler
 5. Jennifer Nackley and Alexa Nargi
 6. Bill Dillon, Richard LeBer and Kim Dillon
 7. Kari Lefor and Indee Jones
 8. Miriam Pereira
 9. Jo Anne Lundquist and Liz Pecora
 10. Keith Arnold and MJ Scarpelli
 11. Kelli King

1

4

5

8

6

9

7

2 3

10 11
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Collier County Bar Association 
installation of officers

Michael Trafi cante, Andrew Reiss,  Rachel Loukonen, Edward Larsen, Rachel Kerlek, Robert 
Doyle and John T. Cardillo

Damian Taylor, Richard Montecalvo, Kimberly Spiker 
and Marc Huling

Roetzel Law Firm partners and associates

Chris Donovan, Marc Huling, Chris Whitlington and 
Sarah Grieb

Jim Oliver and John P. Cardillo

Hugh Hayes, Ed Larsen and Marc 
Huling

Jeanne Seawald and Mike Dal Lago

The Above Board Chamber 
at the Hilton Naples

Kim Escarra, Pam Campbell and Angela Bruckner

Tiffany Cawley and Sue Haberkorn 

Ursula Pfahl, Louise Penta and Lois Bolin

Dianne Reed and Rob Esmond

Jeanne Sweeney and Ingrid Fuller

NETWORKING

“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more Society and Networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. 

Send us your Society and Networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.
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DAVID WILLIAM AUSTON, PA 
MEDITERRA RESIDENT, GOLF MEMBER & REAL ESTATE SPECIALIST

ASSISTING IN OVER 100 CLOSED MEDITERRA TRANSACTIONS SINCE 2011
AMERIVEST REALTY | Offi ce: 239.280.5433

Cortile at Mediterra
5,464 SQ FT | $3,595,000

Bellezza at Mediterra
4,517 SQ FT | $1,890,000

Monterosso at Mediterra
2,685 SQ FT | $659,000

Brendisi at Mediterra
2,873 SQ FT | $729,000

REAL ESTATE
N A P L E S  F L O R I D A  W E E K L Y

WEEK OF JUNE 30-JULY 6, 2016  | B9WWW.FLORIDAWEEKLY.COM

7408 Berkshire Pines Drive, Naples
This three-bedroom villa feels like sin-

gle-family living  with a bright, spacious 
split floor plan with vaulted ceilings, large 
kitchen with stainless steel appliances, 
granite, tile through main living area 
and bathrooms, arched doorways and 
cutouts, marble ledges, plant shelves and 
lots of storage. Lush landscaping includes 

mango, banana and orange trees. Beauti-
fully tiled entranceway leads to a double-
door entry. The community features a 
clubhouse, exercise room, library, pool, 
tennis courts, playground and more.

The property is listed at $299,000 by 
Keller Williams Realty Naples, naples.
yourkwoffice.com.  ■

28357 Tasca Drive, Bonita Springs
Looking for the perfect remodel 

opportunity? This three-bedroom home 
has amazing potential with a huge, 
open floor plan and entertainment 
space galore! The outside living options 
make this property one-of-a-kind. The 
screened lanai is perfect for sunning 
and there’s a quaint, private patio off 
the master bedroom. 

Spanish Wells is conveniently located 
close to area beaches, shopping and fine 
dining with a 27-hole golf course, com-
munity pool, tennis, fitness center, din-
ing and a variety of activities. Member-
ship is optional. It also includes access 
to Tarpon Cove Yacht and Racquet Club.

The property is listed at $299,000 by 
Treeline Realty Corp., treelnerealty.com. ■

2210 Mauritania Road, Punta Gorda
The price has been reduced on this 

Deep Creep home in perfect condi-
tion. It’s 3,200 square feet under air 
with a three-car garage. The expansive 
living area has diagonal tile, recessed 
lighting and crown molding. On the 
first floor there is also a powder room 
and an extra storage room, and a glass 
door wall gives access to the screened 

lanai and an enormous back yard for 
sports and play. Upstairs are three car-
peted bedrooms, plus an open play-
room. Conveniently located with easy 
access to I-75, this house is a must see.
The property is listed at $299,500 by 
Keller Williams Peace River PA, mc871.
yourkwoffice.com. ■

7406 Key Deer Court, Fort Myers
Tucked away in Casa Del Lago is 

this charming four-bedroom, two-bath 
home. Have your morning coffee in 
your private, screened lanai. This home 
has a nice open floor plan with the 
kitchen over looking the living area. 
Nestled between the airport and beach-
es with nearby parks, shopping, restau-

rants and entertainment, you will have 
your own piece of paradise. Case Del 
Lago offers amenities including a com-
munity clubhouse, pool, fitness room, 
basketball courts and tennis courts.

The property is listed at $299,000 by 
VIP Realty Group, viprealty.com. ■

What $300,000 will buy
in Southwest Florida



RoyalShellSales.com 
239.261.9101
For Rentals Call
239.213.3311

Florida: Bonita Springs/Estero, Cape Coral, 
Captiva Island, Fort Myers, Naples/Marco Island, 

Ocala and Sanibel Island

North Carolina: Cashiers/Lake Glenville, 
Highlands, Sapphire Valley/Lake Toxaway

CREEKSIDE
• www.3481Creekview.com
• Unmatched Lake & Golf Course Setting
• $2,495,000    MLS 216032097
Gary, Jeff & Becky Jaarda 239.273.4596

BONITA BAY

NAPLES
• Toll Brothers Custom Lakefront Home
• 2-Story,  3 BR + Den, 3.5 BA Pool Home
• $757,000   MLS 216026353
Liz Appling 239.272.7201

AVIANO

ESTERO
• Windsor/Clubview 4 BR + Den & Office, 3 BA
• 3-Car Garage, Pool/Spa
• $599,750   MLS 216016708
Katie Brady Rigsby 239.770.6061

PRESERVE AT CORKSCREW

SANCTUARY
• Beautiful Lake View
• 2 Bedroom, 2 Bath Condo w/Carport
• $480,000    MLS 216029881
Annette Villano & Jim Hiester 239.248.6798

PELICAN BAY

BOAT SLIP #17
• One of the Few Live Aboard Slips in Naples
• 70' x 18.5' Slip - 15 Minutes/2 Miles to Gulf
• $375,000   MLS 215070089
Steve Suddeth & Jenn Nicolai  239.784.0693

OLD NAPLES SEAPORT

OAKWOOD
• 1st Floor End Unit with 2-Car Garage
• 3 BR, 2 BA, Partially Furnished
• $259,000    MLS 216012963
The Bordner Team 239.989.8829

GRANDEZZA

BEACHWOOD ON THE BAY
• Immaculate 2 BR, 2 BA w/Hogue Channel & Gulf Views
• New A/C, Refrigerator, Flooring, Paint & LR/DR Furniture
• $379,000   MLS 216039860
Linda Ramsey   239.405.3054

NEW LISTING 

BONITA BEACH

NAPLES
• Immaculate 3 BR, 2 BA Condo
• Gorgeous Golf Views
• $269,900   MLS 216034095
Dodona Roboci, The Roboci Team  239.776.8123

HERITAGE GREENS

NAPLES
• 1-Story Mansion with 6,900 S.F.  Under Air
• Prime Lakefront Site & Impressive Curb Appeal
• $2,400,000   MLS 216034504
The Taranto Team 239.572.3078

QUAIL WEST

GOLDEN GATE ESTATES
• 3 Fenced Pastures, 6 Stall Barn, Riding Arena
• Completely Remodeled Ranch Home, 5 BR, 4 BA
• $749,900   MLS 214054247
The Taranto Team 239.572.3078

EQUESTRIAN DREAM

BONITA SPRINGS
• Priced to Sell, Upgrades Galore, 2,562 S.F.
• 3 BR + Den, 2.5 BA,  Salt Water Self Cleaning Pool
• $569,000   MLS 216015458
Linda Ramsey   239.405.3054

HAWTHORNE

ESTERO BAY
• 2 BR, 2 BA, 1,450 S.F. Under Air
• Lanai w/Water Views
• $449,900    MLS 216031502
Sue Ellen Mathers 239.877.2726

NEW PRICE 

ISLAND BEACH CLUB

FORT MYERS
• Pool Home Overlooking Long Lake Views
• 2,273 S.F. Under Air, 3 Bedrooms, 2 Bathrooms
• $359,000   MLS 216035684
Pam Olsen   239.464.6873

EMERALD PINES

BONITA SPRINGS
• Remodeled 1st Floor 2 BR, BA, Great Room Plan
• Turnkey "Winchester" Model w/1-Car Garage
• $239,000    MLS 216040498
The Bordner Team 239.989.8829

NEW LISTING 

WORTHINGTON GOLF & CC

PARK SHORE
• 3 Bedrooms + Den, 3.5 Bathrooms, 2-Car Garage
• Soaring Ceilings, Great Floor Plan
• $1,175,000   MLS 216008506
The Taranto Team 239.572.3078

LUSSO VILLAS

BONITA SPRINGS
• Build Your Dream Home Across from the Beach
• 0.40 Acres, 106' Wide, Deep Water
• $725,000   MLS 216025443
Liz Appling 239.272.7201

BONITA BEACH

SELLER FINANCING
• Quaint Mid-Century Remodeled Residence
• Close Proximity to the Gulf of Mexico
• $559,000   MLS 215053494
Mark Semeraro 239.370.2455

LAKE PARK - NAPLES

NAPLES
• 1.12 Lush Acres to Build Your Dream Home
• Buy Now and Build Later
• $429,888   MLS 216032110
Patti Fortune & Charles Goff 239.272.8494

NEW LISTING 

QUAIL WEST

BONITA SPRINGS
• 3 Bedrooms, 2 Bathrooms, 2-Car Garage
• Corner Lot, Fenced Yard
• $339,000    MLS 216039695
Deb Adams-Bateman 239.273.4824

NEW LISTING 

SPRING LAKES

BONITA SPRINGS
• 2 BR, 2 BA Furnished Condo w/1-Car Garage
• Outstanding Lake and Golf Course Views
• $229,000   MLS 215062173
The Boeglin Team 239.287.6414

LAS BRISAS AT SPANISH WELLS



NAPLES
• 2 Bedrooms + Den, 2 Bathrooms, Furnished
• Commanding Views of the Gulf
• $1,099,000   MLS 215056701
Doug Haughey 239.961.1561

PELICAN BAY

BONITA SPRINGS
• Boaters - Direct Gulf Access
• 4 BR, 3 BA, 3-Car Garage, Dock, Tiki Bar, Pool/Spa
• $659,000    MLS 216029712
Darlene Rice 239.325.3537

CEDAR CREEK

BONITA SPRINGS
• Furnished 3 BR + Den, 3 BA
• Pool & Spa in Spacious Screened Lanai
• $529,900   MLS 216027896
The Boeglin Team 239.287.6414

SPANISH WELLS

NAPLES
• World Class Golf & Amenities Galore
• Spacious 3 BR, 3.5 BA
• $425,000   MLS 216023913
Starr Whiting 239.404.1219

HAMMOCK BAY

ESTERO
• 2 BR + Den, 2 BA Penthouse End Unit
• Walk to Shopping, Movies, 20+ Restaurants
• $337,000   MLS 216005294
Gary Ryan 239.273.6796

THE RESIDENCE AT COCONUT POINT

SOUTHWIND
• Lake, Golf Course & Wildlife Sanctuary Views
• 2 BR + Den, 2 BA, Appx. 2,065 S.F., SE & SW Exp.
• $229,000   MLS 216018874
Leah Alfieri 239.464.2829

THE VINES AT ESTERO CC

BONITA SPRINGS
• Stunning Estate Home with Huge Lanai
• 3 BR, 3.5 BA, Tastefully Decorated w/Gourmet Kitchen
• $849,000    MLS 216030020
Jim Westerfield Realty Team 239.287.6617

BONITA LAKES

NAPLES
• Lowest Priced Camelot Townhouse
• Amenities Galore
• $650,000   MLS 216023509
Vito Bauer 239.777.7080

PELICAN BAY - AVALON

SAGE MEADOW
• Low Density Bundled Golf
• Furnished 3 BR, 3 BA
• $510,000   MLS 216015464
Bette Pitzer 239.560.2627

COPPERLEAF AT THE BROOKS

SHADOW WOOD
• 3 BR, 2nd Floor, Partially Furnished
• 180 Degree Lake to Golf Course Views
• $399,000    MLS 216028842
The Bordner Team 239.989.8829

THE BROOKS

MARBELLA
• Investor's Dream
• 1st Floor, 3 BR, 2 BA, 2-Car Garage
• $319,000    MLS 216031021
Darlene Rice 239.325.3537

SPANISH WELLS

NAPLES
• Furnished 2nd Floor Unit
• 2 BR, 2 BA, Great Golf Course Views
• $195,000   MLS 215072044
Liz Appling 239.272.7201

GLADES GOLF & COUNTRY CLUB

NAPLES
• 1.5 Acre Lot
• Gated Community - Build Your Dream Home
• $795,000   MLS 213015237
Roger Stening 239.770.4707 

NAPLES CLUB ESTATES

NAPLES
• Only 1.5 Acre Estate Lot Available in Quail West
• SW View of Natures Preserve
• $649,900   MLS 215037436
The Taranto Team 239.572.3078

QUAIL WEST

OLD NAPLES
• Old Naples "In-Town" Location 
• Furnished 2 BR, 2 BA w/Garden & Pool Views
• $495,000    MLS 216027665
The Taranto Team 239.572.3078

CASTLETON GARDENS

BONITA SPRINGS
• 2 BR + Den, 2 BA w/Open Airy Floor Plan
• Lovely Golf Course Views
• $397,500   MLS 216026143
The Boeglin Team 239.287.6414

MARBELLA AT SPANISH WELLS

NAPLES
• DiVosta Built 2 BR, 2 BA Capri Model
• Home is Light & Bright w/Eastern Exposure
• $285,000   MLS 216015990
John Aycock   239.777.9898

NEW LISTING 

ISLAND WALK

ROSEWOOD POINTE GARDEN
• Tastefully Decorated, 2 BR + Den, 1st Floor
• Golf, Tennis, Swimming, Bocce! $1,000/Year
• $194,500    MLS 216031989
Vahle Team  239.450.7805

BONITA FAIRWAYS

BAY CREST
• 3 BR + Den, 3 Full BA, 2,770 S.F. Living Area
• Golf Course View, Kitchen Granite w/SS Appliances
• $779,000    MLS 216029932
Greg Lewis, The Lewis Team 239.287.1158

SHADOW WOOD AT THE BROOKS

AVELLINO ISLES
• Newly Decorated, Furnished 3 BR, 2.5 BA Condo
• Amazing Views of Lake & Fairways
• $629,000   MLS 216000546
Kurt Petersen  239.777.0408

VINEYARDS

BORDEAUX CLUB
• Third Floor, 2 BR, 2 BA Condo
• Turnkey, Extra Storage
• $487,000   MLS 216025749
Liz Appling 239.272.7201

MOORINGS WATERFRONT

NAPLES
• Tropical 3 Bedroom, 3 Bathroom Home
• Heated Swimming Pool w/Private Kid's Playground
• $379,900   MLS 216016254
Ted Libby 239.572.0403

NEW PRICE 

MOON LAKE

BONITA SPRINGS
• Furnished 2 BR + Den, 2 BA Condo
• Beautiful Lake & Sunset Views
• $285,000   MLS 216031214
The Boeglin Team 239.287.6414

LAS BRISAS AT SPANISH WELLS

BOATERS & BEACH LOVERS
• 2 BR, 2 BA & Family Room
• Built-In Bar, Extra Large Fenced Yard
• $192,800    MLS 216040296
Jamie Lienhardt 239.565.4268

NEW LISTING 

MCGREGOR VISTA
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Kenny Rogers’ Georgia dream home goes on the auction block
TOPTENREALESTATEDEALS.COM

America’s favorite Gambler’s career 
has spanned over half a century and is 
still going strong for his farewell tour, 
The Gambler’s Last Deal, scheduled to 
run into next year. Kenny Rogers, 77, 
is retiring after performances covering 
the United States, Ireland, Philippines, 
Thailand and the United Kingdom. 
After a career that began in the 1950s 
as a teen rocker and continued as a folk 
singer in the ’60s, he’s folding his cards 
as one of the best-selling country musi-
cians of all time.  

Beaver Dam Farms, Mr. Rogers’ for-
mer estate on 973 acres just outside 
of Athens, Ga., and 90 minutes from 
Atlanta, goes up for auction on July 9. 
Conceived, designed and built by Mr. 
Rogers as his dream home, the prop-
erty consists of three private spring-fed 
lakes, a 12,000-square-foot main resi-
dence, five guesthouses, a clubhouse, a 
lake clubhouse, two swimming pools, 
two clay tennis courts, an 18-hole cham-
pionship-rated golf course and a 2-plus-
acre equestrian/multipurpose arena 
with 44 stalls.

Other details include streams with 
waterfalls, woodland trails for walking 
or riding, gardens, two gyms, a theater, 
billiards room, conference center and a 
total of 20 bedrooms.

Mr. Rogers sold the property in 2003 
to Weston Adams, who also owned 
a guest ranch and sportsman’s lodge 
in Colorado. The Adams family used 
Beaver Dam Farm as a private home in 
the first years and then turned it into 
a resort with full accommodations, spa 
services and event rentals. 

Mr. Adams died in 2011, and the fam-
ily moved to the West Coast.

Previously listed at $20 million and 
with a replacement value of $30 to $40 
million, the estate will go to the highest 
bidder at or above $3.5 million with all 
furnishings included, many of which 
were those passed on by the original 
owner.

For more information, visit TopTen-
RealEstateDeals.com. ■

Buyer says ‘I do’ to 1925 Los Angeles Colonial-style estate
TOPTENREALESTATEDEALS.COM

One of America’s favorite movie 
homes — the traditional residence 
from the 1991 version of “Father of the 
Bride” with Steve Martin, Diane Keaton, 
Kimberly Williams and Martin Short 
— recently went on the market and sold 
within a week. 

Built in 1925, the Los Angeles area 
Colonial-style residence has four bed-
rooms, four baths, gracious formal 
rooms, arches, French doors, custom 
cabinetry and bookcases in more than 
4,300 square feet of living area. There is 
an updated kitchen, a cheerful sunroom 
overlooking the backyard, a three-car 
garage and separate guest suite. It still 
has the driveway basketball court where 
father and daughter (Mr. Martin and Ms. 
Williams) shot hoops to relieve stress 
the night before the wedding. The house 
also appeared in the 1995 sequel “Father 
of the Bride Part II” as well as in 2005’s 
“Guess Who” with Ashton Kutcher and 
Bernie Mac.

Listed for $1,998,000, it went under 
contract within a week. Backup offers are 
being accepted. For more information, 
visit TopTenRealEstateDeals.com. ■

COURTESY PHOTOS

COURTESY PHOTOS

Beaver Dam Farms, Kenny 
Rogers’ former estate on 973 
acres just outside of Athens, Ga., 
and 90 minutes from Atlanta, 
goes up for auction on July 9. 
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3600 Nelsons Walk
Karen Van Arsdale 239.860.0894
Web ID 215038183 $18,900,000

3550 Gordon Drive
Cristal O’Meara 239.961.2528
Web ID 215039079 $15,900,000

3300 Green Dolphin Lane
Tom Gasbarro 239.404.4883
Web ID 216011338 $7,295,000

1375 Spyglass Lane
Karen Van Arsdale 239.860.0894
Web ID 215063104 $8,900,000

2700 Treasure Lane
Karen Van Arsdale 239.860.0894
Web ID 216034502 $4,500,000
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3003 Crayton Road
Michael G. Lawler 239.261.3939
Web ID 216023133 $3,495,000

Martinique Club #103
Darlene Roddy 239.404.0685
Web ID 216020561 $899,000

Via Delfino #301
Heather Hobrock 239.370.3944
Web ID 216007562 $2,895,000

2341 Windward Way
Michael G. Lawler 239.261.3939
Web ID LEHM042016IHE $5,995,000

590 Regatta Road
Susan Barton 239.860.1412
Web ID 216027374 $1,295,000

1

2

3

4

5

Esmeralda on Eighth #201
Paul Graffy 239.273.0403
Web ID 216010013 $2,470,000

Villas Veracruz Unit C
Shirlene Elkins 239.777.9574
Web ID 216025208 $2,450,000

Bayview Estates #1-A
Michael G. Lawler 239.261.3939
Web ID 216005664 $1,250,000

460 11th Avenue South
Karen Van Arsdale 239.860.0894
Web ID 216000861 $2,475,000

2110 Curtis Street
Fahada Saad 239.595.8500
Web ID 216040982 $807,840
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La Mer #1406
Michael G. Lawler 239.261.3939

Web ID 216002842 $1,395,000

615 Fountainhead Lane
Michael G. Lawler 239.261.3939

Web ID AUTO062216IHE $2,975,000

665 Fountainhead Way
Ira Guzzardo 917.574.3297

Web ID 216040671 $3,895,000

Grand Bay #3
Mara Muller/Amy Kodak 239.272.6170

Web ID 216021886 $2,185,000

Trieste #1101
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 215055991 $3,850,000

4244 1st Avenue NW
Debron Fowles 239.826.6655

Web ID 216028420 $1,700,000

700 Old Trail Drive
Vanya/Dimo Demirev 239.565.0550

Web ID 215051045 $1,540,000

St. Raphael #503
Craig Jones 239.825.6857

Web ID 216028148 $1,530,000

Regent #19N
Michael G. Lawler 239.261.3939

Web ID 216016305 $9,800,000

Colonade #2502
Laurie Zanelli 239.675.9777

Web ID 216002065 $798,000

Terraces #607
Marion Bethea/Anne Killilea 239.261.6200

Web ID 215034284 $995,000

719 Willowhead Drive
Debbi/Marty McDermott 239.564.4231

Web ID 216019477 $1,295,000

Mystique #303
Urness/Tarkenton 239.598.9900

Web ID 216028811 $3,400,000

7005 Rue De Marquis
Jane Darling 239.290.3112

Web ID 216024825 $1,295,000

Mystique #701
Urness/Tarkenton 239.598.9900

Web ID 216016741 $6,000,000

St. Raphael #206
Craig Jones 239.825.6857

Web ID 215072867 $1,249,000

St. Raphael #V-6
Shirlene Elkins 239.777.9574

Web ID 216023150 $1,150,000

Claridge #6B
Joann Sohn 239.450.2791

Web ID 216016019 $1,275,000

Marquesa #601
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 216035604 $1,850,000

8755 Muirfield Drive
Terri Moellers 239.404.7887

Web ID 216029474 $1,540,000

9242 Troon Lakes Drive
Patrick O’Connor 239.293.9411

Web ID 216035396 $725,000

Windsor #302
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 216021159 $8,750,000

Arielle #1505
Gordie Lazich/Mark Maran 239.777.2033

Web ID 216005769 $379,000

9024 Terranova Drive
Suzanne Amon 239.216.3906

Web ID 215056026 $1,670,000

Seville #111
Dina L. Moon 239.370.1252

Web ID 215073246 $499,000

Biltmore #602
Gilman/Hamilton/Briscoe 239.213.7463

Web ID 216018463 $3,995,000

632 Hickory Road
Agnes Zak 239.287.8036

Web ID 215065300 $1,250,000

405 Rosemeade Lane
Bordner/Hurvitz 239.560.2921

Web ID 215016941 $900,000

4641 7th Avenue NW
Melinda Gunther 239.297.2155

Web ID 216040000 $899,000

196 Eugenia Drive
Jerry Wachowicz 239.777.0741

Web ID 216013509 $2,875,000

Lancaster Square #8-804
Debbi/Marty McDermott 239.564.4231

Web ID 216013324 $599,000

68 East Avenue
Sue Black 239.250.5611

Web ID 216030195 $1,150,000

2844 Coco Lakes Drive
Kim/Dean Rose 239.404.7203

Web ID 216031387 $659,000

152 Carica Road
Sue Black 239.250.5611

Web ID 216002529 $2,099,000
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Wall Street Journal and REAL Trends Top 500 

OVER $4 BILLION  IN SALES VOLUME IN 2015*
Over 900  associates and employees
36  locations throughout Florida and North Carolina

478 Willet Avenue
Debron Fowles 239.826.6655

Web ID 216011484 $3,399,000

1395 Great Egret Trail
Melissa Williams 239.248.7238

Web ID 216041006 $5,795,000

16961 Verona Lane
Marybeth Brooks 239.272.6867

Web ID MILL061316IHE $4,495,000

6247 Highcroft Drive
Jesse Moreno 239.405.0065

Web ID 215065034 $600,000

418 Bayside Avenue
Michael G. Lawler 239.261.3939

Web ID 215061731 $3,500,000

670 101st Avenue North
Roxanne Jeske 239.450.5210

Web ID 215045493 $675,900

3299 Atlantic Circle
Roxanne Jeske 239.450.5210

Web ID 216012411 $1,199,000

Woodbridge #M-206
Helayne Frankel 239.293.7802

Web ID 216007280 $439,000

2142 Isla De Palma Circle
Joanne MacLeod 239.272.7679

Web ID 215063791 $479,000

373 Tradewinds Avenue
Clint Parsons 239.273.1474

Web ID 216016053 $1,290,000

647 108th Avenue North
Roxanne Jeske 239.450.5210

Web ID 215060961 $675,900

The Strada #5511
Susan Gardner 239.438.2846

Web ID 215072833 $798,000

Surf Colony #203
Kara Eisenga 239.398.6161

Web ID 216003420 $449,500

1617 Chinaberry Way
Heather Hobrock 239.370.3944

Web ID TEHA062016IHE $3,595,000

7743 Martino Circle
John D’Amelio 239.961.5996

Web ID 216040479 $514,500

Magnolia Cove #6204
Susan Barton 239.860.1412

Web ID 216041223 $364,500

Di Napoli #102
Michelle Thomas 239.860.7176

Web ID 216001619 $519,000

6869 Bent Grass Drive
Gary Blaine 239.595.2912

Web ID 216022704 $458,000

2750 13th Street North
Sue Black 239.250.5611

Web ID 216040321 $559,000

1227 Gordon River Trail
Daniel Guenther 239.357.8121

Web ID 216005828 $2,495,000

1505 Marsh Wren Lane
Sam Heitman 239.537.2018

Web ID 216020655 $2,195,000

Traditions #202
Fahada Saad 239.595.8500

Web ID 216009168 $1,195,000

12278 Colliers Reserve Drive
Linda Perry/Judy Perry 239.404.7052

Web ID 216032847 $1,479,000

2359 Alexander Palm Drive
Fahada Saad 239.595.8500

Web ID 216031958 $1,925,000

9245 Mercato Way
Mary Kavanagh 616.957.4428

Web ID 216028218 $1,900,000

Residences #404
Suzanne Ring 239.821.7550

Web ID WORD042716IHE $1,435,000

9306 Quarry Drive
Debra Waton 239.293.9057

Web ID 216036779 $789,900

13599 Manchester Way
Fahada Saad 239.595.8500

Web ID 216024560 $675,000

9845 Clear Lake Circle
O’Connor/Garabed 239.293.9411

Web ID 216041071 $635,000

11823 Night Heron Drive
Fahada Saad 239.595.8500

Web ID 216040947 $695,000

9197 Mercato Way
Mary Kavanagh 616.957.4428

Web ID 216039628 $1,425,000

9809 Rocky Bank Drive
Patrick O’Connor 239.293.9411

Web ID 216040711 $675,000

Antigua #105
Yola Zapiec 239.848.6693

Web ID 216040383 $769,000

11861 Hedgestone Court
John D’Amelio 239.961.5996

Web ID 216005821 $1,425,000
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No.
ONE

F L O R I D A  B A S E D 
R E A L  E S TAT E  C O M PA N Y
B Y  S A L E S  V O L U M E *

Sotheby’s International Realty® and the Sotheby’s International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity. Property information herein 

is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate and neither suggests nor infers that Premier Sotheby’s 

International Realty participated as either the listing or cooperating agent or broker in the sale or purchase of the properties depicted. 2016 REAL Trends 500 brokerages by residential sales volume. *Residential and commercial

19,000 ASSOCIATES  |  835 OFFICES WORLDWIDE 
63 COUNTRIES AND TERRITORIES GLOBALLY  |  36 PREMIER SOTHEBY’S INTERNATIONAL REALTY LOCATIONS

PREMIERSOTHEBYSREALTY.COM

FIFTH AVENUE  |  239.434.8770

CENTRAL NAPLES  |  239.659.0099 MERCATO SALES CENTER  |  239.594.9400

BONITA SPRINGS  |  239.948.4000

MARCO ISLAND  |  239.642.2222

VANDERBILT  |  239.594.9494THE VILLAGE  |  239.261.6161

SANIBEL  |  239.472.2735 CAPTIVA  |  239.395.5847

ESTUARY SALES CENTER  |  239.261.3148BROAD AVENUE  |  239.434.2424

MYSTIQUE AT PELICAN BAY  |  239.598.9900

866 Sea Dune Lane
Michelle Thomas 239.860.7176

Web ID 216011657 $5,350,000

7622 Mulberry Lane
ML Meade 239.293.4851

Web ID 216012882 $749,000

1215 6th Avenue
Larry Caruso 239.394.9191

Web ID 215059324 $519,500

Cascada #202
Michelle Thomas 239.860.7176

Web ID 216015042 $499,000

Belize #1104
Brock/Julie Wilson 239.821.9545

Web ID 216040608 $2,049,000

Boat Club #403
Sue Shaughnessy 239.248.1138

Web ID 216027148 $599,000

305 Henderson Court
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 215055001 $1,495,000

1211 Blue Hill Creek Drive
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 215056079 $650,000

1078 Blue Hill Creek Drive
Larry Caruso 239.394.9191

Web ID 215007111 $1,699,000

855 Hideaway Circle West
Brock/Julie Wilson 239.821.9545

Web ID 216010660 $459,000

789 Caribbean Court
Lura Jones 239.370.5340

Web ID 216026804 $496,000

1050 San Marco Road
Larry Caruso 239.394.9191

Web ID 216027946 $975,000

Admiralty House #N-506
Cathy Brodie 239.272.7725

Web ID 216027183 $560,000

900 North Barfield Drive
Cullen Shaughnessy 239.248.3978

Web ID 216013031 $1,199,000

South Seas #904
Vince Colace 239.260.3333

Web ID 216011725 $439,700

Eagle Cay #2-305
Darlene Roddy 239.404.0685

Web ID 216041408 $425,000

1823 Osceola Court
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 216009236 $698,500

1820 South Inlet Drive
Jim/Nikki Prange-Carroll 239.642.1133

Web ID 216023494 $415,999

1080 Dana Court
Cathy Brodie 239.272.7725

Web ID 216009753 $399,000

911 Ruby Court
Larry Caruso 239.394.9191

Web ID 215057731 $418,900

3875 Isla Del Sol Way
Rodney Green 239.470.5223

Web ID 216005185 $2,395,000

3365 Runaway Lane
Michelle Thomas 239.860.7176

Web ID 216020574 $895,000

Menaggio #201
Michelle Thomas 239.860.7176

Web ID 215041325 $549,000

Cherry Oaks #201
Lura Jones 239.370.5340

Web ID 215023560 $499,000

3275 Hyacinth Drive
Lura Jones 239.370.5340

Web ID 215041526 $1,150,000

8988 Cherry Oaks Trail
Michelle Thomas 239.860.7176

Web ID 215039283 $545,000

Menaggio #101
Brock/Julie Wilson 239.821.9545

Web ID 215046799 $475,000

Montreux #103
Lura Jones 239.370.5340

Web ID 215045545 $399,000

Varenna #203
ML Meade 239.293.4851

Web ID 216028583 $389,900

Callista #204
Michelle Thomas 239.860.7176

Web ID 215024211 $495,000

Serena #201
Lura Jones 239.370.5340

Web ID 216016621 $399,000
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Re/Max Distinction currently has positions available in all locations. If you’re interested in an exciting career in real estate, and would like more information about Re/Max Distinction, please contact Crystal at cpaz.distinction@gmail.com.

OLDE NAPLES (MAIN)
821 5th Avenue South, Suite 102

Naples, Florida 34102
 | 

VINEYARDS

 | 

BONITA SPRINGS

 | 

LELY ISLAND ESTATES
8872 LELY ISLAND 
CIRCLE
$699,900

 Beautiful 3 bedroom 
plus den with 2,802 square feet under 

Susan Heller
239.280.0939

MOON LAKE
1145 JARDIN DRIVE 
$389,000

some of the lowest fees in Naples for a 

Brandon Chicoine
520.548.9745

ADDISON RESERVE
171 GLEN EAGLE CIRCLE
$321,900

all bedrooms, fresh paint inside and 

Tyler and Eric Manring
239.289.6915 or 
239.289.6913

CARRINGTON
12811 CARRINGTON 
CIRCLE #1-201
$419,000

3 bedrooms plus den, 3 baths and 

Tyler and Eric Manring
239.289.6915 or 
239.289.6913

REAL ESTATE NEWSMAKERS
Naples-based Premier Sotheby’s 

International Realty recently celebrat-
ed the official opening of its newest 
offices in Blowing Rock and Asheville, 
N.C. The company now has 36 locations 
throughout Florida and North Carolina. 
In 2016, the annual Real Trends 500 
survey ranked the firm number 30 in its 
survey of the top U.S. residential sell-
ers by volume, the highest ranking for a 
Florida-based brokerage. 

Justin Thibaut has 
joined Land Solutions 
Inc. as a licensed sales 
associate with a specific 
focus on business devel-
opment. Mr. Thibaut 
holds a bachelor’s 
degree in construction 
management from the 
University of Florida.

WCI Communities announces the 
following top sales performers in May 
for its communities throughout South-
west Florida:

Arborwood Preserve – Lisa Potts
Artesia Naples – Brenda Anderson
The Colony Golf & Bay Club – Pat-

rick Ruff
Cypress Bend at Shadow Wood Pre-

serve – DJ Johnson
Hampton Park – Elise McMahon
LaMorada Naples – Michael Farmer
Livingston Lakes – Aaron Isban
Pelican Preserve – Cindy Volk
Timberwood Preserve – Kim Feltis
Raffia Preserve – Jamie Meisterheim

RE/MAX Distinction announces the 
following club awards based on indi-

vidual production in 2015:
Executive Club – Brandon Chi-

coine, Ramia MacDonald, Tiffany 
Luongo, Darcee Schiering and Susan 
Thomas

100 Percent Club – Allan Hase, 
Cheryl Allen, Jeremy Sedgwick, Ryan 
Stanley, Sue Benson, Aprile Osborne, 
Jason Schiering and Anthony Sco-
pano

Platinum Club – Patti Truman
Chairman Club – Susan Heller

Royal Shell Real Estate recognizes 
its top producers for the month of May:

Naples Park Shore office – The Boeg-
lin Team, top listing producer team; 
Lady Carlyon Coates, top listings pro-
ducer individual; The Sudeth/Nicolai 
Team, top sales producer team; and 
Bette Pitzer, top sales producer indi-
vidual.

Naples Fifth Avenue office – The 
Taranto Team, top listings producer 
team; Zach Fischer, top listings produc-
er individual; The Taranto Team, top 
sales producer team; and Doug Haugh-
ey, top sales producer individual.

Bonita Spring office – The Lummis 
Team, top listing producer team; Sue 
Ellen Mathers, top listings producer 
individual; The Fagan Team, top sales 
producer team; and Sue Ellen Mathers, 
top sales producer individual.

Fort Myers office – The Stouten-
burgh International Group, top listing 
producer team; Patti Testa, top listings 
producer individual; The James War-
ren Group, top sales producer team; 
and Troy De Mond, top sales producer 
individual. ■

THIBAUT

Make your home or 
business cooler. 

239-219-5857 

bestchoicewindowtinting@aol.com 
www.BestChoiceWindowTinting.com

Call for a free estimate. 
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Open Houses are Sunday 1-4, 
unless otherwise marked

>$300,000

>$400,000

>$500,000

>$600,000

>$700,000

>$800,000

>$900,000

>$1,000,000

>$2,000,000

>$3,000,000

>$4,000,000

>$5,000,000

>$6,000,000

>$9,000,000

>$19,000,000
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Sue@SueMyhelic.com · SueMyhelic.com

Cypress Woods Golf & C.C. $159,500 
Freshly painted 2BR, 2BA unit with all white kitchen. 
A Naples retreat waiting for your decorating touches.

Cypress Woods Golf & C.C. $153,500
Furnished 2BR, 2BA with huge tranquil lake view. 

Putting green, golf equity, exercise room and more.

Royal Wood $168,500
Cute and comfy turnkey furnished 2BR, 2BA with full 

golf membership/golf course view/tennis/pool/bocce.

INVESTMENT OPPORTUNITY! MOVE-IN READY! MAKE IT YOUR OWN!

JackiStrategos.com Today!

Richard Droste
REALTOR

239-572-5117
rddsmd@comcast.net

South end unit in 
gated complex. 

Spacious master suite 
w/large master bath. 
Tastefully furnished.

DELA PARK PLACE #204 - $645,000

BREATHTAKING VIEW

On a beautiful 
lake with peaceful 

surroundings. Large 
home with den, 

formal dining, family 
room. 3 bedrooms 
w/in-suite baths.

8088 TIGER LILY DRIVE - $699,000

OUTSTANDING LOCATION

Pride in ownership. 
Custom home with 
quick out to gulf. 
Dock/lift/2 jet ski 
lifts. Upgraded ss 

appliances. 
Bonus room.

1660 GALLEON COURT - $874,500

BOATER’S DELIGHT

Jacki Strategos 
GRI, CREN 

239-370-1222
JStrategos@att.net
www.jackistrategos.com

Jackistrategos239

Really charming 2nd 
fl oor unit in great 

complex.
Lovely views, 

spacious, laundry 
room in unit. garage. 

Offered furnished.

GLENEAGLES/DEERWOOD- $199,900

DEEDED CARPORT

Newly renovated Jack Nicklaus signature golf course within Naples city limits convenient to 
both downtown and Mercato. Limited membership of residents allows you to play the course 

as oft en as you like. Amenities include: fi tness center, four Har-Tru® tennis courts, 
bocce ball, kayaking club and marina with Gulf access. 

Donald Snyder
239-250-8712
Golfi ngInNaples.com

More Inventory 
Coming Soon!

CALL YOUR SPECIALIST

Want to have it all? 
GOLF, TENNIS AND GULF ACCESS! 

NAR survey shows student loan debt hurting the market
NATIONAL ASSOCIATION OF REALTORS

Seventy-one percent of non-homeowners 
repaying their student loans on time believe 
their debt is stymieing their ability to pur-
chase a home, and slightly more than half of 
all borrowers say they expect to be delayed 
from buying by more than five years.

This is according to a new joint survey 
on student loan debt and housing by the 
National Association of Realtors and SALT, 
a consumer literacy program provided by 
nonprofit American Student Assistance. The 
results also reveal that student debt post-
poned 4 in 10 borrowers from moving out of 
a family member’s household after graduat-
ing college.

Nearly three-quarters of non-homeown-
ers polled in the survey believe their student 
loan debt is delaying them from buying a 
home. Broken down by each generation 
and debt amount, the percent share is the 
highest — 79 percent — among older mil-
lennials (ages 26-35) and those with $70,000 
to $100,000 in total debt. Regardless of the 
outright amount of student debt, more than 
half of non-homeowners in each generation 
report that it’s postponing their ability to 
buy.

The survey, which only polled student 
debt holders current in their repayment, 
yielded responses from borrowers with 
varying amounts of debt from mostly a four-
year public or private college. Forty-three 
percent of those polled had between $10,001 
and $40,000 in student debt, while 38 per-
cent had $50,000 or more. The most com-
mon debt amount was $20,000 to $30,000.

Lawrence Yun, NAR chief economist, 
says the survey findings bring to light the 
magnitude student debt is having on the 
housing market and the budget of even those 
financially able to make on-time payments. 

While obtaining a college degree increas-
es the likelihood of stable employment and 
earning enough to buy a home, many gradu-
ating with this debt are putting homeowner-
ship on the backburner in part because of 
the multiple years it takes to pay off their 
student loans at an interest rate that’s often-
times nearly double current mortgage rates.

A majority of non-homeowners in the 
survey earning more than $50,000 a year — 
which is above the median U.S. qualifying 
income needed to buy a single-family home 
— reported that student debt is hurting their 
ability to save for a down payment.

“Along with rent, a car payment and other 
large monthly expenses that can squeeze 
a household’s budget, paying a few hun-
dred dollars every month on a student loan 
equates to thousands of dollars over several 
years that could otherwise go towards saving 
for a home purchase,” Mr. Yun says. 

Among non-homeowners who believe 
student debt is delaying their ability to buy, 
over three-quarters — including over 80 
percent of millennials — said their delay is 
because they can’t save for a down payment. 

Additionally, 69 percent don’t feel financially 
secure enough to buy, and 63 percent can’t 
qualify for a mortgage because of high debt-
to-income ratios.

A little over a majority of those polled, 52 
percent, expect to be delayed by more than 
five years from purchasing a home because 
of repaying their student debt. One in five 
anticipates being held back three to five 
years. Not surprisingly, those with higher 
amounts of student loan debt and those 
with lower incomes expect to be delayed 
the longest.

“Realtors work closely with our clients 
and consumers everyday; we understand 
the severity of the problem,” says Sherri 
Meadows, NAR vice president and a Realtor 
in Ocala. “This is not an abstract issue for 
us. This is why Realtors are leading the real 
estate industry in the discussion of student 
loan debt and its impact on housing by gen-
erating the most encompassing research on 
this topic.”

Mirroring other recent data on young 
Americans being more likely to live with 
their parents than in any other living situ-
ations, almost half, 46 percent, of young 
millennials polled currently live with family 
(both paying and not paying rent). Further-
more, 42 percent of respondents indicated 
student debt delayed their decision to move 
out of their family member’s home after 
college.

Highlighting the difficulty many college 
graduates faced finding employment either 
before or immediately after the Great Reces-
sion, those who graduated six to 10 years ago 
had the longest delay, with 33 percent saying 
it took more than two years to move out of 
a family home.

“Nearly three-quarters of older millen-
nials, many of whom graduated at the peak 
or immediately after the downturn, said 

their ability to purchase a home is affected 
by student debt,” Mr. Yun says. “Add in the 
detrimental effects of low inventory as well 
as rents and home price growth outpacing 
wages, and it’s mainly why the share of first-
time buyers remains at its lowest point in 
nearly three decades.”

The survey also found that student debt 
is affecting overall housing supply by hold-
ing back some current homeowners who 
otherwise would like to sell. Nearly a third of 
current homeowners, 31 percent, said their 
student debt is postponing them from sell-
ing their home and purchasing a new one. 
Of those, 18 percent believe it is too expen-
sive to move and upgrade to a new home, 
7 percent have problems with their credit 
caused by student loan debt, and 6 percent 
are underwater because student debt has 
limited their ability to pay more than the 
minimum payment on their mortgage.

“It is imperative to the nation’s economy 
that we find immediate and practical solu-
tions to financially empower the 43 million 
Americans with student debt,” John Zurick, 
president of SALT, says, adding the organi-
zation is committed to demystifying the col-
lege financing process by giving consumers 
information, instruction and individualized 
advice.

“No one should fail to realize the full 
potential of their formal education simply 
because of finances,” Mr. Zurick adds. “We 
invite the higher education community, the 
U.S. government, the private sector and oth-
ers to join with us in this movement.”

In April, SALT distributed a 33-question 
survey co-written with NAR to 75,000 stu-
dent loan borrowers who are current in 
repayment; 3,230 borrowers completed the 
survey. All information is characteristic of 
April, with the exception of income data, 
which is reflective of 2015. ■

COURTESY PHOTO

Lawrence Un, NAR chief economist, and 
Sherri Meadows, NAR vice president, say 
there should be a plan to help those with 
student debt who cannot afford to buy 
homes.



Patrick O’Connor received 

the 2016 Collier Citizen of 

the Year award, presented 

by Naples Daily News. 

CONGRATULATIONS!

Each office is independently owned and operated. Equal Housing Opportunity. 

premiersothebysrealty.com

PATRICK O’CONNOR 
NAMED 2016 COLLIER CITIZEN OF THE YEAR

We are extremely proud of Patrick’s dedication to the 

community and the values demonstrated by that commitment. 

The outpouring of congratulations and well wishes from 

our associates and employees has been truly touching and 

reminds me why I often refer to our company as a family.

WWWWeeee

mmmi yy

– JUDY GREEN
President & CEO, Premier Sotheby’s International Realty



Land of the free, home of 
the brave, the movie, the 
book, the superhero, the 
beer and a whole lot more  

Not his type
Movie reviewer Dan Hudak says
“Our Kind of Traitor” not worth
the price of admission. C15 u

INSIDE

ARMON-MEEK|MODERN IS RARELY OPEN 
in the summer, but this year the 
Naples gallery is staying open in 
July to celebrate Independence 

Day artistically.
Summer shows have been mounted only 

every few years in the gallery’s 50-year his-

tory, says Juliana Meek, gallery owner and 
director. One year, the theme was canine: 
“The Dog Days of Summer.” Another year, 
it was “Orange You Glad It’s Summer,” a 
show in which every painting had orange 
in it somewhere.

This year the theme is “Patriotic Paint-
ings.”

Naples gallery gives a patriotic 
salute in a rare summer exhibit

SEE PATRIOTIC, C4 u

BY NANCY STETSON
nstetson@fl oridaweekly.com

ECENTLY, WHILE BINGE-WATCHING 
“The Americans,” I began 
thinking about how numerous 
things share the same name, or 
a variation of that.

So many things have “Ameri-
can” in their name.

With movies, you have “American Graf-
fiti,” “American Gangster” and “American 
Beauty,” just to name a few.

On TV, there’s “American Idol,” “Ameri-
can Pickers,” “American Dad!” and “Ameri-
can Ninja Warriors.”

In honor to the Fourth of July holiday, I 

R

SEE AMERICA, C10  u

“Northrop Alpha Lockheed Orion” by John 
Baeder

BY NANCY STETSON
nstetson@fl oridaweekly.com
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MidTown treat
Restaurant critic Karen Feldman says
restaurateur Michael Hernandez
has another hit. C27 u

Marco Island | 239.642.2222
Broad Avenue | 239.434.2424
Fifth Avenue | 239.434.8770
Estuary at Grey Oaks | 239.261.3148
Mystique at Pelican Bay | 239.598.9900 
The Village | 239.261.6161
The Gallery in Central Naples | 239.659.0099
Vanderbilt | 239.594.9494
Residences at Mercato | 239.594.9400
Bonita Springs | 239.948.4000
Sanibel Island | 239.472.2735
Rentals | 239.262.4242

Save the Date
From fashions and food to art
and chocolate, upcoming charity
events have it covered. C20-21u
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FLORIDA WRITERS
The complex key to the present lies in the past of the Vietnam War 

■ “Someone Must Die” by Sharon 
Potts. Thomas & Mercer. 380 pages. 
Trade paperback, $15.95; Kindle ebook, 
$3.99.

A bone-chilling 
thriller with a strong 
sense of how history 
shapes people’s lives, 
“Someone Must Die” 
also probes deeply into 
the workings of family 
dynamics. Writer Sha-
ron Potts’ main char-
acter, Aubrey Lynd, is 
a Ph.D. candidate in social psychology. We 
meet her at home in Rhode Island where 
she is dealing with the harsh ending of a 
six-year relationship. Her boyfriend, she has 
just discovered, has been a serial cheater.

Her confidence shaken not only by her 
boyfriend’s behavior but also by her blind-
ness to it, Aubrey soon receives more bad 
news. Her 6-year-old nephew, Ethan, has 
been abducted. 

This is not the kind of return home to 
Miami that Aubrey needs, but she must 
comfort her mother, Diana, who had taken 
her grandson to the carnival where the 
abduction took place. Diana had only 
recently been reunited with her son Kevin’s 

family, and this apparent show of irrespon-
sibility only turns him against her and back 
into the embrace of his wife’s parents.

Diana is heartbroken.
After the combined police and FBI inves-

tigation begins, we learn the motive for the 
abduction: Someone leaves a note for Diana 
saying that Ethan will be returned if she 
kills Jonathan Woodward.

Jonathan, who is being 
considered for a Supreme 
Court vacancy, is Diana’s 
significant other. 

Diana is given a dead-
line by which she must 
provide proof of Jona-
than’s death. If she con-
tacts the authorities or 
misses the deadline, Ethan 
will die. In other words, 
she is put in a trap: Some-
one must die — Ethan or 
Jonathan. The fact that a 
child had died under her 
care when Diana was a 
practicing physician only 
complicates her emotion-
al situation. At first, she 
keeps the note a secret, but it doesn’t stay 
secret.

Aubrey plays an important role in the 
investigation, using her own training to 
influence the actions and perceptions of 
FBI Special Agent Smolleck and Detective 
Gonzalez of the Miami-Dade police. 

The author’s portrait of Diana splendidly 
captures her despairing sense of guilt. It 
may be that she is the actual target — that 
someone has chosen to torture her. But 

who? And why?
As with Ms. Potts’ earlier novels, the key 

to the present lies in the past — in this case, 
to a time before Aubrey and Kevin were 
born.

During 1969-70, at the height of pro-
test against the Vietnam War and gov-
ernment repression, Diana (then Di) and 

her future husband Larry 
where student activists at 
Columbia University. The 
exciting protest events in 
which they participated, 
their aspirations, their 
circle of friends, popu-
lar culture — the entire 
zeitgeist — is brought to 
readers through a mag-
nificent representation 
of Diana’s memories in 
boldface, san serif type. 

The narrative, then, 
shuttles between the two 
timelines.

The truth about the 
earlier timeline, with 
scenes of violent demon-
strations and both desired 

and unintended deaths, must be revealed in 
order to forestall the ticking time bomb that 
will otherwise end young Ethan’s life and 
ruin the lives of all who love him. 

Ms. Potts shows her true writer’s genius 
in working out the complex plot details, 
particularly the pacing, dimensions and 
impact of background revelations. People 
close to Aubrey have kept secrets for longer 
than her lifetime, and those secrets must 
come to light, present pain and shame not-

withstanding. Aubrey’s tentative and partial 
reconciliation with her father and questions 
about his second wife push readers into 
considerations that penetrate the fog of 
time, denial and fear.

Is it possible not to know the most 
important things about the people closest 
to you? “Someone Must Die” is in large part 
based on this premise. 

Such questions are on the mind of 
Aubrey and several other characters in this 
magnetic, stirring novel in which Ms. Potts 
dives deep into her characters’ minds and 
emotions and then turns her findings into 
psychological thriller gold. 

About the author
Sharon Potts is the award-winning, criti-

cally acclaimed author of four psychologi-
cal thrillers, including “In Their Blood,” 
winner of the Benjamin Franklin Award and 
recipient of a starred review in Publishers 
Weekly.

A former CPA, corporate executive and 
entrepreneur, she has served as treasurer 
of the national board of Mystery Writers 
of America, as well as president of that 
organization’s Florida chapter. She has also 
co-chaired SleuthFest, a national writers 
conference. She lives in Miami Beach with 
her husband and a spirited Australian shep-
herd named Gidget. ■

— Phil Jason, Ph.D., United States Naval 
Academy professor emeritus of English, is 
a poet, critic and freelance writer with 
20 books to his credit, including several 
studies of war literature and a creative 
writing text.

philJASON
philjreviews@gmail.com

POTTS
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But don’t go expecting to see propa-
ganda.

“I think people will be surprised,” Ms. 
Meek says. “They’ll either think it’s going 
to be very blatant patriotic work or paint-
ings of flags.” There are some paintings 
with flags in them, she allows, “But they’re 
not the main subject.”

The exhibit, which consists of 65 works 
by 21 artists, includes oils, acrylics, water-
colors and one pastel. There are also sculp-
tures.

“We really had fun putting together the 
show,” she says. “We decided to choose 
paintings that were red, white and blue. Or 
just all red or all white or all blue. Then we 
chose paintings that had patriotic images 
in them.” 

There’s also a series of paintings of 
WWII airplanes done by photorealist 
painter John Baeder.

And Ms. Meek picked several paintings 
of places across America: Hawaii, Alaska, 
Maine, the bayous of Louisiana. “There are 
farm scenes of the Midwest and scenes of 
out West,” she says. “Scenes of New York 
City as well.”

Not only was “Patriotic Paintings” fun 
to put together, she says, it showcases the 
artists represented by the gallery. The 
exhibit includes abstract, realistic, impres-
sionist and expressionist works. “It’s really 
a broad brush of many different artists 
painting different styles and different sub-
jects, but all under the umbrella of ‘Patri-
otic Paintings,’” she says.

Artists in the exhibit include: John Baed-
er, Will Barnet, Ellie Barnet, Timothy Clark, 
David Coolidge, Adolf Dehn, Jimmy Ernst, 
William Entrekin, John Falato, Robert Nat-
kin, Eliot O’Hara, Richard Segalman, Hunt 
Slonem and Jessica Daryl Winer. 

Mr. Ernst’s “Mostly White” is an all-
white abstract. 

“He did a series of white-on-white paint-
ings,” Ms. Meek says. “He did that because 
he didn’t want his work to be photo-
graphed. This was in the 1960s and ’70s,” 
she explains, “and it would’ve been hard to 
photograph. Of course, today a camera can 
pick up the nuances of white on white.”

In addition to Mr. Baeder’s newer works 
depicting vintage planes, several of his 
paintings of diners are included.

The mark of a good artist, Ms. Meek 
says, is someone who explores something 
new and different as a way to challenge 
themselves and grow. In moving from din-
ers to vintage airplanes, Mr. Baeder has 
taken a totally new direction, she says. “It 
makes him excited to do something new 
and challenge himself in that way.”

The exhibit also boasts three portraits 
of Abraham Lincoln done by Mr. Slo-
nem, who Ms. Meek says is the Harmon-
Meek|modern’s most internationally well-
known artist and one of few artists who 
are popular both commercially and with 
museums. “He’s in more than 150 museum 
collections,” she says.

Mr. Slonem was part of Andy Warhol’s 
Factory.

“He took a lot of tips from that art-
ist, one of them being how to walk that 
line between the commercial world and 
the museum world,” says Ms. Meek. “He 
scratches into the surface of the paint 
using the opposite end of his brush that 
he’s whittled down to a point. He does 
it all by hand. He has to know how dry 
the oil paint is. He paints very thick, lots 
of layers. (And with the scratching,) he’s 

trying to bring up the under layers of the 
oil. When he scratches in, he has to feel 
how wet or dry the oil is to get the right 
texture.”

Ms. Meek refuses to name a favorite 
painting.

“When I pick out a show, every single 
painting is my favorite,” she says, explain-
ing that she visits the artists’ studios to 
choose the paintings. “Every painting is 
one that I would love to have in my own 
collection.” ■

PATRIOTIC
From page 1

‘Patriotic Paintings’ exhibit
>> Where: Harmon-Meek|modern, 382 12th 

Ave. S., Naples

>> When: July 1-30

>> Special hours: Noon to 5 p.m. Friday-

Monday, July 1-4

>> Regular hours: Noon to 4 p.m. Tuesday-

Saturday, or by appointment

>> Info: 262-2699 or harmonmeek.com

“The Battery” by Adolf Dehn 

“Hot Cup Diner” by John Baeder

“Border Patrol” by William Entrekin

“Abraham Lincoln” by Hunt Slonem

“Closed” by John Baeder
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Call 239.649.2275 for Reservations
NaplesPrincessCruises.com

550 Port-O-Call Way, Naples, FL 34102

Off ering Daily Public Cruises
Seabreeze Lunch, Dinner, Hors d’oeuvres 

Aft ernoon and Sunset Sightseeing

The Best Events Are on the Water 

Buy One, Get One Half Price
Wednesday Dinners

Saturday Sightseeing (12:30 & 3:00)
Sunday Hors d’oeuvres

Based on availability. Valid on adult tickets from June 4, 2016 to September 28, 2016. 
No other coupons or discounts apply.

Boat and jet ski rentals also 
available at the marina!

Live Entertainment on Tuesdays through Summer!

66

Welcome Aboard!

Catch the Sugden’s summer show
The Naples Players present “Catch Me If 

You Can” July 1-31 on the main stage at the 
Sugden Community Theatre. Based on the 
Dreamworks motion picture of the same 
name, the musical is about chasing your 
dreams and not getting caught. It tells the 
true story of young and charming con artist 
who forges his way to millions and success-
fully poses as a pilot, a doctor and a lawyer.

The stage adaptation was written by 
Terrence McNally, with music by Marc 
Shaiman and Scott Wittman. Dawn For-
nara directs and Charles Fornara serves as 
musical director for The Naples Players’ 
production.

Jacob Hartman stars as Frank Abagnale Jr. 
(Leonardo Dicaprio in the film). Mr. Hart-
man was most recently seen on the Sugden 
stage in “Oklahoma!” last season and in 
“Gypsy” in 2014.

Dave Gipson plays Carl Hanratty, the FBI 
agent leading the hunt for Abagnale. Mr. 
Gipson portrayed Jean Val Jean in “Les Mis-

erables” for The Naples Players and served 
as musical director for “Oklahoma!”

Local stage veteran actor Paul Graffy 
plays Frank Abagnale Sr. Katie Raleigh is 
Paula Abagnale, Frank Jr.’s beautiful French 
mother. Molly Spiroff is Brenda Strong, 
Frank Jr.’s love interest. Alyssa Lee, last seen 
in “A Sleeping Country,” plays  Brenda’s 
mother; and Paul Nicodemi (“Other Desert 
Cities”) plays Brenda’s father. ■

‘Catch Me If You Can’
>> Who: The Naples Players

>> When: July 1-31, 8 p.m. Thursday-
Saturday and 2 p.m. Sunday

>> Where: The Sugden Community Theatre

>> Tickets: $40 for adults, $10 for students

>> Info: 263-7990 or naplesplayers.org

‘Flapper!’ filled with 1920s fun
KidzAct, the youth troupe of The Naples 

Players, presents the musical “Flapper!” Fri-
day-Sunday, July 1-3, in the Tobye Studio at 
the Sugden Community Theatre. Showtime 
is 6:30 p.m. Friday and Saturday, July 1-2, and 
2 and 6:30 p.m. Sunday, July 3. Call 263-7990 
or visit naplesplayers.org for tickets. 

The play by Tim Kelly with music and 
lyrics by Bill Francoeur is a tribute to the 
1920s, complete with Ziegfeld girls, jewel 
thieves, gangsters and phonies. 

Polly Pepper is a young flapper who 
knows how to live in the time of Stutz 
Bearcat automobiles, raccoon coats, uku-
leles and beauty contests. To celebrate her 
18th birthday, when she’ll inherit a fabulous 

diamond necklace called the “Ice Garden,” 
she’s planning a madcap birthday party and 
inviting all her pals. But with a friend like 
Susan Stuyvesant-Fish, she doesn’t need any 
enemies.

Polly’s new boyfriend, Buck Wayne, 
wouldn’t miss the birthday bash, even if he 
has to land his private plane on the lawn 
of the polo grounds. But there’s trouble 
ahead as mobsters plan to grab the neck-
lace. Thanks to Polly, they’re defeated in 
uproarious fashion. Not only does she save 
the necklace, she also saves her aunt from 
losing money and manages to become the 
star of the Ziegfeld Follies before she even 
cuts the cake. ■

Awards Cermony | 5pm | Tavern on the Bay
ALL POKER HANDS MUST BE TURNED IN 
BY 5:30PM! NO EXCEPTIONS!
Winner's announced at 7pm

PRE-REGISTRATION PARTY  
Friday July 1st | Tavern on the Bay

BENEFITING

BayBay

Bayyhe Be Bayyn then e BaBayhe Ba
INNED INE NENENN INN

NTASF BOAT  
POKER RUN

BBEBBE
Naples Take a  
  Soldier Fishing

50% Payout to Poker Run Winner 
 50% OF PROCEEDS TO CHARITY

489 Bayfront Pl ace, Naples – 239.530.2225

FOR MORE INFO GO TO 

naplestakeasoldierfishing.com

POKER RUN 
Saturday July 2nd
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WHAT TO DO, WHERE TO GO
THEATER
Catch Me If You Can – By The 
Naples Players at Sugden Community The-
ater July 1-31. 263-7990 or naplesplayers.org. 
See story on page C5.

Flapper! – By KidzAct of The Naples 
Players July 1-3 in the Tobye Studio at the 
Sugden Community Theatre. 263-7990 or 
naplesplayers.org. See story on page C5.

An Empty Plate in the Café du 
Grand Beouf – By Florida Laboratory 
Theater on select dates through July 2. 1634 
Woodford Ave., Fort Myers. 218-0481 or 
laboratorytheaterflorida.com. 

101 Dalmatians – By Broadway Palm 
Children’s Theatre on select dates through 
July 1. 1380 Colonial Blvd., Fort Myers. 278-
4422 or broadwaypalm.com.

Menopause: The Musical – At 
Broadway Palm Theatre through July 2. 
1380 Colonial Blvd., Fort Myers. 278-4422 
or broadwaypalm.com. 

THURSDAY6.30
Check Out E-Resources – Need 
help downloading e-books or audiobooks 
from the library? Curious about learning 
a new language with your laptop or tab-
let? Find help in using the Collier County 
library system’s many electronic resources 
anytime from 2-4 p.m. at Naples Regional 
Library. Bring your device and just stop in. 
No registration required. 650 Central Ave. 
262-4130 or collierlibrary.org.

Imagine That – Explore your wildest 
imagination in a session with author/illus-
trator Brooke Dierkhising from 2-3 p.m. at 
South Regional Library. Learn the scientific 
connection between the imagination and 
learning, discover tools such as meditation 
and being in nature to calm and energize, 
and dive into how the words of a story 
become a powerful tool for keeping the 
brain fit through visualization. 8065 Lely 
Cultural Parkway. 252-7542 or collierlibrary.
org.

Calypso Prince – Aki de Leon, son of 
calypso legend “The Roaring Lion” Rafael 
de Leon, speaks at 7 p.m. at The Holocaust 
Museum & Education Center of Southwest 
Florida about his father, the musical genre 
and its contributions during World War 
II. Free, but reservations requested. 4760 
Tamiami Trail N. 263-9200 or holocaust-
museumswfl.org. 

Live Music – The Marc Vee Trio per-
forms from 7-10 p.m. at Paradise Wine. 687-
3155 or paradisewinellc.com. 

FRIDAY7.1
Creature Feature – Everglades Won-
der Gardens invites kids to meet a resident 
flamingo and enjoy themed art and sto-
ries from 9:30-11:30 a.m. Free with regular 
admission. 992-2591 or evergladeswonder-
garden.com.

Kids Free Friday – One paying adult 
($5) can bring up to five kids for free 
admission to the Rookery Bay Environ-
mental Learning Center from 10 a.m. to 
2 p.m. for activities, stories and a feature 
film about creatures of the sea. This week’s 
focus: fish. A food truck is on site from 11 
a.m. to 2 p.m. No registration required. 300 
Tower Road. 530-5958 or rookerybay.org.

Hot Summer Nights – The Collier 
County Sheriff’s Office hosts family activi-
ties from 6-9 p.m. at the Immokalee Sports 
Complex. 505 Escambia St., Immokalee. 
774-4434 or colliersheriff.org. 

Live Music – The Marc Vee Trio per-
forms from 6:30-9:30 p.m. at Paradise Wine. 
687-3155 or paradisewinellc.com. 

SATURDAY7.2
To Market, To Market – The Third 
Street South Farmers Market keeps going 
through summer from 7:30-11:30 a.m. every 
Saturday. 434-6533 or thirdstreetsouth.com.

Step Out Early – Everglades City 
celebrates Independence Day early with 
a parade at 10:30 a.m. followed by family 
activities at McLeod Park throughout the 
day and fireworks at 9 p.m. 695-3781 or 
evergladeshistorical.com.

Jazz Concert – The Naples Jazzmas-
ters perform from 1-3 p.m. at The Norris 
Center. 213-3058 or naplesdixielandjazz-
band.com. 

A Stand-Up Guy – Nore Davis 
(“Boardwalk Empire,” “Inside Amy Schum-
er”) takes the stage tonight and Sunday, 
July 3, at Off the Hook Comedy Club. 2500 
Vanderbilt Beach Road. 389-6901 or offthe-
hookcomedy.com.  

SUNDAY7.3
Walk the Dog – Naples Botanical 
Garden hosts the pooch patrol from 9-11:30 
a.m., when well-behaved, leashed dogs are 
welcome to accompany their owners for a 
stroll. Free for Garden members and their 
canines, regular admission plus $9.95 per 
pooch for others. 643-4737 or naplesgarden.
org.

Marvel-ous BBQ – The Naples Zoo 

hosts a Super Heroes BBQ starting at 11:30 
a.m. Guests can enjoy a full day at the zoo, 
a barbecue lunch and a visit with Captain 
America. $10-$45. 262-5409 or napleszoo.
org. 

Fireworks in Fort Myers – The 
Fort Myers Miracle presents a fireworks 
show after the 6 p.m. game at Hammond 
Stadium. 768-4210 or miraclebaseball.com.  

MONDAY7.4 
Parade Time – Naples’ annual Inde-
pendence Day parade steps off at 10 a.m. 
and processes down Third Street South 
and Fifth Avenue. 213-7120 or naplesgov.
com.  

Light Show – Sugden Regional Park 
hosts Collier County’s Independence Day 
celebration from 2-10 p.m. with a free ice 
cream social, family activities, entertain-
ment and a fireworks show over the lake 
at sundown. Bring chairs and blankets. 
Free. 4284 Avalon Drive. 252-4000 or col-
lierparks.org.

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Broken 
Embraces” (Spain, 2009) by Pedro Almo-
dovar at 7 p.m. Harry Caine, a blind writer, 
reaches this moment in time when he has 
to heal his wounds from 14 years back. 
He was then still known by his real name, 
Mateo Blanco, and directing his last movie. 
$10. 10150 Bonita Beach Road. 495-8989 or 
artcenterbonita.org. 

TUESDAY7.5
Pups on Patrol – Naples Botanical 
Garden welcomes well-behaved, leashed 
dogs with their owners from 8-11 a.m. Free 
for Garden members and their canines, 
regular admission plus $9.95 per pooch for 
others. 643-4737 or naplesgarden.org.

Early Bird Walk – Corkscrew Swamp 
Sanctuary hosts early bird walks through 
the swamp from 8-11 a.m. $10-$25, regis-
tration required. 348-9151 or corkscrew.
audubon.org. 

Free Kids Flick – Paragon Pavilion 
presents a free screening of “Big” at 10 a.m. 
today through Thursday. 596-0008 or para-
gontheater.com.

Terrific Tuesdays – See any show at 
Mercato’s Silverspot Cinema for just $8 
every Tuesday. 592-0300 or silverspot.net. 

Make Your Own – Learn how to make 
(and then take home) natural home and 
body care products including sunscreen 
and air freshener in a Lifelong Learning 
class from 10 a.m. to noon at Naples Botani-
cal Garden. Instructions will be provided 
for laundry detergent, shampoo, tooth-
paste and scouring powder with all-natural 
ingredients. $15 for Garden members, $20 
for others. Sign up by calling 643-7275 or 
emailing lll@naplesgarden.org.

WEDNESDAY7.6
Local History – Naples Historical Soci-
ety hosts a docent-guided walking tour of 
the downtown historical district setting out 
from Historic Palm Cottage at 9:30 a.m. 261-
8164 or napleshistoricalsociety.org. 

Guest Lecture – Everglades Wonder 
Gardens hosts a lecture from 9:30-11:30 
a.m. about paddling regulations in local 
waterways. 992-2591 or evergladeswonder-
gardens.com. 

Lunch & Learn – Corkscrew Swamp 
Sanctuary invites guests to bring a lunch 
and learn about Florida’s wetland permit-
ting process from noon to 1 p.m. Free with 
regular admission. 348-9151 or corkscrew.
audubon.org. 

Art ALIVE – Naples Art District galler-
ies and studios, north of Pine Ridge Road 
and west of Airport-Pulling Road, welcome 
visitors from 5-8 p.m. 580-7999.

COMING UP
Free Film – Steve Carrell, Channing 
Tatum and Mark Ruffalo star in “Foxcatch-
er” (USA, 2014), showing at 2 p.m. Thurs-
day, July 7, at Naples Regional Library. Mark 
and Dave Schultz, U.S. Olympic wrestling 
champions, join Team Foxcatcher led by 
multimillionaire John E. du Pont as they 
train for the 1988 games in Seoul. But 
John’s emotional self-destruction threatens 
to consume them all. 650 Central Ave. 262-
4130 or collierlibrary.org.

Classic Flick – Marco Island Center 
for the Arts presents a screening of “Butch 
Cassidy and the Sundance Kid” (1969) at 
6:30 p.m. Friday, July 8. Two western rob-
bers flee to Bolivia when the law gets too 
close. Free, but donations appreciated. 1010 
Winterberry Drive. 394-4221 or marcois-

“#Unexpected,” an exhibition of photographs by Mila Bridger, opens from 6-10 p.m. Friday, 
July 1, at the Sidney & Berne Davis Art Center in downtown Fort Myers. Entertainment by 
Tripleshot and a book signing by Cornell Bunting, the author of “Lion With No Road,” are also 
part of the evening. $5 suggested donation. 333-1933 or sbdac.com.
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WHAT TO DO, WHERE TO GO
landart.org.

Aquatic Gardening – Learn all about 
container gardens for water lilies and more 
aquatic plants in a Lifelong Learning work-
shop from 10-11 a.m. Saturday, July 9, at 
Naples Botanical Garden. $15 for Garden 
members, $20 for others. Sign up by call-
ing the Garden at 643-7275 or emailing lll@
naplesgarden.org.

Jazz Concert – The Naples Jazzmas-
ters play from 1-3 p.m. Saturday, July 9, at 
The Norris Center. 213-3058 or naplesdix-
ielandjazzband.com. 

Double Dip – The Marco Players hosts 
a double feature at 8 p.m. Saturday, July 
9, with performances by Square 1 Improv 
and fiddler J. Robert. $20, cash or check at 
the door. 1089 N. Collier Blvd. 642-7270 or 
themarcoplayers.com. 

Foreign Film – The FGCU Renaissance 
Academy screens “Under the Bombs” 
(Lebanon, 2009) at 2 p.m. Sunday, July 10, 
at the university’s Naples campus. During a 
cease-fire in the Lebanon-Israeli conflict of 
2006, a Christian taxi driver brings a Shiite 
woman from Beirut to the heart of the con-
flict in the country’s south. As they scour 
the rubble of local towns for her son, they 
discover that despite their very different 
backgrounds they have much in common. 
$5 for RA members, $7 for others. 1010 Fifth 
Ave. S. 434-4737 or fgcu.edu.

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Nicky’s 
Family” (2011) at 7 p.m. Monday, July 11. A 
documentary about Nicholas Winton, an 
Englishman who organized the rescue of 
669 Czeck and Slovak children just before 
the outbreak of World War II. $10. 10150 
Bonita Beach Road. 495-8989 or artcenter-
bonita.org. 

Hot Summer Nights – The Collier 
County Sheriff’s Office hosts family activi-
ties from 6-9 p.m. Friday, July 15, at McLeod 
Park in Everglades City. 208 S. Copeland 
Ave. 774-4434 or colliersheriff.org. 

Summer Jazz – Vodkanauts perform 
from 6:30-9:30 p.m. Saturday, July 16, on 
the lawn at the Naples Beach Hotel & Golf 
Club as part of the SummerJazz on the Gulf 
series of free concerts. 261-2222 or naples-
beachhotel.com.

Foreign Film – The FGCU Renaissance 
Academy screens “The Castle” (Australia, 
1997) at 2 p.m. Sunday, July 17, at the uni-
versity’s Naples campus. A working-class 
family fights city hall after they are told to 
vacate their beloved family home to allow 
for infrastructural expansion. $5 for RA 
members, $7 for others. 1010 Fifth Ave. S. 
434-4737 or fgcu.edu.

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Therese” 
(France, 2012) at 7 p.m. Monday, July 18. An 
unhappy woman struggles to break free 
from societal pressures. $10. 10150 Bonita 
Beach Road. 495-8989 or artcenterbonita.
org. 

Hot Summer Nights – The Collier 
County Sheriff’s Office hosts family activi-
ties from 6-9 p.m. Wednesday, July 20, at 
Seagate Elementary School. 774-4434 or 
colliersheriff.org. 

Wading the Flats – Lovers Key State 
Park invites kids ages 6 and up to explore 
the sea grass flats with a guide at 10 a.m. 
Thursday, July 21. Free, but registration 
required. 463-4588 or floridastateparks.org.

Double Dip Repeat – The Marco 
Players hosts a double feature at 8 p.m. 
Saturday, July 23, with performances by 
Square 1 Improv and fiddler J. Robert. $20, 
cash or check at the door. 1089 N. Collier 
Blvd. 642-7270 or themarcoplayers.com. 

Films for Film Lovers – Centers for 
the Arts Bonita Springs screens “Amélie” 

7.1
-3

1

Through 8.5
■ See Neapolitan Art David’s first-place “Who 
You Lookin’ At?” on display with 50 other images 
taken by photographers around the country that 
make up the Camera USA juried exhibition hanging 
at The von Liebig Art Center through Aug. 5.

— naplesart.org

■ Aki de Leon, son of calypso 
legend “The Roaring Lion” 
Rafael de Leon, speaks at 7 
p.m. Thursday at The Holocaust 
Museum & Education Center 
of Southwest Florida about his 
father and the contributions 
of calypso music during World 
War II.

— holocaustmuseumswfl.org

■ Aki de Leon son of calypso

6.30

■ The Naples Players present the musical version of “Catch Me If 
You Can,” the story of con artist Frank Abagnale Jr., July 1-31 at the 
Sugden Community Theatre.

— naplesplayers.org

7.4

■ The Naples Independence Day parade steps out at 10 
a.m. Monday and marches down Third Street South and 
Fifth Avenue. Fireworks at the Naples Pier start at sunset.

— naplesgov.com

■ The Naples Zoo 
hosts a Super Heroes 
barbecue starting at 
11:30 a.m. Sunday. 
Visitors can enjoy a full 
day at the zoo, a barb 
ecue lunch and a visit 
with Captain America.

— napleszoo.org

at 100 aa m.m. 
egisistration 
epparks.org.

Thhe Marco 
at 8 p.m. 

mances by 
obert. $20, 
N. Collier 
rrs.com. 

CCenters for 
s “Amélie” 

7.3



C8    WEEK OF JUNE 30-JULY 6, 2016    NAPLES FLORIDA WEEKLY

LIFELONG CARE FOR DENTAL RESTORATIONS

Whether dental restorations such as crowns, bridges, 
and veneers are supported by natural teeth 
or implants, they require lifelong care. Newly 

revised guidelines recommend that patients with dental 
restorations visit their dentists at least every six months so 
that the dentist and/or hygienist can clean, adjust, repair, or 
replace their restorations. The dental team can also advise 
patients with dental restorations about home maintenance. 
Dental restorations made of composite materials, metal 
alloys, porcelain, plastic, and other manmade materials 
collect dental “plaque” (the sticky bacterial film that 

constantly forms on the teeth) that must be removed with 
daily brushing and flossing. Otherwise, these colonies of 
germs will harden into tartar, compromise restorations, 
and threaten gum and bone health. 

We are committed to excellence in the fields of cosmetic 
and restorative dentistry. We work with our patients so 
they can achieve and maintain a beautiful smile and 
healthier gums and teeth. If problems are diagnosed 
and addressed early on, teeth can often be saved. We 
are currently accepting new patients. Please call us to 
schedule an appointment. 

George M. Mantikas, DMD, LLC

A Practice For

Optimal Dental Fitness

The Only Naples Restaurant Where  
Fresh Seafood is Flown in Daily  

From New England! 

4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors.  
Specials good June 30-July 7.

CHEF BILL’S SPECIALS
SERVED ALL DAY!

32 oz. bone-in Tomahawk steak served  
with two 1-pound Maine lobsters served with 

chowder, salad, baked potato and veggies     

Two 1-pound Maine lobsters served  
with chowder, corn on the cob 

and drawn butter  

Two 2½-pound Maine lobsters served  
with chowder, salad, corn on the cob  

and baked potatoes   

CHEF BILL’S  
DINNER SPECIALS

Served  All Day!

SUMMER   
KITCHEN HOURS 

MON-TUE-WED 
FEATURE $21.99

Two 1-pound Maine 
lobsters served with  

corn on the cob  
and drawn butter 

(Twin lobsters  
cannot be split)

VISIT OUR STORE IN THE BONITA PLAZA 

10347 Bonita Beach Road, Suite 109
Located at the corner of Old 41 & Bonita Beach Road at Johnny Malloy’s

239.405.7326
islandblind.net

HOURS: MONDAY-FRIDAY 10-4:30 · SATURDAY 10-3 · SUNDAY & EVENINGS BY APPOINTMENT 

DRESSING SOUTHWEST FLORIDA’S 
WINDOWS ONE HOME 

AT A TIME FOR 20 YEARS!

DAN AND VICTORIA SERINO

Basswood Plantation Shutters

$1699
 SF

(Minimum Purchase Required)

All Custom Window Treatments, 
Sheer Draperies And Bed Linens

20%
 OFF

Come See Our 
New Hunter 

Douglas Gallery 
Featuring Allustra 
Window Coverings 

and Fabrics!

Purchase Tickets:

OffTheHookComedy.com

Located Inside 
ROW SEAFOOD

COMEDIAN 
NORE DAVIS
June 30th-July 3rd

COMEDIAN
EDDIE IFFT

July 7th-9th

WEDNESDAY & THURSDAY
HAPPY HOUR 4-7
FREE COVER! Live Music by 
Manhattan Connection

RowSeafood.com
239-389-6901
2500 Vanderbilt Beach Road
Suite 1100, Naples, FL 34109

WHAT TO DO
(France, 2001) at 7 p.m. Mon-
day, July 25. When an innocent 
and naive girl in Paris with her 
own sense of justice decides 
to help those around her, she 
falls in love along the way. $10. 
10150 Bonita Beach Road. 495-
8989 or artcenterbonita.org. 

Ancient Walk – Tour 
the ancient bald cypress for-
est at Audubon Corkscrew 
Swamp Sanctuary from 9 
a.m. to noon Wednesday, 
July 27. Free, but registration 
required. 348-9151 or cork-
screw.audubon.org.  

Hot Summer Nights – 
The Collier County Sheriff ’s 
Office hosts family activities 
from 6-9 p.m. Friday, July 
29, at Vineyards Community 
Park. 6231 Arbor Blvd. 774-
4434 or colliersheriff.org. 

Full Frontal – The Naked 
Magic Show gives audiences 
an eyeful at 8 p.m. Friday, 
July 29, at the Barbara B. 
Mann Performing Arts Hall, 
Fort Myers. 489-0326 or 
bbmannpah.com.

Castles For Kids – Gol-
isano Children’s Museum of 
Naples hosts the fourth annual Castles 
for Kids sand-sculpting competition 
complete with mermaids and pirates and 
more fun from 8:30 a.m. to noon Monday, 
Aug. 1, at La Playa Beach & Golf Resort. 
Teams of four kids and one adult com-
pete for the best sand sculpture. Regis-

tration and sponsorship opportunities 
are available now. Email Liz Cashman at 
lcashman@cmon.org.

Films for Film Lovers – Cen-
ters for the Arts Bonita Springs screens 
“Young & Beautiful” (France, 2012). A 
call girl remains curiously aloof about 

The opening reception for the Town and Country exhibit at 
the Center for Visual Arts Bonita Springs takes place from 
6-8 p.m. Friday, July 1. The exhibit includes photography 
by James Ballotti (above). Free admission. 26100 Old 41 
Road. 495-8989 or artcenterbonitaorg.
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BOOK BY TERRENCE MCNALLY WITH MUSIC BY MARC 
SHAIMAN AND LYRICS BY SCOTT WITTMAN AND MARC 

SHAIMAN. BASED ON THE DREAMWORKS MOTION PICTURE

A high-flying musical comedy about chasing 
your dreams and not getting caught

13 Years Voted  
“Best Live Theatre”

THE NAPLES
PLAYERS
 Be a part of the show!

JULY 1 - 31

THURSDAY - SATURDAY 8:00 P.M. 
SUNDAY 2:00 P.M.

IN BLACKBURN HALL  

Adults $40
Students 21 and under $10 

Tickets: 239-263-7990 or  www.naplesplayers.org
The Naples Players at Sugden Community Theatre

701 5th Ave. South, Naples, FL 34102

FREE ADMISSION • LAWN CHAIRS WELCOME

On the lawn across from MASA 
and Silverspot Cinema

Located just north of Vanderbilt Beach Road on U.S. 41
239.254.1080 • MercatoShops.com

A showcase of local music, art, complimentary 
tastings and great shopping & dining deals. 

EVERY Tuesday from 6-8pm. 
For details join the e-newsletter at MercatoShops.com.

Swampy, Southern Rock
Americana & Alternative Country

WHERE TO GO
her hotel room trysts and the money she 
makes. $10. 10150 Bonita Beach Road. 495-
8989 or artcenterbonita.org. 

Stella! – Marco Island Center for the 
Arts screens “Casablanca” (1942) at 6:30 
p.m. Friday, Aug. 12. In the early days of 
World War II, an American expatriate 
meets a former lover in Morocco. Free, 
but donations appreciated. 1010 Winter-
berry Drive. 394-4221 or marcoislandart.
org.

Return of the Double Dip – The 
Marco Players hosts a double feature at 8 
p.m. Saturday, Aug. 13, with performances 
by Square 1 Improv and fiddler J. Robert. 
$20, cash or check at the door. 1089 N. 
Collier Blvd. 642-7270 or themarcoplay-
ers.com. 

Foreign Film – The FGCU Renais-
sance Academy screens “Everlasting 
Moments” (Sweden, 2008) at 2 p.m. Sun-
day, Aug. 14, at the university’s Naples 
campus. In a time of social change and 
unrest, a young woman wins a camera in 
a lottery. $5 for RA members, $7 for oth-
ers. 1010 Fifth Ave. S. 434-4737 or fgcu.
edu.

Morning Constitutional – Cork-
screw Swamp Sanctuary hosts early bird 
walks through the swamp from 8-11 a.m. 
Tuesday, Aug. 16. $10-$25, registration 
required. 348-9151 or corkscrew.audubon.
org. 

Turtle Time – Lovers Key State Park 
invites kids ages 6 and up to learn about 
sea turtles at 10 a.m. Thursday, Aug. 18. 
Free, but registration required. 463-4588 
or floridastateparks.org.

Ancient Walk – Tour the ancient 
bald cypress forest at Audubon Cork-
screw Swamp Sanctuary from 9 a.m. to 
noon Wednesday, Aug. 24. Free, but reg-
istration required. 348-9151 or corkscrew.
audubon.org.

Double Dip – The Marco Players 
hosts a double feature at 8 p.m. Saturday, 
Aug. 27, with performances by Square 1 
Improv and fiddler J. Robert. $20, cash or 
check at the door. 1089 N. Collier Blvd. 
642-7270 or themarcoplayers.com. 

Surprise Inside – Cirque du Soleil 
presents “Ovo” Sept. 28-Oct. 2, at Ger-
main Arena. 948-7825 or germainarena.
com. 

Tater Salad – Ron White, best known 
as the whiskey-swilling, cigar-smoking 
comedian from the Blue Collar Comedy 
Tour, takes the stage at 8 p.m. Thursday, 
Sept. 29, at the Barbara B. Mann Perform-
ing Arts Hall, Fort Myers. (800) 440-7469 
or bbmannpah.com. 

Good Vibrations – The Beach Boys 
perform at 7:30 p.m. Wednesday, Dec. 14, 
at the Barbara B. Mann Performing Arts 
Hall, Fort Myers. $38-$73. (800) 440-7469 
or bbmannpah.com. ■

 — Email calendar listings and high-
resolution photos to Lindsey Nesmith 
at lnesmith@floridaweekly.com. Please 
send Word or text documents and jpgs 
with time, date, location, cost and con-
tact information. No pdfs or photos of 
fliers. Deadline for calendar submis-
sions is noon Monday. No phone calls, 
please. 
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offer a loopy look at myriad, disparate 
things named The Americans. Or Amer-
ica. Or even Amerika.

■ “The Americans” the TV series
“The Americans” is a clever and com-

plex FX cable series about Elizabeth and 
Philip, a couple of Rus-
sian spies (Keri Russell 
and Matthew Rhys) liv-
ing in the suburbs of Vir-
ginia, just north of Wash-
ington, D.C., during the 
Cold War in the 1980s. 
Not even their children 
nor the FBI agent living 
next door suspect. An 

uncommonly good TV series marked by 
intelligent writing and deft acting, it’s 
now in its fourth season.

Its creator, Joe Weisberg, told Slate 
that the show “at its core is a marriage 
story.”

“International relations is just an 
allegory for the human relations,” Mr. 
Weisberg was quoted. “Sometimes, when 
you’re struggling in your marriage or 
with your kid, it feels like life or death. 
For Philip and Elizabeth, it often is.”

Mr. Weisberg, who previously worked 
for the CIA, says the company acciden-
tally gave him the idea for the series: 
When he was taking a polygraph test as 
part of his entrance exams, they asked 
him, “Are you joining the CIA in order 
to gain experience about the intelligence 
community so that you can write about 
it later?” Mr. Weisberg says the idea had 
never even occurred to him until the CIA 
posed that question.

■ “The Ameri-
cans” the book 
of photographs

Originally pub-
lished in 1958, 
“The Americans” 
is a groundbreak-
ing book of photographs by Robert 
Frank. With aid of a Guggenheim Fellow-
ship, Mr. Frank traveled around the U.S. 
for two years, taking 28,000 photographs 
of Americans in cities in Michigan, Geor-
gia, Florida, Louisiana, Texas, California, 
Nevada, Utah, Montana and Illinois.

His images were considered contro-
versial because they deviated from the 
photographic norms of the time.

Beat writer Jack Kerouac wrote an 
introduction for the U.S. edition of “The 
Americans.”  

According to The Guardian news-
paper, Mr. Frank’s book “Changed the 
nature of photography, what it could say 
and how it could say it … It remains per-
haps the most influential photography 

book of the 20th century.” 
In 2009, Mr. Frank’s photos from 

“The Americans” were displayed at the 
National Gallery of Art in Washington 
D.C., the San Francisco Museum of Mod-
ern Art and the Metropolitan Museum of 
Art in New York City.

■ “The Americans” the novel
“The Americans” is the last title in Jake 

Jones’ Kent Family Chronicles, a collec-
tion of historical novels. This 1979 book 
was preceded by “The Bastard,” “The 
Rebels,” “The Seekers,” “The Furies,” 
“The Titans,” “The Warriors” and “The 
Lawless.” Mr. Jones then wrote his North 
and South trilogy.

■ “The American” the movie
A 2010 movie starring George Cloo-

ney, “The American” is based on Mar-
tin Booth’s 1990 novel “A Very Private 
Gentleman.” Parts of the dialogue are 
also taken from Graham Greene’s novel 
“The Honorary Consul.” The late Roger 
Ebert gave it four stars, calling it “grip-
ping.” Leonard Maltin described the film 
as “short on dialogue and action and long 
on atmosphere.” But then again, it stars 
George Clooney.

■ “The Quiet Ameri-
can” the novel

Based on British author 
Graham Greene’s expe-
riences as a war corre-
spondent in French Indo-
china during the early 
1950s, “The Quiet Ameri-
can” looks at American 
involvement in Vietnam 
during that time. The novel was adapted 
into film in 1958 and 2002.

■ The Quiet American musical duo
The Quiet American is a husband-and-

wife duo, Aaron and Nicole Keim, who 
play folk music that, according to their 
website, “incorporates traditional bal-
lads, banjo breakdowns, raggy choruses, 
gospel duets and other dusty American 
gems … The Quiet American reminds you 
why homemade, hand-crafted, American 
folk music will never fade away.” 

In addition to harmonizing together, 
the two play mandolin, ukulele, banjo, 
guitar and accordion.

■ America the band
This 1970s trio had hits includ-

ing “Horse With No Name,” “Ventura 
Highway,” “Sister Golden Hair,” “Lonely 
People” and “Tin Man.” Ironically, the 
musicians met in high school in London, 
England, as their fathers were all in the 
U.S. Air Force, stationed nearby. (They 
explained in a Los Angeles Times arti-
cle that they named themselves Amer-
ica because they didn’t want people to 
think they were British musicians trying 
to sound American.) They sang folk-
infused slow to mid-tempo songs with 

three-part-harmony. 
It is, unfortunately, America who first 

recorded and unleashed “Muskrat Love” 
on the world. The Captain and Tennille 
released a cover of it in 1976; it became a 
Top 10 hit (and an annoying earworm for 
the rest of us).

Some America trivia: In 2001, Janet 
Jackson used a sample of a guitar riff 
from America’s “Ventura Highway” in 
her song “Someone to Call My Lover.”

And at least a dozen of the group’s 
albums begin with the letter “H.” 

 
■ “Amerika” the mini-series

This 1987 mini-series stars Kris Krist-
offersen, Sam Neill, Robert Urich, Mariel 
Hemingway and Christine Lahti. The 
14½-hour series, aired over seven nights, 
looks at an imaginary America 10 years 
after it’s been taken over by the Soviet 
Union. Ironically, although part of the 
series was filmed in Nebraska, it was 
also filmed in three different cities in 
Ontario, Canada.

■ “Amerika” by Franz Kafka 
“Amerika” is Franz Kafka’s incomplete 

first novel that was published after his 
death. It’s said that Kafka referred to 
it as his “American novel.” It tells the 
bizarre story of a 16-year-old European 
immigrant who escapes to New York 
and eventually winds up in Oklahoma, 
tempted by an ad for the Nature Theatre 
of Oklahoma. 

■ America Ferrera the actress
You’d be forgiven for 

thinking America Ferrera 
was named after the coun-
try, or trio of countries. But 
she was most likely named 
after her mother, who was 
from Honduras. Initially, Ms. 
Ferrera didn’t like her first 
name and went by her mid-
dle name, Georgia, until she 
began acting professionally. 

America Ferrera portrayed 
Betty Suarez in the ABC TV 
series “Ugly Betty” and is 
now a regular and a co-pro-
ducer in the NBC sitcom “Superstore.” 
But prior to all that, when she was 18, she 
had her first movie role in the 2002 film 
“Real Women Have Curves.” She has 
also appeared in “The Sisterhood of the 
Traveling Pants” movie and its sequel.

■ Captain America in the comics
This comic book character dresses in 

red, white and blue and carries a giant, 
red-and-white shield that almost looks 
as if he borrowed the Target logo. He’s 
the only superhero we’re aware of who 
wears a giant “A” on his forehead, as if 
he’s Hester Prynne.

■ “American Photographs” the icon-
ic book

Along with Mom and apple pie, Walk-

er Evans’ black-and-white photographs 
are quintessentially American. “Amer-
ican Photographs” is an iconic book, 
originally printed in 1938. Its landmark 
photos were shot during the 1930s and 
capture America at the time: Model Ts 
and subway scenes, white clapboard 
churches and roadside stands, cemeter-
ies and garages.

■ “American Rhapsody: Writers, 
Musicians, Movie Stars, and One 
Great Building” the new book

Claudia Roth Pierpont’s just-released 
book, “American Rhapsody: Writers, 
Musicians, Movie Stars, and One Great 
Building,” examines the American spirit 
in 12 essays. Each one is a literary por-
trait of a book, film, song or building that 
has made our American culture what 
it is. Writers include Edith Wharton, 
James Baldwin and Dashiell Hammett. 
Movie stars include Orson Welles, Mar-
lon Brando and Katharine Hepburn. As 
for the musicians, she writes about Nina 
Simone and George Gershwin. 

The “one great building”? The Chrys-
ler Building, of course.

■ “An American in Paris” the movie
The 1951 film inspired by George Ger-

shwin’s 1928 orchestral composition of 
the same name, “An American in Paris” 
includes dance numbers choreographed by 
Gene Kelly (who starred in the film) and 
songs such as “Embraceable You,” “I Got 
Rhythm,” “Our Love is Here to Stay” and 
“S’Wonderful.” It concludes with a 17-minute 
ballet scene that is the movie’s climax.

On April 12, 2015, a Broadway adap-
tation of the film opened on Broad-
way. Nominated for 12 Tony Awards, 
this lyrical, romantic musical won four, 
including Outstanding Choreography 
(Christopher Wheeldon) and Outstand-
ing Orchestrations (Christopher Aus-
tin.) It also won an Outer Critics Circle 
Award for Outstanding New Broadway 
Musical.

■ American Dart Association
According to the American Dart Asso-

ciation, there are 16.64 million dart play-
ers in the country. The American Dart 
League insists on its website that “it is 
not a fad or a trend and has been played 
for decades here in the United States.”

■ America the beer
This summer, Budweiser is calling its 

beer America, instead of Budweiser. So 
you can get drunk on America, if you so 
choose.

But according to money.com, you 
won’t be drinking an American-owned 
product, as Budweiser is a global firm 
based in Belgium.

“ ... If you’re drinking America because 
you think doing so somehow supports 
America, well, wake up to a sobering 
reality: The beer labeled America is not 
American.” ■

AMERICA
From page 1
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Antica Murrina • Blanc Du Nil • The Center Bar • Children’s Couture
DeRomo’s Gourmet Market, Restaurant & Banquet Room

DeRomo’s Gift Baskets & Pastaria • Divino Gelato • Enchanted Ballroom
Evelyn & Arthur • International Jewelers • Jami’s • John Craig Clothier

Kay’s On The Beach • Kelly Chase Couture Bridal Salon 
Local Roots Farmers Market • Marc Joseph New York • Marisa’s Shoes

Molino’s Ristorante • Robert Of Philadelphia • Roy’s Restaurant • Signatures 
Tara Grinna Swimwear • To The Moon • Well Read BoutiqueTara Grinna Swimwear • To The Moon • Well Read Boutique

www.PromenadeShops.com • 26795-26851 South Bay Drive, Bonita Springs,  FL 34134

Promenade at Bonita Bay is Southwest Florida’s premiere destination for an 
interesting mix of stores, restaurants, professional offices and exciting year-round 
events in a beautiful open-air shopping center. You simply must see it to believe it – 
Promenade at Bonita Bay will transport you to a whole new world!

A Shopping & Dining Experience!

SWFL’S PREMIER DINNER THEATRE

1380 COLONIAL BOULEVARD, FORT MYERS
239.278.4422  •  www.BroadwayPalm.com

UP NEXT

JULY 7 - AUG 13
JUST $20 - 18 & Under Special 

NOW - JULY 2
Four women at a lingerie sale have nothing in common except a black lace bra…
AND memory loss, hot flashes, night sweats, not enough sex, too much sex and 
more. The Hilarious Celebration of Women and The Change® is set to classic tunes 
from the 60’s, 70’s and 80’s that will have you laughing and dancing in the aisles.

IN THE OFF BROADWAY PALM

NOW - JULY 30

PUZZLE ANSWERS

Love your pet? Share a pic
Our favorite project every summer at 

Florida Weekly is the Pet Lovers special 
edition that features — what else? — photo-
graphs from our readers of the furry, slith-
ery, slobbery, whiskered, feathered, hoofed, 
amphibious and otherwise non-human com-
panions that help make your lives complete.

So grab your smartphone or camera 
and click away. Then email your favorite 
shot (one entry per person) to pets@flori-
daweekly.com. Be sure to tell us your full 
name and phone number, the name of your 
pet(s) and anything else you think we might 
want to know about your animal friend(s).

Our pet-friendly staff will choose our 
favorite few dozen for publication in the July 
21 edition. 

We’ll also pick three top pets whose own-
ers will receive gift certificates ($250 for first 
place, $100 each for second and third) to a 
local pet supply store.

Deadline for submissions of high-resolu-
tion jpgs (300 dpi) is 11:59 p.m. Sunday, July 
10. But please don’t wait; we want to start 
admiring, laughing at and loving your pets 
as much as you do. ■

CELEBRITY EXTRA
 Taylor Hicks working on show

BY CINDY ELAVSKY

Q: Earlier this year, I was thrilled to see so 
many familiar faces on the 
series finale of “American 
Idol.” It got me to wonder-
ing what Taylor Hicks has 
been up to. 

— Tanya T., Biloxi, 
Miss.

A: Taylor has been tour-
ing and recording pretty 
much nonstop since he 
became America’s fifth 
“Idol.” Aside from his hec-
tic tour schedule (go to tay-
lorhicks.com to see if he’s performing near 
you), he’s also working on a new food/travel 
show airing this fall on INSP called “State 
Plate,” wherein he visits all 50 states, high-
lighting each one’s food, people and culture.

I recently spoke with Taylor, and he thinks 
this new project is a “home run”: “I look at it 
like there’s an element of ‘Dirty Jobs by Mike 
Rowe,’ only it’s farm-to-table. I definitely get 
my hands dirty. I don’t want to say that I get 
my hands dirty with farm animals, but I’d be 
lying to you if I didn’t say that (laughs). 

“We really dig in, exploring each par-
ticular food: where it comes from and the 
people behind it. If you want something to 
be successful, you have to appeal to a broad 
audience, and you won’t find a broader audi-
ence than exploring the particular foods that 
people love in every state.”

Q: I’ve watched every episode of “Bates 
Motel,” and although I figured Norma (Vera 
Farmiga) would be killed by Norman, I still 

don’t want it to end. Can’t the writers contin-
ue this thriller by making Norman take over 
Norma’s character as well as his psychotic 
personality, and thrill the viewers for a few 
more seasons? 

— Jo C., via email

A: There’s no cause for alarm yet, Jo. 
“Bates Motel” will be back for a fifth and 
final season, most likely in spring 2017. Exec-
utive producer Carlton Cuse said that the 
final season will adapt the events of “Psy-
cho,” the feature film the series is based on. 
I was as surprised as anyone that Norma 
was killed in the fourth season’s penultimate 
episode. I had always thought she’d be alive 
until the end, with the series finale leading 
us into the events of the movie. Don’t think 
that we’ve seen the last of Vera Farmiga. I 
have a feeling she’ll be with us — and in Nor-
man’s mind — for the final season.

Readers: Last but not least, here’s a par-
tial list of popular cable shows that won’t be 
back for the 2016-17 season: “Agent X,” “The 
Awesomes,” “Awkward,” “Benders,” “Bitten,” 
“The Brink,” “Chasing Life,” “Continuum,” 
“Da Vinci’s Demons,” “Damien,” “Deadbeat,” 
“Dominion,” “Downton Abbey,” “Faking It,” 
“Getting On,” “Hell on Wheels,” “Hemlock 
Grove,” “Hindsight,” “House of Lies,” “Key 
and Peele,” “The League,” “Legends,” “Lost 
Girl,” “Mad Dogs,” “Manhattan,” “Penny 
Dreadful,” “Royal Pains,” “Satisfaction,” “The 
Soul Man” and “Wallander.” ■

— Write to Cindy at King Features Week-
ly Service, 628 Virginia Drive, Orlando, FL 
32803; or email her at letters@cindyelavsky.
com.

WEBSTER PR

Taylor Hicks
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I Do...

Hilton Naples (239) 659-3108 | naples.hilton.com 
5111 Tamiami Trail North, Naples, Florida, 34103

IS YOUR PREFERRED DATE AVAILABLE?
Celebrate your special day at the Hilton Naples.

Our elegant, upscale hotel off ers all-inclusive packages 
from 10 to 300 guests. Whether you envision an intimate

ceremony on the beach with close friends and family,
or a lavish reception, let our wedding professionals make 

your wedding dreams come true.  
Contact us today for venue availability 

PUZZLES

By Linda Thistle

★ ★
Place a number in the empty 

boxes in such a way that each 
row across, each column down 

and each small 9-box square 
contains all of the numbers 

from one to nine.

Sponsored By:

★ Moderate    ★ ★ Challenging
★ ★ ★ Expert

Puzzle Difficulty this week: 

 SEE ANSWERS, C11 SEE ANSWERS, C11

HOROSCOPESALSO INCLUDED
CANCER (June 21 to July 22) You 

might suspect that someone you trust 
has misled you on an important mat-
ter, but a more balanced view of things 
reveals a misunderstanding to be the 
culprit. 

LEO (July 23 to August 22) The Big 
Cat’s animal magnetism has rarely been 
stronger. You can either just bask in all 
that admiration or use it to your advan-
tage, especially in the workplace.

VIRGO (August 23 to September 
22) Someone who previously balked 
at cooperating with you on a project 
suddenly has a change of heart. Accept 
both help and advice with grace.

LIBRA (September 23 to October 
22) Some hazy issues still need to be 
cleared up before you can move on 
with your new plans. A friend from the 
past reaches out to re-establish old ties.

SCORPIO (October 23 to Novem-
ber 21) Continued positive fall-out fol-
lows that risky workplace decision you 
made some time ago. Your payoff will 
soon prove to be more substantial than 
you expected. 

SAGITTARIUS (November 22 to 
December 21) A personal relationship 
continues to be affected by a recent 
unexpected turn of events. Things need 
to work themselves out without finger-
pointing.

CAPRICORN (December 22 to Jan-
uary 19) It’s a wonderful week for all 
you capricious Goats to kick up your 

heels with friends or family members 
in some well-earned fun and frivolity.

AQUARIUS (January 20 to Febru-
ary 18) Caution is advised before mak-
ing a financial commitment to someone 
you don’t really know. There are better 
ways to build friendships than with 
risky fiscal dealings.

PISCES (February 19 to March 20) 
Travel plans continue to be favored. A 
change of scenery brings new opportu-
nities, both personally and profession-
ally. Be open to the possibilities.

ARIES (March 21 to April 19) You 
dislike waiting for promises to be ful-
filled and for commitments to be kept, 
but resist your headstrong tendency to 
push things along. Your patience will 
be rewarded.

TAURUS (April 20 to May 20) 
Expect continuing opposition to your 
plans from die-hard detractors. How-
ever, your determination to see things 
through will carry the day. A Pisces has 
romantic ideas.

GEMINI (May 21 to June 20) You 
might be too close to a troublesome 
workplace situation to deal with it 
successfully. Step away in order to get 
a better perspective. A solution soon 
becomes obvious. 

BORN THIS WEEK: You have a 
strong sense of loyalty that shows itself 
best in your relationships with family 
and friends. ■
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Best Family Fun Activity
Best of the Gulfshore Awards 

NaplesZoo.org  I  facebook.com/napleszoo

Get Closer! 
Closer to Animals. Closer to Nature. Closer to Family.

239-262-5409  I  1590 Goodlette Rd. Naples, FL

Discover zebras, leopards, lions, ride a camel 
and hand-feed a giraffe! Enjoy shows, a wild 
cruise through islands of monkeys, meet 
animal keepers and much more! 

Best Family F
Best of the Gulfs

*Applies to selected sailings. Valid on new bookings made by July 31, 2016. Onboard credit offer is per suite. 50% off a second suite must be booked on the 
same voyage as the fi rst suite. Offer is not combinable with all offers. Subject to change and availability. Restrictions apply. Please contact us for complete details.

(239) 261-1177
(800) 523-3716
www.preferrednaples.com
SunTrust Building at Pelican Bay

801 Laurel Oak Drive · Suite 300 Wilma Boyd – CEO

Additional Itineraries and Dates Available!

DATE DAYS FROM/TO SHIP

Aug 6 7 Galápagos, Baltra roundtrip Silver Galapagos
Aug 22 9 Mediterranean, Venice–Athens Silver Spirit
Aug 25 7 Alaska, Seward–Vancouver Silver Shadow
Oct 4 14 Australia, Cairns–Balikpapan Silver Discoverer
Oct 8 7 Galápagos, Baltra roundtrip  Silver Galapagos
Nov 3 15 Mediterranean, Athens–Dubai Silver Cloud
Nov 14 18 Antarctica, Valparaíso–Ushuaia Silver Explorer
Nov 26 12 Asia, Hong Kong–Singapore Silver Discoverer

2
0

1
6

1 $1,500 PER SUITE 
ONBOARD CREDIT

2 TWO-CATEGORY 

SUITE UPGRADE 

3 50% OFF 
SECOND SUITE

or

or

CHOOSE YOUR CRUISE AND 
ONE OF THESE SAVINGS:

WAYS TO

SAVE
ON WORLDWIDE 
VOYAGES WITH

—Silver Select—

CONTRACT BRIDGE
The one that got away

BY STEVE BECKER

A good way of improving your play 
is to ask yourself, after going down in 
a contract, whether you could have 
made it. This type of self-analysis 
helps to prevent a future error of the 
same kind. 

Take this case where South made a 
mistake that cost him dearly. He ruffed 
the diamond lead, drew trumps, then 
played a heart to the ten, losing to the 
jack. 

East returned a low club, and West 
won the jack with the queen.  West led 
another heart, the queen losing to the 
king, and East then cashed the ace of 
clubs to put the contract down one. 

South was without question very 
unlucky on the deal. He tried three 
finesses and lost them all. He would 
have gotten home safely had West 
held the king or jack of hearts, or 
had East held the queen of clubs. The 
odds against losing all three finesses 
were 7-1. 

Nevertheless, he should have made 
the contract, despite the bad lie of the 
cards. South overlooked a line of play 
that would have assured his success 
and did not depend on any luck at all. 

After drawing trumps, he should have 
attacked clubs, not hearts, by leading 
a club from his hand at trick four. The 
purpose of this play would be to estab-
lish his fourth club, which eventually 
would provide a parking place for one 
of dummy’s hearts. 

This approach would have rendered 
the location of the A-Q of clubs and K-J 
of hearts totally irrelevant. If West took 
the first club and led a heart, declarer 
would finesse the queen, after which the 
defense could not score a second heart 
trick regardless of what East did next. ■
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FILM CAPSULES
Finding Dory ★★1/2

(Voices of Ellen DeGeneres, Albert 
Brooks, Ed O’Neill) Dory (Ms. DeGe-
neres) tries to find her long-lost parents 
in this sequel to “Finding Nemo.” It’s 
a sweet, occasionally funny and some-
times tedious story; you will enter with 
great excitement and exit with mild 
disappointment. Rated PG.

Central Intelligence ★
(Kevin Hart, Dwayne Johnson, Amy 

Ryan) A tame accountant (Mr. Hart) 
is forced to team up with an eccentric 
CIA agent (Mr. Johnson) to stop the 
sale of encrypted satellite codes. It’s an 
unfunny, horrid slog of a movie that’s 
woefully void of laughs, decent action 
and (contrary to its title) intelligence. 
Rated PG-13. 

Now You See Me 2 ★★★
(Woody Harrelson, Jesse Eisenberg, 

Daniel Radcliffe) The Four Horsemen 
(Mr. Harrelson, Mr. Eisenberg, etc.) 
magicians are kidnapped by a tech mag-
nate (Mr. Radcliffe) and forced to steal 
a valuable computer chip. It’s clever 
and enjoyable; the fact that it’s largely 
far-fetched and unrealistic is part of its 
charm. Rated PG-13. 

Maggie’s Plan ★★★
(Greta Gerwig, Ethan Hawke, Juli-

anne Moore) Maggie (Ms. Gerwig) falls 
in love with and marries John (Mr. 
Hawke), only to realize she made a 
horrible mistake and needs to reunite 
him with his ex-wife (Ms. Moore). It’s a 
clever premise with enough laughs and 
brutal honesty to make it solid enter-
tainment. Rated R. 

Popstar: Never Stop Never Stopping 
★★★

(Andy Samberg, Sarah Silverman, Imo-
gen Poots) Pop star Conner4Real (Mr. 
Samberg) strikes out with his second solo 
album, sending his life and career into a 
tailspin. It’s a laugh riot from start to fin-
ish that dares to satirize pop culture and 
the idol worship of celebrities. Rated R.

X-Men: Apocalypse ★★
(James McAvoy, Jennifer Lawrence, 

Oscar Isaac) Prof. X (Mr. McAvoy) 
and Mystique (Ms. Lawrence) lead the 
X-Men against the world’s first and 
most powerful mutant, Apocalypse (Mr. 
Isaac). The villain is boring, and the 
ample visual effects don’t make up for 
the flawed story. Rated PG-13.

Alice Through The Looking Glass 
★★

(Mia Wasikowska, Sacha Baron Cohen, 
Johnny Depp) Alice (Ms. Wasikowska) 
returns to Wonderland and travels back 
in time to save the Mad Matter’s (Mr. 
Depp) family. The visuals are impres-
sive, but the performances and story 
feel overdone. Rated PG.

Neighbors 2 ★★1/2
(Seth Rogen, Rose Byrne, Zac Efron) 

After living next to Teddy’s (Mr. Efron) 
fraternity in “Neighbors” (2014), Mac 
(Mr. Rogen) and Kelly (Ms. Byrne) now 
must deal with a sorority (led by Chloe 
Grace Moretz’s Shelby) moving in next 
door. It’s not as funny as the original, 
and its strong feminist message doesn’t 
quite fit with the absurd comedy. Still, 
it’s humorous enough to warrant a mod-
erate recommendation. Rated R. ■
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Chef’s Three Course Tasting Menu $28

Serving Dinner Nightly beginning at 5pm

The Claw Bar & Tavern Open at 4pm

Live music nightly 6:00-9:00

Sunday Brunch 10:30am - 2pm

239.591.3837 · 799 WALKERBILT ROAD, NAPLES 
Located Off U.S. 41, ¼ Mile North of Immokalee Road

BAYHOUSENAPLES.COM

HOT DAYS, COOL NIGHTS
AT THE CLAW BAR

239.434.6533/thirdstreetsouth.com

Every Saturday Morning from 7:30 to 11:30 a.m.
Featuring Dozens of Vendors All Summer Long

In the Parking Lot behind Tommy Bahama between Third & Gordon Drive

Sunday-Thursday 4-9 p.m.
Friday-Saturday 4-10 p.m.

Reservations Taken 
239.261.0622

Enjoy a Great Selection 
of Steaks & Fresh Fish, 

plus Soups, Salads, 
Burgers, Sliders & More

t-michaels.com
4050 Gulf Shore Boulevard North; 

Take US 41 to Park Shore

Friday Night Specials

RIBS
Half Rack $14
Full Rack $24

Served w/fries, baked beans 
& coleslaw

FISH & CHIPS
All-You-Can-Eat $19

served w/coleslaw

Saturday Night Special

PRIME RIB
$19

served w/baked potato 
& vegetable du jour

or

NAPLES BEST STEAK & SEAFOOD 
HOUSE ON THE WATER

Available in 

dining room 

or lounge!

We’re celebrating July 4th w/ribs, hamburgers & hot dogs!

LATEST FILMS
‘Our Kind of Traitor’

★ ★
Is it worth $10? No

“Our Kind of Traitor” is not my kind 
of traitor movie. It lacks suspense, logi-
cal motivations and coherence. A globe-
trotting story of secret intelligence and 
high corruption should, at its heartiest, 
captivate with intrigue, solid perfor-
mances and twists you can’t see coming. 
It has none of the above.

Sure, there’s a traitor involved, but not 
an interesting one. Dima (Stellan Skars-
gard) is a money launderer for the Rus-
sian Mafia whose new boss (Grigoriy 
Dobrygin) wants him dead. While on 
holiday in Marrakech, Dima befriends 
husband-and-wife tourists Perry (Ewan 
McGregor) and Gail (Naomie Harris), 
and asks Perry to take a disk back to 
London for MI6. Stupidly — probably 
because he’s weak-willed and has a ter-
rible haircut — Perry agrees.

Really, disk transportation should 
have been the end of it for Perry and 
Gail. But the story, adapted by Hossein 
Amini and based on the John LeCarre 
novel of the same name, stubbornly 
insists on keeping them involved. MI6 
Agent Hector (Damian Lewis) tells 
them Dima doesn’t trust British intel-
ligence to do right by him, so Perry and 
Gail need to tag along when Hector 
meets Dima. 

Here the story strains and loses you. 
It’s established that Perry and Gail are 
in need of personal redemption, but in 
no way does that justify their inclusion 
in the rest of the plot. They owe Dima 
nothing, yet they risk their lives to save 
him and his family. Anyone in their right 
mind would have said, “Not my prob-
lem!” As they continue to meet with 
Dima, everything that happens simply 
further strains credulity. 

This would be more forgivable if 
Dima were likeable, but he’s not. He’s 
a loud, obnoxious brute who admits to 
doing bad things and is laudable now 
only for wanting to keep his family 
safe. That’s all well and good, but we 
barely get to know his tribe outside of 
a cursory introduction, so the audience 
never has an emotional investment in 
his loved ones.

Thus because we don’t care about 
Dima’s family or about him, and because 

we find Perry and Gail so irretrievably 
stupid for allowing themselves to be 
involved in this situation, the whole 
movie falters. Director Susanna White 
had the pieces to construct a taut espi-
onage thriller, but what she delivers 
instead is a labored, unsympathetic look 
at money laundering and personal ven-
dettas that focuses on the wrong char-
acters. 

European locales such as London, 
Paris and Bern add some allure, but far 
too often moments that should be full 
of tension struggle to register. The only 
remotely resonant scene takes place 
inside a tennis club as Dima and Perry 
secretly meet with Hector while the 
Mafia watches their every move, but 
even this sequence could be improved 
with a stronger musical score and tight-
er pacing.

Mr. Le Carre’s work is often seen as 
the antithesis to Ian Fleming’s James 
Bond, meaning it’s supposed to be 
harsher, grittier, less fun. That’s fine, 
and perhaps in print “Our Kind of 
Traitor” is compelling and engag-
ing. On screen, unfortunately, it’s 
neither. ■

dan HUDAK
punchdrunkmovies.com

>> John Le Carre’s real name is David 
Cornwell; in real life he worked for England’s 
MI5 (which is for domestic threats, similar to 
the FBI) and MI6 (for foreign threats, similar 
to the CIA) in the late 1950s and early ’60s. 
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naplesclubsushi.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103

MUST PRESENT COUPON. Not available with other promotions. Offer expires July 7, 2016.

HAPPY
HOUR

5-7 
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DINNER FOR 2 $39.95

Downtown Fort Myers River District
www.verandarestaurant.com

We Guarantee An
Incomparable Dining Experience

239-332-2065
Reservations Recommended

2122 Second St. (at Broadway)
Lunch Mon - Fri 11am - 2pm

Dinner Mon - Sat 5:30 - 10pm
Courtyard & Indoor Dining

Closed Sunday

Extraordinary Since 1978

plan on attending a cool southwest florida event.
MANGOMANIA TROPICAL FRUIT FAIR
JULY 16–17
Join us at our 20th annual summer festival that celebrates the harvest of Pine Island’s mangoes and other 
local tropical fruits. It’s a family-friendly event with more than 100 vendors and contests for all ages!

get a little sand 
in your summer.

surround yourself with the things
that matter most.

KOVEL: ANTIQUES
Use care with old reference books;

modern research has changed histories
BY TERRY KOVEL AND KIM KOVEL

Be careful when using old reference 
books. Modern research methods, exca-
vations and old documents that were 
unknown for years have led to changed 
histories. The Chinese Export porcelain 
dishes that picture the signers of the Dec-
laration of Independence originally were 
thought to be made about 1820 when they 
copied an 1817 painting by John Trumbull. 
The men posed while signing the docu-
ment had Chinese faces, because the deco-
rators probably had never seen a Caucasian 
man. Full sets were made in this pattern. 
Collectors and museums paid high prices 
for examples in the 1950s to 1970s. The 
existing examples were studied and slight 
differences in the decoration led to the 
belief that this design was made for much 
of the 19th century. It probably was avail-
able during the 1876 Philadelphia celebra-
tion of the Centennial of the Declaration 
of Independence. This led to lower prices, 
but large or unique pieces remain popular 
and high priced. A punch bowl sold at a 
2016 Skinner auction in Boston for $5,228. 
It pictured 13 blue stars, the men in groups, 
and a spread-winged eagle with a body that 
looks like the Union Shield.

Q: When we lived in Keene, N.H., years 
ago we bought furniture from Sprague & 
Carleton, a local manufacturer. It was rea-
sonably priced furniture that will outlast 
us. I understand the company has gone out 

of business. What happened?
A: Sprague & Carleton was founded 

by Frank L. Sprague and William Car-
leton in Keene, N.H., in 1899. The company 
started out making maple rocking chairs 
and settees. About 1,000,000 rockers a year 
were made by companies in Keene, which 
became known as the “porch chair center 
of the United States.” In the late 1920s, 
Sprague & Carleton began making other 
furniture and bought furniture companies 
in other cities. Although some sources say 
the company closed in 1967, that’s just the 
date one of its divisions closed. Patriot 
Industries bought Sprague & Carleton in 
1968 and continued to operate the factories 
in New Hampshire and Massachusetts. 
According to a 1988 newspaper, the factory 
in Keene closed in November 1988 because 
of foreign competition. 

Q: I have a tea set that belonged to my 
mother and has to be over 100 years old. It 
includes a teapot, sugar, creamer, six cups 
and saucers, and six plates. They are hand 
painted with two men and a woman and 
have gold trim. There are gold dragon fini-
als on the lids of the teapot, creamer and 
sugar. The teapot and creamer also have 
gold dragons on the spout. The pieces are 
marked with two interlocking diamonds 
with the letter “T” inside of each of them. 
Who made this tea set and what is it worth?

A: Your tea set was made by Takito, a 
company in business in Nagoya, Japan, 
from 1880 to 1948. It’s impossible to give a 
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ALL ABOUT CLOSETS
We Create Function and Storage with Style.

Innovative Design. Impeccable Craftsmanship. Flawless Service.

Call for a Free Professional Design Consultation!

Holly Wright
 

Email: Hwright@allaboutclosets.com
239.303.5829

WWW.ALLABOUTCLOSETS.COM

“All About Closets is all 
about innovative design, 

impeccable craftsmanship 
and flawless service. 

Our installations reflect your 
dreams and your personality, 
while dramatically enhancing 
your home. Let me find the 
perfect solution for you.”

value for your set without seeing it.
 
 Q: I bought a green scarf a few years 

ago that reads “The Heroes of ’98” above 
a center picture of Lord Edward Fitzger-
ald. Pictured in the corners are William 
Orr, Robert Emmet, Theobald Wolfe Tone 
and Henry Joy McCracken. Who are these 
men and what is it commemorating?

A: The men on your scarf were lead-
ers of the Society of United Irishmen, 
founded in Belfast, Ireland, in 1791. The 
Society aimed to unite Catholics, Protes-
tants and dissenters to expand civil rights, 
reform the Irish parliament and gain con-
trol from Britain, but it was not successful. 
Lord Edward Fitzgerald was head of the 
military committee that planned to start 
a rebellion in 1798. Fitzgerald and others 
were arrested before the rebellion started. 
William Orr was tried for treason and sent 
to the gallows in 1797. Fitzgerald was shot 
when he resisted arrest. He died in prison. 
Henry Joy McCracken was arrested, court 
martialed and hanged. Theobald Wolfe 

Tone was captured and sentenced to hang 
but took his own life. A warrant was 
issued for Robert Emmet’s arrest, but he 
escaped and left the country. He returned 
to Ireland to lead another rebellion in 1803 
but was captured, tried and hanged.

Q: I have a small soft-sided Coca-Cola 
cooler that has two zippered compart-
ments. The top compartment holds six 
16-ounce glasses. The glasses are deco-
rated with umbrella tables and chairs and 
are marked with an anchor on the bottom. 
What is this worth?

A: The anchor mark was used by 
Anchor Hocking of Lancaster, Ohio. The 
cooler with six glasses sells online for 
about $10-$15.

Tip: Be sure copies of lists of valuables, 
photographs and other information can 
be found in case of an insurance loss. 
Give copies, make digital copies and tell 
a trusted friend how to find them. Do not 
keep them in the house. ■

This Chinese Export punch bowl depicting the signing of the Declaration of Independence sold 
for $5,228 at a Skinner auction in Boston earlier this year.

NEW ORLEANS
ICE CREAM CO.

SAVE $1.50
Must present coupon. 

While supplies last. 
Good through 7/7/16.

ANNIE’S HOMEGROWN 
CHEDDAR BUNNIES

CRACKERS

SAVE $1.00
Must present coupon. 

While supplies last. 
Good through 7/7/16.

RUFUS TEAGUE 
BARBECUE SAUCE

SAVE $2.50
Must present coupon. 

While supplies last. 
Good through 7/7/16.

mwaterfrontgrille.com|239.263.4421|4300 Gulf Shore Boulevard N

Sunday Brunch & JAZZ

Non-Ethanol Fuel with ValvTect Additive
Live and Frozen Bait Ice, Drinks, Sandwiches, Ice Cream

Fishing Tackle and Supplies 100-Foot Floating Dock
Volume Discount on Fuel

OPEN TO THE PUBLIC

HamiltonHarborYachtClub.com/FuelDock

One Mile From Gordon Pass
Across From Bayview Park, Channel Marker #20

Open Daily 7:00 a.m. to 6:00 p.m.

239-417-6717
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PREMIUM SERVICE AND NON-ETHANOL FUEL LESS THAN 10 MINUTES FROM GORDON PASS!

STOP IN AND SEE US FOR ALL YOUR

BOATING AND FISHING NEEDS

Ice, snacks, bait, fuel and more!



Naples Rug Gallery Hand Knotted 
Antique, 
Modern and 
Transitional 
Rugs

(239) 793-8787 
NAPLESRUGGALLERY.NET
3285 Tamiami Trail East, Naples, FL 34112

FAMILY OWNED AND OPERATED 
Owners Danka and Abe Asli

up to 60%

MON-FRI 10AM-5:30PM | SATURDAY 10AM-4PM

naplesfujiyama.com 239.261.4332
2555 Tamiami Trail North, Naples, FL 34103
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SIX-COURSE ENTREES  

BUY 1, GET 1 50% OFF

SUNDAY-THURSDAY ALL NIGHT
FRIDAY-SATURDAY 5-6 PM & 9-10 PM

HAPPY
HOUR
5-7 PM

OPEN 5-10 PM 7 DAYS A WEEK

5447 Airport-Pulling Road, Naples, FL 34119
(Bed Bath & Beyond Plaza)

$10.95 
Lunch 
Menu
Tuesday-
Thursday 
11:30-3

THE BEST CEBICHE IN TOWN!

rosedalepizza.com 
239-325-9653
1427 Pine Ridge Road 
#105, Naples

True Neapolitan Pizza and Authentic Italian Food

WEEKEND
HAPPY 
HOUR

Saturday & Sunday
12:00pm–4:00pm

Experience the Difference Good Taste Makes.
Monday–Thursday 11:30am–9:00pm

Enjoy Half Price on House Wines, 
Domestic Beers and Select Appetizers!

It’s Local.
It’s Entertaining.
It’s Mobile.

Got Download?

It’s FREE!

Visit us online at www.FloridaWeekly.com

The iPad App

Search Florida Weekly in the 
iTunes App Store today.

iPad is a registered trademark 
of Apple, Inc. All rights reserved.
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scott SIMMONS

ssimmons@floridaweekly.com    

This find forced me to break 
my own rules of collecting

COLLECTOR’S CORNER

Bought: Consign It, 615 W. Indiantown 
Road, Jupiter;  (561) 972-4084.

Cost: $75.
The Skinny: Never say never when it 

comes to antiques. I had sworn off figurines 
for a practical reason: Who needs one more 
thing to dust? But two English figurines I 
bought are special because of their age.

The couples depicted in these porcelain 
pieces are dressed in clothing that probably 
was very much like what their original 
owners wore when they bought them in the 
mid-18th century.

Yep, they’re 250 years old.
Each bears the gold anchor mark, 

dating them to 1756-1769, and someone has 
thoughtfully written “Chelsea” across the 
bottom of each figure. 

When that gold anchor mark first was 
used, King George III had not yet ascended 
the throne. There was no United States of 
America. These upper-crust pieces have 
been witness to a lot of history. That always 
makes me pause to say, “Wow!”

But there is a certain cachet with pieces 
of Chelsea, regardless of age. 

The company was founded in 1743 and 
changed hands over the course of the reign 
of King George III. The one that remained 
became known as Royal Crown Derby.

The gold anchor period of Chelsea 
porcelain drew heavily on French design, 
with rich colors like the orange, purple 
and aqua you see on the clothing of these 
figures.

Then there’s the matter of detail. Each 
finger and each fold of clothing is delicately 
articulated. The patterns on the clothing 
are elaborately painted. 

These couples are not without their 
issues. The man on one figure has a broken 
arm; I will have it reattached. One of the 
ladies is missing a fingertip or two. But 
those are small issues for these survivors. 
It’s the quality that sets them apart from the 
figurines with which many of us grew up.

These pieces were not inexpensive to 
begin with, simply because of the labor 
involved in their manufacture. 

There was no middle class to speak of 

250 years ago, so whoever bought these was 
wealthy, and there were not a lot of them 
made.

Values on figurines have taken a hit over 
the past decade or so as tastes have changed 
and younger people see figurines as clutter. 
But even damaged pieces of Chelsea, 
Samson, Meissen and Sevres porcelain still 
fetch hundreds, if not thousands, simply 
because of their rarity. It probably will cost 
me at least what I paid for these to have 
that broken arm repaired. But look at the 
quality.

The Hummel and Lladro figures of 
recent decades cannot compare in quality 
to pieces from a couple of centuries ago. 
And that’s why I’ll make an exception for 
these. ■

A pair of 18th century Chelsea 

porcelain figurines.

THE FIND:

SCOTT SIMMONS / FLORIDA WEEKLY

This pair of Chelsea porcelain figurines dates 
from the mid-18th century. Each stands about 
8 inches tall and each weighs more than 2 
pounds, courtesy of the soft-paste porcelain 
from which they are made.
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COME FOR THE FOOD, STAY FOR THE SPORTS!

Naples • 239-352-4233 
Pebblebrooke Plaza

15215 Collier Blvd # 301,  
Naples, FL 34119

WEDNESDAY

CChhhiiiccckkkeeenn
FFFajitasss
$9.99

KKiiidds Eat Freeeee! 
Two free kids meal with 

every adult entrée.
MMarrgggaarriittaaasss $44

SATURDAY 
& SUNDAY

FRIDAY

FFFFFiiisssshhh FFFFrrrryyyyy
Beer battered  

haddock with fries  
and coleslaw

$$$999.9999999

Special offers with the purchase of a beverage only. Dine in only.

Cape Coral • 239-573-7877 
Skyline and Pine Island Rd 

814 SW Pine Island Rd,
Cape Coral, FL 33991

SAT & SUN 
Available All Day

BABY BACK RIBS
Full rack served with fries and coleslaw

$9.99
ONLY

Special offers with the purchase of a beverage only.

TUESDAY

111///222  
PPPRICEEE 
PPIZZAAA

All Day

MONDAY

BBBuuurrrgggeeerr
NNightt

1/2 lb fresh black  
Angus with cheese  

and fries

$$666.4449999
THURSDAY

 11///222 PPPrrriiicccee 
WWWingsss

OR
CCChhhickeeennn 
TTeeennndddeeerrss 

All Day

SUMMER  
COOKOUT

AAvailable All Day

BBabbbyy BBBaackk 
RRibsss $$999.999

Full rack with  
fries and coleslaw

WE WILL BE CLOSED FOURTH OF JULY

4221 East Tamiami Trail, Naples 

239.455.5111
billssteakandseafood.com 

Not responsible for typographical errors or changes in entertainment schedule.

The Only Naples Restaurant Where 
Fresh Seafood is Flown in Daily 

From New England! 

HAPPY HOUR
11 A.M. TO 9:30 P.M. DAILY

Check Out Our Happy Hour Menu!

LIVE ENTERTAINMENT
SUN–THU 6 TO 9 P.M.

  FRI–SAT 6:30 TO 9:30 P.M.
7/1: The Consecutones

7/2: Manhattan Connection
7/3: Marco Kircher

7/4: Classics II
7/5: Rhythm & Lace

7/6: Diversify

facebook.com/
KeyWestExpress

twitter.com/
KeyWestExpress

youtube.com/
TheKeyWestExpress

1-800-593-7259  
www.keywestexpress.us

ROUND TRIP!*ROUND TR

$125
RIPRIPP!!!P!!!!*******!!!!PP!!

GET AWAY
FOR ONLY...

*MINIMUM 8 DAY ADVANCE PURCHASE, NON-REFUNDABLE FARE.
CANNOT BE COMBINED WITH OTHER OFFERS. WEEKEND FEE APPLIES TO ANY TRAVEL 

FRIDAY THRU SUNDAY. EXPIRES JULY 31, 2016. ONLINE PURCHASES.

01 88888880fafacecebobo koko .comomom// yoyoututuub

GETTING THERE 
IS HALF THE FUN!

WELCOME ABOARD!

*This ad required at time of purchase. Limit one coupon  
per day per person. Not valid with any other offers or specials.  

Expires 7/31/16. (FW)

$5 OFF
PURCHASE OF $50 OR MORE* 

2355 Vanderbilt Beach Road #178, Naples
(239) 596-5044

MON-FRI 10AM-6PM
SAT 9AM-5PM SUN 12PM-5PM
NO APPOINTMENT NECESSARY

Impeccable Sophisticated Style.
Pre-Owned Women’s, Men’s &

Children’s Designer Fashions for
Resale & Consignment 

shopsellconsign.com

THIS WEEK ON WGCU-TV
THURSDAY, JUNE 30, 10 P.M. 
Miss Fisher’s Murder Mysteries 
Murder in the Dark 
Phryne's cousins and Aunt Prudence’s 

entire household come under suspicion 
when a young girl is found drowned in 
her aunt’s fountain on the eve of a lavish 
fancy dress party.

FRIDAY, JULY 1, 9 P.M. 
The Great British Baking Show
Season 2, Cake
Join 12 amateur bakers in the tent for 

their first competition. Madeira cake is 
the Signature challenge. For the Techni-
cal, they must duplicate Mary Berry’s 
frosted walnut cake. Finally, they tackle 
black forest gateau for the Showstopper.

 
SATURDAY, JULY 2, 8 P.M. 
Antiques Roadshow 
Vintage New York
See which items from the show’s trip 

to New York increased in value, and 
which decreased.

 
SUNDAY, JULY 3, 9 P.M. 
Endeavour, Season 3 Prey
Follow Endeavour into the disparate 

worlds of Oxford scientific academia, 
the city’s vast parks, night school and 
the untamed wilderness of the Oxford-
shire countryside when a Dutch au pair 
goes missing

 
MONDAY, JULY 4, 8 P.M. 
A Capitol Fourth 2016
The celebration of our country’s 

240th birthday airs live from the West 
Lawn of the U.S. Capitol before an audi-
ence of hundreds of thousands and mil-
lions at home.

 

TUESDAY, JULY 5, 8 P.M. 
Secrets of the Dead 
Carthage’s Lost Warriors
In 146 BC, as the Romans conquered 

the vast Carthaginian Empire in North 
Africa, thousands of people fled their 
homeland. Now, science is suggesting 
some may have taken refuge thousands 
of miles away in South America.

 
WEDNESDAY, JULY 6, 8 P.M. 
Supernature – Wild Flyers 
Masters of the Sky
Many animals take to the skies for 

a split second, but to stay there, the 
planet’s strongest flyers push the laws 
of physics to the limit. Explore the 
extremes of true flight: power, accel-
eration, top speed, maneuverability and 
endurance. ■

“A Capitol Fourth,” July 4
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LOTSA LOBSTER!!!  Waterfront Dining

                   TWO  1 pound lobsters with

Open Daily • 11 am 
Lunch, Dinner & 
Sunday Brunch

12th Avenue South
at the City Dock
239-263-9940

1200 Fifth Avenue South
at Tin City

239-263-2734

                         
          

                        NaplesWaterfrontDining.com

                  fries and slaw or black beans and rice

                   $
27.95

                                                                                      
 

                                                                           
   

Whether you need a car, truck or van, Enterprise is the perfect choice. 

1 800 rent-a-car • enterprise.com

Wh

Pick-up subject to geographic and other restrictions. ©2015 Enterprise Rent-A-Car G00131 8/15

Because Everything

SAVE THE DATE
■ The Breakaway Fashion Show to 

benefit breast cancer awareness efforts 
of Susan G. Komen Southwest Florida 
takes place from 4-6:30 p.m. Sunday, 
July 3, at Noodles Italian Café and Sushi 
Bar. Hors d’oeuvres and a silent auc-
tion will be from 4-5 p.m., followed by a 
fashion show from 5-5:30 p.m. and din-
ner from 5:30-6:30 p.m. The afterparty 
will include more fashions on display 
and entertainment by Estacia. Tickets 
are $30. Call Josie Charles at 465-8455 or 
email pricelessevents@gmail.com.

■ Youth Haven holds its second 
annual pARTy with a Purpose from 
7-10 p.m. Friday, Aug. 19, at The von 
Liebig Art Center. Guests will enjoy 
live entertainment, a photo booth, food 
and drinks, raffle prizes and more, all 
while fundraising to support the art 
program for the young resident of Youth 
Haven’s emergency shelter for abused, 
abandoned or neglected children and 
teens. Tickets are $50. For reservations 
or more information, visit youthhaven-
swfl.org.

■ PACE Center For Girls-Collier 
and White House|Black Market host 
the sixth annual Love That Dress! Col-
lier from 6-9 p.m. Thursday, Sept. 1, 

at the Naples Grande Beach Resort. 
More than 500 fashionistas and a few 
brave men will stake their claim on 
new or gently loved dresses, bid in the 
silent auctions and enjoy camaraderie 
and cocktails. An afterparty will take 
place at Burn by Rocky Patel in Mer-
cato. Tickets for $30 go on sale Aug. 1 
online only at LoveThatDress.org. The 
goal of this year’s event is to raise at 
least $100,000 to help abused, neglected 
and abandoned teenage girls served by 
PACE Center for Girls-Collier. For more 
information, call Marianne Kearns at 
842-5406 or email Marianne.kearns@
pacecenter.org.

■ Waterside Shops hosts its fourth 
annual Craving Fashion food and fash-
ion event from 6-8:30 p.m. Friday, Sept. 
23, to benefit Make-A-Wish Southern 
Florida and United Way of Collier 
County. Models wearing fashions from 
shops throughout the center will stroll 
the walkways, and more than 30 local 
restaurants will serve tastes of their 
specialty dishes and drinks. Purchase 
tickets for $50 at cravingfashion2016.
eventbrite.com. For event updates, fol-
low Craving Fashion on Facebook.

■ Project HELP holds its 20th annu-
al Chocolate Extravaganza from 6-9 p.m. 
Saturday, Oct. 22, at Hodges University, 
2655 Northbrooke Drive in Naples. The 
fundraiser features a bounty of choco-
late treats, savory hors d’oeuvres, wine, 
silent auction and music. Costumes are 
options but encouraged in keeping with 
a masquerade theme. 

Project HELP board member Laura 
Press Spiller is event chair; Arthrex and 
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We're not just a small 
   family dealership, we're your 
       "CONNECTION IN THE 
 CAR BUSINESS."

239-302-6223 | WWW.SOUTHERNIMPORTSNAPLES.COM | 3883 DAVIS BOULEVARD, NAPLES, FL 34104

2003 Mercedes SL500

$14,855.00 

71,000 miles! Champagne over beige, panoramic 
roof, sport, clean, CARFAX and serviced! 

2016 Corvette 3LT

$59,850.00

Chrome wheels, navigation, glass roof, Bose! Too 
many options to list! 8,200 miles! Silver over black!

Get the Eyelashes 
you’ve always dreamed of.

Regular
price $25079$ 99

First full set of Eyelashes

www.amazinglashstudio.comYour Look.  Your Style.  Our Lashes.®

Franchies Available   © 2016 Amazing Lash Studio Franchise, LLC

North Naples
Located in the Shoppes at Vanderbilt
2349 Vanderbilt Beach Rd., Ste. 506
Naples, FL 34109
Ph: 239.325.LASH (5274)
Hours:  Mon - Fri: 9am - 7pm / Sat: 9am - 6pm / 
Sun: 10am - 6pm 

SAVE THE DATE
Candy Grandy are the first to pledge 
their support as sponsors. Tickets for 
&95 are available by calling the Project 
HELP office at 649-1404 or by going to 
projecthelpnaples.org/events.

The nonprofit is seeking donations 
of chocolate cookies, candies, cakes, 
brownies and other bite-size items from 
restaurants, bakeries, chefs, stores and 
other businesses. Donors are invited to 
call the office if they can contribute 100 
pieces of a chocolate item for guests to 
enjoy.

Celebrating its 30th year in 2016, 
Project HELP is the state-certified 
rape recovery and victim services cen-
ter serving all of Collier County. Free 
and confidential services are provided 
for people who are affected by sexual 
assault, human trafficking, sudden loss 
and other violent crime. The 24-hour 
helpline is 262-7227. Visit projecthelp-
naples.org for more information.

■ Junior Achievement of South-
west Florida hosts its 2016 Business 
Hall of Fame-Collier County the eve-
ning of Wednesday, Oct. 26, at the 
Naples Grande Beach Resort. The event 
begins with cocktails and includes din-

ner along with recognition of this year’s 
Business Hall of Fame laureates. Junior 
Achievement students also attend and 
are seated with guests for dinner. For 
more information, call 225-2590 or email 
jgreenhoe@jaswfl.org. 

■ Humane Society Naples holds its 
18th annual Fashion Show & Luncheon: 
“Rock for the Paws” from 11:30 a.m. to 
2:30 p.m. Friday, Nov. 4, at The Ritz-
Carlton Beach Resort. The afternoon 
includes a silent auction, cocktail hour, 
lunch with wine and fashions for people 
and pooches. Models walk the runway 
with adoptable dogs at their side. Mari-
lyn’s Distinctive European Fashion will 
outfit the human models. Well-behaved 
canines are welcome to accompany their 
owners. Tickets are $195, and sponsor-
ships opportunities are available. Call 
438-4616, email events@hsnaples.org or 
visit hsnaples.org/events.

■ Youth Haven holds its third annu-
al Uncorked wine pairing on Friday, 
Nov. 4, at Mediterra Beach Club. The 
annual Home, Hope and Healing Lun-
cheon is set for Wednesday, Jan. 18, 2017, 
at The Ritz-Carlton Golf Resort and will 
feature keynote speaker Jimmy Wayne, 
a foster care alumni who has used his 
musical success as a singer/songwriter 
as a platform to raise awareness for 

homeless youth and at-risk children 
who age out of the foster care system 
at 18. In 2010, he walked halfway across 
America and chronicled his journey in 
his New York Times bestselling memoir 
“Walk to Beautiful.”

Youth Haven is Collier County’s only 
emergency residential shelter for chil-
dren who have been removed from their 
homes due to abuse, neglect or aban-
donment. For tickets or more informa-
tion about the above events, call Angela 
Navarro at 687-5178 or email angela.
navarro@youthhavenswfl.org.

■ The 13th annual Hats in the Gar-
den luncheon and fashion show to ben-
efit Naples Botanical Garden takes place 
Wednesday, Nov. 9, at the Garden. This 
year’s chair is Kathryn Woods. Individ-
ual tickets are $550. Sponsorship oppor-
tunities range from $1,500 to $25,000. 
For information, email Meghan Gorman 
at mgorman@naplesgarden.org. 

■ The Immokalee Foundation’s 
2016 Charity Classic Celebration, an 
evening of fine dining, entertainment 
and auctions of once-in-a-lifetime expe-
riences to benefit TIF students, is set 
for Friday, Nov. 11, at The Ritz-Carlton 
Beach Resort. This year’s theme, “25 
Years of We Are Immokalee,” highlights 
the successes of TIF programs and stu-
dents through the combined support of 
benefactors, corporate sponsors, men-
tors, community partners, instructors 
and volunteers. Guests will be able to 
support TIF student further during the 
gala’s Fund A Dream live bidding expe-
rience. Auction items include oppor-
tunities to fund college and vocational 

scholarships, reading support and inter-
vention programs, summer camps and 
other programs that build leadership 
and life skills.

TIF board members Don O’Neill, Mac 
McDonald and Jay “Stoney” Stonesi-
fer are coordinating TIF’s largest fun-
draiser of the year. Tickets are $550; 
various underwriting and sponsorship 
opportunities are available. For details, 
call The Immokalee Foundation at 430-
9122, email info@immokaleefoundation.
org or visit immokaleefoundation.org.

■ Friends and fans of Naples 
Equestrian Challenge kick up their 
heels for the annual Bootstrap Boogie 
Barn Dance on Saturday, Nov. 12, at NEC 
headquarters off Goodlette-Frank Road. 
Details will be provided as they become 
available.

■ The 58th annual NCH Hospital 
Ball set for Saturday, Nov. 12, at The 
Ritz-Carlton Beach Resort will benefit 
the initial planning for expanding and 
modernizing the NCH Baker Hospital 
downtown emergency department. Dr. 
Paul and Susan Jones are chairing the 
gala. Tickets for $500 and include din-
ner, live entertainment and dancing and 
live and silent auctions. The NCH Phy-
sician of the Year and Nurses of the Year 
awards are also presented every year at 
the ball. For tickets or information about 
sponsorship opportunities, call 624-2019 
or visit nchmd.org/hospitalball. ■

— Email details about your char-
ity gala or fundraising soiree to Cindy 
Pierce at cpierce@floridaweekly.com.
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 1. Susan Roehl, Dale Tess and Barbara Tess
 2. Chelsea Franco, Gzim Molabeciri and Ashley 

Goldberg
 3. Tom Graney, Brady Tess and Dylan Sanders
 4. Dan Tess, Brady Tess, Trevor Tess and Kristy Tess
 5. Jon Mcgaunn and Fabrizio Calvo
 6. Conor McDonald, Rohan McDonald, Patrick 

McDonald, Marysol McDonald and Mike 
McDonald

 7. Michael Bey as Captain Black
 8. Jayden Scott

“Like” us on Facebook.com /NaplesFloridaWeekly to see more photos. We take more society and networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too.

Send us your society and networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

Pirate takeover at the The Ritz for Make-A-Wish Southern Florida
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Hannah Kosater 
and Sandra Charest

 239 . 435 . 1166

1177 THIRD STREET SOUTH, NAPLES FLORIDA

CAMPIELLO.DAMICO.COM

239 . 213 . 3357

494 FIFTH AVENUE SOUTH, NAPLES FLORIDA

CAFELURCAT.COM

239. 598 . 0887

MERCATO, NAPLES 9123 STRADA PLACE

MASA-RESTAURANT.COM

 239 . 659 . 0007

1205 THIRD STREET SOUTH, NAPLES FLORIDA

DAMICOSCONTINENTAL.COM

Lunch Special

Pick one from each category 
$14 per person - DAILY

WEDNESDAY ALL NIGHT

$29.95 Steak & Lobster

Sunday Date Night
3-Course Dinner - $50 per couple

Champagne Tuesdays
Progressive Pour on Perrier-Jouët 

Champagne by the Glass 
(Available in the lounge and bar only) 

 

Early Dining Menu

Lunch Special

LUNCH SPECIAL

Pick one from each category  
$12 per person - Daily

SUNDAY DATE NIGHT
3-Course Dinner - $50 per couple

EARLY DINING
Daily - 5-6 PM - 2-Courses $22.95

Happy Hour
Daily 4-6pm & 9pm-close
$5 Wine, Beer, Appetizers

Prix Fixe Menu Monday
5-10pm

3 Courses - $35

/2 Off Bottle Wine
Wednesday

(Bottles under $100)

Avenue
on   th5
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*Applies to 50 and 80 minute services. 
Monday—Thursday. 

Must be enjoyed on same visit.

Your Favorite Spa Service
just got better!

naples plaza | 2059 tamiami trail n
naples, fl 34102

Naples.WoodhouseSpas.com
239.403.spas (7727)

experience a tranquil, transformational environment,
massage | facials | body treatments | microdermabrasion

hydrafacial | manicures | pedicures | waxing | gifts | events
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“Like” us on Facebook.com/NaplesFloridaWeekly to see more photos. We take more Society and Networking photos at area events than we can fi t in the newspaper. 
So, if you think we missed you or one of your friends, go to fl oridaweekly.com and view the photo albums from the many events we cover. You can purchase any of the photos too. 

Send us your Society and Networking photos. Include the names of everyone in the picture. Email them to cpierce@fl oridaweekly.com.

SOCIETY
Focusing on ‘Camera USA’ exhibit at The von Liebig Art Center
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 1. Pina Campbell, Gordon Campbell, 
Christine Cook and Cliff Cook

 2. Jack O’Brien, Steve Augulis and Mary 
Fran Love

 3. Carol Dubnicki, Patti Carroll and Carol Fox
 4. Sherry Bryant and Tracy Duhaney
 5. Christine Cook and Jack O’Brien

 6. Debbie Rubin and Lew Rubin
 7. Andi Gomberg and Deborah Wolford
 8. Marilyn Moir and Peter Gough
 9. Jim Pivonka and Jayanti Seiler
 10. Jack O’Brien, Pearl Struminger, Bob Walpole, 

Mary Fran Love and Eric Strachan
 11. Estelle Rossi and Suzanne Gay
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FREE
  

OF EQUAL OR LESSER VALUE.
Offer expires 07-07-16. 

Not valid with any other coupons.

F I S H
R E S T A U R A N T

WATERFRONT DINING AT ITS BEST

$20.16
4-6 PM First Seating 

3-Course Dinner
Choice of 2 salads or soup,  

plus choice of 11 entrees and 
 key lime pie for dessert

Price not inclusive of beverage,  
wine, liquor, tax and gratuity. 

 No substitutions or promotional gift certificates.

MORE THAN JUST FISH
SUN–THU LUNCH: 11:30AM-3PM DINNER:

THE VILLAGE ON VENETIAN BAY
4360 Gulf Shore Boulevard North, Naples, Florida 34103

SUMMER NIGHTLY SPECIALS
MON Sushi Buy 1, Get 1

Buy 1 Roll & Get 1 Roll of Lesser Price Free
TUE Share a Paella 58  

Fish, Clams, Mussels, Shrimp, Squid,  
Chorizo, Saffron and Bomba Rice

WED Raw & Chilled Bar

1½ lb. Snow Crab Cluster–25
 1lb. Alaska King crab legs–45

THU Zuppa di Pesce 32
Shrimp, Lobster, Clams, Mussels, Squid, Scallops 
and Fish Italian Seafood Soup Over Linguine
FRI-SAT Branzino 39
Whole Mediterranean Sea Bass  
Cooked to Perfection
SUN Two-1 Lb. Lobster 28
Steamed Served with Drawn Butter  
and Parmesan Truffle Fries

$12.95
11:30AM - 3PM 

1-Plate, 2-Course Lunch!

$$$$$$$$$$111111222222 9999955555$$$$$$$11111222222 9999955555

TRY OUR NEW
LUNCH SPECIAL!

HALF PRICE 
HAPPY HOUR

$5 Bar Menu
Every Day  
4PM-7PM

Locals live it, tourists love it!
Owned & Operated by Naples Locals Since 1998

SERVING GREAT FOOD & DRINKS DAILY 
FROM 11:00 A.M. TILL 2:00 A.M.

Full Raw Bar & Freshly Shucked Oysters • Fun For All Ages 
Coldest Beer in Town • Live Entertainment Nightly

2 GLASSES OF WINE 

OR DRAFT BEER

with purchase an entrée

4:00 p.m. to 6:00 p.m.

Valid at DAVIS and IMMOKALEE locations. 

Offer expires on July 31, 2016. One 

discount per person; cannot be combined 

with any other offer. Must present ad.

APPETIZER(EXCLUDES WINGS)
with purchase of 2 sandwiches

11:00 a.m. to 2:00 p.m.Valid at PINE RIDGE location. 

Offer expires on July 31, 2016. One 

discount per person; cannot be combined 

with any other offer. Must present ad.

DAVIS–7785 Davis Boulevard
IMMOKALEE–8855 Immokalee Road
PINE RIDGE–1046 Pine Ridge Road

1-855-PLARRYS

Early Pelican

SPECIALS
DINING

CUISINE NEWS
■ Bar Tulia continues its summer 

guest bartender series with several vis-
its from Florida mixologists over the 
next several weeks. Visiting bartenders 
are chosen because they are known for 
elevating the craft cocktail trend by 
ensuring that every element of their 
concoctions is of the highest quality, 
even down to the barware. 

Each bartender offers three signature 
drinks highlighting a spirit of his or her 
choice from 6 p.m. to close. Here’s who’s 
coming and when: 

Thursday, June 30: Ray Trembley – 
Craft Social Club, Miami

Thursday, July 7: Ford Roberts – 
Grape & Grain, Jacksonville

Tuesday, July 12: Amanda Foor and 
Maria Sigmund – Cask & Larder, Winter 
Park

Thursday, July 28: Will Thompson – 
The Local, Miami

Thursday, Aug. 4: Daniel Guess – 
Fly Bar, Tampa

Bar Tulia is at 466 Fifth Ave. S. For 
more information, call 213-2073 or visit 
tulianaples.com. 

■ Paradise Wine hosts a wine and 
cheese seminar at 6:30 p.m. Thursday, 
June 30, with expert Claudia Marchello. 
$20. 8965 Tamiami Trail N. 687-3155 or 
paradisewinellc.com. 

■ Dagny’s Spirits hosts a free wine 
and liquor tasting from 4:30-7:30 p.m. 
Thursday, June 30. 15205 Collier Blvd. 
384-9421 or dagnysspirits.com. 

 
■ Three60 Market kicks off Inde-

pendence Day weekend with an Ameri-
can wine tasting paired with grilled 
skewers and charcuterie from 4:30-6:30 

p.m. Friday, July 1. $20. 2891 Bayview 
Ave. 732-7331 or three60market.com. 

■ PAWS Assistance Dogs of Naples 
hosts its first Paws Freedom Celebra-
tion Barbecue from noon to 3 p.m. Sat-
urday, July 9, at the organization’s head-
quarters on Horseshoe Drive. Guests 
will interact with PAWS dogs in train-
ing. Tickets are $20 for adults, $5 for 
children. A raffle and silent auction will 
help raise additional funds for the cause. 
Reservations are required and can be 
made by calling 775-1660 or going to 
pawsassistancedogs.org. 

■ Riptide Brewing Company cel-
ebrates the release of its Uno Ale — 
named in honor of The Naples Zoo’s 
one-eyed panther ambassador, Uno 
— from 1 p.m. to midnight Saturday, July 
9, with live music, food trucks, raffles, 
panther trivia and prizes. $2 from each 
sale of Uno Ale will be donated to 
panther conservation. 987 Third Ave. 
N. 228-6533 or riptidebrewingcompany.
com.

 
■ Bleu Provence celebrates Bastille 

Day from 5 p.m. to close Thursday, 
July 14, with a three-course, prix-fixe 
menu with options including venison 
tenderloin with red beets scented with 
cardamom and rose, oyster vichyssoise 
and black forest cake. Dancing and live 
entertainment provided by Michael 
Blasucci’s Trio. $54.99, reservations 
required. 1234 Eighth St. S. 261-8239 or 
bleuprovencenaples.com. 

— Email food and dining news to 
Lindsey Nesmith at lnesmith@flori-
daweekly.com.  
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THE DISH 
The Dish: Baja Tacos with grilled 

shrimp

The Price: $6 for two

The Place: Felipe’s Taqueria
4255 Tamiami Trail N.

The Menu: felipestaqueria.com

The Details: I promised pizza to my 
smallest chowhound, only to find that 
our favored spot is closed on Mondays. 
I proposed an alternative: tacos. This 
child can eat her weight in Mexican 
food (and almost every other cuisine, 
actually), so her disappointment was 
fleeting. While she chatted away over 
her single taco al pastor and carnitas, 

I savored my two shrimp tacos and lis-
tened to absolutely everything she had 
to say. Grilled shrimp, pickled cabbage, 
pico de gallo and baja sauce (which 
tastes like very jazzy sour cream) kept 
my mouth amused so I could listen the 
scintillating playground gossip my baby 
uses to amuse me. It worked. 

One More Thing: As you can see 
from the photo, condiments are my jam. 
I selected pickled carrots (spicy!), chi-
potle onions and Key lime wedges from 
the salsa bar. The girl chose lime wedg-
es and radishes, which both puzzles and 
pleases me. ■

— Lindsey Nesmith
lnesmith@floridaweekly.com

LUNATIC HOUR
Happy Hour Gone Crazy

{ 3-7 pm at the Bar Daily }
{ 1/2 Price All Drinks (including top shelf) }
{ 1/2 Price All Wines }
{ $6 Appetizer Menu }

New Location: 4947 Tamiami Trail North
Across from Outback Steakhouse on 41 N in the Liberty Plaza 

— 5th Avenue Location Still Open —

Reservations: (239) 529-2101 cafelunanaples.com

Lunch 
& Dinner 
Served 

Daily

“A Veally Good Deal”
Every Day  Noon-Close

for only $29.99

Live Music 
EVERY
NIGHT

New 
Location

1585 Pine Ridge Road, Suite 5, Naples, Florida 34109
239.592.0050 NoodlesCafe.com

LUNCH/MON–SAT 11:30 to 4 DINNER/MON-SAT 4 to 10 & SUN 4 to 9

LUNCH 11:30 to 3

SUSHI
$9.99

PASTA
$5.99

PURCHASE OF A NON-ALCOHOLIC BEVERAGE REQUIRED.

INCLUDES BOTTLE OF HOUSE WINE
CHOICE OF NOODLES ORIGINAL FAVORITE:

· Famous Chicken and Broccoli with Garlic & Oil 
· Penne A La Vodka Sauce 

· Homemade Meatball with Spaghetti 
· Italian Sausage Onion Peppers 

· Homemade Fettuccine Chicken Carbonara 
· Homemade Lasagna 
· Chicken Parmesan

WITH A CARAFE OF SAKE
INCLUDES TWO APPETIZERS: 

· Edamame & Potstickers
CHOICE OF TWO SUSHI ROLLS

· California Roll
· Vegetable Roll

· JB Roll with Salmon & Cream Cheese
· Mexican Roll

· Escolar & Asparagus Roll
· Tuna & Cucumber Roll

· Rainbow Roll
(Assorted Fish on Top of a California Roll)

ITALIAN SUSHI
DINNER FOR 2 $29.95

4-6PM EARLY DINING, ORDER MUST BE PLACED BY 6PM

                                                 

Cannot be combined with any other offers, specials or coupons; not valid on holidays. 

OR
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239.631.6088  thewinecellarofnaples.com
Located in the Mercato at 9118 Strada Place, Suite 8110, Naples

info@thewinecellarofnaples.com

Temperature-Controlled Wine Cellar
Unique Inventory of Wines Rated with a 94+ Score

Personal Concierge Service  Prompt, Free Delivery
Weekly Wine Tastings  Gift Cards Available

NOW SERVING 5 OF OUR WINES BY THE GLASS DAILY

D I S C O V E R  F I N E  W I N E

The Ultimate Wine Buying Experience!

™

PAST REPASTS
Here are some capsule summaries of 

previous restaurant reviews:

Bar Tulia, 462 Fifth Ave. S., Naples; 
228-7606

Do you love Chef Vincenzo Bertulia’s 
Osteria Tulia? Then try his second con-
cept: Bar Tulia, a gastropub right next 
door. Here you can dine on small plates, 
pizzas, house-made sausage and other 
items that appeal to the creative chef in 
a rustic yet hip atmosphere that’s clearly 
gained a following. Even the drinks 
are creative: Try the pigalle, a refresh-
ing blend of St. Germain elderflower 
liqueur, prosecco, soda and lemon; or a 
Hurricane, featuring three kinds of rum, 
passion fruit, bitters, grenadine and 
lime. Graze your way through the menu 
as we did: a generous plate of fresh 
ceviche; grilled octopus on greens and 
fingerling potatoes; a perfectly rendered 
pizza with house-made mozzarella and 
tomato sauce with fresh basil; grilled 
house sausage atop stewed white beans; 
deviled eggs with smoked trout roe; 
and a full-sized entrée of salmon with 
roasted carrots and beets. For dessert: 
try the Sicilian waffle with caramelized 
bananas and maple bourbon almond 
truffle. Full bar. 

Food: ★ ★ ★ ★
Service: ★ ★ ★ ★

Atmosphere: ★ ★ ★ ★ ½ 
Reviewed May 2015

Inca’s Kitchen, Pavilion Shopping 
Center, 8955 U.S. 41, Naples; 631-5954

The Peruvian food conjured up by 
chef/owner Rafael Rottiers is so good 

no one minded traveling to Golden Gate 
for it, but now he’s opened a stylish 
Naples establishment as well. The sec-
ond Inca’s has an ambience similar to 
the original, with warm earth tones and 
Peruvian art. And the food is equally 
stellar. A Piscojito (made with Peruvian 
pisco liquor) goes well with any of the 11 
varieties of ceviche and seven types of 
tiradito (a Peruvian style sashimi). The 
Mar y Tierra was a luscious blend of 
octopus, shrimp, aji limon (a Peruvian 
pepper), spices, tiger milk, crab, potato 
and corn. Sushi rolls — one with tuna 
pepper and sesame oil, the other built 
around barbecued tenderloin — were 
delicious, too. Mancora sea bass with 
quinoa, scallops, mussels and clams 
tasted as good as it looked. A 10-ounce 
tenderloin with spicy red sauce and 
tri-colored potatoes will satisfy any car-
nivore. When it comes to dessert, don’t 
skip whatever sweet features the cara-
mel-flavored lucama fruit. 

Food: ★ ★ ★ ★ ★ 
Service: ★ ★ ★ ★ ½

Atmosphere: ★ ★ ★ ★ ½
Reviewed December 2014 

Rumba Cuban Cafe, 1265 Airport-
Pulling Road; 659-2996

The former Fernandez the Bull’s 
southerly location is in good hands with 
Chef Jorge Reyes, who used to work 
there, at the helm. His family infuses 
Rumba with the same warm, family fla-
vor its predecessor had. And the food’s 
still great, too. Skip the mojito (they 
don’t have a liquor license and use 
orange wine) and go for the sangria 

instead. Rumba chips, long, crisp plan-
tain strips served with nicely seasoned 
ground beef are good for a starter. The 
tamales were also tasty. Both the ropa 
vieja (shredded flank steak with tomato 
sauce) and lechon asado (big marinated 
and roasted chunks of pork) were excel-
lent with sides of plantains, white rice 
and black beans. For dessert? You can't 
go wrong with flan or tres leches cake. 
Beer and wine served. 

Food: ★ ★ ★ ★ ½
Service: ★ ★ ★ ★ 

Atmosphere: ★ ★ ★ ★ 
Reviewed February 2015

TAG The American Gastropub, 
Coconut Point, 23161 Village Shops 
Way, Estero; 949-4300

The “gastropub” tag implies amped-
up pub food in a casual but stylish set-
ting, with craft beverages and reason-
able prices. TAG is delivering most of 
that but could be more consistent. A 
sampling of trendy deviled eggs with 
fancy toppings revealed garnishes that 
were just too subtle to achieve the wow 
factor that can elevate these homey 
classics in the right hands. We were 
more impressed with the Prince Edward 
Island mussels steamed in beer broth 
seasoned with oranges and coriander 
and with ground and sliced chorizo 
tossed in. The combination of sweet 
fruit and warm spices worked well with 
the abundant shellfish. A basic burger 
was elevated by yummy bacon jam, and 
a salmon entrée was perfectly cooked 
and nicely paired with succotash. Root 
beer-braised short ribs were impressive-

ly tender, but the johnnycakes served 
underneath were tough, dry and mealy 
(as was the crust of a deconstructed 
apple pie stuffed into a pint canning jar). 
Full bar. 

Food: ★ ★ ★ ½ 
Service: ★ ★ ½ 

Atmosphere: ★ ★ ★ ½  
Reviewed November 2015

21 Spices by Chef Asif, Sugden 
Park Plaza, 4270 Tamiami Trail E., 
Naples; 919-8830

Head east — on Tamiami Trail, that is 
— for a taste of modern Indian cuisine 
as imagined and prepared by Chef Asif 
Rasheed. Born in Northern India, he 
brings his well-developed talents for art 
and cooking to this elegant and innova-
tive newcomer where you’ll find some 
of the standards as well as intriguing 
offerings such as lobster mulligatawny 
soup, dumpukhy goat biryani and jhinga 
prawns. The ghehra paani diver scal-
lops were plump and delicious atop 
a mound of black lentils with orange 
tomato jus and yellow pepper coulis. 
Palawaka chaat consisted of crisp fried 
baby spinach leaves intermingled with 
dates, tamarind and yogurt. Three baby 
lamb chops were moist and seasoned 
with a touch of mint and mustard. From 
the entrees, great choices were the sea-
food medley, the saffron chicken korma 
and the Nizam’s kofte, vegetable and 
cheese dumplings. Full bar. 

Food: ★ ★ ★ ★
Service: ★ ★ ★ ★

Atmosphere: ★ ★ ★ ★ ½
Reviewed January 2016 ■
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700 Fifth Avenue South, Naples, Florida 34102 · 239.659.7008 · Visit www.VerginaRestaurant.com For Our Menu

HAPPY 4TH OF JULY
Vergina invites you to come celebrate with us!!

CUISINE REVIEW
MidTown Kitchen + Bar brings Fifth Avenue 

panache to a new part of town

It’s not that there aren’t any good res-
taurants beyond the boundaries of Old 
Naples. 

But somehow downtown and Mercato 
appear to be the primary feeding areas 
for Neapolitans, drawing throngs while 
the spots in between draw less attention.

That’s not the case with the new place 
opened by veteran restaurateur Michael 
Hernandez, who transformed a defunct 
TGIFriday’s into his latest hot spot at the 
corner of Golden Gate Parkway and U.S. 
41.

Those who have spent a few decades 
here have likely dined at some of Mr. Her-
nandez’ creative establishments — Trios, 
Bistro 821, Zoe’s and Aqua Grill. He and 
his wife headed out west for a while but 
returned to take over Handsome Harry’s 
and the former Zoe’s, transforming it into 
the hip HobNob Kitchen and Bar on Fifth 
Avenue South.

Mr. Hernandez wanted to bring that 
same easy-going vibe uptown, too. And 
so was born the aptly named MidTown 
Kitchen + Bar. That there’s some serious 
imagination and talent in the house is 
evident from the moment you step inside.

To the right are banquettes and large, 
nicely upholstered booths with a few 
standard tables in between. To the left 
is a gargantuan bar with seats along one 
side, a community table with inviting red 
barstools and still more tables.

The place has an industrial feel with 
high, unfinished ceilings and large silver 
air conditioning ducts snaking along it. In 
ate room with booths and banquettes, a 
five-piece metal mural (a quin-tych?) by 
artist Bryan Relyea playfully incorporates 
Naples landmarks such as the Naples 
Pier, Tin City, Tamiami Trail and a host of 
other iconic images.

Although the rooms are done in grays 
and blacks, there’s a cheery, fun ambience. 
And while there’s also a plethora of hard 
surfaces, Mr. Hernandez and team artfully 
incorporated enough sound-absorption 
so that every noise doesn’t bounce off the 
walls to create a deafening din.

My companion and I arrived early on a 

weeknight and landed one of the booths 
with the high backs, where we felt as if we 
had our own little cocoon.

First up: cocktails. I enjoyed a Floridian 
($12), a sumptuous and refreshing blend 
of Tito’s vodka, blood orange Solerno, 
St. George raspberry liqueur and a bit of 
lime. My friend had a mojito ($7), which 
was also well executed. We sipped and 
tried not to eat too many corn muffins 
and butter, which arrived at about the 
same time as our drinks.

As at HobNob, the menu at MidTown 
offers an enticing array of small and large 
plates. That’s no surprise, considering the 
executive chef is Tony Biagetti, who also 
heads up the HobNob kitchen. He’s joined 
here by chef de cuisine Brian Grimm. 
They make a great team.

The menu runs the gamut from virtu-
ously vegetarian to confirmed carnivore, 
healthy to blow-the-diet splurgy. And at 
least one of the chefs seems to have a 
more than passing fixation on bacon: 
There are, of course, the trendy hard-
boiled eggs (here they are deviled and 
topped with tomato jam and candied 
bacon). House-made chips come with 

blue cheese and smoked bacon. Oysters 
have Canadian bacon hash. And the clam 
chowder has — yep —bacon.

Those are just the starters. Choose 
from flatbreads, pastas and grains and 
greens (including a kale and quinoa salad, 
a farro salad and a lobster salad), a char-
cuterie board, hummus trio, black bean 
burger and full plates featuring local 
snapper, filet mignon, short rib roast and 
jerk spiced pork tenderloin, plus nine 
side dishes to enhance whatever else you 
order.

From the “social plates,” we sampled 
cold water black mussels ($13) with spicy 
curry, lemongrass, coconut milk and 
cilantro. Although the dish could have 
been warmer, the mussels were tender 
and good sized, napped in a succulent 
curry sauce and accompanied with pita 
triangles that were just right for sopping 
up more of that sauce.   

Crispy chicken thighs ($10) were 
crispy, as promised, topped with cashews, 
a zesty kung pao sauce and crunchy bits 
of scallion. 

My companion was thrilled to find a 
serious vegetarian plate ($18), and I was 

equally pleased by a lobster roll ($28). 
The veggie platter was magnificent. As 

delicious as it was beautiful, it featured 
faro (a barley-like, protein-rich starch) 
topped with roasted Brussels sprouts, 
baby bok choy, carrots and sweet pota-
toes.

The lobster roll, though somewhat 
pricey, delivered large chunks of lobster 
in the salad tucked into a proper buttered 
roll with lettuce and tomato. A generous 
mound of sweet potato fries sprinkled 
with cinnamon sugar came on the side. 
They tasted good, but I had little room for 
them after consuming most of the lobster.

For dessert, we split a house-made 
pineapple and coconut angel food cake 
($8), which sounded as if it would be 
light but wasn’t. It had layers of pineapple, 
coconut and creamy frosting and was just 
too much for us to handle after drinks, 
muffins, appetizers and entrees. Our serv-
er kindly packed it up for us to take home.

Service was attentive and efficient 
throughout our meal. Although the res-
taurant has only been open since early 
June, it operates like a well-oiled machine. 

MidTown is a welcome addition to the 
neighborhood. Word is that Mr. Hernan-
dez is working on still another new spot 
— this one off of Immokalee Road. I can 
hardly wait. ■  

karenFELDMAN
cuisine@floridaweekly.com

MidTown Kitchen + Bar

>> Hours: 3:30-11 p.m. (or later) daily

>> Reservations: Accepted

>> Credit cards: Major cards accepted

>> Price range: Social plates and fl atbreads, 

$9-$16; grains and greens, $8-$12; plates 

and pasta, $18-$42  

>> Beverages: Full bar

>> Seating: At the bar, at the community table, 

booths, banquettes, tables, outside

>> Specialties of the house: 
>> Volume: Moderate 

>> Parking: Free lot

>> Website: midtownkitchenandbar.net or on 

Facebook

Ratings:
Food: ★ ★ ★ ★ ½
Service: ★ ★ ★ ★ ½
Atmosphere: ★ ★ ★ ★ ½

2110 Ninth St. N., Naples; 908-6558

 ★ ★ ★ ★ ★ Superb

 ★ ★ ★ ★ Noteworthy

 ★ ★ ★ Good

 ★ ★ Fair

 ★ Poor 

KAREN FELDMAN / FLORIDA WEEKLY 

The dining room of MidTown Kitchen + Bar is 
bright and lively.

Vegetarians will rejoice when they see this 
wondrous array of vegetables and farro.

Cold water black mussels are served in a rich 
curry sauce with pita triangles for dipping.

A lobster roll contained a satisfying amount 
of lobster tucked into a buttered roll, 
accompanied by sweet potato fries.



From U.S. 41, Take Park Shore Drive to Gulf Shore Boulevard  
239.261.6100

OVER 40 BOUTIQUES & 6 WATERFRONT RESTAURANTS

FRIDAY, JULY 1
10 a.m. to 6 p.m.

SATURDAY, JULY 2 
10 a.m. to 6 p.m.

MONDAY, JULY 4 
10 a.m. to 6 p.m.

SUNDAY, JULY 3 
Noon to 6 p.m.

SAVINGS UP TO 70% OFF

MORE WATERFRONT SHOPPING & DINING  
THAN ANY OTHER DESTINATION IN NAPLES!
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A
.R.B.C. Arthur Rutenberg 
Homes’ furnished Amalfi estate 
model residence is on schedule 
for completion by the end of 

July in TwinEagles’ Lake Estates neigh-
borhood.  Lake Estates offers 19 south or 
west-facing lakefront home sites 110-feet 
wide and 150-feet deep with long-range 
views of a 34-acre lake.  Builder and end-
user sales contracts for six of the Lake 
Estates sites have been processed and 13 
of the 19 sites remain available.

Lake Estates features minimum 3,500 
square feet residences by Rutenberg, Divco 
Custom Homes, and Stock Signature Homes 
starting at $1.5 million, including a golf mem-
bership.  The combination of the lakefront 
neighborhood’s water views, the size of the 
residences, the starting price point, and 
TwinEagles 36-holes of golf is unprecedent-
ed in Naples.  Divco’s completed Montego 
model is open and available for viewing and 
purchase.  Stock’s previously sold Windsor 
model remains open for viewing.

Priced at $2,061,000 fully-furnished, 
Rutenberg’s Amalfi model will include 
3,903 square feet under air with a great 
room that opens to a covered lanai, a 
kitchen and dining area that also opens to 
the outdoors, a club room with an octago-
nal retreat space, a study, four bedrooms, 
four baths, and a three-car garage.  

The Amalfi’s interior will present a style 
that fosters updated sophistication layered 
on a traditional Amalfi coast farmhouse.  
The color palette will be grounded in light 
background tones with fabrics in creams, 
chocolate, light aqua, and pops of vibrant 
red.  Flooring in the main living areas will 
be a chiseled edge travertine in an Ashlar 
pattern.  The furniture will be excitingly 
eclectic, blending the old and new.

The Amalfi’s foyer will open into a spa-
cious great room where pocketing sliders 
will offer views of the outdoor living area, 
pool, and lake. Handsome walnut beams 
will traverse the ceiling to add distinction 
while a comfortable seating group will be 
assembled around the feature wall. A recess 
in the feature wall will house an elegant 
media console with a flat screen television.

The double-island kitchen will feature 
clean-lined cabinetry in a dark espresso 

finish.  The prep island will be topped with 
granite offering a splash of personality.  The 
perimeter base cabinetry and outer coun-
ter-height island will feature chic quartz 
countertops. The dining area will accom-
modate a long rectangular wood table with 
an antique weathered finish that seats eight.  
Pocketing sliders will open the space to the 
outdoor kitchen and dining area.

The club room will feature an octago-
nal space that projects from one corner, 
extending the room to provide space for a 
dedicated game table. A wet bar with gran-
ite counters will include cabinetry floating 
against a backdrop of mosaic stacked stone.  
Dark-toned wood flooring in the study will 
blend beautifully with dark perimeter wain-
scoting that extends to ten-feet.  The remain-
ing 3-feet of height will be painted a neutral 
color for contrast.  This multi-purpose room 
will feature a floating desk ideal for a laptop, 
storage space, and a cozy seating area.  

In the Amalfi’s outdoor living area, the 
summer kitchen will feature a granite 
countertop that extends up to the hood 
for a streamlined, updated look.  The 
outdoor furnishings will be finished in a 
distinctive light driftwood tone with pops 
of chocolate and red.  

In the master bedroom, warm gray 
wall tones will create a cozy, intimate 
atmosphere. The furnishings will be rich 
and glamorous without feeling overly 
feminine, including a cream tufted wing 
bed and dark walnut night stands with 
mirrored fronts.  An elaborate ceiling 

detail will add dramatic 
emphasis, while a sitting 
area will provide a quiet 
spot to enjoy the gor-
geous pool views.  The 
darker gray wall tones 
will continue into the 
master bathroom and 
provide sophisticated 
contrast against the 
lighter finishes select-
ed for the beautiful vanity cabinetry, 
marble countertops, marble tub deck, 
and marble floors.  A huge open walk-in 
shower will complete the scene.

Divco Custom Homes’ 4,105 square feet 
under air Montego model’s great room 
floor plan has been designed to take full 
advantage of the Lake Estates neighbor-
hood’s waterfront life style.  The plan 
includes a formal dining room, a spacious 
island kitchen and dinette, a study, a private 
retreat room located at the rear of the home, 
four bedrooms, four-and-a-half baths, a 
sprawling covered lanai with an outdoor 
fireplace, summer kitchen, pool and spa, 
and a three-car garage.  The furnished 
Montego model is priced at $1,949,000.

The Montego model’s cozy casual inte-
rior design incorporates natural textures 
and tones.  Set against a palette of light 
and dark neutrals, oatmeal and linen col-
ors are accented with splashes of bronze 
and gold.  The flooring material in the 
main living areas is a mellow medium-
toned wood that serves as the foundation 

for the home’s natural, woodsy ambience.
Base-priced at $869,990, Stock’s Wind-

sor model’s great room floor plan is 
ideally suited to the Lake Estates neigh-
borhood’s waterfront lifestyle.  The plan 
includes a formal dining room, a spacious 
island kitchen and breakfast nook, his and 
her studies, four bedrooms, four-and-a-
half baths, a sprawling covered lanai with 
an outdoor fireplace, summer kitchen, 
pool and spa, and two two-car garages.  

While combining a tailored look that still 
inspires relaxation, the Windsor interior’s 
soft modern coastal design establishes an 
atmosphere of breezy serenity.  The color 
palette blends sea salt with spa green, add-
ing some caramel, cream, and champagne 
tones for contrast.  Flooring throughout 
the main living areas, master bathroom, 
and cabana bedroom is executed in an 
oversized 18 x 36-inch ceramic tile with an 
interesting vein cut to create movement. 

Visit the TwinEagles Sales Center 
at 11330 TwinEagles Boulevard.  Visit 
TwinEagles online at twineagles.com. ■

Third model nearing completion 
in Lake Estates at TwinEagles

SPONSORED CONTENTJUNE 30-JULY 6, 2016

A.R.B.C. Arthur Rutenberg Homes 3,903 
square feet under air furnished Amalfi 
estate model residence is on schedule for 
completion by the end of July in TwinEagles’ 
Lake Estates neighborhood. Stock Signature 
Homes’ previously sold Windsor model 
remains open for viewing in the Lake Estates 
neighborhood at TwinEagles.  Base-priced 
at $869,990, the Windsor’s great room floor 
plan is ideally suited to the Lake Estates 
neighborhood’s waterfront lifestyle.  Divco 
Custom Homes’ 4,105 square feet under 
air Montego model’s great room floor plan 
has been designed to take full advantage of 
the waterfront lifestyle in Lake Estates at 
TwinEagles.  The furnished Montego model is 
priced at $1,949,000.



  Kalea Bay’s first tower reaches 18th floor 
Clubhouse also under construction

K
alea Bay, a gated, resort-life-
style community located on 
Vanderbilt Drive in North 
Naples, has set a new standard 

for luxury residential high-rise living. 
The incredibly-designed residences 

at Kalea Bay, combined with spectacular 
views of the Gulf of Mexico, the Coco-
hatchee River and a pristine nature pre-
serve, have propelled the community 
to become one of the hottest-selling 
properties this year.

“As of late June, our first tower with 
120 luxury residences, is 70 percent 
sold,” stated Inga Wilson, Kalea Bay’s 
Vice President of Sales & Marketing.  

The 22-story tower will have 20 floors 
of residences over two floors of parking. 
At the current time, construction crews 
are working on the tower’s 18th floor, 
which is helping buyers see the value of 
purchasing now.

“From my office in the sales center I 
can observe the construction progress 
on a daily basis,” said Wilson. “It’s not 
only exciting for me, but also for those 
who’ve already purchased and even the 
visitors who have come to the sales cen-
ter for the first time.” 

Six floor plans are available at Kalea 
Bay with prices currently starting at $1.3 
million. 

Residences 1 and 6 are 4-bedroom/4-
bath plans with 3,755 total square feet. 
Residences 2 and 5, with three-bedrooms 
plus den and three-and-a-half baths, have 
3,835 total square feet while residences 3 
and 4 are four-bedroom/four-bath plans 
with 3,921 total square feet.

All residents of Kalea Bay will revel 
in gulf views, open floor plans, a private 
elevator leading directly into their resi-
dence, 9-foot 2-inch high ceilings and 
wood floors throughout.

The custom kitchens have Wolf and 
Subzero appliances, a natural gas range, 
Downsview cabinetry, quartz countertops, 
a Butler’s pantry and oversized island.

“Our kitchens feature an open design 
we call lifestyle designs that blends the 
kitchen seamlessly into the living and 
dining rooms, perfect for today’s hosts 
and hostesses,” said Wilson. “The lay-
out of the kitchen can be experienced 
firsthand through a replica of one in our 
sales center.”

The master bedroom includes an 
oversized walk-in closet while the mas-
ter bath has his and hers vanities, quartz 
countertops, luxury cabinetry, a soaking 
tub and separate glass-enclosed shower.

“All master suites, kitchens and main 
living areas have direct views to the 
water and preserve,” stated Wilson. “That 
means all of our residents have front row 
seats for our spectacular sunsets.”

Additional residential features 
include floor-to-ceiling windows and 
doors that open to large lanais with 
transparent glass rails. High-tech wir-
ing and fully equipped laundry rooms 
round out the list of features.

Wilson says dramatic views are avail-
able to every single resident, not matter 
which floor they live on.

“That’s because the tower’s amenities 
are located on the rooftop,” explained Wil-
son. “That includes our sky lounge, a dra-
matic pool and the open-air fitness center.”

From the rooftop, residents can enjoy 
daily views of the Gulf of Mexico, the 
nature preserves and two beaches ranked 
among the best in the United States. 

“Those beaches include Barefoot 
Beach Preserve Park, which was ranked 
#2 nationally in 2015, and Delnor-Wig-
gins Pass State Park, which was ranked 
#9,” said Wilson.

The first residential high-rise tower 
at Kalea Bay will be completed in the 
summer of next year. However, it won’t 

be the only building on-site to reach 
that milestone. 

“Currently, Kalea Bay’s community 
clubhouse area is also under construc-
tion and slated to be completed around 
the same timeframe,” said Wilson. “Our 
clubhouse area will be the social and rec-
reational centerpiece of the community.” 

Kalea Bay’s 88,000-square-foot club-
house is located on the north side of the 
large lake at the community’s entrance 
and is currently under construction.

The clubhouse will feature three indi-
vidual pools, including a resort pool, an 

adults-only pool and a children’s pool, plus 
an expansive pool deck, an open air bar, an 
indoor/outdoor restaurant, a snack bar, an 
Internet cafe and a gifts and sundries shop.

“All three pools will overlook the lake 
and provide a multitude of recreational 
options for everyone who lives and vis-
its here,” said Wilson. “Expansive sun 
decks with lounge chairs and native, 
tropical plants will separate each of the 
three pools for the ultimate in privacy.”

If basking in the sun or taking a 
refreshing dip in the pool isn’t on a 
resident’s schedule, perhaps meeting 
friends for lunch, dinner or drinks is.

“We have the perfect place for all 
three,” said Wilson. “The indoor/out-
door restaurant will serve phenomenal 
meals throughout the day. And what 
better way to celebrate the good life in 
Florida than meeting family and friends 
for drinks while watching the sun set 
over the Gulf of Mexico. This is what 
living in Florida is supposed to be.”

Just a short walk from the clubhouse 
will be the tennis pavilion with six light-
ed Har-Tru tennis courts. Nearby are 24 
guest suites to accommodate overnight 
guests and family members. 

“Having that number of guest suites 

is unusual for a luxury high-rise com-
munity, but it’s an amenity many of our 
residents are excited about especially 
when they have extended family visit-
ing,” said Wilson.  “There will also be 
a shuttle service, originating from the 
clubhouse, to the beach.”

For more information regarding 
Kalea Bay visit the on-site sales center. 
It is located on Vanderbilt Drive, just 
north of Wiggins Pass Road at 13910 Old 
Coast Road in North Naples.  Additional 
information is available by calling (239) 
793-0110 or online at KaleaBay.com. ■

Kalea Bay residences have open floor plans with 9-foot high ceilings. All master bedrooms 
offer views of the Gulf of Mexico. The kitchens at Kalea Bay blend seamlessly into the living 
and dining areas. The 22-story tower at Kalea Bay will have 120 residences.
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 
TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY CHAPTER 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.

Exclusive Sales
& Marketing by

Wilson&Associates

Poolside. In a prone position. Sunglasses on. Staring at the blue

horizon. It’s all part of the amazing lifestyle you’ll discover at Kalea Bay. 

Resort-style pool … so relaxing.

Adults only pool … so private.

Zero entry children’s pool … so fun.

Residences priced from $1.3 million

13910 Old Coast Road, Naples, FL 34110       KaleaBay.com       239-793-0110

Some say three is a crowd.

With 3 clubside pools, we see it as just Right.



Fort Myers / EsteroBonita Springs / Naples

1

Mediterra 
15836 Savona Way
Naples, FL
855.810.7976
mediterranaples.com 

2

Quail West
6289 Burnham Road
Naples, FL
239.592.1010
QuailWest.com 

3

Talis Park
16980 Livingston Road
Naples, FL
239.449.5900
TalisPark.com 

4

Twin Eagles
11330 Twin Eagles Boulevard
Naples, FL
239.352.8000
TwinEagles.com 

5

Olde Cypress
7276 Lantana Circle
Naples, FL
239.596.4794
OldeCypressLantana.com 

6

Raffia Preserve
4075 Wolfe Road
Naples, FL
239.598.2370
raffiapreserve.wcicommunities.com 

7

Naples Square
100 S Goodlette-Frank Road
Naples, FL 
239.228.5800
NaplesSquare.com 

8

The Isles of Collier Preserve
5445 Caribe Avenue
Naples, FL
877.626.7694
minto.com 

9

Lely Resort
8020 Grand Lely Drive
Naples, FL
239.793.2100
stockdevelopment.com 

10

Mangrove Bay
201 Goodlette Road South
Naples, FL
239.261.2200 
MangroveBayNaples.com 

11

Residences at Mercato
9123 Strada Place, Suite 7125 
Naples, FL
239.594.9400
ResidencesAtMercado.com 

12

Lamorada Naples
2190 Woodcrest Drive
Naples, FL
239.444.4450 
WCICommunities.com 

13

Livingston Lakes
15161 Palmer Lake Circle
Naples, FL
239.444.3490 
livingstonlakes.com 

14

The Colony Golf & Bay Club
4541 Coconut Road
Bonita Springs, FL
239.495.1300  
TheColonyWCI.com 

15

Seaglass at Bonita Bay
26951 Country Club Drive
Bonita Springs, FL
239.301.4940 
seaglassatbonitabay.com 

16

Altaira
4541 Coconut Road
Bonita Springs, FL
239.495.1300 
AltairaWCI.com 

17

Kalea Bay
13910 Old Coast Road
Naples, FL
239.793.0110 
KaleaBay.com 

18

Ave Maria
5076 Annunciation Circle #104
Ave Maria, FL
(888) 841-3477 
AveMaria.com 

19

Paloma
26109 St. Michael Lane
Bonita Springs, FL
239.949.8910
drhorton.com 

20

Mockingbird Crossing 
1600 Mockingbird Crossing Dr. 
Naples, FL
239.233.0592
drhorton.com 

21

Tuscany Pointe
14310 Tuscany Pointe Trail
Naples, FL 34120
239.225.2679
drhorton.com 

22

Sorrento
28063 Sosta Lane #2
Bonita Springs, FL
239.225.2659
drhorton.com 

23

Sienna Reserve
14656, Reserve Lane
Naples, FL 
239.643.4333
siennareservenaples.com 

24

Andalucia
1336 Andlaucia Way
Naples, FL 
239.304.8314
andalucianaples.com 

25

Estuary at Grey Oaks
1220 Gordon River Trail
Naples, FL 
239.261.3148
estuaryatgreyoaks.com 
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H E L L O ,  S U N S H I N E .
Here, the sunlight will come to you. From the first floor to the penthouses, every 

view from Seaglass is full of light and beauty. We invite you to experience these 

breathtaking views for yourself. Nothing else will do.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS MAKE REFERENCE TO THE INFORMATION CONTAINED 
HEREIN AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
Community features, amenities and pricing are approximate and subject to change without notice. The information and materials displayed on materials provided to you are solely intended to provide general information about proposed plans of WSR-Bonita Bay, LLC. These proposed plans are conceptual 
in nature and are subject to change or cancellation (in whole or in part) at any time without notice. Land uses, public and private facilities, improvements, and plans described or depicted on any materials are conceptual only, subject to government approvals and market factors, and subject to change 
without notice. Nothing in these materials obligates WSR-Bonita Bay, LLC, or any other entity to build any facilities or improvements, and there is no guarantee that any illustrated or described proposed future development will be implemented. Neither the information and materials provided to you, nor 
any communication made or given in connection with and of the foregoing may be deemed to constitute any representation or warranty or may otherwise be relied upon by any person or entity for any reason whatsoever. Equal Housing Opportunity.  

Picturesque Butterfly Garden 
Boardwalk to Pier on Estero Bay
12 Miles of Trails and Bike Paths

3 Unique Recreational Parks
Surrounded by 2 Rivers and a Bay 
12-Station Parcourse Fitness Trail 
Along River Private Full-Service 

Marina with 96 slips
7 Restaurant Options*

Fitness Café & Juice Bar
Delicious Waterside Dining
World-Class Fitness Center  

with Technogym™

Fitness Classes with Certified 
Instructors

All-New 60,000 Sq. Ft. Lifestyle Center
5 Championship Golf Courses

2 Clubhouses with Casual & Fine Dining
1,400+ Acres of Natural Preserves

18 Har-Tru Tennis Courts
Exhibition Courts for Match Play*

Private Beach on Little Hickory Island
Scenic Fire Pit Overlooking Courses

Elegant Private Event Rooms
Golf & Tennis Pro Shops
Enhanced Tennis Facility*
Premier CGI Golf Studio

Multiple Resort-Style Pools
Ships Store for Sea Essentials

Bocce Ball Courts

Kayaking & Canoeing Lodge
Salon & Barbershop
Saunas & Whirlpools
New Aquatic Center*

Stunning Multi-Purpose Room
Pavilion and Playground  

at Estero Bay Park
Membership Fees May Apply 

*Coming Soon

It all happens here

SEAGL ASSATBO N ITABAY.COM 

LUXURY COASTAL CONTEMPORARY TOWER RESIDENCES FROM JUST OVER $1M
Sales Center Open Daily  |  26951 Country Club Drive  |  Bonita Springs  |  239.301.4940



Allure’s “Relaxing” floorplan 
is the perfect choice 

for residents looking to 
“right-size” their home

S
ince the opening of the 
ALLURE sales gallery 
earlier this year, sales at 
the new luxury condo-

minium tower to rise 32 stories 
over the scenic Caloosahatchee 
River in the Historic Downtown 
Fort Myers River District, have 
been moving along steadily. One 
of the most popular floorplan designs 
among buyers looking for a beautiful 
home in a vibrant urban center, has been 
the “Relaxing” residence. This thoughtful-
ly-designed floorplan has been extremely 
attractive to buyers who are looking for 
the perfect-size home to suit their needs 
and lifestyles. 

The layout of this spacious 2-bed-
room residence provides an expansive 
width of more than 40 feet, with water 
views from every room, as well as an 
almost 300-square-foot balcony. The 
contemporary design of the “Relaxing” 
layout provides unobstructed views of 
the glistening river and some of the 
most breathtaking, colorful sunsets on 
Florida’s Gulf Coast.

“We’ve seen great interest from emp-
ty-nesters, and those soon-to-be-retired, 
who want to live an active, full lifestyle 
in an urban area that provides every-
thing they need, and all within walking 
distance or a short trolley ride from their 
home,” says ALLURE Sales and Market-
ing Director Barbara Bengochea-Perez. 

When asked what attracted buy-
ers Randy Thomas and Arnie Wohl to 
ALLURE, Randy said “The vision JAXI 
has for the Allure condominium tow-
ers blew me away. The clean, modern, 
top-of-the line design sold me on the 
“Relaxing” floor plan. I can see myself 
preparing many dinners while watching 
the sun set across the river. The design 
is top-notch, elegant and beautiful, and 
we cannot wait to be in our new home.” 

“The impact-resistance windows, 
security on premises, and private access 
elevators, make living at ALLURE com-
pletely worry-free,” says developer 
JAXI CMD Managing Member Eduardo 
Caballero.  “The astonishing array of 

amenities within the building, includ-
ing a sunset pool and observation deck, 
piers, and rooftop gardens, combined 
with more than three square miles of 
dining, shopping, and entertainment 
options that are just short walk away in 
the pedestrian-friendly River District, 
have made ALLURE a popular choice 
among residents looking for a hassle-
free, luxurious and fulfilling lifestyle,” 
he adds.  

Luxurious residence features at 
ALLURE include covered garage park-
ing with 24-hour controlled access.  A 
variety of thoughtfully-designed, open 
floor plans priced from the high $300s 
to over $1 million offer one, two and 
three plus bedrooms.

ALLURE also boasts an array of resort-
style building amenities: a peaceful, 
landscaped riverfront promenade; pri-
vate screening room with theater-style 
seating and cutting-edge audio visual 
equipment; state-of-the-art gym; pool 
deck with heated cascading infinity-edge 
pool overlooking the water; “Allure Your 
Senses” rooftop gardens; social gather-
ing rooms with fireplace, billiards, game 
tables; Bocce Ball and barbeque grills on 
the rooftop, Pickleball by the pool, and 
many other luxury features.

Historic Downtown Fort Myers is 
home to over 65 cafes, bars and res-
taurants, unique boutiques and galler-
ies, a professional theater, and popular 
weekly events including Art Walk and 
Music Walk. 

To learn more about ALLURE, call 
(239) 500-JAXI (5294), ext. 1, or visit 
the sales gallery located at 1300 Hendry 
Street. Visit online at www.AllureLuxu-
ryCondominiums.com. ■
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Sales Gallery NOW OPEN!
1300 Hendry Street, Fort Myers, FL 33901

Open 7 Days a Week

LUXURY CONDOMINIUM 
LIVING ON THE RIVER

Just imagine. It is all yours. On the river in the historic 

River District, its towers rise to meet the sun. Beyond 

every window and balcony of these luxury residences are 

magnifi cent sights that bring water to your eyes. And a 

curated collection of resort amenities. Now is your time. 

To live every day surrounded by beauty. This is Allure.

Surrender to it. 

PRE-CONSTRUCTION OPPORTUNITY!
PRICED FROM $300’S TO OVER $1 MILLION

239-500-JAXI (5294)
www.AllureLuxuryCondominiums.com

info@AllureLuxuryCondominiums.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE 
DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE/ADVERTISING AND TO THE 

DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR 
LESSEE. RENDERINGS, SQUARE FOOTAGE AND ROOM DIMENSIONS ARE APPROXIMATE AND SUBJECT TO CHANGE WITHOUT 
NOTICE. PRICES, SPECIFICATIONS, FEATURES, FINISHES AND AVAILABILITY SUBJECT TO CHANGE WITHOUT NOTICE.



• Naples’ fi nest golf community •

239-352-8000 • TwinEagles.com

Stunning new homes, built by the region’s best builders, priced from
the high $200’s to over $2 million – with no CDD or initiation fees. 

MODELS
OPEN DAILY

1,115 Spacious Acres of Quiet Perfection
Spread Your Wings.. .



8 OFFICES SERVING ALL 
OF SOUTHWEST FLORIDAWEEKLY

Call 866-657-2300
#1 Century 21 in the state of fl orida

CLYDE

VISIT WWW.C21SUNBELT.COM TO VIEW ALL AVAILABLE LISTINGS!

Boaters Delight! No Bridges!
Custom built SW Cape pool home on gulf access
canal. $570,000
1-866-657-2300 800CC048148.

CAPE CORAL

Beautiful 3/3 Waterfront Pool Home
Exquisite 3/3/3.   Den, waterfront pool home. Stunning
formal living & dining rooms, family room and gourmet
kitchen. $545,900
1-866-657-2300 800CH223997.

PORT CHARLOTTE

Boaters Dream Home - Attention To Detail
Custom home on the water, one bridge to Matlacha
Pass and the Gulf of Mexico. Numerous upgrades
throughout. $500,000
1-866-657-2300 800CC028317.

CAPE CORAL

Beautiful Home Located In Bonita Lakes
Beautiful 3 ,2 , 2 with upgrades galore, enjoy all the
amenities and easy lifestyle  Bonita Lakes has to offer.

$499,900
1-866-657-2300 800BS014568.

BONITA SPRINGS

Cape Boater's Dream Home
3/2 pool home in fabulous unit 58! Well maintained.
Living room/formal dining room, eat-in kitchen
w/maple cabinets. $499,900
1-866-657-2300 800CC004757.

CAPE CORAL

Location! Location! Location! 2 Minutes To
The River!!!
This beautiful direct sailboat access pool home offers 3 bed-
rooms and 2 bathrooms. The spacious lanai is great.$490,000
1-866-657-2300 800CC072107.

CAPE CORAL

Foxfire Bundled Golf Community
3/2 single family, lakefront home. Awesome clubhouse
and golf with pro shop. Community tennis, pool, & fit-
ness center. $489,000
1-866-657-2300 800NA017012.

NAPLES

Belle Lago Tiena Model 3 Bed/3 Full Baths
Belle Lago Tiena model 4 bedrooms, 3 full baths, tan-
dem garage, formal living and dining room.$479,900
1-866-657-2300 800FM064695.

FORT MYERS

New Construction, Gulf Access
Brand new! 4/2/2 comes w/a one year warranty. Pool
& great boating access near. All tile, stainless kitchen
appliances. $469,000
1-866-657-2300 800CA039178.

CAPE CORAL

Elegant Waterfront
Must see ready to move!!! $466,400
1-866-657-2300 800FM058133.

FORT MYERS

Mariner's Cove Downtown Naples
2/2 ground floor unit. Dock & covered assigned park-
ing. View of mangroves, Gordon River and landscaped
area. $459,000
1-866-657-2300 800NA006525.

NAPLES

Brand New Gulf Access Pool Home!
Beautiful open floor plan! 2245 sqft under air. 3 bed/2
bath with 3-car garage. Lots of upgrades! Ready to
move in early 2016! $450,000
1-866-657-2300 800CC070812.

CAPE CORAL

New Listing In Olde Hickory G&CC
This beautifully decorated and  well maintained
Pinehurst model home was just listed.. The kitchen has
new granite. $439,900
1-866-657-2300 800FM007858.

FORT MYERS

Gulf Access 4/2 with 10k Boat Lift
Oversized waterfront home boasts a master w/two
walk ins, soaring ceilings, plenty of storage, and amaz-
ing views. $430,000
1-866-657-2300 800CC003409.

CAPE CORAL

Custom 3/2 Gulf Access
All assessments are paid! Mature landscaping, beauti-
fully maintained. Open concept kitchen & large family
room. $429,999
1-866-657-2300 800CC034605.

CAPE CORAL

Immaculate Chelsea Flex Model In Bella Terra
Over 2,700 sqft! Offers 3/3 plus den & loft. Large, open
and bright floor plan, volume ceilings, and much more.

$419,000
1-866-657-2300 800BS027256.

ESTERO

Modern Floridian Gulf Access Pool Home -
Four Mile Cove
Modern Floridian gulf accessible pool home in desir-
able Four Mile Cove, open great room. $419,000
1-866-657-2300 800CC025120.

CAPE CORAL

Breathtaking, 4 Bedroom, 2 Bath Gulf
Access Pool Home
Breathtaking, 4 bedroom, 2 bath gulf access pool home.
Doors into this magnificent open floor plan. $419,000
1-866-657-2300 800CC069819.

CAPE CORAL

5 Bedroom/ 3 Bath 3 Car Garage
Highly sought after area off Daniels Corridor.

$405,000
1-866-657-2300 800FM007995.

FORT MYERS

Gulf Access Pool Home Canopy Covered
Boat Lift
Double master, split floor plan, huge price reduction, wow!
Seller wants to make a move. Make an offer today! $399,000
1-866-657-2300 800CC019917.

CAPE CORAL

JUNE 29TH 2016
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Gulf Access Cape Coral Pool Home
Own a slice of paradise w/this 3/2 pool home. One
bridge, Gulf access, 2 boat lifts, private spa.

$395,000
1-866-657-2300 800CC058586.

CAPE CORAL

Beautiful Upgraded 4/2 In Bella Terra
This rare Royal Palm model offers approx. 2300 sqft &
a fantastic great room. Upgrades galore. 4/2/3

$379,000
1-866-657-2300 800BS026795.

ESTERO

Gateway Lake Front Beauty
Upgraded pool & spa home with a 3 car garage, wide
lake view with SE rear exposure on oversized lot.

$369,500
1-866-657-2300 800LE037530.

FORT MYERS

Value! Quick Gulf Access Pool Home
Quick gulf access, western exposure, solar heated
pool, dock with lift. On secluded peninsula. $359,000
1-866-657-2300 800CC026416.

CAPE CORAL

Waterfront Delight
Quality built 4/3/3 with office.  This waterfront pool
home is made for entertaining and the 3 car garage is
a bonus! $357,900
1-866-657-2300 800FM034567.

CAPE CORAL

Bella Terra
Beautiful 4/2 bath home in Bella Terra. $349,900
1-866-657-2300 800BS035962.

ESTERO

Location, Location, Location!
Almost half an acre in Fort Myers Historic River
District. Just over 2000 sq. ft, with 3/2. $324,900
1-866-657-2300 800CC032806.

FORT MYERS

Rarely Available, Turnkey, 2nd Floor,
Beautifully Decorated
This beautifully decorated 3/2/2 coach home offers Custom Robb &
Stucky furniture with coordinating window treatments. $307,000
1-866-657-2300 800BS028265.

ESTERO

Islands at Three Oaks - Pool Home
Beautiful 3 bedroom, 2 bath pool home with lake view.
1866 sqft split plan, vaulted ceilings. $299,900
1-866-657-2300 800FM012127.

FORT MYERS

Beautiful 2/2 55+ Community
Cascades at Estero is an active adult community locat-
ed in Lee County, Florida. Highly desirable. Small town
feel. $299,000
1-866-657-2300 800BS038468.

ESTERO

SE Cape Pool Home
Beautiful SE Cape pool home. Assessments are in and
paid! Home offers gorgeous master w/grand master
bath & more. $289,900
1-866-657-2300 800CC015681.

CAPE CORAL

Direct Access Waterfront Condo
Fabulous 3 bedroom 2 bath on large 200+ canal just
off the river.  Boat slip, covered parking, extra storage.

$279,900
1-866-657-2300 800FM032112.

CAPE CORAL

Stunning Country Setting Home
Beautiful country style home with caged pool. Very
well designed and updated home. $273,500
1-866-657-2300 800CH223177.

PORT CHARLOTTE

Bring your Horses!
Large secluded home with all of our great city's
amenities near by. Horses and livestock are welcomed!

$269,900
1-866-657-2300 800FM018341.

NORTH FORT MYERS

Bring all Offers to The Forum!
Spacious Alexandria floor plan in the Forum close to I-
75, shops & restaurants. Four bedroom, 3 bath.

$269,900
1-866-657-2300 800FM005996.

FORT MYERS

NW Cape Coral Pool Home
3 bedrooms +Den, 2001 sqft with many many
upgrades. A must see! $265,900
1-866-657-2300 800CC009661.

CAPE CORAL

San Carlos Park
Great home for a great price! 2 story home on half an
acre w/small creek in back. Features 3/3- perfect for a
family. $255,000
1-866-657-2300 800BS037500.

FORT MYERS

3/2 West of Goodlette Frank Road
Awesome location and great starter home.  Awesome
schools and convenient to everything! $252,500
1-866-657-2300 800NA020963.

NAPLES

Build In 2003 Cape Pool Home
Newer SW Cape Coral pool home with 3 bedrooms and
2 bath - comes turnkey including furniture and furnish-
ings. $249,000
1-866-657-2300 800CC020408.

CAPE CORAL

Spacious Home in Port Labelle
Spanish style large 3 bed 3 bath home on oversized lot
in Laurel Oaks Village. Features incl. 2 master bdrms, 1
w/sitting room. $245,000
1-866-657-2300 800LE021402.

LABELLE

2 Bedroom, 2 Bath in Cypress Village
This well maintained 2/2 with 2 car garage offers a
fantastic location just 15 minutes to the airport.

$241,000
1-866-657-2300 800CC073460.

FORT MYERS

Perfect Location!
Move in ready home! Fresh exterior paint with large
screened in porch perfect for entertaining and enjoy-
ing. $239,900
1-866-657-2300 800FM017217.

FORT MYERS

Sanibel Island Tennis Place!!!
1 bedroom condominium with pool view. Walk to parks
and bicycle throughout the island. Very popular associ-
ation! $239,000
1-866-657-2300 800NA022268.

SANIBEL

Gorgeous Home You Must View
3/2/2 with extra sheds in back. All on 1 acre all
upgraded appl. Fans/light fixtures. New water equip.
New drain fields. $225,000
1-866-657-2300 800LE038280.

LEHIGH ACRES
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CALL 866-657-2300 TO SCHEDULE YOU

First Floor 2/2 with Den
Upgraded well maintained. $224,900
1-866-657-2300 800FM013864.

FORT MYERS

Wow
4 bedroom 2 bath salt water pool home. $219,500
1-866-657-2300 800FM032090.

LEHIGH ACRES

Lakefront Condo Includes Golf
Watch sunsets while looking at lake and golf course.
Third floor, 2/2 is in Naples Heritage. $219,000
1-866-657-2300 800NA037160.

NAPLES

Golfers Dream
Golfers Dream-location-location beautiful 3 bed home
just under 1800 sqft, upgraded laminate, tile floors
carpet in bedrooms. $214,900
1-866-657-2300 800LE037906.

LEHIGH ACRES

Beautiful Condo in The Brooks
What a view!  Lovely move-in ready 2 bed, 2 bath, 1
car garage condo in Spring Run at the Brooks. Close to
shopping, airport. $214,900
1-866-657-2300 800FM025686.

BONITA SPRINGS

Large 4 Bed Home on 1/2 Acres Awaits You
This oversized home sits on a quiet 1/2 acre lot in well
kept neighborhood. All bedrooms are located on top
floor. $204,999
1-866-657-2300 800LE013962.

LEHIGH ACRES

Waterfront Home with Pool
2/1 Waterfront home with spa pool. Screened patio
area. Small but nice with room to expand. $199,900
1-866-657-2300 800CH223512.

PORT CHARLOTTE

Spacious 4/2/2 NE Cape
Spacious 4 bedroom home with den located in NE
Cape Coral. Over 2,300 sqft of living area. Fenced
yard! $199,000
1-866-657-2300 800CC019687.

CAPE CORAL

Best Location in Lehigh Acres
Best location in Lehigh Acres! It offers three bedrooms,
two baths. This home has two living rooms.$199,000
1-866-657-2300 800FM021552.

LEHIGH ACRES

Incredible Opportunity To Own In Sandoval
Gorgeous lakefront unit on the 1st floor. 2/2 with 1 car
garage. Many award winning amenities. $195,000
1-866-657-2300 800CC028320.

CAPE CORAL

Gated Community, 2 Car Garage
Beautifully maintained condo with 2 car garage, 2 bed-
rooms, in quiet gated community. Back faces East so
you can enjoy. $184,000
1-866-657-2300 800FM034591.

FORT MYERS

2 Bedroom + Den In Beautiful Bella Terra
Of the few listed for sale, this one offers you the Best
Value....a 2+Den End unit know as the Camelia.

$179,900
1-866-657-2300 800BS018377.

ESTERO

3/2/2 Plus Den Quiet NE Location
You really can get all you want for a great price! 3/2/2
plus den in NE. Neutral colors, designer fans & fixtures.

$179,900
1-866-657-2300 800CC027065.

CAPE CORAL

Charming Home In Quiet Area Of NFM
3/2 features woodlook tile throughout! Freshly painted
interior, pool deck around huge above grnd pool,
his/her closets. $169,900
1-866-657-2300 800CC038875.

NORTH FORT MYERS

3/2/1 Cape Condo
Brand  new 3 bedroom, 2 bath condo with single
garage. Stainless steel appliance package, granite
counters, and more! $167,900
1-866-657-2300 800CC069381.

CAPE CORAL

Great Investment Property
2/2 Cape condo. Spacious bedrooms, large closets for
storage, and your own in unit laundry room.

$165,000
1-866-657-2300 800CC007828.

CAPE CORAL

1st Floor Condo - Gulf Access
2 bed/2 bath waterfront condo.  Community pool,
spa/bbq area. Extra storage unit outside. Park your
boat right outside your unit. $163,200
1-866-657-2300 800CC005184.

CAPE CORAL

2/2 Condo With Golf Course View
Ground floor unit w/screened lanai. Great view of fair-
way. Furniture negotiable. $142,000
1-866-657-2300 800NA011204.

NAPLES

3/2 Close To Popular River District
This three bedroom, plus den home is located on over-
sized lot. It is conveniently located close to downtown
Ft. Myers. $140,000
1-866-657-2300 800BS028016.

FORT MYERS

3/2 Home On 1/2 An Acre
Gorgeous house features tile throughout, large lanai
over looking the vegetable & fruit trees. Fenced yard.

$140,000
1-866-657-2300 800CC022495.

LEHIGH ACRES

Gorgeous Park Home With Club Membership
Affordable, great location! One of the largest lots in the
park. 2 bedroom w/Florida Room and its own air sys-
tem. Wow! $132,000
1-866-657-2300 800NA038911.

BONITA SPRINGS

Cozy Cottage Hideaway
Very affordable 2/2. Shows like a model. Bright and
sunny. Mesquite wood flooring throughout. $124,900
1-866-657-2300 800CC033926.

NORTH FORT MYERS
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Southwest Florida

Signature Collection 
             A SELECTION OF EXEMPLARY HOMES.

Call 866.657.2300 
A NAME YOU CAN TRUST TO SELL YOUR HOME
BARBARA M. WATT FOUNDED CENTURY 21 SUNBELT REALTY IN 1984

BARBARA M. WATT
WWW.C21SUNBELT.COM

Cozy 3 Bed w/2 Car Garage on a Quiet Street
This home awaits its new owners. Sitting on a 1/4 acre
lot surrounded by nature is this cozy home Open living
space. $124,000
1-866-657-2300 800LE019428.

LEHIGH ACRES

3 Bedroom 2 Bath 1 Car Garage
Very nice community with pool and recreational facility,
tennis courts. $119,900
1-866-657-2300 800CH219036.

PORT CHARLOTTE

North Naples - Gulf Access
Imagine living in a Naples riverfront community that's
affordable.   Clean 2 bedroom 1.5 bath. $114,900
1-866-657-2300 800FM012335.

NAPLES

Beautiful 2+Den 2 Bath on Corner Lot
2 bed +den 2 bath on corner lot in popular Country
Club east, new dimensional shingles on roof in 2006,
open patio. $95,900
1-866-657-2300 800LE033448.

LEHIGH ACRES

Well Maintained 55+ Community
Great location! 4/2 double wide manufactured home in
Cape Sable Lakes. Large living room, full size laundry,
ramp. $85,000
1-866-657-2300 800NA063544.

NAPLES

2/1/ Single Family home
Move in ready! Very clean with a new paint job. Space
for extras with dinning, den office etc. Attached
garage. $84,900
1-866-657-2300 800CH224316.

PORT CHARLOTTE

Great Investment Property
This 4 bed unit is ready to be remodeled for your home
or for your rental property. $80,000
1-866-657-2300 800LE030034.

LABELLE

The Perfect Invest!
Location, location, location!!! Great price for a condo in
the Green Tee Community adjacent to the\nFort Myers
Country $75,000
1-866-657-2300 800FM066559.

FORT MYERS

River Front Estate Home w/ Deeded Dock
Luxury riverfront living in a secluded gated community.
Spacious estate home in a park like setting. Water
views. $1,280,000
1-866-657-2300 800FM013757.

NORTH FORT MYERS

Elegant Gulf Access Pool Home
Pure luxury! Recently updated for more than
$250,000! Marble floors, gourmet kitchen, travertine
pool deck, & more. $899,000
1-866-657-2300 800CC011538.

CAPE CORAL

Old Florida Country Setting
Old Florida country setting. 7+ Acres that is perfect for
horses and other animals. Ponds, barns, fully irrigated
property. $850,000
1-866-657-2300 800FM015632.

FORT MYERS

Eternity Canal With Wide Basin Views
Gulf access, heated pool and spa, massive greatroom,
3127 sqft 4 bed, office, 3.5 baths, gourmet kitchen.
Immaculate. $825,000
1-866-657-2300 800CC030863.

CAPE CORAL

Gorgeous 4+Den 3 Bath 3 Car Garage
Spacious custom pool home 4bd+den 3.5 baths 3 car
garage canal gulf access. $799,900
1-866-657-2300 800FM015780.

CAPE CORAL

Direct Sailboat Access Home Across From
Cape Harbour
Better then new construction !! This home is located in the
most desirable neighborhood of Cape Coral. $799,000
1-866-657-2300 800CC019327.

CAPE CORAL

Park & Fly
Fly home to Buckingham. $724,990
1-866-657-2300 800FM008100.

FORT MYERS

Gulf Access Pool Home
Home in prestigeous Whiskey Creek!  Double cul-de-
sacs on perhaps the best street in Whiskey Creek!

$695,000
1-866-657-2300 800FM002544.

FORT MYERS

Tropical Paradise on Edgewater Lake
2 bed 2 bath, 200' of lake front, w access to Charlotte
Harbor. Located on a cul-de-sac. $650,000
1-866-657-2300 800CH216378.

PORT CHARLOTTE

Unit 64 Direct Sailboat Access Pool Home
Eastern exposure, direct sailboat access pool home in
Unit 64 - absolutely move in ready! $599,999
1-866-657-2300 800CC039188.

CAPE CORAL

Gulf Access, 3 Lot Site
2500+ sqft home has 2 master bedrooms! Custom
built w/110ft of waterfront & southern exposure. Room
for all! $595,000
1-866-657-2300 800CC020015.

CAPE CORAL

Exquisite Gulf Access Pool Home
This gorgeous 2 story home offers 2251 sqft of para-
dise living with 3 bed 3 bath 3 car garage + bonus
room! $584,900
1-866-657-2300 800CC062342.

CAPE CORAL


